
CASE STUDY
Patient Feedback Drives 16% Increase in NRx by  
Improving Communication Between HCPs and Patients

Having insight into a patient’s experience with a new therapy can have a significant influence on a healthcare 
professional’s prescribing decisions. Our Patient Feedback solution offers a valuable communication channel  
between doctors and their patients in that critical time following a new prescription and before the next visit. 
It’s an efficient way for doctors to know whether a therapy is working as expected—improving the patient  
experience and delivering measurable ROI to the brand. 

SITUATIONAL ANALYSIS
An established brand sought to engage healthcare professionals (HCPs) about the characteristics of an  
extended-release therapy that might benefit their patients. The brand’s own research indicated that HCPs  
were concerned about how patients would fare when transitioning from an immediate-release formulation  
to an extended-release one, regardless of the indication for which the therapy was being used. And since  
there was no data regarding this transition from clinical trials, an important positive message about the  
brand that was well-known anecdotally couldn’t be used in promotional messaging. 

SOLUTION DESIGN 
With the flexibility to engage patients on a range of topics  
related to their therapy, our Patient Feedback solution was  
well-suited to help the brand communicate key messages and  
assess their impact. In addition to providing HCPs with a baseline  
survey to show symptom improvement across a patient panel, 
Aptus Health developed a customized approachto capturing  
patients’ experiences as they transitioned from an immediate- 
release formulation to an extended-release one. In this case,  
HCPs received reports indicating overall satisfaction in these 
scenarios. These patient-specific reports provided each HCP in 
the program with valuable information for optimizing treatment 
outcomes. Meanwhile, the brand received credible evidence  
of patients’ successful transition to a desirable indications. 
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The brand received positive feedback from its sales force, noting that HCPs were pleased to  
get their patients’ reports and appreciated the manufacturer’s ability to provide a useful  
communication tool. 

As the program neared its close, Aptus Health used an objective third-party to validate program 
outcomes in terms of NRx and ROI. This robust test and control methodology was reviewed and 
approved by the client’s analytics team. 

The results showed 16% more NRx for the group exposed to the Feedback program compared to 
the unexposed control group, translating into an over 5:1 ROI. In addition, the client has expressed 
interest in using the aggregate data from the program in future promotions. 
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RESULTS

Could your brand benefit from a “beyond the pill” program that  
helps improve the patient experience and generate significant ROI?

Contact Debra Mackey at (978) 420-7849  
or Debra.Mackey@AptusHealth.com


