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The KODAK PROFESSIONAL 8500 Digital Photo Printer

Think of it as an

accelerator for sales.

Go from sitting to selling in seconds with the fast and affordable
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If you haven't taken a look at G.P. lately,
you don’t know what you've been missing!

See us at this seasons’ photography tradeshows, or call: 1-800-888-1934
visit: www.gpalbums.com or e-mail: gpalbums@aol.com
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On the cover: These arresting
eyes are typical of Thomas
Balsamo's signature style of
black-and-white portraiture. He
photographs subjects under
Photogenic lighting with a
Mamiya RZ67 pro medium-format
camera with a 180mm lens,
underexposing Kodak
Professional Plus-X film (ISO 125)
at ISO 80. In-house, the film is
processed for two minutes in
Kodak D-76 Developer. Balsamo’s
story is part of a special look at
portraiture, beginning on p. 41.
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Dot-free prints. Smooth, delicate skin tones. Shades of color within shades
of color. Shadows and highlights with detail. The only way to achieve these
true continuous tones is with a true continuous tone printer. The CAMEDIA
P-400 dye sublimation photo printer. It will give you truly

mmze:B photographic enlargements in just 9o seconds. Show you
things you didn’t know were there. And inspire you with

the most realistic digital images yet. Nothing’s impossible.
CAMEDIA.

Purchase a P-400 printer and any Olympus digital camera between April 1 - June 30,

2002 and receive a $100 rebate. Visit www.olympusamerica.com/promotions for details.
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it's time you got connected!

Offer your customers all the best composites while
saving your studio time and money!

Image 21 and the Kodak Professional Studio Link system provides
your studio with the digital products that will increase your sales!

Image 21 provides new products such as:

* Wedding Proof Sheets and Thank You Cards
* Senior Grad Cards in 5x7 and 4x5 sizes
* Children and Infant composites
* 16x20 matte template composites
* Personalized and Studio Logo wallets

And everything can be ordered without filling out a paper

order form and the order can be received in lab within minutes!!!

Contact your Local Sales Representative today for more information!
New to Herff Jones? Log on to www.hjpro.com and

contact the Sales Representative in your area!

12221 Riverwood Drive
yHERFF JONES Burnsville, MN 55337
® 952.890.2200
h]’pro.com PHOTOGRAPHY DIVISION 800.328.2924
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Meant for each other...

Mamiya 645AFp with Leaf C-Most Back

® nceived together, the Mamiya ¢ Wil ¢ Most Digital Back

u See the quality for yourself. For a free poster
showing the quality of the Leaf C-Most or to schedule
a demonstration, call toll free 1-866-4US-LEAF.

The perfect balance of quality, performance, versatility and price.

500 CASH REBATE
on the purchase of a
645AF0 and Leaf C-Most
For details of the offer, go to

vww. LeafAmerica.com

Mamiya

master of the medium”  www.mamiya.com = 1-914-347-330( www.leafamerica
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editor's page

I've come to believe the difference
between a good portrait photographer and
a great one is a deep understanding not of
the camera but of people

lime and time again, | am struck by the
charisma ol the famous portrait photog
raphers | talk to. Far lrom acting removed
and self-absorbed—which yvou might expect
Irom \\UII(' renowned talent these artists
are charming and attentive conversationalists
who've stayed curious and interested in
the world around them. Most notably
they make whomever they're speaking
with feel nothing short of fabulous

['he ability to make people feel special

15 a charactenstic shared by leg

1 nds in other
walks of life. They say lackie Ke nnedy

Onassis had the gift of making the rest of
!IH' room nn']! 1way \\’\{'H \’H' \[l!lL.l' W '!;!

vou, Bill Chinton is an wid histener. and

The photographer’s art

Ceorge Bush Sr. never forgets a name, or
how many children you have, or what sports
they play. These individuals achieved great
power and success thanks, in large part, to
their innate talent for making people feel
intelligent, attractive and interesting
Bringing out the best in others is an art in
itself. It's an especially vital talent to have
when your artistic medium is none other than
the person on the other end of that lens
Portrait painters have the freedom to
I '..|n||\u|.n<‘ an mmage to better match what
they see in their subjects, interpreting all
the elements to their liking. If a painter feels
his client is the sober and serious type, he can
darken a brow, draw down the curve of a
mouth or raise the arch of an eyebrow. Pho-
tographers don't get off so easily. They've got
to elicit from their subject the posture, mood

ind attitude that will make their art sing

The search for knowledge involves a
\L'illk_h tor versions of truth,” a ]H\[()H;m
named Alice Prochaska once said. Your
clients want to see the very best, fullest
versions of themselves in their portraits
and it's up to the photographer to help
them become that, if only for a short time
In this issue, we explore the art of portraiture
through the eyes of five gifted artists whose
talents lie in drawing out those best ver-
sions of truth. Thomas Balsamo, lovce
Wilson, Laura Marsh, and husband-and
wife team Tim and Beverly Walden are
portraitists whose unique insights are sure to
enhance and inspire vour artistry. Turn to
p- 41 to see their L0rgeous images and read
how these artists define great portraiture. '

Cameron ile".’r,'rf

Executive Editor

U';\n”‘r.:\h‘l "‘:._; com
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In his new book, Sepia Dreams, photographer Matthew Jordan Smith provides a celebration

of Black achievement through words and images. For Smith, bigger is better. The large

6x7cm film image of the Mamiya RZ67 Pro Il gives him more information for scanners or

printers. The result is bigger and sharper enlargements. And with the RZ67's stunning world

class, ultrahigh performance lens system, electronic shutter, convenient revolving back and
built-in bellows, no idea is too big or too small. For more about the world’s leading medium

1 for Sensational Bonus Offers.)

format system, visit WWWW.Imamiya.com [See page 11 for

MAMIYA AMERICA
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PPA calls for unity at copyright conference

The LS. Patent and Trademark Office and
the US. Copyright Office sponsored an
international conference on trademark,
copynight, and intellectual property rights
in Washington, D.C., April 25 and 26.
Dubbed The Copyright Conference, the
gathering included representatives from
several nations and Capitol Hill, various
legal groups, and several organizations
representing intellectual property owners,
including the Motion Picture Association
of America, the Business Software Alliance,
the Recording Industry Association of
America, and Professional Photographers
of America (PPA).

PPA CEO David Trust spoke at the
second of eight panel discussions held
throughout the two-day conference,
“Perspectives on International Enforcement,”
which explored the challenges facing the
enforcement of intellectual property
copyright laws on a worldwide scale

“Most of the large-scale theft is probably
occurring overseas,” says Trust. "Record
companies, motion picture studios, software
makers—they're having their products
pirated 24-7, and not by two or three guys
sitting in a room making copies. Its being
done in organized factories stamping out
illegal copies of these items.

“The situation is very similar for many
professional photographers, particularly
those in commercial and stock
photography. For portrait and wedding
photographers, domestic theft is of greater
concern because, strangely enough, it's
your customers who are stealing from you.
Its not an organized piracy as it is with
commercial products,” says Trust.

Correction

In the April issue of Professional Photog-
rapher, under "11 Hot Products” (p. 16),
we should have referred to Kodak Pro-
fessional’s new brown-tone paper by its
proper product name, Portra Sepia Black
and White Paper. We regret the omission.

10 « Professional Photographer * June 2002

Based on the discussions he heard
during the conference, Trust feels the
three biggest challenges facing
intellectual property protection in the
digital age are: 1) declining morality
online, which encourages people to
steal copyrighted material just because
its easy to do so; 2) the lack of available
technology to safeguard intellectual
property online; and 3) the number of
countries that have not yet signed
international copyright protection
agreements, such as the World
Intellectual Property Organization
(WIPO) Copyright Treaty.

“One of the things this conference
pointed out is that intellectual property
owners from this country are going to
have to unite and work with international
organizations to stop the piracy that's
going on in the rest of the world”
says Trust,

In the last 18 months, PPA has con-
centrated its efforts on copyright initiatives,
making headway in dealing with the
specific copyright infringement issues
affecting professional photographers.

“When PPA started this copyright
protection initiative, nobody even
considered professional photographers in
this battle," says Trust. "lt was all about
recording artists, Napster, and the motion
picture industry. Now, professional
photographers get invited to participate in
an international symposium. | think that
says something. The work we've done is
starting to pay oft —people are turning
their heads and taking notice " )

The topics of the other panel
discussions at the conterence included
the implementation of the WIPO
Copyright Treaty and Performances and
Phonograms Treaty: concerns in the
audiovisual, broadcasting, and Web-
casting industries; the length of copyright
protection in light of Eldred v. Asheroft, and
copyright as applied to folklore

—leff Kent, senior editor
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Newman to receive PPA's 2002 Lifetime
Achievement Award at Imaging USA

Filmmaker Woody Allen, from “Arnold Newman,” a collection of
portraits by the 2002 recipient of the PPA Lifetime Achievement Award.

Arnold Newman will receive the third
ever Protessional Photographers of
America Litetime Achievement Award for
his contribution to the profession of
photography. Newman will accept the
honor in person at Imaging USA, held
July 12-17 in Atlantic City, N

has been taking photographs of world-class

Newman

artists, musicians, writers, actors, and e litical
ltons, for more than 60 vears. Born in
1918 and still working today, Newman has
created portraits of every American
president from Harry Truman to Bill Clinton
Newman had begun experimenting
with portraiture in the 1940s, developing
an environmental approach that has
widely influenced modern photography
By removing his subjects from the studio
and placing them in environments that com

plemented and enhanced their personalities

Newman helped to
redefine the world of
portrait [\h()l();_'l.lph\'
His approach has
become so ingrained in
our consciousness that we
torget what a departure his
portraits were from the
prevailing style. He broke
new ground with such
images as his portrait of
artist Piet Mondrian
framed by the geometry of
his easel, and Arthur Miller
backstage, looking tall and
elegant, paralleled onstage
. bya group of actors doing
a reading of his play

Some of Newman's
images have become so
indelible, they have passed
into the realm of the iconic
I'hink of his photographs
of lgor Stravinsky, Pablo
Picasso, Lyndon lohnson
Alfred Stieglitz, and
Ceorgia O'Keele

In addition to one-man
shows, Newman's work has
been featured in the collections of virtually
every major museum in America and
abroad. Sull active in commeraal and
editorial photography, he's been an
important and frequent contributor to
publications such as Vanity Fair, Life, Look
Esquire, Harpers Bazaar, and Town and Conuntry

In April, Newman introduced a new
Arnold

The 276-page

volume of his work, titled simply
Newman” (Taschen, $40
hook, co-authored by Philip Brookman
contains 240 illustrations, some never
betore published. Newman will be signing
the book at Imaging USA, where copies
will be available for sale

The first PPA Litetime Achievement
Award went to John Howell in 2000, the
second to Gardon Parks the following vear
Newman will accept the honor at the PPA

Awards Banquet on Tuesday, July 16.

Mamiya

master of the medium

with your purchase of these
Mamiya Medium Format Cameras:

CF T e
Mamiya 645AFD Pro Value Pack

The ultimate in Medium Format Autofocus
cameras with unique infrared focus assist
beam, and MSC (Mamiya Serial
Communications) interface for digital backs.

Mamiya 645 PRO TL
Pro Value Pack

The most versatile Medium Format camera
featuring totally interchangeable backs,
finders, grips and 19 Mamiya world-class
lenses. Available in Value Packs as

645 PRO TL SV Il and SVX 1l
combinations or a la cane,

Mamlya B45E pro value Pack

The budget-priced entry into Medium
Format. Accepts all 645 PRO TL lenses, Auto
Exposure Control and interchangeable film
inserts, available with or without Rapid
Wind Grip.

Mamiya RZ Pro Il pro Value Pack
Ideal 6x7 format, revolving film backs for
1207220 or Polaroid, as well as digital
backs, With 19 Mamiya world-class lenses,
it's the ultimate professional tool.
Mamlya TH Pro Value Pack

Ideal 6x7 format with 35mm panoramic
option for 24x65mm format. Leaf shutter
lenses. Ultra quiet, electronic auto exposure
or manual control, compact size, light
weight, with 6 Mamiya world-class lenses.

*$500 Bonus Certificate can be
used towards your next Mamiya
purchase, or use them towards
Sekonic, Profoto, PocketWizard,
Toyo-View or Cabin products.

All offers are ditect trom Mamiya America Corporation

ases of new

alers in the USA

s Booklet for terms of offer

MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsford, NY 10523

Phone: 914-347-3300 * Toll free FAX: 800-321-2205
www.mamiya.com * E-mail: info@mamiya.com
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experts: Pack thick-soled, comfortable
shoes—bring two pairs if you've got them!

I. Pre-register whenever possible so
you don't waste time standing in lines.

2. Vendors will be registering up to the last
minute, but go over the pre-show exhibitor
list and circle the ones you need to see. Make
a note of other companies whose products
vou are interested in. Be sure to see what your

regular vendors’ competition has to offer.

3. Use catalogs, brochures, and adver-
tisements, or go online to gather basic infor-
mation about the pr()ducls you are inter-
ested in. On the show floor, it will save
time to be armed with specific questions.

4. Ask for product demos. If you want to
compare similar products at the show, such
as printers, bring test files of the work you
actually output, and ask the vendors to make
test prints for side-by-side comparison.

5. Go prepared to take advantage of ven-
dor show specials. Bring copies of such busi
ness documents as your state sales tax 1D,
reseller certificate, business license, corpor-
ation 1D, etc. Know your inventory needs
for the next six months, including special sales
and promotional materials, so you can take
advantage of discounts and special offers.

6. Bring an official picture 1D such as

your drivers license, and carry tons of

Imaging USA 2002 The PPA Conference and Expo At-a-glance

Wednesday, July 10

9 a.m. - 5 p.m. Business Module No. 1

Thursday, July 11
9 a.m. -5 p.m. Business Module No. 2
9 a.m. -5 p.m. Continuing Education Program

Friday, July 12
9 a.m. - 5 p.m. Business Module No. 3
9 am. - 5 p.m. Continuing Education Program

Saturday, July 13

7:15 a.m. - 8:15 p.m. Vendor Clinics

8:30 a.m. - 10:30 a.m. Digital/Imaging Panel

9 a.m. - 5 p.m. Business Module No. 4

10:30 a.m. — 12:30 p.m. Certification Exam

11 a.m. — Noon Commercial/Advertising Panel

1 p.m. = 3 p.m. IUSA Platform Programs

3:30 p.m. - 5:30 p.m. IUSA Platform Programs

4 p.m. - 5:30 p.m. How to Become PPA Certified

4 p.m. - 6 p.m. How To Manage Your
Association Seminar

Convention Party sponsored by

Fuji Photo Film USA

Sunday, July 14
6 a.m. - 6:30 a.m. Continental breakfast
for Early Bird participants
6:30 a.m. - 8:15 a.m. Early Bird Programs
7:30 a.m. - 8:30 a.m. Inspirational
Prayer Breakfast X
8 a.m. — 9 p.m. International Print Exhibit
8:45 a.m. - 10:45 a.m. Opening ceremony
with keynote address by Roger Crawford
10:55 a.m. Trade Show Ribbon Cutting
11 am, - 5 p.m. Trade Show Open
11:15 a.m. - 12:45 p.m. IUSA Platform Programs
11 a.m. = 5 p.m. Digital Café/Imaging Lab
11 a.m. - 1 p.m. Certification Exam
11 a.m. - 5 p.m. Copyright Consultations
11:30 a.m. - 5 p.m. Marketing Consultations
2:30 p.m. — 3 p.m. Sports and Events
Award Ceremony
4 p.m. - 8 p.m. Safari for Late Risers

4:30 p.m. — 6:30 p.m. |USA Platform Programs
5 p.m. - 6 p.m. PPA Charities
“Bash for Cash” Fundraiser
5 p.m. - 7 p.m. Certification Reception
7 p.m. - 8:15 p.m. Hot Topic
8:30 p.m. — 10:30 p.m. Night Owl Presentation

Monday, July 15

6 a.m. - 6:30 a.m. Continental breakfast for
Early Bird and Safari participants

6:30 a.m. - 10 a.m. Portrait Safari

6:30 a.m. - 8:15 a.m. Early Birds

8 a.m. - 1 p.m, PPA Annual Council Meeting

8 a.m. - 5 p.m. International Print Exhibit

8:30 a.m. - 10:15 a.m. IUSA Platform Programs

9 a.m. — 12:30 p.m. IUSA Platform Programs

9 a.m. - 1 p.m. Business Module No. 5

10:00 a.m. - Noon Certification Exam

10:45 a.m. = 12:45 p.m. IUSA Platform Programs

11 a.m. = 5 p.m, Copyright Consultations

11 a.m. - 5 p.m. Digital Café/Imaging Lab

11 a.m. = 5 p.m. Trade Show Open

11:30 a.m. - 5 p.m. Marketing Consultations

2 p.m. - 3 p.m. Wine and Cheese Party

4:15 p.m. - 5:30 p.m. APAG Reception

4:15 p.m. - 5:45 p.m. Keynote Speaker,
Barry Maher

6:30 p.m. - 10 p.m. ASP Reception & Banquet

Tuesday, July 16
6 a.m. - 6:30 a.m. Continental breakfast for
Safari and Early Bird participants
6:30 a.m. - 12 p.m, Wedding Safari
6:30 a.m. - 8:15 a.m. Early Birds
8 a.m. - 3:30 p.m. International Print Exhibit
8:30 a.m. - 10 a.m. Keynote Speaker,
Jim Pelley
9 a.m. - 12:30 p.m. Business Module No. 5
10:15 a.m. = 12:15 p.m. IUSA Platform Programs
10:15 a.m. - 12:15 p.m. How to Become
PPA Certified (Spanish)
11 a.m. - 4 p.m. Last Day Trade Show Open
11 a.m. - 4 pjn. Last Day Digital
Café/Imaging Lab

11 a.m. - 3 p.m. Last Day Copyright
Consultations

11:30 a.m. — 4 p.m. Last Day Marketing
Consultations

1 p.m. - 1:30 p.m. Theater-in-the-Round
Presentation

2:30 p.m. = 3 p.m. Theater-in-the-Round
Presentation

5:30 p.m. - 9:30 p.m. Degree Recipients
Reception & Awards Banquet

6:30 p.m. - 8 p.m. IUSA Platform Programs

Wednesday, July 17
6 am. - 6:30 am, Continental breakfast

for Early Bird participants
6:30 am. - 8:15 a.m, Early Bird Programs
7:30 a.m. - 3:30 p.m. Continuing

Education Program
9 am. - 10:20 p.m. IUSA Platform Programs
10:30 a.m. - 11:50 a.m. IUSA Platform Programs
12 p.m. = 2 p.m. IUSA Platform Programs

Imaging USA 2002 Conference & Expo
Atlantic City

Friday, July 12-Wednesday, July 17
www.ppa.com/go Imaging USA

Rates:

Full Conference & Expo: $189 PPA members;
$379 general public

Trade show only: $30

PPA Business Initiative programs:
$99 per module

One-day registration: $202 Saturday-
Tuesday; $118 Wednesday

Easy online registration: www.ppa.com
and navigate to Imaging USA registration
PPA Service Center: (800) 786-6277. Hotel
accommodations are available at special
convention rates, so b(‘ sure to mention
that you're attending Imaging USA. Caesar’s
Atlantic City: (800) 345-7253. Sheraton
Atlantic City: (888) 627-7212.
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business cards with full contact intformation
including your street and mailing addresses

7 When you get to the show, familiarize
yourself with the layout, including rest areas
and snack bars. Registration packets usually
include a floor plan with booth numbers
Chart vour course around the show, and
be sure to allow for breaks

8. If the trade-show floor is packed, con-
tinue to make your rounds of the booths
stopping at the ones on your list just long
enough to schedule an appointment for a
less busy time, when you can have the
vendor's full attention

9. Carry a small tape recorder or note-
book. Record the important details of each
day, such as whom you've met and the
products that captured your attention
After a few hours amid all the hubbub,
people and events start to blur together

10. Keep a running total of the goods
you purchase and stick to your budget
Before yvou buy, find out the company’s

service and return policies, shipping

Don’t miss these events at Imaging USA 2002!

» Convention Party, sponsored by Fuji
Photo Film USA Inc., July 13

 111th Intemational Print Exhibition, adjacent
to the trade show at the Atlantic City Conven-
tion Center, 8 a.m.-9 p.m., July 14 & 15

* Opening Ceremony & keynote address by
Roger Crawford, 8:45 a.m., July 14

e Trade-Show Ribbon Cutting, 10:55 a.m,,

July 14

» Free private marketing consultations
(sign up early and bring samples for expert
evaluation)

* Free U.S. Copyright consultation and
registration on-site (bring your prints or
digital images)

® PPA Charities Bash for Cash, 5 p.m.,
July 14

charges, delivery dates, product
availability, and details about the cost and
delivery of consumables and supplies tor
equipment you are purchasing

1 1. Talk to other shopperst Some of the

best information about products comes

» Wine and Cheese Party, 2-3 p.m.,
July 15

» American Photographic Artisans Guild
Reception, 4:15, July 15

» American Society of Photographers
Reception and Banquet, 6:30 p.m., July 15

¢ PPA Degree Reception and Awards
Banquet, 5:30 p.m., July 16

Winners announced:

¢ PPA/Nikon Industrial Photographer
of the Year

* Buckeye Color Labs Giggles & Grins
Children's Portrait Contest

¢ Burrell Kids Club Children’s Portrait
Contest

Check on-site program for times and venues

from people who are already using them
Comparing notes with your peers before
during and after the show can broaden
vour knowledge, point up areas where you
need more information and enhance the

industry for everyvone, 'd

Improve

Your Image!

Reach new artistic heights with the
PPA Continuing Education System’s,
Affiliate Schools. You can learn from
today’s top professionals at PPA
events or any of PPA’s 24
Affiliated Schools located in the
U.S., Canada & Bahamas.
These two to five day
courses cover
everything from black
and white printing to the
latest in digital imaging.

Take your imaging to a
whole new level!
Contact us today:

\ (800) 786-6277 or

ww\\'.pp.'l.com

—

Art L

Gross National Product

Call yvour local Art Leather/GNP
o1 I hatele] \I

A

www.artieather.com

sather and

can help grow your business!

|l('\('|ll.|ll\('
A\LBUM (888-252-5286)

ARerLAthRQ

(nR()\\ NATIONAL PR()[)l( r

NEST ALBUNY ¥ AND FRANEY

WWW gnpf!ame com
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© Classic chassis with bold new features
Leica Camera AG unveiled the long-
awaited electronic Leica M7, a classic

design with many new features. The Leica

M7 includes a separate on/off switch next
to the shutter release button, an aperture
priority auto setting with automatic,
electronically controlled, stepless shutter
speed for high accuracy, and DX-coding
dden if desired. The
Leica M7 has a surprisingly brief lag time

that can be ov

of 12 milliseconds before the shutter is
tripped, far shorter than current SLR
cameras. Two mechanical shutter speeds
(% and Y2 second) ensure camera

operation in the event of battery failure

L, the Leica M7

has a 36 ] X1
speed, but r
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panoramic capability. It's
slightly shorter, 28mm-120mm
zoom lens. S

© Sigma’s new lenses go both ways
Sigma’s two new digital zoom lenses
are designed for both 35mm and digital
SLRs: 20mm-40mm /2.8 EX Aspherical
DG DF (dual focus) lens and the
rectilinear 15mm-30mm /3.5-4.5 EX
Aspherical DG DF lens. The 20mm-40mm
DG DF lens has a constant /2.8 aperture,
while the 15mm-30mm has a
aperture of f/3.5 to 4.5. Both

minimum focus distan
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*

Your prints. Your way. Anytime.

GEMINI IS ABOUT CONTROL. Control of your ime. And control of

Jisit www.epson.com/Geminiinfo
us at 1-800-241-5373
il us at EpsonGemini@ea.epson.com

gemini

NOW SHIPPING
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Scanners

[s what you see what you get?

When purchasing a scanner, the old adage
“buyer beware” applies. There are many
choices, but the literature can be confusing
Often used is the term "dual format,
which typically refers to a scanner’s ability
to handle both 35mm and APS film
formats, not 35mm and medium-format
film, as many photographers would think
Also, some literature may indicate a higher
than actual resolution by referring to the
scanners np(lc\ll resolution for the smallest
film format, or the scanner's maximum
interpolated resolution

Nikon has become a benchmark in the
scanner industry by entering the market carly
and offering a quality product at an afford-
able price. Other big players are Kodak and
Imacon, who offer high pixels-per-inch
imaging capability, often with a higher price
tag. Many of the more expensive scanners
primarily serve imagers who need high-speed
scanning or the capability to make very large
prints. It is important for photographers to
assess their needs before dropping a lot of
cash on more teatures than they need

A major selling point for scanners is the
ability to have surface defects removed
automatically during scanning Anyone
who's used a low-end scanner to scan
prints has seen the dust, scratches, and
marks that appear in a scanned image
While some of this can be corrected with
programs like Adobe Photoshop, vou will
either lose some resolution or a good deal
of time. Applied Science Fiction's Digital
ICE ({Image Correction and Enhancement
has become the de facto standard in the
scanner industry for the removal of surface

detects,. For several vears Nikon

exclusively employed this technology in
their CoolScan line, but it is now licensed
for use in scanners from Acer, Minolta
Microtek, Kodak, and Umax. The
reputation of the product is so well
regarded it has also been licensed for use
in Noritsu Digital Minilabs.

Scanner prices vary based on features
and capabilities. For 35mm film scanners
the target price point is typically around
$1,000, while multi-format scanners
usually have a target price just under
$3,000. Here are a few of the more

recent entries to this growing market

© Nikon Coolscan 8000 ED is the
top-of-the-line scanner of the three new
scanners Nikon introduced at PMA this
year, Using Nikon’s new tri-linear CCD
technology, the Coolscan 8000 ED can
scan multiple formats, including 120/220
35mm, 16mm, and others with a maximum
optical resolution of 4,000 ppi. All three
Nikon scanners are the first to use the full
implementation of Digital ICE3 (pronounced
ICE cubed

surface detects but utilizes Digital ROC

which not only removes

Reconstruction of Color) to restore faded
photographs and Digital GEM (Grain
Equalization and Management) to reduce
the appearance of grain without losing
image detail or sharpness. The CoolScan
8000 ED uses an IEEE 1394 FireWire

interface and sells tor $2 999 95

® Minolta DiMage Scan Multi PRO
is the latest scanner from Minolta and the
tirst to incorporate Digital ICE technology

The scanner has an optical resolution of



£,800 ppi (4,800x4,800) for 35mm and
3,200x4,800 ppi for medium format

Minolta has followed Nikon's lead and
INCOrPOT: Nru Applied Science Fictions
Digital ICE’
[he DiMage Scan Mult PRO was

technology into this scanner
designed for ease of use a ind offers Hl;:h
speed with the choice of Ultra SCSI or
IEEE 1394 FireWire interface to your Mac
or PC. Its street price is $2,949,95

® Microtek ScanMaker 8700 Pro
Design is the latest scanner from a
manufacturer that has been in the scanner
business since 1980. The ScanMaker 8700
Pro Design has an 8.5x14-inch scan area
and is capable of 2,400x1,200 ppi optical
resolution. Interpolated resolution can be
up to 9,600 x 9,600 ppi with the scanner
capable of handling 35mm, medium
format, and 4x5-inch film, and trans
parencies up to ax 10 inches IStNg the
built-in glass tray. The scanner otters LISH
or IEEE 1394 Fire Wire interfaces. The
;‘.'.\L 120 11 v“:-;t 54 ‘ e \\. e

interface card (PC) and cable, LISB cable

scannci

and two Kodak Q60 calibration targets

| ]
reflective and transparency « alibration

1 1
['his scanner lists at $899 95

NEW BOOKS
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100 ‘phatos, tl color

OUTDOOR AND
LOCATION
PORTRAIT
PHOTOGRAPHY
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Flextight 848 is
the latest scanner in
the line trom Imacon
and offers an
incredible Optical
Resolution of up to
8,000 ppt tor 35mm

4,000 ppr tor 6x 4.5¢cm

format, or 3,200 dpi tor 6x6

and 6x7cm format. This scanner is
also capable of handling 4x5-inch
format with resolution up to 2,040 d[‘l
I'he Flextight 848 provides FireWire and
SCSI interfaces

It has an active CCD Cooling Noise
Reduction System and is said to have
speed (up to 5S0MB per minute) and
quality that exceeds any other scanner
on the market. But these features do
not come cheap; the price tag is around

$10 000

® Polaroid Sprintscan 120 Film
Scanner provides scanning up to a

wion of 4 000 dpi. To give

maximum resol

1 example ot how quickly this scanner

operates, s scanning SPeC ('J IS7T «1:\“, | .

1
minutes for 6x6cm at 4,000 dpi I'he

scanner can handle numerous Him sizes

including 6x9, 6x7 6x6. and 6x4.5¢m

INSPArency

s mounted shides or st ips. Pol iroid uses
$ir own and very etfective automatic
| 1
dust/scratch removal system. | his scanner
has SCSI 1 and IEEE 1394 FireWire
ices and a list price of $2.795

® Aztek Plateau Scanner is a new flat

VIOUSIV

lable v on high-end drum scanners
SLIC 1S optical iim management spot
S { L8 8 s ra ‘-—". \" ns v
I'he Plateau scanner grants exceptionally
hres L t 16 .000x4 000 dpi and
supports both a
FireWire intert
d heavy at 150 lbs. You can easily scar
inspatr cies, p S imes shides d

14305 ) S up L ¢ SC f S
X1 Ctn § X185 €S
\ S sitdes can be s 1¢¢

@ Imacon '

4,000 dpt in 47 seconds yielding a 55MB
file, 8,000 dpi 111 seconds vielding a
208MB tile, or use batch scanning to
handle over 70 35mm or 48 120/220
frames in an hour, vielding files of 8OMB
cach. The scanner includes Aztek's
patented OptiVu for optimizing your
scans and ScanStudio software for 1C(
worktlow production support. For Apple
(3 and G4 users, there is a ScanStudio
plug-in included with the scanner. The

suggested retail price is $17,995

35mm only

@ Acer ScanWit 2740S offers an
optical resolution of 2,700 ppi and has an
auto-loading feature that can preview or
scan up to six frames at one time. There is
also an auto positioning and focusing
feature to h("p c\[\('dlu:' scanning
operation. Digital ICE ? is licensed and

i 1

1 i
used min this model for surtace defect

Ihe ScanWit 2740S uses SCSI

removal

interface and is priced under $500

© Canon CanoScan FS4000US offers
in optical resolution of 4,000 ppi for
35mm and APS films. Canon'’s FilmGet
software makes selecting your target
application automatic by selecting the
settings for you. Canon answered the
cost of hicensing Digital ICE by inventing
their own defect removal software apply

named FARE for Film Automatic

Re LOuc }"""_' and | ngement The

scanner uses USB or a SCSI 1] interface

.iﬂd i!.l\ a ii\l price O! ':\‘D‘Nl

© Kodak RFS 3600 Film Scanner

1lso received an i

ipgrade and otters 3,600

dpi optical resolution. This scanner is

designed for 35mm and offers excellent
1 . I 1

color accuracy, clarity, and detail. One

noted feature of this model is the }\lvk;.iL\

1
{

developed user-selectable Sceene “.‘."l‘?\ €

\lgorithm (SBA) that optumizes hirst-tme
Hims tor COIlOT b .'.:'!L (S J:‘.\! d( nsity HH'
ises LISB or a SCSI I interface

ind has a list price of $999.
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Although the use of digital cameras
continues to accelerate, little

has been done to fully integrate
medium-format SLRs with the
digital backs on the market.

Currently, digital backs do not know when
the shutter is released unless you chain a
sync cord from the camera’s PC connector
to the digital back. And the SLR has no
idea when the digital back is ready to
accept a new image because the back has
no means 1o communicate that
information to the camera

To solve this problem, Mamiya America
has introduced an upgrade of its 645 AF
SLR. the Mamiya 645AFD SLR. The ‘D
represents both its digital capability and
the new Mamiya Serial Communications
(IMSC) protocol (the rules governing
information flow between devices. in this
case the Mamiva 645AFD SLR and a
digital back). In partnership with Mamiya
Leal America has developed its new €
Most digital back to be fully compliant
with the MSC protocol. The combination
works scamlessly. It appears that the future
direction in digital photography for
medium-format SLRs has arrived

On your first look at the Mamiva
645AFD, you see an electronically
controlled SLR with an integrated prism
and dedicated hot shoe, much like 1ts
predecessor. While the main feature of this
new SLR is the MSC protocol, there are
other new features as well such as intorma-
non icons lh(' retention of Jpc”lllc

selections during lens changes, a five-
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Talk to the cam

Finally, medium-format that speaks digital

The Mamiya 645AFD pairs with the Leaf America C-Most digital back, which is fully compliant with
Mamiya Serial Communications (MSC) protocol.

segment evaluative metering system, and
other features requested by Mamiya users.
The camera has an electronically
controlled focal-plane shutter with speeds
of 4w second te 30 seconds with
maximum tash-sync of 4. second
Powered by six AA-batteries (alkaline or
lithium) that fit neatly inside the built-in
handgrip, the 645AFD retains the
integrated motor design, which provides

1.2 frames per second in continuous mode

Shutter speed and aperture are controlled
with dials conveniently located on the
tront and rear of the handgrip. The shutter
release button atop the handgrip has a
threaded socket for attaching a standard
cable release. To turn on the camera and
set it for single-shot or continuous
shooting mode, you move a small switch
adjacent to the shutter release button

The LCD panel on the top of the

camera displays exposure data and other



data. The adjacent mode selection dial
includes programmed, aperture and shutter
priorities, manual metered, X-sync, and T
mode. To select a metering mode (five
segment evaluative, spot, or Mamiyas
unique spot/average auto \\\‘ll(hln;,' vou
use the dmi on the left side of the prism

The five-segment evaluative metering
system I‘L'plnu's the center -\\'Cl}.:l\lcd
average metering system of previous
models. Basically, it determines proper
exposure by evaluating the scene in five
segments, excluding the brightest
segment, and averaging the remaining four
segments. A-S metering, unique to
Mamiya, automatically switches from
evaluative metering to spot metering when
the center segment reading is 1.5 t/stops
less than the others

Exposure compensation (three EV in
one-third-step increments) is set with a
dial on the right side of the prism. The
camera is equipped with mirror lock-up
thats controlled by a dial on the left side
of the camera body. A switch on the left
front allows you to select continuous
auto, or manual tocus, On the bottom
right, near the grip, there is a depth-of-
field preview button

In programmed mode, the Mamiya
645AFD metering system determines the
appropriate shutter speed and aperture
combination, which can be shifted with
either of the control dials. In manual
mode, the dials operate independently, the
front dial for shutter speed selection, the
rear for aperturc :\pcrlul‘c and shutter
priority modes allow you to set the
aperture and shutter speed, respectively
while the camera handles the other
setting. The X-sync mode automatically
sets the shutter speed to % second when a
flash is placed in the hot shoe and turned
on. This will occur even it you are using
manual mode, in which faster shutter
speeds will be reset to % second when the
camera sees an active flash

The auto-bracketing tunction may be
set in third-step, half-step, or full-step
increments. Flash exposure bracketing is
set separately with a small button near the

cameras LCD panel over three /stops in

one-third-stop increments. Mamiya 645AFD
film magazines will accommodate 120mm
or 220mm film, yielding 16 or 32 exposures
respectively. Set the film size by simply
rotating the pressure plate on the film
insert. You need not line up any film start
markers, as the new backs are smart enough
to sense the beginning of the film and
automatically advance to the first trame
The Mamiyva 645AFD film back has
two small buttons and an LCD for setting
the 1SO, which remains in memory courtesy
of a CR2032 a battery. [SO settings
transfer to the cameras metering system
when a back goes on the camera body

Other features of the Mamiya 645AFD

The Mamiya 645AFD uses a five-segment
evaluative metering system instead of a
center-weighted average metering system.
It determines proper exposure by
evaluating the scene in five segments,
excluding the brightest segment (like a
high-key background, right), and
averaging the remaining four segments.

include: interchangeable locusing screens
mirror lock-up, multiple-exposure, auto-
bracketing, built-in eyepiece shutter to
prevent stray light from entering the view
finder. and TTL flash metering with
exposure bracketing. A new Metz SCA
3951 adapter allows the focal length of
the lens o be displaved on flash’s LCD
panel—especially useful when using

Mamiva zoom lenses

Leaf C-Most MSC-compatible
digital back

The Leal C-Most digital back has a
36x24mm C-MOS (Complementary

Metal Oxide Semiconductor) sensor to
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yield resolution of 3,150x2, 100 pixels, or
more than 6 million pixels. The unique
architecture of this sensor provides slightly
larger pixels than CCDs for greater
sensitivity with a 50-percent greater
dynamic range.

Interestingly, the C-Most software
configuration is the same as that of Leaf’s
more expensive digital backs. When you
consider that software accounts for half of
the image quality, it's nice to know that
the product has already been well proven
in the marketplace,

The C-Most digital back has a burst
rate of three frames-per-second (fps),
meaning it will accept three frames in one
second and then slow to 1.5 fps. One
welcome feature of the new MSC protocol
is the status message displaved on the
cameras LCD display and viewfinder. For
example, when the digital back is busy,
you'll see the message “busy db,” or when
the digital back is in the process of
capturing and storing information, it will
read "cap db.” Other messages let you
know such critical information as when
the C-Most memory is full, the power is
low, and how many frames remain. This is
an important development because the
photographer can keep his eve to the
viewtinder while noting the status. An
audible beep tells you the C-Most is ready
for the next image when shooting in
continuous mode

Notably. with the Mamiva 645AFD)
and C-Most digital back, flash sync is
transferred through contacts on the digital
back and camera. This eliminates the need
to chain sync cords from the camera/lens
sync connector to the digital back and
then to the flash to ensure they all operate
in unison. When you place a C-Most Back
on the Mamiya 645AFD), the protocol is
smart enough to tell the camera there is
no need to operate the film advance motor

The Leat C-Most back offers 1ISO 100
only and requires a Power Macintosh G4
PowerBook G4, or iBook with FireWire
interface, with OS9 or later. The C-Most
15 tethered to the Mac with Fire Wire
connection that provides power and
communication between the devices. A

portable storage pack available later this
year will allow the camera and digital back
to be used on location.

Performance

The best way to determine the mettle
of a camera is to use it, and | have to say
using the Mamiya 645AFD is a pleasure. It
has a solid feel, and the placement and
labeling of the controls minimizes the use
of the manual. | used the new Mamiva AF
55-110mm /4.5 zoom lens (34-68mm
equivalent on a 35mm SLR), which
produced tack-sharp results. The only time
| reached for the 80mm /2.8 was for some
tight head shots. The 55-110mm zoom
lens has separate zoom and focus rings;
the latter includes a push-pull clutch to
quick-switch between manual and autofocus.

The Mamiya 645AFD TTL metering
system is highly accurate, and | was
pleasantly surprised to see it produce
perfect exposures every time. Mamiva has
certainly listened to their customers,
incorporating several new features like
flash exposure compensation and the
ability for the camera to maintain the
t/stop setting when switching lenses.

While the metal construction will hold
up under the most demanding conditions,
at 1.9 pounds the 645AFD is no
lightweight. Regardless, its versatility and
superb sharpness are more than ample for
USe as a primary camera.

The Leat C-Most image sensor
provides more than 23 times the image
area of the Nikon Coolpix 990 and more
than twice the Fujifilm FinePix S1, and
produced outstanding results. If | could
wish for one thing, it would be to have
more than one SO setting.

In the fast-moving world of digital
photography, the Mamiva 645AFD is a
race leader. Mamiva 645 users who have
an investment in Mamiva glass will find
upgrading to the 645AFD a no-brainer.
For tilm photographers looking to move
into digital photography, this could be the
camera youve been waiting for.

Peter Kotsmadelis is a writer and photographer i
Pleasantor, Calif He can be reached by e-mail at
peterk727@yahoo.com



affordable exposure meter with DIGITAL WIRELESS FREEDOM

-390

FLASH MASTER

The. NEW L-358 is the perfect blend of advanced, yet easy to operate
exposure meter functions. It features flash/ambient analyzing, retractable
incident Lumisphere, exposure/calibration compensation, cine mode and
revolutionary digital radio flash triggering capabilities.

Analyzing Function
Simultaneous
displayed in
e Combined re
*» Percentage ¢
e Simultaneous display o

on the analog scale

readings of flash and ambient light is analyzed and
venient ways

gs of flash and ambient

Optional Plug-in Radio Transmitter Module

Now you can trigaer your fla nits wirels vy from vour |

Flash Mastar, No more tripping Ar SYIX rd r mistires with
unraliable PC connectors. Compatible with all # ketWizard Digital
Radio Receivers, the L-358 N simultaneously tngger and
measure your electronic flash units up to 100 feet away. And in
“Sealective Quad Trigaering” mode, up to 4 zones of ighting can be

indivicually triggered and measure | wirelessly

Retractable, Removable and Rotating Lumisphere
Quickly interchange from standard incident dome position (tor

dimensional readings) to retracted position (for fiat art work

brightness avaluation measurements), Conveniently rotate the

Lumisphere toward the light or the subject without aver | 1 sight

of the meter display, Optional spot finder extends tha versatility of

the L-358 with a choice of 1 r 10 degree attachments whict

easily interface with the Lumisphere quick-release design
All-Weather Design

All buttons tct ind part t d and th at

housing has been constructed with durabla, rugged conditions in mind

EVERYTHING YOU EXPECT IN AN EXPOSURE METER AND MORE.

Special BONUS Direct from your dealer

! Radio Transmitter Module
$25 1 590 Value JOU PUrchase o
L-358 Flash Master Meter

SEKONIC

MAMIYA AMERICA CORPORATION 8 Westchester Plaza, Eimsford, NY 10523  Phone: 914-347-3300  Fax; 914-347-3309 « E-mail: info@sekonic.com » WWW.Sexonic.com
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transition of leadership beftore his retirement.
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that "he allowed us the opportunity to
make mistakes. He shared his expertise
but he never squelched our ideas

Once Wayne announced his plans and
named Scott his successor he wanted to be
sure he had completed the task of readying
his son for the top job. "He said, "What can
| teach vou? How can | prepare you?” recalls
Scott. Wavne trained his son in statt man
agement, accounting and ordering processes
When it came time for him to take over

Scott says, 'l was as prepared as | could be

An objective process

Succession can be derailed when family
members rely on assumptions, cautions Lea
The family business consultant has counseled
parents who'd assumed their business would
remain in the tamily and were shocked to
learn their children had different career goals
He's received inquiries from children who
believed they would ultimately inherit the
family firm and were dismayed to learn
that their parents were selling the business to
fund their retirement. "You need an open
CONSCIOUS Process to get everyones aspira
tions and expectations on the table,” Lea says

The potential for making incorrect
assumptions is high in small companies
Lea notes. Owners of small businesses tend
to rationalize the avoidance of succession
planning with statements like, "We all know
what one anothers thinking: itll just happen
If the chiet should die unexpectedly, this could
lead to a crisis—especially if he hadn't
shared operational details with his heirs

Merely having a plan isn't enough, of
course. The leader must take the step of
actually moving aside and letting the successor
take over. "l am serving as adviser to a
HIHI|\ l\u\m(-\\ W |Hl\(' SCNOr owner h{l\
paid many thousands of dollars to lawyers
tax specialists, me, and others to develop a
textbook succession plan,” Lea says. "He is
now finding every imaginable reason not
to complete the plan's implementation
every reason that is, exc ept the true one
which is that he just can't give up the
authority, high community protile, and
sense of identity he’s gotten from being
head of the business tor the past 40 years

An aging CEO's reluctance to step

down can lead to tragedy, says Lea. An
(‘5\!(‘!3\ C E\xﬂ exXecunve w ith a reduced
capacity for exercising good judgment can
make costly mistakes. When it's finally the
successors turn to take the helm, “The
value of the company has been eroded
|‘L‘\ ause business !m\ been lost lu' savs

At Cubberly Studios, Wayne—who
worked a grueling schedule during his
vears in charge—is now contentedly
leaving the managing to Scott. "He's never
come to me and said, ‘Son, can | take a
look at the books?" Scott savs. “But he's
always there as an adviser

Scotts perceptive management has
enabled the firm—which includes a school
services division and a finishing department
in addition to the four facilities—to triple
its gross sales over the past 10 years. The
enterprise now employs a statf of 48
which swells to 68 dmm;g [u"\L per iods
Many of the studios ('m;\ln\‘l'('\ have been
with the tirm tor more than a decade

The artistry of Scotts sister Monica, now 46

and the studios vice ]\H‘\Id('n‘. has ’\(‘i[‘l'\';
build Cubberly’s reputation ftor quality

work

her mother, lo Ann, 71

'{('I customers surg love |\L‘: Savs
Fven when they
move away, they'll come back to see her

Scott and Monica say their respective
roles in the business evolved naturally
Monica is extremely talented artistically
Scott savs “I've always enjoved business
administration. We both gravitated toward
our areas ol \l%(‘:):,’l}\

We've always dovetailed with each
other” says Monica. The siblings, who've
worked together tor 28 vears started out
by l.nkm_-.z school pretures and
photographing dances together

Scott and Monica recognize that their
complementary talents—and their strong
family ties—are key to the tirm’s success

We're so blessed " savs Monica We respect

cach other, and we love each other” 'd

BLACK & WHITE
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Editor’s Note: This is the debut of a new column, “Digital Photograpby,” by
Michael Diwyer, Cr Photog. An accomplished professional photograpber,
Dwyer is president of MDP Inc., wo digital portrait studios near Omaba,
Neb. (wwwmdpimc com ). He is the author of "Preparing for the Digital

Revolution,” and “The Digital Cookbook™ [Marathon Press)

Most of us in the 40-something
age group have, at least once,
made a deep examination

of our lives, looking at where
we are, where we've been,

and where we're going.

As MDP Inc s studios began moving

toward digital imaging and | took a closer

look at our successes and struggles, | saw
that | wasn't a world-class photographer,
not necessarily a marketing wizard, and
certainly not a business genius. But
despite that, the business had enjoved
reasonable success. Were we just lucky?
Blessed? Could it last?

Looking around the industry, | saw
studio owners who seemed to have the
whole package. Not only were they
great photographers, but they were
also longtime managers of successful
businesses. Perhaps the key wasn't so
much in being the best at any one thing,
but in achieving a balance among the
photography and the financials, the
marketing and the operations, the needs
of the staft and the needs of the bank
(not to mention the need to have a life)
It was going to take this kind of balance
to remain sane during our transition
to digital

I could envision my business as a triangle.

Try it One side of the triangle represents
the products and services you offer, the

value segment of the triangle. Another

30 « professional Photographer * June 2002

The digital transition

The elements are the same, but the weight is redistributed

represents your business image, as
promoted through advertising, marketing
and sales. The third leg represents the
management of your business, including
operations, finances, and personnel. You
might look at these elements as the what,
why, and how, respectively, of achieving
balance, with the goal of having a
successful business. How do these
elements work together?

Think of this triangle as a pyramid. The
toundation of the pyramid is doing all this
stuff consistently; the apex is success. Let's
look at each of these elements of your
business triangle and what some general
standards might be for them:

The what. The customer’s perception of
the value of your products and the service
you give them—do they think they are
getting their money’s worth? Value is
about more than price. It encompasses:

* Photography thats technically
excellent and created with style.

® Service, including: 1. The warm
fuzzy stuft: friendly faces, greetings at the
door, thank-you cards; 2. Time: quicker is
better

set standards; 3. Making it easy to
do business with you.

The why. Your company’s image i< a
composite of all the good and bad
experiences that your customers and
potential customers and all of their
friends and acquaintances have had in
and around your studio. Building your
image requires

® Advertising that’s creative, has a
consistent look, and is used regularly as
part of a well-thought-out marketing plan

® Sales that maximize the potential of

your photography, your staff, your facility
and your client.

The how. The way you accomplish
your goals:

* Operations management is about
developing systems for consistently getting
the things in your studio done quickly and
correctly, regardless of who's doing it.

* Financial management means
accounting for all of the “beans,” the
income and outgo of the money. You
need a system for securing, recording,
and reporting the money matters of
your studio.

Bits and Bytes

Tech Tip. If you're doing anything digital
you must upgrade to Photoshop 7.0. It's
like Adobe asked what portrait people
want and then gave it to us. The Healing
Brush, the much-improved Picture
Package, Auto Color and the File Browser
interface all are made forjportrait

photographers. You gotta see this,
Digital Quotes. “We're at a major transition
in our industry. Companies like Epson and
HP are offering interesting options for
printing in studio. The next level is for
those companies to offer those options to
consumers. Selling those printers just to
studios is peanuts. So what happens—for
both labs and studios—when the person
you did beautiful family portraits of just
buys one 8x10 because she can print the
rest at home? How are we going to stay in
business? The answer may be to charge a
sitting fee that covers everything.”
—Don Burrell, CEO,
Burrell Professional Labs



¢ Personnel management is a system of
selecting, recruiting, hiring, training
delegating, evaluating, terminating, and
most of all, leading your statt

Most of us would rather look at pretty
pictures or hear stories than do this
management junk. The problem is, it has
to be done sooner rather than later as
vou make the transition to digital

The process of change uncovers
vour weakest links. During our transition
we had to look at the studio through
a microscope. The weak areas were
clearly exposed. The fewer weak links
you have, the saner you'll remain as
everything is changing, And it will
change

With digital capture, making yeur
product will be different
harder, just different. For one, exposure
and color latitude will be much tighter

On the other hand, usually you'll have a

not necessarily

digital display to tell you whether or not
you're right

It's easier to lose a digital ftile than a
negative, but it's much easier and cheaper
to make digital backup copies. Image
management and retouching take longer
but there is so much more you can do
The products and services you can otfer
with digital technology are vast, though
tapping into them requires an investment
in computer knowledge and tons of time

The marketing will be different, Your
staff and vour clients won't automatically
embrace this new technology. It's way cool
but it’s also way different. There are tons
of new ways to advertise, such as using the
Internet through the Web and e-mail, and
being able to print your own good-
looking sales materials in-house. Your sales
will change. Up, down and sideways. For
all of the power of digital imaging, its up

to you to give it value on the street

Managing vour operation will be
different. You'll have new capital expenses
but vour cost-of-sales will go down. You'll
have new products to sell, an altered
payroll, and probably new loan payments
to make. The stress will be higher at first
but your creativity will also take oft. You'll
need to rely more on your staff, friends
and mentors, vet your leadership will be
put to the test

No studio is perfect, and certainly not
ours. But the thing that keeps us sane 1s
keeping the parts balanced. We're always
on patrol for weak links, and we reintorce
them betore the chain breaks. We've gone
slowly but in an orderly fashion through
the transition to digital capture. If we can

do this, anyone can. 'J

INSTANT DIGITAL LIGHTING

Everything you need for professional results... in a kit.

» Five different kits - Basic, Small, Medium, Large,
and 2-Box - to perfectly fit your needs.

» One-of-a-kind instructional CD-ROM included

in each StarliteKit.

» All kits include the best continuous light source
that we make - the Starlite™ 3200.

» All kit components are specifically designed

to work together and give you optimal results.

» Kits will provide professional results for film,
photography, and/or videography.

More info: www.photoflex.com/ppé

o

1

FREE LESSONS

Log on for photography lessons from Web Photo School

800.486.2674

www.webphotoschool.com/ppé
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member’'s corner

David A. Lloyd, M.Photog.Cr.
Lloyd Studio Ltd., Troy, N.Y.
Portraits, seniors, weddings

Years in Business:

What's the history of your business?

What one thing do you wish you had
known when you were starting out? A

What's the secret to how a business
thrives for more than 122 years?

What's the best advice you can glve for
running a family business?

32 + professional Photographer * June 2002

What is your favorite piece of photo-
graphuc equlpment" nd diun

What is it you most dislike about the pho—
tography market today" fislike the

Best business practice you employ:

What is your most excmng recent
discov ery" xperier

If you had to choose: digital or film?

What photo books are on your
bookshelf” Antor

Who is your favorite photographer of
all time? k

What is the best thing about your job?

What's your personal motto?

sabew! ||y

V PIAROD
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David and Jacquie Lloyd
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BUSINESS MODULES IN ATLANTIC CITY

Complete one of the requirements for receiving the Certificate of Business Management with these five business modules. Courses begin July 10th in Atlantic City,
just prior to Imaging USA. Take advantage of conveniently completing all or just 4 few of the courses at this time — the choice is yours! There is an additional fee

required for these courses, See page 6 for details. Each of these modules qualifies for one PPA Certificate of Business Credit

WenNEsDAY, Juty 10, 2002

000 A, — 500 £

BUSINESS MODULE NO. 1 - FINANCIAL MANAGEMENT

& ACCOUNTING

STEVE Larsos, PPA Certien, M.Protoi. Cr., ABIL ANoks, MN

ALETHA SPEAKAR, Cr.ProToG, ABI, CLear LAkE, 1A

Steve and Aletha will presént the first module in the course requirements for the

Lertd

ate of Bustness Management degree This module covers understanding
a financial statement. the economics of photography. break-even analysis,
pricing photography, tracking and planning your business siiceess and using

computers 1 your business

Trursoay, Jury 11, 2002
VALIESY SAN) £M
BUSINESS MODULE NO. 2 — CREATING A SUCCESSFUL STUDIO
BUSINESS PLAN

Kext Exciesent, PPA Cesniren, ABI, CBM, Kerversviuie, N(

Maky FiskTavior, Cr.Proroa., ABL Ricimosn, VA

Jasue Haves, PPA Cernsten, M.PHoroc.Cr., ABIL, Ric

This class will acqu t

the end of the day at

IMOND, VA

nt students with SIS

CNAees will und

hents comprisea successtul strategy. Mucl

"..llnl“l\', llu('|l",'l!‘xﬂ and creating the Snancial and mark

business pian

Fripwy, Juay 12, 2002

Q00 A6 SO0 py

BUSINESS MODULE NO. 3 - IMPROVING CUSTOMER
SERVICE AND SALES SKILLS

Kivt Hosxiss, ABL Caizno His, CA

TRacy Haggss, ABL Trov, MI

Y r i

s oourse deals with vitally important sales presentations and custon

'

§ Consy DUVING motives and characteristics, th

resenttions, wedding consultati

Orra

nd Tracy will ;

FEDON of X Sles environment

SATURDAY, Juty 13, 2002

GO0 am 5400 pm

BUSINESS MODULE NO. 4 -- HANDLING PERSONNEL

AND OPERATIONS

Dexws Jacoss, PPA Cerninen, ABIL Winmingoy, DE

Saxoy Pue’, PPA Cermipen, ABL, Lirtieroy, CO

Davip Jusiox, ABL Scronern, Wi

Dennis will focus on personnel management, including the do's and don’ts of
hiring, retaining, and firing employees, as well as how to become 2 bettes

ation of your studio has

menager. Sandy and David will cover how the org
‘ 4 busmess image and facilitating workflow, including

personnel assignments, and handling

vanous levels of studio volume

Mosnay, Juiy 15, 2002 - Pagy |

)} o

Tuesoay, Jury 16, 2002 — Pagrt 1l
O:AN) 1.8 1230

BUSINESS MODULE NO. 5 — A WAKE-UP CALL TO SUCCESS
MARKETING & PROMOTION

Stacey Frigpeeay, Cr.Proroc., ABIL LERoy, 1L

CraG Scivr, PPA Certmien, M.Proroc.Cr., ABL Masnas, ND

f i AMan Sp—
OF BUSINESS Management

1 is what drives a studio’s
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Imaging USA 2002
"The circus is coming! The circus is coming!" These words were magic when | was a kid
They meant that the really big show was headed for our area, and the entertainment would
include something for everyone. Today, [ get that same feeling — only with a more modern
version of those magical words. "Convention is coming!" Yes, next month, July 12-17, we
will bring you the biggest show in Atlantic City, so imaging professionals, GET READY! Our team of dedicated mem-

bers and staff has promised that this year the convention will be all it’s ever been and more.

You'll be glad to see the return of 2 number of elements that have been well received in the past. For example, once
again we have scheduled themed programming, There will be a Technology Day, Creativity Day and a Futuristic Focus
Day, all of which will feature some of the most highly sought-after imaging and business professionals. With the goal
of catering to all of your educational needs, Imaging USA will truly be the largest professional imaging convention
and trade show in the world, An updated print exhibit with more than 2.500 images also awaits you, along with an
expansive trade show featuring more than 400 exhibitor booths, copyright registration assistance, a tour of the new

PPA Virtual Campus, and more

We hope you and your family discover all the wonders the "Playground of the East™ has to offer. Atlantic City boasts
museums such as its Historical Museum, the Riplev's Believe It Or Not Museum, The Noyes Museum, and Lucy the
Elephant. Other great tourist spots include the Absecon Lighthouse and the Atlantic City Lasar Lighthouse, which
have long been favorites of those visiting the area. Additional ideal family outings might land you at the Cape May
County Park Zoo, the Marine Mammal Stranding Center, or the Ocean Life Center at Gardner’s Basin. Or, if you just
want to relax, consider the golf courses, swimming holes or the Renault Winery. No matter what local activities you

choose to pursue, let’s make this convention a time for the whole family to enjoy

Another great benefit to having Atlantic Gity as this year's host city is its location. Nestled on the East Coast, Atlantic

City is giving some attendees an opportunity they haven't had in a long time - @ short drive!

Keep your Imaging USA preview (inserted in the April 2002 issue) handy and your eyes and ears open for new con

ference updates, so that you can plan your time effectively.

Don't miss this exceptional event! Join us for the most fantastic five days of programming and networking opportu

nities. Your business and vour family will thank you: 1 look forward to seeing you all in Atlantic City, July 12-17

Sincerely,

® )\\&A\,M ‘:& j\)«l SAN —
William F, Stevenson, PPA Certified, M.Photog Cr
2001-2002 PPA President
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Niche

Welcome back to the PPA Niche Conference Corner! Look in this special section each month for the latest information and updates on
PPAs niche conferences. Here, vou'll find program and speaker highlights, conference dates and locations, special rates and more.

FAMILY & CHILDREN CONFERENCE 2002 WRARUP
Altendees Leave Inspired and Empowered

The Family & Childrens Portrait Conference in Biloxi, Mississippi drew rave reviews
from attendees yet again this year, as did the accommodations at the new host hotel select-
ed for this year, the Beau Rivage. Family and children’s portrait photography enthusiasts
gathered from April 21-24, 2002 to experience four days of comraderie, education and net-
working. More than two handfuls of esteemed speakers such as Jeff Lubin, Drake Busath,
Mike Scalf, Barry Rankin and Sandy Puc” headed the conference programs, sharing
their business tips and techniques on subjects like lighting, digital imaging, profitability,
copyright and more

Attendees greeted this vear's speakers with a great deal of enthusiasm, and left expressing
tremendous gratitude. Dana Lerenberg, a PPA Member from Kansas City, Mo., said, "The
valuable information presented by the speakers will help me to succeed in business. | am
using PPA conferences to train my staff - they are an invaluable training tool."

While some came with broad interests, others came with a particular issue in mind, such as
PPA Member Catherine Garofalo of Olney, Md. "I have been having  hard time ‘jump-
starting” my business from amateur,” she shared. "This conference has been invaluable to

Family & Children's Specialty
Advisory Group Chair Sandy
Puc” found enough time in her
busy schedule o extend a gra

Speaker Jeff Lubin positively
captivated a full room with his
refreshing presentation, "When
Life Gives You Lemons, Make
Lemonade,” which emphasized
the power of positivity, and how
it can help your bottom line

ciotis welcome to altendees
coordinate the conference, intro
duce each speaker, and even lead

Iwo programs of her own

Speaker Drike Busath enlightens
an attentive crowd on ways to ease  weekend -
into digital

At his new fashion statements!

Exhibitor Elaine Miller (left)
shows attendees Kim Foster (mid
dle) and Traci Goodwin (right)
her products at the trade show

Hats off to speaker Dave Junion, who kept the unexpected coming all
sometimes of his own accord, sometimes at the prompung ol
speaker Kay Eskridge. Either way, conference attendees got a g

me. Every speaker has given me something to take home and use, including ways to avoid
mistakes | was destined to make."

Many reviews echoed these sentiments, recognizing the wealth of useful information pre-
sented. One attendee noted, "This [conference] was very informative, and with the industry
always changing, it will be beneficial to come back. Awesome!"

Other speakers included Kay Eskridge, Russ McLaughlin, Susan Michal, Valerie
Markle and Dave Junion, with a pre-conference seminar given by Louise and
Joseph Simone.

Aside from the phenomenal programming, the conference boasted a successful trade show,
filled with the industry’s latest equipment and services. The third annual Family and
Children Consumer’s Choice was also a popular highlight, providing an element of fun and
friendly competition among participants.

Look for information on the 2003 Family and Children's Conference and Trade
Show, scheduled to return March 31-April 1 to the Beau Rivage in Biloxi. Previews
of the conference and its features will be included in future issues of 2PA Today and
O WWW.ppa.cont.

e & P, )
'D(JII/(’/’P/[('(' k\;(' [(’(/[[/(’

,“ sk menagenes | Marketing & Management:
Jan. 8-11, 2003 in Biloxi, Miss.

Seniors School & Event:
Jan. 12-14, 2003 in Biloxi, Miss.

PHOTO> Electronic Imaging
Digital Conference:
Jan, 24-26, 2003 in Atlanta, Ga.

The Wedding Photographers
Conference: Feb. 9-12, 2003 in
Kissimmee, Fla

oy = Family & Childrens Portrait
o oo Conference: March 29-April 2,
— 2003 in Biloxi, Miss.

For more information on PPAS niche conferences, go to the
Education & Events section of wwwppa.com, look in that
particular conference brochure or call the PPA Service
Center at (300) 786-6277

ood laueh
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IMAGING USA TO HOLD NEW PPA VIRTUAL CAMPUS TOUR
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IN THE NEWS

friends and family of Harry Barth of Independence, Mo., at his recent passing

* Our condolences to the

PPA Life Member, Mr. Barth had earned his PPA Master of Photography degree and was a valuable part o

the Association for 57 vears

the White House Historical Association (WHHA) is

* |n celebration of the centennial of the West

itior

seeking photographs that capture significant moments in American |

depict the West Wing as the workplace of democracy. The WHHA also intends 1o develop educational

erials from these images, creating a journey through a century at the heart ot American government

For additional information and exhibit guidelines, please refer to www.whha.ory
* Our special thanks to PPA Member Ralph Pyle of Richmond, Ind. for his contributions ‘

History Project at the Library of Congress. This project is a national collect [ per 1 histori
audio and video tapes, letters, diaries, maps and photographs of veterans and those with ci ctior
World War [, World War Il and the Korean, Vietnar { Persian Gulf Wars. His recordings will be a part

the Library of Congress/American Folklife Center National Veterans Histor ectior
at the Library in Washington, D.C. or partner institutions. Th br Co S [
creating a4 comprehensive and searchable catalog of all materials for publ I

Monteith Elected
2002 - 2003 Vice
President/Treasurer

The PPA Board has elected Ann Monteith of
Annville, Penn. as Vice President/ Treasurer of PPA.

Her one-year term will begin September 1, 2002

A PPA member since 1972, Monteith is an ardent
volunteer with Professional Photographers of
America, having served on the Board since 1996
She is the PPA Board Liaison to both the Children
& Family and Seniors & School Specialty Advisory
Groups. A strong believer in educating our mem

bers about the “business side” of their trade, she
played an instrumental role in the formation of the
Jusiness Initiative Committee, to which she also
serves as 4 Board Liaison, Monteith received the
prestigious Directors Award from the PPA Board of
Directors in 1992, and is a two-time National
Award recipient, once from the Professional
Photographers Minority Network and once from
the Professional Photographers Association of
Pennsylvania. Monteith is PPA Certified and holds
the PPA Master of Photography and Photographic
Craftsman degrees. She is also an "Associate” of

the American Society of Photography

Other officers for the 2002-2003 term will be: Stephen
C. Best, President; Robert Lloyd, President-Elect;

and William E Stevenson, Chairman
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IMPROVE YOUR BOTTOM LINE THROUGH PPA'S NEW
STUDIO MANAGEMENT SERVICES

Stemming from the Business Initiative Committee’s pro
posal to develop a business consulting service for PPA
members, PPA introduces a new division to the
Association 1o help you Improve your profitability and
long-term financial success — PPA Studio Management
Services, LLC. Thanks to the PPA Board, you can now
access business and financial advice from our hand-
picked specialized business consiltants

I'hrough the collaborative efforts of Certified Public
Accountants and experienced photography studio con-
sultants, PPA Studio Management Services is able to
provide yvou with comprehensive, top-of-the-line
financial and business services to fit your individual
needs, For starters, as 4 Studio Management Services
client, yow'll receive a one-on-one consultation with
one of our leading experts to review your business prac
tices and finances, in addition to &n ongoing review
and analysis of your business income and expenses
Plus, for those who have questions or concerns, Studio
Management consultants and other program clients

will be available through a Iree web-based, listserv

forum. Free access to selected PPA business programs
and preparation of quarterly payroll and year-end

business income tax returns are also available

PPA Studio Management Services go beyond simply giv-
ing you concepts and ideas in an educational setting, “We
wanted to design 2 service that would be willing to work
with you on an ongoing basis. By assisting and providing
vou with feedback every step along the way, you'll learn
how to make wise business decisions, implement effective
changes in your busines, and measure your bottom
line,” says PPA Chief Financial Officer Scott Kurkian
"For example, you will be able to determine whether or

not your cost of sales is too high, the prices of your prod
uets are too low, your utilities are out-of-line compared to
your sales volume, and more.”

Take advantage of PPA Studio Management Services and
discover what a more profitable studio can do for you! For
more information on how to take advantage of this new

service. call 800-339-5451, ext. 225

PPA MEANS BUSINESS!

PPA Speaks At D.C. o :
| Seminars to Help You Make More Money

Copyright Conference

Professional Photograph
spoke to a gathering of the United States™ top
experts and most influenti

il

intellectual property |
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RECON: SHUTTERFLY FAILS COPYRIGHT TEST

PPA's Retailer “)H‘:E\ii‘!!“.k’ Network recently put

online photofinisher Shutterflycom to the test. The

result: 4 100% failure rate

“This is the first time a company has failed every

test," says PPA CEO David Trust. "We're working to

f

determine if this is an easily correctable procedural

problem on Shutterfly's part, or if it indicates a fun

damental disagreement over their copyright

responsibilities. Either way, it's troubling."

In the period between March 8 and March 31, 2002,
PPA's RECON investigators placed eleven orders
with Shutterflv. Each order contained images of an
obviously professional nature. Two of the orders
contained images with a studio name or other copy-

right indicator embossed on them. None of the

orders were refused

After reviewing the results, PPA offered to work with

Shutterfly to devise solutions for protecting photog

raphers’ rights. That same letter also war

lests

Shutterfly that PPA will conduct additiona
using images registered with the U.S. Copyright
Office in order to determine the effectiveness of any
changes the service puts into place

A special thanks to all of the PPA members who. at
their own expense, participate in the RECON pro
gram. For more information on how you can get
involved in RECON, send e-mail to Stephen Morris

at smorris(cppa.com

INTERNET ARCHIVE HAS A COPY OF YOUR WEBSITE

PPA has recently learned of a research project that may

have copied your website in its entirety. The site

;v\;m“\gh;p for the [mulu". wwwarchive org claims that
it is conducting non-profit research aimed at presery
ing the history of the Internet. However, in order 10
achieve this goal, Archive.org uses a web "robot” to
search the web and save copies of your web pages
complete with images

1§

Reactions in the photographic community U
archive have been mixed -- some are outraged at the
practice and others see it as an economically harm
less, and interesting, time capsule

Each individual PPA member must determine if they
wish for their old web pages to be removed from
Archive,org. Fortunately, PPA can point you in the
right direction to find the information necessary to
remove your images from the site and to prevent
future versions of vour website from being collected

Archive.org provides directions lor removing your

pages at wwwarchive.org/internet/remove himl. The
directions will show you how to prevent your site
from being "crawled” by their web spider, while still
allowing spiders used by search engines like Google
and Yahoo 1o access your site

With 10 billion pages of information, Archive.org is

the largest collection of web pages onling Howey

er. it is unlikely that it is the only place you'll find

DTN For

unauthorized copies of your
ographers can b

instance, the work of severa

found posted to various wedding message boards

by individuals who aren't even clients. In order Lo
have the images taken down, all vou have to do IS
issue a2 DMCA (Digital Millennium Copyright Act

tification letter. This letter uses a provision of the

11.S. Copyright Law to force a service provider to

remove content from a hosted site. A "fill-in-the
\\iAil.‘r.‘ copy ol 4 DMCA letter can be found n e
PPA Copyright Kit, located in the PPA Member Only

Download Library of www.ppa.co

Protect Your
Rights at

IMAGINGUSA

PPA has released its highly anticipated plans for
Copyright Registration assistance at Imaging USA,
July 12-17, 2002 in Atlantic City, N.J. For the first
time ever, PPA members can receive free assistance
in registering their photographs with the U.S,
Copyright Office -- giving you maximum legal pro-

tection for your images.

Members who wish to participate can take advantage
of walk-up service at the Copyright Kiosk on a first
come, first-served basis. PPA's copyright experts,
perhaps even experts from the U.S. Copyright Office,
will be on hand to assist you in completing the nec

essary paperwork, assembling your deposit — either

by scanning your images or using your own CD of

images, and shipping your registration to the
Copyright Office. Your only expense will be the
Copyright Office's registration fee. The limit on
scanning images will be 10 8x10 units (f.e. 10 8x10s,
20 4x5s, or 10 contact sheets). For those who will be
bringing their own CD of images, there Is no limit to
the number you can put on the CD. However, they

must all be from the same year

Located at the entrance to the trade show, the
Copyright Kiosk will be available July 13-16. If you
have questions about any additional requirements to
participate in this program or need to report a copy-
right infringement, call the PPA Member Only
Copyright Hotline at (888) 977-8679.
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AFFILIATE SCHOOL
SPOTLIGHT

EDUCATIONAL OPPORTUNITIES FOR PHOTOGRAPHERS

AMERICAN PHOTOGRAPHIC ARTISANS GUILD
INTERNATIONAL PHOTOGRAPHIC ARTS SCHOOL
FORTVILLE, INDIANA

JUNE 9-14, 2002

Covering a wide range of photographic skills and
expertise, the International Photographic Arts School
presents diverse courses on subjects such as creating
images, posing, printing, image restoration and
retouching, digital photography, traditional photogra-
phy, darkroom techniques, and others. Classes are
held at Mt Vernon High School complex near
Indianapolis, Indiana. Hotel accommodations are
available on Interstate 70, just 8 miles away in
Greenfield

INTERNATIONAL PHOTOGRAPHIC ARTS

SCHOOL COURSES

* How To Achieve Artistic Freedom
Darton Drake, M.Photog.Cr.

* Digital Technology For The Portrait &
Wedding Industry
Jane Conner-ziser, Cr.Photog,

* Black & White For The Portrait Studio
Jack Holowitz, M.Photog,Cr

* Mastering Infrared Photography
Patrick Rice, PPA Certified, M.Photog.Cr

* Print Competition Success — The Secrets To
Higher Print Scores
Patrick Rice, PPA Certified. M.Photog.Cr

* Orchestrating The Perfect Wedding
Bruce Hudson, M.Photog,Cr.

* The Art Of Expression And Capturing
Relationships
Heidi Maruacher, M.Photog Cr., F-ASP

* The Next Step To Art Galleries And More
Kathy Falls, PPA Certified, M Artist Cr.

¢ Creative Computing & Fine Art Printing
Jim Chamberlain, PPA Certified, MELCr.

* Basic Photography Course
D. John McCarthy, PPA Certified, M.Photog Cr.

Daily sessions will be held June 10-14, 2002 from 8:30
am. t04:30 p.m. Check-in is Sunday, June 9th, 6:00 p.m.
— 7:00 p.m. Contact School Director Sylvia Happe or
Registrar Howard Happe at (317) 823-4545, 7657 W.
500 N., McCordsville, IN 46055, or email ipas(@apag net
for more information.

ILLINOIS WORKSHOPS
GRAFTON, ILLINOIS
JUNE9-13, 2002

llinois Workshops form one of the country’s truly,
unique schools of professional imaging, Nestled along
the banks of the Mississippi, in Grafton, Illinois, it
offers cutting-edge talent, limited class sizes, and
individual attention. All classes are held at the Lodge
at Pierre Marquette State Park. 100 Great River Rd., in
Grafton, 1L 62037, (618) 786-2331. The Lodge also
accommodates most students, faculty and staff, offer-
ing special room rates of just $79.50/single, and
$98.50/double

ILLINOIS WORKSHOP COURSES
 Digital Imaging
Don Emmerich, PPA Certified,
M.Photog. M Artist MELCr.
* Photoshop 101
Dan Thornton, PPA Certified, M.Photog MELCr.
* Portrait/Wedding/Business
Dave Newman, M.Photog.Cr.
* Images Of Seniors/Children
David Savarino, PPA Certified, M.Photog.Cr.

* Fine Art Portraits
Tim Kelly, M.Photog.Cr.

Contact Bret Wade at beincl @yahoo.com, (217) 245-
5418, or PO Box 318, Jacksonville IL 62651-0318 for
more information o to register. Or check out details on
wwwangelfire.com/il/ilworkshops.

FLORIDA SCHOOL OF PROFESSIONAL
PHOTOGRAPHY

DAYTONA BEACH, FLORIDA

AUGUST 23-28, 2002

The Florida School of Professional Photography will be
holding classes in August 23-28, 2002 at Daytona Beach
Community College. Contact Terri Crownouer at
(800) 330-0532 or 13424 White Cypress Rd., Austula, FL
34705 for further information.

IMAGE EXPLORATIONS
VICTORIA, BC, CANADA
JULY 28-AUGUST 1, 2002

The campus of Shawnigan Lake Private School, the
location of Image Explorations, is 80 years old with top-
notch facilities. Dorms are $65 Canadian dollars per
night for private singles, including all meals. Contact
Don MacGregor at macgregorstudios(@home.com,
(604) 731-7225, or 4446 Dunbar St., Vancouver, BC V6S
265 for details.
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> 2001 Jack Reznicka

$299/mo. Lease

Only $1.000 down including 1st month, 42 months
with $1 buyout. Limited time offer

Free Poster

See the quality for yourself. Contact us today for a

free pn\ul ora :\Llsnn.lf A'.rnwn\n.mm.

Unbelievable @uality.
Unbelievable Price.

Leaf C-Most Digital back.

Shooting with the
Leaf C-Most has opened
a new world of
possibilities for me.
Clients love to see results
on-the-spot and are

Just blown away by the
quality. I can shoot
faster with complete
control and get
immediate client

approval.
Jack Reznicki

It’s here! The Leal C-Most
with the optimum
combination of quality,
performance and price
Now you can add the versatility of
high-end digital to your camera system
Hasselblad motorized & non-motorized
Mamiya 64SAFD and RZ67 Pro 11, plus
more coming soon. FireWire, true 14-bit
color files, 38MB HDR TIFF at speeds

ol up to M[lv.

LEAF AMERICA

8 Westchester Plaza

Eimsford, NY 10523

Phone: B46-4US-LEAF 914-347-1508
Fax: B66-487-4473 914-345-1812

E-mail; iInfo@lacfamerk


mailto:info@leafamerlca.com

Pedro was anxiously waiting

for the band members to
grab their drums and begin
the day-long celebration.
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If these animals

are killed oft,
they will be
just a memory.
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We tried to capture the
emotion of the dav in a candid

‘HH{ lll]()l\ll LUSIVE Manner.
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The compact size and unbeatable performance
has long since made the Profoto Acute2 the
industry standard. And now built-in digital
wireless flash triggering raises the bar again.
Introducing the Profoto Acute2R.

»short flash duration

»fast recycle time

»6 f/s range

»fully proportional modeling lights

»small and lightweight

>multi-voltage

»compatible with all Acute family heads
and accessories

» built-in 32-channel PocketWizard digital wireless
receiver triggers flashes up to 300 feet

As with the Acute2, the Profoto Acute2R

has the same short flash duration and fast
recycling time in a small, lightweight package.
Both offer symmetrical/asymmetrical power
distribution over a six-stop range with fully
proportional modeling lights. In addition to
the optical slave, the Acute2R features an
integrated 32-channel PocketWizard digital
wireless receiver. Fully compatible with the
entire line of PocketWizard transmitters and
transceivers, the Profoto Acute2R can be
fired remotely at distances of up to 300 feet
without a sync cord, allowing the photographer
to experience Digital Wireless Freedom*.

ads, and recewve the Free Accessory Kit of your
e a $50 Gift Certificate towards the purchase of any

For more information see your authorized Profoto dealer today.

*What is Dgtal Wirdless Freedon?

It is a system of professional photographic products,
which incorporate a compatible digital wireless radio
system, eliminating the need for PC sync and shutter
release cables. This system currently includes the new
Profoto Acute2R. Sekonic L-358 and L-608 exposure
meters and PocketWizard Digital Radio Triggering units.

MAMIYA AMERICA CORPORATION 8 westchester Plaza. Elmsford. NY 10523 « Phone 914-347-3300 « Toll free FAX 800-321-2205 « E-mail mfo@ profoto-usa com
IN CANADA KINDERMANN (CANADA) INC., #3-361 Steelcase Road West. Markham, ON L3R 3V8 « Phone: 905-940-9262 « FAX 905-479-9755 « Website: www kmdermann ca - E-mail info@kmdermann ca

STOCKHOLM SWEDEN



Dennis Pushkar

One light was used to

maximize texture.
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Everything Digital.

From inkjet paper to digital backs to the latest in cameras,
Calumet has everything to keep you up to date in the field of digital.
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PHOTOGRAPHIC

1-800-CALUMET (225-8638) U.S. and Canada toll-free ordering www.calumetphoto.com Ordering, information and inspiration 2477
Retail Locations: Hollywood 323/466-1238 » San Francisco 415/643-9275 » Chicago 312/440-4920 » Boston 617/576-2600 « NYC 212/989-8500


http://www.calumetphoto.com
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There's only one stop to take when it comes

to fulfilling your photographic business needs

PhotoCentral at www.ppa.com. Only

PhotoCentral will connect you to:

* Special Free Trial Offers and Unbeatable
Discounts on Business Services

* Special Networking Opportunities

* PhotoExpo’s New Products and Equipment -
B R L I S ——

* Photographic Education

* Galleries

* Daily Updates on Industry News
* Monthly Giveaways e

* And More...

Visit PhotoCentral today at www.ppa.com and

register for our special monthly giveaway!


http://www.ppa.com
http://www.ppa.com

Detining

the art of y

With so much of your
time spent keeping the
sessions on time, the
clients happy, and the
revenue rolling in, it's
easy to forget why you
became a photographer in
the first place. This month,
we bring you five inspiring
photographers to help
remind you of how vital
and fulfilling portraiture
can be, both for you and
your subjects. These
gifted artists strive to cap-
ture emotion and spirit,
to create a compelling inti-
macy between us and the
people they photograph.

Greal portraits are always lbf m:ogmzabk
representation of the model combined with the
allure and the excitement of a discertibleStyle e
Phillip Stewart Charss

ortraitu

©Tim and Beverly Walden

NTRRY / hotograph peoples spirits and

TR A (o the soul-taking by the
[ERIRNE 1 o, | don't feel [ take away, but
ITIRRMLE i thc sitter and | give to each other
[ETRRRIR 1t it of mutual participation

Yousul Karsh

yomas Balsamo

@Joyce Wilson
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Thomas Balsamo

“If you figure out what moves your heart, you'll come up with a recognizable style
that makes your work stand out from the rest.”

uccess in portraiture, says the very

successful Thomas Balsamo, PPA

Member and proprictor of Portraits by
Thomas, Barrington, lIl., begins with believing
in the value of the work you create. I look
at cach project as an opportunity to do some-
thing the client will cherish, an opportunity
to create an heirloom,” he says.

Recalling a family portrait session years
ago, Balsamo underscores his point: “A client
kept calling to postpone her family’s session
—three times in all. | was young and
counting on that project, and | was becoming
impatient. At last the day came to photograph
the family—mother, father, and their one-
year-old baby—and the impatience
vanished. | just wanted to make them a
family portrait they would value, and |
worked until | knew | had the image.

“Well, when it was time for the clients to
view the images, | was stunned to hear that
the young father had dropped dead on the
tennis court the day after the session. Weeks
later when the widow came to look at the
proofs, we both were in tears. | knew in my
heart | had given 100 percent of myself
during that session, and that the image |
captured would have lasting value to this
family. For that one-year-old, it might be the
one memory he would have of his father”

It you don't invest yourself into every
portrait, if its all about business and it's
money you're chasing, “Forget it," says
Balsamo, whose business is proof that if
vou're talented, believe in the value of
vour work, and have a style all your own,
the money will tollow. Last year, at Balsamo's
one-photographer portrait studio—no
weddings, no events, no commercial shoots,
and using black-and-white film almost
exclusively—sales topped $500,000
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By Leslie Hunt

The photographer's work has been
published in Time magazine and other
national and regional publications. Most
recently, he was commissioned to
photograph the cover of the brand-new
national magazine Your Step Family
(www.yourstepfamily.com). His work has
been exhibited in the Smithsonian
Institute and hangs in homes across the
United States, Europe, and Asia.

Finding the focus

At age 10, when an uncle gave him a
126mm Kodak camera, Balsamo knew
photography would be his life's work. By
age 12, he'd mowed enough lawns to pur-
chase dark room equipment. Still in his teens
when he started out professionally 24 years
ago, he was “scared, insecure, and broke,”
but with “lofty dreams of doing something
great,” he says. He joined the Associated
Professional Photographers of lllinois and
Professional Photographers of America.

Balsamo knew he would need to clarify
his goals as an artist, both stylistically and
philosophically. ‘I wrote down what | wanted
my work to be like: It would have visual
impact, it would be an accurate representa-
tion or interpretation that captured the
subject’s soul, and it would have lasting
value to the subject’s family. Back then, my
work did not yet reflect those things.”

But he was closing in. "l had worn out
the carpets in the photography section of
every library and bookstore in the area,
looking at every image | could get my
hands on, and buying books | couldn't
atford,” he says. ‘I really studied the work
of the portrait photographers | admired—
Yousuf Karsh, Harry Callahan, Irving
Penn, Patrick Demarchelier, and David

Bailey, among others, and | asked myself,
‘What makes this image a great portrait?
What one thing stands out?”

The best portraits, he observed, evoked
an emotional response in the viewer as they
portrayed the subject’s unique personality.
How did the masters accomplish this? For
starters, they photographed in black-and-
white. And in nearly every instance, they had
placed the emphasis on the subject's eyes,
the element that first drew Balsamo's atten-
tion and the one he lingered over longest,

Balsamo began to develop a portrait style
based on his own “10-second rule"—the
maximum amount of time it should take to
draw the viewers eyes to the subjects. Now it
was a matter of letting go of everything that
didn't support that premise, like rigid poses
and big toothy smiles. ‘I want the viewer to
go immediately to the subject’s eyes, not
the teeth. What happens to your eyes when
you smile? They get all squinty, lose optimal
size and shape. | want the eyes to pop, to
explode with energy in the image,” he says.

Shooting black-and-white made sense
artistically, but it was a major departure from
conventional portrait photography. “For me,
black-and-white is not about the technology
or the technique, its about the powerful
things it brings to the image," says Balsamo.
“With black-and-white, | can create an
image where the elements that aren't
important are not a major factor. | can
create an image that has not only
emotional value, but visual impact as well.

“If you understand how the viewers eye
works, you know it goes right to the lightest
area of the image first. If you throw color
into the equation, the viewers eyes will be
attracted to the warm tones and repelled
by the cool tones. Add a warm background


http://www.yourstepfamily.com
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Balsamo's favorite portrait
Winston Churchill Scowling,” by Yousuf Karsh, 1941

a lot for katthet Th of Winston I, accurate re
tion ot the man who nmseit
twa y iIntrocuction to the nceyx nrough portraiture
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s valued for generations

—Thomas Balsamo

suf Karsh/Woodfin Camp, New York
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SPECIAL ofFFer

How can you improve customer service while streamlining
your studio workflow? For many portrait photographers the
answer is the Portrait One Basic package. Consisting of a
high-end digital back and our awarding-winning software,
Portrait One Basic lets you eliminate extra steps in the work
process. With this system the time and expense related to
film, development and scanning efforts are all removed.
More importantly, your customers will notice the difference
too. With a digital back they can see and select their images
instantly. And our photo manipulation software lets you offer
a variety of tones, crops and sizes. For a faster route to
customer satisfaction, take a look at Portrait One Basic.

PORTRAIT ONE BASIC

Call 1-888 PHASE ONE or visit www.phaseone.com
for more details on our Portrait One Basic package
for professional portrait photographers. .

PHASE ONE passion & profit

R

“"Q ) + _

www.cbc.dk


http://www.phaseone.com

Tim and Beverly Walden

“If you never get past the functional value, never proceed to the emotional aspects of image-making,
then your clients get shortchanged. They will only have a record of faces instead of images
that reflect the depth of the subjects and how they relate to one another.”

ortrait artists Tim and Beverly Walden

both PPA Certified, M.Photog., of

Walden's House of Photography in
lcnnulnn Ky., create reality-based
relationship portraiture with a fine-art
approach. The Waldens' mission s to
create what only the heart can see, with

the quality only a few can produce

The Waldens have been recognized for

By Mimi Hallowell

outstanding photography, both as a team and
individually, by Eastman Kodak Co., Fuji
Photo Film USA Inc., Konica Photo Imaging
Epcot Center, and the Kentucky Profes-
sional Photographers Association. They're
also members of the international group of
photographers known as Society XXV
When they started their business, the

Waldens were general practitioners striving

for technical excellence in a variety of photo-
graphic styles dictated by whatever their
clients wanted. Eight years ago, at a pivotal
crossroads, they took the emphasis off the
technical and put it into the heart. Today,
their style of emotional imagery is built on
that foundation of technical excellence
"Our goal is not to cause people to pause
and reflect as they see our work, but to stop
and re-think," says Tim. Adds Beverly, “We
want our clients to have an experience when
they come here, not just have their faces
recorded. We work really hard at seeing the
person inside and then photographing them
in a way that captures their true personality
Simplicity is the key to the Waldens
predominantly black-and-white portraiture
and clothing is an important factor. If they
wish, clients may select clothing furnished
by the studio. There are black, navy
burgundy, and charcoal gray turtlenecks
on hand, in sizes from infant to adult
clients are asked to wear dark pants
Keeping the image uncomplicated
reveals the heart and soul of their subjects
The key to great black-and-white imagery is
to keep clothing and props very simple. With-
out colors to help the viewers eye separate
objects and patterns hus}‘ composiiions can
quickly become confusing,” says Beverly
The Waldens believe that a powerful
portrait will touch the viewer emotionally
A good portrait will show you someone
but a powerful portrait will speak about
someone,” says Tim. “A powertul portrait
often includes someone the subject
loves, as it brings out a different part
of their personality that is not often
seen in public

The Waldens use their subjects' loved
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\ S \ d 1CIT OW
everly Waldens | orte portrait
~ \i$ cas 1
)on't Be " by David Peters, 19¢
1appens witl ¢ss 10
because the )0 1 Of all the artists that inspire me most,
1€ emphasis | David Peters would have to be one of
ST > SC¢ 1€ relationship belore my all time favorites. The very first piece
1€ 1ens 1Y may sugg L the chient | ever saw has remained one of my
squeeze her child ¢ favorites. It was a little girl caressing a bird
closer, then odDserve what ens. The and cradling it to her chest with her eyes
oal Is to capu what 1s happ = ed. | remember standing in front of
VIthout wortyt the fine details. If that image and crying, not knowing why |
he image needs a little adjusting and the had this reaction, or even who the
moton Is stil app t, then they can photographer was at that time. Later, |
proceed from there he best scenario is realized that this image spoke volumes
1e emotion lasts long enough for us to about gentleness, caring, love, and the
fine the d¢ t we teel it would make in all life, yet this girl’s eyes were
i f nothing else, we What a revelation that closed
vays capture the moment; that 1s most a viable option in a portrait;
mpo S ! her body language said it all. Today, |
The W ¢ value ol portraiture use those same principles | learned as |
tamilies fold: functional and emo stood in front of that image years ago. In my images, eyes are often closed, body language
Functionally. portraiture preserves speaks louder than words, and life, love, and relationships are what | love to photograph.”
the memories of one’s changing tamily Beverly Walden
( :H'l;j( S I vou dont observe w 1\( n you
see one another daily. It also :“:EI“.'_‘ng\}r ‘
to remember events in r?nn '(',T"\\}" / : ) ‘
he emotional value of portraiture 1S even 'Of the many images that have influenced me over the years, the 1944 image of Igor
oreater, according to the Waldens. “This Stravinsky by Arnold Newman has impacted me the most, This image taught me several things
emotional value 1s what brings our portraits such as the value of strong and dynamic composition The brave placement of the subject
to an artistic level and allows us as artists to the repetition in the posing between the ~’.1,i...m t and the piano, and the strong use of line
get a benefic ial tinancial compensation,” says ‘.mxg;#vr me the power an image-maker has in creating impact through the elements in any given

Beverly. “Itf vou never ot past the unc dition, the sheer creativity of this image led me to challenge n yself to think more

tional value never proceed to the emotiona and to look for the unique and unusual in even ordinary situations Finally, |
aspects ol image making, then your client learned that less can be more. A minimalist approach to many situations can speak volumes
oet shortchar will only have a on the subject. Igor Stravinsky’s image by Arnold Newman is truly a great piece of art
record of faces instead of images that I'im Walden
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| aura Marsh

“If you capture what a child is, who he is, 20 years down the road
you will look at that photograph and still see it.”

unning, playing, laughing, crying

kids are kinetic energy in human

form. The best way to capture the
personality of a child, says portrait
photographer Laura Marsh, is not to
m.lk( him sit down in his best suit and try
to hold still. She believes vou're more
likely to see the true essence of a child
\\;\4'“ \i]('\ n ]N'I own environment
I‘(’!H;! herselt, doing something she
enjovs. The success of Marshs work
retlects the soundness of her theory

l ;\_,‘,. 1 ’\‘;' llhl!v;' ‘.\ll!‘ :@u \‘.!\‘(I

Demg Iin ther own glement, she says |

think if children are crving, or they're la

1 1 L
N, or they e \!V'!\. Or Lthev re messy. what
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cVver the mo« n! shoot It because llh e
will be your favorite photographs in the
future. Whatever it is that they're doing that
they are ('m.lpluu;d by o concentrating
on, just grab it. You shouldn't be atraid or
worry if they have tears coming down

their face or if they're a mess or if they're

sneezing. Its life. Life is dirty

The art of child photography
Marsh’s style tends toward the up-close
and intimate, and her portraits are tull

ol expression

| often crop out the torehead and the
chin," Marsh says. “Children are so

nerfect. Shooting them so intmately, vou

Laura Marsh

want to be in the photograph with them

She goes to parks and playgrounds, apart-
ment courtyards and indoor play spaces to
capture subjects in a place that's familiar to
them and where they feel free to play. She
has a studio in her apartment in the Tribeca
area of Manhattan, but rarely uses it

[ tell the parents that I'll follow them
around and shoot the child doing whatever
thev're doing, whether they're running
through a little field or they're playing in a
sandbox, and those are usually the best
says Marsh ['hat’s lite

-J\m(\ !i‘.l!\ \\}L)l

vou want to grab. You don't want to shoot
the kid in a stiff jacket with his hands over
his lap; that’s not who they are

Marsh says she normally schedules
wbout two hours for a portrait session
ZEH»::'_-}\ it can sometimes mj\( ?unum Or
even require a second session it the child
is having a bad day. Marsh keeps shooting
until she gets what she’s after

|

If | don't connect with the subject; if |
don't teel they gave me w hat | was looking
for; if | didn't spend enough time really
le hat tl : i} hild are
learning what the nuances ol that child are

A

and capturing them, [ will reshoot

Marsh shoots with either a 35mm Nikon
N80 SLR or her “"workhorse” camera, a
metal-bodied 35mm Nikon FE2 manual
focus SLR. She uses a 70mm-210mm /2.8
or t/4 lens so that she can get the close up
shots she prefers without crowding the
§ g o1

1
C !11{(1 ts mce to get that « Er\\(' to

1 1 n 1
someone without physically getting that

close," she says. “It's a little more
comfortable for the people involved. Even
when | shoot adults | tend to do that | get

really close on them and they don't quite

e I'm doing it until they see the

" :
pictures, but they're always happy with the



Working in the elements
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Marsh’s favorite portrait
Afghan Girl " by Steve McCurry, 1985

| remember looking at the

z'mf.,tu\gra;-h when | was

17 or 18 when it

| was captured by it, and |
couldn’t understand it. Con-
sciously, did it influence me?
Probably not. But subcon-
sciously, yes, because from

the moment | saw it | was

Le X
taken Iin, as \

“It is my favorite portr:

this is what | try to

becau

0. Everything that is
beautiful about that picture

is ugly about that picture,

and everything that is

san

about that picture is dirty.

he picture has amazing

opposites. Her exp

and she'’s

strength ant

pose, and you would
have a photograph that

©Steve McCurry jon't like. She's 2

xing ng Ve e
shoulder. dead at the camera. It's centered dead on the paper. But at the same time there’s
mething at ¢ it that aw and inlike things that we t hara! ¥s slnost ks of
xymoron.,.that periect rtrait shot, and this shabby, dirty, beautitul g
| trv 10 S04 p \ t. | try to set f& and the reality—the sticky kid, the kid
with the DIg 1at tear ! ta that is not supposed to be photographed, but at th
time you should, When Hharbat ilal was shot by Steve IMeCurry! in 1 he was truly ir
her element. She was wrappea in a t t i th and she was ir ug naa
 that nes thr ) that gir's fa t's all nght there, SO0 as ugly as It is, I is
tremendously beautiful and captivating
vay ta find » truth and the life betl { that { IMcCurrv] did 2ill fascinated
y that photagraph every time
fiare
M ! 1 S
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Pay for play
Marsh say she's had a camera in her

- ‘ ' ' o1
her lite, but she only began to

10 ]"

ng with it two years

" 1 1
short time, she has found success. She

markets herself largely through word-of

i nmendations, and displays her
work in books around Tribeca in childrens
clothing | furniture stores. She also

1

there, espec :.1”\ In the summer

' q ; : \
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Joyce Wilson

“|'m trying to reach them on a level where | bring out their essence, and it doesn't
have anything to do with what else we try to dress it up with."”

ortraits are valuable pieces of history

that record life’s changes and land-

marks. According to Santa Barbara,
Calif. photographer Joyce Wilson, they're
a way of preserving personal memories as
well. Wilson creates tastefully elegant, simple
portraits that have made her a premier
photographer and sought-after teacher,
both nationally and internationally, for the
past 30 years.

Wilson, PPA certified, M.Photog.Cr.,
received an Honorary Master of Science
in Photography from the Brooks Institute
of Photography in 1984. In 1999, she was
honored with the Professional Photographers
of America's Gerhard Bakker award for
outstanding service through education in
photography and visual communication.
She currently teaches portrait photography
at the Brooks Institute of Photography, Santa
Barbara. Her work is part of the permanent
collection at the International Photography
Hall of Fame in Oklahoma City.

Wilson's passion for the camera and her
fervor for life and people influence her
portrayal of the human form. Her soft and
subtle images are suffused with heart and
soul. “If ever I'm tired or don't feel like
doing a shoot, once I've got the camera in
my hand, something happens that | can’t
explain,” she says. ‘I become possessed to
make that subject and session fabulous, |
always want to be able to produce an
award-winning, gorgeous image out of
whatever is given to me.”

For Wilson, the most important aspects
of portraiture are capturing the subjects
essence and inspiring the viewer to look at
the image more than once and then
ponder it. For her, an image is successful if
it makes you want to know the story

By Mimi Hallowell

behind it and the person in it. ‘I find that
there is so much in everyday photography
that's lacking in quality; the spin is always
on the technical things, or too many props,
or too much stuff, or too cutesy. | just don't
go there,” she says. ‘I really think there is
an elegant simplicity in people, and that's
what I'm looking for. I'm trying to reach
them on a level where | bring out their
essence, and it doesn't have anything to do
with what else we try to dress it up with.”

Wilson's technique derives from years
of self-training. She technically and visually
prepares herself to create great imagery,
constantly studying the work of great artists
in every medium. Her work is heavily
influenced by the old masters of painting.
‘| love painting and sculpture and | go to
museum shows every chance | get. Its
bringing my own vision and my own heart
into how | approach my subjects.”

The portrait-making process for Wilson
begins with a planning session to get a
good idea of what her client desires. She
talks on the phone with them, sends notes
and images of her work, and listens to their
opinions and thoughts. She likes her clients
to be involved in the process, without plan-
ning beyond choosing the style—casual,
formal. in a home, or a garden setting. 'l
find that without getting the people involved
and gaining that trust, you're just out there
doing pictures and it’s like a cookie-cutter
piece,” she says. “By getting them involved
and building trust, you create something
that's more of a piece of art.”

Wilson's love of people and her wel-
coming nature help her relate on ditferent
levels to a variety of people. Wilson
approaches her subjects with openness

spending time with them, asking questions,

listening and watching their reactions and
the way they move their bodies. She is
genuinely interested in connecting with
her clients, getting to know them, and
creating a relationship with them. “That's
what it's all about—a trust, an honesty,
and truly loving people. | love their
stories, | love just sharing with them, and
that opens the floodgate, drops all the
barriers when we're working together, and
they feel like I'm their best friend. The
next thing vou know, they're responding
without even knowing it, especially the
little kids,” The bonds Wilson forms with
clients are so strong that she s still
photographing children and grandchildren
of clients she worked with decades years ago

Wilson follows her intuition, instinct,
and love of the unexpected. Her attitude is
that portraiture should be simple and
candid. Too many props and frills detract
from the work. She would rather capture
subjects in a spontancous and natural pose
than in a planned or contrived situation
While she may give her subject a few guide-
lines, she prefers getting thrown out into the
elements and finding something to work
with. “Photography is such a visual art, and
people are so fascinating to me,” she says
“When you try to pose them too much, it
looks that way. When they're reacting to
me in a normal way, they forget I'm
photographing them and it becomes a
natural expression and a natural pose.”

If a session gets too formulaic, it becomes
cut and dried, and Wilson gets bored. She's
challenged by letting what she calls "happy
accidents” run their course. Inspiration
comes from watching how people react to
cach other and by examining their body
language. She visually responds to
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professionals, we
need to stay on
the cutting edge
of our profession,
using technology to
create new services
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client needs. 99
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Commercial Photographer, Chicago, IL.
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calendar

Submit your organization’s conven-
tion, workshop, seminar, or exhibition
dates to Professional Photographer at
least six months in advance. Professional
Photographer editors reserve the
right to select events to be announc-
ed on these pages, and to determine
when announcements will appear.
Editors are not responsible for
conflicting or incorrect dates.

For readers’ convenience, each event
is identified by a code preceding its
name: C=Convention, W=Workshop,
S=School, C/E=Approved PPA Con-
tinuing Education Seminar, E=Exhibit.

Send all Calendar of Events
additions or corrections to: Paula
Saje, Professional Photographer, 229
Peachtree Street, NE, Suite 2200,
Atlanta, GA 30303; FAX: 404-614-
6404; Psaje@ppa.com.

Current Events

June 2-6

S: MAIPP (Mid-America Institute of Professional
Phi |V'u.}f<|‘-h"', University of Northern lowa,
Cedar Falls, lowa; Charles Lee Registrar
641-683-7824; lees@pcsia.con

www.maipp.com

June 23.-26
C: Arkansas PP, Fort Smith, Arkansas: Jody
Rhoades, 501.474-8600; jody@ipa.net

June 23-26

C: PP of Mississippi-Alabama, Beau Rivage Hotel
Biloxi, Mississippi, Emile Navarre, Executive
Director, 817 Manigny Avenue, Mandeville, LA
70448, 985-626-5477. emilen@internet.com

July 1217

C: Sacledad of Mexicana De PP Morelia
Michoacan, Mexico, Lolita Cantu;
lolitacantu@infosel net. mx

August 1216

W: Long Island Photo Workshop, St. John's
University, Eastern Campus, Qakdale, Long
Island, New York, Gary Oppenheim. Registrar
516-897.9402; garyo@optonline.net
www.liphotoworkshop.com

August 24-28

C: Florida PP, Sheraton World Resort, Orlando.,
Florida, Terri Crownaver, Exec. Dir, 13424 White
Cypress Road, Astatula, FL 34705, 352-243-1135

September 8-9

C/E: Indianapolis PPG, Brown County State Park
Nashville, Indiana, Terry D. Bateman, President
PO. Box 55167 IN 46205; 317-253
6245, batemanphoto@msn.com
www.ippgoniine.com

Indianapolis
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PPA Events

‘, ﬁﬂ,' Viissis S M
January 12-14,2003
Seniors Conference, Biloxi, Mississippi
January 23-26, 2003
PEI Digital Conference, Atlanta, Georgia

February 9-12, 2003
Wedding Conference, Kissimmee, Florida

March 29 - April 2, 2003
Children & Family Conference,
Beau Rivage, Biloxi, Mississippi

July 28-August 3, 2005
Imaging USA, Las Vegas Convention
Center, Las Vegas, Nevada

For information on PPA Events,
call 800-786-6277.

September 8-10

C: PP of Louisiana, Embassy Suites, Baton
Rouge, Louisiana, Emile Navarre, Executive
Director, 817 Marigny Avenue, Mandeville, LA
70448; 985-626-5477; emilen@internet.com

September 15-16

S: Minnesota PPA, Inc., Superior Shores,
Two Harbors, Minnesota; Pam Carlson, Exec
Sec., 507-238-2969; pcarlson@frontiemet.net

September 25-30

C: Photokina, Cologne, Germany, Photokina
USA Marketing Office, 40 West 57th St., 31st
Floar, New York, NY 10019; Franz Balve, 212-
974-8836; info@citf.com; www.photokina.de

September 28-30

S: Tennessee PPA, Riverview Inn, Clarksville,
Tennessee; David Barbee, Chairman,
931-648-9391; www.tnppa.com

October 6-8

C: Triangle Institute of PP, Greentree Radisson,
Pittsburgh, Pennsylvania, Samuel Pelaia, 441
State Street, Baden, PA 15005; 724-869-5455:
FAX 724-869-7777; tpa@timesnet.net

October 12-14

C: Virginia PPA, Holiday Inn, Culpepper,
Virginia, Charles Clemmer, Secretary, 800-485-
9126, cclemmer@burrellprolabs.com; Doug
Graves, 540-659-1794; photodoug@aol.com

October 20-22

S: PP of Mississippi*Alabama, Joe Wheeler
State Park, Rogersville, Alabama, Emile Navarre,
Exec. Dir, 817 Marigny Avenue, Mandeville, LA
70448; 985-626-5477; emilen@internet.com

November 10-11

S: PP of Ohio - Two-Day Conference, Trade
show, and Folio Competition, Rac oN/
Seagate, Toledo, Ohio, Phil Craig, 37 W. Broad
Street, Suite 480, Columbus, OH 43215

Future Events

January 14-16, 2003

S: 4th Annual “"A Week in Heaven,” St. Lucia West
Indies. C. Vandersluys and Jacqueline Baldini,
P.O. Box 2332, Niagara Falls, NY 14302; 905-354-
8692; FAX 905-354-7336; byphoto@on.aibn.com;
photo_workshops.homestead.com

January 19-24, 2003

S: Triangle Institute of PP, Greentree Radisson,
Pittsburgh, Pennsylvania, Samuel Pelaia, 441
State Street, Baden, PA 15005; 724-869-5455;
FAX 724-869-777; tpa@timesnet.net

January 31 - February 3, 2003

C: Kentucky PPA, Northern Kentucky Conven-
tion Center, Covington, Kentucky, Steve Porter,
President, 606-874-8935; Kim McDaniel, Execu-
tive Sec., 270-926-8275, 1806 Antler Avenue,
Owensboro, KY 42303; www.kyppa.com

February 23-25, 2003

C: New Jersey PPA, Trump Taj Mahal Hotel
Casino Resort, Atlantic City, New Jersey, Rosa
Carter, Executive Secretary, 4 Columbia Road,
Neptune, NJ 07753-2508; 732-643-9570;
ppanj@aol.com; www.ppanj.com

February 27 - March 3, 2003

C: Rocky Mountain PPA, Colorado Springs
Sheraton, Colorado Springs, Colorado; Leon
Larsen, Executive Director, 312 North Ridge,
Idaho Falls, 1D 83402; 208-529-1988;
leon@srv.net; www.rmppa.com

February 28 - March 5, 2003

C: PP of North Carolina, Sheraton Imperial
Hotel, Raleigh, North Carolina;
www.ppofnc.com
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mailto:leon@srv.net
http://www.rmppa.com
http://www.ppofnc.com
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Store & Mail Order Hours:

Sunday 10-5 » Monday - Thursday 9-7 Telephone Orders: 800-947-9964 « 212-444-6664

Friday 9-2 » Saturday Closed Fax Orders (24 hrs): 800-947-7008 « 212-239-7770

www.bhphotovideo.com
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March 5-10, 2003

C: Mid-East Regional Convention, Hydlt Rt:gem_y
Hotel, Columbus, Ohio. Hosted by PP of Ohio;
Phil Craig, Exe {Ju or Carol Worthington,
Account Executive f\/‘ st PH yad SU' set, Suite
480, Columbus, OH '-‘/x 54132 614-228-6599
March 15-19, 2003

C: Texas PPA Convention & Trade Show, Hotel
Inter ’f,‘ ntinental, Dallas T» axas; Doug Box,

Exec. Dir,, PO !jr X H.)() Caldwell, TX 77836;

2 ougbox@aol.com; www.tpa.org

979-272.5200; ¢
March 21-25, 2003

C: Southeastern PPA, Sheraton Gateway Hotel &
Georgia Intermnational Convention Center, Atlanta
Georgia; Tom McCollum, Executive Director, 2712

Marcia Dr., Lawrenceville

GA 30044; 888-272-3711

March 23-26, 2003
C: Minnesota PPA, Arrowwood Resort, Alexandria,
Minnesota, Steven Larson; 763-427-5740

March 23-28, 2003

S: NEIPP, N, Falmouth, Massachusetts, Serafino
Genuario, 659 Sandy, Warwick, Rl 02886; 401-738-
3778; FAX 401-732-0852 sgenuano@sprynet.com

March 27-30, 2003
C: The World Congress of PP Conference,
Oslo, Norway; www.fotografiens-hus.no

April 4-8, 2003

C: PP of Michigan, Dearborn Inn, Dearborn,
Michigan; Ron Tocco, Executive Director, 19276
Eureka, Southgate, M| 48195; 734.283-8433;
ppofmich@aol.com; www.ppm.org 3

Made in America \‘*5;

‘Reboiesof.SIlOb Reba‘-e
$80 (depending on
sysem purchased 3 WaYS to save
* Free 3-year
extended warranty
on for power packs &
new light units
purchases! OR
* Free
See your Speedotron dealer for Speed°".°"
details accessories
OFFERS GOOD TILL JUNE 30TH, 2002 ($60 to $125 value)

Speedotron Professional Lighting Systems
310 South Racine Avenue * Chicago IL 60607
call us:312.421.4050 or fax:312.421.5079
website: www.speedotron.com * e-mail at speedotron @aol.com
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PPA Continuing Education System

: Kathy Tre 138
‘West Badillo St., Covma, CA 91723'
800-439-5839; www.ppconline.com
June 16-20 .

East Coast School Photographic Work-
shops, Sheraton Imperial Hotel, Raleigh,
North Carolina; Rex C. Truell, Director,
705 Randolph St., Ste E, Thomasvillo,
27360; 336-476-4938; clatruell@aol.com;
www.ppofnc.com/ecschool.htm

June 16-21

Great Lakes Institute of Photography,
Northwood University, Midland, Michigan,
Ronald Tocco, 19276 Eureka Road, South-
gate, MI 48195; 734-283-8433
ppofmich@aol.com

June 23-28

Golden Gate School of PP, Mills College,
Oakland, California, Julie Olson, P.O. Box F,
San Mateo,CA 94402-0018; 650-548-0889;
ggs@goldengateschool.com;
www.goldengateschool.org

July 21-26

PPSNY Workshop, Hobart/William Smith
Colleges, Geneva, New York; Linda
Hutchings, Director, P.O. Box 403, Elmira,
NY 14902 607-733-6563;

ppsnyworkshop@email.com

July 28 - August 1

Image Explorations, Shawnigan Lake
Private School, Victoria, B.C., Canada,
Don MacGregor, 4446 Dunbar st.,
Vancouver, B.C., Canada VéS 2G5; 604-
731-7225; ie@macgregorstudios.com

August 12-16

Long Island Photo Workshop, St. John's
University, Eastern Campus, Oakdale, Long
Island, New York, Gary Oppenhéim, Registrar,
516-897-9402; garyo@optonline.net;
www.liphotoworkshop.com

January 5-9, 2003

Pacific Northwest School of PP, Seattle,
Washington, Errol Hansen, 12009 37th
Drive, SE, Everett, WA 98082-5336;
452-356-9590; pnwseh@cs.com

June 15-20, 2003

East Coast School, Sheraton Imperial
Hotel, Raleigh, North Carolina;
www.eastcoastschool.com

June 16-21, 2003

GLIP School, Northwood University,
Midland, Michigan; Ron Tocco, Executive
Director, 19276 Eureka, Southgate, M|
48195; 734-283-8433;
ppofmich@aol.com; www.glip.org

Because these schools are PPA-affiliated, attendees
receive certification merits upon completion.
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“The Professional’s Source"

“TM K

Sunda%ﬂ 10-5 . Mojﬁa\ége-“i'lilna%ay 8% [Telephone Orders: 800-947-9926 * 212-444-5026
Fax Orders (24 hrs). 800-947-7008 « 212-239-7770

Friday 9-2 « Saturday Closed

n a n

Canon

PowerShot G2

>4 million Pixels « 2272 x 1704

1600x 1200.1024x768 &

640 x 480 pixel Recording Modes

>Optical Viewfinder & 1.8'

Van-Angle Monitor ¢ USB Pori
sCompactFlash Type | & Il memory card

(32 M8 included) « 2x or 4x Digital Zoom
+7-21 mm £/2.0-2.5 (35 Equiv. 34-102mm) Zoom

Lens « Program, Aperture. Shutter. Metered Manual

or Manual compensation « Auto/Manual Focus
* Macro Mode « Movie Mode « Braceting ¢ NTSC /PAL Video Out
+ Hot Shoe « 58mm Filt. Diam. via optional lens adapter
« Optional Remote Control « Dim. 48x3x2.5" *Wt 148 0z

OLYMPUS
E-20

>4 95 MegaPixel « 2/3' CCD
*2560 x 1920,1792 x 1344.

1280 x 960, 1024 x 768 or 640 x 480

pixel Recording Modes + 4x Optical

Viewfinder & 1.8' LCD Monitor
«SmartMedia memory card (16 MB included

Compatible to 128 MB) or CompactFlash

Type | & Il memory card * Macro Mode
+ NTSC Video Out « Hot-shoe/PC flash sync
+9-36mm f/2-2 4 (35 Equiv 35-140mm) Zoom Lens
+ Program. Aperture, Shutter. Manual. Exp Comp
+Auto or Manual Focus ¢ Metallic frame/casing + USB Port
>62mm Filter Diameter « Dim. 5.1 x 6 3x4.1" + Weight 37 oz

Nikon

1°M | IMAGING 5YSTIM D1X

* 547 megapixels * 23 7x 15 6nm RGB CCD
« Intefctiangeable Lens SLRtype Digital Camera
+ 13,008 x 1.960 and 2,000 x 1.312 pixel

Recording Modes « 2" LCD Monitor
« CompactFlash Type | & Il and Microdrive

memory cards * NTSOPal Video Out
« Uses Nikon AF-D. AF-I or AF-S Lenses (1.5x local

length in 35mm) « Program. Aperture. Shutter. : *

Auto Bracketing. Manual « ISO 200-1600 Sensitivity Ee':;?nstant Rot 5;’5%%88
* SLR Type. TTL Eyelevel Viewlinder :
« Single, Continuous (3 f.p.s.) or Manual Focus
* 3-0 Color Matrix. Center weighted. Spot Metering
+ 30to 1/16.000 sec Shutter Speeds and flash sync speed up to 1/500 sec

.. .$4350.00 Less $500Rbt Final Cost s3 8 5 0

EPSON
Stylus Photo 1280

« Printing method. 6-color Micro Piezo ink )et
technology, borderless printing 4 x 6. 5 x 7,
8x 10.85x 11, 11 x 14 and 13 x 19support
« Resolution: 2880 x 720 dpi
« Print speed 4’ x 6' Photo: 54 secs
8'x 10° Photo: 1 mm. 50 secs. Black text
memo: 9 ppm « Software Photoshop LE,
Film Factory TE. QBeo PhotoGenetics.
Monaco EZ color soltware offer. PostScript
Option « Printable area 13 x 44" (max
printable area). 13‘ x 19" (full-bleed Super B)
« Standard Interlaces: USB. Parallel (IEEE-1284)
« Paper Capacity: Input paper tray 100 Sheets/10 envelopes Output paper
tray: 50 sheets * Dimensions 24 x 12.2x 6 9' « Weight 18.5 Ibs

D1H

Nikon WIIIII:
Super CoolScan 4000 ED

+35mm/APs Scanner
+4000 dpi Optical Resolution
with tast 38 sec. scan times
*Scanning Area: 25.1 x 38mm
*Nikkor ED high-resolution lens,
*Dynamic range of 4.2 « LED light source
*48-bit images at tile sizes up to 130 MB
* FULL version Altamira Genuine Fractals
Software « |[EEE 1394 Interface
» Optional Roll Film adapter & Auto Slide
Feedere 3.7 x66 x 124 Wt 66 Ibs

420 Ninth Ave. tcomc, onm sueeti NYC 10001

DIGITAL.
(SONY

Cyber Shot DSC-F707

+5.02 MegaPixel « 2/3' CCD
*2560x 1920. 2560x 1712(3:2)
2048x 1536. 1280 x 960. or
640 x 480 pixel Recording Modes
* Electronic Viewfinder & 18" LCD
Monitor « 9 7-48 5mm f/2-2 4
(35 Equiv. 38-190 mm) Carl Zeiss Zoom
Lens * Memory Stick Storage Media (16
MB included) + 2x Digital Zoom
« NightShot IF lllumination « Program, Aperture. Shutter. Manual
+ USB Port + Movie Mode « Macro Mode « 3 Shot Burst Mode
« Auto Focus or Manual Focus + External flash Accessory shoe
+58 mm Filt. Diam. * Dimensions 6.4 x 4,9 x 2.7" « Weight 22.4 oz
JtM-DRI Optional Remote CONtro ... $44.95y

Cation
EOS-D60 Kit

Includes: Battery & Charger
- Interchangeable Lens SLR-type
- 6.3 MegaPixel CMOS chip
- TTL optical viewfinder New Laser
Matte screen « Uses Canon EF Lenses
+3072 x2048.2048x 1360,
1536 x 1024 pixel Recording Modes
- 1.8." LCD Monitor * USB Port
- single. Continuous, or Manual Focus
+1SO 100-1000 « NTSC / PAL Video Out
« CompactFlash Type | or Il. memory cards
-30 to 1/ 4000 sec Shutter Speeds 1/200 Sync Speed
+ Program. Apettuie, Shutter Aulo Depttvot-Field. Auto Bracketing Manual
- Burst rate 3 Ips tor 8 frames = Built-in (lash. Hot Shoe & PCflash Sync
3 Metering Modes + Dimensions 5 9x 4 2x 3 = Weight 27 5 or body

Canon
EOS-1D

Interchangeable Lens SLR-type Digital

Camera *4 16 MegaFkxel * TTL optical

viewfinder + 2496 x 1662. 2464 x 1648

1232 x 824 pixel Recording Modes

2' LCD Monitor + CompactRash

Type | or Il,memory cards « Uses Canon

EF Lenses 13x lactor « Built-in flash.

Hot Shoe& PC Rash Sync *30 to 1/

16,000 sec  Shutter Speeds 1/500 Sync

Speed w/Ex Speedlite + Single,

Continuous, or Manual Focus * Program. Aperture,

Shutter. Auto Depth-ot-Field, Auto Bracketing. Manual + 1SO 200-1600
Sensitivity Expandable to 3200* NTSC Video Out « IEEE1394 Firewire Port
Burst rate 21 tps tot 8 frames *61x62x31  « 444 or body

EPSON M

Stylus Pro 5500

IMAGING

+Variable Droplet
Micro Piezo 0X3 (Archival
Pigment) technology

+ 96 nozzles X 6

+2.880 x 720 dpi maximum
resolution « Speed 2 min V85x11
Photo, 5 min /13 x 19* Photo * Manual feed paper path for thicker
media types ¢ Max Cut Sheet Paper Size 13 x 44"

+ 250 Sheets up to 200lb « Interface: USB Parallel + Optional
10/100 BaseT or FireWire « Optional optional EFI Fiery Spark
Professional RIP + Dim 252 x 17.3 x88 + Carton Wt 68 2 |bs

Cation
CanoScan FS4000US

35mm/APs Scanner

3-line CCDcolor image sensor
4000-dpi optical resolution at 42-bits
Top scanning speed ot 48 sec
Dynamic range of 3 4

Film Automatic Retouching and
Enhancement. Photoshop LE and
FilmGet FS driver Software
USB/SCSI 2 Interface
Dimensions 3.7 x 5.75 x 14.7"
Weight 5 3 Ibs

fill

Nikon.
Coolpix 5000

+5.05 million Pixels
*2/3-inch Image Sensing CCD
+2560x 1920 1600x 1200.1280x960,
1024x 768 and 640x 480 pixel
Recording Modes « 3x Optical
Viewfinder & 1.8" LCD Monitor
» CompactFlash Type | & Il memory card
(32 MB included) « 71-21 4mm
f/2.8-4.8 (35 Equiv 28-85mm) Zoom Lens
* Up to 4x Digital Zoom < Program. Aperture, Shutter Manual.
Exp.Comp « Auto or Manual Focus * NTSC/PAL Video Out
* Movie Mode + Macro Mode + USB Port « Hot Shoe
*8 t0 1/4,000 sec Shutter Speeds »Dim. 4 x 3.2 x 2 7~ »12 6 0z

Hi fujifilm
FinePix S1 Pro

Intrchangeable Lens SLR-type Digital Camera
2,304 x 1,536 & 1,440 x 960 pixel Recording
Modes (3,040 x 2.016 Output Mode)
2" LCD Monitor + Dual slot Smart Media
and Compact Flash Il memory cards
Uses Nikon AF or Al-P Lenses
SLR Type, TTL Eyelevel Viewtmder
Single. Continuous or Manual Focus
Program. Multi Program. Aperture, Shutter,
Manual ¢ I1SO 200-1600 Sensitivity
30to 1/2,000 sec Shutter Speeds
3-0 Matrix. 6 Segment Matnx, Center weighted
Hot Shoe/PC tor Ext Flash #Built in Flash

V; * UBpun *58x4 <)x{ 1

Kodak
DCS-760*

* 6 megapixel CCD
»NIKON F5 Camera body used
»3032 x 2008 pixel Mode
« 13x local length of Lenses Ui
»SLR TTL Optical Viewlinder
and LCD Monitor « Internal Microphone
«Dual PC Mid slots. Type Il 1ll + 18 MB
finished file sire « KODAK Pro Photo Desk
and Camera Manager software « 15 tps Burst
Mode 3 to 24 images buffered « 80 to 400 ISO
« |EEE 1394 Port (fire Wire) » NTSC PAL Video Out
* Dimensions 76x62x34 « Weight4 1Hr.

DCS-720X .o, $5699.95

It FUJIFILM

Pictrography 3500

< Silver halide photographic process

+400 320 or 267 dpi resolution

~framememory 48MB < 256density levels
(VC M ea) 16 7million color shades

« Ideal tor photo lute, end digital imaging 4k
users « No chemicals or toners

= Auto-coior calibrator * Choice ot 8x 10 or 5x7
prints  Print size A4 letter special

*Glossy matte or Overhead transparency

 Printing time 2 mm/first print, 70 sec/
subsequent prints in continuous
operation « interface SCSI 2 iy
transfer speed ? /M- ~N-$07 QQ

« Dimensions 26 x 22 x 24 ZJr

*Waghl 155 Lbs

imacon mm © ©

FlexTight Precision Il Drum Scanner

5760 dpi resolution +390/4 1Dmax « RGB 24 48-bit
& CMYK 32-bit color « Scans 35mm to 12 x17cm
(single & strips) film pos. & neg « Built In Light Table
with printed grid « CokirFlex software « Verlicle form
Factor Saves space & eliminates moving optics
Enlarges images up to 2400T. « Vivid Details Test Stri
& Canto Cumulus Desktop soltware

Includes Monitor Calibration System

FiexTight Technology (FTT)

Dimensions 17 f <1- «« 24-5 *8 4 9 5

Weight 36.5 Ibs -1

FlexTight Photo Drum Scanner $4995.95

ALL ITEMS ARE COMPLETE WITH ALL ACCESSORIES AS SUPPLIED BY MNAUFACTURER



SOMETHING HERE YOU NEED

Backgrounds Oy Makeu

canvas
muslin
props
tracks
lift

systems

800-237-1883 FREE CATALOG
www.backgroundshymaheu.com

WOODEN
NICKEL
ALBUMS, INC.

900 US Hwy 68

Benton, KY 42025
Toflied. |

BUY SIX
GET ONE FREE

You select the item
Wedding Albums Inserts
£

xcept Marquise & GMB

H B

We ship the same day
Order toll-free: 1-800-325-5179
FAX: (270) 527-0444

WWW.LESBRANDTBACKGROUNDS.COM
800 1462 2682
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VERSALIGHT
J-110

o [ 10:'W/s mated pos
o GN 105 (IS0 1
with 1/2 powe

™~

3 \\\\\
,0

full power setting

¥

l
W6k e 1508
The Morris Co.

w w w.themorriscompany.com

¥ I\

GET TAP PACKAGING
QUICKLY AND EASILY!

Call for your free 64 page catalog

1.800.827.0363 '

www.crown-usa.com

™VISUAL IMPACT


http://www.backgroundsbymaheu.com
http://www.themorriscompany.com
http://www.michiganphoto.com
http://www.crown-usa.com

PROFITABLE LISTS FOR
PHOTOGRAPHERS!

GRADUATING SENIORS

FAMILIES WITH CHILDREN

Newbom: ° Pei Owneu . Bndes 'o Be
.‘ ol < F

WE G 5
GUA

Services
fﬂ»y&ﬁi/ poar warbel soemp Lne...

PHONE AND FAX TOLL-FREE
Ph: 800-870-4358 Fax: 888-710-3956

WWw.namsenvices.corn

National Direct Marketing Services
5107 280th St. NE « lowa Cily, IA 52240

The #1 Supplier of Markefing Lists

fo Photographers...Since 1982!

©opyright

STAMPER

Made With Your Custom Wording
INK DRIES IN 15§ SECONDS

Deveioped www.superiorrubberstamp com
By Call, Fax or Send for Brochure
RUBBER STAMP & SEAL, Inc.

PO Box 2258 * Wichita, KS 67201

1 (8002 227-0329 Mon - Fil 7:30- 5:00
"Since 1967* 74 Hr. Fax 1-800- ?4? 9312

ed

s Easy Clip Mounting
* Drop-In Mountigg
* Backing §

Profewonal Photographer

Frames feec

1285 Old Tasso Road » Cleseland, TS 37312 M"m lmagan

1-800-426-1933 © 14259729593

for'the

‘ otos and prints

* Non-Glare Acnvlic Yy sm‘ i“ stock
o Clear Acnlic r““ﬂ. "i't'.’
Call Toll Free

1-800-872-6670

o www hardwoodframes.com vls"

Proauas Innovation

A Toast to the Bride

Happy Ever After:

Classic, contemporz
brand-name albums help you complete
your pictures in a style that's uniquely

your own...delivered with a standard
of service that's uniquely our own.

If you're looking for

about vour customers,

call 1-800-662-1000,
or visit us at
www.albumsinc.com

L

suwnmmmmmmn
fab specializing In personalized Trading Caeds,
Memory Mates, Digital Magnets, and lots of fun stuff!

Case No. 5,433

ary, and digital

a supplier who

s .

Everything after the photography.

'ASK ABOUT OUR \
FREE SHIPPING

cares about you, as much as you care « Professional Grade MVP Trading Cards
« FAST Shoot to Consumet Delivery System
« Online Order Tracking * ANl Digital Solutions
«m 800-293-9055 * www.mvpcands.com
s e " " "
& )
Y www . hollywoodfotofix.com
PRO 43
18" Numbers

Livl
\/
Ru

From $579

More usobie oot spoce
Inatalty In virually any Hhudio of sel
Immediate heigh! odjustment control
Made in USA by Delda |

Vuslin
‘I:u ()

Speciol Syster
Pricing
----------- $299.00
e 225.00
~- 189.00
- 139.00
----------- - 89.00

ese

-
a2

| Steiclioe Musl
From $49.°
‘ 5 hot dyed, woshable colors
(800)627-0252
| Fax (800)627-0267
“Prices subject to chunge S

“02" or "03" Only $35
Seo! “0-9" Only $99
24" $tar Only $35

BACKDROP OUTLET

[ 2002]

‘ BACKDROP OUTLET

FREE Catalog!
700 Products

June 2002 » Professional Photographer ¢ 65


http://www.hollywoodfotof
http://www.backdropoutlet.com

Jones Flash Brackets
I'he Professionals Choice for
over 40 years - 1.800.523,9944

iviston of The Veach Company

White Glove

1
First Edition Books

714.841.6900

www.wgbooks.com

FX FILES...PRO4

CREATE EYE-

CATCHING

BORDERS &

TEXTURES.

NO

COMPUTER

REQUIRED!
PRO 4 IMAGING INC,, 2I Spragg Circle

M 1, Ontario, Canada L3P 5WI
Tel: 1-800-636-0844

Fax: (905) 294-4611
Web Site: www.prod.com

There is only= onc Z

ONTRAX SYSTEM

teeept no imitations!

Stop struggling
with muslin
backgrounds!

800-598-4008

www.ontrax.com

Easy 10 Install
Saves time
Saves space Lﬂeume guaranlee'

Affordable Avislable only from Burms Photography
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37007 S, Oak St
Kennewick, WA
99337

Hot Foil Stamping Machines
GS 491 K Shown $279.00 - Use Logos or Type Sets

Orders or Info Call 1-800-523-9944

Fax 509 /586-7774 GoldRiter Pens

www.veachco.com Photo Button Machines

NBA, Wheaties, MLB
MLS frames & more!

NBA frames are now discounted!

Call 800.452.9889

Call us for samples of traditional
& digital imaging!

GRA

Group Pha!eqrupheu Association

800-558-5010 ext. 114
www.groupphotographers.com

foto white - 1.800.523.9944

clothing and ac nes w\s'Oh:'sW(e com

BACKDROPS
Backdrops that

» Last longer

» Cost less

» Ship faster

« Give you

winning photos

FREE
CATALOG

STUDIO DYNAMICS
2400 Gundry Avenue
Long Beach, CA 90806

1-800-595-4273

www.studiodynamics.com

MICRO RETOUCHING

DOUBLE EYEPIECE ZOOM MICROSCOPE
for ADAMS RETOUCHING MACHINES

“Adams Retouching Macmné Com.
99 Southmoor Dr. Denver, CO 80220 303/321-9495

800-731-6666

Webpage: wickerbydesign.com
“over 100 images and ideas”


http://WWW.VeachcO.com
http://www.wgbooks.com
http://www.pro4.com
http://www.studiodynamics.com
http://www.ontrax.com

Almost Any
Senior Prop

High School

You Can
Imagine

Mailing Lists

For Catalog
or to Order P
Call
800-657-5213
or Fax
817-595-2300

o —

AudeiBoioud 1ehawnid Aq 01044

AMERICAN PHOTOGRAPHIC RESOURCES

“World's Finest Professional Prop Company” °
aprnow@aprprops.cnm

Student Marketing Group can generate all types | 1 -8 00_62 1 -6649 I

of High School lists to promote your photo-
graphic services, Select by class year, state
county, even zip code. Now you can target the
right audience — al the lowest rates avallable

.
HNA[$ 516,593 88 fax 516,593 4705 Tfﬂﬂs'uce

emait: info@studentmarketing.net K h H
www.studentmarketing. net eyc Gln
* 5 colors

* 3 sizes

Momen‘rs 4 EVer\ Available

with mirror

« On-line proofing 2 sizes
i K Maximize Profits with the largest
« Photo Albums = : i
variety of photo novelties available
It's true! Your order receives same day
hassle-free service from most of over 25 S a—
1S, distributor locations < Order management ¢REE A PO\«
For information. catalog, ¢1tc. contact .‘“\_OG '/'f:’_"‘:‘ 8
AlbumX Corp. * 21 Grace Church Street . CN ENTERmES'NC
Port Chester, NY 10573 « (914)939-6878 LIS A -Web deS|gn 3
Web site: wa | 450 E. Bunker Ct. Vermnon Hills, linois 60061 U S A
Phone: B47.548.7627 * Toll Free 800-621-5584

Fax: B47-548-0349 + Websile: www.nelenterprises. com
E-mail. info@®nellanterprises.com

~Web hosting

Let us toke care of mining the
internet 1or your business so you

may focus on the photography and

¥

moking your customers happy!
www.momentsdever.com F RE E
) CATALOGUE!

order yours

today by calling

1800 844 5616

The World's Largest
New for 2002 Manufacturer of Backgrounds

The Most Innovative Album Company
in the Industry Just Got Better PIDIIS & Related Accessories
Denny Manufacturing Co., Inc.
P.O. Box 7200 Mobile, Al 36670
1-800-810-5745 1-847-272-5745

wwew, Zookbinders,com www.dennymfg.com
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n wledge

Quality ~ Value

~Classic Masters-
~Abstract Masters-
Series

For your free copy of our
2002 Product Guide and
Full Line Catalog CD
Call Toll Free

¥

1R RA0- T g Rl 2

PHOTOGRAPHY

INTENSIVE 5 DAY COURSE
NEW ORLEANS « AUG 21-25
Certified Credit Hours
INFO: 800-356-3742 + www.opic-photo.org
Evdence Pholographers nlernatonal Council
£00 Main St Honesdale, PA 18431 » iy @ azaccess net

“$2,970.00 IN TWO DAYS photographing
people and mtS'" Make karge $58 chunks when you
want, where you want, s have pre-sold customers call
g you. EASY controllable business with lots of repeats!
FREE BOOK GIVES DETAILS-WRITE Y0 \ol Your Normal

photography®, SP602,600 Kelly Road, Carthage, NC 28327

Submit your digital files and
orders Over The Internet! It's
as easy as entering a user
name and password! Call
TODAY for all the details, and
tomorrow you can save

time and money!

AMERICAN
COLOR
IMAG

800-728-2722
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D IGITAL EXPRESSIONS

GIVE TRADITIONAL WEDDINGS
A SPECIAL TOUCH

Digital Effacts

PoAP o

1-800-237-6429

Call Today for
Information

ond Sumples

www.TheBackgrounders.com

New muslin Designs only on Web
Joseph M. Proscia

818-508-8908 fax 818-762-0624

Free catalog Favorite Classic Designs

| Strongest, Softsided Cases made that are
Airline Shoppable for Cameras, Lighting, Pacs.
and Equipment. We standon  Since 1991

Vax

A

(800)837-7235 m.msa-ﬂu‘com:

OMNLBOMNSE

Only: $19.95 + $2.00 shipping. Visa & Mastercard
STO-FEN PRODUCTS + 800-538-0730

www. stolen. con

Customizable.
Lightweight,
Durable,
Insulative,
Shock Absorbent,
Airline Shippable

| Cases for Cameras and Equipment.
Please call or write for our free Catalog. ‘
Lightware, Inc. 1329 W. Byers Place
Denver, CO 80223 3(3/744-0202

. LIGHTWAREE®

YOUR MOST VERSATILE PROP

Unique, Child-Size and Adult-Size
Antique Reproductions!
*Victorian *Chippendale
*Queen Anne

o/ ouis XV

gt
o5 Go!

> _(/h/,po«/l

“.“'nll-\'

Call 1-800-264-0090 or write PO. Box 240493
Dept. PPA, Montgomery, AL 36124

WOODEN
NICKEL
ALBUMS, INC.

900 US Hwy 68
Benton, KY 42025

TAP FOLIOS
4x5 8-OPENING

BUY 6 GET 1 FREE
BUY 25 $8.50 EA.
BUY 50 $8.20 EA.
BUY 100 $8.00 EA.
SALE ENDS 7-4-02

Order toll-free: 1-800-325-5179
FAX: (270) 527-0444

New 2002 Backdrops!

Sales & Rentals - Great Prices

Custom Scenic Studios
(510) 434 - 0406 Oakland, CA
www.customscenic.com


http://www.handpaintedbackgrounds.com
http://www.TheBackgrounders.com
http://www.customscenic.com

High School Mailing Lists
for Graduation
Pictures

Contact us for a
new view to an
age old problem.

American Student List, LLC has been
providing high school student mailing lists to
hundreds of satisfied portrait photographers
since 1971. High school seniors and juniors
are available on pressure sensitive labels for
your marketing area.

Contact us for additional information!

NY: Tel: 888-462-5600

Fax: 516-248-6364

FL: Tel: 888-550-8548

Fax: 561-988-5500

wwaw.studentlist com

There’s only one stop to take
when it comes to fulfilling your
photographic business needs:
PhotoCentral at www.ppa.com.
Photo Central will connect you to:

« Special Free Trial Offers and
Unbeatable Discounts on
Business Services

« Special Networking Opportunities

* Photo Expo’s New Products

and Equipment

* Photographic Education

e Galleries

* Daily Updates on Industry news

¢ Monthly Giveaways

e An More . . .

| COver 89 Years of Excellence

| N

The Levin Compar

THE PROFESSIONAL'S CHOICE SINCE 1920
MANUFACTURERS AND DISTRIBUTORS

111 W.WALNUT STREET, COMPTON, CA 90220
800-345-4999 Fax: 3106087418

WWW.LEVINFRAMES COM
m.Zuga.m

sarnnirantns NEWrtsntrsannnn
Texlunzmg for your Portraits

Rev tionary fllexible plas plates deliver

MERIT-TEX: fast. simple, compact, dufable

Canvas. linen brush siroke. many other
FREE !oxrure o!ler
indg 12 8x1 4 00 for postage
Find out more: MERRETT SMITH

2016 Kerwood Avenue
Los Angeles, CA 90025 » (310) 277-0827

Monudocaser & Distibutor of Qualily Picture Fromes & Presentasion Sokuions

Specializing In High Guolity

Ready Made Frames
Custom Moulding
Graduation & Easel Back Frames
Custom & Multi Opening Mat Packages
Framing / Photographic SupﬁMdewﬂqus

~ Quality ¢ Service * &M‘dw&mv

\ . \Celebrating our 10 Year ’lnmwrsmy

e Ak
@

800-578-7252 Fox 8779491396  excelpicturefromes com

emini___

Moulding, Inc

l Your

NEW

Source for:
Ready Made Frames
Photo-Mats
Framing Supplies
Color Catalog Available

Elgin, IL
Ph: 800-323-3575

Professional Photographers
of America

Call us at 404-522-8600
or visit our website at:
www.ppa.com
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CLASSIFIED

Classified rates: ¢ $1.20 per word Upper &
Lower Case; *$1.90 per word / words with all
caps or bold face. « $10.00 per issue - Con-
fidential Reply Box Ads (Optional). Closing
date for new advertising, corrections or can-
cellation orders, 15th of the second month
proceeding issue date. Remittance must be
received with order. ADS WILL ONLY BE
ACCEPTED IN  WRITING—NO ADS
ACCEPTED BY PHONE. Mail ads with
remittance to: PPA Publications, Inc., Classified
Ad Department, 229 Peachtree NE, Suite 2200,
Atlanta, GA 30303: 800-339-5451, ext. 230: FAX
404-614-6406

ALBUMS

EVERYTHING AFTER THE PHOTOGRAPHY

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS, FRAMES AND SUPPLIES. ORDERS SHIPPED
SAME DAY RECEIVED to studios, wedding and portrait
photographers, and frame shops Name brands— Pro-
Craft, Florentina, Topflight, Renaissance, TAP, Yankee
Plak, Crescent, Sureguard, 3M. Classic, Jorgensen. LAD.
FREE wholesale catalog. MasterCardA/ISA/Discover/
American Express ALBUMS INC., PO. Box 81757. Dept.
PRO-C. Cleveland, OH 44181 TOLL FREE ORDERING
1-800-662-1000. internet www.albumsinc.com

BACKGROUNDS

THE DENNY MFG. CO., INC. is the world's largest
manufacturer of backdrops, props and related studio
accessories. Call today for free catalogs with
information regarding hand painted backgrounds,
computer painted backgrounds, lift systems, and much
morelWrite PO Box 7200. Mobile, AL 36670: Call 1-800-
844 5616 or visit our Web site at www.dennymtg com.

FABRICS Wide Seamless Muslin

) NEW! BLACK, 18%

GRAY AND SKY BLUE MUSLIN. Wide Seamless

Canvas- 12', 10'. 8', 7'. 6' Fabrication available.

Fabric Dyes in Bulk, blackout fabrics, vinyls,

CURTAIN TRACK & HARDWARE FOR

MOVEABLE BACKDROPS-FITS ANY AREA! Our

CHICAGO CANVAS &

SUPPLY 1719 W Lawrence Ave Chicago, IL 60625
773-478-5700 www.chicagocanvas.com

BACKDROP

STUDIO DYNAMICS® Volume 17 Cataiixj of handpamted
muslin and canvas backdrops is now available Discover
quality, value and service at outlet prices'! Call 1-800-595-
4273 or e-mail catalog@sti.jdiodyTV3micscomior a free copy

HAND PAINTED mu: o backgrounds used by pros
world wide Increase sales 9 x9' - $59, 9 x15" - $99,
9 x.M $129 Quick, friendly service FREE catalog on
backgrounds, lighting, glamour Steve Kaeser Back-
grounds A Accessories. 1-800-495-8148 MC/VISA

BACKDROP OUTLET uas the Highest Quality, Lowest
Prices and Best Selection Order Online!
www back drofxxjttet com Backgrounds from $69 00.

BACKGROUNDS BY COLE. Hand painted scenic
muslins 10 x21' just $339 Our design or yours, same
price Complete selections online at
www. colt\indcompany.com 800-926-2653

BUSINESS SOLUTIONS

CONSULTANT: vd for little :
Work smart, get profitable and enjoy life Break out of
your routine and get your life on track for a brighter future.
Call Claire Ann Richards at 610-256-2780 or e-mait.
clairench&aol com for information

CAMERA REPAIR

MAMIYA RB-67 REPAIR, spec i/mg RB-67 equip-
ment. 32 years experience. Jack's Camera Repair. 324 E
North St.. Ithaca. Ml 48847, 1-800-896-9458
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COMPUTER/SOFTWARE

ATTENTION! You could make extra $$S with your
digital camera. Use digital templates designed for
infants, children, and sports, www.eyeheartco.com

PHOTO ONE STUDIO MANAGEMENT SOFTW ARE,
different versions to fit any studios needs. Links with
MS Word. QuickBooks, ProShots, Express Digital. MS
Excel and more. Toll free support, leasing available for
package deals, Call 888-428-2824 or visit
www.granitebear.com. for a free demo. Granite Bear
Development GET OUT FROM UNDER.

SUCCESSW ARE*— Studio Management Software avail-
able for both Windows™ and Macintosh Recommended
by Ann Monteith, the nation's foremost studio management
consultant. Call today fora FREE SuccessWare Tour 800-
593-3767 or visit our Web site www.SuccessWare.net.

FREE PHOTO STORAGE CATALOG. Large selection
of photo, CD, slide, and digital image storage
solutions. Request your FREE Century Business
Solutions catalog, call 800-767-0777 or visit
www. CenturyBusinessSolutions.com

DIGITAL

ATTENTION DIGITAL PHOTOGRAPHERS! Correct color-
casts and bad skin tones with “Jean’s Digital Makeup
Kit"™ CD, $29. Learn simplified digital retouching and
enhancement techniques and shortcuts using “The
W ackers’ Digital Cookbook"™. $95. To order, contact
Photography by J.D. at 715-823-2422, and see
www. photobyjd. com

EQUIPMENT FOR SALE ~

EPSON RIP Like new, hardly used. Perfect companion
for Epson 7500 & 10000. Paid $5,000, asking $3,500.
Call Maria @ 435-645-7755.

HOSEMASTER TURBO Filter like new includes custom
case. Sacrifice $950.00. Tamron Nikon Mount SP
300mm F2.8 LD IF lens with fitted case and accessories.
Like new $1,250 00. Call Mel at 305-592-0884

NORMAN 200B AND 400B BATTERIES. New
Hi-capacity. Use your original Norman chargers.
Kirkhams Studio, 235 N. Getty. Uvalde, TX 78801: 800-
355-4417 ekirkham@ncc net. VISA. MC. DISCOVER.

REPAIR LONG ROLL and Studio Lighting fast turnaround
time and reasonable prices PHOTO SERVICES INTERNA-
TIONAL INC., 1-800-346-3631 photoserv3photoserv.com

CAMERZ ZII Split View with Digital Proofing Several to
choose from In stock, checked out and ready to ship.
Leasing available to qualified customers PHOTO
SERVICES INTERNATIONAL INC., 1-800-346-3631
photoserv@ photoserv com.

DIGITAL EVENTS EQUIPMENT PACKAGES: INSTOCK
at discounted prices PHOTO SERVICES INTERNA-
TIONAL INC., The Camera Store for the Professional
Photographer 1-800-346-3631 photoserv3photoserv.com

CAMERA ZIl, NEW & USED n stock At discounted
prices Lowest Price, guaranteed. FREE extra 1year war-
ranty on new ZIl PHOTO SERVICES INTERNATIONAL,
INC. 1-800-346-3631 photoserv@photoserv.com

FIRST ON THE SCENE with the GREEN: Turn your Idle
Assets into liquid cash For large quantities we will come to
you PHOTO SERVICES INTERNATIONAL INC. 1-800-
346-36/diSCOunted prices PHOTO SERVICES INTER-
NATIONAL INC., The Camera Store for the Professional Pho-
tographer 1-800-346-3631 photoserv@photoserv.com.

VIEW CAMERA Wide Angle 4x5/6x7, 47mm, 65mm,
75mm, 90mm, reflex viewer. 941-267-7053.

RETIRING, STUDIO EQUIPMENT for sale Mamiya
RB. 645 and lots of lenses. Camerz Z IlI's, Photogenic
suspended ceiling system. Powerlights, EPS front
projection and video proofing system, traditional
backgrounds, lots more Call 907-488-1956 or e-mail
for list to: trfotohj@ptiaiaska.net

EQUIPMENT REPAIR

DIGITAL EVENTS EQUIPMENT PACKAGES: INSTOCK at
discounted prices PHOTO SERVICES INTERNA-
TIONAL INC., The Camera Store for the Professiona
Ph-otograpner. 1-800-346-3631 ohotoser. @photoserv.com.

HASSELBLAD OW NERS: Factory trained technician with
24 years experience exclusively with the Hasselblad
system. Previously with Victor Hasselblad Free estimates,
prompt sevice. reasonable prices and a 6 month guarantee.
David S Odess, 28 South Main Street. #104, Randolph,
MA 02368, 781-963-1166: hbladl@mediaone.net.

HELP WANTED

WEDDING PHOTOGRAPHERS - Experienced
medium-format photographers needed to shoot for
high volume wedding company. Year round assign-
ments are currently available in New York. New Jersey,
Eastern Pennsylvania, Delaware, Maryland, Virgnia,
Flordia, Minnesota, and Connecticut. Excellent compen-
sation for qualified candidate. 1-888-843-7767X110.

WEDDING PHOTOGRAPHERS: Earn $1000/
weekend! Expanding quality studio seeks experi-
enced medium format photographers in Pennsylvania,
New Jersey, and Delaware. Work year round and earn
what you're worth! Part-time and full-time opportunities
available, plus free seminars and on going training
provided Significant advancement potential! Call 800-
274-3256, extension 115 for more info.

WEDDING PHOTOGRPAHERS WANTED. LA, Long
Beach, San Diego. #1 in Southern California. Great
Company—work all year GUARANTEED. Professionals
only. Benefits and 401K available. 35mm a must. Great
pay. Bonuses & incentives. Contact Terry at 213-388-1212
x204 or Terry@Celebrationphotography.net

LAB SERVICES

WEDDING PHOTOGRAPHERS—35mm cola and b/w lab
specializing inweddings. Processing, proofing and reprints.
Art Borders and borderless. One printer (who shoots
weddings also) insures consistent quality for every
print See www.bordo.comfor more details. 800-649-8769.

KODAK 135,120/220 PORTRA FILM processing and
proofing. Two day in-plant service. Complete senior fin-
ishing services. Wallets through 40x60s. HERFF JONES
PROFESSIONAL FINISHING DIVISION Herff Jones
Box 100. Lewiston ,MN 55952, 507-523-2101, WATS
800-553-8030, Herff Jones, 12221 Riverwood Drive,
Burnsville. MN 55337,612-890-2200 WATS 800-328-2924

ACADEMY PRODUCTIONS INC.:

YOUR FULL SERVICE PACKAGE PRINTING LAB.
Four day in-lab service
Competitive prices
Consistent quality
Video editing for best choice and composition
« Day Care, Underclass, Fundraisers, Glamour, Church,
Store Promotions, ABC Packages. Wallet Proofs
Packages available from 46mm, 1/2 70mm,
120-220 crop "D"
A wide variety of packages to choose from,
11x14, 10x13, 8x10, 5x7 and wallets
Complete Professional Department for proofing and
wedding candids
Sport packages. Trader Cards, magazine covers
CD Rom Products available, long roll automated
digital scans

Fa mae mfamation on our many professional services.
Call 1-800-421-3523 Or write Academy p/oductions Inc.,
6100 ORR RD.. Charlotte. NC 28213. Visit our Web
Site at www.AcademyProductionsinc.com

.

TRADITION & TECHNOLOGY—Complete lab services
using traditional and/or digital means « Proofing « Portrait
Wedding < Negative & print retouching « Seniors « Sports
& Special Events « Schools. Great cola and responsive
and friendly customer service Call for mae information
and your FREE guidebook of prices and services -
AMERICAN COLOR IMAGING 800-728-2722.

SPORTS PHOTOGRAPHERS. See wwwsportsphoto.com
Quality, Service. Value. The most versatile program available

SCHOOL PICTURE PROCESSING: Complete service
available including format packages from 70mm a 46mm
and 35mm film. Proms. Memory Mates, Classroom
Group Pictures, and Hand Lettered Composites. Elemen-
tary and Junior High Memory books and Church Direc-
tories, Fast service and higher quality from Herff Jones/
Camera Art. Box 100 Lewiston. MN 55952,507-523-2101.
WATS 800-533-8030 HERFF JONES PROFESSIONAL
FINISHING DIVISION, '2221 Riverwood Drive, Burns-
ville. MN 55337, 612-890-2200. WATS 800-328-2924.
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BLACK & WHITE LAB SERVICES by Master Printmaker
Jonathan Penney - Custom Fiber and RC to 30x40: sepia
toning, proofing and more. Free sample of new
“Platinum Giclee" Call 631-874-3409 or visit us at
www.jonathanpenney.com

UNITED PROMOTIONS INC.
«FULL SERVICE LAB -
e« NEW DIGITAL SERVICES e
PACKAGE FINISHING, 5x7, 8x10. 10x13. 11x14.
16x20, and 20x24 packages from 35MM
perforated (short roll), 35MM unperforated (long
roll), 120/220, 46MM, Split-70MM. Ideal Format
(6x7cm) and Full 70MM film. Fund Raisers.
Family Photography. Store Promotions, Glamour,
Proofing, Day Cares, Schools with Service Items,
Photo CD Roms. Classmates Composities,
Seniors, Proms-Dance.
SPORTS PACKAGES DIGITAL PRODUCTS,
DIGITAL, trading Cards (Image on both sides),
Magazine Covers, Sportsmate Composites, Title
Groups, Calendars and Digital Custom Designing,
STANDARD 3 1/2" Photo Buttons. Magnets or
Mirrors, Photo Cutout Magnets. Statuettes.
Groups-Posters (Up to 20''x30%).
FULL WEDDING SERVICES, Gold Foil Stamping
and many more services for the professional
photograhe- TOP QUALITY, COMPETITIVE
PRICES AND FAST DELIVERY. Ask about our
4 Day In Plant Delivery on year-round packages,
packages.
UNITED PROMOTIONS, INC.
433 Lawton Road. Charlotte, NC 28216-3317.
800-362-4441 or 704-391-2992.
Visit our website at www.upilab.com.

THE BEST LAB FOR WEDDING AND PORTRAITS
offering real Black & White papers and chemistry for
the finest quality Black & White film processing,
machine proofing, hand printed resin & fiber
enlargements up to 40"x60". Serving professionals
since 1971. Phone 1-800-479-4997 for a price list and
paper samples or www.photofactory.com.

SCHOOL PHOTOGRAPHERS
Call us now a! 800-766-3686, Ext. 122, for all your School
Photography needs We're experienced Package Printing
Specialists and we want to help grow your business!
ALSTON SCHOOL PHOTOGRAPHY, INC.
54 Brunswick Ave,, Edison, NJ 08617
‘American s Finest Portraits Since 1947"
We proudly offer School Photographers
*Top Quality School Portraits from long roll 35mm
and Split 70mm Film
* Sports & Proms from 120 220 and 35 pert.
* Fast Delivery
*CD-ROM based products including:
ID Cards, Certificates, Administrative Reports
and more!
*Volume Discounts
* Fast Technical Support
* Co-op Marketing Programs
« Equipment Sales
< Convention Support & Materials
* 24 Hour Customer Service
«The Finest Kodak Materials

CALL US NOW! 800-766-3686, X 122
LIGHTING SUPPLIES ~

LIGHT BULBS— Pureland Supply stocks every photo-
graphy studio bulb including halogens, flashtubes,
and modeling lamps at discount prices. Secure online
ordering, credit cards accepted. Visit us online at
www. PurelandSupply.com.

PHOTO RESTORATION EDUCATION

PHOTO RETOUCHING EDUCATION. Negative. Print
Enhancement. Restoration, Airbrushmg, Photo Oil
Painting Call or send for catalogs THE VERONICA CASS
ACADEMY, PO. Box 5519, Hudson, FL 34674-5519:
1-800-472-9336. E-mail: veronicacassinc@worldnet.att.net;
Web site: www.veronicacass.com

PHOTO RESTORATION

COPY & RESTORATION, ENHANCEMENT: HEAVY &
LIGHT OILS; NEGATIVE RETOUCHING; DIGITAL
RETOUCHING. Call or write: Debra Curtis: 563 Fed
Lane. Manakin-Sabot, VA 23103: 804-749-4122.

ONLINE PHOTO RESTORATION. Wholesale Pricing.
Jobs starting at $20 for samples visit us at:
www. crystalimagephoto.com. 434-248-9517

PHOTOS RESTORED still does it by hand, still prints
it on real paper, still does it in-house, fast and cheap
Talk to Pete at 800-221-2195

HAND COLORING, Photo Restoration, Heavy & Light
Oils. Color Enhancement. Contact Peggy Hart in
Denver. CO 303-279-9673. Web page:
http://members.home, net/drdwgreen/phart. html

PRESENTATION BOXES

BOXES—FREE SAMPLE PRESENTATION BOX—
Fast delivery. Finest quality 4”x5". 5"x5", 5"x6”.8'x10",
11x14'. 16x20". 20"x24 AUFENGER BOX, 4807
COLLEY AVENUE, #10. NORFOLK, VIRGINIA 23508;
757-440-1147 (phone); 757-440-1149 (FAX).

PRESENTATION BOXES available for immediate ship-
ment; 19 sizes - 4 stock colors. For FREE catalog &
samples call 800-969-2697 or fax request 800-861-4528.
BUY DIRECT AND SAVE. NPD Box Company. 3000
Quigley Road. Cleveland, OH 44113. www.NPDBox.com

SALES AIDS -~

BOXES—FREE SAMPLE PRESENTATION BOX—
Fast delivery. Finest quality 4 "x5”. 5" x5". 5 "x6". 8"x10",
11"x14”. 16"x20". 20"x24" AUFENGER BOX, 4807
COLLEY AVENUE, #10, NORFOLK, VIRGINIA 23508;
757-440-1147 (phone); 757-440-1149 (FAX).

PHOTO-PLAQUES: HIGH SCHOOL CHAMPIONSHIP
TEAM Plaques, with names and scores. Sponsor and
Coach's plaques. Individual Plagues. Free sample. Curt @
1-619-445-1477 or e-mail: Ceplac@aol.com

SENIOR ADDRESSES on labels 150 each. $25
minimum order. All schools complete coverage, Cass
Certified, 97%+ deliverbility. FAUL, 1431 13th Street
SW. Naples. FL 34117; 941-352-2257; FAX 941-352-
2855, chazfaut@juno com

STUDIO FOR SALE

CUSTOM PORTRAIT studio with great client base
Beautiful facility in the heart of northern Michigan
Perfect opportunity for a portrait artist to work and live in
the finest outdoor background God has created 616-
752-7230. Leave message

EAST TEXAS STUDIO. Business established 15
years will provide excellent cash flow for hands-on
professional; $200K/yr gross; complete processing
lab included. East Texas Business Brokers ETBB com;
903-592-0040.

UP STATE NEW YORK Residential Studio established
1976 Area's Leader. 500 seniors, 10.000 underclass,
families, sports. Gross $275K+. Fall season all set
Nice small city with two colleges. Great place to raise
a family. Four bedroom home, 1500sq ft. studio,
outdoor shooting area. $225,000 complete Also
available without real estate Will assist in transition.
Wish to enter mission field. 607-432-4099 evenings

PORTRAIT STUDIO estabished 16 years in Atlanta.
Georgia, 3.000 sq.ft schools/teams/weddings. A steal
@130K Great location Full color lab/digital lab Fax
request for information to 770-717-1818.

WELL ESTABLISHED PHOTOGRAPHIC BUSINESS
FOR SALE IN IRELAND. An opportunity to work
in a stress free zone. House on three-quarter of
an acre plus modern purpose built large studio
and reception, display room, large portait and
wedding clientele Reply Box 1103, do Professional
Photographer.

ESTABLISHED PRESTIGIOUS STUDIO FOR SALE.
PETER LUERS STUDIO INC., ENCINO. CALIFORNIA,
ESTABLISHED 35 YEARS, GROSSING $1,000,000
PLUS ANNUALLY, PORTRAYING FAMILIES AND
CHILDREN, EXCLUSIVELY BY PETER LUERS.
INCLUDING THE 4th GENERATIONS. A PETER
LUERS BEGINNING SUCCESS STORY PUBLISHED
IN THE RANGEFINDER MAGAZINE, NOV. 1976. NO
WEDDINGS, SENIORS OR LOCATIONS. RETIRING.
OPPORTUNITY OF A LIFETIME. SERIOUS BUYERS
ONLY. CALL 818-783-2761.

PHOTOGRAPHIC STUDIO IN WISCONSIN &
thousands of other businesses for sale 1-800-999-
SALE or visit www.gwbs.com. Reference #27211

HIGH-END PORTRAIT STUDIO FOR SALE - TURN
KEY Located in Downtown Boise, third fastest growing
city in the Nation. $230K consistent annual gross from
family, senior, and child portraiture. Well established
client base - over 10 years in community Wedding
portraits will easily add $100K to gross 208-484-9665

STUDIOS WANTED

COLUMBUS CAMERA GROUP. INC. buys whole stu
dios or any part including cameras, film, darkroom,
long roll, lighting, and misc. No quantities too small.
Call 800-325-7664. Ask for Eric.

WELL ESTABLISHED, brand name recognized
international wedding photography and videography
company is accepting applications for franchising
opportunities. Applicants must be organized, energetic,
young at heart and eager to be a part of an amazing
organization. Projected sales to exceed half a million
dollars within the first two to three years. Experience is
an asset but not a neccessity. We handle 100% of your
processing and editing. Financing is available For more
information please call 1-800-386-6467.
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Portrait of Pablo Casals, by Yousuf Karsh, 1954
LaSalle Bank Photography Collection
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NEW MILLENNIUM TECHNOLOGY-TODAY
FULL SERVICE LAB SPEGIALIZING IN...

Deluxe Quality Sharp Digitally
Traditional Printing Enhanced Prints

e Weddings

* Portraits

* Proofing

o Direct Digital Printing

e Direct Digital Sports
Products

e Qver 70 Digital
Services Offered
MEWA
* HR500 Super Scans
from your color
Photo courtesy of: Jerry Perkins negatives Photorgourtesy of: Luis A, Melendi

Digital Printing With
“Fine Scan®” Balance Control

Giant 18”x24” Promotional
Flyer - AVAILABLE NOW!
More info? Circle 53
Po M Hﬂ 0
Established 1923

YOUR DIGITAL TICHNOI.OGY SOURCE
213219 South Tyler Avenue * P.O. Box 777 * Lakeland, Florido 338020777

Fax 863-686-7516
Call For Your FREE Catalog Today!! 1-800-237-6429

YOUR SOURCE FOR...DEEP SATURATED NATURAL COLORS...WHITER WHITES
www.prophotoimaging.com
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THE COVER STORY. JIM JORDAN &| Mamiya 645AFD

(11 Shooting covers and ad campaigns demands quality and \punx.mcu_\“ The Mamiva 645 AFD has made

it possible for me 1o have the versatility of a 35mm and keep the integrity of a large format. It’s
small and light enough to move with me through high energy jobs. It has a great feel, and when [ have to run, it's right
there, The auto focus is right on, every time

| just completed a campaign where the images are being used for huge billboards, bus shelters, and sides of buildings. The
quality is awesome

When I choose to shoor digitally, it's good to know that the Mamiya 645 AFD is digitally ready. Also, the 645 image gives

me a large area for bigger prints and scans 35mm? Not even close_,,

MAMIYA AMERICA CORPORATION

.
8 Westchester Plaza, Elmsford, NY 10523 * Phone: 914-347-3300 « Toll free FAX: 800-321-2205 Mamlya

www.mamiya.com * E-mail: info@mamiya.com See page 11 tor sensational Bonus Ofters

master of the medium



http://www.mamiya.com

