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MISSION AND OBJECTIVES
MISSION

At Turion Institute, our mission is to reengineer the system of higher education by creating an
online learning platform that's student and educator focused.

GOALS / OUTCOMES / OBJECTIVES

● Demonstrate leadership and teamwork skills that enable collaboration.
● Demonstrate values that promote diversity, curiosity, social justice, ethical decision

making, community engagement, and life-long learning.
● Think critically and creatively and apply qualitative and quantitative reasoning to address

complex challenges and everyday situations.
● Evaluate existing information in order to form judgments, raise new questions, and

synthesize creative and effective solutions.
● Demonstrate information literacy skills that promote a positive, life-long outlook on

education, profession, and self.
● Communicate clearly and act with integrity in decision making.
● Reconstruct and apply disciplinary concepts, practices, and ethics of their chosen

academic discipline in diverse communities.

GENERAL INFORMATION
LEGAL CONTROL

• Turion Corporation is doing business as Turion Institute.
• Ze Wong – Board / Officer of the Corporation

FACILITIES

Turion Institute is located in Dyal Upchurch Building at 6 E. Bay Street, Suite 305, Jacksonville,
Florida 32202. This building sits on the Corner of E. Bay Street and the Main Street Bridge. The
building’s location offers expansive views of the St. Johns River and Downtown Jacksonville’s
skyline. Suite 305 is 972 SF office space on the first floor of the building.

The office contains three main spaces:

1. The main office space is equipped with a reception desk, two working stations (2 desks +
2 office chairs, 2 desktops), a couch, and coffee table for visitors.

2. The kitchen area with kitchenette, sink, fridge, coffee machine, microwave, and counter
table.

3. There is a separate office room with a desk and 2 chairs; one is for an employee and the
other is for visitors.



The office is equipped with a centralized HVAC system. The bathroom is on the floor shared with
other first-floor offices and available for guests and employees.

BUSINESS HOURS STAFF AND FACULTY AVAILABILITY

Business Hours: Monday – Friday 8 am – 5 pm EST.

Appointments can be made with Turion Institute personnel by reaching out to schedule an
appointment directly or making a request  through the platform at Turion.io.

DISTANCE EDUCATION MINIMUM REQUIREMENTS

Name Type Specifications
Operating System Software Microsoft Windows 8 or newer

macOS 10.13 (High Sierra) and
newer

Processor Hardware i5 or newer

Memory/Ram Hardware 4GB or greater

Internal Storage Hardware 128 GB or more

External Storage Cloud

Integrated wireless network
card

Network 802.11 b/g/n or higher

Speaker Hardware Any

Webcam Hardware 720p or better

Microphone Hardware Any

Internet Speed Network 30 Mbps or more

Browser Software Chrome: 96.0.4664.45 or newer
Firefox: 94.0.2 or newer
Microsoft Edge: 96.0.1054.34 or
newer
Safari: 15.1 or newer



Name Type Specifications
Mobile/Tablet OS Software Not older than last 2 major

version
*For both iOS and Android

Email Account Software Any Valid email address

Microsoft Office Suite Software Any

Zoom Software Install updates as available.

ADMISSIONS POLICIES AND PROCEDURES
POLICY

Admission requires that the prospective student:
• Have a high school diploma or equivalent*. Turion Institute will accept as a recognized

equivalent of secondary education a GED, a DD214 that indicates high school completion
(school and date), or documentation of completion of a postsecondary degree;

• Have a government issued identification.
• Review Turion Institute’s Catalog;
• Have the minimum requirements to participate in instruction at a distance (listed above);
• Create a login and password at Turion.io; and
• To determine if a distance education program is a good fit each prospective student must

engage with the platform by reviewing syllabi and program content, in addition,
participate in a platform orientation.

*Equivalency must be documented by an independent third-party that is a member of the
National Association of Credential Evaluation Service. Members can be located at:
https://www.naces.org/members

PROCEDURE

Each prospective student must:

• Provide documentation of a high school diploma or equivalent;
• Provide a copy of government issued identification;
• Review Turion Institute’s Catalog;
• Attest to having the minimum requirements to participate in instruction at a distance on

the enrollment agreement;
• Maintain a login and password for Turion Institute’s platform;
• Complete the Turion Institute platform orientation; and
• Complete an enrollment agreement.

All admission submissions are to be submitted online through the Turion Institute platform.
Notification of acceptance will be provided to each prospective student via email.

https://www.naces.org/members


INTERNATIONAL STUDENTS AND ENGLISH LANGUAGE SERVICES

Turion Institute does not offer visa services to prospective students from other countries or
English language services. Turion Institute does not offer English as a Second Language
instruction. All instruction occurs in English.
International students who are accessing online courses from outside the US with the intent to
stay outside of the US and are not required to obtain a visa, may apply for admission. If you are
taking online courses through our platform, there is no need to enter the US for academic
purposes.

ACCEPTANCE OF CREDIT

Turion Institute may accept transfer of credit from a prospective student to be applied to the
program. A course appropriate for transferring of credit is one which is equivalent to the content
offered at Turion Institute. The transfer of credit may be awarded if the prospective student’s
prior education is from a postsecondary education institute that is approved by a state agency or
accredited by an agency which is recognized by US Department of Education, or its equivalent.

All requests for transferring of credit must be submitted in writing during the admission process
and be accompanied by a syllabus and/or catalog and official transcript from the originating
institute. It is the prospective student’s responsibility to provide Turion Institute with required
documentation. Upon receipt of all required documentation the Curriculum Committee will
review and provide a response to the request for credit granting within ten (10) business days.

The content of a transferred course must have a grade of “C” or 2.0 or higher and should be
compatible with the content of the course offered at Turion Institute The maximum number of
credits that may be transferable from other institutes to the college is 50% of the total credits for
the program.

If the request to transfer credits is denied by the Curriculum Committee, the prospective student
may appeal to the Provost within five (5) days from the date of determination by the Curriculum
Committee. The Provost will review the prospective student’s records and make a final
determination on transferring or denying of the credits within five (5) business days.

If credit is granted, the tuition will be prorated based on the transferable credit to the program.
Turion Institute does not charge any fees for reviewing or granting transfer of credit.

Turion Institute does not evaluate nor accept credit by means of experiential learning, challenge
examinations or achievement/standardized tests.

NOTICE CONCERNING TRANSFERABILITY OF CREDITS AND CREDENTIALS
EARNED AT OUR INSTITUTION

The transferability of credits you earn at Turion Institute is at the complete discretion of an
institution to which you may seek to transfer. Acceptance of the degree you earn in the Bachelor
of Business Administration program is also at the complete discretion of the institution to which
you may seek to transfer. If the credits or degree that you earn at this institution are not accepted
at the institution to which you seek to transfer, you may be required to repeat some or all of your



coursework at that institution. For this reason you should make certain that your attendance at
this institution will meet your educational goals. This may include contacting an institution to
which you may seek to transfer after attending Turion Institute to determine if your credits or
degree will transfer.

ARTICULATION AGREEMENTS

Turion Institute has not entered into any transfer or articulation agreements with any other
college or university.

NON-DISCRIMINATION AND HARASSMENT / CONDUCT

Turion Institute prohibits discrimination or harassment based on the following categories: race,
color, religion, religious creed (including religious dress and grooming practices), national
origin, ancestry, citizenship, physical or mental disability* medical condition (including cancer
and genetic characteristics), genetic information, marital status, sex (including pregnancy,
childbirth, breastfeeding, or related medical conditions), gender, gender identity, gender
expression, age (40 years and over), sexual orientation, veteran and/or military status, protected
medical leaves, domestic violence victim status, political affiliation, and any other status
protected by state or federal law. In addition, Turion Institute prohibits retaliation against a
person who engages in activities protected under this policy. Reporting, or assisting in reporting,
suspected violations of this policy and cooperating in investigations or proceedings arising out of
a violation of this policy are protected activities under this policy.

Discrimination may include, but is not necessarily limited to: hostile or demeaning behavior
towards an individual because of their protected category; allowing the individual’s protected
category to be a factor to related decisions unless otherwise permitted by applicable law, and
providing unwarranted assistance or withholding assistance, cooperation, and/or information to
individuals because of their protected category.

As used in this policy, harassment is defined as disrespectful or unprofessional conduct,
including disrespectful or unprofessional conduct based on any of the protected categories listed
above. Harassment can be verbal (such as slurs, jokes, insults, epithets, gestures, or teasing),
visual (such as the posting or distribution of offensive posters, symbols, cartoons, drawings,
computer displays, or emails), or physical conduct (such as physically threatening another
person, blocking someone’s way, making physical contact in an unwelcome manner, etc.).

PROGRAM

Bachelor of Business Administration

Program Length: 120 Semester Credits
Expected Program Completion: Four (4) years at ten (10) courses per year also known as thirty
(30) semester credits
Delivery: Distance Education
Graduation Document: Bachelor of Business Administration Diploma
Standard Occupational Codes / Potential Employment Titles: Turion Institute does not
represent that the educational program leads to any specific employment opportunity.



PROGRAM DESCRIPTION:

The Bachelor of Business Administration program provides instruction and application of skills
and knowledge that represent the ways in which businesses operate in a competitive and global
business environment. Graduates will be equipped with skills that can suit many different
positions, industries, and organizations. Coursework is designed to integrate information and
theories from management and leadership, accounting, economics, finance, marketing, business
law, human resources, ethics, and information systems to develop broadly educated graduates
who fully understand how businesses operate and can apply tools and techniques to a wide
variety of domestic and international business situations.

OBJECTIVES:

1. Develop skills in accounting, economics, human resources, management, marketing, and
real estate.

2. Demonstrate proficiency in oral and written communication.
3. Apply critical thinking skills to solve problems and produce desired outcomes.
4. Engage in a collaborative environment and apply principled business practices to achieve

organizational success.
5. Apply legal, ethical, cultural, and economic standards of business within a diverse

environment.

PROGRAM OUTLINE:

Course
Number

Course Title Semester
Credit
Hours

HUM 1000 Human Development 3
HUM 1500 Mental and Physical Well-being 3
MAT 1000 College Algebra 3
PSY 1000 Psychology 3
ENG 1000 Reading, Writing, and Critical Thinking 3
SYG 1000 Sociology 3
GEB 1500 Career Development 3
AMH 3000 American Government 3
GEB 3000 Business Ethics 3
COM 3000 Public Speaking 3
COM 4000 Interpersonal Communication 3
MAT 3000 Statistics 3

General Education Total 36
SLS 1000 First Year Experience/Student Success 3
GEB 1000 Business Basics 3



Course
Number

Course Title Semester
Credit
Hours

SCM 1000 Logistics and Supply Chain Management 3
FIN 1000 Personal Finance and Investment 3
ISM 1000 Information Systems Management 3
MAR 2000 Advanced Marketing Management 3
ECO 2000 Microeconomics 3
FIN 2000 Business Finance 3
BUL 2000 Business Law I 3
ACG 2000 Financial Accounting 3
GEB 2000 Human Resources 3
MAN 2000 Operations Management 3
GEB 2500 Communication Strategy in Business 3
ECO 2500 Macroeconomics 3
BUL 3000 Business Law II 3
ENT 3000 Entrepreneurship I: Starting your Business 3
ACG 3000 Managerial Accounting 3
MAN 3000 Organizational Behavior and Leadership 3
MAN 3500 Strategic Management (long-term managing and consulting) 3
ENT 4000 Entrepreneurship II: Operating and Managing your Business 3
MAN 4000 International Business and Management 3
MAR 4000 Marketing and Social Media Marketing 3
MAN 4500 Project Management (short-term managing and consulting) 3
GEB 4999 Business Capstone 3

Core Total 72
Students Choose 4 of 5 Electives
TAX 2000 Individual Income Tax 3
FIN 3000 Stock Investing 3
GEB 4000 Corporate Risk Management 3
BUL 4000 International Business Law 3
GEB 4500 Cybersecurity 3

Elective Total 12
TOTAL: 120

Course Descriptions:
Courses are available as student’s are prepared to begin.

GEB 1000 Business Basics
Total Semester Credits: 3
Prerequisites: None
This course provides students with an overview of business in an increasingly global society
serving as an introduction to business terminology, concepts, environments, systems, strategies
and current issues. Topics include an overview of the business environment, business ethics,



entrepreneurship and global business, management, marketing, production, information systems
and financial elements of business. This course provides a solid business foundation for more
detailed and higher-level study in subsequent courses.

SLS 1000 First Year Experience/Student Success
Total Semester Credits: 3
Prerequisites: None
This course is an introduction to Turion Institute’s student resources and how to best prepare for
success in online college courses.

ISM 1000 Management Information Systems
Total Semester Credits: 3
Prerequisites: GEB 1000
This course discusses the components of business information systems, with an emphasis on data
transmission, management information software, and the ways that businesses manage data.

HUM 1000 Human Development
Total Semester Credits: 3
Prerequisites: None
This course begins by delving into the factors that shape who we are as individuals. The
Beginner level will look at how we develop from birth to early childhood and will explore the
first milestones of early childhood. The Intermediate level will focus on early middle and
adolescents and delves into early childhood to adolescence. The Advanced level will explore the
concepts of how we develop from young adults to dealing with the end of life.

SCM 1000 Logistics and Supply Chain Management Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction to the concepts and operations of creating value through
supply chain management. This course will begin with a brief examination of supply chain
schedules and the logistics involved to meet consumer demand. As the course progresses
students will review the process of how companies determine the amount of supplies and
resources needed to meet consumer demand while staying on schedule. This course will also
focus on the key aspects of managing a supply chain while focusing on design, logistics and
sustainability while maintaining ethical behavior.

FIN 1000 Personal Finance and Investing
Total Semester Credits: 3
Prerequisites: None
This course introduces students to the fundamental issues of personal financial planning. It is
designed to provide students with an introduction to the concepts and terms of personal financial
planning, understanding of the concepts of the financial planning process, the economic
environment, the time value of money, financial analysis, and professional considerations in
financial planning. This course will also cover the asset acquisition and wealth building stages of
personal financial planning, including topics such as investing and estate planning.



PSY 1000 Psychology
Total Semester Credits: 3
Prerequisites: None
This course is designed to introduce learners to psychology concepts and explore major areas of
social psychology and disorders. Participants will have an opportunity to acquire knowledge
about each concept and the associated terminology. Participants will explore various areas of
psychology and the theoretical framework that accompanies each area once they have gained a
basic understanding of psychology. This course will also examine the application of multiple
psychological approaches.

ENG 1000 Reading, Writing, and Critical Thinking
Total Semester Credits: 3
Prerequisites: None
This course begins with an introduction of the basics of college-level reading and writing, then
builds upon the basics of reading and writing to develop critical thinking and advanced reading
and writing skills. Real world application of reading, critical thinking, and writing skills to create
effective essays, research papers, and presentations are also addressed.

SYG 1000 Sociology
Total Semester Credits: 3
Prerequisites: None
This course examines sociological behavior: how humans interact and influence social
relationships, maneuver through social norms and as well as sociology’s basic concepts, theories
and research methods. Topics such as sociology and the media, social control, society and crime,
social stratification, social perspective on global inequality, social inequality and inequality of
gender will be discussed. Social institutions, the formation of communities, how society
addresses the health and environment, as well as social movement, social change and society and
technology will also be covered.

GEB 1500 Career Development
Total Semester Credits: 3
Prerequisites: None
This course provides an understanding of how to brand yourself by learning the fundamentals of
social media tools, networking for your career, and exploring different resumes, various letters
for employment, as well as preparation techniques for job interviews. This course will also
provide an overview of how to write a resume, what to have to be prepared for the interviewing
process, following up after the interview and what to look for in a job offer letter. Students will
create a personal career portfolio for their final project.

HUM 1500 Mental and Physical Well-being
Total Semester Credits: 3
Prerequisites: None
This course begins with an introduction to the basics of stress and biology and the effects on our
mental and physical well-being and then builds on those basics to provide more detailed
information for the student to analyze his/her own stress levels and health, including the effects
on our immune system, brain, and well-being. Real world application of different strategies and
changes in emotions, behavior, and health to improve our mental and physical well-being will
also be addressed.



MAR 2000 Advanced Marketing Management
Total Semester Credits: 3
Prerequisites: GEB 1000
Advanced Marketing Management is an overview of the advanced topics in marketing. There is
an emphasis on target markets, market research, branding, consumer markets and understanding
of marketing plans and the components of the plan. Students will be expected to advance their
understanding of what areas need to be addressed when developing a marketing plan. Students
will identify who marketers target, how to access competition for the product or service offered,
as well as, how to market to their target by way of in-store and out-of- store logistics. The course
culminates in students learning the important components of the marketing plan and creating one
for the final project.

ECO 2000 Microeconomics
Total Semester Credits: 3
Prerequisites: MAT 1000
This course begins with an introduction of vocabulary, fundamentals of economics as it relates to
business, microeconomic concepts and analysis, supply and demand analysis, theories of the firm
and individual behavior, competition and monopoly, and welfare economics. Application of
microeconomic fundamentals to real world data and decision making will also be addressed.

FIN 2000 Business Finance
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction of vocabulary and basic ideology of fundamentals of
financial analysis, working capital management, and investment and financing decision making
leading to real world application of knowledge and critical thinking to achieve financial
management methodology.

BUL 2000 Business Law I
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction of the terms and basic concepts of business law with a
focus on the categories of law, the US court system, contracts, employment law, and employment
discrimination. The course will continue to build a foundation of business law with a focus on
these areas of the law.. Students will then explore real world application of laws to critically
analyze business situations with a focus on the US legal system, Alternative Dispute Resolution,
crimes, torts, contracts, employment law, and employment discrimination.

ACG 2000 Financial Accounting
Total Semester Credits: 3
Prerequisites: None
This course begins with an understanding of how financial accounting measures the activities of
a business, and transforms that information into financial statements, which are used by internal
and external users to make business decisions. The course will also explore how managerial
accounting helps managers perform three vital activities – planning, controlling, and decision
making. Complex accounting concepts and decision making will also be covered.



GEB 2000 Human Resources
Total Semester Credits: 3
Prerequisites: ENG 1000
This course focuses on policies, practices and tools that influence how HR managers impact
employee behavior, attitude, and performance. Human Resource Management focuses on the
legal environment, workflow processes, job analysis, strategic human resources management as
well as Human resources activities and understanding of the tasks and skills required for a given
position. Planning and Recruitment, selection and placement as well as training will also be
covered. This course also delves deeper into how HR uses its roles and responsibilities to
implement talent recruitment practices from job analysis into a job description and recruitment
for employment. Determinations of compensation, performance management, as well as
onboarding, upskilling, employee relations and employee engagement will be addressed.
Students will be given the opportunity to create a job analysis, job descriptions for
advertisement, the recruiting process, up to interviewing a candidate for the position chosen.

TAX 2000 Individual Income Taxation
Total Semester Credits: 3
Prerequisites: GEB 1000
This course is an introduction to the concept of individual income taxation and the related
entities and forms. Students will cover the basics of content present for a 1040 taxation form.
This course uses a “forms approach” and doesn’t assume the student has taken an accounting
course. The course offers practical application of completing a Form 1040 tax return with its
associated schedules and forms as an individual taxpayer. This would include individuals who
are employees, as well as self-employed individuals, partnerships, LLC’s, and S-Corporations.
(Flow through entities). Complex individual taxation concepts and decision making will also be
covered.

MAN 2000 Operations Management
Total Semester Credits: 3
Prerequisites: GEB 1000
This course will define and create an understanding of how Operations Management functions
assist companies to reach their goals and objectives in producing goods and services. Topics
addressed include forecasting, managing quality, processes for analysis, design, sustainability,
product development, competitive advantage, and global issues in operations management.
Issues of supply chain, inventory management, aggregate planning, material planning as well as
how businesses choose locations and how they will in turn set up the best layout for production
are addressed. Scheduling, jobs and JIT operations will also be covered.

GEB 2500 Communication Strategy in Business
Total Semester Credits: 3
Prerequisites: None
Communication is the most valuable skill that employees can bring into the workforce. This
course will address the fundamentals of communication in an organization focused on both
verbal and written communication and the expanded scope of responsibilities for supervisors in
all stages of an organization. Details will include best practices for composing your messages.
This course will also discuss how business communication strategies can assist in building your
professional career.



ECO 2500 Macroeconomics
Total Semester Credits: 3
Prerequisites: ECO 2000
This course introduces vocabulary and fundamentals of macroeconomics as it relates to business
as well as macroeconomic concepts and analysis. Students will learn how to analyze aggregate
data for economic decision making. Application of macroeconomic fundamentals to real world
data and decision making will also be addressed.

AMH 3000 American Government
Total Semester Credits: 3
Prerequisites: None
This course begins with an introduction to the terms, basic concepts, and history of the American
government. The course builds upon the basics of American Government and goes more in-depth
to create a foundation for real world application of learned concepts to critically analyze
situations involving the American government.

GEB 3000 Business Ethics
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction to the terms and basic concepts in business ethics and
builds upon those basics to build a solid foundation for real world application of concepts to
critically analyze business situations involving ethics.

BUL 3000 Business Law II
Total Semester Credits: 3
Prerequisites: BUL 2000
This course begins with an introduction of the terms and basic concepts of business law with a
focus on business organizations, intellectual property, negotiable instruments, secured
transactions, bankruptcy, property, antitrust, and securities regulations. The course will continue
to build a foundation in these areas of the law leading to real world application to critically
analyze business situations with a focus on business organizations, intellectual property,
negotiable instruments, secured transactions, bankruptcy, property, antitrust, and securities
regulations.

ENT 3000 Entrepreneurship I: Starting your Business
Total Semester Credits: 3
Prerequisites: GEB 1000
Entrepreneurship I begins with providing an understanding of the entrepreneurial journey to
discover owning a business as a career choice. This course provides understanding of the steps,
decisions, and actions in the process of becoming an entrepreneur and entrepreneurial enterprise
covering such things as items needed, choosing a location, and hiring for a new business
enterprise. Students will understand the components and importance of the business plan,
networking, business structures and legal considerations as well as managing risks.

ACG 3000 Managerial Accounting
Total Semester Credits: 3
Prerequisites: ACG 2000
This course will introduce concepts and terms needed to discuss managerial accounting
approaches and help students perform three vital activities – planning, controlling, and decision
making, with an accounting focus. Complex accounting concepts and decision making will also
be addressed.



MAN 3000 Organizational Leadership and Behavior
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction to the basic roles and responsibilities of a supervisor. It
also explores the relationship between leadership and organizational structure with a focus on the
fundamental skills and the expanded scope of responsibilities for supervisors in all stages of an
organization. Lastly, this course will also examine the legal and ethical challenges that
supervisors face at all levels and sizes of an organization.

COM 3000 Public Speaking
Total Semester Credits: 3
Prerequisites: None
This course discusses how to write and deliver an effective speech by first covering the
importance of public speaking including the different types and ethical considerations and then
examining how to select, research, and build support for the topic of a speech.

MAT 3000 Statistics
Total Semester Credits: 3
Prerequisites: MAT 4000
In this course, students will have an introduction to Statistics, Correlation, regression, basic
probability, normal curves with a sampling distribution, estimation, misleading graphs and
simulations. Students will also be introduced to hypothesis testing, inferences and applications.
Students will learn through direct instruction and guided mini projects.

FIN 3000 Stock Investing
Total Semester Credits: 3
Prerequisites: GEB 1000
This course is an overview of the topics of investing and growing wealth. Students will be
exposed to the major terminology and vehicles involved with investing with an emphasis on
markets, market research, investment vehicles, decision making processes and understanding
market flows. This course will also help students understand the real world scenarios in which
the covered topics can be applied.

MAN 3500 Strategic Management (long-term managing and consulting)
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with a focus on major themes, tools, resources and purpose of initial strategic
planning. Participants will focus on organizational tools that promote strategic initiatives while
exploring leadership’s role in the creation and management of organizational strategy. This
course also focuses on the theoretical approaches to strategic planning and management.
Participants will examine various theoretical concepts and techniques to deploy strategy.
Participants will further investigate the relationship between people, resources and strategic
objectives.

GEB 4000 Corporate Risk Management
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction of the terms and basic concepts of risk management,
builds upon the basics of risk management, and goes more in-depth to create a foundation for
real world application of concepts to critically analyze business situations involving corporate
risk management.



ENT 4000 Entrepreneurship II: Operating and Managing your Business
Total Semester Credits: 3
Prerequisites: ENT 3000
This course will pick up where Entrepreneurship I left off to understand the processes once your
business has started. Innovation as well as problem solving, marketing, and selling will be
covered. Operations necessary to manage your business effectively including inventory, risk
management and financial strategies will be addressed. Students will gain understanding of
protecting a business, legal issues as well as fundamentals of workplace culture and
responsibility. Students will discover what it means to franchise your brand, exit your venture,
business failure and why documenting your journey can be useful.

MAN 4000 International Business
Total Semester Credits: 3
Prerequisites: BUL 2000
This course introduces students to concepts and theories that influence the development and
operation of international businesses. Participants will have an introduction to the foundational
skills needed to assess international organizational needs. Students will be provided an
opportunity for in-depth analysis of international business concepts introduced in the beginning
module. Participants will use critical analytical and reflective thinking skills to apply concepts
and analyze results.

BUL 4000 International Business Law
Total Semester Credits: 3
Prerequisites: BUL 3000
This course begins with an introduction of the terms and basic concepts of international business
law. Building upon the basics, this course will create a foundation for real world application of
laws to critically analyze international business law situations.

COM 4000 Interpersonal Communication
Total Semester Credits: 3
Prerequisites: None
This course emphasizes communication competencies by teaching students how to write
messages (persuasive as well as negative), components of a business proposal, and components
of a fax, group dynamics, intercultural communication, media relations, and ethics. Utilizing and
creating references will also be discussed. This course will cover the processes for effective
management writing, including communication barriers, writing in different mediums as well as
effective speaking in various situations. Students will be challenged to understand how media
works, how to manage ethics in media, and how to identify and write for newsworthy events.
How to define and manage crisis events in the media will also be addressed.

MAR 4000 Marketing and Social Media Marketing
Total Semester Credits: 3
Prerequisites: MAR 2000
This course will provide the basic principles behind online and social media marketing while
defining the different types of online marketing that companies use to attract consumers. This
course will also provide basic principles of promoting a brand and how to do this on various
social media sites. Students will be provided principles on determining whether social media
marketing is working, including how to better market goods or services.



GEB 4500 Cybersecurity
Total Semester Credits: 3
Prerequisites: GEB 1000
This course begins with an introduction of the terms and basic concepts of cybersecurity. The
basic concepts are built upon with a more in-depth study to create a foundation for real world
application of concepts to critically analyze business situations involving cybersecurity.

MAN4500 Project Management (short-term managing and consulting)
Total Semester Credits: 3
Prerequisites: MAN 4000
In this course, participants will explore the concepts of project management. Participants will be
exposed to foundation skills that are part of the project development process and progress to
explore the ten major areas of project management as outlined by the Project Management
Institute. Knowledge in each of these areas provides participants with an understanding of the
various approaches that are involved in the project management process. Participants will gain an
understanding of the importance of balancing people and systems as well as the importance of
convergencies in the project management process by exploring challenges that may arise during
the project management process.

GEB 4999 Business Capstone
Total Semester Credits: 3
Prerequisites: Completion of all other coursework within the Bachelor of Science in Business
Administration program.
The capstone course assists the student in developing a business concept and performing the
necessary research to prepare to create an effective business plan. Students will develop their
plan by drafting major sections of the plan and developing a strategic approach to grow the
business from start-up to a stable venture. Students will consider the best legal structure for their
venture and consider market position, organizational philosophy, and potential exits. Students
will refine each section of their business plan working towards an investment grade plan and
prepare a deck pitch that reflects financial needs, return on investment and key milestones of the
venture.

ACADEMIC AND HOLIDAY CALENDAR

Academic Calendar: Turion Institute has an open enrollment system. Prospective students can
apply at any time and upon acceptance may start the program.

Holiday Calendar:

Holiday Name Date(s) Comments
New Year’s Day January 1 & 3 3rd in lieu
Martin Luther King Jr. Day January 16 3rd Monday in January
President’s Day February 20 3rd Monday in February
Memorial Day May 29 Last Monday in May
Independence Day July 4
Labor Day September 4 1st Monday in September
Columbus Day October 10
Veterans' Day November 11



Thanksgiving
Day after Thanksgiving

November 23-24 4th Thursday in November
and day after

Christmas Day December 25

ACADEMIC POLICIES
SEMESTER CREDIT

One semester credit is equivalent to: 15 hours of academic engagement and 30 hours of preparation, also
known as out of class work or homework.

COURSE NUMBERING

Turion Institute course numbering system is in compliance with Florida Section 1007.24(f) as
follows:

Undergraduate Course Numbering System Definition
1000 Level Year 1 Coursework
2000 Level Year 2 Coursework
3000 Level Year 3 Coursework
4000 Level Year 4 Coursework

GRADING SYSTEM

Grade Grade Point Average
Points

Percentage Definition

A 4.0 90% - 100% Excellent
B 3.0 80% - 89% Good
C 2.0 70% - 79% Average
D 1.0 60% - 69% Below Average
F 0.0 0% - 59% Fail
R 0.0 Repeat
W 0.0 Withdrawal
T 0.0 Transfer Credit

Grade Point Average (GPA): GPA is calculated by dividing the total points earned by the total
credit attempted. Multiplying the grade points earned and total credit attempted equals the GPA
of all the credits attempted.

Cumulative Grade Point Average (CGPA): CGPA stands for the Cumulative Grade Point
Average. It is a method to find out the overall performance of the student throughout an
evaluation period. It is calculated by adding up the grade points of all subjects and divided by the
total number of credits attempted.



SATISFACTORY ACADEMIC PROGRESS – WARNING, PROBATION AND
DISMISSAL

Standards of satisfactory progress apply to all students. Students must continually maintain satisfactory
progress in order to continue their education at Turion Institute.

Academic Standard – Qualitative Measure
To maintain satisfactory progress students must achieve an academic standard that is a minimum
grade point average of 2.0.

If a student does not have a minimum a grade point average of 2.0 at the end of a course the
following will occur:

1. Warning: If the student does not have the minimum grade point average of 2.0 at the end
of a course the student will first be put on warning. A warning notification is a written
notice that the student has a maximum of one course to make progress in improving the
overall GPA and a maximum of two courses to reach a GPA of 2.0.

2. Probation: If a student is on warning and the student’s GPA does not increase at the end
of the first course while on warning the student will be placed on probation. A probation
notification is a written notice that the student has one course to increase the GPA. If the
GPA has not increased by the end of the first course the student is on probation the
student will be withdrawn from the program.

If the student’s GPA has improved by the end of the first course while on probation the
student will remain on probation with an opportunity to reach a minimum GPA of 2.0 by
the end of the next course. Should the student not reach the minimum GPA of 2.0 by the
end of the second course while on probation the student will be withdrawn from the
program.

When a student on warning or probation obtains a minimum GPA of 2.0 the student will be
deemed to have met satisfactory academic progress and be removed from warning or probation
status.

Failed Course
Any course that is failed is required to be repeated and must be passed with a maximum of three
(3) attempts.

Attendance – Quantitative Progress
All students are expected to provide work products at a minimum every thirty (30) days for each
course enrolled in. If a student is inactive for two (2) months in a course (no work products
submitted to Turion Institute) the student’s account will be locked and the student withdrawn
from the course.

If a course is not completed from the start date within six (6) months the student will be
administratively withdrawn (W) from the course and will need to re-register for the course.

If a student is not maintaining the minimum attendance requirement that results in withdrawal
from all registered courses, the student will be withdrawn from the program.



To complete the program on-time, within four (4) years the student is expected to enroll in a
minimum of one (1) course per month and complete ten (10) courses within a year. The
maximum timeframe provided to complete the program is six (6) years.

WITHDRAWAL

For the purpose of determining a withdrawal from the program, a student shall be deemed to
have withdrawn from a program when any of the following occurs:
● The student notifies Turion Institute of program withdrawal in writing. The notice of

withdrawal is effective based on the day of receipt.
● Turion Institute terminates the student’s enrollment for failure to maintain satisfactory

progress; failure to abide by the policies and procedures of Turion Institute; and/or failure to
meet financial obligations to Turion Institute.

LEAVE OF ABSENCE POLICY

A student may take a leave of absence by requesting their Turion Institute account be frozen.
Payments will be suspended as of the date of the request and resume at the time the account is
activated based on monthly payments.

A maximum leave of absence is six months per calendar year. If the student does not reactivate
their Turion Institute account within six months the student will be withdrawn and may reapply
for admissions.

Credit previously earned is valid for seven (7) years from the date completed for any
re-admissions request.

GRADUATION REQUIREMENTS

A student will be eligible for graduation when all required credits are earned and all financial
obligations have been paid or other financial arrangements have been requested and approved in
writing by Turion Institute. A student will be granted a Bachelor of Business Administration
diploma.

APPEAL

Students have the right to appeal any and all academic policy or disciplinary action decisions by
writing to the Provost. The appeal must be in writing with any applicable documentation and
postmarked or e-mailed no later than fifteen (15) days after the student has received notification
of the academic policy or disciplinary action. After receiving the student’s appeal request, the
Provost will review the academic policy or disciplinary action and will render a final decision
regarding the appeal within fifteen (15) days of receiving the appeal.

STUDENT IDENTIFICATION

Upon application for admission to Turion Institute, prospective students are required to submit a
copy of a Government issued ID, (i.e., passport, driver’s license) for records and enrollment
purposes as part of required documents before being accepted. A third-party verification system
will be used to verify identification. This photo is maintained in the student file to be used for
identification verification purposes. In addition, this photo is uploaded to the learning



management system. All students are also issued a unique password to be used to access the
course platform learning system.. Students cannot access course materials without using their
unique Student Username and Password created during the enrollment process. All assignments
are submitted through the use of the learning management system, which requires that the
student be logged in for successful submission and is unique to that student.

PROCTORING

Turion Institute's proctoring system ensures that students fulfill all the system requirements while
taking a quiz and test on the platform. These system requirements include stable internet,
webcam, microphone, and appropriate resolution and illumination. Turion Institute's proctoring
system records all the test and quiz sessions students take on the platform. These records are
securely stored and processed through Turion Institute's indigenous AI/ML-based facial
recognition, object detection and behavior analysis technology. After processing the records,
Turion Institute's proctoring system determines the probability of cheating and identifies the
instances of cheating by the student.

STUDENT COMMUNICATION

Responses to all student inquiries will be responded to as quickly as possible and no later than 72
hours upon receipt.

STUDENT SERVICES
ACADEMIC ADVISING

Academic advising may be initiated by Turion Institute personnel or the student when the need is
identified.

LIBRARY

Turion Institute provides students with online resources through our consortium membership and
subscriptions with the Library & Information Resources Network (LIRN). Students can access
our LIRN database content 24/7 through the Turion Institute platform.

Turion Institute also subscribes to LIRN’s Consortium Librarian Services. For research
assistance and training, students and faculty may contact the LIRN Librarian through the Turion
Institute platform.

LIRN Consortium Librarians have degrees in Library and Information Studies from ALA-
accredited Master's programs and experience working with students and faculty in a variety of
subject areas. Students can contact the LIRN Consortium Librarian for any level of research
assistance. Depending on the request, the librarian may follow-up with an email, phone
conversation and/or screen-share.

CAREER SERVICES AND PLACEMENT ASSISTANCE

Turion Institute does not represent that the educational program leads to any specific



employment opportunity and does not guarantee or represent that the education program will
lead to any specific employment market, employment position or salary.

Turion Institute will engage with graduates to follow-up on activities of each graduate as they
relate to employment.

STUDENT RECORDS - THE FAMILY EDUCATIONAL RIGHTS AND PRIVACY ACT

The Family Educational Rights and Privacy Act (FERPA), affords eligible students certain rights
with respect to their education records. (An “eligible student” under FERPA is a student who is
18 years of age or older or who attends a postsecondary institution at any age.) These rights
include:

1. The right to inspect and review the student's education records within 45 days after the
day Turion Institute receives a request for access. A student should submit to the
registrar, a written request that identifies the record(s) the student wishes to inspect. The
school official will make arrangements for access and notify the student of the time and
place where the records may be inspected. If the records are not maintained by the school
official to whom the request was submitted, that official shall advise the student of the
correct official to whom the request should be addressed.

2. The right to request the amendment of the student’s education records that the student
believes is inaccurate, misleading, or otherwise in violation of the student’s privacy rights
under FERPA.

A student who wishes to ask Turion Institute to amend a record should write to the
registrar, clearly identifying the part of the record the student wants to change, and
specifying why it should be changed.

If Turion Institute decides not to amend the record as requested, Turion Institute will
notify the student in writing of the decision and the student’s right to a hearing regarding
the request for amendment. Additional information regarding the hearing procedures will
be provided to the student when notified of the right to a hearing.

3. The right to provide written consent before Turion Institute discloses personally
identifiable information (PII) from the student's education records, except to the extent
that FERPA authorizes disclosure without consent.

Turion Institute discloses education records without a student’s prior written consent
under the FERPA exception for disclosure to school officials with legitimate educational
interests. A school official typically includes a person employed by Turion Institute in an
administrative, supervisory, academic, research, or support staff position (including law
enforcement unit personnel and health staff); a person serving on the board of trustees; or
a student serving on an official committee, such as a disciplinary or grievance committee.
A school official also may include a volunteer or contractor outside of Turion Institute
who performs an institutional service of function for which the school would otherwise
use its own employees and who is under the direct control of the school with respect to
the use and maintenance of PII from education records, such as an attorney, auditor, or
collection agent or a student volunteering to assist another school official in performing



his or her tasks. A school official typically has a legitimate educational interest if the
official needs to review an education record in order to fulfill his or her professional
responsibilities for Turion Institute.

4. The right to file a complaint with the U.S. Department of Education concerning alleged
failures by Turion Institute to comply with the requirements of FERPA. The name and
address of the office that administers FERPA is:

Student Privacy Policy Office
U.S. Department of Education
400 Maryland Avenue, SW
Washington, DC 20202

FERPA permits the disclosure of PII from students’ education records, without consent of the
student, if the disclosure meets certain conditions found in § 99.31 of the FERPA regulations.
Except for disclosures to school officials, disclosures related to some judicial orders or lawfully
issued subpoenas, disclosures of directory information, and disclosures to the student, § 99.32 of
FERPA regulations require the institution to record the disclosure. Eligible students have a right
to inspect and review the record of disclosures. A postsecondary institution may disclose PII
from the education records without obtaining prior written consent of the student —

● To other school officials, including faculty, within Turion Institute whom the school has
determined to have legitimate educational interests. This includes contractors,
consultants, volunteers, or other parties to whom the school has outsourced institutional
services or functions, provided that the conditions listed in § 99.31(a)(1)(i)(B)(1) -
(a)(1)(i)(B)(3) are met. (§ 99.31(a)(1))

● To officials of another school where the student seeks or intends to enroll, or where the
student is already enrolled if the disclosure is for purposes related to the student’s
enrollment or transfer, subject to the requirements of § 99.34. (§ 99.31(a)(2))

● To authorized representatives of the U. S. Comptroller General, the U.S. Attorney
General, the U.S. Secretary of Education, or State and local educational authorities, such
as a State postsecondary authority that is responsible for supervising Turion Institute’s
State- supported education programs. Disclosures under this provision may be made,
subject to the requirements of §99.35, in connection with an audit or evaluation of
Federal- or State- supported education programs, or for the enforcement of or compliance
with Federal legal requirements that relate to those programs. These entities may make
further disclosures of PII to outside entities that are designated by them as their
authorized representatives to conduct any audit, evaluation, or enforcement or
compliance activity on their behalf. (§§ 99.31(a)(3) and 99.35)

● In connection with financial aid for which the student has applied or which the student
has received, if the information is necessary to determine eligibility for the aid, determine
the amount of the aid, determine the conditions of the aid, or enforce the terms and
conditions of the aid. (§ 99.31(a)(4))

● To organizations conducting studies for, or on behalf of, the school, in order to: (a)
develop, validate, or administer predictive tests; (b) administer student aid programs; or
(c) improve instruction. (§ 99.31(a)(6))

● To accrediting organizations to carry out their accrediting functions. (§ 99.31(a)(7))
● To parents of an eligible student if the student is a dependent for IRS tax purposes. (§

99.31(a)(8))
● To comply with a judicial order or lawfully issued subpoena. (§ 99.31(a)(9))



● To appropriate officials in connection with a health or safety emergency, subject to §
99.36. (§ 99.31(a)(10))

● Information the school has designated as “directory information” under § 99.37. (§
99.31(a)(11))

● To a victim of an alleged perpetrator of a crime of violence or a non-forcible sex offense,
subject to the requirements of § 99.39. The disclosure may only include the final results
of the disciplinary proceeding with respect to that alleged crime or offense, regardless of
the finding. (§ 99.31(a)(13))

● To the general public, the final results of a disciplinary proceeding, subject to the
requirements of § 99.39, if the school determines the student is an alleged perpetrator of a
crime of violence or non-forcible sex offense and the student has committed a violation
of the school’s rules or policies with respect to the allegation made against him or her. (§
99.31(a)(14))

● To parents of a student regarding the student’s violation of any Federal, State, or local
law, or of any rule or policy of the school, governing the use or possession of alcohol or a
controlled substance if the school determines the student committed a disciplinary
violation and the student is under the age of 21. (§99.31(a)(15))

U.S. Department of Education Last Update: April 2020

GRIEVANCE POLICY
When a concern occurs, the student is requested to discuss the concern directly with the Provost.
If a resolution cannot be reached, the student should document the concern in writing and make
an appointment to speak with the Chief Executive Officer. The formal written concern must state
the issue and desired outcome and should include any documentation that supports the concern.
The Chief Executive Officer and Grievance Committee will review the written statement and any
supporting documentation, gather facts, and endeavor to provide a written response to the
student within seven (7) business days. The Chief Executive Officer will provide the Grievance
Committee’s decision to the student and the decision is final.

CANCELLATION, WITHDRAWAL AND REFUND
POLICY

STUDENT’S RIGHT TO CANCEL

• A student may cancel the enrollment agreement, without any tuition obligation, within 3
working days (Monday – Friday) from the student’s signing an enrollment agreement.

• Cancellation may occur when the student provides notice of cancellation via the Turion
Institute platform at Turion.io.

• The email notice of cancellation is effective based on the day the email is received.
• If the Enrollment Agreement is cancelled, Turion Institute will refund the student any

money paid within 30 days after the notice of cancellation, less the non-refundable
admissions / registration fee of $150.00.

WITHDRAWAL FROM THE PROGRAM

You may withdraw from Turion Institute at any time after the cancellation period (described
above) and receive a pro rata refund if you have completed 20 percent or less of a month, less



the non-refundable admissions / registration fee of $150.00. Withdrawal may occur when the
student provides notice of withdrawal via the Turion Institute platform at Turion.io. Any refund
due will be paid within 30 days of withdrawal. If the student has completed more than 20% of
the current payment month for which the student was charged, the tuition is considered earned
and the student will receive no refund.

For the purpose of determining a refund under this section, a student shall be deemed to have
withdrawn from a program of instruction when any of the following occurs:
• The student notifies the institution of the student’s withdrawal or as of the date of the student’s

withdrawal, whichever is later.
• The institution terminates the student’s enrollment for failure to maintain satisfactory

progress; failure to abide by the policies and procedures of the institution; absences in excess
of maximum set forth by the institution; and/or failure to meet financial obligations to Turion
Institute.

For the purpose of determining the amount of the refund, the date of the student’s withdrawal
shall be deemed the date on the email submitted to indicate withdrawal. The amount owed
equals the daily charge for the program in the current month ($50.00 first month, $200.00 each
month thereafter, divided by the number of days in the month), multiplied by the number of days
in the month, prior to the withdrawal date.

TUITION AND FEES
Program Admissions /

Registration
Fee

Non-
Refundabl

e

First (1st)
Month Tuition

Pro-rate
upon

withdrawal

Monthly
Tuition after 1st

Month

Estimated
Total Cost

Bachelor of
Business
Administration

$150.00 $50.00 $200.00 $8,000.00

The first month of the program consists of a non-refundable Admissions / Registration fee of
$150.00 and $50.00 for tuition. Thereafter Turion Institute’s tuition is on a subscription basis at
$200.00 per month. Each payment is due based on the start date.

If a student completes all 40 courses at one course per month the total program cost will be
$8,000.00.

There are no additional fees or expenses outside of Turion Institute’s monthly tuition to
participate and complete the program. Turion Institute does not participate in any financial
assistance programs.

LOAN

If a student receives a loan to pay for the educational program, the student will have the responsibility to
repay the full amount of the loan plus interest.



PAYMENT
Turion Institute supports both credit and debit cards from the following brands:

• American Express
• China UnionPay (CUP)
• Discover & Diners
• Japan Credit Bureau (JCB)
• Mastercard
• Visa

Turion Institute will automatically deduct the subscription fee every month from the payment
source submitted at the time of enrollment. However, Turion Institute will stop deducting in case
a student is inactive for two (2) months or in case a student asks us to freeze his/her account.

ADMINISTRATION AND FACULTY
ADMINISTRATION

Name Title
DeVincent Cook Heather Director of Academic

Programming, Curriculum
Development

Flanigan Michael Lead Product Manager
Harkey Jake Director of Student Services
Ibrahim Angi Human Resources Manager
Neal Elena Digital Marketing Manager
Smith Wright Junior Marketing Director
Stair Travis Director of Records & Bursar

Office
Sudhakar Mahesh Artificial Intelligence Engineer
White Ethan Provost, Curriculum Development
Wong Ze Wei Chief Executive Officer
Yang Michelle UI/UX Designer

FACULTY

Faculty / Subjects Taught Degrees & Institutions

Amy Hildrew
Math

Master of Arts in Mathematics Education
Western Governors University, Salt Lake City, UT

Bachelor of Arts in Mathematics
California State University, Northridge, CA



Faculty / Subjects Taught Degrees & Institutions

Ethan White
Economics and Finance

Master of Business Administration
Bowling Green State University

Bachelor of Science in Business, Specialization in Finance
Bowling Green State University

Heather DeVincent-Cook
Law and Communication

Juris Doctorate
New England School of Law, Boston, Massachusetts

B.S. in Criminal Justice
Mount Ida College, Newton, Massachusetts

Jaclyn Marsh
Communication

PhD in Interpersonal and Family Communication
University of Nebraska, Lincoln, Nebraska

Master of Health and Organizational Communication
University of North Carolina, Charlotte, North Carolina

B.A. in Broadcasting and Mass Communications
Baldwin-Wallace College

Jake Harkey
First Year
Experience/Student
Success

Bachelor of Fine Arts in Dance
California Institute of the Arts

Lorin Leone
Business

Master of Business Administration
Pacific States University, Los Angeles, California

B.A. in Information Science
Rutgers, The State University of New Jersey, New Brunswick, New
Jersey

CONSUMER INFORMATION
Additional information regarding Turion Institute may be obtained by contacting the
Commission for Independent Education, Department of Education, 325 West Gaines Street, Suite
1414, Tallahassee, Florida 32399-0400, toll-free telephone number (888)224-6684.

Turion Institute is not accredited by an agency recognized by the United States Department of
Education (USDE) and students are not eligible for federal financial aid programs.



CATALOG CHANGES

Information about Turion Institute is published in this catalog, which contains a description of
policies, procedures, and other information about Turion Institute. Turion Institute reserves the
right to change any provision of the catalog at any time. Notice of changes will be communicated
in a revised catalog, an addendum or supplement to the catalog, or other written format with an
effective date. Students are expected to read and be familiar with the information contained in
the catalog, in any revisions, supplements and addenda to the catalog, and with all policies. By
enrolling in Turion Institute, the student agrees to abide by the terms stated in the catalog and all
policies.


