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New Year, A New Look! 

'ihe Business of 
Stock Photography 

'flow to Put Your 
iPhotographs on the Web 
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uality ... color balanc +...the way you like, density... right on. Our 
1̀ normal "lab standar."color balance is neutral/warm printed deep 
enough for detail it the highlights. From that aim point our 

Ate' computer process  ntrol system stores your individuaf color 
and density preference. If yo  ke warmer prints... done, h hter...done. 
deeper ... done. Each negative . 6 ̀ideo analyzed, every print is inspected at 
least three times, assuring color and density consistency. Order accuracy is 
insured by a series of final inspection checks. Your special instructions are 

followed to the letter. Our commit-
ment to quality will be a pleasant 
surprise to you. 
Copyrighted, top quality, numbered 

previews too. Senior portrait wallets 
may be personalized with gold 
stamped names, personal signature 
or typeset in white ... free. Send us an 
order today. make us your quality lab. 

NOT ALL DIGITAL IS THE SAME— 
Digital imaging specifically designed 
for the needs of portrait and wedding 
photographers. Move people around. 
or from one pose to another, add 
effects, remove braces, stray hair, 
eyeglass glare and change back-
grounds at an affordable price. 
The quality of digital art can vary 

from lab to lab dust as the quality of 
printing. Our digital team is corn-
mitted to quality and creativity. 

"' Cave O'Ser 
onte Zucker, M. Photog..Cr.. F-ASP 
North American Photo is just as integral a part of Monte Stu( 
as I am. With my total commitment to excellence. 1 ha 
complete confidence that my talent for creating fine portrait 

and wedding photography will be fulfilled to its maximum potential whet 
send them my film for proces  d my negatives for final prints. 
This lab is quality orien t-  and through. I have been  a custom  

for many years and I can s 
reservation North Americ 
the lab that I count on. 

NORTH 
AMERIC 
PHOTO 
The color lot, you carlI 

27451 Schoolcraft 
Livonia MI 48150 
Local: 313.525.7355 
Toll free: 800.654.6544 



It 

You Always 5aia you wantea 
More Control... 

Measures 
3' x 4 112' x 1 112' 

PowerLight 1500-R 
Monolighl with 250-Watt 
Fan-Cooled Quartz 
Modeling Lamp 

Catalog No. PL1500-R 

600 Joules 

$59900  
Suggested 
Retail Price 

PLRC-1 $9900  
Suggested 
Retail Price 

NOWYou've Ot It 

L 

The brand new PowerLight R-Series offers all the superior 
design features of the original PowerLights with an addi-
tional jack for connecting up to 150 feet of cord to 
Photogenic's new PowerLight Remote Control (available 
separately). The remote is constructed of lightweight, 

high-impact plastic and features two precision sliding 
switches with green and yellow indicator lights to adjust 
flash and modeling lights separately from 1/32 to full 
power. Includes a misfire light, ready light, test button, 
sync outlet and built-in photo slave. 

Also Available: PowerLight 750 w/100-Watt Quartz Modeling Lamp ... $499"  
PowerLight 375 w/100-Watt Quartz Modeling Lamp ... $36000  

All PowerLights include: Removable 7 1/2" reflector 
• Professional plug-in flashtube with glass safety dome and 
flashtube protector (frosted or color-corrected tubes available 
extra) • PC and line cords • Separate controls for power and 

modeling light adjustment • Exclusive audible, visible misfire 
alarm • Quick-change mechanism compatible with all 
Photogenic accessories • Unique ratchet handle with friction 
mounting for precise positioning and easy adjustment 

Designers of Fine Lighting Equipment .Since 1921 

FO W O &M C MACHINE CO MPANY 
P.O. Box 3365 Youngstown, OH 44513 

Phone (330) 758-6658 • Toll Free 800-682-7668 • FAX (330) 758-3667 

Back By Popular Demand! 
FREE STAND!-$175 Value 

Purchase the original PowerLight 750 or 1500 SL 
and receive a FREE Talon BlackHawk 13' air-
cushion light stand - a $175.00 value - through 
participating Photogenic dealers. (Offer does not 
apply to R-Series units. Contact your nearest 
dealer for eligibility requirements. In Canada, 
\Contact Booth Photographic.) 

Super Soft Sox DISCOUNT! 
Call Photogenic direct with proof of purchase or 
serial number from any of the six PowerLight units 
(standard or R-Series) and choose one of these 
Photogenic soft boxes - worth up to $285.00 - for 
just $75.00 plus $6.00 shipping and handling! 

12" x 36" i 22" x 22'  36" x 36"  30" x 40" 
$210 value  $235 value  $265 value  $285 value 

Offers Good Through April 30, 1998, So Order Your PowerLight Today! 

More info? Circle 
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PHOTO 

There is a certain amount of pride in 

® ® conducting business the proper way: Unique Photo' 
leads the photographic supply industry by maintaining 

excellence in quality, value, and customer service. We assure 
N i w v  our customers premium merchandise every time for pie 

lure perfect results. 

As a member of the Kodak Pro Products Network, 
Unique Photo' carries a complete line of Kodak USA 
Professional Products. Our merchandise comes 

Af directly from the Eastman Kodak Company in 
Rochester, New York. The commitment we havle to . 
quality control remains unmatched so we guarantee 
only the freshest products, stored and handled in a 
professional manner. 

As one of the worlds largest wholesale distributors 
' of photographic supplies, Unique Photo' continues to 

offer a variety�  of film, paper, chemistry, and cameras to 
;( r, _ meet all of your photographic needs. We are de& 

y _ cated to offerin g premium products. Our business 
_  has thrived by offering price, quality, dependabili-

ty; and service since 1947. 

('.all us at 14 M 631-0300 to find out more alx)ut 
our products and service. 

Sams 

Films 

1-800-631-0300 
I 1 Vreeland Fk)dum PArk,NJ o-)i2{))79 
Tcl:973377-5555 - F2-x:973.3-7.8MX) 

Infi)@uniqucpth)to.com 

More info? Circle 38 
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C Lisa Murphey, Eden Studio 

THE IMAGE QUALITY 

SPEAKS FOR ITSELF. 

HANDLING EASE 

AND DURABILITY 

SET THE STANDARD. 

BUT, WHEN IT COMES 

RIGHT DOWN TO IT, 

TODAY'S HOTTEST 

"PEOPLE" PHOTOGRAPHERS 

RELY ON HASSELBLAD 

SIMPLY BECAUSE 

YOU DON'T OFTEN GET 

A SECOND CHANCE. 

H ASS fL OL A D 
Hasselblad USA Inc., 10 Madison Road, Fairfield, NJ 07004 (973)227-7320 http://www.hasselbladusa.com vi9u 

More info? Circle 39 
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MAHFROTTO 

Before we 
put our 
name on a 
tripod, we 
view it from 
every angle. 

From top to bottom 
Bogen/Manfrotto tripod 
are designed to give you 
rock-solid stability  from 
any viewpoint, plus out-
standing ease of operation 
and versatility.  Made of 
hard-finish, high strength 
aluminum alloys, these tripods 
feature remov-able heads with 
a unique  locking  system. 
Whether you work in the studio 
or on location, whether you use 
35's, medium format or view cam-
eras, we have a tripod for you. And 
all are available with a wide choice 
of heads, dollies and accessories so 
you can select the combination that 
best suits your needs. 
For more information, see your deal 
er, or contact Bogen Photo Corp., 
565 East Crescent Avenue, 
Ramsey, NJ 07446 (201) 818-9500 

We don't  sell anything 
we wouldn't buy ourselves. 

More into? Circle 40 
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Professional Photographers of America 

THE WORLD'S GREAT STORYTELLERS 

Storyteller At Work 
"We do more than create extraordinary 

photographs — we tell stories!" 

Dear PPA, 
I had already designed the promo piece 

before the new Storyteller 
service mark was introduced. What a 

happy accident, that the copy I 
created goes hand in glove! It was 

natural to add the Storyteller logo at 
the bottom of my copy. It gives 
substance and professionalism to 
what I wrote, as well as being eye 

catching. Thanks!" 

Sara Frances 
Important Occasions 

Photography 
Denver, Colorado 

Be part of the PPA story. Call 
800-786-6277 for membership 

information. 
57 Forsyth St. NW, Suite 1600 • Atlanta, GA 30303 • 800-786-6277 • FAX 404-614-6400 • www.ppa-world.org 



EIGHT OPPORTUNITIES TO INSPIRE PROFESSIONAL JEALOUSY. 

Admit it, there's a 

lllikon small part of you that 

just can't stand not 

being the best. Okay, 

a big part of you. Okay, so you're a little obsessed. 

We understand. It's what drives you. It's what 

drives us. A point made remarkably clear by every 

aspect of the Nikon Pro System. 

Take, for example, the F5" A leading cause 

of envy among professional photographers. At 

eight frames per second, the F5 is simply the 

fastest camera made with outofocus and Focus 

Tracking with Lock-On" technology. 

But rest assured, this isn't just blind speed we're 

talking about. This is speed with amazing vision. 

Everything about the F5 is designed to work at 

this rather breakneck pace. in foci, every eighth 

of a second, the F5'5 3D Color Matrix takes 1,005 

*'hotos by Mark Gumbo. See the Nikon Pro System of authorized dealers displaying this symbol  G 1997 Nikon Inc. ww ,nikonusa.com 

individual light readings. Meanwhile, the dynamic 

autofocus tracks high-speed moving subjects 

every direction. Allowing for precision metering an 

sharp focus of moments most cameras never kne 

happened. All this thanks to exclusive innovatio 

like unsurpassed light meters, multi-sensor syste 

and a special reflex viewing mirror specifical; 

designed to minimize shock, vibration and you 

chances of ever having to take a desk job. 



Speed, however, is just one way Nikon has r, 
f- anoged to remain so far out in front. 'r 
i; There's our line of precision lenses —the most 

RNensive in the industry. Our speedlight system with 
11frsotile fill-flash. Our Variable Center-Weighted 

aWteter and 5 Spot Meters. Plus our Photo Secretary 

gftwore system that provides ultimate personalized 

ontrol and unprecedented remote camera operation. 

Bottom line though, we realize it's not about how 

technology sets us apart from our competition, it's 

about how it sets you apart from yours. It's about 

that moment, captured in a way that transforms 

a fraction of time into an eternity. Your unique 

vision realized. On glorious silver halide. 

It's a difference that will surely earn heartfelt 

praise from the photographers with whom you're 

bottling for cover space. Then again, maybe not. 

To learn more, call 1-800-NIKON-F5. Nikon Pro System. Never stop pushing. 



The 
•  PATENTED  Umbrella's 

"Ribless" Design 

Leaves the Competition in the Dark. 

Ordinary Umbrella Fchpse Umbrelta 

Here's How... 
Ordinary umbrellas, with ribs ex-
posed to the primary light path, 
tend to cast ghost images into the 
picture. Photogenic 's patented 
Eclipse umbrella features a white 
or silver fabric lining which covers 
the ribs. allowing the photogra-
pher to manipulate the light for the 
desired effect without risk of bare 
ribs ruining the shot. In addition. 
the Eclipse offers a convex center 
with curved outer edges for softer. 
more even lighting—very pleasing 
in portrait work. 
The Eclipse also comes with a 

removable black fabric cover 
which can be fastened atop the rib 
frame to confine any light that 
penetrates the reflective inner lin-
ing. The 45" models. EC45-BC 
(white lining) and EC45-S (silver 
lining), are priced at just $35.00 
and $45.00. respectively. The 32" 
versions. EC32-BC and EC32-S. 
cost $30.00 and $40.00. Stock up 
today' 
For complete details. contact 
your local Photogenic dealer. 

P  c * M ACHINE I PO Box 3365 
CO MPANY  Youngstown,  OH 44513 

1301 758 6658 • Toll Free 800 682-7668 • FAX (3301758-3667 

More info? Circle 41 

PROFESSIONAL PHOTOGRAPHER 

S  I lers 
/ I 

0) 
Receive the information you need and 

become eligible to l_� —_  a complete 

Calumet Elite Flash System! 

Additionally, EVERY MONTH, 20 lucky WINNERS 
will be chosen at random to WIN a 

Professional Photographers Storytellers t-shirt 
AND a new "Calu met Tech" high precision filter! 

iss u e ,Zn d mail it back TODAY! 

Don't miss this terrific opportunity! 
57 Forsyth St. NW, Suite 1600 • Atlanta. GA 30303 •404/522-8600 

FAX 404!614.6405 • www.ppa-world.org 

Proicssional Photographers of America 

THE WORLD'S GREAT STORYTELLERS-

57 Forsyth St., NW, Ste. 1600, Atlanta, GA 30303 
404-522-8600 • 800-786-6277 • FAX: 404-614-6400 

Web site: http://urww.ppa —world.org 
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It 's Big Print 
Ti me at CPQ 

And its Your T'e 
to Save 31V11/10 on 1Tx20 
an Larger Prints 

It's the perfect time to update your studio 
samples and display prints. Plus, it's a great 
opportunity to capture big profits from 
additional large print sales. Call today for 
more details... toll free 1-800-537-8399• 

SAVE 30% ON 16X20 & LARGER PRINTS 

Size 

16x.)0 

+0x24 

20x30 

2-IX30 

30x40 

40X60 

iOx60 

'G'lon) 
Regular 

32 -0 

It, T 

Ttnlnnn 
Special 

2'.7i 

39.x7 

Fiaxxny 
Regular 

19.95 
3+99 

Economy 
Special 
13.97 
22'4 
Y  

34 i-„t>A 

4; 13 

(>( io 
i9.95 
0.96-

% 97 

143 i() 

;9 9; 419-

ii;?' 149.28 

Big Print special in effect January - April Due to the eidenswe negatne manpulatwn and finishing inwrycd in producing competition prints we are unable to offer them 
as a part of the Big Print special ' Dodging, cropping and burning-in according to your specifiWtons. Normal dust sporuno included Additimal  serv,Ces may 
be ordered. it desired, such as negative and prim retouching, mounting, canvas, spray. etc at regular priang. 

550 Industrial Dr., P.O. Box 8014 
Cleveland. TN 37320 
(423) 479-6186 
Toll-free (800) 537.8399 
www.cpqcolorchrome.com 

More info? Circle 42 
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II right, another year is 

t ipon us. It's the perfect 

me to make a few 

New Year's resolutions. Every 

year we wonder what 

resolutions we can make to 

improve our lives. Some of us 

want to lose weight, others 

want to quit smoking, and 

many just want to make more 

time for our families. These 

are all great resolutions, but if 

you have been following my 

previous messages, you know 
by now that I have very high 

goals for PPA. So. what about 

my personal resolutions? 

What will I resolve for 1998? 

Sure, 1 want to spend more 

time with my family. which 

my travel schedule makes 

difficult. Yes, I want to lose 

weight, but all of those 

banquet dinners are beginning 
to take their toll on the old 

waistline. Quit smoking? No I 

did that many years ago. So 

what's left? What could I 

possibly do to make my life 

better? I already have the 

perfect wife, the greatest kids 

and family, and friends others 

would die for. (1'm writing this 

Resolutions 
By Bert Behnke, M.Photog.Cr., PPA Certified 

in early December, so they 

see this before they do their 

Christmas shopping!). I own a 

home in the suburbs, drive a 

sport utility vehicle and a 

convertible, have a dog 
named Boo Boo, and a new 

tablesaw. Sounds complete, 

doesn't it? Well ... almost. 

As I thought about all I 
have, I've decided to make a 
list of the top 10 things I will 
do in my dreams in 1998. 
Here they are: 

#10 - A 360-degree slam 
dunk while Michael Jordan 
looks on helplessly. 
#9 - Sell my life story to 

Paramount Studios 
(undoubtedly a comedy!). 
#8 - Eat steamed 

vegetables and think they 
really are better than a burger. 
#7 - Accept a $100.000 

check for PPA Charities from 
an anonymous donor. 
#6 - Play guitar and back-

up vocals for John 
Mellencamp. 
#5 - Slow dance without 

looking like I have two left 
feet. 

#4 - Finally have the 

growth spurt I've been waiting 

for since 1971. 

#3 - Smile on April 15th. 
#2 - Sell my Kodak stock 

at $150 per share. 
#1 - Go to the New 

Orleans convention and not 
try to talk like Romaguera or 
Navarre! 
There you have it, the 

resolutions I have made for 
myself. And next year, when I 
review my resolutions and see 
how I did, I am confident I 
will have a perfect score. 
Because you see, if you can 
dream, you can do anything. 

So get busy and make your 

own resolutions. But only 

make the ones you .-early 

want to achieve. My real ones 

are right here with me. But 
wouldn't it be fun trying to 

realize even one of those crazy 

ones I've listed above?  ■ 

P.S. If you're reading this and 
didn't get to the M&M and 
Digita Wideo Conferences in 
Las Vegas, you might want to 
make a resolution to attend 
PPA '98—Making A Difference. 
July 31 through August 5, in 
New Orleans. 
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TA E WIN _►_l  il!G HAND 
30 Hot Di ital Gra hk Desi ns That Sell! oto 15  g  p  g 

QUALITY CONTROL SPECIALIST 
"YOUR PROMISE Of EXCELLENCE" 

See us on the World Wide Web of: 
http://www,propholo(o.rom 

LOCKER 
PRINTS 
W O 

@Pro Photo/Davis Advertising 1998  More info? Circle 43 
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• Computerized Graphic 
• Highest Resolution 
• More Repeat Business 
• Each Individual Returned 
Bagged, In Log Sheet 
Order 
• Prints Backprinted With ID 
Number 
• More Profits 

Improve Your 
Position With... 

CUSTOM DESIGN CARDS 
CALL TODAY FOR 

How-to Infor mation 

Experience... 
q-he Compete Live Edge 

WITH HIGH PROFILE PRODUCTS! 

HIT A HOME RUN! 
CALL FOR YOUR FREE CATALOGUE TODAY 

1-800-237-6429 

Bolter Technology Thru Tomorrows Technology 
213.219 South Tyler Avenue - P.O. Box 777 - Lakeland, Florida 33802-0777 

FAX 941-686-7516 
ALL PRINTS PRODUCED ON KODAK PORTRA III PAPERS 



PHOTO NOTES 

PPA President Vlsits Venezuelan Photography Association 
PPA President Bert Behnke, 
M.Photog.Cr., PPA Certified, and 
his wife Cindy Behnke, M.Photog.Cr.. 
made an official visit to the 
Venezuelan professional photography 
association. AVECOFA. The visit was 
prompted by an invitation from the 
association's director Jose Hoyos Sr., 
and his son, Jose Cristobal Hoyos 
Jr., M.Photog., PPA Certified, 
Venezuela's first master 
photographer. 
Highlights included President 

Behnke's participation in the official 
opening and closing of AVECOFA's 
trade show October 19-22, at 
which he addressed membership on 
the need for global involvement for 
A imaging professionals. "Although 
there is a language barrier, it was 
obvious that our imagery and 
common interest in professional 
photography make it a truly 
universal medium," said Behnke. 
The Behnkes also assisted in 

selecting AVECOFA's first Loan 
Collection, modeled after the PPA 
system, and met with officials to 
discuss the possibility of 

Events & Competitions 

1 her Nikon School of 
Photography will continue its 1998 
class schedule with a visit to San Diego, 
January 10-11: Seattle, January 17-18; 
Phoenix, January 31-February 1: 
Orlando, February 7-8: Atlanta, 
February 21-22: Berkeley, 
California. February 28-March 1: 
Dallas. March 7-8. Baltimore, March 
21-22: Pittsburgh, March 28-29: 
Denver, April 18-19: Miami, April 
25-26; Chicago, May 2-3: New York 
City, May 16-17: Greensboro. North 

PPA President Bert Behnke visited the AVECOFA trade shoic with Angel 
Gonzalez, president of the Venezuelan photography association in October. 

establishing an affiliated regional 
judging in South America. 
"The hospitality of our 

Venezuelan hosts was outstanding, 
as they showed off their city and 
entertained us at many of the local 
eateries," said Behnke. "An 
English-speaking member was 
always available to us, whether we 

Carolina, May 30-31; and Ann 
Arbor, Michigan, June 6-7. For 
information, call the Nikon School 
Information Line, 516-547-8666; 
FAX: 516-547-0309. 

■ 
Fotofest 1998 will be held 
February 28-March 7 at Rice 
University in Houston, Texas. The 
Meeting Place, a featured program 
touted by the Wall Street Journal as 
"the place where the international 
community scouts out new talent," 
will give photographers from many 
countries the chance to meet with a 
variety of ml Isoum curators, 

were at their trade show, working 
the PPA membership booth, or 
attending a social event. W, are 
very appreciative of AVECOFA for 
their hospitality, and look forward to 
working with them as our professional 
organizations join together to 
advance professional photography 
on a worldwide basis." 

magazine editors, gallery owners, 
collectors, and critics to have their 
portfolios reviewed. The stature and 
cache of the Meeting Place is 
underscored by the fact that the 
1998 event is already sold out and 
the waiting list is full. For more 
information, call 713-529-9140. 

In Brief 

Custom Color Corporation, 
Kansas City, Missouri, recently sold 
its portrait lab business to H&H 
Color Lab in Raytown, Missouri. 
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Wayne Haub, president of Custom 

Color, plans to concentrate 

growth efforts on the company's 

Commercial Division. The 

transaction leaves Custom Color 

in the top five percent of 

commercial/industrial labs in the 

nation, and puts H&H among the 

top three portrait/people 

photographic labs in the country. 
■ 

Topflight Albums recently went 

online at www.topflightalbums.com. 
All the company's wedding albums, 

folios, and proof books are available 

for immediate delivery from the 

distribution center. For information 

call 210-662-9882; FAX: 210-662-
9887; or visit the Topflight Web site. 

■ 

ABELexpress Astronomy 

Division is offering a free solar 

eclipse kit in time for the February 
26 eclipse, expected to cover more 

than half of the United States, 

Mexico, Central America, and much 

of South Africa. The kit includes a 

safe solar filter, information on safe 

solar eclipse viewing, a map showing 

where the eclipse is expected to be 
visible, and a guide to photographing 

solar eclipses. For your kit, send $2 for 

postage and handling to ABEL.express, 

Astronomy Products Division, Box 

668-V, Carnegie, PA 15106.  ■ 

Erratum 

We regret that the address and 

Phone number for Abe Munn Picture 

Frames Inc. was listed incorrectly in 
the September issue of Professional 

Photographer Storytellers. The 

correct address is 51-02 21 st Street. 

P.O. Box 1189. Long Island City, NY 

11101: 800-847-4026-.718-361-

1373: FAX: 800-870-6866. 

Cutting-Edge Lighting Technology 
The Latest News from Balcar 

POWER Z HEAD 

f he n6%1} c;ryni4i (',aver Z head 

now has click-stop focus to provide a 

maximum light efficiency regardle, 

of the light angle. 

e,r u —W.N.ay mvemrd e, 

CALUMET 

SUAVISSIMO REFLECTOR 

tAoren ,v.. 

ROCKET CONCENTRATOR AND MICROLIGHI ASSEMBLY 

LFX RING LIGHT 

To order or locate a Pro Center nearest yoµ call 1 800. CALUMET (2258638). 

More info? Circle 44 

W  P  ON A 
LIGHT STAND 

IS YOUR BUSINESS... 
KEEPING IT THERE IS OURS 

Bogen offers a complete line of professional stands, 
oms and accessories Which combine outstanding 

quality and versatility. For more information, see your 
dealer or contact: Bogen Photo Corp. 
565 E. Crescent Ave., Ramsey, N.J. 07446,(201) 818.9500 

More info? Circle 45 
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STACK 
REP � F17r  

By Jim Pickerell 

D 
on't think you have to live in 

New York or Los Angeles to 

be a successful stock image 

producer and seller. Some 

of the most successful stock 
photographers live in places like 

Earlysville, Virginia; Flagstaff, Arizona: 
Winter Haven, Florida, and Bend, 

Oregon. However, if your goal is to 

make money in stock photography, 

there are a few facts to consider before 

you begin shooting. 

Assessing Demand 
In theory, almost any subject is a 

potential stock picture, but before you 

rush out to photograph everything you 

see, assess the demand for the subjects 

you intend to shoot. For example, a 
stock agency recently pointed out that 

there are six different types of icebergs. 
You may feel it's important to have 

every type in your file, but demand for 

iceberg pictures is minimal, so pick 

your topics carefully. 
The two basic categories of stock 

photography are advertising and 

editorial. Advertising includes 
brochures, posters, and billboards, and 

editorial covers images for magazines, 

newspapers, and books. A small 

percentage of stock photography falls 

into neither of these two categories. 

While more photographs may be 

used for editorial than for advertising 
purposes, the dollar volume of United 

States stock sales is higher for 

advertising than for editorial—about 

70 percent vs. 30 percent. These 
percentages are different in Europe, 

but if you are shooting editorial stock 

in the United States, do it because you 

love it, not because you expect to 

make a profit. Usage fees may not 

even cover the cost of the photography. 

On the other hand, if you are going to 

shoot the pictures anyway, you might 

as well try to earn something from 

them once you have them on file. 

Advertising images generally deal 

with business and family life situations. 

Images that illustrate caring, change, 

communication, elation, age, endurance. 

fast start, freshness, futurism, good life, 
grace, happiness, health, joy, love, new 

technology, power, risk, romance. 

security, simplicity, speed, strength, 
success. teamwork, time, and wealth 

are always in demand. Other sure 

sellers are water, sunsets, deserts, 

clouds. fireworks, roads, money, and 
(continued on page 20) 
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Shooting 
for Stock 
• If your goal is to create a portfolio 

piece, or if you are doing experimental 
shots to test equipment or 
techniques, plan to photograph a 
subject that has some potential to be 
licensed as stock. 
• Look at published ads and 

brochures for ideas. Read the copy. 
What concepts are they trying to 
sell? What other visuals would 
illustrate the same message? 
Advertisers use the same concepts 
over and over and are always 
looking for new ways to illustrate 
them. 
• One of the best ways to get an 

idea of what is in demand is to look 
at stock agency catalogs. Many are 
now online. If you want to do an 
illustration about "time," go online 
and see what the agencies already 
have. Don't copy. but try to come up 
with a better way of illustrating the 
same concept. Some useful online 
addresses are: 

www.stockmarketphoto.com 
www.photodisc.com 
www.weststock.com 
www.publishersdepot.com 
www.bciusa.com 

You can also look at catalog CDs. 
For a more complete list of sites, 
contact me at 301-251-0720. 
• Always obtain model releases. 

Non-model-released pictures can be 
used for editorial purposes, but 
having a release improves your 
chances of making a sale by about 
2,000 percent. 
• Use attractive, "real" people. 

Professional models are not 
necessary if your models are well 
posed, well directed, and look alive 
and involved. 

TRA I IN 
YOUR 
OLD 
SOFTBOX 

di  ! 
PHOTOFLEX((,) 

CHIMERA, WESCOTT', LARSON 

PLUME, OR ANY OTHER 16x20" TO 
5402" SOFTBOX 

AND GET UP TO 

Al 

A 1997 PHOTOFLEX 

)R  SOFTBOX 
CALL (800) 486-2674 
for details and participating dealer 

Ends March 31 st, 1998 

0 

PHOTOFLEX 
PHOTOFLEX 
333 Encinal Street, Santa [ruz, CA 95060 

(408)454-9100 fax (408)454-9600 

www.photoflex.com 

More info? Circle 46 
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$100,000+ Sports Photography 

r 
YrfMtMlr•orlirrtplr 

rtlruttty 
6 MMIttlY.Yw 
Ytlr q�r' M:�n 

. YIonI NY9r+4 
z>twg4trot.:rm 

1r94eo•+.daYwnun.tr 
„tn or„r. �xtrr M Mtt 
..wwn„nara 
gpr.n to wNaPbrwa 
59vrw. � err h Yu m... 

CwllaMn'llw Ti Kk 

$169.95. II 

Photography 

,SOt lrr>r9U m 
lN9r 191h.1aw9 50411 

11911)176)! Il.r 

Credit Card Orders Call 

1-800-728-7676 

La 

-ock2lLosingGuides 

$69.95 

$69.95 

1 
569.95 

5Yl 01 7 

►II 9 books - 788 Pose, 

only $179 
S.r9 Slu 

qn Itll -tW r- Aa" h.n, twt 

Poses Producing $400+ Senior Averages 

More info? Circle 47 

Wedding Albums 

& Folios-
Photomounts, 

Frames & Supplies 

Shipped Sanse Day! 

1-800-662-1000 
Free Wholesale Catalog! 

Mon -1•rt YAK) m - 5:30pm 
Sat 4 Wam -- I 30pm 

f'nr-Craft 
Florenitna 
tupfright 

5 leveland 4 Atlanta 
Ilarrtunt •  
1 014i,rnl" 

Renaissance 

Cann;: 

TAP 
ok 

Incums  

Yankee Plak 

Sureguard 

ant 

See its on the internet: 
litip://www.Albunisliic.com 

Stock Connection Sales 

Image Type 

Commerce 

Percentage of 
Dollar Volume 

Business 
Communications 
Housing 
Industry 
Medical 
Money & Banking 
People with Computers 
Technology 
Transportation. Roads 
Cities. Skylines 
Total 

Visuals 

8.80 
1.70 
3.13 
2.19 
1.82 
1.86 
0.47 
3.57 
7.91 
2.14 
34.59 

Concepts 
Flags 
Abstracts & Backgrounds 
Total 

People/Leisure 

6.54 
3.18 
5.09 
14.81 

Lifestyles 
Children 
Recreation, Sports 
Travel 
Total 

12.33 
3.30 
8.63 
5.61 
29.87 

Outdoors 

Animals 
Water 
Sunsets 
Mountains, Trees, Deserts 
Landscapes, Other 
Nature 
Total 

Other 

4.65 
3.45 
1.37 
1.90 
3.19 
2.78 
17.34 

Agriculture 
Disasters 
Editorial 
Education 
Bridges, Architecture 
Total 

Grand Total 

1.29 
0.51 
0.17 
0.67 
0.90 
3.34 

99.5 

Jim Pickerel's agency. Stock Connection. 
focuses its marketing and promotion 
efforts on the advertising community. 
Listed are image types and percent of 
dollar volume brought in over the past 
three years. These figures should hold 
true for most agencies catering to the 
advertising market. Agencies that 
concentrate on the editorial market will 
have much different statistics. 

(continued from page 16) 
business still lifes. Keep in mind. 
more than 35 percent of sales are 
for images that illustrate ideas 
without showing people. 

Advertising Your Images 
A stock photograph can't produce 

income until it is seen by potential 
buyers. Therefore, you need to have 

a marketing plan that ensures your 
work will be seen. For example, you 
may be an expert in dog photography. 
have access to many breeds of 

dogs, have contact with producers 
of dog products or publications, and 

therefore, be able to license rights 
directly to clients. However. if you 
have only one or two nice dog 
images. it will be difficult to let 

potential buyers know your photos 

exist. A stock agency could be the 
vehicle you need to market your 

images. Be aware, however, that 
stock agencies often prefer to work 
with high-volume producers who 

specialize in specific categories. 
Check out agency possibilities and 

other marketing options before you 
get too far into production.  ■ 

Jim Pickerell is the author of Negotiating 
Stock Photo Prices, now available at a 
discounted price through PPA 
Membership Services. He also 
publishes Taking Stock a bimonthly 
newsletter that deals with current issues 
of interest to stock photographers. If 
you would like a free list of 200 concepts 
often used in advertising, send a self-
addressed. stamped envelope to 110 
Frederick Avenue. Suite A. Rockville, 
MD 20850. Pickerell is also available for 
individual consultations with photographers 
getting started in the stock photography 
market, call 301-251-0720. 

More info? Circle 48 
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Capture images as fast as 
people change expressio> is. 

Finally, a digital camera back for fi l i i i lovers. 

The S2 System is priced 
under $19,000. 

Nle"' A Isl()Ii *s lIeN\ pm-hale S2 1, Ihc• crtrl\ luuli „iunnl clip ilal 
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It al'() i, c•unllcatihle \\illy  lighl111r rcluiluu nl :nnl 

ntc1,1  c•rr•ali\c•,hunlin  

\nnlher tit ewlu,i\r• Is its achanced  in1aging,ulltsaI-v 

\shic•h in,tantl di,lcla\, \()111' inlal*r, un an c•Ic•c•trunir 1lrnnl shre t For 
rc.%ic.Nt. In less lini• 111;111 it lake, to Dull an in,lanl Print. Snu call eflit 
Ihc• Ilrnuf . s;i\e the ses,inn all(] ,rlc•c•I Nuur filial inlarc•. It•\uur 

, ignnuvnl Iakr; \uu uu kwali(pn. Ihc ;2•, lowlalcic• 11c•Il pack 1;111 ,haul 

in rallicl fire luucic• \\ilhcilt a c f)IIIpulc•r. \\ fill either ullliun. Ihc• '2 
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and high resf'111l iun. Asl lib fiGrc. 

CALU MT D OTAL SOLUTIONS 

For more infor mation 

about the 52 or to arrange 
an on-site demonstration, 

call us toll free at: 

1-888-COS-2022 
(1-888-237-2022) 

or e-mail us at: 
info calumetdigital.com 

More info? Circle 49 



PPA Goes Commercial! 
Association Budgets 
for National Ads 

By Sherry A. Crisp 

302,000 

ore than 7,000 consumer 

inquiries in the first eight 
months of The World's 
Great Storytellers 

campaign proved that the slogan is 

an attention-getter, and that the 
striking images created by PPA 
members prompt readers to call. 

Now PPA is expanding its national 
magazine advertising campaign to 

reach more potential buyers of 
commercial imaging. Building on 
the first year's success in the family 
portrait and wedding markets, the 

Association has increased the 
1998 advertising budget 
24 percent for placements in a 
variety of business publications. 

PPA's popular ads in Parenting 
magazine, Modern Bride and 
Martha Steuxtrt's Living wedding 

editions will continue in 1998. 
The Associations board of 
directors approved the consumer 
awareness committee's request for a 
$302,000 advertising budget to pay 

for these ads, plus dynamic new 
ones in commercial arenas. 
A survey of PPA's commercial/ 

corporate/advertising specialty 
advisory group members helped 
determine that the new PPA ads 
should be targeted at both business-
to-business decision makers and 

corporate advertisers (primarily in 
manufacturing), as well as creative 
directors in small to mid-size 
advertising agencies. 

Face It. 

imatgr-e is 
Poa.erful  Ede  -
the mru hof Pn,�Kt oal Phan  r chews denurrn:.. 

rlr creaurt  Rraphen "fame  _.,;: yo<rnugr  g 1 
4 and trchmc.d  .. hav  Whethrr 

skill n, trarufo  a the Power to tell Rs a Pnsdu, r , 

digual t  rtn Your idea, !'our client's so <:rt the quaht  ma RmR and yd  u mto Images thro  ry. hr  . our 
'ec r  I )oa des're Lo„  to Pr"ducnOn  °gh Photog  Y  r̀ 

m 

rfcrral /nun o  k for the ppA  nPh . 
our Rl  neta'nrko  Ynth'l. 

f 14, "ll , i or call Pro fccuonal PhotoraPhers o(A  and er:ced natr c  magtn 

t �y •̀'°"ns Nctt  ' 61 rr 2 1nalswhoc In for 
i7, ext. 3 >Q  meet Your  needs _ .. 

HEEN, tonal Photog o  erica 

ORLO' GREAT S T TELLERS. 

PPA's media planning consultants, 
Napolitano & Company, researched all 

publications targeting these audiences 
and recommended an assortment 
based on the best matches within 
budget. The association's advertising 
program will expand to include the 

following six magazines in 1998: 
• Catalog Age: This 

publication is read bS executives 
and marketing and merchandise 

managers in the catalog industry. 

Images by Oscar I_ozoya and James 
Di Vitale. M.Photog.ME1.Cr.. were 
featured in this PPA ad in the fall 
1997 issue of the American Advertising 
Federation magazine. The ad will run 
again in the winter '98 issue. 

88 percent of whom say it is their 

best source of suppliers. Media 

planners advise this will help 
establish PPA's identity as a 
supplier to the catalog industry. 
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• Graphic Design: usa: This 
is the number one magazine in the 

professional graphic design market. 
Every month, it reaches nearly 
60,000 readers monthly, who are 
involved in creating and producing 

a wide range of media—print'. point-
of-purchase, packaging design, Web 
design, and multimedia. 

• Advertising Age's Creativity. 
Published 10 times a year and part 

of the Advertising Age family, this 
tabloid focuses exclusively on the 

advertising creative process. 
Subscriber breakdown includes 
56 percent ad agencies, 10 percent 
graphic design firms, and 
14 percent corporate advertisers. 
• Advertising Age's Business 

Marketing: Another member of 
the Advertising Age family, this 
tabloid reaches 20.000 corporate 
decision makers, the majority in 
manufacturing. 

• Ad Week/Brand Week: These 
books are published weekly by 

AdWeek Inc. AdWeek targets ad 
agency executives, and BrandWeek 
is "the" news weekly of brand 

marketing, reaching America's top 
marketing executives. 
Dominic lodice, M.Photog.MEI. 

CEI.Cr., PPA Certified, chairman of 

the PPA Consumer Awareness 
Committee, believes that members 
practicing commercial imaging 

specialties will be pleased with the 
1998 plan. "The plan includes 

targeting PPA members' potential 
clients with ads in a variety of 

publications selected from the 
media planners' recommendations. 
"This approach will allow PPA to 

test the response from buyers as 

well as the value of advertising in 
each publication," he said. "With 

this information, future plans can 
be formulated to maximize results. 
Those of us in commercial imaging 
are getting a great value-added 

benefit—especially if we remember 

to tie into these ads by using the PPA 

service mark in our own promotions." 

Statistics Become Personal 
Ads generated thousands of 

referrals to PPA members in 1997. 

"When I received the Referral Data 
Sheet from PPA. I dutifully filled it 

out and faxed it back," said Jerry 
Zimmerman, a PPA member from 
Riverdale, Georgia. "But, given 
number of PPA 

photographers in my 
area, I wasn't holding 

my breath waiting for 
referrals. 

"I was pleasantly 
surprised when I 

received a call from a 
firm many states 
away that needed a 
photographer for an 
event in my area. 
When I asked how 
they heard about 
me (as I always 
ask), the client 
said he had 
contacted PPA 
and was 
supplied with a 
list of photog-

raphers, and 
my name was 

on the list. 
The referral 

program and 
the 

consumer 
awareness 
program 
are two 
very big 
improve-

the 

think the Association is doing a great 

job in promoting our profession." 
Consumers who call PPA's 

advertised referral line, 888-97 STORY, 
ext. 333, receive a free list of PPA 

members in the geographic area 
and imaging specialty they request. 

A separate extension has been set up 
for buyers of commercial imaging. 

Plan Stretches Ad Dollars 
PPA's long-term commitment to 

helping members build their 

businesses 

P iaur, es tell 
thuy1 ds slOrY better 

Could 

LID 
t 

r thot r PPA pho THE WOR ED' GREAT Sl'-'r̀ of amr•rira 

tuhr,2phrr.S neurrsO  all q+/! R rr 1-888-97 E s. 

sr�,ks 
ments in PPA, with very 
positive results." 
Ken Meade, M.Photog.Cr., PPA 

Certified. of Hillsboro, Illinois, said. 
"I received a wonderful referral 
from PPA that should keep me busy 
through my slow winter season. I 

P 

1V I f t 

"Lil' Miss Manners" from the 1997 
Loan Collection will illustrate the 
Storyteller theme in the February 
1998 issue of Parenting magazine. 
Image by Wayne Belling. 
M.Photog.Cr., PPA Certified. 
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This ad for the 1998 issue of Catalog 
Age is just one of several created by 
PPA Communications staffers 
Marybeth Wydock and Stephen 
Morris. Image from the 1997 Loan 
Collection by Glen Eppleston. 

through referrals includes a plan to 

evaluate advertising mediums 

annually. For example, Modern 

Bride was selected again in 1998 

because consumer response was 

high and current media research 

indicates that more engaged 

women read it than any other 

magazine in America. Parenting 

magazine continues to bring in 

family portrait clients, with each 

issue reaching nearly 1.5 million women 

between the ages of 25 and 49 

who have children younger than six. 

PPA's media planners recom-

mended national advertising because 

the membership is geographically 

diverse. Magazines were chosen as 

the best medium because they 

provide opportunity for: 

• broad coverage of PPA's target 

groups 

• a means of accumulating large 

audiences through primary readers 

as well as pass-along readers 

• extended "life" of the advertising 

message 

• visual enhancement and impact 

of the PPA Storyteller creative 

• flexibility in creative units and 

measures (PPA will have a variety 

of color, black-and-white. full-page 

and haif-page ads in 1998), and 

• a means of generating 

additional inquiries through reader 

service labels, advertiser directory 

sections, and 800-number hotlines. 

Planners have scheduled a 

minimum of three PPA ads in each 

magazine, in order to generate 

frequency levels necessary for building 

consumer awareness and generating 

calls. They have also negotiated 

special opportunities that enhance 

the value of the plan without adding 

cost. such as telephone links and 

participation in bridal expos. 

These extras stretch PPA's 

promotional dollars. But 

the critical factor in building 

the PPA brand name is 

member participation at the 

local level. Free materials 

make it easy for members 

to take advantage of the 

campaign. Storyteller ad 

slicks are distributed in 

membership mailings 

and the quarterly 

newsletter, Marketing 

Guide. Window 

decals are included 

in the membership 

renewal kit. The 

Storyteller service 

mark is available 

on disk for use in 

printing studio 

newsletters, busin g cards, and 

letterhead. Just call 800-786-6277, 

ext. 300, or for quicker service, 

download the art work from PPA's 

Web site, www.ppa-world.org. 

Storyteller shirts, pens, counter 

displays and other merchandise are 

also available for sale. 

There's strength in numbers. 

With a unified effort. PPA 

members can make an impact on 

the consumers choice for 

photography services. As Bright 

House, creators of The World's 

Great Storytellers slogan, said, 

"Building PPA's brand name, 

along with an understanding of its 

value, will lead consumers to 

choose a PPA photographer over 

a mass merchandiser. Ultimately, 

the consumer will understand that 

only by choosing a PPA 

photographer will they receive an 

image that tells the story of who 

they really are."  ■ 

Sherry Crisp is PPA director of 
communications. She works with the 
Consumer Awareness Committee 
and media consultants to plan and 
implement the PPA Consumer 
Awareness advertising campaign. 
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IMAGED, 
IMAGEOLOGISTS 

945 WEST HYDE PARK BLVD., INGLEWOOD, CA 90302 

I S  T H  E  D  I G  I T A L 

GITAL CAMERAS 

J FUJIFILM  DS515A 
UJIX Digital Card Camera DS505/DS51 5A 
is Fuji. DS-505/DS.515A digital camera is a PC card (ATA) equipped SLR, that's 
enpatible with a wide range of interchangeable Nikon lenses And accessories. 
1 innovative condenser optics enables the Fujix DS-505113S-515A to capture the 
(tire viewfinder image. With an effective ISO speed of 1600, they offer the ulti-
ale in digital versatility. 'Continuous shots of 3 frames/second, up to 7 frames. ' 
gh-resolution 1,2800,000-pixel file. 

r _ 

J'I FUJIFILM  OS-300 
is FuliFilm DS-300 digital camera is very simple to use. The image quality is corti-
irable to Fuji's more advanced SLRs. The DS-300 has a high precision 2/3-inch VT 
,D with 1.3 million square pixels (1,280 x 1,000). Auto-Exposure, auto-focus and 
doflash all built in. The 3X optical zoom lens covers focal lengths equivalent to 35- 
dmm range of a 35mm camera's zoom. Stores images to a PC card for easy 
meter to a computer equipped with a PC card reader, or use the serial port to 
Vat data to a computer. Output for NTSC or PAL video. Effective ISO 100 and 
Q modes. 

Nikon 
LECTRONIC IMAGING 
'1e New E2N in HIGH sensitivity mode = IS03200 equiva-
nt Expands your potential for Professional Photography. 
,e NIKON E2 Series incorporates a 2/3-inch, 1.3 million pixel CCD Image aen-

r capable of delivering natural looking high-fidelity color images. With the new 

:N . the high-sensitivity CCD processes images at the ISO equivalent of 800 

TO mode) or 3200' (HIGH mode), facilitating faster shutter speeds for shoot-

' under the most demanding lighting conditions. 

canon 

E2N / E2NS 

EOS•DCS 3 

High-resolution 1.3-million pixel instant capture at 12 bits 
Per RGB channel. 
Superb image quality at all ISO setting from 200 to 1600, 
more than suitable for magazine and newspaper reproduction 
Continuous shooting possible up to 12 images per burst at 2.7 
frames per sound. 

Stores up to 124 images per card, using economical, reusable 
170MB PC Card. 

✓IINOLT/\ RD-175 

e Minolta RD-175 uses three CCD's (Charged Coupled Devices) to store photo 

ages as digital data. This newly designed 3-CCD system provides superior color 
ntrast while a high resolution of approximately 1.75 million pixels (1,528 horizontal 
146 vertical) has been achieved• PCMCIA card enhances Portability. The PCM-
1 (ATA) card is used for recording photo images. This card has a large capacity of 
1 Mee nd can record 114 image frames. • SCSI-2 interface for compatibility with 
cintosh and PC. 

• LOR DIGITAL PRINTERS 

(odak II N 
irIlal science 

8650 
COLOR PRINTER 

N the image quality of Kodak in just over a minute 

'rots overheads, and now CMYK position proofs) . 

I fastest dye sub printers in their class. Pick from 3 models, based on 
Other you want rich photo-realistic prints, overhead transparencies, or 
:urate CMYK position proofs. You don't have to sacrifice speed for quality 
xi get impeccable prints m just over a minute and transparencies in a 
lute and a half. 

-PSON 
Stylus 800 

Stylus PHOTO 
Stylus 3000 

VTASTIC' New color printers from Epson, perfect for printing color 
Aiagraphic Images. Micro Piezo ink jet technology. Fastest print speed in 
k class. Quick-Dry inks. Windows amd Macintosh compatible. 

LOCAL-310-672-9090  FAX-310-672-3030 

D  I V I S I O  N  O  F  I N  T E R  N A T I O  N  A L  S U  P t' L  F S 

04KIh 

NEW 
Nikon 
ELECTRONIC IMAGING 

LS-1000 
SUPERCOOLSCAN 
Fil m Scanner 

• 35mm (positive or negative, color or monochrome). 
• Fast 40-second scan times for 2.592 x 3.888 pixel.. 
• Advanced LEO illumination for speed, reliability and color 
..Curacy. 

• Precision 12-bit All) conversion for wide dynamic rangy 
• Autefocus ensures consistently sharp scan, 

GUARANTEED LOWEST PRIC St 

Nikon LS-4500AF 
Multi-formal 

ELECTRONIC IMAGING  Film Scanner 

The LS4500AF Film scanner stigoitx formate from 35 mm to 4 x Sin. Scanning 
head with dust optical system Vrecision 12 bit A/D conversion maintains wicks 
dynamic range. Aulofocus ensures consistentlyy sharp scene. Carders with masks 
for all popular frame sizes streamlines produetbn. Easyy-access fronl•loading 
design simplifies film handling. 3,000 dpi resolution on 95 mm and 1,000 dpi on 1 x 
5 in., and it's small enough to fit on your tleeklop !. High speed scanning entl pre-
view: The LS-4500AF scans fast - 120 seconds for full frame 35 mm and 180 sec• 
onds for full frame 4 x 5 in. Preston is only 30 seconds on 4 x 5 and 20 seconds on 
35 mm. Easy-to-use Nikon software . Photosflop plug-in for Mac. OS, and TWAIN 
source for Wind... u,ers. 

FLATBED SCANNERS 

Niko n  SCANNERS 
ELECTRONIC IMAGING 

The ScanTouch AX-210 takes the wort out of scanning by delivering an A4 sire 
page (8.3 x 11.7) scan al 600 dpi m an incredible 31.6 seconds' With an optical res-
olution of 800 z 1200 dpi. Incorporating Nikon's renowned optic. to produce supe-
rior color fidelity and reliable chap edge definition  Transparency uniln eM Auto 
document feeders available for most models New and Re-furbished 
Choose from 3 models  • AX•110 - 8 bit A/D conversion 300 x 600 dpi. 
• AX-210 - 8 bit A/D conversion 600 x 1200 dpi • AX-1200 - 30 bit 600 x 1200 dpi 

Linoty WHell SAPHIR ULTRA 
OPAL ULTRA 

Saphir Ultra - Flatbed Co...,. wig, mtsg,.t.d transparency unit Optical 
resolution 1000 X 2000 dpi. Maximum original format 8- X 11.7. 36 nit 

Opal Ultra . Flatbed scanner with integrated transparency unit. Optical 
Resolution 1400 X 2800 dpi. Maximum original format 17- X 5. 7- 36 bit 

Polaroid 
Digita'(rac�,ng 

SCANTOUCH 

MAKE-A-COPY 
INSTANT 

COLOR PRINT SYSTEM 

The New Polaroid Make-a-Copy Instant Color Print System duplicates 

original prints and small 3-D objects on-site and in just 60 seconds! 

Quality reproductions and enlargements up to 5'x T' 

No negatives are needed. 

FUJIX PICTROGRAPHY 
3000 

Photographic - Quality Digital Image Printer. Continuous tone & Maxmm 

resolution of 400 DPI. Superior to conventional dye - sub printers. Print 

directly from computer graphics, scanned images & Photo CO's ...without 

chemicals or toner! Available in 30MO or 4818. Call for a demo apt. 

LIMITED SUPPLIES OF NEW 4000 AVAILABLE NOW! 

E  A  8  1  N  Co  A  r 

FUJIFILM 

A  1  L A s L 
PROFESSIONAL EMPLOY MENT OPPORTUNITIES AV, �LE. CALL FOR DEYAt 

At IMAGE OL OGISTS we are co m mitted to excellence in service. W e are Authorized Dealers 

with direct access to Technical -Hot Lines' which enables us to resolve most issues over the phone. 

We know how important it is for you not to feel alone with this equip ment. There is so meone to talk to... USI�I 

VISA F 

C.O.D. 

More info? Circle 50 



VY�l Winona Month 
Winona  International  School  of  Professional  Photography 

Courses for February/March 1998 
Traditional Classes at 
Winona-Atlanta 
Portrait I  
(Course # 98 W 101) 
February 9-12, 1998 
Mark Allen, M.Photog.Cr., PPA 
Certified 
PPA Members: 5475 
Non-mcmhcrs: $675 

Portrait 1I  
(Course #98W102) 
February 16-19, 1998 
Mark Allen, M.Photog.Cr., PPA 
Certified 
PPA Membci  {. 
\on-members: ti(, _ 

The Fine Art Of Making A Living 

In Portraiture  
(Course #98WI03) 
March 9-12, 1998 
Dave Newman, M.Photog.Cr., PPA 
Certified 
IT \ \Irmhers: �, _)00 
Non-memhers: s',_00 

Photographing High School 

Seniors  

(Course #98W104) 
March 16-19, 1998 
Mark Allen, M.Photog.Cr., PPA 
Certified 
1'I' \ \1� mhers: S4 i > 
Nun-nicitlhers: S6; 

Portrait I  
(Course # 98W 106) 
March 30 - April 2, 1998 
Kathy Buntyn, M.Photog., Cr. Photog., 
PPA Certified 
�  �,; 

Digital Imaging Classes 
at Winona-Atlanta 
Advanced Adobe Photoshop  

(Course #98W202) 
February 9-12, 1998 
Eddie Tapp, MEI.Cr., PPA Certified 
PPA Members: $680 
Non-members: $1,200 

Absolutely Gartel  

(Course #98W203) 
March 2-5, 1998 
Laurence Gartel 
PPA Members: 5680 
Non-members: $1,200 

Projects In Photoshop  

(Course #98W204) 
March 9-13, 1998 
Eddie Tapp, MEI.Cr., PPA Certified 
Jane Conner-ziser, Cr.Photog. 
PPA Members: $875 
Non-members: 51,425 

Adobe Photoshop  

(Course # 98W205) 
March 30 -April 3, 1998 
Eddie Tapp, MEI, Cr.Photog., PPA Certified 
1111A Members: $875 
Non-members: $1,475 

On-Location Classes 
On-Location With Hugh Jacob, M.Photog., 
PRA Certified 

Portrait I  

(Course #98L 103) 
February 15-19, 1998 

Location: Brampton, Ontario, Canada 
PPA Members: $475 
Nun-members: 5675 

On-Location With Joe Campanelli, 
M.Photog., PPA Certified and Mary Jean 
Campanelli, PPA Certified 

Creative Expressions 

(Course #98L104) 
February 22-26, 1998 

Location: Damascus, Maryland 
PPA Members: 5475 
Non-members: $675 

On-Location With Dave Noonan, 
M.Photog.Cr., PPA Certified 

The Fine Art of Making a Living 

In Portraiture  

(Course #98D05) 105) 
February 23-26, 1998 
Location: Salt Lake City, Utah 
PPA Members: $500 
Non-members: $700 

On-Location With Drake Busath, 
M.Photog.Cr 

"Real Life" Ideas for Portrait and 

Wedding 

(Course #98L106) 
March 22-24, 1998 

Location: Salt lake City, Utah 
PPA Members: $370 
Non-members: $520 

On-Location With Michael Ayers, 
M.Photog., PPA Certified; Christopher 
Short, PPA Certified; and Linda K. Wilkes 

Today's Wedding Albums of The 

Future  

(Course #98L107) 
March 23-26, 1998 
Location: Odessa, Missouri 
PPA Members: S475 
Non-members: $675 

On-Location With Ken Meade, 
M.Photog.Cr., PPA Certified 
Table Top Photography  

(Course #98L 108) 
March 29-31, 1998 
Location: Nash-011e, Tennessee 
PPA Members: 5390 
Non-members: 5590 

An additional discount is available 

if you register 30 days in advance! 

For more information on these or 

other classes see the December 
1997 Professional Photographer 

Storytellers or call Winona at (800) 

742-7468, ext. 266 or 265. 



Professional Photographer Storytellers' Digital Imaging Department 

New York photographer Michel Tcherevkoff, this month's cover artist, believes in provoked luck: When opportunity meets hard work, 
eventually everything falls into place—thus the image he created for Digital Corporation to advertise their role in launching Windows 95 
for Microsoft. When the art director wanted Tcherevkoff to create an image suggesting window light, he accommodated him. 
After-hours, Tcherevkoff worked on a slightly different tangent. Using a single spot and a cutout, Tcherevkoff photographed three 
different surfaces: one on wood for the floor and two on textured paper. Then he digitally distorted an image of a computer he had 
photographed and placed a textured paper image on the screen. The second textured paper image was used for the background. 
When the art director saw the image the next day, he liked it enough to use it with only minor alterations. 
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111 
An Interview With Commercial Photographer 

Michel Tcherevkoff 

BY INGRID S. KRAMPE 

s if seeking equilibrium, the flying ears hang 
latitudinally, counterbalancing the zebra-striped 
sneaker soles. poised ready for landing. Both 
embellish the placid grin demurely plastered on 
the Dalmatian's face. No noir in this image, just 

streaks of wispy white clouds dancing in a serene blue 
sky amidst a flying—rather, a gliding canine. 
A harbinger of Madison Avenue whims for more than 

25 years, photographer Michel Tcherevkoff creates 
images so vanguardist they border on retro. While the 
digital revolution has provided tools limited only by the 
imager's imagination, Tcherevkoff is on a "less is more" 
bent. "Many photographers and designers are piling it 
on just because it's there," said Tcherevkoff. "I'd rather 
do less, simplify, minimize, with a lot of whites, and use 
the tools only when required." 
However, his reputation as the preeminent conceptual 

photographer of the '80s was built on complex "special 
effects" images he created traditionally for high-tech com-
panies like Bell Laboratories, AT&T, and General Electric. 
The images he produced then are strikingly similar to the 
digital images his contemporaries are producing today. 

Tcherevkoff created "Sputnik" because he found the soles 
more interesting than the shoes he had photographed for 
the client. To make the image. he posed the studio mascot. 
Tache, on a large sheet of glass and photographed her 
from underneath. He marked the location of the dog's feet 
on the glass, then placed the shoes on the marks and 
double exposed the film. Further manipulations. such as 
spot arrangements, were carried out digitally. 
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Under the direction of Art Director Bruce Engelson, of the N. W. Ayer/Detroit 
ad agency. Tcherevkoff created "The Pressure Extrapolation" for General 
Motors. Photographed traditionally in 1986, the image has more of a "digital 
look" than Tcherevkoff 's contemporary digital work. 

"Been there, done that," said the 
chameleon-like Tcherevkoff, who 
produces work that is largely 
pristine, whimsical, and just a little 
bit sexy. Umbrellas with voluptuous 
curves; a gold fish puckering in a 
whirling bath of vodka: a crimson 
purse with pursed lips—all offset by 
a stark, white background. His 
images are spare and bold, with a 
humorous twist, understated wit on 
a minimalist's palette. 

Born in Paris to Russian ansto-
cratic emigrants from the Bolshevik/ 
communist revolution. Tcherevkoff 
has a background as colorful as his 
images. He graduated from law 
school in Paris before coming to 
America on holiday to visit his sister. 
He never went back. "In retrospect, 
I believe I was meant to be here." 

he said. "I didn't really feel 
comfortable living in France. It was 
too small, too narrow. But I didn't 

realize that until much later. When I 

came here, I found that Americans 
don't care where you come from, only 
what you can do. It induced a major 
mental change, because the answer 

was I could probably do anything." 
With a bevy of Fortune 500 

clients, and two decades of images 
in magazines such as Town and 

Country, House Beautiful, 

Glamour, Good Housekeeping, and 
more, his attitude may well be 
justified. Tcherevkoff is the current 
president of the Advertising 
Photographers of New York. His 

work has been exhibited worldwide 
including Rio de Janeiro, Tokyo, 
Brussels, the National Photographic 
Archive in Lisbon, and several 

venues in New York and Paris. 
Professional Photographer 
Storyteller caught up with him in 

New York to ask him about his 
work, his life, and his vision. 

PPS: You have a law degree. 
Why did you pursue a career in 

photography? 
MT: Not practicing law is probably 

the smartest thing I ever did, because 
you have to follow your heart. I 
became a photographer because I 
didn't know how to paint, and my 
airbrush work was rather primitive. 
It was also a medium that provided 

a very quick visual return. 

PPS: Do you work in any other 
media? 
MT: I create large pieces for my 
garden—monumental metal/wood 
constructions that are often 10-20 

feet high and wide. I create even larger 
natural constructions on my property 
in rural Rhinebeck, New York. 

PPS: What kind of constructions? 
MT: I've created a 150-foot snake 
out of tree trunks and giant bonsai 
out of whole trees. 1 have some small 
earth-moving equipment I use for 

some of my creations. For example, 
I'll see a nice site and use branches 
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10-15 inches in diameter to create 
a whole family—like a father, 
mother, and four or five children— 
and then I'll just leave it there. 

PPS: What kind of response do 
you get? 
MT: People seem to find this kind 
of work amazing. They think ft's 
incredible and ask me why I do it. I 
tell them because it's fun 
and it keeps me 
aesthetically, creatively, 
and tangibly in touch 
with the world through 
its natural elements. It 
keeps my mind going. 

PPS: Your photography 
work from the '80s 
looks "digital." What 
were you after in those 
days? 
MT: The first 15 to 20 
years of my work was 
produced conventionally, 
but my imagination 
exceeded my technical 
capabilities. 1 was 
inventing darkroom and 
camera room techniques 
in an attempt to fulfill 
my vision, to execute 

my imaginings, but I felt 
limited. The new 
technology removed a 
lot of barriers. It was 
exciting, and it ultimately 
changed my style. 

PPS: Tell us about your 
first digital experience. 
MT: About 10 to 12 
years ago, I was at a 
printing plant, watching 
as some of my work 
was being printed for a 
client, when I saw one 
of my images on a 
screen. I had no idea 
what it was and thought 
it was a TV. Although I 
had worked with clients 

like IBM and Controlled Data in the 
'70s, I understood computers as 
punch cards. At the time, I didn't 
make the association that the 
industry would eventually become 
what it is today. 

PPS: What happened next? 
MT: I asked the technician what the 
possibilities were, like could he 

change the background? Some of 
the answers were yes some were 

The contrast between the bright colors 
of the umbrellas and the stark white back-
ground is representative of Tcherevkoff's 
current works. "Rain Dance" is an 
after-hours modification of an image 
Tcherevkoff created for an insurance 
company. The image was recognized 
by 1996 Communication Arts in the 
photography annual. 



C o nce p Wal P h oto gr a p hy xl nts 

By Michel Tche wl(off 

• Don't worry about rules—nothing is set in stone. 
• The object is to relate a story visually. 
• The story does not need to be obvious—it's better if it requires some thought. 
• Resources such as The Handbook of Commonly Used American Idioms by Barron's Publishing can be very helpful. It 

makes light of expressions such as "change of heart," "in the soup," and "in the swim." 
• Understand who is buying the image and what they are trying to convey. 
• Stay on top of current events. I read several newspapers a day to keep abreast of upcoming trends and global events. It 

keeps me in tune. The brain Is like a computer, you put things in memory and when you need something, it comes back to you. 
• Practice. Very often when I read an article, I will do mind exercise to quickly come up with an image that would 

appropriately illustrate it. Conceptual photographers need to be able to think on their feet. 
• I believe in provoked luck. That's when opportunity meets hard work. If you work hard, eventually things will fall into place. 

no, because the software at the time 
was very limited for prepress 
applications. But 1 knew—that 
day—that this technology would be 
part of my artistic evolution. 

PPS: How did you get started? 
MT: At the time, only the bigger 
labs had very high-end machines 
that no one could afford. Macintosh 
was still in its infancy and Adobe 
Photoshop didn't exist yet. So I made 
an agreement with a lab, for a very 
reasonable rate, to use their equipment 
at night from midnight until 6 a.m. 
Eventually, I got my own equipment. 

PPS: What equipment do you 
currently use? 
MT: I shoot all of my own images 
with several Canon EOS systems. 
including the EOSIN and A2E. For 
medium-format images, I use the 
Mamiya RZ Pro and its arsenal of 
lenses. Sinar 4x5 view cameras are 
used in the studio for large-format 
images. On the digital side, my 
primary creative production tool is a 
Silicon Graphics workstation with 
Barco Creator software, because it 
has very high real-time capabilities. 
The studio also has three Macintosh 
Power PCs: several types of remov-
able media including Zip, Jaz, and 
SyQuest drives; a Kodak XLS 
printer and an RFS 35-70 scanner. 

PPS: You were creating images 
that looked digital in the early '80s. 
How did the digital revolution/advent 
of desktop publishing affect your work? 
MT: A byproduct of the digital 
revolution was that I realized that 
everybody else could now do the 
same things that I had been doing 
traditionally. I am still often asked to 
do the perspective effect, which I 
absolutely loathe now. The first time 
I used it in a photograph, the art 
director turned it down because he 
said it was too avant-garde, too 
graphic, and people wouldn't get it. 
Now we do this on the computer with 
our eyes closed. Today, I don't want 
to do it anymore. I've been there, 
done that—why do it again with a 
machine? I also felt that what I had 
been doing suddenly had less validity. 

PPS: How did your work change? 
MT: It was almost like starting a 
career from scratch, assisted with 
this new state-of-the-art technology. 
I found myself completely redoing 
my portfolio and coming up with an 
evolved, upgraded look for the new 
marketing environment. 

PPS: What is different about the 
new look. and how do art directors 
respond to it? 
MT: The computer is a very simple, 
basic tool to enhance images. I 

was suddenly able to deliver very 
pristine work, my whites were 
pure, my colors were enhanced, 
and the clients noticed. Sometimes 
the images were only improved by 
a small percentage, but they noticed 
everything was just a little better. 
So I knew I didn't have to go all 
the way and do crazy stuff just 
because 1 could. Complexity became 
very passe. I instinctively wanted to 
do less. so I simplified and minimized, 
with a lot of light and whites. I 
used the tools only when required. 

PPS: How did the agencies feel 
about your new look? 
MT: The new climate has caused a 
reshuffling in the agencies and the 
old-timer art directors are being 
sidelined. A new breed is coming up 
the ranks that are very technologically 
minded, although they lack the 
experience that only time can give 
you. Essentially. I was representing 
my new work to new people. and 
they were very accepting of my ideas. 

PPS: What do you try to achieve 
through your imagery? 
MT: Images should leave an 
impression. There should always 
be some kind of reaction from the 
viewer. And when an image is 
examined closer, it's always nice to 
discover new stuff. I like to leave 
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"Shadow of her Sole" was created by Tchereukoff for Anne Klein. The shoe was photographed traditionally on 
paper that had a corrugated cardboard look. For the background, Tchereukoff used a silhouette of the shoe 

and manipulated the red, green, and blue channels in Photoshop. 

my viewers with just a hint of a 
smile on their faces. 

PPS: From where do you draw 
your ideas? 
MT: I set time aside for experimen-
tation, for my own fulfillment as an 
artist—to find new light, to find new 
ideas. I go to museums, I travel, I 
read. The brain is like a muscle, you 
need to exercise it creatively. 

PPS: By creating giant bonsai? 
MT: Yes, by creating giant bonsai. 
Having a hobby is very important, it 
Provides mental balance. You need 
to take time out, which is critical. I 
find it very important to replenish 

my creative self, to see other 

artwork, cultures, and countries. 

PPS: When you create an image, is 
it ultimately for you or the client? 
MT: Both. First for the client. Let's 
not forget. I am a commercial 
photographer. I never considered my 
work fine art, because the best I 
could hope for was that maybe 
they'd discover me when I'm dead. I 
made the choice to make a buck 
immediately. However, in every 
image there are choices: should I do 
it this way or that way? There is the 
mood of the day, the necessity of 
the business. Is it for the client, my 
portfolio, a stock image? There are 
always a variety of factors that enter 
the picture. Occasionally 1 create an 

image strictly because I like it, and 
don't care if anybody else does. 
Very often I'll create images that 
please me after the client's work is 
done. Like the tennis shoes on 
Tache (the Dalmatian). 

PPS: Tell us about the Dalmatian. 
MT: Her name is Tache, which 
means "spot" in French. She lives at 
the studio, attends board meetings 
with me, and frequently accompanies 
me to restaurants. She is so well 
behaved and liked that shop owners 
in the area let her in without 
question. In fact, she's the one 
everybody around here knows. I'm 
just known as the photographer that 
belongs with the dog.  ■ 
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Priceless mo ments like these de mand nothing but the best. W hen ' 1,cj,1 P  /, (/.S O11l Y 

M. Photog., seeks to catch the m in true, glorious color, he turns to KODAK Pro 400 M C Fil m_ 

"Any fil m can give you great mid-tones. But this fil m gives me both superb highlights and 

detailed shadows. The fil m offers extre mely fine grain and mediu m contrast, so it's perfect 

for the high-contrast situation of white dress and black tuxedo. I get sharp 

and delicate detail in both —the black and the white. With its realistic color 

saturation, I know I'll get accurate colors without sacrificing flesh tones. Here, 

had no proble m capturing the lu minous white of her dress, yet still re main 

faithful to her vibrant skin tones. Botto m line? The only fil m I trust my wed-

dings to is KODAK Pro 400 M C." 

Kodak and Kodak Professional are trademarks.  Eastman Kodak Company, 1997  Kodak Professional. A division of Eastman Kodak Compi 
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To receive real-life how-to stories by leading wedding photographers, 

call for our new guide: 1 800 717-4040— ask for PG-938. 
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Kodak Profess
ional 

dak Compt Photo: E Drake Busath, 1997 



PREPARING PHOTOGRAPHS FOR THE 

reating a World Wide Web 

site to market your 

photographs can be a very 
effective means of exposing your 
work to a large, untapped audience. 
However, the design process 

introduces a number of variables 
that do not affect other, more 

traditional media. One of the most 

The Machine That 
Goes PING! 

When CompuServe and UNISYS started 
charging royalty fees for the use of the 
GIF compression algorithm (formerly 
free), a group of independent graphics 
developers formed a coalition to create 
an improved royalty-free file format. The 
result of their efforts is PNG 
(pronounced "ping"). a flexible and 
open format for storing bitmapped 
graphic images. PNG offers several 
benefits over GIF. For example. PNG's 
compression method has been 
thoroughly researched and judged free 
from patent problems. PNG's feature set 
allows compatibility with GIF files and 
provides support for true color and alpha 
channel storage. In addition, PNG files 
are generally smaller than GIF files. The 
format also otters a new method for 
progressive display that Web developers 
find more visually appealing. Adoption 
of the format has been slow, but more 
graphics programs and converters like 
Ulead's SmartSaver plug-in are now 
supporting PNG. What's more. fewer 
new image editing programs. like KPT 
Photo Soap. are supporting GIF. 

dramatic differences is that you 
don't have control over how a 
viewer sees your images. Among 

the factors that determine how 

images are viewed on the Web are 
the quality of the viewer's computer 
display system, modem speed, and 
the Internet service provider 

connection. Since you have no 

control over any of these variables, 
all you can do is prepare your 
images so that download time is 
kept to a minimum and display of 

your work will look as good as 
possible on most computers. 

Choosing between GIF & JPEG 

There is some controversy 
among Web designers over which 

graphic file format is best suited for 
display on the Internet: the Joint 

Photographic Experts Group (JPEG) 

or the Graphics Interchange Format 
(GIF). Another alternative is Portable 

Network Graphics, or PNG (see 

sidebar). As is true with all aspects 
of digital imaging, there are certain 

trade-offs when you choose any file 

format. A GIF image file works best 
when there are a limited number of 
colors in the image. If your image 
contains 256 colors or less. you can 

use a GIF file format. If you want to 
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Adoptive Palette. Photo ©1997 Glamour Portfolios (www.glamourportfolios.com). 
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maintain photographic quality in 
your images, you can use a JPEG 
file format, which supports up to 
16.8 million colors. If your Web site 
has line art or computer-generated 
illustrations, chances are they 
contain less than 256 colors, which 
also makes them good candidates 
for the GIF format. The same is true 
with buttons or splashes of color. 
Most decorative files contain only a 
few pixels and use very few colors. 
Because JPEG is a "losey" compression 
method (it loses some information 
when it is compressed), text can 
become blurry when displayed. That's 
why GIF is the best choice if your 
graphic contains text or sharp edges. 
A JPEG file format is better 

suited for photographic files, 
because it allows the use of more 
colors. However, if the viewer does 
not have adequate graphic 
capabilities—such as a powerful 
graphics card or high-quality 
monitor—JPEG images may be a 
waste of time. JPEG files are often 
larger than GIF files, so they tend to 
take longer to display due to 
compression. However, they work 
well for background files because they 
have lower contrast and a larger 
color selection—both of which are 
helpful when selecting a number of 
similar, but unobtrusive, colors. 

Progressive vs. Interlaced 
Unlike other compression systems, 

GIF was designed specifically for 
online viewing. If your image is 
stored in non-interlaced form, the 
viewer sees 50 percent of the image 
when half the image download time 
is complete. If the image is stored in 
interlaced form, the viewer sees the 
entire contents of the image, even 
though only half of the image data is 
displayed. 
An alternative to interlaced GIF is 

progressive JPEG. This file format 
rearranges stored data into a series 
of scans of increasing quality. When 

19© Ulead JPEG SmattSaver - Cozureel.tif 11!3x] 9760408 
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tided 1:1 1 MI'm i rl a I ,1f —M-1   I 
Mask Options Background 

Smgoth: I None 
Mode: 

Best 
compressbn 

J 

save As... I 

JPEG Options I 
S.Wbsam t' IYUV41 1 

Quality (0..100): 180 jj 

Cancel  I 

J 

Best 
quaky 

j jelp  I .1 @arch...  I U 10, I DI 

Ulead System's SmurtSuver 3.0 gives phutugruphers Gll: JPEG, and PNG 
options for converting their images for the World Wide Web. Even at 80 percent 
of the original image quality, the image was compressed by a ratio of 16:1. 
Photo 01997 Glamour Portfolios (www.glamourportfolios.com). 

a progressive JPEG file is transmitted 
across a slow communications link, 
a decoder generates a low-quality 
image very quickly from the first 
scan, then gradually improves the 
displayed quality as more scans are 
received. When all scans are 
complete, the final image is identical 
to that of a conventional JPEG file 
with the same quality settings. 
Progressive JPEG files can be 
slightly smaller than equivalent 
sequential JPEG files, but the ability 
to produce incremental display is the 
main reason for using progressive 
JPEG. Most contemporary Web 
browsers support progressive JPEGs. 
To see the on-screen difference 

between sequential and progressive 
JPEG files, visit inTouch 
Technologies' Web site at www.in-
touch.corrVpjpeg.html. The inTouch 
site displays two identical images 

side by side: one progressive and 
one sequential. You can compare 
the images as you watch them fill 
the screen. The company's 
inexpensive (less than $25) JPEGiT! 
file format plug-in allows you to 
create progressive JPEG files and is 
available for Windows NT, Windows 
95, and Mac OS. You can download 
a 30-day trial version of the plug-in 
from the Web site. 
While you're on the Web, surf 

on over to my Web site at 
www. hyperzine. corrVwri ter,-v *f . h tm I 

and look at the two images 
displayed there. These were 
tweaked using Auto F/X's 
Photo/Graphic Edges and converted 
into a GIF file with Adobe 
Photoshop's GIF98a Export plug-in. 
The text was produced with Kai's 
Power Tools, controlled by KPT 
Actions, then converted to a GIF file. 
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Making the File Conversion 
Before you can integrate a 

photograph into a Web site design, 
you must translate the original file 
into a format that can be read by 
most Web browsers. In Photoshop, 
Adobe Systems includes two 

methods of preparing images for the 
Web. One of them, JPEG, is a File 
Format plug-in. The other is an 
Export plug-in. If you want to 

convert your images to GIF or JPEG 
format, but are looking for "more 
power" than is provided by Adobe 
Photoshop, take a look at two 
plug-ins from Digital Frontiers. 
Developed for high-end UNIX 
workstations and ported to the Mac 
OS and Windows platforms, Digital 
Frontiers technology includes color 
space reduction based on Human 
Visual System (HVS), which makes 
8-bit images that are 
indistinguishable from images 

containing millions of colors. Like 
Dolby noise reduction technology, 
HVS is a proprietary signal processing 
mechanism that provides superior 
quality even when information is lost 
in compression. 

Digital Frontiers' ColorGIF 
package features two versions of its 

Companies M 
e Systems Inc.  (175) 

345 Park Avenue 
San Jose, CA 95110-2704 
408-536-6000; FAX: 408-537-6000 
Web Site: www.adobe.com 

Auto F/X Corporation 
tack Point HCR 73 
.0. Box 689 
Alton Bay. NH 03810 
603-569-8800: FAX: 603.569-9702 
Web Site: www.autofx.com 

Digital Frontiers 
1206 Sherman Avenue 
Evanston. IL 60202 
847-328-0880; FAX: 847-869-2053 
Web Site: www.digfrontiers.com 

plug-in: a Filter and a File Export 
module. Not all software supports 

Photoshop's Export plug-in 
standard. If you do not have 
Photoshop, you will probably be 
able to use only the filter version of 

the plug-in. ColorGIF is designed to 
produce small, high-quality GIFs. 

Depending on the original image, 
you can expect up to a 70 percent 
reduction in file size. You can even 
reduce portions of an image to 
different color depths. Netscape, 
Mac OS. and Windows palettes are 
built in for fixed palette reduction. 
The plug-in control panel displays 
the size and estimated download 
time with each change of settings, 
so you never have to guess what the 
effect of changes may be. 
Digital Frontiers does not 

recommend ColorGIF with less than 
16MB RAM, nor should it be used on 
a non-FPU 68K Mac OS computer. 
Without a floating point processor 
or a PowerPC chip, adaptive 

reductions can be slow, although the 
product is still useful for high-quality 
fixed palette reductions. 

HVS JPEG is another tool that 
incorporates HVS technology. 
Unlike HVS ColorGIF, HVS JPEG is 

c Is 
inTouch Technologies  (178) 
1383 'Washington Avenue 
Newton, MA 02165 
617-332-6800 
Web Site: wwwin-touch.com/pjpeg.html 

(176)  MetaCreations Inc. 
6303 Carpinteria Avenue 
Carpinteria, CA 93013 
805-566-6200; FAX: 805-566-6385 
Web Site: www. metacreations.com 

179j 

Ulead  Systems Inc.  (180) 
(177)  97C West 190th Street. Suite 520 

Torrance. CA 90502 
800-858-5323.310-523-9393 
FAX: 310-523-9399 
Web Site: www.ulead.com 

a filter plug-in and is found in the 
image editing program's filter menu. 

A Windows-Only Solution 
Ulead System's Photolmpact is a 

Windows-based image editing 
program that accepts Photoshop-
compatible plug-ins. The company 
also produces several plug-in 

packages for preparing photographs 
and graphic images for the World 
Wide Web. Recently, Ulead 
combined its GIF SmartSaver and 
JPEG SmartSaver plug-ins into a 
single plug-in. It optimizes GIF, 
JPEG, and PNG images by 

providing a balance between the file 
size and image quality. There are 
three buttons in the plug-ins dialog 
box---one for each file format—that 

allow you to move between tabbed 
menus specific for each file format. 

Ulead SmartSaver 3.0 provides 
optimization options that let you set 
file size and appearance. 

To see how these changes affect 
the image file, two large preview 
windows show "before and after" 
comparisons. Tools are provided for 
zooming, scrolling, and centering, so 

you can examine your image in 
detail. Above the previews you will 
see a size comparison of the 
compressed and uncompressed 

images. An Options tab allows you 
to choose interlaced GIF or 
progressive JPEG options. JPEG 
compression controls help 
determine the best quality at the 
best compression. You can change 
quality settings by dragging on the 

quality slider and choosing between 
different types of compression. 
If you do not have Ulead's 

Photolmpact 4.0 or any other 

Photoshop-compatible programs 
installed on your computer, you can 
use the SmartSaver plug-ins with 
Windows Explorer to optimize 
existing images. Just right-click on 
an image, and choose Open to 
SmartSaver from the Explorer pop-

38 



up menu. You can download a 15-
day trial copy from Ulead System's 
home page at www.ulead.com. 
Ulead's WebRazor for Photoshop 

is a package of Windows-based 
Filter and Acquire plug-ins that 
provides easy-to-use tools for 
creating Web graphics—including 

animations. Some of WebRazor's 
features include seamless Web page 
tiles for backgrounds, drop shadows, 
colorful frames, fractal designs, 
irregularly shaped image maps, and 
Shift Image, which can be used to 
create backgrounds. The plug-in 
adds a Web menu item to the menu 
bar and allows you to access all the 
plug-ins in the package. WebRazor 
also includes Button Designer, which 
allows you to create 3-D beveled 
buttons or add embossed, 3-D effects 

to text and selections. A combination 
of Ulead Photolmpact 4.0, 

SmartSaver 3.0, and WebRazor is 

the most affordable way for Windows-
based photographers to prepare 
images for the World Wide Web. 

Design Tips 

If there is one overriding concern 
when designing graphics for the 
Web, it is loading time. All other 
design parameters are secondary to 
the amount of time it takes a graphic 
to display on screen. Because most 
Web surfers have short attention 
spans, your graphics have to display 
FAST, or you loose them forever. 
To increa-�- the likelihood that 

search engines will find your site or 

rank it among its first listings, use 
meta tags to introduce important 

key words. You can bury white-on-
white (or whatever color) text inside 
your Web site so search engine robots 
will pick your site faster than others 
in a given category. If you view my 
Web site in HTML mode, you will 

see "digital image" written a hundred 
times at the bottom of the page. 
Search engines often use robots or 

"spiders" to look for new sites and 
register the number of times a 

certain word appears in a site and 
ranks it accordingly. When people 

go searching for sites about digital 
imaging, mine is usually among the 
first they find. Be careful how you 
use meta tags. While my site uses 
generic terms, some sites have used 
trademarked terms in their meta tags 

to lure surfers. Three separate court 
cases have determined that such 
usage is trademark infringement. ■ 

Colorado photographer/writer Joe 
Farace is the author of The 
Photographer's Digital Studio, The 
Digital Imaging Dictionary, The 
Photographer's Internet Handbook, and 
the new Stock Photo Smart. Images in 
this story are from his forthcoming 
book, Part-time Glamour Photography: 
Full-time Income, coming in 1998. 

Does your professional image 
get enough exposure? 

Use NEBS personalized business products to get your 
picture-perfect, professional image the exposure it 
deserves. Call for your FREE Photographer Sample 
Pack which includes: 

• Quality Forms designed just for photographers to help 
you get your name in front of customers with every 
contract or order you write up. 

• Mailing Labels project a professional image with every 
package you mail. 
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FREE 
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CALL 

1-800-367-6327, 
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i J your own 
By Michael Eagleson 

f you are running a business today 
and don't have a Web site, you are 
missing out on the opportunity to 
promote your services to millions 
of people around the world. Even 
if you are a small local studio, a 
Web site is a perfect way to let 
people see your work without 
leaving their desks. And you don't 
have to be a computer programmer 
or spend thousands of dollars to do 
it. These days, just about anyone 
can put up a Web page, and it is 
becoming easier every day. Here 
are some tips on how to get 
started, as well as answers to some 
questions you might have if you're 
thinking about putting up your first 
Web site. 

Where To Put It 
First of all, you must decide where 

you are going to put your Web site. 
Many Internet service providers 
(ISPs) have options that provide 
server space to their subscribers. If 
your ISP offers this service, this may 
be your least expensive alternative. 
But it can have shortcomings as 
well. For example, services such as 
America Online (AOL) have 
restrictions on how you can use 
your server space. Many such 
providers of "personal" sites do not 

The First Steps 
to Getting on 
the Net 

0 

allow online sales or advertising. 
You will want to check with your 
ISP to see what is and is not 
allowed before you load pages with 
price listings or sale information. 
Also, you may not be able to 

incorporate multimedia 
applications, such as streaming 
video or audio. Java applets, or 
ShockWave applications. You may 
not be able to use any type of 
forms that require programs to 
interpret input. While these things 
may not be important as you begin 
your Web site, they may become 
important as it grows and you are 
more involved in the Web. 
Another issue to consider is your 

Web address, or uniform resource 
locator (URL). If you use your ISP's 
Web space, you will probably be 
stuck with a URL that points to a 
location on its server. This may be 
a problem for two reasons. First, it 
will not be easily associated with 
your business. And second, it is 
much more difficult to remember 
long URLs than short ones. 
Your potential customers are far 
more likely to remember 
www.jdphoto.com than 
www.aol.com/members/-jdoe8473 
/jdphotd. But renting server space 
from an Internet host can be very 
expensive. If you can't fit the 
monthly fees for Web hosting into 
your budget, there is an alternative. 
You can reserve the URL of your 

choice by contacting Internic, the 
organization that assigns and 
maintains all domain names for 
Web sites all over the world. Search 
the Internic site (www.internic.net) 
to see if the URL you want is 
available, and if so, you can reserve 
it for an annual fee of $100. The 
URL can then be assigned to either 
your rented Web server, or the 
space on your current ISP. In the 
latter case, Web surfers could type 
in either URL above and get to the 
same place. 

Weighing Software Options 
Once you decide where your 

Web site will go, you will need to 
decide how to create it. Again, you 
have two basic options. You can 
pay a professional Web designer to 
construct a site for you, or you can 
attempt to do it yourself. Paying a 
designer can be very expensive 
(from $50-$200 an hour, 
depending on the nature of the 
work). A few years ago, creating 
your own site would have taken a 
great deal of effort and education. 
But today, there are software 
programs available that make Web 
design as simple as dropping items 
and text onto a page (that's why 
there are so many Web pages out 
there now). And as a photographer. 
you will probably have an eye for 
good design. Now, you need only 
to decide how simple you want the 
design process to be. 
For the very ambitious 

photographer who wants to learn 
everything there is to know about 
how Web pages work and maintain 
control over every detail, there are 
several ways of scripting Web pages 
in the pure text format known as 
Hyper Text Markup Language 
(HTML). All you need is an editing 
program that produces text-only 
documents. Macintosh users have 
an advantage here, with a software 
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package from Bare Bones Software 
called BBEdit. BBEdit 4.0 color 
codes different types of text strings, 
so you can easily discern an image 
tag from a text or link tag. It also 
incorporates several shortcut 
commands in the form of buttons 
on a floating palette, and an HTML 
validation tool that will make sure 
there are no missing tags or errors 
in your text. Even if you don't want 
to learn HTML, this is a great 
program for checking pages you 
have done in other applications to 
make sure they are error-free. 
Windows users now have a similar 

option called HomeSite, from Allaire 
Corporation. Though not quite as 
advanced, it certainly provides a 
little more ease than a DOS or 
Windows text editor. For plain text, 
without all the bells and 
whistles, there is 
Microsoft's WordPad, 
which is included with 
Windows 95, and 
SimpleText, which is 
included with Macintosh 
operating systems. If 
you are ambitious 
enough to learn HTML 
scripting, there are 
many books out there 
to help you. One of the 
most helpful is 
Teaching Yourself 
HTML in Seven Days. 
by Laura Lemay. 
Since you probably 

don't have the time or 
the desire to learn how 
to write HTML scripts. 
you may be more 
interested in a 
WYSIWYG (what you 
see is what you get) 
design package. There 
are so many options 
available. it's almost 
overwhelming. 
Everyone has his own 

opinion on which is best, and each 
has its own merits, as well as 
shortcomings. Here are a few 
programs to look for. 
One of the best Web page layout 

programs available is Visual Page 
from Symantec Corporation (makers 
of Norton Utilities and Norton 
Antivirus). It allows the user to 
format text and images exactly as 
they will be seen in your browser, 
and features a preview mode that 
allows you to follow links and see 
how the documents will resize. The 
toolbars are complete with styles, 
formatting options, and color 
palettes. Visual Page is available for 
Mac and Windows in the same 
version, and costs about $99. 
Another popular program is 

PageMill from Adobe Systems Inc. 

If you're familiar with Photoshop, 
this will be easy to learn. The 
software provides a familiar view-as-
you-go environment and can import 
and open documents from a variety 
of word processing, spreadsheet, 
and database packages. Adobe has 
just released Version 2.0 of 
PageMill for Mac and Windows. 
The package includes a limited 
edition of Photoshop, a site 
management program called 
SiteMill (for Mac only), and a 
plethora of images, clip art, 
templates, sounds, and animations. 
The package also costs about $99. 
Lately, more people are turning 

to software that not only builds 
Web pages, but builds and manages 
entire sites as well. In these 
packages, users can map out a site 
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Symantec's Visual Page is an excellent WYSIWYG Web design software. It is available for 
Macintosh and Windows platforms for about $99. 
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"Even if you are a 
small local studio, a 

Web site is a perfect 
way to let people see 

your work without 

leaving their desks. 
And you don't have to 

be a computer 

programmer or spend 

thousands of dollars 
to do it. These days, 

just about anyone can 

put up a Web page; 

and it is becoming 
easier every day." 

in flow chart format and use 
templates to conform each page 
to a chosen style. Links are 
automatically embedded and 
updated when pages are changed. 
The most acclaimed of these 
packages is CyberStudio 2.0, from 
GoLive Systems Inc. The $290 
package has won rave reviews and 
many awards for its easy-to-use, 
flexible interface. Unlike other 
site management packages, 
CyberStudio works in a native 
HTML file format, which means 
the site is published faster, and 
pages will have fewer errors. 
Unfortunately for Windows users, 
this program is currently available 
for only the Mac. 
But Windows users should not 

despair; Microsoft is here to save 
the day. The PC software giant has 
joined the fray with its own site 
management program called 
FrontPage. FrontPage offers site 
plotting, building, and updating 
capabilities like the rest, but with 

the advantage of better integration 
with other Microsoft products, 
including Word, Excel, and of 
course, Internet Explorer. In fact, IE 
4.0 allows you to instantly edit 
pages in FrontPage as you view 
them in the browser. In typical 
Microsoft fashion, however, 
FrontPage incorporates certain 
ways of handling scripts, 
applications, and applets that are 
designed specifically for IE and may 
cause incompatibilities with 
Netscape Navigator. Windows 95 
users can purchase FrontPage 98 
for about $100, while the Mac 
Version 1.0 sells for $149. 
For the best of both worlds. I 

suggest a site-building program that 
is state-of-the-art and offers updated 
versions for both Macintosh and 
Windows platforms: NetObjects 
Fusion 2.0. Fusion has an 
incredible import feature that will 
convert an existing site for easy 
updating in Fusion. The program 
features templates that 
automatically place buttons and 
links where they need to go, and 
when a site is updated, Fusion 
publishes only the pages that have 
been changed. The package sells 
for about $295. 

Waste Not... 
As a photographer, you will 

obviously want to use your Web site 
to display your work. This is where 
many Web novices run into 
problems. How do you incorporate 
high-quality images into a Web site, 
without its taking so long to 
download that the viewer gives up 
on you? Computer monitor 
resolution is 72 pixels per inch 
(ppi), which means that you will not 
be able to see minute details in a 
normal size image. On the other 
hand, images manipulated in an 
image editing program normally 
have a resolution of 300 ppi or 

greater. That means that once you 
are finished creating the image, you 
will have to reduce the file size for 
your Web site, and change the 
resolution to 72 ppi. Do not 
change the resolution before you do 
the manipulations, or your image 
quality will suffer. And be sure that 
the final 72 ppi image appears on 
the screen at exactly the size you 
want it displayed on the Web page. 
A 4x5-inch image in Photoshop 

or TIFF format can be more than 
325K, much too large for viewing 
on a Web site. By compressing the 
image into GIF or JPEG format 
(see "Preparing Photographs for 
the Web.' by Joe Farace, page 36), 
you can reduce the file size to about 
40K, without losing much quality. 
You want people to see your work 
in the best possible light, but if it 
takes more than 10 seconds to 
download a page, you will lose 
viewers. To prevent this, try not to 
use images larger than 350 pixels 
(about 5 inches) on the longest side. 
If people like your work. you can 
show them the detail later. If you 
use images this size, you should 
limit them to one image per page. 
You can include small buttons and 
icons as well, but don't fill a page 
with a lot of large images. It is best 
to have an index page with very 
small thumbnails of each image. 
Then the user can pick the images 
that appeal to him, and click on the 
thumbnail to view the image large. 
You will also want to stay away 

from other things that take up time 
and space, such as sounds. 
animations, and multimedia 
applications. Sure, background 
music or movie clips may make a 
Web site interesting, but if your goal 
is to convey information and gain 
exposure, you don't want to bog 
down your user with unnecessary 
distractions. Also, many multimedia 
scripts and applications are 
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Travel with the Elite. 
designed for use with a specific 
browser. By using them, you may 

alienate half of your site's visitors. 
Finally, make sure to keep site 

navigation easy for visitors. You 
certainly don't want to have a linear 
design that forces guests to move 
from one page to the next. But at 
the same time, you don't want 

them to get lost or hit a dead end. 
If you map out your site, it should 
look something like a family tree, 
with your home page as the origin, 
and each page branching out and 

producing multiple offspring. However, 
always make sure there is a link 
allowing the user to move between 
this page and its brothers and 

sisters, up to its parent page, and 
back up to the grandfather home 
page. If your site is not easy to 
navigate, your visitors will get 

frustrated and leave (no pun intended). 
There are many other consider-

ations to ponder before you begin 
your Web site, and there are many 
references available. First, research 

available software to find the 

package that best suits your needs. 

Ask your friends, relatives, and 
colleagues who have Web sites for 
advice and insight. And look for 
books and other references to guide 
you along the way. A very good 
reference for the beginning 

Webmaster is The Non-Designer's 
Web Book, by Robin Williams. It 
contains 288 very helpful pages, 
and costs only $23.96.  ■ 

More info? Circle Reader Service No.: 
Allaire Corporation  (167) 

Bare Bones Software Inc.  (168) 
Symantec Corporation  (169) 
Adobe Systems Inc.  (170) 
GoLive Systems Inc.  (171) 
Microsoft Corporation  (172) 

NetObjects Inc.  (173) 

The first-class lighting system you can take on location. 

1200w/s Elite System 
Case. MA x Iv x 6/C 

When it comes to location lighting, Calumet's Elite power system 
dares to be different than the competition! "llianks to the Elite's 
compact design, you can pack 1200w/s of controllable power, two 
flash heads, two umbrellas and two stands into one care. Need more 
power on the road? Then go with a case filled with 2400w/s of power 
and four heads. Either way, you'll have die convenience of traveling 
light with heavy-hitting, dependable power. 

For more lel, llrt er Wo e M CNW 
ne ym, p11.111•CAL M (1.111.125•piq 

More info? Circle 53 

241I0wls Eft System 
r;N� 27 x 18 x 6 
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CALUMET 

Success is 
child's play with 
Giggles & Grins 

"Giggles & Grins is 
fantastic. We 
combined its 
strengths with our 
own existing 
program to make a 
powerful tool that 
brings in additional 
business. " 

Robert Symms 
Fitz-Symms Studio 
Augusta, GA 

Everyone is looking for 
more business. Giggles & Grins 
gives you everything you need for big 

success in the ever-growing market of 

children's photography. 

• Giggles & Grins Marketing Guide 

• National Children's Portrait 
Contest 

Giggles & Grins is available to Buckeye Color Lab 

customers for only $49. For more information, or to 

order your program kit, call Buckeye Color Lab today. 

1-800-433-1292, ext. 9 
$28,0 0 0 ou  

;n cash nal Children's 

N;,Orts it Contest'. 
por 

:;ajar 

'  iM 

BU (EYE 

More info? Circle 54 
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"The bride is traditional. The film is definitely not." 
-Steve Ahrens, M. Photogjr. 

Photographers Steve Ahrens and William McIntosh never want to be at the mercy of a difficult lighting situation. That's why tl 

Fujicolor NHG 11 800 Professional fiIm_ Its a high-speed, color negative film that adjusts to the most challenging low-light situations, al 

them to shoot in ways not possible before.Which means their clients have an even greater selection of shots from which to choose. 

Fujicolor NHG 11 800 will increase your range of photos, too. It's versatile enough to handle outdoor, candid and stop-action photo 
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can officially remove low-light situations from my list of worries." 
-William McIntosh, M. Photog., Cr., F-ASP 

out ever compromising picture qua Iity.Skin tones are captured authentically, and granularity and color reproduction 

chat you'd normally expect from lower ISO films. Plus, it's available in 120,135 or 220 formats. After all, we figure 

e willing to work in just about any light. The least we can do is make sure your film rewards the effort. For more 

(nation about Fujifilm Professional products, call 1-800-800-FUJI or visit our Web site at www.fujifilm.com 

FUJIFILM  

/rofessional 

More info? Circle 55 



The Best of Times 
..the V16  orst of Times 

Santa Claus Goes Digital 

By Les Hahe 

hen Claude Jodoin, Cr.Photog., 
PPA Certified, and his wife, 
Susie, booked the 1997 Santa 

Claus photo contract at their 
nearest mega-mall last August, they 
knew they had landed a big one. 
However, what it would take to reel 
it in was open for debate. The Jodoins 
approached the mall management 
with several important perks: the 
system would be the latest in digital 
technology, it would provide improved 
print quality over instant capture film, 
and they would be able to print 
packages for customers from a 
single exposure. The mall awarded 
them the contract based on these 
benefits. However, by the time they 
started shooting the event, they had 
virtually "sold the farm," investing 
tens of thousands of dollars. 
Owner of Lens Art Photography in 

Southfield, Michigan, and a 
photographer for more than 18 years, 
Claude is well versed in traditional 
and digital imaging technology. He 
shares his expertise with readers as 
a contributing editor for Professional 
Photographer Storytellers and has 
been published in a variety of local, 
state, and international publications. 
When I first approached Claude 
about running a story that was 
about him rather than by him, he 
was apprehensive, afraid that he 
may have committed the greatest 
faux pas of his life. However, we 
decided to document the story as it 
happened, no matter what the 
outcome. 

The Santa Shoot 
The following sequence of events 

describes the months, weeks, and 
days leading up to Lens Art Studios 
enormous undertaking as Santa Claus' 
official photographers. Despite all 
the planning and preparation put 
forth by the Jodoins, it illustrates 
how life can be just as uncertain as 
business. And as this issue goes to 
press, the final outcome is still 
uncertain. 
• November 1996--Claude 

leases a Kodak Portraits and More 
Event System, a turnkey, digital 
photography system that includes a 
Kodak DCS 420 digital camera and 
a Kodak XLS 8600 printer. Since 
Kodak didn't have PC-compatible 
software available at the time, he 
had to purchase third-party software 
to run the PC system he already 
used at his studio. He has it opera-
tional by Thanksgiving and uses it 
take a photograph of Susie: their 

three children—Paul (18), Jennelle 
(15), and Shannon (10); and several 
other relatives during a holiday 
gathering. 
• January 1997—A glitch in the 

third-party software becomes apparent, 
but Claude is convinced that he can 
find an answer to the problem. 
• February 1997—Susie begins 

to contact area malls in an effort to 
book one for a Santa Claus shoot 
during the 1997 holiday season. 
• August 1997—The Jodoins 

sign a contract with the Westland 
Mall. In order to secure the contract, 
they must purchase additional 
liability insurance and promise to offer 
a hasic package that includes only one 
3x5-inch and two wallet size prints. 
With the mall booked, the Jodoins 

make repeated attempts to get the 
third-party software vendor to take 
care of the problems with its program. 
• September 1997—the Jodoins 

sign an agreement with a Santa 
Claus, offering him a signing bonus 
as well as exclusivity in the mall 
parade. Like any good Santa, he is 
a graduate of the Midland, Michigan, 
Santa Claus school, but the Jodoins 
are still required to do a criminal 
background check and have a red 
suit made for him. Adhering to the 
mall contract, Santa's beard is real. 
• October 1997—Susie places 

orders for the shoot, including 5,000 
sheets of paper, 50 printer ribbons, 
and 8,000 folders. They rent a 
small trailer to store the supplies. 
The third-party software vendor 

offers an upgrade for the PC-compat-
ible computer system. However, in 
late October the Jodoins purchase a 
Mac-based Kodak Portraits and More 
System to be used as the main 
operating system for the Christmas 
shoot—now less than a month away. 
They plan to have the PC-compatible 
system up and running for a back-up. 
Claude also purchases and 

configures a brand new PC-compatible 
computer, because the third-party 
software vendor blames his 
computer for the problems they are 
experiencing. The new system 
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meets all the specifications required 
by the third-party software vendor. 
The company then offers to have a 
technician install the software. He 
never shows up. He cancels a 
November meeting as well. 

Seven Days and Counting.. . 
• November 14—The third-

party software vendor suggests that 
Claude ship the computer to him 
via overnight post, offering to ship 
it back on Saturday the 15th for 
delivery that Monday—only five 
days are left before the shoot. In 
desperation, Claude agrees. 
• Monday, November 17—As 

promised, the package containing 
the computer arrives. However, the 
computer box is severely damaged, and 
the motherboard is totally destroyed. 
Claude brings the computer to a 
local shop for repairs. 
• Tuesday, November 18—To 

resolve the PC-compatible computer 
software problem, Claude contacts 
John Gibson at Result Systems/ 
Castleworks, which recently sold 
Kodak PC-compatible computer 
software for the Portraits and More 
System. Gibson promises to ship 
the software for Friday delivery. At 
this point, the Macintosh is still 
designated as the primary system, 
because it is designed to produce 
the 3x5-inch and two wallet-size 
prints required by the mall contract. 
• Wednesday, November 19— 

Claude picks up the repaired computer 
and finds that it is now operational. 
• Thursday, November 20— 

The day starts with the repaired PC 
computer crashing. Claude calls for 
support to get the system up and 
running. He then tests the Mac and 
finds a software glitch that will not 
allow him to use two printers 
simultaneously. It is now only two 
days before the shoot, and neither 
system meets operational requirements. 
• Friday, November 21— 

Momentary panic sets in when the 
software shipment doesn't arrive until 
noon, less than 24 hours before Claude 
and his crew begin shooting at the mall. 

The Macintosh is still not reading 
both printers and all printed 
materials are configured for the 
Macintosh software. 
• 4:00 p.m.—The crew heads 

for the mall loaded with computer 
equipment and supplies, and by 8:00 
p.m. everything is up and running. 
• 8:45 p.m.—The computer 

crashes. (It is later learned that there 
was a fatal error in the hard drive 
and that the motherboard was bad.) 
• 8:50 p.m.—Ten minutes 

before closing, Claude makes a 
mad dash across the street to Best 
Buys and purchases an off-the-shelf 
Hewlett-Packard PC-compatible 
computer and a SCSI cable and card. 
• 9:00 p.m.—Claude and his 

son Paul set up and load software 
into the computer in the vacant 
mall. It reads both printers. 
912:30 a.m.—He returns 

home and tells his wife not to worry 
about a thing. 
• Saturday, November 22, 

8:30 a.m.—Claude photographs 
the mall manager and her assistant. 
The system works like clockwork. 
The biggest glitch that day is that 
the price sheets are configured for 
the Macintosh software. The day 
goes well, with two percent higher 
earnings than the previous year. 
• Sunday, November 23— 

Earnings are 10 percent higher than 
last year. The team is updating order 
forms and packages as they go. 
• Monday, November 24 --It's 

Susie's birthday. Today's figures 
are a record high, and everyone is 
in good spirits. Family and friends 
working the mall are beginning to 
enjoy themselves. 

A Real Problem Develops.. . 
• Tuesday, November 25, 

2:00 a.m.—The Jodoins' youngest 
daughter Shannon suffers a seizure 
and is rushed to the hospital 
emergency room. Claude returns 
home at 5:00 a.m. to get some 
sleep after his daughter is stabilized. 
Susie relinquishes all of her 
responsibilities at the mall. 

• Wednesday, November 26— 
Shannon returns home from the 
hospital with the understanding that 
she will return to see a neurologist. 
Claude's friend and former PPA 
president, Helen Yancy, offers her 
services at the mall. 
• The Week of December 1 

Shannon undergoes a battery of 
tests as an outpatient at the 
hospital. So far, all tests indicate the 
possibility of a brain tumor. 
• Monday, December 8— 

Although Shannon was rushed to 
the hospital Saturday night suffering 
from severe nausea, she is back in 
school. However, doctors confirm 
there is a small tumor in her brain. 

In conclusion: 
It appears as though the Jodoins' 

hard work and tenacity have made 
the Christmas shoot at Westland 
Mall an amazing success story. To 
date, figures indicate that the gross 
will exceed that of 1996 by at least 
30 percent. Other malls have 
already expressed an interest, and 
now, with the tables turned, the 
studio is dropping off packages to 
the ones they are interested in. 
Despite the many obstacles, the 

shoot went almost exactly as expected. 
In September, Susie called it the 
greatest opportunity of their 
professional careers. Claude agreed, 
adding that by using the digital equip-
ment before the technology became 
mainstream would give any photog-
rapher a boost ahead of the pack. 
It appears they may be right. 

Only a week into the shoot, they 
were approached by Bill Davidson, 
marketing manager for the Detroit 
Pistons, to cover a 1,000 guest— 
spare no expense party--at the Pahrp. 
Broadway dancers are being flown 
in, and the photography for that 
one evening could buy a new car.. . 
or amortize a digital system.  ■ 

To date, the best course of treatment for 
Shannon is still undecided. The Jodoins are 
relying on family and friends for support. 
Our thoughts at PPA are with them as well. 
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PIXOGRAPHY 

Re-Writable CD-ROM to the Rescue 

egular readers 
of this column 
know I'm a big 

fan of the CD-ROM 
format. I'm excited 
by the possibilities 
presented by the 
next generation of 
CD technologies, 
Compact Disc 
Rewritable (CD-RW). 
Photographers can 
use these discs to 
store images and 
business data and 
erase and rewrite 
data over and over 
again. This capability to write, 
erase, and rewrite a format 
that is so widely used will 
change the way pixographers 
store, manipulate, exchange. 
and use digitized files. CD-RW 
has the potential to become the 
next universal data-interchange 
media for computers, a position 
the 3.5-inch 1.44MB floppy disk 
has held since the late 1980s. 
One of the reasons CD-RW 

discs haven't already achieved 
wide acceptance is a perceived 
lack of compatibility with existing 
CD-ROM drives, but this is 
changing. Hewlett-Packard 
and other companies have 
created MultiRead, a 
specification that makes 
CD-RW media read-compatible 
with current CD-Recordable 
(CD-R) drives and future 
CD-ROM and DVD-ROM 
drives. MultiRead, which has 
been approved by the Optical 
Storage Technologies 

By Joe Farace 

The internal HP SureStore CD-Writer Plus 7100i drive (left) and external 7100e 
drive (right) are available through Hewlett-Packard-authorized retailers. The 
7100i costs $499 and the external 7100e unit is $610. 

Association, will have 
capabilities on future CD-
ROMs and DVD-ROM drives 
that should establish CD-RW 
as a viable storage media for 
the next several years. 

As Much as a Floppy 
and More 
CD-RW does everything a 

floppy disk can do, except 
with 400 times the capacity 
and at speeds closer to hard 
disk performance. CD-RW 
media is well suited for dynamic 
storage and data-interchange 
applications such as multimedia 
projects, proposals, and digital 
imaging. CD-RW media's 
durability equals that of any 
CD disc, making it an ideal 
means of transporting files to 
a service bureau or storing 
digital images on a location 
shoot with a portable CD-RW 
drive and a notebook computer. 
CD-RW media is expensive, 

costing about $25 per disc. 
but less expensive CD-R discs 
can be used in CD-RW drives 
at a cost of less than $4 per 
disc. Photographers simply 
choose what kind of media 
best suits their needs: CD-R 
for archiving and sharing data 
that must be played on 
existing CD-ROM drives. or 
CD-RW for creating CDs that 
can be rewritten up to 1,000 
times and are read-compatible 
with MultiRead CD and DVD 
players. 
For the past two months, 1 

have been using the Hewlett-
Packard SureStore CD-Writer 
Plus. This drive was the first 
full-function CD-RW drive 
available, and it has 
performed flawlessly. The 
CD-Writer Plus can read from 
and write to industry-standard 
CD-R discs as well as CD-RW 
discs. It is also the first drive to 
take advantage of the CD-
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receive a 1200 watt version. 

Additionally, EVERY MONTH, 20 lucky winners will be chosen at random to WIN a Professional Photographer 
Storytellers t-shirt AND a new "Calumet Tech" high precision filter! 
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What type of ewVrwrt do you plan to purchase 
upgrade in the next 3 nrurrdn? 

A Mednxn fomiat carrwwiern 
8 35 mm camerallens 
C Large famrat cameraAens 

D Studk I# " 
E Computer/softw-aw 
F Studio accessories 

In the last 12 rr"rtlA ha a you purchased or 
researched a prodxt after seeng it In Pro(esvora! 
Rvwrapt- svyte/ers? 

1 Yes  2 No 

W}at are your puchasng r> mhs? 

G bmsedate 
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1 Information ony 
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How much did you or your organization spend on lab 
services last month? 

  J $5•000  +  M 8200652.999 
K $4.006$4.999  N $1,00041.999 
L $3.000-$3.999  O $506$900 

What is your title, 

P Studio Owner/Marager  5 Marketing Sales. 
Q Staff Photographer  Advert;s+ng 
R Freelarxe Photographer  T Other 

Need to know more about the 

services offered by PPA? We're here 

to help you. just circle ON THE CARD 
the same number shown against our 
list of services below. 

Membership 
2 PPA Group Insurance 

3 PPA International Convention 
4 Marketing & Management 

Conference 

5 Once Upon a Lifetime Program 

6 Merit and Degree Program 
7 Certification 

8 Magazine advertising 

9 Direct Response Card Advertising 
10 Print Exhibition Competition 
I I Who's Who In Professional 

Imaging Directory 
12 Winona International School 

of Professional Photography 
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catalog circle 
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card. 
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Universal Device Format (CD-UDF) 
file-by-file rewrite capability that allows 
users to record with greater speed 
and without requiring specialized 
CD recording software. The 
SureStore drive has MultiRead for 
compatibility with CD-ROM and 
CD-R drives and media. As I write this, 
I am listening to Leonard Bernstein's 
recording of Rhapsody in Blue, by 
George Gershwin, being played on 
the SureStore CD-Writer Plus. 
Using HP Install Assistant software 

and connecting the external drive 
to my IBM-PC Stealth was a snap. 
The CD-Writer Plus serves as either 
a permanent or rewritable disc that 
holds up to 650MB of data. The 
drive delivers 6X read performance 
and writes at 2X speed on either 
CD-R or CD-RW media. This 
translates into 300KB/second when 
writing and 900K/second when 
reading data. The drive has an average 
access time of less than 350ms. 
Since the SureStore CD-Writer 
Plus supports the CD-UDF 
specification, the CD-Writer Plus 
acts just like a floppy disk, but with 
650MB capacity and all of a CD's 
quality and capabilities. CD-UDF 
replaces the cumbersome 
authoring-tool software found in 
previous generations of CD 
writers and is part of the Adaptec 
Direct CD software bundled with 
the drive. 
To copy data from your hard drive 

onto a CD-R or RW disc, all you 
have to do is drag and drop. CD-UDF 
eliminates overruns that can ruin a 
CD-R. Bundled with the drive is 
Audio Creator for creating audio CDs, 
Jewel Case Editor for easy-to-print 
CD jewel box labels, and Disc-Disc 
Copy that allows users to copy data 
from one CD to another. 
The HP SureStore CD-Writer 

Plus is available in internal and 
external models. The internal 
model has an IDE interface that 
allows the drive to be installed using 
a standard second floppy drive, 
Windows-compatible PC cable 

connector. The external model— 
which I have been using—has a 
parallel-port interface. It has a 
printer port on the back that 
allows you to connect your laser 
printer to the drive instead of your 
computer. This portable drive is 
ideal for photographers working 
on location who need to store 
their digital images on media that 
can hold lots of data and be easily 
shipped to a client. 

Get Started in Digital Imaging 

The HP SureStore CD-Writer 
Plus is also bundled with LivePix 
software that lets you enhance, 
manipulate, and print photos that 
have been imported with a 
scanner, digital camera, or Photo 
CD. LivePix is not as versatile as 
Adobe Photoshop or Live Picture, 
but it can be used to produce a 
broad range of creative and useful 
photo-based projects from 
hundreds of photo images. Live 
Pix includes a large number of 
special effects tools, such as red-
eye removal and photo-distortion 
correction, and includes a 
collection of templates. 
LivePix was the first imaging 

application with real-time photo-
quality image manipulation 
capabilities to employ FlashPix, a 
format developed by the combined 
efforts of Live Picture Inc., Eastman 
Kodak Company, Microsoft 
Corporation, and Hewlett-Packard. 
LivePix is also compatible with 
other existing image file formats, 
such as JPEG and TIFF, so you 
don't have to worry about 
converting file formats and dealing 
with image compatibility problems. 
As I've mentioned in a previous 
column, LivePix provides a great 
introduction to digital imaging. 
The HP SureStore CD-Writer 

Plus 7100i (internal) and 7100e 
(external) drives are available through 
Hewlett-Packard-authorized retailers. 
The 7100i sells for $499, and the 
external 7100e unit for $610. 

Product of the Month 

Beginning with this issue, I will 
be selecting a product to showcase 
each month. For January, the 
spotlight is on Granite Digital, 
manufacturers of the best SCSI 
(Small Computer System Interface) 
cables in the world. SCSI is a great 
way to add peripherals to your 
system, but often the cables 
supplied with SCSI devices or sold 
in computer superstores are built 
for price, not quality. 
Granite Digital cables provide 

better conductivity and shielding 
than bargain hasement SCSI cables or 
terminators. This quality translates 
into more reliability, faster 
performance, and fewer errors 
during data transfers. It also 
eliminates cross talk, static, and 
electromagnetic (EMI) or radio 
frequency interference (RFI). 
Granite Digital also offers a state-

of-the-art SCSI terminator that 
provides active termination and a 
higher degree of reliability than 
less expensive passive terminators. 
These cables may be expensive, 
but how much is your data worth? 
All my cables are Granite Digital, 
and I recommend them highly to 
anyone using SCSI interface 
peripherals.  ■ 

More Info? Circle Reader Service No.: 

Granite Digital 

Hewlett-Packard Company 

(190) 

(191) 

Colorado writer/photographer 
Joe Farace is the author of The 
Photographer's Digital Studio, 
The Digital Imaging Dictionary, 
The Photographer's Internet 
Handbook, and the new Stock 
Photo Smart. Contact him by 
e-mail at jfarace@juno.com or by mail 
at PPA headquarters. If you wish a 
personal reply, please enclose a self-
addressed, stamped envelope. 
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BLAIR 
Don Blair, M.Photog.Cr., A-ASP. F-ASP, PPA Certified, created this notable image 
while teaching a class at the Winona International School of Professional 
Photography in Atlanta. The image demonstrates perfectly how mixed lighting can 
be used to achieve an artistic effect. Blair made the photograph with a Hasselblad 
500ELM and a 40mm f/4 lens. exposing Kodak Pro 1000 (PMZ) film at f/5.6. To 
create movement, he illuminated part of the scene with hot lights and dragged the 

shutter for two seconds. DIAGRAM: (A) Camera; (B) 
subjects; (C) Photogenic PowerLight 1500 accessorized 
with an umbrella; (D)-(H) Photogenic Minispot spotlights 
(hot lights) accessorized with barn doors and colored gels. 

Graphic by Jeff Lubin 
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Scott 
DUPRAS 
Bundled soft and fluffy 
against the elements, 
this subject may conjure 
images of snow, but it is 
more likely to make the 
viewer feel warm all 
over. Scott Dupras, 
M.Photog.Cr., PRA 
Certified, of Lemons 
Studio in Marquette, 
Michigan, created 
"Winter Warmth" for his 
employee's daughter. 
The image was selected 
for the 1996 Loan 
Collection. Dupras used 
a Mamiya RB67 medium-
format camera with a 
150mm f/4 lens to expose 
Fujicolor NHG 400 
Professional film rated 
at E.I. 320. Exposure 
was f/4 for 1/15 second. 
He used a 9x10-foot 
north window in his studio 
and a 3x6-f6ot Larson 
reflector to illuminate 
the subject. The lovely 
background, hand-painted 
by Dupras, adds to the 
wintry effect. Positive 
dye work on the subject 
completed the look. 
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Pamela 
SETCHELL 

Reflection "At the End of the Day." is perfectly 
portrayed by Pamela Setchell of Viewpoint Photography in 
Huntington, New York. The subject, a long-time friend of 
the photographer, grew up in the Adirondaks, where he 
learned to love the outdoors. The antique canoe in this 
1996 Loan Collection print is one of his treasures. 
Although Setchell created the image as a special gift for 
the subject, the image went on to become a competition print, 
the cover of a brochure, a gallery display, and the cover of a 
business card. Setchell created the image with a Nikon F3 
camera, a 50mm f11.2 lens, and a No. 25 Red filter. She 
exposed Kodak Infrared film rated at E.I. 100 at f/I1 for 
1/60 second. The image was printed by Jonathan Penney of 
Center Moriches, New York, on Kodak Polycontrast 111 RC 
paper and sepia toned. No retouching was necessary. 
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Marie 
WILKE=DOLBER 
"The early morning hours are a beautiful time to create, so get up and get going," says Marie Wilke-Dolber, PPA 
Certified, of Elmhurst, Illinois. This Loan Collection print is one of four images Dolber submitted to the 1996 PPA 
Print Competition—all photographed at the crack of dawn, while the other students slept at the Mt. Carroll School 
of Photography in Northern Illinois. The other three images Dolber submitted were merit prints. Although her studio, 
MWD Photography, specializes in portraits, to date, all of her Loan Collection images have been fine art prints (she 
majored in fine art in college). Dolber created this image with a Minolta X-700 camera, a Tamron SP 28-70mm f/3.5-
4.5 lens, and a skylight filter. She handheld the camera to expose Kodak Gold 100 film at f/5.6 for 1/4 second. 
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Duncan 
MACN M 

"7'm not much for words, I let my pictures do the talking, " said Duncan 
MacNab, M.Photog.Cr., of Bozeman, Montana. Without saying a word, these 
white sentinels made a powerful statement just outside Yellowstone Park in 
the Montana countryside. MacNab created this eloquent 1996 Loan 
Collection Print, "Winter Sentinels, " with a Fuji Panorama GX617 camera 
and a 105mm f/8 lens. He exposed Kodak Pro 100 (PRN) film at f/16 for 
1/125 second. MacNab is a member of the PPA Board of Directors. 
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Brad 
McMULLIN 
"Groovy Glass,"a 1997 Student Entry Loan Collection print, comes from the imaginative mind of Brad N. McMullin. "Expose 
what you imagine, not what you see," believes McMullin, a graduate of the Ohio Institute of Photography. He recently 
found employment at Studio D Photographers in Greenville. South Carolina. To create the image, McMullin surrounded a 
TV screen with black material to eliminate reflection. Then he placed a glass surface in front of the television and set the 
martini glasses on it. Using available light from the TV, he adjusted the exposure until he was able to capture the screen 
movements. To print the image, he flopped the negative to produce an opposite second image and mounted them 
together as one. He used a Minolta X-7a 35mm camera with a 50mm f/1.8 lens to expose Kodak Pro 400 (PPF) film at 
f/16 for 1/2 second. McMullin won his first competition, the TopportINESPA Competition, as a sophomore in high school. 
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VA C HAUS 

The Mainiya r;Zbl, PRO H camera Has uecome the 

industry standard used by many of today's top pros 

because of its large 6x7cm ideal format image size, 

ultra-performance world-class lenses, multi-format 

capability. and unique features including revolving 

back and bellows focusing. 

Mj MAMIYA AMERICA CORPORATION 
8 Westchester Plaza. Elmsford. NY 10523 • 914-347-3300 

For fast informat m FAX your request to 800-321.2205 
E-mwl. mfo®mamrya.com • Web site. www.mamrya.com 

"I use the Mamiya RZ67 

because ofits versatility. 

I love having the ability 

to go from a vertical shot to 

horizontal with a flick ofrny 

wrist. The dimensions 

ofthe negative perfectly flt 

the full page magazine 

format, which is great 

since Bn a fid1 frame 

photographer who doesni 

like to crop his images. 

All in all, the RZ 6x7 

makes m},  job easier." 

— Marc Hauser 

x 



VAVIYA 
PROOF 
POSI VI 
Marc Hauser is celebrated internationally for his dramatic portraits, 

illustrations and his varied list ofclients that include Rolling Stone 

magazine, Pepsi Co., American Airlines, Ameritech, Arista Records and 

Microsoft. He has received over /00 awards for his work including 

Omni Awards, Awards of Excellence from CA Magazine, Clios and 

a Grammy. His national ad campaign credits include Jockey, NEC 

Computers, Lee Jeans, Sears, Blockbuster and Nordic Trac. Today he 

is at the forefront of what is referred to as "the technique ofthe future. " 

A stunning example is his celebrated, digitally imaged photograph 

that stopped traffic on Chicagds Kennedy Expressway. 

s w 
Lenses 
37mm f/4.5 Fisheye 
50mm f/4.5W 
65mm f/4.0 L-A 
75mm f/4.5 Shift 
90mm f/3.5W 
110mm f/2.8W 
140mm f/4.5 Macro 
150mm f/3.5W 

Mamiya RZ PRO II Body...S300 Cash Rebate 

PLUS Cash Rebates on every RZ Lens 

Lens 
Rebate 
$200 
$150 
$200 
$300 
$150 
$150 
5200 
5150 

Lenses 
180mm f/4.5W 
210mm f/4.5 APO 
250mm f/4.5W 
250mm f/4.5 APO 
350mm f/5.6 APO 
500mm f/8. 
500mm f/6 APO 
100 200mm f/4.5 

Limited Time Offer! 

Lens 
Rebate 
$150 
$300 
$250 
$400 
$400 
$300 
$400 
$500 

Mamiya, 
master of the medium 



Sara Frances hand colored this black-and-white image of Ken and Celeste 
Mendelsberg (and friend) using SpotPens. 

Hand-Coloring 
Methods Rewritten 

13'l- Sm "A F UA  CI:,S 

1 omantic, hand-colored 
\J  black-and-white photography 

  1  is on the tip of everyone's 
tongues these days. This technique. 
almost as old as photography itself, 
has suddenly become new and 
exciting to photographers and clients 
alike. The first Daguerreotypes 
and Talbotypes had barely made it 
into the public's hands before 
artists and photographers began 
adding hints of color to infuse the 
images with life. In today's world 
of computer manipulation and 
mixed media, photographic artists 
are once again fascinated with 
hand coloring, but with new 
inspiration that combines glamour, 
nostalgia, romanticism, surrealism, 
and whimsy. 
Recently, I decided to experiment 

with SpotPens, a new black-and-
white hand coloring tool from 
SpotPen (Las Cruces, New Mexico: 
505-523-8820). While some products 
complicate the artistic process by 
requiring specialty fiber papers, 
retouching lacquer, surface prepara-
tion, uneven blending, and lengthy 
drying times, SpotPens are touted 
as quick and easy to use, and 
come with broad tips and brush 
points for creative applications. I 
ordered resin-coated and fiber-
based prints to compare the results. 
SpotPens proved to be terrific 

time and money savers because 
they can be used on any paper 
surface, and are almost as easy to 
apply to photographs as 
highlighters are to textbooks. This 
innovation helps even the novice 
colorist achieve great results the 
first time. The colors are highly 
purified and, therefore, do not 
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How ToUSE SPOTPENS 
1. Moisten the print surface with 

Photo-Flo solution (1 teaspoon to 32 
ounces of water) until the emulsion 
swells to a slightly tacky consistency. 
Note: Make sure your lab is using fixer 
with hardener, or if that is not possible, 
let the print cure at least five days 
before hand coloring; otherwise, 
emulsion peeling will almost certainly 
result. Fiber-based papers should be 
taped to a board to minimize wrinkling 
when moistened. 
2. Apply the Photo-Flo to only the 

area on which you want to apply a 
certain color. It will act like a mask or 
frisket and help prevent color from 
bleeding into other parts of the image. 
3. Soften your new pen tip by 

scrubbing it vigorously on cardboard. 
This will prevent you from scratching 
the emulsion. Start coloring with very 
light tones, using almost no pressure 
and a circular motion. My intent was to 
color only selected areas with paler, 
faded tones for an elegantly simple yet 
three-dimensional look. I started with 
the background, then the clothing, skin, 
and hair—in that order—followed by 
the smallest accent details. Layering is 
easy because colors dry in just a few 
minutes. 

leave surface residue on finished 
prints. They also are deemed to be 
light-fast. 

I tried SpotPens for the first 
time during a Winona Continuing 
Education Program I was teaching 
in Wichita. Kansas, called "Putting 

It On and Taking It Off." The 
shipment of pens arrived an hour 
into the workshop. With great 

excitement, the colorists all dove in 
and tried them out, achieving 

immediate success on the most 
difficult of all surfaces, RC glossy. 

Nand Coloring Tutorial 
To use SpotPens effectively, you 

should apply them like dyes 
instead of oils. Start with an 
application of light color and 
gradually build up density. You 

4. While you apply color with one 
hand, have cotton ready in the other, so 
you can quickly alternate between 
applying and blotting excess color. 
Leave skin tones until last, to avoid 
color bleed. 
5. Broad tip pens work best for 

painting large areas. I get good results 
using a chisel point, rather than the flat 
side of a pen. The brush tip pens do 
wonders for tiny details. Check out the 
precise edge of the dog's tongue (the 
focal point of the image), as well as its 
tiny blue eyes and the green leaves. All 
of these details took only a few seconds 
to complete. And no color bleed to 
clean up! 
6. To fix awkward pen strokes, 

colors can be lightened and blended 
with a cotton swab saturated with 
Photo-Flo solution. You can look like an 
expert by taking off just a bit more tone 
in highlight areas to create a three-
dimensional effect on faces and fabrics. 
Pen nibs can also be dipped in solution 
to dilute colors. 
7. If you make a mistake, simply 

"erase" it or blend it immediately with 
the RemoverPen, which must then be 
blotted on a cotton pad or paper towel 
to avoid contaminating the colors. 

don't have to deposit thick globs 
of color and buff and blend them 
to achieve the desired effect.  ■ 

More Info? Circle Reader Service No.: 
SpotPen  (165) 

Note: This procedure will not 
work on RA-process prints. 

A professional photographer since 
1972, Sara Frances has taught at the 
University of Colorado and lectures 
at colleges, international workshops. 
and in her studio. She is a past 
winner of Kodak's Impact Through 
Applied Photography Award, and 
her images of erupting volcanoes 
and larger-than-life theater portraits 
have been published internationally. 
She is currently working with 
Amherst Media Inc. on a book 
about black-and-white fine art 
wedding photography. 

Gossen 
Lunampro 
Digital 

New Technology 
Proven Reliability 

o "I 
For complete Information 

Bogen Photo Corp., 565 East Crescent Ave, 
Ramsey, N1 07446-0506 12011818.9500 

More info? Circle 56 

B OGE N 

AUto fte 
Expan  �+ 
System  

The easiest way 
to put backgrounds 
in their place. 

565 E. Crescent Ave 
P.O. Box 506, Ramsey NJ 

07446-0506 

More info? Circle 57 
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CRAZY �s r 
Everything Must Go! 
PPA merchandise reduced 25-50 
The old saying, "you can't take it with you" is true! PPA 
is moving on March 1, and Membership Director "Crazy 
Al" Hopper has decided he'd rather sell this merchan-
dise than move it! Prices on selected items have been 
reduced by 25-50%! Our loss is your gain, but only if 
you hurry! Items on these two pages will not be offered 
for sale again. Colors, sizes and quantities are limited! 

Single Color Golf Shirts: These casual golf shirts pro-
vide a comfortable, professional look. Each shirt has the 
Storyteller logo embroidered on the left front. 
Colors and Sizes: 
Sunset: Large only 
White: S, M, L, XL or 2X 
Coral: M, XL only 

I,-u1: 
OV . AW 
., ate, At it, 
„.1KO�; 

WAS X 
NO W ONLY $15 

Two Color Golf Shirts: 
Made to the same exacting 
standards as our single color 
golf shirts, these golf shirts 
feature colored trim for extra 
definition and the Storyteller 
logo embroidered on the left 
front. 

Colors and Sizes: 
Black with gray trim on the 
collar and sleeve: M only 
White with black trim on the 
collar and sleeve: M, L, XL, 2X 

WAS X 
NOW  ONLY $25 

RGB Golf Shirts: These cotton golf 
shirts feature PPA's RGB "Internet 
logo" embroidered on the left front. 

Teal: M or 2X 
Sunset: Large only 
White: L, XL, 2X 
Black: M, L, XL, 2X 
Coral: M, XL, 2X 
Pink: XL only 

N'AS 'A? 
NOW ONLY $10 

RGB Golf Shirts with Trim Colors: Cotton golf sl 
with PPA's RGB "Internet logo" 
embroidered on the front. 
Color and Sizes: 
White with black trim on col-
lar and sleeve: M, L, XL, 2X 

Colors and Sizes: 
White: L, XL, 2X 
Chambray, blue and white check: S, L, XL 
Stone: M, L, XL, 2X 
Natural (off-white): M, L, XL, 2X 
Denim: S, M, XL 

WAS AV 
NO w ONLY $2 

Long Sleeve Shirts: Provid 
stylish, more formal look tl 
100% cotton shirts feature i 
Storyteller logo on the left f 
and "Professional Photogral 
of America, the World's Gre 
Storytellers," embroidered 
across the back. 

WAS 

NOW ONLY  

Long Sleeve Shirts with the PPA RGB "Internet 
logo" on the left front and "www.ppa-
world.org" across the back. W AS Q 

Denim: M, L, XL, 2X  N O W W Stone: M, L, XL, 2X   ON 

Ladies scoop neck T-shirts 
100% cotton with the 
Storyteller logo embroiderer 
the left front. 
Colors and Sizes: 
Peach: S, M, L, XL 
Mountain Rose: S, .M, L, XL, 
White: S, M, L, XL 

WAS 

NOW ONLY $19 

57 Forsyth St. NW • Suite 1600 • Atlanta, GA 30303 • 404/522-8600 • 800/786-6277 • FAX 404/614-6400 • www.ppa-world.or 



LOVING SALE 
Aft i c  

L5, 

PPA Membership Director J. Alexander 
"Crazy Al" Hopper says: 

Wewill 
not be 

undersold! 
ckets, made by Munsinger 
.th the Storyteller logo 
broidered on the left front 
d "Professional Photographers 
America, the World's Great Storytellers" 

across the back. These premium 
quality jackets are oversized for a 
comfortable fit. 
Colors and Sizes: 
Black: M, XL; Tan, M, L, 2X 

WAS X 
NO W pNLY  $60  

2uantity Description Size Color Cost each total 

Subtotal 

Georgia residents please add 6% sales tax 
Please add $3.00 per item for shipping and handling; $1.00 for each additional item 

International orders will be charged actual shipping cost. S&H 

Total 

Merchandise orders must be prepaid. Send to PRA, 57 Forsyth St., NW, Suite 1600, Atlanta, GA 30303. 
404/614-6400. Please print. 

Me   

dress ((or shipping)   

State   ZIP __ 

Phone   
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CALENDAR 
If your organization's convention, workshop, seminar, or exhibition dates aren't listed on these pages, you may be missing revenue 
from potential attendees. Submit your dates early and include organization name, convention location, city, and state, and include a con-
tact person's name, title. address, and phone number. including area code. So readers may realistically plan to attend events listed 
here, Professional Photographer Storytellers must receive listings, if at all possible, five-and-one-halt months in advance. These listings 
are published at no cost, strictly as a service to readers. Professional PhotographerStorytellers'editors reserve the right to select events 
to be announced on these pages, and to determine when announcements will appear. Editors are not responsible for conflicting or incorrect 
dates. For readers' convenience, each event is identified by a code preceding its name: C=Convention, W=Workshop, S=School. 
C/E=Approved PPA/Winona Continuing Education Seminar, E=Exhibit. Send all Calendar of Events additions or corrections to: Deb-
hie Todd, Professional Photographer Storytellers, 111 Corsaire Lane, Schaumburg, IL 60173: 847-330-2802: FAX: 847-330-2803. 

PPA Events 
JULY 31-AUGUST 5, 1998 
(Reflects Date Change) 
C: PPA '98. New Orleans Convention 
Center, New Orleans, LA 

JULY 23-28, 1999 
C: PPA '99, Georgia World Congress 
Center, Atlanta, GA 

JULY 2000 
C: PPA 2000, Las Vegas, NV 

Current Events 
JANUARY 30-FEBRUARY 2 
C: Kentucky PPA, Hyatt Regency, Lexington, 
Kentucky, Carol McCaslin, Executive Secre-
tary, 1730 Normandy Road, Lexington, KY 
40504-2225 

FEBRUARY 2 
S: South Dakota PPA Inc., Holiday Inn City Cen-
tre, Sioux Falls, South Dakota, Germaine Strat-
ton, President, 403 N. Main, Marion, SO 57043 

FEBRUARY 6-9 
C: Connecticut PPA/Carnival'98, Radisson Hotel, 
Cromwell, Connecticut, Richard Castiglione, 
Convention Chairperson. 263 Sea Hill Road, 
North Branford, CT 06471; 203.488-76'8 

FEBRUARY 7-10 
C: PP of Indiana, Indianapolis Marriott Hotel. 
Indianapolis, Indiana, Mack Porter. P.O. Box 
1194, Martinsville, IN 46151 

FEBRUARY 13-18 
C: PP of North Carolina, Sheraton Imperial. 
Raleigh, North Carolina, Lovetta Byrd, Execu-
tive Secretary, 5501 Hamstead Crossing. 
Raleigh, NC 27612 

FEBRUARY 15-17 
S: Professional Photographers of North 
Dakota Winter Seminar, Doublewood Inn. 
Fargo. North Dakota, Jim Robideau. Seminar 
Chairman, 1462 194 Business Loop East. 
Dickinson, NO 58601 

FEBRUARY 16 
C/E: Stangl/Redford Seminar, Houston. Texas, 
Greg Stangl, 422 N. Lake Street, Aurora, IL 60506 

FEBRUARY 19 
CIE: Stangl,Redford Seminar, Dallas, Texas. Greg 
Stangl, 422 N. Lake Street, Aurora, IL 60506 

FEBRUARY 21-23 
W: Georgia PPA. Crowne Plaza Hotel, Macon, 
Georgia, Tom McCollum. Executive Director, 
P.O. Box 933, Lilburn, GA 30048: 800-805-5510 

FEBRUARY 22-25 
C: PP of Hawaii, Hawaiian Regent Hotel. Hon-
olulu, Hawaii, Paul Sakai, President, P.O. Box 
2891, Honolulu, HI 96802 

FEBRUARY 22-26 
S: PP of Bahamas, Nassau NP, Bahamas, Kenneth 
Love, President. Box ss-5739, Nassau, Bahamas 

FEBRUARY 23 
C/E: Stangl/Redford Seminar, Nashville, Ten-
nessee, Greg Stang[, 422 N. Lake Street, Au-
rora, IL 60506 

FEBRUARY 23-25 
C/E: Weddings for Love and Money, PPA Mer-
it Course. Stewart and Susan Powers. 2001 
N.W. 58th Terrace. Gainesville, FL 32605 

FEBRUARY 26 
C/E: Stangl/Redford Seminar, Chicago, Illinois, 
Greg Stangl. 422 N. Lake Street. Aurora, IL 60506 

FEBRUARY 27 - MARCH 1 
C: PP of West Virginia, Holiday Inn. Parkersburg, 
West Virginia, Frank Mauritz 11, Box 23, Oak Hill, 
WV 25901 

FEBRUARY 27 - MARCH 2 
C: PP of Oklahoma, Clarion Comfort Hotel, Ok-
lahoma City, Dwaine Horton, Rt. 1, Box 68, 
Thomas. OK 73669 

FEBRUARY 27 - MARCH 2 
C: PP of Massachusetts. Cape Codder Hotel. 
Hyannis. Massachusetts, Mary C. Stuart: 517-
275-2882 

FEBRUARY 28 - MARCH 3 
C: PP of Wisconsin. Paper Valley Inn, Apple-
ton. Wisconsin, Gary Haas, Convention Chairman.. 
410 DeClark Street, Beaver Dam, WI 53916 

PPA/Winona Continuing Education System 
Winona School Courses 

Winona International School 
of Professional Photography 

57 Forsyth Street. N.W.. Suite 1500 
Atlanta, GA 30303. 800-742-7468. ext. 266 

TRADITIONAL COURSES 

FEBRUARY 9-12 
Portrait I. Instructor: Mark Allen, M Photog.Cr, PPA Certi-
fied. Course #98W101 

FEBRUARY 15.19 
On-Location with Hugh Jacob, M.Photog., PPA Certified, 
Portrait I. Brampton. Ontario, Canada. Course +'981_103 

FEBRUARY 16.19 
Portrait II, Instructor Mark Allen, M.Photog.Cr.. PPA Certi-
fied, Course #98W102 

FEBRUARY 22-26 
On Location With Joe Campanelli. M.Photog.. PPA Ceriv 
tied and Mary Jean Campanella, PPA Certified. Creative 
Expressions. Location Damascus, Maryland, Course 
R98L104 

FEBRUARY 23.25 
On Location With Dave Newman. M Photog.Cr, PPA Cer-
tified, The Fine Art of Making a Living in Portraiture, Salt 
! ake City. Utah, Course #98L105 

DIGITAL IMAGING COURSES 

FEBRUARY 9-12 
Advanced Adobe Photoshop. Instructor: Eddie Tapp. 
MEI.Cr. PPA Certified. Course #98W202 

AFFILIATE COURSES 

FEBRUARY 23-26 
West Coast School. Brooks Institute, Jefferson and Mon-
ticito Campuses. Santa Barbara, California. WCS Office, 
800-439.5839 

MARCH 22.27 
New England Institute of PP. North Falmouth, Massachusetts. 
Serafino Genuano, Treasurer/Registrar: 401-738-3778 

APRIL 19.24 
Georgia School of Professional Photography, North Geor-
gia Technical School. Clarkesville. Georgia, Tom McCol-
lum: 770-972-0619 

APRIL 19-24 
Texas School of Profesional Photography, Sam Houston 
State University. Huntsville. Texas, Don Dickson, Director: 
806-296-2276 

MAY-JULY 
Mt. Carroll Center for Applied Photographic Arts. Camp-
bell Center for Historic Preservation Studies, Mt Carroll, 
Illinois, Laurel Bergren; 815-946-2370 

MAY 3-8 
Mid-Atlantic Regional School of Professional Photography 
(MARS), Cape May, New Jersey, Milt Techner. Director. 
888-267-MARS 

MAY 10-13 
The Wisconsin Photographers School at Treehaven. Col-
lege of Natural Resources of the University of Wisconsin. 
Phil Ziesemer, 715-536-4540 

MAY 17.21 
Florida PP Inc., Treasure Island Inn, Daytona Beach, Florida 
Robin H Phillips. Director, 941-682-6958 

MAY 31-JUNE 4 
Kansas Professional Photographers School. Bethel Col-
lege, Newton, Kansas. Jett Delaney. 913-764-9193 

MAY 31-JUNE 4 
Mid-America Institute of Professional Photography. Uni-
versity of Northern Iowa, Cedar Fallas. Iowa. Charles 8 
Janet Lee: 515-683-7824 

JUNE 7-11 
Illinois Workshops. Pere Marquette Lodge. Grafton. Illi-
nois, Brett Wade: 217-245-5418 

JUNE 14.19 
Golden Gate School of Professional Photography. Mills 
College. Oakland. California, Julie Olson. 650-548-0889 

JUNE 14-19 
California Photograpic Workshops, College of Notre Dame 
Belmont, California, Jim Inks. Director: 888-422-6606 



FEBRUARY 28 - MARCH 4 
C: PPA of Missouri, Marriott Pavilion Hotel, St. 
Louis, Missouri, E. Tom Strade, Convention Chair-
man, 1614 Main, Box 443, Bethany, MO 64424: 
660-425-6335, FAX: 660-425-3101 
FEBRUARY 28 - MARCH 4 
C: PPS of New York, Holiday Inn Hotel & Confer-
ence Center, Suffern, New York, Christine Paulsen, 
Executive Director, 3 Douglas Avenue, Rensselaer, 
NY 12144;518-283-8089 

MARCH 5-9 
C: Rocky Mountain PPA, Sheraton, Colorado 
Springs, Colorado, Duncan MacNab, Executive Di-
rector, P.O. Box 1049, Bozeman, MT 59771-1049 

MARCH 6-11 
C: Virginia PPA and SEPPA Affiliated Judging, 
Williamsburg Marriott Hotel, Williamsburg, Vir-
ginia, S. Fred Powell, 2nd Vice President, 11203 
Roinick Lane, Hanover, VA 23069 

MARCH 7-9 
C: Mid-East Regional Convention, Hyatt Regency 
Hotel, Columbus, Ohio, Hosted by the PP of Ohio, 
Gene King, 1024 Dublin Road, Columbus, OH 43215 

MARCH 7-14 
C/E: Cruisin' for Fun and Profit, PPA Merit Course, 
Beginning/Advanced, Deep Caribbean Cruise 
with Steven Brandt and Anne Douquet. Contact 
Kathy or Marlaine, Village Tours, 16 Orinda Way, 
Orinda, CA 94563; 800-255-2151: Web site: 
wwwphotocruise.com 

MARCH 14-17 
C: Kansas PPA, Holiday Inn Holidome, Topeka, Kansas, 
Don Brent, 301 SW Gage, Ste. 141, Topeka, KS 66606 

MARCH 14-17 
C: APP of Illinois, Ramada Renaissance, Spring-
field, Illinois, Joe Kozma, Membership Chairman, 
2743 S. Veterans Parkway, Box 317, Springfield, IL 
62704-6536;800-838-APPI 

MARCH 17 
C/E: PP of Southwest Florida, Fort Myers, Florida, 
Sara Timmons, 15116 Royal Fern Ct., B-201, Naples, 
FL 34110: 941-592-0608 

MARCH 19-22 
C: Tennessee PPA Convention Cruise, from Port 
Canaveral, Florida, to Nassau, Bahamas, Elizabeth 
Ramsey, President, 2126 Abbott Martin, Suite 
102, Nashville, TN 37215 
MARCH 22-24 
C: PPA of New Jersey, Resorts Casino Hotel, At-
lantic City, New Jersey, Jane Pedersen, Secretary, 
228 Main Street, Keyport, NJ 07735 
MARCH 22-25 
C: PP of Iowa, Hotel Savery, Des Moines, Iowa, 
Deena Gowdy, Executive Secretary, P.O. Box 386, 
Johnston, IA 50131; 515-276-8178 
MARCH 22-25 
C: Northern Light PPA, Rarnkota, Sioux Falls, 
South Dakota, Pam Carlson, Executive Secretary, 
525 Tilden Street, Fairmont, MN 56031 

MARCH 27-30 
C: PP of Washington, Wenatchee Convention Center, 
Wenatchee, Washington, David O'Connor, Chairman, 
1517 N. Miller St., Wenatchee, WA 98801:509-663-6598 

MARCH 28-31 
C: PP of Michigan, The Dearborn Inn, Dearborn, 
Michigan, Ron Tocco, Exec. Dir., 19276 Eureka, 
Southgate, MI 48195: e-mail: ppofmich®aol.com 
MARCH 28-APRIL 1 
C: PP of Nebraska Inc., Grand Island, Nebraska, 
Tom Sterba. 5726 A Street, Omaha, NE 68106 

MARCH 29-31 
C: Arizona PPA, Mesa Convention Center, Mesa, Ari-
zona, Kay Eskridge, Convention Chairman, 1343 E. 
Northern Avenue, Phoenix, AZ 85020; 602-943-4355; 
e-mail eskphoto@aol.com  ■ 

The Professional's Choice 
for equipment, film and supplies... 

QUANTUM Lq 
INSTRUMENTS 

4�O 

Photo¢cnk 

bogen 
Mamiya 

H A S S F I B L A v 

,A W1?Stcott 

TAITINA l BRONICA 

... and much more! 

Exciting "NE W" Website 
www.chffoto.cum 

LINDAIIL 
SPECIALTIES 

NO 
Q O  

1-88 "HF-FOTO (1-888-243-3686) 

More info? Circle 58 

The most imitated Studio Flash System in the world now comes 
with an added bonus. But you must act before January 15, 1998 

When You Purchase A:  You Receive A: 

ULTRA Series Flash I  s50 Rebate'   

ZAP 1000 Flash  s40 Rebate"  I 

WL Series Flash $25 Rebate' 

COMPUSCENE  1  5100 Rebate' 

RC-1 Remote Control 1  s25 Rebate' 

Order now to lake advantage of 

WHITE LIGHTNING 
Year End Rebates 
'Purchaser will receive Rebate 
Coupons  which  may  be 
redeemed toward future pur-
chases of Paul C. Buff Inc. / 

WHITE LIGHTNING products 
after January 1S, 1998 and 

before June 15th, 1998. This 
Rebate offer may not be 
combined with any other 
current incentive offers. 

30 Day Absolute  MADE IN AMERICA  Sold Only By 
Satisfaction Guarantee  The Manufacturer 

WHITE LIGHTNING - 8004143-5542 - hnp://WWW.While-lightning.com 
Paul C. Buff Inc. • 2725 Bransford Ave - Nashlitille. TN 37204 - 615-383-3982 • Fax 615-383-0676 

More info? Circle 59 
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PROduct Performance 
Mamlya PRO 645TL and Macro Lens 

By Peter Kotsinadelis 

hen Mamiya's latest addition to 
its successful line of PRO 645 

medium-format cameras was 
introduced with OTF/ -11(off the-film/ 
through-the-lens) flash metering, it 
was clear that it had improved on 
what was already a good thing. 
Besides standard Mamiya PRO 645 
features, the PRO 645TL provides 
photographers with a fast and 

effective means of flash control with 
any SCA-compatible flash. There is 
also a new macro lens available from 
Mamiya—adding to an impressive 
array of lenses that span from 
24mm to 500mm focal lengths. 

Mamiya PRO 645TL 
Features 
The new Mamiya PRO 645TL is 

The above image, taken with the Mamiya 
PRO 645TL and 120mm F4 Macro lens. 

demonstrates the acute sharpness of the new 
macro lens, even when used wide open. 

the latest in a series of medium-
format cameras geared toward the 
professional photographer. The 
electronically controlled SLR body is 
sold independently of the viewfinder, 
lens, or back—allowing photographers 
to choose what best fits their needs. 
The camera has an electronically 
controlled focal-plane shutter, which 
provides manual speeds from 

1/1,000 to four 
seconds, and as long as 
eight seconds when used 
with an AE (automatic 
exposure) prism finder. 
Although the majority of 
Mamiya 645 lenses 
make use of the 
camera's focal plane 
shutter, there are three 
leaf-shutter lenses 
available. Any of 
Mamiya's more than 20 
lenses can be used with 
the PRO 645TL, 
ranging from a 24mm 
fisheye to a 500mm 
APO telephoto lens. 
There are also two macro 
lenses, two zoom lenses, 
a 50mm shift/tilt lens, 
and three leaf-shutter 
lenses available. Those 
lenses designated with 
an N (new), such as the 
Sekor 50mm F2.8N, 
indicate a recent design. 
The camera uses 

120 or 220 film. 
yielding 15 or 30 
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Get twelve issues, including the 

Cool' issue featuring the most 

desirable imaging products of the 

year, for only $20. Check out the 

subscription card in this issue of 

Professional Photographer Storytellers 

or call (800) 786-6277, ext. 257 

and start getting PEI. 

THESE PROS CHOSE GITZO 
LUNG BEFORE GITZO CHOSE THEM 

Too often automated and modernized mass pro-
duction are substituted for fine craftsmanship. For 
many, including these photographers, who still 
appreciate fine engineering, superior workmanship 
and hand crafted precision construction, there's 
Gitzo. For over 80 years Gitzo Tripods have been 
individually hand assembled with painstaking care 
using the finest high strength metal alloys to ensure 
perfect performance. Acknowledged by profession-
als the world over as the industry standard, Gitzo 
combines elegant design with perfect performance. 
itzo makes no compromises on quality. 
For complete information see your Authorized 
Gitzo Dealer or contact Gitzo Division, 
Bogen Photo Corp.. 565 E. Crescent Ave.. Ramsey, 
NJ 07446.201-818-9500 

GITZ O 

,Or 
i 

The difference is in the image. 

More info? Circle 60 

ot 
If you enjoy Professional Photographer Storytellers"'Eye on the Future" but want more digital 
information, then get PEI . 

Every month PEI gives you an in-depth look at the latest imaging technologies and 

techniques. Topics include imaging, technology, prepress, website reviews and PEI's renowned 
tutorials. 

.......... 
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exposures respectively of 6x4.5cm 
images. Mamiya refers to this 
format as "ideal," because its 
dimensions can produce standard-
size photographs such as an 8x10-
or 11x14-inch image with minimal 
cropping. The image area is about 
2.7 times larger than a 35mm SLR. 
The back's ISO film dials relay 
information through the camera's 
electronics to any accessory that can 
make use of exposure information. 
Film backs are also available for 100 
or 600 series Polaroid film and a 
35mm film back with an adapter for 
creating 13x36mm panoramic 
images. A standard dark slide 
prevents accidental exposure when 
the back is removed, and can be 
placed in the film back's dark slide 
storage slot when not in use. Film 
can be changed mid-roll by 
removing the back, or with "pre-
loaded" film inserts through a rear 
door on the back for fast changes of 
completed film rolls. 
The Mamiya PRO 645TL features 

a standard film advance crank with 
six different starting positions. For 
faster film operation, there are two 
power drive grips, the faster of which 
provides a film advance of 2 fps. 
The camera also features a bright, 
factory-installed, interchangeable, 
split-image/microprism combination 
focusing screen. It is changeable to 
any of five optional viewing screens 
for specific applications. 
For outdoor photography, it is 

necessary to set the exposure 
manually or invest in one of the 
optional AE prisms. If a prism is 
used with the shutter speed on 
automatic, the shutter speeds are 
almost stepless at 1/6-step 
increments. It also allows the 
photographer to vary exposure 
+/-3 EV in 1/3 stops. 

PR OW Per  ce 
Overall, the Mamiya PRO 645TL 

is exceptionally well made and 

handsomely finished. To test the 
camera, I was fortunate to have the 
PRO AE prism finder with A/S 
matrix metering available. It provided 
exceptionally accurate metering, 
especially in matrix mode. When 
using an AE prism, the camera must 
be operated in aperture priority 
mode, so 1 had to manually set the 
lens aperture, even though the 
shutter speed dial was on automatic. 
I tested the OTF/TTL feature using 
a Metz 45 CL5 flash and the new 
SCA-389 adapter. As expected, the 
exposure was perfect. The camera 
ignores shutter speeds higher than 
1/60 second—its maximum speed 
for flash sync—with the adapter. 
When the shutter speed dial is set 

to A (auto) or AEL (auto exposure 
w/lock), the camera automatically 
shoots at 1/60 second. This feature 
is a welcome addition for those 
Mamiya 645 photographers who 
rely a great deal on flash. Although 
film ISO is relayed from the film 
back, the ISO setting for the flash is 
controlled by setting the ISO dial on 
the SCA module. Using this dial, 
you can also make use of automatic 
fill flash outdoors, because the actual 
exposure is based on the film ISO 
speed set on the film back. 
The only drawback to using different 

speed films outdoors is the need to 
reset the ISO speed manually on the 
SCA adapter to match the ISO 
dial on the film back. Just remember 
that the maximum flash sync is only 
1/60 second. You can compensate 
by using slower speed film, a neutral 
density filter, or one of the three 
available leaf-shutter lenses that 
provide flash sync up to 1/500 
second. 
I reviewed the Mamiya PRO 

645TL with a new Mamiya 120mm 
F4 Macro lens and Cesar flash 
bracket designed specifically for the 
Mamiya 645. The bracket is well-
made, provides a shutter release 
button on the handle. and maintains 

the flash above the lens for vertical 
images by a simple flip of the 
bracket's flash arm. One accessory 
to seriously consider for this camera 
is a power grip. The grip will make 
the camera easier to handle, 
especially with longer lenses, 
regardless of whether you use a 
bracket. 
The new Mamiya 120mm F4 

Macro lens, which incorporates 
aspherical elements and low dispersion 
glass, delivers superb results. I was 
amazed at the sharpness and 
contrast the lens delivered wide 
open—although stopping it down 
will improve your image. 
Overall, Mamiya has a winner with 

the Mamiya PRO 645TL. It offers 
something for every photographer 
and comes with a wide range of 
accessories to suit the needs of even 
the most demanding professional. If 
you are a Mamiya 645 user or a 
35mm photographer who wants to 
move to a larger format, this new 
SLR from Mamiya may be what you 
have been looking for. ■ 

More Info? Circle Reader Service No.: 
Mamiya America Corporation (198) 

Peter Kotsinadelis is a writer and 
photographer in Pleasanton, 
California. A frequent contributor to 
photograhic publications, he is best 
known to Professional Photographer 
Storytellers readers as the author 
of our monthly "PROduct 
Performance" feature. He can 
be contacted via 
e-mail at peterk@iname.com. 
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PHOTO • VIDEO - PRO AUDIO 

"THE PROFESSIONAUS SOURCEII 
FOR ORDERS CALL:  OR FAX (24 HOURS(: 

800-947-9964  800-947-7008 
212-444-6664  212-239-7770  On the Web: http://www.bhphotovideo.com 

Store & Mail Order Hours: 
Sun 10-4:45 a Mon & Tues 9-6 

Wed & Thurs 9-7:15 
Fri 9-1 IF Sat Closed 

MEDIUM FORMAT CAMERAS, LENSES AND ACCESSORIES 

1311  Mamiya 
NEW! MAMIYA CASH REBATES! 
BUY  RECEIVE  PLUS LENS REBATE 

PRO 545 PRO TL Rndy S300 Cash Rebate Irom Mamrya  Il l   00 $250 

Ic II Body  $700 Cash Rebate nor(: Mamrya  Fee l   fi$300 

Â. SO Body  5300 Cash PeOate Irom Mamiya 

%l 7 Body  5400 Cash Rebate Irom Mamrya  al l  ♦$400 

tla 6AIF Body  5200 Cash Rebate Irom Mamrya  ♦05500 

N Refine-Purchase any lens mdicated ,In symbol and receive a Cash Rebate Anil' 
e Namry (Does nai apply to lens wvpnee. w55v and sv%-P Pic ksl Anaieonal  
ranked to Ine lens provided wile 645SV or SVX P Pack wall (1414104 In, lens reb.il, 

Trade in your Mamiya 615 camera a0ainsl The 645 Pro 11 
and Ietelve Irom Mamiya a trade In allowance 
645S300  6453 5300  616'10005-2300 

.11.,., 5500  645 Pro $650 

TRADE IN 
Tnn 17.3197 

64S PRO 
M-P Peak 
01615 Pro Body. 0018. 170 Back 
Fader  $1.9".0 
PNb 
.1645 P,a Boot' 80? 8. 120 Back SV 
Grp and AE Bills. VerwIrr KK, $2.6".0 
Pre TL  15" 00 

XAOYA LENSES wM00D -
C'  n15.0 '323 SC • 10290 
S•  BM.: '50.1 Shin' 130.0 

.816." 55.281S• Isle." 
5 • 1"9.0 9'  885." 

Ir m '8011 Macro' 1050.0 
104 0 APO Macro'  11"." 

5".50 1543915. 15N.N 
' 1169." POW II APO•' 2541, 

$N.N 3002 B APO. • 12,259 .: 
1529." 501 s APO- • N.a9.a 

' 2795." IS-t 100 1829.00 
16%." 

2X  70000 Kemo 2X  259,% 
V MINOERS 8 ACCESSORIES 
Inge'  119." 

529 00 
At Rate. Time, 10, 645 Pro 
PpTL 529 00 

999.00 Angle Find,, 249.0 
Maardrw  169 95 
I9p UP All IV  21995 

S>eM Add .N Done, 18.95 
,.I.TACKS 6 ACCESSORIES S 
22O Back  42900 
Sort  429 00 
ad  , Back  269 95 

Bap w Pardnma Adapter  569 0 
CanNra Slope  519 0 

!Y  35mm mserl  157 00 
CIOSE UP ACCESSORIES 
;ws 1219.0 Baboon Benows 79.0 
o Spurt  N 0 
AUTO EXTENSION TUBES 
1190 02  129 00  179 0 
.em Con V!,,,r ­.+  7695 

MNCELLAMEOUS ACCESSORIES 
",nor Gfp  509 DO 
Caw 2 99,0 Len Hand Grip 225 00 
k Hado  215. 

P«n  0 Bracket  219.% 
94'04 Contra Set  IN.% 
Barm, Case  69.95 
'c Hx So.  79 % 
-a "Ca 
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a Medium 469.0 Large $29 00 
,ypms Book  29 95 

M 62.09  LI105  
N.N W tOSmm  179 0 
79." Pptanre, i7mrti "00 

la m Maori 
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LENSES wMMd 
15".00 751 11  
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299 00 
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929 95 
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12,219 
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A6FACO1OR PRINT 
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3 OS 

5 ACFACHROME SLIDE 

36 _,̀X 2_1: 
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RB-67 SD 
AR 6  .,  1449 DO 
6.7 7.  559 00 
6.4 5 +tU v: 1 U Isitk  599 0 
6.2 120220 POvrw Ornw Back  7, 9 DO 
6.8 120220 Power Drne Ba< , 119 00 
Mamrya Polar  od Back  469 0 
NPC Polarmd Bxk  119 % 

KL LENSES .00000 
624 °  1859.00  -  1849 00 
903 5'• 1599.00  1489 00 
180'4 5• 1815 00  -no 1419 00 
150'1 5"  1515 00  •  1939 00 
360'6  1715 00  " ° 7999 00 

KL APO LENSES 
2101 5 •  3319 00  3839 00 
350:5 F •  .1289 00  5999 00 

EXTENSION TUBES 
KL IM T„. 11  449 00 .,  d99 00 
Amo E.1 Tune •:  314 Da .  314 Do 

Be LENSE  OD  I..'HO  
37.4 Be Iwo III.„  ?689 0, 
SWd S" 1639'3 
150'4 son PoW1••  ,614 ,3 
50DIB  4549 00 
10020052••  373900 
Kermo 2X Tetetonverte:  399 95 

RZ-67 PRO II 

6.7120 a: 2101.: r. K, -  645 DO 
Mamrya POWro:d Back  ae9 00 
NPC Poland  Back  FIB 95 

R2 LENSES wMaoit 
'37,4 5'  2689.0 5, 1 5••  13111 
654 L A'  1875.00  3169 00 
9095••  1389.00 11 2  l 1429 0 
140,415 LA a 1875.00 15035 "  1499 0 
IBW15'e 1515." 250145'• 193900 
50018•  499.0 t0-20 S . • • 3139 00 
1 IX TeMtdnvene,  669 00 Ad 

RZ Tin Shin Adapter  1499 00 
NOW N/A 

APO LENSES 
2104 5•  1129 00 250'4 5•  3839 0 
350,56 •  8289 00 5015 •  6199 00 

ACCESSORIES IIRZ-67 
libmi l  549 00 AE 

Pnsm Ind,, li  1229 00 
Auto Enp'POn Tope 1: 439 00  1. 475 00 
Mammy. Pro Bracket  219 95 
Enernal Banery Case  59 95 
L Grip  20.00 S.':  11095 
3Ereclm•:Ca YPP+1,-.e 7295  9500 

ACCESSORIES FOR RB A RZ 67 Prism 

1—, 1 
PD P.. F.BdV 
Ada Ddplel Mdgmne, 
FM in Gun Brach 
Buel  ld w: case 
Ph rm-Up C W Ret 
Bilk., Lens Mood G-2 
Bellows Lens 11008 G 3 
Gel III. Monger 
MOSL SC, aen, 
D,xle 
NEW'D ck ace M. 
.A W :,  500• 

M9 00 

11" 00 
189 00 
59 95 
72 95 
2% 
189 " 
519 00 
s1 % 
19 % 
22 00 
219 95 
29 % 

CLEARANCE 
RB. R2. C3J8 

350'6 3 As 
"'s:A Rd'  D­0 like Ne )Lid  
L.. 5 I  43rr r�, nt 

IM as 
19".16 
509.% 
H % 
29 % 

BAONICADHIIIbded by TAmRon 

310 =1- BRONICA PROMOTION!  
Bay an ETIM or Sol Body .,In 120 a, 220 Back Finder 8 Lens   RECEIVE' $400 Rebate 
B.1• A SO-11 Body with 120 Back. 882.8 Lens 6 W L Finds(  RECEIVE' $150 Rebate 
Buy a PE100 220. PE70, PE250, PESO, EI1500. PS35.  RECEIVE' $100 Rebate 

P5250. PSSDO or S500 Lens 
Buy_a PE40, PE 50. PC 60. PS401 PS50. PS65 
Buy a PE100. PE135. PE150, PE190. PE200 PSI 10 

psi 35, PS 150, PS 180 or PS200 

SO-AL 

:?I Bart 8D2 a W L Fir.  119, W 
ber  16250 MEN.,:n  875.00 

959.0 AT Pnsm 50, 1206 
1ne 6 0.0  isle S Pnsm Inds, /76.0 
s  301.N JSPti 
-S  1.799 0 509 5 PS  1.574.: 
'C  1.435 0 8028 PS  it" 40 

1 570.0 1314 PS  1.deal 
1 570 00 18WI 5 P$  I-M 00 

ETRSI - 646 
975 0 Priam Iwn  OS." 

h,gh Fyepamt Finder  1w.N 
999 0 W L Ixa,  100.50 
525 00 Sp0 ns Inner  422.50 

7 5 PE 2976 0 10V 0 PE  1,315-O 
PF  1.199 0 6W2BPF  1.10.0 
PE  759 % 1004 M PF 1,10.0 
:PE  1,13500 15035 PE  1,150." 
P F 1,575 0 7004 5 PE  1,215.0 

- f: PE  1.775 0 10.2204 8 1,"/." 
:)56P1  1489.0 

815.00 21 or 05." 
.11 :414 340." I  IuceE 28 IN 0 

74"." Fnm Insert  250.0 
120 8.1, w:lnse,l  359.95 
'la(k .'marl  169.16 
1 Pdarma Bdck  750." 
s -n Rac9  181.95 

m50 oo Wenner E  466." 
34.95 p,o l Ms H13od 009." 

1.487.0 EYAS R(earls  9.50 
710 0 100." 

0.16 

(?ollei 
6008 Inlep,al 

399.0 
,I l.•.e.. �.: r!'::  '.'  1559.0 

B8N SPECIAL! 
6e035RC 1000 OUTFIT  �: Boo, so28 
Wahl Level. 120 Bac , It t. Charger 29% .0 
IM PnldMlonel Sod Kit  2589.00 

ROLLE� DEMO 
1549 0 50:4 Zeiss  Me 0 
11,49 DO 150,4 Zeiss  23/100 
77:9 0 +70616 Back 650.0 
149 0 P.Lmola Back 4"." 

599.0 
ZEISS LENSES 
5349.0 504  2934.0 
334900 8028  1839.0 
3489 00 1'0/4  3019." 
3531 00 ?  1422.00 

- 6x6 

RECEIVE' $150 Rebate 

RECEIVE' 5100 Rebate 

t.116.N 250S6PS  1.7%00 
N6.M 2x PS  9s D0 

IB 475.: 111 1.. S-35 475 DO 
120 a 220 BMA w/Insert 
Jsmm Back.̀.... 
Film Inswls Af 
Brmti Posarove Back, 
NPC POW04 Back 
$0 A, Motor Drm 

539 50 
589 0 
329.0 
450.0 
174.0 
ON   

Sped Grip  275.N Pro Lens Hoorn M1.0 
Moll Lens .1  N.N 
Auto Reaow•. 1,650 " SD t;,m•  to N " 

OS-1 - 6x7 
Wl I.  159 00 
P­., f,nae,  509.00 
Al Pnsm I,qe, 100 
At Rotary Pnsm 1175 
5045  I.M.0 
614 0  1.315.0 
100,35  1,149.0 
15040  1,516.0 
75056  1.6"05 Olg 110x,  42,95 
2K  505." Lot loan  p 502." 
(In Tube G-18 475.0 [.1 Ii.aeG 36 475.0 
film l Ms  m m 
1700, 270 Film Back w/lmen  40.0 
B,onno Potamd Back  
APE Poa,md Back,  19.05 
Speed Grip G 315.: 
Pro LMs Hood 481." Bellow,  1.05." 
GS I Screens  72.50 G  Wsh  3" 0 

%NMI PPIOIM0710N 
• Buy a 8008 Integral Body. Back & 
Grip . receive' $760 CNR 1108111 or 
Coupon for $1600 M a0d'I ROHeI 
merchandise at Britt Sul retail 
• Buy a 6003 Pro Body, receive' $600 
Cash Rebate or Coupon for $1000 In 
a60'I Rollel tnercti radise at mfr sup retail 
• Buy a PO or POS lens. receive' a 
BER CarlllloaN up to $400. good to-
wards your next Rolle, ii rchase. 
•k01n HG M. W v lama lz 1191 

BACKS AND INSERTS 6.6 121,  771.00 
6.6720  878 " M5170'71U  a"so 
Inserts  $4 0 P01a1oi0 Ball: 875.0 

PRISM FINDERS wllh CASE 
45'  1187." 9)- 1157 0 
Spare e' l  13200 

Polaroid 
75 5 6 w,tn vrewlm0,r Alta lmme:'I  5"."  PrOpack Ca  
127 4 7  3".50  Propazk Camera with 14,31 
Slur.. Palk n:n' 8a11 BOOST  $396  ......., a •_' 1,.,o,. 

01 95 
4196 
1995 

PASSPORT & I.D. CAMERAS M,nlpoYf i 1 Car.111s w 8w It in F1.511 
579 00  74 95 

41., .,. E,O.amy 4  a..i.1 319 95   
New' ID 104 Dala.e  11995  Spare him Bat. to, 203 403 455 
455 d Nns 4.5 Camera w,0 Bxk  009 95  AC Adapter for 203. 403 
SupgaemMMry Lenses for  2432.2- Passport Ore Caner 

LENS SHUTTER CAMERAS 
GA, 670 Ill  1159 00 
GW:690 Ill  1259.0  1278 00 

SA-645 SYSTEM   
ATES 

BA 665 w is 4 1169." 
oaf I Ree.la 6200  .:"•'1280 

on   

GA 61501 was' 

158b 00 

231 00  164.: 
79:  204.16 

1% N 

GX-617  .'fi63 00 
?500 OG 

MEDIUM FORMAT 120 ROLL FILM 
FWICOLOR SLIDE 

1 0  Vti.'a HVP  3 25 
5 25  Pro 64  3 39  " 

Prow RHP  d 79 

3 29  ILFORO SAW 
2 99  PAN F. 50  1.99 FP4. 125 
275  HP5. 600  185 XP24D0 
3 49  Delta 100 Pro  1 29 JeRA 40C'  

KODAK B&W 
IMP  USA 

Taenpan 25  -  4.19 
VP 125  -  2.19 
Plus X 125 PP  11 42  -
Tn %320 PP 
in % ADO  2,N 

2.25  TMx 100  1." 
2.39  TMx 10 PP  9.0 
3.29  TMx 40 CA 1.N 
3 59  TM 4,7(7  1 Be 
19  995 

3 39 
109 

2 25 

USAR 

109 
3 ]9 
2.19 
249 
1245 
2.79 
1 59 
2 9", 

XDOAK COLOR NEGATIVE PRINT 
4 29  IMP.  USA  USA? 

J"  PHIL 25.  3 B  - 
429  GA too  t"  225  - 

PRO IOOT  -  -  3 29 
189  PRO 10T PP  -  -  16" 
t 89  PRN 100  -  2 "  330 
2 25  PRN 100 PP  -  14 95  16 50 

VPS 760.  1.H  -  3 29 
VPS 1 PP  1.  -  16 
RAC 60  345  45 100 - - 331 

PAIC 400 PP  -  -  16.95 
PPE 400  -  -  3 39 

PP̀ 

16 % 
FMZ  

KONICA COLOR PRINT FILM 
100  2 55  3 11 
SRG 160  215  5 49 
l,npeesza SO  3 39 

99 

EPP u: 

F PR 64 r.:. 
E PP 10 

EPP 7Do PP 

EPN 100 
EPN 100 PP 

EPO 200. 

EPD 200 PP 
EPL 400 

EPL 400 PP 

E 102 
E 1005 - 

E I no t 

124 So 
9395 
$9 % 
249 00 

� 1 

GA-680 11  2.449 DO 
$63 0 1120 Back,  01.0 

At I'de'  1476 00 11, Mao Fmder 3" 00 
AZll Feder 40.0 
Fw Polaroid B1,"  371.0 
MPC Po i Ba..  231.50 50,5 .6 2.6I.N 
0156  2.09600 .156  1. M.N 
100'4  1.143 0 t 215 6  1,01.0 
12532  1.422 Do !JS156  I'M : 
120/5  7,161 0 18l2  11N.N 
1 10 6 1  1.IJ1 0  T,1>0n  1,411.: 
2105  .1.211 DO  1.M2.N 
306 ]  1717 0  10.16 
At. P.,x-. Shp;  521 91;  312 : 

1351 00  1111 0 
759 DO 309 Op 

W. MO IIM O B M U 

KODAK EKTACHROME COLOR SLIDE 

IMP  USA  USAR 

3 29  - 

16d5  -  70 % 

7 Be  -  - 
17 %  -  20 99 

7 59  -  _. 

1345  20 " 

-  3"  -  Va l a 
-  1995  22 "  P ­-  ,., 

4 Be  -  ILFORD B&W 
24 95  -  I6 50  FP4. 125 E"r  17.75 ,.PS. 4:X3 PS 
389  -  4 19  D!ti  Pro PP 

19 11  -  21 %  KODAK BMW 
3 H  -  119  IMP  USA  'JSAR 

Plus % 115 PP  2a 9  KOw W CO1611 PlwlT 
t9 45  -  20 95  1,. X 320 PP  -  -  U."  4"  {.H SRG 16:  4 79 

QUICK 
DIAL. 

PENTAX  B34  
PENTAX 645  PENTAX 60 

neatly w:prp screen. $trap 
WT 645N AatolOcus 

120115 Evil, t Ill Ho18M 
2201301In I Film Hoke( 

70mm EarnHoke( w/FyP PNtt 
NPC POtafad Back 

SMCP-A LENSES ./lace • w,1, 
3535  7"95 4528  129.% 
XEW1 .1118 Fa 975 0 552 8  .629.% 
75,28  349 % NEWT 75,2 8 FA 465," 
7528 L S  719 % 120'4 Mac  759.% 
131.11 5  Me 25 15W 1  571.0 
70W4 0  679 96 30011  7550 0 
NEWI 30014 1,; 
NFWI dogs 1'. 
60W5610  49" 95 SO.16015 
45 854 5 
NFWI 4595'1 51A 
141  30.0 A 
A11pte, to 6.7 tons l0 645 

1 .IMwmr IuO, sat 
n1Uws 615 
+enemas too. 
e. Adapsr Sol 
idx Up Lens S 
%Mae"., 

.snple Finaw 
n Shoe Set 
.111hA 
1. R4 yAF 

016 N 
w 

137ESN1.0 
NN 0 
v" a 
4" In go 

5710 
151.0 
171.16 
IM.0 

33 760 S 56 )t..0N 
0  
200 0 
1w.0 
3406 
005 

Nu00e, Now  3495 
50.0 Mil Case  4" 95 

6118x(  % "999 
Tll Per:a P:iv,'. F:nd«  In 95 
PM4 Pnsm Feder  219 95 
Rpd IAapmtthng Flood  1" % 
Want LeAI Fddep Facasap Ho:.:  119 % 
Rpht = I  
1%Mapnnw,  p.0 DrolAe,1  1695 

h7 LENSES w/caa 
3S4 5  1,10.0 114.  a" % 
514  1".0 1115  "I " 
718 5 Shat 2. M 15 9021.': Case 5" % 
I OS? 4«:1, Case 4095 1M 5  i  709.% 
l Wall mM  IN N 16S2a  179 % 
182415  IN. A 2014  I" % 
3(I0V  1,211.0 40611 1  5. m 15 
50656  2,IN.M N31YI  S-1" 
1001  7.20.0 IpxyA  I.Sm 
ROOM n 0« 1 u C.+««1«  11,10 N 
PMW t IA Iwwawvsn« 111 N 2, 600 95 
KHMO ),I WtOmw,p,  5 95  
MPC PrNMmtl RAn1  129 % 
Auk tleNu.e 1.30 N ;1,1, C, -,  $59 % 
f.Nnspn jape Inn«  29 Is 
41wr.d [It 1141150 N 6e; Ck»e 170 I.1,  
Had Grp  ".0 6.% -1 loud  51% 
Glass tarnA GAaB  ,a 71% 
Remus SanMy Card  N % 
P.mI. 61, 7 Cam.. C-  M % 
Pent:, 6.7 All 1,- Gar  519 Is 

►E FILTERS 
CNaw poison' 

'•̂  7/ 50 nnnr,i IN N ;: r,:,. 119 % 
187 I.- InsA 11,.1  In.e 42A 
71 % s,  4916  '.  N 95 

ASS �L BL74 D 
Authorized U.S.A. Dealer 3-YEAR HASSELBLAO WARRANTY 

TRADE-IN PROGRAM 
WADE IN CAMI Ile  BUY A Nl W Y0  I BUY A NI 

20010  $Coca  51150 
20001 CM  $1750  $1600 

...I ICW?03 Ftw  NSOo  $7000 

I ll l  Illi'r A HI W :ITS IGI. r Ll. 
S1S0, 
$2000 
$7500 . 

3 � IAST CHANCE! __f- H q 5j gj P,vp _oq:1,r„ ,d a 0dA j JZ, ".1 

• In sIl l la above Trade In PrOenm. NrtMss a Nw 201E ?031t MFCC MICA w 553111 
complaN.,an say inw Rol.nl an - .111-1. mlNllnf an/ 901 you, cA01ca of a 1.4. M • 2. 
Teleeo meAee, a de PUS Prism /lnder one M Wind., PRE[. le. Massive," 
. Postal A now 583CW bo0't in 501CM body and Eel . $500 Ce " Rebate b, row old 
500 0007 a a {600 Cash Rebate ter ya., 014 SOOCM body boom IMdalbsd 

205 FCC one,  6WI pi  no  IILMBACXS 
2011 Body  3.497 0 707E Body 53•/6 DO  •'.,  6%O0  :Yr u6 

FE1cC LENSES  A ,a W t' 795 W  l gel W 
5018  3,778.0 5016  1.06 n  *IN'A 32 1  911 W 
1101  5.73/.0 ISw29  3.006.:  NEYf Wes „  
2564  7,010 350'4  7.02.:  WC P11,..  ..  77I 95 W ; 349 " 
E 12 AMAkapkaa3saors V4.0 F 16 Ma9une 1,00.0  CI 1151 UP IIlUIVMfNI 
IF  50  11keaM' .: Wear  IMILLIF  10/6.:  Fn ::.  303 W  165  20.0 
NEWI  ICM  to ! r.  1+4 co  .1,. 56[  007.: 
501CM Cf.ov 8048 A-12111, W1112A16.:  AUIu 6•  1 sag 0 :.n: Sr4a  M a 
503 CSI  IAN 95 507 Civil Both l.m.R  IIASHFS A ACCESSORIES 
503 City BWr  03  ? BCE 9 012  4211."  A l' Ha'. -
5531NEW X WY  2'ri k StlWevalEx  Dunn S.IM."  /sea Gur•tl1ac.r1 III.-: •"• 
557 ElX Body 2.7:: FIE%Bogy  22:.N  Fawr Gun Go,,= (, lM'. 
NFWI Tut " 20N.N Art Body xn 4.ar1.18  1:E1 Sm l eta f son. L:' 
,•,I Fl X.40.1 CF 6011  S. m.N 
r: 110C.414er S Lem  4.010 

CF LENSES %CELSE './/1000 
3'x35  S.m.  4111. 0 
SO441  2,111.0 Z 60135  2250.. 
Newt 6015 CB Dnspn,  2.07.11 
awl9  1,n1.  IOD3 s  7.1740 
mo  2.771.0 1355 6  7,10 M 
150'.1  2.lu N 1804  2,05 # 
NFWI 6180,48 CS Lesser  2.30 0 
1505 6  3,m M 
250.5 6 Sapp A momanc  SAM n 
WWI 35015 6 CIE Super, ACMpmer I.wI.00 
'3Y356  4.7170 '509  4473.0 
' 140.mas 6CF Vardpan  4,4211 so 
t 4X Mwr Shm Lanwmr  300.00 
1 IxIF tekcarvener I'M N 211  1S7a.N 
NEWT 1 4XF itk ComenN APO  1. M101, 
omo 1X t,;! _,wr  Ir1.N 
XfWI APO.Gratdapon 35d 51: A,CBWr 200/ : 
NR11 ADO Glardapan x515 nlu,'. and, 2.07 N 
BEWI Gra dabom 175.4  51'Mc 8,ey  

VIEWFMKRS 
Waist LeM FoprLry Hpd  gas 
HM-2 MNMynp 11808172511  225 " 
Paid  I I. I .  506 096  m  N 
Maeovi  F+moo 857  N 
PW 51 45.11Hw Erna  1 471.: 
RkVX Reg: VMwAerMMr 
!vO3 SWC 1t Ar, Fi 247 N 

1  261 0 
675 00 
++93 OD 

43.0 
31/ 0 
41/,0 
m   

sCA790 Lasn AdapN,  m.00 
HASSELLAD ACCESSORIES 

Now, Wade, CA,  150.0 
A.- 500 - Wert Oe.n  450 0 
Advi l WI 3 CW 14dw Olae  on 
New Pro Stoker Fm Aa Leakage  39 M 

Prf W " A 60r age   70 " w 93 in a 

GM few Mokt• 3  M N a  43 N 
P.41- IN New pro Shape  SN w 
1(001 I)rKY C0V9Fw  1is 
Facwhe Sce.Mr AdpNl BWC 841050 .1 2 
Aces MNSSpwrr 2w.N r.G1d  MI N 
Oveck I.. Made 1'LF 1000  N M 

a 1170Focudvp Mass A  21 N 
r W ELM 9 ELX 

ReO3.14111eM Elegance lw fYMm 5pa l It' N 
Eyapece FAYanI Level SO w 
Canlaund Slop M w Wile Sum  4600 
1 d K."*W ail "F 1'• I.,...  5,1 95 
507 Case h N ::  525 00  it, 46 

HASSE I. III.  IIt II RS 
aMM.  N  a  93 
UV Ski  Go,.  100 :  ,4000  173 0 
Ctw a BaMnce  EM N  46 00  113 00 
Pw,im  262 0  401 0 
P _ IO S.I z 175 0 
S+.1"4, i t 2 3.  204 00  ?A 00 

SLIDE PROACTOA AND LENSES 
71.14 Pro l 2725 oe -  M T1 
1016.0 151,3 5 M.:  . 056 W 

MEDIUM FORMAT 220 FILM 

14" 95 
2350 00 

939 % 
1234 % 

RSx' 

NHS 'a 
NMG 100 

AGFACOLOR PRINT 

AGFACOLOR SLIDE 

FUJICOLOR PRINT 

FUIICOLOR SLIDE 

31 W 
31 50 

11,% 

6 49 
6 49 

21 So 
n% 

PRN too PP 
VPS 150 PP 
PMC 400 PP 

T 101, PP 

LPN 64 W 
EPP 10o PP 
EPN 10 PP 
EPO 200 PP 
E10S 
E10 w 

KODAK NEGATIVE PRINT 
NM  USA 

29 50 

USAR 
32 N 
32 an 
3390 
32 95 
36 % 

KODAK EXTACHRO M COLOR S M 
IMp  USA  USAR 

-  /2 50 
3996  41 : 
-  It % 

-41 
11 95 
1295 

r,1n 

a-  

USAR.  6, ._  to,P,o-Fk@,  &,eh rtapp¢ADk   

FOR A FREE MONTHLY CATALOG, CALL 800.947.6933, 212-444-6633 OR WRITE 



PRODUCT BRIEFS 

ALBUMS & MOUNTING 

ARCHIVAL FRAMES 
Nielsen & Bainbridge, 40 Eisenhower 
Drive, Paramus, NJ 07652-9892; 
201-368-9191: Nielsen & Bainbridge's 
new line of ready-made archival gallery 
frames and pre-cut mats is designed with 
deep, extra thick, bright white beveled 
mats that feature off-center openings for 
a dramatic gallery appearance. Pre-cut 
mats and mountboards are constructed of 
100-percent museum-quality archival rag 
with the extra protection of Artcare tech-
nology. The frames are specially designed 
Nielsen molding in classic black. A variety 
of frame sizes, picture positions, and 
openings are available. 

More Info? Circle 200 

CLASS & TEAM PANEL MOUNTS 
Taprell Loomis, 2160 Superior Av-
enue, Cleveland, OH 44114-2184; 
800-827-5679; FAX:  800-276-
2572: Web site: www.tap-usa.com: 
'laprell "n-ds has expanded its line of 
economical panel mounts. The 7x5-inch 
Toy Panel Mount features blue and yellow 
artwork illustrating crayons, blocks, mar-
bles, and other playthings. The matte-fin-
ish mount is suitable for individual or 
group photos and provides a two-way 
vertical/horizontal easel. 

More Info? Circle 201 

CANERAS & ACCESSORIES 

LIGHTWEIGHT SPEED LIGHT 
Nikon Inc., 1300 Walt Whitman 
Road, Melville, NY 11747-3064; 
516-547-4200: The new Nikon SB-28 
AF Speedlight is compatible with any 
Nikon SLR camera. Weighing only 11.8 
ounces, it is considerably lighter than pre-
vious speedlights, but packs a lot of punch 
with a GN of 118 at 35mm (feet). The 
unit is also designed to work with Nikon 
F5, N90s, N70, N6006. N50 and Pronea 
6i TTL auto flash operation, as well as 
manual operation, non-TTL A-Mode, and 
Repeating Flash made. The SB-28 oper-
ates using four AA-type batteries. and ac-
cepts alkaline-manganese, lithium, NiCad 
rechargeable, and nickel metal hydride 
rechargeable power sources. 

More Info? Circle 202 

MARINE LIGHT METER 
Mamiya America Corporation, 8 West-
chester Plaza, Elmsford, NY 10523; 

914-347-3300; FAX: 914-347-3309: 
e-mail: info@mamiya.com; Web 
site: www.mamiya.com, or www. 
sekonic.com: In response to customer 
demand, the Sekonic Division of Mamiya 
America Corporation announced the re-
issue of limited-production, classic Sekonic 
L-164C Marine meters, marketed more 
than five years ago. The specialized re-
flected light meter is encased in a marine 
housing for use near the water surface, in 
shallow water, or at depths of 16 to 180 
feet. The analog readout is designed for 
underwater tISP and controls are suited 
for working with gloves. 

More Info? Circle 203 

ALL-FORMAT WOODEN TRIPODS 

Calumet Photographic Inc., 890 
Supreme Drive, Bensenville, IL 
60106: 630-860-7447, 800-225-
8638: Calumet Photographic Inc. re-
cently introduced the Berlebach line of 
German-manufactured wooden camera 
tripods to the U.S. market. Five different 
sizes are available to accommodate all 
camera formats, from an extremely 
small, portable model for 35mm shooters 
to a more substantial model for view cameras. 
The tripods are constricted of tight-grained 
ash with a natural wood finish, but are al-
so available in a new deep-dyed black fin-
ish. Each model is sleekly designed for 
compactness and minimal profile, and 
even the heaviest in the Berlebach line 
weighs less than 8 pounds. Depending on 
the model, the tripods have features that 
can include a built-in swivel ball platform, 
an integral spirit level, and two-section 
riser columns. The shortest backpack 
model is collapsable to just over 20 inches. 

More Info? Circle 204 

REMOTE FLASH CONTROL SYSTEM 
The Saunders Group. 21 Jet View 
Drive, Rochester, NY 14624-4996; 
716-328-7800; FAX: 716-328-5078: 
e-mail: saunders7@aol.com: Wein 
Products' Pro-Sync LX. the latest addition 

to its line of cordless infrared remote con-
trol systems, is a transmitter/receiver combi-
nation that fires remote flash units from 
as far as 600 feet. The patented Pro-
Sync system uses infrared pulse signals, 
discretely coded to prevent interference, 
so remote flash units fitted with ProSync 
receivers will fire only when triggered by 
the Pro-Sync transmitter. The new model 
features two private channels, advanced 
circuitry, heavy-duty rocker switches, and 
other updated components. 

More Info? Circle 205 

BLACK-AND-WHITE FILTERS 
Schneider Optics Inc., 285 Oser Av-
enue, Hauppauge, NY 11788; 516-
761-5000; FAX: 516-761-5090: 
e-mail: tech@schneideroptics.com; 
Web site: www.schneideroptics.com: 
Schneider Optics recently announced a 
new line of black-and-white enhancing fil-
ters manufactured with didymium glass, a 
mixture of rare earth elements. The filters 
are designed to enhance a specific color 
range, which includes the saturation of 
reds, oranges, and earth-tone colors such 
as rust, brown, and amber. The filters are 
especially effective to intensify red sub-
jects, ranging from fruits and vegetables 
to fire engines. lipstick, and fabrics. 

More Info? Circle 206 

DARKROOM EQUIPMENT 

PERSONAL STUDIO DARKROOM 

ZiggyZig Photographic Studio Sys-
tems, 51 Lispenard Street, New York, 
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�Y76ile Sab"" Sever 11(111 w%ck Backing 
Sŷile w7Removable 
back Cover 

New Address: 
420 Ninth Ave. (Bet. 33rd & 34th St.) 

New York, N.Y. 10001 

TO INQUIRE ABOUT YOUR ORDER: 

soo 221-5743 •212 239-7765 
OR FAX 24 HOURS: 

soh 947-2215. 212 239-7549 

PROFESSIONAL LIGHTING AND ACONSSORIES 

ON CAMERA FLASH 
634  SUIIPRK  QUANTUM 

20J TTL 
w/TR-PAK IIA"  319.95 

120J Auto Pro Kn 
w7TR-PAK IIA  279.95 
120J Flash Head  224.95 
622 Super 
waoom head   319.95 
Zoom Head  _.__  39.% 

(44 Auto Flash   139.95 
(requires dedicated module)  184.95 

X 8R Ping Light (requires module 155.00 
n)ghght (requires moduL  219.95 

U.S.A. Warranty 
complete as 
supplied by mfr 

p12.1 _._.  138.00 
Z-2   153.95 32 MZ 3 
KOMZ-2  343.95 NEW' 40MZ-3 
05CL-1.  _246.% 45CL-1 NC'.. 
115CL-3  325.95 45CL-3 NC' �rMEW L.4  .1.386.95 45CL-4 NC'. 
, 50MZ-5 w/Controller 
Dry-Fit'   1 N 

T-1 C' 
T-4 Dry-Fd' 
T4 NC' 

'Includes Battery and Charger 

• 
188.00 
413 % 
300.00 
378.95 
440.00 
719.95 
592.00 
613.95 
746.95 
774.95 

NEW! 0-Flash T-2 w/o turbo battery  378.08 
NEW! 0-Flash X-2 powered by Lumedyne or 
Norman battery oaks `   447.00 

Vivitar 
FLASH 8 ACCESSORIES 

283  64.95 285 HV  81.95 

Lumedyne 
COMPLETE OUTFITS 

244N (200 IN S) 
244X Fast recycle 
468X (400 W S.) 
468XE (80OW.S 1 

PACKS 
065 (2D0 W.S.) _.  
065 L 
065X Fast recycle 
067X (400 W.S.)  495.30 067L 
NEW! D6701/Ouantum FX Flash 

FLASH HEADS (800 WBt 
001E Straight Cord Head 
002E Coded Cord Head 
003 Modeling Head 
004 Coiled Modeling Head 

BATTERIES 
024 78.00 024C .89.70 025 
025C_  _ _.156.00 026 
026C  221.95 028 

520.20 
574.85 
703.55 
1058.46 

312.00 
397.80 
366.60 
526.50 
526.50 

115.05 
126.75 
161.95 
173.55 

144.30 
210.95 
409.50 

LIGHT CONTROLS 

Awest m t. PHOTOGENIC 
K l-  APOLLO 

24  28  50" 
Flat Front  89.95  89.95  219.95 
Recessed Front  94,95  107.95  239.% 
louvers  139.95  149.95  ---
Flat Front Mono  -  109.95  - 
Recessed Front Mono -  124.95  -. 

ILLUMINATOR REFLECTORS 
14•  20'  30•  42. 4817Y 
16.50  24.95 42.49  49.00 104.95 
-  24.95 42.49  53.95 104.95 
17.50  -  57.95  70.95  -

43.95  - 
17.50  41.95 60.95  73.95  -
-  -  41.95  - 99.95 
16.50  -  -  -  99.95 

U MBRELLAS 
Black anodi2ed hexagon shaft 

3Y  '43•  45• 

19.95  19.95  22.95 

-  30.95 

C M MA N 
NEWT SUPER PRO "PLUS" BANKS 

Available in Silver or White 
X16  64,95 16'x22'.109.% 24'x32 174.95 
8̀' 264,95 54'72' 424.95 9'x36  154.95 
56'  245.00 21'x84  394.95 

SUPER PRO BANKS 
Available In Silver or While 
76.95 16x22' 103.95 24'x32 159.50 

16. 244.95 54'72' .389.% 9x36'  149.95 
238.95 21'x84'  359.95 

-1� x22  PRO BANKS 
8915 24'x32'  129.95 

136'x48' _.--  2011.95 54'x77  319.95 
I  PRO U BANKS 
1622'.. 74.95 24'x32104.25  159.% 

F{ Imo' % 9'x36  89  1 % 274. .95  149. 
{f  249.95 

f ,. PHOTOFLEX 
NE W! LIGHTBANKS w 0 R Corners  LIGHTBANKS 
Licedome Mulliclonie Stripdome Whitedome Silverdome  SPECIALS!* 
'46 95  -  -  -  '79.95  MEDIUM LARGE 
54.95  '109.%  109.95  '99.%  '109.95  ,,;. 119.95  199 95 
% 95  169.%  169.95  ' 139. %  159.95  ' "" �' ' 
139.95  234.95  -  '179.95  254.95  'w'o O. R. Corners 
244.%  369.95  -  -  459.95 

17 95 
LITE PANELS  CALL STARLITE KITS  CALL 

LITEDISC 
12•  22"  32'  42'  52•  24143  41.74 
11.%  21.50  31.95  44.%  64.%  -  74.95 
14.95  23.95  41.%  52.%  64.25  44.%  7815 
14.95  23.95  41.%  52.95  64.%  44.25  78.% 

r Black  14.%  23.%  %  % 41. 52.  -  -  - 
'S nr ',While  14.95  32.95  51.95  52.95  79.95  64.%  94.% 

14.95  38.95  55.95  6715  82.95  68.95  88.95 
!edisc Helder  47.% 

ECLIPSE 
White w7removat  32"  45"  80" 

Black Cover  19.% _..24.95...34.95 
29.95  34.95  44.95 

SPECIAL!  or more 32"and 45-

I, umo,euds tar lust 19.98 each 

Wafer 75 (22'x 30' x IOZ) 
Wafer 100130' x 40' x 14'0).... 
Wafer 140 (40' x 53' x 21'0).._. 
Water 200 (53' x 76' x 24'0).... 
World Bank 100 (30' x 40' x 14"1 
World Rank 140 140- , 54" x 21' i 

279.% 
354.% 
419.% 
614.% 
259.% 
30995 

■ IN! FC1-  :7sjz4 Lsr881 

P6 - 30:30'  P15 -42x42" 
P22-4208"  1̀32-42010'  P42 - 78x78" 

LIGHTFORM OUTFITS --
(Consists of frame 5 Iabric) 

P6  P15  P22  P32 P42 
Black or Trans. 44  51  50  80  92 
White  47  55  68  89  1D6 
Silver or Gold 53  53  83  117  138 
Black/White  47  56  70  93  108 

Flexflll Collapsible Reflectors 
KOF IN USA 

20'  3  48"  50' 
While  44.% 6915  64.% 114.% 
SMer,Whge  44.95 69.95  64.95 114.95 
GoldWhite  44.95 69.%  84.95 114.% 
Translucent  44.95  69.95 84.% 114.95 
Black Net (Single) 44.95  69.% 84.% 119.95 
Silver/Black  44.95  69.%  84.95 114.95 
Black Absorb  - 69.%  84.95 114.95 
Silk  44.95  69.%  94.95 11415 
Adjustable Holder  43.95 

TUNGSTEN/NMI 

A M 
ARRI Fresnels 

Freshet lenses direct light into parallel rays with 
a Slight diffusion, creating a tight r.  , 
illumination, whether in spot or 
650 won Ftesnel 

• Low expansion fresnel lens  „ 
that's only 4.3' in diameter ' +/ 
• 16° spot focus beam 
• 60• flood focus beam 
• 300, 500. or 650 watt  - 1 
Similarly designed Am fresnel arc ulsu aaml-
able m 300, 1000. 2000 8 5000 wan wjtn up to 
118- lenses lot stand mounting or studio hanging. 

AMtaon 1080 S 2880 
Only 5.5̀ deep', interchangeable reflectors. Son 
while. aluminum (50% more light) warm, cool 
or gold 

ARRILITE 
Adjustable general illumination lighting, ample 
focus knobs provide wide spouflood options. 
Units start at lust 3.6 Lbs. 
• 600 beam angle 34• to 90• 
• 650 beam angle 24̀ to 70• 
• 1000 beam angle 24' to 65' 
• 2000 beam angle 19" to 56• 

Mimi-Flood f Mini-6yc 
Bath one, broad Illumination. The Mini-Floods 
beam spread is twice that of its light source to 
sublect distance Both include a 2 Way Barn 
Door with Finer Holder The Mini Flood includ, 
a 25' Cable. Mim-Cyc includes a 30' Cable b 
Pope Clamp 
• 2 lamp options each 500, 750, 6 1000 watt 

� Jk Oes 
HMI 

Bommi 200 S,rE AC/DC 20OW Dimmable1S29,95 
20OW Electronic Baaasl Dual Voltage  1829.% 
20OW Magnetic Ballast 1201/  899.95 
OC Electronic Ballast.  1999.95 
Cheaper 575 S/E2159.95 Luxarc 5i5 2169.95 
Full Series Chnepars and Lauinres Available. 

Electronic or Magnetic 
TUNGSTEN 

Pepper 100w Fresnel Light /I 'X,' Lens 199.95 
Pepper 200w Fresnel Light w13'A' Lens 249.95 

Either may use 100w of 200w Laml: 
Pepper 300w Fresnel Light w/3'6' Lens 249.95 

1111v-220v Lamps Available 
for IDOW 6 30ow Peppers 

dedolight 
LAMP HEADS 

DLH Dedought iamp 
head w115'cable, 
12v1DDw__  ..339.95 
DLHB-4 Same as above 
w/additional option cord 
to be used wfl2v 
battery  350.00 
DLOB-4 Same as above designed for camera 
mounting shoe or screw mount  _450.00 
DLHM wrinternal power supply  (Monolighl) 
w/10' cable 1171/._  ...555.00 
OLH-150 Lamp head 24v 150w w26 cable .374.95 

Tab-L*M 
Provides base or bounce light backlight or 
background light Used with umbrella of gel 
frame with a diffusion kit It is an ideal till light 
or small soft key Uses up to 750 watts AC lamps 

aIdeal key or Dac•Lkght. and. 
with diffusion or an um-
brella, a soft fill source Us-
es up to 500 watts AC 
lamps 
• Optional quick-change 
Super-SPOt Reflector 

OP System 
A  <arkhgM, or background light 
u.,  "ucmn When used with um-

Y; light  •. !amp 
L light =at bah  °rt ngm, efficient 

ngM.  " ision. a subtle 
Uses ':.  ;oil lamps 

Oita light 
�orlabfe so  - "z more contrbl-
ja01e SOftlite 2. used as  source 

Fran L 650 
Curved sĉ -  :us range from 
wide to sL  - amp. 

Softlite 2 
Produces wsr im,,eei - I,grn at 30 to 90" 
off fens subject axis 2000 watt maximum 

MONOLITE UNITS 

-- 1 etinchro m Photogenic cl c r nUTalYCn1  ,TQ t   

EL-250C  564.00 EL-250 2201/"...764.95 
EL-SDOC  686.00 EL-500220v__.919.95 
[L-1000..._ 1027.00 EL-1000 220v.1439.95 
EL-250R   780.00 EL-50OR. ...._.896.00 
'L-1000R  _.  ..  1598.00 
NEW' Micro Compact.  1400.00 
I R Handset Remote Control  14641DO 
• '  349 95 Prolmca 2500 399.95 

Profoto 
ST(R KHOLM SWEbFt, 

622 

PHOTOGENIC 
PROMOTION 
Ffff 13' AC stand 
with each PL 750 or 

PL 1500 purchased. 
5175 retail value. 

COMPACT FLASH UNIT  At  HI ADS W/IUBF PROTtCiOR 
- npact (CP) 300WS  PIL 375  PL750 PL15O0 
�.,sh Tubb  lu•ad w ,� ;.i:e  799 95  401 9, 464 % 
it,d  464 95  324 %  419 95 S14 % 

429 95  524 95 619 95 
fi 79 %  a 11195 1054 95 
leg 95 96995 1129 96 

POWER PACK UNITS   

broncolor  elinch ro m 
POWER PACKS  POWER PACKS 

Primo  179900 Pnmo A  2779.00  1500 CMssic filia  0 3000 ClassK: 2102.00 
Primo A Fashu-, 1695. oo  6000 Classic .3110.00 EL1600AS  3564,00 
Pnmo 4  3199 00 Opus A2  4279 0 0  EL3000AS  4312.00 EL6000AS  5400.00 
Opus A4  6099 00 Pulso A4  9995 00  IR AS Controller  232.00 

IAMPHEADS  FLASH HEADS 
Pnmo  665 00 nrm-r• 4  959 00  S150ON (2000 w s 1  600-oo 

999 00  S3000N  712.00 A3000N  75000 
1780 DD  X6000N  1240 DO 
I /in 01)  82000  836.00 R400i  756 Oh 

All Accessories Stocked 

COMET n22  DYNA LITE 
POWER PACKS 

rx'::,  1999.00 
(,x 244-  2547.00 C612",  175500 
CA-3200._..  CALL 
CU.600 Bi-voltage 2199.00 

FLASH HIAUS 
CX-2411 vdCX P2 P, 
CA 12  CALL 

1 Acute 
1200 

w/2 ABS 

Heads  Anniversary 

Pr -

CALL 
CALL 

1 Acute 
2400 
w2 ABS 
Heads 

POWER PACKS 
M5DOXL  523.95 M800f  699 95 
MI000XH  1051.95 M20001  1721,95 
M2000XL  1661 95 
240V Transformer (up to 800ws)  50 50 

FLASH HEADS 
1015 .261,50 2040  377,95 4040 465 52 
4080  615.50 40WSP  615 50 

1 PACK72 HEAD SYSTEM 
M512LPS.  1696.32 M812LPS  1763 95 
M112LPS  2264.00 M52RTP5  1190 45 

2 PACK/3 HEAD SYSTEM 

$1997 Specials!  52235  kM4eiic�s  zs4a 95 

900461 Acute 1200  116345  M123CPS  3358 95 
900655 Acute 2400  1588.50  M530Tn", i vAr'v  1490 95 
900554 ABS Head  723.50 
900546 AB Head  554.% 

PRO-6 
900543 Pre Pack M9.58 900646 Pro St  4139 95 
900603 Pro-6 Freeze 1200.  3854 % 
900604 Pro-6 Freeze 2400  4942.50 

PRO-5 FLASH HEADS 
900635 PO Twin Head (POT;,  1664.95 
900543 Pro Head (PB,  989 50 
300508 Pro Ring  829.% 
900376 Pro Stick  799.% 
Reflectors and Accessories Available 

Snorman 
POWER PACKS 

P404  Sel l PBO8M.  1186 00 
P8DDD  .978.00 P1212  1441 01 
BOBMTIC w1TlC Controner  1356 00 
P2000D  1350.00 P2424  1913 00 
P4040  2338 00 

NEW ASSEMBLIES 
Includes 2 new It 150- TC flu  rmnat -

and 7 Free Umbrella 
A1212-TC  2299.08 A.2424-TC  2761 00 
A4040-TC  3094.00 

ENTRY LEVEL KR 
Includes 2 LH2O00 Lamplieads. 

2 SDL Reflectors 2 W645 Umbrellas. 
2 L5222 Stands and C800 Soft Case 

K20WD _..  _.....  1840.00 
2-LIGHT KITS 

Includes 2 /(2500- FC Illuminators. 2 R91 t 1 Re-
Hecmr Covers. 2 LS222 Sfands. 2 W845 Um-
brellas and C2424 Solt Carrying Case 

K1212-TC Dual Volcip . 2574.88 
K2424-TC  .......  ....3821-8 

4-LIGHT KITS 
Includes 4 IL2509-TC Illuminators,. 

4 R9111 Reflector Covers. 4 LS221 SUOs 
2 W845 Umbrellas, C2424 Son Case 

C2000 Power Pak Case and C221 Stand 661  Ca r 
K1212 TC4  3 .00 K2424-TC4  4127.00 

LAMP HEADS 
LM52  16700 
NEW, Illuminator 2500 w(s.  401 N 
NEW' Illuminator Tub In Can 2500 war.  429.00 
LH500.  228 00 
LH4DOO  629 00 TL2000  931 00 

Photogenic 
PHOTOMASTER POWER PACKS 

PM04  329.% PM08  429 
FLASH HEADS 

PM11  189.50  PM12-14 
PM1216  229.95 PM12-20 
PM12-24.  269.25 PM13 
PM 10-6  154 % PM 10-6p 

SYSTEM KITS 
400 PM 72 Kn 
800 PM82 Ku 
800 PM 820 v 
T90 Kit  619.95 PM 900 Kd 
7800A Spotlae 

r � S _wl 
BLACK LINE 
POWER PACKS 

405.  399.95  634 % 
1205CX  1024 % 
2401CX  1334.% 
2403CX  1519.% 
2405CXPack  1,519 % 
4803CX  2049 % 
220V Transformer Iup to 1200 sun,  119 % 
220V Transformer Iup  to 4800 w/s)  179 % 

FLASH HEADS 
102  264.95 103 8  279 95 
202  354.95 2%  419.% 
Zoom Spot Protector 4 S 2400 WS  749 % 
Zoom Spot Protector 4 5.4800 WS  769.% 
Zoom Spot Projector 5- 4800 WS  849 % 
8- Fresnel Spot 1480ows)  749 95 
14' Frewrai Spot (Accepts most hea 1 879 % 

BLACK LINE KITS 
405 Economy Location System..  1109 % 
105 Economy Location System  1349 % 
305 Deluxe Location System  1549 % 
1205 CX Travel System  2D69 % 
2401Cx Flash System  2599 DO 
24OXX Flash System  2799 00 
2405 CX Flash System (3 lights 1.  2799 00 
2405 CX Air Travel System (2 Ights i 2549 % 

% 

224 % 
234 % 
264 % 
184 95 

199 95 
839 % 
899 95 
654 95 
114 95 

Minimum shipping USA (Except AK A HI) $6.95 up to 1 Ili. Add 759 for ea If additional Ili. For ins. add 50C per $100. Prices valid thru January 19, subject to supplier prices. 9' 1998 Photo-Video  � -

More info? Circle 61 
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Sporto Sport Frames  ........._....__..._..._,....._...76 
SpotPen  ......  
Stephanie's Photo Figu re  ..............._...._....76 
Studio Dynamics  .....„......„.»........_.77 
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Wicker by Design 
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pu&h.her not rcsponslele rebr �  a _,,s  ns 

NY 10013; 212-274-0366; FAX: 
212-274-0366: The desk-size Zig Per-
sonal Studio Darkroom is a compact, mod-
ulated, integrated system for taking pho-
tographs, developing films, and process-
ing the variety of black-and-white and 
color printing papers available on the 
market today. The system brings togeth-
er all the elements associated with a 
photographic studio and darkroom, and 
integrates them on a main support 
frame—similar in concept to a personal 
computer or multi-station exercise 
machine with varied applications and 
extensions. The Zig is equipped with 
specially designed chemical process-
ing trays, sink, water filter and faucet, 
a flexible storage system, drying screens, 
table tops, light table, safe light, and 
more. 

More Info? Circle 207 

ELECTRONIC IMAGING 

STUDIO MANAGEMENT SOFTWARE 
Beattie Systems Inc., Box 3142, 
Cleveland, TN 37320; 800-251-6333; 
423-479-8566;  FAX:  423-476-
6171: e-mail: beattieCbeattiesystems. 
com: Web site: www.beattiesys-
tems.com: Show & Sell is a Windows 
95 software solution that allows the 
photographer to import images from 
digital cameras, scanners, and other dig-
ital image sources, then present them in 
a fluid, dynamic, and effective sales pre-
sentation. It also provides invoicing, or-
dering, printing, and management re-
porting functions that can save your stu-
dio time and money. The software is de-
signed for weddings, portraits, fashion, 
glamour, school/day care events and 
commercial photographers. 

More Info? Circle 208 

PHOTO-QUALITY PRINTER 
Fuji Photo Film U.S.A. Inc., 555 
Taxter Road, Elmsford, NY 10523; 
Web site: www.fujifilm.com: The 
new Fujifilm Pictrography 4000 is a pho-
tographic quality color digital printer that 
provides larger format images than its 
predecessor, the Pictrography 3000. The 
Pictrography 4000 offers extreme versa-
tility, with applications ranging from tra-
ditional commercial and photographic 
applications to studio and graphic design, 
as well as novelty applications such as sin-
gle prints and short-run postcards. The 
printer incorporates Fujifilm's thermal de-
velopment and dye transfer technology. 
and prints on a wide range of paper sizes 
from 4x6-inch postcards to full 12x18-
inch tabloid. The printer's SCSI-2 inter-
face provides ready compatibility with a 

range of host platforms including Macin-
tosh, Windows, and UNIX workstations. 
It also comes bundled with an Adobe 
PhotoShop Plug-in that allows users to 
print images created with the most popu-
lar editing tools. 

More Info? Circle 209 

NEW LITERATURE 

1998 SINAR CALENDAR 
Sinar AG, CH-8245 Feuerthalen% 
Schweiz; +41-052-647-0707; FAX: 
+41-052-647-0606;  Web  site: 
www.sinar.ch; e-mail: 100546,767 
Qcompuserve.corn: What do Ansel 
Adams, Ryszard Horowitz. Franz L.azi, 
Horst Wackerbarth, John Welburn, and 
Reinhart Wolf have in common? They 
all took unique pictures with Sinar view 
cameras. Through six photographs. 
all by renowned photographers, -Mile-
stones 1948 to 1998" links five decades 
of professional photography with earth-
shaking events. The new 1998 calen-
dar is available, as long as stocks last. 
from Sinar agents or directly from the 
company. 

PHOTOGRAPHING THE  NIGHT 
SKY, Firefly Books Ltd., 4 Daybreak 
Lane, Westport, CT 06880, 203-222-
9700; FAX: 203-222-0243: Veteran 
astronomy author, editor, and columnist 
Terence Dickinson teams up with top 
astro-photographer Jack Newton to pre-
sent the wonders of the sky in more than 
200 color photographs in Splendors of 
the Universe: A Practical Guide to Pho-
tographing the Night Sky. Along with 
stunning photos by the authors and con-
tributing amateur astronomers, this stellar 
new book offers the latest practical infor-
mation on how every backyard photogra-
pher can capture those celestial wonders. 
The book starts with the basics of cam-
era-on-tripod and camera-on-telescope 
and then covers advanced techniques in-
cluding tracking the target. use of film. 
and digital cameras. 

ALBUMS INC. CATALOG 
Albums Inc., Box 81757, Cleveland, 
OH 44181; 800-662-1000: Albums 
Inc., national distributor of photograph-
ic and framer supplies, has released the 
new 1998/99 Wholesale Catalog. Exist-
ing product lines have been enhanced to 
offer a wide selection of top-quality 
products at competitive prices. New 
lines have been introduced to comple-
ment and expand the existing product 
lines. The new catalog and price book 
have been redesigned with a more user-
friendly reference system.  ■ 
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II�iKIr:��y:�,i1i►�:��ri���:F  
Kodak DC-120 

S36.400 pixels 
1850 , i34, ;,e- ..,:.: :.nieh is inter-
DOW, a for a Imal output of 1 2 MB 
U28D x 960 pixels). 
2 MB internal memory stores up to 20 
Met d resogrtron images Also accepts 
21148 or 10MB Compact Flash removable storage cards. 
• 7 21mm 3K loom lens (38.114mm 35mm equivalent). Focus 
range is 19-inches to infinity. Focuses down to 7 9-inches in 
macro mode 
Bab-in sensor flash (up to 16.4 n.) with three modes. 
Rip-up 1 6-inch color LCO monitor. 
4 image quality settings. • 4 exposure settings • 3locus settngs 
9vMkd Software. PiclureWorks PhotoEnhancer. TWAIN acquire 
nodule tot Windows. plug-in modure for PhotoShop 

FUJIX DS-300 
Egu;ppetl a.nh ao nuedible 1 3 m,i��,;i 
pixel CCD. the DS-300 delivers 1286 x 
1024 resolution — as good as cameras 
costing five limes as much. II also fell. 
lures a 3 1 room lens, and when used 

the optional Extension Unit you can biota away at up 
5 frames per second 

SONY 
DKC-ID 1 

12x Zoom Digital Still Camera 

awns L; :anmre he highest rp;e 
glad images. It s advanced leatu , 
IDbw images 10 be taDWretl 5torcl krvhied, downloaded to a compute 
ajmrtted. posted on a network incorporated onto a docu-

n r lu.,i... andli.  1 :1 n,•c 

camon 
PowerShot 600 

tiadrtiona ca e a Dius one s SuDeriur lens 
and image sensor technology to produce 
image Quality rivaling  digital cameras costing 
three limes as much. A major breakthrough, 

-'.werShot 600 is an easy-to-use and invaluable fool for real 
-- -"r. insurance law enforcemenl. graphic designers and others 
L ,e need to capture high-quality color photographs immediately 

se, with their Windows-based fonly) applications - 

FLATBED COLOR SCANNERS 

Nikon SCANTOUCH 
E 110/210 Color Flatbed Scanners 

as for genera. d Wi  use vnm 
s Macintosh and Windows Oased com-

DNers. They offer last. high quality 
suns of documents, drawings, reflec-
five art and photographs of up to 8 5 x 

AGFA Arcus 11 se, vii fell-, 
--d a )lost of bundled Software, the 
Ctrs it is undoubtedly, the moss 
It scanner m its cuss. An 

ariparable value, the Arcus II 
auras 36-On pixel depth, a density r,:, .  -

sDeed. 600 dpi resolution and an ,elegiaied iransDarer!-
i module. Bundled software fnciudes Agfa's Fotolook, which 
rondos a range of user adjustable controls normally found in 
'Only professional scanners FoloTune Light which color 
ens DinDul from your monitor and oriole• and a full version 

,.  .-.. , .-.....  ,.,...rig software 

MICROTEK 
.:.any logo 
•:,bon chart, 

w�apc's a- upcoming 
newsletter any one of the 
ScanMaker scanners is all you 

_  neee to add eye-catching graphics 
your work to addmon. Mrcrotek 

ncludes its feature-rich and intuitive 
:!wiz̀:!wizard Sunning sonware with every flatbed scanner. ard 

takes the guesswork out of deeMop sunning 
r �'rng you the aO bby to see precisely what your scan̂. 

will  look like - even before you scan them 
n  N  Ea � i   

°'age   

toe: 
trEll lasOtlrree 310.6m  600, tape  LO0̀,l M  W. 
aarzp ilia 

�aeesrs  cow rt, tin, n 1m eerw+s; o - n• 
„•.e.u. o ,.wanwn -xme.+m ac roc wxawvaa 
$I" 

we ae-

àq 

e 

2apu.24m cam tam tijoa, ow  2abo, tam 

am 

aa-s scaeelars. 

seas  at7N r 

"THE PROFESSIONAL'S SOURCE" 
FOR ORDERS CALL:  OR FAX (24 HOURS): 

800-947-9926  800-947-9003 
212-444-5026  212-444-5001 

M I N CLT/\ 
RD-175 

By using a unique 3 ..  -aguag 
system, th,A Minolta N!  ;otters the 
quarry and performance of digital 
cameras that cost twice as much. It 
combines easy handling and sophish-
cated photographic features to deliver 
professional-quality digital photographs 
o0licau0n on the Web or in print. 

'porants a Minolta Maxxum 400si camera body featuring 
r speed continuous Auto Focus, aperture and shutter priority, 
-sal and program exposure modes 
cahnle ,In a wealth of optional Minolta "111 R FSLR atlas 

"e are over 40 AF lenses and a selection of shoe. 
ands available 

Nikon E2n/E2nS 
I no EN2n and me 1.2nS are plofessional 
high-performance digital SLR cameras 
That are a result of a co-development 
effort between Nikon and Full, 
(model OS-505/DS-5151 There are 
no technical differences between 
them and they ate actually identical 

For those who own Nikon systems you will appreciate the famil 
iar controls and lealuies. 
• Incorporates a Nikon F4 body, with the full F4 feature set. They 
are compatible with a wide range of Nikon lenses. flash attach 
menu, remote shutter releases, and wireless remote aceesones 
• The Nikon camera system provides reliable lull-performance TTL 
flash control with Balanced Fill flash and Matrix Meter Operation 
and accepts all Nikon mount lenses 
Standard Package Includes Camera bod, AC Adapter/Charger 
with Battery FF i s High Speed 151,18 Y  i ED 10 PC 
Card Reade•  for Mac and' 

Polaroid 
PDC-2000 

16e POC.2000 a the jest digit:! 
Camera Ica com6me professional 
quality images with the ease-of 
use of a )ally automatic earn. 
era Equipped with a megapb el 

f 1000,D00 pixels) CCD sensor it easily 
matches the resolution and color quality of high-end. portable 
SLR-type digdal umeras- only its halt the price and much easier 
to use Offering one-click operation, the PDC-2000 consistently 
delivers images with bright, accurate Colors. smooth flesh [ones. 
sharp edges and crisp snadovr detail 

• Accepts an F 
vices pearl. 
exposure 

Kodak 
DCS-420/41 

r; of the Nikon N-90 b 
gdal camera back winch  

ilia slacda a camera back Both the DCS-
410 and the DCS-420 are available in color 
and monochrome versions as well as spe-
cial order mira-red models and accepts all 
Nikon mount lenses. 
OCS-410 same as OSC-420 except: 
• Mir  Rxed ISO of 100 
• W ar,mh q. nnr e., ban 

DCS-460 
World's Highest Resolution 
Portable Digital Camera 

:e DCS 460 is the world's hpne6t tesaubco 
r u viable, snipe-shot color digital camera 
oesigned tot use both made and outside me 
sludro. Ideal for Scientific and medical applfca 
Lions as well as catalog and ponrM photography 
• 6 million meganxel 000(3060 x 2036) 
Most digital cameras with resolution above 4 
million pixels need multiple exposures to 
render a single image limiting them to 
slu0io srll•Id0 a0D6caGons 

me •d r, a Nikon N90 and Wo-
as aulotocus auto 

MOST ORDERS SHIPPED 
WITHIN 24 HOURS 

OVERNIGHT SERVICE AVAILABLE 

On the Web: http://w m.bhphotovideo.com 

Reba e 
Oil DCS-410 or 
DCS-420 

DCS-1 
Jointly marketed by ;  -  '.S4 is identical to 
the Kodak OCS•460 e.;  ,i+Canon EOS-1N 
camera body instead of Die Nikon N90 the OCS-1 uCel is all 
Canon FF lonsos mclpdml T,11 antl Shin ? ­,, I mr inn r1CS 460 

mm': 

HITACHI 
MPEG CAMERA FOR PC 

MPi 
audio ccr.Dressror: nc a�.:uec u, o,e f,!aa--� 
Pictures Experts Group (MPEG) committee MPEG-
t Decoder (software) is aveady the sw ard id la 
PC market that brings digital video wdmn the reach 
O1 tie serape PC user Hitachi's MPEG came a 
1143 a high compression 13110 enabling high-Ca w, 
ty storage on a PC hard disk and Dodds more than 
352 x 240 resolution for mph-picture quality O is 
smaller than a conventional camcorder and all of 
the camera's junctions such as real-time compres 
video and playback pre handtd by i Yingle chap 

DIGITAL COLOR PRINTERS 

FRRGO' 
PRIMERA PRO 
High Resolution A4-Size 

Dye-Sublimation and Wax Thermal 
Transfer Color Printer 

• Print  
laser quai4; ter;  
• 600x300 dpi text 
• Requires no drying time 
• Accepts 8.1/2 x I I 
and 8.112 x 13" paper 
• Available for Windows or Mac 

PICTURA 310 
Large Paper Dye Sub Printer 

pier 
Of dye sub 
• 83 12 x 18- tabloid site 
• 300 x 300 dpi 
• Available for Windows or Mac 

laletora 310e wdh Adobe 
Postscript 8 Fargo color software 

S O NY 
UP-D8800 

Dye Sub A4 
Size Printer 

in dye transfer sonanolaboin marts) priming providing full feller 
sued pnnrng lot users in computer graphic design. photography 
studios, multimedia or video production publishing business 
preaentalums. engmeenng and —ritrtic applications 
• Ultra fast spend 300 dpi m 80 sec 
.:...  - ,..:.-'... s:.e • Available in different conhourabons 

EPSON 
Stylus PRO XL 
Ink Jet Printer 

Kodak Digital 
Science Series 8650 

8658 PS Color Pit let 48 MB 

vnth 48 M8 Of RAM and prmIs IO.,-cOlOr iCMyK, pos.n' proofs 
Inv rise v-11 11M,-,  f,' 1)IIa PKy PPr  î" A9�':••  ,••+••• 

Desktop Color 
Proofer 9000 

CMVK conof riDDun to prrdute 
proofs with a closer match to the 
final press sheet than 
mole produced Dy any 
other system it as class 
It combines proven Kodak 
Thermal 60.1raoslet printing lKhnologri  with  Kodak color man 
agemem software and Kodak-manufactured media to meet the 
prioeblxg needs of color trade shops, se,Ke bureaus 8 ad agents 

MICROTEK 
ScanMaker 35t PLUS 

S the meal t1CS4-IGF 
lion for Scanning 35mm 

dories and filmstrips The 
ScanMaker 35T provides high 
resolution 24-bit color scam  _ 
ring thal's perfect for desktop 
Dublishing Available for PC or Mac 
Includes bi,naltO -.,111-  5749"' 

f 
VINCLT\ 
QuickScan 
35 Plus 

X899"̀' 

Polaroid 
SprintScan 

35LE/ES/  all 
PLUS 

A la o 

35mm Ill  
Avadahln rnr tee' , • he i 

Nikon 
Coolscan Scanners 

scans transparencies and negatives from 35mm through 4x5 
including ru mrama and Irmo nine ranps 

PERSONAL SCANNERS 

�J FUJI 
AS-1 

Image Scanner 

Polaroid 
PHOTOPAD 

Kodak Snapshot 
Photo Scanner 1 

TAmROn Digital 
FotoVIX 111S-D 

More info? Circle 61 



The Studio Organizer— 
SOMETHING. HERE YOU NEED 

KEH C,\,%II RA BROKERS 
Americas largest � nx cara defier. 

Buy • Sell • Trade 
Fm catalog subscription: 404-892.5522 
or write 188 14th St., NW, 
Atlanta, GA 30318 

Visit m on dw web: htip://www'.keh.coni 
F-mail: Kl'[Wkeh.com 

More Info? Circle 70 

Pifc-ture cY f.. -- 

W, in " 

Only $369 includes lyr 
of updates and support. 
30 day FREE evaluation. 

Studio Management 
Windows Software 

Toll Free 888-428-2824 or 
Download Q) www.tucker- hoto.com/ 

\ ci lion 3.2 Now Available! 

Post Net Barcoding and Lab 

Labels Now Ready! 

* Endorsed by: 

- Larry Peters — London OH 

- H&H Color Lab Raytown MO. 

- R.D. Lloyd Photo - Girard IL 

More Info? Circle 71 

WOODEN 
NICKEL 

ALBUMS, INC. 
900 US Hwy 68 

Benton. KY 42025 

TAP FOLIOS 
4x5 8-OPENING 

BUY 6 GET 1 FREE 

BUY 25  57.65 EA. 
BUY 50  57.45 EA. 

BUY 100 S7.15 EA. 
SALE ENDS 7-4-98 

Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

We Supply: Mounts 

Wedding Albu l  Proof gooks ♦ Frames 
Memory Mates  lies Miscellaneous Shulio Supplies 

rxozaasx- 

r.�ei  III I Ar34y41rt-
9lo,ci Il ocQaoer-Mat. YANKEE Zri m 
C MClry NueJ  � uste ount ��rt  .k  F O N 

A  REGU,RO-  T A P '-  z 
144o w  Serving the 
Professional Photographer 

For Over 50 Years is e a 2 O U 
Complete catalog aoa'lable on request 

10 

1-800-621-6649 
4664 N. PULASKI RD. - CHICAGO, IL 60630 

More info? Circle 73 

High School Mailing 

Lists for 
Graduation Pictures 

Contact us for a new view to an age 
old problem -
American Student List Company has 
been providing high school student 
mailing lists to hundreds of satisfied 
portrait photographers since 1971 
High school Seniors and juniors are 
available on pressure sensitive labels 
from your marketing area 
Children's names also available 

from 2-year olds through college. 

ConfaCt US  for aomronai Information 
AMERICAN STUDENT LIST COMPANY 

330 Old Country Rd. 
Mineola, NY 11501 
Phone 1516) 248.6100 

More into? Circle 74 

SpotPen 

1F\Nikn u a"kvgllni n, ­,P6!, -., .  ,•t p,,, ­r N:ing. w nh 
SPNFYn the nine amwmmg pn.: -.  � .,,rt mar[Rmg ha. been 
thnn,u,R1  li�H)'em „Nna,n .I'i. : ,:, . . :inl .ire that [Y'flellJle. the 
nulsuw, �rtMwi ka.,nr a .urta.e Icv.tue � h(xNllfn. ha.c n tine Pnnt 

f I1IUMln. ,N . (rrl whk hni.h and main then Pn..1. S­ pi, , 1-1, 
tr 0 -u(• I— rru,[h,ny the .pea ,,, he .Prated and app). 
Rhw SPlmu w Pe  10,p- Set.. I..Pkle 9.) r-.k,- 
l'ekw SPM1iny I m WL • (:reap 1.2 & J 110-Pen SR.. 10 Pen, T-1, 
RL-k SPrt R -- P- ,Fr — ;r bl.A .pv. (r.Nn Rhw P-11 
N.nd[akN$K Pen Sid, l:r wp 1.2  314.eke .[n I.v naMl,Nlauiri 
R. M[W.ririp Kh ak..n., ti-.>,.w.  i., si•  I.r+.....,ne.Nv✓-

( ,intact your loed Camera +vice (n CSII (SMI S,1 ­_,v 

Professional Studio 
Management Software 

Weddgt 

. Portr.R 

• Serdors 

[..belt 

. st.netkì 
[tepon. 
. In[ttase 

P.Ms 

Yes, 'ust $99, this is not a m': • nt 

Call 1-800-903-3959 Today! 

More Info? Circle 76 

the W U AL f  P Al: 1 

Offer Your 
Customer What 

the Competition 
Can't! 

EARN SUPER PROFITS  

P,  Free Information h no Coll  Today  for  

1-1300-437-6449  and Samples 

More info? Circle 77 

 NEW   
Texturizing for your Portraits 
Revolutionary flexible plastic plates 4eliver 
deeper texture on your machine or ours 

MERIT-TEX: fast simple. compact. durable 
Canvas- linen, brush stroke. many others 

FREE texture offer... 
Send 12 8x10 prints with $4 00 for postage 

Find out more: MERRETT SMITH 
2016 Kerwood Avenue 

Los Angeles, CA 90025 • (310) 277-0827 

More nlo? Circle 78 

Penn Photomounts, Inc. 

Concord & Tryens Roads 

Aston, PA 19014 

3Free 
Catalog! 

More into? Circle 72 
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Customizable, 
Lightweight, 
Durable, 
Insulative, 
Shock Absorbent 
Airline Shippable 
Cases for Cameras and Equipment. 

Please call or write for our free Catalog. 
Lightware, Inc. 1329 W. Byers Place 
Denver, CO 80223 303/744- M 

i_iGl I i \i�iAl�l-e 
More Info? Circle 80 

4121 East Main Street 
Columbus OH 43213 

(614)236-5872 or(800)373-9435 

CUSTOM PROPS 
Mascot Harries 

School Years 
Custom Words 

Alphabet Sets 

Musical Hotes 
Great for 
High School 

Seniors 
Children and 
Sports Teams 

New Products will 
Be Introduced Soon 
Don't Miss out 11 

More info? Circle 81 

GREEIING 
MINI  C..0 
512E BOX 

nl nu 
_ iii. rile ..unm ur 

— Call 800.452.9889] 

More info? Circle 82 

With Perfect Page Alignment! 

Handcrafted and elegantly embossed 
padded library bound covers. 

1917  1997 
I ht 80th Anniversan 

KO mbmu O 

1 or distributor and catalog just call or write. 

Ya7I11 9 

18355 SW Teton Ave., Tuolotin. OR 97062 
800-662-6650  FAX: (503) 692-7929 

Inrviiti Wedding A16vns rror1, GMB 
* Top loading BASE PAGES 
* Interchangeable SLIP-IN-MATS 
* Selection of covers Ultra Hyde or 
GMB's exclusive It-0 hurl im -

See for yourself how beautifully Infinti Albums 

can enhance your photography! 

For more information contact: 
m Gross -Medick-Barrows 

L  P.O. Box 12727 El Paso, Texas 79913 
u  Call (800) 777.1565 FAX (800) 4564107 

http Jhvww.G-M-B.com 
The Worts Leadng Mmulamirer d PaCaM1xe Padagnp .Snrn 11)(X 1 

More into? Circle 84 

OFF THE WALL 
PR O D U CTI O N S  LT D 

m e original studio sot dssignorsll 

New 
MEDITERRANEAN 
S  Y  S  T  E  M 

Call Today For Your Catalog 

1.800.792.5568 
More info? Circle 85 

W�  This disk is worth 
$10,000 to your 
a studio... 
Developed by a 28 yr. Master 

Demo this software for only $20. 
•One time entry of client and  •Print next appointment - 
personal information day date, and time on 

•Portrait, high school senior,  each invoice 
marketing, inventory, wedding -Prints mailing lists Labels 
and equipment solutions  by your selection 

ft's easy and even fun to use ... Start saving today! 

Macintosh � ff G J GIlfflGlfS̀ X49500 
&Windows  800-483-1492 irnrnsio.00 4nR4 and m:u't1 uIn 
FAX 602483.7104 • E-mail azphoto@amug.org 

httpJFwwi.pittunyounte.coWPt'_ ImagtVWmNMo yagt.hunl 

Enter the 

VERY 
PROFITABLE 
16X20 High School 
Sports & Group Market 

Learn From The Ex, e, -t 

Fu 3 ll 
Hours 

All You Need t0 Know inatke➢rg. presentation and tech:,ps 

Free 16X20 sample team photo 
when you order Bob Pyrah's 3 Video Set 
Whet " It SU 111111111111501 Tips. Fast paced and dynai 

r i eased Our sales average 275%.. Al OX "—nt) thfr 

Iwedil* .Bob is a real pro ...A wales. 

$11900 or... 3 Easy Nynwb $  95 
of 

'e Isi{xg a h nang 

A lf U 

Call Today to order 

rollliliwlab 800-829-2532 
1>35 W 135th SI , Gai("ia, CA W248 I AX (310) 3215/68 

More Into? Circle 87 

oRm Yours ToDAr. 1.800.844.5616 

More info? Circle 88 

Quality mailers 
for quality images! 

MAIL SAFE® 
'Craditional  Sure Seal 
10% Discount, 1st Order 
Includes Custom Printing 
Mention Code: i PM 

FAX: 900-521-3439 

Sizes always  in stock ! 
., 6111. 719. 11'11. Ie 41,%11'x. II113'Q. 12'++13, I1.'� 
i Mall: maihareQuol.com Web: www.c-me.cemrmsil+x it 

Call for a Free Catalog 

1-800-848-6552 
More info? Circle 83 More info? Circle 86 More Into? Circle 89 
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—E TxAlSSffiq 
EIN 

Call by four... 
It's out the doort 

It's true! Your order rcccio't•s same day, 
hasslt•-frer s4•n•ice from most of over 25 
l .S. distributor locations. 

For informatiuu, catalog etc. contact: 

�'It uaudrr Al I�r� -i•i VI I�'r iii-hh-H I �.A 

More into? Circle 90 

/(')Io white'  

h. II V\I II ,i.... .+n 

612. !I'.11  

More into? Circle 91 

COPT 8 RES MMI r/Oh 

0488 BENEVA ROAD, SARASOTA FL 34278 

CALL 800-922-7459 
FREE ESTIMATES/ PRICING GUIDE 

PHOTOORilPH/C OILS 
More info? Circle 92 

opyright 
STAMP 

Made With Your Custom Wording 
STAMP YOUR PHOTOS 

INK DRIES IN 15 SECONDS 

Developed 

By 

5 
SATISFACTION GUARANTFFO 

Call, FAX or Send For Brochure 

RUBBER STAMP & SEAL, Inc. 
PO pox 2258 • Wichita. KS 67201 
(316)682-5511 or FAX 1.800.242.9312  

More info? Circle 93 

S 
1998 

Call for information 
* 3 days In Studio 
* In Several U.S. Cities 
Throughout the Spring 

1-800-446-1922 

Increase your 
profits with new 

baSkgrgurid.5, 
preps, Sell and 
glarri l Items... 

Or make your job 
easy with one of 
our posing items 
or studio 
accessories.  .T.  1 

144 COLOR PAGES I 

L-800-684-586 9 
B AC K D R O P O LTF1,r;1' 
2215 S. MICHIGAN AVE. CHICAGO IL.60616 

Low PRKff 
II I st..00 
11721H20.00 

NEW 1997 CATALOG 
r0" 

OVER too+ 
NEW ITEMS 

012-842-6550 312-842-6546-FAX a-mail-backdropH lunoxom 

More info? Circle 95 

11!tull!IIII!III IIN ® 
School 8c Sports Photographers 

Combs for as little as a Penny 
In stock & ready to ship 

loo's of styles • Factory Direct Pricing 
American Comb Corp. 
800-888-COMB 

22 Kentucky Ave. • Paterson. NT 07503 

More into? Circle 96 

X 
Largest 
Selection 
of Key •fags. 

Magnets, 
Buttons, 

Special Event 
Cameras, 
and more. 

Custom 

Imprinting 

Available. 

Made in U.S.A.  Free Catalog 

/VEZ 
ENTERPRISES INC. 

Fih E 8.inker Court, Vernr'̂  
' : Ph. 847-549.. 

More info' Circle 5 

Wedding Albums 
Save Up to 50% 

""' 01teT: 

• Immediate factory direct shipment. 

• Best quality guarantee in the industry. 
We will replace it or refund your money, 

• L-owest prices in the industry. We will 
beat any competitors' prices by at 
least 30%. 

• A full range from preview albums to 
hbrary bound wedding albums. 

(ALBUMS 
• DIRECT 

(800) 575-6222 

A Profit 
Maker. . 

Ada ms 
RETOUCHING M ACHINE 

The new Adams Retouching Machines 
are designed for color dye retouching, 
black & white, and micro retouching. 

$595.00 F.oe Denver 
Write for free literature on the Adams Retouchirw 

Machine, and other accessory items. 

Adams Retouching Machine Co. 
'.036 W. 81h Avenue •Denver. Colorado 8020a 

303-534-6789 
 I 

More info? Circle 99 

(Well, Almost) 

While we can't give you free photographs, 
Prism Color Lab can free up your time. Our new 
Paperwork Elimination Program (P. E. P.) 
eliminates the paperwork you must complete 
before you send in your lab order. Thats right, no 
more spending long hours on log sheets and 
work orders. 

We're not kidding. Just send us your film and 
completed order envelopes or forms and let us 
do the rest. Our trained staff will process your 
order without any delay regardless of the 
products you choose We do it all without 
sacrificing quality or delivery times. 

So unless you have free time on your hands, 
give us a call today. 

PRISM COLOR LAB 
1.800.859.1901 

"p,.rl,  %lemory Mates  Dances  Schools 

More info? Circle 100 

S. Oak St. 
Kenn  WA Kennewick,   

99337 

Orders or Info Call 1-800-523-9944 
Gold Stamping Machines  GS 491 K 

Shown 
$259.00 

- Use Logos 
or Type Sets 

GoldRiter Pens 

Photo Button 
Machines 

Fax (509) 586-7774 
www veachco.com 

s ra � 

New - Improved Model' 

More info? Circle 101 

T f )5 

Backgrounds 
FAX  Beyond Boundaries 
ap t Joacph M. Proacia 
"�  4751 CARTWRIGHT AVE. 

NORTH HOLLYWOOD, CA 91602 
FAX 818 ■ 762-0624 

More info? Circle 94 
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CROWN 
1 R 0CTS 

BRINGS YOU 

TAP 

albums - folios - mounts 

rat! 1-800-827-0363 
for your free 38 Page Catalog 

Get quality'IAP packaging 
quickly and easily! 

Samples! All major credit cards! 

Crowe Prod­ ., o Dwmiro of the Chilco Compony 
2160 Superior A. • Clr lord, Ohio "I I A 

More info? Circle 103 

I G ITAL E XPRESSIONS 

GIVE TRADITIONAL WEDDINGS 
A SPECIAL TOUCH 

� h I r tr' 

40, 

Digital Effects 
and 

Manipulations 

R._-APh 
(j1-800-237-6429 

Call Today for 
Free Information 
and Samples 

More info? Circle 104 

Backgrounds by David Maheu 
483 Steere Farm Rd. 
Harrisuille. RI 02830 
800237-1883 
401-568-8286 
401 567-0479 FAX 

INTRODUCING 
OUR NEW CATALOG 
FEATURING IMAGES 
FROM SOME OF THE 
TOP PHOTOGRAPHERS 
IN THE WORLD 

CANVAS - MUSLIN 
PROPS 

LIFT SYSTEMS 
CUSTOM DESIGNS 

More info? Circle 105 

Photo By JOE CRAIG 

YOUR :HOST VE,RSATII,E, PROP 

r hmd,, Ph gr ,,& 

Unique, Child-Size and Adult-Size 
Antique Reproductions! 

•Victorian  -Chippendale 
-Louis XV  -Queen Anne 

it f Wolfs 
yN W 

4�I (ilr;yne . 

Cal I-800; -264-0090 or write P.O. Box 240493 
Dept. PPA, Montgomery, At. 36124 

More info? Circle 106 

TEAM TROPHY 
1244 Knollwood 

Newbury Park, Ca 91320 

1 (800) 888-TEAM 

Sports Emblems 
and Plaques 

FILE I T. , . MAIL IT.. 

DELIVER IT... in an 

APEC ENVELOPE! 
All sizes PHOTOMAILERS - KKAFT • GLASSINE 

stocked for IMMEDIATE DELIVERY 

APEC STUDIO PROMOTION AIDS 
for brides, babies and 

special occasions .. , also, 

studio business forms. 

FREE CATALOG ON REQUEST 

A M ERI C A N PR I NTI N G 
& EN VEL OPE CO MP A N Y 
900 Broadway. New York 10003 

TOLL FREE 800-221-9403 NATIONWIDE 

More info? Circle 108 

BOUND FOR QUALITY 

Albums Unlimited manufactures only 

the highest quality, 
hand crafted albums with: 

-Easy to use interchangeable pages and mats 
-Ufetime Guarantee 
-Gold Imprinting 
-Customer Satisfaction Guaranteed 
-Prompt, immedate delivery 

gums 
I��I(i111�D 

3465 Woodard Avnue 
Santa Clara. CA 95054 
I-8006-/ BUMS 
408-982-9294; FAX 888, W-BUMS 

More into? Circle 109 

TANNER  
BACK GR OUNDS 

l21 (1.111  %M0111I IN 11 kl. sett%01.1 1'RII E, 

1 800 206-7225 

More info? Circle 110 

Stop struggling 
with muslin backgrounds! 
Change tram one muslin to another in seconds. 

Save space... 
ten feet wide muslins store in 
eighteen inches or less 

NE�1►n• 

Save time... 
change backgrounds in 
seconds even from across 
the camera room 

0AIrRAx SY.MNS 
Available only from Bunn Photctylrephy 

800 598-4008 

Quality You Can Count On 
ftw 1998 Memory Mate III solw 

. • 1 

• 
The Most Complete Line Available of 
Youth Sports Memory Mate Products 

Digital Trading Cards   
The Look and Quality of Professional Sports Cards. 

Me mory Mates   
Individual and Tear photos inside a folio built to last! 

Enlarge ments   
High quality photographic enlargements up to Poster Sze 

Digital Magazine Covers   
Photo and name on the cover! Actual size 81h x 11. 

Buttons  Pall today for your Alfa 
I>ur,1V>le t" bun(x1.  Memory Mate Starter Kit 

800-829-2532 A Mcolor Sot`   
535 W 135th St , GaidOrla, CA 90248 FAX (310) 327 5768 

More Info? Circle 112 

Personalized 
;I Digital 

/ 0 p� 
I 

C 
( U 

(ll � 
+II 

f'hotofiresluttg mdudmg 
MEMORY MATE program 
Photographlt Enlargements. 
Bunom and motel 
Ow prodwis and 
write are superior. 
W $04fortian 
sGUARANTEEDI 

(oil for more inlormarma and somplas 

UITi 
1r: �'ISUAt 
N'  Rod UCTs 

7AA3/ Pwrn Gale Mw Wt- (A. 92502 

(8001 293-9055 

More Info? Circle 113 

/ YOUR 

ONE 
STOP 

` SOURCE / 

CALL TOLL FREE 
1-800-549-3382 

FREE COLOR CATALOG 

VISIT OUR WEB SITE AT: 
www.californiaframe.com 
I   

CALIFORNIA FRAME CO.  
 I MANUFACTURER - DISTRIBUTOR 

QUALITY PICTURE FRAMES 

494 CALLE PRIMERA STE 913 
SAN DIEGO, CA 92173 
DEALER INQUIRIES INVITED 

More info? Circle 107 More info? Circle 111 More info? Circle 114 
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O Wall Sri 
,a0'� they. F[ • 

Illlllllllllllih3 
aLumedynem 

�� B,uIIIIIIIIIIhI�� 
4.madŷ a Digital Battery'F, 

These Battery Packs for shoe and handle 
mount flashes have a Digital Display 

which shows the exact percent of chargel 

6 or 9 volt battery packs 
Display counts up on charge 

Display counts do wn w hile in use 

Guaranteed To Be Accurate 
Smaller, Lighter and Less Expensive 

than other battery packs 

j�l �umrovevd 
ILrhnn 
A  V•n. 

o s7. 6� 

Totally Automatic 
Operation and Charging 

This thing is super cool 
I've always wanted on easy 

way to know how much 
charge my battery really hasr, 

Look for more information from 
Lumedyne or your local Dealer 

/LDBI Six Volt Digital Batt "' • only 1165.00 
SLDK1x SLOW with 8014 Chu at $164.50 
/1.082 Nina Von Digital Batterỳ  only $190.00 
#LDK2- 6LDB2 wI $014 Chargger 1209.50 
Accepts Quantum" Battery 2 .. 
Can Can use Chargers from Quantum'- and others 

The New Industry Standard Has Arrived... 

More Info? Circle 115 

illfillit%... 
a step beyond the future 

Now 1t>u l lave A 
Choice with 
Infiniti Albums 
Interchangeable 
Slip-In-Mats, fast 
configuration, vari-
ety of openings. 
New GMB hinge 
block keeps pages 
in place and is 
easily expanded. 

We ship the same day 
Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

More into? Circle 116 

roM �I a 1( f � �AM�S�E 00 
1st 8x10 Unn  $4.50  48 Wallet Speda156.00 
2nd R 3rd Units  3.50  after tsl 3 Units 
An Add'tl Units  2,10  ,i.t.ndlnq Np Reroucnlnq 

711   V• P R  0  143  $30 POLAper  NS Bor Unit 

USE SELECT A PACK FREE FILM PROCESSINGI 

ITS 
SPORTS: N4RSERv 
PACKS w,H 
TRADERS. Bi TTONS 

2 3 tit x 5 Individual . t 7 x 5 Teem a $].70 
Trader Cards: $4.50 Dos. watt+ Dxu Racks, $3.50 Ooa. Pl.in 

SHORE 
1-800-422-2575 COLO R LABS 

�• �. �. �. �- -- -- - •-•ate. -• -. as - 
Setving Professional Photographers Since 1956 

c� 

• WEDDING ALBUMS 
•PROOF BOOKS  , 
• MOUNTS • FOLIOS 

SHIPPED 
SAME 
DAY! 

_  • DIMENSION • TOPFLIGHT -TAP 
• HOLSON • RENAISSANCE • CAMILLE 

'  Visa, Mastercard or COD  • ROMA FRAMES 
For FREE Wholesale Catalog 

write or phone 
19438 BUSINESS CENTER DR. 
NORTHRIDGE. CA 91324 

(818) 886.5100 

Merit 
Albums, Inc. 

More into? Circle 118 

E  d 0a �ulo. f 
ffw A�Wf �&d 

P.O. Box 16112 • Chapel Hill, NC 27516 
Phone: 919-304-4469 • Fax: 919-304-4471 

More info? Circle 119 

V re iq yauz ; latal to Dade 

usitl 3-D $cuC,lrtuze.tl 
. Polished acrylic 

.Attractive colors 

-Archival lamination 

.Miniature to life-size 

.Competitive prices 

Wadding,. Portr te. Aut-. 
Graduations. Children, 
Animal., Landscapes, Sports 

Staphanw Rad,n  �S16p�.,ale y 
7606 Bald Or -  //]/  c--/P 
Austin. TX 76750  /(CIO _; {9"r ty 

0,11,rerc m t to 1 

2.3.4.5.6 
STEPS 

512,34 "968 

eews  Rush orderstoo' 

More info? Circle 120 

1 

GPSD  GROUP POSING 
RISERS ruuru 

sl Y1•1y 
SI69 

(800) 840-4771 
(909) 798-3439 

More info? Circle 121 

PROFITABLE LISTS FOR 

PHOTOGRAPHERS! 
is GRADUATING SENIORS 
• Families with Children 

• Ckhcr Q Idks  • R•t o,.ers  • Intam. 
• Many other co isumer A Business lists 

UN PEEL n STICK LABELS OR DISKETTE 

Our lists are the I'll-ST— We GUARANTEE it'We care about our customers R their problem, 

CAI/ USTODAY1 

MID WEST DIRECT MARKETING 
,107 280th St. NE • Iowa City, IA 52240 

Phone a Fax 
1-800-870.4358 

Ruts ling Prontahle.sLriling lists to 
Hundrtds of M origraphers since 1982! 

services fW W W 

is Custom Web Sites 
as Internet Marketing Strategies 
as Virtual Wedding Albums 
• Online Stock Photo Catalogs 

KNOWLEDGE NETWORK 

1-888-KNET-786 
http://www.knetsystems.com 

More info? Circle 123 

�911d1 
It  611'1//b 

11111i-26a-11'•16 

Digital.,I rt Editiotid " 
[ l rued (rvm your oriyinalsJ 
• Pa.mmiy imprnsiaâ' • Aid " kdu 
• Baw rniad WZgi.x  • Add4rss Wift oler 
• 1e . rinkd Inw9-  P•p.n 
T p4 Sm  Prink  • Up b 24'. 24' 
. c,mn a Edge 51,4,  . in, Rine an Nn 
• Sd,nw9, lord—"  • 48 bin RIm 5,..r. g 
• Dy.w  .ry  • l lnvq Inur F'6 Ov", 

3-105 4lercer Sufte:l Houston,'Ivxii - 1/817 

More info? Circle 124 

The Mo ms Co. 
1205 W. Jackson Blvd. 
Chicago, Illinois 60601 

312/421.5139 
FAX: 312/421-5019 

4 MODELS TO (HOOSE FROM: A108 8-SEMON (OMPAQr 

A109 STANDARD, A105 TABLE TOP, & A101 TABLE TOP!  

More info? Circle 125 

Quasport 
children's 

' . frames 
Ripplelproducts 

1(800) 577-6786 
Fax: (509) 5331958 

More info? Circle 126 

The Levin Company Offers The Most 
Respected Names In The Industry 

LE VI N DESIG N LI NE M OULDI NG 

IMPRESS ARI O' W O OD FR A MES 

RE N AISS A NCE • DI ME NSI O N 

TOPFLIG HT • TAP • LA N WO OD 

WI NTHR OP • ATKI NS • XYLE M 

M CD O N ALD • SAVAGE • SALC O 

Distributed By 
America's Most Trusted Supplier of Frames, 
Photomounts, Albums and Accessories. 

• 100% GUARANTEED 
• ORDERS SHIPPED WITHIN 24 HOURS 
• A MEX, MC, VISA, COD AND OPEN 
ACCOUNTS AVAILABLE 

• SPECIAL FREIGHT ALLO WANCES 
• CUSTO M SIZES AVAILABLE 
• TOLL FREE ORDERING 1-800-345-4999 
OR FAX 1-310-608-7418 

FREE FULL COLOR CATALOG AVAILABLE! 

! f T HE LE VI N C O. _  � x 
/̀t►(9 �  1111 W. Walnut St.  _ M_ _ _ 

Compton, CA 90220  

More info? Circle 117 
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ONE STOP SHOPPING! 
Cameras • Tripod5 • Len5e5 • Albums • Folder5 
5pray5 • Film • P5aper • Filter5. 5tand5 
Pro Len5hade5 • Batteries • Video • Digital 
Backdropps. Studio Flash • Pepair5 

Custom M , Photofini5hing • Computers 
Buy • 5ell • Trade 

If You're a Photographer ... your time i5 
important... call the people who help you get 
the big stuff and all the little 5tuff you need 

when you need iii 

Camera World. 
800/346-3114 

A M 

More into? Circle 128 

BACKDROPS 
Backdrops that. 
Last longer 
Cost less 
Ship faster 
Give you 
winning photos 

FREE 
CATALOG 

STUDIO DYNAMICS 
2400 Gundry Avenue 
Long Beach, CA 90806 

1-800-595-4273 

More info? Circle 129 

DANCING LIGHT 
PHOTOGRAPHIC 
BACKGROUADS 

DANCING LIGHT......"THE PHOTOGRAPHIC ART" 

Visit our display at B&H Photo-Video 
in Manhattan or on the web at: 
wwww.dancinglight.coni 
Toll Free (888)355-8941. 

More info? Circle 137 

The Original Wicker 
Babyposer 
$149.00 with pad 

Creative Endeavors Furniture 
1-704-438-4851 

FAX 1-704-438-4891 
babyposer-ad.com 

Portrait by Sanee Abernathy 

More info? Circle 130 

O 

If  ̀
■ 

r  ̀
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Studio Accen 

Studio Management Software 

R.  Windows 
Access Computer Software Systems 
PO. Box 250 Sweet Home. OR 97386 

More info? Circle 132 

�,,+• "  "Complete Line 
of Handcrafted Wedding 

' MLLE ' & Specialty Albums 
Stocked at Leading 

Distributors Nationwide" 
FOR FREE CATALOG & NATIONWIDE DISTRIBUTOR LIST CALL. 

THE CAMILLE CO., INC. 
824 Bergen Street, Brooklyn. Newyork 11238 

1-800-528-8855• FAX: (718) 789-5551 

More Info? Circle 133 

NEW 

Background Pattern Projector 
• Add Variety'  - Add I'r"lll 

• Specially designW for White Lightning 

• Uses easy to make standard 2 1/4 patterns 

For information call or write: 

v i 

(253)582-5767 
10613 Sherwood Dr. S.W. 

Tacoma. WA 98498 
H&H Camera Products 

P 

It 

More info? Circle 134 

BEA TIF LAN EL WIN 

i 
Three Styles: 

Angel, Cherub & 

Majestic. 

Easy to wear. 

Front $89.00. 

OTHER ANGEL 

ACCESSORIES 

ALSO 

"j  AVAILABLE. 

AMERICAN PHOTOGRAPHIC RESOURCES  
"World's Finest Professional Prop Company" 

P.O. Box 820127, Fort WorIh,TX 75182 • FAX: 817.431-0434 
FOR CATALOG OR TO ORDER: 6DO-651-5213 •817-379-0772 

More info? Circle 135 

Handcrafted Bachgr 
I IXTURED, SCENIIS, CUSTOM—MLISUN & CANVAS 

Behind the Scenes  04 S F rmosa Ave  Call for FREE brochure . 
i os Angeoles CA 90036 800.327.0946 

CLASSIFIED 

EFFECTIVE WITH THE JANUARY 1998 IS-
SUE. CLASSIFIED RATES WILL CHANGE 
TO: •$1.20 PER WORD-UPPER & LOWER 
CASE: •$1.90 PER WORD - WORDS WITH 
ALL CAPS AND OR BOLD FACE. •$10.00 
PER ISSUE - CONFIDENTAIL REPLY BOX 
ADS (OPTIONAL). CLOSING DATE FOR 
NEW ADVERTISING, CORRECTIONS OR 
CANCELLATION ORDERS, 15TH OF THE 
SECOND  MONTH  PRECEDING  ISSUE 
DATE. REMITTANCE MUST BE RECEIVED 
WITH ORDER, Mall ads will: femittance it 
[IPA Publications and Events, Inc., Classified 
Ad Department, 57 Forsyth St., N.W., Suite 
1600, Atlanta, GA 30303; 800-786-6277, ext. 
245; FAX 404-614-6405. Replies to adver-
tisements with box numbers should be ad 
dressed as follows' Reply Box _, c/o Profes-
sional Photographer. 

ALBUMS 

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS. Nationwide Distributor for Renaissance, 
Camille, Holson, Taprell Loomis. Yankee Plak and 
Sureguard Gold Stamping FREE catalog Fast 
delivery. ALBUM HOUSE, INC., 214 Cherry St. 
Dept. PP, Norristown. PA 19401 800-4-AI BUMS 
AX 610.272-5732. 

WEDDING ALBUMS, FOLIOS, PLAQUES. PHOTO-
MOUNTS and FRAMES. ORDERS SHIPPED SAME 
DAY RECEIVED to studio, wedding, and portrait 
photognrpLcis Name brands--Pro-Craft, Florenh-
na, Topflight, Renaissance. Camille, TAP. Yankee 

Sureguard, 3M FREE wholesale 
c;r  CardNISA/American Express 
ALBUMS INC., PO. Box 81757, Dept PRO-C, 
Cleveland. OH 44181 FIVE LOCATIONS: Cleve-
land, Atlanta. Hartford, Dallas, California TOLL 
FREE ORDERING 1-800-662-1000. 

BACKGROUNDS 

THE DENNY MFG. CO., INC. is the world's largest 
manufacturer of backdrops, props and related 
studio accessories. Call today for free catalogs 
with information regarding hand painted back-
grounds. computer painted backgrounds, lift systems, 
and much more! Write PO Box 7200, Mobile, AL 
36670, Call 1-800-844-5616 or e-mail us at 
denny1iAacan net or wwwphotcshoppercom1dervrymfg 

BACKDROP FABRICS 'Nide Seamless Muslin 
33'. 17' 1.  NEWT BLACK, 18% 

GRAY AND SKY BLUE MUSLIN. Wide Seamless 
Canvas--12 '  I;r:cation of any size 
:;:thin 24 hours. l-abnc Dyes in Bulk w/free. easy 
,structions  Blackout fabrics, vinyls. grommets 
and much more Our prices can't be beat" 
CHICAGO CANVAS & SUPPLY. 3719 W 
Lawrence Ave . Chicago. IL 60625.773-47&5700 

MUSLIN MAGIC. Purchase or rent one of our cre-
ations. Old backgrounds? Call us about re-dying! 
HC-1 Box 33B. Martin, SD 57551. Ask for Linda' 
1-800-600-2044 

BACKDROP OUTLET Muslin and canvas back-
grounds, all sizes & colors, fast delivery, highest 
quality 11'x12'489.00. 11'x21'4129.00, 16'x21' 
$329.00 seamless Also glamour backgrounds & 
accessories, stands stools, huge supply of props. 
new 1997 catalog 2215 S Michigan Ave, Chica-
go. IL 60616, 312-842-6550 

More info? Circle 131 More info? Circle 136 
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CLASSIFIED 
THE EUROPA COLLECTION of handpainted 
n ,,•,nm; lr iii STUDIO DYNAMICS. Exquisite. Call 
for a free catalog .�< 

HAND PAINTED muslin backgrounds used by 
pros world wide. Increase sales. 9'x9' - $59, 9'x 15' 
- $99. 9'x21' - $129. Quick, friendly service. FREE 
catalog on backgrounds. lighting, glamour. 
Steve Kaeser Backgrounds & Accessories, 1-800-
495 8148 MC/VISA. 

TRADE IN YOUR OLD BACKGROUND, your cus-
tonv - ..,gin thn, • .  PHOTO SERVICES INTER-
NATIONAL, INC. [r,u t;amera Store for the Promo-

ipher 1-800-346-3631 

BUSINESS OPPORTUNITIES 

LET THE GOVERNMENT FINANCE your new or 
existing small business. Grants/loans to $800,000-
Free recorded message 707-448-0330 (ON 1) 

CAMERA REPAIR 

HASSELBLAD OWNERS: David S Odess is a 
factory trained technician who specializes exclu-
sively in the repair of the Hasselblad system Pre-
viously with Victor Hasselblad, Inc Prompt ser-
vice, reasonable rates All repairs guaranteed six 
months 28 South Main St , Suite 104. Randolph. 
MA 02.368 781-963-1166 

MAMIYA RB-67 REPAIR, specializing in RB-67 eguip-
inent. 27 years experience. Jack's Camera Repair, 
324 E North St, Ithaca. MI 48847, 1-800-896-9458, 

REPAIR OF LONG ROLL CAMERA and studio-
lighting Quick turn around, reasonable rates, in-
quire about our EMERGENCY EQUIPMENT SER-
VICE  PHOTO SERVICES INTERNATIONAL, 
INC. The Camera Store for the Promotional Pho-
togr , aph er. 1.800-346-3631 

COMPOSITES 

COMPOSITES: FRATERNITIES, Sororities, Po-
lice, Fire Dept, Bands, etc Your choice of Letter-
ing Styles. Board Colors, colors for Lettering. Max-
imum size 40x60 plus copy prints Write or Call for 
Samples and Prices M&A, 122 S Florida St. Mo-
bile. Al- 36606, 334-479-6555 

COMPUTER/SOFTWARE 

PICTURE PERFECT for Windows, Studio Business 
Management Software Only $369 Includes i yr. 
of upgrades and support. 30 Day free Evaluation 
Period Call toll free 688-428-2824 or download at 
www tucker-photo corn Postnet Barcoding and 
Lab Labels now ready! 

SUCCESSWAREe -Studio Management Software 
available for both Windows 951 and Macintoshl'. 
Recommended by Ann Monteith, the nation's fore-
most studio management con, .1. int Call today for 
a FREE SuccessWaree Tour 800-593-3767 

DIGITAL SERVICES 

DIGITAL PHOTOGRAPHIC COLOR PRINTING 
Catalog Sheets. Photo Bus  Cards & Photo 
Restorations From your con ;  disk SPECIAL 
100 Catalog Sheets $79 01  FREE SAMPLES 
1-800.555-1337 Wickford U   

PCL DIGITAL IMAGING SERVICE CENTER 
otters state of the art digits atouching service 
by Repri Eliminates blemishes, glass glare. stray 
hair or even switch heads Commercial applica-
tion is also available Outputs to 2%a color negative 
film Call 800-326.5846 for information PCL West. 
Inc . 16435 Ishida Avenue. Gardena, CA 90248 

ELECTRONIC RESTORATION 

DIGITAL PHOTO RESTORATION. Free samples, 
price  sheets and estimates.  All  services 
100% guaranteed. 8x10 display on request. 
Call AIRBRUSH & ELECTRONIC PHOTO 
RESTORATIONS at 817-220-4991. Website: 
http://www. flash. net/-airbrush. 

EQUIPMENT FOR SALE 

LONG ROLL CAMERAS New and used. Camerz 
ZII, ZIIE & ZIII with Auto Focus. LOWEST PRICES 
IN COUNTRY. WE BEAT ALL PRICES. Call Jay 
Schwartz 1-800-325-1358 or 314-469-1139. 

ELECTRONIC PREVIEW SYSTEM, Denny Vision 
EV2000 8.0+ System, camera room, and sales 
station Three years old. $7,500. 313-388-1460. 

COMPLETE EPS VIDEO PROOFING SYSTEM. In-
duuu5, Kuuak Videu ear .:era. F-dr asunic Wiur printer, 
discs, monitor. Complete training and installation 
available. Very attractive price or trade for other 
equipment! Call Mike 502-737-6516. 

PHOTO SERVICES INTERNATIONAL INC. is your 
headquarters for long roll cameras. New or Used. 
Lowest prices guaranteed. PHOTO SERVICES " 
TERNATIONAL, NC. The Camera Store for the Promo-
tional Photographer. 1-800-346-3631 

Used photo processing equipment for sale. RK 
EQUIPMENT CO., INC. 206-355-2716. 

NORMAN 2008 batteries 200/200ws flashes. New 
$79 95, includes S&H Uses Norman charger. 
Kirkham's Studio. 235 N Getty. Uvalde. TX 78801. 
1-800-355-4417 

LIGHTING, BACKGROUNDS, PROPS, FLASH-
TUBES & LAMPS. Photogenic. Norman, Nova-
uun & Denny Prod , ' LOWEST PRICES IN THE 
COUNTRY... WE BEAT ALL PRICES. Call Jay 
Schwartz 1-800-325-1358 or 314-469-1139. 

CALL FOR OUR CATALOG of new and used studio 
equipment. PHOTO SERVICES INTERNATIONAL, 
INC. The Camera Store for the Promotional Photog-
rapher. 1-800-346-3631 

DISCOUNT EQUIPMENT INSURANCE plans 
and more For information call PPA 800-786-6277. 
ext 230. 

EQUIPMENT WANTED 

WE WANT TO BUY ALL OF IT. All of your studio 
equipment Best prices paid. PHOTO SERVICES 
INTERNATIONAL, INC. The Camera Store for the 
Promotional Photographer 1-800-346-3631, 

WE WANT YOUR MEDIUM FORMAT cameras and 
lighting equipment We will pay on the spot in the fol-
lowing cities. Myrtle Beach, SC, January 3rd. Orlan-
do. FL. January 4, 5. & 6th, Las Vegas, NV. January 
17. 18, & 19th: New Orleans, LA, February 11, 12. 
13. & 14th PHOTO SERVICES INTERNATIONAL, 
INC. The Camera Store for the Promotional Pho-
tographer 1-800-346-3631. 

HELP WANTED 

PHOTOGRAPHERS ... be a part of our winning 
team EMPLOYEE OWNED COMPANY seeking 
motivated, career-oriented individuals with inter-
personal skills for photographic positions We of-
fer: paid training. health life insurance, travel ex-
penses, and unbelievable retirement plan. If you 
love photography and have the desire to use 
state-of-the art photography equipment, FAX your 
resume c/o Human Resources Manager, United 
Church Directories. a Lifetouch Company. 419-
468-0016 EOE 

GET PAID $268.20 Roll Taking Easy Snapshots At 
i,orne' � ,lm supplied Phototek. Box 3706-XE, Idyll-
wild, CA 02549, 909-659-9757, Extension 59. 

LOOKING TO MAKE A MOVE? Then look no further. 
If you're a talented photographer with a focused 
portfolio in advertising, food, corporate, jewelry, soft-
line, high-end catalog, or if you're an experienced 
digital retoucher, Jim Marvy can help find you a better 
job. And, there's no fee. Contact us at MARVY! 
PHOTOGRAPHIC PLACEMENT. Call 612-474-1923, 
FAX: 612-474-0552, or e-mail: jmanry®aol.com. All 
communications are confidential. By the way, if 
you're looking for a photographic professional we're 
the place to call. 

Disney Photographic Services has an opening for a 
PHOTOGRAPHER IV/CONVENTION PHOTOG-
RAPHY COORDINATOR. Interested applicants must 
have 5 years of experience in the photography field 
as a photographer or sales agent, a strong knowl-
edge of camera formats and functions, lighting and 
posing for a variety of indoor/outdoor situations. 
Must be experienced with MS Word, On Time, ACT 
(or a strong desire to learn) and prepared with 
strong written, verbal, organizational, and telephone 
skills Candidates must posses an ability to priori-
tize multiple projects as a team player, able to react 
quickly to change and work efficiently under pres-
sure in a fast-paced environment. Requirements al-
so include an ability to communicate professionally 
with all levels of casts, clients, and guests to final-
ize events. Position requires a high school degree 
or equivalent, flexible with days off and on call 24/7. 
Please fax resumes to Disney Photographic Ser-
vices at 407-827-5055. No phone calls please. 

INSTRUCTION 

THE PQWER OF COMPOSITION by Frank Kris-
tian, M.Photog.Cr.. A-ASP This book is an absolute 
requirement for understanding composition, de-
sign, and use of negative-positive space in portrai-
ture and commercial photography. Price: $30, in-
cluding shipping. Kristian Collection Inc.. 3539 
Boul. St. Charles, Suite 528, Kirkland, Quebec, 
Canada H9H 569- Telephone: 514-426-9293. 

DIGITAL IMAGING and Seniors. I have produced a 
2 hour video showing how we composite images in 
photoshop for film recorder output. $79.00 + $4.00 
shipping. Special Effects and backgrounds. See 
the Professional Photographer Storytellers August 
issue Tweten's Photography. Call 701-352+4513. 

LAB SERVICES 

PACKAGE PRINTING for underclass and all types 
of school photos, 35mm unperf. to 70 long roll. 
Prompt service. Attractive prices. Computer Color 
Lab. 1-800-491-9294, e-mail culor/ab®aolcom. 

SPORTS PHOTOGRAPHERS, prom photographers 
etc. Check out our low prices, high quality, and best 
service at Roberts Photo - The Lab Supreme, Box 19301, 
Jacksonville. FL 32245, or call toll free 8DO-993 2595. 

PACKAGE FINISHING, 5x7, 8x10. 10x13. 11x14, 
16x20 packages from 35mm perforated (short 
roll), 35mm unperforated (long roll), 120/220, 
46mm, split-70mm. Ideal Format 21 x 2'/.) and full 
70mm film. Store Promotions, Fund Raisers, 
Family Groups, Glamour, Daycares. School Pack-
ages. Cap and Gown, Seniors, Proms, Groups, 
Sport Packages, Photo Buttons/Mirrors. and 
Color Chary-; CANVAS PANEL MOUNTS with 
packages FAST DELIVERY. Ask about our FOUR 
DAY IN PLANT DELIVERY on year-round pack-
ages TOP QUALITY AND GOOD PRICES. UNIT-
ED PROMOTIONS. INC.. -133 Lawton Road, Char-
t('­  4441: 704-391-2992. 

JONATHAN PENNEY MASTER B., W PRINTMAKER 
�:g toning. and more. 

Free information- Jonathan Penney, 6 Adelaide 
Park. Center Moriches. NY 11934, 516-874-3409 

B/W LAB/ART SERVICES-professional photogra-
pher of 25 years opens lab to select professionals. 
Printing by hand to your specifications, archival 
standards, sizes to 30x40. reasonable rates PHOTO 
ART, Box 2533, Surf City, NC 28445 800-722-8278 
access 10 
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SCHOOL PICTURE PROCESSING: Complete 
service available including format packages from 
70mm or 46mm and 35mm film, Proms. Memory 
Mates, Classroom Group Pictures, and Hand Let-
tered Composites. Elementary and Junior High 
Memory books and Church Directories. Fast ser-
vice and higher quality from Herff Jones/Camera 
Art, Box 100 Lewiston, MN 55952, 507-523-2101, 
WATS 800-533-8030. HERFF JONES/PROFES-
SIONAL FINISHING DIVISION, 12221 Riverwood 
Drive, Burnsville. MN 55337, 612-890-2200, WATS 
800-328-2924. 

SPORTS PACKAGES • SPORTSMATES 
-Trader Cards 
-Magazine Covers 
-Photo Buttons/Mirrors/Magnets 
-Sports Posters Up to 20x30 
-Team Pictures from 5x7 to 20x30 

From perforated 35mm, 120/220. 46mm, split 
70mm Crop A or D. UNITED PROMOTIONS, INC.. 
P.O. Box 668268, Charlotte, NC 28216-8268, 800-
362-4441, or 704-391-2992. 

ACADEMY PRODUCTIONS INC.: 
YOUR FULL SERVICE PACKAGE PRINTING LAB. 
• Four day in lab service 
• Consistent quality 
• Video editing for best choice and composition 
• Competitive prices 
• Packages available from 46mm, 1/2 70mm, 
120-220 crop "D" 
• Glamour, daycare, fundraisers, churches, 
store promotions 
• A wide variety of packages to choose from, 
11x14, 10x13, 8x10, 5x7 and wallets 
• Complete professional dept for proofing and 
wedding candids. 
• Sportsmates and trader cards 
• Free marketing/photography seminars 
For more information on our many professional services. 
CALL 1-800-421-3523 OR WRITE ACADEMY PRODUC-
TIONS INC, 6100 ORR RD. CHARLOTTE. NC 28213. 

DEVELOP AND PRINT PACKAGES 
AS LOW AS 81 CENTS PER UNIT 

We specialize in long roll package printing, but we 
print packages and a wide variety of other items 
from any D crop (645) film 
-Prices as low as 81 cents per 8x10 unit 
•5x7 groups as low as 50 cents each 
-Sports Mates with 2 wallets as low as $2.40 
-Digital business cards as low as $60 for 250 
-Complete digital retouching service 
-Quality senior portrait printing 
-School service items including composites 
•4x7 Greeting cards 53 cents or less 
-Free shipping both ways 
-Kodak Promise of Excellence Member Lab 
and Pro Products Network Dealer 

What's the catch? We only need a few more cus-
tomers. You don't have to be big, just good. Call to 
see if you qualify. Kolorkraft, 800-631-6247, PO Box 
186, Austin, MN 55912. 

SCHOOL PHOTOGRAPHERS. ALSTON SCHOOL 
PHOTOGRAPHY, INC. will help you Grow Your Busi-
ness and Earn More Money. You'll receive Top Quali-
ty Prints and Services with OUICK DELIVERY (3-4 
weeks, even in the fall) from your LONG ROLL 35MM 
& SPLIT 70MM FILM. We also provide 24 HOUR 
C.S. & TECHNICAL SUPPORT and a COMPRE-
HENSIVE COOP MARKETING PROGRAM Smart 
ID" System Support is also available! CALL ALSTON 
SCHOOL PHOTOGRAPHY NOW!!! At 800-766-
3686 ext. 122 or write to 54 Brunswick Ave.. Edison, NJ 
08817. WE'RE PACKAGE PRINTING SPECIALISTS 
and we invite you to COME GROW WITH US!!! 

70MM, 120 AND 220 VERICOLOR III film pro-
cessing and proofing. Two day in-plant service. 
Complete senior finishing, custom portrait, candid 
and commercial finishing service Wallets through 
40x6O's. Herff Jones/Camera Art. Box 100 Lewis-
ton, MN 55952, 507-523-2101. WATS 800-533-
8030. HERFF JONES/PROFESSIONAL FINISHING 
DIVISION, 12221 Riverwood Drive, Burnsville, MN 
55337, 612-890-2200. WATS 800-328-2924 

MAILING LISTS 

INCLUDE YOUR PRODUCTS/SERVICES in our 
mailing to 28,000 qualified professional photogra-
phers nationwide for 60 each This is the mailing 
list which built our business for over 30 years. We 
include your 8 1/2 x11 sheet in our February, May. 
July, or October 1998 mailing. Call Pro Studio Sup-
ply, 800-558-0114 for details/samples. 

MISCELLANEOUS 

VICTORIAN CLOTHES designed for photography. 
Adjustable sizes, Velcro closures in back, waist 
ribbons. Endorsed by Lisa Murphey. Free brochure. 
Chez Andree, 17502 Oxhill Ct., Spring, TX, 77388, 
281-353-9819. 

"BIG IDEAS FROM A SMALL TOWN" NOTE-
BOOK: Collection of marketing ideas, shooting 
tips, things to build, sales aids, color card sam-
ples. $50 & $4 S&H. Mobile Cloud Plan& - $20 & 
$2 S&H Photo Park Video - "Photographing High 
School Seniors .Live!" - $60 & $4 S&H Favorite 
25 Senior Poses Set 1, Set 2 - $22 50/set & $2 50 
S&H. From Dave, Jean. & J D. Wacker Photogra-
phy by J.D., 250 N Main St, Clintonville. WI 
54929. 715-823-2422. 

STATUETTES ORIGINAL wood $8.00 Armatex 
$9,00 plus $4.50 S&H, Visa or MC accepted. Ar-
matex is a superior quality plastic available in five 
colors. For color brochure. price sheets, etc. Con-
tact Statuette Mfg. Co.. 16688 Leland Dr., LeMars. 
IA 51031. 712-546-9618 

PHOTO MUGS—T-SHIRTS AND MORE! Offer 
your customers many photographic and printed gift 
items from your Photography--Great way to increase 
your profits and increase your studio visibility 
Toll free 1-888-646-1583 e-mail: Photo4gilt®aol.com 

RESTORATIONS/RETOUCHING 

WHOLESALE C & R: Guaranteed quality or money 
refunded. Currently 1 week in our shop. 2 weeks for 
oils. Everything done by hand in our plant. Printed 
on archival double weight quality photo paper, 
made in U.S.A. Will not fade. spot or discolor for 
generations to come. Instant, free estimates by 
phone before you send work. Free brochure 
PHOTOS RESTORED, 21 Memory Lane,. Box 3. 
Board Camp. AR 71932, Phone 800-221-2195. 

PHOTO COLORING & RESTORATION SERVICE. 
Fine photo restorations Beautiful hand-coloring in-
oil. Quality guaranteed. Barbara Johnston, P.O 
Box 1477 Carlsbad NM, 88220 505-887-9537 

SALES AIDS 

STORYTELLERS  MARKETING  MATERIAL. 
Brochures, stand up cards, fill in the blank ads. PPA 
members only - call 800-786-6277, ext 230. 

BOXES—Portrait presentation—BOXES. Finest 
quality at wholesale prices. 4"x5", 5"6". 5"x7", 
8"00", 11"x14", 16"x20", 20"x24". Purchase in 
small quantities, 4"6". 5"6", hold 125 proofs. 
Send $1 for free sample. Aufenger, Box 223 W. 
York St.. Norfolk,VA 23510, 757-622-1144 

YOU CAN BE INCLUDED IN REFERRALS sent to "hot" 
prospective clients. Over 1000 referrals requested 
monthly Call PPA at 800-786-6277 for more information. 

STUDIO FOR SALE 

FAMILY RUN PORTRAIT STUDIO. Beautiful sur-
roundings. Custom built building. With Residence, 
Retiring Benefit from our 50 year reputation 
Northeast Pennsylvania. Details 717-874-3366. 

BIG CITY INCOME IN SMALL TOWN SETTING. 
Beautiful, rural midwestern wedding/portrait studio 
lust 45 minutes from two major metro areas plus a 
large, stable clientele base of 20 continuous years 
behind it $200K gross in 19951 Turnkey with im-
mediate possession. Will assist in transition/fi-
nancing. Owner relocating Reply Box DEC 100, c/o 
Professional Photographer 

DELRAY BEACHIBOCA RATON AREA, FLORIDA 
—Fine photography studio specializing in com-
mercial and private clientele Established over 40 
years. Turnkey operation Price reduced! $114,900 
includes land. building. Hasselblad photographic 
equipment. Norman 2000 lamps, and office 
equipment. Inventory list on request. Building 
40'x20'. rear parking, new air conditioner and roof. 
Owner will assist for 3-6 months Terms to quali-
fied buyer. The Prudential Florida Reality Office: 
561-736-2400: FAX: 561-736-1560 At DeMarco/ 
Marilyn Silver VM 561-736-4070, Ext 107/108. 

SMALL TOWN HOME STUDIO North Carolina. 
Unlimited potential Portraits/Weddings. 20 year 
track record. Excellent reputation. Will assist in 
transistion. Reasonable. 919-243-4746, 

SELLING YOUR STUDIO? You can reach thou-
sands of potential buyers for your studio or busi-
ness by placing a classified ad in the next issue of 
Professional Photographer Storytellers Send your 
classified advertisement copy and payment to 
Professional Photographer Storytellers. Classified 
Ad Department, 57 Forsyth Street, N W, Atlanta, 
GA 30303 For more information calL 800-786-
6277, ext. 245, 

NEW YORK METRO AREA. Wedding/Por-
trait/School Studio Established 20 years Average 
yearly sales for last 8 years over $580K Sale in-
cludes real estate which is income producing 
Business $175K, building $475K Will assist in 
transition and financing, Reply Box JUNE 100, c/o 
Professional Photographer Storytellers. 

Own a studio in the 11TH HIGHEST PER CAPITA 
INCOME AREA in the nation This booming raid-south 
city has the perfect business climate for this 11 
year old Family/Children/Wedding studio with estab- 
fished clientele Owner relocating, but wants to leave 
his clients in good hands. Will assist in transition. 
Equipment available if desired. Reply Box JAN 100. 
c/o Professional Photographer Storytellers 

FULL SERVICE STUDIO--near Dallas estab-
lished over 18 years with excellent reputation Stu-
dio contains extremely well equipped and propped 
camera room with extensive private outdoor stu-
dio areas. Grossing over $200K, clientele includes 
seniors. weddings, families, etc Some commer-
cial. Selling business and property Would consid-
er separate offers Reply Box JAN200. c/o Profes-
sional Photographer Storytellers. 

PORTRAIT STUDIO - greatest location, south. 
west Colorado- enjoy the great outdoors. Estab-
lished high end reputation. Fully equipped, every-
thing you need. Specializing in quality portraits, 
seniors, and weddings Phone 970.259.9756 

DENVER, COLORADO.  aropolitan studio serv-
ing an q;sGaie ,.Iienteie F=amily portraits. wed-
dings, seniors, and corporate reputation since 
1975. $225K annual gross w/high net $125K 
w/possible terms to qualified buyer Call CMB & 
Associates, 815-469-3500 

MONTANA COMMERCIAL STUDIO PRICE 
SLASHED.  , i sq.ft tall ceilings. darkroom,liv-
ing quarters I wdl assist in transition 406-256-
9462. 208-375-4414 

AERIAL/COMMERCIAL" Must fly W/O door Aerial 
library generates winter income Light commercial 
Established 50 years Good profit margin. George 
860-741-0400 

STUDIOS WANTED 

COLUMBUS CAMERA GROUP, INC. buys whole 
studios or any part including cameras, film. dark-
room, long roll, lighting, and mist. No quantities 
too small Call 800-325-7664 Ask for Eric 

WE BUY Compi, • ...  , come to you 
for complete stu,:,  PHOTO SERVICES INTER-
NATIONAL, INC. f l c i arrdwrj :5h:;rg for the Pro-
motional Photographer 1-800-346-3631 
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ONE MORE FRAME 

"Break Time" by Richard Barnes, Barnes Portrait Design 
East Brookfield, Massachusetts 

Winning entry in the 0-24 month category 
Burrell Professional Labs 1997 Kid's Club National Portrait Contest 
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VENOM' 

TOLL FREE 888=IMAGE-65 (463-4365) 
MAG EO'�� 945 WEST HYDE PARK BLVD., INGLEWOOD, CA 90302  LOCAL-310-672-9090  FAX-310-672-3030 

IMAGEOLOGISTS  I S T H  E  D  I G T A L  D  I V  I S 1 O N O F I N  T E R  N A T 1 O  N A L  S U  P P L I E S 

RO COLOR PRINT FIL M 

NHG 11 800 ►so 

NHG 1l 120X5 
NHG // 220X5 
'NHG 11 36X5 

'AVAILABLE EARLY 1898 

ASTIR 
$129 " 
P 36 X 20 ROLLS 

ULTRA FINE GRAIN 
FASHION AND COMMERCIAL. 
PHOTOGRAPHY WHERE 
ORIGINAL IMAGE IS IN I F NDED 
FOR PRINTING REPRODUCTION 

$18 10  
$3 -" 

R6 
$28" 

FROM FUR 

CALL TO GET ON OUR FREE SAMPLE LIST 

PROVIA  VEL VIA 
$115 "  $113 00  

RDPII 36 X 20 ROLLS  RVP 36 X 20 ROLLS 

• VERY FINEGRAIN  • F.% TRL WLYFWLGRAIN 
• SUREO FOR FASHION  • HIGH SHARPNESS A 
A LANDSCAPE PHOTOGRAPHY  COLOR ENHANCEW N' 

• SUITED FOR FASHI(.'. 
PROLIUCT: ADVEH' 
A LANDSCAPE PH()' 

E2O0 FROM KODAK 
PROFESSIONAL EKTACHRO ME 

E200 
$15310-
E200 36 X 20 ROLLS 

EXCELLENT CONTRAST 
AND COLOR UP TO 
AN El OF 1000 

AGFA PROFESSIONAL COLOR PRINT 
ULTRA 36  3.95 
ULTRA 120  -  3.15 
OPTIMA 36  100  3.73 
.OPTIMA 120  100  2.56 
PORTRAIT 36  160  4.03 
PORTRAIT 120X5 160  10.31 
PORTRAIT 220X5 160  20.62 
OPTIMA 36  400  40 3 
OPTIMA 120  400  2.56 
OPTIMA 2?̂.XS  ?559 

AGFA PROFESSIONAL B&W PRINT 
APX 36  100  2.63 
APX 120  100  1 70 
APX 36  400  2 73 
APX 120  400  1 79 

AGFAPAN PROFESSIONAL G&W SLIDE 
SCALA 36X5  200  36 14 
SCALA 120X5  200  22 33 

;b 2, CENTS PER ROLL FOR LESS THAN 20 ROLL:: 
*0.00 S&H FEE FOR ORDERS UNDER 5100.00. 

O 

LEGEND 

Q II[R A$rAN'rvHrt NC. v�... 

8140V EmuSH Ww rna ISH OV) 

1 

D 

PRICES SHO WN SUPERCEDE ALL 

PREVIOUSLY ADVERTISED PRICES 

WE RESERVE THE RIGHT TO LIMIT QUANTITIES. 
OFFERS GOOD WHILE SUPPLIES LAST 

PT RESPONSIBLE FOR TYPOGRAPHICAL ERROR: 

"'OFT! tGRA1 S UPER  

DOMESTICILEA POP) SLYERG 

O 

E 

U 
D 

..::.. as AL1$TTy,Ly1N 
�.: MADE (GRAY, 
(XAESTIC KOMN USA W P D P 

aINa1� raA •wrL we. A•rl w 

FUJI COLOR PRINT KODACOLOR 
GA 120  100  2.25 

CN 36  1 DO  1.89  1.99  2.25  2.99  GA 36  100  2.29  3.75  409 
CA 36  200  2.19  2.39  2 75  186  GB 36  200  3.49  4 32  482 
CH 36  400  2.59  2.79  3.49  3.86  GC 36  400  3.65  449  5.26 
CZ 36  800  -  -  3.99  4.65  EKTACHROME 
CU 36  1600  -  425  625  EB 36  100  3.49  3.99  638 

  ET 36  100  6.99  - 7.64 
FUJI INSTANT FILM  1   ED 36  200  5.79  5.99  7.64 
FP 100C  11919  EL 36  400  5.99  -  886 

FUJICHROME SENSIA  KODACHROME  
RA 36  100  3.59  6.25  KM 36  100  640 BUY  KR 36  200  5.99 RD 36  100  3.50  CALL 
RM 36  200  5.49  7.45  KL 36  400  749 
RH 36  400  5.99  8.75  0 /� , KODAK MAILERS 

FUJI PROFESSIONAL PRINT  PK  36  4.39 
NHG 120X5  400  1625  KODAK EKTA►RE M 
NHG 220X5  400  3250  PJA 3r.  1I10  1300 
NHG 36  400  5.71  Pit, 36  400  11 W  15 50 
NHG II 120X5 800  18.10  PJC 36  1600  1500 
NHG 11 220X5 800  36.20  PJM 36  MULTI 1800  1998 
NHG II 36X5  800  -  28.55  KODAK PROFESSIONAL MINT 
NPS 120  160  2.65  3.16  PRN 120X5  t00  259  1665' 
NPS 220X5  160  28.50  31 60  PRN 220X5  100  33 70' 
NPS 36  160  3 85  4.84  PRN 36  100  J 99  26 56' 

NPH 120  400 275  3.45  VPS  120  160  2.70  329' 
NPH 220  400  3200.  34.50  VPS 220X5  160  2650  3290 
NPH 36  400  3.99  5.44  VPS 36X5  160  2590' 

FUJICHROME PROFESSIONAL  PPF 220X5  400  1595' 
PPF 220X5  400  33 W 

RVP 120  50  369  442  PPF 38X6  400 

RVP220  5̀0�  44.20 P  PMC 120X5  400  1695' 
RVP 36  'A - L  CALL  PMC 220X5  400  3390 , 
RVP 36X20  �j �  -  113.00  PMC 36X5  400  2730 
RTP 120  64T  359  366  PMZ 120X5  1000  18 45 ' 
RTP 36  64T  685 "r PMZ 220X5  1000  3690' 
RAP 720  100 � �1  448RAP 22O  PMZ 36X5  1000  2950' 

RAP 36 X5 f�f  699  7 654 KODAK 100 FT. ROLLS 
RAP 36X20  100  7 6 99  VPS 4D4 35MM PERF 160  3900  4400- 
RAP 120  100  _ t. 406  VPS 414 35MM 160  45 00 

RDP II 120  t000yyQ.., �'►] �_ 4.27  VPS 87946MM 160  5900• 
RDP II 220 VVV 3---5.00  42 70  VPS 473 70MM 160  69 00 
RDP It 36  00  549  CALL  VPS 474 70MM 160  8900 

RDP 1136X20  100  CALL  VPS 475 70MM PERF 160  8900' 
RHP II 120  400  5.00  5.70  KOOACNROME P 

ROFESSIONAL 

RHP II 36  400  7.49  9.39  PKM 36  25  7 37 
PKR 36  64  737- 

RSP 36  1600  9.50  1002  1 PKL 36  200  904 • 
FUJI SAW FILM  EKTACHROME PROFESSIONAL 
NEOPAN 36  100  229  2.99  EPR 120  64  3;9  4.35 
NEOPAN 120  400  2.34  EPR 36  64  519  603' 
NEOr'Ay36  400  239  300  EPV120  64T  250  406' 
Nf "  "'B  1600  2 75  3 73  EPV 36  64T  6.19  7 46' 

E 1DOS 120  100  2.99  4 27 
FUJI HEALA  E10pS36  100  599  781• 

100  2.30  3.23  E 100SW 120  100  2.99  4.27 
100  25.00  CALL  EI00SW 36  100  599  787' 

..S 16  100  2.99  4.63 a E IDOS 4X5 10 100  17 32 
E 100S 4X550 100  7989 

FUJICNROME SHEET FILM  E 200 36+20  200  15380' 
RVP 4X510  50  17.37  EPP 120  100  299  369  427' 
RVP 4X550  50  79.88 t� EPP 36  100  499  549  787' 
RVP 4X5 OL  50  49.66  EPP 404  100  7500 8800' 
RTP 4X510  64  16.38  EPN 36  100  599  787' 
RTP 4X550  64  7536 , EPN 120  100  4.27' 
RTP 4X5 OL  64  -  47.23  EPT t2OX5  1607  -  2300 
RDP 114X5-10 100  17.30  EPT 36  7607  750  863' 
RDP II 4X550 100  79.66  EPD 120  200  4 70 
RDP 114X5 OL 100  -  49.49  EPD 36  200  -  7.75  863' 

EPJ 36  320 T -  835  9.42 

FUJI 35MM 100 iT. ROLLS  EPL 36  400  942 
RVP  50  7200.  86.09  KODAK G&W 
RTP  64T  71.83  TMX 24  100  225  2A5  - 
RAP  100  -  9214 � /  TMX 36  100  2 75  2.99 
RDP 11  100  69.00  83.56  8V  TMX 120  100  200  225 
NPS  160  46.00  PX 24  125  220  2.35 
RHP 11  400  100.4"  1/30 PX 36  125  245  270 

a' F4M  45.00 - V  PX 402  125  25.00  -
PXP 120  125  2.40 

FUJI PRO PACK 20 ROLL  PXP 220  125 

100  69 94  TMV 36  400  285 
CA 36  200  79 .85  TMV 120  400 
CH 36  400  55.00  81 01  TX 36  400  249 

CZ 36  800  8380  93.00  TX 120  400  209 
CU 36  1600  CALL  TX 402  400  - 

ILFORD 
XP2120  400  199 
XP2 36  400  299 
FP4 720  125  7.99 
FP4 36  t 25  -  2.49 

120  400  -  199 
36  400  249 

KONICA 
"., 36  /DO  1 75 
036  200 1.99 

K 400-36  400  249 
KC 10036  100  279 
KSRG 120  160  235  - 
KSRG 220X5  160  48.00  - 
KSRG 36  160  2.99  - 

TMZ 36  3200 
TCN 120 (C  
TCN 24 IC-411 400 
TCN 36 IC 41) 400 

POLAROID 
669 
PC PRO 100 
POLAPAN 
667 
600 
SPECTRA 
779 
990 
54 

55 
59 
79 

TWIN 
TWIN 
TWIN 
TWIN 
TWIN 
TWIN 
TWIN 
TWIN 
400 
400 
BULK 
BULK 

1799 
1850 
16.99 
299 
1899 
1899 
18 99 
1899 

325 
225 
279 
229 
2850 
399 
299 
288 
359 

n 

1999 
t999 

1999 
1999 

3718 
38.39 
53.40 
53.40 

26.67 

OLL FREE 888-IMAGE-65 (462-4365) 
More info? Circle 62 
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> zoo m spot > incident > flash > all weather 

NE WS -<Ò, ; L-508 

THE L-508 ZOOM MASTER 

is the only light meter 

you'll ever need. It 

functions  as  an 

incident meter - a 

reflected zoom-spot 

meter, and a flash meter -

all  combined  into  one 

rugged, compact, ergonomic, 

all-weather  instrument.  The 

L-508 is the culmination of 

over forty years of Sekonic's 

specialized expertise in preci-

sion light meter design and 

engineering.  >  It offers 

elegant simplicity,  complete 
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functionality,  and  consistent, 

exposure accuracy - replacing 

the traditional requirement 

for  different  meters 

and costly accessories. 

And its large, cool-blue 

luminescent panel activates 

automatically in low light, 

making it easy to see 

under  all  conditions. 

The  L-508  is the  one 

light meter that fits every 

exposure  challenge  for 

the professional photog-

rapher, cinematographer, 

and dedicated enthusiast. 

SEKONIC 
because light is the challenges" 


