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THE QUALITY OF MEDIUM FORMAT. THE FLEXIBILITY OF 35MM.

NOW for 
CANON EF 

LensesThe new 14-megapixel KODAK PROFESSIONAL DCS Pro SLR/c Digital Camera joins the 
DCS Pro SLR/n as the industry's highest-resolution, broadest-range ISO (6-1600) digital 
SLR. Now you can have the best o f both worlds— the quality of medium format and the 
flexibility o f 35mm— no matter what lens you use. Demo a DCS Pro SLR/c, com patible 
with your CANON EOS-mount lenses, or a DCS Pro SLR/n, compatible with your NIKON 
F-mount lenses, today. For more information: www.kodak.com/go/dcs

Kodak
Imaging Solutions

The New DCS Pro SLR/c Digital Camera
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. . .YOU W O N 'T  WAN T TO MISS THIS ONE:

FREE SIGN-UP

If yo u 've  been w a it in g  fo r  th e  r ig h t  
m o m e n t to  t r y  C o llages.net, th is  is it!
Collages.net's award-winning web-based 
workflow solution makes it easy to upload 
your images, sort, categorize and create your 
portrait and event websites. And, Collages.net 
is integrated into leading photo labs, so 
your re p r in ts  and p ro o f boo ks  ire fulfilled 
by y o u r  lab to y o u r ibs below)

S ig n -u p  to d a y  FREE and  ta k e  a d va n ta g e  
o f  o u r  new  lo w  FTP p r ic in g * :

PORTRAIT WEBSITES $9.00 

EVENT WEBSITES $39.00 

UNLIMITED UPLOAD $70/m o

See w h y  C ollages.net is a PPA Preferred  

P rovider and H0T1 W inne r 4 years in  a row :
■ Full e-commerce engine for your studio
■ Award-winning, gift-boxed CD/DVD 

slideshows make great bridal gifts
■ Online slideshow with every website
■ t mail manager helps increase referrals and 

repeat business
■ Design proof books online
■ Designed for both film and digital shooters
■ Direct links from your studio website to your 

event sites
■ Studio marketing tools
■ Password -protected sites
■ Watermarked images
■ Event traffic monitoring
■ Paper proof scanning available

W h e th e r you  shoo t f ilm , d ig ita l,  o r a l i t t le  
o f b o th , p : f
reprint orders, and marketing your studio has 
never been easier or more affordable

D o n 't le t th e  m o m e n t pass!
sign-up offer is only available for a limited tim- 
Call, v is it o r s ig n -u p  o n lin e  to d a y !

877-NET-PHOTO
www.collages.net

tiler's ^ f g r  A p o l l o  P O U N D S art run Citv
Of CUSTOM COOP

More info? Circle 25

http://www.collages.net
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Faster than • - bgb 
oUX a speeding anything.
v  A speeding Pullet The man in the

red cape Our new 80* Lexar 
Professional Senes CompactFlash ”  cards 
They’re all fast. But with a minimum 
sustained write speed of 12MB per second, our 
cards are tust about the fastest things on the 
planet And they also include an enhanced 
version of Write Acceleration (WA) technology, 
which improves m-camera performance by 
optimizing the way data is passed from a 
WA-enabled camera to the card.

Cards available from D
256MB to 6GIG • ctXAK
(Hi NMM Sms Cnwurf-teP*'

Code# 015
More into? Circle 26



C O N T E N T S

©Barbara Bordnick 2004

C o m m e r c ia l

38 Barbara Bordnick's private eye
The singular vision behind an extraordinary 35-year career 
By Jeff Kent

30 Sculpting w ith  ligh t
An introduction to tabletop product photography 
By Ellis Vener

D ig ital  C o m p a s s

4 4  6 lighting principles
The critical factors when lighting 
portraiture for digital capture 
By Frank Cricchio

5 0  Faster portrait enhancement
History Brush a la mode 
By J.D. W acker

5 4  What's next?
To D or not to D 
By M ike D w yer

5 6  What is color management?
Part 5: Rendering Intents 
and ICC profiles 
By A ndrew  Rodney

D epa r tm e n ts

1 0  Contact sheet
• Michael Elins IUSA speaker
• Pricing the commercial assignment
• Cruisin' the Caribbean Texas style
• Pro/Four robotic positioners
• Dodging digital bullets
• PPA's Indemnification Trust

2 0  Windfalls

6 0  Calendar 

63  PPA Today 

7 4  Fresh perspectives

W e d d in g s

Telling stories
The narrative art of Amy Deputy and W eddingstories 
By Jeff Kent

P r o d u c ts  & services

22

28

Online services
What kind will work for you?
By Shawn Barnett

On the cover:
From Barbara Bordnick's book, "Searchings: 
Secret Landscapes of Flowers" (Welcome 
Books). Her career as a portrait and fashion 
photographer in full blossom, Bordnick 
demonstrates a remarkable versatility in her 
newest venture. Read more about the New  
York photographer, beginning on p. 38.

Lensbaby camera lens
Squeeze it, stretch it, bend it 
By Stan Sholik
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Got to be real

Most of us move through life letting only a glimmer of our 
true selves peek through our protective armor. And no 

group is more familiar w ith— and vexed by— this singularly 
human attribute than photographers, whose never-ending 
challenge is to elicit the authentic from their subjects.

One ol the most powerful methods a photographer can employ 
to seduce her subject into opening himself to the lens is by being 
open and authentic herself. Being real, being true, being present 
in the moment— no mean feat when you've got a day jammed 
w ith sessions, a phone ringing off the hook, and an idea for your 
next marketing campaign lurking in the back of your mind.

O ur cover artist this issue is the original genuine article, 
commercial and fine art photographer Barbara Bordnick. In our 
feature on Bordnick, which begins on p. 38, she reports that one 
of the most frequently asked questions she hears when she 
teaches is bow Jo you get people to be themselves for a portrait?

It's the $64,000 question that she herself doesn't know how to 
answer. Because w ith Bordnick, it just happens. "How can you tell 
somebody how you communicate?" she says. "Making that 
connection, thats where your personality, your talent and your 
point of view come in."

It is Bordnick's unique point of view that informs not only her 
portraits but her still lifes as well. Her most recent books, two 
collections of lush intimate images of flowers, give us a peek into her 
soul, if just for a moment. It’s a privilege we couldn't enjoy more. □

Cameron Bishopp 
Director of Publications 

cbishopp@ppa.com

Tell us what you really think
Are we hitting the mark with the editorial content each 

issue? What do you love about the magazine? What do you 
hate? What do you feel we've left out of the mix? There have 
to be challenges you face every day in your studio that you'd 
like to see addressed in the pages of the magazine. 'Fess up!

Now before you shrug your shoulders and turn the page, 
consider this question; Would you tell a fellow photographer 
to read this magazine? If not, I hope you take a few moments 
to write and let us know how we can change your answer.

This is YOUR magazine. Don't miss an opportunity to tell 
us what you want to see in its pages. We want to get it right.

You can e-mail me at cbishopp@ppa.com, or write me at 
Cameron Bishopp, Director of Publications, Professional Pho­
tographer, 229 Peachtree St. NE, Suite 2200, Atlanta, GA 30303.
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Mamiya

645 image shown actual size

I f  you arc thinking about buying any new professional 

camera, film  or d ig ita l, sec 6 4 5 A F D  interactive C D  first. 

To get your FREE C D  visit w svw .m am iya.com

For Mamiya super saving bonuses visit www.mamiya.com
MAMIYA AMERICA CORPORATION
8 Westchester Plaza. Elmsford. N’Y 10523
Phone: 914-347-3300 • loll free FAX: 800-321-2205
www.mamiya.com •  1 mail: info^mamiya.com

http://www.mamiya.com
http://www.mamiya.com


Alkit Online

Digital
Prints

from

29 C

Alkit makes it easy to get professional quality, 

Fujifilm Frontier Prints-online at www.alkit.com.

Alkit can help you set up your own, private folder 

on our Secure FTP Server and you can download 

Alkit's customized Digital Lab Profiles to ensure that your 

prints match the images on your computer screen.

Visit our website or call (212) 462-0070 Ext. 759 

to setup your private folder.

W ere
Celebrating

Z ) 1
As Americas 

One-Stop 
Photo/'lmaging 

Source

Alkit provides the latest 
photo and digital equipment 
for purchase or rental.

<
222 Park Avenue South, New York, NY 10003 

(212) 462-0070 Ext. 4 
www.alkit.com

More info? Circle 27
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The Profoto Magnum Reflector allows me the greatest 
control when creating photographs of Hollywood’s super-stars.

JERRY AVENAIM

r ^ i
8 Westchester Plaza. Elmsford, NY 10523
Phone: 914-347-3300 • Toll free FAX: 800-321-2205
E-mail: info@Profoto-USA.com
For the Profoto dealer nearest you,
call or visit: www.Profoto-USA.comSTOCKHOLM SWEDEN

mailto:info@Profoto-USA.com
http://www.Profoto-USA.com
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c o n ta c t  shee t

credit for is that I was smart enough or 
brave enough to keep doing it."

As a junior illustrator at a major 
Chicago art house, Elins figured he was

graphy and painting.

well on his way to realizing his dreams— 
until the day he sat musing over a movie 
poster on his office wall. W ouldn't it be 
fun to create movie posters, he asked

M ichael Elins
Commercial imager 
extraordinaire at Imaging USA

By Lorna Gentry

I'm an unintentional trailblazer," says 
Los Angeles commercial artist and pho­
tographer Michael Elins. He says this not 

because he's modest, although he is, but 
because it's true.

Several years into a career in illustration, 
Elins was caught up in digital explosion— the 
Big Bang of the art world— and jettisoned 
into the evolving meld of photography and 
illustration. Today he's one of the most suc­
cessful artists in the business, doing covers 
for all the major U.S. magazines, photograph­
ing superstars and creating movie posters.

Elins says he's grateful for the way his 
career unfolded. "I'm not smart enough 
to have known what was to come, to have 
known that one day I would combine 
photography with painting and create 
something new. The only thing I can take

1 0  • Professional Photographer • May 2004
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"I like to  sell and m ore varie ty  means 
*  more sales. Collages gives me the variety

M  to  increase sales on every even t and m y c lients 
love th e ir  p roducts. Collages.net is a firs t class 

o rgan iza tion ." Clay Blackm ore, Clay & Co (Rockville, MD)

"With the leads that Collages.net has 
generated for me from this past year's

B clients, I have booked 11 addition­
al weddings representing over 
$58,000 in revenues!"M itche Graf, 
Graf Photography (St Maries, ID)

We're the Professional Photographer's Internet 
Partner. But Don't Take Our Word For It.

"Collages.net has dramatically 
increased our profits and gives
us new products to offer our cus­
tomers. Clients love the sites that we 
build w ith Collages. The product is 
so easy to use! Rick & Deborah Lynn 
Ferro, Signature Studios (Orlando, FL)

"Collages has fulfilled a growing demand from 
our wedding and corporate market to view their
pictures online. Collages provides the ultimate convenience 
to our clients to share their images with family members 
living across the globe. Their entire team is always eager to 
assist us with answers and solutions. It has been a true pleasure to work 
with them." Charlene Martin, Edward Fox Photography (Chicago, IL)

"In the past three years that I have been using Collages.net, they have added 
dramatically to my studio's profits. Collages adds value to the services I offer in
my studio, especially their CD Slideshow. They are a very customer service oriented company that 
is always there to help." Bill Buchelt, Elan Photography (Downers Grove, IL)

"Collages is a great group of people to work with, 
they listen to what photographers want
and give us what we need to increase our profits 
and make us cutting edge. I am a true believer in PPA 
and Collages.net is PPA's preferred online service."
Horace Holmes, Photographic Artist (Macon, GA)

"Collages has increased 
my monthly profits, but
more importantly, the exposure has 
landed me new business that never 
would have come my way. I've tried 
other services -  there is nothing like Collages.net." 
Terri Banks, AngelLight Studios (Oakmont, PA)

Increase your referrals and boost your profits by posting
your images online with the leading end-to-end hosting, marketing and fulfillment 

solution. Sign-up free for a limited time and take advantage of our new low FTP pricing!

FREE S IG N -U P
NO A N N U A L  FEE!

Call, visit or sign-up online today: 
877-NET PHOTO • www.collages.net

collages.net

The Professional Pho tographer's  In te rn e t Partner

Collages.net's award w inning service is now available directly from these leading labs, w ith  more to come! Have your lab call us to jo in : 877 638 7468

& il/er'M • ' t 'T K m i !  C ity
tw CUSTOM 0 0 U »

Learn how  to  p ro fit  using Collages.net! A seminar may be coming to your area soon! Visit www.collages.net/seminars.asp or call for more info.

More info? Circle 28

http://www.collages.net
http://www.collages.net/seminars.asp


c o n t a c t  s h e e t

himself. I could do that. Wait a sec, I 
really could do that!

It was the mid-1980s and Elins headed 
for California and began to do just that, 
taking on other kinds of commercial art 
assignments as well. He worked steadily 
for the next 10 years, but the call for 
photography was growing louder than 
the call for commercial illustration.

By 1992 when Rich Taylor, a mentor 
from Elins's Chicago days, asked him to 
help run the L.A. office of his digital 
imaging business, Elins was ready to 
retire his paintbrushes. He accepted.

In those days, imaging meant room-size 
mainframe computers. "We worked on 
Quantel Graphic Paintboxes, which cost 
half a million, and Iris printers that were 
over $100,000. Clients would pay $400 to 
$500 an hour to come in and sit down 
with an operator who worked the system."

Elins opened his own post-production 
business and started playing around with the 
computers, using them to paint photographs. 
His clients, some of them very well-known 
photographers, began asking him to digitally 
alter their photos. When a fashion editor 
named Elizabeth Stewart from The New 
York Times Magazine called to brainstorm 
an idea, Elins asked, "Who's shooting the 
project?" "You are," she told him.

Now, Elins was no stranger to photog­
raphy. His photo-realistic illustration style 
required him to take reference photos. "I 
knew enough to get started, such as

lighting and composition, all that I'd 
learned in art school in Chicago. What I 
d idn 't know and had to learn was the 
process of photography, working with a 
subject. It's very intimate, so different 
from painting," he says.

Now, says Elins, doing his own photog­
raphy is a freeing experience. He uses 
medium-format cameras most often, some­
times digital, but mostly film. "I'm just not

You're worth it!
Pricing the commercial assignment

By Roger B. Daines
PPA Certified, M.Photog.Cr., ASP

For commercial assignments, the 
photographer needs to charge not 

only for his time, as in a sitting fee, but 
also for how and how often the image will 
be used. Here's some things to keep in 
mind when pricing such assignments, from 
the Chairman of the PPA Commercial 
Specialty Group:

• Establish a fee for the initial 
photography; it can be a day rate, a 
creative fee, a specific assignment fee or 
an hourly rate.

• Know what it costs you per 
week/day/hour to be in business. 
Remember to include things like

pensions, health insurance, profit 
margins, et al. Once you have 
established this cost, that is the lowest 
fee you should ever charge.

• Charge for the expenses you incur in 
completing the assignment, such as film, 
processing, travel accommodations, 
mileage, image optimizing, and shipping 
costs.

• Charge for how often and where the 
image will be used. What publications 
will it appear in? For brochures and 
catalogs, ask how many pieces will be 
printed. What size will the images be in 
the final use? How many insertions?

• What licensing rights are needed—  
one-time, non-exclusive or world rights? 
(One thing that is not negotiable with me 
is my copyright. I will not sell copyrights.) 
Take the time to work up a valid 
estimate, and let client know you will get 
back to  him within the hour.

completely, utterly in love with digital," he 
says. He hunkers down on his Power Mac G4, 
calls forth Photoshop, and lets his imagina­
tion rip. "I love my Photoshop. I am one 
with the Photoshop," he chants. "What I 
do is not retouching, it's re-imagining. I 
infuse my aesthetic into these pictures 
using the tools of photography and painting."

That's about as close as Elins gets to 
explaining what he does. "One of the ways 
to know that we're at a new chapter here 
[with digital imaging technology] is that 
there isn't a lexicon to describe what it is 
I do. Some say photomontage, others say 
photo illustration. There's no precedent. 
It's a new paradigm we've stumbled upon 
and we're very much at the beginning."

Chances are good that as Elins's style 
evolves, he will be a bellwether of the 
genre, riding the Zeitgeist like a comet 
streaking through the Milky Way.

To see more o f Michael Elins work, visit 
his Web site, www.michaelelins.com

Lorna Gentry is a freelance writer and 
editor in Atlanta.

Michael Elins presents "From Concept 
to Finish: The New Paradigm for 
Creating Images for Print" at IUSA in 
Las Vegas, July 25-27. For more 
information about IUSA, the international 
conference and 
expo, call 800-
786-6277, or visit I M / V C j I N C j  
www.ppa.com.
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EXPOSURE CONTROL IS ESSENTIAL...

but you can’t have it without accurate information. Whether I'm 

shooting negative or positive films, digital media, or blending these 

formats in a composite, I want to know how close I can get to their 

limits. Each has unique characteristics. The Sekonic L-558 is the tool 

I use to control the process and the outcome. Its ease-of-use and

Jeff Boxer
Photographer, 
creative director

instant feedback allow me to focus on the heart of the shoot without

distractions.

SEKONIC L-558
Feature*: k 1° spot that measures reflected flash output down 

to an amazing f/2 .0 (ISO 100) k Analyzing Function for 
simultaneous reading of flash and ambient light k Selectable 
full. 1/2 or 1 /3  stop settings I  Retractable and Rotating 
Lumisphere k Optional Plug-m radio transmitter module to 
simultaneously trigger and measure the flash exposure 

wirelessly. Compatible with all PocketWizards k Selective Quad 
Triggering control buttons for quick selection of which flash unit 
to trigger and measure. The Ultimate in Precision and Control with 
Digital Wireless Freedom. S Q R O fliC  D l lS lM B S tG T  L - 5 5 8

Special BONUS Direct from your dealer
Purchase a Sekonic Radio Transmitter Module
for $25. a $100 Value when you purchase 
a Sekonic 1-558 DualMaster Meter.

Musi be purchaser) from an a u th o re d  dealer in the I IS A  
1 Radio Transmitter Module per Meter.

8 Westchester Plaza, Elmsford, NY 10523 j Q  f t  J k f  f  f t  ’
Phone: 914-347-3300 • Fax: 914-347-3309 3  IZ f \  \J  I f  I  V  

E-mail: info@sekonic.com • www.sekonic.com j

mailto:info@sekonic.com
http://www.sekonic.com


By Dixie Dobbins, PPA Certified, Cr.Photog

G rab your swimsuit, and mark your 
calendar for the launch of the annual 

Texas PPA Caribbean Cruise!
On January 8, 2005, Royal Caribbean's 

beautiful ship Grandeur o f the Seas sets 
sail from New Orleans for a seven-day 
Caribbean cruise. She returns to dock 
January 15, just in time for Imaging USA 
in New Orleans, January 16-18.

Enjoy fine dining, fabulous entertainment, 
three exotic ports of call, and shipboard 
photographic seminars presented by 
professional photographers through the 
Texas School of Photography.

The Grandeur will dock in Grand Cayman 
and the Mexican ports of Cozumel and Costa 
Maya. The beaches and sparkling blue waters 
of the Caribbean provide a stunning 
backdrop for your photography, or a spot 
for pure relaxation. Beyond the beauty of 
the Caribbean Islands are a rich culture 
and fascinating history for your discovery.

Make your reservations early to secure 
your berth for this special event. For 
information about the trip, please contact 
Don Dickson at 806-296-2276, or the 
travel agent at 800-593-0073.
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L ig hts  w it h o u t
LADDERS
Pro/Four robotic positioners

Pro/Four, a company that has served 
the commercial video camera 

market since 1995, has introduced 
digital robotic positioning mounts and 
systems to photographers. Sturdy enough 
to hold up to 35 pounds, models 1000RP 
and 1010RP mounts are great for 
remotely controlling the positioning of 
flash units. The 2100RCTD model 
compact desktop controller can support 
up to eight robotic positioners.

Photographer Don Hall of Bradenton, 
Fla., uses his Pro/Four mounts to hold 
one White Lightning monolight with a 
large soft box on a rolling light stand 
and another positioned near a high 
corner of his studio eye. Hall says, "I 
have a remote for the monolights that 
allows me to have total control over the

intensity and direction of the lights 
from camera level. From the same 
location I can also control the 
pan and tilt o f the lights on 
the Pro/Four mounts. I 
don 't have to climb up 
to adjust the hair light, 
so it eliminates an 
element of danger 
from my job ."

To introduce 
the Pro/Four 
robotic positioners 
to photographers, ♦ * ' ‘ * 0

the company is 
offering a 30-day free 
trial. If you decide you don't 
like the units, you pay only 
for return shipping. The price 
of one robotic positioner and 
remote control ranges from 
$3,300 to $3,500. (Call Howie 
Foster or Pam Zeigler-Bray at 800- 
457-8130 for more information, or visit 
www.profour.com.)

With a Pro/Four 1010RP 
robotic mount holding a 
monolight, you can rotate 
your lights 320 degrees 
w ith  a +/- 90-degree tilt, 
all via remote control.

with PocketWizard
Howard Schatz. Advertising, fine art & 
fashion photographer: cc This image was
created for a fashion editorial on athletic wear 
for L'Uomo Vogue, inspired by our book. ATHLETE 
(HarperCollins. 2002). To achieve this image. I used 
two independent flash units in one light bank, each 
connected to a PocketWizard MultiMAX Transcevier. 
To accurately control trigger timing. I set one 
MultiMAX wireless radio to 'front'’ curtain synch and 
the other to “rear” synch. An ambient light source 
was added to ‘ paint’’ light on the model’s movements. 
Making this image WAS a challenge. PocketWizard 
made it possible. ”  Digital Wireless Freedom

8 Westchester Plaza. Elmsford. NY 10523 • Phone: 914-347-3300 • Fax: 914-347-3309 • www pocketwizard.com • E-mail: info® pocketwizard com

http://www.profour.com


D o d g in g  d ig it a l  b u l l e t s

Cover those assets— back up your digital images

Backing up digital files is essential, but 
what's the best way to go about it? 

Photographers have found various methods 
that work for them, depending on the kind 
of job. Common to them all is establishing 
multiple levels of security. If one system 
fails, another should be in place to help 
you pick up the pieces. Most computer 
experts recommend backing up digital 
assets in triplicate, at the least.

Below, a couple of pro digital photog­
raphers discuss exactly how they protect 
their digital images from the hazards 
of fate.

Legacy Studios inc.
Jeanine MacFarlane and Liz Taylor o f 

Legacy Studios in Atlanta, don't do anything 
without a plan. That includes managing and 
archiving their digital images. They've been 
shooting weddings long enough to know 
what wrath would be wrought if they lost 
all o f the wedding images. To prevent the 
rise o f Bridezilla, they employ this system:

• We photograph weddings on a mix 
of 256- and 512MB

CompactFlash (CF) 
cards. We know 

there are 1GB 
cards, but if 

something 
happened 
to that one 
card, we 
could 
loose an 
entire 

wedding.
If a 256MB 

card is dam­
aged before 

we can download 
the images, we lose 

only a small part of the 
wedding. The minor inconvenience of 
changing cards is far outweighed by the 
peace of mind.

• When we return from a wedding, we 
download all the cards into a new folder 
on our desktop hard drive. Now there are 
two sets of images, one on the CF cards 
and another on the hard drive.

“ Most photographers could accomplish the ir critical 

redundancy needs fo r less than $500 in hardware. Consider 

how many images you could f it onto a 300GB external hard 

drive. Don't fo rg e t to  back-up im portant client files and 

marketing information. Plug in the drive once a week and 

copy all your critical information onto it. It's a small investment 

in time and labor that can prevent a real business catastrophe."
— Robert Frances Zemba

• Before deleting, 
renaming or doing 
anything else to the 
images on the hard 
drive, we copy them 
to a folder on our 
external hard drive.
Now there are three 
sets of the images.
We go home for the 
weekend.

• On Monday, we 
sort through the images 
on the desktop, delete 
any bad ones, rotate the 
vertical ones, and organize 
them into folders (getting 
ready, pre-ceremony, ceremony, 
post-ceremony, reception), and 
rename them accordingly.

• We burn a DVD of the renamed, 
sorted images. Now it's safe to reuse the 
CF Cards. This DVD goes offsite to Liz's 
basement. If the studio were to be 
robbed or burn down, we have a backup 
copy of every wedding at her house. 
That's something you couldn't do with 
negatives.

• Next, we copy the renamed, sorted 
images to the external hard drive and 
remove the unnamed images.

• After the post-production imaging, 
we copy the modified images to the

bride and groom's folder on the exter­
nal hard drive and burn a CD or 
DVD of the modified images. Now 
we delete the images from the studio 
computer to make room for new 
weddings.

• When our external hard drive is full, 
we unplug it, log and label the images 
on it, set it on a shelf, and buy a new 
hard drive.
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D isaster recovery
The PPA Indem nification Trust

D
igital horror stories abound. There's 
the one about the photographer 

who lost all the images for 20 
weddings in a hard drive crash. 
There's the shooter who backed 

B  over his laptop with his car and lost 
an entire assignment. Let's not 

-  overlook the person who had to
have over 19,000 images rebuilt 
after a virus infected his computer 
and corrupted his files.

These are all real-life cases 
H r  handled by PPA's Indemnification 

H  Trust, an optional member benefit 
I K  that helps photographers out of sticky 
W situations. In most of these cases, the 
*  Trust was able to work through a 

variety of means to retrieve the images 
or otherwise compensate the clients. 
Bullets dodged— this time.

Unlike liability insurance, the Trust 
works proactively to fix problems before 
they go to court. In other words, you 
don't have to wait until you're sued to 
seek help. If a photographer calls and 
makes a claim, PPA's objective is to have 
him on the phone with an attorney within 
60 minutes. Ideally, they fix the problem 
so the photographer ends up with a 
happy client, not a hefty litigation bill.

If there's not a huge loss of images or 
material, the Trust might help the photog­
rapher with some digital imaging solutions 
or restaging. Sometimes it's easier to make 
a settlement offer. In cases of massive digital 
file damage, PPA will employ a data 
recovery service. As a last resort, attorneys 
from Howe & Hutton Ltd., arguably the 
most experienced law firm in the country 
for photographer-related legal issues, will 
defend the Trust claimant in court.

As more and more photographers go 
digital, the loss of digital images has become 
the No. 1 claim made to the Trust. In 2002, 
the Trust assisted 362 photographers 
who had problems recovering an assign­
ment. Recent figures indicate that claim 
frequency has more than doubled since 
then. Samuel J. Erkonen, an attorney with 
Howe & Hutton, points out that unlike 
other professional negligence problems, 
the loss of digital images only has one 
real solution, data recovery. That is an 
expensive road to go down; a typical 
case runs between $800 and $2,500, with

some more complicated jobs costing as 
much as $4,500. While these costs will be 
covered by the Trust, the subsidiary 
problems from digital file loss shine a very 
unprofessional light on a photographer.

"People get angry when a photographer 
loses images in a hard drive crash," says 
Erkonen. "They feel that it's something a 
photographer should plan for. And frankly, 
they're right; it's a very avoidable problem."

So yes, the Indemnification Trust will

help photographers dodge the occasional 
bullet, but the best thing to do is not get 
shot at in the first place. If this metaphor 
isn't clear enough, let's put it this way: Back 
up your digital files—always, everywhere and 
repeatedly. Don't let a single set of data 
files be the only thing standing between 
you and thousands of dollars of loss and 
liability. Protect yourself before something 
goes wrong.

— Jeff Kent, contributing editor

F u llC o lo rF jT P
online ordering

The FullColorFTP Online Ordering System offers a fast 
and convenient w ay to order a full range of high 
quality digital prints, from proofs to 30x40s, available 
as Color, B&W  and Sepia. Also choose from our full 
line of artwork, finishing and mounting services

Professionally Color Corrected 
Fast Turnaround 
Easy Ordering
Upload via the internet or Send on CD

fullcolor•com
8 0 0 - 3 8 2 - 2 1 0 I

I * * '*♦♦♦** V * * • * * t  *
Profess iona l  Lab Serv ices

More info? Circle 29
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c o n t a c t  s h e e t

Robert Charles Photography
At Robert Charles Photography in East 

Longmeadow, Mass., there's a rigid process 
o f storing digitally captured images, from 
creation to archiving. Robert Francis Zemba, 
PPA Certified, M.Photog., outlines it below.

• We capture images in the field on 
Nikon D1X cameras, in JPEG Fine format,

saving them on 24X 
Lexar 512MB cards.

• We use a 
PCMCIA card 
adapter to copy 
images onto a laptop 
computer.

• We then burn the 
images on the laptop to a

DVD or CD and verify 
every file before we're 
finished with the job.

• When we leave 
the event the images 

are stored in three 
places: on the Lexar 
ds, on the laptop hard 
and on DVD or CD.

• Later in the week, we network 
the laptop with the studio computers 
through a 1GB or Ethernet connection 
and copy the files to a 603GB, 10-bay 
RAID server.

• We back up the server with two 
300GB external drives. About every 
14 days, our Retrospect software 
backs up everything, including the files 
created with our SuccessWare studio 
management software and other critical 
files. After the backups, these drives are 
stored in a different building in case of 
fire, flood or lightning strike.

• We lockup the CDs or DVDs that 
were burned at the event in a fire safe for 
safekeeping.

• The files on the server, our working 
files, are sorted by date, edited, and 
renamed. We archive the renamed files, 
burn backup DVDs, and lock the DVDs in 
the fire safe.

• The clients come in to view the 
images, make artwork requests, and 
place their orders.

• We do the work, burn new DVDs of 
the finished files, and lock them into the 
fire safe.

M arketing Corp.

HP Marketing.
Performance, quality, value.

L in h of
large format and 

panoramic cameras

HAISER
FOT0TECHNIK 

accessories, ballheads, 
viewers, lights, copystands

illuminators, viewers, slide 
mounts & equipment

^  GIOTTO)
tripods, lightstands, 

ballheads

W IS T A
field cameras

T E T E N Q L
inkjet papers

RODENSTOCK
large format taking 

and enlarging lenses

vueaii
archival 

storage pages

iN O V O F L E X l
ballheads, flash systems, 

macro accessories

AM--MANN
rechargeable batteries, 

smart chargers
heliopan

filters and adapters

PO Box 715, Pine Brook, NJ 07058 973/808-9010
www. hpmarketingcorp. com info@hpmarketingcorp. com

a G E P E G R O U P  company

"To the complaint,

'there are no people in 

these photographs,'

I respond, 'there are 

always tw o  people: 

the photographer and 

the viewer."
— Ansel Adams, 

pho tog rapher (1902-1984)

More info? Circle 30
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EDDIE TAPP
Digital Photographer

Award- winning photographer

Join the world's largest resource for Adobe 
Photoshop training, education, and news.
Call 800-738-8513 or visit www.photoshopuser.com

, j w X T h e  National Association 
J f  of Photoshop Professionals

Publishers of Photoshop User magazine
More info? Circle 31

http://www.photoshopuser.com


Backdrop Outlet
Give your portraits that little something extra. 

Scenic Muslin backgrounds from the Backdrop 
Outlet are hand-painted and come in a variety of 

styles. Visit www.BackdropOutlet.com to view the 
full line. Call 800-466-1755 before May 31 and 

receive half off all 10x20 scenic muslins (regularly 
priced at $399) when you mention Windfalls.

Am herst Media
Make album sales easy with "Photographers Guide to Wedding Album 
Design and Sales," by Bob Coates. Fifteen of the best-regarded album 
designers provide information on color effects, overlays, decorative sheet 
music accents, pop-up images and fold-out pages, and more. Focusing 
not only on design, but sales and marketing techniques, this book 

provides readers with time-honored and progressive sales ideas. Call 800- 
622-3278 or visit www.AmherstMedia.com before May 31 and receive 20 

percent off the retail price of $29.95 when you mention Windfalls.

w i n d J a I
Deals, discounts and giveaways 
—for our readers only.

Wacom
Optimize a multimonitor configuration and work 

directly onscreen. The Wacom Cintiq 18SX 
interactive pen display combines the advantages of 

an LCD monitor with the natural control, comfort, 
and productivity of Wacom's patented cordless, 

battery-free pen tablet technology. Visit 
www.WacomDirect.com to order a Cintiq 18SX and 

receive a FREE CintiqPartner, the perfect companion 
product for the Cintiq 18SX (valued at $199). Place 

both items in the cart and enter coupon number 040401.
Offer ends May 31 and is good in the United States; 

subject to change without notice and while supplies last.

Crane's
Personalize your holiday greeting cards with Crane's collection 
of Holiday Portrait Cards. Designs vary from traditional to 
whimsical to please every palate and will accommodate 4x5- 
and 5x5-size photographs. Your clients can personally design 
photo cards with greetings and envelope return addresses by 
engraving, thermography or flat printing and choice of type style, 

ink color, custom envelope lining and optional ribbon. Call 800- 
572-0024 or e-mail customerservice@crane.com before May 31 

and save $25 on the album deposit when you mention Windfalls.

http://www.BackdropOutlet.com
http://www.AmherstMedia.com
http://www.WacomDirect.com
mailto:customerservice@crane.com


EPSON

pson Stylus Pro 9600
Up to 44"-wide wall portraits

From Wallets to Wall Portraits
(and everything in between)

To find out more about Epson Professional 
Photo Printers for portrait photographers, 
call 1-888-569-0799 or visit www.epson.com/prographics

Epson and Epson Stylus are registered trademarks of Seiko Epson Corporation 
BorderFree is a registered trademark o( Epson America. Inc ©2004 Epson America, Inc

Epson Stylus Photo 2200
Wallets, 8 x 10s and 11 x 14s

Name a portrait printing need. And you'll find there's an Epson 
Professional Photo Printer to meet it. Each of the professional photo 
printers you see here will give you archival-quality prints. Each provides 
true BorderFree* printing. And each can print on a variety of media 
including glossy photo, matte, luster, semi-gloss and fine art papers. 
Best of all, each will expand your portrait studio's capabilities — from 
the space-efficiency of the Epson Stylus Photo 2200 to the wall portrait 
printing ability of the Epson Stylus Pro 9600.

Epson Stylus Pro 41
Up to 16 x 20 portraits

Epson Stylus Pro 7600
Up to 24"-wide portraits

More info? Circle 32
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focus SHAWN BARNETTOnline services

Strategic deployment
What kind of online services will work for you?

There are three-ways an In te rne t 

connection  can positive ly affect 

the  b o tto m  line o f a savvy 

photographer: Online proofs bring 

speed and economy, creative site 

o ffe rings increase sales, and 

fu lfillm en t is d ro p -p r in t easy.

Numerous Web sites, software, and services 
cater to professional photographers, but no 
one service is ideal for every photographer. 
It’s important to understand the approach 
each takes to meet your needs and your 
clients as well. You don’t have to shoot 
digitally to take advantage of these services. 
Most good labs w ill develop your film and 
digitize your images for a reasonable fee, 
then upload them to the site of your choice.

I here are three main categories of Web- 
based service providers for pros, though 
they often overlap. The online proof service 
is the most prevalent. These service providers 
post your images to their server, generate 
thumbnails, and provide a link to the 
resulting proof pages from w ithin your site.

They prefer to let you pick your own print 
lab, and many will transfer the image files 
to the lab when your client places an order. 
Others e-mail you the particulars of the order 
so that you can handle the fulfillment.

The market for these services is still 
young enough that photographers can 
effect changes among providers. Each 
company we talked to was keenly interested 
in what photographers want, and each was 
eager to demonstrate its services and 
explain why their customers preferred it. 
From an investment and commitment 
standpoint, it is clearly the first choice for 
getting a taste of what the Internet can do 
for you, especially as a marketing tool.

A proof and print service handles online 
proofing, ordering, payment, processing, 
and shipping, usually dealing w ith your 
customers directly. Once you post the 
images to such sites, you're out of the 
picture until it's time to receive your cut 
of the sale. O f course, such an all-inclusive 
service could reduce your ab ility  to up- 
sell in your own studio, which could be a 
blow to a vital source of your income.

Drop print services are a high-tech link 
to your lab, where you can select from all

options they offer, including sizes, coatings, 
and color correction, and their software 
uploads your images for processing.

Online proof services such as MoreEhotos 
offer pros online proofing, opportunities 
to up-sell, and order fulfillment options. 
Mike Connors of MorePhotos says it all 
when he says, "Control freaks w ill love us!"

Most services based on the same model 
as MorePhotos are w illing to work with your 
particular needs, more or less, but this one 
seems especially nimble. The site is set up 
as an online proof sheet, but MorePhotos 
is eager to provide end-to-end service. Like 
most providers in this category, MorePhotos 
provides a server to store your images, gener­
ates thumbnails of them, and embeds water­
marks. But MorePhotos goes a bit further in 
including Web hosting of your entire domain 
in the same $50 fee. They'll also help you 
integrate your own online payment system 
on your site, often incorporating real-time 
authorization to give customers the sense 
that their orders are in the works. From 
there, MorePhotos w ill work w ith the 
printer of your choice, and you can decide 
whether the prints w ill be delivered to 
your studio or directly to your customer.

Moments4Ever

O n line  P roo fing Sell your photos online

>
Even! set up fees start at |* 95
Monthly subscription lees start at 59 95 
No account set-up fees, and no cut of your sates

► ViewOemp ► Overview ► Sign up1

O rd er F u lf ilm e n t Submit photo orders to your favorite lab
Reduce your overhead and turn-around time

1* ^
Electronically subnet orders to a Lab Affiliate
Capabiity <s buJ»-m to online proofing service 

► Overview ► Contact us lor delate

W eb D esign and  H o s ting Showcase your photography business
Professonairv designed web sues for under 5600
Sites feature s eem.es s integration to orvine proofing.
Web hosting plans start at 51* 96 par month.

► Sample SSgs ► Overview ► 5499Spe?W!

Moments4Ever let* you customize the service you need, and even offers Web American Color Imaging (ACI) uses a Java application to  streamline product
design and hosting. the ordering. The company can act as your Certified Print Partner and print your

files as delivered or color correct your JPEGs fo r you.
2 2  • Professional Photographer • May 2004



The biggest reason I use MorePhotos 
is the excellent customer service," says Pat 
Caines of Gaines Sports and Event 
Photography (www.gainesphoto.com). "If I 
have a problem or an idea, I can call up and 
talk directly to M ike Connors, who I know 
will listen. That doesn't happen everywhere.

W ith  some 60,000 pictures posted on 
MorcPhotos.com at any given time, Gaines 
sells $200 to $300 worth of prints per day 
from the site, and that doubles after major 
events. (Gaines's large sports photography 
business includes a comprehensive mobile 
same-day proofing and fulfillment lab, so 
MorePhotos is just part of the overall picture.)

Photographers really like MorePhotos 
ability to offer early-order discounts of 10 to 
20 percent. Connors says several clients report 
sales increases when they move the discount 
incentive from 30 days to 15. Removing 
photos after 30 days has a positive effect on 
the bottom line. MorePhotos handles all 
such details automatically,- the photographer 
just sets his preferences in advance as he 
prepares the upload w ith MorePhotos' 
special PhotoManager software. The 
MorePhotos’ site has a clean appearance, 
and offers myriad services that can be 
customized for each client. Your customers 
need never know they left your studios 
Web site, (www.morephotos.com)

Simple and elegant from the standpoint 
of both the photographer and his customers, 
Collages.net offers several unique 
methods of photo display and up-selling. 
The basic service includes handling proofs 
and ordering w ith the lab of your choice.

In addition to providing thumbnails for 
your client to click through one by one, 
Collages net also runs a professional looking, 
user-controlled Web slideshow of all the 
pictures from the event. During the show, 
customers click to place images in a shopping 
cart, making the order process that much 
easier. Besides individual prints, Collages.net 
offers a slideshow of the event on C D  for 
$24, and additional CDs for $9 each, or 
on D V D  for $49, $35 for each additional 
DVD . Your logo and contact info appears 
on the C D  or D V D

In my online touring, Collage.net's 
engaging demo slideshows set them well 
apart from the competition. The company

also offers marketing tools and free setup 
to get you started. "We've done nothing 
but listen to photographers for four years, 
said Kevin Casey, president of 
Collages.net. It shows, (www.collages.net) 

P ictureMyW eddingOnline has an 
interesting approach to assisting both 
photographers and the bride and groom. 
In addition to hosting your images, the 
site can help the couple plan their wedding 
by directing them to caterers, venues, and

florists. There’s an invitation manager, a 
photo album selector, and wedding 
planner help via automated e-mail reminders. 
'We want to help our clients be more to 
the couple than a photographer, snvs Nathan 
London of SetPhotosOn, the services 
parent company. Image upload is a simple 
FTP transaction with your ZIP-compressed 
images. It takes only a few seconds to unzip 
the images and place them into the desig­

nated folder. A ll proceeds from the sale of

More info? Circle 33
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Create your own packages
Creating packages is as easy as 
drag and drop. Then ordering with 
your packages is at your fingertips

Auto-load Image Editing
If you’re making a web order 
and decide you need to edit an 
image, it’s as easy as clicking the 
thumbnail, and the image loads into 
your image editing software.

WEB Ordering
merlcan Color Imaging

Proof Books
Many different options and a 
number of different backgrounds 
to choose from

FREE 2nd Day Shipping
FREE 2nd day shipping anywhere 
in the Continental United States 
(Some exclusions 
do apply).

AM ERICA N  
C O L O R  
I M A G I N G  
a

800-728-2722 • www.acilab.com

http://www.gainesphoto.com
http://www.morephotos.com
http://www.collages.net
http://www.acilab.com


330 true ws, 5 f-stop range, 
1 sec. recycle, 4.5 pounds 

$399.00

660/165 true ws, 7 f-stop range, 
2 sec. recycle, 4.5 pounds 

$479.00

i

1320/800 true ws, 7 f-stop range, 
4 sec. recycle, 6.5 pounds 

$669.00

Come see the power 
and the performance of 
the White Lightning

professional photographic 
flash units and accessories!

toll free 1-800-443-5542 
www.white-lightning.com

Paul C. Buff, Inc.
2725 Bransford Avenue 

Nashville, Tennessee 37204 
local (615) 383-3982 
fax (615) 383-0676

More info? Circle 34
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the images belong to photographer, who 
pays just $75 per couple for all the services, 
plus free slideshows on CD. Sister company 
PictureMyPortraitOnline charges just $ 15 
per session to upload as many images as 
needed. (www. picturemyweddi ngon I i ne.cc>m)

A simple service at a low price, 
Moments4Hver also offers more services 
as you need them. For nominal fees, they'll 
help you build an elaborate Web site and 
host it, or simply provide a link to their 
servers to post up to 1,000 photos for 
proofing, at $9.95 a month, $4.95 per 
event. Moments4Ever is a great service if 
you want to try out online proofing while 
using your own print lab for processing.

Michael Loeb (www.loebphotography. 
com) has used Moments4Evcr for several 
years, "because they're open-minded and 
take to heart what I say," he says. As the 
company has grown, it has incorporated 
many of Loeb's suggestions, and helped 
him craft a service that is very useful to his 
business. Small details are in the control of 
the photographer, like the ability to 
customize the page headers or to handle 
outgoing order confirmation via e-mail. "I 
don't want someone else sending e-mail to 
my clients,- that's my job, Loeb says. He also 
likes the ability to change prices after a given 
time, but prefers changing them manually 
rather than automatically at set times.

Shoppers who provide their e-mail 
address can maintain a list of "Favorities 
over multiple visits to the site. The 
photographer can use the resultant e-mail 
list to sec who's visiting the site, how often 
they come back, and what they’re buying. 
He can also spur them to make their pur­
chase with e-mailed notices of price changes 
or the pending deletion of the images 
from the site, (www.moments4ever.com)

1 he upload and prin t service category 
is a simple solution on the surface. The 
photographer uploads his pictures, notifies 
his customers of their presence, and moves 
on to the next shoot. The Web site com­
pletely manages order taking, processing, 
payment, fulfillment, and shipping. W hile 
this relieves you of a load of administrative 
tasks, it eliminates the opportunity for 
person-to-person up-selling. To overcome 
this limitation, the sites offer products that

DotPhoto is a consumer proof and prin t site w ith 
features for pros. You can add your own logo, but 
the site is still obviously dotPhoto's.

most studios wouldn't think of, like photos 
printed on mugs, mouse pads, and 
baseballs. If your business is unlikely to 
draw customers into your studio for a long 
chat, an online service that offers fun 
impulse-buy extras is a clear benefit.

One of the big consumer upload sites, 
dotPhoto, also offers services for pros. You 
can upload your own logo, but the site is 
still very clearly dotPhoto's. They not only 
watermark your images, as most sites do, 
but they also block right-click copying of 
images for extra security. It took only 15 
minutes to set up an account and upload my 
three 6-megapixel test images. The entire 
process was quick and easy to understand.

"We offer a risk-free way to sell 
photographs," says Samuel Kolodney of 
dotPhoto. There are no startup costs. 
There's a 15-percent handling fee and a 
three-percent credit card fee,- the dispersal 
of profits from phftto sales is made 
monthly. For the first transfer, there can be 
a waiting period up to 30 days, depending 
on when you start your account. The site 
offers a choice of 50 items you can offer 
your customers, from multiple print sizes 
(wallet to 12x18 inches), to greeting cards, 
shirts, sweatshirts, caps, mugs, plates, 
photo tins, coasters, puzzles, playing 
cards, and calendars, (www.dotphoto.com)

Founded so Miss America pageant 
watchers could buy pictures of the various 
contestants, Printroom broadened its 
customer base to include consumers when 
it noticed most of the orders came from

http://www.white-lightning.com
http://www.loebphotography
http://www.moments4ever.com
http://www.dotphoto.com


Photographer Sylvan Mueller in 
action with the Sinar m during a 
"Food" shooting.

Not all camera systems are 
alike. With Sinar you are on 
the safe side. Go for noise 
free images with efficient 
active sensor cooling in the 
Sinarback. Repurpose your 
images with powerful 22 
Megapixels captured on the 
largest commercially
available image sensor. 
Enjoy the full connectivity of 
the Sinar camera system 
with custom tailored digital 
lenses and controls. Use 
your camera system 
wherever you like without 
any compromises. Shoot 
hundreds and hundreds of 
images on the revolutionary 
Sinar Action Module's fast 
removable hard drives. The 
best does not have to be 
expensive. Sinar digital 
imaging solutions are less 
costly than most think. You 
will be surprised!
Contact your local dealer for 
a personal consultation.

CHOOSE WISELY!

Sinar Bron
I M A G I N G
w w w . s i n a r b r o n . c o m

17 Progress St.
Edison, NJ 08820

For more info: www.digitalbacks.info 
Phone: 800.456.0203 Fax: 908.754.5807

sinar
More info? Circle 25
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the families of the contestants. Setting up 
an account is fairly straightforward, and 
you can replace the Printroom logo with 
your own on the main pages. From my 
cable modem, photo upload was a little 
slower than w ith some of the other 
services. There's a drag-and-drop tool to 
streamline image posting and uploads, but 
the absence of progress bar was 
disconcerting. I he Pro Studio Manager 
feature creates thumbnails of your selected 
images and uploads only those files. When 
a client places an order, Printroom asks the 
photographer to send a full-size file via e- 
mail or CD. hither way, the proofs are 
available quickly so the customers can 
begin ordering immediately.

Printroom also gives you its ICC printer 
profile to integrate with your color manage­
ment system, and recommends you calibrate 
your monitor for accuracy with a ColorVision 
Spyder or similar tool. Files need not be con­
verted to match Printroom's ICC profile,- 
conversion is done at the lab before the 
print is made

Printroom's PhotoPass allows you to sell 
package offers and collect payment at the 
event. You give your customers a PhotoPass 
coupon that they can redeem online, where 
they can view their images and order 
additional prints. You can include delivery 
charges in advance or let Printroom 
collect them online, (www.printroom.com) 

Because most of the online services 
don’t offer printing directly, I took a spin 
w ith a lab that offers a refined drop print 
service. American C o lor Imaging (ACI), 
also a Kodak ProShots Lab, includes a Java 
application that streamlines product 
ordering. You pre-program packages you 
want to offer, drag selected photos to the 
package, and check such items as cropping 
as you go. You can work w ith ACI two 
ways. In the first (a Certified Print Partner 
model), you do the color correction and 
preparation yourself and ACI handles the 
printing of your JPEG files. It's like having 
a large, high-quality printer available from 
your computer desktop In the second, 
you can FI P your untouched JPEGs and

let ACI handle the color correction.
I tested both modes with the same images, 

and both sets of prints matched my monitor 
view. W hile ACI did a good job w ith the 
color correction, I prefer to be a bit more 
aggressive in Photoshop to get the results 
I want. ACI includes a standard print sample 
("Control Shirley") w ith every order to 
help customers keep their monitors in sync.

ACI's solution is an excellent match 
w ith the Proof O nly services because they 
charge only for the print. They offer two- 
day turnaround (which might increase as 
they get busier, they said), and free two- 
day shipping. Best of all, you maintain 
control of order fulfillment on an as- 
needed basis, (www.acilab.com)

Kodak ProShots Basics is veiy similar to 
ACI’s service. It's a Java application that puts 
a front-end on a number of quality ProShots 
print labs, including ACI. It is a nicely designed 
program that allows the user to crop, 
rotate, and place orders online. It's a good 
service for access to ProShots print labs 
and as a drop print solution for business.

Online Proofing
Sell photos online from your own web 
site in the style of a fine art gallery.

Customize event products, prices, 
"welcome" and "thank you" notes.

Use built-in e-mail capability to notify 
clients of event news and special offers.

100% Web-based. No software to 
install or maintain.

Sign up FREE!

Order Fulfillment
Submit orders to the lab of your 
choice, including lab affiliates who 
accept orders over the internet.

Web Design
Enhance your business image with 
a professionally designed website.

Demand the best. Your images 
deserve it.

Moments4Ever
8 0 0 -5 2 3 -3 5 4 5

w w w . m o m e n t s 4 e v e r . c o m
26 • Professional P hotographer • May 2004

More info? Circle 36

On Marketing
The Web site that is unknown shall sell not. I collected 

three good tips while researching this article from the various 
people I interviewed.

• Shoot groups and sell yourself. Mike Connors of 
MorePhotos.com describes himself as a photographer and a sales­
man. When he's at a wedding, he's sure to take plenty of group 
shots. After he's huddled them for the shot, he introduces himself 
and hands out business cards. At most weddings, only a handful 
of people know both the bride and groom, and even fewer know 
who the photographer is; the successful photographer intro­
duces himself to as many of his prospective clients as possible.

• Distribute flyers and offer early-order discounts. "We 
hand out 10,000 coupons at all events," says Pat Gaines of 
Gaines Sports & Event Photography (www.gainesphoto.com). 
"I hire a few kids to run around and hand out flyers all day." 
The flyers have the Web site and discount offers for the first 
two weeks. This gives the customers both incentive and the 
necessary information to find the site.

• Attack. The unphotographed customer has no reason to buy. 
One of the more humorous strategies I heard about is practiced by 
one of Victor Jackson's Moments4Ever clients, Paparazzi H20.com. 
Retired from corporate life, these guys love both boating and 
taking pictures. They zip around San Francisco Bay taking pictures 
of rich guys in their yachts and sailboats. Then they "attack" the 
boat, tossing a bag onboard printed with the words, "You've 
been shot," and information about how the captain can view 
and order the photos online. This clever method is working 
quite well, says Jackson. This approach appeals to the vanity, 
pride and need of an obviously wealthy person. Not a bad idea.

http://www.printroom.com
http://www.acilab.com
http://www.moments4ever.com
http://www.gainesphoto.com


Kodak I VoShots is the granddaddv of 
online photo services, offering the greatest 
control over proofing, up-selling, and fu lfill­
ment, Created by Ray Hicks and later 
purchased by Eastman Kodak, ProShots is 
mainly a software application designed to 
streamline all aspects of wedding and 
portrait photography. That includes 
prepping albums, building slideshows, and 
preparing thumbnails for online proofing.

Despite its intuitive interface, ProShots 
is a lot like Photoshop in that most of its 
users are unaware of the extreme depth of 
the program, even when they use it daily. 
Grant Oakes of Grant Oakes Photography 
(www.goimages.com) wouldn't be without 
it. "When I saw what ProShots could do, 1 
knew I had to leave the lab I'd been with for 
20 years. That broke my heart," he says.

Oakes presents a seminar of his own design 
to help photographers make the transition to 
digital (www.digitalpowwow.com). About 
a fourth of the seminar is dedicated to 
introducing users to the power of ProShots.

Oakes took me on a quick tour of the 
service. We cropped, tilted, and ordered a 
photograph from a single screen with a few 
clicks and mouse strokes. A few more clicks 
and I had picked from hundreds of wedding 
albums in the ProShots database. I matched 
matte shapes to photographs and crafted 
the layout, while the software handled the 
sizing. W ith  the layout in place and a few 
more button clicks, the software generated 
orders for both the album supplier and the 
printer. The only remaining step would be 
inserting the prints into the album.

By far my favorite feature of ProShots 
is an up-selling stroke of genius. Take a 
digital shot of the wall where your client 
wants to display the photo and load it into 
ProShots. Size the photo to the customer's 
request, and pick a suitable frame w ithin 
ProShots. A few clicks later ProShots shows a 
proportional representation of the framed 
photo on the client's wall and exactly how 
puny an 8x10 looks when its hung above a 
10-foot sofa. After a quick upsizing, the 
photographer can usually sell a more suitable 
— and profitable— 20x24-inch framed print 
that w ill look great over that 10-foot sofa.

The ProShots software download and 
Web hosting service costs $249 per year,

and the company takes a 10-percent 
royalty on each print sold. That's not as 
steep as it sounds— the $249 is credited 
toward the 10-percent royalty Kodak 
collects. "If you do just 10 weddings a 
year, that's just $25 per wedding," as 
Oakes points out. Not bad for the 
comprehensive services ProShots offers.

This is a brief overview of just a handful 
of online services available. Look for a

setvice that's not afraid to show demos of 
client sites. Ask for a set ot free or discounted 
sample prints. E-mail or call the tech 
support or customer service reps at these 
and other providers you find to see how 
receptive they are to your questions. 1 hen 
sit down away from the computer and think 
about what you really need to give your 
customers the easiest and most cost-effective 
access to your great photographs J

More info? Circle 37
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Taprell Loomis
P PROFESSIONAL PHOTO PACKAGING

PG 10x10-2 and 10x10 Folios

From Traditional to Digital... 
TAP Offers Selection and Style.
New! 10 x 10 Folio
Maximize the impact of single-image shots. Pump up 
the power of composite prints. TAP’s new 10 x 10 folio 
adds even more appeal to every presentation. Ideal for 
traditional or digital photos, TAP’s 10 x 10 folio makes 
bigger and bolder that much better. Choose from 
double- or triple-opening styles.

Call For Our 
Latest Catalog 

and List of 
Distributors

2160 SUPERIOR AVt NOE 
C im iA M ).0 *t44114 2184

PH:216.781.6000 or 
800.827 5679 

FX: 216.771.2572 Of 
800.276.2572

V isit o u r web site  at www.tap-usa.com  TAP

http://www.goimages.com
http://www.digitalpowwow.com
http://www.tap-usa.com


pro re v ie w Lensbaby camera lens BY STAN SHOLIK

T e ch n o lo g y  is p la y in g  an ever 

in c reas ing  ro le  in th e  process 

o f creating images, a lm ost to  the 

p o in t o f te c h n o lo g y  o ve rlo ad .

That s why it's refreshing to come across a 
new product that’s simple and fun to use.
I lie Lensbaby, brainchild of professional 
photographer Craig Strong, of Portland, 
Ore is just such a product. Moreover, this 
lens can help you boost profits by 
providing a unique perspective in portrait, 
seniors and wedding photography.

If you can imagine a cross between a 
bellows-mounted lens with Holga-Iike 
image quality and a hand-controlled tilt-

The Lensbaby is ideal for encouraging experimenta­
tion and creativity. Move the sweet spot at w ill to  
create portra it shots that stand out in a crowd.

Squeeze it, stretch it, bend it
I he Lensbaby throws a curve right into the sweet spot

shift lens, you’ll have a good idea how the 
Lensbaby works. It’s a single uncoated lens 
element mounted in a flexible accordion 
bellows that can be used w ith all Canon 
and Nikon film  SLRs, as well as most 
digital cameras that accept Canon EF-mount 
or N ikon F-mount lenses. I tested the lens 
on a N ikon D lX — which is not on the 
approved list— and it worked fine in 
manual and aperture priority modes with 
+ 1.0-EV exposure compensation. As with 
any lens, checking the histogram when 
using this product is always a good idea.

The focal length of the Lensbaby is about 
50mm. In "resting position, it Excises to about 
12 inches. To focus at other distances, you use 
your fingertips to extend the bellows for 
closer Excising (to about eight inches), or to

compress it for focusing at distances out to 
infinity. You adjust the aperture with a set of 
Waterhouse stops held in place in front of the 
lens element with a rubber washer. Four aper­
tures are available: f/2.8 if the aibber washer is 
used alone,- f/4, f/5.6 and f/8 w ith different 
Waterhouse stops. The Lensbaby comes with 
a plastic tool for removing and replacing the 
aibber gasket and holding the stops in place.

The widest aperture produces an overall 
difEised, almost impressionistic image, while 
the minimum aperture produces an image 
that's fairly sharp at the center and soft at 
the edges. The lens ships w ith the f/5.6 
stop in place, which is a good place to 
start. It also comes with a booklet that 
includes suggestions for using the lens, but 
once you've looked through the Lensbaby

The Lensbaby works best w ith digita l capture, where it's easy to  make post-production tweaks in 
exposure, saturation and contrast.
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on your camera, you'll be looking for 
subjects to shoot, not reading booklets.

Working w ith the Lensbaby takes some 
practice, but even the practice is fun. It begins 
when you start moving the sharp central focus 
area around the image plane by bending the 
flexible lens tubing. Those soft edges now 
become soft blurs, thus drawing the eye to the 
area in sharper focus. It's easy to blur or blend 
distracting details with this lens. Highlights 
take on a subtle glow, and a chromatic aberra­
tion forms prismatic color streaks at the 
edges of the frame. Every bend and twist 
of the tubing produces a different effect.

Because no part of the image is as sharp 
as with a modern multi-element, multi-coated 
camera lens, the Lensbaby gives your images 
a completely unique look. They are ideal 
for portrait photography, as they soften 
and smooth the skin. In a full-length shot, 
the viewer's attention is drawn to the face, 
where the image is sharper,- in a closer 
portrait, the viewer's attention is drawn to 
the subject's eyes. The possibilities are 
virtually endless—  that is, if your subject 
w ill give you time to experiment.

Though you can use the Lensbaby on 
film cameras, it seems to adapt better to 
digital capture. For one thing, w ith all the 
creative opportunities it presents, you'll tend 
to shoot copious images. From a practical 
standpoint, the image quality can be signifi­
cantly improved post-capture with a digital 
boost in contrast and saturation. As the 
Lensbaby is, after all, a single-element, 
uncoated lens, many photographers—  
while relishing the ability to control the 
area of focus— w ill want to tweak 
exposure, saturation and contrast to their 
own taste in post-production.

Is it possible to duplicate the look of a 
Lensbaby image digitally? Certainly. But 
the Lensbaby is made for photographers who 
enjoy creating images in-camera, and who, 
seeking ways to set themselves apart from 
their competition, are w illing to have fun 
and experiment w ith their picture-making.

Available w ith either a N ikon or Canon 
mount, the Lensbaby sells for $96 at 
www.lensbabies.com. The company is so 
sure that you'll love their product, they 
offer a 30-day money-back guarantee. □

So... versatile
ProCraft Albums exclusively from Albums Incorporated.

Finely crafted post and hinge style albums for 
every occasion. In stock and ready to ship. 
For attractive pricing on display albums to 

increase your profitability: 
1-800-662-1000 or www.albumsinc.com

More info? Circle 38

Everything 
after the photography

More info? Circle 39
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com m ercial BY ELLIS VENER

Sculpting with light
An introduction to tabletop product photography

Tab le top p rodu c t pho tog ra phy  

— p h o to g ra p h in g  sm all 

o b je c ts— is usually used in 

an adve rtis ing  con tex t.

I he subject might be a product such as food 
or a can of motor oil, or some kind of widget. 
W hile Robert Penn's richly conceived and 
immaculately executed still life photographs 
were works of art, most tabletop 
photography falls into the category of 
"make it look good, but do it quickly."

As with all advertising photography, the 
key to success (i.e ., making the subject look 
desirable) is lighting and styling. At its 
simplest, this kind of work requires minimal 
styling, such as simply placing a single object 
against a white background. Fhe subject 
itself needs to be in near perfect condition 
and the background needs to Ire clean There 
are tricks of the trade to enhance the sheen 
of the object or soften it to a sweet, even glow 
I here are Photoshop techniques and plug­
ins for knocking out the background, but I 
like to start with a sweep of white background 
because it serves as a built-in reflector.

Still life photography is essentially sculpt­
ing with light. One common mistake is 
thinking you automatically need multiple 
light sources and lots of wattage to create 
adequate lighting. A single light, placed in 
the right position, can bring out the texture 
and dimensionality of the product. The goal 
here is to give the intended audience an 
appealing visual sense of the product.

Compare the images in Figures 1 and 
2. In Figure 1, I placed a single light in a 
30x40-inch soft box directly over the product. 
The center of the light is actually a little 
behind the center of the telephone. It took 
maybe 10 minutes total to place the light, 
meter it, position the phone at the desired 
angle, and tilt the camera to make a 
couple of exposures. The phone looks 
okay, you get a sense of what it looks like.

Figure 2 is done with the same light, but 
this time I moved down the light to camera 
left. To create strategically placed highlights,
I placed four silver bounce cards of various 
sizes around and above the telephone. These 
helped reveal the curved surfaces and 
edges of the phone. In this light, the retro 
art deco design of the phone is clearer, and

the modern push buttons where one would 
expect a dial mechanism are highlighted. 
Overall, this shot took about 20 minutes, 
excluding cleaning the telephone, hanging 
the seamless, and setting up the stands and 
light. Using reflectors rather than 
additional lights spared me the hassle of 
rigging new lights, re-metering w ith each 
one, and dealing w ith multiple shadows.

If you learn to create a maximum visual 
effect w ith a minimum of gear and 
preparation, you'll be ahead of the game. 
Remember that like fashion trends, 
lighting styles change over time, but if you 
learn to trust your eye, you'll find that the 
ultimate rule of lighting is constant: If it 
looks good, shoot it! □

Tools
Lighting: Balcar A2400 pack and single 
Balcar U head; Plume Wafer 100 soft box; 
LumiQuest Table Top Reflector System; 
Sekonic L-558 Dual Master meter; LPA 
Design PocketWizard MultiMAX

Camera: Contax 645AF camera with 
Zeiss 80mm f/2 Planar lens; Kodak 
Professional 645C DCS Pro Back
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LIFE IS TOO LARGE TO BE 
MEASURED IN DOTS PER INCH
N o th in g  b rings  life  to  life  quite like the KODAK PROFESSIONAL 
8500 D ig ita l P hoto  P rin ter. Continuous-tone, thermal technology 
m eans no b lo c k e d  nozzles, no paper misfeeds, and no prints 
sticking to  prin ts . S im ply crisp, clean photographic-quality pictures 
and p len ty  o f them . The 8500 Digital Photo Printer can even o jjfl 
8 x ip :inch pictures, in gloss or matte finish, in 75 seconds or l| 
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w eddings BY JEFF KENT

You have to find the 

pictures that show who 

people really aref not 

just what they are doing.
—Amy Deputy

All images *  Amy Deputy



Telling stories
The narrative art of Amy Deputy and W ed d in t fs to r ie s

After 13 years of newspaper 
work, as both photographer 
and picture editor, Amy Deputy 
knew how to document 
an unfolding moment.

So, when a friend asked her to photograph 
her wedding, she decided to give it a shot, 
so to speak.

Something happened at that wedding. 
Deputy had fun. Caught up in the 
experience of the couple's special day, she 
realized, b e y ,  th is  isn  't h a l f  b a d .

Shortly thereafter, Deputy turned in her 
notice at the B a lt im o r e  S u n  and began setting 
up Amy Deputy Photography LLC. From the 
beginning, she knew her strength as a wed­
ding photographer lay in her photojournalism 
skills. Her hallmark would be documenting 
each wedding and narrating the story in a 
series of images she named W ed d in c js lo r ies . She 
even trademarked the term.

"I always explain to my clients that shoot­
ing a wedding is like sketching in a note­
book,” she says. 'The first four frames might 
just be rough sketches, and then, b o o m , the 
fifth gets it. You have to find the pictures 
that show who people really are, not just 
what they are doing. You have to make images 
that ask a question or speak to a riddle.”

Deputy pays careful attention to the basics 
of storytelling: setting, placement, details, 
action. In addition to photographing the 
principals, she completes and flavors the 
story by emphasizing the small details and 
events on the periphery.

"I try to find the story underneath the 
story,” says Deputy. "Otherwise, all the 
stories are the same: Two people love each 
other and they get married. But there is 
always a fascinating sub-story. Finding that 
is the really hard part."



The discovery process begins w ith an 
interview several months prior to the wed­
ding. Deputy sits down with the couple and 
gets to know them, gathering information 
she'll work from on the day of the event. 
Typically, she captures 1,200 to 1,500 
images during the event, always w ith 
potential album layouts and story lines in 
mind. Editing the images afterwards, she 
chooses 400 to 500 to print as 4x6-inch 
proofs. These go to clients in a silk box 
from Cypress. The clients w ill return to 
the studio to collaborate w ith Deputy on

creating the special W e d d in c js to r ie s  album.
It's a guided creative process,' says Deputy.

I tell the couple to select their favorite 
pictures from their proofs, but to bring 
everything. They show me what pictures 
they like, and I suggest other images to 
round out the story and complete the piece.” 

The finished album is a narrative in images 
rather than a disjointed collection of ind i­
vidual shots. When both the couple and 
Deputy have contributed everything they 
feel is important to the story, it usually 
spreads over some 40 pages (80 sides). J i
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commercial BY JEFF KENT

Barbara Bordnick's private eye
The singular vision behind an extraordinary 35-year career

For photographer Barbara 
Bordnick, it all comes down to 
one seemingly simple element: 
"People talk about style, 
but I don't like that word.
Style is something you have 
in a dress. What separates 
one artist from another is 
her point of view."

Point of view is that unique component 
that a photographer— any artist— brings 
to each project, says Bordnick. It's more 
decisive than any technique or equipment or 
style. She does acknowledge that discovering 
that point of view and embracing its unique­
ness can be challenging for the photographer.

''It's often hard for people to open them­
selves up to creativity," says Bordnick. "It's 
hard because they're threatened. And when 
some people feel threatened, they get angry. 
1 hat's the way I react, too. So you get this 
anger against doing things differently, 
against doing things that aren't the same 
way you learned to do them. But it's not about 
right and wrong,- it's about different perspec­

tives. That is what separates us as artists."
Bordnick's opinion has been coalescing 

over a 35-year career that began w ith an 
assistantship in another photographer's studio. 
When her employer decided he wanted 
out of the business, she took o ff on her 
own, wearing a groove in the pavement to 
the offices of Harper's Bazaar until they 
published her work, effectively launching 
her career in fashion photography.

Bordnick has since done countless 
advertising and editorial spreads, a couple 
of photography books on flowers, dozens 
of high-profile digital camera ads, and 
she's won CLIOs for directing TV  
commercials. She served a term as the first
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"How can you tell somebody how you 
communicate? Making that connection?" 
that's where your personality, your 
talent and your point of view come in."



woman president of ASMP, and became 
the first president of the Advertising 
Photographers of New York.

Bordnick's diverse work over the years 
is united by the common thread of her 
singular point o f view. Setting out in a 
single direction has never worried her, as 
she prefers to let her expression evolve 
naturally through her sundry projects.

"I've been fortunate in that I've been 
given really interesting projects 
throughout my career," she says. "By 
default, they’ve given me d irection.'

For instance, Bordnick began shooting 
her first assignments in fashion photography 
with 35mm cameras. An assignment to shoot 
a promo for 8x10 Polaroid photography 
led her into the 8x10 format. A request to 
test a digital camera back took her into 
digital photography. As a Canon Explorer 
of Light, she has shot advertising images 
for almost every new digital camera that 
Canon has released.

Her current focus on flower photography 
came about when a model was a no-show 
for a Canon D30 shoot. "I had hired two 
assistants and was set to shoot, so I had to 
do something.' Turning her camera on 
some flowers sitting on a table, she took a 
shot. It looked good on the LED screen. I 
thought, 'No, this can't be.’ I took a second 
shot, looked at it, and thought 'Where 
have I been. W hy didn’t I do this earlier?' 
For a long time I didn't tell anyone I was 
shooting flowers because their eyes would 
roll into their heads and they'd think, 'Oh, 
she's going out of business.

But the first flower book has been very 
popular, and Bordnick's second book is 
jumping off shelves. Rather than being a 
complete departure from her earlier work, 
artistically, it all comes from a similar place, 
she says. 'My flowers are just like my nudes,- 
my nudes are just like my fashion. They 
have the same sensibility, the same lyricism.''

Bordnick says she's never been particularly 
good at coming up with projects on her own. 
Freedom is a nightmare, a huge responsi­

bility! she laughs. Instead, she draws from 
whatever assignments she takes on, embracing 
the new and assimilating the lessons learned 
into her overriding artistic point of view.





Recalling a Great Women in Jazz 
calendar project for Polaroid, she says, I 
entered a whole new world I was 
photographing women who had gone in 
the hack door and had never gotten their 
due. When I was doing the project, I 
didn't know anything about jazz. I didn't 
know anything about these women. So 
how was I going to photograph them?

Since I didn't understand, intellectually, 
what they were doing in this historical and 
musical context, I had to find something about 
them that was universally appealing-— to the 
gut— to explain why I was photographing 
them. When I got each of them in to the 
studio, I had to convince her that she had 
this quality, and get her to give it back to me. 
It taught me an enormous amount. It taught

me that it doesn't matter what people do; 
if they're exceptional, they're exceptional.”

Photography gives Bordnick the oppor­
tunity to meet people she m ight otherwise 
never have met, and to relate to them w ith 
a rare intimacy. That intimacy is critical to 
her portraiture.

There is no such thing as capturing the 
essence or spirit. You don't get that in a 
portrait. You don't even get that living with 
a person. The best that you can do is to 
create a situation where you have an honest 
exchange, if only for a fraction of a moment, 
so that anyone who looks at the photo­
graph w ill feel that he knows that person."

The process of doing that, says Bordnick, 
is mysterious and in many ways indefinable. 
Part of it is by applying what she knows, 
by creating an environment where her sub­
jects feel safe to be who they want to be.
It's a collaborative approach in which she 
gently guides the subject into being honest, 
into showing the interesting, unique person 
w ithin rather than the public caricature. If 
you ask her specifically how she evokes 
those honest moments, she can't tell you.

"When I teach, my students often ask me 
how to make people relax and be them­
selves for a portrait,” she says. "I don't 
teach them that. I teach them how to figure 
out who t h e y  are in a certain situation, how 
to trust themselves enough to connect 
w ith someone and capture that honest 
moment. How can you tell somebody how 
you communicate? Making that connection, 
that's where your personality, your talent 
and your point of view come in."

This topic is among the many facets of 
portraiture that Bordnick will discuss at July's 
Imaging USA 2004 in Las Vegas. She will 
present The Photographic Career of Barbara 
Bordnick, a Commercial Track seminar 
sponsored by Canon USA, 4-6 p.m., July 25. 

She'll also discuss how one woman got started 
in fashion photography, an area traditionally 
dominated by men. Don't miss it. □

See m ore o f  Bordnick's w ork  a t  w w tp .b arb a ra b ord m ck .co m .

F o r  m ore in fo rm ation  on  Im a g in g  U S A , J u ly  2 5 - 2 7  in 

L as  V egas, g o  to w w w .p p a .co m  S p ec ia l prices a re  

a v a ila b le  f o r  P P A  5̂^
members, studio g rou p s, IMAGING
a n d  e a r ly  registrants.
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6 lighting principles
The critical factors when lighting 
portraiture for digital capture

To achieve impact lighting you 
must understand the following 
six important principles:

I Incident angle of the light
2. Light size for definition and mood
3. l eathering and positioning the 

main light
4 I )iffusion
5 I he contrast of the recording media
6. I he Cricchio Triangle floor plan

for lighting

1. Incident angle of the light
As you increase the incident angle of 

the light source off the camera axis, the 
reflectivity of the light off the subject 
becomes brighter and more specular.
I herelore, you can set up the lights that 
illuminate the subject to he equal to the 
fill light, except tor the main light The 
main light sets the lighting ratio to match 
the contrast of the recording media you 
are using. To apply this principle, make 
sure that all light sources directed at the 
subject (except the main light) have the 
same incident intensity as the fill light

To produce an accurate reading from a 
single light source the incident meter should 
be equipped w ith a flat disk or, like a 
Sekonic meter, used with the dome retracted.

Photographic masters in digital photog­
raphy determine the camera f stop w ith an 
incident meter reading of the main light, 
exposing for the brightest diffused light 
falling on the subject. In digital photography, 
lim D iVitalc M  P hotogM E I.C r, l -ASP

Using the incident lig h t princip le  to  determ ine the 
illum ination patterns, stud io  ligh ting  equ ipm ent can 
be set up on a flo o r plan as tw o  triangles.

Cricchio Triangle Method® 
Short Accent Lighting fo r Low Key 

Digital Photography

The fill, accent and hair lights are set to  produce half 
the ou tp u t o f the  main ligh t, as m etered at subject.

Do your final exposure check fo r d ig ita l photography 
w ith  the histogram  o f the  image (top) and an 18- 
percent g ray card. The gray card should be 
displayed as a spike in the  m iddle o f the  histogram .

a leading commercial photographer in 
Atlanta, recommends that you expose for 
the highlights and later process the 
shadows in Adobe Photoshop. This has 
always been my procedure as well.

2. Light size for definition and mood
The mood of the image is determined 

by the kind of light provided by your main 
light. The smaller the light source, the 
more strength and definition you'll achieve 
in portraying your subject. As you broaden 
the light source w ith light modifiers (soft 
boxes, starfish, umbrellas), the mood will 
become gentler. For example, a child is 
best portrayed in a gentle light from a 
window or a large soft box, as below.

3. Feathering and positioning 
the main light

To achieve the photographic quality of 
the O ld Masters, select a light modifier 
that "feathers' the main light. Such reflectors 
create a light pattern that is brightest in
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The d ifference in the  in tensity  o f illum ination 
between the  center umbra and the  penum bra (the 
edges tw o  fe e t from  the  center) is one f/s to p . The 
tonal g radation  betw een them  w ill evenly dim inish.

the center (the umbra of the light), w ith 
the intensity of the light gradually falling 
off toward the edges (the penumbra).

This quality enables the photographer 
to adjust the light by feathering, the 
technique of using the penumbra cast by 
the main light source to achieve even 
illumination across the subject's facial 
plane, w ith soft, even specular highlights. 
To find the correct placement of the 
pattern of light so that the face is 
properly illuminated, move the main light 
pattern up and down until the intensity of 
light on the forehead and chin of the 
subject are the same. The intensity of 
the light must also be the same across 
the face.

The result w ill be a photograph with 
good tonal gradation and smoothness 
between the highlights and shadows of the 
subject's features.

4. Diffusion
As you enlarge— or diffuse— the main 

light, you reduce the defin ition of the 
image, lower the contrast of the image 
and reduce the color saturation. A large 
diffused light source is ideal for the high- 
contrast capture of digital cameras.

5. The contrast of the recording media
The contrast of the recording media: 

The contrast of the capture device

determines the lighting ratio. Digital 
capture produces higher contrast than film, 
so it requires broader light sources and a 
lower lighting ratio to reduce contrast.
(See figure above.)

In the final result, the higher contrast 
image from a digital file and the lower 
contrast image from a color negative 
must fit the dynamic range of the 
photographic paper it is printed on. To 
record detail in the whites in the frame, 
your Photoshop RGB Info palette should 
read 240 to 245 in the brightest 
highlights of your image. The shadows 
w ith  detail should read 15 to 25. W ith  
these values, professional photographic 
paper w ill reproduce detail in both 
diffused whites and black shadows.

6. The Cricchio Triangle 
floor plan for lighting

The four main light patterns most 
frequently used by portrait photographers 
are butterfly, open-loop, closed-loop, and 
broad lighting.

Butterfly:
The principal 
light is pointed 
down at a 45- 
degree angle 
directly onto the 
frontal plane of 
the face. This 
lighting is often 
used in glamour 
portraits, par­
ticularly when subject has a w ell-propor­
tioned face and high cheekbones.

Open-loop:
The principal 
light is pointed 
down at a 45- 
dcgrec angle 
toward one side 
of the nose, 
forming a loop 
shadow from the 
nose. This 
lighting brings
out the brilliance of the eye color— more 
so than closed-loop lighting.

Closed-loop: Also described as Rembrandt 
lighting, this short or triangle lighting is often 
used in low-key lighting setups. The principal 
light is pointed down at a 45-degree angle 
on the subject, and 45 degrees to one side 
of the face, w ith the shadow side of the 
face toward the camera

Broad lighting:
This style alters 
facial features the 
least, but it also 
provides the least 
amount of facial 
correction. Broad 
lighting places 
three-quarters of 
the face in high­
lights. A low- 
contrast, broad main light source works 
best for this lighting pattern Broad 
lighting is normally employed for high- 
key lighting setups

When portrait photographers are in 
doubt as to which pattern to employ, I 
suggest they employ to use either the 
closed- or open-loop lighting. It is the 
most effective in giving texture and depth 
to the portrait.

For maximum impact in classical 
portraiture, I have added a second main 
light in four positions: short accent, angel 
touch, porcelain, and profile. The visual 
impact of these four lighting positions is 
achieved through the use of the incident 
angle principle of light
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Short accent lighting: Creates specular 
highlights on the side of the face and 
down the bridge of the nose. This is the 
most d ifficult lighting pattern to achieve. 
The second main light comes from behind 
the subject at eye level, or 135 degrees 
from the camera axis. It outlines the 
perimeter of the face and rims the length 
of the nose. When the light is properly 
positioned, the specular highlights w ill be 
sharp and brilliant. A ll other sources in the 
lighting setup are used in the standard 
portrait pattern. The second main light 
intensity should be equal to the fill light.

Short accent lighting brings out character 
in men's portraits and accents a well-staictured 
nose. It's best for subjects w ith an oval face 
and therefore has limited application.

Angels touch: Illuminates the area of 
the face called the "angel's touch," the 
vertical indentation between the nose and 
the upper lip.

This lighting is aimed perpendicular 
to the side of the face. In most individuals 
it w ill cast light over the bridge of the 
nose to illuminate the color of the eye on 
the shadow side of the face, giving the 
eye a crystal-like appearance. At the 
same time, the light glances off the two 
ridges of the subject's angels touch and 
highlights the lips. W hile  learning to 
place this light, have the subject close his 
eyes, then illuminate the eyelid on the 
shadow side of the face w ith the second 
light. When the subject opens his eyes, 
you w ill see the brilliant illum ination of 
the color in the eye.

In the angel’s touch setup, the second 
light should be half the intensity of 
the first main light. The main light 
and the second main light should be 
metered together to establish your 
lighting ratio.

Profile: A study of the perimeter of one 
side of the face, from chin to forehead.
The fullest side of the face is most suitable, 
because it usually has the most contours.

A profile portrait should have simple com-
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Iman by Markus Klinko & In d ra n i  ...

To put Iman's beauty in the right light, Markus Klinko & Indrani chose the new 
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position. Avoid having the subject's shoulders 
make a horizontal line straight across the 
frame. I he profile's design is busy, so the 
camera view should be from the back of 
the subject's shoulder. To create a smooth 
base for the profile to rest on, the subject's 
arm should be extended with the shoulders 
in a diagonal position in the frame.

Start the profile position at 90 degrees 
to the camera axis and have the subject turn 
slightly toward the camera. From the camera's 
view, watch for roundness to appear on the 
edge of the subject's nose, then stop the sub­
jects rotation. A sharp edge along the 
nose produces the unsatisfactory illusion 
that the profile was cut out and pasted 
onto the background.

In profile lighting, the second main 
light should rim the profile from chin to 
forehead. Avoid lighting the area under 
the neck. A gobo— a light-b locking go- 
between panel— may be necessary to 
keep the spill light from striking the 
camera lens Bring the first main light 
across the face to shape the nose and give 
contour to the side of the face nearer the 
camera. I his gives a smooth effect on the 
nose and illuminates the eyes.

Porcelain lighting This lighting gives a 
glamour effect to the subject's eyes. The 
main light modifier should be smaller than 
the form till light I prefer to use a small 
light source with a grid attachment for the 
main light and a 24x24-inch soft box for 
tfie form fill

Place the form fill light first. This light 
should start directly in front of the nose 
and move away from camera axis until it 
does not illuminate the ear on the shadow 
side of the face I he intensity should be 
equal to the fill light

1 he main light should shape the face 
with definition It is used in one of the 
standard main light positions such as the 
loop lighting The intensity of the two 
lights together should equal your selected 
lighting ratio.

Finally, a word about high-key lighting

C ricch io  P orce la in  L ig h tin g *  fo r  D ig ita l S e tup

Use the Cricchio Triangle floor plan and 
add lights to the background. To establish 
the intensity of the background lights, 
first take a spot reflective reading o ff of 
an 18-percent gray card at the subject's 
plane, and note the f/stop. Make a second 
reading off of the background and 
establish an intensity two to three f/stops 
brighter. Check the results in Adobe 
Photoshop w ith the Info palettes. The 
white background should produce an 
RCB reading of 255. □

F r a n k  E  C r ic c h io  is a  life  m em ber o f  P ro fes s io n a l 

P h o to g ra p h er s  o f  A m erica  H e is kn ow n  in te rn a t io n a lly  

a s  a  teach er  au th or , a m i  co n su lta n t H e is a  con su ltan t  

to Fu ji Film  U  S  A  I n c , s p ec ia liz in g  in d ig ita l a n d  

c o lo r  n eg a tiv e  p h o t o g r a p h y  F o r  m ore in fo rm atio n  a b o u t  

C ric c h io , g o  to w w w .fr a n k c r ic c k io  com

H i-K e y  L ig h tin g  S e tu p  fo r  
C o lo r N e g a tiv e  P h o to g ra p h y

e s h
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Produce hundreds 

of dye sub lim ation  

prints before 

the bride and groom  

are dry.

The Mitsubishi CP-3020DU 
Digital Color Printer: 
continuous tone quality at 
a price you can afford
For more than two decades, 
Mitsubishi has been a world leader 
in imaging technology and a pioneer 
in dye sublimation printers for the 
professional market. Now we're 
introducing our newest dye 
sublimation thermal transfer 
printer, priced within reach of 
every professional photographer.

U S A :  8 8 8 . 3 0 7 . 0 3 8 8  C a n a d a :  9 0 3 . 4 7 5 . 7 7 2 8 © 2004 Mitsubishi Digital Electronics America. Inc.

The CP-3020DU Digital Color 
Printer can produce 8x10 and 
8x12 continuous tone prints in as 
little as 77 seconds. It can produce 
multiple prints on a single sheet.
It can produce prints in a glossy or 
matte laminated finish that provides 
superior fade, fingerprint and 
water protection.

The printer is easy to use and is 
backed by Mitsubishi's commitment 
to a level of support that's as 
professional as you are. Proven 
technology, rugged, reliable and 
continuous tone, too. For the 

wedding photographer,
portrait photographer 
or photojournalist, 
the CP-3020DU is a 
workhorse that doesn't 
compromise on quality.

MITSUBISHI
ELECTRIC
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When we converted our 
portrait studio to digital, we 
were confident with our film 
and traditional photographic 
art enhancement tools.
C onverting to digital forced us to find 
new ways to accomplish the photographic 
corrections and enhancements that we had 
done for years We are constantly learning 
and looking for new means to become 
more efficient at these tasks. This is the 
story of how we got to know Adobe 
Photoshop's blending modes and the 
f listorv Brush. It is excerpted from the 
Wackers I )igital Cookbook and CD," 

which show how we apply them to portraits 
for h ighlight and shadow enhancements 
and artistic oil painting effects.

We tried many of the commercial 
digital techniques in Photoshop, most of 
which required making careful selections, 
masks, numerous layers, and more. Then 
wed apply various adjustments at different 
settings, edit the selections, and finally 
tweak the adjustments until everything 
looked good This process works, but 
people come in fairly complex shapes, 
and skin tones and cloth ing shades vary 
widely W hat used to take minutes to 
adjust would take many minutes hours 
even, to dig ita lly correct. N ot exactly the 
improvement wed hoped for

Then, we met the Mode family. 
Photoshops tools and layers have settings 
called blending modes (Figure l )  that 
control how the pixels in the image are

Faster portrait enhancement
History Brush a la mode

Figure 1

affected. They are found on the Options 
bar for the tools and at the top of the 
Layers palette. We ll focus on using the 
tool blending modes here. One Mode 
family member is Normal. Some can be 
obnoxious (C olor Burn & Vivid Light). 
Some are pretty laid back (Hue). Some are 
just plain weird (Difference & Exclusion). 
One is monotonous (Lum inosity), and 
some are practical (Lighten & Darken). 
Now, we feel that blending modes are the 
single most important settings fo ra  portrait 
photographer to learn for efficiently 
correcting and enhancing their images. 
These adjustments help reduce the touch- 
up process from minutes to seconds.

Beyond Normal, the Lighten. Darken, and 
Hue blending modes were our first favorites, 
and the most straightforward For example, 
if you use the Clone Stamp in the Lighten 
mode, only the parts of the target area that 
are darker than the parts of the source area 
w ill be lightened (vice versa for Darken). 
This is quicker and yields much more

natural results than using Normal only. 
Llsing the Brush tool in the Hue mode 
w ith carefully selected colors quickly and 
accurately corrects unwanted discoloration 
in areas such as skin, w ithout having to 
make time-consuming selections and masks. 
We developed our own batch of swatches 
for flesh tones, teeth, and lip colors, which 
we call Jean's Digital Makeup Kit.

The M u ltip ly  and Screen modes are the 
stronger twins of Darken and Lighten, 
respectively. When applied at low opacity 
(less than 20%) to portraits, they are very 
effective in building highlights and shadows. 
Tools that have the blending mode option 
know color. As a tool is applied in M ultip ly 
or Screen mode, the color base is accurately 
maintained, as opposed to the muddy 
monotone results of applying Dodge and 
Burn, which don't have a Mode pull-down 
in the Options bar. The Brush tool works 
well for adding density to shadows or 
brightening highlights, but you must be 
careful to use the best foreground color to 
match the existing flesh tones.

We discovered the H istory Brush has 
Mode settings as well. This discovery has 
saved us a significant amount of time, and 
has improved the accuracy of our image 
enhancement, because, if properly wielded, 
the H istory Brush magically knows the 
base coloring, shading, brightness and more 
about the image. It makes the d ifficu lt 
selections for you. The process is so easy 
that it's almost too good to be true.

Step 1: Building highlights
Before brightening highlight areas, com­

plete all retouching and color correction. Go
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Picture # 
PerfecT rrofirs.

Boost productivity and profits for professional digital photographers 
with the new Noritsu dD P-41 1 Pro Digital Dry Printer.

No matter what your photographic specialty, you can 
now output high-quality prints from your digital photos.

The new Noritsu dDP-411 Pro can be purchased with 
either versatile image management software or 
package printing software.

•  Enlargements up to 12" x 18".

• High-margin, high-value specialty prints.

• Enhance profit potential.

• Great for proof prints.

• Overlays, borders, text, frames, graphics, custom 
cropping, multiple print packages, and more.

• Manage and automate digital print production.
• Chemical-free, dry inkjet technology provides 

outstanding image quality.
• Easy to use and highly productive: outputs up to 

310 6" x 4" prints per hour, regardless of input type. 
Fast turnaround in minutes, not days.

• Accepts virtually every digital input media including 
CD-ROM, CD-R, CD-RW, SmartMedia, 
COMPACTFLASH, Memory Stick and PC Card.

• Choice of Express Digital Software'’'’ or Graphx 
Package Software w

Call 800.521.3686 to request specifications,
capabilities, and sample prints

www.noritsu.com
LEADING THE WORLD IN 

PHOTO IMAGING TECHNOLOGY 8 0 0 .5 2 1 .3 6 8 6

http://www.noritsu.com


Figure 3

F igure 4

Step 3: Oil paint effects
Taking the magic of the H istory Brush 

one step further, we use it to create a line 
of fine art portraiture w ith the look of oil 
paintings. Build your facial highlights and 
shadows as described above, but continue 
to enhance the entire image w ith the 
H istory Baish. fo llow ing the highlights in 
Screen mode, the shadows in M u ltip ly  
mode. For clothing (especially silk, satin

and velvet), props, background, and other 
scene elements, approach the work in a 
paint-by-number fashion (the H istory 
Brush opacity may need to be increased 
to as much as 40%). (Figure 4 )

To finish the image, select the Smudge 
tool (R) set to the Lighten mode, 
Opacity=50% , and check or uncheck the 
Finger Painting box on the Tool Options 
bar. Smudge w ith various brush sizes and

to the Fdistory palette 
and click the camera 
icon at the bottom to 
create a new snapshot. 
C lick the box to the 
immediate left of the 
new snapshot so that 
the H istory Brush icon 
appears in it (Figure 2). 
If you skip these 

instructions or do not complete them 
accurately, blemishes and color problems 
may reappear. Choose the H istory Brush 
(Y) from the Tool palette, pick an appro­
priately sized, soft-edged brush, change its 
mode to Screen (shift-opt/alt-S) and set 
the opacity to 5%-10%. Look at the direction 
of the main light source and simply baish 
in highlights to enhance the existing light 
areas as needed (e g , the Rembrandt 
patches on the cheeks, along the side and 
tip of the nose, the chin under the lip, and 
sometimes along the tips of the upper lip 
and along the vertical grooves between 
the nose and the lips (the "angel's touch"). 
Be careful not to over-brighten the highlight 
areas. Watch the Info palette RGB values. 
We generally aim for red values of about 220 
for diffused flesh tone highlights on 
Caucasian skin You can also use this tech­
nique to enhance the eyes by adding catch 
lights and crescent glows, and to brighten 
the whites, but not all the way to the top lids.

Step 2: Building shadows
Follow the method above for building 

highlights, but use the History Brush in the 
Multiply mode (shift-opt/alt-M) in the shadow 
areas Look at the direction of the light and 
brush to darken existing medium or dark 
areas (e g , the shadow side of the face on 
the cheeks and forehead, especially near the 
hair, along the side of the nose, and the pupil 
of the eye). Be careful not to over-darken 
shadows, none of the RGB values should 
fall below 10 If you created a snapshot for 
building highlights on an image, you can use 
the same snapshot for the shadows. (Figure 3)
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Figure 5

shapes to move detail around and create a 
"brushy" oil-painted look. (Operating 
systems react differently. Use the setting 
that blends the image colors w ith each 
other, w ithout adding the foreground 
color. Adding new colors may create a 
more impressionistic look, which you 
may like, especially for medium- to 
high-key images.)

To further enhance the painterly effect,

you can add a texture to the image, such 
as canvas (Filter>Texture>Texturizer: 
Canvas). Add texture to a copy layer and 
then adjust the layer's opacity to make the 
effect more realistic. (Figure 5) □

T h e  W a c k e n— D m h , J e a n , a n d  J .D .— a  re the oilmen o f  

P h o tog ra p h y  b y  J . D , a  fu ll-service, too-p ercen t digital, 

fa m ily  portrait studio in ClintonvilU, W is. K n ou m  a s  " T lx  

Fam ily"  o f  photograph ic  instructors, the W a ck en  a n  K o d a k -  

sp on son d  speakers C o  to u m w .p h otoh y jd .com  an d  click  on 

"For P ho tographers  to see their current speaking schedule

M L400R h M L6O0 R Monolights by Norman
Well kno w n  fo r  Durable and  Reliable Perform ance

Built-in PocketWizard™ radio receiver 
(also auailable without PocketWizard™)

Built-in Serial Port for computer control w ith PC 
software k it

Compatible w ith Norman and Photogenic reflectors 
and ligh t modifiers

Independent safety approvals: ETL, CETL and 
FCC approved

4 0 0  or 6 0 0  watt-seconds

Q Contact your local Norman dealer or call 1-800-787-8078 j

f  norman
Manufactured by: Photo Control Corporation 
4800 Quebec Ave. N, Minneapolis, MN 55428 

Phone: (763) 537-3601 •  Fax: (763) 537-2852 • www.photo-control.com

V norman
DIGITAL MONOLIGHTS
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BY MIKE DWYER, CR.PHOTOG.digital compass

This month's article involves a 
series of conversations with 
John. While this conversation 
was real (albeit on e-mail), 
Johns name has been changed 
to protect the innocent.
I hope that this article w ill lead you to 
examine your own arguments— for and 
against the digital revolution"— and 
perhaps share them with some of your 
pro photographer colleagues Stir the 
waters Argue a little  bit. Great debates 
can create greater outcomes.

What's next?
To D or not to D
square neg. Add to that information all the 
incredibly valuable improvements, effects, 
services and products that are either difficult, 
expensive or impossible to add to a film 
image and that small digital chip looks pretty 
good. Beyond that, digital capture ensures 
you've got the image. W ith film you meter, 
shoot and pray! W ith digital, you have an 
LCD on virtually every digital camera that 
confirms the exposure, lighting and expression 
of every shot Add to these advantages the 
possibility of producing beautiful 24x30- 
inch prints with zoom lenses and auto focus 
from a $2,500 camera, and that small 
digital chip blows away your film camera.

Dear John,
I hanks so much for responding to my 

recent article in Professional Photographer I 
think you have verbalized the concerns of 
a lot of professional photographers as we 
struggle through this "revolution." I ll try 
to answer some of your concerns.

Joh it: So far. there are too many ifs and 
huts to commit a bride's wedding to a 
small digital chip.
Michael: There are still some its and huts, 
but this is not rocket science and, 
metaphorically speaking, the ship has 
been to the moon and back many times 
already T here are now tons of books, 
seminars and articles from seasoned photog­
raphers with proven techniques and work- 
flows The kev is not to try to reinvent the 
wheel when you go digital As far as 
"committing a wedding to a small digital 
chip relax, my friend Whether you believe 
it or not, that small digital chip holds as 
much, perhaps more, information as your
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John: If most wedding photographers did 
go digital right now, the industry would 
lose about 80 percent of its photographers 
just over the cost issue.
Michael: Industry insiders say that 50 percent 
to 70 percent of photographers are already 
doing a significant amount of their work 
digitally. Four or five years ago, when cameras 
were $25,000 or $30,000,1 would have agreed 
w ith you. But now you can become a fully 
digital photographer from capture to print 
for less than $5,000. If you're saving $ 100 to 
$200 per wedding just on film and processing, 
most accountants would call that a pretty 
good return on investment. That said, the 
cost of moving to digital imaging is a com­
plicated one. You will save on film, you 
can save even more on proofs and prints, 
but typically, it w ill take people-time, and 
there's still the initial investment. As 
always, go s lo trly  and Juke small steps'

John. I am comfortable w ith film at this 
time. O ther photographers make me feel 
primitive and insecure.

Michael: There is never an excuse for anyone 
— me included— to be arrogant and judg­
mental. Digital photographers aren't better 
photographers or better people because they 
have newer cameras. Everyone who has 
made the digital leap has a responsibility 
to mentor and nurture those who follow. 
But, staying w ith outdated equipment and 
the old way of doing things because you're 
more comfortable is just not wise. Get out 
of your comfort zone and listen, inspect, learn, 
digest and when digital is right— financially 
and artistically— GO l If you wait until 
you're comfortable, it may be too late.

John: Technology is shooting photographers 
in the foot. Photographers need to smarten 
up and realize the unemployment line w ill 
get longer if they do not team up and start 
fighting back instead of loading the 
technology gun that is aimed at their temples. 
Michael: Digital is neither the demon nor 
the savior it's been made out to be. It’s just 
a tool. The bullets you describe are simply the 
fragments of your old way of doing business 
whizzing by your head as the old way 
explodes. But if you are correct, do you really 
think photographers could slow the pace of 
this technology? And to what end? To be 
replaced by a whole new generation raised 
on this technology and know nothing 
else? I'd rather be shot and die quickly!

John: 1 hank you very much. I must admit, 
though war does not scare me, digital 
does. But here I go, ready or not, and God 
be with m e.. Thanks again.
Michael: You go, sir! And may all your battles 
be as win-able as this digital revolution. □

You c a n  reach  A lik e  D w y e r  a t  w arm peopleQ ivtclphK .com .



322RC2 MAGNESIUM GRIP ACTION BALL HEAD
SPEED & PRECISION. ONE HAND DOES IT ALL SIMPLY SQUEEZE THE TRIGGER 
AND POSITION YOUR SHOT. RELEASE, AND YOUR CAMERA LOCKS SOLID. YOU 
CAN EVEN FIRE YOUR CAMERA FROM THE HEAD USING THE OPTIONAL SHUTTER 
RELEASE, NEVER HAVING TO REMOVE YOUR HAND FROM THE HEAD. THE 322RC 
FEELS SO GOOD YOU'LL WONDER HOW YOU LIVED WITHOUT IT.

PAN MOVEMENTS FRONTAL TILT MOVEMENTS

SPK1FKAT10NS AND FEATURES:

HEIGHT 4 .1 ”
WEIGHT 1.5 LBS 
MAX LOAD CAPACITY

12 LBS (HORIZONTAL POSITION) 
5.5 LBS (VERTICAL POSITION)

m m °

LATERAL TILT VERTICAL MOUNTNG
MOVEMENTS

FRONTAL T ill -9 0 °  + 9 0 °
LATERAL T1U -3 °  + 9 0 ''_ _ _ _ _ _ _ _ _ _
EXTREMELY COMPACT IN HEIGHT, KEEPS 
THE LOAD OF YOUR CAMERA CLOSER 
TO THE TRIPOD CENTER OF GRAVITY 
QUICK RELEASE PLATE WITH
BUILT-IN SAFETY PIN_ _ _ _ _ _ _ _ _ _ _
FRICTION CONTROL ADJUSTABLE 
TO CAMERA WEIGHT_ _ _ _ _ _ _ _ _ _ _

OPTIONAL 322RS 
SHUTTER RELEASE TO 

SHOOT STRAIGHT FROM 
THE 322RC2 WITHOUT 

EVER LOSING YOUR GRIP

BUILT-IN BUBBLE SPIRIT LEVEL
ERGONOMIC DESIGN_ _ _ _ _ _ _ _ _ _ _
HIGH-TECH MAGNESIUM_ _ _ _ _ _ _ _ _
CUSTOMIZABLE FOR L£FT OR 

RIGHT HANDED USE, VERTICAL 

OR HORIZONTAL POSITION

Manfrotlo distributed by Bogen Imaging Inc. 201 818 9500 www.bogenimaging.us info@bogenimaging.com
More info? Circle 45

P r o S h o t s
Printed directly from your original film or digital camera files.

NORTH 
AMERICAN 
PHOTO ^ ____

T

The imaging lab you can count on.

Our Quality sets us apart from the competition.

Call Today 
1.800.654.6544
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w w w .n a p h o to .c o m

27451 Schoolcraft, Livonia, Michigan 48150
More info? Circle 46
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BY ANDREW  RODNEYdigital compass

What is color management?
Part 5: Rendering Intents and ICC profiles

Four rendering  in ten ts  re-m ap ou t-o f-g am u t co lors by means o f c lipp ing  o r com pression.

Before we actually can start 
using ICC profiles, we need 
to understand some of the 
options available for using 
these profiles on our images.
This month I'll use the most color geek 
terminology thus far to explain something 
called Rendering Intents.

Each device in our workflow has a range 
of colors and tones that it can and cannot 
reproduce Colors that are available in one 
color space but cannot be converted into the 
intended subsequent color space are called 
out-of-gamut colors Somehow we need to 
re map the colors of the original into colors 
that can exist in a converted file that can be 
reproduced on the next device f ortunately, 
IC C profiles have something called 
Rendering Intents You need to be familiar 
with the names of the various intents and 
how they work in every application that 
deals with ICC profiles.

Ideally, we want the source file to have a 
gamut at least as large as the gamut of the (H it- 

put device If the gamut of the source file is 
smaller, the printer might be able to create 
colors that we never had to begin with. 
Rendering Intents are found in tags built 
directly into IC C profiles for use in color 
conversions. ( I here are four Rendering 
Intents, but only three tags are necessary, 
as you'll see.)

1 he ICC specifics four methods of 
mapping out-of-gamut colors from the 
source color space (of the original document) 
into the gamut of the destination color 
space (of the next device) Each is designed 
for different types of situations, depending

on the source, the out-of-gamut colors and the 
nature of the imagery. At least that's the idea.

The four rendering intents re-map 
these out-of-gamut colors through two 
basic techniques. One technique is to re­
map the colors to the closest colors w ithin 
the destination color gamut. That is, to 
compress the out-of-gamut colors, and 
only these colors, into the new gamut, so 
they resemble as closely as possibly the 
most saturated colors of the original. This 
process is called gamut clipping. It's used 
in the Relative C olorim etric and Absolute 
Colorim etric rendering intents.

The second technique is gamut com­
pression, which affects a ll the colors in the 
source image The net result is that all the 
colors undergo some numeric alteration 
upon conversion and gamut re-mapping. 
The Perceptual and Saturation rendering 
intents use this gamut compression technique.

While there are just two basic re-mapping 
approaches— clipping and compression— used 
in these four rendering intents, each intent

includes further refinements and differences.
The Perceptual intent (gamut com­

pression) affects all the colors in the source 
space. This intent attempts to maintain the 
perceptual relationship of the colors in the source 
image, but w ith in the color gamut of the 
destination space. The source colors are 
not altered equally in this conversion. The 
conversion is weighted to deal more with 
each hue than its saturation/lightness, because 
our eyes notice differences in hue far more 
acutely than they notice differences in satura­
tion or lightness. Early on in color manage­
ment, the Perceptual intent was sometimes 
referred to as "Photographic" in applications 
that didn't label the intent as it should be. 
Some users (and even some geeks) recom­
mended always using the Perceptual intent 
w ith photographic images. But this isn't 
always the best one, so don’t make this 
blanket assumption. The Perceptual intent 
often is a good option if there are a lot of 
out-of-gamut colors in the original image.

At one time, the Saturation intent (gamut
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B H
PHOTO-VIDEO-PRO AUDIO

420 Ninth Ave.
Between 33rd & 34th Streets,

New York, N.Y. 10001
For Information & Orders Call:

8 0 0 - 9 4 7 - 9 9 6 4
2 1 2 - 4 4 4 - 6 6 6 4

o r  Fax:

2 1 2 - 2 3 9 - 7 7 7 0

T h e  P r o f e s s io n a l  

L ig h t in g  S o u r c e B o o k

• 865 pages packed with 
product information.

• The most complete lighting 
reference for the photo, video, 
cine & theatrical industry.

• Lighting Professionals Choose the 
Newest Products and Technology.

W N B t

W e W ill Be Closed On: 
April 6th Thru 1 3th and 

May 26th thru May 27th, 2004

When In New 
York Be Sure To 

Visit Our 
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Store &  M ail Order Hours: Sunday 10-5; Monday - Thursday 9-7; Friday 9-1; Saturday Closed
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Techpen Plus-X Tri-X Tri-X TMX TMY TM2 TCN 400 {C-411 | Portre BW Bt W C N

Exposure USA IMP USAW USA USA IMP. USAW. USA IMP USAW. USA IMP. USAW. USA USAW. USA IMP USAW. USA USAW USA USA
135-24 199 325 1 99 2.19 305 1 79 249 3.19 1 99 229 335 1 99 2 IS
135-36 879 239 299 459 —  j 229 299 3.59 219 289 4 49 239 305 4 59 299 569 269 349 4 85 399 599 495
100 ft Roll *•75.95 " ' L l ' 20 95 37 95 ‘ ‘ L I ' " 24 50 44 95 — 22 50 43 29 — 24 50 45 25 — 97.95 — — —
120 689 " 'L L — '""

. ••
*1 99 219 295 1.99 219 285 CALL 2 49 299 — — — 239 339 — — 399

120 PP (5) . *• 150 ft 1 1095 1535 14 95 — — 9 95 1095 14 25 CALL 1245 14 95 — ' -1, —  ' — 18 45 1995
, 22DPPIS1 \___ _ “ -J j a j i j __ 34.45 43 50

— — — — — — —

MEDIUM FORMAT 
CAMERAS & KITS

645N P E N TA X
1 0 9 9 . 9 3  

1 4 9 9 . 0 0

H A S S £  L B L A D
HI 6x4 5 Auto Focue Kit

H1 AF ^

2 0 3

6 4 5

w ltti 80m ni 1/2 8 MC A f len s,
HV90x Prim Finder, Built-in Flash
& HM 120/220 Back 3 3 9 3 . 0 0

35/3 5 HC AF Lem 2636 00
50/3 5 HC AF l em 2521 00
150/3 2 HC AF Lens 2499 00
210/4 0 HC AF Lens 2996 00
50 110/3 5-4 5 HCAF Lent 3446 00
501-CM Body 1607 00
501 CM Kit

. w ith 80m m  1/2 8 CFE Lent A t 2 Back
& W aist Level Finder 3 2 7 0 . 0 0

503 CW Body 2131 00
503 CW KM

with 80mm 1/2 8 CFE le n s A12 Back
& W aist Level Finder 4 /9 0 .0 0

556-ELD Body 3317 00
565 ELD KM

w/80m m  1/2 8 CFE Lens A12 Back
5  W aist Level Finder 5970.00

203-FE Body 3270 00
203-FE KM

w/80m m  12 8 CFE Lens. E12 Back
A W aist le ve l Finder 62 0 3 . 0 0

905- SWC
w/Buril in 38/4 5 Zeiss Lens 3 7 0 4 . 0 0

Mam iya
646 AUTOFOCUS 6x4.6 SCRICS

645 AFD Value Pack
w'BOmm 1/2 8 A f
A 120/220 Back. 3 7 9 9 . 0 0

6 4 5  E

649 6x4.3  SCRIES 
645 E Kit

w /80/2 8 & Insert D 2 9 . 0 0

645 E Rapid Pro Value Pack 
w/80mm I/2 8 & Insert 929.00 

645 Pro TL Value Pack 
w/80mn I/2 8 Power Grip 120 Back 
& AE Reflex Finder 2999.00

645 SVX II Value Pack 
645 Pro Body w/80mn 1/2 8.
120 Back 4  Pnsm Finder 2399.00  

RB67/RZ67 6x7 SCRIES 
R867 Pro SO Body »4 79.00
RZ67 Pro II Body 1 099.00
RZ67 Pro II Value Pack 

*/1 10mm 1/2 8 W adi Level 
Finder 4  120 Back 2999.00

----------
=

ALL ITEMS ARE COMPLETE WITH ALL ACCESSORIES AS SUPPLIED BY MANUFACTURER
M ore in fo?  C irc le  47



compression) was recommended for solid 
graphics such as logos. Its gamut conversion is 
weighted to produce the most vivid saturated 
colors (hence the name), which can produce 
less than desirable results with images. In 
most cases, this intent really is best used for

files that don't contain images and for business 
graphics and similar types of files. Still, 
depending on the profile and how it was 
built, the Saturation intent might be fine 
for some images, so don't dismiss it outright.

Hie conversion of the Relative

© LOZOVA.COM

B R O W N  L I N E  
PROFESSIONAL

D 802B  LV © LOZOYA.COM

POWER SUPPLY
Powerful enough to be the main 
pock for studio portrait and small 
product work. It recycles its 800 
Ws in just over 3 seconds, and 
has a high ISO 100 guide 
number of 380 with the M l 1 
light unit and standard 11.5" 
grid reflector. This power supply 
is a proven performer. Millions of 
professional photographs have 
been exposed perfectly through 
either one, two, three or four 
light units powered by 802s.

on the web at: www.speedotron.com
310 South Racine Avenue • C hicago IL 60607 
call us: 312.421.4050 • fax: 312.421.5079 • e -m a ila tin fo @ sp ee d o tron .co m

Colorim etric intent (gamut clipping) takes 
into account the w h ite  of both the source and 
destination. The ICC profile "knows" all 
about the device it is fingerprinting, including 
the paper white of the printer, which is quite 
useful in color space conversion. Unlike the 
Perceptual intent, the colors that fall w ithin 
the destination gamut are not affected during 
the conversion. I find that the Relative 
Colorimetric intent can work quite well with 
images, and I usually prefer using it over 
Perceptual. But picking an intent is image - 
and profile-dependent, and in any case the 
right intent is the one you, the user, prefers.

The Absolute Colorimetric intent (gamut 
clipping) handles out-of-gamut mapping just 
like Relative Colorimetric, w ith one big 
difference— how it deals w ith white. This 
for-proofing conversion maintains the paper 
white of the source onto the paper white of 
the destination. Hence the name "Absolute." 
If you want your Epson printer to simulate a 
MatchPrint, for example, the two would have 
different paper whites— the Matchprint would 
likely appear much more yellow. In the source 
file, every area that should not have tone 
would be left untouched paper white. 
Absolute Colorimetric conversion would 
ensure that the right amount of ink would be 
laid down to make the white paper of the 
Epson print (destination) appear as yellow as 
the paper white of the Matchprint (source). 
That's why this intent is used for proofing 
only. Nevertheless, it is a powerful and 
useful method for making the output of 
one device mimic another. The white of 
any paper greatly affects our perception of 
all the other colors in a file.

We do have options for how gamut map­
ping is conducted w ith ICC profiles, but 
there are still issues to keep in mind. First, 
the gamut of any device is fixed, and often 
we just have to live w ith this limitation.

Next month, we ll conduct some actual 
conversions using profiles in Photoshop 
and see how these intents, along w ith 
other options, can make a profound effect 
on the final output of your images. □
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"The P rofessional's S ource"
420 Ninth Ave. NYC 10001

Store &  M ail Order Hours:
Sunday 10-5 • Monday  -  Thursday 9-7  

Friday 9-1 • Saturday Closed

Telephone Orders:

• i  i m r n

2 1 2 -4 4 4 -6 6 6 4  • F a x :2 1 2 -2 3 9 -7 7 7 0

■
PHOTO-VIDEO-PRO AUDIO

3 5 MM SLRS

Canon
EOS Elan 7N

• Fastest AF In its Class
• TTL - Cross Type • Secondary 

Image w/CMOS sensor
• 4 fps Film Advance
• 7 Point AF System
• 35-tone silicon 

photocell Metering
• 1/4000 to 30 second 

Shutter Speeds,
1/125 max Sync Speed

• 10 Exposure Modes and 3 Exposure Compensation
Elan 7NE

’’ t j p r  S t e p - u p  F e a tu r e s :  • Eye Controlled Focus

r, m
Nikon
N80
■ 5 Full-Coverage 
Intelligent 
AF Sensors

• 10 segment 3D 
Matrix Metering

• Shutter speeds 30 
seconds to 1/4000 
of second plus Bulb

■ Three AF Area modes
• Built-in AF-Assisl Illuminator
• Built-in Speedlight and Advanced Flash System

Canon
EOS-3
• 45-point AF, 21-zone 
evaluative metering & 
eye controlled focus

• E-TTL flash exp, 
system with optional 
EX-series speedlites

• Ultra high speed 
predictive AF up to 
7 fps with optional 
power drive booster PB-E2

• 18 custom functions including 
mirror lock and silent rewind

*75
REBATE!

Nikon
F100
• 5 area AF system 
w/fastest AF

• 1/250 sec. X-sync
• Shutter speed 

1/8000-30 second
• 4,5 fps focus 

tracking w/lock-on
• Dynamic AF and 
single area AF modes

• 10 segment matrix sensor
• Multi-Cam 1300 AF sensor
• 3D matrix. CW and 5 area spot metering

Canon
EOS-1v

* 1 0 0
DEBATE!

• Continuous shooting 
that capture 10 images 
in 1 sec w/optional 
accessories

• Shutter tested to 
150,000 cycles

•30second -1/8000 
second shutter speed

• AL servo AF at rate of 9fps delivers fastest predictive 
focusing in the worid • 20 custom functions plus 30 
additional personal functions • 45 - Point area AF

EOS-1 vH S
w/Power Drive Booster PB-E2. $150 RcbstB!

Nikon
F5
• 5 selectable 
AF areas

> 3D color matrix, 
center weighted 
or spot metering

• 4 exposure modes
• 4 film advance modes”
• Dynamic automatic focus tracing
• Shutter 1/8000 second to 30 second
> Exclusive F5 photo manager software
• 5 segment TTL multi sensor for auto flash

Nikon.
D-Type AF Lenses & DX Flashes
• P rice A fte r  R ebate  IMF., USA
10.5/2.8G ED DX (Rear D rop-In )........................—  CALL
14/2 8 DEO (Rear Drop-in) 1229 95 1299 .95 ’
'16/2.8 D (39o) w /Hood 574.95 739.95
18 /2 .8 D (7 7 o ).....................  959 95 1299 95
20/2.8 0  (62o) 429.95 429 95 ’
24/2 8 0  (5 2 0 ) .....................  284.95 269 95 ’
28/2 8 0  (5 2 0 ). 194.95 189 95 ’
28/1.4 0 (7 2 0 ) ...................................... 1419.95 1694.95
35/2 0 D (52o) 259.95 264.95 ’
50 /1 8  D 152a l 89.95 99.95
50/1 4 0 (5 2 0 ) 229.95 264.95
60/2 8 0  M icro (620) (1:1) 339.95 354.95 ’
85/1 8 0  (62e) w/Hood 319 95 344 .95 ’

85/1.4 0  IF (7?0). 839 95 999 95
85/2 8 PC Shift. Manual (77o) .... 1199 95 1169.95’
105/2.80 M icro (52o) (1 .1 ) .....................529.95 . 579 .95 ’
■105/2.0 DC D (720) w/Hood 769.95 919.95
180/2.8D ED-IF (7 2 0 )..............  619.95 679 .95 ’
300/2.8 AF-S II (520-CW) . CALL $400 m a te
12-24/4G ED-IF DX AF-S ( 7 7 o ) ................. -  CALL
17- 35/2.8 (77o) 1349 95 1379.95*
18- 35/3 5-4.5 0 ( 7 7 0 ) . 419.95 4 4 9 .95 ’
24-85/3.5-4 5 AF-S G ED-IF (6?0) 309.95 309.95 ’
24-65/2 8-4 0 D ( 7 2 0 ) ........................ 499.95 549.95
24-120/3 5-5.6 G AFSVR  (720) .........  CALL CALL
28-70/2 8 IF ED (77o) 1329.95 1329.95*
28-10Q/3.5-5.6 G (6?oi . 89 .95 ..... 109.95’
28-105/3 5-4.5 D (6 2a ) 299 95 28 4.95 ’
28-200/3.5-5 6 G 269 95 299 95
35-70/2.80 (62o!..........................................569.95   579 95 ’
70-20G/2.8 G ED-IF AF-S VR (77o). CALL 1449 95*
70-300/4-5 6 ED (620) 264.95 24 9.95 ’
80-200/2 8 O w /C ollar (770)..............  769 95 799 9 5 ’
80-400/4 5-5 6 0  VR (770) . 1229 95 1329 9 5 ’
TC-14E II (1 4 x j..........................................  349.95 . .  399.95
TC-20E II (2 x ).....................................  349.95 429.95

DX Flashes
•  P rice A fte r  R ebate  IMP.. USA
SB-50 OX CALL 139 95*
S 8 -8 0 0 D X ..........................................CALL CALL
SB-29S R m glight. CALL CALL

m u m
Reg. L e s s  
Price Rgbgto

Final j 
Price 1

S B -5 0  DX S p e e d lig h t ... ..1 64 .9 5 $2 5 739.95 j
14 /2 .8  D .............................. 1399 9 5  - S 1 0 0 7299.95 !
2 0 /2 .8  D .............................. . 47 9  95 -S 50 4 2 9 .9 5
2 4 /2 .8  D .............................. .2 99  95 -S 30 26 9 .9 5
2 8 /2 .8  D .............................. . 224 95 $3 5 789.95
3 5 /2 .0  0 .............................. .3 0 4 .9 5 $ 4 0 2 6 4 .9 5  i
6 0 /2 .8  D  M ic r o ................. 38 9  95 $35 35 4 .9 5
8 5 /1 .8  D .............................. 384 95 $ 4 0 3 4 4 .9 5  i
8 5 /2 .8  PC  M ic r o ............. 13 19 .9 5  -$ 7 5 0 7769.95 !
1 0 5 /2 .8  D  Micro............ 6 4 9  95 $ 7 0 5 7 9 .9 5

1 8 O /2 .8 0 E D - IF .............. ..7 49 ,9 5 $ 7 0 6 7 9 .9 5
3 0 0 /2 .8  A F -S  ED -IF  I ! ... ...CALL $ 4 0 0 CALL
1 7 -3 5 /2 .8 ........................... 14 79 .9 5  -$ 7 0 0 1 3 7 9 .9 5  !
1 8 -3 5 /3 .5 -4 .5  E D -IF ....... .4 99 .95 $ 5 0 4 4 9 .95

3 0 9 .9 5
2 8 -7 0 /2 .8  D ....................... 14 29 9 5  -$ 7 0 0 7329 95 !
2 8 -1 0 0 /3  5 -5 .6  G ............ .1 1 9  95 $ 7 0 709.95 j
2 8 -1 0 5 /3 .5 -4  5  D ............ .324 95 $ 4 0 2 8 4 .9 5
3 5 -7 0 /2  8  0 ....................... .679 95 $100 57 9 .9 5
7 0 -2 0 0 /2  8  G V R ............. 15 99 9 5  -$ 7 5 0 1 4 4 9 .9 5  l

7 0 -3 0 0 /4 -5 .6  D ................ 29 9  95 $5 0 2 4 9 .9 5

8 0 -2 0 0 /2 .8  D 8 9 9 .9 5  -S 70 0 7 9 9 .9 5  i
j8 0 -4 0 0 /4 .5 -5 .6  D V R  .. 14 29 .9 5  -$ 7 0 0 7329.95

USA *  Imported 6 Warranted by Nikon USA AF lenses r- ude 
1 year warranty plus 4 years extended service coverage) 

IMP. = Imported & Warrantied by 8SH (not qualified lor 
Nikon USA Rebates 8  Warranties)

DIGITAL SLRS

Canon
EOS Digital Rebel Kit 

*9 9 9 9S
w i t h  1 8 - 5 S m m  L e n s

•  In te rc h a n g e a b le  L e n s  
S L R  ty p e  D ig i ta l  C a m e ra

•  6 3 Megapixels CMOS 
Sensor •  1.8" LCD M onitor I

•  3072 x 2048 Resolution
• Auto or Manual Focus •  USB Port •  ISO 100-1600
• CompactFlash Type I o r  It, m em ory cards •  Uses Canon EF 

Lenses 1 6x (actor • Built-in flash. Hoi Shoe 4  Flash Sync
• 3 0 to 1 4 .0 0 0 Speeds X-Sync 1 /20 0sec • 2  5 fp s B u rs t 

rate •  Dimensions 5.6 x 3 9 x 2 .9 ' • W eigh! 19.7 o i body
1 8 -5 6 m m  f /3 .5 -2 2  • W t 6  7 o : •  58o Filter Sire

Canon
EOS-10D 
*1 4 9 9 9S

•  In te rc h a n g e a b le  L e n s  
S L R -ty p e  D ig i ta l  C a m e ra

• 6.3 Megapixels 
•2 2  7m m  x 15.1mm

CMOS Sensor
• 3072 x 2048 Resolution
• CompactFlash Type I o r II. m em ory cards
• Uses Canon EF Lenses 1 6x factor •  1 8 ’  LCO M onitor
•  Built-in (lash. Hot Shoe 4  Flash Sync •  3 tps Burst rale
•  30 lo  I /4 .000 Speeds. X-Sync 1/200 sec
• Auto nr Manual Focus •  USB. Serial Pori •  ISO 100 3200
• Video Oul •  Dim 5 9 x 4 2 x 3 '  • W t 30 8 o / body only

Nikon
' ,° r * ( i n u o i N O s r s n x x q - ^ q

•1 2 9 9 9S
w i t h  1 8 - 7 0 m m  L e n s
• In te rc h a n g e a b le  L e n s  

S L R  ty p e  D ig i ta l  C am era
•  6.1 m illion Pixels •  USB Port |
• 2 3  7 x 15 6mm RGB CCD
• 3006 x 2000 Max pixel Recording Modes
• TTL Eyelevel Viewtinder •  1 8 ' LCO M onitor
• CompactFlash Type I 4  II. M icrodrtve cards • ISO 200-1600
• Auto or Manual Focus w ith Nikon AF or Al P Lenses image 

coverage (actor 1 5x • Hot Shoe ' X Sync » Built in Flash
• 30 to 1/ 8.000 sec speed 4  (lash synch. 1/500 s e c .  Bulb
• Dimensions 5.5 x 4.4 x 3 .1" •  W eight 2 ! 0/  Body Only

3*1 F U J IF IL M
FinePix S2 Pro 
S1 9 9 5 9S

•  In te rc h a n g e a b le  L e n s  
S L R  ty p e  D ig i ta l  C a m e ra

• 6 1 7  Megapixels
• 23 x 15 5mm Super CCD
•3 0 2 4  x 2016 Resoluhon
• SmartMedia and Compact Fl3Sh II M icrodrive memory 

cards •  1.8’ LCD M onitor •  NTSC Video Oul • Auto or 
Manual Focus w ith Nikon AF or Al-P Lenses •  Single 
Continuous M ultiple Shooting •  Hot Shoe PC tor Fxternal 
Hash -  ISO tOO 1600 Sensitivity •  USB A If H  1394

• Built fn iia- n • 30to 1 -i 000 i- I 
Speeds • Bulb * 5 8 x 5 2 x 3  1' • W1 27 or body only

Canon
EOS-1 DS

Nikon
,0 rAt IMAGING SY5TtM DIAL** D2H CUlHb 1
s3 1 9 9 9!

• In te rc h a n g e a b le  L e n s  
S L R  ty p e  D ig i ta l  C am ara

•1 1 1  m illion Pi a els
• F u l l  F ra m e  3 6 s  7 4 m m  

C M O S s e n s o r
• 4064 x 2704 Resolution
• Uses Canon EF Lenses
• Hoi Shoe 4  PC Flash Sync •  2 ' LCO M onltoi
• CompactFlash Type I o i II m em ory cards •  Single. 

Continuous, or Manual Focus •  30 lo 1/8.000 sec Shutter 
Speeds •  ISO 100 1250 ♦ Burst rate 3 tps tor lO lram es

• Firewire Port •  Dim 6 1 x 6 2 x 3 1  • W t 44 6 0/  body

Canon
EF Lenses & EX Flashes

. T  • Price A fte r Rebate
f t  14/2 8 USM 1 "
K  15/2 8 
' 20/2 B USM (72u

24/2 8 (580)
’  2 4 /1 4  L" (77o)
■■ 28/2 8 (5 20 )

1 28/1 8 USM (580)
M  35/2 (52o) ...........
J r  35/1 4 USM V  (72o) ...............

3 50/1 8 (520)
f a  50/2 5 Macro (5 2 e ).............

j  50/1 4 USM (58o) ..................
! MP-E 65/2 8 1x-6x Macro (58o)

X  85/1.8 USM ( 5 8 o ;......................
I  85/1 2 USM V  (7201 
Z  100/2 8 USM Macro (5801
■  100/2 USM (58b) ......................
'« (  135/2.8 Soft Focus (520)..............
■ 135/2.0 USM V  (72e) ............

2 0 0 2 .8  USM V  ( 7 2 0 ) ...............
*  300/4 IS U S M 'L "  (77o)
9  16-35/2 8 "L ”  (7 7 0 j........................
H  17-40/4 0 USM V  (770) . .
, 20-35/3 5-4 5 USM (77a) .

| i ' "  |

&• In te rc h a n g e a b le  l  en s  
S IR  ty p e  D ig i ta l  C a m e ra

•  St R Viewfinder
• 4 1 Megapixels l  BLAST 

Sensor • 2 5 ICO Momloi
• 2464 X 1632 Resolution
• Compaclftash type I 4 il and Microdtwe caid? • Movie Mode
• Uses Nikon AF-0. At I or AF-S Lenses ( t  5x lec to r)
•  Single Continuous ( S i p s  ) o i Manual Focus
• 30 to 1/8,000 sec S im ilar Speeds and hash sync speed 

up to 1/250 sec • ISO 200 1600 •  Supports Exit 2 2
•U S B 2 . 0 4 optionalWl-Fl • 6 2 x 5 9 x 3 4  >24 In  txx iy0 "  /

m m m
USA a Imported A Warrantied by Canon USA 
IMP. Importod A W arranted by BAH (not quaHftnd 

fo r  Canon U S A  H o fra tw i A W a rra n ty ) 3
IMP USA * Price A fte r R ebate IMP USA

1724 95 CALL 24 85/3 5 4  5 USM (67a) 289 95 309 95
549 95 579 95 24-70/2 8 ’ L ' (770) CALL 1249 95 ’
389 85 399 9 5 ’ 28 90/4 0-5 6 USM II (58«i CALL 109 85
274 95 279 9 5 ’ 28-105/3 5 4 5 II USM ( 5 8 o i ........... 209 95 229 95

1079 95 1119 95 28 135/3 5-5 6 IS U S M (72e | 394 95 394 95 ’
159 95 169 95 28 200/3 5-5 6 USM 1720) . 339 95 344 95 ’
379 95 399 95 55-200/4 5-5 6 USM II (52a) 199 95 ’
Z19 95 219 9 5 ’ 70-200/2 8 USM ’ L ’  (77a) 1059 95 1099 9 5 ’

1079 95 1119 95 70-200/4 USM L” (6701 549 95 549 95 ’
66 95 69 95 70-200/2 8 IS *L '(7 7 o ) 1690 95 $50 Rebate

229 95 239 95 75-300/4 5.6 III USM (58ai 169 95 179 9 6 ’
294 95 289 9 5 ’ 75-300/4 5 6 IS USM |58o) 389 95 394 95 ’

CALL 829 95 100-400,'4 5-5 6  IS USM V  (770) 1299 95 1359 9 5 ’
319 95 324 9 5 ’ 1.4x11 V 269 95 279 95

1429 95 1499 95 TSE TILT SHIFT LENSES IMP. USA
449 95 459 95 24/3 5 L (7 2 e ) ..................................... 1040 95 1099 96
369 95 374 9 5 ’ 45/2.8 (720) 1049 05 1099 95
269 95 279 95 90/2 8 (58o) 1049 95 1099 95
839 95 859 9 5 ’ EX FLASHES -mTfTrmr IMP USA
619 95 634 9 5 ’ 2 2 c f x T r n ? 7 F ’ 109 95 109 95 ’

1119 95 1099 95 ’ 420 FX 150 96 164 9 5 ’
1329 95 S50 Rebate 550 EX * 299 95 304 9 5 ’

CALL $40 Rebate MR 14EX Macro Rmghte — 4 1 4  95 ’
349 95 349 9 5 ’ M f-2 4  EX Macro RrnrjM* ------  « 599 9 5 ’

S IG M A
AF Lenses

Nikon AF-0 EOS P t n l t i  AF Si9ma SA
14/2 8 EX Asphencal 'Rear D rop in) 799 00 799 00 799 00 799 00
15/2 8 EX Diagonal Fish Eye (Rear Orop-in) 399 00 399 00 399 00 399 00
20/1 8 EX DG Asphencal RF (82a) 359 00 359 00 359 00 359 00
24'1 8 EX DG Asphencal Macro (77a) 299 00 299 00 299 00 299 00
28/1 8 EX DG Asphencal Macro 177a) 229 00 229 00 229 00 229 00

50/2 8 EX Macro t 1 |55o) 249 00 249 00 249 00 248 00
12-24 4 5 5 6  EX DG (Rear Drop in| 649 00 649 00 649 00 649 00
15-3073 5-4.5 EX Asphencal OG OF (82e) 579 00 579 00 579 00 579 00

FOR A FREE CATALOG, CALL 800-947-6933, 212-444-6633 OR WRITE I—----------i BAH PAGE 2
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calendar

Submit your organization's convention, workshop, 
seminar, or exhibition dates to Professional 
Photographer at least six months in advance. 
Professional Photographer editors reserve the 
right to select events to be announced on these 
pages, and to determine when announcements 
will appear Editors are not responsible for con­
flicting or incorrect dates. For readers' conven­
ience, each event is identified by a code pre­
ceding its name: ^C on ven tio n , W=Workshop, 
S=Seminar, C/E=Approved PPA Continuing 
Education Seminar, E=Exhibit. Send all Calendar 
of Events additions or corrections to: Paula Saje, 
Professional Photographer, 229 Peachtree Street, 
NE, Suite 2200, Atlanta, GA 30303;

PPA Certification Exam

The following are exam dates and locations 
for the PPA Certified Professional Photog­
rapher Exam. For Certification information 
or an application packet, call 800-786-6277. 
Your state Certification liaison may know of 
additional exam dates in your area. (For a 
directory of liaisons, go to www.ppa.com.) 
Candidates must contact PPA headquarters 
at least five business days before the exam 
to reserve a place (800-339-5451, ext.228). 
Picture identification will be required upon 
arrival at the testing site.

June 7: Certification Exam,
Arkansas Convention
June 21: Certification Print Review Deadline 
Sept. 3: Certification Print Review Deadline

Current Events
A pril- December 2004
C/E: Dauphin Island Art Center School of 
Photography Seminars and Workshops; 
Dauphin Island, Alabama; Nick Colquitt,
800 861 5701; www.dauphinislandartcenter.com

May 2-6
C/E: "Imagine" Creative Retreat with Joyce Wilson 
and Emily Connolly, Santa Barbara, California; 
805-898 8986; www.kitestringspublishing.com

May 17-21
C/E: Painter Panache Intro Class, Ramada Plaza 
Hotel, San Francisco, California; Jeremy Sutton; 
415-626 3971; jeremy@paintercreativity.com; 
www pamtercreativity.com

May 17-21
C/E: Buckeye School with Monte Zucker;
Green Cathedral, Columbus, Ohio; 
www.buckeyecolorlab.com

June 6-9
C: Arkansas PPA, Lake Hamilton Resort, Hot 
Springs, Arkansas; Ted Bigger, President; 870- 
739-5801; tbiggerphoto@ yahoo.com

June 6-10
C/E: Kansas PP School, Newton, Kansas; Mark 
Weber; 785-271-5355; mark@kpps.com; 
www.kpps.com

PPA Events
A pril 19-May 14, 2004
Prints accepted for International Print Competition 

June 6-9, 2004
International Print Competition Judging 

July 25-27, 2004
Imaging USA, Las Vegas Convention Center,
Las Vegas

N ovem ber 1, 2004
Super Monday

January 16-18, 2005
Imaging USA, New Orleans, Louisiana

July 2005 (Dates TBA)
Specialty Conferences: Marketing & Management, 
Seniors, Family & Children, Wedding Conference & 
Trade Show, Hilton Hotel, Las Vegas

January 22-24, 2006
Imaging USA, Austin, Texas

January 14-16, 2007
Imaging USA, San Antonio, Texas

June 13-14
C/E: Kentucky PPA, Cumberland Inn, Williamsburg, 
Kentucky; Randy G. Fraley, President, 5942 U.S. 60, 
Ashland, KY 41102; 606-928-5333; www.kyppa.com

June 13-14
S: PPA of Pennsylvania, Eden Resort Inn, 
Lancaster Pennsylvania; John King, President, 
Genevieve Wilt, Executive Secretary, P.O. Box 
307, Barton MD 21521; 301-463-2827; 
www.ppaofpa.org

June 26-28
C: PP of Colorado; DoubleTree Hotel, Denver 
Tech Center, Aurora, Colorado; Tom Hissong, 
Ex.Dir.; 303-933-9461; www.ppofcolorado.com

June 27-30
C: PP of Mississippi-Alabama, Palace Casino Resort, 
Biloxi, Mississippi; Lisa Pace, Secretary/ 
Treasurer, 256-381-4533; gpace16844@aol.com

July 18-22
C: Society of the PP of Mexico; Lolita Cantu, 
+52-818-989-7874; lolitacantu@infosel.net.mx

July 18-22
C/E: Desert Southwest Workshop; Monument 
Valley, Canyon de Chelly, Valley of the Gods, 
Upper Antelope Canyon; Dr. Glenn M. Cope; 
580-628-2025; gmcope@sbcglobal.net; 
www.photoclasses.com

August 2
C/E: Historic Lighthouse Wedding Photography, 
Bayfield, Wisconsin; Gregg Thompson, 320- 
656-5911; www.thompsonportraitdesign.net

August 21 -26
C: Florida PP, Sheraton World Resort, Orlando, 
Florida; Teri Crownover, 352-243-1135; 
tc2u@worldnet.att.net

Septem ber 12-13
S: Indianapolis PPG, Brown County, Indiana; 
Nancy Bailey-Pratt; 765-643-2500; 
nancy@nancysphotography.com

Septem ber 12-14
C: PP of Hawaii, Pacific Beach Hotel, Honolulu, 
Hawaii; Kay Okumoto, 808-591-9044; 
s3fx@aol.com

Septem ber 24-26
S: PP of Oklahoma, Quartz Mountain State 
Resort, Lone Wolf, Oklahoma, Watonga, 
Oklahoma; Mel Martin, Exec. Dir.; 918-252- 
5124; ppofoklahoma@aol.com; Glen Cope; 
580-628-6438; gcope@onenet.net

Septem ber 24-28
C/E: "Imagine" Creative Retreat with Joyce 
Wilson & Emily Connolly, Arch Cape, Oregon; 
317-255-0172; www.kitestringspublishing.com
O ctober 2-5
C: PP of South Carolina, Myrtle Beach, South 
Carolina; John Wrightenberry, 803-781-2130; 
jwfoto@aol.com

O ctober 3-4
S: Kentucky PPA, Elizabeth, Indiana; Randy G. 
Fraley, President, 5942 U.S. 60, Ashland, KY 
41102; 606-928-5333; www.kyppa.com

O ctober 10-11: PPA of Pennsylvania, Eden 
Resort Inn, Lancaster Pennsylvania; John King, 
President, Genevieve W ilt, Executive Secretary, 
P.O. box 307, Barton MD 21521; 301-463-2827; 
www.ppaofpa.org

O ctober 10-12
S: PP of Michigan, Double JJ Ranch & Golf 
Resort, Rothebury, Michigan; Mary McDaniel, 
Executive Director, 517-203-4353; 
ppmexecutivedirector@comcast.net
O ctober 17-19
S: PP of Mississippi-Alabama, Joe Wheeler State 
Park, Rogersville, Alabama; Lisa Pace, Secretary/ 
Treasurer, 256-381-4533; gpace16844@aol.com
O ctober 23-24
S: PP of Indiana, Seasons Lodge and 
Conference Center, Nashville, Indiana; Mark 
Porter, map@surf-ici.com

N ovem ber.4-7
C/E: Joyce Wilson's The Art o f Portraiture 
Seminar, Caddo Lake, Texas; 805-898-8986; 
www.j oyce wilson. com

N ovem ber 13-14
C: PP of Ohio conference and trade show, Hilton- 
Easton, Columbus, Ohio; carol@ ppofohio.org; 
www.ppofohio.org

Future Events
January 26-30, 2005
C: PPC Western States Trade Show, Pasadena, 
California; Bill Thomas; 909-780-2627; 
rivphoto@pe.net

January 27-31, 2005
C: Kentucky PPA, Marriott Rivercenter, Covington, 
Kentucky; Randy Fraley, President, 5942 U.S. 60, 
Ashland, KY 41102; 606-928-5333; www.kyppa.com
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"The P rofessional's S ource"
420 Ninth Ave. NYC 10001

Store &  M ail Order Hours:
Sunday 10-5 • Monday - Thursday 9-7  

Friday 9-1 • Saturday Closed

•  i t
'm m M

DIGITAL CAMERAS, PRINTERS, SCANNERS & ACCESSORIES

'% Canon
PowerShot S410 

*3 9 9 95

Canon
PowerShot G5

JDigital Elph '
• Direct Print Capabilities ,
• 4  megapixels U C l A f
•  1/1.8- DIGIC CCD
• 2272 x 1704 ,1600 x 1200,1024 x 768 & 640 x 480

pixel Rec Modes •  USB port •  Optical Viewfinder & 1.5" j 
LCD M onitor •  4x Digital Zoom •  7,4-22.2m m  t/2 .8 -4 .9 (35 
Equiv. 35 -70m m) Zoom Lens •  CompactFlash Type I m em ­
ory card (32 MB included) •  Autotocus •  Program.
Aperture. Shutter. Manual or Manual compensation

• Macro Mode •  Movie w ith Sound •  NTSC/PAL Video Out
•  Supports Exit 2.2 •  Dim. 3,4 x 2 4 x  1 1 "  •  W eight 6.5 oz

Nikon.
Coolpix 8700 

s9 9 9 95

1 j f u j i f i l m
FinePix S7000

• Direct Print 
Capabilities

■ 5 megapixels
• 1/1.8' DIGIC CCD 
•2 5 9 2 x  1944 Resolution
• Optical Viewfinder & 1 8" Vari-Angle M onitor • 3 6x Oigital 

Zoom • Auto/Manuai Focus •  Macro Mode •  Bracketing
• 7.2-28 8m m  f/2 .0 -3 .0 (35 Equiv 35-140m m ) Zoom Lens
• CompactFlash Type I & II m em ory card (32 MB Included)
• USB Port •  Program. Aperture. Shutter. Metered Manual or 

Manual Compensation •  Movie w/Sound Mode •  Hot Shoe
• NTSC/PAL Video Out •  50-400 ISO •  Supports Exit 2.2
• 58b Filter Size w ith adapter •  4.8 x 2.9 x 2 8" •  14.5 oz

Canon new
PowerShot Pro 1 

*99995
• 6.3 megapixel
• 1/1.7" IV HR 
•2 848  x 2 1 3 6  Resolution
• Electronic Viewtinder 

& 1 8" LCD M onitor
• 7.8-46 6m m  I/2 .8 -3 1 (35 Equiv. 35-210m m ) Zoom Lens
■ XD or CompactFlash I o r II m em ory card (16 MB Included)
• 2-3.2x Digital Zoom • Auto or Manual Focus •  Macro
• Burst Mode 3.3 fps •  Auto. Shutter. Aperture. Manual 

Exp. Comp • Movie w ith Sound • NTSC/PAL Video Out
• ISO 160-800 • Hot Shoe •  USB 2.0 •  Supports Exit 2 2
• D imensions 4 8 x 3  2 x 3 .8 "  •  W eight 17 6 oz

• Direct Print Capabilities
• 8 megapixels • 2/3" CCD 
•3 2 6 4  x 2448 ,2272 x 1704.

16 00 x  1200.1024 x 768 
& 640 x 480 pixel Rec Modes

• Electronic Viewfinder & 2" Van-Angle 
M onitor •  7,2-50 8m m  f/2 4-3.5 (35 Equiv 28-200m m) 
L-series USM zoom lens •  3.2x Oigital Zoom • Macro

• CompactFlash Type I & II m em ory card •  USB Port
• Program Aperture. Shutter. Manual or Manual Compensation
• Auto/Manual Focus • Super Macro •  50-400 ISO
• Movie w ith Sound • Hot Shoe •  NTSC/PAL Video Out
•  Supports Exit 2.2 •  Dim 4 6 x 2 8  x 3 6”  •  W t 19 2 02

OLYMPUS
C-8080 Wide Zoom 

s9 9 9 95

S O N Y
Cyber Shot DSC-F828

• 8 megapixel
• 2/3 ' CCD • 3264 x 

24 48 .2 5 9 2 x1 9 4 4 .
2 ,0 4 8 x1 .5 3 6 ,1 6 0 0  x 
1200.1280 x 960 &
640 x 480 pixel Rec Modes

• Electronic Viewfinder & 1.8" LCD M onitor
• Type 14  It. M icrodnve cards •  4x Digital Zoom
• Macro Mode *8 .9-71 2m m  1/2 8-4 2 (35 Equiv 35 
280mm) Zoom Lens •  Program, Aperture, Shutter, Manual 
Exposuie comp. • Movie w ith sound •  Supports Exif 2.2
• Auto, ISO 50-400 •  Auto or Manual focus •  Hot Shoe 
•U S B P o rt •  Dim 4 4 x 4 . 1  x 3 .1 "  *W t. 1 7 oz

A M a n fro tto
Tripods & Heads

IHstrihutrd
>h

Legs Only w/o Head
w/3025 Head.........
w/3028 Head........
w/3029 Head........
w/3030 Head........
w/3047 Head........
w/700 RC2 Head . 
w/3433 Head 
w/3126 Head
w/3130 Head........
w/3265 Head........

300IN  
86 00 

112.00
114.00 
135 00
144.00 
164 00
156.00
221.00 
149 00
156.00
170.00

3011N 3021N 
98 40 130.00

123.00 155 00 
126 00 1 58 00
147.00 1 79 00
155.00 1 87.00
176.00 208.00 
168 00 200 00
233.00 265.00
161.00 192.00
167.00 200 00
182.00 213 00

bogen

3021 Pro 3221WN 
140 00 164 00
165.00 189 00
168.00 192 00 
189 00 213 00 
197 00 222.00
218.00 242 00
210.00 234.00
275.00 274.00
202.00 226 00 
210 00 234.00 
223.00 247.00

• 8 Megapixels
• 3264 x 2448 Maximum 

pixel Recording Mode
•7 .1 -35.6m m  f/2.4-3.5 

(35 Equiv 28-140mm)
Zoom Lens

• Electronic Viewfinder 6  1 8 “ Articulated LCD | > r i | /
• CompactFlash Type I or II, xO card
• Auto or Manual Focus * 3 1 2 5 *  Digital Zoom
• Dedicated Hot Shoe •  Manual. Apertuie Priority. Shutter 

Priority •  US8 Port •  Movie Mode w ith Sound
• NTSC/PAL Video Out • Supports Exit 2 2
• D imensions 8 4 x 9.3 x 7.2" •  W eight 4 lbs

S U M P

Tota-Light Kit
4LOTLK ......... *3849s

Kit without Bag

A t M IN O L T A
Dimage A2

• A nti-S hake  fu n c tio n

'  . . ... ' ' • t g t .  E g r  . . .  M e

9  M onitor • USB 2.0 •  Mac
n L e n s ^ ^ ^ ^ ^ r  * 2x Digital Zoom • ISO 10i
u r n  .  7 r s n  Smm i o  s  n s

NEW S

• 6 Mega Pixels •  2 /3 ' CC0
• 3264 x 2448 Resolution
• Electronic Viewfinder 

& t .8 ' LCD M onitor
•  2x Digital Zoom • USB Port
•  7.1-51mm  f/2 -2.8 (35 equiv.

28-200m m) Carl Zeiss Zoom t
•  Flash & Hot Shoe •  ISO 100 800
• MS MS Pro. Compact Flash Type l/ll, M icrodnve 
•B u rs t Mode • Program. Apertuie Shutter Manual

Exposure Compensation •  Auto or Manual Focus • Macro
• NTSC/PAL Video Out • Movie w ith Sound •  Supports Exit 

2 2 • Dimensions 5,3 x 3 6  x 6 1 ”  •  W eight 31 9 oz

• Anti-Shake Function
• 8 megapixel •  2 /3 ' CCD
• 3264 x 2448 Resolution
• 2 Mode Electronic 

V iewfinder & 1 8“  LC0 
M onitor •  USB 2.0 •  Macro

• 2x Digital Zoom • ISO 100-800
• 7 2 50 8m m  f/2  8-3 5 (35 Equiv 28-200m m ) GT APO Zoom 

t.ens •  Depth of held preview • Movie with Sound
• CompactFlash Type I or II & M cro dn ve  memory caul-.
• Auto & Manual Focus •  Piogram Apertuie Shuttei Manual 

Exp Comp >30 to 1/16.000 Speeds •  Supports
Exd 2 2 •  Built m Flash 4  Hot Shoe • NTSC/PAL Video Out

1 Canon r* i &  iM* WmUovra |
Ink Jet Printer
1 -9 1 0 0  P h o to

6-Color Printing 
with Individual 
Cartridges

s439*5

*

FL0TLKQ... * 3 2 3 “

2- Tota Lights
2- Lowel White Tota Umbrellas 
2- Impact Air Cushioned Lightstands 
1- Lowel LB-40 Bag 
Lamps not Included

FON 500 watt lamp F3.S6 FWM 650 watt lamp 24.95 FM0 750 watt lamp 17.95

/MICROTEK
F la tb e d  S canner 
A r t ix S c a n  1 8  OOF

3600x1800 dpi 
Optical 
Resolution

*1049 *
A fte r  $200 

f t e b a t e

MINOLTA

EPSON
24" Wide Printer 
Stylu* Pro 7600
7-color ICcMmYKk) 
Ultra Chrome Inks 
Parallel, Epson Type-8 
Expansion Slot

CALL

1
t r  1

Endows I

■— -------------■

imp 24.95 EMO 750 watt Ian:

------------------------------------------- ~ ~  ................. — -  -----------------------

m m i M O R Y

MINOLTA
Auto Meter VF
Digital Incident & Flash
Light Meter................................. $ 2 1 9 .9 5

SEKONIC
L-358
Digital Incident. Reflected  
& Flash Light Meter 
W eatherproo f ..................................$ 2 4 9 . 0 0

G O S S E N
Startite Multifunction
Digital Incident,
Spot & Flash Lightmeter 
W eatherproo f............................$ 5 0 6 .0 0

COMPACT FLASH
L E X A R S A N D IS K O B

SPEED 4X 16X 40X Std. U ltra  II E xtrem e Std

32M B 2 4 95 — — 19.95 — — 22 95

64M B 29.95 — — 29 95 — — 27 95
128M B 44 95 4 9 95 — 44.95 — — 42.95

756M B 52 95 59.95 69.95 51.95 64 95 79 95 49 95

512M B 124 95 144.95 159.95 119.95 149.95 174 95 114.95

1 GB — — 279 95 21 99 5 289 95 31 99 5 —

2 GB — — 589.95 449 95 599.95 629 95 —

4 GB — 1199.95 — —

3 5 m m  F ilm  S canner 
D im age Scan Elite 5400
5400 dpi
4 8 Dinamic Range q  
Batch scanning

S E C U R E  D I G I T A L
Lexar SanD itk

Std 32x Sid Ultra II Ertrtm y
32 MB 29.95 28 95 —
64 34 95 — 34 95 — —
128 54 95 — 54 95 —
256 69 95 79.95 6995 84 95 99 95
512 199 95 21995 159 95 21995 249 95
1GB 399 95

S M A R T  M E D I A

Lenar Olympus SeoDisk

16MB

32MB

64MB

128MB

19 9.5 

29 95 

44 95

1295

19.95

29.95

64.95

24 95 

419.5

M E M O R Y  S T I C K
Lexer r s s i J I f l Sony

iz M h 24 95 25 95 t p t

64MB 3195 34 95 34 95
178MB 44 95 45 95 49 95
256MB 69 95 79 95 79J5

M E M C
Lexer

■>RY
S)

S T I C K  F>
I5dl«*_____

R O

1551
MB Std Sid .« * • ! ( * '* '" * Std
256
512
1GB

1995 
22995 
449 95

.ill

18995 
23995 
4W 95

12995 
2«95 
569 95

«95 
23995 
449 95

H I T A C H I  M I C R O -  
D R IV E

1GB............. .....1 7 9 .9 8
w ith  A dapter

1GB....................1 9 9 .9 5
2G B ................... 3 2 9 .9 5
4G B ................... 4 9 9 .9 5

Nikon
3 5 m m  F ilm  S canner 
Super Coolscan 5000  ED
4000 dpi Optical 
Resolution 
4 8 Dynamic Range 
Digital Ice 4

s 1099*5 HE

*Ma Window* M  Adobe 8]
C reative Suite CS
S ta n d a r d  E d it io n  > '
Photoshop CS, Window* 

Illustrator CS,
InDesign CS &
Version Cue
s g g g v s n r

—

Shop Pm, (oral Photo 
W m 9 9  Pml t  mart 

Sharpener Pro
Complete Edition 
Photoshop 
Plug-in 
PNINSP 
$279715

M E M O R Y  S T IC K  D U O
La ia r SanOlsk Sony

32MB — 12 9 5 —
64MB 39 95 42.95 39 96
128MB 52 95 54 95 54 95
256MB 89 95 84 95 89.96
512M8 249 95 174 95 249 95

X D
MB Fell Olympus Sandfik
16 14 95
32 1295 19 95
64 34 95 32 95 29 95
128 49 95 52 95 54 95
256 89 95 99 95 89 95
512 1/9 95 199 95 169 95

M U L T I M E D I A

32MB
64MB
128MB

Lexer
27 95 
39 95 
64 95

I» n 0 f» k
24 95 
34 95 
54 95

!■

r lL IZA R D TE C H soft
G enuine Fractals 
PrintPro 3 .0
Photoshop

---- .......... —  ■«.-----
G ) ix )kV is io n

S p yd e rP R O  Plus 
P rin tF IX  H E T
Printer calibration has never 
been so easy1 4GPU127

Minimum Shipping USA (Except AK & HI) up to $7.95. up to 1 lb. Add 95c lor each additional lb. For ins, add 50c per $100. © 2004 B&H Photo - Video. Prices are valid thru May ». 2004 Not responsible for typographical errors
More info? Circle 47



Professional Continuing Education PPA-Affiliated Schools 2004

PPA members receive both merits and the best- 
published prices.

M ay 2 -7
MARS (M id -A tlan tic  Regional School)
Grand Hotel, Cape May, New Jersey; Adele Bastinck; 
888-267-6277; marschool@nac.net, www.photoschools.com

M ay 2-7 
G eorg ia  School
N. Georgia Tech, Clarksville, Georgia; Tom McCollum, 
888-272-3711; gppaed@bellsouth.net; www.gppa.com

M ay 4-7
W l Indianhead Photographers School
UW Stevens Point-Treehaven, Tomahawk, Wisconsin; 
Phil Ziesemer; 715-536-4540; phil@pzphoto.com

M ay 16-20
F lorida  School o f P ho tography
Daytona Beach Community College, Daytona Beach, 
Florida; 800-330-0532; Marybeth Jackson- 
Hamberger, Director; Hamberger@comcast.net; 
www floridaprofessionalphotographers.com

June 6-9
International Photographic A rts  School
Mt. Vernon Community High School Fortville,
Indiana; Sylvia Sue Happe; 317-823-4544; 
happe617@aol.com; www.ipasindiana.net

June 6-10
M id-A m erica  In s titu te  o f PP
University of Northern Iowa; Cedar Falls, Iowa; Charles 
Lee; 641 683-7824; lees@pcsia.com; ww.maipp.com; 
Al DeWild, Director; Dewilds@kdsi.net

June 6-10 
Kansas PP School
Bethel College, Newton, Kansas; Mark Weber; 785- 
271-5355; mark@kpps.com; www.kpps.com

June 13-17 
Illino is  W orkshops
Grafton, Illinois, Bret Wade; 217-245-5418; 
info@ilworkshops.com; www.ilworkshops.com

June 13-17 
PP O klahom a School
Northern Oklahoma College, Tonkawa, Oklahoma; 
Glenn Cope; 580-628-6438; gmcope@sbcglobal.net; 
www. ppok. org/school. htm I

June 13-18 
G olden Gate School
Mills College, Oakland, California; Julie Olson; 
650-548-0889; ggs@goldengateschool.com; 
www.goldengateschool.com

June 13-18
Great Lakes Ins titu te  o f P hotography
Northwood University, Midland, Michigan; Mark 
Allen; 517-686-6917; director@glip.org; www.glip.org

June 20-24
Pacific N o rth w e s t School
Evergreen State College; Olympia, Washington; Bob 
Gassen; 425-869-2388; info@pacificnorthwestschool.org; 
www.pacificnorthwestschool.org

June 20-25 
West Coast School
University of San Diego, San Diego, California; Tony 
Corbell; 800-439-5839;
tony@corbellproductions.com; www.ppconline.com

Ju ly  11-15 
Image E xp lo ra tions
Shawnigan Lake, British Columbia; Don MacGregor; 
604-731-7225; ie@macgregorstudios.com; 
www.imageexplorations.ca

July 18-23
PPSNY Photo  W orkshop
Hobart/William Smith Colleges; Geneva, New York; 
Linda Hutchings; 607-733-6563; 
ppsnyworkshop@pws1893.com; www.ppsny.com

A ugus t 1-5 
East C oast School
Sheraton Imperial Hotel, Raleigh, North Carolina; 
Rick Gibbons; 336-431-5892; RJGibbons6@cs.com; 
www.eastcoastschool.com

A u g us t 9-12
Long Island Photo  W orkshop
Sheraton Hotel, Smithtown,, Long Island, New York; 
Jerry Small; 516-221-4058; jerry@jsmallphoto.com; 
www.iiphotoworkshop.com

A ugus t 15-18
Carolina A r t  &  P ho tograph ic  School
Sheraton Imperial Hotel, Research Triangle Park, 
North Carolina; Bob Henderson; 336-288-1132; 
bhphoto47@earthlink.net; 
www.ppofnc.com/caps.html

Send all additions or corrections for the Continuing 
Education PPA-Affiliated Schools to: Marisa Pitts, 
PPA, 229 Peachtree St., NE, Ste. 2200, Atlanta, GA 
30303; FAX: 404-614-6400; mpitts@ppa.com.

u u  u r ^ % ^ J i L £ v
w

HERFFJONES
PHOTOGRAPHY DIVISION

■4

___

4, Proofs as low as 32 each!
G re at p rin ts and digital p roducts  
w ith  one of th e  low est p rices available!
H erff Jones’ FREE Image Express software provides digital 
photographers w ith easy ordering, low prices, and super-fast service!

www.hjpro.com

8x10 . . . . . $1.84 20x24 . . .. . 16.55 Proof Pricing*
8x8 . . . . . . . . 1.47 20x30 . . . . . 20.70 3x5 Proof . . .  .32
10x10 . . . . . 2.30 5x7 ......... . . . .82 4x5 Proof . . .  .32
8x14 . . . . . . 2.60 5x5 ......... . . . .56 4x6 Proof . . .  .35
1 1x14 . . . . . 5.35 4x5 ......... . . . .46 5x5 Proof . . .  .35
10x20 . . . . . 7.25 3x5 ......... . . . .46 ^Proofs must be ordered

16x20 .. . . 1 1.20 2-Wallets . . . .46 separately from standard 
prints. Please email for details.

Everything can be ordered without filling out a paper form 
and the order can be received in lab within minutes!!!
Contact your Local Sales Representative today for more information! 
New to Herff lones? Log on to www.hjpro.com!

12221 Riverwood Drive • Burnsville, MN 55337 
952.890.2200 • 800.328.2924
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PPA in Congress page 2

President's Message

There is excitement in the air! So many good things are happening in the world of photogra­

phy, and PPA is right in the middle of it. The economy is improving. This is carrying over into 

our photography businesses. Portrait clients are booking sessions and purchasing nice print 

orders. Commercial accounts are picking up as well. Companies are advertising and buying 

photography. Vendors seem to be happy with orders at trade shows Photographers feel 

confident enough with the economy to upgrade technology It's just a good feeling all over.

Remembering John Smucker page 2

You Be the Judge page 3

PEC is Open page 3

Imaging USA page 4

P P /V T p  day
Publisher Dana B. Groves

dgroves@ppa.com

Graphic Designers Trent Cox
tcox@ppa.com

Adam Millman
amillman@ppa.com

Executive Editor Heather Best
hbest@ppa.com

Photographers are attending PPA Affilia te Schools in large numbers. Successful photographers know that they must 

keep on the cutting edge to stay profitable. Proper posing and lighting separate good photography from great pho­

tography. Pricing, promotions, business management and good financial records are necessary for success Digital 

photography brings on new issues to keep work flowing through the studio. Conventions, seminars and schools pro 

vided that education.

Thank you for the overwhelming support of our trip earlier this year to Washington DC We took health care and copy 

right issues to Capital Hill. We were successful in making those in Washington see first hand that photographers are 

small business owners who vote, pay taxes and add so much to the lives of America.

One of the most frequently asked questions I hear pertains to PEC Print Competition and Print Judging Prints that are 

judged to be of merit quality w ill be exhibited at Imaging USA 2004, July 25-27 in Las Vegas, NV The next Imaging 

USA convention and expo w ill be held in New Orleans, LA in January 2005 without a national print judging having 

taken place. The 2005 convention w ill host special print exhibits. In the summer of 2005, the annual PEC judging 

w ill take place as usual, w ith those merit quality prints being exhibited at the following Imaging USA, which is sched­

uled for January 2006 in Austin, TX. Put quite simply, annual PEC judging w ill occur at its regular yearly pace The 

only difference is that two Imaging USA conventions w ill occur between the 2004 judging and the 2005 judging.

Wishing you all the best.

PPA TODAY May 2004 : P  |
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RAVE REVIEWS BRING BACK WOMEN S RETREAT

PPA's first annual Women In Photography Retreat 
was a huge success in 2003, so it's making a strong 
return to the photographic scene in Fall 2004.

Attendee Julie Jarvis said of last year’s event, "I 
am overwhelmed by the talent and knowledge of 
those who spoke as well as the attendees. I 
gained such insight into how to better run my 
business, both financially and artistically. It was 
an amazing experience and I hope that this 
retreat can be continued for years." PPA is now 
spreading the word that Jarvis's hope has come 
true, and the 2004 retreat is scheduled for 
August 27-29 at the Hyatt Regency Coconut 
Point Resort and Spa in Bonita Springs, FL.

This year, even more photographers w ill laugh 
and learn, discovering the unique features of an 
event focused on women in the imaging world. 
PPA is planning a relaxing getaway, combined 
with an exciting journey down a path of creativ­
ity, inspiration and challenge.

Here's what other 2003 attendees had to say 
about the retreat:

"The content was great. It was so w onderfu l to meet 

all of those ta lented speakers. Everyone showed so 

much love and caring for us— and enthusiasm for the 

cra ft of imaging making. Very insp ir ing !"

-Lucinda Weller, PPA Certified

"I am a student at Brooks Institu te  and found the 

re treat an invaluable experience. I got the chance to 

hear from and meet many w onderfu l photographers 

who filled  me w ith  technical knowledge and tricks of 

the trade." - M e la n ie  M a rq u a ra d t

"W ow ! W hat a great conference. Finally, a confer­

ence that speaks to women and nourishes our soul! 

The speakers w ere fabulous and the insp ira tion  

incredible! It was aw esom e!"

—Annell Metsker, PPA Certified, M.Photog.Cr.

Pre-register by July 27, 2004 for only $249. 
Students are also welcome to attend for only 
$150 w ith a valid student ID. For more detailed 
information about PPA's Women In Photography 
Retreat, including the weekend's agenda, speak­
er and program information, hotel and registra­
tion information, go to the Events section of 
www.ppa.com.

VIEWING THE PPA MEMBERSHIP CD
It has been brought to PPA's attention that some 
members have had difficulty viewing the entire­
ty of the 2004 Membership CD. To optimize u ti­
lization of this valuable resource, view the CD 
with a minimum screen size of 1024 x 768 pixels.

If you are having trouble viewing the whole 
interface on the CD, simply adjust your screen 
resolution. If you are not familiar w ith adjusting 
your display settings, instructions for different 
operating systems are listed below:

PC
Start Button>Control Panel>Display>Settings tab 
on the lower left, move the slider from (800 x 
600) to (1024 x 768) pixels. Click on "Apply. "

Mac 0SX
Apple Menu>System Preferences>Display, 
select (1024 x 768) pixels.

Mac 0S9
Apple Menu>Control Panel>Monitor , select 
(1024 x 768) pixels.

TRIFECTA OF PPA CERTIFICATIf

In an outstanding feat of dedication, Ka 
Falls, M.Artist.Cr., has achieved the trife 
of PPA Certification. This Camden, Ml im 
ing professional is now certified as a phot, 
rapher, an electronic imager and a specia 
(artist). Falls has put forth an incredi 
effort to earn such recognition, and PPA c 
gratulates her on these accomplishments.

PPA IMAGES IN THE HALLS 
OF CONGRESS

PPA thanks and congratulates those membr 
whose work was selected for the "Visions 
America" screensaver. This screensaver ft 
tures images by photographers from all 
states and the District of Columbia and 
being used in conjunction w ith lobbying k 
to bring PPA's copyright and healthcare mt 
sage to Congress.

REMEMBERING 
JOHN SMUCKER

PPA extends its condolences to the friends a 
family of John E. Smucker, who passed away' 
January 24, 2004. Smucker was very involv 
in the photographic industry, serving as PF 
president in 1974. He earned his Master* 
Photography, Photographic Craftsman, a 
Honorary Master of Photography degrees frr 
PPA as well.

P2 ! PPA TODAY :: Hay 2004
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YOU BE THE JUDGE

Join judging experts, Dennis Craft and Helen Yancy, June 6-9 at the University of San Diego, as they 
demystify the world of image-judging at PPA's annual Judges Workshop.

If you have been participating in print competitions with only mild success, or if you are confused 
about what elements make a print merit-worthy, these two gurus w ill reveal some insight that you can 
put to use right away. You w ill see what goes on behind the scenes at a print judging, including 
process and protocol, as well as what today's judges look for in determining which prints receive mer­
its.

After this workshop, you w ill be well on your way to creating better images and being able to judge 
these competitions yourself.

The pre-registration deadline for PPA's Judges Workshop is May 24,2004, and registration is only $79. 
For more information, go to the Events section of www.ppa.com, contact Don Mitchell at 866-591 - 
9190 or dmitchell@ppa.com, or call PPA's Service Center at 800-786-6277.

PPA members with ten exhibition merits in their various areas w ill receive PEC credit for attending the 
workshop. This may fu lfill one of the requirements for becoming a PPA-approved affiliated juror.

I PEC: NOW ACCEPTING PRINTS AND VOLUNTEERS
Just a reminder that May 10 is the deadline for 
entering PPA's 113th annual International Print 
Competition. Details and entry forms can be 
found at www.ppa.com.

Jut remember that entering prints is not the only 
vay to get involved with this prestigious com- 
)etition. Every year the International Print 
Competition is a great success not only because 
)f the impressive images that are entered, but 
jlso because of the many outstanding PPA mem- 
)ers who volunteer their time and energy to 
nake it work. The Photographic Exhibitions

Committee is currently seeking volunteers for 
this year's competition and the print exhibit at 
Imaging USA 2004 in Las Vegas, NV.

Working at these events is a great learning 
experience, and each one offers the opportunity 
to earn two service merits. Some volunteers 
w ill even be reimbursed in full for their Imaging 
USA registration.

For more details about helping out with these 
events, contact PEC Administrator Don Mitchell 
at 866-591-9190 or dmitchell@ppa.com.

04-05 I M P O R T A N T

THE DIGITAL 
STUDIO 

ROADMAP

INTERNATIONAL
PRINT

COMPETITION

JUDGES
WORKSHOP

IMAGING A
2004

WOMEN IN 
PHOTOGRAPHY 

RETREAT

SUPERMONDAY

NATIONAL SPORTS 
& EVENT

PHOTOGRAPHERS 
CONFERENCE AND 

TRADE SHOW

IMAGING JSA
2005

May 10, 2004 
Arlington, TX

Entry Deadline
May 10,2004

Pre-registration Deadline
May 24,2004

June 6-9,2004 
San Diego, CA

Imaging USA 
Convention and Expo
July 25-27, 2004 
Las Vegas, NV

August 27-29,2004 
Bonita Springs, FL

November 1, 2004 
More than 100 single-day 
seminars held at studios 
around the globe

January 4-6,2005 
New Orleans, LA

Imaging USA 
Convention and Expo
January 16-18, 2005 
New Orleans, LA

TO REGISTER OR FOR MORE INFORMATION 
VISIT WWW.PPA.COM OR CALL 1-800-786-6277

PPA TO DAY :: May 2004 :: P 3
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Imaging USA is less than three months away! You'll find the preview included in this issue of Professional 
Photographer. Here are some of the highlights you'll find inside:

m m m n s m
A track system that w ill help you focus your educa­
tional pursuits and guide you to the speakers and pro­
grams that w ill best meet your needs. Whether your 
interests are commercial, wedding, portrait, basic or 
advanced, this convention has something for you!

©  THE DIGITAL ROADSIDE CAFE
The Digital Roadside Caf6— a place to stop in and 
learn about PPA’s Digital Studio Roadmap, which is a 
tool to help you maneuver your way through digital 
decisions. Inside the cafe, you'll find d igital workflow  
broken down into four manageable steps: capture, 
manipulation, output and sales/presentation. You'll 
learn what questions to ask and what options are 
available in the creation of a unique d igital workflow  
that works for you!

A Super Program w ith  Art Wolfe, v\torld-renowned 
National Geographic photographer. He w ill share 
some of his own adventures capturing breathtaking 
images from around the world. Come let your eyes 
feast on his magnificent work!

Keep your eye on PPA Today in the coming months for more highlights of Imaging USA 2004. And watch the 
pages of Professional Photographer for features on Imaging USA speakers.

Don't forget PPA members can attend Imaging USA for only S97 each, by registering on a Studio Pass by June 
25. 2004! But even if you don’t register on a Studio Pass, you can s till save $50 by registering by June 25.

More information about the convention, expo and registration can be found in the Events section of 
www.ppa.com or by calling PPA's Service Center at 800-786-6277.

-

http://www.ppa.com
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Product Mall
H D ic

STUDIO MANAGF.MEM 
FOR THE 21S I CENTURY

Announcing new....

One System, many uses....
-Digital Asset Management 
~Studio Management 
- Online proofing ordering 

and scheduling
www.4digitaledge.com 

1-866-900-4376
More info? Circle 50

800 * 821 * 6538
Photography by: tvww.cgportrak.cOfn

More info? Circle 53

Call for pricing and more information!

Shop Online - www.wnaibums.com

More info? Circle 51

Y e i M U M

o t e C a r d s
B L A N K  N O T E C A R D S

F O R  I N K J E T  P R I N T E R S

2 S IZ E S  /  P R IN T IN G  S E R V IC E S  A V A IL A B L E

888.355.2211FOR A FREE SAMPLE PACK 
CALL TOLL FREE

OR V IS IT  OUR W E B S IT E  AT

W W W . NOTECARD.INFO
More info? Circle 54

Rush Mourn Wedding 
Classic Wedding 
Children 
Senior 
Sports

www.photo-tcmplates.com

The original

Photo Templates

More info? Circle 55

D is c o v e r
the

Power!

1 S 0 0 -9 3 1 -0 4 7 4

crown
P H O T O - P R O D U C T S

DISTRIBUTORS OF

floraW  R-eNmW
PROFESSIONAL ALBUMS

TAP
C oll f o r  yo u r fre e  co to ioq  1 .8 0 0 .8 2 7 .0 3 8 3  
visit our web site ot W W W .  Cf O W f l -U S Q . COfTl

More info? Circle 52 More info? Circle 56

364 day guarantee
(no questions asked)

www.tranksbahyplan.com
More Info? Circle 57

Hand Crafted Digital A i l  Book

B  P icto B o o ks*
Custom  Design/Printing  

Digital Flush M oun t 

inhouse Production  

1.888.MYPICTO www.pictobooks.com

More info? Circle 58

FREE
CATALOGUE!
o rd e r yours

to d a y  b y  c a l l in g

1800 8445616
The World’s Largest 

Manufacturer of Backdrops, Props 
& Related Studio Accessories

Denny Manufacturing Co., Inc. 
P.O. Box 7200 Mobile, Al 36670

www.dennymfg.com
More info? Circle 59
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Mat, YANKEE E M

’Z r  . a pF,ES- ° N faster Mount 
■ A ljU fU r, y  A p  .

5

1-800-621-6649
W W W .M IC H ELC O M PA N Y.C O M

More info? Circle 60

Y PROFITABLE lists f o r  
PHOTOGRAPHERS!

GRADUATING SENIORS 
FAMILIES WITH CHILDREN 

Newborns •  Pet Owners •  Brides to Be
O N  PEEL & STICK LABELS O R  DISKETTE 

Our lists a re  the  BEST...WE GUARANTEE IT! 
N O W .. .N E W  L O W E R  M IN IM U M

N ee d  a d v ic e ?  Ask us...we c a re !
CALL TODAY FOR COUNTS FOR YOUR AREA!

S e rv ic e #
# * /* / * £  6 # * . . .

PHONE AND FAX TOLL-FREE 
Ph: 800-870-4358 Fax:888-710-3955

www. ndmservices. com

National Direct Marketing Services
5107280th St. NE •  Iowa City, IA 52240

The ttl Supplier of Marketing Lists 
to Photographers...Since 198 2 I^ J

More info? Circle 61

The M o r r i s  C o .
Lighting and Accessories

The
Universal Infra-red Sender

This versatile transmitter 
triggers the built-in slaves 

in monolights 
or other Hash 

systems using 
slave sensors. 
Can be used in 
settings where 

it is not practical to wire 
together multiple Hashes.

• Fires additional Hashes 

simultaneously up to 60 feet away
• Uses 4 AA batteries
• Hot Shoe Mount

visit us at www.themorriscompany.com

More into? Circle 62
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(C)opyright
S TAM PER

Made With Your Custom Wording 
INK DRIES IN 15 SECONDS

Developed

*  d r/  RUE
* J r \  po  b

*  I 1 (81

www.superiorrubberstamp.com  

Call, Fax or Send lor Brochure

"Since 1967"

RUBBER STAMP & SEAL, Inc.
Box 2258* Wichita, KS 67201 

(800)227-0329 Hon • Frt B.OOxm • 5:00pm 
24 Hr. Fax 1-800-242-9312

More info? Circle 63

INTENSIVE 5 DAY COURSE
ALBUQUERQUE, NM • OCT. 27-31

Lectures & Workshops Taught by Experts

C e rtif ie d  C re d it C o u rse  
INFO: 800-356-3742 • www.epic-pholo.org 

Evidence Photographers International Council 
600 Main St., Honesdale, PA 18431 

h e a d q u a rte rs @ e p ic -p h o to .o rg

More info? Circle 64

More info? Circle 65

Custom
Digital

s r s r . t r  r e n a is s a n c e

Q T T « n n
T iJe  J o  i t  o f f  in  - M o u s e . . .

From Design - To Print - To Bookbinding 
Up to 15"xl5" books(30” page spreads)
Coll 212-274-8699 www.tbebookalbom.com

More info? Circle 66

( Jo e /' SO J-Jears o f E xce llence

R e a d y  M a d e  F r a m e s  
C u s t o m  F r a m c s  

G r a d u a t io n  F r a m e s  
F a s e l  Qa c k  F r a m f s  
- W e o o in g  A l b u m s  

• P r o o f  B o o k s  
L •F’m o t o m o u n t s

In t e g r it y  
Q u a l it y  

S e r v ic e  
S e l e c t io n

J /h? L e o  in  G o m p a n y

T H E  P R O F E S S IO N A L S C H O IC E  S IN C E  1920 
M a n u f a c t u r e r s  a n d  D is t r ib u t o r s

1111W .W a l n u t  S t r e e t . C o m p t o n . C A  9 0 2 2 0  
8 0 0 -3 4 5 - 4 9 9 9  Fa x : 3 1 0 -6 0 8 -7 4 1 8  
W W W .LE VIN FR AM ES.C O M

WWW .Z L lQ cf.net 
m i i w m Hil

More info? Circle 67

FREE SH IP P IN G
on orders over $150Delta f

Compere $ Save!
Complete 
10' x l2'

2 Light 
Mover'" 

Rail System 
From $607.95

1 install* m virtually any studio ot s«t 
’ !mrr>*dkjt* height odjustment/conhoJ 
' Mode in the USA by Detto 1

10830 Sonden Dr
_  __ DaBas. IX 76238-5325

since 1972"1

3-Way Baby Poser'

$74.
H»-<iensfty

Baby Posey'

$52.95

□

200 lb foam

1 1
Plexiglas"* 

light Dome
19* s 8• Seamless

$139«

(800)627-0252
Fax (800)627-0267

$219.’

Z Z  w ©
FREE Catalog! 
700 Products

Studio Muslins
■ From $54.K 

5 hot dyed, 
washable colors

The M uslin

-Pnc^t suOiect to change

Mention this ad 
ft Receive a FREE

to'xto' Muslin Mover"*
with your System ' S ystem

5 8 '................$320.00
4 2 '................ 235.00
3 6 '................ 205 00
2 6 '................ 150.00
1 6 '.................... 95.00

Chonge bqcfcround. m Seconds*

More info? Circle 68

'/orsiocXxer 6  OdrtxAx d  GXotoy Picture Framer & presentation Soiuboro

ScxKolizing In High Quality:

Ready Mode Frames 
Custom Moulding 

Graduation & Easel Back Frames 
Custom & Multi Opening Mat Packages 

Framing /  Photographic

800-578-7252  Fax 877-949-1396 exceipkdurefromes.cofn

More info? Circle 69
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C h r i s t o p h e r
PROFESSIONAL

IM A G IN G

Digital or Traditional... the choice is yours

After 58  Years... Our Full Service Lab Continues To Invest Into The Future of Photography.

ww.chrisimaging.com'-£00-296-3194 Cumberland Md

More info? Circle 70

RENMS^NCE

I t ’s true! Your o rder receives same day, 
hassle-free service from  most o f over 25 
U.S. d is tr ib u to r locations.

For in fo rm ation , catalog, etc. contact: 
AlbumX Corp. • 21 Grace Church Street • 

Port Chester, NY 10573 • (914)939-6878 U.S.A. 
Web site: w w w .renaissancea lhu tn .vcom

More info? Circle 71

White Glove
First Edition Books

“The Original 
Coffee Table Book”

7 1 4 .8 4 1 .6 9 0 0
www.wgbooks.com

More info? Circle 72

More info? Circle 73

Blending digital technology 
with fine art printing.

Your image printed on beautiful marble.
www.phocostooe.oom 800. iSO 3003 infofct phoicwtono coni

More info? Circle 74

The digitally-composed, one-of-a-kind Equinox 
Photo Journal helps capture the emotion of 

the event and the style £ Q  U  j R  O  X
of your photography. photojovrtixli by maxima

K a m b a ra  U S A , In c .
503  6 9 2 .9 8 1 8  8 0 0 .6 6 2  6 6 5 0  

email: kambara®k.ambaracom yvww.kambara.com

Photo credit: Scott Evans, Atlanta. Georgia  

More info? Circle 77

102 pg 
2004 CATALOG 
800-4661755

2215 S. Michigan ave. 
Chicago IL 60616 
312-842-6550 
312-842-6546(FAX)

Order Online

Canyas 
Muslin 
Scenics 
Props 
Stands 
Stools 
Clothing

More info? Circle 75

Red River Paper
•  30+ high quality inkjet papers
•  Com patib le w ith all popular printers
•  G reat sample kit selection
•  11x14, 13x19, 16x20 sheets available
•  Ideas to profit from your inkjet printer

www.redriverpaper.com
888-248-8774

Inkjet Paper
More info? Circle 78

Imaging Software 
Headquarters

• Green Screen Software
• Sports & Event Software
• Studio Software
• Package Printing Software
• School Software

800»844*5616
www.dennyelectra.com

More info? Circle 76

• Traditional Flora or 
Imperial Album, More 
Variety More Choices.

■ Quick turn-around time.

Albums
and

Accessories
" i hk

■ Kingston Flush Mount Album 
Traditional or Digital -All sizes.

- Album Bags and Frame Bags

1 -8 0 0 -6 -A L B U M S
1 -888-6-ALBUMS FAX
www.albumsunlimited.com

More info? Circle 78
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—  —  - - 37007 S. Oak St.
MvMmJrn(C3nr Kennewick, WA

99337

Hot Foil Stam ping Machines
GS 491 K Shown $279.00 - Use Logos or Type Sets

Fax 509 /586-7774 GoldRiter Pens
WWW.VeachCO.com Photo Button Machines

More info? Circle 80

Jones Flash Brackets
The Professionals Choice for 

over 40 years - 1.800.52J.9944

R otating  fo r  
645 and 35inn i

Fixed fo r 6x6  
and R B /R Z

A division of The Vouch Company
More info? Circle 83

YOUR MOST VERSATILE PROP

Roger Cam PhtH'n-raphs

Unique. Child-Size and Adult-Size 
Antique Reproductions!

• Victorian •Chippendale
•Louis XV •Queen Anne

77m

» ____________ _

— — ' '
Call I -800-264-0090 or write PC). Box 240493 

Dept PPA, Montgomery, A L  36124

More info? Circle 81

MORE BUCKS 
FOR YOUR CLICKS!

The easy way to sell more prints.

Photo slip-in cards 
from

Jjastery^ount

make it simple 
to add 

BIG BUCKS 
to your bottom line

Call now for your FREE catalog, wholesale 
price list & special new customer offer.

800-424-1118
(luster Ijou tit

23-19 College Pt Blvd • College Point. NY 11356

More info? Circle 82
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Customizable,
Lightweight,
Durable,
Insula tive,
Shock Absorbent,
Airline Shippable
Cases for Cameras and Equipment. 
Please call or write for our free Catalog. 
Lightware, Inc. 1329 W. Byers Place 
Denver, CO 80223 303/744-0202

^  UGHTWARE*
More info? Circle 84

U  *  now available on-line!

topflightalbums.com
More info? Circle 85

Save Big Bucks on Kodak, 
Fuji, Mitsubishi, & Sony 

Media and Printers. 
wvvvv.PhotoPrinterO11tlet.com

More info? Circle 86

Jonathan Penney, Inc. 
631-874-3409 www.jonathanpenney.com 

Call for FREE SAMPLE

More info? Circle 87

•Holds 8 1/2“ X 11“ three hole punched digital proof sheets 
•Black 1“ three ring binder with inside back cover pocket 
•Black soft touch leather-like material 
•Brass comers on front cover 
•Individually boxed
•Custom imprinting available at additional cost

A d d  v a lu e  t o  s a le s  w i t h  t h e  la r g e s t  <: 
v a r ie t y  o f  p h o t o  n o v e l t i e s  a v a i la b le .

M z /LENTERPRISES INC.
450 E. Bunker Ct. 

Vernon Hills, IL 60061

Call for catalog 
800-621-5584

ph: 847-549-7627 
fax: 847-549-0349

More info? Circle 88

More info? Circle 89

Proof Books, 
Albums & Folios

Buy 10 Get 1 Free

Order Yours Today!
800.325.5179

Shop Online - www.wnalbums.com

More info? Circle 90

http://WWW.VeachCO.com
http://www.jonathanpenney.com
http://www.wnalbums.com


WANTED
PHOTO EQUIPMENT
& N e w , O ld ,  U sed:*: 
& D  is  c o n t in u e d : * :  
:*:o r O v e r s t o c k : * :

REWARD
Call Alkit (212) 674-1515 x 334 
or e-m ail:u sed@ alk it.com

More info? Circle 91

BACKDROPS
Backdrops that:

• Last longer
• C ost less
• S hip faster
• G ive you 

w inning photos

FREE
CATALOG

STUDIO DYNAMICS
7703 Atondra BM., Paramount, CA 90723

1- 800- 595-4273
www.studiodynamics.com

More info? Circle 92

American Photographic Resources

www.aprprops.com

More info? Circle 93

&act?0rounds 0y M afien

www.backgroundsbyinalieu.com
More info? Circle 94

ri TAP
We Stock and Discount 

ALL TAP Products 
Here’s some examples:

TAP Tyndell's Site Price Price
Whitehouse 8x10 67.40 54.95 

Folder 5x7 37.10 29.95

Avanti & 8x10 78.75
/  Dynasty Folders 5x7 43.00

Mel prices pet hmM. M  bos pcsdities Stle euls l-1-Ot

64.00
35.50

(  ‘ ‘h J lt t / / /  'Q e ,W M
'O tufa** •L+ddi.vuf iUJhuh cAwyy*

io , io  - ,0
973-403-M23

Pit SB
n f l  3 a

www.digitalalbumdesifins.com
More Info? Circle 96

To reply, cut here and FAX or mail the card below.

REQUEST FOR INFORMATION: Simply circle the numbers corresponding to the advertised products, new product listings, editorial features, and the Professional 
Photographers o f America services in this issue anti mail this card today at the address below. For fast reply, FAX the completed card to "2*1 2 I9 ‘). Your 
request for information will be forwarded to the appropriate party who will send lull information to you -  quickly, free and without obligation.

NEED TO KNOW MORE ABOUT 
THE SERVICES OFFERED BY PPA?
We re here to help you. Just circle ON THE 1 18 35 52
CARD the same number shown against 2 19 36 53
our list of services below: 3 20 37 54

1. Membership
4 21 38 55

2. PPA Group Insurance
5 22 39 56
6 23 40 57

3. Imaging USA Convention 7 24 41 58
4. Niche Conferences 8 25 42 59
5. Merit ;uul Degree Program 9 26 43 60
6. Certification 10 27 44 6!
7. Magazine Advertising 11 28 45 62

8. 1 )ircct Response Card Advertising 12 29 46 63

9. Print Exhibition Competition 13 30 47 64

10. PPA International School of IT 14 31 48 65

11. Super Monday 15 32 49 66

12. Studio Management Services 16 33 50~ 67
17 34 51 68

Please send me information on the items circled below.

69 86 103 120 137 154 171 188 205 222 239

70 87 104 121 138 155 172 189 206 223 240
71 88 105 122 139 156 173 190 207 224 241

72 89 106 123 140 157 174 191 208 225 242

73 90 107 124 141 158 175 192 209 226 243
74 91 108 125 142 159 176 193 210 227 244

75 92 109 126 143 160 177 194 211 228 245
76 93 110 127 144 161 178 195 212 229 246
77 94 111 128 145 162 179 196 213 230 247

78 95 112 129 146 163 180 197 214 231 00

79 96 113 130 147 164 181 198 215 232 249

80 97 114 131 148 165 182 199 216 233 250
81 98 115 132 149 166 183 200 217 234 251
82 99 116 133 150 167 184 201 218 235 252
83 100 117 134 151 168 185 202 219 236 253
84 101 118 135 152 169 186 203 220 237 254
85 102 119 136 153 170 187 204 221 238 255

What type of equipment do you plan to purclntst: or upgrade 
in the next 3 months?

A. Medium formal camera/lens I). Studio li^iiting
B. 33 nun camera/lens E. Computer/Software*
C. Large fomiat camera/lens F. Studio aaxssork*

In the past 12 months, have you purchased or reseajvlied a 
product after seeing il in Professional Photographer' 

l . Yes 2. No

What are your purchasing needs?
G. Immediate 
li. Within six months
I. Information only

How much did you or your organization spend on lab services 
last month?

J. $3,(XX) + M. $2,000 - $2,999

K. $4,000 • $4,999 N. $ I .(XX) ■ $ 1.999
I.. $3,000 - $3,999 O. $300 - $999

What is your title''
R Studio OwnerAlanager S. Marketing. Saks. Advertising
Q. Staff Photograplier T. Other
R. Freelance Photographer

iMail the completed card to: Professional Photographer, 1807 Glenview Road. Suite 100, Glenview, II. 
60025-9976. For faster reply, FAX to 847-729-2199.
Name_____________________________________________________________________________________________________
Title______________________________________________________________________________________________________________________
Company___________________ _________________ ___________________________________ _______
Address _________________ _________________________________________________________________ _______________
City ____________________ _______________________________  State______________  ZIP______________________
Phone ( ) __________ _________________________________  F a x __________________________________________

mailto:used@alkit.com
http://www.studiodynamics.com
http://www.aprprops.com
http://www.backgroundsbyinalieu.com
http://www.digitalalbumdesifins.com


CLASSIFIED ADVERTISING

Classified rates: • $1.50 per word; • $2.00 per word/ 
words with all caps or bold face. • S10.00 per issue 
• Confidential Reply Box Ads (Optional). Closing 
date is 20th of the second month proceeding issue 
date. Remittance must be received with order. 
NQ ADS ACCEPTED BY PHONE, Remittance to: 
P rofessional P hotographer Classified Ads, 229 Peach­
tree NE. Ste 2200. Atlanta, GA 30303. 800-339-5451. 
ext 223; FAX 404-614-6406.

ALBUM S
EVERYTHING AFTER THE PHOTOGRAPHY . . .
WEDDING ALBUMS. FOLIOS. PLAQUES. PHOTO­
MOUNTS, FRAMES AND SUPPLIES. ORDERS SHIPPED 
SAME DAY RECEIVED to studios, wedding and portrait 
photographers, and frame shops. Name brands—Pro- 
Craft. Florentina. Topflight, Renaissance, TAP, Yankee 
Plak, Crescent, Sureguard. 3M. Jorgensen, LAD FREE 
wholesale catalog MasterCard/VISA/Discover/ 
American Express ALBUMS INC., P.0 Box 361809, Dept. 
PRO-C, Cleveland, OH 44181 TOLL FREE ORDERING 
1-800-662-1000. internet/www. albumsinc.com

BACKGRO UNDS________
HORIZON BACKGROUNDS: Muslin or Canvas, 
many styles, great prices! Shop online www.horizon 
backgrounds.com Call 800-369-6904 for free brochure.

THE DENNY MFG. CO., INC. is the world largest 
manufacturer of backdrops, props and related studio 
accessories Call today for free catalogs with 
information regarding hand painted backgrounds, 
computer painted backgrounds, lift systems, and much 
more' Write PO Box 7200. Mobile, AL 36670; Call 1-800- 
844-5616 or visit our Web site at wwwdem ym fg com

BACKDROP FABRICS Wide Seamless Muslin 
' NEW! BLACK, 18°o GRAY 

AND SKY BLUE MUSLIN. Wide Seamless Canvas 
12'. 10'. 8', 7'. 6' Fabrication available Fabric Dyes in Bulk, 

briCS. vinyls grommets CURTAIN TRACK 
& HARDWARE FOR MOVEABLE BACKDROPS- 
FITS ANY AREA! Our prices can't be beat" CHICAGO 
CANVAS & SUPPLY 3719 W Lawrence Ave . Chicago 
IL 60625, 773-478-5700 www chicagocanvas com

STUDIO DYNAMICS' Volume 17 Catalog of handpainted 
muslin and canvas backdrops is now available. Discover 
quality, value and service at outlet prices!' Call 1-800-595- 
4273 or e-mail: catalog@ studiodynamicscom kx a free copy.

BACKDROP OUTLET has the Highest Quality. Lowest 
Prices and Best Selection Order Online! 
www backdropo iitle t corn Backgrounds from $69 00.

$99 For a 10 x21 Muslin (Great Selection) 2-Sided 
Muslin, Scenics. Clearance and MORE! Quick 
Turnaround' Order online or call toll free: 
www signa turebackgrounds.com  877-346-5614

CAM ERA REPAIR

MAMIYA RB-67 REPAIR Specializing in professional 
cameras since 1970 Jack's Camera Repair, 324 E 
North St.. Ithaca. Ml 48847, 1-800-896-9458

HASSELBLAD OWNERS: David S Odess is a factory 
trained technician with 28 years experience exclusively 
with the Hasselbiad system Previously with Victor 
Hasselblad Free estimates, prompt service, reason­
able rates and a 6 month guarantee 28 South Main 
Street, #104, Randolph, MA 02368, 781-963-1166. 
HBLAD t@ comcast. net

CO M PUTER/SOFTWARE
Studio Software fo r the Digital Photographer. 
DIGITAL SALES ROOM, ALBUM ARRANGER and 
ABERFILE STUDIO MANAGER. Twenty years of 
providing customized software for Professional 
Photographers Web Site www ab ersoft com . e-mail: 
aberso ft& ao l com , phone: 707-933-8133.

SUCCESSWARE*—Studio Management Software avail­
able for both Windows' and Macintosh* Recommended 
by Ann Monteith, the nation's foremost studio management 
consultant. Call today for a FREE SuccessWare' Tour 800- 
593-3767 or visit our Web site www.SuccessW are.net.

CHAOS & CLUTTER BOGGING YOU DOWN costing 
you money, and stripping away profits? Tired of not 
being able to market, track and manage with your 
existing system? Granite Bear's Photo One software 
system users have seen their productivity and 
profitability increase substantially as they implement 
proven systems to know who their customers are, what 
they are buying and making it easy to invite the 
customers back again. Be a part of the excitement. Own 
Photo One today! Visit www.granitebear.com for free 
demo or call 888-428-2824.

DIGITAL

DIGITAL PHOTOGRAPHERS—Kessler Color produces 
STUNNING images from digital files. Try our rapid FTP 
site and get a FREE 16 x 20. New Service E-Vents 
from Kessler Color. Get 8x10 units for $1.00. 
info@ kesslercolor.com . 1 -800-KES-LABS.

REAL TRADITIONAL fiber base paper black & white 
prin ts from your digital files. Archival processing for 
permanence. Prints to 40"x60". The Photo Factory 800- 
479-4997. w w w .photofactory.com .

AWESOME DIGITAL B & W The Best of the Old. the 
best of the new. Digital files printed directly on real 
B&W photo papers at San Miguel Photo Lab—the 
most trusted name in B&W 1-800-493-2727. 
w w w .bestlab. com

EDUCATION

LEARN TO TURN PHOTOS INTO PAINTINGS and
not just photos with brush strokes Attend the Artistry 
Corel Painter 8 Retreats, taught by artist, author and 
original Painter expert Karen Sperling, who wrote the 
first Painter manuals, in addition to the Painter 
Complete books, http://www.artistrym ag.com

JANE CONNER-ZISER’S DIGITAL ART SCHOOL 2004 
Schedule on line now at www.janesdigitalart.com!
Year round classes with Jane in Photoshop and 
Painter for photographers and fine artists Small 
classes, personal instruction—great education at 
great prices! New at JDA—the International Portrait 
Institute beginner and intermediate classes in 
Classical Portraiture w ith Carmen Schettino and 
Jane Conner-ziser. Call 386-615-1630 for more 
details, e-mail janeconnerziser@ aol.com . See you there!

LEARN HOW TO CREATE THE MASTER IMAGE,
offering 3 levels of enhancements. Order Rick Billings 85 
page eBook for $40 plus shipping to learn these and many 
more of his techniques. E-mail rick@ rickb illings.com  or 
purchase at w w w .rickb illings.com

EQ U IPM ENT FOR SALE
NORMAN 200B AND 400B BATTERIES. New
Hi-capacity Use your original Norman chargers. 
Kirkhams Studio. 235 N. Getty, Uvalde. TX 78801; 800- 
355-4417. ekirkham @ ricc.net, VISA, MC, DISCOVER.

CAMERZ Zll Split View with Digital Proofing Several to 
choose from. In stock, checked out and ready to ship. 
Leasing available to qualified customers. PHOTO 
SERVICES INTERNATIONAL INC., 1-800-346-3631.
photoserv@ photoserv com .

FIRST ON THE SCENE with the GREEN: Turn your 
Idle Assets into liquid cash. For large quantities we will 
come to you PHOTO SERVICES INTERNATIONAL 
INC. 1-800-346-3631/discounted prices PHOTO 
SERVICES INTERNATIONAL INC., The Camera Store 
for the Professional Photographer, 1-800-346-3631 
photoserv@ photoserv. com.

REPAIR LONG ROLL and Studio Lighting fast turn­
around time and reasonable prices. PHOTO 
SERVICES INTERNATIONAL INC., 1-800-346-3631
photoserv@ photoserv. com.

DIGITAL EVENTS EQUIPMENT PACKAGES: IN
STOCK at discounted prices PHOTO SERVICES 
INTERNATIONAL INC., The Camera Store for 
the Professional Photographer, 1-800-346-3631 
photoserv@ photoserv. com .

CAMERA Zll, NEW & USED in stock At discounted 
prices. Lowest Price, guaranteed. FREE extra 1 year war­
ranty on new Zll. PHOTO SERVICES INTERNATIONAL, 
INC. 1-800-346-3631 photoserv@ photoserv.com .

COMPLETE STUDIO OUTFIT Mamiya RB67 Pro S. 
Canon EOS, Photogenic. Bogen, Metz, canvas 
backgrounds by LaMar Williams. Most equipment like 
new. $9,000.00 invested. Sell for $5,400.00 less Canon 
equipment. $4,400.00. Northern Alabama. 256-586-5624.

HEALTHCARE

AFFORDABLE HEALTH CARE $69.95 plus $100.00 
Escrow per month/per family! Hospitals, Doctors, Dentist. 
Pharmacy, Vision, Long Term Care. All Pre-existing 
conditions accepted. The non-insurance solution. Call 
1-800-576-8320. Why pay for coverage you don’t use?

HELP WANTED
WEDDING PHOTOGRAPHERS: Earn $1000/weekend! 
Expanding quality studio seeks experienced medium 
format photographers in Pennsylvania, New Jersey, 
and Delaware. Work year round and earn what you’re 
worth! Part-time and full-time opportunities available, 
plus free seminars and on going training provided. 
Significant advancement potential! Call 800-274-3256, 
extension 115 for more info.

LOOKING FOR WEDDING PHOTOGRAPHY 
EXPERIENCE? Assistant Photographers with digital 
cameras WANTED in LA/OC of So.. Cal. $20/hour. 
CALL 562-404-7822

JOIN A GREAT TEAM & OWN YOUR OWN DIGITAL 
PHOTOGRAPHY BUSINESS. Little or no experience, 
extensive training. Franchises available. E-mail 
dennis@ dkphotography.com  for more information or 
check us out online at w w w .xtrem esportsphoto.com .

PHOTOGRAPHERS-PORTRAIT—Ambitious photog­
rapher experienced in medium format & digital, willing 
to be on a fun team photographing High School 
Seniors, Weddings & Families Send or Fax resume to 
Orville J. Elema, Paris Studios of Photography 930 W 
Norton, Muskegon, Ml 49441 or fax 800-814-5975 or 
E-mail parisstudios@ aol.com

PHOTOGRAPHER/MANAGER for dennisKIRKPATRICK 
Photography in Port Charlotte, Florida Apply at 
www. dkphotography. com /m gm t

LAB SERV ICES
PLATINUM GICLEE™ FINE ART B&W from your 
digital file or negative up to 40 x 60. New DuraFiber™ 
Media provides deep blacks and waterproof, non­
scuff surface, great for hand-coloring. Also available in 
sepia, color, split-tone Call for free sample. Jonathan 
Penney, Inc., Master Printmakers. 631-874-3409. 
www.jonathanpenney. com

AWESOME DIGITAL B&W. The best of the old, the best 
of the new. Digital files printed directly on real B&W 
photo papers at San Miguel Photo Lab—the most trusted 
name in B&W. 1-800-493-2727. w w w .bestlab.com

COMPOSITES-W E DO IT RIGHT! Fraternities, 
Sororities. Police. Fire Dept., Bands, etc. Your choice of 
lettering styles, board colors, colors for lettering. 
Maximum size 40x60 plus copy prints. Write or call for 
samples and prices. M & A, 122 S. Florida St.. Mobile. 
AL 36606. Call 251-479-6555 or toll free 888-811-6555. 
Visit us online at www MandAcomposites.com
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ACADEMY PRODUCTIONS INC.:
YOUR FULL SERVICE PACKAGE PRINTING LAB.

• Four day in-lab service
• Competitive prices
• Consistent quality
• Video editing for best choice and composition
• Day Care. Underclass. Fundraisers. Glamour. Church. 

Store Promotions. ABC Packages. Wallet Proofs
• Packages available from 46mm, 1/2 70mm,

120-220 crop “D"
• A wide variety of packages to choose from,

11x14, 10x13, 8x10, 5x7 and wallets
• Complete Professional Department for proofing and 

wedding candids
• Sport packages. Trader Cards, magazine covers
• CD Rom Products available, long roll automated 

digital scans
For more information on our many professional 

services. Call 1-800-421-3523 Or write Academy Pro­
ductions Inc., 6100 ORR RD., Charlotte, NC 28213. 
Visit our Web Site at www .Academ yProductionslnc.com

UNITED PROMOTIONS INC..
• FULL SERVICE LAB •

•• NEW DIGITAL SERVICES ••
PACKAGE FINISHING, 5x7, 8x10, 10x13, 11x14,

16x20, and 20x24 packages from 35MM 
perforated (short roll), 35MM unperforated (long 
roll), 120/220, 46MM, Split-70MM. Ideal Format 
(6x7cm) and Full 70MM film. Fund Raisers,
Family Photography, Store Promotions, Glamour, 
Proofing, Day Cares, Schools with Service Items, 
Photo CD Roms, Classmates. Composities, 
Seniors, Proms-Dance.

SPORTS PACKAGES/DIGITAL PRODUCTS,
DIGITAL, trading Cards (Image on both sides), 
Magazine Covers, Sportsmate Composites, Title 
Groups, Calendars and Digital Custom Designing, 
STANDARD 3 1/2” Photo Buttons, Magnets or 
Mirrors. Photo Cutout Magnets, Statuettes. 
Groups-Posters (Up to 20,,x30-').

FULL WEDDING SERVICES, Gold Foil Stamping 
and many more services for the professional 
photograher TOP QUALITY, COMPETITIVE PRICES 
AND FAST DEUVERY. Ask about our 4 Day In 
Plant Delivery on year-round packages,

UNITED PROMOTIONS, INC.
433 Lawton Road, Charlotte, NC 28216-3317. 

800-362-4441 or 704-391-2992.
E-mail us at saies@ upilab.com 

Visit our website at www.upitab.com.

THE BEST LAB FOR WEDDING AND PORTRAITS
offering real Black & White papers and chemistry for 
the finest quality Black & White film processing, 
machine proofing, hand printed resin & fiber 
enlargements up to 40"x60". Serving professionals 
since 1971 Phone 800-479-4997 for a price list and 
paper samples or w w w .photofactory.com .

DIGITAL PRINT SERVICES-GICLEE, FUJI PICTROG- 
RAPHY 4000, CARBON BLACK INKJET PRINTS.
Giclee prints on watercolor paper or canvas up to 44" 
x 90'—Fuji Pictrography 4000 prints up to 12’ x 18’— 
Carbon Black Inkjet Prints on watercolor paper up to 
44"x 90’ CONNECTICUT PHOTOGRAPHICS 128
East Liberty Street. Danbury, CT 06810, Call or e-mail 
for current service brochure. 1-800-CT-PHOTO (287- 
4686) or visit our web site w w w .ctphoto.com

SCHOOL PICTURE PROCESSING: Complete service 
available including format packages from 70mm or 
46mm and 35mm film. Proms, Memory Mates, Classroom 
Group Pictures, and Hand Lettered Composites, Elementary 
and Junior High Memory books and Church Directories. 
Fast service and higher quality from Herff Jones/Camera 
Art, Box 100 Lewiston. MN 55952, 507-523-2101, WATS 
800-533-8030 HERFF JONES/PROFESSIONAL FIN­
ISHING DIVISION, 12221 Riverwood Dr.. Burnsville, MN 
55337, 612-890-2200. WATS 800-328-2924

KODAK 135, 120/220 PORTRA FILM processing and 
proofing. Two day in-plant service. Complete senior 
finishing services. Wallets through 40x60s HERFF 
JONES PROFESSIONAL FINISHING DIVISION Herff 
Jones. Box 100, Lewiston ,MN 55952, 507-523-2101, 
WATS 800-553-8030, Herff Jones, 12221 Riverwood 
Drive, Burnsville, MN 55337. 612-890-2200. WATS 
800-328-2924.

SCHOOL PHOTOGRAPHERS
Call us now at 800-766-3686, Ext. 122, for all your School 
Photography needs. We re experienced Package Printing 
Specialists and we want to help grow your business!

SPORTS PHOTOGRAPHERS See wwwsportsphoto.com  
FTP, Digital Printing. Quality, Service, Value. The most 
versatile program available.

SCHOOL PHOTOGRAPHERS...
Grow your business and 
Increase your earnings!

Let Alston School Photography show you how!!!
We’re Package Printing Specialists focusing on the 
school market since 1947. At Alston we're proud to deliver 
top quality prints and services with quick turn around 
from long roll 35mm, 46mm and Split 70mm Film.
DIGITAL PACKAGE PRINTING is available from Digital 
Capture, and we provide a wide range of Digital CD- 
ROM based products, including: Digital Composites, 
Wall Composites, ID Cards, Yearbook CD’s, 
Certificates, Administrative Reports and more! 24 
Hour Customer Service, Technical Support along with 
Comprehensive Co-op Marketing and Quality Sports 
Programs are also provided.

Call ALSTON today at 
(800) 766-3686, x 122,

54 Brunswick Ave., Edison, NJ 08817.

LIGHTING SU PPL IES  ~
LIGHT BULBS—Pureland Supply stocks every type 
of photographic studio bulb including halogens, 
flashtubes, photofloods, and modeling lamps at 
deep discounts. Secure online ordering at 
www.PurelandSupply.com  or call 800-664-6671.

PHOTO RESTORATION ~
1s t  PHOTO RESTORATION FREE! Try us. you’ll like us' 
Point & click easy. No sign up cost 100% guarantee 
Online leader since 1993 Wholesale only to profes­
sionals. www.hollywoodfotofix.com  or call 888-700-3686.

AWARD WINNING RETOUCH ARTIST sp e c ia liz in g  in 
both digital & manual retouching, restoration, heavy 
and/or transparent oils. ALSO specializing in logo / 
brochure designs and other graphic design needs 
Reasonable prices MC/VISA. Contact: Debra Curtis: 
ph: (804)749-4122 or visit w w w .debracurtisphoto.com

PRESENTATION BO XES
BOXES-FREE SAMPLE PRESENTATION B O X -
Fast delivery, Finest quality 4’’x5", 5"x5", 5"x6", 8"x10", 
11x14", 16"x20", 20"x24 AUFENGER BOX, 4807 
COLLEY AVE., #10, NORFOLK, VIRGINIA 23508; 757- 
440-1147 (phone); 888-440-1146; 757-440-1149 (FAX). 
www.aufengerbox.com

PRESENTATION BOXES available for immediate shipment 
19 sizes - 4 stock colors. For FREE catalog & samples call 
800-969-2697 or fax request 800-861 -4528. BUY DIRECT 
AND SAVE. NPD Box Company, 3000 Quigley Road, 
Cleveland, OH 44113. www.NPDBox.com

BOXES—We carry a Full Line of Presentation Boxes 
Contact us for FREE sample and price list Paper Box & 
Specialty Company, Box Makers Since 1929. Phone: 1-888 
240-3756, E-mail: pbslmda@excel.net; Fax: 920-459-2463

SA LES  A IDS
BOXES-FREE SAMPLE PRESENTATION B O X -
Fast delivery, Finest quality 4"x5", 5"x5” , 5"x6", 8"x10", 
11"x14", 16"x20", 20”x24" AUFENGER BOX, 4807 
COLLEY AVENUE, #10, NORFOLK, VIRGINIA 
23508; 757-440-1147 (phone); 888-440-1146; 757- 
440-1149 (FAX), www.aufengerbox.com

CREATIVE FRAMES...We manufacture products 
designed to service wedding and school photog­
raphers Call to request our NEW FREE CATALOG. 
Phone 888-673-3386 Fax 718-243-2486. E-mail 
info@ creativeframe.com  or visit www.creativefram e.com .

STUDIO  FOR SALE
CUSTOM PORTRAIT studio with great client base Beautiful 
facility in the heart of northern Michigan. Perfect opportunity 
for a portrait artist to work and live in the finest outdoor back­
ground God has created 616-752-7230 Leave message

EXCELLENT PORTRAIT STUDIO-Get away from 
the hustle and bustle of the city Voted the #1 city for 
three years, located in a Midwest city on the main 
thoroughfare. Excellent business opportunity in a high 
tech community Seniors, families, sports and dance 
(no weddings). Business hrs m-thru-f Large camera 
room, reception and production areas. 1/4 acre 
outdoor area w/ large shaded trees. Ready to retire, 
motivated to sell E-mail efresh95south@ aol.com

LAKE TAHOE AREA PHOTOGRAPHY BUSINESS.
Well-established local photo business includes 
archives, extensive client list and $40,000+ in 
equipment. Owner will stay through transition and 
consider financing scenarios. Hemig & Erie Real 
Estate firm 530-582-8158, www.hem ig-erle.com

STUD IOS WANTED
COLUMBUS CAMERA GROUP, INC. buys whole stu­
dios or any part including cameras, film, darkroom, long 
roll, lighting, and misc. No quantities too small. Call 800- 
325-7664. Ask for Eric.

YEARBOO KS
ELEMENTARY & MIDDLE SCHOOL Yearbook Printing 
or design, Free color covers, Best prices. 
w w w .yearbookpros.com  (800) 643-5376.
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f r e s h  p e r s p e c t i v e s
A look at the image* being created by 
emerging photography students

No place like home
"Ice Cream" is part o f a 

series by Kristy West 
documenting the small 

Southern town where she's 
lived for the past ten years. 
"I love the neighborhood. I 

have a kinship with it," 
says West. "These people 
are friends, and in a weird 

way, a part of my extended 
family. I wanted the viewer 

to get a sense of who 
these people are and 

what they are like in their 
own environment." 

West is earning a BFA 
in photography at the 

Watkins College o f A rt and 
Design in Nashville, Tenn. 
"Ice Cream" was shot on 
Ilford Pan F Plus 120mm 
film at f/8 for 'A> second. 

See more of Kristy West's 
work at www.watkins.edu/ 

students/kwest/ 
— Cat/ Teague

©Kristy West
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SuccessWare Q
The Photography Studio Management Softw are Designed T<> Make You More Money
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Call Today for Your 
FREE Demo CI)

8 0 0 - 5 9 3 - 3 7 6 7
w w w . S u c c e s s W a r e . n e t  

VV i n d o w s & M a c i n t o s h

Clients, Prospects, 

Relationships, Scheduling, 

Inquiries, Sessions, 

Orders, Job Tracking, 

Custom Statuses, Custom 

Invoices, Sales 

Commissions, 

Personalized Letters, 

Custom Labels, Bulk 

Mail, E-Mail 

Marketing, Bill Paying, 

Check Writing, 

To-Do Lists, Security, 

Searching, Custom 

Reports, Income and 

Expense Statement, 

Balance Sheet, Cash 

Flow Report, Orders in 

Progress Report, 

Products Ordered 

Report, Business 

Planning, 

Pricing Profitability, 

Financial Reporting, 

Managerial Information, 

Accurate Sales Averages, 

Plus Much More!

F R E E 
I) E M O 

C  I )

More info? Circle 49

http://www.SuccessWare.net


A n n ie  Leibovitz & M onaco

m m m

© A N N IE  LEIBOVIT

44 My w ork  

req uires  

precise co lo r  

from  scanner, 

to m onitor, 

to p r in t .9 9  

Annie Leibovitz

MONACO PHOTO MARKETING 
MAMIYA AMERICA CORPORATION 
8 Westchester Plaza 
Elmsford, NY 10523 
Tel: 800 462 6492 
www.MonacoSys.com

http://www.MonacoSys.com

