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uality...color- balanced...the way you
ﬁnormal “lab standard" color balance is
n enough for detail in the highlights. From that aim
computer process control system stores your individual
and density preference. If youjike warmer prints...done, lighter,
deeper...done. Each negative is video analyzed, every print is inspected
least three times, assuring color and density consistency. Order accuracy is
insured by a series of final inspection checks. Your special instructions are

NOT ALL DIGITAL IS THE SAME-
Digital imaging specifically designed
for the needs of portrait and wedding
photographers. Move people around,
or from one pose to another, add
effects, remove braces, stray hair,
eyeglass glare and change back-
grounds at an affordable price.

The quality of digital art can vary
from lab to lab just as the quality of
printing. Our digital team is com-
mitted to quality and creativity.

followed to the letter. Our commit-
ment to quality will be a pleasant
surprise to you.

Copyrighted, top quality, numbered
previews too. Senior portrait wallets
may be personalized with gold
stamped names, personal signature
or typeset in white...free. Send us an
order today, make us ygiji quality lab.

f ,\kl * uave Orser
#ft onte Zucker. M. Photog..Cr., F-ASP
U iv North American Photo is just as integral a part of Monte Studio
as | am. With my total commitment to excellence, | have
complete confidence that my talent for creating fine portraiture
and wedding photography will be fulfilled to its maximum potential when |
send them my film for processing and my negatives for final prints.
This lab is quality oriented through and through. | have been a customs
I many years and | can say without s o R b
reserva: or Noth American Photo is
the lab that | count on. WI

NORTH
/AMERIC
PHOTO

The color lab you can count on

27451 Schoolcraft
Livonia MI 48150
Local: 313*525*7355
Toll free: 800*654*6544



Here is a testimonial from a photographer
who has put White Lightning monolights to

““ A Ay S the full test of location photography

()n F frg hie:

Wow!!! I can’t believe I found you just
pecin' on the net ! I got a 1800 at a swap
. Bought it on a lark. I already have enough

tron to do city blocks, but, "Buffy" ( I give
# to all my lights...... ) has fast become

&
) 4
2 1 (6]
around most useful unit. When I am <
A

ting away with the tronms, ...I use Ole' % S
"Buffy" for the perfect fill. God Bless You for 2
making such a versatile unit. I've wanted to say . acie g
this to the appropriate people for a long time. . * £

X ~

What I like best, is, that 1 can plug it into the
power inverter in my van, run 500 feet of extension
cord, and power up on anything within radius.....
1 was once in Susquehanna State Park shooting pat-
terns of mosses on rock with rivelets of water pass-
ing through. While 1 was running back to the truck
for that other #8&?8 lens the wind picked up and car-
ried ole buffy over the cliff, softbox,stand,and
cord going in the wrong direction. ..1 (40 feet) ...
Running back, In horror, 1 saw her tumble down the
cliff bashing all the way. Landed in a pool of algae.

To make a long story short, 1 vice
4 . griped, and hammered it back to shape,
: = let it dry for two hours in the sun, put
a new tube in it and that sucker still
KICKED BUTT for another year. |1 am sorry
to say |1 kicked ole buffy*s butt pretty
hard in that time,and she always stood up

- v o uthe challenge. The Chesapeake Bay
y - ‘finally claimed "Buffy" in a squall while
on my kayak. (Deep sixed...) | never had

the chance to tell her (unit) what (she)
(it) really meant to me. My new one will

never have the character...of "OLE®™ Buffy".

John Carter
Baltimore, Maryland
factorxGhnail .bayserve .net

We are continually reminded, with letters such as Mr. Carter's, of how
durable our monolights are. They have survived accidental drops,
‘water-logging ... one even survived through a tornado. We dont
recommend anyone intentionally putting an Ultra through a stress test,
but isn't it good to know that if White Lightning monolights can with-
stand all of this ... just think how long and how well they will perform
in normal lighting situations. It's hard to beat our Ultra series of
monolights with starting price at a low $429.

In addition to that, we have just introduced a new monolight, the
ZAP 1000. It is designed for rough location work with an all metal gold
anodized extrusion body and a total weight of only 3.9lbs. Just like
the Ultra, the ZAP has a 5 f-stop range with the what you see is what
you get" modeling system for tricky
location lighting situations.  With
1000 ws effective flashpower (500
Joules) and a 1.5 second recycle to
100% power the ZAP is a steal at the
low price of $399. (The zAP also
comes in a 240V (50-60HZ) Euro

ésl.._u'-»‘d‘a.»

WHITE LIGHTNING
800-443-5042 ¥4

615-383-3982 FAK 615-383-0676 % the next time you are goig

Pﬂt.l‘lﬂ-ﬂﬁﬂnutwlveOm.ﬂmlu Shooting in the wilderness don'’t

hitp://www.white-lightning.com R Nl L INECC I L

White Lightning monolights.

More info? Circle 36
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Hie value of your studio —

File fdit Client Album Mat Images

just increased 30%. pne

= —— - Storyboard |

Art Leather and lamron team up to grow your
business by 30%. Here’s how to start cashing in.

together. Art Leather's Montage software and Tamron’s
Fotovix  II1X-S Proofing System help increase your profits several
ways, hirst, you save money by eliminating paper proofs, process-
ing costs and cutting down on production time. Second, you can
preview albums with images in place, in a complete storybook pre-
sentation. This method has been proven to help sell more prints
ant) enlargements per wedding.

In fact, this technology is so amazing in its ability to improve
tile productivity and profitability of your studio, photographers
across the country are reporting sales increases of 30% and more!

Montage software lets you create a complete wedding
album on screen. As you build the album page by
page, Montage creates all your paperwork for you —
including album and photo lab orders, mat and
insert orders, and client invoices —automatically.
Costly errors, such as print duplication, are gone
forever! And you can view the actual photos in place.
Just use Tamron's high-resolution Fotovix I1X-S
Proofing System either to transfer images to videotape
or to input them directly into your computer system.

I lie Fotovix I1X-S produces high-quality imaging, and is
easy to use (you can input over 200 negatives/hour). You'll

enjoy sharp, clear, saturated images quickly, in all film for-
mats... excellent optical quality, even at film edges...a handy
zoom feature for dynamic cropping...and paperless proofing, for
reduced proof costs and greater profits. Plus, you'll be protected,
because you don r have to hand over proofs and risk customers
making their own copies or enlargements.

In short, its the ultimate electronic proofing
system for portrait and wedding photographers.
Call now to order Montage software and Fotovix
I1X-S. Yiu Il do less work and make more money.

Order Tamron Fotovix 11X-S
or 111-S before 8/31/97 and receive
a coupon for S 100 off Montage

Imaging Software, S-+OT, now $395. Montagsc

For a Tamron dealer To order software direct
near you: from Art Leather toll free:

«* t X

TAmRon BRONICA

More info? Circle 37
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DEDICATED
TO THE
PROFESSIONAL
PHOTOGRAPHER

Hunt's Photo & Video Is
unique. In today's
competitive market a
knowledgeable, helpful
staff has become a
rarity. That's what
makes us different,
At Hunt's Photo &
Video we provide
our customers with
an incredible
selection of quality
products, competitive
prices and a qualified,
knowledgeable sales
staff.

b 0 g en AT S00TH
f) ACEESSORIES
X nifcFEN

FILTERS

Photo & Video
100 MAIN STREET MELROSE, MA 02176
(800) 924-8682 « FAX (800) 336-3841
e SERVICE « SELECTION e SAVINGS -
KODAK & FUJI USA DEALER

AUTHORIZED DEALER FOR:

Nikoncanon

HASSELUBLAD

bronica Mamiya

QUANTUM Lumedyne

CONTAX
VISIT US AT PPA 97 BOOTH #230
FOR A FREE, NEWLY EXPANDED
PROFESSIONAL CATALOG

More into? Circle 38
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What's the biggest difference
between these photos?

aojjd j

I’'s easy to win with AGFA Portrait and
Optima films. Excellent skin tone reproductions, superi-
or highlight and shadow detail make AGFA Portrait
and Optima films the right choice for studio and wed-
ding shoots. AGFA quality films cost less than other

professional portrait products, including VPS Il

picture back guarantee, we are so
confident that you'll like Agfa Portrait 160 or Optima
400, Unique Photo isoffering a complete Picture Back
Guarantee |If you're not satisfied with the results of

Portrait 160 or Optima 400, we'll refund your money."

Order
CffiTTT-~
Now!

AGFA »

uniquephoto.com

3 m s u v

why pay more?

Portrait 160-120 Cat# AGF860 $2.39
Portrait 160-220 Cat# AGF859 $4.99
Optima. 400-120 Cat# AGF827 $2.80
Optima. 400-220 Cat# AGF832 $5.70

you have nothing to lose, so
give US a call. our courteous and knowl-
edgeable staff is ready to take your order and help
with your purchase.

S800-631 -0300

"Call for Details

UNIQUE PHOTO _

11 Vreeland Rd. Florham Park, NJ 07932
Phone: 201-377-5555 Fax: 201-377-8800

More info? Circle 39
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t is indeed an exciting time
to lie part of this great PPA
network! Our members are
noticing what has been hap-
pening and are joining staff
and volunteer leaders in the
commitment to a new vision, a
new direction, and the progress
that evolves from uniting un-
der the banner of profession-
alism. Our excellent Web site
is helping members stay current
with all that's going on. A new
spirit has developed and is
growing as we bridge the gap
between yesterday and tomor-
row. Never before in the his-
tory of mankind has change
been so rapid, so pervasive,
and so profound, nor has
mankind been more ready to
grow with the changes!
Change is readily visible in
this issue of your PPA maga-
zine. The Professional Pho
tographer is new and differ-
ent. with a fresh and contem-
porary design, new substan
tive content, and an exciting
"Storyteller" cover. Let us
know your feelings about these
changes, because it's your maga-
zine. and your PPA. PPA ex-
ists to help us. the profession-
al image makers, become
strong together and strong in
our own unique individuality.
PPA '97 Imaging Expo in
Las Vegas is rapidly approach-
ing. If you re not registered.
HURRY UP! We re going to
have an excellent time, see
friends from all over the world,
be motivated, inspired, and
educated, and enjoy the op-

PROFESSIONAL PHOTOGRAPHER STORYTELLERS JULY 1997

Exciting Times!!

By Helen Yancy, IVI.Photog.IVI.Artjst.Cr., CPPS, A-ASP

portunity to share with each
other! PPA 97 promises to be
a grand event, with an incred-
ible exhibition of the finest im-
ages from the premier image
makers of the world. Anyone
who still believes that PPA is
"same old. same old” has
simply been in a closet these
past few years, and the PPA
International [Exhibition is proof.
Our entrants have come
through with flying colors
once again this year, and the
creativity, skill, and depth of
the images judged worthy are a
credit to their dedication and
imagination. It’s also a credit
to PPA/Winona Continuing
[Education—never more avail-
able to so many than now.
We anticipate an outstand-
ing lineup of speakers. Inter-
nationally recognized photogra-
phers and teachers from out-
side the realm of PPA. as well
as trendsetting image makers
from within, will bring us fresh,
new. and innovative ideas for
creating and marketing our work
and growing our businesses.
The Digital Conference pro-
vides an excellent opportunity
for learning and experiencing
the latest techniques and equip-
ment from the best working
users and instructors. Similar
classes would cost consider-
ably more in other circum-
stances. so it's an opportunity
we really can t afford to miss!
It's also exciting to be in-
volved as the PPA "The
World s Great Storytellers con-
sumer awareness program be-

comes successful. The new ser-
vice mark, designed to be rec-
ognized by consumers every-
where, is making inroads! The
national magazine ads and re-
ferral program are working;
PPA has made thousands of
referrals already! Because we,
the World s Great Storytellers,
are utilizing the service mark,
the consumer is beginning to
become familiar with what that
mark really means: a PPA mem-
ber is the professional image
maker who can provide quali-
ty images to meet their every
need, whether corporate, in-
dustrial, commercial, portrait,
or wedding. Our PPA artists,
digital and traditional, are pro-
viding the professional differ-
ence, the “happy endings" to
the "World's Great Stories.”
Our loyal vendors and sup-
pliers are thrilled and excited
about the new PPA and the
programs initiated this past year.
They have been there for us
through the difficult times and
helped us reach better times.
Their support, their constant
efforts toward our education,
and their excellent products
help us become more success-
ful and maintain our quality of
life. Be sure to attend the
magnificent PPA Trade Show,
and visit your suppliers. Along
with being an opportunity to
purchase, it's a great opportu-
nity to say. “Thanks!" ]
See you in Las Vegas!!!
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Shown hereis W) %
the Sample Set,
Item No. CT-50-11

Professional photographers treat each client, each session, each print with the care anti attention
they deserve. But often the photographs they have worked so hard toget just right can end upjust
tossed into a drawer. Now, thanks to Professional Studio Mats they no longer have to

surrender their photographs to that unhappyfate.

Available in fifteen different designs. Studio Matsfeature many contemporary and traditional
colors, intriguing textures, stylish decorative details and are available in a wide range o fsizes
including many popular multiple opening styles. Professional photographers will have no
troublefinding a mat that will work with almost every conceivable photo style. And when
Professional Studio Mats are combined with the many frame styles that are available from

localpictureframe suppliers, the creative possibilities are endless.

| Please send me thefollow ing:
J  Professioal Studio Mats Catalog (PSM-1) - FREE
Professiaal Studio Mats Sample Set (CP-50-11) - $45.00 Companv Name

Name

i Professiaal Studio Mats Presentation lhu elegant hook tilth leatherbke finish antiliu Hr stand nuikrs
‘] Binder & Staﬂﬂ:‘PBICX)) -$95.00 Address it wonderfulpresentation tool Hath Hinder tinpity a 1x5 nun
J /, residents please add X 0% sales tax . in nrry styl, accompanied by illwtrated diagrams of atinl
J MA residents please add 5.0% sales tax. City able size configurations (Note. Moulding comer samples not
} NV residents please add 7.0% sales lax included — available from your localpicture frame supplier )

I Price incluks shipping and handlling, Stete Zip
i Check or mono-order aly. U S fuds
Telgghore 1

1 <OU t-900-97~MATS tt,Ix-> ,,r VW cmtpem r, . -
J Crescent Cardhtanl jmnpunv. KM Hes/ UjAim Rnad. khe*hn& IUtmtntexem 1 S | (http tnru crescent<ciinlhumle«___ PP-7197 | r e : ; C r It

More into? Circle 40



Professional Photographers of America
THE WORLD’S GREAT STORYTELLERS-

57 Forsyth St., NW, Ste. 1600, Atlanta, GA 30303
404-522-8600 *800-786-6277 «FAX: 404-614-6400
Web site: http://www.ppa—world.org

1997 PPA BOARD
president
*|[iELEN K YANCY. M.Photog M Artist Cr. CPPS. A ASP
824 Dover. Dearborn Heights. Ml 48127
president-elect
*BERT BF.HNKE. M Photog.Cr. PPA Certified
20500 S, LaGrange Road, Frankfort. IL 60423
vice-president/treasurer
*BILLL BRUTON. M PhotogCr.. PPA Certified
8608 Hunter Woods Drive. Ooltewah. TN 37363

chairman of the board

"WILLIAM | MARTINIil.l M Photog MEI Cr. Hon M Photog.. PPA Certified
1118 Cypress Avenue. San Mateo. CA 94401
directors

DUNCAN S MACNAB. M.Photog.Cr.
Box 1049. Bozeman. MT 59771
EMILE NAVARRE. M Photog.Cr
1011 N Causeway. Suite 12. Mandeville, LA 70471

DONALD C MITCHELL. Cr Photog . PPA Certified
3820 Ponderosa Road. Shingle Springs. CA 9.5682

STEPHEN C BEST. M Photog Cr
5150 N Royal Atlanta Dnve. Tucker. CA 30084
DOMINIC IODICE. MEI.Cr.. CEI
S14 Chaddick Drive.Wheeling. IL 60090

WIIIJAM F STEVENSON. M Photog Cr
75 Muklle Road, lake George. NY 12845

ROBERT D LLOYD. CrPhotog PPA Certified
RR2. Box 32. Girard. IL 02040

ANN K MONTETnI. M.Photog Cr. A ASP
4505 Hill Church Road. AnnvilJe. PA 17003

specialty grotip liaisons
ART/TECH ROBERT D LLOYD
COMMERCIAiyCORPORATE/ADVEKTISING—BILL STEVENSON
DIGITAL IMAGING—STEVEN C BEST
PORTRAIT EMILE NAVARRE:
VIDEO—DOMINIC IODICE
WEDDING DONALD C. MITCHELL

publisher executive director
‘ANDREW N FOSTER. JR M Photog Cr PPA Certified

legal counsel
IIOWE AND HUTTON
Chicago. lllinois

PPA specialty interest committee
Overall Specialty Group Chairman BERT BF.HNKE
Vice Chairman—BILL BRU TON

industry advisor
STEVEN B. COHEN
Hasselblad U SA Inc . 10 Madison R.xid. Fairfield. NJ 07004

PPA specialty; group chairmen
ART/TECH -DEBBIE SCOTT Cr Photog . PPA Certified
861 Wakeliekf. Hoccston. TX 77018
COMMERCIAL/CORPORATE/ADVERTISING—
CiIAR1LS HNIA\ M Photog Cr. PPA Certified
141 E Main Street. Ashland OH 44805
DIGITAL IMAGING EDDIE TAPP Cr Photog PPA Certified
955 Smoketree Drive. Tucker. GA 30084
PORTRAIT Rt>SSSTROIIMEYER. M Pfiotog.Cr. PPA Certified
319 W. Washington. Slayton. OR 97383
VIDEO CHARLES STROWD MFJCr.CEIl. NC Dh” ofVoc Rehab Sees.
Box 26053, Raleigh. NC27611 6053
WEDDING--BETTY HUTH, M Photog.Cr PPA Certified
14010 Blossom Hill Road. Los Gatos. CA 95032

PPA executive staff
KIMBERLY BRADY. Editorial Director
SIifKID CRISP. Director of Communications
DONNA K MC MAHON. Assistant Executive Director
| ALEXANDER HOPPER. Director of Membership
SCOTT KURK1AN. Director of Finance
Txecuuve Committee of the Board

8 PROFESSIONAL PHOTOGRAPHER STORYTELLERS JULY 1997

) Every Picture
3 Tells a Story

n | By Kim Brady
Editorial Director

he photographic industry is changing. In fact, imaging

technology is changing so rapidly that it’s hard for
the average photographer to keep up. No. strike that.
It’s hard for any photographer to keep up.

That’s where we come in. For more than 65 years.
Professional Photographer magazine has kept its
readership up to date on the latest cameras and films.
We've talked about lighting and posing techniques,
sales and marketing tips, even a few inspirational
thoughts now and then. Our primary audience has
been portrait, wedding, and commercial photographers
who make their living working behind the camera.

Today's studios, however, are becoming more diver-
sified. Many photographers who thought they could get
by shooting only film are beginning to feel the pressure
to go digital. They’ve seen competition coming from all
directions. Even the one-hour photo labs and color sep-
aration houses are getting in on the act. flashing ex-
pensive, high-tech equipment in an effort to steal away
customers. How can the professional photographer
possibly survive in such a competitive field?

The key lies in photographers' unique skills as story-
tellers. They have the vision, knowledge, and experi-
ence to convey a story, whether it's that of a child
growing up or a giant corporation employing hundreds
of people. A professional photographer records the
beauty, history, joys, and challenges of our times.
Whether working in a studio or on the street, they have
a special gift—the gift of storytelling.

It is with this thought that we introduce to you the
new Professional Photographer Storytellers. We are
here to cover photography from a new perspective—
from the storyteller's perspective. We have changed
our name and design, and expanded our content in an
effort to provide our readers with the most comprehen-
sive and up-to-date editorial possible.

Take a look at some of our new features. They encom-
pass many aspects of the storyteller's profession. You will
find that our more popular features, like "In Depth," now
called "Folio, are still around, but are new and improved.
"Datelines.” which used to be at the front of the maga-
zine. is now called "Calendar of Events." and has moved
to the back. All in all. we are excited about Professional
Photographer Storytellers. We hope that you will be equally
excited, and we encourage any suggestions or comments.
You can send them via e-mail to ppaeditoreaol.comM
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It is my belief that the RZ67 Pro Il is the state o f the art medium format camera. With its
wonderful high quality lenses, revolving bach, compact bellows focusing and every helpful
accessory one could wish for. /Zcan make photographs o fa quality that only a 4x5 could make

just afew years ago, only 5 to 10 times quicker.  wittiam s Mcintosh

PROOF
POSITIVE

The Mamiya RZ67 PRO Il camera has become the Industry standard used by many of today's top
pros because of Its large 6x7cm ideal format negative size, ultra-performance world class lenses,

multi-format capability, and unique features including revolving back and bellows focusing.

VCilltam VvV Mcintosh is on internationally acclaimed master portrait photographer whose work
has been displayed in many exhibits arid museums. His newest book Location Portraiture is now

available at book stores and can be purchased for $49.95 from Mamiya America Corporation.

W C liid W Mamiya RZ PRO Il BODY . $400 Cash Rebate
First Additional First Additional
Lens Lens Lens Lens
RZ Lenses Rebate' Rebate" RZ Lenses Rebate- Rebate"
90itm £-3 5W lens S150 180mm t7 5W tens $150 $300
1ICnirn /2 8W fens $150 210mm f4 5 APOlens  $300 $600
3.mmf4 5lens $200 $400 250mm f 4 5W tens $250 $500
50mm Y/4SW Sers $150 $300 250mm f/4 5 APO lens  $400 $800
65mm f4.0 L A fens $200 $400 350mm f 56 APO tens  $400 $800
.5mm f 4 B shift lens $300 $600 500mm f 8 lens $300 $600
140mm ?4  Macro >es $200  $400 500mmt 6 APO tens  $400 $800
150mm 1/35W fens $150 $300 100 200mm /4 5 lens $500  $1,000
*Ry 1%t tens

y pUrermeseo
"Fey each aocttonal tens purchased at time of saie ir withm 3 JavS fiom enema. purchase
VaK) tc* purchases mace between JUN 997 ano Octooer 31. 1997

MAMIYA AMERICA CORPORATION

8 Westchester Plaza, ElImstord. MV 10523 « 914-347-3300

For last information FAX your request to 800-321-2205
E mail: mtocfmaniiya com = Web site: wwwmamiya.com
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Super Monday Offers Windows 95 and Internet Training

New computer classes by ExecuTrain
are being offered at Super Monday
August 25 and will be sponsored by
Art Leather. ExecuTrain classes,
taught by professional computer

trainers, are designed to give stu-
dents the tools to succeed in the
computer age. ExecuTrain is an in-
ternational company with more than
100 offices in the United States.

W ith a choice of fourteen focal lengths, from the 30mm fisheye
to the incomparable 500mm tele, this is a terrific opportunity to get
that new CF lens you've wanted and, at the same time, increase your

shooting speed and convenience with a FREE, extra magazine!

Get Your Choice of a Free
A-12, A-16 or A-24 Magazine
When You Buy a
New Hasselblad CF Lens
Between April | sand July 31!

Oder s vatd far any new HasseUad CF lens (except 80mm) inducing the 903SWC surer wide camera,
purchased from an authored HasseUad deals between Apr! 11997 and July 31.1997.
Contact HasseUad USAdirectly or see your authorized HasseUad dealer today
for complete details and an official lens magazine rebate cidim form.

HASSELBLAD

Hassettad USAtic.. 10Matson Road. Farfett. MI07004 201' 227 7320 hop: wMJBSsetUcon 41997

More info? Circle 41
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The one-day workshops are divided
into two parts. The first portion of the
day introduces the student to Win-
dows 95. This segment includes in-
struction to switch between programs,
change the properties of the desk-
top. create documents and folders,
and manage documents, files, and disks.

The second part of the day is al-
located to experiencing the Internet
and provides a solid introduction.
Students will learn to navigate on
the Web, use e-mail, become in-
volved in news groups, and use
search engines to find useful infor-
mation. The program will be avail-
able in 25 locations.

More than 50 Super Monday
classes, sponsored in August by
several leaders in the photographic
art community, are fundraising
events for the Winona Internation-
al School of Professional Photogra-
phy, PPA s educational facility. For
more information, call 800-742-
7468. ext. 266/265.

Events & Competitions

Close-up Expeditions presents
the annual Yellowstone and Grand
Teton Autumn September 12-21,
featuring wildlife photographer Mary
Mather The expedition is limited
to eight registrants, who will learn
the secrets of photographing wildlife
at Yellowstone. For information, call
800-457-9553: 510654-1548; or
FAX: 510654-3043.

L
Blair-Murrah Exhibitions, suppli-
er of the largest number of museum
exhibitions in North America, is as-
sembling an exhibit of photographers’



Kodak Copyright Detection On Display at PPA '97

Kodak Professional will showcase
its new copyright detection tech-
nology at PPA 97. The new print
technology is a scanner detectable
mark imbedded in a new version
of Kodak Ektacolor Portra Ill color
negative print paper. The marking
will appear only after the paper is
developed and is imperceptible to
the unaided human eye.

Photographic prints demonstrat-
ing the new technology will be fea-
tured in the copyright display at the
Kodak booth. The pattern embed-
ded in the paper will be detectable
by Kodak software in digital color
copying systems.

"Kodak understands that copy-

Christmas and Hanukkah greeting
cards, which will travel to museums
and galleries throughout North Amer-
ica and the world. All personal art
photographers’ Christmas/Hanukkah
greeting cards are eligible. Please
enter ASAP to be considered for the
December 1997 exhibit. For infor-
mation. call Clifton Hall at 8 Ib-
531-1620 or Elizabeth Morrow, di-
rector, at 816-249-9400.
U

Kodak’s MindJump '97 Tour
will conclude its nine-city tour in
Chicago. July 10-11; Atlanta, July
21-22: and New York, July 30-31.
Encompassing the latest in imaging
solutions, each day of the tour
will offer graphics, portrait/social,
and commercial professionals a choice
of three seminars: Mastering the
Imaging Workflow. The Business of
Digital Photography, and Take Pictures
Further in the Portrait Market. Profes-
sionals wishing to register may call
800-336-8868, ext. 805. or FAX:
800-661-4444. Detailed information
is also available online at http-.//
www. kodak.com/go/professional.

right issues are a key concern for
professional photographers.” said Jeff
Gunderman, sales development
manager, Kodak Professional. "This
technology reduces the risk of unau-
thorized copying by adding a phys-
ical deterrent to digital copying.”

Kodak Ektacolor Portra H pa-
per with copyright detection tech-
nology will be available this fall.
Photographers interested in this
copyright technology should dis-
cuss photographic paper selection
with their professional lab.

Kodak Professional will also
feature a variety of new films, pa
per, and digital products at the
Kodak booth at PPA 97.

In Brief

Hasselblad USA Inc. is now the
exclusive U.S. distributor of the Bron
color VISATEC line of monobloc light
ing equipment. Hasselblad. not usu-
ally known for distributing products
other than medium-format cameras
and accessories, credits product qual-
ity as the primary reason for includ
ing the line in its marketing mix.
L]

Developers of the Advanced Photo
System (APS) were awarded the
Photographic Manufacturers
and Distributors Association
(PMDA) Achievement of the Year
Award recently at a PMDA Awards
Dinner at the Photo Marketing
Association (PMA) Convention
and Trade Show in New Orleans.
APS was hailed as the “most sig-
nificant achievement in the photo
industry in 1996.” The award was
given in place of PMDA'’s tradition
al Person of the Year Award “due
to the tremendous impact APS has
made throughout the industry.” m

DIGITALLY PRINT LI)

Personalized
| radliil

ostca [0S

bu fbtoW tejrfcs’

rai lib 1"

Take advantage of the
newest digital application
and a growing $1.5 billion
industry. FotoWorks is easy to
use and provides you
with a complete turn key
program. Come see how
FotoWorks can help you grow
your business

See You At PPA '97
Booth # 934

More info? Circle 42
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Some Promotions Stand
Out Above the Pest...

Pamela & Michael Ayers, M.Photog.Cr., PPA Certified
Lima, Ohio

First Place 1996 AN-NE Awards, Specialty Items
“Wedding Schedules”

Every wedding photographer knows the difficulty of staying on schedule when mem-
bers of the wedding party arrive late. Michael and Pamela Ayers have developed a
solution which helps them keep everyone on time and increase their referrals -
wedding schedules that double as business cards.

Each schedule includes the all of the day's events, printed on paper matching the
wedding colors. The studio's name, address and phone numbers are also printed at
the top of each card.

I he schedule is then attached to wallet-size copies of the couple’s engagement
portrait. The schedules are distributed to everyone at the rehearsal dinner serving as
both a reminder and keepsake.

In addition to keeping everyone on schedule, these cards provide an opportunity generate business. According to Michael
Ayers, "We have found that a number of our prospective brides remember our studio name and phone number just by
keeping around a wallet schedule from a previous wedding where they were asked to be a bridesmaid."

I he Ayers' first place entry will be on display at PPA '97 "Setting the Pace" in LasVegas, Nevada along with the other
AN-NE first place winners and finalists.

As AN-NE winners, Pamela and Michael Ayers are now part of an elite group of members who hold a coveted AN-NE
trophy and have the right tO wear the AN-NE pin at PPA functions.

PPA Members — the complete 1997 AN-NE Awards competition rules and entry
form are in this month’s polybag! Don't miss your chance to be recognized for you
marketing skills!

Professional Photographers of America
57 Forsyth St. NW. # 1600 e« Atlanta. GA 30303 < 404/522-8600 « 800/786-6277 THE WORLD’'S GREAT STORYTELLERS



A careful blend of psychology, art, and photographic technique is the trademark of Nancy
Bell Hamilton, Cr.Photog., of Tequesta, Florida. A portrait photographer for almost a
decade, Hamilton is past president of the PPG of Palm Beaches in Florida, where she
was twice voted Photographer of the Year. In 1996, she took the first step toward com-
puter literacy by purchasing an On-Site (IBM-compatible) computer with a Pentium pro-
cessor, 2GB hard drive, and 132MB RAM, and by taking a course with Eddie Tapp,
Cr.Photog., PPA Certified, at the Winona International School of Photography.

“Golden Age” was one of the first images Hamilton created using Adobe Photoshop.
The three butterflies in the image are one and the same—Hamilton resized and shaped
them and also used the program to draw circles for the marbles and egg. She filled them
with color and highlights. Hamilton used several filters from Kai’s Power Tools (KPT)
and Photoshop. The lines around the disk were created with a combination of noise and
a filter. KPT Texture Explorer was used to create the green frame around the image.
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Miners Eye

Digital Imaging Creates a New Photographic Genre

By Don Emmerich, MLPhotog.IVIEI.Cr.

he techno-imaging coup
of the '90s has left an in-
delible mark on the pho-

tographic industry. Ultimately, it
has expanded the power and
reach of photographers. What
was once the province of day-
dreams and science fiction is to-
day’s reality. The computer has
allowed the photographer, like a
painter, to create what the mind
rather than what the lens sees.
The computer, however, will not
produce a Picasso any more
than just anyone with a camera
can create an Ansel Adams,
because art, in all its variations,
is the product of the artist’s
creativity and imagination.

Advances in image manipula-
tion software and the continuing
evolution of 3-D imaging pro-
grams have been a boon to
photographers who create this
genre of computer art, which |
call "photo impressionism.”
They have brought about an ac-
celeration of the creative pro-
cess, whereby photography is
transmuted into art that has
both striking visual impact and
bankable commercial value.
Positive customer feedback has
allowed us to offer digitally ma-
nipulated art images to our
clients. It has added a new di-
mension to our business.

This month's cover image.
"Water Lily, ”isa 1997 PPA
Loan Collection image and a
Kodak Gallery Award winner. It
was created using Bryce 2.1. a
3-D rendering software pack-

PROFESSIONAL PHOTOGRAPHER STORYTELLERS /JULY 1997

age from MetaCreations Corpo-
ration (formerly MetaTools) that
is dedicated solely to designing
and rendering complex, realistic
3-D landscapes, and Adobe
Photoshop. Digital imaging was
carried out on a Power Mac
8100 with 80MB RAM and a
2GB hard drive.

The main image of my
friend, Beth-Anne Hildebrant,
was photographed on Eastman
Kodak E100S transparency film
using a Canon EOS-In 35mm
SLR and an 80-200mm f/2.8
“L” series zoom lens. | deliber-
ately overexposed the film by
2 f/stops to lighten the trans-
parency, creating an ethereal,
airy feeling. The lily was pho-
tographed with the same cam-
era and a 100mm f/2.8 macro
lens. The two images were
scanned on an in-house Nikon
LS-3510AF 35mm Film Scan-
ner and saved as PICT files. One
of the nice features of Bryce's

modeling arsenal is that PICT
and DXF images can be placed
in the rendered scenes and then
rotated or scaled as needed.

To create “Water Lily,” |
started in Bryce’s Create palette
and clicked on 2D Picture Ob-
ject, located on the right side of
the tool bar (the icon is Leonardo
da Vinci’s drawing of man). A
rectangular box appeared in the
scene, letting me know that the
scene was ready to modify.
With this active, | went to the
Edit palette, selected the Materi-
als Composer and 2D Picture
(see Diagram 1), and imported
my PICT image of Beth. Once
the image was imported, | ap-
plied the following textures:

= Diffusion: 255

= Ambiance: 60

= Specularity: 0

= Transparency: 25

= Reflection: 0

e Bump Height: 0

« Diffuse Color: Light Gray

Diagram 1



SUBSCRIBE!

PROFESSIONAL PHOTOGRAPHER

©* Storytellers & oo

|12] issues 24| issues j36]is
for just $27 for only $45 for only $66
Name
Company
Address _
City__ - State Zip
Enclosed is: O Check DVisa OM asterCard DAMEX O Bill Me
Card # _ Bq Date -
Signature o Y R —— -

Canadian paces 1 m S J yr. $73. 3 yr. $108 Foreign pnees | y $63.2 wr $113.3 yr. $ 163 fU-S. funds only).
Please dlow 6-8 weeks to receive your first issue

9707

Pleose (heck the O\E colegoiy thot best describes ibe primary activity of your organization

A O Portrait Studio (includes wedding, oil religious ceremonies, baby, school, orwnol, art studio, fine arts)

B Commercial Studio (includes aerial, architectural, generol and occasional commercial, convention, publicity)

CO Industrial (includes in-plant photo depts, motion pictures, illustrations, scientific and technical, electronic
production, government ond mrlitory).

DO  Manufacturer E D Distributor ~ fQ Finisher

GO Specidlist (includes direct color & processing, direct color for trade)

HO  Independent (freelance),

| 0 Newspaper/Magazine/'lttustratfve and Advertising

J O Educator/Student/Ubrary

KO  Legol/Biologicol/lvidence/Medicol

NO  Video/Video Weddings

L O Other (pleose specify);

My title is (check one):
A OwnerUncluding self-employed) DO fechnicion

B Monoget EO  Support Stuff
CO  Staff Photographer G O Student/Teochet
HO  Other (please specify):

0 Please send information on PPA Membership Benefits.

If you are a pass along reader...you may be getting passed over.
Get your own subscription to

Return this subscription card today.

SUBSCRIBE!

PROFESSIONAL PHOTOGRAPHER
and save 55% off

© Sto ryte I Ie rS the cover price!

J12] issues [24] issues 136j issues
for just $27 for only $45 for only $66
Name
Company
Address
State Zip. . . _
Enclosed is: O Check f—Visa O MasterCard O AMEX O Bill Me
Exp. Date . = —-mmmmeee-
Signature ____,, . e . . Fhaone .

Canadian pnees. ! yr $4j, 2 yr. $73,3yr $106 Foreignprnees « $63.2yr $ 13 3yr $163 (USJundi only)
Ptase allow6-8 weeks to receive your first issue.

9707

Pleose check the ONE category that best describes the primary activity of your otganiialton

A Porttotl Studio (includes wedding, ofl religious cetemofttes, baby, school, otumol, art studio, fine arts).

B O Commetcial Studio (includes aetiol, orchttectwol, genera! ond occoskmol commercial, convention, publwn

CO Industrial (includes implant photo depts, motion pictures, illustrations, scientific ond technical, electronic
production, government ond miiitory)

DO Monufodutet EO0Oistributof Fofimshef

GO Specialist (includes direct color & processing, duett color lot trade)

HO Independent (freelonce)

| O Newspaper/AAogazine/ IBustrotiv® ond Advertising

J O Educotor/Student/Itay

K Q legallBiologicol/lvidence/AAedtcal

NO Video/Video Weddings

| 0 Other (please speedy):

My title is (check one)
AO  Owner(inciodmg self-employed)
BO Monoget

CO  Staff Photogtopber

H D Other (pleose specify).

DO Techntcion
ED Support Staff
GO Student/ Teodter

0  Please send information on PPA Membership Benefits.



Professional Photographers of America
THE WORLD S GREAT STORYTELLERS -

BUSINESS REPLY MAIL
FIRST CLASS MAIL. PERMIT NO. 105 ATLANTA, GA

POSTAGE WILL BE PAID BY ADDRESSEE
oiorytellers
57 Forsyth St. NW, Suite 1600
Atlanta, GA 30303-2206

NO POSTAGE
NECESSARY
F MAILED IN THE
UNITED STATES

1ii1111i112111121121122121221122112112212211221122, 1111

ITyou are a pass along reader...you may be getting passed over.
Get your own subscription to

PROFESSIONAL PHOTOGRAP

Storytellers

Return this subscription card today.

Professional Photographers of America

THE WORLD S GREAT STORYTELLERS -

BUSINESS REPLY MAIL

NO POSTAGE
NECESSARY
IF MAILED IN THE
UNITED STATES

FIRST CLASS MAIL PERMIT NO. 105 ATLANTA, GA

POSTAGE WILL BE PAID BY ADDRESSEE

PROFESSIONAL PHOTOGRAPHER

otorytrellers

57 Forsyth St. NW, Suite 1600
Atlanta, GA 30303-2206

i MM fi n IMIMTIMITIMMIMNMININMINHT



Stroboframe’

T H E L EA D E R | N
P RO FESS 10 N A L
FLASH B RACKETS

You already know why flash brackets help

make better photographs—soffer shadows, no mujm jp
red-eye, more flattering facial lighting— the things that PRORL*~N
make clients smile again, when they see the proofs. PRO-SQ

Stroboframe has more brackets, for more applications,
than anyone.Just look over these top models, and you're
sure to find one that's right for you: I 1

PRO-RL and PRO-SQ— Our newest, feature-packed |

brackets Camera-rot,n-ng RL) ana rormar ($Q. | j
models with innovative flash positioning controls and

more stability than any other bracket. iH VijHpp™

RL-2000— The ideal combination of compact size,
light weight, and pro features in a camera rotating bracket a fl
Walnut side grip and palmlfocusmg rest make it ideal for
cameras using standard cable releases

R-4/b— xtra-high flash positioning over rotating camera platform, with
‘ « duol walnut grips. Great for larger 35mm cameras and medium format

kCij*J m _ q r -66— The perfect, compact bracket for Hasselblad or
nW &ronica $QA. Designed in cooperation with top wedding
photographer Denis Reggie.

PRO-T and PRESS-T— Super fast.
| super light, flash-rotating brackets. *

Camera-Rotating' | One tall, one short and compact: -
Brackets f both ideal for cameras with I
built-in grips or auxiliary
speed grips.

CAMERA FLIP—

PRESS-T
CAMERA-FLIP
STROBOFLIP—A great way to
get flash rotation without added
bulk or height. So light and
unobtrusive, it feels like
part of your camera.
STROBOFLIP

Send [or a full-line brochure

Stroboframe

Division of S A U N D ER S 21 JETVIEW DRIVE, ROCHESTER, NY 14624 « FAX (800) FYI-FOTO « E-MAIL: saunders7@aol.com
IN CANADA AVPUS FOR), MARKHAM CNTARO
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BOGEN
TC-2
COPY STAND

IT'S NEW, IT'S STURDY
IT'S VERSATILE

Find out more
Bogen Photo Corp
565 East Crescent Avenue
Ramsey, NJ 07446 (201) 818-9500

We don't sell anything
we wouldn't buy ourselves

See Us at PPA '97 Booth 517

BOGEN

SUPER CLAMP

|




Diagram 4

images and blend smoothly into the
lily. 1applied a 100-pixel Gaussian
Blur to the background to maintain
the emphasis on my main subject. 1
selected one of the pink values in
my scene and used it to draw a pin
line on a new layer. | stroked the
pin line with a 7-pixel line using the
Marquee tool from the Edit menu.

Another valuable Bryce feature is
its Nano-render, a miniature render
screen in the upper left corner of
the scene. This allows you to see
how the image will look before you
render it as a high-resolution file.
This feature is great for making
adjustments to the haze or color
of the image, so you can see if it
is exactly what you want. Another
trick is to render the image at a
lower resolution, such as 640x480
pixels. If you like what you see.
you can easily increase the resolu-
tion to whatever size you want
and render it again at the higher
resolution.

The resolution of this particular
image was 4.000x6.000 pixels,
which took several days to com-
plete. Fortunately. | was able to in-
terrupt the rendering process, do
some other computer work, then
resume rendering where | left off. |
could not afford to keep my com-
puter tied up for three or four days
with all the digital work we do.

The final result was well worth
the time and effort. | have created
many other images using a similar
technique—adding a new dimen-
sion to my portraiture and art. ]

Superior
Photo
Products

It's What’s Behind

Creped Seamless Gossamer Chroma Key Fabric
53" x 27 Ft. 107" x 21 Ft. 140" x 36 Ft.
Auvailable in 11 Colors Available in 9 Colors Available in Blue and Green

SUPERIOR SPECIALTIES INC.

2517 North Casaloma Drive. Appleton, Wisconsin 54915
920-830-5055 = Fax 800-666-5069

http://www.superspec.com
E-mail: backgrounds”/ superspec.com

More info? Circle 45
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Digital
00K |
Techniques

How to Use and Create
Photoshop Brushes

By Jane Conner-ziser, Cr.Pholog.

t seems that just about every*
one is getting into Adobe Pho-
toshop these days. As a speak
er. | answer a lot of questions
about how to use this popular
image manipulation program
to produce genuine looking
photographic art. What | have
learned over the past 13 years
as a digital retoucher is that it
really doesn't matter which
program you use. it's how you
use the tools. Just as a camera
does not make a great photogra-
pher, a desktop imaging program
does not make a great digital artist.
Therefore, this month begins a
regular series of articles in which |
will share with you my knowledge
of digital art | will start with Photo-
shop brushes, because they are
among my favorite digital retouch-
ing tools. And because they are
such important retouching tools,
you Il want to set up your Brushes
palette before you get started.
Photoshop provides an assort-
ment of brushes. To view the selection,
select the Brush tool on the left side
of the screen, and go to the menu

20 PROFESSIONAL PHOTOGRAPHER STORYTELLERS JULY 1997

Photoshop provides an assortment of brushes and allows users to create their own.

at the top of the screen and select
Window>Palettes>Show Brushes. The
initial palette has solid round brushes
that are sharp and well defined, plus
diffused, airbrush brushes that can be
used for soft painting effects. You can
access additional brushes by selecting
the arrow at the top right side of the
Barshes palette. Select Load Brushes,
and you will find them in the Goodies
folder (Mac only) or the Brushes
folder (PC only) of your Photoshop
program. | do not use many of the
Goodies brushes unless I'm just
playing around, but | do make my
own brushes, in addition to using the
standard ones provided by Photoshop.
When 1begin a project. | like to
have small, medium, and large
brushes at solid round, modified
airbrush, and full airbrush settings.
Photoshop's solid and full airbrush
settings provide very good brushes,
so the only styles | have to make
myself are the modified airbrushes.
To do this. 1go to arrow in the
Brushes palette and access New
Brush. 1select small, medium, and
large diameters (you might want to
start with 35-. 60-. and 100-pixel
diameter brushes and adjust from
there). Next, slide the Hardness
slider to about 50% and click OK
The Spacing option creates space
between the applications. In other

words, if the spacing is set at 25%,
the brush strokes are close together
and continuous. When the spacing
is set at 100%. the strokes are sep-
arated and look like a dotted line.

Once | have my brushes in
place, | experiment with them until
lam happy with what | have, then
I save them for future use. To save
your brushes, go to the arrow in
the Brushes palette and select Save
Brushes. | save mine in a new Photo-
shop folder by clicking on the New
Folder icon. Then Itype in the
name lwant to use and click OK.

Now you have standard, solid
brushes, modified airbrushes, and
full airbrushes to use in your digital
retouching. | also like to use pastel
brushes (sometimes called random
brushes) to apply color specks. You
can achieve this effect by changing
the mode of application from Nor-
mal to Dissolve in the airbrush or
paintbrush Option window.

Frequently. | create special brushes
to add texture to a particular image.
For instance, when 1have to add
grass to an image, and the area Fm
working on looks too flat. 1 make a
brush that copies the grassy texture
from an exceptional part of the im-
age. Then | transfer the texture to
the part of the image that looks too
flat. Here is how to do it



1. Using the Lasso tool, roughly
select an exceptional patch of grass.
(I make sure the edges are not too

round or even.) Then, go to the menu

at the top of the screen and select
Edit>Copy and Edit>Paste. Now my
patch of grass has become a new layer
that will appear in the Layers palette.
2. Select Image (top menu icon)
and go to Adjust>Brightness/Con-
trast. Slider bars appear in the
Brightness/Contrast window. Ig-
nore the Brightness bar. but in-
crease the contrast intensity until
you have only black and white rep-
resented in the selected area. That
way you can see the kind of detail
you are looking for in the brush.
Then, click OK. At this point, you
can use the Eraser tool to further

adjust the brush by erasing any un-
desirable part of the selection.

3. To add the new brush to the
Brushes palette, go to the Layers
palette, make sure that the new layer
is highlighted, and click on Preserve
Transparency. With the Magic Wand
tool, click on the selected area until
it is surrounded by marching ants.
Then, simply go to the arrow in
the upper right corner of the
Brushes palette and select Define
Brush. The textured brush is trans-
ferred to the Brushes palette, ready
for use on an image.

4. Finally, throw away the layer
(drag it to the trash can icon in the
bottom right corner of the Layers
palette) and you're ready to go.

To use the brush, select a patch
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You can adjust the contrast of a selected area until only black and white are rep
resented. This will let you see the detail you are looking for in choosing a brush

UmQe— n

You can use the Eraser tool to erase undesirable parts of the image.

BOGEN
3265

Grip Action
Ball Head

The 3265 Crip Action Ball Head,
made in Italy by Manfrotto, is
an ideal head for 35mm cameras
Just grip the handle and you can
position your camera anywhere
within a 180° sphere, instantly

Made of fine-quality enameled
cast metal, it is 8 1/4 in high,
weighs less than 2 Ibs and comes
with a 1/4-20 Quick Release Plate,
tension adjustment and a handy
bubble level.

See your dealer or contact:

Bogen Photo Corp
565 E Crescent Ave ,
Ramsey, NJ 07446-0506
(201) 818-9500

bogen

We don't sell anything
we wouldn't buy ourselves.

See Us At PPA 97 Booth 517

More info? Circle 46
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Photoshop Brushes Tip
The Brush icon does not accurately
represent the portion of the image
affected by the brush unless it is
50% density or more. Therefore,
solid brushes are accurately repre-
sented, but airbrushes are a bit big-
ger than the icon suggests. For de-
tailed work, | usually work with a
brush that is just a bit smaller than
the area | want to affect. When |
want smooth or graded edges, | use
large brushes, so | can erase the
edges to blend the colors.

of grass and adjust the color to
lighten or darken as needed- Make
a new layer (Go to the arrow in the

This screen shows some effects that can be achieved with the Paintbrush tool.

the best results is to build up value
and color slowly. Do not inadver-
tently move the brush around or it

erase what you don't like, or even
throw it away and start over again m

Jane Conner-ziser, Cr.Photog.. has

will blur and look terrible! Erase
as needed to achieve natural-
looking results.

The nice thing about working
with layers is that you can always

Layers palette and select New Lay-
er). Name the layer Paint and click
OK 1 like to use this Paintbrush
tool with the Opacity slider at
around 10'%. The key to achieving

Nothing

been actively involved in digital imag-
ing for almost 13 years, starting out
on large systems for color labs, and
more recently working on desktop sys-
tems. She is also currently project coor
dinator for Art Leather's Studio 2000.

Less.

“Your clients expect your best. We know
you’ll expect nothing less of the products you choose!”

Mediterrancan System

Call today

for catalog

1.800-792.5568
www.offwallprod.com

\ )

mmENE) | 4 |
r

SR -

T — Bob Hewitt, MPA, F/SPPA

Patrick deJordan

1 OFF THE WALL

PRODUCTIONS L T B

SETS - PROPS + SYSTEMS + BACKGROUNDS

More into? Circle 47
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If you think our labs are priced like this,

maybe it's because your lab is priced, like this?

Extra this Si 75
Extra that $2 10
Extra this SO 85
Extra that S3 25
Extra this S1 69
Extra that S? 30

Burrell Colour Curtis Color D&S Color Photic Color Sound Color  Supra Color
INDIANA KENTUCKY FLORIDA CALIFORNIA WASHINGTON MINNESOTA

More info? Circle 48

Or maybe it's because we
just look expensive.

| et's face it, looks can he
deceiving. High quality doesn't
have to mean high price.

Everyone knows that better
products sell products better. And
that's what the studio business is
all about...selling products.

Providing your studio with
the best possible product you can
get for your money is what every
Burrell lab is all about. And we
don't stop there. Each and every
one ot our H labs has a very
extensive offering ol services you
won't find anywhere else on the
planet, from promotions that will
light a fire under your sales to
products that will enhance even
the most exc lusive studios.

So, if you're not already
working with the largest, most
progressive network of labs in the
country, maybe it s time you got a
taste of fine quality instead ot
fine print.

Call us today, toll free, at
800-366-7407 or visit us at I'I'A

National, booth #701.

Because We Care

Supra Color  Supra Color Wallace Color

NEBRASKA WISCONSIN TEXAS
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n often overlooked

and hidden cost in

any business is main-
tenance. Pixography is no dif-
ferent. Like any tool, comput-
ers and their components can
break down and wear out.
When that happens, the usual

Norton AntiVirus for Windows 95 tracks down and eradicates viruses,

Preventative Medicine

Virus Alert

Viruses are software bugs
designed to produce prob-
lems, created by malevolent
and misanthropic hackers.
With more than 100 new
viruses created each month,
installing virus protection soft-

keeping your computer healthy and virus free.

response is to rush the victim
to the emergency room of your
local computer store and beg
the overworked technicians to
fix it—fast. Yet. there are steps
you can take to minimize, even
eliminate, many of the typical
problems that plague comput-
ers. Here are just a few of the
precautions you can take to
protect the health of your
computer system.
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ware on your hard drive is im-
portant. The best software
companies provide periodic
updates (virus creators never
sleep) containing remedies for
the latest infections.

On my Power Computing
Mac-compatible, 1use Syman-
tec's AntiVirus for Macintosh
4.5 (SAM). The way the pro-
gram works is simple. During
startup. SAM scans the hard

By Joe Farace

disk for viruses and notifies
you if it discovers any. The
program can usually repair
them. Next, the software sets
up a "safe zone” on your
hard disk so any new files
saved onto it—from e-mail or
downloading—are automati-
cally checked for
contamination.
Finally, SAM
automatically scans
for viruses on any
new disk that is in-
serted in the floppy
drive. On my IBM
Stealth, 1use Norton
AntiVirus for Win-
dows 95, also avail-
able from Symantec.
The company main-
tains a research
center that finds
and cures viruses
for many different
computer plat-
forms. Each month,
Symantec posts up-
dates for each of its
virus protection
software packages
on its Web site,
WWWw.symantec.com. so you can
maintain up-to-date protection.
One of the best virus protec-
tions is, of course, to be wary
of disks from other people, as
well as downloads and files at-
tached to e-mail. You can in-
nocently contract a virus from
your friends, or even a service
bureau or lab providing services
for your studio. While most ser-
vice bureaus maintain a high


http://www.symantec.com
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state of virus awareness, not all
do. That’s why one of the best
ways to send data to a service

“Like any tool,
computers and their
components can
break down and wear
out. When that
happens, the usual
response is to rush
the victim to the
emergency room of
your local computer
store and beg

the overworked
technicians to fix
it-fast. Yet, there are
steps you can take
to minimize, even
eliminate, many of the
typical problems that
plague computers.”

bureau is on a
recordable CD-
ROM (CD-R) disc.
Since the service
bureau—or any-
one else—can
only read what
you have sent—
they cannot write
to it—your origi-
nal data is pro-
tected from
contamination.

Hard Disk Woes
Most common
computer prob-
lems, however, re-
late to non-viral
problems with
your hard disk.
Occasional crash-
es as well as
boneheaded mis-
takes can wreak
havoc on a hard

disk directory. If problems ac-
cumulate, your computer may
refuse to acknowledge that
your hard drive even exists.

Small problems can be fixed
with a hard disk utility. Like
virus programs, there are
many different packages avail-
able, but the classic hard disk
repair tool is Norton Utilities
from Symantec.

Available for both Macintosh

and Windows computers, Nor-
ton is a collection of many differ-
ent utilities, but the most impor-
tant diagnostic tool in the group
is the Disk Doctor. If you run
"the Doctor" immediately after
a crash or when your computer
starts behaving oddly, you will
find that it usually makes these
problems disappear.

Even if you are not having
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problems, it’s a good idea to
run Norton Utilities once a
month. This kind of vigilance
keeps little problems from turn-
ing into big ones. Disk Doctor
provides an Emergency (flop-
py) Disk, and if your hard disk
refuses to boot, you can use
the disk to start the computer
and repair any problems.

The Windows 95 version of
Norton Utilities is more com-
prehensive than the Mac version
and may appear more intimi-
dating to non-techies. If you
are an average user, consider
installing Symantec’s HealthyPC,
which is a simple diagnostic tool.
That’s what | use on my Stealth.

Backing Up

When you take your sick
computer to the computer
store, the first question the
technician is going to ask is,
“Do you have a back-up?” Nine
times out of 10 the answer is
no. You are then in the unen-
viable position of having to
pay "whatever it takes" to res-
cue your computer's data.

An inexpensive method for
backing up data isa CD-R. The
cost of a CD-R disc is $8 to
$10. With a storage capacity
of 680MB (megabytes), a CD-R
provides excellent price perfor-
mance. More importantly,
prices for CD-R drives are more
affordable than ever. Lately, 1
have been using a Philips
CDD2000 CD-R drive.

The CDD2000 features 2X
record speed and 4X play-
back capabilities. The drive
has a sustained data transfer
rate of 300KB/sec in record-
ing mode and 600KB/sec in
playback mode. The Philips
drive features a SCSI inter-
face. but an Adaptec Bus
Master adapter is bundled for

Windows users. Philips in-
cludes two blank CD-R Discs
for your first two back-ups.

Software includes Toast
Pro 3.0 for Macintosh users
and Corel CD Creator 2 for
Windows and Windows 95 users.
Within 20 minutes after installing
Toast, | created a back-up of
my hard disk. When | had
some hard disk problems, |
reformatted (erased) the disk,
and restored all of the data.

Another back-up option
available is a RAID (Redundant
Arrays of Inexpensive Drives).
These multi-drive systems are
designed to “mirror" one an-
other. When using a RAID
system, whatever you write to
one drive is automatically
written to the other. If one
drive crashes and is not recov-
erable, you have an automatic
back-up. RAID systems can be
expensive, but are much cheap-
er than paying a technician
"whatever it costs” to recover
data from a crashed disk.

If your main drive crashes,
RAID software automatically
switches over to the back-up
drive and continues working.
When you replace the defec-
tive disk. DTC HardCopy
software helps rebuild your
data onto the new drive.

Virus protection and adequate
back up systems are vital for
the mental health of anyone
who depends on his computer.
If you have no protection in
place, now may be the time to
get it. Take care of yourself by
taking care of your computer. m

Colorado photographer/writer
Joe Farace is the author of The
Photographer's Digital Studio, The
Digital Imaging Dictionary, and
The Photographer's Internet
Handbook. Contact him bp e-mail
at jfarace@juno.com or bp mail
to PPA headquarters.


mailto:jfarace@juno.com

New solutions |
fiom-an 0ld Friend,

‘\

If you're ready to take the leap into digital imaging g, tur t 1t

company that you can trust. For over 55 years, Cﬁﬁl m ¢
Photographic has been dedicated to bringing the latest
photographic tools to the marketplace. To better serve
your digital photography needs, we've developed a new
specialty division of our company: Calumet Digital Solutions.
(DS is dedicated to providing digital photographic and
imaging solutions tailored to your business, We distribute
only the best digital imaging products and software,., :

2 a higher evel in your photographic career from a
company that supports photographic pursuits every step of
the way. From traditional to digital: Calumet.

For more information on how to arrange

a needs analysis or on-site demonstration,

call us toll free at: 1-888-CDS-2022
(1-888-237-2022) g
or e-mail us at: info@calumetdigital.com

Cawrer Digma Sowmnons

© 1997 Calumet Digital Solutions, Inc. All rights reserved. All brand, More info? Circle 50
product and service names are trademarks of their respective owners.
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Wind, Sky, 1

and a

Touch ¢
Magic

A Commercial Photographer’s View
on Directing an Image

28 professional photographer storytellers . juiy 1997



If a client asks for a
snowstorm in July,

he should have

one, believes David
Stoecklein. With the
aid of wind, rain,

and snow machines,
Stoecklein creates his
own elements to
shoot commercial
images. Image far
left—exposed dur-
ing a shoot for
Copenhagen snuff
with a rain machine
and -10 F
temperatures. Inset—
wind machine. Left—
Timberland advertis-
ing image.
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Y ou may have seen the car-
toon. It depicts a character
who has flown jet fighters,

walked on the moon, headed a suc-

cessful Fortune 500 company, and
been president of the United

States. When asked to reflect on

his life, he responds, "Well, what |

really want to do is direct." Had he
tried his hand at commercial pho-
tography, chances are he would
have fulfilled his ambition.

When a client hires a commercial
photographer, he is really hiring a
director to make great ideas hap-
pen. It takes a photographer with a
director's mindset and the ability to
hire good people, gather the prop-
er equipment, find the right loca-
tion. and assemble it all with one
eye on the weather. Even when
nature doesn't deliver the right at
mosphere for a shoot, the photog-
rapher must be able to fulfill the
client's request. A successful com-
mercial photograph is a carefully
crafted image, the result of weeks
of planning, preparation, and flaw-
less execution.

At 10°F (lip from
40'F the day before),
Stoecklein created
the image for this
Copenhagen
advertisement with
the help of a rain
machine and some
aery loyal assistants.
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Like it or not, most successful
photographers are not only direc-
tors, they also play the roles of pro-
ducer, leader, and occasionally, par-
ent. 1have learned that hiring good
people is the photographer/direc-
tor's most important requisite to a
successful shoot. That means se-
lecting people who can handle long
days at remote locations in less-
than-desirable conditions. | usually
let my assistants hire their replace-
ments, because they know better
than | what it takes to work on a
Stoecklein shoot.

On location, we work 18 hours
a day, and the pace is tough. Be-
tween eating on the road, getting
little sleep, and meeting the chal-
lenges of location shooting, the
crew can become exhausted.
That's when | must take on the
additional roles of on-the-road ther-
apist, sympathetic friend, and sup-
portive leader. It is important that 1
maintain my own appearance to
keep up everyone else s morale.

As a leader. | never lose sight of
the fact that commercial images

are extremely important to a com-
pany’s marketing success. Atten-
tion to detail is everything. A client
may spend $100 million on adver-
tising to make $1 billion on a prod-
uct. A single photo may appear on
2,000 billboards nationwide. It may
appear in every major magazine in
the country and run for an entire
year. If there is anything in that
photograph that could possibly de-
tract from the message, the pho-
tographer hasn't done his job.

I work under the premise that
being a professional photographer
means if a guy calls me on July 4
and says. "1 need a snow storm,”
he'll have a snowstorm on July 5—
one that looks real. If it doesn't look
real, the image won t work. When
people look at a picture, they
shouldn’t think, "How did he rig
that?” Instead, viewers should be
totally immersed in the image.

Every photograph should com-
municate something to somebody,
regardless of whether it's a car, a
fishing line, or an image of the Cay-
man Islands. A tremendous photo-
graph is a subtle approach that
evokes emotion (hopefully good)
and makes the public aware of a
client's product. Any new innova-
tions or techniques to make a pho-
tograph successful are worth the
added effort.

For example, in the past when a
client needed an image of a fish
hooked at the end of a fishing line.
| used underwater cameras to cap-
ture the shot. Recently. | took a
different approach that provided
far greater latitude and creativity. |
built a glass wall at an irrigation
head gate on my ranch and pho-
tographed the fish, controlled with
two lines, through the glass. The
camera lens was positioned three-
quarters below the water line. We
worked in a tent to eliminate any
reflection on the glass. By starting



Above—This image of a cowboy repairing fences while his horse
waits, was created for Stoecklein's stock collection Inset—
Stoecklein's assistant uses a dust blower to stir up some atmosphere.
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at 10 a.m.. with the sun fairly high
and directly over the water, there
was no need for artificial light. The
images showed amazing action and
clarity. A mountain range provided
the perfect backdrop.

lused a Canon EOS-IN camera
and Kodak Ektachrome Profession-
al E100S and E100SW films. 1
shoot Canon because 1find the
lenses extremely sharp and the
autofocus dead on target. 1find the
consistency of the E100 films in-
credible. The colors are absolutely
perfect. We don t do filter tests any
more—just buy the film and shoot
it. 1don't have the luxury of work-
ing only a couple hours in the
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FLOATING LINE
LIKE WE DO,

EVERYONE LOOK
UP TO THEM.
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THE METHOD TO THE MADNESS
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morning and evening. Many days 1
shoot until noon, then start again
at 2 p.m. and work until after sun-
set. I've found the E100 films work
well almost any time of day.

People often ask if | under- or
overexpose my photographs. 1 find
that question misleading, because
exposure is not an absolute. | expose
for what | think the exposure
should be, based on my experi-
ence. While 1do use a meter. | also
determine exposure based on light-
ing conditions. Photographers can
get into trouble if they rely solely
on their meters for exposure. 1
bracket my shots, but my eye is the
real meter.

When Scientific Angler needed an
image of a fish hooked at the end of
a fishing line. Stoecklein built a glass
wall at an irrigation head gate on his
ranch (inset). He photographed the fish,
controlled with two lines, through the
glass. The camera lens was positioned
three-quarters below the water line. A
tent eliminated reflections on the glass.

Going That Extra Step

You can't be successful at any
career unless you love what you’re
doing. | can't imagine doing any-
thing else. It's part of my spiritual
self. | give every ounce of my ener-
gy to every job to make sure it's
absolutely perfect. My philosophy
is to never pass up the opportunity
to explore another angle, lighting
condition, or setup. That extra ef-
fort allows me to give my clients
the best work | possibly can.

Recently, one of my assignments
was to produce an ad that depicted
the time and effort required to reach
a secluded lake in the wilderness.
The client had approved a lake that
was very well known and accessible
to almost anyone. Since the approved
location conflicted with my artistic
integrity, | decided to find a lake that
was more in line with the ad copy.
So. without raising my fee to the
client. | gathered up my assistants,
packed the camera and props onto
packhorses, and rode to a beautiful



Above—Only a few images of this romantic scene. photo

1 s ) ~ ' I o .
raphed for the Cayman Island Tourist Commission
o sl A 3
hted candles. The brec extinguished the flames in most
lis of film exposed. Inset—Stoecklei

1eep water to shoot the styled set on a secluded island
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eBnchrom

SWISS MADE STUDIO FLASH SYSTEM

EL s 00 COMPACT
The most versatile system on the market.

The Elinchrom EL 500 Compact isjust one of a series
of self-contained flash units that range in power
from 250 to 1000 Ws. There is also a Rapid
Series that features exceptionally short

flash durations. All incorporate

an exclusive locking accessory

ring that accepts the entire

range of Elinchrom light

modifying accesssories.

See your dealer or contact

Bogen Photo Corp.,

565 E. Crescent Ave.,

Ramsey, NJ 07446.

(201) 818-9500.

bogen

We don't ell anything
we wouldn't buy ourselves.

See Us At PPA 97 Booth 517

More info? Circle 51

A Sweet 16 Party!

Guest of Honor: Graphiclite® GLX-16

Occasion: Celebration of Exceptional Features
including: 10" x 20" viewing area, superior color quality,
uniform luminance, tight tolerance Standard D5000
compliance, and much more!

Location: The studio, the lab, the conference room...
anywhere critical color is evaluated.

Date/Time: ASAP
gti graphic technology, inc.

RSVP: 211 Dupont Avenue. Newburgh. NY 12550
(Tel) 914-562-7066 (Fax) 914-562-2543

More info? Circle 52
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remote site. Before we left, we
choreographed the crew’s duties,
so everyone knew exactly what to
do when we got there. It worked.
Although we scrambled to capture
the shot before the sun faded, the
result was well worth the extra ef-
fort; the images looked terrific.
Going that extra step may also
mean taking what appears to be a
missed opportunity and running with
it. Several years ago, 1went to the
mountains to photograph a sum-
mer scene for Jeep and woke in
the morning to find four inches of
freshly fallen snow. Instead of pack-
ing up my gear and going home, 1
took a series of images. The next
day, the snow had melted and we
proceeded to create the photographs
for which we had originally been
hired. That year the summer photo
ran. The following year, Jeep pur-
chased one of the snow photos
and ran it for the next four years.
As photographers, we all face a
variety of challenges, some expected
—many unexpected. To get what
you want, you must plan in ad-
vance and prepare for the unex-
pected. When the actors are right,
the look is right, and the location is
right, but you're depending on the
wind and sky to set the mood, the
magic must rest in your hands as
the photographer/director. And
magic does happen, if you're ready
and looking for it. ]

David Stoecklein isone of the world’s
top commercial and stock photogra-
phers. His clients include Ford, Jeep,
Chevrolet. Coca-Cola. Wrangler.
Marlboro, US Tobacco, Fila. and the
Cayman Islands tourist commission.
He has published several books, in-
cluding Cowboy Gear, The Idaho
Cowboy, and his latest, Don’t Fence
Me In. He produces a series of
calendars annually and has one of
the largest collections of Western
stock photography in the country.
Stoecklein divides his time between
a home in Sun Valley, and a ranch
near Mackay. Idaho.



Agfa Scala 200 Professional
Black & White Transparency Film

Technically superb, original black & white transparencies — exceptional sharpness: crisp, clean
highlights; uniform, graded midtones; deep, rich blacks and an extended push/pull exposure range
from 1SO 100 to 800 — a timely medium to complement today's exciting new imaging technologies
Available in 35mm, 120 and 4" x 5" formats. Call 1-800-AGFA-PRO for the dealer nearest you

Nothing escapes Agfa film A G F A N

Agfa Division. Bayer Carp.. 100 Challenger Road. Ridgefield Park. NJ 07660 (201)440-2500. ©1997 Agfa Is a registered trademark of Agfa-Gevaert Leverkusen. Germany.

More info? Circle 53




ON LOCATION | N

/his image combines the Scrim Jim diffuser used in Image No. 2 and a silver 6x6-foot Scrim Jim
reflector placed at a high angle on the right side of the car to provide directional lighting on the model's face.

Fine-Tuning Outdoor Lighting for Fashion

A\

Photos by Janes Schelzer, MPhatog O

hooting on location is a chal-
lenge under any circumstance. Shooting fashion on location outdoors
has been known to give more than one photographer a breakdown. Un-
dei those conditions, you have to deal with the weather, models, make-up
artists, hair stylists, wardrobe people, photographer s assistants, drivers.
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Image No. 1

Strong back light works
well in this image, but
needs some modification
Notice the hotspot on
the hood and heavy

rim light on the model s
hair, shoulder, and

knee. The flat lighting
on the model s face

also needs to be modified
to give it more of a
three-dimensional look.

Image No. 2
Schmelzer used a
Scrim Jim diffuser
between the sun and
the back of the
model's head to tone
down the "hot spot"
on the hood. The
same diffuser also
toned down the strong
edge lighting on the
model s hair, shoulder,
and knee. The image
still lacks directional

m lighting on the model s
face (see page 36).
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“Careful preplanning is
essential to a successful
fashion shoot. When
selecting a location, take
into account the background
against which the model
will be photographed

and how it coordinates
with the wardrobe.”




6008 medium-format camera with two lenses
ideally suited for fashion photography: a 180mm
f/2.8 and a 300mm f/4 apochromatic, both rela-
tively new on the market. "Using my Rollei. | can
now create images with the same look as those
done in 35mm format." said Schmelzer. "with
the added advantage of working with a larger
format.”

To manipulate and control light. Schmelzer used
the Scrim Jim light control system by the F.J.
Westcott Company. The system includes a variety of
diffusion and reflection panels for mounting on
lightweight frames made from aircraft aluminum.
This combination makes them extremely strong
(they won't bend in high winds), and the light weight
allows assistants to hold them for long periods.

Image No. 4. To fine-tune the lighting in this image. Schmelzer added a
6x6 foot. 3/4 f/stop diffusion panel between the sun and subject.

j - 1

The frames are convenient because they are
modular and can be assembled in any number of size
configurations.

My Pink Cadillac
In the Cadillac image, the combination of clothing
color, background tones, and the pink Cadillac
contributed to the scene's impact. Schmelzer also
chose to shoot the scene at a time of day when
strong backlighting was available. However, the strong
backlighting overexposed the hood of the Cadillac
(see Image No. 1). To correct this, a Scrim Jim diffus-
er was placed between the sun and the back of the
model's head. The diffuser effectively controlled the
light and eliminated the "hot spot” on the hood
(see Image No. 2). The diffuser also toned down the
edge lighting on the model s hair,
shoulder, and knee. A silver Scrim
Jim reflector placed at a high angle

on the right side of the car provided
directional light to the flatly lit face

ig and added a three-dimensional quality
(see the image on page 36).

Coffee, Tea, or Me

Proper planning, recognizing
an opportunity when it presents it
self, and acting upon it are the
marks of a real professional. For
example, the second image was

“Shooting on location can
be very rewarding, but it
does require some mental
gymnastics when it comes
to lighting control. The extra
effort can pay off, however,
by helping you land new
clients and expanding your
repertoire for existing ones.”
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originally planned for the arch-
way of the hotel. "While | was
instructing my assistants on the
set-up, | noticed the model sitting
on the verandah enjoying a cup
of coffee," said Schmelzer. "The
sunlight was directionally at
about 45 degrees on his face,

a little too contrasty, but a nice
image—with a little light control,
a great image.”

Schmelzer decided to photo-
graph the model on the verandah.
To fine-tune the lighting, he
decreased the ratio between the
highlight and shadow areas by
using a 6x6-foot /-f/stop Scrim
Jim diffusion panel between the
sun and the subject. This effective-
ly lowered the light intensity and
reduced contrast. A thicker diffu-
sion material would have made
the image too flat, losing the

specularity and lessening the
impact.

"When doing a male fashion
shot," said Schmelzer, "1 prefer a
more directional light to empha-
size the masculine features and to
add impact to the photo." In this
situation, the % f/stop silk diffuser
was sufficient to lower the con-
trast. A 1 or 1M f/stop diffuser
would have made the light go
flat and lost the shadows, which
add character to the face. To
add some style to the photo-
graph and to give it an "on the
set" feel. Schmelzer placed a
spotlight in the background
as a prop.

Shooting on location can be
very rewarding, but it does require
some mental gymnastics when it
comes to lighting control. The
extra effort can pay off, however.

by helping you land new clients
and expanding your repertoire for
existing ones. u

PPA member Michael V. Jasinski

is a photographer with Elite Photo-
graphic. Clinton Township, Michi-
gan. He was voted one of the top
three senior high school portrait
photographers two gears in a row
by the Detroit Professional Photog-
raphers Association. James
Schmelzer. M.Photog.Cr., is a
technical advisor for F.J. Westcott
Company and is the author of the
videotape series “Quality of Light. ”
For information on the series,
contact him at Elite Video Pro-
ductions, 36745 Groesbeck.
Clinton Township. M| 48035;
810-790-3686.

Calumet's Exclusive Infinity LiteCyc

Wdkall oas

Unlike seamless paper backgrounds, LiteCyc
won't rip or wrinkle. Our LiteCycs can take it. This new
lightweight eye system gives you a gnat hanl seamless background at an
affoniabkt price! | sing the same concept of traditional eyes, the plastic
LittK,yc installs right to your studio wall and floorwith common hand tools.
Hie nsult: a beautiful, durable sweep that can he painted, walked on. and
painted a new color time and time again. Its perfect for product and portrait
shots, and because the UteCyc is so affordable, you can use' it to build a set
on location and simply tear it down for disposal when voum donel

For more information, please call 1-800-CALUMET (225-8638)

or visit the Calumet Pro Center nearest you.

CALUVET
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Professional Photographers of America

THE WORLD'S GREAT STORYTELLERSs*

StorytellerA tW

0 I K

'Wc started using the .storyteller service mark lasi year, as
soon as it was introduced by PPA It's Jusi great! We have
it on our studio door and window, and on all ol our
direct mail pieces, and on our web site. Ilere in
Wisconsin, photographers were always talking about

| TD—saying. The florists are so lucky because l<I'D is

a household word. Well we think The Worlds (>recti
Storytellers will eventually become a household term!

Now that PPA has invested in national ads, its

really important for all members to use the service

mark and support the advertising program. It will take

time, but as we keep telling our peers. llercs what
you've been asking lor, now use itl

+ ACALX-

Alan Nr Rose Goodstone
Goodstone Creative Photography
Pranklin, Wisconsin

Alan, a PPA member for 20 years
Rose, a PPA member for 15 years and past President, S.l..Wisconsin PPA
web address, www.execpc.com/~alang

Be part of the PPA story.
Call 800-786-6277 for
memhership information.

Professional Photographers of America
57 Forysth St. NW, Suite 1600
Atlanta, GA 30303


http://www.execpc.com/~alang

Professional

Y want the look o be sublle
not the g/[[ec'/. 3

Sometimes she prefers to tell stories with a whisper. But 22 A o,
M.Photog., Cr., doesn’t use words. She relies on light and shadow, color and composition.
And KODAK VERICOLOR Il Professional Film. “I've always derived inspira-
tion from the old masters—especially the Impressionists. So | just love the
painterly quality of VPS. I've been shooting with it forever. Its tonal warmth
lends a special magic—a timelessness—to my images. And that's exactly
what happened with this loving pair learning to play the piano together.”

For real-life stories by leading portrait photographers, please call for
either our wedding, children, or family brochure: 1 800 717-4040.

e ~
/hoto © Ci,!'.“ Darnon, 1997
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k. Vericolor. Take Pictures. Further, and Kodak Professional are trademarks- ft Eastman K Company. 1997 Kodak Professional A division of Eastman Kodak Company

More info? Circle 55




TUTORIAL

From First Contact to Final Sales

By Jeffrey H. Mantler
FVJ.Photog.Cr, CPP

here is no need to tell a
photographer that shoot-

clients interested, then get them
to sign on the dotted line once

First Contact

Wedding sales begin

with the client's first
phone call. Get excited for
the bride-to-be or mother
who is calling on behalf
of her daughter or son.
Remember, this is a very
exciting time in the lives
of the wedding party.
You've got to get it right
the first time.

Get lots of informa-
2 m tion while you are in
this excited mode, without
being obvious. Qualify
your prospect by asking
the same line of questions
you generally ask: date,
location, time, and above

all, where they got your

ing a wedding and creative- they come in9 And finally, how name.

ly capturing all the emotions do you make a sale that will keep

and excitement of the day is your studio profitable and make 3 You must believe that
m you offer a premium

art. But many photographers
don't realize that booking and
selling a wedding is an art form
in its own right.

How do you get a prospective
customer to walk through your
studio door? How do you keep

all of your effort worthwhile?

The following is an easy, step-by-
step guide to booking a wedding
and maximizing sales of the event.
This tutorial focuses on customer
relations and making the occa-
sion special for everyone involved.

product in order to convey
that to your client. Wed-
ding photography is an
artistic vocation. Artists
have passion; show it.

Interview/Booking

Keep your studio clean and display current ake copious notes. Even if it seems ridiculous

I + samples of your work. This is usually the 6 to you, it is important to them.

second impression clients have of you. The third, if

they have seen your work before. Show them your work via a slide presentation or
7 m sample albums. Be sure to leave them alone

while they are viewing your portfolio. This gives

all of you breathing room and enables them to absorb

your work.

Have your receptionist greet clients and offer
2 m them something to drink.

Do not leave albums around for them to look at
3 m randomly. Designate what they see and when. Include engagement sessions in all packages
8 m and present them as a “get to know your
photographer” session. Tell them it is important for
you to work together before the actual wedding day.
That way you’ll have a working relationship before the
wedding day— and the opportunity to sell more images.

Ask a few personal questions, individually

and as a couple. For example, ask how
they first met. This makes them believe you care
and will treat their wedding as an important event.

sk leading questions, so they will take
the conversation where you want to go. .
Make your ideas theirs.

Ask for the sale without being pushy.
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Photographer and assistants
= should be very excited on the day
of the wedding. Have your assistants
make comments such as, “Wow, this
is going to be beautiful. | can’t
remember the last time we've done
anything like this.”

Pay attention to details. This
= impresses people and justifies
the investment.

Wedding Day

Be courteous to all (including
= your assistants) and maintain a
professional demeanor.

Do not get flustered with a
= problem. Keep calm and the sit-
uation will remain under your control.

5 Carry business cards and
= literature in your camera case.

Remember, how you present
= yourself is very important. You
want to make the customers feel like
their wedding is the only thing that is
important to you at the time and that
you enjoy what you are doing.

Upgrading Your Order

1 Hopefully, you already shoot in
« the 6x6cm-square format. By
showing square proofs, you are im-
planting a future upgrade to square
prints for the album,

Make sure that your less-
« expensive packages have room
to be upgraded. For example,
use a vertical-only post or hinge
style, leaving room to upgrade to
library bound, flush, or reversible
albums.

3 Include a price list that has

« album upgrade specials, such
as 10 8x10's for the price of eight
or nine.

Price lists should include
ordering instructions.

Project your previews on the
wall to sell large prints. Seeing
is believing.

When organizing the bridal

« album, do it in your head. Imag-
ine the order, and visualize each page.
Either 1ill with photographs not origi-
nally ordered, as many as possible,
or leave blanks and fill them in front
of the client, explaining that each
print needs a mate. The more pic-
tures you put in, the harder it Is for
them to reduce the number of images
to their original contract amount.

After they have decided on the
« number of images in the album,
suggest upgrading to square photos.

Do not Include large wall por-
« lraits in your packages. You
can always upgrade to a 16x20- or
24x30-inch by projecting the preview
of their choice.

Always leave the customer with
« a realistic expectation of when
the order will be completed.

(continued on next page)
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Proof Passing

I It is best to make your customers as comfortable as possible by offering
m them a beverage. However, you cannot offer them alcoholic beverages,
because it is illegal.

If possible, remember something about the wedding or them personally to
talk about. People like to talk about things that interest them. It helps
break the ice.

n Start by getting the parent album orders out of the way.

Move on to the bridal album. This is where you are going to make money.
Take your time with your clients. Have sample albums nearby to show ex-
amples of what you are trying to create for them.

5 Additional print orders are next. Ask “how big” and “how many” they are
m going to need of each selection. Create a need by making suggestions
(family, friends, bridal party, grandparents).

Potential Problems

Occasionally a couple will
l argue during an appointment.

Pick your sides carefully or not at
all. You don’t want to ruin all your
hard work. It is a good practice to
leave the room and give the couple
a few minutes alone. Tell them if
they need you, “just call.”

Let them know that you
2- require a deposit at the time

of the order, and they can always
send or pay the balance at the time
of delivery.

You
Shoot.

We
Print.

- You
- Profit.

c
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If they are short on funds, ask
3- for a credit card or inform
them that you will take the order
now and put it on hold. When they
bring in or send the deposit, then
process the order.

How would you like to earn
a few extra thousand dollars ayear?

Your photography skills and exceptional printing by Dynatolor
Graphics can make it happen! Think of the value you can offer your
customers by not only providing design and photography services
hut full color printing services as well. Your customers benefit from
the convenience of your one stop service. You benefit from generous
commissions on original runs and reprints on orders

Dynacolor is one of the country's leading printers of post cards rack
idrds posters catalog sheets brochures, and a full range of other sales
promotion materials We also offer fast turn around competitive
prk ing. extensive computer graphics, and expert pre press capabilities

| of Dynatolor Make It Happen For You ...
Call 1800 6224 8840. extension 4 today!

dynacolor
graphics/ inc.

I’O Box 099(87 Miami |1l 33769 9037 « I'AX 1BOO 733 7990

See Us at PPA'97 Booth 201



TALLYN SERIES PRODUCTS

Soft Fusers

Endorsed by top photographers worldwide.
+ Softens facial features while retaining critical
eyelash detail

Maintains good color saturation with minimal
halation of jewelry and white

Reduces retouching costs

No exposure compensation required

True optical glass

Compatible with Lindahl and Sailwind shade
systems

Available in Lindahl drop in and screw on
styles

Offered in various degrees of softness (1-5)

pre-mounted round $84.95 each

pre-mounted square  $144.95 each

T S Muslin Clips

>Will support any size muslin
1Quick, easy to hang - no grommets necessary
1Will slide on wire or rod support for draping
1Can be repositioned without damaging muslin
»One set ideal for 10" muslin

10Muslin Clips wihangers T/s MC~ $9.95

3 sets T/S MC-3PK... $26.95
10 sets T/S MC-BLK ... $79.95

F-16 Turbo Spot

backgrounds using your existing strobe heads

+ Fire resistant aluminum construction

+ Lightweight (2.2 Ibs i

+ Designed to allow increased image size with
less distance - resulting in greater power
output

+ Adjustable focus

+ 87 6" stainless steel patterns sold separately
(17.95 each)

*Mounting plates available

Turbo Spot  NOW  $269.95

New PC Repair Tool

Tired of sync cord failure??? Don't replace
it - repair it!!! This unique tool eliminates
costly and embarrassing misfires.
+ Repairs socket end of PC cords
(including Metz and Wem)
+ Realigns and tightens center contact
+ Outperforms all other repair tools
+ Saves money by extending life of cords

PC Repair Tool $14.95

Studio Pro Il Fog Machine

1Expanded height adiustment of 20’ 30’
1Cushioned seat

>Solid, stable base

>Lightweight

>360° rotation

1Lifetime warranty

mOptional adjustable foot ring available

Posing Stool  $109.00

optional adiustable foot ring  $40 00
optional armrest (not shown)  $43.00

TALLYN'S PROFESSIONAL PHOTOGRAPHIC
Call Us for our new 1997 Catalogue

1 800 433-8685

http://www.tallyns.com
email: pros@tallyns.com

1-800-433-8685

More info? Circle 57


http://www.tallyns.com
mailto:pros@tallyns.com

This image of Bernstein s youngest daughter. Caron, with her lifelong, best friend. Kadiji Ellis, was used for an ad campaign.
The softness is not a reference to diffusion, but rather to the composition, the relational values between the subjects, and the
lighting balance. By way of contrast, the inset image shows a significantly harder and more graphic variation on the theme.

PEOPLE PHOTOGRAPHY

received more positive reader It was followed by another blitz of

Hard & SOft response—and more mail—re- mail regarding the new Hasselblad

garding the black-and-white im- ad of Kay. I'm not dumb. The key
I m ag eS age of Kay Sutton York that ap- is obviously Kay. But I've know
peared in February's Professional that for years! However, as a be-
Photographer than from any oth- liever that yesterday's home run
By Gary Bernstein er photograph I've ever published. won't win today's ball game. I'm
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submitting some more black-and-
white images this month for. hope-
fully. your approval.

In a recent column, | ran a
color image of David Allen Grier
with his eyes closed, and |
promised that another “eyes
closed" shot was forthcoming.
Yes, the eyes are the portals of
the soul, but there are always ex-
ceptions to any rule. And. al-
though the shot was more or less
an accident. I'd rather be good
than lucky. | was lucky with this
shot, but I'll take it just the same.

The image shows my youngest
daughter, Caron, with her lifelong
best friend. Kadiji Ellis. |1 booked
the girls, both of whom work as
professional models, for an ad
campaign, and shot the black-
and-white session in a variety of
ways. Just as in the martial arts
where there are hard and soft
techniques, the same diverse ele-
ments exist in the world of pho-
tography. The softness of this
image is not a reference to diffu-
sion, but rather to composition,
the relational values between the
subjects, and the lighting balance.
By way of contrast, the inset im-
age shows a significantly harder
(and more graphic) variation on
the theme.

During the course of what was a
long, complex commercial session,
I could see that both girls were
starting to tire. The shot with the
eyes closed was one of the last im-
ages we made. 1knew we had al-
ready gotten a lot of good shots,
but 1always push for a little more,
even if it’s family. The girls took a
break. | put on more of the right
music, but they were waning
nevertheless. So rather than tell
them to take another break, lasked
them to just close their eyes and
rest for a moment. Caron's eyes
closed first and the 180mm lens on
my “Hasse" just happened to cap-
ture this shot. 1love the image be-

EXPRESSIONS

TAP

TO RECEIVE YOUR 1997 CATALOG, SEE
YOUR DEALER OR CALL 1-800-827-5679

More info? Circle 58
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MORE THAN JUST A TRIPOD

Look at the superior finish, the fine castings;
feel the smooth gliding action of the legs. This
is more than just a tripod, this is
excellence, this is a Gitzo. For more than 75
years acknowledged by professionals the world
over as the industry standard.
For complete information see your
Authorized Gitzo Dealer or contact
Gitzo Division, Bogen Photo Corp.,
565 E. Crescent Ave., Ramsey, NJ 07446
201-818-9500

GrtTZO

See Us At PPA '97 Booth 517

More info? Circle 59

New From Denny ElectraVision!

The shoot-n-show
Preview System.

The tin* Preview System that starts at under $5,000.00. Call today for a free
brochure t.800.844.5616 or write PO Box 7200 Mobile, AL 36670.
Visit our Web Site hrtp://www.shoot-n-show.com.

More info? Circle 60
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cause | know it’s real. Not that real-
ity is a necessary photographic pa-
rameter, but in this case, it works.
Keep in mind that when 1 first start-
ed photographing these two, they
were only munchkins.

My camera was mounted on a
Gitzo tripod. The shot was metered
with a Gossen meter on incident
mode (placed between the sub-
jects). 1used Kodak Plus-X Pan film
rated at E.I. 125. The main light
was an Elinchrome 27x27-inch soft
box positioned about two feet to
the left of the subjects. A 17-inch
pan light (shot through a diffusion
scrim) mounted on a boomstand
added just a bit of hair and rim
light. It hit the top of the model's
heads, without spilling onto the
white background: instead, it fell off
2Yz f/stops to a deep gray. A
small, silver reflector was placed in
front of the models to slightly soft-
en the contrast.

The images were finished by
ZzYZX in Hollywood, and printed
on mat ilfochrome material by Wel-
don Color in Los Angeles. 1had a
set of prints made for the house
and another for Kadiji s family that
look wonderful in some unique
frames from Dave Sirken Distribu-
tors in Rochester. Indiana. ]

Gary Bernstein 's first CD-ROM.
“Gary Bernstein ’s Secrets of Profes-
sional Photography. "was recently re-
leased by Diamar Interactive, Seattle.
Diamar is offering a special discount
to Professional Photographer Story-
tellers readers. For more information,
contact Diamar at 800-234-2627.


http://www.shoot-n-show.com
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Visit booth #401 at the PPA Imaging Conference and Expo to see how we'll make it happen.

More into? Circle 61
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Lasting Impressions

By Victoria Burhholz

P rofessional photographers are always looking
for creative avenues in which to express them-
selves. 1was introduced to the manipulated
Polaroid process by my husband, who thought
he had found the perfect medium for my artis-
tic abilities. At first. 1was very skeptical, but

from the moment | completed my first manipulated

image. | was hooked.

"Manipulated” refers to a developed SX-70 image
that has been altered. To administer this process, treat
the Polaroid print as a negative. After exposing the
image, move the surface of the film with a blunt ob-
ject. Experiment with a variety of tools and hand tech-
niques to achieve the effect you want (see page 56). But
be warned, once you have applied pressure to the sur-
face. the image cannot be restored to its original form.

Learning the idiosyncrasies of Polaroid print film re-
quires repeated experimentation and practice. 1play
with the images. If | have photographed something |
like. I always take a second shot to make sure | have a
second chance to create the look | want. Once again,
the key is to experiment.

Generally. | make copy negatives of the Polaroid
and have the image printed on cotton felt weave pa-
per by an lIris printer. | prefer the cotton paper be-
cause it lends the texture and appearance of a watercolor.
I print my images to 8x8 inches and double mat them
to a finished 16x16 inches.

Along with matted and framed portraits, | also sell
Polaroid manipulations as Christmas greetings cards,
bridal shower invitations, and even high school senior
thank-you cards. My customers are so intrigued by the
SX 70 manipulation technique that | have a list of
clients waiting to be photographed when the studio's
summer garden is in bloom. Not only am | creating im-
ages for regular clients. 1 m also creating images for sale
in an art gallery.
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The, Art of 8X70 manipulation

P recious few people possess an inexaustible supply of
innovative ideas. The good news is that those precious
few probably don't know about SX-70 manipulation. All you
need is a Polaroid print and an irrepressible urge to do it
harm. The twist of a pen. The flash of a burnishing tool,

et voila! fame, recognition, and who knows, maybe even
your own coffee table book.

Ingredients

+ Burnishing tools available at art supply stores, or sharp-
ened wooden dowels. Dental tools also work well. Use the
gentle bends, not the sharp points, as they can puncture or
scratch the Mylar covering.

+ A camera capable of shooting Time-Zero film, such as
the SX-70 or Polaroid 600 BE camera. The OneStep

56 PROFESSIONAL PHOTOGRAPHER STORYTELLERS JULY 1997

camera can be adapted.
* Time-Zero film.
* Hair dryer (optional).

Steps

Expose the film and put it

onto a hard, flat surface.
Using the tools, apply varying
amounts of pressure as if you
were painting over the pic-
ture. The effect is different
during the various phases of
development.

2 Apply light pressure with
m blunt instruments be-
fore you see the image come
up. The effect is a general
softening and blurring of the
image.

3 Use a more pointed tool
m to outline areas and ob-
jects. For the next several min-
utes, the image is slightly visi-
ble. During this time, you can
get white or black lines by us-
ing different amounts of pres-
sure. You can also create new
colors in the image by applying
slightly heavier pressure and
mixing the layers underneath.

4 The next five minutes are
m for stretching and blend-
ing the image. Use a blunt or
fine tip tool and lightly rub over
the image areas you want to
djstort ge patjent {ry djf_
ferent amounts of pressure. Try
circular motions or short strokes. During the next five to 10
minutes, the image will begin to set. Use this time to blend
the image areas.

Victoria Burkholz

Optional Step: Disassemble the developed film and peel off
the Mylar from the backing. This contains the image. Wash the
white developer off the Mylar to create a translucent image
and overlay it onto another image. Use dyes and paints on
the backside of the Mylar to intensify the effect.

Tip: You can freeze the print at any time after the image has

fully developed to store and come back to later. Just warm
up the print with a hair dryer and manipulate. [

Reprinted with Permission. Courtesy of Polaroid Corporation.



Take a new look at
Promira®
... and save 20%

Save 20% with a

Special Package Price
Promira Long-Roli Camera
with Pentax zoom lens,
camera case & film back

2-Year Complete
Parts & Labor Warranty

48-hour tum-around time For more

information
30-day Money back Guarantee Call Gary Lindberg
No risk! at (800) 551-0169

VISA / MasterCard accepted

dsm ium m\V

11201 llampshire Avenue South

Bloomington, MN 55438 L'SA

Tel (812) 829-5444 « Fax (812) 829-7544
More info? Circle 62 www.lucht.com


http://www.lucht.com

TOMPKINS

David Tompkins, of Harahan.
Louisiana, captures the stunning light
of this magnificent cathedral in the
PPA Loan Collection print "Cathe-
dral Romance. " Tompkins opened
his first studio about seven years ago
Since then, he has been honored
four times with the Fuji Masterpiece
award, his photographs were selected
for the EPCOT exhibition at Walt Dis-
ney World in Orlando in 1995 and
'96. and last year he won first, sec-
ond. and third place in the Wedding/

Portrait division and Best Wedding
Album in the PP of LA competi-
tion. He also received Louisiana's
highest print case award at regional
in Houston. Texas.

Tompkins created "Cathedral Ro-
mance” with a Hasselblad 500C/M
medium-format camera with a Carl
Zeiss 60mm f/3.5 lens. He exposed
Fuji 400 NHG film at f/5.6 for 1/2
second. The image was created using
available light and a Vivitar 285 flash
as backlight to provide separation.
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Nancy
CLEVINGER

Forget the gold watch, a portrait is the ultimate retirement gift. "Reflecting on
Days Gone By” was part of a portrait session that Nancy Clevinger. M.Photog..
awarded the subject's wife, who was retiring after 20 years of service with the stu-
dio. Noted for her classic Renaissance masterpiece portraits. Clevinger is a Kansas
City area photographer who specializes in fine art wall decor. She has won the coveted
Kodak Gallery Award for Photographic Excellence seven of the past 11 years.
Clevinger created this Loan Collection print with a Hasselblad 553ELX medium-format
camera and a 150mm f/4 CF Sonnar lens fitted with a homemade vignette. She exposed
Kodak Vericolor 11 Professional Type S film rated at E.I. 100 for 1/125 second at f/8.
DIAGRAM:-. (A) Camera; (B) subject: (C) main light—800 watt-second Photogenic StudioMaster Il with a Reflectosol
Silver umbrella; (D) fill light—two 600 watt-second Photogenic PowerLights with reflectors bounced off the back
wall: (E) 300 watt-second Broncolor 41 mounted on the ceiling and bounced off a silver reflector: (F) background
light - -800 watt-second Photogenic StudioMaster Il mounted on a boom; and (G) background by The Backgrounders.
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Deidre
BROWN

A warm, quiet serenity is the prevailing mood in “Silence at Sunset, created by Deidre Brown of
Danville. California. Brown has owned and operated a studio since 1987. She became fascinated
with photographing children after discovering the work of a well known children s photographer,
Virginia Clayton. She holds a bachelor of fine arts, with a minor in art history.

Brown created “Silence at Sunset” with a Mamiya RZ67 medium-format camera and a 180mm
f/4.5 lens. She exposed Kodak Vericolor Ill Professional Type S film, rated at E.I. 80. for 1/15
second at f/5.6. The image was captured at the end of a portrait session as the sun was setting and
the last available light was disappearing. It was then digitally enhanced to create a watercolor effect

PFFIEESSION Al STORYTELLERS JULY 1997 ©O1



HO
LAM

Ho Lam created “Olympic
Dream" for his nephew, an
avid soccer player. Born in
Vietnam to Chinese immigrants,
Lam immigrated to the United
States in 1979 and finished
high school there. He went on
to follow his childhood interest
in photography and attended
Laney College, where he
earned an associate’s degree.
Concentrating primarily on
wedding photography, Lam
has been working at Ray

Hoytt Studio in San Carlos, a
small town in northern
California. He created this
image with a Hasselblad
500C/M medium-format
camera and a Carl Zeiss 60mm
f/74 lens. He exposed Kodak
Pro 400 film (PPF), rated at EI. |
320 for 1/125 second at /8. |
| *‘9

c“‘:

o “
' “ ~*4 ﬁ’:% 'f ‘
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namic Duo

Omni Extréme &

MWEPRO OMNI I' KO

Compatibility: perfect match for
Lowepro Extreme, with complete access to
equipment in or out of the hard case

Totalflexibility: panels can be
arranged in any configuration for
1"y mm, medium or large format,

or video equipment

ltuomfar everything:
7 pockets plus straps for
a tripod or umbrella

lowepro

Where Great Ideas Originate
Lonepro USA PO, Bax 6189 Santa Rosa, CA95406. Tdl: (707) 575 4363

Omni Pro: unheatablejiatedioii and maximum versatility

OMNI IATii I MI

Peace of mind: 11110 protection
against water, sand and airline
baggage handlers - guaranteed

True pit: virtually indestructible
Pelican-made case

Damage control: heavy duty
protection against knocks and scrapes

Comfort: ergonomically designed
boulder strap (not shown)

Utile extras: leather strengthens corners
and protects equipment from zipper pulls

Camenienre: opens top or side

I Lowepro Canaria, 100 Spy Court. Markham, Ontario 13R 5H6 Tat (905) 944 9400

Visit our web site at: http:/Aw.lowepro.com or e-mail us at: usinfo@owepro.com | Visit our web site at: http:/Aww.lowepro.com or e-mail us at: mfo@ owepra.com
More info? Circle 63

Settphoto merchandise...
ANOTHER AVENUE FOR

You take the
order. We supply
the product and
do the printing

and photo

production
YOU GET

40% PROFIT

Eye-catching
Photo Grad
Announcements
Ask for Stylart’s
“Graduation
Stationery" album
of samples.

«Keepsake Photo Greeting Cards
Ask for Stylart's “Season's Greeting” album of samples.

= Attractive Photo Wedding Invitations
Ask for Stylart's “Elegant Reflections” album of samples.

For dealership information
call 1-800-624-6181 or
fax 1-800-826-2712.

Mention Dept. 919. Internet: www.stylart.com

More info? Circle 64

Hines Proguide in conjunction
with the PPA, WPPI and PPOC

THE ULTIMATE bring you the Ultimate in
PHOTOGRAPHIC Photographic Source books.

Find out what makes an award

SOURCE BOOKS. winning print in the wedding,

1_&x)_263_7723 portrait, commercial/industrial,
electronic imaging, negative
retoucher/color artist, and
art/tech markets.

The following books are in
stock at these special prices.

With images from the PPA
'95 Loan Collection $59.95
'96 Loan Collection $69.95
'94 General Exhibit $29.95
'95 General Exhibit $59.95
'96 General Exhibit $69.95

With images from WPPI
Album 94 $29.95
Album 95 $59.95
Album 96 $69.95

With images from PPOC

SEE US AT OUR BOOTH
IN THE PRINT EXHIBIT AREA,
OR AT OUR SIGNING PARTY AT
THE WELCOME RECEPTION
PPA NATIONAL CONVENTION,
LAS VEGAS JULY 18-23

[HINES *PROGUIPE | 47th Annual $29.95
50 Eglinton Ak, W#1009 48th Annual $29.95
Sééx ( %_Iég;g% All prices are in US funds,

e-mail: hinespro@tldirect.com shipping & handling is extra.

More info? Circle 65
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Directory of Trade Show Exhibitors

July 20-22,11 a.m. to 5 p.m.,
Las Vegas Convention Center.

Exhibiting Company Booth Number

Adobe Systems Inc. 329
Adorama Inc. A1
Advanced Photographic Solutions 1013
Agfa Division Of Bayer Corp. 323
Albums Inc. 741
Albums Unlimited 1017
AlbumX Corporation 840
Alfa Color Lab 830
American Photographic Resources 308
Artistic Backgrounds 11
Art Leather 617
At 7 361
Associated Sports Services 933
B&H Photo-Video 929
Backdrop Outlet 334
The Background Lady 241
Backgrounds By David Maheu 216
Beattie Systems Inc. 337
Behind The Scenes 01
Bogen Photo Corporation 517
Brightscreen 104
Buckeye Color Lab 231
Burrell Professional Labs 701
Calumet Photographic 316
Camera World 817
Capri Album Company Inc. 906
Century Marketing 41
CHF Foto Supply 219
Chimera 116
Colex Photo Processing Equipment 623
Collezione Campo 831
The Color Network Lab 940
Comet World Inc. 112
Contax (Yashica) 227
CPM. Inc. 346
CPQ Colorchrome 535
Creative Backdrops 137
Creative Endeavors Furniture Co. 937
Creative Photo Concepts 1030
Crescent 221
Daicolo Corp, 551
Dave Sirken Distributors/

Sibern International 211
Daylab-Pfaff Products 31

Denny Electravision Company Inc. 816
Denny Manufacturing Company Inc. 804
Desktop Darkroom 637

64 professional photographer /storytellers july 1997

Thousands of PPA members
will congregate in Las Vegas

July 18-23 for the PPA '97 Imaging

Conference and Trade Show. While
attending, they will have the opportunity
to visit many prestigious companies,
and see all the latest products including
conventional camera and darkroom equip-
ment, film and paper products, lighting and
studio equipment, and the latest digital imaging
hardware and software. Here is the list of ex-

Digital Access 748
Digital Image Lab 332
DMBC Marketing 744
Dynacolor Graphics Inc. 201
Eastman Kodak Company 501
Edward Wright Frames 446
EPIX Inc. Studio Software 210
EPS Photographic 645
Express Digital Software & Systems 843
ESECO-Speedmaster 413
Esther Beitzel Backgrounds 1019
Excel Picture Frames 800

Far West Photographic Products 811

Filmart 1023
Filmet Color Labs 204
The Film Shop 943
Fine Art Services by Marion Ward 834
Foto White 904
Freestyle Sales Company 919
Fuji Photo Film U.S.A. Inc. 401
Gemini Color Lab 220
General Products 200
Global Art Inc. 827
Gross-Medick-Barrows (GMB) 236
Gross National Product 717
Group Photographers Association 1036
Hallmark Imaging 106
Hardwood Frames of America 910
Hartcraft Inc. 101
Hasselblad USA Inc. 509,611
Hicks Equipment Inc. 920
Husar Picture Frame Company 541
Iiford Photo 805
International Photography

Hall Of Fame & Museum 124
International Supplies 235
Jack's Camera Shop 643
Jason Imprinting Systems 232
Jones Flash Brackets 208
Kambara USA Inc. 823
Kinetronics Corporation 335
Kodak/PPA Marketing

Consultations 140,142,144
Kreonite Inc./Hope Imaging 412
Lacquer-Mat Systems Inc. 1041
Leather Album Designs 1011
Leather Craftsmen 330
The Levin Company 1026
Lightware Inc. 545
Lindahl Specialties Inc. 917
L.M. Castner 224

hibitors and their booth numbers as of publication.

Loersch Corporation 1043
Lowepro USA 916
Luchtinc. 151,250,248
Luck Color Lab 326
Lumedyne Inc. 905
LumiQuest 740
Magco Sports Photo Products 108
Mamiya America Corporation 435
Marathon Press 251
Master Touch Retouching 105
MegaVision/CDS 317
Metro Mount and Stretch 206
Miller's Professional Imaging 908
Mind’s Eye Graphics 835

Mirro-Krome By Lawson Mardon 234

Mohr Enterprises 1018
Moore Graphic Services 934
The Morris Company 21
Multi-Visual Products Inc. 841
The Muslin Outlet 909
MWM Dexter Inc. 117
Neil Enterprises Inc. 1001
Norman Enterprises Inc. 1010
North American Photo 729
Novatron of Dallas Inc. 1002
Odyssey Sales 141
Off The Wall Productions Ltd. 1031

Ohio Institute Of Photog. & Tech. 821

Omni Photographic 923
Once Upon A Lifetime Program 146
Ontrax Systems 833
Pacific Color Inc. 921
Paul C. BuffA/Vhite Lightning 801
PBR Collectibles 640
PEI Magazine 120
Person & Person International 133
PHI Enterprises 642
Photek 340
Photo Color Of Houston Inc. 1034
Photo Control Corporation 1008
Photocraft Division of

Double Envelope 102
Photoflex Inc. 820
Photogenic Machine Co. 300
Photo Showcase 448
Photo-Therm 1016
Picture Yourself 109
The Pierce Company 1025
Pixel Magic Inc. 649
Plug-In Systems 842
Polaroid Corporation 410



Porter Case Inc. 742

7
Power Consulting 212 PPA 97 SpOﬂSOfS (Programs/Special Events)
Egﬁéfg#atgnscgt%?és ?—ng Gold Sponsors Burrell Professional Labs
PPA M kpt' y 132 Agfa Division of Bayer Corporation Edward Wright Frames
arkeling Art Leather EPIX Studio Software
PPA Publications 120 Eastman Kodak Company Gross National Product
EI‘O é}.llnlagmg Z% Fuji Photo Film U.S.A. Inc. Husar Picture Frame Company
P?S Stuod% Suppl 1000 Silver Sponsors Leather Craftsmen
- .ppy Bogen Photo Corporation Live Picture

PP of California/West Coast School 148 Buckeye Color Lab MBNA America
PP of Nevada 149 CPQ Colorchrome Miller's Professional Imaging
Professional Photographer Storytellers 120 Hasselblad USA Inc. Off The Wall Productions
PTN Publishing Co. 113 Sony Electronic Photography Pro 4 Imaging
Rangeimder PUDGNnGNiPPI 322 Bromee Sponors Tamron/Bronica
Risser Imaging Inc. 118 Albert H. Wohlers Company Tedrick Professional Color
Rollei Fototechnic Division of

HP Marketing 411
Royalty Free Music/

Gary Lamb Music 935
Sarny’s Camera 1020
Sandis Leather Aloum Manufacturing 832
Scenic Design 837
Shore Color Lab 110
Sienna Imaging 635
Signature Frames By Picture This 941
Silvio’s Photoworks 228
Social Tech/TRAK 122
Southeast Moulding 930
Speedotron Corporation 723
Sporto & Kiddo Frames 207
Spotpen 922
Strauss-Peyton Imaging 542
Studio Dynamics 836
Studio Moulding (Studio Frame) 546
Successware Inc. 828
Sunlight Frame Company 750
Tallyn’s Professional

Photographic Supply 1040
Tamrac Inc. 447
Tamron Industries Inc. 629
Taprell Loomis 727
Tenba 1012
Texturefects 205
Tocad America Inc. 539
Totally Proofless Studio 100
Tri Prism 1042
Triton Digital Imaging 648
Unique Photo 125
Valspar-Sureguard 543
Veach Company 1029

+ Verticom Technologies 417

Visual Color Lab 240
Vivid Detalils 924
Warwick Publishing/

Collector's Gallery 926
Waterhouse Books 209
W.B. Hunt Co. Inc. 230

Weaks Photographic Equipment 911
The Wedding Style of Stephen Rudd 306
Westcott (F.J. Westcott Company) 1005

Wheaties Photoframe 746
Wicker By Design 900
Wing-Lynch Inc. 826
Winona-Atlanta/

Winona Alumni Assoc. 130
Winthrop-Atkins Inc. 217
Wooden Nickel Albums Inc. 809

More info? Circle 66
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FOR OROER8 & INFORMATION CALL

388 -|MAGE-e5 IIMAGEoIl06Gists

Local: 310-672-9090 Ext.221 Division ot International Supplies For Fax Orders (24 Hs
24 Hr. Message Center
BUsiness Hours. Mon-%ri 9am - 5pm PST 945 WEST HYDE PARK BLVD. INGLEWOOD, CA,, 90302 310-672-3030

'Capture the image - Digitally speaking*

T

- LS-1000
DS515A Y MC%QQMAGING SUEERCOOLSCAN

F U ‘J IX Dlg Ital Card C ame raD 850 5/ D 85 1 5A < 35mm (positive or negative, color or monochrome).

= Fast 40-second scan times for 2.592 x 3,888 pixels.

< Advanced LED illumination for speed, reliability and color accuracy.

< Precision 12-bit A/0 conversion for wide dynamic range.

« Autofocus ensures consistently sharp scans.

= Special optics preserve definition and overcome problems of geometric
distortion

« Optional automatic slide feeder for high-speed archiving.

FUJIFILM | & | DS-300 I!béci]JR(O%(rPMAGING LSJUATEQPJA‘F

| The Fuji* DS-505/DS-515A digital camera is a PC card (ATA) equipped SLR. that's
compatible with a wide range of interchangeable Nikon lenses and accessories. An
, innovative condenser optics enables the Fujix DS-505/DS-515A to capture the entire
viewfinder image With an effective ISO speed of 1600. they offer the ultimate in
tal versatility 'Continuous shots of 3 frnmes/second, up to 7 frames * High-resolution
1 1,280x1.000-pixel file

The FujiFilm DS-300 digital camera is very simple to use The image quality is compa- ) ) .
bl o Fus more adhanced SLRs The D5-300 s a 1gh recison 2/3men T T LSS00AE ey s spartsforats o 97 i 5 1, Sarring s
CCD with 13 m_||||pn square plx_els (1.280 x 1.000) Auto-Exposure, auu_)—focus and range Autofocus ensures consistently sharp scans. 360° -rotation film carriers with
autoflash all built in Tho 3X optical zoom lens covers focal lengths equivalent to 35- masks for all popular frame sizes streamlines production. Easy-access front-loading

105mm range of a 35mrn camera’s zoom Stores images to a PC card for easy trans- design simplifies film handling. 3.000 dpi resolution on 35 mm and 1,000 dpi on 4 x 5
in., and it’s small enough to fit on your desktop !. High speed scanning and preview

fer to a computer oquipped with a PC card reader, or use the serial port to output
data to a computer Output for NTSC or PAL video Effective ISO 100 and 400 modes The LS-4500AF scans fast - 120 seconds for full frame 35 mm and 180 seconds for full
frame 4 x5 in. Prescan is only 30 seconds on 4 x 5 and 20 seconds on 35 mm. Easy-
to-use Nikon software Nikon introduces a completely re-architected Photoshop plug-
in for Mac 0S. and TWAIN source for Windows users

Kodak dc DCS 460 MINOLTA QuickScan 35

dlgltal saence High-speed scanning of the images you
o : : : t, now faster than ever. Scan images
Digital Photography with SLR ease The DC 460 is based on the Nikon N90 body so N - want, N
it will accept your F-mount tense and accessories Uses a 6-million pixel imager at 1(.)00“000 plx'els in just 12 s_econd_s E"ef‘ When scanning 24.2 X 36 3mm at the_
(1BMH file) designed and made by Kodak, if* the world's largest single-shot color maximum resolution of 2820 dpi, the image is displayed in just 60 seconds. The Quick
: : ¥ . Scan 35 is compatible with color, black & white, negative and positive 35mm film
imager Tho camera is fully portablo and takes over 200 images per battery charge And by using the special film holder provided, even strip film can be scanned. l. r

Shoot at shutter speeds up to 1/8000 second ISO equivalent rating of 80, 12
bits/c-olor Image storage on removable storage card (PCMCIA-ATA) Type lIl: 26
emages per 170 MB SCSI interlace with host

NAKR N acine E2N S Nikon ... SSANIQUCH

The NeWE2N in HIGH sensitivity mode = 1S03200 equivalent
Expands your potenual for Professional P hotog rap hy The ScanTouch AX-210 takes the wait out of scanning by delivering an A4 size page
Cutting edge CCD Technology - Setting the standard for high-resolution digital imag- (83x11.7) scan at 600 dpi in an incredible 31 6 seconds! With an optical resolution of
ing. the NIKON E2 Senes incorporates a 2/3-inch. 1.3 million pixel CCD image sensor 600 x 1200 dpi Incorporating Nikon's renowned optics to produce superior color
capable of delivering natural looking high-fidelity color images With the new E2N . the fidelity and reliable crisp edge definition * Transparency units and Auto document
high sensitivity CCD processes images at the ISO equivalent of 800 (STD mode) or feeders available for most models.

3200 * (HIGH mode), facilitating faster shutter speeds for shooting under the most

demanding lighting conditions Choose from 3 models <« AX-110-8 bit A/Dconversion 300x 600 dpi

¢ AX-210 - 8 bit A/D conversion 600 X 1200 dpi = AX-1200 - 30 bit 600 x 1200 dpi

Ca||0|| G0sDCS3 N AN P
Digital Camera P I r I
olaroid PQIARQID

Digital.

High resolution 1 3-million pixel instant capture at 12 bits al in
per RGB channel g g
Superb image quality at all ISO setting from 200 to 1600.
mopre than sﬂit;ble fgr magazine and ngewspaper reproduction f CS-600 PtP 36 bit 2400 dpi Flatbed Scanner. 12 bits per RGB. approximately 68 7 mil-
Continuous shooting possible up to 12 images per burst at 2 7 lion colors. 12 bit grayscale 4096 shades of gray. 8 bit grayscale 256 shades of gray. 1
fiames per sound bit black and white 64 shades simulated Scan frame 8 3" x 13 5". maximum document
Stores up to 124 images per card, using economical, reusable size 8 5 x 14" Optical resolubon =600 dpi x 1200 dpi vertical, software enhanced up to
1/0MB pg card ges p ’ 9 ' 2400 dpi Mac and PC version
* .
| A k if 1

MINOLTA RD-175
: The Minolta RO-1 75 uses three CCD's (Charged Coupled Devices) to store photo images Kodak C k 8 6 5 0

« ns digital data This newly designed 3-CCD system provides superior color contrast
while n high resolution of approximately 1 75 million pixels <1.528 horizontal x 1,146 ver- Swtce vT COLOR PRINTER
licol) has been achieved by diagonally shifting each CCD pixel to fill up any gaps The . . o . .
Get the image quality of Kodak in just over a minute (prints, over-

RD 175 offer* the highest resolution level of its ciass for the highest possible quality pic

% tures that are crisp clear and full-colored « PCMCIA card enhances portability The
PCMCIA (ATA] card is used for recording photo images This card has a large capacity
of 131 MB and can record 114 image frames < SCSI 2 interface for compatibility with
Macintosh and PC

heads. and now CMYK position proofs) .

The Kodak Digital Science 8650 Color Printers Help Your Work Excel

The fastest dye sub printers in their class Pick from 3 models, based on whether

you want rich photo realistic prints, overhead transparencies, or accurate CMYK

position proofs You don't have to sacrifice speed for quality - you get impeccable

prints mjust over a minute and transparencies in a minute and a half Most impor-

antly, your images, graphics. CMYK comps, and a presentation materials will make quite an impression on peo

Call for an appointment =
to visit our Demo/Showroom. EPSO N 140(,[;?2(?3[)?

A vast array of digital
1 1 1 1 Fantastic. New color printer from Epson, perfect for printing color
e q u I p m e n t IS O n d IS p Iay - Photographic Images 1440 x 720 dpi with Micro Piezo ink jet technology Fastest

print speed in it's class 4-color (CMYK) Quick-Dry inks Windows amd Macintosh
compatible This printer is so hot. we have a rough time keeping them in stock’

IMAGEOLOGBISTS s very proud of our customer service. Because we ore Authorized Dealers, we have access to direct Technical "Hot Lines' which enables us tc
resolve most issues over the phone. We know how important it is for you not to feel alone with this equipment. There is someone to talk to US!!!

LOCAL: (310)672-9090 NATIONWIDE: (888) IMAGE-65 (462-4365) rax: (310)672-3<
VISIT US AT PPA IN LAS VEGAS - BOOTH



NHG 120X5 pro pk $17.25 VPS 120 X5 pro pxk (USA) $13.49
NHG 220 X5 pro pk $34.50 VPS 220 x5 pro pxk (USA) $27.50

CALL FOR PRICING.

OUR LOW PRICES MAY BE MATCHED
BUT NOT OUR HIGH DEGREE OF SERVICE!

WE ARE THE BEST IN THE WEST

PRICES SHOWN ARE GOOD WHILE QUANTITIES LAST
IMPORTANT!! It has always been our policy to ship only what the customer has ordered. We never mix gray film or domestic film unless the

ASFolosists IS YOUR LEADING distributor of top quality films,photographic supplies and digital
IPMENT BY MANUFACTURERS SUCH AS KODAK, FUJI, FUJI HUNT, KONICA, POLAROID, AGFA, PANASONIC, CANON, RICOH...
-FOR MORE INFORMATION REGARDING OUR PRODUCTS AND SERVICES.

M: (310)672-9090 NATIONWIDE: (888) IMAGE-65 (462-4365) FAX: (310)672-3030
m  visitT US AT PPA IN LAS VEGAS -BOOTH 235-237



Professional Photographers

ofAmerica.. The W orld's

GreatStorytellers

P ro B ono Event B uilds N ationa

By Sherry A. Crisp Helen Yancy, M.Photog.M.Artist.Cr.,
PPA Certified. A-ASP. and Presi-
dent-Elect Bert Behnke. M.Pho-
tog.Cr.. PPA Certified, gave
presentations on

family portraiture

When Parenting magazine and
Barnes & Noble bookstores kicked
off a long-term initiative to raise
awareness and

funds for at Barnes &
family- Noble stores in
related Ann Arbor,
causes Michigan, and
last May, Schaumburg, -
PPA was nois, respec-
there. The tively. Their
duo offered 1 programs
a series of | included por-
"Family 1 trait displays
First events Yancyl of exemplary
designed for Ann prints by PPA
linage i

families with
children, held
in Barnes & Nobles bookstores
sponsored by Parenting advertisers.

As a new advertiser in the
magazine, PPA offered its members
photographic talents to cover the
events. Eighteen PPA photogra-
phers from 10 different states an
swered the call by providing pro
bono photography for the book-
store events. The photographers
helped build name recognition for
PPA members by wearing the
Association's new shirts, which are
embroidered on the back with
“Professional Photographers of
America. . . The World's Great
Storytellers.”

PPA also conducted two semi-
nars designed to enlighten parents
about family portraiture. President

members in their states.

[-L77

The May kick-off commemorat-
ed Parenting magazine's 10th an-
niversary and decade-long commit-
ment to the American family. In
addition to the seminars, advertis-
ers were invited to submit literature
for distribution in 100 Barnes &
Nobles stores in major markets.
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B rand Identity

PPA submitted 20,000 brochures,
titled "Everyone Has A Story—Let
A PPA Photographer Tell Yours.”
that include tips on selecting a pho-
tographer; information about pho-
tography specialties, certification, and
degrees; and an invitation to call
PPA's toll-free consumer line for a
referral list of PPA members. The
Association's full-page ad in the May
issue of Parenting was also part of
a special section distributed in 475
Barnes & Noble bookstores.

Feedback on the project was
great, from planning to execution.
"We are so thrilled that Profession-
al Photographers of America is in-
terested in documenting this
groundbreaking program." said
Danielle Chipin, Parenting maga-
zine special events coordinator.

Yancy received a letter
from Jennifer
Habrych. a
Barnes & Noble
community rela-
tions coordinator,
stating, "Our
customers were so
thrilled to have the
opportunity to meet
you and discuss family
storytelling through photography.
All of the feedback 1received from
the parents was positive about you
and the information you shared.”

Behnke said of the project,
"Barnes & Noble put the promo-
tional signage in the best place—
the kids' section of the bookstore.



It was great exposure for PPA mem-
bers to clientele with families and ba-
bies. This tie-in with family events
across the USA was an incredible
opportunity for

PPA member-

ship. Pro

bono work

benefits

everyone."

One of
the benefits
of the pro-
ject was a
request
from the
Parenting
special
events
department for a
PPA directory and referral assis-
tance in hiring association mem-
bers for future assignments.

PPA volunteers for the "Family
First" project will be recognized by
the Consumer Awareness Commit-
tee at the PPA 97 Convention in
Las Vegas during the "Share Your
Storyteller Strategies"
panel program on Sun-
day. July 20. at 11.30
a.m. in Convention
Center room N 115.

Volunteers
Valerie Markle.
Cr.Photog.. photograph
ed a seminar on time
management for new
mothers at an Atlanta
Barnes & Noble store.
In Denver. Bill
Simpson, a commer
cial photographer and
vice president of Mile
High Photo, was mod-
est about donating his Saturday to
photograph a friendly penguin talk-
ing to families at a health seminar.
In San Jose. California. Peg Jack-
son. M.Photog.Cr.. responded to the
Consumer Awareness Committee's
invitation to participate. "There are so
many great photographers in Califor-
nia; | feel very flattered to be chosen."

David Deutsch at work during
President Yancy's seminar.

Image by Claude Jodoin.

Joe Weber, M.Photog.Cr.. PPA
Certified, who photographed an
Oak Brook Terrace. lllinois, family
adventure seminar as well as Behnke s
family portraiture program, was ex-

cited about the Parenting reprint

being dis-
tributed to
customers.
"PPA's ad
was in the
front section,
and it looked
fantastic!"
Angela Car-
son. Cr.Photog..
assisted Yancy at
her family por-
traiture seminar,
which was photo-
graphed by Claude
Jodoin PPA Certified, and David
Deutsch. M.Photog.Cr.. PPA Certified.
Carson also photographed a children's
safety tips program at a Rochester
Hills, Michigan. Barnes & Noble.

Roy Madearis. M.Photog.Cr..
covered a story hour in Arlington.
Texas, and Kathy
Buntyn. PPA Certi
fied. photographed
an author of chil-
dren's books in At
lanta Richard
Muller. M.Photog.
Cr., worked a "Baby
and Me" seminar at
Carle Place. New York,
and Andy Marcus
photographed a fam-
ily play program in
New York City.

Judy Grann pho
tographed a seminar
on “The Smoke-Free
Family" in Reston,
Virginia, and Mark Till covered an
event in Framingham. Massachusetts.
Matthew Gilstrap worked at a
Grapevine. Texas, program on family
meals. In California. Bambi Can-
trell volunteered for a Walnut Creek
event, and Frank Salas. M.Pho-
tog.Cr.. photographed a family nu-
trition program in Marina del Rey.

I Highest Quality |
| Image B
Film Processing

In Your Studio  “

Color Negatives &Slides, and BAW ~

The film can then be digitized
for proofing, manipulation, etc.

1Easy to operate

mSwitch processes
quickly without
handling solutions

« Just plug in;

no Plumbin6é
* No warm-up needed
. Compact design

S

PhoroThcRiw

ntnovnuc mu piocissois
(609) 396 1456

110 Sewell Avenue. Trenton. NJ 08610
See Us at PPA 97 Booth 1016

More info? Circle 68

d e k i c k

Fora Limited Time.

7826 “Tony" »

Posing Table |
(pictured
with glides)
P25°°
PG341B
Posing Stool
FREE

Purchase Photogenic’s
“Tony” Posing Table
and Receive a PG341B
Pneumatic Posing Stool
Worth $110°° FREE!

The “Tony" Posing Table has become a staple
item tor today s working professional It tea
tures air-cushioned vertical adjustment from
28" to 48" with an 18”x 27" felt covered wood
top. and comes with either glides or casters
(please specify)

The all metal PG341B Posing Stool offers
360 rotation and effortless, pneumatic height
adjustment

Contact Photogenic Dealer for Details.

® Photogcnk?nnry

PO Box 3365. Youngstown OH 44513
Phone (330) 758-6658 « Toll Free 800-682 7668
FAX (330) 758 3667

Offer expires Sepf. 1, 1997

More info? Circle 69
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Telling Your Story

You can keep telling the story of quality professional photography with attractive
and comfortable merchandise from PPA.

The Degree Collection

Let the world know about your achievement with PPA’s degree shirts. The Degree Collection offers you

two different styles of casual shirts so that you can share your pride and expertise with others in the stu-
dio, on dssignment or at association mecetnngs

Basic Degree Shirts - These 50/50 cotton and polyester “golf
shirts™ have the degree medal in one color on the left front. The
shirt color indicates the degree received: Gold with black medal.
Master of Photography: Blue with white medal, Photographic
Craftsman; Red with white medal, Master of Electronic Imaging;
. White with black medal, Master Artist

Sizes: S, M, L, XL, XXL

Cost: $15

Order #502

Hurry, quantities are limited!

Fhe Deluxe Degree Shirt - These are PPA's finest 100% cotton “golf shirts
with the degree emblem and nbbon emblazoned on the left {ront. The ribbon

color kl('.\lgl).llcs the \]t‘g‘l\‘t‘ received

Gold - Master ol Photography

Blue - Photographic Craftsman

Red - Master of Electronic Imaging

White - Master Artist

Blue wath a Gold border (BG)
Master/Craftsman

Sizes: S, M. L, XL, XX1
Cost: $25, S30 for XXI
Order #501

Shown Master of
Electronic Imaging




PP\ Certified Shirts - These 100% cotton shirts come in
white with the PPA Certified emblem embroidered
on the left front.

Sizes: S, M, L, XL, XXL
Cost: $25; $30for XXL
Order #301

Ladies “Storyteller” Shirts

These flattering and comfortable scoop neck tees are
made with 100% pre-shrunk cotton and feature the
embroidered “Storyteller” logo on the left iront.

Colors: Peach and Mountain Rose
Size: S, M, L

Cost: $25

Order#201

Quantity Iltem # Description Size Color Cost each total

Subtotal

Georgia residents please add 6% sales tax

Mease add S300 per item fur “hipping and handling, SI 00 fm emh uddilumal H

Inlcrnaliimnl orders will he <hinged m fudt shipping o s Sisxll

total
PPA Merchandise orders must he prepaid. Send to PPA, 57 Forsyth Sl,, NW, Suite 1600. Atlanta. GA 50303

(.1 401 3051
Fax 404/614-6400. Please print.

~hone
Nanx-_

Address (for shipping) —

ZIP.
City State,

For degree and certified shirts only; name of degree holder or certified member.

Payment: __ICheck OVisa O Mastercard .. AMEX - -Cash
i Exp date-
Credit card number:
gnature

Note- Degree and Certified shirts are for degree recipients and PPA Certified members only. If you are ordering for someone else, please indicate the
degree or designation holders name on your order form Use the “bold" lettersJar color designations Sorry Georgia residents must add 61 sabs lax.



Quality Service

J
or
(G Quick Turn-Around

FILM Processing ¢ professional PREVIEWS
Automated CANDIDS « PORTRAIT Packages
MULTI-POSE Specials « WALLET Packages
Memory MATES ¢ Yearbook ANNUALS
CUSTOM Candids & Portraits
GREETING Cards
DIGITAL Retouching ¢ ART Services
SLACK & White « 35 MM Services
MOUNTING & Spraying

To learn more, call

1-800-222-1220

FILMET

Professional Serelces

B l« M |

*c re focused on your success

See Us At PPA 97 Booth 204

More info? Circle 70

More info? Circle 71
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By David L Grupa, CPP

ometime during spring 1992. a cuse about not having a sitter for

friend and colleague asked me. the kids, having too much to do
"Are you going to the Twin City around the studio, or "whatever.”
meeting tomorrow night?" | re- The truth was. | had no clue about
member muttering some weak ex- the meeting he was referring to



when he bailed me out with his
second question. 'Dave, you are a
member of the TCPPA. aren't
you?" This time. | was able to hon-
estly answer. "No Joe. I'm not."

Today, that conversation seems
as if it took place ages ago. and
yet. not nearly early enough in my
photographic career. | did go to the
TCPPA (Twin Cities Professional
Photographers Association) meet-
ing the next evening and was ex-
posed to a wealth of information |
never even knew existed.

Many of the photographers
from my local area were in atten-
dance and welcomed me to the or-
ganization. A non-competitive
openness prompted me to become
a member and take an active inter-
est in the group. When a vacancy
occurred on the board of directors.
I was encouraged to consider the
position by the MPPA (Minnesota
Professional Photographers Associ-
ation) District Councilor (and then—
TCPPA president) Steve Ellis. Feel-
ing somewhat inexperienced with
the workings of the TCPPA. | ten-
tatively accepted his offer. It turned
out to be one of the best decisions
I've ever made, both personally and
professionally.

PPA membership offers great
benefits. By joining a local affiliate,
| gained further opportunities to
network with fellow professionals
and to discuss industry trends, indi-
vidual ideas, and concerns. Local
print competitions provide a spring-
board to success in state and na-
tional competitions. | encourage
anyone who joins a local group to
support its membership efforts. The
preceeding page offers 10 ideas for
building a successful affiliate. ]

David L. Grupa is a co-founder of
and partner in Spectrum Images Inc.,
a St. Paul. Minnesota, studio special-
izing in wedding and portrait photog
raphy since 1976. He is a Certified
Professional Photographer, and the
1996 president of the Twin Cities
Professional Photographers Association.

Just a reminder. ..
Your 1997 TCPPA membership payment has not been received. Please mail this com-
pleted card with your check today!
__Individual Membership $45.00 annual dues __ Studio Membership $60.00 annual dues
___Vendor membership $60.00 annual dues ____l'will not be renewing my membership in 1997.

STUDIO/COMPANY NAME:
PRIMARY MEMBER/CONTRACT PERSON:

ADDRESS: CITY: STATE: ZIP:
PHONE/FAX: (studio) (home)
E-mail Address: MN TAX ID #

This is a sample of the reminder card sent to all individuals who have not renewed
their PPA affiliate dues. Those not renewing are contacted personally by phone

G ENERAL P RODUWUCTS

.Since /«<4

Call: 1-800-888'1934, Fax: 1-800-GEN-PROD, or E-mail
GenPnxl@aol.com for information and a new catalog.

More info? Circle 72
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FILM

THE LOWEST COST,
HIGHEST QUALITY IMAGE
CAPTURE MEDIA

WING-LYNCH

SIMPLY A BETTER WAY
TO PROCESS IT

YOURSELF
The standard in small to medium
volume rotary-tube processors for:

E-6 C-41 B&W

WING-LYNCII

6605 SW. 1111 AVK.
KAVKKTHN. OK <>7008-5.147
I INK (50,1) 64.1-5567
F-VX (50.1) 64.1-1<

More info? Circle 73

the

Cold-Mount
System

by Coda

e Pressure sensitive
adhesives in rolls
or sheets.

e Overlaminate films—
six different surfaces
and texture patterns.

* Adhesive-coated
mount boards.
Custom as
well as
standard sizes.

e “Frameless
Frames™—finished
display mounts.
»Laminating press-
es from 14" to 44”.
* Texturing Equipment.

Call or write today for
information and samples.

tocoon

Coda, Inc.

30 Industrial Avenue
Mahwah. NJ 07430-2207
201-825-7400

Cold-Mount « a restored trademark of Coda. Inc
AH products designed and manufactured in the USA.

More info? Circle 74
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Hie Pentax PZ-lp 35mm SuUt
By Peter Kotsinadelis

n the last of our series

on professional 35mm

SLRs, we look at the
PZ-Ip from Pentax. Long
known for outstanding
lenses, Pentax has been
hard at work producing
new models in its Z-series
that boast innovative fea-
tures, such as automatic
"image size tracking."
And although the PZ-Ip
may not be the latest
model, it is Pentax’s
flagship professional 35mm SLR.

Pentax PZ-lp Features

The Pentax PZ-Ip is an autofocus
35mm SLR with a built-in 4 fps
motor drive that operates on one
2CR5 6-volt lithium battery. This
SLR is designed to take full advan-
tage of Pentax FA power zoom
lenses, which can maintain the size
of a moving subject by tracking it
and automatically controlling the focal
length. The ability to instantly recall
preset focal lengths at the touch of
a button is another handy feature.

The PZ-lp is equipped with
Pentax s SAFOX Il (sensor ability
fortifying optical compensation sys-
tem) autofocusing system, which
accurately focuses, even in poor
lighting. Its high-speed, predictive
AF can calculate the position of a
fast-moving subject at shutter release,
not an easy feat considering the
electronic vertical transport shutter
has speeds ranging from 1/30 to
1/8.000 second, and a top flash
sync speed of 1/250 second. Its

operating modes are hyper pro-
gram, programmed AE, aperture-
priority AE. shutter-priority AE, hy-
per manual, and manual bulb.
There is also a “user mode” that
allows a photographer to personalize
the camera's functions for instant
recall. Once programmed, this mode
is selected by moving the power
switch to the user position. This
group of preset functions includes
settings for exposure, drive, and
metering. Almost all of the camera's
other features and functions also
can be set and stored in this mode.
The power switch at the "on"
position provides access to operating
modes and custom functions. A cus-
tom function restricts operating
mode selection to only pro-
grammed and manual. All of the
camera’s features are set using a
dial on top of the camera and are
locked in position by depressing a
button located in the center of the
dial. The dial on the right side of the
camera selects functions. The “p”in
PZ-Ip indicates panoramic exposures.



This feature can be selected in mid-
roll simply by sliding a switch at the
bottom of the camera. The red P
indicator (in the viewfinder) delegates
the image to the horizontal panoram-
ic lines, also in the viewfinder.

The PZ-Ip offers eight-segment
matrix, spot, and center-weighted
average metering. A three-frame
automatic bracket and automatic over-
or underexposure up to 4 f/stops
in 1/2 or 1/3 f/stop increments is
available. There is also a memory
lock button to temporarily lock in the
exposure settings for up to 10 sec-
onds while you recompose an image.

Exposure metering activates when
the shutter release is depressed
halfway, which also locks in focus.
If the focus switch, located alongside
the lens mount, is set to the single
position, focus must be achieved
before the shutter will release. If
the switch is set to the servo posi-
tion. the camera will continuously
focus, and the exposure will be
made when the shutter release but-
ton is fully depressed, regardless of
whether focus is achieved. A manu-
al focus position is also available.

Equipped with automatic DX ca-
pability. the camera reads and sets
film speeds from 1SO 25 to I1SO
1000. Film speed can also Ire over-
ridden manually from ISO 6 to ISO
6400. The PZ-Ip's many features
include a built-in diopter, two- 12-
seconds timer, automatic triple frame
sequencing, depth-of-field preview
button, and interchangeable focus-
ing screens. Its built-in flash covers
a 28mm lens with GN45 at I1SO
100. It is equipped with a focus-
assist light, for dim lighting situa-
tions. Once focus is achieved, you
can disable the flash by retracting it.

Pentax Lenses

The PZ-Ip is compatible with
the new SMC Pentax FA Intelligent
Power Zoom lenses, as well as old-

T he

Fantas "

120JTTL.
Studio quality
anywhere.

For professional lighting
that’s as close to studio-perfect
as you can get without hauling a
studio set-up, and a guide number of 150
with 1ISO 100 film, nothing beats the dedi-
cated flash capabilities of the Sunpak
120JTTL. Its parabolic round reflector pro-
vides an amazing quality of light that gives
your images more beauty, more detail, and
more style. It adjusts for normal and wide-
angle lighting, and with the reflector removed,
bare bulb lighting provides natural effects not
possible with conventional flash units.
Compared to copycat systems, the 120JTTL
is lighter, smaller, more versatile, less expen-
sive, and easier to use, on- or off-camera.
It weighs only 18.4 ounces, and
measures 5.7 x 3 x 3.6 inches.
TTL, auto and manual oper-
ations are controlled by a
single switch, and the
distance scale instantly
displays aperture/dis-
tance combinations.
To accommodate vir-
tually any camera, a
wide range of dedicated
modules are available,
including modules for
Hasselblad and Bronica
and autofocus modules
for Canon, Minolta and
Nikon. All this, plus the abil-
ity to use just 4 AA batteries,
high-voltage power packs or AC,
make it easy to see why the
120JTTL is a fantastic choice for
all your 35mm and medium for-
mat photography.

Dedicated Sunpak Flash Modules provide complete electronic
interlacing for SLR cameras made by Bronica Canon Contax
Hasselblad Minolta Nikon Olympus. Ricoh, and Yashica
A Module for all non-dedicated cameras is also available

sungﬂK

Anything less is a compromise.

L ig ht

Mixliili

ToCAD America Inc. « 300 Webro Road « Parsippany, NJ 07054
TEL: 201 428-9800 « FAX 201 887-2438
Canada: Booth Photographic Ltd. - Scarborough, Ontario
SUNPAK" is a registered trademark of TOCAD America Inc.

er Pentax KA- and K-mount lenses
by using an AF adapter. When
equipped with FA lenses, the three-

More info? Circle 75
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speed, one-touch power zooming
provides fast and accurate framing.
The zoom ring, used to vary
focal length, doubles as a selector
by switching to manual zoom oper
ation. Three auto-zoom functions,
zoom clip," image-size tracking.”
and auto zoom effect, are excel
lent action photography options.
Zoom clip is provided by a push-
button on the lens barrel that
zooms the lens to the preset focal

length. Image-size tracking, men-
tioned earlier, ensures a moving
subject remains the same size
throughout a series of exposures.
"Auto zoom effect” changes the
lens focal length during exposure
to create dramatic streaking effects

PROduct Performance

Rumor has it that this camera is
among the easiest to use. but only
when not utilizing the huge assort-

Can You Really Get 1500WS
Effective Flashpower for $99?

N\

PowrUght 1500

super um if
MonoUflht with 250-Watt
FaivCooM Quartz
Modeling Lamp
Catalog No P11500

=599°°

600 Joule*

Sars

PowrUght 375
Monobght with 100-Wan
Quartz Modeling Lamp

Catalog No PL375

«360°°Isrss

All Three Units Include:

Removable 7 V2' reflector « Professional
plug-In flashtube with glass safety dome
and flashtube protector (frosted or color-
corrected lubes available extra) « PC and
line cords ¢ Separate controls for power
and modeling light adjustment ¢ Exclusive
audible, visible misfire alarm ¢ Quick-
change mechanism compatible with all
Photogenic accessones ¢ Unique ratchet
handle with friction mounting for precise
positioning and easy adjustment

Offer* Good through December 31,1997,
So Order Your PowerLight Today!

ES. It’s Called

o w e rL @9 h t

One...
Take Both!

Just $59.95 Each
When You Purchase a

P o w e rL g h't

13-Foot Air-Cushion Stand
Purchase any PowerLight unit
and receive a Talon BlackHawk
13" air-cushion light stand - a
$175.00 value - for just $59.95
plus $6.00 shipping and handling
(Continental U.S.). Just call
Photogenic direct with proof of
purchase or serial number and
the discount is yours! (In Canada,
contact Booth Photographic)

PLUS Exclusive

PowerLight Soft

Carrying Case

Again, call direct with proof

of purchase or serial num-

ber from any of the three

Powe(lights and this all-

purpose Talon NOMAD soft

case - worth $150.00 - can

be yours for just $59.95 plus S6 00 shipping
and handling' Features tough. Cordura nylon
construction; die-cut foam liner to fit one
PowerLight; durable shoulder strap, handles
and buckles; and two bulky side zipper
pockets Measures 10"x 18"x 14"

Oesqnfs otfin. iightng Equvmgnt Sncm 1921

Photogenic ¥aEmS

PO Box 3365 Youngstown. OH 44513

Phone (330) 758-6658 = Toll Free 800-682-7668 = FAX (330) 758-3667

More info? Circle 76
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ment of features the PZ-lp offers.
The camera's functions can be con-
fusing until you spend time learning
how to operate them. | blew sever-
al shots because | didn’t operate
the camera quickly enough. Several
weeks later, | still found myself re-
ferring to the owner s manual for
some features and functions.

The built-in flash is wonderful,
but the hot shoe placement (not
directly over the lens) is not. Rely-
ing only on the built-in flash, be-
cause of its proximity to the cam-
era. increases the chance of red-
eye. The camera does offer accu-
rate TTL flash metering and flash
sync speeds of 1/250 second. An
optional cable to maintain TTL
flash metering is well worth having
when using your bracket.

Although Pentax does not offer
a vertical grip, an optional grip strap
can be purchased to secure the cam-
era during vertical use. An optional
electronic shutter release cord is al-
so available.

Not surprisingly, the camera ex-
celled in focus tracking. It was fast
and deadly accurate. The power
lenses have a lightning fast zoom,
and | have to admit, the Pentax
lenses produced exceptionally
sharp images. The eight-segment
matrix metering system is good,
but | was happy to find spot meter-
ing was also available.

Overall, this well-made camera
offers more built-in features than
any other 35mm SLR in its price
range. Pentax optics are certainly
another plus, but don t expect to
learn the camera's functions over-
night. After a few weeks, you wili
find yourself liking the camera a
little more each time you use it. In
the end. the rewards of having a
wealth of features at your finger-
tips—for a reasonable price—will
be worth your time and effort. =

More info? Circle Reader Service No.:
PZ1p 35mm SLR (190)



Winona International

Don’t miss your chance to participate in
the special “Industrial Strength” Super
Monday on August 25. Some of the top
names in the photography industry are
sponsoring 53 programs around the United
Slates. Programs are $99 and $ 149; PPA
members who. attend earn one merit. For
more information contact the Winona
School at (800) 746-7628, ext. 265 or 266.

Upcoming

W in ona Courses

Fundamentals Of Photography

August 11-14, 1997

Horace Holmes Jr., Cr.Photog., PPA Certified
Yvonne Holmes, Cr.Photog.

This basic photography class is designed
for those with little or no experience in
photography who is considering entering
ANY field of the photographic profession.
Hands-on assignments will give you an
understanding ol light and optics; expo-
sure determination; how photographic liltn
works; types of professional equipment
and understanding the photographic print-
ing process. (PPA Members >4241

I ocus on Winning: A Week Willi
Tom and lo Alice McDonald

August 25-28, 1997

Tom McDonald, M.Photog.Cr., PPA Certified

Jo Alice McDonald, Cr.Photog.

This advanced portrait class will help you
lo become profitable entrepreneur-and suc-
cessful artist. Live demonstrations, hands-
on practice and review will be reinforced
with 110 pages of notes. Portrait tech-
niques for executives, women, children,
seniors, window light and families will be
covered in the studio and on-location
(PPA Members $425)

Portrait 1

September 9-12, 1997

Rod Robin

This course meets the needs of those pho-
tographers just getting started or those

School of

wishing to establish a more solid base in
photography. The curriculum includes
camera formats and equipment; accurate
exposure determination; studio portrait
lighting; posing methods; composition;
and camera techniques for men, women,
couples, children and groups. (PPA
Members $425)

Portrait 11

September 15-18, 1997

Mark Allen, M.Photog.Cr., PPA Certified
Designed for the portrait photographer
striving to develop an individual portrait
style, this course will provide the basis for
a new level of professional competence.
The curriculum includes portrait lacial
analysis, interpretive posing and lighting,
posing refinements, lugh-key lighting, lur-
inal bridal portraits and much more. tI'l'A
Members $42 5)

A Week Willi Al Gilbert

September 22-26, 1997

Al Gilbert. M.Photog.Cr.

This class, conducted at various locations
around Atlanta, is designed lo help slit
dents gain hands-on experience with loca-
tion photograph)' and the interpretation ol
the environment This class covers proper
lens selection for interpretation ol the sub
ject matter to successfully integrate il with
the background (PPA Members $424)

Preparing lair ( ertilication Level |

September 29-October 2, 1997

Jim McDonald, M.Photog.Cr.

This class is intended lor those who are
preparing to become PPA Certified. It is
suggested that students consider taking the
course at least two months before the
examination, and it may be best lo attend
six months before. (PPA Members $425)

Imaging In Commercial Photography

October 6-10, 1997

Eddie Tapp, MEI.Cr, PPA Certified

Learn how commercial studios, advertising
agencies and others combine the latest
technology to produce an enticing layout
Learn how to produce a catalog from con-
cept to image to output. (PPA members
$975)

Professional

LY1Winona Monthly

Photography

Adobe Photoshop

August 4-8, 1997

Eddie Tapp, MEI.Cr., PPA Certified

This five day class will cover uses ol the
toolbox, cloning, curves, color correction,
and channels features. This class continues
with demonstrations of masking, adv anced
image retouching, color management and
much, much more, (PPA members $975)

Advanced Adobe Photoshop

August 11-14, 1997

Eddie Tapp, MEI.Cr, PPA Certified

This four day class oilers advanced tech-
niques, including compound paths,
advanced masking, color management,
layer operations, retouching, special ellecis.
image enhancement high resolution pro
cessing and prepress tI’PA members $7801

Absolutely Cartel
August 25-28. 1997

Laurence Gartel

learn flow to incorporate images from dig-
ital cameras, him. and other media trout
tins internationally known digital artist
You will learn to enhance your images
using Adobe Photoshop 4.0, I racial
Painter. Poser, anti other software. (PPA
members $780)

For more information on these

courses, call (SCO) 742-7468,
205 or 266.

ext.

Gross National
Product Sponsors
One Day
Photographic
Seminar

The Industrial Strength Super
Monday sponsor. Gross National
Product was omitted from the event
brochure. On August 25. 1997, Art
Leather and Gross National Product
will be sponsoring. “How To Make
Money With Albums and Frames"
(Course #48NYO01) in EImhurst, New
York. PPA and Winona appreciate Gross
National Product's commitment to
education and apologize for omitting
them from the brochure



PPA Events

JULY 18-23, 1997
ter, Las Vegas, NV

JULY 31-AUGUST 5, 1998
(Reflects Date Change)

New Orleans, LA
JULY 23-28, 1999
Center, Atlanta, GA

CALENDAR OF EVEETS

GUIDE TO SPECIAL EVENTS

If your organization’s convention, workshop, seminar, or exhibition dates aren't listed on these pages, you may
be missing revenue from potential attendees. Submit your dates early and include organization name, conven-
tion location, city, and state, and include a contact person’s name, title, address, and phone number, including
area code. So readers may realistically plan to attend events listed here, Professional Photographer Storytellers
must receive listings, if at all possible, five-and-one-half months in advance. These listings are published at no
cost, strictly as a service to readers. Professional Photographer Storytellers’ editors reserve the right to select
events to be announced on these pages, and to determine when announcements will appear. Editors are not re-
sponsible for conflicting or incorrect dates. For readers’ convenience, each event is identified by a code pre-
ceding its name: C=Convention, W=Workshop, S=School, C/E=Approved PPA/Winona Continuing Education Sem-
inar, E=Exhibit. Send all Datelines additions or corrections to: Debbie Todd, Professional Photographer Story-
tellers, 111 Corsaire Lane, Schaumburg, IL 60173; 847-330-2802: FAX: 847-330-2803.

Current Events S

TEMBER

UGUST 3-6
: Society of

C: PPA '97, Las Vegas Convention Cen-

C: PPA '98, New Orleans Hilton Hotel,

C: PPA '99, Georgia World Congress
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PTEMBER §~1U SEPTEMBER 20-21

S
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Does your professional image

get enough exposure?

Use NEBS personalized business products to get your
picture-pertect. protessional image the exposure it
deserves. Call for your FREE Photographer Sample
Pack which include

AR W HHTCTT THCTUC

S

* Quality Forms designed just for photographers to help

you gel your name i front ol customers with every

contract or order you write up
« Mailing Labels project a professional image with every

package you mail
100° Satisfaction Guaranteed |
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, CALL ,
| 800-367-6327 |
I Ext. 33581 I
| Fax: (N 1-4324, 24 S a d |
| On the World Wide Web: e 3 |
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| e >80 |



http://www.nebs.eom

SEPTEMBER 20-24

C: PPA of New England, Sturbridge Host Hotel, Stur-
bridge, Massachusetts, Roland Laramie, Executive
Director. 98 Windham Street, Willimantic, CT 06226

SEPTEMBER 28

CIE: Marketing for the New Millennium-Visibility
2000, Florissant, Missouri, Connie M. Behnke, 20500
S, LaGrange Rd,, Frankfort, IL 60423:815-469-3500

SEPTEMBER 28 - OCTOBER 2

S: Joyce Wilson Sabbatical Workshops, PPA Mer-
it Courses, Beginning/Advanced, Myrtle Beach,
South Carolina, Joyce Wilson, 3829 Lincoln Road,
Santa Barbara, CA 93110

SEPTEMBER 30 - OCTOBER 2

C/E: The Wedding Style of Stephen Rudd, Toronto,
Ontario, Shawn Friesner, 218 Carlton Street,
Toronto, Ontario, Canada M5A 21.1:416-968-0338

OCTOBER 3-5
S: PP of Oklahoma, Holiday Inn, Elk City, Oklahoma,
Dwaine Horton, Rt. 1, Box 68, Thomas, OK 73669

OCTOBER 6-8

C/E: Weddings for Love and Money, PPA Merit
Course. Stewart and Susan Powers, 2001 N.W.
58th Terrace. Gainesville, FL 32605; 352-372-9930

OCTOBER 12-13

W: Kentucky PPA, Rough River Dam State Park
Resort, Kentucky, Carol McCaslin, Executive Secretary,
1730 Normandy Road, Lexington, KY 40504-2225

OCTOBER 15

S: Chicagoland PPA, Holiday Inn, Willowbrook, Illi-
nois, Gary Quedenfeld, Chairman, 503 Naber Av-
enue, Antioch, IL 60002

OCTOBER 19-23

C/E: William S. Mcintosh Art Spirit Workshop. PPA
Merit Course, Outer Banks of North Carolina,
MciIntosh-Allan Seminars, 5200 Norbeck Road,
Rockville, MD 20853

OCTOBER 24

E: PPA of Switzerland, Tuscany/ltalia, Rainer
Frischknecht, P.0. Box CH-8126 Zumikon; FAX:
0041-19182721

OCTOBER 26-27

S: PP of Indiana, Seasons Lodge and Conference
Center, Nashville, Indiana, Mack Porter, P.0. Box
1494, Martinsville, IN 46151

NOVEMBER 20-24
C/E: On-Location in Cancun, Mexico, Jon John-
son, 6094 Kittle Road, Wheelersburg, OH 45694

Future Events

JANUARY 17-18, 1998

S: Kansas PPA, Holiday Inn Holidome, Lawrence
Kansas, Gary Fail, Chairman, One West Main,
Chanute, KS 66720

JANUARY 17-19, 1998

C: PPA of Rhode Island, Providence Marriott,
Providence, Rhode Island, Bob Fontaine, Chair-
man, 1908 Warwick Avenue. Warwick, Rl 02889

JANUARY 28-FEBRUARY 1, 1998

C: PP of California Western States Regional,
Pasadena Center, Pasadena, California. Jim Inks,
Executive Administrator, Box 2502, Fairfield, CA
94533

JANUARY 30-FEBRUARY 2, 1998

C: Kentucky PPA. Hyatt Regency, Lexington. Ken-
tucky, Carol McCaslin, Executive Secretary, 1730
Normandy Road, Lexington, KY 40504-2225

Computer Painted Backgrounds Volume Il

This issue contains a collection ot new images, new catagories and complimenting props.
To receive a free catalog call 1.800.844.5616 or write PO Box 7200 Mobile, Al. 36670
Volume | is also available. Visit our Web Site http://www.photoshoppei.com/dennymfg

More info? Circle 78

The Metz 60CT-4
combines high
power with
dependability
and versatility.

e GN of 197 ISO 100 « Complete
bounce control « Asecond head
for fill and catchlights ¢ Recy-
cling of 2v2. flashes per sec. in
winder mode. 5V2 with motor
drive < 9 manual power ratio
settings « 8 auto apertures
e Choice of rechargeable Dryfit
or NiCad batteries »« Wide range
of accessories

For more information, see
your dealer or write:
Bogen Photo Corp., 565 East
Crescent Avenue, P.0. Box 506,
Ramsey, NJ 07446-0506

The Metz 60CT-4.

Because a flash should help
solve your lighting problems.

bogen

we don't sell anything we wouldn't buy ourselves.

See Us At PPA '97 Booth 517

More info? Circle 79
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Wedding Albums
& Folios—
Photomounts,
Frames & Supplies
Shipped Same Day!
1-800-662-1000
In f Wholesale Catalog!

Mon In 0:00am 5:30pm
Sat 9:00am — 1:30pm

Pm-Crajt Renaissance Yankee Pink
[lorrntina Camille Sureuuanl
Topflight A Y

C . / ﬁ\ﬂlBg‘rf
California (J J ITE

VO H,n S1757 I)epi PRO
Cleveland. Ohio 441S|

See us on the internet:
http://www .Albiimsinc.com

More inlo? Circle 80

Create that classic photograph!

Colors Sage,Brown, Ivory, Dusty rose. Ecrew,
Matching hats $18.95 and accessories available
Dresses available in adult sizes.

FREE 1997

MUSUN
44 Page Catalog CANVAS
1-800-466-1755 PROPS
flow MUSUN PRICES 1 STANDS
jn»2'-$99.00
MORS...

BACKDROP OUTLET

2215 S MICHIGAN AVE CHGO. IL 60616
312 842.6550 fax-6546 www backdropoutlet.com

More m(o? Circle 81
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FEBRUARY 1-2, 1998

S: South Dakota PPA Inc,. Holiday Inn City Centre,
Sioux Falls, South Dakota, Germaine Stratton,
President, 403 N. Main, Marion, SD 57043

FEBRUARY 6-9. 1998

C: Connecticut PPA/Carnival '98, Radisson Hotel,
Cromwell, Connecticut, Richard Castiglione, Con-
vention Chairperson, 263 Sea Hill Road, North
Branford, CT 06471; 203-488-7678

FEBRUARY 6-9, 1998

C: Rocky Mountain PPA, Hyatt Regency, Denver,
Colorado, Duncan MacNab. Executive Director,
P.0. Box 1049, Bozeman, MT 59771-1049

FEBRUARY 7-10. 1998

C: PP of Indiana. Indianapolis Marriott Hotel, Indi-
anapolis, Indiana, Mack Porter, P.0. Box 1494,
Martinsville. IN 46151

FEBRUARY 13-18, 1998

C: PP of North Carolina. Sheraton Imperial, Raleigh,
North Carolina, Lovetta Byrd. Executive Secretary,
5501 Hamstead Crossing, Raleigh, NC 27612

FEBRUARY 15-17, 1998

S: Professional Photographers of North Dakota
Winter Seminar, Doublewood Inn, Fargo, North
Dakota, Jim Robideau, Seminar Chairman, 1462
94 Business Loop, East, Dickinson, ND 58601.

FEBRUARY 22-25. 1998

C: PP of Hawaii, Hawaiian Regent Hotel. Honolulu.
Hawaii, Paul Sakai. President, PO. Box 2891. Hon-
olulu. HI 96802

FEBRUARY 22-26, 1998
S: PP of Bahamas, Nassau IVP, Bahamas, Kenneth
Love, President, P.0. Box ss-5739, Nassau. Bahamas

FEBRUARY 27 - MARCH 1, 1998
C: PP of West Virginia, Holiday Inn, Parkersburg, West
Virginia, Frank Mauritz, I, Box 23, Oak Hill, WV 25901

FEBRUARY 27 - MARCH 2, 1998
C; PP of Oklahoma. Clarion Comfort Hotel, Oklahoma
City. Dwaine Horton. Rt. 1. Box 68. Thomas, OK 73669

FEBRUARY 28 - MARCH 3, 1998

C: PP of Wisconsin, Paper Valley Inn, Appleton,
Wisconsin, Gary Haas, Convention Chairman. 410
DeClark Street, Beaver Dam, Wl 53916

MARCH 5-9, 1998

C: Rocky Mountain PPA, Sheraton, Colorado
Springs, Colorado, Duncan MacNab, Executive Di-
rector, PO. Box 1049, Bozeman, MT 59771-1049

MARCH 6-11, 1998

C: Virginia PPA and SEPPA Affiliated Judging.
Williamsburg Marriott Hotel. Williamsburg, Vir-
ginia. S. Fred Powell. 2nd Vice President, 11203
Roinick Lane, Hanover, VA 23069

MARCH 7-9, 1998

C: Mid-East Regional Convention, Hyatt Regency
Hotel, Columbus. Ohio, Hosted by the PP of Ohio,
Gene King. 1024 Dublin Road. Columbus. OH 43215

MARCH 14-17, 1998
C: Kansas PPA, Holiday Inn Holidome. Topeka, Kansas.
Don Brent. 301 SW Gage, Ste. 141. Topeka. KS 66606

PPA/Wnona Continuing Education System

Winona School Courses

Winona International School of Professional
Photography, 57 Forsyth Street, N.W., Suite 1500
Atlanta, GA 30303; 800-742-7468, ext. 266

TRADITIONAL COURSES

AUGUST 11-14

Fundamentals of Photography, Course #97W122,
Instructors: Horace Holmes Jr, Cr.Photog., PPA
Certificed, and Yvonne Holmes, Cr.Photog.

AUGUST 25-28

Focus on Winning: A Week with Tom and Jo Al-
ice McDonald, Course #97W123, Instructors:
Tom McDonald, M.Photog.Cr., PPA Certified and
Joe Alice McDonald, Cr.Photog.

DIGITAL IMAGING COURSES

AUGUST 4-8
Adobe Photoshop, Course #97W 213, Instructor:
Eddie Tapp, MEL Cr.Photog.. PPA Certified

AUGUST 11-14
Advanced Adobe Photoshop, Course #97W214,
Instructor: Eddie Tapp. MEI, Cr.Photog., PPA Certified

AUGUST 25-28
Absolutely Gartel, Course #97W215, Instructor:
Laurence Gartel

ON-LOCATION COURSES

SEPTEMBER 5-6

On-Location in Oklahoma City, Oklahoma, Clarion
Hotel, Oklahoma City. Becoming a Juror/
Judging School for Artists, Course #97L116.

SEPTEMBER 11-13

On-Location in Dauphin Island, Alabama,
Dauphin Island Art Center, Making and Marketing
Photographic Art, Course #97L118, Instructor:
Nick Colquitt, M.Photog.Cr.

SEPTEMBER 21-24

On-Location in Denver, Coloardo, The Greg Stan-
gl Business Class, Course #97L119, Instructor:
Greg Stangl, M.Photog.Cr., PPA Certified

AFFILIATE COURSES

MAY - AUGUST

(Class dates vary.) Mt. Carroll Center for Applied
Photographic Arts, Campbell Center for Historic
Preservation Studies, Mt.Carroll, Illinois, Laurel
Bergren, 815-946-2370

AUGUST 1-4

Carolina Photographic Art School, Randolph
Community College, Asheboro, North Carolina,
Georgia L. White, 919-832-1678

AUGUST 10-14

PPNC East Coast School of Photographic Work-
shops, Jane S. McKimmon Center, North Caroli-
na State University. Raleigh, North Carolina,
Bethany Campbell. 919-515-8169

AUGUST 17-22

The PPSNY Photo Workshop. Hobart and
William Smith Colleges, Geneva, New York,
Lewis Rodabaugh, 607-732-0210

OCTOBER 13-17

The South Carolina Professional Photographers
School. Foxwood Hills Resort, Westminster,
South Carolina, Charles Jordan, 864-646-8361
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READER SERVICE CENTER
For more information, mail this card today!

Simply circle the numbers corresponding to the advertised products, new product listings,
editorial features, and the Professional Photographers of America services in this issue.

FOR FAST REPLY: Provide al information requested on form. Then mail or fax card before expiration date. Fax number is
847-729-2199. Your request for information will be forwarded to the appropriate party who will send full information to you -
quickly, free and without obligation.
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|
; - 17 34 51 68 85 102 119 136 153 170 187 204 221 238 255
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12 Winona International School Phone f )
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v TO DO-ECONOMICAL-FAST-QUALITY-

EASY TO DO-ECONOMICAL-FAST-QUALITY-INEXPENSr

Contmumg Education
System

57 Forsyth St. NWV, Suite 1500 * Adanta, GA 30303
800/742-7468, ext. 265 or 266

Cut Your Own Mats! | W

LOGAN

model 700-S

$199.95

LOGAN

model 650

$599.95  Mat

"We knew Pro is the light jp-"

fashion photographers prefer. T
We rent it on the road. We
thought we couldn't afford it
until our dealer told us the
ProCompact Special isunder $600"
It's a complete light auto voltage
(110 or 220). fan-cooled, UV-Coated
flashtube. 150W model lamp
removable glass cover, Zoom
Reflector and protective cap”

b ought

[A7772,H

P rofoto

ProCompact Special

Photography's most famous

A light can be in your studio

You'll be astonished at
+ Profoto's beauty flexibility
performance and especially the new
low pnce
Ask your participating Profoto Dealer
about the ProCompact Stop in
and while you're there, look at the
ProAcutes(1200and2400wspack
and head system), too!

Atelier- 817 So. Longwood, Los Angeles, CA90005
voice: 213.935.9300 - fax: 213.936.6086
email: peter@profoto.com - web: wwwv.profoto.com

More info? Circle 82

PROFESSIONAL PHOtOGRAPHER STORYTELLERS /JULY 1997 181


mailto:peter@profoto.com
http://www.profoto.com

CAMERA ACCESSORIES

LONG-LENS CASE

Kinesis, 5875 Simms Street, Ar-
vada, CO 80004; 303-425-1314;
FAX: 303-425-3530. Kinesis, a
new manufacturer of sewn goods, re-
leased a series of long-lens cases

for 300mm to 600mm lenses. Three
cases are available to fit 300mm
/2.8, 400mm f/2.8, or 600mm f/4
lenses with a pro-sized body at-
tached. Medium focal length lenses
will also fit. The cases are construct-
ed with 500 denier DuPont Cordura
nylon with a waterproof urethane
coating. They are lined with smooth

advance in softbox
design in 12 years.

Arriving July 1997

More info? Circle 84
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NCT BRIEFS

200 denier nylon oxford cloth. Be-
tween the two layers is 13mm Poly-
Foam, a 14-inch thick Polyetheyne/
closed-cell foam laminate. The un-
derside of the lid has a zippered com-
partment, and the exterior of the
case has two outside slip pockets for
a small flashlight or pens. Attached
to the outside of the case is a large
padded pocket suitable for an SLR
body or a brick of film. This pocket
is detachable and can be worn on
any kinesis belt.

More info? Circle 200

ZOOM LENS

Sigma Corporation of America,
15 Fleetwood Court, Ronkonko-
ma, NY 11779; 516-585-1144;
FAX: 516-585-1895. Sigma in-
troduced the 28-105mm f/2.8-4 As-
pherical zoom lens, which incorporates
anti-flare features and an internal fo-
cusing mechanism that allows the
front of the lens to remain stationary
while focusing. The four-group zoom
mechanism keeps the lens’ weight to
just 13 ounces, while fully correcting
astigmatism and distortion.

More info? Circle 201

NEW FILMS

SPECIAL EFFECTS FILM

liford Photo, West 70 Century
Road, Paramus, NJ 07653;
201-265-6000; FAX: 201-265-
0894. Iliford Photo recently intro-
duced its SFX 200 special effects film,
a medium-speed, 35mm, black-and-
white film that is available in DX-cod-
ed, 36-exposure rolls. It is designed
with a peak red sensitivity of 720nm
and an extended red sensitivity of up
to 740nm, producing images similar
to infrared film when used with a red
camera filter. Yellow and orange fil-
ters will produce a more natural ef-
fect, without over-darkening the sky
or lightening foliage. However, with
more red filters, building contrast in-
creases, skies appear almost black,
and green vegetation renders almost
white. Unlike infrared films, SFX
200 can be loaded in subdued light,
and the emulsion is compatible with
normal developers.

More info? Circle 202
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FOR ORDERS CALL: OR FAX (24 hours): MOST ORDERS SHIPPED
WITHIN 24 HOURS
800-947-9964 800-947-7008 OVERNIGHT SERVICE AVAILABLE
212-444-6664 212-242-1400 On the Web: http:/mww.bhphotovideo.com
IMP ‘Hp'irted to>!i f u**.pean countiw- USA Made m USA but not -ju.iiii< Sr Howat-T USAH L] .o . V-t oa<tmem
j All ORDERS SHIPPEO WITHW 24 HOURS -

More info? Circle 85
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ELECTRONIC IIVIAGING

DIGITAL SCANNER

Argus Industries Inc., 2121 Ox-
ford Road, Des Plaines, IL
60018; 847-297-8900; FAX:
847-297-8909. Argus Industries
introduced an advanced technology
digital photo scanner for home. The
scanner digitizes prints, slides, and
transparencies into computer appli-
cations, e-mail, and Web sites with
resolutions up to 4.800 pixels per

inch in true color, black-and-white,
or grayscale. The Scan 100 features
a scanning tray design that allows
the scanning of any size or shape ob-
ject measuring as large as 4x6 inch-
es and 2mm thick. It comes with an
extensive software package, includ-
ing Corel PhotoPaint 5. a color man-
agement program that allows paint-
ing, editing, and retouching; Media
House, a program that facilitates
image and file archiving and man-
agement; and the Scan 100 TWAIN
driver. System requirements for the

Who soys lightning
doesn't strike twice?

W illi tix- m -nxiukxK acceptance of tlx- (xipilar | INJAOIR, I Xna litc hasadded a new 250w/s nxmolight lo tix-
tamily P ut tix- [x>wvr. convenience and durability of these w o lighrwvight Dyna-late nxxxJights to work toryou.

Hotlilights have alw r | stop r.uigc in

slop UkTmxnf.s, abuilt in slaw-eye. aix! ful-tracking quartz modeling light,

huh weighsin aianx-re 5 IK. A lull range of accessories fits either nxxxJighi. tor even mote control and versatility
o lIx - 40(lw/s UnkfOOJR. ( )peratcs Inxn either ACI power, or from theJackrabbit battery pack,

giving yexi stiieiio quality light in e Wkx-akm.

+ The 250 w/s Uni250lt. Ail tix- teaturcsol the I Im-KX)IR.exceptknveroutput. AClonly, and alower cost.

The Uni400jR

Shown with IS" Soli | ate reflector
and Sik W hile diffuser. plugged
into lackrabbittlultery |uek.

The Uni250R

Pknty ol power tor tix- small studio,
or supplenxntal light in larger setups.
Shown with standard 7 'reflector

and optional bam doors

with filter frame

More info? Circle 86
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Scan100 include an IBM/PC-com-
patible with a 486/33 CPU or
better, SMB RAM, 45MB available
hard disk space, a parallel port,
Windows 3.1 or higher, a mouse,
color monitor, and 2X or faster
CD-ROM drive.

More info? Circle 203

IMAGE COMPRESSION

TBG Imaging LLC, 1025 E. Maple
Road, Suite 206, Birmingham,
MI 48009; 810-594-7979; e-mail:
info@ tbgimaging.com; Web site:
www.tbgimaging.com. Com-
passPoint 3.0.5 compression and
decompression software for Win-
dows gives users premium compres-
sion and decompression of 24-bit
color images, color correction capa-
bilities, and seamless compatibility
with Kodak Digital Cameras. It also
comes with CompassPoint Viewer,
enabling remote users to view or
copy an image file created by Com-
passPoint. The product can store up
to 100,000 images per database,
with a large volume of image-related
text. CompassPoint also gives users
the option of a security system with
10 user-access levels, proprietary im-
age processing technology that
avoids clogging the network, and a
usage history for each image.

More info? Circle 204

LABELING SOFTWARE
Slidescribe Products, Division
of Image Innovations Inc., 7685
Washington Avenue South, Edi-
na, MN 55439: 800-345-4118;
612-942-7909; FAX: 612-942-
7852. Slidescribe products an-
nounced their newest software,
LASERWare for Windows. This pro-
gram is designed for labeling and
managing slide or image collections.
It works with all types of sheet-fed
and laser printers on Windows 3.1.
Windows 3.11. or Windows 95. It
offers a variety of font choices and
colors, and was designed to be
straight forward and user-friendly.
Features include automatic number-
ing of lables, custom captions, text
centering, and a variety of special
characters, including Copyright (©).
Registered Trademark (®), Degree
(). and Trademark (™). Sheets of la-
bels can be saved for re-use. and
database files can be imported from
Dbase. Foxbase. Clipper, or ASCil-
compatible programs.

More info? Circle 205
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FOR ORDERS CALL: OR FAX (24 hours): MOST ORDERS SHIPPED

800-947-9964 800-947-7008 overnont semvice avaisLe

PHOTO-VIDEO-PRO AUDIO

surgJQfIK

212-444-6664

212-242-1400

PROFESSIONAL LIGHTING AND ACCESSORIES
MONOLITE UNITS

QUANTUM

NEW' Q-Flash T-2w/o turbo battery ~ 378.00

elinehrom

SELF CONTAINED UNITS

On the Web: http://www.bhphatovideo.coni

Photogenic.

. ARRI Fresnels EL-250C £64 00 11-250220v 764 95 PHOTOGENIC
w/TR-PAKIIA N%rsﬁﬁh X2 g;mksiered by LumedyneA(L 0 Fresnel lenses direct light into parallel rays with EL-500C 686.00 EL-500220v  919.95 PROMOTION
120 Auto Pro Kit attery . aslight diffusion, creating a tight, even pool ot EL-1000 1027.00 EL 1000 220v 1439 95
W/TRPAKTA 26495 Vivitar illumination, whether in spot or tlood position EL250R 78000 FEL 500R 896.00 FROC13'AC sand
120J Flash Head 224.95 FLASH & ACCESBORIES 650 watt Fresnel EL-1000R . 1598.00 with each PL750 O \
622 Super 283 64.05 285 HV 8105 = Low expansion tresnel lens NEW' Micro Compact 1400.00 PL 1500 purchased.
w/Zoom head 314.95 . that's only 4 3" in diameter IR Handset Remote Control 1464.00 $175 retail value. |
Zoom Head 39.95 Lum e d ne 16° spot locus beam Prolinca 1250 349 95 Prolinca 2500 .399.95 -
544 Auto Flash 169.99 y 60° flood locus beam COMPACT FLASH UNIT AIL HEADS W, TUBE PROTECTOH
555 (requires dedicated module) 199.99 COMPLETE OUTFITS 300. 500. or 650 watt Compact (CP) 300WS PI375 P1750 PL1500
DX 8R Ring Light (requires module) 159.95  HquN (00WS | .coeee.. 520.20 Similarly designed Am fresnets are also avail- UV Flasti Tube Wo case 20995 419.95 499 %5
DX 12R Rmglight (requires module) 224.95 244X Fast recycle 574.85  able in 300. 1000. 2000 & 5000 wan with up lo FanCooled 464 95 wilightwght case 324 95 42095 52495
468X (400W'S)  oreeeeeeenne 703.55 118" lenses for stand mounting or studio hanging Compact Special (CPS) whyditycase 42995 53495 629 00
4B8XE (800W S ) 1058.46 ARRIsoft 1000 & 2000 Profoto swowsuvi 2 HdS wightwght case 679.95 89995 1079 %
U.S.A. Warranty PACKS Only 5.5 deep' interchangeable reflectors Soft STAP LA N1 o T 2 Hdswhwy duty case 76995 989 95 1149.95
et 065 (200 W ST 312.00  white, aluminum (50% more light) warm, cool STOCKHOLM SWEDEN Fan Cooled 524 95 -
complete 8 3 ,
supplied by ggg;F ecycle ggé% oreold ARRILITE POWER PACK UNITS O
NEW! 28C-2  74.95 : " A
/Canon. 067X (400 W.S).. 495.30 067L 526.50  Adiustable general illumination lighting ample Hr H
ngzwl B/ | igggg NEW' 067Q f/Quantum FX Flash 52650 locus knobs provide wide spot/tiood options b ronco I or 1 I,l elinehrom
2 MZ- 188.00 40Mz-2 343.95 FLASH HEADS (800 W/S) Units start at just 3.6 Lbs o ks POWER PACKS
NEW' 40MZ-3 413.95 45CL-1 246.95  OO1E Straight Cord Head 11505 600 beamangle 34° to 90" ) POWER PACK 72500 1800 Classic 156800 3000 Classic 2192 00
45CL-1 NC* 300 00 45CL-3 325.95  O02E Coiled Cord Head 12675 650 beamangle 24" to 70" Primo  1795.00 Pnmo A 272500 won Ctwsfr 311900 f11500AS 3584 00
45CL-3NC*  378.95 45CL-4 386.95 003 Modeling Head 16185 1000 beamangle 24" to 65 Pnmo A Fashion 1(3000AS 4317 00 116000AS 5488 I
A50L-4 NCF - 440 00 004 Coiled Modeling Head 173.55 2000 beam angle 19* to 56 Pnmo 4 314500 Opus A? 4195 @ IR AS Control 237 00
NEW' 50MZ 5 w/Controller 719.95 BATTERIES . Mini Flood & Mfnl-Cyc OpusA4 5980 00 Pulsopd 998500 ft ASH HI AOS
G0CT 1Dy-Fit* 592.00 60CT-1 NG+  613.95 024  78.00 024C 8970 025 14430  Botholtei broad illumination The Mini-Flood s IAMPHIADS 600 10
Dry-Fit g beam spread is twice that ot Us light source to : StbOON (200
60CT-4 Dry Fif 746.95 60CT4NC*  774.95  025C 156 00 026 210.95 M Spre o Primo 660 00 Pnmo 4 940 00 71700 A3000N 780 WO
ry S3000N
*Includes Battery and Ch 026C 22195 028 409.50  Subject distance Botti include a2 Way Bam Pulso 4 (Non focusing) 999 10 1411 00
neludes Battery and Charger____ — Door with Fiter Holdei The Mini Flood includes )" o oo 125500  XBOOON 6 00
LIGHT CONTROLS a25 Cable Mini Cyc includes a 30’ Cable & g R2000 b0 R4000 7
Pipe Clamp Pulso F4 (Focusing) 1735 00 All Accimorlftt Stocked
| A\westcott. PHOTOGENIC 2o 0 0 & somves COMET DYNA-UTE
.
APOLLO CESDRppeK X P%WER FgCKS POWI R PACKS
2 8 50 . 124A ALL can Msooxt 52395 MBOOE 699 %
89.95 210.95 ; 3 45" 60 A Cl 1250 CALL CA 1600 MI1000XR 105195 M2000f 1277 %
Flat Front 89 % - - White w/removable Bonzai 200 ST AC DC 700W Dimmabiel62B 95  CA-3200 CALI  CU 600 Bivottage CALI 1667 95
R d Font  94.95  107.95 239.95 . : ) M2000X
ecessed Ft - - Black Cover 1995 249% 3495  200W Electronic Ballast Dual Voltage 1629 95 (il 1200 Bi voltage CALL 540V Iranslormer (up to tAOWS) 60 50
L:)uvers 139.95 igggg Silver 2095 3495 4495  200W Magnetic Ballast 120V 8999  (p.go00 | 1614 95 CB 2400 Il 1974 95 | i ASH HEADS
Flat Front Mono - - | ] DC Electronic Ballast 1999 95
Recessed Front Mono — 124.95 sp E CIAL! Buy20r Toée 825 and 45 Cinepar 5755 | 2159 95 Luxarc 575 2169 95 OFLASH HEADS 1015 201 50 2040 377 95
White Umbrellas for Just each N h CX 2411 W/CX P? Protective cover CALI 0 4080| 615 50
ILLUMINATOR_REFLECTORS Full Series Cmepars and lauxarcs Available Ct SO Bi tube Hash head CALI 4080 61550 4080SP
jr W A 48N Electronic or Magnetic CA R CALL CLX-25 CALl 1PACK/7HFAD SY IItM
SiherWhite 1650 2295 4% 40 %D 2 TUNGSTEN MSI2tPS 1596 32 M812LP8 1763 %
GidWwite — 7% BB 4950 U0 pIm ~ Pepper 100w Fresnel Light w1 lens 199 95 I MI121PS 2244 00 M528TP8 1190 9%
arigt/Wite 165 — R5 6% — Water 75 (22°x 30’ x 10 0) 279.95  Pepper 200w Fresnel light w3 ' Lens 249 95 I n 0 rl I lan 2 PACK/3 HEAO SYSTEM
SherBack - - A% - Water 100 (30* x40’ x 14°0) 354.95 F'gaer Y e '9%” o 339\|N Lampz oo w 7208 %
Sher/God 1650 9% 2B BB — Wafer 140 (40* x 53' x 210) 419.95  Pepper 30QW fresiel Light /3™ 1ens 24 POWER PACKS MH.L I, 2643 %
SlidBak — — 4% — &%  Water 200 (53 x 76' x24 D) 614.95 o o & 3o Beonte P404 509 00 P8O8M 101500 ) 1o30pg 3358 95
Difiuser 16.50 735 World Bank 100(30' x40 * 14 ) 259.95 PP ggg&g o Wncgc? t02| |P1212 ﬁtgg gg M53DTPS (1 PACK) 1490 95
World Bank 140 (40" x 54' x 21*) 309.95 N H ntroller -
WJMERELLAS dedolight  roo " wmmme  om Photogenic
2147 00
a3z 45 LIGHTFORM LAMP HEADS NFWL 1w PHOIOMASTER POWER PACKS
RPN i 1AMP HEADS
White Satin/or Silver ] S OLH Dedolight lamp 32095 PMG8 429
WBlackBacking 19.95 1095 2205 M 1 L LTI i 1 m head W/f5' cable !
White w/Removable P6 - 30x30" P15 - 42x42" 12v 100w 339 95 NFW' Illuminator 2500 w/5 Ft ASH HEADS
Black Cover _ 30.95 P22 - 42x78* P32 - 42x110” P42 - 78x78"  DLHB 4 Same as above NEW" llluminator Tub In Can 2500 18950 PM1? 14
’ LIGHTFORM OUTFITS w/addihonal option cord LH500. 215 00 | H2400 5 22995 I'M1220
HantltraHed by o be used w/12v LH2400B 2400 w/s with Blower 26995 PM13
P15 P2 P32 P42 350 00 LH4000 629 00 IL 2000 1549 PM1060
H I M E RA Black or Trans Zf a7 56 8 OLOB 4 Same as above designed lor eamer SYSTEM KITS
NEW ! SUPER PRO PLUS BANKS " mounting shoe or screw mount 450 00
Available in Silver or White While 44 5 & 133 DLHM w/mtermal power supply (Monollghtl
12x16° 8495 16722 100.95 24x32 17495  Silver orGold 49 58 8 W/10 cable 117
36x4$ 264.95 5472' 424.95 936 15495  Black/While 44 65 103 OiH 150 Lamp head 24v 150w wW/% cable 374 %5
14756¢ SUZPAEBROE’ROml;‘;\Sr:Ks 394 95 Flexﬁ I I Collapslhle Reflectors h !
Available in Silver or While @r
17x16* 769 16x22* 103.95 24x32 150.50 Tota-Light
16r 4 White 69 95 & 95 114.95 g
36x48' 249.95 5472* 389 95 9736* 149.95 Sitver/Mhite 42 95 6795 84.95 11495  Provides base or bounce light, backlight, or
14x56* 238.95 21 x84 359.95 A ! background light Used with umbrella or gel
PRO BANKS Golanhite 295 61% B G G Grlusion kU H s an iceal fill ight
. Translucent 4295 67.95 8 9% 11495  'ramewinadriiusion KJ His an i 9
;gf:g zgg gg g‘iﬁg ;ig 992 BlackNel (Single) 4295 67.95 84 95 11995 O small g’“ k?_y_ Efes p 10 750 vatis AC lamps
- - SilverBlack 429 67% 8 % 114% mni-Ligh
PRO Il BANKS Black Absorb 675 4% 114% Ideal key or back-light and
16%22*  74.95 24'x32* 104.95 36748 164.95 o wuh diffusion or an urn
54772 279°% 973" 114.95 14756 16495 I 4295 67.95 BA% 1A%y asoft fill source Us
21784% 259.95 Adjustable Holder 3.95 €s up to 500 watts AC
tamps
PHOTOFLEX ~Optional cuick change
LIGHTBANKS UMBRELLAS b
Litedome Multidome Stripdome Silverdome 30* 45¢ 60* A powerful key backlight or background light
X-Small 46 95 — — i 2995 5195 T wuh or without drflusion When used with um-
Small 64 95 104 95 96.95 . . brella or diffusion provides a soft key. fill, or
Medium 869 14495 15295  137.50 White Satin 1350 1850 = g liht Uses up to t0Q0 watts lamp
large 12495  209.95 - 227.95 Adi Reflex 2695 3995  — L-light
X-large 21495  319.95 - 24.95 3595 419  Great backlight, easy to hide accent light efficient
Haltdome Large 189.95 On Camera XTi 7% eyelight quick kicker and wah diffusion a subtle
SPEED RINGS PURCHASED SEPARA TELY LITE PANEL CALL il Uses I0Owor 300w spot or tlood lamps BLACK LINE KITS
ITEDISC Rita Light 405 Economy L 1109 95
r 2 £ 427 52 2043 4IXT4  portable softte. compliments the more ogoltfiL  ALZI2TC 223900 e 308 Economy1 1209 8
14.95 21.50 31% 44.95 64 95 - 6995  |a0fi Softlite 2. used as key or till source g : 805 Del 1549 95
White Gold e BB AB 5295 pa95  M%B  BB Fren L 650 A20000 rc 27300 805 Delue Ux 7069.95
Whrte.Silver 14.95 2% 41.95 52.05 64.95 44 95 Curved schott tresnel lens 7 1 locus range from 2401 CX Flash ! 2599 00
14.95 2395 41.95 57 95 — — — wide to spot Up to 650 watt AC lamp Is m - 2799 00
- : 2403CX flash 5 7
Slower He))(Is 2 5CI Ret
Soft GoldWhrte ~ 14.95 2% 51 %5 6295 79 95 %95 oftlite 2 ) ) 2406 CX Flash 2799 00
Sitver/GokJ 1495 38.95 56.95 67 95 8295 95 Produces lush vermeer like light at 30 lo 90 mds S Cise (2 UmtuefiM 408 OX Air T 2549 95
off lens subfect aws 2000 watt maximum = > 2089 50 K2424 r,

Heavy Duty litedis Holder

Minimum shipping USA (ExceptAK & HI) $7.00 up lo 3lbs Add 60c for each additional Ib. For ins add 40t per S100

More info? Circle 85

Prices valid thru July 19 sublet lo supplier prices
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Norman Enterprises announces the ultimate lamphead

ILLUMINATOR

Two heads
in
one

simply changing
(he flash tnhe
the ILLUMINATOR
converts from a Compact Travel Head to a Studio Head.
Other features:
* Supercompact, rugged and lightweight | ull vertical tilt, revolutionary new housing shape
*50% more light produced by New EQ5-TC Hash tube
* | an cooled, high output blower * Thermostat protection
* Quick disconnect cable with "snap lock" connector

The 11.1.1 MINATOR is the finest lamphead ever produced by Norman Enterprises.

See your dealer or our Web site for more information.

(# norman enterprises,

2601 Empire Ave < Burbank. CA 91504 « (818)843 6811 < Fax (818) 843 5776
Web Site www normanflash.com

FREE NORMAN Buy any new Norman 40(1l! or 2IVH assembly and receive one KRKK BATTERY

BA-pfERY fnxn Norman Enterprises. See your local, authorized dealer lor Promotion details.
Or+(purchases o» new Norman equipment purchased from authorized deafen between April 1. 1997 and
PROMOTION July 31.1997 qualify Requests must be postmarked bHore Auqusi 1. 1997

More info? Circle 87

RIGHT PRODUCT
RIGHT PRICE
RIGHT TIME
JUST RIGHT!

The most innovative canvas and muslin
backdrops in the industry. Our muslin
prices start at only $89. Our "Ship Fast"
program means certain styles are
available immediately, not 2-6 weeks like
most competitors. We're the world-wide
choice of pros. Call for our free catalog.
Alter all, it's only right!

2400 Gundry Ave.
Long Beach, CA 90806

STUDIO DYNAMICS 1-800/595-4273

More info? Circle 88

For over50 years

Majestic
Tripods & gearheads have meant the
ultimate in heavy duty support for
demanding professionals.  Built for
decades of reliability. Made in the USA.

Call or write for information:
Bencher Incorporated
831 N. Central Avenue
Wood Dale. IL 60191
(630)238-1183

More info? Circle 89
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VIDEOS & LITERATURE

WEDDING VIDEO

The Huntington House, 8092
Warner Avenue, Huntington
Beach, CA 92647; 714-841-
3100; FAX: 714-841-9567. Paul
Thompson Photography presents
the “Complete Guide to Wedding
Photography,” an instructional wed-
ding video shot at an actual wedding.
It shows real emotions and interplay
between the bride, groom, family,
friends, and photographer. The pre-
sentation also includes pre-taped in-
struction on posing, lighting, and stu-
dio business methods.

More info? Circle 206

TAP '97 CATALOG

Taprell Loomis, 2160 Superior
Avenue, Cleveland, OH 44114-
2184; 800-827-5679; FAX: 800-
276-2572; Web site: wivw.tap-
usa.com. Taprell Loomis has an-
nounced its 1997 catalog of mounts,
folios, and albums for the profes-
sional studio photographer. New
TAP products include three designer
folios—the classic “Heritage,” the
southwestern “Santa Fe,” and the
youthful “Wave.” Also featured are
the new "Melody” and “Sky”
mounts, the “Toy” and “Castle”
memory mates, the “Playoff” and
“Mulligan” sports memory mates,
and many other new folders.

CAMERA REPAIR BOOK

Amherst Media Inc.,, 155 Rano
Street, Suite 300, Buffalo, NY
14207, 716-874-4450; FAX:
716-874-4508. Camera Mainte
nance & Repair: Book 2 Advanced
Techniques by Thomas Tomosy
teaches advanced troubleshooting
and repair techniques. The book
takes the reader through the trou-
bleshooting process, along with tips
for cleaning your camera and repair
ing water, rust, sand, and fungus
damage. Clear, step-by-step tech-
niques for repairing popular, mod-
ern cameras are included. Detailed
disassembly and repair instructions
are provided for more than 100
models. Advanced “Quick Notes”
on various camera models show the
reader how to get inside and get
working, and there is also a com-
plete listing of where to find parts
and repair supplies, for a quick and
easy reference. ]
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DIGITAL CARD CAMERAS

Kodak ac¢-120

«CCD image sensor captures 836.400 pixels
(850 x 984) per image which is inter-
polated lor a final output ol 12 MB
(1280 x 960 pixels)
<2 MB intemal memory stores up to 20
standard resolution images Also accepts
2MB or 10MB Compact Flash removable storage cards
«7-2Lmm 3X room lens (38-114mm 35mm equivalent) Focus
range is 19-inches to mtimty Focuses down to 7 9-inches in
Macro mode
«Built-in sensor Hash (up to 16.4 t1) with three modes
Hip-up 16-inch color LCD monitor
<4 image quality settings =4 exposure settings =3 focus settings
«Bundled Software PictureWorks PhotoEnhancer. TWAIN acquire
module for Windows, plug-in module for Photoshop

FUJIX Dps-220

The DS-220 is a PC Card-based digital cam
A era that's maclass ot its own lor imege
quality and performance It otters premium
quality with square pixel VGA compali
bility uses ATA standard PC cards, is the tirst
digital camera to use lithium ion batteries, and
has a rangeot expansion options to sit a wealth ot applications

SONY
DKC-ID1

12x Zoom Digital Still Camera

The DKC-ID1 is a lulty leatured, handheld,

digital still camera packed with advanced

features to capture the highest quality

digital images It's advanced features

allow images to be captured, stored,

printed, downloaded to a computer,

transmitted, posted on a network, incorporated onto a docu
merit and used in numerous applications

Canon

PowerShot 600

A "point-and-shoot" digital camera, the
LPowerShot 600 otters the look and teel of a
“raditional camera plus otters superior lens
and image sensor technology to produce
image quality rivaling digital cameras costing
three times as much A maior breakthrough
the PowerShot 600 is an easy-to-use and invaluable tool tor teal
estate, insurance . lawentorcemenl. graphic designers and others
who need to capture high-quality color photographs immediately
lor use with their Windows based (only) applications *

FLATBED COLOR SCANNERS

NIKON scantouch

110/210 Color Flatbed Scanners
Designed for graphics applications as well
as tor general office use with
Meacintosh and Windows based com
<puters They oiler last, high quin
$ scans ot documents, drawings, rebec

- Ilveatandpmtographscl upto 85 x

]].T and transparencies or negatives up to 8 x 10" in color or

black and white To further enhance scanning capabilities, they
also ofter an optional document teeder and transparency adapter

AGFA Arcus 1l

With it's unmatched set ot features

and a host ot bundled software the XwWitfr

Arcus Il is undoubtedly the most n

omplele scanner initsclass An -~ ... -

le value, the Arcus I

f&lus:ie btpxe! depth, a density range ol 30 D single pass

scanning speed. 600 dpi resolution and an integrated transparen

cy module Bundled software includes Agfa’s FotoLook. which

provides a range ot user adiustable controls normally found in

only highly professional scanners FotoTune Light which color
corrects output tromyour monitor and printer, and a lull version

ol Adobe Photoshop, the world's best-selling imege editing software

MICROTEK

Whether you're scanning a company logo
tor a proposal or a presentation chart.
or a photograph for an upcoming
a newsletter, any one ot the
1ScanMaker scanners is all you
r need to add eye catching graphics
wto your work In addition. Microtek
includes its feature rich and intuitive
ScanWizard Scanning software with every flatbed scanner
ScanWizard lakes the guesswork out of deskfop scanning
by giving you the ability to see precisely what your scanned
images will look like - even before you scan them

N

-

CPTICALRSOUTION APiWO 6008100 SP«l»i

| B0« 130
umwouno

XX «omaD Q< , % .
Coorlt ColorHi [M««oU*»3Q]  ColorK'
inptar " imojtsmn <y

Wealso carry drum semmun.

"THE PROFESSIONAL'S SOURCE"

FOR ORDERS CALL:

OR FAX (24 hours):

MOST ORDERS SHIPPED

800-947-9926 800-947-9003 OVERNIWITHIN 24 HOURS

212-444-5026

212-444-5001

DIGITAL SLR CAMERAS

RD-175

By using a unique 3-CCD imaging

system, the Minolta RD-175 otters the

quality and performance ol digital

cameras that cost twice as much ft

combines easy handling and sophisti-

cated photographic features to deliver

professional quality digital photographs

tor publication on the Web or in print
Incorporates a Minolta Maxxum 400si camera body featuring
high speed continuous Auto Focus, aperture and shutter priority,
manual and program exposure modes
Compatible with a wealth ol optional Minolta AF SLR acces
sones There are over 40 AF lenses and a selection of shoe
mount flash units available

Nikon E2n/E2ns

The EN2n and the E2nS  are professional
high-performance digital SLR cameras
thet are a result ol a co-development
effort between Nikon and Fujix
(model DS-505/D5-515) There are
no technical differences between
them and they are actually identical
For those who own Nikon systens, you will appreciate the tarit
tar controls and features
Incorporates a Nikon F4 body wilh the full 14 feature sel They
are compatible with a wide range ot Nikon lenses flash attach
ments. remote shutter releases, and wireless remote accesones
The Nikon camera system provides reliable* lull performance HI
flash control with Balanced Fill Flash and Matrix Meter Operation
and accepts al Nikon mount lenses
Standard Package Includes Camera body AC Adaptei/Chargei
with Battery. EC 15 High Speed t5MB Memory Caid. ED 10 PC
Card Reader Software for Mat and Windows

Polaroid
PDC-2000

The PDC-2000 is the tirsl digital
camera to combine professional
quality images with ihc ease ol
use ot a fully automatic cam
era Equipped with a megapixel
(1.000.000pixels)( CD sens t teas>ty
matches the resolution and color quality ol high end portable
SLR type digital cameras—only its halt the puce and much easier
to use Ottering one-click operation, the PDC-2000 consistently
delivers images with bright, accurate colors, smooth flesh tones,
sharp edges and crisp shadow detail

irii

DCS-420/410

« They consists of the Nikon N 90 body and
Kodak's digital camera back which replaces
the standard camera back Both the DCS
410 and the DCS-420 are available in color
and monochrome versions as well as spe
cial order infra-red models and accepts all
Nikon mount lenses

DCS-410 same as DSC 420 except

*Much lower cost = Fixed ISO ot 100

«No burst rate  only capable of one picture
every 2 5 seconds

DCS-460

World’s Highest Resolution

Portable Digital Camera
The DCS 460 is the world's highesl resolution
. portable, singe-shot color digital camera
designed lor use both inside and outside the
t studio Ideal tor scientific and medical applica
j tions as well as catalog and portrait photography
<6 million megapixel CCD (3060 x 2036)
Most digital cameras with resolution above
4 million pixels need multiple exposures to
render asingle image limiting them In
studio still life applications
« Accepts all F mount lenses offered loi the Nikon N90 and
provides nearly all standard S| R features such as autofocus,
auto exposure flash and seff timer

Canon
DCS-3

The DCS 3 combines Canon's stale ot

the art EOS | N wilh a custom made ver

sioii of Kodak's DCS digital imaging back

lo meet the demands of a wide variety of

imaging applications

«ff mount accepts all Canon El lenses
from the 14mm ultra wide to 1200mm
super telephoto lens

Jointly marketed by Canon and Kodak, the DCS 1>s identical to
the Kodak DCS 460 except ilincorporates the Canon | OS ‘N
camera body instead of the Nikon N9O the DCS 1accepts dl
Canon Ff lenses including tilt and Shift lenses | ike the DCS 460
it accepts hot shoe flash or external Hash Available in color or
monochrome versions

DIGITAL COLOR PRINTERS

PRIMERA PRO

High Resolution A4-Size
Dye-Sublimation and Wax Thermal
Transfer Color Printer

1 Prints photo quality pnnts and

laser quality text
*600x300 dpi text
1 Requires no drying time
* Accepts 8-1/2 x 11

and 8-1/2 x 13' paper
* Available tor Windows or Mac

PICTURA 310
Large Paper Dye Sub Printer

«Dual lunction lets you print
with either wax thermal transfer
or dye sub

- B3 12 x 18“ tabloid size

*300 x 300 dp:

= Available for Windows or Mac

Pictura 31 0Oe with Adobe

Postscript 4 Fargo color software

SONY
UP-D8800

Dye Sub A4
Size Printer

Sony's new Digital Color Printer the UP 08800, is a breakthrough
mdye transfer sublimation thermal printing prowling full teller
st/ed printing for users mcomputet graphic design, photography
studios, multimedia or video production, publishing, business
presentations engineering and scientific applications

< Ultra fast speed 300 dpi m 80 sec.

« Prints up to letter size = Available indiffererrUonf®

EPSON
Stylus PRO XL

Ink Jet Printer
«Accepts up to 13x19' paper
«Prints up to 12 5" x 18 lui Weed
in photo quality color
« /20 dpi photo quality printing
with Mtcrodot technology pro
duces smooth gradalions ol color, great flesh tones 4 gray scale
« Compatible with Macintosh and Windows based computer!
= Optional Adobe PostScript level 2 software with Pantone color
calibration Optional Fthemet/FtherTalk interlace for networking

Kodak

Digital Science
Series 8650

8650 Color Printer/3? MB  includes
fo» export module tor Photoshop  excels
lor people meking photo quality prints
8650 PS Color Prirtof/3?
1A MB same &, above plus Post
r mwarn* script Level 2 support Meke*,
* superb transparencies from pre
sentation software like Microsoft
PowerPoint 4 Aldus Persuasion
i 8650 PS Color Prinler/48 MB
same as above plus equipped with 4fi MB
ot RAM and prints tour color (CMYK) position proofs for
use with software like OUARKXPRE SS and Adobe Illustrator

Desktop Color
Proofer 9000

Proofer 9000 is a continuous

tone proofing system thet uses

CMYK donor ribbon to produce

proofs with a closer match to the

final press sheet than

other system m its class

It combines proven Kodak

thermal dye transfer pnntmyg technology with Kodak color man
agement software and Kodak manufactured media to meet the
proofing needs ot color bade sh'ips bureaus K ad agenn**.

FACTORY AUTHORIZED SERVICE CENTER

More info? Circle 85

GHT SERVICE AVAILABLE

On the Web: http://lwww.bhphotovideo.com

35MM SCANNERS

MICROTEK
ScanMaker 35t pius

Big on performance, small on
price, the ScanMaker 35t

Pius is the ideal desktop

solution for scanning 35mm

slides and filmstrips The
ScanMaker 35T provides high
resolution 24 bit color scan

mng that's perfect loi desktop
publishing Available lor PC or Mac
Includes bundled software

MINOLTA
gmU|ckScan 35

m slide and filmstrip
«Scans a 1000 dpi in pist 12 sec
«3 scanning resolutions
« Delivers very quick scans al all resolution
settings as well as ultra lasi pre scan

*899%

1749M

3

It m

Polaroid
SprintScan

35LE/ES/
PLUS

A larrufy ol comped 35mm
scanners  ideal tor any fy
35mm film

Available tor PC or Mar

Nikon
Coolscan Scanners

Scan*, any
and negative* IHazk 4 white
and colot producing imege*,
With amazing detail and superb
hw image quafcty which can be used
to produce everything from i.nlor
Vv comps lo true four color separations
= Also available Nikon 1S 4500 Al multi format film wanner
scans transparencies and negatives from 35mm through 4x5
including panorama and long film strips

PERSONAL SCANNERS

FUJI
AS-1

Image Scanner A

for Processed APS trim
«For PCs
= Scans entire ton in minutes

N

Kodak snapshot

=lotfades bundled software
Polaroid
35mm prints up to 4x6
15aves images w i 1 9 9 *
Photo Scanner 1
Plug and pUy

PHOTOPAD
Smaller than a mouse pad

*199*

TAMRON Digital
Fotovix IlIS-D

A ntrw kind of Folovix the HIS O captures
35mm slides or negatives m 24-hit color and
640 x 480 resolution High speed data transfer
using a SCSI interface allows images lo be cap
lured mas Wile as 10 seconds without a
capture board Can be used with MAT; or

PC try snnpty switching software drivers

The HIS D supports BMP and IIf hie form

(PC systems) and PtCT and tiff formats

the Macintosh

m


http://www.bhphotovideo.com

SOMETHING HERE YOU NEED

bIdMIILLS Ki It CAMERA BROKERS
Americat largest used camera dealer.
T***> " 1 Buy ®Sell ®rrade
r

lire (dialog subscription:404-892-5522

| Or Visit Us on the Vb
http://www.keh.com

1-mail: KM K~ keh.com

|
alumedyne* O 97.5 D
A"NDigital Battery"

These Battery Packs for shoe and handle
mount flashes have a Digital Display
which shows the exactpercent of charge!

6 or 9 volt battery packs
Display counts up on charge
Display counts down while in use
Guaranteed To Be Accurate
Smaller, Lighter and Less Expensive
than other battery packs

Totally Autom atic
Operation and Charging

m "This thing is super cool
1 've always wanted an easy
way to know how much
charge my battery really has!"

Look for more information from
Lumodyna or your local Dealer

fIDBI Six Volt Digital Battery* only $165.00
ft OKI - JLDB1 with #014 Charger $154 50
ILDB2 Mine Volt Digital Battery'* only $190 00
#LDK2= #LDB2 w014 Charger $209.50
Accepts Quantum  Battery Modules *

Can use Chargers from Quantum

The New Industry Standard Has Arrived...
See Us At PPA 97 Booth 905
More info? Circle 90
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SW-030 (I 'A" /30mm) Ms-035 (I'hn135mm)

800'624'3204 US and Canada

941-951-2432 Fax: 94!.955.5992

IHiSEES

1778 Main Si.,
Sarasota, FL 34236

Visit Our Web Site on the Internet:
http://www.kinetronics.com

See Us At PPA 97 Booth 905

More info? Circle 91

Keychains

After 11 Years...
Still the Leader!

« Variety of Sizes
and styles
= Magnet Backs
e Clear & Black Trim

2-1/2-x 3-1/2-

These are outstanding items for dis-
playing wedding and prom pictures,
favorite photos, trading cards......

Visit our Internet Home Page for our
complete line of photo display items:

http://sports-memories, com

cCin/TT o'
SPORTS MKMORIKS. INC.
27795 Avenue Hopkins, Valencia. CA 91355

Phone: (805) 257-3664 FAX: (805) 257-0457
Toll Free (800 222-5328

More info? Circle 92

* DIMENSION « TOPFLIGHT *TAP

*HOLSON « RENAISSANCE « CAMILLE
Visa. Mastercard or COO « ROMA FRAMES

For FREE_WhoIesaIe Catalog i
write or phone m e rlt a
Albums, inc.

19434 BUSINESS CENTER OR
NORTHRIOGE. CA 91324

(818) 886-5100

More info? Circle 93

SCHOOL DRAPES
Phone 1-800-455-2826

Send $2.00 fOR BROCHURE
Refunded With First Order

Maureen of Hollywood
P.O. Box 172, Bethel Island. CA 94511
FAX 510-455-0211 *e-mail maureen fleas.com

BOUND FOR QUALITY

Albums Unlimited manufactures only
the highest quality,
hand crafted albums with:

mEasy to use interchangeable pages and mats

mlLifetime Guarantee

mGold Imprinting

mCustomer Satisfaction Guaranteed

Prompt, immedate delivery

3465 Woodard Avnue
Santa Clara. CA 95054

1-800-6-ALBUMS
408-982-9294. FAX 888-6AL-BUMS |

THE BEST.

Pro Platinum Series
Trading Cards

+ 36 Stock Designs

» Custom Designs
Available

Call For Details!
1-800-237-6429

213-219 South Tyler Avrnue
RO. Drawer 777
Lakeland. H. 33802

A Profit '
Maker. . .

saves
many
hours!

Adams

RETOUCHING MACHINE

The new Adams Retouching Machines

are designed for color dye retouching,

black & white, and micro retouching
S$595.00 -,

Write for free literature on the Adams Retouching
Machine and other accessory items

Adams Retouching Machine Co.
1036 W 8th Avenue « Denver Colorado 80204
303 534-6789


http://www.keh.com
http://www

Digital Art Edition«™

Createdfrom yout original image's’

= Printed on 100V oad free
watercolor papers

« Painterly Impressions “

«B&W Tinted Images
= Archival Inks Used

< Up To 24" x 24'

« Sepia Tinted Images
« Triple Series Prints

« Creative Edge Styles « Digital Image Retouching

« High Resolution Film

« Solimage Borders ” N
Scanning

Available
« Iris Fine Arts Prints

715-622-2776 <888 268-2776

3405 \U*r<or. Sto A <llouston Texas 7/027
‘Custom lJhiilil Services forthr VisualArts I*rofe$shmar

Visit us at Booth 748 at the PPofA Expo in Las Vegas

Infiniti Wedding .fllbums from GMB

Top loading BASE PAGES
* Interchangeable SLIP-IN-MATS
*  Selection of covers Ultra Hyde or
GMB's exclusive [joulherLure™

See for yourself how beautifully Infinti Albums
can enhance your photography!
For more information contact:
. « Bross-Mcdick-Barrows
[g mb )fl .0. Box127Z7 El Paso, Texas 79913
all (800) 777-1565 FAX (800) 456-4107

httpV/www.G-M-B.com
The Worlds Leading Manufacturer ot Portraiture Packaging Since 19061

More info? Circle 94

FILEIT.. MAIL IT...
DELIVER IT.. .in an
APEC ENVELOPE!

All met PHOTOMAILERS «KRAFT «GLASSINE
stocked Foe IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING

& ENVELOPE COMPANY

900 Broadway. New York 10003
TOLL FREE 800-221-9403 NATIONWIDE

More info? Circle 95

American Student List Company
is proud to announce Our

Enqagement c ,
fa Clist fa

if you re looking to reach Brides to
Be you Il want to use this list,
a k Our Engagement List 4.
provides you with the future hride s
name, address, telephone number
and wedding date!

Contact us for additional information.
American Student List Company
New York 516-248-6100
t\ I'loricl 561-088-3000

N

<* *

More info? Circle 96

Stittf (fowt P&ot&ri to
uu(6 3-D Sculptural

Polished acrylic
colors
lamination
to life-size
+Competitive prices
Wnddmps. Portrait*, Auto*.

Graduations, Children.
Animals, Landscapes. Sports

| . -Sletfluil
Stephanie Radin

7606 Basil Drive » [
Austin. TX 78750 J - /unlj

512-345-3968

Deliveryin 1to2 weeks Rush orders too'

foto white’

linn-levs t Inthmfc .nut An cnmhh-s tin
ik~ iM-d wily uh ptsiti->Rii)liv
by fIAINI MAINS....

ItHim  Krnneily Ko .hl
Burnsville MN »Stt7

(OI N KH) 11\> »j» (hi 7*B*0 HI.V
www frtnwhili'.i m>

More info? Circle 97

WOODEN
NICKEL

ALBUMS, INC.
900 US Hwy 68
Benton. KY 42025

H +P|

BUY SIX
GET ONE FREE

You select the item
Wedding Albums — Inserts
Except Marquise & GMB
June. July and August
We ship the same day
Order toll-free: 1-800-325-5179
FAX: (502) 527-0444

More info? Circle 98

Stop struggling
with muslin backgrounds!

Change from one muslin to anotherin seconds

Save space...
ten feetwide muslins store in
eighteen inches or less

Save time...

change backgrounds in
seconds even from across
the camera room

ONTRAK SYSTEMS

Available only from Bums Photography

800 598-4008

TANNER

BACKGROUNDS
QUALITYCANVAS AND MUSIJN AT REASONABLE PRICE

1800 206-7225

Digital,

Full Color

and

Personalized!

Trading Cards
Magazine Covers
-Calendars MY/II
-Stickers

PLUS We have afullservice MEMORY
MATE program, including Photographic
Enlargements. Buttons and more Our
quality and service are superior And
satisfactionis GUARANTEED"

Call today tor more information and samples

28001 FRONT ST. SUfTS 206
TEMECULA. CA 92800

(800)293-9055

MHy. -

C '"turr, Imc.

MohrPro 20 Processor

Process Your:
« B&W RC Prints
* RA-4 Color Prints

* High Contrast Films
* Dry to Dry

Mohr Enterprise * 65 East Palatine Road » 103
Prospect Heights IL 60070 « 847/465-0046

More info? Circle 99
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infiniti...

' a step beyond the future
Now You Have A
Choice with
Infbiiti Albums
Interchangeable
Slip-In-Mats, fast
configuration, vari-
ety of openings.
New (IMB hinge
block keeps pages
in place and is
easily expanded.

Ks/ZKJD-ld

AlLHI M' IN

We ship the same day
Order toll-free: 1-800-325-5179
FAX: (502) 527-0444

More info? Circle 100

TC-"c H

Joseph N. Proscia
4751 Cartwright Ave.
North Hollywooo, CA 91602
FAX 818*762-0624

NEW kkkkkkkkkkk
Texturizing for your Portraits

Revolutionary flexible plastic plates deliver
deeper texture on your machine or ours

MERIT TEX: fa ' simple compact durable
Canvas linen brush Stroke many others

FREE texture otter
Send 12 8x10 prints with $4 00 tor postage
Find out more: M ERRETT SMITH
2016 Kerwood Avenue
Los Angeles, CA 90025 « (310) 277-0827

FREE DEMO S!

OIT PRDEfSSIFINAI PHfITnr RAPHER STORYTE!I | ERS | JULY 1907

TIRED OF LOOKING
FOR A LAB THAT
DOES IT ALL!

Finally a Lab that offers:

d/ Complete sports service!

[ / Full line of memory mates!
o f In house statuettes!
Full assembly!
[ / Custom digitally designed
trading cards!
LM Easy paperwork!

PRISM COLOR LAB
1 800 859-1901

“New 1997 fpOpV’
“New 1997 C/TateC”
“New 1997 P**c*HIinTV’

(rwnm)

Jjfo tn
<MotgmsEj

gSUTEGLARD J /\ P

Mat. YANKEE 2572/
N pres-opj faster ifount \

JL ©OPicinak

1-800-446-1922
1-800-621-6649

4664 N PULASKI RD -CHICAGO. IL 60610

More info? Circle 101

Florentina

SacaaOSSSSS' BY cMarxim a

1st 8x10 Unit $3.95 48 Wallet Special $6.00 |
2nd & 3rd Unite 3.25 after 1st 3 Units
All Add’tt Units 2.00 Outstanding N*g Retouching

With

ey vl s 1T
jic |/
USE SELECTA-PACK

S1.20 per 8x10 Unit
X plans of
FREE FILM PROCESSING! |

2-31/2x5 Individual +1- 7x5 Team =$2.00
Trader Cards: $4.50 Doz with Data Backs. $3.50 Doz. Plain |

' 9378Caiurr™~Awenue CLffAD C
f Munster rd@na4632 'iluU X L

/ 1-800-422-2575

Handcrafted and elegantly embossed
padded library bound covers.

Team Trophy
1244 Knollwood
Newbury Park. Ca 91320

Fur distributor and catalog just call nr u-nte. ..
1(800) 888-TEAM

Kambara USA i
18355 SW Teton Ave,. Tualatin. OR 97062
800-662-6650 FAX (503) 692 7929

Sports Emblems
and Plaques

More info? Circle 102



Only $369 includes lyr

of updates and support.
30 day FREE evaluation.

Studio Management

Windows Software
Toll Free 888-428-2824 or

Dow nload (@ www.parrctt.net/pcrfcct/
Version 3.2 Now Available!
Post Net Barcoding and Lab

Labels Now Ready!

* Endorsed by:

- Larry Peters London OH

H&H Color Lab Raytown MO

R.D. Lloyd Photo - Ciirard 11

albums e folios « mounts

coil 1 800 827-0363
lor your Free 38 Page Catalog

(iet quality TAP packaging
quickly mid easily!
$I1Ip|CS' All major credit caul

Crown Pwiu'H i»0 Drosion of the Ck>ku«r f.ompony
2160 Sufxc*k> A»r = Clevelond. OKio 44 | 14

Backgrounds by David Maheu

483 Steere harm Hd
Harrisvllle. HI 02830
800 237 1883

401 5688286
401567 0479 FAX

INTRODUCING
OUR NEW CATALOG
FEATURING IMAGES
FROM SOME OF THE

TOP PHOTOGRAPHERS
IN THE WORLD
CANVAS ¢ MUSLIN
PROPS

LIFT SYSTEMS
CUSTOM DESIGNS Phoo By JIF NG

See Us At PPA 97 Booth 216

QUALITY, AFFCRDABLE
PROPS KR
SENICRS, CHLDREN
&ADULTS

SENIOR SCRIPT WITH BASE
Extended Polystyrene-
48T.1 18'T I 6D
-98- WHITE Of GRANITE
Styrofoam 71 x 6VCH x 3"W

AMERICAN PHOTOGRAPHIC RESOURCES
World s Finest Professional Prop Company
P O. Box 820127, Fori Worth,TX 76182
FOR CATALOG OR TO OROER: 800-657 5213
FAX: 817 431 0434

More info? Circle 104

Quality mailers 1

renaiIssance  oravaliy images

It's true! Your order receives same clay,
hassle free- service from most of over 2S
I .s. distributor locations.

For information, catalog, etc. contact:
AllxmiX (ocp *5 <ra<< (inirdt Street*
Port Chester. NV 10573¢(‘M 1) 939-6K7K | s \

Web site: www .rcnaiss.itu c.ilhimiv . -

Merit Tex |1

Portrait Texturizing Machine

ibwictaai? fograssadliferc
byarwit to Hwmasrovftfa
dffeence. Youcnm uploToHid fird
Rl CGFHCHRDIS
aorivejirol [-800-876-0607

Distinguish YourselfFrom The Competition

Pii'di'jirf'd

in min
mimi a-llttm |n

Call 800.452.9889

Lightweight,

Durable,

Insulative.

Shock Absorbent,

Airline Shippable

Cases for Cameras and Equipment.
Please call or write for our free Catalog.
Lightware, Inc. 1329 W. Byers Place
Denver, CO 80223 303/7443)202

n UGHTW ARE?*

Traditional Sure Seal

10% Discount, 1st Order
Includes ( ustom Printing

Mention éD_de | PM

Sizes always in stock !
6\fc. 6\H, 7x9. 8 /I»HI"/». 9 x 11'/, 11x1J'n. 12 >14x15. I_JxIH

FMil: nailsafeeed oW www( nrramnaitefr
Call for a Free Catalog !

L 1-800-848-6552 a

phone: 1.800.572.3560
web site: hltp.//www.lIslindahl.com

More info? Circle 108

Largest

Selection
of Key Tags.
Magnets.

Buttons.

Sperial Event
Cameras,
anfl more.

Custom
Imprinting
Available.

Made inUS A  Free Cataloqg

A £ 7L
ENTERPRISES INC

450 E Bunker Court Vernon Hills IL 60061
Free 800-621-5584 Ph 847 549-7627 Fax 84/ 549-0349
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High School Mailing
| ists for
(Graduation Pictures

Contact us for anew view to an age
old problem

American Student List Company has
been providing high school student
mailing lists to hundreds of satisfied
portrait photographers since 19/1.
High school seniors and juniors are
available on pressure sensitive labels
from your marketing area.
Children's names also available
from 2-year olds through college.

Contact us tor additional mtormation!

AMERICAN STUDENT LIST COMPANY

330 Old Country Rd.
Mineola NY 11501
fjy  Phone 1516)248-6100

A Subsidiary ol American List Corporation

More info? Circle 106

The Levin Company Offers The Most
Respected Names In The Industry
LEVIN DESIGN LINE MOULDING
IMPRESSARIO" WOOD FRAMES
RENAISSANCE « DIMENSION
TOPFLIGHT « TAP « LANWOOD
WINTHROP « ATKINS « XYLEM
MCDONALD « SAVAGE « SALCO
Distributed By
America's Most Trusted Supplier of Frames.
Photomounts. Albums and Accessories

« 100% GUARANTEED

« ORDERS SHIPPED WITHIN 24 HOURS

« AMEX. MC. VISA COD AND OPEN
ACCOUNTS AVAILABLE

*« SPECIAL FREIGHT ALLOWANCES

*« CUSTOM SIZES AVAILABLE

« TOLL FREE ORDERING 1-800-345-4999
OR FAX 1-310-608-7418
FREE FULL COLOR CATALOG AVAILABLE!

111 W. Walnut St
Compton, CA 90220

More info? Circle 107

Increase your

new backgrounds, props,
sets and glamour items...
Or make your |ob easy
with one of our posing
items or studio

JFRtFF 44 PABI

=1997 CATALOG
\[-t00il9-tl2l
[roax ox«wv nilvB

|

7215 S MICHIGAN AVE CHICAGO IL 60616 312 842 6550

More info? Circle 108

COPY 6 RESTORATION

S«wvtng O otmssonsi Phatogmphtm for 1>w 25y9*rs

BENEVARQAD. SARASOTAR 34238

ca11 800-922-7459
FREE ESTIVATES/ PRICING GUDE

PHOTOGRAPHIC OILS

More Info? Circle 109
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Designed for the Photographer
with NO Computer Experience

FREE Demo Program
Fom the Intemet

http://www.acssinc.com

6.5 Million hours running Studios since 1987

Access Computer Software Systems
PO Box 250 Sweet Home. OR 97386 Fax 541-367-4549

» easy to assemble & transport

» show your work at tux & bridal
shops, florists, malls & more!

E\jvlJad&

CAMERA SHOP
300 East Main St « Muncie. IN 47305
765.282.0204 - fax: 1800.568.2925
e-mail: RWBII I@aoi.com

More info? Circle 110

School Sc Sports Photographers
Combs for as little as a Penny
In stock sc ready to ship
100’s of styles = Factory Direct Pricing
American Comb Corp.
800-522-COMB
32 Kentucky Ave. = Paterson, NJ 07503

MIA IMAT

THE COMPETITIVE EDGE THRU ADVANCED TECHNOLOGY
WEDDINGS « PORTRAITS « GLAMOUR « PROOFING & CANDIOS

Vencoior IH1 Fuji 120 270 Deluxe Proofing
35mm Pnce$ AwtlaWe Upon Retjuest

31-2x5 Roll Proofs 12 Exp
31/2 x5 RoMProofs 15 Exp
4x 5 Roll Proofs 12 Exp..
4x5 Ron Proofs 15 Exp..
| 5x 5 Roil Proofs 12 Exp...

T -—camms«ﬂ%m.t H
|1 HUI 11X14 O order I0hog t5C 4 up |

| rHft1SX?00B#r«*v totaling SI54 5 up |

fa A Photo

I Qflfl 997 C/19Q 213-219 South Tyter Avenue
OllU cu/ (Hcu PO Drawer 71" lakeland FI 33802

ou can take a photo!
it into a beautiful
en artist canvas

QO /ys/sftys*cs/
y

C R A Production Lab Co.

12 Hammond Drive #201
Irvine. CA 92618 Fax 714 581-7064
Email 10244 2416 @ CompuServe com

D/C/i.

714 -581-7090

Phctcmcunts
Albums and
Folios

calllor al roe catalog

R
RIOTOMOUITS

Concord & Tryens Roads ~ Aston PA 19014-0204

W -228-7366

Manufacturing photomounts since 7929

More info? Circle 111

4121 East Main Street
Columbus OH 43213

(614)236-5872 or (800)373-9435

(jgrts.

Mascot Names
School Years
Custom Words
Alphabet Sets
Musical Notes
Great for
High School
Seniors
Children and
Sports Teams

=ssWimm m <Tff  37007s' Oakst
m rJBjfacCw W Kennewick, WA
8MfKi<wofMIwiM«4|i>«Imii«nIMI 99337

Orders or Info Call 1-800-523-9944
Gold Stamping Machines GsS 491 K

. Shown
GoldRiter Pens $259.00
-Use Logos

Photo Button pe Sets

Machines

Fax (509) 586-7774

www.veachco.com New -Improved Model!

More info? Circle 112


http://www.acssinc.com
mailto:l@aoi.com
http://www.veachco.com

©opyright

STAMP
Made With Your Custom Wording
STAMP YOUR PHOTOS
INK DRIES IN 15 SECONDS
Developed

By

filv SATEFACTION GUARANTEED

~  RUBBER STAMP & SEAL, Inc.
PO Box 2258 « Wichita, KS 67201
(316) 682-5511 or FAX 1-800-242-9312

More info? Circle 113

PHOTOGRAPHERS
A IS T N

S S A T

Version 6

faWindows
Versions 3 1 and 95

Customer Tracking

Mailing List Management
Extensive Financial Reporting
Pop-up Calendar and Schedule
Lab Order Processing

To Do"Activity List

Invoices and Payments

320-252-5274

1425 8th Avenue N. ¢ St. Cloud, MN 56303

Heirloom & Music Boxes!

Hand crafted wood
with inlaid ceramic
tile and your glaze-
mounted portrait,
up to 5x7 inches
Fine furniture quality

The porter t gift.

Alfa Color Labs

535 W. 135th St » Gardena, CA 90248
Phone (310) 532-2532

More into? Circle 114

Don’t forget to circle the
Reader Service number that
corresponds with the
advertised products,
new product listings, an
editorial features of interest
to you in this issue.
The Reader Service card is
located on page 97.

Call, FAX or Send For Brochure

VOI R MOST VERSATILE PROP

tpperum <hturrmn

Unique, Child-Size and Adult-Size
Antique Reproductions!

*Victorian Chippendale
eLouis XV *Queen Anne

Roger Cum Fhyl<graphs

Call 1-800-264-0090 or write P.O. Box 24049.3
Dept. PPA. Montgomery. AL 36124

More info? Circle 115

Y PROFITABLE LISTS FOR ~
PHOTOGRAPHERS!
* GRADUATING SENIORS

* ()ilu*f C.tulev « |.unities with ( hilriren
* PetOwners * Fing»K<*dfem.ilt»s * Inf.mis
+ Many other | onsumer A Business lists

ON Pill ASIR KIABIISOK [)|SKI 111
Our lists arc the BIS| We GUARANIH it'
We care about our customers A their problems
( Atl US TODAY"'

MIDWEST DIRECT MARKETING
5107 280th SI. NE « lowa City, IA 52240
phnm - 1-800-547-8997
fax: 1-319-643-581.2

Providing Profitable Mailinft Lists to
Hundreds of Photographers since 1982!

Handcrafted Backgrounds

TEXTURED, SCENICS, CUSTOM MUSLIN * ( ANVAS

»VJ Behind the Scenes
Lm 104 S Formosa Ave Call lor FREE brochure

A ago036 800.327.094h

“Complete Line
of Handcrafted Wedding
* Specialty Alboum*
Stocked at Leading
Distributors Nationwide”
FOR FREE CATALOG 4 NATIONWIDE DISTRIBUTOR UST CALL:
THE CAMILLE CO.. INC.

824 Bergen Street. Brooklyn. New York 11238

1-800-528-8855 « FAX: (718) 789-5551

vCAMILLE '

More info? Circle 116

The Morris Co.

1205 W Jackson Btvd
Chicago, lllinois 60607
312/421 5739

FAX 312/421 5079 ,

a3/ Bl dfiss)
15x 24 x25
BULT INTEST BUnON & ¥ 4-Ds0aer

See Us at PPA 97 Booth 900

More Info? Circle 117

This disk is worth
1110,000 to your
studio...

1Developed by a 28 yr Master
Demo this software tor only $20.

*One time entry ol clientand  «Print next appointment

personal Information day date, and time on
+Portrait, high school senior each ****x*

marketing, inventory, wedding +Prints maHmg lots/labels

and equipment solutions by yout selection
h’seasy and even fun to use. Start saving today!

Maciniuxh

C Ap/lullpfif rag]enn
~Windows 19

800-483-1492  iNm gom
FAX 602-483-7104 « E-mail a/photoitamug org

Ptip ZAMwpKILHy LI tomPT Inugri/AMNoAo pegy b

More info? Circle 118

Background Pattern Projector
< Add Variety - Add Profit
* Specially designed for While Lightning
* Uses easy to make standard 2 1/4 patterns
For information call or wit©
(206) 582-5767

10613 Sherwood Dr $ W
Tocoma. WA 98498

H8iH Comera Products,
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CLASS

All classifications $ 1 10 per word (includes two
words bold face caps) minimum $24 00 Add-
itional bold face caps, $1 80 per word Optional
Reply Box handling charge, $13.75 per ad
Closing date for new advertising, corrections
or cancellation orders, 15th of the second
month preceding issue date. Remittance
must be received with order. Mail ads with
remittance to: PPA Publications and Events, Inc,,
Classified Ad Department. 57 Forsyth St . N.W,,
Suite 1600, Atlanta. GA 30303 Replies toadver
tisements with box numbers should be ad-
dressed as follows Reply Box___ c/o Pro-
fessional Photographer

ALBUMS

WEDDING ALBUMS. FOLIOS, PLAQUES, PHOTO-
MOUNTS and FRAMES. ORDERS SHIPPED
SAME DAY RECEIVED to studio, wedding, and
portrait photographers. Name brands- Pro-Cralt.
Florentine. Topflight. Renaissance, Camille. TAP.

FREE
wholesale catalog MasterCard/VISA/American
ALBUM HOUSE. INC . . HI1757.

14181 FIVE LOCA-
TIONS: Cleveland Atlanta, Hartford Dallas. C.ih
forma TOLL FREE ORDERING 1-800-662-1000.

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS and FRAMES. ORDERS SHIPPED SAME
DAY RECEIVED to studio, wedding, and portrait
photographers Name brands Pro-Craft. Florenti
na. Topflight, Renaissance, Camille, TAP, Yankee
Ptak. Crescent. Sureguard. 3M FREE wholesale
catalog MasterCard/VISA/Amencan Express
ALBUMS INC. PO Box 81757 Dept PRO C.
Cleveland OH 44181 SIX LOCATIONS: Cleve
land Atlanta. Hartford. Dallas. California TOLL
FREE ORDERING 1-800-662-1000.

BACKGROUNDS

THE DENNY Mly Co Inc isthe worlds largest manu
lacturer ol hand painted canvas and muslin back
tor iFREEM colorcatalog with
complete information on backgrounds, props, manual
and motorized support systems along with various
studio accessories The Dermy Mfg Co Ire .PO Box
7200 Motxle Alabama 36607 800-888 5616 or 800
235-701? See Display Advertisement tor additional
information Backgrounds tor that individual LOOK1

BACKDROP FABRICS Wide Seamless Muslin
33,17, t6 1?7, 1C. 9 NEW! BLACK, 18%
GRAY AND SKY BLUE MUSLIN. Wide Seamless
Canvas 1?'. 10.8'. 7,6 Fabrication ol any size
within 24 txxtrs Fabric Dyes in Bulk w/free. easy
instructions Blackout fabrics, vinyls, grommets
and much more Our prices cant be beat"
CHICAGO CANVAS & SUPPLY 3719 W
awret < Aw agi 6 ¢ 773-478-5700

MUSLIN MAGIC. Purchase or rent one of our ere

ations Old backgrounds9 Call us about re-dymg’
HC-1 Box 33B, Martin, SD 57551 Ask lor Lindal
1800-600 2044

BACKDROP OUTLET Muslin and :anvas back
grounds, all sizes 8 colors, fast delivery, highest
quality 11'x12'$89 00, 11x21'$129 00, 16'x2T
$329 00 seamless Also glamour backgrounds 8
accessories, stands, stools, huge supply ol props,
new 1997 catalog 2215 S Michigan Ave . Chica-
go It 60616. 312 842 6550

THE EUROPA COLLECTION ol handpainted
muslins frort STUDIO DYNAMICS. Exquisite Call
lor a tree calalog 310-595 4273

94 PROFESSIONAL PHOTOGRAPHER STORYTELLERS /JOLT 1997
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HAND PAINTED muslin backgrounds used by
prosworld wide Increase sales 9 x9 -$59, 9 x15
-$99. 9x2T -$129 Quick, friendly service FREE
catalog on backgrounds, lighling, glamour
Steve Kaeser Backgrounds & Accessories, t-800-
495-8148 MC/VISA

VIRTUAL STUDIO! Rainy day weddings a prob-
lem? Location your thing? Soft, crushabie, light
weight backdrops by SUPERLITE to the rescue!
Many beautiful designs, "3 Ply Skits," "Lite-White,"
sizes up to 20 x30 FIND FREEDOM WITH SUPER-
LITE CUSTOM BACKDROPS. PATENTED. Call
516-746-0818. fax 516-248-2799

RAW MUSLIN Dirl Cheap 10x20 seamless as low
as $40 Paintor dye your own and save Formore
into  http //members aolcom /TriPhoto/indexhtm |
01919-782-3606

CAMERA REPAIR

HASSELBLAD OWNERS: David S Odess is a fac-
tory trained technician who specializes exclusively
in the repair of the Hasselblad system Previously with
Victor ttassetblad. Inc Prumpt service, resonable rates
All repairs guaranteed six months 28 South Mam S t.
Suite 104, Randolph MA 02368 617-963-1166

MAMIYA SPECIALISTS Fas!. Dependable. Repairs
lor professionals Richardson Camera Services. 2609
West Baldwin Rd, McHenry, IL 60050; 815-344-3674.

MAMIYA RB-67 REPAIR, specializing in RB-67 equip-
ment 26 years experience Jack's Camera Repair.
324 E North St.Ithaca, M| 48847. 1-800-896-9458

BRONICA, HASSELBLAD, MAMIYA repair spe
cialists We convert Hasselblad A12 magazines to
A24 Also, modify A12 and A24 magazines to pre-
vent accidental exposure on the paper leader
Christian Photo, Repair Dept .6721 Douglas Ave .
Des Moines. |A 50322 515-270-8048.

QUICK REPAIR and relurn ol studio strobes and
long roll cameras PHOTO SERVICES INTERNA-
TIONAL, INC. The Camera Store tor the Promo-
tional Photographer 1-800-346-3631

COMPOSITES

COMPOSITES: FRATERNITIES, Sororities, Po-
lice. Fire Depl Bands, etc Your choice of Letter-
ing Styles. Board Colors, colors for Lettering Max
imum size 40x60 plus copy prints Wrile or Call lor
Samples and Prices MSA, 122 S. Florida St.. Mo-
bile. AL 36606. 334 479-6555

COMPUTER SOFTWARE

PICTURE PERFECT or Windows Studio Business
Management Software Only $369 includes 1 yr.
ol upgrades and support. 30 Day free Evaluation
Period Callloll free 888 428-2824 or download at
wwwparrett net/pertecU Postnet Barcoding and
Lab Labels now ready’

DIGITAL SERVICES

PCL DIGITAL IMAGING SERVICE CENTER
offers state ol the art digital retouching service
by Repri Eliminates blemishes, glass glare, stray hair
or even switch heads Commercial application is
also available Outputs to 21/4 color negative him

Call 800-326-5846 for information PCL West Inc

16435 Ishida Avenue. Gardena. CA 90248

DIGITAL PHOTOGRAPHIC COLOR PRINTING
Calalog Sheets, Photo Business Cards & Photo
Restorations From your computer disk SPECIAL
100 Calalog Sheets $79 00 FREE SAMPLES
1-800-555-1337 Wicktord Digital Graphics

ELECTRONIC RESTORATION

DIGITAL PHOTO RESTORATION. Free samples,
price sheets and estimates All services 100% guar-
anteed 8x10 display on request Call AIRBRUSH &
ELECTRONIC PHOTO RESTORATIONS al 817
220-4991. Website: http//www tlash.net/~airbrush.

EQUIPMENT FOR SALE

LOWEST PRICE GUARANTEE on THE NEW ZIIE
and ZIll Autolocus long roll zoom camera PHOTO
SERVICES INTERNATIONAL, INC. The Camera Store
for the Promotional Photographer 1-800-346-3631

TRADE SHOW AND SELL. July 13-14 in Cleve-
land, Tennessee. New and used location and stu-
dio equipment, plus many national suppliers. Call
800-346-3631 for details and to register. Photo
Services International

USED CAMERZ ZIl, Jusl bought several, and sev-
eral more are on the way in Il you snooze on this
one you'll loose PHOTO SERVICES INTERNA-
TIONAL, INC. The Camera Store for the Promo-
tional Photographer 1-800-346-3631

Used photo processing equipment tor sale RK
EQUIPMENT CO., INC. 206-355-2716

NORMAN 200B batteries 200/200ws (lashes New
$79,95. includes SSH Uses Norman charger.
Kirkham's Sludio. 235 N Getty, Uvalde. TX 78801
1-800-355-4417

GLAMOUR STUDIO STUFF. We just bought the
contents of 50 plus glamour studios We are going
to move this sutff Used drapes wraps, fur stoles,
privacy panels, sequinced jackets, leather jack-
ets. denim jackets, feather boas, hats, jewelry,
professional grade bulk pack and individual use
packed makeup, hair spray, hair dryers, makeup
mirrors, cameras, lights, filters, film, posing
guides. And much, much more PHOTO SER-
VICES INTERNATIONAL, INC. The Camera Store
for the Promotional Photographer 1-800-346-3631

LONG ROLL CAMERAS NEW 8 USED, BEST
PRICES: Call 1-800-325-1358 Fax 314-432-8502 For
free catalog write to Schwartz Photographic Sales.
11736 Lackland Industrial D r, St. Louis. MO 63146

BEST PRICES, Guaranteed tor USED ZIl and ZIll
AUTOFOCUS long roll cameras PHOTO SER-
VICES INTERNATIONAL, INC. The Camera Store
tor the Promotional Photographer 1-800-346-3631

LIGHTING, BACKGROUNDS, PROPS, FLASH-
TUBES & LAMPS. Photogenic, Norman. Nova-
tron 8 Denny Products LOWEST PRICES INTHE
COUNTRY. .. WE BEAT ALL PRICES. Call Jay
Schwartz 1800-325-1358 or 314-469-1139

PROOF PROJECTORS, Used Astroscope Proof
Protectors Bargain priced Irom 99 50 PHOTO SER-
VICES INTERNATIONAL, INC. The Camera Store
tor the Promotional Photographer. 1-800-346-3631

USED LONG ROLL CAMERAS inspected and
guaranteed Complete systems as low as $300 Your
choice of forma!, Camerz ZIl with EIS $4800-$4900.
Camerz Classic $ 1000, Beattie Datronic $700-$ 1,500.
Beattie Portromc $300-5400. ZIl 35mm magazine
$300 Camerz Classic 8 SLR magazines $200
$300. Dalromc 8 Portromc magazines $100-S300.
revolving bases for ZIl $180, Nord $75. Camera
Classic $50, USED LIGHTING 8 TRIPODS. Photo
genic 8050MA heads with umbrella bracket $75,
Maiestic Model 1200 gear heads $140. Davis 8 San-
ford MH-2 tripod heads $25 NEW SPEEDOTRON
CA3 LIGHT CASES $130 This is the 4 section
hard case that was discontumed Kolorkratt PO.
Box 186. Austin MN 55912 Phone 800-631-6247

BOWENS PRO 120,1000 ws monolights. Photogenic
Master Rail systems. Lighthouse Monolight softhox-
es Jti Monolights. Photogenic Portamaster. Sky-
lighters. Flashmaster. and versatron lights, Norman
P808 Power packs, and the list goes on PHOTO
SERVICES INTERNATIONAL. INC. The Camera Store
for the Promotional Photographer 1-800-346-3631
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PHOTOMICROGRAPHY equipment, lull line of
economical microscopes/camera adapters Fiber
optic illuminators (or small product photos Cata-
logue and into at wwwseabird! com  Seabird
Technical 415-367-8320

UNDERWATER LIGHTING CONCEPTS custom
builds lights (or all of your underwater photogra
phyl/video needs Also, now available lor recre-
ational drivers! Call 770-473-9791

FILTERS FOR ALL LENSES. CLOSE OUT -ave
as much as 70% - filter sizes 37mm to 82mm plus,
series 5-6 7-8 Col Nate Lieberman. 23777 Mul-
holland. Hwy #163. Calabasas. CA 91302.
Phone/Fa* 818-591-1190

LONG ROLL CAMERAS. New 8 Used, Camera
ZIl, ZIIE & ZIIl with Auto Focus LOWEST PRICES
IN COUNTRY ... WE BEAT ALL PRICES. Call
Jay Schwartz 1-800-325-1358 or 314-469-1139.

EQUIPMENT WANTED

WE WANT TO BUY ALL OF IT. All of your studio
equipment Best prices paid PHOTO SERVICES
INTERNATIONAL, INC. The Camera Store for the
Promotional Photographer 1-800-346-3631.

WE PAY THE FASTEST (or Hasselblad, Mamiya.
Bronica. Pentax and Fuji Medium Format cameras
and accessories PHOTO SERVICES INTERNA-
TIONAL, INC. The Camera Store for the Promotion-
al Photographer 1-800-346-3631

WE PAY THE BEST and fastest for all of your long
roll cameras and studio equipment PHOTO SER-
VICES INTERNATIONAL. INC. The Camera Store
for the Promotional Photographer 1-800 346 3631

FURNITURE, PROPS

SEND FOR free catalog of environmental props
We have stumps, rocks, fences, etc Also chair-backs
and now a complete line of Victorian furniture and
stack-stools Write or call The Denny Mfg Co .Inc..
PO Box 7200. Mobile. Al 36607. 205 457 2388

CUSTOM-BUILT VEHICLES:

cars, school buses, antique trucks, race cars and
others Vehicles are two to four feet in length Call
for photos and price lists or to obtain a quote on
special requests 317-845 5192 or FAX 317-845-5369

HELP WANTED

PORTRAIT WEDDING PHOTOGRAPHER for presti-
gious L A Studio, with proven salesand management
experience Salary, benefits plus stock option Reply
Box MAY 100. c/o Professional Photograpfier

SCHOOL PHOTOGRAPHY COMPANY - jthem
California Three years solid experience in portrait
photography including children, families, schools,
sports, proms Degree required Full time position
available immediately We offer paid vacations,
holidays, sick, insurance, and retirement Fax your
resume to 714 545-5914 School Portraits by
Kranz. Inc

DIGITAL PORTRAIT STUDIO need lied pho-
tographer to do seniors, family’s, children and wed-
dings We have the latest in digital equipment photo
experience required Contact Michaels Photogra-
phy. 5010 Riviera C t, Fort Wayne. IN 46825

PHOTOGRAPHERS. . . be a part of our winning
team EMPLOYEE OWNED COMPANY seeking mo
tivated. career-oriented individuals with interperson-
al skills for pfiotographic positions We offer paid
training, health/life insurance, travel expenses, and
unbelievable retirement plan If you love photogra-
phy and have the desire to use state-of the-art pho-
tography equipment, FAX your resume c/o Human
Resources Manager. United Church Directories, a
| ifetouch Company. 419-468-0016 EOE

PORTRAIT PHOTOGRAPHERS needed for Texas
based portrait studio Must have experience in working
with camera room environment Salary plus benefits
Interested persons FAX resume to 214-739-2421

LAB SERVICES

SPORTS PHOTOGRAPHERS, prom photogra-
phers efc Check oul our low prices high quality,
and best service at Roberts Photo - The Lab
Supreme, Box 19301, Jacksonville. FL 32245, or
call toll free 800-999-2595.

ARCHIVING for LONG ROLL package finishing
Full service professional color lab Quality, fast turn-
around and personal service Capitol Filmworks.
Inc 1800-239-5343. Ext 127

PACKAGE FINISHING, 5x7. 8x10. 10x13, 11x14
16x20 packages from 35mm perforated (short
roll). 35mm unperforated (long roll), 120/220.
46mm. split-70mm Ideal Format 2/. x 2X) and full
70mm film. Store Promotions, Fund Raisers,
Family Groups, Glamour, Daycares, School Pack
ages. Cap and Gown, Seniors, Proms, Groups,
Sport Packages, Photo Buttons/Mirrors. and
Color Charms CANVAS PANEL MOUNTS with
packages FAST DELIVERY. Ask about our
FOUR DAY IN PLANT DELIVERY on year
round packages TOP QUALITY AND GOOD
PRICES. UNITED PROMOTIONS, INC., 433 | aw
ton Road. Charlotte. NC 28216. 800-362-4441
704-391-2992

SCHOOL PICTURE PROCESSING: Complete
service available including format packages from
70mm or 46mm and 35mm film, Proms, Memory
Mates. Classroom Group Pictures, and Hand Let
tered Composites. Elementary and Junior High
Memory books and Church Directories Fast ser
vice and higher quality from Herff Jones/Camera
Art. Box 100 Lewiston. MN 55952, 507 523 2101
WAIS 8005338030 HERFF JONES PROFES-
SIONAL FINISHING DIVISION, 12221 Riverwi«>d
Drive. Burnsville. MN 55337, 612 890 2200 WAIS
800-328 2924

ACADEMY PRODUCTIONS INC.:
YOUR FULL SERVICE PACKAGE PRINTING LAB.
= iout day mlab service
« Jxisistent quality
« Video editing for best choice and composition
« Competitive prices
» Packages available from 46mm, 1/2 70mm.
120-220 crop "0’
 Glarrxaur. daycare fundraisers, churches,
store promotions
* A wide variety ol packages to choose from
11x14, 10x13. 8x10, 5x7 and wallets
« Complete professional dept for proofing and
wedding candids
* Spixtsmates and trader cards
* Iree marketmg/Ohotography seminars
For more information on our many professional ser
vices CALL 1800 421 3523 OR WHITE ACADI MY
PRODUCTIONS INC . 6100 ORR RD. CHAR
LOTTE. NC 28213

B&W PROFESSIONAL LAB SERVICES  Ser-
vices limited to professional B&W photography
Bud/ek Photography. 22 Margaret S t. Dayton, OH
45410-1732. 1-800-371-7502. |AX 513-256-6380

BLACK & WHITE DARKROOM SERVICES
Finest quality enlarging, proofing, toning, and
more Free information and sample 8x10 Jonathan
Penney. 6 Adelaide Park. Center Moriches. NY
11934. 516-874-3409

LONG ROLL PACKAGE FINISHING—NOBODY
DOES IT BETTER! We get your orders right the
first time. Consistent quality will save you money
and increase your sales.

sconsistent color

sexcellent editing and spotting

*no missing pictures

swide variety of packages

son-trme delivery

scompetitive prices

sequipment sales and repair

scompetent technical assistance

*Kodak paper AND chemistry

If you are shooting on long roll or would like to try it.
call us for more information. Kolorkraft. 800-631 6247
608 10th St .NE. PO Box 186. Austin, MN 55912

STUDIO WALL PRINT SPECIAL 12 OFF C..r.in-
printed color 20x24s $26 00. 24x30s-$50 00
Prints cropped, dodged and burned to your spe-
cific instructions by Master/Crattsman photogra-
pher Minimum order to $10000 Szoke Color,
2765 West Jefferson. Springfield IL 62702, 217-
787 7088; FAX 217 787-9294

DIRECTORIES AND MEMORY BOOKS. | ull color
Choice of layouts and binding Color proof in 2
weeks Finished books in 2 weeks 4 weeks total
production time No minimum quantity Kolorkraft.
PO Box 186. Austin, MN 55912 Phone 800631-6247

LONG ROLL PRINTING - $1 10 unit quality service
& quick turnaround Ken Chinn Color Lab. 705
Gilmer Road. Longview. TX 75604 800-773-3996

SPORTS PACKAGES « SPORTSMATES

*Trader Cards

*Magazine Covers

*Photo Buttons/Mirrors/Magncts

*Sports Posters Up to 20x30

*Team Pictures from 5x7 to 20x30
From perforated 35mm. 120/220, 46mm. split
70mm Crop A or D UNITED PROMOTIONS, INC.
PO Box 668268, Charlotte. NC 28216-8268. 800
362-4441. or 704-391-2992

SCHOOL PHOTOGRAPHERS. ALSTON SCHOOL
PHOTOGRAPHY, INC. will help you Grow Your
Business and Earn More Money. You'll receive Top
Quality Prints and Services with QUICK DELIV-
ERY (3-4 weeks, even in the fall) from your LONG
ROLL 35MM & SPLIT 70MM FILM We also pro
vidle 24 HOURC S & TECHNICAL SUPPORT
and 1 COMPREHENSIVE CO-OP MARKETING
PROGRAM

available’ CALL ALSTON SCHOOL PHOTOG
RAPHY NOW!!! Al 800

to 54 Brunswick Ave Edison NJ 08817 WE'RE
PACKAGE PRINTING SPECIALISTS and we in
Vito you to COME GROW WITH USItt

PACKAGE PRINTING lirunder, la and all ly|»
ol school photos 35mm unperf to 70 long roll
Prompt service Attractive prices Computer Cokx
Lab 1800 491 9294

70MM, 120 AND 220 VERICOLOR Il tile pn
cessing and proofing Two day in plant service
Complete senior finishing, custom portrait, candid
and commercial finishing service Wallets through
40x60*5 Herff Jones/Camera Art, Box 1(X) | ewis
ton. MN 55952, 507 523 2101 WAIS 800 533
8031 HERFF JONES/PROFESSIONAL FINISH-
ING DIVISION, 13221 Rtverwood (Jnve Bun

MN 55337, 612-890 3200 WATS WXJ 328-2924

MAILING LISTS

MAILING LISTS
WEB-
STER MKTG CO. HU) 548H9H7. fA/ 7W 682 8734,

MISCELLANEOUS

VICTORIAN CLOTHES
phy Adjustable siles. Velcro closure;, in back
waist ribbons fridrxsed by Lisa Murphey Free
brochure Che/ Andree. 1750? Oxhill Ct . Spring.
TX. 77388 281 353 9819

BIG IDEAS FROM A SMALL TOWN NOTE
BOOK:

tips, things to build, sales aids, color card sam
pies $50 ft $4 SftH Mobile Cloud Plans $20 ft
$?SftH Photo Park Video "Photographing High
School Seniors livel' $60 ft $4 SftH Favorite
25 Senior Poses Set i Set2 $2? 50/set ft $2 50
SftH From Dave Jean, ft J D Wacker Photogra
phy by JD 250 N Mam St Clintonville. WI
54929 715823 2427

SPORTS & MORE—
have a complete line of unique prrxJucts for the
professional photographer and Photo Retailer
Sports. School. Seniors. Promotions Awards. Cer-
tificates and morelCustom Personalization avail
MADE IN US A inkee | ik
Company Call Monday-Fnday. 8am-5pm EAST-
ERN |IMF  1-203-367-4600
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DIRTY LENSES? Crytal Clear Lens Cleaner leaves
absolutely no haze or residue Dries instantly Safe
tor all glass multi ca it ind fitters SAMPLE,
send $1 in stamps to PHOTOGRAPHIC SOLU-
TIONS, 12017 Cranston Way, Bourne. MA 02532

THE BLUE BOOK, Directory of Geographic. Travel
& Destination Stock offers highly effective advertis
ing for photographers in print & on-line. Sign up for
the 98-99 edition now in production to ensure your
presence on the World Wide Web Call 800-727-9593
for more information or http//wwwag-editionscom

STATUETTES ORIGINAL wood $800 Armatex
$9.00 plus $4.50 S&H, Visa or MC accepted. Arma-
tex is a superior quality plastic available in five col-
ors For color brochure, price sheets, etc Contact
Statuette Mfg Co., 16688 Leland Dr. LeMars. IA
51031. 712 546-9618

RESTORATIONS

WHOLESALE C & R: Guaranteed quality or money
refunded Currently 1weeks in our shop. 2 weeks
for oils Everything done by hand in our plant
Printed on archival double weight quality photo
paper, made in U S A. Will not fade, spot or discolor
for generations to come. Instant, free estimates by
phone before you send work Free brochure
PHOTOS RESTORE D. 21 Memory Lane.. Box 3.
Board Camp, AR 71932 Phone 1-800-221-2195

SALES AIDS

POLYURETHANE PLAQUES AND FRAMES on a
contract or per order basis Any style, any size Call
or write Denny Manufacturing Co Inc . PO Box
7200. Dept PA. Mobile, At 36607. 205 457-2388

BOXES—Portrait presentation—BOXES finest
quality at wholesale prices. 4 "x5". 5"x5". 5"x7".
8'x10", 11"x 14", 16"x20", 20"x24" Purchase in
small quantities. 4'x5". 5"x5", hold 125 proofs
Send $1 for free sample. Aufenger. Box 223 W
York St Norfolk.VA 23510, 757 622 1144

SITUATIONS WANTED

PROFESSIONAL PHOTOGRAPHER with spe
cialty in portraits, weddings, babies, graduation
and commercial. 27 years experience Seeks po-
sition with studio photographer. PleaSe call Nor
man Applewhaite. 718 868-4253/917-323 0349

STUDIO FOR SALE

AERIAL/COMMERCIAL. Must be able to fly in air
craft w/o door Aerial library generates year round
income Light commerical George 860-741 0400

BIG CITY INCOME IN SMALL TOWN SETTING.
Beautiful, rural midwestern wedding/portrait studio
just 45 minutes from two major metro areas plus a
large, stable clientele base of 20 continuous years
behind it $200K gross in 1995' Turnkey with im-
mediate possession Will assist in iransition/fi
nancing Owner relocating Reply Box DEC 100. c/o
Professional Photographer

Beautiful WEST VIRGINIA Portrait Studio. 20 minutes
from Charleston Excellent reputation for 12
years-*-, weddings, seniors families, sports and
commercial Complete turn key, lights, cameras,
computer, everything included1Will assist in tran-
sition Experienced staff Great pricelOwner relo-
cating out of area Reply box APR200. c/o Profes
sional Photographer

WELL ESTABLISHED full service studio in college
town in NE lowa Over 20 years in same location
t xcellent sales and cash!low lurnkey operation Will
assistant in transition Call Clint at 319-382-6217

NEW YORK METRO AREA. Weddmg/Por
trait/School Studio Established 20 years Average
yearly sales for last 8 years over S580K Sale in-
cludes real estate which is income producing
Business $175K, building S475K Will assist in
transition and financing Reply Box JUNE 100. c/o
Professional Photographer
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STUDIO IN PARADISE, Key Largo. FL The Flori-
da Key's premier wedding.portrait and resort pho-
tography studio. 2,500 Sq Ft store front Commu-
nity involved with excellent reputation. Great year-
around weather and lifestyle. $139,000 305-451

6364 or rbphoto@ reefnetcom

SOUTHERN CALIFORNIA PORTRAIT STUDIO
female owner seeking professional photographer
partner to share business. Established in presti-
gious community for ten years. Specializing in
families, seniors, children, corporate, and wed-
dings. 2.000 sq.ft, store front studio with great rep-
utation. Please contact Jennifer at 800-501-FOTO

GETTIN® OLD...sellin' out! High-end studio be
tween world's largest casino and gorgeous New
England beaches. Will assist transition Why start
at the bottom9 401-596-0120

NASHVILLE AREA for 50 years. Portrait and Wed
ding Studio for sale 100K annual sales, includes
Cameras and Equipment. $30,000 - 615-824-9130

PORTRAIT STUDIO - greatest location, south
west Colorado—enjoy the great outdoors. Estab-
lished high end reputation. Fully equipped, every-
thing you need. Specializing in quality portraits,
seniors and wedding. Phone 970-259-9756.

BEAUTIFUL SANTA BARBARA can be your
home. Established portrait studio with a main
clientele of infants, children and families. Great
area with many fabulous, scenic backgrounds just
minutes from the door of this comfortable, well de-
signed space Studio is fully equipped with light
ing system, props, small sets, furnishing and fix-
tures Owner willing to aid in transition Serious in-
quiries only CAIll 805-962-5154.

Y'ALL COME TO DALLAS. Live where you work
7.000 square foot commercial studio, includes 3-
bedroom. 3-bath upstairs living area Only five min-
utes from downtown, with established client base.
Large enough for 2-3 photographers Lab services
next door Building $395,000 Business and equip-
ment negotiable 214-388-8525

Great LA STUDIO n the best area! Owner has inter
national business and needs to sell studio soon Will
assist in transition $150K has been spent on building
improvements $200K annual gross sales. Estab-
lished clientel Free 100 wedding gowns and tuxedos
Lighting, backgrounds, laminate machines and more
3.000 sq.ft Selling for $165K. Phone 818-512-1602

DOWNTOWN HOUSTON STUDIO. Owner retiring
studio with unlimited potential for aggressive oper-
ator Lucrative negative file and an impressive cus-
tomer list Publicity glossy portraits, Commercial, and
Copy & Restoration our specialties Excellent location
over 2,000 people per day walk by the studio door
Call Jack Stiles 713-759-9100. FAX 713-759-9623

DELRAY BEACH BOCA RATON AREA, FLORIDA
—Fine photography studio specializng in com-
mercial and private clientele. Established over 40
years Turnkey operation. Price Reduced' $114.900
includes land, building. Hasselblad photographic
equipment. Norman 2000 lamps, and office
equipment Inventory list on request Building
40'x20\ rear parking, new air conditioner and roof
Owner will assist for 3-6 months Terms to quali-
fied buyer The Prudential Florida Realty Office
561-736-2400 FAX 561-736-1560 Al DeMarco/
Marilyn Silver VM 561-736-4070. Ext 107/108

COMMERCIAL STUDIO located in West Michigan's
largest metropolitan community situated in the
heart of a multi-seasonal recreational, and cultural
area Many prominent clients patronize this well
equipped. 3.000 sq ft. studio, with coved wall, high
ceilings, offices and loading docks Retiring owner
will assist with transition and financing Real estate
not included Call 616-776-7499

INVESTMENT OPPORTUNITIES. Several studios
FOR SALE around the country Ideal for investors,
second locations, relocation, or new ventures Profit
margins show a great return tor the motivated pho-
tographer Creative financing available Ask for Dorn
Rotondo at C.M.B. & ASSOCIATES. 815-469-3500.

CONNECTICUT PORTRAIT STUDIO. Well estab-
lished studio with a great reputation and marketing
plan in place Grosses over $300.0CX) with excellent
net. High school and underclass in place. With or
without real estate. Will assist in transition and fi-
nance for the right person. Serious inquiries only.
Reply box JUNE400, c/o Professional Photographer

STUDIOS WANTED

COLUMBUS CAMERA GROUP Inc buys whole
studios or any part including cameras, film, dark-
room. long roll, lighting, and mlsc. No quantities
too small. Call 800-325-7664. Ask for Eric.
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Over 1,500 PPA

member studios are
enrolled in PPA’s
powerful consumer
wareness program
designed to help studios
compete for children’s
portraiture-one of the most @
desirable of all portrait
market segments.

hen

Yot enrol... i one tpn 4

Lifetime, you will receive a program guide
packed with marketng information that shows
VOLI, STt ;\ by step, how to plan and execute a year
round children’s and family portraiture program

b)/ I'he program stresses the

importance of creating
719 o 2
]f 0/ \\\... a portrait mstory ftor

each child, a concept that parents

nn m///w/r..
Membership inelu )

“"‘l" te Progr m(;:.-!\

In additon. vou will rec

quickly understand. It enhances the value of ) :
| * An mnal supply of th
e

Proy
| S

childhood portraiture as an historical heirloom

and promaotes « hildren’s self-esteem

O'ZU I'he personal portrait history
I <

(HH(('I\I Proviages voun
w )
()// s studio with a priceless

.yp;uu.mm\ to attract new business that

o [pdate newsletters - four times vearly f‘.
e Counter card/poster tor displays :\
e Newspaper, magazine and radio a %

erubicate { membership .

grows along with the family. It opens the door
the ultimate sales opportunity wall ¢ portrais Ton
the family home, an album for the parents, one tor
the child to have when he or she is grown, and even

albums tor the grandparents.

67'6) ’S‘ Once Upon A /./l:fm/,

how to enroll... vencir of ppa

‘LT".“:I\IH}‘ with no annual renewal fee

¢ If vou would like to become a PPA member so that

vou can participate in Once Upon A Lifetime, you

aREe

“ Learn maore about “l afetime”

can join the assoctation or receive more informaton 2
wer the .LI\:)‘:‘V\::'\ by calling PPA at (800) 786-6277 |
o : PPA mem o PRy, | [ Rt - July 18-23, 1997 - PPA National Convention
rd r the telephone by calling Marathon Press
at (?\()U) 2.’.?\ ()()")
FOrR MORE INFORMATION
CALL TopAy... (800) 228-0629 o Alsy see 0 ;



Sekonic because light isthe challenge

The Sekonic 1718. The pro's choice in a simple, versatile, rugged ambient/flash digital meter with 1/10 step accuracy.

Features unique dual axis pivot receptor head lor convenient meter reading at any angle Read its large LCD panel in any
situation with the On-demand Display Light Memory function, multiple flash reading and more Uses convenient AA batteries
Includes luriusphere. lumidisc and lumigrid tor reading incident, contrast and reflected light Accepts a 5° spot meter attachment" and ground glass pinpoint probe

See the L-718 at your Sekonic dealer, visit our web site, fax or mail for a full line catalog.

"special bonus -

5°Spot Attachment Only $25 15149 value)
" Linvteo Tinre Offer for purchases meck between May r ano
September 30 997 Jus:seal check with this ad and proof
orpurchase M of sale oar codec MAC oox label. registration

SEKONIC PROFESSIONAL DIVISION

MAMIYA AMERICA CORPORATION
8 Westchester Ptaza.EImsford, NY 10523 « 914-347-3300
For fast information FAX your request to 800-321-2205

E-mail infoifcsekonic.com « Web site www sekonic.com because light is the challenge5




