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Quality......

Qual-i-ty: 1. Pleasing color tones
with just the right amount of density,
carefully printed by North American
Photo technicians. 2. Consistency,
order after order after... 3. An
attribute for your favorite Kodak and
Fuji professional films. Available on
Candids and Seniors. 4.Complements
the talents and labors of professional

photographers.

By any definition, North American Photo delivers
excellent quality on both conventional silver halide
prints and digital imaging services.

NORTH
AMERICAN

PHOTO
Ca” TOday The color lab you can count on

1.800.654.6544 www.naphoto.com

27451 Schoolcraft, Livonia, Michigan 48150
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Two TIMELY REASONS
To Buy Your Last CAMERA FIRsT:

ENTER THE

Kopak / HASSELBLAD OPEN
INTERNATIONAL PHOTO CHALLENGE

Visit www.hasselbladusa.com or

www.kodak.com/go/professional, or call for details.

New 503CW and 203FE Millennium Edition Cameras _—

Hasselblad is the only medium format camera system that really can do it all with unparalleled quality; uncompromising German-made
Zeiss optics; uncommon 6 x 6/6 x 4.5 multi-format versatility; unchallenged digital dominance; unmatched value; and, of course,
unequalled service and customer support. Don't miss this exceptional opportunity to save yourself a lot of time and money by getting it
right the first time with one of these beautiful, new, Millennium Edition cameras and one of these great, new-millennium offers.

2. Our 2000 Celebration Offers with Values up to $2,000!
From February 1, 2000 — July 31, 2000:

A. Buy a new S03CW complete with any new CB/CF/CFi/CFE lens and roll film magazine, and ‘4:
get a Winder CW, a PolaPlus film magazine, plus a combination totaling 40 rolls | §

of Kodak Professional E100VS and/or Portra 400VC film, FREE...a $1,600 value! i
B. Buy a new S03CW body and get an Acute Matte split screen, plus a combination totaling g -
40 rolls of Kodak Professional E100VS and/or Portra 400VC film, FREE...a $500 value! Kodok Prfessional EIOVS - The 1t v 10:speed ypercok
C. Buy any new 200 series camera (202, 203 or 205 complete with any new FE lens (except 80mm) B
and roll film magazine, and get an 80mm CFE lens, plus a combination totaling 40 rolls et . W oy v om0 B
of Kodak Professional E100VS and/or Portra 400VC film, FREE...a $2,000 value! ‘P :
rofessional
D. Buy any new 200 series body (202, 203 or 205) and get an E12 magazine, plus a combination TM o Eastman Kodah Compary

totaling 40 rolls of Kodak Professional E100VS and/or Portra 400VC film, FREE...a $1,200 value!
Note: Non-millennium versions of cameras and magazines also qualify for this promotion. See your authorized Hasselblad USA dealer,visit our web site or call today for complete details. U.S. residents only.

HASSELBLAD

Hasselblad USA Inc., 10 Madison Road, Fairfield, NJ 07004 (973) 227-7320 Fax: (973) 227-4216 www.hasselbladusa.com ©2000
3 More info? Circle 37
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m PHOTO UYnique has an inventory of over 20,000

products ready for immediate shipping.
We carry top brand photographic products from film, paper
and chemistry to darkroom supplies, cameras and the newest digital equipment.

Price, Quality, Dependability and Service Since 1947

1-800-631-0300

11 Vreeland Road Florham Park, New Jersey 07932-0979
Tel: 873-377-5555 Fax: 973-377-8800 www.uniguephoto.com

More info? Circle 38
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- The Nikon D1 Digital Camera. Digital photography that looks anything but.
The D17 gives you breathtaking digital images, with 2.74 megapixel CCD, in-camera image processing with
automatic edge sharpening and tone compensation, 1/16,000 shutter speed, 1/500 flash sync, and 4.5 fps
shooting speed, allowing bursts of up to 21 pictures. Not to mention Nikon's exclusive 3D Color Matrix
Metering, Auto TTL White Balance, Nikkor optical quality, Dynamic Autofocus with Focus Tracking and
Lock-On and 15 MB memory, all working to give you stunning, realistic digital images right out of the camera.
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Siantile

SilverDome nxt

See why renowned
photographers like
Oscar 1 0ZOya use
Photoflex equipment.
The award winning
Starlite-SilverDome
system is the photogra-
pher’s choice for studio
lighting. This revolu-
tionary lighting system
achieves magnificent
lighting results for
photography setting
sales records for 17

straight months.

¥
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[t was love at first sight, and I've

been with J?ujicolor NPS 160 ever since.”’
— Jelf Locklear

©1999 Jeff Locklear Fujicolor NPS 160 Professional

As every photographer knows. you can't reshoot a wedding. That's why you need a film you
can trust. Fujicolor NPS 160 Professional is a state-of the-art film that uses Fujifilm’s unique fourth
color-sensitive layer technology for remarkably accurate reproduction of primary colors and the
most subtle pastels. This special technology also allows for outstanding results even under mixed
; lighting situations with fluorescent light. Of course. you can

also rely on Fujicolor NPS 160 to deliver rich gradation. beautiful skin tones and 2 FUJIFILM
fine grain. So if you're choosing an ISO 160 professional film. consider Fujicolor NPS 160. It ‘7%0!7&/
could be the easiest choice you make. To find out more for yourself. just call 1-800-800 FUJL

www.fujifilm.com EEEepe Ty

More info? Circle 41
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Remember, If You Need It, Visit Us at the
We Rent It! WPPI Show,

\Bm)(thll / SH N DA
3ANCHE PAY
More Info? Circle 42
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Finally! Truer biacks, print permanence and
color accuracy...with one easy-to-use printer.

Roland Hi-Fi JET. Wide-format printing at 1440 dpi designed specifically for photographers.

When you're a fine art photographer, every nuance of light and shadow, every subtle transition of color is a deliberate choice. When it comes time to
reproduce that masterpiece on a printer, you shouldn't have to compromise your vision to the limits of a machine.That's the beauty of the Roland Hi-Fi JET.
You get museum quality prints, faithful color rendering and mural-size output. Roland's wider color gamut means your work is reproduced with stunning
realism, intensity and subtlety whether in full color or black and white. The combination of true 1440 dpi resolution and six-color printing produces richer
shadows, smoother skin tones and razor-sharp detail that rival silver-based wet photographic color prints. And testing of the Roland pigment inks for the
Hi-Fi JET indicates print permanence of over 100 years. An extensive array of fine art photographic media is available, including 10 oz. artist canvas, photo
papers, Roland's signature high gloss white film and the first ever museum-quality 100% cotton paper specifically formulated for an inkjet printer. Best of
all, the Windows"™ and Mac 0S™ compatible Hi-Fi JET is easy to set-up, reliable, clean and simple to operate. You can even let it print unattended without
worrying about damage to prints. And you're covered by Roland's global reputation for outstanding reliability and customer support. Call or visit our
website today for a free sample of output from the Hi-Fi JET. 800-542-2307, ext.447 or www hifijet.com/pro

Roland

LU LT WUV (I b)) 15271 BARRANCA PARKWAY, IRVINE CALIFORNIA 92618-2201 | (800) 542-2

WWW.HIFLJET.COM )
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In this month’s issue, you'll enter
the world of cover photographer
Jeffrey Licata, who takes some of the
most beautiful wedding portraits |'ve
seen in my 20 years in the photo
industry. Thanks to his background
in commercial photography, Jeffrey
brings to his wedding portraits a
keen eye tor classic lines and
shapes. He worries less about light
meter readings and more about light
quality. The result: simple, direct,
and elegant images.

If yvou ever thought your job was

challenging, try spending a day in

From Intimate to Global

By Kim Brady

the life of Tom Sanders. | saw Tom’s
work on the Discovery Channel last
summer and have been waiting for
the opportunity to publish his story
in Professional Photographer. Even
after the third and fourth reading oi
his death-defying work, my heart rate
still goes up. You'll be amazed what
“a day in the office” is like for him!
And finally, a story that should
inspire us all. This year Magnum
Photos celebrates its 50th anniver-
sary. Co-founded by three of the
greatest photojournalists of the 20th

century—~Henri Cartier-Bresson,

Robert Capa, and David Seymour—
this agency represents all the good
that photography has done in our
lifetimes. It has exposed the atrocities
of war, famine, and political
injustice. Two of the founding
photojournalists died while trying to
make a difference in the world, and
many of their colleagues continue to
carry on the agency's lofty goals.
Perhaps you will find new mean-
ing and direction in your work after
reading the stories these photog-
raphers have to tell. i

SpotPen
Handcoloring Pens
NO MIXING+*NO MESS
SpotPen Handcoloring Pens are
fun & easy to use. Simply
pre-moisten the photograph

& apply the colors.

-t et

§§\ Dries In Minutes
.\_\ y Y Rot) | y
=5 Works Great On Both GLlossy

& Matte Surface Photographs

}I:‘ Will not leave a surface residue
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Voted Europe’s Darkroom

Product of the Year!

SpotPen Handcoloring Pens work great
on R, Fiber Base, Glossy and Matte
surface photographs. What might take 2-3
hours to hand-tint conventionally, will take

only minutes with SpotPen’s Handcoloring

tPen colors are specifically

formulated for hand-tinting B&W photo

{

graphs and do not leave a surface residue

eliminates the need for a lacquer spray.

There are three groups available as well as

pens for extra fine detail

Starter Kit '!\‘L‘:Jf‘. .{"‘, 95
Includes Handcoloring Set Group |
Pre-mwistening Solution, Remaover Pen,

Sponge, 4X6 Practice Print

nal colors Groups 2 &3 (Retail $34.95)
‘ontact your local Camera Store or
¢ Sales 800 292-6137
rters X00 5532001
* Samy’s 800 321-4726
Adorama 800 223-2500
B&H 800 9476628
Calumetr 300 225-83638
S(K) B28-0210¢C
*** Carries full product line
{ NM SS
8’8 47878
~ e -
7 i 0077 %
o7 e 7
s



Stroboframe’

THE LEADER IN PBOFESSE)NAL FLASH BRACKETS

You already know why flash brackets help
make better photographs—smc' shadows, No

e brackets, jor more \J'j”m ations,

0k over these top moaels

vone else. |

vou're sure to find one that's right for you:
PRO RL and PRO-SQ—J r newest, feature
’ -y ‘D) . N - 0L
packed prackerls mera-rotating (kL) and square
fe 1 )\3» n vith innovative flash positioning
trols 101¢ bility than any other bracket

"Camera-Rotating" S
Brackets
PRO Tand PRESS-T—,
"Flash-Rotating" One tall one
Brackets both ideal 1o
est camera-rc 111
35mm and 6x4.5¢m can
QUICK FLIP— r simplest, most compact
3 OI¢ ket /4 eeeee ind

PRESS-T

CAMERA-FLIP

QUICK-FLIP STROBOFLIP

e

Hetpeyg Craate the
Workd's Gruatost Images

Stroboframe-
IN CANADA: NADEL ENTERPRISES. TORONTO. ONTARIO

THE TIFFEN COMPANY = 21 JET VIEW DRIVE, ROCHESTER, NY 14624+ FAX: (800) 394-3686 * www.uffen.com * www.saundersphoto.com®
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PPA, Marathon:
Lifetime Partners

Professional Photographers of
America and Marathon Press Inc.
host the first annual Lifetime Con-
ference: The Art and Business of

9-12, at the Grand Casino Resort, in
Biloxi, Mississippi. The event marks
a strategic partnership between the
association and Marathon, a multi-
service publishing, marketing, and

(see story, page 56).
Among the featured presenters at

g Offering,” captured on Kodachrome 200 Professional ir
n Woodrulf The Brooks Institute of Photography (Santa
todd the qold CINDY award by the International Association of Audio V

Communicators for the student-produced photo documentary, “Mekong—A Dragon's Tale

the conference is family and group
photographer Paul D. Skipworth,

Family and Children’s Portraits, April

graphics house, in Norfolk, Nebraska

Creative Diffusion by TurboFilter

Make Your Vision Come to Life!

Visit us at WPPI
Booth #511

With Turbofilter

Without TurboFilter

With the TurboFilter, You can transform ordinary backgrounds mto one-of-a-Kind magical scenes
that showcase your clients. It's simple to create dramatic images ranging from romantic fairy tale
bridal images to beautiful “painted” children portraits. No matter who the subject 1s, the
TurboFilter’s distinet style will set your images apart from other portrait studios!

FHOTOORAPMHIC

Contact us at 1-800-CALUMET (225-8638), www.calumelphoto.com or stop by a location nearest you.

i 2 * Professional Photographer * March 2000 More info? Circle 45


http://www.calumetptioto.com

PPA Certified, M.Photog.Cr., F-ASP,
of Dallas, who has been the official
photographer of the presidential
inaugural events for the Reagan,
Bush, and Clinton administrations.
Skipworth will discuss artistic,
technical, and marketing strategies
specific to children’s photography.

Children’s portrait photographer
Lisa Jane Murphey, PPA Certified,
M.Photog.MEI.Cr., of Houston, who
is perhaps best known for the Lisa
Jane line of American Greetings
merchandise, will present a
demonstration of the digital
techniques she used in her new
book, Enchanted Childhood: The
Magical World of Lisa Jane.

Also on the roster of presenters are
Sally Merrit Swart, M.Photog., who
previews her collection “Heart to
Heart”; Kim and Peggy Warmolts;
Gregory T. Daniel, M.Photog.Cr.;
Angela Carson, Cr.Photog., chairman
of the PPA Children and Family
Specialty Advisory Group; Lizbeth
Guerrina, M.Photog.Cr., F-ASP; Ann
K. Monteith, M.Photog.Cr., A-ASP;
Kate Oelerich; and Joyce Wilson,
M.Photog.Cr., F-ASP.

Conference-goers may enter the
PPA Consumer’s Choice Awards to
be named Children’s and Portrait
Photographer of the Year or Family
Portrait Photographer of the Year.
Attendees are also encouraged to
bring samples of their most
successful marketing pieces for
possible inclusion in a post-
conference mailing, “Parade of
Promotions.” There will also be a
pre-conference program, “Family
Portraiture in the Digital Studio,”
on April 8.

The pre-registration deadline is
April 1. For details and registration
forms, call the PPA Customer Service
Center at 800-786-6277. |

We can custom build any Kind of frame or mat, or design one-of-a-kind digital albums
for you. Plus offer the largest selection of quality brand name albums, photomounts,
and post-photographic supplies. All at a competitive price. All with same day service

PRO3D

So stop joking around with those other guys, and call Albums.

albums Ine. e P

Everything after the photography
1+800+662+1000  www.albumsinc com Pt

More info? Circle 46

Converts in seconds from a sturdy, four-section light stand to a full-function, R
telescoping light boom-and-stand! You get twice the capability in a single W
_compact unit, at a fraction of the cost of separate components! Avalable in all i\
aluminum alloy or aluminum alloy with steel base. v\
For more information on our complete line from the world's largest manufacturer

of light stands, see your dealer, contact us or visit our web site.

- Exclusively
Bogen Photo Corp, 565 £2st Crescent Avenue Ramsey, NJ 07446-0506

{201)818-9500 « Fax: (20118189177 » & mai info@bogenphoto.com e el W DOgenphoto. com

More info? Circle 47
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. Fashionable
|deS By CyitioRyos

Jeff Licata Photographs a Symphony
of Texture, Color, and Light

ln the lives of the general populace, there is no greater
production than a wedding. Everything is orchestrated
to the smallest detail, no moment left to chance.
Brides-to-be spend hours poring over the gowns

4 advertised in alluring magazines like Conde Nast’s

- Bride’s. They visualize themselves floating down

| g the aisle in the shimmering satin and pearls
' they see splashed across the glossy pages.

Art directors are largely responsible for

eliciting these wistful imaginings, and
more important, for convincing brides
that no price is too high for a fabulous

New York advertising photographer Jeffrey
Licata advises wedding photographers to
concentrate on their craft. "When | teach
at Syracuse, the studenis always ask,
‘What did you print those on?' or ‘What

kind of film did you use?' | tell them it
doesn’t matter. What does matter it
whats in the frame. What does the
light look like? Do you feel
anything when you look at
this picture, or do you just
see the picture?



garment to be worn at the most
memorable ceremony of their lives.
Art directors (ADs) Andrea Lew and
Allen Mohr of Bride’s magazine do
this with their artistic vision, and in
these pages, the talents of a New
York photographer Jeffrey Licata.

Scoring the Shoot

“Being a good art director is like
conducting a great orchestra,” said
Andrea, an AD for Liz Claiborne in
New York. “You don't actually play the
instruments, but you bring everything

together to create the symphony. |
don’t physically make the picture,
but it is my idea that is illustrated.”
At Bride’s, Andrea directs
advertorials—editorial layouts that
are driven by and paid for with
advertising dollars. These multi-page
spreads are the greatest attraction of
such specialty magazines. No feature
draws as many readers or generates as
much income as these advertorials.
Each spread is carefully planned,
starting with detailed drawings and a
layout, or “comp,” which will be

presented to the client. During the
presentation of the comp, the AD
must communicate the overall
concept, the emotional impact, and
the photographic direction the project
will take. The client should be able
to visualize how the models will be
used, and how the proposed product

All three of Licata images were photographed
with natural light at /5.6 for 1/15 or 1/30
second. “Your focus is a little more critical
in a shot like this,” said Licata. “The
subject has to stay still and work with you
Sometimes you may gel a little movement,
but that can add beauty to the image.”

“Weddings are high state occasions
involving amateurs under pressure.”

—Robert Fulghum, from It was on Fire When | Lay Down on It




Instant Elegance

Licata uses 4x5 Polaroids to
create beautiful duotone
portraits. This image was
photographed on location at the
New York Botanical Gardens with
a Wista 4x5 view camera and
natural light. Licata used the
negative part of the Polaroid—
the part you usually throw
away—to scan and retouch the
image. “It is a very controlled
situation,” said Licata. “I have a
table set up next to me with a
solution of water and sodium
sulfite. As soon as | make the
exposure and separate the two
parts of the Polaroid, | hand the
negative to my assistant who
rinses it in solution until the film
clears. The quality of the 4x5
negative is phenomenal. Once
it's dry, | have the negative
scanned to a high-resolution file
and make any image enhance-
ments in Adobe Photoshop.”

! \ } N n t ' \ f v imnartan - | he i }
e Pag 1€ Images on these pages, Lew tqually important, said Mohr, 1s that
\A = el I l ¢ I == N = { [ PRy | |
VA 00 and e 0 T chose Licata because IS Images the images the AD selects be distinctly
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not necessarily the detail in the dress.
“I have only photographed a few
stories for bridal magazines,” said
Licata, “and they weren't anything
like the photo spreads you usually
see in those magazines. | don’t care
about lighting every last bead and
sequin. These people came to me
because they like what | do. It just
happened to be wedding gowns
they wanted me to photograph.”

Melody, Counter-Melody
Orchestrating a production such
as this requires a full cast and crew.

Models are chosen not only for
their looks, but also for their dress
size. They are fitted to the sample
gowns, not the other way around.
Every photo shoot also requires set
designers, make-up artists, dressers,
and technicians.

Clients in the garment industry,
especially those in the wedding gown
business, generally want to emphasize
every bead, sequin, and lace inset.
The differences between one maker’s
dress and another’s are often subtle,
and these are the details they want
their advertising to convey. It's up to
the AD and the photographer to
balance the practical needs of the
client with the emotional impact of
a successful advertising campaign.

“Everyone wants to show his
product in the best possible light,”
said Mohr, “but it’s also important
that the imagery be appropriate for
the product you're advertising, and

might look for sets that convey a
certain mood, or ones that simply
add a splash of color, like the blue
in this month’s cover image.

The photographer likes to work
on location but he is equally adept
indoors. At a recent location shoot
for a bridal magazine, Licata and the
crew were greeted by a driving rain
storm. Fortunately, the location
came with a house interior.

“Jeff did an absolutely incredible job
of finding places in this house where
the furniture was of little importance,”
said Mohr. “There were windows
and doorways that cast out-of-focus
shapes of light in the background. He
used these to create the most beautiful
pictures—all in natural light. It was one
instance where the photographer’s
experience and flexibility were critical.”
Wedding photographers can take a
cue from the world of bridal fashion. It

takes only a few trips through the
bridal magazines to see how today’s
sophisticated brides envision their
own weddings, and the kinds of
images they expect from the
photographer. It's not the posed,
formal look of traditional wedding
photography that high-end clients
seek, but images that capture the
drama and mood of the wedding
day. As in Licata’s photography, it’s
a fashion-forward style they want
reflected in their wedding albums.
“Elegance is easily achievable
with a little effort and imagination,”
said Licata. To prove his point, Licata
told us how he photographed his
sister at her wedding with nothing
but a pocket camera. “I put her in
front of a beautiful, plain background
with only natural window light
behind me. | didn't use a flash, It
made a beautiful picture.” |
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that there’s some kind of creative
separation between your client and
the competition.”

Licata relies on his own artistic
vision to make the distinction. Color,
line, and shape all come into play. He MADE LN
may choose a textured background

that accentuates the clean lines of a b s
dress, or an armless chair against
which to fan out a full skirt. He
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“Magnum is an agency, an archive, a quarrelsome family of
photographers and, now that it has entered its sixth decade, a fradifion.
In the decisive moment that makes a photograph, instinct and fradition

come together in the blink of a shutter. Without instinct, no picture;
without tradition, a picture which will not endure. Some fraditions fade
and die, but this one—judging from this collection—is still alive.
The old masters are present while the new masters are on show. They
want to say, look at us now, look at what Magnum has become."
Michael Ignatieff, Introduction, Magnum’, Published by Phaidon Press Lid

n the fifth floor of an

old brick walk-up on

West 25th Street, there is

a haven for the photographic spirit—a sanctuary of social
consciousness, historical perspective, and creative art. Fifty
years of history are stored here in a collection of images by
the greatest photojournalists of our time. These are works
by photographers who were wiling to face mankind at its

best and its worst, o highlight the triumph of victory,

uncover the cruelty of conflict, reveal life’s sad ironies

March 2000 * Professional Photographer * 21




I'his place is the New York office

of Magnum, whose photographic

legacy is reflected on its walls in large,
beautifully framed prints depicting
moments in history. Beneath them
stretch rows of bookshelves stacked
with magazines, photographic compila-
tions, and fine-art books. The large main
office—which is sectioned into small,
cluttered cubicles where the desks
are piled high with prints, negatives,
and transparencies—houses Magnum's
research associates, project developers
and photographers’ representatives.

It is the perfect setting for the world’s
most prestigious photographic agency.
[he atmosphere is casual, yvet creative
the statt focused on the business of
photography. One can easily imagine
Henri Cartier-Bresson, Elliott Erwitt
or Susan Meiselas walking in at any
We came

Qureshi, Magnum deputy director

moment 1o see Ambreen
and director ot archives, and a
driving torce in the agency's transition

into the 21st century. We also met

with Advertising Director John Berthot,
Editorial Director David Strettell, and
Research Associate Malli Kamimura
to discuss the future of Magnum
Photo and publication of its new retro-

spective: Magnum ™ (Magnum Degrees).

The Journey Forward

For 50 vears, Magnum has been the
most respected news agency in the
world. Over time, however, new media
have begun to compete for the jour-
nalistic market. As early as 1954, co-
founder Robert Capa feared the impact
television would have on news photog-
raphers. He realized that Magnum had
to branch out into other directions if it
was to survive. At the time, while many
of Magnum’s younger members—
Abbas, Sebastiao Salgado, and Ray-
mond Depardon—continued to receive
an abundant share of print-news assign-
ments, others were I)(’QI!MHV.L to take
advantage of the opportunities in the cor-
porate/commercial advertising market.

Berthot finds this new market highly
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beneficial for his clients. He believes
the shift in commercial photography
from set-up shots to a more photo-
journalistic approach accounts for the
steadily increasing demand for Magnum
photographers in the advertising field.
“A lot of corporations are trying to
create images of real people engaged
in real work environments for their
advertising campaigns.

“We benefit from these trends
because agencies are more likely to
hire photojournalists to go on location
to document a company’s services or
products. They know that the consumer
is savvy enough to see through
thecontrived photo shoots.”

Another market that promises
increased revenue is the online sale of
Magnum'’s more than 1 million histor-
ical photographs. The agency recently
launched www.magnumphotos.com,
a Web site that offers searches in 11
categories. Site visitors can review
portfolios by each of the 60 current
Magnum photographers, and order



20x24-inch prints through the Web
site Gallery. A listing of recently
published books (with links to
Amazon.com for purchase), articles,
news, and exhibitions provides added
exposure for the agency’s members.
Perhaps the most challenging
transformation for Magnum has been
the transition from analog to digital.
With offices in New York, London,

Paris, and Tokyo, Magnum must have

the capability to transmit high-resolution
image files via the Internet. Peter Russell
manager of the technical services
department, oversees the ongoing
conversion of the agency’s 1 million
images into digital files. Gradually he
is converting darkroom space into a
high-tech digital lab, though he
maintains a traditional lab to produce
exhibition prints and fulfill orders
placed on the Magnum Web site.

“We've initiated a program to scan
500 photos by each Magnum
photographer,” said Russell: “It’s an
initial step to add to our existing digital
archive. The images are all high-res,
50MB RGB files. We store them on
CD and put them into the company
database to be accessed by other
offices. At some point, photographers
will be able to remotely access them
as well.”

All of this, of course, requires an
etticient, high-capacity archiving
system, high-capacity data transfer
capabilities, and e-commerce
technology. Ambreen Qureshi
spearheads the development of a
new system that will meet all these
demands, choosing (after a lengthy
search and bidding process) the
company that 10 years ago designed
Magnum’s existing archive. The new
system will allow the agency to
research and exchange digital files
with their four worldwide offices in a

matter of minutes

Soeil Structue

“Since photographers do not wish to surrender control over their lives to anyone, Magnum
has never had a rational staff structure with one staff member at its head. The photographer
officers have to serve as the unifying force in the structure and the various department
heads report to him, somewhat like rebellious dukes would report to a part-time king. It is
not easy and it is not good management, but it is Magnum
—Burt Glinn, president, 1989, Magnum Photos Inc

No one knows the truth of Burt
Glinn’s words better than Eelco Wolf,

managing director of Magnum. Some

two years ago, Magnum otticers
approached Wolf about helping chart
the agency’s course for the future
lhey asked him to visit with
members from all four offices and
advise them about restructuring its
worldwide operations. He agreed
but soon realized that the agency’s
most destructive force came from
competition within. “There was so
much disparity between the four

offices,” said Wolf, “1 told them that

they could never move the organ
ization forward in a uniform, inte-
grated fashion without the guidance of a
\.;:53'»{1- director overseeing them all
Wolt suggested the creation of a
small executive board to which the
director would !1';)u!f 50 that decision
Hl.tl\m'_ \\HHM fu ongomsg st .H! Ol
being reserved for the yearly general
meeting. He tlew to London and
Paris to meet with cotounder Henri
Cartier-Bresson and several other
officers of the organization. Shortly

thereafter, Woll was ottered the job as

worldwide director. He accepted the
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position in August 1998, and spent
the next several months drafting a
two-year strategic plan. It was based
on two critical goals: Improving the
human interface and rebuilding
Magnum’s technological
intrastructure.

| gave some recommendations of
how | felt we could make dramatic
improvements in both areas,” said
Wolf. One of them was to start team
building between the offices. We

held resular meetings to improve

communication and address
Wobhied ( 1DANY Wide S( ale
Basically we looked at the world
‘1{!‘:)' anization 13‘(7xfl‘:|f!1]"lt'(i
1at 1ts strengths were in personnel
ind statt, The Paris otfice was very
strong in cultural activities and London

f | g
had an excellent accountant. Technical

EeIrVICES were best handled in \'.".‘.

YOrK, because digital technology in
America is more attordable and
| & L it

Finally, Wolt had to find a wav to
ettectively service the core of Mag
num’s operations: the membership
We are not a news organization

we need 1o nnd opportunities 1or

FOF our members, in spite or thi
changing media situations. | he start

has to find a way to meet the

individual needs ot all our members
" ‘ | i

whnerever theyv re located, and

together deve [x);v } Career program
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Magnum’s first publication of the new millennium is a 500-page hardcover collection of
photographs by Magnum members, captured in the last decade of the 20th century. Published
by Phaidon Press Ltd., London, Magnum® (Magnum Degrees), is a celebration of the
agency’s 50th anniversary, and represents the new work and the new spirit of Magnum.

Placing more emphasis on the photo-essay than the single image, Magnum’ties
into a traveling Magnum exhibition, now on display in London. The book opens with a
brilliant introduction by historian and author Michael Ignatieff.

Photo essays from dozens of countries reveal a visually stimulating, often shocking
look at mankind in his various environs. The images are grouped by theme, beginning
with “Revolution,” a recap of events since the 1989 fall of the Berlin Wall, and
segueing into a diverse mixture of political, environmental, social, cultural, and religious
issues, from the Balkans, to the Gulf War, to jazz, and a section called “Ritual.” For
ordering information, visit the Magnum Web site at www.magnumphotos.com.



http://www.magnumphotos.com
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ore than 50 years ago, while

Europe was shaking off the

horrors of World War Il and the
world was struggling to reconstruct
some semblance of global peace,
two schools of thought were growing
in the international photographic
community. Young Edward Boubat,
a recent graphic arts graduate, set
out to photograph the beauty and
serenity of post-war Paris. He and
colleague Brassai would spearhead the
Humanistic movement that promoted
photography as an art form, a visual
documentation of /a joie de vivre.

In contrast, Robert Capa, 10 years

Boubat’s senior and one of a new

breed of photojournalists, felt a respon-
sibility to chronicle the injustices
and suffering that plagued the 20th
century. Capa’s firsthand combat
experience, from the battlefields of
the Spanish Civil War to the Beaches
of Normandy, fueled his passion to
record man'’s struggle for freedom
and independence. The work of
Capa and other wartime photo
journalists during the long years of
World War |l changed the status of
photojournalists from solitary
adventurers to freedom fighters who
bore witness to reality.

As Europe entered the postwar

era, Capa set out to realize a dream

he'd conceived nearly 10 years
before—to unite a group of highly
respected photojournalists in a self
supporting ,cooperative agency that
would afford its members the
freedom to pursue their own visions.
Moreover, Capa argued that ownership
of the images photographers captured
belonged to the photographer, not to
the publication that commissioned
the work. The goal Capa sought was
to shift the balance of power from the
newspaper and magazine publishers
to the photographers themselves.

In 1947, he and six other photo-
journalists—Henri Cartier-Bresson,

Maria Eisner, David (Chim) Seymour,
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George Rodger, and William and Rita
Vandivert—established Magnum
Photos, an agency that would “reflect
lour] independent natures as people
and photographers, the idiosyncratic
mix of reporter and artist . . .
emphasizing not only what is seen
but also the way one sees it.”

Each of these well-established
photojournalists became Magnum
shareholders, putting up $400 apiece
to get the agency started. They
intended to take advantage ot the
public’s steadily increasing appetite
for photo-essays in such illustrated
magazines as Vu, Match, Regards
Picture Post Lite, and Collier’s.

Hungarian-born Capa, whose real
name was André Friedman, became
a naturalized citizen ot the United
States in 1935, He won tame at age
'3 with the photograph “Death of a
Lovalist Militiaman,” a stark portrayal
of the Spanish Civil War, which was
published in Lite magazine. This
image came to represent the heroic if
unsuccessiul attempt by the Spanish
Lovalists to stand down fascism.

Frenchman Henrit Cartier-Bresson,
whao during WW |l escaped from a
German prison camp and joined the
underground French Resistance, was
obsessed by a desire to capture “the
decisive moment” on tilm. Later, this
would become the unitving theme
ot his greatest published artistic and
protessional manitesto

George Rodger, an Englishman
famous tor his photographs ot the
Blitz and the liberation of the Bergen-
Belsen concentration camp, had
covered World War | for Life magazine
He became a Lite statt ("}Uhv‘.[:.lxtlh'!
in 1945, relinquishing war photog
raphy after World War |l because he
tired ot arranging “the dead into
nice photographic compositions

a Polish

David “Chim* Seymout

lew whose parents were Killed by
the Nazis, was a regular contributor
to Regards, a magazine controlled
by the Communist party. He served
in photo reconnaissance and interpre-

|

tation for the U.S. Army from 1942-45.

Magnum: The
Meaning of the Name

“Why such a noble and dignified
Roman name? To assert is
independence and its will to resist the
pressures of the major commercial
media agencies, the cooperative had
to affirm the scope of its ambition and
the already renowned talent of its
members . . .. Moreover, Latin was the
natural lingua franca of a group
associating a Hungarian, a Pole, a
Frenchman, an Englishman, two
Americans, and a German. Finally,
Capa associated the word ‘magnum’
with Champaign, and legend has it that
he dreamed of giving his camera this
same glittering aspect. In any case, at
least until Capa’s death, the agency
celebrated each of its numerous
triumphs by uncorking one of these

voluptuously shaped bottles.”
—Jean Lacouture
In Our Time: The World as Seen

Lite staff photographer William
Vandivert, an American who worked
for the magazine from 1936 to
1946, and his wife Rita were also
cofounders of Magnum. After a vear
with the agency, they struck out to
pursue their own publishing objectives

Capa envisioned Magnum'’s
historical role in terms of technology
as well as philosophy. He knew the
introduction ot the Leica camera
and more light-sensitive film
emulsions would have a dramatic
impact on photojournalism. As
Rodger recalled: “He recognized the
unique quality of miniature cameras,

SO qUICK and so qutet to use, and
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also the unique qualities that we
ourselves had acquired during
several years of contact with all the
emotional excesses that go hand in
hand with war. He saw a future for
us in this combination of mini
cameras and maxi minds.”

Each of these photographers
brought a unique perspective to the
agency. Capa shared his energy and
drive, Seymour contributed his spirit
and sensitivity, and Cartier-Bresson
gave Magnum his style, a rarefied
mixture of beauty and truth. But
sadly, Magnum lost two of its founders
within its first decade. Capa, who
had been called “the greatest war
photographer in the world,” was
killed in 1954 when he stepped on a
land mine in French Indochina, now
Vietnam. Seymour was shot down
by an Arab soldier four days after
Washington and Moscow imposed a
cease-fire on the British, French, and
Israeli forces.

By then, Magnum boasted the 25
best photojournalists in the world,
whose work struck a successful
balance between the American and
European schools of photography.

In addition to the original offices in
New York and Paris, Magnum
opened headquarters in London and
Tokyo. Images created by Magnum
photographers have been printed in
nearly every major publication in
the world over the last 50 years,
and many of the members have
worked on assignment for major
advertising agencies.

Magnum’s archived collection of
more than 1 million images includes
work by Abbas, Eve Arnold, Bruno
Barbey, Cornell Capa (Robert’s brother),
Elliott Erwitt, Er

Mark, Susan Meiselas, Eugene

nst Haas, Mary Ellen

Richards, Marilyn Silverstone, W
Eugene Smith, and Alex Webb. 3
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POLITIGALLY
CORRECT

By Ingrid S. Krampe

David Dedonge
Photographs
Newt Gingrich
and Other
Washington
Headliners

mages produced through a collabor NOda
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within the photographic community.
Delonge is already well known in
Grand Rapids, Michigan and its
environs for producing the popular photo
documentary exhibit, “Michigan
Veterans of Five Wars.” He is quickly
gaining notice as the photographer of
Washington insiders, In the fall of 1998,
he was commissioned to photograph
former South Africa President and Nobel
Prize recipient FW. de Klerk. Previous

subjects of DeJonge’s are former President
Gerald Ford and Senior Federal Judge
Douglas Hillerman. Dejonge is looking
forward to an upcoming portrait session
with Gary Bauer, Republican presidential
contender and one-time domestic policy
advisor to former President Ronald Reagan.
A former press photographer, Dejonge
worked for a variety of publications and
news services between 1988 and 1999,
including the Grand Rapids Business
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Journal, Associated Press, and Lakeshore
Press. In 1998, Grand Rapids Magazine
asked him to photograph Newt Gingrich’s
visit to Grand Rapids. Dejonge phoned
Gingrich’s director of public relations
and asked for five minutes to create a
portrait of the former House Speaker. He
got only 90 seconds, yet he created the
portrait that would become Gingrich'’s
official image, appearing on the cover of
the “Friends of Newt Calendar” and the
Gingrich Web site. When Gingrich was
ready to have his portrait updated this
year, he granted DeJonge an entire hour.

Shooting Gingrich

To allow plenty of time for set-up, the
crew arrived at Gingrich'’s office about
two hours before the scheduled 5 p.m.
portrait session. After checking out the
lobby and another office several floors
below Gingrich’s, the team settled on
using Gingrich’s office, but with borrowed
props, including a two-foot-high bust of
the Thomas Jefferson Freedom Award
and a selection of books.

Dejonge planned three shots for the
session: an image of Gingrich at his
desk, a head shot, and a formal portrait
in the lobby of the building. While
Deglau loaded the 4x5-inch film holders
with Kodak Portra NC and VC 400,
Shirilla and DeJonge set up the
background. The lighting was provided
by a PowerlLight 1250DR mono-light,
part of Photogenic’s new PL2 series.
This mono-light offers 500-watt-seconds
of power with 0.5-1.5 second recycling
and range of six f/stops. The GN is 365
when used with 100 1SO film.

By 4:15, Gingrich’s office had been
transformed into a portrait studio. Using
Shirilla as a stand-in, DeJonge planned
the pose. “Turn your head to the light
and your body to the camera,” he advised.
“Bounce, relax, tilt your head.” Dejonge
handed Shirilla a piece of paper. “It

adds power to an image,” he said.
Gingrich arrived 12 minutes early, and

the session began. Besides his noted photo-
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tl I I'he bright f ine e |
he camera. | he ]n.;,lh focusing screen 1§ images large enough to impress art directors Mamiva RZ67 PRO 11
1 1 -
masked automatically, as the back is revolved e e | a magnifier to study ther ked
nd you don't need a magnifier to study them amera in at icked
T - ' ;
‘ra‘.;u-.wx;u‘)\::;f; with dual control, rack L ; ; ompilete outhic includin
Dieital Bacl no problem I'he RZ6 with
ind pinion, and focus lock, is easier, faster 110mm /2.8 lens, 120
its electronic shutter operation, is an ideal
Horvitsea el ) I \
and more reliable than helical focus I Film Magazine, and Waist
. plattorm for all makes of digital camera backs
also permits close-up photography without Level Finder. Ask your dealer for the specially

I xposures Easy! Just “l;‘ a lever Pric ed RZ PRO 11 VALUE PACK

COStYy accessories

RECEIVE FREE:
a RZ Pro |l Body with any Lens, Magazine, and | Polaroid Back plus 120 or 220 Magazine
Finder (Not applicable to RZ Pro Il Value Pack (Value $1,100)

1iya RZ Pro |l Value Pack or RZ Pro Il Body only | Cabin 4x5 Light Panel (Value $80)

® : |
Ma amiya RZ Pro |l Value Pack with Prism Finder Polaroid Back or 120 or 220 Magazine
(Value up to $650)

Any new Lens fo

master of the medium* 110mm len

W vak

RZ except 90mm and Polaroid Back or 120 or 220 Magazine
(Value up to $650)

Wler for V5 yde after November 1, 1999

m MAMIYA AMERICA CORPORATION & Westchester Plaza, Eln
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The Most Reliable and
Affordable Radio Slave

on the Market!
Cuts through today’s heavy radio interference

to insure that your strobes/cameras fire
every time you want... onfy when you want!

® 4 digitally coded channels

® 800-plus ft. triggering range

® Compact case with hot shoe mount
® Extended battery life

See the new PocketWizard Plus af your Bogen dealer
or, for more information, contact us or visit our web site.

PocketWizard Plus™
Digital Radio Slave System
Bogen Photo Corp,, 565 Fost Crescent Avenue, Ramsey, NI 07446-0506 m ~

201)818-9500 » Fax: (201)818-9177 & mail. info@bogenphoto.com © web: www.bogenphoto.com

More info? Circle 51

RENAISANCF

Bound-
For Your | ;‘M)lik'

\Ibum Needs

WARNING
ORDERING RENAISSANCE
THROUGH A DISTRIBUTOR
CAN BECOME HABIT FORMING

* Fast Delivery e Friendly Service
« Competitively Priced eLifetime Warranty

Distributed By:

e

NINE- 3454 'V Jax »>10-008 Wesmplhesameday

5 Order toll-free: 1-800-325-5
FAX: 502-527- 0444

ALBUMX CORP. » PORT CHESTER, NY » www.renaissancealbums.com » albumx@aol.com

32.

More info? Circle 52
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graphic skills, DeJonge is a good conver-
sationalist. The subject appeared to be
comfortable throughout the session. “l saw
you on C-Span last night—turn just a little
vou were awesome,” said Dejonge as he
photographed. He captured a Polaroid just
as Newt excused himself to answer the
telephone. “We'll be back to the 90 seconds
we had the first time,” joked Dejonge, but
it was closer to the truth than he realized.

Almost 30 minutes went by before
Gingrich returned, but he stepped back
into the set without missing a beat. “Move
vour chin just a little,” prompted Dejonge.
“You look like you have been practicing.
The room was filled with the sound of
the shutter release as they conversed.

Without ado, Delonge switched from
the Tovo A2 4x5 view camera to a
Hasselblad 500C/M with a 120mm CF
Macro-Planar /4 lens. He likes shooting
every session in both formats. “1 work
differently with the large-format camera,”
he said. “It makes me work more slowly,
more deliberately. It gives portraits a
totally different look. Working with the
Hasselblad is quicker and more fluid and
that also reflects in the images. The
differences are subtle, but it’s a different
ittitude that comes across.”

Delonge chose Kodak Portra film for
both formats. | prefer political portraits
nice and bright with a 1:6 light ratio,” he
said. “The Portra film gives me the ratio |
want with a pleasing color rendition of
everything, including skin tones.” As for
lighting, he added, “The Photogenic
PowerLight 1250DR has a broad, easily
adjustable power range, which makes

shooting th !

is type of portrait a rather
simple accomplishment.”

just betore six o'clock, Gingrich’s press
secretary came in 1o say it was time to go.

Actual shooting time tor this session:

\ + |
approximately 30 minutes, a darn sight
better than 90 seconds. The crew left
KNOWINE the session was a success For

Gingrich, it was just another day in the
ill join

1 there next vear for another session.

l[imelight. Chances are, Delonge w
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Thank You For Calling PPA

The days of being transferred from extension to extension are over, thanks to
your newest member benefit — the PPA Customer Service Center.The Center is
staffed by several highly trained associates who are ready to take your calls,
Monday-Friday, 9:00 a.m.-7:00 p.m. Eastern Time.

When you need us, we’ll be there to help.

= . -
. »

-

PPA’s Customer Service Staff and Executive Board of Directors.

The PPA Customer Service Hotline

(800)786-6277




UEI0RY OJPUERSSIHY

PP & Sl d%ehm & " s

Message

Barking Is a Good Thing
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By Don Mitchell, PPA Certified, Cr.Photog.

Jor March

New Sports Programs pox
Get a competitive edge at these new programs

PEC Volunteers Needed

Earn menits and learmn how fon‘ocfltlor\ works
Take a Break in Biloxi poge 5
Relax and enjoy the Lifetime Conference Host

City

Benefit Eliminates nghtmares

Stop being an administrator and start being a
photographer
Viva Las Vegas'

Here's what you missed at Digital Power and
Power Tool:
Getting to Biloxi

A'!r‘":' it the Lifetime Conference can be 4

Copynght Gets Personal

( e member’s expenence

LAY e TR

Top Photogs at Imagmg USA

of the best will be there

FEATURES

Urban Shooting by Les Sumner o

Bad weather can mean great images

Photographmg Babies by Angela
Carson (o

sting during the first six months

Affiliate School Spotlight 1o
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PPA At A Glance

2,010 PPA Certifieds

11,958 members

23,727 Professional Photographer
subscribers

52,121 PEl subscribers

$140,045 in the PPA Charities Fund
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Spend a weekend in Paradise with PPA's
Art/Tech Group.The Art/Tech Creativity
Retreat, May 5-7 in Paradise, Texas is an
excellent opportunity to expand your hori-
zons. Here, you'll explore your creative side
by working with the different aspects of pho-
tographic and digital art, and photography.

¢ the Retreat you'll have the opportuni-
traditional photo

art, Polaroid manipulations, carbon

ty to create mages

using

graphic
ety of digital tools. One of
; even be selected for the

it the prestigious

y and 4

your images
H-.-:v’-_\a( 5 chisplay

International Photography Hall of Fame,

ctober 1-31, 2000

Register before March 31, 2000 for this

event

and you'll save $50.Your registration

two v‘g' s lodging at the Garrett

Creek R 1’30‘. and all meals from Friday

day afternoon The PI‘E-'P‘{IS-

u ,1[;1,\!

pnce for 4 PA members 1s $525 per
petson for double accupancy and $595 per
person for single occupancy. Non-members
will be charged $575 for double occupancy
After March

increase by $50 per person

and 5645 for single occupancy.

all fees

Don't miss this opportunity 10 expiore new

creatve ventures and earn up to two merits.

ails or 1o registe

or more get

wwwippacom or call PPA's C
C o Canter at (RODY 78¢
Service Center at (B0O) /86-6.2/
A
PPA 15 offenng 1 gt hands-on learming exp:

prnt

prnts, setting up for the competition

oViNg

pe

.:orﬁ.oet.t,o*x Print comp

variety of vital ¢

i||¢nm'\lm

Super Monday
April 17

Don't miss the next Super Monday - April
| 7,2000.This edition of
PPA's Super
Monday
offers you
more than
| 00 one-day
photograpnic
and business
SeMINars across
the US. and
Puerto Rico.
Increase your
profits and effi-
ciency by learning
new photography
and digital imaging
techniques, business operations skills, and
profit-making solutions! Programs are open
to both PPA members and non-members;
PPA members will receive one-merit for

attending

For more information or to r
for the Super Monday broch the
February 1ssue of Professional Photographer

you have

if you did not receive
- e | OA ‘e
ons, call PPA's

(800)

a copy or f
Customer Service
786-6277.

any quest

Center at

for members who want to get a

tition volunteers are needed

ompetition tasks, This includes sorting and

), running the judging stations and breaking

npetition
“ompetition volunteers may receve up to two service merits for therr efforts. For
maore informatior to get involved, call PPA Events :3‘:’.:.:%:(_:: Kan Fragnoli at
(800) 339-5451,ext. 235 © kfragnoh@ppa 1 copy of the International
PEC Rules, 2o to www.ppa.com or call PPA's Customer Service Center at (800) 786-6277

2000
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Lifetime - Conference

Remember why you went into photogra-
phy in the first place? If you're like most
PPA members, you got into the business
Take A Break in Biloxi because you enjoy it, are good at it and
want to make a living doing it. What you
didn’t bargain for is becoming an adminis-
trator, taking care of employee benefits,

ey ot : : ll PPAS C ’ ‘ and filling out the countless forms that
PA/Marathon Lifetime Conference For Hotline at (BO0) 786-6277. If vou've alread
RO IOMIE G Tl RLAVE B TBA0y your local, state and federal government
| tered. and I nes nake not 4
uire.

re itions, call the Grar 1sino Re ary e
2 i Lol I That's why PPA has entered into an agree-
your opportunity to take a "spnng break” in ARt W € vt Bininess Solit

one of the Gulf Coast's finest resorts . .
( ) i Bring the Whole Studio CBS Is a new type of company called a
“professional employer organization,

and Save! Essentially. Corporate Business Solutions
iR LTY Bring the whole studio staff to Biloxi for the becomes the “employer of record"” for
PPA/Marathon Press Lifetime Canference and save you or your employees. This allows you
The first registrant fiom each studio pays the regular to maintain total control of your business
fitional studio registrants are just operations, while CBS takes legal respon-
rdless of their PPA membership sibility for everything from worker's
Customer Service Center at compensation, employee benefits, and
77 to reserve your spot today regulatory compliance to all the other
human resource headaches that keep
you from enjoying your work.

rate, and «

ommena spending an extra day of" so just to

CBS offers more than 50 types of services
that fall into these basic areas: payroll
administration, benefits administration,
, regulatory compliance, staff training, per-
P RGOV Cni sonnel administration and worker’s com-
pensation. Available benefits include health
o E insurance; 401 (k) plans; EEO,ADA, OSHA
riexico and FLSA compliance
- issues; creation and dis-
tribution of employee
handbooks and much
more.

Find out how
hassle out of owning a
studio, call PPAs
Customer Service
Hodine at

(800) 786-6277.

TR, T, W T T R L T R R g, YT B . T
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Here's What You Missed at PowerTools
and Digital Power!

Digital Power - January 7-9, 2000
PowerTools - January 10-13, 2000
Riviera Hotel - Las Yegas

AN-NE
Winners:

Newly Certified:

The Power of
Humor:

Jeanne Robertson




A Grand Opening:

PA President Don The Top Line:

e Don

Mitchell uses a chair

Hutson

Digital Vision:



Travel Tips:
Getting to Biloxi

Getting to the PPA/Marathon Lifetime Conference
in Biloxi is easier than you might imagine. With a
regional airport nearby and ground transportation
avalilable from the nearest international airport —
getting into Biloxi is a breeze.

PERSONAL

Flying directly into the Gulfport-Biloxi Regional
Airport will put you just minutes away from the
Grand Casino Hotel and Resort. Noted in USA

Today for having the for having the highest per- Vaughn Hendrie’s copyright experience was
centage rate of on-time arrivals and on-time printed in his President's Message in the
departures, the Gulfport-Biloxi Airport is served October/November issue of the Texas PPA

by four major airlines. Delta, Continental, newsletter. With his permission, we've decided to
Northwest and AirTran offer a variety of non-stop share his story with our readers.

and one-stop flights to Biloxi. Once you land, you'll
find three ground transportation options. The air-
port shuttle to the Grand Casino is $12 per per-
son each way with a minimum of three persons
on all scheduled pickups. Cab fare to the Grand
Casino from the airport is
$36. Rental cars are also avail-
able from Awvis, Budget, Hertz
and National

it INCIUCGE
which | would s

» cales of mv ima
1esS O my 3

If your air carrier of choice
does not serve Gulfport-Biloxi

by flying into New Orleans.
Once you land in the “Big
Easy." just hop on the
Mississippi Coast Limousine's
Bus Service to Biloxi, which
features nine daily trips from
New Orleans to Biloxi. The
fare is $35 one way, or $59

naa been 1ost en ro

OS5

y aavised how to

dictated wording

for a round-trip ticket. Call (800) 647-3957 or
(228) 432-2649 to make your reservation. ind selis them to magazines and other

Win $2000

From PPA in Las Vegas © oyt et 3125 103150 por el L

PA won significant award tf PPA works to protect the copyrights of all its
t I \ st ) I members — whether it’s a lawsuit against a
national retailer or local situation, like Mr.
Hendrie's. If you are dealing with a copyright
infringement situation, call PPA's Customer
Service Center at (800) 786-6277.



IMAGING 5/

Imaging USA Features Top
Photographers
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‘Merit and ‘Degree | ert

Any PPA member who need: eeht Ot

fewer exhibition ments to be awarded a

Master’s degree, and is not entering a
regional judeing, should contact Marisa

Pitts, PPA’'s Manager of Ments and

| Jegrees at (800) 786-6277, ext. 234

Merit earned irom

YOU" SUDMISSIONS

in the 2000 International Print
Competition may allow you to receve
vour degree at Imaging | "‘)f\,

uly 28-August 2, 2000 in Las Vegas

0 In mind that you must be PPA
Certified before you receve any of the
PPA Master degrees, Contact PPA’s

omer Service Hotline at

(800) 786-6277 for more information

on Certification

s at the death
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Snow and rain each offer unique challer

In wet weather in the city, we use the in-cam

era meter to lesson the amount of equip

ment we need to keep dry We don't record

tics of a note-

our technical data as the lo:

book in the elements doesn't work. But as a
rule, we overexpose | stop for snow to
compensate for the bright reflected light, and
I/2 stop for rain scenes to fight

s I we'ne sho

overexpose

e dreanne r with a mode

'u.{.-.;...,r-,{v.‘\!."r- roall in same loca
ton with identical light value. ¢ \-(\[:w"u_’ S an
PUON 10 eNsSLUre Proper exposure

As seasoned street sho Aers, we Ike 1O cover

ot of ground since we're cold and wet

anyway. In that vein, we use a vanety of films
that give us a wide latitude of options. For

instance, we prefer Kodak Ektachrome 200
(EPD) in low light. EPD allo

hold while on the move. Even pushed two

5 Us to hand
tops, the color 1s stable with minimal increas-
es in contrast and grain, When we know we'll
be using a tnpod, Kodak E100SW is ou

cnoce

it has a fine grain and maintams g«

COIOr Dalance at sion

w shutter: speeds. We use
a Linhot tripod with a Gitzo ball head

because this combination 1s lightweght and

) operate in adverse conditions

We work with the Canon A2 camera with
EF lenses, The “\_j

1 compact, ightweight

| for street shooting. The im:

4
)

stabilized EF 300mm F4-5.6 lens has

become a real favonte because it makes it

possible for Patti to hand hold a longer lens

Whatever your system, your camera and

Iens can be protected inexpe

ely with a

simple plastic grocery

bag Tear a

bottor f the bag, just larpe ¢ tomn
on m. Anchor the bag on the lens
with the iens hood and shp your wnst

ag, | his allko s
while keeping it dry

SNooUNg 1IN 1the sry

al [\v(’)Uf("' Ol ¢

old

functions. Keep the ¢

except 1o shoot and carry
an inside pocket. O
of warm clothes 10t

quently open the top ¢€o

era. Fingerless glove/mittens are available at
most professional photographer outfitters
and they allow you to shoot efficiently while
saving your hands-and use glove liners.

Cities in any kind of nasty weather appear
harsh, maybe downright hostile. But with a
little foresight and a lot of perseverance, you
can cause all that gray and white to tum to
the green of sales money from vour hard

eamed efforts

Patti McConville and Les Sumner formed a

wiferhusband photo team over 19 years ago

and have been shooting from their NYC

o1 since. Patt, the shooter,
time member of PPA, while Les manages

2 equipment. They
nments and magazine

S are represent-
k. Dembinsky Photo

pase

s-a long-

the

d

studio and

mm

O COf

work. and their s

1
ed by Midwes

wading around the streets of the city, they

can be found driving around the country in

their '81 Volvo in the never-ending
for stock imagery.

search




The Tirst Six Months

Without a doubt. the most important thing
that you must leam about babies is that they
mature at different rates. Even children who
are developing narmally may not have the
head and neck control that other children of
the same age may have. Babies, like the rest
of us, are different from each other, beginning
from day one. | refer to my system of
age reference as the "Developmental
Age" approach. In this approach, age is

just a guiage,

Understanding the developmental
stages of children is a non-photography
skill that will serve you well with new
parents.You must learn to discover
each child's level of skill without alarm:-
ing them. This takes some time and
you'll probably end up with your foot in
your mouth more than once. Try using
the phrase, "Tell me what your baby is
doing now." This gets the baby's parents
to open up to you. Make sure your ask
questions in an information-seeking,
conversational way.

The best term I've heard to describe
babies at this age is "mushy” Infants this
young have little if any neck control and
are able to see objects only within the range of
about one foot One-month-old babies don't
have schedules,You can count on their needing
to eat, sleep, and have their diapers changed
while they're at your studio. For these sessions,
| always allow ample time-at least one hotr,

We very often photograph babies at this age
In heirloom christening gowns. The lighting

we prefer for these sessions is a simple soft
box off to one side. We make sure the baby
IS looking toward the side of the light. This
gives a nice two-thirds view of the face and a
good lighting pattern to highlight the clothing,

Because newborns can't see very far you
must get nght up in their faces to get their
attention, and be quick to get out of the pho-
tograph and catch their expressions, Very
often all you or the mother need to do is
talk softly to the baby to achieve a sweet

expression.A smile is not always the desired
expression. | explain to the parents that
babies smile with their eyes.

A pleasant expression is actually the best
expression for newborns.We have a terrific
foot-long magic wand with shiny gold stuff on

the end that we use to get the baby's atten-
tion by waving it in front of her face. Then we
simply pull it out of the set and capture the
eXpression.

A baby this age is more predictable than a
newbom. When we schedule the portrait
session, we schedule it at a time that's best
for the baby. This is usually earfier in the
morning or after the noon nap. | advise not
to photograph babies in the evening, Usually
the baby is well past his prime and so is the
photographer.

At this stage, babies’ head and neck control is
much better:We usually photograph babies at
this age in our Baby's Nest. Three- and four-
month-olds can be positioned into the back
of chairs and other props with the help of
pillows.We use a white wicker chair and

keep several sizes and styles of white pillows
on hand for propping It takes some practice
getting the pillows and baby situated, and
each baby needs & different amount of sup-
port. Nevertheless, it's worth the time and
effort. The pillows blend in with the chair;
resulting in a classic portrait, pure and simple.

! Since most babies have pretty good
neck control at this age, it's possible to
use just the posing pilkow on the floor
We place the babies on ther stomachs
with their arms tucked under them. This
can be done in fulllength or close-up

This age is one of the most challenging
ages 1o photograph. The little ones want
to sit up, but usually haven't mastered it
yet. Rather than putting the babies in
chairs and trying to make them look all
grown up, we use a another approach
babies love to be free! At this age, most
babies enjoy playing with their toes. |
love photographing them doing what
they naturally do, so | place them on
their backs and let them go to it. | often
do this with babies in the buff, making
sure to. cover up the "private parts”

Anather pose that works is photographing
thern nude lying on their bellies. This is a very
timeless look in a portrait.

Angela Carson, Cr.Photog, is the chief photogra-
pher at her studio in Northville, Michigan. She is
the chairman of the PPA Children/Family Specialty
Group and vice chairman of the PPA Consumer
Awareness Committee. This is the first in a series
of articles on photographing children at various
life stages. Don't miss Angela’s presentation at the
Lifetime Conference. See page 5 for details.

This article was repnnted by permission of The
Rainbow. a periodical for professional phatogro-
phers published by Burrell Professional Labs Inc,
of Crown1 Point. Inciona,



Affiliate School

Spotlight
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FLORIDA * KANSAS

FLORIDA SCHOOL OF PROFESSIONAL
PHOTOGRAPHERS INC

May 21-25

Courses

KANSAS PROFESSIONAL
PHOTOGRAPHERS SCHOOL
JUNE 4-8
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PPA and Dean Collins Productions present..

A Famuly Portraure
- ”“’yl)igital Studi

One Day Live
Workshop

In collaboration with the finest educators in the photographic world, Dean Collins
and Collins Knowledge Network have created a thought provoking, one day conference
aimed at unraveling the mystery of the digital process for the portrait studio.

April 9 ¢ Biloxi, Mississippi

Call (800) 786-6277 to register.

In conjunction with the PPA/Marathon Lifetime Conference



Scared to death of digital?

Do you want to take advantage of the
digital revolution and still utilize your

Hasselblad or Mamiya camera body? @
Phase One's LightPhase is a new

generation of digital camera back ideal

for a wide range of photographic -

applications, including products,

portraits, and fashion.
DIGITAL IMAGING

Allin Digital Imaging has joined forces
with Phase One to introduce LightPhase
technology to the professional portrait
market. Allow Allin's team of digital
imaging experts and well-respected
technical support program assist you in
your effort to grow your business.

Interested? Call Allin's toll-free number
or visit www.allindigital.com or
www.phaseone.com for more information.

Photos by Paul Audia Photography

1-877-ALLINDI www.allindigital.com

More info? Circle 53
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Photographers

A Guide to
. High-Speed Films
g nﬁé 0 for Wedding

By Don Emmerich
PPA Certified, M.Photog.MEI.Cr

High Spee

o many films on the shelves!

Which one do | use?

Knowing the characteristics

of the various films makes the

difference between merely getting

the shot and recording an exceptional
image that captures every subtle tone
of the scene. The following is a guide-
line for film selection for ISO 400 and
SO 800 films.

More than any other photographic
event, weddings push the limits of
the film you use and vour creative
ability to record images in constantly
changing light—in addition to the
challenging personal and emotional
interactions vou always encounter! |f
you are pleased with the results vou
achieve with the film you’re using, |
offer the old adage, “If it ain’t broke
don’t fix it.” But if you feel the need
to punch-up and perhaps improve
vour image quality, read on.

Color negative films come in ISO

speeds of 160, 400, and 800. There

are also “specialty films” used for
the trendy photojournalistic style of

wedding photography that come in
g

ISOs greater than

of the film speed you select, we all

000. Regardless

Know that proper exposure is




critical. Newer color negative films
offer wide—and forgiving—Ilatitudes
that produce acceptable results,
even when the exposure is a bit off,
which is the major reason to use
color negative film for weddings.
Also, producing prints from
negatives is less expensive per print
than using transparencies.

1SO 400 Films

For wedding photography, ISO
400 and 800 speed films dominate
the field due to their exceptional
grain characteristics and flexibility.
Because of their capacity for record-
ing ambient light, the films make a
photographer less dependent upon
multiple lighting setups in large halls
and churches. Rarely are wedding
candids printed larger than 16x20
inches, which I1ISO 400 and 800
films can handle quite comfortably.

High-speed film allows photog-
raphers to capture images in low light
without having to resort to push pro-
cessing or loss of maximum density
(D-Max), while maintaining fine grain
characteristics. On location, | prefer
to work at apertures of at least /8.
Most medium-format lenses perform
better stopped-down a few increments,
and high-speed films work well at
these apertures to yield greater sharp-
ness, contrast, clarity, and depth-of-
field. Maximizing lens performance
is something | cannot stress enough.

High-speed films are more color
blind to the differences between
fluorescent and daylight lighting. In
the ever-changing lighting conditions
of most wedding shoots, photographers
must rely on film latitude and
unbiased color balance. Everything
must work in perfect harmony to
ensure detail and tone in the bride’s
bright white dress, the colorful or
dark bridesmaid gowns, and the
groomsmen’s gray or black tuxes.

<2

>aptured on Fujifilm Profess

Each I1SO 400 film has a unique
contrast level, an especially important
consideration in wedding photography.
Whites areas, such as the wedding

film using a Mamiya

medium-format camera and 250mm /4.5 lens equipped with an 81C filter

gown, add lens flare and lower the
contrast in the image, so it's important
to build up the contrast with higher
contrast film. Kodak'’s Portra films
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task ot choosing film

Portra 400NC, a true 400 speed

they come with either NC (normal ritm, delivers sharp images and. fo
color) emulsion or the higher an ISO film It particularly
contrast V( a color) emulsior well to enla

With Kodak Porty unitied filn lower contr 100NC well
emulsion te INOIOEY print macik suited for scenes with medium to
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and location photography. The
contrast is a bit higher than Fuji NPS,
giving you the punch and snap you
need with location lighting. The images
are sharp and enlarge quite well for
an I5O 400 speed film. NPH provides

excellent neutral skin tone reproduc
tion, rich gradation, and unbiased gray
1 |

balance. True to Fuji's reputation, it

has a wonderful color palette of
location tones, particularly the greens.

Konica Professional 400 film |

m Nnas

| fract r | \ th a7 1irat
5000 contrast and snap with accurate

I 1
color reproduction. With its smooth

ne grain pattern, this film holds ug
well under high magnification with
| ) I+ | a1 | v~ |
el ed pPI S. iltS LItUCCI€ NdKeS
1 | | +
WOTIKING unaer aiverse lighting situa-
ons a breeze, with high-quality results.
"
lave vou ever photographed teal
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Save blg on professional
photography’s D1ggest seller.
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Buy 4 rolls of KODAK PROFESSIONAL PORTRA Film and get 1 FREE.

KODAK PROFESSIONAL PORTRA Film has quickly become the # 1-selling professional color negaave film, Which isn't surpnsing. After all, PORTRA Films
outperform other color negatve films by offering unmatched underexposure lantude, true-to-speed 1SO raungs, and outstanding color reproduction, even in med

lighting conditions. What's more, PORTRA Films deliver beanutully matched prints, no matter what speed or format you shoot

400 n¢ Limited-tme online offer. Now you can get five rolls of PORTRA 400 NC or VC 35mm Film (our high-speed, natural or vivid color
o

Al  cmulsions) directly from Kodak at a special introductory pnce. Simply visit our Web site. www.kodak.conv’shop/prnlrialﬁlms.

" 160ve 400ve .
b R - to try the film the pros prefer: KODAK PROFESSIONAL PORTRA Film

. What they have
1N COIMINOn
1s what sets them ;lp;ll't.

More info? Circle 54
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2owns that printed any color but teal?
Up to now, there's been onlv one film
that could lay claim to reproducing
teal: Kodak Kodachrome. But now
Konica records teal wonderfully and
delivers vivid, accurate color reproduc

tion tor outdoor/indoor photography.

ISO 800 Films

[he contrast characteristics of Fuji

NHGI 800 handle white dresses
beautifully, while maintaining a
smooth, clean color palette. | would
most likely choose NHGII 800 over
any of the 400 speed films for its
remarkably fine grain and the way it
stands up to large magnification. The
latitude of NGHII 800 is so great that
when it is exposed at 1SO 400, the
grain structure on the prints seems to

=/
NouVveAu
Codlectio 77

BY MAXIMA

DISTIN('TIVE PHOTOGRAPHY DESERVES A

SPECIAL PRESENTATION.

NOUVEAU PHOTO ALBUM & MAT SYSTEM

GIVE YOU TOTAL FREEDOM OF DESIGN

IT WILL CHANGE THE WAY YOU SEE.

P.O. Box 747, Tualatin, OR 97062 U.S.A.

800-662-6650

Web: www.kambara.com E-maj

503-692-9818 Fax: 503-882-7929
. kambara @ kambara.com

More Info? Circle 55

disappear, so you can make even
greater enlargements than with 1SO
400 films.

You can expose Fujicolor NHGII
800 Professional film with an E.|. of
800, a welcome bonus when working
on location to shoot weddings, groups,
high school seniors, children, or just
about any environmental assignment.
Fuji’s Super Hexagonal Grain tech-
nology helps minimize flare and the
Super Concerted/Composite Coupler
technology for capturing saturated
colors is truly valuable for location
assignments. Ideal for all low-light
settings, NHGII 800 is the one film |
would use for my entire w edding
work, never having to switch back
and forth between 400 to 800 speed
films. (I look forward to testing
Kodak’s recently introduced 800

speed color negative.)

Specialty Films

Wedding photography has entered
a new era to meet the growing demand
for a more candid, photojournalistic
look, which means using high-speed
films in 35mm cameras. If | were
exposing color negative film, |
would opt for Fuji NHGII 800, but
it's the black-and-white, high-grain
look that clients are requesting.

lhere are several good black-and-
white films for this purpose and
three good infrared films. For black-
and-white images, use Ilford 3200
Kodak P3200, or Fuji Neopan 1600.
Start by running some test rolls and
process at half the manufacturer’s
ISO rating to see if this helps your
images. For example, if | were shooting
in available light with Ilford 3200
film, 1 would set the ASA to 1600
and perhaps have the development

th

I | | s | P 4
pulied a bit to lower e contrast ot
} I b vatla |
the tiim. Contrast in J\d:n(&)x(‘.i.l‘?f IS
:

tricky when photographing

g weddings
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Keep in mind the fine line of ISO
400 films—Ilford Delta 400, Kodak
I-Max 400 or Tri-X, and Fuji Neopan

0. All of these films produce the
look and feel you're looking for in
vour wedding photography when
used with fast optics and long lenses.

Infrared (IR) film is effective in
creating spectacular scenes and special
effects. It portrays flesh tones, greens,
and clouds as pure white, and blue
skies and water as dark as coal. Kodak’s
IR film is the only one | would call a
true infrared film, but it must be
loaded in complete darkness. The
grain of Kodak IR film generally has
the look and feel | want to achieve.

For finer grain, Konica and llford
IR films, which can be loaded in the
light, can be used with varying
results without filtration for normal
pictorials. These IR films have a
wavelength sensitivity range of
640nm-820nm, with peak spectral
sensitivity at 750nm. This produces
a look and feel different from Kodak IR
film, which has sensitivity in the
900nm range.

Printing

All films print best on media made
by the same manufacturer. For instance,
Fuji film produces unsurpassed image
quality when printed on Fuji paper.
You can get an excellent print from
a Fuji negative on Kodak paper, but
you get an added punch if the paper
and film are from the same
manufacturer.

In wedding photography, ISO 400
and 800 speed films make your life
easier so you can concentrate on the
art of creating your images. In this
market, this editor’s choice goes to
Fuji NHGII 800. 2]

CAMERA BC

or Lens or Prism

BUY Etrsi Body & Back or
SQAi Body & Back or
GS-1 Body & Back

GET Your choice of a
FREE Camera Body or
FREE Standard I.ens or
FREE Metered Prism

Jan.1,2000 to Aug.15,2000

Tamron USA, Inc. 125 Schimitt Bivd., Formingdale, NY 11735 (631)694-8700 Fax(631)694:1414

More Info? Circle 56

AVENGER

Grip Equipment

The Next Generation

The standard for the film industry is now
available for those photographers who want
only the best, Avenger Grip Equipment.

A complete and extensive line of top quality
professional stands and lighting control
accessories. Made to the highest standards,
Avenger grip equipment is designed for
versatility and a lifetime of rugged location
use, Make your move to the next generation.

-~
e et et

For more information, see your dealer, contact
us or visit our web site.

—

N et g Y

. ~ g1\
2ACTLUSTACGEA
&

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey, NJ 07446-0506

201)818-9500 « Fax (201)818-9177 » & mail: info@bogenphoto.com * web: www.bogenphoto.com

More Info? Circle 57
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NOW THE WORLD
IS YOUR STUDIO

BATTERYPOWER.
STUDIOPERFORMANCE.

-, — Y
4 i K
= I-J, :
¢ =
2.8 second recycle time at full power
250 full power flashes at 1200Ws
Interchangeable rechargeable batteries

Flash duration 1/1400 second to 1/3000 second

symmetrical or asymmetrical power distribution
Fully compatible with all Pro-7 heads & accessories

Accepts all Profoto light shaping tools

For the Pro-7 dealer nearest you call or visit: ww w.profoto-usa.com

Marketed by Mamiya America Corporation

|

Lease for only $159/mo

Includes Pro-7b Generator,
7b Head & Disc Reflector

MAMIYA AMERICA CORPORATION


http://www.profoto-usa.com




Bert Bert Behnke, PPA Certified, M.Photog.Cr, Hon.M.Photog., of Frankfurt, lllinois,
created this image as a gift for the mother of this tiny, days-old infant. “She has
two other daughters we have photographed,” said Behnke. “I asked her if | could

BE“NKE do this for her before the baby was one month old." Behnke captured “The Gift"
with a 35mm Canon EOS 650 fitted with a Canon EF 80-200mm f/4.5-5.6 Il zoom
lens. He used Kodak T-Max 3200 film, rated at ISO 800 and shot at /4.5 for 1/15

second. The basic studio lighting setup involved a Photogenic Portamaster model lamp in a 42-inch soft

box arranged to the left of the camera. To the right of the subject, forming a left-right diagonal with the
lamp, was a 42-inch Lite Disk reflector. After he printed the photograph, Behnke scanned the 8x10-inch

print and imported it to Adobe Photoshop on his Gateway VX900 computer. He retouched the edges and a
few other small areas and printed the final image on Arches watercolor paper.
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“Redtail Stopper” is one of 20 images
shot by Charles A. Parker, PPA Certified,
M.Photog.Cr., of Bridgewater,
Connecticut, for the portfolio of artisan
John Childs, a well-known glass blower.
The image has been used on sell
sheets and slides for juried shows, and
later for press releases, show announce-
ments, and advertising. Parker
captured the shot with a 4x5 Calumet
Legend PC camera with a Caltar |l
Symmetrical 180mm §/5.6-64 lens on
Kodak Ektachrome E100S film

Diagram: A) camera, B) subject; C) main
light—four 2,000-watt-second Norman
2400 heads attached to a P-2000 pack,
aimed away from the subject and
bounced off the studio wall; D) fill
light—a 1,200-watt-second Norman
2400 head attached to a P-2000 pack
and placed in an overhead, medium-
size, half-dome soft box; E) a 4x8-foot
segment of white Plexiglas; F) Black
cards on either side of the subject;

G) a 4x8-foot black Formica mat

Charles A.
PARKER
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I'd been trying for a couple of years to do something nice with my mother-in-law in it,"
said Richard Bass, M.Photog, He finally came up with the idea of featuring her with
one of the many dolls in her collection. Bass photographed

Ri[:hard “She’s all | Have" in natural light with a Nikon 8008 35mm SLR
f

itted with a Nikkor 300mm {/2.8D autofocus lens. He used Kodak

BAss Gold 200 film and shot on autofocus. Bass's wife Linda printed
the photograph at Lincolor Lab, their business in Newton Ohio
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Shooting from the open
door of an aircraft as
the stunt skydiver
jumped, Sanders
captured this image
using a hand-held
Nikon 8008 35mm SLR
with a Nikkor 20mm
lens and Fujichrome
Velvia (RVP) ISO 50 film
pushed 1/3 stop. He
set the shutter priority
at 1/250 second and
focused manually.
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This still image (bottom right) was captured during the shooting of
an award-winning television commercial for Sony. Sanders used a
Nikon 8008 camera with a 35mm /1.4 lens and Fujichrome RVP film
pushed 1/3 stop. He fired at 1/250 second with shutter priority and
manual focus. To commemorate the world record 282-way group
skydive (below), Sanders mounted a Nikon F100 autofocus camera
with a Nikker 16mm 1/2.8 D AF Fisheye lens and Kodak Ektachrome
E100VS film on the belly. of a skydiver following the configuration.
When the skydiver pulled his chord, the parachute flipped him
vertically 'so the skydiving group was beneath his feet, falling away
from him at a much faster rate. An Aerial Focus cameraman triggered
the belly-cam with an LPN PocketWizard trigger system and had it
fire continuously on a 1/250 second shutter priority setting.




ing this
| paratrooper on a
1 pilot in
or even a Hollvwood
man. He's Tom Sanders
the world’s premier aerial photographer
atographer, and he’s
lisastrous jump he
made for the movie Drop Zone.
r the last 22 vears, Sanders has
made his living capturing breath
taking images in midair. A typical

day at work could mean jumping

1\'-\1%“\

wnted to his

"Most of the time it goes smoothly, but

every once in a while you're on a project,
and the assignment can be really challenging.”

Sanders captured this image at sunset with a Nikon 8008 camera and a
Nikkor 35mm /1.4 lens. The camera was set on manual focus and shutter
priority at 1/250 second. The film was Fujichrome RVP film pushed 1/3 stop.

Professional Photographer * March 2000



Sanders wears a typical camera
helmet setup. Mounted in this montage
are a Sony Hi-8 video camera, a one-
of-a-kind Cine 35mm motion picture
camera, and two Nikon 8008 35mm Photographed over Palau, Micronesia, this image came from a wing-mounted Nikon 8008 SLR and a
still cameras, one mounted vertically 16mm /2.8 lens. The pilot fired the camera via a remote cabled. The camera was set on shutter
and the other horizontally. priority at 1/500 second and focused manually, exposing Fujichrome RVP film pushed 1/3 stop.
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vers of the Golden Knights (top
wvith a Nikon 8008 SLR and
stop. To stop the motion of the
g, Sanders used tter speed priority set
) & Hasselblad ELM and a
this ima the late Jan Davis (bottom left) was
alls in Venezuela. Sanders used Kodak Ektachrome
EPP) ISO 100 film, exposed at f/5.6-8 for 1/500
t man ever to BASE jump off the falls

figured other students would as well.
So while | was still a student, I'd take
my old surfing lens, an 800mm Nikkor,
and spend all day Saturday and most
of Sunday taking photos of the
students coming down under their

parachutes. They weren't the really

exciting shots of them letting go of
the aircraft at 3,000 feet . . . but |
was still able to sell a lot of photos.”

Ihat first year he made 13 jumps
not a record by any stretch, but he
was hooked. Better yet, he had
found a way to make money doing
something he loved. A key stage in
the evolution of Sanders’ budding
business began when he first mounted
Nikon cameras on the fuselage of a
skydiving plane and enlisted the pilot
to trigger the shutter release as the
students deplaned. “That was the
moment of truth—when they first let
go of the airplane,” he said.

Sanders later developed a two-part
system for capturing the action, using
both video and still photography.
The process was simple. On the
wing of the plane, he would mount a
35mm still camera with a remote
trigger. As each student prepared to
jump, Sanders would lean out an
emergency door on the side of the
plane to videotape them. Then, as
they leapt from the plane, Sanders
would trigger the wing-mounted
still camera. “That was pretty much
the photography that paid my bills
for a long, long time,” he said. “I
sold virtually 100 percent of the
student photos.”

All this time, Sanders was learning




the tricks of the trade and honing the
photographic skills that today set him
apart from his competitors. “When |
started,” he said, “I had one camera
with the wrong lens. But | started
teaching myself by going to camera
stores and reading the manuals and
picking everybody’s brains and
buying more and more equipment.”
Eventually, Sanders quit his side
jobs as a carpenter and a hotel clerl
and became a full-time skydiving
photographer and then a skydiving
instructor. As he learned more about
video, motion picture film, and still
photography, Sanders developed a

system of jumping with several
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cameras mounted to his helmet in
custom-designed casings Putting
cameras on the helmet is the best
way to do skydiving photography
because you're body surfing through
the air really fast, and vou're using
vour hands to control vourself
through the air,” he said. “You're
also using vour hands O open vout
parachute and handle any emergency
ir:uuc'(f\m'w

Sanders has alwavs used Nikon
cameras. On a tvpical shoot he
jumps with a Nikon F100 35mm st

Ccdmera, a >omm or 1omm movie

cdamera, an
camera. He runs the vide O Camera
from the be einning of the shoot to
the end, later using the footage to

| | | S |
correlate the framinge with the stil

photographs or to show a photo-
graphic director the composition of
the shoot. He triggers the helmet-
mounted still and movie cameras
with a remote held in one hand. If

the shoot is set up primarily for still

photography, Sanders exchanges the
movie camera for another Nikon
F100, attaching different wide angle
lenses to each camera from his

cache of Nikon 16mm. 20mm

28mm, and 35mm lenses.

24mm
Depending on the goal of the shoot.
he might mount one camera
horizontally and one verticallv. For
night shooting, Sanders adds either 3
Nikon SB28 tlash or a Norman 2008
batterv operated portable flash.

For tilm

Velvia 50 Professional (RVP) and

54. Professional Photographer * March 2000

xdanders preters f ujichrome

more recently, Kodak Ektachrome
ET00VS transparency film. “For the
first time, I'm getting a nice depth of
field with 100 ASA film,” he said.
“But I'm also getting the kind of
color and saturation that | really like,
as well as the really fine grain.” He
usually sets the shutter speed priority
to 1/250 second, letting the camera
choose the f/stop. With the Nikon
F100, the focus can be preset, but
the camera’s autofocus feature has
so impressed Sanders that he usually
leaves one of the cameras on
autofocus. “It's amazing that | can fl\
within a foot-and-a-half of
somebody, get a perfectly focused
shot, then fly back up to 12 feet and
get another great shot,” he said.

Much of Sanders’ success comes
from his status as a pioneer in aerial
photography. When he started, the
general public considered skydiving
and aerial stunts risk-laden hobbies
best left to the lunatic fringe. “When
| started back in ‘78, skydiving wasn't
that hip of a sport or something that
was considered all that safe,” he
remembered. “I thought it was going
to be a bunch of Hell’s Angels
jumping out of airplanes, and the
whole excitement was going to be
whether the parachutes opened or
not. Of course, | found out it was a
lot more than that.”

As the skydiving system became
more efficient and the sport grew
more popular, Sanders grew along
with it. Today he is the most sought-
atter aerial photographer in the
world. “Realistically,” he said, “there
are fewer than six people in the
world who jump with a 35mm
movie camera, and only three in
America who make their living
jumping out ot airplanes as pro-
fessional skydiving ¢ inematographers

and photographers. I'm certain that |



do 90 to 95 percent of that type
of work.”

Capitalizing on his reputation,
Sanders founded Aerial Focus, a
photography and cinematography
company specializing in skydiving,
hang gliding, wing walking, and the
new rage in skydiving, BASE jumping.
Along with such high-flying trends
as sky surfing and para-skiing, BASE
jumping—from a building, antenna,
span (as in bridge), or earth object—
represents the constant evolution of
the sport that has kept Sanders busy
for the last two decades.

“Typical” is not a word that can
be applied to anything Sanders does.
Despite the prestige and credibility
he’s earned, each new assignment
brings a fresh challenge. “I’'ve had so
many weird objects in free fall with
me, it seems like | don’t ever get
asked to just go jump with a few
skydivers. I've had Cadillac cars. I've
had sofas. I've had Yamaha motor-
cycles, chainsaws, lawn mowers.
And when it's just me and some
skydivers, it's on the extreme end,
like 300 skydivers jumping out of four
military aircraft in celebration of the
king of Thailand’s 72nd birthday.”

In this ultra-specialized field of
photography, Sanders’ career
highlights are equally rarefied, like
skydiving into the opening ceremonies
of the 1988 Olympic Games in
Soeul, Korea, filming 72-year-old
former President George Bush as he
made his highly publicized skydives
in 1999, and being part of the
largest group skydive ever. “In the
15 solid years that I've been at the
pinnacle of this business, it's just
incredible how much of the planet
I've seen and what ['ve gotten to
do,” said Sanders. “It’s just
phenomenal.”

But the real thrill for Sanders is

that he doesn't have to do his job
from the sidelines. “All of my friends
are envious that | have thousands
and thousands of photos of all these
great things,” he said, “but | wasn't
just watching them; | was doing
them.” This unique opportunity to
both photograph and participate in a
sport is what keeps Sanders going,

no matter how many cars, motorcycles,
or chainsaws they throw out of the
plane with him. After all, as he said,
“that’s all in a day at the office”—it
just so happens that his office is
5,000 feet off the ground. 1=

I ¢ .
[o view Tom Sanders' work or learn more

Aerial Focus, visit

VISIT US AT
WPPI BOOTH #511
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Do.JHook like the kind of
wiho likes to sweat?

natural blonde!"

Mimi Craven Los Angeles. CA

“1 shoot celebrity portraits on location and don’t want to haul
around 4 Jot of equipment. | use Travelites exclusively and have
not found one reason to need anything else. Travelites do exactly
what they say: they travel well and are very light. They also are
extremely reliable and set up and break down incredibly fast
Maost importantly, they are simple to operate. After all, I am a

1-’\.'}
.

Calumet Travelite

FHOYOOGRAFPMIE

Contact us at 1-800-CALUMET (225-8638), www.calumelphoto.com or stop by a location nearest you.
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ex Alewel, CEO and president of Marathon Press, in Norfolk.

4
Nebraska, is a pioneer in professional marketing services.
His company began as a printing operation specializing in
cards and brochures, and eventually grew into a full-blown

marketing services firm for professional photographers. For the

]
protessional photographer, Marathon Press offters preprinted and
custom brochures, direct mail services, marketing handbooks,
stationery, Web site creation and hosting, and most recently,
business plan design and support services. Marathon publishes

An Imerwew With ReX AIGWBI. the annual Protessional Photographers of America Loan Collection
President & CEO of Marathon Press and Showcase books, the Fuji Masterpiece Award books, and the

Kodak Gallery Award books. Recently, Professional Phe tographer

contributing editor John M. Frank, and Kathleen A. Frank spoke
By John M. Frank & Kathleen A. Frank

with Alewel about the future of phe tographic studio marketing.
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PP: Marathon Press has grown into a
very specialized marketing services
firm. How did vou enter this business?
RA: When | graduated college, |
relocated to South Dakota to start
my first job in the printing business.
[t was at a small commercial printer
that specialized in forms, brochures,
and other business products. On my
first day of work, | was told that the
company was in trouble and might
have to close. The banker holding
the debt on the company asked me
if | wanted to try and turn the
business around. He said the bank
would provide the capital, but my
name would be on the note. This
wasn’t an easy decision, since | was
new to both the printing and
business worlds, but | decided to
take the risk and after a few years,
the company became profitable. In
1982, | sold that business and used
the capital to buy Moran Printing
Company in Norfolk. | changed the
name to Marathon Press and began to
build a reputable, high-quality, full-
color printing service.

PP: Marathon Press could have gone
down several paths in the printing
world. How did you end up
specializing in the professional
photography marketplace?

RA: It was actually quite by accident.
One of our first jobs at the new com-
pany was for a local photographer who
wanted to market to non-contract
seniors. With the success of that mar-
keting piece and others we helped
develop, we felt that photographers
in other areas of the country could
use our senior marketing literature.

It was quite a learning curve. We
found that portrait/wedding photog-
raphers are very demanding in terms of
quality, because they compare products
produced on the printing press to

original color photographs. So Mara-
thon invested in a very high-quality,
six-color, sheet-fed press that is able to
meet photographers’ high standards.

We also learned that while most
photographers wanted to use custom-
printed color cards and brochures,
they often found them to be cost
prohibitive. There-
fore, we began to
combine several
photographers’
printing jobs into
single press runs,
which enabled us
to produce small
print jobs very cost
effectively.

Eventually, we
added our own
internal design
group and trained
them to work
within this
specialized industry,
so that we could
offer photographers
complete design,
production, and
printing services at a reasonable
price.

PP: Marathon Press offers many
marketing options for the professional
photographer. How did these
services evolve?

RA: First, let me say that one-third of
our promotional material is directed
at the senior portrait market, because
we found that seniors drew the best
response from direct mail marketing.
The other two thirds are made up of
various other portrait markets as well
as wedding photography.

Keeping this in mind, we deter-
mined that photographers use their
printed promotional materials in four
ways. We knew that each could be

very successiul, so we developed
the means to produce them within
the budget of a typical portraitwedding
studio. For example:

Photographer A will use a proven
pre-produced senior marketing
brochure or one of our clothing tips

Marathon Press
publishes the

America Loan
Collection and
PPA Showcase
DOOK Thess

hardcover. full

by phone atl

800-228-0629

brochures to distribute to his clients.
lhe photographer thinks, “This work
is similar to mine,” so as long as his
name [studio logo] address and
telephone number are on the piece,
it is more important to have something
that works than to take the creative
time and additional dollars to have
the pride of authorship. Our
catalogue serves this photographer
well, with everything from wedding
literature to wall decor brochures.
Photographer B likes that same
marketing brochure, but wants to
use his own images and is willing to
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pay a little more to have them
inserted into a semi-customized
brochure. In this case, he uses our
graphic design as a template.

Photographer C likes the concept
of the brochure but wants a fully
customized design. This photographer
logically pays the most for the bro-
chure, but justifies the time and
expense in a
totally unique
marketing
piece, Our
graphic
designers
provide the
creative talent.
Photographer
C also realizes that graphic
design is a profession unto
itself, and there is a significant
advantage to using graphic
design specialists.

Photographer D does it all. She
creates the images, designs the
brochure, selects the type style,
writes the copy, and gives us
everything on a ZIP disk or CD.
Photoshop can certainly provide
exceptional creativity in this area,
but photographer D has also learned,
often the hard way, that the image
they see onscreen or output on an
ink-jet printer will not necessarily
look the same when output on a
six-color, sheet-fed press.

PP: Your marketing and design ser-
vices are one-of-a-kind in the photo-
graphic industry. What motivated
vou to expand into these areas?

RA: We were highly successful with
pre-produced and custom-printed
products, but we saw that our best
customer was the studio that worked
from a well-defined marketing plan.
We also learned that the studio with

a marketing plan was more successful,
with year-round financial (less
seasonal) stability. This studio went
after specific target markets, and our
products created awareness and
desire for the studio’s photography.
Again, the great example here is

a big company and proactively
markets its photographic specialties
will not simply survive in the new
millennium, it will grow and prosper.
We've had great success in areas
that enhance the direct mail promo-
tions. For example, Marathon can—
very cost
s effectively—
create a portrait

promotion,
design and
produce the
marketing
pieces, address
and drop direct
mail pieces on a
timely basis,

Marathon creates and hosts custom-made
Web sites that reflect the studio's distinctive
look and praject a professional image

non-contract senior photographers.
These studios either purchase or main-
tain their own mailing list, have a
specific, well-timed plan to drop
their studio marketing cards or
brochures, and they design internal
studio “systems,” everything from
how to handle a senior telephone
inquiry to developing package pricing
systems. Put another way, many of
our customers understand that
spending the marketing time, effort,
and dollars is a wise investment that
makes their studio highly profitable.

PP: How do you make photographers
aware of the value of a marketing plan?
RA: Big companies that produce and
sell everything from groceries to
athletic shoes know that marketing
plans are vital to their company’s
prosperity. The studio that thinks like
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and then
repurpose the
promotion for the Internet. We can
also help generate additional sales
with great point-of-purchase color
displays. We do the complete
promotion and the photographer
reaps the benefits.

PP: What new marketing opportunities
do you see for the independent
studio photographer?

RA: The Internet is definitely one of
the hottest marketing opportunities
today. Marathon recently started
offering Internet services for its
customers. Our hosted sites are not
just galleries of photographers’ images,
they’re loaded with valuable informa-
tion created from the support literature
we generate. Any one of our 300
promotional pieces can be customized
for a studio’s use in print and then
repurposed to be part of the studio’s
Web site, so we can help them
design their Web sites for a fraction
of the cost of a professional Web site
developer and still maintain a look
that is unique to each studio.
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In the future we will be building an
Internet database for our customers
that they can use for promotional pur-
poses. In other words, if your studio
has a Web site with Marathon, it will
include a page for visitors to register
their name, address, and e-mail so

you can send them e-mail announce-
ments about special promotions.
Newsletters are another popular
marketing piece that require a lot of
time to produce. We've developed
the 2000 Marathon newsletter
program which provides a series of

terminal trigger syndrome
| (noun):

The act of going out of business
- while waiting to purchase next

year's "better, faster, cheaper"

digital imaging system.

Only known cure:

“ALLIN

If 50, you are about to make the most important series of decisions you
have made in many years--what to buy, where to buy, and how to buy. ‘

2

Allin Digital Imaging is a full-service digital imaging systems integrator
| dedicated to the needs of the professional portrait studio. Our role is
simple--to provide our clients with professional system, ancillary, and
consumable sales, system installation, system and software training,
and expert technical support.

If you are interested in learning more about Allin

B
Digital 1 ing or the Portraits Online Interacti ‘
POITIAItS ooz i ronmns oniv srprciee
Online

simply in need of some therapy, please give us a
At v o call at our toll-free number or visit our home page.
} orireit Viewing System*  We will put you on the road to recovery!
[

| ;-82?-ALLIND{ 7www.allingidgital.co‘mg
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creative articles that can be
published along with studio
specials and artwork. We print the
customized, ZIP code-protected
newsletter and can even do the
labeling and mailing.

PP: We all know that an effective
marketing plan is important, but it
also costs money. What do you
suggest is a realistic investment?

RA: It can be tough to invest in

the marketing side of one’s own
company. Yet every business
consultant | know recommends
allocating a set budget for marketing,
regardless of the business size. If a
studio would invest just $350 to
$600 per month in a finely tuned
marketing plan, the business impact
and profitability to the studio would
be tremendous.

PP: Do you work one-on-one with
studios to help them design a
program unique to their market?

RA: We've created a marketing
education program that helps studio
attendees custom design their own
marketing plans. The program is
called “Marathon Escapes . ., .”
followed by the slogan, “. . . from
hit-and-miss marketing.” We have 45
sessions set from early May through
the end of October 2000 in San
Diego, California. All sessions are
limited to 10 non-competing studios.
We've actually acquired two sail-
boats and we're going to mix some
serious business success with some
old-fashioned fun and adventure. B

For additional information on Mara-
thon's seminars and services. visit their
Web site at www.marathonpress.com.

ohn M. Frank and Kathieen A. Frank own
: > Creative Photographs and
n Medford, New Jersey
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ince Mamiya America Corpor

ation introduced its first 6x4.5¢m

SLR in 1975, it has maintained
a considerable share of the medium
format market—a trend that is sure
to continue with its latest offering:
the Mamiva 645AF autofocus SLR
It's clear that Mamiya engineers pult
a lot of time into developing this
camera, generating many new features

and refinements that set it apart from

eriormanc

By Peter Kotsinadelis

the growing field of autofocus
medium-tormat cameras. The 645A[
has interchangeable lenses and film
backs, a choice of focusing and
exposure modes, and newly
designed AF optics that are sure to
surprise you. It's a completely new
camera design that is well tailored to

the professional photographer.

Mamiya 645AF Features
Fhe Mamiya 645AF is electronically
controlled with an integrated prism
and a dedicated hot-shoe on top of
the camera, an integrated motor
drive/grip, a light metering
system, and a built-in diopter
control for eveglass
wearers. The 645AF has
an H-shaped, three-
sensor autorocus
system, in which
the outer two
sensors pick
up horizontal
lines and
the central
sensor picks
up vertical
lines. It works
very well, even in
low light—an Al
Y ;“. "

Assist g automati

1l -~ N |
cally activates in low
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light to ensure accurate focusing when
the camera is in single shot AF mode.

Six AA batteries fit inside the
built-in handgrip, which also serves
as an integrated motor that can run at
1.2 frames per second in continuous
mode. Instead of the traditional shutter
speed dial and aperture adjustment
rings on the lenses, the Mamiva 645AF
has control dials on the front and
rear of the handgrip. The electronically
controlled focal-plane shutter is
capable of faster shutter speeds than
previous models, ranging from
1/4,000 to 30 seconds, with maximum
flash sync at 1/125 second.

he shutter release button is located
on the grip. The adjacent on/off
switch/lever is also used to set the
single-shot or continuous shooting
modes. There is a standard cable
release socket in the center of the
shutter release button. The LCD panel
on top of the camera displays exposure
data and camera functions. The
adjacent mode dial is used to select
one of the camera’s operating modes
programmed, aperture or shutter
priority, manual metered, X-sync, or
I mode. The dial on the left side of
the camera controls the mirror lock-
up feature, and the dial on the left of
the prism selects one of three metering

modes—average, spot, or variable



ratio spot/average switching, a mode
unique to Mamiya. On the right side
of the prism is the exposure compen-
sation dial, which may be used to
vary exposure =3 EV in 1/3-step
increments. A switch on the left front
allows vou to select continuous
autofocus or manual focus. On the
bottom right, nearest the grip, there
is a depth-of-field preview button.

In Program AE mode (P), the
camera’s metering system determines
the appropriate shutter speed and
aperture combination, which can be

shifted with either of the camera

control dials. In Manual mode (M),
these dials operate independently;
the front dial is for shutter speed
selection, the rear for aperture. The
Aperture (Av) and Shutter Speed (Tv
Priority AE modes allow you to set
either the aperture or shutter speed
and leave the other settings to the
camera. The X mode automatically

)

sets a shutter speed of 1/125 second,

and the Time (T) mode is used for

extended exposures (several minutes
or hours), with the aperture selected
using either control dial. In M mode

the shutter and aperture settings can

be set by the photographer in 1

step increments, but in P, Tv, or Av
modes, where the camera controls
one or more of the exposure settings
those settings are adjusted by the
camera in 1/8-step increments. The
auto-bracketing function can be set
£1 f/stop in 1/3 increments.

I'he Mamiya 645AF camera body
and AF lenses may be purchased
separately or in a kit that includes

)

the bodyv, an AF 80mm /2.8 lens,

and a film magazine. Four more Al

lenses are also available: 45mm /2.8,

55mm F2.8, ULD 210mm F4IF, and
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APO 300mm /4.5 IF. The Mamiya
645AF is backward-compatible with
any of Mamiya's manual focus 645
lenses. At press time, Mamivya said it
is developing a new AF zoom lens
as well.

The film magazines hold 120 or
220 film (yielding 16 or 32 exposures,
respectively). You do not need to
line up start markers with these
magazines; they sense the beginning
of the film automatically. Each film
back has two small buttons and an
LCD tor setting the 1SO, which remains
N memory courtesy ot a CR3032
battery. These ISO settings transfer to
the camera’s metering system when
a back goes on the camera body.

As a protection against accidental
film exposure, an interlock system
prevents you from taking a photo
while the dark slide is in place and
requires that the dark slide be
inserted in order to remove the
back. A slot for storing the dark slide
when you are taking photographs
guards against the photographer’s
misplacing it during a shoot. Although
the film backs are removable, a rear
door allows you to quickly replace
film inserts for fast film changes.
There is also a film back for Polaroid
100 or 699 series film.

Some of the other features of the
Mamiya 645AF include: interchange-
able focusing screens, mirror lock-
up, multiple-exposure, auto-bracketing,
built-in eyepiece shutter to prevent
stray light from entering the viewfinder,
and TTL flash metering when used
with a Metz SCA-3000 series flash
unit and SCA 3951 adapter,

PROduct Performance
Impressive features aside, field-
testing is the only way to determine
how good a camera is. The Mamiva

645AF is a bit shorter than other

6x4.5cm autofocus SLRs, and a bit
wider. Mamiya claims the camera
has a natural feel, and | have to
admit that the large rubberized grip

Mamiya Autofocus Lenses

In addition to the AF 80mm 1/2.8, the
standard lens for the Mamiya 645AF,
Mamiya has introduced four other
autofocus lenses: an AF 45mm 1/2.8;
AF 55mm 1/2.8; AF ULD 210mm 1/4 IF;
and AF APO 300mm /4.5 IF. These are
equivalent to 28mm, 35mm, 130mm,
and 186mm lenses on a 35mm SLR.
These distortion-corrected, lightweight
lenses all come with lens hoods. The
wide-angle lenses have floating
elements for sharper photographs at
closer distances and the telephoto
lenses are designed with low dispersion
glass and APO format for improved
sharpness and color reproduction.

| tested all of the new autofocus
lenses except for the APO 300mm. The
AF 80mm 1/2.8 and AF 55mm /2.8
lenses were gems. With the lens wide
open, they produce sharp photos.
When stopped down, the clarity was
improved. The 45mm and 210mm
lenses were also very good, but
testing showed them best at 1/8. The
camera’s metering system worked
well with all lenses, with the
exception of the AF ULD 210mm lens,
which had a tendency to underexpose
by about one stop.

made it very comfortable to hold
and operate both horizontally and
vertically. For photographers who
use today’s 35mm SLRs, the Mamiya
645AF is like an old friend. There is
a large dial for selecting operating
modes, a shutter release button on
the grip, and two control dials on
the handgrip. There are also well
placed and clearly labeled switches
for mirror lock up, manual/auto focus
selection, and metering modes.

| found the camera exceptionally
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easy to use. The accompanying
instructions were well illustrated.
The film backs are well designed,
and | was happy to see that the
insert could accommodate 120 or
220 roll film by simply rotating the
pressure plate. Mamiya allows you
to record the exposure or date
information outside the frame on the
film, and unlike some cameras, it
also allows you to turn this feature off.

The lenses are very sharp. | tested
the AF 45mm /2.8, AF 55mm /2.8,
AF 80mm /2.8, and AF ULD 210mm
f/4 IF lenses (see sidebar). One recom-
mendation I'd make is to have the
camera maintain the aperture setting
while the photographer removes the
lens. Instead, you must reset the
aperture each time you change lenses,
unless you are using Programmed
mode. This plagued the original
Canon EOS cameras, but was
corrected in later models. Additionally,
there is no flash exposure compen-
sation, which 1 often use outdoors
with fill-flash. My test shots show
that the Metz 40MZ-3i flash used
with the Mamiya SCA module did a
good job balancing ambient and
flash lighting, but | prefer to have
some control over flash output to
adjust the fill as needed.

Overall, this camera is sure to be
a hot seller with its range of features
and competitive price. Moreover, the
Mamiya AF lenses that you'll want
to add to your system don'’t cost a
King's ransom. If you are a Mamiya
645 user, or a 35mm photographer who
wants to move to medium format, this
new SLR is exactly what you are
looking for. i}

More Info? Circle No.: 100




Incident Meter. For measuring ambient, flash or mixed lighting. Features 270° |
swivel head. Lumisphere retracts for light source measurements.

Zoom Spot Reflected Light Meter. Zooms from 4° to 1° for precise,
parallax-free reflected light measurements.

Flash Meter. Measures flash in incident or reflected mode, cord or cordless,
auto reset and cumulative multiple flash.

Weather Proof and Rugged Design. Sealed against moisture, sand and dust.
More Features. Back lit display, memory, averaging, brightness difference,
digital and analog read outs and much more.

Price: Best Value for the Money! At better camera stores everywhere or
comtact us for free literature, or visit our web site.
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A Story of Achievement

dnoatli

“A light that cannot
kindle other lights is
but a feeble flame.”

—Charles Green

The following article is an abridged
version of Charles Green's American
Society of Photographers Fellowship
thesis. A native of Great Britain,
this PPA member was the first
photographer to attain fellowships
from the British Institute of
Professional Photography. the
Master of Photographers'
Association, the Royal
Photographic Society, and the
Royal Society of the Arts.

His upmarket portrait and

wedding studio is in London

“Karsh of Ottawa,” right
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tor the

By Charles Green, M.Pholog.ME].Cr.. F-A&P

hen | was young, | would spend Sundays
at the local cinema. Hour after hour, I'd
live my young life in the beautiful world of
Walt Disney, Laurel and Hardy, and Charlie
Chaplin. I fell in love with the make-believe
art of the cinema, and at age eight, | dreamed
of making it my future.

However, after studying film and working on numerous
short films, | discovered that my real passion was for
capturing single moments in time: the character in a
person’s face; the expression in the windows to the soul:
the warmth, love, and beauty of people together. |
wanted to create works of art that people would cherish
forever, and | set a new goal for myself: | would become
a photographer of people.

I started earning money with my 35mm camera by taking
portraits of the hopeful—and sometimes hopeless—
singers in a singing school. | would photograph the
students performing every Sunday night, develop the
prints in the bathroom all day Monday, and sell the
singers 8x10 prints the following Sunday. Although |
enjoyed doing this, it did not earn much money.

When | met Toni, my future wife, she encouraged me
to pursue a career in wedding photography. With her
support, | set out to establish a wedding photography






business, and make enough money
for us to marry. Trying to follow in the
footsteps of such heroes as Yousuf Karsh,
I struggled toward success. However,
meeting the family on my first wedding
booking was a near disaster. The bride’s
father nearly threw me out of the house
when | told them it would be my first
wedding. Luckily for me, the bride
and groom loved the special effects |
used on pop groups, and persuaded
the parents to let me have my first
wedding. | rented every single piece of
equipment needed for a wedding shoot,
including a ridiculous medium-format
camera with a viewfinder situated
the wrong way round. After practicing
for days with the camera, | shot 250
color photographs at the wedding, as
well as 90 minutes of 8mm movie
film. The photographic coverage was
so successful that | was immediately
contracted for five more weddings.
From there things snowballed.

Compliments Are Silver,

Honest Criticism is Gold

Before long, | was invited to
attend monthly meetings of top
photographers at the Paul Kaye Studio
(at the time the most famous in
England). Known as the London
Portrait Group, we met every first
Tuesday and Paul would regularly
critique my work. At first, it was a
frightening experience to have my
finest work—the work my clients
had raved about—torn to pieces by
Paul Kaye. | soon realized, however,
that | was learning far more about
portraiture from those critiques than
from my clients’ compliments.

| began to witness a dramatic
improvement in my photography.
Soon the prints | brought in received
less harsh criticism and sometimes
even praise. Finally, | had my first
great achievement: winning Best of
Show at a competition. | began joining

Sieeping Beauty
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the leading photographic organizations
and climbing the qualifications ladder.
Like an addict, | was hooked on
entering and winning print competi-
tions. My subjects were my clients,
as they are today; | believe the photog-
raphy | sell to my customers should
be good enough to win competitions.
| set myself a new goal. In Great
Britain, no photographer had ever
achieved all four major fellowships
—Fellow of the British Institute of
Professional Photography, Fellow of
the Master Photographers’ Association,
Fellow of the Royal Photographic
Society, and Fellow of the Royal
Society of the Arts. | was determined
to be the first to achieve this honor.
By the early 1980s, | had succeeded.

Broadening the Horizons

Many other awards and titles soon
followed, among them Photographer
of the Year and 12 Kodak Gold Awards




tor creativity. There was nothing higher

to reach for in the United Kingdc

so | set my sights on America.

It was there that | met Harold

Bovee, Jay Stock, Colbert Howell
Frank Kristian, and severa
who introduced me to
photography. Their perspectives
were ditterent trom mine, most
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insights about their personalities project took off with a flourish. On for all investitures at Buckingham
Every artist possesses the power to January 11, 1996, Madam Speaker Palace. From being the sole

|

inspire others. Having received so of the House of Commons, Betty photographer in my studio, | had to
much from photography, | felt the Boothroyd MP, opened the exhibition assemble and train—virtually

need to give back. A light that cannot at London’s prestigious Mall overnight—a team of 10 portrait
kindle other lights is but a feeble Galleries, across the road from photographers and 15 hostesses.
flame. It bec ame my
passion o pass on all
the knowledge |
could. After many
vears lecturing all
over Great Britain, |

began to lecture farther

lechniques became

my main concern. |
VI ) | e title
Wrote a book Hithed
SN00HLNE or Gold. It
}

1dS DEEN verv Success
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| N |
A0S | ny irend
Pet
10 COLI¢ Lit e

HONE Househt

thousandls

Lespite the succe
of these ventures, | needed a new Buckingham Palace. Since then, the lhe contract led to the ultimate
chatlenge. | had three goals that | exhibition has been touring sitting; | would photograph Her

inted 1o r e. First vanted te country’s art galleries and Majesty Queen Elizabeth at Bucking-
el of my studic 0 ' receiving wonderful reviews, ham Palace. For the session, | treated
week to photograph on location I'he experience of befriending and myself to a limited edition gold
Second, | wanted to photograph creating meaningtul portraits of Hasselblad camera. | set up my
highly successtul peopli vrd, | hundreds of outstanding role models camera lights the night before and

inted to do somethi cele n the U.K., all in their own made several exposures with Toni as
bration of the new millennium. An idea environments, has enriched mv life i\!.\.!?(i—m;’urEfn'(_)(:wr-:‘:_l(i('\e‘iupwi
came o me that would ftult Ul three the film and made a 30x24 to check

INES SO that nin
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I Careal bt 0 VAL | One of the | nhgnts ot \ ( adjustments could be made in the
With sponsorship ( S 1O D¢ rae e ex Sive morning. 1he session was set tor
rasseibiad, and Elinchrom, the contract to provide the photography | 10 p.m., and | had just 10
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J':lji('()[()l' Crystal #rchive Professional Paper

means an invitation to shoot their kids" marriages.

© Bruce Hudson M.Photog.Cr. 1998 Fujicolor NHG 11 800

When this day is just a memory. their portraits won't be. And even when it's time for their kids
weddings. the colors and skin tones will still be smooth and natural. The details and textures will
be rich. And people will want to know who the photographer = "

ILl-I/IC‘O/Of Gysta/Archlve

was. So Fujicolor’s advanced dyes aren't just outstanding at PAPER

stabilizing images. They can do the same for your business.  Memories fade... photographs shouldn't.

21 FUJIFILM
rofessiconal

More info? Circle 63

www.fujifilm.com Py
D1998 Fuyl Photo Film U.S.A.. Inc



Wedding Case

Specifically designed for

R e a d y wedding photographers
to s h o ot to carry your camera and

= small strobe, already set up,
just the way you want it,
ready for action.
Holds any medium format camera with
lens, back and compendium hood,
attached to any strobe bracket, mounted
with any large portable masher strobe.
Outer material is smooth, tough, easy to
clean, Protek™ nylon cloth.
Padded with layers of closed cell foam
and rigid air channel plastic, the case
gives excellent protection for car and
hand transportation.
Your camera set up is held securely in the
case by three padded moveable inserts

Available for
discounted
purchase from

the Professional
Photographers of
America enblazoned
with their logo.

The Best.™

From small bags to huge shipping cases, we
make the best case for the serious photographer.
Tenba Quality Cases Ltd., Dept.499PP, 50 Washington St., Brooklyn, NY 11201
phone: 718 222-9870 info@tenba.com, www.tenba.com
Write us for a free 84 page catalog showing over 400 products for photographers.

More info? Circle 64
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attachable to the long sides with Velcro®.

minutes to create a portrait of the
Queen, Prince Philip, and the
Gentlemen at Arms. | had been
warned by the press secretary that
Prince Philip does not like being
photographed and is liable to get up
and leave without warning. It
became my goal to prevent this and
to complete the session on time.

When the Queen entered the
room, there was a deafening silence.
I bowed to her, gave some short
instructions, and exposed film in two
cameras fitted with lenses of different
focal lengths. The session lasted
seven minutes. Afterward, both the
Queen and Prince Philip came toward
me and were introduced. Her Majesty
spoke to me for several minutes, and
Prince Philip congratulated me on
being so fast and efficient, telling me
how much he enjoyed the session.
Since then, | have again photographed
Her Majesty, this time at Windsor
Castle with all the other members of
the Royal Family.

All these wonderful events in my
life are not due to luck, but to being
positive and constantly striving to
improve. As we journey through life
we have the choice of either focusing
on the negative around us and
feeling depressed, or concentrating
on the positive and being excited. To
focus on the positive, we must ask
positive questions: How can |
become a better person and make a
difference? What can | do to improve
my photography? How can | attract
more clients and give them better
value? The list is endless, but such
questions bring positive answers.

I am grateful each morning for
having vet another day to do what |
love, and in return, | will be sure to
use each day as if it is my last. ]


mailto:info@tenba.com
http://www.tenba.com
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Slip into something more comfortable...
with GP’s New Slip-in Album.

Introducing GP’%s

Legacy Collection

,?l 7
Y,

GENERAL P RO DM C TS More info? Circle 65

Since 1934

Contact us at 1-800-888-1934, visit www.gpalbums.com or e-mail: gpalbums@aol.com


http://www.gpalbums.com
mailto:gpalbums@aol.com

CALENDAR OF EVENTS

If your organization’s convention, workshop, seminar, or exhibition dates aren't listed on these pages, you may
be missing revenue from potential attendees. Submit your dates early and include organization name, con-
vention location, city, and state, and include a contact person's name, title, address, and phone number, includ-
ing area code. So readers may realistically plan to attend events listed here, Professional Photographer must
receive listings, if at all possible, five-and-one-half months in advance. These listings are published at no cost
to PPA affiliate members, strictly as a service to readers. Professional Photographer’s editors reserve the right
to select events to be announced on these pages, and to determine when announcements will appear. Editors
are not responsible for conflicting or incorrect dates. For readers’ convenience, each event is identified by a
code preceding its name: C=Convention, W=Workshop, S=School, C/E=Approved PPA/Winona Continuing
Education Seminar, E=Exhibit. Send all Calendar of Events additions or corrections to: Debbie Todd,
Professional Photographer, 5431 E. Garnet Ave., Mesa, AZ 85206; FAX: 480-807-4509.

ErARyents =~ 0020200200002 20200

APRIL 9-13, 2000
First Annual Lifetime Conference, Grand Hotel & Casino,

Biloxi, Mississippi

JULY 28-AUGUST 2, 2000 o Bt

Imaging USA 2000, Las Vegas Hilton, Las Vegas

AUGUST 3-8, 2001
Imaging USA, Hyatt Regency O’Hare, Rosemont, lllinois

MARCH 10-12
C: PP of West

Digital In Your
Studio Today

MARCH 11-14
C: APP of lllinois, Crowne Plaza Hote Springfield
lHinois, N 7
Box 31

MARCH 11-14

C: Kansas Ka
‘/~ 7 Vequ -\I; W
QS ﬁ I" MARCH 11-15
) C: PP of Washington, Cavanaugh Hotel at Capita
geminar [ 1 gy
~) Golumbis| | coesiiciness emchin e e
/)} (""0 | MARCH .1‘:{:'1_4‘\“ o i o e
4 - rr,\' 7(\t(‘r\ ‘(/Off 1 Llljin : "~ *L1~
The Change To Digital | Mafoh | | s
Is Not Coming... It's Here 12-16 c: oA “ e e
Call Today For Discounts " pantc Oty New Jersey, Jano Peets

( 10 124
www.petersphotography.com www.jefflubin.com #§

Burrell Colour, Kodak, Hasselblad, Allin Digital, Scenic Design, Warathon Press. Hartcralt
PPA, Phase One, Etcetera, Desktop Darkroom, Photogenic, David Maheu, Wicker By Design

MARCH 24-28
C: Tenessee PPA, T

\
| Tennesse Keitl
|

More info? Circle 64
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PPA's Annual Convention and Expo is now...

IMAGING

Join us, July 28-August 2, 2000 at the Las Vegas Convention Center and

Las Vegas Hilton for the imaging profession’s most exciting event!

At Imaging USA, PPAs Annual Convention and Expo, you'll experience:
* 400+ Trade Show Booths
* 50+ Seminars from Top Photographers
» Keynote Presentations from Futurists, Technologists and Business
Leaders
e On-location Safaris
* The Studio of the Future
» Digital Imaging Labs
* Over 3,000 Award Winning Images on Display

Call (800) 786-6277 today to register!

\dvertising Photographers of America and

I Y I P Professional Photographers Minority
Network Members - mention your APA o

3 PPMN membership and receive the PPA
Professional Photographers of America )
member conference rate

THE WORLD'S GREAT STORYTELLERS




MARCH 24-28, 2000

C: Southwestern Photographers Association
Convention and Affiliated Judging, Renaissance
Hotel, Austin, Texas, Emile Navarre, Executive
Director, 1011 North Causeway, Suite 12,
Mandeville, LA 70471, 504-626-8526

MARCH 25-29

C: Virginia PPA, Holiday Inn Koger Center on
the Midlothian Turnpike, Richmond, Virginia,
William D. Piacesi, 2nd Vice President/
Convention Chairman, 13124 Marcey Creek
Road, Herndon, VA 20171; 703-435-9669; 540-
7888-4921; e-mall: piacesi@citizen.infi.net

MARCH 25-29

C: Northern Light PPA, Holiday Inn & Convention
Center, Fargo, North Dakota, Pam Carlson,
Executive Secretary, 525 Tilden Street, Fairmont,
MN 56031; 507-238-2969

MARCH 26-28

C: PP of Idaho, The Coeur d'Alene Resort on the
Lake, Coeur d'Alene, Idaho, Jeri Rainer,
Convention Chairperson, 1323 Idaho Street,
Lewiston, [D; 208-746-7172; or 825 N. Mountain
View, Moscow, |D 83843; 208-882-7372

MARCH 31-APRIL 4

C: PPS New York Regional Conference, Print
Judging & Trade Show, Best Western
Binghamton Regency Hotel, Binghamton, New
York, Glenn Melvin; 814-368-9115; e-mail:
headquarters @ ppsny.com

APRIL 1-4

C: PP of Michigan, Lansing Convention Center,
Dearborn, Michigan, Ron Tocco, Executive
Director, 19276 Eureka, Southgate, Ml 48195;
e-mail: ppofmich@aol.com

$30
REBATE

See Your Quantum
Dealer For Details

adapters or cords

Quantum’s Radio Slave™ 4i has
the technology and features
that will work for you.

® dender connects directly to camera without

* Status LED confirms sending signal to the remote flash (or camera).
® Select the flashes you want to fire from the Sender position.

® 1-2 year battery life

¢ Direct connection to Remate without adapters

* Built in ability to trip shutters with Remote units.

® rour channels per frequency + four frequencies

* Digital Technology Since 1986.

Dept. PRO, 1

2 dtewart Ave., Garder

Email: QuantRep@ qim.cory Available

400 hours battery life (20 times other units) with Quantum circuitry.
350" maximum distance. Go from studio to wedding hall to coliseum.

no interference from other shooters

More info? Circle 66
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APRIL 9-11

C: Montana PPA, Holiday Inn Grand Montana,
Billings, Montana, Phil Bell, Executive Secretary,
3426 Timberline Drive, Billings, MT 59102;
800-538-1487

APRIL 16-19

C: Pennsylvania PPA, Radison-Penn-Harris Hotel
& Convention Center, Harrisburg, Pennsylvania,
Keith Lewis, 350 Main Street, Latrobe, PA 15650;
412-539-3283: Web site: www.ppofpa.org

MAY 7-8

S: PP of Indiana, French Lick Springs Resort,
French Lick, Indiana, Mack Porter, Executive
Director; 800-423-3222; e-mail: map @surt-ici.com

JUNE 4-7

C: Arkansas PPA, Riverfront Hilton, North Little
Rock, Arkansas, Betty & Joe Neeley, Executive
Directors, 1618 Brentwood Drive, Pine Bluff, AR
71601; 870-535-2210; FAX: 870-536-7702;
e-mail: jnealey @aol.com

JUNE 11-12

W: PPA of Pennsylvania, Radisson Penn Harris
Hotel & Convention Center, Camp Hill,
Pennsylvania, Rodney Clark, 11737 Country Club
Road, Waynesboro, PA 17268: 717-762-1092;
Web site: www.ppofpa.org

JUNE 11-14

C: PP of Mississippi-Alabama Annual Convention,
Grand Casino Bayview Resort & Spa, Biloxi,
Mississippi, Emile Navarre, Executive Director,
1011 N. Causeway, Suite 12, Mandeville, LA
70471, 504-626-8526

JULY 8-10

C: PP of Nebraska Inc., Summer Conference,
Holiday Inn Hotel and Conference Center,
Kearney, Nebraska, Tina Marie Ornio, Event
Chairperson, 1418 N. 146th Plaza, Omaha, NE
68154; 402-658-5055

JULY 24-27

C: Society of Mexicana PP, Lolita Cantu, Monterey,
NL, Mexico: 011-52-8-359-2768; e-mail: lolitacantu
@infosel.net.mx

SEPTEMBER 9-12

C: PP of Louisiana, Embassy Suites, Baton Rouge,
Louisiana, Emile Navarre, Executive Director, 1011
North Causeway Blvd., Suite 12, Mandeville, LA
70471; 504-626-8526

SEPTEMBER 9-13

C: Florida PP, Sheraton World Resort, Orlando.,
Florida, Teri Crownover, Executive Director,
13424 White Cypress Road, Astatula, FL 34705;
352-243-1135

SEPTEMBER 16-20

C: PPA of New England, Sturbridge Host, Stur-
bridge, Massachusetts, Roland Laramie,
Executive Director, P.O. Box 316, Willimantic,
CT 06226

OCTOBER 15-16

W: PPA of Pennsylvania, Radisson Penn Harris
Hotel & Convention Center, Camp Hill,
Pennsylvania. Rodney Clark, 11737 Country Club
Road, Waynesboro, PA 17268; 717-762-1092:
Web site: www.ippofpa.org

OCTOBER 21-23

C: Wisconsin Fall Convention, Olympia Resort
and Spa, Oconomowoc, Wisconsin, Delwyn
Crave, Convention Chairman; 608-365-0236


mailto:piacesi@citizen.infi.net
mailto:ppofmich@aol.com
http://www.ppofpa.org
mailto:map@surf-ici.com
mailto:jnealey@aol.com
http://www.ppofpa.org
http://www.ippofpa.org
http://www.qtm.com
mailto:QuantRep@qtm.com

sh c ing fro |m

Now she wants to sue!

At this point, you only have a few options:
< A. Change your name and hit the high road
- B. Call PPA

Of course, PPA members will opt for B.
Professional Photographers of America’s members have
access to the world's best Indemnification Trust
Program — PPA's unique program that

protects your business against negli-

gence claims.

Call PPA today at

(800) 786-6277 — or —
you can always find your
passport. Maybe,

the Bermuda Triangle
doesn't look so bad after all.

[3]]°

Professional Photographers of America

THE WORLD'S GREAT STORYTELLERS



S|‘mng Mnrl«:“ng] Supporl

Strengthen your promotional efforts with Buckeve’s professionally created
marketing advatages. Fach can’t-afford-to-miss program is constructed with
everything you need — from multi-function direct mailers to point-of-purchase
displays to idea-rich guides. You'll find all the professional tools you need to sell,
support and succeed in today’s competitive marketplace. So start building your
sales and profits today.

Timeless Memories”
Portrait Gift Certificates

PrintPaks

’ . Yoz Partwer In Inaging Excelien:

Custom and Slimline ot

Photo Greeting Cards 1-800-433-1292
www.buckevecolor.com

More info? Circle 67

The Studio Management Software
Designed To Make You More Money

Own SuccessWare For Only

ntil January 31, 2000, lS Yyour
Ulncml\cr\ of the <
Professional Photographers % Studio
of America can possess the

full power of SuccessWare Ready for
Success Tracking, Planning, Pricing, Letters and
Scheduler — tor only $995! Own the multi-user version for the Year
just $1995! Non-PPA members can own SuccessWare for
$1295 and the multi-user version for $2295. 2000 and
e . 9
lime Is Running Out — Phone Today! Beyond?

800-593-3767

www.SuccessWare.net
Windows & Macintosh

78
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http://www.buckevecolor.com
mailto:ddickson@lonestarbbs.com
http://www.wallportrait.com
mailto:lees@pcsia.com
http://www.maipp.com
http://www.floridaphotographers.org
mailto:schoolgg@aol.com
http://www.goldengateschool.com

OCTOBER 22-23
S: PP of Indiana, Seasons Lodge & Conference
Center, Nashville, Indiana, Mack Porter,
Executive Director; 800-423-3222; e-mail:
map @surf-ici.com

Future Events

JANUARY 25-28, 2001

C: PP of California, Pasadena Center,
Pasadena, California, Jim Inks, Administrator,
P.O. Box 187, Fairfield, CA 94533

JANUARY 26-29, 2001

C: Kentucky PPA, Hyatt Regency, Lexington,
Kentucky, Kimberly McDaniel, 2401 Downing
Drive, Owensboro, KY 42301

FEBRUARY 2001

C: Rocky Mountain PPA, Colorado Springs
Sheraton, Colorado Springs, Colorado, Leon
Larsen, Executive Director, 312 North Ridge,
ldaho Falls, ID 83402; 208-529-1988; e-mail
leon @srv.net; Web site: www.rmppa.com

FEBRUARY 2-5, 2001

C: PP of Indiana, Indianapolis Marriott,
Indianapolis, Indiana, Mack Porter, Executive
Director; 800-423-3222; e-mail: map @surf-ici.com

FEBRUARY 23-27, 2001

C: Wisconsin Affiliated Regional Convention,
Marriott Madison West, Robert Zettler,
Convention Chairman, 830 2nd Avenue N.,
Onalaska, WI 54650; 608-783-2324

MARCH 7-12, 2001

C: Mid-East Regional Convention, Hyatt
Regency Hotel, Columbus, Ohio, hosted by
PP of Ohio, Phil Craig, Executive Director
Carol Worthington, Account Executive, 37 West
Broad Street, Suite 480, Columbus, OH 43215-
4132; 614-228-6599

APRIL 6-11, 2001

C: Heart of America Conference and Expo with
Affiliated Judging, Park Place Hotel & Market
Center, Kansas City, Missouri, Steve Harvey, Box
1163, Liberal, KS 67905-1163; FAX: 316-624-5415

AUGUST 25-29, 2001

C: Florida PP, Sheraton World Resort, Orlando,
Florida, Teri Crownover, Exe.Dir., 13424 White
Cypress Road, Astatula, FL 34705; 352-243-1135

SEPTEMBER 8-12, 2001

C: PPA of New England, Sturbridge Host
Sturbridge, Massachusetts, Roland Laramie,
Executive Director, Box 316, Willimantic, CT 06226

FEBRUARY 1-4, 2002

C: Rocky Mountain PPA, Colorado Springs
Sheraton, Colorado Springs, Colorado, Leon
Larsen, Executive Director, 312 North Ridge,
Idaho Falls, ID 83402, 208-529-1988; e-maill
leon@srv.net, Web site: www.rmppa.com

MARCH 1-6, 2002

C: PP of North Carolina, Sheraton Imperial,
Raleigh, North Carolina, Lovetta Byrd, Executive
Secretary, 5501 Hamstead Crossing, Raleigh,
NC 27612

MARCH 6-11, 2002

C: Mid-East Regional Convention, Hyatt
Regency Hotel, Columbus, Ohio. Hosted by
PP of Ohio, Phil Craig, Executive Director/
Carol Worthington, Account Executive, 37 West
Broad Street, Suite 480, Columbus, OH 43215-
4132; 614-228-6599

MARCH 5-10, 2003

C: Mid-East Regional Convention, Hyatt
Regency Hotel, Columbus, Ohio. Hosted by PP
of Ohio, Phil Craig, Executive Director/Carol
Worthington, Account Executive, 37 West Broad
Street, Suite 480, Columbus, OH 43215-4132;
614-228-6599

FEBRUARY 4-7, 2005
C: Rocky Mountain PPA, Colorado Springs

Sheraton, Colorado Springs, Colorado, Leon
Larsen, Executive Director, 312 North Ridge
Idaho Falls, 1D 83402; 208-529-1988; e-mall
leon@srv.net, Web site: www.rmppa.com L)

Super Monday

April

Start the millennium off right and educate yourself
at Super Monday! Learn everything form traditional

.

imaging and art/tech to marketing. Call the PPA

Customer Service Hotline at 800/786-6277 to register.

fillenmv™

2000

ollF

CONTINUING
EDUCATION
SYSTEM

229 Peachtree St. NE, Suite 2200 « Atlanta, GA 30303 *» www.ppa.com
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Cameras & Accessones Plaza, Lake Success, NY 11042;
800-828-4040; Web site:

www.usa.canon.com. The new
Canon PowerShot S20 digital still

Compact Digital Camera
Canon U.S.A. Inc., One Canon

Dyna-Lite Portrait & Wedding
Systems put professional lighting
within your grasp.

T 11 1
To compete successtully, vour work has to be

1 7 1 !
visibly superior. Your dlients can be shown what

e 1 .
> professional ighting makes in a

Iw'\ !)'\ LUX¢C A
Portrait & Wedding .

Package System >

from Dyna-Lite has

everything you'l | y
needd.

The compact fons
M500XL. power

1

pack provides
actent lol ry

consistent ugnt output and \\‘1‘7 ACCUrACy,

so there are no unpleasant surprises

A vanator ‘l\'!\ you

C-TUNE YO DasK
L. Lhem

. : .
control has full, off or direct tracking. A built-in <

T (rom .1(‘.~‘Il“\'l f{.l\:" .l!h! most ’H""l'\\‘ ransmuitrers

oy O, . i)
You also e Convect h heads, two 40 uI,‘ILi.‘-M?‘K‘tlf“"Y'\'I:.’.\ nree / retractable

sht stands, grid spot holder w' 1 & heavy-dury black case

Now prof&ssmnal hghtmg is affordable'

dtord ¢

IS, The 1y

PACKs, Hash Deads, and i

el Dyna-Lite

Dyna-Lite M53DT-PS
Deluxe Portrait & Wedding System

$1495

You have greo' expectations. So do we. 507226638 .

More info? Circle 69
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camera measures just 4.1x2.7x1.3
inches, yet renders handsome prints
up to 8x10 inches. The S20 3.3
megapixel CCD sensor has a USB
interface and is compatible with
Type Il CompactFlash cards. Features
on the all-metal body include a 6.5-
13mm 1/2.9-4 glass aspherical zoom
lens, built-in 2X and 4X digital
teleconverters (zoom range to 8X),
centralized controls, and a built-in,
menu-driven LCD monitor. The camera
produces color or black-and-white
images at resolution as great as
2,048x1,536 pixels. The Canon
S20 comes bundled with Adobe
PhotoDeluxe Canon PhotoStitch, and
other imaging and software.

More Info? Circle 200

Studio/Location Sets
Off the Wall Productions Ltd., 493
Henderson Drive, Regina, SK,
Canada S4N 5X1; 800-792-5568:
e-mail: offwall@offwallprod.com;
Web site: www.offwallprod.com.
The faux masonry Signature System,
one of Off the Wall’s new light-
weight, modular settings, includes
arched porticos and balustrades and
a matching posing bench. Sturdy
plastic coating makes the set
weather resistant; pricing begins at
$1,565. The Storytime Set is ideal
for children’s portraits and parent-
child combinations. The oval step
system of this compact set also
makes an elegant prop for small
group shots, and it's small enough to
transport in most cars and vans; full
t begins at $1,770. The Here and
There set is a brilliant example of
minimalism, with its graceful oval


http://www.usn.canon.com
mailto:offwall@offwallprod.com
http://www.offwallprod.com
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Receive the information you need and become eligible t0\ ‘
a Calumet Travelite 750 Flash System!

Request information and you'll automatically become eligible to win a new Calumet Travelite 750 Flash System! Our Grand
Prize winner will receive the Travelite 750 - a self-contained flash unit with a built-in slave and continuously variable 250 watt
modeling lamp. It also features a power range of five stops. The Grand Prize winner will also receive a virtually indestructible
PPA/Tenba print case and an incredibly comfortable PPA golf shirt.

EVERY MONTH 20 lucky winners will also be randomly selected to WIN a Professional Photographer t-shirt!
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POSTAGEWILL BE PAID BY ADDRESSEE e by PPA? We're here to help you. Just circle

ONTHE CARD the same number shown against
our list of services below:

Membership

PPA Group Insurance

PPA International Convention

Marketing & Management Conference

Once Upon a Lifetime Program

Merit and Degree Program

Certification

Magazine advertising

Direct Response Card Advertising

10 Print Exhibition Competition

11 Who's Who In Professional Imoging Directory
PPA Intemational School of Professional

PhSiographer

1807 GLENVIEW ROAD SUITE 100
GLENVIEW IL 60025-9976
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PHOTO - VIDEQ - PRO AUDIO

420 Ninth Avenue

Between 33rd & 34th Streets, New York, N.Y. 10001

Store and Mail Order Hours:
Sun. 10-5, Mon. thru Thurs. 9-7
Fri. 9-1, Sat. Closed OUR NEw
For Orders Call: EXPANDED

800-947-9964 LOCATION
212-444-6664 it
or FAX (24 Hours):
800-947-7008
212-444-7770

On the Web:
www.bhphotovideo.com
We Ship Worldwide

CORPORATE ACCOUNTS WELCOME

More info? Circle 70


http://www.bhphotovideo.com

riser, compact columns, and curved
balustrade. Weather and child-
resistant, this simple modular set is
lightweight and portable; pricing
starts at $1,220. The latest Off the
Wall catalog also features the new
Ireasure Chest, Magical Village, and
a versatile mix of props in the
Accessory Set.

More Info? Circle 201

Print Display and Storage
Advertisers Display Binder
Company Inc., 50 Dey Street, Jersey
City, NJ 07306; 800-489-3246; Web
site: www. 1611studio.com. The

new acrylic print books from
Advertisers Display come in three
finishes (black marble, gray marble,
and clear frosted) and three sizes, for
inserts measuring 10x8 inches,

What have you got?

The Force 10 monolight

from Speedotron.

Weight: § Ibs
Power: 1000 Ws
Output: GN 540 at 1SO 100 at 10'

Jur new house blend .
packs a lot of kick. Sug

fake unparalleled power and match it with precise micro- o
computer circuitry, mate it with a durable flash tube that has
withstood the test of time, give it an innovative beam angle
focusing ring that delivers an unbelievably wide output range and
still allows the use of all existing light control accessories, then
blend it all together into a lightweight, fan-cooled monolight that
delivers more light than anything in its class.

w/standard 11.5" reflector (comparable output
to other monolights claiming 1800 Ws or more)

Range: 8 f-stops, in 1/3 or 1/6 stop increments

Recycle: 1-1/2 seconds at full power

\ccessories: all Speedotron Black Line
and Brown Line light control and
support accessories

Made in
the U.S.A.

310 S. Racine Ave, Chicago, IL 60607 * 312/421-4050 « fax 312/421-5079
e-mail: speedotron@aol.com * www.speedotron.com

82 . professional Photographer * March 2000

$130; 12.5x9.5 inches, $140; and
14x11 inches, $150. Insert refills are
available in vinyl or Roxite (cloth
hinge). The company also
introduced a sleek portable
presentation light box/carrying case
in lightweight aluminum, $395.
More Info? Circle 202

Location Fluorescents
Lowel-Light Manufacturing Inc.,
140 58th Street, Brooklyn, NY
11220; 800-334-3426; e-mail:
info@lowel.com. The new easy-to-
operate Lowel Caselites give you
cool, soft, and efficient fluorescent
lighting in a compact, completely
portable format. These Fluo-Tec-
made location lamps fold into self-
contained carrying cases, with space
for mounting clamps, power cords,
and spare bulbs. Both the Caselite 2
(with two 55-watt tubes) and the
Caselite 4 (with four 55-watt tubes)
have stackable, rugged exteriors of
ABS plastic, with topside carrying
handles. Both models feature an
internal ballast, separate lamp
switches, and dual-purpose barn
door/intensifiers. They can be used
with daylight (5,400°K) or tungsten
(3,000°K) corrected T-55 compact
tubes, and 120/230v operation. The
universal tilt brackets are supplied,
along with a quick-release egg crate
grid and mounted gel clips.

More Info? Circle 203

Field Magnifier

GEl International Inc., 100 Ball
Street, P.O. Box 6849, Syracuse, NY
13217-6849; 315-463-9261. The
recently introduced 4X Wide Field
Magnifier with detachable neck
strap from GEl features an
achromatic, 1-inch diameter lens.
Corrected for chromatic errors, the
magnifier affords distortion-free
viewing. The variable focusing


http://www.l611
mailto:info@lowel.com
mailto:speedotron@aol.com
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“THE PROFESSIONAL'S SOURCE”

New Address:
420 Ninth Ave. (Bet. 33rd & 34th St
New York, N.Y. 10001
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mechanism allows smooth, precise
focusing, an a 1.77x1.77-inch field
of view. The magnifier comes with
with bases, one clear and one
opaque, so you can use it on a light
table or in ambient light.

More Info? Circle 204

Lens Adapter

Contax North America, a Division
of Kyocera Optics Inc., 2301-200
Cottontail Lane, Somerset, NJ
08873; 800-526-0266; Web site:
www.contaxcameras.com. The
recently released Contax MAM-1
Hasselblad Mount Adapter gives
fans of the Contax 645 camera the
freedom to use Hasselblad Carl Zeiss
I'* manual lenses. The Contax 645
medium-format SLR camera system
comprises six Carl Zeiss T* Auto

Focus lenses, and the new MAM-1

mount adds even greater flexibility

(stepped-down metering only).
More Info? Circle 205

Photo Mounting & Display

Images on Marble

PhotoStone, 3525 Del Mar Heights
Road, #559, San Diego, CA
92130; 800-350-3003; e-mail:
phostone@san.rr.com. In a process
developed by fine artist Melinda
Earl, the PhotoStone company can
reproduce any photographic image
on travertine marble. Approximately
.75 inches thick, the stones are
available in 6x8, 8x10, and 10x12
inches (originals do not have to be

Phctographer

@

P )
Receive the information you need and
become eligible to RN complete

D)

Calumet
Travelite

Flash
System!

Additionally, EVERY MONTH, 20 lucky WINNERS
will be randomly selected to WIN a
Professional Photogrephers t-shirt!

Don’t miss this terrific opportunity!

229 Peachtree St NE. Suite 2200 » Atlanta, GA 30303 » 404/522-8600
FAX 404/614-640] * www.ppmag.com

84 . professional Photographer * March 2000

the size of the PhotoStone ordered).
The company also offers wrought
iron easels, and background editing
and caption services.

More Info? Circle 206

Self-Stick Easels
Pres-On Corporation, 1020
Westgate Drive, Addison, IL 60101;
800-323-1745. The recently
introduced Pres-On Self-Stick Easels
are attractive and easy to use.
Available in black or white, the
double- or single-wing easels come
in sizes from 3-15 inches. Great for
photo displays, the easels can also
be used to create instant professional-
looking signage for point-of-
purchase displays and trade
show booths.

More Info? Circle 207

Software

Asset Management Software
SlideScribe, 7685 Washington
Avenue, Minneapolis, MN 55439;
800-345-4118; 612-942-7909;
e-mail: sales@slidescribe.com; Web
site: www.slidescribe.com. Slide
Manager for Windows, new software
from SlideScribe, is a flexible
program for labeling and managing
images. Users can organize, search,
and sort images by category, group,
numbers, key words (up to four per
image), and free text. The program
offers powerful features, including
automatic sequential numbering,
caption writing, and hot keys for
programming one-stroke commands
for often-repeated data, such as
copyright information. L]
More Info? Circle 208
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"THE PROFESSIONAL'S SOURCE"

B ; H FOR ORDERS CALL: or FAX (24 HOURS): MOST ORDERS SHIPPED
WITHIN 24 HOURS
800-947-9926 800-947-9003 OVERNIGHT SERVICE AVAILABLE
212-444-5026 212-444-50017  on the web: http://www.bhphotovideo.com
DIGITAL CAMERAS
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DIGITAL COLOR PRINTERS

ALPS

MD-5000 Desktop Print Shop

“ 2400 dpi Photo Quality Color Pnnter

~J ¢

EPSON Sfy.lus éhoto 1200
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Stylus Color 900

_4

.
E 4 ~ :
Stylus Color 3000

FLATBED COLOR SCANNERS

‘DuoScan T2500 scanner

UMAX ASTRA 24008

DuoScan T1200

Desktop TwinPlate Flathed Scanner

—

e

CORORATEAccOWTSWECOME =

More info? Circle 70

FILM SCANNERS

Polaroid SPo et
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Nikon coolscan i
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Dimage Scan Speed I

Dimage Scan Multi
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Featuring . . . A Star-Studded cast of talent that includes: [ ; ' ¢ [
Lisa Jane Murphey - Paul Skipworth - Joyce Wilson - Lizbeth ] . f / ( 1
Angela Carson - Greg Daniel - Ann Monteith - Kate Oelerich | &4 { e [ / } ] 0 J () l ] B 0 l (’) ] Z C e [

Sally Merrit Swart - Kim & Peggy Warmolls

THE ART & BUSINESS OF

- 15/
Portraits

APRIL 9-12, 2000
Biloxi, Mississippi

The South’s New “Gold Coast” Casino
and Beach Resort Riviera
LEARN TO:
Create Year-Round Profis through PPA' NEW 7 Ages of Childhood” Program - eaturing the to register 800 7 8 6 6 2 7 '7
“how-t0's™ of marketing, photographing, and selling portraits of children from infants to teens $ call: - o~
Work with Charities to increase your sales - Featuring PPA Charities and “National Children's 2 .
Portrait Month™ 99 Conference Registration Fee
Build Your Business through “Relationship Marketing” $375 for non-PPA members
Gain Your Share of the huge “Year 2000” family portrait market - featuring PPA's Luxury Accommodations only $79 per night
“Official Millennium Commemorative Portrait”™ Promotion g e e
Simplify Posing and Lighting Techniques for family and children's portraits Register by February 15, 2000 and receive a free
Buikd Family Portrsit Sales through effectiv planning sessions and projection sales echniques “We Click With Kids™ T-Shirt! i
Market Yourself as a Family/Children's Porteait Specialist PPA Members “, M the W m‘“
CONFERENCE INCLUDES: * 2 Continuing Education Merits

Lifetime Conference Family & Children’s Portrait Contest 10 name “Year 2000 Family Portrait * [ Credit Wmmm. of Business Management

Photographer of the Year” and “Year 2000's Children's Portrait Photographer of the Year" . mwmm‘" 2 days ofnutlallqg education
“Parade of Promotions™ Marketing Materials Exchange - 2 host of proven money-making ideas credit toward recertification.

A PPA/Marathon/ Partnershin

A m.ppa-wm P
B sl okt
. j’. - gl ..- “d - - ..,, ‘Tr.—_;-*;_. l“ ’"‘“‘ e _.]‘r‘—\ﬁ}_ b . - — ), — 3 .
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You Can’t Afford To Miss the BIGGEST and BEST Portrait Specialty Conference Frver!


http://www.ppa.com

OMETHING HERE YOU NEED

SPORTS PHOTOGRAPHERS

eDigital Trader Cards Plaques
eFrames *Memory Mates
eMagazine Covers
eAnd Much More

We have a digital trader card program and
are a full distributor of plaques and frames.
No matter what lab you are using you
should have our FREE Info.
1-800-659-8248

More info? Circle 90

DIGITAL TRAINING!

" Don't miss your opportunity!
Shorten'y larming curve and

getDigital Training Center”

There’s no other facility like it!

More info? Circle 93

« &1

7 S AN o A
7 7 7

/\[{T I‘ O B S68 [\yu:\‘m.u'.J\‘om\n. 5¢

1.8¢ SO3 - 404, 584.87¢20
www .\r!:;w\‘.lud- com

More info? Circle 91

Studio Management Software

he

Photographer's
f\SSIS(dI](

Are you
running
your
business
or is your
business
running you?

Take charge with P .
Call for & free demo kit

Bremson Inc.

14315 West 95th Street - Lenexa, KS 66215
1-800-783-8955 » www.bremson,.com

More info? Circle 92

// Backgrounds by David Maheu

483 Steere Farm Rd.
Harrisville, RI 02830
800-237-1883
401-567-0479 (fax)
401-568-8469

CANVAS * MUSLIN
PROPS
LIFT SYSTEMS
MUSLIN TRACKS
CUSTOM DESIGNS

www.background

bymaheu.com

More info? Circle 94

GET QUALITY TAP PACKAGING
QUICKLY AND EASILY!
call 1-800-827-0363
for your Free 42 Page Catalog

2160 Superior Ave. * Cleveland, Ohio 44114
web

www.crown-usa.com

More info? Circle 95

High Speed Film Dryer

When performance counts.

Fast. safe, spotiess drying of coior and b/w fiim

3383 | Los Angeles. CA

90034

DS‘lserl'QC 1he RAPID

vonia Avenue

ROLL FILM DRYER

More info? Circle 96

¢

High School

Mailing Lists
victure the
Pic /Q,SS

lztzes

Student Marketing Group can generate all types
of High School lists to promote your photo-
graphic services, Select by class year, state
county. even zip code. Now you can target the
right audience —af the lowest rales available

106N 00nnte

516.593.8877 « fax 516.593.4705
amail” info@studentmarkatin ).net
www stidentmarketing. net

More into? Circle 97

D A GED G D DGR D WD WS WD G .
Serving Professional Photographers Since 1956 |
* WEDDING ALBUMS

* PROOF BOOKS
* MOUNTS +FOLIOS

" * DIMENSION » TOPFLIGHT TAP
* HOLSON * RENAISSANCE « CAMILLE
Viss, Mastercard or COD * ROMA FRAMES
2 For FREE Wholesale Catalog
write or phone
16438 BUSINESS CENTER DR
NORTHRIDGE, CA 91324

§ (818) 886-5100

More info? Circle 98

Muslin Movers™ 5 s

Extrg °"* on S
Change Backgrounds | Fograe M8 g \
in Seconds! dopper I |

Studio Muslin Originals

Plexiglas

Baby Light Dome
Posoy $139.m
$45."

Free Calalogl P"oumanc o

ﬂ

ay
700 Produets <. Baby Poser
» $65."
800/627 0252 $150
ov«nﬁﬂ' = S199.m
Pneumatic
Nonds Froe Posing
Pneumatic Table
Posing Stool

| 352197 Rz

More info? Circle 99
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Too busy

to rm

“VISUAL IMPACT

; (br() white®

by ELAINE HAINS,
150 1

Offer Your
Customer What
the Competition

Eann Super ProFITS

H‘U A Hﬂo Call Today for

Free Information

1-800-237-6429  and Samples

More info? Circle 107

Manage, track mail merge,
schedule an more wit

More info? Circle 103 ﬂttgntion!

Sports
Photographers

PHOTO
PLAQUES

888.428.2824

ANITE
BtAR = WWw.granitebear.com

More info? Circle 100

COPY & RESTORATION

Serving Profesvonal Photographers for over 25 years

Vemeliam 7

6968 BENEVA ROAD, SARASOTA FL 34238

caw 800-922-7459

FREE ESTIMATES / PRICING GUIDE

PHOTOGRAPHIC OILS

LAUS
bumi

call

More info? Circle 104 JORDAK

Manufacturer & Distributor

800-
8 397-9136
52

*Easy 10 use
interchangeable pages
and mats

“Liletime guarantee
‘Customer-friendly service
Prompt, immediate
delivary

“FINALLY... oo
a (—l)l7ll7(l”k' ( A‘l(;/
that brings l) 77
7'(1‘4.1[!!;,‘ o
props and
backgrounds.”

More info? Circle 108

Santa Clara, CA * Realistic

800-6-ALBUMS » Light-weight
¢ Durable
» Weather
Resistant ' [ Customizable,
More info? Circle 101 Call 1.800.785.1404 o |,
More info? Circle 105 Insulative,

Shock Absorbent,
Airline Shippable

p
1 |
Cases for Cameras and E quipment. 1
M ’ .vn.@ Please call or write for our free Catalog. |

% Lightware, Inc. 1329 W. Byers Place
o Denver, CO 80223 303 /744-0202 |
o (A’ [ e |—™ e
iy e _LIGHTWARIZ
| -;{ Jr= -
\ a More info? Circle 109
p“ : Mpecializing SIn aHigh Duality 1%}
ST R Ss RS
'.l" ® Ready Muade Frames i ¥
- - ® Custom Moulding ey
| 533 ¢ Graduation @ Faeel k Frames ® g,:
be ¢ * Contom & Multi Opening Mats ® i3 ."_
1 ¥ 11 * Frammg Photographic Supplies ® ‘b:
* Full Color ; vl s
* Superiy Prodecty '3 v R g VIDEO PKOOIS
* Satisfuction Guaraniend U Quality « Selection * Service 1]
* Personalized Digial Prodctd 1 i ik sinde :
* Photolinishng : BN Vs ol SR _§ i l Delk Digital
* Memory Mates Mulh,Vlsuu oy 2 » Fax: 362.949.1306 12 e ¥4 Proofing System
* Amd MUCH MORE 126637 Piecce Circle; Murrieta CA S I\H ~‘Y’: £ I (903) 561-7104
'
. ) (800) 835-2948
e 800=293= 9055 & <umpons_
More info? Circle 102 More info? Circle 106 More info? Circle 110
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]
5 Bahy
< Round Back
- Chair

800-731-6666

Visit Our Web Site at: www.wickerbydesign.com

More info? Circle 111

NEW
FREE 1542
VIDEO ara
CATALOG

STORY TIME MAGICAL VILLIAGE
World's Finest Studio Sets
1-800-792-5568

Ph (306) 352-1008 Fax (306) 352-5610

E-MAIL: offwall @ offwallprod.com

www: offwallprod.com

?Slgnamra + Kids Sets « Accessories

OFF THE WALL

1 0O D U o

More info? Circle 112

e
e

| Ccall 800.452.9889 |

More info? Circle 113

More info? Circle 114

©opyright

STAMPER

Made With Your Custom Wording
INK DRIES IN 15 SECONDS

Developed
By

SATISFACTION GUARANTEED
Call, Fax or Send for Brochure

RUBBER STAMP & SEAL, Inc.
PO Box 2258 « Wichita, KS 67201
1 (800) 227-0323 Mon - Fri 7:30- 5:00
~Since 1967+ 24 Hr. Fax 1-800-242-9312

More info? Circle 115

WOODEN
NICKEL

ALBUMS, INC.
900 US Hwy 68
Benton, KY 42025

HE Qb mfier. [§

BUY SIX
GET ONE FREE

Proof books — Folios
Other Specials
Memory Mates
February, March and April

We ship the same day
Order toll-free: 1-800-325-5179

More info? Circle 116

Posing Stool and Posing Table

Poserite Pneumatic Stool
o~ Feotures siate-olthe-art pneumatic
adjustmeni powered by a gos and oil
pressure cylinder that is controlled by
a single lever. This seat is constructed
of steel ossuring you yeors of use
Othar faatutes include 3600 rotokon
o steel op, o riss ol 197297 and live

legs with coasters, all of a weight of
st 19 1bs
PGPSA Poserite Preumatic Stool
: e
Posing Table e 19,
Designed by Ralph Romaguero -
This unit is 0 combination posing table L

and light reflector. The reflecior is

removoble ond octs os an addional

kght source. The lable 1op is coverad o
with black felt s0 other mamiols may

be droped over and will siay n pow

ton. Feotures on oluminum stond with p
tubulor legs that adjust
from 30".72" and
weighs in of just 10 Ibs
PG40 Posing Toble

YR C1Tat VNI VTS T
ARZAT )L Loy 2AlL U b,
WAREHOUSE
525 McClurg Rd.. Youngstown, OH 44512
Colk: B00-521.4311 + Fax: 3307588010

More info? Circle 117

NSCS Pro & NSCS Pro2
the ultimate software for

Shide captioning and labeling

Picture cataloging & filing

Stock photo management

Submission tracking & pncing

Delivery memos and moch more

Featuring:

Thumbnail imaging

Barcode & 7 other types of labels

Up to 6 lines of caption data/label o

Powerful search features, inchuding Boolean keywords

User selectable fonts & styles and muck more. Rave reviews

Jor user friendliness by hundreds of users worldwide

NSCS Pro (without thumbnail imaging) - $149

NSCS Pro2 (with thumbnail imaging) - 5189

Developed by author/photographer Boyd Norton.

Check out our website: www.nscspro.com

or call: 303-674-3009

More info? Circle 118

The Manidaciuriog (o FREE
|

5

Order
your

catalog
TODAY!

The
World's Largest
Manufacturer of
Backgrounds,Props,
& Accessories
1-800-844-56186

www.dennymfig.com

i) The Denny Manufacturing Co., Inc,
P.O. Box 7200 Mobile, AL 36670

More info? Circle 119

ENAISS

Call by four..,
it's out the doort

»

I's true! Your order receives same day
hassle free service from most of over 25
LS, distributor locations.,

For information, catalog, e1c, contact

X Corp. e we Church Strevte

Web site

More info? Circle 120
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iher\X/hite
Multi

Get The
Point!

The Ultimate Seamiess Replacement
Light-Weight * Durable » Cleanable

BSR oo 5y7e

vostop
WWW.catgraph, cormybsr

More info? Circle 121

LN B U a0 Mk
S o ke
Uil TN
GO » ANARE. 3 A (1
Hmcuy - ID WA BRANES
ARSI ot 1 AN S8 s
sk TR s

Wemaoe-Anod Xnow
M DONALLY SAAGE/SALL

Hhe Levin Compam

'
1-800-345-4999 Fax 1-310-608 T418

@ Web: www levinframes.com @
Acce » subStitutes
De

emand genuine frames

More info? Circle 122

ol Key Tags
Magnets,

P . N
Largest
" Selection
/

Buttons.

Special Event
Cameras,
and more

Custom
Imprinting
Available.

Made in US.A. Free Catalog

i f

More info? Circle 123
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FILE IT.. .MAIL IT...
DELIVER IT. . .in an

APEC ENVELOPE!

All sizes PHOTOMAILERS * KRAFT * GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . ., also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING

& ENVELOPE COMPANY

900 Broadway, New York 10003
TOLL FREE 800-221-9403 NATIONWIDE

More info? Circle 124

BACKDROPS

Backdrops that

Lasl longer

» Cost less
* Ship faster
« Give you
wi 'T,”l"g photes
FREE
CATALOG

STUDIO DYNAMICS
2400 Gundry Avenue
Long Beach, CA 90806

1-800-595-4273

More info? Circle 125

GROUP

GP_S_ POSING

“ RISERS
rrem $169

800) 840-4771

7T I o fo g

YOUR MOST VERSATILE PROP

0.9
e

- -

Unique, Child-Size and Adult-Size
Antique Reproductions!
*Victorian *Chippendale
*Louis XV *Queen Anne

<
Gorne! -
/t’(/nw(/m Siof

/I"'I' K3

ile

,7“, (/I b
”/ {/:Iu/

Call 1-800 264-0090 or write P.O. Box 240493
Dept. PPA. Montgomery, AL 36124

More info? Circle 128

Bring youn Photos to Life
weth 3-D Secalprures!

«Polished acrylic
+Attractive colors
+Archival lamination
+Miniature to life-size
+Competitive prices

Weddings, Portraits, Autos
Graduations, Children,
Animals, Landscapes, Sports

= A
Mail Photos: RN e Sall ,
Stephanie Radin [‘/’/""”' ¥ i

7606 Basil Drive ) 512-345-3968
Austin, TX 78750 / /mln N (P
Delr‘very in 1to 2 weeks Rush orders too!

More info? Circle 129

More info? Circle 126

pp Mo unh
) P hﬂtn‘ rames
‘ Weddmg \”me Proof Books { 117%)°
| Memory \1‘1 e laneous Studio Supy d": LA
| ) ”\,. . Pl ,%fnl
S RENAISSWOT A
Hlora mat. YANKEE m

Serving the
Professional Photographer

For Over 50 Years

1-800-621-6649

High School Mailing Lists
for Graduation
Pictures

Contact us for a
new view to an
age old problem.

American Student List, LLC has been pro-
viding high school student mailing lists to
hundreds of satisfied portrait photographers
since 1971. High school seniors and juniors
are available on pressure sensitive labels for
your marketing area

Contact us for additional information!

NY: T

More info? Circle 127

More info? Circle 130



http://www.catgraph.cona/bsr
http://www.studentiist.com

Do you spend
your studio
time here?

Photo One
puts you
here...

Photo By Siegel Photograptyy

MEMORY MATES
AS LOW AS $22.00
0. 5 CHILDREN' S TEAKWOOD BENCH

CALL ;og THE ;mgs[ N FIAMES - AlBUMS Great outdoor or indoor prop! Also available in white.

SPORT PLAQUES, PHOTO MOUNTS AND MORE AMERICAN PHOTOGRAPHIC RESOURCES
; “World's Finest Professional Prop Company”
u Dave Sirken ... - For catalog or to order: 800-657-5213 » FAX: 817-431-8313 I hOto one

More info? Circle 135 The Studio Management Software

used by the best in the business

= : =2 puts you back in control.
TOLL FREE: 1-800-348-2510 Call for references in your area!

More info? Circle 131 www.granitebear.com
www.TheBackgrounders.com 800.364.7953 info@granitebear.com
New muslin Designs only on Web
Joseph M, Proscia

Mounted Albums 818-508-8908 fax 818-762-0624 More info? Circle 139
Priced Like Assembly Albums Free catalog Favorite Classic Designs
Z kbindars More info? Circle 136

PuTE ALBUME

800-810-5745 - 847-272-5745
151-K S. Pfingsten Rd Deerfield, IL 60015

More info? Circle 132 FREE

Product CD

Knowledge Backgrounds
always stnves to give you
the best. And that value

system
that will help you *\Ax imize

iy oy
DIGITAL EXPRESSIONS . your studio's marketing!

won't change in the new mit
lennium. Call today and receie fotal
GIVE TRAD'T'ONAL WEDD'NGS our 2000 Product CD. In 1t you'll find topquality pho / NOT A
A SPECIAL TOUCH tographic backgrounds and we promise 1o back it up
with better customer service and Oelivery time : /)
Knowledge does it better. Call toll free today to find X! & / ”;‘; |{;; ll Pr
nime

out why 888-849.7352

meled e Works With ALL
BaCkgl‘OlgmdS ? ‘ k/mt')'r' l,‘nm’l:r‘m:

P.0.Box 7705 « Mobile, AL 366700705 . Fax: (334)4766107
ey K ABOUT OUR

1 B h

P 4

More info? Circle 137

1-800-237-6429 S
For Mare Iinformation ElectraVision.
Coll 800-844-5616 RO. Box 7200
Fox 3134-452.4618 Moblle, AL 16670

More info? Circle 133 ool infotdennysiecrassm  wabsle

WOODEN
NICKEL More info? Circle 140

ALBUMS, INC.
900 US Hwy 68
Benton, KY 42025

A Profit \

Maker . . .

saves PHoToSTON!

::)abii‘ TAp FO LIOS Y’(Av:: l'll()l(:.‘l(.::ln vm:!;l:i; ON w::b‘ulr:.
» 4x5 8_0PENING $40.00 $45 00 Mnm $50 00

' Adams .
RETOUCHING MACHINE BUY 6 GET 1 FREE

DR o e BUY 25 $8.35 EA.
lack & .-.!‘.:4#— ;;"/: micro retouching BUY 50 3805 EA.
L R BUY 100 $7.85 EA.
e e SALE ENDS 7-4-00
A:g??,‘f ”E!e_l%l‘lf‘hn.ng Mac:unge Co. Order toll-free: 1-800-325-5179 ‘ Femall Phustine
L S 555780 j FAX: (270) 527-0444 e Aestiing Dsveistio fopen:

More info? Circle 138 More info? Circle 141
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WATERCOLOR PRINTS

Printed on 16x20

$55

1thes = b y
Are & & B 20x24
Wateteolos “ » i $77
I"’{p(l > "*

T e WO 16x20
Studio

A 1-877-443-0755 -+ $5485
NCHGAN OO COPA

More info? Circle 142

Gold Smmping Machines
New ProPrint 31Stamps with
type or engravings!
GoldRiter Pens
Photo Button Machines

Greek Columns
I-Pockets

Orders and Info
1.800.523.9944

Fax §

VEacw

WWW ¥

More info? Circle 143

Turn picture to Art Oil Painting

We have master painter to reproduce your favorite picture
10 renl Ol painting on canvas like you have seen in museum
We can  make size from 8x10° to 30'x30". Price is from
$99.00 and up. Painting will be mounted on wood frame
and ready for putting on your gilted frame Call

800 959 BOUY F 909 788 BO8S Emall apvphoto@aot.com

APV Inc. 1689, Production Cir Riversicle CA 92500.USA

More info? Circle 144

PEEL & STICK
Shur-Mount™
from g-m-b.
For easy, carefree mounting, new
"PEEL & STICK" Shur-Mount from
g-m-bis the answer. Just peel off the
liner and position your print.
"PEEL & STICK" Shur-Mount ig:

L Acid-free.

¢ Repositionable.

. Pure Virgin White Board, not
gray core.

* Competitively Priced.

¢ Available in selected sizes up
to 20%x24 in Single through
Quad Weight.

¢ Ask about FREE FREIGHT.
For FREE samples and pricing info, con-
tact Gross-Medick-Barrows at

Wedding Albums
Save Up to 50%

We offer

least 30
* A full range from pre

orary bound weg

ALBUMS
DIRECT

(800) 575-6222

More info? Circle 145

1-800-777-1565.

New ldeas in Packaging Since 1906)

More info? Circle 146

PDRTABLE RISERS - TRIPOD LADDERS
20 to 150 persons!

5688 us.
www.ulis-photo.com
call us

(941) 542-7204

‘ TAK E YOUR BEST GROUP SHOTS!!

More info? Circle 147

FREE CATALOG

1-800-684-5869

LOW PRICES
nx12-5§89.00
nx21-5129.00

BACKDROP OUTLET 2215 S Mechigan ave Chacago I 50618
312-842-6550 Fax-312-842-6546 o-mail backdrop @ juno com

More info? Circle 148

— <
There is only- one'

ONTRAX SYSTEM

lccept no imitations!

Stop struggling
with muslin
backgrounds!

800-598-4008

www.ontrax.com

Easy to install

Saves time Ry
Saves space Lifetime guarantee!
Affordabie Avaiabie ony froen Bums Photogranhy

More info? Circle 149
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R
Backgrounds

IRED, SCENICS, CUSTOM —MUSLIN & CANVAS |

PHOTOGRAPHIC OILS

Behind the Scenes  Call for FREE broghure |
;‘ 104 S. Formosa Ave 800.327.0946 |

Los Ar‘gelrs CA 90036 M BYSback;raJncs com

More info? Circle 150

PROFITABLE LISTS FOR
PHOTOGRAPHERS!

GRAD. SENIORS « FAM. WITH CHILDREN
Newborns « Pet Owners « Brides to Be
ON PEEL & STICK LABELS OR DISKETTE
Our bists are the BEST . WE GUARANTEE IT!
OUR PRICES AND MINIMUMS ARE THE
LOWEST! WE WILL NOT BE UNDERSOLD.
Need advice? Ask us we care !

ALL TODAY FOR COUNTS FOR YOUR ARE
MIDWEST DIRECT MARKE TING
5107 280th St. NE « lowa City, 1A 52240
Phone & Fax 1-800-870-4358

Providing Protitable Mailing Lists to
Hundreds of Photographers since 1982!

More info? Circle 151

renanrnnrres NEWrtsestosnnen
Texturizing for your Portraits

MERITTEX simple, compa Jurable
FREE rexrure olier

Find out more: MERRETT SMITH
2016 Kerwood Avenue
Los Angeles, CA 90025 « (310) 277-0827

More info? Circle 152

v

\

NEW NEW

Background Pattern Projector

® Add Vanety - Add Profit

® Specially designed for White Lightning

® Uses easy to make standard 2 1/4 patterns
For information call or write:

‘ (253)582-5767
10613 Sherwood Or., S.W

HAH Camera Produch Lakewood, WA 98498

More info? Circle 153
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CLASSIFIED RATES: *$1.20 PER WORD-UPPER
& LOWER CASE; *$1.90 PER WORD - WORDS
WITH ALL CAPS OR BOLD FACE. *$10.00 PER
ISSUE - CONFIDENTIAL REPLY BOX ADS
(OPTIONAL). CLOSING DATE FOR NEW ADVER-
TISING, CORRECTIONS OR CANCELLATION
ORDERS, 15TH OF THE SECOND MONTH PRE-
CEDING ISSUE DATE. REMITTANCE MUST BE
RECEIVED WITH ORDER Mail ads with rery ]

')n P ub!

Cla qm(\o A'n Depart

Box clo

< H(;:;)!\,-
fographer

ALBUMS

EVERYTHING AFTER THE PHOTOGRAPHY

< ALBUMS

TOLL FREE ORDERING 1-800—662 1l000 mlemet/
www.albumsinc.com

ART LEATHER SALE Albums F

v Ivan.conz

BACKGROUNDS

THE DENNY MFG. CO., INC. is the

BACKDROP FABRICS Wide Sean Musiir
1 ) NEW' BLACK 18"
GRAY AND SKY BLUE MUSLIN je 5

R L " CUR_
TAIN TRACK & HARDWARE FOR MOVEABLE
BACKDROPS-FITS ANY AREA! Our pri

CHICAGO CANVAS & SUPPLY v
773-478- 5700

awrence Ave >agce 60625

WWW. chlcagocanvas com

STUDIO DYNAMICS' v

BACKDROP OUTLET 1-800-466-1755, 2215 S.
MICHIGAN AVE., CHICAGO, IL 60616.

TRADE IN YOUR OLD BACKGROUND, y tomers
il you PHOTO SERVICES INTERNATIONAL,

SIGNATURE BACKGROUNDS

ndard M

.‘.z.,:v..

SHOOTING ONLOCATION? iniqualy PATENTED
1 UPERLITE® CUSTOM BACKDROPS

are | 1S MORE! Less we

pired DON BLAIR MONTE ZUCKER
TONV CORBELL & HUGH JACOB 1 ‘
L NOT v NOT nva

i BOOKS
WEDDING SEMINAR IN A BOOK
ﬁE BROCHURE

~ CAMERA REPAIR
MAMIYA RB-67 REPAIR, specialzng in RB.&7

VEArs expenence

" M AQSIAT 1
Ithaca. N 1 3

HASSELBLAD OWNERS: Faclory trained te

COMPOSITES

FRATERNITIES,
DEPARTMENT, 5a

SORORITES, POLICE, FIRE

COMPUTER/SOFTWARE

PHOTO ONE

DIGITAL SERVICES N,
DIGITAL PHOTOGRAPHIC COLOR PRINTING

sheels ds & Ph
.:,.\ ‘;g ns. From your tter disk SPECIAL 100
Nalog Shaeets $79 FREI: SAMPLES

ELECTRONIC RESTORATION

DIGITAL PHOTO RESTORATION
AIRBRUSH
RESTORATIONS AND FINE ART PRINTING

EQUIPMENT FOR SALE
PACKAGE PRINTER

PHOTO SERVICES INTERNATIONAL INC.

) PHOTO SERVICES

INTERNATIONAL. INC. Tty
r tianal Phot r 1-800- 346 '5631

NORMAN 200B Hattor

PROFESSIONAL WEDDING AND CANDID PHOTOG
RAPHV Juipme )¢ @ irave

Kage arn

tgraphy business. PHOTO SERVICES INTERNATION-
AL, INC. 18003463631 The Can : :

a §

LONG ROLL CAMERAS
{ i LOWEST PRICES IN
COUNTRV WE BEAT ALL PRICES

HELP’

PHOTO SERVICES INTERNATIONAL INC ‘I 800 346-
3631. WT¥

LIGHTING, BACKGROUNDS PROPS FLASHTUBES
& LAMPS, Fhotoge

Products LOWEST PRICES IN THE COUNTRY WE
BEAT ALL PRICES 1

LEAFSCAN45 ¥ t 104-325-67 3¢

HOME PORTRAIT STUDIO EER

COMPLETE KITS tarting w as $129

vedding photography PHOTO SERVICES INTERNA-
TIONAL, INC. 1-800 3453631 1 i b
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EQUIPTION.COM Internet auctions for professional
photographic aquipment. Buy and Seall your own equip
ment directly 1o prolassionals

CALL FOR OUR CATALOG o! new and used studio
cquipment PHOTO SERVICES INTERNATIONAL,
INC. The Camera Store for the Promotional
Photographer 1-800-346-3631.

DISCOUNT EQUIPMENT INSURANCE plans and
more. For information call PPA 800-786-6277_ ext 230

RENT TO OWN! A traveling location studic complete
including long roll cameras, tripod, lights, stools, back-
ground, from $7500 per week PHOTO SERVICES
INTERNATIONAL, INC. 1 800-346-3641 The Carmen

Store 1or tha Frolessional f-'hn(ngr:mmu

EQUIPMENT REPAIR
REPAIR OF LONG ROLL CAMERA a4 studio light

Ing. Quick turm around, reasonatie (ales nQuire about
it EMERGENCY EQUIPMENT SERVICE. PHOTO
SERVICES INTERNATIONAL, INC. The Camera Store
1ot the Promotional Photographer 1-800-346-3631.

EQUIPMENT WANTED

WE WANT TO BUY all of it All of your studio equip
ment.  Besl prices pad PHOTO SERVICES
INTERNATIONAL, INC. The Camera Store lor the
Promotional Photographer. 1-800-346-3631,

HELP WANTED

GET PAID $268.20 ROLL TAKING EASY SNAPSHOTS
AT HOME! FILM SUPPLIED, Photowenlth Box 3706-XF
lyiwil CA 92649, 909.-650-9757 www pholowealth com

PHOTOGRAPHER/MANAGEMENT. {cacing Prijadeptia
multidocahion stutho has immediate opportunity tor
ity wedding and porttant pholographer. Sales or
managemant expanence desirable SM”IT'CJHI gh‘nwth
and earming potantial 800-925-6657. extension #114
o FAX resume to 215-643-3708

PHOTOGRAPHER POSITION avalable at stucios spoecils
g In phatographng secors, tamily porafs, and weddings
Some sxpenence needed but wall ran. Contact Doviglas
Stuchos, 1538 Man St Lafayatie, IN 47901, 765-347-7341

COULD CONSULTING BE IN YOUR FUTURE? £ xiline
pholographic Industry career oppormunity in St Louis
Growth company seeking dynamic mdividual with excel
B communicanarvpeopla skills. Mirimum § years o
tBssonil photograptly. expanarn and n-geoth under
standing of studio tic PPA degree helptul
Comact Jean Cordes. 9:830-4:30 CST. 80X0.844.5725

8

PHOTOGRAPHER: Twn years minimum studio exper!
#noa pholographing eS/spoet teams Graar salary
vear round fullme work. Jon a staff of 15 o SSIONAEls
S locations. No unde 85 O overnight travel. Confao!
Roger Wilbuen, Woodard Photographic, 550 Goodrich
Road, Ballevue, Ohio 44811, 419 4B3-3354

INSTRUCTION

www.photoeducation.com. Have i
pasing ana Ighting (0aas. and make mare moneay with
your cameral Gt powartul photooraphss & AGO0S
and instructional workDOOks 8t www.photaeducabon com

or call 1-800-510-1765 'or  FREE cataiog

aarn creative

COULD DIGITAL TRAINING BE IN YOUR FUTURE?
The getDigital Training Center developed by Rick
Billings Invites you 1o lgarn trom our éxperienca: what to
a0 and what not 1o go 16 enhance your financial suc
Cass using aigial imaging. Call 800-332-5508 oday

LAB SERVICES

BLACK & WHITE LAB SERVICES by Mastar Printmaket
Jonathan Penney - infrared, high-grain, toning, “art proofs”
plus standard services. For application, call 516-874-
3409 or Visit out website at www.bwdarkroom.com

BLACK & WHITE PRO LAB SERVICES.
Processing, proofing, custom hand-made prints on fiber
& resin papers. Multi-pose panels, toning & mounting
The Photo Factory 1-800-479-4997

PACKAGE FINISHING, 5x7 8x10, 10x13, 11x14,
16x20, 20x24 packages from 35mm perforated (short
roll), 35mm unperforated (long roll), 120/220, 46mm,
split-70mm. Ideal Format (24 x 2%) and full 70mm film
Store Promotions, Fund Raisers, Family Groups, Glamour,
Daycares, School Packages, Cap and Gown, Seniors,
Proms, Groups, Spor! Packages. Photo Buttons/
Mirors, and Color Charms. CANVAS PANEL MOUNTS with
packages. Complele Wadding Service. FAST DELIV-
ERY. Ask aboul our FOUR DAY IN PLANT DELIVERY
on yeartound packages TOP QUALITY AND GOOD
PRICES. UNITED PROMOTIONS, INC., 433 L awton
Road, Charlotte, NC 28216, 800-362-4441; 704-391-2992

SCHOOL PICTURE PROCESSING: Complete seryice
available ncluding format packages from 70mm or 46mm
and 35mm fim. Proms, Memory Mates; Classrootn Group
Pictures, and Hand Lettered Composites, Elementary
and Junior High Memory books and Church Directories
Fast service and higher quality from Herlt Jones/Camera
Art, Box 100 Lewiston, MN 55952, 507-523-2101, WATS
H00-533-8030 HERFF JONES/PROFESSIONAL FIN-
ISHING DIVISION, 12221 Riverwood Drive, Burnsvllie
MN 55337, 612-890-2200 WATS 800-328-2924

SPORTS PACKAGES * SPORTSMATES

eTrader Cards

sMagazine Cavers

*Photo Buttons/Mirrars/Magnets

*Sports Posters Up to 20x30

*Taam Pictures from 5x7 ta 20x30
From perforated 35mm, 1207220, 46mm, split 70mm Crop
A or D UNITED PROMOTIONS, INC. PO Box 658268
Chariotte, NC 28266-8268, 800-362-4441_or 704-391-2092

ACADEMY PRODUCTIONS INC.:
YOUR FULL SERVICE PACKAGE PRINTING LAB.
* Four day in lab service
» Consistent quality
s Video editing for best choice and composition
« Compatitve prices
* Packages available tfrom 46mm. 1/2 70mm
120-220 crop *D'
* Glamour, daycare, fundraisers, churches,
Slore promaohons
« A wida vanety of packages to choose from,
1Ix14, 10213, 8X10, 5x7 and wallets
* Complete prolessional dept: for proofing and
wedding candids
* Sportsmates and trader cards
* Frae marketing/photography seminars
For more information on our many professional services
CALL 1-800-421-3523 OR WRITE ACADEMY PRODUC-
TIONS INC., 6100 ORR RD., CHARLOTTE, NC 28213

SCHOOL PHOTOGRAPHERS

Call us now at 800-766-3686, Ext. 122, or write to 54
Brunswick Ave., Edison, NJ 08817 for all your Schooi
Photography needs. We're experienced Package
Printing Specialists and we invite you to grow your
business with us!

ALSTON SCHOOL PHOTOGRAPHY, INC.
Delivering Quality School Pictures & Services to Americas
Finest School Photographers

We offer established school photographers

* Top Quality Prints & Services from Long Roll 35mm
and Split 70mm Film

* 3-4 Week Delivery

* Imageware CD-ROM Products including:
ID Cards, Certificates, Administrative Reports
and more!

* Volume Discounts

* Free Technical Support

* Co-op Marketing Programs

* Equipment Sales

« Convention Support & Materials

* 24 Hour Customer Service

* The Finest Kodak Materials

QUALITY PORTRAIT PACKAGE FINISHING AT COM-
PETITIVE PRICES. Our specialty is long roll package
printing. Nobody does this better We aiso provide a
wide variety of olher services, We get your orders right
the fiest time. Consistent quality will save you money
and increase your sales. Improve your profits with our
marketing and eguipment help. Find out how much a
lab can do for you. Kolorkraft, 800-631-6247. P.O. Box
186, Austin MN 55912

KODAK 135, 120/220 PORTRA FILM processing and
proofing. Two day In-piant service. Complete senior fin-
ishing services. Wallets through 40x60's. HERFF
JONES PROFESSIONAL FINISHING DIVISION. Herfi
Jones. Box 100, Lewiston MN 55952, 507-523-2101,
WATS B00-563-8030, Herft Jones, 12221 Riverwood
Drive, Burnsville, MN 55337, 612-890-2200. WATS
B00-328-2924

SPORTS PHOTOGRAPHERS, Prom Pnotographers
etc. Check out our low prices, high guality, and bes!
services at E-Z Photo - The Lab Supreme, PO. Box
19301, Jacksonville, FL 32245, or call toll free BO0-999-2505

MISCELLANEOUS

LIGHT BULBS! Guaranteed savings - Projector bulbs
Modeling bulbs, Flashtubes, Osram, Philips, Ushio
Fres catalogue, Visa/Mastercard accepted. Call Pureland
Supply 1-800-664-6671. www purelandsupply.com

STATUETTES ORIGINAL wood 10" 8 50 or Armatex
(a superlor quality plastic) $9.50 plus $5.00 S&H, Visa
or MC accepted. For color brochure, price sheets, etc
Contact Statuette Mfg. Co., 27734 170th St, Le Mars, |A
51031, 712-533-6338

WANTED: YOUTH SPORTS PHOTOGRAPHERS For
the hottes!, most unique photo plaques on the market
visit our Web site at. www sportsrax.com, 1-800-429-8982

TIRED OF SENDING YOUR
PACKAGE PRINTING TO THE MIDWWEST?
» San Diego Lab with Midwes! Prices
* NO Sriowed In employees or airports during the winter
* QUICK turnarmund
* FREE viteo analyzing of EVERY frame
* FREE videa editing
* FREE dus! spatting
* Widé vanety of packages avalable from most
film lormats
* Glamour, Farmily. Daycare, Fund Raising. Store
Promotions, ETC
* Our quality service will raise your sales averages
ARTISTIC PHOTO LAB
Serving the Prolessional Photographicc Community
Since 1982 Call now for a Quote
1-800-207-2115

SPORTS PRINTING e« Trading Cards * Magazine
Cavers e Photo Butic mory Mates ¢ Standard of
Digital » Ask about : L&R Photo Lab
1077 Gravors Road., St Lo 26, 1-800-648-1855
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OWNER-PARTNERS WANTED

EARNINGS $75 TO $315/HOUR. Four great riche markets
Family portraits in 218 major cities. Only 2% overhead
$3.000 down covers equipment, training and business
transfer. Business pays off balance CONTACT MICHAEL
JARESS. E-mall. ezmn®@aolcom or 702-650-8588
Nevada or visit our Web site: www.studio-creations.com

PHOTO AGENCIES

STOCK PHOTO AGENCY s expanding lis roster of
phatographers, FAX your letterhead to 704-841-8181 to
receive the Pholographers Information Packet

SALES AIDS
BOXES—Forirait presentation—BOXES, Finest quality

al wholesale prices. 4"°x5". 5%x5°, §°x7°, 810"
11"°x 16"™x20°, 20°x24" Purchase in small quanti-
tes, 4"x5", 5°x5", hold 125 prools: Send $1 for free
sampls, Aufenger Box, 223 W York St Norfolk, VA
23510, 757-622-1146



http://www.photoeducation.com
http://www.bwdarkroom.com
http://www.purelandsupply.com
http://www.sportsrax.c
mailto:ezmrj@aol.com
http://www.studio-creations.com

STORYTELLERS MARKETING MATERIAL. Bro-
chures, stand up cards, fill in the blank ads. PPA mem-
bers only - call 800-786-6277 230

Bx

YOU CAN BE INCLUDED IN REFERRALS sent
to “hot™ prospective clients. Over 1000 referrals
requested monthly. Call PPA at 800-786-6277 for more
Information

UNBREAKABLE COMBS, 2¢ each, Great for school
photographers. Many other bargains. Write for prices.
American Plastics, Houston, MN 55943-0706. Phone
507-896-4212

SENIOR ADDRESSES on labels 15¢ each, all schools
complete coverage, Cass Certified. FAUL, 1431
13th Street SW, Naples, FL 34117; 941-352-2257:
chazfaul@yahoo.com

SEMINARS

PHOTOSHOP AS A PRODUCTION TOOL. Richard
Pahl Seminars will be holding a three day hands-on
workshop in Las Vegas, Nevada, March 15, 16,17
Preschool on the 14th. $395 .00 + $99,00 for Preschool
BYOC. Same Campus. Same Dates, as Monte Zuckers
Workshop! Some cross-instruction with Monte &
Richard. 941-863-7231. Visa & Mastercharge okay
www.richardpahl.com; rbpahl@aol.com

SITUATIONS WANTED

“WE HAVE YOUR KIND OF EMPLOYEE" Ridgewatar
College’s second year phatography students ate
preparing for graduation in May 2000, After two years
of training In & program which Is merit accredited by the
Professional Photographers of America, these gradu
ates are trained in the basics of black-and-white and
color portrait and commercial photography. Also
trained in Adobe Photoshop and digital photography
For flurther Information, contact Kelth Grothem
Department Chairperson, or Nancee Lippert, Director
of Placement Recruitment, PO Box 1097, Willmar, MN
56201; or call 320-231-2932, or FAX 320-231-7635

STUDIO FOR SALE

GROSSING OVER $350K/YR. NO WEDDINGS. M-F
9-6 ONLY. Beautiful home on 2 acres along river and
bordering nature area. Waterfall, gazebo secret garden
plus extensive landscaping. $350K. INCLUDES 2,000
SQ.FT HOME AND 1,500 SQ.FT STUDIO. Southeastern
Minnesota. Owners going into ministry. Call 877-824-
2781, Ask for Tim

WELL ESTABLISHED STUDIO (15 years) in small
southwestern town with great climate. schools, Owner
leaving due 1o health situation, will tran. Grosses
$150K. Incradible equipment package. Serious
inquires only. For information write to reply box DEC 100
c/o Professional Photographer tor complete detalls

SELLING YOUR STUDIO? You can reach thousands
of potential buyers for your studio or business by plac-
ing a classified ad In the next issue of Professional
Photographer. Send your classified ad and payment o
Protessional Photographer, 229 Peachtree St. NE, Suite
2200, Atanta, GA 30303. For information call 800-
786-6277. ext. 245

CUSTOM PORTRAIT studio with great clien! base
Beautiful facility in the heart of northern Mcmqara
Perfect opportunity for & portrait artist 10 work and live
in the finest outdoor background God has created
616-752-7230, Leave message

DREAM PORTRAIT STUDIO, Riverside Calforna
Finest equipment and customs sets. SF' 3,800; Sales
$200,000+. Two large shooting rooms, plus preview
wedding, production, office, giamour rooms. MUST SEE!
Hours Tuesday-Saturday 10-6, 909-785-5566

FULL SERVICE STUDIO—rear Dallas established
over 18 years with excelient reputation. Studio contains
extremely well equipped and propped camera room
with extensive private outdoor studio areas. Grossing
over $200K, clientele includes seniors, weddings. fam-
lligs, etc. Some commercial, Selling business and prop-
erty. Would consider separate offers. Reply Box
JAN200, c/o Professional Photographet

THIS IS THE ONE. $500K+ per year, last 10 years
Modern, tully appointed studio, So. California. Owner
will participate in transition, $260K cash. Our ledger will
satisty your banker. Reply Box OCT100, c/o
Professional Photographer

TWO HIGH-END CHICAGO suburh portraltwedding
sludios. Established 15 years. Partnership of two mas-
lers Interested in bringing n an additional partner or
selling one studio. $300.000+ gross per studio. Jim or
Terry, 630-769-1312

3,300 Sq.Ft. Studio, above 3.300 Sq.Ft. living quarters
Well established, PROFITABLE, turnkey operation,
huge growth potential, just minutes from Theodore
Roosevell National Park. Call 701-227-4748 or e-mall
robideau@pop.cictel.com

PHOTOGRAPHY STUDIO/Oon 't miss this high income
opportunity! Exciting growth area of NW Subur-
ban Chicago. Portrait/Wedding Studio with A+ reputa-
tion. Over 60 years in business. $550,000.00+ gross
sales and lots of room for more. Large camera
toom, 4500 st facllity, located in Des Plaines, IL, a
terrific money maker. Owner retiring. FAX inquires 847-
397-0506

PHOTOGRAPHY BUSINESS & EQUPMENT FOR
SALE. Established over 75 years of experience with
Ist glass reputation. Modern, wall-equipped studio
Great "solid” client base, excellent location and great
lease. Must sign conlidentiality statement before
releasing information. Inguires by calling 1-800-753
3782 or e-malll jodvk@iminal or mail 1© Rauch
Real Estate (Jody), 834 Curnberland Street, Labanon
PA 17042

HOUSTON, Full Service Studio, specializing in wed
dings, portraits, lamilies, sooial and commergial pho
lography. Fully equipped Established 18 years
Excellent location with huge potential in nearby upscale
neighborhood. Will train. Retiring due 1o Il health. Raply
Box DEC200 Profassional Photographer

"$148,000+ ANNUALLY AND THAT'S JUST THE
BEGINNING . . . Gear up for 2000 and beyond with this
Northeastern Wisconsin photography business serving
upper-and weddings, senors, sports teams, and fami
lies with computerizad projection in a stunning
anvironment. Excelien growth potential Establishe (1
business—all the hard work 18 done!! Br l'\r' anly 'u
time photographer in a lakeside cor
Gity of 33.000 close and 45 mile are .Upuulhon o' over
1.5 million. Excellent name in the community. $59,500
can be negotiable. Reply to Box NOV10Q0O, clo
Professional Photographer.

START AT THE TOP! Forty year-old well-established
prestigious portrait-wedding-commergial studio in the
beautiful southeastern coastal resorl gity. Fully
equipped with camera systems, props lights, furnish
ings. Ow sélling gue to family medical situation
Turnkey operation with iImrmediate possession. Owner
will assist In transition and partial financing Reply Box
MAR100, c/o Professional Photographer

ESTABLISHED STUDIO. in rapidly growing West
Mycmgm: community, In our 36th year with same owner
average gross $450,000 easily expandable to
$650,000. We have a loyal 1500 plus broad base of
child/family clients as well as a healthy wedding and
sanior mix. Our 30x30 modern camera room has many
cmanw possibilites and out our back door we have a
3 with creek running through. A loyal staff
g 2 photographers will rermain If degired,. Owner
will help with transition before he retires, Contact Harley
at 231-834-0931 or e-mail ai marhar@thinkextreme.net

STUDIOS WANTED

WE BUY complete studios. we will coma to you for
complete studios. PHOTO SERVICES INTER-
NATIONAL, INC. The Camera Store for the Promotional
Protographer. 1-800-346-3631.

Phctdgrapher
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http://www.richardpahl.com
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mailto:jodyk@lmf.net
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Taken at 12:30 a.m. on November 18,1999, from the Island Beach State Park on the
New Jersey shore, this photograph by John J. Costello, PPA Certified, depicts a
Leonid Meteor soaring past the constellation Orion. The Leonid Meteor Showers occur
roughly every 33 years when the comet Tempel-Tuttle passes by the earth and sheds
millions of small bits of debris into the Earth’s atmosphere.
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Need to get pictures into your computer?

We can help.

Digital cameras and film scanners from Nikon, Canon,
Minolta, Kodak and more. Memory readers from SanDisk,
Lexar, Olympus, Microtech and Hagiwara. Olympus and

Hagiwara Smart Memory, SanDisk and Lexar Compact
Flash memory, and IBM microdrives. Epson photo printers

and supplies, and a wide variety of specialty papers for any
printer. Add-on lenses, AC adapters, PCMCIA adapters,
Floppy Disk adapters, NiMH batteries, & other accessories.

Silvio’s

PHOTOWORKS

It's not your father's camera store (or is it?)

Toll Free 1-877-SILVIOS (1-877-745-8447)

3854 Sepulveda Blvd. email: silvios@silvios.com ,



mailto:silvios@silvios.com

Now... Autofocus!

THE NEW MAMIYA 645AF

W
Mamiya
master of the medium®

MAMIYA AMERICA CORPORATION


http://www.mamiya.com
mailto:mfo@mamiya.com

