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A LW A Y S D EL IV ER S  B E A U T IF U L  SK IN  TO N ES . 
N O W  R EEN G IN EER ED  FOR FIN ER G R A IN .
For years, photographers have preferred KODAK PROFESSIONAL 
PORTRA Films for their consistently smooth, natural reproduction of 
the full range of skin tones. Now, thanks to new Micro-Structure 
Optimized T-GRAIN ’ Emulsions. PORTRA Film delivers finer grain at
all speeds. Plus PORTRA VC Films provide a more ideal combination of 
higher color saturation and lower contrast.

To learn more, vis : www.kodak.com/go/portra

NEW KODAK PROFESSIONAL PdRTRA FILM

http://www.kodak.com/go/portra
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Fax: 973-377-8800 Tel; 973-377-5555 11 VREELAND ROAD, FLORHAM  PARK NJ 0 7 9 3 ^

D i g i t a l , P r i n t e r s , F i l m , a n d  M o r e . . . F o r  L e s s

Phone Order Hours
Mon-Fri 8:30am ~ 6 30pm EDI 

Sauiday lftTOam-MOgnEM

Showroom Ho
Mon-Fri 8:30am-6:00pm EOT 

Saiurday 10:00am-4:00pm EOT
Same Day Shipping On Orders 
Placed By 5pm Eastern Time

B&W PRINT FILM
HM 126 13S 36 1F344 S4 79
IF4 125-170 III 300 S3 55
HPb 400 I3S ?4 11134b S7 95

■§ HPS400 13b 36 111348 S3 69
IPS 411) m RF366 S3 79
Hf*>400 100FI S39 95
XFYs 400 13b ?4 LE354 S319

S3 99
k\'/% 4D01& A F356 S3 59
DELIA 100 13S 36 AF3/3 S4 7S
DELIA 100170 Ilf 464 S3 4b
DE1IA400 13S74 1F351 S3 19
DB.TA40013S36 $4 55

& DUIA-400 1?0 11443 S3 SO
DELTA 3200 13S 36 SS 4b
DEI IA 3200 170 S3 55

HP 07 Black Ink Cartndge HPl)C8/?1WN SI 4 90
IPO? Cyan He kludge HPOC8771WN $7.96
HP 0? Magenta Ink Cartndge HPDC8/77WN S795
HP 0? Yellow Ink Cartridge HPDC8//3WN $7.96
IP 0? 1 xjhi Cyan Ink Cartridge HP0C8774WN S7.9S
HP (t? 1 aght Magenio kik Carttidge HPDC877SWN $796
HP ?1 Black Cartridge HP0C9351AN $12.75
HP ?? In Cola Cartridge HP0C9352AN $1460
IP ?/ Wad Cartndge HFVC8727AN SI 5 JO
HP ?8 fat Color Carttidge HPDC8728AN SI 7 80

Image Magic Consumables

. new ss&m

Extatherm F/B500
$23.96 $27.60 $34.50
$37.60 $39.96 $44.50
$62.50 $69.50 $86.50

— $124.50 $148.50
Ribbons F/8660 Only

IP 38 Ptoto Blad li*jei Pnnt Cartridge HP0C9413A 
HP 38 IT Gray lnk|«t Prut Cartridge HP0C9414A 
IP 38 Cyan Inkpi Ptrt Cartridge W>0C9415A 
IP 38 Magenta lf*jet ftrt Catndge HP0C9416A 
HP 38 Yellow Hcpt Pr mt Cartridge HPDC9417A 
HP 381T Cyan Inkjet ft nt Cartr idge HPEK .9418A
IP 38 IT Magenta Wqet ftrt Cartridge IP0C9419A

csoo
S7S.00 
OS 00 
$2500 
S2S00 
$2500 
S2S00

$16190

$2419

SD M EM O RY
San jisk 3

Extatherm F 71400

Paper f/8000 Series
Kodak Easy Share

$45.00
$65.00 Pnnt Kit FABOO
$6596
$9603

$18.50 $26 50 $29 75
$34 50 $34 50 $40 50
$77.50 • — $79 95

$149.50*

„ ,  _ j ib s  a lul km ol all amcadns, digital and SI R cameras, l*e scannas, pintas and nu ll mae 
II moidwidts* is hand new & carries a lull USA Wananty All ap*»o*»d tetons la cm *  »e s i * * t  k> a manna* !S% restoring lee
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Features
8 8 1 A STAR IS REBORN

I lo w .). (tamer Photography 
changed its fortunes

Inj J e f f  Kent

9 6 BEAUTIFUL
ADVENTURE
Through more than three decades 
o f creating timeless portraiture,
Louise and Joseph Simone have never 
strayed from their pursuit o f excellence

In/ Jeff Ken!

8 4 W EDDINGS: BEA RS AND BRIDES
Photographing the wilds... 
and weddings, too. 
with Natalie Lobes

In/ Mori/ Mdiml/i

IMAGE BY LO UISE & JOSEPH SIMONE
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2 8  Sw eepstakes M arketing  Co-op

3 0  David O. Bailey: G et ready to  rock

P R O F I T  C E N T E R
35 W h at 1 th in k : S tephan ie  C lark

3 6  T he siren  call
by Charles J. Lexois

3 8  M oving w eddings and 
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by Lorna Gentry

T H E  G O O D S
41 W h at 1 like: J im  G arner

4 4  Pro review: Canon EO S-lD  M ark 111
by Ron Eggers

4 8  Pro review: Epson Stylus Pro 3 8 0 0  
by Brya n Linden

5 0  Pro review: A doram a Flashpoint II 
2 4 2 0  M onolight 
by Joe Farce

56  RAW  processing:
T he  pow er o f  DNG 
by Andrew Rodney

62 C olor m anagem ent:
In -house p rin tin g  
by Tom Hauenstein

6 8  Storage: W here to  keep your files 
by Wendell Benedetti & Ran Eggers

( From the rigorous school of wildlife assignments Natalie Fobes brings her 

knack for handling the unexpected to the high-pressure world of wedding photography. "It 's  an 

awesome honor and responsibility to be commissioned to photograph a wedding," says Fobes.

O N  THE COVER: Louise and Joseph Simone have 
been creating classic portraits for years, but their 
joy in photography never wanes. Get a preview of 
the program they’ll present at Imaging U SA  2008, 
beginning on p. 96.
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THINK RENTAL. 
THINK CALUMET.
CALUMET: IT’S WHERE THE PROS GO
• Spacious showroom stocked with the latest and finest cameras and accessories, 

lighting equipment, inkjet printers, darkroom equipment and supplies

• Expanded rental department offers an extensive selection of equipment and 

competitive rates from such well-respected names as broncolor, Canon,

Hasselblad, Leaf, Mamiya, Nikon, Phase One, Profoto, Speedotron and more

• 29 retail and rental locations around the world

• Our digital imaging center features the latest in high-tech capture and computer 

devices from Apple, Canon, Epson, Leaf, Nikon, Phase One, Sinar and more

• Choose from our tremendous selection of memory cards, film, inkjet media and 

other supplies from such companies as Brilliant, Canon, Epson, Fujifitm,

Hahnemuhle, Ilford, Kodak, Lexar, Moab, ProSpec, SanDisk, and more

• Affordable leasing options are available

• No gray market products sold —  all items feature U.S. warranties

BROWSE
calumetphoto.com

• Get the latest gear quickly
• Comprehensive product information

• Chat with our technical experts
• Read inspiring articles and view 

the work of successful pros
• Always open to help you

CALL
1.800.CALUHET (225.8638)

• CPC certified technical-support staff

• All your photo questions answered
• 97% of orders shipped the same day
• Customer satisfaction guaranteed
• Monday to Friday: 8 a.m. to 6 p.m. CST

• Saturday: 9 a.m, to 5:30 p.m. CST

n VISIT
A  10 U.S. Retail Centers

• Hands-on product demonstrations

• Side-by-side comparisons made easy
• Knowledgeable and friendly staff
• Alt your photo questions answered

NEW YORK. NY 212.989.8500 

CAMBRIDGE, MA 617.576.2600 

PHILADELPHIA PA 215.399.2155 

CHICAGO, IL 312.660.4920 

BENSENVILLE. IL 630.860.7458 

SAN FRANCISCO, CA 415.663.9275 

SANTA ANA  CA 714.285.0143 

LOS ANGELES, CA 323.466.1238 

SANTA BARBARA, CA 805.965.7053 

SAN DIEGO. CA 760.737.6002

STORE HOURS: Call location 
for times or visit our website.

CALUMET
P H O T O G R A P H I C  
IT’S WHERE THE PROS GO



IT’S ALL HERE.
White House Custom Colour, Your Professional Photographic and Press Printing Partner



U N C O M M O N L Y  G R E A T

customer service
“We provide the finest level of customer service in the industry. If we 

mess it up, we'll fix it immediately. No need for print returns or delays, 

just quick and decisive action to resolve any situation. Customer 

service is delivered in many ways, not just over the phone when you 

have a problem or a request. When you submit orders to WHCC you 

can expect to receive them back quickly, problem free and with the 

most consistent color and print quality in the industry."

Philip Hussong, Customer Service Manager 

Visit pro.whcc.com/go/Start today to open your WHCC account.

White House Custom Colour is a full service, professional photographic and press printer. For a more complete
view of our services and pricing, visit our website.

www.whcc.com

http://www.whcc.com


E D I T O R I A L

Know your worth
LOUISE AND JOSEPH SIMONE'S SPECIAL DELIVERY
Our cover artists this issue are renowned for both their images and 

their teaching. Louise and Joseph Simone have educated and 

inspired fellow photographers around the globe with their style of 

portraiture. (They’ve taught in France, Italy, Spain, Belgium,

Germany, Austria, the Philippines, Martinique, Canada, 

and the United States, to name just a few.)

As popular as the photojoumalistic 

j  movement has become in recent years, the

Simones have remained standard bearers 

of classic portraiture.

To the Simones, making portraits is “a 

sacred art." They begin each session 

analyzing the subject’s countenance, 

appearance and personality, then carefully 

consider every detail of the shoot, from the lighting to 

the final composition. Afterwards, they labor over the creation of 

the final image in post-production. The resulting portrait will bring 

to mind the work of Yousef Karsh or Phillip Charis.

Just as important, the Simones make sure their clients 

understand exactly how. unique and labor intensive each portrait is, 

thus building on their reputation and their brand of individually 

hand-crafted and personalized work.

In these days of affordable digital cameras, home printers, and 

brides demanding all 600 of their wedding images on CD—but no 

album—the Simones’ finesse at differentiating themselves is an 

invaluable lesson in marketing a successful studio: They’ve created a 

luxury product that clients happily pay top dollar to possess.

It’s a great message for us all: Know how special your work is— 

and ensure your clients do, too. ■

Cameron Bixhopp 

Director o f  Publications 

ebishoppta ppa.com

-I P R O F E S S I O N A L  -|

photographer
d irec to r of p u b lica tio n s
CAM ERON  B ISHOPP 
cbishopp@ppa.com

s e n io r  e d ito r
JOAN SH ERW O O D  
jsherwood@ppa.com

a rt  d ire c to r/p ro d u c t io n  m a n a g e r
DEBBIE TODD  

dtodd@ppa.com

fe a tu re s  ed ito r
LESLIE HUNT 

lhunt@ppa.com

m a n a g e r, p u b lic a t io n s  and  
s a le s / s t r a t e g ic  a l l ia n c e s

K AR ISA  G ILMER 
kgilmer@ppa.com

e d ito r- a t - la r g e
JEFF KENT 

jkent@ppa.com

s a le s  a n d  m a rk e t in g  a s s i s t a n t
CHERYL PEARSO N  
cpearson@ppa.com

te c h n ic a l e d ito rs
AN DREW  RODNEY, ELLIS V ENER

d irec to r o f s a le s  and  s t ra te g ic  a llia n ce s
SCOTT HERSH, 610-966-2466, shersh@ppa.com

w e ste rn  reg io n  ad  m an ag e r
BART ENGELS, 847-854-8182, bengets@ppa.com

e a s te rn  reg io n  ad  m an ag e r
KRISTIAN KLIPSCH-SM ITH, 404-522-8600 , x279, kklipsch@ppa.com

c ircu la tio n  co n su lta n t
M 0LL IE  O 'SHEA, moshea@ppa.com 
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Clay Blackmore & Profoto ComPact
“ When viewing digital images after a big shoot, I see consistent output and color.

The vision was to create a striking image with a painterly quality. While
the model was laying on her shoulder, with her head propped off the 
floor, I was on a ladder shooting straight down. Afterwards, master 
retouching artist, Jane Conner-ziser, applied her delicate brush strokes 

as only she can do.

I've used a lot of flashes, and nothing works like Profoto. My digital 
images have never been so consistent. I love the color, the fast recycle 
time, and the fact that they stay cool. They are more professional than 

anything I've used before.”

New
low price
P L U S
C o m P ac t K its  
now  include

a F R E E  

custom  case, 
two um ljrellas 

and two ig h t  stands. TTia Light Shapaig Company

9 1 4 -3 4 7 -3 3 0 0
Profoto-USA.com



HJ ProDigital
HERFF JO N ES PHOTOGRAPHY DIVISl

Wallet Special
24 Die Cut Wallets 

O N L Y

$4.77
48 Die Cut Wallets 

O N L Y

$8.87
■image Exp ress  Catalog only.
Otter valid until Septem ber 3 0 .2 0 0 7

New Prices on  
Proofs tf P rev iew  
Book Pages

S tarting  as Low as 25C
We have made it more affordable for 
you to showcase your professional 
work, alone or in a preview book!

Preview Books 
avalable in Single 
or Multi-Image 
formats.

Styrene

HERFF JO NES
p h o t o g r a p h y  d i v i s i o n

Download FR EE  software:

www.HJPro.com

800 .533.8030

NEW M ount O ptions
Gallery Wraps
This is a great way to 
present your images in the 
format that has been used 
by artist for centuries.

With no natural fibers, 
these mounts remain 
stable (flat + warp free) 
even when subjected 
to changing humidity.

B p Q
Professional Photographers 
of America
229 Peachtree St., NE, Suite 2200 
Atlanta, CA 30303-16)08 
4 04 -5 2 2 -8 60 0 ; 8 00 -786 -6277  
FAX: 4 0 4 -6 1 4 -6 4 0 0  
www.ppa.com

2 0 0 7 -2 0 0 8  P P A  board

president
*JACK REZNICKI 
Cr.Photog., API 
jreznicki@ppa.com

president-elect
*D E N N IS  CRAFT 
M.Photog.Cr., CPP,
API, F -A SP  
dcraft@ppa.com

vice-president/treasurer
*R O N A L D  N IC H O LS  
M.Photog.Cr., API 
rnichots@ppa.com

chairman of the board
*M IC H A EL  GLEN TAYLOR 
M. Photog.Cr. H on. M . Photog., 
API, F -A SP
mtaylor@ppa.com

directors
RO NN IE N O RTO N  
ABI, Qualified European 
Photographer,
Associate of the Irish PPA 
rnorton@ppa.com

LO U IS T O N SM E IR E  
Cr.Photog., API 
ltonsmeire@ppa.com

D O N  D ICKSO N  
M.Photog.Cr., CPP 
ddickson@ppa.com

SA N D Y  PUC '
M.Photog.Cr., CPP, ABI 
spuc@ppa.com

RALPH  RO M AG U ERA, SR. 
M.Photog.Cr., CPP, API, F -A SP  
rromaguera@ppa.com

C A RO L A N D R E W S  
M.Photog.Cr., ABI 
candrews@ppa.com

S U SA N  M ICH AL 
M.Photog.Cr., CPP, ABI 
smichat@ppa.com

T IM O T H Y  W ALDEN  
M.Photog.Cr., F -A SP  
twatden@ppa.com

industry advisor
M ICH AEL  GREEN 
mgreen@ppo.com

legal counsel
Howe and Hutton, Chicago

PPA staff
DAVID  TRU ST
Chief Executive Officer
trustd@ppa.com

SCO TT  KU RK IAN  
Chief Financial Officer 
skurkian@ppa.com

C A M ER O N  B ISH O PP  
Director of Publications 
cbishopp@ppa.com

D AN A  G RO VES  
Director of Marketing & 
Communications 
dgroves@ppa.com

SCOTT H ERSH  
Director of Sales &
Strategic Alliances 
shersh@ppa.com

J. A LEX A N D ER  H O PPER  
Director of Membership 
ahopper@ppa.com

W ILD A  O KEN
Director of Administration
woken@ppa.com

LEN O R E  TAFFEL
Director of Events/Education
ltaffet@ppa.com

*Executive Committee 
of the Board
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Expect  M ore
Does your lab's customer service group look like this? 

It does if Miller's is your lab!



folio
Comprising images selected 
from the files of the PPA Loan 
Collection, Folio is a monthly 
sample of award-winning 
photography by PPA 
members. The Loan Collection 
is a select group of some 500 
photographs chosen annually 
by the PPA print judges from 
more than 5 ,000 entries.

KATH Y W IER D A
After a fairly standard portrait session, 
Kathy Wierda, M.Photog.Cr., of Kathy 
Wierda Photography in Bozeman, Mt., 
had an idea for a more fun image with 

some vintage clothing and a scooter she 
had in the studio. With her Kodak 

Professional DCS Pro 14n digital SLR and 
Nikkor 85mm f/1.8 D AF lens, Wierda 
exposed "Lookin' for Adventure" with 

the lens opened all the way up (shutter 
speed not recorded). She used Adobe 

Photoshop to perform minor retouching 
on some hot spots, and to increase the 

vignette effect around the edges.

What tllC Jlld^C __ “The maker o f  th is im age used great control .in.

lighting. The area o f  greatest interest is m aintained by the elim ination o f  light areas elsew here in the entry. 

The prop used is sim ple and appropriate for the period indicated by the clothing style. W hile it is a beautiful 

image, I w ould personally have liked to tty reversing the im age so that the boy faced to  the left. By doing this, 

the boy would have had m ore space to look into, and the viewer w ould not be tem pted to follow  the boy’s eyes 

out o f  the image to the right. If reversed, the buttons would then be on the wrong side o f  the shirt however, and  

som e digital correction m ight have been necessary. Obviously, the im age provided superb visual reward for 

the jurors as is, and the maker is to be congratulated.” -Kai/e L. Frey. M.Photog. M Artist, MEI.Cr., and PEC Committee member.

14 • w w w .ppm ag.com
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“The iPF5100 
the perfect solution 
for my studio”

Ask professional photographers who depend on Canon. With reputations and livelihoods on the line 

with every choice they make. Canon innovation speaks directly to their needs and desires for better 

tools. The imagePROGRAF iPF5100 is part of Canon 's total workflow system, a system of tools that 

puts leading-edge technologies at the service of creative expression, and brings joy, efficiency, and 

quality to the journey from concept to print. Find out more at the Canon Digital Learning Center:

http://www.usa.canon.com/dlc

Canon
mogcANYWARE

Printer output image simulated. "When compared to the Canon imagePROGRAF iPFSOOO.
©  2007 Canon U.SA. Inc. All rights reserved. Canon and EOS are registered trademarks, and imagePROGRAF is a trademark of Canon Inc. in the United States and may also be registered trademarks or trademarks in other countries. 
IMAGEANYWARE is a trademark of Canon. Visit us at wvrw.usa.canon.com/consumer or call 1-800 OK-CANON

"Canon PrinlMasters" are a select group 
r , of photographers who shoot with Canon
f  / { ( I S  cC 'T S  EOS System cameras and print exclusively

Sandy Puc, PrintMaster with Canon Professional Printers.

Sandy Puc is best known for her breathtaking color and 

black-and-white family portraits. She is also highly respected 
in the portrait industry for her innovative marketing. 

“Running a busy studio with 25 employees does not leave 
me much time to worry about the technical side of a printer."  

said Canon PrintMaster Puc. “As with all of my tools,

I depend on my printer for its excellent image quality and 

a smooth, unimpeded workflow."The imagePROGRAF 
iPFSIOO features the superb Canon LUCIA pigment ink. 

Grain is dramatically reduced*, and image detail is 
rendered with extraordinary precision. According to Puc, 

“The iPFSTOO has opened new doors for us, enabling us 

to generate more creative products that our clients just 
love to purchase. And I can depend on the iPFSIOO for 

the same clean, consistent image quality I have come to 

expect of my EOS digital cameras. ”

http://www.usa.canon.com/dlc


C O RY  S IN K L IER
Part of a 12-image promotional 
collection for an art show in 
Lubbock, Texas, "Look Out 
Below" was an exercise in 
patience. Cory Sinklier, 
M.Photog., CPP, of Sinklier 
Studios in Abernathy, Texas, 
snapped the image with a 
Fujifilm FinePix S3 Pro digital 
camera and Sigma 24-70mm 
f/2.8L USM IS EF lens, at 1/125 
second at f/13, ISO 100. To get 
the right shot, Sinklier had the 
model sitting on a board hanging 
off the side of a trampoline, 
while he shot from the ground 
below. An assistant tossed the 
bikini top into the air several 
times until Sinklier got the 
right shot. Sinklier used Corel 
Painter IX to draw in the diving 
platform and ladder.

D E N N IS  CRAFT
Strolling one morning after a 

fresh snow, Dennis Craft, 
M.Photog.Cr., CPP, F-ASP, 

of Craft Photographic Gallery 
in Marshall, Mich., couldn't 
resist the beauty of these 

snow-laden trees. He captured 
“Winter's Morning" with a 

Kodak Professional DCS Pro 
14n digital SLR and Nikkor 
28-200mm f/3.5 G ED-IF 

AF Zoom lens, exposing the 
frame for 1/250 second at f/16, 
ISO 400. He digitally removed 
some power towers from the 

background, but performed 
no other retouching.
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Studio Samples

__  Collaqes.net
Albums

Collages.net is thrilled to announce our cutting edge print and bind album solution. 
Our beautiful flush mount albums are made with the highest quality materials and 
provide you and your clients with personalization, customization, and flexibility.
•  Easy-to-use, PC and Mac compatible ordering system
•  Fast turnaround time and competitive pricing
•  Excellent lay-flat properties with a minimal page break
•  Square, rectangle, and panoramic sizes with a page 

length of your choice

•  Handcrafted leather in over twenty colors
•  Customizable options including cameos, embossing, 

and spine hubs
•  Affordable digital press companion books!

YOUR TOTAL WORKFLOW AND PRINTING SOLUTION collages.net
For more information, visit www.collages.net/albums or contact 
Customer Service at (877) 638-7468 or customerservice@collages.net.

Check out Collages.net's comprehensive product line at www.collages.net/products.
©2007 Collages.net Inc. All rights reserved. Photos © 2007 PW  Photography and Boucher Photography.

http://www.collages.net/albums
mailto:customerservice@collages.net
http://www.collages.net/products


©Joe Campanellie

JOE CAM PANELLIE
Joe Campanellie, M.Photog.Cr., CPP, of Campanellie's Portraits in Damascus, Md., braved gusting 
winds and temperatures below zero to photograph bald eagles on the Kenai Peninsula in Alaska. He 
created "Point of Attack" with a Canon E0S-1D Mark II digital SLR and Canon 70-200mm f/2.8 IS L 
lens with Canon EF 1.4 II Extender, exposing the image for 1/640 second at f/6.3, ISO 500.
A Canon Speedlite 550 EX flash provided some fill.

ERIC BRUN
Eric Brun, M.Photog.Cr.,
CPP, of Contemporary 
Images in Omaha, Neb., 
captured "Love by Design" 
during a wedding shoot, 
using a Canon AE-1 35mm 
camera and Rokinon 28- 
80mm f/2.8 A1 lens with a 
No. 80 red filter. He exposed 
Kodak Professional High 
Speed Infrared HIE film for 
1/60 second at f/11. No 
reflectors were needed, as 
Brun capitalized on the sun 
and open sky to backlight 
the couple.



Perfect monitor-to-print-match 
made easy with X-Rite i1 Photo LT.

Out of the box X-Rite i 1 Photo LT can calibrate and profile 
LCD, CRT and laptop monitors, as well as RGB printers.
• One measuring device for both monitors and printers

• Easy-to-use, step-by-step software interface

• Laptop mode for better, more neutral laptop LCD profiles

• Fully Upgradeable -  for all your future profiling needs

►I« xrite
XritePhoto.com 
914 347 3300
X-Rite is a trademark of X-Rite. Incorporated

Purchase X-Rite i1 Photo LT 
before September 30 and get a
S200 mail-In Rebate



IT’S ALL HERE.
White House Custom Colour, Your Professional Photographic and Press Printing Partner

Proofing

We offer low cost proofs in 3.5x5, 4x5, 4x6, 5x5 and 
5x7 sizes starting at 26c. Add binding to create a 
m ini-book for a senior, family or baby session.

Proofbooks

An inexpensive and convenient way to display proofs, 
a Proofbook with your logo on the cover is also a 
marketing piece your clients show  around for you!

Gallery Wrapped Canvas

Professionally printed directly onto canvas and wrapped over 
a wooden stretcher frame, our Gallery Wraps are available in 
two depths and 25 different sizes.

R O E S .w h c c

Our cross-platform RO ES software makes it quick and 
easy to order Photographic and Press Printed Products 
from WHCC.

A?0f5.whcc

Visit pro.whcc.com/go/Start today to open your WHCC account.



White House Custom Colour is a full service, professional photographic and press printer. In 
addition to the showcased products on these pages, we offer a full line of photographic prints 
printed on Kodak Professional Papers. For a complete view of our products and services, visit 
our website, www.whcc.com

Press Printed Books

Books are available in three different sizes with five 
different cover materials, and they ship fast -  most 
books ship the next day!

Press Printed Greeting Cards

Two years into our Press Printed Greeting Card line, we offer 
four different papers and nine different card sizes. All cards 
include envelopes and ship in 1 - 2 days.

Press Printed Products

Differentiate yourself with these additional Press Printed 
Products. Business cards, Rep cards, Stickers, Bookm arks 
and Posters are available in different papers and are 
produced in 1 -2 days.

Finishing Services

We offer a full range of professional lab finishing and 
mounting services, including matboard, styrene, foamboard, 
masonite and traditional canvas.

www.whcc.com

http://www.whcc.com
http://www.whcc.com


CONTACT SHEET
Mastering the photographer­
wedding planner relationship

----------------------------------------------------------- —----
W hat’s New, Events, Hot Products, Great Ideas, Etc.

All images SOam on Tucci

The world of high-end, high-profile weddings 
is an attractive destination tor many 
photographers. Like all things of value, 
access to the upper tier of the wedding 
market is jealously guarded. Often, the 
gatekeepers to this coveted land are the 
wedding planners. Get in g(x>d with the 
planners, and prosperity is sure to follow.

Heather Snivelv has been a wedding 
planner for 11 years. Her Orlando-based 
business. Weddings Unique, caters to clients 
who typically spend 8100,000 or more on 
their big day. These are earefitlly designed 
weddings, so Snively needs photographers 
who can augment the experience, create 
beautiful images, act professionally and 
document the event artistically.

One of Snivelv’s favorite photographers is 
Damon Tucci of Orlando, who takes a fashion- 
inspired approach to wedding photography. 
Tucci works with a handful of planners to cover 
some of Florida’s biggest events, including 
NFL star Marshall Faulk s wedding and the 
nuptials for retired NBA great Horace Grant. 

What makes two professionals like Snively



and Tueci click, then form a mutually beneficial 
bond? Teamwork is central. “The collaborative 
effort is extremely important, especially when 
working with a photographer,” says Snively.
“It takes someone who has a vision, someone 
who understands where you are going with 
the event and what you want to accomplish.” 

Snively wants to work with photographers 
who understand the business as well as the 
art of wedding photography. Successful partner­
ships are built on mutual understanding and 
joint pursuit of the same goals. If the photog­
rapher doesn’t care about Snively’s business 
objectives, she’s probably better off without him.

Tucd makes sure that he and Snively are 
on the same page. Making beautiful images 
is great, but it's a considerably less valuable 
talent if you can’t coordinate your efforts with 
the planner and the other vendors. “It’s like 
anything in life,” says Tucci. “You have to be 
respectful. Everyone at a wedding is there to do 
a job. If you take the couple off somewhere 
and are late getting back, it throws off the 
planner, the caterer, the band, everyone. All 
the vendors at a wedding should be on the same 
team; you can’t selfishly go off on a tangent.” 

Tucci endears himself to Snively by paying 
special attention to the details of the decor, 
and being sure to include them in the shoot. 
“You have to tell the story,” he says. “That 
means establishing shots, medium shots and 
detail shots. Then put it all together in a photo 
essay, which is the album. If you tell the story 
well, not only are you serving the clients, but



CONTACT SH EET

t he other vendors are going to love you, 
because your images show off their work.” 

Personality also plays a big role. Snively 
insists on working with photographers like 
Tucci who are relaxed and cool under fire. 
The ambience is paramount to any wedding, 
so she wants photographers who can adapt 
to changing situations, put people at ease, 
and add to the overall enjoyment of the 
event. “Talent is great, but you have to lx- 
easy to work with," says Snively. “No one 
wants a photographer who complains or 
gets thrown off his game when everything 
isn't perfect There is no perfect shoot. I try 
to help as much as possible, but ultimately 
the photography is up to the photographer and 
he needs to be able to handle the pressure.” 

Teamwork and mutual respect can accom­
plish great things. This spring, Snively won a 
2007 Gala Award for Best Wedding: Budget 
$.500 and Above 1’er Guest. She credits Tucci’s

images for helping her land the prestigious 
honor. “Without Damon’s images I wouldn’t 
have been able to win that award,” she says. “He 
put together a team of photographers and he 
managed the entire day of shooting, which 
probably lasted 20 hours. 1 would never have 
thought of all that without him. His images

were wonderful, and they helped capture that 
aw ard, which is a great prize for both of us.”

To see more from  Damon Tucci, anil informa­
tion on his upcoming book, “ShootingStrategies 
for the Wedding Dap”(Amherst Media), visit 
urwic.damontucci.com. For more on Heather 
Snively, go to umrw.ieeddingsunique.com.



Create a 20-page Hard Cover Book for just $30. Soft Cover Books 
range from $15 - $25.Turnaround is 24 hours... or less!

Shoot Today. Upload Tonight. We Ship Tomorrow.
Sep tem ber 2 0 0 7  • P ro fe ss io n a l Ph o to g rap h e r • 25
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A great introduction to PPA
Hot One Shopping Spree winner takes home 
$3,000 in award-winning products

■ - ~

©Dana Reichard

H ot O ne  S h o p p in g  Spree  w inner Keller w ith  her new  C anon  cam era and lens.

Shortly after Imaging USA, new PPA 
member Tatty Keller received a call from 
Cameron Bishopp, PPA director of 
publications. Upon hearing that Bishopp 
was calling from Professional Photographer 
magazine, Keller immediately thought that 
something was awry with her subscription. 
“I paid my dues, right?” she asked.

“Yes," Bishopp laughed. She was calling 
to inform Keller that she’d won the 
Professional Photographer 2007 Hot One 
Shopping Spree. “1 was just amazed,” says 
Keller. “I’d never won anything in my life!”

Keller had joined PPA and subscribed to 
Professional Photographer just a few weeks 
before. She was expanding her business 
and thought PPA could provide more tools 
for success. Indeed it did—$3,000 worth 
of brand-new. award-winning tools.

fhe Hot One Shopping Spree was created 
to promote Professional Photographer’s 
annual Hot One Awards, the industry’s 
premier distinction for excellence in photo­
graphic products. The winning products in 
each o f several categories are selected by an 
elite committee of professional photographers.

In conjunction with the February 2007 
publication o f the most recent awards, 
Professional Photographer gave one lucky 
subscriber $3,000 worth of the Hot One 
products of her choice. Delivery of the bounty 
was arranged through Michael Green of 
Unique Photo (wxvw.uniquephoto.com).

The prizes couldn't have come at a 
better time for Keller. She’d been enamored 
of photography since childhood, but had 
been working in the corporate world in 
Columbus, Ga. Her priorities changed after

the birth of her children, and she entered a 
photography program at the Columbus 
State University Rankin Arts Center. 
Program completed, Keller built a studio 
in her home and began making portraits of 
babies, children and families, and doing a 
little corporate photography as well.

About four years ago, Keller moved to 
Hoover, Ala., a close-knit community near 
Birmingham, and took a year off to situate 
herself and her kids. When people asked 
what she did for a living, she told them she 
was a photographer. Word spread among 
Keller’s neighbors. One successful session 
would lead to 10 referrals, and before long 
business was booming. She picked up 
commercial work, photographing home 
furnishings for a major retailer.

Keller knew exactly what Hot One 
products to order: a 10.1-megapixel Canon 
EOS Digital Rebel XTi; Canon EF 70- 
200mm f/4  L IS USM lens; Canon PIXMA 
Pro9000 Printer; and Corel Painter IX 
software. The Corel Painter software will 
help her delve into the hand-painted portrait 
look that’s popular in her area. She’ll use the 
Canon printer to print customized greeting 
cards and other add-ons.

“I'm so excited about how all these new 
products will help my business!” says 
Keller. “It was easy to select what 1 needed 
after reading the Hot One Award article. I 
remember thinking how helpful it was. It’s 
nice to read about products that have been 
looked at by other professionals, and to see 
what they have chosen.”

—JeffKent

For more information on the Hot One Awards 
and to view the f i l l  list o f2007  winners, 
check out www.ppmag.com, Look fo r  a link  
to the Hot One article under Special Reports 
on the bottom left corner o f  the home page.
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World’s largest photograph on display

Measuring 107 feet 5 inches long by 31 feet 5 inches high, “The 
Great Picture” is on display this month a t the Art Center College of 
Design, South Campus, in Pasadena, Calif. The gigantic black-and- 
white gelatin silver print was created and hand developed by a 
group of photographic artists called “The Legacy Project” (Jerry 
Burchfield, Mark Chamberlain, Jacques Gamier, Rob Johnson, 
Douglas McCulloh and Clayton Spada), aided by 400 volunteers.

The image capture device was a mammoth pinhole camera 
obseura fashioned from an P-18 fighter plane hangar at the now- 
defunct El Toro Marine Corps Air Station in Irvine, Calif., draped 
with 24,000 square feet of black viscuine. The sub ject of the 
photograph is the deserted military base, which is being developed 
for housing and avast urban park.

For details on the project, visit www.legacyphotoproject.com.

The copyright on the 
painting featured in 
the "Digital Delegation" 
sidebar in the "Creative 
Partners" feature in the 
August issue of Profes­
sional Photographer 
belongs to Suzanne 
Maitland, portrait artist, 
rather than Bob Nolin. 
The original artist 
retains copyright for any 
of her images that Nolin 
works on. Professional 
Photographer regrets 
the error.

f'S iKSirme to.-iuland. Artis

At DURY'S, we stake our 
125 year reputation 

on our promise of offering 
only high quality products 

to our customers.

Canon
helps us deliver on that promise.

Eos-1 e
Mark III

■ Entirely new 10.1 Megapixel Canon CMOS 
Sensor featuring the EO S Integrated Cleaning 
System.
■ World’s fastest* digital SLR : shooting up to 10 
fps with a burst rate up to110 full-resolution JP E G  
images or 30 RAW images.
*As of February 2007.
■ New, lighter body with enhanced weather resis­
tance and outstanding reliability.
■ Large 3.0-inch LCD monitor, featuring Live View.

Order yours today from

DURY'S
701 Ewing Avenue, Nashville, Tennessee 

800-824-2379 www.durys.com
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PPAs annual Sweepstakes 
Marketing Co-op

participating photographers lx'nelit tixmi getting 
their name and products before the public.

PPA launched the Sweepstakes Marketing 
Co-op at Imaging USA 2007 in San Antonio. 
Members bought into the co-op tor a nominal 
tee. in order to offer their clients and prospective 
clients the chance to win a Jeep, a Disney 
vacation, a Caribbean cruise, and valuable 
secondary prizes. The participants received a 
ready-made marketing kit comprising a 
guide with promotional suggestions, a CD of 
print- and Web-ready graphics and text, a 
display poster, a sweepstakes-branded Ixillot U>\ 
and entry forms, and other helpful material.

About 500 studios are already taking 
part in the co-op. PPA member and 2007 
participant Dan Schumacher says many of 
his clients commented that they were impressed 
that his business could offer such great 
prizes. He says he owes one sizeable sale and 
several smaller ones to the sweepstakes. 
Moreover, he says it was “good exposure," 
especially for his first year in business.

Thanks to participating members' 
suggestions, the program has been stream­
lined and the marketing guide revamped to 
make it easier to navigate. With its updated 
tips, you’ll even learn about using MySpace 
and YouTube as potential marketing spots.

New prizes and tips have been added for 
the 2008 Sw eepstakes Marketing Co-op.
The Disney vacation and the Caribbean cruise 
are back as prizes in the Family Vacation 
and Escape to Paradise sw eepstakes, respec­
tively; and a Saturn Ion coupe will go to the 
winner of the Senior Portrait Sw eepstakes. 
Runners-up can even pick their prize—a 50- 
inch plasma screen TV. Nintendo Wii gaming 
system, navigation system, and more.

PPA is ready to enroll this years 
participants at Imaging USA 2008 in 
Tampa. Florida, w here the 2007 winners 
will be announced. —. Uigela IVijesiiighc

get participating studios into the spotlight. 
No purchase is necessary to enter, but 
prospects have to walk in your door.

Being part of a national sweepstakes gives 
your promotions greater impact and attracts 
the attention of the media and consumers. Even 
if the sweepstakes doesn't generate direct sales.

Professional Photographers of America 
(PPA) is preparing for its second annual 
Sweepstakes Marketing Co-op event.

The main focus of the sweepstakes is to

Same Turbo” Power 
New Mini Proportions!
Introducing the new QUANTUM TURBO® SC-Slim, 
Compact Turbo Power for Flash.
Weighs a mere 15 oz.!

Incorporates state-of-the-art NiMH cell technology for high capacity output 
and faster recycling.
Provides up to 225  full-power Qflashes or 400  shoe mount flashes on a 
single charge!
Charges in 1.5 - 2 hrs. using its standard (100-240  VAC) charger. 
Computerized "Fuel Gauge" displays power remaining and charging progress. 
Compatible with all Quantum "C " and "CC-Series” flash cords.

\vx.cow

Call 631-656 7400. visit www.qtm.com or your professional photo dealer for more information.
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The Digital Camera Sparked a Revolution in Photography. 
myPhotopipe.com Turns Sparks into Fire.

myPhotograph
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Get ready to rock
A backstage pass to photographing conceits b y  d a v id  o . b a i l e y , m .p h o t o g .,c p p

“I began to photograph one of the 
greatest performers of all time, standing 
only five feet away, th inking  this has got 
to be one o f  the greatest jobs in the world”

30  • www.ppmag.com

There’s only one thing I know of that evokes 
;is much emotion as photography, and that’s 
music. A collection of photographs accom­
panied by the right music will stir emotions 
like nothing else.

The first time 1 photographed Paul 
McCartney 1 was standing in the photogra­
phers’ pit at a concert, waiting for the show 
to begin. A video of Beatles images was 
splashing across a huge screen as the song 
“Help” blasted over the speakers. A woman 
in the front row watched raptly, lost in 
memories of emotion long past, tears 
flowing down her face. 1 started to lift my 
camera to photograph her, but decided not 
to intrude on such a personal moment.

Moments later when McCartney walked 
onto the stage, she screamed like a teenager. 
Turning toward the stage, I began to photo­
graph one of the greatest performers of all 
time, standing only five feet away, thinking 
this has got to he one q fthe greatest jobs in 
the m>rld.

It's not an easy job to land. There’s no free­
lance concert photography. You have to have 
an official assignment from a media outlet or 
consent from the event promoter or publicity 
agent to get a photo pass. 1 usually get my [lass 
from the performer’s publicist (you can find 
the contact info on the Internet). Never request 
a pass less than a week before a concert.

If you don’t have ins at a publication, start 
photographing lesser known binds and building

a concert portfolio. Give the bands some flee 
photos and it might lead to shooting publicity 
photos for a fee. Fine-tune your skills then 
show your photos to the local newspaper 
entertainment editor. When something goes 
wrong with the publication’s regular lineup, 
make sure your name’s in the editors Rolodex.

Top, right: Robert Plant of Led Zeppelin. 
Below: Bruce Springsteen & E-Street band members.

http://www.ppmag.com


"Lab Corrected" 
Professional Prints

4x5/4x6 .29

5x7 .99

8x10 1.39

10x10 2.49
11x14 3.99

12x12 3.99

16x20 13.50

Proof book 8x10 1.50 perpg.

Proof book 10x13 2.45 per pg.

■ Every image is viewed by expert 
technicians. Color, density, and contrast 
are adjusted for the best print possible.

■ Kodak Endura professional paper.
■ Over 60 print sizes, up to 30x40.
■ Proof books, templates, packages.
■ Full complement of texturing, laminating 

and mounting options.
■ Download our free ROES software and 

send in your first order today.

Great Prints. Great Prices. Easy Ordering. It's that Simple.

www.meridianpro.com
Phone: 800-544-1370

http://www.meridianpro.com


Explanations.
Examples,
Events.
Emmerich.

We put more into 
our website, so you can get more out 
ot your Canon.

CANON
DIGITAL

LEARNING
CENTER

www.usacanon.com/dlc

Canon
mageANYWARE

«’9O07 Canon U S A Inc Canon is a registered ludeowk 
of Canon tnc tn me United States (MAGEANYWARE is a 
tixte&ark of Canon AIf rights reserved
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When you arrive at the concert venue, 
you’re sometimes required to sign a contract 
stating the planned usage of the photographs 
and agreeing to certain restrictions. Always 
wear the pass in plain sight.

About 10 minutes before the curtain, head 
toward the stage anil find the photographers’
pit and check with security. Find a good spot 
to shoot from and stake out your area. At large 
concerts where as many as 15 photographers 
crowd into one small area, you might not he 
able to move around. If you’re lucky, you’ll 
have a pit in front of the stage to stand in, but 
lately security has been placing the photogra­
phers at the sound board some 50 yards from 
the stage. You’ll need a long lens for this spot.

You’ll lx* allowed to photograph only the 
first few songs, about 10 to 15 minutes, using 
available light only; flash is strictly forbidden.
I shoot all concerts digitally, starting at ISO 400 
in aperture priority mode. I use a 70-200mm 
f/2.8I, lens on a Canon EOS 5D. I also take 
a l6-35m m f/2.8L lens in case the 
performer’s too close for the zoom.

With all the photographers confined to 
one area, everyone will come out with similar

T ina Turner

Steven  Tyler o f Ae ro sm ith

angles. When you’re lucky enough to lx- in the 
photographers’ pit and can move around, a 
wide-angle comes in handy. Get in close to the 
performer and shoot from a low' angle. When 
you use your zoom, don’t be afraid to fill the 
frame with the performer’s face. Shoot fast 
and constantly change your perspective. In 
10 minutes in the pit, I take about 150 to 200 
shots from all angles. Never move in front of 
another photographer who’s taking a shot.

Shooting in low light you’ll have problems 
with depth of field. If you’re not careful the 
microphone will be in focus but the subject’s 
face will be soft. Use spot metering to get a 
correct exposure off the subject’s face without 
allowing the lights to fool your camera. Keep 
a close watch on the settings in your viewfinder 
and be ready to make quick aperture and 
shutter adjustments as the light changes.

This is intense action photography, and 
you have to be on top of your game to be 
successful. Know vour equipment inside out. 
Be ready to react as the situation changes. 
Have a good time and go peacefully when 
it’s time to be escorted out.

David O. Bailey is a freelance photographer 
and writer in Colorado Springs, Colo. To see 
additional concert photographs, visit 
www.DamdBaileylmages.com.
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PPA membership., 
one of the best 
investments you'll 
ever make.
Make the most of it: Use your benefits
http://benefits.ppa.coni

Find-a-Photographer
Credit Card Merchant Services
Copyright Assistance
Health Insurance
Music Licensing
Equipment Leasing
Equipment Insurance
Legal Resources
Business Liability Insurance
Merit & Degree Program
Book Discounts
Dell Computer Discounts
Certification
Malpractice Protection
Event & Business Education Discounts

Professional Photographers of America -  www.ppa.com - 800.786.6277

http://benefits.ppa.coni
http://www.ppa.com


For more information visit 
w w w .topflightalbum s.com

The Award Winning Premira™ Album
digital speed, professional results

For more information visit w w w .prem iraalbum s.com

P A C K A G I N G  & A L B U M S

Professional presentation has never been easier, as 
e egant. or as compelling. Flora's Allure albums 
nclude a hard bound presentation case to protect 
your album for years to come.

Bella albums feature hand crafted quality in a 
traditional library bound style. The ease of loading 
this slip-in album makes it ideal for today's digital images.

Premira’s  innovative S lip -Lock™  page system  
makes album assem bly flexible, quick, and  
absolutely foolproof.

S lip -Lock™  pages allow you to mount your 
photos outside the album cover and insert 
the page in any order.

patent pending made in USA

For information on Flora albums visit 
w w w .floraalbum s.com

Topflight features a complete line 
of albums, proof books and folios.

Our Uni-Lock albums are available in 
a wide variety of cover designs and 
the pages make customizing any print 
configuration fast and easy.

T A P s  Superior Mount Album sets a  new standard for 
quality and impact. Each  album has a  bonded leather 
cover, substantial feel and library-style binding.

Inside, full-view, edge-to-edge prints adhered on each 
page without overlays or mats. These popular albums 
are available in a wide variety of print sizes from wal­
let to 10x10 and in 10 or 15 page capacity.

For more information on TAP professional 
photo packaging visit w w w .tap-usa.com  for 
a  distributor near you. flora

PHEMIHA

http://www.topflightalbums.com
http://www.premiraalbums.com
http://www.floraalbums.com
http://www.tap-usa.com


Professional Photographer p r e s e n t s  Business, Marketing and Sales Strategies

PROFIT CENTER
What I think
Step h a n ie  C la rk  kn ow s  
im age is every th in g

W hat do yon w isli you know x\ lion you were 
first starting out? Photoshop. It would have 

proven tod many all-nighters.

What's the highest business risk you've ever 
taken? Moving my studio from a garage t< 

lT.OOO-squaro-foot mansion. No 
my gas hill has gone up. \ \_  

hugely I hotter, the.imhge my si udi« projects.U 

g<ilden. 1 .ot's jilt say it tiigo'tfior: ■ •

l.vorvthing. v.vy'sS \ :•> '
■ '  /■

W hat's your ileal breaker? W eekend sessions,

W ith my studio in n.iv'|i«;mte, katmxLiv and 

Sunday are the only d^^i'^dvuv t haw  to share 

niy house veil h s o n h tx ^ j^ ^ ^ v .

I g p l l l  i
What do you consider yourliijfhptafe—the 

turning |xiint? My productivity increased 

exponentially after I hired mV first employee. I ’ • •

usi-d to spend as much time returning calls as1 ■ ■ - -' 

did on photography. Now. with two fuH-timc 1 v ;
emplovirs. I can finals on the grind sttrflJ , ?V26

What s the secret to running a .success 
photography Inisiness? Join an online;
photography forum. Its like,'a 2-}f~ win 

I ve found tin* answer to  every question T it* ..'' 

ever had online.

IMAGE BY STEPHANIE CLARK
W W W .S T E P H A N tE C L A R K .C O M
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P R O F I T  C E N T E R C H A R L E S  J .  L E W I S ,  M . P H O T O G . C R .

Simple ways to draw motivated callers

The siren call
In vour marketing and advertising, don’t stop at specific, emotional reasons to call you right tune.

getting your name out there—get people to call Go beyond what I call name, rank

you and book a session. Give people clear, and serial number advertising. That’s

We’re listed in the yellow pages under "Photo Labs” 
because there’s no category for

Catapult-your-
Business-With-
Press-Printing Lab
' v • /  : • '

F U L L C O L O R

N ever go u n n o tice d .

Why would a photo lab install a state-of-the-art Kodak NexPress? So 

that you can offer your customers more ways to preserve their most 

precious memories In addition to studio prints, albums, and gallery 

wraps, Full Color can help you create beautiful customized greeting 

cards and more -each one made picture-perfect thanks to a full range 

of services and printing options designed to make sure your work will 

never go unnoticed.

To open an account just visit us online at fullcolor.com. Log on by 

September 30 and enter the promotion code PRESS49, and you’ll receive 

a 5 0 %  discount (up to $ 100) on your first order!*

fu ilc o io r .c o m  | 8 0 0 .3 8 2 .2 1 0 1

• Oflef avatabie to new customers only. 02007 R i  Color

not enough. When you design an ad, a 

mailing, or any other form of promotion, 

include the elements on this checklist:

1. What makes you unique. Why should 

someone choose you over any other photog­

rapher? Can this unique factor benefit the 

prospect? For example, do you have a 100- 

percent guarantee that your customer will 

be thrilled? Try to come up with 10 unique 

factors for every kind of photography you offer.

2. A reason to call you right now. You can 

offer money savings, a bonus gift, eligibility 

for special prices on merchandise.

3. Don’t offer free photographs. It cheapens 

your product and hurts you in the long run. 

Instead, give away a frame or a floral arrange­

ment or other product from one of your 

partner businesses.

4. What she will lose by not acting now. 

The fear of loss is a greater motivator than 

the desire for gain. Will she lose the chance to 

preserve precious memories? The chance to 

have the perfect gift for friends and family?

5. Eliminate all risk. Totally guarantee 

everything you do, and talk about it in all 

your advertising.

6. Comments from delighted customers. 

Use photographs of real clients (with per­

mission!) along with a personal testimonial 

underneath each, in quotation marks, with 

the client’s name and locale.

7. Call for action. Make it something very 

easy, and without risk or pain. Ask her to pick 

up the telephone, right now, and call you for 

a chat about her life, her family and how you 

can give her something that she’ll always 

treasure. Say there’s no charge or obligation for 

the call, and no one will try to sell her anything.

Whether you like it or not, how well you craft 

your marketing and sales determines the success 

of your photography business. Use these ele­

ments and your marketing and advertising will 

work better than you ever dreamed possible. ■

Get more tips on business and art a t Charles 
y. Lewis' Web site, itmw.cjlewis.com.
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Faithful color. Incredible latitude.
An effortless workflow.
Even the photographers will be throwing bouquets.
Jose Villa

FUJIC010R
Professional

PRO
400 H

®2007 FUJIF ILM  U.S.A.. Inc.

In a digital age, is it possible to have a renaissance in film? After using Fujicolor 
Pro 400H for the shot above, Jose Villa emphatically says, yes. "I love the soft tones 
that this film provides. Even though the lighting is flat in this image. Pro 400H allowed 
me to capture smooth, soft gradations from highlight to shadow and keep the skin 
tones natural as well.' What's more, since Fujicolor Pro 400H is designed for ultimate 
compatibility in today's digital workflow, it offers ease of use after the shoot. For a 
wedding photographer as busy as Jose, that's a proposal that's difficult to resist.

FUJ5FILM



P R O F I T  C E N T E R I O R N A  G E N T R Y

Through Willbewed.com, photographers can offer 
couples a dedicated wedding Web site, which evolves 
into a perennial site for the growing family.

Weddings and families dot com
Arizona photographer Holive Schumacher 

and Web designer Ryan Bninnen have 

launched a business that simplifies the 

liv e s  of engaged couples, while giving 

professional photographers a showcase for 

their work—for free. Called Willhewed.com, 

the beauty of this startup is its simple 

efficiency.

For a one-time fee, Willbewed.com 

giv es a couple a dedicated Web site to 

announce their forthcoming marriage; 

outline the wedding itinerary; post links 

to gift registries; and for out-of-town 

guests, provide maps and links to hotels 

and good restaurants in the area. It’s a 

virtual clearinghouse of into that the bride 

and groom would otherwise have to repeat

over and over again. It’s not hard to 

envision couples embracing a service that 

relieves the burden of mass communi­

cation. Imagine mailing save-the-date 

cards with little more on them than a Web 

address. Brilliant.

While loaded with information, the 

Web sites arc far more than utilitarian. 

Beautiful, professionally photographed 

images of the couple grace every page, and 

culminate in a slideshow with music. It 

gives just the right amount of emotional 

pull—who wouldn’t get caught up in the 

couple's obvious joy? The images also add 

professional polish, as do the smooth 

graphics and seamless transitions. By 

request, the sites can include the wedding’s

theme, color scheme and invitation, for an 

overall branded appearance.

Willbewed.com is marketed to both 

consumer's and professional photographers, 

who can offer it to their clients in a wedding 

package, either at cost or with a markup.

“It’s up to photographers if they want to 

make money on it,” says Schumacher. For her, 

Willbewed.com is more about advertising 

than revenue. “As a photographer, it gives 

me the opportunity to promote myself and 

my engagement sessions. It gives me six 

months to a year of exposure to the wedding 

part}' and guests.”

Adds Brannen, “We include a link to the 

photographer’s Web site on the Willbewed.com 

site." Schumacher and Brannen say they are 

happy to work directly with brides, but prefer 

to work with photographers, because, says 

Schumacher, “We can arrange site pages 

around the photographer’s shooting style, 

such as the number of horizontal and 

vertical images.”

Willbewed.com offers three products: 

Unique, Boutique and Custom Web sites. 

The Unique and Boutique sites have ready- 

made templates, while Custom sites are 

individually built. “The Unique costs $500. 

It’s a single layout, three to five pages, with 

a handful of pictures," Brannen explains. 

“The Boutique is a much larger site, usually 

12 pages. It offers three to four layouts and 

more elaborate graphics and animation, 

such as rotating pictures; it runs $950. For 

the Custom we develop an elaborate site 

with upwards of 25 pages. The price starts 

at $1,850.”

One client who requested a Custom site 

for her daughter’s wedding early this year

Schumacher and Brannen can arrange site 
pages on Willbewed.com to work with a 
photographer's shooting style.
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was Fran Samuel, publisher of the maga­

zines PhoenLr Bride and Groom and Tucson 

Bride and Groom . Stephanie Gandy Riley, 

editor of the magazines, says before 

Willbewed.com she was skeptical of wed­

ding Web sites. “I couldn’t  see the value,” 

she admits. “Now I’m absolutely sold and I 

think everyone should do it.”

Held in Scottsdale, Ariz., the wedding 

took place over four days with multiple 

events and guests from all over the world. 

Riley says the Web site kept everyone 

connected. “If something in the agenda 

changed, people could go to the site and 

find the [[updated]] information. A lot of 

people use Blackberries now and if they 

weren’t sure what time the welcome 

reception started, for example, they just 

called it up on their Blackberry. We didn’t 

need a go-between running around making 

sure everyone was in the right place at the 

right time.”

Once the couple is married, a small 

additional fee gives them the opportunity 

to retain and update their site with their 

wedding photos, which can be purchased 

on the Willbewed.com site or via link to 

the photographer’s site. The business 

model is built to expand as couples start 

families. An adjunct site called 

Arelovinglife.com will post pregnancy 

photos, baby photos, and beyond.

The first year in business, Schumacher 

and Brannen haw taken baby steps, keeping 

W illbewcd.com local to build the business 

slowly. Now they’re ready to take 

W illbewed.com nationwide. Stephanie Riley 

is convinced they will be successful. “1 think 

once people get a taste of what can be done, 
the sky’s the limit.” ■

Toma Gentr// is a freelance writer in Atlanta.

Our Curves will
Improve your Lines!

Graphiclite® 100 Color Viewing Lamps feature the best spectral 
curves you’ll ever see, and every GTI viewer is precision 
engineered to maximize their impact on your bottom line.

GTI Color Viewing Systems provide the most accurate IS O  
3664  standard viewing conditions in the world...guaranteed!

Quality
“'L ig h t

The GTI Graphic Technology Inc.
P:888-562-7066 • F:845-562-2543 
www.gtilile.com • sales@gtilite.com

-because you & your clients 
demand the best!

Browser, Slideshow , P roofing Tool, O rd e r in g  System , C o m p o site  Designer, 

P ho to sh op  Integration, P roduction System  a n d  m uch  more...

Download your free 
30 day trial today

*S e e  o u r  client te s tim o n ia ls  o n  the w e b  site
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PUT YOUR WORK IN 
THE SPOTLIGHT

1 2 T H ANNUAL

A N - N E  M A R K E T I N G  A W A R D S

P 0 A 9

T HE P RE MI E R M A R K E T I N G  C O M P E T I T I O N  FOR P H O T O G R A P H E R S

PPA's AN-NE Marketing Awards competition celebrates the creativity and impact of photographers' marketing 
activities. Visit http://competitions.ppa.com for information on entry categories, prizes and submission requirements.

*Entries must be postmarked by September 28, 2007*

http://competitions.ppa.com


Professional Photographer p r e s e n t s  Products, Technology and Services

THE GOODS
What I like
The .secret's in  the hag  
fo r  J im  G a rn e r

What makes your w orkflow (low?
Buckeye Color l.ah provides high-quality 
prints and makes the process easy with 
its BOSS I'TP ordering system. We often 
shoot as many as 7,<><>(> images a week, 
hut our workflow remains efficient.

I.ittlc thing, higdifference... BigFolio 
Web development. Along with lots of 
formats and options. Big Folio has 
exceptional customer service. Our Web 
site is refreshed weekly thanks to its 
support and ingenious templates.

What hot new product are you going out 
of your way to use? Ycrvant's Page 
Gallery 4 wedding album design 
software.

I las a piece of equipment ever changed 
the way you approach photography? I've 
put away my flash and I'm shooting 
more with primary lenses.

What's the one piece of gear they'd have 
to pry from your cold, dead fingers?
The BODA lens Bag my wife and I 
designed for its flexibility, security and 
ease of use (http://golxKla.com).

IM A G E  BY  JIM  G A R N ER

W W W .JG A R N E R P H O T O .C O M
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The Secret is Out.
After years of research, development, and innovation, Collages.net 
is proud to announce an all-inclusive print product line.



One Partner. 
One Solution. 
One Stop.

One Company.

Call for your discounted starter kit today 877-638-7468 .

collages.nef

www.collages.net/products

020)7 Collages net Inc Photographs 02037 Abigail Seymour Photograph/. Andrew Nod. Phologiaphr/. Autumn tin Photography. 9th Ue Phoiogtaph/. 8suehef Pha-gtaphy. Dan Doke Photography ke*yOXee«e 
Phoiogtaphy, Laura! McConnell Photography. iCD Photography. Petson .  Killian Photography. Photos By f A Pomuca PWPhotography, «  Photography. Small .v-jode-. Phoiograpi'/. Tomas Kama. Tncoast Photography. 
Vai'Arasto/et Photography. AH rights reserved

http://www.collages.net/products


TH E  G O O D S:

Smarter, faster, stronger—Canons new 
EOS-1 D Mark III delivers a new standard of 
high-performance professional photography.
B Y  R O N  E C C E R S

Unrivaled
CAN O N  E 0 S -1 D  M A R K  III

The new Canon EOS-1 D Mark III has an out­

standing combination of shooting speed, 

resolution and price. There’s nothing dis­

appointing about it. Its dual DIGIC III image 

processors make it amazingly fast and respon­

sive, processing more than 100 megapixels 

of data per second, and capable of handling 

14-bit analog-to-digital file conversion 

without slowing down the camera. The dual 

processors also significantly mitigate 

electronic noise in captures at high ISO.

Designed around an entirely new 10.1- 

megapixel APS-H size CMOS sensor, the ID 

Mark III has a maximum resolution of 

3,888x2,592 pixels. Every time the camera is 

turned on or oil', the EOS integrated cleaning 

system goes through a brief sensor-cleaning 

routine. The IR-cut filter in front of the 

sensor vibrates at ultrasonic speed, shaking 

off dust and other particles that would 

otherwise appear in the captured images.

The Mark III is rated at a top speed of 10 

frames jrer second (fps), up to 110 frames 

|xt burst. Initially, I wasn’t able to achieve 

that rate with a generic CompactFlash card. 

In repeated tests with a San Disk 2GB 

Extreme III CompactFlash card, shooting in 

high-speed continuous mode with AI Servo 

AF (autofocus), I could capture 91 to 99

With its high speed and excellent performance, 
the Mark III is in a class by itself.



frames in 20-second bursts. Shifting to 

One-Shot AF, the rate increased to an 

average of 124 frames in 20 seconds.

It took switching to the highest shutter 

speeds to achieve the maximum shooting 

speed. Then I could consistently shoot 55 

JPEG frames in 5.6 seconds. The initial bursts 

were processed and written to the media in 

18 to 1.9 seconds. I was not able to get the rated 

110 JPEG frames in a single burst. The burst 

would halt after 55 or 60 frames. It was 

possible to continue shooting while the data 

was being processed. During writing, the camera 

would capture three-frame bursts, hesitate 

for less than a second, and resume firing.

Just about every aspect of this latest model 

has been improved and upgraded. It has a 

faster, more sophisticated CMOS-sensor focus­

ing system with 45 autofocus points—19 cross- 

type and 26 assist. Focus mode can be set to

One-shot, A1 Servo AF (predictive), or Manual.

Though the autofocus is impressively fast 

across the board, the ID Mark III focused a 

little faster when set to auto-select AF' points. 

When I selected the focus point, the camera 

had to search for something to focus on at 

that point, and I occasionally had to change 

the composition to get focus confirmation. 

When the camera selected the focusing point, 

it could focus on anything in the frame.

Metering is handled through a 63-zone 

TTL full-aperture system. Options include 

evaluative metering linked to all AF points; 

partial metering, which reads about 13.5 

percent of the center of the screen; center- 

weighted averaging; and spot metering.

Autofocus locked in faster when set to auto-select 
AF points, allowing the camera to quickly select 
the most suitable focusing point within the frame.

Sell your used 
camera equipment

www.UsedCameraBuyer.com n
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T H E  G O O D S:

Also, if you take multiple spot meter 

readings, the camera will display relative 

exposure levels and average the readings to 

determine correct exposure.

liven the viewfinder and the I t i l)  have been 

redesigned. The new viewfinder hies 100- 

pcrccnt coverage with dioptric correction. At 

,‘i inches, the LCD is larger and more viewable 

than earlier models’ LCDs. The Mark 111 is 

also the first Canon DS1.K with live-view 

preview, so images ran be framed on the LCD 

rather than solely through the viewfinder.

The menus are larger and more readable 

in the larger LCD. You can access nine menu 

options with the separate joystick-style navi- 

gati< m button. Custom function menus (from 

C.Fnl to C.FnIV) control an extensive selec­

tion of user-definable settings, including 

variable exposure level increments, 

bracketing sequence and AI servo tracking 

sensitivity. There are 57 user-settable 

custom functions. A function button on 

back of the body brings up Picture Style 

options: Standard, Portrait, Landscape, 

Neutral, Faithful. Monochrome and three 

customizable user-defined picture styles.

Standard ISO equivalence ranges from 100 

to .‘(200, and can be extended by one stop at 

each end, to 50 to (>400. Preset white-balance 

options include Auto. Flash and a several preset 

and custom standard lighting options. Custom 

color temperature settings range from 2,500 

to 10.000K. White-balance bracketing up to 

levels is available in one-stop increments.

The F.OS-lD Mark III has lxith a 

CompactFlash and a Secure Data memory 

card slot, and allow s for a number of storage 

options and configurations. For example, 

the camera can capture RAW + JPEG files 

and record them to lx>th cards 

simultaneously, or record one file to each 

card simultaneously—an excellent back-up 

option for critical assignments. As an 

alternative. Canon's WFT-K2A Wireless File

Transmitter can transfer images onto 

compatible USB hard drives for storage. 

There’s also a USB 2.0 port for image 

transfer directly to a computer, and a video- 

out port for either NTSC or PAL. There's a 

selection of 14 file format combinations, 

including RAW, sRAW, four sizes in JPG 

format, and multiple compression settings.

Power management excels in the EOS- 

1D Mark III. I shot more than 400 frames 

for sample pictures, followed by 1,100 

frames for speed testing, without 

recharging the battery, with 77 percent of 

full power remaining, according to the 

battery status indicator.

The sturdier EOS-1 D Mark III is even 

more nigged and w eather proof than the 

Mark Us. The shutter rating is increased to

300,000 frames for heavy-duty wear. Canon 

refers to the camera’s lighter body (40 ounces), 

but it sure doesn’t  feel that way. To me it 

feels like the heaviest DSLR that I’ve tried.

The EOS-11) Mark Ill’s Canon EF mount 

takes all Canon EF, TS-E and MP-E lenses, 

except the EF-S. The 3:2 aspect ratio is the 

same as 35mm, but the sensor is smaller, so 

there’s a 1.3X lens conversion factor with 

35mm lenses. It’s also compatible with 

Canon Speedlites and other accessories. The 

body includes a PC/svnc cord connector for 

use with studio lighting equipment.

You may never need the Unrivaled high­

speed performance of the Canon EOS-1 D 

Mark III, but for a street price of S3,999, 

the advanced features and capabilities alone 

easily justify the cost. ■

SD6CSI Canon EOS-lD Mark III

n)

:y
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CHANNEL

PocketW/z’ard
TRANSMIT PLUS II

MODE
T  Transceiver

Triggers your flash, camera 
or both wirelessly from up to 1,600 feet away. 

Auto-Sensing Transceiver Technology 
Automatically Transmits or Receives for 
faster, easier, carefree wireless triggering. 

Auto-Relay mode
Wirelessly triggers a remote camera 
and a remote flash at the same time.

Fast Triggering Speed 
Triggers cameras and/or flash units 
up to 12 frames per second.

Digital Wireless Radio Technology 
Four 16-bit <

Profoto, Norman, 
and Photogenic 
Monoblocs

A built-in radio 
receiver provides 
wireless triggering 
from a PocketWizard 
Transmitter and 
wireless metering.

Profoto, Dyna-Lite, 
Norman Packs and 
Battery Packs

A built-in radio 
receiver provides 
wireless triggering 
from a PocketWizard 
Transmitter and 
wireless metering.

PocketWizard 
Plus II 
MultiMax

Trigger your flash, 
cameras or both 
without wires from the 
palm of your hand.

Sekonic
L-758DR
L-358
Choose which 
flash unit to trigger 
and measure 
simultaneously and 
even fire your camera.

I he Plus II joins 

the growing system 

of photographic 

products with built-in 

PocketWizard 

Wireless Freedom. 

Ask for these brands.

PocketW/£ard
Wireless Radio Triggering 
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T H E  G O O D S :  P R O  R E V I E W

Epson’s Stylus Pro 3800 tops the 4800, 
with better ink swapping, smarter screening, 
real borderless printing and less bulk.
B Y  B R Y A N  L I N D E N

Fit and trimmed
EPSO N  S T Y L U S  PRO 3 8 0 0

The Epson Stylus I’m 3800 with 17-inch 

output is not simply a scaled down 4800. In 

fact, it has many new technologies that are 

superior to the 4800’s, such as Auto Sharing 

ink technology for automatic switching 

between matte black and photo black inks 

that makes switching faster and more cost 

effective. The Stylus Pro 3800 holds all nine 

of the UltraChrome K3 ink set cartridges, 

and the print driver automatically selects the 

proper black for the specified paper type.

With the Epson Stylus Pro 4800, 7800, 

9800 and some older models, the lever-flipping 

black ink swapping process took up to 30 

minutes to complete and wasted $40 to $88

worth of ink. In the Sty lus Pro 3800, matte 

black anil photo black share one ink channel, 

so switching takes just 2 to 3 minutes and 

consumes only $1 to $2.50 worth o f ink.

The 3800’s new screening technology 

compensates for the varying ink density 

among different resolutions, so each media 

type can lx* described with a single ICC profile, 

regardless of the print resolution. That saves 

time if you make your own profiles, and 

saves money if you purchase custom profiles.

The new screening technology combined 

with Advanced Meniscus Control (AMC) 

also improves the accuracy and quality of 

bi-directional printing, which can cut print

time in half and double productivity. However, 

the 3800 yields slight but appreciably 

better output quality, especially in the 

Advanced Black and White mode and 

bi-directional printing.

I really like the Stylus Pro 3800’s compact 

size. At 10.28(h)x27.36(w)xl4.88(d) inches 

and 43.2 pounds, it can sit on a desktop and 

be set up and transported by one person. In 

comparison, the Stylus Pro 4800 measures 

14x34x30 at 83.7 pounds, and the other 17- 

inch output printer, the Canon iPF 5000, 

measures 13.5x39.3x31.9 at 108 pounds; 

both require at least two people for setup 

and transport. I do a lot o f printing on 

location, usually with a 13-inch Epson Stylus 

Photo R1800 or R2400, and now I could 

also use the 3800—its just a few inches 

wider and less than 10 pounds heavier.

The last of the 3800’s big advantages for 

me is its ability to create borderless prints on 

a variety of sheet-fed media. The Epson Stylus 

Pro 4800 and Canon imagePROGRAF iPF 

5000 can output borderless prints only on 

roll paper with trimming required at the top 

and bottom. The 3800 has no roll-paper 

feed. Many photographers cite the economy 

of roll media, and perceive a workflow 

advantage in being able to send print jobs in 

batches, then trimming later as necessary.

I find it much easier to send jobs in the 

size I need and get ready-to-deliver borderless

specs: Epson Stylus Pro 8800
PRINT METHOD: Advanced MicroPiezo AMC print head technology; 8-channel, 
drop-on-demand, inkjet print head; auto head alignment and cleaning technology
NOZZLES: Color and monochrome heads, 180 nozzles x 8 configuration; Variable 
Droplet Technology, 3.5 picoliter minimum
PRINT RESOLUTION: 2,880x1,440dpi maximum
PRINT ENGINE SPEED: 8xl0-inch prints from 2:03 to 7:47; normal is 4 :08 
INK: 9-color (C, Lc, M, Lm.'Y, Lk, LLk + PK or MK); pigment-based Epson 
UltraChrome K3 Ink technology; 8 0 m l ink tank capacity per color
MEDIA: Up to 17x22-inch sheets, greater length with custom cut sheets; front manual 
sheet feeder accepts cardboard up to 1.5mm thick
BORDERLESS PRINTING: 4x6, 5x7, 8x10,11x14, 16x20, 17x22 
DIMENSIONS: 27hxl5w\10d inches; 43.2 pounds 
INTERFACE: Hi-Speed USB 2.0 and one 10/100Base-T Ethernet port 
MSRP: $1,295

4 8  • www.ppmag.com

http://www.ppmag.com


sheets in standard print sizes. I prefer using 

the sheet feeder with up to 20 sheets of 

17x22-inch Epson Premium Luster Paper 

when I want to gang odd sizes or print 

picture packages. It’s simpler for me to trim 

sheet stock than an unruly length of roll 

paper, which has a tendency to curl, and is 

easy to damage as it’s cut from the roll and 

falls to the floor or into the paper catch. It’s 

also easier to protect prints with spray 

finishes and laminations when they lie flat.

If you’re interested in ganging images on 

sheet-fed media, you will likely benefit from 

the Epson Stylus Pro 3800 Portrait Edition 

($1,495), which includes the standard Stylus 

Pro 3800 and Express Digital Darkroom Core 

Edition software (www.expressdigital.com). 

Express Digital Darkroom facilitates printing 

portrait packages, and includes over 200 

graphic templates, album layouts, senior

layouts, calendars, workflow management 

options and even e-commerce solutions.

If you want to print over 22 inches in 

length (such as 16'x24s for native aspect ratio 

images), you can either purchase I7x25-inch 

paper (available from www.inkjetart.com, 

www.premierimagingproducts.com and 

others) or cut roll paper to the desired 

dimensions.

The Stylus Pro 3800 is not suitable for 

printing on canvas or for output longer than 

37 inches. Some users report they’ve found 

reliable ways to print on canvas with the 

3800—try at your own risk. Printing longer 

than 37 inches can be accomplished with the 

use of the Colorbyte ImagePrint RIP ($8.95), 

which not only allows for printing up to 

17x327 inches, but also has great layout 

features, package printing and a huge library 

of fantastic custom profiles for all Epson

media and most others.

In the few months I’ve used the Stylus Pro 

3800 as my main printer, I’m happy to report a 

flawless performance. I’ve used it for at least 

9 0  percent of the jobs I would otherwise have 

sent to a lab, and for me, printing in-house 

cuts costs and improves quality. I’ve had zero 

ink clogs, even when the printer sat idle for 

several days (likely due to new pressurized 
ink cartridges). The output and It V profiles 

provided arc as good as it gets.

If you’ve been considering buying an 

Epson R24Q0 and have a couple inches of 

desktop to spare, you might be better served 

by a 3800, especially when you factor in its 

larger capacity ink cartridges (80mL vs.

15mL) that come in a complete set. The extra 

cost of $550 is nearly offset by the roughly 

$495 worth of ink included, not to mention 

the lower pci -m l. cost of replacement ink. ■

• Load capacity: 468M GRC2 is 221b. 468M GRC5 Is 271b

Manfrotto 468MG range,
new hydrostatic locking system.
The 468MG is the first ball head in the world to 
incorporate a hydraulic locking system which 
produces absolute rock-solid lock with the 
smallest turn of a knob. The result: the camera 
and head become one. The magnesium shell 
provides an ultra lightweight solution to support 
loads up to 351b', while the Teflon coated ball 
produces silky-smooth movements.
The 468MG is the most advanced ball head on 
the market. Another first - what you’ve come to 
expect from Manfrotto.

Manfrotto

i t i t  t t To locate a Manfrotto dealer with products on 

display and in stock C JO q  w w w .bogen im ag ing .us

Manfrotto distrihirtori by: B o go n  Im aging Inc. 2 0 1 8 1 8  9 5 0 0  
w w w  b ogonim agm g.us infoW bogonim aging.com
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T H E  G O O D S :

A powerful monolight cuts down on cables 
and allows for lower ISO, smaller apertures. 
No more tripping the light—fantastic!
B Y  J O E  F A R A C E

Light bright
AD ORAM A FLA SH P O IN T  II 2420 M O N O LIGH T

Adorama recently announced two additions 

to its Flashpoint II series of affordable mono­

lights. The first is the compact 320 model 

that 1 reviewed recently for Professional 

Photographer Online (www.ppmag.com); 

the second is the more powerful 2420 model, 

which delivers 1,200-watt-second output 

for photographers who need extra power 

for large group photos, studio product 

shots, or working at small apertures.

Self-contained like all monolights, the 

Flashpoint II 2420 doesn’t need to be 

connected to a central power pack, which 

reduces cables and makes for fast setup. 

With a MySlave 60TX Digital Radio Slave, 

which has the tiniest transm itter and 

receiver I’ve found, you need even fewer 

cables (see “Wireless Tripping”).

The Flashpoint II 2420 uses the 

standard 1/4-ineh phone plug interface, 

and the MySlave 60TX includes a cable 

that plugs right into the 2420 synch socket. 

For traditionalists and those who prefer to 

save money, Adorama includes a 16-foot 

synch cable to connect the camera to the

For this image of Zoe, I placed a Flashpoint II 
2420 fitted with a Westcott 45-inch Optical 
White Satin umbrella with removable black cover 
at camera right. A  Flashpoint II 320 monolight 
with another 45-inch Optical White Satin 
umbrella with removable black cover provided fill 
at camera left. Exposure: 1/20 second at f/20, 
ISO  200. Lens: Canon EF 85mm f/1.8.

http://www.ppmag.com


Td  like your new Sample Pack 
and the chance to test 

your services for free, please?
OK, no problem.

Request our new sample pack & we’ll include a $50,
New Customer coupon so you can see for yourself why professional 

photographers have trusted us with their work for more than 35 years.

Get started now at www.cpq.com. Enter promo code: ppa0907

Offer good for first-time custom ers only. No m inimum purchase necessary. Offer expires 9/30/07.

Photography by long time client and featured photographer, Greg Hawkins.
To see more of Greg 's outstanding work, please visit our website at www.cpq.com

PROFESSIONAL
I M A G I N G

CPQ Professional Imaging
Toll Free: 1.800.537.8399 

online: www.cpq.com 
email: customerservice@cpq.com

http://www.cpq.com
http://www.cpq.com
http://www.cpq.com
mailto:customerservice@cpq.com


2nd Annual - Commercial Image Competition

2006 Best in People
Ian Aleksander Adams • "Elohim'

2006 Best in Products
Jim  DiVitale • DiVitale Photography LLC

"Typewriter"

.PFSTflURflNT

2006 Best in Places
Lou Russo • Lou Russo Photography

Craig Mmielly • Aura Photographies* "Her Spirit Soars Beyond Earth’s Chains' 
2006 Photographer ot the Year

Gat pubHshad. Gat recognized. Gat money. Get yonr work in front of
art buyers ami the entire photography community!
»  How? Enter CPTs P3 Commercial image Competition...and win!

» Four ways te enter, four ways te win!

»  Visit P3.MyCPI.eom for complete detais on entering and submitting images. Deadline for 2008 entries is October 1,2007

Brought to you bv the world’s leading commercial photography association. Commercial Photographers International (CPI 
For more information on CPI, visit www.MyCPI.com.

http://www.MyCPI.com


monolight. The flash synchronization trip 

voltage is just 6v, making it sate for all 

film or digital SLRs. Press the remote 

button on the back to fire the monolight 

via its built-in switchable slave. The slave 

allows the 2420 to be tripped by another 

Flashpoint monolight or an on-camera 

flash. Tip: 117ten using the 2^20  with 

a shoe-mounted, flash, he sure to place 

the on-camera flash in bounce mode 

to avoid ugly secondary shadows behind 

the subject.

The Flashpoint II 2420 has an undis­

tinguished yet rugged metal housing. It 

offers continuously variable power settings 

from full down to 1/8 power. The five 

buttons on the back of the unit control 

several functions. The first powers the 

modeling light. The second activates a 

flash-ready beep to supplement the Mash

In a makeshift basement studio, I photographed 
Adam with three Flashpoint II monolights. I 
positioned a 2420  fitted with a Westcott 45-inch 
soft silver umbrella at camera right. For fill, I 
placed a Flashpoint II 320 monolight with a 
Westcott 45-inch Optical White Satin umbrella at 
camera left. I placed a second 320 with the 
standard reflector behind and to the right of the 
subject. Exposure: 1/40 second at f/16, ISO  200. 
Lens: Canon EF 28-135mm IS at 95mm.

W IR ELESS TRIPPIN G
Using monolights helps minimize the number of cables I could trip over. To
further that goal, I've also been using a MySlave 60TX Digital Radio Slave from
Booth Photo (us.boothphoto.com). This compact, shoe-mounted transmitter
is much smaller than the Canon ST-E2 unit, and the receiver is just
as small. The system has a range up to 98 feet, more than
enough for my studio. It has six-channel capacity and
operates on a radio frequency of 315 MHz. You can also
trigger the transmitter via synch cord connection if that
works with your camera. The receiver fits any 1/4-inch
monolight connection, but you can get an adapter at Radio .......
Shack if you want to plug it into lights with mini plugs.
The kit costs $289; additional receivers are $199 each.

NEW!
Freedom Cloth™

"WRINKLE-FREE”* 
BACKGROUNDS!

For years, the ruuslin background has 
been versatile primarily because of 
portability. Photographers, the world 
over have expressed an interest in a 
background that is “Wrinkle-Free."* 
Now, Denny Manufacturing is proud 
to introduce the first “Wrinkle-Free"* 
background. FREEDOM CLOTH™!

Years of research & development have 
resulted in the perfect combination of 
equipment and fabric to produce this 
exciting new background product. 
Freedom Cloth™ introduces a new 
realm of possibilities for fixed and 
portable backgrounds!

www.dennvinfg.coni • 800.844.5616

Why Choose 
Freedom Cloth ?

’ Wrinkle-free!*
> Extremely vibrant colors like never 

before!
• Machine Washable
• Dryer & Steamer safe 
’ Colorfast
> Muslin-like fabric, but more durable 

than muslin.
• Most Denny Designs are available on 

FREEDOM C LO TH .
1 I p to 10' Wide

Viler extended periods of storage, some 
wrinkles mat occur. These are easily 
removed via steam or dryer and most 

will not appear in the photograph.
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TH E  G O O D S:

specs:
Adorama Flashpoint II 
2420 Monolight

MAXIMUM POWER OUTPUT: 1.200WS 
VARIABLE POWER CONTROL:
Full-1/16 stepless
GUIDE NUMBER (ISO 100): 300 
RECYCLE TIME: 1-6 seconds 
COLOR TEMPERATURE: 5,600K 
MODELING LAMP: 250W adjustable 
BUILT-IN SLAVE: Yes 
DIMENSIONS: 15.5x5.6x7.5 inches 
PRICE: $499.95

Ready LED. The third button sets the 
modeling light to vary with flash output, 
dimming it when the flash is fired and

bringing it up after the flash recycles. The 

fourth button test fires the monolight, 

and the fifth controls the reasonably quiet 

built-in fan.

Two Flashpoint II 2420s would be an 

ideal lighting package for corporate and 

group photographs, including really big 

wedding parties, with enough power to 

shoot at small apertures for maximum 

depth-of-field so that everybody in the shot 

is in sharp focus, from the front row to the 

back. With a single subject, the Flashpoint II 

2420 power makes it possible to use your 

lowest ISO setting to squeeze the maximum 

image quality from the digital file. What the 

Flashpoint 11 2420 s external housing lacks 

in style, it makes up in power and value.

The flash tube and modeling lamp for 

the Flashpoint II 2420 are user replaceable, 

and Adorama includes a power cord, sync

cord, and modeling light. Get a spare; 

they’re cheap at $14.95. The monolight also 

includes a reflector with an opening to 

accommodate the umbrella shaft holder 

that’s built into the side of the 2420 body. 

You can mount or remove the reflector 

to the front of the monolight with a bayonet 

mount that’s compatible with every 

accessory made for Flashpoint II series 

monolights, including the snoot ($44.50), 

Four-Leaf barndoors ($89-95), or 24x24- 

incli Softbox ($59-95).

The Flashpoint 11 2420 is available as a 

single monolight or in kits. Monolight Kit 

includes a single model 2420, light stand 

and 40-inch white umbrella. Also available 

is a Flashpoint 11 2420 Portrait Wedding 

Monolight Kit with two 2420 monolights, 

two light stands, two 40-inch umbrellas, and 

a carrying case. ■

CD/DVD Folios for an  
En h a n c e d  Presentation

* Cameo covet w/ magnetic closure • Presentation box included
• Leatherette material • Available in black or pearl white

S u p r e m e  Su p r e m e  d o u b l e
CD/DVD FO L IO  CD/DVD FO L IO

$9.50 ea. -  12/cs. 174DW ■ Pearl White
• Holds one CQiDVD $12.50 ea. - 12/cs.
• Inside photo area • Holds two CD/DVDs

Order Online www.neilenterprises.eom

N £/L
E N T E R P R IS E S  INC.
PPA09/C?

450 East Bunker Ct 
Vernon Hills, IL 60061 
800-621-5584
rnsheckgneilentefpnses com

m m
c o ffe e  ta b le  books

Premium press-printed albums
availab le only from

ijjstreColor \

LustreColor.com/Nouveau
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S C E N E  PHO TO G RAPH Y  AND FARM ING, I KNEW  I HAD A LOT TO LE A R N . B U T  TH A N K S TO P P A , I HAD

TH E EDUCATION AND R E S O U R C E S  I N EED ED  TO H E L P  THAT FAMILY.

T h a t  m o m e n t  d e f i n e d  m e  a s  a  p r o f e s s i o n a l  p h o t o g r a p h e r .
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T H E  GO O D S RAW P R O C E S S I N G  B Y  A N D R E W  R O D N E Y

What is instruction-based editing (a.k.a. metadata editing) 
and why should you convert your raw tiles to DNG?

The power of DNG
Along with the many raw processors coming 

to market, there's a whole new method of 

image-editing as well, called either 
instruction-based or metadata editing. It 

could affect how you handle image editing.

To grasp the scope of this new method, 

we should compare it to the image editing 

tools presently in use. My Canon EOS 5D 

can produce a rendered 4,368x2,912-pixel

RGB image; in 16-bit RGB it is 7 2 .8 MB, or 

36.4MB 8-bit RGB. Every' time I wish to 

view, edit or print such an image, I have to 

open it in Photoshop. It can take awhile for 

any computer to process this much data, 

depending on how Photoshop has to 

numerically alter some or all of the 

12,719,616 pixels it s working on.

A Canon 5D raw CR2 file takes up only

14MB; it’s grayscale data that hasn’t  been 

rendered into an RGB, pixel-based image. 

The rendering is the job of my raw con­

verter of choice, Adobe Photoshop Light- 

room. If I decide to alter the color, tone, 

orientation or cropping of this raw file, 1 

won’t  directly manipulate all 12 million 

pixels; instead, I’ll build a set of instruc­

tions for ultimately rendering those pixels 

when I need direct access to them. Herein 

lies the power of metadata-based image 

editing; It can postpone the rendering of 

the pixels until I’m ready for it. Until then, 

I’m actually editing a text file, not an image 

file composed of RGB pixels.

When editing a pixel-based image, I have 

the option to stamp (or bake) corrections 

into each pixel, but then there’s no turning 

back after I save the file. The editing process 

changes the numeric values of each pixel, 

which results in some data loss (due to 

inherent rounding errors).

If I want to postpone the alteration of 

the pixel values, I can use layers or adjust­

ment layers in Photoshop. A standard layer 

accepts additional pixel edits that ’’float” above 

the background of pixels. If I change my mind 

while I’m cloning or compositing, I can edit 

the individual pixel layers without affecting 

the background layer. Still, this will further 

increase the file size and processing overhead.

Adjustment layers do not contain pixels, 

but specific global instructions for altering 

the tone and color of the underlying pixels. 

Adjustment layers are like instruction-based 

editing—they don’t contain pixels; instead 

they describe to Photoshop how I’d like the 

underlying pixels to change once I flatten 

the image. When I flatten or print a document, 

all pixel-based or adjustment layers need to 

lx  calculated and applied to the file. In essence, 

the edits are stamped onto the underlying 

data, even in simply printing the file. The

0  O  ^ DNG Converter

tb  Adobe Digital Negative Converter W

G Select the images to convert

Select Folder.,, ") /V o lu m e s/ L ig h t ro o m  L ib ra rie s 1/A m azon /  

Include images contained within subfolders

C  Select location to save converted images 

Save m Same Location

(Se le c t Folder "  j  /V o lu m e s/ L ig h t ro o m  L ib ra rie s 1/A m azon /

J  Preserve subfolders

Select name for converted images 

N am e e xam p le  M yD o cu m e n t.d n g

Document Name ~ 3 3
3

Begin numbering:

File extension: .dng

0 Preferences
)PEG Preview  Full S ize  

C o m p re sse d  ( lo ss le s s)  

Preserve  Raw  Im age  

D o n ’t e m bed  o rig ina l

Change Preferences... )

About DNG Converter... Extract... )  t Quit f Convert It

Figure 1: The DNG standalone application user interface.
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S O N Y .

You’ll be smiling too.
Sony professional digital photo printers. The quality you 
expect from the brand you trust.

Having Sony professional digital photo printers on location means 
quality prints on the spot. Sony’s dye-sublimation printing technology 
produces lab-quality prints instantly. And the excitement of having 
prints in hand right away means you'll sell more. Whatever your 
business needs, there's a  reliable, versatile, high-speed Sony printer 
that’s right for you. Our UP-GR700 delivers 8x12 digital photo packages 
with Sony's patented ProMatte" finish, combining the durability of 
dye-sub with the luxurious look of traditional prints. The UP-DR150 
produces a wicked fast five hundred 4x6 prints in an hour. While 
the UP-CX1 photo greeting card printer puts superb quality in a 
small package.
The destiny of printing. 

sony.com/dpf

€  2007 Sony Electronics Inc All rights reserved Features and speciftcakons are subject to change without notice Reproduction m whole or in part without written permission « prohibited Sony and ProMatte 
trademarks of Sony



TH E  GO O D S

new Smart Objects and Smart Filters in 

Photoshop act a hit differently than layers; 

in essence, we embed additional copies of 

part of a file into the Photoshop document. 

This adds flexibility to the editing process, 

but again, tit the cost of increasing file size 

and processing overhead.

With instruction-based editing, the original 

raw file is simply a data source for what will 

eventually he a pixel-based image. When I 

ask Lightroom to rotate a file, alter the color 

or tone, crop, clone, or even print the image, 

the software accesses the raw data to provide 

a preview so 1 can decide how to handle the 

image editing. The raw data itself is never 

altered. What I get is a set of instructions 

much like a text file.

These instructions take up very' little 

disk space and the operations are lightning 

fast. If I have a thousand similar images 

that need the same set of corrections, 1 can 

almost instantly copy and paste the 

metadata instructions into each image. 

Compare this to having to open a thousand 

72MB files to apply one or a multitude of 

edits. The heavy lifting doesn’t happen until 

1 ask for a fully rendered pixel-based file.

It might seem like metadata editing 

only postpones the inevitable work of the 

processing, hut that work can happen while 

you slix'ii. 1 can specify corrections to 

thousands of files that I may never render 

into pixels, which makes the process 

amazingly effective.

Downside? First, storing the editing 

instructions with the raw files; Few raw 

converters can or will alter the original raw 

data. The metadata instructions, called 

sidecar files  by Adobe, are separate from 

the raw file and must he linked to it. Lose 

the sidecar file and you lose all your editing 

instructions.

This is where a Adobes relatively new

file format, DNG (short for digital negative) 

comes into play. When I convert my 

original raw file into DNG format, the 

metadata instructions are embedded into 

the new file. The raw data and the editing 

instructions are always together, intact. 

During the conv ersion, I’ll get an alert if the 

original raw file is damaged or corrupted. 

That’s an important advantage. I never 

reformat my flash cards until I verify the 

integrity of the data by converting to DNG.

Also adv antageous, DNG is an open and 

documented file format, not a proprietary- 

one. The DNG specifications are open and 

free to anyone who wishes to build a raw 

converter. Once any raw file format is 

conv erted to DNG. anyone can open and 

pnx’ess the file.

Yet another advantage of DNG is the 

reduced file size from the original raw file.

My 14MB CR2 files are about 11.3MB in 

DNG format, and they contain the same 

pixels! There are v arying sizes of embedded 

JPEG thumbnails in a DNG that an 

application can use to open a preview of the 

image. If they’re large enough, the thumbnails 

can be used for some printing tasks as well.

Metadata editing, at least in Lightroom, 

also features a history list. In Photoshop, 

y ou lose the history of the image every time 

you close the file or quit the application. In 

Lightroom, the history is stored on the disk 

and is accessible at any time. Hopefully this 

feature will be further enhanced in future 

versions. Imagine having a print history of 

each image in y our Lightroom library, then 

simply clicking on it to reprint the image 

with all the parameters (e.g., crops, color 

rendering settings, print driver settings) that 

are stored as metadata or in the database.

Source Files___________________________________________________________

&  Only convert Raw files

Delete o rig ina ls after successfu l conversion

File Extension  dng

JPEG Preview: Full Size 3
Im age Conversion  Method Preserve Raw Im age t *  

Options: M  Com pressed  (lossless)

C  Em bed O rigina l Raw File

Cancel D e  OK )

★  ★ ★ ★

r* pr

Figure 2: In the Lightroom DNG conversion dialog, the source file options are to convert only raw files and to 
keep or delete the originals after conversion. Under DNG Creation, the same options as in the standalone 
DNG converter are available.
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See what a difference BAY ROES can make...
Professional Mounting 

& Finishing Services

S  Standout Mount 

S  Silver Bevel Mount 

■S Black Bevel Mount 

S  Gold Bevel Mount 

v' Gator Foam Mount 

S  Foam Board Mount 

S  Canvas Board 

S  Stretch Canvas 

S  Canvas Gallery Wraps 

S  3 Surface Textures

A IfoumsjOnlinm
D E S I G N .  PRINT.  & B I N D

Kingston, Destiny,
Legend & Superior
Albums in a variety HEM ? '
of sizes & colors I L

Press Printed Products

Magazine & Designer Proofs

ROES Lab
T h e  Nation's Most Comprehensive

www.bayphotopro.com
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THE GO O D S

As the DNG format becomes more robust, 

it might be possible to embed multiple 

rendering instructions with the original raw 

data. You could have a dozen different 

renderings, crops, sharpening and noise 

reduction settings and other instructions 

that would travel with the raw data within 

the DNG container. You could share the 

1 )N(i with others who might want to 

append or create new rendering instructions 

for your review and eventual output—an 

efficient and cooperative workflow feature.

A disadvantage of instruction-basal editing, 

where you’re not handling pixels directly, is 

that you can’t do precise, pixel-by-pixel image 

editing. For that, you need every pixel at 

your disposal. 1 lere, Photoshop continues to 

be king. If you need to clone out a dust spot 

on one or 100 similar images, it can In-

accomplished in a snap by a metadata editor 

like Lightroom. But if you’re doing precise 

clone w'ork, say retouching blemishes on a 

portrait, or any selective editing, you’ll need 

a pixel editor like Photoshop.

It’s important to understand w'hich of 

the two modes of image editing is better 

suited for the task you need to accomplish. 

If you have to conduct global tone and 

color corrections to one or many similar 

raw- files, use metadata to handle the task 

rather than opening each pixel-based file 

in Photoshop. If you have very precise- 

pixel editing to do, Photoshop is the only 

game in town.

If you need to print a single image, 

Photoshop and Lightroom both work well.

If you’re printing multiple images—say a 

proof sheet—or you need to gang multiple

images on a template, a metadata editor can 

be far more efficient. The print module in 

Lightroom is so well designed for printing, 

that alone is worth the price of admission. 

Remember that to print a 12-million pixel 

image in Photoshop, you have to open it. 

With products like Lightroom, the pixels 

can be sent to the printer on the fly—any 

processing bottlenecks will occur at the 

printer and print driver.

Note that I’ve referred to metadata 

editing only in the context of raw files. 

Applications like Lightroom can handle the 

same workload in existing rendered file 

formats like JPEG and TIFF. Nearly all my 

existing rendered images have been edited 

to my liking, so I don’t see a need to apply 

Lightroom edits as well, though the 

capability exists. ■

c 8f«im* H#mi

THE M A T E  DIGITAL P I T !
DIGITAL U  SILVER GELfil FIBER.

m  m
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I & /e .r y £ h i *x j  d o /y ? i/T a  f / f ?
For 25 years Paul C. Buff, Inc. has led the pro-photo world as the logical source for self-contained studio flash systems, combining Made- 
In-America technical excellence, function, customer care and factory-direct pricing. Meanwhile, makers of higher power “box and cable” 
systems have plugged along with old designs, adding little more than complexity and ever-rising prices. Our philosophy is a little different. 
Our customers tell us what they really want in a power-pack system is sheer power, logical controls, high efficiency, performance and reli­
ability - devoid of seldom-used excess outlets and confusing controls that raise the price and complexity. And they want it in a small, travel- 
ready package at minimum cost with maximum customer support.

Zeus power packs provide 1250 or 2500 WS of flashpower into one or two heads with ratio selection, 128:1 variable power selection, remote 
capability, excellent color rendition and stability, very fast flash durations and super high efficiency. Our standard head utilizes a short- 
duration, high-efficiency flashtube and a powerful modeling lamp in a strong aluminum housing with a large fan. Our ground breaking 
RingMaster combines dual flashtubes, ultra-bright modeling lamps and two fans in a user friendly package 1/3 the weight of other “pro” 
ringflash heads that have no modeling lamps or fans and cost three to five times as much. Then there’s the bi-tube head. Using two head- 
to-pack cables, it can stop action cold with 1/3000 sec. t.5 flash durations (at 1250WS) or release a thundering 5000WS of flashpower by 
connecting to a pair of Z2500 packs. And for those all important location shots, our new Vagabond II battery powering unit provides high 
capacity and fast recycle for Zeus and other lights on location and wherever your global travels might take you.

The Z1250 Power Pack $599.95
1 ,250  True Ws, 7 .4  p o u n d s , 1.2 s e c o n d  recy c le  to f u l l

The Z2500 Power Pack $799.95
2 ,5 0 0  True Ws, 11.2 p o u n d s , 2 .4  s e c o n d  recy c le  to  f u l l

Providing power and control for one or two Zeus flash heads, each pack offers two 
arc proof flash outlets with asymmetrical power distribution switching (1:1 or 3:1) and 

stepless output adjustment over a 5 f-stop range. As the packs have standard 105-125 Vac (15A) 
power requirements, our 15’ power cord is provided. Synchronization is accomplished with the 

provided sync cord or built-in slave tripper (remote jack also included). The durable design includes 
high-impact strength ABS housing, making the packs lightweight while the wide, rounded handle allows 

the units to be carried comfortably for location work. C o m p a tib le  w ith  Z e u s  o r  D y n a lile  f la s h  h eads

Z2500SH Standard Flash Head 
$299.95

Z2500BTH Bi-Tube Head 
$399.95

Our lightweight (3 lbs) and powerful standard 
flash head arrives with our 7" reflector (built-in 

umbrella hole), a 250W modeling lamp and a 
UV-coated color-corrected 5600°K flashtube. 

*c o m p a tib le  w ith  Z e u s  o r  D y n a lite  p o w e r  p a c k s

B o th  th e  Z 2 5 0 0 S H  a n d  Z 2 5 0 0 B T H fla s h  h ea d s  
a re  c o m p a tib le  w ith  a ll P a u l C. B u f f  s ta n d a rd  

f la s h  u n it a cc esso r ie s , in c lu d in g  the  re flectors, 
m o d ifie rs , u m b re lla s  a n d  b ro llie s  a n d  so ftb o xes.

The lightweight (3 lbs) bi-tube head allows 
connection of a single, compact head to both 
power supply connectors on a Zeus power 
pack for exceedingly fast flash durations, or 
to two separate power packs for even higher 
power - up to 5000 True Ws! The head arrives 
with two flash head cables (both attached to 
the head), our 7” reflector, a 250W modeling 
lamp and two half-circle flashtubes.
*c o m p a tib le  w ith  Z eu s o r  D yn a lile  

p o w e r  p a c k s
The ZRM1 RingMaster $299.95

Compact and lightweight (1.5 pounds), the ZRM1 is easy to use with most pro or semi-pro cameras The unit 
arrives with our ring reflector, the cover / diffuser / gel holder, eight halogen modeling lamps (produce 300W 

equivalent), two half-circle flashtubes, the universal camera mounting bracket and an umbrella adaptor for 
off-camera use. Compatible with all AlienBees ABR800 Ringflash accessories.

T he  3 0 -in ch  M o o n  U nit $59 .9 5  T he  3 0 -in c h  M o o n  U nit M a sk  S e t $39 .9 5  
The 5 6 -in ch  M oon  U nit $ 8 9 .9 5  The M oon  U n it C a rry in g  C a se  $2 4 .9 5

The Vagabond II Portable Power System $299.95
With plug-and-play design for easier use, the Vagabond II offers fast 

recycle times, a larger 20AH battery, a high-power inverter and a 
built-in global battery charger. Compact and ready for travel, the 

unit weighs 18.6 lbs. and has a comfortable shoulder strap.

* te s t d a ta  a v a ila b le  o n  o u r  w eb s ite

vM?,*bono II

toll free 1-800-443-5542 or 1-877-714-3381 www.PAULCBUFF.com

http://www.PAULCBUFF.com


Color Settings

T H E  G O O D S :  COLOR MANAGEMENT

A guideline for using source spaces, 
profiles, soft proofs and print drivers 
to achieve great color output.
BY  T O M  H A U E N S T E IN
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As the benefits ofin-hou.se printing are 

becoming clear, photographers and fine art 

print-makers are asking similar questions 

about color management for output. After 

handling tech support for LexJet for the 

past couple of years, 1 can offer some basic 

guidelines and advice.

The most important step in output is the 

image capture. Even with the sophisticated 

photo-editing tools available, one fundamental 

of photography remains: Set up the shot cor­

rectly the first time. The subject matter, compo­

sition, exposure and aperture still determine the 

quality of a photograph. Color management 

is the process that safeguards image integrity 

on the trip from the mind’s eye to the printer. 

SO U R C E  SPACES. You can profile your 

camera, but it’s not crucial to the process.

You can use one of the generic color source 

spaces in the cameras capture settings, such 

its Adobe RGB 1998 or sRGB. or create a 

color profile for the camera. If you do profile 

your camera, I recommend using X-Rite 

Eye-One Match, ProfileMaker Publish, or 

ProfiieMaker PhotoStudio software. The 
profile will lx1 the source x/xice of your 

capture files. If you shoot in RAW, assign 

the profile as the source profile when you 

convert to a compressed file format, such as 

,1 PEG or T1 FT. When shooting.) PEGs, 

assign the profile to the image in Photoshop. 

(Be sure to select edit > assign profile, not
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edit > convert to profile.)

Scanners in the workflow should be 

profiled. An ICC profile helps your image 

processing software understand exactly how 

the scanner sees color. The color profile 

becomes your source profile. For profiling 

scanners, 1 recommend using the intuitive, 

wizard-driven X-Rite Eye-One Match or 

ProfileMaker Publish software.

Create separate ICC profiles for reflective 

and transmissive media you scan, and use 

different targets. The resultant ICC profiles will 

lx' the embedded RGB workspace for scanned 

images. This ensures that other applications 

you use to view a scanned image will under­

stand how the scanner interprets color, then 

display or print the image accurately.

For accurate color control, even image 

must have an embedded source space 

profile. You can't get where you’re going if 

you don’t know where you are. Once you 

determine an image’s source space, never 

change it. Check the color settings (Figure 1) 

in Photoshop (Edit > Color Settings). The 

most important part of this dialog box is the 

Color Management Policies; set them all to 

Presene Embedded Profiles. An incorrectly 

converted or erroneous source space in an 

image file will make it impossible for your 

monitor to display an accurate soft proof, 

and subsequently get a usable print. 

D ISP L A Y  PROFILE. I’ve run into photog-

F igure  1

raphers who have invested more than §40,000 

in cameras and lenses, but do all of their 

color correction on a sub-par monitor. Older 

CRTs are susceptible to color shifts. The 

monitor is the window through which you 

view and correct files before printing them. 

How can you possibly correct a file when 

you don’t know if the color you see is true to 

the file or added by the monitor? Your 

system is only as strong as its weakest link.

A good monitor doesn’t have to break the 

bank. There are decent selections in all price 

ranges, but a professional-grade monitor will 

likely cost at least Si,5 0 0 .1 enjoy using the 

LaCie 300s and the Eizo Color Edge series 

displays, which range in price from $700 to 

$5,000, depending on size and model.

Calibrating vour monitor is the most 

important part of color management. 

Display calibration hardware and software 

costs about S250, so there’s no excuse not to 

do it. Calibrate weekly to monthly, depending 

on the age and stability of the monitor. I prefer 

X-Rites Eye-One Display 2 because it seems 

to lx- superior in setting brightness and con­

trast during the calibration phase, making 

my monitor significantly more accurate.

http://www.ppmag.com


Simply, the finest albums.

Renaissance the Book's end of summer promotion makes our design, printing and 
binding services available to you at a 2 0 %  savings. Utilize our professional quality 
printing lab and handcrafted book binding service with our experienced "in-house" 
design team, our custom design software - the SoH o  Styler 3 .0  or your own designed 
files in this limited time offer. This offer includes the complete line of Renaissance the 
Book custom albums - SoH o  Book, Fine Art Album, Mercer Book, Galleria Album, and 
Custom Ventura. Option B, Option C  and SoH o  Styler orders only.

C o n tact your Renaissance distributor for product information
1.800.961.6710/ 1.914.939.6878 www.renaissancealbums.com mail@renaissancealbums.com
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THE GOODS: COLOR M AN AGEM EN T

Layw Setea F**r

F igure  2

Figure  3

SO FT  PRO O F IN G . A soft proof is a pre- combination. The only way rendering

view of a print. The specified rendering intents would not affect your final output is

The two rendering intents are perceptual 

and relative colorimetric. Perceptual tends 

to desaturate colors in order to fit them within 

gamut, but handles gradients well. The relative 

intent may make gradients look a little 

choppy, but does maintain saturation well.

Use a soft proof preview to decide which 

rendering intent will work better. Also check 

the effect that the black point compensation 

will have on the print. Compare the effects 

of both rendering intents with the black 

point compensation on and off to see which 

looks best. You will be choosing the 

rendering intent and black point 

compensation when you print, so it is 

important to determine which combination 

w orks best for each image.

For black-and-white printing with an 

OEM driver, you must use the printer’s 

driver to color-manage the file after you’ve 

converted the image to black and white. One 

of the limitations of printing through the 

driver is that you will not be able to soft- 

proof the actual image. Instead, the effects 

of the rendering intent and black point 

compensation will be illustrated on a sample 

photo or a three-dimensional ball. That’s 

one of the many reasons I recommend 

ImagePrint for anyone who’s serious about 

printing—it allows you to soft-proof the 

actual image you’re printing.

intent determines how out-of-gamut colors 

are handled. Every print medium has a unique 

color gamut. The same image printed on the 

same media but output with different 

rendering intents can look completely different 

In Photoshop, go to View > Proof Setup > 

Custom (Figure i!) to open the Customize 

Proof Condition dialog {Figures). In the 

Device to Simulate section, choose the 

profile that you will use to print. The profile 

will be built for the combination of a 

specific printer, ink set. and medium, and 

will reflect the available gamut for that

if the file is completely in the gamut of the 

paper/printer/ink profile.

Almost all media manufacturers provide 

profiles for their papers. The ImagePrint 

KIP provides profiles for just about even 

single paper and professional printer 

combination available. You can certainly 

build your own custom profiles (but this 

isn’t the place for a printer profiling how­

to). A good color profile system, such as one 

of the X-Rite Eye One series, will w alk you 

through the process. (See sidebar on page 66 

for more information on ICC profiles.)

Ultimately, color management is all 

about cutting down on color correction, 

which is the work you do in each file. You 

manage color by properly profiling and 

calibrating all your equipment, and paving 

attention to detail during capture. ■

Tom Hauemtein is Lexjet ’s technical director. 
He will discuss the printing process and more 
during his seminar tour, starting in Miami, 
September 10, and wrapping up in New York 
on February 2~. For more on the Great Output 
Seminar Tour, Printing for Profitability in 
the Digital Darkroom, call a Lerjet specialist 
at 800-453-9538, or visit grcatoutput.com.

64 • w w w .ppm ag.com

http://www.ppmag.com


W a n t n a tu ra l b e a u ty ?  * * * * *

Get a fast standard zoom with a wider angle S P  A F 17-50mm F/2.8
With its fast F/2.8 throughout the range, this sophisticated lens X R  Dl II LD Asph6NC8l [IF]
delivers faster shutter speeds and beautiful portraits with a natural, [Equivalent to 26-78mm']
soft-focus background effect. Remarkably lightweight and compact
for its specs, the 17mm' focal length offers a wider angle of view
than ordinary standard zoom lenses.

Model A16
For Canon, Sony/M ino lta an d  N ikon

Lens designed for exclusive use on digital I 
SLR cameras wrth smaMer-size imagcm |

'This tens a not designed for use with 35mm Wm cameras and digital 
SLR cameras with image sensors larger than 24 x 16mm.

www.tamron.com

Tammn-Manufacturer o f p recise and  sophisticated optical products 
for a broad range o f  industies T A IT IR O n

New eyes for industry
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TH E G O O D S

1440 dpi 
Highspeed OFF 
No Color Adjust

LexJet Medw - Epson Driver Nlcdij Tvpci

LcxJci High Performance Photo S.»tm - Premium Luvlcr P 
LexJet Instant Dry Satut ( an\ as - C'an\ as 
LexJet linagcPro Gloss - Picninun Glossy Photo P.hki 
LexJet 10 mil Photo Gloss * Premium Glo»v Photo Papa

LexJet POP Display Film ■ Premium (ilflttV PhgK PdCg 
LexJet POP Display Film V2 - Premium Glossy Photo Paj 
IxxJct Premium Archival Matte - I nhanccd Matte 
LexJet 10 mil Professional Semi Matte - Premium Setmro. 
1 exJet Sunset Photo eSann 300g - Premium Luster Photo 
LexJet Sunset An Dned Fibre Gloss • Lltramooth Lure A 
I exJet Sunset Air l>ned Libre Matte • llffiMnayMinsJI 
LexJet Sunset Cotton Etching - \>|vci fgc ,\ji Pagg

P R O FILES , PUDDING AND PRIN T D R IV ER S
With a downloaded profile, you also 

need to know the settings that were 
used to create it to get consistent 
results. The printer driver dialog box 
asks you to enter specifications for four 
main settings:
MEDIA With the Epson driver, as in the 
example below, the media setting 
determines the ink saturation 
(linearization) and media feed 
adjustment. If you do not select the 
same media that was used to create the 
profile, the results will be drastically 
different.
RESOLUTION: I create profiles based 
on 1,440dpi because it gives the best 
visible resolution without wasting time 
and ink. If you use a 1,440dpi profile but 
actually print at 720- or 2,880dpi, the 
chances of getting perfect color are 
greatly diminished.
HIGH SPEED CHECKBOX: This tells 
the printer to use bi-directional or uni­
directional printing. Bi-directional 
printing reduces the amount of time 
needed to finish a print, but usually by

When I tell photographers about a new 
printable material, they often ask if 
there's an ICC profile for it—a sign that 
they recognize the importance of a 
color-managed workflow. But I seldom 
hear the important follow-up question: 
"Do you have a list of settings used to 
create this profile?"

Just using a profile somewhere 
during the print process is no guarantee 
of perfect results. It's kind of like 
looking up the recipe for pudding and 
finding only "sugar" or "Cosby". The 
profile is just one part of the solution.

Assuming that your workflow is 
sound from capture through Photoshop, 
you need an ICC profile for the 
combination printer, ink, and media 
you'll be using. These are often 
available for download on the Web site 
of the substrate or printer manufacturer. 
If there is no profile for the specified 
combination, you have to build your 
own or hire someone to build it for 
you or expect to struggle with accurate 
color rendering.

A  typical printer se tt in g s docum ent from  LexJet

trading speed for fine detail and image 
sharpness. I will never compromise 
quality for speed. All of my profiles are 
created with high speed unchecked.
NO COLOR ADJUSTMENT: Checking 
this button disables the printer's color 
management. Photoshop (or your 
RIP) will color-manage the image 
with the ICC profile. If your printer 
also manages color, the image will be 
double color-corrected, and the result 
will be dismal.

—Tom Hauenstein

In  the M a c in to sh  Interface, a pu ll-d ow n m enu provides access to Print Se ttin gs, w hich  include M ed ia  

Type, P rint Q ua lity  and  H igh  Speed. T he  sam e p u ll-d ow n  m enu accesses Printer Color M ana gem ent 

controls, where you  can tu rn  o ff the p rin te r 's color adjustm ent.In a W indow s interface, the Media Type, Print Quality, 

H igh  Spe ed  and  Color M anagem ent se tt in g s are 

available in a sing le  printer driver d ia log box.
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T H E  G O O D S:

Photographers must have a secure 
backup strategy to protect their image 
files. We examine the options to help you 
make the best decision for your studio.
B Y  W E N D E L L  B E N E D E T T I  & R O N  E G C E R S

Safe spaces
^  BACKUP O PTIO N S

S a b io  P ro d u c t s ' C M - 4

Photographers’ need for digital storage is 

growing exponentially. No matter how large 

your computers hard drive, the ever- 

expanding volume of applications, images, 

documents, mp.'is, video files and other data 

soon outgrows the available space.

But then, your primary hard drive isn’t the 

best location to store everything. It’s best to 

keep your primary operating environment 

as clean as possible. Kvcn working images, 

active jobs and recently completed projects 

that might need to he accessed again, belong 

on a separate, high capacity internal or plug- 

and-play removable USB drive.

It's vital for photographers to protect their 

images. Whether internal or external, a

In frant T e chno log ie s ' R eady N A S  N V  + R A ID

sa®@ “

secondary hard drive is not the optimum 

backup solution. Almost all storage drives 

eventually fail. Fortunately, there’s a variety 

of software and hardware backup and 

restoration products on the market.

Traditionally, you could back up to either 

online or offline storage. Online storage 

referred to data made accessible to a 

computer network, offline storage to data 

accessed from separate media, such as CDs 

and DVDs. Now “online storage” often refers 

to data posted to and available on an 

Internet site hosted by a commercial service.

RAID
Redundant array of independent drives, or 

RAIDs, comprising ordinary hard drives, 

are still the most reliable direct-access storage 

solution. You can configure a RAID in any 

number of ways, but the goal is to safeguard 

data by storing it in at least two locations 

in the systems, in essence backing up 

your backup in case one of the drives tails.

Infrant TcchmJogk’s. a Netgear Company, 

sells ReadyNAS 

NV+ RAID, a 

four-drive 

storage system 

that provides 

level 1 (mirroring) 

and Level 5

(stripped across multiple drives) storage 

redundancy. ReadyNAS NV+ ships with 

four lockable, hot-swappable SATA disk 

trays, which can each be populated by 

256GB to 750GB drives. Unlike other 

hardware-based storage options that accept 

USB or FireWire connection, this and most 

other true RAIDs connect to a computer 

system through an Ethernet port and are 

configured with the computer’s Internet 

browser, using Internet Protocols. Infrant 

ReadyNAS NV+ RAIDs ship with the 

popular EMC Retrospect backup software, 

with prices ranging from 8649 (with the 

user providing the hard drives) to 82,799 

for a 3 terabyte (TB) version that includes 

the hard drives.

Sabio Products’ similar product, the 

CM-4 Ethernet-based RAID, a network- 

based solution, is one of the easiest RAIDs 

to configure. The CM-4 ships with four 

drive bays with total linear capacity up to 

3TB. It includes Bare Metal Recovery and 

file-level recovery software, which makes 

the RAID serve as a boot-up disk when 

the computer’s built-in boot drive fails. 

Once the RAID boots the computer, the 

built-in boot drive and image storage 

drives can be rebuilt. Prices range from 

8849 for a 1TB version, to 81,499.99 for 

a 2TB array.



Photographic and press printed products

It's the responsible thing to do.

After 40 years in business we've learned 
a lot about giving exceptional customer service.
No one else in the industry serves their customers 
as well as American Color Imaging.

First - an actual person answers the phone.
Then you talk to a person best suited to 
assist you with your question. We have 
Customer Service Specialists for all
our divisions: Sports, Portrait / Wedding etc., 
even areas like Photoshop, cameras 
and lighting.

If you have a question, well get the 
answer...period. american color imaging

It's the responsible thing to do.

www.acilab.com/ask
800-728-2722
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TH E G O O D S:

4

W estern  D igita l M y  B o o k  Pro Ed ition

BIG DR IVES

I .arge-capacity removable drives are viable 

for anyone who w ants to securely back tip 

data files but doesn’t necessarily need a full- 

fledged RAID. Many photographers have 

multiple hard drives to hold their image 

files, which should be hacked up regardless 

of where the originals are stored. A high- 

capacity drive can do that relatively easily.

The Western Digital My Hook Pro 

Edition is a good example of an external,

affordable, high-capacity drive with 

automatic backup capability. The 500GB 

drive connects via the computer’s FireWire 

800/ 400 or USB 2.0 port. It ships with a 

handy built-in capacity gauge LED and 

EMC Retrospect Express backup and 

recovery software. The new My Book Pro 

Edition sells for $22,9.95.

The I.aCie Big Disk Extremes- connects 

via USB 2.0 or FireWire and comes in 1TB, 

1.5 TB and 2TB versions. Big Disk Extreme+ 

drives ship w ith EMC Retrospect Advanced 

backup and recovery software, which am  be 

started with the push of the drive’s built-in 

shortcut button, making the backup process 

almost automatic. Extreme-* drives range in 

price from $349-99 to S84.9.

PORTABLE STORAGE  

Turnkey Technology Solutions' Turnkey 

BackupKey system can be used to back up 

files from multiple computers. The drive will 

fit into a shirt pocket—and draws its power 

through the USB port of the system it’s 

backing up. When you connect the device to 

the computer and press enter twice, the 

built-in software automatically identifies the 

computer, searches for all data files, then 

backs them up. It’s a Windows-based 

product, but files stored on BackupKey are

NOT ALL DVD DRIVES AND DISCS ARE CREATED EQUAL

Burning data to DVD is an excellent method of both archiving and backing up the image 
files on your primary drives. However, you cannot assume that every DVD you burn will be 
long-lasting, or even useable. Not all drives have the same characteristics, and neither do 
recordable DVDs. According to several recent online studies, the best DVD blanks on the 
market include Pioneer, Mitsubishi, Hitachi Maxell, Taiyo Yuden, Sony and TDK. The studies 
revealed that most off-brand DVD blanks fare badly, and should be avoided. A DVD drive 
may record more reliably with a particular kind of disk. Sony's DVD drives, for example, 
work well with disks manufactured in Japan, but according to a number of sources, including 
the forums at OurPPA.com, Sony DVD drives achieve less than spectacular results with 
disks manufactured elsewhere.

7 0  • w w w .ppm ag.com

readable on any platform that supports the 

NTFS file system. You can choose to restore 

selected files or just new and changed files. 

The system also automatically updates its 

built-in software via the computer’s Internet 

connection. The pocket-size 80GB version 

sells for $169-95, the 160GB tor $239-99. 

Larger high-capacity versions are available 

in 500GB ($349-99) and 1TB ($899-99).

SYST EM  BACKUP

After a major system meltdown, you have to 

restore the system and reinstall and recon­

figure every driver and data library. It’s frus­

trating and time consuming. Fortunately, 

there are bundled solutions that streamline 

the process. These generally comprise an 

external hard drive and a softw are module 

that automates backup and recovery.

Personal BackupBox, from Red Paw s 

System, handles full system restoration and 

requires virtually no user input or 

configuration. It automatically creates and 

maintains a mirror image of the 

computer’s boot drive.

http://www.ppmag.com
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T H E G O O D S :

including any partitions, the Windows 

operating system, file structure, applications 

and data fill’s. 1 k'signed for Microsoft Windows 

2000 or later, Personal BackupBox uses 

USB or FireWire connectivity and is avail­

able in five disk capacities from 80GB to 

750GB, ranging in price from $1.99 to $699-

OPTICAL BACKUP MED IA

One widely promoted backup strategy pairs 

high-capacity drive storage for direct access 

to images with an archival medium such as 

pro-quality CD, DVD or dual layer DVD. 

When a drive problem occurs, the protected 

copies can still be retrieved. Most pro asset 

management programs track images stored 

on CDs and DVDs with referenced thumbnail 

fili-s, so finding the right disk is easy. Disk stor­

age also lends itself to offsite storage, alleviating 

the risk of fire, flood and other disasters.

ONLINE BACKUP

1 ligh-speed Internet connection gives you 

access to commercial online image backup 

services. With Internet storage, the photogra­

pher keeps files on one or more hard drives 

on location, but all backups are stored on 

the provider's servers. A good backup service

has several advantages: the servers are 

L generally more bulletproof than desktop 

systems, have better protection from 

hacking and virus attacks, and have built-in 

redundancy' protection.

Off-site backup and restoration services 

are becoming an affordable option for 

secure digital data storage. Each provider 

offers a few unique features, but they all 

include backup and restoration software 

that automatically stores data files at remote 

locations. The speed of saving and retrieving 

files depends on the speed and reliability' of 

the Internet connection.

It takes only 5 minutes to install the soft­

ware and select the folders to be backed-up with 

Data Deposit Box (vvww.datadepositbox.com). 

All subsequent functions are automated, 

including file encryption and restoration. 

Data Deposit Box software will back up files 

when they’re modified, and maintain 

multiple versions of each file on the offsite 

server. You can restore older versions of a 

file, even if the current version has been 

changed or deleted. The software supports 

one or more computers. Monthly storage 

costs $‘2 per gigabyte of stored data.

Mozy Online Backup (mozy.com) offers 

unlimited storage accounts for a flat $4.95 

monthly. Its fast and efficient software expedites 

the process with block-level incremental 

backup w hile conserving your Internet 

bandwidth. Block-level incremental backup 

software detects changes to stored files, and 

instead of sending the entire file to the offsite 

storage server, sends only the blocks of the 

file that have changed. Mozy backup software 

supports multiple file versions, encryption 

and automatic or scheduled backups.

Online print services and other photogra­

phy-related Web sites have provided some 

secure online storage for more than 10 years, 

but they were designed primarily for the 

online display and sale of photo products.

not for primary backup and file restoration.

PhotoShelter (www.photoshelter.com) is 

an exception. Its variety of online photo­

graphic services includes a frilly integrated 

e-commerce shopping cart for print and 

electronic image sales. More than 8,000 

professional photographers are using the 

service for its user-friendly method of 

backing up and restoring files. Instead of 

just one way to backup and restore, 

PhotoShelter supports Web-based archiving 

of files, as well as its own proprietary 

uploading software. The backups are secure. 

For added redundancy, PhotoShelter 

archives all data on high-speed servers on 

both the east and west coasts. The popular 

Web site offers a variety of accounts, 

including an annual flat fee of $1,000 for 

1TB of online storage.

No matter which combination of backup 

methods you choose, the important thing is 

to protect your business files and images. It’s 

the ones you lose you’ll miss the most. ■

Red P aw s S y s te m 's  Personal BackupBox

72 • w w w .ppm ag.com

http://www.photoshelter.com
http://www.ppmag.com


Graduate in the
V Driver's Seat

Family Destination:

Disney
Escape to
Paradise

SMART BUSINESS DECISION # 1

READY
FOR PPA'S 2008 SWEEPSTAKES MARKETING CO-OP
Add excitement to your marketing plan and offer your clients a chance at a 
cruise, a Disney vacation, a car, gaming systems, navigation systems...and 
oh-so-much more! Look for more information in upcoming emails and issues 
of Professional Photographer magazine.

Graduate in the
V Driver's Seat

Family Destination:

Disney
Escape to
Paradise



0 ^ 0

http://w w w .ppm ag.com CO!
V

{ Better than ever!
Professional Photographer Online 
has exciting new features for you

At p p m ag .co m , we don't simply recreate the magazine online. Pro fessiona l Photographer  Online goes far 
beyond that with loads of cool, useful and inspiring content. And it's all yours free!

• Archived features, organized relevant to your specialty. Looking for stories about Senior photography? 
Look no further! It's all in one place. (Don't miss other libraries showcasing Portrait, Wedding,
and Commercial articles as well.)

• Photo Gallery. Peruse PPA Loan Collection images from years past and read photographers' 
firsthand accounts of how images were captured and what equipment they used.

• Profit Center section, we've gathered some of the most useful business, marketing, and sales 
articles—all just a few clicks away.

• An in-depth product review library. Any product we've covered in the magazine is archived here to 
aid you in your buying decisions.

• Online C lassifieds, downloadable in PDF format.
• A Buyer's Gallery showcasing innovative new products and services.
• Web Exclusives, featuring news, interesting interviews, tutorials, online-only 

product reviews, book excerpts... and so much more!

Professional Photographer Online: The Internet partner for Professiona l Photographer  magazine.

-I P R O F E S S I O N A L  -»

photographer

http://www.ppmag.com


IMAGING USA " TAMPA, FLORIDA - JANUARY 6-8, 2008

: RIGHT WHERE YOU NEED TO
w w w .Im agin gfU S A .orgf

*F IN D  IT H ERE*
T am pa is m ore th a n  a v a c a t io n  d e s t in a t io n  th is  year.

In  January, w e ll tu rn  it  in to  a p h o to g ra p h er 's  p a ra d ise  
w ith  Im a g in g  U S A . You'll f in d  e v e r y th in g  y o u  n eed  here.

P P A  M e m b e r s  w i l l  r e c e i v e  u p  t o  tw o  m e r i t s  f o r  ^ t t e m l i n g

http://www.ImagingfUSA.orgf


►

Register Early
R egister by N ovem ber 1 , 2 0 0 7  to  get th e  best deal

* Buddy Pass Price: by 1 1 /1 /0 7  after 1 1 /1 /0 7
P P A , SEP, C P I  members $ 1 9 9  $ 2 4 9
N on- M  cm  bers $ 3 5 9  $ 4 0 9

W here to  S t ay ::
B o o k  y o u r  s l e e p i n g  r o o m  e a r l y .  I f  t k e  r o o m  b lo c k  is  s o ld  o u t  b e f o r e  tb e  

a v a i la b i l i t y  a n d  r a te s  a r e  n o t  g u a r a n t e e d  a n d  r e s e r v a t io n s  w il l  b e  s u b je c t  t o  p r e v a i l i n g  a v a i la b i l i t y  a n d  

ra te s .  C b e c k  w w w . Im a g in g l  lS A .o r g  f o r  c o m p le t e  d e ta i l s .

Imaging U SA  Hi 
Marriott Ti

\

TTion ra te : S I 3 2  
o d e  ‘ Im a g in g  l ISA’

Hyatt Regency Tampa D owntown
81 3 -2 2 3 -1  2 3 4  I w w w .ta m p a .reg e n cy .b y a tt.co m  
Standard/Double convention rate: $ 1 3 2  
Room  Rate C ode ‘Im aging USA*

M  I IS P .P C O N  program s w ill be h e ld  a t 
th e  I l i ia tt  R egency  I a m p a  D ow ntow n

tS P \
Sberaton Tampa Riverwalk H otel
81 1 - 2 2 3 - 2 2 2 2  | www.*l ie ra to n .c o m  
S in g le  D oub le  c o n v e n tio n  ra te : $ 1 3 9  
I r ip le  Q u a d  c o n v e n tio n  ra te : $ 1 4 9  
R oom  R ate  C o d e  “Im a g in g  U S A ’

Courtyard by Marriott Tampa D owntown
81 3 - 2 2 9 - 11 0 0  | w w w .m a rr io tt .co m  
S in g le  D o u b le  c o n v e n tio n  rate: $ 1 1 2  
R o o m  R a te  C o d e  “Im a g in g  lIS A ’

Tbe Westin Tampa Harbour Island H otel
8 1 3 - 2 2 9 - 5 0 0 0
w w w .w e s tin .c o m /ta m p a b a rb o u r is la n d  
S in g le /D o u b le  C o n v e n t io n  R a te : $ 1 2 9 /  $ 1 3 9  
E P IC  G o v e rn m e n t  R ate : $ 8 8 / . $ 1 0 8  
R o o m  R a te  C o d e  “Im a g in g  U SA ” o r  “E P I C ” 

W i l l :  P I C  S c h o o l program s ici II he h e ld  a t 
7 he VFestin T am pa  H arbour Is la n d  H o te l

Residence Inn by M arriott Tampa D ow ntow n
8 1 3 - 2 2 1 - 4 2 2 4  | w w w .m a rr io tt .co m  
S in g le /D o u b le  c o n v e n tio n  ra te : $ 1 2 2  
R o o m  R ate  C o d e  “Im a g in g  U S A ”

Embassy Suites H otel

iiag ing  l ISA*

L
V isit www.ImagfingfUSA.org* fo r m ore hotel details.

FaT
Adobe

p la tin u m  sp o n so rs

C a n o n  FU JiflLM  K o d a k P r o f e s s i o n a l  M icrosoft
lmag»f>g Solutions lite r ’s S O N Y  who

http://www.tampa.regency.byatt.com
http://www.marriott.com
http://www.westin.com/tampabarbourisland
http://www.marriott.com
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:: L o o k  W k o  WeVe F o u n d  ::
T o  h e lp  y o u  f in d  th e  i n f o r m a t i o n  y o u  n e e d ,  t l ie s e  s p e a k e r s  a r e  s h a r in g  t h e i r  h a r d - e a r n e d  

k n o w le d g e .  W e r e  a d d i n g  n e w  s p e a k e r s  a n d  p r o g r a m s  e v e ry  d a y  . . .  v i s i t w w w .I m a g in g U S A .o r g  

f o r  t h e  l a te s t  i n f o  a n d  to  r e a d  th e  s p e a k e r s ’ p ro f i l e s  a n d  p r o g r a m  d e s c r i p t io n s .
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1 2

r< \
Adobe

I lie E arly  B ird  G ets t l ie . . .  G o ld  « :
I ( f tm  I lu i r s d a y  t h r o u g h  S a tu r d a y ,  y o u  c a n  g e t a  j u m p - s t a r t  o n  y o u r  le a r n in g ' w i th  th e  

p r e - c o n f e r e n c e  p r o g r a m s  th a t  o  f f e r  i n - d e p th  l o o t s  in t o  th e  e x p e r t s ' te c h n iq u e s .  I h e s e  

p r o g r a m s  a r e  w o r th  t h e i r  w e i g h t  in  g o ld , so  v is i t  w w w .I m a g in g ! rS A .o r g  f o r  c o m p le t e  d e ta i l s .

:: P R E -C O N V E N T IO N  ::

9:00am  -  5:00pm

The B u s in e s s  o f  P ho to gra p h y

Steve Kozak $199 (3 days)
9:00am  -  5:00pm

B u s in e s s  M o d u le  1:

F in a n c ia l M a n a g e m e n t  &  A c c o u n t in g

Scott Kurkian & Bridget Jackson S129
9:00am  -  5:00pm

B u s in e s s  M o d u le  5. S tu d io  O p erat ion s

Laura Novak & Bob Lloyd S129

SATURDAY, JANUARY 5, 2008
IMAGING USA SEPCON
9:00am  -  5:00pm 9:00am  -  5:00pm

The B u s in e s s  o f  P h o to g ra p h y

Steve Kozak
$199 (3 days)

H o w  to Ca pture  “K i l le r "  Football, B a ske tb a ll,  &  

B a s e b a l l  Im a g e s

Ben Chen $99
9:00am  -  5:00pm 9:00am  -  5:00pm

B u s in e s s  M o d u le  3: M a r k e t in g  &  P ro m o tio n s

Sarah Petty & Ronnie Owings
$129

Ea rn  S  WOO p e r  h o u r  d o in g  S c h o o l  P h o to g ra p hy  

It 's E le m en ta ry !!

. Chris Wunder - Sponsored by Marathon Press $99
9:00am  -  12:00pm 9:00am  -  1:00pm

The A B C ' s  o f  S e n io r  P ho to g ra p hy

Ralph Romaguera $49
P ic tu re  Day, the L o g is t ic s

Randy Brister $49
2:00pm  -  5:00pm

S e n io r s :  U rban  C o n c e p ts

Je ff  & Ju lia  Woods
Sponsored by Canon $49

* Pm-Convention cla sses arc not included in regular registration for Imaging U S A . 
hor complete details and  prices got to ww w.lm agingU SA.org.

FRIDAY, JANUARY 4, 2008
9:00am  -  5:00pm

The B u s in e s s  o f  P h o to g ra p hy

Steve Kozak $199 (3 days)
9:00am  -5 :0 0 p m  

B u s in e s s  M o d u le  2 :

C re a t in g  a S u c c e s s f u l  S t u d io  B u s in e s s  P la n

Tracy Harris & Kathy Holcombe $129
9 :0 0 a m -5 :0 0 p m

B u s in e s s  M o d u le  4: C u s to m e r  S e r v ic e  &  S a le s  S k i l l s

Julia Woods $129

THURSDAY, JANUARY 3, 2008

plati n u m  sp o n so rs

C anon  FUJiFILM Kodak P r o f e s s io n a l  M icrosoft
Imaging Solutions

a

S O N Y  whe

http://www.Imaging
http://www.lmagingUSA.org


IM A G IN G  U SA  :: TAM PA , FLO RIDA :: JA N U A R Y  6 -8  2 0 0 8

:: IM A G IN G  U S A  ::
SATURDAY, JANUARY 5, 2008

1 C O M M E R C IA L  PH O TO G RAPH Y C O N FER EN C E  IN  CO O PERA TIO N  W ITH  A M E R IC A N  S O C IE T Y  O F M E D IA  PH O TO G R A PH ER S  IA S M P )
9 :0 0 a m -1 1 :0 0 a m 1 2 :3 0p m -2 :30p m 3 :0 0 p m -5 :0 0 p m 5:30pm  -  7:00pm

W e b  M a rk e t in g

Blake D ischer

The B u s in e s s  o f  P ho to gra p h y

John  Harrington

K e e p in g  it F resh: A  G u id e  to 

Taking Con tro l o f Your B u s in e s s

Ju d y  Herrm ann &

M ike  Starke

G etting  in to  V ideo - the  Future  

o f S t i l l  P h o to g ra p hy

Gail M o o n e y

SUNDAY, JANUARY 6, 2008 MONDAY, JANUARY 7, 2008 TUESDAY, JANUARY 8, 2008

I IM A G IN G  U S A / S E P C O N / C P I IM A G IN G  U S A / S E P C O N j IM A G IN G  U S A / S E P C O N
7:00am  - 12:30pm :: M o rn in g  S e s s io n 7:00am  - 12:30pm :: M o rn in g  S e s s io n 7:00am  - 8:30am  :: M o rn in g  S e s s io n

C h o o s e  a p ro g ra m  from : C h o o s e  a p ro g ra m  from : C h o o s e  a p ro g ra m  from :

• Essentia ls track • Essentials track •Essen tia ls track
•Wedding & Portraittrack •Wedding & Portraittrack • Wedding & Portrait track
• CPI Commercial Photography Conference • Spotlight track •Spotlight track
•School track • School track • Adobe Photoshop and Lightroom track
• Adobe Photoshop and Lightroom track • Adobe Photoshop and Lightroom track • SEPC0N (Sport & Event Photographers Confercncel

• SEPC0N  (Sport & Event Photographers Conference) • SEPC0N (Sport & Event Photographers Conference)

12:30pm  - 5:30pm 12:00pm - 5:30pm 8:30am  - 1:30pm

IM AG ING  EXPO IM AGING EXPO IM AG ING  EXPO

5:30pm  - 7:00pm  :: Even ing  S e s s io n 5:30pm  - 7:00pm  :: Even ing  S e s s io n 1:00pm - 6:30pm  :: Afte rnoon  S e s s io n

C h o o s e  a p ro g ra m  from : C h o o s e  a p ro g ra m  from : C h o o s e  a p ro g ra m  from :

• Essentia ls track • Essentials track • Essentials track
•Wedding & Portraittrack •Wedding & Portraittrack • Wedding & Portrait track
• School track • Spotlight track •Spotlight track
• Adobe Photoshop and Lightroom track •School track • Adobe Photoshop and Lightroom track
• SEPC0N  (Sport & Event Photographers Conference! • Adobe Photoshop and Lightroom track • SEPC0N  (Sport & Event Photographers Conference!

• CPI Commercial Photography Conference • SEPC0N (Sport & Event Photographers Conference)

7:30pm  - 9:00pm 7:00pm - 8:30pm 6:45pm  • 8:30pm

W ELCOME PARTY SUPER PROGRAM PPA AW ARDS & DEGREE
AT THE MARRIOT TAMPA CEREM ONY
W ATERSIDE HOTEL

8:30pm  - 10:30pm

\  ' 1 CLOSING NIGHT PARTY
* AT THE TAMPA AQUARIUM

silver  sp o n so rs

Q 2  oftumsix. ASUKABOOK datacolor N i K Software TAmnon



M
Adobe

p la tin u m  sp o n so rs

C anon  FUJJFILM Kodak P r o f e s s io n a l  M icrosoft ille r ’s S O N Y  whC

Fun in Tampa
B usch  G arden* lam ps Bay m ixes a w ild  a m u se m e n t p a rk , o n e  o f N o r th  A m erica 's  
la rg e jg fo o s , a n d  live e n te r ta in m e n t  in to  o n e  fun  tim e  fo r  th e  e n ti r e  fam ily! In  fac t, its  
iiewent co aste r, S n e iK ra , \s a lre a d y  a leg en d  w itli a  2 0 0  it  h e ig h t  a n d  a 9 0  d eg rees  d ro p , 
lit Ip: /www.I)iiscIigardens.com.

•• F in d  tlie K now ledge ::
\\  lia te v er you  w an t o r  n e e d  to  know , cfiances  a re  y ou  ca n  f in d  it liere. J u s t  lo o k  a t  th e  
d if fe re n t  p ro g ra m  tra c k s  a n d  c o n fe re n c e s  availab le:

•  I lie Adoke Photoshop and Lightroom fo r P h o to g ra p h e rs  t r a c k  p ro v id e s  3  days o f  
A d o b e  ex p e rts  s h a r in g  P h o to s h o p  tip s, te ch n iq u e s , s h o r tc u ts , b a s ic s . . .a n d  secre ts.

•  I he Essentials tra c k  p o in ts  you to w ard s  e v e ry th in g  you  n ee d  to  ju m p s ta r t  y o u r  
p h o to g ra p h y  c a re e r  o r  re fre sh  y o u r  sk ills.

•  I he W edding/Portrait t r a c k  ta k e s  o i l  th e  in d u s try ’s to u g h  q u e s tio n s  a n d  fills th e  
w e d d in g /p o r tra i t  p h o to g ra p h e r  w ith  new  ideas.

•  I he Spotlight tr a c k  ta k e s  you o n  a t ru e  tre a s u re  h u n t , f in d in g  a v a r ie ty  o f  p h o to g ra p h ic  
k n o w led g e  a n d  te c h n iq u e s .

•  I lie School tr a c k  h ig h lig h ts  w h a t m a n y  have a sk ed  fo r: in fo rm a t io n  a n d  tip s  o n  
b re a k in g  in to  a n d  im p ro v in g  y o u r  schoo l p h o to g ra p h y .

•  SE P C O N  (i?port & E v e n t P h o to g ra p h e rs  C o n fe rec e )  is a bo n u s, av a ilab le  to  yo u  
w ith  y o u r  o n e  re g is tra tio n . F in d  in s tru c t io n  a n d  in fo rm a tio n  o n  successfu l m e th o d s  
lo r  s p o r t  a n d  e v e n t p h o to g ra p h e rs  all o v e r th e  c o u n try . B ro u g h t to  yo u  by th e  S o c ie ty  o f  
S p o r t  & E v e n t P h o to g ra p h e rs  (toEP).

•  I h e  Commercial Photography Conference ho s ts  p ro g ra m s  th a t  a d d re ss  th e  c o n c e rn s  
a n d  issues d e a lt w ith  hv co m m e rc ia l p h o to g ra p h e rs  every  day. B ro u g h t  to  y o u . . . f o r  y o u r 
o n e  r e g i s t r a t i o n . . .by  C o m m e rc ia l  P h o to g ra p h e rs  In te rn a t io n a l  (C P I).

W in Som e L o o t
R e g i s t e r  e a r ly  t o  w in  a n  I m a g in g  I 'S A  t r e a s u r e  

w e  w ill d r a w  f r o m  th e  n a m e s  o f  e v e ry o n e  

l  S>As B u d d y  P a ss , a n d  th e  w in n e r  w ill 

c h e s t .  W e re  t a l k i n g  M P 3  p la y e r s  a n d  a c c e s s o r ie s ,  

o  t l i e r  t l  l in g s  p h o to g r a p h e r s  lo v e . I h e  e a r l i e r  y o u  r e g is te r ,  

c h a n c e s  y o u  h a v e  to  w in  th e  lo o t!  V is i t  

s e e  t h i s  m o n t h ’s t r e a s u re s !



Fun i
T lie  2 0 0 , 0 0 0  sq -ft F lo r id a  A q u a r iu m  tells  F lo r id a *  u n iq u e  

w a te r  s to ry  as it h o u ses  o v e r  1 0 ,0 0 0  a q u a tic  p lan ts  a n d  
a n im a ls  Loth n a tiv e  to  F lo r id a  a n d  f ro m  all o v e r th e  globe.

h t tp : / /  ww w.f la q u a r iu in .o rg .

:: E v en  M ore R ich es ••

T h e re 's  a new  p ro g ra m  tra c h  at Im a g in g  U S A  th is  year: S c l i o o l  P l i o t o g r a p l i y . I h is  tr a c b  h ig h lig h ts  
w h a t m a n y  have a sh e d  fo r: in fo rm a tio n  o n  h re a b in g  in to  th e  in d u s try  a n d  im p ro v in g  y o u r  s ch o o l 

p h o to g ra p h y  bu s in ess .

L e a rn  fro m  th e  e x p e rts  a n d  d isco v e r new  te c h n iq u e s , m a rb e tin g , a n d  how  to  im p ro v e  

y o u r  b o tto m  line :
•  T im  M a th ie s o n  -  T h e  A d v an ta g es  o f  F ilm  & D ig ita l fo r S c h o o l P h o to g ra p h y
•  R o eh  E s h l em a il — f  i t t in g  Y our M arb : M a rk e t in g , b a les  & T e c h n iq u e
•  P au l S c h u lz  — S c h o o l P h o to g ra p h y  101
•  P a l C a h ill — U n d e rc la s s  P ro d u c ts  & S a les
•  J o h n  R a h  & P au l S c h u lz  — G re e n  S c reen
•  M ib e  K in g  — Y earboohs

:: N ew  C rew  M em ber • E P IC  Sell ool ••
W h o  is jo in in g  th e  Im a g in g  U S A  crew  in 2 0 0 8 ?  P lea se  w elcom e EPIC S choo l! D ro u g h t to  you by 
th e  E v id e n c e  P h o to g ra p h e rs  I n te rn a t io n a l  C o u n c il  (E P IC ) , th is  sch o o l s h a re s  u n iq u e  asp ec ts  o f th e  
ev id e n c e  p h o to g ra p h y  in d u s try . P ro g ra m m in g  w ill fe a tu re  a day  o f p h o to g ra p h y  basics b efo re  d iv in g  

d ee p  fo r th r e e  fu ll days o f  c a re e r -b u ild in g  b now ledge .

silver  sp o n so rs
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Fun m'Tauipa
if you want to c a tc  
C om e

barrel of laughs and eat a great dinner, try the Tam pa Im prov 
, c k n  leater f t  R estaurant. Just try  not to  chuckle when your m outh is full! 

W ith  an extensive m enu and com edian lineup, this place is sure to  please, 
lit t J / / w  ww.improvtampa.com .

:: D o n ’t M iss I t : A S P  B an q u e t ::
L ast y ea r 3 6  p eo p le  th o u g h t  th e y  c o u h l w a it to  o rd e r  th e ir  A m e r ic a n  S o c ie ty  o f 
P h o to g ra p h e rs  (A S P ) B a n q u e t T ic k e ts , h u t th e y  w ere w ro n g .. .  I h ey  m issed  all th e  fu n , 
a n d  you w ill to o , u n le ss  you o rd e r  y o u r  tic k e ts  now . N o n -A S P  m e m b ers  c a n 'a lso  a t te n d , 
so  d o n ’t he le ft o u t. O n  J a n u a ry  7 , 2 0 0 8 ,  you 'll beg in  w ith  th e  A S P  C h a r i ty  P h o to g ra p h ic  
A r t S how  a n d  S ale  a n d  th e  A S P  A n n u a l  B a n q u e t a n d  A w ard s  a t  8 :3 0 p m , fo llo w in g  
P I ’A's S u p e r  P ro g ra m . I ic k e ts  m u s t he purc h ased  fro m  A S P  E x e c u tiv e  D ire c to r  Jon 
A lly n . P i case call Jon  a t  41 4 - 8 7 1 - 6 6 0 0 ,  o r  m ail y o u r  $ 5 0 .0 0  ch e c k  (p er p e rso n )  to  31 2 0  
A rg o n n e  D rive, M i lwaufcee, W I 5 3 2 2 2 .

P ic tu re  P arad ise  : In te rn a tio n a l  P r in t  E xh ib it
I ro n i a ro u n d  th e  w o r Id, e lite  im ages .are o n  d isp lay  a t Im a g in g  U S A , 
c o n s t i tu t in g  th e  w orld 's  la rg es t a n n u a l p h o to g ra p h ic  p r in t  ex h ib it. I he 
m a jo rity  o f th e  e x h ib it  co n s is ts  o f  th e  G e n e ra l a n d  L o an  C o lle c t io n  
im ages fro m  P P A ’s In te rn a t io n a l  P r in t  C o m p e ti t io n — w h ere  im ages a re  
ju dged  a c c o rd in g  to  a h igh  s ta n d a rd , n o t a g a in s t ea ch  o th e r — a lo n g  w ith  
o th e r  special a n d  tra v e lin g  ex h ib its .

1 h ere 's  n o  excuse  to  m iss th i s . . . i t 's  free  a n d  o p e n  to  th e  pub lic!

F in d  It All a t th e  Im ag ing  E X P O  -
Im m erse  y o u rse lf  in  im ages.
V I'hen you w alk  in to  th e  Im a g in g  E x p o , y o u r  jaw  w ill d ro p ! I h is  y e a r’s 
tra d esh o w  is a tre a s u re  tro v e  o f th e  la te s t a n d  g re a te s t — fro m  e q u ip m e n t 
a n d  serv ices  to  in n o v a tiv e  new  p ro d u c ts  — i t ’s th e  la rgest Im a g in g  E x p o  
ever, a n d  we k n o w  you 'll f in d  w h a t y ou  need . W ith  m o re  th a n  5 0 0  b o o th - 
to p  in d u s try  v e n d o rs  fill th e  tra d e sh o w  f lo o r  w ith  today 's  bes t so lu tio n s  
lo r  p ro fe s s io n a l p h o to g ra p h e rs . You c a n  s tea l away g rea t dea ls  o n  m any  
e s se n tia l p ro d u c ts  a n d  se rv ices  ju s t fo r  a t te n d in g !

N e tw o rk in g , p ro d u c t deals, d e m o n s tra tio n s , new  id e a s . . . th e y  a re  y o u rs  fo r 
th e  ta k in g  a t th e  Im a g in g  E X P O . \  is it w w w .Im ag in g ! 5 A .o rg  ex p o  to  see 
th e  e x h ib ito rs , th e  f lo o rp la n , a n d  o th e r  de ta ils .

N ew  E x p o  H o u rs
Sunday, J a n .  6: 12:30pm  — 5:30p»

M o n d a y , J a n .  7 : 1 2 :00p m —5:30pn

I u e s d a v , J a n . 8 :  8:30am  — l:30pffi

- ..... .......... —

p l a t im u m  s p o n s o r s

C a n o n  f u j i f i l m  K od ak  Professional M icrosoft
Adobe

t i l e r ' ,  S O N Y  whC

http://www.Imaging
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Natalie Fobes has lived in the frozen tundra, where it’s 30 below 
outside and zero degrees inside. How does handling an anxiety-ridden 
bride compare? Its all in a day’s work for this seasoned pro.

W E D D I N G S By Mary McGrath

Bears and brides
P h o to g r a p h in g  th e  w ild s ... a n d  w e d d in g s , to o

orking for Nat ional Geographic 

ay sound glamorous to 

aspiring photographers, but 

imagine being stuck for weeks 

end in the flash-freeze cold of 

the Bering Sea, your boat rocking 

wildly in 50-foot waves, the wind howling 

around you at 110 knots. In pursuit of the 

image, Natalie Fobes has endured living in 

the frozen tundra, where it’s 30 below 

outside and zero degrees inside. She’s also 

withstood the torrid heat of the Indonesian 

rain forest to face down the Komodo 

dragon, a highly poisonous reptile.

Photojournalism, fine art photography, 

portraits, weddings—Fobes does them all. She’s 

been a finalist for a Pulitzer Prize, has created 

a traveling exhibition seen by more than a 

million people and has published several books.

Fobes got her start in photography in the 

’70s, working for two newspapers and 

honing her skills as a photojournalist. 

Funded by the Alicia Patterson Foundation, 

she spent a year photographing for a project 

on salmon, then went freelance. In 1987, 

National Geographic became her first client, 

which led to steady assignments from 

Audubon Magazine, Smithsonian, National 

Wildlife, and several news magazines.

Through her rigorous initiation, Fobes 

learned to adapt quickly to capture the essence 

of the subjects before her. Now photographing 

portraits and destination weddings, she’s 

prepared to capture the moment. To Fobes, 

photographing a wedding is like making a 

mini-documentary.
About 50 percent of Fobes' income now-

8 4  • w w w .ppm ag.com

http://www.ppmag.com


t get a second 
chance for great 
wedding photographs. 
It’s stimulated my 
creativity. Every wedding 
is an opportunity to 
grow photographically.

My goal is to create 
fine art for the bride 
and groom, the art 
of their wedding.

Sep tem ber 2 0 0 7  • P ro fe ss io n a l P ho to grap he r • 8 5
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comes fix >n i her wedding and portrait work. 'ITie 

other half comes from fine-art photography, 

stock photo sides and magazine assignments.

Professional Photographer: Why it id you

deride to add weddings to your repeitoire? 

Natalie Fobes: A few years ago, my husband 

and I adopted a baby from China. I wanted to 

stay home with her. Camping out in Siberia 

in the winter had lost its appeal. But it would 

only work if 1 could find a way to replace the 

income of the magazine assignments. 1 had 

enjoyed photographing colleagues’ weddings, 

and I asked a few of my friends for referrals. 

My career as a wedding photographer was 1mm. 

It’s an awesome honor and responsibility to 

be commissioned to photograph a wedding. 

You don’t get a second chance for great wedding 

photographs. It’s stimulated my creativity. Every 

wedding is an op|x>rtunity to grow photo­

graphically. My goid is to create fine art for 

the bride and groom, the art of their wedding.

( 'on you give any suggestions us to how to 

survive us a photographer in hxlay's 

business climate f

Diversity of income is imperative. I learned 

at an early age that you can't put all your 

eggs in one financial basket. For example:

Even though Corbis, Getty, and other agencies 

represent me, I continue to license my images 

out of my own office. Because of my ongoing 

relationships with some magazines and 

environmental groups, these organizations 

know they can call me for a specific type of 

photo. I’m now doing events as well, and 

continuing to pursue fine-art and journalistic 

grants, which again is all about diversifying.

Tell us about the nonprofit HIlie Earth 

Alliance you co-finjtided.

The alliance was born out of a complaining 

session I had with photographer Phil Borges.

We couldn't find funding for our documentary 

projects, so we brainstormed this idea that 

we’d create a non-profit dedicated to helping 
photographers do documentary projects. It 

was created in 1996 with the help of an attorney 

and fine-art photographer Malcolm Edwards. 

We take applications twice a year. If we accept 

a project, the photographer can pursue fund­

ing through corporate or private donations 

through Blue Earth Alliance to continue his 

work. We’ve sponsored some famous pho­

tographers—Subhankar Baneijee, Art Wolfe, 

Frans I anting, Gary Braasch. We’ve also spon­

sored many as vet unknown photographers 

who have stories that need to be told. ■

For more information, visit www.jbbesphoto.com 
and www.aweddingbynatalie.com

Mary McGrath is a freelance writer and  
photographer whose work has beat published 
by Newsweek, MSNBC.com. Good House­
keeping, and Takegreatpietures.com. Visit her 
Web site, wuic.marynugrathphotography.arm.

http://www.ppmag.com
http://www.jbbesphoto.com
http://www.aweddingbynatalie.com


What about those children who can’t smile? 
Those who find it difficult to even speak and eat? 
You can help them smile, too.

photos courtesy of Operation SmiU

October is s i

F ctM sU M  P tf r ir & c t
Help create a smile.

During the month of October, PPA Charities is conducting Family Portrait Month, a national fund-raising effort to benefit 
Operation Smile, which provides free reconstructive surgery to children and young adults around the world suffering with 
cleft lips, cleft palates and other facial deformities. Join in this cause-related marketing promotion and attract new clients to 
your studio, encourage return business, and help children.

To find out more about Family Portrait Month and how you can help the children of Operation Smile go to 
http://charities.ppa.com or familyportraitmonth.com, call Bert Behnke at (708) 267-0657, or email bbehnke@ppa.com.

http://charities.ppa.com
mailto:bbehnke@ppa.com
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BY J E F F  K E N T





einventing a business isn’t easy. But if 
you’re committed to your vision, it can yield
tremendously beneficial results. Sometimes it’s wise to step back, 
take stock, and rearrange your priorities. For Jim and Katarina Garner, 
the husband-wife team that runs Seattle’s J. Garner Photography,

a total revamping led to the transformation 

of their business. Once an average studio, 

it’s now one of the premier wedding, portrait 

and commercial outfits in the region.

Jim  Gamer, the main photographer, 

came to the profession in 2000. Fresh from 

an advanced photographic education at the 

Art Institute of Seattle, he got a job doing 

commercial photography for 

SaviShopper.com. He shot everything from 

products to on-body fashion. He loved the 

variety, the creativity' and the atmosphere, 

but sensed it would be short-lived, as the 

dot-com surge began to ebb.

Gamer wanted to keep doing similar work 

—a fashion-meets-photojournalism style in 

an exciting environment—yet he wanted to 

interact with people, wanted it to be retd. 

Weddings seemed to be a logical transition.

While Gamer began shooting weddings, 

Katarina became his assistant and worked 

on developing the business. They loved the 

wedding world. For the next couple of years, 

while Jim continued doing commercial 

shoots, the couple launched an all-out 

campaign to storm the wedding market.

In 2002, J. Gamer Photography shot 40 

weddings, and 60 the following year. Every 

year, they upped their prices 20 percent. As 

their bridal clients started families, the Gamers 

expanded into child and family portraits.



1 u n e  most 
critical change 
was in Jim ’s 
approach to 

photography, 
from picture 

taker to 
storyteUfc®



They charged moderate prices and booked 

as many jobs as they could. The money wasn’t 

impressive, but they were establishing a 

solid reputation in the environs of Seattle.

They enjoyed the work, but wanted to 

stave oft’the burnout that can come with a 

high-volume business. To retain the artistic 

rewards of image-making, the Garners felt it 

was time to refocus. “About three years ago, 

we looked at where we were with the 

business, and we knew we could provide our 

clients so much more,” says Jim. “We 

decided to reinvent the whole operation.”

While they'd been engrossed in the business, 

the wedding industry had changed around 

them. “We had been living in a bubble,” say's 

Jim. “We looked at what was going on in

Seattle, but we never looked outside the area 

to see what was going on with photographers 

across the country. It was a benefit to a degree, 

because we were able to create a unique style 

in the absence of other influences. But we 

had no idea of the £ wedding photography j] 

superstars out there, no clue that we could 

take wedding photography so far.”

At Imaging USA and other major industry 

events in 2004, the couple talked to several 

wedding photo icons, including Bambi 

Cantrell. They researched styles and new 

ways of doing business. Impressed by 

Australian photographers like Yervant, Jim 

even journeyed “down under” for a closer 

look at the market The Gamers were bursting 

with excitement over the possibilities they

discovered. “It was Imaging USA that 

helped us decide that weddings are really 

w'hat we want to do, and we’re going to pour 

our hearts into them,” says Jim.

The first and most critical change was in 

Jim’s baseline approach to photography, a 

transition he says took him from “picture 

taker to storyteller.” Now' everything revolves 

around narrative sequences of images. His 

old method of shooting an array of poses in 

limited locations gave way to a style that’s 

all about capturing the subject in motion. 

Rather than directing, he sets the scene then 

lets things happen naturally. The idea is to 

subtly make an event out of just about 

everything, to keep it fun, interesting, and full 

of energy for the subjects.



Other key elements of Gamer’s shooting 

reinvention include more varied focal length 

lenses, night photography with fast lenses, 

punchier color and innovative light sources 

(he bagged his on-camera flash altogether). 

Now he takes the wedding party to coffee 

shops, bars, urban streets and industrial 

sights. He’ll photograph at office buildings 

and construction sites—anywhere with 

interesting color and texture.

As the storytelling element became more 

prominent, Garner’s wedding albums grew 

more elaborate. 11c explored Photoshop 

techniques to add artistry to the narrative. 

Creating such albums dramatically increased 

the studio’s workflow, and the Gamers hired 

two full-time employees and on occasion a 

freelance photographer. They streamlined 

the digital workflow and cut wedding lxxrkings 

to about 40 per year- to allow Jim to spend 

more time on the artistic elements of the job.

The next phase was to update the studio’s 

business identity and marketing strategy. A 

new logo now appears throughout the market­

ing materials and packaging, branding every­

thing with the updated image. The Gamers 

also designed a more sophisticated Web site. 

They refreshed their workspace and found ways 

to augment the sales process with effective 

presentations and a personalized approach to 

customer service. Finally, they sought advice 

from a consultant on improving the overall 

operation, which they credit for boosting the 

studio’s annual revenue by 30 percent. The 

results of the reinvention of J. Garner 

Photography are astounding. “We’re close to 

doubling our previous revenue,” says Katarina.

Jim says that the reinvention has freed 

him artistically, while affording more 

enjoyment in the fruits of his labor. “No 

matter where you are in your career, I would 

strongly consider a reinvention,” he says. ■

For more on J. Gamer Photography, visit 
mac.jgarnerphoto.com.



PENTAX K10D
"D-SLR" Digital SLR Camera 
with Shake Reduction & CCD Dust Removal 

sensor • Weather Resistant Body
• 10.2 MegaPixeh • 3872 x 2S92 Max. Resolution . USB 2.0 
*2.5“ LCDMonrtor -SIRviewfinder -ISO 100-1600
• UsesPentax AF Lenses (I.Sxfactor) * 3 fps Burs! rate
• SD/SDHC (High Capacity) Card Slot • Auto or Manual Focus
• Program AE, Shutter Priority, Aperture Priority, Manual, Exp 

Comp, Auto Bracking, AE lo c k . Uses D-LI50 Battery
• Dimensions 5 6x4x2.7 ’  - Weight 25 a .  body only

1 2 ,
E0S-5D Body Only.

f i f e

K«w«h24-l05mmTI$USM.. ................. KAE5D2410S

Canon e o s -s d
"D-SLR"Digital SLR Camera
• Full-Frame 36x24mm DIGICII CMOS sensor
• 12.8 Megapixels -4368 x 2912 Maximum Resolute 
•2.5*LCD Monitor - SLR viewfinder -3 fps Bur',; rate
• Uses Canon EF lenses • Auto or Manual Focus • USS2.0
• Cf, MD Card Slot with Playback file size display • Hot 9»tl 

Flash Sync • Program. Aperture, Shutter, Depth-of-fi* 
Bracketing, Manual - ISO 100-3200 -UsesBP-SUAfa J

• Dimensions 6 x 4.4 x 2.9” - Weight 28.S az. bodyonly

800-947-9964
212-444-6664

Fax:

212-239-7770
To Inquire About 
Your Order Call: 

800-221-5743 
212-239-7765

or Fax:

800-947-2215
212-239-7549

S O N Y A I p h a  A100
"D-SLR" Digital SLR Camera
• Super SteadyShot image stabilization & dust 

reduction ■ 10.2 Megapixels • USE.
• 2.5*LCD monitor - SLR viewfinder - ISO 100-1600

compatible with Minolta A-type 
bay mount ■ factor) - Program AE,
Shutter Priority, Aperture Priority, Manual, Exposure 
Compensation, Bracketing • Auto or Manual Focus, 
Eye Start AF • Uses NP-FMSSH Battery

• Dimensions 3.7 x S 3 x 2.9* -Wt 19 oz. Body Only EOS-1 D Mark IIN Body Only....... ...... .......... . KAE1D2N

Canon E O S -1 D M ark II N
"D-SLR"Digital SLR Camera 
with RAW+JPEG simultaneous recording
• 8.2 Megapixels • 3504 x 2336 Maximum Resolute 
•2.5’ ICD Monitor • SLRviewfinder - Firewire
• Uses Canon EF Lenses (1.3x factor) • Burst rate 8.3fe
• Simultaneous SD & CF Card Slots • Single, Continuous 

or Manual Focus • Program, Aperture, Shutter, Auto 
Depth-of-Field, Auto Bracketing, Manual • ISO KKMffl 
Sensitivity Expandable to 3200 • Uses NP-E3 Battery

• Dimensions 6.1 x 6.2 x 3.1* • Weight 4 3 oz Body Only

l-H IH M /T
420 N inth Ave.

Corner of 34th Street

New York, N.Y. 
10001

Store & Mailorder 
Hours:

Sunday 10-5 
Mon.-Thurs. 9-7 

Friday 9-2 
Saturday Closed

M ost orders 
sh ipped  within 

24 hours

O vern igh t service 
available

All items are 
com plete with 
all accessories 
as supp lied  by 
manufacturer.

U sed  equipm ent 
bought, sold  
and traded

Equipment leasing 
available

Canon E O S -1 0  M ark I
"D-SLR"Digital SLR Camera
• 10.1 Megapixels • DIGIC III Image Processor
• 3888 x 2592 Maximum Resolution
• 3*ICD Monitor with live view mode
• Uses Canon EF Lenses ( 13x factor) • SD & CF Card Sk
• 10 fps Shooing Speed • 110 JPE6/3Q RAW Imaged 

Rate • 100% Viewfinder Era me Coverage
•1/300 SEC Sync Speed - ISO 50-6400
• 3CO.OOO Cycle Shutter Unit • Uses LP-E4 Battery
• Dimensions 6.2 x 6.1 x 3.1’  • Weight 40.7 oz. BodyOi

Zuiko AF Lemes for Digital Only

424.95 iT ,S.
5699.95 : : o

199.95

Canon E O S -1 Ds M ark  II
"D-SLR"Digital SLR Camera
• Full-Frame 36x24mm DIGICII CMOS sensor
• 16.7 Megapixels • 4992 x 3328Maximum Resobrin
• 2’ ICD Monitor • SLR viewfinder • 4 fps Burst rate
• Uses Canon EF lenses • ISO 100-1600 • Firewire -USB 
- SD & CF, MD card slots • Optional WFI-El Wreless
• Single. Continuous, or Manual Focus • Program, 

Aperture, Shutter, Depth-of- Field, E-TTLII AutoflasA 
Manual, Flash Metered Manual • Uses NP-E3 8attery

• Dimensions 6.1 x 6.2 x 3.1’  • Weight 45 oz. Body Only

C anon
Canon EF-S Lenses for Digital Only

Compatible with the 20D, 30D & Digital Rebel only
384.95
689.95

17-55 . 3 IS USM (670) 999.00
17- 85/4-5 6 IS USM (67©) 515.00
18- 55/3 5-5.6 USM (58c) 139.00 

EF Lenses

MF 1 OM  Lens Adapter



i o

r/Bith M-42mmZuiko.......................... I0LEE4101442
Itirth 14-42 and 40-1 SO Zutko.............. I0LEE4102LK

O L Y M P U S  E V O L T  E - 4 1 0  
“D-SLR" Digital SLR Camera
• Supersonic Wave Filter
-10 Megapixels- 17.3x13* 4/3 FFT-CCD
• 2.5'LNeView LCD monitor - SLR viewfinder
• 4/3 Full Frame Zuiko Specific Lenses
-CF & XD Card Slots - Auto or Manual Focus
• Program, Aperture. Shutter, Manual. Bracketing, 

Exposure Compensation -Select ISO 100-1600
• 3 fps Burst • USB 2.0 • Uses BlS-1 Battery
• Dimensions 3 6x5.1 x2.1" -Weight 13 2 oz. Body Only

X fo with 1S-5SmmDX_.____________ INID4018SS

I J W S M L  D 4 0
“D-SLR" Digital SLR Camera
• Compact and Lightweight
•6.1 Megapixels •3008 x 2000MaximumResolution
• 2.5' LCD Monitor -SLR Viewfinder -Autoor Manual 

Focus -SD.SDHC (High Capacity) Card Slot - USB 2.0
• Accepts Nikon AF Lenses (1,$xfactor) -ISO 200-1600
• Program, DigitalVari-Program, Aperture. Shutter,

Manual. Exposure Compensaton. Bracketing
• Uses EN-c L9 Battery • Nikon Inc. limited warranty induded
• Dimensions 3 7 x 5 x 2  S' -Weght 17 oi Body Only

r-^Kitwith 18-13Smm.........................INID40X1813S
•iXrt with 18-$$mm&$$-200mni INID40X18SSSS

I f f l i r m  D 4 o x
"D-SLR" Digital SLR Camera
• 102 Megapixels •3872x2592MaximumResolut»on
• 2.5’ LCD Monitor -SIRViewfinder • SO/SDHC Card SkX
• Accepts Nikon AF tenses (l.Sxfactor)
•Choice of LCD Display Formats • USB 20
• In-camera Help Menus -ISO 100-1600 plus Hi 3200
• 6 Preset Scene Modes plus Manual Exposure Controls
• 3 fps Burst • Uses EN-E19 Battery
• Nikon Inc. limited warranty inluded
• Dimensrons 3.7 x 5 x 2 S' • Weight 17 oi  Body Only

i-SMGodyOrily'̂ ^̂ '
Kjlwith 14-42mmZuiko ....... KXEB10H4?
Kit with 14-42 and 40-150Zuto...............401EE51021K

O t Y M P U S  evolt E-510
"D-SLR"Digital SLR Camera
• Advanced Image Stabdizalion System
• Supersonic Wave Filter
- lOMegaPtxek .17.3x13*4/3FFT-CCD
• 2 S*liveView LCD monitor -SIRviewfinder
• 4/3 Full Frame luiko Specific Lenses-
• Cf & XDCaid Slots • Program, Aperture. Shuiter. Manual

Bracketing. Exposure Compensation • 3 fps Burst
• Auto or Manual Focus • USB 2.0 *Uses BtM-01 Battery
• Dimensions 3.6 x $.4x2 7* • We^jht 167 ce. Body Only

-
<rt with ISTOOmmDX INID20018200

The Professional's 
Source

D200
"D-SLR"Digital SLR Camera
with imaging processing engine of the D2x
• 1Q2 Megapixels • 3872 x 2592 Max. Res • ISO 200-1600
• 2.5'ICO Monitor • SLR Viewfinder - Auto or Manual Focus
• Accepts Nikon Af Lenses (l.Sx factor) • S Ips Burst
• CF, MD Card Slot • Program, Aperture, Shutter. Bracketing, 

Manual -Optional Wireless Transmitter • USB2X)
• Uses EN-EL3e Battery w/Fuel gauge function
• Nikon Inc. limited warranty included
• Dimensons4.SxSix2.9 ' -Weight 29 3 oz body only

iiiuy
bhphotovideo.com.

liWrsM D8o
"D-SLR" Digital SLR Camera
•10.2MegaPixeis • 387? x 2S92 Maximum Resolution
• 2 S* LCD Monitor • SLR viewfinder • Hot Shoe
• Uses Nikon AF Lenses (1 .Sx factor) • Auto or 

ManualFocus -$D/$DHC(Hqh Capacity) Card Slot
• Program, Aperture. Shuttet Bracketing, Manual, Exposure 

Compensation - Optional Wireless Transmitter
• $ fps Burst -ISO 100-1600 - UsesEN-EL3e battery
• USB 2 0 • Nikon Inc. limited warranty included
• Dimensions 4.1 x 5.2x3 ' - Weight 20.6 oz Body Only

Mtexa D2Xs
D SLR" Digital SLR Camera

XMDCardSl
Crop Functioi

• Nikon In limited warranty inluded

I  FinePixSSho Body Only

F U J I F I L M  Fin eP ix  S5 Pro
D-SLR" Digital SLR Camera

Electronic Flashes

■fiT* P E N T A X
AF Flash System

Rrtil«tipir*
9-30-07

‘-'-540FGZ 289.95*

s u n m
*72Super H andle M o u n t 199.95
‘122 Super H and le  M o u n t
* ih  Zoom  Head 249.95

shes ---------
BURm u

AF Flash System IMP USA
f SB-400-..... CALL CALL
I  SB-600____________ CALL CALL
j S8-800 CALL CALL
! R1 Wireless Iwm flash CALL CALL
* R1C1 Wireless Twm flasf CALL CALL

Canon
EOS Flash System IMP
220EX —
43QEX CALL
580EXII CALL
MR-14EX Rmglight 
MT-24EX Twin Flash

USA
119.95 

CALL 
CALL

449.95
649.95

S O N Y
HVL-F36AM 219.95
HVL-F56AM 309.95

O L Y M PU S
Digital Flash System

229.95
j SRF-11 Ringl.ght Set 479.95

449.95
STF-22Twtn Flash Set. 629.95

| Q-fla$hT-5DR 641.00
733.00

* Pttce After
ft«6lt*

Rebates Eiftr*
FJ047

139.95
309.95

MZ-4 Standard 363.95"
tor (anon Digital 364.95* 
hr Nikon Digital 349.95 

Handle Mount Flash System 
with Battery & C hat get

614.95*
MZ-f» Digital 899.95*

•  Support before 
and after sale

•  Online live support
•  M assive online presence
•  Huge inventory 

available for 
worldwide shipping

•  Educate yourself 
in our product 
resource center

Film P r i n t  & S l i d e _ L igh ting

COLOR PRINT FILM

fUJIFILM
Reala (S-100

1.99 — —
1.99 — —
1.99 —  —

COLOR SLIDE FILM
3$mm Roil

fUJIFILM
*i*VP.100 5.55 4.19 8.39

4.99 3.99 7.99
R̂DP-lOQf 4.59 3.49 6.99

10.99 6.99 —
|W«gSen 7.99 485 —

; 12.49 6.79 —
<6ctxofnePKR-64 11.49 — —
Chrome [-100 VS 6.75 4.99 5) 49.50
^«neE-1006 6.49 4.70 S) 47.00

6.49 470 —
6#rone[-200 925 5.39 —
*fco«eEPP-K)Q 11.70 625 S) 62.49
J&romr EPH-1600 15.20 - -

iSmm Roil
S60® 120 220
5.49 (5) 20.75 (5) 4495
5.49 (S) 20.75 44 95

tatra<0GN( 5.99 21.50 42 95
5 42.95

5 25.45
495
4.95

B&W PRINT

ILFORD 24 Exp 36E«> 120
3.65 5.15 365

HPS4 349 399 3.29
3.45

XP-2Stoer 400 3.99 5.35 3.59

FUJIFILM
Neopan AooslOO 430 2.69 —

2.74
399 —

PkjvX12S (PX) 4.99 17.89 —
Ih-X 320 (IXP) _ 16.99 33.99

369 3.15 —
i-Ma 100 (TM<) 4.99 1545 —

3.19 _
1-Mai 3200 (TMZ) 6 49 _
EWT400CN 469 (5)21.25 -

We will be closed on:

------------------------ ----------------------------- ---------------/ n
September 13-14th, 
21st and Sept. 27th 

thru October 5th, 20071 B F  Tota-Light Kit Tota-Light
Kit

T C I * 5- "  ■

T  /
$ 3 2 9 .9 5

L S I  $384.95

BOW ENS Esprit G em in i 2 L ig h t Kit

$1198.95

• n  J r * * # "  lOOOws 2-H ead Kit

2040 Far,Cooled Lamphead

Shipping USA  
(Except AK & HI) 
$7.95, up to 1 lb. 
Add 95<t for each 

additional lb. 
For insurance 

add 50<t per $100.

©  2007 B&H 
Photo - Video.

$1959.95

M icroSync D igital Rad io Slave Kit
• 4 Channel Radio Slave System
• Shutter speed up to 1/180 sec • Up to W 
Kit Includes:

Prices are valid thru 
September 9th 2007.

Not responsible for 
typographical errors.

$199.95

i\ 
0 
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B E A U T I F U L  A D V E N T U R E
Through more than three decades of creating timeless portraiture, Louise and Joseph Simone have never strayed from their pursuit of excellence

BY  J E F F  K E N T

wm
tm





Louise Simone, M.Photog.O, API and Joseph 
Simone, M.Photog.Cr., have been operating 
Simone Portraitistes—Simone Portraits—in 
Laval, Quebec, for :i‘2 years (www.simone 
portrait.eom). Sought-after s|H'akers, they 
have presented seminars on photography 
worldwide. Before the Simones head off for 
their next seminar in Italy, we wanted to know

how both teamwork and individuality have 
contributed to the success of their business.

Ihvfosaonal Photographer: I Vhut role does each 

o f  you play in the daily oj)enitioji ifthe  studio? 

Louise Simone: Working mainly as a team, 
we both do the photography. I’m very good 
with customers and I take care of the digital

aspects. Joseph is in charge of the broader 
public relations Cmarketing]], and we make 
business decisions together.

Him’ did each o f  you start your career? 

Joseph Simone: I was asked to sell pho­
tography on a part-time basis for a studio. 
Louise had taken a summer job there, and

9 8  • w w w .ppm ag.com
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A  m essage  o f  in s p ir a t io n  f r o m  

L o u is e  a n d  J o se p h  S im o n e

M ASTER CLASS
The m ore th in gs change, the m ore 
valuable artistry becom es

A s portrait photographers, we strive to 

reach the pinnacle of portraiture's noble 

masters, such as Rembrandt, Raphael 

and Caravaggio. Through trial and error 

and our successes as well, our journey 

has led to some surprising discoveries.

At the start our careers in professional 

photography, we used medium-format 

film capture, then adopted the 4x5-inch 

format. We were schooled in the philosophy 

that the impact of an image is determined 

by lighting and composition, and that the 

artistic principles established centuries 

ago apply no less today.

If at times the masters broke from 

conventional technique, they did so inten­

tionally, with tact and refinement, and with 

deep respect for the traditional principles. 

We came to regard these artists as our 

teachers in spirit, and we feel their work 

is an enduring source of inspiration.

For us still, lighting is paramount in 

portraiture. A s  for composition, if the 

spaces in the image are not filled appro­

priately, the viewer's eye will not linger on 

the subject. The image becomes a memory 

of the subject rather than a portrait.

A  good image presents harmony in 

color, mood and the elements within it, 

which together elicit a powerful emotion 

from the viewer. To realize this, it's essential 

in portraiture to develop a rapport with 

the subject. Once this is achieved, the 

artist studies the subject's facial features, 

which will dictate the direction of the 

lighting. Pre-session consultation affords 

the opportunity to accomplish both.

We strongly believe that this approach

and these artistic principles are the key 

to success in this profession, and we've 

used them in creating our own signature 

style. Just as a poet bares his heart with 

the printed word, we portray our subjects' 

stories using light, creativity and our 

passion for photography.

Though certain principles endure, 

every day brings a new challenge. The 

digital era has truly taken everyone by 

storm, and what a storm it is! Personally 

and professionally, we plunged into 

digital imaging in 2000 , arms wide open. 

We chose the Kodak Professional D CS 

Pro Back for our entry into digital capture 

to parallel the results we attained with 

our large-format camera. We were 

instantly blown away by its precision, 

overall performance and image quality.

When the Pro Back was discontinued, 

we tested several medium-format digital 

camera backs, and we chose the Leaf 

Aptus 75. The technology actually 

enhances the artistry of our images. We 

feel fortunate and privileged to have 

emerged from the digital transition as

artists still, and able to see a fantastic 

world of possibilities before us.

Even with digital imaging technology 

readily available to non-professional 

shooters, they cannot match the distinct, 

timeless image quality that experienced 

professional photographers can achieve. 

By combining knowledge and artistic 

appreciation with technological advances, 

professional photographers elevate the 

standards by which images are evaluated. 

If we support the general public's belief 

that faster and cheaper is better in image­

making, then we contribute to lowering 

the standards. Because we maintain our 

high standards as artists, customers are 

prepared to pay an appropriate price for 

our work; they realize that a timeless 

portrait is unique and irreplaceable.

Times change, new trends emerge.

If we are to evolve in new directions, we 

must never lose sight of who we are. 

Technology should not define us, but 

rather make us better at creating our 

signature images and setting us apart 

from the norm.



that’s where we m et I attended my first 
Canadian photographers convention, and 
inspired by the images there, I enrolled in a 
workshop—PPAs Winona School.
IS: My dream was to become a painter and 
photography seemed to be the perfect plat­
form to transform that dream into a reality.

flow would you. characterize the style o f 

your work?

I S: t'lassico-modern. We feel we have a very 
recognizable signature style.

Wluit elements in the studio contribute to a 

■successful portrait session?

JS: We like the atmosphere to be relaxed, 
so we play soft classical or New Age music 
in the background. Each session takes 
about an hour-and-a-half. We adapt the 
quality and direction of the lighting to the 
physiognomy of each subject. What we’re 
going for is great body language, 
symbolism, composition, harmony of color, 
connection with the subject, and strong 
feeling or emotion.

W hat’s the secret to running a successful 

photography business, and what advice 

would' you give to someone just starting out? 

I »S: You have to be a genius behind the camera 
as well its a genius in interpersonal relation­
ships. [earn ;ill the technical and artistic rules, 
keep your mind open, be yourself and create 
your signature; don’t park in the comfort zone.

What do you dislike about the photography 

market tixlay?

JS: The trend toward rather candid setups.



u  We are all responsible 
for showing our 

customers what great 
portraiture truly is.”



It alters the consumer’s perception of portrai­
ture, lessens the expectation of the magic that 
only professional photographers can create 
and the consumer’s desire for a timeless 
portrait where art, refinement, research and 
psychology immortalize the soul of the 
subject. We are all responsible for showing 
our customers what great portraiture truly is.

W hat’s the best thing about your job?

IS : It is a beautiful adventure with positive 
feelings, where creation takes us down 
unexpected avenues. We never stop learning 
as professionals and as human beings.

Who is your-favorite photographer o f  all time? 

IS : Yousuf Karsh. His powerful images are 
filled with strong emotion, great 
composition and tri-dimensional lighting— 
a unique signature.

W hat’s your motto?

IS: Quality not quantity.
JS: Excellence: It doesn’t cost more to 
do it right. ■

Louise and Joseph Simone are the owners o f  
Simone Portraitistes in Laval, Quebec. They 
present seminars on portraiture vxrrldxoide. 
Their latest book is “The Portrait: Miroirde 
I’Ame,” containing more than 250 o f  the 
artists’ portraits. Tor more on the Simones 
and the book, visit xmrw.simoneportrait.com.

Be sure to attend the Sim ones' 
presentation at Imaging U SA

2008, in Tampa, Fla., 
January 6-8. For more info on 
the professional photography 

industry's premier conference and 
expo, call 888-260-0016, or 

visit imagingusa.org.



THE ULTIMATE IN PHOTO SHOPPING:
w w w . a d o r a m a . c o m

H U E  DRAPE
CREATIVE BACKGROUNDS 
FOR ANY OCCASION

DON’T BE FOOLED by ads for nylon or polyester- 
cotton blends being passed off as muslins.
Our Muslins Feature:
•  Lightweight -  easy to carry •  Avalible in 2 size "I0x '12 & ‘1 Ox’24
•  Rich vibrant colors because of layering techniques during dyeing.
•  100% Cotton Muslin Backgrounds
•  Color never fades or loses its vibrancy or depth.
•  4 ” hemmed loop for hanging on a crossbar
•  Dozens Of Colors In Solids, Splatters, Old Masters and Scenics 
Get 10% OFF When You Buy Any 3 Belle Drape Backgrounds

Highest Quality Muslins, 
At An Amazingly Low Price.

FOR A COMPLETE 
SELECTION SEE  OUR WEB S

■T- .

C u stom e r R e la tion s 8 0 0 - 8 1 5 - 0 7 0 2  2 1 2 -7 4 1 -0 4 6 6  

M o n -T h u r. 9 -4 : 3 0 ,  Fri. 9 -1 ,  E ST  • FAX # 2 1 2 -4 6 3 -7 2 2 3
A O Q M M A
Source for the B d u c a te d  P h o to g ra p h e r

STO RE 2 1 2  6 7 5  6 7 8 9  

H O U R S: M on. Thurs. 9 -6 :3 0 p m  • Fri to  1 :00  

• S u n .  9 : 3 0 - 5 : 3 0

http://www.adorama.com


ca len d a r
Submit your organization's convention, work­
shop, seminar, or exhibition dates to Professional 
Photographer at least six months in advance. 
Editors reserve the right to select events to be 
announced on these pages, and to determine 
when announcements will appear. Editors are 
not responsible for conflicting or incorrect dates. 
For readers' convenience, each event is identified 
by a code preceding its name: C=Convention, 
W=Workshop, S=Seminar, C/E=Approved PPA 
Continuing Education Seminar, E=Exhibit. Send 
all Calendar of Events additions or corrections 
to: Sandra Lang, Professional Photographer, 
229 Peachtree St., NE, Suite 2200, Atlanta, GA 
30303; FAX: 404-614-6404; slang@ppa.com.

Current Events
October 6-8
W: PP of Washington, Inn at Gig Harbor, Wash.; 
Rob Behm, 509-922-5648; b4me@mac.com
October 7-8
W: PPA of New Mexico, Albuquerque, N.M.; 
Jessica Lozoya; 505-243-1007; xiloo@aol.com; 
www.ppanm.com
October 8-11
S: Minnesota PPA, Arrowwood Resort and 
Convention Center; Joanie Ford, 7723 Brooklyn 
Blvd., Brooklyn Park, MN 55443; 763-560-7783; 
fordstudio@comcast.net; www.mnppa.com

October 14-15
C: Wisconsin PPA, Stone Harbor Resort, 
Sturgeon Bay, Wis.; Donna Swlecichowski, 
920-822-1200; Teri Shevy, 920-436-0433; 
Deb Wiltsey, 866-382-9772; wppa-online.com

P P A  E V E N T S
Professional Photographers of America 
(PPA) has a proud tradition of providing its 
members with outstanding educational 
opportunities through its annual event, 
PPA-Merited classes, and its PPA Affiliate 
School Network. Don’t miss out on the vital 
knowledge you'll gain at these events! For 
information on PPA events, call 800-786- 
6277 or visit www.ppa.com.

October 15
S: PP of Massachusetts; Linda Pedi, 
978-686-6536; www.ppam.com

October 27-29
C: PP of Colorado, Denver, Colo.; Thomas J. 
Hissong, 303-933-9461; ppcolorado@aol.com; 
ppcolorado.com

October 28-29
S: PP of Iowa, Airport Holiday Inn, Des 
Moines, Iowa; Christy Brinkopf, P.0. Box 108, 
Sumner, IA 50674; 563-578-1126; 
ppichris@iowatelecom.net; www.ppiowa.com

October 28-29
C: APP of Illinois, Doubletree Hotel 
Bloomington, Bloomington, III.; 
800-838-2774; www.appillinois.org

October 29-31
C: Triangle PA, Greentree Holiday Inn, 
Pittsburgh, Pa.; Becky Homich, 724-869-5455; 
trianglephotographers@verizon.net; 
www.trianglephotographers.org

November 11-12
C: PP of Ohio, Hilton Easton, Columbus, Ohio; 
Carol Worthington; carol@ppofohio.org

Future Events
January 14, 2008
S: PP of Massachusetts; Steve Meier; 
smphoto@comcast.net; www.ppam.com

January 24-28, 2008
C: Kentucky PPA, Cincinnati Marriott at River 
Center, Covington, Ky.; Randy Fraley, 606- 
928-5333; rgimagel@aol.com; www.kyppa.com

Noi'em ber VI 
Super Monday
Professional imaging seminars offered in 
studios worldwide.

December 3^5
Studio Management Services Workshop 
(SMS), Atlanta
This intensive 3-day workshop provides prac­
tical, hands-on instruction on the essential 
elements of a successful business plan.

December '29 - J a n u a r y 'J O G S  
PPA Tampa Cruise
Hosted by the Texas School of Professional 
Photography

J a n u a ry  (i-S. ‘JOGS 
Imaging I'SA,Tampa
The first major industry event of the year—  
not to be missed.

February 1-5, 2008
C: PP of Michigan, Marriott Ann Arbor/Ypsilanti 
at Eagle Crest Conference Resort; Scott Green, 
248-318-5182; edir@ppm.org; www.ppm.org

February 2-5, 2008
S: PP of Iowa, Airport Holiday Inn, Des Moines, 
Iowa; Christy Brinkopf, P.0. Box 108, Sumner, IA 
50674; 563-578-1126; ppichris@iowatelecom.net; 
www.ppiowa.com

February 8-11, 2008
C: Connecticut PPA, Crown Plaza Hotel, Cromwell, 
Conn.; Harvey Goldstein, 203-430-8276; 
ppanepub@aol.com; www.ctppa.com

February 16-20, 2008
C: Southwest PPA, Sheraton Arlington Hotel, 
Arlington, Texas; Michael Scalf, Sr., Box 1779, 
Blanchard, OK 73010-1779; 405-485-3838; 
michael@swppa.com; www.swppa.com

February 17-18, 2008
C: Arizona PPA, Phoenix Airport Hilton, Phoenix, 
Ariz.; Wendy Newman, 602-908-0359; 
www.arizonappa.com

February 22-27, 2008
C: Virginia PPA, Portsmouth Va.; Bill Piacesi, 
703-406-0664; bill@whenthemomentscount.com; 
www.vppa.org

February 22-25, 2008
C: PP of Massachusetts, Crowne Plaza Hotel, 
Natick, Mass.; Steve Meier, 
smphoto@comcast.net, www.ppam.com

March 7-11, 2008
C: Wisconsin PPA, Marriott Madison West, 
Madison, Wis.; Donna Swiecichowski, 920- 
822-1200; Paul Tishim, 715-384-5454; Deb 
Wiltsey, 866-382-9772; wppa-online.com

J a n u a ry  11-13. 2 0 0 9  
Imaging USA, Phoenix

J a n u a ry  10-12. 2010  
Imaging USA, Nashville, Tenn.

Certification Exams
October 5, 2007
Certification Image Judging Deadline

April 27, 2008
North Conway, N.H.

1 0 4  • w w w .ppm ag.com
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Enjoy our online quote feature at www.adorama.com/sell
----------------- w --------------------------------------

Adorama spent m illions 

of dollars in 2006 buying 

35m m , Medium & Large 

Form at, Scopes, Video 

and Digital equipment.

Our custom ers  happily 

traded or cashed in the ir 

equ ipm ent. We w ere 

able to sa tis fy  them  

BY SIMPLY PAYING ABOVE 

MARKET VALUE.

Adorama pays top dollar 

fo r individual items, rare 

pieces, co llections and 

estates.

Adorama has over 100,000 new item s and more than 20,000 used item s in stock.

W E PAY TO P D O LLA R  P LU S  
For Current Models

A O O M M A
T H E  P H O T O G R A P H Y  P E O P L E 42 West 18th Street I New York, NY 10011 I 800.223.2500

3 Small Steps
FOR GIANT PAYOUTS!

We can arrange a FREE UPS 
insured pickup in the USA, 
or you can send it to us at 
your convenience.

Expect one of our agents to 
contact you as soon as your 
equipment is evaluated.

Your check or trade will be 
sent out promptly. If you are 
not pleased with our offer 
we will return your equip­
ment to you fully insured. 
Remember shipping is 
Adorama’s expense.

To find out the value of 
your equipment, 
contact us

Phone

Fax:
212-675-8715

used@adorama.com
Please Include your phone Number 
when you eMail.

Bring

Ship
Att. Used Department. 
Adorama 
7 Slater Drive 
Elizabeth, NJ 07206.

EX T R A  C A SH  B O N U SES
for Telephoto lenses of any brand name

W E  W A N T  T O  B U Y  
your used or unused Photo equipment

http://www.adorama.com/sell
mailto:used@adorama.com


S t i m u l a t e  
Y o u r  S a l e s .
Accepting credit cards from clients can 
lead to larger sales, which makes good 
business sense. Using discounted credit 
card merchant services makes even 
better sense. Thanks, PPA.

For more details on this benefit and others: 
http://benefits.ppa.com

p B a

Professional Photographers of America • www.ppa.com • 800.786.6277

Professional im aging sem inars offered in studios worldwide

s u p e r m o n a a y
# N O V E M B E R  12, 2 00 7 "

C o m i n g  t o  a  n e i g h b o r h o o d  n e a r  y o u .

PPA's Super Monday seminars offer you affordable, nearby photography education.
It's also a day that unites you with photographers around the world! Join your 
colleagues in a local studio for a day that will introduce you to new methods, broaden 
your horizons, and bring you new vision.

Choose the location and subject matter that suits you best . But don't delay! Register by 
October 22,2007 to receive discounted registration (only $99). On-site registration is S120.

To register, or for course listings in an area near you, go to the "Events" page ofwww.ppa.com 
(http://events.ppa.com) or call 800.786 6277.

New Skills

Improved
Business

Increased 
Profit Margins

Q p H Professional Photographers of America | 229 Peachtree St. NE, Suite 2200 | Atlanta. 6 A  30303 800786.6277 j www.ppa.com

1 0 6  • w w w .ppm ag.com
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March 7-12, 2008
C: PP of North Carolina, Inc., Sheraton Imperial 
Hotel, Durham, N.C.; Loretta Byrd, 459 Greenleaf 
Road, Angier, NC 27501; 888-404-7762; 
ppnc@earthlink.net; www.ppofnc.com
March 28-30, 2008
S: PP of Oklahoma, Quartz Mountain Resort, 
Lone Wolf, Okla.; Ted Newlin, 
tednewln@aol.com; www.ppok.org
April 13-15, 2008
C: Montana PPA, Billings, Montana; Scott 
Fairbanks; 406-761-2059; 
info@montanappa.org; montanappa.org

P P A -A P P R O V ED  
CO N TIN U IN G  EDU CATIO N  

SEM IN A R S
PPA members receive both merits 

and the best-published prices.

October 1
C/E: PP of San Diego County, "Ride the 
Edge of the Digital Wave," www.ppsdc.com
October 1-3
C/E: Learn Painter & Market It and Sell It; 
Whittier, N.C.; 877-951-6614; 
www.marilynsholin.com
October 14-15
C/E: Learn Painter 5t Market It and Sell It; 
San Jose, Calif.; 408-286-7285; 
www.marilynsholin.com
October 15-16
C/E: Extreme Portraiture: Studio Edition, 
Batavia, III., 630-761-2990
October 27
C/E: Pre-Convention Workshop with the 
Wackers; Salt Lake Airport Hilton; 
www.intermountainppa.com
November 5
C/E: PP of San Diego County, "Ride the 
Edge of the Digital Wave," www.ppsdc.com

F U T U R E  E V E N T S

July 12-18, 2008
C/E: Copan Honduras Study Abroad 
Excursion with Paul Wingler, 800-483- 
6208; pwphoto@mindspring.com

S e n d  a l l  a d d it  io n s  o r  correct io n s  to : M a r i s a  

P ills .  P r o fe ss io n a l P h o to g ra p h e rs  o f  A m e r ic a ,  

2 2 !) P ea chtree  Street, A ’./:., S u i t e  2 2 0 0 .  A t la n ta .  

G A  3 0 3 0 3 ;  m p itt sfa  p p a .eo n i.

April 21, 2008
S: PP of Massachusetts; Steve Meier, smphoto 
@comcast.net, www.ppam.com

April 26-29, 2008
C: New Hampshire PPA; North Conway, 
N.H.; Lorraine Bedell; 603-743-5732; 
lbedell@worldpath.net; nppa.com

April 27-29, 2008
C: PP of New Jersey, Bally's Hotel & Casino, 
Altlantic City, N.J., Leslie Meltzer; 
866-985-4300; secretary@ppanj.com; 
wwwppanj.com

May 18-23, 2008
W: Imaging Workshops of Colorado, 
Breckenridge, Colo..; Thomas J. Hissong; 
303-933-9461; imagingworkshops@aol.com; 
www.coloradoworkshops.com

June 16, 2008
S: PP of Massachusetts; Steve Meier, smpho- 
to@comcast.net, www.ppam.com

June 22-23, 2008
S: Kentucky PPA; Embassy Suites, 
Lexington, Ky.; Randy Fraley, 606-928- 
5333; rgimagel@aol.com; www.kyppa.com

Lighting Systems For Digital and Film Cam eras

Spring/Summer Speedotron Specials!
Opril 1 9flfl7 thm -Pr p̂tpmhnr'lfl 7 0 0 7 _____

< Extended thru December 3 1 , 2 0 0 7

Purchase any Lighting K it valued at $1,499 or less 
and Receive a Free 3-Year Extended Warranty!

Up to a $95 Value!

Digital White 
Balance Filter 

for Digital 
Cameras

find out more @ www.expodisc.com

Purchase any Lighting Kit 
at $1,500-$1,999 

and Receive a Free 
77mm ExpoDisc! 
or a 4-Channel 

Wireless Radio Flash 
Trigger Transmitter & 

Receiver K it*
Up to a $120 Value!

Purchase any Lighting Kit valued over $2,000 and 
Receive a 4-Channel Wireless Radio Flash Trigger K it* 

or a Free 77mm ExpoDisc! Up to a $120 Value!
You also get a FREE 3-Year Extended Warranty!

Up to a $125 Value!

* Added Bonus: Purchase another Receiver at 50% off list

www.speedotron.com • info@speedotron.com 
310 South Racine Avenue • Chicago IL 60607 • call us: 312.421 4050 • fax:312-421 5079
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THE MOST COMPREHENSIVE EVENT IN THE PHOTOGRAPHY & IMAGING INDUSTRIES

p im t o p i  o n n 7

INTERNATIONAL

CONFERENCE
iff I I I  I I I  |>; rn u iu  zuui ♦EXPO

JACOB K. JAVITS CONVENTION CENTER -  NEW YORK C ITY ■ OCTOBER 18-20,2007

WORLDS FOCUS
PDN PhotoPlus International Conference + Expo is 

The Premier Event for innovative imaging solutions, 

photographic education and unparalleled networking. 

Whether you're a professional or advanced amateur,

you will Discover a Marketplace of Solutions
that is unrivaled worldwide. Don't miss the

Biggest End User Photography Event in the World.

To exhibit call 8 00 -765 -7615  ext. 2742 or pho toplussa les@ nie lsen.com

Register online at www.photoplusexpo.com  and enter promo code ATKA2 

to receive FREE EXPO REG ISTRATION . (Offer ends 09/26/07).

www.photoplusexpo.com

Ddn-S-PHOTOPLUS
photo credit: Stephen Harrison design: reliable design studios
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http://www.photoplusexpo.com
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GOOD IN TEN TIO N S...
Fall is one  of m y favo rite  times of 
the year. Here in the Northeast, the 
heat an d  humidity of sum m er has 
left an d  the co lors of the season  are  
opening up an d  gently spread ing  
from tree to tree before  the all-out 
color assau lt of the fall. Schoo l is 
starting, an d  even  though I’m  years 
rem oved from attend ing  schoo l, the 
memories of a  "n e w  ye a r" in the fall 
pull strongly. M ayb e  it's the thought of 
back-to-school days (and  the usual 
new books, pencils , an d  3-ring binders 
with dividers) that rem inds m e to keep  
organized a g a in . A nd  I’ ll do  it ...ho nest! 
This y e a r I’ ll rea lly b e  organ ized .

Ah, school d a z e . . .a  grow nup 's 
memory d isease . You forget the 
bad stuff an d  dwell on h o w  w onderfu l 
school w as . Don't worry; all those 
memories will co m e  flooding b a ck  
at your high school reunion. The 
years d o n 't rea lly m elt them  a w a y ; 
they're just suspended  until you all 
get b a c k  together. Hopefully my 
good intentions of being organ ized 
will stay with m e , though!

M aybe I'm  co n cen tra tin g  on being 
organized b e c a u se  early autum n 
begins a  lull in m y co m m e rc ia l 
photography w ork. And a  lot of you, 
like those w ho pho to graph  seniors, will 
have a  slower time as the students 
settle in. In m y c a s e , advertisers a lw ays 
Work a  fe w  months a h e a d , so w e  use 
summertime for fall an d  w inter ads 
and Christm as Season photos. I c a n 't  
count the num ber of Christm as trees 
my studio has put up in la te  summ er! 
But knowing that w e  h a v e  to do  it,
We a lw ays buy such props in Jan u a ry  
and February w hen  they are  heavily 
d iscounted. W e a lw ays try to think 
and p lan a h e a d .

» J ! I n ’ l Kim

Speaking  of th a t...p lan n in g  is really 
organ ization . So this is a  g rea t time 
tor m e (for all of us!) to m ake  good  
on our organ ization . Test equ ipm ent. 
Send off the stuttering strobe unit for a  
ch e c k u p . G e t  the c a le n d a r  out, and  
p lan out the n e w  year. P repare  the 
next prom otional m ailer (the one you 
p lan ned  to send out this fa ll...h o n e st). If 
you missed som e of the g rea t sum m er 
co n fe ren ce s  yo u 'd  w a n te d  to a tten d , 
b lock time on your ca le n d a r  for next 
year. I'm  sure the folks that w en t to 
those “sum m er school" co n fe ren ce s  
h a ve  all their n ew  m arketing  p lans in 
p la c e  or are  a lre a d y  im plem enting 
them  (with their n e w  pencils an d  
o rgan ized  3-ring binders, no d oubt).

As an  adult, the months seem  to fly 
by in the snap of your fingers, instead 
of d ragg ing  by as they did in school. 
Im aging USA 2008 is just a round  the 
corner, and  it will sneak up on you 
befo re  you know  it. It's Tam pa a t  the 
very beginning of Ja n u a ry .. .n o t  too 
sh abb y . And as a  photographer, it’s a  
tax  w rite -o ff...e ven  less shabby! Som e 
of the best stuff h ap p en s eve n  before 
the co nvention  starts, like those business 
sessions you keep  saying you w a n t to 
take . G o  to w w w .lm agingU SA .org  and  
p lan for it. You c a n  print out all the 
info. Then take  those d o cum ents , the 
mailers, your airline reservations an d  the 
hotel confirm ation , an d  put them  all 
in your new , 3-ring binder, beh ind  the 
red divider. You'll fee l b e tte r ...h o n e st .

Ja c k  R ezn ick i, C r.P h o to g ., API, F-ASP
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B P 0.TODAY
BOARD M EM BER  SPO TLIGH T
Michael Green, CrPhotog., VP of Marketing, Unique Photo 
PPA Member Since: 1994 

Role: INDUSTRY ADVISOR 
Location: FLORHAM PARK, N J

BR IN G IN G  B A C K  TH E P ER SO N A L TOUCH... by Angela Wijesinghe
The return to p ho to graphy basics 
(d iscussed in past issues) is a ttecting  
not just photographers, but the entire 
industry. Just as photographers a re  
focusing on basic techn iques to show 
the d iffe ren ce  b e tw ee n  professional an d  
am ateu r, they a re  also d e p e n d e n t on 
having  the right p roducts an d  serv ices. 
And M ichae l G re e n , PPA's Industry 
Advisor, hopes it brings b a c k  the personal 
touch  of the industry.

"In the ‘old d ays .' photographers w en t 
to suppliers with questions...just as brides 
go to a  pho to grapher with questions," 
ad d s  G re e n . But the d igital a n d  Internet- 
h e a vy  years h a v e  stripped m uch  of that 
personal touch a w a y . It seem s easier 
to research  products online an d  simply 
c h e c k  for the lowest p rice .

Now, though, p eo p le  are  realizing 
that they n eed  that relationship with

a  supplier. "I h a ve  seen an  in crease  in 
b as ic  questions. I speak  to hundreds of 
photographers a  w ee k  w ho ask, ‘W hat 
do you think ab o u t th is '...'W h y  would 
I go into p rin tin g '...an d  so o n ,” G reen  
notes. "It ’s im portant to b o u n ce  ideas 
off of som eo ne you trust, e specia lly  
to d ay  w hen  there is no one w a y  to 
do anyth ing .” Just look a t  the Nikon 
co m m ercia ls  an d  you c a n  see  the 
n e ed  to prove w hy professional 
photographers a re  better.

A long with co n cen tra tin g  on basics , 
photographers a re  also d ea ling  with an  
influx of a ccesso ry  p roducts that h a ve  
b e c o m e  necessities. As they d e a l with 
positioning them selves professionally, 
photographers simply c a n n o t work 
w ell w ithout ce rta in  item s. These items 
b e c o m e  m ore an d  m ore c ru c ia l for 
e ffic ien t workflow, fixing im ages a t  the

start, e tc . A nd  th at e ffic ie n cy  is needed 
for professionalism . G re e n  ca lls  these 
items "n e ce ssa r ie s" ...a c ce sso r ie s  that 
h a ve  b e c o m e  necessities.

C o m b ine  the n e ed  to e n h a n c e  
professionalism  with the rise of the 

"n ecessa ries” an d  having  a  vendor 
friend is very ap p ea lin g ! As G reen  says, 
photographers n eed  to look for vendors 
to trust, p eo p le  you a re  co m fo rtab le  
asking questions. "I talk photographers 
out of buying som ething as m uch as I 
talk them  into buying som eth ing ," Green 
co m m ents . “A good  vend or w an ts to 
help g ro w  the p ho to g rap h er’s business... 
it's a  win-win situation."

Finding a  personal touch  in the supply 
industry is vital for a  professional 
pho to grapher. It's an o th e r w a y  to 
h a ve  an  e d g e .

VISIT HTTP://BO ARD .PPA .CO M  TO  R E A D  ABO U T OTHER M E M B E R S  O F  P P A 'S  B O A R D  O F  DIRECTORS.

CONVERSATIONS ON OURPPA.COM
As usual. O urPPA .co m  is a  g rea t p la c e  to 
find info a n d  sp e ak  one-on-one with fellow  
professional photographers. W hy d o n 't 
you browse the Super M onday classes 
that a re  co m ing  up in N ovem ber? Som e 
ot the instructors a re  posting their courses 
on O urPPA .co m  a n d  answ ering questions. 
See  if a n yo n e  has w h a t you 're  interested 
in ...it 's  a  g rea t w a y  to find out m ore ab o ut 
a  c lass befo re  you sign up!

h ttp ://w w w .o u rp p a .com /fo rum s/
forum display.php?f=30

____________ ________________________________________________________________________ __________________________________________________________________________________________________________________Clark M a ru  r _
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REM A RKA BLE M ARKETIN G
PPA ’S AN-NE A WARDS

M arketing really is a  sc ie n c e . And Sandy Puc ' illustrates a  
p erfec t process for designing m arketing  around  the in tended  
a u d ien ce : research , c rea tin g  the a d , a n d  se lecting  the 
co rrect m e d ia . That is w h a t Puc ' did to win the AN-NE in the 
Print Advertising ca te g o ry . A nd  with the care fu lly  an a lyzed  ad  
that fea tu red  the m a g ic  of ch ild hoo d , P u c ’ e n ticed  parents to 
cap tu re  the e ssen ce  of their ow n ch ild ren ...like  those in the a d .

GOALS: Advertise  ch ild ren 's Limited Edition portraiture.

TARGET AUDIENCE: In g en e ra l, Puc ' a im ed  her m arketing 
at parents with young ch ildren (up to e lem en tary  a g e ) .

RESEARCH & PRODUCTION: W hen they resea rch ed  the Buzz in th e  'burbs m ag az in e , Puc 's  team  kn ew  they h ad  
found their m arket. The readership  fit the d em o g raph ics  p e rfec tly . Puc 's  tea m  then co m p iled  em otiona l im ages a n d  
co ntent describ ing  the Limited Edition portraiture into an  a d , p lac in g  it in eve ry  issue of the m ag az in e .

MESSAGE: Expressions Photography's a d  said they b e lie ved  in the m a g ic a l, sp e c ia l time of life that is c h ild h o o d ...a n d  
their Limited Edition portraitures cap tu re s  that e ssen ce .

RESULTS: Parents w ho rea d  the m ag az in e  sch ed u led  ap p o in tm en ts ...lo v in g  the unique sessions ad vertised .

FINAL WORDS: Precision pays off!

SPOTLIGHT YOUR MARKETING BY ENTERING THE 2007 AN-NE AWARDS COMPETITION. 
RULES ARE ONLINE NOW AT HTTP://COMPETITIONS.PPA.COM.

S W EEP S T A K ES  M ARKETIN G CO-OP
R e ad y  to ra tc h e t up your m arketing 
p lan ? Try PPA's 2008 Sw eepstakes 
M arketing C o -o p . W hen in teg rated  into 
your p lan an d  p rom oted  with smarts, 
sw eepstakes c a n  b e  a n  e ffe c tive  
w a y  to in crease  n a m e  recognition .
The 2008 C o-op  gives you a  c h a n c e  
to test this m arketing  m ethod  
w ithout shelling out a  large  sum.

PPA m em bers c a n  join the 2008 C o-op  
for only $100 per sw eep stakes (the only 
fee  pa id  to PPA an d  SEP). Then, the 
right to offer your p rospects a  cru ise , a  
ca r , and /o r a  Disney va ca t io n  (along 
with other prizes) is yours...w ithout 
having  to buy the prizes outright.
And presto— you h a ve  som ething 
to talk a b o u t in your promotions!

W h at’s n e w  for the 2008 C o -o p? 
S eco n d  a n d  th ird-p lace  w inners c a n  

"p ick  a  prize" from  items such as 
50" p lasm a TVs, nav igatio n  systems, 
Sony PSP gam ing  system s, an d  
m ore . The M arketing G u ides a re  
u p d a te d  with m ore tips on integrating 
sw eep stakes into your m arketing  p lan 
(in a  n ew , easy-to -read  fo rm at). And 
the w ebsite  (w w w .im ag e sw ee p stake s . 
co m ) will offer reso urce  artic le  links on 
using incentives a n d  sw eepstakes.

Photographers must join by 
Ja n u a ry  31 ,2008  to be  e lig ible . Visit 
im ag e sw ee p stake s .co m  tod ay an d  
see  h o w  far your m arketing  c a n  re a c h .
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FIRST CONFERENCE OF ITS KIND by Angela Wijesinghe

p 4

We often en joy events w ithout 
realizing the stories beh ind  them . As 
photographers, w e  should a p p re c ia te  
the past, for w e  m ount m em ories on 
w alls. But it often takes a  significant 
m ilestone to bring the beg inn ing to our 
a tte n tio n ...su ch  as the 50th “O le  Miss 
C o n fe re n c e " ce le b ra te d  this m onth.

From Septem ber 30 to O c to b e r 2 this 
year. Professional Photographers of 
Mississippi a n d  A la b a m a  (PPMA) will hold 
their 50"' p ho to graphy co n fe re n c e  "The 
G o ld en  Fall Sem inar” in the E.F. Yerby 
C o n fe re n c e  C en te r— the very p la c e  
it w as initially held in February 1958.

But this story ac tu a lly  starts w ith golf.

A le xan d e r then set in motion the 
very first c o n fe re n c e  of its kind.
Harry Rumfelt (then the president 
of PPMA) an d  A lexan d e r set up 
a  m eeting with Duke Trexler, a  
rep resen tative  from the university, 
an d  the PPMA Board of Directors.

Following introductions, Trexler 
asked , "W ho a re  the best three 
photographers in the w orld?" W hen 
asked  w hy, Trexler told them  that those 
photographers w ould  b e  their speakers.

A lthough the group thought it unlikely, 
they listed the best, thinking th e y ’d 
never g e t them  all. A w e e k  later, Trexler 
ca lle d  A lexander, saying , “W e ’re all se t.”

In 1957, Bob A lexander, a  pho to grapher 
from G re n a d a , Miss., le a rn ed  h e ’d 
h a v e  to p lay  golf a lo n e . His golfing 
bud d y , a  pha rm acist, w ould  be 
attend ing  a  continuing ed u ca tio n  
sem inar a t  the University of Mississippi. 
The university h ad  recen tly  started  
sponsoring professional sem inars an d  
co n fe ren ce s  for se le c ted  groups like 
dentists, law yers, an d  pharm acists . 
A lexand er's  friend suggested  he 
put together a  c o n fe re n c e  for 
professional photographers, too.

After PPA lea rn ed  of the ven tu re , Fred 
Quellm alz, then PPA Execu tive  M anager, 
vo lunteered  co o p era tio n . PPA he lped  
prom ote the co n fe re n c e  to all m em bers. 
And Q uellm alz, speaking  a t  the b an q u e t, 
ca lled  that co n fe re n c e  the first e ve r 
held in the world with joint p artic ipation  
from the two-state lo ca l assoc iatio n , the 
national PPA, a n d  a  m ajor university.

And w h a t a  lineup they h a d :
W esley Bow m an, a  highly reg ard ed  
C h ic a g o  co m m erc ia l pho to grapher; 
Josef Schneider, the fam ous child  
pho to grapher just returned from

photograph ing  Sw ed en 's  Crow n 
Prince; an d  M ax Munn Autrey, the 
h e a d  g lam our pho to g rap her of 
20th C en tu ry Fox in Hollywood.

With ap proxim ate ly  ninety professional 
photographers in a t te n d a n c e , the 

“O le Miss C o n fe re n c e "  w a s  such a  
success th a t m any requested  that 
it b e  held annua lly . Today, they 
a re  ce leb ra tin g  their 50th such 
c o n fe re n c e . W hat a  le g a cy !

Although not a lw ays held  a t  the 
University of Mississippi, the con fe rence  
has a lw ays b een  an  extension of the 
original id e a . In fa c t , Van Blankenship 
has only m issed one  c o n fe re n c e  in 
all those years . A fe w  of those a t  the 
original 1958 c o n fe re n c e  (who a re  
ab le ) p lan  to a tten d  the ann iversary 
ce leb ra tio n  this m onth, including 
Bob an d  A nne  A lexander, Harry 
an d  Dorothy Rumfelt, G ilbert and  
Betty Ford a n d  Van Blankenship.

This year, A le xan d e r will tell the story of 
the c o n fe re n c e  a t  the opening  session 
on Sep tem ber 30. Tim an d  Beverly 
W alden  an d  the props an d  equipm ent 
au ctio n  will b e  th e re ...a n d  PPMA will 
possibly p ro d u ce  a  ta len t show  an d  
a  b an d  with its m em bers! O n e  thing's 
ce rta in , the spirit a n d  ca m a ra d e r ie  will 
b e  high as photographers c e le b ra te  a 
half cen tu ry  of ed u ca tio n  a n d  memories.

W hile other associations soon followed 
PPM A's c o n fe re n c e  style with g rea t 
su ccess , PPMA led the w a y . W e should | 
n ever fo rget that w hen  w e  (lo ca l and 
nationa l associations) work together, the 
results a re  long-lasting an d  awe-inspiring-

M any thanks to Harry Rumfelt, Bob 
A lexander, Van B lankenship , Phil G raf, 
an d  all the others w ho h a ve  m ad e  
these initial co n fe ren ce s  a  success .
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FUN FACTS ABOUT THE 1958 “OLE MISS CONFERENCE”
it the m eeting  w h ere  they first discussed 
putting the 1958 c o n fe re n c e  together, 
they held an  im prom ptu Polaroid photo 
ontest. The group w ho  w on w as led by 

jDuke Trexler, the University of Mississippi 
:epresentative. Harry Rum felt has a lw ays 
accused Bob A lexan d e r of bribery, 
and letting Trexler w in, for the university 
approved the c o n fe re n c e  id ea  tha t d a y .

Unfortunately, Duke Trexler never 
even ca lle d  the fourth n a m e  on 
tie list of top photographers— Yosuf 
(arsh, of O tta w a , C a n a d a , o ne  of 
the best known photographers of all 
time— b e c a u se  the first three said yes!

osef Schne ider had  one of the most 
memorable m om ents a t the 1958 
:onference. He requested  a  rea lly "b a d " 
kid ab o u t two years old. An a u d ie n c e  
member b rought in her kicking and  
screaming toddler, a n d  the a u d ie n c e  
groaned, e xp ectin g  the dem onstration 
to be ru ined. Schne ider prom ised

that his final photo w ould  be  of the 
boy looking through his legs, laughing 
an d  w av in g  a t  the c a m e ra . After a  
hilarious routine of m a g ic  tricks an d  
fun sounds an d  m ovem ents, he held 
a  toy b e tw een  the boy's legs n ear the 
floor. After asking the boy to take  the 
toy an d  w a v e  it, Schne ider b a c k e d  
up an d  the boy looked a t  him through 
his legs. Telling him he co u ld n ’t h a ve  
the toy unless he w a v e d , Schne ider 
sn ap p ed  the photo as the boy laughed  
an d  w a v e d , looking through his legs. 
Schne ider re ce ive d  a  standing ovation .

M ax Munn Autrey, one  of the 1958 
speakers, requested  the university 
send over 15-20 girls to ch o o se  
m odels from . In the process 
of choosing five, Autrey passed  
up the 1959 Miss A m e rica  (M ary 
Ann M obley) and  the I960  Miss 
A m e rica  (Linda Lee M e a d e ). He 
never lived it dow n .

Bob A lexan d e r w as  asked  by 1958 
PPMA President Harry Rumfelt 
to assign “g ophers” for the 
speakers . The offic ia l "gophers" 
for the speakers w e re :

• S p e a k e r: W esley B o w m an ;
G o p h e r : G ilb e rt Fo rd ...w h o  later 
b e c a m e  a  PPA President.

• S p e a k e r: Jose f S ch n e id e r;
G o p h e r : H arry R u m fe lt...w h o  d ro ve  
to the a irpo rt to p ick  up S ch n e id e r 
d esp ite  the foot of sno w  on the 
g ro und .

• S p e ake r: M ax M unn Autrey ; 
G o p h e r : Bob A le x a n d e r...w h o  
p icked  himself for Autrey (an d  still 
uses the  tech n iq u es he  p ick e d  up 
during that time)!

QUICK NOTES FROM PPA...
2007 AN-NE A WARDS COMPETITION
Did you im p lem ent a  n e w  m arketing  ca m p a ig n  this y e a r ...w ith  g re a t results? Enter the AN-NE Aw ards co m petition , w h ich  
celebrates the creativ ity  an d  im p a ct of PPA m em bers' m arketing activ ities. There are  som e exciting  c h a n g e s  this year, including 
ew  ca teg o ries  an d  n e w  prizes. For in stance , w inners of e a c h  c a te g o ry  will b e  featu red  on a  full p a g e  in the Professional 
3hotographer m ag azin e— g re a t pub lic ity for yourself an d  your business! C o m e  prove that your m arketing  dese rves the limelight.

entries must be postmarked by September 28, 2007. Rules and  submission guidelines are online at http://competitions.ppa.com.

GOT STORIES?
Do you h a ve  a  p ho to graphy story that still m akes you laugh out loud? Or one  that m akes your eyes g e t a  little teary?  Do you 
cave a  success story ab o u t your business, or a  failure that you lea rn ed  from ? W hatever your story, w e  w a n t to h ear it. P lease 
tend your stories to aw ije s in gh e@ p p a .co m  if you a re  interested in sharing your e xp e rien ces . If your story is pub lished, w e  will send 
'ou a  m ed ia  ca rd  holder, com plim ents of Think Tank (h ttp ://w w w .ro tatio n360 .co m ).

Y0U CAN STILL HELP CREATE A SMILE
s not too la te  to m ake  a  d iffe ren ce  in a  ch ild 's smile. P a rtic ip a te  in Family Portrait M onth, a  nationa l fund-raising effort in 

Dctober to benefit O pera tio n  Smile, w h ich  provides free reconstructive  surgery to ch ild ren a n d  young adults a round  the world 
suffering with c le ft lips, c le ft  p a la te s  a n d  other fa c ia l deform ities.

;ut O cto b e r is next month! You n e ed  to start m arketing  this now . Just sign up with the a n n u a l m em bersh ip  fee  a n d  g et your kit,
M of su ccess stories, photographer-led  m arketing  designs, before  an d  a fte r im ages of ch ild ren , a n d  a  v ideo  from O peration 
irnile. Sign up to d ay a n d  help  c re a te  a  smile!

or more information about Family Portrait Month, please visit http://familyportraitmonth.com, or contact Bert Behnke at (708) 
67-0657 or bbehnke@ ppa.com . To sign up, please visit http://charities.ppa.com.

news from the world's largest professional photography association | Professional Photographers of America | www.ppa.com
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W H ERE TH E PRO S CO  FOR TH E B ES T  IN REPRO D U CTIO N  SER V IC ES

G R O U P  P H O T O G R A P H E R S  A S S O C I A T I O N
W H O LESALE  YOUTH SP O R T S  PHOTO LAB

D U ST IN  TH O M ASOfficially licensed products!
•Aparta Illustrated KIDS Is a ragistarad trademark at Tima Inc. All rights reserved. Used under lie ansa. 1 t
V is it  u s  o n l in e  a t  w w w .g ro u p p h o to g ra p h e r s .c o m  o r  c a ll 8 0 0 -55 8 -501 0  x114  fo r  a  c o m p le te  in fo  p a c k e t

M cK en n a?ro l|i 
G A LLER Y  WRAPS

1 6 x20  $ 6 5
Over 5 0  s ire s, with m ore available  upon  request 

ALL  W ITH A  P R IC E  M ATC H  G U AR AN T EE

PLUS...

Protective coating .. standard 

1.5" M useu m  quality stretcher frame 

FREE  2nd day air sh ipp ing 

2 DAY  Lab turn-around time

For ordering or additional into visit 

www.mckennapro.com

o r  t r a i t  C i t y  C - .
p r o u d l y  p r o v i d e s :

- Free Shipping
- Fast Turn Time
- Quality Photographs
- Great Customer Service

B u t W e  Know...
n o n e  o f  this co un ts, if  it's n o t  d o n e

Right The First Time!
ww w .portraitcitylab.com  • 1-877-875-1234
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Exclusive ly  for our ROES users... 

COLOR I T IN T S...Sp o rts  Memory 

Mates, Trading cards and 

Personalized 8 x l0 's  available in 

OLORS! Choose from our list or 

create your own color to match!

C  O  L  Q  R.

____  -

CO LO R LA B
800-448-6171 altcolorlab.com

A L L - P R O  E S

s u b m i t t e d  t h r o u g h  o u r  n e w  R O ES b a s e d  
o r d e r  e n t r y  s y s t e m ,  a l l -p r o e s

Go to www.alliedphoto.com and download the 
ALL-PRO ES program. Mention the code p p a s e p t o 7  in the 

instructions section of your order.
Offer expires 9/30/2007.

1-800-368-6113 www.alliedphoto.com
ALLIED

experience excellence

$ 1.65 8x I 0 24hr turn-around free shipping

c o lo r in c o rp o ra te d  
powered by ROES & Lab Prints co lo rincp ro lab .com m

A C K P R I N T
B R IG H T R O O M  F U L F IL L M E N T  S E R V IC E S

Finally... A Se rv ice  that w o rk s  as hard  as YO U  do!

C u sto m  sto re  fron ts w ith  e -co m m erce  capab ility
Full lab se rv ice s  and FREE im age  correction  

Superior too ls  built to m arke t and sell pho tos

We use only Kodak Professional Endura Paper 

Toll Free 866 343 5692 backprlnt.com partnerships * backprint <

School Portraits 
with a

Add variety to your 
product mix with 
unique new print 
options. Available 
for Proof & Pre pay 
programs.

advancedphoto com

Advanced Photographic
Call 1 - 8 0 0 -2 4 1  - 9 2 3 4  Ask for ext. 6659 or 6636
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W H ERE TH E PRO S CO FOR TH E B ES T  IN REPRO D U CTIO N  SER V IC ES

LafoTab ad specs:
Ad size: I ' A "  x 272
12x rate: $385.00 gross per month

Sign a 12x contract and receive a double size 
feature ad twice during your contract year at no 
extra charge.

Contact Bart Engels, Western Regional Manager, 
847-854-8182; or Kristian Klipsch-Smith, Eastern 
Regional Manager, 404-522-8600, ext. 279; 
for more information.

Jfev Christopher

ROES online ordering

II’rrlrlinn Porrr.iir̂ ,-]
Senior l i m l m
61 Years of Quality

Satisfying Wedding 
Photographers 

Since 1946
20 10x10 prints $179 
30 10x10 prints $239

Try us out today and get a

$50 L A B  C R E D I T !
The choice is easy— go on-line lor details.

d i v e r s i f i e d I a b
unique, adaptable, divers i t ied.

wwtw.divsrsifiodlab.com • 8 00 . 225.4294

Request our new sample 
pack & we’ll include a 

$50 New Customer coupon!
Get started now at www.cpq.com . Enter prom o code: p p a 0907

See for yourself 
why professional 
photographers have 
trusted us with their 
work for more than 
35 years

CPQ Professional Imaging
Toll Free 1 8 0 0  5 3 7 8 3 9 9  

online www cpq com  
email custom erservice@ cpq  com
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Weddings Podtraits Sports C v e  . #  s RAWl<s„ M jPiinis
-Bringing pixels to lift

G e t  m o r e  in f o r m a t io n  a t

OUR W EBSITE 
WWW.NAPHOTO.COM “Hot New Digital Products that Sell

1-800-654-6544

NORTH  
A M ER IC A N  
PH O TO
The Pro lab you can count on!'

• GALLERY CANVAS WRAPS
• PROOFS PLUS +++
• MULTI-PURPOSE ALBUMS
• CHAT CARDS
• SOFT EDGE PROOFS
• RAW FILE PROCESSING
• WEB ORDER TRACKING 24/7

S u p e r i o r  Q u a l i t y  
w i th  o u r

In te rn a l Im ag e  
En h an ce m e n t  

Syste m

JONES

Si H J ProDigital New Prices on 
Proofs fcr Preview  

Book Pages
k>**M*Uk»*ii**M S ta r t in g  

as Lo w  as

25C
W c  have m ade

W a lle t  S p e c ia l

24 Die Cut 
Wallets

ONLY $ 4 .77
48 Die Cut 

Wallets
ONLY $ 8 .8 7

it more 
affordable for 

you to showcase 
your professional 
work, alone or in 
a preview book!'Image Express Catalog only.

Offer valid until September 30, 2007.
Log on to download FREE software j mm

8 0 0 .5 3 3 .8 0 3 0  w w w .H J P r o .c o m  "

Fast Same I );ty Shipping lor prints from your -l ^  muri
Digital Workflow to our I T P  or from your CD. L T  Y /0

Economical. Unit Pricing starting at $ 1.50 *£a>,
or even less for high volume customers. .......

Selection. (h e r  850 custom template design 
including Signa ture C 'la ssie  Trader (  a id s  now 
pttekitged with hubhlc gum.

Online at wwu.midwestsporlslab.com or call us at 800.851.1901

It's the responsible thing to do.
After 40 years in business we've learned a lot about giving 
exceptional customer service. No one else in the industry serves 
their customers as well as American Color Imaging.

If you have a question, we'll 
get the answer...period.

It 's  the responsible 
thing to do.

aci www.acilab.com/ask
800-728-2722

american color imaging

ALL STAR

ExpressOigital Labtricity lab
* Rook* Lab of the fear *

8x10 U N IT S
Kodak

ASK ABOUT METALUC PRINTS

FREE WEB SOFTWARE ONLINE UPLOADING INTERNET STOREFRONT

P a c k a g e  P rin ts  F o r S p orts  a n d  E vents Ph oto graphers

www.allstardigitallab.com
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M ichigan P h o to  C om pany
Villi u» of www.michl<jonphoto.com

1-800-443-0755 F e a t u r in g  Hapd Cover Memopij Proof B oob
Perfect for Sor Oeniors, WeJJi, nj Families!

Variety of Page Layouts ~  Variety of Sizes ~  Custom  Pages ~  Press Printed ~  Photographic Pages 
Covers available in Custom  Photographic ~  BlacL Leatherette ~  Burgundy Leatherette ~  Blue Suede ~  Tan Suede

^ H O JC iTA i OPTIONS!
j A W M  5orr/w*5
»  W e d d in g s  • P o rt ra it s  • P acka ge s • S p o rts

Prints

Easy Online Ordering Options
• Packager - Custom  print designer
• Presenter - Slide show  designer
• Pager - Custom  layouts designer

Sim ple Online Print Ordering
• Hosting - Album  designer

Fast Im age Ordering PoAftoo*
We support ■■HBHHR Quality Assurance Toots

H H H H  * End your color worries now!
213 South TyW An 
loketarnl. Flo* d a ;

www.prophotoiniaging.com 1 -800-237-6429

f a l l

t P*C*Al(Thr° w95

l o d . v i d » » ”

Templates 
Guaranteed 

or More

DynnPbc.■WhnnwwWc N a»s
714-529-9899
w ww .dynapix.net

B u y e r s G a R e r y  ad specs:
Ad size: 2'/*" x 4Y<

12x rate: $525.00 gross per month 
6x rate: $575.00 gross per month

Contact Bart Engels, Western Regional Manager, 
847-854-8182; or Kristian Klipsch-Smrth, Eastern 
Regional Manager, 404-522-8600, ext. 279; for 
more information.
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simplyn canvas
3 0 %  o f f  

y o u r  f i r s t  o rd e r !

Register on our site today for Instant savings

First time customers only use code PPA0907

8x 10 prints from 990 !!!'
Print & Bind Album 10x10 20 
Design Print & Bind Album l(b^^20

The prolab solutions you want ^ ■ 1  
We’ll give you $25 in free prints 
www.photoprismcolorlab.com
www.pbotoprismcolorlab com 
info(S^phot oprismcolorlab.com 
Toll Free - 928 0400
IL - 847.928.0400

P R  P H O T O
Professional Lab Services

1 1 Y e a rs  in the 
Ph o to g rap h ic  Business
I Kodak ** lab- two tv

ATTE1TT10M SPORTS. EVENT. AND PORTRAIT PHOT!

FREE EXPRESSJ31QITAL SOF. 
tiUHNE1 STOREFRONT 

>0 8X10 UNITS-
fm m SMSREE EXPRESSjDIQfT^TENPtATES f

W W W  S , T l  O I Q T E M P L M I B S L N E F
|2Ll!HGSRllT0RNAROUND,DN PRINT PRODUCTS 

i KODAK SUPRA ENDURA LUSTER PAPER

Try our lab and receive

5 0 % Off \rM
up to S250 off of first order t 5

FTP management software a\ailable '  —

Volume Rebates! / '  - ^ ^ p i ^ o t o L a i

mw.fredericksphotolab.com 1 -866-356-9701
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Coffee TaSCe Wedding (Boofe (Designed, (Printed,

u n v w . h a C C m a r f i f a 8 s . c o m  1 - 8 0 0 - 7 3 2 - 7 3 0 0

We help you create your own 
signature brand with our:

• ROES online software
• In-house custom design of 

your album pages
• In-house print and binding 

services
• Commitment to exceptional 

quality

Toll free: (866)725-9378 
ww w .pclw est.com

^ D ig it a l  Offset
T r a d e r

sam e  S iz e  and S t o c k  as

t h e  R e a l  T h i n g
Order your free sample now

w w w  profilm et c o m /tra d e rs

• 2-sided, personalized
• Packaged in sets of 8
• 24-48 hour turnaround
• Now with bubble gum! &

professional imaging

Better than ever!
Professional Photographer Online has 

exciting new features for you

At ppmag.com, we don't simply 
recreate the magazine online, 
Professional Photographer 
Online goes far beyond that 

with Ipads of cool, useful and 
inspiring content.

And it's all all yours free.
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Buyers
G allery

THIS SECTION IS 
THE MONTHLY 
RESOURCE 
PHOTOGRAPHERS 
USE TO FIND 
THE PRODUCTS 
THEY NEED. PUT 
YOUR MESSAGE 
PROMINENTLY 
IN FRONT OF 
INDUSTRY PROS 
AND START 
TURNING 
BROWSERS 
INTO BUYERS.

Its all about choices.

714 841 6900
www.wgbooks.com

FREE 2 0 0 7  
CATALOG
132 PAGES 
800466-1755

2215 S Michigan ave •Chicago* IL*60616 
312 842 6550 312 $42-6546 (FAX)

800-466-1755

BACKDROP OUTLET

www backdropoutlcLcc 
5% Web code tt\ PPA

NEW
Petal Mat

A LL SCENICS ON SALE 
8X10 C anvas - $149.00 
10 'x20 ' M uslin  - S199.00

More
Styles
online.

3,x3 ’-$39.00 
mentiori 6 ’x6 ’-S119.00

b a c k d r o p  o u t l e t

---"
P r o p s
S t a n d s

Custom
Christmas

Artisan
Designed

Ornaments

3
5so

£
1

w

Choose from  
a variety o f  

charm ing  styles

*

Laurie Draper, M.Artist,Cr. 
D ra p e rlm a g in g .co m  

1 .8 7 7 .8 4 9 .0 4 1 6

PORTFOLIO
WEBSITES

r U'/lififA f)

—

BELLA
DATA

p r n r r o

-

WITH UNLIMITED FLAT FEE 
NO COMMISSION, BUILT-IN
EVENT PROOFING
QUICK. EASY. AUTOMATED. 
S199/YEAR. FREE DOMAIN.

Monthly payments available Event proofing is extra

m t m  m  'IM S !

TOLL FREE. 1-888-755-8518

BIGBLACKBAG.COM

High School 4
Mailing Lists /
for Graduation 
Pictures
Contact us for 
a new view to 
an age old problem.
American Student List has been providing 
high school student mailing lists to hundreds 
of satisfied portrait photographers since 
1971. High school seniors and juniors

Contact a sales representative or visit our 
website at www.studentlist.com for
additional information.
New York
Toll Free: 888-462-5600 
Florida
Toll Free: 8 88 -550 -8548

J L  A m e r ic a n  S t u d e n t  L is t

A  Service Of Euro rscc 4 D .

The Mo&t Tru sted  N am e In Y o u th  M a rk e tin g
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Who else wants to 

Backup images 

in just 60 seconds?

□□
b a cku p q n d b u rn

800620-8611
www i u p  b u r n  oom

Download the Free 15-Day Trial Today!

A Few Kev Features:
Build your own Portfolio 
Integrates with Existing Website 
Website Design Template Tools 
Web Hosting Included (optional) 
Dynamic Shopping Cart 
Designed for Selling Photos 
Art Galleries to Weddings 
Multiple Languages

Find us in Adobe Software

www.morephotos.com
888.968.5565 ext 4

Albums Unlimited
w w w .a lb u m s u n lim ite d .C ia

❖  Bind Only
<r Print and Bind
❖  Design, Print 

and Bind

<• Leather & Leatherette 
't  Lifetime Warranty
❖  Acrylic Covers
❖  Photo Covers

<• FTP capability ❖  Canvas Wrap Covers

QUALITY MOUNT BOARD

tew IPaefte Iftaniraft

M OUNT BOARD
• Pressure Sensitive

• Heat Activated

• Uncoated

• Double-Sided

• O d d  Sizes Available

• Black M oun t Board 

C O LD  MOUNT  
LAMINATOR 
•Sizes: 14 ",2 4 ",28 ".

36" and 48 "

INKJET PAPER
• G lo ssy

• Pearl Luster

• 100%  C o tto n

• A c id  Free

• Instant D ry ing

OTHER PRODUCTS
• Silver & G o ld  Pens

• Easel Backs

F R E E  S H IP P IN G  on qualified orders

Call today for prices & samples I

Toll free 866.473.2580
4713 S. Washington. Tacoma, WA 96409 i

National Hours 
Ne Toll Free 

Phone Number

Two more reasons why 
Wn Albums is your best choice 
for Albums, Frames & Folders

Call Today
866.wn.album

8 6 6 - 9 6 2 - 5 2 8 6

from anywhere coast to coast from

8  am to 5  pm
to place your order 

order online 24 hours a day at

www. wnalbums. comH>
Wnalbums & frames

Better than ever! 
P r o f e s s i o n a l  P h o t o g r a p h e r  

Online has exciting 
new features for you
At ppmag.com, we don’t simply 
recreate the magazine online, 

Professional Photographer Online 
goes far beyond that with loads of 
cool, useful and inspiring content. 

And it’s all all yours free.
Go to www.ppmag.com today!

-j PROFESSIONAL re

photographer
photographer
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WINNER

AWARD
W IN N IN G  

SLIDE SHOW  
SERVICE

800- 578-7252www.excelpicturvframes.com Fax: 877-949-1396 , Heady Made Frames
2. Custom Moulding
3 . Custom Presentation Packages
4. Graduation and Easel Back Frames
5 . Framing/Photographic Supplies
6. Album and Folders

P i c t u r e  t h i s . . .

No more loose batteries!
• Store your batteries in a compact 

easy-to-use caddy.
• Great for photographers, pilots, campers 

boaters, musicians and more.
• Available in many styles and colors.

*7 am finally able to keep all my 
rechargeable batteries in one place and know 

which ones are good and which are used."
—  Michael Anthony, Michael Anthony Studios

www.personalbatterycaddy.com 
toll free 866.540.7260

New CD from John Hartman
Posing, lighting and Photoshop ideas 
to get your creative juices flowing!

• 934 page PDF instructional book 
with over 350 portraits

• ‘Before’ and ‘after1 shows how 
each image was enhanced

• Lighting, equipment and post­
production details

• Create looks that set your studio 
apart from the rest

• Perfect for photographers as well 
as digital artists

“ ...An incredible
job showcas­
ing your great 
photography 
and giving easy 
to understand 
details on how 
the images were 
created. A must 
for any studio!”

— C h ris to p h er  Yates. W inter Park. F L

Special Introductory Price-Go to:

www.ihartman.com

/

W
/ Canvas 

Muslin 
Props

Muslin Track 
Lift Systems

F r e e  C a t a l o g  8 0 0 . 2 3 7 .1 8 8 3  
b a c k g r o u n d s b y m a h e u . c o m
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High School 
Mailing Lists

Looking for Epson Supplies? 
W e’ve got you covered.

O n e  o f  Epson’s largest ProGraphics dealers, 
Imaging Spectrum is your source for Epson Pro 

Printers and Supplies. W e  carry a huge inven­

tory o f Epson papers and inks in ou r large Dal­

las warehouse W e  also have printers in stock 
ready for immediate shipping O rd e r from Imag­

ing Spectrum and here is what you can expect.

• Competitive prices, large inventory

• Free UPS Ground Shipping

• Orders placed by 2pm ship same day
• fast and friendly customer service

• free technical support

in Stock. On Time. 
Imaging Spectrum.

IM A G IN G  SP EC T R U M

800.342.9294
www.imagingspectrum.com

GASP IMG

516.593.8877 • lax 516.593.4705 
email: info<3>studentmarKeting.net 

www.studentmarketing.net

Student Marketing Group can 
generate all types of High School 

lists to promote your photographic 
services. Select by class year, state, 

county, even zip code. Now you 
can target the right audience — 
at the lowest rates available

Hikoi S
Two one-day courses devoted to helping 

the everyday digital photographer get the 
most out of their picture-taking experience.

Introduction to 
Digital SLR Photography 

[S119]

Next Steps to Digital Photography- 
Streamlined Workflow Techniques 

[S159]

Visit nikonschool.com
(631) 547-8666

ustom
rackets

Cam era & Flash R otating  Brackets

Elim inates unwanted red eye and shadows 

Professional look ing com pact design 
Anod ized  a lum inum  for lightweight & strength 

Effortless rotation u sing roller bearings 

Fits into camera bags

See our website for more brackets

Made in USA

800-530-2289
www.custombrackets.com
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£D PictoBooks
f r o m  p i c t u r e s  t o  b o o k s

Custom Design/Printing/Binding 

Digital Flush Mount 

Inhouse Production

Pictobooks Website!

+ Online Ordering 
+ FTP Service + Much Much more!

50% discount 
S tu d io  S a m p le s

1.888.MYPICTO (697 4286) / w w w .pictobooks.com

P R O F I T A B L E  L I ST S
FOR PHOTOGRAPHERS!

Brid e s -to -B e

P e t  O w n e r s
li p r o f e s s i o n a l
1 a n d r n o r e ^

Need ad v ic e ? Ask us...we c a n  help!

You Yvo*

Contact us today for counts for your area!
P H O N E  A N D  FA X  T O L L - F R E E  
PH: 800-870-4358 • FAX: 888-710-3956 
EM A IL : in fo @ n d m se rv ic e s .c o m  
w w w . n d m s e r v i c e s . c o m

National D irect M arke t in g  Services 
5107 280th St. NE • Iowa City. IA 52240

ready-to -print files,

' w ell create your album, 

various sizes available 

■ Free catalog available

THE PROFESSIONAL'S CHOICE
1151S. Northpoint Blvd.• Waukegan, I I60085

CUSTOM
VENTURA
ALBUMS
O n A'7% 11

Kambara USA, Inc.
18355 S.W. Teton Avenue, Tualatin, O regon 97062 

Fbe BROCnuec c m l : 8 0 0 .6 6 2 .6 6 5 0  • w w w .k a m b a r a .c o m

Nouveau Collection
by

, ueautiful,

I  presentation.
■ I f

The Morris Co.
w w w . t h e m o r r i s c o r r i p a n y . c o m

In troducing  the: 
4-Channel Radio 
Flash Trigger

• Fire remote flash units by 
encoded radio frequencies
• 150ft / 50m range with 
transmitter on camera 

hotshoe

Includes:
Transmitter, Receiver, 3.5mm 
sync adapter, 12” sync cord

info@themorriscompany.com 
call us: 312.421.4050 • fax:312-421.5079 
1205 W Jackson Blvd • Chicago IL 60607

Serving photographers since 1978!

Studio Packages • Backdrops 

Digital Backdrops 

Lighting • Equipment

Call 1-800-767-3122 for 
a FR EE Catalog!

www.owens-originals.com
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Jones 
Rotating 
Brackets- 
Ideal for 

Digital S L R s  
$179.95

P o s in g
B ench es
- Folable 

• Lightweight 
• Strong

P o s in g
R ise r s

- Portable 
Affordable
- Flexible

Hot Fo il S tam p ing  Kits 
Starting at $439.95

Over 85 Years 
o f Excellence

• Ready-Made Frames
• Custom Frames
•Graduation Frames
• Fasel Back Frames
• Wedding Albums 

I • Proof Books
• Photomounts
• Now Available on CD
Autofram e  by LEVI N

Distributors of: 
Taprell Loomis, 

Penn Photomounts, 
Topflight, Flora, 

Renaissance, 
Renaissance “The Book " 

and l  evin Impresario 
Albums.

THE LEVIN COMPANY
1111 W. Walnut Street 

Compton, CA 90220 
(800) 345-4999 • (310) 608-7418 

www. levinf rames

" M

■ J m

PROFESSIONAL
PHOTOGRAPHER

CLASSIFIED ADVERTISING RATES

• $1.50 per word
• $2.00 per word/words 

with all caps or bold face.
• $10.00 per issue—  

Confidential Reply Box Ads 
(Optional)— $30 min. per ad

• Closing date is 20th of the 
second month proceeding 
issue date.

• Remittance must be 
received with order.

NO ADS ACCEPTED BY PHONE.

Remittance to: 
P r o f e s s io n a l  P h o t o g r a p h e r  

Classified Ads
229 Peachtree NE, Ste. 2200, 

Atlanta, CA 30303 
800-339-5451, ext. 221 

FAX 404-614-6405
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SO M ETH IN G  H ER E  YO U  N EED ...

O M N I- B O U N C E
Used by Professionals around the world, to achieve 
soil natural lighting with most o! the popular brand Hash 
units Ideal tor wide angle shots, macro work, portraits 
and news coverage Custom mounting with no Velcro 
required Specify your strobe when ordering 
Only: $19.95 + $2.00 shipping. Visa & Mastercard 

STO-FEN PRODUCTS • 800-538-0730 
PO. Box 7609. Santa Cruz. CA 95061. USA

www.stoten.com_______________

A
L
B
U
M
Ŝ topflightalbums.com

Many NEW products available!

Call today 
to order 
your NEW 
Volume 3 
Denny 
Novelty 
Catalog.

www.photonovelty.com
[l»800 * 844 * 5616 Ext. 714 |

Tampa, Florida £ 
January 6-8, 2008

s
s

D o  it y o u r se lf , easy to  install and  virtua lly  g o o f  p roo f

N ow available from the Picto Store at 
www.pictobooks.com or order by phone!

• 1 888 M YP ICTO  (697 4286) •

Studio Dynamics
Canvas Backdrops 
Muslin Backdrops 
Scenic Backdrops 
Backdrop Supports 
Props
Accessories

800-595-4273
w w w .studiodynam jcs.com

NOTECARDS
N O W  4 card sizes

to  request a F R E E  S A M P L E  call. TOLL FREE

1.888.355.2211
www.notecard.info

a— Manufacturing Co.. Inc.hfuMOr Aaifcrvr-ead. f I., y .*•««**. t,irM4n>if«<«t>|

The W o r ld 's  L a rge st  M an u fac tu re r of
Backdrops. Props and Related Studio Accessories.

7007 catalog c a m  shot an our 
NEW Banna Scnnic Oeslin Country Cottage Set

Order your F R E E  catalog today!

800.844.5616
www.ttennymfg.com
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Classified Advertising
CLASSIFIED ADVERTISING RATES

C la ss ified  rates: • $1 .50  per word; • $ 2 .0 0  

per w ord/ w o rd s w ith  ail cap s or bold face. 

• $ 1 0 .0 0  per i s s u e — C onfiden tia l Rep ly Box 

A d s  (O p t io n a l)  — $ 3 0  m in im u m  per ad. 

C lo s in g  date is  2 0 th  o f the second  m onth  

p roceed ing is su e  date. Rem ittance m u st  be 

received w ith  order. N O  A D S  A C C E P T E D  B Y  

P H O N E .  R e m ittan ce  to: P r o f e s s i o n a l

P h o t o g r a p h e r  C la ss if ied  A d s, 2 2 9  Peachtree 

N E , Ste. 2 2 0 0 ,  A tlanta , C A  3 0 3 0 3 ;  8 0 0 -  

3 3 9 -5 4 5 1 , ext. 221; F A X  4 0 4 - 6 1 4 - 6 4 0 5 .

_____ A C C O U N T IN G ____________

C P A s  F O R  P H O T O G R A P H E R S .  B u sin e ss set-up, tax 
p lann ing  and preparation, b u s in e ss  va lua tion s and 
consulting. Decades of experience. Darryl Bodnar, CPA, 
(410) 453  -55 0 0 , dbodnar@ nlgroup.com . V isit our website 
at www.nlgroup.com.

A L B U M S

C P  A L B U M S  (formerly General Products L.l.C.) is focused 
on flush m ount and digital offset a lbum s a long w ith our 
N E W  extensive line of se lf-m ount a lbum s and folios. G P ’s 
O ptim us, Q u ick -Stick, Digital V ision, Tempus, and Eclipse 
albums are the products that will help take your photography 
busine ss into the future. You will experience the sam e great 
quality with a whole new look. A s  a manufacturer, G P  A lbum s 
a lso has the ability to create custom  photo packaging 
products upon request. G P  A lbum s continues to offer variety 
and flexibility allow ing photographers to design the perfect 
product that will last a lifetime For more information, please 
visit u s at w ww gpalbum s.com  or call 1 -8 0 0 - 8 8 8 - 1 9 3 4 .

B A C K G R O U N D S

TH E D E N N Y  M FG. CO., INC. is the World's Largest Manufacture 
of Hand Painted Backgrounds, Computer Painted Backgrounds, 
M uslin  Backgrounds. Studio Sets, Props, Lift System s, and 
related Studio Accessories. Contact us today to receive our 
FREE 180 page color catalog filled with exquisite products 
and ideas to help you succeed in Photography. Write P.O. 
Box 7 2 0 0  Mobile, A l  36670. Call 1 - 8 0 0 - 8 4 4 - 5 6 1 6  or visit 
our Web site at www.dennymfg.com.

S T U D IO  D Y N A M IC S ' muslin  and canvas backdrops offer 
quality and value at outlet prices! Call 1 - 8 0 0 - 5 9 5 - 4 2 7 3  
for a catalog or visit w ww .studiodynam ics.com

B O S S  B A C K D R O P S -W R IN K L E  FREeT washable, dryer 
safe, Diffused, light weight, easy to carry & store. M o st  
under $100  Free clamps. Call 6 3 0 -2 5 4 -1 2 5 3  or visit u s at 
www. bossbac kdrops.com

C H IC A G O  C A N V A S  & S U P P L Y - Wide Seam less Canvas and 
Muslin. Duvetyn, Com m ando Cloth, Theatrical Gauze, Velour, 
Sharkstooth Scrim, Leno Scrim, Gaffers Tape, Primed Canvas. 
Gesso, and Deka Fabric Dyes— Fabrication Available. Curtain Track 
& Hardware for Moveable Curtains and Backdrops— Easily 
installed Quick turn around time. Our prices can’t be beat. Visit 
our website or call for a free catalog and samples 773-478-5700; 

www.chicagocanvas.com; Em ail@chicagocanvas.com

C A M E R A  REPA IR

H A S S E L B L A D  O W N E R S :  David S. O de ss is a factory trained 
technician with 3 0  years experience servicing the Hasselblad 
system  exclusively. Previously w ith Victor Hasselblad. Free 
estimates, prompt service, reasonable rates and a 6  m onth 
guarantee U sed  equipment sales 28  South  M a in  St., #104, 
Randolph, M A  02368, 781-963 -1166, www.david- odess.com.

_______ C A N V A S  M O U N T IN G _______

C A N V A S  M O U N T IN G , STRETCHING, F IN ISH  LACQUER ING . 
Original M cDona ld  Method. Considered best AVA ILA B LE . 
Realistic  canvas texture. Large s ize s a specialty. 
W H IT M IR E  A S SO C IA T E S , Y A K IM A , W A. 5 0 9 -2 4 8 -6 7 0 0 .  
W W W .C A N V A S M O U N T .C O M

C O M P U T E R /SO F T W A R E

S U C C E S S W A R E ® — Studio Managem ent Software available 
for both W in do w s* and M acintosh*. Recom m ended by 
Ann  Monteith, the nation 's forem ost studio management 
consultant. Call today for a F R E E  SuccessW are* Tour 
8 0 0 -5 9 3 -3 7 6 7  or visit our Web site www.SuccessWare.net.

Learn how you can revolutionize customer and order tracking and
ignite your marketing fire with customized software that knows 
what's going on in Y O U R  business— even when you don’t! More 
professional photographers trust Photo One Software, powered 
by Granite Bear than all other studio management software com­
bined! 5 Powerful Guarantees: 5 days to customize your Photo 
One  to match your studio; personalized phone training for you 
and your staff; 75 minute no-hassle guaranteed support call-back 
time; 365 days of unlimited support and usable upgrades and a 
365 day unmatched money back guarantee! Zero-Risk. Only 
$299.00  deposit gets you started. Call 8 8 8 -4 2 8 -2 8 2 4  now for 
your free working demo or visit www.photoonesoftware.com. 
Photo One, Building better businesses, one studio at a time.

W A T E R M A R K  FA C T O R Y — Protect your copyrights by 
adding w aterm arks to your photos. Add  multi-line  

com m ents, date-stam ps, EX IF/IPTC info. A  m ust-have  
software for every p rofessional photographer.

FR EE  trial version at www.WatermarkFactory.com

DIG ITAL
D IG ITAL  P H O T O G R A P H E R S  — Kessler Color produces S T U N ­
N ING  images from digital files. Try our rapid FTP  site and get a 
FREE  16 x 2 0  New  Service— E-Vents from Kessler Color. Get 
8x10 units for $.90. info@kesslercolor.com. 8 0 0 -K E S -L A B S .

S C H O O L  P H O T O G R A P H E R S — Kessler Color's digital units 
start at $.90 each. Beautiful color and great value! Call 
8 0 0 -K E S - L A B S .

E D U C A T IO N /W O R K SH O P S

D IG IT A L  P A IN T IN G  F O R U M  The Digital Painting Forum, 
hosted by Painter M aster M arilyn Sholin  has thou sand s of 
international m em bers and over 5 0 , 0 0 0  post about 
Corel®  Painter, Essentia ls, and Photoshop.Forum s include 
tutorials, brushes, digital painting, art, and the busine ss of 
creating, marketing and selling digital art. This forum has a 
small subscription fee that is well worth the education 
gained, www.digitalpaintingforum.com

E Q U IP M E N T  FOR SA LE

D IG IT A L  P R IN T E R S ;  F U J I-N O R IT S U ;  M IN IL A B S ;  N E W  
& U SE D , FA C T O R Y  A U T H O R IZ E D .  IN S T A L L A T IO N  A N D  
TR A IN IN G . F IN A N C IN G — $ 6 0 0  UP. D E L IV E R Y - IN S U R E D .  
W W W .D IR E C T -R E S O U R C E S .C O M ; 8 7 7 -318 -3015 .

H ELP  W AN T ED

H E L P  W A N T E D : Assistant photographer for contemporary 
photojournalistic w edding coverages in O range County, C A  
area M u s t  have d ig ital equipm ent. E -m a il John at 
johnnam l@ yahoo.com .

D IG IT A L  IM A G IN G  S P E C IA L IST . F/T (NYC ) Bachelors or 
equiv in Creative Photography & 2 yrs exp working w/digital 
editing. M -F , 40hr/wk. Resum e to S. Maruyama, Kumo, Inc, 
214 W. 29th St. Ste 1105, NY, N Y  10001

P H O T O G R A P H E R  F O R  W E D D IN G S  in Northern NJ. 
W eekends only. M u s t  have digital equipment, min. 5 yrs 
Exp., and excellent refs. P lease call 2 0 1 -4 0 6 -9 2 2 6 .

S T U D IO  / F A S H IO N  / S P O R T S  P H O T O G R A P H E R
Due to our overwhelm ing growth W oodard Photographic is 
seeking career oriented, experienced professional p ho tog­
raphers to join our h igh end portrait studios.

• M in im um  of 2 years experience in studio, fashion, and 
candid photography.

• Preferred experience in sports and high school seniors
• Digital photography experience is required, leadership 

ability preferred.
• Full time, year round positions including nights and weekends.
• N o  overnight travel or underclass
• Positions available in Columbus, Cleveland and Toledo Ohio 

Excellent benefits package and grow th opportunities. 
Com pensation  is com m ensurate w ith experience. Subm it 
resume by email to Jennifer@ W oodardphoto.com  or fax to 
4 1 9 -4 8 3 -5 5 0 5 , attn Jennifer Sheba.

P O R T R A IT  P H O T O G R A P H E R .  Com pany: Club Services 
of America. Description: Family portrait photographer 
w ith wanderlust. Great earning potential for excellent 
fam ily photographer w ith quality portrait experience. 
Photograph and sell to Country Club m em bers throughout 
the United States. M an y  a ss ignm e nts are where the 
weather is good: sou th  in the winter and north in the 
summer. O K  to travel w ith spouse. P PA  Certified or 
M aste rs of Photography are preferred. See  our w ebsite at: 
w w w .c lubservice sofam erica.com . Em ail re sum e  and 
sam ple portraits to clubservices@cox.net Requirem ents: 
M u s t  have too ls of the trade and a dependable automobile. 
Family portrait photographer. Som e  sales experience. 
Excellent know ledge of digital photography

Well established Stud io  in C O DY, W Y O M IN G  seeking 
bus in e ss partner. M u s t  have a m inim um  of 10 years 
experience in ru n n in g  your ow n stu d io  operation. 
www.singerphotography.com/partner for details

IN C O R P O R A T IO N  SE R V IC E S
I N C O R P O R A T E  O R  F O R M  an LLC  today! Your art is 
a business. Treat it like one. The Com pany Corporation can 
help you incorporate or form a limited liability company in as 
little a s ten minutes. W e are fast, accurate and affordable. 
Provide additional credibility to your photography studio  or 
bus in e ss at the fraction of the cost of u sin g  an attorney. 
Call 1 -8 0 0 - 2 0 6 - 7 2 7 6  or visit www.corporate.com today!

__________ LA B  SE R V IC E S__________

A C A D E M Y  P R O D U C T IO N S  INC.
IN N O V A T IV E  P R IN T IN G  S O L U T IO N

Complete Im aging Service for today's professional 
photographer Processing— Proofing— Film— Digital Files 

- S O S -
Self O rdering Sy ste m  powered by R O E S
• H igh  Volum e Packages— Kodak Products

• S c h o o ls— Daycares— Sp o rt s— P ro m s— Sen iors
• S tu d io s— Store P rom otion s— Fundra ise rs— W edd ings

• C om p osites— Collages— Other Unique Products
• H igh  Tech Printing Equ ipm ent— Scann ing  Services

• Free M arketing Se m in a rs— Expert Product D esigners
• Superior Custom er Service— Detailed Technical Support

• Competitive P ricing— Quick Turn Around
C A L L  U S  T O D A Y : 8 0 0 -4 2 1 -3 5 2 3  

6 1 0 0  O R R  R O A D  • C H A R LO T T E , N C  28213 
www.PicAcademy.com

F R E E  2 0 X 3 0
Wallets to 6 "x l4 "

Goldencolor 
9 0 2 0  W. O lym pic Blvd.
Beverly Hills, C A  90211 

3 1 0 -2 7 4 -3 4 4 5  www.goldencolor.com

H A N D  P A IN T E D  O IL S ;  Transparent, Deluxe, and Canvas 
Stretched up to 4 0 x6 0 . A  complete photo art lab serving 
photographers since 1965. Traditional and Digital printing 
services. Fiber based B & W  up to 30 x4 0 . Giclee Fine Art 
prints Restoration. Free estim ates &  pricing guide. 8 0 0 -  
9 2 2 -7 4 5 9  Venetian A rts  www.venetianarts.com
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P E C H M A N  P R O F E S S IO N A L  IM A G IN G  
(D IG IT A L  O R  F IL M )

Portraits & Units 8x10 16x20

Print-B y-Inch $1.45 $5.80

Studio-Co lor Corrected 1.90 11.99

Lab-Color-Corrected 2.57 13.99

Raw -File -Services 3.15 16.40

•Undergrad-Sport-Event Pkgs. 8x10 @  $.96 

•Fully Assem bled  A lbu m s-lO x lO  print included-9 to 18 
pages from $149.99, (1 0 0 's  of templates available) 

•Proofs from $.25

•Proof Books-sp ira l b o u n d -8 x l0  page @  $1.60

• 4 8  Wal Gold Stam p Special-next 4 8  free

•Spray-M ount-Texture

•Digital Retouch $2.50, A rt-$1.00  per minute

R O E S ® ,  L A B P R IN T S ™ ,  FT P  O R  D IS K . 
8 0 0 -7 7 7 -0 2 2 1  W W W .P E C H M A N IM A G IN G .C O M

S P O R T S  P H O T O G R A P H E R S  The m ost versatile sports 
program  available. Digital or film, quality & service is our 
motto. See www.sportsphoto.com

U N IT E D  P R O M O T IO N S ,  INC.
• F U L L  S E R V IC E  D IG IT A L  & F IL M  L A B *

1 0 %  D IS C O U N T  from our low List Price for prebuilt orders 
submitted in R O E S  (free software), Photolynx, OzE, 
Workstream or other pre-approved software via our web 
site, FTP or on CD's. Fast Delivery. Wallets to 4 0 "  wide prints. 

V O L U M E  P A C K A G E  P R IN T S  Pre Schools, Day 
Cares, Underclass, P rom s/Dance, Cap &
Gown, Store/M alls, Glamour, Church, Fund 
R a is ing and Family Packages.

S P O R T S  &  E V E N T  P A C K A G E  P R IN T S  
W E D D IN G  - S E N IO R S  -  C A N D ID  - S T U D IO  P R IN T S  
A D D  O N S  T O  O R D E R S  Retouching, P roofs on 

Envelopes, Schoo l Service Items, C D 's, Fun Packs 
(laminated & die cut), Plastic ID  Cards, G roups, Big 
Prints, C om posites, Trader Cards (2 sides), M agazine 
Covers, M em orym ates, Digital G roupm ates, Photo  
M agnet Cutouts, Statuettes, Buttons, Magnets, 
M irrors, Calendars, Locker Prints, P hoto  Pennants, 
M o u se  Pads, Fun Posters, A d m iss ion  Tickets, Sticker 
Prints, Banner Prints, Collages, Gold  Foil Stam ping 
Laminating, Mounting, Posting Images Online and many 
more services for the professional photographer.

N E W  P R O D U C T S  - D y e -Su b  Photo  P laques and 
Gallery W rap s on Canvas.

U N IT E D  P R O M O T IO N S ,  INC.
433  Lawton Road 

Charlotte, N C  28216-3317 
( 8 0 0 )  3 6 2 -4 4 4 1  -  Toll Free 

www.upilab.com sales@ upiiab.com

P L A T IN U M  G IC L E E ™  F IN E  A R T  B & W  from your digital 
file or negative up to 4 0  x 60. New DuraFiber™  Media provides 
deep blacks and waterproof, non-scuff surface, great for hand­
coloring. A lso  available in sepia, color, sp lit-tone. Call for 
free sample. Jonathan Penney, Inc., M aste r Printmakers. 
631 -8 7 4 -3 4 0 9 .  www.jonathanpenney.com

M A R K E T IN G

R E V E A L E D :  H O W  T O  G E T  M O R E  R E F E R R A L S  A N D  
R E P E A T  B U S IN E S S  T H A N  E V E R  B E F O R E !  Stud ie s 
show  you can see a 10, 25, E V E N  1 0 0 %  IN C R E A S E  in
referrals and repeat b us ine ss by 'stay ing  in touch’ w ith a 
client newsletter. But w ho ha s the t im e ? Photographers 
using m y unique, "D O N E -F O R -Y O U "  N E W S LE T T E R  service 
report spend ing around 6 0  m inutes on their newsletter 
and getting $ 7 5 0 -$ 1 8 ,5 0 0  back every m onth! See for 
yourself .. Request your F R E E  Special Report and  Sam ple  
Package at w ww .TheStudioNew sletter.com  to learn more.

P H O T O  R E ST O R A T IO N

O N L IN E P H O T O F IX .C O M
Professional O nline Digital Photo  Restoration Service. 

H igh  quality, w holesale prices, and fast turnaround time. 
Enjoy our first-rate  photo magic. 
www.onlinephotofix.com/magpp 

info@onlinephotofix.com 
1 -8 7 7 -7 6 9 -7 5 2 0

1st P H O T O  R E S T O R A T IO N  FR EE ! Try us, yo u ’ll like us! 
Point 5t click easy. N o  sign  up cost. 1 0 0 %  guarantee. 
O nline leader since 1993. W holesale  only to professionals. 
www.hollywoodfotofix.com or call 8 8 8 -7 0 0 -3 6 8 6 .

P H O T O  S U P P L IE S

K O D A K  P H O T O  P A P E R
5 X  577 S U P R A  E N D U R A  E - 2 0 0  R O L L S  

5 X  577 P O R T A  III E - 6 0  R O L L S  
3 1/2 X  577 P O R T A  III E - 4 0 0  R O L L S  

M A K E  O FFE R  F O R  PA R T  O R  ALL. 
C A LL  A A R O N  AT 6 6 0 -8 2 6 -1 7 6 4 .

P R E SE N T A T IO N  B O X E S

B O X E S - F R E E  S A M P L E  P R E S E N T A T IO N  B O X - F R O M  
T H E  O R IG IN A L  B L A C K  B O X  M A N U F A C T U R E - F a s t
delivery, F inest quality 4 "x 5 ",  5 "x5 ", 4 "x 6 " ,  8 " x l0 " ,  
H "x l4 ", 16 "x20”, 20 "x24 ". A U F E N G E R  BO X , 4 8 0 0  C O LL E Y  
A V E N U E ,  N O R F O L K ,  V IR G IN IA  2 3 5 0 8 ; 7 5 7 -4 4 0 -1 1 4 7  
(phone); 7 5 7 -4 4 0 -1 1 4 9  (fax); 8 8 8 - 4 4 0 - 1 1 4 6  (toll free). 
w w w .aufengerbox.com

P R E S E N T A T IO N  B O X E S  available for immediate sh ip ­
ment; 19 s ize s— 4  stock colors. For FR EE  catalog & 
sam ples call 8 0 0 -9 6 9 -2 6 9 7  or fax request 8 0 0 -8 6 1 -4 5 2 8 . 
B U Y  D IR E C T  A N D  SA V E . N P D  Box Com pany, 3 0 0 0  
Q u ig le y  Road, Cleveland, O H  44113. w w w .N P D Box .com

B O X  M A N U F A C T U R E R -E A S Y  O R D E R  website Powered by 
Paypal. Bu y direct and Save. A  Complete line of Print and 
Proof Boxes, D V D  Solutions. Better quality, better prices 
All print boxes pre-loaded w ith tissue  and loops, pick your 
color. Add logo, or change colors for easy Custom izing. H -  
B Packaging Group 4 0 1 -7 2 5 -3 6 4 6  www.h-bphoto.com

R E T O U C H IN G

W H E N  Y O U R  N A M E  is on the line, noth ing but the 
best will ever do. O ur retouchers know  what you need: fast 
service, a retouch that looks like the photo w as never 
altered and the lowest prices in the industry. If you dem and 
the best log onto www.retouchup.com and your first 10 
retouches are free just to prove our c la im s— the best— the 
fastest and the least expensive or call 8 0 1 -3 5 8 -5 8 6 4

S A L E S  A ID S

B O X E S - F R O M  T H E  O R IG IN A L  BL A C K  B O X  M A N U F A C ­
T U R E - F R E E  S A M P L E — Fast delivery, F inest quality 
4 "x5", 5"x5", 4 "x6 ", 8 "x l0 ",  H ''x l4 '',  16"x20", 2 0 "x 2 4 "  
A U F E N G E R  B O X , 4 8 0 0  C O L L E Y  A V E N U E ,  N O R F O L K ,  
V IR G IN IA  2 3 5 0 8 ; 7 5 7 -4 4 0 -1 1 4 7  (phone); 7 5 7 -4 4 0 -1 1 4 9  
(fax); 8 8 8 - 4 4 0 - 1 1 4 6  (toll free), www .aufengerbox.com

C R E A T IV E  F R A M E S  Designed frames for the professional 
wedding, portrait and school photographers. O u r frames 
are m anufactured  here in the U SA . V is it  u s at 
W W W .C R E A T IV E F R A M E .C O M  to see our full line.

5 0 0 0  P O S T C A R D S  $159 U V  Coated 
w ww .colorphotobusinesscards.com  

$10 off /with ad

S T U D IO  FOR SA LE

B R O O K L Y N  N Y — best place to invest in Brooklyn, near to 
the new N e t's arena complex, top rated w edding studio. 
G ro ss $ 2 5 0 ,0 0 0 .0 0  -  $ 4 0 0 ,0 0 0 .0 0 .  W ill include over 
$ 7 0 ,0 0 0 .0 0  on book ings p lus photo/video gear O wner 
ready to retire and move out of the state, will help in 
transition p lus training if needed, price, negotiable. Call or 
e -m ail to; 347 -48 9 -2 4 4 6 -and re sc le m e n te @ ve r izo n .n e t

C H A R M IN G , well respected portrait studio in fast-grow ing 
N O R T H E R N  C A L IF O R N IA  town 1 0 0 %  turn-key. Rapidly 
growing high school seniors market. Owner will assist transition. 
$ 9 0 K  negotiable. Contact: ricecreekphoto@ sbcglobal.net.

S T U D IO  F O R  SA LE . Established a s Denver's premier studio 
in H S  Seniors, baby, children and family photography. A  
turn-key operation with th is 2,100 sq.ft, studio two staffers, 
two camera rooms, formal reception, digital/processing, 
view/choose digital show room  and 6 0  p o sing  park in 
backyard G ro ss $ 2 4 0 , 0 0 0 *  annually with only 1 8 %  direct 
C O G s. Great opportunity to build a career in photography 
or expand your existing business. O w ner will work to 
transition. Se riou s inquiries only, 7 2 0 -3 3 9 -7 7 6 0 .

M A S T E R  P H O T O G R A P H E R  in b usine ss for over 5 0  years 
ready to slow  down. All-digital studio w ith the latest in 
cameras and computer equipment. M an y  backgrounds 
and props p lus covered outdoor studio  in Ludington, 
M ich igan  on the sh o re s of Lake M ichigan. Available in 
early 2 0 0 8 ,  build ing purchase  optional. Specia liz ing 
in se n ior portra its, fam ilies, w ed d in g s and sp o rts 
packages. O w ner will a ss ist  during first year. 8 0 0 - 3 2 2 -  
5395; ru ss@ russm ille rstudio.com .

D IG IT A L  P H O T O G R A P H Y  S T U D IO .  O w ner retiring. 
M artin sburg, W V. O n ly  3 0  m inutes from V A  & PA. Priced 
at 2 5 %  of appraised value. Call 3 0 4 -2 6 3 -8 7 0 7  or email 
dehavenphoto@ m sn.com

U P S T A T E  N E W  Y O R K  Portrait studio for sale. In b us ine ss 
for over 25 years. Location is within large com m unity on 
main b u s in e ss route. Specializing in family and business, 
children  and  H igh  schoo l se n io rs portra its. G ro s s  
$ 2 0 0 , 0 0 0 . 0 0  - $ 2 5 0 ,0 0 0 .0 0 . O w ner seeking a lifestyle 
change toward retirement. To obtain further information, 
please reply to: m m artin@ ppa.com  or call 4 0 4  5 2 2 -8 6 0 0  
ext.221 and refer to ad #106.

Studio  established in the P IT T S B U R G H  PA  area for over 
2 0  years, w ith a great image and a very large client base 
O w n e r is P P A  Certified, M a ste r  Pho tographe r & 
Photographic Craftsman. W ants to slow  down Will train 
and is w illing to work for new  owner to maintain continuity 
during transition. For inform ation call 724 7 8 9  7371

N O R T H E A S T  IO W A  S T U D IO .  Estab lished  2 0 *  years 
Fully d ig ital A n n ua l g ro s s  $ 2 5 0 , 0 0 0 . 0 0 *  Large 
downtow n building w ith upstairs apartment. Staff with 
25* years experience All equipment, props, and building 
O w ner retiring for health re a so n s— will aid in transition 
Se riou s inquiries call (563 ) 9 2 0 -3 4 3 4

H O M E / S T U D IO  F O R  S A L E ,  w w w carolanndw yer com. 
“Aw ard  p r in ts” stu d io  app les A S T O N IS H IN G L Y  
BEAU T IFU L.

A R E  Y O U  R E A D Y  T O  O W N  Y O U R  O W N  S T U D IO ?
Present owner w ants to m ove on. Great opportunity 
for energetic person to take over bus in e ss established 
in 1956. New  custom  designed studio w ith props, lighting, 
backgrounds, computers, etc. Com e take over a turnkey 
operation w ith plenty of grow th potential Located in 
su n n y  sou th  Texas. $ 4 0 , 0 0 0  p urchase  price. La st 
years, g ro s s  $ 1 0 0 , 0 0 0  call 3 6 1 -4 4 9 -1 8 3 3  or 
richard.galloway_ej@yahoo.com

S T U D IO S  W A N T E D

C O L U M B U S  C A M E R A  G R O U P , IN C . buys whole studios 
or any part including cameras, film, darkroom, long roll, 
lighting, and misc. N o  quantities too small. Call 8 0 0 - 3 2 5 -  
7664. A sk  for Eric.
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good works Images wield the power to effect change. In this monthly feature, 
Professional Photographer spotlights professional photographers 
using their talents to make a difference through charitable work.

Water of life
THIRST RELIEF INTERNATIONAL STRIVES TO QUENCH A NEED

^  he statistics are staggering. 

Worldwide, 1.1 billion people lack access to 

clean drinking water. Even 15 seconds, 

someone dies of a waterborne disease. 

Children under the age of five account for 

.90 percent of those deaths.

Shocked by this disturbing reality, Columbus, 

Ohio, wedding photographer Jim Davis-Hicks 

decided to do something about it. One night, 

while the former short-term missionary was 

sitting up with his restless baby, he felt he 

had an inspiration from taxi. After discussing 

his idea w ith his wife, Iara, Davis-Hicks 

Ix’gan to discuss his calling with others in 

the professional photography community.
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Over the next several months, Davis- 

Hicks gathered the support to launch '['hirst 

Relief International (TRI) in August 2005. 

The nonprofit organization partners with 

other aid organizations to deliver BioSand 

Filters to areas that lack suitable drinking 

water. TRI also sponsors water well drilling 

and the repair of existing wells. To date. 

Thirst Relief has implemented BioSand Filter 

projects in Zambia and the Brazilian Amazon, 

and dug wells in India and various spots 

throughout Sub-Saharan Africa.

So far, 80 percent of TRI’s support has 

come from the photographic community. 

Davis-Hicks plans to initiate a certification

program for pros who make a donation and 

pledge a portion of their proceeds to the 

charity These individuals will be designated 

as official Thirst Relief Certified 

Photographers.

“Its cause-related marketing,” explains 

Davis-Hicks. “I’ve had several clients book 

me because—in addition to liking my images 

—they are comforted that I donate a portion 

of my fee to this cause. If I can benefit from 

that relationship with the charity then other 

photographers can, too. Its a great way to allow 

your business to serve a purpose other than 

just making money. We photographers have 

a dream job. We really do. If we can achieve 

something beyond making money, we come 

closer to reaching our true potential.”

Thirst Relief is on the brink of dramatically 

expanding its operations in the Amazon, Africa 

and Indonesia. Working with missionaries 

already working in those locations, the group 

employs citizens there to help install the 

water filters and train others how to use them. 

However, the organization still needs help.

“We have access through our partnerships 

to ship thousands and thousands of very- 

effective water filters to areas in desperate 

need.” says Davis-Hicks. “We have sufficient 

ground workers to accomplish our goals, but 

we need more funding to do it. It may seem 

unbelievable, but a $5 donation can literally 

save a life.” ■

For more information on Thirst Relief 
International, or to donate to the came, visit 
rat w. thi rstrelief.org. I f  you are interested in 
becoming a Thirst Relief Certified 
Photographer, contact the organization 
directly: ximwdhirstrelief.org/cotitae-t.htm.

Share your good works experience with us 
by e-mailing Cameron Bishopp at 
cbishopp@ppa.com

http://www.ppmag.com
mailto:cbishopp@ppa.com


Its not magic...
its Photoshop!

Sometimes the perfect photo just happens...everything captured in its 
exact detail. And, other times there’s Photoshop...

Every day the National Association of Photoshop Professionals shows
thousands of photographers around the world how to turn ordinary 

into extraordinary...moments into memories...pictures into art.

Join today and receive...
8 issues of Photoshop User magazine • unlimited access 

to the members-only website and its massive collection of online tutorials 
• exclusive member-only discounts • online tech support, and much more.

Plus, as a bonus, you'll get "The Best of Photoshop User: The Ninth Year" DVD 
One-Year Membership $99* • Two-Year Membership $179*

Use code NAPM-1UM for your gift.

National Association of Photoshop Professionals
The ultimate resource for Adobe Photoshop training, education, news, and more.

w w w . p h o t o s h o p u s e r . c o m  o r  c a l l  8 0 0 - 7 3 8 - 8 5 1  3
Adobe and Photoshop arc  ro is te re d  trademarks of Adobe System s Incorporated 'Prices are tor U S residents only Corporate. Educational and International rates are also available

http://www.photoshopuser.com


The end of digital exposure problems!

Sekonic L-758dr d i g i t a l m a s t e r
How much highlight or shadow details are you really getting in your 

digital exposures? Stop wondering. With the world’s first programmable 

light meter you’ll know before you take the shot. The L-758or can learn 

to respond to light just like your digital camera and alert you if you’ve 

exceeded its limits. Now you can nail the shot the first time with unsurpassed 

accuracy and quality.

SEKONIC

L-7S8DR>
OmtUUSTER

)  Four Meters In One 

3 Digital Camera Exposure Profiling 

O  Dynamic Range Display 

3 Pre-Exposure Warning 

3 Wireless Triggering built-in

Learn more Sekonic.com

SEKONIC

. rj


