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Qual-i-ty: 1. Pleasing color 
with just the right amount of density, 
carefully printed by North American 
Photo technicians. 2. Consistency, 
order after order after... 3. An attrib-
ute for your favorite Kodak and Fuji 
professional films. Available on 
Candids and Seniors. 4.Complements 
the talents and labors of professional 
photographers. 
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By any definition, North American Photo delivers 
excellent quality on both conventional silver halide 

prints and digital imaging services. 

Call Today 
1.800.654.6544 

NORTH 
AMERICAN 
PHOTO 
The color lab you can count on 

www.naphoto.com 

27451 Schoolcraft. Livonia. Michigan 48150 

More info? Circle 37 



SEVENN REASONS TO BLT 
YOUR LAST CAMERA FIRST; 

1• UNPARtLELED QUALI'I1' 
The quality of the Hasselblad system begins with the camera body 
which is milled from a solid block of aluminum alloy. The camera 
is then hand assembled, ensuring a virtual lifetime of reliable 
performance under the most demanding professional conditions. 

UNCOMMON 
is MULTI-FOR1W' VTRSATILI71' 

A fully integrated camera system that lets you 
shoot in both 6x6 and645 formats. 

5• UNMATCHED VALUE 
Engineered non obsolescence and component 
interchangeability make Hasselblad a system you 
can't outgrow —the only one that really can do it all. 

Kathy Ireland photographed by Jonathan E■Iey. Hasselblad 5WLX 

ZLL C000y.IPRO�IISING 
• GER: LA\-NIADE ZEISS OPTICS 

Hasselblad's image quality remains the industry standard with 
extraordinary sharpness, contrast and color fidelity. 

-'odYDole. Baarelb!̀ a d .. 
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4 UNCHALLENGED • DIGITAL DOMIN.-1:\CE 
Hasselblad is the undisputed choice of digital 
imaging professionals. More digital backs are 
designed for use with Hasselblad than any 
other medium format camera system. 

6 UNEQUALLED SERVICE • AND CUSTOIIER SUPPORT 
With one of the world's most extensive 
networks of rental outlets and authorized 
service centers, professional expertise is 
always "just around the corner." 

AND NOW AN UNPRECEDENTED SPECK _ OF'r. R 
Rom Aug,1-Dec. 2t, 1999, we're offering the most extensive camera promotion in the history of the companyl It features extraordinary F 
value-added equipment rebates on virtually all complete new Hasselblad medium format camera systems and up to $1500 in cash 
trade-in rebates on our advanced 200 series electronic focal plane models — a great way to build the Hasselblad you need... exactly the  
way you want it! See your authorized Hasselblad dealer, visit our website or call today for details. U.S. residents only. 

HASSfL $ L AD 
GET, IT RIGHT THE FIRST TIME! 

Hasselbfad USA Inc., 10 Madison Road, Fairfield, NJ 07004 (913)227.7320 Fax: (973) 227.4216 www.hasselbladusa.com i3?s 
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Unique has an inventory of over 20,000 
products ready for immediate shipping. 

We carry top brand photographic products from film, paper 
and chemistry to darkroom supplies, cameras and the newest digital equipment. 

Price, Quality, Dependability and Service Since 1947 ' 

UNIQUE 

years 

PHOTO 

1-500-631-0300 
11 Vreeland Road Florham Park, New Jersey 07932-0979 

Tel: 973-377-5555 Fax: 973-377-8800 www.uniquephoto.com 

More info? Circle 38 
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FREE 
Air Cushioning 
The most popular lightstands have 

no air cushioning. For about 
the same  price, Giottos gives 
you air cushioning; one-hand 
leg-locking; reversible 5/8" 
stud; holds to 20+ pounds; 

-d jElt is compact, lightweight 
anodized aluminum. 
Available in 7,8 & 
11' heights; 10' 
wide background 
support system, 

too. 

We stand 
for value. 

A40 ALIO 7Colp 
16  11a  ?d 
Pine &oWCAU 07058 
201/808-90f0 
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When your image 
is created, 
it's copyrighted. 
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Fuphlm GA645Wi 

Fupldm GA645i 

Medium format no longer 

requires a large camera or 

a small fortune. Housed 

in its titanium body. the 

Fujifilm GA645Zi sports the 

agility of a 35mm SLR at a 

price that s easy to shoulder. 

What it isn't light on are technological 

features designed to make medium-format 

photography more user-friendly. 

Like the flexibility of a built-in 55-90mm 

Fujinon Super EBC zoom lens to cover the 

www.fujifilm.com 

D 1999 FU)l YM010 Fl. USA N 

standard to wide 

range - perfect for 

landscapes or portraits. A hybrid auto-focus 

system for sharp. accurate pictures in any 

condition. with manual override for complete 

control. A choice of four exposure modes. A 

built-in pop-up flash. Plus quick and easy film 

loading with auto first 

frame setting. auto frame 

advance and audible last 

frame warning. 

For added convenience. 

there's even an on-board 

scanner that automatically 

sets film speed and format 

for Fujifilm's 120/220 

Shown with optional Pro Flash 
Bracket. Available Fupfilm GA 
High Power Strobe operates in 
slave mode with pop up flash. 

Barcode System Film." And. as 1113 
always. you'll be able to enjoy BARCODE 

images in crisp. exacting detail SYSTEM 

on a picture area three times as large as 

35mm format. You'll also find two other 

models in the GA645i Professional series. The 

GA645Wi. with a wide-angle 45mm Super 

EBC lens. and the GA645i. featuring a 60mm 

Fujinon EBC lens. 

For more information about these or any of 

our other products. call 1-800-800-FUJI. 

%  FUJIFILM 

?Ufesslona/ 
i ow 

'Barcode scanner functions exclusive to Fuphlm professional products 

More info? Circle 46 
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SpotPenTM 
Handcoloring Pens 

NO MIXING • NO MESS 
SpotPen Handcoloring Pens are 

fun & easy to use. Simply 

pre-moisten the photograph 

& apply the colors. 

H.ndcoloring Starter Kit 

Dries In Minutes 

Works Great On Both Glossy 

& Matte Surface Photographs 

Will not leave a surface residue 
1-7 

ufi'y Crt arfe  eaxt 1, axe-af-

Voted Europe's Darkroom 

Product of the Year! 

SpotPen Handcoloring Pens workgreat 

on RC, Fiber Base, Glossy and Matte 

surface photographs. What might take 2.3 

hours to hand-tint conventionally, will take 

only minutes with SpotPen's Handcoloring 

System. SpotPen colors are specifically 

formulated for hand-tinting B& W photo-

graphs and do not leave a surface residue. 

This eliminates the need for a lacquer spray. 

There are three groups available as well as 

pens for extra fine detail. 

Starter Kit (Retail $39.95) 

Includes Handcoloring Set Group 1, 

Pre-moistening Solution, Remover Pen, 

Sponge, 4X6 Practice Print. 

Additional colors Groups 2 &3 (Retail $34.95). 

Contact your focal Camera Store or: 
Adorama 800 223-2500 
B&H 800 947-6628 
Calumet 800 225-8638 
Freestyle Sales 800 292-6137 
Light Impressions 800 828-6216 
Porters 800 553-2001 

2321-B Westgate Ct. 

Las Cruces, NM 88005 

505 5238820 Fax 505 647-8786 

ixd �Caxd t<xted �lack �Wlv-tt Aata'PIL ,, 
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Photograph 01998 Jack Reznicki 

You're in for a shock when you hear the extraordinary low price! And, you'll recognize the value when you examine its 

professional features. Don't settle for less. The Sekonic L-718 Digi Master. 

Features: Incident • Reflected • Flash — Cord or Cordless • Dual Axis Pivoting Light Receptor • Aperture or Shutter Priority 
Low Light Illuminated Display • Cumulative Multi Flash Measurement 

Includes both flat diffuser and reflected light attachment at no extra charge. 

Sekonic L-718 Digi-Master 
See it today at your Authorized Sekonic Dealer. 

SEKONIC 0 
because light is the challenge" 

SEKONIC PROFESSIONAL DIVISION 
MAMIYA AMERICA CORPORATION  8 Westchester Plaza, Elmsford, NY 10523 • Phone: 914-347-3300 • Toll free FAX: 800-321-2205 • www.sekonic.com • E-mail: info@sekonic.com 



STROKE OF GENius 

kite Donee Q39'" 
PNVfOFgJI  F.-� I o t i n " ".  s a, 1 a a 

The best selling 

softbox of all time 

just got even better 

The new Lite Dome Q39","I is 

tougher and more versatile. The 

patent-pending QRC corners cut 

the assembly time in half. For soft, 

even, natural looking, incredible 

light, Lite Dome Q3̀"'" 

leaves a lasting impression. 

Call for a catalog and 

your nearest dealer. 
800.486.2674 9 831.454.9100 

learn lighting on-line 
mebphotoschool.com 
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• HOTOR 
www.photoflex.com 

By Kim Brady 

An Historical Perspective 

The past few months have made us 
acutely aware of the 
power of the photograph 
in historical documen-
tation. Every day, news-
papers, magazines, and 
television news programs 

display the images that 
characterize our world 
and define our social 
consciousness. From 
the unbridled joy of the 
U.S. women's soccer 
team winning the World 
Cup, to the horror of ethnic Albanians buried in mass 
graves, these photographs allow mankind to share in its 
many triumphs and commiserate in its grief. 
One such photograph was revived with the recent death of 

John F. Kennedy Jr. Captured more than 35 years ago, it is 
among the most widely recognized photographs of the 20th 
century—the stoic figure of three-year-old JFK Jr. saluting a 
final farewell to his father. Not only did this image evoke the 
compassion of millions of people around the world, it ultimately 
came to represent the Kennedy legacy—a family that faced 
its worst tragedies with courage and determination. For all 
of us who remembered that day, it brought back memories and 
emotions long buried in our subconscious. For those who were 
too young to remember, it provided historical perspective. 
This is among the great photographs of our times. Not 

because it is perfectly executed (though there is no question that 
it was), but because its message required no explanation. 
The role it played in the history of our civilization makes us 
realize the importance of our profession and the timelessness 
of our work. We are not here just to win awards or amass great 
wealth, we are here to document a moment in time—whether 
that moment takes place in the studio or on the streets.  ■ 

More info? Circle 42 
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Stroboframe 0 

"Camera-Rotating" 
Brackets 

"Flash-Rotating" 
Brackets 

THE LEADER IN PROFESSIONAL FLASH BRACKETS 

You already know why flash brackets help 
make better photographs—softer shadows, no ,̀ PRO-RL PRO-SQ 
red-eye, more (tattering facial lighting—the things that 
make clients smile again, when they see the proofs. 

Stroboframe has more brackets, for more applications, 
than anyone else. Just look over these top models, 
and you're sure to find one that's right for you: 

PRO-RL and PRO-SQ—Our newest, feature-
packed brackets. Camera-rotating (RL) and square 
format (SQ) models with innovative flash positioning 
controls and more stability than any other bracket. 

RL-2000—The ideal combination of compact size, 
light weight, and pro features in a camera-rotating 
bracket. Walnut side grip and palm/focusing rest 
make it ideal for cameras using standard cable releases. 

R-4lb—Extra-high flash positioning over rotating camera platform, with 
dual walnut grips. Great for larger 35mm cameras and medium format. 

PRO-66—Specially designed for Hasselblad with 
Winder or Bronica SQA with speed grip.A light, 
sleek, and feature-filled bracket. 

QR-66—The perfect, compact bracket for 
Hasselblad or Bronica SQA. Designed in cooperation 
with top wedding photographer Denis Reggie. 

PRO-T and PRESS-T—Super fast, 
super light, flash-rotating brackets. 
One tall, one short and compact; 
both ideal for cameras with built-

in grips or auxiliary speed grips. 

CAMERA FLIP—Our newest camera-rotating bracket, 
and our most economical ever. Good, basic bracket 
for 35mm and 6x4.5cm cameras. 

QUICK FLIP—Our simplest, most compact 
and least expensive bracket. 35mm and 
120 models available, both with 
flash-rotating arms. 

STROBOFLIP—A great 
way to get flash rotation 
without added bulk or 
height. So light and 
unobtrusive, it feels 
like part of your 
camera. 

Send ror n rrrll line hrnrhure 

Stroboframe 

RL-2000 

PRESS-T 

CAMERA-FLIP 

QUICK-FLIP  STROBOFLIP 

R-4{b 

PRO-66 

PRO-T 

QR-66 
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--THE TIEEEN COMPANY • 21 JET VIEW DRIVE, ROCHESTER, NY 14624• TAX: (800) 394.3686 • www.tiffen.com • www.iaundersphoto.com• IN CANADA: NADEL ENTERPRISES, TORONTO, ONTARIO 
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Professional Photographer has launched 
a new Web site at www.ppmag.com. 
Highlights include stories from past 
issues, current news releases, links to 
industry Web sites, and a state-of-the-art 
forum area that address such topics as 
portrait, wedding, commercial and adver-
tising photography, and digital imaging. 

Harry Callahan, the Toast of the Town 
On September 24, Atlanta 

Celebrates Photography (ACP), a 
non-profit annual programming 
initiative, pays tribute to the late 
photographer extraordinaire Harry 
Callahan with a silent auction of work 
by his peers and students at the Capital 
City Club. Callahan lived in Atlanta 
for 15 years before his death in March. 
The celebration of photography 

continues through October at some 
39 galleries and educational institutes 
in Atlanta and environs. The 
galleries will host special exhibitions 
of fine art photography, plus artist 

appearances and related events. 
Next year, ACP will launch the 

Harry Callahan Lecture Series, a 
multi-day program of speakers, 
panel discussions, and workshops in 
photography. Professional Photog-
raphers of America, which is 
headquartered in Atlanta, is both a 
platinum sponsor of the celebration 
and a founder of the lecture series. 
For details about purchasing tax-
exempt tickets to the auction and 
the celebration, call the Atlanta 
Celebrates Photography committee: 
404-885-9240. 

WHO SAYS YOU CAN'T TEACH 

DOX BLAIR 
Terry Don 

"This camera is Hasselblad quality all the way from its 
solid, no-nonsense feel, to the incredible quality of its 
panoramic images... sharp-as-a-tack from edge to edge 
with no distortion whatsoever ..1'm in love... again!" 



Calumet Photographic 
Hosts PhotoShow 99 
Calumet Photographic Inc. of 
Bensenville, Illinois, announced 
PhotoShow 99, the largest event of 
its kind in the Midwest, to be held 
Saturday, October 2, at the Westmont 
Convention Center, outside Chicago. 
A day of seminars will be presented 
by such world-renowned photog-
raphers as Greg Gorman, 
Glenn Martin, Bobbi Lane, Rick 
Becker, Pete Saloutos, Eddie Tapp, 
and Richard Newman on topics 
from inspiration and creativity to 
digital imaging and business 
strategies. A professional product 
expo, with more than 60 of the 
industry's top manufacturers, will 
highlight the latest in imaging 
innovations. For information, call 
Calumet at 888-280-3686.  ■ 

Rare Collectibles at B&H Photo 
Gerry Hughes, manager of the recently expanded Collectibles Department at the B&H Pro 
Photo SuperStore (New York) displays rare camera equipment: (from left) 'The Oreo," a 
one-of-a-kind tan and black Leica M6W; limited edition Nikon F-90 with a transparent 
case; rare Moller Cambinox 16mm binocular camera; Rollei 35, the smallest full-frame 
mechanical/manual camera ever made; an 800mm Leitz Wetxiar lens—it shipped with a 
free Volkswagen; a 21-135mm Zeiss Ikon viewfinder. Hughes holds an unusual Fuji G617 
6x17 panoramic exposure camera. Photo by Howard Sherman. 

A.N...  OLD DOG.\..._EW TRICKS?! 
XPan has added a new dimension to the legendary work of Don Blair, 
America's most beloved portrait icon. It is the first and only  

dual-format 35 that lets you switch from standard 24 x 36mm  �r 
images to full 24 x 65mm panoramics on the same roll of 
35mm film.* 

The XPan is a quiet, quick-focusing rangefinder with 
interchangeable 45mm and 90mm f/4 Hasselblad lenses, 
state-of-the-art automatic features and a price that will make 

it an affordable addition to any professional or enthusiast's 
camera bag! Call or visit our web site for more information 
or the name of the dealer nearest you. 

* Panoramic images require custom printing from a professional lab. 

Shown with 
45mm lens. 
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No Stone Unturned 
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Iiotographer and writer Mark 

Edward Harris recently returned 

from the Rencontres Internationales 

de la Photographie, in Arles in the 

South of France and the Bekaa Valley in 

Lebanon. As usual, the trip served more 

than one purpose: To shoot stock 

photographs for Tony Stone Images, and 

to interview photographers for the second 

volume of Faces of the Twentieth Century.-

Master Photographers and Their Work 

(Abbeville Press, ISBN: 0-7892-0334-0). 

In the first volume, published in 1998, 

Harris recorded the words and pictures of 

many of the great names in photography, 

including Alfred Eisenstaedt, Manuel 

Alvarez Bravo, Eve Arnold, Gordon Parks, 

Carl Mydans, Horace Bristol, Mary Ellen 

Mark, Marc Riboud, Elliott Erwitt, Eikoh 

Hosoe, Andreas Feininger, Helmut Newton, 

Jeanloup Sieff, Jean-Philippe Charbonnier, 

Edouard Boubat, Joe Rosenthal, 

Sebastio Salgado, Annie Liebovitz, Peter 

Lindbergh, and Herb Ritts. 

arrls 

Harris is hired to photograph celebrities in his signature documentary 
style. 'This works out well," said Harris, "because time is invariably 
limited, and I can use just a simple silk overhead for lighting." He 
photographed Harrison Ford (right) and Steven Spielberg (above) with 
Nikon N90s and 85mm and 50mm lenses, respectively. 

mages by Mark
 Edward Harri
s 
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In March, Volume One won both 
the prestigious New York Book 
Show Photography Book of the Year 
and Best of Show awards. "It was a 
labor of love," recalled Harris, who 
interviewed and photographed the 
photography greats. "To sit with 
someone like Alfred Eisenstaedt and 
listen to him tell some of his life's 
experiences, like how he was shot 
through both legs as a German 
soldier in World War I, was 
incredible," said Harris. "The new 
book will have a more international 
focus, and include such 
photographic giants as Yousuf Karsh 
and Arnold Newman." 
After graduating from California 

State University, Los Angeles, with a 
master of arts degree in pictorial/ 
documentary history—a degree 
program Harris created—the photog-
rapher started his professional career 
shooting stills for the Mery Griffin 
Show and various television and 
movie companies. When the show 
ended in 1986, Harris purchased a 
"Circle Pacific" plane ticket, which 
set him on a four-month trek across 
the Pacific and throughout Australia, 
New Zealand, Southeast Asia, China, 
Japan, and the Philippines. The images 
created on that trip were the first to 
bring attention to Harris' travel/ 
documentary style of photography. 
When he returned, however, he 

landed a job assisting photographers 
at Playboy magazine, where he 
claims he learned the ins and outs of 
lighting and film. "The job taught me 
a lot about lighting," remembered 
Harris. "It is not unusual for a centerfold 
image to be created with as many as 
20 power packs, including grid 
spots, soft boxes, tri-lights, and 
pencil lights." Several years after 
leaving Playboy and starting his own 
business, Harris went back to cover 

Playboy photo sessions in his 
documentary style. His work 
appeared in the HarperCollins book, 
A Day in the Life of Hollywood. 
Harris' editorial work has appeared 

in many prestigious publications, 
including Life, Time, Vogue, Elle, 
Playboy, People, American Photo, 
Detour, Stern, The New York Times, 
The Los Angeles Times, The Boston 

Globe, Westways, and The Los 
Angeles Times Sunday Magazine. 
He is the recipient of numerous 
awards for his photography, including 
the CLIO and the Aurora Gold Award. 
He was also presented the Ace Award 
for a television video he directed 
and produced. Harris' first solo 
photographic exhibition was held at 
the Nikon Salon in Japan in 1992. 



ri�yi,�y f� 
�duerf isi  o h� f 

�p fror-\ 

o�ur,e,,\tar� 

Harris' commercial work ranges from 
fashion photography for The Gap to 
travel photography for cruise lines 
and airlines, and all of it exhibits his 

trademark photojournalistic style. 
Recently, Harris worked on a Gap 

shoe campaign, as did William Weg-
man, Mary Ellen Mark, and Elliott Erwitt. 

"It was an interesting approach for a 

commercial client to take," said Harris. 
"The art director, Maggie Gross, gave 
me an amazing amount of liberty. She 

gave me several pairs of shoes and 
told me the concept was all mine." 
The next morning, a friend held 

Harris as he sat on the ledge of the 
penthouse suite at the San Francisco 
Hilton, photographing the new Gap 

shoes. He used Kodak Professional Tri-X 
Pan Professional black-and-white film 
with a Nikon F3 camera and a 35mm 
lens. Other images in the Gap series 
include a black-and-white image of 
his girlfriend's feet (shot from a Royal 

Images by Mar
k Edward Harr
is 

Caribbean Cruise ship in St. Thomas, 
Virgin Islands), and an interesting color 
photo taken in San Juan, Puerto Rico. 
"That photograph was about image, 
not shoes," said Harris. The image 
was created when Harris walked by a 
door with a pair of shoes outside. "I 

took the Gap shoes off my feet, 
swapped them and took the picture. 
Then I returned them and took off." 
The image became one of three shots 

by Harris used for the Gap campaign. 
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Harris has worked on 
both sides of the camera 
—in one instance, 
simultaneously. When 
movie producer Tim 
Zinnemann wanted to 
add realism to his film 
Lies of the Twins, he 
asked Harris and 
fashion photographers 
Sante 'Orazio, and 
Victor Skrebneski to 
play the parts of 
photographers in the 
movie. Harris added his 
own element of realism 
by shooting real film. 
He didn't follow the 

script, however. "The 
script had lines such as 
'Babe, work with me,"' 
said Harris. "That's the 
stuff people think we 
say to models, but they 
let me use my own 
lines." The experience 
was very rewarding. In 
addition to the monetary 
compensation (he 
recently received yet 
one more residual 
check for $10.88), 
Harris left with a 
beautiful wedding 
image of Isabella 
Rosallini (right), which 
he captured live while 
acting during the 
filming. He had the 
image hand tinted.  ■ 

Image by Mark
 Edward Harri
s 
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September's cover was created for Joico professional hair care prod-
ucts. The image was designed to 
show off the brilliant, sexy red 
tresses without competing with the 
rest of the image. Mark Harris also 
wanted to accentuate the model's lips 
and eyes. He faced two problems: 
dark red hair is likely to absorb light, 
diminishing all of the fine details; 
and adding extra light would 
decrease the contrast in the image. 
Harris chose Kodak E-100S Pro-

fessional transparency film "because it 
creates clear, accurate color and works 
well with skin tones." He exposed the 
film normally, pushing it one stop 
during processing to increase contrast 
and to lighten the hair just enough 
to bring out the detail. He shot with 
the lens wide open to achieve selec-
tive focus on the eyes, lips, and hair. 
Harris used a Hasselblad 501 C/M 

with a 120mm Makro Planar f/4 
lens, because it is relatively 
lightweight for a medium-format 
camera and it suits his real-life 
shooting style. "I prefer medium-
format for those kinds of shots," said 
Harris, "because they are often 
enlarged for posters or billboards." 
The image was simply 

illuminated with a 1,200-watt-
second Balcar power pack and two 
heads with standard reflectors. Both 
lights were aimed at the white 
ceiling, one positioned behind 
Harris, and the other to the right of 
the subject, to create a "cove 
situation" emulating outdoor light. ■ 

Mark Edward Harris: 
Oh, That Little Red Tress 

Hair by Eric Fisher for Joico 
Hair color by Sue Pemberton for Joico 
Make-up by Allisigga/HMS Bookings 
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1998 Outstanding Nature Photographer of the Year, Art Wolfe, 
on the wonders of 45-Point Area AF with 21-Zone Evaluative Metering: 

"The shot was *here 

for less than an instant— 

and EOS-v-3 nailed it! " 



EOS-3 is winning the praise of press and pros alike. 

"It was no easy shot," explains Art Wolfe. 

"Because the monkeys constantly change positions 
there's no time to focus and recompose. At the 

ideal instant, I simply glanced to the left and fired." 
The EOS-3, armed with 45-Point Area AF, 
Eye Controlled Focus and E-TTL Flash mode 
nailed the shot. 

and expressions, 

/ 0 \ 000000 
/0001404000 
000e000e000 
❑00-40800❑ 
❑000000 / 

45-Point Area AF 

Of EOS-3's vastly improved Eye Controlled Focus, Wolfe proclaims: 
"I love the way the autofocus so completely follows my eye." 

The Canon Speedlite 550 EX "...gave the main 
subject even exposure impossible with available light --

and did equal justice to the monkeys in the background. 

Add the snow and you have a very difficult exposure situation. 
EOS-3 performed to perfection." 

Of his move to Canon, Wolfe says, "Since 1 switched to Canon, I'm 

taking shots I never could have taken before. As for the EOS-3, 
it's truly'A Victory for Photography'." 

Canon 

07999 Canon U.S.A., Inc. For more information, call 
1-800-OK-CANON or visit us at http://www.usa.canon.com on the web. 

More info? Circle 44 
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The 
Award-Winning 
Images from the 
Calumet-PPA 
Photographic 

he stunning photographs of Betty Cobb, of Gallery Competition 
North Hollywood, California, won the grand  p 
prize in the inaugural New Faces photographic 

competition, jointly sponsored by Calumet Photographic and Professional Photographers of America (PPA). Open 
to all photographers who have yet to attain the Master level of PPA certification, the competition was launched 
to encourage professional photographers in the all-important early stages of their careers. 

The editorial staff of Professional 
Photographer evaluated more 
than 300 photographs submitted 
by 60 entrants. The diversity of 
the artistic styles was remarkable—it 
was a tough call. The first runner-
up was Michael Barrett, of Madison, 
Mississippi; second runner-up was 
Angela Bammer, of Cubberly 
Studios in Delaware, Ohio. 
Selected images from the New 
Faces contest entries were 
exhibited in a special gallery at 
"Hitting the Mark," the 1999 PPA 
National Convention in Atlanta. 
All three winners received their 
awards at the PPA'99 Imaging 
Conference & Expo in July. The 
grand prize included an official 
PPA varsity jacket, a professional 
Tenba portfolio case, and a 
goodie bag of PPA merchandise. 
Calumet contributed an all-
expense-paid trip to the PPA 
national convention, including 
airfare, hotel, $500 cash, and 
promotional considerations. Betty 
Cobb also received an 
attractively framed, gold 
medal/plaque combination in a 
ceremony at the Theatre in the 
Round on the trade show floor. 
Runners-up received silver and 
bronze medal/plaque 
combinations and goodie bags. 
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Cobb Seeks the Infinite and Subtle Variations of Expression 
"Faces fascinate me, and 
the infinite and subtle 
variations of facial 
expressions are fun to 
attempt to capture," says 
Betty Cobb. She created 
her three winning 
portraits with a Nikon 
N6006 35mm camera, 
that "seems like a natural 
extension of my eyes." 
Both of the black-and-

white images were 
created with Kodak Tri-X 
Pan (ISO 400) 
Professional film rated at 
E.I. 100 and pushed two 
stops during processing 
"to cause the 'glowy' 
skin tones." She printed 
the images with a No. 5 
filter, to further increase 
contrast. The profile was 
lit with a Dyna-Lite 
M1000 powerpack with 
one lamphead placed 
directly in front of the 
subject's face. The other 
image was lit with a 
Lowe[ Pro-Light, also 
placed directly in front 
of the subject's face. 
"The light truly was hot, 
and the pain on the 
subject's face is real," 
joked Cobb. 
The color image was 

exposed on Fuji Velvia 
50 Professional RVP film, 
rated at E.I. 25 for 1/60 
second at f/5.6. The image was 
illuminated with a single Norman 
900 Series Illuminator lamp head, 
with a 6-inch snoot, on a boom 
directly over the subject's head. 

Betty Cobb ©1999 

The film was pushed one stop 
during processing to increase the 
contrast. The film was cross-
processed (C-41) to shift the color, 
which was further shifted during 

printing. The image was printed on 
Kodak Ektacolor Ultra paper, 
which also helped increase the 
contrast. 
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Betty Cobb 
"I was absolutely shocked," said Betty Cobb about winning the 

Calumet-PPA'99 New Faces Contest. "My submissions are such a 
departure from the traditional PPA style." Cobb's business is primarily 
portraiture and "tends to appeal to people who aren't necessarily 
looking for the sunniest, most cheerful view of the world," she said. "My 
business grows mainly through word of mouth by people who relate to 
the darkness of it. I love to use lighting, odd angles, and extreme dark-
room techniques to distort or modify what a person actually looks like." 
Cobb lives in North Hollywood, California, where "camera owner 

calls themselves a photographer." Her clients include people in the 
entertainment industry and the music industry in particular. She shoots 
album covers, live concerts, promotional images, and Web site imagery 
for publications such as Outburn Magazine, a music publication, and 
Ultinmte TV, an online entertainment magazine. 
Cobb also teaches photography 101 and darkroom techniques at several 

colleges in the Los Angeles area, where she tells her students: "Anyone 
can own a camera. Very few can be photographers." Cobb enjoys 
teaching because she enjoys getting her subjects while they are still 
young. "I love my photo fetuses, because they are pure," said Cobb. 
"They haven't been spoiled yet. They are still innocent." 
Cobb earned an associate degree in fine art photography from the 

Otis/Parsons School of Art and Design in Los Angeles. She also spent a 
couple of years printing in Hollywood labs whose clientele included 
several renowned photographers such as Herb Ritts, Diego Uchitel, 
Norman Jean Roy, Michel Comte, and Matthew Rolston. "That was an 
education in itself," she remembers. 
Cobb's fine art background allows her to adhere to philosophies that include other artistic disciplines. Cobb wants to 

see the photography industry open up to artists, and she wants to see women get a break. "When I teach, most of my 
students are women," she complained. "But when I look at photo credits, most 
of them are men. There's something wrong with this picture." 

Betty Cobb ©1999 

otograph of Betty Cobb by Ingrid Silvia Krampe. 

// faut aller voir. (We must o and see for ourselves.) 
That was our position when we viewe Betty Cobb's winning images from 
the Calumet-PPA 1999 New Faces Award contest. Using a similar processing 
technique as one of Betty's award-winning images, contributing editor Ingrid 
Silvia Krampe exposed Kodak Ektachrome Professional E100S transparency 
film, then pushed it one stop during cross-processing (C-41). The image was 
exposed at f/4 for 5 seconds, with a Nikon N70 35mm camera and a 35-
80mm f/4 lens, using only the modeling lights on a Calumet Travelite 750. 
It was taken at the Karma Club in Atlanta, site of the PPA'99 "After 
Party," sponsored by PPA and Professional Photographer magazine. The 
party was designed for a good time by all show attendees and to 
celebrate contemporary fashion photography. Local Atlanta fashion 
shooters Thomas Fahey, Lou Freeman, Troy Plota, Lisa Sciascia, and Matt 
Dunn were included in the exhibit. 
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Michael Barrett 
Michael Barrett, first runner-up for the 

New Faces Award, started out as a 
photojournalist, as did his wife and 
business partner, Dianne Laakso Barrett. 
Michael went on to shoot editorial and 
public relations photography, and he has 
two local magazine covers to his credit. 
The couple's focus changed when they 
started a family. They moved from sprawling 
Atlanta to Madison, Mississippi and opened 
Barrett Photography. "It was truly a leap of 
faith," said Michael Barrett. But in just five 
years, the studio stays booked solely 
through word-of-mouth advertising. 
Barrett said that joining PPA and taking 

advantage of the workshops and conventions 
the association offers greatly accelerated 
his transition from photojournalism to wed-
ding and portrait photography. "I had never 
needed to please the subject before, just the 
photo editor and myself. It's been a total 
turnaround" As you can see by these images, 
Barrett's experience in other photographic 
genres only enhances his portraiture. 
The photograph of the old man was 

captured with a 35mm Nikon camera on 

Kodak Tri X Pan black-and-white film. For 
the other photographs, Barrett used a 
Hasselblad 6x6 camera with Kodak T-Max 
400 film. "For His Eyes Only," (above) the 
only titled photograph in this collection, was 
chosen as the cover of Mississippi magazine's 
bridal edition Qanuary-February 1999). 
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Angela Bammer 
After six years in professional photography, 

second runner-up Angela Bammer has a definite 
philosophy about her craft: "Do what you feel 
is right. There are guidelines, of course, but 
don't be afraid to step outside the boundaries." 
The energetic and outgoing photographer 

finds the greatest satisfaction in shooting 
seniors and children. Some five months ago, 
Bammer signed on with Cubberly Studios in 
Delaware, Ohio (Cubberly Studios is head-
quartered in Columbus). Bammer earned an 
associate degree with an emphasis in portrai-
ture at the Ohio Institute of Photography, 
with an emphasis in portraiture. 
Bammer captured these New Faces images 

with a Hasselblad medium-format camera. The 
color image was shot on Fujicolor NPH 
Professional 400 film. 
Bammer hand-colored the bouquet in the 

untitled black-and-white image, which was 
captured on Kodak film. The laughing bride 
and bridesmaid in the candid photograph are 
friends of the photographer's. Not only was 
Bammer the second shooter at the wedding— 
she was also one of the bridesmaids!  ■ 

24 • Professional Photographer • September 1999 



This split-second brought to you by MegaVision Digital Cameras. 

HIGHEST COLOR QUA 

SHARPEST DIGITAL FILES 

TRUE MOIRE FIX 

COMPREHENSIVE WARRANTY 

Specifications  S2  S3  
File Size (8 bit per color)  12MB RGB  18MB RGB 

16MB CMYK  24MB CMYK  
File Size (16 bit per color)  24MB RGB  36MB RGB 

32MB CMYK  48MB CMYK  
Capture Rate  0.8 seconds  1.2 seconds  
(CD Area Array  2048 x 2048  3072 x 2048  

Equivalent Film Speed  801SO  50150   

Shutter Speed  112-1/250  8 sec.-1/250 

Software: Photoshoot3.O for Macintosh 
(ompatibility: Most medium format cameras 

Megallisiods PhotoShoot software, a complete stand-alone 
application, tone curve, sharpening, image capture and 
retouch capability package. With PhotoShoot, you can shoot 
into an electronic proof sheet for instant feedback, editing 
and approval. 

Capture in an Instant -
Anywhere! 
The MegaVision series of single-shot 
backs offers you high-resolution 
images either tethered to a computer 
or on location with the optional 
BatPac battery system. Perfect 
for portraiture, fashion, annual reports 
and studio assignments. 

Choose Your Chip 
MegaVision is the only company that 
offers a choice of digital backs for 
medium format cameras. The S2 
(12MB file) and the S3 (18MB file) now 
provides professional photographers 
a clear choice of file size, resolution 
and price. 

Incredible Technical Support 
The MegaVision system is supported 
throughout the U.S. by the most 
comprehensive warranty program 
in the industry. 

The one-year program includes free 
loaner service, software upgrades 
and unlimited telephone support. 
Extended service contracts 
are available. 

ANOTHER CALUMET 
DIGITAL SOLUTION! 

CALUMET DIGITAL SOLUTIONS 
For more information about the 
52 and S3 or to arrange an on-site 
demonstration, call us toll free at: 

(1-888-237-2022) 
Visit our web site at: 

www.calumetdigital.com 

More info? Circle 45 
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America Online's wedding mega-site, The Knot, hosts nearly 1 million visitors a month. 
That's more than the combined circulation of Bride and Modern Bride magazines. 
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'd ow much would you pay to 
advertise your wedding 
business to thousands of new 
prospects a day? What is it 
worth to have your 

professional portfolio just a mouse 

click away from a list of pre-qualified 
brides-to-be who have chosen to 
contact your studio because of its 
location, photographic style, and 
starting price point? 
If this all sounds too good to be true, 



nearly 1 million unique visitor's a 
month who use the site's 
personalized planning tools. 
Reggie added that all PPA photog-

rapher listings on WPN will include 
the PPA logo. "WPN will explain to 
brides the benefit of choosing a listed 
photographer who bears this logo; 
that it represents the photographer's 
membership in a prestigious organi-
zation whose members are dedicated 
to photographic excellence and high 
business standards." Though details 
where not available at press time, 
there are plans to also promote the 
PPA Certified logo, giving the brides an 
additional reason to look for photog-
raphers who meet these qualifications. 
Terry Deglau, trade relations 

manager of Eastman Kodak's Profes-
sional Division, announced his com-
pany's participation in the online 
alliance, saying that Kodak will pro-
mote the use of Kodak ProRewards 
points to defray all or part of the cost 
of upgrades that photographers choose 
to add to their WPN listings. For 

example, if 
member 
photographers 
wish to add 
portfolio images, 
promotional text, 
or a direct link to 
their Web sites, 
they can use the 
points they've 
earned in 
Kodak's frequent 
buyer program to 
pay for the addi-
tional charges. 
"WPN will 

allow full or 
partial use of 
ProRewards 
points to upgrade 
a membership," said Reggie. "The 
photographers simply give us their 
Kodak ProRewards numbers and we 
do all the leg work. (A full explanation 
of list upgrades is published on 
WPN's Photographer Information 
Web site at www.wedphotonet.com) 
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Wedding Photographers Network is The Knot's exclusive "find-a-
photographer" online resource for brides and grooms. This site 
reaches a select group of buyers with a limited window of 
opportunity for sales. From the day the bride receives her 
engagement ring to the day she chooses her photographer may 
be only a few weeks—too short for many traditional marketing 
strategies, but ideal for the immediacy of the Internet. 

Internet 
Marketing 
Success 
"When we set 
out to find a 
home for the 
Wedding 
Photographers 
Network," said 
Reggie, "We 
were looking for 
a Web site that 
brides were 
already visiting; 
one that was 
highly visible. 
That's how we 
landed on The 
Knot. In the year 
and a half we've 
been online 
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WPN member listings can be upgraded to include a portfolio of 
the photographer's work. Though founder Denis Reggie is well 
known for his photographs of celebrity weddings, WPN and The 
Knot speak to real-life wedding couples rather than high-society. 

with them, The Knot has become 
almost a cult phenomena. The initial 
printing of The Knot's first book in 
1998 sold out in 45 days. Now it's 
gone into a second and third 
printing. Their angle is to offer 
advice for real-life weddings. 
AOL boasts more than 17 million 

subscribers. In the month of January, 
The Knot broke all records for wedding 
planning sites, by crossing the 1 million 
users mark. "It was visited by more 
people than the combined circulation 
of Bride and Modern Bride maga-
zines," said Reggie. "That makes it 
an incredibly powerful resource." 
"Remember, brides in their mid '20s 

today have very likely been raised 
on the Internet," said Reggie. "They 
use it as a tool to do their research; 
in this case, to help them find the 
right vendors for their weddings." 
The Knot features many service 

areas similar to WPN, each fulfilling 
a separate wedding plan need. For 
example, the bride can search for her 
dream wedding gown from among 
11,000 designs. She can order 
custom flower arrangements and 
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Prepare for YOUr Online Listing 
PPA wedding photographers who are eager to take advantage of their new WPN listing 
are encouraged to update their membership information as soon as possible, so that 
WPN will have the data necessary to list photographers based on minimum price and 
photographic styles (traditional or photojournalistic). Starting this month, you will be 
able to add this information to your membership file through PPA's new Web site 
(www.ppa.com). Simply log on and look for instructions in the Members Only area. In 
addition, members can submit the information with their renewal payments for 2000. 
Please look for survey questions directed to all PPA members in your first renewal notice. 

designer invitations. The couple can 
log on together and plan the perfect 
honeymoon package, or enter their 
names in the bridal gift registry, 
which lists more than 10,000 items. 
Each Knot site has its own criteria 

for selecting vendors or products. 
When the bride searches for her gown, 
for instance, she is asked to specify a 
designer, neckline, silhouette, and 
price range. Once she's made her 

Manfrotto tripods provide a proven 
combination of light weight; strength; 
"bullet-proof" durability; fast, easy 
handling; and, of course, affordability. 
With more than 45 tripods and an 
extensive range of heads and  + 
accessories to choose from, 
there's a Manfrotto tripod 
system that's perfect for you, 
For more information, 
see your dealer, contact 
us, of isit.k r.websit- ,.. 

selections, the system displays a list 
of gowns that meet her criteria. 
A similar process is used to match 

WPN photographers to prospective 
customers. Instead of searching by 
name, the bride enters her area code 
for a list of studios in her area. Then 
she selects either traditional or photo-
journalistic styles of photography, 
and checks a minimum price point— 
the lowest fee the photographer 

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey, NJ 07446-0506 
011818-9500 • Fax: (201) 818-9177 • email infebogenghoto corn • web vmw bogenohoto cam 

charges. "This is not an average, or a 
maximum fee," said Reggie. "It's the 
minimum fee. So the bride knows 
whether she can afford that 
photographer's work. 
"With these three criteria, the 

system lists the photographers who 
meet her specifications for location, 
style, and price. The e-mail and 
phone calls you receive based on 
your WPN listing are from 
individuals who have been pre-
qualified by the search criteria. It's 
much more valuable than, say, a 
Yellow Pages listing that, as many of 
us know, brings you lots of people 
whose profile you don't fit," he added. 
"If your studio is in one area, but 

you intend to market in another, you 
can simply add your WPN listing to 
that respective area code. This allows 
photographers to expand their reach. 
"We've had many success stories," 

said Reggie. "For example, there's 
Derek Shoaff-Bambry, a photographer 
with a successful studio in Colorado. 
He listed his name in every area code 
(a $600 per year surcharge), and had 
all his listings linked to his Web site. 
Within six months he had booked 27 
weddings from his WPN listing. 
"It changed the entire profile of 

his business. He cancelled all of his 
local advertising and became a national 
photographer. Like me, he's now in 
an airplane almost every Friday head-
ing to weddings around the country." 
PPA members can expect to see 

real benefits from their basic listing 
on WPN, said Reggie, but he points 
out that they will benefit far more by 
upgrading their listings to include 
images or links to their own Web sites. 
There are even membership levels that 
allow you to rotate your portfolio in 
the front screen highlight of the WPN 
home page, where every bride who 
visits the site will see your work. 
Most important, however, is being 

More info? Circle 47 

28 • Professional Photographer • September 1999 



able to continually refresh your 
portfolio by adding new images to a 
linked Web site, or posting last 
week's best shot on WPN for your 
online portfolio. 

What Lies Ahead 
Reggie is excited about the new 

online partnership and the 
possibilities that lie ahead. "We 
think that this is just the beginning of 
a wonderful relationship between 
PPA, WPN, and The Knot. We've 
already begun to look into the 
opportunities available in the 
portrait world through The Knot's 
partnership with AOL," he confided. 
"There's been discussion about how 
that partnership could benefit the 
PPA Portrait Group and members 
who specialize in babies, families, 
and children. We think The Knot 
can help us build a relationship with 

CP 903  CP 500 

AOL through online promotions, 
articles, and other strategies." 
Already, Reggie has been working 

on a plan to enhance the presence 
of WPN photographers in The Knot's 
editorial area with a regular wedding 
photo feature. "They would be real-
world weddings," said Reggie, "not 
celebrity or society weddings. The 
feature would include 7-10 black-
and-white or color images taken by 
a WPN photographer that showcase 
a recent wedding. With their client's 
permission, photographers will send 
their images to us electronically, and 
editors at The Knot will choose their 
favorites. 
"It's a wonderful opportunity for 

the featured photographers to get new 
business," he continued. "We'll link 
the viewer to member photographers' 
e-mail addresses or Web sites, so 
they can contact them immediately. 

The Denny Manufacturing Company, Inc. 
P.O. Box 7200 Mobile, AL 36670 
Web Site dennymfg.c 

More info? Circle 48 

"All PPA wedding photographers 
will be eligible for this opportunity 
to gain national/international 
exposure," said Reggie. "It'll be like 
having your work published in 
several magazines at once, yet it will 
be far easier for a potential customer 
to contact you. The bride will have a 
chance to look at your images, read 
your story, get a close-up view, then 
click on the link so she can 
immediately be in touch." 
"Some of these things will be 

underway when this article is 
published, and we are working on 
other things as well," said Reggie. 
"It's a very exciting prospect, what 
lies ahead, because it makes so 
much sense for the brides, and so 
much sense for photographers. In 
our world, the Internet as a 
wedding planning tool is an 
absolute natural." ■ 
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by geNe ketter 

he larger the light source, the softer the light. This is 
the first rule of light modification. When you 
choose a lighting setup for your subject, you can 
use the small metal reflector that comes with the 
flash unit, or you can employ a variety of light 

modification devices made in a many different sizes. This 
article deals with the effects produced by one such light 
modifier, the soft box. 
The soft box was developed more than 20 years ago as 

a way to reproduce the diffused, indirect light quality of 
open shade outdoors. A similar effect can be achieved by 
using natural light indoors from a north-facing window or 
an overhead skylight, however the intensity of these light 
sources is not always easy to control. Painters have been 
using natural diffused light sources for centuries because 
they give the subject a three-dimensional look, with detailed 
shadows similar to what the human eye sees naturally. 

Diffused lighting is also very complementary to the subject, 
as it softens the features and improves the skin tones. 
Soft boxes gained popularity in the commercial photog-

raphy industry because they produced a natural looking 
rectangular light source that was very believable in 
product photography, especially when the viewer could 
see the light source reflected in the product. Without the 
soft box and its front diffusion screen, flash tended to 
create unnatural hot spots or specular highlights from the 
directional lighting of a silver reflector or an open umbrella. 
However, round highlights are not always an undesirable 

effect. Many fashion and portrait photographers use 
umbrellas with front diffusers to create round catchlights 
in their subject's eyes. What many don't realize is that 
this same effect can be achieved by placing a circle mask 
over the face of a soft box to change the shape from 
rectangle to round. 
Color balance is another important factor in your 

decision to use a soft box over a reflector. Most flash 
reflectors are silver, a color that reflects excess blue light. 
Since blue tends to darken shadows and brighten 
highlights, you now have several factors contributing to 
making a very small, contrasty light source: the reflector's 
size (5-7 inches), its plus-blue light quality, and the lack 
of a diffusion screen over the reflector. A similar effect is 
created when you use an open soft box with a silver, 
rather than white, interior. Although the light source will 
be larger than with a reflector, it will still produce more 
contrast than a soft box with a white interior. 
Some fashion and portrait photographers prefer to have 

more contrast in their lighting. They prefer the results they 
achieve with a large, white umbrella over the flat or 
"mushy" lighting produced by a soft box. It is, however, 
possible to modify the diffusion elements in a soft box to 
vary the contrast, thereby giving you a broader range of 
lighting scenarios with one piece of equipment. The 
following examples will demonstrate how you can 
control contrast with your soft box. 
While I'm not suggesting that any one of these lighting 

solutions is always going to be the right one for your 
subject, by illustrating these basic diffusion techniques, 
and showing you how to control contrast by adjusting the 
light source, you now have a basic foundation to build on 
in creating your own unique lighting style. 

Next month's article will demonstrate how to control the direction 
and shape of the light coming from your light source, using grids, 
louvers, barn doors, circle masks, strip masks, and gels. 
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Although we are all subject to high-contrast lighting conditions. 
especially when we step outside on bright sunny days, our 
eyes are designed to adjust to harsh changes in light. As they 
adapt to each scene, they begin to see detail in the darkest 
shadows and brightest highlights. and the contrast becomes less 
noticeable. Photosensitive film does not have this capability. 

Basic Diffusion 
Figure 1. We lit the subject with a medium light box (2432-

inch LiteDome) without the face or baffle (internal liner). 
Essentially, we exchanged the six-inch silver reflector 
with a much larger reflector (about a 400 percent increase) 
with a neutral white interior. This gives us a much bigger, 
softer light source, with 
far less contrast than the 
reflector; but it also 
produces the most 
contrast possible from 
the soft box. 

Figure 2. We installed an internal baffle in the soft box. 
The baffle is designed to "float" in the center of the box. 
This will diffuse and 
soften the center of the 
box, and reduce any 
hot spots that occur on 
the subject without the 
baffle in place. Notice 
that the highlights on 
the oranges and apples 

MITE LIGHTNING 
F�=800-443-5542 
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U t r-r7aMA P 2 4 0 0 
These fantastic new monoflash units are the 

location shooters dream. 1000 real* wattseconds 

in an incredibly compact package weighing under 

5 lbs.. Fully compatible with Ultra accessories and 

our new Wireless RadioRemote control system. 

Output comparible to certain other units rated up 
to 2500 effective W5. 

When you purchase an UltraZAP or 
X-Series unit then take your pick from 
one or both of these special incentives: 

-14   

13' Air-cushioned light 
stand for $25 (a $175  value) 

32" Chameleon Reflector 
for $25 (a $75 value)  J  

Offer Expires October 29, 1999. Not valid with any other 
Paul C. Buff, Inc. special incentives or special package pricing. 

X3200   (fan cooled) .... 5799 
X2400   (fan cooled) ....  S649 
X1600   (fan cooled) .... S599 
UltraZAP 2400   5549 
UltraZAP 1600   $479 
UltraZAP 800   5399 

Now Available - Order Online 
hap://waw.while-lightning.com 

Paul C. Buff, Inc. 
2725 Bransford Ave. • Nashville, TN 37204 
615-383-3982 - FAX: 615-383-0676 

More info? Circle 49 
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are spreading out and becoming softer. This floating effect 
will also let the light bounce off the sides of the soft box 
and reflect around the baffle. This helps to even out the 
light on the subject. Notice that the shadows in this photo 
are shorter and lighter. 

Figure 3. We placed the face over the soft box in front of 
the baffle to double diffuse the center and single diffuse 
the sides. This further reduces contrast by increasing the 
detail in the shadows and softening the highlights. 
Double diffusion in the center eliminates specular 
highlights on reflective objects such as eyeglasses. These 
specular highlights can create an unnatural cross-star 
effect in the middle of the reflection. By removing the 

specular highlight, the 
reflection looks more like 
an evenly lit window is 
providing the light. You 
can see the results in the 
softness of the reflection 
in this photo. 

Audio L'Ioqlkt'114Q tKh4iquel 
Lesson 1. Using Two Striplight Soft Boxes to Light a Reflective Cylindrical Object 

his is the first in a series of exercises in studio 
lighting developed by Gene Kester of Photoflex Inc., 

Santa Cruz, California. It was adapted for publication 
in Professional Photographer from the Web Photo 
School, an online resource for professional 
photographers. To see the original version, log on to 
www.webphotoschool.com and look for Lesson 1 in 
the school's free public area. 
The purpose of this exercise was to enhance the 

appearance and shape of an ordinary thermos by using 
studio soft boxes to create highlights that followed the 
natural lines and curves of the cylindrical shape. 

Step 1. We set a 2-foot 
piece of circular black 
Plexiglas on top of a 
plastic trash can to 
provide a reflective table 
for the thermos. The 
thermos was placed on 
the left side of the 
Plexiglas to offset its 
position in the circle. 

Step 2. We set up a medium striplight 
(15x55-inch StripDome) soft box with a 
Paul Buff White Lightning Ultra 1200 
studio flash to the left of the thermos as 
our main light source. The long narrow 
shape of the striplight was complementary 
to the tall narrow shape of the thermos, 
while a square or rectangular soft box 
would have overlit the object. 
We positioned the striplight so that the 

bottom was below the level of the Plexiglas 
platform to ensure that the main light ran the entire length 
of the thermos. Keeping the striplight below the platform 
level also helped to create a reflection in the black Plexiglas. 

Step 3. We used a White Lightning Ultra 600 studio flash 
with barn doors to light the background. This was strate-
gically placed behind the trash can to provide separation 
between the thermos and the background, and to enhance 
the curve of the circle, without overpowering the thermos. 

Step 4. We set up a small striplight (806-inch StripDome) 
with an Ultra 1200 studio flash to the right of the thermos 

(Continued on page34) 
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©1999 Frank Cricchio Fujicolor NPS 160 Professional 

F,7.,.k Cricchio, M.Photog.,CrJ-ASP, CPP-"I don't think the 
subtleties of this portrait would have been possible with any other film than 

Fujicolor NPS 160, and it is the subtleties that maize the image. As you 

can see in this image, Fujicolor NPS 160 is capable of capturing all the 

sharp detail of an image while still maintaining smoothness in tone." 



William  S. McIntosh, \I.Photog.,Cr.,I- kSP -"̀'hen I finally get an entire family 

to smile, I mare sure I have Fujicolor NPI-I 400 around. It gives me great shin tones, 

fantastic color and fine grain, even when the light is fading. \xth Fujicolor NPH 400, 

I know that when the right shot is presented, III be able to capture it." 

01999 William S. McIntosh Fujicolor NPN 400 Professional 

©1999 Lizbeth and Pauline Fulicolor NNGII 300 Professional 

Xizheth and Pauline, M.Photog.,F-ASP-"For this portrait we used available 
light so the baby could fall asleep. Not only did Fujicolor NIIGII 800 pick up her delicate 

shin tones, but it also captured the translucence of her shin and [lie saturation of her cheek 

color. Also, when I enlarged the photo, the fine grain let me see her evelashes with 

incredible detail. I've waited 25 years for this shot, and Ism glad I tools it with Fujifilrii." 
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01999 Michael J. Ayers 
Fujicolor NHGII 800 Professiona 

Michael J. Ayers, M.Photog.,Cr.,CPP, AEPA-"I've been in this business 
for In- years, and I plan on being in it many more. That's why I use Fujicolor 

Crystal Arcbive Paper. It beautifully reproduces every color out 

there, and it's designed to last over the years. I use Fujicolor 

Crystal Archive Paper because I don't want to make a career out 

of replacing my clients' faded photographs." 

FUJICOLOR 

Crystal  
Archive 
PAPER 

In wedding and portrait photography you don't get 

u Second chance. That's why David  ixt, Frank 

Cricchio, �l'illiam  Mcintozzh, Lizbeth and Pauline, 
and Michael J. A vers use the Fujicolor Professional negative 

film family to help them succeed their first time around. 

Take Fujicolor \PS 160 Professional for example. It's a m edium-speed, color 

negative film that uses Fujifilm's unique fourth color-sensitive emulsion layer 

te' Auiolo_v to _ ive you remarkable reproduction of the 

nios , difficult colors. It also delivers \'en' fine graiii, 

smooth skin tones and exceptional detail in all sorts of 

lighting situations, including fluorescent light. 

For situations that reLluire a higher film speed, tr.1 a film 
like Fujicolor \PH 400 Professional. Photographers know that Fujicolor \PI 140o 

Professional will deliver exceptional results witli beautiful skin tones, accurate color 

and superior fine grain for its high speed. 
Fur the most cliallenging conditions, Fujicolor  ILL,I I S 00 Professional really 

stands out. Remarkably hi-1, =peed, pleasiti  color and fine =rain empowe, the 

Professional  photographer  to  get  great  results  even  under 

difficult, low-light situations. 
Of course, even the greatest image falls short if it's printed 

on the moron= paper. That's where Fujicolor Crystal Archive 

Paper co mes in. Fro m natural skin 

tones to deeper reds, it heautifulh• 

.nders the entire color spectrum, and it maintains those colors 

.11  both light and dark storage conditions. Fujicolor Crystal 

Arcliive paper also �ivcs you lifelike detail and texture, while 

its improved 11iJhli�1,11t contrast ,With a whiter base 

sensation of three-climensional depth. 

For more information about how these or ally other Fujifilni 

oerh and Pd.: 
Ives you a 

Profcs-;t ,11d products 

can help your  photo graphy, vial our Wel) site ff- FUJIFILM 

at www.fujifilnl.com or call I-800-800-1--UJ1. 

www.fujifiIm.com ;fit 999 Fuji Photo Film U.S A A. Inc. 

1-ofessionol 

Front Cover Photo 01999 David Six[. M.Photog_ Cr.CPP 
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(Continued from page32) 

to provide a fill or accent 
light. We chose a small 
striplight because it created 
a narrower, shorter high-
light than the main light. 
This resulted in an asym-
metrical balance in the 

lighting 
design that had a more pleasing effect on 
the thermos. The accent light also added 
depth and dimension to the photograph and 
enhanced the object's cylindrical shape. 

Note that even though the small strip-
light is sitting on the Plexiglas table, the 
reflection does not run the full length of the 
thermos, because the strip is reflecting the 

light from the flash up. That is why we placed the main light 
below the table, so we would have the full lighting effect. 

Step 5. To further enhance the round shape of the 
thermos, we placed a diffusion screen (39x72-inch 

LightPanel) in front of the 
small striplight. 
Double diffusing a light 

source casts a softer light than 
the soft box by itself; and by 
making the diffusion screen 
larger than the 
it broadens and 
even more. For 

small striplight, 
softens the light 
this reason, we chose to use a large diffusion 
screen in front of the fill light rather than 
add an extra face to the striplight itself. 
By angling the diffusion screen, you 

can create a softer light than if the 
screen runs parallel to the striplight. Don't 
be afraid to experiment and adjust the 
degree of angle until you achieve the 
effect you want. 
The final result is a beautiful shot of an 

otherwise ordinary object. You can use 
this technique on a variety of tall 
cylindrical subjects, including people. 

N0 Ur+/V/"'E A U 
rpa/ 6 0a G dfG 
BY MAXIMA 

EVERY NOW AND THEN A PRODUCT C J OPES ALONG THAT 

REVOLUTIONIZES THE WAY YOU LOOK AT PHOTOGRAPHY. 

NOUVEAU - OUR NEW BOUND;YFi0T0 L13U,M 

CSi MAT SYSTEM IN SEVEN COLORS At FIVE 

SIZES GIVES YOU '101 AL FREEDOM OF UE.SIr,N, 

1T WILL CIiANGE THE WAY YOU SEE-

5 

Web: 

Kambam USA vs 
Cali for our brochure. 

747, Tualatin, Oregon 97062 U.S.A. 

800-662-6650, ext. 50 
X92-9818, ext. 50 FAX: 503-692-7929 
.kambara.com, E-mail: kambara@kambara.com 

More info? Circle 50 
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The 1  000w 

PowerLightT" 2500DR 

$825.00 

4r 

P � IR I 

Optional Remote Transmitter 
and Digital Display Receiver 
for the 2500DR & 1250DR 

The 500ws 

PowerLightT"' 1250DR 

$625000 

— i, 

Control Panel 
for the 25000R 

The 500ws 

PowerLightTM 1250 

$525.00 

W 

Optional Digital Display 
Unit for the 1250 

The New 
PowerL*Ight TM 
PL2 Series. 
Features Include: 

• Digital precision control of flash and modeling in 1/10th or 
1/2 stop increments. 

Versatility of a 6 full f-stop range. 

• Dependable microprocessor control and voltage regulation. 

• Optional Remote & Digital Display 

NE W TECHNOLOGY! 

Optional accessories for the 1250DR and the 

2500DR include: 
Infrared wireless remote control & display for the flash and 
modeling power settings. The hand-held remote will control 
9 individual PL2 PowerLights"'. You can change your flash or 
modeling settings from anywhere in the studio. 

Digital remote display and controller for precise control 
and visibility. The wired remote allows you to change the flash 
setting without lowering the boom arm, opening a soft box or 
moving behind a portrait subject. 

Computer wireless control allows you to set up to 9 individual 
PL2 PowerLights" in the studio and save unlimited files for each 
and every studio setup. IBM compatible format for windows 
95-98 operation. (Available August) 

Features Include: 
Independent slide controls for flash & modeling settings. 

Versatility of a 6 full f-stop range. 

• Dependable microprocessor control and voltage regulation. 

TN 

professional  lighting 

Contact your local Photogenic dealer to find out more 
about the New PL2 Series and Infrared Control System. 
Call toll free at 1-800-682-7668 for a dealer near you. 

525 McClurg Road, Youngstown, Ohio 44512 
Phone: 330-758-6658 • Fax: 330-758-3667 

Toll Free: 800-682-7668 
www.l)hotogenicpro.com 
More info? Circle 51 

Imagine being able to control your set lighting from a computer screen. Fantasy becomes reality with 
Photogenic's exclusive Wireless System Controller Software. Call 800-682-7668 today for details! 
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New Luna-Pro Digital F 

Get it right... in any light! 
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The exciting new Gossen Luna-Pro 

Digital F meter accurately measures 
a full spectrum of both flash and 
ambient light (as low as -2.5 EV at 

ISO 100) in either incident or reflected 
modes. Yet, it is so thin, compact 
and lightweight it slips comfortably 
into a shirt pocket! Controls are easy 
to use, displays are easy to read and 
a narrow measuring angle assures 
ultimate accuracy. An automatic 
power-off system extends the life 
of the Digital F's single AA battery, 

but safely maintains all your settings 
and measurements in memory. 

For more information, see your dealer, 
contact us or visit our web site. 

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey, NJ 07446-0506 
201) 818.9500 - Fax 1201! 818.9177 - email: info(_@bogenphoto.com - web: www.bogenphoto.com 

More info? Circle 52 
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a circular reflector to reduce light intensity 
and produce a softer light quality. Made of 
durable, lightweight nylon, Xenophon light 
diffusers are reversible and washable and 
they range in size from 4.5 to 20 inches. 

More info? Circle 162 

Chimera 
1812 Valtec Lane 
Boulder, CO 80301 
303-444-8000;888-444-1812 
FAX: 303-444-8303 
Web site: www.chimeralighting.com 
The hottest new products from Chimera are 
Screems lightbank scrims for reducing light 
intensity on your subject. Screems are 
designed to fit virtually any nylon, 
composite, or metal style speed ring adapter. 
They attach in seconds and their durable 
wire mesh material lets you work with the 
modeling lamp on, without fear of melting. 
Each set is comprised of nine wire-mesh 
scrims, three each of —1/3, —1/2, and —1 
stop values. They can be combined for a 
maximum of 21/2 stops of light reduction on 
a single flash. The Screems Long series is 
designed for flash units that extend more 
than 2 inches beyond the face of the speed 
ring adapter, and the Short series for flash 
models with less than 2-inch tube extension. 

More info? Circle 163 

Larson Enterprises Inc. 
365 South Mountainway Drive 
Orem, UT 84058 
801-225-8088,800-351-2158 
FAX: 801-225-8097 
Web site: www.larson-ent.com 
Larson Enterprises introduced three new 
Studio in a Box systems designed after those 
used by well known Master Photographers 
Darton Drake, Jack Holowitz, and Tim Kelly. 
Larson's Signature Systems include all the 
components of each photographer's favorite 
lighting setup. The Darton Drake Standard 
System includes a 46-foot Soff Box, 42x72-
inch Super Silver Reflectasol, 27x27-inch 
Brite Silver Refectasol, and a 27x27-inch 
Black Reflectasol. The Jack Holowitz System 
includes a 46-foot Soff Box, 10x36-inch Soff 
Strip, and a 42x72-inch Super Silver Reflec-
tasol. The Tim Kelly System includes a 46-
and 3x4-foot Soff Box, 10x36-inch Soff Strip, 
and a 42x72-inch Super Silver Reflectasol. 

More info? Circle 164 

F.J. Westcott Company 
PO Box 1596 
Toledo OH 43603 
419-243-7311; FAX: 419-243-8401 
Web Site: www.fjwestcolt.com 
The Portable Studio Kit 1 and Portable 
Studio Kit 2 are the hot new items in the 

Westcott family of professional light 
modifiers. The Portable Studio Kit 1 offers 
professional results with just two light 
modifying components: a 45-inch Halo, 
which softens the main light and provides 
140 degrees coverage of the subject, and a 
30-inch Silver/White Illuminator Reflector 
for reflected fill light. The Portable Studio Kit 
2 includes a 45-inch standard round Halo, a 
28-inch standard recessed Apollo, and a 42-
inch Silver/White Illuminator Reflector. The 
28-inch recessed Apollo can be used to 

modify the main light source, or as a 
"kicker" light, narrowly focusing its beam 
on the subject as needed. 

More info? Circle 165 

Mamiya America Corporation 
8 Westchester Plaza 
Elmsford, NY 10523 
877-310-7700,914-347-3300 
FAX: 809-321-2205 
Web site: www.profoto-usa.com 
Mamiya America Corporation offers a unique 

òer  y  •,�►y 
O 

Ogle  
4 4 

b V  

Portable Studio - Kit 2 

Portable Studio - Kit 2: 28" Recessed Apollo"', 45" Round Halo"' and 
42" Silver/White Illuminator Reflector:" 

Portable Studio - Kit i - Standard or Mono 
Portable Studio - Kit 1 - Standard or Mono: 45" Halo  ̀and 
30" Silver/White Illuminator Reflector."' 

4 In 1 IlluminatorO Reflector'"" Kit 

4 In t Illuminator' Reflector'" Kit: 42" Silver/Gold Illuminator̀ Reflector"' and 
42" Diffuser/While Illuminator Reflector7" 

W � St C Ot t. For information about new products, promotions. 
Westcott dealers and a free catalog, visit 

The F.J. Westcott Co.  our web site at wwwfjwestcott.com or call 
P.O. Box 1596, Toledo, OH 43603  customer service at 419-243-7311. 

'Savings derived from total relau value of products when purchased separately.  Copyright 1999 F.J. Westcott Co. 

More info? Circle 54 
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line of light shaping tools from Profoto of 
Sweden. The ProGlobe is a spherical 
modifier that measures 14 inches in 
diameter and mounts directly to the flash 
head with a soft box speed ring. Referred 
to as a "Chinese lantern" by 
cinematographers, the ProGlobe produces 
diffuse omnidirectional light when used 
alone, and eliminates hot spots from the 
flash tube when used inside a soft box. 
The ProGlobe can be used in hard-to-light 
situations where there is limited space, or 
in situations where the photographer 
requires a broad, surrounding light source. 

More info? Circle 166 

Photoflex 
333 Encinal Street 
Santa Cruz, CA 95060 
800-486-2674 
831-454-9100 
FAX: 831-454-9600 
Web site: www.photoflex.com 
The Photoflex LiteDome 03 soft box is 
designed to deliver a highly efficient, consis-
tently even, soft light, at an affordable price. 
A tough Duracloth exterior virtually stops 
light from passing through, while the 
interior surface is coated with several layers 
of color-corrected white polyurethane to 

produce high light output and still maintain 
a soft contrast level. The patent-pending 
Photoflex Quick-Release Corners (QRC) 
system enables you to set up and tear down 
the LiteDome 03 soft boxes in seconds, 
making them more "location friendly" than 
other models. 

More info? Circle 167 

Photogenic Professional Lighting 
P.O. Box 3365 
Youngstown, OH 44513 
800-682-7668 
FAX: 330-758-3667 
Web site: www.photogenicpro.com 
Photogenic Eclipse umbrellas are made with 
a removable white or silver reflective fabric 
lining that eliminates the "ghosting" effect 
often created by umbrella ribs that fall 
within the light path of a primary flash unit. 
Photogenic Glamour Boxes are based on a 
similar theory, designed with a lightweight 
aluminum tension rod running through the 
back plate and into the center of the box, 
thereby eliminating the need for an anterior 
frame. Its unique convex front design is 
available in square or hexegonal design and 
provides 180-degree coverage of the 
subject. 

More info? Circle 168 

Photographer's Warehouse 
525 McClurg Road 
Youngstown, OH 44512 
800-521-4311, FAX: 330-758-8010 
Photographer's Warehouse offers a variety 
of light modification kits, including the 
PG600XLB Soft Box kit with a 2424-inch 
silver-lined soft box, air-cushioned stand, 
and PG600XL Pro MonoLight. 

More info? Circle 169 

Plume Ltd. 
432 Main Street, P.O. Box Nine 
Silver Plume, CO 80476 
303-569-3236; FAX: 303-569-2932 
Web site: www.plumaltd.com 
Wafer Diffusion Banks, designed by photog-
rapher Gary Regester, feature a narrow profile, 
silver-with-white interior, and unique 
graduated inner baffles for optimum light 
enhancement. Wafer light banks work with 
most studio flash systems and are easy to 
assemble and collapse on location. A 
rotating cast aluminum attachment ring is 
tensioned for precise placement and each of 
the two inner baffles has its own graduated 
pattern, giving you four contrast choices 
across the front diffuser. Wafers are available 
in rectangular, strip, and hexoval styles. ■ 

More info? Circle 170 

"BEST OF SHOW" 
STUDIO LIGHTING SYSTEMS AT PHOTO + EXPO WEST '99 

fighting on-Ilne 
.webphotoschool. 

The Starlite-Silvcrdomc 

system was awarded first 

place in "Studio 

Lighting" at the Photo 

Expo in Los Angeles. 

This revolutionary 

lighting system achieves 

magnificent lighting 

rCSnits for digital, video 

or film photography and 

has set sales records for 

16 straight months. 

Crll fora rnlrlag mul pour 
nerviest dealer 

w����.hhotoflcx.rum 
SOO..iSG '6,4 

More info? Circle 55 
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Nikon. 
l%- F'AAF THE W N,  C 

vRF:ATF ST PICT UFFC' )  CI 

Introducing the newest addition to Nikon's Total Pro Imaging 

System, the F100'" Though light and nimble, it packs heavy 

duty technology inside its lightweight magnesium alloy 

frame. You like speed? Try the world's fastest Dynamic 

Autofocus. Crisp, sharp exposures? Say hello to 31) Matrix 

Metering. Even tricky flash situations are a non-issue with 

its Automatic Balanced Fill-flash system. See the new 

lean and mean 1̀100 at your authorized Nikon dealer. 'W  

More info? Circle 56 Photo John Huet 01999 Nikon Inc. ­ vi nikonusa corn 
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KASSAB 
"Sunflowers, Sunflowers Everywhere," by Cindy Kassab, M.Photog.Cr., Portland, 
Oregon, was created with a Leica R4 35mm camera with a 60mm f/2.8 Macro 
Elmarit-R lens. Kassab exposed Fuji Velvia 50 Professional RVP film at f/22 for 1/4 
second. A small boulder was digitally removed from the image. 
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LEE "Carrie," by Lee Larsen, M.Photog.Cr., Madison, 
Wisconsin, was commissioned to commemorate 
the subject's sixth birthday. Larsen used a 
Mamiya RZ67 medium-format camera with a 
150mm f/3.5 lens to expose Kodak Pro 400 
Professional film rated at E.I. 250. The image 
was softened with a Tallyn No. 2 soft focus filter. 

DIAGRAM: (A) Camera; B) subject; C) main 
light—White Lightning Ultra with 4x6-foot Larson 
soft box (facing the subject from the left at 
nearly 90 degrees); D) fill light-3x6-foot silver 

Larson reflector (placed 45 degrees to subject 
from camera angle); E) hair light-2x5-foot soft 
box (above and behind the subject). 

Graphic by JeN Lubin, www.jeNlubin.com 
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GOOD 
Michael Good, PPA Certified, M.Photog., Pittsburgh, Pennsylvania, exposed "Cita Di Amore" (city of love) while 
photographing buildings and restaurants along the Grand Canal in Venice, Italy. Good used a Bronica SO-Ai 

medium-format camera with a PS 50mm f/3.5 lens to expose Kodak Pro 400 Professional film rated at E.I. 400 for 
1/400 second at f/5.6. The image is only a small portion of the original, which was digitally enhanced in Adobe 

Photoshop. The sky was enhanced and color was added to the water. Three boats were removed, and the 

Photoshop Grain effect was added for texture. The image won a Kodak Gallery Award. 
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Robert 
HUGHES 
Robert Hughes, PPA Certified, M.Photog.Cr., Columbus, 
Ohio, created 'The Loss" with a Hasselblad 501 CM 
medium-format camera with a 50mm CF Distagon f/4 
lens. He exposed Kodak T-Max 100 Professional film at 
f/8 for 1/4 second, using only available light. The image 
was digitized on a Kodak 3570 scanner and 
interpolated in Adobe Photoshop 4.0.1. 
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WITH a TwisT. 
The M a miya R Z67 Pro II has become the industry standard used by 

many of today's most renowned photographers and artists. Its big 6x7crn images are 55% larger than 

6x6 when cropped to 8x10 proportions, and the RZ series of world-class lenses are incomparable. 

Another reason is the wide variety of specialized tools available within the RZ system. 

The RZ Perspective & Image Control System 
expands the creative capabilities of the Mamiya RZ system. Previously, similar effects 

could only be effectively done with view cameras. Now you can have the advantages 

of medium format quality and convenience, legendary Mamiya sharpness plus unique 

I dt/.Shrft Adapter 
perspective and focus control. The Tilt/Shift Adapter maintains the ease-of-use, versatility, 

Tilt Down rut up Vertical Shift Vertical ShifvUr Down 

SLR viewing, and electronic functions of the RZ system, while adding exciting new creative 

control. Specially designed 75mm and 180mm short barrel lenses allow focusing over a full 

range from infinity to close-up. In addition to SLR viewing, a precision Ground 

Glass Back Adapter is also available to check focus, depth-of-field, composition 

and perspective effects on the film plane. For a color brochure describing the 

75nr,,, s7r Lens  applications of the RZ Perspective oc Image Control System, call, write or )-mail. 

SB Auto Spacer 

Mamiya, 
master of the medium' 

SENSATIONAL OFFERS DIRECT FROM MAMIYA* 

FREE Polaroid Back 4100120 or 220 Magazine ($500 value) 
with purchase of Mamiya RZ or RB Lens purchased (except 90mm,110mm and 127mm or lens 
purchased with outfit.). 

FREE Polaroid Back (S500 value) 
with the purchase of new Mamiya RZ67 Pro II or RB67 Pro SO Body, with any Lens and any 
Magazine, or with purchase of RZ67 Pro Value Pack. 
Limited Time Offer for purchases made after May 1, 1999. 'See Mamiya Bonus Booklet for complete Terms of Offer. 

Qf MAMIYA AMERICA CORPORATION  8 Westchester Plaza, Elmsford, NY10523• Phone: 914-347-3300• Toll free FAX: 800-321-2205•www.mamiya.com•E-mail: info@mam'tya.com 



Photography's Biggest 1 
Marketing Event - E VER• 
PowerTools is the only photographic marketing conference that can 

bring you this caliber of programming! Here's just a sampling of what's 

in store when you plug into PowerTools: 

Sergio Zyman Don Hutson Jeanne Robertson Ira Blumenthal 

The man who put the fizz back into Coca-Cola! Sergio Zyman led Coke's worldwide expansion, 
and found ways to help the soft drink giant's sales soar - and he can do the same for you! 

He wrote the book on sales -- literally! Don Hutson was the #I salesperson with a national organ-
ization before he formed his own company. Now, he's ready to share his sales secrets with you! 

The "tallest contestant ever to lose" the Miss America pageant will teach you how to laugh - even 
when things areri t going your way. Jeanne Robinson shows you how to incorporate a sense of 
humor into your strategy for success. 

A modern-day business "Renaissance Man," World-class corporations look to Ira Blumenthal 
when they want new ideas for expanding their businesses -- now you can too! 

While most conferences would be satisfied with those speakers, we've added a host of photogra-
phers who are at the peak of business performance: Lisa Jane Murphey, Bambi Cantrell, Will 
Crockett, Don Blair and Skip Cohen. 

And that is only HALF of the speaking line-up! Each afternoon will feature "break-out" sessions on 
digital, weddings, and children and family with instructors like Denis Reggie, Jack Reznicki, 
Heidi Mauracher, Les Jorgenson, David Ziser, Rick Billings and many more, 

We're so confident in that this conference will forever change your business, PowerTools is 
offering you a 110% money-back guarantee, If you attend, and your 

business doesn't increase in 2000 - we'll refund 110% of your 
registration fee. 

.Ste% 101 
Reg  eY 30  It's time to crank up your 
ep telrip  Ce  W business! Plug into PowerTools, 

S Ou% Gh�n  ex  January 10-13, 2000 in Las Vegas. 
fp1 Y  d  C%  Call 1-800-786-6277 ext. 253 or 243 

Wlri  to register today or look for complete 
details in your October issue of 

Professional Photographer. 
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President's Message 
By Don Mitchell, PPA Certified, Cr.Photog. 

The Only Constant is Change 
A Recurring Theme Among Today's Corporate Leaders 

ust over a century ago, the 
American public needed a quicker 

and cheaper way to communicate 
across an expanding territory, and 
technology led the way. The Pony 
Express, an innovation that took 
communication between the East and 
West down to days rather than 
months, was quickly replaced by a 
technological wonder called the 
telegraph. 
Today's business climate requires 

companies to embrace another change 
in communication, e-commerce. Ford 
Motor Company, which has traditionally 
placed its advertising dollars in print 
media and television, is refocusing a 
portion of its budget toward the Internet. 
Saturn Motors, a company that touts 
itself as an innovator in automotive 
design, offers a complete purchasing 
program online. E-baycom, e-trade.com, 
e-travel.com, and countless other 
e-companies, are changing the buying 
habits of a computer-savvy genera-

lion. Even Ethan Allen, an established 
furniture chain that prides itself on 
product quality and customer service, 
is venturing into the world of 
e-commerce. The computer has 
changed the buying habits of the '90s 
in the same way that television's 
Home Shopping Clubs did in the '80s. 
PPA photographers and imagers are 

no strangers to the computer and the 
digital world. Our conventions, con-
ferences, and trade shows have been 
focused on bringing the latest in 
technology to members. This year's 
Digital Cafe at the National Conven-
tion featured rows of computers, all 
linked to the Internet. These computers 
featured the latest in educational and 
consumer awareness opportunities. 
PPM new Web site, ppa.com, is being 
positioned as a focal point in our 
consumer awareness campaign. 
Certification is being redesigned, and 
within the next couple of years it 
will be the primary tool for referrals 

and consumer brand recognition. 
PPM commitment doesn't stop 

there. We have recently formed an 
alliance with AOIs premier wedding 
site, The Knot, and the Wedding 
Photographers Network (WPN). Very 
soon, more than 5,000 PPA members 
who specialize in weddings will 
receive a free listing in WPN's 
outstanding referral network. If you 
are smart enough to be PPA Certified, 
you'll have additional recognition that 
sets you apart from the crowd. 
The only constant is change; if you 

aren't changing to embrace the new 
world of e-commerce and consumer 
awareness, then, as my daughter 
would say, "Well duhhh, get a clue." 
Join PPA and other corporate leaders 
by investing a portion of your 
consumer awareness budget in 
e-commerce. 
Lay in a new course ... and 

Engage.  ■ 
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1999-2000 PPA President Donald c_. Atchell, PRA Certified, Cr:Photog. Photo by Alessandro Baccari, Cr.Photog. 

on Mitchell, PPAs incoming 
president, knows what it's like to 
be a big fish in a small pond. In 

Shingle Springs, California, a town of 
15,000, he is one of only two photographers. 
On the other hand, the mini metropolis is 
also a suburb of a Sacramento (population 
1 million), so he knows what its like to 
be a small fish in a large pond, too. For 
Mitchell's Mid Sierra Photography, best 
known for wedding and portrait photog-
raphy, competition is fierce. In order to 
survive, much less thrive, the studio must 
stay on top of new trends, maintain the 

Facing the Cha lenge: 
PPA in the 21 st Century 

By Lorna Gentry 

quality of their products, use effective 
marketing, and run an efficient, cost-
effective studio. He's enjoying his present 
success, but Mitchell knows he's got to be 
vigilant to stay that way. 

As PPA president, Mitchell plans to 
concentrate on key issues that affect most 
PPA members. "Competition is going to 
get a lot tougher," he said recently. "I've 
seen a lot of change in the industry over 
the years. Professional photography has 
gone from individual studios to places 
like Olan Mills and Kmart, and we'll 
probably see more of that as large 
corporations get into the school and 
sports [photography] industries." 
More than ever, he said, PPA is vital to 

independent photographers. The association 
offers members the synergy of a group large 
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enough to rival the cor-
porate photo factories. 
PPM strategy is 

twofold; for members, 
the Certification 
program and profes-
sional courses arm 
members with the 
skills to maintain 
photographic duality 
and the encourage-
ment to continue to 
grow as photog-
raphers. The second 
part of the strnic,,,\ iti 

cultivating PI',1 hi,uul 
identity with the 
power of national 
advertising—in 
essence, showing 
consumers that the 
PPA logo means 
duality and service. 
Being at the helm 

as the association 
moves into the next 
century is exciting, 
Mitchell said, and he's 
confident PPA is 
heading in the right 
direction. "PPA is 
going to run more like 
a business from now 
on. Our convention 
will be called Ìmaging 
USA,' and it will go 
head to head with the 
big trade shows. 
Digital imaging will 
have a higher profile 
at the shows because 
we recognize that 
that's where photog-
raphy is going." 
Mitchell cites other 
initiatives he deems 
important, like beefing 
up marketing and 
advertising campaigns, 
taking Professional 
Photographer- magazine 
to the newsstand, and 
creating a vast network "Children love to use their imaginations and the camera is a perfect tool to <<y)ture their innocence." Photo by Don Mitchell. 
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of referrals. "The referral system works. 
At a state meeting recently, one 
photographer told me she had booked 
two weddings from referrals. The revenue 
she made on those two weddings more 
than paid her PPA dues for the year— 
probably for the next five years." 

"PPA is going to run more 
like a business from now 
on. Our convention will 
be called Ìmaging USA,' 
and it will go head to head 
with the big trade shows. 
Digital imaging will have a 
higher profile at the shows 
because we recognize 
that that's where 
photography is going:' 

Since joining PPA in the early '80s, 
Mitchell has taken advantage of the 
association's benefits, including the classes, 
marketing advice, and fellowship of other 
photographers. 
The second-generation photographer 

started his career at age 12. "My dad had a 
portrait and wedding studio and my 
summertime job was to help him at 
weddings. While the other kids played 
Little League, I fluffed the brides' dresses 
and moved the lights around." 
He was 14 when his father handed 

him a 21/401/4 Graflex camera and told 
him to start taking pictures at weddings 

• while he assisted. "He started placing my 
images next to his for clients to see.. If 
one of my images sold, l got to keep the 
money. When clients began buying just as 
many [pictures] of mine as his, he said it 
was time to shoot on my own. So, at age 
16, I photographed my first wedding by 
myself. The thing was, even though I had 
the responsibility of shooting weddings, I 
didn't have my driver's license yet—my 
mom had to drive me." 
Still, Mitchell never considered 

photography as a full-time job. After high 
school, he was working on a teaching 

certificate when he signed on as a 
teacher's assistant at an elementary 
school. Two years later, he witnessed a 
number of teacher lay-offs. Why was he 
spending time and money on a degree in 
something with an iffy future? He 
dropped out of college and took a job at a 
yacht harbor. "For a couple of years, I did 
the books, worked in the restaurant, 
scraped boat bottoms, hauled boats out of 
the water, and all kinds of wonderful 
things. Meanwhile, I was photographing 
weddings on weekends." 
Then Mitchell was hired by a small 

company called Transamerica, first 
learning how to research deeds in the title 
department, then landing on the fast 
track in the management training 
program. "I was a fix-it person, and in 
five years, my wife and I were in five 
different cities. I would go into an office 
and either increase its productivity or the 
company would close it down. Finally, we 
ended up in Reno, Nevada, when the real 
estate market fell out. The company 
wanted to transfer me down to the [San 
Francisco] Bay area, but our daughter 
Vicki was a newborn, and we didn't want 
to take her there. Dad asked me to join 
him in the photo business, and we've 
been building it ever since." 
After his father's retirement eight years 

ago, Mitchell continued the business on 
his own. Although he's shot some 
commercial work, Mitchell has not 
strayed from the studio's original business 
of portraits and weddings. His customers 
are loyal and numerous. "We have close 
to 1,000 families in our database, and we 
do about 30 to 40 weddings per year." At 
an upcoming wedding, the bride is a 
woman he has photographed almost her 
entire life. "I first photographed her when 
she was a three-year-old flower girl in her 
mother's wedding. I photographed her all 
through elementary school and high 
school and now she's booked me to 
photograph her wedding. It makes you 
feel like a member of the family. If people 
are comfortable with you and think of 
you as part of the family, they keep 
coming back." 
That's why Mitchell doesn't see the 

local Kmart as competition. "In some 
ways they are good advertising for me. 

Last year I had six or seven parents who 
came to have their children photographed 
because they had had the Kmart exper-
ience." These parents, he added, told him 
they weren't getting the great deal they 
thought they were—and on top of that, 
the pictures weren't good. "The only 
thing that concerns me is that one of 
these days, Kmart is going to teach its 
people how to actually photograph kids 
and do a good job. Then they will be 
competition." 
Research and attending seminars keeps 

Mitchell current with trends in technology. 
He continues to do negative retouching, 
print spotting, and airbrushing by hand, 
but the studio hasn't produced a paper 
proof in the last six years or so. "We 
purchased the Montage System from Art 
Leather and our clients love it. For brides, 
designing albums on the big-screen TV is 
terrific; it's the same for portrait clients. 
They come in all dressed up and excited 
about getting their portrait made, then 
they see it right away; there's no buyer's 
remorse afterward. Doing it the old way, a 
week would go by before clients came by 
to view the proofs; they'd be out of the 
mood and the sale would lose 
momentum. They could never decide 
what to buy and they'd end up ordering 
far less. So I'm embracing the digital 
world; it's really helped business." 

"That's really where 
see my wedding business 
going. Photographing a 
wedding and then posting 
the pictures on my 
Web site for my clients 
to view will be great." 

Mitchell threw out the 30-inch cards 
that once served as his client files and 
created a computerized database. "The 
two most important parts of a photography 
business—more than even the camera— 
are the telephone and the computer. The 
phone enables you to stay in contact with 
your clients and the computer allows you 
to keep track of the events in their lives." 
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hell photographs many families in the studio, he enjoys portraits that have a more personalized touch. "Whether it's in their home, by the pool, 
on the golf course, or on the deck of their boat, creating an image that reflects the family's personality makes for a stronger image." 

As he talks to clients on the phone, 
Mitchell views their files on his computer. 
He can ask about their children by name 
and remind them that their last portrait 
booking was a while ago. "It makes it 
seem like I know them personally, even 
though it might have been two years 
since they've been in. It's wonderful." 
The photographer plans to have his 

Web site functional by January. "That's 
really where I see my wedding business 
going. Photoorahhing a wedding and then 

posting the pictures on my Web site for 
my clients to view will be great." 
The photographs will be posted on 

Mitchell's site for 10 to 20 days after the 
wedding. Relatives can log on to the site, 
make their selections, and order the 
prints online. "It will be easier for them 
and for us, because its much less time 
consuming for both parties. And it will 
minimize our downtime." After all, the 
time he spends showing the photographs 
to the bride and groom and helping them 

with their album, is time he could have 
spent making portraits. 
In addition to weddings and portraits, 

Mitchell photographs elementary and 
high school kids-1,500 of them last year. 
"One of the schools I work with has 500 
kids. We start at 8:45 in the morning and 
we have to be finished by 2:45 in afternoon. 
That leaves 22 seconds per child." Depend-
ing on the size of the school, Mitchell 
takes a crew of up to seven assistants 
who divide tasks: One gets faces washed 
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The senior portrait marks the end of an era. "Parents demand an image that reflects more of their child's interests and personality," said Mitchell. 
"Yearbook photographers don't have the time to personalize and that gives me an edge." 

and hair combed, another seats and 
poses the kids, and yet another runs to 
the next class to get the students lined 
up and ready to march to the camera 
room. "It's quite a production. I consider 
myself in many ways to be like a small 
town doctor. In a small town, you 
can't specialize. You've got to be able 

to do all things in order to survive." 
Mitchell's wife Jan helps run the office 

weekends and evenings, and attends 
cosmetology school on weekdays. 
Neither his daughter Vicki, 16, nor his 
son Joe, 13, exhibits signs of a third 
generation of Mitchell photographers, 
although both share his other passion: 

umpiring. Mitchell is ASA and 
Federation certified. All three Mitchells 
umpire for area schools. "Let me tell you," 
he said, "in terms of pressure, wedding 
photography is nothing compared to 
umpiring. Now, that's pressure." 
Next September, let's ask Don if he's 

revised his definition of pressure! 
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The Reinvention of P PA: 
1998- 1999 

After a rapid rise from the financial distress of the early 90s, 
Professional Photographers of America now finds itself at the 
beginning of a new era. Having built a solid financial base, PPA is 
focusing its energies on expanding the opportunities and benefits 
available to its members by gaining strength in numbers and 
increasing revenues. 
In November 1.998, PPA's Board of Directors and staff began to 

examine every facet of Association operations. This process, which 
is still underway, has already resulted in numerous changes that 
will result in a stronger, more effective association for all member 
photographers. 

The original plan of action approved by the Board of Directors 
(,illcd for: 

• Exploring new opportunities and areas for revenue growth. 
• committing to a plan to substantially increase the Association's 
nuCmhership through recruitment. 

• Expanding the market for Professional Photographer magazine. 
• forming a Task For-cc to review all PPA services from a member: 
perspective. 

• Reviewing the Association's governance structure and identifying 
future association leaders. 

• Re-writing the association's mission statement. 
• Developing long- and short-term strategic marketing plans for all 
PPA products, services and events. 

• Developing the Digital Imaging & Video and Marketing and 
Management Conferences into stronger secondary PRA events. 

Internally, staff was divided into numerous task forces to deter-
mine better methods for PPA's daily operations. These task forces 
looked at everything from customer service to developing a better 
web site. 

As you'll see in this annual report, the Professional Photographers 
of America is literally reinventing itself in preparation for doing 
business in the new millennium. 

GOVERNANCE/LEADERSHIP  

Executive Search Continues 

According to reports from the Executive Search Committee, PPA 
is close to the end of its search for a new Chief Executive Officer of 
the Association. The job, vacant since the fall of 1998, has been 
posted and the closing date for receiving applications has expired. 
At this point, applications are being reviewed and candidates are 
being interviewed. 
In the interim, PPA's Senior Management Team, under the leader-

ship of Donna McMahon, and the Executive Board have worked 
together to maintain PPA's daily operations, and to develop a new 
vision for the Association. 

Interim Executive Director Donna McMahon and 1998-1999 PPA President Bill 
L Bruton confer during a meeting between PPA's Executive Board and Senior Stof 

Group Responsibilities Revised 

This year, the Board of Directors gave PPA's Specialty Advisory 
Groups an expanded role within the Association. This new set of 
responsibilities gives PPA a new, more streamlined structure that 
will improve communication between the Group Chairmen, the 
Board and headquarters staff. 

The primary role of the Specialty Advisory Groups is preparing 
an annual "state of the specialty" report that keeps the Association 
informed and up to date on the unique needs of the specialty, the 
evolution or changes in the specialty, and the need for additional 
specialty interest groups. These reports will also help the 
Association stay focused on the future. The Groups also: 
• Consult with the Board and staff on issues regarding their 
specialty. 

• Advise Board and Staff of changes within the specialty. 
• Work with standing committees to ensure the evolving needs of 
each specialty are accommodated. 

• Act as ambassadors of their respective Specialty Interest Groups 
during Imaging USA. 

Groins Create New Events 

This year, four of PPA's Specialty Groups created new events 
designed with their niches in mind. The Art/Tech Group held its 
first Creativity Retreat in April 1999. The retreat received excellent 
reviews, and gave attendees the opportunity to learn both traditional 
and digital photographic art and retouching skills. Images created at 
the retreat became part of an exhibit at the International 
Photography Hall of Fame in Oklahoma City, Oklahoma. 
In May 1999, PPA's Children and Family Portrait Group spon-

sored the first nationwide project to benefit PPA Charities: National 
Children's Portrait Month. This special event raised funds for PPA 
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PPA CREATIVITY RETREAT 

1998-1999 Art/Tech Chairman Debbie Scott (center) appears with representa-
tives from the International Photography Hall of Fame, during the IPHF's 
exhibition of work created at PPA's Creativity Retreat 

Charities, while creating additional business for participating stu-
dios and improving their public image. 
PPA's Portrait Group experimented with a new seminar designed 
to reach beginning professionals. "The Basics and Beyond" present-
ed basic posing, lighting and marketing information in a seminar-
style setting. Test programs were conducted in Texas, Wisconsin 
and Georgia. The seminars were well received by those who 
attended; the seminar recruited eight new members for PPA. 
The Sports and Events Specialty Group organized the first annual 
Sports and Events Photography Competition this year. The compe-
tition drew entries from around the country; winners received their 
awards from Hall of Fame baseball player Gaylord Perry at PPA '99 
in Atlanta. 

FINANCE  

1997-1998 Financial Results Released 
The 1998 audit of the Association's finances has been completed. 

During the year, PPA had an increase of $46,575 in unrestricted 
net assets. This was down from an increase of $937,528 in 1997. 
The high revenue numbers for 1997 were inflated by some extraor-
dinary sources of revenue: $330,000 in capital gains from the sale 
of the PPA School building and $320,000 in contributions from 
former members' estates. Our revenue from operations actually 
increased by $90,000 in 1998, our operating expenses also 
increased from 1997 to 1998. The three primary areas of operation 
that saw expenditure increases were membership functions, including 
an increase in consumer awareness campaign spending; publica-
tions, which experienced increases in printing costs; and general 
administration, due to normal annual increases in staff costs and an 
increase in legal and other professional costs. (see chart below) 
PPA has gotten off to a good financial start in 1999; the associa-

tion has seen increases in income from several areas of the 
Association. These include additional trade show booths sold for 
the 1999 convention in Atlanta, an increase in revenue from ads 
sold in both of PPA's magazines, and an excellent return on our 
investments in securities during the first four months of 1999. 

PPA Financial Performance 1996-1998 

(in thousands) 1998 1997 1996 

Operating Revenues $7,264 $7,152 $6,900 

Operating Expenses 7,275 6,866 6,472 

Net Operating Income (11) 286 946 

Return on Operations (0.2)% 4.0% 6.2% 

Cash and Investments $2,835 $2,862 $946 

Consumer Awareness Expenditures 337 311 110 

Extraordinary Income 58 651 50 
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TECHNOLOGY MEMBER BENEFITS 
PPA Delivers Benefits by E-mail 
PPA is using technology to deliver your member benefits more 

quickly and cost effectively. In particular, PPA has been able to use 
e-mail to drastically reduce mailing costs — leaving more funds to 
be directed into providing additional member benefits. 
For instance, members received the 1999 International Print 

Competition rules by e-mail. This "test 
run" was so successful that PPA has 
decided to produce a virtual edition of 
its 1999-2000 Who's Who in Professional 
Imaging on its web site. 
Publishing the directory on-line will 

save thousands of dollars each year on 
printing and postage costs. The electron-
ic Who's Who will still contain all of the 
sections and features that appeared in 
previous paper editions of the directory. 
For those members who do not have 

access to the Internet or e-mail, PPA 
will continue to print a limited number 

PPA Ties The Knot 
At PPA '99 in Atlanta, Professional Photographers of America 

announced a partnership with the world's number one wedding 
web site and gift registry. 
PPA has joined forces with The Knot and the Wedding 

Photographers Network to provide all PPA members who list wed-
dings as a specialty with a free referral list-
ing at www.theknot.com. This basic listing, 

PPA is using 
technology to 

deliver your member 
benefits more quickly 
and cost effectively. 

of Who's Who directories and Print 
Competition rules. If you have an e-mail address, but have not 
provided it to the Association, go to www.ppa.com and follow the 
instructions for adding it to your member record. 

Upgrade Gives Members Full Access 
PPA has installed new software that gives members complete 

access to their member records. Now members can go to PPA's web 
site at www.ppa.com and update their record in PPA's database 
from any Internet-enabled computer in the world. Once a member 
updates his or her information, the 
changes will be made immediately — 
giving consumers the most up-to-date 
listing possible when they search for a 
photographer in their area. 
In addition to changing business 

information, PPA members can use 
PPA's completely re-designed site to 
check the status of their merits and 
degrees, sign up for educational pro-
grams, purchase merchandise or sub-
scribe to a magazine. 
Take a look at PPA's new web site, 

www.ppa.com, to see how this newly 
enhanced member benefit works. 

a $60 value, provides PPA members with 
referral coverage in one telephone area 
code, and the opportunity to list their basic 
contact information. Expanded listings are 
available from The Knot and WPN for an 
additional fee. 
The Knot is the one-stop information 
source on the Internet for brides and 
grooms to be. This comprehensive site 
receives more than 6 million hits every 
month, giving PPA and its members 
tremendous exposure to the buying public. 
For more information on this new bene-

fit, check out www.ppa.com or take a look at The Knot, by going 
to www.theknot.com. The photographer listings can be found by 
going to "Planning Tools" and selecting the Wedding Photographers 
Network. 

Indemnification Cases Increase 
PPA and its members are feeling the effects of living in a litiga-

tion prone society. In the last several years, PPA has seen a steady 
increase in the number of claims under the Indemnification Trust. 

This Trust is used to assist and defend 

PPA has installed 
new software that 
gives members 
complete access to 
their member records. 

PPA Uses Technology For PR 
PPA is using technology to help fight public relations battles for 

its members. This year the Association purchased SpinWare, a pub-
lic relations software package that greatly enhances PPA's ability to 
reach and educate the news media about issues important to pro-
fessional photographers. In addition to improving the Association's 
ability to send press releases on hot topics, the new public relations 
software will save the Association more than $25,000 in press 
release distribution fees over the next five years. 

members when things considered 
within their control go wrong during an 
assignment. 
In 1998, PPA assisted or defended its 
members against 172 indemnification 
claims — however, 1999 has kept the 
Association lawyers even busier. As of July 
15, 1999, PPA had assisted members in 115 
indemnification situations — putting the 
Association on pace to reach more than 
200 cases by the year's end. 
Since protecting this unique benefit is a 
priority, PPA studied the rise in indemnifi-
cation claims to determine if a portion of 

the membership was overusing the program. After thorough 
investigation, PPA found that the claims brought against PRA 
Certifieds, Masters and non-degreed members is proportional to 
their representation within the Association. 
This is a strong indicator that the program is working as intended: 

not to keep bad photographers in business, but to protect good 
photographers when bad things happen. 
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Protect Your Film in Transit! 
In 1999, PPA added another exclusive benefit for its members: 
film-in-transit insurance. Finally, you can insure yourself against lost 
film! 
Unlike the "insurance" offered by carri-
ers like UPS and Federal Express, PPAs 
film-in-transit insurance covers the cost of 
the job on the film, up to $1,000. 
Insurance through your shipping company 
only covers the cost of the film itself — not 
the undeveloped images on it. 
According to Director of Membership Al 
Hopper, "Film in transit has always been 
the most vulnerable link in the photo-
graphic business. With this new benefit, 
PPA's insurance programs and 
Indemnification Trust can protect a pho-
tographer at all stages of the photography 
process." 
For more information on PPA's film-in-

Buyout Affects PPA Merchant Program 
In 1999, PPA's merchant program changed owners. Formerly 

administered by MBNA Bank, the credit card program is now operat-
ed by Nova information Systems, Inc., a publicly held company 
  headquartered in Atlanta. 

PPA is reinforcing its 

efforts to make PPA 

Certified the "Good 

Househeeping Seal" 

for professional 

photographers. 
transit insurance and other insurance pro-
grams, call (800) 786-6277 and ask for the Membership 
Department. 

Members Now Save 40% on Mailing Lists 
This year, PPA reached a landmark agreement with highly-respect-
ed mailing list broker, AccuData. This new partnership allows PPA 
members to buy mailing lists suited to their needs, at a substantial 
savings. 
AccuData offers a complete database marketing package for PPA 
members. AccuData will develop a mailing list; then research, write 
and mail marketing pieces geared to your target market — at a dis-
counted rate of 20-40%. For example if you're a wedding photogra-
pher, AccuData will customize a promotional piece and mail it to all 
the brides in the area you specify. 
AccuData is known for having the best lists in the business. Their 
extensive databases include more than 100 million consumers, more 
than 10 million businesses and 4 million professionals. You may 
select consumers based on age, income, length of home ownership, 
mail order buying habits and more. 
Marketing your business has never been this easy! Interested mem-
bers should contact AccuData at (800) 403-3660 and speak with 
Meredith or Ileana. 

PPA Improves Health Care Choices 

Now PPA offers members even more health care choices. Using the 
combined purchasing power of its members, PPA now offers three 
types of health insurance plans. 
PPA members can choose from Major Medical (Traditional), 
Preferred Provider Option (PPO) and Medical Savings Account 
(MSA). Each of these options provides unique advantages — and 
most importantly, you get to choose which plan best meets your 
needs. 
All of PPA's health care options are administered by the reliable 
Albert H. Wohlers dr Co. If you have questions about any of these 
plans, please call the Insurance Administrator at Albert H. Wohlers 
Sr Co. at (800) 503-9230 or send an e-mail to cusv@ahwcom. 

I 
CERTIFIED 

With Nova's acquisition of the PPA 
account, the contact number for the mer-
chant program has changed. PPA Credit 
Card Merchant Services program partici-
pants can contact Nova at (888) 545-2207. 

CERTIFICATION  

Certification Increases 
Consumer Focus 
PPA is reinforcing its efforts to make PPA 

Certified the "Good Housekeeping Seal" 
for professional photographers. In order to 
define clear goals for the program, PPA's 

Board of Directors has created the Focus Task Force on Certification. 
This Task Force has been working closely with the Standards 
Committee to determine methods for making the Certification pro-

gram much stronger through consumer aware-
ness, and making Certification a successful mar-
keting tool that will benefit all members. 
As part of reaching out to consumers, 1999 

saw the first set of PPA Storyteller ads that focus 
exclusively on the benefits of hiring a PPA 

Certified professional. These ads appeared in the August issue of 
Modern Bride, September's Family Fun, and the November issue of 
Graphic Design: USA. 
In other Certified news, PPA Certifieds will be recognized for their 

achievement at the new Marketing Awards Dinner during the 
PowerTools Conference this January in Las Vegas. This year PPA also 
eliminated the history questions from the PPA Certified test; they 
have been replaced by business related questions. 

The New Order of Things 
The preferred order of listing the PPA Certified designation is now 

immediately following the member's name. For instance if Joe Smith 
is PPA Certified and has earned the Master of Photography and 
Photographic Craftsman degrees, he will be listed as Joe Smith, PPA 
Certified, M.Photog.Cr. 
The idea behind this change is that consumers will not look 

through a list of initials that convey no meaning to them. Under the 
new plan, consumers can immediately identify imaging professionals 
who are PPA Certified. 
There has been substantial confusion on how members should 

abbreviate their titles and degrees, so here's a quick refresher on the 
most common combinations: 
Master of Photography: M. Photog, 
Master Artist: M.Artist 
Master of Electronic Imaging: MEl 
Photographic Craftsman: Cr. Photog. 
Master of Photography and Photographic Craftsman: M.Photog.Cr. 
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The only thing left tomorrow 
will be your 
memories... 

...and your 
photographs. 
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COPYRIGHT ISSUES  

PPA Comes Out Swinging on Copyright 

For many years, PPA was a silent giant, working behind the 
scenes to defend member's copyrights. In 1998 and 1999, PPA 
members saw a much more active association, determined to edu-
cate all facets of society about the importance of copyright. 
In early December 1998, PPA demanded, and got, a retraction 

from the powerful Los Angeles Times. The L. A. Times, with a daily 
circulation of more than one million, printed an article that encour-
aged consumers to copy the work of professional photographers for 
use on holiday greeting cards. Because of PPA's quick response, the 

Times printed an article acknowledging the error and provided 
accurate copyright information to its readers. 
In May 1999, PPA caught another major newspaper encouraging 

consumers to violate federal copyright law. This time, the New York 
Times published an image that showed a consumer scanning what 

appeared to be a professionally created photograph — an action pro-
hibited by federal copyright law. PPA used this incident to educate 
the media as a whole, providing reporters around the country with 
information on photographer's rights. 
PPA doesn't just work with the media — several times a week PRA 

helps individual members resolve copyright situations. For 
instance, PPA recently helped a member shut down a web site that 
was using one of his images without copyright permission. This 
ability to force the removal of copyright infringing material from 
the Internet is part of the Digital Millennium Copyright Act, which 
provides recourse for photographers in the face of new technology. 

Don't you wish 
they could stay 
th is way forever? 
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PUBLIC RELATIONS AND  

CONSUMER AWARENESS  

Storyteller Campaign Still Going Strong 

Just over two years ago, PPA set out to develop the first, national-
ly recognized brand identity for professional photographers. So far, 
the Association has been pleased with the results of the 
"Storytellers" campaign. 

According to PPA Chairman of the Board Bill Bruton, "The 
Storytellers campaign has done better than we ever thought possi-
ble — it has truly surpassed all expectations for success." In a little 
over two years, PPA has referred more than 27,000 consumers to 
its members by placing ads in national publications like: Family 
Fun, Graphic Design: USA, Martha Stewart Weddings, Modern Bride 
and Parenting. Referral requests range from weddings, portraits, and 
commercial shoots, to restoration and retouching work. In addition 
to the known referrals, the "Find A Photographer" page on PPKs 
web site receives thousands of hit each month. Here are the referral 
totals for the first six months of 1999: 
Wedding: 3,553 
Portrait: 1,203 
Commercial: 385 
Total: 5,141 

PPA Hits the Airwaves! 

In 1999, Professional Photographers of America made its television 
debut with a segment in ThCom Pictures' Better Parenting series. 
During the segment, consumers around the country saw PPA 

members Katie Deits of North Palm Beach, Fla.; Miguel Moya of 
West Palm Beach, Fla.; and Past-President Bert Behnke of 

Frankfort, 111. explaining the benefits and importance of hiring a 
PPA member for children's portraiture. 
The first airing of the PPA segment reached approximately 56 

million households around the United States; this fall the program 
was re-released and increased that number to 67.5 million house-
holds — giving PPA a tremendous television presence. 
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PR Effort  Worth $1.1 Million 
PPAs public relations efforts continue to produce an impressive 
amount of positive news coverage. In the last twelve months, it has 
been conservatively estimated that PPAs public relations efforts have 
equaled $1.1 million in advertising. 
In newspapers and magazines alone, there have been 761 stories 
mentioning PPA and its members in the last 12 months. These sto-
ries have been read by an estimated 34.5 million people. 
PPA builds these impressive totals by publicizing the types of ser% 
ices offered by its members. Consumer news release topics include 
senior photography trends, photo restoration, choosing a wedding 
photographer, and holiday and on-location family portraits. PPA also 
supplies members with news releases for important events in their 
careers. Earning a degree, becoming certified, and attending a PPA 
event or school course are all examples of the types of press releases 
PPA can provide. 
In addition, PPA also supports special events that publicize the 
professionalism of its members. This year, PPA arranged for 21 rnem-
bers to judge the U. S. Air Force's annual amateur photography com-
petition. Our members' involvement in this program exposed 
approximately 117,000 Air Force personnel and their families to 
The World's Great Storytellers message through event publicity and 
in-store displays. 

PPA PUBLICATIONS  

PPA Magazines Grab Awards in 1999 
PPA's magazines continued their Lradition of excellence 
this year, bringing home several awards from the 
Georgia Magazine Association. 
Professional Photographer won 
four GAMMA awards including 
Best Photography/Illustration and 
General Excellence. PEI>Photo 
Electronic Imaging, PPA's magazine 
for digital imaging professionals, 
took home three GAMMA awards 
including first place for Best Design. 
This has been an exciting year for 
Professional Photographer magazine. In 
May 1999, the magazine scored a 
major coup by receiving permission to 
pyblish Linda McCartney's photographic 
chronicle of 1960s music icons. 
Professional Photographer followed up that success by getting a rare 

look inside the White House Photography 
Office. 
In addition to covering big stories, 
Professional Photographer has also developed a 
bold, new graphic look. This update of the 
magazine's design, and a new wider format, 
make it easier for readers to focus on some of 
the world's best photography. 
This year also saw the beginning of the mag-

azine's award for emerging photographers. Professional Photographer 
and Calumet Photographic joined forces to create the "New Faces 
Award." This award recognizes the best emerging portrait or wedding 
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photographer who has not yet earned the PPA Master of 
Photography degree. 
Looking ahead to 2000, Professional Photographer will make its 

newsstand debut in January. This increased exposure will help the 
publication build its circulation, and publicize the quality of work 
produced by professional photographers. Professional Photographer 
will also launch a new product award program in 2000. The "Hot 1" 
award will recognize the hottest imaging products of the year. 

EDUCATION AND EVENTS  

PPA '99 Goes Out with A Bang 
The last of the association's " themed" conventions, PPA '99 "Hitting 

the Mark" went out with a bang! One of conven-
tion's biggest highlights was the record-breaking 
trade show. 
With approximately 415 booths, the trade show 

%gas PPA's largest ever. In 1998, PPA's convention 
trade show consisted of 343 booths. This year, 
booth sales equaled that number before mid-April. 
This exceptionally large number of exhibitors gave 

PPA '99 attendees the opportunity to see more vendors and products 
than ever before. 
Look for complete details on PPA '99, "Hitting the Mark," in the 

next issue of PPA Today. 

Imaging USA Becomes a Reality 
After two years of hard work on convention reform, PPA recently 

unveiled its plans for a new annual convention format. PPA's national 
convention is now officially Imaging USA. 
In addition to a new name, the event has received a new format. 

Each day of Imaging USA will focus on a broad imaging topic, with 
individual programs tailored to various niches. These topic days will 
include a "futuristic" day, 
looking at the latest imag-  
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ing trends and techniques; 
"technology," which will 
explore advances in 
imaging and how they 
can be applied; and "creativity" which will focus on expanding 
the boundaries of imagination. There will also be a half-day 
devoted to the business of professional photography. 

Imaging USA's format will also eliminate the scheduling quirks 
that have existed at past PPA conventions. "Cramming 125 programs 
into five days often led to difficult and confusing choices for our 
attendees," says PPA Director of Education and Events Sharon 
Palmer. "Imaging USA will offer a wide selection of programs, with-
out putting attendees into information overload." 
Mark your calendar for Imaging USA, July 28-August 2, 2000 in 

Las Vegas. Watch for more conference details in upcoming issues of 
PPA Today. 

IMAGING 

Marketing Conference Rebuilt from the 
Ground Up 
PPA has re-invented the photography industry's premiere event for 

photographers interested in making more money. PPA's Marketing 
and Management Conference is now PowerTools, the Studio Success 
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Conference. The first PowerTools will be held January 10-13, 2000 
at the Riviera Hotel in Las Vegas. 

The vastly expanded and improved conference will feature 35 
programs, a three-day trade show, and special "after hours" sessions 

where attendees can share what they've 
learned. PowerTools will also feature the 
first Marketing Awards Dinner, where the 
AN-NE marketing awards will be present-

ed, and PPA Certifieds will be honored 
for their achievements. 
PPA is so confident in the new pro-

gram, that the association is offering a money-back guarantee. If 
YOU attend, and your revenues don't increase in the next year, you'll 
be refunded 110% of your conference registration. In addition to 
the guarantee, PPA is also offering an additional incentive to atten-

dees: all "early bird" registrants will be entered into a drawing to 
win their choice of a cruise or $1,500 in power tools. Attendees 

will also be entered into a drawing for a free Hasselblad camera. 
More information on the new conference is available at 

www.ploo1sconference.com. 

PPA Develops Digital Power 

PPA's Digital Imaging & Video Conference has evolved into 
Digital Power. This new Conference will show photographers of 
all levels how to make the latest technological advances work for 
them. 

Scheduled January 7-9, 2000 at the Riviera Hotel in Las Vegas, 
Digital Power will offer attendees 
several advantages over recent tech-
nology conferences. The number of 
programs has been increased, allow-
ing the conference to touch on more 
imaging specialties and techniques. 

In addition, there will be an opportunity for attendees to examine 
products from various imaging technology companies, and lunches 
will be included in the registration fee. 

"Technology touches every aspect of photography," says 
Committee on Digital and Advanced Imaging Technology Chairman 
Eddie Tapp. "The programs at Digital Power will reflect that reality." 
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PPA Offers Business Certificate 

This year, PPA also expanded its educational offerings to include 
a complete curriculum for those interested in the business of pro-
fessional photography. The new PRA Certificate of Business 
Management provides both an educational framework for members 
who want to become more profitable studio owners, and an incen-
tive to those who want to prove their business prowess. 
PPA members will be eligible to receive the PPA Certificate of 

Business Management after earning 15 credits. These may be 
earned through classroom instruction, excellence in the AN-NE 

Awards, and by presenting case studies. In addition, those who are 
PPA Certified may use their designation for one program credit. 
The backbone of this program is the mandatory PPA Business 

Course. This five-credit course includes a minimum of 36 hours of 
instruction that covers creating a business plan, marketing, sales 
and customer service, financial management and accounting, and 
personnel and operations. 

The first PPA Business Course will be taught in the year 2000. 

Educational Alliances Offer New 
Opportunities 

In an effort to offer an even greater variety of educational oppor-
tunities to its members, PPA has partnered with several outside 
education vendors. The last 12 months have seen PPA enter into 
educational partnerships with both Robert Farber's Photoworkshop 
and the Collins Knowledge Network. 

PPA's partnership with Photoworkshop is the association's first 
foray into Internet-based education. Found at wwwphotowork-
shop.com, the program is operated by well-known fine art photog-
rapher Robert Farber. This exciting web-based program offers pho-
tography professionals the opportunity to learn by doing various 
assignments, sharing opinions and thoughts with other photogra-
phers, and seeing interviews with prominent industry leaders. 
PPA members can "test drive" this educational program by going 

to www.photoworkshop.com and signing-up for the free, two-week 
trial membership. 

PPA's partnership with Collins Knowledge Network offers infor-
mation in a more traditional setting. The "Family Portraiture and 
the Digital Studio" program is a one-day seminar aimed at unravel-
ing the mystery of the digital process for the portrait studio. This 
program is being presented at various locations around the country 
throughout 1999 and 2000. Renowned digital imaging instructor 
Eddie Tapp will demystify topics including lighting for digital, dig-
ital capture, proofing and sales, creative retouching, archiving and 

more. Contact the PPA School at (800) 742-7468, ext. 266 or 265 
for course dates and locations. 

PPA CHARITIES  

Members Give PPA Charities a Healthy 
Start 

In its first year of existence, PPA Charities has been the object of 
great generosity from PPA members around the country. 
For its inaugural year, PPA Charities chose to donate the pro-

ceeds from its perpetual fund to the Elizabeth Glaser Pediatric AIDS 

Foundation in Santa Monica, Calif. 
This Foundation is the leading nation-
al non-profit foundation dedicated to 
preventing the transmission of the 
HIV/AIDS virus from mothers to their 
children. 
Throughout the year, numerous 
fundraisers and events have been held 
to generate donations for PPA 
Charities. These include the Bash for 

Cash at PPA '99, the PPA Children & Family Group's National 
Children's Portrait Month, Buckeye Lab's Wheel of Good Fortune 
promotion, and Burrell Professional Lab's challenge grant -- for 
every dollar raised by PPA Charities in 1999, Burrell will match 
50% of the donation up to $40,000. 
At PPA's 1999 Convention, PPA Charities honored Burrell 

Professional Labs with the Legacy Award. This new award honors 
the person or group that has "made the difference" in the last year 
for PPA Charities. 
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PPA Charities continued on next page 
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PPA Charities continued from next page 

The latest fundraiser for PPA Charities gives photographers a great 
educational opportunity. On October 11, 1999, some of photogra-
phy's top instructors will raise funds for PPA Charities by teaching 
seminars at locations around the country. This Day of Charity will 
feature a wide range of programs from photographic greats like Don 
Blair, Denis Reggie, Tony Corbell, Hanson Fong and many others. 
The cost to attend one of these programs is just $85 for those who 
register by September 28. For more information on the program 
nearest you, contact the PPA School at (800) 742-7468, ext. 265 or 
266. 

I 

Competitions Encourage Excellence 
Both of PPA's annual competitions continue to offer members a 
forum for improving their work and being recognized for their skills. 
PPM awards for marketing professional photography continue to 
grow in stature. In 1998, the AN-NE Awards became financially self-
sustaining and in 1999 PPA has developed additional rewards for 
those who compete and do well. In addition to offering members the 
opportunity to be recognized for their marketing skills, this year PPA 
members who receive a score of 75% or higher in the competition 
will receive credit toward the Certificate of Business Management. 
Those who do well will also be recognized at the new Marketing 
Awards Dinner, held in conjunction with the PowerTools Conference 
in Las Vegas. 
This year's AN-NE entry deadline is October 31. Complete compe-
tition details can be found in the August issue of PPA Today, or 
members can call (800) 786-6277, ext. 243 for more information. 
The International Print Competition continues to assist PPA mem-
bers in improving their imaging skills. Evidence of this can be found 
in the recent increase in images admitted into the Loan Collection. 
This year 15% of all entries into the International Print Competition 
were accepted into the Loan Collection — up from 10% of entries in 
1998. 
PPM International Print Competition continues to hold its place as 
the world's largest annual professional photographic competition. In 
1999, 6,813 entries were submitted to the competition. 
The deadline for entering the next International Print Competition 
is May 5, 2000. 

THE 
W ORLD 

IS 
CHANGING... 

IMAGING 
July 28 - August 2, 2000 • Las Vegas, Nevada 

LaA_b F Yu'-yt t 

January 10-13, 2000 • Las Vegas, Nevada 

GITAL 
W ER 
Imaging Conference 

January 7-9, 2000 • Las Vegas, Nevada 
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PPA & Dean Collins Productions present,,,, 

�6  17 t il'orra���cr 
l0 

A daylong workshop created 
for photographers who want 
to make the most of new 
technologies in their 

businesses. 

In collaboration with the finest educators in the photographic world, Dean Collins 
and Collins Knowledge Network have created a thought provoking, one day conference 
aimed at unraveling the mystery of the digital process for the portrait studio. 

Detroit, Michigan September 20, 1999 
Ontario, California September 27, 1999 
Atlanta, Georgia October 4, 1999 
Dallas, Texas October 25, 1999 
Wausau, Wisconsin November 1, 1999 

Indianapolis, Indiana February 8, 2000 
Coralville, Iowa, January 31, 2000 
St. Louis, Missouri February 21, 2000 
Phoenix, Arizona February 28, 2000 
San Francisco area March 13, 2000 

Call Erin Metcalf at 800-742-7468, extension 265 
for information about how you can attend. 

SEE US ON THE WEB AT http://www.ppa.com 
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PORTRA 400-Speed Fil ms. 
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400-speed flexibility. 
16o-speed compatibility. 

KODAK PROFESSIONAL PORTRA 400-Speed Films give you the speed and latitude you need to stop motion and get sharp, detailed negatives 

in low light. In other words, you can get shots that are perfect even when the light isn't. 

Because they belong to a unique family of four films based on breakthrough Unified Film Emulsion technology, 

PORTRA 400-Speed Films deliver consistently beautiful prints no matter what combination of color saturations and 

format you choose. Like the rest of the family, PORTRA 400-Speed Films outperform other color negative films by 

offering unmatched underexposure latitude, true-to-speed ISO ratings, and outstanding mixed-light performance. 

160VC 
uMCd. 
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kwdCdv 

40ONc 
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So use PORTRA 400-Speed Films. And enjoy the best color negative films available for shooting in even the worst light. 

Kodak Professional 

. What they have 
in co m mon 
is what sets them apart. 

More info? Circle 75 



Ron McMillan Dives In 

is like standing next to a 
swimming pool and knowing 
you will eventually have to jump 
in; it's just a matter of when 

and what equipment to take with 
you," said Ron McMillan, of 
McMillan Studios, Edenbridge, Kent, 
England, about his entry into the 
world of digital imaging. "People are 
afraid of drowning. But I believe in 
time, film will become obsolete in 
advertising and commercial work. In 
fact, already some of our interna-
tional clients, such as Philips Consumer 
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Electronics, headquartered in Eindhover, 
Holland, no longer accept film." 
On a stress-free picturesque site 

on the Kent/Surrey border, 
McMillan's studio is a contrast of the 
old and new. Located in a 200-year-
old barn, the studio still has the 
same beams and design as it did two 
centuries ago; but it also boasts the 
latest state-of-the-art digital imaging 
equipment designed to take this 
contemporary commercial photog-
rapher into the next millennium. 
In 1996, McMillan decided that 

digital imaging was definitely the 
way of the future, and by 1997 he 
had invested in Jenoptik's eyelike 
Digital Camera System. The eyelike 
Digital System is an all-in-one digital 
camera that offers four-shot, one-
shot, and scanning back capabilities 
in one system. It can either operate 
as a camera back, fitting most 4x5-
inch cameras, or as a camera body 
that works with your existing 
medium-format and 35mm lenses. 
"There are several advantages to 

using digital," said McMillan. "There 
are cost savings, since there is no need 
for Polaroid, film, processing, and 
scanning. Also, the greatly increased 
image production speed is often a 
major advantage for advertising and 
commercial photographers. Perhaps 
less obvious is the facility for clients 
to view images during the shoot in 
full color on a large monitor instead 
of on a small sheet of instant-process 
film." Today 90 percent of the images 
created at McMillan's are digital. 

An Unlikely Collaboration 
When McMillan first saw Black 

Robins Farm during an outing, it 
occurred to him that the old, derelict 

buildings on the site would be perfect 
for a commercial/advertising studio. 
The working farm, complete with lake, 
boat, horses, sheep, and pigs, was 
tranquil compared to the hectic pace 
and heavy traffic in London, where 
McMillan had owned a studio for the 
past 20 years. "I felt like my life was 
disappearing into a traffic jam," said 
McMillan. "Now we [16-20 people] 
all have a lovely place to work." 
McMillan and the farmer converted 

three of the old buildings into a 
graphic design studio, an interior 
design studio, and McMillan's 
photography studio. McMillan's is in 
a barn, which is under government 
protection and still feels like it did 
200 years ago. "When you step into 
the reception area, it still feels like it 
did back then. People really enjoy 
coming here. I think we create better 
images, because there is no stress." 
Designed for advertising photog-

raphy, especially food and catalogs, 
McMillan Studios contains a drive-in 
cove with an overhead shooting 
platform, a luxury kitchen, make-up 
room with shower, conference 
room, client lounge, large stock of 
backgrounds and props, and loads 

Although moving objects are usually exposed in one-shot mode, this disco image was made 
with Jenoptik's eyelike camera in four-shot mode one red, one blue, and two green. The 
resulting image was part of a Seagram catalog series portraying 1,001 ways to drink champagne. 
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This strawberry image was created for Seagram to 
portray 1,001 ideas of what to do with champagne. 
"Why anyone needs to be told what to do with 
champagne, I don't know," joked McMillan. "Of 
course one needs strawberries to properly drink 
champagne." The image was used as a full-page 
spread with no extra text. McMillan photographed 
everything from champagne to corks, to balloons, 
and of course—champagne on this project. 

This 1950 Isetta (bubble car), left, was photographed for BMW's "Through 
the Ages" calendar, designed to show off the entire line of BMW cars from 1930 
until today. "We portrayed each year with the appropriate costume," said 
McMillan. The image was taken with an Jenoptik eyelike camera with a Carl 
Zeiss 80mm f/2.8T CFE lens. 
The colored bottles, below, were created for a client that manufactures 

bottles for the cosmetic industry. "The company wanted to show the bottles' 
shapes, which is problematic with clear glass," said McMillan. He filled the 
bottles with multiple hues of colored water and created an abstract image 
that is quite punchy. "It's the art of making something out of nothing. Bottles 
are a bit dreary," he commented. There was no need for manipulation. The 
image (a 12MB file) was created with the eyelike camera in four-shot mode, 
using a Carl Zeiss 80mm f/2.8T CFE lens. 

.9( 

Digital Three-in-One 
The Jenoptik eyelike Digital Camera System or the professional studio can operate as 

a camera back with most 45-inch cameras or as a camera body compatible with most 
medium-format and 35mm lenses. Using the eyelike, the computer screen becomes 
your viewfinder to control your set, lighting, and focus. A live online image in full 
resolution color shows any changes you make on your set and in the camera settings. 
The eyelike System offers one-shot, four-shot, and high-resolution scanning 

modes. One-shot mode captures moving objects with a single exposure. When 
shooting stills, the camera operates in four-shot mode, capturing every image 
detail once in red and blue and twice in green. In both one-shot and four-shot 
mode, the image size is 2,048x2,048 pixels. In scanning mode, the eyelike can 
provide resolutions as high as 36 million pixels, with all light sources. While 
scanning, the CCD chip moves in two directions in 1/2-pixel steps to capture 16 
or 36 exposures at high-resolution. 
Eyelike's Magic software offers blue screen capability by placing an existing back-

ground in the live camera image. This enables optimum control of perspective, posi-
tioning, and size before capturing the image. Automatic Aperture Control corrects expo-
sures for both the live image and the final shot comfortably from the computer screen. 
The latest version of the eyelike software has three new features: eyelike twilight 

for double and multi-exposures and for compositions; eyelike winder for fast sequences 
captured in one-shot mode; and scan with flash for capturing high-resolution images 
of up to 21  6M using electronic flash. In addition, users can custom color calibrate the 
eyelike camera for the lens and lighting situation using the MacBeth color chart. 
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We've Created a Whole New Medium. 

Close your eyes and dream of the ideal medium format 
camera. Auto Focus that the photographer can command at 
whim. An exposure system that allows mastery of light and 
shadow. Shutter speeds which range over the widest span of 
any medium format camera (32 seconds to 
1/4000, automatically). And incredible 
optics that simply overwhelm. You've just 
described the new CONTAX 645— 
The world's first Auto Focus Medium Format 
camera with Carl Zeiss T" lenses. 
The CONTAX 645 intelligently integrates 

a highly advanced Auto Focus System with 
high speed Continuous AF, Single AF or Manual Focus. When 
you want to take charge of the AF system, simply grasp the lens 
and the camera turns the focusing over to you. The CONTAX 
645 is supplied with an extremely bright AE Prism Finder that 

adds Center-Weighted Metering to the on-board 
Spot Meter. In addition, a sophisticated flash 
metering system is built-in, enabling through-the-

lens metering for any 
flash type in the world. 

The CONTAX 645 
offers a choice of 
interchangeable 
filmbacks, 
including 
Polaroid and 
120/220 
options. 

7 The Standard 
Film Back 

accommodates both the switchable 120/220 Standard Insert and 
the Real Time Vacuum 220 Insert. The 120/220 Standard Insert 
works with either 120 or 220 film by simply rotating the pressure 
plate. The optional Real Time Vacuum 220 Insert uses only 220 

film and adds the dimension of precise film 
placement. The Prism, Lens, Back and Insert all 
communicate with the CPU in the camera body 
at the speed of an electron to coordinate perfectly 
all system functions. 
Carl Zeiss, which has always produced the 

world's finest medium format lenses, uses 
its latest technology to develop totally 

new T' metal barreled, Auto Focus 
lenses to match the high quality 
and speed of the CONTAX 645 
body. The lenses include the 
Distagon T̀ 35mm f3.5, 
Distagon T' 45mm f2.8, 
Planar T' 80mm f2 (IF), 
Sonnar T̀ 140mm f2.8 (IF), 
Planar T" 210mm f4 (IF), 
Apo-Makro Planar T' 
120mm f4 (manual 
focus-ED/IF). 
Bottom line: The new 

CONTAX 645 Medium 
Format System empowers the 
photographer in ways no other 
medium format camera can. See it at your Authorized 
CONTAX Specialty Dealer today. Or call (800)-526-0266 x4315 
for more information. 

Introduc 
Contax 
Auto F 

Medium 
Camera 

ing the 
645 
ocus 
Format 
System. 

0 6, A 

;; 

zl��d 
CONTAX 

The Essence Of Carl Zeiss  Optics 

More info? Circle 57 

the highest qualify dealer service. 



of free parking. Because 50 percent 

of McMillan's business is food 

photography, there are loads of 

leftovers that conveniently go to the 
pigs. "We have the best fed pigs in 

the world around here," said McMillan. 

McMillan likes to shoot food for 

different reasons. "I like food, because 

it is one of the more interesting and 

one of the more difficult subjects to 

shoot. When someone puts a plate 

of food in front of you, it affects 

three different senses: taste, sight, 

and smell. Photography only allows 

sight, so food images need to be 

very powerful to make up for the 
loss of the other two senses." 

McMillan works closely with 

home economists to make his 

images larger than life. "All foods 

have a peak point. Chocolate sauce 
on ice cream only looks good for 

seconds, a souffl6 will collapse. In 

the old days photographers used 

mashed potatoes to portray ice cream, 
but the U.K. Trade Descriptions Act 

mandates images need to be accurate. 
Shooting the food digitally allows 

the client to make instant decisions 

while viewing the computer screen, 

saving time and making it easier to 

capture food during its peak. 

"Digital is a good way to get fan 

image onto the printed page quickly," 

said McMillan. "If you go to your client 

and tell him that you can do it quicker, 

better, and cheaper with digital 

photography, chances are he will 
want to do it your way." ■ 

Jenoptik's "Best of Digital Arts '99" 

This year, Jenoptik's "Best of Digital Arts 
'99" contestants were asked to visualize the 
theme "three," to honor the three different 
digital capabilities of the eyelike Digital 
Camera System. Then the top 10 entrants 
were pre-selected by a jury of 12 editors 
from leading international photography 
publications, including Professional 
Photographer. Once the top 10 images 
were posted on Jenoptik's Web site, the 
virtual community was asked to make the 
final selection. 
Ron McMillan of McMillan Studio in 

Edenbridge, Kent, England, won first place 
with the image "Fish and Chips." Wolfgang 
Kluck and Ralf Grumbein of Westside 
Studio, Stuttgart, Germany, won second 
place for their image "Cats and Mice." Third 
place went to "Three Bobos," by Christoph 
Gebhardt of Fotostudio Burger, Fbrth, Germany. 
To view winning entries or for more 

information, visit the company's Web site at 
www. eyelike. com. 

Fish and Chips 
First place winner Ron McMillan, created 

"Fish and Chips" to demonstrate eyelike's 
versatility for moving objects and the 
studio's ability to manipulate images. "We 
sat down and tried to think in terms of 
three: like three blind mice," said McMillan. 
"We considered doing three monkeys—speak 
no evil, hear no evil, see no evil—by 
portraying a boy with a messed-up room 
with his hands covering his ears and his 

mouth. But it just 
wasn't punchy 
enough." 
McMillan's final 

image is quite "punchy." 
He used the eyelike 
camera and a Carl 
Zeiss 80mm f/2.8T CFE 
lens to expose six 
different images to 
create the final 
composite. He exposed 
four different images 
of two goldfish: then 
colored one red, one 
green, and one blue to 
represent the three 
capture colors of the 
camera. The two 
goldfish are alive and 
well and living in a 
pond with other gold-
fish in a client's garden. 
McMillan also photo-

graphed three bags of 
water clipped to a 
clothesline with water 
pouring into a container 
below and out of sight. 
The image of the circuit 
board in the water was 
created separately and 
is designed to 
represent high technology and the double 
meaning in the name "Fish and Chips." 

"Fish and Chips," by Ron McMillan 

Studio employee Elizabeth Good and 
McMillan expertly combined the images in 
Adobe Photoshop. 
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NO Compromises. 

Both of these images were captured by the same single-shot digital back on a Hasselblad 
camera. Skeptical? Photographers who have tried it aren't. Studio 612 in St. Louis, MO 
doesn't compromise when it comes to their customers. They use Phase One's revolutionary 
LightPhase to shoot everything from fine food to fast cars to high fashion. LightPhase offers 
photographers the ultimate in image quality, the fast capture speed, and increased productivity 
and versatility they have been waiting for. Finally, you can have it all - from still life to life at full 
speed. For Studio 612, this means they can use one system for every project. Together with their 
Hasselblad camera, they get perfect images with fine detail, wide dynamic range, and no film 
grain every time. On top of that, Phase One's Portable Solution allows Studio 612 the freedom 
to go outdoors or to the racetrack and work as if they're in the studio. Using Hasselblad and 
Phase One, you can feel confident you have invested in a superior solution. Hasselblad's 
complete line of renowned camera products and incredible optics are fully supported by the 
LightPhase. Together these leading companies offer a complete digital workflow for even the 
most particular customers. Think about it - capture life in all its phases with the world's greatest 
cameras, lenses, and digital technology. Are you convinced? 

P"Abl: ONE 
Phase One United States, Inc 
Tel 1.888-PHASE-ONE 
email: info@phoseone.com 
—  phoseone.com 

Hasselblad USA 
Tel 973-227-7320 
w  .hasselblodusa.com 

H ASS EL SL A D 
GET IT RIGHT THE FIRST TIME! 

Phase One and lightPhose are registered trademarks of Phase One Denmark A/S. Thanks to Studio 612 for help designing this ad. 
More info? Circle 58 



n November 1992, Canon 
released the first eye control 
focus camera, the A2E 35mm 

SLR. This model forever changed 
how photographers used autofocus 
technology. It worked like this: by 
looking at one of five horizontal 
focusing points in the A2E 
viewfinder, and pressing the shutter 
release button halfway down, the 
photographer would see the 
focusing point glow red, indicating 
the point of focus within the image. 
Three years later, Canon 

introduced an improved eye-focus 
control system in the EOS Elan Ile 
35mm SLR. The Elan Ile incor-
porated only three focusing points, 
but it could be used both 
horizontally and vertically. Last 
December, Canon introduced the 
EOS-3, with further improvements in 
eye-control focusing. This month, 
we'll look at these new EOS-3 
features and the practical aspects of 
using this revolutionary technology. 

Canon ED " Features 
The most important feature of the 

new Canon EOS-3 35mm AF/AE SLR 
is the improved eye-control focusing. 
The camera's eye-control sensors are 

Performance 
Canon EOS-3 35mm SLR 

By Peter Kotsinadelis 

Canon EOS-3 35mm SLR with ST-E2 wireless transmitter and the 550EX flash. 

activated by depressing the shutter 
button halfway, which illuminates 
one of 45 points that comprise an 
elliptical area in the central portion 
of the viewfinder. Wherever your 
eye looks within that elliptical area 
will be the focus point of your image. 
You can also use the camera's 
controls to manually select one or 
more focus points, or use the entire 
elliptical area and allow the camera 
to determine the focus points. 
Custom functions (CF) enable you 

to reduce the number of selectable 
focus points to 11 and/or increase 
the size of the autofocus area to 
include several points. 
The EOS-3 operates on one 2CR5 
lithium battery, or four AA batteries 
when equipped with a BP-E1 battery 
pack. The battery pack serves as a 
vertical grip with a second shutter 
release and AE lock buttons. 
Normally, the camera can shoot 
continuously at 4.3 frames per 
second (fps) with predictive 
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autofocus. However, with the Power 
Booster PB-E2 and Canon's 
rechargeable Ni-MH (nickel metal 
hybrid) battery NP-E2, the camera 
can shoot as many as 7 fps. If you 
use eight AA alkaline batteries instead 
of the NP-E2 battery pack, you can 
shoot at 6 fps, which is still excep-
tionally fast. The motor drive speed 
can be set for single or multiple shots, 
and with PB-E2, you can select 
either Continuous Low-Speed (CL) or 
Continuous High-Speed (CH) opera-
tion, at 3 and 7 fps, respectively. 
The small, three-position on/off 

switch located below the camera's 
rear door can be set to: Off (L), On 
(A), or On with an audible AF confir-
mation (or eye-control calibration) 
signal. Normally, the shutter release 
button activates AF when depressed 
halfway and trips the shutter when 
fully depressed; however, this can be 
changed using one of the 18 custom 
functions described later in this review. 
The electronically controlled 

vertical-travel focal-plane shutter 
offers speeds of 1/8,000 second to 
30 seconds in one-third stop incre-
ments, and a maximum flash sync of 
1/200 second. The EOS-3 incorporates 
Canon's High-Speed Flash Sync, which 
automatically provides flash sync at 
speeds of up to 1/8,000 second when 
used with a Canon EX series flash. 
The 21-zone metering system. 

provides evaluative metering of any 
focal point, partial metering of 8.5 
percent of the viewfinder center, 
spot metering of 2.4 percent of the 
viewfinder center or any focal point, 
and center-weighted average metering. 
Exclusive to the Canon EOS-3 is 
multi-spot metering, which memorizes 
eight spot-meter readings and 
averages them together. Exposure 
and flash compensation can be set 

to +/- 3 EV in 1/3, 1/2, or full-stop 
increments. Operating modes include 
Programmed, Aperture Priority, 
Shutter Priority, Metered Manual, 
Bulb, and Depth of Field. There is 
also the option to use interchangeable 
focusing screens and/or the optional 
DB-E2 date back. 

Indicators displayed in the view-
finder provide a great deal of informa-
tion: eye-control active, flash ready, 
and flash high-speed indication; 
shutter speed and aperture settings; 
focus confirmation; AE and flash 
exposure lock; metering mode; 
frame count; and an analog display 

Another 
VIMM 0Q 

Magic 
Moment 

'Dream Weavers"bylefftubin 

"Not only are Calumet Travelites reliable, they also provide top quality at a very reasonable price. 

Travelites have a rugged design with perfectly placed controls for quick adjustments needed 
when working with kids.The 750-watt model is powerful enough for almost any studio 
requirement while the 250-watt model gives me the finesse forjust a touch of light  �� i 
on the background or accenting a profile. Together they make up my 
'dynamic duo'for studio or location work." 

Jeff Lubin, Portrait Artist 
McLean, VA 

To order or locate a Pro Center nearest you, call 

1-800-CALUMET (225-8638) 
www.(alumetphoto.com 

More info? Circle 59 
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Bogen Camera Stands 
Strength and Stability 

Bogen 
Camera Stands 

are manufactured under 
exacting standards by Industria 

Fototecnica Firenze 
(IFF) 

'1:0 � 
�..:. 

Whether you're using 35mm, 
medium, or large format, there's 
a Bogen Camera Stand to suit 
your needs. Bogen offers a 
wide range of professional 
quality stands including the 
10 ft. Super Salon 320 with a 
geared camera crossarm and 
the 7 ft. Salon 230 with a 
keyed adjustable crossann. 

All Salon and Super Salon 
stands have counter- balanced 
columns and all have 
smooth-rolling, heavy-duty 
lockable cast bases. 

For more information, see your 
dealer, contact us or visit our 
web site. 

Bogen Photo Corp., 565 East Crescent Avenue, Ramsey. N107446-0506 
(201; 818-9500 • Fax: 1201 8189177 • e mail: in/o3bogenphoto.com - web: www.bogenphoto.com 

More info? Circle 60 

SuccessWare 
rhl e Studio Management Software 
Designed To Make You More Money! 

66 Tor years, I searched for studio management software that I 

could use in my studio and recommend to my students — without 

any luck. Now that SuccessWare is available, 

my search has ended! SuccessWare is an 

absolute masterpiece of simplicity, productivity 

and business management firepower. It is the 

only studio management software I recommend." 

Ann K. Monteith, M.Photog.Cr., A-ASP 
Studio Management Consultant 

800-593-3767 
ww w.Success Ware.net 
Windo ws  & Macintosh 

F R E E 

D E M O 

C D 

for use with metered manual exposure 
mode. The LCD on the top right of 
the camera also displays this informa-
tion, in addition to film speed, DX 
indication, custom functions, and 
battery power indications. A door on 
the side of the camera accesses four 
buttons for setting Custom Functions, 
Battery Check, Multiple 
Exposure settings (up to eight), and 
Clear. There are 18 customizable 
functions so you can tailor the 
features to your preferences (see 
sidebar). These custom functions are 
selected by CF numbers then set 
using the Custom button again. All 
functions revert to their default 
settings by simply pressing the Custom 
and Clear buttons simultaneously for 
more than two seconds. 
The EOS-3 is also capable of 

wireless E-TTL operation with the 
new Canon 550-EX flash, allowing 
you to set up multiple 550-EX flash 
units and trigger them using a 550-
EX or the Canon ST-E2 wireless 
transmitter mounted in the camera's 
dedicated hot shoe. When used with 
the EOS-3, the 550-EX flash (the 
latest in Canon's new E-TTL— 
Evaluative Through-The-Lens—flash 
system) makes use of the camera's 
21-zone evaluative metering sensor 
to obtain the best exposure. Three 
variables are taken into account to 
determine flash exposure: ambient 
light reading, pre-flash reading, and 
focusing point-weighted reading. 
The EOS-3 recognizes the subject's 

position, gauges the overall brightness 
of the scene, and uses this data to 
calculate proper flash output. Flash 
metering is initially weighted on the 
active focusing point metering zone. 
To prevent incorrect exposure, if an 
abnormally strong reflection is present 
in any metering zones outside the 

More info? Circle 61 
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active focus point zone, the reading 
will be factored out of the average. 
Canon EX flashes use the EOS-3 

automatic high-speed flash sync 
(activated when the flash is set to FP 
mode), which provides flash 
synchronization at all shutter speeds 
up to and including the camera's top 
speed of 1/8,000 second. The 
Speedlite 550EX Guide Number 
(GN) is 138; the flash automatically 
covers focal lengths of 24-105mm, 
and has a built-in wide panel for 
extended flash coverage when using 
a 17mm wide-angle lens. 

PROduct Performance 
The EOS-3 is about the same size 

as the EOS-1 N, but it weighs a few 
ounces less. Canon incorporated 
many features from previous models, 
as well as new features, like the 
improved eye-control focusing 
technology. The elliptical focusing 
area, which occupies nearly 23 
percent of the viewfinder screen, 
provides 45 focusing points that 
glow red when you look at one and 
depress the shutter button halfway. 
With the camera's three calibration 
channels, you can calibrate the EOS-
3's eye-focus control for each of 
three subjects or three different 
shooting situations. 
It took some getting used to, but I 

soon discovered that by recalibrating 
the eye-focus control in various 
lighting conditions, the camera more 
accurately determined where my eye 
was looking. (If you wear polarized 
sunglasses, the focus point illumination 
cannot be seen when you hold the 
camera horizontally. Although it will 
recognize your eye position, the 
polarization removes the red 
illumination. This is not a problem 
when the camera is used vertically.) 

IrA 

Wonder uI memories 
desetve to he treasurc'cl 
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To receive your 1999 Catalog, 

see your dealer or call 1-800-827-5679 
An Employee Owned Chilcote Company 
Visit our website at www.tap-usa.com 
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Ir 1nnn GnR_'4 f t1t%tnrr junctions 

CF-0 Match the focusing screen CF-1 film rewind mode (fast, manually initiated fast, 
silent, manually initiated silent) 

CF-2 Film leader positions (in or out) 
CF-3 ISO (DX or manually set) 
CF-4 AF activation (choose which button) 
CF-5 Shutter speed and aperture setting in manual mode (choose which buttons control each) 
CF-6 Exposure setting increments (1/3, 1/2, or combination) 
CF-7 Electronic manual focusing 
CF-8 Frame counter display (counts up or down) 
CF-9 AEB sequence and cancellation 
CF-10 Focusing point flashing mode (brightness, none) 
CF-11 Focusing point selection method (choose which dial and button) 
CF-12 Mirror lock-up (yes or no) 
CF-13 Focusing point and spot metering linkage 
CF-14 Automatic reduction of fill-flash output 
CF-15 Shutter curtain synchronization (first or second curtain sync) 
CF-16 Safety shift (camera sets shutter/aperture if your setting is incorrect at exposure) 
CF-17 Manual focusing point selection range (single, multiple, or camera selects spot) 

You can easily select individual 
and multiple focusing points (for 
wider area autofocus) with the press 
of a button and use of the control 
dials. I particularly like the switch 
next to the viewfinder that allows you 
to choose eye-control, automatic, or 
manual focus point selection, and I 
was surprised to see how fast the 
autofocus system worked with Canon 
USM lenses. One nice feature of the 
automatic focus control is that 
several "in-focus" points illuminate 
briefly when the camera focuses on 
three-dimensional objects. 
The metering system is highly 

accurate. While several of my test 
shots included strong back lighting, 
this did not fool the meter. Canon's 
metering algorithm, which eliminates 
overly bright areas outside the focus 

BO WENS 
I N T E R N A T I O N n I New Compact 

Monolights from Bowens 

Introducing the most versatile flash system to hit the U.S. 

market: Bowens Esprit monolights. 

The two basic units deliver up to 250w/s or 500w/s of fully 

variable power with a stabilized flash tube.The compact Esprit 

250 dials down to '/4 power — perfect for hair or back light. 

For a main or fill light, the same-sized Esprit 500 delivers twice 

as much power, covering a five f/stop range ('h? to full), Both 

units feature proportional modeling lights, built-in slaves and 

rigid steel construction. 

If your next portrait or commercial assignment requires 

precise light control, look no further than Bowens Esprit 250 

and 500 monolights.They are perfect companions in the studio 

and on location! 

See your local photographic retailer for this and other 

fine Bowens products! 

701 Corporate Woods Parkway 
Vernon Hills, IL 60061 
1-847821-0450 
www.BKAphoto.com 

" LOREM _ _ 
. 0 

Brandess-Kalt-Aetna Group, Inc. 
Chicago - Los Angeles 

More info? Circle 63 

60- Professional Photographer - September 1999 



point, worked well in these situations. 
The controls are placed within 

easy reach; however, the location of 
the power switch, centered just 
below the film door, is odd. Selecting 
operating modes with the three 
buttons on the top left of the EOS-3 
took some getting use to. I would 
prefer to have a single button for 
selecting modes and a dial for the 
other functions. The only feature I 
did not like was the access to the 
custom functions, which requires 
pressing a tiny button inside the 
small door on the right side. You 
either need long fingernails or a 
small stick to reach it. 
The new Canon Speedlite 550EX 
Flash worked surprisingly well with 
the camera's metering system, 
delivering outstanding results every 
time. Canon's Speedlite transmitter 
ST-E2 provides wireless control for 
up to three 550EX Speedlite flashes 
in one slave group, using one of four 
channels. Although the EOS-3 does 
not have a built-in flash, it offers 
many other features, such as exposure 
and flash bracketing/compensation, 
automated high-speed flash sync, 
mirror lock-up, and multi-spot 
metering. I particularly liked the 
high-speed flash sync, which made it 
easy to use fill flash with ISO 400 
f̀ilm, even at wider apertures. I was 
pleased that I could use this feature 
with wireless flash operation as well. 
In my tests, the EOS-3 autofocus 

system proved to be faster than the 
EOS-1 N, upholding Canon's claim that 
the camera's 32-bit microprocessor 
does indeed improve autofocus 
speed. Better still, the EOS-3 AF will 
work with any EOS-compatible lens 
that has a minimum aperture of f/8, <1 

full stop better than earlier models 
(which required a minimum f/5..6 

Airship on 
the run 

Air Cases with Wheels 

A shipping case and 
hand truck built-in-one'. 
Rugged and built to last; 
skid plates on the bottom 
protect Air Cases over stairs 
and down curbs. 

• Ball bearing wheels are long 
lasting and ease travel. 

• Sliding retractable handles 
have a quick button release to 
lock in place. 

• A rubber cushioned handgrip 
provides extra comfort. 

The Best. "' 
From small bags to huge shipping cases, 
we make the best case for the serious photographer. 

TENBA QUALITY CASES LTD, Dept.999PPA, 50 Washington Street, Brooklyn, NY 11201 
telephone: 1718) 222-9870 a mail: info@tenba.com web site: www.tenba.com 

Write us for a free 84 page catalog showing over 600 products for photographers. 
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"The most important feature 
of the new Canon EOS-3 
35mm AF/AE SIR is the 
improved eye-control 
focusing. The camera's 
eye-control sensors are 
activated by depressing 
the shutter button halfway, 
which illuminates one of 
45 points that comprise an 
elliptical area in the central 
portion of the viewfinder. 
Wherever your eye looks 
within that elliptical 
area will be the focus point 
of your image. " 

aperture). This means that when 
equipped with a 300mm f/4 lens 

and a 2X tele-converter (in effect 
creating a 600mm f/8 lens), the 

EOS-3 will maintain autofocus. 
The EOS-3 viewfinder displays 97 

percent of the image, a view more 
realistic than 100 percent: At 97 
percent, the viewfinder takes into 
account a portion of the cropping 
that is needed to produce the final 
image, whether it's an 8x10-inch 
print or a mounted 35mm slide. 

Although the camera is capable of 
a maximum rate of 7 fps with the 

power booster, the standard built-in 
motor drive speed of 4.3 fps should 

easily meet most photographers' 

requirements. One feature that I 
particularly like is multiple spot 
metering. Not only does the camera 

have a smaller area for spot metering, 
but it also memorizes as many as 

eight individual spot meter readings 
and averages them together for the 
final exposure. 

Overall, the Canon EOS-3 raises 
the bar on 35mm SLRs, especially in 
such capabilities as eye-control 

focusing, wireless flash, and the 18 
customizing functions. The camera 
is fully compatible with Canon's 

more than 50 EF autofocus lenses 
(including eight image stabilization 

lenses) and has a street price of just 
under $1,400.  ■ 
More Info? Circle Reader Service No.: 

Canon U.S.A. Inc.  (150) 

Peter Kotsinadelis is a writer and 
photographer in Pleasanton, California. 
He can be contacted via e-mail at 
peterk®iname.com. 

Photographers 

JJWhat if you knew... 
( • How your studio can use a can of 
cola in a very particular way to make 
people almost always double their 
order? University tested and proven! 

• The amazing psychological secret 
hidden in your studio's prices that 
can also double your sales averages? 

• The incredible two words that will 
boost your Yellow Pages and other 
advertising response by up to 400%? 

Find Out — FREE 
Call Toll Free 24 Hours 

1-888-548-5740 

a' 
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Receive the information you need and 

become eligible toy% _ L�' a 

complete  lighting system from om 

CHF Foto Supply! 

Additionally, EVERY MONTH, 20 lucky WINNERS 
will be chosen at random to WIN a 

Professional Photographers Storytellers t-shirt 
AND a CHF neck string pen! 

Look for  _.  ,  „ r_; m this 

Don't miss this terrific opportunity.) 
229 Peachtree St. NE, Suite 2200 • Atlanta, GA 30303 •404/522-8600 

FAX 404/614-6405 • www.ppa-world.org 



Slip into something more comfortable... 

with GP's New Slip, in Album. 

Introducing GP's 

Legacy Collection 

W 
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Since 1934 

Contact us at 1-800-888-1934, visit wwwgpalbums-corn or a-mail: gpalbums®aol.com 



Bates Littleha es 
National 
Geographic 
Photographer, 
Adventurer, 
\aturalist 
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or 37 years, Bates 
Littlehales traveled the 
world and plumbed the 
seas to capture the natural 
splendor of the earth for 

National Geographic magazine. 
In his 70s now, Littlehales' days 
of derring-do in the pursuit of the 
ultimate photograph may at last 
be behind him. 
Yet the photographer will 

never actually retire. This is the 
man who spent his 65th birthday . 
tromping through 25 miles of 
coastland laden with gear, all to 
photograph the harlequin duck— 
a trip, he said, that "forever 
cured me of backpacking." 
There is no cure for a passion as 
intense as Littlehales' for photog-
raphy. Since formally leaving the 
magazine 10 years ago, he and 
his wife Jody plan their lives 
around capturing the rhythm of Images Mates 

Littlehales 
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Bates Littlehales 
Through His 
Daughter's Eyes 
By Crispin Littlehales 

Py father has swum in the sea with 
1 great white sharks, and been 

rescued from dangerous places, 
He is an explorer, archaeologist, 
anthropologist, zoologist, musician, 
and a maker of banjos and guitars. He 
is a man who never gives up, 
Back in 1952, Bates Littlehales 

pulled a few strings for the opportunity 
to show his portfolio to the National 
Geographic Society. In those days, 
people all over the world were proud 
to be part of the Society. How on earth 
could he think his photographs of 
college football games and dances at 
Princeton University would catch the 

eye of the photo editors? But they did. 
For the next 37 years, Bates exceeded 
every expectation, and for the most 
part, it was marvelous fun. 
When he joined the staff of National 

Geographic magazine, my father was 
one of only two photographers with a 
college degree. But there were veteran 
photographers on board who could 
teach the newcomer a thing or two. 
Tony Stewart, Louis Marden, Volkmar 
Wenzel—they all took Bates under their 
wings. Later, my father would freely share 
his lifetime of experience with up-and-
coming photographers like David 
Doubilet, Flip Nicklin, and Frans Lanting. 
Patience, and plenty of it, is what 

my father's photographs are all about. 
National Geographic neglected to have 
enough specialists on staff to guide 
the photographers in the '50s. Instead, 
the photojournalists picked their images 
and learned their areas of interest. For 
my father, these were natural history, 
taxidermy, diving, and the never-
ending scientific progress that has 
advanced the field of photography. 
The darkroom, though, continues to 

be a piece of heaven for him and for 
me. Seeing the chemicals do their 
magic is like watching the image come 
to life. Still, the computer has made 
things easier—at least we think so. 
Bates had the single-mindedness to 

get the shot just right. Years of experi-
ence train one to frame the photo, get 
the light exactly right, and do the job. 
There was something symbolic in his 
photographs of people from around 
the world that spoke to the heart. 
Heaven only knows why animals 
seemed to follow his cue, but they did. 
Even so, there were plenty of Bates' . 
photographs that fell to the darkroom 
floor. Such is life. 
Let's talk about heroism. National 

Geographic demanded that their pho-
tographers travel wherever there was a 
story to be told in pictures. For Bates, 
this included being strapped into a two-
propeller airplane as it flew with the 
hatch wide open so he could capture an 
aerial shot. This was in the 1950s, and 
Dwight D. Eisenhower was president. 
On another assignment, he and 

Marden were sent on a dive in the 
Yucatan Peninsula to explore the 
sacrificial wells. In search of the farthest 
reaches of this other-worldly realm, 
they dove too deep, too fast. National 
Geographic called in the Navy to dive 
in after them. In order to save their 
lives, they had to be taken from the 
water in pressurized containers. The 
experience cost them both months of 

k w 
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shooting time as they recovered from 
the bends, or decompression sickness, 
which causes great pain in the joints 
and abdomen. 
On another occasion, camera in 

hand, Bates sailed to the west coast of 
Africa with Jacques Cousteau's crew 
aboard the Calypso. With his earlier 
underwater exploits, he was a perfect 
match for the assignment. Not only did 
he record Cousteau's efforts for 
National Geographic, he also passed 
along knowledge, meaning, and 
technique to Jacques' son Philipe. 
Underwater photography is a task. 

My father got his first diving mask at age 
10, and an aqualung some time later. 
He took his first underwater photographs 
in about 1953, and they began to be 
published in 1955. Louis Marden 
generously shared his experience with 
Bates. I remember once getting letters 
from the bottom of the sea, back in the 
1960s when Bates was creating the 
Oceaneye camera housing for the 
Nikon F and its interchangeable lenses. 
The underwater photography was fasci-
nating. We all became water babies. 

At first, it was 
difficult to manage 
color and set up 
shots with very 
slow film. For 18 
months, my father 
traveled from one 
country to 
another: England, 
France, Spain, 
Italy, Turkey. He would shoot color on 
only 35mm Kodachrome film, and for 
an interesting reason: 4x5 film was 
reserved exclusively for the military. 
Ektrachrome and single lens reflexes 

made things easier, as did the arrival 
of the Leica camera with its three lenses. 
Rolliflexes, Linhofs, and Speed Graphics 
made it possible to shoot larger film for 
black-and-white, while color was shot 
exclusively in 35mm format. Incidentally, 
National Geographic was the first 
magazine to accomplish 35mm color 
(Collier's was the next to follow). 
In the late 1950s and the early '60s, 

photographs became more than a 
glance at exploration; they became the 
world. Color was the key. 

My father has endured harsh 
conditions in the pursuit of his career, 
and being an explorer is part of the 
deal with National Geographic. But 
nothing could have prepared him for 
losing his 11-year-old son Nico who 
had accompanied him on diving 
assignment. Nico's death was an act 
of nature, so no one was at fault, but 
the pain was great. My father held him 
in his arms as he died. Again, National 
Geographic came to the rescue, but 
this time it was too late. 
Bates came to a falling-out with 

National Geographic, but he did not 
give up. He's never giving up. He is 
my hero. Ask him to go to Africa 
tomorrow. He will go.  ■ 
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BY K.A. ROBINSON 

Are Your Sales Opportunities 
Walkinc Out the Door? 

his is 1999," said Jim 
Duncan, of Duncan's 
Photography in Dallas. 

"If you don't have instant 
proofing today, you can't 
compete. It's what your 
customers expect." Duncan 
should know. He was a 

portrait and wedding 
photographer for 18 years, retired, 
and then reopened his studio a year 
ago last April. "The only reason 
went back into photography was 
because of all the wonderful new 
technology that's available," he said, 
"and the first thing I wanted was an 
instant proofing system." 
No one can accuse this owner of 

a small, low-volume business of 
being anchored in the past. Duncan 
plans to implement a completely 
digital portrait, wedding, and event 
photography system as quickly as 
possible. So far, he owns a Kodak 

DCS 520 digital camera, and he's 
purchased a Delk Digital Proofing 
System with an eye toward con-
verting it into a completely digital 
system. Already, Duncan is reaping 
the benefits of electronic proofing; 

Delk Digital Video Proof System 

Kodak Professional Dual Capture Imaging 
System from Photo Control Corporation 

sales have increased 50 percent. 
Like many studio owners who 

have invested in this state-of-the-art 
equipment, Duncan has learned to 
tap the power of emotion-driven 
sales. "It's ridiculous to wait a week 
for proofs to come back from the 
lab," he said. "By then, you've lost 
the excitement of the shoot. The 
client's radiator pops and his kids' 
teeth need to be fixed—all these 
things come up to compete with 
your photography sales. The best bet 
is to take print orders before they 
walk out the door." 
That's where instant electronic 

proofing systems come in. These 
systems capture digital and film 
images simultaneously, so you can 
review the session with your 
customers on the day of the shoot, 
while they are still excited about the 
session. If your studio is equipped to 
ride the wave of that excitement, 
your customers' buying decisions 
will more likely be based on 
emotion than economics. 
Electronic proofing isn't as daunting 

as it may sound. Because the systems 
are specifically designed for the 

70 • Professional Photographer • September 1999 



portrait and wedding photographer, 
the learning curve is a gentle slope. 
The investment is minimal, too, less 
than you might pay for a new car, 
and when you consider the savings 
in lab costs, Polaroid test prints, and 
revenue lost when clients never 
return to place an order, you may 
find electronic proofing to be a 
profitable bridge between film and 
digital photography. 

Electronic Proofing: Where It's Been ... 
Eastman Kodak Company 

pioneered electronic proofing with 
the 1989 release of the Prism XL. 
The self-contained system incor-
porated a beamsplitter to send 
images to two cameras simultaneously 
—a video capture unit mounted 
below the beamsplitter and film 
camera mounted above. The photog-
rapher could view a live video 
image of the subject on a color 
television monitor while recording a 
still video capture of each photo-
graph he made. When the session 
was over, a salesperson could review 
the video captures with the clients, 
and take orders before they ever left 
the studio. The system was leased to 
studios for $238 a month. 
Shortly thereafter, several systems 

came to market. Sony Corporation 
was a natural, since the company 
already had a significant investment 
in developing video capture for the 
photographic industry. Three other 
developers started relatively small, 
entrepreneurial ventures that were 
ready to take on the big-name 
competition: ElectraVision of St. Louis; 
Video Proofs (Delk Photography) of 
Tyler, Texas; and Environmental 
Projection Systems (EPS) of San 
Marcos, Texas. The systems ranged 
in price from $6,000 to $11,000, 
with leases starting at less than $200 

a month—a small investment 
considering the potential return. 

... Where It's Going 
More than a decade later, Sony 

no longer markets a complete 
electronic preview system, but the 
company does provide the video 
capture devices used in many of the 

current systems. Eastman Kodak 
turned over manufacturing, sales, 
and service of the new Dual Capture 
Imaging System to Photo Control 
Corporation of Minneapolis, and 
ElectraVision joined forces with 
Denny Manufacturing in Mobile, 
Alabama. Delk Video Proofs and 
EPS continue to manufacture and 

Capture the images, 
then capture the sale. 

II 
e 

Kodak Professional 
Dual Capture Imaging System 

Capture images simultaneously to film and 
digital file with the Kodak Professional Dual Capture 
Imaging System and you can start selling while your 
customers are most motivated to buy—immediately 
after the photo session. Net larger orders, better cash 
flow, and increased revenue. Call today for more 
information— 1-800-787-8078. 

Manufactured, sold, and serviced by: 

Photo Control Corporation 
4800 Quebec Avenue North • Minneapolis, MN 55428 USA 
www.photo-control.com • e-mail: sales@photo-control.com 

More info? Circle 66  � ' 
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Advantages of 
Electronic Proofing 

Seize the Mornent! You've just had a great portrait session. Everyone is 
pumped up and excited about the photographs. Your sales potential is at its 
highest level. Once your clients walk out the door, you've lost the advantage. You 
now have to compete with their mortgage payments, car repairs, and back-to-
school expenses. 

Avoid the Black Hole. You rush to get customers their proofs and then wait for 
them to place their order. Sound familiar? Portrait and wedding clients are 
notorious for holding onto paper proofs for days, weeks, even months before they 
get around to placing an order. After all, they have the proofs to show around to 
friends and family. Eliminate the proofs and you eliminate the black hole. 
- Curtail Copyright Piracy. Most customers do not enter your studio with the 

intent to violate your copyright. However, when they take home paper proofs 
(which they may or may not have purchased), and begin to calculate the cost of 
ordering multiple prints, they have the means to pirate your copyright sitting righ 
next to their computers. They only want to e-mail copies to a few relatives, but 
before you know it, they no longer need additional prints. 

Give Your Budget a Break. While the initial investment in digital proofing is 
high, the cost and time savings you realize will be significant. Consider what 
you'll save by eliminating lab charges for paper proofs. Imagine how much film 
you'll save by previewing each shot as you take it. 

Keep Up With the Joneses. Consumers want instant gratification. Visit a 
"photo factory" at any mall or department store and you'll see a digital preview 
system. Customers get excited about new technology, even if they don't 
understand it. And they are used to looking at pictures on a computer screen. Why 
shouldn't they want to look at their own portraits within seconds after they're 
made? Everybody does! 

market their own systems, with periodic 
upgrades as the technology progresses. 
The concept behind electronic 

proofing hasn't changed, but the 

systems themselves have become 
more sophisticated, with such fea-
tures as camera synchronization and 

parallax correction. "The older sys-
tems had built-in timing mechanisms," 
said Thomas Petruzelli, of Denny 
ElectraVision. "When the flash went 
off, it would send a signal to the 

timer. It was not true synchronized 
flash. There is no timing mechanism 
involved now; when the flash goes 
off, an electronic pulse goes to the 
camera and it fires immediately." 

Depending upon the design of the 
system, the scene is either captured 
by both cameras separately, giving 
you a slightly different perspective of 

the subject (or parallax views), or 
else it is reflected off a beamsplitter 

that sends exactly the same image to 
both lenses. Beamsplitters typically 
require at least one f/stop more 
exposure to compensate for light 
loss as the image passes through and 
bounces off the glass surface. 
Denny announced a new 

beamsplitter design, at the PPA'99 
Imaging Conference & Expo, that is 
said to increase both flexibility and 

light efficiency. Housed in a Lindahl 

Bellows Lens Shade, the film camera 
attaches to the back, and the digital 
camera attaches to the side, via a 
special mount. "The new beam-
splitter is much smaller than the 

bulky mirrors used in the original 
models," said Petruzelli. 
A less expensive alternative 

to dual capture is the side-by-
side or stacked (over-under) 
bracket configuration. In these 

systems, the film and digital 
cameras are mounted side by side, 

with both lenses directed at the 
subject. While there is only minimal 
space between the two cameras, the 
subject will ultimately be recorded 
(it slightly different angles in the two 
captures. 

However, today°s more sophisticated 
mounting brackets are designed to 

compensate for parallax, so the two 
views are very nearly alike. 

While instant preview systems 
have undergone significant design 
changes over the past 10 years, the 

Pixel Magic PortraitView with and without 
beamsplitter 
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ElectraVision. 
800.844.5616 

greatest advances have been made 
in the electronic capture devices. All 
of the early models used single-chip, 
still-video cameras to capture the 
preview image. The captures were 
printable, but hardly good enough to 
stamp your name on and send home 
with a client. 
Single-chip cameras have since 

been replaced by high-quality 3CCD 
video capture modules or digital 
cameras, many of which deliver 
remarkably good quality. As an added 
bonus, most systems are upgradable 
to become fully digital, thereby 
giving portrait photographers a firm 
platform while making the transition 
from film to digital capture.  ■ 

List of manufactures follows on 
pages 74 and 75. 

to Preview 

Left: Denny ElectraVision PreviewMAX 
Portable Preview System. Above: Denny's 
new beamsplitter housing. 

TM 

Preview   i J»ij 
d kw y� 1�)!.r sftdiols p.n  1 

Totally Digital  00 
Not Analo g 

J Works with ALL 
Film Cameras 

JRortable for Location Shoots 
JDoubles as Filmless 
Event System 

See the system demo at 
www.dennyetectra.com 

More info? Circle 67 

September 1999 • Professional Photographer • 7 3 



Instant Preview Camera Systems 
Delk Digital Video Proof 
Components & Accessories 
The Delk Digital Video Proof system is 

made for simple operation, with 
photographer-friendly software and 
customizable digital capture. There are four 
basic categories in the Delk Digital 
Proofing software: Capture, Consultation, 
System Setting, and Data Utility—where 
customer information is stored. Photog-
raphers can capture images with a video 
camera (for instantaneous display on the 
computer screen) or with a digital camera, 
which stores the images on a PCMCIA card 
for downloading to the computer via a 
digital card reader. With the Delk digital 
capture system, event and sports photog-
raphers can deliver on-the-spot digital 
prints—a significant edge over the 
competition. 

Delk Photography Inc. 
103 Baylor Drive 
Tyler, TX 75703 
800-835-2948 
Web site: www.videoproof.com 
More Info? Circle (155) 

Delk Digital Video Proofing System 
• Pentium 233MHz computer with 32MB 

RAM, 4GB hard drive, video capture card, 
CD-ROM drive, remote mouse, Windows 95 
operating system. 
• 15-inch Sony monitor 
• Sony 950 three-chip color video 

camera with lens 
• Standard lens mount and cables 
• Delk Digital Proofing software 
• Price: $12,760 

Sales Room Accessories 
• Sales unit: Pentium 233MHz computer 

with 32MB RAM, 2GB hard drive, CD-ROM 
drive, Windows 95 operating system. 
• 17-inch Sony monitor 
• Delk Digital Proofing software 
• Price: $2,995 

Digital Camera Proofing System 
• Fujix DS-330 digital camera 
• Battery, AC supply, and charger 

• Standard digital camera mount and cables 
• Delk Digital Proofing software 
• Price: $6,600 

Optional Accessories Sold Separately 
• Sales room software $995 
• Internal Iomega Zip drive $200 
• Network card $75 
• Tape backup unit $350 
• PCMCIA Card Reader $225 
• Modified Stroboframe rotator 

for digital camera $125 
• TV converter card to view images $250 

PreviewMAX Portable Digital 
Preview System 
PreviewMAX is a paperless portable 

proofing system that allows photographers 
to print and sell their portraits in the studio 
or on location. The low-cost, battery 
operated system is compatible with any film 
camera and provides simultaneous digital 
capture using a modified Fuji DS-330 digital 
camera and a PCMCIA memory card. The 
photographer can view the digital image on 
the system's 3-inch monitor during capture. 
After the sitting, the photographer removes 

the PCMCIA card from the camera, down-
loads the images his to computer, and displays 
them on the monitor for the customer with 
the aid of the Denny ElectraVision Point-of-
Sale (POS) software. During the sales session, 
the POS software allows the photographer 
to show customers single images and four-
up comparisons, and to demonstrate how 
the image will look mounted and framed in 
a digitized room setting. In addition to 
previews, the POS software creates customer 
databases, logs and tracks orders, provides 
detailed sales reports, and prints proof sheets. 
All computers are custom built to order. 

Denny ElectraVision 
P.O. Box 7200 
Mobile, AL 36670 
Phone: 800-844-5616 
FAX: 334-452-4616 
Web site: www.dennyelectra.com 
More Info? Circle (156) 

Basic Preview Package 
• Modified Fujix DS-330 digital camera 
• Power supply w/integrated battery charger 
• 3-inch LCD monitor w/cables 
• DS-3 custom controller box w/cable set 
• Mounting bracket or optional 

beamsplitter configuration 
• One 32MB PCMCIA memory card 
• Point of Sale software package 
• Price: $6,995 

Complete Preview Package 
Includes all items listed in the basic 

package, plus: 
• Computer sales station with Pentium II 

processor, 6GB hard drive, 128MB RAM, 
3.5-inch 1.44MB floppy drive, 56K modem, 
PCMCIA card reader, CD-ROM drive, 
Windows 98 operating system. 
• 17-inch monitor 
• Price: $8,995 

Deluxe Event Preview Package 
Includes all items listed in the complete 

preview package, plus: 
• Sony 8800 dye-sublimation printer 
• Package printing software, graphics 

optional 
• Starter pack of 8x10-inch photo paper 
• Price: $17,695 

Portrait View 
Digital Proofing System 
The PortraitView Digital Proofing 

System is a fully digital, portable proofing 
system from Pixel Magic Imaging. Digital 
proofs are provided by a Fujix DS-330 
digital camera and downloaded onto a Zip 
disk, eliminating the need for a computer 
on-site. Instant proofing provides your 
customer with immediate results and allows 
you to close sales at the end of the sitting. 
The PortraitView offers a wide range of 

features: 
• Completely digital 
• Operates in-studio or on-location 
• Scene Machine compatible 
• High-quality images 
• Easy to use software 
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1999 Pre-Publication SPECIAL 

Professional Photographers of America 
Loan Collection and Showcase Books 

Vokune I PPA's International Judging & Annual Exhibition of Professional Photography has become 
renowned throughout the world for setting the standard by which photographic imaging 
is judged for both artistic and commercial appeal. 

These annual publications present the results of this international judging, in 
two beautiful editions: 

PPA LOAN COLLECTION 
The "PPA Loan Collection" is a presentation of photographic 

images judged to be examples of excellence. There is no limit 
to the number of entries awarded this designation, and this volume 
includes them all. 

Professional Photo 1-a1 il, 
of.4mcric"I  
till", 

$6'995Vo  I 
Orderlume  #LOAN98 

*w Shvpul4& HandlirW 

9" x 12" / hard cover with color jacket. 

Pre-Publication SPECIAL 

$4995 Volume II _ Pre public Lion Price 
a  Order #LOAN99 by Nov 30, 1999 

rp"- snipping & Handling) 

699'tteratl - order #LOAA w for tblrtnre 11 be .m,,rg Dec 1, 1999 
,plus Shipping & Handling) 

hr-puNantion ceders are p ooctivd upon remi# -sdieduled to ship Dec. 31, 1959 

For working and aspiring professional photographers — 

as well as photo-enthusiasts—wanting inspiration and ideas to stimulate 

their creative processes toward enhancing their photographic images. 

PPA SHOWCASE 
The "PPA Showcase" contains photographic presentations judged by the 

Professional Photographers of America as worthy of merit and eligible for 
exhibit as part of PPA's annual "General Collection". PPA Showcase is a virtual 
cross-section of the work currently being created by the world-wide members 

of the Professional Photographers of America.  

9" x 8'14" l 200 pages l hardcover with color jacket / each 
image page displays one individual presentation. 

Volume  $r, 95 
Order #SHOW98 

(plus shipping & Hruullaigi 

Pre-Publication SPECIAL 
Volume  II - Pre publication Price $A  "05 
Order #SHOW99 by Nov. 30,1999 X̀t) 

(plus Shippug & Han dng) 

order #sxow99 for )-)were116e .u,,gDm 1,19%-xd d $5916 
(plus Shipping & Handling] 

Pm publwa ian ol&m ampmaccarl upon re pf -sclutiukd to ship Dm.?], 1995 

MarathonPRESO 

;};�;.55tUI liil 

��aQhet� 
t,t tmerio1 

Yi,iunu II 1«uv 

Volume I 

Volume II 

1500 SQUARETuRN BLVD. • P.O. Box 407 - NORFOLK. NE 68702-0007 • (402) 371-5040 • FAx (402) 371.9382 - (800) 228-0629 • www.marathonpress.com 

More info? Circle 61 



CALENDAR OF EVENTS 

If your organization's convention, workshop, seminar, or exhibition dates aren't listed on these 
pages, you may be missing revenue from potential attendees. Submit your dates early and 
include organization name, convention location, city, and state, and include a contact per-

son's name, title, address, and phone number, including area code. So readers may real-
istically plan to attend events listed here, Professional Photographer must receive listings, 
if at all possible, five-and-one-half months in advance. These listings are published at no 
cost to PPA affiliate members, strictly as a service to readers. Professional Photographer's 
editors reserve the right to select events to be announced on these pages, and to deter-
mine when announcements will appear. Edit ors are not responsible for conflicting or incor-

rect dates. For readers' convenience, each event is identified by a code preceding its name: 

C=Convention, W= Workshop, S=School, C/E=Approved PPA/Winona Continuing Education 
Seminar, E=Exhibit. Send all Calendar of Events additions or corrections to: Debbie Todd, 
Professional Photographer, 5431 E. Garnet Ave., Mesa, AZ 85206; FAX: 480-807-4509. 

PPA Events 
JANUARY 7-9, 2000 
Digital Power Conference, Riviera Hotel, Las Vegas 

JANUARY 10-13, 2000 
PowerTools Conference, Riviera Hotel, Las Vegas 

JULY 28-AUGUST 2, 2000 
Imaging USA 2000, Las Vegas Hilton, Las Vegas 

AUGUST 3-8, 2001 
Imaging USA, Hyatt Regency O'Hare, Rosemont, Illinois 

Current Events 

OCTOBER 3-4 
S: PPA of Missouri Inc., Inn at the Grand Glaize, 
Lake of the Ozarks, Missouri, Aubrey McBride, Presi-
dent, 102 W. Jackson, Box 400, Willard, MO 65781 

OCTOBER 3-5 
S: PP of Mississippi-Alabama Fall Seminar, 
Oxford, Mississippi, Emile Navarre, Executive 
Director, 1011 N. Causeway, Suite 12, Mandeville, 
LA 70471; 504-626-8526 

OCTOBER 24-26 
C: PP of the Ozarks, Best Western Inn of the 
Ozarks, Eureka Springs, Arkansas, Franklin 
Washburn, Executive Director, 5901 R Street, Little 
Rock, AR 72207; 501-666-8716; e-mail: bret-
cole@aol.com; or Kevin Braun, 702 E. Ohio #2, 
Clinton, MO 64735; 660-885-9155 

NOVEMBER 7-8 
S: PP of Colorado, Dwight Okomoto Seniors & Digital 
Photography, Sue Doermer, President, 303-972-1980 

Future Events 

JANUARY 26-30,2000 
C: PP of California and Western States Affiliated 
Judging, Pasadena Center, Pasadena, Califomia. Jim 
Inks, Administrator, P.O. Box 187, Fairfield, CA 94533 

FEBRUARY 10-14, 2000 
C: Kentucky PPA, Hyatt Regency, Lexington, 
Kentucky, Carol McCaslin, Executive Secretary, 
1730 Normandy Road, Lexington, KY 40504-2225 

FEBRUARY 16-21, 2000 
C: Mid-East States Regional Convention, Hyatt 
Regency Hotel, Columbus, Ohio, hosted by PP of 
Ohio, Phil Craig, Executive Director/Carol Worth-
ington, Account Executive, 37 West Broad Street, 
Suite 480, Columbus, OH 43215-4132; 614-228-6599 

FEBRUARY 18-23, 2000 
C: PP of North Carolina Convention and Trade 
Show, Sheraton Imperial, Raleigh, North Carolina, 
Joy Batchelor King, President, 919-833-7527 or 
jbatche523@aol.com; Web site: www.pponc.com 

FEBRUARY 25-28, 2000 
C: Rocky Mountain PPA, Hyatt Regency, Denver, 
Colorado, Leon Larsen, Exec. Dir., 312 North 
Ridge, Idaho Falls, ID 83402; 208-529-1988 

FEBRUARY 25-28, 2000 
C: PP of Oklahoma, Sheraton Hotel, Tulsa, 
Oklahoma, Clay W. Allen, President, 1315 E. 13th 
Place, Okmulgee, OK 74447; 918-756-4676. 

FEBRUARY 25-MARCH 1, 2000 
C: Wisconsin PPA, Marriott Madison West, 
Deborah K. Wiltsey, Convention Chairman, 8400 
Washington Ave., Racine, WI 53406; Web site: 
www. wppa-online. org 

FEBRUARY 26-MARCH 1, 2000 
C: PPA of Missouri Inc., Holiday Inn Select, 
Columbia, Missouri, Aubrey McBride, President, 
102 W. Jackson, P.O. Box 400, Willard, MO 65781 

FEBRUARY 27-MARCH 1, 2000 
C: PP of Hawaii, Hawaiian Regent Hotel, 
Honolulu, Hawaii, James Kim Han, Convention 
Chairman, P.O. Box 2891, Honolulu, HI 96802 

MARCH 10-12,2000 
C: PP of West Virginia Convention and Print 
Competition, Lakeview Resort, Morgantown, West 
Virginia, Anne Marie Lawyer, 788 Amer Rd., Chester, 
WV 26034; 304-387-1780; abphoto@weir. net 

MARCH 11-14,2000 
C: APP of Illinois, Springfield Renaissance Center, 
Springfield, Illinois, Membership, 2743 S. Veterans 
Parkway, Box 317, Springfield, IL 62704-6536 

MARCH 11-15, 2000 
C: PP of Washington, Cavanaugh Hotel at Capital 
Lake, Olympia, Washington, Greg McCanless, 
Lisa Niles-McCanless, and Alan Niles, 1121 Fifth 
Avenue South East, Olympia, WA 98501, 360-491-
5473 

MARCH 12-14,2000 
S: PP of Mississippi-Alabama Spring Seminar, 
Howard Johnson Lodge, Meridian, Mississippi, 
Emile Navarre, Executive Director, 1011 N. Cause-
way, Suite 12, Mandeville, LA 70471; 504-626-8526 

MARCH 12-14,2000 
C: PPA of New Jersey, Resort's Casino Hotel, 
Atlantic City, New Jersey, Jane Pedersen, Secretary, 
228 Main Street, Keyport, NJ 07735; 732-264-2313 

MARCH 24-28,2000 
C: Southwestern Photographers Association 
Convention and Affiliated Judging, Renaissance 
Hotel, Austin, Texas, Emile Navarre, Executive 
Director, 1011 N. Causeway, Suite 12, Mandeville, 
LA 70471; 504-626-8526. 

MARCH 25-29,2000 
C: Virginia PPA, Holiday Inn Koger Center on 
the Midlothian Turnpike, Richmond, Virginia. 
William D. Piacesi, 2nd Vice President/Convention 
Chairman, 2219 Cedar Cove Court, Reston, VA 
90191, 540-788-4921 or 703-620-9889; e-mail: 
piacesi@citizen.infi.net 

MARCH 25-29,2000 
C: Northern Light PPA, Holiday Inn & Convention 
Center, Fargo, North Dakota, Pam Carlson, 
Executive Secretary, 525 Tilden Street, Fairmont, 
MN 56031; 507-238-2969 

MARCH 26-28,2000 
C: PP of Idaho, The Coeur d'Alene Resort on the 
Lake, Coeur d'Alene, Idaho, Jeri Rainer, 
Convention Chairperson, 1323 Idaho Street, 
Lewiston, ID; 208-746-7172, or 825 N. Mountain 
View, Moscow, ID; 208-882-7372 

APRIL 1-4,2000 
C: PP of Michigan, Lansing Convention Center, 
Dearborn, Michigan, Ron Tocco, Executive 
Director, 19276 Eureka, Southgate, MI 48195; 
e-mail: ppofmich@aol.com 

JUNE 11-14,2000 
C: PP of Mississippi-Alabama Annual Convention, 
Grand Casino Bayview Resort & Spa, Biloxi, 
Mississippi, Emile Navarre, Executive Director, 
1011 N. Causeway, Suite 12, Mandeville, LA 
70471; 504-626-8526 

SEPTEMBER 9-12,2000 
C: PP of Louisiana, Embassy Suites, Baton Rouge, 
Louisiana, Emile Navarre, Executive Director, 1011 
North Causeway Blvd., Suite 12, Mandeville, LA 
70471; 504-626-8526 

SEPTEMBER 10-12,2000 
C: PP of Louisiana Annual Convention, Embassy 
Suites, Baton Rouge, Louisana, Emile Navarre, 
Executive Director, 1011 N. Causeway, Suite 12, 
Mandeville, LA 70471; 504-626-8526 
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SEPTEMBER 16-20,2000 
C: PPA of New England, Sturbridge Host, Stur-
bridge, Massachusetts, Roland Laramie, Executive 
Director, P.O. Box 316, Willimantic, CT 06226 

OCTOBER 20-22, 2000 
C: Wisconsin PPA Inc., Olympia Resort and Spa, 
Oconomowoc, Wisconsin, Delwyn Crave, Con-
vention Chairman; 608-365-0236 

JANUARY 25-28,2001 
C: PP of California, Pasadena Center, Pasadena, 
California, Jim Inks, Administrator, P.O. Box 187, 
Fairfield, CA 94533 

JANUARY 26-29, 2001 
C: Kentucky PPA, Hyatt Regency, Lexington, 
Kentucky, Carol McCaslin, Executive Secretary, 
1730 Normandy Road, Lexington, KY 40504-2225 

FEBRUARY 2-5, 2001 
C: Rocky Mountain PPA, Hyatt Regency, Denver, 
Colorado, Leon Larsen, Executive Director, 312 
North Ridge, Idaho Falls, ID 83402; 208-529-1988 

FEBRUARY 23-27,2001 
C: Wisconsin PPA Inc., Marriott Madison West, 
Robert Zettler, Convention Chairman, 830 2nd Ave-
nue N., Onalaska, WI 54650; 608-783-2324 

MARCH 7-12,2001 
C: Mid-East Regional Convention, Hyatt Regency 
Hotel, Columbus, Ohio, hosted by PP of Ohio, Phil 
Craig, Executive Director/Carol Worthington, 
Account Executive, 37 West Broad Street, Suite 
480, Columbus, OH 43215-4132; 614-228-6599 

SEPTEMBER 8-12, 2001 
C: PPA of New England, Sturbridge Host, 
Sturbridge, Massachusetts, Roland Laramie, 
Executive Director, P.O. Box 316, Willimantic, CT 
06226  ■ 

PPA International School of 
Professional Photography 
Continuing Education System 

PPA International School of 
Professional Photography 
229 Peachtree Street N.E. 

Suite 2200, International Tower 
Atlanta, GA 30303; 800-742-7468, ext. 266 

ppaschool@america.net 

AFFILIATE COURSES 

ew 

South Carolina Professional Photography 
School, Tri-County Technical College, 
Pendleton, South Carolina, Wayne Link, 
864-646-8361, ext. 2227 

Great Lakes Institute of Photography, 
Northwood Univ., Midland, Michigan, Ron 
Tocco,313-283-8433 

Buy a 
60-Series Flash Before 
March 31, 2000 and 
SAVE UP TO $90! 

i m,amm-1 

Light up the most  /N.. 
demanding assignments: 
true Guide Number 1971150100) 
Nonstop shooting: 160 to 4500 
flashes per charge, Dryfit battery 
Freedom to select 
depth of field at will: 
eight auto apertures (60CT-4 only) 
or six auto apertures (60CT-1 only) 
Creative portrait lighting control: 
25 manual settings adiust output 
from full to 1/256 power (60CT-4 only) 
Control the quality of light: 
built-in fill flash (60CT-4 only) 
and bounce/swivel movements 
Carefree and accurate flash exposures: 
TTL dedication with over 250 camera 
models (60CT-4 only) 

IT'S HIP 
TO BE 
SQUARE 

METZ 60 SERIES 
ELECTRONIC FLASH 
With a 65° x 65° angle of 
coverage, the 60 Series 
is the only flash system 
designed to meet the 
power and illumination 

required for medium format photography 
When the shooting assignment demands 
performance and reliability, reach for the 
strobe that professional photographers rely 
on. For more information see your dealer, 
contact us or visit our web site. 

Bogen Photo Corp. 
565 East Crescent Avenue. Ramsey, NJ 07446.0506 

(201)818-9500 Fax: (201) 818-9177 
e mail: info d bogenphoto.com web: www.bogenphoto.com 

More info? Circle 69 

They want to order prints of 
your photos online. 

,4a 

V 

I 

It ' 

w w w.e-prints.co m 

a  

Profit from the Web 

Are you 
going to tell 
th em no? 
E-Printsim makes buying event 
photos easy for all kinds of 
customers—from marathoners 
to mothers of the bride. They 
just visit the Web site, choose 
photos and pay online. We han-
dle the secure transaction. You 
get orders and payment. Try our 
online demo, then ask about a 
free trial. Profiting from the 
Web has never been so easy! 

(401) 521-0083 
info@e-prints.co m 

More info? Circle 70 

September 1999 - Professional Photographer - 79 



(3'114GUSA 
Seize the 
FUTURE 

Master the 
TECHNOLOG 

Spark your 
CREATIVITY 

Build your 
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Super Monday/Supplement to Professional Photographer 

Super Monday 
November 15, 1999 

Regular brain. 

Super' 

I--, _ B ra in 

Pick Your Brain. 
We've got brains available for everything from 
traditional imaging, art/tech and marketing! 

Super Monday is a one-day educational event geared toward 
the photographic and business skills of professional 

photographers. Programs are held in over 100 locations 

across the U.S., Canada, Mexico and Puerto Rico. 

CONTINUING 
EDUCATION 
S YS T E M 

Pre-register- by October- 19, 1999 
and pay only $99! On-site 
registration is $125! Classes are 
held from 9:00 a.m. to 
5:00 p.m. unless otherwise noted. 

To register, please fax completed 
form to 404/614-6400 or call 
800/742-7468, ext. 266. 



Super Monday is a one-day fund-raising event which enables PPA International 
School of Professional Photography to function as the primary educational facil-
ity of Professional Photographers of America. 

On Super Monday, November 15, 1999, professional photographers will host 
seminars in their studios, with proceeds going to the PPA International School 
of Professional Photography in Atlanta, Georgia. You can take part in this effort, 
and gain valuable knowledge by attending a seminar in your area. Don't miss 
this opportunity to learn new skills, improve your business and increase your 
profit margin — all at a location near you! 

Space is limited! Registration is just $99 if you sign up by October 20, 1999. 
On-site registration is $125. Programs are open to both PPA members and non-
members for the same price. PPA members receive one merit for attenting. 

ARKANSAS  
Glenwood 

Learning to Hand Color Black and White 

Portraits 
(Course #55AR01) 
Carla E. Cowling 
Learning how to hand color black and 
white portraits with a variety of techniques 
is easier than you think! You will be 
amazed at how easily you can team this 
nostalgic art and put it to use in your own 
client photography. All materials will be 
provided. This class will be held from 10:00 
a.m. - 4:30 p.m. 

Little Rock 

Post-Production Blues: Getting Rid of the 

Wedding Photographer's Headache 
(Course #55AR02) 
Tammy Belin, PPA Certified 
Learn to organize your weddings! Tammy 
will teach you everything from shooting 
photographs on the wedding day to organ-
izing your sales presentation. Final pro-
duction of the product and time-saving 
ideas -,;rill be highlighted. 

Little Rock 

Seniors 
(Course #55AR03) 
Franklin Washburn, PPA Certified, 
M.Photog.Cr. 
David Kelm 
Franklin will teach you basic posing and 
lighting for senior high school photogra-
phy. He will also show you how to use 
props, and how digital prints and 
enhancement can work to your advantage. 
Some hands-on instruction will be 
applied. 

Little Rock 

The Nude Portrait and The Silver 

Negative 
(Course #55AR04) 

Ed Coyle, PPA Certified, 
Cr.Photog. 
Wayne Smith 
This program is for those 
comfortable with the nude 
as a subject. You will learn 

black and white darkroom techniques, 
posing, lighting, lighting equipment, 
client/model rapport, negative creation 
and marketing. Models will be provided. 

CALIF ORNIA  

Baja/Tiajuana 

El Retrato De Bodo En Exterior 
(Course #55ZM01) 

Leonardo Reyes, PPA 
Certified, M.Photog. 
Se Veran las ventajas del 
retrato exterior, creatividad, 
locacion composicion y 
pose. El manejo de filtros, 

use de flash, termeraturade color. Crear 
una historic romantica y personal. Medio 
dia en el estudio y sesion fotografica en 
exterior. 

Carlsbad 

Creative Marketing 101 & Breaking The 

Rules/Fine Art Portraiture For Real People 
(Course #55CA01) 

Gigi Clark 
Get two programs for the 
price of one! With a little 
push and inspiration, all 
photographers can be great 
graphic designers and mar-

keters. By the time the class is over, Gigi 
will send you home with a marketing and 
graphic design plan to put into produc-
tion. Be prepared to get more than you 
bargained for! 

Sacramento 

Successful Wedding Photography and 

Marketing That Works For You! 
(Course #55CA02) 
Roy Hanna, PPA Certified 
Randy Silver 
In this course, Roy will cover the basic 
elements essential for successful wedding 
photography--and add some elegant 
refinements. Randy will help you increase 
your business through networking, 
newsletters, volunteering, teaching, public 
speaking, and website and database devel-
opment. Make every wedding a success! 

COLORADO  
Colorado Springs 

How to Increase Your Clients With a 
Marketing PlanlAdobe Photoshop 101 
(Course #55CO01) 
Christopher Waldron, PPA Certified 
Thomas Henn 
Waldron and Henn will teach you every-
thing from creating a marketing plan to 
creating your own postcards and flyers. 
Learn how to create a budget and how to 
present your images to sell BIG! The 
instructors will teach you how to get start-
ed in digital retouching, review basic sys-
tem requirements for PCIMAC, and teach 
simple procedures that will help you pre-
pare a final image for the customer or 
competition. 

Golden 
Black and White Photo and Darkroom 

Techniques 
(Course #55CO02) 

Harry L. Olsson, PPA 
Certified, M.Photog. 
This traditional black and 
white photography and 
darkroom technique pro-
gram will emphasize how to 

get professional results through processes 
of exposure development and printing. 
You will learn the archival printing 
process, how to use color filters, contrast 
control, and see a darkroom printing 
demonstration. 

it 
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Grand Junction 

The Custom Print and Print 
Enhancement 
(Course #55CO03) 

David H. Davis, PPA 
Certified, M.Photog 
Rose Nordenberg, 
Cr.Photog. 
Take this hands-on work-
shop and learn basic nega-

tive retouching, custom color printing and 
print enhancement techniques. After this 
class, your portrait studio will deliver high 
quality finished products to your clients. 
This class will be held from 9:00 a.m. - 4:30 
p.m. 

CONNECTICUT 
East Hartford 

Wedding: A Basic Introduction 
(Course #55CT01) 

Mike Spiegel, PPA 
Certified 
Keith Sipes, PPA Certified 
Mike and Keith will intro-
duce you to basic wedding 
photography and business 

practices. Half of the day will be devoted 
to sales and marketing and the other half 
to learning wedding photography. 

DELAWARE 
New Castle 

The Wedding Day: Revisited 
(Course #55DE01) 

Don Engler, PPA Certified, 
M.Photog.Cr. 
Sue Engler 
Spend a day with Don and 
Sue as they filter through 
the misconceptions and 

unknown facts of wedding day coverage. 
The Englers will add insight on how to 
book the wedding day, as well as their 
viewpoint on exciting romantic close-ups. 
You will also learn to use the digital medi-
um cm the weddim" div. 

PPA members 
receive one 
merit for 
attending! 

Registration is open 
to both PPA members 
and non-members for 
the same low price! 

District of Columbia  
Washington, D.C. 

Double Your Fun! Dyes and Brush vs. 
Photoshop 
(Course #55DC01) 
Sharon L. Lewis, PPA Certified 
Robert A. Nicholson, PPA Certified 
Ms. Lewis and Mr. Nicholson will teach 
you how to unleash your own artistry and 
creativity. You will enhance images and be 
creative with your own "take home" sets of 
dyes, which will be included in the 
course. You will reduce flaws, enhance 
sunsets, eliminate glare and color black 
and whites during this hands-on course. 
Basic corrections using Adobe Photoshop 
5.0 will be a separate pan of this course. This 
class will be held f rom 10:00 a.m. - 6:00 p.m. 

FLORIDA 
Ormond Beach 

Growing Pains Made Easy 
(Course #55FL01) 

Diane PoirierJessup 
Chris Jessup, PPA 
Certified 
The Jessups will discuss the 
transition from a low-end, 
high volume portrait studio 

to a high-end, low volume studio. You will 
learn overall planning and marketing 
strategies that will allow your studio to 
grow quickly! 

Sarasota 

Your Bottom Line 
(Course #55FL02) 

Joseph M. Tessmer, PPA 
Certified, Cr.Photog. 
Learn how to turn your stu-
dio into a money making 
machine! Joe will teach you 
to sell based on your cus-

tomers' needs and wants. You will learn to 
develop custom packages to increase your 
profits, ensure that your studio has a 
sound financial foundation and avoid cost-
ly mistakes. 

Stuart 

Passion for Fashion 
(Course #55FL03) 
Julie Hughes, PPA Certified 
Open your mind and break some tradi-
tions and stereotypes! Take Julie's program 
on basic fashion lighting and learn 
advanced, but simple, portrait posing 
techniques. Julie will demonstrate her 
unusual portrait style with a portable stu-
dio and live model. A videotape presenta-
tion will diplay her award-winning work. 

West Pal m Beach 

From Scan to Print Or Web In Photoshop 
(Course #55FL04) 

Marion Suro 
Learn everything there is 
from scanning to printing in 
Photoshop! In this class, 
Marion will help you scan 
your prints, slides or nega-

tives into Photoshop; manipulate them for 
print or web publishing and print your 
masterpieces. This class will he held /vom 
10:00 a.m. - 5:30 p.m. 

GEORGIA 
Atlanta 

Album Creation 
(Course #55GA02) 
Kathy Buntyn, PPA Certified, 
M.Photog.Cr. 
Join Kathy, an Atlanta area photographer, 
at the PPA School and discover how to 
optimize your album creation process. 
Kathy will show you the ins and outs of 
ProShots and Montage — giving you the 
keys to increasing your profits and cutting 
your production time. This class is a 
hands-on learning experience. 

Augusta 

Light Commercial Photography for the 

Portrait Photographer 
(Course #55GA01) 

Ed Belinski, PPA 
Certified, Cr.Photog. 
This workshop will address 
the skills needed to add 
light commercial photogra-
phy to the offerings of the 

portrait studio. Topics will include finding 
clients, developing a portfolio, marketing 
your services, basic commercial lighting 
and adapting your own equipment. 



Location, product and executive portraiture 
will be demonstrated. 

HAWAII  
W ailuku, Maui 

Wedding Photography 
(Course #55HI01) 
John Henry, PPA Certified, M.Photog. 
Take this class and learn about photo-
graphing weddings. Mr. Henry will teach 
you everything you need to know from 
pre-wedding consultations to album 
design. Make your customers' wedding 
memories last a lifetime! 

ILLINOIS  
Crystal Lake 

Shootin' Rug Rats 
(Course #551L01) 

Sarah _Johnston, PPA 
Certified 
Cindy Romano, PPA 
Certified (pictured) 
Sarah and Cindy will teach 
you the pleasures of photo-

graphing children. Learn to deal with 
uncooperative children and parents, and 
how to market and promote your studio 
to draw more clients to your studio — 
instead of the competitor's. 

INDIANA  
South Bend 

The Facts of Light 
(Course #551N01) 

Gary N. Mester, PPA 
Certified, M.Photog. 
Spend the day learning the 
"facts of light." Gary will 
teach you everything from 
light ratios to background 

light. Discussions will include metering, 
ISO testing, parabolic reflectors, umbrel-
las, soft boxes, fixed fill, reflector fill, 
snoot, gobo and hairlight. 

Register before 
October 20th 
for just $99.00! 

IO WA 
Atlantic 

Seniors-Seniors-Seniors 
(Course #551A01) 

Suzanne Fisher, PPA 
Certified, M.Photog. 
Anne Kirchner, PPA 
Certified 
This program will cover 
everything from getting a no 

cost mailing list to posing, props and 
sales. Fischer and Kirchner will share how 
they continue to keep their studio the "in-
place" year after year, and how to be the 
talk of the town by using cutting edge 
techniques. Handouts will be given. This 
class will be held from I0:00 a.m. - 5:30 p.m. 

West Des Moines 

Intermediate Portraiture 
(Course #551A02) 
Wayne Belling, PPA Certified, 
M.Photog.Cr. 
As a second part in a three part series, you 
will build on the basic portraiture princi-
ples. In this course, you will expand your 
individual style as it applies to intermedi-
ate portraiture principles. Take this class, 
and you will be well on your way toward 
success. 

Duane R. Koller, PPA 
Certified, M.Photog.Cr. 
"Nothing happens until the 
sale is made!" Through role 
playing and other tech-
niques, you will learn clos-

ing techniques and how to overcome cus-
tomer objections to increase your portrait 
and wedding sales. You do not have the 

opportunity to "shoot" until it is sold! 

Topeka 

Multiple Light For Multiple Profit 

(Course #55KS02) 
Philip D. Brent, 
M.Photog.Cr. 
Merle E. Brent, Cr.Photog 
Learn how multiple light 
set-ups can multiply your 
sales! In one day, you'll 

learn about the equipment, poses, and 
lighting set-ups the instructors use when 

KANSAS  
Kansas City 

Making the Sale 
(Course #55KS01) 

�i 

Registration is 
limited! 

covering a wedding. Additional topics will 
include sales and marketing ideas, and 
techniques that will bring clients your way. 

Topeka 

Environmental Portraiture With Mixed 
Lighting 
(Course #55KS03) 

Brad Neff, M.Photog. 
You can't always count on 
nature! Add special effects 
to your environmental por-
traits by learning mixed 
lighting techniques --

including "blue lights" used for high 
school seniors. Sales and marketing tech-
niques will also be discussed. 

Wichita 

Learning to See 
(Course #55KSO4) 

Carolyn S. Marcum, PPA 
Certified, M.Photog.Cr. 
Improve your portraits! 
Carolyn will teach you ele-
ments of exquisite fine art 
close-ups, pictorial wall 

de=cor and competition prints. 
Composition, lighting and designing for 
impact will be discussed. Before this class 
is over, you will also learn to critique, ana-
lyze and create a merit print. This class will 
be held on Monday, November 1. 

KENTUCKY 
Crescent Springs 

Management and Marketing for the 

Wedding and Portrait Photographer 
(Course #55KY01) 

Randy Bick, M.Photog. 
If you are a wedding or por-
trait photographer and want 
to learn about management 
and marketing, then this 
class is a must! This seminar 

will teach you to develop a business plan, 
set realistic goals, define and develop your 
own market, and work within a set budg-
et. Everything from customer contact, to 
marketing techniques for bridal showers 
and mailings will be covered. 



LOUISIANA  
Grand Isle 

Portraits At the Beach 
(Course #55LA02) 

Jim Byron, PPA Certified, 
Cr.Photog. (pictured) 
Lionel Selser, PPA 
Certified 
Some like it hot! Come join 
us for a session at the 

beach. From the blazing afternoon sun to 
th? soft lighting of sunset, you'll learn to 
uT scrims; fill flash; reflectors and sub-
tractive lighting. Jim and Lionel will dis-
cuss high- and low-key photography, light 
miters and the use of different lenses to 
cr?ate unique effects. The class will also 
focus on composition, posing and other 
aesthetic aspects of photography. Models 
will be provided. This class will be held 
Sunday, November 14 from 2:30 p.m. - 5:30 
p.m., and continue on Monday, November 15 
f rem 6:00 a.m. - 9:00 a.m. 

Gretna 

Building a Model's Portfolio 
(Course #55LA03) 
Jim Howell, PPA Certified 
Rhonda Dixon Roman 
Learn the essentials of working with mod-
els to assemble their photo portfolios. We 
will work hands-on in the studio to pho-
tograph the necessary styles and poses 
with your camera. 

MARYLAND  
Annapolis 

E-Z Website Design for Photographers 
(Course #55MD01) 

David Anderson, PPA 
Certified 
This course is an easy step-
by-step program for those 
who want to create their 
own website, or are interest-

ed in having someone else do it for them. 
A multimedia digital presentation, written 
handbook, and hands-on training will 
shorten the learning curve. This class will 
be held from 9:00 a.m. - 4:30 p.m. 

Fax your registration 
form to 4041614-6400 

Bethesda 

Mastering The Light 
(Course #55MD02) 

Robert N. Blanken, PPA 
Certified 
Take this workshop and 
master mixed lighting situa-
tions. Robert will teach the 
additive theory of lighting, 

and you will leave the class as an expert in 
distinguishing between ambient and flash 
lighting situations. 

MASSACHUSETTS  
Framingham 

Perfecting Performance 
(Course #55MA01) 

Lee Finkle Estridge, 
Cr.Photog. 
Ralph Tomaccio, 
M.Photog.Cr. 
Perfect your performance 
and reach your goals! 

Estridge and Tomaccio will teach a hands-
on approach to help identify and remove 
the obstacles holding you back from 
achieving your dreams. 

Maynard 

Let's Make Commercial Photography Fun 
and Exciting 
(Course #55MA02) 

Alphonse Micciche, PPA 
Certified, M.Photog.Cr. 
Thomas Micciche, PPA 
Certified 
Make your photography fun 
and exciting! The Micciches 

will discuss and demonstrate simple prod-
uct shots, complex lighting and exposure 
controls, multiple exposures, and expo-
sure dragging. Annual report photography 
will also be covered and demonstrated. 

Worcester 

Why Most Photography Studios Don't 
Work and What To Do About It 
(Course #55MA03) 
David Hilton, Cr.Photog. 
Michael Stone, PPA Certified 
Why is it that increasing our photographic 
abilities doesn't ensure success? Learn to 
build a successful business that truly 
works. David and Michael will cover prin-
ciples drawn from Michael Gerber's best 
selling book, The E-Myth, with examples 
from Hilton Photography and other small 

businesses. This course will teach you to 
build a business that gives you the finan-
cial freedom and independence others 
only dream about. 

MIC HI GAN  

Dearborn 

From Museum Wall To Your Wall 
(Course #55M101) 
Nancy Swearingen 
John Swearingen 
Don't bring your photographs to the 
museum, bring the museum to your pho-
tographs! Take this course and learn why 
and how to visit a museum, and how to 
apply what you see to your work. Visit the 
Detroit Institute of Arts in the morning 
and apply what you learned in the after-
noon. This class will be held Sunday, 
November 14 from 10:00 a.m. - 6:00 p.m. 

Jackson 

Two Methods, One Goal: Success in 

Senior Portraits 
(Course #55M102) 

Loretta Young 
Mary Anne McAtee 
This hands-on seminar will 
teach how two different stu-
dios capture their share of 
the senior market. In the 
morning, the speakers will 
discuss their individual 
methods of marketing 
through final sales. Later, 
you will photograph senior 
models in a cemetery and 

around historical buildings in a city park. 
Learn posing, lighting and use of each 
location from two unique perspectives. 

N ovi 
Wee Ones on White 
(Course #5511103) 
David M. Maylen III, PPA Certified 
Elaine Belanger-Maylen 
High-key children's portraiture is classic, 
but many photographers hate it! Learn to 
love photographing "wee ones on white" 
in this hands-on workshop. David will 
teach you to address all technical chal-
lenges using models ages 2-10. 



Saginaw 

So You Want To Be A Pet Photographer 
(Course #55MI04) 
Beverly j. Mueller, PPA Certified, 
M.Photog.Cr. 
Get ready to watch a slide presentation 
covering all aspects of photographing pets: 
marketing, lighting, backgrounds, and 
props. You will learn proper handling and 
posing as you practice on live pets. You 
will use noise-makers and treats as you 
photograph pets in Ms. Mueller's studio. 

MINNESOTA 
Anoka 

Anatomy of Portrait Posing 
(Course #55MN01) 

Steven L. Larson, PPA 
Certified, M.Photog.Cr. 
Maureen L. Larson 
In this class, the Larsons 
will demonstrate proper 
posing, lighting and camera 

room techniques for men, women and 
couples. Learn the proper posing of the 
head, hands, body and feet for both the 
male and female figure. 

Ki mball 

Pet Photography 
(Course #55MN02) 

Lisa Crayford, PPA 
Certified 
Yes, pet photography can be 
fun! Learn easy techniques 
for those hyper dogs and 
camera shy cats. Dress casu-

al and remember to bring your squeaky 
toys for this rewarding specialty. If the 
time is right, you may have a litter of pup-
pies to play with and photograph! 

MISSISSIPPI  
Picayune 

For The Love Of Pets 
(Course #55MS01) 

Carolyn Terry, PPA 
Certified 
This unique and rewarding 
specialty requires delicate 
handling. Ms. Terry will 
teach you to photograph 

pcts with or without the owners, in or out 
of your studio. Posing, attention grabbing 
techniques, props and other helpful hints 
will be addressed. 

MISSOURI  
Florissant 

Weddings From Start To Finish 
(Course #55M001) 
Kent Miller, M.Photog. 
Vicki Miller, PPA Certified 
Do you hear wedding bells? Learn every-
thing there is to know about photograph-
ing weddings in this course. Topics will 
include marketing, posing at the church 
and outside, referrals and digital imaging. 
You will take a visit to a local church and 
park. This class will be held from 10:00 a.m. 
- 5:30 p.m. 

Kansas City 

The Black and White Fine Art Nude 
(Course #55MO02) 
Thomas M. Krekow, M.Photog.Cr. 
This program will explore the history of 
the female form in photography. Topics 
will include finding models, network mar-
keting, film selection, and window and 
studio lighting. The posing sessions will 
begin with models in swimwear, fitness 
outfits, and end the day with the artistic 
figure nude. 

Marshfield 

Bouquets, Brides and Business 
(Course #55MO03) 

Martha Dameron, PPA 
Certified, M.Photog. 
Connie Byrd, PPA 
Certified, M.Photog. 
Take this hands-on class 
and learn about lighting, 

posing and the business of wedding pho-
tography.. Everything from the initial tele-
phone contact to the delivery of the fin-
ished album will be discussed. This class 
will be held from 9:00 a.m. - 4:30 p.m. 

Pal myra 

Classical Lighting in a Digital World 
(Course #55MO04) 

Robert Lucke, PPA 
Certified 
Take a break in today's fast 
paced electronic age. Learn 
to apply some old rules to a 
new world. Robert will help 

you make the transition, and keep money 
in your pocketbook! 

iv 40� 4 

Rogersville 

Seniors of the New Millennium 
(Course #55MO05) 
Pat Owens, PPA Certified 
Kevin Braun, PPA Certified 
Get prepared for the new millennium! 
Kevin and Pat will demonstrate traditional 
and contemporary senior portraiture in 
studio and outdoor settings. The program 
will cover posing, lighting, unique camera 
angles, and cropping in the camera for 
greater variety. 

MONTANA 
Bozeman 

Anything But Cheese! 
(Course #55MT01) 

Steven Winslow, PPA 
Certified 
Say anything, but don't say 
"cheese"! Winslow will dis-
cuss posing, lighting, work-
ing with clients and the psy-

chology of creating portraits with mood 
and feeling. Get ready for hands-on light-
ing and posing demonstrations! 

Kalispell 

Going Proof less - Taking the Leap 
(Course #55MT02) 

B. Victoria Wojciechowski 
Scared of going proofless? 
Spend a day learning the 
fine points of going proof-
less. Ms. Wojciechowski will 
teach you how to use vari-

ous equipment, market your studio, and 
sell on the system. You will also learn to 
make wedding order videos. 

NEVADA 
Las Vegas 

Glamour With the Soft Touch 
(Course #55NV01) 
Steve Palen, M.Photog. 
Using live models, you will learn every-
thing about boudoir photography includ-
ing lighting and posing. Steve will also 
include marketing and sales techniques. 
Each student will receive a master set of 
proofs. This class will be held from 10:00 
a.m. - 5:30 p.m. 



NEW HAMPSHIRE  
Keene 

Variety is Everything 
(Course #55NH01) 

Paul Wright, PPA Certified 
Learn how variety in por-
trait styles and product 
choices will increase cus-
tomer satisfaction and your 
bottom line. Actual photo-

graphic sessions will be done, followed by 
processing, proofing, digital enhancement, 
and output to final print. 

NEW JERSEY 
Burlington 

Your Image Is Everything 
(Course #55NJ0 I) 

Andrea]. Torre Brown, 
PPA Certified 
Scott M. Brown, PPA 
Certified 
The Browns will teach you 
everything you need to 

know about presenting an image your cus-
tomers will be pleased with. Topics 
include customer service, conflict resolu-
tion, marketing and more! This class will be 
held on Sunday, November 14. 

Burlington 

Nothing Beats The Beautiful Traditional 
Portrait 
(Course #55NJ02) 

Andrew J. Torre, PPA 
Certified, M.Pliotog.Cr. 
Letitia F. Torre, PPA 
Certified, Cr.Photog. 
This hands-on course will 
teach you the fundamentals 

of posing, lighting, communication, story-
tclling, directing techniques, and more! 
You will explore the possibilities available 
to you when artwork is eliminated and 
everything is created on the negative. The 
result is beautiful portraiture! 

Lawrenceville 

View Camera Techniques 
(Course #55NJ03) 

Jerry Beckffeld, M.Photog. 
(pictured) 
Ron Wisner 

r Jerry and Ron will begin 
this course with the basics 
and proceed to advanced 

view camera techniques. Ron will begin 
the day by discussing the Wisner view 
camera, field camera techniques and the 
use of a variety of lenses. The second part 
of the day will be dedicated to Jerry dis-
cussing studio view camera techniques. 
This class will be held Sunday, November 14 
from 10:00 p.m. - 6:00 p.m. 

Verona 

Creating And Judging the Merit Print 
(Course #55NJ04) 

Gene Gabelli, PPA 
Certified, M.Photog.Cr. 
(pictured) 
John Molnar, PPA 
Certified 
Find out what print judges 

are looking for! Gene and John will 
explain and demonstrate the 12 elements 
that make a merit print. These principles 
will help you succeed with both clients 
and print competition judges. This course 
will include a trial print judging. 

NEW MEXICO  
Albuquerque 

Make Changes... Not Excuses! 
(Course #55NM01) 

Frank Frost, PPA 
Certified, M.Photog. 
Cheryl Frost 
Tired of the same old pro-
grams? Well, hold on to 
your seat! Frank and Cheryl 

Frost will blend their marketing and cus-
tomer service expertise into a fun, fast 
paced program guaranteed to make you 
laugh and think! 

NEW YORK 
Albany 

Retouching Photographs and 

Enhancements — Part 11 
(Course #55NY01) 
Gene Bigaouette, PPA Certified 
Are you tired of using the same photo-
graphic tools? Learn how to retouch pho-
tographs with various media! Pencils, dry 
dyes, oils, pastels and other methods will 
be demonstrated in this hands-on work-
shop. 

Bell more 

High End Social Event Photography And 

Digital Imaging 
(Course #55NY02) 

Jerry Small, PPA Certified, 
M.Photog.Cr. 
Gary Small, PPA Certified, 
Cr.Photog. 
See how a high-end social 
,and portrait studio flourish-

es. You'll discover how to shoot for high 
profits and acquire a carriage trade clien-
tele. The class will emphasize quality 
three-dimensional images of weddings and 
bar mitzvahs, and even cover ways to 
incorporate digital imaging into your 
work. If you've taken this class before --
take it again! The instructors have includ-
ed vital new material. 

East Northpoint 

Digital Photography 
(Course #55NY03) 

Bart Stevens, 
M.Photog.MEI.Cr. 
Eugene Listi 
This class, sponsored by 
Eastman Kodak Company, 
1 will concentrate on the 

advantages of digital photography in com-
parison to shooting on a negative. The 
morning will be devoted to portraiture 
and capturing the image. The afternoon 
will be spent manipulating the digital file 
in Photoshop. 

Hopewell Junction 

Becoming A Winner With Proofless 

Weddings 
(Course #55NY04) 

Eli Sloves, Cr.Photog. 
Mr. Sloves will reveal how 
Pro Shots and Montage can 
improve your wedding 
album sales through exqui-
site presentation. In addi-

tion, you'll see how a studio can generate 
big profits by starting the sales process 
when the phone rings. 

See our website at www.ppa.com 



Meyersdale 

Photographing The Nude 
(Course #55PA04) 

Richard L. Beitzel, PPA 
Certified, M.Photog.Cr. 
Esther M. Beitzel, 
Cr.Photog. 
Are you prepared for the 
client who asks you to do a 

nucic photograph? The Beitzels will 
explain the psychology and basic posing 
concepts of nude photography, so you will 
be prepared! They will also share ideas for 
final presentation using Photoshop. 

Monongahela 

Black and White Photography With a 

New Twist! 
(Course #55PA05) 

David Savarino, PPA 
Certified 
Create black and white glam-
our portraits with a digital 
twist. Learn how to import 
your images into Photoshop, 

\� hile doing a minimal amount of retouch-
ing. Mr. Savarino will teach you how to give 
your images extra impact by selective col-
orizing. You will learn how to produce 
images that chains can't compete with! 

Philadelphia 

Getting Your Feet Wet in Photoshop 
(Course #55PA06) 

Carl Leinbach, PPA 
Certified 
Get a hands-on learning 
experience with Photoshop 
5 and the digital world! 
Learn how calibration 

works with your color lab, how everyday 
Photoshop techniques make your images 
look better, and see some of the newest 
and latest digital products at one of the 
most advanced digital studios in the area. 
You won't want to miss this exciting semi-
nar! 

Reading 

Developing a Powerful High School 

Senior Market 
(Course #55PA07) 
Mark Searfoss, PPA Certified, 
M.Photog. 
Martin Miller, PPA Certified, M.Photog. 
Martin and Mark will discuss how they 
have evolved from a contract studio with a 

$150 average to a noncon-
tract studio with a $650 
average photographing over 
600 seniors a year. Topics 
will include marketing the 
representative program, 
posing and lighting the sen-
ior, and integrating compli-
mentary make-overs in the 
studio. Creative lighting and 
soft focus combinations, 
digital creations and water 

colors as add-on sales will also be 
reviewed. This class will be held from 9:30 
a.m. - 5:00 p.m. 

W est Grove 

Infrared and You: Resolve the Mystery 
(Course #55PA08) 

John L. Shipman, PPA 
Certified (pictured) 
Malcolm Rayne 
This class will include 
hands-on photography and 
subsequent processing of 

Kodak high-speed infrared film. You will 
work at Mr. Shipman's home and the 
world-renowned Longwood gardens. Class 
hours will be 8:30 a.m. - 6:00 p.m. 

TENNESSEE  
Morristown 

Advanced Lighting Techniques 
(Course #55TN01) 

Michael D. Laughlin, PPA 
Certified, Cr.Photog. 
Learn everything you need 
to know about studio por-
trait lighting. Mr. Laughlin 
will demonstrate successful 

techniques using strobes, tungsten and 
available light. Live models will be 
provided. 

So merville 

Background Painting Made Easy 
(Course #55TN02) 

Wayne Morgan, PPA Certified 
Dale Sandusky Shelton 
Simplify your backgrounds! Take this 
hands-on class and learn how to paint on 

muslin using dyes and paints. Mr. 
Laughlin will teach you how to make 
backgrounds, even if you're short on time 
and money. Each student will be able to 
take home a background! 

TEXAS  
Addison/Dallas 

Boudoir and Fine Art Photography 
(Course #55TX01) 
E. Elena Hernandez 
Ron Barbosa 
In this course, you'll learn to create boudoir 
and fine art photography. Ron and Elena will 
help you masterfully light and photograph 
both romantic and dramatic portraits. You 
will also learn to market these portraits as 
fine art. NOTE: This class will be held from 
8:30 a.m. - .5:30 p.m. 

College Station 

New Ideas to Set Your Studio On Fire 

(Course #55TX02) 
Darrin Hill, PPA Certified 
This is a great class Tor beginning photog-
raphers! You will learn new posing tech-
niques, marketing ideas and customer 
relations ideas. There will be two outdoor 
shoots with a bride, as well as a children's 
outdoor session. 

Dallas 

The Real World of Digital-Beginner 
(Course #55TX03) 
John Messina 
Eric K. Scott 
Welcome to the world of digital photogra-
phy! If you want to go into digital photog-
raphy, then this is the class to take. John 
and Eric will discuss the ins and outs of 
digitally capturing products and people, 
and the art of digital retouching. You'll 
also discover the truth about digital pro-
duction time. 

El Paso 

The Art of Success 
(Course #55TX04) 
Ali Masoodi, M.Photog. 
Master the art of being successful! Mr. 
Masoodi will cover the art of weddings, from 
consultations to landing a highly profitable 
session. After this class, you will have taken 
the first step towards prosperity. 



Grapevine/Dallas 
Wh en it's Time For a Change! 

(Course #55TX05) 
Steve Kozak, PPA 
Certified, M.Photog. 
Regain the passion for your 
work! In this class, you will 
discover and cultivate the 
artist from within. Mr. 

Kozak will teach you how to elevate the 
quality of your work. Discover the means 
to snake a living at what you love, and to 
pro vide a lifestyle that brings fulfillment. 

VERMONT  
St. Johnsbury 

Photoshop 101 
(Course #55VT01) 
Barry Hayes, PPA Certified, 
M.Photog.Cr 
Barry will teach a basic introduction to 
Photoshop. You will learn everything from 
Photoshop setup to basic operations. In 
addition, Barry will teach you how to cre-
ate templates for promotional pieces and 
the an of digital acquisition. This class will 
be held from 10:00 a.m. - 6:00 p.m. 

VIRGINIA 
Woodbridge 

Studio and Environmental Children's 
Portraiture 
(Course #55VA01) 
Mary Ann Stagner 
Explore the special considerations and 
rewards of children and portraiture. Ms. 
Stagner will teach a beginner/intermediate 
hands-on children's portraiture class. 
Discussions and demonstrations will 
include lighting, posing and props in her 
home studio. Students will observe and 
POrticipate with children in the studio and 
outdoors. 

)'%ASHINGTON  
Edrnonds 
Basic Studio Lighting and Facial Analysis 

(Course #55WA01) 
Matthew Weston, 
Cr.Photog. 
Anita Weston, Cr.Phatog-
Turn imperfections to per-
fection! The Westons will 
discuss basic studio lighting 

as it applies to portrait photography, and 

what effect lighting has on various types of 
clients. This class will be held from 10:00 
a.m. - 5:30 p.m. 

Seattle 

Turn Your Black and White Prints Into 
Heirlooms! 
(Course #55 WA02) 
Christine Haslet, PPA Certified 
This course will cover the age-old process of 
hand coloring with oils and the use of pho-
tographic dyes to "color" prints. Each stu-
dent will need to bring at least four matte 
finished black and white prints to work 
with and two pearl or glossy prints. This 
class will be held from 9:00 a.m. - 4:30 p.m. 

Taco ma 

Getting Started With Digital 
(Course #55 WA03) 

Scott Bourne, PPA 
Certified 
Learn how digital can 
change your business. This 
class is designed for the dig-
ital novice. Scott will cover 

general digital photography, including dig-
ital capture, output and the use of digital 
in sales and production. This class will be 
held from 10:00 a.m. - 5:30 p.m. 

WEST VIRGINIA 
Parkersburg 

Studio Management Software 
(Course #55 WV01) 
Robert P. Lowe, PPA Certified, 
M.Photog. 
Take control of your studio with "The 
Photographer's Assistant" studio manage-
ment software. If you own this program 
and are not aware of its full potential, this 
hands-on class is for you. 

WISCONSIN  
Fond Du Lac 

"User Friendly" Promos and Props 
(Course #55 WI01) 

Kris Fehrenbach-Alt, 
M.Photog.Cr. 
This course will teach you 
to create a constant cash 
flow! Promotions will be 
discussed and props will be 

created for use all year. After taking this 
class, you will be one step closer to every 
photographer's dream. 

CANADA 
Dart mouth, Nova Scotia 

Studio Portrait Work 
(Course #55ZC01) 
John Tenwolde, PPA Certified 
Mary Ellen Nealis 
Take the mystery out of multiple light 
setups. John and Mary Ellen will show 
you how to use soft boxes in combination 
with up to six studio lights. You will also 
learn how to digitally enhance live mod-
els! 

MEXICO  
Tijuana, Baja California 

El Retrato De Boda En Exterior 
(Course #55ZM01) 
Leonardo Reyes, PPA Certified, 

M.Photog. 
Se veran las ventajas del 
retrato exterior, creatividad, 
locacion composicion y 
pose. El manejo y use de 
diferentes lentos, manejo de 

filtros, use de flash, termperatura de color. 
Crear una historia romantica y personal. 
Medio dia en el estudio y sesion fotorgrafi-
ca en exterior. 

PUERTO RICO  
Bayamon 
Composing Competition Prints 
(Course #55ZP01) 
Rafael Sotomayor, PPA Certified 
Ruben Roman, PPA Certified 
Ruben and Rafael will teach you the 12 
elements of the competition print. You 
will learn everything from proper lighting 
to composition now. This class will be held 
Sunday, November 14, from 8:00 a.m. - 5:00 
p.m. 

For more 
information 

call 
800/786-6277 
ext. 266. 



Super Monday Registration 
To register for Super Monday, complete this registration form and mail it to: Super Monday, PPA International School of Professional 
Photography, 229 Peachtree St. NE, Suite 2200, International Tower, Atlanta, GA 30303. You may also fax this completed form to 
404-614-6400. The pre-registration deadline is October 20, 1999 for the $99.00 registration price. You will receive a confirmation 
letter approximately seven days after we receive your registration. This will include directions to your chosen studio plus any informa-
tion you need for the course. All courses are $99 if you register by October 20. After October 20, registration is $125.00. You will 
receive a refund less a $25 administrative fee for cancellations after October 20. There is also a $25 service fee for all returned checks. There will 
be no refunds after October 20, 1999. 
❑ Check here if this is an address change to your PPA membership record. 

Name: 

Address: 

State:  ZIP: 

Coun t•. 

Telephone:   

PPA Member #: 

Fax 

Course #: Instructor: 

Payment Method: 

❑ Check Enclosed/Amount: $   

❑ Kodak Pro-Rewards (To redeem Kodak ProReward points, 
call Kodak at 888-776-5695 at least five weeks prior to program). 

❑ Charge my: ❑ Visa 
❑ Mastercard 
❑ AMEX 

Amount- $   

Account # 

Exp. Date 

Name of Cardholder (as it appears on card) 

Cardholder's Signature 

Fax your completed registration form to 

404-614-6400 
or mail your form to: 
Super Monday 

PPA International School of Professional Photography 
229 Peachtree St. NE, Suite 2200 

International Tower 
Atlanta, GA 30303 

Register by 

October 20, 1999 
for only $99! 
On-site registration is $125. 



9909 SUBSCRIBE! 
to P n ot o gr a p h ertheof n  cover prical and save 55% e 
12 issues 24 issues 

for just $27 for only $45 

36 issues 

for only $66 

Name __ 

Company  

Address   

City  State .  Zip 

Enclosed is:  ❑ Check  ❑ Visa  ❑ MasterCard  []AMEX   ❑ Bill Me 

Card #   Exp Date 

Signature   Phone   

Canadian prices: I yr. $43, 2 yr. $73, 3 yr. $108. Foreign prices: i yr. $63, 2 yr. $113.3 yr. $163 JU.S. funds only). 
Please allow 6-8 weeks to receive your fast issue. 

Please check the ONE catebo:) tnat xR t aescnoe5 lc pnnnai) acl:bi t of gyp'  Yb,inGdi,i 

A ❑ Portrait Studio (includes wedding al religious ceremonies, baby. school, animal, an studio, fire arts). 
B ❑ Commercial Studio (includes aerial, architeaaural. general and occasional commercal, convention, publicity). 
C ❑ Industnal Cockades in-plant photo depts., motion pictures, illustrations scientific and technical, electronic 

production, government and military). 
D ❑ Manufacturer  E ❑ Distributor  F ❑Finisher 
G ❑ Specialist (includes direct color & process rig direct cola for trade) 
H ❑ Independent (freelance). 
❑ Newspapen'Magazilllkntratrre and Advertising 
❑ EducatodStudenULibrary 

K ❑ Legai8ological/EvidencerMeclKal 
N ❑ Videci ideo Weddings 
❑ Other (please specify): 

My title is (check one): 

A ❑ OwneriCo-owneriincluding self-employed) 

B ❑ Manager (including President Vice-President, 

Director, Manager) 
C ❑ Staff Photographer 

H ❑ Other (please speohl  

❑ Please send information 

D ❑ Technician 

E ❑ Support Staff 

G ❑ Student/Educator 

on PPA Membership Benefits. 

If you are a pass along reader .... y o u may be getting passed over. 
Get your own subscription to 

Photographer 
Return this subscription card today. 

SUBSCRIBE! 
to 

P h ot o gr a p h er 

12 issues  24 issues 

for just $27  for only $45 

Name 

Company — 

Address 

and save 55% off 
the cover price! 

F36 issues 

for only $66 

 State   Zip  ---

Enclosed is:  ❑Check:  El Visa  ❑MasterCard  ❑AMEX  ❑Bill Me 

Card #_     Exp Date .   

Signature    Phone   

Canadian pn(es: I yr. $43,2 yr. $73,3 yr. $108. Foreign paces: I yr. $63.2 yr. $I 13, 3 yr. $163 (U.S, funds only). 
Please allow W weeks to receive your first issue 

9909 

Please check the ONE category that best describes the primary activity of your organization: 
A ❑ Portrait Studio (includes wedding, all religious ceremonies, baby, school, animal, art studio, fine arts). 
B ❑ Commercial Studio (includes aerial, architectural, general and occasional commercial, convention, publicity). 
C ❑ Industrial (includes in-plant photo depts, motion pictures, illustrations, scientific and technical, electronic 

production, government and military). 
D ❑ Manufacturer  E ❑ Distributor  F ❑ Finisher 
G ❑ Specialist (includes direct color & processing, direct color for trade) 
H ❑ Independent (freelance). 
1 ❑ NewspaperlMagazinellllustrative and Advertising 
❑ EducatoriStudenVbbrary 
K ❑ Legal)&ological/Evidence/Medical 
N ❑ VideoiVideo Weddings 
L ❑ Other (please specify):   

My title is (check one): 

A ❑ OwnedCo-ovmer(including self-employed)  D ❑ Technician 

B ❑ Manager (including President, Vice-President 
Director. Manager)  E ❑ Support Staff 

C ❑ Staff Photographer 
H ❑ Other (please specify): 

❑ Please send information on PPA Membership Benefits. 

G ❑ Student/Educator 
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hotographer ofessional 

""  

Receive the information you need and become eligible A ) 
a complete lighting package li htin from C H F FOTO SUPPL Y 
Simply circle the numbers corresponding to the advertised products, new product listings, editorial features, and the 

Professional Photographers of America services in this issue and mail this card today. For fast reply, fax the completed 

card to 847-729-2199.Your request for information will be forwarded to the appropriate party who will send full 

information to you — quickly, free and without obligation. 

With your request for information, you will automatically become eligible to win a complete lighting package from CHF! 
The Grand Prize will include 2 Photogenic Powerlight 1250DRs, I PowerLight double plastic case a pair of 10' air 

cushion stands. 

The Grand Prize winner will also 
receive a virtually indestructible 

PPA/Tenba print case and an 
incredibly comfortable PPA 

golf shirt. 

Additionally, EVERY MONTH, 
20 lucky winners will be chosen 

at random to WIN a 
Professional Photographer 
t-shirt. 

Need to know more about the 
services offered by PPA? We're here 
to help you. Just circle ON THE CARD 
the same number shown against our 
list of services below. 
Membership 

2 PPA Group Insurance 
3 Imaging USA Conference 
4 PowerTools Conference 
5 Once Upon a Lifetime Program 
6 Merit and Degree Program 
7 Certification 
8 Magazine advertising 
9 Direct Response Card Advertising 
10 Print Exhibition Competition 
I I VVhds Who In Professional 
Imaging Directory 

12 PPA International School 
of Professional Photography 

To receive 
more 
information 
about the CHF 
Foto Supply, 
circle 13 
on the card. 

See reverse side for rules and regulations. 

Pnotographer 
Please send me information on items circled below. 
1 18  35  52  69  86  103  120  137  154  171  188 205 222 239 
2  19  36  53  70  87  104  121  138  155  172  189 206 223 240 

3 20  37  54  71  88  105  122  139  156  173  190 207 224 241 
4 21  38  55  72  89  106 123  140  157  174  191  208 225 242 
5 22  39  56  73  90  107 124  141  158  175  192 209 226 243 
6 23  40  57  74  91  108 125  142  159  176  193 210 227 244 
7 24  41  58  75  92  109 126  143  160  177  194 211  228 245 
8 25  42  59  76  93  110 127  144  161  178  195 212 229 246 
9 26  43  60  77  94  111  128  145  162  179  196 213 230 247 
10 27  44  61  78  95  112  129  146  163  180  197 214 231  248 

11 28  45  62  79  96  113  130  147  164  181  198 215 232 249 
2 29  46  63  80  97  114  131  148  165  182  199 216 233 250 
13  30  47  64  81  98  115 132  149  166  183 200 217 234 251 
14  31  48  65  82  99  116 133  150  167  184 201  218 235 252 
15  32  49  66  83  100 117 134  151  168  185 202 219 236 253 
16  33  50  67  84  101  118 135  152  169  186 203 220 237 254 
17 34  51  68  85  102 119 136  153  170  187 204 221  238 255 

Name   
Title 

Company   
Address   
City   State  ZIP   

Phone (  )  

t 

SEPTEMBER 1999 
Void after December 1999 

What type of equipment do you plan to purchase of 
upgrade in the next 3 months? 

A Medium format camera/lens 
8 35 mm camera/lens 
C Large format camera/lens 

D Studio lighting 
E Computer/software 
F Studio accessones 

In the last 12 months have you purchased or 
researched a product after seeing it in Prokssronal 
Pho(ogrr#)her Storytellers? 

I Yes  2 No 

What are your puchasing needs? 

G Invnediate 
H Within six months 
Information only 

How much did you or your organization spend on lab 
sere ces last month? 

J $5,000+  M $2.000-$2.999 
K $4.00044.999  N $1,000-$1.999 
L $3,000-$3.999  O $5004900 

What is your title? 

P Studio Owner/Manager  5 Marketing, Sales. 
Q Staff Photographer  Advertising 
R Freelance Photographer  T Other 

Ph% t oJrap her 
READER SERVICE CENTER 
1807 Glenview Rd., Suite 100 

Glenview, IL 60025-9976 

PLACE 

STAMP 

HERE 



ofessional 

ot o qra ph er u, 
Receive the information you need and become eligible to 
a complete lighting package from CHIP Foto Supply! ii, .*. /'' 

With your request for information, you will auto matically beco me eligible to win a complete lighting package from CHF! 

The Grand Prize will include 2 Photogenic PowerLight 12SODrs, I PowerLight double plastic case and a pair of 10' air 

cushion stands.The Grand Prize winner will also receive a virtually indestructible PPA/Tenba print case and an incredibly 

co mfortable PPA golf shirt. 

Additionally, EVERY MONTH, 20 lucky winners will be chosen at rando m to WIN a Professional Photographer t-shirt. 

I  

BUSINESS REPLY MAIL 
FIRST CLASS MAIL PERMIT NO 34 CLEARVIE W IL 

J 

POSTAGE WILL BE PAID BYADDRESSEE 

P ho tographer 
1807 GLENVIE W ROAD SUITE 100 

GLENVIE W IL 60025-9976 

NO POSTAGE 

NECESSARY 

IF MAILED INTHE 

UNITED STATES 

Photographer 
Please send me information on items circled below. 
I IS 35  52  69  86  103 
2 19 36  53  70  87  104 
3 20  37  54  71  88  105 
4 21  38  55  72  89  106 
5 22  39  56  73  90  107 
6 23  40  57  74  91  108 
7 24  41  58  75  92  109 
8 25  42  59  76  93  110 
9 26  43  60  77  94  111 
10 27 44  61  78  95  112 
11 28  45  62  79  96  113 
12 29  46  63  80  97  114 
13 30 47  64  81  98  115 
14 31  48  65  82  99  116 
15 32 49  66  83  100 117 
16 33  50  67  84  101  118 
17 34  51  68  85  102 119 

Name 

Title  

Company   

Address   

City  State  ZIP   

Phone  (  )   

120  137  154  171  188 205 222 239 
121  138  155  172  189 206 223 240 
122  139  156  173  190 207 224 241 
123  140  157  174  191  208 225 242 
124  141  158  175  192 209 226 243 
125  142  159  176  193 210 227 244 
126  143  160  177  194 211  228 245 
127  144  161  178  195 212 229 246 
128  145  162  179  196 213 230 247 
129  146  163  180  197 214 231  248 
130  147  164  181  198 215 232 249 
131  148  165  182  199 216 233 250 
132  149  166  183 200 217 234 251 
133  150  167  184 201  218 235 252 
134  151  168  185 202 219 236 253 
135  152  169  186 203 220 237 254 
136  153  170 187 204 221  238 255 

SEPTE MBER 1999 

Void after December 1999 

What type of equipment do you plan to purchase or 
upgrade in the next 3 months? 

A Medium format camera/lens 
* 35 mm camera/lens 
C Large format camera/lens 

D Studio lighting 
E Computer/software 
F Studio accessones 

In the last 12 months, have you purchased or 
researched a product after seeing it in Professional 
Photogropher? 

IYes  2  N 

What are your puchasing needs? 

G Immediate 
H Within sue months 
Information only 

How much did you or your organization spend on lab 
services last month? 

  J $5,000 +  M $2,000-$2,999 
K $4,000-$4,999  N $1,00041,999 
L $3,000$3.999  O $500-$900 

What Is your title? 

P Studio Owner/Manager  S Marketing Sales, 
Q Staff Photographer  Advertising 
R Freelance Photographer  T Other 

Need to know more about the 
services offered by PPA? We're here 
to help you. Just circle ON THE CARD 
the same number shown against our 
list of services below: 

Membership 
2 PPA Group Insurance 
3 Imaging USA Conference 
4 PowerTools Conference 
5 Once Upon a Lifetime Program 
6 Merit and Degree Program 
7 Certification 
8 Magazine advertising 
9 Direct Response Card Advertising 
10 Print Exhibition Competition 
I I Who's Who In Professional 
Imaging Directory 

12 PPA International School 
of Professional Photography 

To receive more information about 
CHF Foto Supply, circle 13 on the card. 

No  necessary to crtervad.Mae pprorohhkknM1ed, Employees of 
f �Phaogrtky  Ca of America PPP. R farm  m and tvenls, 
the PPA oboe. befor  Date 5ery & and thcrr (unties ve not 
by dv  yobe f the ont thebsthe —  ea t,. r. the be received 
try the 15th of the month agcy tlx rue date, u. the larawy Wuxi 
card m due M  15 to be  for the i-Owt drawnp 
6svks for the Grand  a due by Jaruvy 15, 2000 to be ehr* 
to w Not reponsble for Ion or dmaailW mai 



420 Ninth Avenue 
Between 33rd and 34th Streets 

New York, NY 10001 
Store & Mad Order Hours: 

• Sunday 10-5 
• Monday thru Thursday 9-7 

• Friday 9-2 

Oil the Web: 

www.bhphotovideo.com 

For 1-500-947-9964 
� d%„ 212-444-6664 

01- 1-800-947-7008 
a %o'u,, 212-239-7770 

Cmmn 
More info? Circle 72 



�R-OIJUCT 
BRIEFS 

Digital SLR 

Nikon Inc., 1300 Walt Whitman 

Road, Melville, NY 11747; 516-547-
4200; Web site: www.nikonusa.com: 

Nikon Imaging Division introduced 

the 2.7-megapixel Nikon D1 digital 
professional SLR, which ships with 

the D1 body, neck strap, NiMH 

edotron 

Made in 
the U.S.A. 

•@3ff_&!Jo0fi#)1(( 95 

Seems like Speedotron has 
always been the preferred 

lighting system of professionals. 

Why is that so? Just like this 

1939 first generation 300 watt-

second system. Speedotrons 

work. And keep on working. 

Always. 

Today's Speedotron power 

supplies and light units have 
that same commitment to 

quality. reliability and durability 

built into them. When you invest 

in Speedotron, you own tools 

that will work day-in and day-

out. and last your professional 

lifetime. 

310 S. Racine Ave., Chicago, IL 60607 
312/421- 4050 - fax 312/421-5079 

e-mail: speedotron@aol.com • www.speedotron.com 

rechargeable battery (EN4) and quick 
charger (MI-1-11 6), video cable, and 

Nikon View DX software. The Dl is 

an original design Nikon digital SLR, 

not a hybrid application. With a 

23.7x15.6mm, 2.74-megapixel CCD, 

it produces high-definition 

2,012x1,324-pixel images. The 

camera boots-up in just 0.5 seconds 

and shoots up to 4.5 frames per second 

in bursts of up to 21 consecutive 

shots. The D1 shutter speeds range 

from 1/16,000  to 30 seconds. 

More Info? Circle 200 

Large-Format Lenses 

Schneider Optics Inc., 285 Oser 

Avenue, Hauppauge, New York 

11788; 516-761-5000; e-mail: 

tech@schneideroptics.com; Web 

site: www.scheideroptics.com: 

Schneider Optics has stepped up 

production of the Schneider Super-

Symmar XL 110mm and XL 150mm 

to meet growing demand for the new 

large-format lenses. The Super-

Symmar XL lenses are the first 

aspheric large-format lenses in 

Schneider's 80-year history. The 

multi-coated lenses have six 

elements to reduce stray light and 

increase the amount of correct light 

that reaches the film. Both lenses 

have an expanded angle of view of 

105 degrees at f/22, which permits 

greater camera movement and super-

wide coverage. At f/22, the image 

circles are 288mm with the XL 

110mm lens, and 386mm with the 

XL 150mm. The front threads on the 

XL 1  00m lens accept 67mm filters; 

the XL 150mm lens accepts 95mm 
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"THE PROFESSIONAL'S SOURCE" 
0 

PHOTO - VIDEO - PRO AUDIO 

OUICK 
DIAL. 

834 Mamiya 

New Address: 
420 Ninth Ave. (Bet. 33rd & 34th St.) 
New York, N. Ye 10001 

TO INQUIRE ABOUT YOUR ORDER: 

soo 221-5743 • 212 239-7765 
OR FAX 24 HOURS: 

sod 947-2215. 212 239-7549 

MEDIUM FORMAT CAMERAS, LENSES AND ACCESSORIES 

MAMIYA PROMOTION! 
PURCHABIE RECEIVE FROM MAMIYA 

New 60.5 Pro TEL Body Water Lem, 
any Back and AE Prism Finder 

55.110X.5 Zoom Lens OR 1%-21014.5 
Zoom Lem FREE! (up "$1140 Value) 

Mew 45 Lon, Imcapt$M.a and lens 
,....ad o f" abate 0,X10 

$100 504 flebate 

New Its SVII OR SVXII Pro Value Pack Cabin 4.5 Until Panel FAEE!(00 Value) 

New RZ67 Pro 11 OR 8867 Pro SO Body 
with any Lens and any Back DR with 
Outdate 01 RZ67 Pro Value Pack 

Polaroid Back FREE115500 Value) 

Pur Wle the above PLW4 any Pnsm Finder 
Polaroid Beck AND 12 or 220 Magazine FREE! 

41100 Valuel 
New RZ87 Pro 11 OR Re Pro SO Lem purchased 
Independently Of any tamed purcAsse 

Polaroid Back OR 120 or 220 Magazine FREEI 
(11500 Value) 

New M..". 7 0 711 Body 
5300 Cash Rebate PLVS New 35mm Panonmlp 
24.65mm Adapter sit (11200 Value) to, Only $25 

New Mo." 7 OR 111 lent 5100 Cash Rebate 
New Mamlye 7 08 711 Body 
and 2 Morelia 7 Lenws 

Cae1n60SIMe Protector lR4dW. 
Panorama FREF1(11200 Value) 

615 6YX-11 Pac 645 PRO k 
Conssls or 645 Pro 9aaY 8028.120 Back 
and Pnsm Finer  .111.999.00 
645 SV-II Pad 
Conssls of 645 Pro 804, BG2 0 120 Back SV 
Power Grip and AE Rolle. VeVAmde, $2,699.00 

1599.00 ro 
MAMIYA LENSES v i 

'24-4C  ...2115.00 '351.5C  1029.00 
451285.  $39.00 150'4 Sell  132900 
55128  665.00 55?B;5,  161900 
8028 L S  1299.00  665 00 
90'28..  .499.00  1055 00 
120 i 0 APO !Aar 1499.00 
-  599 00  -  1589 00 

-  1469 00  -  7519.00 
699 00  3900  
1329 DO  2395.00 
1829 OD  2'0  1699. D0 
139 00  2.  259.95 

VaEWFf%U?1s 6 ACCESSORIES 
Wasl Leer F,:der  11900 
Prism Final,  52900 
SV AE Per*. Frder far 615 P'c 
and 6/11 Pro TL  529.00 
AE PI sm  999.00 
Angle Final,  249.00 
tip Up Magnet, 169 % 
Unutrsal Pip Up Wonder  219 95 
FxuSinQ Screen  14.00 
Dopler  18 % 

FILM BACKS d ACCESSORIES 
120 or 210 Back  429.: 
Poura4 Beck  42.00 
NPC Pouro,0 Back  200.% 
35mm Back w9anorama Ampler  50 
Revolving Camera Stage  549.90 
120 or 22 insert  91.% 

CLOSE UP ACCESSORIES 
AWO Bellows  1209.: 
Auto Macro Spacer  144.: 

AUTO EXTENSION TUBES 
11  119.00 12  129.00 e3  139.00 
Filleted Lens nnector Cagle  76.95 

MISCELLCoANEOUS ACCESSORIES 
Pow, Dore GIP  349.00 
Poet, On 2  549.00 
Left Hand Gnp  225.00 
Seliom Lens .,no  "111 
Mamrya Pro It Bracket  "I IS 
Infrared Remote Control Set  514.% 
Edernat&eery Case  69.% 
Sale Sync Ho' Snce  3995 
Mamrya Alun,.  (i•.. 
Small 325.00 :'  469.00 ..  529 00 
Mamrya S  • 3�; •.  29.95 

MAMIYA FILTERS 
UV 77mm  69.00 UV 105, iŝ  179. DO 
Sky 77mm  79.00 Pnla .e.  9900 

Mamiya 6 
LENSES 
./NO it 

NPC Polaroid Back 

• Mamiya 7 
Mamrya 7 n 6r IL 

LENSES wMood 
4311.5 it Optical Viewlmder 
MEW, 504.5 wNlewl,nter 
6514  1599.: 80,4 
1504 5 
V,ewnnder for 150 Lens 
35mm Panoramic Adapter 
Claw up Attach 
NPC PoI Back 
Pr0-T Bracket  99.95 DOpters 

92 95 

1979 00 

2599 00 
1949 00 
299 00 
1799 00 
219 95 
189 DO 
789 00 
929.95 
18.95 

AGFAPAN B&W 
APX 25  1.90 APX 100  1.90 
APX 401  1.95 Scata 200  4.95 

AGFACOLOR PRINT 
ultra 50  329 
DDtinla  2.99 Ponran 160  2,25 
Optima P  399  Optima 400  3.49 

AGFACHROME SLIDE 
RSX 50  3.39 
RS% 100  3.69 RSX 200  4.09 

FUJI B8W 
Neopan 400  2,25 

FUJICOLOR PRINT 
CS 1DO Repa, .2.49 
NPS 160 (D)  2.39 FIR 160 (ILL  341 
NPH 100  2,00 NHG 11 IN  3.19 

FUJI .Ceir . E 
VBNa RVP 50  315 RTP64  3.39 
Provo Pop II 3.39 Provo RNP  4.19 
Asia 100  3.19 RMS 1001000 4.19 

GA 100 
PR0,007 
PRO IGOT PP VP 

S 160 
VPS 160 PP 
PM,, 400 

PIA 400 PP 
PPF 400 
PPF 400 PP 
PMZ 1000 

60 NC 
60 NC PP 
160 VC 
160 VC PP 
400 NC PP 
400 VC PP 

KODAK COLOR NEGATIVE PRINT 
IMP  USA  USAR 

99  - 
3.49 

-  - n 45 
2 99  -  3.39 
11.95  -  16.95 

3.39 
-  -  16.% 
- -  3.49 

17.45 
-  -  3.95 
7.19  3.19  - 
15.%  17504  -
-  3.09  -

7.45  -
17.99  -
17.99  - 

CPR 64 
F PR 64 PP 
Epp 100 
E PP 100 PP EP  

N 100 
'PH 100 PP 
E 200 
E 200 PP 
F PL 400 
FPL 400 PP 
E 1005 
E 1005 PP 
EIDOSW 
E 100550 PP 
E;OOVS 
E l00VS PP 

USA =Made ,n USA but does not quality for Pro-Rewards  USA A 

RB 6 
6.7 1;-
6,45120  220 9ac... 
6.7120120 Power Dme Back 
6.8120-220 Pon, Dri,V Bac4 
Mamrya Potam,d B4 
NPC POMrd' Bac, 

In. LENSES.HOOD 
6516  1859.00 .5 3 5 
96!15  1599.00 
140'4 5  1875.00 
18645  1515.00 2.,.-.. 
7514.5 Shift 

RB-67 PRO SD 
1449 00 
559 DO 
599 DO 
719 00 
719 DO 
469.00 
198 95 

T9 00 9 00 
479 00 
939 00 
z99s 00 

KL APO LENSES 
110'15  3329. DO 2.  383900 
3505 6  4289.00 "  5999 00 

EXTENSION TUBES 
it, EA Tube rt  419.00 •2  499.00 
All, En Tube 1'.  314. DO a  344.00 

Re LENSES WHOOD 
77145 tw4Finers no no0c  2009.00 
5045  '01.: 1% SdtFavS 1629 00 
5009  1549 : '0̂20052 3739.00 
ken.  399.95 

RZ-67 PRO It 
RZ  1899 00 
Fi P,c.P  - 
RZPr011 Body. 11028. 120 Back  2699.00 
6.7 120 Fdm 1I  635.00 220  645 00 
615120 Film N_̂'̂' RZ I  645 00 
Vo i Par 8a:r 49 DO FIDE POI Back 196 95 

RZ LE NSES MlNood 
'3714 514 50 2689 00 NEW''::  :1729 00 
65141 A (7 70  1875 00 
7L1.5 Snore Bar:=.  1899.00 
'75'15 Shift (105c:  3169.00 
903.5 17701 1]89.: 1102 8 177011/2 00 
140451.1,177s'   175.: 1563 5 177011/99 00 
100'6.5 $no rrel  1219.00 484'4 Shorn Barrel 

Focus-.  1629.00 
16045(770)1515.00 2515 ::u 1979. DO 
5008 (1050)...._...  4549.00 
t00106'S 21770).  3739 00 
t IX TILtcthn'Me,  869 00 
RZ nn SO K Adapter .  14" 00 
Ed Tubetm Shorefivellensts  34900 
'Hood FIX 

APO LENSES 
21015  3329.00 2504 5  00 
3̀50'5 6  4 feg 00 5006  61993839  00 

ACCESSORIES IINZ 67 
Vander 2  649.00 
AE Prism Finder U  1229 00 
Auto EdmPon Tube 1l 43900  •: 17510 
Mamrya Pro Fbp Bracket  249.% 
External Battery Case 59.95 
L Grip  209.00 San case  12195 
3' Electronic Cable Release. 72.95 13 95.00 

ACCESSORIES FOR Re 6 RZ-67 
prism Finder 2.M900 PO Pram Fnthr 1199.00 
Atli Dipole, Ma0mler  189.00 
Fad, Gun fin i 59-95 Sui,snceld a ca,e 72.95 
MirrorUp Un,e Re'  72.95 
flows Lens Hood G 1  169.: G.2 51900 

Gtl. Fiber Holder.  51.95 
Most Scream  42.5 Daniel  2200 
Ol,,ck Snce Mootl3  21195 
%  29.95 

CLEARANCE 
RB. ILL C3311 

501118 RB (Demo Like New) Ltd. Dry._.1B9B.95 
Pistol Grip Model  .. .......69.95 

Fautian Screens bC3.HIS  
Focusing Screens 140330E ... _......._.....2.95 

BRONICADialnbuled by TAmRon 
BRONICA PROMOTION! 

-From Tolman  effective 8.1-99 
Buy a 4 "F-Ill Prism Finder wryumftn of ETR$i Kit  

BuY+new Prism E wlpurchme of ETRSI Kit 

Recehn' $250 Rebate 

Realm' $150 Rebate 

Bay a new Winder EHI w]purcDaw of EMSI MI Rote la' $75 Robale 

Buy a new Speed Grip E w/purchaw of ETRS1 Kit Receive 550 Rebate 

Buy  anew PEAS-90. PET 00-220. PE30 or PE1051:1 Lem 

Buy. new PS-35 or PS-1 to 1:1 Lem 

Restive' 120 or 220 Back 

Rac 1"' 120 or 220 Back 

NEWI Buy any Co... Body or Lem, (exstWinO slendard Iona) 
Receive FREE Full film Prepack and FREE Vue-All Peck 

ETRSi - 645 
E 1RS'. Bop,  975.00 
SAECtAU ETRSi Kn-Iodides ETRS, Body. 
PE: 5 2 6 Lem. Ward LIM Finder 8 Et 120 back 
Complete KII.....  .......1599.00 
AE lt Pnsm Ruder  .999.00 
Prom FiMer...435.00 W L. Finder ...126.50 
Aotary Finder . 525.00 Spans Fred,, 421.50 
363 5 PE ......2926.00 40'4.0 PE  131500 
5028DE._._1199.00 fiM.a PE  119900 
7528 PE  ._759.% ,001 M PE  1165.00 
135!4 PE  1135.00 1509.5 PE  1199.00 
'B W4 5 P E 1536.00 20(V4 5 PE  1215.00 
25656 PE  1325.00 100220/8 1891.00 
NEWI45904056PE  _  1439.00 
14. PE  915.00 1• PE  835.00 
En. Tube E 14390.00 Ed tube F28390.00 
E.I. Tube E-42 400.00 Firm Insert  249.00 
120 or 220 Back wlinsen  759.95 
35mm Bad wAnse,1  169.95 
BmnKa Par Back.  389.00 
NPC POI Back  169.% 
NEWI Motor Wind,, Er 111 ETAS, 578.00 
Speed Gnp E .255.00 Winner E  415.00 
Ongiml Hoods 34.95 Pro Lens F­389.00 
Auto Re 147.0 ETAS Screens  54 95 
ILL Flash Adap 210.00 Flash Brackel  125.00 

GS-1 
GS-1 Boo,  .1575.00 W L Finder  159.00 
Pnsm Ender  5%.00 AE Prism Hrger1099.00 
AE Rota Prw 1175.00 %45  16%.00 
65'4 0  151$.00 1003 5  1119.00 
ll040Mzc 16%.M 156'40  : 1515. 
2004 5  15%.00 2565 6  16%.00 
Ono HOMS  49.25 2X  935.00 

(Rolle! 
6003 PRO Body. 120 Bach W L Fiber AOmm  6008 INTEGRAL Body and W L Fnde• 

0a'ery 6Gvg, IMP'7199 JSA�Moo  IMP f19% USA $2250 
6001 PRO Body 120 Back W L I,rder  GOOD INTEGRAL Body. W L Fanotr 5' 

g PD  Lens Bare 3 [harper  !2699  PG Battery and CNrg,  IMP f7995 _SA •1400 
LENSES  IMP  USA  LENSES  Gap.  USA 
035 10  44% 00  47DO00 

SQ-Ai - 6x6 
SO A. Baby  1099.00 
SPECIAU SO-Ai KII-IMludes so Ar Body 
ASS N 8 Lens. Wrest level ruder A SO, 220 Nick 
Complete Kit 2499.00 Plus FREE 120 Back 
SO.Bash: w: 120 or 220 SOB Back 802 s 
W.I. hrder Kit  1999 00 
1- SJ: Robot. Yal Final Cast 1699 00 
W L Finder.  162.50 ME Pnsm  875 00 
AE Pnsm  989.00 AE Pnsm SC 1209 00 
Pnsm  640.00 650 S Pnsm Ender  675.00 
NEWI 3595 PS 3091.00 
46Y PS  1799.00 563 5 PS  1570.00 
6514 PS  1435.00 862 8 PS  ,099.00 
NEW' I IG'o 5 PS Macro  142980 
read PS  1570.00 135/41 PS  ,45080 
15X4.0 PS . 1570.00 1801.5 PS  1995 a 
2006.5 PS  1675.00 25X5 6 PS  1790 00 
1 4X PS.  $65.00 2X PS  845 00 
Ed. Tube S 18175.00 Ed Tube S36 675 D0 
20 01220 Bad wAnsen  539 50 
35mm Back wlecul  589 00 
Flm Inwns Ai  329 g0 
Bronea PoI Back 450.00 NPC Pal Back 196 95 
S0A1Aotor 0'. 699.00 Speed Grip  27500 
Pro Lens Hood 399.00 Most Lens Hoods 4 50 
Auto Bellows 1650.00 SO Screens. ea 59 00 

- 6x7 
Ed Tube. a. 462.00 E•t THUG 18 479.00 
Ed Ippe G-36 479.00 Flm Inserts  299.00 
120 or 220 Fri. Back wnnsert  499.00 
Bran  rta Polalvd Bad  515.00 
NPC Pat. Back. 20.95 Speed Gnc G 319.50 
Pro Lens Heed 439.: &"a - 1659.0 
GS t screens  1260 G , "a', ]go 

SPECIAL PR O M OTI O N 
PurcNw+(ADO C 6003 Prole. -I or 6W81ntteeqg al and receive 
from RWn a ill*  a Beck Pll m Can 101 = Thin 8 31.g9 

101 Pu  4195 DO  4400.00 
463 5 PL  3995 00  4200 00 
504 PO  1999 00  2200 : 
502 0 1 11" 00  3500 00 
669 5 P„  2599 00  2800 00 
SSA M '..  1199 00  7100 00 

01, 

P;;  1399 00  1499.00 
802 B PCS  1199.00  1600.0 
BO2 PO  7199 00  3300.: 
904 POS  2999.00  3200.00 
1204 POS  2999 00  320000 
15014 5 Bellows 2699 00  3200 00 

15014 PO.  2799.00 
150'4 POS  23" 00 
1802.8 PO  >3%.00 
2565 6 POS  2799 00 
3004 PO  4199.00 
3506 6 PO  37" 00 
50018 PD  4099.: 
751504.5 PO  4799.00 
t/0.28056PC 5199.0 
...nngar  1049.00 

2350 DO 
2550 00 
7500 00 

7000 00 
4400 DO 
5400 00 
5600 00 
5100 DC 
5100 00 
1150 00 
nob DD 

Task Im Rod., 

75114 ZAalearnN11 
Fnabed  

al m qdd 2 Dole-
up espow-
ilpset. aRple,  
no. Ratalk  

"r book 
SDl,lot! -3495 
Rolle) 2.B6X 

E.presaia 9295 

Polaroid I"ACRO 509" 3 
PASSPORT CAMERAS  Accessories I/Passport 6 I-D, Cameras 

2032 Lens Pas.  625.90  203201  :D104  10200 
2011 Lens Pas,_  199.%  O,e Culfer  249.%  114.%  179.% 

,Ntm  -  169.%  169.% 
1.0. CAMERAS  -AC Adapter lo, 203 403  0.% 

ID tC  -  31195  Eder Battery for ID104  44 95 
ID 1 Oa :.  399.95  243 One Cutter  119 00 

ID 100  Se  :,  a  %3.%  MACRO 5 SLR Camera  69995 
Pro  Umera�a 1064%  Lon S25 Mfr. Reb+le.  Final Cost 674.95 
PfoDad Camera men flash  151.%  Plus FREE Pall DI Polaroid 990 film 
Halhone Kit In, PHIDack  19.%  Case f'cad.ce  4.%  5. Mun,Oher  5495 

LENS SHUTTER CAMERAS 
GW 6;:'1  1259.00 
GW 69̂  1259.00 
GI "'  1278.00 

GA-645 SYSTEM 
CA 64 w.I use  109910 
GA845W, w]FLasn 1259.00 
GA 645Z, (55.90)  1,82 00 "", 231.00 
Bracket  100.95 Close up Kn 294.95 
Van Angle Stand 200.% Sem, Hard Cue/05.00 OX-61  7 
X 617 pod  266.: 
9056  .2506.00 LOSS  25X.: 
180'67  2351.00 JOG '8  29X,: 
Foce,,ng Screen 359.00 Center Fee,  309.00 

MEDIUM FORMAT 120 ROLL FILM 
ILFORD BAW 

PAN F. 50  2.09 FP4. 125..  1.99 
HAS. 400  1.99 %P1 Super  2.19 
Della 100 Pro  2.39 Delta 4DO Pro  2.59 
Delta 3200  3,19 

KONICA COLOR PRINT FIIM 
100  2.55 400  3.11 
SAG 160 PRO  2.59 SAG 3200  6.49 
Impressa 50  3.39 Infrared (B&W) 5.95 

KODAK O&W 
IMP.  USA  USAR 

Tecnpan 25  -  4.59  - 
VP 125  -  1.19 
Plus X 125 PP  -  12.49 
Tn X320 PP  -  12.69 
T; X 400.  2.09  2.24 
TMX 100  2.19 
iAX 100 PP  9.75  10.% 
TMX 400 TCI1  -  2.: 
1MY4D0  1.99  2.2 
IMY 400 PP  9.%  11.45 

2.79 

GX-680 111  2729 00 
NEW! CX-6801115  2195.00 
adt Mao Fmder  344.00 
Angle Ender IF  499.00 
Ill, Polarocz BaC.  374.00 
NPC PoI. Back 264.95 50 5 6 GX :'  2831 00 
6566 (GXM) 2200.00 80:1610."  1142 00 
NEW 1004 GXM 1207.00 12516  1058 00 
12" 2(GXMD) 1711.N NEW 135.5E Gi"  114400 
15G14.5(GXMD1.122.N 18M 21G.5"  118100 
FeCo  56 GXM 1ddW 19018Soll  141600 
NEW 210'5.6 GXM  1280.00 HE 

W25056 GXM  1333.00 
300'6 31GXM?  1888.00 

PP= PRO PACK 5 ROLLS 

KDDAK EKTACHROME COLOR SLIDE 
USA 
3.99 
19.% 
3.79 

18.95  
4.59  NPS 160 (DI  5.39 NPH 400 

NHG 11 800 22.95 

4.29 21.45 

5.30 
26.50 
7.89 
19.45 
3.99 
19.95 
1.49 
22.45 

CONTAX 645 AF 
CONTAX 645 AF BODY 
645AFO."illMludes 

CARL ZEISS 1' AF LENSES 11 1,  
S35Drstagan  2799.00 
-578 Dstagon  2149.00 

1495 00 

PENTAX 
PENTAX 645 

6a5N a.'..'.  2019.% 
120115 E.,  ,...r, r„.u, 169-96 
220 (30 E.0.1 fdm Hober  169.95 
70mm Fnm Holder wEkP Pe.e  879.% 
NPC Poland Back  1234.% 

SMCP-A LENSES wkase'wh 
3595  939 % 1528  769.% 
5528  669.% 7528'  349.% 
752aLS  719 % 1N1'A Mat  7"96 
13514 L 5  979 95 150.3 5  55 1 
?00 1 0 119 95 30014  3399.% 
6" �. i•:;'  516995 45*8545  1539.% 
1 4x 369 % 2X  429.% 
Auto Ed Tube 11 94.95 121:.95 e3 179.95 
Auto Edeasion Tube Set wM.ase  319.95 
Adapter for 6.7 Lens to 645.  1?..-
Auto  &paws 645.%9.% tretv:dd If I— 174.% 
Reverse Adapter Set.  129.% 
58mm Clow Up Lens S 33 79.95 556 79.% 
Penta• 2X Magn ifier.  99.% 
Right Angle Finder  239.95 
645 Oulelr Shot Set  109.% 
Cable Switch  34.95 
645 AF  400T Bracket 4995 
Foeusmg Set IM, 42.95 placer Hood  9.% 
f pC."no Screen for 9514  9 95 
Carry Case  :.% M<tal Case  429 % 

NEW AU70 FOCUS IFNSES 
45,2 .8 FA  .669.96 75281A  419 % 
NEWI 120140 FA Macro AT  1149 % 
NEWI 206"0fAAF  919.95 
3004 FA  33"95 400'56 FA  2199.% 16  
45.8514 5111  59 95 
NEWI 80'  _:::r  15/995 

PENTAX 60 
6.7  199 95 
TTL P; %, ,':.. i:' :r:  119 95 
AE Pnsm  619.95 Penta Pnsm U 279.95 
Ponta Parana Finder  279.95 
Rprd Magnifying Hood  209 95 
NEWI Rrgul Mage,tymg Nood Ent  '" 95 
Mons Angie Finder  25995 
2X Magn "  69.95 Dropt,s  t6 dy 

6.7 LENSES wk... 
35.45  1219 % 111'4  92995 
SS"  919.% 75'4 5  609 95 
7'4 5 Shift  220995 902 8 x o Use '21 11 
10 564 Macro  1199.95 1%74wro Case 469.9S 
126'3.5 sotr  749 95 135,14 mac,,  669 95 
165.'18  769 % 165,1 l5  619 95 
2001  829 % 306'1  131995 
4004 ED  611995 50056  264995 
ISGOA  4179.% 8(701  161995 
55-100 Zoom  165995 
800.5 7ED will 4X Convener  11,689.95 
Ponta• t 4X Teleconnarter 510.% 2X 589.95 
Kenco 1k Teleconvener  III 95 
NPC Pot Back 771.95 Auto&laws IN995 
NEW, Aulo Beldws 6.7 II  1675 00 
St.a Content  E.1 TuOelnner 20995 
W .4 Ed Tubet19.: 6.7 ", UO Ir�.99% 
Hand Gnp  M.: 6.7lens n0o0  6 95 
Crick Focus Ring A or B  en 27 Do Remote Sly" M Cord  39 95 

P, nh. 8.7 Camera Use  81 % 
Penla. 6.7 Metal lmna Case  319 BS 

PENTAX FILTERS CIrcuIM Palo"", 
58mm  79.96 67mni 10.95 71mm 159 % 

Bq+nol Morning 6 Its no IM., 87A 
31 1 82mm 39 9! 

f�74SS>EL 8L A D 
Authorized U.S.A. Dealer 3- 

NEW! SPAN Kit 1995 00 
NEWI 4571.  465 00 
205 FCC Body  7140 m 
2D2.FA " 33M 203-FE Body  5626. DO 
501CM Body .. .,.Do _... _....... _.... 1585.00 
SO1CM Clothes. 30102 ILLA-12 (1 Y, Wan ) 7795 00 
SD7CW Bolo  IOU.00 W602 VE 6 Al2 440500 
503 CW -God Supreme' OutM...._... 4999 00 
NEWI 555 EL➢ Bogy 21:.: Fin Body, 233200 
Arc BodY.... 2801.00 Mc a" Kn 5295  00  
903 SWC .(Finite, 6 Le  re . 5236 : 

FE LENSES 
5012.8...  307.00 1102  3918.00 
1502 8...  ...3128.00 2501.  3673.00 
3We  ......  8276.: 
NEWI 60120 FE ZWW48  3896.00 
E-12 Magzna1023.00  an  E l6 M4 ne. 1072.00 
E"AMM"". 1080.: W" " ..  992.00 

M0 CFVCFE LENSES W/CASE 'r 0D 
30/1.5 CFI... 5971.00 '404 CFs  1115.00 
5011 FLE CIL,  I  ..  2804.00 
6013.5 CB Drstagon ....  2136.00 
80(18 CFE .....1788.0 MW 1003 5 CF, 2575.00 
1204 CFI.....28OD.00 13556 Abcrc 2575.00 
NEW 12046 0624&.0 NEW 15G 43 G, 2867.00 
1504...  2756.00 NEW IB64 CF 3085 00 
16018 CS Tesw,  2460 00 

3201 : 
5175.: 
6991 : 
5957 
6749 : 00 
3395 : 
1342.00 
1219.00 
279.00 
2587.00 
2180.DO 
7049.0 

2506 6 CFI 
NEW 250-5L  Super Achromatic CF, 
NEWI 355056 CIE Super ACnromat 
'5OOVIS .....  _. 
' 140280/56CF Vanogon _.. 
1 4X Mul2r Si Convert" 
4%E Telecornelter.. 1107.00 2XE 
1 AXE Tale convener APO 
Kornai X TelecOnverter... 
APO.Gtandagon 3511.5 VAre Bed, 
APO-Grardagon 4511.5 VAro B.; 
Grausagon-N 75/451/Arc Body 

VIEWFINDERS 
WN6I Level Focusing HOud 
HM-2 Magnifying Hood 07252: 
Magnifying Flood 052096 - 
PM-5 45' Finder. . 
PME-51 45' Mete, Find,, 
RMFX Reflex Viewfinder 
1903 SWC FleVArc Body 

R 1 Rolle. V"wi n l" 90' 
90 90' Fnde, Z  

PME-9090' Meter Finder 

252.00 
235.60 
052 00 
045.00 
530.00 

254 DO 
1327.00 
6" w 
1252.00 

YEAR HASSEL " WARRANTY 
NEW XPAN Body  16'.6 011 
NE  W'904  57600 

ROLL FILM BACKS 
A-t2 MaG  130 00  935 00 
A-24 Mao  65 00  1243 N 
A-32 Mao  963 00 
NEWI Hess-::  - ..._.-̀!  : 39'00 
NPC PplarO,. ? a:• 5•.:  239 is :•- : 314 95 

CLOSE-UP EOUIPMENT 
Ed Tube 8  350 00 =  310 DO 
Ed Tube 32,  333 00 E  782 00 
Auto BeRowS 1.669 DO  412 00 

FLASHES 6 ACCESSORIES 
NEW!  Hassel,  �. ..  41.00 
FMah Gun Braca,l :- ......  789 Da 
Snap Lack FlaSn Gn[  418 00 
SCA390 Flash Mace.  211 DO 

HASSELBLAD ACCESSORIES 
Winder CW  99600 
New Pro SIMJe For All Lenses  372 00 
Mounting Ring 60 72.: 70103 00 a= 133 00 
F ros00 Finer Kit (3 Recek  173 00 
Gel Filter Hober 3'.  3,00  =  16 DO 
POla,du for New Pro Shade  576 00 
Tripod Duck Coupler -S- 123 00 
Foc esi g Steel Adapter SWC 441050 302 00 
Acute Matte Strtern  242.00 w C,,,, 302 00 
Ourd-Feen s Handle IrCF 4080  54 95 
Lynn Foc mag Handle A..  t9 95 
Bateryfor ELM8ELX  7900 
Replacement Eyepiece lot Pnsm Spec-', 65 00 
Eyepiece F1Want Level  55 00 
ContouroO Soap :.OD Wide Strap  4900 
The Huseltilad Mahal 1400 Ednipn I  53 95 
Book. Medium Formal Advantage  2 95 
507 Case 91.00 540  552.00 712  820 00 

HASSELOLAO FILTERS 
Sort-  60  70  93 
UV. Sky. Cesar  127 00  117 00  182 DO 
Color Balance  121 00  140 00  171 DO 
Pognier  27500  428.00 
Pro.ar LO 5. 1. 2) 19.00 
Soetar L.2. 3)  214.00  238 00 

SLIDE PROJECTOR AND LENSES .1 

p.l, r•-r1•-r  2MI DD 
80''  8195  111800 
150  522 00  -  1319 00 

MEDIUM FORMAT 220 FILM 
AOFACOLOR PRINT 

Ponran 160 PP 
Optimal 400 PP 

AGFACOLOR SLIDE 
RSX 100 PP 

FUJICOLOR PRINT 

31.50 
31.50 

44.95 

$.89 
7.39 

FUJICOLOR SLIDE 
Velvia RVP 50  6.79 Prom RDP U  6.59 
A t 100  6.49 RMS 1001000  9.39 

ILFORD B&W 
FP4. 125 PP  23.75 HP5. 400 PP  24.50 
Delta 400 Pro PP  27.95 

KODAK SAW 
IMP.  USA  USAR 

Plus X 125 Pp.  -  25.50  - 
Tn X 320 PP  -  26.%  - 

PAN 100 PP 

"PS 

160 PP 
PMC 400 PP 
PPF 400 PP 
PMZ 1000PP 
160 NC PP 

USAR 
37.95 
33.90 
32 45 
34 90 
3895 

3490  -
LED VC PP  31.90  -
400 NC PP  36.60  -
400 VC PP  36.60  -

KOOAN EKTACHROME COLOR SLIDE 
USA 
47 95 
4395 
44 % 
39.% 
39 % 

KODAK NEGATIVE PRINT 
USA 

2.95 

EPR 9 PP 
EPP 100 PP 
CAN 100 PP 
EIDOS 
Et DO SP. 

KONICA COLOR PRINT 
400  6.19  ,1. !CO PRO 1.89 

Made ,n USA and qualifies for Pro-Rewards where appl,ca0le 
IMP =Importer) from European countries  - 

Minimum shipping USA (Except AK & Hl) 56.95 Up 101 lb. Add 751 for each additional Ill. For ins. add 508 per $100. Prices valid thru September 19, Subject to supplier prices. ©1999 Photo-Video   

More info? Circle 72 



filters. In addition, both lenses accept 
filters on their threaded rear 
elements: 52mm for the XL 110, and 
62mm for the XL 150. 

More Info? Circle 201 

Gel Holders 
PhotoKeys, 5542 Monterey Road 
#127, San Jose, CA 95138; 408-506-
3686: PhotoKeys announced a line 
of universal lighting gel holders 
called the GelKey. With adapters, the 
GelKey can be attached to the 
reflector of any brand light. The 
standard version fits all reflectors 
with rolled edges. The GelKey is 
made of heavy-gauge aluminum with 

Dyna-Lite Portrait & Wedding 
Systems put professional lighting 

within your grasp. 

To compete successfully, your work has to be 
visibly superior. Your clients can be shown what 
a difference professional lighting makes in a 
portrait. 
The Deluxe 
Portrait & Wedding 
Package System 
from Dyna Cite has 
everything you'll 
need. 
The compact 
.%bOOXL power 
Lack provides 
consistent light output and color accuracy, 
so there are no unpleasant surprises. 
A vanator lets you fine-tune your basic 
setting for total control. The modeling light 

control has full, off or direct tracking. A built-in slave eye 
lets you trigger from another flash and most infrared transmitters. 
You also get three convection cooled flash heads, two 40" collapsible umbrellas, three 7' retractable 

light stands, grid spot holder and grid spot, all in a heavy-duty black case. 

Now professional lighting is affordable! 
If you think you can't afford a professional system, 
please visit your Dyna-Cite dealer to see just how 
economical our Portrait & Wedding Package 
Systems can be. There are both two-head and 
three head systems available. Contact us, or 
visit our web-site, for a complete price list and 
names of dealers in your area 
Whether you're just starting out, or already estab-
lished, the range and reliabilty of Dyna-Cite power 
packs, flash heads, and accessories make good sense. 

J I D yna - L ite ID 

You have great expectations. So do we. 800/722-6638-w;uu.dynalite.com-e-mail:flash@dynalite.com 

HAIR LIGFi 
♦  125 w/r. 

MAIN 
250 wJs 

FILL 

8 

ONE M500XL  01-ASA100 

Dyna-Lite M53DT-PS 
Deluxe Portrait & Wedding System 

$1495 eater  may pri s1  price. 
Dealer price may vary. 

an anodized, black matte finish. It is 
strong enough to endure years of 
hard use, yet light enough for most 
any application. The GelKey comes 
in 10 sizes from 4 to 13 inches. Each 
size has one adjustment range. The 
GelKey is attached to a light's 
reflector by an adjustable clamping 
system. The gels are held between 
the base and a spring-loaded trap 
door. Simply open the door, remove 
the old gel, and insert a new one. 

More Info? Circle 202 

Proof Albums 
Neil Enterprises Inc., 450 East 
bunker Court, Vernon Hills, IL 
60061; 800-621-5584; 847-549-
7627: Now wedding, portrait, and 
school photographers have an 
economical and attractive way of 
displaying photo proofs. The new 
Proof Albums from Neil Enterprises 
are available in both 4x5- and 5x5-
inch sizes and feature a black soft 
touch cover with brass corners. 
Both sizes are available to hold 
either 24 or 48 photos. They are 
economically priced at $2.00 and 
$2.45, respectively, with custom 
imprinting available to add a 
personal touch. 

More Info? Circle 203 

The Hand Exposure Meter Book 
Mamiya America Corporation, 8 
Westchester Plaza, Elmsford, NY 
10523; 914-347-3300; e-mail: 
info@mamiya.com; Web site: 
www.mamiya.com: The Photo Book 
division of Mamiya America 
announced the publication of The 
Hand Exposure Meter Book, the first 
book on this subject to be published 
in decades. People may wonder why 
photographers would still use hand 
exposure meters, since practically all 
current cameras have built-in 
exposure meters. This book answers 

More info? Circle 73 
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"THE PROFESSIONAL'S SOURCE" 
FOR ORDERS CALL:  oR FAX (24 HOURS): 

800-947-9926 800-947-9003 
212-444-5026  212-444-5001 

MOST ORDERS SHIPPED 
WITHIN 24 HOURS 

OVERNIGHT SERVICE AVAILABLE 

On the Web: http://www.bhphotowideo.cam 

5 
OLYMPU S 
D-600L/D-620L 

Kodak 
DC-265 

OLYMPUS 
D-40OZ 

• 128C x 9iiG. 64J • ._  � � , 
Reccrdin Modes • 3x .::.:...::. ...  � •I  e g 
WeW Met and 1.8" LCD Molitor  t � 
• Smalmedia memory card (8 MB and �  I 
• 5.4-16.2mm (35 Equiv 35-105mmI  p 
Lens-2  x Digital Zoom NTSC Vol. 
• Prog•am Manual compensation  - 
• Serial port •Auto focus Burst Main 
• Directly Connect To P300/330 Printer  .: ' -: 
• Includes FlashPalh floppy disk adaplr  `  - �5 
• Protective lens harder  5 6 9 
•45,33x18-•95a;  ` -� 

• 1280 x 1024 640 x 512 pixel Recording Modes   I p-6o0L  '   
• TTL SLR 3x Optical Zoom Viewfinder  $  9a 599 w:FREE 
and 1.8- LCD Monitor  BMB peas car 
• SmarlMedia memory card (4 8 8 MB Mcl.l 
• 9.2.28mm (35 Equiv. 36.1 Warm Zoom Lens 
Serial port !,Auto focus 

ram. Manual compensation ' - 
i, Connect To P3D07330 Printer •t , 
rot diam  4.5 x 3.3 x 5.1" • 16,6 oz  1 

D 620E  1s D 600E y r 
mory card (8 MB included I - 

•s'A1oCe  D 620E  899.95 

• 1536 x 1024. 1152 x 768. 768 x 512 ; 
Recording Modes  ^I - ► � 
• 3x Optical Zoom Viewfinder 8 2- LCD Mon 1,  . 
• CompadFlash memory cab 116 MB mclutlLtl 
• 35 Equiv.38-115mm Zoom Lens  ' 
• 2x Digital Zoom 
• NTSC7PAL Video Out • US87Sedal part 
• Program, Manual compensation 
• Auto Focus • Burst Mode 
• PC Flash Sync. Terminal  96  
• Allocating Feature  799 
•4.6x4.2x22'•185 n.-

OLYMPUS 
C-2000 

Nikon 
COOLPIX 950 

S o N Y 
DISC-D700 

x 1200. 1024 x 768, 8 640 x 480 
; I Recording Modes 

•  -• , • 3x Optical Zoom Viewlinder 
and 1.8" LCD Monitor 

/ � • SmarlMedia memory card (8 MB incl.) 
/ • 65.19.5mm (35 Equiv.35-105mm) 
ei 3J Zoom Lens 
\'e..  • 3-step Digital Zoom • Serial port 

"  _ i  • Aperture. Shutter, Program, Manual 
compensation •Burst Mode 

S8 9919 Auto or Manual Focus • 43mm Fill, chain _ 
•42r29x26-•107oz 

•1600 x 1200. 1024 x 768. 8 640 x 
_  480 pixel Recording Modes 

• 3x Optical Zoom Viewfinder 
' , MMtr and 2' LCD Molitor • Serial port 

• CompactFlash memory card (8 MB 
k included) • 7-21 drum (35 Equiv. • 

r  { f 38-115mm) Zoom Lens • Burst Made 
" • 4-step Digital Zoom • NTSC Video Out 

.:mss ,..  • Aperture. Shutter, Program, Manual 
compensation • 28mm Fdt. diam. 

s9 g ' S  • Auto or Manual Focus 
/J  •56x3, 14 -•t , 3n- 

• 1344 x 1024, 8. 640 x 480 pixel Recording 
 ti  Modes • 2 5.̀ LCD Monitor 

• ATA Type II PC memory card 
��p 18 MB included ) 

-.; r "  • 35 Equiv, 28-140mm Zoom Lens 
5x Through the Lens Optical Zoom Viewfinder 
• Auto or Manual Focus 

-,j  • Program, Aperture. Shutter, Full Manual Control 
• 4 seconds to 112000 second Manual Shutter 
Speeds • NTSC Video Out 
Integrated Pop Up Flash and Hot Shoe 
•62mrn Fill diarn •51x 39x 59"•288 n., 

Canon 
PowerShot Pro70 

Kodak 
DCS-315 

Kodak canon 
DCS-520  EOS-2000 

67aUei 
• 2 Sx Optical Zoom Viewfinder 
and 2" LCD Monitor   � 
• 2-CompaclFlash memory card Slots  \ 
(8 MB included) 
• 6.15mm (35 Equrv.28-70mm) Zoom Lens 
NTSC Video Out • Seral port -Auto Focus  V hl  

• Aperture. Program, Manual compensation 
• Burst Mode • Wave Format Recording  4 99- ' 
• Accepts Canon EX Speedlights  10 
•5?x3.3x52'-21oz 

1536 x 1021, pizei Recording Mote 
18 LCD Monitor • Uses Nikon AF. iX lenses 
• Type II Or IfPCMCIA memory cards 
• Optical-Type Eyelevel Viewfinder 
• Single, Continuous or Manua! Focus • Burst Mode 
• Program, Aperture. Shutter Auto Bracketing. Full 
Manual Control • 30 to 1; 2000 sec. Shutter Speeds 
• ISO 100-4DO Sensitivity • Built in Integrated Flash 
• Hot Shoe f7Ed. Flash • IEEE 1394 Bus Port (Fire Wire) 
• Internal Mtcr'o nione for Voice Recording 
•69.5  x3-•4  Los body Only 

17 28 x 1152 puei Becoming h10ee • 1 6. - D %comp:,  �  + 
Type II or III PCMCIA memory cards  
• Uses Canon AF Lenses  r 
• Opual-Type Eyelevel Viewfinder 
• Single. Continuous, or Manual focus 
•Program. Aperture, Shutter, Auto Brackefinq. 
Fpll Manual Control • 30 to 1' 8000 sec Shuher Speeds  r 
• ISO 200-1600 Sensitivity 
• Hot Shoe and PC Flash Sync Terminal • Burst Mode 3 5 frames sec. 
• Internal Microphone for voice Recording • IEEE 1394 Bus Port (Fire Wire) 
•Doai Slot Battery Charter Satz opt •69x64x36"• 36lhis bird. Onr; 

DIGITAL COLOR PRINTERS 

ALPS 
MD-5000 Desktop Print Shop 

2400 dpi Photo Quality Color Printer 

; :.hire images at 2400 dpi clarity.j;c  
,,̂i quality inks in Cyan. Magenta. Yellow and B8W 

• Gold and silver toil inksplus standard metallic inks in gold, silver, 
magenta and cyan 
• Reversible and reusable cartridges 
• Upgrade to the Dye Sub option 
• Load up to sevenng anap-on in Micro Dry mk cartridges for easy non-stop 
!tin learn,  printi  

EPSON Stylus Photo 1200 
the EP50N Stylus Photo 1200 introduces you to onoto printing s smallest ever 
6 pkoliter ink droplet The resuhv Crisper detail and enhanced Photo 
Reproduction Ouahry featuring advanced Micro Paeao ink let technology stun 
ling 1440 a 720 dpi resolution and 6 color, quick drying inks 
• Uses 13x19 paper with panoiames up to an incredible 13x44 
• Print Speed. Photos. 4'x 6' 1 minute. 8'x 10' 2 minutes 
• Interlace USB. Brdirenaonal parallel Macintosh compatible 8dpin mim-
dm serial interlace • Dimensions 22 8 x 1153 x 6.9 Weight 15 4 to 

Stylus Color 900 

v 

It's Epson s fastest ink let punter, pumping out crisp, sharp black text and 
eye pleasing color at unprecedented speeds 11 prints up to 12 ppm in black 
and 10 ppm  in color. H also gives you 1440 x 720 dpi output while putting 
the smallest ink droplets ever, a minuscule 3 Dicol l each, down on 
paper The resuho Highlights are more intense. Details are sharper And skin 
Imes more realistic So graphs. charts and diagrams are more engaging 
Overheads and reports more rye-catching And proposals mote persuasive 
• Resolution-1440 x 720 dpi. 720 x 720 dpi. 360 .360 dpi. 180 x 180 dpi 
• Print Speed -Back text memo Approx 12ppm.Color Approx 10ppm 

Photo 4- x 6' 1 mm 9 sec 8' x l0 2 mm 32 sec 
• Interlace USE Br directional parallel. Macintosh compatible 8-pin mint 
dm serial interface • Dimensions 18 4 x if 7  x 12.8'. Weight 18.510. 

Stylus Color 3000 
Developed with the graphic designer in mind, the EPSON Stylus Color 3000 allows you to present lull bleed, 
13' x 19' design layouts at an astonishing 1440 x 720 dpi With its superior Photo guaoty. IAe Stylus Color 
3000's the best investment you can make in your design career Full bleed output that rivals the quality of 
products costing thousands of dollars more. Best of all, it can produce your Photo Oualiry color comps at 
overall print speeds faster than any other product its price category 
• Resolution .1440 x 720 dpi. 720 x 720 dpi. 360 x 360 dpa.180 x 180 dpi 
• Print Speed Maximum engine rated print speeds up to 7 PPM monochrome. 7 PPM color letter site) 
• Interface. Bidirectional parallel Macintosh compatible 8 pm mini din serial interface • Dimensions 319' 
• 22 2' x 9 4'. Weight 49 6 to 

FLATBED COLOR SCANNERS 

UM " For ASTRA OS  A d2ows400SH1 
3.1.9598 

Nigh nigh quaiy, optics. the Ast 
24005 otters 600 x 2400 do. _" - 
res !966 x 9600 max res ) 3o bi; 
color output achieving 48 bit color 
preprocessing try ,no Bit 

Enhancement Technology San area up to 
8.5' x 14' Single pass scanning Software bun-

dle includes Adobe Photo Deluxe Business Edition 
Adobe Acrobat, Adobe Pagemill. Adobe PhotoShop LE. Presto Page 
Manager 98 and Page Type OmniPage LE OCR Vista San Optional 
Transparency Ad,Wbr and Aidonal✓ Document Feeder available 

AG FA 4*)- 
DuoScan T1200 

Desktop TwinPlate Flatbed Scanner 

sw!aces vin Ce i,a.lea findeP, eirlli no, 
maximum productivity. The T WD d also 
supplied with OCR sof ware for convening prim 
ed doturnenis to edilable IeA Save hours of re-t, Ping' 
• Oplical rzsolution 1200 x 600 dpi 
• Max. resolution 2400 ppi IColoi7Giayscale).3600 ppi (line-art) 
• Scanning area Reflective 8 5' x 14 ,Transmissive 8' x 10' 
• Universal transparency plate 
-Dimensions - 15 6 x 2 2 x 6 3' For Mac or PC 

DuoScan T2500 Scanner 
The DuoScan T2500 is a revolutionary Bathed 

scanner designed for protessacrui. graphic 
ads applications It produces superb-
quality slide, negative and reflective 
scans at up to 2500 ppi It also uses 
the highly successful TwinPlate con-
ceD1 of the original DuoScan togeth-

et with the dual lens system of the 
DuoScan T2000 XL A3 scanner. The TwinPlate consists of separate, 
ouib-in rellecuve and film scanning surfaces These can be loaded 
independently of each other for maximum productivity. In high resoiu 
bon mode. you can enlarge a 35 m slide up to more than A3 format 
(11' x 11'I  mm slide printing in high-qua ny offset! With 36 bit super-sam-
pling and a 340 density range Removable batch film holders make 
Non.volume batch sca-dit a practcol real,t; Load slide or negative 
flms,momuln:'•  _  fi. r- .rues. 
Dimensions 2.  .... - .. 

v p  
I. 

FILM SCANNERS 

Polaroid SprintScan 4000  
35mm Film Scanner 

As an addition Ic  ..  ime, lr 
SpnntSean 4000 isa  g•r;er%­u ce >.._r-.er rat delwem 
professional quality 35 millimeter sides. film strips and 
Advanced Photo System (APS) film formats without compro-
mise It has one of the highest resolution of any digital film 
scanner available today. At 4000 opi. it produces a level of detail G that Simply cannot be matched by any other desktop Scanner 

, ;also maintains the incredibly fast scan spell for which Polaroidd 0 0  is known. It's also the world's first 4000 dots pet inch 2.) film 

scanner that produces scanned images fin under one minute. 

Nikon. Coolscan III  y 
Incorporating Nikon's unique Color Management System. and red.  S..  ry Digit* 
ICE technology Ior automatically removing dust and scratches from sans. the 
Coolscan Ill brings incredible power and i ersataity to a personal film scanner  w � 
• Sans lull-color 35mm slides or negatives at up to 2700 dpi m only 20 sec 
• Dynamic range of 3.0 and 30 bit color  •;fields filers rid t 23 M6 
• Bundled with Adobe Phota _ u.- a-•rr.r. 

Super Coolscan 2000 
Same features as Coolscan 111 PLUS-
Highest quality, highest resolution 36.0  a,;  ;.e.j r,; ! fine site 01 
up to 56 MB 
• Optional SF-200 slide feeder allows unattended batch scanning of up to 50 sloes 
• Uses multi-sample scanning to provide near drum scanner quality By sam-
pling images up to 16 times during one sun and then compiling the data. 
final images are created with detail and dynamic range comparable to 48-0n 
scanners. Effectively increases the oonc,u density beyond it's native 3 6 
range-already the bes! jr • -1,,•r. 

MIN®LT/\ 
Din i Scan Speed 

The Damage Scan Speed co  nes high-quality, high-reso ullon scans of 35mm 
and Advanced Photo System film with easy to use software at a competitive price. 
This combination of value and technology makes the Dimage Scan Speed an ideal 
scanner for a variety of personal and professional uses. including those in the 
design. photographic, and printing fields 

r� 
Di mage Scan Multi 

Highspeed high-resolurion. sia,, a ­,,d, cl dim tanria:s irficl no n9 
medium format. 35mm. 16mm. and sleeved Advanced Photo System film 
Willi the optional adaptei. APS cassettes can be used The Damage San 
Multi also accepts transmission electron moroscope film. and is deal for 
professional use in photographic design. printing, and medical fields 

More into? Circle 72 



CASH REBATES UP TO $100 
IT DOESN'T GET ANY BETTER THAN THIS! 

September 1, 1999 through March 31, 2000 is a perfect time to take advantage of the world's 
most advanced electronic flash system and get an outrageous cash rebate from Bogen! 
For more information, see your dealer, contact us or visit our web site. 

L' �Lmm 
Bogen Photo Corp., 565 East Crescent Avenue, Ramsey, N107446 0506 
(20118189500 • Fax: (2011818-9111 • e mail: info@bogenphoto.com • web: www.bogenphoto.(om 

More info? Circle No. 71 

that question and shows that hand 
exposure meters have not outlived 
their usefulness. It explains the many 
reasons that make hand exposure 
meters essential equipment for 
professional photographers. Authored 
by three photographers—Jim 
Zuckerman, Martin S. Silverman, and 

Bob Shell, all experienced teachers of 
photography in different fields—the 
book covers every important aspect 
of determining the best possible 
exposure and describes the preferred 
methods, technique§, and useful 
tricks of each photographer.  ■ 

More Info? Circle 204 

Pick Your Brain. 

Get ready for Super Monday! On November 15, you'll have 

the opportunity to enhance your mind with one of more 

than 100 full-day programs. We've got brains available for 

everything from traditional to digital imaging, art/tech, 

and even marketing! 

PPA members earn one merit for attending. 

Pre-register by October 19, 1999 and pay only $99! On-site 

registration is $125. 

Don't act brain dead! Mark you calendar for 

November 15! Look for complete details in this 

issue of Professional Photographer, or call 

(800) 742-7468, eA 266 for more information. 
CONTINUING 
EDUCATION 
S YS TE M 
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OMETHING HERE YOU NEED 

FLORENTINA 
IUITH PERFECT PAGE Align men tt 

Handcrafted and elegantly embossed 
padded library bound covers. 

For distributor & catalog just call or write... 

Kambara USA 
18355 SW Teton Ave., Tualatin. OR 97062 
800-662-6650  FAX: (503) 692-7929 

web pages www.kombora.com 
e-mail: kambaro@Kombaro.com 

More info? Circle 90 

"FINALLY... 
a company 
that brings 
reality to 
props and 
backgrounds." 

• Realistic 
• Light-weight 
• Durable 
• Weather 
Resistant 

Call 1.800.785.1404 a°f ee era!;u-:e 

More info? Circle 91 

S E N  S  SENIORS BABIES FAMILIES. Em. 
1st 8x10 Unit  $4.50  48 Wallet Special $6.00 
2nd & 3rd Units 3.50  after 1st 3 Units 
All Add'tl Units  2.25  0o1.landing Neg Relomhing 

P R o M $30 POANS or Per  
Unit 

USE SELECT-A-PACK - FREE FILM PROCESSING! 

Spa 

0 

RT9 

PACKAGE PRINTING 

SPORTS I NURSERY 
PACKS WITN 
TRADERS, BUTTONS 

2. 3 1/2 x 5 Individual + 1 -7 x 5 Team = $2.20 
Trader Cards: $4.50 DoL with Data Backs, $3.50 DoL Plain 

9376Calumet Avenue SHORE 
Munster. Indiana 46321 
1-800-422-2575 COLOR 

NEW NEW 

Background Pattern Projector 
• Add Variety - Add Profit 
• Specially designed for White Lightning 
• Uses easy to make standard 2 1/4 patterns 

For information call or write: 

I ft  (253)582-5767 
18613 Sherwood Dr., S.W. 

HdH Comoro Products  Lakewood. WA 98498 

More info? Circle 93 

Gold Stamping Machines  

New ProPrint 3ISlanrps with 
type or engravings! 

GoldRiter Pens 

Photo Button Machines 

Greek Columns 

7'-Pockets 

�I/EACH Orders and Info 
1800.523.9944 

?'007 $Cats Kê̂rka WA 55"17  Fax 509.586.7774 
www.veachco.com 

Deffa 1 

More info? Circle 94 

Muslin Movers"' 
Change Backgrounds 

in Secondsl 
From $99 

Srudin afuslin Originals 
• from 549.95 
• Not dyed/washable 
• FREE Muslin w/purchase or 
Muslin Mover̀ System 

Baby 
Posey' 
$45" 

Free Calalogl 
700 Products 

800/627-0252 
Free Shipping on orders 

over S125.' 

Hands-Free 
Pneumatic 
Posing Stool 

t 
$219.1 

Plexiglas 
Light Dome 
$139.11 
2 wvr. 

tor i oeen.lg 

Pneumatic 
Posing 
Stool 
$140.00 

3-Wa�  

Baby Poser -

$65." 

= $159.11 

Pneumatic 
Posing 
Table 
t 
1 

FREE CATALOG 
1-800-684-5869 

BAQMO P O M 

r 
oast so 

LOW PRICES 

11X12'-589.00 

11121'-ri29. 00 
catalog online at. 

wwo,.backdropoutletcom 

BACKDROP OUTLET 2215 S. Mwh.gan aye Chicago IL 60616 
212-842-6550 FaaJ12-642-6546 e-mad Mddr.. a uno coin 

More info? Circle 96 

FULL COLOR 6.5"xi V CATALOG SHEETS 
FROM YOUR SUPPLIED DISK INCLUDES: 
25M FULL COLOR PRINTED SHEETS 410 

COLOR PROOF • 801.11 GLOSS STOCK 

MEGA  5.antc,,5260 lo.aaof�,s325 

1-800.367-2522 W A MW 

More info? Circle 97 

 NEW   
Texturizing for your Portraits 
Revolutionary flexible plastic plates deliver 
deeper texture on your machine or ours 

MERIT-TEX: fast. simple. compact, durable 
êras linen. brush stroke, many others 

FREE texture alter.. 
Se "C  S.'J cr  %iln $4 00 for postage 

Find out more: MERRETT SMITH 
2016 Kerwood Avenue 

Los Angeles, CA 90025 • (310) 277-0827 

Fir, 

L 

v 

OfffIIl1E 

More info? Circle 98 

r' 

• �  0 
y to use InfBrchangea 

ges and mats 
Lifetime guarantee 
Customer-frendly service 
'Pro(npt, immediate 
deliv 

65 Woodward Ave. 
anta Clara. CA 95054 

00-6-ALBUMS 
88-6-ALBUMS FAX 

More info? Circle 99 

More info? Circle 92 More info? Circle 95 
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UM# hl,er Wh ite 
Multi 

Get The 
Point! 

The Ultimate Seamless Replacement 
Light- Weight • Durable • Cleanable 

B SERE Order Call Toll Free 

888.411.2776 
www.catgraph.com/bsr 

More info? Circle 100 

SIMPLY THE BEST! 
Won 

Backgrounds 
Since 1940 

offers the highest quality 
backgrounds for an economical price! 
• For Canvas 
• Wrinkle Free 
• Light Weight 
• Super Thin 
• Up to 14 Feet Wide 
• Hand Painted, Muslin 
Fantasy and Props 

W AN Backgrounds 
Call 1-800-924-2245 

More info? Circle 101 

Some Day Shipping 
World Class Service 
Quality Namebrands 

An empbym owned compony  ALB MJ 

Today's Completes Source For 
Tomorrow's Professional Images 

I . 800. 662 . 1000 
Internet: www.albumsinc.com 
Fax: 1 .800. 662 . 3102 

Cleveland • Hartford • Atlanta 
Dallas • California 

PRO 

Too busy 
to run 

your own  
studio? '�̀':� 

�t�:r•� 
Manage, track, mail merge, 
schedule and more with 

0119TU 1E HHH61 

161 888.428.2824 
GEAR g www. ranitebear.com ■E1a   

More info? Circle 103 

yf,PEo pRoofs 
-J 

'A Ufi!Ii9 Fri ■ 

Delk Digital 
Proofing System 

(903) 561-7104 
(800) 835-2948 

More info? Circle 104 

infilliti... 
a step beyond the future 

Now You have A 
Choice with 
Infiniti Alburtis 

Interchangeahle 
Slip-In-Mats, fast 
configuration, vari-
ety of openings. 
New GN U hinge 
block keeps pages 
in place and is 
easily expanded. 

We ship the same day 
Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

More info? Circle 105 

2.3.4.5.6 
STEPS 

GPSDc GROUP POSING 
Puoyo RISERS 
SUPPLY  Yr o 5169 

(800) 840-4771 
(909) 798-3439 

Nor 

Attentwn! 

Sports 
Photographers 

PHOTO 
PLAQUES 

call 

JORDAK 
Manufacturer & Distributor 

800- 
,o1 397-9136 

More info? Circle 107 

�ot"o 

`4121 E Main Street 

Columbus OH 43213 

(800) 373-9435 

Offering 
Mascot Names 
and Ntunbers!  

GET A Y2K 
FOR THE 

CLASS OF 21100  
Prices starting 
at onty $14 

C[1S1'OM STATUETTES 
ARE ALSO AVAR ABLE!! IF 
CAI.I. FOR COMPU'F' BROCNURFS 
ON AI.I. M R) FIGURE. PRODUCR 

NOW AVAILUI R.• 

tND1YML X 

f  

More info? Circle M8 

covr a REs1imRorrion 
Serving  Photoq,apta s for u­ 25 ,e : 

OBOE GENEVA ROAD, SARASOTA FL34238 

cALL 800-922-7459 
FREE ESTIMATES /PRICING GUIDE 

P/ OM(FRAOH/C OILS 
It   

More info? Circle 109 

You're #1 with Us! 
Treat yourself to friendly, on-time 
service and real expertise. Let us 
be your first Resource for imaging 
accessories & supplies: Cameras, 
Lenses, Film, Paper, Tripods, 

Filters, Lighting & Flash gear, Light 
Meters, Batteries, Equip.Cases, 
Video, Digital, Sailwind, Cromatek, 

Photofinishing & Repairs. 
Buy-Sell-Trade 

Camera World, 
Charlotte, NC 

www.CameraWor]dNC.com 

More info? Circle 102  More info? Circle 106 
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CHILDREN'S FURNITURE WITH STYLE 
Grandfather Chair, Mahogany Table with 
Silver Tea Set, Double Back Sofa. 

AMERICAN PHOTOGRAPHIC RESOURCES  
"World's Finest Professional Prop Company" 
FOR CATALOG OR TO ORDER: 800-657-5213 
817.379-0772, FAX: 1-817-431-8313 

More info? Circle 111 

Serving Professional Photographers Since 1956 

• WEDDING ALBUMS 
•PROOF BOOKS 
• MOUNTS • FOLIOS 

SHIPPED 
SAME 
DAY! 

'  -D MENSION  • TOPFLIGHT -TAP ' 
•  •"' �  • HOLSON • RENAISSANCE • CAMILLE 
Visa, Mastercard or COD  • ROMA FRAMES 

• For FREE Wholesale Catalog 
write or phone 

'• 19438 BUSINESS CENTER DR. NORTHRIDGE. CA 91324 

r 

181 8) 886.5100 

Merit 
Albums, ine. 

More info? Circle 112 

i 

a_ndcrafted Backgrounds 
TE%TLRED, SCF.NICS, CUSTOM—MUSLIN & CANVAS 

PHOTOGRAPHIC OILS 

1 Behind the scenes Call for FREE brochure 04 S. Formosa Ave.  800.327.0946 
Los Angeles, CA 90036  www.BTSbackgrounds.com 

More Info? Circle 113 

'Custom Designs 

-Fast lurnsroun 

• Top Qualify 

Over 30 

Experience 

M&A 

Composite Services 
122S.Fbdd.SL Mobik.AL36606  1-888-811-6555 

i 

DIGITAL EXPRESSIONS 
GIVE TRADITIONAL WEDDINGS 
A SPECIAL TOUCH 

Digital Effects 
and 

{Manipufotions 

F, AP h a--
1-1100-237-6429 

allI Today for 
Free Information 
nni cnmplaa 

More info? Circle 115 

1 ULR MOST \ ERSATILE PROP 

■ 

_  r its 

Erg ..,,• C mw ,,  R„x,r c •. Pn nwn r ti, 

Unique, Child-Size and Adult-Size 
Antique Reproductions! 

•Victorian  -Chippendale 
-Louis XV  -Queen Anne 

flit  

Call 1-AOO-264-0090 or write P.O. Box 240493 
Dept. PPA, Montgomery, AL 36124 

More info? Circle 116 

Wedding Albums 
Save Up to 50% 

We offer: 
• Immediate factory direct shipment. 
• Best quality guarantee in the industry. 

We will replace it or refund your money. 

• Lowest prices in the industry. We will 

beat any competitors' prices by at 
least 30%. 
• A full range from preview albums to 
library bound wedding albums. 

/IALBUMS 
• DIRECT 

(R00).5]5-6222 

For More Informnri•n 

Call 800.844-5616 
Fax 334-451-4616 

-ENAI%jk�q 
r � 

Call by four.. ! 
it's out the dcxsr!'  

Vii►. 

It's true! Your order receives sanic da% 
hassle-free service from most of over 25 
t'. s. distributor locations. 

For infor mation, catalog, etc. contact: 
UhumX Corp.-5 Grace Church Street-
Pon Chester, NY 10573.1914) 939-0878 1  

Wee) itc: rwLs'.rcn,u.<:u3icalhunu a •:r. 

More info? Circle 118 

The  system ��(/ 
that will help you d(imize 

your studio's marketing! 

'OK Totally Oigital-
NOT ANALOG! 

Use as a Preview 
or Filmless System 

Works With ALL 
Film Cameras 

' = . J �J J ✓  f I  —J 2!5 

Efectr  n. 
P. O. Bo.7200 
Mob,[,, AL 36670 

�,,,.  ,.,o...e.,.,.,.�«r.o.rwn  ...6,w ,.,.w.d...ny.i.,r.v.�•.., 

More info? Circle 119 

FILE I T... MAIL /T.. . 

DELIVER IT.. in an 

APEC ENVELOPE! 
All sizes PHOTOMAILERS • KRAFT • GLASSINE 

stocked for IMMEDIATE DELIVERY 

APEC STUDIO PROMOTION AIDS 
for brides, babies and 
special occasions . .. also, 
studio business forms. 

FREE CATALOG ON REQUEST 

A M E RI C A N PRI NTI N G 
& EN VEL OPE C O M P A N Y 
900 Broadway, New York 10003 

TOLL FREE 800.221.9403 NATIONWIDE 

More info? Circle 114 More info? Circle 117  More info? Circle 120 
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Peters, Box, Grenier, 
Harrington, Lomeli... 

What's their secret? 

Great photography 
Great marketing? 
Great software? 

YES. 
Their studios use Photo One 
What are you waiting for? 

Granite Bear Development 
Call now or visit our website 
www.granitebear.com 
800 iG4 063 

More info? Circle 121 

BACKDROPS 
Backdrops that: 

Last longer 

Cost less 
Ship faster 

Give you 
winning photos 

FREE 
CATALOG 

STUDIO DYNAMICS 
2400 Gundry Avenue 
Long Beach, CA 90806 

1-800-595-4273 

More info? Circle 122 

PEEL & STICK 
Shur-MountTM 
from g-m-b. 

For easy, carefree mounting, new 

"PEEL & 5TICK" Shur-Mount from 

g- m-b is the answer. Just peel off the 

liner and position your print. 

"PEEL & 5TICK" Shur-Mount is: 

♦  Acid-fret. 

♦  Repo5itionable. 

♦  Pure Virgin Whitc13oard,not 

g ray core. 

♦  Competitively Priced. 

•  Available in Selected sizes up 

to 20x24 in Single through 

Quad Weight. 

♦  Ask about FREE FREIGHT. 

For FREE sampler, and pricing info, con-

tact Gross-Medick-Barrows at 

1-800-777-1565. 

New Ideas in Packaging Since 1906! 

D OFF T HE W ALL 

CALL FOR YOUR 
FREE VIDEO! 

Jeff Lubin 
Lisa Jane Murphey 

Stewart & Susan Powers 
Clay Blackmore, Ed Pierce 
World's Finest Studio Sets 
1 -800-792-5568 
ph(306) 352-1008 fax(306) 352-5610 
email: offwall@offwallprod.com 

www-offwallprod.com 

More info? Circle 124 

0  

Largest 
Selection 
o ItC'V- "I'a ti. 

Magnet 
Buttons, 

Special Event 

and more. 

Custo m 

Imprint i, I 

Availal)lc. 

Made in U.S.A.  Free Catalog 

)VA�FZ 
ENTERPRISES INC. 

450 E. Bunker Court, Vernon Hills, IL 60061 
Free 800-621-5584 Ph. 847-549-7627 Fax 847-549-0349 

More info? Circle 125 

1i Back.grounds by David Maheu 
483 Steere Faun Rol 
Harrisuille. Rl 02830 
800.237.1883 
401.568-8286 
401-567.0479 FAX  a 

INTRODUCING 
OUR NEW CATALOG 
FEATURING IMAGES 
FROM SOME OF THE 
TOP PHOTOGRAPHERS 
IN THE WORLD 

CANVAS • MUSLIN 
PROPS  I  LIFT SYSTEMS  NEW 1999 CATALOG  

CUSTOM DESIGNS 

/  er 
'There is only-̂one.  \\ 

O#rRAX SYSTEM 
Accept tit) imitations' 

Stop struggling 
with muslin 
backgrounds! 

800-598-4008 
wnii.ontrax.com 

Easy to install 
Saves time 
Saves space 
Affordable 

Lifetime guarantee! 
A.m'aae on ;'ro-, Burns Platograpny 

More info? Circle 127 

Penn PHotomounls, Inc. 
Concord 8 Tryens Roads 
Aston, PA 19014 

The best, most affordable mounts. 

800-228-7366 
Fax 800-343-6707 

More info? Circle 128 

FUR cow! 
• Superior Produas! 
• salis wton Gioraueed! 
• Petsonalhed Digital Products 
• Photofinishing 
• Memory Mates 
• And MUCH MORF 

Art 

Multi Visual Products 
26637 'ierci Circle,' Muniet,7CA 92562 

800-243-4055 
More info? Circle 123  More info? Circle 126 
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Mini Slave Lights Studio N'lanagenlent Software 

h, Ltrm Company 
Saxe 1440 

THE C"CxcE of INE PBQ°ESSON 

REFDY"A RA W 

ELa W kAUESSx4x)"' CUSTOM MUMONG 

SLIER" SENIM 

UNPNkiLELED SEIECIION  -
INCONwApAaE aAllry 

NulyFT10U5 Ta m HANf 111109" N 

4&IrA,  A DA MES 

ZENAMAi,K Ere0V #4APA1l-0 of 
WND "-AM6xAEtW 

wDc, WArSAvAGUSALCO 

'7fie Cevill Coniluunl, 

1-800-345-4999 Fax: 1-310-608-7418 

Web: www.levinframes.com �̀Y 

Accept no substitutes.  �L] 

Demand genuine Lain frames. 

More info? Circle 130 

I 

Photo by Vick
i Popwell 

Sleigh/Bassinet 
800-731-6666 

Visit Our Web Site at: www.wickerbydesign.com 

MINI 
IIZE BOX 

More info? Circle 131 

FULL 
SIZE BOX i� 

1.1 r6; x11 i  IIIY .. Ix _ IRx III Mrlxlt lot 

Call 800.452.9889 C.nn 

More info? Circle 132 

MLIAL (MPAC'T 
Offer Your 

Customer What 

the Competition 

EARN SUPER PROFITS 

RD J3 Photo Call Today for 
Free Information 

1-800-237-6429  and Samples 

PG250S  513.95 
Wight 5.3 oz - Site: 1-1/4' x 3.314' x 4-14' 
Guide No 70 • Fea urm 9uiltn Saw & Test 
Button • Battens: 4 AA (not included) 

Wepht 45 oz • See: 1-1/4' x 2.39' x T • Guide 
No'. 40 • Features,. WiA-n Save & Tat BOW -
Badenes.2 AA (not included) 

PG6S Mini Slave.._ .................$17.96 
Has a Uear domed top and 45° heeW edge 
for ptadmn9 - TeWopol Bash blxrorl. • Guide 
No. 20 • Rxyck Time :"Seconds • Bananas 
2 AA (not Induced) 

PG15S Mini Si m ..................616.95 
With Translucent Diffuser 
Equipped wall a unique dAfuser - Test/olien 
Bash button. - Guide No: 50- Roe cle Tme 6-8 
Seconds -Onedes-2 AA (not Included) 

PG6S 

PGI5S 

.1'i '-I;,1+ :1i a •IA t,lti' air%' 
ray W E OUSE 

P.O. Box 3365, Boardman, Ohio 44513 • FAX (330) 758-8010 
Toll Free 1-800-521-4311 

More info? Circle 135 

WRE THE FIRST! STILL 
LIGHTING THE WAY FOR 

THE BEST! 
36 YEARS! 

LARSON 
ENTERPRISES, INC. 

Soff Box̀  RS 
Soff Strip' RS 
Starfish " 

ReflectasoV Hex 
Reflectasoh̀ SO 

Louvers" 

Mention Rangefinder 
WE INVENTEO THE  for 10% Discount 

SOFF BOM AND STARFISH" 

Send correspondence to: P.O. Box 2150, Orern, Utah 84059 
365 South Mountalnway Drive, Orem. Utah 84058 

801-225-8088 

More info? Circle 136 

WOODEN 

NICKEL 

ALBUMS, INC. 
900 US Hwy 68 

Benton, KY 42025 

I P I> m�)  

BUY TEN 
GET ONE FREE 

You select the item 
Wedding Albums — Inserts 
Proof books — or Folios 
Except Marquise & GMB 

We ship the same day 
Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

T 
A 
P 

Uh, 

Photographer's 
Assistant 

for Windows 

Are you 
running 
your 
business 
or is your 
business 
running you? 

Take eha►ge with p/Q -
Call fora free demo kit 

Bremson Inc. 
14315 West 95th Street ° Lenexa. KS 66215 

1-800-783-8955 • www.bremson.com 

More info? Circle 138 

WATERCOLOR PRINTS 
Printed on 

Arches 

Watercolor 

Paper  '7  

For More Info 
Call. 2  1-877-443-07:5 Gall. 24 hre  

16x20 
$ 55. 

20x24 
$ 77. 

16x20 
Studio 
amples 

S $ 3-S95 

MICHIGAN PHOTO COMPANY 

More info? Circle 139 

1999 
BACKGROUND FREE  8r PROPS CATALOG 

Visit 
www.denn,vmlg.com 

Calf rdl Ree 1.800.844.5616 
The Denny Manufacturing Company, Inc 
P.O. Box 7200 Mobile, AL 36670 

More info? Circle 133 
More info? Circle 137  More info? Circle 140 
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High School Mailing Lists 
for Graduation 
Pictures 

Contact us for a 
new view to an 
age old problem. 

American Student List Company has been 
providing high school student mailing lists to 
hundreds of satisfied portrait photographers 
since 1971. High school seniors and juniors 
are available on pressure sensitive labels for 
your marketing area. 

Contact us for additional informationt 

tftr asL 
A 50s1d1.1r of snrd., corno.u.lmm, Inc. 

NY: Tel: 516-248-6100 
Fax: 516.248-6364 

FL: Tel: 561-988-3000 
Fax: 561-988-5500 
www.studentlist.com 

More info? Circle 141 

Turn picture to Art Oil fainting 

We have master painter to reproduce your favorite picture 
to real oil painting on canvas like you have seen In museum. 
We can make size from 8'x10' to 30'x40'. Price is from 
$99.00 and up. Painting will be mounted on wood frame 
and ready for putting on your gllted frame.  Call: 
800 959 8083 F.909 788 8084 Email apvphoto®aol.com 

APV. Inc. I Cs82Production Ci 1.. Rivetside.0 A.92509. USA 

More info? Circle 142 

A Profit   ̀
Maker ... 

saves 

many 

hours! 

Adams 
RETOUCHIN G M ACHI NE 

The new Adams Retouching Machines 
are designed for color dye retouching, 
black & white, and micro retouching. 

$595.00 FOB Denver 
Write for free literature on the Adams Retouching 

MA Jch.ine, and other accessory items. 

Adams Retouching Machine Co. 
1036 W. 8th Avenue • Denver, Colorado 8020 4 

303-534-6789 

More info? Circle 143 

TP.c B�.t �t.o+..�t•..d.e�.s 

x o"  Backgrounds 
FP ,A Bcyond Boundarics 

ko ; 0̀ri.  Joscph M. Proscie 
4751 CARTWRIGHT AVE. 

NORTH HOLLYWOOD, CA 91602 
FAX 818 ■ 762-0624 

Customizable 
Lightweight, 
Durable, 
Instilative, 
Shock Absotbeat, 
Airline Shippable 
Cases for Cameras and Equipment. 

Please call or write for our free Catalog. 
Lightware, Inc. 1329 W. Byers Place 
Denver, CO 80223 303/744-0202 

I_IGI I  

J . 
CROWN 
nnonucrs 

Your 
Source 
for 

TAP 

More info? Circle 145 

G ET QU ALITY TA P PACK AGI NG 

QUICKLY AN D EASILYI 

..if 1-800-827-0363 
for your Free 42 Page Catalog 

Crown Products is a Dirision of the Chilcote Compony 
2160 Superior Ave. • Cleveland, Ohio 44114 

Visit our web site of 
www.crown-usa.com 

More info? Circle 146 

Hasselblad 

DARK SLIDE 
KEEPER 
$20 each 

(cat.num.) #16.2005 

Attention Hasselblad Owners 
Update earlier backs 
Attaches with permanent adhesive 
Provides easy storage of your dark slide 

Available for Hasselblad only 

LINDAHL SPECIALTIES, INC. 
PO Box 1365. Elkhart, IN 46515 U.S.A. 

1-800-572-2011 
HTTP:77 W W W.LSLINDAHL,C OtA 

More info? Circle 147 

We Supply: t7410to :Mounts 
Weddi118 Atbunls  gooks • Fral7Lcs 

Mates • Proof d.0 Supplies  : ̀:r. 
NlemonJ  Stu •  Y �1  /-- �  Miscellaneous  pxaH �$R . 

iCAH1  )  RFNAis  E H P 1  

,9lo4a ; ?fficgmer-Mat. YANKEE UM M 
C71,fQ uiJ cC  t  P-oN  11�aste �-unt 

�SUtEGIARD"TA P Z 

Serving the 

Professional Photographer 
For Over 50 Years 

Complete catalog available on request 
is E la a O U 

1-800-621-6649 
4664 N. PULASKI RD.  CHICAGO, IL 60630 

PROFITABLE LISTS FOR 
PHOTOGRAPHERS! 

GRAD. SENIORS . FAM. WITH CHILDREN 
Newborns; Pet Owners . Brides to Be 
ON PEEL 8 STICK LABELS OR DISKETTL 

Our lists are the BEST WE GUARANTEE IT' 

OUR PRICES AND MINIMUMS ARE THE 
LOWEST! WE WILL NOTBE UNDERSOLD. 

Need advice? Ask us_ we care I 
CALL TODAY FOR COUNTS FOR YOUR AREA' 

MIDWEST DIRECT MARKETING 
5107280th St. NE .Iowa City, IA 52240 

Phone & Fax 1-800-870-4358 
Providing Pmniable Mailing Lists to 
Hundreds of Photographers since 1982! 

More info? Circle 149 

wea 3-D Seae,aamt l 
Polished acrylic 

Attractive colors 
Archival lamination 
.Miniature to life-size 
.Competitive prices 

Weddings. Portraits, Autos, 

Graduations, Children, 

Anim.h, Lands capes, sports 

� ..   _Sleplwnie , 
Stephanie fladln 

5601 %lientfin lane r �l  1 - / 
Austin, T1 78739  rn o  L ure.t 

512�J345-3968 

Deliver in f to? weeks.  Rush orders too' 

More info? Circle 150 

foto white  
f umnl,•„ l lnm�nti and nr,„u�nt•, Im 

Ae,�xn,rl,•,Ixr iallr iui I,MnngrapM 

by ELAINE HAINS,m —,r. 

11804. Krnndly Road 
E  8urru II,-. MN 551 i7 

16121890. P)12 Fax(612)1190-8176 

More info? Circle 151 

Dopyright 
STAMP 

Made With Your Custom Wording 
STAMP YOUR PHOTOS 

INK DRIES IN 15 SECONDS 

Developed 

By 

5 
SATISFACTION GUARANTEED 

Call, FAX or Send For Brochure 

RUBBER STAMP & SEAL, Inc. 
PO Box 2258 r Wichita, KS 67201 

(316) 682.5511 or FAX 1-800.242.9312 

More info? Circle 144  More info? Circle 148 
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CLASSIFIED 

CLASSIFIED RATES: -$1.20 PER WORD-UPPER 
& LOWER CASE; -$1.90 PER WORD - WORDS 
WITH ALL CAPS OR BOLD FACE. -510.00 PER 
ISSUE - CONFIDENTIAL REPLY BOX ADS 
(OPTIONAL). CLOSING DATE FOR NEW ADVER-
TISING, CORRECTIONS OR CANCELLATION 
ORDERS, 15TH OF THE SECOND MONTH PRE-
CEDING ISSUE DATE. REMITTANCE MUST BE 
RECEIVED WITH ORDER. Mail ads with remittance 
to: PRA Publications, Inc., Classified Ad Department, 
229 Peachtree NE, Suite 2200, Atlanta, GA 30303. 
8OD-786-6277, ext. 245; FAX 404-614-6401. Replies 
to advertisements with box numbers should be 
addressed as follows: Reply Box   c% 
Professional Photographer. 

ALBUMS 

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS and FRAMES. ORDERS SHIPPED SAME DAY 
RECEIVED to studio, wedding, and portrait photogra-
phers. Name brands-Pro-Craft, Florentina, Topflight, 
Renaissance. Camfile, TAP, Yankee Ptak, Crescent, Sure-
guard, 3M FREE wholesale catalog. MasterCard/ 
VISA/American Express. ALBUMS INC.. P.O. Box 
81757, Dept. PRO-C, Cleveland. OH 44181. FIVE 
LOCATIONS: Cleveland, Atlanta, Hartford, Dallas, 
California. TOLL FREE ORDERING 1-800.662-1000. 

BACKGROUNDS 

THE DENNY MFG. CO., INC. is the world's largest 
manufacturer of backdrops, props and related studio 
accessories. Call today for free catalogs with informa-
tion regarding hand painted backgrounds, computer 
painted backgrounds, lift systems. and much more! 
Write P.O. Box 7200, Mobile. AL 36670: Call 1-800-844-
5616 or visit our Web site at wwwdennymfg.ccm. 

BACKDROP FABRICS-Wide Seamless Muslin 
-33', 20', 17', 16', 12', 10', 9'. NEW! BLACK, 18% 
GRAY AND SKY BLUE MUSLIN. Wide Seamless Can-
vas-12', 10', 8', 7', 6'. Fabrication available. Fabric 
Dyes in Bulk, blackout fabrics, vinyls, grommets. CUR-
TAIN TRACK & HARDWARE FOR MOVEABLE 
BACKDROPS-FITS ANY AREAL Our prices can't be 
beat!! CHICAGO CANVAS & SUPPLY, 3719 W. 
Lawrence Ave., Chicago, IL 60625: 773-478-5700. 
www.chicagocanvas.com 

STUDIO DYNAMICS' Volume 17 Catalog of handpaint-
ed muslin and canvas backdrops is now available. 
Discover quality, value and service at outlet prices!! 
Call 1-800-595-4273 or e-mail: catalogiPstudiodynam-
ics.com for a free copy. 

HAND PAINTED muslin backgrounds used by pros 
d:orlci wide Increase sales. 9'x9' - $59, 9'x15' - $99, 
9'x21' - $129. Quick, friendly service. FREE catalog on 
backgrounds. lighting, glamour. Steve Kaeser Back-
grounds & Accessories, 1-800-495-8148. MCNISA. 

Backgrounds. props, clothing, books, huge selection 
all at discount prices. Call for 54 page color catalog. 
BACKDROP OUTLET 1-800-466-1755, 2215 S. 
MICHIGAN AVE., CHICAGO, IL 60616. 

TRADE IN YOUR OLD BACKGROUND, your customers 
will thank you. PHOTO SERVICES INTERNATIONAL, 
INC. The Camera Store for the Promotional Photographer. 
1.800.346.3631. 

LESS IS MORE? LESS weight. LESS wrinkling, MORE 
versatility in and out of studio. Tons of designs/wipable 
"Lite-White" for all purpose hi-key/3 Ply Kits. Innovation 
that inspired MONTE ZUCKER, TONY CORBELL, and 
DON BLAIR (check out SCB in his new book: "BODY 
PARTS") to take SUPERLITE CUSTOM BACKDROPS 
on tour. NOT canvas! NOT muslin! NOT reviewed in 
April "Enchanged Backgrounds" article. For the 
PATENTED solution to most background problems. call 
516-746-0818: FAX 516-248-2799. 

CAMERA REPAIR 

MAMIYA RB-67 REPAIR, specializing in RB-67 equip-
ment. 29 years experience. Jack's Camera Repair, 324 E. 
North St., Ithaca, MI 48847, 1-800-896-9458. 

HASSELBLAD OWNERS: Factory trained technician 
with 23 years experience exclusively with the 
Hasselblad system. Previously with Victor Hasselblad. 
Free estimates, prompt service, reasonable prices and 
6 month guarantee. David S. Odess • PMB 104 • 28 
South Main Street • Randolph, MA • 02368 • 781-963-
1166 • HBladl@aol.com 

COMPOSITES 

FRATERNITIES, SORORITES, POLICE, FIRE DEPT., 
Bands, etc. Customized for your organization, plus 
copy prints. Write or call for samples and prices. M&A, 
122 S. Florida St. Mobile. AL 36606, 1-888-811-6555. 

COMPOSITES-Pre-school-Day Care-Underclass-
Sports-up to 42 faces per composite as little as $10.50 
per class. Custom composites-Senior-Band etc. avail-
able. Call Gene Beck at 1-800-737-9733. 

COMPUTER/SOFTWARE 

PHOTO ONE and Masterpiece studio management 
software from Granite Bear Development. Over 
700 studios use our software. including Larry Peters, 
Howard Goldsmith and Gary Box. Call 800-364-7953 
or visit and download an evaluation copy from 
www.granitebear.com. Trade-in pricing available! 

SUCCESSWARE•-Studio Management Software 
available for both Windows' and  Macintosh'. 
Recommended by Ann Monteith, the nation's foremost 
studio management consultant. Call today for a FREE 
SuccessWare' Tour 800-593-3767 or visit our Web site 
www.SuccessWare.net. 

PICTURE PERFECT for Windows, Studio Business 
Management Software includes 1 year of upgrades 
and support. 30 Day Free Evaluation Period. Call 
toll free 888-428-2824 or download at: wwwgranite-
bearcom. Postnet barcoding and Lab Labels now 
ready! 

DIGITAL SERVICES 

DIGITAL PHOTOGRAPHIC  COLOR  PRINTING 
Catalog Sheets, Photo Business Cards & Photo 
Restorations. From your computer disk. SPECIAL 100 
Catalog  Sheets  $79.00.  FREE  SAMPLES 
1-800-555-1337. Wickford Digital Graphics. 

"PAINTING FROM YOUR PHOTO" ... Digitally trans-
formed to look like an impressionistic oil painting, or a 
hand tinted black and white, with just a hint of color . . 
. "Very popular now, especially with blue jeans." $150 
per image. Photo artist Carol Dickinson, 713-973-0733, 
www.pholo-arts.net 

ELECTRONIC RESTORATION 

DIGITAL RESTORATION. 4x5 B/W & Color Digital 
Film, Fuji Pictrography Printing, Fiber Base B/W 
Printing, Giclde Fine Art Printing, Call AIRBRUSH 
RESTORATIONS 817-220-4991. • Website http:// 
www. clash. ned-airbrush. 

EQUIPMENT FOR SALE 

PACKAGE PRINTER 
Wallets to 11x14: Produce your own package prints on 
a Lucht RSP daylight printer with built-in processor. 
Reasonably priced: Call Gene 206-285-2111. 

PHOTO SERVICES INTERNATIONAL, INC. is your 
headquarters for long roll cameras. New or Used. 
Lowest prices guaranteed.  PHOTO SERVICES 
INTERNATIONAL, INC. The Camera Store for the 
Promotional Photographer. 1-800-346-3631. 

NORMAN 200B Batteries. High capacity lead acid bat-
teries. New $91.95. Use your Norman charger. 
Kirkham's Studo, 235 N. Getty, Uvalde. TX 78801: 800-
355-4417. 

PROFESSIONAL WEDDING AND CANDID PHOTOG-
RAPHY equipment package. Complete travel location 
package. Camera. lens, flash bracket, heavy duty 
strobe, and a professional carrying case. All for only 
$795.00. plus free guide to successful wedding pho-
tography business. PHOTO SERVICES INTERNATION-
AL, INC. '-800-3463631. The Camera Store for the 
Profess  Photographer. 

LONG ROLL CAMERAS New and used. Camerz ZII, 
ZIIE & Zill wry Auto Focus. LOWEST PRICES IN 
COUNTRY. WE BEAT ALL PRICES. Call Jay Schwartz 
1-800-325-1358 or 314-469-1139. 

HELPI I'm overstocked with Photogenic and Novatron 
used lighting. Call for great prices on used lighting. 
PHOTO SERVICES INTERNATIONAL, INC. 1-800446-
3631. The Camera Store for the Promotional Photographer. 

Used photo processing equipment for sale. RK EQUIP-
MENT CO., INC. 425-355-2716. 

LIGHTING, BACKGROUNDS, PROPS, FLASHTUBES 
& LAMPS. Photoge•  Norman, Novatron & Denny 
Products. LOWEST PRICES IN THE COUNTRY... WE 
BEAT ALL PRICES.  Jay Schwartz  1358 
or 314-469-11,39. 

CALL FOR OUR CATALOG of new ana used studio 
ec-.  PHOTO SERVICES INTERNATIONAL, INC. 
The Camera Store for the Promotional Photographer. 1-800-
346-3631. 

DISCOUNT EQUIPMENT INSURANCE plans and 
more. For information call PPA 800-786-6277. ext. 230. 

HOME PORTRAIT STUDIO Great for the in home por-
trait studio or part time portrait or wedding photog-
rapher. COMPLETE KITS starting as low as $1295 
including camera, lens, lights, background, props Free 
with purchase of studio kit, your guide to successful 
wedding photography. PHOTO SERVICES INTERNA-
TIONAL, INC. 1-800-346-3631. The Camera Store for 
the Professional Photographer. 

RENT TO OWN! A traveling location studio complete 
including long roll cameras, tripod, lights, stools, back-
ground, from $75.00 per week. PHOTO SERVICES 
INTERNATIONAL, INC. 1-800-346-3631. The Camera 
Store for the Profess�o êI  
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CLASSIFIED 

EQUIPMENT REPAIR 

REPAIR OF LONG ROLL CAMERA and studio light-
ng. Quick turn arou- : ._.asonabie rates, inquire about 
our EMERGENCY EQUIPMENT SERVICE. PHOTO 
SERVICES INTERNATIONAL, INC. The Camera Store 
for the Promotional Photographer. 1-800-346-3631. 

EQUIPMENT WANTED 

WE WANT TO BUY all of it. All of your studio equip-
ment.  Best  prices  paid.  PHOTO  SERVICES 
INTERNATIONAL, INC. The Camera Store for the 
Promotional Photographer. 1-800-346-3631. 

HELP WANTED 

GET PAID $268.20 Roll Taking Easy Snapshots At 
Home! Film supplied. Phototek, Box 3706-XE. Idyllwild, 
CA 92549. 909-659-9757. http://wwwphototek.net 

PHOTOGRAPHER - Ambitious, talented. with some 
experience to be part of a team photographing seniors, 
families, children & weddings. Main office near beauti-
ful Lake Michigan with three satellite studios. Excellent 
salary & benefits with potential buy-in possibility. Send 
resume to: Orville J. Elema, M.Photog.Cr., Paris Studios 
of Photography, 930 W. Norton, Muskegon, MI 49441 or 
call 616-739-7888. FAX 616-739-8039. 

PHOTOGRAPHERIMANAGEMENT. Leading Philadelphia 
multi-location studio has immediate opportunity for 
quality wedding and portrait photographer. Sales or 
management experience desirable. Significant growth 
and earning potential. 800-925-6657, extension #114, 
or FAX resume to 215-643-3705. 

INSTRUCTION 

LEARN EVIDENCE PHOTOGRAPHY AND IMAGINGH 
EPIC's School of Evidence Photography—November 12-14, 
1999—in Irvine. California INTENSIVE THREE-DAY 
COURSE/HANDS-ON WORKSHOPS/CERTIFICATION 
PROGRAM/GREAT SOURCE OF EXTRA INCOMEI 
Evidence Photographers International Cou•  600 Main 
St., Honesdale, PA 18431: 800-356-EPIC, Fi, - 570-253-
5011, wwwepic-photo.org. 

THE POWER OF COMPOSITION by Frank Kristian, 
M.Photog.Cr., A-ASP. This book is an absolute require-
ment for understanding composition, design and use of 
negative-positive space in portraiture and commercial 
photography. Price: $33, including shipping, Kristian 
Collection Inc.. 3539 Boul. St. Charles, Suite 528, Kirkland, 
Quebec, Canada H9H 5B9. 

"LETS TALK" Ask us the questions you won't ask any-
one else. www.prophotomarketing.com   

COULD DIGITAL TRAINING BE IN YOUR FUTURE? 
The getDigital Training Center developed by Rick 
Billings invites you to learn from our experience: what to 
do and what not to do to enhance your financial suc-
cess using digital imaging. Call 800-332-5508 today.  

PHOTO RETOUCHING EDUCATION Adobe Work-
shop, Negative. Print, Restoration, Airbrushing, Photo 
Oil Painting. Call or send for catalogs. Veronica Cass 
Academy, P.O. Box 5519, Hudson, FL 34674-5519: 
727-863-2738. 

LAB SERVICES 

BLACK & WHITE PRO LAB SERVICES. 
Processing proofing, custom hand-made prints on fiber 

& resin papers, toning & mounting. 
The Photo Factory 1-800-479-4997. 

BLACK & WHITE LAB SERVICES by Master 
Printmaker Jonathan Penney - infrared, high-grain, ton-
ing, "art proofs" plus standard services. For applica-
tion, call 516-874-3409 or visit our website at 
www.bwdarkroom.com. 

PACKAGE FINISHING, 5x7, 8x10, 10x13, 11x14, 
16x20, 20x24 packages from 35mm perforated (short 
roll), 35mm unperforated (long roll), 120/220, 46mm, 
split-70mm. Ideal Format (2'/. x 2%) and full 70mm film. 
Store Promotions, Fund Raisers, Family Groups, 
Glamour, Daycares, School Packages, Cap and Gown, 
Seniors, Proms, Groups, Sport Packages, Photo 
Buttons/Mirrors, and Color Charms. CANVAS PANEL 
MOUNTS with packages. Complete Wedding Service. 
FAST DELIVERY. Ask about our FOUR DAY IN PLANT 
DELIVERY on year-round packages. TOP QUALITY 
AND GOOD PRICES. UNITED PROMOTIONS, INC., 
433 Lawton Road, Charlotte, NC 28216. 800-362-4441, 
704-391-2992. 

SCHOOL PICTURE PROCESSING: Complete service 
available including format packages from 70mm or 
46mm and 35mm film. Proms, Memory Mates, Class-
room Group Pictures, and Hand Lettered Composites, 
Elementary and Junior High Memory books and Church 
Directories. Fast service and higher quality from Herff 
Jones/Camera Art, Box 100 Lewiston, MN 55952, 507-
523-2101, WATS 800-533-8030. HERFF JONES/PRO-
FESSIONAL FINISHING DIVISION, 12221 Riverwood 
Drive, Burnsville, MN 55337, 612-890-2200. WATS 800-
328-2924. 

70MM, 120 AND 220 VERICOLOR 111 film processing 
and proofing. Two day in-plant service. Complete 
senior finishing, custom portrait, candid and commer-
cial finishing service. Wallets through 4040's. Herfl 
Jones/Camera Art. Box 100, Lewiston, MN 55952, 507-
523-2101, WATS 800-533-8030. HERFF JONES/PRO-
FESSIONAL FINISHING DIVISION, 12221 Riverwood 
Drive, Burnsville, MN 55337, 612-890-2200. WATS 800-
328-2924. 

SPORTS PACKAGES • SPORTSMATES 

-Trader Cards 
-Magazine Covers 
-Photo Buttons/Mirrors/Magnets 
-Sports Posters Up to 20x30 
-Team Pictures from 5x7 to 20x30 

From perforated 35mm, 120/220, 46mm, split 70mm 
Crop A or D. UNITED PROMOTIONS, INC.. P.O. Box 
668268, Charlotte, NC 28266-8268, 800-362-4441, or 
704-391-2992. 

B & W LAB—providing the imagemaker with the best 
b & w anywhere. Period. There is nothing else to say. 
Except, perhaps ... NO APPLICATION REQUIRED. 
San Miguel Photolab. 1-800-493-2727, Drawer A, Las 
Vegas, New Mexico, USA, 87701. www.bestiab.com.  

SPORTS PRINTING • Trading Cards • Magazine 
Covers • Photo Buttons • Memory Mates • Standard or 
Digital • Ask about our Quick Picks! L&R Photo Lab, 
1077 Gravois Road., St. Louis, MO 63026,1-800-648-1855. 

ACADEMY PRODUCTIONS INC.: 
YOUR FULL SERVICE PACKAGE PRINTING LAB. 

• Four day in lab service 
• Consistent quality 
• Video editing for best choice and composition 
• Competitive prices 
• Packages available from 46mm, 1/2 70mm, 
120-220 crop "D" 
• Glamour, daycare, fundraisers, churches, 
store promotions 
• A wide variety of packages to choose from, 
11x14, 10x13, 8x10, 5x7 and wallets 
• Complete professional dept. for proofing and 
wedding candids 
• Sportsmates and trader cards 
• Free marketing/photography seminars 

For more information on our many professional ser-
vices. CALL 1-800-421-3523 OR WRITE ACADEMY 
PRODUCTIONS INC., 6100 ORR RD., CHARLOTTE, 
NC 28213. 

SAVE $1.25 ON 120 FILMI Receive Proofs in hours and 
Orders in days—not weeks. Save money and get fabu-
lous service! Buy AGFA professional film from WHITE 
HOUSE CUSTOM COLOUR. We are a professional 
Lab utilizing Agfa's professional Paper and selling 
Agfa's Professional Films for $12.60 per pro pack either 
160 or 400 speed. We are located in St. Paul, MN, and 
have served portrait/wedding photographers for 18 
years. We have a terrific Airborne program to serve 
clients nationwide. All incoming orders are received by 
9:00 a.m. the next day. Contact us today at 800-252-
5234 or www.whcc.com. Don't delay—save $1000 or 
more this year by using these fine films. 

QUALITY PORTRAIT PACKAGE FINISHING AT COM-
PETITIVE PRICES. Our specialty is long roll package 

:obody does this better. We also provide a 
o , . a ety of other services. We get your orders right 

the first time. Consistent quality will save you money 
and increase your sales. Improve your profits with our 
marketing and equipment help. Find out how much a 
lab can do for you. Kolorkraft, 800-631-6247, P.O. Box 
186, Austin MN 55912. 

SCHOOL PHOTOGRAPHERS 
Call us new at 800-766-3686. Ext. 122, u: :,!M to: 54 
Brunswick Ave., Edison. N- _ ,817 for all your School 
Photography needs. We're experienced Package Printing 
Specialists and we invite you to grow your business with us! 

ALSTON SCHOOL PHOTOGRAPHY, INC. 
Delivering Quality School Pictures & Services to America's 

Finest School Photographers. 
We offer established school photographers ... 

• Top Quality Prints & Services from Long Roll 35mm 
and Split 70mm Film 
• 3-4 Week Delivery 
• Imageware CD-ROM Products including: 
ID Cards, Certificates, Adfhinistrative Reports 
and more! 
• Volume Discounts 
• Free Technical Support 
• Co-op Marketing Programs 
• Equipment Sales 
• Convention Support & Materials 
• 24 Hour Customer Service 
• The Finest Kodak Materials 

MISCELLANEOUS 

SPORTS-MATES & MORE—New 1999 Catalog—A 
complete line of unique products for the Professional 
Photographer and Photo Retailer—Sports, School, 
Seniors, Promotions, Awards and more! Custom 
Personalization available. All products Made In U.S.A. 
Yankee Plak Company—Call Monday-Friday, 8am-
5pm, Eastern Time—Tel-1-203-367-4600.   

STATUETTES ORIGINAL wood 10' $8.50 or Armatex 
(a superior quality plastic) $9.50 plus $5.00 S&H, Visa 
or MC accepted. For color brochure, price sheets, etc. 
Contact Statuette Mfg. Co., 27734 170th St, Le Mars, IA 
51031: 712-533-6338. 

PHOTO AGENCIES 

STOCK PHOTO AGENCY is expanding its roster of 
photographers. FAX your letterhead to 704-841-8181 to 
receive the Photographer's Information Packet.   

SALES AIDS 

UNBREAKABLE COMBS. 2 CENTS each. Great for 
school photographers. Many other bargains. Write for 
prices. American Plastics. Houston MN 55943.0706, 
Phone 507-896-4212. 

BOXES—Portrait presentation—BOXES, Finest quality 
at wholesale prices, 4"x5", 5"x5", 5"x7", 8"x10", 
11"04", 16"x20", 20"x24". Purchase in small quanti-
ties. 4"6", 5"6", hold 125 proofs. Send $1 for free 
sample, Aufenger Box, 223 W. York St., Norfolk,VA 
23510, 757-622-1144, 

STORYTELLERS MARKETING MATERIAL. Bro-
chures, stand up cards, fill in the blank ads. PPA mem-
bers only - call 800-786-6277, ext. 230.   
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YOU CAN BE INCLUDED IN REFERRALS sent to 
1. hot" prospective clients. Over 1000 referrals request-
ed monthly. Call PPA at 800-786-6277 for more infor-
mation. 

STUDIO FOR SALE 

AERIAUCOMMERCIAL. Must fly W/O door. Aerial 
library generates winter income. Light commercial. 
Established 50 years. Good profit margin. George 860-
741-0400. 

PRESTIGE STUDIO—Escape city pressure. One of 
nation's top studios on 25 beautiful, wooded acres in 
peaceful Midwest. 100 outdoor sets, including barn, 5 
bridges, arches, waterfall, two lakes, wild-flower fields. 
$200,000 gross without weddings. Easy $350,000 with 
weddings. Will help in transition. Can also buy beautiful 
home nearby, if desired. Reply box JUN9 c/o 
Professional Photographer. 

SELLING YOUR STUDIO? You can reach thousands 
of potential buyers for your studio or business by placing 
a classified ad in the next issue of Professional Photog-
rapher. Send your classified ad and payment to: Profes-
sional Photographer, 229 Peachtree St. NE, Suite 2200, 
Atlanta, GA 30303. For information call 800-786-6277. 

CUSTOM PORTRAIT studio with great client base. 
Eeautful facility in the heart of northern Michigan. 
Perfect opportunity for a portrait artist to work and live 
in the finest outdoor background God has created. 
616-752-7230. Leave message. 

SOUTHERN  WISCONSIN  STUDIO  for  sale 
Established business of 36 years, negative files, com-
plete color lab, all equipment. Zoned commercial, living 
quarters and one apartment. For more infomation, 
e-mail: mustangtom®jvinet.com. 

FULL SERVICE STUDIO—near Dallas established 
over 18 years with excellent reputation. Studio contains 
extremely well equipped and propped camera room 
with extensive private outdoor studio areas. Grossing 
over $200K, clientele includes seniors, weddings, fam-
ilies, etc. Some commercial. Selling business and prop-
erty. Would consider separate offers. Reply Box 
JAN200, c/o Professional Photographer. 

BUSINESS & LIFESTYLE OPPORTUNITY. Portrait 
Studio located within "The Jewel of the Maine Coast." 
Active with Seniors, undergrads, proms & sports. 
Perfect for a young photographer, couple, or family. 
Great schools in a growing economic area. Wonderful 
cultural and recreational area. Fully equipped studio & 
color lab. Unbelievable growth potential, especially 
with weddings. Turnkey? Apprentice? Owner financ-
ing? Willing to negotiate. Please contact: Mark Haskell, 
207-236-3829. E-mail mhaskell®midcoast.com. 

PORTRAIT STUDIO, So. California, specialty studio with 
high end clients. Three year average gross 300K+. Must 
sell 89K cash only. Owner will assist in transition. Reply 
Box JL9, c/o Professional Photographer. 

TWO HIGH-END CHICAGO suburb portrait/wedding 
studios. Established 15 years. Partnership of two mas-
ters interested in bringing in an additional partner or 
selling one studio. $300,000+ gross per studio. Jim or 
Terry, 630-769-1912. 

DREAM BUSINESS/STUDIO, Philadelphia suburbs. 
Upscale family & children market. Superb reputation. 
Established 20 years. Huge population base. 250K+ 
average with owner & 1 employee. Very profitable! 
Owner relocating. Serious inquires 215-855-7511. 

3,300 Sq.Ft. Studio, over 3,300 Sq.Ft. living quarters. 
Well established, PROFITABLE, turnkey operation, 
huge growth potential, just minutes from Theodore 
Roosevelt National Park. Call 701-227-4748 or e-mail: 
robideau@pop.ctctel.com. 

OWNER RETIRING. Pennsylavnia photography busi-
ness established 40-plus years. Excellent reputation, 
name recognititon, location. Turnkey acquisition. 
Extensive landscaped, outdoor settings. Strong PR/Adv. 
program generates senior, family, children business. 
Weddings growing. Trained staff available. Owner will 
help in transition. Phone Kathy Blume 1.800-844-5725. 

*BEST VALUE* in So. California, specialty portrait stu-
dio.tbellEstablished 8   1988. h.Will  Average in transition. 30on. Reply 

Boxsee  Phootographer to belive. 89K cash. Will assist in transition. Reply Box 
JL9 c/o Professional Photographer.   

READY TO SELL 
$125K for Business. Moving overseas. Photography stu-
dio est. 1940s. Equipment, senior contracts, weddings, 
dance schools, family portraits. Low cost space 
lease/possible option to purchase, includes 2 dark 
rooms, 2 posing rooms, and large wooded outdoor stu-
dio in downtown area of major midwest suburb. Serious 
inquires only. Confidentiality agreement required. Call 
our attorney: Scott 817-430-3648. 

STUDIOS WANTED 

WE BUY complete studios, we will come to you for 
complete studios. PHOTO  SERVICES  INTER-
NATIONAL, INC. The Camera Store for the Promotional 
Photographer. 1-800-346-3631. 

COLUMBUS CAMERA GROUP, INC. buys whole stu-
dios or any part including cameras, film, darkroom, 
long roll, lighting, and misc. No quantities too small. 
Call 800-325-7664. Ask for Eric. 

r 
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N O NE UP? 
Try an ad in the 

"Something Here You Need" 
section of Professional 
Photographer magazine. 
I X, 3X, 6X, and 12X 

frequency rates are available 
to help meet your 
advertising budget. 

4nd • • • 

for an additional $35 for a 
2-color ad or $100 for 

4-color ad per month you 
can add color to your ad 
making it stand out 
from the rest. 

Call 800-786-6277, ext. 244 

r for an advertising 
representative 
to help get 

your advertising in an 
upcoming issue. 
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ONE MORE FRAME 

"Michaela" 
From the book Until Now, an Anne Geddes restrospective 
(Cedco Publishing Company, ISBN #0-7683-2119-0) 

A New Zealand magazine published a photo of Anne Geddes and one of these dolls to advertise her search 
for the perfect match for the "Living Doll." People from all over New Zealand sent photos of their babies, 

30 of whom were very close, but only three of whom were asked to come to the shoot. 
Michaela just happened to look the closest on the day of the shoot. Ironically, 
Michaela's mother worked only three doors away from Geddes' studio. 
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P r ef oi nmoed 
Co mpact 

Self-contained Location Lighting 
Profoto, the preferred lighting of leading pros and rental studios, introduces the convenient and economical 
ComPact Series. Compatible with Profoto's system of modular light shaping tools, they enable you to control light 
with the same precision as other Profoto systems. 

Multi-Voltage for World Wide Use 
On location or in the studio, ComPacts are perfect for instant set-up and fast break-down. And, thanks to 
multi-voltage capability (90-260V) they can be used all over the world. Available in 300Ws and 600Ws versions. 
Shown with optional zoom reflector. 

Available only at Profoto Preferred dealers. For more information call, write or e-mail. 

Marketed by Ma miya America Corporation 
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