
Ideation Hive is a contest to generate ideas that help emerging organic food and beverage brands grow their fan 

base. We are looking for concepts that use digital media and technology in innovative ways to engage fans. This 

could be through short films, games, social media, apps, etc.—any cool new way for health-related brands to 

engage fans.

CREATIVE BRIEF

Create Healthy Growth
Building the Fan Base for Emerging Health Food and Beverage Brands

The Market
Food and beverage brands of all sizes are vying for 
consumer attention and shelf space. For emerging 
brands to standout and build their fan base, they need 
to do things differently.

The Client
Your client is a new health and wellness food and 
beverage brand looking to leverage new technology 
and develop experiences to grow its audience. (Brand 
specifics are intentionally not provided so you are free 
to ideate and without bounds!)

Who Can Apply
The contest is open to students, professionals, or anyone with a great idea. (Limited to US residents/citizens. See 
the contest rules for full details.)

The Assignment
Think of a creative, emotional, or experiential way 
to engage the fan base of a health-related brand. 
Create a unique idea that connects people with 
brands through digital engagement. You can submit 
storyboards, sound clips, video clips, graphic images, 
etc. We are looking for your creative ideas as a start, 
and then will work with finalists to flesh them out.

The Collaboration
Your idea is an ever-changing thing. Submit a quick 
thought, share it with some friends, and then come back 
to finalize the concept. You can also comment on other 
projects and see how those ideas develop.

Background
Strategy& is working with new health food and beverage brands. They are looking to artists and digital innovators 
for new ways to build meaningful online community engagement for these brands. To do this they have partnered 
with Tenlegs to create Ideation Hive.

See the next page to learn how to join the Hive!
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NAME
What is your idea called?

DESCRIPTION
Detail the concept using visuals and text. Also think about 
how this would help the brand. For example: increase 
purchases, increase customer awareness, etc... 

EXECUTION
What people, places, and things are involved in the 
experience of your idea?

TECHNOLOGY + UX
How would you use technology with your idea? Walk us 
through a few use cases.

SUBMISSION FORMAT
Acceptable forms of media include visuals (computer 
generated or hand sketches, graphics, storyboards, etc.), 
video, audio, and/or presentation files. 

Idea Checklist

Every idea you submit must include the following elements:

How To Get Started

1. Think of a scenario where a person 
might encounter a digital experience

Ideas might start on a smartphone, 
interacting with friends online, in a 
grocery aisle, walking down the street, 
or anywhere else.

2. Pick an audience to make it more 
specific

Different brands appeal to different 
people: kids, athletes, parents, health-
conscious adults. Your ideas can focus 
on just one—or all—of these groups.

3. Choose relevant technologies to 
make it happen

Be innovative and realistic on how 
technology can be used by emerging 
brands to engage with consumers—
beyond what is used today.

4. Figure out how you will know if the 
idea worked

Think about feedback—how will the new 
brand know that the audience engaged? 
Will they track a social media stat? A 
download? A purchase? A brand will 
want to improve on this idea every time 
it is used, so how can it best do that?

5. Start sketching out some thoughts

6. Enter your basic concept into your 
online idea space

7. Invite your collaborators/team 
members to help refine the concept

8. Refine your idea

9. Share with your friends and gather 
support

10. Submit your idea

Example Ideas

1. A Mobile Scavenger Hunt

Collect 100 health points: when you buy a product you scan 
the QR code on the inside of the cap to be entered into a 
drawing for free stuff.

2. Help Inner City Basketball Teams Get Equipment

The basketball teams post pictures of themselves and their 
fans using the product on Instagram. The team with the most 
creative execution gets free sponsored basketball jerseys and 
a month’s supply of the product.

3. Take Your Healthy Beverage On a Quest

Tweet pictures of the product in different places and create a 
story around it. The most creative concept wins a prize.

Learn more and enter at IdeationHive.com
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http://IdeationHive.com

