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SEVE\ REASON.'S TO BLT 

The quality of the Hasselblad system begins with the camera body 
which is milled from a solid block of aluminum alloy. The camera 
is then hand assembled, ensuring a virtual lifetime of reliable 
performance under the most demanding professional conditions. 

Norman McGrath. Hasselblad ArcBody 

3 CINTCONB10N . MULTI-FORMAT VERSHILIT1 
A fully integrated camera system that lets you 
shoot in both 6x6 and 645 formats. 

Engineered non-obsolescence and component 
interchangeability make Hasselblad a system you 
can't outgrovv —the only one that really can do it all. 

Kathy Ireland photographed by Jonathan Exley. Hasselblad 553EEX 

2 LN'COMPROMISING • GERNL-1N-MADE ZEISS OPTICS   
Hasselblad's image quality remains the industry standard with 
extraordinary sharpness, contrast and color fidelity. 

4 UNCMLLENGED • DIGITAL DOMIN NCE 
Hasselblad is the undisputed choice of digital 
imaging professionals. More digital backs are 
designed for use with Hasselblad than any 
other medium format camera system. 

6 UNEQUALLED SEM ICE • AND CUSTOMER SUPPORT 
With one of the world's most extensive 
networks of rental outlets and authorized 
service centers, professional expertise is 
always "just around the corner." 

From Aug. 1—Dec. 21, 1999, we're offering the most extensive camera promotion in the history of the company! It features extraordinary 
value-added equipment rebates on virtually all complete new Hasselblad medium format camera systems and up to S1500 in cash 
trade-in rebates on our advanced 200 series electronic focal plane models — a great way to build the Hasselblad ou need.., exa  it 
way you want it! See your authorized Hasselb�. d de..ler .y srt.Quc Website;ar call Coda for details. u.s. residents only, 

f1f155 £L $L A D 
GET IT RIGHT TH FIRST TIME! 

cur US AT 
PHOTO PLUS EXPO EAST'99 
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In every special event there are images that stand above the rest, 

capturing the emotion of the moment. 

It is for those photographs that Art . 

Leather has created the Image Box. 

The perfect add-on to a wedding or 

sit ti  special occasion album, Image Box is 
.✓,  a beautifully-finished display piece 

designed to hold individual portraits that 

deserve to be singled out from the album. 
Superbly matted by Gross National Product, each Image Box 

collection of prints is a true work of art, to be cherished and shared. 

Elegant, Impressive, and 

Extraordinarily Flexible 

A uni(Iue and elegant way  ̀

to display treasured memories,  

the Image Box has myriad uses: 

photographer's presentation  

piece • companion to a wedding 

a(l)um • parent's keepsake •   
wedding party gift • "year in photos" children's box • coffee 

table conversation piece. The possibilities are endless. 

MORE COVER OPTIONS 

Choose a solid or cut-out cover in any one of 

9 Aristchyde and 7 top-grain cowhide cover colors. 

MORE SIZES 

The choice is yours. Our small box holds from 

10 to 15 mats in sizes up to 5"x5". Both medium 

and large box options accommodate from 

12 to 24 mats in sizes up to 8" x 10". 

MORE MAT OPTIONS  

From traditional to studio imprinted to our 

new designer line, a stunning array of mat options 

are available to complement any image. 

MORE ADD-ON SALES  

Our Designer Easel collection allows you to 

display matted images — one at a time. 

10 
443'A ART  LEATHER „A vaaoua RUO  

THE WORLD'S FINEST ALBUMS, FOLIOS AND FRAMES 

Call your local Art Leather/GNP representative at 1-888-AL-ALBUM (252-5286) Fax: 1-800-88-ALBUM (882-5286) 
More info? Circle 37  www.artleather.com www.gnpframe.com 
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UNIQUE Unique has an inventory of over 20,000 
products ready for im mediate shipping. 

We carry top brand photographic products from film, paper 
and chemistry to darkroom supplies, cameras and the newest digital equipment. 

Price, Quality, Dependability and Service Since 1947 

PHOTO 

1-800-631-0300 
11 Vreeland Road Florham Park, New Jersey 07932.0979 

Tel: 973-377-5555 Fax: 973-377-8800 www.uniquephoto.com 

PHOTO 

More info? Circle 38 
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PUTTING 
ANYTHING BUT 
B+ W FILTERS 
ON A TOP 
QUALITY LENS 
IS LIKE ROCK 
CLIMBING 
IN SANDALS. 

are made ' -. 

crystal-clear 

German Scho 

optical ; lass 

prec 
Polish  to 

tested to ma' 

and MRC mu 

>und and 

sure parallel thickness, 

h the finest lens quality, 

ti-coated to eliminate 

reflection arr 0are. 

Some othek brands are cut from 

greenish window glass or pressed 

blanks having internal imperfections 

that can cause refraction of light and 

inconsistent image quality. 

Make your climb easier. 

Use only B+ W filters. 

FILT E R  

Schneider Optics, Inc. 
285 Oser Avenue 

Hauppauge, New York 11788 USA 
TEL 516 7615000 
FAX 516 761 5090 

Email. mlo®schneideroptics.com 
rup:Ylwww. schneideroptics.com 

Photographer 
director of publications & events 

DONNA R. McMAHON 
editorial director 
KIMBERLY BRADY 
executive editor 
E. SAPWATER 
managing editor 
LESLIE HUNT 
senior editors 

INGRID S. KRAMPE 
MICHAEL EAGLESON 
technical editors 

DON EMMERICH. CLAUDE JODOIN 
contributing editors 

JOE FARACE, LORNA GENTRY, PETER KOTSINADELIS 
art director/production manager 

DEBBIE TODD 
contributing artist 
JEFF LUBIN 

advertising & circulation manager 
KRISTEN M. DELANEY 
advertising assistant 
SARA BOTWICK 

assistant circulation manager 
GERI REYNOLDS 

circulation assistant 
MONICA PITTS 

advertising representatives 

SCOTT HERSH, East Coast Region 
908-876-9526 

BART ENGELS, Central Region 
847-854-8182 

MARSHALL RUBIN. West Coast Region 
NEW WEST COAST AD REP LOCATION: 

23679 Calabasas Road, Calabasas, CA 91302-1502 
818-888-2407; FAX: 818-888-4907; e-mail: mrubin@westworld.com 

editorial offices/subscriptions 
Professional Photographer 

229 Peachtree Street NE, Suite 2200, International Tower, Atlanta, GA 30303-1608 U.S.A. 
404-522-8600; FAX: 404-614-6405 

Professional Photographer (ISSN 1096-7915) is published monthly 

Subscription Rates/Information: U.S.: $27, one year; $45, two years; $66, three years. Canada: 
$43, one year; $73, two years; $108, three years. International: $63, one year; $113, two years; $163, 

three years. Single copies $5. PPA membership includes $13.50 annual subscription. 

Subscription orders/changes: Send to Circulation Department, PPA Publications and Events Inc., 
229 Peachtree Street NE, Suite 2200, International Tower, Atlanta, GA 30303-1608 U.S.A.; 

404-522-8600, ext.257/250. 
Periodicals postage paid in Atlanta, GA, and additional mailing offices. 

Postmaster: Send address changes to Professional Photographer, 229 Peachtree Street NE, Suite 2200, 
International Tower, Atlanta, GA 30303-1608 U.S.A. Copyright 1998, 

PPA Publications & Events. Inc. Printed in U.S.A. 

Advertising Materials: Send all advertising materials to Debbie Todd, Professional Photographer, 
5431 E. GARNET AVENUE, MESA, AZ 85206; 480.807-4391; FAX: 480-807-4509 

Reprints available: Contact Reprint Services/Professional Photographer. 
315 5th Avenue Northwest, St. Paul, MN 55112; 651.582-3800. 

Microfilm copies: University Microfilms International, 
300 North Zeeb Road, Ann Arbor, MI 48106. 

Acceptance of advertising does not carry with it endorsement by the publisher. Opinions expressed by Professional 
Photographer or any of its authors do not necessarily reflect positions of Professional Photographers of America, Inc. 
Professional Photographer, official journal of the Professional Photographers of America, Inc., is the oldest exclusively 
professional photographic publication in the Western Hemisphere (founded 1907 by Charles Abel, Hon.M.Photog.), 
incorporating Abel's Photographic Weekly, St. Louis & Canadian Photographer, The Commercial Photographer, The 
National Photographer, and The Professional Photographer. Circulation audited and verified by Business Publications 
Audit of Circulation, Inc. 

'� BPA 
More Info? Circle 39 

4-Professional  Photographer • October 1999 



You'll never take the mustem out of adolescence. 
You can, however, take it out of challenging lighting situations. 

01999 ISzbeth and Pauline Fujicolor NHG 11 800 Professional 

Lizbeth and Pauline know shooting in low light can be challenging. That's why they use a film 

equipped for the task. Fujicolor NHG II 800 Professional is a high-speed. color negative film with 

superior grain structure that accommodates the most challenging lighting situations. From the 

playground to the studio, it gives them vivid. lifelike photographs that 
FUJIFILM 

rarely miss a detail. All they have to do is choose a format: 135.120 or  

220. To find out more for yourself. just call 1-800-800-FUJI. www.fujifilm.com 1rofessiana/ 
01999 Fuji Photo Film U.S.A., Inc. 

More info? Circle 40 



Porter Case ... The Choice of Professionals! 

✓42 N N 

It's a Case... a Tote... a Cart. All in one! 

Professionals, transport 
and protect your gear 
in the only wheeled 
carry-on with a built-in 
carrier. Porter Case lets 

YOU pull or push a wheeled cart instead 
of fighting cumbersome bags and heavy 
equipment through busy terminals and 
parking lots. 

Call 
'l'oday 1 or 
Ordering 
h!l6ri lali'on 

Pholocase AV case 

Conilmlerc ase 

•n.�f,I��,r;,�a,n,,,,,n•..r,.,,l���,nm•,Jr� �r,�.nrr 

slundarll Features 

• Airline Regulation 
carry-on size 

• 42" telescope handle 
• Weighs approx. 
12 lbs. (5 kg) 

• Exterior tie 
down strap 

• Built with durable, 
quality, materials 

• Carries 200 pounds 
• 4" ball bearing wheds 
• Combination lock 

/porter 
C ASE/ 

11. 

.Made f. I:." 

Mr rrm, ttr Lge "r' 

800-356-8348 
219-289-2616 

Fax: 219-289-2747 
h11p✓/u,u,rr. porlercase. rout 

,. I /,ndr, red an d rl c tx fen! / „ ': PAN Rnfer(ru 

Pholoplus 

More Info? Circle 41 
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Receive the information you need and 

become eligible toy 111 1̀ a 
complete lighting system from   

CHF Foto Supply! 

Additionally, EVERY MONTH, 20 lucky WINNERS 
will be chosen at random to WIN a 

Professional Photographers Storytellers t-shirt 
AND a CHF neck string pen! 

Look fui  thi 
,,: I,c. �r;r? r-n=̂i1  ;�- 1�.,�,•I. Tf'f̀e Rl�! 

Don't miss this terrific opportunity! 
229 Peachtree St. NE, Suite 2200 • Atlanta, GA 30303 • 404/522-8600 

FAX 404/614-6405 • www.ppa-world.org 

Professional Photographers of America 

THE WORLD'S GREAT STORYTELLERS. 

229 Peachtree Street NE, Suite 2200, 
International Tower, Atlanta, GA 30303-1608 

404-522-8600 • 800-786-6277 • FAX: 404-614-6400 
Web site: www.ppa-world.org 
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Stroboframe 0 

"Camera-Rotating" 
Brackets 

"Flash-Rotating" 
Brackets 

THE LEADER IN PROFESSIONAL FLASH BRACKETS 

You already know why flash brackets help 
make better photographs—softer shadows, no PRO-RL '' PRO-SQ 
red-eye, more flattering facial lighting—the things that 
make clients smile again, when they see the proofs. 

Strobofrome has more brackets, for more applications, 
than anyone else. Just look over these top models, 
and you're sure to find one that's right for you: 

PRO-RL and PRO-SQ—Our newest, feature-
packed brackets. Camera-rotating (RL) and square 
format (SQ,) models with innovative flash positioning 
controls and more stability than any other bracket. 

RL-2000—The ideal combination of compact size, 
light weight, and pro features in a camera-rotating 
bracket. Walnut side grip and palm/focusing rest 
make it ideal for cameras using standard cable releases. 

R-4lb—Extra-high flash positioning over rotating camera platform, with 
dual walnut grips. Great for larger 35mm cameras and medium format. 

PRO-66—Specially designed for Hasselblad with 
Winder or Bronica SQA with speed grip. A light, 
sleek and feature- filled bracket. 
QR-66—The perfect, compact bracket for 
Hasselblad or Bronica SQA Designed in cooperation 
with top wedding photographer Denis Reggie. 

PRO-T and PRESS-T—Super fast, 
super light, flash-rotating brackets. 
One tall, one short and compact-, 
both ideal for cameras with built-

in grips or auxiliary speed grips. 

CAMERA FLIP—Our newest camera-rotating bracket, 
and our most economical ever. Good, basic bracket 
for 35mm and 6x4.5cm cameras. 

QUICK FLIP—Our simplest, most compact 
and least expensive bracket. 35mm and 
120 models available, both with 
flash-rotating arms. 

STROBOFLIP A great 
way to get flash rotation 
without added bulk or 
height. So light and 
unobtrusive, it feels 
like part of your 
camera. 

Send for o full-line brochure 

Stroboframeu 

RL-2000 

PRESS-T 

CAMERA-FLIP 

QUICK-FLIP  STROBOFLIP 

R-41b 

PRO-66 

PRO-T 

QR-66 

TWFEN" 
Md* G i 1w  1 tl1U 

Wak1's roalest InWges 

THE TIffEN COMPANY - 21 JET VIEW DRIVE, ROCHESTER, NY 14624- FAX: (800) 394.3686 - www.tiffen.com - www.saundersphoto.com- IN CANADA: NADEL ENTERPRISES, TORONTO, ONTARIO 



By Kim Brady 

Stock Options 

This month's issue takes a look 
at current trends in the stock photo 

market. Here we've covered everything 
from royalty free stock, which sells for 
as little as $20 an image (depending 
on the file size), to high-end imagery 
that commands fees as high as 
$30,000 an image—proving once again 
all that a photographer does not have 
to sell his soul to make money in the 
stock industry. We are not going to 
debate the issue of whether stock 
photography robs photographers of 
their livelihoods, nor will we pass judg-
ment on agencies that make cheap 

photography available to the mass 
market, our goal is simply to paint an 
accurate picture of this fast-growing 
business and offer some suggestions 
on how you can get your fair share of 
the pie. 
Just in case you haven't been keeping 

up, The Image Bank estimates that 
there are more than 2,500 individual 
photo agencies competing for an 
estimated $1 billion in stock sales. In 
the last several years, competition has 
become so great that many stock 
agencies are now consolidating their 
databases to give customers a larger 

selection of images. Corbis Images, for 
example, has 65 million photographs at 
its disposal, and technology has made 
it a simple task for customers to search 
their archives for just the right image. 
Professional Photographer will begin 

on-going coverage of the stock photo 
industry in the months ahead. We 
encourage you to read this first issue 
carefully and taker a look at some of the 
many stock resources we've found that 
are available to the professional shooter. 
If you've ever had the urge to break 
into this fast-growing commercial market, 
this is a good place to start.  ■ 

SpotPen t,, 
Handcoloring Pens 

NO MIXING -NO MESS 
SpotPen Efandcoloring Pens are 

fun & easy to use. Simply 

pre-moisten the photograph 

& apply the colors. 

Handcoloring Starter Kit 

Za 
1-7 

Dries In Minutes 

Works Great On Both Glossy 
& Matte surface Photographs 

Will not leave a surface residue 

Voted Europe's Darkroom 
Product of the Year! 

SpotPen Handcoloring Pens work great 

on RC, Fiber Base, Glossy and Matte 

surface photographs. what might take 2.3 

hours to hand-tint conventionally, will take 

only minutes with SpotPen's Handcoloring 

System. SpotPen colors are specifically 

formulated for hand-tinting 8&W photo-

graphs and do not leave a surface residue. 

This eliminates the need for a lacquer spray. 

There are three groups available as well as 

pens for extra fine detail. 

Starter Kit (Retail $39.95) 

Includes Handcoloring Set Group 1, 

Pre-moistening Solution, Remover Pen, 

Sponge, 4X6 Practice Print. 

Additional colors Groups 2 &3 (Retail $34.95). 

Contact your local Camera Store or. 
Adorama 800 223-2500 
B&H 800 947-6628 
Calumet 800 225-8638 
Freestyle Sales 800 292-6137 
Light Impressions 800 828-6216 
Porters 800 553-2001 

2321-B Westgate Ct. 

Las Cruces, NM 88005 

505 523-8820 Fax 505 647-8786 

<xd Cuxd tr tad � �� ( 'Vkttt ?k0q— 1t ,, 
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We've Created a Whole New Medium. 

Close your eyes and dream of the ideal medium format 
camera. Auto Focus that the photographer can command at 
whim. An exposure system that allows mastery of light and 
shadow. Shutter speeds which range over the widest span of 
any medium format camera (32 seconds to 
1/4000, automatically). And incredible 
optics that simply overwhelm. You've just 
described the new CONTAX 645— 
The world's first Auto Focus Medium Format 
camera with Carl Zeiss T' lenses. 
The CONTAX 645 intelligently integrates 

a highly advanced Auto Focus System with 
high speed Continuous AF, Single AF or Manua Focus. When 
you want to take charge of the AF system, simply grasp the lens 
and the camera turns the focusing over to you. The CONTAX 
645 is supplied with an extremely bright AE Prism Finder that 

adds Center-Weighted Metering to the on-board 
Spot Meter. In addition, a sophisticated flash 
metering system is built-in, enabling through-the-

lens metering for any 
flash type in the world. 
s  The CONTAX 645 
offers a choice of 
interchangeable 
filmbacks, 
including 
Polaroid and 

t 120/220 
options. 
The Standard 

1. Film Back 

accommodates both the switchable 120/220 Standard Insert and 
the Real Time Vacuum 220 Insert. The 120/220 Standard Insert 
works with either 120 or 220 film by simply rotating the pressure 
plate. The optional Real Time Vacuum 220 Insert uses only 220 

film and adds the dimension of precise film 
placement. The Prism, Lens, Back and Insert all 
communicate with the CPU in the camera body 
at the speed of an electron to coordinate perfectly 
all system functions. 
Carl Zeiss, which has always produced the 

world's finest medium format lenses, uses 
its latest technology to develop totally 

new T' metal barreled, Auto Focus 
lenses to match the high quality 
and speed of the CONTAX 645 
body. The lenses include the 
Distagon T' 35mm f3.5, 
Distagon T' 45mm f2.8, 
Planar T' 80mm f2 (IF), 
Sonnar T' 140mm f2.8 (IF), 
Planar T' 210mm f4 (IF), 
Apo-Makro Planar T' 
120mm f4 (manual 
focus-ED/IF). 
Bottom line: The new 

CONTAX 645 Medium 
Format System empowers the 
photographer in ways no other 
medium format camera can. See it at your Authorized 
CONTAX Specialty Dealer today. Or call (800)-526-0266 x4315 
for more information. 

Introduci 
Contax 
Auto F 

Medium 
Camera 

ng the 
645 
ocus 
Format 

System. 

More info? Circle 43 

CONTAX 
The Essence Of Carl Zeiss  Optics 

d 
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CONTAX 
Look for this logo for  page'" "̂''" 

the highest quality dealer service. 



PHOTO NOTES 

New Bachelor Degrees in Pixel Art 
This month at The Art Institute of 
Atlanta, the first class of students will 
enter a new bachelor of fine arts 
degree program in photographic 
imaging. The program, which grew 
out of an ongoing study of photo-
graphic industry trends, will incor-
porate traditional photography and 
darkroom techniques with high-end 
digital technology, according to Phil 
Bekker, director of the imaging 
department. The school is equipped 
with Dicomed capture systems, 

Power Macintosh workstations, and a 
Fuji Pictrography printer. Studies also 
focus on business management, 
marketing, reprographics, and design. 
For more on the institute, visit their 
Web site: www.aia.aii.edu. 

The Hasselblad Xpan was named 
European Camera of the Year by a 
group of 40 European photo, audio, 

video, and home theater magazines 
representing 19 countries. The 
response to last year's release of the 
dual-format 35mm/panoramic camera 
has been overwhelming, said Skip 
Cohen, president of Hasselblad 
U.S.A. (Fairfield, N  J )  Tamron Co. 
Ltd. (Farmingdale, N.Y.) was recently 
presented the Camera Press Club 
Special Award in Camera Grand 
Prix '99 for the AF28-300mm 
F/33.5-6.3 LID Aspherical (IF) Macro 
zoom lens. Bruce Landau is Tamron's 
new vice president of sales and 
marketing. 

WHO SAYS YOU CA\'T TEACH 

SEE US AT 
PHOTO PLUS EXPO FAST'99 

BOOTH #1119 Terry D4AU 

0NX BLAIR "This camera is Hasselblad quality all the way from its 
solid. no-nonsense feel, to the incredible quality of its 
panoramic images... sharp-as-a-tack from edge to edge 
with no distortion whatsoever... I'm an love... again!" 



INDU MYBUZZ" M 

Mamiya America Corporation 

(Elmsford, N.Y.) has become the 
exclusive United States and Canada 
distributor of Profoto AB (Stockholm) 
professional flash equipment. For 
details, visit the Mamiya Web site: 
www.mamiya.com. 

WT 

Fuji Photo Film Company Ltd. signed 
a licensing agreement with Unique 
Photo Inc. (Florham Park, N.J.). 
Unique Photo will continue to 
manufacture and distribute single-use 
cameras. It is the first license granted 
by Fuji since the International Trade 
Commission upheld Fuji's patents on 
single-use cameras, effectively 
barring unlicensed companies from 
dealing in the product. 

■ 
Gemini Electronics Inc. (San Mateo, 

Vision 2000. 
The Sante Fe 
Center for 
Visual Arts 
sponsors the 
Project Com-
petition for 
photographers 
with long-term 
projects that 
embody a singular 
vision. First prize 
includes a full-
tuition grant and 
$3,000. The 
Assignment Earth 
photo contest 
showcases black-
and-white images 
by amateur and 
professional 
photographers, 
and the 
Excellence in 
Photographic 
Teaching awards 
recognize 
dedicated 
instructors. Prizes include scholarships, Canon cameras, Kodak film, and inclusion on 
the contest Web site: www.sfworkshop.com. Entry deadline is January 21. For a contest 
prospectus, send a S.A.S.E. to Vision 2000, P.O. Box 2483, Sante Fe, NM 87504. 

AX, OLD DOG NEW TRICKS? ! 
XPan has added a new dimension to the legendary work of Don Blair, 
America's most beloved portrait icon. It is the first and only  _ 
dual-format 35 that lets you switch from standard 24 x 36mm  
images to full 24 x 65mm panoramics on the same roll of ;51 
35mm film.* 

The XPan is a quiet, quick-focusing rangefinder with 
interchangeable 45mm and 90mm fl4 Hasselblad lenses, 
state-of-the-art automatic features and a price that will make 
it an affordable addition to any professional or enthusiast's 
camera bag! Call or visit our web site for more information 
or the name of the dealer nearest you. 
* Panoramic images require custom printing from a professional lab. 

Shown with 
45mm lens. 
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Calif.), makers of slide dissolve units, 
is under new ownership. William 
Martinelli, a past president of Profes-
sional Photographers of America, is 
Gemini's new president and CEO. 

Details: www.geminielectronics.com. 
■ 

Perfection Distributing Inc. (Oshkosh, 
Wis.), supplier of albums, photo 

mounts, frames, and other photo-
graphic supplies, launched a new Web 
site: www.perfectiondistributing.com. 

■ 

Sports America, the sports photography 
specialty lab (Springfield, Mo.) is a 
new member of the Kodak Sports 
Photography Program. The program 
links qualified professional 

photographers with league officials, 
provides Kodak specialty products to 
member labs, and sponsors such 
youth sports organizations as the 
United States Youth Soccer 
Association. Visit the Sports America 
Web site: www.sports-america.com, 
or call 800-824-4829. 

EXHIBITS IJ � � 

The Palm Beach Photographic 
Center has commissioned Ryszard 
Horowitz to create the signature 

image for FOTOFusion 2000, in 
Delray Beach, Fla., Jan. 25-29. 
Horowitz is a world-renowned 
editorial and advertising 
photographer and author. 

FOTOfusion is a five-day event 
featuring seminars and workshops in 
a variety of photographic disciplines. 
Details: www.workshop.org. 

The World Image Exhibition. SIPI 
(Salon International Des Professions 
de I'lmage) trade show, symposia, 

and exhibition, jointly sponsored by 
the Photo Marketing Association 
International, Paris, March 17-20. 
Details: SIPI, 5 Bis, Rue Jacquemont, 
75017 Paris, France; 33-1-40-25-96-
65; e-mail: sipi@wanadoo.fr; Web 
site: www.sipi-paris.com. 

Caribbean Shoot. The Texas School 
of Professional Photography takes 
students on a photographic 
workshop/cruise to Jamaica, Grand 

Cayman, and Cozumel, Jan. 15-22. 
Details: Don Dickson, 806-296-
2276; or write to the school, 1501 W. 
5th Street, Plainview, TX 79072.  ■ 

For over 50 years 

Majestic 
Tripods & gearheads have meant the 
ultimate in heavy duty support for 
demanding professionals.  Built for 
decades of reliability. Made in the USA. 

Call or write for information: 
Bencher Incorporated 
831 N. Central Avenue 
Wood Dale. IL 60191 

www.bencher.com  (630) 238-1183 

More Info? Circle 44 

NW. 
Cordless ! 

Wein cordless flash control systems free you from the tangles 
and hassles of sync cords, so you can move 

and shoot with confidence. 
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The Conceptual 
Imagery of 
Commercial 
Photographer & 
Digital Artist 
Dale O'Dell 



mages that endure, 
the ones that 
speak to you and 
me and to that 
guy who never 
votes with the 
crowd, could be 
high art, or they 
could be the stock 
photographer's 
best sellers. Trying 
to predict what 

Dale O'Dell's "Wrapped Figure 
#2" was inspired by the outr6 
Bulgarian artist Christo, who was 
wrapping the countryside in 
fabric when this image was 
made in 1986, in White Sands, 
New Mexico. 

Shortly after moving from 
Texas to Arizona, said 
O'Dell, "It hit me that 

there's a huge, untapped 
market for regional 

imagery." He captured 
this unretouched 

photograph with a 35mm 
Canon camera to use in 

one of his quarterly 
promotional mailings. 

next month's best 
seller might be is 
even less reliable 
than predicting the 
weather, said Dale 
O'Dell, this month's 
cover photographer. 
It follows, then 

that O'Dell's success 
as a stock photog-
rapher relies less on 
canny prognosti-

cation than on a few 
sound principles— 
and in his case, 
talent, and experi-
ence, and a rarefied 
sense of the absurd. 
About 75 percent 

of O'Dell's business 
comes from the sale 
of stock images, and 
most of it under the 
auspices of The 
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Stock Market, in New York. Another 
20 percent comes from assignment 
photography, which he accepts on 
occasion but no longer pursues, 
and the remaining five percent from 
the sale of fine art prints, book jacket 
illustrations, and other commissioned 
work. The studio's proper name is 
Dale O'Dell Photography & Digital 
Illustration, and is managed by 
O'Dell's spouse, Bernadette Rogus. 
Though his client list ought to be 

printed in blue ink (Compaq 
Computer, Dupont, Eastman Kodak 
Company, CBS Inc., SGI, MCA 
Records, Metropolitan Life, and a 
score of magazines and professional 
organizations whose names you'd 
know), with stock photography, no 
longer must the inner artist, the 
businessman, and the independent 
spirit duke it out for expression. 
"Stock photography has allowed 

me to do things I really want to do, 
things art galleries would 
find too commercial. Often, 
they're conceptual images 
that no one will ever ask you 
to do specifically. Yet when 
they see the work in a catalog 
or on a Web page (O'DelI's 
is www.dalephoto.com), 
people apply their own 
context to my images, 
which fulfills me as an artist." 
That's not the sum of it, 

actually. O'Dell's work resides in 
several galleries, and has been 
included in numerous one-person 
and group exhibitions since 1979. 
In 1997, Pohlmann Press, in Los 
Angeles, published a collection of 
his photographs in Human Nature, 
a monograph in black-and-white. 

0 

Dell has been an indepen-
dent photographer for 14 
years. After taking a B.S. in 

photography from Sam Houston 
State University, in Huntsville, Texas, 
he spent a year as an industrial 
photographer, another as a computer 
artist—mind you, this was 1983— 
and the next as a photographer's 
assistant, which no doubt was the 
impetus for striking out on his own. 
Later, he studied with Jerry 
Uelsmann at the Palm Beach 
Photographic Workshop, and picked 
up digital imaging technology at 

III 

O'Dell stock tip: You don't need tons of elements and 
kaleidoscopic effects to make your point. O'Dell's 
dumb signs series was indeed inspired by a dumb 
sign; all of these were photographed near O'Dell's 
home. Nature photographer and friend Bill Bernard 
swapped these two polar bears and eight penguins 
for a few of O'Dell's aurora photos. The elements were 
combined in Photoshop. 

f. 
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Santa Fe Photographic Workshops. 
Photographing the literal was 

lucrative enough, but like Aperture 
cofounder and editor Minor White, 
O'Dell also sees things for what they 
might be. At first, that meant combining 
images with meticulous masking, 
duping, and pin registration, and 
then bending over an optical printer to 
come up with compositions that said 
far more than the individual elements. 
The images in Human Nature, for 
example, are all optical compositions, 
not digital, which makes the seamless 
blending of the nudes with rocks, trees, 
and water all the more remarkable. 
It was a natural enough segue into 

digital composition for O'Dell, who 
still shoots with a 35mm Canon camera 
(autofocus for the last five years, with 
a few zoom lenses). "Digital artists 
sometimes let the tricks and techniques 
of digital imaging drive the car," he 
said. "If you let that happen, then you 
are making an image about a trick, 
not a concept. But if you use a digital 
effect to underscore the emotional 
aspect of the image, you are more 
likely to create an image that will be 
viable in the marketplace." 
"Daydreaming" (page 14) is a fine 

example of the artist's thesis. just three 
elements evoke that dreamy state 
where your mind begins to "build 
castles in the air." The concept came 
to O'Dell full-blown, as do most 
projects. He made preliminary sketches 
(he goes through stacks of sketch 
books), sorted through his large bank 
of photographs, and created the 
image in a computer in a matter of 
hours, along with a few variations. 
He photographed the clouds at the 
end of his driveway, and the castles 
nestled in the billows came from a 
royalty-free stock CD. And the third 
element—that would be the color. 
"Color is an often overlooked 

Often, the most effective and marketable images are quite simple to create. This 
unenhanced stock image sold for a number of uses, including ads for chiropractic and 
massage therapies. O'Dell simply projected the spine (a photo he made of a textbook 
drawing) onto the model's back and shot the scene in red light. 
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"Alaska Nights" is one of the happy outcomes of 
Dale O'Dell's recent trip to Alaska to view the aurora 
borealis with nature photographer and friend Bill 
Bernard. "We had to kill 20 hours a day to shoot for 
four hours every night, when it was 30 degrees 
below zero," said O'Dell. "I took all-mechanical Canon 
equipment from the 1970s because of the extreme 
temperatures. There were no batteries, no 
electronics, no plastics. If the equipment froze, I 
could warm it on the car's heater vent for 30 
minutes to get it going again. I used Ektachrome 
200 in one camera body and in the second, 400 color 
negative film, which worked better than the trans-
parency film because of its greater latitude." 
Copious research and much film testing to determine 

the reciprocity of each kind of film preceded the trip. 
Photographers in Alaska told him that proper 
exposure would lie between 10 and 40 seconds at 
112.8, which proved to be the case. "Alaska Nights" is 
composed of three photographic elements that are the quintessence of the 49th state, though capturing them together would be unlikely. 
After shooting at the Arctic Circle, Bernard led O'Dell to Homer, Alaska, where the wildlife was abundant and undaunted by their presence. 
"Photographing bald eagles here was like shooting fish in a barrel—I was five feet away from this guy!" 
Many of the images from the trip will be sold as stock, the very industry that allows O'Dell to make such journeys of discovery. 

"While I was viewing the aurora, half of my brain was thinking, 'This is an incredible interaction of charged particles in the 
magnetosphere,' and the other half was thinking, 'You know, there is a God."' 

compositional tool. There's semiotics 
[the psychology of signs and symbols] 
involved in color, as well as in object 
placement," he said. If there's a strik-

ing lack of clutter in O'Dell's images, 

there is also a between-the-eyes wallop 
of a few bold colors, and he has a 

wardrobe of films to capture them: 
Fuji Velvia and E100VS, the (very 
saturated) Ektachrome, for outdoor 
scenes; Kodak Ektachrome E200 for 
wildlife and low-light scenes; and 
the warm-toned Kodak E100SW for 
people, which works like a built-in 

81 C filter to give the skin a bit of a 
tan. The most often-used lens in 
O'Dell's bag is the 28mm wide-angle. 
There are no scanners or printers 

at O'Dell's studio. Instead, he uses 

service bureaus. Stock agencies still 
want film, and they like transparencies 
large enough to view without a 

loupe. O'Dell has six files output on 
each of two 8x10-inch sheets—for 

the price of two 8x10 sheets, he 
ends up with a file set and six different 

images to send to the stock agency. 
He also has his film images 

burned onto CD-ROMs so he can 

work with them digitally on his 
custom-made, 20OMHz Pentium 
computer. Adobe Photoshop is the 
staple imaging program for most every-

one, and O'Dell also uses a dozen 
Photoshop plug-ins and Bryce 3D 
and Poser 3, both from MetaCreations. 
Because much of his work "involves 
people in only an incidental way," 

he can use the 3-D programs to 
fashion the small figures that dot the 
backgrounds in his imagery. (There 
really is a women under the swirling 
red fabric in the cover image.) 
O'Dell eschews the heavily 

compocited, collage style of some 

digital illustrators. "You don't see 
that almost anti-compositional work 

in advertising," he said. "You see it 

in trade magazines because it's all 

razzle-dazzle and complicated and 
we use it to impress each other. But 
clients are looking for simple, clearly 
communicated, high-impact 
imagery." O'Dell is to digital 
imaging what Rene Magritte, whom 
he admires, was to the surrealists. 
When it comes down to it, "It 

isn't about how big your studio is or 
how much RAM you have. It's about 
how big your ideas are," said O'Dell. 

"I got into art because I wanted people 
to see my work, whether it's on the 

back page of Time magazine or a 
T-shirt—people  don't buy T-shirts 
because they fit well. Those of us who 
figured out where we fit into the 
marketplace are still earning a living 
as artists. The big difference between 

fine art and commercial art is that fine 
artists speak for themselves; commercial 
artists use their talents to speak for 
others." You said a mouthful, Dale. ■ 
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PowerLightTM 2500DR 
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Optional Remote Transmitter 
and Digital Display Receiver 
for the 25000R & 1250DR 
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PowerLightTM 1250 
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Optional Digital Display 
Unit for the 1150 

The New 
PowerL*Ight TM 
PL2 Series. 
Features Include: 

• Digital precision control of flash and modeling in 1/10th or 

1/2 stop increments. 

• Versatility of a 6 full f-stop range. 

• Dependable microprocessor control and voltage regulation. 

• Optional Remote & Digital Display 

'drvAn 

NE W TECHNOLOGY! 

Optional accessories for the 1250DR and the 

2500DR include: 

Infrared wireless remote control & display for the flash and 
modeling power settings. The hand-held remote will control 
9 individual PL2 PowerLights". You can change your flash or 
modeling settings from anywhere in the studio. 

Digital remote display and controller for precise control 

and visibility. The wired remote allows you to change the flash 
setting without lowering the boom arm, opening a soft box or 
moving behind a portrait subject. 

Computer wireless control allows you to set up to 9 individual 
PL2 Powerlights" in the studio and save unlimited files for each 
and every studio setup. IBM compatible format for windows 
95-98 operation. (Available August) 

Features Include: 

• Independent slide controls for flash & modeling settings. 

• Versatility of a 6 full f-stop range. 

• Dependable microprocessor control and voltage regulation. 



:METAMORPHOSIS 
The Black Book 
Embraces a 

Changing Market 

Here at the edge of the millennium, we struggle with the concept of 
change. New technology has brought about the metamorphosis of the 
visual world. Old ways of seeing and doing must fall away. The butterfly's 
transformation from earthbound worm to airborne creature of light and 
color reminds us of the inevitability of change and the virtue of embracing 
an unknown future with grace and lightness of heart. 
—Introduction, Black Book, Photography 1999 

elebrating 30 years as the 
leading resource for creative 
professionals, the New York-
based talent directory Black 

Book Photography is the standard by 
which all other photography source 
books are measured. The Black Book 
showcases more than 400 top com-
mercial photographers in the United 
States, presenting their work in a 
lavish, 700-page, hard-bound volume. 
Most of the 30,000 copies printed 
annually are distributed to ad agencies, 
design firms, in-house corporate 
marketing departments, publishing 
houses, and other buyers of 
professional photography. 
"We do a lot of research to make 
sure that our buyers are qualified, 
that they are buying a lot of 
photography, and that they are 
willing to pay premium prices to 
those photographers," said 
Christina Holbrook, president of 
The Black Book. "That is what 
our talent pays for when they 
advertise in our book." 

Images by Paula Friedland 



While much of the Black Books 
appeal can be attributed to a staff of 
talented designers and production 
personnel, it is the photographers' 
work that brings the pages to life. 
Such visionaries as Brett Froomer, 
Gregory Heisler, Mark Laita, Eric 
Meola, Graham Westmoreland, and 
Michael Zeppetello present the best 
of their portfolios in expertly designed 
page layouts that reflect their 
personalities as well as their artistry. 
"I have one of the greatest jobs you 

can have," said Michael Mazzola, 
East Coast marketing consultant for 
the Black Book. "I look at the field 
of photographers, those who are 
winning awards and those who are 
doing prominent editorial, and I find 
candidates who would benefit from 
being exposed to thousands of buyers 
of photography. Once they are booked, 
we spend a lot of time honing their 
messages, because obviously you 
can't show someone's entire career 
in a few pages. We try to craft a 
message that will appeal to everyone 
out,there in business, from the small 
shop designer to the corporate 
director who works for the Gap. 
"In a sense, the Black Book is a 

book of ads," he continued. "There's 
no editorial. Your message has to be 
very closely focused for a buyer to 
become involved in your page. So 
we try to figure out what differentiates 
our photographers and how to promote 
the value of their work against other 
artists within their niche markets: 
autos, landscape, digital work, still 
life. Then, as the business evolves, 
we can keep those photographers 
who buy advertising in our book a 
step ahead of the competition. 
"The good news is, the Black Book 

has such a good reputation that buyers 
always know they will find unique, 
cutting-edge work within its pages," 

said Mazzola. This is particularly 
evident in its growing use as a source 
for stock imagery. Although the Black 
Book is designed to draw assignments 
for its photographers, buyers often 
contact the photographers to pur-
chase images right out of the book. 
"We've had stock sales over $30,000 
for one image," Mazzola revealed. 
"With standard fees of $5,000 or 
$6,000, depending upon the usage." 

"While that may not be typical for 
images that you buy out of stock 
catalogs," said Holbrook, "I think 
that anyone who comes to the Black 
Book to find a photographer expects 
to pay a fair amount for his work. 
Buyers also know that they can call 
us directly and we'll find them a 
photographer for the next day's 
shoot in San Francisco or Boston, or 
that we can find them someone who 
shoots in a specific style." 
While the printed page is the 

mainstay of the agency's business, 
the Internet has become the next 
logical step in its evolution. "There's 

lots of hype in our industry about 
putting your images on the Web," 
said Holbrook, "but some photog-
raphers are still skeptical about how 
valuable the Internet is to them right 
now. There are a lot of questions: 
How should I display my work? 
Should I have my own Web site or 
team up with a source book? How 
exactly do I advertise on the Web?" 
Part of the package that photog-

raphers receive when they buy space 
in the Black Book is a listing and 

display of one 

image on The Black Book 
Web site (www.blackbook.com). They 
can also buy portfolios to increase 
their presence. The company 
continues to research new ways to 
display artists' work online. 
For the moment, The Black Book 

Web site is in a transitional stage, aptly 
illustrated by a purple butterfly, 
metamorphosed from the "earthbound 
worm" described in the Black Books 
introduction. "The metamorphosis 
refers to the changing marketplace, the 
Internet, and digital technology," said 
Holbrook. "I think ifs how we see our-
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selves changing here at Black Book— 

changing in ways that will further pro-

mote and support our own client base." 

Black Book Photography also 
publishes Black Book Illustration, for 

the creative market, and the AR 100 

Award Show Book, which features 

the top 100 annual reports, as 
selected by a panel of award-
winning designers. "Annual report 

photography is a growing market that 

has become much more creative," said 

Holbrook. "It is no longer just head 

shots of CEOs. There's a lot of great 

photography, design, and illustration 

there as well."  ■ 

Pr ese ntati on is Everyt hing .. 

But What do Art Directors Want to See? 

Christina Holbrook, president of The Black 
Book, and Michael Mazzola, East Coast 
marketing consultant for Black Book 
Photography, see hundreds of portfolios a 
year from the best photographers in the 
business. Recently, Professional Photographer 
asked for their advice in putting together a 
portfolio that competes with the pros. 

PP: What do art directors look for in a 
professional portfolio? 
MM: Vision and an assured sense of tech-
nique. Trendwise, my observation is main-
stream imagery is becoming more clean and 
cool. The Martha Stewart aesthetic has been 
a big influence: harmony in the home, clean 
white space, elegant, and not too busy. 
CH: I think art directors look for consistency. 
When photographers promote themselves, 
everything they do must have a consistent 
message. For example, if they send out direct 
mail pieces in addition to their source book 
advertising, those two things should be con-
sistent, and their portfolios should be well 
planned so that they also support advertising 
materials. An art director will be thrown off if 
he sees a direct mail piece or an ad in the 
Black Book, and when he calls in the portfolio, 
it has a completely different message. 

PP: How should a photographer present his 
work when he delivers a portfolio? 
MM: From the New York perspective, the bar 
is very high on portfolio presentation, because 
most people in the Northeast are into digital 
media. At the very least, they can output 
Epson ink-jet prints and have complete 
control over their book and how it is viewed. 
They also tend to spend a lot of money on 
binding and leather. So, if you want to 
compete with the high-end market, don't 
send out a bunch of prints in a plastic bag. 
CH: You're dealing with people who do not 
have that much time, so they want to view 
prints that are easy to look at. I wouldn't 
suggest having your portfolio on a disk 
necessarily, because you still want them to 
be able to open up your book quickly and 
look at it very easily. You certainly don't 
want to send out sheets of 35mm slides. 
MM: That's right. Prints are the way to go. 
Even large-format transparencies are on 
their way out. We are seeing fewer and 
fewer art directors with light boxes. 

PP: What about content? 
MM: The best way to ensure a thriving career 
is to produce new images. You must also 
take yourself very seriously. The demands are 

no longer solely for technical proficiency— 
that is a given in whatever niche you choose. 
Art directors want to see vision and feeling. 
CH: Art buyers are looking for work that 
reflects the cultural changes that we are 
going through right now. If you do lifestyle 
photography, make sure that you show 
images of older people and different ethnic 
groups. You don't want all your subjects to 
be young and white; you want a mixed 
group of people, a variety. 

PP: What role does conceptual imagery play 
in the commercial market? 
CH: I see a lot of conceptual photography 
that really grabs my attention and makes me 
think, "Wow, this is great!" But then I have 
to sit back and view it from the perspective 
of the art director. He has to be able to look 
at this photograph and decide, "What can I 
hire this person for?" You have buyers at 
both ends of the spectrum: those who think 
conceptually and those who don't. One may 
see an image of a wave crashing on the 
beach, and have a sense that the artist 
understands motion, so they'll hire him to 
do a motorcycle campaign. Then there are 
those who are only looking for a guy who 
shoots hamburgers. I generally advise 
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APA National Publishes 
Pricing survey Online 
The Black Book sponsors the Advertising Photographers of 
America Inc. (APA) Web site at 
www.apa.org_ Readers may be interested 
in a 19-page summary published there 
of APA's online survey on pricing, 
overhead. set-up day costs, and day 
rates. Interestingly, the results show that 
about 80 percent of the photographers 
surveyed sell stock imagery, a strong 
indicator that stock photography is big 
business for the commercial shooter. 

photographers to be more specific than 
conceptual, so the art director can see 
exactly what they do, and how it can be 
applied to their ad campaign. 
MM: I divide images into two categories: 
Those that sell or communicate an idea 
and those that illustrate. When you have 
illustrative images, there are many visual 
solutions—you can use clip art or 
computer-generated art, or you can use 
photography—the line between them is 
much more fuzzy than it once was. But I 
know stock photographers who sit in the 
studio all day finding new ways to 
illustrate the global economy. Those types 
of images sell, businesses buy them a lot, 
so it is certainly time well spent in the 
course of developing self-assignments. 

PP: You mentioned earlier that 
consistency is important when you market 
your work. What if you want to diversify? 
CH: We have some photographers who 
shoot very different types of photography. 
David Zimmerman shoots tabletop and 
aerial—two completely different niche 
markets. You also have people who are in 
the midst of transforming their vision and 
the type of work they do. That's all part of 
the creative process, to continually 
transform your vision. You shouldn't be 
afraid to diversify, just be sensitive to the 
needs of your customers.  ■ 

Survey Shows That Art Buyers 
Prefer Assignment over Stock 

Last summer, while most people focused their energies on barbecues and the 
beach (or so we imagine!), The Black 
Book staff confined themselves to a small, 
unairconditioned office to conduct 
telephone interviews with art buyers and 
art directors. The crux of the interviews: 
To determine what exactly is going on 
out there. 
The first part of the survey, published 

in September 1998, stimulated 
conversation on what types of imagery ad 
agencies need the most—original, stock 
photography, or illustration. The second 
half of the survey touched on hiring 
patterns: Do they use new talent or stick 
with the same artists? And how do they 
search for artists? Do they hire locally or 
use the Internet? 
The targets for this particular survey 

were the top 50 advertising agencies, as 
identified by Adweek, in six regions: New 
England, East, Southeast, Midwest, South-
west, and West. The goal was to reach at 
least one person directly responsible for 
purchasing art at each agency. 
The report, which covers the first half 

of the survey, is based on 46 interviews 
conducted in mid-June. The October issue 
of Contact Sheet highlighted the second 
half of the survey; and in November, 
Contact Sheet compared the remaining 
interviews with this first report. 

1) For what types of art do the top 50 ad 
agencies have the greatest need? 
Most respondents separated the 
question into four categories: original 
photography, original illustration, stock 
photography, and stock illustration. 
• 41 people (89%) stated that their 

greatest need was for original 
photography. 
• 23 people (49%) stated that stock 
photography came in as a strong 
second in terms of greatest need. 
• Photography (whether stock or 
original) is used 82% of the time; 
illustration is used 18% of the time. 

2) How often is original photography 
used versus stock photography? 

• On average, original photography 
was used 58% of the time. 
• Stock photography was used 42% 
of the time. 

3) What factors determine an agency's 
use of stock over original art? 

• Budget constraints were cited 28 
times (61%). 
• Time constraints were cited 22 
times (48%). 
• Only 6% said that a greater selection 
of stock image choices was a 
contributing factor. 
• And 4% cited convenience. 

Most art buyers preferred to use 
original art over stock photography 
because it was more cost effective, said 
Joe Fifer, senior print production manager, 
West Wayne, Tampa. "For unlimited print 
usage, stock houses can be three times as 
expensive as hiring a photographer." 

Excerpted with permission from 
Contact Sheet, The Black Book's online 
newsletter (wwwblackbook.com/indnews/ 
contact-sheets/ 1998). 
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Royalty free image courtesy Corbis Images 

A Picture of 
Encommerce 

How Corbis Imaces 
Set Up Shop on the Web 

By K.A. Robinson 

tock imagery is big business. The 
competition is fierce, the stakes 
are high, and technology has 

made it a buyer's market. How does 
a company like Corbis guarantee its 
share of an estimated $1 billion 
industry? Owning the rights to 65 
million images is a good start-2.1 
million of them available online— 
but Corbis hasn't stopped there. This 
20-year-old stock agency has built 
the most comprehensive online 
picture sales business in the world. It 
targets all users: consumers, 
businesses, creative professionals, 
and the media, and provides 
personal service that rivals the small, 
independent stock agencies. 
"What we are trying to do is create 

a consistent experience for our cust-
omers, regardless of what drives 
them to our door," said Leslie Hughes, 
vice president and managing director 
of Corbis Images, the company's 
professional arm. "Whether they 
want historical material, news 
photos, or commercial content, they 
are able to access it through a single 
experience, even though we still 
bundle, package, and offer images in 
different ways. We have what we 
call an integrated one-stop shop." 
Indeed, when you visit the Corbis 

home page (www.corbis.com) you'll 
feel like you've entered a shopping 
mall of photo products. The Corbis 
Store sells prints, post cards, calendars, 
and screen savers featuring the work 
of popular photographers like Ansel 
Adams. You can order e-cards 
(personal electronic greetings) in one 
of several trendy themes. You can 
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even download free wallpaper for 
your computer screen, and cruise 
through a retrospective of 20th 
century photography. 
The site's professional sales area, 
Corbis Images, can be accessed via 
the home page or more directly, at 
►vww.corbisimages.com. "Corbis 
Images is the media licensing busi-
ness," said Hughes. "It is focused on 
traditional types of licensing 
activities. We target everyone from 
book publishers, magazine 
publishers, and corporations to 
graphic designers, freelancers, and 
other creative professionals. 
"You can go straight into a search 
of traditionally licensed or royalty 
free images, visit our fine arts 
section, look at our design gallery, or 
gather ideas in the Portfolio section, 
where we show examples of how 
our clients have used our images. 
"We have a very broad take on 

the creative professional, and part of 
it is our heritage," she explained. 
"We have really grown up from the 
editorial and publishing environment 
—both from the Corbis activity 
around content and from 
acquisitions like the Bettman 
archives and other collections and 
businesses that feed into that 
editorial environment. 
,,we think that the breadth and 

reach of our content offering allows 
us to build access to our collections 
specifically for certain client segments," 
she continued. "Online technologies 
allow us the flexibility to do that and 
still give our customers access to 
whatever content they need. We 
don't have to parse off certain kinds 
of content to certain customers." 
Corbis Images has about 1.6 

million images in its professional 
online collection. As a registered 
Corbis client, you can search the 

entire collection online, pull up data 
and rights information, find similars 
for any image, store them in folders, 
and share them with others in your 
organization. When it comes to 
ordering an image, however, the 
process goes off-line. 

rders for royalty free images 
and CDs can be made online 
using a credit card or corporate 

account. Once purchased, individual 
images can be downloaded directly 
from the Web site. To license images 
that are not royalty free, you must 
still negotiate a price with a 
salesperson, who can then either 
post the file online or deliver it in an 
analog environment, such as a print 
or transparency, for instance. 
"Part of the reason we do that, 

explained Hughes, "is because we 
have a broad file of images that 
includes celebrity photographs, fine 
art photography, and materials that 
have special licensing requirements. 
This structure allows us to empower 
the user in terms of searching, 
accessing, and brainstorming 
imagery and content, but it also 
gives us a human double-check to 
make sure that the rights they need 
for certain uses are appropriate." 
Hughes cited a recent case in 

which Corbis was able to pull 
together a complete photo spread 
for a national magazine covering the 
death of JFK Jr. "The nature of the 
JFK tragedy was such that everyone 
needed images that Saturday when 
the plane went down," she recalled. 
"All of the media services were 
scrambling to get photography. We 
were able to provide images to one 
of our clients through a single point 
of entry, when in fact, the 
photographs came from several 
sources, including: Corbis Outline, 

our celebrity portraiture business; 
the Bettman archive, which 
provided many of the well-known 
photographs of Kennedy as a child; 
Corbis's core digital archive, which 
included more contemporary 
editorial photography; and Corbis 
Sygma, one of our newest 
acquisitions. 
"To the client, it was a single 

experience," Hughes continued. "In 
fact, the calls were actually coming 
into Corbis Sygma. We were able to 
provide researchers with the 
resources and expertise to gather the 
content from each of these 
collections, put them all together, 
package them, and send them out to 
the client. In a traditional 
environment, you would have had 
to call each of these stock resources 
separately." 

ike many stock agencies that 
have added e-commerce to their 
services, Corbis is fulfilling the 

needs of an increasingly demanding 
and technically driven market. The 
benefits to the consumer are many, 
but how does the system affect the 
photographer whose livelihood 
depends on the creation and 
licensing of professional imagery? 
The effect of low-cost imagery on 

the high-end market has been 
debated for more than two decades, 
ever since the burgeoning stock 
industry began to saturate the 
creative market with alternative 
catalog sales. While assignment 
photographers saw these books as a 
death sentence for their industry, 
many experts believed that the stock 
vs. assignment issue would 
eventually work itself out in the 
wash. In fact, stock added new 
markets for photographers rather 
than chipping away at existing ones, 
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AP/Wide World Photos Puts 
History in Perspective 
AP/Wide World Photos (wwwap wide world. com), the commercial 

photo arm of The Associated Press, has one of the largest, most 
comprehensive collections of news and historical photography in 
the world. 
AP's collection includes millions of original negatives. More 

than 700,000 images are available online via the AP Photo Archive 
(http.//photoarchive.ap.org), and the collection continues to 
grow with the addition of hundreds of contemporary news photos 
each day. 
"The AP Photo Archive has made it possible to better 

accommodate the needs of our professional picture buyers. They 
now have immediate access to hi-res images," says Patricia Lantis, 
Director of AP/Wide World Photos. 
The Wide World Photos collection was purchased by AP in 

1941 and operates today as a wholly owned subsidiary of The 
Associated Press. 

Stock Agencies & collections 
The following is a small sampling of some of 
the larger stock agencies and their collections. If 
you are interested in researching stock agencies 
and their submission requirements, we have 
included a list of suggested resources at the 
end of this list. 

Corbis Images 
15395 SE 30th Place 
Suite 300 
Bellevue, WA 98007 
800-260-0444; FAX: 425-643-9740 
www. corbisimages. com 

Corbis Collections 
Sygma 
Outline Press 
Westlight 
Digital Stock Corporation 
Bettmann Archive 
Starlight Collection 

Getty Images 
2101 Fourth Avenue, 5th Floor 
Seattle, WA 98121 
206-622-6262; FAX: 206-622-6662 
www. ge tty-images. com 

Getty Visual Content Brands: 
Allsport Sports Photography 
Hulton Getty Archive Images 
Liaison Agency Editorial Photography 
PhotoDisc Royalty-Free Images 
Tony Stone Images 

The Image Bank Inc. 
Subsidiary of Eastman Kodak Company 
2777 Stemmons Freeway, Suite 600 
Dallas, TX 75207 
214-863-4900; FAX: 214-863-4860 

The Image Bank Collections: 
Warner Brothers 
Columbia Libraries 
Turner/MGM Library 
The Cousteau Collection 
Artville 
Swanstock Fine Art 
Archive Film/Archive Photos 

Index Stock Imagery 
23 W. 18th Street, 3rd Floor 
New York, NY 10011 
800-729-7466; Denver: 800-288-3686; Los 
Angeles: 800-729-7477; Boston: 800-335-2823 
www. indexstock. com 

Index Stock Collections 
Index Stock Photography 
Telephoto 
ProFiles West 
Southern Stock Photo Agency 
The Picture Cube 

Visual Communications Group 
Visual House 
1 Mastmaker Road 
London E14 9WT England 

44-0-171-363-1212; FAX: 44-0-171-536-7528 
www.vcg-group.com 

VCG Photographic Collections 
Telegraph Colour Library 
FPG International 
Pix French Collection 
Giraudon Fine Art and History 
Bavaria Bildagentur Germany 
Colorific Editorial Images 
Planet Earth Pictures 
Space Frontiers Collection 

Where to learn more about 
Stock Agencies: 

The Photographer's Market, Writer's Digest 
Books, Cincinnati, Ohio (ISBN 0-89879-851-5) 
This excellent guide includes a comprehensive 
list of 2,000 places to sell your photographs. 

PholoSource International, 800-223-3860 
www.photosource.com 
This company produces several newsletters of 
interest to stock photographers. 

Taking Stock, 301-251-0720 
www.pickphoto.com 
This newsletter gives plenty of behind-the-
scenes information on agencies and 
photographers' rights. 
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and Hughes sees the same trend 
with royalty free photography. 
"Today, one of our biggest clients 

is a company that's not in the 
creative business at all. They've 
contracted with Corbis to access 
images for purely internal desktop 
use, meaning Powerpoint 
presentations, reports, things like 
that. Those kinds of clients really 
didn't exist before because it was 
too difficult and too expensive for 
them to buy imagery. Royalty free 
pricing is quite good for that, but in 
this case, their business happens to 
cross into the traditionally licensed 
area as well. They don't care if 
they're buying royalty free or not. 
They just want to find the kind of 
imagery they need to illustrate their 
in-house presentations." 

espite all of the new opportunities 
the Internet has to offer, many 
photographers still see it as a 

high-tech threat—an opportunity for 
the general public to steal them blind. 
Coming from a slightly different 
perspective, Hughes is a big believer 
that online and digital technologies 
allow us to protect their images 
even more. 
"With on-line technology I can 

allow people to view only low-
resolution images. I've got data on 
who's coming in, who's searching, 
and who's viewing our images. I can 
use watermarking technology to 
brand the images with visible 
watermarks as a reminder to 
people of where this image came 
from. I can put invisible watermarks 
on images that allow me to go 
search the net and find any imagery 
that has been taken and misused. The 
system's not perfect, but I think the 
technology has actually improved 
our ability to protect rights. 

"I firmly believe that the online 
systems and digital tools are just 
that: tools and enablers. If they 
enable clients to more readily access 
great photographs and gain access 
to more unique and distinctive 
content, that is a good thing, and it 
will allow us to ensure that the use 
of visual content continues to rise. 

"There's always going to be a 
place for assignment photography, 
stock photography, and royalty free. 
What we've got to do is make sure 
that we continue to know how to 
value photography," she said. "So 
that it really doesn't become a pure 
commodity. I don't think it has and I 
don't think it will."  ■ 
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solutions for the professional photographer. 

Combine a Kodak award winning camera, printer and 

Portraits & More PC Pro Software with supportr 

dedication and expertise from E. Focus and you'll have 

a complete digital solution for today's studio or event 

photographer. 'Fi n all y, the creativity and 

productivity you've been looking for matched with 

quality that will amaze your customers. 

Call today for more information and a FREE CD 

demonstrating the powerful Kodak PC Pro Software. 

• creative composites  •;goof sheets  • Green Screen capabilitic% 

• easy memory mates • batch printing • easy color calibration 

FOCUS 
E. Focus West (877) 233-6287 to"-free 

E. Focus East  (888) 375-9934 
w w w.eventfocus.co m 
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TAKING STOCK 
Online Sales 
Open New 
Markets 
for the 

Independent 
Photographer 

By Ingrid S. Krampe 

The Image Bank - 101 53064rromek Sikora 

ony Stone Images, the licensed photographic brand of Getty Images Inc. (Seattle), 
became a first-time exhibitor at Seybold, San Francisco, August 31-September 3. 
They're not the only stock agency that made a debut at the show, which before 
now had been a venue for the publishing industry. But the digital environment is relent-

lessly changing the face of the photographic and design markets, and there is no turning back. 
"We are making appearances at shows such as Seybold because an increasing number 

of customers participate in them," said Rex V. Jobe, president and CEO of The Image Bank 
(Dallas). "As we get more digital, images will be used in more new ways, and we want to 
market directly to new customers. The Image Bank and our royalty-free subsidiary, Artville, 
participate in these kinds of conferences several times a year." The Image Bank has had 
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What You 

In recent years, the stock industry has witnessed enormous growth, with 
agencies popping up worldwide. As more 
and more agencies compete for sales, 
there has been a trend toward partnerships 
among small to midsize agencies. In order 
to match the file content and financial 
strength of larger stock agencies, small 
agencies have begun to combine their efforts 
when putting out catalogs and other promot-
ional materials. Others have been acquired by 
larger agencies and turned into subsidiaries. 
The stock industry is extremely 

competitive. If you intend to sell stock 
through an agency, you must know how 
agencies work. It can help you land a 
contract. 
• Build a solid base of quality images 

before contacting any agency. You must 
have enough quality images in your files to 
withstand the initial review and get a contract. 

®H.T. White, www.sellphotos.com 

StoCk Aid 
Should Know About Submitting Stock 

• Most contracts stipulate that photog-
raphers send additional submissions period-
ically. Unless you are committed to shooting 
regularly, don't pursue a stock agency. 
• Make sure all your work is properly 

cataloged and identified with file numbers. 
The agency will need to know what is 
contained in each photograph so that the 
images can be properly referenced in 
catalogs and on CD-ROMs and Web sites. 
• Research those agencies that might be 

interested in your work. Often, smaller 
agencies are more receptive to 
newcomers. When larger agencies seek 
new photographers, they usually want to 
see specific subjects. 
• Conduct reference checks before you 

approach an agency to make sure they 
conduct business in a professional 
manner. Talk to current clients and 
contracted photographers. Remember, you 

stock images avail-

able online since 

April 1998, when 

they opened a "store" 

at Picturequest.com. 

Since the March launch 

of the e-commerce-

enabled site, they have 

seen significant 

activity there. 

Technology Benefits 

Clients 

For a year now, 

clients of Tony Stone 

Images have been 

able to search for, 

purchase, and 

download high-

resolution images 

online. In the first 

10 months, more 

than 15,000 images 

were added to the 

are interviewing them, too. 
• Once you have selected a stock 

agency, write a brief cover letter explaining 
that you are searching for an agency 
before you send samples. Then, send only 
duplicates for review, so important work 
won't be lost or damaged. And always 
include a self-addressed, stamped 
envelope. 
• Finally, don't expect sales to roll in the 

minute a contract is signed. It usually 
takes a few years before initial sales are 
made. Most agency sales come from 
catalogs, and it often takes a while for new 
images to be printed in a catalog. 

Reprinted from 2000 Photographer's 
Market, edited by Megan Lane, 
Writer's Digest Books, $24.99 
(ISBN 0-89879-912-0), 800-289-0963. 
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initial database of 50,000. The 
number of images available to the 
site's 80,000 registered users grows 
with each catalog the agency 
develops. In the second quarter of 
this year, virtual sales increased 110 
percent over the first quarter, 
accounting for 25 percent of Tony 

Stone's North American sales for 
the period. 
The advanced search system 

swiftly locates images in a number 
of ways, by keywords, concept, 
color, location, image number, 
photographer, or category. Customers 
can use virtual light boxes that 

Capture the images, 
then capture the sale. 

A'̀  Nè  I 

Kodak Professional 
Dual Capture Imaging System 

Capture images simultaneously to film and 
digital file with the Kodak Professional Dual Capture 
Imaging System and you can start selling while your 
customers are most motivated to buy—immediately 
after the photo session. Net larger orders, better cash 
flow, and increased revenue. Call today for more 
information —1-800-787-8078. 

Manufactured, sold, and serviced by: 

Photo Control Corporation 
4800 Quebec Avenue North • Minneapolis, MN 55428 USA 
www.photo-control.com • e-mail: sales@photo-control.com 

display groups of images for mul 
viewers, greatly speeding-up the 
approval process, and then they 
be ordered online. 

Scalable Benefits 
The virtual environment is als( 

healthy for smaller-scale image brot 
and it's changing the entire appro 
to the stock industry, said Rohn Er 
founder of Photosource Internatic 
(Osceola, Wisconsin) a brokerag( 
independent photographers. 
Working from this rural Wisco 

locale was a lifestyle choice mad 
possible with technology. 
"It couldn't be any better right I 

for editorial photographers,"said Er 
"The little guy has a real advanta, 
over the large conglomerate. You 
be your own art director instead r 
being at the mercy of the bean 
counters. If you shoot a specialty, 
know that your work will sell. It's m 
easier to sell 10 photos for $75 th 
one photo for $750. It is also easi 
for us to keep our images up-to-d 
Photosource (www.photosoura 

com) is the first company to broke 
images directly from photograph( 
to magazine editorial department 
positioning Engh to keep his Ping( 
firmly on the pulse of the stock 
marketplace. Engh's 1981 book, SE 
& Re-Sell Your Photos (Writer's Di 
Books, ISBN: 0-89879-774-8), no 
in its fourth edition, is a guide for 
photographers who want to knom 
the difference between good imal 
and marketable images, how to p 
their images, how to market by m 
and how to approach a stock ager 
Engh's most recent book, appropria 
titled sellphotos.com (ISBN: 0-898; 
944-9) covers Internet basics, selli 
photos using CD-ROM portfolios, 
promoting yourself with free 
advertising, guarding against Inter 
thieves, and selling electronic rigs 

More Info? Circle 47 
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FRIDAY, JANUARY 7 
8:00-9:15 a.m.  
Rocket Into the Future 
Jack Reznicki, Cr.Photog. 
Robert Starling, 
Rick Billings, PPA Certified, M.Photog.Cr. 
Launch into the future of our industry with e-com-
merce! It's not just photography--it's the Internet, e-
mail, digital and a new way of thinking. Master the art 
of selling your work in the up and coming market-
place. Join Jack, Robert and Rick as they peer into 
their crystal balls and show you the future. Don't for-
get to bring your old Buck Rogers space helmets, it 
should be a wild ride! Sponsored by Canon USA. 

9:15-9:30 a.m.  
Coffee Break 

9:30 - 10:45 a.m.  
Manufacturer's Roundtable: Digital Capture 
Technology 
Panel 
If you have questions about digital capture, then this is 
the place to be.This is your opportunity to get 
straight answers directly from the manufacturers 
about the capability of their current products.You'll 
also gain some insight into the technological develop-
ments that will be hitting the market in 2000 and 
beyond. Don't miss this opportunity to get the inside 
information on digital capture! 

11:00 a.m. - Noon  
Lunch 
Includes Q&A session with guest speaker Elmo 
Sopwater, executive editor of Photo>Electronic 
Imaging magazine. 

1:15 -3:15p.m.  
Immersive Imaging: Past, Present and 
Future 
Paul Cha 
Learn about the evolution of immersive imaging, a 
fast-emerging subset of digital imaging! Paul will unfold 
past developments, examine current trends and look 
into the future of immersive imaging.You'll learn to 
create 3-D environments and panoramas based on 
videotaped scenes and still images. After this class, you'll 
be able to see the future of immersive technology. 

3:15 - 3:45 p.m.  
Cookie Break 

3:45 - 5:30 p.m.  
Taking Control of Digital Color 
Rick Lucas 
Andrew Rodney 
Color management has moved from the realm of 
rocket science and voodoo to being both feasible and 
cost effective. Topics will include color management: 
how it works, the rate of difficulty, and the compari-
son of expensive and inexpensive solutions. After this 
presentation, you'll get the color right the first time! 

SATURDAY, JANUARY 8 
8:00 - 9:45 a.m.  
Are We Trapped In Technology? 
Curtis Tackett, PPA Certified 

Learn from a leader in the digital imaging field whose 
fascination and love for photography is contagious. 
Join Curtis as he discusses digital photography in the 
portrait, wedding and commercial fields. Curtis will 
tackle the issues of traditional film vs. digital capture. 
You will be in awe of how easy the transition from 
proofs to proofless and then to filmless can be! 

8:00 - 9:45 a.m.  
Digital Sports 
Rick Billings, PPA Certified, M.Photog.Cr. 
Tackle this seminar as Rick Billings shares how the 
Internet has generated continuous revenue in his e-
commerce sports business.You will learn how his 
company, Photowave.com, has leveraged the Internet 
and digital capture technology to create a new busi-
ness model. Rick will teach you how technology has 
turned once unprofitable markets into great business 
opportunities. 

9:45-10:15 a.m. 
Coffee Break 

10:15 a.m. - Noon  
Digital Marketing 
Lisa Jane Murphey, PPA Certified, M.Photog.MEI.Cr. 
Turn your photographs into works of art! Lisa Jane 
will teach you simple Photoshop techniques that you 
can apply to existing images. Learn to add edges, scan, 
print and use a web page to promote your business. 
After this seminar, you'll be able to incorporate the 
exciting realm of digital into your work and reap the 
benefits of investing in digital equipment. 

Noon -1:00 p.m.  
Lunch 
Includes a Q&A session with imaging legend Harold 
Feinstein. 
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Noon - 3:15 p.m.  
Trade Show 

3:15 - 3:30 p.m. 
Cookie Break 

3:30 - 5:30 p.m.  
The Digital Darkroom 
Katrin Eismann 
Working in the digital darkroom is as satisfying and 
magical as performing dodge and burn wizardry in a 
traditional darkroom. Katrin will teach you how to re-
create and improve upon the tried and true traditional 
darkroom techniques that yield excellent prints — 
but without the fuss and muss of working in the wet 
darkroom. This session will include a discussion of 
essential exposure techniques; contrast control and 
color correction; digital eye replacement, retouching 
and invisible clean-up techniques; and creative filter 
techniques. After this course, you will be able to make 
the most mundane snapshot into an extraordinary 
image. Guaranteed to be fun! 

5:30 p.m. - 6:30 p.m.  
Trade Show 

SUNDAY, JANUARY 9 
8:00 - 9:30 a.m.  
Enhancing Reality With Your Photographs! 
David Palermo 
In this session, David will teach you to use some of 
MetaCreations' amazing software to enhance your cre-
ativity with new or existing images. Perhaps that special 
image could be perfect with a different sky - or maybe 
the client wants a completely different landscape. 
Need people in a scenic image? Want to create a 3-D 
image from a 2-D photograph? No problem! After this 
thorough discussion of Bryce, Canoma, KPT and Poser, 
you'll be able to do all that and more! It's fun, easy, 
inexpensive, and 3-D modeling skills are not required. 

8:00 - 9:30 a.m.  
Unique Digital Ideas for Portrait Studios 
Jane Conner -ziser 
Learn the "tricks and secrets" that Jane uses to 
enhance her portrait images and create special effects. 
Jane will show you portrait retouching, eye enhance-
ment, and special effect filters for making borders and 
greeting cards. in addition, she will guide you through 
the creation of a fine art image. After this seminar, you 
will know the artistic applications that will aid you in 
increasing your sales. 

9:30 - 9:45 a.m. 
Coffee Break 

9:30 - 11:00 a.m. 
Trade Show 

11:00 a.m. - Noon  
Breakout CREATION Session 

Noon - 1:00 p.m. 
Lunch 
Includes Q&A session with e-commerce expert Rick 

Billings. 

1:00 - 3:00 p.m.  
The Creative Side of Digital Capture 
Jim DiVitale, M.Photog.MEI.Cr. 
Get ready for Jim to connect you with digital! Once 
just the tool of choice for catalog production, advertis-
ing clients are now benefiting from digital capture's 
immediacy, flexibility, quality and reduced costs. Jim will 
showcase many of his advertising jobs from layout to 
finished pieces, illustrating how the digital camera has 
changed his studio's work procedures and allowed him 
to grow with his clients. 

3:30 - 5:00 p.m.  
Film's Last Gasp: The Threat and Promise of 
the Digital Aesthetic 
Dan Burkholder 
Tackle the digital frontier head-on! Is digital imaging 
really the most powerful influence since the camera 
itself or just another chapter in the technology-based 
evolution of the medium? Combining a background in 
traditional photography with pixel expertise, digital 
pioneer and author Dan Burkholder will expose the 
photo-electronic revolution as just one more gimmick 
in our bag of imaging tricks.This is your chance to see 
and hear Dan's unique perspective on what photogra-
phy was, what it has become, and what will never 

change. 

El Judging at Digital Power! 
PPA's Regional Electronic Imaging Judging 
will be held at Digital Power! Check out 
www.ppa.com or call (800) 786-6277 for 
more details. 

s'k 
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DIGITAL POWER REGISTRATION 
Note: One registration form per studio. All attendees from the some studio must register on one form. Pre-registration deadline is December 10, 1999. 

Primary Registrant's Name (Please print or type)   

Studio Name   

Address   

City   State   Country  ZIP   

Daytime Phone Number  Fax Number   

E-mail•   

PPA Member Number   

PPA Member (Primary registrant) 

Non-Member (Primary registrant) 

Bring your whole studio and save! Additional registrants are just $220. 

(1) Name  -

(2) Name: 

❑ Non-Member 

Postmarked by Dec. 10̀  Registration Subtotal 

$495  $   

$595  $   

$220 

$220  

DIGITAL PO WER CONFERENCE REGISTRATION TOTAL: 

Want more marketing education? Digital Power registrants can attend the PowerTools Marketing 
Conference, January 10-13 in Las Vegas, at discounted rates. Call (800) 786-6277 for your free 
PowerTools brochure. 

Payment Method: 

❑ Check enclosed  ❑ VISA  ❑ MasterCard  ❑ American Express 

Credit Card #   Expiration Date   

Name on Card   

Cardholders Signature   

ZIP Code of billing address   

ON-SITE REGISTRATION: If you are unable to meet the early 
registration deadline, please plan to register on-site. On-Site 
Conference Registration Fees: Add $25 to the early conference 
registration fee. 
Mail to: PRA, Attn: Conference Registration, 229 Peachtree St. 
NE, Suite 2200, Atlanta, GA 30303. 
Fax to: 404-614-6401 

Cancellation and Refund Policy: There is a $25 administrative 
fee for cancellations after December 10, 1999. 
No refunds granted on cancellations received after January I, 
2000. Returned Checks: There is a $20 service fee for returned 
checks. Registrants will receive their receipt and confirmation 
letter, along with information concerning hotel reservations at 
the Riviera Hotel, in approximately three weeks. 

more imu r _tr CIC 4r 
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KEYNOTE SPEAKERS  KEYNOTE SPEAKERS  KEYNOTE SPEAKERS  KEYNOTE SPEAKERS 

DON HUTSON 
After successfully work-

ing his way through the 

University of Memphis, 

Don Hutson became 

the #I salesperson in a 

national training 

organization. After 

that, he established his 

own training firm. 

Almost immediately, 

Don found himself in 

demand as a profes-

sional speaker. Don has 

addressed over two-thirds of the Fortune 500 

Companies and is featured in over 80 training films. He 

regularly appears on both the Public Broadcasting 

Station and the TPN Satellite Network. He is also the 

author of The Sale and is the co-author of three other 

books. Don was elected by his peers to the presidency 

of the National Speakers Association, and he has 

received its prestigious "Cavett Award," as member 

of the year. Don't miss his dynamic presentation of 

"High Performance Selling," Monday, January 10 at 

8:45 a.m 

JEANNE ROBERTSON 
Self described as the 

'tallest contestant to 

ever lose' the Miss 

America Pageant, 

Jeanne uses her posi-

tively funny style to 

illustrate how a sense of 

humor can be an inte-

gral part of one's strate-

gy for success. 

Jeanne's longevity as a 

successful humorous 

speaker and her recent 

success as the author of Humor., The Magic of Genie 

and Mayberry Humor Across the USA, have not gone 

unnoticed. She has been awarded every top honor in 

her profession. In 1989, this CPAE Speakers Hall of Fame 

recipient became the first woman to receive the Cavett 

Award, given by the National Speakers Association for 

long-term contributions to the speaking profession. 

In 1998, Toastmasters International named her the 

recipient of its highest award, the Golden Gavel. 

Jeanne will be presenting, "A Sense of Humor -- The 

Ultimate PowerTool," Tuesday, January 11 at 8:30 a.m. 
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Welcome To 
PowerTools! 
PowerTools is the biggest photogra-

phy marketing event - ever! If you're 

interested in surviving today's market 

- and thriving in tomorrow's - then 

PowerTools is the place to be. We've 

replaced the old Marketing and 

Management with a new, exciting 

and energetic program that offers 

you more of everything - programs, 

networking, fun, and great market-

ing and business information. We've 

even added some special "perks" ̀:::� 

for our attendees. 

110% Money-
Back Guarantee! 
You cant lose at PowerTools! We're 

so confident that this conference 

will forever change your business, 

PowerTools is offering you a 110% 

money-back guarantee. If you 

attend, and your business doesn't 

increase in 2000 - we'll refund 110% 

of your registration fee. 

r 
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Win A Cruise! 
Register by October 31 and 

we'll register you for a drawing 

to win your choice of a free 

cruise or $1,500 in power tools. 

Win a few days away from the 

studio - or enough tools to 

build a new one - it's your 

choice! Don't forget to register 

by October 31 for your chance 

to win! 

KEYNOTE SPEAKERS  KEYNOTE SPEAKERS  KEYNOTE SPEAKERS  KFYNOTF SPEAKERS 

ss0610 ZYMAN 
Sergio Zyman literally 

wrote the book on 

visionary marketing -

The End of Marketing 

As We Know It. As senior 

vice president and 

chief marketing officer, 

he is credited with put-

ting the fizz back into 

Coca-Cola's image and 

sales - dragging its 

marketing out of the 50s 

and upending tradi-

tional views of Coca-Cola products. By thinking expan-

sively and in big-picture visions, Sergio created a cul-

ture that was constantly experimenting and taking 

chances. During his time with the firm, the legendary 

executive knew both success and failure. He played a 

pivotal role in the launch of New Coke, a disastrous fail-

ure at the time, he rebounded from this very public set-

back and went on to lead the firm's highly successful 

global expansion - becoming one of the most respected 

of corporate executives in the process. Sergio will show 

you "The End of Marketing as We Know It," on 

Wednesday, January 12 at 10:45 a.m 

IRA NUMENTUAL 
Considered a business 

'Renaissance Man," Ira 

Blumenthal is president 

of CO-OPPORTUNITIES, 

Inc., an Atlanta based 

business development 

company. As such he 

has counseled clients 

including Coca-Cola, 

Nestle, Exxon, Wal-Mart, 

McDonald's, United 

Artists, Delta Air Lines, 

Kroger, and Home 

Depot. Ira is also a visiting instructor at Michigan State 

University and the University of Notre Dame, a pub-

lished author and a tireless community activist who 

serves as an advisory board member of Foodchain (the 

national food-rescue network). Due to his international 

reputation as a visionary business leader and expert in 

growth strategies, Ira has been featured and inter-

viewed in a wide range of media sources, such as The 

Wall Street Journal, People Magazine, Brand Week, 

Entrepreneur, USA Today, and CNN. Don't miss Ira's 

presentation, "Unleash the Power of Energetic Business 

Building" on Thursday, January 13 at 10:30 a.m. 
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SUNDAY 
8:30 A. M. - S.00 P.M. 
Take Control of Your Business/ 
Financial Success Solutions 

Ann Monteith, PPA Certified, 

M. Photog. Cr. 

Judy Grann 

Do you run your business, or does it 

run you? If you don't know what's ailing 

your portrait/wedding business now, you 

will when this program is over. Ann 

Monteith's presentation will cover solu-

tions to the marketing and management 

problems she sees most frequently as a 

teacher and consultant to hundreds of 

business owners. Learn to build your studio's image and 

create a demand for your photography through displays, 

direct mail, client education, partnership marketing and 

more. 

In the second part of the day, you'll have a hands-on 

opportunity to create your own marketing and financial 

plan using SuccessWare. Judy Grann will help you 

track your studio's financial, marketing and workflow 

performance. 

The fee for this pre-conference workshop is $50 for 
PowerTools registrants and $125 for non-registrants. 

-  -  -  -  -  -  -  -  -  -  -  - 

MONDAY 
8:30 - 8: 45 A. M. 
Welcome and Conference Orientation 

8:45 - /0. /5 A. M. 
High Performance Selling 

Don Hutson 

Want your sales to skyrocket? 

Don Hutson will show you the 

attributes of high performers 

and how to emulate them, 

He'll help you develop a 

vision for change and 

progress, nurture customer 

loyalty, and how motivation 

and attitude will help you 

succeed. Don will also share his secrets for developing 

an intense client focus, building sales skills, and commu-

nicating with your clients. 

Don Hutson wrote the book on sales — literally.! As 

the #1 salesperson with a national organization. Don 

decided to build his own company dedicated to teach-

ing professionals how to sell. Now, he's ready to share 

his sales secrets with you! 

10:30 A.M. - NOON 
Creative Sales and Marketing 

Lisa Jane Murphey, PPA Certified, 

M.Photog. ME1.Cr. 

Discover creative marketing techniques 

that will keep you booked three months 

in advance) Lisa Jane will show you 

how to define yourself as an artist and 

how to discover your own style. She'll also discuss the 

importance of business card and brochure design. 

Lisa Jane Murphey's marketing savvy and photo-

graphic abilities have made her a tremendous success. 

In addition to operating her studio, Lisa Jane has recently 

published a top-selling book and has produced a line of 

greeting cards. 

NOON - 3:00 RK 
Lunch and 
Trade Show BUILb 
BUS] 

J 
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Wedding  

Photojournalistic Weddings I 

Denis Reggie 

Photojournalistic weddings have gone 

mainstream! This is your chance to learn 
how to market this style of photography 

to consumers from one of the pioneers 
of the art. Denis will cover a wide range 

of topics from educating prospects 

about photojournalism to presenting 

your work. 

Commercial 

3:00 - 4.•30 RM. Breakout Sessions! 

Weddings Children and Family 
Planning and Estimating 
A Commercial Shoot 

Jack Reznicki, 

Cr. Photog. 

Discover the art 

and magic of 

pulling together a 

crew and develop-

ing an estimate for a commercial 

photography shoot! Jack will take 

you through the entire process - from 

receiving a layout to determining a 

proper estimate. He'll also share his 

formula for usage charges; show you 

things to watch out for in purchase 

orders; and demonstrate how keep-

ing track of paperwork can save you 

time, money and headaches. 

SPONSORED BY CANON. 

Commissioned Art 
Captures Emotions -
And Sales! 

Heidi Mauracher, 

PPA Certified, 

M.Photog.Cr. 

Learn to develop 

lifelong clients by 

creating a memo-

rable experience. By taking a "com-

missioned art" approach to photog-

raphy, you'll discover ways to get 

your clients more involved in the 

design of their own personal heir-

looms. Heidi will help you master the 

psychology of selling the emotional 

investment - teaching you everything 

from customer service skills to using 

enthusiasm to increase sales. 

In the Eyes of A Child 

Steve Ahrens, 
M. Ph otog. Cr. 

Big images create 

big profits! Discover 

how Steve Ahrens 

developed his chil-

dren's wall portrait market, and how 

he continues to make that segment 

grow. Steve will take you through all 

the steps, from creating images that 

lend themselves 10 wall portraiture to 

making the final sale. 

SPONMORfD BY FUJIFUM USA, INC. 

4.•30 - 6:00 OM. Breakout Sessions! 

Children and Family 

The $10,000 Client 

Bob Saint, Cr. Photog. 

Cherry Saint, Cr.Photog. 

See how the Saints use effective and 

unique marketing techniques to bring 

new business into their studio. By tap-

ping into their existing client base, Bob 

and Cherry have developed a business 

where "slow periods' don't exist, and chil-

dren's portrait revenues are approach-

ing the half-million dollar mark, Join 

Bob and Cherry as they explain how 

they've built their lucrative children's 

photography business. 

6:30 - 7.•30 P.M. 
The Construction Zone 

Build a new network at the Construction Zone - your PowerTools welcome reception. 

Here you'll be able to catch up with old friends, and forge some new relationships 

with fellow professionals. Light hors d'oeuvres and a cash bar will be available for 

your enjoyment. Don't forget your hardhat! 
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TUESDAY 
7-00  - 8:30 A.M. 
Roundtables 

8:30 - 10:15 A.M. 
A Sense of Humor - The Ultimate 
PowerTool! 

Jeanne Robertson 

A sense of humor can be 

your biggest asset! Join 

humorist Jeanne Robertson as 

she demonstrates ways to turn 

humor into the ultimate 

PowerTool. This 6' 2" tall Miss 

Congeniality winner in the 

Miss America Pageant will 

show you the difference 

between simply being "funny," and using humor as a 

powerful device in your marketing toolbox. 

Jeanne is a Past President of the National Speakers 

Association and was the first woman to receive the Cavett, 

that association's top award for contributions to 

the speaking profession. In 1998, Toastmasters International 

awarded Jeanne its top honor, the Golden Gavel. 

10:30 A.M. -NOON 
Body Parts: Putting the Pieces Together 

Don Blair, PPA Certified, 

M.Photog.Cr. 

Skip Cohen, Cr.Photog. 

Make your clients look good and they'll 

reward you - handsomely. Skip and Don 

will show you how to cope with Mother 

Nature's bodily challenges and create 

portraits that keep your clients coming 

back for more. You'll also come to 

appreciate how enhancing a client's 

self-perception can lead to increased 

sales and more referrals. 

SPONSOIYEO BY # =El " 

NOON - 3:00 P.M. 
Lunch and Trade Show 

3:00 - 4:30 PM. Breakout Sessions! 

Digital  

Digital Photography -
Old Dogs, New Tricks 

Les Jorgensen 

Digital or not - it's 

still photography. Les 

will show you how to 

find new revenue 

sources by embrac-

ing the latest technologies, while 

employing techniques you've learned 

as a traditional photographer. You'll 

also discover how changing market 

parameters are forcing photogra-

phers to change the way they do busi-

ness - for the better. 

SPONSORED 8Y PRA-9F ONE 

Weddings  

Photojournalistic 
Weddings II 

Denis Reggie 

Denis is back for a 

second session! In 

part two he provides 

even more tech-

niques for promoting 

your work -- including how photogra-

phers are using the Internet to 

expand their market to the national 

level. He'll also provide you with 

insight into targeted public relations 

and effective industry networking. 

Children and Family 

Image is Everything 

Will O'Halloran, 

PPA Certified, 

M.Photog. 

Discover how you 

can successfully 

1..  open a studio and 

immediately price your work at top 

end of the scale. Will shares his 

unique perspective on the importance 

of both your personal image and that 

of your studio. He also discusses sever-

al studio promotions that will allow 

you to add thousands of dollars in 

sales, with only a minimal investment. 

SPONSORED 8Y FU RIN USA, INC. 
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4:30 - 6:00 P.M. 

Weddings  
Give Yourself a $10,000 Raise in 2000 

Breakout Sessions! 

David Ziser, PPA Certified, 

M.Photog.Cr. 

Join David as he shares 10 bankable 

ideas that will put an extra $10,000 in 

your pocket. He'll show you the new way 

to do business in wedding photography -

a way that saves both time and money. After this pro-

gram, you'll know how to cut production time by 50%, 

reduce lab bills by 20% and increase your sales by 25%. 

You can't afford to miss this presentation! 

SPONSORED BY NICKS EQUIPMENT INC. 

Children and Family 
Relationships 

Tim Walden, M.Photog.Cr. and 

Beverly Walden, M.Photog.Cr. 

Families are based on relationships, and 

so is family portraiture. Tim and Beverly 

will show you how to develop your own 

unique and nurturing style that will 

overcome sales objections by addressing your clients' 

emotional "bows and whys." This fast-paced journey into 

excellence, passion and emotion will teach you the value 

of relationships. 

6:30 P.M. - ????? 
Beef, Beer and Bull 

Have some beef, grab a beer and shoot some bull! This 

"after hours" event is perfect for sharing and refining what 

you've learned at the conference, picking your fellow 

photographers' brains, or just unwinding and sharing 

your photography experiences. 

,Of 

Lf 
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WEDNESDAY 
7.30 - 10:30 A.M. 
SmartMarketing: Managing A 
Commercial Studio 

Will Crockett, Cr.Photog. 

Get marketing information from 150 

real life commercial pros! Will Crockett's 

multimedia seminar gives you the vital 

business and marketing information you 

need to succeed. You'll discover smart 

ways to build a mailing list; see how effective postcards, 

promos, mailers and portfolios are developed; and dis-

cover how digital technology has made marketing faster, 

easier and more effective. Each attendee will also receive 

Will's 20 page SmartMarketing booklet, allowing you to 

"take the seminar home." 

Will Crockett is a photographer with the answers. The 

president of Chicago-based Crockett & Co., Will's work 

currently focuses on people-oriented photography for cor-

porate and commercial clients including Sears, 

DaimlerChrysler and Nutrasweet. 

SPONSORED 8Y FU✓IF/LM, FUJI DIGITAL, 80GIN, TAMRAC AND CHIMERA. 

10: 45 A.M. - 12.•15 P.M. 
The End of Marketing As We Know It 

Sergio Zyman 

There's a significant 

change in what marketing is 

perceived to be and what it 

is. There's a fundamental 

transformation from market-

ing being an afterthought -

something that people do 

after they finish manufactur-

ing, producing or inventing -

and the reality of today. It is the transformation of market 

ing from being the candles on top of the icing on top of 

the cake, to really being the cake. Sergio will show you 

the fundamental changes that have occurred in product 

positioning, brand positioning, and brand essence 

including a thorough discussion of why marketing has 

moved to the forefront of everything a company does. 

Sergio Zyman is the man who put the fizz back into 

Coca-Cola! His strategies fueled Coke's worldwide expan-

sion, and found ways to help the soft drink giant's sales 

soar - and he can do the same for you! 

12.15 - 3:00 PR 
Lunch and Trade Show 

3:00 - 4.•30 P.M. Breakout Sessions! 

Digital  

Profits from Pixels 

Clay Bl ack m ore. 

PPA Certified, 

M. Ph oto g. Cr. 

Clay will demon-

strate how he turned 

his wedding business 

into a full service digital operation -

allowing him to take advantage 

of òn-demand" commercial and 

portrait opportunities. He'll take you 

through all the steps, from initial 

capture to output and image archiv-

ing. This is your opportunity to grab 

the new markets created by digital 

imaging! 

Weddings  

Marketing Weddings with 
Passion and Relationships 

Horace Holmes, 
PPA Certified, Cr. 

Photog. and 
Yvonne Holmes, 

Cr.Photog. 

A passion for your 

work and solid 

client relationships are the founda-

tion of photographic success. Horace 

and Yvonne will help you understand 

the power of passion, and how it can 

improve your sales. They'll also pro-

vide you with information on the lat-

est bridal trends. 

SGONSORED 8Y EASTMAN KODAK COMPANY, ART 
LEATHER, HASSFtUAD USA AND THE LEVIN CO. 

Children and Familv 

Marketing the Art 

Deanne Burch, 

M.Photog.Cr. 

Learn to find your 

market! Deanne will 

take you through 

the process of find-

ing your market niche. She'll explain 

the trade-offs between a high- and 

low-volume approach, techniques for 

building a customer base, setting 

yourself apart from other photogra-

phers, marketing techniques, and 

employee training. 

j 
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Digital  

E-Profits: Putting the Internet to Work 

Rick Billings. PPA Certified, 

M.Photog.Cr. 

Learn how the Internet can create 

recurring profits for your business! 

Rick will share how his company, 

PhotoWave.com, has leveraged the 

Internet and digital capture technology to create a new 

model for the imaging business. He'll also show you how 

technology is making new segments of photography 

profitable. 

4.•30 - 6:00 P.M. Breakout Sessions! 

Children and Family 

The Carriage Trade Studio 

Mark Spencer. PPA Certified, 
M. Ph o tog. Cr. 

Get solid strategies for creating a high-

end, low-volume portrait business. Mark 

offers you insight into pricing formulas, 

strategic marketing, and enhanced 

services that allow you to command a premium for your 

work. You'll also learn to create a studio atmosphere that 

will enhance your eaming potential. 

7:00-9:00  P.M. 
Marketing Awards Dinner 

Join your peers as we recognize those who have received 

PPA Certification in the last year. Attending also gets you in 

to see the presentation of the fourth annual ANNE awards 

for marketing professional photography. Dont miss this 

opportunity to network with some of photography's best 

marketing minds. APP MOW FEE 

I �C�C°" E 
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THURSDAY 
8:30 -IONS A. /if. 
Alternative Wedding Photography 

'►  Ba mbi Cantrell, PPA Certified, Cr. 

Photog. 

Join this AN-NE Award winner, as she 

shows you how to create stunning pro-

motional pieces that will capture the 

�c. 

attention of today's photography con-

sumers. Bambi shows you how combining your own pho-

tographic style with the right marketing tactics can make 

you one of your area's most sought after photographers. 

You'll also see how going proofless and capturing the 

essence of your subjects can increase your profitability, 

Bambi Cantrell is one of the San Francisco Bay area's 

leading photographic artists. Her work has graced the 

pages of national magazines like Martha Stewart's Living 

and Professional Photographer. She has also received an 

AN-NE, photography's most coveted marketing award, for 

her unique direct promotions. 

10:30 A.M. -NOON 
Unleash the Power of Energetic 
Business Building 

am 

Ira Blumenthal 

Ira will offer you ideas, 

strategies and solutions for 

unleashing the power that 

many professional photog-

raphers don't even know 

they possess! His success 

strategies will help you 

develop amarket-driven 

business development plan, 

find "best practices" that exceed your client expectations, 

understand the concept of compelling imperatives and 

explore the new definition of value. Ira will show you 

how these concepts work by providing success stories 

from similar businesses. 

Ira Blumenthal is a modern-day business 

"Renaissance Man." World-class corporations look to him 

when they want new ideas for expanding their businesses 

—now you can too! 

NOON 
Drawing for the Hasselblad and the 
PowerTools Cruise 

All PowerTools attendees who register by December 10 

will be entered into the Hasselblad drawing -those who 

register by October 31 will also be eligible to win the 

Cruise -see page three of this brochure for details. You 

must be present to win. 

W() �� 

D 
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GENERAL INFORMATION 
General Information 
Register for PowerTools by mailing your completed regis-

tration form and payment to: PPA, Attn: Conference 

Registration, 229 Peachtree St. NE, Suite 2200, Atlanta, GA 

30303. Those using a credit card may fax their completed 

registration form to 404-614-6401. If you have any ques-

tions, please call 800-786-6277. ext. 269 or 270. 

Conference registration fee includes: Admission to all 

conference programs (excluding Monteith/Grann program 

on Sunday, January 9 and Marketing Awards Dinner); 

daily refreshments; lunch on Monday Tuesday and 

Wednesday; and admission to the Trade Show. 

• Additional registrants from your studio receive $275 off 

member registration fee! 

• Early registrants (registrations postmarked by 

December 10) receive one chance to win a Hasselbiad 

camera at the end of the conference! You must be pres-

ent to win. 

Exclusive PPA member benefits: 

• Two achievement merits for attending PowerTools 

• 'lWo days credit toward recertification 

• PP of California affiliate credit toward Photographic 

Business & Arts Degree 

Official Airline 
Special discounted meeting fares are available from 

Delta Air Lines, the official airline for PowerTools. Just call 

the Delta Meeting Service Desk at (800) 241-6760 and ask 

for file number 134234A. 

Official Car Rental 
Allstate Car Rental is the official rental car provider for 

this conference. Special attendee discount rates are avail-

able by calling (800) 634-6186. 

Accessibility 
Please call (404) 522-8600, ext. 254 if you require special 

accessibility or accommodations at this conference. 

Riviera Hotel and Casino 
We have negotiated a very special rate at the Riviera 

Hotel Casino - just $79! This is a special conference rate; 

in order to receive it you must identify yourself as an 

attendee of the Professional Photographers of America's 

PowerTools Conference. Call (800) 634-6753 or (702) 794-

9412 to make your reservations. The deadline for reserving 

a room at this rate is December 6, 1999 - so call the Riviera 

today to make your reservationsl 

Recently renovated, the Riviera features all the luxuries 

and excitement that you'd expect from one of Las Vegas' 

most renowned hotels. Without ever leaving the hotel you'll 

find an array of dining, entertainment and shopping 

choices to suit almost any taste. Of course, there's always 

exciting casino action to be found at the Riviera. Their 

100,000 square foot casino features a wide variety of slot 

machines, table games, poker, keno and a complete 

race and sports book. If you're looking for a retro-casino 

experience, you'll want to check out Riviera's Nickel Town. 

This new, 1950s-style facility offers a fun, festive gaming 

atmosphere. 

All reservations require a one night's deposit to be 

received no later than thirty days prior to your arrival. 

This deposit may be made by check, money order or 

major credit card. Check-in time is 4:00 p.m. and check-

out is 11:00 a.m. 

The Future is Now! 
Explore the latest technologies and techniques at PPAs 

DIGITAL POWER conference. Scheduled for January 7-9, 

the Digital Power Conference 

offers what you need to suc-

ceed in the increasingly 

electronic world of imaging! 

Attend and you'll get three 

days of essential information on web site creation, DVD, 

color management, interactive video and much more. 

Make the most of your conference dollar! Attend both 

PowerTools and Digital Power and you'll save a total of 

$70! 

Look for your brochure and registration information in 

the November issue of Professional Photographer, on the 

web at www.ppa.com or call (800) 786-6277 for your copy. 

(DIGITAL 
P WER 

Imoging Conference 
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Note: One registration form per studio. All attendees from the same studio must register on one form. Pre-registration deadline is December 10, 1999. 

Primary Registrant's Name (Please print or type) 

Studio Name 

Address 

City   _-    State   Country 

Daytime Phone Number 

E-mail: 

PPA Member Number 

PPA Member (Primary registrant) 

Non-Member (Primary registrant) 

ZIP 

Fax Number 

Bring your whole studio and save! Additional registrants are Just $220. 

(1) Name 

(2) Name: 

Monteith/Grann Program Only (Sun., January 9) 
(Non-Conference Registrants) 

Marketing Awards Dinner 

Non-Member ❑ 

Postmarked by  Monteith/Grann  Registration 

Dec. 10' Ptoarom  Subtotal 

$495  add $50  $   

$595  add $50  $   

$220 

$220 

$125 

add $50 

add $50 

$125 

$32  S32 

If you are registering for both the Digital Power and the entire PowerTools conference. 

then you may deduct $70 from your registration fee for one Conference. 

PO WERTOOLS CONFERENCE REGISTRATION TOTAL: 

Payment Method: 

❑ Check enclosed  ❑ VISA  ❑ MasterCard  ❑ American Express 

Credit Card # 

Name on Card 

Cardholder's Signature 

ZIP Code of billing address - 

Expiration Date 

r 

ON-SITE REGISTRATION* If you are unable to meet the early registration deadline, 
please plan to register on-site On-Site Conference Registration Fees. Add S25 to the 
early conference registration fee. 

Mail to, PPA. Attn: Conference Registration, 229 Peachtree St. NE. Suite 2200, 
Atlanta, GA 30303. 
Fax to 404-614-6401 

r f+nr.+uatlon and Qe and PoLrev: There is a $25 adn imutrat:ve <<�::or cunce,luty 
after December 10. 1999 
No refunds granted on cancellations received after January 1. 2000 Yetnmtld 
Checks: There is a S20 service fee for returned checks Registrants will receive th 
receipt and confirmation letter, along with Information 
concerning hotel reservations at the Riviera Hotel, in approximately three week: 
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The Conceptual Niche 
For both Tony Stone Images and 

The Image Bank, there is a growing 
market for conceptual photography. 
"Conceptual stock images have been 
a key strength of The Image Bank," 
said CEO Rex Jobe. "It is one of our 
best selling categories and one area 
where we have many of the top 
artists in the world. We work hard 
with our artists to continue to develop 
this type of image, and our sales staff 
is trained to interact with our 
customers to help them interpret 
their creative ideas through 
conceptual imagery." 
"Photography is taking a different 

direction," believes Colleen Finn, 
spokesperson for Tony Stone Images. 
"Images are becoming more con-
ceptual." Recently, Tony Stone 
released brand new images from 
cutting-edge photographer Shuji 
Kobayashi, whose eerie depictions of 
the business place are a fresh per-
spective on an overworked theme. 
(View these original images on the 
Web: www.tonystone.com/work.) 
Engh agrees that conceptual 

imagery is strong in the marketplace 
today, and suggests that other kinds 
of imagery have a market, too. 
"Take, for example the photographer 
who enjoys shooting certain aspects 
of daily life. The photo buyer who 
needs that doesn't care about the big 
photo agency. He cares about 
finding a selection that pertains to 
his area of interest. It's a matter of 
finding a photographer who can 
supply those photographs. So, while 
the digital environment has changed 
the face of stock photography, it is not 
necessarily a negative development 
for the smaller-scale image maker." 
Instead, it is an opportunity for all 
photographers to find a profitable place 
among the large stock agencies. ■ 

Impressive 
Presentations 

To receive your 1999 Catalog, see your dealer 
or call 1-210-662-9882 

r. topflt4e) texas. net  www.toPlliglhtalbums.com 

More Info? Circle 48 
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Sandy 
SAHAGIAN 
Sandy Sahagian, PPA Certified, M.Artist.M.Photog., Portland, Oregon, 
photographed "Where Land Meets Sky" for her stock portfolio. She exposed the 

image at sunrise with a Canon T70 camera and a Canon 35mm f/2.5 lens with a 
sky filter. She exposed Fujichrome Velvia (RVP) film, ISO 50, at f/16 for 1/4 second. 

She manipulated the image in Photoshop using the Hue-saturation control to add 

more vibrancy to the oranges and the Dry Brush filter to add texture. 
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obert E. Robert E. Handley, PPA Certified, M.Photog.Cr., ASP, of 
Bloomington, Illinois, created "Eastern Mystique" with a ANDLEY Hasselblad 500ELX and a 150mm CF Sonnar f/4 lens and 
a Hasselblad Professional 6093T lens shade. He exposed 
Kodak Pro 100 (PRN) color negative film at f/8 for 1/250 

cond. His subject, Tonushree Jaggi, is a 14-year-old classical Indian dancer. The image 

[room 

s used for publicity, a recital program, and a 16x20-inch print in the recital hall lobby. 

ery one of her poses was perfect," said Handley. "This was one of two merit point prints 
m the session that earned me my Master's degree." The image was photographed in 

with white walls and a white seamless background. Handley airbrushed the photograph 
hound the subject to clean up shadows on the paper. Diagram: A) Camera; B) subject; 

3) fill light—Broncolor Pulso 1,5000 watt-second flash with a white umbrella; D) main light 

—Broncolor Rondo 1,500 watt-second electronic flash with diffuser; E) hair light—Broncolor 
mpact 41 with a Rosco amber filter; F) two Fine Light white reflector panels with black backings 
ind two Fine Light diffuser panels to create ambient light; and G) two Broncolor Pulso 1,500 

vatt-second flash units with wide-angle reflectors directed into the Fine Light panels. 
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Paul 

TISHAM 
Paul Tisham, 

M.Photog.M.Artist.Cr., of 

John H. Keel Photography, 
Marshfield, Wisconsin, 

photographed "Innocent 
Thoughts" with a 

Hasselblad 503CX and a 

150mm CF Sonnar f/4 lens, 

fitted with a Tallyn No. 3 
diffusion filter. For the main 

light, Tisham flashed three 
White Lightning Ultra 1800s 
through three connected 

4x6-foot Lightform 

translucent panels. Three 

silver panel reflectors made 
from mounted Lightform 

material provided the fill 

light. He exposed Kodak 
Pro 100 (PRN) film at 

f/8 for 1/125 second. 
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John F. 

RICHNAVSKY 

John F. Richnaysky of Pittsburgh has had his work published in seven countries. 

"Wedding Winds" was captured in the rotunda at the Pennsylvania Railroad 
Station in downtown Pittsburgh with a Bronica SQ-A medium format camera and a 
150mm Zenzanon PS f/3.5 lens covered with a handmade black mesh vignette. 

The film was Kodak Vericolor III Professional Type S (VPS) film, exposed at f/11 
for 1/8 second. Illumination was provided by two Metz 60 CT II 200-watt-second 

electronic flash units—one placed 15 feet to the left of camera and another 
placed 8 feet behind the subject as backlight. The mother of the bride, who is 
hidden behind the gown, would toss the veil into the air and then duck behind her 

daughter for each exposure. It took four exposures to get it right. Richnaysky 
used traditional retouching to remove three lights that were burning inside the 

building, and darkroom manipulation to burn in the archways. 
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Debrah N. 
MUSKA 

Debrah H. Muska, M.Photog., Newark Valley, New York, photographed Wo & Flo" 

with a Mamiya RB67 medium-format camera and a 127mm f/3.5 lens on Kodak Pr 

400 (PPF) color negative film. The main light, a Sunpack MS2000 with a 16-inch 

parabolic reflector and a Mylar diffuser, was positioned in front of and to the right 

the camera. The fill light, a Sunpack MS4000, was positioned directly to the left of 
the camera. A Sun Blanket reflector, wrapped around a 2400-inch board, was 

positioned to the subjects' right. The exposure was 1/250 second at f/16. 



RICK 
STAUErT 

Rick Staudt, M.Photog Cr., of Houston captured "Maybe Daddy Was Right" with natural 
window light at the Mission San Jose in San Antonio. No fill light or reflectors were used so 
Staudt could retain the dark mystery of the shadows. "I enjoy creating portraits that reach 
right into the heart and soul of my subjects," he said. Staudt used a Mamiya RZ67 medium-
format camera with a 180mm f/4.5 lens to expose the image on Ilford XP2 Super 400 for 

1/60 second at f/5.6. It was printed on Forte Polywarm, a warm-toned fiber-base paper, 
and displayed as a 24-inch-square print at the wedding reception. 
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"Raising Old Glory," by J.D. Wacker, PPA Certified, M.Photog.Cr., Clintonville. Wisconsin 

KwikProfe�ional  IVS 
1� K(A A 

n a ceremony held at the PPA 
'99 Imaging Conference and 
Expo in Atlanta, Kodak Professiona 
announced the winners of the 
14th annual Kodak Gallery 
Awards, recognizing "photogra-

phers who produce work at the 
highest level of their craft and who 
help professional photography grow 
and prosper," said Terry Deglau, 
manager of trade relations for Koda 
Professional. 
The first place award went to 

J.D. Wacker, PPA Certified, 
M.Photog.Cr., of Photography by 
J.D., in Clintonville, Wisconsin, for 
"Raising Old Glory." Second place 
went to Dwight Okumoto, PPA 
Certified, M.Photog.Cr., of Studio 3 . 
Photographics, Honolulu, Hawaii, 
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"Reflections at the Hand of Time," 
by Paul Charest, Berlin, New Hampshire 

"Private Line," by Dwight Okumoto, 
PPA Certified, M.Photog.Cr., Honolulu, Hawaii 
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for "Private Line." Paul Charest, of 
Morning Lane Photography, Berlin, 
New Hampshire, took third place 
for "Reflections at the Hand of 
Time." And fourth place went to 
Evelyn Hymas, M.Photog., of 
Moore, Idaho, for "Just Hold Me." 
Dave Fowler, PPA Certified, M.Photog., 
of Fowler Photographics, Ogallala, 
Nebraska, was awarded an honor-
able mention for "Kelly's Eyes." 
Eastman Kodak Company pre-

sents winners with an engraved 
crystal trylon on a black base at a 
special awards ceremony at the 
PPA annual convention each year. 
In addition, Kodak Professional will 
sponsor a two-month exhibition of 
the images at Walt Disney 
World's Epcot Center, in 
Orlando, Florida. The 
exhibit began in mid-
September.  ■ 

"Just Hold Me," by Evelyn Hymas, M.Photog., Moore, Idaho 

"Kelly's Eyes," by Dave Fowler, 
PPA Certified, M.Photog., 
Ogallala, Nebraska 
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P rP VE# fE Q t QHAEL GLEN TAYLOR 

"it has made me rethink my 

style of photography. By 

having so much control, 

I can do so much more. " 

Am 

Photograph 01999 Michael Glen Taylor, M. Photog.. Cr., FASP 

C o m P a c t 
Self-contained Location Lighting 

Profoto, the preferred lighting of leading pros and rental studios, introduces the convenient 

and economical ComPact Series. Compatible with Profoto's system of modular light shaping 

tools, they enable you to control light with the same precision as other Profoto systems. 

Multi-Voltage for World Wide Use 

On location or in the studio, ComPacts are perfect for instant set-up and fast break-down. 

And, thanks to multi-voltage capability (90-26OV) they can be used all over the world. 

Available in 300Ws and 60OWs versions. Shown with optional zoom reflector. 

Available only at Profoto Preferred dealers. For more information call, write or e-mail. 

Marketed by M a miya A merica Corporation 

STOCKHOLM SWEDEN 

MAMIYA AMERICA CORPORATION  8 Westchester Plaza, Elmsford, NY 10523 • Toll Free: 877-310-7700 • Toll free FAX: 800.321-2205 • Phone: 914-347-3300 • E-mail: info@profoto-usa.com 



R Cross 
Section 
Of Life 
f \Ikon Honors 
Dennis Hardinc 
nc ustrIal 
Photographer 
of the Year 

ennis Harding's work 
"consistently achieves 
the delicate creative 
balance between the 

aesthetic requirements of the 
image, the demands of 
commercial photography, and the 
needs of his company," said Bob 
Curruthers, technical representative 
of Nikon Forensic Services. "From 
the Americas—North and South—to 
such disparate locales as West 
Africa, Australia, China, Indonesia, 

9V 

When Dennis Harding goes on location for Chevron Corporation, his assignments go beyond the routine 
hard hat fare. "Oil rigging equipment looks the same no matter where it is," he said. "In addition to job 
locations, we like to record some of the local color and cultural surroundings to tell a more complete 
story." 

Kazakhstan, and Papua, New 
Guinea, Harding's portfolio of 
images is a credit to his company, 
his talent, and our profession." 
Curruthers'tribute to Harding, 

Chevron Corporation director of 
photography, was delivered at a 

presentation ceremony during the 
PPA'99 Imaging Conference & 
Expo. The prestigious Nikon 
Industrial Photographer of the Year 
Award included a state-of-the-art 
Nikon F5 Professional 35mm 
camera and a laser-etched plaque. 
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A chemistry major from 
Johnstown, Pennsylvania, 
Harding developed a love of 
photography while working 
part time at a photo studio. 
By 1976, he was chief 
photographer at Pennsylvania 
Electric Company, where he 
attained a PPA Master of 
Photography degree. The 
following year, Harding was 
hired by Gulf Oil to be chief 
photographer for North 
America and West Africa. 
Harding became director of 
photography for Chevron 
corporation when the compan, 
acquired Gulf Oil in 1984. 
Harding's photography 

shows his gift for portraying the 
color and composition in every 
scene he captures. Through his 
imagery, he conveys the 
company's concern for safety 
and the environment, and 
provides an invaluable 
historical archive. "Chevron 
values the power of my images 
to portray it in a positive light," 
said Harding. 
Nikon Inc. funds numerous 

foundations and grants as part 
of a long-standing commitment 
to education and the apprecia-
tion of photography. In addition 
to the Industrial Photographer 
of the Year Award, Nikon 
bestows the W. Eugene Smith 
Grant in Humanistic 
Photography, the Nikon 
Documentary Sabbatical 
Awards, and the White 
House News Photographers 
Association Award. For more 
information about Nikon, call 
800-645-6687, or visit the We, 
site at www.nikonusa.com. 
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Slip into something more comfortable... 

with GP's New Slip-in Album. 

Introducing GP's 

Collection 

G E N E R A L  P R O D U C T S 
Since 1934 

Cemtact us at 1.800.888.1934, visit www.gpalbums.com or e-mail: gpalbums®aol.com  More info? Circle 49 



"Sleeping Beauty," by Linda Johnson, PPA Certified, Antioch, California 

Su r g y  Burrell Kids Club 
Honors Top Children's 
Photographers 

• 

)ice 
q -

0 

(;iven the wide variety of 
ingredients that make up 
the little girls and boys of 

the world, there is hardly a greater 
challenge, or a greater joy, than cap-
turing the magic of those delicate 
concoctions in an enduring profes-
sional portrait. Eight children's pho-
tographers were recognized for their 
extraordinary talents this year in the 
Burrell Kids Club National Portrait 
Contest, which culminated in an 
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"All Dressed Up and Nowhere to Go," 
by Kim & Peggy Warmolts, Tarpon Springs, Florida 

"Don't Worry, It Gets Better," 
by Kim & Peggy Warmolts, Tarpon Springs, Florida 

"In Emma's Thoughts," 
by Joseph G. Johnston, Omaha, Nebraska 

"Sassy Sara," By Julie Lyle, Worthington, Ohio 



"Shadow Play," 
by Valerie Markle, CrPhotog., Ackworth, Georgia 

awards presentation at the PPA '99 
Imaging Conference & Expo in Atlanta. 
Linda Johnson, PPA Certified, 

Antioch, California, took the grand 
prize with her portrait, "Sleeping 
Beauty," which also took first place 
in the Expressive Faces category. The 
winners in the other seven categories 
were: Joseph G. Johnston, Omaha, 
Nebraska, 2- to 6-year-old; Christine 
Randall, Hinsdale, Illinois, 7- to 12-
year-old; Julie Lyle, Worthington, Ohio, 
13- to 16-year-old; Valerie Markle, 
Cr.Photog., Ackworth, Georgia, 
Storybook Children; two-time grand 
prize winners Kim and Peggy 
Warmolts, Tarpon Springs, Florida, 
won in two categories: You & Me 

"Separate Identities," 
by Christine Randall, Hinsdale, Illinois 

and 0- to 24-month-old (voted 
Photographers' Choice by convention 
attendees); and Lisa Adair, Redlands, 
California, in the OOPS! category. (See 
Lisa's portrait, "Sweet Pee," page 96.) 
In addition to photographic talent, 

Burrell recognized the winning 
studios in its Kids Club Promotion & 
Advertising Contest: Denise Stickney, 
El Cajon, California, for Best Studio 
Newsletter and Best Overall 
Marketing Program; Bill Highland, 
Des Moines, for Best Direct Mail 
Campaign and Best Print Advertising; 
Dennis DuBois and Julie DuBois, 
PPA Certified, North Webster, Indiana, 
for Best Broadcast Media; Janine 
Killian, PPA Certified, M.Photog., 

London, Ohio, for Best Multimedia 
Presentation; and Monica Davis of 
Vancouver, Washington, for Best 
Advertising Specialties. 
Established in 1994 by Burrell 

Professional Labs of Crown Point, 
Indiana (www.burrellprolabs.com), 
the Burrell Kids Club Marketing 
Program and National Portrait 
Contest help professional photogra-
phers promote their unique skills 
and services, and encourage parents 
to invest in professional portraits 
of their children. 

... Snips & Snails, 
& Puppy Dog Tails. 
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Photographers 
have discovered the 

secret to 
making money 
with their 

digital equipment. 

Our softw are. 
You own digital equipment and you want to take advantage of your 

investment, well now you can! 

How? 
By adding ExpressPhoto software from the leaders in digital 

imaging. Produce high-volume customized images in your studio, 

or in the field, for immediate delivery and profit. 

To learn how you can beef up your bottom line with digital technology, call: 

888.584.0089  www expressdigital.com 
More info? Circle 50 
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Sleek, Practical, 
anc Touch 

electing a portfolio for your 
prized photographic creations 
is no open-and-shut case. 
"You need to make sure it's 
archival, holds up to abuse, 

and that it can be checked in as a 
bag when boarding a plane," said 
Richard Newman, fine art marketing 
specialist at Calumet Photographic 
(Bensenville, Illinois). "But it's really 
more about the work that's on the 
inside," he was quick to add. 
That's true, but we all know that 

quality presentation goes a long way 
toward enhancing quality imagery. 
just ask any commercial photographer 
who pounds the streets looking for 
clients. Your work must project a 
professional image before the 
prospect even opens the case. 

Case 
of tk 

Jr 

What kind of display do you 
look for? Something strong, durable, 
archival, and classy. That's a tall 
order for the perfect portfolio. We 
suggest that you investigate the 
combination approach. Choose 
products that complement one 
another and provide several layers of 
protection—from mounting to 
shipping—depending upon your 
needs. For example, you'll want to 
display unmounted prints and 
tearsheets in black viewing pages or 
presentation sleeves. These should 
be mounted in an attractive, high-
quality portfolio made of fine leather 
or synthetic material. 
For mounted prints or large-

format transparencies, nothing is 
more enticing than a stack of 

Elite, from Century 
Archival Products 

professionally matted 
images nested in an elegant 

clam shell box, the kind that 
opens up as one piece and folds 
over to make up the top and bottom, 
Your boxes (and portfolios) should 
be in pristine condition. Nothing 
turns off a client quicker than dog-
eared corners and worn edges. 
That's where the presentation casE 

comes in. Carry and ship your port-
folios and boxes in durable, bullet-
proof cases. They should protect 
your images as well as complement 
your portfolio design. The same rule 
that applies to the inner portfolio 
applies to the outer case: When it 
starts to look worn, replace it. Look 
for quality products, so you won't 
have to replace them as often. 
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Once you have a general picture 
of how all these elements fit together, 
you can begin your search for the 
ultimate portfolio. Don't worry 
about a lack of selection. Like many 
vendors who cater to the creative 
market, portfolios and presentation 
case manufacturers offer a vast 
assortment of products, including 
custom designs for those who can't 
find what they want on the shelf. 

Portfolios and Boxes 
Brewer-Cantelmo (New York) 

offers a signature Portfolio Book that 
can be customized with several 
optional features, such as flat or 
gusseted pockets, screwpost binding, 
padded covers, and personalized 
stamping. Coverings are available in 
leather, cloth, coated materials, 
wood, Nubuk, metal, and Plexiglas. 
Brewer-Cantelmo will even cover 
the Portfolio Book with customer-
furnished materials. There are 
related pieces in the company's 
product line, including a matching 
case for the Portfolio Book and the 
Clam Shell/Gallery Box. The 
company also provides 
bookbinding. 
Established in 

1990, the House 
of Portfolios 
Company Inc. 
(New York) produces 
hand-made custom 
products, 
assembled 
under the 
direction of 
master craftsman 
Thomas 
Lombardo, the 
company's founder 
and president, 
whose 30-year 
career includes an 

apprenticeship in Italy. He and a 
small, knowledgeable staff design 
portfolios, presentation books, and 
clam shell boxes in a wide variety of 
styles, combinations, colors, and sizes. 
Most products can be personalized 
with your name or studio logo, 
including the assortment of nylon 
carrying cases built to protect your 
portfolio from the elements. 
For those who prefer the basics, 

Light Impressions offers the Portfolio 
Box in black, light gray, and various 
colors, in sizes from 8x10 to 16x20 
inches. The library-quality boxes are 
constructed of durable fabric covering 
heavyweight binder's board. Inside, 
the paper lining is acid- and lignin-
free, and the reinforced hinges will 
last through years of use. The sleeker 
Thinline Portfolio Boxes are 
constructed of heavyweight binder's 
board covered with library-quality 
buckram fabric. Light Impressions' 
products are available through 
several retailers and catalog sales. 
Century Archival Products, a 

division of Pohlig Brothers Inc. 
(Chesterville, Virginia) markets the 
Century Box, the Century Showcase, 

and the Century 

Graf/X Presentation Cases, a Calumet exclusive. 

Album. The funtional Century 
portfolio box is available in a range 
of formats and sizes. The Showcase 
includes a 3/4-inch capacity ring 
mechanism to facilitate page turning 
and prevent tearing. Ten archival 
polypropylene protectors are included. 
The black inserts in the archival 
page protectors are acid- and lignin-
free, and pass the photographic 
acidity test. Perfect for slides, the 
Century Album presentation binder 
holds pages with a slanted D-ring to 
reduce curl. All three products are 
constructed of acid-free material. 

Print Cases 
Graf/X Presentation Cases, a 

Calumet Photographic Inc. 
exclusive, are constructed of solid 
Baltic birch wood for rigid yet 
extremely lightweight protection. 
The lightly textured matte black 
exterior is a scuff- and stain-resistant 
fabric that's easy to clean, and 
the corners are capped with 
polypropylene for durability. 
Double handles make for balanced 
weight distribution and the twin-
latch locking system secures the 
contents. The cases have an interior 
pocket and a convenient pull-

ribbon for easy access. 
Scott Tallyn, of Tallyn's 
Professional Photographic 
Supply (Peoria, Illinois), 
designed one of the first 
print competition cases 
for the safe shipment of 
16x20- and 20x24-inch 
prints. The exterior 
features rugged, 
water-resistant 
ballistic nylon with 
dual locking 
zippers, plastic-
covered shipping 
address window, and 
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The Port Exhibit Case from 
Tenba Quality Cases Ltd. 

padded hand grip. The interior has a 
soft nylon liner that won't scratch 
prints, an interior window for a 
return shipping label, a business 
card window, and reinforced 

corners. Six foam sheets separate 
prints. 
Port Exhibit cases, manufactured 

by Tenba Quality Cases Ltd. (Brooklyn, 
New York), are made for carrying and 

shipping 20x24- or 
16x20-inch mounted 

print exhibition 
images. The outside 
is covered with 
Protek ballistic 
nylon, a material 
originally made for 
bullet-proof vests 
and anti-shrapnel 
lining. The frame is 
made from a 
lightweight, air 

channel polyethylene 
sheet that disperses shock, and 

heavy metal corners to maintain the 
shape. The closed-cell, crossed-
linked foam interior, with heavy 

rubber content, is both waterproof 
and resilient. A die-cut foam edging 
provides two unique features: large 

scallops on two sides so you can 
scoop each print from the cases, and 
four semi-circle cutouts that protect 

the corners of the prints from 
rubbing against the interior. 

Developed in cooperation with 
Professional Photographers of 
America, the Tenba Port Exhibit 
case has vinyl plates on the front 

and side for a shipping label and a 
coded judging label. Cases 
emblazoned with the PPA logo are 
available at a discount from PPA 

(800-786-6277; FAX: 404-614-
6400). Tenba also offers a variety 
hard-sided shipping cases, padded 
presentation cases, and flat 
portfolio cases. 

Calumet's Portfolio Pyramid 
A s a professional photographer, you 
11 produce thousands of images in all 
sorts of formats on all kinds of media, 
some of which you will use today, 
some next month, and some 10 years 
from now. How do you keep it all 
straight? Calumet suggests dividing 
your work into three categories known 
as the Portfolio Pyramid. 

3. The Base of the Pyramid: 
Undoubtedly, you have many negative, 
transparency, and print archives that 
you must keep completely accessible 

and yet securely stored. These items 
occupy the foundation, or the largest 
part of your portfolio pyramid. They 
should be stored in economical, archival 
pages and boxes where they can 
remain clean, safe, and out of the way. 

2. At the Center: Most of your current 
project and portfolio images fall into 
this broad band of the portfolio 
pyramid. Placing them in black viewing 
pages or presentation sleeves 
provides instant access and elegant 
display, and will allow you to keep a 

Tallyn's Professional 
Photographic Supplies 

number of portfolios handy to meet the 
specific tastes and needs of your clients. 

1. At the Pinnacle: For that all-
important appointment with major 
clients, place your best images into 
new presentation pages and then into 
the finest display binders, books, and 
portfolios. This very select group of 
images represents the summit of your 
portfolio pyramid, and demands the 
highest quality presentation products 
available. 
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Ì've been shooting professionally for more than 30 years now, and I can tell you that my 
Nhite Lightning monolights are the optimum in terms of quality, durability, and the kind of 
,ersatility 1 depend on. It's that simple!" ®  Gary Bernstein 

ear Factory Warranty 

Thirty Day Absolute 
Satisfaction Guarantee 

ajor Credit Cards Accepted 

Order Direct On-line From Our Website 

revolutionary vision of Paul C. Buff, comes 
raZAP and X-Series monolights, self contained flash units 
n handle any challenge a photographer might face. With an 
5-year factory warranty, a thirty-day absolute satisfaction 
e, a wide assortment of a(cesories and light modifiers, plus 
)any 's old-fashioned "we-care" attitude and service. There is 
it - White lightning is the lighting system to purchase. 

raZAP Series offer the same famous "what-you-see-is-
-get" modeling as the legendary Ultra series, but they are 
ter, even tougher, and even more compact.With their advanced 

UltraZAP 800 
330 (True) WS 
3.7 Ibs 
$399 

N MhZ 
Nireless! 
�aQioRemote One Debuts 
ally wireless remote control 
ey Features: 
(ontrol flashpower and modeling in 1/10 f-stop 
increments with a typical range of 100ft. 

(ontrols up to 16 light units in each of the 
16 banks (256 lights total). 

Hand-held transmitter has a backlit LCD 
display which shows all parameters of all 
16 lights. Transmitter stores settings in 
nonvolatile memory. 

Visual verification of accurate data reception. 

Not to be confused with cheap infrared 
remotes which require line of sight and 
don't allow camera sync. 

WH 
I    

2725 Bransford Ave. - 

voltage regulated circuitry, they can't be beat when it comes to accuracy. 
They feature an improved single-lever reflector attachment 
mechanism, a dual attachment for umbrellas or counter-weights, 
and auto-dump of excess charge. 

Additional features of the new X 1600, X2400 and powerful 
X3200: An exclusive Dual Range Power Control system allows 
variable adjustment of flashpower and model lamp over a 1 f-stop 
range. (Add 1.2 f-stops when controlled by CompuScene or RadioRemote 
One). When switched to 1/4 Power Mode, both the recycle times 
and flash durations are reduced ... terrific for shooting and freezing 

Paul C. Buff, Inc. 

800-443-5542 
www.wbite-lightning.com 

Nashville, TN 37204 - FAX: 61 S-383-0676 

very fast action shots such as sports, dance, or scientific work. With 
On-Demand Fan Cooling and Audible Overheat and Misfire Alarms 
the X-Series lights can be used under extremely heavy all-day shooting 
conditions. 

Did we say revolutionary?  Then how about the brand new 
RadioRemote One Wireless Remote (ontrol System. Slaving 
directly from your camera, RadioRemote One easily controls all of the 
newer series plus the famous Ultra series of lights. Photographers now 
have the ultimate freedom in a lighting setup that they always 
wished for. 

See us in N.Y.C. at PhotoPIUS 9̀9 

UltraZAP 1600 
660 (True)WS 

4.6 lbs 
$479 

UltroZAP 2400 
1000 (True) WS 

4.7 Ibs 

Receiver 

$149 1 

X2400 
1000/250 (True) WS 
FAN COOLED 
4.8 Ibs 
$649 

X1600 
660 / 165 (True) WS 
FAN COOLED 
4.8 Ibs 

$549  $599 

�� 5199 
Transmitter 

when you purchase 
an UltraZap or X-Series White 
Lightning by choosing one or both 
of these special incentives: 

13 Foot Air Cushioned 
$  5  1 ightStand (a $175 value) 

This heavy duty drop-proof stand is sold by others 
for up to $175. Perfect for studio photography. 

525 

X3200 
1320 1330 (True) WS 

FAN COOLED 
7.6 Ibs 
$799 

Don't Miss These 
SpectawlarSavings 

SAVE$200 

32 inch PentaFlex 
reflector (a $75 value) 

Complete with five interchangeble surfaces: Gold, 
Silver, Black, White and Diffusion White... VERSATILE! 

OFFER EXPIRES OCTOBER 29, 1999. Not valid with any 
other Paul C. Buff, Inc. special incentive or special package 
price. Example: Purchase one UltraZap 1600 for $479 ... add 
S25 for the 13' stand and/or S25 more for the PentaFlex. 

More info? Circle 51 



Ready 
to shoot. 

Available for 
discounted 
purchase from 
the Professional 
Photographers of 

America enblazoned  The Best TM  
with their logo. 

From small bags to huge shipping cases, we 
make the best case for the serious photographer. 

Tenba Quality Cases Ltd., Dept.699PP, 50 Washington St., Brooklyn, NY 11201 
phone: 718 222-9870 info@tenba.com, www.tenba.com 

Write us for a free 84 page catalog showing over 600 products for photographers. 

Specifically designed for 
wedding photographers 
to carry your camera and 
small strobe, already set up, 
just the way you want it, 
ready for action. 
Holds any medium format camera with 
lens, back and compendium hood, 
attached to any strobe bracket, mounted 
with any large portable masher strobe. 
Outer material is smooth, tough, easy to 
clean, ProtekT" nylon cloth. 
Padded with layers of closed cell foam 
and rigid air channel plastic, the case 
gives excellent protection for car and 
hand transportation. 
Your camera set up is held securely in the 
case by three padded moveable inserts 
attachable to the long sides with Velcro®. 

TENBA 

Portfolio Suppliers List 
Advertiser's Display Binder Co. Inc. 
50 Dey Street 
Jersey City, NJ 07306 
800-489-3246; 888-436-5467 
www.1611 studio. com 
More info? Circle 100 

Brewer-Cantelmo 
350 Seventh Avenue 
New York, NY 10001 
212-244-4600; FAX: 212-244-1640 
www.brewer-cantelmo.com 
More info? Circle 101 

Calumet Photographic 
890 Supreme Drive 
Bensenville, IL 60106 
888-367-2781; FAX: 630-860-7089 
www.calumetphoto.com 
More info? Circle 102 

Century Archival Products 
Pohlig Brothers Inc. 

P.O. Box 2470 
Chesterville, VA 23832 
804-275-9000; FAX: 804-275-9900 
pohbro24 @aol. corn 
More info? Circle 103 

The House of Portfolios Co. Inc. 
52 West 21 st Street 
New York, NY 10010 
212-206-7323; FAX: 212-633-2247 
www.houseofportfolios.com 
More info? Circle 104 

Light Impressions 
P.O. Box 940 
Rochester, NY 14603-0940 
800-828-6216; FAX: 800-828-5539 
www.lightimpressionsdirect.com 
More info? Circle 105 

Tallyn's Professional 
Photographic Supply 

1609 West Detweiller Road 
Peoria, IL 61615 
800-433-8685; FAX: 309-692-8346 
www.tallyi7s.com 
More info? Circle 106 

Tenba Quality Cases Ltd. 
50 Washington Street 
Brooklyn, NY 11201 
718-222-9870; 
FAX: 718-222-9871 
www.tenba.com 
More info? Circle 107 

More Info? Circle 52 
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This split-second brought to you by MegaVision Digital Cameras. 

_ r— 
f r �o 
t 

HIGHEST COL OR QUA L 

SHARPEST DIGITAL FILES 

TRUE MOIRE FIX 

CO MPREHENSIVE WARRANTY 

ecifications  S2 

ile Size (8 bit per color)  12MB RGB 

16MB CMYK 
ile Size (16 bit per color)  24MB RGB 

32MB CMYK 
pture Rate  0.8 seconds 

D Area Array  2048 x 2048 

uivalent Film Speed  80150 

utter Speed  112-1/250 

ftware: Photoshoot 3.0 for Macintosh 

mpatibility.• Most medium format cameras 

53 

18MB RGB 

24MB CMYK 

36MB RGB 

48MB CMYK 

1.2 seconds 

3012 x 2048 

50 ISO 

8 sec.-1/250 
Megallision's PhotoShoot software, a complete stand-alone 
application, tone curve, sharpening, image capture and 
retouch capability package. With PhotoShoot, you can shoot 
into an electronic proof sheet for instant feedback, editing 
and approval. 

More info? Circle 53 

Capture in an Instant -
Anywhere! 
The MegaVision series of single-shot 
backs offers you high-resolution 
images either tethered to a computer 
or on location with the optional 
BatPac battery system. Perfect 
for portraiture, fashion, annual reports 
and studio assignments. 

Choose Your Chip 
MegaVision is the only company that 
offers a choice of digital backs for 
medium format cameras. The S2 
(12MB file) and the S3 (18MB file) now 
provides professional photographers 
a clear choice of file size, resolution 
and price. 

Incredible Technical Support 
The MegaVision system is supported 
throughout the U.S. by the most 
comprehensive warranty program 
in the industry. 

The one-year program includes free 
loaner service, software upgrades 
and unlimited telephone support. 
Extended service contracts 
are available. 

ANOTHER CALUMET 
DIGITAL SOLUTION! 

C ALUMET DIGITAL S OLUTIONS 

For more information about the 
52 and 53 or to arrange an on-site 
demonstration, call us toll free at: 

(1-888-237-2022) 
Visit our web site at: 

www.calumetdigital.com 



Performance 
The Pentax 67 II SLR 

p h ar 

he Pentax 67 SLR has long been 
a favorite of photographers who 
enjoy shooting 6x7cm film. 

Because this medium-format camera 
looks like a typical but slightly larger 
35mm SLR, its easy for 35mm shooters 
to learn to use. The recently introduced 
Pentax 67 II adds new many features, 
including a built-in hand grip, TTL 
flash metering, LCD information 
panel, and with an improved film 
transport system, one extra exposure 
on a 20-frame roll of 220 film. 

Peffl = 6711 Features 
The large, 6x7cm Pentax 67 II is 

an electronically controlled SLR that 
inherits its design from the original 
Pentax 67. The new model operates 
on two CR-123A lithium batteries 
that fit neatly inside the bottom of 
the built-in grip. The on/off switch 
and the shutter release button on top 
of the grip are situated within easy 
reach of your right forefinger. 
While the camera's normal 

operating mode is manual, it can 
revert to aperture priority or metered 
manual mode with the addition of 
the optional Pentax 67 II AE 
pentaprism finder. The AE 
pentaprism provides three metering 

Pentax 67 II SLR 

options, advanced six-segment, 
center-weighted average, and spot 
metering, all of which are selected 
with the switch on the upper left 
side of the pentaprism. The 
electronically controlled shutter is a 
horizontal-run, focal plane cloth 
shutter, capable of speeds of 1/1,000 
to 30 seconds in AE operation and 
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1/1,000 to 4 seconds in manual 
mode, with a maximum flash-sync 
speed of 1/30 second. 
In aperture priority mode, the 

stepless shutter speeds are under the 
camera's microprocessor control. 
Exposure compensation can be set 
to +/- 3 EV in 1/3-step increments. 
The viewfinder displays exposure 

compensation, shutter speed, 
metering mode, memory lock, flash 
status, and frame count. The 
viewfinder image area is 90 percent 
with the AE or standard pentaprism, 
and a full 100 percent with either 
the optional folding hood or the 
rigid magnifying hood. 
The Pentax 67 II uses 120 or 220 
roll film (10 and 21 exposures, 
respectively). To load the film, 
simply open the back cover, release 
the film-spool retainers, install the 
take-up spool on the right, set the 
pressure plate on the door to 120 or 
220, and load the film. Once you 
engage the film spool retainers, you 
wind the film until the arrows line 
up with the starting marks inside the 
camera. Close the back cover, wind 
the film to the first exposure, and 
you're ready to go. 
The manual film ISO settings range 

from 6 to 6,400. The large LCD 
panel on the top right of the camera 
displays the frame count, ISO speed, 
flash ready indicator, and battery 
power alert, an especially useful feature 
for electronic cameras that are 
totally dependent on battery power. 
The Pentax 67 II provides TTL Auto 
Flash metering with either a dedicated 
flash extension cord (generally used 
with a camera bracket), or the new 
hot shoe grip for Pentax-dedicated 
flash units. The hot shoe grip attaches 
to the left side of the camera and 
has a short wire to connect it to the 

dedicated flash terminal on the 
camera body. You can hold the 
camera securely with your left hand, 
while quickly mounting a Pentax-
dedicated flash unit for TTL shooting. 
Combined with a TTL flash, the 
Pentax 67 II can provide contrast 

control flash, trailing curtain flash 
sync, or multi-flash arrangement. 
The new interchangeable Pentax 

67 II focusing screens provide an 
image 60 percent brighter than the 
original Pentax 67 screens. Addi-
tionally, the Pentax 67 II features a 

Buy any Novatron Kit that comes in a hard case 
and we will give you an additional Flash Head FREE! 

Buy a 240 kit and get a 
2110-C Flash Head ($200 value) FREE! 

Buy a 400 or 600 kit and get a 
2140-C Flash Head ($220 value) FREE! 

Buy a 1000 or 1500 kit and get a 
2150-C Flash Head ($240 value) FREE! 

To find a Novatron dealer near you, visit our web site at 
www.novatron.com 

or call us at 1-888-468-9844 
To receive your free Flash Head, send us your warranty card, dated sales receipt and $10.00 for shipping and handling 
postmarked no later than Feb, 29, 2000. Your Flash Head will be shipped directly to you. Kit must be purchased from 

Sept, 11999 through Jan. 31, 2000. K-series, PHG-series, and Ml series Kits ore excluded from this offer, 

More info? Circle 54 
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mirror lock-up switch, power saver 
setting, 12-second self-timer, 
multiple exposure switch, standard 

cable release socket, exposure 
memory lock feature, and a standard 
X-sync flash terminal for use with a 

non-TTL or studio flash unit. 
There are 21 Pentax lenses for the 

Pentax 67 II SLR, including a 165mm 
f/4 leaf shutter lens that has a maxi-
mum shutter speed of 1/500 second. 
Pentax also offers 1.4X and 2X tele-

converters to extend focal length. 

PROduct Performance 
When 1 received the Pentax 67 II 

SLR with a 90mm f/2.8 lens and AE 
pentaprism, I was surprised at the 

iJomke Photogs 

size of the camera. It is not small, 
but then neither is the 6x7cm image 
it produces. Despite its size, the 

camera proved easy to handle. I was 
especially pleased by the new AE 

pentaprism settings for Pentax's 
proven six-segment metering and the 
average and spot metering modes. I 

can attest to the accuracy of the six-
segment metering system, and I used 
that metering mode most of the time 

in my tests. In certain situations, the 
fl ick-of-a-sw itch change to spot 
metering mode allowed me to 
calculate the exposure rapidly, for 
those instances when experience 
outweighed automation. 
The Pentax-dedicated TTL flash 

Ever wonder why so much of the most functional clothing for photographers 
is so unappealing? Domke Photogs must have been wondering, too, because 
they've come up with a jacket that is highly functional yet good looking. 

The light-khaki, 100% cotton Domke Photogs jacket has 16 pockets and a 
nylon hood that stows away in the zippered collar. It has adjustable cuffs 
and plenty of room everywhere for just about anything. It even has three 
pockets for your pens and pencils. This parka-length jacket leads a double 
life as a vest, with concealed zippers for removing and attaching the 
sleeves. There are hand-warming pockets under the roomy exterior cargo 
pockets, two hidden pockets inside, and a drawstring to adjust the fit. 
My wife paid the Domke jacket the finest compliment by saying it didn't 

look like photographer wear—proof positive that the jacket has a low dork 
factor, even loaded with gear in the pockets. 
The Photogs jacket has plenty of room for accessories. I like that the 

pockets are easily accessible, because I use many small items that can be 
hard to locate in a camera bag loaded with equipment. With so much room 
in the jacket for my gear, I'm free from having to carry a camera bag when 
I hike or travel. 
The more I wore this jacket, the more I liked it. With its ease of access 

to the small lenses or accessories I like to have at hand, it's a fine 
complement to my camera bag. The removable sleeves were a welcome 
feature, since I often travel to places that are hot in the afternoon and 
much cooler in the evening. In fact, I liked the jacket so much I bought it. 
At about $120, it's a bargain you will easily warm up to and warm up in. 

—Peter Kotsinadelis 
More info? Circle No. 134 

metering system worked well, but I 

was surprised by the absence of 
flash compensation. To use outdoor 
fill flash, you must set the flash 
manually—a more time-consuming 

process than it should be. However, 

I liked having the standard X-sync 
terminal included, which allowed 
me to use any standard flash system 

with the camera. The maximum 
flash sync speed of 1/30 second is 
not a problem for most flash 
photography, but it can be limiting 

in situations where you want to 
combine ambient and flash lighting. 
The brighter focusing screens are 

a welcome addition for photographe 
who had difficulty reading settings 
on the dark focusing screens of the 
original Pentax 67. They make it 

easy to focus, even in low light. 
At first, it was slow-going to 

change film at the end of a roll, but 
it became easier with repetition. Th- 
images I captured were well 
exposed, and the Pentax 90mm f/2.: 

lens I used in my tests was tack 
sharp, edge-to-edge. The relatively 
new 55-100mm F4 zoom lens (the 

equivalent of a 28-50mm on a 
35mm SLR) and 100mm F4 macro 
add to the appeal of the new Pentax 
67 II. This SLR is a fine upgrade of 
the Pentax 67, and a good choice if 
you are looking for an easy-to-use 
and convenient 6x7cm SLR. Most 
Pentax 67 accessories and lenses 

can be used with the new Pentax 6 
II without any modification. 

With lenses ranging from a 35mrr 
fisheye to a 1,000mm telephoto 

(equivalent to 17mm to 500mm 
lenses with a 35mm SLR), and a 
wide range of accessories, this 
model proved that good things can 
also come in big packages.  ■ 

More info? Circle No. 135 
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The reviews couldn't paint a prettier picture. 

The Pentax 645N medium format SLR 

camera has received critical acclaim in 

over a dozen industry reviews since the 

camera was introduced in February, 1998. 

What is everyone raving about? 

The Pentax-based SAFOX IV 

phase-matching predictive autofocus 

Aren't your 

pictures worth a 

PiAIAX 

J. 4 � _ I.I 

v 

"Autofocus (Pentax 645N) is fast, accurate, and probably one of 
the most exciting events that's happened to medium format since 
the breed was invented." 

-Herbert Keppler, Popular Photography 

"645N provides superb performance and a full range of pro features 
and lenses." 

- Editors, Petersen's Photographic 

"The 645N may well change the way many photographers view 
medium format ph(,-

-Peter Kotsinadelis, Professional Photographer Storytellers 

system that performs even in extreme 

lighting situations. 

The most complete data imprinting 

feature available to record all your settings 

outside the image area. 

The Dual Six-Segment multi-pattern 

metering system and the four distinctive 

exposure modes that offer maximum 

creative control. 

"To sum up, the Pentax 645N is a 

remarkable machine and a notable 

achievement in camera design, 

engineering, and manufacture." 

(Test Report, Popular Photography) 

Visit www.pentax.com for complete product features. 
Pentax Corporation . 35 Inverness Drive East . Englewood, CO 80112 

I I 

PENTAX 

C1 

More info? Circle 55 
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Part 1. Barn Doors and Louvers 

rquiP*4*t 4404: 
• Mamiya RZ67 w/Phase One digital back 
• Paul C. Buff White Lightning flash units 
• Photoflex LiteDome, StripDome, & louvers 

hen you light an object, it must be the primary 
subject of the photograph. How you light it will 
determine how subtly it interacts with its 
surroundings and the impact it has on the 

viewer. For example, you can enhance or complement 
the subject by de-emphasizing the foreground and/or 
background. This can be achieved in two ways: 1) Light 
the subject and its surrounds separately, using several 
different light sources and techniques to achieve the 
desired results; or 2) illuminate the subject, background, 
and foreground all with the same lights, and use different 
light modifiers to control the spread and direction of the 
light. This lesson outlines the second approach, using 
barn doors and louvers on soft boxes. 
To illustrate this technique, we chose a translucent 

glass vase that clearly shows the effects of the various 
lighting setups. You can, however, adapt this technique 
to almost any subject. It is particularly valuable when 
limited space requires that you work close to the 
background, and the light source unavoidably spills into 
areas around the subject. 
First, we placed the vase on a transparent shooting 

table and positioned an overhead flash to light the top of 
the vase. We used a Paul Buff White Lightning 1200 
Ultra in a 2402-inch Photoflex LiteDome with the 
interior baffle installed. (See "How to Control Light With 
Your Soft Box," September Professional Photographer.) 
Notice that the light causes a horizontal reflection in the 
table. Remember that you must light the subject as you 
would like it rendered first, and then make adjustments 
to light the foreground and packground (see Figure 1). 

Figure 1 

Next, we set up a main light and placed it to the left 
of the vase. We used another White Lighting 1200 Ultra 
in a 2402-inch Photoflex LiteDome with the baffle 
installed (see Figure 2). 

Figure 2 

0 

62 • Professional Photographer • October 1999 



Because the vase is translucent, the light passes 
through it. While the color gamut the human eye is 
capable of seeing is vast, the camera's film, or in this 

case the CCD, does not record color in the same way. 
Consequently, colors may appear washed out. You can 

overcome this to some degree by modifying the light. In 
this case, we placed white paper inside the vase to 

serve as a neutral bounce card—redirecting the 
light and increasing the color saturation of the vase 
(see Figure 3). 

Figure 3 

We added a fill light to the right of the set, which 
consisted of another White Lightning flash and an 8x36-
inch Photoflex StripDome. This produced a narrow fill 

that did not overlight the vase, yet provided the three-
dimensional effect we were after (see Figure 4). 

Figure 4 

To take advantage of the transparent shooting table, 
we placed a 16x24-inch Photoflex LiteDome directly 

underneath the vase to light it from below. This gave the 
vase the appearance of floating in air. Notice how the 
reflection from the overhead light is barely noticeable 
(see Figure 5). 

Figure 5 

At this point, the vase is nicely illuminated, with light 
all around it. Now we will begin to place light modifiers 
on the soft boxes to further control the spread of light on 
the foreground and background. You can see that these 

changes significantly alter the appearance of the image. 
First, we placed a barn door on the overhead light, 

using a piece of black foam board. We attached it to the 
soft box by placing a 1-inch strip of Velcro onto the back 
of the foam board. (You can find double-stick Velcro at 
hardware or fabric stores, often sold by the foot or yard.) 
Once you tape the Velcro on the barn door, tape the 
opposite side of the Velcro to the soft box so you can 
attach the barn door. The soft box we used already had 
Velcro sewn into the interior rim. 

We turned off the other lights on the set so we could 
see the effects of only the overhead light. We then 

adjusted the amount of light falling on the background 
by angling the barn door. When the angle was just right, 
we used gaffer's tape to secure the door in place. 

Notice how the earlier reflection in the table is now 
completely gone (see Figure 6). 

Figure 6 
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Now we have a black background that will eventually 
transition smoothly to white. Not only does it significantly 
alter the image, it also creates an area at the top where we 
could place copy for an illustration in an article or 
advertisement. 
The next step is to control the main and fill lights to 

prevent them from lightening the black background. We 
turned off the overhead light and turned on the main 
light to see its effect. Then we placed a set of louvers on 
the main light to direct the light straight out to the vase. 
This does not alter the light on the vase in any way, but it 
completely blocks the light from spilling into the background. 
Note: A barn door would not be as effective in this 

situation because the main light is too broad. It would 
have taken a 1- to 1 1/2 -foot  barn door to completely 
block the light, and that would have shown in the 
photograph (see Figure 7). With the StripDome, we could 

Figure 7 

use a narrow barn door for a narrow light source. 
We turned off the main light to see the effects of only the 
fill light. Then we attached the barn door with a strip of 
Velcro as we did with the overhead light. After positioning 

Figure 8 

the angle of the door so that the light would not hit the 
background, we used gaffer's tape to secure it (see Figure 8). 
Finally, we placed a set of louvers on the small soft box 

underneath the table to direct light straight up, away from the 
background and away from the camera lens (see Figure 9). 
In the final image, we've 

compared the effects the 
barn doors and louvers had 
on the background with the 
setup from Figure 5. This 
lighting technique can be 
adapted for a variety of 
subjects, including people, 
and it works great for catalog 
shots of similar objects. 
Next month, we'll 

demonstrate the use of gels 
and grids to control light on 
the subject and background 
in portraiture.  ■ 

The Final Image 

Figure 9 

To view this and other step-by-step articles, visit the public area 
of the Photoflex Web Photo School at wwwwebphotoschool.com. 
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President's Message 
By Don Mitchell, PPA Certified, Cr.Photog. 

Ponytails and Priorities 

here I was, standing alone in the 
middle of the softball diamond. The 

sound of laughter and applause filled the 
air. How had I lost control of this game so 
quickly? I have been umpiring for years, 
and yet no clinic or seminar had prepared 
me for what had just happened. 
It was a typical all-star softball 

tournament. There were 35 teams 
representing the best their leagues had to 
offer. The tournament had started early 
Saturday morning on one of those hot 
June weekends in Sacramento. Just for the 
record, it doesn't matter what the 
humidity is, once the mercury goes into 
triple digits—IT'S HOT! I had already 
umpired six games in this tournament, 
five of them from behind the plate. That 
means that while wearing an additional 10 
pounds of equipment—steel-toed shoes, 
knee-to-ankle shin guards, bulletproof 
vest, and steel cage mask—I had done 
over 1,000 deep knee bends setting up 
behind the catcher. I had made more than 

300 wind sprints to be in the right place to 
make the call and sweated off 15 pounds 
of fluid. 
Now it was Sunday and I had been 

selected as the plate umpire for the age 10 
and under championship game. The 
teams were evenly matched. For the first 
couple of innings it was a pitchers' duel, 
when something strange began to happen. 
The young pitcher who had played the 
zone with amazing accuracy began to 
change her pitching style and was no 
longer delivering strikes. With each pitch, 
her stride shortened and she began 
performing a little dance before receiving 
the ball from the catcher. I immediately 
recognized the symptoms. Hot day, plenty 
of fluids, excitement of reaching the finals, 
and forgetting to make that final stop 
before the game began. 
To let this continue would provide an 

unfair advantage to one team and an 
awful embarrassment to the other. Time-
out was called and I walked to the mound 

calling both coaches to join me. I verified 
the situation and informed the coaches 
that the game clock had stopped, as this 
was now a safety issue. I sent the young 
lady across the field at flank speed, to the 

line of small, portable green buildings. 
Not wanting this time-out to be an issue 
later in the game, I announced to both 

benches that this would be the only time I 
would allow for personal issues. If any 

other young ladies felt the need, they 
should join the pitcher in relief. This 
being announced, both benches cleared 
and I watched 27 ponytails rapidly make 
their way across the field. 
Children have a wonderful way of 

making us examine our priorities, and in 
the process, they keep us humble. I would 
encourage you to find a way to support 
the youth in your community. In the 
meantime, give your own children a hug 
and tell them that you love them. 

t 

P2 • Professional Photographer • October 1999 



Guaranteed Results: PowerTools 
PPKs new marketing conference is offer-
ing guaranteed results. If you attend 
PowerTools and your business doesn't 
increase, you'll be refunded 1100/; of your 
registration fee. 
Of course, 
PowerTools planners 
have gone to great 
lengths to create a 
program that ensures 
your success. The 
world's leading mar-
keters will be pre-
senting seminars at 
PowerTools, January 
10-13 in Las Vegas at 
the Riviera Hotel: 
Sergio Zyman: If you own stock in 
Coca-Cola, then you ought to thank this 
man. As Coke's Chief Marketing Officer, 
Sergio put the fizz back into the company's 
profits — and now he'll show you how to do 
the same for your studio in his presentation 
"The End of Marketing as We Know It." 
Jeanne Robertson: The self-described 
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Council 
Approves 
Copyright Fund 
ITA's Council has overwhelmingly 

,approved the creation of a fund to support 
litigation against a major copyright 
infringer. "Because of the seriousness of this 
issue, the Board decided to bring it before 
the full Council," says PPA Board Member 
and Copyright Task Force Chairman Steve 
Best. "This Council vote sends a clear 
message that PPA is determined to protect 
Photographers' copyrights." 
The creation of this fund comes after a 
PI'A investigation that found evidence of 
repeated copyright law violations on the 
part of the infringer. PRA has sent numer-
ous copyright warning letters to the 
infringer, without receiving any substantial 
response. 

In approving the creation of the fund, 
Council passed a $15 annual assessment to 
help defray any costs associated with this 
copyright situation. 

"tallest contestant to ever lose" the Miss 
America Pageant. Jeanne will show you 
how to make a good sense of humor one of 
your most effective marketing tools. 

Don Hutson: This 
man literally wrote the 
book on sales. Once 
the number one sales-
person for a national 
organization, Don has 
formed his own train-
ing company to show 
you the secrets of 
high-performance 
selling. 
Ira Blumenthal: 

Known throughout the business world as a 
"renaissance man," Ira is the person world-
class corporations call when they are looking 
for new ideas to expand their businesses. Ira 
will show you how to apply his growth 
strategies to your studio. 
Luminaries from the world of photogra-
phy will also be at PowerTools explaining 
the marketing methods that have made 
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Last Call for 
AN-NE 
Your chance to prove your marketing 
expertise is here! This is your last chance to 

j enter the 1999 AN-NE 
Awards - the postmark 

— deadline for all entries is 
October 31. 
Winners and finalists will 

be selected in ten categories, and a 
"Storyteller AN-NE" award will be given to 
the entry that includes the best original use 
of the PPA "Storyteller" concept and service 
mark. 
In addition to being honored at the first 
annual Marketing Awards Dinner during 
PowerTools, winners in each category will 
receive an AN-NE award and the right to 
wear the coveted AN-NE pin at all PPA 
functions. All competition entrants who 
score 75% or higher in the competition will 
be granted one credit toward PPAs new 
Certificate of Business Management. 
Call (800) 786-6277, ext. 243 for your 
entry form, or download it at 
www.ppa.com. 

them successful. Attendees will hear from 
Lisa Jane Murphey, Don Blair and Skip 
Cohen, Bambi Cantrell, Denis Reggie, 
Will Crockett, Rick Billings, Will 
O'Halloran, Jack Reznicki and Steve 
Ahrens —just to name a few. 
Other new features of PowerTools include 

breakfast roundtables, a Marketing Awards 
Dinner that will recognize PPA Certifieds 
and AN-NE winners, and a "Beef, Beer and 
Bull" session where attendees can relax and 
share what they've learned. 
In addition, if you register by October 

31, you'll be entered into a drawing for a 
free cruise! Only early-bird registrants will 
be eligible for this drawing. 
Registration and complete program 

information appear in this month's issue of 
Professional Photographer- — register today to 
reserve your spot, and to enter your name 
in the drawing for the PowerTools Cruise! 
You can also register by going to 
www.ptoolsconference.com. 

El Judging at 
Digital Power! 

PPA's Regional Electronic Imaging 
Judging will be held at Digital Power 
in Las Vegas, January. 7-9, 2000. 
Check out www.ppa.com or call 
(800) 786-6277 for more details. 

Professional Photographers of America 

THE WORLD'S GREAT STORYTELLERS. 
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PPA'99 Hits the Mark! 
PPA's annual convention and exhibition in Atlanta, July 23-28 was 
right on target! With 6,300 attendees and 411 trade show booths, PPA 
'99 was the Association's largest convention ever. The show also saw the 
announcement of PPA's new convention, Imaging USA, which will be 
held July 28-August 2, 2000 in Las Vegas. 

A Living Legacy 

Don Burrell (right) 
receives the first-ever Legacy 
Award for his support of PPA 
Charities from 1998-1999 PPA 
President Bill Bruton (left). 
This new award is given each 
year to the person who most 
exemplifies PPA Charities' mis-
sion of helping children and 
families in need. Don Burrell 
has been an enormous supporter 
of PPA Charities in its first year, 
offering a $40,000 challenge 
grant and supporting Charities 
with several other fundraisers. 

1110 

Award Recipients Shine 
Jack Avalos (right) receives the PPA Directors 
Award for his service to PPA and the photographic 
community from 1998-1999 President Bill Bruton. 
Other award recipients included Joyce Wilson, 
Gerhard Bakker Award; PPA Member Relations 
Manager June Youngren, Ross Sanddal International 
Award; Eddie Tapp, Directors Award; Bruce Smith, 
posthumous PEC Juror Meritorius Service Award. 

Inspiring Success 

PPA continued its commitment to to 
quality education with speakers like o 
ing ceremony keynote Roger Crawford. 
Bom with four deformed limbs, Roger is 
living proof that a positive attitude can 
help you overcome any obstacle. Rogers; 
program was just one of more than 100 
educational seminars and programs that 
covered everything from photographic 
and imaging techniques to business and 
marketing strategies. 

A  Honorary Affection 
Outgoing PPA Chairman Bert Behnke (right) shows his appreciation for 
1998-1999 President, now Chairman, Bill Bruton's (left) contributions to d 
Association. Immediately following this display of affection, Bruton received 
Honorary Master of Photography for serving as PPA President. PPA's Chief 
Operating Officer Donna McMahon also received her Honorary Master in 
recognition of her outstanding service and dedication to PPA. A posthumou 
Honorary Master was also granted to Linda McCartney. 
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AL Looking Ahead to 2000 
Don Mitchell. I'I'A's 1999-2000 
President, outlined plans for his term at the 
annual Council Meeting. According to 
1 Iitchell, the focus of his term will be to 
�Nork hard, and together, to run 
Professional Photographers of America as a 
business. Several initiatives aimed at fulfill-
ing this goal are already underway, includ-
ing the development of a customer service 
center at Association headquarters. 

Record Breaking Trade Show 
PPA's Trade Show featured every type of photographic equipment and service a 

professional could desire. Each day, all 411 trade show booths were packed with 
attendees getting a hands-on look at the latest offerings. Several vendors used PPAS 
Trade Show as an opportunity to release new products. including Digital Express, 
Foveon, MegaVision, and Phase One. 

It's Party Time! 
\Vhile the focus of PPA's annual convention is educa-
tion, the Association always holds several fun events for 
its members. At PPA '99, attendees had the opportunity 
to celebrate in style at the degree recipients banquet, to 
be entertained at the Fuji-sponsored All-Convention 
Party, and to party for a great cause at the PPA Charities 
Bash for Cash. Here, 1998-1999 President Bill Bruton 
and his wife Harriet are serenaded by "the King" during 
PI',A's degree recipients banquet. 

Groups Spotlight Their Best 
Each year, several of PPA's specialty groups recognize the best 

in their imaging niche. Bob Carruthers of Nikon (left) presents 
Dennis Harding (right) of Chevron with the Nikon Industrial 
Photographer of the Year Award on behalf of PPA's Commercial 
and Industrial Group and Nikon. During PPA '99, the Art/Tech 
Group also recognized some of its own. Congratulations to Susan 
Martin-Lemmen, Print Artist of the Year; Kaye Frey, Negative 
Retoucher of the Year; and William Martinelli, Electronic 
Imaging Artist of the Year. 

All images by Daniel Spears unless otherwise noted 
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1999-2000 Board of Directors: Back Row (1-r) Michael Taylor, J. Michael McBride, Industry 
Advisor Skip Cohen, President Don Mitchell, President-Elect Dominic lodice, Robert Lloyd, 
Stephen C. Best, Vice-President/Treasurer William F. Stevenson and Tom Lazaroff. Front Row: 
0-0 Charles Strowd, Ann Monteith, Chairman Bill L. Bruton, and Jack Reznicki. 

Council Redefines Membership 
Categories 
The Council approved a motion that 

improved the definitions of several PPA 
membership categories: Professional Active, 
Additional Associate, Aspiring, and 
International. The new definitions offer a 
clearer picture of the benefits of each mem-
bership category. Several other motions 
adjusted the definitions of the Retired, Life, 
Student and Sustaining categories. 
A Retired Member is an individual no 

longer actively engaged in the imaging pro-
fession and who has been a PPA member for 
20 years. Retired members may vote in 
Council elections, serve in leadership posi-
tions, earn merits and earn the Photographic 
Craftsman degree. Retired members who 
wish to earn PPA Master Degrees can do so 
by changing to membership categories. 
After defeating two proposed alterations, 

the Council approved a change in the Life 
Member category. Life members are now 
eligible for all of the rights, privileges and 
services that Professional Active members 
receive. Life members pay no dues, but are 
charged applicable fees. 
The Student category is now open to full-

time students. In addition, full-time students 
in an accredited post-secondary school may 
earn one merit per semester if the major is 
photography. While Students may earn mer-
its, they cannot become Certified or earn 
PPA degrees. 
Two new categories have been added for 

Sustaining Members. A Sustaining Member 
is a company, corporation or business; as a 
company, it does not have the rights or priv-
ileges accorded to individuals. Instead, one 
individual who works for a Sustaining 
Member may become a Sustaining 
Associate Member. These members can 
earn merits, become PPA Certified and earn 
degrees; they are not permitted to vote in 
Council elections. Sustaining Additional 
Associates are other employees working for 
a Sustaining Member company. These mem-
bers may not vote in Council elections or 
serve in leadership positions; they can earn 
merits, become Certified and earn PPA 
Degrees. 
If you have questions about your member 

benefits, call (800) 786-6277. 

Lead Dogs Run! 
Me mbership  2000 

Lead Dogs 
Unleashed at 
Council Meetinj 
At this year's Council meeting, several 
members decided to let the lead dogs 
participating in the Association's new m 
bership recruitment campaign. The goal 
the "Membership 2000: Let the Lead 
Run!" Campaign is for members to rec 
2,000 new PPA members between the I 
and 2000 Council meetings. 
The "Lead Dog" who recruits the mos 
members will receive a prize of $2,000, 
all the honor and respect that comes with 
being top dog. The Lead Dog program is 
open to all members who complete a Lead 
Dog commitment form, which is available 
calling (800) 786-6277. Whenever a Lead 
Dog recruits a new PPA member, they use. 
special, simplified application so they will 
receive credit toward the grand prize. 
"We're very excited about this program; 
says Membership and Affiliated Chapters 
chairman Yvonne Holmes. "This is an 
opportunity to reward our members for m 
ing a larger, stronger PPA." 
Reports on how the lead dogs are doing 
will be published in future issues of PPA 
Today. Here are PRks current Lead Dogs: 
Aubrey McBride, Don Dickson, Lolita Car.: 
Mollie Isaacs, Kurt Wade, Walter Klages, 
Travis Massey, Robert Palmer, Hud Andrei 
Clifford Carroll, Steve Abbott, H. Gordon 
Humphries Jr., Sharon L. Lewis, Robert A. 
Nicholson, Harvey M. Goldstein, Mark 
Massingill, Nancy Bailey-Pratt, Richard 
Roberts, Kay Eskridge, Jay Murray, Ernie 
Johnson, Don Engler, Anthony Decapio, 
Patrick Cox, Morton Sobin, John Apai, Sup 
Meyer, James Johnson, Kenneth Murphy, f 
Victoria Wojciechowski, Doug Box, Betty 
Huth, David Wacker, Jeff Veire, Randy 
Peterson and Robert Lloyd. 
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Sports Competition A Big Hit 
!'PAs first annual sports and events photography competition was a hit! The awards pros 
entation at PRA '99 in Atlanta featured Hall of Farrier Gaylord Perry. 
J. D. Wacker of Clintonville, Wisc. took home best of show honors for "National 
Champion"; he also placed first in the Sports Event and Group Posed categories. Susan 
Haggar of Cypress, Texas got in the game when she took first place in the Sports Action 
category with "Madame Butterfly" Randall Harbuck of Du Quoin, Ill. took home first 
place in the Individual Posed category for "World Class Lady" and second place in Posed 
Group for "Samba Challenge." 
Other winners included John Kaczorowski of Old Bridge, N.J., second place - Sports 
Event; Gregory Taylor of Mansfield, Ill., second place - Individual Posed; Ray W. Pearce. 

Springfield, Mo., third place -
Group Posed; Larry Weaver of 
Prairiev&ille, La., second place -
Sports Action; and Bradford 
Glazier of Wilmington, Del., 
third place - Sports Action. 

f 

Day of Charity 
Approaching 

14 
Image by Daniel Spears 
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Therc are just a few days left to register 
for the first annual "Day of Charity." On 
October 11, some of photography's top 
instructors will raise funds for PPA Charities 
by teaching seminars around the U.S. 
Thirty-three well-known photographers 
including Don Blair, Bambi Cantrell, 
benis Reggie, Tony Corbell and Hanson 
Fong will teach portrait, wedding and mar-
keting programs. Funds from these pro-
grams will be donated to PPA Charities to 
help the charity assist children and families. 
PPA Charities, the philanthropic arm of 
PPA, is dedicated to helping children and 
families in need. Funds raised by PPA 
Charities are placed in a perpetual fund 
i and proceeds are distributed to various 
children's charities. The 1999 beneficiary of 
PPA Charities is the Elizabeth Glaser 
Pediatric AIDS Foundation. 
Lend a helping hand and register today! 
Time is running out! To register and get 
exact course times and locations, call (800) 
742-7468, ext. 265 or 266. 

He's a winner: J. D. Wacker (left) 
shows off his award-winning 
"National Champion" with award 
presenter and Hall of Fame 
Baseball Player Gaylord Perryy. 
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Advertising 
Photography 
Survey Available 
Advertising Photographers of America hay 
released its "Pricing and Business Practices 
Report." This free report can be obtained by 
attending ARNs "How to Succeed in A 
Competitive Market" at PhotoExpo in New 
York or by downloading it from www.apana-
tional.org. The survey contains an impres-
sive array of information on advertising 
photography topics including types of 
assignments, fees, copyright practices, 
insurance, digital imaging and invoicing 
practices. All of the material is organized in 
a rational, easy to understand format that 
makes it a useful tool for photographers 
interested in the advertising market. 
APAs report is the result of an anonymous 
questionnaire sent to all 669 of its members. 
The final results were generated from the 
25% who responded to the survey. PPA 
highly recommends that members involved 
in advertising photography make use of this 
valuable information. 

Get Energized 
With Digital Power 
Connect with the latest technologies at 

Digital Power! It's time to register for PPA's 
newly improved and expanded digital con-
ference, January 7-9, 2000 at the Riviera 
Hotel in Las Vegas. Come to Digital Power 
and learn about the latest imaging technolo-
gies and see the new trade show, where 
vendors will display today's most popular 
digital tools. Only the top imagers speak at 
Digital Power, giving you an opportunity to 
learn from the best. 
Jack Reznicki, Robert Starling and Rick 
Billings will launch you into the future of 
the digital industry with e-commerce. Want 
to learn to create 3-D environments and 
panoramas? Paul Chat will show you how to 
create these special effects with immersive 
imaging. 
Learn how color management can be sim-

ple and cost effective with Rick Lucas and 
Andrew Rodney. Join Curtis Tackett as he 
discusses digital photography in the por-
trait, wedding and commercial fields. Rick 
Billings will share how the Internet has gen-
erated continual revenue in his e-commerce 
sports business. 
Turn your photographs into works of art! 

Lisa Jane Murphey will teach you how to 
incorporate the exciting realm of digital into 
your work with Photoshop. Katrin Eismann 
will show you how to re-create excellent 
prints in the digital darkroom. 
Don't miss the opportunity to learn about 

MetaCreations' amazing software with 
David Palermo. This software will allow 
you to tune into your creativity with new or 
existing images. Jane Conner-ziser will 
share her secrets of enhancing portrait 
images, creating special effects and design-
ing greeting cards. 
After listening to speaker Jimmy 

DiVitale, you will learn how the digital 
camera can change your studio and increase 
your profits. You can't afford to miss digital 
pioneer and author Dan Burkholder, who 
will expose the photo-electronic revolution. 
You will get a unique perspective on what 
photography was, what it has become, and 
what will never change. 
Register now for this electrifying confer-

ence! Look in this month's issue of 
Professional Photographer for your brochure 
and registration information, or download 
the brochure from www.ppa.com. 
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Certification 
Shows Rapid 
Growth 
Certification numbers continue to increase 

at a rapid pace. A record-breaking 98 
members became Certified at this year's 
convention. That brings the number of new 
Certifieds in 1999 to 248 — yielding an 
increase of more than 10% in the total 
number of PPA Certified members. 
This year's pre-convention "Certification 

Cram and Exam" course produced pleasing 
results. Twenty members attended this two-
day course taught by PPA members Al 
DiCampli and Glen Gray, and all 20 
passed the certification examination. "The 
results are obvious — Cram and Exam is 
perfect preparation for anyone considering 
C,11 ring their Certification," says Standards 
Administrator LaRee Di Stasio. 
As the number of Certified members con-

tinues to grow, so does consumer awareness 
of the program. Congratulations to PPKs 
new Certifieds: 

Alabama: Glenn W. Campbell, Robert 
Cleere, Jennifer Culp, D. Steve Gray, Cynthia 
Kovach, Monica Martin, Gregory A. Pace, 
Lisa 1. Pace, Jennifer Tarkington 
Arizona: Dan W. Hammel 
Arkansas: Kirk Jordan, Dodie Peterson, 
Melisa L. Smock 
California: Neil Bolton, Stephen L. 
DeVaughn, Sandy Ellis, Bud Harmon, Nancy 
L. Kirchhoff, Todd F. LaValley, Caresse 
Muir, Bill Newell, William A. Thomas 
Colorado: Patti Healy-Kelly, Patricia Oehlert 
Connecticut: Josephine A. Schoepfer 
Delaware: James D. Reynolds, III 
Florida: Suzette D. Argoe, Rick Ferro, Susie 
Flemming, James R. Ford Jr., Janeene F 
Holly, Susan Michal, Kevin E. Newsome, 
Sally J. Perkins, Stanley W. Rhoden, Bill 
Thompson, Oscar Thompson 
Georgia: Judy O'Keefe, Deborah Toksoz 
Hawaii: Dwight Okumoto 
Idaho: Tamara Lynne Brown 
Illinois: Donald A. Bevirt, John Keenan 
Hoch, R. Bruce Johns, Marc A. Parrone, 
Thomas Pierson, Daniel E. Thornton 
Indiana: Elizabeth E. Davis, Jennifer Dickie, 
Morgan "Monk" Hendrickson, Edwin R. 
Lausch, Julie Meyers, Laurence J. Seidman, 
David L. Whitfield, Nancy L. Wood 
Iowa: Karen D. Henderson, Sarah Sheets 
McKeag, Paul Meyer 

Kansas: Jana Johnson, Kimberly Miller, 
Tammy Stevenson 
Kentucky: Nancy W. Drury 
Maine: Felice Boucher 
Maryland: Charles L. Smith 
Massachusetts: Areti Bratsis, Jack Foley, 
Karen A. McCall, Richard M. Nourse, Jane 
Lydick Staid, Karen Ward, Susan White 
Michigan: Anthony Bass, Daniel G. Davison, 
Randy A. Davison, Andrew Jenkins, Lorelei 
Hatfield Scott, John Swearingen, Johanna 
Wakeman, Randal Young 
Minnesota: Tim Graham 
Mississippi: Barbara J. Robinson 
Missouri: Kelly Blosser, Will Jackson, 
Donna Pulliam, Cynthia D. Tiefenbrunn, 
Rhonda Wilks, Gregory T. Woods 
Montana: Tom Egenes, Andrew R. Fish Jr., 
B. Victoria Wojciechowski, Richard 
Zimmerman 
Nebraska: Thomas H. Wandel, David B. Watt 
New Hampshire: Paul O. Charest, Louis H. 
Foisy 
New Jersey: John Apai, Jim Chamberlain, 
Tim Sexton 
New Mexico: Oscar Lozoya 
New York: Norman W. Cooper, Colleen 
Drew, Karin B. Fetzner, Bogdan J. 
Fundalinski, James Gavacs, Susann Gude, 
Hal C. Hauck, Mark Milch, Uno O'Malley 
Petrino, Michael Anthony Polito, Duane 
Sauro, Gary Small, Ban 
Stevens, William F. Stevenson 
North Carolina: Mark E. Barnett, Robert C. 
Cavin, Karen Goforth, Bob Henderson, 
Randy McNeilly, Zeb Starnes 
North Dakota: Michael Vetter 
Ohio: Ken Holida, Robert Hughes, David R. 
Neldon, Robert D. Neldon, Paul A. Prince, 
Ellie Vayo 
Oklahoma: Michael A. Harvey, Michael B. 
Harvey, Susan Jackson, Jennifer J. Parker, 
Vincent R. Vitale 
Oregon: Sandy Sahagian 
Pennsylvania: Lynn S. Agnew, James L. 
Gaffney, Cheryl T. Kaiser, Alan J. King, A. 
Michael Lucas, Eddi K. Mathews, 
James McCullough, Jeanne E. Norman, P. 
Peterson, Tom Wong, Robert Wood 
South Carolina: H. Gordon Humphries 
Tennessee: Allen Kurk, Nick Myers, Barbara 
Sawyer 
Texas: Rod B. Banks, Mercedes Bouchard, 
Pati Bryant, Liba Coplen, Cosimo C. De Leo, 
Burnie E. Glenn, Katherine R. Glenn, 
Samuel M. Glenn, Mario Gutierrez, Nichola 
"Nikky" LaWell, Azucena A. Moreno, Kurt 
Nelson, Don Rogers, Fred Smith, Jim Spieth, 
John Szwejkowski, Wendy Thompson, 

James W. Turner, Scott Whisler, Vance 
Zachary 
Utah: Matt Austad, Dale P. Hansen, Steve 
Mackey 
Virginia: Roger D. Corbitt, Rodney W.  a 
Good, Carol H. Melton, Paul D. Melton, 
Sandra M. Worrell 
Washington: Michael Elwell, Susan Da 
Freeman, Michael D. Wade, Matthew Lo r 
Weston  r 

1 
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West Virginia: Joe McNemar 
Wisconsin: Steven J. Kemp, Barry J. 
Tad D. Meddaugh, Jean A. Wacker 
Canada: Charles J. D. Vandersluys 
England: Pamela Anne Dyer 

In the News 

s 

• PPA and PPA Charities have been 
named beneficiaries of the McCarthy I 
Family Foundation's "Golden 
Footprint." According to grant infor-
mation from Foundation President Jar 
McCarthy, PPA Charities and PPA will' 
receive disbursements from the found I 
tion fifty years after the death of Mr. 
and Mrs. McCarthy. The McCarthy 
Foundation is a small private founda-
tion established in 1988; its current 
value is estimated at $500,000. 

• Congratulations to the PPA members 
who received a 1999 Kodak Gallery 
Award: J. D. Wacker, Clintonville, 
Wisc; Dwight Okumoto, Honolulu, 
Hawaii; Paul Charest, Berlin, N.H.; 
Evelyn Hymas, Moore, Idaho; and 
Dave Fowler, Ogallala, Neb. 

• PPA member Donalexander Goss of 
Mattapan, Mass., has been elected pre 
ident of the oldest camera club in the' 
United States, the Boston Camera. 

• Our condolences to the friends and 
family of PPA Life Member David 
McClung of Lexington, Va. Mr. 
McClung recently passed away at the 
age of 85; his photographic achieve-
ments included a National Award frog 
PP of Virginia in 1976.  j. 

• Hinkle Photographics in Cleveland, 
Tennessee has added a new digital 
photography department. 
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Association Names 1999-2000 Committees 
Congratulations to the newly 
ppointed Specialty Advisory 
Troup and Standing 
:ommittee members who took 
tfice on September 1. 
r= The Groups and Committees 
reflect the needs of PPM mem-
bership. The primary goal of all 
committees is to build a 
stronger PPA for the benefit of 
al: members. Here are the 
1999-2000 committees: 

Specialty Advisory Groups 
Art/Tech 
Debbie Scott - Chairman 
Vicki Popwell 
Deanne Parry 
he It Hibbard 

roye Frey 
m Lazaroff, Board Liaison 

'Children & Families 
Angela Carson - Chairman 
Lisa Jane Murphey 
Lynn Damon 
Pete Budabin 
Annell Metsker 
Jocelyn E. Muirhead 
Ann Monteith, Board Liaison 

Co mmercial/Advertising 
Rex Lavoie - Chairman 
Roger Daines 
Aaron Pepis 
H. Gordon Humphries 
Doran Wilson 
Robert Suddarth 
Jack Reznicki, Board Liaison 

Corporate 
Joe Glyda - Chairman 
John Dutko 
Bob Ferguson 
Dennis Harding 
Charles Strowd, Board Liaison 

P 
L 
T 
V 

A 

ortrait 

on Craft - Chairman 
imothy Walden 
alerie Markle 
lichael Taylor, Board Liaison 

Sports & Events 
Frank Hadfield - Chairman 
Steve Romocki 

Mac McKenzie 
Steve Best, Board Liaison 

Video 
Robert Mori - Chairman 
Steve Payton 
John Lang 
Walter Hogan 
Clifford Brockman 
Bob Lloyd, Board Liaison 

Wedding 
Kay Eskridge - Chairman 
Randy Santee 
Jim Johnson 
Bambi Cantrell 
Hanson Fong 
Susan Powers 
Doug Gifford 
Patrick Rice 
J. Michael McBride, 
Board Liaison 

Standing Committees  
Bylaws, Rules & Ethics 
Victoria Wojciechowski -
Chairman 

Ray Linesch 
Gary Jentoft 
Gary Meek 
Stephen S. Thetford 
Harvey Goldstein 
Tom Lazaroff, Board Liaison 

Convention 
Susanne Pepis - Chairman 
Barbara Bovat - Vice Chairman 
Rick English - Props Manager 
Janice Holladay - Safari 
Manager 
Robert McCarty - Early Bird 
Manager 

Don Mitchell, Board Liaison 

Photographic Exhibitions 
Tim Mathiesen - Chairman 
Dennis Craft - Vice Chairman 
Richard Turner 
Helen Yancy 
Michael Timmons 
Mark Garber 
Linda Weaver 
Hud Andrews 
Bill Bruton, Board Liaison 

Industry Advisory 
Skip Cohen - Hasselblad, USA -
Chairman 
Steve Troup - Buckeye Color 
Labs - Vice Chairman 
Donald Burrell - Burrell 
Professional Labs 

Tim Bandura - Burrell 
Professional Labs 
Glen Clark - Marathon Press 
Tom Curley - Fuji Photo 
Film, USA 

Terry Deglau - Eastman 
Kodak Co. 

Michael Green - CHF 
Foto Supply 
Kathy Houde - Calumet 
Photographic 
Peter Lebovitz - AGFA 
Jerry Maurer - Maurer 
Photography 
D. John McCarthy - 
Fuji Film, USA 

Vernon McClish -
Polaroid Corp. 
Richard Miller - Miller's 
Professional Imaging 

Mark Roberts -
Art Leather/GNP 
Ric Tinsley - Luck Color Lab 
Cindy Ackerman - Lindahl 
David Metz - Canon 
Jan Lederman - Mamiya 
America Corp. 
Beth Meyer - Eastman Kodak 
Dan Steinhart - Eastman Kodak 
Bill Stevenson, Board Liaison 

Membership, Affiliated 
Chapters 
Yvonne Holmes - Chairman 
Lisa Dunlap 
Lolita Cantu 
Mary Lynda Crockett 
Christopher Gill 
Paul Tishim 
John Lang 
Aaron Pepis 
J. Michael McBride, Board 
Liaison 

Standards 
Al Audleman - Chairman 
Joe Weber - Vice Chairman 
Brad Affolder 
Jerry Costanzo 

Cheryl Hibbard 
Dani Blackwell 
Hugh Jacob 
Al DiCampli 
Ann Monteith, Board Liaison 

PPA Continuing Education 
Ron Nichols - Chairman 
Suzanne Pepis 
Serafino (Sal) Genuario 
Jack Reznicki 
Connie Behnke 
Eddie Tapp 
Louis Tonsmeire 
Arnold Burton - Industry 
Representative 
Bob Lloyd, Board Liaison 

Digital & Advanced Imaging 
Eddie Tapp - Chairman 
Mary Lynda Crockett 
Kevin Ames 
Rick Billings 
Joseph Glyda 
Robert Starling 
Robert Mori 
Dominic Iodice, Board Liaison 

Nominating 
Ron Tocco (P) - Chairman 
Paul Tishim (A/T) 
Aaron Pepis (C/A) 
Don Emmerich (DI) 
Walter Hogan (VI) 
James Frieze (W) 

International 
Ralph Romaguera - Chairman 
John Howell (Chairman 
Emeritus) 
Lolita Cantu 
John Egan 
Jack Avalos 
Monica Farah 
Peter Dyer 
Jose Hoyos, Sr. 
Sae Lee 
Robert McCarthy 
Kenneth Love 
Hanson Fong 
Michael Taylor, Board Liaison 

Committees cant on next pops 
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Committees continued from previous page 

PPA and WPN Tie the Knot 
PPA Charities 
Bert Behnke - Chairman 
Don Mitchell 
Donna McMahon 
Scott Kurkian 

PPA Historian 
Warren Motts 

Past Presidents 
Bill Bruton - Chairman 
Bert Behnke 
Helen Yancy 
Bill Martinelli 

Certificate of Business Management 
Ann Monteith - Chairman 
Steve Best 
Dewees Crockett 

Administrative Review 
Charles Strowd - Chairman 
Don Mitchell 

Dominic Iodice 
Bob Lloyd 

AN-NE Awards 
Steve Best - Chairman 
Emile Navarre 
Skip Cohen 
Ann Monteith 

Copyright Task Force 
Steve Best - Chairman 
Jack Reznicki 

Certification Task Force 
Dominic Iodice 
Ann Monteith 
Al Audleman 
Bill Stevenson 
Charles Strowd, Board Liaison 

Advanced Imaging Task Force 
Robert Mori - Chairman 
Steve Best 
Jack Reznicki 
Donna McMahon 
Rudy Guttosch 
Dominic Iodice, Board Liaison 

I 
Effective September 1, 1999 all PPA members with a wedding classification will receive 

new member benefit. PPA and the Wedding Photographers Network have reached an agre 
ment that will list eligible PPA members on WPN's area within The Knot. The Knot, 
www.theknot.com, is the Internet's number one wedding source, with over 6 million hits 
month. Here, brides and grooms search for wedding photographers based on area code, 
photographic style, and minimum fee. When a PPA member comes up on the search the Al 
logo will appear next to their name; the PPA Certified logo will appear next to names holdl 
that designation. 
"This new benefit dramatically bolsters our ability to promote our members," says PPA 

Chief Operating Officer Donna McMahon. "Our connection with The Knot and WPN, in 
conjunction with the S̀toryteller' campaign, will help make PPA a household word among 
consumers." 
All members with a wedding classification should check their next dues invoice for the 
PPA/WPN listing form. Completing this form will ensure you get the most from this new 
member benefit. 
Eligible PPA members will receive a free basic listing from WPN, and will have the optiol 

to upgrade to a higher level of service. Eastman Kodak is allowing members to redeem 
ProReward points for listing upgrades. 

W (  L  L  E  R 

UpdateYour Records Online 
Now you can update your records, keep up with PPA events, register for activities and N 

referred to consumers - all online, quick and hassle-free! PPA has recently upgraded its wd 
site, giving you 24-hour a day online access to your Association. 
Now you can update your membership information; renew your membership; change 

referral classifications; register for conventions, classes or other PPA activities; and check th 
status of your merits and degrees. 
In addition, you can search for a fellow member photographer, find links to other memb 

photographers' web sites, subscribe to PPA publications and order PPA merchandise. Your 
credit cards can even be processed! In order to access these benefits, you must have your 
name and member number. 
This is all part of PPA's new web site, www.ppa.com. In addition to providing secure trap 

actions for PPA members, www.ppa.com will also act as a resource for consumers interested 
in hiring a PPA member, including PPA's "Find a Photographer" referral search. "The more 
accurate a member's record - the greater his or her chances of receiving a referral off our wt 
site," says Membership Director Al Hopper. Hopper also noted that members who have a 
e-mail address listed in their record are more likely to be contacted by consumers searching 
the site.  I 
You can check your member listing by going to www.ppa.com — try it today! 

,  R  E  A  T 

PPA Charities Fund 
Balance as of 8/2.5/99: 

$141,281 
PPA is making a difference! 
Let's continue our commitment to helping 
children and families in need. Individual 
contributions, and studio and affiliate 
fundraisers are great ways to help out. 

The 1999 beneficiary of PPA Charities is the 
Elizabeth Glaser Pediatric AIDS Foundation. 
So start making a difference today! 

PPAToday 

Professional Photographers of America 

THE WORLD'S GREAT STORYTELLERS. 

Editor 
Stephen Morris 
ppamorris@aol.com 

Staff Writer 
Amy Walkes 

ppawalkes@aol.com 

Graphic Designers 
Marybeth Wydock 
ppawydock@aol.com 

Debbie Todd 
ppatodd@aol.com 

Comments or news? 
800-786-6277 Ext. 243, 253 
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CHARITIES 
Imaging Professionals Making A Difference 

Thank TOUf 
'P�T',̀1 ('fiarilies thanks (di those wfio contri6ided $25 or more on hefialf of 

one o0his years �11-P'4 , DeO' ec Re(-i j)iC171S: 

Donor Degree Recipient 

Denise Allan  Mark E.Allan 

Savica Andonov  Milovan Andonov 

Bert and Cindy Behnke  Marc A. Parrone 

Lori Craft 

Lisa Dunlap 

Stacey Friedlein 

Bill Bruton 

Donna McMahon 

Karla Byron  James Byron 

Dennis Craft  Lori Craft 

Pam Dyer 

Jamie Hayes 
Pamela Setchell 

Brian Killian 

Charles Clemmer 

Donor Degree Recipient 

Mary Marsolais  Beth Marsolais 

Don and Joyce Parrone  Marc A. Parrone 

PP of Greater New York Robert Ruymen 

Marlene Loria 

Fred Dadolf 

Susann Guide 

Carm and Bob Tenhoff  Gladys Tieg 

Joyce Wilson  Jennifer Dickie 

Helen and Foster Yancy  Carol Melton 

Lori Craft 

Pam Dyer 

PPA Charities also recognizes the following for donating items to PPA Charities' first annual Bash for Cash: 

Adobe Software • Agfa Corporation • AlbumX/Renaissance • Alfa Color Labs • Art Leather/GNP Frames 

Art/Tech Specialty Group (PPA) • Bert and Cindy Behnke • Don Blair • Bogen Photo Corp. • Brightscreen 

Buckeye Color Lab • California Photo Workshops • Bambi Cantrell • Capri Albums • Jim Chamberlain 

CMB & Associates • Collins Knowledge Network • Skip Cohen • Creative Backdrops • Terry Deglau 

The Digital Cafe • Jim DiVitale • Eastman Kodak Co. • EPSON • Fujifilm USA • Georgia School of Photography 

GLIP • Guerrilla Management Workshops • Hasselblad USA • Jack Holowitz • Robert Hughes 

Illinois Workshops • Indianhead PP School • Kansas School of Photography • Las Vegas Hilton 

Les Brandt Backgrounds • The Levin Co. • Lightware • Lowepro USA • Mamiya • Marathon Press 

Tim Mathiesen • M.A.R.S. School • Minolta Corp. • Lisa Jane Murphey • NEIPP School • Nikon 

PPA International School • PPA Affiliate Schools Alumni Assn. • Virgil and Vangie Parker 

Photo Control Corp. • Polaroid Corp. • Porter Cases • Pro Photo Marketing • Pro Studio Supply 

Risser Imaging, Inc. • Riviera Hotel & Casino • Renate Schoenebeck • Southeast Moulding 

SuccessWare • Strauss Peyton Imaging • Jay Stock • Tamron Industries • Texas School 

Triangle Institute • West Coast School • Ken Whitmire • Joyce Wilson 



Committees continued from previous page PPA and WPN Tie the Knot 
PPA Charities 
Bert Behnke - Chairman 
Don Mitchell 
Donna McMahon 
Scott Kurkian 

PPA Historian 
Warren Motts 

Past Presidents 
Bill Bruton - Chairman 
Bert Behnke 
Helen Yancy 
Bill Martinelli 

Certificate of Business Management 
Ann Monteith - Chairman 
Steve Best 
Dewees Crockett 

Administrative Review 
Charles Strowd - Chairman 
Don Mitchell 
Dominic Iodice 
Bob Lloyd 

AN-NE Awards 
Steve Best - Chairman 
Emile Navarre 
Skip Cohen 
Ann Monteith 

Copyright Task Force 
Steve Best - Chairman 
Jack Reznicki 

Certification Task Force 
Dominic Iodice 
Ann Monteith 
Al Audleman 
Bill Stevenson 
Charles Strowd, Board Liaison 

Advanced Imaging Task Force 
Robert Mori - Chairman 
Steve Best 
Jack Reznicki 
Donna McMahon 
Rudy Guttosch 
Dominic Iodice, Board Liaison 

Effective September 1, 1999 all PPA members with a wedding classification will receive 
new member benefit. PPA and the Wedding Photographers Network have reached an agree-!, 
ment that will list eligible PPA members on WPN's area within The Knot. The Knot, 
www.theknot.com, is the Internet's number one wedding source, with over 6 million hits a 
month. Here, brides and grooms search for wedding photographers based on area code.. 
photographic style, and minimum fee. When a PPA member comes up on the search the PP,. 
logo will appear next to their name; the PPA Certified logo will appear next to names holding 
that designation. 
"This new benefit dramatically bolsters our ability to promote our members," says PPA 

Chief Operating Officer Donna McMahon. "Our connection with The Knot and WPN, in 
conjunction with the S̀toryteller' campaign, will help make PPA a household word amonf 
consumers." 
All members with a wedding classification should check their next dues invoice for the 

PPA/WPN listing form. Completing this form will ensure you get the most from this new 
member benefit. 
Eligible PPA members will receive a free basic listing from WPN, and will have the option 

to upgrade to a higher level of service. Eastman Kodak is allowing members to redeem 
ProReward points for listing upgrades. 

UpdateYour Records Online 
Now you can update your records, keep up with PPA events, register for activities and be 

referred to consumers - all online, quick and hassle-free! PPA has recently upgraded its web 
site, giving you 24-hour a day online access to your Association. 
Now you can update your membership information; renew your membership; change 

referral classifications; register for conventions, classes or other PPA activities; and check the 
status of your merits and degrees. 
In addition, you can search for a fellow member photographer, find links to other membe 

photographers' web sites, subscribe to PPA publications and order PPA merchandise. You 
credit cards can even be processed! In order to access these benefits, you must have your 
name and member number. 
This is all part of PPKs new web site, www.ppa.com. In addition to providing secure trans 

actions for PPA members, www.ppa.com will also act as a resource for consumers interested 
in hiring a PPA member, including PPA's "Find a Photographer" referral search. "The more 
accurate a member's record - the greater his or her chances of receiving a referral off our web. 
site," says Membership Director Al Hopper. Hopper also noted that members who have an 
e-mail address listed in their record are more likely to be contacted by consumers searching 
the site. 
You can check your member listing by going to www.ppa.com — try it today! 
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PPA Charities Fund 
Balance as of 8/25/99: 

$141,281 
PPA is making a difference! 
Let's continue our commitment to helping 
children and families in need. Individual 
contributions, and studio and affiliate 
fundraisers are great ways to help out. 

The 1999 beneficiary of PPA Charities is the 
Elizabeth Glaser Pediatric AIDS Foundation. 
So start making a difference today! 
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PPA Charities also recognizes the following for donating items to PPA Charities' first annual Bash for Cash: 

Adobe Software • Agfa Corporation • AlbumX/Renaissance • Alfa Color Labs • Art Leather/GNP Frames 

Art/Tech Specialty Group (PPA) • Bert and Cindy Behnke • Don Blair • Bogen Photo Corp. • Brightscreen 

Buckeye Color Lab • California Photo Workshops • Bambi Cantrell • Capri Albums • Jim Chamberlain 

CMB & Associates • Collins Knowledge Network • Skip Cohen • Creative Backdrops • Terry Deglau 

The Digital Cafe • Jim DiVitale • Eastman Kodak Co. • EPSON • Fujifilm USA • Georgia School of Photography 

CLIP • Guerrilla Management Workshops • Hasselblad USA • Jack Holowitz • Robert Hughes 

Illinois Workshops • Indianhead PP School • Kansas School of Photography • Las Vegas Hilton 

Les Brandt Backgrounds • The Levin Co. • Lightware • Lowepro USA • Mamiya • Marathon Press 

Tim Mathiesen • M.A.R.S. School • Minolta Corp. • Lisa Jane Murphey • NEIPP School • Nikon 

PPA International School • PPA Affiliate Schools Alumni Assn. • Virgil and Vangie Parker 
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Mentor*ing4,, A Catalyst for 
Career Development 

By Jim Johnson, PPA Certified, Cr.Photog. 

In this article, Jim Johnson, PPMN president, presents an overview of the network's  mentoringprogram. In an upcoming installment, he will tell 
us how the mentoring system works. PPMN extends a hearty thank you to the PPA members who put their time and belief into the mentoring 
strategy: George Balthazar; PPA Certified, M.Photog.; Bert Behnke, PPA Certified M.Photog.Cr. Hon.M.Photog.; Armando Charon, Cr.Photog., 
Julio C. Cibrian, PPA Certified, Cr.Photog.; Marvin L. Cummings, M.Photog.Cr.; Rosco Dupree, PPA Certified, M.Photog.; Cheryl DuPree; 

Hanson Fong, M.Photog.Cr.; Christopher Gill; John H. Glass; Walter E. Hogan, PPA Certified, Cr. Photog.; Barbara H. Hogan, PPA Certified, Cr. 
Photog.; Horace Homes, PPA Certified, Cr.Photog.; Yvonne Holmes, Cr.Photog.; Ann K. Monteith, PPA Certified, M.Photog.Cr A-ASP; Al Smith; 
Harrison William, PPA Certified Cr.Photog.; Sandra Williams, Cr.Photog.; Helen Yancy, PRA Certified, M.Photog.M.Artist.MEI.Cr., Hon.M.Photog. 

he word "mentor" has a rich 
history. In Greek mythology, Mentor 
was Odysseus' trusted counselor, 

whom he entrusted with his household 
while he pursued his heroic journey. Later, 
Athena, the goddess of wisdom, took the 
guise of Mentor to become the guardian 
and teacher of Odysseus' son. The word 
"mentor" has come to mean a wise and 
trusted counselor or teacher. In history, 
we find evidence of mentoring relationships 
in every culture known to man. Almost 
everyone I've asked can relate a personal 
story about a formal or informal relation-
ship they characterized as mentoring. 
In September 1996, I provided photo-

graphic coverage of the Presidential Awards 
for Mentoring in Science and Mathematics, 
in Washington, D.C. This national event 
recognized individuals for being of 
outstanding assistance in the development 
of others. I was quite impressed with the 
ethnic diversity of the award recipients. As 
I listened to the speakers, including a 
presidential Cabinet secretary, I began to 
recognize mentoring as a strategy that was 
being implemented by the administration. 
Some months earlier, there had been 

significant public response to California's 
proposition to end racial quotas and the 
efforts in Congress to end affirmative 
action programs. Such programs had been 
the vehicles by which ethnic minorities 
rose in the pyramids of public service and 

corporate America. Most would agree that 
affirmative action was not perfect. One of 
its major shortcomings was the absence of 
incentives for those who benefited from the 
program to reach back to assist others. Yet 
to dismantle it without proposing an alter-
native was cause for public outcry. In effect, 
the system implied a scarcity that fueled 
competition rather than espousing abun-
dance and cooperation. It was clear to me 
that mentoring was an excellent alternative. 
Mentoring can exponentially increase 

the contribution of the wealth of cultural 
diversity in this country, and lead to the 
fulfillment of the opportunities that are 
exploding as the new millennium dawns. 
The world we live in is affluent, informa-
tion is abundant, and access to that affluence 
and information is greater than at any 
time in history. Now we must emphasize 
the application of the information. 
In October 1996, 1 shared my thoughts 

at a board meeting of the Professional 
Photographers Minority Network (PPMN), 
which was born at the 1992 PPA National 
Convention in Orlando. The PPMN 
founders wanted to accelerate the profes-
sional development of photographers, with 
an emphasis on cultural diversity. The 
foundation would have at its core the 
benefits of PPA membership, the sharing 
of information, the positive influence of 
role models, and the development of a 
fellowship network. These would be the 

stepping stones for an as-yet untapped 
abundance of talent, who would make 
valuable contributions to the photo-
graphic community. 
The mentoring concept was immediately 

embraced by the Board members. There 
was even discussion about changing the 
name of PPMN to Professional 
Photographs Mentoring Network. 
At that awards conference, I met 

Howard G. Adams, Ph.D, one of the 
honorees and an internationally recognized 
authority on mentoring. He is director of 
the GEM National Institute on Mentoring, 
headquartered at the Georgia Institute of 
Technology in Atlanta. Dr. Adams is also a 
lecturer, author, and a consultant to cor-
porate America. He so impressed me that I 
traveled to Atlanta to visit him. He was 
enthusiastic and generous with information, 
which I have adapted to be the foundation 
of the PPMN mentoring program. 
The first announcement of the program 

was made at the Southeast Professional 
Photographers Association Regional 
Convention, in March. Even before knowing 
any details about the program, Kodak was 
willing to sponsor a mentors' breakfast. 
They also sponsored the mentors' breakfast 
held during the July PPA National Conven-
tion in Atlanta. I am grateful for the 
support that has been extended to PPMN 
by PPA, Eastman Kodak Company, Fuji 
Photo Film U.S.A., and Marathon Press. 
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Eggs & Experts 
Young Photographers jam With PPA Pros 

By Leslie Hunt 

group of wide-eyed youngsters 
from Macon, Georgia, enjoyed 
breakfast with the mentors of the 

Professional Photographers Minority 
Network (PPMN) during the recent 
PPA National Convention in Atlanta. 
Ranging in age from 11 to 16, these 10 
students (and two more who did not 
make the trip) represent Project Open 
Eyes, a spin-off of Mayor Jim Marshall's 
Youth Violence Task Force in Macon, 
headed by Catherine Meeks, Ph.D., 
distinguished professor of socio-cultural 
studies at Wesleyan College for Women, 
in Macon. 
The PPMN breakfast at the Hyatt 

Regency Hotel drew about 100 adult 
photographers from all over the country, 
many of whom had scheduled private 
consultations with the mentors. Inviting 
the young photographers was the idea of 
Horace Holmes, PPA Certified, Cr.Photog, 
who, with wife Yvonne Holmes, 
Cr.Photog., owns a portrait and wedding 
studio in Macon. The couple is well 
known for community service in their 
district, especially for their work with 
youths. When the kids she met through 
the task force expressed an interest in 
photography, Meeks called upon her long-
time acquaintance. 
"Horace has been just wonderful," said 

Meeks. "He's connected with us people in 
the industry, helped us negotiate the price 
of our cameras, and he made sure the kids 
were treated like royalty in Atlanta." 
Macon, a Central Georgia city of more 
than 150,000, has a tawdry record of 
Youth violence, and too many children "at 
risk with the law," said Meeks. 
According to Holmes, it was the law 

that put the second set of cameras in the 
Youngsters' hands. At the beginning of 
Project Open Eyes, Canon U.S.A. Inc. 
loaned cameras to the organization. 

Jeff McLeod, holding his PPA National Award plaque, with Dr. Catherine Meeks and Kodak's Terry Deglau 
(kneeling) with Macon students from Project Open Eyes at die July PPMN breakfast in Atlanta. 

When the loan expired, the Macon 
police department donated enough money 
to pay for 10 "good Nikon cameras," said 
Holmes. Canon promises the loan of three 
digital cameras in the near future. Eastman 
Kodak Company, where Chairman and 
CEO George Fisher encourages 
community involvement, contributes film 
to Project Open Eyes, and sponsored the 
PPMN breakfast. 
Community service is a way of life for 

Kodak Vice President Jeff McLeod, who is 
general manager of Kodak Professional. 
McLeod heads Achievers in Life, a 
mentoring program in Rochester, New York. 
For his commitment to advancing both 
professional fellowship and the industry of 
photography, McLeod received a PPA 
National Award at the PPMN breakfast. 

At the trade show, McLeod personally 
escorted the 10 sets of Open Eyes around 
the huge display. "It was exciting for the 
kids and for me," he said. "They were so 
eager to learn." The youngsters understood 
the basics of photography, but to see so 
much technology and so many products at 
once was "awe-inspiring." And they asked 
questions, questions, questions, including 
the all-important career consideration: 
"How much money do professional 
photographers make?" 
Everyone agrees, though, that the 

experience went far deeper than paychecks 
and equipment. "I've seen it happen again 
and again," said Holmes. "Troubled kids 
can turn their lives around when they have 
the opportunity to express their God-given 
creativity." 
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C AN YOU AFfoRd NOT TO 
PROTECT YOUR EQUIPMENT? 

As a professional photographer, your equipment io your livelihood. Your job 

depends on having a lot of expensive equipment: camera, lenses, enlargers, 

projectors, — the list goes on. Have you thought about what would happen if your 

equipment were lost, stolen, or damaged? The PPA Àll-Risk" Equipment Insurance Program, 

specifically designed for PPA members, is worth a look if you're interested in insuring your 

valuable equipment. 

TIC IS IS "All- Risk" PROTECTION .. . 
"All-Risk" means there are very few exclusions to your coverage. You're covered 

for all loss or damage to equipment from theft, breakage, vandalism, fire, 

lightning and other natural hazards. 

The PPA sponsored Equipment Insurance Program covers everything you own 
from cameras, lenses, meters, video tape equipment... right down to your 

camera bag and film. And you're covered no matter where you go ... up to the 

scheduled value of your equipment. 

The Program does rot cover such losses as those due to war, atomic or nuclear 

explosion, wear and tear, gradual deterioration, insects, vermin or inherent vice. 

... AT A COST YOU CAN LIVE WITh 
Your annual premium is calculated like this: your 

first $15,000 of equipment isjust $2.40 per $100. To insure the 

next $15,000 of equipment, the cost drops to $1.75 per $100 value. 

This Program is subject to a low deductible... just $100 each loss. 

Protect your equipment and your business. 

Complete and return the application on the right today! 

Film- In-Transit Option 

Now available to PPA members is an option for Film-In-Transit. This new option 
added to the 'All-Risk" Equipment Program covers the cost of ajob in case the 
film is damaged or lost in transit back and forth from a developing lab. 

This means that members are protected from the time the film leaves their 
hands to the time the developed materials are returned. 

Why is Film-In-Transit important? 

Because this aspectof coverage is not covered under FPA's self-insured 
indemnity pla n. In addition, Fed Ex, UPS, the Post Office and other delivery 
companies only cover the cost of the film, not the job should it be lost in 
transit. That means you, the member, would lose money. 

This option covers up to $1,000 per occurrence with an annual policy aggre-
gateof$3,000. This option is only availab;e with the FFA Equipment Program 
and only costs $100 peryear. This is a small fee to pay when you think of the 
repercussions of losing an entire job. 

I'rolc�"ional Pholographcl� of ltncrica 

THE WORLD'S GREAT STORYTELLERS 



APPLICATION 

Here's How to Enroll .. 
1.  Complete, date and sign this brief application. List all the 

equipment you want insured and its current replacement cost. 

2.  Calculate your premium following the easy steps at the right. 
There is no limit to the amount of insurance you can apply for. 
However, your application will be individually analyzed. 
Acceptance may be subject to additional underwriting 
information. 

3.  Mail your completed application and check made payable to: 
Albert H. Wohlers & Co., Administrator 
PPA INSURANCE PLANS 
1440 N. Northwest Highway 
Park Ridge, IL 60068-1400 

I'ndc»iun:d Phoiogrnphrn of Amcnca 

THE WORLD'S GREAT STORYTELLERS-

How to Figure Your Premium ... 

Annual Premium Per $100 Value 

Your first $15,000 of equipment  $2.40 per $100 value 
Over $15.000 of equipment  $1.75 per $100 value 

For gxw ule: If the  uipn}ent you want to Insure is valued at $20,000, 
here s o you woulc��a cu ate our premium: 

Your first $15,000 ($2.40 x 150)  _ $360.00 

The next $5,000 ($1.75 x 50)  = 8750 

$5 administration fee  =  5.00 

TOTAL COST FOR $20,000 OF COVERAGE   $452.50 

Oont forget to acid the new Film-In-Transit option. 
Just add .$100 to your Annual Premuim. 

Photography Equipment Insurance Program (Please print or type; 
1.  Name of Applicant   Birth Date   

2.  Mailing Address   

City   State   ZIP   

3.  PPA Membership Number   Social Security No.   

4.  Business Phone   Home Phone   

5.  Location of photography equipment:  ❑ Residence  ❑ Studio 

Is this location equipped with a UL approved Central Station Burglar Alarm System?  ❑ Yes  ❑ No 

If yes, please forward a copy of the current UL Certificate. 

6.  Use the following listing to describe all equipment you wish to insure (items valued under $50 each may be combined in 65 below). 

Equipment Schedule 

Description (Include Manufacturer's Name, Model and Serial 

Number or Other Identification) 

(If additional space is necessary, please attach a separate sheet) 

Purchase 

Price 

Replacement 

Cost 

I'PA 0 

A999 

A.  Total replacement cost of equipment   $   

B.  Total replacement cost of miscellaneous items under $50 each  $   

C.  Total amount of insurance (Lines A plus B)  $ 

D.  Annual Premium  Your first $15.000   

(See How to Figure  Over $15,000   

Your Premium above)  (NOTE: Minimum premium is $25) 

E.  Would you like to add Film-In-Transit coverage?  ❑ Yes  ❑ No 

If "Yes", add $100 for this optional coverage here   

F.  Add annual administrative fee   

G.  TOTAL AMOUNT ENCL05ED 

5U6-TOTAL $   

5.00 

PLEASE COMPLETE THE FOLLOWING QUE5TION5: 

1.  a) What is the total maximum dollar value of photography equipment taken off your premises at any one time? $   

b) Where is this equipment stored when it is not In use?   

2.  Do you use any of your photography equipment for.  How Often  Value of Photography Equip. 
Yes  No  (Per year)  Used Per Shoot 

a) Aerial Photography  ❑  ❑    $   

b) Underwater Photography  ❑  ❑    $   

3.  Total dollar value of photography equipment in custody or control of employees? $   

4.  List any losses to your photography equipment during the past 3 years:   

5.  Has any company refused or cancelled your insurance due to losses sustained? ❑ Yes  ❑ No 

Name of insurance company   

6.  Is your photography equipment currently insured? ❑Yes ❑ No 

Name of the insurance company   Expiration Date   

Your protection begins upon receipt of your premium check and approval of your application. 

Signature X   Date    

OFFICE U5E ONLY 

Eff  Ren. Date   Policy No.   

Retro. Date  Paid  EPR.   R.PR. 

OFFICE U5E ONLY 

DmM5   

 cc.   

IMPORTANT: KEEP YELLOW COPY FOR YOUR RECORDS 



This Could Be You 
Can Your Marketing Shills Beat the Competition? 

A. 

Find out if you're a marketing champion! This is your last chance to enter 

the 1999 AN-NE Awards - the postmark. deadline for all entries is October 31. 

The competition features 10 categories, where you can show off 

your marketing prowess: 

• Broadcast Advertising 

• Campaigns 

• Direct Promotions 

• Internet Promotions 

• Print Advertising 
• Specialty Items 

• Studio Newsletters 

• Video/CD-Rom Brochures 

• Charitable Marketing 

• Portfolio 

A special "Storyteller AN-NE" award will be given for the be MIJ 
original use of the PPA Storyteller concept and service mark. 

Win and   
Receive an AN-NE award! Have the right to wear thT̀ oveted 

AN-NE pin at all PPA functions! Be honored at the first annual 

Marketing Awards Dinner during PowerTools! 

Enter and..... 
Score 75% or higher and receive one credit toward PPA's new 

Certificate of Business Management! 

Only $35 for each entry! 

Deadline: Sunday, October 31, 1999. 

.r r 

Hurry and get complete rules and an entry form -

call (800) 786-6277, ext. 243, or download them at 

www.ppa.com. 

Professional Photogra 
of America 



1999 Pre-Publication SPECIAL 
Professional Photographers of America 
Loan Collection and Showcase Books 

Volume 

Volwlu 11 

PPA's International Judging & Annual Exhibition of Professional Photography has become 
renowned throughout the world for setting the standard by which photographic imaging 
is judged for both artistic and commercial appeal. 

These annual publications present the results of this international judging, in 
two beautiful editions: 

PPA LOAN COLLECTION 
The "PRA Loan Collection" is a presentation of photographic 

images judged to be examples of excellence. There is no limit 
to the number of entries awarded this designation, and this volume 
includes them all. 

Professional Photographers 
of Amcric,1 
U111 le u 

$6095 Ovollume I ��//  der #LOAN98 
(plus Shipping & Hmui&W) 

9"x 12" l hard cover with color jacket. 

Pre-Publication SPECIAL 
$ /, 995 V01UnW H _ Pine-publication  Prioe 
"�  Order #LOAN99 by Nov. 30,1999 

(plus Shipping & Handling) 

$69"Retail - ader #LoAN99 for wume111xginningDac. 1,1999 
(plus Slupping & H -11ing) 

Pre-puN;mhan wden are Pr a sWvi upa, w ipl —srhedulcd to chap Dec 31, 1999 

For working and aspiring professional photographers— 

as well as photo-enthusiasts—wanting inspiration and ideas to stimulate 
their creative processes toward enhancing their photographic images. 

PPA SHOWCASE 
The "PRA Showcase" contains photographic presentations judged by the 

Professional Photographers of America as worthy of merit and eligible for 
exhibit as part of PPA's annual "General Collection': PRA Showcase is a virtual 
cross-section of the work currently'being created by the world-wide members 

of the Professional Photographers of America. 

9" x 8'1 4  / 200 pages / hard cover with color jacket l each 
image page displays one individual presentation. 

Vdume $59 95 
Order #SHOW98 

(plus Shipping & Handling) 

Pre-Publication SPECIAL 
Volume H _ Prepublication Price $4695 
Order #SHOW99 by Nov. 30, 999 

(plus Shipping & Handling, 

Order #SHOW99 for lblunle 1I *uuung ZXv 1, 1999 - Retail $599" 
(plus S*p;ng & Handling) 

Pre-puhlicnt;an ardor are pn �. sW upon r"V —srhe&z W to ship Dm 31.1910 

MaradionPRESO 

Volume I 

1500 S(gcaer Trey Bun P0. 0nz 401 N,xi  AI-(6103-0401 (402) 371-5040 Fax 1402) 371.9382 • (800) 228.0629 www.marathoupress.com 

More info? Circle 56 



What TO 1400k 
for in a 

Phowlams 

o you've decided to plunk Sdown your hard-earned dollars 
for a digital desktop printer, 
eh? Well, my fellow 

photographers, this is a darn good 
time to do it. We have more choices 
than ever before in the always 
evolving world of printing devices. 
If you think I'm here to sell you 

on a particular brand or type of 
product, I assure you that is not the 
case. Instead, I will explain why the 
specifications read the way they do 
and what features to look for in your 
quest for the printer that suits you 
best. Selecting a printer should be 
based on your taste, perception of 
quality, and available funds. 
Now I'd rather teach you to fish 

than to make fish sandwiches, but 
before we discuss desktop printers, 
we need to get the input right. As 
the old saying goes, "Garbage in, 
garbage out." Let's begin with 
clean input. 

camera. I am amazed at the quality 
of images captured by high-end 
consumer/prosumer cameras that 
sell for less than $900. Some 
rival the file quality of professional 
digital cameras that cost more 

than $10,000. 1 have customers 
with more digital equipment 
than many photographers I 

know—sad to say, 
but true. So get 
on the bandwagon 
and learn the power 
of pixels. 

By Claude Jodoin, 
PPA Certified, Cr.Photog. 

How to Make Pixels 
Film photographers, the cheapest 

way to make digital files is to shoot 
35mm film, then have the film 
digitized on a Kodak Photo CD (or 
befriend someone who has a 
scanner). With the price of good 
35mm film scanners at less than 
$600, you might even consider 
buying your own scanner. For 
about $1,200, you can buy a 
desktop model that scans at an 
optical resolution of 1,200 pixels 
per inch. Then you could scan film 
or paper of up to 8x10 inches, with 
fine results indeed. A device such 
as this might limit you to scans 
made from 35mm film, but 
anything from medium-format on 
up will make large prints that rival 
optical printing, at least making 
output good enough for 16x20-inch 
competition prints. 
The other way to make pixels, of 

course, is to shoot with a digital 

Pixel Transfers 
Regardless of how 
they are generated, all 
pixels are stored and 
handled alike in the 
computer. They 
temporarily reside on 
the hard drive, and are 

transported on Jaz cartridges, Zip 
disks, or old 
SyQuest cartridges. With the 
advent of relatively inexpensive 
CD-Recordable drives, the preferred 
archive device is still the CD-R. For 
less than $2 per CD, the cost of 
storing each shot is just pennies, 
which may prove cheaper than 
making prints to archive. 
Whether you use the venerable 
industry standard Adobe Photoshop 
or some other brand of pixel editing 
tool, you still need to view the images 
on a computer monitor as you make 
adjustments. How will you proof the 
adjusted images? When pixel 
playtime's over, you will need to 
make a print of some sort. How will 
you render those wonderful flesh 
tones? How do you show the subtle 
nuances in your image captures? 
How sharp is the image, anyway? 
What will you sell to your client, a 
digital file or a print? 

66 • Professional Photographer • October 1999 



888.444.1812 17�a  
Fax: 303.444.8303 

www. chimeral ighting. cam 

e-mail: sales@chimeralighting.com 

SoFt 
light 
for 

cutting 
-edge 

photoPW graphy 

20 years in the artistry 
of hand-made lighting 

A Full line of proFessional 
durable Lightbanks and 
accessories 

PerFect For high-tech Film 
and digital applications 

More info? Circle 57 



PockelWizard  TM 
DIGITAL RADIO SLAVE SYSTEM 

Because you don't get a second chance! 
PocketWizard'" by LPA is the only professional remote triggering system on the market 
you can count on to cut through the "NOISE" shot-after-shot, where nothing else will: 

• The only true digital radio slave 
• Proven operating range of more than 800 ft. 
• 16, user-selectable, digitally 
coded channels 
• Guaranteed sync speeds (1/250 sec. 
focal plane; 1/500 sec. leaf shutter) 
• The most compact digital radio slave 
with unbreakable rubber antenna 
• "Local-Remote-Both" selector switch 
for total control 
• Visual battery/trigger confirmation LED's 
• Provides precision triggering for all 
popular motorized cameras and strobes 
in situations where other systems are 
completely useless! 
For more information, see your dealer, 
contact us or visit our web site. 

Hang glWwphotograjotw MaA Vaughn used 
PocketWaard to tngger his ring mounted Camera 
xtWe scaring 100 R abme the treetops. 

L,,(LL_1-,:tv(-Lv 

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey, NJ 07446.0506 
(201) 818.9500 • Fax (201) 818.9177 • e mail: info@bogenphoto.com • web: www.bogenphoto.com 

More Info? Circle 50 

Hasselblad - Mamiya - Bronica - Rollei - Pentax - Fuji - Canon - Bogen 
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Customer Service 
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It's not just a Phrase - It's a Philosophy CD 

ALL our Customers are V I P's 
o  � 

EVERY CALL - EVERY ORDER - EVERY DAY CD 

CD 
CHF FOTO SUPPLY - The #1 Choice for 

Imaging Professionals 
1-888-CHF-FOTO 11-888-243-3888) 

www.chffoto.com  • E-mail: chf@chffoto.com 

Kodak  Kodak Di ital Canon Digital - Fuji Digit .:.,1a %  9  9  l 9 

ID 

:v 
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0 
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If you're looking for the ultimate 
output on a desktop, I hope to have 
a few answers for you. 

How Big is Big? 
"How big?" is the first question 

you should ask. Since 8x10-inch 
and smaller prints account for 90 
percent of photo sales, this one may 
not be as difficult to answer as 

you thought. 
For the sake of argument, we'll 

consider output size first. How big is 
your desktop (to fit a printer)? How 
big is your budget (to fit your pocket-
book)? How big do you want your 
prints to be (don't say 30x40)? It is 
entirely possible to make prints close 
to 16x20 inches on a desktop printer 
—even larger, with the some printers, 

if you can find the right paper. Except 
for a few select dye-sublimation 
printers, however, most of the bigger 
printers are ink-jets, which raises the 
issue of permanence. So let's make 
the 8xl0-inch print our benchmark 
print size and go from there, OK? 
Let's assume that you want to look 

at all the possibilities. We'll look at 
the specifications for the most 
popular kinds of ink-jet printers and 
compare them to other kinds of 
printers, such as laser, thermal wax, 
dye-sublimation, thermal 
autochrome, and diffusion transfer. 

Printing Method 
In the world of ink-jet printing 

right now, the choice is between 
four-color or six-color printing, with 
the six-color technology yielding a 
slightly smoother tonal range; but 
four-color is very fine indeed. Dye-
sublimation printers typically use 
cyan, magenta, and yellow, with 
such a high density range for each 
that they can make up black from 
just those three colors. 

More Info? Circle 59 
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Ink-jet printers, on the other hand, 
require black ink to make black and 
some of the darker shades of colors. 
Some dye-sub printers use black in 
addition to CMY. Thermal wax is 
also a four-color setup, in the case of 
the Alps printers. 
The Fuji Pictrography printers (LED 

imaging on the donor with diffusion 
transfer to a paper receiver) 
produce what is regarded as the 
best and longest-lasting output, and 
so are the de facto reference 
standard. However, the printers are 
the size of a small desk, and the 
print quality is only slightly better 
than the best dye-subs, with 
greater cost, weight, and space 
requirements, although the 400 dpi 
resolution makes for some very 
sharp small text. In terms of print 
permanence, the jury is still out, as 
testing and improvement continue. 

Resolution 
This is an issue everyone is trying 

to resolve. Typically, ink-jet printers 
need two to four times the 
resolution (dpi) of other print 
technologies, because the ink drops 
they spray onto the medium expand 
,when they hit the target; the amount 
of expansion depends on the 
medium. When the actual or 
effective dpi on paper is about 300 
and well blended, there is no way 
for the naked eye to distinguish ink-
jet output from a continuous-tone 
print. Greater output resolution is 
more costly in terms of processing 
speed, memory requirements, 
and file size, and that's why 300 dpi 
is the reference standard for final 
resolution. 

File Sue 
Image file size is another touchy 

subject. The best way to address it is 

to look at pixel mapping and 
interpolation. First, we define a 
pixel as being the smallest 
controllable element in the image 
file. A dot is the smallest 
controllable element in the printer's 
output. When the image is on 
screen, the resolution is stated in 
pixels. On paper, the image 

resolution is stated in dots. Got it? 
An 8x10-inch dye-sub print output 

at 300 dpi gives us 2,4000,000 
(7,200,000) dots on paper, which 
would equal 7.2MB of digital data, if 
the image was black-and-white (or 
grayscale). With three colors per 
pixel (RGB), you would need 
20.6MB to achieve full printer 

MUCH MORE THAN A MONOLIGHT... 
and it is very well connected! 

,, 

DUAL DIGITAL 
CONTROLS 
Eliminates the need for 
remote control devices. 

JIM nor man 
Contact Your Dealer Today! 

A division of 
PHOTO CONTROL CORPORATION 

4800 Quebec Avenue North 
Minneapolis, MN 55428 USA 
Phone: 612.537-3601 
Web Site: w.w.photo-controLu-m 

AUXILIARY  3 UNIQUE POWER 
LAMPHEAD  RATIO OPTIONS 
Just plus a Norman  Fast, Powerful, True 
Lamphead into the  1200/watts/seconds 
Auxiliary outlet. 

More Info? Circle 60 
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FOLD, STACK 
A patented new leg design allows the 
Manfrotto Stacker Stands to fold flat, 
stack and clip together for much easier, 
much more efficient storage and 
transport... crosstown, cross country 
or simply across the studio floor. 
Seven stacker stands fit in the space of 
four conventional stands! Available in 

three sizes from 26" 
to 151.6° in silver or 
black-anodized aluminum alloy. 
For more information on our 
complete line from the world's 
largest manufacturer of light stands, 
see your dealer, contact us or visit 
our web site. 

STACKER STANDS 
Llv L�_' L�_�t�=L  

Bogen RwW Corp., 565 East Crescent Avenue, Ramsey, NJ 07446-0506 
(201)818-9500. Fax: (201)818-9177. a mail: info@t ogenphoto.com . web: www.bogenphoto.com 

More Info? Circle 61 

In The Dark About Color Viewing? 

1 1 

Get Into 
The Light... 

0 

For our full line of innovative transparency viewers & 

color viewing products, call toll free or visit us on the web! 

888-562-7066  www.gtilite.com 

Graphiclite 

gti graphic technology, Inc. 211 Dupont Avenue, Newburgh. NY 12550 

resolution. In the real world, we can 

actually feed the printer a file one-
half or one-quarter this size and still 

end up with a sharp print. 

How can this be, you ask? Consider 
pixel mapping. With a 1:1 ratio of 

pixel-to-dot mapping, we would need 
to feed a dye-sub printer a 20.6MB 
file. However, the printer can use an 
image file of much lower spatial 

resolution to create more dots-per-
pixel on the fly, as it processes. If 
you feed it a file of only 150 pixels 

per inch (ppi), the printer will create 
4 dots per pixel to compensate for 
the missing data (hardware or 
software interpolation). The result is 
nearly indiscernible to the unaided 

eye. The name of the game, then, is 
to feed the printer the fewest pixels 
possible to achieve the apparent 
sharpness of a 1:1 pixel-to-dot 
mapping. So, a 4- to 5MB file is 
plenty for an 8x10-inch print. 

Print Speed 
Whatever the manufacturer 

claims about print speed, you are 
safe in doubling or tripling the time 
they claim. This is real time. Since it 
takes time for the host computer to 
process (raster image processing, or 
RIP) the image to the printer, we 
need to add that time to the 

specified printing time. None of 
the print times listed by manufac-
turers include processing time, so 
I'm not picking on anyone in 
particular here. 
The more memory (RAM) used in 

the printer, the faster it will relieve 
the burden of processing from the 
main computer. Some ink-jet printers 

have 1281<13, while some dye-subs 
have as much as 32MB. The price 
usually tells the story, but it's more a 
matter of what each respective 
technology needs to do the job well. 

More Info? Circle 62 
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Consumables Cost 
This is a big consideration. While 

high-quality photo paper for your 
printer may cost only 50 cents a 
sheet, the ink or dye-sublimation 
material that goes on top of it can 
cost many times that amount. Ink-jet 
is not necessarily cheaper than dye-
sublimation on the consumables 
side, but the price of admission is 
about a tenth of dye-sub. A rule of 
thumb could be $1.50 to $2.50 per 
8x10-inch print. 

Sounds Good 
The quietest printers don't always 
make the best prints, but if this is 
important to you, the lower the 
decibel measure (d6 rating), the 
better. You be the judge when you 
test one at the store or a friend's 
studio, but consider that 80d6 is 
loud, 50d13 is quiet. You will 
perceive each additional l OdB as 
twice as loud. 

Face Up 
The fastest printer interface is 
usually the Small Computer 
Systems Interface (SCSI). The most 
popular is the SCSI-2 for peripheral 
devices. It comes in many flavors, 
and you will spend big bucks on 
cables and adapters. Most of the 
latest desktop units come with 
parallel ports and the new USB 
high-speed serial connection. Use 
whatever works best, but know that 
Parallel is the slowest of the bunch. 

Print Direction 
In the case of ink-jet printers, bi-

directional printing (laying down 
the ink in two directions at once) 
causes a slight asymmetry in the 
print. For photographic-quality 
output, the print head usually 
moves in one direction. This slows 

down printing by a factor of two, 
but it's the trade-off between quality 
and speed. 

Print Area 
This is important to know, because 

very few printers can produce full-
bleed (borderless) prints. You will 
end up trimming off excess white 

paper if the printable area is not 
large enough for your needs. 

Electrical Requirements 
Make sure that the current draw 

from the outlet doesn't cause a 
breaker to trip when used with other 
devices, such as the computer, 
monitor, blender, or Dirt Devil. 

/�1�C.. THE fA  tC. 
C 2) 

STROBE REFLECTOR 

• Small Studios • Home Portraits • Small Offices • Manufacturing 

REQUIRES HALF THE SPACE OF AN UMBRELLA 
The Tite Shooter° is a unique 20" x 20", 450 reflector consisting 
of three simple components, a double fabric panel, light weight 
aluminum frame and spring steel clamp. Umbrellas are great 
reflectors but sometimes the are just too big, in these situations 

The Tite Shooter can be a real life saver. 
Fits all standard reflectors from 6" to 9" in diameter. 

r 

Call 1-812-352-0003 or Send This Form Today! 
Name   
Address   
City   _  State  Zip_ 

Please ship: (qty.) tite shooters @ $79.95 ea. 
IN Residents 5% Sales Tax — 

Shipping & Handling @ $8.00 ea. -
Total 

Payment:  Check  MasterCard  VISA 
Card No.   
Exp. Date 
Signature  

Make check payable to: Pro Image Photography, 2655 N. State Highway 3, N. Vernon, IN 47265 

More Info? Circle 63 
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FOLD, STACK AN 
A patented new leg design allows the 
Manfrotto Stacker Stands to fold flat, 
stack and clip together for much easier, 
much more efficient storage and 
transport... crosstown, cross country 
or simply across the studio floor. 
Seven stacker stands fit in the space of 
four conventional stands! Available in 

three sizes from 26" 
to 151.6'; in silver or 
black-anodized aluminum alloy. 
For more information on our 
complete line from the world's 
largest manufacturer of light stands, 
see your dealer, contact us or visit 
our web site. 

STACKER STANDS 

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey. NJ 07446-0506 
(201)818-9500. Fax: (201)818-9177. email: info@bogenplwto.com -web. www.bogenphoto.com 

More Info? Circle 61 

In The Dark About Color Viewing? 

A 

Get Into 
The Light... 

0 
For our full line of innovative transparency viewers & 

color viewing products, call toll free or visit us on the web! 

888-562-7066  www.gtilite.com 

Graphiclite 

gti graphic technology, Inc. 211 Dupont Avenue, Newburgh, NY 12550 

resolution. In the real world, we can 
actually feed the printer a file one-
half or one-quarter this size and still 
end up with a sharp print. 
How can this be, you ask? Consider 

pixel mapping. With a 1:1 ratio of 
pixel-to-dot mapping, we would need 
to feed a dye-sub printer a 20.6MB 
file. However, the printer can use an 
image file of much lower spatial 
resolution to create more dots-per-
pixel on the fly, as it processes. If 
you feed it a file of only 150 pixels 
per inch (ppi), the printer will create 
4 dots per pixel to compensate for 
the missing data (hardware or 
software interpolation). The result is 
nearly indiscernible to the unaided 
eye. The name of the game, then, is 
to feed the printer the fewest pixels 
possible to achieve the apparent 
sharpness of a 1:1 pixel-to-dot 
mapping. So, a 4- to 5MB file is 
plenty for an 8x10-inch print. 

Print Speed 
Whatever the manufacturer 

claims about print speed, you are 
safe in doubling or tripling the time 
they claim. This is real time. Since it 
takes time for the host computer to 
process (raster image processing, or 
RIP) the image to the printer, we 
need to add that time to the 
specified printing time. None of 
the print times listed by manufac-
turers include processing time, so 
I'm not picking on anyone in 
particular here. 
The more memory (RAM) used in 

the printer, the faster it will relieve 
the burden of processing from the 
main computer. Some ink-jet printers 
have 1281<13, while some dye-subs r 
have as much as 32MB. The price 
usually tells the story, but it's more a 
matter of what each respective 
technology needs to do the job well. 

I 

More Info? Circle 62 
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Consumables Cost 
This is a big consideration. While 

high-quality photo paper for your 
printer may cost only 50 cents a 
sheet, the ink or dye-sublimation 
material that goes on top of it can 
cost many times that amount. Ink-jet 
is not necessarily cheaper than dye-
sublimation on the consumables 
side, but the price of admission is 
about a tenth of dye-sub. A rule of 
thumb could be $1.50 to $2.50 per 
8x10-inch print. 

Sounds Good 
The quietest printers don't always 

make the best prints, but if this is 
important to you, the lower the 
decibel measure (d13 rating), the 
better. You be the judge when you 
test one at the store or a friend's 
studio, but consider that 80d13 is 
loud, 50d6 is quiet. You will 
perceive each additional 10d13 as 
twice as loud. 

Face Up 
The fastest printer interface is 
usually the Small Computer 
Systems Interface (SCSI). The most 
popular is the SCSI-2 for peripheral 
devices. It comes in many flavors, 
and you will spend big bucks on 
cables and adapters. Most of the 
latest desktop units come with 
parallel ports and the new USB 
high-speed serial connection. Use 
whatever works best, but know that 
parallel is the slowest of the bunch. 

Print Direction 
In the case of ink-jet printers, bi-

directional printing (laying down 
the ink in two directions at once) 
causes a slight asymmetry in the 
print. For photographic-quality 

output, the print head usually 
moves in one direction. This slows 

down printing by a factor of two, 
but it's the trade-off between quality 
and speed. 

Print Area 
This is important to know, because 

very few printers can produce full-
bleed (borderless) prints. You will 
end up trimming off excess white 

paper if the printable area is not 
large enough for your needs. 

Electrical Requirements 
Make sure that the current draw 

from the outlet doesn't cause a 
breaker to trip when used with other 
devices, such as the computer, 
monitor, blender, or Dirt Devil. 

THE 
fA 

IA# �t pl tl _ _.,  fA PU 4 0 OF# t CA J 

STROBE REFLECTOR 

• Small Studios • Home Portraits • Small Offices 9 Manufacturing 

REQUIRES HALF THE SPACE OF AN UMBRELLA 
The Tite Shooter'O is a unique 20" x 20", 450 reflector consisting 
of three simple components, a double fabric panel, light weight 
aluminum frame and spring steel clamp. Umbrellas are great 

reflectors but sometimes the are just too big, in these situations 
The Tite Shooter can be a real life saver. 
Fits all standard reflectors from 6" to 9" in diameter. 

r 

Call 1-812-352-0003 or Send This Form Today! 
Name 
Address 
City 

Please ship: 

Payment: 

Card No.  
Exp. Date  
Signature_ 

State  

(qty.) tite shooters @ $79.95 ea.   

IN Residents 5% Sales Tax__   

Shipping & Handling @ $8.00 ea.   

Total 

Check  MasterCard  VISA 

Make check payable to. Pro Image Photography, 2655 N. State Highway 3, N. Vemon, IN 47265 

More Info? Circle 63 
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FOLD, STACK AN 
A patented new leg design allows the 
Manfrotto Stacker Stands to fold flat, 
stack and clip together for much easier, 
much more efficient storage and 
transport... crosstown, cross country 
or simply across the studio floor. 
Seven stacker stands fit in the space of 
four conventional stands! Available in 

three sizes from 26" 
to 151.6'; in silver or 
black-anodized aluminum alloy. 
For more information on our 
complete line from the world's 
largest manufacturer of light stands, 
see your dealer, contact us or visit 
our web site. 

STACKED STANDU 

 7 
Bogen Photo Corp., 565 Fast Crescent Avenue, Ramsey, NJ 07446-0506 
(201)818-9500 . Fax: (201)818-9177 . e mail: info@bogenphoto.com . web: www.bogenphoto.com 

More Info? Circle 61 

In The Dark About Color Viewing? 

A 

Get Into 
The Light... 

0 

For our full line of innovative transparency viewers & 
color viewing products, call toll free or visit us on the web! 

888-562-7066  www.gtilite.com 

Graphiclite 

gti graphic technology, inc. 211 Dupont Avenue, Newburgh, NY 12550 

More Info? Circle 62 
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resolution. In the real world, we can 
actually feed the printer a file one-
half or one-quarter this size and still 
end up with a sharp print. 
How can this be, you ask? Consider 

pixel mapping. With a 1:1 ratio of 
pixel-to-dot mapping, we would need 
to feed a dye-sub printer a 20.6MB 
file. However, the printer can use an 
image file of much lower spatial 
resolution to create more dots-per-
pixel on the fly, as it processes. If 
you feed it a file of only 150 pixels 
per inch (ppi), the printer will create 
4 dots per pixel to compensate for 
the missing data (hardware or 
software interpolation). The result is 
nearly indiscernible to the unaided 
eye. The name of the game, then, is 
to feed the printer the fewest pixels 
possible to achieve the apparent 
sharpness of a 1:1 pixel-to-dot 
mapping. So, a 4- to 5MB file is 
plenty for an 8x10-inch print. 

Print Speed 
Whatever the manufacturer 

claims about print speed, you are 
safe in doubling or tripling the time 
they claim. This is real time. Since it 
takes time for the host computer to 
process (raster image processing, or 
RIP) the image to the printer, we 
need to add that time to the 
specified printing time. None of 
the print times listed by manufac-
turers include processing time, so 
I'm not picking on anyone in 
particular here. 
The more memory (RAM) used in 

the printer, the faster it will relieve 
the burden of processing from the 
main computer. Some ink-jet printers 
have 1281<13, while some dye-subs 
have as much as 32MB. The price 
usually tells the story, but it's more a 
matter of what each respective 
technology needs to do the job well. 



Consumables Cost 
This is a big consideration. While 
high-quality photo paper for your 
printer may cost only 50 cents a 
sheet, the ink or dye-sublimation 
material that goes on top of it can 
cost many times that amount. Ink-jet 
is not necessarily cheaper than dye-
sublimation on the consumables 
side, but the price of admission is 
about a tenth of dye-sub. A rule of 
thumb could be $1.50 to $2.50 per 
8x10-inch print. 

Sounds Good 
The quietest printers don't always 
make the best prints, but if this is 
important to you, the lower the 
decibel measure (dB rating), the 
better. You be the judge when you 
test one at the store or a friend's 
studio, but consider that 80dB is 
loud, 50clB is quiet. You will 
perceive each additional 1 0d1 as 
twice as loud. 

Face Up 
The fastest printer interface is 
usually the Small Computer 
Systems Interface (SCSI). The most 
popular is the SCSI-2 for peripheral 
devices. It comes in many flavors, 
sand you will spend big bucks on 
cables and adapters. Most of the 
latest desktop units come with 
parallel ports and the new USB 
high-speed serial connection. Use 
whatever works best, but know that 
parallel is the slowest of the bunch. 

Print Direction 
In the case of ink-jet printers, bi-

directional printing (laying down 
the ink in two directions at once) 
causes a slight asymmetry in the 
print. For photographic-quality 
output, the print head usually 
moves in one direction. This slows 

down printing by a factor of two, 
but it's the trade-off between quality 
and speed. 

Print Area 
This is important to know, because 

very few printers can produce full-
bleed (borderless) prints. You will 
end up trimming off excess white 

paper if the printable area is not 
large enough for your needs. 

Electrical Requirements 
Make sure that the current draw 

from the outlet doesn't cause a 
breaker to trip when used with other 
devices, such as the computer, 
monitor, blender, or Dirt Devil. 

V# rf, rA  A f 
STROBE REFLECTOR 

• Small Studios • Home Portraits • Small Offices • Manufacturing 

REQUIRES HALF THE SPACE OF AN UMBRELLA 
The Tite Shooter° is a unique 20" x 20", 450 reflector consisting 
of three simple components, a double fabric panel, light weight 
aluminum frame and spring steel clamp. Umbrellas are great 
reflectors but sometimes the are just too big, in these situations 

The Tite Shooter can be a real life saver. 
Fits all standard reflectors from 6" to 9" in diameter. 

r 
Call 1-812-352-0003 or Send This Form Today! 

Name_ 
Address  __-
City   

Please ship: 

Payment: 

Card No. 
Exp. Date 
Signature 

State  Zip_ 

 (qty.) tite shooters @ $79.95 ea.   
IN Residents 5% Sales Tax _ — 

Shipping & Handling @ $8.00 ea.   
Total   

Check  MasterCard  VISA 

I 

Make check payable to. Pro Image Photography, 2655 N. State Highway 3, N. Vernon, IN 47265 

More Info? Circle 63 
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This is an important consideration 
when running on an Uninterruptable 
Power Supply (UPS), so purchase a 
unit of adequate capacity for critical 
applications. 

Warranty/Support 
This is the reason to talk to folks who 

have used a printer that you are inter-

ested in. New models make the scene 
every six months, and they could be 
faster, sharper, bigger, longer, or 
perkier than your friend's model, 
so the warranty data may not be 
the same. 

Longevity of the Output 
This is a big consideration, of 

New Redwing Soft Boxes 
RedWing is pleased to introduce the new Cirrus Soft Box Series for studio flash 
designed and produced according to the specifications of American photographer 

and soft box design pioneer, Gary Regester. 

The CirrusW's all-white interior provides a nearly homogeneous "windowlight 

quality of illumination. The radius-based "depth evens the light to a.1:2 

attenuation which is ideal for portraits and many product lighting tasks. 

If you prefer a more "snappy" light quality, the all-silver interior of the CirrusS 

adds up to one-stop more efficiency than the all-white soft box. This model 

also includes a removable inner baffle to smooth the light quality when needed. 

For dependable, affordable lighting solutions, turn to RedWing s new 
Cirrus Soft Boxes. See your local photographic retailer for these and other 

fine Red Wing products! 

701 Corporate Woods Parkway 
Vernon Hills, IL 60061 
1.847.821-0450 
www.BKAphoto.corn 

Exclusive U.S. Distributor of RedWing Products 

m _s _ 
Brandess-Katt-Aetna Group, Inc. 

Chicago • Los Angeles 

course. If you archive your image 
files on CD-ROMs, you can always 
make another print later if the one 
you have fades. Chances are, the 
technology five years from now will 
be much better anyway, so you 
may be able to offer half-price 
replacements if you sell customers 
ink-jet prints. A clear lacquer 
overcoat could make the prints 
water-resistant, but they will fade 
much faster than the dye-sub 
prints with their fourth-layer 
overcoat. Those should last at 
least as long as the average RA-4 
conventional print. 
As wifh anything else in life, 

there is a trade-off. What's right for 
your requirements may be totally 
wrong for someone else. There is a 
high standard of performance 
among manufacturers, so you won't 
likely make a bad choice. Go forth 
and take the plunge, and may you 
never suffer from buyer's remorse 
after plopping down your hard-
earned cash.  ■ 

Professional Photographer Technical 
Editor Claude Jodoin, PPA Certified, 
Cr.Photog., is the owner of Lens Art 
Photography, in Southfield, Michigan. 
Look for his input and advice in the PP 
magazine forum at wwwppmag.com. 

More Info? Circle 64 
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PPA & Dean Collins Productions P resent,,,, 

A daylong workshop created 
for photographers who want 
to make the most of new 
technologies in their 

businesses. 

In collaboration with the finest educators in the photographic world, Dean Collins 
and Collins Knowledge Network have created a thought provoking, one day conference 
aimed at unraveling the mystery of the digital process for the portrait studio. 

Detroit, Michigan September 20, 1999 
Ontario, California September 27, 1999 
Atlanta, GeoiXia October 4, 1999 
Dallas, Texas October 25, 1999 
Wausau, Wisconsin November 1, 1999 

Indianapolis, Indiana February 8, 2000 
Coralville, Iowa, January 31, 2000 
St. Louis, Missouri February 21, 2000 
Phoenix, Arizona February 28, 2000 
San Francisco area March 13, 2000 

Call Erin Metcalf at 800-742-7468, extension 265 
for information about how you can attend. 

SEE US ON THE WEB AT http://www.ppa.com 



CALENDAR OF EVENTS 
44 

If your organization's convention, workshop, seminar, or exhibition dates aren't listed on these 
pages, you may be missing revenue from potential attendees. Submit your dates early and 
include organization name, convention location, city, and state, and include a contact per-

son's name, title, address, and phone number, including area code. So readers may real-
istically plan to attend events listed here, Professional Photographer must receive listings, 
if at all possible, five-and-one-half months in advance. These listings are published at no 
cost to PPA affiliate members, strictly as a service to readers. Professional Photographer's 
editors reserve the right to select events to be announced on these pages, and to deter-
mine when announcements will appear. Edit ors are not responsible for conflicting or incor-
rect dates. For readers' convenience, each event is identified by a code preceding its name: 
C=Convention, W=Workshop, S=School, C/E=Approved PPA/Winona Continuing Education 
Seminar, E=Exhibit. Send all Calendar of Events additions or corrections to: Debbie Todd, 
Professional Photographer, 5431 E. Garnet Ave., Mesa, AZ 85206; FAX: 480-807-4509. 

PPA Events 

JANUARY 7-9, 2000 
Digital Power Conference, Riviera Hotel, Las Vegas 

JANUARY 10-13, 2000 
PowerTools Conference, Riviera Hotel, Las Vegas 

JULY 28-AUGUST 2, 2000 
Imaging USA 2000, Las Vegas Hilton, Las Vegas 

AUGUST 3-8, 2001 
Imaging USA, Hyatt Regency O'Hare, Rosemont, Illinois 

Current Events 
OCTOBER 10-11 
S: Kentucky PPA, Bardstown Kentucky, Kim 
McDaniel; 270-926-8275 

OCTOBER 16-18 
C: PPMN, Memphis Marriott Hotel East, Memphis, 
Tennessee, Williams & Associates Photography, 
309 N. Montgomery St., Memphis, TN 38104-
6931:901-276-2479 

OCTOBER 24-26 
C: PP of the Ozarks, Best Western Inn of the 
Ozarks, Eureka Springs, Arkansas, Franklin 
Washburn, Executive Director, 5901 R Street, 
Little Rock, AR 72207; 501-666-8716; a-mail: 
bretcole@aol.com; or Kevin Braun, 702 E. Ohio 
#2, Clinton, MO 64735; 660-885-9155 

NOVEMBER 7-8 
S: PP of Colorado, Dwight Okomoto Seniors & Digital 
Photography, Sue Doermer, President, 303-972-1980 

Future Events 
JANUARY 21-25, 2000 
C: South Carolina PPA, The Greenville Hyatt, 
Greenville, South Carolina, Rita Loy, Convention 
Chairman, 3225 Reidville Road, Spartanburg, SC 
29301: 864-587-2211; Web site: www.scppa.com 

JANUARY 26-30,2000 
C: PP of California and Western States Affiliated 
Judging, Pasadena Center, Pasadena, California. Jim 
Inks, Administrator, P.O. Box 187, Fairfield, CA 94533 

41111 

JANUARY 30-31, 2000 
S: South Dakota PP Winter Seminar, Holiday Inn 
of Mitchell, South Dakota, Arlen Moke, President, 
519 N. Main, P.O. Box 276, Mitchell, SD 57301; 
605-996-3273 

FEBRUARY 10-14,2000 
C: Kentucky PPA, Hyatt Regency, Lexington, 
Kentucky, Kimberly McDaniel, 2401 Downing 
Drive, Owensboro, KY 42301 

FEBRUARY 16-21, 2000 
C: Mid-East States Regional Convention, Hyatt 
Regency Hotel, Columbus, Ohio, hosted by PP 
of Ohio, Phil Craig, Executive Director/Carol 
Worthington, Account Executive, 37 West Broad 
Street, Suite 480, Columbus, OH 43215-4132; 
614-228-6599 

FEBRUARY 18-23,2000 
C: PP of North Carolina Convention and Trade 
Show, Sheraton Imperial, Raleigh, North Carolina, 
Joy Batchelor King, President, 919-833-7527 or 
jbatche523@aol.com; Web site: www.pponc.com 

FEBRUARY 25-28,2000 
C: Rocky Mountain PPA, Hyatt Regency, Denver, 
Colorado, Leon Larsen, Exec. Dir., 312 North 
Ridge, Idaho Falls, ID 83402; 208-529-1988 

FEBRUARY 25-28, 2000 
C: PP of Oklahoma, Sheraton Hotel, Tulsa, 
Oklahoma, Clay W. Allen, President, 1315 E. 13th 
Place, Okmulgee, OK 74447; 918-756-4676 

FEBRUARY 25-29, 2000 
C: PP of Oregon, Monarch Hotel, Clackamas, 
Oregon. Arlene Welsh, Executive Manager, 5035 
NE Elam Young Parkway, Suite 300, Hillsboro, 
OR 97214;800-370-5657 

FEBRUARY 25-MARCH 1, 2000 
C: Wisconsin PPA, Marriott Madison West, 
Deborah K. Wiltsey, Convention Chairman, 8400 
Washington Ave., Racine, WI 53406; Web site: 
www. wppa-online. org 

FEBRUARY 26-MARCH 1, 2000 
C: PPA of Missouri Inc., Holiday Inn Select, 
Columbia, Missouri, Aubrey McBride, President, 
102 W. Jackson, P.O. Box 400, Willard, MO 65781 

FEBRUARY 27-MARCH 1, 2000 
C: PP of Hawaii, Hawaiian Regent Hotel, 
Honolulu, Hawaii, James Kim Han, Convention 
Chairman, P.O. Box 2891, Honolulu, HI 96802 

MARCH 10-12,2000 
C: PP of West Virginia Convention and Print 
Competition, Lakeview Resort, Morgantown, West 
Virginia, Anne Marie Lawyer, 788 Amer Rd., Chester, 
WV 26034; 304-387-1780; abphoto@weir. net 

MARCH 11-14,2000 
C: APP of Illinois, Springfield Renaissance Center, 
Springfield, Illinois, Membership, 2743 S. Veterans 
Parkway, Box 317, Springfield, IL 62704-6536 

MARCH 11-15,2000 
C: PP of Washington, Cavanaugh Hotel at Capital 
Lake, Olympia, Washington, Greg McCanless, 
Lisa Niles-McCanless, and Alan Niles, 1121 Fifth 
Avenue SE, Olympia, WA 98501, 360-491-5473 

MARCH 12-14, 2000 
S: PP of Mississippi-Alabama Spring Seminar, 
Howard Johnson Lodge, Meridian, Mississippi, 
Emile Navarre, Executive Director, 1011 N. Cause-
way, Suite 12, Mandeville, LA70471; 504-626-8526 

MARCH 12-14,2000 
C: PPA of New Jersey, Resort's Casino Hotel, 
Atlantic City, New Jersey, Jane Pedersen, 
Secretary, 228 Main Street, Keyport, NJ 07735; 
732-264-2313 

MARCH 24-28,2000 
C: Southwestern Photographers Association 
Convention and Affiliated Judging, Renaissance 
Hotel, Austin, Texas, Emile Navarre, Executive 
Director, 1011 N. Causeway, Suite 12, Mandeville, 
LA 70471;504-626-8526 

MARCH 25-29, 2000 
C: Virginia PPA, Holiday Inn Koger Center on 
the Midlothian Turnpike, Richmond, Virginia. 
William D. Piacesi, 2nd Vice President/Convention 
Chairman, 2219 Cedar Cove Court, Reston, VA 
90191, 540-788-4921 or 703-620-9889; e-mail: 
piacesi@citizen.infi.net 

MARCH 25-29, 2000 
C: Northern Light PPA, Holiday Inn & Convention 
Center, Fargo, North Dakota, Pam Carlson, 
Executive Secretary, 525 Tilden Street, Fairmont, 
MN 56031;507-238-2969 

MARCH 26-28, 2000 
C: PP of Idaho, The Coeur d'Alene Resort on the 
Lake,  Coeur d'Alene,  Idaho,  Jeri  Rainer, 
Convention Chairperson, 1323 Idaho Street, 
Lewiston, ID; 208-746-7172; or 825 N. Mountain 
View, Moscow, ID; 208-882-7372 
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MARCH 31-APRIL 5, 2000 
C: PPS New York Regional Conference, Print 
Judging  & Trade  Show,  Best  Western 
Binghamton Regency Hotel, Binghamton, New 
York, Glenn Melvin; 814-368-9115; e-mail: 
headquarters@ppsny.com 

APRIL 1-4, 2000 
C: PP of Michigan, Lansing Convention Center, 
Dearborn, Michigan,  Ron Tocco,  Executive 
Director, 19276 Eureka, Southgate, MI 48195; 
e-mail: ppofmich®aol.com 

JUNE 11-14, 2000 
C: PP of Mississippi-Alabama Annual Convention, 
Grand Casino Bayview Resort & Spa, Biloxi, 
Mississippi, Emile Navarre, Executive Director, 
1011 N. Causeway, Suite 12, Mandeville, LA 
70471;504-626-8526 

SEPTEMBER 9-12, 2000 
C: PP of Louisiana, Embassy Suites, Baton Rouge, 
Louisiana, Emile Navarre, Executive Director, 1011 
North Causeway Blvd., Suite 12, Mandeville, LA 
70471;504-626-8526 

SEPTEMBER 10-12,2000 
C: PP of Louisiana Annual Convention, Embassy 
Suites, Baton Rouge, Louisana, Emile Navarre, 
Executive Director, 1011 N. Causeway, Suite 12, 
Mandeville, LA 70471; 504-626-8526 

SEPTEMBER 16-20,2000 
C: PPA of New England, Sturbridge Host, Stur-
bridge, Massachusetts, Roland Laramie, Executive 
Director, P.O. Box 316, Willimantic, CT 06226 

OCTOBER 20-22, 2000 
C: Wisconsin PPA Inc., Olympia Resort and Spa, 
Oconomowoc, Wisconsin, Delwyn Crave, Con-
vention Chairman; 608-365-0236  ■ 

PPA International School of 
Professional Photography 
Continuing Education System 

PPA International School of 
Professional Photography 
229 Peachtree Street N.E. 

Suite 2200, International Tower 
Atlanta, GA 30303; 800-742-7468, ext. 266 

ppaschool@america.net 

outh Caro na Profess onial Photogfa 
School, Tri-County Technical College, 
Pendleton, South Carolina, Wayne Link, 
864-646-8361 ext..2227 

Triangle  Institute  of  Professional 
Photography,  Greentree  Holiday  Inn, 
Pittsburgh, PA, Sam Pelaia, Director, 441 
State Street, Baden, PA 15005; 724-869-
5455; e-mail; tpa®timesnet.net 

reat Lakes Institute of Photography, 
Northwood Univ., Midland, Michigan, Ron 
Tocco,313-283-8433 

f THE. REST 

RECISION TRIPOD HEADS 
LI' LLLLL LLi-L-L t: L " 

The head forms a critical, very personal link between photographer, camera, tripod and subject. 
With more than 40 heads to choose from, Manfrotto offers the world's largest, most diverse selection, 
so that whatever your budget, shooting style, or special requirements, you can be sure there's a 
precision Manfrotto head system to perfectly suit your needs. For more information, see your dealer, 
contact us or visit our web site. 

Bogen Photo Corp., 565 East Crescent Avenue. Ramsey. NJ 07446-0506 
1201)818-9500. Fax: (201)818-91 _ . - mail. info@bogenphoto.com . web: www.bogenphoto.com 

More info? Circle 65 

Marketing Boot Camp Brings Results. 
r.. More than 1500 studio owners pace grown their businesses by an 

average of $32,000' in the first year after attending the John 
I lartman Marketing Boot Camp. Now it's your turn.You'll learn 
now to increase your customer count, raise your average sale 
and improve your work flow, regardless of your studio's size or 
product lines. You'll also discover new and profitable digital 
products that are easy and inexpensive to produce. 

No other learning experience provides you with such solid, 
easy-to-implement information.You'll go home with a 
personalized plan of action that will help you get from 
where you are to where you want to be, with the least effort 
and at the lowest possible cost. 

Your Marketing Boot Camp knowledge, properly applied, can 
bring you the highest return on any business investment you 
can make. Plan right now for your most profitable year ever. 

Reservations are filling fast. All eight previous Boot Camps have 
sold out, and this year's will be no exception. Register by phone or 
on the Web, but do it today—your bottom line will thank you! 

"John Hartman's Boot Camp is the only seminar I've ever been to which 
immediately made me piles of money." —Terry Snee, Pittsburgh, PA 

John R. Hartman 
M.Photo .Cr., PPA Certified, A-ASP 
successful studio owner since 1974 

1-800-423-9161 
www.jhartman.com 

' A few studios reported no growth, while several large volume studios reported single-year .:des incrca,<, up to 54124100. 
\lost, however grew in the 515,000—$50.000 range, with the a%orage being $324001. Your actual results may vary. 

'1'11 G .10If N IfAItT:1f A N 

M A R KETIN G BO OT CA MP 
.January 24-27. 2000 • Luxor Ilolel • Las Vegas 

More info? Circle 66 
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HOT NEW PRODUCTS ANNOUNCED AT PPA '99! 

ExpressEvent Digital System 
Express Digital, 6675 Kenton Street, 
Suite 118, Englewood, CO 80111; 
800-584-0089; 303-790-1004; Web 
site: www.expressdigitaLcom: 
Express Digital and Sony Electronics 
Inc. announced ExpressEvent, a 
new digital photography system 
designed specifically for the event 
photographer. Incorporating Sony 
digital photography technology, 
ExpressEvent is portable, weighs 
about 65 pounds, and is suitable for 

a variety of events, including sports, 
amusement, and mall/shopping 
center events, or any type of 
function requiring on-the-spot 
delivery of 35mm-quality prints. 
Components of the ExpressEvent 
system include a Sony DSC-D770 
digital camera, a Sony Vaio laptop 
computer, a Sony UP-D5500 digital 
printer, a Lexar 160MB Picture 
Card, a Pelican case on wheels, 
and the ExpressPhoto LE software. 

More Info? Circle 200 

LightPhase for Windows 98 
Phase One, 28 Woodbine Avenue, 
Northport, NY 11768; 516-757-
0400; e-mail: info@phaseone.com; 
Web site: www.phaseone.com: 
Phase One announced LightPhase 
Image Capture Software Version 2.0 
for Windows 98. The new software 
allows users to drive the company's 
popular LightPhase digital camera 
backs from the Windows 98 
operating environment. The 
Windows 98 support was designed 

Pick Your Brain. 

Get ready for Super Monday! On November 15, you'll have 

the opportunity to enhance your mind with one of more 

than 100 full-day programs. We've got brains available for 

everything from traditional to digital imaging, art/tech. 
and even marketing! 

PPA members earn one merit for attending. 

Pre-register by October 19, 1999 and pay only $99! On-site 

registration is $125. 

Don't act brain dead! Mark you calendar for 

November 15! Look for complete details in this 

issue of Professional Photographer, or call 

(800) 742-7468, ext. 266 for more information. 

LOT 
CONTINUING 
EDUCATI ON 
S Y S T E M 
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Imaging Conference 

Look for complete details in this issue of Professional Photographer. 



for use in studios with powerful 

desktop computers, as well as on-
location with small portable palmtop 
computers. It includes an easy-to-
use, intuitive interface with standard 

functions to zoom, crop, measure 
light, gamut warning, and more. The 

software has full color management 
support with a range of ICC profiles 
for the LightPhase that are each 
optimized for a specific use. A 

special gray-balance function allows 
photographers to freely and easily 
add color tint to the image in order 
to keep soft colors when on location. 
And a powerful focus window allows 

� Holiday Profit Potential � 

SNO WGLOBES 

2723CD 

GREETING CARDS 

36 Boxes 
Easy Slip-in Tabs 
Holds 3112"  x 5" or 4" x 6" Photos 
• 10 Cards 8 Envelopes per Box 
• Each card design has a different 
holiday message 

Only $1.00 / Box! 

SNOWGLOBE 
KEYCHAINS & ORNAMENTS 

Call Today for our 
free catalog 

3052 

A EZ 
ENTERPRISES INC. 

The 
Keepsake 
House" 
■1■ 

12 pcs. / Display 
•2723C in Pre-Packed Counter Display 
Easy Slip-in Assembly 

Holds Two 2" x 2718 " Photos 
3 Display Minimum 

$27.00 / Display 

Bases Snap Off For Easy Assembly 

3054 

3055 

48 pcs. / Case 
Easy Twist To Open 
Holds Two 1118"  Photos 
-Also Available in Oval Version 

Counter Rack Display 
$5.00 ea. 

Holds 24 Cards 

$1.25 each 

1999 
Our 38th Year 

450 E. Bunker Ct.,Vernon Hills, Illinois 60061 U.S.A. 
Phone: 847-549-7627 • Toll Free: 800-621-5584 

24 Hr. Fax: 847-549-0349 
Website: www.neilenterprises.com • E-mail: info 0neilenterprises.com 

users to quickly and efficiently check 
sharpness at any point on the image 
in full capture resolution. 

More Info? Circle 202 

35mm Zoom Lens 

Pentax Corporation, 35 Inverness 
Drive East, P.O. Box 6509, 
Englewood, CO 80155; 303-799-
8000; Web site: www.pentax.com: 
The new Pentax SMCP-FA Zoom 28-
105mm f/4-5.6 [IF] is a compact, 
high-performance zoom lens for all 
Pentax 35mm autofocus SLR 
cameras. With a zoom range of 

3.75X (covering 28mm wide-angle to 
105mm telephoto), this versatile lens 

can be used for landscapes, 
snapshots, and portraits. Thanks to 
the Inner Focus (IF) mechanism, the 
overall length of the lens does not 
change when focusing, thus 
minimizing weight shift to maintain 
ideal balance. With the zoom macro 
capability, photographers can 

capture sharp close-ups at the 
minimum focusing distance of 1.6 
feet (50cm). The lens works in both 

AF and manual camera modes. 
More Info? Circle 203 

E. Focus Digital Photography 
System 

E. Focus West, 4300 Campus Drive, 
Suite 290, Newport Beach, CA 
92660; 877-233-6287; E. Focus East, 
435 Honeypot Road, Stratford, CT 
06615; 888-375-9934; Web site: 

More Info? Circle 67 
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www.eventfocus.com: E. Focus and 
Kodak Professional introduced the E. 
Focus digital photography system. 
Knowing that not all professional 
photographers have the same needs, 
E. Focus will build a system to suite 
your specifications. Basic packages 
include PC Event, for event 
photographers; PC Studio, for studio 
work and instant proofing; and PC 
Pro, for the all-around professional 
photographer. The PC Pro system 
includes a 450MHz Pentium III PC 
with 128MB RAM, 10GB hard drive, 
PCMCIA card reader, CD-ROM 
drive, Iomega Zip drive, SCSI card, 
and a 15-inch MAG Monitor. Other 
components include a Kodak Profes-
sional DCS 520 digital camera, a 
Kodak 8650 dye-sublimation printer, 
a PCMCIA card, Adobe Photoshop 
5.0, Kodak Portraits and More 
software, the PC Pro layout tool, and 
the PC Pro Photoshop filter. Price for 
this complete system is $25,995. 

More Info? Circle 204 

Focusing Snoot 

Photogenic Professional Lighting, 
525 McClurg Road, Youngstown, 
OH 44512; 800-682-7668; 330-758-
6658; FAX: 330-758-3667: 
Photogenic Professional Lighting 
introduced the PL47FS Focusing 
Snoot, a tool that helps turn flat 

objects into exciting, multi-dimensional 
images. The snoot fits any Photogenic 
PowerLight or quick-change head. It 
houses 3.5-inch Rosco Patterns that 
slide easily into the snoot, for even 
more lively background effects. 
Hundreds of patterns are available. 
Order the PL47FS by Dec. 1 to 
receive three free lenses (66mm, 
106mm, and 123mm). 

More Info? Circle 206 

Watercolor Negatives 
Pro Studio Supply, 650 Armour Road, 
P.O. Box 46, Oconomowoc, WI 
53066; 800-558-0114; 414-567-
8047; e-mail: info@prostudiousa. 
com; Web site: www prostudiousa. 
com: Pro Studio Supply's new line of 
watercolor negatives has 12 shapes 
or patterns to a set. Simply sandwich 
them together with your own negative 
on one crop card to add wonderful 

pix-el en-vy (noun): 

The feeling of extreme jealousy 
derived from seeing that your 
competition has a bigger digital 
imaging system than you do. 

Only known cure: 

LLIN 
DI GITAL  IM AGI NG 

Are you ready to take full advantage of digital imaging revolution? 

If so, you are about make the most important series of decisions you 
have made in many years--what to buy, where to buy, and how to buy. 

Allin Digital Imaging is a full-service digital imaging systems integrator 
dedicated to the needs of the professional portrait studio. Our role is 
simple--to provide our clients with professional system, ancillary, and 
consumable sales, systems installation, system and software training, 
and expert technical support. 

Portraits 
Online 
Portrait Viewing Systems 

If you are interested in learning more about Allin 
Digital Imaging or the Portraits Online Interactive 
and Internet portrait viewing system, or if you are 
simply in need of some therapy, please give us a 
call at our toll-free number or visit our home page. 
We will put you on the road to recovery! 

1-877-ALLINDI  www.allindigital.com 
More info? Circle No. 68 
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special effects without a computer. 
The negatives come in 35mm, 645, 
6x6, and 6x7 formats, and work for 
enlargements of 30 to 3000 inches. 

More Info? Circle 205 

Flash Generator 
Mamiya America Corporation, 8 
Westchester Plaza, Elmsford, NY 
10523; 914-347-3300; e-mail: 
info(Omamiya.com; Web site: 
www.mamiya.com: Mamiya 
announced the Pro 7b battery-
powered, portable flash generator, a 
long-awaited addition to the high-
performance Pro 7 Studio series. The 
generator provides up to 250 full-

BEAT THE CLOCK! 
Coda's Full Line of Self-Adhesive 
Mounting Boards Can Save You 

Time and Money 

Precut and precoated with Cold-Mount pressure 
sensitive adhesive, these boards are ready to 
mount on immediately. Available in standard and 
custom sizes up to 48" x 96". 

FOAM CORE - Standard foam board with white paper 
skin. Available 3/16". 

GATORFOAM - Black Gatorfoam stabilized by Coda 
to be warp-free. Ideal for display presentation of large 
graphics. Available 3/16" and 112". 

CODAFOAM - Foam-centered board with white plastic 
skin. Stiffer than Foam Core but less expensive than 
Gatorfoam. Available 1/4". 

EXPANDED PVC - Extremely stable plastic mount. 
Excellent for graphic that will be handled extensively. 
Available 1/8". 

STYRENE - Very smooth plastic sheet up to 20" x 30". 
Available .040" and .080". 

DISPLAY MOUNTS - A finished mount with the look of 
a box frame. Made of Gatorfoam and edged in black or 
white plastic. Available 3/4" and 1-1/2". 

Cardboard and Hardboard mounts are also available. 

RDCCDA CODA, INC. 
30 Industrial Avenue Mahwah. NJ 07430 
201-825-7400 Fax:201-825-8133 

COLD MOUNT IS THE REGISTERED TRADEMARK OF CODA, INC 

powered flashes at 1,200 watt-
seconds, with 2.8-second recycling 
and adjustable power in 1/6 steps 
over a 7-stop range. The 
interchangeable 12-volt battery pack 
that powers the unit comes with a 
multi-voltage AC charger and has an 
optional car lighter attachment. The 
Pro 7b can be used as it's charging, 
and the charge indicator updates 
after each flash. The Pro 7b is 
compatible with all Pro 7 lamp heads, 
but a special compact, lightweight 
convection-cooled head has been 
designed specifically for the 
generator. 

More Info? Circle 208 

Lightweight Tripods 

Davis & Sanford, a division of the 
Tiffen Company, 21 )et View Drive, 
Rochester, NY 14624; 716-328-
7800; Web sites: www.tiffen.com or 
www.saundersphoto.com: Tiffen 
expands the Davis & Sanford tripod 
line with the addition of the 
Magnum XL and the Lightweight 
Series: Tabletop, Traveler, Explorer, 
and Ranger tripods, and the 
Trailblazer monopod. The all-
purpose Magnum XL tripod for 

More Info? Circle 69 
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"'.0)  \ , oar t, 
Receive the information you need and become eligible to, 14- 
a complete lighting package from CHF FOTO SUPPLY! 
Simply circle the numbers corresponding to the advertised products, new product listings, editorial features, and the 

Professional Photographers of America services in this issue and mail this card today. For fast reply, fax the co mpleted 
card to 847-729-2199.Your request for information will be forwarded to the appropriate party who will send full 
information to you - quickly, free and without obligation. 

With your request for information, you will automatically become eligible to win a complete lighting package from CHF! 
The Grand Prize will include 2 Photogenic Powerlight 1250DRs, I Powerl-ight double plastic case a pair of 10' air 
cushion stands. 

The Grand Prize winner will also 
receive a virtually indestructible 

PPAITenba print case and an 
incredibly comfortable PPA 
golf shirt. 

Additionally, EVERY MONTH, 
20 lucky winners will be chosen 
at random to WIN a 
Professional Photographer 
t-shirt. 

Need to know more about the 

services offered by PPA? We're here 

to help you. Just circle ON THE CARD 

the same number shown against our 

list of services below. 

Membership 

2  PPA Group Insurance 

3  Imaging USA Conference 

4  Powei-Tools Conference 

5  Once Upon a Lifetime Program 

6  Merit and Degree Program 

7  Certification 

8  Magazine advertising 

9  Direct Response Card Advertising 

10 Print Exhibition Competition 

1 I Who's Who In Professional 

Imaging Directory 

12 PPA International School 

of Professional Photography 

To receive 
more 
information 
about the CHF 
Foto Supply, 
circle 13 
on the card. 

See reverse side for rules and regulations. 

Ph otographer 
Please send me information on items circled below. 
1 18 35 52 69  86  103 120  137  154  171  188 205 222 239 
2 19 36 53 70  87  104 121  138  155  172  189 206 223 240 
3 20 37 54 71  88  105  122  139  156  173  190 207 224 241 
4 21 38 55 72  89 106 123  140  157  174  191  208 225 242 
5 22 39 56 73  90 107 124  141  158  175  192 209 226 243 
6 23 40 57 74  91  108 125  142  159  176  193 210 227 244 
7 24 41 58 75  92  109  126  143  160  177  194 211  228 245 
8 25 42 59 76  93  110 127  144  161  178  195 212 229 246 
9 26 43 60 77  94  III  128  145  162  179  196 213 230 247 
10 27 44 61 78  95  112  129  146  163  180  197 214 231  248 
II 28 45 62 79  96  113 130  147  164  181  198 215 232 249 
12 29 46 63 80  97  114 131  148  165  182  199 216 233 250 
13 30 47 64 81  98  115  132  149  166  183 200 217 234 251 
14 31 48 65 82  99  116 133  150  167  184 201  218 235 252 
15 32 49 66 83  100 117 134  151  168  185 202 219 236 253 
16 33 50 67 84  101 118 135  152  169  186 203 220 237 254 
17 34 51 68 85  102 119  136  153  170  187 204 221  238 255 

OCTOBER 1999 
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upgrade in the next 3 n  M,tlu? 

A Medium for i carnera/lens 
B 35 mm cameraAms 
C Large format camera/lens 

D Studio lighting 
E Computer soltware 
F Studio accessories 
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researched a product after seeing it in Professional 
PIRRu�R,pi rr Storytel l 

I Yes  2 No 

What are your pucfusing needs' 

G I rxnediate 
H Within six iouit)m 
Information only 

How nxxh did you or your organization spend on tab 
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City  State  ZIP   
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K $4.00044.999  N $ I.000-$1,999 
L $3.00043.999  O $500-$900 
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P Studio Ow wfl-bnager  S Mariaeti% Sales. 
Q Staff Photographer  Advertising 
R Freelance Photographer  T Other 
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Glenview, IL 60025-9976 
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Photographer 
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Void after- January 2000 

What type of equipment do you plan to purchase , 
upgrade in the next 3 months? 

A Medium format carnerallens 
B 35 mm camerallens 
C Large forn at carnera4ens 

In the last 12 months, have you purchased or 
researched a product after seeing it in Profess+orwl 

Photographer? 

Yes  2 No 

What are your puchasing needs? 

G Immediate 
H Within six months 
1 Information only 

D Studio lighting 
E Computer/softwa 
F Studio accessone 

How much did you or your org —zatron spend on lab 
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1 $5.000 +  M $2000$2.999 

K $4.000$4.999  N $1.000$1.999 
L $3.000$3.999  O $5004900 
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P Studio Owner/Manager  S Marketing, Sales 
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R Freelance Photographer  T Other 
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list of services below. 
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420 9th Ave. 
Between 33rd & 34th Streets 
New York, N. Y. 10001 

Store and Mail Order Hours: 
Sun. 10-S, Mon. thru Thurs. 9-7 

Fri. 9-2, Sat. Closed 

For Orders Call: 

800-947-9964 
212-444-6664 

or FAX (24 Hours): 

800-947-7008 
111-239-7770 

On the Web: 

www.bhphotovideo.com 
We Ship Worldwide 

OUR NEW 
EXPANDED 
LOCATION 

� r, --�.: 

4ic e  

,rFFEN 

More info? Circle 70 
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professional photographers works 
equally well with film cameras, 
digital cameras, and camcorders. It 
features a three-way fluid head for 
smooth, effortless panning and 

tilting. With the quick-release plate, 
the photographer can switch 
cameras in an instant. There's a 
built-in bubble level for horizontal 
positioning, and the legs are 
protected with foam rubber. The 
Lightweight Series offers a choice of 
compact, maneuverable tripods 
that have an excellent strength-to-
weight ratio. 

More Info? Circle 207 

Dyna-Lite Portrait & Wedding 
Systems put professional lighting 

within your grasp. 

To compete successfully, your work has to be 
visibly superior. Your clients can be shown what 
a difference professional lighting makes in a 
po 
The Deluxe 
Portrait & Wedding 
Package System 
from Dyna-Lite has 
everything you'll 
need. 
The compact 
NDOML power 
rock provides 
consistent light output and color accuracy, 
so there are no unpleasant surprises. 
A vanator lets you fine time your basic 
setting for total control. a modeling light 

control has hill, off or direct tracking. A built-in slave eye 
lets you truer from another flash and most infrared transmitters. 
You also get three convection cooled flash heads, two 40" collapsible umbrellas, three 7' retractable 
light stands, grid spot holder and grid spot, all in a heavy-duty black mv-. 

Now professional; lighting is affordable! 
i you think you can't afford a professional system, 
please visit your Dyna-Lite dealer to see just how 
economical our Portrait & Wedding Package 
Systems can be. There are both two-head and 
three-head systems available. Contact us, or 
visit our web-site, for a complete price list and :;0 
names of dealers in your area. 
Whether you're just starting out, or already estab-
lished, the range and reliabdty of Dyna-Lice power 
pecks, flash heads, and accessories make good sense. 

oil Dynalite; 
You Have great expectations. So do we. snO 722 6611 • %%uU-.dNmalite.mm • e-mail: tlash@dymlite.com 

HAIR LIGHT 
♦  125 w/s 

cfp 
FILL 
125.1s 

it 
8 

ONE M500XL  1111-ASA100 

Dyna-Lite M53DT-PS 
Deluxe Portrait & Wedding System 

$1495 Dear u ce may rery 

BOOK BRIEFS 

Freelance Photographer's 
Handbook 

Amherst Media, 155 Rano Street, 
Suite 300, Buffalo, NY 14207; 800-622-
3278; e-mail: ambooks@aoLcom: 
Amherst Media has published the 
Freelance Photographer's Handbook, 
by Cliff and Nancy Hollenbeck. 
Whether you are interested in becom-
ing a freelance photographer or you're 
seeking tips to improve your business, 
this volume is a guide to success. 
Drawing on 20 years of experience, 
the authors discuss the entire field of 
freelance photography. They begin 
with an overview of the many cate-
gories of the freelance genre, including 
the equipment required and the top 
shooters in each field. Several chapters 
are devoted to the business of free-
lancing, such as creating, marketing, 
and selling quality images. The final 
chapter discusses selecting images 
for your portfolio and using it as a 
primary sales tool. Regardless of your 
experience, this handbook is a must 
for photographers who want to estab-
lish and maintain a solid reputation 
in the field of freelance photography. 

More Info? Circle 209 

Leica lens Book 
Silver Pixel Press/Sterling Publishing 
Co. Inc., a division of The Saunders 
Group, 21 Jet View Drive, Rochester, 
NY 14624; 716-328-7800; e-mail: 
silverpix@aol.com; Web site: 
www.saundersphoto.com: The Leica 
Lens Book, by Brian Bower, is the 
definitive guide to Leica rangefinder 
and reflex lenses, with advice on 
controlling perspective, shooting 
close-ups, caring for the lenses, and 
more. It's illustrated with more than 
100 black-and-white photographs. 
Available at photo retailers; $45. 

More Info? Circle 210 

More Info? Circle 71 
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"THE PROFESSI ONAL'S SOURCE" 

PHOTO - VIDEO - PRO AUDIO 

QUICK 
DIAL 
634 Mamiya 

New Address: 
420 Ninth Ave. (Bet. 33rd & 34th St.) 

New York, N. Yer 10001 

TO INQUIRE ABOUT YOUR ORDER: 

soo 221-5743 AN 212 239-7765 
OR FAX 24 HOURS: 

soo 947-2215. 212 239-7549 

MEDIUM FORMAT CAMERAS, LENSES AND ACCESSORIES 

MAMIYA PROMOTION! 
PURCHASE RECEIVE FROM MAMFYA 

New 645 Pro R Body Willey Lens. 
any Bark and AE Prism Finder 

55.1109.5 Zoom Leas on 1%•21071.5 
Zaam lens FREEI Joe to $,Be Value) 

New 645 Lent (except 8012.8 and lens 
purchased rRh above outfit) $700 Cash flebale 

645 Hew 645 SVIIQOSY%II Pro Value Pack Cabin US Light Panel FR  Value) 
Ner 8267 Pro II OR 8881 Pro SO Body 
with any tens end any Back DR Al 
,froo  se o1 RZ67 Pro Value NO 

Polaroid Beck FREE! ($500 Value) 

Purchase the above PLO any Prism Finder Polereld Back Arco 120 or 220 Mapazina FREEI 
(;1100 Value) 

flew 0267 Pro II OR RB Pm SO Lens purchased 
Indepmit o 01 any camera purchase 

Polaroid Back OR 120 or 220 Magazine FREEI 
1$See Vanua) 

New MamiYa T OR  711 Body $300 Cash Rebate PLUS  New JSmm Panoramic 
24x65mm Adapter Kit ($200 Value) for only $25 

New Mamlya 7 OR 711 Lens ;100 Cash Rebate 
Mer Ahmlye 7 OR 711 Body 
and 2 Namlys 7 Lowat 

Cable 1157 Slide Projector 1124x65mm 
Panorama FREE! ($1200 Ethical 

645 PRO 
645 SVK II Peck 
Consols of 645 Pro Body. 8012.8. 120 Back 
and Pnsm Finder  _.__. _.... $1.999.00 
645 SVa Pack 
CGns,Sis at 645 Pro Body. 8028. 1208- �. 
Power Grip and AE Rellex Vowbnne' $2,69900 
645 Pro R  1599.00 

MAMIYA LENSES wM00D .n 
'24 tot  2115.00 '3S35C  102900 
451285  919.% 'Sot c..'•  1314 M 
5528.  665.% 5528',5  161900 
802 B L S  1299.00 80 1 9  665 00 
8028  499.00 '804 Macro 1055.00 
120'4 0 APO Matra  1499 00 
150135  529.00 1503 B LS  1589 00 
15028  1469.00 20D78 APO  251900 
210'iC  699.00 30018 APO  12 749 d0 
300.'5 6  1329.00 5W 5 6  2395 00 
55110  .1829.00 105 2 t0  1699.00 
Ma l 2X  739.00 Kencc 2X  259 95 

IN 
8 ACCESSORIES 

WA'$, lever E.r.:  149 00 
Fiom Feder  52900 
SV AE Attie, 
and 645 Pro TL  529 DO 
AE Prim.  999.00 
Mole Finder  219 DO 
RIf Up Magn4ier.  169.95 
UnwErnl Flip Up MN  219.95 
FOWMrp Screen  44. be 
0.Drcr....  18.95 

FILM BACKS & ACCESSORIES 
120or 220 Back  429.00 
P0I310O Back  429.00 
NPC Pcroon Back  284.95 
31"l."'1111  v::P1ilorarna Ada Die:  569.00 
Rev q Camera Stage  549.00 
120 or 2201nse11  91.95 

CLOSE UP ACCESSORIES 
Auto &Mows  1249.00 
Auto Macro Spacer  In cc 

AUTO EXTENSION TUBES 
/1 ...-....119.00 v2.  129.00 •3  139.00 
EMended Lens Connector table  76.95 

MISCELLANEOUS ACCESSORIES 
Power Grove G,  349.00 
PD., prwe 2  54900 
fell Hand Gnp  225.00 
enllo's Lens Hood  215.00 
Mamrya Pro Rip Brackel  269.95 
Infrared Remote Control 5¢;  541.95 
Egernal Battery Case  69.95 
Sale Sy,ync Hot Sol  39.95 
MdmlyB Aluminum Cases 
Small JL5.00 Medium 169.00 LarOe 529.00 
Mamrya Systems Book  29.95 

MAMIYA FILTERS 
UV 77mm  59.00 %kv 771111,  79.00 
POMIIIP, 77mm  99.00 

NPC P,.. 

Mamiya6 
LENSES 
" i 

mOp 

Mamiya 7 
TENSES v. Ilona 

dYa.S wi0pueal Vises 
NEW] 50/4.5 wNlewln,'. 
65'4  __ __1599.00 !. 
150/45 
viewfinder for 150 Lens 
3Smm Panoramic Anaplei 
Cbsnup 0000(11 
NPC POI. Bark 
Pro-T Bracket  99.95 Omple s 

AGFAPAN Il l 
APX 25  1.90 APX 100 
APX 400  1.95 ScxU 200  4.95 

AGFACOLOR PRINT 
WIN 50  3.29 
DDllma 100  2.99 Portrait 160  2.25 
Optima 200  3.% Optima 400  .349 

AGFACHROME SLIDE 
RSX 50  3.39 
RSX 100  7.69 RSX 200  4.09 

FUJI B&W 
ND.Van 400  2.25 

FUJICOLOR PRINT 
CS 100 Rel  2.39 
AIDS 160101  2.39 NPI 160ILI  3.49 
NPN 400  1.51 tlMG II 800  3.19 

FUJICOLOR SURE 
Vetvw RVP50  3.15 RTP64  3.39 
Provia ROP II 3.39 Provia IMP  4.19 
Aslia IDo  3.19 RMS 100:1000 4.19 

929 95 

1919 00 

2599.00 
1949.00 
1299.00 
1799.00 
219.95 
189.00 
389.00 
929.95 
18.95 

1.00 

RS-67 PRO SD 
AB-67 SD Body wAYNsl Level Finder  1449.00 
617 120 or 220 Film  Bask  559.00 
6x4 S 120 or 220 Back  599.00 
6x7120220 Power Dive Back  719.00 
6x8 120220 Power Dove Bark  719.00 
Mamrya Polaroid Back  469.00 
NPC Polaroid Back  198.95 

KL LENSES wM000 
6514.  1859.00 7535  1849.00 
WJ5  1599 00 '2i?5  1489 01 
1404 5  1875.00 1503 5  1x79 00 
1804 5  1515.00 2504 5  /949 00 
7514 5 Shift  2999 00 

KL-APO LENSES 
2104 5  3329.00 250'4.5  3839.00 
35056  4289.00 50016  599900 

EXTENSION TUBES 
1 Ext. Tube It  419.011  ?  49900 
Auto En Tube 11  311.00 .7  340 00 

RB LENSES wM00D 
3754 1  r-  2609 00 
5014 5  1639 00  112111 00 
5018  4549 00 -  JI39 00 
Nenc:.  399 95 

RZ-67 PRO II 
RZ P'r  1899.00 
12267 Pre I: P, -. 
RZ Pro II Boo,  -  2999.00 
6x7 120 Film Sac.  635 00  005.00 
615120 Film Holder P.  645.00 
Mamrya Pd Back 189,00 '.  - 190.95 

RZ LENSES. Hood 
'37N .5(405o)2689 00 NEW'..: .1129.00 
65/1 LA (770)  1875.00 
75/4,5 Short Bane  3is 00 
'75745 ShiA (10501.  4169 00 
9005 (770)..1389.% 11028  147900 
I40/5UI770) 1875.% 15013.5'  1489.00 
1804 5 Short Barrel  1249.00 
1801.0 SOR FOCUS  1619.00 
1801.$ (778)1515.00 250 4 +:  1949.00 
50DI 005m 4549.00 
100 200 5 "; r  4739.00 
1.1x Tel r ::m'i  869.00 
RZ Till Sh It Adapter  1499.00 
Ed. Tube for Snort Barrel Lenses  319.00 
'Hood N/A 

APO LENSES 
21544 5  7329.00 25016 5  3839.00 
35056  4289.00 500'6  6199.00 

ACCESSORIES I/11Z-67 
Winder 2  549.00 
A  .00 
Auto E. ell­ Tub, 11 439.00  .2 475.00 
Mamrya Pro Flip Bracket  249.95 
External Battery Case.  69.95 
L Grip  .209.00 Soil case  121.95 
3' Electronic Cable Release 72.95 13 95.00 

ACCESSORIES FOR RB & RZ-67 
Prism Fender 2 849.00 Pn P, "" F-:'>� 1199.00 

AOI. Olopler 109.00 
Fast Gun Braeke' 5995  77.95 
Mirror-Up Cab, 1  12.95 
Bellow$ Lens H:;  109 (Ili  519 00 
Gel FIOer How, 5795 
AIDS Screens  49 95  22.00 
Quick Shot Mode::  219.95 
M l6rslcri/ Ri',k  29.95 

CLEARANCE 
128, RZ. =0 

50018 FN (Demo Like Newt LM, Oly...1999.95 
Pistol Grip MWD12 ....  .... 69.95 
Focusing Screens VC3305.  .. 19.95 
Focusing Sc.Nens VCX10F ............. ...29.95 

LENS SHUTTER CAMERAS 
1259 00 
1259.00 
1276.00 

GX-617 

GA-645 SYSTEM 
1099.00 
1259.00 

1999.00 FUsh 231.00 
179.95 Close uD Kn  200.95 
204.95 Semi Writ Case?95.00 

2663.00 
2606.00 1058  2500.00 
2351.00 3008  2631.00 
359.00 Center Filler  309.00 

203 2 1  625.90 
TOd 2l  l l 

I.D. CAMERAS 
D 101F 
ID 104 0e.;...: 
ID 200 Serunty Camera 
Pontiac, Camera 
Prepack Camera with FEW, 
Halftone Kit lot Prepack 

311.95 
399.95 
563.95 
106 95 
154 95 
19 95 

BKO N I C ADishibuted by T A m R o n 

BRONICA PROMOTIONS 
Buy a Lens A •III Prism Finder wrpurchese of ETRSI Kit   Receive' $250 Rebels 

Bar a new Prism E w/purchase of ETRSI Kit  Reci l $150 ReOale 

Buy a new Winder E1.11 w/purchase of ETRSI Kit  

BuY a new Speed Grip E w/purchate 01 ETRSI Kit 

Receive*  Re6ale 

ReF8 W' $50 Rabat1O 
Buyer new PE15.90. PE700.220, PE30 Or PE1951:11ens Receive'120 er 220 Back 

Buyer new PS-35 ar PS•1101:1 Lem:   Receive• 120 or 220 Flack 
NEWT Buy any Cement Body Or Lou, (excluding standard lenses) -

Recewe FREE Fuji Film Predict and FREE Va l Pack 

ETRSI - 645  SQ-Ai - 6x6 
ETFl Bodt  975.00  SO A, Body  1099 DO r EBALt ETRSI N, Hoeludes ETRSI Bodf_  SPECIAL! SOdll Xil-IrKs,des SO A. hoc; 
PET52.8 Lem, Waist Level Finder & Et 120 back  PS80' S'ùn1. W1 It 11111 inner & S0� ?20 oars 
Complete KIL.._.  _..... 1599.00  Complete Kit 2499.00 Plus FREE 120 Baca 
AE III Prism Roder.  999.00  SO Basic W 120 or 220 SOB Ric k. 80 
From Finder.._ 435.00 W.L. Fender  126.50  W  hrber Kit  1999 D0 
Ronly Fmde, 525.00 Soon Finder 422.10  Lon $300 Rabale  Your Final Cost 169900 
309.5 PF  2925.00 10̀1.0 PE  1311.00  W.L Finder  162.50 ME Pn<:,t  875 DO 
502.8 P!  1199,00 6028 PE  1199.00  AE Prism  989.00 Al P..,  .11) 1209.00 
? 8 P:.  759.% IOD/d M PE .1155.00  Nosol .$40.00  45D S Priti::1 F,�i,t�  675.00 

1135 00 150.95 PE  1199.00  NEWT 353 5 PS  3091.00 
1 SJS 00 '00 a 5 PE  1215.00  40'4 PS  1799.00 503 5 PS  1570.00 
131'5 00 ' 00.2244 8 1894.00  6S'4 PS  1435.00 802 8 PS  1 D99 00 

Nl w' -  -  1139.00  NEWT 110'4 5 PS Macro  1119 00 
110111  835.00  116'4 PS  1570.00 13514 v5  1450.00 
eo 00  39000  Sa'a o PS _1579.00 1804 5 P.  1995 o0 
4(0 00  119.00  100'4 5 PS  1675.00 250'5 G PS  1790.00 

359.95  t 4z PS.. .... 055.00 2X PS  045.00 
469.%  EM Tube S-18 475.00 Err Tube S36 475.00 
389.00  120 r 220 Sack wnnsert.  539.50 
169.95  3  2 wnnun  ..589.00 

NEW  578.00  
155 00  445 00  Back 450.0° NPC Per Back 194.95 
34.95 - 389 00  .. Jive 699.00 Speed GfrD.... 275.00 

C -, Be CIS 1487.00 E  54 95  �  �-cod 399.00 Most It- HcoOS 46.50 
TTL FLash Man 210.00 F„  12500  5..1650.00 SOScreens ea 59.00 

GS I Body  1535.00 
Prism Finder  599.00 
: Four; R:sm 1175.00 
S4  .15,5 00 
1104.0 Mac .1699 00 
,0045  1595.00 
Ono HGens  49.95 

GS-1 - 6x7 
v..  159.00  Tube  a. 482.00 Eat Tuoe G'  479 DO 

_•,1099.00  EA Tube G-036 479.00 Fein /roe',  29900 
50  1699.00  120 or 220 Film Back w/loon  499 00 

1119.00  Bronrca Polaroid Back.  515.00 
1515.00  NPC Pon Back ..209.% Speed Gripe  319.50 
1699.00  Pro Lens Hood 439.00 Bellows  1659.00 

2X1 935.00  GSt Screens  72.50 G I Rasa  399.00 

Qollei Purcnau a 6001SPEEOCIAoL PR O M O TI OmNeOp al and active 
Irom flolki a Madan Back FRO  4;all IOr OeteTls. THm 831 � 99 

SMPROBody,120Baek WL Fmne:. 80P.11  60081NTEGRALBodyaW W.L Fooer 
'28 PO Bantry' & COngf, IMP '31" USA $3400  ..IMP $19% uSA $2250 
6001 PRO Goal 120 Back W L Feder.  5008 INTEGRAL Bod, . W.L Finder 80mm 128. 
BOmm t2 6 PO lens. Ball & Lnarper  $2699  PO Railer-,and Charger  .IMP 53995 USA Ǹ 00 
LENSES  IMP  USA  LENSES  IMP.  USA 
BO 3 5 v0  4495.00  4700.00  150 i PC  2199.00  2350.00 
40 -' PO  4195 OD  4400.00  150: 005  2399.00  2550.00 
0 3 5 PO  4995 00  4200.00  180:2 8 PC  3399,00  3500.00 
50 

PO  199900  2200.00  25056 POS  2799.00  400000 
50 2 8 POS  3399.00  3500.00 
60 3 5 PO  2599.00  2800.00  300:4 PO  1199.00  4400.00 
55 4 5 PC PO  7199.00  7400.00  3565 6 PO  7799.00  5400 00 
80 2 8 PO  1399.00  1499.00  5009 PO  4099.00  5600 00 
SO 2 6 POS  1499.00  1600.00  75.t5p.'4 5 v0 4799.00  5100.00 

0  3199.00  7300.00  , 0 ;,ĝ  ̀::.î0 5199.00  5400.00 
2999.00  3200.00 
21) ..  3200.00  1049.00  7150.00 
2699.00  3200.00  999.00  1100.00 

Tell. Len Relief 
2.BGX 

75th Am behead ed 
Fnished m go!d. 
won gold Too l 
RDI Ie'rar 2 Close-
up set dopiay 

It' Rolleinle 
lamely 000k 
Specfall 5495 
Rollel ZACK 

Expression '3295 

Polaroid "'A CR O 5 09"' 3 

PASSPORT CAMERAS  Accessories I/Passport & I.D. Cameras 
203204  10104  10. 

Die Curter  249.95  114.95  179.95 
Laminator  -  169.95  169.95 
AC Adapter to, 203 403  69.95 
Enia 9a1!e r, to, 10104  44.95 
Y•3 ➢>G,'ler  249.00 

MACRO 5 SLR Camera.  699.95 
Less $25 Ml,. Rebate.  Final Cost 674.95 

Plus FREE Penh of Polaroid 990 Film 
Case aabove . 44.95  5,, Muniple  54.95 

J i r �• 

GX-680111 2729.00 
NEW! 0%-680 IIIS  2195.00 
adl !ita0 Finite'  34,.00 
angle FnOe a  199.00 
FUP PeUroin O...  1,14 00 
NPG POI Balk 264.95 5056(GXM)  2834.10 
655.6(GXPAt 220/.00 80:56 tGXM)  1742.10 
NEW 1001 GAM 1207.00 1255.6....  .058.00 
125321GXMDi .1711.00 NEW 13556 GXM. 1/44.00 
150451GXI  ̂1228.00 18032IGXM01 /794.00 
MEW IM56G%M 7301.00 190'8 Soft  ..1416.00 

NEW 21 O'S GXM  1280.00 
NEW 25015 6 GZM  1333.00 
300,63(GXM)  .1868.00 

EDIUM FORMAT 120 ROLL FILM 
ILFORD BAW 

PAN F• 50  1.09 FP4, 125  1.99 
HP5. 400  1.09 XP-2 Super  2.19 
Delta 100 Pro  2.39 DDL 400 Pro  ..259 
024 3200  3.49 

KONICA COLOR PRINT FILM 
100.  2.55 400  3.11 
SRG 160 PPO  2.59 SRG 3200  CALL 
Impresser 50  3.39 Iniroled 186WI 5.95 

KODAK BAW 
IMP.  USA  USAR 

Tecupan 25  -  1.59  -
VP 125  -  2.19  -
Plus X 125 PP  -  12.19  -
Tn %320 PP  -  11.39  -
Tn X 400  1.09  2,21 
its% 100  1.95  2.19 
TMX 100 PP  9.75  10.95 
1MX 400 TO  -  2.69  2.79 
IMY 400  1.99  2.29  -
TMY 400 PP  9.95  11.45 

GA 100 
PRO IOOT 
PRO IOOT PP 
VPS 160 
VPS 160 PP 
PMC 400 
PMC 400 PP 
PPF 400 
PPF 400  PP 
PMZ 1000 

60 NC 
60 NC PP 
60 VC 
60 VC PP 
00 NC PP 
00 VC PP 

KODAK COLOR NEGATIVE PRINT 
IMP,  USA  USAR 

99  - 
-  3.49 

17.45 
2.99  -  3.39 
14.95  -  16.95 

3.39 
-  -  16.95 

3.49 
17.15 

-  3.95 
3.19  3.49  - 

15.95  17.15 
3.19  - 
1745  -
11.99  -
17.99 

FPR 64 EP 

R H PP 
EPP 100 
EPP 100 PP 
EPN 100 
LPN 100  PP 
E 200 
12 OO  PP 
EPL 400 
EPL 400 PP 
(1005 
EIDOS PP Et 

005W 
Et00SW PP 

20VS 
1 PP 

PP= PRO PACK 5 BOLLS 

KODAK EXTACHROME COLOR SLIDE 
USA 
3.99 
i 9.% 
3.79 
18. % 
4.59 
22. % 
4.29 
21.45 
5.30 
16.50 
3.89 
19.15 
3.99 
19. % 
4.49 
22.45 

L TT OFF LEN SESw/CASE 'wM00D 
591100 '404 CFE 1115.00 

2604.01 
'•Jan  2136.% 
1768.00 NEW 100 35 CF.  2575.00 
2865.00 135 Si• PAa[rp 2575.00 

NEW'2Ci3(8245/.00 NEW 150 tOtF 2667.00 
t 5014  .2755.00 NEW '80 AC!i 30%.00 
1604 8 CB 7¢s5dr..  2160.00 
2505 6 CFI  7201.00 
NEW 250'S6Super Acnromafnc CFi  5775.00 
NEW1350.15 fi CFE Super Acnrdmai  6991.00 

5957.00 
6749 00 
3395.00 
1342 00 
1219 00 
279. DO 
2587.00 
2180.00 
3049.00 

'140 28015 6CF  Var10gon 
I aX Muti SnIN Converter 
1 JZETeleconvener. 1107.00 2XE 
1 4XE Tele Convener APO. 
Kemo2XTehconverter 
APO-Gomdagmr 35'4 5 IM1c Boo; 
APO-G1a1 :,on 41J4 5IFA1c Body 
GranoaOomN 7574 51/Arc Body 

VIEWFINDERS 
Waist Level Foci l HooO 
MM2 Magnifying N000 472524 
Magentyrrq Hoed 152096 
PM-5 a$' Fender 
PM .51 45° Meter Feiner 
RMFX Fil l Ve,roder 
t19M SWC Fl-Aic Body 

RM2 Refit. Vmrvlm0er 90' 
PM-g090°FmOer 
PME-9090' Meter F,rim-

252.00 
235.00 
452.00 
1045.00 
1530.00 

CONTAX 645 AF 
CONTAX 645 AF 800)' 
645 AF 0"1"u:[Wn.-  ;.120  �dr1 

GARL ZEISS T' AT LENSES or 645 AT 
2291 1 
2149.00 

35 3 5 DisMgon 
4518 D  gpn 
802 0 Planar 

1915 00 
39% 00 

2149 00 
2149 0000 0000  

f. 4 

PENTAX 
PENTAX 645 

utoloc:.  20191b 
Eap 1 F,I n. 1i,:.",  169.95 
1 F.xt Not 111,31,didei  169.95 
mpNOaer w: Eye P 1  879.% 
are t Back  1234.% 
SMCP-p LENSES vi... •wro 

839.95 45.' 8  789.% 
569.% 75.- 8'  349.% 
742 25  Mar  'Eing 
939.%  : 120'4 5035  Me t 
219.% 300'4  3389. % 

10. 9169.% 4585'45  1539. % 
..369.% 11  429. % 

! TuOe ern 91.% 12109.% r3  139.% 
••ension Tuts Set wrCase  329,% 
Tor 647 Lens t0 645  129.% 
laws 645999.% Ikuconl eO lvlw 174.% 
AdaDler Set  129,% 
L 1051 UP lens S33 Teel 5.56 19.% 
% MaOnrlier .  n 95 

:,:yak Fmoer  239. % 
Sea Set.  109, % 

v 41h A_.  31. 95 
4007 Bracket  49.% 
Screens49.95 Rubber NODc  34.% 

ng Screen for 64554  54-% 
La'r5 Case  69.95 Metal C a,,  429 % 

NEW AUTO FOCUS LENSES 
4528FA  .809.%.809.% 2 '' . %  •'  419 
NEW! 120'40 FA Macro  1149. % 
NEWT 200'4 0 FA AT  849 % 
3001 FA  3399 95  • ..  2199 % 
4584  1659. % 
NEW!  1549 95 

PENTAX 6x7 

At Pncn1  649 
Ponta Pnsni Fn.;  21995 
H""i Nlapm:l inO n., .  209 95 
NEW! R gri  NI.Igivhmq tii:n�l 6: I I  199 95 
N,nhl Angle Fenner  75995 
21 Ma9nihr,  69.95 Ilanl'Iri•.  1695 

617 LENSES wt[ate 
35'4.5  1219.95 454  97995 
554  959.95 ill  S  609.95 
75'4 5 Shift  . 2200.% 90'2 8 w n Case 52'.95 
10014 A l  1199,% 1M 24we Coe 16095 
120,95 sell  719.% 1354 miss•  6'995 
565;28  .799.% 165m 15  61995 
20011.  .929.95 3004  1319 95 
400/4 ED.  6119.% 50056  764995 
600:4  4119.% 8004  1648 95 
55 100 Zoom  1669 B5 
80067ED w. 'I 4%Convertor  11.68995 
P<iUx 11%IebcOnwrler 619.95  18995 NenCO '.4".." 

x 1ele'cove, el  414 95 
NPC PoI. Back 779,% Aulc 0:' .. 1349 95 
NEW' Auto &Mows 6x711  1675 00 
Slide Copier ....159.% E+'  20995 
Hil l En Tube119.% ',  99.95 
Harts Gnp  ...00.95 6.  SJ 95 
O l Focus Ring A or 8  ea 21 
Remote BEI cry Cord  39.95 
Pe,.•„:.- �̂. .̂..:.: C.•.-  3&1499955 

95 
PENTAX FILTERS Circular Po ami4er 

7995 --  109 % 77mm 159.95 
personal Al l B Evemn9 Filler 924 

77mm.. 39.%  39.95 t00o, 39.95 

I4R9 9S 
419 9S 
9 95 

I/ A S S I I B I A D 
Authorized U.S.A. Dealer 3-YEAR HASSELBLAU WARRANTY 

NEW! XPAN Kit  1995.00  NEW! XPAN Body  1616 00 
x6w! 4S'/  465.00  HE W! 9014  576 00 
205 FCC Bod;  7340.00  ROLL FILM BACKS 
202 FA  Body  3334.00  :,_  -..�  5626.00  A-12 Mao  730.00 A 16 Mao  83500 
501CM Boot'  1585.00  A 24 May  935 00 70 king  1243 00 
SOICM Chrome. 60: 8. A 1211 Yr Warr, 1 2795.00  A-32 Mag  %3 00 
503CW Bad?  1887.00 w:802  laWus 8CFE 6 Al2 4405 00  NEWT Has$ -Po ' POUro'O Bar, ' : 391 00 
503 COT -Good Supreme- Outfit  1999.00  NPC Polaroid Back NIT 1 239.% l''; : 344 95 
NEWT 555 LED Boor 29%.00 Flex Body 2332.00  CLOSE  EQUIPMENT 
Arc Body... .. 2801.00 Arc Body Kd 52%.00  (x[ Lobe 9  460 00  '.uE  470.00 
903 SWC wlFirider & Lens  5236.00  E.I Tuue :;  433 00  ]82 00 

FE TENSES  Auto Belle  1.66900  41700 
5028  ...3%7.00 110.2  3916.00  FI ASHES&ACCESSORIES 
15028  ....3426.00 250.'1  3673.Do  NEW'Fla  ..  46700 
3501/ ....  .8176.00 
NEWI 60-120 FE Zoomr4.8  38%.00  489 00 
E 11Maganne1B2300 IGAIN anne 1072.00  -  41800 

1060.00 1Yir l  991.00  SE. A,.+u  711 00 
HASSELBLAO ACCESSORIES 

Wil l C'7:  996 00 
New Pro Sea::  111 00 
Mounting fling 69 72 00 : 0103.00 93 133.00 
Pro d Finer K.,  :'  173 00 
Get Filler Molder 3  38.00 4  16 00 
Folanaer Ier New Pre Shad1  576 00 
Tnpod Quick Coupler' S'  12300 
Focusrnp Screen AnaG'•'i SC •4' 050 30100 
:lculp MOIie Screen  242 DO  302 00 
Ourtk-FOCUS Handu''  r -  54 95 
in Focusing Pandit A �  2995 

Ba!t01y lot ELM & ILA  19 00 
'Iepticernom Eyepiece IDr P'  6500 
1 'repiece F/Wa sf Level  55 00 
1 uncured Strap 88.00 Wide Stra;.  49 00 
Tie Hasselti1 d Manual (dih Eddmm  53 95 
Book Medium Format Advantage  29.95 
507 Case 91.00 540  552.00 712  820.00 

14ASSELBLAD FILTERS 
Series  60  70 95 
UV. Sky. Color  127.00  147.00  192.00 
Color Balance  121.00  Fil l  171.00 
P0 all 1  275.00  428.00  - 
ProXarl,  
Sottar  211.00  238.00  - 

.00 135 SLIME PROJECTOR AND LENSES 
27.00  2861.00 
668. DO E i  04 9S  111'.00 
1252.00  150 5 5  !i" I. t-'1; 1  1319.00 

MEDIUM FORMAT 220 FILM 
AGFACOLOR PRINT 

Portrait 160 Pp 
Optima 400 PP 

AGFACOLOR SLIDE 
RSX 100 PP 

FUJICOLOR PRINT 
NPS 160 (D)  5.39 NPH 400 
NNG 11800 

31.50 
31.50 

44. % 

5.69 
7.39 

FUJICOLOR SUDE 
Vi lvia RVP 50  6.75 Provia POP II  6.59 
Asia 100  6.49 RMS 100,1000  9.39 

ILFORD B&W 
FP4, 125 PP  23,75 HP5 , 400 PP  24.50 
Della 400 Pro PP  27.25 

KODAK Il l 
IMP.  USA  USAR 

Plus X 125 PP  -  25.50  - 
TriX320TV  26. %  - 

KODAK NEGATIVE PRINT 
USA  USAR 

J3 95 
29. %  33.90 
-  32 45 

31.90 
38.95 

34.90 
160 VC PP  34. 00 
400 NC PP  36.60  - 
400 VC PP  36.60  -
KODAK EKTACHROME COLOR SLIDE 

USA 
EPP 64 PP  47.95 
EPP 100 PP  43.95 
EPN 100 PP  44 95 
EIOOS  39.95  E100SVI  7995 
E200  4/95 

KONICA COLOR PRINT 
400  6.19  SRG 160 54,'1 4.89 

PAN 100 PP 
VPS 160 PP 
PMC 400 PP 
PF 400 PP 
PMZ 1 COOPP 
60 NO PP 

a Pn 

L IMP. Imported Iron, European countries USA =Made in USA but rl  i n gr,ilily for F i :..  USA R. - P.1a111 In USA and NuafflDs for Pro-Re Wards Where, apph  le   

Minimum shipping USA (Except AK & Hi) $6.95 up to 1 lb. Add 750 for each additional lb. For ins. add 50L Iler S10O. Prices valid thirty October 19, subject to supplier prices. © 1999 Photo-Video 
More info? Circle 70 

C 



REBATES UP TO $100 
IT DOESN'T GET ANY BETTER THAN THIS! 

September 1, 1999 through March 31, 2000 is a perfect time to lake advantage of the world's 
most advanced electronic flash system and get an outrageous cash rebate from Bogen! 
For more information, see your dealer, contact us or visit our web site. 

' le�s►tvely 

Corp, B°  Photo C  565 East Crexenl Avenue, Ramsey, NJ 07446-0506 
(201)818-9500 • Pox: (201)818-9177 • e ma8: info@bogenplroto-corn • web: www.bogenpholo.com 

More Info? Circle 72 

When your image is created, 

it's copyrighted. 1%p 

f  
Professional Photographers of America 

THE WORLD'S GREAT STORYTELLERS. 

1-800-786-6277 
or visit our Web site at: www.ppa-world.org 

1A6 U 

The Basic Darkroom Book 
Plume Paperbacks, a member of 
Penguin Putnam Inc., 375 Hudson 
Street, New York, NY 10014; Web 
site: www.penguinputnam.com: The 
Basic Darkroom Book, Third Edition, 
by Tom Grimm, is a step-by-step 
guide for developing and printing 
every kind of film. This expanded 
edition includes digital imaging 
techniques and more than 150 
illustrations. Tom Grimm is a 
freelance photographer and writer 
with more than 40 years experience 
behind the camera and in the 
darkroom. He has been a photog-
raphy instructor at the University of 
California at Irvine, and has led 
numerous workshops and seminars. 
Available at book stores; $18.99. 

More Info? Circle 211 

Heart of Spain 
Aperture, 20 East 23rd Street, New 
York, NY 10010; 800-929-2323 or 
518-789-9003; Web site: 
www.aperture.org: The finely 
reproduced photographs in Heart of 
Spain: Robert Capa's Photographs of 
the Spanish Civil War (1936-1939) 
are remarkable for both their power 
and their intimacy. Several the 135 
dutone photographs, from the collection 
of the Museo Nacional Centro de Arte 
Reina Sofia, have never been published 
before. These eloquent portrayals of a 
cultural sea change launched the 
photojournalist in his world-renowned 
career. The accompanying text is 
provided by noted scholars and 
historians. Available through 
Aperture; $50.  ■ 

More Info? Circle 212 
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9 "THE PROFESSIONAL'S SOURCE" 

PHOTO - VIDEO - PRO AUDIO 

FOR ORDERS CALL:  OR FAX l24 HOURS): 

800-947-9926  800-947-9003 
212-444-5026  212-444-5001 

DNNTAL CAMERAS 

MOST ORDERS SHIPPED 
WITHIN 24 HOURS 

OVERNIGHT SERVICE AVAILABLE 
On the Web: http://www.bhphotavideo.com 

J  canon 
POWERSHOT ASO 

OLYMPUS̀ 
D-60OL/D-620L 

Kodak 
DC-265 

• 1280 x 960, 640 x 48,1 ,. 
Fecolding Modes 
• 2Sal Optical Zoom Viewhrder 
antl 2" LCD Monitor 
• CompactFlash memory card 
4. -1 included) 
• 28-70  m)  Z F 2.m Le (35 Equiv, 
28-70mm) Zoom Lens 
• Automatic or Manual White Balance 
Control • Video Out • Serial Port 
• Frogram, Manual compensation 
•=1x27x1-5'•9.2oz. 

O • •-- 

•  f 
tx̀ 

• 1280 x 1024.640 x 5121: ,  ..  r {gg_ � 
• TTL SLR 3x Optical Zoom v c . m,uz:  649996 wITREE 
memory card ( and 1.8" LCD Monitor • SmartMedia  4 8 8 MB incl  SM Ftas cold , -I 
• 9.2-28mm (35 Equrv. 36-110mm) Zoom Lens  -  - 
• Serial port •Auto Focus 
•Program, Manual compensation  � 
• Duectly Connect To P300/330 Printer 
• 43mm Fill. diam. • 4.5 x 3.3 x 5.1"• 16.6 oz. 

0.620L Same as D-600L 
• SmartMedia memory card IS MB included 1 
•Ext- sync. hash Motle• Burs' l̀ace  0 6201  89995 

• 1536 x 1024. 1152 x 768, 768 • is I ' D �.c:  -  -
Recording Modes  
• 3z Optical Zoom Viewfinder 8 2" LCD Monitor 
• CompactFlash memory card (16 MB included) 
• 35 Equiv.38.115mm Zoom Lens 
• 2x Digital Zoom  � . 
• NTSC/PAL Video Out • USBSeriat port 
•Program. Manual compensation 
• Auto Focus • Burst Mode  
• PC Flash Sync. Terminal  _ 
• Albuming Feature  
'4C x4'v°'  -

OLYMPUS' 
C-2000 

Nikon 
COOLPIX 950 

S O N Y 
DSC-D700 

• ..:. •. '.::,, 1024 x 768, 8 640 x 480 
pocel Recording Modes 
• 3x Optical Zoom Viewlinder 

-_  and 1.8" LCD Monitor 
• SmartMedia memory card (8 MB incl.) 

j '• � • 65.195mm (35 Equiv 35.105mm) 
Zoom Lens 

,p • 3-step Digital Zoom -Serial port 
• Aperture. Shutter, Program, Manual 

es _  compensation • Burst Mode 
S  Auto or Manual Focus • 43mm Fill diam S / � 

• 1600 x 1200. 1024 x 768. 8 64u • 
480 pixel Recording Modes 
• 3x Optical Zoom Viewfinder 

N1Mea and 2" LCD Monitor • Serial port 
• CompactFlash memory card (8 M8 

��'�̀ s» included) • 7-21 mm 135 Equiv. - 
38-115mm) Zoom Lens •Burst Mode 

-  • 4-step Digital Zoom • NTSC Video Out 
.:  • Aperture, Shutter, Program, Manual 

compensation • 28mm Fill. diam. 
� �9  • Auto or Manual Focus 

r.:.:. , ;su pixel Recording 
Modes • 2 5. LCU Meador 

{  • ATA Type 11 PC memory card 
IS M8 included ) 
•35 Equrv. 28.140nim loom Lens 
• 5x Through the Lens Optical Zoom Viewfinder 

_  Auto or Manual Focus 
• Program Aperture. Shutter, Full Manual Cont•o 
• 4 seconds to 112000 second Manual Shutter 
Speeds • NTSC Video Out 

o  Fa  t  q. alert . CO L)  S?1 3 C HC! $'CZ 

canon 
PowerShot Pro70 

Kodak 
DCS-315 

Kodak canom 
DCS-520  EOS-2000 

• 1536 x 1024 a 756 x a!2 ;,­l  Recording  _ A 
Modes  n n  - - j 
• 2.Sx Optical Zoom Viewfinder 
and 2" LCD ZoomMonitor 
• 2-CompactFlash memory card Slots 
18 MB ire uded) 
• 6.15mm (35 Equiv.28-70mm) Zoom lens h. 
• NTSC Video Out • Serial port • Auto Focus  ; 
• Aperture, Program, Manual compensation 
• Burst Mode • Wave Format Recording 
• Accepts Canon EX SPeedlights 
• 5.7 z 3.3 x 5.2" • 21 oz. 

• Intrchangeable Lens SLR  .e _:;  •r-e';i  
• Nikon Pmnea 61 Camera Body Used  - - - 
• 1536 x 1024, pixel Recording Mode 
• IS." LCD Monitor • Uses Nikon AF, iX Lenses 
• Type It or III PCMCIA memory cards 
• Optical-Type Eyelevel Viewlinder 
Single. Continuous or Manual Focus • Burst Mode 
• Program, Aperture, Shutter,Auto Bracketing, Full 
Manual Control • 30 to 1/ 2000 sec. Shutter Speeds 
• ISO 100.400 Sensitivity • Built in Integrated Flash 
• Hot Shoe f/Ext. Flash • IEEE 1394 Bus Port (Fire Wire) 
• Internal Microphone for Voice Recording 
• 6.9 x 5.4 x 3" • 4 Los. body Only 

• Canon EOSIN Camera Body Used  
• 1728 x 1152, pixel RecoMing Mode • 1.8' LCD Monitor ► 
• Type 11 or III PCMCIA memory cards  
•Uses Canon AF Lenses  a 4 
• Optical-Type Eyelevel Viewfinder ti 
Single. Continuous , or Manual Focus 4-
• Program. Aperture, Shutter, Auto Bracketing.  
Full Manual Control - 30 to 118000 sec. Shutter Speeds 
- ISO 20D-1600 Sensitivity  -r  
• Hot Shoe and PC Flash Sync. Terminal • Burst Mode 3.5 Internet sec. 
• Internal Microphone for Voice Recording • IEEE 1394 Bus Port (Fire Wire) 
• Dual Slot Battery Charger (Batt. opt) • 6.9 x 6.4 x 3.6" • 3,6 Los. body Only 

DIGITAL COLOR PRINTERS 

ALPS 
MD-5000 Desktop Print Shop 

• 2400 dpi Photo Quality Color 
Pr  - 
and   
H qli q './ u,  Cyan , aye a y "o:: are 9&00 
• Gold an silver fall mksplus itantlad metallic mks in 
magerta and cyan. 
• Reversible and reusable carudges 

-  • Upgrade to the Dye Sub option 
-  ¢-  • load up to seven soap-on in Micro Dry ink cartridges 

.,,•.  '..,�� feature printing. 

Printer 

gold, silver, 

lm easy non-stop 

v 

black text and 
to 12 ppm in black 
while putting 
down on 
sharper. And skin 

more persuasive. 
dpi; 180 x 180 dpi 

l OpDm 
32 sec. 
8•pm mfm- 
18 5 lo. 

present full bleed. 
the Stylus Color 
the quality of 

dolor comps at 

(letter size) 
• C.�ens .̂its 31.9' 

POIaroIC� 
FILM SCANNERS 

SprintScan 4000 
35mm Film Scanner 

As an addition to Polaroid's award  SrintScan line. the 0 D 
SprintScan 4000  is ahigh-pertormance scanner that delivers 
professional quality 35  millimeter slides, film strips and 
Advanced Photo System TAPS) film formats without compro- 
raise. It has one of the highest resolution of any digital film 
scanner available today. At 4000 dpi. it produces a level of detail 
that simply cannot be matched by any other desktop scanner. It 

Qi; also maintains the incredibly fast scan speed for which Polaroid 
g o o� ìs known. It's also the world's first 4000 dots per Inch (dpi) film 

scanner that produces scanned images in under one minute. 

FLATBED COLOR SCANNERS 
ASTRA 2400S U MAX For Mac OS d Windows 3.1.95.98.NT 

::n,m offers6 0x2400ptics epsop 
2 009 offers 600 x ax  dpi optical 
fes. (9600x9600 max. or J. 36-bit 

s  color output achieving 48 Sir color 
�'° preprocessing by using Bit 
'ehancement Technology. Scan area up to 

8 5 x 14". Single pass scanning. Software bun- 
dle includes Adobe Photo Deluxe Business Edition, 

Adobe Acrobat, Adobe Pagemill, Adobe PhotoShop LE, Presto Page 
Manager 98 and Page Type, Omnipage LE OCR, Vista Scan. Optional 
Transparency Adapter and Automatic Document Feeder available. 

AG FA 
DuoSean T 1200 

Desktop TWinPlate Flatbed Scanner 
A Professional flatbed scanner. It i>, 
the Agfa Tran i technology that 
consists of separate, built-in reflect,,'  r  
and film scanning surfaces. The ho 
surfaces can be loaded independentf  _ 
max imum  product ivity The T1200 s '[SC,  l 
supplied with OCR software for converting printed 
documents to editable text. Save hours of re-typing' 
• Optical resolution 1200 x 600 dpi 
• Max. resolution: 2400 pill (Color/Orayseale).36DO ton  (Ime-art) 
• Scanning area Reflective•8.5' x 14',Transmisswe•8' x 1o' 
• Universal transparency plate 
•Dimensions. 15.6 x 2.2 x 63'. For Mac or PC 

e 
D U O S C a A T2500 Scanner 

The DuoScan T2500 is a revolutionary Ilatbetl 
scanner, designed for professional, graphic 

'':  arts applications. It produces superb. 
quality side, negative and reflective 

ry  scans at up to 2500 ppr. It also uses 
the l of the original  D oS can to con- 

toQtth Celt of the tons original system 
er with Inc dual lens system of the 

of the 

OuoScan T2DW XL A3 scanner The TwimPlale consists of separate. 
built-in reflective and him scanning surfaces. These can be loaded 
independently of each other for maximum productivity In high resolu- 
lion mode. you can enlarge a 35 mm slide up to more than A3 format 
(11' x 1P) for printing m high-quality offset! With 36bn super-sam-  
phng and a 340 density range Removable batch Idm holders make 
high  batch sunning a Practical reality Load slide m negative 
IAms into ni.r I rte neidN4 . I_lo ,,fr scann:eg continues 
Dimensm'n ?' -� �  � � - ... 

Incorporating 
ICE technology 
Coolscan 111 
• Scans full 
• Nnamic 
• Bundled 

-- 

The Dimage 
and Advanced 
This combination 
scanner for 
design. photographic, 

r. 

a - .- 

;.• 

N ikon . Coolscan III  ,= 
Nikon s automatically 

Color Management System and fevolul ovary he 
for autdmatiealty removing dust and scratches from scans. trig 

brings incredible power and versatility to a Personal film Sumner  
-color 35mm slides or negatives at up to 2700 Car in only 20 sec  . . 
range of 3.0 and 30•brt color resolution yields files up to 28 MB 
with Adobe Photo Deluxe sor.a,e  -. 

Super Coolscan 2000 
Same features as Coolscan III PLUS-
• Highest quality, highest resolution 36 1 color images yielding a file sue of 
up  to 56  MB.  

• Optional SF-200 side feeder allows unattended batch scanning of up to 50 slidi 
• Uses multi-sample scanning to provide near drum scanner quality. By Sam• 
pling images up to 16 times during one scan and then compiling the data, 
heal images are Created with tletail and dynamic range comparable l0 48.Od 

�• scanners. Effectively increases the optical density beyond it's native 3.6 
ran e v e+ i !f•.e ties' �n the industry q 

-  - 

EPSON Stylus Photo 1200 
The "'SON 8,'is Pumo 1200  uauce„cu pi a � a s smj '! .,r 
6 pcohter ink droplet The result? Crisper detail and enhanced Photo 
Reproduction Quality featuring advanced Micro Piezo ink jet techn i stun. 
ning 1440 x 720 dpi resolution and 6-color. quick drying inks, 
•Uses 13x19 paper with panoramics up to an incredible 13x44 
•Print Spee d  Photos 4' x 6̀ 1 minute. 8 x 1D' 2 minutes Pho 
• Interface- USB 8 d _' v  I  ..''̂ B-oin mini• 
dm serial interlace  '- P 

Stylus Color 900 
p  sharp 

is up 
r 10 Ppn, ,n Colo It a so gives a I C x 720 dpi output 
the smallest ink dwplel5 ever, a minuscule 3 Dicoliters each. 
paper The result? Highlights are more intense. Details are 

-car  tones more rts and 
Overheads and reports more eye-catching Aid proposals 
Resolution-1440 x 120 dpi. 720 x 7211 dpi. 360 x 360 

•  Print Speed -Black text memo ADDrox 12pOm,Color  Approx. 
Photo ." x 6' 1 min 9 s c S x 10'2 min. 

compatible 
•  i Weight. 

Stylus Color 3000 
. to 

..,a„y, 
300, he o" I.esu,ienlyj '16 ili,ke ,i,ru„ des v,,Career F weedsulp•ld,at rivals 
Products costing thousands of dollars more Best of all 4 can produce your Photo Quality 
overall pool speeds faster than any other product its pr ce ategory. 
' Resolution -1440 x 720 dpu 720 x 720 dpi; 360 x 360 dph180 x 180 dpi 
• Print Speed -Manmum engine rated print speeds up to 7 PPM monochrome 7 PPM color 
• :Interface- Bi•tligcti0nal parallel; Macintosh compatible 89;x""„  ,'.nrerU . 
s 22 2' 19,41% Wright 49.610 

MINOLTA  _ 
_  _ 

Di mage Scan Speed 
Scan Speed combines high-quality, high resolution scans of 35mm  '  + 
Photo System film with easy to use software at a competitive price 
of value and technol  makes the Dima a Sun technology  p  Speed an ideal  E 

a gvarietyraphs  of personal and professional uses. including those m the   
and printing gelds   

D�m A'� a Scan Multi 
High-speed. high-resolute 4 suns a variety of film formats including 
medium lormat, 35mm. 16mm, and sleeved Advanced Photo System film. 

-  With the optional adapter. APS cassettes can be used The Drmlge Scan 
Multi also accepts transmission electron microscope film, and is deal for 

�  professional use in photographic. design, printing. and medical fields. 

More info? Circle 70 



Photography's Bi  est 
..9 " 

Marketing Event 
PowerTools is the only p otographic  arketing co 

you this caliber of prog • m ming! He  's just a sa 

wh  you plug  to PowerTo 

Sergio Zyman Don Hutson 

erence that can bring 

• ling of what's in store 

s: 

The man who put the fizz back into Coca-Cola! Sergio Zyman led Coke's worldwide expansion, 
and found ways to help the soft drink giant's sales soar - and he can do the same for you! 

He wrote the book on sales -- literally! Don Hutson was the #1 salesperson with a national organi-
zation before he formed his own company. Now, he's ready to share his sales secrets with you! 

The "tallest contestant ever to lose" the Miss Ainerica pageant will teach you how to laugh - even 
when things aren't going your way. Jeanr1%Ro, Anson shows you how to incorporate a sense of 
humor into your strategy for success. 

A modern-day business "Renaissance Man." World-class corporations look to Ira Blumenthal 
when they want new ideas for expanding their businesses -- now you can too! 

While most conferences would be satisfied with those speakers, we've added a host of photogra-
phers who are at the peak of business performance: Lisa Jane Murphey, Bambi Cantrell, Will 
Crockett, Don Blair and Skip Cohen. 

And that is only HALF of the speaking line-up! Each afternoon will feature "break-out" sessions on 
digital, weddings, and children and family with instructors like Denis Reggie, Jack Reznicki, 
Heidi Mauracher, Les Jorgenson, David Ziser, Rick Billings and many more. 

We're so confident in that this conference will forever change your business, PowerTools is offer-
ing you a 110% money-back guarantee. If you attend, and your business doesn't increase in 2000 

- we'll refund 110% of your 
registration fee. 

It's time to crank up your 
business! Plug into PowerTools, 
January 10-13, 2000 in Las Vegas. 
Call 1-800-786-6277 ext. 253 or 243 to 

register today or look for complete 
details in this issue of Professional 

Photographer. 



OMETHING HERE YOU NEED 

PEEL & STICK 
Shur-MountTM 
from g-m-b. 

For easy, carefree mounting, new 

"PEEL & 5TICK" Shur-Mount from 
g-m-b is the answer. Just peel off the 

liner and position your print. 

"PEEL&5TICK"5hur-Mount ie: 

♦  Acid-free. 

♦  Repoeitionable. 

♦  Pure Virgin White Board, not 

g ray core. 

♦  Competitively Priced. 

♦  Available in selected eize5 up 

to 20x24 in5ingle through 

Quad Weight. 

♦  A6kaboutFKEEFREIGHT. 

For FREE samples and pricing info, con-
tact Gro6e-Mcdick-13arrow6 at 

1-800-7n-1565. 

New Ideas in Packaging Since 19061 

More info? Circle 90 

BEAUTIFUL 
ANGEL WINGS 
3 STYLES ... 
4 SIZES 

from $89 

OTHER ANGEL 
ACCESSORIES 
AVAILABLE, 

Photo By Elisabeth M. Hughes 

AMERICAN PHOTOGRAPHIC RESOURCES 
"World's Flnest Professional Prop Company" 
FOR CATALOG OR TO ORDER: 800.657.5213 
817-379-0772, FAX: 1-817-431-8313 

More info? Circle 91 

WATERCOLOR PRINTS 
Printed on 

Arches 
Watercolor 
Papar  �  '�-

16x20 
$ 55. 

20x23 
$ 77 

16x20 
Studio 

For More Info  gam Les 
Call. 24hre 1-877-443-0755  $a�'s5 

MICHIGAN PHOTO COMPANY MICHIGAN 
Smhlckrwnt  nar, 1 ...I.80450  

COopyright 
STAMP 

Made With Your Custom Wording 
STAMP YOUR PHOTOS 
INK DRIES IN 15 SECONDS 

Developed  SATISFACTION GUARANTEED 
By 

Call, FAX or Send For Brochure 

RUBBER STAMP & SEAL, Inc. 
PO Box 2258 • Wichita, KS 67201 
(316)682-5511 or FAX 1-600.242.9312 

5 
More info? Circle 93 

11, 1 k  0I Qu.L.F pl n F..", 

Ja r,,-,,rmq c)n  La7(i�lr�Quali/q: 

• R. Jy M.& F:..".. 
• C,,.tn.n ,m _ddc. g -

• c..d",ti"" 8 E...I B..k r---.. 
• ce.to.e e M dti 0P."i.,e Mat. 
• F.. ing/Pbotog..phic Supphi 

Quality • Selection • Service 

uiaribnt". �f �k _4 W14,-

800-578-7252 • Fes: 562.949-1306 

More info? Circle 94 

The Morris Co. 
1205 W.1o(kson Blvd. 
(hi( o, Illinois 60607 
312/421-5139 
FAX: 312/421-5079 

GN 24 

1200 LIGHT (OVERAGE 

(OMPACE, EASY TO CARRY & CONCEAL 

BUILT-IN JEST BUTTON & 1/4.20 SOCKET 

Peters, Box, Grenier, 
Harrington, Lomeli... 

What's their secret? 

Great photography; 
Great marketing? 
Great software? 

YES. 
Their studios use Photo One 
What are you waiting for? 

Granite Bear Development 
� Call now or visit our website 

PPhot6 www.granitebear.com 
800.364.7953 

More info? Circle 96 

Mounted Albums 
Priced Like Assembly Albums 

CZookbinders 
800-810-5745 - 847-272-5745 
151-K S. Pfingsten Rd Deerfield, IL 60015 

More info? Circle 97 

FULL COLOR 8.5"xi i" CATALOG SHEETS 

5220 

.r 

FROM YOUR SUPPLIED DISK INCLUDES. 

2500 FULL COLOR PRINTED SHEETS 410 
COLOR PROOF - SOLB GLOSS STOCK 

M E�4A  5.cnoro,s260 io.antc,5325 

1.800-367-2522 ■ EN 
More info? Circle 98 

r f 

A 
1 

(954) 981.0695 
Fax: (954) 981.8926 

1-800-840.4738 

Artful Picture 
Fra mes, Inc. 
Manufacturer, Importer & 
Exporter of Baroque & 
Contemporary Frames 

SIDNEY POLAK, President 
2249 S.W. 59th Terrace 
Hollywood, FL 33023 

Call for u Color Brochure & Prices 

More info? Circle 92 More info? Circle 95 More info? Circle 99 
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• Iull C010r1 
• S"Iwi r PnrraclsI 
• salisfaclhul Guararaead' 

• Personalized Digital Proltuts 
• Photolhushing 
• Memory Mates 
• And MUCH MOW 

r., 

Mult jV�isual - roducts 
637 'ierca Circle Murrielia,CA 92562 

X 800-293-9055 
More info? Circle 100 

rr There is only— on 

O#rR.4X SY.M N 
Accept no imitations! 

Stop struggling 
with muslin 
backgrounds! 

800-598-4008 
wNvN .ontrax.com 

Easy to install 
Saves time 
Saves space 
Affordable  Avaibbleonly from Bums Photography 

Lifetime guarantee! 

More info? Circle 101 

-Ready-Made 
Frames 

•Oval Fra mes 
•Custo m Chops 
• Display Easels 

•Easel Backs 

•Quality *Service •Value 

Call for our 

Free Color Catalog 

Excellence is Affordable 

'ndaff 
Moulding & Frames 

Huntsville, AL  Hagerstown, MD 

1-800-421-7435 

I 
f 

WOODEN 

NICKEL 

ALBUMS, INC. 
900 US Hwy 68 

Benton, KY 42025 

I,i.P -I tin  

BUY TEN 
GET ONE FREE 

You select the item 
Wedding Albums — Inserts 
Proof books — or Folios 
Except Marquise & GMB 

We ship the same day 
Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

More info? Circle 103 

l/l�EO P1�00�•S 

T 
A 
P 

Delk Digital 

Proofing System 

(903) 561-7104 
(800) 835-2948 

More info? Circle 104 

D1 G ITAL E XPRESSIONS 

GIVE TRADITIONAL WEDDINGS 
A SPECIAL TOUCH 

MINI 
SQE BO. 

Digital Effects 
and 

Manipulations 

P .....A Ph a" 
1-800-237-6429 

Call Today for 
Free Information 
and Samples 

More info? Circle 105 

�1! � r Jr.l ✓J11 i 
Ili ILL IIII I Il V  III 
ill[ llll L •.fall is Ili 

---FCal l 800.452.9889 

I 

1. 
483 Steere Farm Rd. 
Harrisuille. R102830 
800-237.1883 
401-568-8286 
401-567-0479 FAX 

INTRODUCING 
OUR NEW CATALOG 
FEATURING IMAGES 
FROM SOME OF THE 
TOP PHOTOGRAPHERS 

IN THE WORLD 

CANVAS • MUSLIN 
PROPS 

LIFT SYSTEMS 
CUSTOM DESIGNS 

Backgrounds by David Maheu 

NEW 1999 CATALOG  

Pno!o Oy Bruce Huaso� 

More info? Circle 107 

FILE IT • . MAIL IT.. 

DELIVER IT... in an 

APEC ENVELOPE! 
All sizes PHOTOMAILERS • KKAFT • GLASSINE 

stocked for IMMEDIATE DELIVERY 

APEC STUDIO PROMOTION AIDS 
for brides, babies and 

special occasions ... also, 

studio business forms. 

FREE CATALOG ON REQUEST 

A M ERI C A N PRI NTI N G 
& EN VEL OPE CO M P A N Y 
900 Broadway, New York 10003 

TOLL FREE 800.221-9403 NATIONWIDE 

More info? Circle 108 

Serving Professional Photographers Since 1956 

• WEDDING ALBUMS 
•PROOF BOOKS 
• MOUNTS • FOLIOS 

SHIPPED 
SAME 
DAY! 

• DIMENSION • TOPFLIGHT -TAP 
• HOLSON • RENAISSANCE • CAMILLE 

Visa, Mastercard or COD  • ROMA FRAMES 
For FREE Wholesale Catalog 

write or phone 
' 19438 BUSINESS CENTER DR. 

NORTHRIDGE, CA 91324 

(818) 886.5100 

merit � 
Albums, inc. 

More info? Circle 109 

 NEW   
Texturizing for your Portraits 

Revolutionary flexible plastic plates deliver 
deeper texture on your machine or ours. 

MERIT•TEX: fast. simple, compact. durable. 
Canvas. linen, brush stroke. many others. 

FREE texture offer... 
Send 12 8x1C prints with $4.00 for postage. 

Find out more: MERRETT SMITH 
2016 Kerwood Avenue 

Los Angeles, CA 90025 • (310) 277-0827 

1 
I 
I 
1 

More info? Circle 102 
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Photo by Vick
i Popwell 

Sleigh/Bassinet 
800-731-6666 

Visit Our Web Site at: www.wickerbydesign.com 

More info? Circle 111 

V e ft  CPM. InC.. IC: 

,Muslin Movers 
Change Backgrounds 

in Secondsl 
From S99 

Studio Muslin Originals"' 
• From 549.95 
• Hot dyed/woshoble 
• FREE Muslin w/purchose of 
Muslin Mover - System 

Free Catalog! 
700 Products 

800/627-0252 
Free Shipping on orders 

over $125.' 

Hands-Free 
Pneumatic 
Posing Stool 

I 
$219.00 

Plexiglas 
Light Dome 
$139.11 

Pneumatic 
Posing 

Stool 
$140.00 

'*L 

3-Wa � 

Baby Poser 
$65.°' 

-90 $159.11 

Pneumatic 
Posing 
Table 

w$A 

CROWN 
anooucrs 

Your 
Source 
for 

TAP 

More info? Circle 112 

GET QUALITY TAP PACKAGING 
QUICKLY AND EASILY! 

aatf 1-800-827-0363 
for your Free 42 Page Catalog 

Crown Products is a Division of the Chilrote Company 
2160 Superior Ave. • Cleveland, Ohio 44114 

Visit our web site at 
www.crown-usa.com 

More info? Circle 113 

Color late Background Control 

up to 

12 FT. WIDE 

Write for information. 

PHOTO-TECH 

MODEL W 

ROLLEASY 
BACKGROUND CONTROL 

Full line of TECH. 
SEAMLESS Back-
ground paper in 
stock  6 9 and 
12 It w�c;hs  Time 
proven —lust m the 
profession and still 
first choice of leading 
photographic insialla 
(ions 

P.O. Box 28798 
St. Paul, MN 55128 
651-702-6717 
800-525.6486 

D WI__ 
l l CAMERA PROCUCTS 

asy tfse inichangeable 
-ages and mats 
fetime guarantee 
ustomer-friendly service 
Prompt, immediate 
delivery 

3465 Woodward Ave. 
Santa Clara, CA 95054 
800-6-ALBUMS 
888-6-ALBUMS FAX 
www.albumsunlimited.com 

More info? Circle 115 

Mini-Ultimat e 
The only Front 

Projection System 

that ends black-

line problems 

For Portrait and Commercial Studios 

The Mini-Ultimate is a tool that 
will sage you time &monev 

Call or Write for your 

FREE INFORMATION PACKAGE 

(253)582-5767 
10613 Sherwood Dr., S.W. 
Lakewood, WA 98498  >� 

More info? Circle 116 

t"O FF T HE W ALL 
n n o o u c 

CALL FOR YOUR 

Y  �r o+̂  • �.eoonea. 

Jeff Lubin 
Lisa Jane Murphey 

Stewart & Susan Powers 
Clay Blackmore, Ed Pierce 
World's Finest Studio Sets 
1-800-792-5568 
ph(306)352-1008 fax(306)352-5610 
email: offwall@offwallprod.com 

www.offwallprlo.00m 

FREE! 1999 
BACKGROUND 
& PROPS CATALOG 

lsll  

www,dennpnfg com 

0 M M RS T"Y1 

°̀° T°" Free1.800.844.5616 
The Deaa Manufacluring Company, Inc. 
P.O. Box 7200 Mobile, At 36670 

More info? Circle 118 

v p 

Manage, track, mail merge, 
schedule and more with 

PIRT11RF PERMIT 

C.MAMTE www.granitebear.com BEAR 

888.428.2824 

More info? Circle 119 

Frames Designed for the 
Professional Photographer 

Har 
Fra 

000 
s& ,,; 

4285 Old Tasso Road 
Cleveland, TN 37312 

• Easy Clip Mounting 
• Drop In Mounting 
• Backings & 

Hangers 
• Non-glare 
Plexiglass 

• Clear Plexiglass 
• Folio Frames 
• Multiple Frames 

Free Catalog 

1-800-426-1933 
1423-472-9593 

wow. hardwood frames.com 

More info? Circle 114 More info? Circle 117 More info? Circle 120 
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"FINALLY... 
a company 
that brings 
reality to 
props and 
backgrounds." 

• Realistic 
• Light-weight 
• Durable 
• Weather 
Resistant 

Call 1.800.785.1404 :̀.nf ed a h, ,, 

More info? Circle 121 

YOUR NEED: 
Photographers 
YOUR CHOICE: 

OIP&T 

v  

CALL NOW!  VA 
1-800-935-9698 

IN DAYTON 

(937) 294-6155 

If you have a need 
for pprofessionals in 

the areas of: 
• Portraiture 

• Commercial 

• General Applied 

• Biomedical 

• Professional Imaging 

• Desktop Media 

OHIO INSTITUTE OF 
PHOTOGRAPHY & TECHNOLOGY 

. '29 EdgJB ld Rood • Dayton, Ohl. 45,139 

More info? Circle 122 

FOUR MOST VERSATILE PROP 

''6 

0  

s' 

t� 

t/grr..n. Children 

Unique, Child-Size and Adult-Size 
Antique Reproductions! 

-Victorian  -Chippendale 
-Louis XV  -Queen Anne 

t.S 

� r��-(/,tty((e . 
Call I - 00-264-0090 or write P.O. Box 240493 

Pi  ph' 

Dept. PPA. Montgomery, AL 36124 

Composites 
'Custom Designs 

Fast Turnaround 

Top Quality 

Over 
Experience 

i:  M&A 
i, Composite Services 

122S.Plorida Sr. Mobllo,A1.36606 1-888-811-6555 

7i+d Anotln 
aAlfn  DtiA  R 

p P o7PnR,o7 F9�a� 
/ 'A''l qQa 8$.Nm�4n Rn 3nn 

BOHRAayfw$�fan4 

i.  R, 
y;t  ,4 

t. ,I,.,,,..� :. 
_ - 

More info? Circle 124 

Penn PWarnounh, Inc. 
Aston, PA 19014 

Great, 

affordable 

mounts. 

Albums 
and 

folios, 
too. 

Free catalog and samples. 

800-228-7366 
Fax 800-343-6707 

Visit our web site: www.pennphoto.com 

More info? Circle 125 

High School Mailing Lists 
for Graduation 
Pictures 

Contact us for a 
new view to an 
age old problem. 

American Student List Company has been 
providing high school student mailing lists to 
hundreds of satisfied portrait photographers 
since 1971. High school seniors and juniors 
are available on pressure sensitive labels for 
your marketing area. 

Contact us for additional informationi 

AVk 
it asL 

A Sobsldlory of SMdo, Lomimnlcaflons. Inc. 

NY: Tel: 516-248-6100 
Fax: 516-248-6364 

FL: Tel: 561-988-3000 
Fax: 561-988-5500 
www.studentlist.com 

""e WLIAL tHPAC'T 
Offer Your 

Customer What 

the Competition 

EARN SUPER PROFITS 

ProA  all FNO Ca  o C Today /or 
Free Information 

1-800-237-6429  and Samples 

More info? Circle 127 

A* 

MICRO RE'T'OUCHING 
DOUBLE EYEPIECE ZOOM MICROSCOPE 

for ADAMS RETOUCHING MACHINES 

7x to 30x - Eliminate spotting. 
Neg-retouch 3/16' wide head size. 
$2197.00 (Retouch Mach not incl.) 
Adams Retouching Machine Co. 

1036 W 81h Ave. Denver, Co 80204 303/534-6789 

More info? Circle 128 

-E"\Al%ffiC 

NOW AVAILABLE 

~Ai• � !ti lrns d:. 
We ship the samil e day 

Order toll-free: 1-800-325-5179 
FAX: (502) 527-0444 

More info? Circle 123  More info? Circle 126 
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Same Day Shipping 
World Class Service 
Quality Namebrands 

An employee owned company 
AtBUMs 
inc 

Today's Complete Source For 
Tomorrow's Professional Images 

1 . 800 . 662 . 1000 
Internet: www.albumsinc.com 
Fax: 1 . 800. 662 . 3102 

Cleveland • Hartford • Atlanta 
Dallas • California 

PRO 

More info? Circle 130 

SIMPLY THE BEST! 
Won 

Backgrounds 
Since 1940 

offers the highest quality 
backgrounds for an economical pri(e! 
• For Canvas 
• Wrinkle Free 
• Light Weight 
• Super Thin 
• Up to 14 Feet Wide 
• Hand Painted, Muslin 

W O Fantasy and Props 

N Backgrounds 
Call 1-800-924-2245 

More info? Circle 131 

TB..e Sa eIA �r oa.r, cCeira 

FPX Ott,  Backgrounds 
t�" Bcyond Boundarics 

U'e w�̂ .tom Joscph M. Proacia 
4751 CARTWRIGHT AVE. 

NORTH HOLLYWOOD, CA 91602 
FAX 818 ■ 762-0624 

More info? Circle 132 

Customizable, 
Lightweight, 
Durable, 
Insulative, 
Shock Absorbent, 
Airline Shippable 
Cases for Cameras and Equipment. 
Please call or write for our flee Catalog. 
Lightware, Inc. 1329 W. Byers Place 
Denver, CO W M 303/744-0202 

LIGI-I i \i\/AID\I ® 

r � 

a. 

�'LCK6f yawn ;D 4 0  al & z eG e 

t  3-D Scaeltrawil 
.Polished acrylic 
.Attractive colors 
.Archival lamination 
.Miniature to life-size 
.Competitive prices 

Weddings, Portrnits, Autos. 
Graduations, Children, 
Animals, landscapes, Sports 

Stephanie Radin 

5601 Ballenton lane P /  f �7- 
Austin, TX 78739  to o  r•e.! 

_�teptuutie e 
sm um  

Delivery in I to 2 weeks.  Rush orders too' 

M W 

More info? Circle 134 

BACKDROPS 
Backdrops that: 

• last longer 

• Cost IesS 

• Ship faster 
• Give you 
winning photos 

FREE 
CATALOG 

STUDIO DYNAMICS 
2400 Gundry Avenue 
Long Beach, CA 90806 

1-800-595-4273 

More info? Circle 135 

Turn picture to Art Oil Painting 

We have master painter to reproduce your favorite picture 

to real oil painting on canvas like you have seen in museum. 
We can make size from 8'x10- to 307x40-. Price Is from 
$99.00 and up. Painting will be mounted on wood frame 
and ready for putting on your gilted frame.  Call: 

800 959 8083 F.909 788 8084 Email apvphoto@aol.com 

APV. Inc. 1689.1'roduction Ci 1. Riverside.CA 92509. USA 

More info? Circle 136 

Ific 41,1411 Colman)-
Since 1940 

THE CHOKE of 1HE PROEESSONAL 
EXCEFTICNAL HGH QUALITY 
READY, N FRhMFS 

EIECAW I,,PkEs: W, 6' CUSTOM mout0NG 

SLKP" SCRAM 
UNPARA IE1ED SELECTION 

iNCOMPARABtE a wn 

NIR.IExotn TRUSTED NAME Mq = N 

ALBUMS, PHOTDmOUNI5, AM SI MES 

RErAswKE,1Tor rwTAPaANmo0D, 
WINTNRop-ATKINSXA D.5 

Mc DoHA1D SAVAGE 'SA co 

'7r(e Levin Coinpany� 
1-800-345-4999 Fax: 1.310-608.7418 

I�Y Web: www.levinframes.com 
Y �  Accept no substitutes. 

Demand genuine Levin frames. 

4121 E. Main Street 
Columbus OH 43213 

(800) 373-9435 

Offering 
Mascot Names 
and Nimbers!  

GET A Y2K 
F'OR T11F. 

CL ASS OF 200  
Prices starting 

CUSTOM STATUETTES 
ARE ALSO AVAILABLEI1l l 
CALL FOR COMPUT17 i HROCERERFS 
ON All FOTO FKamH PRODUCTS 

NOW  AVAI W" ... 

INDIVIDUAL 

6rL'B'1'1'AER3i 

More info? Circle 138 

Call by four... 
it's out the doorl 

It's true! Your order receives same day, 
hassle-free service from most of over 25 
ti.S. distributor locations. 
For information, catalog, etc. contact: 

AlbumX Corp.•5 Grace Church Street-
Port Chester, NY 10573•(914) 939-6878 t 

Web site: wwn.renuisancealhunn . n 

More info? Circle 139 

Studio Slaves 

PG3000CB Pro Strobe 

PG20 Slave Light 

PG20M Master Slave 

v�ot� °°Trap o Y 
D1v1ROCE W1�RE OUSE nHOTCXiENIC 

P.O. Box 3365 
Boardman, Ohio 44513 • FAX (330) 758-8010 

Toll Free 1-800-521-4311 

More info? Circle 133 More info? Circle 137  More info? Circle 140 
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Wedding Albums 
Save Up to 50% 

We offer: 
• Immediate factory direct shipment. 
• Best quality guarantee in the industry. 
We will replace it or refund your money. 
• Lowest prices in the industry. We will 
beat any competitors' prices by at 
least 30%. 
• A full range from preview albums to 
library bound wedding albums. 

i  

ALBUMS 
• DIRECT 
(800) 575-6222 

More info? Circle 141 

COOT S REST MOT/011' 
Serving Professional Pholographers for over 25 year: 

Ur.�u�sc rrQ 
SI M BENEVA ROAD, SARASOTA FL34238 

CALL 800-922-7459 
FREE ESTIMATES/ PRICING GUIDE 

PHOTOGRfrOH/C OILS 

More info? Circle 142 

We Suppl mou nts 
Wedd ing Alb"I"s proof Books ♦ Frames es 

Mates  Studio Supplie 
Memo?  s 

Miscellaneous Stu  PIONEE R 

CI x  "-P-1 A ) 
glow  zc ; . Mat. YANKEE inffniti 

1 

C Mllrgt!l. C  ® PRES-ON 

SU?EGU,Ro TA P n' 
'RO W  Serving the 
Professional Photographer 

For Over 50 Years 

aste  unt 

is e 
Z 2 
O 
U 

Complete catalog available on request 

1-800-621-6649 
4664 N. hULASKI RD.  CHICAGO, IL 60630 

More info? Circle 143 

Handcrafted Backuounds 
I'EXTUKED, SCENICS, CUSTOM—MUSLIN J1; CANVAS 

PnoTTOGRAPHIC OILS 

Behind the Scenes  Call for FREE brochure 

IVA 104 S. Formosa Ave.  800.327.0946 !, 
Los Angeles, CA 90036  www BTSbackgrounds coin j 

PROFITABLE LISTS FOR 
PHOTOGRAPHERS! 

GRAD. SENIORS . FAH. WITH CHILDREN 
Newborns; Pet Owners . Brides to Be 
ON PEEL 8 STICK LABELS OR DISKETTE 

Our lists are the BEST. ..WE GUARANTEE IT' 

OUR PRICES AND MINIMUMS ARE THE 

LOWEST! WE WILL NOT BE UNDERSOLD. 

Need advice? Ask us ... we care I 
CALL TODAY FOR COUNTS FOR YOUR AREA' 

MIDWEST DIRECT MARKETING 
5107 280th St. NE . Iowa City, IA 52240 

Phone & Fax 1-800-870-4358 

Providing Protitable Afailing Lists to 
Hundruds of Photographers since 1982' 

f  2.3.4,5.6 
l STEPS  

More info? Circle 145 

GPS 
GROUP 
PnOTO 
SUPPLY 

GROUP 
POSING 
RISERS 

(800) 840-4771 
(909) 798-3439 

More info? Circle 146 

foto whites  
Timeless Clothing and Accessories Inc. 
designed especially for photography 

by ELAINE HAINS,pi eg.a. 

11804 - Kennelly Road 
4  Burnsville, MN 55337 
(612)890-3932 Fax (612) 890.8376 

More info? Circle 147 

Attentwn! 

Sports 
Photographers 

PHOTO 
PLAQUES 

call 

JORDAK 
Manufacturer & Distributor 

800-

397-9136 r 4 

Gold Stamping Machines 

New ProPrint 31 Stamps with 
type or engravings! 

GoldRiter Pens 
Photo Button Machines 

Greek Columns 

'r-Pockets 
(Attaches to your tripod 
- hdld5 your stUM 

�IE ACff (1.800. and Into 
1.800.523.9944 

37007 S. Oak, Kennewick, WA 99337  Fax 509.566.7774 
www.veachco.com 

More info? Circle 149 

N eu 
Vr__1 � r�  

BY M AXIMA 

Nouveau, with our unique 
"Custom" Mat System, gives you 

total freedom of design. 
In seven colors and five sizes. 

Call for a brochure. 

Kiambara USA us 
P.O. Box 747, Tualatin, OR 97062 

800-662-6650, ext. 50.  FAx:503-692-7929 
web: www.kamboro.com 

e-mail: kambara®kambara.com 

More info? Circle 150 

FREE CATALOG 
1-800-684-5869 

I 

ou" so 

�aryeo 

LOWPRICES 
117!17'-f89.00 

721'4129.00 
cataloq online at.. 

svwv+.ba ckaropoutletco m 

BACKDROP OUTLET 2215 S Michigan ave Chicago IL 60616 

312-642-6550 Fax-312.842-6546 a-mail backd • •0 uno.com 

More info? Circle 144  More info? Circle 148 
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CLASSIFIED 

CLASSIFIED RATES: *$1.20 PER WORD-UPPER 
& LOWER CASE; •$1.90 PER WORD - WORDS 
WITH ALL CAPS OR BOLD FACE. •$10.00 PER 
ISSUE - CONFIDENTIAL REPLY BOX ADS 
(OPTIONAL). CLOSING DATE FOR NEW ADVER-
TISING, CORRECTIONS OR CANCELLATION 
ORDERS, 15TH OF THE SECOND MONTH PRE-
CEDING ISSUE DATE. REMITTANCE MUST BE 
RECEIVED WITH ORDER. Mail ads with remittance 
to: PPA Publications, Inc., Classified Ad Department, 
229 Peachtree NE, Suite 2200, Atlanta, GA 30303; 
800-786-6277, ext. 245; FAX 4014-614-6401. Replies 
to advertisements with box numbers should be 
addressed as follows: Reply Box   C/o 
Professional Photographer. 

ALBUMS 

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS and FRAMES. ORDERS SHIPPED SAME DAY 
RECEIVED to studio, wedding, and portrait photogra-
phers. Name brands—Pro-Craft, Florentina, Topflight, 
Renaissance, Camille, TAP, Yankee Plak, Crescent, Sure-
guard, 3M. FREE wholesale catalog. MasterCard/ 
VISA/American Express. ALBUMS INC., P.O. Box 
81757, Dept. PRO-C, Cleveland, OH 44181. FIVE 
LOCATIONS: Cleveland, Atlanta, Hartford, Da as. 
California. TOLL FREE ORDERING 1-800-662-1000. 

BACKGROUNDS 

THE DENNY MFG. CO., INC. is the world's largest 
manufacturer of backdrops, props and related studio 
accessories. Call today for free catalogs with informa-
tion regarding hand painted backgrounds, computer 
painted backgrounds, lift systems, and much more! 
Write P.O. Box 7200, Mobile, AL 36670; Cali 1-800-844-
5616 or visit our Web site at www.dennymfg.com. 

BACKDROP  FABRICS—Wide  Seamless  Muslin 
—33', 20', 17', 16', 12', 10', 9'. NEW! BLACK, 18% 
GRAY AND SKY BLUE MUSLIN. Wide Seamless Can-

12', 10', 8', T, 6'. Fabrication available. Fabric 
Bulk, blackout fabrics, vinyls, grommets. CUR-

TAIN TRACK & HARDWARE FOR MOVEABLE 
BACKDROPS-FITS ANY AREA! Our prices can't be 
Neat!' CHICAGO CANVAS & SUPPLY, 3719 W. 
Lawrence Ave., Chicago, IL 60625; 773-478-5700. 
www.chicagocanvas.com 

STUDIO DYNAMICS' Volume 17 Catalog of handpaint-
ed muslin and canvas backdrops is now available. 
Discover quality, value and service at outlet prices!! 
Call 1-800-595-4273 or e-mail: catalog®studiodynam-
ics.com for a free copy. 

HAND PAINTED muslin backgrounds used by pros 
world wide. Increase sales. 9'x9' - $59, 9'x15' - $99, 
9'x21' - $129. Quick, friendly service. FREE catalog on 
backgrounds, lighting, glamour. Steve Kaeser Back-
grounds & Accessories, 1-800-495-8148. MC/VISA. 

Backgrounds, props, clothing, books, huge selection 
all at discount prices. Call for 54 page color catalog. 
BACKDROP OUTLET 1-800-466-1755, 2215 S. 
MICHIGAN AVE., CHICAGO, IL 60616. 

TRADE IN YOUR OLD BACKGROUND, your customers 
will thank you. PHOTO SERVICES INTERNATIONAL, 
INC. The Camera Store for the Promotional Photographer. 
1-800-346-3631. 

TRAVEL LIGHT! 

CARRY OUR DROPS LIKE MONTE ZUCKER, TONY 
CORBELL, AND DON BLAB. Opaque, lightweight syn-
thetic that packs up small and looks great! ALL the best 
of muslin and canvas with NONE of their drawbacks. 
Many styles/sizes. Call 516-746-0818: FAX 516-248-
2799 for the uniquely patented SUPERLITE CUSTOM 
BACKDROPS BY DIANNE. 

SIGNATURE  BACKGROUNDS.  Standards.  Old 
Masters, and Scenics. Standard Muslin Designs: 10x21 
for $129. See all designs right now online at: 
wwwmuslin-backgrounds. corn. 

CAMERA REPAIR 

MAMIYA RB-67 REPAIR, specializing in RB-67 equip-
ment. 29 years experience, Jack's Camera Repair, 324 E. 
North St., Ithaca, MI 48847, 1-800-896-9458. 

HASSELBLAD OWNERS: Factory trained technician 
wan 23 years experience exclusively with the 
Hasselbiad system. Previously with Victor Hasseiblad. 
Free estimates, prompt service, reasonable prices and 
6 month guarantee. David S. Odess • PMB 104 • 28 
South Main Street • Randolph, MA • 02368 • 781-963-
1166 • HBladl@aol.com 

COMPOSITES 

FRATERNITIES, SORORITES, POLICE, FIRE DEPT., 
Bands, etc. Customized for your organization, plus 
copy prints. Write or call for samples and prices. M&A, 
122 S. Florida St., Mobile, AL 36606, 1-888-811-6555. 

COMPOSITES—Pre-school—Day Care—Underclass— 
Sports—up to 42 faces per composite as little as $10.50 
per class. Custom composites --- Senior—Band etc. avail-
able. Call Gene Beck at 1-800-737-9733. 

COMPUTER/SOFT WARE 

PHOTO ONE and Masterpiece studio management 
software from Granite Bear Development. Over 
700 studios use our software, including Larry Peters, 
Howard Goldsmith and Gary Box. Call 800-364-7953 
or visit and download an evaluation copy from 
www.granitebear.com. Trade-in pricing available! 

SUCCESSWARE•—Studio Management Software 
available for  both Windows• and Macintosh®. 
Recommended by Ann Monteith, the nation's foremost 
studio management consultant. Call today for a FREE 
SuccessWare" Tour 800-593-3767 or visit our Web site 
www.SuccessWare.net. 

PICTURE PERFECT for Windows, Studio Business 
Management Software includes 1 year of upgrades and 
support. 30 Day Free Evaluation Period. Cali toll free 
877-429-0092 or download at: www.granite5ear.com. 
Postnet barcoding and Lab Labels now ready! 

TEMPLATES FOR PORTRAIT PHOTOGRAPHERS: 
Photoshop 5. MS Publisher, PageMaker—BONUS—Multi-
Media presentation. $99.00. www.tucker-photo.com, 
Toll Free 877-429-0092. cd®tucker-photo.com. 

DIGITAL SERVICES 

"PAINTING FROM YOUR PHOTO" ... Digitally trans-
formed to look like an impressionistic oil painting, or a 
hand tinted black and white, with just a hint of color . . 
. "Very popular now, especially with blue jeans." $150 
per image. Photo artist Carol Dickinson, 713-973-0733, 
www. photo-arts. net 

NEGATIVES AND SLIDES from your digital files 
35mm, and 120 sizes. $7.50 - 35mm, $15.00-120. 
Tweten's Photography, phone 701-352-1513, e-mail: 
rtweten@polarcomm.com 

DIGITAL  PHOTOGRAPHIC  COLOR  PRINTING 
Catalog Sheets, Photo Business Cards & Photo 
Restorations. From your computer disk. SPECIAL 100 
Catalog  Sheets  $79.00.  FREE  SAMPLES 
1-800-555-1337. Wickford Digital Graphics. 

ELECTRONIC RESTORATION 

DIGITAL RESTORATION. 4x5 B/W & Color Digital 
Film, Fuji Pictrography Printing, Fiber Base B/W 
Printing, Gicee Fine Art Printing. Call AIRBRUSH 
RESTORATIONS 817-220-4991  • Website: http:// 
www. flash. net/-airbrush, 

EQUIPMENT FOR SALE 

PACKAGE PRINTER 
Wallets to 11x14: Produce your own package prints on 
a Lucht RSP daylight printer with built-in processor. 
Reasonably priced: Call Gene 206-285-2111. 

PHOTO SERVICES INTERNATIONAL, INC. is your 
headquarters for long roll cameras. New or Used. 
Lowest prices guaranteed. PHOTO SERVICES 
INTERNATIONAL, INC. The Camera Store for the 
Promotional Photographer. 1-800-346-3631. 

NORMAN 2008 Batteries. High capacity lead acid batter-
ies. New $91.95. Use your Norman charger. Kirkham's 
Studo, 235 N. Getty, Uvalde, TX 78801: 800-355-4417. 

PROFESSIONAL WEDDING AND CANDID PHOTOG-
RAPHY equipment package. Complete travel location 
package. Camera, lens, flash bracket, heavy duty 
strobe, and a professional carrying case. All for only 
$795.00, plus fre  -,:ccessful wedding pho-
tography business PHOTO SERVICES INTERNATION-
AL, INC. 1-800-346-3631. The Camera Store for the 
Professional Photographer. 

LONG ROLL CAMERAS New and used. Camerz ZII, 
ZIIE & ZIII with Auto Focus. LOWEST PRICES IN 
COUNTRY. WE BEAT ALL PRICES. Call Jay Schwartz 
1-800-325-1358 or 314-469-1139. 

HELPI I'm overstocked with Photogenic and Novatron 
used lighting. Call for great prices on used lighting. 
PHOTO SERVICES INTERNATIONAL, INC. 1-800-346-
3631. The Camera Store for the Promotional Photographer. 

Used photo processing equipment for sale. RK EQUIP-
MENT CO., INC. 425-355-2716, 

LIGHTING, BACKGROUNDS, PROPS, FLASHTUSES 
& LAMPS. Photogenic, Norman, Novatron & Denny 
Products. LOWEST PRICES IN THE COUNTRY... WE 
BEAT ALL PRICES. Call Jay Schwartz 1-800-325-1358 
or 314-469-1139. 

CALL FOR OUR CATALOG of new and used studio 
equipment. PHOTO SERVICES INTERNATIONAL, 
INC. The  Camera  Store for  the  Promotional 
Photographer. 1-800-346-3631. 

DISCOUNT EQUIPMENT INSURANCE plans and 
more. For information call PRA 800-786-6277, ext. 230. 

RENT TO OWN! A traveling location studio complete 
including long roll cameras, tripod, lights, stools, back-
ground, from $75.00 per week. PHOTO SERVICES 
INTERNATIONAL, INC. 1-800-346-3631. The Camera 
Store for the Professional Photographer. 
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CLASSIFIED 
HOME PORTRAIT STUDIO Great for the in home por-
trait studio or part time portrait or wedding photog-
rapher. COMPLETE KITS starting as low as $1295 
including camera, lens, lights, background, props. Free 
with purchase of studio kit, your guide to successful 
wedding photography. PHOTO SERVICES INTERNA-
TIONAL, INC. 1-800-346-3631. The Camera Store for 
the Professional Photographer. 

NEW VISION PHOTO buys, sells & brokers all types of 
photo  equipment. Leaf  45  scanner/Phototherm/ 
SK8R/Byers 3500 slide mounter/Kreonite KME 20/ 
Solitaire 8K Film Recorder/Sienna 1000 & 2000/Marron 
Carrol MC 1400/Interlam 36' laminater. 702-877-7000, 
FAX: 702.258-0326; www.newvisionphoto.com. WE 
BUY UNWANTED KREONITES. 

PIXEL MAGIC Photo Restoration System $7,500.00 
obo. Call Garry @704-921-2096. KODAK DSC200 
Professional Digital Cmaera with Nikon N8008C camera 
body. Call Garry 0704-921.2096. ELECTRA VISION 
Portrait System $9,500.00 obo. Call Garry 0702-921-2096. 

EQUIPMENT REPAIR 

REPAIR OF LONG ROLL CAMERA and studio light-
ing. Quick turn around, reasonable rates, inquire about 
our EMERGENCY EQUIPMENT SERVICE. PHOTO 
SERVICES INTERNATIONAL, INC. The Camera Store 
for the Promotional Photographer. 1-800-346-3631. 

EQUIPMENT WANTED 

WE WANT TO BUY all of it. All of your studio equip-
ment.  Best  prices  paid.  PHOTO  SERVICES 
INTERNATIONAL, INC. The Camera Store for the 
Promotional Photographer. 1-800-346-3631. 

HELP WANTED 

GET PAID $268.20 Roll Taking Easy Snapshots At 
Home! Film supplied. Phototek, Box 3706-XE, idyllwild, 
CA 92549. 909-659-9757. http://www.phototek.net   

PHOTOGRAPHER - Ambitious, talented, with some 
experience to be part of a team photographing seniors, 
families, children, & weddings. Main office near beautiful 
Lake Michigan with three satellite studios. Excellent 
salary & benefits with potential buy-in possibility. Send 
resume to: Orville J. Elema, M.Photog.Cr., Paris Studios 
of Photography, 930 W. Norton, Muskegon, MI 49441 or 
call 616-739-7888. FAX 616-739-8039. 

PHOTOGRAPHERIMANAGEMENT. Leading Philadelphia 
multi-location studio has immediate opportunity for 
quality wedding and portrait photographer. Sales or 
management experience desirable. Significant growth 
and earning potential. 800-925-6657, extension #114, 
or FAX resume to 215-643-3705. 

STAFF PHOTOGRAPHER 
The Public Affairs Department of Cold Spring Harbor 
Laboratory, a prestigious research facility on the North 
Shore of LI, seeks a full-time staff photographer with ver-
satile photographic and darkroom skills. The ability to work 
under deadlines with diverse groups of people and expe-
rience with 35mm & larger formats are required. 
Photography subjects include portraits, architecture, land-
scape, and groups; evening & weekend assignments are 
typical. Ideal candidate will have artistic flair as well as 
practical approach. Salary negotiable, depending on 
training & experiences. CSHL offers a competitive salary 
& comprehensive benefits, including on-site child care 
center. For immediate consideration, mail or fax cover let-
ter and resume to: Human Resources Department/SP 

Cold Springs Harbor Laboratory 
One Bungtown Road 

Cold Springs Harbor. NY 11724 
FAX: 516-367-6850 

Equal Opportunity Employer. 
Visit our Web si!a mvw cshl.org. 

PHOTOGRAPHER—Experienced, ambitious, talented team 
player to photograph seniors, families, children, weddings 
and teams. Potential buy-in, buy-out possibility for a turnkey 
business. Studio is located blocks from beautiful Lake Mich-
igan. Send resume to: Russ Miller Master of Photography, 
P.O. Box 147, Ludington, MI49431 or call 231-845-5395. 

PHOTOGRAPHER: Two years minimum studio experi-
ence photographing seniors/sport teams. Great salary, 
year round full-time work. Join a staff of 15 professionals, 
5 locations. No underclass or overnight travel. Contact 
Roger Wilburn, Woodard Photographic, 550 Goodrich 
Road, Bellevue, Ohio 44811; 419-483-3364. 

INSTRUCTION 

LEARN EVIDENCE PHOTOGRAPHY AND IMAGING!! 
EPIC's School of Evidence Photography—November 12-14, 
1999—in Irvine, California. INTENSIVE THREE-DAY 
COURSE/HANDS-ON WORKSHOPS/CERTIFICATION 
PROGRAM/GREAT SOURCE OF EXTRA INCOMEI 
Evidence Photographers International Council, 600 Main 
St., Honesdale, PA 18431; 800-356-EPIC, FAX: 570-253-
5011, www.epic-photo.org. 

THE POWER OF COMPOSITION by Frank Kristian, 
M.Photog.Cr., A-ASP. This book is an absolute require-
ment for understanding composition, design and use of 
negative-positive space in portraiture and commercial 
photography. Price: $33, including shipping, Kristian 
Collection Inc., '3519 Boul. St. Charles, Suite 528, Kirkland, 
Quebec, Canada H9H 589, 

COULD DIGITAL TRAINING BE IN YOUR FUTURE? 
The getDigital Training Center developed by Rick 
Billings invites you to learn from our experience: what to 
do and what not to do to enhance your financial suc-
cess using digital imaging. Call 800-332-5508 today.  

LAB SERVICES 

BLACK & WHITE PRO LAB SERVICES. 
Processing, proofing, custom hand-made prints on fiber 
& resin papers. Multi-pose panels, toning & mounting. 

The Photo Factory 1-800-479-4997. 

BLACK & WHITE LAB SERVICES by Master 
Printmaker Jonathan Penney - infrared, high-grain, ton-
ing, "art proofs" plus standard services. For apglica-
tion, call 516-874-3409 or visit our website at 
www, bwdarkroom. com. 

PACKAGE FINISHING, 5x7, 8x10, 10x13, 11x14, 
16x20, 20x24 packages from 35mm perforated (short 
roll), 35mm unperforated (long roll), 120/220, 46mm, 
split-70mm. Ideal Format (2% x 2N) and full 70mm film. 
Store Promotions, Fund Raisers, Family Groups, Glamour, 
Daycares, School Packages, Cap and Gown, Seniors, 
Proms, Groups, Sport Packages, Photo Buttons/ 
Mirrors, and Color Charms. CANVAS PANEL MOUNTS with 
packages. Complete Wedding Service. FAST DELIV-
ERY. Ask about our FOUR DAY IN PLANT DELIVERY 
on year-round packages. TOP QUALITY AND GOOD 
PRICES. UNITED PROMOTIONS, INC., 433 Lawton 
Road, Charlotte, NC 28216, 800-362-4441; 704-391-2992. 

SCHOOL PICTURE PROCESSING: Complete service 
available including format packages from 70mm or 46mm 
and 35mm film. Proms, Memory Mates, Classroom Group 
Pictures, and Hand Lettered Composites, Elementary 
and Junior High Memory books and Church Directories. 
Fast service and higher quality from Herff Jones/Camera 
Art, Box 100 Lewiston, MN 55952,507-523-2101, WATS 
800-533-8030. HERFF JONES/PROFESSIONAL FIN-
ISHING DIVISION, 12221 Riverwood Drive, Burnsville, 
MN 55337, 612-890-2200. WATS 800-328-2924. 

70MM, 120 AND 220 VERICOLOR III film processing 
and proofing. Two day in-plant service. Complete 
senior finishing, custom portrait, candid and commercial 
finishing service. Wallets through 40x6O's. Herff Jones/ 
Camera Art, Box 100, Lewiston, MN 55952,507-523-2101, 
WATS 800-533-8030. HERFF JONES/PROFESSIONAL 
FINISHING DIVISION, 12221 Rivenvood Drive, Burns-
ville, MN 55337, 612-890-2200. WATS 800-328-2924. 

SPORTS PRINTING • Trading Cards • Magazine 
Covers • Photo Buttons • Memory Mates • Standard or 
Digital • Ask about our Quick Picks! L&R Photo Lab, 
1077 Gravois Road., St. Louis, MO 63026, 1-800-648-1855. 

SPORTS PACKAGES • SPORTSMATES 
-Trader Cards 
-Magazine Covers 
-Photo Buttons/Mirrors/Magnets 
-Sports Posters Up to 20x30 
-Team Pictures from 5x7 to 20x30 

From perforated 35mm, 120/220, 46mm, split 70mm 
Crop A or D. UNITED PROMOTIONS, INC., P.O. Box 
668268, Charlotte, NC 28266-8268, 800-362-4441, or 
704-391-2992. 

ACADEMY PRODUCTIONS INC.: 
YOUR FULL SERVICE PACKAGE PRINTING LAB. 

• Four day in lab service 
• Consistent quality 
• Video editing for best choice and composition 
• Competitive prices 
• Packages available from 46mm, 1/2 70mm, 
120-220 crop "D" 
• Glamour, daycare, fundraisers, churches, 
store promotions 
• A wide variety of packages to choose from, 
11x14, 10x13, 8x10, 5x7 and wallets 
• Complete professional dept. for proofing and 
wedding candids 
• Sportsmates and trader cards 
• Free marketing/photography seminars 

For more information on our many professional ser-
vices. CALL 1-800-421-3523 OR WRITE ACADEMY 
PRODUCTIONS INC., 6100 ORR RD., CHARLOTTE, 
NC 28213. 

SAVE $1.25 ON 120 FILMI Receive Proofs in hours and 
Orders in days—not weeks. Save money and get fabu-
lous service! Buy AGFA professional film from WHITE 
HOUSE CUSTOM COLOUR. We are a professional 
Lab utilizing Agfa's professional Paper and selling 
Agfa's Professional Films for $12.60 per pro pack either 
160 or 400 speed. We are located in St. Paul, MN, and 
have served portrait/wedding photographers for 18 
years. We have a terrific Airborne program to serve 
clients nationwide. All incoming orders are received by 
9:00 a.m. the next day. Contact us today at 800.252-
5234 or www.whcc.com. Don't delay—save $1000 or 
more this year by using these fine films. 

TIRED OF SENDING YOUR 
PACKAGE PRINTING TO THE MIDWWEST? 

• San Diego Lab :.:ii Midwest prices 
• NO snowed in employees or airports during your 
busy Christmas season 
• QUICK turnaround 
• FREE video analyzing of EVERY frame 
• FREE video editing 
• FREE dust spotting 
• Wide variety of packages available from most 
film formats 
• Glamour, Family, Daycare, Fund Paising. Store 
Promotions, ETC. 

ARTISTIC PHOTO LAB 
Serving the Professional Photographic Community 

Since 1982, Call now for a Quote: 
1-800-207.2115 

SCHOOL PHOTOGRAPHERS 
Call us now at 800.766.3686, ExL 122, or write to: 54 
Brunswick Ave., Edison, NJ 08817 for all your School 
Photography needs. We're experienced Package Printing 
Specialists and we invite you to grow your business with us! 

ALSTON SCHOOL PHOTOGRAPHY, INC. 
Delivering Quality School Pictures & Services to America's 

Finest School Photographers. 
We offer established school photographers ... 
• Top Quality Prints & Services from Long Roll 35mm 
and Split 70mm Film 
• 34 Week Delivery 
• Imageware CD-ROM Products including: 
ID Cards, Certificates, Administrative Reports 
and morel 
• Volume Discounts 
• Free Technical Support 
• Co-op Marketing Programs 
• Equipment Sales 
• Convention Support & Materials 
• 24 Hour Customer Service 
• The Finest Kodak Materials 
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B & W LAB—providing the imagemaker with the best 
b & w anywhere. Period. There is nothing else to say. 
Except, perhaps ... NO APPLICATION REQUIRED. 
San Miguel Photolab. 1-800-493-2727, Drawer A, Las 
Vegas, New Mexico, USA. 87701. wwwbestiab.com. 

QUALITY PORTRAIT PACKAGE FINISHING AT COM-
PETITIVE PRICES. Our specialty is long roll package 

ng. Nobody does this better. We also provide a 
w de variety of other services. We get your orders right 
the first time. Consistent quality will save you money 
and increase your sales. Improve your profits with our 
marketing and equipment help. Find out how much a 
lab can do for you. Kolorkraft, 800-631-6247, P.O. Box 
186, Austin MN 55912. 

MISCELLANEOUS 

SPORTS-MATES & MORE—New 1999 Catalog—A 
complete line of unique products for the Professional 
Photographer and Photo Retailer—Sports, School, 
Seniors, Promotions, Awards and more! Custom 
Personalization available. All products Made In U.S.A. 
Yankee Plak Company—Call Monday-Friday, 8am-
5pm, Eastern Time—Tel-1-203-367-4600. 

STATUETTES ORIGINAL wood 10' $8.50 or Armatex 
(a superior quality plastic) $9.50 plus $5.00 S&H, Visa 
or MC accepted. For color brochure, price sheets, etc. 
Contact Statuette Mfg. Co.. 27734 170th St, Le Mars, IA 
51031: 712-533-6338. 

WANTED: YOUTH SPORTS PHOTOGRAPHERS For 
the hottest, most unique photo plaques on the market 
visit our Web site at: wwwsportsrax.com. 1-800-429-8982. 

PHOTO AGENCIES 

STOCK PHOTO AGENCY is expanding its roster of 
photographers. FAX your letterhead to 704-841-8181 to 
receive the Photographer's Information Packet. 

SALES AIDS 

BOXES—Portrait presentation—BOXES, Finest quality 
at wholesale prices, 4"x5", 5"x5", 5"xT', 8"x10", 
11"x14", 16'x20', 20'x24". Purchase in small quanti-
ties, 4'x5", 5'x5", hold 125 proofs. Send $1 for free 
sample, Aufenger Box, 223 W. York St., Norfolk,VA 
23510,757-622-1144. 

STORYTELLERS MARKETING MATERIAL. Bro-
chures, stand up cards, fill in the blank ads. PPA mem-
bers only - call 800-786-6277, ext. 230. 

YOU CAN BE INCLUDED IN REFERRALS sent 
to "hot" prospective clients. Over 1000 referrals 
requested monthly. Call PPA at 800-786-6277 for more 
information. 

I STUDIO FOR SALE 

AERIAL/COMMERCIAL. Must fly W/0 door. Aerial 
library generates winter income. Light commercial. 
Established 50 years. Good profit margin. George 860-
741.0400. 

PRESTIGE STUDIO—Escape city pressure. One of 
nation's top studios on 25 beautiful, wooded acres in 
peaceful Midwest. 100 outdoor sets, including barn, 5 
bridges, arches, waterfall, two lakes, wild-flower fields. 
$200,000 gross without weddings. Easy $350,000 with 
weddings. Will help in transition. Can also buy beautiful 
home nearby, if desired. Reply box JUN9 c/o 
Professional Photographer 

SELLING YOUR STUDIO? You can reach thousands 
of potential buyers for your studio or business by plac-
ing a classified ad in the next issue of Professional 
Photographer. Send your classified ad and payment to: 
Professional Photographer, 229 Peachtree St. NE, Suite 
2200, Atlanta, GA 30303. For information call 800-
786-6277, ext. 245. 

CUSTOM PORTRAIT studio with great client base. 
Beautiful facility in the heart of northern Michigan. 
Perfect opportunity for a portrait artist to work and live 
in the finest outdoor background God has created. 
616-752-7230. Leave message. 

SOUTHERN  WISCONSIN  STUDIO  for  sale. 
Established business of 36 years, negative files, com-
plete color lab, all equipment. Zoned commercial, living 
quarters and one apartment. For more infomation, 
e-mail: mustangtom@jvinet.com. 

FULL SERVICE STUDIO—near Dallas established 
over 18 years with excellent reputation. Studio contains 
extremely well equipped and propped camera room 
with extensive private outdoor studio areas. Grossing 
over $200K, clientele includes seniors, weddings, fam-
ilies, etc. Some commercial. Selling business and prop-
erty. Would consider separate offers. Reply Box 
JAN200. c/o Professional Photographer. 

THIS IS THE ONE. $500K+ per year, last 10 years-
Modern, fully appointed studio, So. California. Owner 
will participate in transition, $260K cash. Our ledger will 
satisfy your banker. Reply  Box OCT100,  c/o 
Professional Photographer. 

PORTRAIT STUDIO: Must sell due to illness, open to 
terms ... Prestige Portrait Studio for sale Appleton WI. 
Long history of quality service. Major income area from 
seniors, weddings, children, family, business sessions 
Contact 920-434-1692: e-mail: mck 1932®aol.com. 

TWO HIGH-END CHICAGO suburb portraiVwedding 
studios. Established 15 years. Partnership of two mas-
ters interested in bringing in an additional partner or 
selling one studio. $300,000+ gross per studio. Jim or 
Terry, 630-769-1912. 

DREAM BUSINESSISTUDIO, Philadelphia suburbs. 
Upscale family & children market. Superb reputation. 
Established 20 years. Huge population base. 250K+ 
average with owner & 1 employee. Very profitable! 
Owner relocating. Serious inquires 215-855-7511. 

3,300 Sq.Ft. Studio, over 3,300 Sq.Ft. living quarters. 
Well established, PROFITABLE, turnkey operation, 
huge growth potential, just minutes from Theodore 
Roosevelt National Park. Call 701-227-4748 or e-mail-
robideau@pop.ctctel.com. 
OWNER RETIRING. Pennsylvania photography busi-
ness established 40-plus years. Excellent reputation, 
name recognititon, location. Turnkey acquisition. 
Extensive landscaped, outdoor settings. Strong PR/Adv. 
program generates senior, family, children business. 
Weddings growing. Trained staff available. Owner will 
help in transition. Phone Kathy Blume 1-800-844-5725. 

'BEST VALUE* in So. California, specialty portrait stu-
dio. Established 1988. Average Gross 300K+. Must see 
to belive. 89K cash. Will assist in transition. Reply Box 
JL9 c/o Professional Photographer. 

READY TO SELL 
$125K for Business. Moving overseas. Photography stu-
dio est. 1940s. Equipment, senior contracts, weddings, 
dance schools, family portraits. Low cost space 
lease/possible option to purchase, includes 2 dark 
rooms, 2 posing rooms, and large wooded outdoor stu-
dio in downtown area of major midwest suburb. Serious 
inquires only. Confidentiality agreement required. Call 
our attorney: Scott 817-430-3648. 

BUSINESS FOR SALE. Photographic studio with a 
good balance of children/family/Senior/Wedding busi-
ness. Established 1964. Located in a stable Midwest 
community. Large modern camera room. Beautiful 
backyard for outdoor families, seniors, and children. 
Well trained staff including two photographers. Active 
base of 1500 plus family and children clients. Annual 
gross $425,000 with a $600,000 potential. Owner/ 
founder is retiring and will help with the transition. Reply 
Box OCT200 Professional Photographer. 

GROSS $340K/YR. NO WEDDINGS. M-F 9-6 only. 
Beautiful location on river and bordering nature area. 
Waterfall, gazebo, secret garden, plus extensive land-
scaping. $320K. SE MN. Owners going into ministry. 
Call 877-824-2781. Ask for Tim. 

STUDIOS WANTED 

WE BUY complete studios, we will come to you for 
complete studios. PHOTO  SERVICES  INTER-
NATIONAL, INC. The Camera Store for the Promotional 
Photographer. 1-800-346-3631. 

COLUMBUS CAMERA GROUP, INC. buys whole stu-
dios or any part including cameras, film, darkroom, 
long roll, lighting, and mist. No quantities too small. 
Call 800-325-7664. Ask for Eric. 

WEB SITE 

ATTENTION PHOTOGRAPHERS. You need to be on 
the Web. To find out about this new & exciting way to 
market your studio, simply send us a note requesting 
info with your mailing address to: PortraitPhotog.com, 
P.O. Box 60016. Renton, WA 98058, or e-mail us at 
infoOPortraitPhoto.com. We will send you out an infor-
mation packet ASAP. This is the best thing you could 
ever do for vour Studio 

Photographer 
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"Sweet Pee" 
By Lisa Adair, Redlands, California 

First Place Winner in the "OOPS!" Category 
Burrell Kids Club Portrait Contest 
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We buy sell trade everything photographic 
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Authorized U.S.A. Dealer 

501CM body   $1585 
503CW body   51887 
903SWC body   $5236 
501CM chrome body w/ 80mm 
30mm 3 5 CFi   $5971 
40mm 4 0 CrE/FLC ..$4115 
50mm 4 0 FLE/CR . 52804 
60mm 3 5 CB DistagonS2138 
80mm 2 8 CFE .   $1788 
1oomm 3.5  52475 
120mm 4.0 CB  $2454 
120mm Maao CF.  52885 
135mm 5 6 Macro  $2575 

2.8. A-12 mag  $2795 
150mm 4.0 CFi  $2867 
160mm4.8 CB Tessar $2460 
180mm 4.0  $2995 
250mm 5.6 CFi .  $3201 
250mm 5.6 S. Achromat. . 
$5024 
350mm 5.6 CFE S Achr. . 
$6991 
A-12 Maganne  $730 

NEW 
IN 

STOCK! 
S1915 body only 

CONTAX 6 4 5 
645AF Kit - w/80mm. back, 

inser & AF pnsm 
35 mm 3.5 Distagon 
45mm 2.8 Distagon 
80mm 2 0 Planar 
140mm 2.8 So i 
210mm 4.0 Sonnar 
AE Prism MF•1 . 
645 Back .1 bed 

$3999 
$2299 
$2149 
$1495 
$2149 
52149 
$965 
$489 

3854 Sepulveda Blvd. Torrance, CA 90505  (310) 791-7100 
More info? Circle 73 

www.sllvios.com 



THE CHOICE OF TODAY'S TOP PROS 

Large, Rectangular "Ideal Format" 6x7cm 

images are 55% larger than 6x6cm cropped 

for 8x10" proportions. When it comes to 

negatives or transparencies, the bigger the 

better, even for digital applications! 

Revolving Back permits you to compose 

vertical or horizontal images without turning 

the camera. The bright focusing screen is 

masked automatically, as the back is revolved. 

Bellows focusing, with dual control, rack 

and pinion, and focus lock, is easier, faster 

and more reliable than helical focusing. It 

also permits close-up photography without 

costly accessories. 

Mamiya; 
master of the medium 

MAMIYA 

M 7 PRO II 

RZ671'ro 11 Value Pack shown 

Interchangeable Film Magazines for 10 

and 20 exposures feature ISO film speed 

dials which automatically interface the 

magazine with the AE Prism Finder and 

camera shutter. 

Polaroid Backs with option of 6x7, 7x7 or 

Quadra backs for 72mm x 72mm, or Polaroid 

images large enough to impress art directors. 

And you don't need a magnifier to study them. 

Digital Backs, no problem. The RZ67, with 

its electronic shutter operation, is an ideal 

platform for all makes of digital camera backs. 

Multiple Exposures Easy! Just flip a lever. 

Interchangeable Finders Waist level and 

Prism Finders give•a brilliant view of the 

large, bright focusing screen. The AE Prism 

Finder automatically determines exposures. 

Its A/S Matrix metering system automatically 

shifts from average to spot readings. 

Power Winder attaches quickly to bottom 

of camera, offers convenient motorized 

operation and facilitates remote control. 

Mamiya World-Class Lenses designed 

and produced in Mamiya's modern, 

computerized lens factory, to precise 

optical and mechanical specifications. 

INTRODUCING THE RZ67 PRO II 

VALUE PACK. Now get extraordinary 

savings when you purchase the renowned 

Mamiya RZ67 PRO II 

camera in a pre-packed, 

complete outfit including 

110mm f/2.8 lens, 120 

Film Magazine, and Waist 

Level Finder. Ask your dealer for the specially 

priced RZ PRO II VALUE PACK. 

SENSATIONAL OFFERS DIRECT FROM MAMIYA* 

PURCHASE: 
Mamiya RZ Pro II Body with any Lens, Magazine, and 
Prism Finder (Not applicable to RZ Pro II Value Pack) 

RECEIVE FREE: 
Polaroid Back plus 120 or 220 Magazine 
(Value $1,100) 

Mamiya RZ Pro II Value Pack or RZ Pro II Body only Cabin 45 Light Panel (Value $80) 
Mamiya RZ Pro II Value Pack with Prism Finder Polaroid Back or 120 or 220 Magazine 

(Value up to $650) 
Any new Lens for Mamiya RZ except 90mm and 
110mm lenses. 

Polaroid Back or 120 or 220 Magazine 
(Value up to $650) 

'See Mamtya Bonus Booklet for complete Terms of Offer. limited Time Offer for purchases made after November 1,1999. 

CV MAMIYA AMERICA CORPORATION 8 Westchester Plaza, Elmsford, NY 10523 • Phone: 914-347-3300 • Tall free FAX: 800-321-2205 • www.mamiya.com • E-mail: info@mamiya.com 


