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Identify Main Idea 

GET READY 

Writers of informational texts often use main ideas and details to organize their writing. Main 
ideas are the most important concepts the writer wants readers to understand. Details are 
facts, reasons, and examples that support or explain the main ideas.  

A main idea is different than a topic, which is just what something is about. A main idea may be 
stated directly in a sentence, or it may be implied. When a main idea is presented as a 
statement, this is called a thesis.  

Here are some ways to help you determine the main idea of an informational text.  

Clues to Main Idea Examples from the Text 

Title  
The title of a work can reveal important 
ideas related to its main idea. 

The title tells us that the article is probably 
about fake news. But what is the main idea? 

“Extra! Extra! Fake News Isn’t New” by Dev 
Chaudhary 

Details 
Read carefully and note details that seem 
important. Key words can help you clarify 
the author’s ideas.  

Notice the author states “the point” 
directly—how to know when news on social 
media is fake. 

But let’s get to the point—the problem of 
knowing what’s what when you check your 
social media. What are the signals that tell 
you something’s true? False? How do you 
know? 
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Clues to Main Idea Examples from the Text 

Text Features  
Often features of an article including 
headings, pull-out quotations, and graphics 
that can point you to the main idea.  

“Extra! Extra! Fake News Isn’t New” features 
a pull-out quotation in larger print that reads:  
 
What we lack is a new system of cues 
to let us know what’s what on social 
media. 

Conclusion 
Often the last few paragraphs of the article 
will sum up the author’s main idea.  

Here the author sums up his main idea by 
saying that we should work together to 
prevent fake news in social media. 

So what do we do? How do we tell whether 
someone’s using those signals that something 
is true when it isn’t? Do we just quit believing 
anything we see or read in our feeds? 

I don’t know. 

All I do know is that the moment I see 
something that begins “Truth: . . .” in my feed, 
I immediately unfollow whoever posted it. 

Let’s work together to pin down the truth in 
social media, before anyone else heads to the 
hills. Truly. 
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PRACTICE AND APPLY 

Use a chart like the one below to take notes on an informational text of your choice.  

Title: Enter title. 

Clues to Main Idea Examples from the Text 

Title  
Does the title provide any 
clues to the main idea? 

Enter an example. 

Details 
What details of key words 
seem important to you? 

Enter an example. 

Text Features 
Are there any special text 
features that stand out?   

Enter an example. 

Conclusion 
What does the author say in 
the conclusion? 

Enter an example. 

State the main idea of the informational text you read in your own words.  
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