


uality...color balanci 3way you like, density...right on. Our
normal “lab standar balance is neutral/warm printed deep
enough for detail in the highlights. From that aim point oul||
* computer process control system stores your individual color
and density preference. If you.Jke warmer prints...done, lighter... done,"?
deeper...done. Each negative is video analyzed, every print is inspected at:
least three times, assuring color and density consistency. Order accuracy is
insured by a series of final inspection checks. Your special instructions are
followed to the letter. Our commit-
ment to quality will be a pleasant
supprise to you.

Numbered, copyrighted, top
quality previews too. Senior portrait
wallets may be personalized with
gold stamped names, personal
signature or typeset in white...free
Send us an order today, make us
your quality lab

NOT AIX DIGITAL IS THE SAME-
Digital imaging specifically designed
for the needs of portrait and wedding
photographers. Move people
or from one pose to anothe
effects, remove braces, stray
eyeglass glare and change
grounds at an affordable pric

The quality of digital art ¢
from lab to lab just as the qu
printing. Our digital team is
mitted to quality and

onte Zucker. M Photog..Cr.. F-ASP
North American Photo is just as integral a part of Monte Studio
las | am. With my total commitment to excellence. | have
~ complete confidence that my talent for creating fine portraiture
and wedding photography will - fyjfilled to its maximum potential when |
send them my film for proces d my negatives for final prints,
This lab is quality orient and through. | have been a customer
for many years and Ican s
reservation North Americ
the lab that | count on
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Handbook HANDBOOK

The most comprehensive source
ofmarketing information ever
made available to the industry.

Written by marketing experts, the
Professional Photographer's Handbook
presents effective strategies, tested

and proven by the top marketers in
the profession-included are these
vital marketing areas:

Take

e The Promotional Campaign
* Portraiture Displays & Exhibitions

0 <dat * Advertising Portraiture

» Person-to-Person Promotion

* Using Direct Mail Marketing
Step tOWard - Writing Sales Letters
« Studio Telemarketing
.. I . » Other Marketing Media
projuamiu) -« Partnership Marketing

« Client Education

and orderyour

» Relationship Marketing

Handbook TodaylO n 1

Marathon Press Inc.

Published by Mara

Noportrait or wedding studio owner can afford to he

without this 1INvValuable resource

that showsyou how to create a demandfor

yourphotography! Ca” (800) 228'0629
arathon Press Inc.
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Dennis Spiros is a Unique photographer.

Dennis' award winning swimsuit photography has appeared worldwide. Assignments have taken him from the
pristine beaches of Bofa Bora to the gritty glamour of the Atlantic City boardwalk. Dennis needs to know
his film will give him exactly what he wants, from first shot to last. He needs reliable consistency of color
throughout the entire lot. Because he enjoys experimenting, Dennis needs access to a wide variety of
film types in color and black & white. And since he has to process the shots he takes, Dennis also

needs a full range of top quality paper, chemistry, and darkroom supplies.

That's why Dennis has focused on Unique Photo.

Unique Photo offers Dennis same day shipping from a huge inventory of the best film, paper,
chemicals, cameras, and accessories from Kodak, Fuji, Canon, Nikon, Minolta, Agfa,
Konica, liford, Sigma, Tamron, Tiffen, Scotch, and more. Unique also has a complete line
of professional cameras from some of the best names in the industry. All products are in
stock, with guaranteed next day or second day delivery, at guaranteed lowest prices.

Call today to place your order. And ask for our latest catalogs.

1-800+631-0300
UNIQUE PHOTO

The best supplies. The best prices.
The best service. Guaranteed!

451 South Jefferson Street
Orange, New Jersey 07050-1292
Tel: 201-673-0100 « Fax: 201-6767577

InfoCenter: 1-800-769-1200

©1995 Unique Photo

See Us at PMA Show— Booth No.T-36

More info? Circle 27
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guarantee that he*ll still be happy

with his portrait by the time he's this bald again.

Could be 25 years. Could be 100. The point is. there’s no expiration date on Kodak’s
commitment to portrait photographers. | hat commitment s dearly staled in our Promise of hx<ellnto
program. As a member, you promise your customers that they Il be satisfied with their sitting.
Then, provided you use KODAK Professional Film, Paper, and Chemicals, we’ll guarantee the actual
prim for a lifetime. If at any time a customer is not satisfied due to perlormancc of a KODAK product,
a new print will be made AUmr expense. Plus, as a member of the Promise 0] Excellente program,
you'll have access to promotional programs, informative newsletters, and our toll-free marketing
support fine. Not to mention the leverage of the world-renowned k<)DAK brand.

The Promise ofExcellence program is an easy way to keep both you and your customers smiling
long after the picture is taken. To become a participant, orjust gel more information,

call us at 1800 717-4040. We're behind von, baby.
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PRESIDENT

S MESSAGE

By William L. Martinelli, M.Photog.Cr., CPP

ne oF the ways

PPA helps its mem-
bers compete in today’s
economy is by provid-
ing marketing assistance
through education, re-
search, and promotional
goals. | think it's interesting to
look at what other businesses
and associations are doing.

Here are two examples:
The American Institute of Cer-
tified Public Accountants (AIC-
PA) will spend $3 million for
just six months of television,
newspaper, and radio advertise-
ments. Their consumer awareness campaign
will continue for thre" to five years. Over
70 percent of the AICPA’s state affiliate
associations will contribute additional
funds to this marketing effort—the Colorado
State Society of CPAs will spend $66,000.

Perhaps you've seen the nationwide
800-DENTIST commercials. The television
campaign is a “soft sell” with a toll-free
number that refers callers to dental profes-
sionals in their areas. Participating dentists
pay from $750 to $T,500 per month, de-
pending upon the size of their market area.

There’s no guarantee that a particular
marketing effort will result in immediate,
tangible returns. No simple solution will in-
stantly bnng a constant stream of new cus-
tomers to our doors. Responding to falling
milk consumption, California milk producers
have spent $23 million on the “Got Milk”
advertising campaign. The result has been
only a 1 to 3 percent increase in sales, how-
ever, if a decline in sales has been reversed,
this campaign has been a success. As you
can see, these tnurnphs don’t come cheap.

PPA’s entire annual budget is only
about $6.5 million. According to a recent
edition of the Consumer Magazine Adver-
tising Source, a single insertion of a full-
page color ad in Parents costs $57,030;
Better Homes and Gardens: $151,550;
and Brides: $35,950. Under our existing
budget, PPA simply does not have the
money to carry on a high-profile, thorough
campaign. Any national advertising effort
would require considerable funds to be
contnbuted by our members.

For PPA and its members, building con-
sumer awareness of professional pho-
tography must be a combined effort. Here
are some of the things PPA is doing to
promote professional photographers:

* PPA has purchased a full-page color
ad in Martha Stewart’s Weddings, on sale
January-March, 1996. This advertisement
will be located next to a 10-page article on
choosing a wedding photographer. More
than 1.3 million readers will be informed of
PPA’s 800 number referral service and the

The Art of

advantage ofselecting a
professional to capture
wedding memories.

» PPA distributes arti-
cles and press releases
on professional pho-
tography through a na-

tional syndication service. In
summer 1995, three different
articles on portraiture were
printed in an estimated 288 pub-
lications, representing PPA to
more than 17 million readers.

* Thanks to PPA’s proactive
relationship with Kinko’s copy
centers, persons who want addi-

tional prints of professional photos are re-
ferred to PPA so that the creators can be
located, resulting in protection of copyrights
anj additional revenue to the photographer.

PPA will continue to seek cost-effective,
creative solutions, but PPA cannot do it all.
You must put to work the tools PPA provides
—through your time, effort, and money.

» Marketing. The Once Upon a Lifetime
consumer awareness program is designed
to help studios compete for children’s por-
traiture business. More than 1,000 studios
now use this sales and marketing tool to
increase sales.

« Education. Learn and apply new skills in
sales and promotion. Participate in our an-
nual Marketing and Management confer-
ence. Take advantage of PPA’s Marketing &
Management information program (at no
charge for all professional active members).

» Research The full text of PPA’s recent
market research report will be available this
month. This national consumer marketing
survey targeted the photography buying
habits of households with children. The ma-
jority of the respondents has annual family
Incomes of $25,000 to 575,000, which repre-
sents 65 percent of American households.

After reading the Winfield report, some
members may want to reconsider their
hours of business. Let’s face it, portraiture
is a luxury item. For many consumers, pho-
tography must occur during “free time.”
Smart retailers are open dunng the hours
customers are willing and able to buy.

Over the years, I've telephoned many
PPA members and found that many rely on
answenng machines—even during “busi-
ness hours." I've often wondered how many
potential customers are lost because
someone did not answer the phone. Do
your prospects leave you a message or do
they call one of your competitors?

When was the last time you reviewed your
company’s marketing plan? Now, at the start
ofthe new year, is agreat time to take a look
at your business strategies. As a member of
your team, PPA will continue to help you with
the many facets of the art of marketing. s



“Perfect Mount is smooth, clean, permanent
and Crescent always backs us up with
exceptional customer service and support.”

Cindy AgailS General Manager, Burrell Colour, Inc.

Burrell Colour, Inc., the nation’s largest professional photo lab, uses Crescent Perfect Mount Self-Adhesive Mounting Board, exclusively, for all
dry-mounting orders. Burrell depends upon Perfect Mount "because it is the only self-adhesive mounting board that assures us of the quality
our customers demand. ” Perfect Mount always means smooth, fast, easy dry-mounting. No bubbles. No dclamination. No problems. Burrell s
professional photography customers are as particular about mounting as they are about their own images and will settle for nothing less than
perfection. With Perfect Mount you always have a second chance. Only Crescent Perfect Mount features a revolutionary, acid-free adhesive that
allows trouble-free positioning and repositioning until firm pressure is applied to create a permanent bond. If Burrell Odour depends upon Perfect
Mount Self-Adhesive Mounting Board for all of it's dry mounting, shouldn’t you?

For more information about Perfect M ount Self-Adhesive M ounting Board or to order a free sample pack,
call Crescent Cardboard Company at 1-800-595-5544 and askfor Department SB-215.

"
Crescent

Innovators o fCreative Paperboard Products Since 1902
Crescent Cardboard Company, 100 West Willow Road, Wheeling, 1llinois 60090 USA

More info? Circle 28



PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.
The Healey Building, 57 Forsyth Sreet Northwest, Suite 1600
Atlanta, GA 30303
404-522-8600 800-786-6277 + FAX: 404-614-6400

1995 PPA BOARD
President
‘William L. Martinelli, M.Photog.Cr.
1118 Cypress Avenue, San Mateo, CA 94401
President-Elect
‘Helen K. Yancy. M.Photog.M.Artist.Cr., CPPS, A-ASP
824 Dover, Dearborn Heights. M1 48127
Vice-President/Treasurer
'‘Bert Behnke, M.Photog Cr., CPP
20500 S. LaGrange Road, Frankfort. IL 60423
Chairman of the Board
‘Marvel Nelson. M Photog.Cr. Hon M Photog. Hon F-ASP, Hon.A-ASP
Box 52678. Tulsa, OK 74152-0678
Directors
Duncan S. MacNab, M.Photog.Cr.
Box 1049. Bozeman, MT 59771
Emile Navarre, Cr.Photog.
1200 West Causeway. Suite 19. Mandevilie, LA 70471
Bill L Bruton, M Photog Cr.. CPP
Box 3511, Cleveland. TN 37320-3511
Donald C Mitchell, Cr.Photog., CPP
4060 Flying “C” Road. #25, Cameron Park. CA 95682
Stephen C Best. M Photog Cr.
5150 N. Royal Atlanta Drive. Tucker, GA 30084
Dominic lodice, MEI.Cr., CEI
814 Chaddick Orive.Wheeling. IL 60090
William F. Stevenson. M.Photog Cr
RR2. Box 2252 Middle Road. Lake George, NY 12845
Robert D Lloyd. Cr.Photog., CPP
Rt. 2. Box 32. Girard. IL 62640
Industry Advisor
Mark H. Roberts, President
Art Leather, EImhurst. NY 11373-2824
Group Liaisons
Art/Tech— Robert D. Lloyd
Commercial/Corporate/Advertismg— Bill L Bruton
Electronic Imaging— Steven C Best
Portrait— Duncan MacNab
Wedding— Donald C. Mitchell
Publisher/Executive Director
‘Andrew N Foster. Jr.. M.Photog Cr.. CPP
Legal Counsel
Howe and Hutton
Chicago. lllinois
PPA DIVISIONS/GROUPS
Chairman— Helen Yancy
Vice Chairman— Don Mitchell
PPA GROUP CHAIRMEN
Art/Tech— Caroll Van Deventer M.Artist.

118 North Broadway, 8ox 395. Cleveland, OH 74020
Commercial/Corporate Advertising— Charles Finlay. M.Photog Cr., CPP
141 E Main Street. Ashland, OH 44805
Electronic Imaging— Eddie Tapp, Cr Photog CPP
955 Smoketree Drive. Tucker, GA 30084
Portrait— Frank B Salas, Cr.Photog
13171 Rosecrans Avenue. Santa Fe Springs. CA 90670
Wedding— Joy Lynn Batchelor
619 Oberlin Road. Raleigh, NC 27605
PPA Executive Staff
Kimberly Brady, Editorial Director
Sherry Crisp. Director of Communications
Donna R McMahon. Assistant Executive Director
J Alexander Hopper, Director of Membership
Scott Kurkian. Director of Finance
‘Executive Committee of the Board

*/PRO!ISSIONAI PHOTOGRAPHER JANUARY 1996

)ATELIXES

PROFESSIONAL PHOTOGRAPHER'S
GUIDE TO SPECIAL EVENTS

If your organizations convention, workshop, seminar, or exhibition dates aren't list-
ed in these pages, you may be missing potential revenue from would-be atten-
dees. Submit your dates early and include organization name, convention loca-
tion. city, and state, and include a contact person's name, title, and address
(phone number, including area code, for exhibits only) So readers may realistical-
ly plan to attend events listed here, Professional Photographer needs to receive list-
ings. if at all possible five-and-one-half months in advance These listings are
published at no cost, strictly as a service to readers. Professional Photograph-
er's editors reserve the right to select events to be announced in these pages, and
to determine when announcements will appear. Editors are not responsible for
conflicting or incorrect dates For readers' convenience, each event is identified
with a code preceding its name: Convention. W=workshop S=school. E=exhibit
Send all Datelines additions or corrections to Debbie Todd:
Professional Photographer
111 Corsaire Lane. Schaumburg IL 60173
708-330-2802: FAX: 708-330-2803

PPA events

MARCH 1. 1996
E: Accepting Prints for International
Print Competition

APRIL 1, 1996
E: Deadline lor Negative Retouching
for International Print Competition

APRIL 8. 1996
S: Super Monday Stuaios around the
United States Canada, and Mexico

APRIL 12. 1996
E: Deadline for all entries in Interna-
tional Print Competition

MAY 19-23. 1996
E: International Print Competition. At-
lanta, GA

JULY 12-17. 1996
C:. PPA '96. Orange County Conven-
tion Center. Orlando. FL

JULY 18-23. 1997
C:. PPA 97. Las Vegas Convention
Center, Las Vegas. NV

JULY 24-29, 1998
C: PPA 98. New Orleans Hilton Hotel.
New Orleans. LA

JULY 23-28. 1999
C: PPA 99. Georgia World Congress
Center. Atlanta. GA

1996 events

JANUARY-SEPTEMBER

S: Full-day Winona Classes Frank Dis-
pensa. 30 Brothers Road. Wappmgers
Falls. NY 12590

MARCH 1-4

C: PPA of Massachusetts. Sheraton
Inn Plymouth Massachusetts Nancy
Greer Vice President. Programs. 46
Long Pond Road. Plymouth MA
02360

MARCH 1-4

C. PP of Oklahoma. Clarion Hotel. Ok-
lahoma City. Oklahoma. Sam Hyden.
President, 4709 N MacArthur Boule-
vard. Oklahoma City OK 73122

MARCH 1-6

C: Tennessee PPA. Hyatt Regency.
Knoxville. Tennessee. Christa Pasnell
Executive Secretary. 840 Holly Ave
South Pittsburgh, TN 37380

MARCH 9-11

C. PP of Ohio. Hyatt Regency Hotel.
Columbus. Ohio. Gene King, 1024
Dublin Road. Columbus. OH 43215

MARCH 9-12

C: APP of Illinois. Springfield Renais-
sance Center. Springfield. lllinois.
Mary Pierson. Executive Secretary, 579
E 12th Street. Lockporl. IL 60441

MARCH 16-19

C: Kansas PPA. Ramada Inn West Air-
port. Wichita. Kansas. John Alt. President,
8995 West Central. Wichita. KS 67212

MARCH 17-18
C: Triangle PA Inc. Marriott Greentree.
Pittsburgh. Pennsylvania. Sam Pelaia.
Executive Secretary. 441 State Street
Baden, PA 15005

MARCH 24-29

S: New England Institute of PP. Sea
Crest Resort. North Falmouth. Massa-
chusetts Serafino Genuano 659
Sandy Lane. Warwick, Rl 02886

MARCH 29-APRIL 2

C: PP of Michigan. Radisson Plaza
Hotel. Kalamazoo Center. Michigan.
Ron Tocco Executive Oirecfor. 19276
Eureka, Southgate. MI 48195

MARCH 29-APRIL 3

C: Southwest PA. DFW Hyatt Hotel.
Emile Navarre. Executive Director.
1200 West Causeway Suite 19. Man-
deville LA 70471



M akea
Bigger Splash!

Save During CPQ,SAnnuaI Big Print Special.

It's the perfect time to update
your studio samples and display
prints. Plus, it’s a great opportu-
nity to capture big profits from
additional large print sales.

Call today for more details...
toll free 1-800-537-8399.

Custom' Custom*  Economy  Economy

Size Regular Special Regular Special
U6x20 3250 2275 1995 1397
20x24 5695 3987 H 325 2275
"20x30 145 4533 4095 28 67
82 50 5775 49 95 3497
120 75 84 53 59 95 497

185 00 129 50

231 25~ 149 28

Big Pont Special m effect January ~April Due to the
extensive negative manipulation and finishing involved m
producing competition prints we are ima&ie to offer them
as a part of the Big Pent Special ' Dodging, cropping and
burning in according to your specifications Normal dust
spotting included Additional finishing services may be
ordered if desired, such as negative and pr m

regular pricing

Ask lor More. Ask for CPQ
550 Industrial Of PO Box 8014
Cleveland, TN 37320

(423) 479 6186

Toll-free 1800) 537 8399

Save 30% on 16x20 & Larger Prints During CPQ’ Big Print Special!

More info? Circle 29



DATELINES

MARCH 30-APRIL 2

C:. PPA ol British Columbia, Grand
Okanagan Hotel, Kelowna. British
Columbia. Kenl Wong. Publicity Chair-
man, 405 Laurier Drive, Kamloops.
British Columbia, Canada V1S 1C2

APRIL 14-15

S: PP of Louisiana Inc . Holiday Inn
Holidome, Lalayelte, Louisiana. Emile
Navarre. Execulive Director. 1200 West
Causeway. Suite 19. Mandeville,
LA 70471

APRIL 19-24

C: PPA ot Missouri. Hilton Plaza Inn,
Kansas City Missouri Gerald Schlom-
ei. Convention Chairman 304 S Ohio
Sedalta. MO 65301

APRIL 21-23

C:. Intermounlain PPA. Park Hotel
Pocatello Idaho Leon Larsen Chairman.
312 N Ridge. Idaho falls. 10 83402

APRIL 21-24

C: PPA ol Pennsylvania, Sheraton Inn
Pittsburgh North. Mars. Pennsylvania,
Jan Barnott, Convention Chairman.
RRI, Box 103A, DuBois, PA 15801

APRIL 27-MAY 1

C:. PP ot lowa. Hotel Savery. Des
Moines. lowa, Deena Gowdy. Executive
Secretary. PO Box 386. Johnston. 1A
50131

APRIL 28-29

S: PP ol Indiana Inc. Spring Mill Slate
Park. Marshall. Indiana, Mack Porter
Executive Director, PO Box 1494.
Martinsville. IN 46151

APRIL 28-MAY 1

C: Northern Light Regional Conven-
tion, Madden's Resort. Brainerd, Min-
nesota. Pam Carlson, Executive Man-
ager 525 Tilden Street, Fairmont. MN
56031

MAY 5-6

W: Wedding Photography Work-
shop  PPA Merits Course, John and
Mary Beavers. 7510 Winters Chapel
Road. Atlanta, GA 30350

MAY 26-29

S: The Wedding Style ol Stephen
Rudd— PPA Merit Course, Stephen
Rudd, 218 Carlton Street, Toronto. On-
tario, Canada M5A 2L1

JUNE 2-6

C: Mid America Institute ot PP. Univer-
sity ot Northern lowa. Cedar Falls,
lowa. Charles Lee. Registrar, 220 East
2nd Street. Ottumwa. 1A 52501

JUNE 10

W: PPA of Massachusetts, Radisson
Inn, Marlboro. Massachusetls. Nancy
Green, Vice President, Programs, 46
Long Pond Road, Plymouth, MA
02360

JUNE 23-25

S: PP of North Dakota. Medora. North
Dakota. Jim Robideau, Chairman,
1462 194 Bus. Lp. E. Dickinson. ND
58601

JUNE 23-25

S: PP of Oregon, Inn ot the Seventh
Mountain, Bend, Oregon, Shirley Hol-
zmger Executive Manager. PO Box
849, Grants Pass, OR 97526

JUNE 23-26

C: PP ot Mississippi-Alabama Inc., Ra-
mada Inn, Tupelo, Mississippi. Charles
Swimmer, President, 107 Front St., luka
MS 38852

JULY 28-29

S: PP ol Nebraska. New World Inn.
Columbus, Nebraska. Tom Sterba,
Chairman. 5726 "A" St. Omaha. NE
68106

AUGUST 11-14

C: PP ol Louisiana Inc.. Royal Sonesta
Hotel, New Orleans, Louisiana. Emile
Navarre. Executive Director, 1200 West
Causeway. Suite 19. Mandeville, LA
70471

AUGUST 11-16

W: PPSNY. Hobart College. Geneva.
New York, Lew Rodabaugh. 34 N. Tim-
ber Lane. Almira. NY 14904

SEPTEMBER 7-11

C: Florida PP Inc., Sheraton World Re-
sort, Orlando. Florida, Theresa A Say-
lor, Executive Director, 2312 Farwell
Drive, Tampa, FL 33603 j

PPA/Winona Continuing Education System

Winona School Courses

Winona Interntional School

57 Forsyth St,, N.W., Ste. 1500
Atlanta, GA 30303
800-742-7468, Ext. 266

TRADITIONAL PHOTO COURSES
JANUARY 29-FEBRUARY 1
Portrait It, Course #56003; Instructor
Maik Allen. M Photog Ci.. CPP

FEBRUARY 26-29

A Week With Don Blair Course
#56005. Instructor Don Blair M Pho-
tog.Cr. A-ASP, F ASP, CPP

MARCH 4-7
View Camera Techniques; Course
#56023, Instructor; Ken Meade, M Pho-
tog Cr.. CPP

MARCH 11-14
Adverlising/Commercial/Corporale
Photography; Course #56006: Instruc-
tor Ken Meade. M Photog Cr. CPP

MARCH 18-21
High School Seniors, Course #56007
Instructor; Mark Allen, M.Photog.Cr, CPP

MARCH 25-28

Preparing tor Certilication Level 1
Course #56008: Instructor Jim Mc-
Donald M Photog Cr.

ELECTRONIC IMAGING COURSES
JANUARY 29-FEBRUARY 1
Advanced Adobe Photoshop 30.
Course #56203 Instructor: Eddie Tapp.
CrPhotog, CPP

FEBRUARY 12-16
Adobe Photoshop 3 0, Course #56204.
Instructor: Eddte Tapp. Cr Photog.. CPP

FEBRUARY 26-MARCH 1
Imaging in Government. Course #56205.
Instructor Gary French

MARCH 4-8
Adobe Photoshop 3.0; Course #56206,
Instructor: Laurence Gartel

ON-LOCATION COURSES
FEBRUARY 19-21

Wedding and Portrait Photography;
Course #56304. Instructor Len Dixon.
M.Photog.Cr.. Minneapolis, Minnesota

FEBRUARY 26-29

How to Become a Certified Profession-
al Photographer; Course #56305; In-
structor Mark Allen, M.Photog.Cr .
CPP; Bay City. Michigan

FEBRUARY 26-29

Portraiture and Wedding tor 1996;
Course #56310. Instructor Fabian Kra-
jnalnik. Encino, California

MARCH 3-6

Contemporary Portraiture; Course
#56303; Instructor Clay Blackmore,
Cr Photog., CPP; Silver Spring, Maryland

MARCH 11-14

The Five Easy Steps to $1,000 Portrait
Sales; Course #56306: Instructor Jon
Wolt. M Photog Cr. Tuscon, Arizona

MARCH 18-21

Advanced Portrait and Strategic Studio
Operations; Course #56307: Instructors
Rene Genest. M Photog. and Joan
Genest, M.Photog Cr., Southington,
Connecticut

Affiliate School Courses

JANUARY 21-26

The Triangle Institute ot Professional
Photography. Pittsburgh Greentree
Marriott, Pittsburgh. Pennsylvania.
Samuel Pelara 412-869-9281
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MARCH 24-29

New England Institute ot Professional
Photography. Seacrest Resort. North
Falmouth, Massachusetts, Seralino
Genuario, 401-738-3778

APRIL 21-26
The Georgia School ot Professional
Photography. North Georgia Tech
Clarkesville. Georgia; Tom McCollum.
770-972-0619, or Louis Tonsmeire.
770-386-2702

APRIL 21-26
The Texas School ot Professional Pho-
tography Sam Houston State Universi-
ty. Huntsville, Texas. Don Dickson,
806-292-2276

APRIL 22-26

The West Coast School. Session One.
Brooks Institute, Santa Barbara. Cali-
fornia; Richard Giachetto. 800-439-
5839

MAY-AUGUST 1996

Mt. Carroll Center for Applied Photo-
graphic Arts. Campbell Center tor His-
toric Preservation Studies. Mt. Carroll,
lllinois; Doug Bergren, 815-946-2370

MAY 12-17

The Wisconsin Photographers School
at Treehaven. Treehaven, Rhineland-
er, Wisconsin. Dennis McGill. 715-
369-2535

MAY 19-23

The Florida School ot Professional
Photography. Daytona Beach Commu-
nity College. Daytona Beach. Florida
Theresa Saylor, 813-872-0532

JUNE 2-6

Kansas Professional Photographers
School Bethel College  Newton,
Kansas Dave Mencl. 316-662-7781

JUNE 2-6

Mid-America Institute ot Professional
Photography University ol Northern
lowa, Cedar Falls. lowa; Janet Lee.
515-683-7824

JUNE 9-14

The Golden Gate School ol Profession-
al Photography College of Notre
Dame, Belmont, California; James Inks,
Director, 800-442-0319

JUNE 9-14

Great Lakes Institute ot Photography
Northwood University Midland, Michi-
gan; Ronald Nichols. 517-627-2159

JUNE 16-20
Illinois Workshops. Pete Marquette
Lodge, Grafton, lllinois: Bret Wade.
217-245-5418

JUNE 24-28

The West Coast School. Session Two;
University of San Diego. San Diego.
California; Richard Giachetto, 800-
439-5839

JULY 29-AUGUST 2

The Long Island Photo Workshop.
Dowling College, Oakdale. Long Island,
New York: Ronald J. Krowne, 516-487-
1313. or Alvin L Friedman, 516-345-3756

AUGUST 11-16

Professional Photographers' Society ot
New York Inc. Photo Workshop. Ho-
bart/William Smith Colleges, Geneva,
New York: Lois Miller, 716-226-8351,
Lew Rodabaugh, 607-732-0210

AUGUST 12-18

North Carolina State University. Jane S.
McKimmon Center, North Carolina
State University. Raleigh. North Caroli-
na Ariinda Taylor or Bethany Camp-
bell. 919-515-2261



1996

BED & BREAKFAST SABBATICAL WORKSHOPS

A place to step out of your hectic life, reflect and gain perspective,
while learning new photographic skills and techniques.

SANTA BARBARA, CA
APRIL 28-MAY 3

LANCASTER COUNTY, PA
JUNE 9-14

MYRTLE BEACH, SC
SEPTEMBER 22-27

Tuition includes five nights accommodations in beautiful areas, a shared breakfast
to start each morning with inspiration, buffet lunch on the first day of class, a
Master Set of images and class group portrait,
tuition: $890.

PPA members receive one education merit.

For further information and brochure, call Joyce Wilson, 317-786-1769

More info? Circle 31



BOCEN

BEFORE WE PUT
OUR NAME ON A
TRIPOD, WE
VIEW IT FROM
EVERY ANGLE.

Top to bottom, versatile Bogen/
Manfrotto tripods are designed to
give you rock-solid stability from
any viewpoint, plus outstanding
ease of operation.

Made of hard-finish, high strength
aluminum alloys, all Bogen/Manfrotto
tripods feature removable heads with
a unique locking system.

Whether you work in the studio or
on location, use 35's, medium
format or view cameras, there's a
Bogen/Manfrotto Tripod that's right
for you They're available with a wide
choice of heads, dollies and acces-
sories so you can select the combin-
ation that best suits your needs

Any Wai you look at them, they're
worth looking into.

For more information, see your
dealer or write

Bogen Photo Corp

565 East Crescent Ave., P.0 Box 506,
Ramsey, NJ 07446-0506

201 818-9500

we wouldn't buy ourselves.

More info? Circle 30
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Kodak Awards Scholarships at Eddie Adams Workshop

Sarah A. Friedman and Shingo Waka-
gi, both of New York, were the recip-
ients of $2,500 scholarships present-
ed by Eastman Kodak at Barnstorm:
The Eddie Adams Workshop VIII.
The workshop was sponsored by
Eastman Kodak and Nikon and held
at Adams’ Catskill Mountains farm in
Jeffersonville, New York. Out of
1,000 entries, 100 were chosen to

participate in the workshop after a
rigorous portfolio review by a panel
of judges representing top publica-
tions, picture agencies, and news or-
ganizations. Adams, a Pulitzer Prize-
winning photographer, has been con-
ducting the workshops since 1988.
The scholarships were awarded based
on the students’ performances and
attitudes during workshop assignments.

“Songs of My People” Exhibit Donated to Missouri University

“Songs of My People,” an exhibition
of more than 150 black-and-white
photographs chronicling the African-
American experience, has been do-
nated to the historic collection of the
Missouri University Museum of Art
and Archeology. The exhibit was or-
ganized by the Corcoran Gallery of
Art, developed for circulation by the
Smithsonian Institution Traveling Ex-
hibition Service, and sponsored in
part by Time Warner Inc. in honor of
J. Richard Munro.

D. Michael Cheers, University of
Missouri-Columbia alumnus and
photojournalist, donated the exhibit,

which received mass critical acclaim
in its three-year, worldwide tour and
resulted in a book and a TV special.

Events & Competitions

Florida Photocollectors is holding the
1996 First Annual Gainesville, Florida,
Camera and Photographic Show at
the University Centre Hotel on Saturday
February 17 from 11AM to 5PM The
show will feature free camera repairs, new
and used cameras, and darkroom equip-
ment and accessories. For more informa-
tion or a reservation form, contact Florida
Photocollectors, P.O. Box 222, Ware,
MA 01082, or call 904-854-9497.
-
Professional travel photographers
List Dennis and Nevada Wier will tour
the country to conduct Visual Journeys,
a one-day photo seminar on creativity
and adventure in travel photography.
The seminars will be presented in major
cities, including Dallas, Seattle, San Fran-
cisco, and Los Angeles, from February
10-March 30. For more information
and reservations, call 505-983-1400.
|

Santa Fe Workshops in New Mexico is
offering new winter workshops in 1996.
The two one-week sessions will run from

Feb. 25-March 2 and March 3-9. The ses-
sions will cover subjects on studio and
outdoor photography, including a course
with Paul Slaughter called “Winter Pas-
sages Through New Mexico.” For more
information, browse the Workshops’
home page on the World Wide Web
(http://www.nets.com/sfworkshop.html),
or write to Santa Fe Workshops, Box
9916, Santa Fe, NM 87504; 505-983-
1400; FAX: 505-989-8604; e-mail:
(sfworkshop@ nets.com).
-

The Vermont Professional Photogra-
phers will hold their 1996 Annual Con-
vention May 4-6 at the Inn of the Six
Mountains in Killington, Vermont. There
will be various speakers at the three-day
convention who will address such sub-
jects as historical use of large-format
cameras, digital imaging, and children’s
portraiture, as well as the associa-
tion’s annual image competition and
awards banquet. For more infor-
mation and entry forms, call Donna
Goodhue at 802-775-2520. J


http://www.nets.com/sfworkshop.html
mailto:sfworkshop@nets.com

BREAKING UP IS HARD TO DO.

This is the song you hear from Mamiya RB67 owners

wh

en it’s time to trade in their “old workhorse". But, we

want to ease the parting. We want to help you retire
your oldest RB67 or RB67 PRO S cameras before they

ret

ire themselves. So for a limited time only, your

Mamiya dealer will give you $200 FOR YOUR RB67

an

d $400 FOR YOUR RB67 PRO S - when you

purchase a new Mamiya RB Pro SI) body or RZ67

PRO II outfit. Remember, these are guaranteed
amounts - regardless of age or condition.
Here’s another reason to turn in your
old Mamiya workhorse: Your new RB

Pro SD uses the same lenses,

! QD Wm EB magazines and accessories as your old

We want your old rrct-

RB67. You can enjoy all the same
features you loved about your old RB —

willing to pay for it - $400”~ .~ r™Q0 S and we're revolving back, bellows focusing and

and $200 for your RBfiT HV ~ V ’ RB67 PRO

S bodv interchangeab® magazines.
And if you're looking for a true

RB PRO SO body or RZ67 pro i f " Purcllase a new
racehorse to replace your workhorse,

def r Jus, turn in yOurZ "ZT N oyeUr
and revolving back adapter to vour”® *a'St level

condition they're in N, L

M V7~ Pot test information FAX your request to 800-321-2205
1wilviJl 111/ »~ MAMIYA AMERICA CORPORATION
master of the medium~+* 8 Westchester Plaza, Elmsford. NY 10523 + 914-347-3300

you'll be thrilled with the advantages of
the RZ PR() Il over the RB series:

1Z Z KI® "single 3B lilm/shutter advance,

brighter focusing screen and mirror,
auto vertical and horizontal viewfinder
masking, integral rotating back. You can
use your old RB prisms, extension tubes
and most lenses* on the RZ. And when you
trade up to the RZ, we will send you RZ/RB lens mount
adapter rings for each RB lens you own, at no charge
(@ $29 per lens value).
Limited Time Offer - Extended to March 31,1996.
So pack up your oldest RB cameras and let your
Mamiya dealer help you update your studio today.

+*Older RB lenses may require shutter upgrade to function properly on the R/ body, | or free

lens mount adapter rings, you must supply serial numbers of each RB lens you own.

YES! | am interested in trading in my old Mamiya:
0O RB67 O RB67 PRC)S Serial #
| am also interested in trading in my old RB:
O Lens(es) J Magazines
Please send information on the:
O RBPRO SD O RZ PRO Il

Nne o

.Sar- -Zp-——



IN DEPTH

This impressionistic vision o fa charming flower box in the English countryside was
made by Christina Perry ofPerry's Photography in Kingsport, Tennessee. The image
was created in two steps. First, Perry made the photograph in Woodstock, England,
with a Nikon FE camera and a Nikkor 35-105mm zoom lens. She exposed Kodak
Ektachrome 100 film atf/8 for 1/125 second. Then, using a rear projection system,
she copied the slide through designerglass using a Hasselblad ELM with a Planar
100mm lens on Kodak PMC film. An 8013 filter was used over the projector lens
to color correct the projector bulb. Perry created the Loan Collection piece, titled
“English Charm, ” for Christmas cards and a self-promotion piece. It received a
merit from SEPPA in 1994, and a merit and distinguished award from TPPA.

"Poetry in Motion portrays the grace and passion ofdancers engaged in their craft.
Carrie H. Evenson o fEvenson Photography Inc. in Green Ray, Wisconsin, created the
image with a Mamiya RB67 medium-format camera with a Sekor f/4.5 180mm lens
and a Nikon soft focus filter. She exposed Kodak Vericolor Professional film (VPS) at

f 8 for I 60 second The image ofmembers ofthe Milwaukee Ballet was used for a

promotional poster. The print scored a perfect “ 100" at the 1994 Wisconsin

Professional Photographers State Convention and was awarded “Best o fShow. ” It

also received the Kodak Gallery Award. DIAGRAM: A) camera: B) subject; C) fill

light Photogenic 600 watt-second flash with a Photek Coodliter Il umbrella; D)

main light Photogenic 600 watt-second flash with a Photoflex Multidome soft box;
(E) hair light  Tallyn Mini Porta-Lite with a Photoflex Multidome soft box; (F) background.
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This PPA Loan Collection
print by Neal R. Keach of
Blair <&Webber Photography
in Plattsburgh, New York,
was taken during a senior
photo session. While
photographing theyoung
lady, Keach was struck by
her classic beauty and
decided to photograph her
in black-and-white. Keach
created “Marlena”

with a Hasselblad 500
ELM medium-format
camera with a Carl Zeiss
Sonnar f/4 150mm lens.
He exposed Kodak T-Max
100 film, rated at E.1 80,
at f/4 for 1/60 second.
DIAGRAM: A) camera;
B) subject; C) White
Lightning Ultra 1800 flash
with a 52-inch Larson
Starfish; D) Bogen
Monospot shot through a
peacock wicker chair (E)
for a background pattern;
F) foam board archway;
C) small Photogenic

silver reflector;

H) white background.

IX

DEPTH



Fuji Photo Film U.S.A. Mlen
Is Proud To Present The 1996 . . .
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This PPA Loan Collection
print by Neal R. Reach of
Blair & Webber Photography
in Plattsburgh, New York,
was taken during a senior
photo session. While
photographing theyoung
lady, Reach was struck by
her classic beauty and
decided to photograph her
in black-and-white. Reach
created “Marlena”

with a Hasselblad 500
ELM medium format
camera with a Carl Zeiss
Sonnar f/4 150mm lens.
He exposed Rodak T-Max
100 fdm, rated at E.l. 80,
at f/4 for 1/60 second.
DIAGRAM: A) camera;
B) subject; C) White
Lightning Ultra 1800 flash
with a 52-inch Larson
Starfish; D) Bogen
Monospot shot through a
peacock wicker chair (E)
for a background pattern;
F) foam board archway;
G) small Photogenic
silver reflector;

H) white background.
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Get Copyright Help When
ook %x AN tYou Need It

“lI have been a member of
Professional Photographers of
America for over a decade, but
Pve never had a need to call for
assistance. That all changed when
I needed advice on a copyright

infringement.

The PPA staffnot only returned
my phone call within a matter of
minutes, but answered all my
questions candidly and enthusias-
tically. They gave me excellent
advice and offered to help by mak-
ing a phone call and sending a let-

ter to the one-hour photo lab.

I would like to thank the
Membership Department and
PPA for providing swift and

courteous help in this matter. ’

a PHYY
& R
ol

' 15 Becky Campbell
«xr"/v

mreicyh San Diego, California

IEMBERSHIP APPLICATION PrOFEss s ACTIVE (geck 10

US Poss. & Terr.

le: — O Male O Female O Art/Technical $220 $120
Commercial
foName: e 0 Corporate/Advertising $220 $120
g Electronic Imaging $220 $120
oAddress: —_— o Portrait $260 $160'
( D Video $220 $120
State: ___ ZIP: 0o Wedding $260 $160*
«Included Idemnification Protection
jnce: Country: for groups that do not include indemnification

O in the price, check if you desire the coverage

(hone: Fax: for an extra $40 per year
ADDITIONAL ASSOCIATE MEMBER
. iVi i O Check
knt: [ivisa O MasterCard 0 American Express O Portrait/Weddmg Groups $190 a year
junt Number: Expiration Date O  Other groups $150 a year
ASPIRING PHOTOGRAPHER
*ame on Card: Signature D Portait/Wedding $140 a year

S12.25 of your dues is applied to your Professional Photographer subscription ($40 outside U S E Canada) n  Other groups $100 a year

INTERNATIONAL MEMBER
O International $120 a year



Ei/een Mason Studios specializes in wedding and portrait photography. The romantic English countryside is ideal for wedding portraits, such as this one
taken at Ludlow Castle. The only difference between portraiture and wedding photography, said Mason, is “one is more environmental than the other. ”

m m

Celebrated British Photographer Expands Her Professional Goals

N/j ieriL\ 5 ~til
) rl
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over photographer Eileen
Mason ofW alsall, Eng-
land, was the first woman
to be awarded the Fel-
lowship of the British In-
stitute of Professional
Photography, Fellowship of the
Master Photographers Association,
and the Fellowship in wedding
photography of the Royal Photo-
graphic Society (she remains the
only woman with this qualification
in wedding photography). She has
served as a chairman of the Guild
of British Portrait Photographers
and is a Craftsman with Distinction
of the Guild of Wedding Photog-
raphers, Great Britain. Mason has
served on the admissions and qual-
ifications panel of the British Insti-
tute, has judged awards for Kodak
Ltd. in the U. K., and was chosen
recently to be one of the selectors
for the 149th annual exhibition of
the Royal Photographic Society.

Now that she holds the highest
photographic qualifications in the
United Kingdom, Mason plans to
do the same in the United States.
She is working toward earning
recognition and qualifications
within PPA, of which she has been
a member for three years. She is
working toward a Craftsman Degree.

Mason runs a family photogra-
phy studio she opened 18 years
ago in Walsall, located about 15
miles north of Birmingham. A for-
mer art student, Mason worked
first as an industrial/commercial
photographer, then as a
portrait/wedding photographer for
a number of private studios, and fi-
nally headed off on her own as a
freelance photographer.

When she met her husband, Bill
Johnson, she was living over her
studio. After they married, they
turned the entire building into the
studio and Bill became business
manager. Mason has taken very lit-
tle time offsince opening her busi-
ness, barely stopping even to have
her three children, ages 16, 12,
and 10. “I gave birth to two of
them the day after | had pho-
tographed a wedding,” she said.

Mason’s studio specializes in

“| photograph about four horse photographs ayear and always In autumn, ” said Eileen Mason. |
always look for leafy lanes and discuss clothing with clients that willgive added romance to the portraits
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Every summer Eileen Mason Studios runs specials on children’s sepia portraits. Young clients
are dressed in charming clothing and photographed in front o fspecially designed and built sets.

weddings and portrait photogra-
phy. “I like both, but portraiture is
my first love. When | was work-
ing as an industrial/commercial
photographer, my hobby was por-
traiture. From portraits | got into
weddings. | don’t see a lot of dif-
ference between wedding photog-
raphy and portraiture. One is
just more environmental than
the other,”

Her studio averages 2,000 por-

20/ PROfESSIONAL PHOTOGRAPHER JANUARY 1996

trait sessions and 60 weddings per
year. Her business has grown so
much over the years, that she now
employs a staffof 13: two full-
time and two part-time photogra-
phers, full- and part-time sales and
office personnel, accountants, and
photo finishers.

Mason’s studio isn’t the only
one in town. In fact, there are
many in Walsall, including an Olan
Mills right down the street. But

competition doesn’t bother her.
“We concentrate on doing things
they don’t do.” One of the things
Eileen Mason Studios is known for
are high-quality, beautiful, theme
portraits. “In the summer, we run
specials, such as sepia portraits of
children dressed in Victorian cloth-
ing,” Mason said. “We paint differ-
ent canvas backgrounds, such as a
barn or stable. We have lots of
props that we put in front of the
backdrops, like wagon wheels for
the children to lean on, hay

stacks, saddles, bridles, and bales
of straw.”

Mason has arranged her shoot-
ing schedule very efficiently to
make optimum use of her studio
time. Theme portraits are done
once a week, with sessions booked
every half hour throughout the
day. Other days of the week are
devoted to other types of photog-
raphy, such as business portraits
and glamour photography.

The studio also has a thriving
baby photography business
through their “Watch and Grow”
program. “One or two mornings a
week we photograph babies four
months to two years old,” she ex-
plained. “We take four to six shots
of the baby every six months for
two years. The parents buy a
package of photographs about
three times throughout the two
years. After that, the children
come in about once a year to be
photographed.

“1've got three children of my
own and | wouldn’t want a wall
portrait every year, but | do want
them photographed regularly and
think other parents do as well,”
Mason continued. “We have lots
of regular clients who have family
portrait aloums done through our
studio. They come in three times
the first year, spend a lot of mon-
ey, and come in once a year there-
after. As they have more children,
they add to the family album. So
we court a regular trade among
our clientele.”

Mason’s camera of choice is a
Hasselblad. “It’s circa 1954 and
I've had it for years and years, but



it still takes great pictures. And the
great thing about Hasselblad is
that you can continue to buy
pieces for it.” She uses Kodak Gold
film for portraits and weddings, us-
ing the 160 primarily for portraits
and 400 for weddings (“England’s
typically dreary days call for fast
film,” she explained). For lighting,
she uses Bowens lights.

Two years ago, Mason re-
designed her studio, making it
state-of-the-art. She put in central
heating and air conditioning—un-
usual in England—and carpeting so
that her clients would be comfort-
able. “It’s very cozy and can ac-

Mason’s studio photographs 60 weddings ayear. This bridal portrait is one of her favorites, partly because ofits pastoral setting.

commodate eight to 10 adults

at one time. lwouldn’'t want it
any larger than that. To me, that's
optimum.” She has a penchant
for props and has them stashed in
every nook ofthe studio, from
Victorian bicycles and prams to
antiqgue and modern hats and
clothing.

This month’s cover photo start-
ed out as a wedding photograph.
A young woman and her
fiancee visited Mason’s studio to
inquire about wedding photogra-
phy. When the bride-to-be, an
equestrian, saw an autumnal por-
trait of a woman and her horse,

she wanted one taken of her with
her horse, too. Mason suggested
she use it as an engagement photo-
graph.

The young woman was so stun-
ning in her riding habit, Mason
wanted to photograph her—sans
horse—in front of an arched, Geor-
gian-style doorway at the house of
one of her clients. She used her
Flasselblad with a 180mm lens,
Kodak Gold 160 film, and available
light with a reflector on the left.
“The young woman chose one of
the pictures with her horse for her
engagement photo, but this one
was my favorite.” J

The bride

told me later that she had always thought the hay wagon was ‘a bit o fa mess' and had considered throwing it away. Horror! | love old things.
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The most important d
marriage Is the film -
to the situation.

What makes Fujicolor NPS Color Negative -
Film ideal Jor weddings and portraits? jnotog
By Frank E. Cricchio, M. Photog., Hon. M. Photog., Cr. F-ASP ous P:

Howe

Are there specific advantages to using rquipn
Fujicolor NPS Color Negative Film for missioi
portrait and wedding photographers? rnarkit

braces

In addition to fine grain, smooth flesh tones, fcxposi
and pleasing color rendition. Fujicolor NPS pro- fcolor |
duces greater shadow detail at higher lighting ranoieristic
than other ISO 160 films. In other words, the filmIn my
records greater shadow separation in dark areas  produ
particularly when a photographer is using a single jdensit
light source. For example, a bridegrooms black
tuxedo lapels can he clearly discerned from a blaell S
tuxedo jacket in wedding photographs The film i- has |
very forgiving in exposure due to its wide latitude how
It can record a scene lighting range between 5 1/2 |high
and 6 [/stops, compared to a range of 5 f/stops will]
other ISO 160 color negative films |

Fujicolor NPS also produces satisfactory color jthan
rendition at lower lighting ratios than most other  sity c

itori



5ins The film's unique four-layer light sensitive emulsion
jompensates lor the greenish tinge caused by fluorescent
Kghting—a real advantage lor wedding and portrait photogra-
phers working on location. This fourth layer also helps record
tolors with greater accuracy— particularly deli-

cate, pastel hues, such as cyan and violet

How does a film's ISO number
to its actual exposure index?

A films ISO rating is based upon sensilo-
ric procedures that do not take into account
in the performance of an individual
rs equipment, studio environment,
processing variables. Fujicolor NFS Color
ive Film is a true ISO 160 emulsion,
r, due to the individual characteristics of
nt (real-time shutter speeds, light trans-
of lenses, accuracy of lens aperture
gs, calibration of flash meters, and slight differences in
regessing speeds), photographers may find that a different
osure index (E.l.) must be used to produce the correct

olor negative density in order to match the printing charac-

eristics of professional color paper. 1use Fuji NFS at E.l. 125

il in my studio setting, based upon detailed exposure tests that
produced the correct D-max, D-min, and 18-percent Gray

edensities on the test color negatives.

Since Fujicolor NPS 160 Color Negative Film
has higher shadow detail rendering capability,
how should photographers make exposures lor
high-key photography?

Because Fujicolor NPS has a lower gamma, or contrast,
than other ISO 160 portrait color negative films, the inten-

sity of background lights for high-key portraiture should
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warn

be increased by one-third f/stop to retain an open, white
background. Fujicolor NFS's color saturation technology
produces more “colorful” high-key images and natural

flesh tones, which are difficult to record with most other

conventional portrait color negative films The flare-
absorbing characteristics ol fujicolor NFS him also help
capture more detail in high-key portraits, while reproduc -

ing neutral whites and clean tonal gradations

How does Fujicolor NPS Color Negative Films
dye stability compare to conventional films?

It's been acknowledged in the photographic press that
f ujicolor photographic palx-rs have excellent dye stability
Fuji engineers have been able to incorporate similar dye-
stability technology into Fujicolor NFS film Fupcolor
NPS sets a new standard lor color negative dye stability
throughout the world. Therefore, photographers can rely
upon Fujicolor NPS film for improved dye stability that
ensures long-term “ printability ” lor

many years into the future

jFor more information, call 1-800-800- V854 Or (or Fujihim on CompuServc*-> GO FUJI Or «n'!c. Customer Service Department -TGOCommerce Blvd Carlstadl \| 07072

m

tm am

More info? Circle 32



t was noted photographer
Duane Michale who said, “Most
photographers are afraid of be-
ing outcast by being creative. |
keep asking for more . . . not only
more from photography, but more
from myself because | am the one
that’s my own work.”
With this quote as my guide,
last year | moved from being a
small-town portrait and wed-
ding photographer to a pho-
tographer working both locally
and nationally in the fashion/
advertising worlds from a ma-
jor market city. Scared but
confident, | sold my successful
studio, which was 70 percent
portrait/wedding and 30 per-
cent commercial, in Fairmont,
West Virginia, packed my bags
and equipment, and moved to
Chicago.
In Fairmont, | had always
been creative in my photogra-
phy and in my marketing tech-
niques. When | was finished
photographing high school se-
niors, they looked like they
were in Vogue or Teen maga-
zines. My marketing cam-
paigns ranged from a “Toss
the Teach” promotion, in which the
winning/losing (depending on your
perspective) teacher was thrown out
of an airplane (with a tandem mas-
ter skydiver attached, ofcourse), to
a television commercial that fea-
tured a woman dressed in only her
husband’s mining belt and T-shirt
promoting two-for-one
glamour/fantasy portraits. In an-
other marketing campaign, | sent
letters with sand in the envelopes to
the art directors at the Pittsburgh
Brewery to remind them | was ready
to shoot their upcoming poster on
a Flonda beach and sent a 500-pound
block of ice to an art director in
Toronto, with a poem about break-
ing the ice with this photographer.
But to get attention in a highly
competitive market like Chicago, |
decided to start from scratch. | need-
ed to quickly build credibility and
name recognition, and attract at-
tention to my portfolio. Direct mail
seemed to be the best method. |
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sought professional design help from
an up-and-coming Chicago firm
called Pivot Design. We came up with
several good concepts, including a
poster/puzzle promotional campaign.
| began the project by pho-
tographing a long-haired, bare-

Putting
Together a
Marketing

Plotting a Clever
Direct Mall
Campaign To
Drum Up Business

chested, hip-looking male model
wearing an open shirt and blue
jeans. This model was chosen be-
cause he resembled a famous inter-
national jeans model. (It was yet
another ploy for creatives to give a
second look.) To accentuate the
jeans, hair, and eyes, | chose Fuji
Velvia film, because of its unique
characteristic when overexposed. |
intentionally overexposed the film
to give it a dramatic, high-key look.
| had the photo made into a 19x25-
inch poster, with an image size of
18x18 inches. | left the black, notched
film edges and coding for an added
effect, and had it printed on white,
heavy linen paper stock. We used
fluorescent inks to give the color of
the model’sjeans more visual punch.

A total of 750 posters were print-
ed, 500 ofwhich were cut into six
6x9-inch, puzzle-like images, which
were mailed separately in incre-
ments of two. | followed up with a
mailing of the remaining 250 uncut,
limited edition, signed, and num-

bered posters to those who
qualified. On the back of the
poster was printed the Audia
logo at a diagonal angle black
on black. A smaller reversed
logo with my toll-free number
was also printed on the back
of the six puzzle pieces to
serve as a return address. To
add to the overall look, | used
Marilyn Monroe postage
stamps because the stamp’s
colors—electric blue, gold, and
tan—complement the colors in
the poster.
Before a single piece was
mailed, | spent hours in the li-
brary with the SRDS Red book
checking and qualifying names
and numbers on a list | had
purchased from Klik. | then
called everyone on my list to
make sure the name | had was
the person responsible for hir-
ing photographers, and to ask
if they were interested in receiving a
unique direct mail piece. | then se-
lected 60 from the list of 300 and
mailed the puzzle pieces.

I’'m sure several of the first few
puzzle pieces were tossed out, but |
was confident that most art direc-
tors would begin to look at the im-
age and wonder. Two weeks after
the puzzle pieces were sent, | mailed
the full-size poster with a letter at-
tached that was typeset in a stylized
way (See inset, page 27).

My wife designed the letter and |
wrote it against the protest of the
designer. (Sometimes your gut in-
stincts are your best guide. One of
the first calls | received after | had
mailed the posters and letters was
from a creative director who in-

“Denied” was derived from a model’s portfolio
session. Chicago photographer A. Paul Audia liked
the way the two shadows spilled o ffthe subject. The
image was made with a Hasselblad ELM and a Zeiss

150mm lens. Exposure was one second at /5.6 on
Kodak Plus-X Pan Professional black-and-white fim.






formed me it was the letter that
prompted him to call.) | mailed the
poster flat in an extra large, card-
board envelope in hopes of giving it
a little more value. The next step
was the most time consuming. |
called everyone, asking if they had
received the posters and were inter-
ested in seeing my portfolio. | also
asked if | could keep them on my
mailing list.

Sticking Out In A Crowd

To me the most important—and
the hardest—part of any campaign
is the continued follow-up. A cre-
ative director recently stated that he
was happy with his current photog-
rapher and wouldn’t hire a new one
until the photographer was no
longer able to produce the type of
images he wanted. When | heard
that, more than ever | wanted my
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images to be on his desk because
otherwise the chances are good that
someone else will get the job.

| sent a series of follow-up direct
mail pieces to everyone | had sent
the puzzle poster. | sent five differ-
ent 4x5-inch prints mounted in
heavy, clear 5x7-inch laminations.
This idea stemmed from a brain
storming session | had with the de-
signers after | made a trip to an ad
agency. | had gone to DDB Need-
ham in Chicago because they called
and asked to see my portfolio for a
possible job. When the art buyer
met me, | noticed 20 to 30 books in
the room that looked just like mine.
One case, however, caught my eye.
It was silver metal.

With that in mind, | designed
two 12x18-inch aluminum cases.
One is highly polished with brass
corners, a name plate, and leather

straps. The other is dull, swirled,
very industrial looking with erector
set corners and red vinyl straps.
(The price was right. A sheet metal
manufacturer | shoot a swimsuit
calendar for every year made them
for me free of charge, and my
brother-in-law put the finishing
touches on them—also gratis.) The
prints inside are ofvarious sizes in
11x17-inch heavy, clear lamination.
These new presentation cases are
now being used to showcase my
photography. | send them to cre-
ative directors when they request a
portfolio. | knew that | had accom-
plished my goal when | arrived to
pick up a book at its first viewing.
The receptionist commented,
“Wow, your case really stands
out..everyone wanted to see your
images!” Gauging by the responses
and jobs that I'm now getting with

Audia designed a unique promotional campaign with the
help ofa Chicago design firm, Pivot Design. He made a
poster-size image o fa male model and printed 750 copies
for distribution. Five hundred o fthe posters were cut into
sections and mailed to potential clients with his logo imprinted
on the back. He followed up with complete, full-size posters
to those prospects he felt had the most promise and launched
a telephone campaign once his mailing was complete.
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This photograph o fPittsburgh model Nicole R. Ruf, was made for Lang's Fashion Inc., a chain
ofwomen's department stores in Pennsylvania, West Virginia, and Ohio. The camera was a
Nikon N90s with a Nikkor 300mm /2.8 lens. The film was Kodak T-Max P3200 Professional
exposed at 1 4,000 secondatf 2.8. A reflector provided fill light. The client used this and
several other images as 30x40-inch posters to promote Guessleans and the store’s new image.
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this new set of presentation portfo-
lios, | deemed it a success and well
worth the extra effort and expense.

Marketing: An Endless Task

| have been working with some
form of advertising since | quit col-
lege to work as a radio personality
many years ago. | ran a small adver-
tising agency where | learned the
basics of marketing and advertising
from my partner, a retired college
ad professor. Even with all the
knowledge in marketing | have ac-
quired over the years, | continue to
seek advice from professionals.
There are two photographic mar-
keting professionals | recommend
highly: New York consultant Elyse
Weissburg and author Maria Pis-
copo. Piscopo’s book The Photog-
rapher’s Cuide to Marketing and
SelfPromotion, and her advice,
have been priceless in advancing my
career. Marketing yourselfand your
ideas should never stop, and neither
should your pursuit to learn new
techniques and ideas.

It’s important to encourage
clients to try new techniques, too.
Recently, one of my long-time
clients, Lang’s, a fashionable wom-
en’s department store chain based
in Pittsburgh, finally took my sug-
gestion to deviate from our usual
high-key, color film sessions and al-
low me to shoot the fashion session
on location in black-and-white.
They loved it and used the image in
all their direct marketing fliers. They
also had the photo made into a
30x40-inch poster, which hangs in
all their stores.

You know, when | first moved to
Chicago, | hesitated to tell anyone |
was from West Virginia. But | have
discovered that good work doesn’t
come from anywhere, it comes from
everywhere. What | create in my
mind, on film, or a computer lives
in me, no matter where | am. After
all, we are our work. O

An advertising'fashion photographer living
in Chicago, A. Paul Audio’s work has
appeared in publications worldwide.
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Texas photographer Jim Wilson turned
his two favorite hobbies—flying and
photography—into a business that is

challenging, exciting, and boundless.

How an Earth-Moving
Equipment Salesman
Became a Successful
Professional Photographer

Q) hether I’'m on assignment
or speaking at a forum, I am
frequently asked how I became a
professional photographer. Oddly
enough, it’'s always difficult for me to
answer because I'm still not entirely sure
how it happened. Unlike most professional
photographers, | had no formal photographic
training, nor was | aspiring to a career as a
professional photographer. My photography was a
hobby, albeit a serious one, and my career was



tI\l\éQe[yl\rNilson started hij_bu§infass,| helbuilt a client base bsy t@ryec}in; areas m which he had exper-

— 7 ‘the building industry helped him communicate with architects and

Chis work is architecture, advertising, and corporate photography.

sales. 1 didn’t put the two together
until early 1980.

For eight years, | had been a
heavy equipment salesman when |
was offered what appeared to be a
great opportunity with the Cater-
pillar dealer in Dallas. | accepted,
but it didn’t take long for me to
discover it was neither great nor an
opportunity. A thousand miles
from home, | found myselfin some
very frustrating circumstances, and
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my photography became much
more than a hobby. It was therapy,
as well as a way to generate some
extra income.

The Southwestern landscape, ar-
chitecture, and light captured my
imagination. | spent much of my
free time photographing the fasci-
nating people and places in the great
state of Texas, which is very much
home to me now. | must be a slow
learner because | still wasn’t seeing

my photography as a possible career.
Eventually, through the faith and en-
couragement of my spouse and a
few close friends, | began to actively
show my work. Within a matter of
months, it became obvious that my
photographic work load was going
to exceed my weekends and evenings.

We all know that there is a big
difference between making a few ex-
tra bucks with your hobby and sup-
porting a wife and two kids on it.
With an Olympic-size leap of faith,
one day | walked into my sales man-
ager’s office and handed him the
keys to my company car. Along with
them went my salary, expense ac-
count, and hospitalization insurance.
After clearing up any misconception
he might have had about the quality
of his management style, | called for
a ride home. Thus began my career
as a professional photographer.

Over the next 14 years, | learned
more than | ever dreamed about
photography, running a business
and, most important, about myself.
In the beginning, | had to be honest
with myselfand recognize that my
photographic skills were nowhere
near as strong as my marketing back-
ground. Hungry as | was for new
clients, | could sell a bigger, more
complex assignment than | could
successfully complete. | had to con-
trol myselfand leave those on the
table for a later date. Better to de-
cline an assignment until your skills
and equipment are up to it than to
attempt it and lose a client forever.

A side benefit ofentering a new
field like 1 did is the fresh perspective
you bring. Many times, those who
are reared or educated in a particu-
lar field have a technical edge, but
they also have traditional ways of
looking at the profession. Marketing
photographic services is an excellent
example. When | started, | was sur-
prised (and petrified) by the number
of extremely talented photographers
who seemed to have difficulty stay-
ing booked. | thought, “If these peo-
ple can’t make a go of it, I'm way
down the food chain and have just
made a terrible mistake.”

However, a little research showed
that many of these artists, while gift-
ed creatively, are very uncomfortable
searching for business. So foreign



and distasteful is the idea of selling
their services that they either entrust
the task to someone else or don’t do
it at all and hope the business finds
them. Any sales-oriented person
knows you can have the greatest
product on Earth but, ifyou can’t
package and present it, you're out
of business.

Our product is a very personal
one. In essence, we are packaging
and presenting ourselves to poten-
tial clients. If a client said, “Gee, |
don’t think that Caterpillar is the
product for me,” | would do my
best to convince him otherwise. |
didn’t conceive and manufacture
that product, ljust sold it. It’s dif-
ficult to maintain the same objec-
tivity when someone goes through

your portfolio and says, “Next!”
Being gifted creatively also makes
us a little more sensitive to the re-
jection that most marketing folks
just shrug off as part of the territo-
ry. We need to get over that and
realize that this is a business like
any other. We are the manufactur-
er, the client is the consumer, and
we need to tailor our product to
each client’s need and market it
and ourselves daily to keep the
production line rolling.

One of the things that took some
getting used to when | started my own
business was that my territory went
from a relatively narrow market of
people who were interested in pur-
chasing big, yellow earth movers to
a market of every small, medium,

and large company in the world.
That’s right, no matter whether the
product is tangible, intangible, solid,
liquid, or gas, every company needs
our services. Wow! What a sales ter-
ritory we professional photogra-
phers have. There aren’t very many
businesses that can claim the market
potential we do.

As | began to build my client base,
| decided to target those areas in which
| had some interest and expertise be-
cause it would give me a competitive
edge. For example, my experience in
the building industry helped me
tremendously in communicating
with architects and developers. By
the same token, 25 years as a pilot
also made aviation a natural niche
for me. About 70 percent of my work

In addition to Fortune 500 clients, Wilson has a growing aviation clientele, including aircraft manufacturers, magazines, and aviation events nationwide.
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Goose Bump Photography

T he aviation photography | do can be di- sands of feet up, bouncing along at 160 knots.
vided into several overlapping segments. Sounds like a good formula for bringing
There's corporate, which includes manu- your lunch home in a bag, doesn't it?
facturers of aircraft, aircraft-related com- This type of shooting takes a very spe-
ponents, and companies that provide ser- cialized set of skills. Some are instinctual,

vice to aircraft owners.
Another segment is
editorial, which is
comprised of aviation
publications, both trade
and general interest.
Last, but not least, are
the assignments that |
do for the air show
teams, aviation muse-
ums, and aviation
events throughout the
country.

One would think
that there wouldn't be
much competition in
this category. Not true.

My competition is ev- Photographer Jim Wilson as photographed by George Bukota.

ery enthusiast and avi-

ation "wannabe” with a camera. Most of my Jike knowing when the aircraft looks best,
museum, air show, and flight demonstra-  and others come with the experience of fly-
tion team clients are inundated with pho- ing, such as knowing when and how to

tographers who will shoot endless pictures  capture the very essence of flight. Some of
for free just to be able to hang out with the techniques necessary are learned. It
these guys and smell airplanes. How does  takes time to be comfortable sitting at the

one move into markets like this and con- open side of an aircraft with another plane
vince clients that you're worth well over formed up next to you. The task of shoot-
$1,000 a day for something they're getting ing something that's moving from something
for free? The answer is a combination of  that's moving also requires some experience
tenacity, professionalism, and luck. and a particular talent. Safety is a primary

Without a doubt, this is some of the concern. These assignments can be perform-
most exciting and challenging photogra- ed safely, but it takes an experienced crew

phy. Flying through gold and magenta skies, and meticulous pre-flight planning. Any-
skimming the top of a cloud deck with a  thing less and you are courting disaster.

vintage fighter so close you could almost Combine all of the above with the fact that
reach out and touch it, well, to quote the TV you're photographing aircraft that are val-
beer commercial, "It just doesn't get much ued from several hundred thousand dollars
better than this!” to millions— if they even could be replaced.

When | decided that | wanted to do more Add to that the fact that hourly operating
of this type of work. | began marketing. | costs range from $500 to $5,000 and it's
approached it like any other sales challenge. plain to see the need for professionalism.
First, | analyzed the competition, then | Once the client realizes you can plan and
showed clients what | had to offer. The  perform the mission safely and concisely,

competition thinned when | asked how many and get him "goose bump” images in the
of these guys could shoot striking, color process, the competition fades to but a few

saturated, razor sharp images while hang- and they are honorable company to be in.

ing out the open side of a photo plane thou- —Jim Wilson
is architecture, advertising, and cor- they want me to create. This gives
porate photography. The balance is me a big advantage because, typi-
aviation photography, and it’s grow- cally, when you’re racing through
ing rapidly (See Sidebar). six cities in four days shooting like

Most commercial photogra- crazy, there isn’t time for mis-

phers haven’t had the opportunity communication. Pinpoint your
to spend as much time in the cor- strengths, the things that set you
porate business environment as | apart or give you an advantage,
have. | understand what my corpo- and use them to locate markets
rate and annual report clients are where you can serve clients better
trying to convey with the images than the competition.
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There are numerous methods for
assembling a perspective client list,
including mailing lists and profes-
sional directories. The best and
most economical sources are the
Yellow Pages and your local news-
paper business section. Once you
have your initial contact list com-
piled, you need to decide how
many of those people you can con-
tact each day. Four to eight poten-
tial clients a day is realistic. This is
where most photographers fail.
Cold calling is a difficult thing to
do, even for the best marketing
people. Don’t think of this as
phone solicitation. The calls you
make are different from the calls
you get during dinner from compa-
nies advertising specials. You are a
talented, creative professional and
these people need your help to
promote their businesses; they just
don’t know you yet. They’re never
going to ifyou don’t call and intro-
duce yourself. Try making these
calls for a week. By the end of
those five days, you’ll have met
somewhere between 24 and 40
new people who have the potential
to make you a busy photographer.

All the people you speak with in
your marketing effort won’'t see
you immediately. Some may not
see you at all, but some will. A
number of appointments will grow
from these marketing calls and as-
signments will grow from those
meetings. Believe in yourself and
your ability to serve these new po-
tential clients, and they’ll be able
to hear it in your voice.

If someone takes time from his
or her busy schedule to meet you
and review your work, be respectful
enough to arrive on time and have
a professional presentation pre-
pared. A number of images in your
presentation should directly relate
to the client’s needs. Be prepared
to discuss the intricacies of how
you created these images and what
problems were solved in the pro-
cess. It’s nice to have a promotion-
al piece that you leave with poten-
tial clients but, until you get
rolling, you may not be able to
make that investment. Be patient.
Your resources will grow in time.

When | began my business, | was



told to never put anything in my pre-
sentation that doesn't directly relate
to that particular client’s needs or
application. Well, | can’t tell you the
number oftimes a wonderful, rapport-
building dialogue has grown from a
striking landscape photograph or an
image that puts the client nose to
nose with a Siberian Bengal tiger.
No, these images shouldn’t be the
bulk ofyour portfolio, but a little va-
riety and versatility can really spice
up your presentation.

After the meeting, don’t forget to
write a short follow-up note thanking
the client for his time. | have a num-
ber of blank note cards with some
of my most striking images printed
on them that | use for this purpose.
Clients enjoy the photographs and
it’s much more unique than a thank
you on letterhead stationery.

Professionalism sets you apart from
a great deal ofyour competition right
out of the starting gate. Professional
quality should begin with the initial
client contact and be carried through
to the invoice for the assignment. Be
prepared for the task at hand, be
early, bring your talent, a positive
outlook, and back up equipment for
your back up equipment. Clients like
professionalism. They like to be
proud ofwho they bring in to shoot
their ad campaigns or annual re-
ports. An assignment done well re-
flects not only on you, but on the
person who was insightful enough
to choose you for the job. Make
them proud of their choice and anx-
ious to hire you for the next project.

Professional associations and
continuing education are invaluable.
Never allow your talent to become
stagnant. Read every trade and tech-
nical publication you can get your
hands on, such as Professional Pho-
tographer. Each month there are
dozens of fresh ideas and tech-
niques in this publication. Invest in
yourself because you are your prod-
uct. Take advantage of the many
seminars and workshops that are
offered around the country. This
investment is no different than buy-
ing a new camera or lighting equip-
ment. It all goes in to the making
of a quality product and there is

always a market for a quality product. from going after what they really
These procedures take time and want for their lives and careers. J

effort, and require organization Jim Wilson ownsJim Wilson Phatography

and self discipline, but they are al- in Richardson, Texas. He specializes in

so tried-and-true routes to a suc- commercial, aviation, andarchitectural

cessful career. If you believe in your photographyfor such clients as Trammell

Crow, The Marriott Corporation, American
Airlines, and aerialperformers the Blue
Angelsandthe US. AirForce Thunderbirds.

product and follow a good market-
ing plan, you will be successful, re-

gardless of the competition, the Wilson frequently lectures independently
economy, or any of the other ex- andfor companies, such as Fuji Photo Film
cuses people use to keep them U.S.A. Inc., on marketing and motivation.
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R ecently, | received electronic
mail (e-mail) on my computer
that read, “Hi, Tony. It's been

a long time. Guess who?” I didn’t

er with a modem and one of the
many software programs that allow
you to leave the office and step into
a new dimension.

as much as you want to get in-
volved. There are a lot of people
who are shy and choose to just read
the conversation instead of partici-

Simplify Your Life:

Camaraderie, Education, and Networking Via the Internet

recognize the initials of the sender.

A postscript told me that if | want-
ed a clue about the sender’s identi-
ty, I should find a current issue ofa
particular magazine that contained
his work.

I didn’t have a copy of the maga-
zine because it is not one of the
publications | read regularly. So |
clicked on an area of my screen
called “Get a Member’s Profile” and
discovered not only the identity of
the messenger, but also that he had
been a student at Brooks Institute
of Photography when | was working
there. | also learned that he had
married another student, whom |
knew well, and that they are living in
a city in the West. | was delighted to
hear from them and sent them a
message right away.

For those of you who know what
I'm talking about, no doubt you
have had similar experiences. For
those who don't have a clue as to
what I'm talking about, read on.
“Cyberspace” can change your life,
professionally and personally. Talk-
ing to people all over the world with
similar interests, visiting family
members regularly, retrieving im-
portant technical information about
products or services, asking for help
with a particular problem—these
things and more can be accom-
plished easily ifyou have a comput-
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By Tony L Corbell
Cr.Photog.

“Photographers have
specific chats regularly
on different topics
thanks to a few
dedicated individuals
who organize the times
and details. | have
attended chats that
featured Monte Zucker,
Gary Fong, Denis Reggie,
and Wendy Saunders.
Even Hasselblad
participated in a Chat
Room called Hasselblad
University Live that
was conducted from a
hotel room in
Jacksonville, Florida.”

The number of photographers
getting online is increasing at an in-
credible rate. There are groups who
get together at specific times in “Chat
Rooms,” where many people who
have similar interests can “talk.” Often
Chat Rooms are similar to attending
a mini seminar or program. You come
and go as you wish and participate

paring. Usually, they will become com-
fortable and add to the discussion.

There is a world of opportunities
that opens up to those who are
online. After watching Edward
Scissorhand on TV recently, | logged
on to the computer and discovered
the star of the movie,Johnny Depp,
answering questions in a live
Chat Room.

Photographers have specific chats
regularly on different topics thanks
to a few dedicated individuals who
organize the times and details. |
have attended chats that featured
Monte Zucker, Gary Fong, Denis
Reggie, and Wendy Saunders. Even
Hasselblad participated in a Chat
Room called Hasselblad University
Live that was conducted from a ho-
tel room inJacksonville, Florida.
Professional Photographer colum-
nist Claude Jodoin was featured re-
cently in a photography Chat Room
discussing technical information
about lighting and film. These types
of chats are saved in files for people
to access later if they are unable to
attend. What a great tool for pho-
tographers. Those who participate
can have immediate answers to
their questions by professionals, and
those who can’t attend have long-
term access to the conversation.

Ifa Chat Room isn’t for you, try
browsing the message boards. In



the Kodak areas of America Online
(AOL) there are as many different
bulletin boards as there are groups
of photographers, formats of film,
and associations.
PPA members will
find a PPA bulletin
board where mem-
bers regularly visit
to read and post
information that
might be helpful to
other photogra-
phers. In fact, one
PPA member who
is online has 150
confirmed PPA
members in her ad-
dress book, and
about 600 non-
members who read
regularly bulletin
boards, including
AOL, CompuServe,
and Prodigy. There
is a spirit of cama-
raderie online. If
you have a specific
question about a
lab, an unusual
film processing
technique, a cam-
era, or are looking
for information
about upcoming
workshops around the country, you
can find it on these bulletin boards.

While preparing to write this arti-
cle, 1 logged on to AOL and posted
a message in the PPA bulletin board
that I was looking for comments about
this technology and how it has
helped PPA members. The response
was overwhelming. Here is a sampling:

« “l have bought and sold over
$7,000 worth of used photo gear and
all the deals were fair on both sides.”

e “It has kept me aware of the is-
sues on the minds of photographers
all over the country.”

e “Knowing what your peers—
from the famous to the unknown-
are doing always gives one a more
informed and objective perspective
as well as some new ideas.”

«“Since | live out West and most
East Coast companies close by 3 PM
in my time zone, | have switched to

e-mailing to photographic vendors.”

e “Truly, our world has become
so small it can fit into my 14-inch
monitor.”

Working in the worlds o fAmerica Online, CompuServe, Prodigy, and the World Wide Web on
the Internet is like instantly havingan unlimited amount o finformation inyour home or office.

e “While the [information] super-
highway has given photographers
the ability to communicate and get
help instantly, it’s also a ‘speed
trap’ for out-of-control opinions.

Companies mentioned in
this article:

America Online (120)
8619 Westwood Center Drive
Vienna, VA 22182
800-827-6364

CompuServe (121)
5000 Arlington Center Blvd.
Columbus, OH 43220
614-457-8600

Prodigy

445 Hamilton Avenue
White Plains, NY 10601
800-776-3449

(122)

While the anonymity of the user can
be a positive feature, it also can be
very negative and destructive. Irre-
sponsible opinions are often made
to look like facts
and give the ‘ru-
mor mill’ a mask of
totally inaccurate
credibility.”

e “Anyone from
a student to a mas-
ter of photography
has the same op-
portunities to enjoy
the information
available.”

Working in the
worlds of America
Online, Com-
puServe, Prodigy,
and the World
Wide Web on the
Internet is like hav-
ing instantly a truly
unlimited amount
of information in
the comfort of
your home or of-
fice. Of course, there
are a few dangers
involved, | would
not suggest giving
anyone online a
credit card num-
ber, Social Security
number, or home address. Common
sense should be your guide. However,
I am firmly convinced that our chil-
dren will use the information super-
highway the way we use the Yellow
Pages, trade publications, and con-
ventions. They’ll have access to all
these resources in one simple package.

As photographers we are com-
municators, and technology has
given us another avenue with which
to communicate. All of us need to
use it responsibly, but the key is to
use it. -1

Tony L. Corbell, Cr.Photog., is managerof
Corporate Communications for Hasselblad
USA Inc. and serves as chairman o fthe
Winona International School o fProfessional
Photography Board of Trustees. He has
taught workshops and seminars nationally
and internationally on lighting and
photographic techniques and has written
numerous articles and books.
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TESTING YOUR
PHOTOGRAPHIC

PART 2

BY JAMES A. MCDONALD,
M.Photog.Cr.

O nce you'’ve made the decision
to apply for the certification
examination, the next step is to

plan an effective strategy. Training

and preparation are key to achiev-
ing most goals, both personal and

professional, and certification as a

professional photographer is no ex-

ception. Whether you’'re a newcom-
er to this field or a veteran, commit-
ting to a clearly defined timeline
and study plan in preparation for
the examination will greatly enhance
your chances of success the first
time around.

Depending on your available free
time for reading and study, you may
choose to allot from three to six
months or even a year in which to
implement your plan. If possible,
you may want to arrange your
schedule to include participation in
one of the new PPA certification
courses being offered at Winona In-
ternational School of Photography
and elsewhere around the country.
Contact the PPA Standards Admin-
istrator for more information on the
courses available and specific dates.

However, even ifyou attend for-
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mally scheduled and structured
training courses, a personal study
plan is important and necessary.
The knowledge and understanding
you need to qualify for certification
is simply too comprehensive to be
obtained within the framework of a
four-day crash course. “Knowing
the how and why of the basic pho-
tographic principles tested on the
examination, and their application
to real-life photography, implies a
deeper grasp of knowledge and un-
derstanding by the certification can-
didate,” said Joseph Weber, M.Pho-
tog.Cr., CPP, certification liaison for
the Northern lllinois PPA affiliate.
Finding knowledge and working to-
ward a deep understanding should
be the goals of your certification
study plan.

Since the new, comprehensive
certification exam, in its several ver-
sions, has been in use more than a
year, those responsible for adminis-
tering and grading it have made a
few observations about the areas
that appear to be the most trouble-
some for candidates. For example,
the greatest areas of difficulty seem

to be basic photographic principles
relative to:

e the behavior of light and the in-
verse square rule;

e optics and image formation
with lenses;

e guide numbers used for calcu-
lating flash exposure;

« light ratios for portrait
photographs;

* the arithmetic of photography,
such as f/stops, focal lengths, and
magnification rates;

e calculating proper fill flash
methods;

» the basics of black-and-white
photography, including exposure,
processing, and contrast;

e the principles of color theory,
such as recording and reproducing
color, additive and subtractive mix-
ing of colors, dyes, and light.

It has been noted also that some
candidates depend on autoflash ex-
posure systems, autofocus cameras,
and color labs to solve their prob-
lems, instead of learning and apply-
ing the basic principles of the craft.
Other candidates for certification
seem to be uncomfortable with the



Attending scheduled certification training
programs is a great way to prepare for the ex-
amination. At left,Jim McDonald, M.Pho-
tog.Cr., is pictured conducting a special one-
day certification overview program at a Super
Monday special hosted at the Calumet Pho-
tographic facilities in Bensenville, Illinois.

fact that the new exams include
questions on digital imaging. How-
ever, these questions involve simple
definitions, all of which can be
found in the basic prescribed text-
books. It's a reasonable require-
ment that professional image mak-
ers should have some knowledge of
basic digital imaging.

Ifyou’re uncertain about where
to find information on these top-
ics—and many more—there are a
number of sources that are highly
recommended, including Photogra-
phy (fifth edition), by Barbara Lon-
don and John Upton, which is the
basic text for certification. All ques-
tions relating to photography in the
100-question mandatory section
have been drawn or interpolated
from this primary source. It’s avail-
able from the PPA Standards Ad-
ministrator and should be consid-
ered must reading for all candi-

Previews Of
Coming Abstractions.

SpecialLimited-Time Offer... Prom Oct 1.1995 through,Jan M. 199(>, buy anew
llasselblad 50JCXi* camera, complete with new lens and new magazine and

receive a llasselblad Proofing Kit absolutely HO T! Kit includesa Polaroid hack
andfourpacks o fPolaroid I'olacolor Pro 1001iim a $500 value! See)nurauthorized
llasselblad Deaieror call 201-227-7320 for the name ofthe dealer nearestpm

llasselblad USA Inc.. 10 Madison Road. Fairfield, SI 07004 (201) 227 7.120 ©I«WS
<Offer also Included »i!h purchase of ra-» llasselhhul SSO1V iOU'aiul W O raim-ni iwsleK

More info? Circle 35

BOGEN

VWHAT YOU PUT . ON A LIGHT STAND
IS YOUR ="' c'iuccg

KEEPING IT
THERE IS OURS ’\eogpmf

booms and
accessories which
combine outstanding
quality and versatility.
For more information,
see your dealer
or contact:
Bogen Photo Corp
565 E Crescent Ave.,
Ramsey, NJ. 07446
(201) 818-9500

We don t sell anything
we wouldn t buy ourselves

More info? Circle 36
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*Read and take notes. As you read a sec-
tion of the basic textbook or other reference
materials, immediately take notes to sum-
marize key points. Use your own words to
restate the concepts stated in the text.

+Take it “one bite at a time.” When read-
ing or studying, limit your study period to
one topic at a time. Trying to cover too
much ground in one sitting creates confu-
sion. By focusing attention on a single con-
cept, you’ll be better able to refine and dis-
till it in your mind before going on to the
next topic.

*Try out what you've learned. As you dis-
cover new areas of knowledge, take time to
experiment with the concept using your own
equipment. For example, test the inverse-
square rule with your exposure meter, or
experiment with guide numbers using Pola-
roid instant materials. This will help you un-
derstand and remember each concept better.

*Get a second opinion. Reinforce your

dates. Kodak publications (Pixel-
Saunders Press, Rochester, New
York, 800-388-6257) cover a variety
of subjects, including Professional
Illustration Techniques, Photogra-
phy With Large-Format Cameras,
The Portrait, Black-and-W hite
Darkroom Techniques, Electronic
Flash, and Using Filters.

Other reference books available
at most public libraries are View
Camera Techniques, by Leslie
Stroebel, Focal Press; Using the
View Camera, by Steve Simmons,
Amphoto; and The Focal Encyclo-
pedia o fPhotography (third edi-
tion), by Stroebel and Zakie, Focal
Press. Other excellent references are
product “stuffer” sheets that come
packaged with professional film, pa-
per, and chemical products, and
owner’s manuals for photographic
equipment.

Strategic Tips for Exam Time
Despite all your preparation, it’s
likely that when the big moment ar-
rives and the proctor announces,
“You may now open your examina-
tion,” you’ll experience a moment
or two of anxiety. For obvious rea-
sons, no reference or outside mate-
rials are allowed during the exami-
nation. Your working tools are a
sheet of scrap paper supplied to
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Study Tips & Techniques
knowledge by delving into other publica-
tions and sources of information. A second
opinion may state the same principles, but
use another approach or different words to
express them. This is a great way to deepen
and strengthen your knowledge of a subject.

*Share you knowledge with others. Once
you feel you've grasped a specific subject,
talk about it with business associates,
friends, and fellow professionals. You'll find
your efforts to clarify what you've learned
deepens your understanding.

Create your own exams. Writing a sim-
ple 10-question, multiple-choice exam
about the particular area of photography
you've been studying is a challenge that will
make you think about right and wrong an-
swers and consider why one answer may be
better than another. This is a particularly
good skill to develop before taking the certi-
fication exam.

*Teach someone what you've just learned.

you for figuring and calculating, a
simple non-programmable calcula-
tor, sharpened pencils, and the
knowledge you bring in the room
with you.

However, there are a few strate-
gic tips from those who have been
there that can help you work faster,
more effectively, and more accurate-
ly as you proceed from question to
question. For handling arithmetic
problems, some photographers
who have successfully completed
the exam say they used their scrap
paper to string out from memory a
list of significant numbers in pho-
tography before tackling any of the
questions in order to create a refer-
ence-type exposure meter. A typical
list of these reference numbers might
look like the chart below.

Durations fIstops Film Speeds
2 sec. fl45 1600

1 sec. f/32 800

1/2 sec. f/22 400

1/4 sec. f/16 200

1/8 sec. fl11 100
1/15 sec. fi8 50

1/30 sec. f/5.6 25

1/60 sec. fl4 12
1/125 sec. /2.6 6

If you want to step into the lion’s den, ar-
range to teach an informal class on a topic
you've just learned. Nothing will motivate
you to learn faster and better than taking on
the responsibility of teaching others.

*Study with a buddy— or three or more.
Buzz group learning sessions really work.
Typically, the sum of the group’s knowledge
and experience is greater than that of any
one individual. Join or organize a study group
with others who share similar professional
goals and you’ll expand the scope of your
knowledge quickly. Scheduled shop talk
sessions with specific subjects for discus-
sion are an effective and fun way to learn.

*Apply your new found knowledge at
work. As you learn new photographic con-
cepts and techniques, be sure to apply them
in your day-to-day business activities. This
is the best possible way to make new
knowledge your own and to build your skills
as a professional photographer.

Other candidates say that, when
the exam began, they immediately
drew a color wheel on the scrap pa-
per, knowing that they would be
asked about color theory, dye mix-
tures, and mixing colored light and
filters. They drew upon memorized
phrases, such as, “Big Cows Get
You Really Mad,” to recall the cor-
rect sequence of the six colors
around the color wheel blue, cyan,
green, yellow, red, and magenta.

Committing some basics about
light ratios to memory can help you
solve any light ratio problems that
may come up on the exam. A com-
plete understanding of the inverse
square rule can help as well. As a fi-
nal tip, you should be aware that
the new exam doesn'’t refer to f/stops
in a “digital” fashion. Full f/stop

Guide Numbers Light Levels
640 4.000 units
450 2.000 units
320 1.000 units
220 500 units
160 250 units
110 125 units
80 64 units
56 32 units
40 16 units



numbers are used in their correct and
accurate linear fashion. The reason
is that digital f/stops, while convenient
to the makers of exposure meters
and auto-exposure control systems,
do not properiy express what f/stops
are all about. Digital f/stops are not
usable when working with guide
numbers, nor with a whole variety
of basic optical or exposure problems.

A Worthwhile Goal

PPA has positioned certification
as a significant gateway to further
recognition. Part of the logic of this
requirement ties in with the signifi-
cance of other degrees of recogni-
tion. The assumption is that pho-
tographers entitled to wear those

When the proctor says, "You may openyour
envelopes,”you'll find an official booklet
ofquestions, an answer sheet, and a chal-
lenge to testyour knowledge o f the
principles o fprofessional photography.

gold medals and colored ribbons
and place those coveted initials af-
ter their names are not only quali-
fied to produce professional im-
ages, but also honor-bound to
share their knowledge and skills
with others. Without the prerequi-
site of being certified first, there
would be no control over the quali-
ty and consistency of the knowledge
being shared with enthusiastic stu-
dents and aspiring professionals.

In many professions the recogni-
tion conferred by becoming certified
is significant, indicating that an in-
dividual’s knowledge, skills, and
performance have been tested and
meet the highest standards. Attain-

Close Encounters
OfThe Macro Kind.

Special limited rime Offer... From Oct. 1.1995throughJan 31 I<m, buya tun
llasselhlad503CM* camera, comfdete with new lensand new magazine, and

receive a llasselhlad Close-up Kit absolutely FREE! Kitincludesa hnxar 10
close-uplens. uHthE!6and E32 extensiontubes an SUCH) value! Sec war authorized
llasselhlad Dealer or. call 201-227-7320J'or the name o fthe dealer nearestyou.

llasselhlad I SA Inc., 10 Madison Road. Fairfield. NN 07004 (2011227 7420 ©1WS
=Offer also included with purrtu.se of new llassrlb ad ttJ&X “»l» and 2D.MT.camera models

More info? Circle 37

LAND BIG SALES WITH
ALITTLE HELP FROM DENNY

Heesasurefirevay tored inedraadas frampirars ad gadarants. Our herdeined
bedgraund irducks afartesy fish pord ad lily peck. Flaoe your sulgect arorg the tour autouts
(2fishard 2 frap), and vour portrait ladks like asoere frama lulHength aninveted feeture
SCFP-4 Anieted Aspord St indukss 7 X100 N«

hercheinted kedgrourd a4 Quiouts, a0rox

17 &, Regularty $419.00. Soedid introdLctary A The Denny
dffer: $379.00. Qrcker direct ad sae (Nj[flfj\k Manufacturing
-800-844-5616 L Company

For 24-hour catog sanvice, press 1onvour A

toudhtore phare: Or write lor aFREF. catldag PO Bx720-Mtile Adana3sn

334-457-2388 «FAX  1-334-452-4630

More info? Circle 38
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cossen

Luna-Pro
Digital

LUNA-CM~™

New Technology
Proven Reliability

bogen

For complete Information
Bogen Photo Core 565 East Crescent Ave
Ramsey Nj 07446 0506 12011818 9500
Mote info? Circle 40
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Grade Your Quiz

If you took the sample quiz in Part 1of
"Testing Your Photographic 1.Q." (December
1995, page 44), you can check your an-
swers with the correct responses below.

1. Effective marketing, advertising, and
promotional activities are more successful
when you ... (B) start with market place
research and a critical analysis of your
products and services.

2. In the lighting
schematic at right,
the main light (“A")
is 5 feet (1.7m) away
and the fill light ("B")
at camera position is
8 feet (2.4m) away.
Both lights are equal in power, output,
and reflector size and quality. The light
ratio produced is ... (D) 3to 1.

3. Penelope gets perfect flash expo-
sures using an 1SO 400 film and a guide
number of 220. When she switches to an
ISO 100 film, her new guide number
should be ... (A) 110.

An important new addition to the certifica-
tion program is a complete manual for
qualified instructors and affiliate liaison
personnel. Training Programs for Certifi-
cation contains everything that an instruc-
tor might need to conduct sanctioned train -
mg programs. Much o fthe material in this
ring-binder is designed to be copied and dis-
tributed to students as learning devices.

ing the title of “Certified Profession-
al Photographer” or “Certified Spe-
cialist” from the Professional Pho-
tographers of America makes a

bold statement to everyone about
your abilities as a professional.

4. Visible light is best defined as being
..(D) electromagnetic radiation that's
limited to wavelengths between 400 and

700 nanometers.

5. All four of
the cameras
shown in the
schematic at
right are point-
ed up at a tall
building. Which
camera is prop-
erly adjusted to
produce parallel perpendiculars and a per-
pendicular plane of focus? (C) camera C.

6. In black-and-white photography, a
scene with an expansive brightness range
can be compressed to a lower contrast
level by ... (A) overexposing the film
and underdeveloping the negative.

7. A ‘pixel” can be best described
as .. (C) asampling point from the
original photograph forming a picture
element.

“In a world where marketing
makes all products seem equal, cer-
tification can tip the scales in your
favor,” said Mark Allen, M.Pho-
tog.Cr., CPP, chairman of the PPA
Standards Committee. “It says you
have passed rigorous standards,
and it tells your clients, ‘You can
trust me to solve your photographic
problems.”’ Allen said he believes
that certification can be a powerful
marketing tool that can give your
business a competitive edge. “Certi-
fication is a ‘do-it-for-yourselP pro-
ject that gives you confidence to
handle the day-to-day problem
solving you face as a professional
photographer. Those who pass the
certification exam know they are
well prepared for anything.”

Joseph Weber, M.Photog.Cr., CPP,
agreed that certification represents
a major achievement for a photog-
rapher. “Certification is an attain-
able professional goal for all PPA
members. It’'s a goal worth working
for because the process helps you
grow both personally and profes-
sionally, through motivation and
study, application and implementa-
tion of new knowledge and skills.” J



It's easy to sell your
used equipment
to KEH in exchange
for fast cash.
Here's all you do:

+ Make a list of the items you
wish to sell and determine
your asking price.

+ Call our buyers at
1.800. DIAL.KEH to sell.

* Pack your equipment
carefully and ship it to
KEH at 188 14th St., N.W.,
Atlanta, GA 30318.

»  KEH will unpack and inspect
your equipment and
send your check.

Call To Sell

1.800. DIAL.KEH
(1.800.342.5534)

Fax 404.897.2966

And remember we feature a vast
selection of value priced used
equipment, and are authorized
dealers for Nikon, Hasselblad,
Mamiya, Bronica, Leica, Canon,
Minolta, Olympus, and more. In
fact, our inventory is so large it
takes 68 pages every month just
tolist itall. Give us a call at
404.892.5522 to start your free
catalog subscnption today. All
equipment is fully guaranteed.

Sales and Catalog Request

404.892.5522
Catedag Quas Oy NoRetall Stoaroom

To Sell Equipment
CalM.800.DIAL.KEH
(1.800.342.5534)

Hasselblad
All 500C, 500CM, 500 EIVELM/ELX,
501C, 503CX, 553ELX, SWCM,
903SWC. All lenses, accessories,
backs and prisms.

Penfax NMedium
Format
All 645 and 6x7 equipment, espe-
cially lenses!

Nikon
All bodies, especially N70, N9Os,
N8008s, N6006, F4S, F3HP, F3, FA,
FE, FE2, FG, FM2, FM2(N). All AIS
lenses, especially AF lenses.
Flashes, motor drives and acces-
sories. Also Nikonos bodies and
lenses.

Leica
All clean Screwmount and Leica M,
especially M1-M6 bodies. All
lenses and accessories needed.

Minolta
All bodies, especially Late Maxxum,
and X700's. All MD and MD zoom
lenses. Especially need land XI
lenses. All accessories.

Pentax 35
All bodies, especially K-1000, SF
and PZ series. A-lenses and acces-
sories also needed.

Cootaxx
All bodies, especially G 1,167 MT,
RTS, RTS Il, RTS I, S2, ST, T2 and
TVS. Looking for lenses and acces-
sories.

Olympus
All OM1 thru OM3, OMA4T, OMPC,
OM2S. Especially need lenses
and accessories.

NMamiya
All clean RB67 Pro S and Pro SD
equipment especially backs and
viewers. RZ67, and RZ67 Pro .
Mamiya 6 lenses. All bodies, lenses
and accessories. All M645, Super and
Pro bodies, lenses and accessories.

Canon
All bodies, especially EOS. ALL EF
and FD lenses. Most accessories,
including motor drives, winders
and flashes.

Nedium Format
Fujica GS645,670 and 690. Plaubel
67, Makina and Pro-Shift. Brooks
Veriwide, Widelux, Yashica Mat
124G. All lenses and accessories.

Large Format
All Calumet, Wista, Omega, Cambo,
Zone VI, Tachihara, Toyo and
Wisner bodies. All Rodenstock,
Nikkor, Schneider, Fujinon and clean
Dagor lenses. All accessories!

Collectibles
All Nikon, Canon and Contax
Rangefinder bodies, lenses and
accessories. Tessina, Pentax
Submini, Minox and Rollei 35, Rollei
TLR, Zeiss, Contarex, Olympus Pen.
Especially Collections.

Bronica
All ETR/ETRS/ETRSI, SQA/SQAI.
GS-1 bodies, lenses, and
accessories.

Sunpak & Nete
Need all handle type flashes must
be complete!

Neters
All Gossen, Sekonic, Minolta and
Pentax. Especially need spot
meters.

More info? Circle 41

THE KEH
MOST WANTED

GUARANTEED

HIGHEST PRICES
FOR THESE ITEMS*

Hasselblad 500C,
553 ELX, SWC/M &
903SWC with clean
CF Lenses, Prisms
and A24 Backs

Nikon N8008s, FE,
FE2, FM, FM2(N),
N70, N90s with AF
Lenses, SB25, SB26,
AIS Zooms

Canon EOS 10S,
EOS A2E, EOS IN,
EOS Elan with Late
EF Lenses, FD Zoom
Lenses

Leica M - M1 thru
M6 with Black &
Chrome Lenses

Pentax 645, 6x7
Lock-up Bodies and
Lenses, K 1000's

Based on wrrtten cash
offer from any legitimate
camera dealer.



&if tfartf Bemstein

7be|ieve thateverylink tk thephotographic chain—ncluding,

butnetlimited tc, expression, posing, wardrobe, makeup,

hairstaling (when appropriate], lighting, backgroundsor

locations, com position, cameraangle, lensselection, contrast

ratios, and film selection— iso fegualimportance. Ifang single

elem entfails, thefinalimage willbe lessthan successfuland less

than appealing to the client, afactthatisascalldin the

commercialphotography worldasitisin portraiture.”

ven though you’re looking at

photographs of flowers in a

column titled “People Photog-
raphy,” read on. | promise a logical
connection between the two, and a
brief dissertation on why a people
photographer should learn the whys
and wherefores of product work.

Many years ago, | had the pleasure

of studying classic portraiture under
the legendary Joe Zeltsman. Joe’s
approach to photography and his
system of lighting and posing are
cornerstones of the majority of
portraiture today. He stressed that
subjects in a photographic portrait
should be arranged like flowers. As
each person is added to the com-
position, a balance of positive and
negative areas must be maintained
—just as in flower arranging—if each
subject is to be seen to his or her
best advantage. Joe said that, next
to expressions—which he believed
could be enhanced to the maxi-
mum by proper posing—composi-
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tion was the most critical photo-
graphic element. (Joe also pointed
out—and | agree wholeheartedly—
that people may not know why
they like or dislike an image, but
they are not the least bit shy about
telling you what they think.)

| believe that every link in the
photographic chain—including, but
not limited to, expression, posing,
wardrobe, makeup, hair styling
(when appropriate), lighting, back-
grounds or locations, composition,
camera angle, lens selection, con-
trast ratios, and film selection—is
of equal importance. If any single
element fails, the final image will be
less than successful and less than
appealing to the client, a fact that is
as valid in the commercial photog-
raphy world as it is in portraiture.

The fact that each of the critical
elements provides an infinite num-
ber of variations is to our benefit.
It’s what makes our art an art. It’s
what enables 10 photographers to

For special client Elain Schram, Cary
Bernstein took this “family"” photo o fher
Made ofMoney line o fproducts. The back-
ground, which was made by Denny Manu-
facturing in Mobile, Alabama, makes the
flowers look like trees in a winter field.

walk into a room with the same
box of props, lighting, and equip-
ment to photograph the same sub-
ject and create 10 completely dif-
ferent images. With all of us using
the same equipment, film, and



lighting, it’s uncannyjust how dif-
ferent the results can be.

When talented Elain Schram,
owner of Made of Money in
Tarzana, California, called recently
and asked me to photograph her
product, | had an opportunity to put
Joe’s philosophy and my knowl-
edge of photography to work in an
unusual situation. Elain was famil-
iar with my flower photography

collection, which was sold on the
QVC Network last year, and want-
ed portraits of her “flowers,” which
are made of money. Based on our
phone conversation, | had a feeling
she wanted her flowers to be treat-
ed with the same creative courtesy
| dedicate to my living, breathing
subjects. In other words, to para-
phrase Joe Zeltsman, she wanted
me to treat her flowers like people.

The “family shot” was produced
first. I used a 1,200 watt-second main
light from a pan-reflector on a boom
stand. It was centrally positioned
to illuminate the flowers evenly at
f/11 on Kodachrome 25 film. It
was raised to a high 60-degree an-
gle to create depth via extreme
highlight and shadow. Next, | added
an edge light—another 1,200 watt-
second head—placed in a narrow
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bell reflector with a wide grid
spot. It recorded a stop and a
half more light than the main light.

| love the background, which
was painted for me by Denny Manu-
facturing in Mobile, Alabama. It
gives the feeling of a field in win-
ter and the flower arrangements
look like trees in the field. | let
the light fall off a stop and a half.
All readings were taken on inci-
dent mode. The images were made
with a 55mm macro lens with my
camera mounted on a tripod.

The single shot of “Daddy
Flower” (who's usually the one
who has to fork over the money),
was produced using the same ex-
posure relationships. In each
photograph, | gave the image a
lot of air (negative space) to en-
hance the elegance and impor-
tant of the pieces. | use this same
technique in my classic portraits
of people. No tight cropping
here. Naturally, as with any fami-

Bernstein treated the portrait o f“Daddy Flower" like
he would a person’s portrait by giving it a lot o fnega-
tive space to enhance its elegance and importance.

ly, the greatest difficulty was get-
ting everyone to look great in the
same shot. Trust me, that was
no problem with this shoot.
After the session, | ordered
Made of Money arrangements
for each of my top clients. That
should open their eyes and cre-
ate an extra bit of always-desired
dedication. Apparently, I'm not
above bribery. 0O

The Made ofMoney line ofprod-
uces may be ordered by writing
the company at 19528 Ventura
Boulevard, Suite 103, Tarzana,

CA 91356.

A native ofWashington, D.C., Cary
Bernstein graduated from Penn State
University with a degree in architecture.
Since opening a studio in New York

and a studio and production company in
Los Angeles, he has produced
advertising design and editorial
photography for clients worldwide.

The Professional Photographers of America brings you
the Professional Services Account from MBNAAmMerica

W hen you

offer clients

d MOrIE

convenient

payment
method,

you end up

with more
clients.
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MBHK

More and more photographers are enhancing their businesses by

offering clients the option to pay fees with a MasterCard’ or Visa'

card MBNA America, one ol the nation's leading financial innova-
tors. has developed a credit card acceptance program specifically

lor this purpose—the Professional Services Account.

\\ ith a Professional Services Account, payments are credited
directly to your account You benefit by fast receipt of payments
and savings on administrative costs associated with old-fashioned
hilling and collection methods Your clients benefit from the
flexibility of choosing whether to pay their balances in full or
carry balances and make small monthly payments.

For more information alxxit an MBNA America* Professional
Sereices Account.

CALL 1-800-52672-8228T@6
MONDAY THROI OH FRIDAY FROM* \ M 18 PM AND SATLRDAY FROM8 \\i JO S PM ‘EASTERN TIMEi
PPA mvmIXTN orth

x 0 Vu xinfareln
&\ 0 MaslerT art
. ~vjestrv
rk\ \

More info? Circle 42



ComingApril 28 ToA City Near You...

ThePhoto-EducationalEventO fThe Century
ForProfessional Wedding Specialists

RoyMadearis Andy Marcus Denis Reggie

Attending this intensive eight-hour, live satellite seminar could well he one

of the most important career moves you'll ever make! The event will be hosted
by popular photographic personality Fd Pierce and include comprehensive
presentations by today's hottest creative trendsetters. They'll share tips,
techniques and working procedures that we guarantee you'll find invaluable
when applied to your own photography business - the ultimate educational
program by wedding specialists, exclusively./or wedding specialists!

You'll also have an opportunity to win thousands of dollars
worth of prizes, including Hasselblad photographic equipment,
with all raffle proceeds donated to Children's Miracle Network.

HASSELBLAD

University

Call 1-800445-0492 for more information and a registration packet.

More info? Circle 43
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The Lightweight,
Razor-Sharp
Mamiya /

By Peter Kotsinadelis

W hen you pick up the Mamiya 7,
you notice two things. First,
the camera is exceptionally

comfortable to hold. Second, it is

much lighter than you expect—only

2.5 pounds with the standard

80mm lens. The camera uses 120

or 220 film, which provides 10 or

20 exposures respectively. When

equipped with an optional 35mm

panoramic adapter, you can make

16 panoramic images on a 36-ex-

posure roll. For 35mm photogra-

phers looking for a lightweight
camera able to produce razor sharp
6x7cm negatives, look no further.
The Mamiya 7 is an electronic
rangefinder camera that operates
on a six-volt battery. There are four
interchangeable lenses available,
each equipped with its own shut-
ter, providing flash-sync at any
shutter speed, from 1/500 second
to four seconds. Since the camera
does not use a reflex mirror, when
you change lenses, you must close

the built-in dark slide by turning a

small dial on the bottom of the

camera to prevent film fogging. If
the dark slide is not closed, the

lens cannot be removed. Once a

lens is installed, you slide a small

release switch to open the dark
slide and you are ready to shoot.

Consequently, ifyou forget to re-

lease the dark slide, the shutter will

not operate.
Loading the film is very much like

loading a 35mm SLR, but it takes a

few times before you can do it quickly.
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Kotsinadelis took this photo with the new Mamiya 7, an electronic rangefinder camera. The image,
taken at the Lake Washington Ship Canal outside Seattle, illustrates the camera’s razor-sharp optics.

To open the back door, press and
hold in the latch safety button and
slide the latch release down. Once
opened, you can select 120 or 220
film by rotating the pressure plate.
This will change the film type indi-
cator on the back of the door. In-
side the camera, a small orange
button under each roller releases
the roller studs so you can quickly
drop in and thread the film. An
empty take-up spool must be in-
stalled on the right side. With the
film now in place, push in the roller
stud buttons on the camera’s bot-
tom. Wind the advance lever until
the starting arrow on the film lines
up with the start indicator in the
camera. Close the back door, wind
the film advance lever until it
stops, and you are at the first ex-
posure ready to shoot.

A hot shoe permits the quick
addition of a flash or, ifyou use a
handle-mount flash, X-sync is pro-

vided through a PC terminal on the
camera body. For those who prefer
brackets, Stroboframe has designed
a flip packet specifically for the
Mamiya 7 that keeps the flash di-
rectly above the lens when shooting
horizontally or vertically. The brack-
et has cutouts to provide access to
all controls on the bottom of the
camera without the need to re-
move the camera from the bracket.
With electronically controlled
shutters in each lens, you can use
flash sync at any shutter speed,
which is especially useful for fill
flash. Without a reflex mirror, you
gain the advantage of quiet opera-
tion, desirable when you need to
be unobtrusive. The rangefinder
design affords the photographer a
bright viewfinder not dependent on
lens aperture and the ability to see
the subject at all times, including
at the moment of exposure. The
focusing method employed by the



Mamiya 7 is a double image super-
imposing rangefinder system that
works quickly and accurately even
in poor lighting situations.

When a lens is mounted on the
camera, the field of view is indicat-
ed by a frame inside the viewfinder.
The size of the frame depends on
the lens installed and will automat-
ically index when you attach a 60-,
80-, or 150mm lens. Only the 43mm
lens includes a separate viewfinder
that mounts on the camera’s hot
shoe. You still focus with the built-
in viewfinder, but you can look
through the separate viewfinder to
see the complete field of view.

To turn on the camera, you
move a small, well-placed switch—
located directly next to the shutter
release button—from red to the
white indicator. A very light touch
on the button activates the cam-
era’s electronics, while pressing a
bit harder trips the shutter.

The camera can be set to one of
three different exposure modes us-
ing the shutter speed dial located
on top of the camera body. You
can select Automatic Exposure (A),
Auto Exposure Lock (AEL), or Man-
ual by setting specific shutter speeds.
In both automatic modes, the cam-
era uses an aperture priority meter-
ing system. You select the aperture
on the lens and the camera will se-
lect the appropriate shutter speed
indicated by the LED inside the view-
finder. The difference between the
two automatic modes is that set-
ting the camera to (A) allows the
meter to continually read exposure
up to the instant the shutter is fired.
In AEL mode, the shutter button
locks the shutter speed in place
and you are then able to recompose
your photograph before pressing a
bit harder to trip the shutter. In
manual mode, you select both
aperture and shutter speed with
the selected shutter speed indicat-
ed by an LED in the viewfinder.

The light weight and easy han-
dling of the camera is particularly
appealing. Since the camera is a
rangefinder type and not an SLR,
the need for a relatively fast lens to
aid focusing is not a major con-

cern. | used the 80mm f/4 and
65mm f/4 lenses, both of which
use low dispersion glass in their de-
signs. They were not only surprising-
ly lightweight, but were among the
sharpest optics | have used. My
slides were extremely sharp with ex-
cellent contrast.

The photo shown on the previ-
ous page was taken at the govern-
ment locks located in the Lake

Washington Ship Canal outside
Seattle. Using a 10X loupe, not on-
ly was | able to see the detail in the
fishing nets but, to my surprise, |
could also see the stars on the
American flag in the background.
The center-weighted metering
system is accurate and truly de-
signed for the professional. In oth-
er words, you can use it to deter-
mine the exposure range of a pho-

Dyna-Lite
has you covered.

From on-camera flash power to arena
lighting systems, no one offers more
choices to the professional studio, location,

or portrait/wedding photographer than Dyna-Lite

Ask your dealer about Dyna-Lite’s
+ New VIIOOOXK, and a scries of
ultra-compact powerpacks

+ M2000c value powerpack

+ AC/DC Uni 400jr Monolight,
Jackrabbit battery pack system

+ Sports arena lighting system
Or contact us at

Internet: http://www.dynalite.coin or by e-mail: flash?dvnalite com

|n_i_ D¥na—Lite

Adh rwtor (>WKt Work! Inc

The Flash of Inspiration

311-319 Long Avenue, Hillside. NJ 07205 « (908) 687-8800

More info? Circle 44
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BOCEN

SUPER CLAMP

ONE IS NEVER ENOUGH
Bogen Super Clamps areamustfor any
studio A wide choice of accessories
make them ideal for keeping cameras,
lights, umbrellas, hooks, and shelves
firmly anchored to poles, posts, tripod
legs, pipes or stands

bogen

For complete Information
Bogen Photo Corp 565 East Crescent Ave ,
Ramsey, NJ 07446 0506 (2011 818-9500

More Into? Circle 45

MORE THAN JUST ATRIPOD

For complete information see your
Authorized Gitzo Dealer or contact
Gitzo Division, Bogen Photo Corp.,
565 E. Crescent Ave.,
Ramsey, NJ 07446, 201-818-9500

The difference is
in the image

More info? Circle 46
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tograph by simply pointing the
camera at various areas. | prefer
this in situations where an expo-
sure based on experience is re-
quired. For example, when using
the camera in manual mode, an
LED in the viewfinder would indi-
cate my selected shutter speed.
The shutter speed determined by
the camera’s meter would also
would be shown, but as a blink-
ing number. This feature allowed
me a means of quickly determin-
ing the exposure range within my
photograph.

When fill flash was necessary,
the camera’s hot shoe afforded me
quick mounting of my Vivitar 285
flash, which | could use at any
shutter speed. The added benefit
of a PC terminal was welcome
when using studio lighting, as was
a cable release socket beside the
shutter button. The cable release
operated in the same manner as
the shutter button, with a light
touch activating the electronics
and a bit more pressure tripping
the shutter. It was nice to see the
subject through the viewfinder
when the flash was fired, allowing
me an opportunity to note any
problems such as light reflections.
The more | used the Mamiya 7, the
more | liked it. For photographers

who take Polaroid shots, an NPC
Polaroid back is now available.
Although the Mamiya 7 does
not allow for multiple exposures,
this feature is something | can live
without since | seldom have use for
it. Most professionals | have shown
the camera to, especially wedding
photographers, note the absence
of a removable back for fast film
changes. However, one successful
photographer said he would simply
carry two bodies to get around this
problem. Each would be loaded with
220 film, he said, providing a total of
40 shots before reloading. Expen-
sive? Not really. He explained that
when he was on location, shoot-
ing a wedding, for example, he al-
ways carried an additional body as
backup and, therefore, he saw the
Mamiya 7’s light weight as a major
advantage, since two Mamiya 7
bodies weigh about the same as
one of his current camera bodies,
and the cost for the body is com-
parable. With a lighter load on
the shoulder, razor sharp optics,
and 6x7cm format, the idea of us-
ing the Mamiya 7 is worth serious
consideration. 1
More info: Cirlce Reader Service No.:
Mamiya (191)
Stroboframe (192)
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The Official School of Professional Photographers afAmerica

International School of Professional Photography

The 1996 course catalog is available. To
register for courses or obtain more infor-
mation. please call (800) 742-7408 Ext.
266.

January

8-12

Adobe Photoshop .4.0

Eddie Tapp

16 - 19

Fundamentals of Photography
Horace Holmes and Yvonne Holmes
22 - 26

Adobe Photoshop 4.0

Lawrence Cartel

22 - 25

In the Studio With Rex Enochs
On Location - San Angelo, Texas

22 - 25
Portrait |
Mark Allen
29 - Feb. |
Portrait It
Mark Allen
29 - Feb. 2

Advanced Adobe Photoshop 4.0
Eddie Tapp

February

12-16

Adobe Photoshop 4.0

Eddie Tapp

19-21

Wedding and Portrait Photography
With l.en Dixon

On Location - Minneapolis, Minn.
26 - 29

A Week With Don Blair

Don Blair

26 - 29

How to Become a Certified Professional
Photographer With Mark Allen

On Location - Bay City. Mich.

26 - 29

Portraiture and Weddings for 1996
With Fabian Krajtnalnik

On Location - Encino. Calif.

26 - March |

Imaging in Government
Gary French

March

3-6

Contemporary Portraiture With
Clay Blackmore

On Location - Silver Spring, Md.
4-7

View Camera Techniques

Ken Meade

4-8

Adobe Photoshop 4.0

Lawrence Cartel

11-14

Advertising / Commercial / Corporate
Photography i

Ken Meade

11-14

The Five Easy Steps to S1000 Portrait
Sales With Rex Enochs

On Location - Tucson, Ariz.

11-14

Advanced Adobe Photoshop 4.0
Lawrence Cartel

18-21

Photographing High School Seniors
Mark Allen

18-21

Advanced Portrait and Strategic Studio
Operations With Rene and )oan Genes!
On Location - Southington, Conn.
18-22

I sing QuarkXPress

Eddie Tapp

25 - 28

Preparing for Certification Level |
lint McDonald

25 - 29
Adobe Photoshop 4.0
Instructor to he Announced

April

16-19

Storvbook Weddings With Gary Fong
On Location - Los Angeles. Calif.

SUPER MONDAY

One-day workshops on a variety of
photographic subjects offered at over

100 locations around the United States,

Canada and Mexico.

Look for the Super Monday brochure in
the February issue of
Professional Photographer

The registration fee is $99.

PPA members receive one achievement merit.

Bugiec FPAWra Grtinlirged cion3gam
Cdl 1 800742 7468B¢ 266for nweirfanatian

Instructors of
the Month

Horace and Yvonne Holmes operate
a full-service stu-

dio in the histori-

cal district of

Macon, Ga. Both

hold Photographic.

Craftsman degrees

from Professional

Photographers of

America. They

have lectured at

Winona, PPA's

national convention and other con-
ventions in Georgia, Tennessee,
Alabama and Florida.

Yvonne serves as vice president and
manager of llorace llolmes Studio.
She is a past president of
Networking for Women in Business,
a charter member of the Professional
Photographers Minority Network
and a recipient of the Woman of
Achievement Award for Macon's
Business and Professional Women's
organization.

Horace is president ol Horace
Holmes Studio and the I’PMN, a life
member of the Greater Macon
Chamber of Commerce and an hon-
orary faculty member at Georgia
College.

Cary Fong just completed a 29-citv
seminar tour. He has been described
as “that rare com-

bination of photog-

rapher. innovator

and educator who

is at the forefront

of shaping the wav

studios will do

business in the

future.”

Garv started his “Storybook" wed-
dings-only operation 12 years ago in
a bedroom of his parents' small
apartment. Today, the company
operates from a high-rise building in
Los Angeles' exclusive west side.
Cary services about 90 society wed-
dings a year, with an average sale of
over SO.000. He accomplishes that
with no advertising and an unlisted
telephone number!



TECHNICAL EDGE

L ast month, we touched on the
basic premise of digital technol-
ogy. We discussed the breaking up of
available analog information into
pieces so small they are not obvious
to the human senses. Assigning num-
bers to the pieces, and thereby man-
aging them, is the basis of digital
technology. This month we will con-
centrate on the pieces, or bits, of in-
formation and how they work.

The numbering system we com-
monly use today is based on the fact
that humans have 10 digits on their
hands. This is how the base 10, or
decimal system, was created. The
decimal system has a range of sym-
bols from zero to nine. The number
10 is not a symbol unto itself, but a
combination of a one and a zero.

This base 10 system ofwhole num-
bers begins with the smallest, least
significant digit on the right and
builds to the left with additional dig-
its. Each digit is called a column and
each column represents an increase
of the digit by 10. In other words, if
the digit “one” appears in the second
column (10) it means that the digit
represents 10 times (or one order of
magnitude) greater than if the digit
“one” appears in the first column
(1). If the same digit “one” appears
in the third column (100), it has a
value of 10x10, or two orders of mag-
nitude greater significance of quantity.
All the numbers in all the columns
add together to represent a total quan-
tity (for example 100+10+1-1 10). If
we apply the same reasoning and
methodology to computers, it will
serve to illustrate the difference be-
tween the human base 10 (decimal)
system and the computer’s base two
(binary) system.

As discussed in last month’s ‘Tech-
nical Edge,” modern digital com-
puters are based on the Von Neu-
mann model, essentially containing
millions of wires and dynamic switch-
es that represent changing numbers.
Their complexity can be summarized
as a “multitude of simple things.” On
the machine level, they can use only
ones and zeroes as digits to represent
the “on” or “off’ state of a switch.
These are referred to as “bits,” which
is an abbreviation for “binary digits.”
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By Claude Jodoin, CPP

Shades of Bits,
Bytes, and Bases

The base of a number system is
the multiplier for the incremental in-
crease in value of each additional col-
umn from right to left. As explained
above, the human decimal system
has base 10, while the computer’s bi-
nary system has a base two. If we use
the previous example of multiplying
each additional column by 10 to de-
termine the incremental increase in
value of the columns from right to
left in the decimal system, then the
respective value of the binary digit
doubles each time you add a column.

Any number from the base 10 sys-
tem can also be represented in base
two. However, it will take many more
columns to do so, since adding an
additional column only doubles a val-
ue rather than multiplies it by 10. In
other words, since binary is only two
symbols deep rather than 10 symbols
per column, it must be widened to
compensate. Also, the digit of least
value, in any base, is always to the
right. Therefore, in the world ofcom-
puters the far right digit is called the
“least significant bit” (LSB). The dig-
it at the far left is referred to as the
“most significant bit” (MSB).

ifSesame Streetwere to teach kids
to count one to 10 in binary rather
than base 10, it would go something
like this: 0001 (one), 0010 (two), 0011
(three), 0100 (four), 0101 (five),
0110 (six), 0111 (seven), 1000 (eight),
1001 (nine), 1010 (10). These binary
equivalents are determined by calcu-
lating the sum of all four columns,
from right to left, in the binary num-
ber group. The first column repre-
sents either the presence or absence
of a one. The second column repre-
sents the presence or absence of a
two. The third represents a four. The
fourth represents an eight, and so on.

If we were to look at the binary
number 1001 in terms of the total
value of its columns, we would find
that it represents the base 10 number
“nine,” because it has a “1” in the

eight column, a “0” in the four col-
umn, a “0” in the two column, and a
“1” in the one column. Since 8+1=9,
the base 10 number nine is repre-
sented in binary equivalents by 1001.

This method of combining num-
bers into groups (much like letters
are combined to make words) is used
to store information in computers.
Each respective column is referred to
as a “bit.” These bits are grouped to-
gether, with spaces between each group,
so that they cannot be confused by
the computer. Binary numbers
grouped in fours are known as 4 bit
numbers. (These used to be known
as a “nibble.”) Eight bits grouped to-
gether are known as a “byte,” 16 bits
as a “word,” 32 bits as a “double
word,” and 64 bits as a “quadruple
word” (although the term “word” is
not common in computer magazines).
While bits don’t always have to be
grouped this way, it has proven to be
a useful and orderly method to de-
sigh computers so that the chips can
all “talk” to each other. A “megabyte”
is eight million bits, because “mega”
means million and there are eight bits
in a byte (1,000,000x8=8,000,000).

This grouping method is used to
move information through a comput-
er’s circuits. In recent history, the
most common grouping for bits has
been in increments of eight. Since 8
bits equals 1 byte, and gives us eight
columns to work with, we can represent
256 different numbers from 0 through
255 (00000000 through 11111111 in
binary). Each time we add a column
to our grouping, we can double the
numbers represented. Therefore, by
adding 1 bit to make a 9 bit group-
ing, we can represent 512 different
decimal numbers from 0 through
511. In the case of a 10 bit grouping,
we can represent 1,024 different
numbers. By the time we get to 16 bit
groupings, we can represent 65,536
different numbers. So, if we were on
Sesame Street counting with an 8 bit
system, it would go something like
this: 00000000, 00000001,00000010,
00000011, etc.

The incremental increases in per-
sonal computer performance have
been by factors of two with each suc-
cessive generation. Moving informa-



tion (or data) 16 bits at a time, rather
than 8 bits, means twice the through-
put. Our first computer systems were
8 bit, then 16, 32, and 64. (There’s
even talk about video cards with 128
bits.) Most systems today run 32 bits
at a time, which is a fourfold increase
in performance over the original 8 bit
system. Then there were also increas-
es in megahertz (MHz) clock speeds
(a megahertz is a radio frequency
unit equal to one million cycles per
second). Current systems running
200 MHz are 40 times faster than the
original models. This multiplies out
to a total speed improvement (data
throughput) of 160 times.

How does all this relate to making
pictures digitally? Well, if we take an
eight-and-one-third-f/stop density
range (2.5 density units) and subdi-
vide it into 256 different levels, rang-
ing from pure black to pure white, we
would have an incremental density
step of .01 (very small). This is finer
than the resolution of most densito-
meters on the market.

If we create a step wedge with
these 256 incremental .01 density
gray level steps, and line them up end
to end, itwould look like a stripe with
a smooth, continuous tonal change
from black (0) to white (255). Re-
member what | said last month
about breaking up things into small
enough pieces to manage them digi-
tally? Well, here’s a real good exam-
ple. A .01 density unit change is not
visually discernible to the naked eye,
so for display purposes, an eight-bit
tone depth is sufficient for any print.

Now, ifwe add two more 8 bit groups
of numbers to the system, we’ll have
a total of three groups. But, instead
of a monochromatic representation
of 256 levels of gray, we can add red,
green, and blue and have 256 levels
of each color. This is how we get 8 bit
color depth, or 256 different shades
ofred, green, and blue. By combining
the 8 bits of red, green, and blue, we
have a total of 24 bits to describe a
given color. When we multiply 256
shades of red by 256 shades of green
by 256 shades of blue, we get
16,777,216 possible different color
combinations. Best of all, each one
of these 16 million-plus colors is re-
peatable and manageable because each
has a unique 24 bit number combi-
nation to precisely describe it. Now you
know what is meant by “24 bit color.”

Next month, we will continue this
discussion and introduce picture ele-
ments, or “pixels,” and how they re-
late to the management of digital
photographic information. 0O

QU
8 TEM IS AMAZ

unhol has combined strength and
grace to provide the most magnid

cently precise performance ofany
batlhead in the world. Lmhof Profi Ballheads are the strongest we know Yet, exact
ing engineering has made all movements silky smooth when Prod locks are
tightened, for example, a camera will nor shift Atall' And releasing th<motk Is
struggle free simplicity The ball's calibrated tension control assures smooth oper
ation with any camera And calibrated pan movements are remarkably fluid

The Profi lisupports cameras up to 7 pounds and the Profi ill supports more
weight than any known ballhead up to 22 pounds' Both heads may be pur
chased either with 42mm or 77mm dual thread top plates or the Ltnhof Quick Fix
camera release system With a 5 year warranty, breakthrough performance and
SMarteTingCorp

= competitive prices, switch to Lmhof Profi
Ballheads You will never shift again h f £
\ILﬁen ym dsclilon Is an lilo'n
16Chcpn M. Prte Brook. KJ07058 201/BOB9010
tnCanocfo Daymen Photo Marketingltd Scurtxjrough Onkjno M1Y29
More info? Circle 47

RNEW DIGITAL
NEW VIDE ISFREE

Learn about the preview system that does it .ill Drum hlectra Vision
Digital S O Preview System Plus. It'll speed up portrait sessions help you
sell more prints, then prepare the invoices and lab instructions It ILcut
down on clrudgerv. make you richer, and help you focus on what you do

best: shooting the perfect shot. But to find out how it
can do all tliis, you need to see it in action*
through our FREE video tinier vnur copy. and
see exactlv how it all fits together ( all todav.
Supplies are limited. 1.5 00- 844-.5616

Ei.kctkaVision co. .@m

PRKVIJFW SYSTEMS PLt S
PO Ben 721*L Mobile M. 36670

More info? Circle 48
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You Can Make
INCREDIBLE

Top ol the line
Muage 901 dissolver $595
PRICES START AT $279

“"When the room goes
dark, you need to be
sute your slide show is
going to run For
years Anon has been
designing and building
the most respected
dissolvers in the world
With the cost-ettective
Mirage series, there is
no reason to look at
anything else",

Sale Catalog
=/ \ RION 800-328-0595

Dean Collins is one ot
America s leading experts
on creative lighting and
photography techniques
Author ot the FINEUGHT
series and longtime
Anon user

More info? Circle 49

TRIGGER GRIP
FLASH BRACKET

inrKODucrxm list met:
(SUGGESTED)
$121.

SPECIAL fJiAIUBES;

* Tripod socket

<Smooth action trigger

~Adjustable flash height

<“No-twist" mounting plate
<Titt/Bounce automatic stop
<Universal locking shoe for flash
<Camera specific base plate (7 models)

-------- Call or write forour currentcatalog -

LINDAHL SPECIALTIES. INC.

PO Box 1363. Elkhart. IN 46313
Phone (219)296-7823 Pax (219)296-7636

More info? Circle 50
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ARTNTECI

REVIEW

By JoAnne Pasley, M.Artist.Cr., CPPS

o there you were,
Ssmack dab in the

middle of the busy sea-
son, trying to keep up
with the flood of nega-
tives, when wham! all
of the sudden you come
to a negative that won’'t
absorb the dye. Are
you crazy, is it your
imagination, or is there something
wrong? Could it be your brush or
dye? You clean your pallet, add new
dye, and change your brush, but the
problem persists. You try every trick
you know but nothing seems to help;
the film just won’t absorb the dye.
Then you pick up the next negative
and just as quickly as it appeared the
problem is gone.

We all know that films differ in the
way they handle retouching, but if this
seems to go beyond film-type varia-
tions, chances are it’s not the film but
the way it’s being processed. Accord-
ing to Kodak, improper processing
can cause hard film or leave a residue
that makes it difficult to absorb dye.
The company cites that 80- to 90-
percent of the hard film complaints
are due to improperly dried film. A
dryer that is too hot or a line speed
that is too slow will dry the film too
fast, causing the surface to become
hard or “glazed.” This makes the film
surface difficult if not impossible to
retouch. Excessive hardener can also
create problems; however, this is un-
likely because the hardener is pre-
mixed in the chemistry and one would
have to replenish the fix at more than
twice the recommended rate to cause
a hardening problem on the film.

Another problem is residue left on
the negative after processing. If the
negative won’t absorb any of the dye,
and you notice it sitting on the sur-
face in a puddle that just won’t go
away, this may be the problem. Your
brush will drag across the surface
rather than glide smoothly. If you
continue to work on the area, the dye
may suddenly soak into the negative
as ifyou’ve broken through a barrier.
You may also notice that you are
tracking, leaving dark trails every-
where your brush has been. This is
caused by the residue that is attached

Are Your
Problems
Being
Processed?

to your brush with
each stroke. Eventually
you will have removed
enough residue so that
the dye will be ab-
sorbed by the negative.
The tracking will show
up as small white spots
or lines on the prints
and create additional
work for the print finisher.

Although it is better to cure the
problem than treat the symptom, as
negative retouchers, correcting the
problem is not usually an option. We
have to react once the problem has
been discovered and do the best we
can with the tools we have. If you
were to call the film manufacturer
and ask for technical advice for this
type ofsituation, you would most like-
ly be told to wash the negative and al-
low it to air dry. This will remove any
residue and soften the surface of the
film so the dye will absorb better.

Realistically, however, there is not
enough time to wash every negative
before retouching. So what should
you do? One possible solution is to
swab the area with a five-percent
acedic acid solution. In most cases,
this will soften the surface of the film
sufficiently to accept the dye. Since
the emulsion side has a tendency to
waterspot, | would recommend that
you only apply this solution to the
base side of the film. Be careful when
applying dye after using this solution
because it may increase the absorp-
tion properties of the film, resulting
in too much dye being applied to the
area. Ifyou have determined that the
problem is residue on the film, you
can remove it by swabbing the area
with a five-percent ammonia solu-
tion, followed by clean distilled water.
Please note that you should always
use distilled water in any mixture that
will be used on negatives. J

Ifyou have any other retouching suggestions
or solutions that might help others, we would
like to share them with our readers. Please
sendyour information toJoAnne Pasley,

Box 512, Denver, |IA 50622.



"THE PROFESSIONAL'S SOURCE"

PHOTO-VIDEO

PROFESSIONAL STROBE, TUNGSTEN, STUDIO & LOCATION LIGHTING

For Orders & Info Call

800-947-9964

212-444-6664

119 WEST 17¢th

TUNGSTEN LIGHTING UNITS

STUDIO LIGHTING
51000 1000W-2 light photoflood kr
51500 1500W-3 light phototioc-l «r
+51200 1200W-2 light quart; kit
*518001S00W-3 light quart; M
51803 1800W All3 light quart; kit
+One Focusing light

>ARRI

FRESNEL:
300W -650W-1000W  2000W 5000W

324 95
424 %5
359 %5
459 %5
549 95

ARRILITES
600W  650W UXKIW  2000W
FILL LIGHTS
Son 1000 Soli 2000  Flood 1000
CALL

Fresnel and Anilile Kits Available

BESEIER

VRKd 59995
49 %5
lood 500 Location Kit 172 %

5 V  Smith-victor

ULTRA COOL REFLECTORS
PHOTOFLOOD HEAOS
A 50 ABO-AL00 5195
A120 5095 AI6C 14195
QUARTZ HEAOS
700wlamp 71 95 710 1319
13996M 150 95 16995
765w/lampg9 %5 ' 9695 060*Umc9L*
SV STANOS
s-2 19 95 $3 29%5
sS4 %95 S7 3050
STUDIO KITS
WITHLIGHTS LAMPS STANDS A CASE
Photo Flood Kit*
K82 A (2 kghti 162065
K6R A (3 tight) 16205
K83 A (3 lighti 24195
KT750 (3 hghti
KTIOOOIPUght, 89%5
KT1500 (3 bght 11995
Quart: light Kit*
K22U A @ htit 28995
K6? B2 kgH 249%
K10212light) 16995
3Quat light Qutfit*
/4% - -459% + A 564%
*2»A  24995* '4779% <7 A B819%
K74 A % Aaj,irt

louiel

LAMP HEAOS
Pro-lite Tota-Lit* loweruie
V-Lite Onarlite Soh-Ue
it DP-Lrtt RrtaLite
NEW Fren-L 650
Wecarry me complete LowerAccess,
OUTFITS

TolaKits 7'90 +T101 T192 T1%4
omiKit* 192 019- 1%
TolaOmni *096 + T096 -T097 TDOB
VKit* MO ."906

ProKit* PI92 F' m

V/Fra-VP95 VP96 VW-VWB
dp Km

DPToU DPI91 DPT92 DI9A
SohKit* S201 292 S293

c D STUDIO
D r SYSTEMS
FLOOD LIGHT KIT

MONOLITE SELF-CONTAINED UNITS

broncolor

B&H SPECIAL
FRFE FREICML ON BRONCOIOR EQUIPMI NI
SHIPPLO INtHE CONIINENIAt USA
IMPACT FLASH HEAOS
H)WCtS40 1050 00  impact S80 1365.00

Travel Kit 267500 Classic ku 4975 00
Erpert Kd 5925 00
ACCESSORIES
Umbiefla Reflector 99 00
Standard Reflecio’ Silver or White! 50 00
‘Wde Angle Reflector 74 00
Honeycomb Oral Set 120 00
Barn Doors (STD Ref/ 38 00

Impaflex60 280 00 impalie«80 335.00

Impastrtp ~ 385.00 Come Snooi 72 00
impact Stand (8 ft) 152 00
IRI Transmtlter 250 00
Srtre* Umbiefla 115 00

80 00

BRONCOLOR PRO
<m FlashtubeA Model tight)
Accept* Most Pui*o Flashman Access
M.rupuk C40 890 00
Mimpuls C80 1075 00

lilelinchrom

£1-250 53400
El 500 656 00
EL 1000 1027 00
EL 250R
EL 500R
EI-000R
Prolinca 1250
Pic*nca2500
LOCATION OUTFITS
Lot Kitw?-El 250
lex xe» t Cl 250 &1EL 500
1664 00
lot kit w2Et 1000 2384 00
UX Kdiii-1 E1 500 & EL 1000 208200
Prctnca2-1250 Lot M 976 00
Protiea 1 1250 1-2500L0c M 1020 00
Ka2 ?500Loc Kt
ACCESSORIES
27" Soflbey 299%
>r Sohfro* 244 %
28 Rectalighttan* 529 %
7 57-Qu*a>] lumbar* 560 %5
i Oca ugntunk
13'«68" Stnp Lehmann
USA Warranty
supplied by rren!
zt W 322 13495
M23 16495 4OM2 31995
70495 i5Ct 769 %
319%5
4500
5X38 NrCad tor 4* S 5095
Charger F 450102 149
60CT-1 unOty-Fe Ban 494 %5
6CCT-4w/Or, FdBatt 61995
60 CT Uwts with Ni-Cad acd 7000
5320 Dry Ffl tv 60 STR 5095
5322 Ni-Cad Ke 60 SEP u%
NEW 50 MZ5 » axwofler 699 %5
MetinletM spe: hasr 24%
Tee an*hmert -pec 6995
4%
Modme teetf * 799%
PrpWedding Photographer t Bracket 69 %

Full line 0! Met: act « woe*

novatron

With UV Coaled Heads

120 tv's* Slave 101 25
240w $ a Slave 255 00
200w s 25500 400w/4 344 25

DYNA-LITE

Uni-400J]  Monolight

Photogenic

CALL

PHOTOGENIC PROMOTION
O B IS At stand w*h eacHPL750 or Pi 1500
puttimtd $175 retail vatue_

All HEADS WTUBE PROTECTOR

PI375 PL750 P11500
1head wO case 274% 3799 4799%5
M 1 - 31495 41495 509%
1Hdwdv~ udycate 41495 51495 61495
2 M« SQW.gW:.rv 62495 83495 1020 %5
2H>V tv- dullcase 70995 92995 110095
For 1V Tubes add$10 per head
CASES
Lightweight Case 249%5
Heavy Duty Case 14495
2 Light Plastic Case 8995
2L*ghl Heavy Only Case 18995
STANOS

13 Art Stand 7995
8 AtStandw  Caster Be-* 167 %5
8 AC Standw 18' Caste’ Base 18495
8 AC Caste* Base Stand

w-Bogoi Arm 249%
4 Boon. Arm Only 849%

ACCESSORIES

4Way Barn Door Set w/Frame 9995
Grid Set w-Frame 10495
Tony Posing Table 16495
Tony Posing Table w Castels 164 %
losing Stoo! PG 3418 7995
Folding Pneumatic S' 'm>PG 341A 169 %

SUNPAK

4000 BASIC SYSTEM

4000 | OCATION SYSTEMS

IMONOLIGHT ACCESSORIES

6 Reflector 2%
1? 6495 16 %%
6 4 «ay Bamdoor 9 %
12 2way 8995 ‘62war 1049
12 liftHolder 54 9% '6 % 5995
6 Grid 6095 12Grid 995
9%
21%
99 00
ECONOMY
MONOLIGHT

WITH MOOEIING LAMP
Power: + 150w = GN150 (AS* 100)
Feature* « ;
. Ratchet handle s* & wumDtefl# Wder

N

SPECIAL 180*

MONOLIGHT OUTFIT
Include* = : Monofigfil* Wilvbde
500 00
ECONOMY MONOLIGHT
WITHOUT MOOEIING LAMP
Power + 150 w* GN200 |AS* 100-
Features = Built-mphoto slave m

er»Vanoo*viuB '24 ' 4

« Test twnon and ready hgnt

Include* «; mm mjc

+TO remof* cord 150"
MONOLIGHT ACCESSORIES

Sonne* ioxicr

Sotttxu 24i24 5495

Bamdow 1795 Sew 1795

One > hoMe 3495 Get 2995

STREET

DYNA-LITE
POWER PACKS
CALL  MBOOF
CALL  M2000*1
MASH H(AOS

L 504 CAL »*

SPECIAL'

[Larson 17 XL Softbox

1 Super Soft Boa 4 Saigte Mead 3«4

OUTFITS
MSI21 PS -CALL M573CPS
Mfi2L PS “CALI M823C PS
M'IA PS ‘CALI M12X PS
> P F- CALL M5JOI PS

NEW YORK, N.Y.

Q Q

N\

For Fax (24 Hours)

800-947-7008

212-242-1400

10011

POWER PACK UNITS

BEE

39 9
15995

-pack 7Head* 7Unb 7Stand* Cate

m7 Packs 3Head* Cate

AVAIIABI | If
BROWN LINE
POWIR PACKS
18495 l'aQ?

39995 :802B
569 95
Ft ASH HLAOS
9995 Mft
17496 Ml
KITS

led | A ght Add
oAl irghiviAG

BLACK LINE

FLASH HEAOS
78495 103B
86695 105-4°
35495 206

N Spot Proftdix 45 4300 W
nSpot Prow-tee 6 4800 WS
KITS

1995
799%
6495

BATTERY POWERED PORTABLE UNITS
Lumedyne

Lume

COMPLETE OUTFITS

a24%
487 %
6149%
PACKS
268%
%9%
3189
46 B
47716
FLASH HEAOS 1800 WS)
E Straight Cecd Mead 9%
>ECemd Coed Hoo 1700
1399
BAITEMS
74 6795 02°C 799 325
13995 026
7 19995 028

roWedding Photographer 1 Bracket

dyne

FAST CYCLERS
53Q 12495 L53P 9%
53X 15495 153+ 700 %
BOOSTERS 6 MODULES
M200WS BAOUW IK %
72200W5 Bootler * mOLH 16595
73400 W5 77116
74400W5 Beottr n-OulMt 31496
54 H Speed tAVSVt
CHARGERS 4 AC MOOUIES
*4 Seig* TrxMe Charge- 13%
-1 Muti incade 6095
0%
011CW Charge* BB
QLAWWeKJAId Charger 5095
018 LMa Ouc* %
0LIW Woildiwde ‘Jtrt Quica Crarge %%
358* *C F'neV Mr- MrAMe 0%
CB9M AC Pp*»i tAodu tA O*. Hex 177 %
X8H ACF«j »re*- Su»f. 177 %
0681 Model lame UUcfir *%8H 7%

47
AUTO MODULES * HEADS

r Modular 1

DYNA LITE

UNI 400JR ACr-OC SYSTEM

ASCOR 1600 Il ACCS

MOST ORDERS SHIPPED WITHIN 24 HOURS

More info? Circle 51

J14 %5

679 %5

1109 95
1349 95

7069 95
7599 00
7799 00
7799 00
7549 %

COMET

POWER PACKS

X 124A

CX 244A

0-1250

CA 1600

CA-3200

C13-600 Bi.-ullage

CUI1200 BivolLige
FLASH HEAOS

CX 2411 WCX-P2 Protective covet

CL-50 Bi-tube IUsh head

CA 32Flash head

CLX-25 Flash head

CX Optical Snoot

NOVATRON
POWER PACKS
180 @ ISP
716 80  400VH
VATT*
44000
680 00
760 00

18800

740 00

48 1IQn* <960
UMBRFUAS

Slivpi

29%

3996

While
70 %

29 %
3995

127 70
770 00
719

PACK AND HEAO GROUPS

MINI PRO FUN KITS
474 15
«] 66
4*365

71115

959 710
1039 70
911 70
%1 70
876 00
1000 00
1160 00
1400 00
1659 78

broncolor

B&H SPECIAL
Free Irtigtil on Broncolor equipment
ifnpped in the Continental USA

POWER PACKS
1500 1K)
uno Dww Voltage 189500
«mo A Dual Voluge 719600
.4 Dual ‘adage 769900

Mi
if- 43700 err 5396 00
nj* A%1600 an 4795 00

iAVRHAD
IuTiathtebe 4 Mot lanp

610 00
*10 00
25 00
1775 00 950 00

irg" 105500 »c
For All Other Accessories Call

wnorman

POWER PACKS

P404 509 00 P8OBM 979 00
P8000 849 00 1356 00
1373 00 P2424 1767 00
P4000PS 1866 00
NfW* '4040 2143 00
LAMP HEAOS
LH54 17300 MS500. 216 00
LH2400 314 00 H4000 629 00
584 00 'SIO 842 00
ASSI MBI ItS
1607 00 7037 00
1999 00 7443
7811 00
771300 K.4v4
Accmoflirs
5
74 00 M 00
15 00 70 00
. Hinder 77 00 78 (10
Minor 5700 84 00
ibh-1Set 1 97 00
..15* 9700
3700
UMBRIttIAS
r.Po Coy* 3100 3800 4100
3100 HM MHO
elinchrom
POWIR PACKS
IBM 00 N = 219X00
3119 00 . 38*4 00
4317 00 il.BOOQA* 54*
737 «
FLASH HDAOS

N Y 0)

63600  R4000
AN AccepterWt Stocked

R2QQO 750 00

Clearance Special*

: ttUaRMh 1 32040
Tyt 69900
10404 Spate Battery 7799%

i 1 Q4f.3 Battery Charge* 73001

IV. Urt> Whft 49%
106048 8 Stand 499
40600« PotU | -XJhon Stand 799
P/ SnelH Spurdyi «@%
Pyewiwi v 4%
73045*  nj nC Tope '4*00WS 1999
£-9U -ate M Moemf** 169%
a191 weniCm* 7%49%

Plus many tttier aw nterm JO 30*. Oft

Photogenic

PHOTOMAS IER POWER PACKS

79996 PVO* 419 %5
FLASH H(AOS
14996 PMU '4 20995
21995 PV'2-20 729%
26995 PMU 749 %
13195 PM'6G 174 %
SYSTEM KI1S
799 800PVH ¥ 0%
879 %
56995  fOO* 699 9%
1995

norman

aye 00 V//IA M1 00
axm 9700  kt/xm

. HEADS

ing <o,

M@ HSIKM

PrgWade«g Phcrayephe* * Bkl

COMET

QUANTUM

FraWeUdiagh U HtIR u « Bracket

- NEW! from'
norman

SUPER BATTERIES and
DELTAV CHARGERS

NORMAN S NEW



NEW PRODUCTS

ALBUMS, MOUNTING. &STORAGE

DO-rr-YOURSELF CUSTOM FOUOS
Gross-Medick-Barrows, Box 12727,
El Paso, TX 79913; 800-777-1565;
FAX: 800-456-4107: Gross-Medick-
Barrows’ Rex Folios enable professional
photographers to design custom folios
on the spot. There are 24 Flex Folio
covers available with 54 separate “Per-
ma-Stik” inserts for 4x5-, 5x5-, 5x7-,
8x10-, and 10x10-inch prints. The folios
are designed to accommodate verti-
cals, horizontals, rectangles, ovals,
squares, and octagons. The folios can
hold between one and 24 prints and
ship in units of six.
More Info? Circle 215

ONCE UPON A LIFETIME ALBUM
General Products, 4045 N. Rockwell,
Chicago, IL 60618-3797; 312-463-
2424; FAX: 312-463-3028: General
Products, with the permission of PPA,

Pjhe

L c lifis e

‘Umbrella’s.
‘Ribless” Design

is offering handcrafted albums with
the “Once Upon a Lifetime” logo on
it to “Lifetime” members. The album
contains a set on 12 prints that show
a person from infancy to early adult-
hood to help photographers’ clients
realize the importance of the portrait
history album. The Photo-Curio al-
bum is durable, hinged, and designed
to last a lifetime. Bound and ring-
style albums, as well as folios, are al-
so available with the “Lifetime” logo.

More info? Circle 216

PHOTO/NEGATIVE STORAGE

Sentry, 900 Linden Avenue, Rochester,
NY 14625; 716-381-4900; FAX:
716-381-8559: The Kodak PhotoFile
Index Storage by Sentry is a container
designed to protect as many as 150
negative sleeves or a combination of
negatives and prints, and includes a
set of dividers to help organize them
by theme or date. It carries the Under-
writers Laboratories (UL) classifica-

Leaves the Competition in the Dark.

Heres How...

Ordinary umbrellas, with ribs ex-
posed to the primary light path,
tend to cast ghostimages into the
picture Photogenics patented
Eclipse umbrella features a white
or silver fabric lining which covers
the ribs, allowing the photo-
grapherto manipulate the light for
the desired effect without risk of S E
bare ribs ruining the shot. In addi-
tion. the Eclipse offers aconvex
center with curved outer edges
for softer more even lighting —
very pleasing in portrait work.
The Eclipse also comes with
a removable black fabric cover

which can be fastened atop the
rib frame to confine any light that
penetrates the reflective inner
lining. The 45" models. EC45-BC

(white lining) and EC45-S (silver
lining), are priced at just $30.00
and $40.00, respectively The 32"
versions EC32-BC and EC32-S.
cost $25 00 and 35 00 Stock up

today'
Ordinary Umbrella Eclipse Umbrella

complete details, contact

your local Photogenic dealer.

® machine
COMPANY
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PO Box 3365
Youngstown OH 44513

Phone (216) 758-6658 = Toll Free 800-682-6658 = FAX (216) 758-3667

tion for fire protection, guaranteeing
its contents will remain undamaged
in temperatures up to 1,550°F for 30
minutes.

More info? Circle 217

CAMERAS tVSTUDIO EQUIPMENT

DIGITAL CAMERAS

Agfa, Bayer Corporation, 100
Challenger Road, Ridgefield Park,
NJ 07660-2199; 201-440-2500;
FAX: 201-342-4742; Web site:
(http://www.agfahome.com):
Agfa has introduced two new fully fea-
tured, self-contained digital cameras
for still and action photography. The
StudioCam and ActionCam utilize
CCD (charge-coupled device) sensor
technology to electronically capture
images instantly for preview and trans-
mission. The images can be instantly
downloaded to multimedia presenta-
tions, published on the Internet, or

At Buckeye, it all comes
down to one idea:

R V | C E

On-time Delivery
Free Shipping
One Day Proofing

Quality Control & Accuracy
Memory Mates/Proms/Special Events
Package & Specialty Printing

BUCKEYE

1800 433 1292 » FAX 216 499 7403
5143 Stone,ham Road « North Canton, Ohio 44720

More rnfo? Circle 53


http://www.agfahome.com

ARCHIVAL STORAGE SYSTEM FILE PAGES

v'0 1075 Pakn500 2425 4*5 Develop Tank wrna 475 Utiity Develop Tank13 95
NEGATIVES & TRANSPARENCIES s sas o T g A0 % b 0000 ZB% Giantess whnti NewtonGlau  HP Comtne Tank ok 12 6ol Tk 2
35mm 4 Fiame 7 Stnps 25 Sheet 425 120mm 3 Frame 4 Strips 25 Sheet AP 5.5 Pakonsbde Mounter . BB 5 mABK0RIE00 750 AGAND2 3/gal Ces TankwXd oating
35mm 5 Frame 7 Strips 25 Sht 425 120mm3Frame 4 Suips 100Sheet 1495 103575 ZoSE 595 OfPE PLASIC MOUNTS FmAGS0 (S0 78 ABASOD 4-4x5 Muiti-Manger 4 Cutilm Menger 9%
35mm 5 Frame 7 Strips 100 Sht 14.95 120mm 4 Frame 3 Strips 25 Sheet 425 4 Tcw7" 25 Sh 2-8-x10" 25 Sh 505 Classless WA Newton Gian  g+4 5 06X002 (20) 064002 8x10 Cut Film MKo Starter Kit 4*5 74 %
35mm 6 Frame 6 Stnps 25 Sht 4.25 120mm 4 Frame 3Strips 100 Sheet 1495 5 gt 55 Speets 895 3‘[’“\” K SSEmdMO 6« 660300 (0 625 XAOD Uid0 4x5 Adapt* Back MO Cut Flm Holdr 45898
35mm 6 Frame 5 Strips 100 Sht 1495 120mm 3 Frame 4 Strips i6>7i25Sh 478 Oversize 3 Ring Binder 9.50 796.456% 20 1175 QMB050 Cardboard Mount Qpener Mido n 4*5 Adapter 8a<* Mxlo Il 45 holders 79 %5
35mm 6 Frame 7 Stnps 100 Sheet  19.95 120mm 3 Frame 4 Strips (6x7) 100Sh 1495 Storage o> Rings 895 w/o Rings 753 ch ot 1B5067(bx1)  15% 'MOUNTEO SHOE PAGES Midb il 810 Adac Bart Mido i 810 Mydrr* |4 269 95
35mm 1000'Roll 1895 120mm 9 Single Frame Per Page 25 Sh 59  fhastic Hanger Bars IQCkpak Cardboard Mounts Boi 1000 Heal Seal Tcploed(SSmm ) 2> $rclePages 259> VU Bt Aden 70mmBub loader 120 00
70mm 3 Frame 3 Strips 100 Sheet ~ 21.95 120mm 1000Roll 2495 Plastic Hanger 3ars 25 Pack g ;‘g 35m0m UB 645 6.6 516 1975 5005 Alden 474 35mm Loader 23 95 Kindermann Loader 17900
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For Fax (24 Hours)

800-947- 7008

212.242-1400

For Orders & Info Call

800-947-9964

212.444-6664

119 WEST 17¢th
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More info? Circle 51
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EPS PHOTOGRAPHIC

Created in association with
Fuji, Kodak and Sony

Gallery is a totally new Windows-
based video proofing and studio
management system with the
features you want most.

Gallery can be hand held forportable operation

e Simple to set up and operate
« Small enough to be portable
e Computer Assisted Sales module

e Can be used with the Scene Machine PHOTOGRAPHIC
 Prints color receipts and previews

« Extremely flexible and expandable 1-800-647-3777

e Features SureSync...automatically
synchronizes with any camera PO. Box 1745 » San Marcos. TX 78667

v/ny t\y yo ypccyu*£

More into? Circle 54

DATELINES SUBMISSIONS

If your organizations convention, workshop, seminar, or exhibition dates aren't listed in the Date-
lines section of Professional Photographer, you may be missing potential revenue from
would be attendees. Submit your dates early and include organization name, convention loca-
tion, city, and state, and include a contact person’s name, title, and address. So readers may
realistically plan to attend events listed here. Professional Photographerneeds to receive list-
ings, if at all possible, five-and-one-half months in advance. These listings are published
at no cost, stnctly as a service to our readers. Professional Photographers editors reserve
the right to select events to be announced in these pages and to determine when an-
nouncements will appear.

Send all Datelines submissions to:
Debbie Todd,c o Professional Photographer
111 Corsaire Lane
Schaumburg, IL 60173
708-330-2802 « FAX: 708-330-2803

RIGHT PRODUCT
RIGHT PRICE
RIGHT TIME
JUST RIGHT!

The most innovative canvas and muslin
* backdrops in the industry. Our muslin
1 prices start at only $89. Our “Ship Fast"

program means certain styles are
available immediately, not 2-6 weeks like
most competitors. We're the world-wide

A choice of pros. Call for our free catalog.
After all, it's only right!

2400 Gundry Ave.
Long Beach. CA 90806

STUDIO DYNAMICS 1-800/595-4273

More info? Circle 55
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NEW PRODUCTS

output to a 300 dpi dye sublimation
proofer. The cameras come bundled
with Agfa’s award-winning color
management software, FotoTune
Cam, Adobe Photoshop LE image
editing package, and the Cumulus
Desktop Image Database package.

More info? Circle 218

LIGHT SYNTHETIC BACKGROUNDS
Pro Studio Supply, 650 Armour
Road, Box 46, Oconomowoc, WI
53066-0046; 800-558-0114; FAX:
800-350-5329: Pro Studio has intro-
duced the new Pro Lite synthetic back-
ground line. These exclusive Pro Lites
are hand-painted synthetic backgrounds
that weigh as little as 1.5 pounds
and are crushable, storing easily in
their small, space-saving bags. Out of
the bag, they smooth out quickly
with subtle, all-over crinkles. The syn-
thetic properties make them long
lasting under heavy usage and easy to
clean with a damp sponge.

More info? Circle 219

LAB EQI'IPMEXT

SKIN PROTECTION

Skin Coat North America, Box 533,
Verdugo City, CA 91046; 800-
600-1881: An aerosol version of Pro-
tective Skin Barrier is now available.
Its unique blend of organic substances
protects against a variety of environ-
mental irritants including chemicals,
water, dry compounds, acids, and
petroleum products. A 17-ounce can
yields approximately 250 applications.

More info? Circle 220

CLASSICGRADED DOUBLE PAPER
Luminos Photo Corporation, Box
158, Yonkers, NY 10705; 914-
965-4800; FAX: 914-965-0367:
Classic Graded Glossy is a double-
weight, white fiber-base paper with a
cool tone, silver rich emulsion, grad-
ed glossy, and is available in grades
1, 2, and 3 and in popular-cut sheet
sizes and 41-inch wide rolls.

More info? Circle 221

\E\V LITERAH RE

CHILDREN’'S PORTRAIT BOOK
Eden Studios, 802 Lehman, Hous-
ton, TX 77018; 713-694-7303: The
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For Orders & Info Call For Fax (24 Hours)

800-947-9926  800-947-9003

212.444-5026 212.444-5001

119 WEST 17¢th

JV C GY-X2b

3-CCD S-VHS CAMCORDER

L . Newly designed three 1/2* CCD image sensors deliver 750 lines of horizontal
resolution and superb signai-io-noise ratio of 62d8
« New micro-lens provides ot F8.0 at 2000
lux and new LOLUX mode lets you shoot with almost no light' Shoot superb
footage with excellent color balanced at a mere 15 lux illumination
- Variable Scan View allows flicker-free shooting ot a computer monitor
« Quick Record Mode «when turned on the camera is set to the auto ms even if lens is set at manual Also activated is (AIC)
Automatic Level Control and EEf Extended Electronic Ins which provides both variable gain and variable shutter Now you can
shoot continuously from dark room to bright outdoors without having to adjust gam iris or ND filter
Full Time Auto White circuit lets you move from incandescent to fluorescent to outdoor lighting without changing white bal-
ance or the filler wheel + Genlock input allow synchronization with other cameras
Dual output system allows camera output to be connected directly to an external recorder

EVW-300

Hi-8 3-CCD CAMCORDER

an excellent sensitivity of F8 0 at 2 000 lux high S*N ot 60 d8 and deli
ers ovei 700 lines o» horizontal resolution

-Provides high quality pCM digital stereo and single channel aim Hi
recording Has XIR balanced audio connectors

- Otnck Stan 1S’ viewfinder with 550 lines ol resoiuhon puis Zebra pattern vrdi

«Built-in 8mm Time Code generator records at m 1 Iher non d
rety o Je features such as Time Code PRESET
ATW IAuto Trace While Baiai - when AIW s turned
tin changes m color tempera
AGC (Automatic Gam Contro n addition to manual G PAGCp

intelligent Auto 1"S - tor situations wheie the lighting between sutiieii ano
the Intelligent Auto ins automaticaify examines the scene and adjusts Hie l
«Selectable Gam-up from t dB to 18 dB m t dB steps lor Mid & Higii posihoi
« Clear Scan function - provides a variety ot selection ot shutter speeds rang

~Compact lightweight (12 Ibs with NP 18) ergonomic design provides wen t

S V O = 2 O O O S-VHS Hi-Fi Editing VCR

The new SVO-2000 is a powerful yet easy-to-use S-VHS Hi-Fi editing recorder Two SVO-2000 recorders combined with the |
optional RM-250 Edit Controller forms a cost-etlicient cuts-only editing system - with lull assemble video insert audio dub ,
and program editing capability
Superb Video and Audio Performance

HS fonnat delivers 400 Imps of hon

+ Adaptive Picture =i IAPCi Syste i lo> optimum picture
perf n Inr APC a tests an
inserted tape and check?
then adiusts the VCR re< sircudry to capture images
that are as clear and cm y can be In Playback mode Func
APC automatically sets t balance ot picture sharpne?  COnvenient Functions
+ Both Hie SV0-2000 and the supplied remote contr
dual mode shuttle dial lor slow motion playback t
ot 20Hz to 20kHz and a sue advance and picture search in either forward or re!
vidual recording level contr « Automatic repeal enables il to repeatedly playback

(ditmg Features

+'Has a Control.Edit Spm ten At me end ol ihe program or the tape the VCR aul
y hi RM-250 rewinds and restarts the program from the begum
« Auto head cleaner prevents bead clogging which ¢
- With Control's mpul and output terminals two SVO-2000s deterioration of picture quality
can be connected tor synchro editing, without Hie RM-250 up ot t
« RM-250 also otters program editing capability which allows ver
s a

automatic sequential editing of up to 20 pre assigned scenes

EVO-9720 o*

R i
Hi8 Dual Desktop Editing Machine

BUILT IN EDITING CAPABILITIES
The [vlch) gnol S EI;J;ZU tu Ajatmble Jitiejarteri SUPERIOR PICTURE OUALITT
using the supplie . g
Quick Edit By simply pressing the EDIT button at the devred * 11 PI&yer portion ol the EVO-9720 employs a digital noise
superior picture quality Norse reduction levels are selectable
from an on screen display m accordance with picture condi
tions CNR ‘Chrominance Norse Reduction) oners High MKVile

repeating Hie process a program is easity assembled segment

to one another on the original source tape The EVO-9720 can

memorize up to 99 program events and realizes autoniatic offers High Middle tow Very Low amj Oft positions Jdte*

and skew are eliminated at the same tune to give clear

M ROLL EXPANSION CAPABILITY
be stored m the data area ot the original source tape The data

can also be recalled added inserted or deleted as desired machine it* EVO 9720 lends itself 10 AB roll expansion capa
insert Editing  The EVO-9720 provides separate editing ot the bitty Both the player and recorder have R5:232 sertal_port™
unction video and AFM aud as Source A and B to a al computer and/or
r<existing PCM iPulse Code FXE 100 Video Editing

track To verify the edit as-
it both the player ai

e PCM!
ADDITIONAL FEATURES

EVO-9720 tv
s a GPI iGeneral Purpose i
leo Toaster w Character Gen

rhe EVP-9720 tncorpor
itereo and AFM (Audio

WE BUY, SELL AND TRADE USED VIDEO EOUIPMENT

street « NEW YORK, N.Y. 10011

Panasonic

Broadcast & Television Systems

AG -456 2-Hour S-VHS Camcorder

« S-VHS system - records and (days back over 400 lines horizontal reso
- Now includes Manual Zoom Control
« Laminated amorphous hea 1 hn
lion, superb color reproduction, and high signal-to-noise ratio
- i? 1power zoom lens with continuously variable speed zoom
HHt/Normat/ Mix combinations High performance stereo zoom microphone
futures three different settings WKJe Telephnto or automatic room
« Built in VITC (Vertical Interval Ti
« Digital Mil
Digital Tracer + chi an atier
Digital Still
Digital Zoom

Digital Gain Uj
Digital Strobe & Digital Wipe

AG-DP800 S

S-VHS 3-CCD Digital Signal Processing Camcorder

AG-1980
S-VHS Hi-Fi Editing VCR

WJ-MX30 WJ-M X50
Digital AV Mixer Digital A/V Mixer

FACTORY AUTHORIZED SERVICE CENTER

More info? Circle 51



Essence of Childhood by Lisa Mur-
phey, is a book on children’s photog-
raphy that focuses on examples of
posing, lighting, creative techniques,
and innovative props. The text em-
phasizes the need for photographers
to use diversity in every sitting and
offers hints for marketing images.
Murphey is a Master Craftsman
Photographer with many awards to
her credit.

FOME-COR LITERATURE

Fome-Cor Xtra Graphic Arts Board,
International Paper, Dept. 198,
Box 1839, Statesville, NC 28687-
1839; 800-438-1701: The qualities
and technical information of Fome-
Cor Xtra board are described in two
new literature pieces from Internation-
al Paper. Looking for a Foam Board
for a Little Something Extra? (95-FC-
GA-3348) is a two-page, four-color
flier that describes the product char-
acteristics of Fome-Cor Xtra board.

4 DAY
SERVICE

oV

XEWTINOYITTS

Fome-Cor Xtra Graphic Arts Board:
Technical Bulletin (95-FCGA-3347) is
a two-page flier, that provides helpful
production tips for mounting, cutting,
printing, and painting operations with
Fome-Cor Xtra board.

PHOTO CD-ROM

DFO Interactive Inc., 4008 El Cid
Place, Fort Worth, TX 76133; 800-
555-4756: The new interactive CD-
ROM i-SIGHT explores the creative
imaging of Michel Tcherevkoff using
camera, darkroom, and computer
imaging techniques. The gallery can be
explored or the viewer can travel with
Tcherevkoff and learn why and how
the images were made. Both Macin-
tosh and PC versions are available.
Tcherevkoff is an internationally rec-
ognized photographer who has creat-
ed ads for such companies as AT&T,
General Motors, Prescriptive Cosmetics,
and Eastman Kodak Company. Dis-
counts are available to PPA members.

VOLUME
DISCOUNTS

f Photography equipment.

PHOTO MAThl MANUAL
Photo-Ed, Box 80303, Minneapo-
lis, MN 55408-8303: A new manual
of photographic math, Circles ofCon-
fusion, named after a photographic
optical phenomenon, provides accu-
rate, on-the-spot calculations ofexpo-
sures, fractional f/sltops and ISO, met-
ric conversion, angle of view, lighting
ratios, depth of Held, and common
logarithms in photography. The man-
ual has 52 pages of formulas, tables,
graphs, and text.

LEICA BOOK

Silver Pixel Priss, 21 Jet View
Drive, Rochester, NY 14624-4996;
716-328-7800; FAX: 716-328-5078:
Leica: The First 70 Years, by Gianni
Rogliatti and published by Hove col-
lector Books, UK, is the latest in the
Leica book series. This edition is pre
sented in a larger format and is the
most comprehensive book on Leica
history to date.

Next to your

L E |
G O OD
BUSINESS i

GLAMOUR &

FAMILY PROMOTION

ASHTON PHOTO
CALL FOR DETAILS TODAY!

1-800-547-9165

60 PROftVSIONAt PHOTOGRAPHER/JANUARY 19%

skills, it’s your most valuable asset, and it
has taken years to collect. What happens if
it is lost, stolen or destroyed? Can you af-
ford to replace it?

With PPA-sponsored “All-Risk” Photogra-
phy Equipment Insurance for replacement
cost, the answer is YES! PPA members
qualify for our group policy administered by
Albert H. Wohlers and Company. It's just
one of the many policies available through
PPA membership. Insurance for photogra-
phers, designed by photographers.

For more information contact PPA at:
1-800-786-6277

j&ash.



SOVETHING HERE YOU NEED

compl»fe Background Control
MODEL W

fl-O UEASY
BACKGROUND CONTROL

Full line of TECH-
SEAMLESS Back-
ground paper in
stock—4 6 9 and
12 ft widths Time
proven—first in the
profession and still
first choice of leading
photographic installa-
tions

P.0. Box 9326
North st. Paul. MN 55109

PHOTO-TECH o5z

Maatercraft Compofac& & Graphics

B\ South Nolana Kd. Independence Mo. S40 S0

THE
PROFESSIONAL
PHOTOGRAPHERS’
CHOICE

LARGEST SELECTION
OF TOP QUALITY
WEDDING ALBUMS

NOW AVAILABLE AT ALL
LEADING DISTRIBUTORS
FREE CATALOG AND DISTRIBUTOR LIST
THE CAMILLE CO., INC.

826 Bergen St.. Brooklyn, NY 11238
(718) 789-0100

CAMILLE

More Into? Circle 65

MAHOGANY AMERICAN
PHOTOGRAPHIC

ROANG RESOURCES

HORSE P.O. Box 820127

Great for small Fort Worth, TX 76182

children who

can’t sit up

on their own.

Beautifully

hand-canred.

Endorsed by

Tom McDonald

To order or

Circle 66

Tlorentina

by cMarxim a

Handcrafted and elegantly embossed
padded library bound covers.

For your nearest distributor and catalog,
just call or write...

Kombam USA *

18355 SW Teton Ave., Tualatin. OR 97062
800-662-6650 FAX: (503) 692-7929

More info? Circle 67

Trellis with Gates
Call 1-800-731-6666

More info? Circle 68

COPYB RESTORATION

Serving Professional Photographers for over 25 yean

(Jeteeim A di

oeeabeneva road, sarabota f1 3423«

can 800-922-7459

FREE ESTIMATES/ PRICING GUIDE

PHOTOGRAPHIC OILS

More info? Circle 69

THE BEST.
Pro Platinum Series

Trading Cards

30 Stork Designs

Custom Designs
Available

FftAltaP, B
Better Color Thro Tomorrows Technology

213*219 South Tyler Avenue « P.0. Drawer 777 « Lakeland. FL 33102

SCHOOL DRAPES
Phone 1-800-455-2826

Send $2.00 fOR BROCHURE
Refunded With First Order

Maureen of Hollywood
P.0. Box 172
Bethel Island, CA 94511

PHOTO-ONE

The Industry Leader in Studio
Management Software Systems

New 4.1 Version!

*Very User Friendly

+Point-Of-Sale Ready FREE Ca“
+Complete Accounting FREE Demo
«Customers, Orders

*Word Processing'Merge FREE BBS

~Staiements/Noftces
*Appointment Scheduler
«Inventory w/Reports

«Job Tracking. Costs
*Batching. Bar Code
«Invoices Labels. MORE1

New On-Line BBS

PC Concepts
558 Page Blvd. « Springfield MA 01104

More into? Circle 70

© opyright Stamp

PRINTS ON AN Y SURFACE
INK DRIES IN SECONDS

encore™ Re-Inkable/Pre-Inked Stamp
WITH YOUR CUSTOM WORDING

mKgP No Stamp Pad Needed
The Ink Is In The Rubber

Developed
SATISFACTION GUARANTEED!

Call, FAX or Send For FREE Brochure

RUBBER STAMP &SEAL, Inc.
PO Box 2258 » Wichita. KS 67201
(316)662-551 1 or FAX 1 8Q0-242-9312

More info? Circle 71

WEDDING ALBUMS N
FOLIOS « FRAMES
PHOTOMOUNTS

For Studio. Wedding and
Portrait Photographers.

PRO-CRAFT DIMENSION  YANKEE PLAK
FLORENTINA  CAMILLE SUREGUARD
TOPFLIGHT TAP

RENAISSANCE

We accept VISA,
MasterCard, American
Express and COO orders
SIX LOCATIONS TO
SERVE YOU BETTER
, Cleveland < Atlanta « Hartford
Chicago « Dallas *« Anahetm
CALL OR WRITE FOR OUR FREE
Jft (H fiufM WHOLESALE CATALOG
ftf* P.O.Bo* 81757 - Dept. PRO-3
1 Cleveland, Ohio 44181

PROFESSIONAL PHOTOGRAPHER /JANUARY 1996 /61



The levin Company Offers The Most
Respected Names In The Industry
LEVIN DESIGN LINE MOULDING
IMPRESSARIO “WOOD FRAMES
RENAISSANCE » DIMENSION
TOPFLIGHT « TAP « LANW OOD
WINTHROP « ATKINS « XYLEM
M CDONALD « SAVAGE « SALCO
Distributed By
America's Most Trusted Supplier of Frames.
Photomounts, Albums and Accessories
= 100% GUARANTEED
«ORDERS SHIPPED WITHIN 24 HOURS
=« AMEX, MC, VISA, COD AND OPEN
ACCOUNTS AVAILABLE
«SPECIAL FREIGHT ALLOWANCES
«CUSTOM SIZES AVAILABLE
«TOLL FREE ORDERING 1-800-345-4999
OR FAX 1-310-608 7418
FREE FULL COLOR CATALOG AVAILABLE!
THE LEVIN CO.
11 W Walnut St A wMautu
Compton, CA 90220 SSUST'*

More info? Circle 72

Background Pattern Projector

 Add Variety - Add Profit

« Specially designed for While Lightning

« Uses easy to make standard 2 1/4 patterns
For inlormafion call or write:

(206) 582-5767

10*1J Sh«wood Dr SW.
Tacoma. WA 98408
H6H Camera Products,

RESTORATIONS
EASTCOAST IMAGING

Portraits Fixed Digitally

‘Introductory otter as low as $10 00 per unit"
(Restoration additional)

215-822-0400

62/1HO I SMONAL PHOTOGRAPHER JANUARY 1996

¥
JosjjiV ;.

O S!J I Purchase or rent
1A oneofour creations.

Old backgrounds?
Call us about re-dying!

P.0. BOX 33B
MARTIN, SD 57551
Ask For lUnda!

11-800-600-2044

foto white

Timeless Clothing and At tessories In<
designed espec ially for photography

Ted Hains Photography
118Q4 Kennedy Road
Burnsville, MN SS | \7

(612) 890-7640

More info? Circle 73

CALL TOLL FREE
1-800-621-66409

4664 N. PULASKI RD. mCHICAGO. Il 60630
PHONL 312 '36 0440 FAX i'L- 'ia-ji-H

More into? Circle 74

KUuitu / t L »
1 te ffi
Software

Pomt((;':f Sale*
Locate Clients 11 ways*
New School Features*
Auto pricing & taxes-/*/
> Business Goal Setting*
Szl er. fﬁ 1 Contracts (Unlimited)*
-c. — - Built-m Mail Merge r-
Inventory controt*

Gift Certificated-

Client Photo ID*
Monthly bdtmg3C-

Ocler tracking*

Grapns &Charts*

m Scheduling--*
Bar Coding-/*/
Rolodex-*/
Messages-*
Word processor*
Spell Checking*

Version Q
. Sorting & Reports*
NOW Avallable Prospecting module*

Negattve bag labels*

An italic CR CKT Video Tratr.ingTapes
3U U(iy3 IfILL Lab Batch Processing ==

Ted] Sum Tlmgpyrightm

Access Computer Software Systems
PO Be* 7006' Eugene OR9740V Fax '5031 36* 4549

More info? Circle 75

i 5= 1

PACKAGE PRINTING |

S3KI0(2)12 st

1st 8x10 Unit $3.95 48 Wallet Special $6.00 |

2nd & 3rd Units 3.25 after 1st 3 Units

All Add'tl Units 2.00 Outstanding Neg Retouching
.20 per 8x10 Unit

PSo KJS suses

USE SELECT-A-PACK FREE FILM PROCESSING! |

SPORTS/NURSERY
v -  PACKS «WITH
rV i TRADERS. BUTTONS

2-31/2x5 Individual +1-7x5 Team =52.00
Trader Cards: S4.50 Dot with Data Backs. $3.50 Doz Plain|

r 9378 Calumet Avenue C O A D IT |
r Munster. Indiana 46321 LIv-7rvH |

/1-800-422-2575

BACKDROP OUTLET
FREE 20 PAGE

CANVAS
CATALOG MUSLIN
PROPS
1-800-466-1755 ¢ 110 o
NEW HOT SPOT MUSLIN ' | IGHTS
vV * MORE...
\
LOW PRICES
10X12-89.00

10X21-129.00

1524 S. PEORIA ST. CHICAGO. IL. 60608 (312)733-7713

More info? Circle 76

SHOW YOUR PROOFS IMMEDIATELY
after the sitting on
Still Video! Contact

103 Baylor Dr.. Tyler, Texas 75703
800-835-2943 or 903-561-7104

More info? Circle 76

Rf Hais™ Ice

With over 25 professional album
distributor locations to serve you
Immediate delivery at “Factory
Direct™ prices

For information on distributors

near you catalog, etc callor wnte

AlbumX Corp -5 Grace Church St
Port Chester. N'Y 10573

(9141 939-6878



Unique, Child-Size and Adult-Size
Antigue Reproductions!
*Victoria *Chippendale

eLouis XV *Queen Anne

Call 1-X(H)-26*4-(KWO or write P.O. Box 240493
Dept, PPA. Monlgomery. Al Uil24

More info? Circle 77

Serving Professional Photograph”rejlncg 1956 _|

+ DIMENSION « TOPFLIGHT -TAP
*HOLSON + RENAISSANCE » CAMILLE
Visa, Mastercard or COD ROMA FRAMES
For FREE Wholesale Catalog
write or phone

19438 BUSINESS CENTER DR
NORTHRIDGE. CA 91324

(818) 886-5100

More info? Circle 78

*kkkkkkhkkhkkhkkkk *khkkkkhkkhkkhkhkkkk

Texturizing for your Portraits

Revolutionary flexible plastic plates deliver
deeper texture on your machine or ours
MERIT TEX:
Canvas linen brush stroke many others
FREE texture offer...

Send 12 8x10 prints with $4 00 for postage
Find out more: MERRETT SMITH
2016 Kerwood Avenue
Los Angeles. CA 90025 * (310) 277-0827

SPORTS PHOTOGRAPHERS
2X the Profit!

PHOTOGRAPHERS NATIONWIDE
Add hundred? in extra profit on each league
with our “SPECIALTY FRAME PROGRAM"
*Free Color Order Forms
«Complete Line of Specialty Frames
«Card Board Mounts ’Sponsor $ Coach Gifts
*Plaques “Sign Kits
If you're in to youth sports photography, you
must have this FREE Catalog
1-800-659-8248
ASSOCIATED SPORTS SERVICES, INC,
7100 N. BROADWAY, 5M, DENVER, CO 80221

More info? Circle 79

For Orders and Information

It's Like Music To The Ears

of Wedding Photographers

N

Alhujre Albums hold from 10 to 15 or 16
to 21 pages for both vert. & horiz. prints.
Call for full specs, prices and Catalog.

Gross-Medick-Barrows

P.0. Box 12727 /El Paso, TX 79913
(800)777-1565 / FAX (800)456-4107

More info? Circle 80

|LBackgrounds by David Maheu

483 Steere Farm Hd
Hamsville. Rl 02830
800-237 1883
401 568-82M
401 567-0479 FAX

INTRODUCING
OUR NEW CATALOG
FEATURING IMAGES
FROM SOME OF THE

TOP PHOTOGRAPHERS

IN THE WORLO

CANVAS « MUSLIN
PROPS
LIFT SYSTEMS

CUSTOM DESIGNS Phato by CLAUCY sacnon

m m

A

Manufacturer of hot foil stamping machines since 1961
Protect Copyrijght - Improve Image

Gold Stamping Machines - GoldRiter Pens

Photo Button Machines
Proof Kits

Rt 11 Box 11409
Kennewick, WA

99337

1-800-523-9944
(509) 586-3659

More info? Circle 81

r A Profit"\
Maker...

saves

many

hours'

Adams
RETOUCHING MACHINE
Ask any Adams user. Then multiply
the number of hours saved by the
hourly rate you payl

(It might exceed the cost ot the machine in the first

year)
$59000 FO B Denver

Write for free literature on the Adams Retouching
Machine, and other accessory items

A d am s Retouching Machine Co.

1036 W. 8th Avenue = Denver. Colorado 80204
k 303 534 6789

TheQualityEcoe

MAN1X RAFTED FRAMES
PHOTOMOI NTS » PREVIEVL SHOOK ASES
PORTRAIT PACKAGING
FOR Ol IR NEW CATALOG ( Al I

HOO 55N 7N14

More into? Circle 82

FILE IT. .M AIL IT...

DELIVER IT.. .in an

APEC ENVELOPE!

All sites PHOTOMAILERS «KRAFT =Gl ASSINE
slocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
900 Broadway. New York 10003
TOLL FREE 800-221-9403 NATIONWIDE

More info? Circle 83

Free 36-Page Catalog!

1-800-827-0363
ALBBUMS FOLIOS
MOUNTS

Reilat™ rai;_order

birgsy2/6 Epe

Loomis Qualify packaging fastl

Sanrpies’ All maiCf credit cards' Sw-e i%7'

CROWN Drvnioh of The Chi  +? Cofno*'/
PRODUCTS " 6 4 -A* e- H44114
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Largest

Selection
of Key Tags.
Magnets,

Buttons,
Special Event
Cameras,
and more.

Custom
Imprinting
Available.

Made in U.S.A  Free Cataloa

a je /1
ENTERPRISES INC
450 £ Bunker Court Vernon Hills, IL 60061

Jghtweight,

Ifumble,

Insulative,

Shock Absorbent,

Airline Shippable

Cases for Camerasand Equipment.
Tlease call or write for our free Catalog.
lightwuiv, Inc  1HW. Beers I'Lice
Denver, CO 80223 303/744-0202

+ LIGMTWARE*

HASSELBLAD

Reconditioned with
complete warranty!

Call today for free brochure

1-800-448-0718

75-5614 Palani Road «2nd Floor
Kailua-Kona ¢ Hawaii * 96740

Heirloom & Music Boxes!

Hand crafted wood
with inlaid ceramic
tile and your gla/e-
mounted portrait
up to 5x7 inches,
hne furniture quality

| he perfect gin

Alfa Color Labs

535W 135th X » Gardena, CA 40248
Phone(310)532-2532

More info? Circle 84
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BEHIND THE SCENES

HANDCRAFTED
BACKGROUNDS

Muslin, Canvas, Pedestals

104 S. Formosa Ave. « Los Angeles, CA 90036
(213) 937-0390 « (800) 327-0946

High School Mailing
Lists for
Graduation Pictures

Contact us for a new view to an age
old problem

American Student List Company has
been providing high school student
mailing lists to hundreds of satisfied
portrait photographers since 1971.
High school seniors and juniors are
available on pressure sensitive abeis
from your marketing area
Children’s names also available
from 2 -year olds through college.

Contact us lor additional informationl
AMERICAN STUDENT LIST COMPANY
330 Old Country Rd.

Mmeola. NY 11501
Phone (516) 248-6100

Subsidiary ol American List Corporation

More Info? Circle 85

“Unique original background*
for dialinguiehed photographer*"

Send check to:
Joseph M Proscia

4751 Cartwright Ave. North Hollywood, CA 91602

BOUND FOR QUALITY

Albums Unlimited manufactures only
the highest quality,
hand crafted albums with.
*Easy to use interchangeable pages and mats
+Lifetime Guarantee
*Goid Imprinting
*Customer Satisfaction Guaranteed
«Prompt, immedate delivery

f | 3465 Woodward Avnue

Santa Clara. CA 95054
... 1 800-6ALBUMS
(JmmlED 408-987 9294 FAX 408-987 9296

Sdod & Sports Photogaahers
Combs for as little as a Penny
In stock & ready to ship
100‘s of styles « Factory Direct Pricing
Armerican GaorbGap
800-522-aNVB
22 Kentucky Ave « Paterson, NJ 07503

(r

P hotom cunts
A Ibum s an d

F olio s

callfor a free catalog

Fﬂﬂl 800-228-7366
PHIOTOOUITS
Concord & Tryens Roads ~ Aston. PA 014 0204

Manufacturing photomounts since 1929

More info? Circle 86

SCORE BIG

WITH E-Z PHOTO
BEST SPORTS-SCHOOL-GROUP
CALL TOLL FREE (800) 999-2595
OR WRITE: E-Z PHOTOLAB
P O BOX 19301
JACKSONVILLE, FL 32245

VISUAL IMPACT

THI COVPETITIVE EDGE THRU ADVANCED TECHNOLOGY
WEDDINGS « PORTRAITS * GLAMOUR « PROOFING & CANDIDS
Teriroiof lll i Feji 120220 Men Froefief

Hmm Prim Iveiltw* llpoa topts™
31/2x5Rall Proof* 12Bxp............4.00
)1/:*t RA4LProof 15Exp, 741

4*5 Roll Proof* 12 Exp._..
4x5 Roll Proof* 15Exp-..

1-800-237-6429
213-219 South Tyler Avenue « P 0 Drawer 777 + Lakeland, FL 33802
We Use Kodak Portra Il Paper

WHEATIES BOX
Picture Frame
hold* 4x6 & 5x7 photos
as low as $1.39 ea
ORDER TODAY!
800-452-9889

1-800-55

GROUP PHOTOGRAPHERS ASSOCIATION

More info? Circle 87



Professional Photographer
READER SERVICE CENTER

For more information, mail this card today!

Simply circle the numbers corresponding to the advertised products, new product listings,
editorial features, and the Professional Photographers of America services in this issue.

FOR FAST REPLY: Provide all information requested on form. Then mail or fax card before
expiration date. Fax number is 708-729-2199. Your request for information will be forwarded to the appropriate
party who will send full information to you - quickly, free and without obligation.

Need to know more about the
services offered by PPA? We're
here to help you. Just circle ON
THE CARD the same number as
shown against our list of services

below:

1 Membership

2 PPA Croup Insurance

3 PPA International Convention

4  Marketing and Management
Program

5 Once Upon a Lifetime
Program

6 Merit and Degree Program

7 Certification

8 Magazine Advertising

9 Direct Response Card
Advertising

10 Print Exhibition Competition

11 Who's Who in Professional
Imaging Directory

12 Winona International School

of Professional Photography

Professional Photographer January 1996

Please send me information on items circled below

18
19
20
2
22
23
24
25
26
27
28
29
30
31
32
33
34

© O ~NoOUA~WN R

GREERES

I
N o

Name
Title

35
36
37
38
39
40
41
42

43
44
45
46
47
48
40

50
51

52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68

Void after April 30, 1996

69 86 103 120 137 154 171 188 206 222 239 256 273 290 307 324 341 368 375 392 409
70 87 104 121 138 155 172 189 206 223 240 257 274 291 308 325 342 369 376 303 410
71 88 105 122 139 156 173 190 207 224 241 258 275 292 309 326 343 360 377 394 411

72 89 106 123- 140 157 174 191 208 225 242 259 276 293 310 327 344 361 378 396 412
73 90 107 124 141 158 175 192 209 226 243 260 277 294 311 328 345 362 379 306 413
74 91 108 125 142 159 176 193 210 227 244 261 278 296 312 329 346 363 380 307 414
75 92 109 126 143 160 177 194 211 228 245 262 279 296 313 330 347 364 38l wu 415
76 93 110 127 144 161 178 195 212 229 246 263 280 297 314 331 348 366 382 399 416
77 94 111 128 145 162 179 196 213 230 247 264 281 298 315 332 349 366 383 400 417
78 95 112 129 146 163 180 197 214 231 248 266 282 299 316 333 360 367 384 401 418
79 96 113 130 147 164 181 198 215 232 249 266 283 300 317 334 361 368 386 402 419
80 97 114 131 148 165 182 199 216 233 250 267 284 301 318 336 352 369 386 403 420
81 98 115 132 149 166 183 200 217 234 251 268 285 302 319 336 353 370 387 404 421

82 99 116 133 150 167 184 201 218 236 252 269 286 303 320 337 364 371 388 406 422
83 100 117 134 151 168 185 202 219 236 253 270 287 304 321 338 366 372 389 406 423
84 101 118 135 152 169 186 203 220 237 254 271 288 306 322 339 366 373 390 407 424
85 102 119 136 153 170 187 204 221 238 256 272 289 306 323 340 367 374 391 408 425

Photography you are involved in (circle one);
A Portrait 8 Industrial C Commercial D Other

Annual Cross Volume (circle one only):

Company

Address

City

1 Under S25,000 J 550,000-5100,000

2 525,001-550,000 4 Over 5100,001

- Equipment owned, current net value (circle one only):
State Zip E Under 510,000 H 535,000-560,000

Phone

J

F 510,001-520,000 K Over 60,001
)_ C 520,001-535,000

PLACE
STAMP
HERE

Professional Photographer
READER SERVICE CENTER

1807 Glenview Rd. Suite 100
Glenview, IL 60025-9976



Professional Photographer
READER SERVICE CENTER

For more information, mail this card today!

Simply circle the numbers corresponding to the advertised products, new product listings,
editorial features, and the Professional Photographers of America services in this issue.

FOR FAST REPLY: Provide all information requested on form. Then mail or fax card before

expiration date. Fax number is 708-729-2199. Your request for information will be forwarded to the appropriate
party who will send full information to you - quickly, free and without obligation.

NO POSTAGE
NECESSARY
IF MAILED IN THE
UNITED STATES

BUSINESS REPLY MAIL

FIRST-CLASS MAIL PERMIT NO. 34 GLENVIEW, IL

POSTAGE WILL BE PAID BY ADDRESSEE

Professional

READER SERVICE CENTER
1807 Glenview Rd. Suite 100

Glenview, IL 60025-9976

Photographer

N T R T T,

PROFESSIONAL PHOTOGRAPHER

Please send me information on items circled below

154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170

1 B 52 86
19 36 53 70 g
20 37 54 71 68
21 38 55 72 89
2 39 5 73 90
23 40 57 74 9
24 4 58 75 o
25 42 59 76 093
26 43 60 77

10 27 4 6 78 *
n 28 45 62 79 9%
2
13

103
104
106
106
107
106
109
110
m 128
112 129
113 11X

114 131
115 132
116 133
117 134
18 11X

119 11X

137
1X
139
140
41
142
143
144
145
146
147
148
149

120
i
122
123
124
125
126
127

1
172
173
174
175
176
177
178
179
180
181
182
183
184
186
186
187

188
189
190
191
192
193
194
19
196
197
198
199
200
201
202
203
204

205
206
207
208
209
210
211
212
213
214
215
216
217
216
219
220
221

222
223
224
225
226
227
228
229
230
231
232
233
234
2X

2X

237
238

T O WwN

© ~

29 46 63 89 97

« 47 64 m %

14 » 48 65 82 o9
15 32 89 m 100
16 33 50 49 84 101
17 34 51 68 8 102

150
151
152
153
Name___

Title

Company

Address

State Zip

c'ty
Phone ( )

239
240
241
242
243
244
245
246
247
248
249
250
X1

252
2S3
254
255

256
257
258
259
260
261
262
263
264
266
266
267
268
269
270
271
272

273
274
275
276
277
278
279
280
281
282
283
284
285
286
287
288
289

290
291
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306

JANUARY 1996
Void after April 30, 1996

341
342
343
344
345
346
347
348
349
350
351
352
353
354
355
366
357

324
325
326
327
328
329
330
331
332
333
334
336
336
337
338
339
340

307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323

409
410
411
412
413
414
415
416
417
418
419
420
421
422
423
424
425

392
393
394
395
396
397
398
399
400
401
402
403
404
405
406
407
408

358
359
360
361
362
363
364
365
366
367
368
369
370
371
372
373
374

375
376
377
378
379
380
381
382
383
384
385
386
387
388
389
390
391

Photography you are involved in (circle one):

A Portrait

B Industnal C Commercial D Other

Annual Cross Volume (ctrde one only):

1 Under $25,000

3 S50,000-S!00,000

2 $25,001-350,000 4 Over $100,001

Equipment owned, current net value (circle one orfy):
E  Under $10,000
f $10,001-320,000

H $35,000-360,000
K Over 60 001

C $20,001-335,000

Need to know more about the
services offered by PPA? We're
here to help you. Just circle ON
THE CARD the same number as
shown against our list of services

below:

1 Membership

2 PPA Group Insurance

3 PPA International Convention

4  Marketing and Management
Program

5 Once Upon a Lifetime
Program

6 Merit and Degree Program

7 Certification

8 Magazine Advertising

9 Direct Response Card
Advertising

10 Print Exhibition Competition

11  Who's Who in Professional
Imaging Directory

12 Winona International School

of Professional Photography



All classifications $1.10 per word (includes two
words bold face caps) minimum $24.00. Additional
bold face caps, $1.80 per word. Reply Box word
count and handling charge, $13.75 per ad. Closing
date for new advertising, corrections or can-
cellation orders, 15th of the second month pre-
ceding issue date. Remittance must be received
with order. Mail ads with remittance to PPA Publi-
cations and Events. Inc.. Classified Ad Department,
57 Forsyth Street. N.W. Suite 1600, Atlanta. GA
30303. Replies to advertisements with box num-
bers should be addressed as follows: Reply
Box . ¢/o Professional Photographer

ALBUMS

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS. Nationwide Distributor for Renaissance.
Camille. Holson. Taprell Loomis, Yankee Plak and
Sureguard Gold Stamping FREE catalog. Fast
delivery ALBUM HOUSE. INC., 214 Cherry St.
Dept PP. Norristown, PA 19401 800-4-ALBUMS.
FAX 610-272-5732.

HALF PRICE Art Leather Prelude Quad 35 page
cognac covers and brown pages (Old style 21
hole) covers $15 each, pages $46 per 100. Freight
paid to your studio on quantity of 50 Fax 011 64 9
299 7223

BACKGROUNDS

THE DENNY Mfg Co Inc. is the world s largest manu-
facturer of hand painted canvas and muslin back

grounds Send or call for a FREE full color catalog with
complete information on backgrounds, props, manual
and motorized support systems along with various
studio accessories The Denny Mfg. Co.. Inc., PO. Box
7200. Mobile. Alabama 36607, 800-888-5616 or 800-
235-7012 See Display Advertisement for additional
information Backgrounds for that individual LOOK

BACKDROP FABRICS Wide Seamless Muslin
—33', 17" 16'. 12". 10. 9 NEW! BLACK, 18%
GRAY AND SKY BLUE MUSLIN. Wide Seamless
Canvas—12', 10'. 8 7.6' Fabrication of any size
within 24 hours Fabric Dyes in Bulk w/free. easy
instructions. Blackout fabrics, vinyls, grommets
and much more Our prices cant be beat!!
CHICAGO CANVAS & SUPPLY 3719 W
Lawrence Ave., Chicago. IL 60625; 312-478-5700

BACKDROP OUTLET Muslin and canvas back-
grounds, all sizes & colors, fast delivery, highest quality
10'x12-$89.00, 1(7x21'-$139.00.16'x21'$329.00seam-
less. Also glamour backgrounds &accessories, stands,
stools, props, wicker 1994 catalog. 1524 S. Peoria.
Chicago. IL 60608; 800-466-1755; 312-733-7703.

SUPERLITE CUSTOM BACKDROPS. Setting new
standards in the industry since '91. with ground-
breaking, lightweight set design Tight locations or
large set design made easy! Softly crushable/dra-
peable and can hang out flat 20 x20' only 4 Ib in
its bubble bag Over 50 designs to choose from, or
create your own by selecting an original color combo!
Both color and wipeable “LrTE-WHITE" are complete-
ly opaque, yet has E-Z back illumination SUPER-
LITE 'as won the approval of MONTE Z.. CLAY
B, H. FONG, M LIBUTTI, F. DISPENSA, and
many other renowned lecturers. "Johnny-Come-
Latelys" may try, but never match the beauty or soft
quality that look years lo perfect NOW WITH
PATENT PENDING. (Previously knowns as Cus-
tom Backdrops) SUPERLITE'S “3 PLY SMALL
PORTRAIT KIT" and CUSTOM SCENICS now
available Call 516-746-0818 FAX 516-248-2799

CLASSIFIED

THE EUROPA COLLECTION of handpainted
muslins from STUDIO DYNAMICS. Exquisite. Call
for a free catalog. 310-595-4273.

HAND PAINTED muslin backgrounds used by
pros world wide. Increase sales. 9'x9' - $59. 9 x15
-$99. 9x21  $129. Quick, friendly service FREE
catalog on backgrounds, lighting, glamour. Steve
Kaeser Backgrounds & Accessories, 1-800-495-
8148. MC/VISA.

BUSINESS OPPORTUNITIES

$1500 WEEKLY: America's Holiest money mak
mg photo related business! Hand Painted “oil"
portraits from ANY photo All painted "FREE
HAND" ON CANVAS! 24ht information Paul
Lynn Galleries, Inc. 1-800-852-5196

LET THE GOVERNMENT FINANCE ynur new or
existing small business grants/loans t( $800,000.00
Free recorded message 707-448 0330 (ONI)

CAMERA REPAIR

HASSELBLAD OWNERS: David Odi-v- >
factory trained technician who specializes exclu

sively m the repair of the Hasselblad system Pre-
viously with Victor Hasselblad. Inc Prompt service,
resonabie rates All repairs guaranteed six months

28 South Mam Street, Suite 104. Randolph, MA
02368 617-963 1166

MAMIYA SPECIALISTS last Dependable Re
pairs for professionals. Richardson Camera Ser
vices. 2609 West Baldwin Road. McHenry. IL
60050. 815-344-3674

COMPUTER/SOFTWARE

Eliminate proof expenses and protect your copy
rights' Use only the best album/folio arranging
software ALBUM ARRANGER" N

pares Advanced features and clear, fast images
on DOS-based software give you new ways to in-
crease sales. Demo $37 + 6 s/h EPIX, Inc. Studio
Software 1-800-237-0038

PICTURE PERFECT studio efficiency sot',
tracks customers calendar, point of sale—much
more $199 00 - 30 day $ back 616-429-7673

SOFTWARE TO MAKE WORK FUN! Everyday
computer software program developed by a Mas-
ter Photographer, designed to make working in
Your photographic studio faster, tun and profitable
Mac & Windows Single User Introductory Price -
$495/Derno $40 STUDIO SOLUTIONS 1-800-
483-1492

DIGITAL SERVICES

DIGITAL RETOUCHING and RESTORATION

any original, any quantity output to film 35mm to
8x10. COMPUTER IMAGES 301-422-9232, 6901
17th Ave., Hyattsville. MD 20783

KODAK PHOTO CD scanning services Yon get
fast turnaround, quality scans and excellent prices
Call for complete information package PRESTO
PHOTO, Clearwater. FL 813-593-5536

IF YOU CAN IMAGINE IT, WE CAN IMAGE IT.
Now you can offer professional digital imaging to
your clients without the overhead or expertise Cd

lage. color correction, restoration, more Many out
put options Call 1-800-428-8159 ext 953 Rory
Thomas Digital

EQUIPMENT FOR SALE

WANT TO do glamour photography, day care,
school and senior? Our economy budget prices
studio will do it all. Everything you need including
a single lens reflex long roll camera, lights, prop,
background. Starting at 995.0011 Photo Services
International, Inc. 1-800-346-3631

FREE FILM MAGAZINE with purchase of the
Zoom 347 long roll camera outfit. A $400 value.
Call us for details! Photo Services International.
Inc 1800 346-3631

NORMAN 200B
$79 95, includes S&H Uses Nonrum charger
Kirkham's Studio. 235 N. Getty. Uvalde. IX 78801
1-800 355-4417

USED VP 2

D Crop (645) lens deck Call us for details Photo
Services International Inc  1800-346-3631
ext 101

ng equipment for sak RK
EQUIPMENT CO.. INC. AX- 155 2716

LOWEST PRICES IN TOWN!! Used long Roll
cameras ol all kinds" Zlls. Z347's, Nords. Clan
sics and SIR'S In stock and ready to bo shipped
to you Photo Services International. Inc 1800
346 3631

USED EQUIPMENT—.ill & lud ... or.
printers, cameras accessories and more Write or
FAX for a complete list Cornelius Photocrafi. PO
Box 52900. Tulsa. OK 74152, 918 622-6106. FAX
918-622-2769

NORMAN 200B . New
$79 95 includes S&H Uses Norman charger
Kirkham's Studio. 235 N Gelty. Uvalde TX 78801
1-800-355-4417

LONG ROLL CAMERAS NEW & USED, BEST
PRICES: Call 1-800 325 1358 | ax 314 432-8502
For free catalog write lo Schwarl/ Photographic
Sales. 11736 Lackland Industrial Dr Si Louis
MO 63146

SCENE MACHINE I'Pf, . clinn  hi- kground
system with screen, slides and slide cabinet Like
new - $3.000 00 Trans Proof System with 2 Ekta-
graphic Protectors Kodak Programmer and Sharp
RD-688AV Duel Cassette Sync Recorder $1500
918-756-5389

FINISHING

LONG ROLL PACKAGE FINISHING-NOBODY
DOES IT BETTER'
first time Consistent quality will save you money
and increase your sales

«Consist*.n!  olor

e m

* irrtissing pictures

/. de variety of packages

«on time delivery

ecompel’ /e prices

. AND
If you are shooting on long roll or would like to try
it, call us for more information Kolorkraft 800-631-
6247 608 10th St , NE PO Box 186 Austin MN
55912
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FURNITURE, PROPS

SEND FOR free catalog of environmental props We
have stumps, rocks, fences, etc Also chair-backs
and now a complete line of Victorian furniture and
stack-stools Write or call The Denny Mfg. Co , Inc
PO Box 7200. Mobile, AL 36607. 205-457-2388

HELP WANTED

PORTRAIT PHOTOGRAPHER: Must be motivated,
energetic, and experienced in portraits, high school
seniors and weddings Contact Douglas Studios. 1538
Main Street Lafayette Indiana 47901 317-447 7341

PHOTOGRAPHER—t-xperv . < :
tious. part of a team photographing seniors, farm
lies wedding & children Main office near beautiful
Lake Michigan with three satellite studios Excel
lent salary & benefits Send resume to Orville ] EI-
ema M Photog Cr CPP. Pans studios of Photog-
raphy 950 W Norton Muskegon Ml 49441 or call
616 739 7888

INSTRUCTION

EARN BIG PROFITS— implete business how
to guide few the lucrative preschool/daycare market
Details SASE Reece. PO Box 704 Kent OH 44240

PHOTO RETOUCHING EDUCATION. Negative
print restoration airbrushmg photo oil painting
I ach one week courses Call or send for catalogs
Veronica Cass Academy. PO. Box 5519. Hudson.
FT 34674-5519 813 863-2738

LEARN THE ART OF WEDDING PHOTOGRA-
PHY

Lehigh St Whitehall PA 18052-3425:610-776-1900

PPA WINONA

credited Mont Certificate Seminar/Safari/Work-
shops on Dauphin Island year-around by Nick
Colquitt M Fhotog Cr. Free catalog Telephone/
Fax 1-800 861-5701

CAPTURE PROM PROFITS WITHOUT CON-
TRACTS.

per work and samples tor in-studio "Prom Nite
Proven money and exposure machine $15 95 to
L A Photography Studio 805 Hooper Ave Toms
river NJ 08753

LAB SERVICES

SCHOOL PICTURE PROCESSING Dt
vice available including format packages from 7Qrmi
or 46mm and 35mm film Proms. Memory Mates
Classroom Group Pictures ar>d Hand Lettered Com-
posites i lementary and Junior High Memory books
and Church Directories Fast service and higher
quality horn Herff Jones/Camera Art Box 100
Lewiston MN 55952. 507-523-2101. WATS 800-
HERFF JONES PROFESSIONAL FINISH-
ING DIVISION.
MN 55337 612 890-2200 WATS 800 328-2924

ARCHIVING LONG ROLL ; i «h)} t =
Full service professional color lab Quality, fast turn
around and personal service Capitol Filmworks
Inc 1800-239-5343 Ext 127

COMPETITION PRINTS . spev 1
tions by three Masters of Photography Over 50
Merits printed in past five years For more intor-

CREATIVE IMAGING SERVICES INC.
at 516-922 1110
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ENTERPRISE SCHOOL PHOTOS INC.— Are you
looking for more than just a lab9 At Enterprise our
experienced employees provide the finest in
school finishing, plus the personal care to ensure
satisfaction for you and your schools. For more
infomation call 800-653-3373 or write to Enterprise
Photos Inc 6935 East 13th Street. Tulsa. OK
74112

70MM. 120 AND 220 VERICOLOR Il film pro
cessing and proofing Two day in-plant service
Complete senior finishing, custom portrait, candid
and commercial finishing service Wallets through
40x60s Herff Jones/Camera Art Box 100 Lewis-
ton MN 55952 507-523-2101 WATS 800-533-
HERFF JONES PROFESSIONAL FINISH-
ING DIVISION. .erwood Drive Burnsville
MN 55337, 612-890-2200 WATS 800-328-2924

B&W PROFESSIONAL LAB SERVICES  Ser
vices limited to professional B&W photography
Budzek Photography. 22 Margaret S t. Dayton. OH
45410-1732 1-800-371-7502. FAX 513-256-6380

ALSTON SCHOOL PHQTQQRAPHY. WE DELIVER
QUALITY SCHOOL PICTURES & SERVICES FOR ES-
TABLISHED SCHOOL PHOTOGAPHEFtS WE OFFER:

*Top Quality prints & Services from Long Roll

35mm & Split 70mm film

«3-4 week delivery

*'Smart ID" System Support

«Volume Discounts

*Free Technical Support

*Wholesale Prices on Equipment

.

. lour Customer Service

. nest KooaK materials
SCHOOL PHOTOGRAPHERS.
800-766-3686 X 122 or write lo 54 Brunswick Ave
Edison, NJ 08817 for all your School Photography
Needs We re experienced package printing spe-
cialists and we invite you to Grow Your Business
With Its™"

BLACK & WHITE DARKROOM SERVICES
Finest quality enlarging, proofing, toning, and more
Tree information and sample 8x10 Jonathan Pen-
ney. 6 Adelaide Park. Center Moriches. NY 11934,
516-874 3409

ACADEMY PRODUCTIONS INC.. YOUR FULL
SERVICE PACKAGE PRINTING LAB.
« Four day in lab service
« Consistent quality
« Video editing tor best choice and composition
.
« Packages available from 46mm 1/2 70mm
120-220 crop 0°'
* Glamour daycare fundraisers, churches
store promotions
« A wide variety of packages to choose from
11x14 10x13, 8x10. 5x7 and wallets
. pr iteSSKXial dept lor proofing and
wedding candids
* Sporlsmales and trader cards
* Free marketing/photography seminars
For more informatm on our many professional ser-
vices CALL 1-800-421-3523 OR WRITE ACADE-
MY PRODUCTIONS INC 6100 ORR RD . CHAR-
LOTTE NC 28213

PACKAGE PRINTING ranees
glamour etc Available from -70. 46 2 . 120. 220
35mm Excellent prices and service Ken Chinn
Color Lab 705 Gilmer Rd Longview TX 75604
1800- 773-3996

SCHOOL PHOTOGRAPHERS. ALSTON SCHOOL
PHOTOGRAPHY, INC. will help you Grow Your
Business and Earn More Money. You'll receive Top
Quality Prints and Services with QUICK DELIVERY
(3-4 weeks, even in the fall) from your LONG ROLL
35MM & SPLIT 70MM FILM. We also provide 24
HOUR C.S. & TECHNICAL SUPPORT ind a COM-
PREHENSIVE CO-OP MARKETING PROGRAM

Smart ID" System Support is also available! CALL
ALSTON SCHOOL PHOTOGRAPHY NOW!I!I1 -
800-766-3686 x 122 or write to 54 Brunswick Ave.,
Edison, NJ 08817 WE RE PACKAGE PRINTING
SPECIALISTS and we invite you to COME GROW
WITH USHPACKAGE PRINTING lor underclass
and all types of school photos. 35mm unperf to
70mm long roll Prompt service Attractive prices

Computer Color Lab 1-800-491-9294

MISCELLANEOUS

NEW FOR 1996—New 1996 Products Catalog
with many new and improved items. New items in-
clude Plate-Mate. Soccer-Mate and Deluxe Spon-
sor-Sports Plaques. New Senior Plaques, Certifi-
cate Plaques and more. Expanded ottering of de-
signer Marble finish products. We have a complete
line of unique products for the professional pho-
tographer and Photo Retailer-Sports. School. Se-
niors. Promotions, Weddings, Children. Glamour
and morelCustom Personalization available Sold
only to the Professional Trade FREE 1996 Product
Catalog Ail products Made In U.S.A. Yankee Plak
Company - Call Monday-Friday. 8AM-5PM. East-
ern Time 1-800-635-2495

STATUETTES the original all wood statuette, su-
perb workmanship at reasonable prices. Avail-
able in baltic birch or mahagony with vinyl veneer
back 8x10 ol your choice $7,50 plus $4,00 SSH.
Staluelle Mfg Co.. 16688 Leland Drive. LeMars
lowa 51031. 712-546-9618

INTERNET GALLERY. If you want to view buy or pub-
lish slides, pictures, graphics or other art go to
http: www4.ios.com-wjphoto rcal! 201-418-0347

NEGATIVE RETOUCHING

NEGATIVE RETOUCHING Experienced in color
and photo restoration Information available on re-
quest Adam 145 Mansion St. Coxsackie. NY
12051 518-731-8359 8-AG-4

RESTORATIONS

WHOLESALE C &R: Guaranteed quality or money
refunded Currently 2 weeks in our shop 3 weeks
for oils Everything done by hand in our planl Prim-
ed on archival double weight quality photo paper,
made in US A Will not fade, spot or discolor for
generations to come Instant, free estimates by
phone before you send work Free brochure
PHOTOS RESTORED 21 Memory Ln. Box 3
Board Camp, AR 71932 Phone 1-800-221-2195

DISSATISFIED WITH . esent service9 Try our res-
torations in Brush Oils Also Light & Brush Oil Por-
traits Free estimates and price list Cus-tom B&W
and Sepia printing Irene Houle. 41 Edgewood
Avenue Walpoie MA 02081 508-668-4767

LIFE LIKE RESTORATIONS.

ana Transparent Oils Custom black-and-white
lab Good service Free estimates Betty Royse
Cr Photog M Artist CPP PH-L. Royse Graphic
Color Service PO Box 85 Shelby Ohio 44875



RETOUCHING RESTORATION. Negative retouch
ing. print enhancement, airbrush, oils (piece price)
Restorations reasonably priced. Debra Curtis, Re-
toucher, 563 Fed Lane, Manakin-Sabot. VA 23103;
804-749-4122 BEST SPECIALIST-VPPA

$44.95 RESTORATIONS! No charge for addition-
al subjects. FREE samples, brochure. PETER
CORRAO STUDIOS. 2765 W. Cattail Place. Tuc-
son. AZ 85745: 520-743-9807.

ELECTRONIC AND TRADITIONAL PHOTO RES-
TORATION. Free color samples, displays and
price sheets of the finest electronic restoration
and maniupaltion at traditional restoration prices
AIRBRUSH RESTORATION: 817 220-4991

SALES AIDS

WEDDING MARKETING PROGRAM. Earn $300-
$600 more, save 10 hours of studio time per wed-
ding. sell every image you photograph, never
touch a negative until reorders, receive full pay-
ment in one month with WEDNET. Kessler Color
800-KES-LABS

POLYURETHANE PLAQUES AND FRAMES on a
contract or perorder basis. Any style, any size. Call
or write Denny Manufacturing Co . Inc., PO Box
7200. Dept. PA, Mobile, AL 36607; 205-457-2388.

BOXES— Portrait presentation— BOXES Finest
quality at wholesale prices. 4"x5", 5 x5", 5*x7'.
8*x10". 11"'x14". 16"x20". 20"x24". Purchase in
small quantities, 4"x5". 5"x5", hold 125 proofs.
Send $1 for free sample, Aufenger, Box 223 W
York St . Norfolk,VA 23510. 804-622-1144

VACATION GIVE-AWAYS. Imagine being able lo
offer your potential wedding client, a quality vaca-
tion accomodation package for (2) in Hawaii. At-
lantic City. Bahamas Cruise, or Las Vegas, just for
hiring your services. Your cost is only $10 00 per
vacation, with a minimum order to 20 or more No
Gimmicks. No Sales Pitch! To order call. Dynasty
International at 1-800-815-5088X1 For information
call: 703-551-0648 X1.

WEDDING ALBUMS, PHOTOMOUNTS. PLAQUES
and FRAMES. ORDERS SHIPPED SAME DAY AS
RECEIVED to studio, wedding and portrait [t

tographers. Name brands—Pro-Craft. Florentina
Topflight. Dimension. Renaissance. Hoison. Camille
TAP. Yankee Plak. Sureguard. 3M FREE whole-
sale catalog. MasterCard/Visa/American Express
ALBUMS, INC., Box 81757, Department PRO-C.
Cleveland. OH 44181 SIX LOCA-TIONS: Cleve-
land. Atlanta. Hartford. Chicago, Dallas. Ana-
heim TOLL FREE ORDERING 800-662-1000

STUDIO FOR SALE

WEST MICHIGAN—Studio located in small community
just minutes from Grand Rapids. Specializing in se-
niors. families and children for past 10 years. Excel-
lent reputation and growth potential. Annual sales
$220,0CX) plus. Two acres of land with 1800 sq ft
building. Terms to qualified buyer. Reply Box JAN 100
do Professional Photographer. 1-800-750-5312

FINANCIAL INDEPENDENCE can be yours. Mid-
western husbhand/wife owners netting $100,000+
on 350 sittings - no weddings or employees. New-
ly redecorated studio opens only 4 1/2 days/week,
low overhead - 2 camera rooms (1 with rails). Fi-
nancially secure owners retiring at 50 Five figure
down payment required Will assist is transition
Reply Box JAN200. do Professional Photographer.

LIVE AND WORK IN PARADISE: LOCATION LO-
CATION. This is it! The best climate, the best com-
munity! Reduced for a quick sale 619-435-2131.

WESTERN COLORADO'S PREMIERE STUDIO
relocating to new state-of-the-art (acility. Desire an
ambitious associate to “buy-in" lor eventual take-
over of our growing operation. For details about
this opportunity write: P.O. Box 3060, Grand Junc-
tion, CO 81502.

NC STUDIO specializing in portraits & weddings.
2400 sq.ft., great location, extremely low rant
Great opportunity for person wanting to own their
first studio Must sell FAST, so it's pri< ed VERY
LOW. Call 502-897-0909 for more details

JUST PORTRAITS, studio in S
$138K You may add weddings lor your gross net
Reply Box OCT200. do Professional Photographer

PRESTIGE PORTRAIT STUDIO raied in South
easl. with trade area population of 132,000 Estab
lished 1948. Owner would like to retire. 450 N Court
St Florence. Alabama 35630. 205 764-1051

AERIALCOMMERICAL. Must be able in lly m an
craft w/o door Aerial library generates year round
income Light commencal. George 860-74 10400

M.PHOTOG.CR. /.ants to retire Well estab 'Led
prestigious portrait studio and fully equipped pro
fessional lab in 3000 sq.ft facility located in beau
tiful. rural midwest Diverse client base from 35
years continuous service. Only full lime studio in
35 mile radius Will assisl in transition Lasl years
gross over 150K Unlimited growth potential Avail
able with or without real estate 918-756-5389

OWNER RELOCATING. Well est.ibl shed prr '
gious portait woddmg studio, school contracts,
3.000 undergraduates. 200-300 non-contract se-
niors. average 30 weddings. Located in beautiful,
rural midwest setting. 45 minutes from two major
metropolitan areas Diverse client base from 20
years of continuous service Turnkey with immedi
ate posession Will assist in transition and financ-
ing This year's gross at 200K, with excellent prof
it margin Reply Box NOV700. c/o Professional
Photographer.

NORTHERN WISCONSIN home/studi.......... bina
tion Well established, new facility, small (own with
large drawing radius Call American Business
Consultants at 715-832-0503.

HIGHLY PROFITABLE Large client
base Colot and B/W labs Turnkey operation with
room tor growth Reply Box JAN300. c/o Prates
sionat Photographer

ARIZONA ( PHOENIX METRO)

trait studio with Wedding Video production Established
eight years. Home-based and grossing near 300K
with great net cash flow Available with or without rea:
estate Competitively priced with terms Information
package available Call Rollie. 602-496-5624 or
Reply Box JAN500. c/o Professional Photographer

STUDIOS WANTED

COLUMBUS CAMERA GROUP bws d o
studios or any part including cameras film dark
room, long roll, lighting, and misc No quantities
too small Call 800-325-7664 Ask tor Eric
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MOS&AMA

42 West 18th Street « New York, NY 10011

Rental Dept.'s

Special

BROWN LINE
POWER SUPPLIES
w <1986
= ;- 34 &
D604 %
Q20 Wn- 6P%B
Imlevel Gortrd BB
LIGHT UNITS
MAR MABU 190%
K\NC 124% Mil 24%

2 LIGHT TRAVEL SYSTEMS minew soft case

207 Syt e 57900 402 Syl ct 71995
64 S9M oc 71900 8P SM cc 909 95
1204 Syt o 1149 00 16049t c/c 1349.00

3 LIGHT TRAVEL SYSTEMS w/new soft case

402 Systemec 829 00 604Systemcc 959 00
4 LIGHT SYSTEMS
402 Sritam 0X 17496 S04Sstemclc 999 95
a2 Sstemcc 111995 14Sstemcc 1349 00
1604 §stemct 140 %
SPEEDOTRON ACCESSORIES
115*Gel Holder 14.50
Bam Doors lor T im 395
16-Urld Reflector 78 95
BLACK LINE
ROWER SURPLUS
MS 128501 187416 2403 CI 1519 «
MW 2401 CI 133496 7405 Cl 151995
*8030 7049 %
Ben COMPACT BLACK LINE
134 96 405 part 399 %6
1038 He*4 779.96
LIGHT UNITS
182 784 00
282 W 35496 HFWTOtVF 41980
TRAWL SYSTEMS
NEW 805 Delete location System Cc 1549 %5
NfW 805 Economy location System c.c 1349 %5
NEW 405 Delete Location System 1100 %

1205CX 2 Lite Artt ¢ 7089 95 7401C1 3-Lile KHc ¢ 7599 95

2403C J Lite At C/C 779995 2405 3life KMc/c 7791 95
2405CI KIM Kit C/C 7549 00

BLACK LINE ACCESSORIES
11 5 *Grid Reflector 74 96 7" Mid Set 94 95
T 30 Grid 5996 I1tT Mid Set 79 95

Ben 4 Wey Barn Doer M 96 LifM Set Orffmer 26 95
mw »ari 100M spot rwomctm a f0CUSMC fmuuis

45 Van Seal 7400 e | 74995
46 van Sam 4400n3 76995
6 tfen Sfdl 4800  t 84995
5 Focusing tresnal Spot 77995

14' fretnal Spot 87995

ProOptfc' Effects Fitters

Pro-Optic’ Filter Hits
Pro OptK Start#* Pack vs*s

i>-WilSiy

TRY

IT BEFORE YOU BUY

ORDER TOLL FREE = USA ¢ CANADA

800-648-5710

ORDERS & INFORMATION

212-741-0052

FAX # 212-463-7223
Email: Go AdoramaOAOL.com

IT

Rent Profoto. Balcar, Speedotron, Lumedyne, Chimera, Plume, Lowel
One day fee reimbursed if you purchase within 30 days.
Full stock Rental Dept. Rent from us, 4x5 s Hasselblad. Nikon's. Underwater
Nikonos. Mamiya. Lighting Equipment and Special Effects

W e CARRY THE FULL LINE OF POWER PACKS,
Light Heads, Monolights

and Lighting Kits

WE SHIP ANYWHERE.

CAU US ABOUT
OUR LEASING
PROGRAM

novatron

Call for Profoto Prices

elinchro

« Photogenic

SUNnPRK
MONOLIGHT SYSTEM
MS4000 Monobght ~ 349.95
MONOIITE ACCESSORIES

6" Reflector 32.95
17' Gel Holder 49 95
6’ Snoot 3995
6' Grid 69.95
Repl Flash Tube 99 95
Flash Tube Cover 2195
Modeling LampRepl 24 95
Sfflx Cord (rep! J 1495
BOWENS
0336 Gobo K-t 49 95
ARMI1TAA
VX

Lumedyne
AVAILABLE W 220V

m

NEW Auto Modules

)7S5por  XTWwdr 11995
»*V04 400 W5 20995 W 5095 8-vdrrrotrotre -+, 94.95
5>+08 SOC an 41995  Snoot Set >495 9-wouUr T*jrrg *»ac 139.95
*RM’06 40: .v, Hi*-, 11195 ePM82 K 79995
*RM 1060 O00aa Head 17495 r*VK .. 879 95 COMPLETE SYSTEM

POWERUGHT 1500. 600. 750 & 375
Free »7 Air CutAton Stand wtH hurhasr 0>HISOOfiD I<gi*

(244) 2001 System a in 065
424 95
(244%3 200 wv MKjh speed

Won mrf Caw only 54**5 -v* ***m gnr W - mm -487 95
NEW Ruwerligm ‘500 (600 W5! 250m Mode, u 479 95 146BX)400* 5 System (***,
27495 37995 61495
POWERUGHT KITS
wmeuGHi errs m 500
314 95 41485 50995
t light K4 Mtoeavy Duty Case 41495 513 95 614 95 PACKS
624 95 834 95 1029 95 065 200 Art 258 95
709 95 92995 1109 95 065X 200 WA 31895
Accessories 067x 4(XWs 446 95
4 Wav Barnr Diffusa* 99 95
Snoot Si 7995
sovs 10495 louielin
New Glamour Boies
1*995 8 *
Mini Spot
S Vv
SMITH VICTOR QUARTZ LIGHTS

PHOTO*1.000 LIGHTS «V-SAFETY GLASS
>608G 9L XIC )

$195 169

131

ffle largest range of fitters and
&e »itr> M SQuijre filter systems The amove Snap
up fo tour fitters adomng iiteraih thousands of
is L'mxjue snap fit holder tor instant ch&ngtng
ses Completely modular system eith superior quijli
*» Modular Fitter Holder System

m Protectadt Fitter Management System

1121 5995 A 160 14195 125
\AI0 6195 *1'2 699 MSMm. Spc- 11195 NRG
.\ QUARTZ KITS
\6RFhotofkwd AL 15%95 LS O s I000W 2 tight *<L 32495
182 Wioeoflood Alt ~ 149.95  wpoup 269 * 50 564 'SOOW JlightKit 42495
183PhotoAwd At 21995 xgoB 239 *638 334  1200W 2it Ouanr* - 35995
*BOOW 3it OuartjK.t 45995
Rite* Holder
Adapter Rings - *0 46 49 U ‘5 58.62m

BAVs FILTERS

Conversion niters -
Conversion Filters -
Diffraction Filters -

Wow. i>a-go, Red, Oee\ Sei
BOA 806 80C 82A 828 82C
85A, 656. 85C. FIW. FLD,

2\ Ax 36x. Stw, Diffraction 4

StarBurst niters -

Center Spot Fitter*

Wide Center Spot Filters
Oval Center Spot niter

et ie* m

Diffusron A Fog Filters -

Color Net Filters -

Close Up Filters

Graduated niters -

MAIL ORDER HOURS
MON-THURS 9TILL 9 30 PM EST
FRI 9-V30 = SUNDAY 9:30-6
STORE_HOURS: MON.-THURS. 9-7pm
FRI TO 1:30 =SUN 9:30-5:45
STORE: 212-675-6789
CUSTOMER RELATIONS

212-741-0466
Mon-Thur. 900-4 30. Sun 11-2 EST

CALL OUR
RENTAL DEPARTMENT.

212-627-8487

LIGHTING CONTROL

PHOTOFLEX

LITEQOME 293
With Bag &Hisny Strap
Xsmal 399 Sma 569

7695 110 95

X-large 19795
NEW oncameraXTC  14.95
MULTIiPME HV3
With Removable Pane* & Baffle
sm> 9295 L'M 13395
large 1849 XUrge 201.95
Gold Panel Inserts call

HALFQOME HV2
small 179 large 178,

Med.UT 36
NEW S41VEROOMS FV
Sma US* A

MednNr 24.32°

LITE DISC
(W.  sun6oc Sawti

134.95

12- 1195 1195 11.95
22" 2095 2795 3095
32" 3595 4395 4795
*2° 4495 5395 5695
52" 5995 6995 7395
24**3' 3895 5495 5895
41.74' 6595 7395 7895

UMBRELLAS

Convert** 19. 29 35

CHIMERA
PRO 8ANKS
EtfiV-] 16U2%22* 77.95
small 24°.32" 11995
Me-' -T 36 .48- 11895
Large54°. 72" 28895
SUPER PRO BANKS
») 10395 Me*: 23895
5m., 14995 large 39295
SmaH Strip 9x32' 149 95
Med St-p 14.56" 23395

CHIMERA 1i BANKS
XSmijil 5700 Med 154.95
Sma 10200 large 23495
Med 5tr<j 6495
large 5- p 18495
MINIMAXI Silver White
V- 5*s 59 Whv 5625
80 Wevte 8000
Mm. Sever Coretflblt 39,95

Video Pro Bank
X5-J 12495 Sma 17995
29995 i n 45995

495
speed Pngs call
Vv. A Mea *mgj  Call
Chimera Demo Acces
Ic*-ven Mec Strip 7900
Car-era 3-acket 19.95
UMBRELLAS
HEX with HARDWARE
30 2395 *0' 2995
SOUARE
20°  1*95 16 1995
27° 1695 42 2195

STUDIO LAMPS

309 EP 1350

350 t*5  1%95

159 ETC 1279

u9s il 2525

205 KV 1239
350 1750

269 WV 2395
EBW 1295
BEVD 1679 il 16
1350 1695

-

795
795
795

t Red Dark Red.

895

Graduated Sunset 8 95

Soft FUters- 795

Neutrai Density 6 SO

Sk, Light 450 Multi Image i 12 95

Lamar Polaruer 10.95 Circular Polaruer 14 95

Spirt Field 8 95 Speed 14 95

39 95 pouble Mask . 2 8.95 Double Exposure 4.50
Polyester Color Set 14 95 Gel Holder 4 0

34 95 Conversion Set 24 95 Pre Shaped Frame 9 95

-ALL ~

Unn» min? rifria <7

/wrestcott
HALO LIGHTFORM
2 D%as 8% OUTFITS
Halo Black White Silver
Keyltghts Ado $3.00 Tram Gold B&W
Halo Gold Add $5 00 38 42 49 42
HaloProplus45' 1049 pis 45 49 56 50
HAIO Signal . + Edt  179.95 55 61 75. 63
V-v HALOMono45 8995 70, 78 107,
o ADUQ)POLLO 3695 78 94 124. 103
Mini Apollo 54.95 FABRICS
24' 84.95 28 8995 u 15
24" Recessed 94.95 1319 27 20
28" Recessed 10095 P2 21 28 40 3L
50 23995 P2 26 36 64 39
Gold Apollo Adc 58.00 48 83. 55
24" 78" louvers 144.95 FRAMES

MONO APOLLO
28" 109 95 28'rec 119
COLLAPSIBLE UMBRELLAS
43" 249

29 P15 341%22 37
4900 =42 4900
ACCESSORIES

6160 EC t Clamp 1995

TRI-REFLECTOR
*e-ecrc 243 95 Dfluser 20.95 6161 legs @ 3895
6165 T Dips (6 13.95

MONTE S ILLUMINATOR
39.9¢

20" 2495 0 . 6162 Double Cips (6 1395

42 4995 6167 Meo Travel Bag 44 95
48.72 Sbe* White 9495 6168UgTraviBag 5595
SunUght 30 4995 6174 *2' V 3195
_r-vutor A" 44.95
ZEBRA UMBRELLAS
GoksWHte
orV.e-WS'ed5 49.95
LIGHT TENT
48'u60" 99.95 Wafer 75(22*30' 23995
) Wale* 100130°4C°  234.95
Fiexfill® Wate*140(40*54 - 27995
Wafer 200 54995

PORTABLE REFLECTORS
20" 4295 B 6795 Wbrld Diff BN* 100 179.95
48’ 8495 60" 10995 Wo'w Bank 140 209.95
28'«Sg' 8495 -ra VV7A9S WO 29995
w 95 He.-4036995-*.13:499 95

Adjustatxe HolGe»
Domke Light Panels «Frame
Sue 15*15, 42*42 42*78
39 95 44 95 49 95
Fabrics 695 1095 1795
Zippered Panels 1395
CALIFORNIA SUNBOUNCE Site 74*44 48*36

Panel * Frame Kit 115.50 8995

Frame only 69 95 62 95
GolctWhrte Fabric 50 95 3995
SCRIM J vt
-4’ 5195

. w4 silver & White Fabric
Mnfcan Frame42'«72'  82-95 4695 Med 63%
“argeFrame 72572 13395  large 9895
Complete Kit* iFrame Silver-White Reft. P4 Diffuser Case)

Smail 15495 Medium 20995 Urge 29995
Rosco
for 6 $4 75
M eiFiter 525Ea or Moreonly  ** Each
Jungle Safari Kit 3250 Oeabve color kit 32550
Cmegel Sampler K.t~ 32.50 Smetch Boo* 250

Oiffuvoo Kit . 32-50
Mm  Mail Order 3 Filters -No Return on Gei F len

BOGEN LIGHT STANDS

3095 Bendkghi Sure 1995 336 13 nkotniBh 9814
3104 Ad, Poet-3005 1995 H | 159 SoonStar} 181 SO
308% BantamStand 3875 3)79SuperStand (B* 19127
756 BantamStandW  40SO0 30761 T Stand 8907
383 7 Per-anabe 19M  ¥>35l092'Ertenter 3295
737 *ef atacx 47*5  itoCight Stand*ao* 299

=4150 J3B3-.tfiSurecag 3t 7*95

46 0 =34uyr Band CH4C *495
11907 CSSCanen * 308650'5 28%

S1S0 9545 Caaen 36%

5650 =882 Aace* Sag 2695
4200 CAMERA'STUOIO STANOS

3)6'S 86 sand 4494 072005 289%
33708 ;» Stef*iY-noUp 34495 080C Mr>State 2899%

3071 °; v? Stee* 11020 BOOMS

. 12 T* Sfee 10900  29'5Mr, Soon, x* 4595
3C"N e Wne.c 4899  1085Boom ABgnt*, 7750
10893 3368k doom 8*95
t AC5A * -1it95 «"IW tocr 8550
91*3 308" Our. Boom 22675
7220 &< s MO 95

7995 39CSwperBoomal 37150

nortfu il STUDIO STANDS

IVtIATTVEW S STUDIO EQUIPMENT

MOUWTMG %
2hFsa ir* tj
sTH.1VvaV :ar-p 2395
i V' Ui-rsor 1249%
GR» HEADS5 6 ARMS
39575 2-' GrpHead 259
AVENGER 63000440 Ed Am  39%

40* C Stand Outfit with ~ MOOP2C" £ Arm - 3695

ol oy woss NEW! Giotto
: Am Cushioned ig t Stands
S295
Tomr v 5695
ibbsr 6295
3495
THE SOFTUTIR PHOTOGENIC ECUPSE
UMBRELLA 19%
SOFT BOX
2% Siss
Softtoer 54" Sig%
hew SetvremU’ 6995 2095
I.rw i 39 3095 45" saver >495
. 13900 3495
ir Cushion Stand 79 95
ilL>. USII>££ MUSuiytU

POWEF
1530 1
L5ix T

Mkncrf
*052 |

com*
»ugrsp
Booctr*
New D;>

STII



42 West

VME-54 Sn»m

VME S6 8mi

VME 310 Color VF 8mm Call
VME 410 Stab 8mm Call
VME $10 Stab 8mm Call
VME-710 HiM iS/Cokw V1 Call

VMM 38A M Stab
VMM 81 WeatlFn-' «ei Hi I! CaII
VM 1700 VM8 gl
VM 2800 VS
VM 3800 \MS Color VF G
NCII amowomar
A VHS-C
CAMCORDERS ,
cca12 1% Cal
GC:ToxCary v Cal
- CGal
CC HH030K1S Coroyyi G
JI 847 24vt>-gai EMVF*  Call
Q222X .. -58VHS  Call

RCA 8mm CAMCORDERS
*0 932 fISSlabllira?.on Call

JVC INDUSTRIAL
GY X2BU 3ChipVHS  Call
BRS 378U S VMS Py/R<* Call
BRS 605U S VMS Piyr/Re. Call

EDIT SUITE
BRS 80012 S VHS Ptyr/R<"  Call
BRS SOW; S VMS Rijyi**  fori
RMG”SXHJ Edit Contro- Prke
MONITORS

TMSSOU S 5" AC/DC Call
TM9U 9* Monitor Call
TM91SU9" SVHS Call
TMI30SU 13'S VMS Call
TM1400SU 14" S VHS Call
EOS Elan 37995
Elan Dato Call
EOS Elan Xrt .. .880VSV 554 95
EOSElanXrt . ' >V S2995
New Elan Il call
New Elan Il XU - 2?2 - Call
New Elan II-E Call
New Elan HE Date Call
New Elan HE KIT .. 28fe  Call

EOS Flash &Acc

18th Street

M IM O ITA
ASK For Big Bonus Cash
Back Up To STOO
VHS-C CAMCORDERS
NewC-513 call

Cs.? -2xZoom  Call
S4M2X.-. >0’ Finder Call
C-552 12X with Color Finder/
ifjht call
Coll
8mm CAMCORDERS
New 8 852 8mm Color VIF
« T call
<

Stabiii.-enCoky VF call
#»Al SYSTEM
SONY -PAL
8mm CAMCORDERS
Call TS330 Call
Call 1»280 819 95

TRISC
TRS80

18 Stabkj- Call
New TP 670 8mm Srabl-cr
New 1R ZIC-M 8 Stal*i fe*
Nv. «« SS0Snv. Vrf, .. Call
New IF HOgm- 54995
New 1* 440arm- 659 95
New TRV » WO* Suee* Call
TRV40W/r Vreen

R TR0 S - v-ee Gl

TRV 10w4' Vreen M8 Call
Call
JVC -PAL
GRAX46 WB<Lenxiede. Call
GRAXE6 WWE< wthi*gni  Call
GRAXE8 VMSC OVL Call
MATMSM .- Sy m rv(« 529
P29 Mult. System VCR
Rebel X Body
Rebel X Kit w-3580 call
Rebel XS Body call
Rebel XS Date Body 794 95
Rebel XS « +w JS90O caH

MISC ACCESS
FD to EOS Mat'o Adapt 89.95
Ador !'T-to (OS Adap!r> 35.95

200 E i Case 8ar Code Reade' n t> c* 44 95
380 E 169.95 8PS Bart Park
New 540 EZ Rash 33400 BPSOAAFS.V.rtiyU/pH. -64 95
480 EG Outfit 50995 BPSBEdmvaPvIffy) 5995
NewACM-  slew Sense*129.95  Nev. BP 8 fRetie 2995
Slave Un‘t f 3995 NewU 3Set 30995
ML-3 RrtKjl-te 19995 EOS CASES and HOODS
FT; <-<Shoo Adapt 6295  Case FrAZ. A2E 4995
TTI DntnbuTor 4595 Cage FI0S t 2095
0*r Cerne.* Shoe Adapt 2795 £ecog 2105
~Tonedmg LUi6C- 3995 EW 60.608 62.EW 6365 1995
Coooecl-nq <r*ii 300 4495 7878 808
OHcame.J Shoe ford 4795 [ o prbed
Cjmpatl Batter, 'm» S 39.95
£562 6565 M 71 2095
anwstor Pk | 13695
Transistor Pj(k | N-rad 24995 £-62 6S65-H 1995
EOS Finder EW 68 A 2595
ACCSSSOHeS EW-68 8 1495
Angle F-Oder & TRIPODS
Dlop\ers - ggame ir2t 29 95 Pro Inpod 1 14995
Deiu.e Trpod 10 5995
JQEST&HANGEBLE GR'PS Custom 100 wiMead 3495
GR SO Pan- Sal-Mead 5495
GR7 2408 cre0 ipiags

e New York, NY 10011

PRO CAMCORDERS

New AG 188U 14* 2m VMS Call

VHS C CAMCORDERS

New G 1oa 1 gan  pvsavhscels call
lew - * Zoom al
e cal Pvses wistabilirer call
New AG 456 S VHS cal  NewPviO 20 Call
PROFESSIONAL VCR S New- FVQ 305 Call
AG '300 4 Hd VCR 239.95  NewPV.Q40S call
A&ST00 HrF. RS 232 PVIQ 505 Color VF call
Controllable VCR  1349.95  py|0 705 Color VF Stab ~ Call
AGA v Edt Conraler  Call py goiS CAMCORDER
it Controller  Cal
Non 5 540 St call V40 L2xwriight call
New DS-8S0 Hi-FiSVHS ~ Call PV 950 Color VP call
AGWI Universal VHS canl  PV960 12X wr'Stah Call
AG 770 Controller Call  PVS 770 SVHS D*>tatwEls Call
EQUIPMENT PanasonK VCR'S
PANASONIC - PAL  PV450L 4Head call
VHS-C CAMCORDERS PV4512 call
NVRSO  Call NVR6S  Call  py4ss51 4 Head call
NVRE0Q Canl NvsesC Sal by 4s62 4 Head call
NVA 57995 NVCV 10995  NewPV 4564 call
NVR200 ~ Call NVS9C Call  pvs4566 5 VHS call
SO'* Mult VCR  789.95 PVS 4580 S VS AMD
SO 25 4 Mead Multi VCR ~ Call Hi-Fi log Shuttle call
New SO 3004 Hd Multi ~ Call
PANASONIC PRO PRO MONITOR VCR COMBOS
AGASS SVNE ¥l Can* Call AGS601 CaM AGSvOtl Call
NVMVOOOSWE\O WTBC ~ Call  AGSUP Call AGSIGATC Call
WIMX J0 Digital M < Call PRO MONITORS
tviwx SODigital M-er  Call
ACTIWS.T 1416V - call
SHARP 8mm «PAL
VIE 30 VIE40 .+ - Cal

AIWA -PAL

AiwaMX) Mut SystemV(R Call

42S ISM 2319

359 20078t
8v1i8 174
9028t 1369

CANON EF AUTOFOCUS LENSES
1002

449 3580 USM 154

75 300 MISFX
75 100H
80200 Il

100 300 VSM
2* AF APO

325 14<AF APO

MACRO ACCESSORIES

(itemion Tubes with Case
Canon fl -) ot Til» 6995
Canon {f 25 Fat Tube 1099
Kenko (* -2 Fat tube 59 95
KenkoFF ZSt.| Tub. 6995
Kenic- Auto P11 T,rfw >t109 95
FD SO 7995
I(tension lube M20 995
Autv Bedows w-cabM 209 95

3S S2P DU(.covvre 99 95
2w 2995
Foruung Rail 109 95

NEW D" CLOSE UP LENSES
SZmi 6900 S8rnm 84

115 00 139 00
CASES Vcr FO SVSTEM
MA
IMC24 95
MISC ACCESSORIES

Re".nr Sr.— :
Rembte S 601 3185
Magnifier SwfAdapte 36 95

Ertenven Cord 1000 T3 31.89

ORDER TOLL FREE =USA = CANADA

800-648-5710

ORDERS & INFORMATION

212-741-0052

FAX # 212-463-7223
Go Adorama®©AOL.com

Email:

SONY

AUTHORIZED

S@.SIXY

DEALER

we carry a full line of
Sony products for
immediate delivery

tupplHt by Sony
+ C'Ufor tht Sett Frkt

AIL VIDTO CAMCORDERS
INCLUDE

USA WARHANtY
& All ACCESSORIES AS
PACKED BY MFC

Call for Details

Nikon

Nikon VN200 10X
(vame as Sony TR3 ~ 499.95
New VN360 8mm Siabil-rer
24X Digital Zoom

(sameas Sony TRe3!  Call
New VN406

W/3' LCD Screen

{same as TRV30) call

Accessories
for Sony / Nikon / Ricoh
VHIR 0737 37mm VY de Lem 39.95
VOS 2087 37mm | He Lem 49.95

VCTTR Svioe B-etet »95
AC 510 AC Charger wO* 109 95
GRAXMOWMS( New  CaH
GRAX700VHSC

GRAXBOO (IS caH
GRAX900 US wiCdor VF
£21Po'ntnShoot W9 95
grsVivvr c<» 54995

GRV 1SVMV: Oolai 102995
New GRS29 S WEC Dxjrt  <m*
New HRS SI0GUSWS 499 95
New HRS S200U S W6

599 95

Npv. HRS !200U S WB CaH

We are one the
largest stocking
dealers In the USA

raBwnn-i

Mamiya

Bronica
Fujica
Pentax

UJEE
Wo Arc- Authorized USA Leica Dealers

Leica Minilux

Leica Mini Zoom

leico M6

KAMI* LENSES KM LEKA M
Am-KS 399 95
29mmOptc] Vewfmdr* 159 95

MON

MAIL ORDER HOURS
THURS 9 TILL 9 30 PM EST

iR 9 i 30+ SUNDAY 9 30-6
STORE HOURS: MON.-THURS. 9-7pm

FRITO 130 « SUN 9 30-5:45

STORE:

212-7

Mon-Thur.

sharp

SHARP CAMCORDERS
(AUTHORIZED DEALER)

New VU-63U VHS
VU.JdOU WS Si-mtam
NEW 8MM CAMCORDERS
NewVLE 33d rmYew Cam  Call

call
VIE *7\j Vew CamwK'vtreen Call
HVI 420H8 Vew Cam call
New HV-UB450 H 8 Vew Cam Call
Sports Pack to* newcam  Call

499.98

Vew<*nTekr*»t Call

Canon

CANON 11LJ ACCISSORRS
Nee. 12 Bor>, on, CaH
New tloOmmle’-v

erfesage italeM/ale.r

8* /mlent 8 7 96 6rt*r
'S* 7mlan, 8 Y/<8mm

ZINTZA

Call

001" “able i-| M5
QI Weekend 11995
144 15
tSta-l- | 11995
106 Sport Slamdaid Lui 14499
M, 5twirt Pi-r.rm 242'95
M 95
REPORTER
201 1479 2990
707 95 2 4 71995
z, 12285240 1898
- 49995
12995
m - 177 95-4 *49 95
14+ 17295M7 5099
PRO STUOEX
4I10R 164 95 410* 57495
415R 16995 4 52495
TELE STUOCX
24 95 54995
4R 53995'/Mr 499 95
VISR 47495 54995
MONOPODS
'S81 Sp<for 7495
562 Sport 4 Sex-- 779%
1163 Reporter 4995
*564 Vude« 9495
156H 104 95tV) 10495
1565 5tuS.. 1 11905
566 M-r. Sludei 9995
«7 Me §' o>+ +  -14995
P 70995
NwCM * - -.17195
PAN 8 TILT HEADS
1172 1W7D» 7995
1270 10495117 1199
144 95 470 149 95
472 16995 570 16495
1570 19995
BALL HEADS
0 IM 5495 (ve)
mtM sass Irla- 13995
275 114,
378 wibue) Rewave 13951
i?5 14991 1376 14995

900430, sun

212 675 6789

CUSTOMER RELATIONS

41-0466
11-2 EST

Cano

New ESSOOOHi-8 70X Hi 8

w-Eye Controlled Call

with StaWizer
ES600 8mrr Call
ESB00 12X Stabiii/er Call
1S Stabl-7- 639 95
(S80 8mm Call
ESS00 8mm Color VF Call

ACCESSORIES

Ba'nV>ekl lo* all canvas  Call
MC '004 pr* Char/Dw 154 95

CA 200 Cmpet FV- adapt 9495
CBE 7Ca* Bah 6 Chrgr 86 95

OMMOSIpwOw v .. 10A95
2M100 ZoomM4r 149 95
P8100P»le< -hage MI95
C8HO * Hart Adapt *9 95
WOP M 95 WMV- 8*95
TIS5 8495 WO 46 8495
'146 6495 11 17 7995
f1 SSL 1. CAwertP 11995
HP[T22tMID»4M 9995

L1A3 ACCESSORIIS

CaH
call
Hi 2000 Hard Caie 219 95
o fyme«_fl, m
109 95
*5 t000lee Shed *4.95
tote* 3791
-~ Reporti#* 3995
as'ieiei 1195
ep 1495
-..k Release 7495
«ik Urleese 14'ge 7995
‘mpie Vrppo*1 1495
995
ARCA SWISS
M ONORATLIS
3 Year Warranty
f t '
lie' # .ST* kReR-avr 149 95
84**1 wr*-1"
Fa (1l e IR
Mi» A1 rtkAek F.469 95
(eoese 749 %5
4 Kate, A.e
LINHOFF
BAIL HEADS
New 4°881 BaH 0 4+95
1477 *a- i- 11991
7*RMI . 78991
- 3675 P>it + 7995
#*U »n-R-j-m 9%
.- > 124 91
s.upip..u“™”
a Mead -red 309 00
STROBOFRAME

—Ipa[ 1"91 \/andard 73 91
+.» Uude



KODAK DCS 420
The High Performer

The Ne* DCS420 Expends the
honions tor Hard MeW D.g<lai Imaging
fnhanced Features include expanded
tiatter® operation. *o<e recording, ‘cmov
able image med<a cards, 36 B<! color and
high resolution CCD Senso’

and the Kodak digital back The models
are avaiiaok* Color, monochrome, and a
spec* order InfraRed model

+ Kiv compose . focus and snoot The
camera does the rest' Seifttmer. Flash
modes, Single or continuous 12 3 IP's

"15 Million Puds) Deliver crisp clear

images with 36 bit color depth for greater
shadow and highlight detail

types

KODAK DC 40

e Kogak.DC 40 I* s0 erifry
h | camera intended

e In Desktop Pu?llihlng
e Mther than

M (7S0:$04

Nikon /Fuji
E2/E2S Digital
Still Cameras

Digital Camera* offer the
photographer superior image
resolution The E7/E2S
cameras, use Nikon SLR AF

the JPEG for

Auto White Balance. + E2S mode* has high speed function 7 frames

Phase One Studio Kit

FARGO
Pictura 310

Dye Sub Wax
Thermal Tabloid
Sue Digital Color
Printer

sfer of dye-suttfm
- 305x508mm) page st/e allows a wider
range ot forma* sws be printed.
« Succor|s most DOOW  Lok* matching systems, mdudmg Agfa

that's right
for you er develop-
ment for UMX. ADt and several other specialized platforms
* Jpuona Pests \U .g* a o e

ORDER TOLL FREE =USA

800-823-6726

ORDERS & INFORMATION

212-647-1500

FAX # 212-929-9013

IMAGING

IGITAL

Introducing

lyvicicjivig O en ter

‘"PHOTOGRAPHER

800 8-ADORAMA -« 800-823-6726
212-647-1500 « Fax 212 929-9013

Shop at our Digital Imaging Center
where you'll receive the Service & Low
prices t/uit made A dorunui famous.

Kodak
XLS 8600

Digital
Thermal Dye

Printer

Meet the fastest punter mas ciass at 70 seconos per 8.5*11 color
paper the XLS 8600PS includes an Adobe Postscript Level 2
Language interpreter. This unigue combination of raster and
Postscript language Data Paths provides a high-quality combination
printer for aw*ie range of markets and aootcatwn. you car essay
swden between raster and Postscript Language modes

DICOMED

Digital Camera Back

4xs High Resolution

(over 2100 D.PL.)

Digital Camera Back

+ Integral 1 GB Drive

+ Battery Operation tor
Held use

+ Mac Use

CANADA MAIL ORDER HOURS
MON-THURS 9 TILL 9:30 PM EST
FRI. 9-1 30 + SUNDAY 9:30-6
STORE HOURS: MON.-THURS. 8-Tpm
FRITO 1:30 » SUN 9:30-5:45
STORE: 212-675-6789

CUSTOMER RELATIONS
212-741-0466

Mon-Thur. 900-4:30. Sun 11-2 EST

Nikon LS-100 Super Coolscan

Speed: 2700 dpi full frame 35mm scan
m just 40 seconds Auto focus

Life: 36 bit color scanning with 12 bit
ald conversion - 24 tut output

+ 2700 dpi in 40 seconds + Auto
focus (manual override; + Scan in 36
bit output to 24 bit « Ultra reliable LED
light source- Slides or negatives, color or monochrome

+ 3mbisec max transfer rate + SCSI Il interface + Optional Auto Slide Feeder
With the optional Auto Slide Feeder scon 50 slides m less than  hour

Nikon Cool Scan

52

This state of art OfGITAL SCANNER scans color or monochrome positive or neg

ative Mm_ Simple to operate with little or no formal thmmrng needed

Provides full definition, full color images efficiently and economically

FEATURES

0t0 2700 c. Efficient: New ec Single pass technology
+"> cooler d --ele’ —an corvenbonai j” ts Easy to use: Accepts 35" -
six's < 'egatves Cow - chrome Economical: w d state iec

bon offers single pass fu» color scanning with Lower Power Consumption

High Resolution

TWO MODELS AVAILABLE Internal fits
External
. +eve- v.iable

+1'eight dnve slot
tides Adobe Photoshop . or
" MAC +PC CALL for our REDUCED PRICES

Nikon AX-1200
Scantouch

The Nikon AX 1200 Flatbed scan-
ner offers ngh speed ana fie*
‘thirty without sacnf<mg perky
mance Documents up to 8**14" or
(with an optional adapter) negatives and transparencies up to 4 *5*. Photo real
sstc cow fidelity (over 1 billion coWsi and Nikon's world renown opbes produce
sharp accurate sepnxkxbons making the Nihon Ax 1200 deal for grapmes work,
and the ultra sharp edge definition gives suoerw te*t resort

for very hre image aetarf, Aa 30 bitcow .over | t'nw.cowsi
+ High speed preview A4 letter size) documents require omy 12 seconds for a

+ Three scorn ng - ..xx s offer in 2user the cnoce of speed VS Quality A4 sue
m normal mode takes only 60 seconds, fast mode only 30 seconds and m
high quality mode 120 seconds

+ PC or Macintosh versions Includes Photoshop Pug In and Twain complaint
Drivers PC Versw includes a SCCI Il Controller Card

+ The optional AT45 transparency iwt permits scanning of transparencies ano
negatives 35mm 4 *5' atuoto 1200 DPt

Nikon LS-3510AP
(Professional)

Film Scanner
The Nikon LS3510AF film Scanner sets a n,gh

cow scanning, the Nikon LS3510AF produces

'format**- n .ts nonvolatile memor, - X Nikon. EXCLUSIVE
Positive Or Negative Cow ot Monochrome up to 40*40r
3185 c<cet$ per inch Shits per cow 112bit optwii

Agfa
StudioScan

seve Desktop Cow Scanner *ea'u
ng km cost. rei‘abiMy. speed ana

light and Shadow levels and per
. forms unsharp Masking to enhance
its 87*14" bed

‘aragement for cow hdebty

CHINON ES3000

The new Chiron ES3000

Color Electronic Still

Camera has many fea

tures not found on other

entry tevei digital camera.

Bwlt«n 3.1 zoom tens

Autofocus  Auto Flash witr

Override - Multiple resolution option

= 410,000 pixel imager = 8 bn co:or = PCMCIA type card
expansion =5 10 40 image depending on resolution set
<« SRAM hash memory card = 3 mode flash « Seif timer

it AJiS /LIU/ MDbiJiilA/JYJSu DitDii'X SSW & D M 'jjulyfl'/
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Panasonic Professional / Industrial Video

Equipped with three 1/2" FIT
CCDs with 380.000 pixes each.
Supercam achieves 700 lines ot
horizontal resolution with minimum
smear

4-Channel Audio The AG + -
features two hi-fi stereo aud> .-'an
nets with a dynamic range of 80
dB. as well as two linear audio
Channels with Dolby® NR

Built-in Time Code Generator
VITCILTC)

generator lets you add SMPTE :>me
code (LTC/VITCi to the recording So
tne recorded tapes can he loaded
for high precision time code

editing

Backup VCR Connector

(26 pin) The AG DP800 features a
26 pm connector for direct  signal
output from the camera section
Quick. Precise Adjustment Auto
ins Control/Super Ins Mode

VIDEONICS

v The Video Editing Company

MX1 DIGITAL
VIDEfO MIXER

Mixes images from any two sources
Achieves broadcast quality specs It
meets the RS 170A standard and

corrects non standard video signals
+ Composite and SVidco mputs on

gies. imes and borders arid cap
turc stiii images with the compose

AG-DP800

Besides
center/normai zone
switchabie Auto ins Control, there is
a Super ins mode for backlight com
pensalion
Lightweight/ Low Power
Consumption Digital imag
processing circuitry contributes to
light weight of only 9.91t». +
Easy to See Large Diameter
(50mm) EVF Camera opc-rat0's
appreciate the 1.5' EVF with 550
line horizontal resolution.
Other Features

+ REC REVIEW FUNCTION

+ ROTARY ERASE HEAD allows
clear, noise free transitions
between scenes

+ Warning Message Indicator

+ Power Save Function

Digital zoom up to 100 *

Digital Gam down to 1 lux

New AG-455
S-VHS
Camcorder

S VHS System with over 400

lines of horizontal resolution

« Laminated amorphous video
heads assures brilliant color
reproduction and high SIN signal
to noise ratio

+ Vanabie high speed shutter up to
1/8000 of a sec « Built in vertical
interval time code tVITC mgenerator
« Hi Fi stereo w. 3 position zoom
microphone + 2 speed 12* power
zoom lens + Full digital effects.

Digital Mu. Strobe. Still. Tracer
Wipe + Digital gam up enables you
to shoot in low light up to 1 lux

+ Aud*o video insert + 5 pm edit
term nal + Auto ms and white
balance with manual control

New Panasonic AG-456
S VHS Camcorder
Similar in features to the 46-455 with Manual Focus Capability

PanaSOI‘liC AG 195 VMs Camcorder

+ 2 speed 8x power zoom lens with
digital zoom function up 100X
Variable high speed shuttei

Tracer. Stm. Strobe and Wipe

shoot m low light situations up to
I lux « includes 10 watt light
audio video fade m and out

JVC PROFESSIONAL VIDEO

GY-X2 S-VHS 3-Chip Camcorder

u Rugged Smgie Piece Construction = Variable Scan for Shooting Com puter Displays

 Full Size Professional S VHS format with JVC -
Professional Scompatible Auto Video Signal
Equalization and ALU Chroma Noise Reduction -
system

= LoLux mode for shooting in Full Coloc when it
ishard to see with the naked eye’

m Optional internal SMPTE VITCATC Time Code
] | m

Uuilw

Over

200 Special Effects
like wipes fades slides,
sotve zoom pip. tcture
strobe, freeze, posten/i
ton. cokx inverse

SPECIAL CAMCORDER CLOSE-OUT SECTION

Sony FX 310 8mm
Canon E520

PC Based Video Edit Contro
V STATION 2200 for Windows Editor

Turn your IBM PC or compatible in to a powerful editing

499.95
519.95

Sony FX 430 8mm
Sharp VLL-63U VHs

559.95
529.95

tool Controls 2 VCR s using Panasonic 5 pm or sony
control L Owe) simply instaa the v Station VC' transport

controller card and connect the vet's The cards mutt' track

mg design enables your commands to be earned out
precisely Reads RC time code for the most precise editing

Optional SMPTE time code reader

generator for the most

professional results Easy to read software design You can

cut and paste events from various EDL lists. Has

programmable GPt trigger

880
Power-Pro+

A unique combination of po
and comfort, it features mtc

lers

EC1000 Pro/TC NIKII

ATTIIIK L

Panasonic WJ-AVE7

DIGITAL

AV

MIXER

« External Wipe/luminance Key
* Wipe MI* « Picture InPicture
« Digital Effects * Superimpose
= Color Corrector = Audio Follow
« Auto Take, Auto Fade

+ Audio Mixer
Built in. digital field synchronize'
which permits special eMocts on
froth the A and 6 buses Connect
up to 3 video sources and add a
background color, switch among

Panasonic WJ-MX50 CALL

FUTURE VIDEO

EC1000 Pro Mark Il
Edit Controller

corders with either Panason< 5 Spm or (

Call

normall4 Hifi Audio level Adjustment

N* and
-
L}

shutter speeds from t/60 to 1/2000 sec

Video Trade-In

Video Equipment
accepted in
trade. Top dollar
paid for Pro
Equipment

Call Barry for
details

Video Transfer

On premises
Video Format
Conversions -
PAL to NTSC or
NTSC to PAL

he lightweight solutionfo r powering Ix: lighting up hr 75 units nr
taking tire/rime o fpiles of inefficient original battery packs

tIx- Cam/rak attaches easily hra users waistband. fmcket. /rower hell,

or optional Cam/xtk M | with a sturdy spring sleet dtp Cxam/takpack-
ages include a soft case and a dependable overnight clrarger unit-

rrrem

ry free, quick-charge<apabic wmeieu 'v-vou uv*ci °

970 Power-MAX
12v

40**. increase in power over
the 800 senes Weighting a com

fortabie 7.8 Ibs . the Power Max system features NRG s highest
capacity interchangeable power packs, using memory bee quick

power chassis with duai inputs lot pack change without shutdown.
Dual power outputs. 7-stage multicolor power indicator and
electronic protection for connected equipment Each system includes
PowerPro- Belt & power chassis. 12V 65 WH qu»ck-charge capable
ceil pack. 600 senes standard charger

cnargecapabie sintered NiCad ceils Rrugged toogzam leather belt
base. Dual power inputs, dual output for powering two devices
simultaneously, and multicolor 7 stage power indicator Kit contamy
Power-MAX oeit & power chassis: 86 WH quckcharge capable 12v
cell pack. GOOsenes standard charger

A£>aa«jSiA*3 Ayji/tnoED piiosismclum uvu ajjfa, &d'S3333%wiHS a

Sony CPJ-100
LCD VIDEO PROJECTOR

+ For use with Handycam Camcorders. VCRs

np .

+ Recommended projection size 6’ to 40"

+ Stereo sound with butt-m speakers

+ Audio output to ste*eo headphones ir external
speakers

-'AC DC power capability
RM-E1000T Remote Editor

8mm RC Time Code compatible: When used

with an RC time code camcorder or

deck the RM E1000T allows

precision control of the edit

pomts of the camcorder + A.B

roll for controlling 2 source players

simultaneously for multiple player edits + 3 AV inputs.

1 AV output for controlling up to 3 decks for multiple source editing +
Fully assemble editing capability allows you to select the beginning and
ending of your scenes and record them m your desired order

Sony RM-E700
Editing Controller with
m RC Time Code
Capability
i editing

iw* «Min* of
ng an 8mm P

Dials a
supertr

Sony XV-D1000
Digital Special Effects Generator

LM
Digital Y

Sony Edit Studio
XVT-33 Video Sketch Tltler

« over lap them ON live video J M
+ Video work shop

form ats

SONY XV-M30 Lcp VIDEO MONITOR

3"Diagonal high qciality picture With TFT active

matrix LCD panel Tt
Four power sourceS can be used AC. Dry cell
rechargeable and €ar battery

Can be used with 5oy NR 65 0< NP 77 batterin-  m.

CANON STILL VIDEO

CANON RC 570 STILL VIDEO
1/2" CCD with 410.000 pixels records up
to 450 knes or resolution to ensure extra

CANON RC-360 STILL VIDEO

NEW PHOTO CD SYSTEMS by KODAK.

PCD-250 99.95

PCD-850 ' 99.

PCD-870 New CD Phoio playei 219.
DPT % 28985 PCD-5850 S'-ograrruble photo playei — 269.
DPT 24 1895 PCD-M50 Port. CD photo pipyer . 269.
PKT 36 2695 PHOTO CD SOFTWARE
PKT 24 1685 Photo CD Areess » Mac or Win 48 95
DT 36 2295 Acquire Module Photoshop 57.95
DT 24 1395 Shoe Box Image Mgr Mac orWin  129.95
laa®



FRESH FILM

AT GREAT SAVINGS!
Reloaded m High Quality
metal cartridges, including
several professional films
otherwise not available
ALL FILM GUARANTEED
FRESH
WHn ontomg speofir 0 5
(Great Wengt) 5e»*S

COLOR PRINT FILM

*u
u (IN) 1« 31
04 (M1 2/t 175
w (400i 2tt 405
atm @l n«
atm 100) 244
atm (1000 435
Urd cour2 (75) 4.70
I*NMRA(1N) 145
(+fd C«VRB (0L 43
M M K <N 443
MM VIliaM | 554

W U 34 14M

PRO COLOR PRINT

13516 361
Itm 66 0 l«6 W
574 57 1144

PU >» 244 157 M60
% (140 535

itm . -
vf ,m

tum 155 445 17)4
vl [N
i (2] 45
76k @ 5%
VP @4 446 574 till
PN W 374 <n s«
m (4M 474 545 11)4
7K ntOR 424 615 D«4

4106 im) 16 13 7140
on nmi 1025 7450
41U rtonto) 104

412 17*4 70/5
<GB |U— to|  17*5 7150
074 ftr 11/5 77/5
17 1600 16/4 7474
41 Bm 1140 ai4
o7 loan 3145 a4
45 115 7145
74 170 113 fta
™ m. HO4 7744
474 m 1744 +115
0148 am 1745 81)3

AT ADORAMA WHEN IT COMES TO FILM,
YOU CALL THE SHOTS.

At Adorama, selecting the right film is as simple as 1, 2, 3.

USA (Koch.), Great Saving: Bulk loaded (GS). Slide films are
Direct Import (DI) YOU CHOOSE. And of course,  now available with
whatever you order comes with Adorama'’s Kodak or Fuji

MAINTAINED. chill 55uquality film control — at no extra cost. = o oces=ne

DISPOSABLES SLIDE FILM Koda/ux
HE-H * Ditak< 1357 15 6 361.ftooun 161. M** MAILERS
7 Ttx s+ O w6 O 1x6 O Ixk 0O xk X omxk
131 451 KODAK FunMvm KM (sl 415 754 5*5 1004 070-12 74 715
411 1007 fir* 564 1154 a (o 404 748 544 565 444 1004 0B 16
431 1037 -nn6 424 1704 BvIA 1) 425 425 764 764 540 638 074 1077 939 9*7 for s>
t/1 35 445 1450 EWfl (N! 114 444 720 7*8 474 635 >61 1074 771 984 7012 5%
145 w44 143 () 514 540 85 888 6% 749 118 1188 1048 1098
1057 - Oi»(0 (70) 444 549 138 883 574 760 018 1149 928 1109
< 7159 559
1041 44 1364 WedsHPMS) 4245 KI 494 838 689 17
. 447 464 - 1334 FUJI Quick Snaps twci (W0) 544 650 931 9*4 644 179 13* 1310 1048 1228 77 12181104 77-7080 1344
1047 534 1404 4.44 1354 »X M Naix
10.47 174 14.40 ‘112‘; igg
1 564 13574 1445 7174 PRO SLIDE FILM 35mm 1201220
11104 14445 544.44 6M.45 10.44 1154
- 13v36 16% . tutnot Blm n» 10 OTr*  720Tr** M
" 16 6 M -x6 O 1x6. 0O I1x6 mk O 1x6 104
FILM 35mm Bulk 54 0O Ix x X
10 < nm 644 700 13 134 1078 1049 -
HO 135377 %1 GOW  170%4*6  770*++ ip* QO D s - . T w4 - - - B “ -
(d Q.  1x6 65 o 1x6 @ 1x6 DO 1x6 b**6 715 45 A7A MS 444 <084 113 379 - - -
1434 34 415 66 7445 174 BL 574 765 444 468 1704 864 1114 295 117 1475 70%5 31*0 4175 7144
w® 145 75 R - . < - -tion 67H# 575 75 Jo_1|4 n*7 87 1362‘71 g‘j 3«297 17(]5 %325 < iron .
3444 . 64 715 _ nil mi15 111 « tx X . ‘eiron
1464 . B 707 %432 L™ as .13 747 57* 1864 7 974 1B 413 4B TWOB 20*5 <2« MM UM
204 - oo n 4313 (NI 545 77 5% o) 1226 954 1B 124 117 1645 7135 I 4145 775
[ L, W 455 775 1018 124 *61 1124 414 4%7 184 215 45 A4
144 (M - 244 767 111 1135 1575 2*44 M*4 64 5% Iin - IsM - 424 - 4 MOO 4445
310 124 1550 1545 - ) 614 13 M 474 - a4 4400 -
1744 nmn m )5 74 T Hill 544 154 544 104 1740 940 1708 174 4*0 1145 2400 - ~ 7440
1464 w6 37 37 B4 -3144 (160459 675 163 544 1114 1307 1024 365 464 1125
130 7B S 154 - 1145 > - o Uhr >0 154 170 - 1140 1104 1200 .
354 1145 A% TE (on 174 470 775 1264 1404 1170 : i - 11450
404 7154 IS - 120 1544 -3144 Q0 774 447 145 111) 1434 1173 15 545 7470 -7475 - 11345
1404 7145 3045 415 1054 - 1155 1145
614 IH Y
145
KODAK SHEET FILM o . . stm
644
- 14
60 54 - 147 1405 5554 745 $07$ 46.74
0245 - 404 mi 1105 5505 814$ 5025 4624
146 16175  4m inu) 1445 5470 8704 5075 BLACK & WHITE FILM  35mm Prof. 1201220
6445 30450 4083 (HT) 1105 5105 tits  -4/S S 24 115247k CS  13V36 B LD 13077 220W
4545 24745 5CH4 toun 1245 - - 4445 1SA d. exk O 1X6 16 O =xk exk M mxk X IM  » l«t
6130 - 4125 (Gen 2105 . s 1;;;2 er Eﬁ: n 144 2+7 131 8*4 204 2*4 134 1128 I2.N
=0 Mu) 5 nr o ozs) 1145 11%4 2148 2645 2450
414) (w0 ﬁoi - . 164 - (@) 127$ 1144 2514 2144
w15 (1 ‘ ' n 0 204 25 gg6 QB 2t 274 34 148 1208 174 At - - 2125
a4 TUM 4mS KIADT (000 17050x6) nu (00 214 177 404 274 276 363 14S 1232 704 1070 1240 - - 249
3744 27144 o © 4145 at ADORAMA TUr (400 214 2*7 151 41t 244 249 184 1108 12*3 204 1020 1305 - - 2450
1150/25 74415 (oL 4445 You will find the ™ @y ©o- - 3440 1248 L4
664 7+0*5 . 4745 7 524 57 - - 424 a7
[y n’ UN) | right film for m ) A o . 627 744 R
6130 74454 8 UN) 1545 your specific VKUL 1 « moo
6644 3745 M L o*I*. hotographic need
s s ¢ wmerw o awsi orap
FUJICHROME SLIDE FILM 35mm
741 361 >r'Ttxmaq
A 741 w/fm. 361 H NO .M
ICW««  lin 744 638 474 7/8 168
em5— W 344 »*| 4%4 748 8'8
INUa 4c 5% 848 124 4/1 068 SHEET 4*5 $10
FILM 18 50 .. %0
FUJICHROME PftOFE SS'ONAL SLIDE FILM 16M 75%5 6214 24144
aSax L. Pxeisi G5 10 70 UG Y » 1445 6744 $7& 75745
MA 3L » >n>=1i40 Bl i 1&PITSW IM) 1;421: 78 40 ;i 244 45
<5 (A 15.; 69 95 -
IVP Vofox (0 $44 448 1038 44 174 744 7444 g 1539 6908 969 ,
=T 4 344 448 1068 4* 154 - 7145 5 puxer, PP 23444
ID* '« 544 443 1038 - 814 754 74 jpinnmyfwf 1689 7495 6195 27845
P 1Prm 645 494 10 $44 14 845 TA44 FUJl QUICK LOAD
sHIP-»x IC 764 1118 1200 6*4 <44 - 10184 Koennc.h 4445 KV7 .c-ra 5145
IV Trex  *X 434 =88 1178 * - KT7 SAT 4145
Fu k4 Load :-'~i Ho*de
FUJKHROOtt *VP VELVIA  IS-JA 175 X *-XX 14 P Qu ' > 10748
FUJICOLOR PRINT FILM
15— *0i rix 100
AA » 1 79 YA AGFACHROME AGFAPAN
(- 1% 121 21$ 1om 114 Ih B B3P W coreawdi
P 174 til 174 w4 - —  — gy 41 o4 174 25100440
[N xc 706 831 242 8t 0— — @ — usHL  om
—mV 7K 24 471 144 1268 — —  — :ﬁ #gi ﬁ‘f] %‘: ifi 124 274
™ «c 254 84l  1*4 1218 264 — @ — : " 100400
W 174 1111 4%  s121  — — _ (M X Jdt 130 - 5w 215
V*»6(G) (ICC  — — 444 1368 [ — — ai %o im 5J4 - 5UU 200
@ nay 140 477 514 118 — — — e .
Su*. 261 8*3 134 1208 254 444 = OKMO (54503 IsT] g5 645
FUJICOLOR »ROPRINT FILM AGFAPRINT
<5 UNI 65361354 45 1321 174 604 344$ 454 13524 13536 120 22074
\ . - - - — 10¢ - -
f<n m. - — 504 1418 154 »*" - 104 6.0
K u - — 424 UN 105 157 - 144 444
FUJI KRO BLACK & WHITE FILM 164 <<
6x*x *8 114 388 - - - 174 474 134 —
«xxx AL 254 128 114 - 3120 <04 54 14 —
>w. ntw - - in s - - - 444 i *34 1145
(AilwxMs 0536134 - - M (o1 144 144 -
FEXXXNX. « 7843 (160) 334 U4s
Hsniucnonk Ge& FHHkkkKKKpy D
fH4n JJKLUu™ ALL iASSSaujilsSy 4 Aili 7UU.7 'JJAIMj-JUIUj. 'JJIDZIiZ HUM S*) XS'jjuiyfL/



THE CAMERA NEVER LIES!

TRUE! BUT THE NEW PRO-OPTIC RANGE OF FILTERS CAN STRETCH THE IMAGINATION AND THE TRUTH.

COLOR CORRECTION. o H O B H H H H O H O H H P n H H O COLOR ENHANCEMENT.
POLARIZING AND SPECIAL EFFECTS: OVER 120 FILTERS TO CHOOSE FROM. THE LARGEST RANGE AVAILABLE
AND COMPATIBLE WITH ALL 67MM SQUARE FILTER

SYSTEMS INCLUDING “SPECTRAL STAR” AND “COKIN A".

T he unique snap-on holder takes up to four filters DIIOOOOOOOO ‘ e-emMO W .Nng

LITERALLY THOUSANDS OF COMBINATIONS TO GIVE THAT EXTRA SPECIAL LOOK TO YOUR PHOTOGRAPHY.
Dannnnnnnnnnnnnnnn hyastarter pack G-buy a selection

W h ICHEVER YOU CHOOSE. YOU WILL BE IMPRESSED WITH THE QUALITY, PORTABILITY, EASE OF

ABOVE ALL. RESULTS. B O DQ DD m] O 9 - .LJ
The mew Pro-Opeic filter systom OOOOOCGO SDGBCIBO01OI -

THE MOST COMPREHENSIVE AND HIGHLY DEVELOPED FILTER SYSTEM AVAILABLE

USE AND.

— EXCLUSIVELY BY
rro-opric. H OOOODOODOOOoOooOooooO OO

For AFREE BROCHURE OF THE PRO-OPTIC RANGE PLEASE SEND A STAMPED, SELF-ADDRESSED ENVELOPE.

Rattle tree portability

foch box {{early
1 Unique snap-fit holder for instant changing between lenses

marked far ease of use
1 down hood stops light intrusion between fillers

Special clamps ensure
1 Superior holder takes "A" series filters

no fingering between box
mStors  Oiffroction ond Polarizers con be rotated i

and holder

42 West 18th Street, New York, NY 10011. Open daily at 9am.

Fax: 212 463-7223. Phone: 212 741-0052.

More info? Circle 57
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New! Magazine Covers

iddings « Portraits ¢ Schools ¢ Sports Events

Print
Size 8x10
Full Color

Sharp Prints
Wh Overlays

4.05

formal AM

Aho Available: Bride M-2, Basketball M-1, Sports M |,
Homerun M-3, Sauer M-5. Dancers Report M b,
School News M-8, Cheerleader M-9, Order by format number

12 Super Sport Cards

CUSTOM DESIGN

$35 per design. Call For
How-to Information
2"2»>

YOUR TECHNOLOGY SOURCE

Co# 0»r Friendly Customer Serrke Department Today For Free Catalog
And Moiling Supplies. Florida, U.SA And International Watts:

1-800-237-6429

LOCKER
Jo |
ra
8x20 o
Established 1923
$6.25 |
Spedfym? Better Color Thru Tomorrow's Technology.

213-219 South Tyler Avenue ¢ P.0. Box 777 « Lakeland, Florida 33802

FAX 813-686-7516

ALL PRINTS PRODUCED ON NEW KODAK COPYRIGHT PROTECTED PAPER

More info? Circle 58



