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Well, hey there!

When it comes to new visitors, there is nothing more important to your church than your website. 

Before a new family steps ever foot in your church, they’re going to visit your website online. What kind 

of first impression are you going to make? Here’s the kicker...you only have about 10 seconds to make a 

good first impression before a visitor clicks the back button.

So how do we make a great first impression online? Well, here’s the good news: the most important part 

of your website is also one of the easiest to improve - it’s your website’s main headline.

Not only is your website’s headline the first thing that a visitor sees, but 5x as many people will read 

your headline versus the rest of the words on your site (Source). And that’s what makes this the secret 

ingredient of the world’s best church websites. Because if you can get this headline right, you’ll get more 

people staying on your site longer, and of course this leads to more visitors, more church growth, and 

more life change.

Like I said, the most important real estate on your website is your main headline. Fortunately, your 

website headline is incredibly easy to improve (at least when it comes to the technical implications). You 

don’t need build to a brand new website. You don’t need to upgrade your theme. You don’t need to invest 

thousands of dollars to revamp your online presence.

For inspiration’s sake, let’s take a look at 4 churches that are doing this tremendously well on the next 

page.

Brady Shearer

Creator of prochurchtools.com

https://blog.kissmetrics.com/ultimate-home-page-headline/
http://prochurchtools.com
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Example #1 - Grace Hills Church
gracehillschurch.com

Grace Hills is a smaller church, which just goes to show you don’t need deep pockets or a 

massive audience to have a vibrant online presence.

The reason this headline is so powerful is that it isn’t really about Grace Hills Church at all - it’s 

about you. And it’s about me.

This headline doesn’t list the church’s mission statement or vision. It simply aims to resonate 

with an online visitor. This is the key. Don’t talk about yourself, talk about your people.

http://gracehillschurch.com
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Example #2 - Cornerstone Church
go2cornerstone.com

Cornerstone’s headline is considerably longer than most, because it’s essentially condensing 

the entire website into just two sentences. 

Cornerstone recognizes that 5x as many visitors will read this headline than the other words 

on their site and so they want everyone to know exactly what they’re about - even if all they see 

is this headline.

In just a couple of sentences Cornerstone tells you about their community, their worship 

experiences, and their demographics.

http://go2cornerstone.com
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Example #3 - Remnant Church
remnantrva.com

Instead of talking about themselves and telling you what makes their church great, Remnant is 

using their website’s prime real estate to be invitational.

Your headline can essentially serve two purposes: it can turn your visitors into spectators or 

participants. If your messaging is inward-focused, it will turn your visitors into spectators. On 

the contrary, if your messaging is outward-focused, it will turn your visitors into participants.

http://remnantrva.com
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Example #4 - Glad Tidings Omaha
gladtidingsomaha.com

If the prospect of writing a headline seems daunting, there’s an incredibly simple alternative. 

And Glad Tidings is a perfect example. 

Instead of carefully crafting a headline of their own, Glad Tidings has simply used a testimony 

from their church community.

The technical marketing term for this is “social proof.” Instead of talking about yourself and 

telling the world how great you are, let your church do the talking for you.

http://gladtidingsomaha.com
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NOTES:
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