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covered if something goes wrong? 
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The D1m~

The D lx

No rest for the innovative. On the heels of the inspired Dl;” Nikon expands 
the possibilities again. The D lx’s 5.3 effective megapixels capture incredible 

nuance and subtlety, while the D1h fires up to 5 fps for up to 40 consecutive 
shots. Each offers image quality that’s undeniably Nikon. To glimpse the 

future, or to view these pixels in all their glory, visit www.mkonusa.com/digitalslr.
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YOU'VE GOT TO SEE IT IN EPSON c o l o r -

PLENTY! For starters, Gemini gives you the potential to increase your income Simply 

because it gives you more time to shoot and deliver prints. Its pair of built-in 1 3" x 19" 

photo printers, server, monitor and software RIP allow you to print photo quality portraits 

right in your studio. You can forget photo labs’ cut-off dates and long turn-around times 

forever. Now you can retouch, enhance, crop, package and print your portraits on your 
schedule. The result: You can extend your delivery time and deliver dazzling 

prints to your clients right up to the last minute.

SEND FOR A FREE PRINT SAM PLE, SPEC SHEET 
AN D  CD-ROM.

To learn more about what a Gemini Professional Portrait Printing System 
can do for your studio:

Call US at 1-800-241-5373
email us at EpsonGemini@ea.epson.com

Visit www.epson.com/gemini

W ell rush you a print sample, spec sheet and CD-ROM 

containing an interview with portrait photographer 

and Gemini beta-tester Lisa Jane Murphey.

professional portrait printing system

AVAILABLE NOW
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the camehos n film you neep;m prices you waht uNliqiUlEm s n a
C a m e r a s , F i l m , a n d  M d r e . . . F q r  L e s s

N ikon  D ixi
5 4 7  Megapixels 

3 FPS up to 9  Consecutive Shots 
3 0  Digital Matrix Image Control 

LSI lor High Speed Image 
Processing

$500
instant rebate

UNTIL 3 /V /0 F
Fuji S i

CALL

]anon EOS D30
3 25  Megapixels 
Includes Camera. 16MB CF 

Card. BP-511,Compact Power 
Adapter. Strap. Software, Canon 
USA Limited Warranty

Supports Smart Media Compact 
L Flash, Micro Drive Media 

6.1 million pixels Uses 
|N ikon F Mount Lens

CAU
FJD43020109

Minolta Dimage 
Scan Multi Pro
4800 dpi (max) high resolution 
18 bit A /D  conversion 
Digital Ice technologies

Canon EOS iD
New 4 1 5  Megapixel 
8 FPS up to 21 Consecutive Shots 
21 Custom Functions & 25 Personal] 

Functions For Fine Tuning Various^
Camera Settings

CND7082A010 CALL

STD MND2887301 1

W /SCSI M N D2887001 " 1
W/FIREWIRE M N D 2887002

Olympus E20
5.2 Megapixel CCD Interlaced Scan Mode 

Includes: Camera. NTSC, & USB Cables., 
Strap. (2 ) CR-V3 Batteries, RM-1 
Remote 32M B SM  Card Quickstart 
Guide. Windows 98/98SE USB 
Driver. Software. & 1 Year USA 
Limited Warranty

OLD225230
N,

Epson 1280
True Photo Reproduction 
Water Resistant-Printing 
Prints up to 13‘ x 44"

Includes Prinler. Soltware, Printer 
Drivers. Ink Cartridges. Roll 
PaperHolder. Epson USA Warranty

$469.95EPOSTY1280

"Color Vision V
Software

FOR MAC...CALLmS
FOR PC...CALLL CVOS04PC

'VS;.

Kodak Im p o r t  
B&W Roll Film
Imported d irectly by us under the stric tes t envi­
ronmental conditions. Contains English w rit in g , 
may be made in EC or USA.
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P X  125-135-24 EKF3I04 $189
P X  125-135-36 EKF3105 $2.29
P X P  125-120 EKF3I06 $189
TM X 100-135-24 EKF3100 $1.79
TWIX 100-135-36 EKF3101 $199
TM X 100-120 EKF3102 $1.79
TX 400-135-24 EKF3108 $189
TX 400-135-36 EKF3109 $199
TX  400-120 EKF3111 $1.89
TM Y 400-135-24 EKF3112 $1.89
TM Y 400-135-36 EKF3113 $209
TM Y 400-120 EKF3114 $1.79
TCN 400-135-24 EKF8677742 $249
TCN 400-135-36 EKF8694010 $2.79
TCN 400-120 EKF8655120 $2.19
TM Z 3200-135-36 EKF3119 $2 89
Portra B&W 400-135-36 EKF1137340 $5.99
Portra B&W 400-120 EKF8066235 $4.19
Portra B&W 400-220 EKF1320522 $799

Kodak Import I 
Professional 
Print Film
Imported d irectly  by us under the s tric test environ­
mental conditions. Contains English w rit in g , may be 
made in EC or USA.

Wacom Intuos 2
- Intuos Graphics tablet 1,024 Pressure 
Levels ■ 2450 DPI Resolution - 9x12 w/4D  
Mouse 5 Programmable Buttons

W M D 6 8 U S B  6X8 Cf.A339.95 ,

W M D 9 1 2 U S B  9Xf2.AA49.95

Fuji Professional 
Color Print

a Color Print
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra
Portra

160VC-135-36
160VC-120
160VC-220
160NC-135-36
160NC-120
160NC-220
4 00VC-135-36
400VC-120
400VC-220
400N C-135-36
400N C-120
400N C-220
800-135-36
800-120
800-220

EKF3764594 

EKF3788320 
EKF3802196 

EKF3783305 

EKF3785557 

EKF3807708 

EKF3767266 

EKF3792173 

EKF3800745 

EKF3792058 

EKF3777109 

EKF3796&87 

EKF3080988 

EKF3794240 

EKF1569912

$3.59

$2.59
$5.25

$3.59

$2.59

$5.25

$3.89

$2.89

$5.99

$379

$289

$6.39

$4.99

$3.59

$879

1 Film f■ s M
B FU JICO LO R  160 Print

NPS 160-135-36 FJF651 $2.79
NPS 160-120 FJF652 $2.09
N PS 160-220 FJF653 $4.39
NPC 160-135-36 FJF0215 $5.29
NPC 160-120 FJF0218 $2.69
NPC 160-220 FJF0219 $4.99

■ FUJICOLOR 400 Print
NPH 400-135-36 FJF684 $3.59
NPH 400-120 FJF682 $2.59
NPH 400-220 FJF683 $5.19

■ FUJICOLOR 800 Print
NHGII 800-120 FJF690 $2.19
NHGII 800-220 FJF691 $4.99
NPZ 800-135-36 FJF0735 $3.99
NPZ 800-120 FJF0728 $2.99
NPZ 800-220 FJF0729 $5.79

IF  YOU P O N  T  S E E  r r . 
A S K  FO E  IT . W E H AVE IT !

•AP CXP/KCe 3 /3 1 /2 0 0 !

1- 800 - 631-0300
TEL: 973-377-5555 FAX: 973-377-8800

* U N I Q U E P H O T O
.COM

J  Ca m e r a s , F il m , a n d  m o r e . . . F o r  l e s s

*  N#VUS / /  VRFFLANP RP FLORRAM PARR. N J 07932 
More info? Circle 22
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This month's

Columns & Departments
8 Editorial 20 Events

1 0 Photo Notes 22 Gear

12 Business 2002 24 Folio

16 Legally Speaking 60 Calendar

18 Copyright Defense 72 One More Frame

Cover
34 Reggie unposed

The journalist who helped change the way 
weddings are photographed 
By Cameron Bishopp

Features
42 The im pressionist

The style your brides are asking for thanks to 
Martha Stewarts favorite photographer
By Cameron Bishopp

44 The w ho le  story
Zeke and Maria-Bel Cejas marry two styles and 
two perspectives to  tell one story 
By Jeff Kent

50 On the  tow n
Neal C lipper uses familiar New York City icons 
to  create environmental wedding portraits 
By Neal H. Clipper and Mimi Hallowell

55 The new w e d d in g  album
Opulent, understated, and crafted with finesse 
By Leslie Hunt

March 2002 • Professional Photographer • 3



e x c l u s i v e l y  fo r  p r o f e s s i o n a l s  f r o m bogen
3 0 0 1 Trip o d s, 
e x tre m e  
o u tsid ers  
for serio u sly  
sh arp  shooting  
an yw h ere .
•  Four models to  choose from
•  Four leg angle settings
•  Bubble level (3001 PRO)
•  Double positioning vertical 

and horizontal center 
column (3001 PRO)

•  ‘D’ Shaped center column 
eliminates rotation

•  Quick action leg 
extension lever 
locks (300ID, PRO 
+3205GN)
Low angle center 
column adapter 
Rubber leg 
warmers 
(3205GN)

3205G Tripod + 3I30G Head

565 East Crescent Ave. Ramsey, NJ 07446 
Tel. (201 >818-9500 Fax:(201)818-9177 

www.bogenphoto.com

More info? Circle 23
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The Best Buy in Lighting is Now 
Backed by a Five-year Warranty

The Easiest and M ost A ffo rd ab le
Way to  Own a  Monoligbt System
Whether you photograph big group shots, architecture interiors or individual portraits, Calumet s 
Tr 'avelites Kits have you covered. W e’ve assembled everything you need to shoot in the studio or 
on location — except the subject! Each kit includes a w inning combination o f Travelite flashes 
w ith our top-selling stands, lighting accessories and cases.

Besides removing the burden o f assembling you r own system, Travelite Kits also save you a 
bundle over buying each component separately. W ith such affordable prices, i t ’s no wonder that 
our kits have earned the reputation as being today’s best value in monolights.

Hurry to ta k e a d v a n ta g e  o f  our 
lim ite d -tim e  introductory p ric e s!

O ffer end s 3 / 3 1 / 0 2 .

7 5 0 w /s  O n e -H e a d  
U m b re lla  K it (CE1550) 
Includes a 760 Unit, 45" 
Black/White Umbrella, Umbrella 
Reflector, 8' Light Stand and a 
G am ing Case.

$549.99

7 5 0 w /s  T w o -H e a d  
U m b rella  K it (CE1540) 
Includes two 575 Units, two 
45" Black/White Umbrellas, two 
Umbrella Reflectors, two 8' Light 
Stands and a Carrying Case.

$899.99

1 5 0 0 w /s T w o -H ead  
U m b rella  K it (CE1552) 
Includes two 750 l Inits, two 
45” Black/White Umbrellas, two 
Umbrella Reflectors, two 8' laght 
Stands and a Carrying Case.

$999.99

1875w/s T h re e -H e a d  
P o rtra it K it (CE1S45) 
Includes one 576 Unit, two 
750 Units, two 46" Black/White 
Umbrellas, one 24 x 52" Soli 
liox, one 4’ Snoot, three 8'
Light St ands, a Stand B a g  

and a Carrying Case.

$1499.00

2 2 5 0 w /s  T h re e -H e a d  
S tu d io  K it (CE1554)
Includes three 750 Units, two 
46" Black/White Umbrellas, one 
24 x 52” Soft liox. three 8' laght 
Stands, a Stand Bag and a 
Carrying Case.

$1599.00

I-8 0 0 -C A L U M E T
(225-8638) U.S. and Canada 

toll-free ordering

R e ta il L o c a t io n s
L A  323/466-1238 • San Francisco 415/643-9275 

Chicago 312/440-4920 • Boston 617/576-2600 • N Y C  2 12/989-8500

w w w .c a lu m e tp h o to .c o m
Ordering, information 
and inspiration 24/7

CALUMET
P H O T O G R A P H I C  
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Professional Photographers of America 
229 Peachtree Street NE, Suite 2200, 

International Tower, Atlanta, GA 30303-1608 
404-522-8600 • 800-786-6277 • FAX: 404-614-6400 

Web site: www.ppa.com
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P R O F E S S I O N A L  P H O T O  P A C K A G I N G

Last but never least
WHEN DOES A PHOTO BECOME A KEEPSAKE?

When you slip it into a presentation folder,
memory mate, folio, proof book or album 
from LAP. I)istinetive, carefully selected 
photo packaging adds that essential finishing 
touch to all o f  your presentations. Just as  

important, it makes a statement about quality 
that sets you apart from the crowd. Packaging 
is the final step you cant afford to skip. I APs 
extensive selection includes styles, designs 
and prices to suit every need.

TAP PRODUCTS ARE AVAILABLE FROM DEALERS NATIONWIDE • PLEASE CONTACT US FOR A COMPREHENSIVE CATALOG WITH DEALER LIST 

2160 Superior Avenue • Cleveland OH 44114-2184 • ph 216.781.6000 or 800.827.5679 f  216.771.2572 or 800.276.2572
Visit our website at www.tap-usa.com

A n  Employee O w ned Chilcote Com pany
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^JFU JIF ILM

Capture the poetry of light and shadow.
Lighting is only a challenge when you use the wrong film. Fortunately for Sally 

Merritt Swart, Fujicolor Portrait Film NPZ 800 Professional, with its fine grain 

and 4th Color Layer Technology, provides natural skin tones and accurate color 

under the most challenging lighting conditions. Even at 8:30 at night. Available 

in 35mm, 120 and 220 formats, Fujicolor Portrait Film NPZ 800 is as versatile 

as you are. For more information on how Fujicolor Portrait Film NPZ 800 or other 

members of our family of Fujicolor Portrait Professional films can help make 

your images speak volumes, call 1-800-800-FUJI or visit w w w .fujifilm .com .

*

©2001 Fuji Photo Film U S A.. Inc
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Getting real
Its hard to top the emotional impact of a wedding

T hese are the pictures people run back to save 
when the house is on lire, said one of this 
issue's featued photographers during a recent 
appearance on Martha Stewart Living.

Whether intimately or tangentially 
involved, we all appreciate the momentousness 
of a wedding day. And no one understands it 
more than the photographer charged with the 
difficult job of capturing it

Unfortunately, many photographers internal­
ize the pressure of the task at hand so completely 
that they allow their creativity to be stifled. The 
bride and groom are relying on your judgment 
and taste as a professional, which is why it’s 
essential to balance the requirements of the assign­
ment with the artistry you can bring to the job.

As a wedding photographer, you've been 
granted access to a passionate day filled with love,

laughter, and tears. Take advantage of the privi­
lege by allowing yourself to capture the beauty 
of raw emotion: the moment between father 
and daughter as they begin their trip down the 
aisle, the look on the groom's face as his best 
friend gives a hilarious and heartfelt toast. Your 
images will be richer, more beautiful, and that 
much more fulfilling for the bride and her family.

Denis Reggie, who's been called the best 
wedding photographer of his generation, takes 
advantage of that privilege regularly. He 
approaches weddings as an unseen, unheard 
observer, but one who sees and hears all. His 
clients comment that he doesn't miss a 
moment, and he never fails to do so with great 
artistry. His profile begins on p. 34.

Turn also to our article by Senior Editor Jeff 
Kent on husband and wife team Zeke and

Maria-Bel Cejas, who've mastered not only the 
art of nuptial photography, but also the art of a 
well-run wedding business, p. 44.

And on p. 55, Features Editor Leslie Hunt 
has combed the wedding album market to 
find new offerings that both you and your 
clients w ill love.

We hope you enjoy this special edition 
devoted to weddings. As we prepared this 
issue, we discovered so many compelling 
wedding stories and product offerings that we 
couldn't begin to fit them all in just one magazine. 
So, starting with the April issue, look for a new 
monthly department devoted to the art and 
enterprise of wedding photography. □

Cameron Bishopp 
Executive Editor 

cbishopp@ppa.com

B U CK EYE
Deuelopmg Stronger Images 
through Personal Connections.
Service is a people-thing.That’s why we make sure your account is handled 
by a person. You're known by your name not a number All of today’s 
greatest advancements are within your reach at Buckeye -  especially 
our people.

In person o r on line, by phone o r by m ail -  strengthen your 
image w ith  Buckeye today.

BUCKKE
I>»v*i •trivc SmmcM lw*cas

I -800-433-1 292 www.buckeyecolor.com
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Photograph 02001 Alice Jacob

me last thing you want when you're exploring your own path is a bag full of gear to weigh you clown. 
The Mamiya 711 is the world’s quietest, lightest and most compact 6X7 camera -  it lets you capture the 
quality images you need without the excess baggage. In fact, the .Mamiya 711 is no bigger than the top 
35 mm SLKs and the fast, easy and accurate rangefinder design means you get precision focusing even 
in low light. And a choice of six ultra-high performance lenses ranging in length from 43mm to 210mm, 
offers extreme flexibility and medium format superiority. So no matter where you do your walking, 
take along the Mamiya 711 and you won't have to leave image quality b e h i n d . __________________

detailed info www.mamiya.com

See page 11 fo r Sensational B onus O ffers.

MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsford, NY 10523 
Phone 911-347-3300 • Toll free FAX 800 321 2205 
E-mail: infotmamiva.com

http://www.mamiya.com


photo notes

Digital takes hold
Portrait studios are perched upon a digital gold mine

Assembled by the Photo Marketing 
Association International (PMA), the 2 000 - 
2001 PMA Industry Trends Report illustrates, 
yet again, a marked increase in digital imaging 
sales and services w ithin the professional 
photographic industry. Survey results show 
notable growth in digital imaging sales and 
services from 1999 to 2000, with projections 
for 2001 indicating a continuation of the trend.

PMA conducts extensive nationwide 
surveys with a variety of clients in the imaging 
industry Surveys include questions regarding 
sales and services for the current fiscal year, 
and ask participants to predict trends for their 
businesses. Over the past several years, the 
numbers reveal an unmistakable trend toward 
the proliferation of digital imaging. In all major 
fields surveyed, there was an increase in labs

offering digital imaging services from 1999 to 
2000 . Portrait studios, the field with the lowest 
digital imaging sales share, had the smallest 
increase in digital services offered but, by 
contrast, the highest increase in sales generated 
from digital imaging (4.6 percent in 1999 to 
12 .2  percent in 2000 ). Overall, sales generated 
by digital imaging services rose to almost one- 
third of all photographic industry sales in 2 000 . 
One of the most telling figures is the change in 
sales value for labs offering digital imaging 
services versus those that do not. According to 
the PMA report, "Digital imaging firms 
reported greater sales growth in 2000  than 
other professional labs. Digital imaging labs 
experienced 1 1 .6  percent sales growth, 
compared to 8.8 percent for all professional 
labs."

Despite these changes, the transition to 
digital is not as unfettered as some early 
predictions indicated. There are some 
technical issues for smaller studios wishing to 
receive and process orders by digital file, but 
the biggest obstacle to wholesale digitization 
has been the economy. "Generally, we are 
seeing a move toward more digital imaging, 
but the enthusiasm does show some signs of 
not growing as rapidly as people had 
anticipated," says Bryan Noble, senior analyst 
of market research at PMA. 'The rate of 
growth has actually decelerated, to some 
degree attributed to a slowdown in the 
economy. However, when the economy picks 
up, the sales w ill pick up, and we expect 
that to be particularly noticeable in the 
digital areas."

T

Pro Digital I  Medium Format ■ 35mm SLR

PR O FESSIO N A L FLASH
c o m p a t i b i l i t y  c h a r t

... professional flash for all. Any camera, any make.
Metz 70MZ-5 Brand
Comparison Chart Model
Significant Differences:
Guide No. ISO 100 @ max zoom 
Interchangeable with all SLR brands 
Secondary Reflector 
Focal Length in mm 
Remote TTL and A-control 
Modeling light 
Automatic f stop Range 
Nikon 3-D Mode

Quantum 
Q-Flash X2

220
Limited

24-40

✓
7

Metz flashes outperform  all brands and offer the most 
comprehensive range to capture any moment, from  
close-up action to fill-in shadows.
•  Consistent co lo r temperature fo r superior co lo r rendering
•  Even exposure fo r better coverage •  Unrivaled power fo r 
finer details •  Interchangeable and upgradeable between 
camera brands, digital o r film; 275+ models! •  3 year warranty 
No other brand offers so much!

70M Z-5

s 'o  cast crescent Ave. Kamsey. iNj 0 /446  

Tel: (201)818-9500 Fax:(201)818-9177 

w ww .bogenphoto.com
boger

Sunpack 
Auto 622

200
Camera
specific

28-135
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So long, Olympus OMs
Olympus is discontinuing the O M  series of 

35mm cameras. The company w ill continue to 
manufacture selected lenses and accessories for 
the O M  System with limited availability 
through March 2003. Olympus will maintain 
parts for the camera body, lens, and flash for 
approximately 10  years. The original model, 
the O M - 1 , was launched in 1972. According to 
an Olympus spokesman, after 30 years, it is 
becoming increasingly difficult to find supplies 
of parts for the camera system.

CompactFlash w ill not survive 
irradiation

The CompactFlash Association (CFA) says 
that semiconductors used in electronic systems, 
including CompactFlash and CF I/O cards, will 
be irreparably damaged if subjected to the irradia­
tion process the U S. Postal Service put in 
place in October to sanitize mail. Such damage 
will not only cause loss of data stored on the 
cards, but the cards w ill no longer be operable.

The CFA will continue to work with LISPS 
and others to develop shipping procedures that

upcoming events

Three master imagers lead a unique 
workshop, "The Passage: Photography, 
Adobe Photoshop & Prints," in Florence, 
Ore., May 12-18. Joshua Greene, subject 
of February's Professional Photographer cover 
feature, Barry Haynes, and Brett Matthews 
will take participants to scenic locations to 
capture images for classroom exercises. 
Haynes is co-author of "Photoshop 6 
Artistry: Mastering the Digital Image" (New 
Riders Publishing), Matthews is a well 
known abstract landscape photographer, 
and Greene runs the M ilton H. Greene 
Archives, which specializes in the 
preservation and large-format printing of 
historical images. Limited enrollment.
Details and registration: 541-997-4970, 
prints@archivesmhg.com.

■
Professional Photographers of America
hosts 'The Art and Business of Family and 
Children's Portrait Conference," at the Beau 
Rivage Hotel and Resort, Biloxi, Miss., April

w ill ensure the safety of CompactFlash and 
other semiconductors through the mail. Details: 
www. corn pact flashorg

Kodak buys Encad
Eastman Kodak Co. has acquired Encad 

Inc., the large-format inkjet printer maker, for 
$25 million in Kodak stock. Kodak has just 
announced an upgrade of the Kodak ProShots 
online image viewing and file delivery software. 
Version 5.0 has a streamlined user interface and 
several new automated features including color 
management tools and workflow wizards. There 
are also improved client presentation features. 
Details: www.proshots.com.

Correction
Our apologies to the Flesch family of 

Central Camera Supply, the 103-year-old 
photographic retailer in Chicago, for tangling up 
the family tree in our January story, "Dynasties" 
(p. 38). Albert "Don” Flesch the store's present 
owner, is the son of Harold Flesch, who, with 

his brother Stanley, took over the business at 
the death of their father, Albert Flesch

2 1 -24, plus the pre-conference program, 
“Llsing Passion & Harmony to Deliver 
Creative Excellence, presented by Loiuse 
Simone, PPA Certified, M.Photog , and 
Joseph Simone, M.Photog., April 2 0 .

Conference presenters include Jeff 
Lubin, M.Photog.Cr.; Professional Plrotographcr 
contributing artist and Drake Busath, 
M.Photog.Cr.; Professional Photographer 
business writer Mike Scalf, PPA Certified, 
M.Photog.Cr.; four-time Michigan 
Photographer of the Year Barry Rankin, 
M.Photog.Cr., Russ McLaughlin, a PPA 
Approved Business Instructor, who 
specializes in fine art portraits, Sandy Puc' 
PPA Certified and a PPA-Approved Business 
Instructor, and Dave Junion.

Puc', chairman of the PPA Family and 
Children's Specialty Advisory Group, joins 
Susan Michel, PPA Certified, 
M.Photog.Cr., PPA Approved Business 
Instructor, and Valerie Markle,
M Photog Cr., in a panel discussion on 
pricing for profit. Details and registration: 
800-786-6277, www ppa.com

Mamiya
m aster of the medium

CERTIFICATE*
with your purchase of these 

Mamiya Medium Format Cameras:

6x4.5cm
Mamiya 645AFD Pro Value Pack
The ultimate in Medium Format Autofocus 
cameras with unique infrared focus assist 
beam, and MSC (Mamiya Serial 
Communications) interface for digital backs.

Mamiya 645 PRO TL
Pro Value Pack
The most versatile Medium Format camera 
featuring totally interchangeable backs, 
finders, grips and 19 Mamiya world-class 
lenses. Available in Value Packs as 
6 4 5  PRO TL SV II and SVX II 
combinations or a la carte.

Mamiya 645E Pro Value Pack
The budget-priced entry into Medium 
Format. Accepts all 645 PRO TL lenses, Auto 
Exposure Control and interchangeable film 
inserts, available with or without Rapid 
Wind Grip.

6x7 cm
Mamiya RZ Pro II Pro Value Pack
Ideal 6x7 format, revolving film backs for 
120/220 or Polaroid, as well as digital 
backs. With 19 Mamiya world-class lenses, 
it’s the ultimate professional tool.

Mamiya 711 Pro Value Pack 
Ideal 6x7 format with 35mm panoramic 
option for 24x65mm format. Leaf shutter 
lenses. Ultra quiet, electronic auto exposure 
or manual control, compact size, light 
weight, with 6 Mamiya world-class lenses.

$500 Bonus Certificate can be 
used towards your next Mamiya 
purchase, or use them towards 
Sekonic, Profoto, PocketWizard, 
Toyo-View or Cabin products.

All offers are direct from Mamiya America Corporation

Limited Time Offers for purchases of new 
equipment from Mamiya Dealers in the USA. 

See Bonus Booklet for terms of offer.

MAMIYA AMERICA CORPORATION
8 Westchester Plaza. Elmsford. NY 10523 

Phone: 914-347-3300 •  Toll free FAX: 800-321-2205  
www.itiamiya.com •  E-mail: info9mamiya.com
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but)n«ti 2002 BY MICHAEL R. SCALF SR., PPA Certified, M. Photog. Cr.

Packages vs. a la carte
Enticing w edd ing side dishes make beautiful 
com plem ents to  the main course

Brides and groom s d o n 't typ ica lly  w arm  to  a lo t o f add-ons when th e  financia l re a lity  o f th e ir  w ed d ing  
sets in. But w ith  the  r ig h t com bina tion  o f package options  and a la carte  add itions , it 's  n o t unreasonable 
to  expe c t yo ur add-on p o r tra it  sales to  m atch or exceed the  o rig ina l w ed d ing  package price.

I

I think its safe to assume that 

every one of us wishes to be paid 

as much as possible for the 

services and products we provide.

But too often, we get caught in a syndrome of 
adding items to a wedding package with an eye 
toward building a very expensive bundle. 
Consequently, we end up with a monster 
package of items that many of our customers 
don’t even want. A computer report of the 
expenses you put into these big packages 
would show you that your net profit actually 
decreases as the package grows

Also in an age when customers demand 
flexibility, you can find yourself trying to justify 
your package deals to prospects, or swapping 
items from package to package. Some customers 
even want discounts or credits tor the items 
they don't want in the packages they choose 

Selling wedding items a la carte seems like a 
more logical approach It can keep your expenses 
under control and increase your net profit. But 
this method comes with a downside, especially 
in post-wedding sales I have yet to meet a bride 
and groom whose wedding expenses were not 
significantly greater than their original budget. 
They aren't likely to warm to add-ons when 
the financial reality of their event sets in.

But vou know what" It is not unreasonable to 
expect your add-on portrait sales to match or 
exceed the original wedding package price 
Here’s how it works

A perfect marriage
Start by adopting a hybrid system of 

wedding packages and a la carte items, 
incorporating portions of both sales techniques 
that will lead to a commitment for a big sale up

front Offer three or four different packages, 
but include only the actual wedding-related 
work e g . the hours of the wedding coverage, 
the number of photos to be included in the 
album, and the make of the album itself.

Allow' the bride to feel that she is in control of 
the size and quantity of the photos in her finished 
album. As a sample, let's create a package with five 
hours of wedding day coverage. We ll include the 
brides album a 30-page, 8x10 designer album with 
up to 120  4x5 or 5x5 photographs At our studio, 
we prefer Art Leather albums.) At this point, do 
not specify howr many 5x7s, 8x8s, 8x1 Os or 10x1 Os

the bride can have in her final album. Allowing 
her to make that choice is a positive selling point.

Inform the bride that after she views the 
images online, she can select for her album any 
combination of sizes she wishes among those 
posted (Our lab, Miller's Professional Imaging, 
uses Kodaks ProShots Internet posting service. 
We create a link that brings all interested 
viewers to our own Web site to look at the 
images and place their online orders.)

Almost always, when the bride and groom 
have selected their prints, they will need more 
pages than the original package included it's

All images ©Michael Scalf
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Meant for each other...

■  Conceived together, the Mamiya 645AFD with Leaf C-Most Digital Back is the 
future of imaging. It is a state-of-the-art combination with the look, feel and 
functionality of a perfectly integrated system. All image capture information is 
available in the viewfinder without a cable, allowing you to focus on creating the 
image, not the file.

■  Infrared Autofocus Assist and 10 high-speed Autofocus World-Class Lenses 
optimize the image on a large 24x36mm sensor of over 6 million pixels, even in 
low light. The pixel dimension of 11.4 microns ensures extraordinary image 
quality with 38MB, 14-bit per channel files

■  And with multiple exposure modes, five segment multi-pattern metering for 
available light, and TTL flash metering with exposure compensation for working 
with strobes, performance is guaranteed, regardless of the condition.

■  FireWire connectivity provides true plug-and-play simplicity with the 
portability of a laptop computer, yet it’s powerful enough to capture images at 
speeds of up to two frames per second. And. for the ultimate in versatility, snap 
on a 120/220 film or Polaroid back to capture images traditionally

■ See the quality fo r yourself. For a free poster 
show ing the quality of the Leaf C-M ost or to schedule 
a dem onstration, call to ll free 1-866-4US-LEAF.

The perfect balance of quality, performance, versatility and price.

$500 CASH REBATE
on the purchase of a 

Mamiya 645AFo and Leaf C-Most. 
For details of the offer, go to: 

www. Leaf America. com

Mamiya1
master of the medium www.mamiya.com 1-914-347-3300

More in fo?  C irc le  29

m  Leaf www. leafamerica. com 1-866-4US-LEAF

http://www.mamiya.com


DigitalWirelessFreedom

PocketWizardadvantage
PocketW i2ard Digital Radio Triggering 

Systems trigger flash and/or cameras 

reliably every time where nothing else 

will. They have been designed to exceed 

the expectations of demanding 

photographers and solve the most 

challenging shooting scenarios. Utilizing 

patented m icroprocessor-controlled 

software and cutting edge digital 

w ireless technology, PocketWizards 

provide the greatest operating range, 

reliable triggering and sophisticated 

advanced features

Why go wireless?
*  Eliminate unreliable sync cords

*  Position lighting where you w ant i t  
not just where the sync cord reaches

*  Trigger your camera w ithout the 
limitations of shutter release cables

a Trigger multiple cameras simultaneously

*  Protect your film or digital camera 
from damaging high sync voltage

What you trigger is
your business... 

Triggering it every time
is ours.

DocketWizard “
Digital Wireless Freedom

MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsford, NY 10523 

Phone: 914 347-3300 • Fax: 914-347-3309 
E-mail: info@pocketwizard.com 

www.pocketwizard.com

very hard to eliminate images at this point, so 
they w ill usually buy additional album pages at 
your published prices. Establish your 
additional page price much like the album is 
designed, at X dollars per page with any photo 
combination the bride desires. Also, always 
refer to the album additions as "additional 
pages in the book” rather than "inserts. This 
circumvents having to identify a side A and 
side B, and the number of pages in the album 

sounds much greater.
Now add different types and quantities of por­

trait sessions to the larger packages to increase the 
value Often, the bnde does not plan to do a for­
mal bridal session,- theoretically, including the crea­
tion fee in the package offers her this option at 
no cost This opens the opportunity for you to 
sell a portrait to be displayed at the reception.

Vary the kind of sessions you include to 
enhance the package value. For example, offer 
studio sessions for only small packages, while 
allowing for location sessions or both for larger 
packages. Print a disclaimer on your price list 
that states, "Unused sessions cannot be credited 
toward the package price

You can offer all of your other items and ser­
vices a la carte to increase sales. For instance, why 
give away a bndi.1 portrait or an engagement por­
trait when the customer would have bought one 
anyway? This also applies to the parents albums 
and gift folios. Also offer add-on coverage for the 
rehearsal dinner or the bridesmaids luncheon.

W hy g ive  away a b rida l o r engagem ent p o r tra it  
when the customer would have bought one anyway?

Vary the  k ind o f sessions you include to  enhance 
the  package value.

In your largest packages, you might also 
include family portrait sessions. Again, vary the 
package by offering studio, location or both 
kinds of sessions for both the bride and groom's 
families. It may have been years since the 
family last had a portrait made, and this gives 
them a good reason to do so now— and gives 
you another wonderful selling opportunity.

In black-and-white
The popularity of black-and-white 

photojournalistic wedding coverage gives you 
still another selling opportunity. If you can, 
bring along a second photographer on the 
wedding day to capture these candid images, 
and offer them as another package add-on. 
Remember to price accordingly— your costs 
will increase significantly with additional film, 
paper, and the services of the second 
photographer Do not allow the customer to 
trade black-and-white images for the package- 
color images. This add-on should include the 
special coverage and you should require the 
customer to pre-pay for a specified number of 
album pages at a higher per-page fee for the 
addition of the black-and-white photographs.

If you sell studio portraits for more than 
your wedding reprints, do not allow the 
customer to trade engagement or bridal portraits 
for wedding portraits, even up front. Establish 
a price that w ill cover this situation, the 
additional page will be proportionately higher 
than the difference in price between studio
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If you sell s tud io  p o rtra its  fo r  m ore than yo ur w ed d ing  re p rin ts , do  n o t a llo w  the  custom er to  tra d e  
engagem ent o r b rida l p o rtra its  fo r  w ed d ing  p o rtra its , even up fro n t.

portraits and wedding images. This w ill allow 
the bride to add pre-wedding portraits to her 
final album without lowering the value of your 
portraits or eliminating any wedding images.

If you run a one-photographer studio, you 
might be concerned about booking a small 
package for a date that’s months and months in 
advance, because the date w ill be unavailable 
to prospects who might have ordered larger 
packages. There is an easy way to control this: 
Place booking restrictions on your smaller pack­
ages. For instance, you could specify that your 
most limited package is not available for weddings 
booked more than 30 days in advance Of the 
wedding date. You could restrict the next most 
limited package from being available to weddings 
booked more than 60 days in advance. This 
keeps the dates free for your larger package 
prospects up until the last minute.

I challenge each of you to sit down with 
your wedding price list and calculate your 
profit margin. Remember to account for the 
total amount of hours you and your staff invest 
in every wedding album you deliver. Years ago, 
a time study showed us that our studio staff

invested 40 to 60 hours in every wedding we 
booked, from the initial booking until the 
delivery of the album. Quite staggering, isn't it?!

Have you ever given any thought as to why 
the national photography studios— such as Olan 
Mills, Sears, Penney’s, and Glamour Shots—  
have stayed away from wedding photography? 
They crunched the numbers and made a prudent 
business decision: The product is too complicated 
to market and manage profitably. Yet it is a man­
ageable market for independent photographers 
Ilf wewe independent photographers become 
better managers of our time, expenses, and our 
businesses, we can profit nicely in the wedding 
photography market. And remember, on those 

days that the bride and groom buy absolutely 
nothing, keep your outlook positive, your ideas 
alive, and never lower your expectations. J

Michael R Seal/, Sr. PPA Certified, M.Photog ( r, and 
his wife. Kathy Sea//, CrPhotog, operate a portrait and 
wedding studio in Webster, Texas. Alike is vice president 
of the Texas Professional Photographers Association 
and a national director for the International Photog­
raphy Hall of Fame in Oklahoma City The Scalfs offer 
a variety of programs find seminars, which are outlined 
on the studio's Web site www.scalfphotography.com

PocketWizardPlus

Digital Wireless Triggering System s
«  Digital W ireless Radio Reliability

*  Local/Both/Remote -  Control

*  4 digitally coded channels -  Security

*  Extended 1600 foot range

*  Sync speeds of 1/250 (focal),
1/500 (leaf shutter)

*  High sync voltage protection

«  Trigger flash units and/or cameras 
(digital or film)

A perfect blend of 
Simplicity and Performance

C o m p a t i b l e
with all PocketWizard products

3ocketWizard ”
Digital Wireless Freedom

MAMIYA AMERICA CORPORATION
8 Westchester Plaza. Elmsford, NY 10523 

Phone: 914-347-3300 • Fax: 914-347-3309 
E-mail: mfo@pocketwizard.com 

www.pocketwizard. com
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DigitalWirelessFreedom
BY RONALD M. RUBIN

PocketWizard
Multi M AX

Digital Wireless Triggering System s
*  Digital W ireless Transceiver

*  Selective Quad Triggering 

«  32 digitally coded channels 

«  1600 foot range

*  Sync speeds of 1/250 (focal) and 1/500 
(leaf shutter) plus 1/1000 (fast mode)

*  High sync voltage protection

*  Trigger flash units and/or cameras 
(digital or film)

Radio Trigger Confirmation

*  Optional Rash Confirmation

*  Trigger Time Control Software
Precision Delays 
Rear Curtain Sync 
Intervalometer 
MultiPop 
SpeedCycler 
Relay Mode

Much more than
just a Radio Slave

C o m p a t i b l e
with ail PocketWizard products

PocketWizard"
Digital Wireless Freedom

M AM IYA A M E R IC A  C O R P O R A TIO N
8 Westchester Plaza. Elmsford, NY 10523 

Phone: 914-347-3300-Fax: 914-347-3309 
E-mail: info@pocketwizard.com 

www.pocketwizard.com

legally spaaklng

Please release me
Covering your assets with signed m odel releases

John, of Absolutely Mine 

Photography, called me a few 

weeks ago. He could not believe 

the recent complaint of a client.

John won a national award for a print of a 
client's 10 -year-old child, then displayed the 
print in his studio. He was just about to use 
the image in a direct mail advertisement for 
his studio when the client complained about 
the use of the image John told her that the 
studio owned the copyrights to it He stated 
that his attorney had even told him that as the 
creator of the work he has a federally 
protected copy ight to it, and the exclusive 
right to display it. The client, outraged, 
threatened legal action

Can she do that?" John asked. As it turned 
out, the photo session had occurred during 
John's busy season, his staff had forgotten to 
obtain a model release, and unbeknownst to 
John, the child had just been featured in a 
national TV  commercial. After 15 minutes of 
my explaining the law of copyrights as it 
relates to model releases and other rights, we 
decided that John would simply offer an 
apology, remove the print from display, and 
pull the mailing before it went out.

While it's true that under the Federal 
Copyright Act, the person who creates an ~~y 
original work has the exclusive right to display 
the work, that right merely means that others 
cannot display the work without the 
photographers permission.

By selling the print to the client, John 
implicitly authorized the client, and perhaps 
those related to the client to display the work

However, the rights that go along with 
copyright ownership are always balanced with

other rights that do not conflict w ith the 
federal laws. Some of these concurrent rights 
prevent the photographer from displaying a 
copyrighted work.

In particular, most states have laws 
specifying the right of privacy and the right 
of publicity. The right of privacy is the 
right not to have your image displayed.
The right of publicity is the potentially 
exclusive right to commercially exploit your 
own image. These rights vary from state to 
state, and there are variations of these rights 
for public figures.

W hile most of us are familiar with the right 
of privacy, the right of publicity is getting 
most of the news today. Recently, the U S. 
Supreme Court turned down a California case 
involving the use of an image of the Three 
Stooges. The Stooges' heirs sued an artist who 
used charcoal images of the group on T-shirts 
and lithographs. The artist claimed his 
constitutional right of free speech By turning 
down the case, the Supreme Court affirmed 
the California Court's decision that the 
members of the Three Stooges had a right of 
publicity, the right to profit from their images. 
Further, this right continues through their 
heirs. Again, as is often the case, this right 
varies from state to state.

What's a photographer to  do?
Obtain model releases! There are many 

sample forms you can use. (For members, PPA bus 
ujree model release form available online in the Download 
Library at tvuw.ppa.com.) Among the terms 
specified by such releases are these:

• the photographers copyrights,
• the photographer's right to use and 

publish the images in whole or in part,
• individually or in conjunction with other 

photographs,
• in any form ( printed electronic, etc ),
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and for any purpose without restriction,
• for any lawful purpose, whether private or 

commercial (used in connection with the 
studio name or a fictitious name)

• in original form or as modified, distorted 
or changed with optical illusions,

• without obtaining a further waiver,
• without the right to inspect and approve 

the finished product.
• A waiver of the right of privacy and right 

of publicity associated with the use of the image.
• A hold harmless section that requires the 

client to protect and hold the photographer 
harmless from any claims related to the use of 

the image.

The model release for a child's image causes 
a particular problem. Some states provide that 
a parent's release of a child's rights can he voided 
by the child when he or she becomes an adult 
A child’s right to maintain an action for violation 
of his rights may start when he becomes an 
adult (the legal age of majority varies from 
state to state). This means that from the time 
that the child becomes an adult, he or she may 
bring an action against the photographer until 
the statute of limitations has expired, typically 
three to six years later. For this reason, the hold 
harmless section of a child's model release is 
particularly important. At the least, if the 
subject of the image makes a claim for 
improper use of the image 20  years after the 
photograph was taken, the signer of the model 
release has agreed to protect the photographer.

Additional problems arise for group and 
wedding photographers when the family 
provides model releases but the guests do not. 
What do you do il a famous personality attends 
the wedding? What do you do if a guest does 
not want her image displayed on your 
marketing Web site?

Common sense w ill often prevail. If you 
want to display the image of a famous person, 
try to obtain permission at the wedding or 
later on. As to the other guests, they probably 
have a decreased expectation of privacy 
because they know that photographs of guests

are taken at weddings. It does beg the 
question, however, because the guests do not 
necessarily expect that their images w ill be 

posted on your Web site.
Consider some simple steps to help avoid 

problems. Convey to the guests that any 
images taken at the wedding may be available 
for viewing on your Web site. If someone 
does not want his image displayed, he should 
notify you. Your message could be 
communicated on your business card, or with 
a tasteful notice displayed on a table at the 
event set aside for the photographer. It’s just 
another complication in a digital era that 
brings opportunities as well as responsibilities.

No matter what, the only model release 
that will do you any good is the one that you 
get signed All of the protections that we could 
include mean nothing if your client will not 
sign the release. You can use your own form in 
your own style, but check with an attorney and 
include as many essential points as you can 
The simplest signed form will probably provide 
some protection, 80 percent of the time The 
most detailed yet unsigned form will protect 
you exactly zero percent of the time

When John called his client, she accepted 
his apology and believed that he would honor 
his promise to pull the ads Luckily for John, 
the client was on the verge ol signing with a 
modeling agency, but had not yet done so. 
After the agency was involved, had John 
displayed the print of this now-famous child 
and used her image in a direct mailing, il may 
have taken a lot more than an apology and 

promise to fix the problem.
Remember, photography is not just art it is 

a business that must be managed Make model 

releases a part of your business L)

Ronald M  Rubin is a partner in the Denver law 
Jinn Rubin t, Zimmerman PC. where he practices in the 
areas of business law, real estate, copyrights, licensing, 
and trademark-related nfiellectual property law His wife, 
Karen, is a PPA Master Photographer

PocketWizard

Sekonic tiol
Now you can simultaneously trigger and 
measure your electronic flash units up to 
100 feet away w irelessly from your Sekonic 
L-608 or L-358 meter And you can even 
tngger motor dnven cameras.

«  Optional plug-in radio transmitter module

*  Trigger flash units and/or cameras 
100 feet away

*  Flash/Ambient Analyzing

*  Retractable, removable and rotating 
Lumisphere

«  1° to 4° Zoom Spot w ith Digital Display 
(L-608 only)

«  32 channels plus Selective Ouad 
Triggenng Zones

«  Direct display 1/2 or 1/3 step shutter 
speeds and apertures

«  Exposure/Calibration Compensation

Everything you expected 
in an exposure meter...

and more
C o m p a t i b l e
with all PocketWizard products

SEKONIC
because Sght «  me chalenge**

MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsford, NY 10523 
Phone: 914-347-3300 - Fax: 914-347-3309 

E-mail: info@sekomc.com 
www.sekonic.com
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copyright dofonst BY STEPHEN P. MORRIS

Registration's a hassle?
Balderdash! It's easier— and more important—-than ever

More than a decade ago, photographers celebrated a change 

in U.S. law that gave them copyright protection as soon as 

their work was " fix e d ” in a medium, be it film  or dig ital.

Out of that heady environment came the oft- 
repeated mantra of photographers everywhere, 
"When it's created, it's copyrighted."

The slogan has stuck, but it's only half the 
story. In reality, you may have little ability to 
enforce your rights unless your images are 
registered with the U.S. Copyright Office.

ft's a matter of simple economics. If your 
images are not registered with the U.S.
C opyright Office, the best you can hope 
for when tiling a lawsuit is an injunction pre­
venting further infringement, requiring the 
destruction of any infringing articles and the 
payment of actual damages, and the seizing of 
profits relating to the infringement.

( )n the surface, that sounds pretty good—  
hut it s a losing proposition for almost any 
photographer Even if actual damages and 
profits reach the $2 0 ,<)()(> range you can still 
lose money on the lawsuit, even il you win 
According to a 1999 study by the American 
Intellectual Property Law Association, the 
malum cost of copyright litigation ranged from 
$150,000 to $500,000, m a survey of four 
different markets Even inexpensive litigation 
(defined as costing less than 75 percent of all 
other cases in the least costly city surveyed) 
can cost as much as $49,000

1 he combination of high costs and 
comparatively low damages means that if an 
infringer has access to competent legal advice, 
he knows the chances of being hauled into 
court for infringement of a non-registered 
image are approximately zero

However, by registering your work within 
90 days of distributing it to the client, you

open up the possibility of gaining up to 
$150,000 per image in statutory damages, plus 
reimbursement of legal fees. In addition to 
making a lawsuit potentially cost-effective, 
registering your images makes it far more 
difficult for an infringer to ignore your demands 
for compensation. Given the choice of paying 
your invoice or risking a six-figure judgment, 
plus paying your legal expenses, most 
companies are more than willing to negotiate.

Even though there are significant advantages 
to registering images with the LI S. Copyright 
Office, most photographers choose to forego 
that protection. 1  he reasons are numerous: I 
didn't know, I d never sue a client, the forms are 
confusing, I don't have time to send "deposit" 
copies of my work, it’s too expensive.

Balderdash! These are no longer valid reasons 
for not registering your images. Technology 
and regulatory changes have made it easier to 
register your work than ever before. If you’ve 
made it this far in the column, you can no 
longer plead ignorance of the advantages of 
registering your images.

Some photographers say registration is 
unnecessary, that they would never dream of 
suing a client. Variations on the theme include^ 
"My clients would never infringe, and,
There's a copyright clause is in my contract, 

so I can handle it locally Even if all of those 
statements apply to you, you need to register 
your work W ith the Internet and the 
widespread availability of scanners, a growing 
number of infringers are not even clients of the 
photographer. Recently, a caller to PPAs 
Copyright Hotline alleged that a major

retailer, which had never been her client, had 
copied one of her portraits of a child and 
distributed the image nationwide.

Paperwork? Not an issue. If you are the sole 
creator and copyright owner of an original 
work that does not fall under the work-for-hire 
doctrine, you arc permitted to use the Short 
Form VA. This simple form contains eight 
questions, and three of those ask for your 
name, mailing address, and phone number. You 
can even fill out the form online and print it 
out. The Short Form VA and instructions are 
available in the Forms area of the U.S. Copyright 
Office Web site: www.copyright.gov.

High fees and impossible deposit 
requirements? A thing of the past. Thanks to 
arguments put forward by Professional 
Photographers of America and other artists' 
groups, the U.S. Copyright Office now allows 
you to register an unlimited number of images 
on the same registration form as you would a 
collection, and all for one $30 fee.

Under that same revamping, the Copyright 
Office now accepts your deposit copies on 
CD. Easy enough if you're shooting digital, but 
you can also make the system work for you if 
you’re using film. Most professional photo labs 
can put your images on a CD. Have them burn 
two CDs and save one for your archives

All in all, the legal advantages and the 
peace of mind gained by registering your work 
far outweigh the time and hassle. Perhaps it's 
time to update our 1989 rallying cry: When it's 
created, it's copyrighted— and when it's 
registered, it's protected. □

If you have ever tried to explain to a publisher or other 
client that a work-for-hire contract is detrimental to both 
parties, PPA has produced a handout that can help. The 
PPA Position on Work for Hire is available in the 
member download area of www.ppa.com
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The compact size and unbeatable performance 
has long since made the Profoto Acute2 the 
industry standard. And now built-in digital 
wireless flash triggering raises the bar again. 
Introducing the Profoto Acute2R.

i short flash duration 
> fast recycle time 
»6 f/s range
»fully proportional modeling lights 
» small and lightweight 
» multi-voltage
»compatible with all Acute family heads 

and accessories
» built-in 32-channel PocketWizard digital wireless 

receiver triggers flashes up to 300 feet

As with the Acute2, the Profoto Acute2R 
has the same short flash duration and fast 
recycling time in a small, lightweight package. 
Both offer symmetrical/asymmetrical power 
distribution over a six-stop range with fully 
proportional modeling lights. In addition to 
the optical slave, the Acute2R features an 
integrated 32-channel PocketWizard digital 
wireless receiver. Fully compatible with the 
entire line of PocketWizard transmitters and 
transceivers, the Profoto Acute2R can be 
fired remotely at distances of up to 300 feet 
without a sync cord, allowing the photographer 
to experience Digital Wireless Freedom*.

For more information see your authorized Profoto dealer today.

* What is Digital Wireless Freedom?
It is a system of professional photographic products, 
which incorporate a compatible digital wireless radio 
system, eliminating the need for PC sync and shutter 
release cables. This system currently includes the new 
Profoto Acute2R. Sekonlc L-358 and L-608 exposure 
meters and PocketW izard Digital Radio Triggering units.

lim ited time offer. See your Profoto dealer

Profoto $700 Bonus Offer
I FREE Profoto Accessory Kits -  Purchase a new Acute2R. or Acute2 1 
I Generator with 2 Heads, and receive the Free Accessory Kit of your 1 

choice. Plus, receive a $50 Gift Certificate towards the purchase of any 1 
1 PocketWizard Plus or MultiMax.

I Kit 1 -  Profoto Acute 2 Head

I Kit 2 -  Profoto 2x3 Softbox Kit 3 -  White Softlight Reflector
Profoto Softbox Ring Softlight Grid
Large White Umbrella Large White Umbrella
Maxi Stand Maxi Stand
Compact Stand Compact Stand
Stand/Umbrella Travel Bag Stand/Umbrella Travel Bag

■■ -■ 1 ■ —1

K r o r o t o
STOCKHOLM SWEDEN

MAMIYA AMERICA CORPORATION 8 Westchester Plaza. Elmsford. NY 10523 • Phone: 914-347-3300 • Toll free FAX: 800-321 2205 • E-mail mfo«pro«o1o-usa com 
IN CANADA: KINDERMANN (CANADA) INC. #3-361 Steelcase Road West. Markham. ON L3R 3V8 • Phone 905-940-9262 • FAX: 905-479-9755 • Website www.kmdermann ca • E-mail ntoOkmdermann ca
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BY KATRIN EISMANN

Working from your heart
Technology tem pered with vision

The PEI Digital Conference in Atlanta, Ga., March 21-24, brings 

together some of the best digital photographers and imaging
experts for an intensive weekend that will 
push and pull the boundaries of photographic 
expression. I am flattered to speak at this 
event. I'm not a commercial photographer, I'm 
not a technical wiz-kid, and I’m certainly not 
a computer expert.

I am a digital imaging artist who has learned 
to balance and use the appropriate technology 
to create a wide variety of images— from straight­
forward photographs to complex composites and 
compelling art installations. I've mastered the 
gamut of techniques from the tried-and-true 
scissors and spit to working with high-

resolution digital cameras and computers to create 
images that resonate with the viewer. To avoid 
the Sirens' call of unquestioned digital 
technology, I've learned to work from the heart 
to see, notice, witness, explore, imagine, and 
understand the world around me. As I look to 
the outside world I am really looking within 
myself. W ith a camera in hand I am an 
explorer— discovering new relationships and 
points of view to understand the world and 
myself better. My image-making process 
involves curiosity conceptualizing, creating, 
and sharing the final work.

Y o u r  Q a n a f l i t y L a b o o o o o o

offers P r o S h o t s
DIGITAL and OPTICAL SERVICES

0 \

NORTH
AMERICAN
PHOTO
The color lab you can count on.

Excellence in 
Processing & Imaging

Call Today 1.800.654.6544
or visit

www.naphoto.com
27451 Schoolcraft, Livonia, Michigan 48150
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Katrin Eismann is 
an in te rna tiona lly  
respected lecturer 
and teacher on 
the  subject o f 
im aging, restora­
tion , retouching, 
and the  im pact o f 
em erging techno l­
ogies upon pro fes­
sional p h o to g ­
raphers, artists, 
and educators.

She received her bachelor o f fine arts 
degree in pho tog raph ic  illus tra tion  from  
the Rochester Ins titu te  o f Technology. 
She is the author o f "Photoshop 
Restoration and Retouching" and co­
author o f "W eb Design Studio Secrets," 
"A dobe  Photoshop Studio Secrets," and 
"Real W orld  D ig ita l Photography." 
Presently she is com ple ting  her MFA in 
design at the School o f Visual Arts in NYC.

I w ill discuss and demonstrate this process 
in my Saturday afternoon presentation "Working 
From Your Ffeart.

Curiosity is the inspiration, the spark that 
starts the art process and keeps me interested in 
looking again and again.

Conceptualizing an idea gives me the frame­
work to make decisions about an image. I have 
to understand what the image is about before I 
can select the best tools and techniques to 
express the idea.

Creating the image allows me to work with 
both my hands and my mind. In the process, I 
carefully study, listen, and learn from the 
image. Every image I create teaches me about 
myself at that moment in space and time.

Sharing the work honors the image and 
allows me to let go and move on.

Enduring art speaks to the human condition 
with emotional honesty and clarity. Art is 
successful if it reveals questions and stimulates 
a reaction or a discussion within the viewer. 
This process enables art to exist long after the 
paper has crumbled away or the musical notes 
have faded into silence. □

The PEI Digital Conference offers not only the nuts and 
bolts of enhancing your digital shills, but the design theory 
that makes it all come together. To register, call 8 0 0 -7 8 6 - 

627 7 , fax-. 4 0 4 -6 1 1-6400 , online: uww.ppa.com, mail. 
PPA Service ( enter, 229 Peachtree St. NB, Suite 2200, 
Atlanta, GA 30303. For hotel reservations, call the 
Sheraton Downtown, 8 0 0 -8 3 3 -8 6 2 6 . The Photoshop 
Essential Skills Day for beginners, an optional program 
with limited enrollment, takes place on March 21, 8.-30 

a m.-5  p.m., and costs $ 100, $75 with conference - 

registration. Also optional is the Digital Studio Tour, 
March 22, 7 -1 0  p.m., $50, includes refreshments.
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To advance your career or hobby in the photographic industry, White Lightning 
produces compact and indestructable monolights. Our lights are self-contained 

and self-sufficient, while remaining straightforward and easy to manipulate.
As photography is your art and your skill, you need flexibility and control from lights 
that are powerful. We offer the UltraZap units, continuously variable over r> f-stops, 
with a super sensitive built-in slave tripper and automatic excess power dump. For 

quick mounting of our many accessories, we offer a simple attachment release. 
With the X-Series, we’ve added a dual power mode, warning alarms, and an 

internal cooling fan to keep up with the super-fast recycle.

After all, we created the monolight, and originated the concept of complete 
customer care. The power, the capability, and the professionalism that have advanced 

our company will advance your craft. Experience the logical and highly evolved 
solution to all your lighting needs.

UltraZAP 800......330 Real WS.............$32?
UltraZAP 1600 660 Real WS........... $399
UltraZap 2400.... 1000 Real WS...........$499
X I600.............. 660/165 Real WS......... $479
X2400.............. 1000/250 Real WS....... $579
X3200.............. 1320/330 Real WS....... $669
Carrying Bag...^introductory price* $9.95

Paul C. Buff, Inc. has been manufacturing lights in Nashville, Tennessee since 19 8 3 . 
As unique, dedicated entrepreneurs, we created White Lightning with the distinctive 
philosophy of persistent customer attention. The White Lightning Team is dedicated 
to your satisfaction, backing our lights with a 30  day Absolute Satisfaction Guarantee 

and a 5  Year Factory Warranty. We sell only factory direct, to save you money and 
to give you a direct line of communication with the people who created your lights.

i W i W i W A W i

Paul C. Buff, Inc. 2725 Bransford Ave. Nashville, TN 37204
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|u r BY JO AN T. SHERWOOD

Adobe Announces Photoshop 7.0
Adobe Photoshop, the professional image­

editing standard, announced on Feb. 24 the 
upcoming April release of Photoshop 7.0. 
Adobe focused many of its enhancements and 
new features on the needs of the exploding 
population of digital photographers. This is 
good news for professional photographers.

One of the most welcome additions to 
Photoshop is the new File Browser, which 
allows you to search for images visually and 
intuitively rather than just by file name. By 
default, the File Browser displays four panes: a 
tree view for navigating folders and disks, a 
thumbnail pane, a preview pane that offers a 
larger view, and a metadata pane. From the 
File Browser you can easily rename images in 
thumbnail view. You can rank your images by 
your own system or sort by other variables 
such as file size, file type, name, date created, 
date modified, copyright, and more.

Another boon to the digital imager is the 
new Healing Brush, designed to effortlessly 
remove artifacts such as dust, scratches, blem­
ishes, and wrinkles while preserving shadowing, 
lighting, and texture from the corrected area.

The related Patch tool works in the same way 
with selections made with any of the basic 
selection tools, including channel operations.

With Photoshop 7.0 you'll be able to save 
presets for both your tools and your workspace. 
For example, save one set of tools and 
workspace arrangement for your touchup 
work, and another for initial color correction. 
Adobe has also added a new tool to its automatic 
color correction options, Auto Color Command. 
Improvements have been made to the algorithms 
used for Auto Levels and Auto Contrast.

Photoshop 7.0 now has a new painting 
engine that vastly expands your creative options. 
You can simulate traditional painting techniques 
with dry and wet brush effects with a live preview 
of brush strokes. There's more to the new 
painting features, including full support for 
Wacom graphics tablet tilt and airbrush wheel 
features, than we have room to describe.

What else? Lots. The Liquify plug-in comes 
with greater control. Photoshop now offers 
complete support for Adobe Acrobat 5.0 
security settings. Picture Package allows you to 
print multiple images on one page, saving time 
and printer consumables. Web Gallery

options are more sophisticated. And 
Photoshop 7.0 supports XMP (Extensible 
Metadata Platform), a format developed by 
Adobe for enhancing workflows so that 
content can be applied seamlessly between 
print, Web, eBooks, and other media.

Of course, Photoshop 7.0 now supports Mac 
OSX and Windows XP while remaining fully com­
patible with Mac OS 9.1, Windows 98, Windows 
ME, Windows 2000, and Windows NT. □  
Adobe Systems Inc., 345 Park Ave., San 
Jose, CA 95110; Phone: 800-833-6687; Fax: 
408-537-6000; W eb site: www.adobe.com

IN S T A N T  D IG IT A L  L IG H T IN G

Art
Lighting

800.486.2674

FR EE LESSONS
Ixig on for photography lessons 

from Web Photo School 
www.webphotoschool.com/pp3

Photoflex's Digital Lighting Kits 
include everything you need for professional results.

• Five different kits - Basic, Small, Medium, Large,
and 2-Box - to perfectly fit your needs.

• One-of-a-kind instructional CD-ROMs included in
Basic, Small, and Medium Kits - Large and 
2-Box CD-ROMs are currently in production.

• All kits include the best continuous light source
that we make - the Starlite™ 3200.

• All kit components are specifically designed to
work together and give you optimal results.

• Kits will provide professional results for film,
photographs , and/or videographv.

More info: www.photoflex.com/pp3

2 2  • Professional P hotographer • March 2002
M ore in fo?  C irc le  32

http://www.adobe.com
http://www.webphotoschool.com/pp3
http://www.photoflex.com/pp3




©Jam
es Delaney

James Delaney
James Delaney, of Kildare, Ireland, was commissioned to 
cover a high society wedding in the city of Dublin. He 
captured this image, "Oh Happy Day," after the church 
ceremony on a walk to a park behind the National Concert 
Hall "The bride was a lady with a mission, out to enjoy 
every minute of her special day," says Delaney. "This 
spontaneous moment in time emphasized the happiness 
she was feeling." Delaney shot with a Minolta Maxxum 
600si SLR camera fitted with a Minolta 75-300mm f/4.5-

5.6 AF lens. He exposed Kodak Tri-X Pan 400 speed film 
for /25 second at f/5.6. "As more and more clients seek a 
more contemporary and relaxed style of wedding 
photography, there's a greater demand for a mix of candid 
images," says Delaney. To meet this growing demand, 
Delaney introduced a what he calls "The Storyboard 
Wedding." It uses multi-format pages and albums to tell 
the wedding day story, with a layout similar to a 
storyboard. This image is one of a series in such a layout.

The bride was a lady with a mission, 

out to enjoy every minute of her special day.
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Sunny Carrel

I was captivated 

by his 

ambiance.

"I was on holiday with my three 
daughters in Taxco, Mexico, 
when I saw this man seated in an 
alleyway," says Sunny Carrel of 
Mt. Pleasant, S.C. "Upon 
approaching him, it became 
obvious that he was blind but 
had a love of music. I was 
captivated by his ambiance." 
Carrel photographed the 
guitarist with a Nikon N90s SLR 
camera with a Nikkor 35-70mm 
f/2.8D AF lens. She exposed 
Kodak Professional Ektachrome 
E100S film, had a print made, 
and scanned it into Adobe 
Photoshop. To create the final 
image, "Blind Guitarist," Carrel 
applied Photoshop with a heavy 
hand. "I changed the entire 
image," she says. " I started with 
the background and went on to 
the man, enhancing his features 
with a variety of tools."
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Ed Booth

44 [ he 30mm fisheye lens 

caused some distortion 
on the edges of the image.

"I had always wanted to photograph the Oracle Buildings 
just south of San Francisco," says Ed Booth, PPA Certified, 
Cr.Photog., of Los Gatos, Calif. "Fuji had asked us to test 
some new film. This was all the reason I needed to travel 
north to make the photograph. The image was created 
about 10 minutes after the sun had set. The 30mm fisheye 
lens caused some distortion on the edges of the image. 
Knowing that the print judges would never accept this, I 
enhanced the distortion in Adobe Photoshop 6.0 using the 
Liquify tool. It was a fun project." Booth made the original 
photograph for "Dot Com Deflation" with a Hasselblad 
503CW medium-format camera and Zeiss 30mm f/3.5 CF 
Distagon lens. He exposed Fujichrome Professional 800 NGH 
II film for Z second at f/8.
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With the netprinter812  Digital Printer.
Picture perfect images from digital files.

You’ll love the quality! You’ll love the price! You'll love 
the ease-of-use! More importantly, your customers w ill 
love your picture perfect prints. Now, you can print wed­
dings, senior portraits, school composites, packages, 
memory mates, trading cards, even business and greeting 
cards all from dig ital files. Featuring the latest in Fiber 
Optic lm agingrM technology, the netprinter812  offers 
unmatched flexibility, quality and performance while print­
ing digital images on standard RA4 photographic paper.
W ith prin t sizes up to 1 2 ” x 1 8 ” and reso lu tion up to

500 dpi, the netprinter812 offers outstanding image 
quality, as well as low operating and maintenance costs. 
Join the digital revolution with a netprinter812. You’ ll love 
what it does to your bottom line!

For more profitability and performance in your studio 
call 1 -800-556-8118 , ext. 6777.

3 r e T 3 3
Gretag Imaging, Inc. 361 Whitney Avenue, Holyoke, MA 01040 Tel: 413-540-1000 Fax-. 413-540-1790 e-mail: us.marketmg@gretag.com
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Jennifer George^yker

I have been experimenting 

with body painting, 

and trying to express 

something artistic.

Jennifer George-Walker, PPA Certified, M.Photog., of San Diego, had a 
prime opportunity to try out some new body painting techniques when an 
actress client came in for a headshot. "I wanted to create a blue-green 
look on her because she has beautiful green eyes," says George-Walker. 
"The process of body painting is unpredictable, and the result was a more 
blue, iridescent look. I wrapped contrasting fabric around the model to add 
dimension." For the main light, George-Walker diffused window light with a 
thin, translucent fabric, adding fill light from a 42-inch Chameleon CRK-42 
panel reflector placed to the left of the subject. She set her 6x4.5cm 
Mamiya 645 Pro camera to /* second and made exposures between f/5.6 
and f/8. Her lens was a Mamiya-Sekor 105-21 Omm f/4.5 ULD, and she used 
Kodak Professional Portra 400VC film. "The only retouching on 'Sapphire 
& Gold' was to smooth out the model's forehead," says George-Walker. 
"The body makeup made deep lines on her forehead, and the print was 
slightly airbrushed to smooth out the surface."
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U nbelievab le  Q uality. 

U nbe lievab le  Price.

Leaf C-Most Digital back.

Shooting with the 

L ea f C-Most has opened 

a new world of 

possibilities fo r  me.

Clients love to see results 

on-the-spot and  are 

ju st blown away by the 

quality. I  can shoot 

faster with complete 

control and get 

immediate client 

approval.
Jack Reznicki

It’s here! Hie Ix'af C-Most 
with the optimum 
combination of quality, 
performance and price. 

Now you can add the versatility of 
high-end digital to your camera system: 
Uasselblad motorized &  non-motorized, 
Mamiya 645AII) and R /67  Pro II, plus 
more coming soon. FireWire, true 14-bit 
color files, 38MB 11 DR I IFF, at speeds 

o f up to 3/fjps.

Captured with Leaf C-Mosc, Mamiya 645AFD and S5-110mm f/4.5 Zoom I

$299/m o. Lease
Only S I,000 down including 1st month, 42 months 

with $1 buyout. Limited time offer.

Free Poster
See the qualify for yourself. Contact us today for a 

free poster or a personal demonstration.

LEAF AMERICA
8 Westchester Plaza 
Elmsford, NY 10523 
Phone: 866-4US-LEAF 914 347-1598 
Fax: 866-487-4473 914-345-1812 
E-mail: info@leafamerica.com
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John Gladman

C
created the image as a promotional

piece for The Scary Guy.

"America's Only 'Live' Comic Book Hero," by John 
Gladman, PPA Certified, M.Photog., of Lawrence, Kan., 
was created as a promotional art piece for The Scary Guy, 
a professional speaker who tours the world advocating 
the elimination of prejudice and hate. Gladman captured 
the original photograph with a Fujifilm FinePix S1 Pro 
digital camera hooked up to a Tamron 28-105mm f/2.8LD 
Aspherical lens. He exposed for X25 second at f/ 11 and 
illuminated with a Photogenic PowerLight set for 600- 
watt-seconds. Gladman produced the final image by 
combining 12 portrait images in Adobe Photoshop.
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Reverse Side Of Card

Heykens
First Base 

Weight; 125  

Age: 14

Height; 5  ft, 7 in. 

Manager: Doug Heykens
Christopher Smith

J  PRINTED ON CARD STOCK FOR 
AUTHENTIC LOOK

SQUARE CUT • COLOR ON BOTH SIDES • PHOTO QUALITY

—  9 COUNT CARDS 
WITH MAGAZINE COVER

16 COUNT CARDS

More into? Circle 35

L. HALL ASSOCIATES
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Michael LaCour

I have always loved 

this old lighthouse.

"I have always loved this old lighthouse and wanted to create a beautiful 
image of it for my personal enjoyment," says Michael LaCour, PPA 
Certified, M.Photog.Cr., of St. Amant, La. LaCour later decided to 
incorporate "Where Eagles Fly" into promotional pieces and enter it into 
competition. He took the original image with a Kodak Advantix 
automatic snapshot camera loaded with Kodak Advantix 200 film. He 
then scanned the image into Adobe Photoshop, along with a proof 
image of a sunset taken years before. Using layers, LaCour dropped the 
sunset in behind the lighthouse scene and adjusted the images to match.
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Complete Coverage of PPA's January Conferences, See Pages 4-5 for Details

JiMiA r~ March 2002

PEI Digital Conference 
is Here!

New Imaging USA 
Payment Plan

PPA Releases 
National Park Guide

©James Bayliss



your digrcai spores photography 
business into high gear.

Join the renowned 
Dennis Kirkpatrick

at
"Cleats, Computers, and Cash"

a one-day youth sports imaging extravaganza, 
coming soon!

HOUSTON, TEXAS
Sunday, April 7, 2002

or

CHICAGO, ILLINOIS
Sunday, April 21, 2002

To register, visit PhotoCentral at www.ppa.com  or 
call us at (800) 786-6277.

Thanks to the following for their support:

Triprism H  IREEDY PHOTOPROCESS oKxun îik.

W E L C O M E

o World
of PRINT JUDGING

W hat goes into a merit im age?
Think like a print competition'Judge. Join Barry Rankin 
and Helen Yancy as they illuminate the world of image- 
judging. Register today for PPA's Judges Workshop, held 
in conjunction with the annual International Print Competition.

Judges Workshop 
June 9-13

Lionsgate at McClellan Park
Sacramento, California

0 \

To register, call the PPA Service Center at 
(800) 7 86 -6 277  or go online to w w w .ppa.com .

http://www.ppa.com
http://www.ppa.com
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PPA -- a 25,000 member, powerful trade association leads the way in all phases of the 
imaging community.

A great headline! 1 am looking forward to the day when it will be a reality. The board 
and staff are committed to making it happen. But, it will require a lot of help from you. 
our members.

What Ls a trade association? Is there a difference between what we are now, a mem­
bership association, and the powerful trade association we should be? The answer is 
YES. A trade association, like a membership association, is concerned with educating 

its members while instilling a sense of community. There are, however, two important differences:

1. A trade association places a much greater emphasis on helping its members to prosper as business people.

2. A trade association senes as a defender and promoter of the industry.

The first area we must stress Ls education. PPA has long been the leader in the field, dating back to the original 
Winona International School of Professional Photography. Our annual convention, now known as Imaging ISA, 
has attracted thousands over the years to the myriad and exceptional educational programs offered. PPA Super 
Mondays have provided a fantastic alternative to the more lengthy courses.

PPA has added a variety of niche conferences to our array of educational opportunities. Family & Children, 
Seniors, and the new Wedding Conference allow photographers to meet others who do similar work and to learn 
from their successes and mistakes. PPA Ls committed to these niche conferences, and to all phases of imaging edu­
cation; we must bring the latest technology to our members.

We are also stressing more and stronger business courses, on line, at schools and at conferences. Figures most 
recently released paint a pretty dismal picture. The average professional imager works forty-nine hours per 
week for the princely sum of $30,000 per year. This does not need to be! The opportunity to make money is 
growing, not dwindling. We must be good business people as well as good imagers if we are to survive in this high­
ly competitive world.

Our second area of association responsibility is promoting and defending our industry. As a protector, we must 
continue to build upon the copyright defense campaign. PPA intends to continue its strong support of copyright 
laws and to continue being a visible presence in Washington, IX! in defense of those laws. Each of us must do 
what we can to encourage the growth of strong laws, from writing letters to our state and national legislators 
supporting and encouraging their interest, to politely reminding local businesses that deal with copyrighted mate­
rials that the laws mast be obeyed.

We are also continuing to work on promoting our industry: As you know, ads have regularly appeared in major 
print media advertising the professional imager as the person to see for photographic needs. We are building a 
strong Certification program. Those who achieve this status have made a sound business decision tor themselves 
and their business. The public Ls well aware of the value of dealing with certified people in other areas, and we 
intend to capitalize on that by promoting our certification.

The PPA board and staff are providing you with all the opportunities you will need to be a success in our chosen 
profession. The rest is tip to you.

With your help and what I have laid out for you, the headline at the beginning of this message will become a real­
ity. Thank you for your continued help and support.

Sincerely,

__. J\*o ---
William F. Stevenson, PPA Certified, M.Photog.Cr. 
2(X) 1-2002 PPA President

i

HAPPENINGS
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January Conference Wrap-Up page 4
M &M  and Seniors Conferences

Niche Conference Corner page 5
New Conference Updates

imaging USA page 5
Spread Your Conference Dollars

Play By The Rufes page 6
National Park Guidelines

Calling All Corporate Photographers page 6 
Nikon Award

Creativity At Its Besl page 7
Retreat to Atlanta

It's Super page 7
Super Monday

AHBatu School Spotftght page 8
Golden Gate School

Correction: In PPA Today, February 
2002, we misidentified two images on 
page 4. The image of the bride in 
"Calling All In-House Corporate 
Photographers" was created by 
Penney Adam s, and the image of 
athletes and the American flag in 
"Cleats, Computers & Cash" was creat­
ed by David W acker

PPA> T ? d a y

Publisher Blanche Payne
bpayne@ppa.com

Executive Editor Amy Walkes
awal kes@ppa, com

Graphic Designer Trent Cox
tcox@ppa.com

Staff Editor Heather Best
hbest@ppa.com

This month's cover image wos created by James Bayliss PPA TODAY / March 2002 / P3
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J a n u a ry  C o n feren ce W ra p-U p
MANAGE YOUR
Marketing

Power %
Marketing & 

Management

More than 330 attendees gathered in 
Biloxi for the M arke ting  & M anagem ent 
Conference, January 10-12, with one 
mission at hand - to develop new business 
strategies and transform them into bottom- 
line results.

This year's Marketing & Management action 
plan for success gave attendees more than they 
bargained for With 14 speakers ranging from 
marketing experts like A le tha  Spekar and

Ann M onte ith  to digital and business gurus 
like D rake Busath and Steven Larson,
attendees were able to leam first-hand how to 
manage the digital transition. Incorporating a 
new
digital focus, the Marketing & Management 
conference showed attendees how to create 
effective strategic marketing plans, position 
their digital products and services for success, 
implement proven pricing strategies and more.

Judy Ferguson, a PPA member from 
Sturt>ridge, Mass., raved that the conference 
was an excellent way for her to "start a fresh, 
exciting 2002" and urged PPA to "keep up 
the excellent educational experiences!" 
Another attendee noted the abundance of 
"great information and ideas" focused on

their business. "It takes me to the next level 
in photography." the attendee continued. 
Attendees also spent some of their time 
exploring the 35 exhibit booths on the trade 
show floor making sure they were up to 
speed with the latest imaging products and 
services.

PPA extends a special thank you to M&M 
sponsors, Fujifilm and Kodak. Save the dates for 
next year's M a rk e t in g  & M a n a g e m e n t 
Conference, January 8-11, 2003
Outgrowing the Grand Casino, the 2003 
Conference will be held at Biloxi's beautiful 
Beau Rivage Hotel. Look in upcoming issues of 
PPA Today or go to PPA's PhotoCentral at 
www.ppa.com, for more conference details.

p h o t o g r a p h y  c o n f e r e n c e

An A+ Event
The Seniors, School & Event Photography Conference, presented by PPA 
and Marathon Press, drew large crowds for the second year in a row. More 
than 380 attendees gathered in Biloxi, January 13-15, for another exciting 
"back to school expenence", as leading-edge school photographers covered 
the most important aspects of operating a successful high school senior and 
event portrait business.

"The amount of positive feedback we received through the Speaker/ 
Program Evaluation Forms we distributed after each program was over­
whelming," said Events Manager Sharon Palmer For example, PPA 
member H ector A rm ando H errera  of Mexico wrote, "Niche seminars 
are an excellent idea We are able to concentrate on each speaker or event 
without having to choose between a simultaneous lecture__ Bunch of great

information, well organized, well balanced program." Another attendee four 
the conference "exciting and inspiring.” "I’m brand new and I walked away 
saying 'if they can do it so can I!' Thanks!"

Along with an agenda full of supercharged seminars, the Seniors Confereni 
featured plenty of learning opportunities outside the "classroom" for 
attendees to explore.They flocked around the 35 exhibit booths which 
featured the latest imaging products and services in Jtiis year's expanded 
trade show, and took part in special activities like the "Consumer's Choice" 
Senior Portrait Award, where winners were selected by a panel of high 
school seniors and their parents.

All in all, the Seniors Conference was a huge success. "I questioned coming 
in the first place, but have become energized and rejuvenated to plan the 
upcoming season.Timing was perfect.. .Very impressed with the speakers ■ 
they were motivational and inspiring!" said one attendee.

A special thank you goes to Fujifilm, Buckeye and Kodak for their generous 
sponsorship. Don't miss next year's Seniors, School & Event Conference 
January 12-14 at the Beau Rivage Hotel in Biloxi. Look for more information 
future issues of PPA Today and on PPA's PhotoCentral at www.ppa.com.
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Dates: March 21 -24, 2002
D I G I T A L
CONFERENCE

Thursday,: Pre-Conference Elective - Essential Photoshop Skills 

Friday: Maximum Skills
Begin the day w ith a lesson on the defining factor in the creative world - light. Continue your day 
learning digital through intriguing seminars such as "Digital Photography as a Creative Tool" and the 
two-part program, "Digital Capture for Art Directors, Designers & Photographers" For a small 
additional fee, you'll have an opportunity to tour Jim DiVitale's and Kevin Ames' own successful 

digital studios.

Saturday: Maximum Knowledge
Joe Glyda w ill jumpstart your morning with the inspiring story of how he introduced and converted 
Kraft Foods to digital capture. Scott Kelby w ill then continue your morning by walking you through 
his "Killer Tips & Tricks" of Photoshop. Spend the afternoon discovering the world of "People, Fashion 
and Digital Workflow" and follow with a gentle reminder-course about "Working From Your Heart At 
the end of the day, join the speakers in a casual setting for a salon showing of their personal art.

Sunday: Maximum Imaging
Join Jack Reznicki for a photographer's view of digital capture, exploring the tools of the trade and 
how to fit them into your studio's needs. JefF Schewe, a leader in the photo-imaging field, w ill then 
divulge what photographers need to know in order to create exceptional composites.

IMAGINGUSA
$ pread Y our 
Conference 

Dollar $
Want to turn your studio into a booming 

business? Find out how at Imaging USA, July 

12-17, 2002, in A tlan tic  City, NJ. As the 

photography industry’s number one event, 

Imaging USA w ill feature industry experts and 

programs that w ill expose you to inside 

in fo rm a tion  fo r creating greater p ro fit 

margins, a larger customer base and repetitive 

business.

Just what makes this event the number one 

show to attend? Imaging USA offers you 

more than any other conference in the indus­

try. Keynote speakers and nearly 100 special­

ty programs w ill demonstrate expertise in all 

fields o f professional imaging, and the trade 

show w ill host hundreds o f equipment manu­

facturers and technology companies featuring 

the latest top products and services in the 

industry. Among such vendors and your pro­

fessional peers and friends, endless netw ork­

ing opportunities await you at Imaging USA.

And, to make your Imaging USA experience 

even more enjoyable, PEA has worked w ith its 

finance department to incorporate a new 

Imaging USA payment plan, exclusively for 

PPA members, that w ill make the conference 

more affordable than ever. Register by April 

15. 2002 and you 'll have the option o f 

spreading your total conference fee across 

three easy installments.

For more information or to register, go to 

PhotoCentral at www.ppa.com or call WOO) 

786-6277 Look in future issues o f PPA Today 
fo r more features on this must-attend 

convention.
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PPA R eleases 
National Park Guide

America’s national parks, historic sites anil 

monuments provide incredible opportunities 

lor professional photographers of all 

specialties. I lowever, the regulations 

governing the use of these parks by 

photographers have long been a source 

of confusion and frustration.

In response, PPA has developed the PPA 

l iuide to Photographing on National 

Park Service (NPS) bands. I his 52-page 

booklet contains contact information for 

the 4(H) plus National Park Service 

Units, a straightforward look at when 

your shoot rei|uires a special permit, and 

even a section on the little known pro 

gram that allows photographers to tem­

porarily live and work inside the park.

While the main focus ol PPA’s 

government relations program is 

copyright protection, the association also 

has a vested interest in creating materials 

like the (iuide to NPS bands. According 

to Copyright and (iovernment Affairs 

Operations Manager Stephen Morris, 

'Tor most small business owners the fed ­

eral government is simply an obstacle to 

success. Out goal is to turn that 

obstacle into an opportunity for PPA's 

members."

Members can find their free copy of the 

PPA (iuide to Photographing on 

National Park Service I ands in the 

Download I ihrary of I’hotoC enttal at 

www.ppa.com.

Each year PPA uses a large number of member-created 
images in its printed and electronic materials. While 
PPA is always proud to show our members’ skills, we 
occasionally receive questions on how we obtain copy­
right releases and how images are selected.

In the broadest sense, our members select the images 
we use. Almost all of the images we use are selected by- 
judges at the PPA International Print Competition for 
inclusion in the PPA Loan and 
General Collections. From that 
pool, our in-house graphic design 
and communications staff selects 
images that best fit the needs of 
each project. For images in PPA 
Today, that often means an 
image that complements an 
article or one that fits the layout.

More rare is when a single image 
from the Loan Collection 
becomes the centerpiece of a 
membership drive or other 
project. A case in point is the 
soaring eagle image created by 
Bill Van Pelt of Lee's Point. Missouri. This excep­
tionally strong image has become an icon for PPA’s 
2002 Membership materials, appearing on everything 
from the 2002 Membership CD and the January cover 
of PPA Today to member recruitment materials.

"Every once in a while, we come across an image that 
embodies the spirit of the association." says Senior

Manager of Marketing and Communications B lanche 
Payne. "Bill's image is one of those. It's a clear 
representation of independence, strength and vision -- 
characteristics of both PPA and its individual members."

As the leader in the fight to protect copyright. PPA also 
fields questions about the ownership of the copyright 
on the images it uses. When entering the International 
Print Competition, each photographer signs a 

declaration granting PPA permis­
sion to use any images submitted 
for a variety of purposes. While the 
declaration gives PPA a n o n ­
exclusive ability to use the images, 
the photographer retains his or 
her copyright.

"We hold the usage rights granted 
to us as a near-sacred trust, and 
we exercise those rights carefully. 
You'll find images used for the 
promotion of the association, the 
inspiration of other members and 
the education of the public, but 
never to the extent that we harm  a 

photographer's ability to derive income from licensing 
additional uses or selling reprints," says PPA Director 
of Membership and Copyright Al H opper.

If you have additional questions regarding the copy­
right aspects of this usage, or about any other copyright 
issues, please contact the PP.4 Member Copyright 
Hotline at (888) 977-8679-

“Every once in a 
whiley we come 
across an image 

that embodies the 
spirit of the 

Association. ”

Attention In-House Corporate 
Photographers

Enter the 27th Industrial Photographer o f the Year Award, sponsored by N ikon, and demon­
strate your corporate photography prowess.

This award is granted annually to a corporation’s in-house photographer (employees of 
photographic studios need not apply) whose talents exemplify- the trade. Candidates w ill be 
judged on the ir contributions to the ir corporation and overall achievements in the 
corporate world. The first place recipient w ill be recognized at PPA's Im a g in g  L  SA in  
A t la n t ic  C ity , N .J., Ju ly  12-17, 2002.

For more in form ation on how to enter, look in upcoming issues o f P P A  Today, go to 
PhotoCentral at www.ppa.com or call the PPA Service Center at (800) 86-62

P6 t v  A TODA1 M irth  2002

http://www.ppa.com
http://www.ppa.com


l  l o g a y

W h a t ’ s  N e w  @  PPA P h o t o C e n t r a l

Business Services___ ___ ______

Looking to enhance your business, but watching your pennies? Check out www.ppa.com for free trial offers mid 
discounts through PPA's business service providers.

M o n th ly  G iveaw ay

Viit PPA's PhotoF.xpo at www.ppa.cm and register for this month’s special giveaway. Each month in 2002, PPA's 
PhotoExpo will give away a special product or service through a random drawing.

ListServs

Have an idea? Question? Problem? Sign up for PPA's ListServs - the easiest way to communicate with your fellow 
members. PPA’s ListServs, or electronic non-commercial e-mail lists, have been set up for all PPA Specialty- 
Groups on ppa.com, so you can easily find and subscribe to a list of topics that are of most interest to you.

With 780 members already subscribed to this new benefit. PPA's ListServs provide you with a means of 
branching out, expanding your market, and building relationships with other members. Sign up for this new 
member benefit today! For more information about PPA’s new List Servs, go to www.ppa.com.

C om ing  Soon. . .

Distance Learning and New Chat Series

Creative Minds 
Retreat to Atlanta

Infuse your education with excitement 
and leave lectures behind. Attend the 
PPA Creativity Retreat, just outside of 
Atlanta, May 4-7,2002, and join the cre­
ative minds of your fellow photogra­
phers. Spend four days brainstorming as 
a group, exploring all facets of your imagi­
nation.

Using both traditional and digital media 
in an open forum setting, you’ll have the 
opportunity to experiment with your 
creativity under the guidance of pro­
gram leaders Kevin Ames, Eddie 
Tapp, jane Conner-ziser and Alan 
Hanagriff.

Regardless of your level of expertise, the 
Creativity Retreat will provide you with a 
unique and beneficial learning experience. 
Space is limited, so register early. For 
more details or to register, look in future 
issues of PPA Today or go to PhotoCentral 
at www.ppa.com.

Clear your calendars for PPA's semi-annual 
educational extravaganza - Super Monday 
on A p ril 8. Hosted L>y experienced 
professional photographers across North 
America, these one-day seminars cover the 
entire spread o f imaging topics for a variety 
of skill levels.

W ith  more than 100 class offerings from 
marketing and d ig ita l to portra it and 
wedding, you'll find programming tuned 
to your interests in a location that suits you. 
Whether you choose to explore a new 
subject or re-examine a familiar one, the 
intimate setting o f most seminars w ill 
allow you to get the most out of your 
educational experience. PPA members 
receive a merit for their attendance at one o f 
the programs.

Due to these small class sizes, spaces f il l 
up qu ick ly . Register yourse lf and your 
fellow staff members for this one-day 
educational event - the deadline for the 
pre-registration rate o f $99 is March 18. 
Onsite registration w ill be $120. For 
more inform ation on courses in your area 
or to register, v is it PhotoCentral at 
www.ppa.com or call the PPA Service 
Center at (800) 786-6277.

ATTENTION
'’POTENTIAL” MASTER 
DEGREE CANDIDATES

All applicants, regardless of the date they 
joined PPA, must lx* PPA Certified as a 
Professional Photographer (CPI*) before they 
can be awarded the Master of Photography, 
as a Photographic Specialist (CPI’S) before they 
can be awarded the Master Artist or as an 
Electronic Imager (CEO before they can be* 
awarded the Master of Electronic Imaging 
degree.

If you are receiving your Master's at the 
upcoming Imaging USA Convention, it is 
mandatory that you have all requirements of 
the Certification Program (1) Application and 
administrative requirements; (2) Exam passed; 
and (3) Images accepted completed by the 
conclusion of the Annual PPA International 
Image Judging.

For a Certification information packet, 
please contact the PPA Service Center at 
800/786-6277
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Affiliate School 
Spotlight

Educational Opportunities for Photographers

Golden Gate School of Professional Photography 
June 23-28, 2002

Elevate your work, stimulate your creativity, shake up your career and have fun surrounded by 
135-acres o f splendid outdoor settings and distinctive architecture at beautiful Mills College in 
Oakland, California. Immerse yourself in a group who loves photography as much as you do. 
Since 1984, nationally and internationally acclaimed photographers have come to GGS to teach 
practical, real-world skills. Half- and full-week classes offered. Tuition $240-$600; on-campus 
room and meals $70/night. Contact Julie Olson, M .Photog.M EI.Cr. at 650/548-0889, e-mail 
ggs@goldengateschool.com, or go to www.goldengateschool.org

Full-Week Courses: lighting, equipment use/selection, marketing and sales will be covered.

Advanced Portraiture - Mark Allen
Examine and explore lighting techniques, posing and digital technology. 
Create modern masterpieces and challenge yourself to move to that 
higher plane! Grow as an artist and professional, taking the best from 
the past and linking it with the future.

Photoshop and Painter - Jane Conner-ziser
I his intensive class includes practical Photoshop applications for por- 
trait/wedding photography and fine art styles with Painter. Expand your 
personal style of professional digital art; create images with impact. 
(Students must provide their own computer).

Portraits and Weddings: The Essentials - Betty Huth and Ed Booth 
How to survive AND thrive in portrait/w'edding photography. Posing and

Portraiture of Children and Families - Peggy McAteer and Mark Lazar 
Develop a unique style. Learn to create images brimming with love and 
emotion, evoking a timeless sense of beauty and art. Capture the fun 
and excitement o f portrait subjects.

Advanced Photoshop and Digital Imaging - Eddie Tapp 
The ultimate digital experience for high quality portrait, commercial 
and event imaging. Learn workflow from calibration and ICC profiles to 
capture to output.

Mastering the Light - John Woodward
Lighting people and products, in studio and on location, quickly and 
easily. Better understand techniques and refine abilities to use them cre­
atively in varied situations.

Half-Week Courses
(students can choose to study with either one or two instructors):

Kathleen Carr - Creative Printmaking, June 26-28 
Learn Polaroid transfer and manipulation techniques. This workshop is 
a great way to immerse yourself in your creativity with image and 
emulsion transfers, SX-70 manipulation, and hand coloring.

Michele Celentano - Weddings, June 23-25
One of the most sought-after, successful wedding photographers in the 
country shares the key elements of her successful business. She is 
known for her distinctive, cutting-edge style and her amazing ability to 
capture on film what most people never see.

Doug Gordon - Weddings: Dare To Be Different, June 23-25 
Doug will share his unique style of photography and how to make the 
picture sell itself. Learn the value of posing and shooting for impact, 
and effective techniques for drawing attention to your studio and 
increasing your bottom line. Don’t miss this dynamic young speaker!

Calvin Hayes - The Wedding Photojournalist, June 26-28

Calvin will detail the important aspects of tapping into this enjoyable 
and lucrative market. Promotion, equipment, marketing and sales will 
be included.

D. John and M ary M. McCarthy - Make MORE Money! June 23-25 
Let these two long-time photography and marketing experts share with 
you proven techniques to help your business grow! Both are PPA 
Certified Business Instructors.

Nick Vedros - Expand Your Vision, June 26-28
A virtual icon of modern American commercial photography, Nick will 
share how he interprets everyday elements, and present images that will 
make you think. Images will vary from portrait situations to products.

And, offered September 9-10, 2002
Fundamentals o f Professional Photography - Brenda Cooper and 
Abel Sanchez
Designed for those just starting out or considering a career in profes­
sional photography. This course includes an introduction to 
professional studio portraiture and wedding photography.

P8 TOOAY M irth  2002

mailto:ggs@goldengateschool.com
http://www.goldengateschool.org


y o u r  career,

sh o u ld

n o t m,

m Mh  . * A

IM A G IN G U S A
Atlantic C ity, NJ • July 12-17, 2 0 0 2

i i ou re

seriou s a b o u t

Im a g in g

is  one even t

- l is a  Jane Murphy
Portrait Photographer Houston, TX

n  ProfessionalPhotographers
a g r e e

Imaging USA is the  # I convention 

and trade  show fo r  photography 

and imaging professionals w ho  are 

serious a bo u t ge tting  dow n  to  

business, seeing the latest in imaging 

equipm ent and sharpening th e ir  m arketing and imaging skills. You d o n 't w an t to  miss 

- Imaging USA 2002 - in A tlan tic  City, NJ, July 12-17, 2002. To register o r  fo r  m ore 

inform ation on the  imaging event o f  the  year, look  in the  A p ril 2002 issue o f 

Professional Photographer, go to  PPA's PhotoC entra l at www.ppa.com  o r  call the  

PPA Service C en te r at (800) 786-6277.

http://www.ppa.com


By Cameron Bishoppunooseo
The journalist 
who helped change 
the way weddings 
are photographed
Described by Harper's Bazaar, Town ami Country, 
and even Oprah Winfrey as the best wedding 
photographer working today, Denis Reggie is 
renowned for his exquisite work. He counts 
among his clients a gaggle of celebrities from 
the worlds of entertainment and politics as well 
as some of the uppermost upper-crust families 
in America.

Since 1980, Reggie has photographed 20 
weddings for the Kennedys alone. These include 
the marriages of Maria Shriver and Arnold 
Schwarzenegger, Caroline Kennedy and Edwin 
Schlossberg, and John Kennedy Jr. and Carolyn 
Bessette. After receiving a call from John Jr 
himself to photograph the top-secret ceremony, 
Reggies image of Bessette and Kennedy leaving 
the Cumberland Island chapel where they were 
wed appeared on more than 1,000 newspaper 
and magazine covers around the world.

The New York Times once wrote that Reggie is 
"a storyteller with a camera But Reggie insists 
these are not tales he writes himself He has 
become famous for using a photojournalistic 
technique rather than staging portraits or com­
posing informal shots, and has spent a good 
portion of his career preaching the merits of 
taking, not making wedding images.

Journalism is a direct presentation of facts 
without an attempt at interpretation and it's a 
definition that sums up Reggie's purist approach 
"I'm there to report the news not influence it. I 
don t suggest, arrange, prompt, coach or stage 
shots,' he says. "You'd find my clients wedding 
albums in the non-fiction area of the bookstore.'

"T as te , ju d g m e n t,  an d  sou l a re  th e  c r it ic a l fa c to rs  
b e tw e e n  a v e ra g e  a n d  o u ts ta n d in g  p h o to g ra p h y ."  
says R e g g ie . "C re a t iv e  ju d g m e n t  is a fu n c t io n  o f  th e  
r ig h t  b ra in  and  m u s t be  c u l t iv a te d ."

A ll im a g e s  © D e n is  R e g g ie



" I  d o n 't  s u g g e s t,  a rra n g e , p ro m p t,  coach , o r  s ta g e  s h o ts ,"  R e g g ie  says. "Y o u 'd  f in d  m y  c lie n ts ' w e d d in g  a lb u m s  in th e  n o n - f ic t io n  a rea  o f  th e  b o o k s to r e . "

"My style appeals to those who have a 
distaste for photographers who make them 
appear what they arc not," said Reggie in a 
conversation with Monte Zucker. Zucker, a 
pioneer in the field of classic, romantic 
wedding photography and a PPA member (as is 
Reggie), spoke with him for an interview that 

appeared on Zuga.net in 2001
"My photography is reality-based, not 

pretend, enhanced, adjusted," he said. It is 
reality with an edge toward finding the best 
expression, best light. I'm not looking in my 
photo journalistic approach to show every flaw. 
I’m trying to please my clients, as well as the 
next generation.

Creating illusion, evoking an inauthentic 
feeling is "exactly the opposite of photojour­
nalism," Reggie told Zucker In photojournalism, 
"photographers document what already is there,

not what he or she thinks should be there."
Throughout his career, Reggie has worked 

to draw a distinct line between traditional 
wedding photography and his style, asserting 
that a photograph taken when the subject is 
aware it's happening is not photojournalism 

At times blunt, Reggie doesn't shy from 
controversy. 'There has been an inevitable, 
unfortunate misuse of certain words,” he said in 
his interview with Zucker. [1 he term wedding 
photojournalism] has been so butchered that 
many of us are struggling to define true 
photojournalism Some photographers want 
the phone to ring. They want to have a chance 
at the job...Photojournalism is not the proper 
word for what they do," he said, referring to 
photographers yhose subjects are aware of the 
camera. "We all lose by that

It’s said that true objectivity in reporting is

an illusion, since journalists inevitably control 
the sources. The phenomenon holds true with 
Reggie's work. Though his intent is to be 
detached, the outcome is far from uninvolved 
Reggie delivers beautifully composed images, 
rich in color and depth He consistently 
captures the bride at her most stunning, most 
luminous. Guests are relaxed and happy, 
children joyous and affectionate.

Events brim with romantic splendor as 
Reggie concentrates his lens on each enchanting 
element a row of tall white candles illuminating 
the night, a garden ol deep red roses suspended 
from the ceiling, a sky of bubble-gum pink 
Japanese lanterns softly glowing.

Refracted through his visual prism, Reggie's 
images invariably reflect his sensibilities, as 

well as his artistic and technical prowess
(Continued on (> 17)
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Learning to create a photojournalistic style By Rob Fraser

• It's an attitude. At the end of a wedding, 
both your mind and body should be tired, 
because you've called upon the most important 
ingredients in shooting a successful documentary: 
your attitude and your intent. Shooting candids 
is a start, but it isn't enough. We have a responsi­
bility to the documentary tradition to shoot with 
integrity and vision; otherwise we should drop the 
words "documentary" and "photojournalism" 
from our marketing tools. If we're not careful, 
these words will become to photography what the 
word "luxury" is to the apartment rental market.

between the looking-at-the-camera moments. 
Be aware of what is happening behind you, too, 
as these offset moments can also make for 
interesting photos.

• Sometimes it's OK to nudge. There will 
be times when you need to gently nudge 
people into certain settings, poses or reactions. 
Keep your suggestions to a minimum, such as, 
"Why don't we go out on the street?" Once out 
there, give them enough leeway to be 
spontaneous.

• We can't pretend we're not there. There 
is nothing wrong with shots of situations that 
would not have happened had the photographer 
not been there. We are also part of the story as 
we elicit honest reactions for the moment. What 
we don't want to do is become the center of 
attention or controversy. Keep a low profile and 
your subjects will give you honest situations.

• Try new things, but not at the wedding.
Experiment with techniques and perspectives, 
but do it on your own time. A photo with weak 
composition or content cannot be made great 
with technique.

• Get natural. Use natural light whenever 
possible, or at least use your flash as subtle fill.

• Let the bride relax. Occasionally brides 
aren't happy with the portraits that we've taken 
when they are uncomfortable or nervous. Recog­
nize this and give them a few moments to close 
their eyes and take a deep breath before com­
mitting them to film. For four years, I assisted 
Yousuf Karsh, the great portrait photographer. He 
refused to click the shutter until he felt his sub­
jects were being honest with their personalities.

• Shoot the "in-between" times. Portrait 
time is not a time to forget the candids Many 
great moments occur when people are setting 
up or trying to get organized. I like to shoot

• Know your equipment. Nothing keeps-, 
you from being spontaneous like having to stop 
and think about mundane technical matters. I 
keep my equipment fairly simple. Don't let 
equipment slow you down either; if you're on 
frame 30 and something big is about to happen, 
download that film and start a fresh roll.

• Experiment with different films. I carry at 
least six different types of film with me. I also 
find that real black-and-white film, as opposed 
to the C-41 processed black-and-white, has 
more personality. I can't even find the grain on 
that chromogenic stuff!
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• Double-barrel. I shoot with both eyes open 
as it helps to see what's about to enter the 
frame, or if I need to move the frame to include 
a new situation. I do close one eye while doing 
critical focusing.

• Freestyle. Sometimes framing can be so 
formal as to draw attention to the pho­
tographer. Don't always play it safe. Especially 
during the dancing, I open up and shoot.

• Embrace emotion. Look for the emotional 
highs and lows in your subjects; the day is full 
of them. Don't back off during intimate moments; 
rather, embrace them in a quiet way. Photog­
raphy is not just about composition; it's also 
about recognizing and recording human beings.

• Stay two steps ahead. Anticipate the next 
shot and get yourself into position. Much of 
good photojournalism is about anticipating the 
photograph and getting into position on time. 
There is not a zoom lens out there that can 
compete with a good pair of legs.

• Layer the cake. Layer your compositions 
with foreground and background information. A 
wedding can be like a three-ring circus 
crammed into one ring. It is possible to include 
several separate vignettes into one frame. I love 
to see my clients explore the frames when they 
finally see the shots.

Fraser is a wedding photographer based in New 
York City. His studio number is (212)941-0433.
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(" R eg g ie ,"  con tin u ed  fr o m  p. 3 5 )

R e g g ie 's  im a g e  o f  J o h n  K e n n e d y  Jr. an d  C a ro ly n  
B e s s e tte  m o m e n ts  a f te r  t h e ir  v e ry  p r iv a te  
c e re m o n y  a p p e a re d  in  m o re  th a n  1 ,0 0 0  
p u b lic a tio n s  a ro u n d  th e  w o r ld .

"I'm here to tell you about 
my photography."

Bom in Crowley, Louisiana, in 1955, Reggie 
began his career in photography on the high- 
school football field at age 16, shooting the 
games an injured thumb had prevented him 

from playing.
Reggies hoarding school roommate at 

Connecticut's Choate Rosemary Hall was inter­
ested in photography. Because of his interest, 
Reggie became intrigued as well, shooting 
various sports events for the school's publications.

In 1976, after college and a stretch selling 
images to the local papers in New Orleans, Reggie 
established himself back in Crowley as a full-time 
photographer. By 1977, he had picked up a few 
jobs as a wedding photographer and realized he 
had stumbled on what was for that time a markedly 
innovative approach. I thought, What if we took 
a sports photographers mindset to a wedding?'

"My philosophy was not to he a leader, to 
not even be in control of the situation, but rather 
to document the event as a witness, as a historian, 
as a documentary photographer,' said Reggie in an 
interview for P h o to  D istrict N ew s "Legends series.

It was a philosophy he'd employ for the rest 
of his career. By 1981, in search of an expedient 
way to describe his burgeoning style, he had 
coined the phrase "wedding photojournalism. 
Reggies approach began gaining recognition as 
a new school of wedding photography.

(Continued on p. 40)
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10 tips from The Knot I By Cariey Roney

When it comes to documenting a wedding, 
couples pay particular attention to hiring not 
only the most qualified photographer, but one 
who shares their vision. Because the 
photographer plays such a critical part in the 
wedding-planning process, Cariey Roney, co­
founder and editor-in-chief of The Knot online 
wedding resource (www.theknot.com) has 
compiled a list of tips for addressing the needs 
and desires of today's brides and grooms.

1. Help them  de term ine th e ir vision. Upon 
your first meeting, ask potential clients to tell 
you the style of wedding photography they 
prefer. Do they want traditional posed 
portraits? Are they more interested in candid, 
photojournalistic shots? If they haven't 
decided, make sure you have sample 
photographs of your work on hand to help 
them visualize your style.

2. Describe your approach. Because brides and 
grooms for the most part take their relation­
ships with their vendors into consideration from 
the get-go, describe your working style to them. 
Do you shoot weddings with creative license, or 
do you prefer that the clients describe exactly 
what they want prior to the wedding day? Will 
you be the one shooting the wedding?

3. Exemplify your expertise. Brides and 
grooms can't help but feel that a neophyte 
photographer is a potential risk. They want 
someone who is experienced with the 
mechanics of the wedding day, someone who 
won't miss key moments. Let them know how 
long you've been in business, how many 
weddings you've photographed, what kinds of 
cameras and lighting equipment you use, if you 
develop your own film, if you handprint 
photographs or create special albums, if you 
have an assistant.

4. Show your work. A picture— in your case— is 
worth a couple thousand dollars. Brides and 
grooms will look closely at your portfolio to see 
whether the photos are framed well, if they are 
correctly exposed, if the lighting is effective, if 
the details are visible, and most important, that 
the people in the photos look comfortable and 
happy Make sure your photos meet these 
criteria and demonstrate the spectrum of the 
styles you bring to wedding photography.

5. Clarify pricing. Clearly explain how you 
determine your prices in terms of your 
investment in materials, time, and additional 
labor. How many hours will you spend on their 
wedding, including developing the photos and 
designing and producing their albums? How

many rolls of film will be shot, how many proofs 
will you show them, and how many final prints 
are included in the wedding package they 
have chosen?

6. O ffe r packages and payment plans. Have 
an a la carte menu as well as packages for 
couples to choose from, and make sure to have 
price lists on hand (often couples wish to take 
the information home for discussion prior to 
signing a contract). It is important to be clear 
with clients about how you would like to be 
paid for your services, and whether you have a 
strict payment policy that specifies the dates 
when you expect payments, or if you offer 
liberal payment plans tailored to the client. (See 
"Business 2002: W edding packages v. a la 
carte," Page 12.)

7. Provide references. Before the deal is 
sealed, prospective clients will most likely want 
to talk with other brides and grooms who've 
used your services. Be prepared with references 
you know will speak highly of your services. 
Posting client testimonials on your Web site is 
also effective.

8. D raft a comprehensive contract. Include 
obvious points srch as the date of the event; 
the exact number of hours you'll spend 
shooting; the starting time and the exact 
addresses of the places you will be expected to 
shoot, such as the rehearsal dinner, bride's 
home, church or temple, and the reception hall. 
Also note the name of the photographer who 
will shoot the wedding and the number of 
people who will assist; the number and kind of 
cameras to be used; the number of rolls and 
kinds of film to be shot (color and/or black-and- 
white) and the cost per additional roll if needed; 
the number of proofs when they'll be ready, 
and how long the couple can keep them, or 
where they can view them; how long you will 
keep the negatives on file and whether or not 
they can purchase them from you later; complete 
package details (number of prints, size, type of 
album, etc.); and the order fulfillment information.

Also specify the total cost, itemized if 
possible, overtime fees, reorder prices, deposit 
amount and due date, balance and due date, 
and your cancellation and/or refund policy. We 
also suggest that you note the name of an 
acceptable substitute photographer in case of 
emergency, and a guarantee that a backup 
camera will be on hand in the event of 
equipment failure. (See "Preparing for the 
worst, " Page 41)

9. Get the couple's list o f must-have shots 
early on. It's the best way to ensure that

©Denis Reggie

your clients will be happy with their 
photographs, whether it's a shot of the 
bride's bouquet or the groom's dance 
with his grandmother. It is helpful to have 
a printed handout of the most requested 
shots—this might be your 700th wedding, 
but the couple and their families are probably 
new at this. Request that the couple assign 
one attendant to introduce yoh to the 
VIPs (very-important-to-photograph) on 
the big day. And make a special note of 
any shots they'd like you to skip, such as 
a posed kiss.

10. Get online and market yourself. This is the 
most important tip of all. Many of today's brides 
make their appointments after they view 
portfolios on the Internet. Make sure your 
online portfolio is up to speed and that your 
Web site is easy to use and well marketed. This 
means that your name appears wherever a 
bride is looking for a wedding photographer, in 
a local magazine, your city's newspaper, and 
most important, on the Web, where 90 percent 
of brides, grooms, and wedding consultants 
search for wedding photographers.
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( Ra/tjie. " continued from [> 37)
Matilda Martin I )obbs a bridal consultant 

based in Atlanta has worked with Reggie for 
more than 26 years The first time I met him, 
he walked into Neiman Marcus [where I 
worked as a manager of the bridal department] 
and introduced himself to me. He was wearing 
these avant-garde clothes and was very young,'1 
I )obbs savs I le said I'm Denis Reggie and I’m 
here to tell you about my photography.’”

Reggies approach was a dramatic departure 
from the photographic style prevalent at that 
time says Dobbs I admired so much his not 
trying to run the show He conducted himself 
so quietly and was so under control and yet he 
[photographed] the most unique, surprising 
aspects of things

At a wedding, Reggie operates like a hard­
bitten newspaperman on the trail of a big story 
He works diligently to remain detached and 
unprejudiced about his subject He prefers not 
to get too friendly with the bride or groom before 
the ceremony He doesn t believe in speaking 
to clients during the event and he instructs his 
staff not to initiate conversations with guests or 
clients He never cats or drinks in view of the

attendees. He never sits down 
"We’re not there as guests. We 
should not be influencing the 
outcome by participating in the 
activities,” he says.

Reggie calls ahead to find out 
what other guests will be wearing 
so he can dress like them, "seeking 
camouflage rather than standing 
out by my attire. The last thing I 
want to do is stand out."

"I hardly was aware of where 
Denis was,” says Margaret 
Blackstock, who hired Reggie 
for her sons Atlanta wedding 
last October. "I only saw him if 
I happened to be looking directly 
at where he was standing. You 
don’t even realize he’s there, and 
he must have taken more than 
1,000 photographs.”

"He seems to hide from me 
at weddings and I can’t get my 
hands on him," laughs Dobbs. "I 
had a bride tell me recently, Be 
careful, I think Denis Reggie is 

hiding under that table over there and is getting 
ready to pop out and surprise me."

Reggie does bow to "the big five," the name 
lie’s given to the posed shots he usually takes: 
the couple, the couple with parents, the couple 
with the wedding party, the bride with the grooms 
family and the groom with the bride's family.
But he even approaches portrai­
ture in an untraditional manner.

Once at a wedding held at 
The Ritz-Carlton, the bride and 
groom had taken their vows 
and I said 'OK, Denis, should 
I gather the wedding party and 
take them back to the alter?”' 
says Dobbs. He said, No, bring 
them to the other end of this 
hall He had set up this lovely 
set with the hallway furniture 
that created a luscious 
homelike atmosphere and a 
pleasant family situation He's 
able to find beautv anywhere."

Kerri Silverman Stringer, a bride whose wedding 
Reggie shot in Tampa on New Year's Eve, 2001.

"Denis may be there as a detached observer, 
but he's very personable and very much part of 
the moment," says Stringer. "We were getting 
ready in the bridal suite and at one point, I got 
a little choked up. His presence was so 
comforting that I just felt like having him there 
was like having a good friend there."

Dobbs also appreciates Reggie's careful 
manner with the bride. Its tender, loving care," 
she says. "He’s very complimentary' and very 
helpful, making sure her gown and veil are in 
immaculate condition.”

"You could almost tell he feels honored to 
be involved with people's very important 
moments," says Stringer.

Reggie may be famous for celebrity and society 
weddings but he doesn't limit his clientele to the 
jet-set. He schedules appointments— including 
at least one wedding per weekend, sometimes 
two— on a first-come, first-served basis.

W ith eight pricing structures ranging from 
the w ildly extravagant to merely pricey, Reggie 
doesn't sell photos individually after the wedding,
( After the money's all been spent," he says), 
but instead charges his couples up front for the 
entire package, including the negatives.

It was a service Blackstock appreciated 
because, to the best of her memory, Reggie 
didn't seem to miss a moment of her son's 
wedding day. “His pictures tell the whole story 
of what happened that day. He got it all." □

I ve never seen someone 
do the posed pictures so 
quickly and thoroughly, says

R e g g ie 's  c e le b r ity  c lie n ts  in c lu d e  M a ria h  C arey, P e te r  Je n n in g s , 
M a r io  C u o m o , H o lly  H u n te r, a n d  A la n  G re e n sp a n .
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W hy go d ig ital?
By Paul T. Hayashi
I'm a former traditional medium-format 
wedding photographer who is now using 
digital photography exclusively. Why did I 
switch? Several reasons:

1. I'm getting old. It's getting harder to 
focus my medium-format Hasselblad and 
Mamiya RB67. Autofocus (when used 
properly) is a godsend.

2. The increasing demand for photo- 
journalistic (PJ) style photography. In the 
last couple of years, my clients have been 
asking for more of it because that's what they 
see in bridal magazines. It's a challenge to 
do that kind of photography with a fixed focal 
lens on a Hasselblad. Since I cannot take an 
exposure reading before every series of shots 
under changing lighting conditions, auto expo­
sure has allowed me to become more efficient.

3. PJ-style photography forces me to 
take photos of things I never did before. 
That also means an increased number of 
exposures. When calculating film and pro­
cessing costs, the savings can be significant.

4. The improvement in digital camera 
technology. As prices dropped and features 
became more robust, I could incorporate 
the PJ style into my wedding photography 
coverage without having to think about film 
and film-processing costs for the additional 
frames. Initially, I shot the formals, family 
portraits, and various other shots with film, 
but all the candids and formal portrait backup 
was done with the digital camera. Now, 
three years later, I have four digital cameras 
and am fully digital with my weddings.

I paid about $13,000 for my first digital 
camera, a Kodak Professional DCS 520. Its 
familiar Canon body allowed me to gain 
experience and be that much ahead of my 
competition. I was already using Canon 
cameras, so I didn't have to invest in new 
lenses. I also used Fujifilm digital cameras.

5. Delivery to clients improved. The first 
step to selling digital to our clients was to go 
to paperless proofing by having high-quality 
scans made or doing the scanning in-house.

The easiest way to sell digital to our 
clients was to have samples available for 
them to view. Many of our clients now are 
excited when we advise them that we shoot 
only digital and their proofing will be 
delivered to them on a CD.

I'm enjoying photographing weddings 
again—it's a whole new challenge.

Paul Hayashi's studio is in Wahiawa, Hawaii. 
See his work at www.hayashiphoto.com.
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The impressionist
By Cameron Bshopp I

All images ©John Dolan

The style your brides 
could ask for, thanks to 
Martha Stewart's 
favorite photographer

When Darcy Miller, editor of M a r t h a  S tew art W ed d in g s ,  

became engaged, she had one request before she and 
her hand  chose a wedding date. I said to him, 'We 
have to call John Dolan I had to make sure he was free."

"John has an amazing knack for capturing the 
essence of a wedding," says M iller He tells a story 
that has a deep emotional value. He just gets it."

In addition to two published books, ‘The Wedding 
Planner" (Chronicle Books, 1996) and Wedding Days 
(( . Ray J Jawkins Gallery, 1996), Dolan's work has 
been featured in magazines like M a r th a  S tew art W ed d in g s, T ravel a n d  Leisure, 

A ietro fio litan  H om e and In S ty le .

I I is association with Martha Stewart began in 1996, when he 
submitted his work to W eddin gs photo editor, Heidi Posner. More than 15 
of Dolan's shots were published in the magazines inaugural issue.

No one can deny the cultural impact Martha Stewart has had on the 
wedding industry and its photography, and says Stewart, lohn really 
contributed to the style of [the] magazine

Dolans soft romantic images quickly captivated readers. "Certainly 
Aia r th a  Steuhirt W edd in gs has given an incredible seal of approval to this 
approach," says Dolan The visual sophistication of people has increased 
m the culture at large

So much about a wedding is about emotion and life and love, and at 
the time a lot of wedding photography wasn’t reflecting that, says 
M iller I he editors were seeing beautiful portraits but a lack of emotion. 
You’re not a still life she says You’re laughing, crying kissing lohn's 

work shows you can be beautiful and emotional at the same time
I Xilans style steps beyond photojoumalistic It anything his work is remi­

niscent of impressionist paintings which am characterized by a concentration 
on the sensations produced by a scene rather than the minute details

T he core of my photography is the sensuality, the humanity of it 
says Dolan People always sav their wedding was a blur A lot of my 
pictures have that same feeling

Dolan struck out on his own professionally after years as an apprentice 
to famed \'illage V oice photographer Sylvia Plachy Around the same 
time he was best man in his brother's wedding and started snapping 
shots with his Leica

l ater Dolan was surprised at the visual impact of the images he had

captured the human element w ith a camera "It was because I had been 
part of the party, because I hadn't hung back as just an observer, Dolan 
says 'The way you relate to people is integral to your images.

Weddings are a floating opera If you get preoccupied and step off, 
you won t get carried away, says Dolan "You need to get swallowed up 
in the events so you're not thinking about where you parked your car or 
what time you need to be home.”

As he started shooting more weddings, Dolan soon discovered he 
was a character in the opera "People would ask me which side of the 
aisle to walk down and where to stand, my role had a lot more to do 
with [the style of the photography] than I thought because I would 
come back with these images that were unexpected and surprisingly rich 

By contrast, the work of many wedding photographers suffers, says 
Dolan, because they play it safe They don’t want to mdss it up. Dolan 
takes chances. "You've got eight hours to cover your rear end I can take 
care of the mom shots fairly quickly and then try to please myself 

Among the mom shots Dolan says group pictures are the most 
significant. It's noTas important to experiment with these They can be 
beautiful, classical simple Most important, these images should reflect 
the true temperament of the family

T hese are incredible historical documents we re making," says 
Dolan T h e  two most important choices you have to make are:
Are you marrying the right person and have you hired the right 
wedding photographer?

These are the pictures that people run in to save when the house is 
on fire says Dolan. Wedding pictures are what we have j

See m ore o j  D o la n  s w o r k  a t  wuflP.johndolan.com H is  studio is in N eu ? Y ork  C ity
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D o la n 's  e q u ip m e n t in c lu d e s : R o lle if le x  tw in - le n s  ca m e ra  w i th  an 
8 0 m m  f /2 .8  lens; Leica M 6  w i th  a 3 5 m m  f /1 .4  ASP le ns ; C a non  T90 

w i th  a 5 0 m m  f /1 .2  le ns ; H o lg a  &  D ia n a  (p la s t ic  1 2 0 m m  cam eras).
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It wedding photography is about telling a story, 
then Zeke and Maria Bel Cejas are the Brothers 
C .nmm Proprietors of I)csigner Images ZekeBel, 
this dynamic husband-wife team from Miami has 
been setting trends in wedding photography for the 
past several years I heir success is based on a 
multi faceted multi -perspective approach to 
illustrating the story of a couples wedding day 
I’PA C ertified photographers both, Zeke 
i M Photog C r ) and Maria-Bel (just a couple merits 
away from her Masters) work as a team through 
(Hit a wedding assignment, complementing each 
other and providing their clients with a diverse 
look at the special moments of their wedding 

I he C eiasc-s photographic potency begins 
with the way they work together to capture 
multiple perspectives of the same scene. I like 
to shoot more of the photojournalistic images, 
those shots that really capture the emotion of 
the moment, and Zeke docs really well with 
the portrait work and some of the traditional 
shots that everyone wants, says Maria-Bel "I’ve 
definitely learned a lot from Zeke over the years, 
and I think he's learned a lot from me, too "

Zeke agrees, noting that the influence of his 
wife coupled with a background in fashion and 
commercial photography has helped him 
develop a style of wedding portraiture young 
couples enjoy. "I'll do the formal bridal work 
like I was doing before he says. "And then I'll 
talk to the bride and see if I can come up w<th 
something more fashionable They get really 
excited about the prospect of getting 
something like what they're seeing in the 
magazines Then, essentially, it becomes a 
fashion shoot What comes out is a lot more 
creative and stylish The brides love it."

W ith our two styles, the story gets even 
bigger and better, says Zeke “You can really see 
our teamwork at the key points during the wed­
ding, like when the couple is doing their first 
dance I know that Maria-Bel will shoot the tight 
shots of their faces and capture their emotions at 
that time That's the only time they're going to be 
alone for about five hours. So I really want her 
to get that expression--is the bride going to cry, 
are they being sensual, are they looking at each 
other? While shes doing that, I II get the wide

Top: Z e ke  Cejas d id  th e se  fo rm a l p o r t ra its  in -s tu d io . 
K o d a k  DCS 5 6 0  ca m e ra , 7 0 -2 0 0 m m  f /2 .8  L lens. 
D ire c t ly  a b o v e : M a ria -B e l C e jas use d  a v a ila b le  
l ig h t  t o  c a p tu re  th e  b r id e 's  and  b r id e s m a id s ' 
f lo w e rs .  C a non  D 3 0 , 2 4 -7 0 m m  f /2 .8  L lens.

shot of the whole room with the couple and their 
guests and all the decorations. And one of us 
also shoots all the family members around the 
couple. That's all part of the story. And we know 
exactly how it ’s all going to go into the album.'

A critical factor in the development of both 
photographers' styles was their transition to a
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fully digital, all-inclusive studio several years 
ago. Beyond the many production advantages 
of the digital workplace, both photographers 
have experienced a stylistic renaissance due to 
the freedom of shooting with digital cameras. 
Because they can afford to shoot a lot more 
without the expenses of film, developing, and 
processing, Zeke and Maria-Bel have been able 
to try more new things "Going digital is what 
turned things around says Zeke It gave me 
more freedom I didn't have to spend so much 
money on film and developing, so I started 
shooting more and more Eventually, instead of 
taking 20 to 25 posed shots, I started shooting 
70 or 100 Also, I really like fine-tuning things 
to perfection in Adobe Photoshop I have 
clients now who know I can do little things

R ig h t: M a ria -B e l use d  s id e  l ig h t in g  (no  fla sh ) t o  ca p ­
tu re  th e  b r id e  and  g ro o m  le a v in g  in th e  lim o . C anon  

D 3 0 , 2 4 -7 0 m m  f /2 .8  L le ns . B e lo w : Z e ke : "W h e n  I 
n o t ic e d  e v e ry o n e  lo o k in g  a t th is  l i t t le  g ir l ,  I c o u d n 't  

re s is t  w a lk in g  fo rw a r d  a n d  c a p tu r in g  th is  b re a th ­
ta k in g  v ie w ."  K o d a k  DCS 56 0 , 1 7 -2 9 m m  f /2 .8  L lens.



" Your Mother's gonna love this one.”

Before the click, an yth ing  can happen. And it usually  d oes. So w h y  not 

control w hat you  can? With A lb um s Inc. as your supplier, for once and a lw ays you  can  
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Our fam ily of em p loyee-ow n ers will  p rovide you  w ith  the album s, fram es, 
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Viscaya M useum  and G ardens, M iam i, F lorida. M aria-Bet: "The b rid e  and g ro o m  w e re  ta k in g  a litt le  break tog e th e r. 
They neve r kn e w  I was th e re  u n til th e y  saw th e  im age on th e ir  w e d d in g  C D ." C anon D30, 70-200m m  f /2 .8  L lens.

here and there— slim down an ami, trim a 
waist— and they really appreciate i t "

Maria Bel too feels she has benefited from 
the switch to digital I love to capture a whole 
sequence of events and really move around and 
try different things I experiment more, and 
with the digital I've had the freedom to do that 

The (  eiases are not only shooting more 
these days they're selling more tot) Between 
the engagement, studio, ceremony, and 
reception we might end up with 900 or 1,000 
images savs Zeke The cost to us is the same, 
hut were selling a lot more On average our

customers are buying about $1,000 more than 
what they started with in the beginning

A lot of these added sales are a result of the 
wedding CDs and digitally formatted albums 
offered by ZekeBel After each wedding,
Maria-Bel takes Zekes Photoshopped images 
and lays them out in a digital photo album 
using Montage Pro from Art Leather

'This is where we really try to capture the 
story of the dav. says Maria-Bel The key is to 
get to know the couple, find out what they 
want and what is important to them, and then 
present that to them with an artistic twist

The book designs highlight the different 
perspectives of Zeke and Mana-Bels photography, 
with each wedding scene forming one two- 
page spread. For example, from the first dance 
images, Maria-Bel w ill include a couple of her 
up-close images of the newlyweds dancing and 
looking at each other. On the facing page, 
shell put one of Zekes large images showing 
the entire scene, with the couple in context, 
surrounded by all their loved ones This layout 
continues throughout the book, so the couple 
can see the different views of their big day, 
from the emotional close-ups to the grand 
panoramics of the whole affair.

After Maria-Bel designs the albums with 
Montage Pro, she downloads the image presenta­
tion onto a CD. "You can throw 500 images in 
a folder, and all the customer has to do is click 
on each one in order," says Zeke. 'We also put 
the album images on the Web site. The bride 
and groom can view it there, proof it, and give 
us the okay to go ahead and print it. Wcve 
even had some couples get online during their 
honeymoon and send us back comments!"

The result of all this is not only a fine product 
but a strong selling tool The couple can buy as 
many images as they like, and if they only want 
to purchase 40 or 50 shots, there is no pressure 
However, a full book that tells the complete 
story of the day from beginning to end typically 
needs a few more images, and the couples are 
usually so impressed that they buy the entire 
package "If the customer buys 60 images, we 
can do the whole story very nicely," says Zeke. 
"Its really hard for a bride to look at the whole 
album, the whole story the way we vc laid it 
out, and not want to purchase all of the images.'

So it all makes sense The modem marketplace 
favors well-designed package deals. And when 
it comes to wedding photography, the Cejases 
provide one of the best packages around By 
getting to know their clients and concentrating 

^ o n  each couples particular wedding story, Zeke 
and Maria-Bel are able to offer something that 
feels personalized and hand-tailored Add to that 
the teamwork element and the couples digitally 
renewed passion for their work, and it's no wonder 
a lot of Miami area studios are suddenly finding 
themselves playing catch-up to Zekebel J

F o r  m ore m fom u ition  a b o u t  D esign er Im ages Z ekebel a n d  

to vieu' ex ten sive on lin e  co llection s  o f  Z eke  a n d  M a n a -  

B e ls  im ages, visit their W eb  site a t  u w w  zekebel.com
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V Jn  i"0 \A /n  By Neal H. ClipperV^/l I U IK *  IU V V I  I and Mimi Hallowell

Neal Clipper uses familiar New York City icons 
to create environmental wedding portraits

These days, many brides and grooms arc 
looking for something unique and unconven­
tional when it comes to the documentation of 
their wedding day, something other than the 
standard wedding shots and poses. Neal Clipper, 
PPA Certified, M Photog., of Ahhey Creative 
Photography in N.J., caters to those couples 
by offering a nuptial photography experience 
totally original, exciting, and most of all, fun. 
He calls it environmental wedding portraiture

"My concept is a simple one," says Clipper.
Pick several recognizable locations, preferably 

in a large city, that you would photograph as a 
scenic landscape. Place a bride, groom, and 
wedding party in front of that scene, and voila, 
you have an instant sale."

The idea is to pick landmark buildings, 
statues, or structures that guide the viewers 
thoughts to a particular city. The images can be 
as simple as the bride and groom kissing in

All images ©Neal H. Clipper, Abbey Photographers

c/aibon



front of a fountain, or as complex as the whole 
wedding party stopping traffic in a major 
intersection, such as Times Square in New 
York. It is essential, though, to allow local 
color, or spectators, to serve as an integral part 
of the experience, rather than a distraction.

While C.lipper has an obvious advantage 
with New York C ity in his backyard, and he 
says this service can be practiced in any major 
metropolis where there are noteworthy scenes 
and sites. Although my concept is New York, 
you can make any city your city," he says.

Depending on when and where the ceremony 
and reception will take place, Clipper picks the 
various locations prior to the wedding day to avoid 
confusion. He has about 25 locations that he 
knows work well at specific times of the day, 
based on where the sun w ill be and how many 
people are likely to be around. He believes the 
more spectators that are around to draw into the 
shot, the more fun. and the more future clients.

If the reception is in the city, he will often wait 
until after the party to take the images, when every­
one is more carefree and less worried about getting

C l i p p e r  uses e a s ily  re c o g n iz e d  la n d m a rk s  a n d  s e t t in g s — lik e  a h o t  d o g  s ta n d  ( le f t) ,  T im es S q ua re  (b e lo w  
le ft ) ,  a n d  th e  P o nd  in  C e n tra l p a rk  (a b o ve )— as b a c k d ro p s  th a t  e v o k e  e m o tio n a l c o n n e c tio n s .
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dress-clothes dirty. Sometimes that's not an 
option, as the reception may be held in the 
suburbs In those cases he will gather the wed­
ding party directly before or after the ceremony 
Some of his clients don't have their ceremony or 
reception in the city, yet they have an affinity 
for the city or just love the idea. Clipper will 
set a date to meet with them in their wedding 
attire after the actual wedding day. He says about 
70 percent of his wedding clients want to include 
this service as part of then wedding package.

Free pass
One of the most outrageous and engaging 

aspects of C lipper's environmental wedding 
photography is what he considers the props. In 
this case, he means people— tourists and

curious onlookers—  who are generally more 
than willing to join in and help out. "We cause 
quite a hit of commotion as you can see in the 
images where there are other people around," 
says Clipper. Those people might not have 
necessarily been standing around, they just came 
to us because we become like a magnet. People 
see a bride and they automatically come over and 
want to congratulate her and say how beautiful 
she looks, and it literally becomes an event."

Some of Clipper's favorite images have come 
from just letting the bride and groom cross the 
street, where you don't even see their faces, but you 
see the other peoples reaction to them walking 
in a tuxedo and a wedding dress. "Some of the 
expressions on those people's faces are 
priceless. I call those people 'additional cast

Preparing for the worst
Regardless of how great a wedding photographer you are— eventually, something will go 

wrong. Horribly wrong. While this may sound fatalistic, it's one of the inherent dangers of photo­
graphing once-in-a-lifetime events.

That's why having some form of malpractice-style protection is a must for the working 
professional photographer. Called indemnification or professional liability insurance, this type of 
coverage can be extremely expensive. However, one trade association has come up with a low- 
cost solution that addresses the problem.

For $50 above the cost of their dues, members of Professional Photographers of America 
participate in a trust fund that backs them up when they are faced with a professional negligence 
claim. Most often, such claims are the product of equipment malfunctions or clients who decide 
that they simply don't like the photographs.

In these situations, the member notifies PPA of the problem. After applying a small deductible,
The PPA Trust then retains and pays for an attorney to represent the member in court, and pays 
any damages. For complete details on how the Trust works, you can obtain a copy of the Trust 
Agreement by contacting the PPA Service Center at 800-786-6277.

While PPA has the best professional liability program in the business, the association maintains 
that preventing problems is preferable to being sued. PPA offers these tips for staying out of 
trouble with your clients:

• Check your equipment. Equipment failures are the number one cause of negligence claims 
against photographers, so be sure that your gear is in good working order.

• Communicate. Make sure that you understand the client's expectations. Likewise, make sure 
the client knows what services they will be receiving, and what fees they will be expected to pay 
for those services.

• Write it down. Lawyers are quick to point out that verbal contracts aren't worth the paper 
they're written on. So make sure you have a written contract that defines the client/photographer 
relationship and expectations. While generic contracts are available, it's always best to have a
local attorney review the contract you'll be using. O

• Follow up. Once your wedding client has signed the contract, send a confirmation letter 
that summarizes the event coverage you'll be providing. If the client has requested certain shots, 
include the requested shot list in your letter. The client should also be given a deadline for 
contacting you with any changes. This will allow you to correct misunderstandings before it's too late.

• Don't avoid difficult conversations. When something does go wrong, the natural reaction is 
to avoid talking to the angry client. However, avoiding an unpleasant conversation almost always 
makes the situation worse—no one likes to feel he's being ignored. By taking care of a problem 
quickly and efficiently, you may have the opportunity to turn a negative client experience into a 
positive one.

B y s ta n d e rs  jo in  in  o n  th e  fu n  o f  th e  s h o o t, 
m a k in g  i t  in to  an e v e n t.

members' because they are needed to make the 
images work and to add realism," says Clipper.

Occasionally, Clipper and his clients am 
into something extraordinary or unexpected on 
the streets. On a recent shoot, they happened 
upon the filming of an episode of HBO's hit 
series, "Sex and the C ity The bride and groom 
were allowed to sit in the director's chair and 
have their pictures taken with the crew, 
cameras, and equipment in the background.
On another shoot, they ran across a rock band 
filming a video and the bride and groom got 
together with the band for some good times 
and great images. "A bride in a wedding dress is 
like a free pass to do almost anything you 
want," says Clipper.

Gaining exposure
If they ask, Clipper will send the "additional 

cast members" some images, which proves to 
be lucrative for his business. He recalls doing a 
shoot in front of Taimp Plaza where he 
included some police officers who Were 
standing by. Clipper sent them the images and 
in turn was hired to photograph one of the 
officer's weddings. "You never know where your 
next customer w ill come from," he says.

When doing a session before the wedding 
reception, Clipper shoots with both regular 
film and a digital camera. While driving from 
kxration to location, he has an assistant download 
the digital images to a laptop computer so they 
can be shown on a screen as a slide show at the 
reception People can actually see images of 
the whole day at the party. Its a perfect sales 
tool for us. We even bring a small printer with
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us, print out some of the images, and give them 
to the guests as a memento. 1 can t carry 
enough business cards with me when we do 
that, because people want to know where they 
can get their wedding shots done like that

After the proofs are sent to the newlyweds, 
Clipper usually receives calls from the bride's friends 
inquiring about the service and how to incorporate 
it as part of their own wedding coverage. Other 
than word of mouth and the images themselves, 
Clipper has no formal advertising or marketing 
practices. "Its a nice feeling to know that we 
really don't advertise at all, the business comes 
literally from one person telling the next.

‘The main thing about this service is it's just 
so much fun to do, admits Clipper. It's definitely 
better than doing the whole rest of the job.
If I could just do this and nothing else, it would 
be great." □

N e a l  C lip p er  w ill present " M a ke  her c ity  y o u r  c ity —  
c h o o s e  a  g r ea t  lo ca tion  on M o n d a y , J u ly  15 a t  Im ag in g  

U S A  in A tlan tic  C ity , N J .

Suggested reading from the bookstore at PPA.com
"The Master Book of Wedding & Bridal Photography," by J. C. Adamson & Piare Mohan 
(Marathon Press)

"Storytelling Wedding Photography," by Barbara Box (Amherst Media)*

"Professional Secrets of Wedding Photography," by Douglas Allen Box (Amherst Media)*

"The Art of Wedding Photography: Professional Techniques with Style," by Bambi Cantrell, et al. 
(Watson-Guptill Publications)*

"Wedding Photography," by Rick Ferro (Amherst Media)*

"The Business of Studio Photography," by Edward R. Lilly (Allworth Press)

"Professional Techniques for the Wedding Photographer: A Complete Guide to Lighting, Posing 
and Taking Photographs that Sell," by George Schaub & Kenneth Sklute (Watson-Guptill Publications)*

*Ava//ab/e though a partnership w ith Amazon.com

For PPA members only, free guides in the Download Library at www.ppa.com:
"Sample Wedding Contract" "Sample Model Release"
"Pricing Portrait and Wedding Photography" "Guide to Studio Photography Software" 
"Indemnification: Prepare for the Unexpected"

Join the W edding Photography Discussion by jo in in g  the PPA-W edding ListServ e-m ail lis t 
www.ppa.com .
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Take your imaging to a 
whole new' level!
Contact us today:
(800) 786-6277 or

M ore in fo?  C irc le  42
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See us at this seasons’ photography tradeshows, or call: 1-800-888-1934 
visit: www.gpalbums.com or e-mail: gpalbums@aol.com

w
G E N E R A L  P. R O D U C T S

Since 1934

If you haven’t taken a look at G .E  lately, 
you don’t know what you’ve been missing!

More in fo?  C irc le  43
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" " P i i 0  n e w ByLedeHunt  

w e d d i n g  a l b u m

Opulent, understated,

This year’s wedding albums are opulent yet 
understated, with luscious papers and acres of 
white space. Make that black space; black is 
back for covers, leaves, and gilding. The books 
are bigger and they are meant to hold fewer 
photos. There's an informal balance to the 
layouts, with small images offsetting double­
page panoramas and others printed big and 
mounted corner to corner. The collage has 
given way to filmstrip groupings, a beautiful

and crafted with finesse

complement to the trendy photojournalistic 
style of wedding photography.

Couples are choosing candids that arc 
actually candid. Color still rules, but it's 
interspersed with black-and-white, or it ’s cross- 
processed to bring out vivid details, and hand- 
applied or digitally tinted. In some locales, 
sophisticated, hyper-romantic infrared images 
are making their way into the wedding album 
and onto the covers. In other regions, the

couples add satin ribbons petals and other 
mementos of the day to the book

Slip-in albums are gaining on the traditional 
custom-mounted styles, especially as sales of 
secon d  albums grow, but handsome binding is still 
J e  rigueur. Brides (or their mothers) who insist on 
traditional posed family groupings cannot resist 
the second album of "fine art images, the black- 
and-white candids, the close-ups of the tiny 
pearl buttons on her gown, or a single, 
beautifully set place at the reception.

The people who make your wedding books 
have been listening to you. Today, if you can 
envision it, you can find it, or you can have it 
hand-made to order. You can digitally print the 
photos yourself on gorgeous papers that come 
drilled for binding, or you can simply leave the 
whole thing to the designers at The Book,
Art Leather, Zookbinders, Cypress, Sandis 
Leather Album Co., or Albums Inc. (S ee  resources, 

page 5 8 j .

We listened, too, and then we went 
shopping. Here are six of our faves

Haute design and utterly one of a kind
The Nouveau Eclipse coffee table album by Kambara USA comes 

with the couple's favorite image etched onto the brushed aluminum 
cover. This personal masterpiece becomes part of the living room 
decor. A t 11x14 inches (or 14x11 or 10x10, your choice) and with 
just 18 to 22 custom-mounted pages (and an imprinted foil title  
page, if you like), it's fast becoming the favorite of the 
sophisticated clients of mega-studio Faith & Adams, of Portland, 
Ore. Artistic infrared images are part of the wedding package 
there, and they look fabulous when they're etched onto the silvery 
metal. The design and picture placement in this slip-in, library- 
bound book are left to  the photographer, who can choose from 
scores of mat designs, or have them custom made.
800-662-6650; kambara@kambara.com; www.kambara.com
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P ro fe s s io n a l P h o to g ra p h er  invites you to log 
on to our advertise s websites for hot products.

www.jonathanpenney.com

IM AGING USA
www.ppacentral.com

J a  m i  ( i f  w  
'C i i i l d i e t i  s  

( ^ a r  t r a i t
' ( ( i n f e r e n c e

www.ppacentral.com

Old W orld m eets new  order
What's new in the Watercolor Albums by Waterhouse Books is the digital reproduction of 

the wedding photos on BFK Reeves watercolor paper, a luxurious French stock. (Waterhouse 
will print your images on an Epson Photo 2000P with Epson Archival Inks.) Yet, w ith its hand- 
sewn binding, hand-torn pages, rice paper interleaves, and organic bark paper covers—with 
or w ithout a sprinkling of rose petals—the Watercolor Album becomes an immediate 
heirloom that will last for generations. If the album must match the bride's trousseau, 
Waterhouse will hand-make the 
covers with fabric you supply; 
the same goes for the 
binding. The scrap- 
booking craze? This 
album is ideal for 
the addition of 
calligraphic 
notes and the 
couple's special _  
mementos.
860-526-1296; 
waterhouse@snet.com; 
www.waterhousebooks.com

G ive to me your leather
The contemporary 11x14 (or 8.5x11) Fine A rt Album from 

Leather Craftsmen is perfect for flush-mounted photos and 
digital groupings. For that oh-so-trendy instant patina, ask for 
distressed leather covers. At Cheswick Photography in 
Phoenix, many otherwise traditional brides forget all about the 
conventional 10x10 album the minute they see the dynamic 
page layouts of th? larger (and more profitable) Fine Art 
Album. Tom Cheswick makes his own layouts digitally with 
Adobe Elements software, a scaled-down and less pricey 
version of Photoshop. He prints them with archival inks on 
Ultra Pro Satin stock from Red River Papers. Leather 
Craftsmen, which stocks a variety o f longevity-tested papers 
for your albums, is among the few album makers that hand- 
lacquer your photographs for durability. Top off the look with 
black, silver, or 22-karat gold gilding, stamping, hand-tooling, 
and end papers of cork or Asian rice paper. 
Customerservice@leathercraftsmen.com; 
www.leathercraftsmen.com

©Tom Cheswick, Cr.Photog.

©Dan Hammel. PPA Certified, Cr.Photog.

56 Professional Photographer • March 2002

http://www.jonathanpenney.com
http://www.ppacentral.com
http://www.ppacentral.com
mailto:waterhouse@snet.com
http://www.waterhousebooks.com
mailto:Customerservice@leathercraftsmen.com
http://www.leathercraftsmen.com


A sexy  
package for 
the digital 
do-it- 
yourselfer
The versatile 
Stonehinge System 
from Stone 
Editions is made 
for your inkjet 
printer. Coup de 
grace: Archival 
Adamant Paper 
pages—
unbleached, 100- 
percent cotton, 
lignon-free and 
uncoated for
maximum ink absorption, and guaranteed light fast for generations when used 
with Epson Archival Inks and properly handled (also compatible with Lyson and 
other fine inks). Your black-and-white images w ill print like fine art on this Earth- 
friendly medium, and hand-tinted and color images have a velvety appeal. 
Available in three sizes (8x8, 12x12, 12x15), the creamy pre-drilled pages have 
flexible, clear mylar, flexible hinges for near-invisible post binding. Complete the 
presentation with European linen covers (in four colors), translucent interleaves, 
and metal-edged preservation boxes. Layout ideas and simple instructions included. 
888-640-0033; jimd@stoneeditions.com; www.stoneeditions.com

©Bussina Studios Ltd.

Any w ay you w ant it
Digicraft Binding & Design of Australia 
makes bound first editions from your 
prints or digital files, whether you design 
the album yourself or have their art 
directors create a completely unique book. 
These are not albums of photos; the pages 
are the prints themselves. Incorporate 
type, scanned mementos, borders, colors, 
gatefolds, panoramas, cutouts, 
groupings...use your imagination! 
mail@digicraftonline.com; 
wwwdigicraftonline.com

Slip into som ething beautiful
At Ellis Portrait Design, in Moorpark, Calif., Capri Mosaic slip-in 

albums are wildly popular with customers who go for versatile layouts: 
flush-mounted, double-page panoramas (brand new), reversible pages, 
creative groupings, 70-some mat selections, and now, coordinating 
folios. In SoCal, brides choose branded black covers, black pages, and 
black gilding (gold and silver are also available.) You can also leave it to 
Capri to assemble and permanently mount your albums. Sandy Ellis, 
PPA Certified, turns brides into walking, talking advertorials by 
collecting a handful of their favorite proofs in a 5x5 purse-size Mosaic 
"Brides Brag Book." The cost of these mini books to the photographer 
is so reasonable, Ellis awards them as sign-up bonuses at wedding

fairs. (Ellis liked Capri Album 
Co. so much, she became a 

regional sales rep.) 
800-666-6653; 

info@caprialbum.com; 
www.caprialbum.com

Art Leather and 
Gross National Product 

can help grow your business!

Call your local Art L eath er/C N P  representative
or I-8 8 8 -A L -A I.B U M  (888-252-5286).

A rt Le a th er^
G r o s s  N a t i o n a l  p r o d u c t

IK w O * t. o %
www.artleather.comwww.gnpframe.com

More info? Circle 42

March 2002 • Professional Photographer • 57

mailto:jimd@stoneeditions.com
http://www.stoneeditions.com
mailto:mail@digicraftonline.com
mailto:info@caprialbum.com
http://www.caprialbum.com
http://www.artleather.comwww.gnpframe.com


Trade secrets for selling albums May we recommend these album resources:
See below  for information request form.

In the surrounds of Los Angeles, large family wall portraits simply don't sell, says Sandy Ellis, 
PPA Certified, whose SoCal studio lies in the umbra of Los Angeles.

Specialized albums, on the other hand, do nicely, if you know how to sell them. For Ellis, 
who's also a regional sales representative for Capri Album Co. Inc., giving advice about selling 
albums comes with the territory:

• Have 20 of the bride's favorite proof photos flush-mounted and hand-bound in a purse-size 
"bride's brag book," such as the small Mosaic album from Capri (holds 5x5s or 3.5x5s). "You've 
got a walking, talking sales pitch every time she brings it out of her bag.

• Have a reputable company assemble your wedding albums instead of doing it all yourself. 
Your time is better spent photographing, planning your next promotion, boning up on your technique.

• Invest in gorgeous sample albums. People will not buy what they cannot see. Capri and other 
album makers offer discounts on samples, or offer special promo packages. Be satisfied that the 
album company you deal with backs their products—and therefore, you—and delivers on time.

• If you are not comfortable selling your work, hire someone part-time to do it. The best 
source: your happiest clients. Be flexible with the hours to keep them happy.

• According to Ellis, most photographers over-shoot on the wedding day. Having too many 
choices confounds customers and diminishes your sales ops.

• These days, most people say family comes first. Show your clients how to build a family 
history season by season with family portrait sessions. Begin a new book every year as the family 
grows and changes. When you sell a family album, you are selling a family heirloom.

• When new babies arrive, it's easy to sell two-year album session plans. Collect the fee up front 
for one 12-page (24 prints), high-quality, library-bound album, and send the client home with an album 
of photos from their first session. Now you are advertising your studio in your client's home, rent 
free. Give customers up to two years to fill the book. Additional print sales are almost guaranteed.

At  Ellis Portrait Design, Sandy and Ira Ellis, both PPA C ertified, specialize in photographing children 
and families. For more about Capri Albums: 800-666-6653; info@caprialbum.com; www.caprialbum.com.

Album s U nlim ited (151)
Album s Inc. (152)
A lbum  X Corp. (153)
A lbum s D irect (154)
A rt Leather/GNP (155)
The Book A lbum  Co. (156)
Capri A lbum  Co. (157)
Classic A lbum (158)
Cypress Fine Handm ade A lbum s (159)
D ig ic ra ft B inding & Design (160)
Epoch A rts (161)
Excel Picture Frames (162)
General Products (163)
Kambara USA Inc. (164)
Kolo LLC (165)
Leather A lbum  Designs (166)
Leather Craftsman Inc. (167)
The Levin Co. (168)
L igh t Impressions (169)
M artin  Schembri Photography (170)
M e rit A lbum  Inc. (171)
M e rit Tex (172)
M ichel Co. (173)
Pioneer Photo A lbum s Inc. (174)
Sandis Leather A lbum  M fg . Co. (175)
Stone Editions (176)
S torybook W edding Album s (177)
Taprell Loomis (178)
Top fligh t (179)
W aterhouse Books (180)
W eddingm ontage.com (181)
W eitz & Coleman Bookbinders (182)
W hite  G love First Edition Books (183)
W ooden N ickel A lbum s (184)
Zookb inders Inc. (185)

C ut here and m ail o r FAX back

RF.QI i s I FOR INFORMATION: Simply circle the numbers corresponding to the advertised products, new product listings, editorial features, and the 
Professional Photographers of America services in this issue and mail this card today at the address below. For fast reply, FAX the completed card to 84~-~29- 
11‘>‘> Your request for information w ill be forwarded to the appropriate party who w ill send full information to you -  quickly, free and without obligation.

NEED TO KNOW MORE VBOlfl 
THE SERVICES OFFERED BY PPA?

Please send me information on the items circled below.

We re here to help you. Just 
circle ON TUK CVRD the same number 
shown against our list 
of services below:
1. Membership
2. PPA Group Insurance
A. Imaging I SA Convention 
a . PowetTtx)Ls Conference 
5. Once I (ion a lifetime Pn>gnun 
(». Merit and I Vgree Program 
7. Certification 
H. Magazine Advertising
9. Direct Resptnse Card Advertising
10. Print Ixhibition Competition
11. PPA International School of lYokssional 

Photography

I I8 35 52 69 86 103 120 137 154 I7I 188 205 222 239
2 I9 36 53 70 87 I04 I2I 138 155 172 189 206 223 240
3 20 37 54 7i 88 105 122 139 156 173 190 207 224 241
4 2I 38 55 72 89 I06 123 140 157 174 I9I 208 225 242
5 22 39 56 73 90 107 124 I4I 158 175 192 209 226 243
6 23 40 57 74 9I 108 125 142 159 176 193 2I0 227 244
7 24 4I 58 75 92 I09 126 143 160 177 194 211 228 245
8 25 42 59 76 93 110 127 144 I6I 178 195 2I2 229 246
9 26 43 60 77 94 111 128 145 162 179 196 213 230 247
I0 27 44 6I 78 95 112 129 146 163 180 197 2I4 231 248
II 28 45 62 79 96 II3 130 147 164 I8I 198 2I5 232 249
I2 29 46 63 80 97 114 131 148 165 182 199 2I6 233 250
13 30 47 64 8I 98 115 132 149 166 183 200 2I7 234 251
14 3! 48 65 82 99 116 133 150 167 184 201 2I8 235 252
I5 32 49 66 83 I00 117 134 I5I 168 185 202 2I9 236 253
I6 33 50 67 84 I0I 118 135 152 169 186 203 220 237 254
17 34 5I 68 85 102 119 136 I53 170 187 204 221 238 2 5 p

Mail the completed card to: Professional Pbttlograp/ter, ISO™ Glenview Road. Suite 100. Glenview. IL 
6002S-9976. For faster reply. FAX to KC-~29-2199.
Name_____________________________________ _________________________________________________ _____________

Title__________________ ____________________________________________________________________________
Company _________________________________________________________________________________________
Address ___________________________________________________________________________________________

C it y _________________________________________________ State______________  ZIP_____________________
Phone ( ) ___________________________________________  F a x __________________________________________

March 2002
Void after August 2002

| r a p > h <

What type of equipment (to you plan to purchase or upgrade 
in die next 3 months?

A. Medium format camera/lens I). Studio lighting
B. 35 mm camera/lens E. Computer/Software
C. Urge fomiat camera/lens F. Studio accessories

In the past 12 months, have you purchased or researched a 
product after seeing it in Professional Photographer?

I. Yes 2. No

Vihat are your purchasing needs?
G. Immediate
H. Within six months
I. Infonnation only

How much did you or your organization spend on lab services 
hist month?
J. $5,000 + M. $2,000 - $2,999
K. $4,000 - $4,999 N. $ 1.000 - $ 1,999
L $3,000 - $3,999 0. $500 - $999

Vihat is your title?
P. Studio Owner/Manager S. Marketing. Sales, Advertising
Q. Staff Photographer T. Other
R. Freelance Photographer
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T h e  B & H  o n  l i n e  S u p e r s t o r e  T h a t ’s  o p e n  2 4  h o u r s  f o r  y o u r  c o n v e n i e n c e .

PHOTO - VIDEO - PRO AUDIO

FOR SHIPPING INFO, SEE B&H PAGE 2 FOR A FREE CATALOG, CALL 800-947-6933 , 212-444-6633 OR WRITE
H i

B&H PAGE 1

4 2 0  N inth  A v e .
Between 33rd  & 34th Streets

N e w  Y o r k ,  N . Y .  1 0 0 0 1

For Orders Call:
800-947-9964 • 212-444-6664

or Fax (24 Flours):
800-947-7008 • 212-239-7770

Store and M a il O rder Flours:
Sun. 10-5, Mon. thru Thurs. 9-7 

Fri. 9-1, Sat. Closed
We Ship Worldwide

Fast, easy to use search tool 
Enter brand, catalog or 
B&H item number in 
the search box and 
you’ll find your 
product in a flash.

Instantly access 
over 130,000 
items from more 
than 1,600 
brands. You will 
also find new prod­
ucts here first, as well 
as used and collectable 
alternatives.

The latest and most up to 
date prices, promotions 

and rebates on most 
products. The latest 

and most up to 
date product 
availability.

Access the
latest industry 

news, links to 
m a n u f a c t u r e r s ,  

articles and other 
informational and

educational content, plus 
free lessons.

B H

W h e n  I n  N e w  Y o r k  B e  S u r e  

T o  V i s i t  O u r  S u p e r s t o r e



Submit your organization's conven­
tion, workshop, seminar, or exhibition 
dates to  Professional Photographer 
at least five-and-one half months in 
advance. Professional Photographer 
editors reserve the right to  select 
events to  be announced on these 
pages, and to  determ ine when 
announcements will appear. Editors 
are not responsible fo r conflicting or 
incorrect dates.

For readers' convenience, each 
event is identified by a code preceding 
its name: C=Convention, W=Workshop, 
S=School, C /E=Approved PPA Con­
tinuing Education Seminar, E=Exhibit.

Send all Calendar of Events additions 
or corrections to : Paula Saje, Profes­
sional Photographer, 229 Peachtree 
Street, NE, Suite 2200, Atlanta, GA 
30303; FAX: 404-614-6404; 
Psaje@ppa.com.

Current Events
March 1-4
C: Rocky Mountain PPA, Colorado Springs 
Sheraton, Colorado Springs, Colorado; Leon 
Larsen, Executive Director, 312 North Ridge, 
Idaho Falls, ID 83402; 208-529-1988; 
leonlarsen@yahoo.com; www.rmppa.com

March 1-4
C: PPA of Massachusetts, Sheraton Plymouth, 
Plymouth. Massachusetts; Peter Siniarski, 235 
Hamstead St., Methuen, MA 01844; 978-682-5879

March 1-6
C: PP of North Carolina, Sheraton Imperial, 
Raleigh, North Carolina; Loretta Byrd, Exec.
Sec , 459 Greenleaf Road, Angier, NC 27051; 
888 404-PPNC

March 3-5
S: PP of Louisiana Spring Seminar, Holiday Inn, 
Lafayette, Louisiana; Emile Navarre, Executive 
Director, 817 Marigny Avenue, Mandeville, LA 
70448; 985 626-5477; emilen@internet.com

March 6-11
C: Mid-East Regional Convention, Hyatt 
Regency Hotel, Columbus, Ohio. Hosted by PP 
of Ohio; Phil Craig, Exec. Dir./Carol Worthing­
ton, Acct Exec., 37 West Broad St., Suite 480, 
Columbus, OH 43215-4132; 614-228-6599

March 17-18
W: Indianapolis Professional Photographers 
Guild, Back to Back CBM Classes, Indianapolis, 
Indiana; Terry D. Bateman, President, PO. Box 
55167, Indianapolis, IN 46205; 317-253-6245;
batemanphoto@home.com; 
www ippgonline.com

PPA Events
March 21-24, 2002
PEI D igital Conference, Sheraton 
Atlanta Downtown, Atlanta, Georgia

April 20-24, 2002
Children & Family Conference, Beau 
Rivage Hotel, Biloxi, Mississippi

July 12-17, 2002
Imaging USA, Atlantic City Convention 
Center, A tlantic  City, New Jersey

January 8-11, 2003
M arketing & Management 
Conference, Biloxi, Mississippi

January 12-14, 2003
Seniors Conference, Biloxi, 
Mississippi

March 29 - April 2, 2003
Children & Family Conference, Beau 
Rivage, Biloxi, Mississippi

July 25-30, 2003
Imaging USA, Las Vegas Convention 
Center, Las Vegas, Nevada

July 23-28, 2004
Imaging USA, Las Vegas Convention 
Center, Las Vegas, Nevada

July 28-August 3, 2005
Imaging USA, Las Vegas Convention 
Center, Las Vegas, Nevada

For in form ation on PPA Events, 
call 800-786-6277.

March 23-26
C: Southwestern Photographers Association,
DFW Hyatt, Dallas, Texas; Emile Navarre,
Executive Director, 1011 N. Causeway, Suite 12, 
Mandeville, LA 70471; 504-727-3666

March 23-26
C: PP of Washington, Best Western Lakeway Inn, 
Bellingham, Washington; Ralph W. Allen, III,
17230 28th Avenue, NE, Seattle, WA 98155; 
206-386-9088; ralphjoallen@home.com

March 24-26
C: PP of Idaho Inc., West Coast Hotel, Pocatello, 
Idaho; Tamara Brown, Chairman, 2331 Bodily,
Idaho Falls, ID 83401; tam@ida.net

April 6-9
C: Combined Missouri and Kansas PPA,
Topeka, Kansas; Mardi Weber, VP Kansas,
4105 SW 29th, Topeka. KS 66614; 785-271-5355; 
mardi@wichers.com; www.kppa.org;
Jim Devine, Pres. Missouri, jpdevine@att.net; 
www.moppa.com

April 6-10
C: PPS New York State Regional Conference,
Print Judging & Trade Show, Turning Stone 
Casino Resort, Verona, New York; Glenn Melvin, 
Business Office Manager, PO. Box 56, Limestone^ 
NY 14753; 814-368-9115; headquarters@ppsny.com

April 12-16
C: PP of Michigan, Dearborn Inn, Dearborn, 
Michigan; Ron Tocco, Exec. Dir., 19276 Eureka, 
Southgate, Ml 48195; 734-283-8433; 
ppofmich@aol.com; www.ppm.org

April 13-17
C: PPA of Pennsylvania, Crowne Plaza Hotel, 
Harrisburg, Pennsylvania; Genevieve Wilt, 
301-463-2827; www.ppaofpa.org

April 14-16
C: Montana PPA, Holiday Inn, Bozeman, 
Montana; Jo Morand, 406-388-5864

April 14-17
C: PP of Iowa, Savery Hotel and Spa, Des 
Moines, Iowa; Dennis Cox, President, 605 
Sumner, Humboldt, IA 50548; saul@trvnet.net; 
www.ppiowa.com

April 15
S: PP of Ontario Spring Mini Convention,
Holiday Inn, Peterborough, Ont., Canada; Gary 
Moon, Publicity Chair, 519-291-2303; Lynne 
Chant, Convention Chair, 705-292-9021;
www.professionalphotographersofontario.com/ 
convention *

April 20-24
W: ASP Retreat, Costa Cruise Lines' Atlantica, 
Western Caribbean, Aaron Pepis, Chairman, 40 
North Route 9W, West Haverstraw, NY 10993; 
914-429-3999; pepistudio@aol.com

April 20-24
C: Tennessee PPA, Adam's Mark Hotel,
Memphis, Tennessee; Donna Crips, President, 
dcrisp@mindsouth.rr.com; Christa Pesnell, 
Executive Secretary, 423-837-0259, 
cpesnell@bellsouth.net; www.tnppa.com

April 28 - May 1
C: Northern Light Regional PA, Madden's Resort, 
Brainerd, Minnesota; Pam Carlson, Exec. Manager, 
525 Tilden St., Fairmont, MN 56031; 800-362- 
5855, 507-238-2969; pcarlson@frontiernet.net; 
Roger Carlson, President, 507-238-2038

April 28 - May 3
S: PPA of Massachusetts, Mark Spencer,
100 School Street, Andover, MA 01810; 
978-749-9593

6 0  • Professional Photographer • March 2002

mailto:Psaje@ppa.com
mailto:leonlarsen@yahoo.com
http://www.rmppa.com
mailto:emilen@internet.com
mailto:batemanphoto@home.com
mailto:ralphjoallen@home.com
mailto:tam@ida.net
mailto:mardi@wichers.com
http://www.kppa.org
mailto:jpdevine@att.net
http://www.moppa.com
mailto:headquarters@ppsny.com
mailto:ppofmich@aol.com
http://www.ppm.org
http://www.ppaofpa.org
mailto:saul@trvnet.net
http://www.ppiowa.com
http://www.professionalphotographersofontario.com/
mailto:pepistudio@aol.com
mailto:dcrisp@mindsouth.rr.com
mailto:cpesnell@bellsouth.net
http://www.tnppa.com
mailto:pcarlson@frontiernet.net


'The Professional's Source" 420 Ninth Ave. (Comer o f34 th  s tree t) NYC 10001
Store & Mail Order Hours: [Telephone Orders 800-947-9964 • 212-444-6664

Sunday 10-5 • Monday - Thursday 9-7
Friday 9-1 • Saturday C losed  Fax Orders (24 hrs): 800-947-7008 • 212-239-7770

www. bhphotovideo, com
y i.'.rag
i m

PROFESSIONAL BLACK & WHITE AND COLOR FILM

Hi FUJIFILM Hi FUJIFILM #Polaroid Instant Films

im

Fujich rom e Volvia (RVP) —  Ultia-Fme Gram. Ultra Sharp. Saturated Colors Push-Processing Capability to FI 100 
Astia 100 P ro fess iona l (RAP) —  Smooth Faithful Color Reproduction natural Skin Tones Ideal for Fashion Ptiotograhpy 
Provia 100F P ro fess iona l {RDPM) — Super f  me Unprecedented Granularity of 8
Provia 400F P rofess iona l (RHPIII) —  Fine Gram Superb Color Rep'oductmn. Push-PuKessing Capab -y to  ISO '600

icolor - Professional Color Print Film I  Fuiichrome - Professional Slide Film
ISO 160 T i 400 1 800 800 ISO 50 64 T 100 100 400

NPC-160 NPS-160 NPL-160 NPH-400 NPZ-S00 NHGN-800 S in 1 Vetvia 1 RTP ! £ 6  : P rw ii Provia C0UII

135-36 269
. .

—  379 4.59 399 i RVP-58 j 64 f  NJ0 F 100 m n | |  Dupe
135 36 ^  459 1 5.49 ^ 4 9 4 49 849

35mm 100ft ......— ....1 4275 -  - — — 35mm lOOh. j 84.95 86.50 84 95 69 96 11495 4295
120 299 219 3.59 2.59 329 279 120 3.09 3.59 j 3.49 299 4.99
220 4.99 439 1 559 599 220 1 619 1 1 6.59 1 6.79

INSTANT PACK 3 7.x 4 7.
10 Exposure

665 Pos/Neg...................................
667 ............. 739 669 ..............
PolaPan 664 ProlOO_____________
PolaPan 672 Pro400 
PolaColor 679 ProlOO

Pro Vivid 689    1099
64T Tungsten 1395

1290 Emulsion/lmage Transfer Kit 3495
8.99 Film Holders
8 25 lor Sheet film and Pack him

10 *9 4405 74 95 <550 123.95
919 <545i 149 95 <545 Pro 189 99

= F IL M  S P E C I A L S
BUCK 8 WHITE COLOR SLIDE

Komca Monochtome 400 24 3.95 Kodak Ektachrome
Kodak Venchrome Pan 620 . 8.50 Infrared EIR 3 6 ...................2149
INSTANT FILM Polaroid 779 (10 Exp I 7.99

Kodak Kodak IMP -  Imported from Europe.
IMP * -  Manufactured in USA Packaged in E.U.

USA W. « Manufactured in USA for Worldwide Distribution 
USA » Manufactured in USA for Domestic Drstnbution

P o r t r a  P r o f e s s io n a l  C o lo r  P r in t  F i lm  P o rtra  160N C . P o rtra  40 0N C  ubtic c r v  and
P0RTRA nim s o ffe r — N atural C ola INCI or 
Vivid C ola IVCI. 160 o r 400 speed Image a fte r image, 
they deliver a leve l o f consistency tha t sets them apart.
•  Flesh tones are rem arkably consistent, no m atter w hat 

com bination o f film s you shoot

natural flesh tones m controlled lighting situations 

P o rtra  160V C , P o rtra  400V C  meed color m 
scenes with one predominant cokx or Hatty fit situations 

P o rtra  80 0 r-c t fast action and low-light conditions

'E' Family Ektachrome Professional — Daylight Slide Film

Portra Professional —  Color Negative Print Film
160-Dayfight

135-36 
36 PP (5) 
100ft. 35mm 
120
120 PP 15) 
220 PP 151

16DNC 
IMP (USA W.J USA

■249
*1245 
•27 45

160VC 400NC 400VC
IMP USAW USA IMP. USAW. USA IMP. USAW USA
3.29 3.99 5.75 369 439 599 369 4.39 5.99
16.45 1995 28 7 5 18.45 21 96 29 95 

15 95
18.45 21 96 29 95

•249
•1245

319
15.95

399 
19 95

•299
•14.95

349
17.45

4.19 
20 95

•299 
*14 95

319
17.45

4.19 
20 95

•2S95 31 95 39 95 •29 95 33 95 4195 *29 95 33 95 41 95

IMP USA W.J USA USAW USA
549 
27 45

3.99
19.95
44.95

Exposure E 100S E-100SW E-lflOVS E 200
IMP USAW USA IMP USA W. USA IMP USAW USA IMP USAW USA |

135-36 439 669 599 199 569 599 4 79 576 6.99 519 599 895
100ft Roll _ — 96 95 95 95 — 109 96
120 _ 349 399 — 319 399 359 429 389 495
120 PP (51 _ 17 45 1995 17 46 19 95 1795 21 45 1945 24 75
220 PP (5) 39.95 39 95 4195 49 39

3.49 
17 45

Ektachrome Professional —  Daylight Slide Film
6.95 [SO

Black & White Print Film

Exposure EPR-64.6117 EPN 100 EPP tOO, 6105 EP1400 EPH WOO
IMP USAW USA IMP USAW USA IMP USAW m USAW USA USA

135-36 519 599 1095 599 6.19 10.25 459 599 1025 849 1225 1329
100ft Roll 69 95 109 95 — 69.95 99.95 69 96 99 96 11995
120 3.79 679 489 545 299 545 4 99 649
120 PP151 — 1995 28 95 24 45 27.25 14.96 27 25 24 95 3245
220 PP (5) 57 99 54 45 54 45

1 ISO 100 400 3200 400____ 100 100
Exp. TMX __ YCN<400(C-41) l Portra BW BAW Pitts

! IMP -USAW USA IMP USAW I USA : USAW USA IMP USAW JJSA USAW:I USA USA
1 f f l F " * 2 \W H i ~ w IK I T 249 519 35?
j  135-36 219 289 449 219 305 4 59 289 569 279 3 49 485 499 639
i 100 ft. Roll 23 95 43 29 23 95 4525 97 95
1 120 •189 219 285 *229 249 299 249 319
) 120 PP |5I •945 1095 14.25 •1145 12 45 1495 14 95 20 75
‘  220 PP (5) — _______

1)59

Ektachrome Professional —  Tungsten Slide Film
61 160 320

Exposure EPYA4 EPTIfiO EPJ UG
IMP USAW USA IMP USAW USA
519 SS9 7 79 U 19 679 8 79 U 99

100H Roll 89 95 99 95 109 95
120 359 529 464 $99
170 PP |5) 23 24 ?99$

MEDIUM FORMAT

Hi FUJIFILI
GA-645Zi

%

P E N T A X
645N Autofocus

R EB A TE S ON KITS

67 II
> High precision with 

predictive tocus
• Focus assist In 

manual mode
• 4 metering modes
> Auto bracketing
■ 3 metering modes 

including spot
■ Data Imprinting on 

film  edge
• Interchangeable 

screens & lenses

• 6x7 format in 
35 SLR design

* Accurate electronic 
focal plane shutter 
1-1000 sec

• 120 (10 exposures) 
or 220 (20 exp ) 
Interchangeable 
finders & lenses 
Wide accessory range

C O N T A X •Thru 
2/28/02 

CONTAX M S A TE If
• Purchase a 645 

Outfit Receive

with 645 2ef$s 
Lens (except 
807.0) Receive
$500 Rebate

• 2 0 3 0 .0 06 4 5  AP Body Only 
6 4 5  AF O u tf i t

Indudes Body, 802  0 Planar
Back. Insert & AE Finder ’ 3 9 9 9 .0 0

J
Qollei

6001 IB 
Kit

with 80mm 1/2 8 
Planar Lens
USA <56528IB

•189900
i f |
v

• Buiit-m Motor Drtve (Up to 1 5 Ips)
• Aperture & Shutter Speed in 1/3 Increments
• 4 Burlt-rn Auto Bucketing Settings
• Shutter Soeeds from 30 to 1/1000 sec,
■ TIL Flash Metonrig tT l Studio Flash Melet

BRONICA iwmoh NEW! REBATES « o

ETRSi
Body Only

‘1105“

SQ-AI
Body Only

‘12455*

k  645
Rangefinder 

Body 
w /6 5 /4 .0

ETRSi Kit
Indudes ETRSi Body, PE75/2 8 Lens. 

Waist level Finder & Ei 120 Back

*1699°°

SQ-AI Complete Kit 
SQ Basic Sony On I, .
SQ Basic Complete Kit

‘ 2 4 9 9 "

, 8 2 3 M

$1 7 9 9 .9

45/40 w/Viewfinder (58e) '669*
RF-20 Flash !289*

1999'* [GS-1 Kit w/AE Prism Fledet'2199*'[

Mamiya
645AFD

Body Only

‘2649“

645 AFD Kit
with 80/2 8 AF Pack

’3749“
645E Body Only 
Kit w180'2 B & Insert 
Rapid Pro Value Pack

Authorized U.S.A. Dealer 
3-YEAR HASSELBLAD WARRANTY

\  203-FE
New Lower

H A S S F L B L A D (
N N W .’ Order the 501 CM or 503CW w/Coloi Matching a t !  or a?4 Maga/met in Skin Cotort \ 

ot Sun Yellow. Forett Green, Ruby Red or Cobalt Blue at NO additional Charge )

n Price!
Body Only

*3175“

M m

x ,
205-FCC

Body Only

*7446“

501-CM
Body Only

‘1755“

503-CW
BodyOnty

‘2068“

555 ELD

‘3220“

w/aOmm 1/2.8 Lens & E-12 Magazine
Special!%6022°°

• Precision focal plain Shutter *1681 Shutter Option Using 
CFE. CFI, and CF Lenses with Flash Sync to 1/500 Sec

• Auto Bracketing Mode • 1% spot metering • Zone 4 
Differential mode, metering in aperture priority AE mode

• Totally mechanical a itry level medium format 
camera • GMS for full image vtewfmder

* inter changeable finder, looming screens, lenses 4 
film backs • Ind W L ftndet, Acute matte screen

• 120.270. 70mm, 6x6 6*4 5 and Polarotd 
film backs • TTl/OTF flash control

• Gliding Mirror System ♦ Interchangeable 
finders, screens film backs and lenses

• Built-in 1 3 fps heavy duty motor l
• integrated Oatabus connections to
• Front release port fiagrW backs
• 5 dltterent motortmirror function r

i advance 
ligilai bad

Minimum shipping USA (Except AK & HI) $7 95 up to 1 lb. Add 90c for each additional lb. For ins, add SOt per $100 Prices valid thru March 9 .2002. subject lo supplier puces 2002 Photo-Video
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April 28 - May 3
S: Mid-Atlantic Regional School of Professional 
Photography (MARS), Grand Hotel, Cape May, 
New Jersey, Adele Bastinck, 888-267-MARS; 
mars@photoschools.com; www.photoschools.com

May 5-6
C: Arizona PPA, Airport Radisson Hotel,
Phoenix, Arizona; Linda Story, 480-814-0414; 
linda@lindastoryphotos.com; Dan Hammel,
623 486-8855; lchammel@aol.com; Maria McCay, 
Tradeshow, 602-482-1129; mccayphoto@aol.com

May 5-7
S: Art-Tech Creativity Retreat, Simpsonwood 
Conference Center & Retreat, Atlanta, Georgia; 
Kaye Frey, Art Tech, kfrey@ppa.com

May 19-23
S: FPP Florida School, Daytona Beach, Florida; 
Terri Crownover, Executive Director, 13424 
White Cypress Road, Astatula, FL 34705; 
352-243-1135

June 2-6
S: MAIPP (Mid-America Institute of Professional 
Photography), Univesity of Northern Iowa, 
Cedar Falls, Iowa; Charles Lee, Registrar, 
641-683-7824; lees@pcsia.com; 
www.maipp.com

June 2-7
S: Menlo College, Atherton, California; 
sandrah@ix.netcom.com; www.cpwschool.com

June 9-13
S: Illinois Workshops; Lodge at Pere Marquette 
State Park, Grafton, Illinois, Bret Wade, P.O. Box 
318, Jacksonville, IL 62651; 217-245-5418; bcinc1@ 
yahoo.com; www.angelfire.com/il/ilworkshops

June 23-26
C: Arkansas PP, Fort Smith, Arkansas; Jody 
Rhoades, 501-474-8600; jody@ipa.net

June 23-26
C: PP of Mississippi-Alabama, Beau Rivage Hotel, 
Biloxi, Mississippi, Emile Navarre, Executive 
Director, 817 Marigny Avenue, Mandeville, LA, 
70448; 985-626-5477; emilen@internet.com

July 12-17
C: Sociedad of Mexicana De PP, Morelia, 
Michoacan, Mexico, Lolita Cantu; 
lolitacantu@infosel.net.mx

August 24-28
C: Florida PP, Sheraton World Resort, Orlando, 
Florida, Terri Crownover, Executive Director, 
13424 White Cypress Road, Astatula, FL 34705; 
352-243-1135 U

PPA Continuing 
Education System

March 1-4
C/E Guerrilla Management Workshop; 
Instructed by Ann Monteith, PPA 
Certified, M.Photog.Cr. PPA Approved 
Business Instructor and Judy Grann, 
Cr.Photog., PPA Approved Business 
Instructor, VP Successware Inc.; Sunrise 
Photography 7255 E 800 N in North 
Webster, IN; To register: 800-842-2349; 
www.monteithworkshop.com

April 21-26
Texas School of Professional Photography, 
Texas A&M, College Station, Texas; Don 
Dickson, Director, 806-296-2276; 
Ddickson@lonestarbbs.com; www.tppa.org

June 9-14
West School School, University of San 
Diego; Kathy Trerotola, Director, 800- 
439-5839; www.ppconline.com

June 23-28
Golden Gate School of Professional 
Photography, Mills College, Oakland, 
California, Julie Olson, 650-548-0889; 
ggs@goldengateschool.com; 
www.goldengateschool.org

June 15-20, 2003
GLIP School, Northwest University,
Midland, Michigan; Ron Tocco, Executive
Director, 19276 Eureka, Southgate, Ml
48195; 734-283-8433; ppofmich@aol.com;
www.glip.org

June 16-21
GLIP School, Northwood University, 
Midland, Michigan; Ron Tocco, Executive 
Director, 19276 Eureka, Southgate, Ml 
48195; 734-283-8433; 
ppofmich@aol.com; www.glip.org

Contact: (800) 786-6277; 
www.ppa.com
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‘The Professional's Source" 420 Ninth Ave. icome,oiuth NYC 10001
Store & Mail Order Hours:

Sunday 10-5 • Monday - Thursday 9-7 
Friday 9-1 • Saturday C losed

Telephone Orders: 800-947-9926 • 212-444-5026
Fax Orders (24 hrs): 800-947-7008 • 212-239-7770

www.bhphotovideo.com PHOTO-VIDEO-PRO AUDIO

DIGITAL CAMERAS

Nikon.
Coolpix 775/885
2.1 megapixels • 1/2.7-inch CCD 
1600x 1200 .1024x768  
640 x 480 pixel Recording Modes 
3x Optical Zoom Viewfinder 
& 1.5" LCD Monitor • Auto Focus 
CompactFlash memory card 
(8 MB included) • 5.8-17.4 mm 
f/2.8-4.9 (35 Equiv 3 8 -1 1 5  mm)
Zoom Lens • 1.25-2.5x Digital Zoom 
Program. Exp. Comp. • NTSC /  Pal Video 
Movie Mode • Macro Mode • 3.4 x 2.6 x

NEW! Coolpix 885

Canon
PowerShot S110/S300

^  f n i

OLYMPUS
C-3040/C-3020
3.34 megapixel • 1/1.8" CCD solid-state 
image pickup • 2048 x 1536.
1600x 1200, 1280 x 960,1024 x 768 
or 640 x 480 pixel Modes • SmartMedia 
memory card (16 MB included)
Compatible to 64 MB • 3x Optical 
Zoom Viewfinder 8 1.8" LCD Monitor 
Up to 2 5x Digital Zoom (up to 5x digital zoom 
in VGA mode) • 7.1-21 3mm f/1.8 -2.6 (35 Equiv 
35-105mm) Zoom Lens • Program. Aperture, or Manual 
compensation •iESPAF, Spot AF. manual tocus • Auto Bracketing 
Macro Mode * NTSC7PAL Video Out »USB Port •  4.3 x 3 x 2.7“ •

2 1 megapixels • 1/2.7-inch CCD 
1600 x 1200.1024 x 768 & 640 x 480 
pixel Recording Modes • 2x Optical 
Zoom Viewfinder & 1 5 " LCD Monitor 
2.5x Digital Zoom • CompactFlash 
memory card (8 MB included)
5.4-10.8mm f/2.8-4 (35 Equiv 
35-70mm) Zoom Lens • Auto Focus 
Program or Manual compensation 
Direct p rin t to Canon CP 10 Printer 
USB Port • NTSC/PAL Video Out • Movie Mode 
Stitch Assist mode • Dim. 3.5 x 2.3 x 1” •  Wt. 6

PowerShot S300 .............................. CALL

C an o n '
PowerShot S30/S40

NEW! C-3020
zzz

• 3.2 million Pixels
• 2048 x 1536. 1600x 1200.

1024 x 768 and 640 x 480 pixel 
Recording Modes • Optical 
Viewfinder & 1.8 " LCD Monitor

• CompactFlash Type I & II 
memory card (16 MB included)

■ 7-21mm f/2.8-4.9 (35 Equiv. 35-105mm) Zoom - < T " C A  
Lens • Up to 3.2x Digital Zoom •  Program. Aperture.
Shutter, Metered Manual or Manual compensation • Auto FocuS

• Macro Mode • Movie Mode • Direct Printing to CP-10 Printer
• USB Port • NTSC /PAL Video Out • Dim. 4 4 x 2 3 x 1.7 • Wt. 8.8 oa

PowerShot S 40 ................................ CALL

Nikon.
Coolpix 995/5000
3.34 megapixels • 1/1.8-inch CCD 
2048 x 1536, 1600 x 1200.
1280 x 960, 1024 x 768,
640 x 480 pixel Recording Modes 
4x Optical Zoom Viewfinder 
& 1.8“ LCD Monitor
CompactFlash memory card I & II (16 MB included)
1 25-2 5x Digital Zoom • NTSC /  Pal Video Out 
8-3mm f/2.6-5 1 (35 Equiv 38-152mm) Zoom Lens • USB Port 
Program. Aperture, Shutter. Manual. Exp. Comp. • Movie Mode 
Auto or Manual Focus • Multi-flash sync terminal plus Pop Up Flash 
Macro Mode • 28 mm lilt. Diam. • 5.2 x 3.2 x 1.6” •  13.8 oz

S O N Y
Cyber Shot DSC-S85/F707
• 4 1 Mega Pixels • 1/1 8-inch CCD 
•2272 x 1704,1600x 1200.1024 x 768

or 640 x 480 pixel Recording Modes
• Optical Viewfinder & 1 8" LCD Monitor
• Program. Aperture, Shutter. Manual
• USB Port • Memory Stick Storage Media 

(8 MB included) •Burst Mode
• 3x Optical. 2x Digital Zoom
• MPEG Movie Mode *7-21m m f/2-25

(35 equiv 34-l02mm) Cad Zeiss Zoom Lens * CALL- -
• NTSC/PAL Video Out • Auto Focus or Manual Focus Setting'
• Exposure Bracketing • External Flash Jack/ Accessory Shoe 
•52mm lens adapter (optional) • Dim 4.6 x 2 8 x 2.5" "Weight 16 oz

Coolpix 5000 .......................... $1099.95 x  tCyberShot DSC-F707 ...................... CALL
X:. ....  ... — - , . ....... "a  .......... . •
MINOLTA
Dimage 7/Dimage 5
•  5 M illio n  Pixels • 2/3-inch interline prima-^ 

ry color CCD • 2560 x 1920.
1600 x 1200,1280 x 960 and 640 x 480 
pixel Recording Modes • 7x Optical 
Digital Hyper Viewfinder & 1.8” LCD 
Monitor • 2x Digital Zoom • Movie Mode

• Compactflash I & II memory card 
(16 MB included) • 7.2-50.8mm f/2.8-3.5 
(35 Equiv 28-200mm) Zoom Lens

• Auto or Manual Focus • Program, Aperture.
Shutter, Manual •  NTSC/PAL Video Out

• Macro Mode • Hot Shoe w/optional dedicated Flases
• USB Port • Dimensions 4 5 x 3.6 x 4 4 • Weight 16.9 oz

Dimage 5 ....................New Low Price!

O L Y M P U S W  e
E-10/E-20

•2240x 1680,1600x1200.
1280 x 960.1024 x 768 or 640 x 480 
pixel Recording Modes • Macro Mode

• 4x Optical Viewfinder & 1 8‘ LCD 
Monitor • 9-36mm f/2-2 4 
(35 Equiv 35-140mm) Zoom Lens

• SmartMedia or CompactFlash 
Type I & II memory card

• Program. Aperture. Shutter or Manual
• Auto Focus /Manual Focus • USB Port
• NTSC Video Out • Hot-shoe/ PC flash sync 
•62m m  Fill Diam. • Metallic frame/casing • 5 x 6 3 x 4 . 1
E-20 ............................................

Canon
EOS-D30/EOS-1D

• Interchangeable Lens SLR-type Digital Camera
• TTL optical viewfinder with detailed inlorma 

bon display *2226x 1460.
2160 x 1440.1440 x 960 pixel Recording 
Modes • 1 8 “ LCD Monitor

• CompactFlash Type I or ll.memory cards
• Uses Canon EF Lenses • 30 to 1/ 4000 sec 

Shutter Speeds. 1/200 Sync Speed
• Single. Conbnuous. oi Manual Focus
• Program, Aperture, Shuttei Auto Depth-of-Field,

Auto Bracketing, Manual • NTSC Video Out
• ISO 100-1600 Sensitivity • Built-in (lash. Hot Shoe 

and PC Flash Sync • USB Port • Burst rate. 3 fps 
tor 8 frames * 5 9 x 4 2 x 3  • 27 5 oz body

NEW! E0S-1D..........................$5499.95

Nikon, mmmmm
D1H/D1X
• 2.74 megapixels • Intrchangeable Lens SLR-type 

Digital Camera *2000x 1312. pixel Recording 
Mode • T  LCD Monitor •Compadflash
Type I 8 II and Microdnve memory cards

• NTSC/Pa! Video Out • Uses Nikon AF-D, AF-I 
or AF-S Lenses (1 5x focal length in 35mm)

• SLR Type, TTL Eyelevel Viewfinder
• Single, Conbnuous (5 t.p s.) or Manual Focus
• Program, Aperture. Shutter. Auto Bracketing. Manual
*30 to 1/16.000 sec Shutfcir Speeds and Nash sync 

sec • ISO 200-1600 Sensitrvityspeed up to 1/500 sec * ISO 200-1600 Sensitrvity *3 -0  0(401 Matrix , Center 
weighted Spot Metering • Hot Shoa/PC tor Ext Flash (Flash Sync up to 1/250 
sec ; • IEEE 1394 and RS-232C *6.2 x 61 x 3.4 *2  5 Ur  body Only

D 1 X ............................................$5350.00

PENTAX
Optio 330/430
• 3.34 megapixels • 1/1 8-inch CCD
• 2048 x 1536. 1024 x 768 or 640 x 480 

pixel Modes • 3x Optical Zoom 
Viewfinder & 1.6” LCD M onitor

• Compact Flash Type (16 MB included)
• 7 6- 22,8mm f/2.6-4 8 (35 Equiv 

37-111mm) Zoom Lens
• 1-2x Digital Zoom • Program. Exp.

Comp • Auto or Manual Compensation
• NTSC /  PAL Video Out • Histogram Display 
> Macro Mode • Movie Mode • USB Port
• Dimensions 3.6 x 2.3 x 1.2" • Weight 7.2 oz

NEW! Optio 430 ..................................C A L L
,---------—.........i_______________________________ i

v ?

Canon
PowrShot G2/G1

• 4 million Pixels • 2272 x 1704.
1600 x 1200.1024 x 768 and 640 x 480 
pixel Recording Modes • Opbcal 
Viewtinder & 1,8" Van-Angle Monitor

• CompaclRash Type I & II memory card 
(32 MB included) *7-21 mm f/2 0-2.5 
(35 Equiv. 34-102mm) Zoom Lens • USB

• 2x or 4x Digital Zoom • Program Aperture.
Shutter, Metered Manual or Manual compensation

■ Auto/Manual Focus • Macro Mode • Movie Mode
• NTSC /PAL Video Out • Hot Shoe • Optional Remote Controller • Bracebng
• 58inm Fill Diam via opbonal lens adapter *D im  4 8 x 3 x  2 5” *W l 14 8 o;

PowerShot G 1 .......................... $599.95 V

OLYMPUS
D-40/C-4040Z
•4  MegaPixef • 1/1 8‘ CCO
•2272 x 1704. 2288 x 1712 2048.1536 ■

1600 x 1200.1280 x 960 ui 640 x 480 
pixel Recording Modes • 2 8x Optical H  
Viewfinder 4 1 7 "  LCD Monitoi

• SmartMedia memory card (16 MB indud- ”  
ed) Compabblelo 128 MB

• /  25-20 3 mm 1 2 8-4 8 (35 Equiv 
35-98mm) Zoom Lens • 2 Digital Zoom

•Program Aperture Shuttei Manual Exp Comp 
A( bracketing • Auto or Manual Focus • Panorama Mode

•NTSC Video Out • 10 Position Mix)* Dial • Movie Mode
• USB Port • Includes Rem ric • Omaismns 3 4 x 2 7 x2

5  New Low

C-4040Z ........................New Low Price! j

H i  f u j i f i l m
FinePix S1 Pro
• Intrchangeable Lens SLR-type Digital Camera
• 2,304 x 1.536 8  1 440 x 960 pixel Recording M' 

(3.040 x 2.016 Output Mode)
• 2 ” LCD Monitor •  Dual slot Smart Media 

and Compact Flash II memory cards
• Uses Nikon AF or Al-P Lenses
• SLR Type, TTL Eyelevel Viewfinder
• Single. Continuous or Manual Focus
• Program. Multi Program Aperture. Shuttei 

Manual • ISO 200-1600 Sensitivity
• 30 to 1/ 2,000 sec Shutter Speeds
• 3-D Matrix 6 Segment Matrix. Center weighted
• Hot Shoe/PC lo r Ext Flash >Built in Flash 
•NTSC VideoOut • USB Port * 5 . 8 x 4 9 x 3 . 1 "

Kodak
DCS-720X/760

•2-megapixel CCD (1728 x 1152)
• ISO Range 400 to 4000 (calibrated);

up to 6400 (enabled) • NIKON F5 Camera 
body used • 5 6 MB hmshed file size

• Bit depth 36-bit color (12 bits per cotof) 
original capture • IR tiller included

• Removable, rechargeable NiMH battery
• Internal Microphone • 4.3 Ips Burst 
■ 1 6X focal length of Lenses Used
• Dual PC card slots. Type I. II. Ill Mode 

(25* images) • NTSC or PAL Video Out
• IEEE 1394 Port IFire W i r e * 7 6 x 6 2 x 3 4 '

“  ALL ITEMS ARE COMPLETE WITH ALL ACCESSORIES AS SUPPLIED BY MNAUFACTURER
Morp in fo ?  C iro lp  45
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SOMETHING HEREYOU NEED

More in fo?  C irc le  50

© o p y r ig h t
STAMPER

Made With Your Custom Wording 
INK DRIES IN 15 SECO N D S

Developed .  J t

'  u t ^
J f  u K r  RUB
z 3 r \  pobi
*  ! 1 (8(

*S <mc* 1 967 *

www tuperio rrubbertttm p com 

Call, Fa* or Sand for Brochure

RUBBER STAMP A SEAL, Inc
Box 7258 * Wichita, KS 67201 

1 (800) 227-0329 Mon ■ Ffl 7:30 5:00 
24 Hr Fax 1-800-242-9312

More in fo?  C irc le  51

T H E  P R O F E S S IO N A L S  C H O IC E  S IN C E  1920

M a NUPACTURERA ANO DISTR IBUTO R S

1111 W  W a l n u t  S t r u c t . C o m p t o n  C A  9 0 2 2 0  
8 0 0  )4 5  4 9 9 9  F a x  3 1 0 6 0 S 7 4 1 8
W W W  L.t V IN P R A M tft.C O M

WWW .A 11 Git .net

More in fo?  C irc le  52

( )u e r< V j ( J e a / ' v o f  ( \ c e l  f e n c e

/ /h j L  c o t/i ( >onipunu

S e n io rs  B uy A ll T h e  Proofs!,
■ j ^ ^ r O n l y  GO p e r  f i l c ^  

C o v e rs  only 2.35 V 
l l* S  o n ! '

[Comb binding] 
^mctydedAI[from  d igital

In c re a se  
■  y o u r l  
iW edding  
lO r d e r s J

Michigan Photo Company
1 2 1  S . J e f f e r s o n  Awe 

S a g in a w ,  Ml 4 8 6 0 7  1 - 8 0 0 - 4 4 3 - 0 7 5 5
www.michiganphoto.com

More in fo?  C irc le  53

// Backgrounds by David Maheu

www.backgroundsbymaheu.com
More in fo?  C irc le  54

Video & 
Catalog

World's Finest 
Studio & 

Location Sets

z o  O l
Professional Photographer

WINNER
www.otwp.com
wwweclubconvention.com | 

Platinum Sponsor

' 800-792-5568

O F F  T H E  W A L L
M ore in fo?  C irc le  55

R e n a i s s a n c e

It's true! Your o rde r receives same day, 
hassle-free sendee from  most o f over 25 
U.S. d is tr ib u to r locations.

For in fo rm ation , catalog, etc. contact: 
AlbumX Corp. • 21 Grace Church Street • 

Port Chester, NY 10573 • (914)939-6878 U.S.A. 
Web site: wwTv.renaissancealbums.com

M ore in fo?  C irc le  56

Strongest, Softsided Cases made that are 
Airline Shoppable for Cameras, Lighting, Pacs,

(800)837-7235 www.versa-flex.com

M ore in fo?  C irc le  57

ASK ABOUT OUR
FREE SH IP P IN G Manufacturer

1 4  10830 Sander Dr
^  D ollo. TX 75238-5325

Complete 
1 0 'x l2 '
2 Ught 
Mo ver “ 

Rail System 
From $579

More usable floor space 
Instofls In virtually any studio or set 
Immediate height odJustmenUcontrol 
Mode in USA by Delta 1

18* Numbers 
Gray urethane 

“02" oc "03” Only $35 
Set “0-9" Only $99 
24' Star Only $35

3-Way Baby Poser

SP iClAUg
$69.'

Muslin 
Mover

Special System 
Pricing

5 8 '--------------$299.00
4 2 *-------------- 225.00
3 6 '----------------189.00
2 6 *-------------- 139.00
16*----------------- 89.00

Studio Muslins 
• From $49.*
- 5 hot dyed, w ashable colors

800)627-0252 ___  FREE Catalog!
Fax (800)627-0267 VKA _________
•Prices subject to change. 700 Products

M ore in fo?  C irc le  58

T t u t  B a c k g u > u i* A & i4

www.TheBackgrounders.com 
New muslin Designs only on Web 

Joseph M. Proscia 
818-508-8908 fax 818-762-0624 
Free catalog Favorite Classic Designs

M ore in fo?  C irc le  59
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PROFITABLE LISTS FOR 
PHOTOGRAPHERS!

GRADUATING SENIORS 
FAMILIES WITH CHILDREN 

N e w b o r n s  •  P e t O w n e rs  •  B r id e s  to  Be
O N PEEL & STICK LABELS OR DISKETTE 

O ur lists o re  the  BEST...WE GUARANTEE IT! 
NOW...NEW LOWER MINIMUM

N e e d  a d v ic e ?  Ask us...we c a re ! 
CALL TODAY FOR COUNTS FOR YOUR AREA!

S & r tH C & S

7 a * r a / i / + 7  ..

PHONE AND FAX TOLL-FREE 
Ph: 800-870-4358 Fax: 888-710-3956

www.ndmservices.com

National Direct Marketing Services
5 1 0 7  2 8 0 th  St. NE •  I o w a  C ity .  IA  5 2 2 4 0

The #? Supplier of Marketing Lists 
to Photographers...Since 1982!

More in fo?  C irc le  60

• 5 co lors
• 3 sizes

Available 
with mirror 
2 sizes

Maximize Profits with the largest 
variety of photo novelties available

r * * fo6 A / ~ / /  T h . £

E N T E R P R I S E S  I N C .

450. E. Bunker Ct. Vernon Hills, Illinois 60061 U.S.A.
Phone: 847-549-7627 • Toll Free: 800-621-5584 

Fax: 847-549-0349 • Website: www.neilenterprises.com 
E-mail: info@neilenterprises.com

M ore in fo?  C irc le  61

More in fo?  C irc le  63

^ V is u a l  , l m 3 ^  £ 'Products Innovation
Fui Service Youth Sports digital and photo finishing

lab specializing in personalized Trading Catds. 
Ytemori Mates, Digital Magnets, and lots of fun stuff!

• FAST Shoot to Consumer Delivery System 
• Online Order Tracking • AH Digital Solutions 
800-293*9055 • Ywm.mvpcatds.com

3465 Woodward Ave. 
Santa Clara, CA 95054 
800-6-ALBUM S 
888-6-ALBUMS FAX
www.albumsunlimited.com

'Easy to use 'Customer-friendly
interchangeable pages service 
and mats 'Prompt, immediate
'Lifetime guarantee delivery

More in fo?  C irc le  64

^ a i M P . V
Children's Portrait 

Clothin3

Victorian kids
Order our V ictorian Dress. Cape and Bonnet 

before March 31. 2002 and receive a 
10% discount o ff the complete set.

w w w . b a r n e s c l o t h i n g . c o m

1-800-255-0673
gbstudio@tcainternet.com 

M ore in fo?  C irc le  62

DEDICATED  
LEN S SHADE  

SYSTEM S
Lindah l m ak e s ded icated  le n s sh ad e  sy ste m s  
for MAMIYA, H A S S EL B LA D , R O L L E I, F U J I,  
B RO N ICA , and CA M ER Z  Z ll and Z lll long-roll 
film  c a m e ra s .

If you a re  using zoom le n se s , or long tele  
le n s e s , you need a proven and thoroughly  
te ste d  custom  le n s sh ad e  sy stem  that w ill 
help you m eet the unique ch a lle n g e s of 
v ignetting  and sp e c ia l e ffe c ts  w ith th e se  
le n s e s . We have your an sw ers !

Contact us today for a free 
2001 catalog.

LINDAHL SPECIALTIES
Div. of PHOTO CONTROL CORPORATION 

4800 Quebec Av N, Minneapolis, MN 55428 USA 
1-800-787-8078 or 763-537-3601

WWW.LSLINDAHL.COM
More in fo?  C irc le  65

DVD Photoshow! 
relive their sp 
music and eleg

a e n c e
dii; j ' j ' j r  uJi-dJL;

i j i k ' L Z  . t i l

iiHhm Hiinhi-i

Priced to drive your profits up.

For Info and FREE demo DVD go to
www.printroom.com

M ore in fo?  C irc le  66

COMPARE £r SAVE
FREE CATALOG 
800-466-1755

10%  O FF A LL  D£ oun' 
O N LIN E O RD ERS  am i 
w w w .b a ck a ro p o u tle t.c o m

White W ash
1 0 * 7 0 ' S99.00
T lifirY  Uo.i.iV

BACKDROP 0 UTLEr
2215 S . M ichigan Ave -C h icago . II 60616* (3 1 2 )8 42 -6 5 5 0

SOLID COLORS 
B’X16‘- $69.00 
■Tfl cir's $t6p.oo

More in fo?  C irc le  67

CATALOGUE!
o rd e r y o u rs

to d a y  b y  c a llin g

8008445616
The World s Largest 

Manufacturer of Backgrounds 
Props & Related Accessories

Denny Manufacturing Co., Inc. 
P.O. Box 7200 Mobile, Al 36670

www.dennym fg.com
More in fo?  C irc le  68
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Jones Flash Brackets
The Professionals Choice for 

over 40 years - 1.800.523.9944

More info? Circle 69

37007 S. Oak St. 
Kennewick. WA 

99337

Hot Foil Stamping Machines
GS 491 K Shown $279.00 - Use Logos or Type Sets

Orders or Info Call 1 -800-523-9944

Fax 509 /586-7774 GoldRiter Pens
WWW.VeachCO.com Photo Button Machines

More info? Circle 73 More info? Circle 77

More info? Circle 70

* * * * * * * * * * *  ^  * * * * * * * * * * *
Texturizing for your Portraits

Revolutionary flexible plastic plates deliver 
deeper texture on your machine or ours

MERIT TEX: fast simple compact durable 
Canvas linen brush stroke many others

F R E E  texture otter...
Send 1? 8x10 prints with $4 00 for postage 

Find out more: MERRETT SMITH 
2 0 1 6  K e rw o o d  A v e n u e  

L o s  A n g e le s .  C A  9 0 0 2 5  •  (3 1 0 )  2 7 7 -0 8 2 7

More info? Circle 71

High School Mailing Lists 
for Graduation 
Pictures
Contact us for a 
new view to an 
age old problem.

American Student List, LLC has been 
providing high school student mailing lists to 
hundreds of satisfied portrait photographers 
since 1971. High school seniors and juniors 
are available on pressure sensitive labels for 
your marketing area.

Contact us tor additional information!
NY: Tel: 888-462-5600 

Fax: 516-248-6364 
FL: Tel: 888-550-8548 

Fax:561-988-5500 
t r iu H iM  m r r r m i  n  www studentlist.com

More info? Circle 72
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More info? Circle 74

More info? Circle 75

e m ini
Moulding, Inc

Your

N EW
Source for:

R eady M ad e F ram es

P hoto-M ats

F ram in g  S u p p lies

C olor C ata log  A va ilab le

E lg in ,IL  
Ph: 800-323-3575

More info? Circle 78

New for 2002
The Most Innovative Album Company 

in the Industry Just Got B etter

inders

1 -8 0 0 -8 1 0 -5 7 4 5  1 -8 4 7 -2 7 2 -5 7 4 5
www.zookbinders.com

More info? Circle 79

More info? Circle 76

P \

BACKDROPS
Backdrops that:

• Last longer
• Cost less
• Ship faster
• Give you 

winning photos

FREE
CATALOG

S T U D I O  D Y N A M I C S
2400 Gundry Avenue 
Long Beach, CA 90806

1-800-595-4273
www.studiodynamics.com

More info? Circle 80
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/  ^P icture ^Perfect,s~QDPocl' cr r
(  /  ) C fr o n t a n a  cJOack.

. /  I l l '  i

//anil finished frames and photo boxes 
Unique wooden easel haek 
Exceptional quality
Prompt delivery Sales Rep Wanted

Toll f  ree: MR - 376 - R627 
Website: www.epoeltarts.com

M o re  in fo ?  C ir c le  81

WWWi65brandtbaclcground5.com
SOO462-2602

Wisdom begins in wonder
-Socrates

M o re  in fo ?  C ir c le  8 5

M o re  in fo ?  C i r c le  8 2

D ig i t a l  E x p r e s s io n s
GIVE TRADITIONAL WEDDINGS 

A SPECIAL TOUCH
Digital Effects 

and
Manipulations

m

P A Ri
1- 800 - 237-6429

Coll Today for 
Free Information 

and Samples

M o re  in fo ?  C ir c le  8 3

W O O D E N  
N I C K E L  

A L B U M S ,  I N C .
900 US Hwy 68 

Benton, KY 42025

TAP FOLIOS 
4x5 8-OPENING
B U Y  6  G E T  1 F R E E  

B U Y  2 5  $ 8 . 5 0  E A .
B U Y  5 0  $ 8 . 2 0  E A .
B U Y  1 0 0  $ 8 . 0 0  E A .

SALE ENDS 7-4-02

Order toll-free: 1-800-325-5179 
FAX: (270) 527-0444

M o re  in fo ?  C i r c le  8 4

There is only-,on
O M T R A X  S Y S T E M

Accept no imitations!
Stop struggling 
with muslin 
backgrounds!

80 0-5 9 8 -4 0 0 8
www.ontrax.com

Easy to install 
S s v g s  time
saves space Lifetime guarantee!
Affordable Available only from Bums Photography

M o re  in fo ?  C i r c le  8 6

1 .8 0 0 .7 8 5 .1 4 0 4 .

www.scenicdesign.com 
M o re  in fo ?  C i r c le  8 7

Adult Regal 
c Arm Chairo»
|  and
I  Side Chair 
I  Finest
|  guilded.
I  handcarved
f  design!
o c.

Cl

AMERICAN PHOTOGRAPHIC RESOURCES 
“ World's Finest Professional Prop Company"

For catalog or to order:
800-657-5213 • 8157-595-9100 • FAX: 817-595-2300

M o re  in fo ?  C ir c le  8 8

High School 
Mailing Lists

P ic tu rL fs ib M ie s !

Student Marketing Group can generate all types 
of High School lists to promote your photo­
graphic services. Select by class year, state, 
county, even zip code. Now you can target the 
right audience — at the lowest rates available

SI CHIP I lit 
516.593.8877* fax 516.593.4705 
email: info@studentmarketing.net 

www.stut1entinarketing.nel

M o re  in fo ?  C i r c le  8 9

'y j
r -  *

TO M A I L E R S
F o r  p h o t o s  a n d  p r i n t s  

y s i z e s  in s t o c k  

C u s t o m  P r i n t i n g  

C a l l  Toll Free

1 - 8 0 0 - 872-6670

K maners a
www.MailersCo.com

M o re  in fo ?  C ir c le  9 0

YOL K MOST VERSATILE PROP

v 9 .  
%  » |

hpperutn ( hthlrrn HttRer ( urn PhtrU'groph\

Unique, C h ild -S i/e  and A du lt-S ize  
A n tique  Reproductions!

•  Victorian •Chippendale
•Louis XV •Queen Anne

, _____________ "-"T

■ o r "
Call I-800-264-0090 or write P.O. Box 240493 

Dept. PPA. Montgomery. AI. 36124

M o re  in fo ?  C i r c le  91
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WOODEN 
NICKEL 

ALBUMS, INC.
900 US Hwy 68 

Benton, KY 42025

H-P-I
H O t l O N  
IKl Ht.SSIONAl I r & e ir

BUY SIX 
GET ONE FREE

Proof books — Folios

Other Specials
Memory Mates

February, March and April

We ship the same day 
Order toll-free: 1-800-325-5179

More info? Circle 92

Photo by Driggers Photography

W ic k e r™  
B y  (Design

Baby 
Carriage 

$3191
800-731-6666

Webpage: wickerbydeslgn.com
“over 100 images and ideas”

More info? Circle 93

What Kind O ff hotographer 
Are You?

T rad ition al?
D ig it a l?

A  M ix t u r e ?
w ith American Color Imaging you get 
all the products and services you need 
(Traditional and Digital) to grow and 
keep your customers.

I et us prove it. Send in your tirst order, 
and we ll send you a coupon lo r $15.00 
o i l  your next quality ing 
order o f $40 A

A M E R I C A Noi mote c o l o r
I M A O I N O
im uw iawm ii

800-728-2722 1
www.acilab.com

NBA, W heaties, MLB 
MLS frames & more!

NBA frames are now discounted!

Call 800.452.9889
More info? Circle 95

Take it here. Sell it here.

Online Proofing for Less
Take a tour at umim.estudioresources

More info? Circle 96

Moments 4 Ever
O n -lin e  proo fing  

Photo A lbum s 

O rde r m anagem ent 

■ W eb desigr 

■Web hosting

Let us take care of mining the 
internet for your business so you 
may focus on the photography and 
making your customers happy!

www. mo me nts4ever.com

More info? Circle 97

(Hew 2002 B

More info? Circle 94

Sales & Rentals - Great Prices
Custom  Scenic Studios
(510)434 0406 Oakland, CA - 
www.customscenic.com

More info? Circle 98

saves 
many 
hours!

Adam s
R E T O U C H IN G  M A C H IN E
The new Adams Retouching Machines 
are designed for color dye retouching, 
black & white, and micro retouching,

$595.00 F O B  Denver 
Write for free literature on the Adams Retouching 

Machine, and other accessory items.

Adams R etouch ing  M ach in e  Co.
Adams Retouching Machine Com. 

s 9 9  Southmoor Dr. Denver, CO 80220 303/321-9495 /

More info? Circle 99

white Glove
First Edition Boolcs

714.841.6900 
www.wgbooks.com

More info? Circle 100

F iM h e r  W hite  
.Multi
Get 
The 
IPoint!

The Ultimate Seamless Replacement
L ig h t-W e ig h t • D u ra b le  • C le a n a b le  

n p n  To O rder Call Toll Free
B b l l  8 8 8 . 4 1 1 . 2 7 7 6

order online at:
www. f e a t h e r wh i t e . c o m

More info? Circle 101

Customizable,
Lightweight,
Durable,
Insulative,
Shock Absorbent,
Airline Shippable
Cases for Cameras and Equipment. 
Please call or write for our free Catalog. 
Lightware, Inc. 1329 W. Byers Place 
Denver, CO 80223 303/744-0202

4 = U G H T W A R I E *
More info? Circle 102
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CLA SSIFIED^eVfSl//)L IM P A C T

More in fo?  C irc le  103

You cam it selling and shooting leagues. GPA earns it behind the 
scenes. Creating quality photo products and shipping them on time.

No one understands your business better than GPA. Our 50 years 
of experience helped as build a new lab tailored just for youth 

sports photography. Cali us for samples of traditional
favorites &  digital imaging!

Group Photographers Association 
800 558 5010 ext. U 4  
www.groupphotogrophers.com

More in fo?  C irc le  104

Manufacturer &  Distributor cl Quolily Picture Frames A Presentation Sofatans

Specializing In High Quality:

Ready Made Frames 
Custom Moulding 

Graduation & Easel Back Frames 
Custom & Multi Opening Mat Packages 

Framing /  Photographic Supplies & Wedding Albums

Quality • Service • Selection • Innovation
Celebrating our 10 Tear .''■fnniversary

Q
800-578-7252 Fax 877-949-1396 excelpictureframes.com

PR04 F il t e r  S y s t e m

THE FASTEST AND MOST 
CONVENIENT 

FILTER 
SYSTEM IN 

THE WORLD!
PRO 4 IMAGING INC., 21 Spragg Circle 

Markham, Ontario, Canada L3P 5W I 
r— - - -  Tel: 1-800-636-0844 
K y  Fax:(905)294-4611

Web Site: www.pro4.com
More in fo?  C irc le  106

You create the art... 
I'll create the mats!

M A Tc u t t e b I

Call 1-888 Ask Bing 
(1-888-275-2464). 

Visit www.matcatter.com.

More in fo?  C irc le  107

“$2,970.00 IN TWO DAYS photographing 
people and pets!” Make large $$$ chunks when you 
want, where you wani,/»/«\ have pro sold customers call­
ing you. I’ANY controllable business with lots of repeats! 
FREE BOOK GIVES flfTMS-WRITE TO Vbl Your Xormal 
photography*SP302,600 Kelly Road, Carthage, NO 28327

More in fo?  C irc le  108

GUARANTEED! T e c M N a P ̂  i CS
Vlmlt u u  o n  th +  woi> mt *»r »n tin o epe  ciALm  »

[ w w w . t p s - p a c . c o m  j 8 0 0 -7 2 2 -2 9 2 2  24 hours

More in fo?  C irc le  109

M O N E Y  B A C K

All Techniques. All Business. 
All the Time. All Right Here.

PPA PhotoCentral 
www.ppaphotocentral.com

CLASSIFIED RATES: -$1.20 PER WORD-UPPER 
& LOWER CASE; *$1.90 PER WORD - WORDS 
WITH ALL CAPS OR BOLD FACE. -$10.00 PER 
ISSUE - CONFIDENTIAL REPLY BOX ADS 
(OPTIONAL). CLOSING DATE FOR NEW AD­
VERTISING, CORRECTIONS OR CANCELLA­
TION ORDERS, 15TH OF THE SECOND MONTH 
PRECEDING ISSUE DATE. REMITTANCE MUST 
BE RECEIVED WITH ORDER. ADS WILL ONLY 
BE ACCEPTED IN WRITING— NO ADS 
ACCEPTED BY PHONE. Mail ads with remittance 
to: PPA Publications, Inc., Classified Ad D ept. 229 
Peachtree NE, Suite 2200, Atlanta, GA 30303: 800- 
786-6277, ext. 244; FAX 404-614-6401. Replies to 
advertisements with box numbers should be
addressed as follows: Reply Box ____ , c/o
Professional Photographer.

ALBUMS
EVERYTHING AFTER THE PHOTOGRAPHY . . .
WEDDING ALBUMS. FOLIOS. PLAQUES, PHOTO­
MOUNTS. FRAMES AND SUPPLIES. ORDERS SHIPPED 
SAME DAY RECEIVED to studios, wedding and portrait 
photographers, and frame shops. Name brands—Pro- 
Craft, Florentina, Topflight, Renaissance, TAP. Yankee 
Plak, Crescent. Sureguard, 3M. Classic. Jorgensen. LAD 
FREE wholesale catalog MasterCard/VISAOscover/ 
American Fxpres: ALBUMS INC., PO Box 81757, Dopt 
PRO-C. Cleveland. OH 4418' TOLL FREE ORDERING 
1 -800-662-1000. Internet www.album alnc.com

BACKGROUNDS
THE DENNY MFG. CO., INC. is the world ', largest 
manufacturer of backdrops, props and related studio 
accessories Call today tor free catalogs with 
information regarding hand painted backgrounds, 
computer painted backgrounds, lift systems and much 
more! Write PO Box 7200. Mobile, AL 36070. Call 1-800 
844-5616 or visit our Web site at wwwdennynttg.com

BAC KDR O P FABRICS Wide Seamless Muslm 
33', 20 . 17', 16'. 12'. 10', 9 NEW! BLACK , 18% 

GRAY AND SKY BLUE MUSLIN. Wide' Seamless 
Canvas— 12'. 10’. 8', 7'. 6 Fabrication available 
Fabric Dyes in Bulk, blackout fabrics, vinyls, 
grommets CURTAIN TRACK & HARDWARE FOR 
M OVEABLE BACKDROPS-FITS ANY AREA! Our 
prices can t be beat!1 CHICAG O  C ANVAS & 
SUPPLY ■
773-478-5700 www.chlcagocanvas.com

STUDIO DYNAMICS' Volume 17 ( it.: g of hand 
painted muslin and canvas backdrops is now available 
Discover quality, value and service at outlet prices!! Call 
1 -800-595-4273 a  e-mail catalog&studiodynamics com tor 
a free copy___________________________________

HAND PAINTED muslin backgrounds used by pros 
world wide Increase sales 9 x9' $59, 9 x15 $99,
9 x21 - $129. Quick, friendly service FREE catalog on 
backgrounds, lighting, glamour Steve Kaeser Back­
grounds & Accessories, 1-800-495-8148 MC/VISA

SIGNATURE BAC K G R O U N D S . Standards O ld
Masters, and Scenics Standard Muslin Designs 
10x21 for $129. See all designs right now online at
www muslin-backgrounds, com_________ ____________

BACKDROP OUTLET nas the Highest O jality. Lowest
Prices and Best Selection . Order Online! 
www backdropoutlet.com Backgrounds from $69 00

BACKGROUNDS BY COLE. Hand pa
muslins 10'x21' just $339 Our design or yours, same 
price Complete selections online at 
www coteandcompany. com. 800-926-2653__________

More in fo?  C irc le  105
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CAMERA REPAIR
MAMIYA RB-67 REPAIR, specializing in RB-67 equip 
ment 31 years experience. Jack's Camera Repair, 324 E. 
North S t, Ithaca. Ml 48847, 1-800-896-9458___________

COMPUTER SOFTWARE
PHOTO ONE STUDIO MANAGEMENT SOFTWARE,
different versions to fit any studios needs. Links with 
MS Word. QuickBooks. ProShots, Express Digital, MS 
Excel and more. Toll free support, leasing available for 
package deals. Call 888-428-2824 or visit 
www.gramtebearcom  for a free demo Granite Bear 
Development GET OUT FROM UNDER.

SUCC ESSW AR E’— Studio Management Software 
available for both W indows' and Macintosh®. 
Recommended by Ann Monteith, the nation’s foremost 
studio management consultant. Call today for a FREE 
SuccessWare* Tour 800-593-3767 or visit our Web site 
www. Success Ware, net____________ ________________

FREE PHOTO STORAGE CATALOG. Large selection 
of photo, CD, slide, and digital image storage 
solutions. Request your FREE Century Business 
Solutions catalog, call 800-767-0777 or visit: 
www, CenturyBusinessSolutions com

EQUIPMENT FOR SALE
HOSEMASTER TURBO f Titer like new includes custom 
case. Sacrifice $950.00 Tamron Nikon Mount SP 
300mm F2 8 LD IF lens with fitted case and accessories. 
Like new $1,250.00 Call Mel at 305-592-0884.________

NORMAN 200B AND 400B BATTERIES. New, 
Hi-capacity Use your original Norman chargers. 
Kirkham s Studio, 235 N. Getty, Uvalde, TX 78801; 800- 
355-4417 ekirkham@ricc.net, VISA, MC. DISCOVER.

REPAIR LONG ROLL and Studio Lighting fast turnaround 
time and reasonable prices PHOTO SERVICES INTERNA­
TIONAL INC., 1-800-346-3631 photoserv@photoserv.com
CAMERZ Z ll Split View with Digital Proofing Several to 
choose from In stock, checked out and ready to ship 

"  to qualified customers PHOTO 
SERVICES INTERNATIONAL INC., 1-800-346-3631
photoserv@photoserv com.

RETIREE SELLING Photo Equipment CALUM ET 4X5 
VIEW CAMERA, complete package in case with 3 fine 
lenses mounted with shutters on lensboard. $990 Write 
or call for itemized listing of other items. Claude Harrison, 
828-684-2721. 225 Myrtle St Arden. NC 28704-2817.

DIGITAL EVENTS EQUIPMENT PACKAGES: IN STOCK 
it tits unted prices PHOTO SERVICES INTERNA­

TIONAL INC., The Camera Store tor the Professional 
Pt'okxjrapl ■ : 1-800-346-3631 photoserv@photoservcom

CAM ERA Zll, NEW & USED m stock At discounted 
prices Lowest Price, guaranteed FREE extra 1 year war- 
ranty on now Zll PHOTO SERVICES INTERNATIONAL, 
INC. 1-800-346-3631 photoserv@photoserv.com

FIRST ON THE SCENE with the GREEN: Turn your Idle 
Assets into liquid cash For large quantities we will come 
to y< PHOTO SERVICES INTERNATIONAL INC. 
1-800-346-36/d scounted prices PHOTO SERVICES
IN TER N ATIO NAL INC., The Camera Store for 

tographer. 1-800-346-3631
photoserv@photoserv com

VIEW CAMERA '.Vide Angle 4x5/6x7, 47mm, 65mm, 
75mm. 90mm, reflex viewer. 941-267-7053.

HASSELBLAD CAMERA LENSES, bodies, magazines, 
and viewfinders. For sale. Phone number 302-478-8808.

EQUIPMENT REPAIR
HASSELBLAD OWNERS: Factory trained technician with 
24 years experience exclusively with the Hasselblad 
system Previously with Victor Hasselblad Free estimates, 
prompt sevice, reasonable prices and a 6 month guarantee 
David S Odess, 28 South Main Street. #104. Randolph, 
MA 02368, 781-963-1166. hblad 1 @mechaone net

DIGITAL EVENTS EQUIPM ENT PACKAGES: IN
STOCK at Jis ounted price PHOTO SERVICES 
IN TER N ATIO NAL INC., The Camera Store for 

Photographer. 1-800-346-3631
photoserv@photoserv com

HELP WANTED ___
STUDIO HELP—We re too old to keep up the work This 
business needs a creative personal imagemaker who 
knows what they are doing behind the lens - darkroom 
We are small but have the reputation of being the finest 
in Northeastern PA. 570-253-0912: nanjim@socantel.net, 
www. photoimagesbyjamesedgarmorgan. com.

ARTISTIC PHOTOGRAPHERS needed for rapidly 
growing studio, Chicago Northside Must have minimum 
5 years experience, specializng in weddings, B/W, 
photojournalistic style. 35mm, and medium-format. Part 
time growing into full-time for the right individuals. Send 
resume/references to Duron Studio Photography, 3928 
W Touhy, Lincolnwood, IL 60712.

P H O T O G R A P H E R S — P O R T R A IT — A m b itio u s  
photographer experienced in medium-format willing to 
be on a fun team photographing High School Seniors. 
Weddings, and Sports. Send or FAX resume to Orville J. 
Elema, Paris Studios of Photography, 930 W. Norton. 
Muskegon. Ml 49441, or FAX 800-814-5975.

PHOTOGRAPHER w / 2+YRS EXP. With High School 
Seniors and Weddings Winning Attitude=Winning 
Salary! All inquiries confidential mail or fax resume c/o 
Alex Marcel's Studio, 7235 Glenview Drive, Ft Worth, 
Texas 76180; Fax 817-595-2777.____________________

W EDDING PHOTOGRAPHERS - Experienced 
medium-format photographers needed to shoot for 
high volume wedding company. Year round assign­
ments are currently available in New York, New Jersey, 
Eastern Pennsylvania, Delaware, Maryland, Virgnia, 
Flordia, Minnesota, and Connecticut. Excellent compen­
sation for qualified candidate. 1-888-843-7767X110.

W EDDING PHOTO GRAPHERS: Earn $1000/
weekend! Expanding quality studio seeks experi­
enced medium format photographers in Pennsylvania, 
New Jersey, and Delaware. Work year round and earn 
what you’re worth! Part-time and full-time opportunities 
available, plus free seminars and on going training 
provided Significant advancement potential! Call 800- 
274-3256, extension 115 for more info.

L.A. AREA WEDDING PHOTOGRAPHERS. GREAT 
COMPANY, work year round GUARANTEED 35mm Auto 
Focus a must1 One of Southern California's most popular 
Studios. Experienced pro; only! Contact Terry Tierney, Chief 
of Staff, celebtt@winstarmail.com. or 213-388-1212 Ext. 204.

WEDDING PHOTOGRAPHERS. Award winning studios 
in the Pennsylvania, New Jersey, Delaware. St. Louis, 
and Chicago areas are now hiring personable, 
professional & experienced photographers for weekend 
work Are you looking for excellent income and plenty of 
work7 Can you excel in an environment where creativity 
is rewarded? Reliable transportation and experience 
with Medium format equipment a must. If you have any 
experience in Wedding Photography, call John Adams 
@610-328-7800 ext 16 for more information about this 
exciting opportunity to join our team.

WEDDING PHOTOGRAPHERS: Experienced wedding 
photographers wanted in Southern California. Well 
paid. Photographers need to own medium-format and 
35mm cameras. Call 562-404-7822.

PHOTOGRAPHER POSITION available at studios 
specializing in photographing seniors, family portraits, 
and weddings Experience preferred but will train right 
person. Contact Douglas Studios, 1538 Main Street, 
Lafayette. IN 47901. 765-447-7341.___________________

INSTRUCTION/SEMINARS
THE WALL PORTRAIT CONFERENCE . . .  May 5-10 
2002 Six days devoted to Wall Portraiture from concept to 
completion. The only known shcod of its kind. Yakima, 
Washington 509-248-6700. www wallportrait.com.

LAB SERVICES____________
UNDERCLASS - Complete product offering from our 
underclass division • Classroom CD's • Digital 
Composites • Barcoded ID Cards • Yearbook CDs 
Many package options available Great color and 
responsive and friendly customer service. Call for 
more information and your FREE guidebook of prices 
and services - AM ERICAN COLOR IM AGING 
800-728-2722.

KODAK 135, 120/220 PORTRA FILM processing and 
proofing. Two day in-plant service. Complete senior 
finishing services Wallets through 40x60’s. HERFF 
JONES PROFESSIONAL FINISHING DIVISION Herff 
Jones, Box 100, Lewiston ,MN 55952, 507-523-2101, 
WATS 800-553-8030, Herff Jones, 12221 Riverwood 
Drive. Burnsville, MN 55337, 612-890-2200. WATS 
800-328-2924._____________________________________

ACADEMY PRODUCTIONS INC.:
YOUR FULL SERVICE PACKAGE PRINTING LAB.

• Four day in-lab service
• Competitive prices
• Consistent quality
• Video editing for best choice and composition
• Day Care, Underclass, Fundraisers, Glamour, Church, 

Store Promotions, ABC Packages, Wallet Proofs
• Packages available from 46mm, 1/2 70mm,

120-220 crop "D"
• A wide variety of packages to choose from,

11x14, 10x13. 8x10. 5x7 and wallets
• Complete Professional Department for proofing and 

wedding candids
• Sport packages, Trader Cards, magazine covers
• CD Rom Products available, long roll automated 

digital scans
For more information on our many professional services. 

Call 1-800-421-3523 Or write Academy Productions Inc., 
6100 ORR RD„ Charlotte, NC 28213. Visit our Web 
Site at www.AcademyProductionslnc.com

SPORTS PHOTOGRAPHERS. See www.sportsphoto.com 
Quality, Service, Value. The most versatile program 
available.

UNITED PROMOTIONS INC.
• FULL SERVICE LAB •

•• NEW DIGITAL SERVICES ••

PACKAGE FINISHING, 5x7, 8x10, 10x13. 11x14.
16x20. and 20x24 packages from 35MM 
perforated (short roll), 35MM unperforated (long 
roll), 120/220, 46MM. Split-70MM, Ideal Format 
(6x7cm) and Full 70MM film. Fund Raisers.
Family Photography, Store Promotions, Glamour. 
Proofing, Day Cares. Schools with Service Items, 
Photo CD Roms, Classmates. Composities, 
Seniors, Proms-Dance.

SPORTS PACKAGES DIGITAL PRODUCTS,
DIGITAL, trading Cards (Image on both sides), 
Magazine Covers, Sportsmate Composites, Title 
Groups, Calendars and Digital Custom Designing, 
STANDARD 3 1/2" Photo Buttons. Magnets or 
Mirrors, Photo Cutout Magnets. Statuettes. 
Groups-Posters (Up to 20”x30").

FULL WEDDING SERVICES, Gold Foil Stamping 
and many more services for the professional 
photograher TOP QUALITY, COMPETITIVE 
PRICES AND FAST DELIVERY. Ask about our 
4 Day In Plant Delivery on year-round packages, 
packages.

UNITED PROMOTIONS, INC.
433 Lawton Road, Charlotte, NC 28216-3317.

800-362-4441 or 704-391-2992.
Visit our website at www.upilab.com.

SCHOOL PICTURE PROCESSING: Complete service 
available including format packages from 70mm or 
46mm and 35mm film Proms. Memory Mates. Class­
room Group Pictures, and Hand Lettered Composites. 
Elementary and Junior High Memory books and 
Church Directories. Fast service and higher quality 
from Herff Jones/Camera Art. Box 100 Lewiston, MN 

'55952, 507-523-2101, WATS 800-533-8030 HERFF 
JONES P R O FESSIO N AL FINISHING DIVISION, 
12221 Riverwood Drive. Burnsville. MN 55337, 612- 
890-2200. WATS 800-328-2924.

FOXCHASE PHOTO & IMAGING 
4537 Duke S treet. A lexandria , VA 22304-2503 

888-730-3746 o r 703-370-3746; 
foxchasephoto.com , toxphoto@ erots.com  

Digita l P rints Tom Digital Media (CD. Zip. SmartMedia 
e-mail and etc. . . .): 3x5 or 4x6—75c ea.; 5x7—$1.95; 
8x10—$5.95; 11x14—$10.95; 16x30 canvas—$20 95
E-6: 24 or 120—$3.95; 36 or 220—$4.95
C-41 Color prints from 35mm color negatives: 5x7 95c
8x10—$1 95: 8x12—$2.50; 11x14—$4.50.
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BLACK & WHITE LAB SERVICES by Master Printmaker 
Jonathan Penney - Custom Fiber and RC to 30x40; sepia 
toning, proofing and more. Free sample of new 
"Platinum Giclee" Call 631-874-3409 or visit us at 
www. jonathanpenney. com

THE BEST LAB FOR WEDDING AND PORTRAITS
offering the finest quality black & white film pro­
cessing, machine proofing hand-printed resin & fiber 
enlargements up to 40'x60". Serving professionals 
since 1971. Phone 800-479-4997 for a price list and 
paper samples or www.photofactory.com

SCHOOL PHOTOGRAPHERS

Call us now at 800-766-3686, Ext. 122, for all your School 
Photography needs We re experiencec Package Printing 
S p e c ia lis ts  and we want to help grow your business! 

ALSTON SCHOOL PHOTOGRAPHY, INC.
54 Brunswick Ave., Edison. NJ 08617 

‘American's Finest Portraits Since 1947”
We proudly offer School Photographers . . .

• Top Quality School Portraits from  long roll 35mm 
and Split 70mm Film

• Sports & Proms from  120 220 and 35 perf.
• Fast Delivery
• CD-ROM based p roducts inc lud ing :

ID Cards, Certificates, A dm in istra tive  Reports 
and more!

• Volume D iscounts
• Fast Technical Support
• Co-op M arketing Program s
• Equipm ent Sales
• C onvention S upport & Materials
• 24 Hour C ustom er Service
• The Finest Kodak M aterials

CALL US NOW! 800-766-3686, X 122

THE LAB FOR B&W WEDDINGS. For over 12 years 
professional photographers in all 50 states have 
trusted us to provide them with the very highest quality 
black and white. We offer scratch-free film processing, 
superb proofs, custom hand-printed enlargements 
and friendly customer service. Call us at 1-800-493- 
2727 when you are ready for a lab that makes black 
and white its only business SAN MIGUEL PHOTO LAB, 
Postal Drawer A, Las Vegas, New Mexico, USA 87701. 
www. best lab. com.

PHOTO RESTORATION
PHOTO RETOUCHING EDUCATION. Negative, Print 
Enhancement, Restoration, Airbrushing. Photo Oil 
Painting. Call or send for catalogs: THE VERONICA 
CASS ACADEMY P.O. Box 5519. Hudson, FL 34674-5519; 
1 -800-472-9336. E-mail: veronicacassinc@worldnet.att.net; 
Website: www. veronicacass. com.
COPY & RESTORATION, ENHANCEMENT; HEAVY 
& LIGHT OILS; NEGATIVE RETOUCHING; DIGITAL 
RETOUCHING. Call or write: Debra Curtis; 563 Fed 
Lane, Manakin-Sabot, VA 23103; 804-749-4122. 
dlcurtis@mediaone.net; MC/VISA

ONLINE PHOTO RESTORATION. Wholesale Pricing 
Jobs starting at $20. for samples visit us at 
www. crystalimagephoto. com, 434-248-9517

PHOTOS RESTORED still does it by hand, still prints 
it on real paper, still does it in-house, fast and cheap 
Talk to Pete at 800-221-2195.

PRESENTATION BOXES
BOXES— FREE SAM PLE PRESENTATION BOX—
Fast delivery, Finest quality 4"x5", 5 "x5 \ 5 ’’x6’\  8"x10", 
H 'x14", 16"x20". 20"x24” . AUFENGER BOX, 4807 
COLLEY AVENUE, #10, NORFOLK, VIRGINIA 23508; 
757-440-1147 (phone); 757-440-1149 (FAX).

PRESENTATION BOXES available for immediate 
shipment; 19 sizes - 4 stock colors. For FREE catalog 
& samples call 800-969-2697 or fax request 800-861- 
4528 BUY DIRECT AND SAVE. NPD Box Company 
3000 Quigley Road. Cleveland. OH 44113.

SALES AIDS
BOXES— FREE SAMPLE PRESENTATION BOX—
Fast delivery. Finest quality 4"x5", 5"x5” , 5”x6". 8'x10'', 
11"x14", 16'x20 20 ’x24 AUFENGER BOX, 4807
COLLEY AVENUE, #10, NORFOLK, VIRGINIA 23508; 
757-440-1147 (phone); 757-440-1149 (FAX).

STATUETTES Original Wood 10" $10.00 plus $6.50 S&H 
VISA & MC accepted. For prices and information contact 
Statuette Mfg. Co., 27734 170th Street. Le Marr, IA 51031: 
e-mail: stats@frontiernet.net or phone 712-533-6338.

SENIOR ADDRESSES on labels 15c each $25 
minimum order, All schools complete coverage. Cass 
Certified. 97%+ deliverbility, FAUL, 1431 13th Street 
SW. Naples. FL 34117; 941-352-2257; FAX 941-352- 
2855, chazfaui@juno.com

__________STUDIO FOR SALE
CUSTOM PORTRAIT studio with great client base 
Beautiful facility in the heart of northern Michigan. 
Perfect opportunity for a portrait artist to work and live in 
the finest outdoor background God has created. 616- 
752-7230. Leave message.

FLORIDA STUDIO enjoys 20+ year track record of 
high profits. Asking $139K. Financing available with 
$35K down. Owner 352-335-4252.

SERVING NEW YORK TRI-STATE area for 25 years 
Selling school part of business. Will assist in transition. 
Gross over $100,000 per year. 845-353-0412.

PORTRAIT STUDIO estabished 16 years in Atlanta, 
Georgia, 3,000 sq.ft, schools/teams/weddings. A steal 
@130K. Great location. Full color lab/digital lab. Fax 
request for information to 770-717-1818.

SOUTH EASTERN CA. Studio est. 1975. Includes 
1650 sq. ft. home, 1000 sq. ft. studio plus a 600 sq. ft. 
guest house or production room. Santa Fe style on 
2+ acres with beautiful portrait park. The areas finest. 
Video available. 760-326-2067 or nights 760-326-3391.

W ELL ESTABLISHED PHOTOGRAPHIC BUSINESS 
FOR SALE IN IRELAND. An opportunity to work in a 
stress free zone. House on three-quarter of an acre 
plus modern purpose built large studio and reception, 
display room, large portait and wedding clientele. 
Reply Box 1103. c/o Professional Photographer

CARRIAGE TRADE PORTRAIT BUSINESS 
AND PHOTOGRAPHY SCHOOL 

D ALLAS/FORT WORTH TEXAS 3-million population 
Ownership: Master Photographer. Brooks Institute grad­
uate with 25 years as the sole proprietor Environmental 
Portraiture, Weddings, and light Commercial clientele 
Small Photography School that includes 100 pl\ students 
per year and tutoring. Both provide immediate income, 
expansion opportunities, name recognititon with 
proven promotional methods in place 972-717-2951

HIGH-END PORTRAIT STUDIO FOR SALE - TURN
KEY Located in Downtown Boise, third fastest growing 
city in the Nation. $230K consistent annual gross from 
family, senior, and child portraiture. Well established 
client base - over 10 years in community Wedding 
portraits will easily add $100K to gross. 208-484-9665.

STUDIOS WANTED
COLUM BUS CAM ERA GROUP, INC. buys whole stu 
dios or any part including cameras, film, darkroom, 
long roll, lighting, and misc. No quantities too small. 
Call 800-325-7664. Ask for Eric._____________________

W ILLING TO SELL YOUR STUDIO FOR CASH?
Princeton Photo Network is looking for successful studios 
across the country to acquire for cash and more. Our 
vision is to be the largest portrait and wedding studio 
chain in the country with 300 or more studios by 2004 
To qualify, your gross should be $500,000 or greater 
and you should employ at least 5 photographers. You 
may elect to continue working for PPNor move on Call 
RON PETERS at 203-861-9100 for more information
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©Bryan Welsh
PPA member Bryan Welsh of Moments in 
Time Photography, Hillsboro, Ore., captured 
"Grace" when the bride, Grace Diego, 
spontaneously lifted her veil. While it 
appears to be a posed shot, Welsh had 
just a split second to capture this captivating 
image using only available light. He 
focused with his Nikon F100 camera fitted 
with a Nikkor 80-200mm f2.8 ED-IF AF-S 
lens, and exposed Kodak T-Max P3200 
Professional film. The image was created 
in the Benson Hotel, Portland, Ore.

Bryan Welsh will speak at Imaging 
USA 2002 on July 17. His presentation is 
called "Communication, Design, and Art: 
From Inspiration to Implementation."
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20p 2  Packages^
p a c k a g e  , \ ;  25x7 'sand8w allets $ 2 . 2 0

Package B: l 8 x l0 ,2 5x7’s and 8 wallets $ 3 .30  
Package C: 2 8x l0 ’s, 2 5x7’s and 8 wallets $4 .40

Add 8 more wallets to any of the above packages for only $1.10.
3 to 5 days service, minimum order $30.00.
Call for information on 35mm packages. _____

(all today to order supplies and to recieve a new catalog: l- 8 0 0 - i5 Z -6 5 6 7
Garrett & Lane

P R O F E S S I O N A L  I M A G I N G  L A B

Box 5608 - Columbus, Georgia 31995 - 706 /  3Z7-8008 - 800 /  A5Z-6567
M ore in fo?  C irc le  46



Film or digital. The New Mamiya 645afd.
1 he new Mamiya 645AFD is the w orld ’s first true cross-platform camera. Whether you’re shooting 

film  or digital, it is the most technologically advanced medium format camera. Responding to the most 

demanding photographers, the 645AFD is loaded with over 30 enhancements as compared to the 

original 645AF. Handling like a 35mm SLR, it incorporates features found only on sophisticated 

35mm cameras, yet it offers the advantage of a format thats 2.7X larger than 35mm. Ready to conquer the

digital world, the 645AFD offers exclusive data transfer from the camera to the digital back utilizing its 

digital intelligence via MSC (Mamiya Serial Communication). A ll exposure and digital capture 

information is displayed in both the viewfinder and main LC D  panel on the camera.

VCith exclusive Infrared Autofocus Assist and 10 World-Class AF lenses including

2 zooms, you get the best for both worlds. Choose interchangeable film  magazines for 120, 220 or 

1 olaroid film ... or, switch to digital capture just by changing the back w ithout changing vour entire camera

system. Sound extraordinary? It is. The New Mamiya 645a Fd... Part of your Future.

MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsfbrd. NY 10523 • Phone: 914-347-3300 • Toll free FAX: 800-321-2205 
www.nurniya.com • E-mail: info9mamiya.com See page 1 l for sensational Bonus Offers. Mamiya’

master of the medium

http://www.nurniya.com

