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Life does not just sit there and wait for its picture to be taken. Life leaps flan 
Life happens in bad light. Life is off center. Life is the subject of our pictures, a4 

Milliseconds ago, high-speed, 
.16cus tracking picked up the A 
suh%ect as he crested the dune. 

Program AE mode nails 
Shots that H»uld be hard to 

ifet manually. 

A continuous ►vide-area autofocus 
sensor-the widest available-gives 
You greater freedom in composition. 

John Nuet used a 20-35mm f/2.SD 
AF Nikkor lens and two Nikon 

Speedlights: one on-camera, one off. 

ft- 



prcipices while strapped to little pieces of fiberglass. 
i)f this remarkable new camera. The Nikon N90s. 

f 

.1 

It 

11 

The new N90.c, wish optional 
grip, For a f►ee brochure 
call 1-800-NIKON-35. 

it) MrNrrr Alelrrins, heindly% 
louKh el%lrovares evcli m hrighl, 

high-crPnlraw sim(mi m̀. 

More kilo? Cifoo 25 
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Nikon 
We take the world's 
greatest pictures' 

The N90s pravide v balance! 
fill-flash, even lot- ofl-cenkv 
snhiecls, in all cr/)ostaYr m"(h, 
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Our stars were shining brightly! 
Our stars were shining brightly on October 24, when 131 locations hosted a 

Super Monday program at�sites across the continent. 

PPA extends a heartfelt note of appreciation to all our Super Monday instructors, who 
graciously donated their time; facilities, and expertise to make this event such a huge success. 

Brad and Theresa Affolder 
Sue Altenburg 
Mark Allen 
Michael Bailor and 
Russ Strohmeyer 
Xenophon Beake and Fred Bird 
Thomas and JoAnn Belling 
Wayne and Bruce Belling 
Raleigh and Lois Bennett 
Tom and Becky Berry 
Steve Bohne 
Michael L. Boursier 
Doug and Donna Box 
Donna Braman 
Ed Broussard 
Susan Cameron and 
Shirley Green 
Joe and Mary Jean 
Campanellie 
Willis Preston Campbell 
Brad and Helen Cansler 
Abbey Chamberlain 
Royce Chenore 
Anthony Christiana and 
William Piacesi 
Lou and John Cocipey 
Jerry Cordova 
Jerry and Bonnie Costanzo 
Dennis end Lori Craft 

• 

Roger Daines 
Alan Davis and 
Dave Huntsman 
Tom and Faye Dawdy 
Katie Deits 
David M. Deutsch and 
Leo Knight 
Frank J. Dispensa 
R. Howard Eastwood and 
Carolyn S. Marcum 
Tom Eglin 
Rick English 
Kathleene J. Falls 
D. Keith Forrest 
Jim Frieze 
Bogdan Fundalinski • 
Alvin W. Gee 
Doug Gifford 
Rodney Gleason 
Lois Gower 
Dennis D. Hammon 
Barry Hayes 
Dale and Janice Holladay 
Horace and Yvonne Holmes 
Scott Horton 
Keith and Holly Joy Howe 
David M. Humphrey 
H. Gordon Humphries 
Jerry Interval and Karen Barr 
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Robert and Christine Jenks 
Ernie and S. Lorraine Johnson 
Jim Johnson 
Jon Johnson and 
James Thacker 
Hugh R. Jacob 
John and Jill Jongeward 
Laurel H. Kenney, Jr. 
William R. Kirkwood and 
Mary M. Smith 
Fabian Kraimalnik 
Bob Kramer 
Stanton Kramer 
William B. Lattomus 
Rex Lavoie 
Dale Lear 
Jerry LeBlond and 
Charles Parker 
Suna Lee 
Doug and Lisa Letson 
Gary Lloyd 
Robert D. Lloyd 
Robert G. Love 
Doug and Rita Loy 
Don MacGregor 
Anthony P. Maddaloni 
Arthur Madsen, Jr. 
Victoria Mal 
John Marion 

-S ill l  J1 1 j"  

Valerie Markle 
Charles F. May 
Peggy McAteer 
Robert McCarty 
Joe McKewen 
Michael S. McKown 
and Yvonne M. Jones 
M.A. McMillan 
Randy McNeilly 
Gary and Kathy Meek 
Ralph and Debbie Melvin 
David E. Mend 
Thomas Mitchell, Sr. 
Karen Moore 
Toni and Dwayne Moore 
Garrett Nose 
Gaylor Offerdahl 
Dwight Okumoto 
Carol Paden 
Vince and Debbie Palozzolo 
Gary E. Patrick 
Randy Peterson 
Robert J. Petrasy 
Susan Platt-Case 
Rich and Betty Rader 
Charlie Rees and Jeff Locklear 
David Rigg and 
Sandra Crebbin 
Frank Salas 

[ J! 
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Curt and Andrea Sanders 
Carmen Schettino i 
Craig R. Schmidt 
Marty Seefer 
Ted Sirlin and Craig Evans 
Michael J. Skrepcinski 
Jerry and Gary Small 
Kay Smith and Paul Godfrey 
Rick Staudt and Carol Andrew 
Bart Stevens 
Daniel J. Stoller 
Mary C. Stuart 
Robert Suddarth 
Eddie Tapp 
Edda Taylor 
S. Fred Taylor Jr. 
Rita K. Tinetti 
Andrew and Letitia F. Torre 
Mary T. Tracy 
Aldo M. Vettese 
Rich Voorhees 
Bret and Kurt Wade 
Cheryl Walker Waldrup 
Gary J. Weitzeil 
Bob Welsh and Sheryl Landis 
Dale Williams 
James Wood 
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President's Message 
By Marvel Nelson, M.Photog.Cr., F-ASP 

Photo by Curtis Studios 

Changing for the future 
Change is everywhere. Change is all around us in every facet of our lives. His-
tory tells us changes are occurring with smaller and smaller cycles. It wasn't long 
ago we were marveling at the wonders of the electronic world. The myriad of 
high-tech equipment available to us makes it seem like an old science fiction 
book has come alive. 
Today, the computer, facsimile, modems, CDs, and even e-mail are a part of 

our lives. Tomorrow, as telecommunications continue to be deregulated, the in-
formation highway, which may be completed by the turn of the century, will be 
the way we communicate. The Super Area Code 500 will be in place so we can 
be reached anywhere, at any time, via the number assigned to us. The comput-
er chip and digital world have made our world easier and more efficient, yet, at 
the same time, harder and more confusing. We grapple with each unexplored 
technology—new to a pace that makes it seem impossible to stay abreast of the 
knowledge necessary to take advantage of the deluge of products available. 
It sometimes feels like a creeping plague has invaded not only our business 

lives, but also our personal lives. Today, we are concerned about pixels in our 
images, not just grain. The constant pressure to learn, the urgency to remain 
competitive, the difficult role of making our lives secure create daily demands 
on our time. The future is exciting, challenging—and scary. This is not the time 
to be complacent. This is not the time to tell ourselves that, "None of this is go-
ing to affect me." This is the time to be open to change. President Roosevelt once 
said, "We have nothing to fear but fear itself." Change is growth. Our very future 
depends upon our willingness and ability to embrace change. 
The market is wide open to those of us who are in touch with trends and tech-

nology. There are no roadblocks to those of us who are aware of the constantly chang-
ing needs of our clients; but the door is closing on those who do not keep up-to-
date. PPA remains committed to making these exciting and challenging times a period 
of growth and success for us all. Therefore, the goals for PPA this coming year involve: 
• Education to assist our members in the transition of the changing technologies. 
-Marketing to increase public awareness of the advantages of using the ser-

vices of PPA professional photographers. 
*Communication with members, volunteers, and associates so that everyone 

is informed and involved. 
-Financial Security for our association to make its future assured. 
Professional Photographers of America can be greater and stronger so that we may 

surpass our historical standing of leadership in the world community. To make 
this possible, we will all need to work together as we Change for the Future. 

Ap 
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►� I I �a THE JVC 

*"LAS. :ALC 

TIME CODE — IT'S FAST, FUN AND 

V C 
Welcome to Pro Video Made Easy 101, 
where you'll learn to achieve professional 

PROFESSIONAL editing results on a very elementary 
budget with the new, JVC Edit-Desk System. 

To pass this class with flying colors, well have to study each 
component a little closer. Let's start with the BR-S800U 
editing recorder. Combining the muscle of a blazingly fast, 
heavy-duty tape drive with the intelligence of time code and 
four audio channels, the BR-S800U is a nimble editing 
workhorse. Its companion edit feeder, the BR-S500U 
incorporates the same smart features, and together they 
form the most economical, high-performance S-VHS editing 
system available today! Plus, when you're ready to 

SYSTEM WITH 
►:Ii 11  A ;i i]:1,:1:  

graduate to a more elaborate system, both the 800 and 500 
have two expansion slots that accept a wide variety of 
plug-in option cards. And what better way to control it all, 
than with our user-friendly RM-G800U editing controller 
with dual GPI ports. Equipped with time code and separate 
audio chl, audio ch2 and video inserts, it delivers every-
thing you need to produce high-quality, professional-caliber 
editing. 

The Edit-Desk will surely become the number one choice in 
the educational; event, wedding and corporate fields. Now 
that you've done your homework, it's time to test the JVC 
Edit-Desk System for yourself. For more information or 
for your nearest JVC dealer, please call 1-800-JVC-5825. 

JVC. The three m ost important letters in S-VHS. 
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Datelines 
PROFESSIONAL PHOTOGRAPHER'S 

GUIDE TO SPECIAL EVENTS 
If your organization's convention, workshop, seminar, or exhibition dates 

aren't listed in these pages, you may be missing potential revenue 
from would-be attendees. Submit your dates early and include organ-

ization name, convention location, city, and state, and include a con-

tact person's name, title, and address (phone number, including area 
code, for exhibits only). So readers may realistically plan to attend events 
listed here, Professional Photographer needs to receive listings, if at all 

possible. five-and-one-half months in advance. These listings are 
published at f  y as a service to readers. Professional Pho-

tographer's eaaors reserve the right to select events to be announced 
in these pages, and to determine when announcements will appear. 
Editors are not responsible for conflicting or incorrect dates. For read-
ers' Cor­veoience. each event is identified wilt a code preceding its 
narn; C  wention. W=workshop. S=schoo E 

Send all Datelines additions or corrections to Debbie Todd. Pro-

fessional Photographer. 111 Corsaire Lane, Schaumburg. IL 60173: 

708-330-2802: FAX 708-330-2803. 

PPA events 

JANUARY 16-19, 1995 
C: PPA 1995 Marketing and Man-
agement Conference, Las Vegas 

+;-  1 as Vegas. Nevada 

JULY 28-AUGUST 2, 1995 
C: PPA 95, Rosemont Convention 
Center, Rosemont, Illinois 

JULY 12-17,1996 
C: PPA '96, Orange County Con-
.  ,n Center. Orlando. Florida 

1994 events 

NOVEMBER6 
W: PP of Colorado. Denver, CO, 
Beverly Arnold. Executive Man-
ager 713 S. Fir, Yuma, CO 80759 

future events 

JANUARY 14-16, 1995 
C: :  .: Vestin Ho-
tei. Providence, Rnoae Island, Ruth 
Clegg, Chairwoman. 628 Ives 
Road, E. Greenwich, RI 02818 

JANUARY 15-18,1995 
C: A',  , PPA, Wyr _: : •, Paradise 
Vailey Resort, Scottsdale, Arizona, 
Donald Jack. Program Chairman. 
PO Box 54007, Phoenix, AZ 85078 

JANUARY 2629, 1995 
C: PP of California. Pasadena Con-
vention Center. Pasadena. Califor-
nia, Bill Thomas. Convention Man-
ager. 1411 Bradley Street. Rive, 
sd,� CA 9̂5r>F 

JANUARY 27-30. 1995 

Lexington, Kentucky. Carol McCaslin. 
Executive Secretary, 1730 Normandy 
Road. Lex;ndton KY 40504-2225 

JANUARY 28-31. 1995 
W: ; r  ,.. _­ -.! ',estern West-
1+elct Inn, Coralvtlle, Iowa. Jan Sfg-
'er. Executive Secretary, Bex 3674, 
Urbandale IA 50322 

JANUARY 29-FEBRUARY 2, 1995 
C: PP of Hawa::, Hawar,an Regent 
:tel, Honolulu, Hawaii, Floyd 

Honda, Convention Director, Four 
Waterfront, Suite 440, 500 Ala 
Moana Boulevard, Honolulu, HI 
oc;R13 

FEBRUARY 2-6, 1995 
C: Rocky Mountain PPA, Hyatt Re- 
-tency. Denver. Colorado. Duncan 
MacNab, Executive Manager. Box 
638, Bozeman, MT 59771 

FEBRUARY 17-19,1995 
C:  �adisson 
Hots  , rginia, Ed 
Conner PO Box 130̀ Winfield, WV 
25213-O'3-: 

FEBRUARY 18-21, 1995 
C: PPA of North Dakota Conven-
tion, Doublewood Inn, Fargo, North 
Dakota, Cecilia Gast, Executive 
Secretary. 822 10th Avenue, North, 
Fargo. ND 58102 

FEBRUARY 24-27,1995 
C: PP of Oklahoma, Tulsa Marriott, 
Tulsa, Oklahoma. Mike Keller, Pres-
ident. 206 S. Perdue. Claremore. 
OK 74017 

FEBRUARY 24-28,1995 
C: Wisconsin PPA, Embassy Suites 
Hotel, Green Bay Wisconsin. Doug 
Foemmel, Convention Chairman. 
2133 Main Street. Stevens Point. WI 
54481 

FEBRUARY 26-MARCH 3, 1995 
S:.'  Photographic 
Vv ,,  Barbara. Cali-
fornia, Allen Roeciel, Box 395. Im-
pe, ;  7A 91933 

MARCH 1-6. 1995 
C:  att Regency Hotel, 

cs  r,c- Gene King, 1024 
Dublin Road. Columbus. OH 43215 

MARCH 3-7.1995 
C: _-.  A Convention, 
Georgia International Convention 
and Trade Center, Atlanta. Geor-
gia Randy Bradford, Executive Di-
rector. Box 3191. Spartanburg, SC 
29304 
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DIGITAL IMAGING: 
28 Mbytes - 4K - 2 min. Flat!!! 

I ma ge nn a Latia -graphics LFR Mark 11 

Photographers, graphic designers, photo labs, and other users of photo-retouching and 
image manipulation software, Lasergraphics now offers the speed and output quality pro-
duced by film recorders costing over $30,000 for about half the price. 

LFR Mark II - Digital Photography Model 
High-Quality, High-Speed Digital Film Recorder 

With  the  Lasergraphics  4,000-line 
LFR Mark III m and the 8,000-line LFR Mark UP " 
users can now image digitally-created or manipu-
lated files, and output directly from a Mac or PC to 
film formats such as 120/220, 70mm, 4 x 5" and, of 
course, 35mm ... all with the quality previously 
found only in much more expensive systems. 

The LFR Mark II and LFR Mark III Digital 
Photography Models have been enhanced to meet 
the specific imaging needs of today's photogra-
phers, designers and photo labs. 

Key  enhancements  which  make  the 
LFR Mark 11 and the LFR Mark III Digital 
Photography Models are: 
• Special optical treatment of the CRT to 
eliminate haloing 

• High-speed image transfer of large raster files 
• Multiple camera formats such as 4 x 5", 
120/220, and 70mm 

• Directly  images Adobe Photoshop, TARGA, 
and 111-1~ files 

For more information on the LFR Mark 11 
and the LFR Mark III call 800/RASCOL-5 
(800/727-2655) ext. 121 to schedule your demon-
stration. 

j) .._... .. -777--- ­ - --- ­  ­-

©Lasergraphics 1994. LFR Mark ❑ and LFR Mark III are trademarks of Lasergraphics, Inc. Macintosh is a registered trademark of Apple Computer, Inc. IBM is a registered 
trademark of International Business Machines. Adobe Photoshop is a trademark of Adobe Systems, Inc. 

Call me I'm interested, Circle 27 
Send literature only, Circle 28 



Datelines 

MARCH 5-7,1995 
C: PP of Idaho, Red Lion Down-
towner. Boise. Idaho, Terry McGrew. 
Convention Chairman, Six Ogden, 
Nampa. ID 83651 

MARCH 10-14,1995 
C: PP of Washington Convention 
and Western States Print Competi-
tion. Sheraton Tacoma Hotel, Randy 
dela Fuente, Executive Chairman, 
3772 NE 4th Street, Renton, WA 
98056 

MARCH 11-14,1995 
C: APP (it luinois. Springfield Re-
naissance Center. Springfield, Ilh-
nois. Mary Pierson, Executive Sec-
retary A 1 R (x;Ih W, ishmgton Street, 
L(K*t' 

MARCH 11-14. 1995 
C: V. .  -'PA, Casper ti. 
Inn. Ca:,u,. Wyoming, Scott tit,i 
ton. Executive Manager, 451 West 
Coulter Avenue. Powell, WY 82435 

MARCH 12-15,1995 
C: PPSNY, Kutsher's Country Club, 
Monticello, New York, Gene Garde, 
Convention Chairman. 3246 Ever-
(1won (trivia N Tini;iwanda. NY 14120 

MARCH 16-18,1995 
C: Graphic Arts 95/The 
Show, New Charlotte Cui 
Center, Charlotte, North Carolina. 
The Graphic Arts Stow Company. 
1899 Preston White Drive. Reston, 
','A _ ;,11 .1'1i 1.' 

MARCH 17-21,1995 
C: PPA Texas Convention, Arlington 
Convention Center, Marriott Hotel, 
Doug Box, Executive Director, P.O. 
Box 321, Brenham. TX 77834 

MARCH 25-28,1995 
C: South Dakota PPA, Ramkota Inn, 
Sioux Falls, South Dakota, Joan 
Bertsch, Executive Secretary, Box 
107, 118 East 51h Street, Miller. SD 
57362 

APRIL 1-5,1995 
C. PP of North Carolina, Omni Dur-
ham Hotel and Civic Center, Dur-
ham, North Carolina, Bob Boyd, Con-
vention Chairman, 2613 W. Carver 
Street, Durham, NC 27705-2.720 

APRIL 1-5,1995 
C: Heart of America PPA, Holiday 
Inn Convention Center, Omaha. Ne-
braska. Stephen Harvey, Executive 
Di(ector, Box 2705, Liberal, KS 
A7 )01; 2705 

APRIL 21.25, 1995 
C: PP of Miciugan. Holiday Inn 
South Convention Center, Lansing, 
Michigan, Ron Tocco, Executive 
Director, 15777 Eureka, Southgate, 
MI 48195 

APRIL 23-25,1995 
C: New Hampshire PPA, Eagle 
Mountain House, Jackson, New 
Hampshire, Keith Raiche, Chair-
man. 305 Stark Lane. Manchester, 
NH 03102 

APRIL 23-28, 1995 
S: texas School of PP. Sam Hous-
m State University, Huntsville. 
texas. Don Dickson. Director, 1501 
W ;:r ,  ry ;,w. TX 79072 

PHOTOGENIC INTRODUCES 

NE W 
Reduced 
Prices on 

• PATENTED 

apse 
UMBRELLAS 

...and a NEW SILVER Eclipse model 
Photogenic has recently offered its Eclipse Unbrellas on sale 
for one-third off. The sale is over-but not the price The 
response to the sale was so great that Photogenic has per-
manently reduced prices by one-third. The 45" EC45BC now 
retails for $25, the 32" EC32BC for $20, and a brand new 
silver fabric Eclipse, available also in 45"and 32"sizes. sells 
for $40 and $35 respectively. The 45" silver Eclipse is model 
EC45-S and 32" is model EC32-S. 
The Eclipse is designed to allow the white or silver fabric 

to cover the ribs, removing them from the primary light path 
Comes with a removable, black fabric cover which fastens 
atop the ribs to confine any light that penetrates the fabric 
Check your nearest Photogenic dealer for details. 

Onsryn 1W h, Lgnr,ny fay.r̂err 5:�<M ry;�r 

M ACHINE 
CO MPANY 

PO Box 3365 • Youngstown. OH 44513 
Phone (216) 758-6658 • Toll Free 800-682-7668 

APRIL 23-26, 1995 
C: PPA of Pennsylvania, Lancaster 
Host, Lancaster,  Pennsylvania, 
Genevive Wilt, Executive Secretary, 
Box 307, Barton, MD 21521 

APRIL 23-28,1995 
S: Georgia School of Professional 
Photography, North Georgia Tech-
nical Institute, Clarkesville. Georgia, 
Enoch Hicks, Director, 1720 Will-
iams Circle, Cumming, GA 30131 

APRIL 26-30,1995 
C: International Association of Pano-
ramic Photographers, Little Ameri-
can Hotel, Flagstaff, Arizona, Richard 
Fowler, Executive Secretary, 1739 
Limewood Lane, Orlando, FL 32818 

APRIL 29-MAY 3, 1995 
C: Tennessee PPA, Choo-Choo Hol-
iday Inn, Chattanooga, Tennessee, 
Executive Secretary, 840 Holly Av-
enue, South Pittsburg, TN 37380 

MAY 7-10,1995 
C: Minnesota PPA, Madden's Re-
sort, Brainerd, Minnesota. Pam 
Carlson, Executive Secretary, 525 
Tilden Street. Fairmont, MN 56031 

JUNE 4-5,1995 
S: Kentucky PPA, Kentucky Dam 
Village State Park, Carol McCaslin, 
Executive Secretary 1730 Normandy 
Road. Lexingto•  40504-2225 

SEPTEMBER 9-13.1995 
C: Florida PP, I,  ,ton World 
Resort, Orlando I ionaa Theresa 
A Saylor, Executive Director, 2312 
Farwell Drive, Tampa, FL 33603 

SEPTEMBER 16-20,1995 
C: PPA of New England, Sturbridge 
Host Hotel, Sturbridge. Massachu-
setts, Roland Laramie. Exec. Dir., 98 
Windham St . Willimantic. CT 06226 

SEPTEMBER 23-27,1995 
C: Georgia PPA, Ironworks Con-
vention Center, Columbus, Geor-
gia, Valerie Markle, 1280 Rolling 
Green Drive, Acworth, GA 30102 

OCTOBER 15-16,1995 
S: Kentucky PPA, Mammoth Cave 
National Park, Carol McCaslin, Ex-
ecutive Secretary, 1730 Normandy 
Rd . Lexington, KY 40504-2225 

JANUARY 26-29,1996 
C: Kentucky PPA, Hyatt Regency, 
Lexington Kentucky, Carol McCaslin, 
Executive Secretary, 1730 Normandy 
Road, Lexington, KY 40504-2225 

FEBRUARY 1-5,1996 
C: Rocky Mountain PPA, Hyatt Re-
gency, Denver, Colorado, Duncan 
MacNab, Executive Manager, Box 
638, Bozeman, MT 59771 

MARCH 9-11,1996 
C: PP of Ohio. Hyatt Regency Hotel. 
Columbus. Ohio, Gene King, 1024 
Dublin Road, Columbus, OH 43215 

MARCH 23-26,1996 
C: APP of Illinois. Springfield Renais-
sance Center, Springfield. Illinois, 
Mary Pierson, Executive Secretary, 
818 South Washington Street, Lock-
port. IL 60441 

MARCH 29-APRIL 2, 1996 
C: PP of Michigan, Radisson Plaza 
Hotel. Kalamazoo Center, Michigan, 
Ron Tocco, Executive Director, 15777 
Eureka, Southgate, MI 48195 

MARCH 30-APRIL 2, 1996 
C: PPA of British Columbia, Grand 
Okanagan Hotel, Kelowna, British 
Columbia, Kent Wong, Publicity 
Chairman, 405 Laurier Drive, Kam-
loops, British Columbia, Canada 
v1S 1C2  IM 

Stretch 
Your 

Creativity 
with 
Digital 
Imapkiff 
Learn the Tricks of 

the Trade with 
Photo>Electronic 
Imaging Magazine. 

PhotoAlectronic Imaging is the only publication exclu-i- k 
dedicated to the electronic imaging industry. Learn the late ,I 
developntents in digital photography - subscribe today: 

I-Var Su1M rilition: 8811. SI M Canada/$45 International its funds onlh I 

Send Cheeks To: 

:,: Foruh ̀trrrt \11. quite INNI. litlanta. 1;1:311303 
1ttn: '�uliwription Dept. 

or call 1-8 "9- M1 ext. 25 i 
to rharee your -ub-,riptiwi h, 1 !�, 1. 11a,tereard or ,lmerican Exprt-, 

More into? Circle 29 
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4 UNBEATABLE PROTECTION 
Let PPA's Indemnification 
Program Guard You 

s You create visually exciting, 
eye popping images for your clients. 
But sometimes mistakes occur. 

That's why you need to be a participant 
in PPA's Indemnification Program. If you 
are a participant, you may receive legal 
and monetary assistance to defend claims 
for alleged errors or omissions made 
while you or other qualified members of 
your firm perform photographic: duties. 

Protect yourself and your image ... and your 
pocketbook. Become a PPA member and 
take advantage of this unbeatable program. 

Of course, the terms and conditions of 
coverage are more fully set forth in the 
Indemnification Program brochure, a copy 
of which will be provided to you upon 
your request or becoming a member of PPA. 
No one does it better or provides more for 
less than PPA. 

MAKE PPA YOUR CHOICE TODAY 

1-800-786-6277 

Professional Photographers 
of America, Inc. 

57 Forsyth St. NW, Suite 1600 
Atlanta, CA:  
Fax 404.614.6400 

F 
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1'11"1) by Ihnigla, (i. Gunder. M.Photog.. (I'll 

MEMBERSHIP APPLICATION (Please print) 

Social Securitc a   Date of Birth   

Studio Name   
1 

Studio Address   

city   State   Zip   

Province   Country   

Telephone   Fax   

r Payment  ❑ visa  ❑  MasterGird  ❑  American Express  ❑ Check 

Account Number   Expiration Date   

Full Name on Card   Signature   

W  $12.25 of your dues is applied to vour Professional Photographer subscription ($40 outside V.S. & (:cmadal 

❑ I'm not sure if I want to join right now, but please contact me with more information. 

r 

PROFESSIONAL ACTIVE f lw(k I onit) 
Group 

❑ Art/Technical 
❑  Male.  ❑  Female  ❑ commercial 

( )rporate/Advertisinµ 

❑ Electronic Imaging 

❑ Portrait 

❑ Wedding 

1'S  Canada, 
Lis Poss.6'I'err. 

$232  5120 

$23'2 

$232 

$'27"2' 

$272' 

$1'20 

$1'20 

5160 

S 1 fill 

'Inrlud- Indernniliratiun t'rntrrtim, 

❑ For groups that do not include indemnification 
in the, price, cheek if you desire this coverage 
for an extra $40 per year. 

ADDITIONAL FIR M ME MBER 

New Finn Member   

SS#   

PortruitlWeddin,q S1 4i, a fear, uthrr knngrs S105 a your 

OTHER CATEGORIES 
(IncL�nnif i, .0 ion nut .icailahle) 

❑ (.  ,i we (not for professional 
photographers) 

❑ Student (must submit proof of 
enrollment & acadernic transcript) 

$320 
$225 

$70 

s 1:,o 
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HEY PPA MEMBERS! WIN A NE W HASSELBLAD IN PPA'S 
MEMBERSHIP RECRUITING CONTEST 
By Recruiting New Members,You Can Attend Winona Courses At a Discount 

PPA is unveiling it, new membership 
recruiting contest starting Dec. 1, 1991, 
giving current members fantastic 
opportunities for prizes and discounts 
to Winona courses. 

The recruiting campaign runs through 
June 1995, with the grand prize being a 
new I lasselblad camera to the lucky 
winner. For each new PPA member, the 
recruiter's name is entered into the 
drawing for the I lasselblad camera. 
Prizes will be awarded at PI'A'95, 
"Changing for the Future," in Chicago, 
July 28-Aug. 2, 1995, but you do not 
have: to be present to win. 

And there's an incentive for getting 
started right away, because the sooner 
you sign up new members, the more 
chances you'll have at winning the grand 
prize. if you sign up a new member, for 
example, you'll get seven entries into 
the drawing. The schedule is as follows: 

December 
January 
February 
March 
April 
May 
June 

But that's not all. 
receive discounts 
in Atlanta. 

7 entries 
6 entries 
5 entries 
4 entries 
3 entries 
2 entries 
1 entry 

Recruiters will also 
to Winona courses 

PPA INDUSTRY RESOURCE COUPONS 
PACKAGE DUE OUT IN DECEMBER 
The highly-anticipated PPA Industry 
Resource Coupons package is 
becoming a truly exciting event for 
many industry suppliers and firms 
that want to extend savings to you as 
a i'M member. 

By renewing your PPA membership 
by Dec. 31, 1994 (or the date vour 
membership expires), you will receive 
the PPA industry Resource Coupons 
package in December. At time of this 
publication, t,5 firms throughout the 
industry have committed themselves 
to offering; exclusive discounts and 
,pecial rates to PIA members, 
I he combined total ,avings value is 
projected to be several thousands of 
dollars. And i'PA expects additional 
firms and suppliers to become part of 
the: program. 

Valid throughout 1995, these coupons 
are a value-added benefit for you and 
PPA's way of thanking you for your 
"on-time" renewal. More information 
about the PPA industry Resource 
Coupons will be available in the 
coming months. 

Early renewal is a tremendous help in 
giving PPA the resources, leverage, 
and knowledge to implement our 
plans for improved services and 
expanded educational opportunities. 

For more infornuition on your 1995 nurm-
bership reneuvrl juckage, plus nienibership 
benefits, please contact PPA Membership 
Services at 1-800-786-6-777. 

• if you recruit two new members, 
you'll receive a 20 percent disount on a 
traditional photography course. 

*If you recruit three new members, 
you'll receive a 50 percent discount on 
a traditional course or a 20 percent dis-
count on an electronic imaging course. 

• If you recruit five new members, 
you'll receive a free traditional course 
or a 50 percent discount on an electronic 
imaging course. 

For snore information, contact the 
Membership Services Deparhnent at the 
PPA Resource Center at 1-800-786-6277. • 

THANK YOU 
FOR MAKING 
SUPER MONDAY 
ANOTHER HUGE 
SUCCESS 

Super Monday once again lived up to 
its reputation, making it a tremendous 
success for a number of professional 
photographers. 

Held Oct. 24, professional 
photographers traveled to 131 Super 
Monday locations for day-long, 
information-rich courses and seminars. 

PPA cordially thanks each and every 
hosting studio for donating their time, 
equipment, facilities, and expertise to 
this truly wonderful event. 

And thank you to the hundreds of 
students who use this exceptional tool 
to improve their professional skills. 0 

PPA CALENDAR DATES 

January 15-19,1995. NI&M '9;, ( letting Down to 13usirn°ss!," Las Vegas, Nevada 

July 28-August 2,1995 • TPA 'L)  ,. "Changing for the Future," Rosemont, Illinois 



M&M'95,"GETTING DO WNTO BUSINESS!" PAVES 
YOUR WAYTO PROFITABILITY 
Jump on the road to profitability and 
attend M&M'95, "Getting Down to 

Business!", Jan. 15-19,1995, at the Las 
Vegas Hilton Hotel. 

Well-known customer service expert 
T. Scott Gross, author of the widely-

read book, "Positively Outrageous 

Service," highlights the Lonference as 
keynote speaker. M&M'95 also 
features noted children's photographer 
Dennis Craft, portrait marketing 

specialist Mark Brandes, electronic 
marketing whiz John Hartman, 
marketing virtuoso Evelyn Lageman, 
and legal expert Jonathan Howe, plus 
more big names that will help you 
boost your profitability. Make it to Las 
Vegas by Sunday, Jan. 15, for a special 
full-day program presented by 
management authority Ann Monteith. 

Attend this information-packed program for 
only $20 if yon are registered for M&M '9.5.* 

W HY BECOME 
CERTIFIED? 
1. "Certified" is the current buzz word 
for consumers seeking a reputable 
practicer of most services. 

2. Certification requires regular 

updating of skills, thereby keeping 
you on the cutting edge. 

3. It places the integrity and prestige of 
an international association on your 

side when consumers weigh you 
against competition. 

4. It demonstrates the depth of your 
photographic knowledge and expertise. 

5. It provides you with promotional 

materials to save you time and increases 
your prestige in the eyes of your 
potential clients. 

6. It gains you admission to special 

Certification programs at PPA'95, 
"Changing for the Future" in Chicago. 

7. You join a network of other Certified 
image-makers who can share their 
expertise and provide valuable 
connections to speakers, seminars, and 
other programming. 

If you need additional infornation about 

Certification and the Standards Program, 

contact LaRee DiStasio at the PPA 
Resource Center at 1-800-786-6277. • 

You are also invited to participate in 

up to 12 two-hour Early Bird clinics, 
featuring business programs from 
exhibitors and PPA. This value-added 

benefit is a great way to start your day 
at M&M '95. Plus there is the 
accompanying trade show, where 
you can see the latest marketing and 

management products and services. 

And since M&M '95 is sponsored by 
PPA's Marketing & Management 

information program, its members 
receive a $30 discount, plus the 
opportunity to attend a special niendber�4 

onlit rap session. 

Conference fees are $295 for Pi'A 

members and $.345 for non-PPA 
members if registered by Dec. 16, 
1994. And if you register by this date, 

you'll also receive a special bonus gift 
from PPA! 

After Dec. 16,1994, fees are $320 and 
$370, respectively. Early Bird clinics, 

which include continental breakfast, 
are $20 each. *If you want to attend 
Ann Monteith's one-day seminar, but 

do not want to register for M&M '95, 
the fee is $100. 

Look for the M&M '95, "Getting Down 

to Business!" brochure in this issue of 
Professional Photographer. is 

GETTING DOWN TO BUSiNESY 
January 15-19,1995 

t as Vr ac Hilton • I as Vegas, Nv%mh 

CERTIFICATION EXAMS AND IMAGE 
JUDGINGS UNVEILED FOR 1995 
A number of Certification exams and image judgings are scheduled for the rest of 

this year and 1995. Specific dates, locations, affiliate sponsors, and contact people 
for exams are as follows: 

Nov. 6,1994 • Denver, CO; Colorado PPA; Jack Avalos, 719-542-0188. 
Nov 16,1994 • College Park, MD; Maryland PPA; Fred Silber, 410-484-4839. 

Jan. 14-16,1995 • College Park, MD; Maryland PPA; Fred Silber, 410-484-4839. 

Jan. 15,1995 • Phoenix, AZ; Arizona PPA; Jill Jonegward, 800-824-0490. 

Jan. 22,1995 • Richmond, VA; Virginia PPA; Polly Frye, 703-269-6121. 

Jan. 28, 1995 • Coralville, IA; Iowa PPA; Barbara Grabill, 317-578-8566. 

Jan. 29-30,1995 • Auburn, AL; Alabama PPA; Ellis Chenault, 205-350-0958. 

Feb. 2-6,1995 • Denver, CO; Colorado PPA; Jack Avalos, 719-542-0188. 

Feb. 24-28,1995 • Green Bay, WI; Wisconsin PPA; Jim Nelson, 608-647-8180. 

Mar. 4,1995 • Columbus, OH; Ohio PPA; Sandy Pfohl, 216-499-0695. 

Mar. 12-15,1995 • Monticello, NY; PPSNY; Betty Steele, 315-3934689. 

Mar. 13,1995 • Springfield, IL; APPI; Joe Weber, 708-398-6881. 

Mar. 19-21,1995 • Falls Church, VA; Virginia PPA; Polly Frye, 703-269-6121. 

Apr. 24,1995 • Lancaster, PA; Pennsylvania PPA; Jerry Costanzo, 412-678-7223. 

May 7,1995 • Montpelier, VT; Vermont PPA; Bob Lizzari, 802-223-7474. 

June 4,1995 • Phoenix, AZ; Arizona PPA; Jill Jonegward, 800-824-0490. 

June 17-21,1995 • Birmingham, AL; Alabama PPA; Ellis Chenault, 205-350-0958. 

Oct. 9,1995 • Lancaster, PA; Pennsylvania PPA; Jerry Costanzo, 412-678-7223. 

Specific dates and locations for image judgings are as follows: 

Jan. 14-16,1995 • College Park, MD (Tentative) 

Jan. 15,1995 • Phoenix, AZ (Tentative) 

Feb. 2-6,1995 • Denver, CO 

Apr. 1-5,1995. Omaha, NE 

Apr. 22,1995 • Lancaster, PA 

If you need additional infornation about Certification and the Standards Program, 

contact LaRee DiStasio at the PPA Resource Center at 1-800-786-6277. 0 



AFFILIATED ELECTRONIC IMAGING JUDGING SLATED FOR 
SEPPA IN MARCH 
By Charles Strowd, M.Elec.lmag.Cr., CEi 

Held in conjunction with the 
Southeastern Professional 
Photographers Association (SEPPA) 
competition, the PPA Affiliated 
Electronic imaging Judging is slated 
for March 3,1995, in Atlanta. Deadline 
for submitting entries is Feb. 28, 1995. 

This electronic imaging competition 
is the only PPA-approved affiliated 
electronic imaging competition for 
1995. The only other electronic imaging 
competition will be part of the annual 
PPA International Electronic imaging 
Competition. 

The affiliated electronic imaging 
competition determines those images/ 
productions that excel both in technical 
Proficiency and in the creative use of 
electronically created images to achieve 
the prod ucer's/client's stated objectives. 

The affiliated electronic imaging 
competition is open to any individual; 
however, only PPA members are 

eligible to receive a Seal of Approval 
and Exhibition Merits. Each entry 
scoring 80 or higher earns SEPPA's 
Seal of Approval, plus an Exhibition 
Merit when entered into the PPA 
International Electronic Imaging 
Competition. In addition, an entry can 
produce one additional Exhibition 
Merit if it is accepted into the PPA 
Loan Collection. 

For this affiliated competition, an 
individual can enter a maximum of 
two cases; one in the Photographic 
judging and one in the Electronic 
Imaging judging. Each case is limited 
to a maximum of four entries. A case 
cannot be submitted with entries in 
both judgings. A separate and 
appropriate (either Electronic imaging 
or Photographic) form and fee must be 
included with each case. For the PPA 
international Electronic Imaging 
Competition, an individual can submit 
three separate cases, each with a 
maximum of four entries, in each of 
the three competition categories 

(Photographic, Specialist, and 
Electronic Imaging). 

The electronic imaging competition 
has three categories: (1) special events, 
i.e. weddings, bar mitzvahs, 
anniversaries, reunions, parties, etc.; 
(2) commercial/corporate/industrial, 
i.e. business, industry, advertising, 
electronic news gathering, documentary, 
training, still digital images, and other 
applications (excluding scientific/ 
technical); and (3) electronic 
enhancement (must include before 
and after examples). 

Application forms will be distributed 
in the SEPPA magazine. PPA members 
outside the SEPPA region can obtain 
application forms, which include 
complete rules, by contacting Richard 
Smith, North Georgia Tech, 
P.O. Box 65, Clarkesville, GA 30523; 
706-754-7760; or Eric Richards, 
405 Marseille Way, Riverdale, GA 
30296;404-460-1769. 0 

NEGATIVE RETOUCHERS: DON'T LETYOURTALENTS END AT STATE LEVEL 
By Paul Tishim, M.Photog., M.Artist.Cr. 

If you want to enter PPA negative re-
touching competitions so you can work 
toward the Master Artist degree, be sure 
you have two 8x 10-inch guide prints 
made prior to retouching the negative. 

erne state affiliate competitions supply 
you with an 8x10-inch guide print and 
the unretouched negative, or they 
allow you to enter vour own 8x10-inch 
guide print and negative. father way, 
have two 8x 10-inch guide prints made 
so the time and talent you have in the 
negative does not end at the state level. 

COPYRIGHT INFORMATION 
PACKETS AVAILABLE FROM PPA 

If you are involved in a copyright 
infringement dispute, or want 
information about copyright, PPA has 
an information-packed kit available 
upon request. 

The kit includes articles on key copy-
right issues, a legal opinion from i ilA 
copyright attorneys, a publication and 
registration forms from the U.S. 
Copyright Office, plus additional 
helpful pieces. 

To receive  copyright kit, contact Greg 
Voeller tit the PPA Resource Center at 
1-800-786-6277. • 

For example, you enter your state 
competition and one or more of your 
negatives receives a score of 80 or 
higher. Without an additional 8x10-inch 
guide print of those negatives, you 
could not enter them in the PPA 
International Print Exhibition judging 
or the Art/Tech Affiliated judging, 
scheduled for the Wisconsin PPA 
convention, Feb. 24-28,1995. 

According to PPA rules, an individual 
entering the negative retouching 
judging must send an unmounted 
8x10-inch guide print and the 

retouched negative. PPA will print 
an 11x14-inch final print from your 
retouched negative. It will be sprayed 
and mounted on 16x20-inch board to 
fit thickness requirements. If your only 
8x10-inch guide print was mounted at 
a state affiliate competition, it will not 
be accepted for PPA judgings. 

The deadline to enter the PPA Art/ 
Tech Affiliated judging is Jan. 28,1995. 
For more information, contact Paul 
Tishim, 343 S. Central Ave., 
Marshfield, W154449; 715-384-5454. • 

GET WIRED! PPA SECTION ON COMPUSERVE 
OFFERS DIRECTACCESS 

Turn your computer into a photographic communications center through 
CompuServe. Dedicated to PPA members, the Photo Professionals forum features 
a members-only section where you can interact with your peers, keep up with 
important imaging topics, download valuable libraries and software, and 
contribute to on-line discussions. And if you have a question or comment about 
PPA or your membership, post a message and a PPA associate will get back to you. 

PPA has a limited supply of start-up software to get you going on CompuServe. 
Available for both Macintosh and PC formats, thev are available for $5. Once 
you've joined the network, you'll receive a $15 usage credit. 

For more infonnatio►►, contact the PPA Resource Center at 1-800-786-6277. • 



NE WLY CERTIFIED CPPs 
Alabama (1): Jimmy Snood, Russellville. Arizona (2): John Coopey, Mesa; Jan Michael Yellin, Phoenix. Colorado (1): Erlene Finch, Littleton. 

Connecticut (1): Amy Parisi, Milford. Indiana (1): Cindy Stevenson, Greenwood. Massachusetts (2): Roland J. Silva, Jr., North Reading; 

Mary C. Stuart, Bedford. Michigan (1): George S. Brand, Hastings. Missouri (2): Tony L. Ehler, Jefferson City; Stephanie S. Schultz, Jefferson 
City. New York (1): Anthony Volpe, Marlboro. Ohio (2): Julie A. Smith, Worthington; Ted Newlin, Stillwater. Pennsylvania (2): Barbara A. 

Halloran, Erie; Joseph Korona, Pittsburgh. Texas (2): Mindy Morris, Abilene; Ron Shipman, Garland. Virginia (1): Jack Ecelberger, 
Richmond. Malaysia (1): Cheong Weng Loh. Singapore (1): Matthew Tan. 

NE W MEMBER REPORT 
The following applications for PPA membership were received during August, 1994. This list is published for all members in accordance 

with PPA Bylaw Rules on Membership. If no objection is received within 10 days of this publication, the membership of these individuals is 
automatically accepted.  -

Each state is listed with the number of new members from that state. Coding after member type states PPA Group designation: A/T, 

Art/Tech; C/C/A, Commercial/Corporate/Advertising; El, Electronic Imaging; P, Portrait; W, Wedding. SUST indicates a PPA Sustaining 
Member, EDUC indicates a Professional Educator, and STUD indicates a Student Member. 

PPA welcomes the following members: 

Arkansas (2): Stephen Jay Bailey, P.O. Box 96.3, 
Bentonville, 72712, STUD, Edward K. Coyle, 111 
S. Myrtle St., RO. Box 945, Warren, 71671, P 
California (18): Lee D. Anderson, 23106 Vose St., 
West 1 fills, 91307, W; David R. Bennion, 89 
Capistrano Ave., San Francisco, 94112, P; Doug 
Brannigan, 20%9 Ventura Blvd., Suite 7, 
Woodland Hills, 91364, W; William E. 
Cheeseborough, 1700 Lida St., Pasadena, 91103, 
A/T; Eric J. Dean, 17545 Cross Rd., Prunedale, 
93907, W; Sue Erickson, 45241 Saigon Ave., 
Lancaster, 93534, W; Gayle Gianfortune, 32640 
Nantasket Drive, #2, Rancho Palos Verde, 911275, 
P; Thomas L. Livingstone, 2429 Bath Street, Unit 
A, Santa Barbara, 93105, STUD; Randy Mermell, 
20969 Ventura Blvd., Suite 7, Woodland Hills, 
91364, W; Chris Moerman, 20%9 Ventura Blvd., 
Suite 7, Woodland Hills, 91364, W; Ninh A. 
Nguyen, 639 Tully Rd., Suite E, San Jose, 95111, P; 
Anthony L Porrello, 11411 Box Elder Pl., San 
Diego, 92127, C/C/A; Daniel C. Riebe, P.O. Box 
7633, Tahoe City, 96145, I'; Richlain A. Robinson, 

1984 N. Main St., Loft 305, Los Angeles, 90031, 
A/T; Wendy B. Rosen, 1465 Church St., San 
Francisco, 94131, C/C/A; Shannon Treglia, 20969 
Ventura Blvd., Suite 7, Woodlam3 Hills, 91364, W; 
James R. Weatherford, 4106 Meadowbrook Ave., 
Orange, 92665, P; Scott Wilkinson, 20969 Ventura 
Blvd., Suite 7, Woodland Hills, 91364, W. 
Florida (9): Robert Carlisle, EC. Box 7109, Winter 
Haven, 33883-7109, P; H. Elliott Davis, 9420 U.S. 
1, Sebastian, 32958, P; Paul Hershkowitz, 1380 SW 
8th Street, Pompano Beach, 33069, C/C/A; 
Michael D. James, 909 S. Parrott Ave., #11C, 
Okeechobee, 34974, C/C/A; Chip Lloyd, 28 W. 
Beach Dr., Panama City, 32401, P; Luis Perez, 954 
SW 176th Road, P. Pines, 3,3029, P; Karl Rehbaum, 
3839-14 N. Monroe Street, Tallahassee, 32303, W; 
Vidal Sada, 1916 Saint Isabel Street, Tampa, 33607-
6522, W; William T. Shriver, 114 Palmetto Place, 
Suite 7, Destin, 32541, P. 
Georgia (3): Ralph E. Gaskins, Jr., 2390 
Kimbrough Ct., Atlanta, 30350, C/C/A; E Eric 
Hoover, 11721 Turner Road, Hampton, 30228, W; 
James E. Kelley, 1260 Old Highway 5, Lebanon, 
30146, P 
Hawaii (1): Jerry P. Morneau, 92-1271 Kikaha St., 
Kapolei, 96707, P. 
Idaho (2): John Berglund, 1260 Sylvan Circle, 
Burley, 83318, C/C/A; Charles Childers, 9554 
Highway 95, P.O. Box 1375, Hayden, 83835, W. 
Illinois (7): Susan J. Anderson, 901 N. Leavitt St., 
#I, Chicago, 606224808, C/C / A; Wendy Backes, 
3415 Pacific Avenue, Gurnee, 60031, P; laurel 
Bergren, 301 N. Division, Polo, 61064, A/T; Judith 
Butcher, Erie at Austin, Oak Park, 60302, P; 
Andrew Jessup, 1014 N. Plum Grove Road, #313, 
Schaumburg, 60173, P; Lawrence A. Kamps, 4247 
Ruby, Schiller Park, 60176, W; William J. 
McMurtrey, Sr., 20 Mascoutah Avenue, Belleville, 
62220, P. 

Indiana (2): Jay R. Grumme, 11852 Somerset Wav 
S., Carmel, 46033, P; Kevin Keister, 405 Navajo 
Court, Noblesville, 46060.4130, P 

Iowa (2): Clark Davidson, 112 First St., SW, 
Orange City, 51041,1'; Jon C. Nylen, 6112 Four 
Seasons Dr., Sioux City, 51106, 1'. 
Kansas (2): Joe Martin, 11348 Widmer Rd., 
Lenexa, 66215-4826, C/C/A; Bill Roenne, 2.131 S. 
Ohio, Salinas, 67401, P 
Maine (1): Tom Doyle, 268 Main Street, Auburn, 
(4210, W. 
Maryland (3): Stann F Golden, 3716 Utah 
Avenue, Brentwooxf, 20722, W; Dick Renner, 6.38 
Oak Hill Avenue, Hagerstown, 21795, W; Mitchell 
Woodward, 3427 Arcadia Drive, Ellicott City, 
21042-3707, A /T. 
Massachusetts (1): Sharon It Coleman, 8 Garfield 
St., Walpole, 02081, STUD. 
Michigan (4): Mark J Bradford, 901 Center, Bay 
City, 48708, P; Rick DeLorme, 1769 Pero lake Rd., 
Lapeer, 48446, W; Becky Lindeman, PO. Box 1330, 
Gwinn, 49841, P; Michael E I'rokopowicz, PO. 
Box 1330, Gwinn, 49841, P. 
Minnesota (2): Cherie Sabo, Rt. 1, Box 145, 
Glyndon, 56547, W; Tina VainrTanchin, 5501 
Norman Center Drive, Minneapolis, 5.5437, P. 
Missouri (2): Stephen Huffman, 11524 N. 
Woodland Street, Kansas City, 64155, W; John W. 
Lewis, P.O. Box 63247, Saint Louis, 63163.3247, 
C/C/A. 
Nebraska (1): Vince E. La Valle, 403 Chisholm 
Trail, Papillion, 68046, W. 
New Jersey (1): Milt Techner, 1114 Crown Point 
Rd., Box 70, Westville, 08093, P. 
New York (7): C. Blachman,1584 Carroll Street, 
Brooklyn, 11213, SUST; Karen Furth, 790 
Riverside Drive, Suite 11-1, New York, 10032, 
C/C/A; Vernon A. Gibson, 100 Villa D Est Dr., 
Ste. D15, Coram, 11727, P; David A. Jenkins, 160E 
Kearsing Pkwy, Monsey, 10952, W; Karl Peterson, 
148 Henry St., New York, 10002, A/T; Betsy 
Pivover-Schiff, 160 E. 65 St., New York, 10021, 
C/C/A; Thomas A. Varano, 426 N. James St., 
Rome, 13440, W. 
North Carolina (5): Mark E. Barnett, 609-B Park 
Terrace, Greensboro, 27403, W; Robert C. Cavin, 
2806 Alderman Court, Greensboro, 27408, P; Gail 
W. Clark, 3619 Trent St., Charlotte, 28209, P; 
Myrna R. Cosby, I'.O. Box 30112, Charlotte, 282-30, 
P; Brenda Jarman Birtchette, 152 Weaver Dairy 
Road, Chapel Hill, 27514, P 
Ohio (1): Jim Criswell, Jr., 1316 S Main St., North 
Canton, 44720, W. 
Pennsylvania (7): Kirk R. Hoffman, 57 South 
State Road, Springfield, 19064, P; Abe Holtz, 6337 
Milton Street, Philadelphia, 19138, El; Denton E. 
Knisely, 249 W. Main St., Dallastown, 17313, W; 
Melissa Murray, 842 5th Ave., Coraopolis, 15108, 
P; Martha A. Piper, 124 East Market St., 

Blairsville, 15717, P; Thomas A. Salvie, 842 5th 
Ave., Coraopolis, 15108, P; Amy B. Theorin, 6 
Briarwoxxl Ct., landenberg, 19350, P. 
Rhode Island (1): Byron A. Batty, 1379 Warwick 
Ave., Warwick, 02888, P. 
South Carolina (1): Liston Truesdale, 327 N. Lee 
St., Bishopville, 29010, W. 
Texas (9): William M. Boyer, 5814 Yorkgate Drive, 

Spring, 77373-721)(1, P; I AV Coronado, 2322 Park 
Farm, San Antonio, 78259, W; Robert E. Foster, 
29431 lilmball Pkwy., Tomball, 77375, P; Peggy 
Kelsey, Route 1, Box 813, Elgin, 78621, STUD; 
Jerry Luoma, 107 Sabyan, San Antonio, 78218-
4239, P; L. Perry Penna, 16335 la Luna, Houston, 
77083, W; Joseph B. Sherwoxxl, 2711 %)1h Street, 
Suite 6110, Lubbock, 79413, C/C/A; Paul B. 
Steen, 651X) Knottingham Drive, Arhingtcn, 
70017, W; Stamm lodd, 122 S. Ridgeway, 
Cleburne, 70031, 1'. 
Virginia (3): Pat 1 forton, 1 I5 C'althrop Neck Rd., 
Yorktown, 23693, C/C/A; Melanie Rudinsky, 8 
W. Southampton Ave., I lampton, 2.3669, P; Frank 
F. T.ipperer, 80l S. Walter Reed Dr., #172C, 
Arlington, 22214, A/T. 
Washington (4): David G. Boyette, Jc, 9827 
Dekoven Drive SW, Tacoma, 98499, A/T; Dianna 
Clark, 422 Delafield, Richland, 99352, P; Warren 
Milo Mell, 54(X) Carillon Point, Kirkland, 98(133, P; 
Joel K. Sackett, 8053 NE I fighschool Rd., 
Bainbridge Island, 98110, C/C/A. 
Wisconsin (3): Steve Kalman, 3139 S. Herman St., 
Milwaukee, 53207, W; Randy Reber, 703 N. Main 
Street, Viroqua, 54665, P; Lori J. Schulke, 422 
SL'hool Street, Waupaca, 54981, 1'. 
Wyoming (1): Ila B. Rogers, Box 1508, Jackson, 
83(X)1, W. 
Military (1): Mark A. Davies, Unit 6(7(12, Box 713, 
FPO, AA, 34060-9998, P. 
Puerto Rica (1): Angel Villanueva, P.O. Box 459, 
Arebico, 00613.0459, W. 
Alberts, Canada (1): Robert I iewitt, 106 6th 
Avenue SW, Calgary, 1'21101'5, V 
Ontario, Canada (1): Preston E. I baAell, 1552 
Regional Rd., 81 West, St. Catharines, 12R 6117, 
C/C/A. 
Mexico (11): Benjamin Alfaro Soto, Batalla C 
Gordo 247/Col Chap N, Morelia, 58260, W; Lic 
Octavio Beas, Av Universidad 1923 Eda, Dept 2, 
04310, W; Jorge Dominguez Farias, Av 20 De 
Noviembre 12, Amecaneca, Edo Mex, 56(XX), P; 
Anny Fernandez, Xicotcnn'tl 165, Veracruz, 
917(X), C /C/ A; Jesus O. Gonzalez Medina, 

Ruperto Mtz 1901 Ote/E15 D5, Monterrey, 64(XX), 
C /C / A; Adolfo Gonzalez Soto, l Lida Igo Ave 
1102-A, Guadalajara, P; Miguel A. Lopez Cr"rx,, 
Galeana Sur 342, Aguascalientes, 2(XXX), I'; Jose V. 
Parcerisa, Paseo de las Americas 22, Naucalpan, 
Edo Mex, 53120; Miguel Rodriguez Ramirez, Av 
Prf Enrique Corona Morfin 21, Villa de Alvarez, 
28950, W; Remo E. Tognonato, San Antonio 36 
P.O. Box 194, San Juan Del Rio Qro, 76800; 
Alejandro Velez Paz, Av del Taller Ret 18 No 23, 
Mexico, 1540), 1'. 
Saudi Arabia (1): Sarnia El-Moslimany, PO. Box 
15133, Jeddah, 21444, W. 
Taiwan (2): Hua-An Hwang, 27 Lane 206 Shew-Li 
Read, Tainan, ROC, P; Shing Chun Peng, Taipei 
Shien, Yung-Ho, ROC, P. 

TOTAL NE W M E MBERS: 123 



Washington 
Camera 
8654 Washington Blvd. 
Culver City, CA 90232 

We have the personal 
touch you need.  We are 
the source for your 
photographic needs. 

Fuji 
Agfa 
Ilford 
Kodak 
Konica 
Polaroid 
Duracell 
Panasonic 
Nikon Imaging 
Canon Imaging 
Sony Imaging 
and more 
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IXXOR NEGATIVE FILM FOR SHORT & LONG E l 

KODAK 
VPS 135-36  4.96 
VPS 120X5  15 75 
VPS 220X5...,. 31 50 
PMC 135-36X5 28.50 
PMC 120X5  17.64 
PMC 220X5 _ _ 35.28 

FUJI 
NPS 135-36.. .5 81 
NPS 120X5  18.42 
NPS 220X5  36.84 
NHG 13536  5.18 
NHG 120  3.29 

Call for our complete catalog 
minmum order Only $200.00 

Toll free  800-999-1984 
Direct Dial 310-559-9090 
Order fax 310-559-0020 

Ask for ext 4 

News 

PPA wins largest settlement in copyright victory over Linn Photo 
Linn Photo, Cedar Rapids, Iowa, agreed to 
pay $115,000 to settle a PPA copyright in-
fringement suit last month, one year after 
the appeal was turned over in PPA's favor. 
The settlement represents more than 
$28,500 per photograph. 
"This is the biggest settlement yet," re-

marked PPA Executive Director Andrew 
N. Foster, Jr., M.Photog.Cr. in reference to 
the association's unblemished string of 
successful copyright litigations. Foster par-
ticipated in a marathon bargaining session 
with Linn Photo under the direction of the 
federal court in Cedar Rapids, Iowa. 
In fall 1993, the U.S. Court of Appeals in 

St. Louis ruled that Linn Photo had com-
mitted "clearly infringing" acts and had not 
acted in good faith. However, it had not 
set the amount Linn Photo had to pay. By 
settling, Linn Photo avoided a trial that 
could have led to statutory damages of up 
to $200,000, plus legal fees. 
"The size of the Linn Photo settlement 

is significant for two reasons," stated PPA 
copyright counsel Thomas W. Kirby of the 
Washington D.C. law firm Wiley, Rein & 
Fielding. "First, Linn Photo had used'permis-

sion to copy'slips, and these backfired, being 
treated as evidence of a bad faith effort to 
avoid the law. Second, Linn Photo had told 
PPA after suit was filed that it had stopped in-
fringing, but that was too little too late," 
Kirby said. "The time to comply with the 
law is now." 
Foster stressed that Linn Photo was not 

sued because of an accident or a good faith 
mistake. "Linn Photo was given repeated 
warnings and refused to comply with the 
copyright law," Foster noted. "This was will-
ful infringement." 
The Linn Photo case was the last of a 

series of joint efforts between PPA and 
Olan Mills, in which Olan Mills advanced 
half of the fees and costs. Olan Mills Pres-
ident Hamp Johnston expressed satisfaction 
with the sum, which he helped negotiate. 
Foster thanked Olan Mills for its part-

nership and noted that PPA is open to 
working with other studios in confronting 
copyright infringers. He said that PPA will 
continue its copyright enforcement efforts, 
and, with the clear Court of Appeals ruling 
in PPA and Olan Mills vs. Linn Photo, it 
will press for even higher awards. 

Kodak announces new programs for pro photographers 
Like many airlines tcxlay, Kodak is offering 
its faithful customers extra incentive to re-
main brand loyal. The "Points of Excellence" 
program, available to professional photogra-
phers using specific Kodak film products, 
offers photo-related prizes ranging from of-
fice: equipment to cruises and African photo 
safaris. In addition, the company has in-
troduced a special single-use camera hand-
out incentive called "Friends of the Bride." 
Participants in Points of Excellence 

will receive a membership identification 
number and quarterly mailings that give 
point totals and announcements of special 
offers. The program is open to all photog-
raphers and studios that purchase Kodak 
Vericolor II, Pro 100, Pro 400, and Pro 
400 MC film in 135, 120 and 220 Pro-
[lacks intended for sale in the United 
States. Points will be awarded for pur-
chases that can be redeemed for prizes 
from a Points of Excellence catalog. 
For information on Points of Excellence, 

photographers and studios should contact 
their Kodak technical sales representative 
or call the Promise of Excellence cus-
tomer service center at 800-717-4040. 
The Friends of the Bride program fea-

tures two five-packs that contain special 
wedding edition, Kodak Fun Saver 35 cam-
eras with flash and loaded with Kodak Pro 

Kodak's Friends of the Bride {pack. 

400 MC film. Each pack also contains 
matching table cards that encourage wed-
ding guests to be "friends of the bride" by 
snapping candid photos of the reception. 
Boxes of "thank you" photo note cards the 
bride can send to her pictured wedding 
guests are also available. The wedding 
photographer collects the cameras after the 
reception and processes them, giving him 
an additional source of revenue. 
The recyclable wedding edition Fun Saver 

35 cameras and tent cards have a rich, satin 
look and feature prominent display of the 
Promise of Excellence logo. The Friends of 
the Bride 10-camera package has a net price 
of $73.60. Wedding photographers can 
participate through Promise of Excellence 
member labs. 

More rnlo? Circle 30 
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in brief 

The last three sessions of Hasselblad Uni-
versity's 1994 On Location Seminar Series 
will be held in Phoenix, Arizona, December 
3; Newport Beach, California, December 
5; and Burbank, California, December 7. 
On faculty is commercial photographer 

Nick Vedros; nature and wildlife pho-
tographer Judy Holmes; and portrait and 
wedding photographer Clay Blackmore. 
The program also features premiere Has-
selblad specialist Ernst Wildi and Rudy 
Guttosch, worldwide electronic photog-
raphy manager for Hasselblad. For regis-
tration information, call 800-338-6477. 

Joe Kozma Photography of Jacksonville, 
Illinois, received grand prize in McKen-
na Professional Imaging's national Tiny 
Tots & Big Kid Shots children's photogra-
phy contest. The grand prize package in-
cludes a trip for three to Disney World 
for the winning child and parents, and a 
package of prizes for the photographer. 

Calumet Photographic of Bensenville, 
Illinois, won first place in the dealership 
category of Beattie Systems Inc.'s Inten-
screen $10,000 Sweepstakes. Second 
place was awarded to Adorama of New 
York, and third place went to KEH of At-
lanta. Tim Williams of Empire Camera in 
Colton, California, won first place in the 
Salesperson Sweepstakes. Other employ-
ee winners were Joe Brody of Adorama 
(second place) and Peter Lipshitz of 
Adorama (third place). 

Close-Up Expeditions offers New Zealand 
Gold, a photographic expedition, with 
New Zealand professional photographer 
Geoff Mason March 22-April 13, 1995. 
For more information call 800-995-8482. 

Horseman view cameras and large for-
mat accessories will be exclusively dis-
tributed in the United States by Bran-
dess-Kalt-Aetna Group, Chicago. 

Ray Herold, Midwest regional manager 
of the Professional and Photofinishing 
Division, Fuji Photo Film U.S.A., has 
been elected Supplier of the Year by the 
Photo Marketing Association Internation-
al Great Lakes Division, Inc. 

♦ 
Lerner Processing Labs of Santa Ana, 
California, recently opened its sixth pro-
cessing lab in Waltham, Massachusetts, 
to service Northeast camera store dealers 
with same-day and next-day processing. 
Cindy Zaring will head the sales team and 
operations will be lead by Bob Crisafulli. 

21st Century Art invites photographers 
to compete in its Art'95, an annual open 
multimedia competition. The top 70 win-
ners will have their work exhibited at Art 54 
Gallery in New York July 20 to August 6. 
Requests for application forms must be 

postmarked by December 9,1994, and mail-
ed to Art '95, Photography Department, 
Room PPH, 275 Route 304, Bardonia, NY 
10954; 800-278-7000; FAX: 914-623-0611. 

A one-day seminar titled "Lighting, Pos-
ing and Promoting Yourself for the 21st 
Century" will be held in Newark, New 
Jersey, January 8, 1995; Hartford, Con-
necticut, January 15; Philadelphia, Febru-
ary 12; and Washington, D.C., March 5. 
The seminar is given by Art Ketchum, 
commercial photographer, lecturer, and 
author of Profitable Model Photography. 

For more information, write Art Ketchum 
Studios, 2818 W. Barry Avenue, Chica-
go, IL 60618, or call 312-478-9217. 

Raymond M. Hibnick has been named 
general manager of Bencher Inc., Wood 
Dale, Illinois. 

Pro Color Lab West, Inc., Gardena, Cal-
ifornia, has formes! Pro Color Digital Imag-
ing Service, the first full-service lab in the 
western United States to acquire the Lucht 
Repri Digital Retouching System. The ser-
vice will 1w available by mid-November, • 

i 

99 on FJ r90 QY6 
an   Jaamo 

Stroboframe flash brackets center the flash high over the 
lens for soft, natural lighting without "red eye" Instant camera 
rotation between horizontal and vertical plus an unmatched 
5-year warranty have made Stroboframe brackets the first 
choice among wedding photographers everywhere. 

Stroboframe 
The bracket more wedding photographers are married to. 
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Letters 

Editor's Note: We havereceived many let-
ters since publishing "Take the money and 
run" (July 1994) by Larry Ellis. His letter 
espoused his belief that too many profes-
sional photographers are breaking the rules 
without producing photographs that justi-
fy it. The debate continues: 

Would Ansel Adams cut the mustard? 
Is it more inllwrtant to make a "technical-
ly correct" photograph than to create one 
that is a telling revelation of the subject 
and touches the heart and emotions? 
Make no mistake about it, PPA judgings 
have great value, but I wish we could look 
at print rules as guidelines or starting 
points rather than the definitive end of all 
discussion, because they are not. 
It would be interesting to hear a PPA 

judging of work by acknowledged masters 
such as Adams, Weston, Strand, or Karsh. 
My guess is that they would not do well. 
Which is preferable: photographs that are 
acknowledged masterpieces (many of 
which fly in the face of PPA print rules) or 
photographs that have little lasting value 
beyond the sentimentality of our clients? 
In regard to print rules, two quotes 

come to mind. Robert Henri: "We are not 
here to do what has already been done." 
Edward Weston: "No one can teach an-
other to set:. if composition could Ix, taught, 
anyone might become an artist. Composi-
tion is a way of seeing--strong or weak 
according to the. individual. Rules of com-
position are deduced from the work of 
strong masters and used by weak imitators 
to produce nothing!" 
At some point, we must set aside the 

print rules in our heads and photograph 
with our hearts. In the final analysis, the 
only thing that matters is the emotional 
impact and the staying power of the work, 
be it photography, painting, or any other 
medium of artistic expression. 

Nathan McCreery, M.Photog., CPP 
Clovis, New Mexico 

Regressing to Instamatic snapshots 
I don't especially like a technically perfect 
portrait that displays absolutely no soul, 
but it is far better than botched up lighting 
and lousy composition that is so often 
passed off by lazy camera operators as 
"artistic." We cannot always blend "tech-
nical perfection" with "artistic" portrai-
ture, and thank goodness most of our cus-
tomers will accept slightly flawed lighting 
in favor of great expression. This falls in 
the category that Mr. Ellis called "take the 
money and run." We've all done this, so 
we ought not to be ashamed of it. Indeed, 

some of our most memorable images fall 
short of "technical perfection." 
But, we ought not present this as the 

goal we are striving to achieve, and when 
we do offer these imperfect images up for 
objective critique, we certainly ought not 
get our noses out of joint when someone 
honestly points out their weaknesses. If 
we continue to seek technical perfection, 
there will be no shortage of those serendip-
itous combinations of expression, pose, 
mood, and soul that so eloquently speak 
to a parent's or lover's heart, even while 
falling short of total perfection in lighting. 
And, every once in a while, we will pro-
duce that one-of-a-kind portrait that 
speaks not only to the people who know 
the subject, but to the photographic com-
munity at large. This is what I call "inspi-
ration" and is what makes this profession 
so rewarding. 
To the contrary, if we begin shooting 

from the hip in the misguided notion that 
inspiration will somehow happen and 
then ignore objective inputs about lighting 
flaws as being slavish to an obsolete "for-
mula," then the profession will degrade to 
the equivalent of Instamatic images shot 
with big cameras. 

Morris j. McRae, CPP 
McRae's Photography 

LaPorte, Texas 

Teach both points of view 
Through every facet of life, you can see 
people who are "livers" and those who 
are planners. There are people who play 
an instrument by ear and those who must 
study and practice religiously. During pro-
fessional seminars, I have seen photogra-
phers who can grasp the concept and say 
to themselves, "Oh, I get it," already know-
ing how they may alter the concept for 
their studios, and those who ask, "Would-
n't that f/stop be 5.6827 instead of 5.6?" 
1 must conclude that this debate will 

never be settled. There will always be one 
side that says the impact of the image is 
the most important thing and the techni-
cal aspect is irrelevant. There will be the 
more technically specific photographers 
who will always observe that, if the shad-
ow falls a quarter of an inch farther on the 
cheek than it is "supposed to," it will in-
validate the entire portrait. 
More than deciding which view is cor-

rect, I think we must just accept both points 
of view. The unfortunate thing is that Larry 
Ellis seems to be of the camp that insists that 
technically correct is the only correct. The 
better way for Mr. Ellis to proceed, in my 
opinion, would be to continue to use Pro-

fessional Photographer as a learning tool, but 
to say that his preference would be for the 
loop to be different, explain why, but also 
to allow the possibility of other points of 
view. That would fulfill the needs for the 
technically and artistically oriented stu-
dents he teaches. 

Stacy Workman 
Stacy's Studio Photography 

Indianapolis, Indiana 

Clarifying a point 
It seems the message I was trying to impart 
in my last letter didn't get through; that is, 
if you're going to break the rules, you 
have to have a good reason. A positive re-
sult must occur. To screw up and say you 
did it to be "creative" is bull. 
You want proof? Place the April and 

September (1994) issues of Professional 
Photographer side-by-side and compare 
the images in question in April's issue against 
any of the images in the September issue. 
Is there anybody out there that looked at 
"Terrible Twos" and didn't say, "Geez, I 
wish I had done that"? Did Karen Wood-
burn break any rules? You bet, but look at 
the results—magnificent! 
Doesn't "Shaker-n-Oak" make you 

want to redecorate your kitchen? Look at 
the creative lighting. Look at the Kodak 
Gallery Elite photos "Dream Weaver' and 
"Do You Think They'll Notice." Awfully 
creative for not breaking a bunch of rules. 
Besides being truly creative, the 

September photos have that illusive char-
acteristic we all strive for: impact. Com-
pare the portraits between the issues. 
Does the September issue have any pho-
tos with incorrect lighting for the facial 
characteristics of the subjects? Are there 
any wayward shadows that detract from 
the beauty of the subject? I don't find any. 
Sure we sell emotion, but shouldn't we 

as professionals also sell our craftsman-
ship? Don't we owe it to our clients? Don't 
we owe it to ourselves to be the very best 
we can be? Isn't that what life is all about? 

Larry Ellis 
Monrovia, California 

Software correction 
In the September issue of Professional Pho-
tographer, Vertex Software's PhotoByte 
was designated as a Macintosh-based 
package. It is also available in the Win-
dows environment.  IN 

Opinions expressed in "Letters" do not 
necessarily reflect positions of PPA. Address 
letters to: Editor, Professional Photographer, 
57 Forsyth Street, NW, Suite 1600, Atlanta, 
GA 30303. FAX: 404-614-6404. 
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ation of EOS-the new EOS-1N which provides even 

more harmony between automatic and manual operation. 

The E0S-1N has an exclusive AIM system that improves 

the link between torus and exposure • A high speed 5-

point AF system, directly coupled to evaluative, spot, and 

TTL flash metering •Compatible with 42 lenses. Yes, 

more and more pros are realizing now it's Canon. 

J O S E  A Z E L 

World Press Photo and 
POY Winner, 1993 
"Horse Power" 

"Shooting competition is always tough—the lighting, the 

speed, dozens of other photographers. The Canon EOS 
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Your Bottom Line 
By Dr. Henry J. Oles. Cr.Photog. 

Is your business bleeding to death? Chances 
are that it is and you don't know it. Therefore, 
you're probably not doing anything to stop 
it. If your pail has a small hole in the bot-
tom and you fill it with water, eventually the 
pail will be empty. Punch larger holes in it 
and the pail will go dry more rapidly, even if 
you are continually adding water. It's such a 
simple concept but, in the complex busi-
ness world, you may not know that your 
business is springing leaks until it is too late. 
To be successful in any business, it's 

critical that management maintain a vigilant 
search for smart ways to save on expenses. 
You must constantly be aware of the fact that 
the businesses you patronize are continous-
ly looking for ways to get more profit from 
you in ways that won't catch your attention. 
In some respects, it's like a game: He who 
gets the most for his money wins; he who 
lets too much slip through his fingers loses. 
Some of the fundamental business ne-

cessities have innumerable financial traps. 
For example, your telephone can cost you 
more than it should. Once upon a time, 
telephone rates were pretty standard. To-
day, in the constant fight for customers 
among phone service providers, it may 
appear that consumers are. getting lower 
rates. However, selecting a phone service 
provider is not as simple as it may seem. 
For example, you can't simply compare the 
rates between two companies for a three-
minute call between Dallas and San Fran-
cisco. Some long-distance companies charge 
for service in 60-second increments, while 
others charge by the second. With some 
companies, if you talk for 61 seconds, you 
are charged for two minutes. With others, 
you are charged either by the second or in 
five-, 10-, or 15-second intervals. If you use 
a lot of long distance, this quickly adds up. 
International rates for one carrier may 

be several times higher than those of an-
other. Some carriers charge if you let it ring 
too many times and no one answers. Or, 
if you make a call, get a busy signal and 
don't immediately hang up, you are charged 
as if someone had answered. I hate paying 
the surcharges hotels often place on long-
distance calls. I thought it would be smart to 
use my telephone credit card instead and 
beat the system, but I found that I was charg-
ed even more. Not only did the hotel charge 

Cents + cents = dollars 
a 50-cent access charge, but also the credit 
card company charged $1 per minute per 
call. I placed a couple of calls from Eng-
land, which I charged to my Visa card, 
and later learned that I was charg(-xl $8 
per minute. There was nothing to do but pay. 
Because basic phone service is so com-

petitive, companies try to make a profit on 
basic services, often charging as much as 
$100 per hour. When your business grows 
and you need extra phone lines, you are 
faced with a mountain of complex decisions. 
In the business arena, everything associat-
ed with telephone service can be as nego-
tiable as buying a used car from Slippery 
Pete. If you keep dealing, you can save hun-
dreds, even thousands of dollars each year. 
Getting the best deal on telephone ser-

vice is just one of many expenses you should 
carefully monitor. With almost anything 
you buy, there is almost always a better 
buy somewhere else without sacrificing 
quality. You must be willing to shop around 
and negotiate. Americans have become 
so accustomed to paying the "sticker price" 
for products and services that we seem to 
have lost a lot of our negotiating ability, thus 
making it easier for our suppliers to maxi-
mize their profits. For example, in the pho-
to industry, many color labs negotiate their 
prices for large customers. The savings can 
be enormous. But, don't expect labs to of-
fer you low prices if you don't ask for them. 
Some people call me cheap. I prefer to 

use the term "frugal" or "cost-conscious." 
How did Sam Walton build his Wal-Mart 
chain  especially when Kmart and so many 
others were so well established? Primarily 
by making the right purchasing decisions and 
running a lean operation. Wal-Mart stores 
are not extravagant. They are designed to get 
the job done within the constraints of what 
the majority of the customers will accept. 
Wal-Mart Portrait Studios follow the same 
formula. They offer a quality product at 
reasonable prices without wasting resources. 
This philosophy can be applied to any 

photography studio. That new $4,000 cam-
era you have dreamed about owning may 
really have your adrenaline Flowing. But, 
you need to decide whether that new cam-
era is going to be cost effective and eventually 
pay for itself. Can you get by just as well with 
a $1,000 camera? If so, you can save $ 3,000. 

Many years ago, I had my heart scat on 
replacing my Mamiya C33s with the most 
expensive cameras used in wadding pho-
tography. But, after buying them, I noticed 
that my photography didn't automatically 
improve. I set up my high-price cameras 
and the 03s side-by-side and phcxographed 
a typical wedding scene in a quality-com-
parison test. I was terribly disappointed to 
find that I couldn't see a difference in the 
prints. The only benefit to me in acquiring 
the high-price cameras was pride of own-
ership. It did nothing for my company's 
bottom line, except reduce it. This is not 
to say that the high-price camera is not a 
good camera. But, one must ask whether 
or not it is four times better than a similar 
camera that costs only a quarter as much. 
If you have an excess of money, perhaps it 
doesn't matter. But, if you are in the 
growth phase of your business and money 
is tight, you can't ignore issues like this. 
At the moment, I drive a 1984 diesel-

powered Suburban with 175,0(x) miles on 
it. It still runs quite well. A similar replace-
ment vehicle will cost $34,000. On a lease 
it will cost about $800 per month. I have 
to ask myself just how badly I want a 
brand new Suburban. With insurance and 
other incidentals, the new car will cost 
$10,000 to $12,000 per year more than 
what I am paying now. Is a new czar worth 
that much? Eventually, I'll have to buy a 
new vehicle but, in the meantime, we're 
saving a huge amount of money. 
Employees often think that when man-

agement pinches pennies the amount 
saved automatically goes into the owner's 
pocket. This is not usually the case. The 
greatest hindrance to business growth is 
lack of cash. Therefore, every dollar saved 
is a dollar that can be invested in the 
growth of the business. Advertising is a 
good investment when done correctly. It 
can transform the dollar you save into 
hundreds or thousands of dollars. 
Every business leaks; some worse than 

others. The important thing is what you do 
about stopping the leaks. First, accept the 
fact that you have leaks. Second, make a 
concerted, all-out effort to find those leaks 
and plug them. Then, reinvest the savings 
into a solid business promotion plan and 
watch your bottom line grow. 
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., PPA (:, , .. .. _ : , tion print, was created by Fera; . u l 
,�eubauer, CPP, of .%eubauer Photography in Whitehall, 
Pennsylvania. He used a Mamiya RB67 medium-format camera 
with a Sekor 180mm f/4.5 lens and a Leon W etter in a Lindahl 
inns shade. Exposure was 1/60 second at 66.3 on Kodak VPS /it 
Professional film. DIAGRAM: (A) camera; (B) subject: (C) main 
light--400 watt-second Speedotron Brown Line dash system with 
an 8.5-inch head in a 36x48-inch Chimera lightbank; (D) fill 
light--8.5-inch Speedotron 400 watt-second light unit bounced 
off the back wall: (E) hair light-5.5-inch Speedotron light unit 
set at 4(K) watt-seconds with mylar dittuser; (F) background light— 

vi 6o-Liter I%ith black hon(Ncomb; (G) hackgnwnd-created by/oe Proscia of The Backgrounrkys. 

John L. Blom, Corona del Mar, Calitornia, photographed "Gap Denim" with a Mamrva 
RB67 medium-format camera using a 180mm 4/4.5 lens with a No. 3 Harrison and 
Harrison Black Dot lens filter The film was Fujicolor Reala exposed at E.1. 100. The 
exposure was 1/15 second at r78.5. DIAGRAM: A) camera; B) subjects, Q two tlash 

heads powered by a 1,000-watt-second Novatron 1000VR Power Pack in a Photoflex 
48x70-inch Multidome soft box; D) Three flash units set at 500 watt-seconds each, 

lowered by a Novatron Power Pack, in a Photek 48-inch umbrella; E) two heads with 
long snouts set at 500 watt-seconds; F) one flash head with barn doors facing the 

background and set at 500 watt-seconds; G) James Bright painted canvas background. 
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ku4x•t1 5(v• %,art, 5t. c i.ur Nhute>, Aitchtgan, ctcated the image 'Enchanted Lake" in 
Yellowstone National Park as a personal project. He used a Linhof Master Technikardl an 
4x5-inch view carnera and a Rodensto-k 210mrn vi.G lens with a No. 25 reel filter. 
The ttlm was Tri-X Pan Professional, rated at E.I. 250 and exposed for 1A8 scx and at C32. 
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Okay, so the human body is actually 

worth only about a buck. But what about 

an extra Bronica ca mera body? 

We know that you need a camera 

system with creative versatility, 

and we want to help you 

realize your vision. 

So, purchase a Bronica 

camera system before 

October 31, 1994 and 

we'll give you a second 

camera body of the same type 

FREE' 

It's that simple. 

Bronica's three medium-

format camera models are 

technically precise pieces 

of imaging equipment with 

unmatched operational 

ease. All three give you 

proven reliability, a wide range 

of accessories, and superior P-series 

optics at surprisingly realistic prices. 

BKONICA 

Buy a Bronica GS-1 6x7 system (GS-i 

body, 120 film back, any prism G, any 

PG lens) and get a second GS-1 body 

FREE (MSRP $2008). 

Buy a Bronica SO-Al 6x6 system 

(SQ-Ai body, 120 film back, any 

prism S, any PS lens) and 

get a second SQ-Ai body 

FREE (MSRP $1939). 

Buy a Bronica ETRSI 6x4.5 

system (ETRSI body, 120 film 

back, any prism E, any PE lens) 

and get a second ETRSI body 

FREE (MSRP $1233). 

A free camera body puts you well 

on your way to a second Bronica 

system configured to meet your 

unique imaging needs. But 

remember - we're only giving away 

bodies for a limited time - so why not 

get your body to the nearest Bronica 

dealer before October 31 st? 

GMI Photographic's new leasing plan lets you enjoy your Bronica system now and for a long time - while paying just a 
little at a time. Call, write, or fax for information on Bronica camera systems. leasing, or for the location of a dealer near you. 

1.800.777.6634 

Fax 1 .800.700.4G M 1 

G M . A Dlvl�lon of O m.y./Ark.y 

P H O T(J G R A P H 1 C 125 Schmitt Boulevard • Department FB123 • Farmingdale, New York 11735 
'You only have to pay shipping R handling 

More info? Circle 31 



" StCCESSFi"L 
VIDEO 
PROI)t__�7CTIOIN 
High-quality presentations keep you 
one step ahead of the competition 

BY MARK RA11-4I 

Rash  the key to prop-,sional quality wick o presentati(x)s is prrclessional quality vi(kx) equipment. 

s in any other facet of the profes-
sional imaging business, competi-
tion is heavy for professional vid-

eographers. The proliferation of affordable 
consumer and "prosumer" grade camcorders 
has made it relatively easy for anyone with 
a few thousand dollars to invest to offer 
"professional" video services. However, the 
key to building a successful video busi-
ness is maintaining an edge on the com-
petition; and the best way to do that is to 
invest in high-quality equipment. Not on-
ly will it enable you to produce wedding 
videos that are unmatched by the compe-
tition, it will also open up whole new 
markets in professional video production. 
My father, Andy Rash, and I decided to 

offer video services in 1987, after taking a 
three-day course with Richard Radar at 
his studio in Fremont, Nebraska. My fa-
ther had a traditional wedding and portrait 
studio in Granbury, Texas, and we thought 
this would be a good area for expansion. 
I took over the video end of the business 
in 1991. Now our studio offers not only 
wedding videography, but also produces 
cable television programming, videotapes 
local sporting events, makes corporate 
promotion and training videos, and pro-
vides a wide range of other professional 
services. 

Equipment is the key 
Many studio photographers who get 

into videotaping weddings purchase con-
sumer- and prosumer-grade, one-chip 
video camcorders. While these cameras 
are okay for minimal results, it's best to in-
vest in professional equipment if you want 

to produce high-quality videos. Today, 
more wedding videographers are begin-
ning to use three-chip cameras. These 
cameras are capable of producing a broad-
cast-quality video signal that far surpasses 
the low-end models. It's much like using a 
medium-format camera rather than a 
35mm camera for still photography. 
When choosing a video camera, there 

are two important factors that should be 
taken into consideration: the camera's res-
olution and its signal-to-noise ratio. Reso-
lution is measured in lines per inch. A cam-
era that delivers more lines of information 
per inch has a higher resolution, therefore, 
better picture quality. The "signal" in sig-
nal-to-noise ratio represents the actual 
picture information in relationship to "noise," 
or interference. The signal-to-noise ratio is 
measured in decibels 013 "he higher the 
decibels, the better the picture quality. 
One-chip camcorders generally have 

low signal-to-noise ratios (around 45dB) 
and a maximum 500 lines of resolution. 
The picture quality is comparable to 
shooting ISO 400 speed film with a 35mm 
camera and blowing the print up to an 
8x10-inch print or larger—it tends to be 
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Mark Rash videotapes the traditional portions of the couple's wedding day, as well as messages from family and special 6h-ads to th, h.q ,, („(q)la. 

very grainy. A three-chip camera delivers 
as much as 700-750 lines of resolution 
and a signal-to-noise ratio of 62clB. There-
fore, it gives better results. 
The camera "chip" is actually a charged 

coupled device (CCD) made up of pixels. 
It's the pixels that record the information 
that makes up the video signal. The 
denser the pixels on the chip, the better 
the signal it will produce. 
A three-chip camera records each of 

the three primary colors (red, green, and 
blue) on a separate chip and then com-
bines the signals to create the full-color 
image; while a one-chip camera records 
the three colors on alternating pixels. Re-
cently, a new technology has been intro-
duced in video cameras called OCL (on-
chip-lens). The OCL camera has an actu-
al miniature lens on each pixel. Therefore, 
if you have 380,000 pixels on a chip, you 
have 380,000 lenses that focus the light 
right on the sensitive part of the pixel. It ef-
fectively gives you an extra f/stop of light. 
The benefit of C1CL is that you can get 

better pictures in low light,'without com-
promising your signal-to-noise ratio. Sony 

Corporation, )VC, and Panasonic are all 
offering cameras with OCL. Some compan-
ies are also offering new digital enhance-
ment or low-light enhancement modes. 
These cameras digitally enhance the video 
signal to boost the picture brightness. 
Another term you should be familiar 

with when choosing video equipment is 
"lux." Technically defined, lux is a unit of 
measurement equal to the direct illumina-
tion on a surface one meter from a uni-
form point source of one candle intensity. 
Video camera specs include the minimum 
lux required to record an image. With 
new advances in chip design, this number 
has been dropping steadily. For example, 
just two years ago, a three-chip camera re-
quired 20 lux minimum illumination. To-
day, it is not uncommon for three-chip 
cameras to record as low as 3 lux. 
However, one should not get caught 

up in minimum illumination figures, espe-
cially in one-chip cameras. Often, the 
very low 1-lux cameras compromise their 
signal-to-noise ratios and resolution in or-
der to boost the picture brightness. This 
can cause a loss in color information. A 

three-chip camera that requires 20 lux il-
lumination and has 9-18 gain selection to 
boost the brightness, while reducing sig-
nal-to-noise ratio, will produce a better 
color image than a one-chip camera with 
minimum 1 lux. When a camera starts out 
with 750-line resolution and 62dB signal-
to-noise ratio, it can give up a lot before 
the picture begins to lose quality. 
Another advantage of professional video 

cameras is that they have aperture rings 
with manual override. The f/stop num-
bers are marked, just like a professional 
still model, so you can adjust the lens 
opening to properly expose your subject. 
Consumer-grade cameras have an auto-
matic aperture. This can cause problems 
at a low-light reception where you have 
a bright light on the subject. The camera 
determines the aperture by averaging the 
subject and the dark background, which 
usually results in at least one f/stop over 
exposure. With a professional camera, 
you can look through the viewfinder 
and determine whether or not the subject 
is overexposed and then make the cor-
rect adjustment. You can use a 100-watt 
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PRO VIDEO TIPS 
*Always fast forward and rewind any new videotape. 
*Record at least 30 seconds of color bars and tone (if available) at the front of each tape. 
•Play back the color bars and tone on a color monitor before starting a job to rnake 

sure the camera is recording video and sound properly. 
*Record an additional 30 seconds of black at the front of the tape in case you have to 

add titles or other video later. 
*Always monitor audio through a headphone (one or two ear). 
*Constantly monitor audio levels, both Hi-Fi and normal track. 
*Double check to make sure your camera is a) recording and b) recording in the cor-

rect mode (S-VHS riot VHS or Hi-8 not 8mrn). 
elf your camera won't record, check to see if it is in the STANDBY mode. 
•Always keep extra batteries for everything that uses them. 
*When taping, look at different areas in the viewfinder to ensure that your shot is prop-

erly composed. 
•Use the highest quality tape you can afford. 

*Set your white balance manually unless you will be taping under constantly changing 
lighting conditions. 
*Use AC power whenever you can to preserve your batteries in case of emergency. 

light on the subject without a problem. 
OI c Ok w w, you will pay much more for 

high-quality video equipment. A three-
chip camera ranges from $5,500 to 
$12 AX) for Hi-8 or S-VHS models—the 
two preferred formats for wedding photog-
raphers. A professional one-chip cam-
corder is only $1,500 to $3,000. The ad-
vantage to paying the higher price lies in 
the final results. Most of our competition 
in Granbury uses one-chip cameras and 
they offer their business at a price far be-
low what we prefer to charge. But, all we 
have to do is show potential customers 
the quality difference between the two 
cameras, and it's a relatively easy sell. 
In addition to a good quality camcorder, 

You need a sturdy video tripod with a 
smooth fluid head and a quality wireless 
microphone. I use Bogen video tripcxls 
with a large video fluid head. The fluid 
head must be big enough to support the 
camera. The wireless microphone attach-
es directly to the groom's lapel and picks 
up the wedding vows, the minister's ser-
mon, and whatever the couple whispers 
to one another during the ceremony. All of 
these things are a priceless part of the 
wedding video because the family mem-
bers were unable to hear them during the 
actual ceremony. A one-camera wedding 
will require one wireless mike and the on-
camera microphone to pick up ambient 
sound, like the organ music or choir. 
Milking and sound quality is probably 

one of the last things that a videographer 
learns. There are several companies that 
market good quality shotgun micro-
phones for ambient sound: Shure, Audio-
Technica, and Senheiser. I also use a Ra-
dio Shack PZM microphone. Companies 
that make good quality wireless mikes in-
clude: lelex, Lectrosonics, Samson, and 

Shure. The biggest purchase you should 
make in terms of quality, besides the cam-
era, is the wireless microphone. The cheap 
ones do not work consistently and can give 
you fuzzy sound from interference. Qual-
ity mikes are priced from $300 to $2,000. 
At our studio, we sell approximately 

three two-camera weddings for every 
one-camera wedding. Again, by showing 
the: customers the superior quality, they 
are more likely to go with the more ex-
pensive package. Often, I will position the 
single camera at the back of the church 
and direct it toward the altar. In a two-
camera wedding, I have a camera in the 
back of the church and one in the front to 
the right of the alter facing the bride and 
groom. By positioning the front camera to 
the right of the alter, it is directed toward 
the bride's face. My rule is: "Beauty is in 
the eye of the checkbook holder." And, 
since the bride's family is usually paying 
the bill, I make the bride more prominent 
than the groom. I do offer a one-camera 
option where we position the camera at 
the front of the church instead of the back. 
The only thing you lose there is the pro-
cessional down the aisle and the faces of 
the groomsmen when they come out. It's 
a tradeoff to get the close-up view of the 
bride and groom. 
Lighting equipment is pretty basic. Lowel-

Light has a l00-watt Pro-light and an i-Light 
that mount right on the camera and plug 
into a 12-volt battery worn around the 
waist. Anton Bauer makes 25-watt video 
lights that plug directly into an on-camera 
Anton/Bauer video battery pack. NRG al-
so makes camera lights that plug into a 
12-volt battery. And Ambico, Sunpack, 
and others make video lights that have 
their own batteries. 
If you have a heavier three-chip cam-

era, you should choose a light-weight 
light that won't wear you down when car-
rying the camera on your shoulder. The 
two most important considerations when 
selecting on-camera light is the power of 
the light (wattage) for your camera and 
your preference for power supply (on-cam-
era, on-flash, or separate battery pack). 
On a low-lux camera, you don't want a 
light that is brighter than 50 watts. In most 
cases, I use between 50 and 100 watts on-
camera. For the wedding ceremony, I on-
ly use the on-camera light while the bride 
is walking down the aisle. As soon as she 
reaches the altar, I turn it off and do the 
ceremony with available light. For the re-
ception, I use on-camera light and I bounce 
a 750-watt Lowel Tota-light off the ceiling 
onto the dance floor. It boosts the overall 
ambient light. We don't use a flood light 
during the wedding ceremony. 

Quality Presentation 
According to a survey I read a few years 
ago, most brides and grooms like a certain 
kind of presentation in their finished video. 
Among their preferences are an opening 
title; a short segment of "growing up" pic-
tures of the bride and groom as babies be-
coming adults and a few of the couple to-
gether during their engagement. All of 
these opening portions include special ef-
fects and music, and each is billed sepa-
rately on the price list, so the couple can 
choose which segments they want to in-
clude, and which they do not. The next 
portion of the video includes wedding-
day activities. 
For my presentations, I go to the bride's 

dressing room about an hour before the 
wedding to videotape her with the brides-
maids. There is usually a lot of excitement, 
nervous laughter, and hugging. I also visit 
the groom and his groomsmen. I have a 
scene with the groom looking at his watch 
and taking off running, then the groomsmen 
bringing him back again. These two se-
quences are edited together into a three-
minute highlight called the "getting ready" 
segment. This allows the bride and groom 
and other members of the family to see exact-
ly what happened before the wedding began. 
The ceremony can go different ways. 

Some videographers show only highlights of 
the ceremony, taking out parts that are too 
long. Then they give the bride and groom 
a tape with raw footage of everything includ-
ed. I prefer to have the entire ceremony in 
the final edited version, with only minimal 
cuts. I normally begin with the first candle 
being lit or the first grandmother being 
seated. At the end of the ceremony, I fade 
to black and then go onto the reception. 
I edit the reception sequence quite a 

bit. I videotape the bride and groom arriv-
ing and talking to all the guests. Then I 
tape the food table, the ice sculptures, the 
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wedding cake, and important decora-
tions. These are all things that will be gone 
once the reception is over, so I record them 
in great detail, always using a different an-
gle than the still photographer so I don't 
take away from his or her presentation. 
Most of this taping is done with an am-

bient microphone. I also carry a wireless. 
After the cake cutting, first dance, and oth-
er traditional activities, I walk around and 
talk to all the family members, friends, 
and wedding party to get their comments, 
stories, and messages for the bride and 
groom. I always have them give their 
names and how they are related to the 
couple. This is a key seller. Everyone always 
likes this part of the video. Then, of course, 
there is the garter and bouquet toss. 
The closing includes a three-minute 

segment of the day's highlights—starting 
with the bride walking down the aisle. This 
is where we add all the special effects, like 
slow motion, posterization, and fades. We 
do the post production on a JVC S-VHS 
editing machine and use a Newtek Video 
Toaster for the special effects. 
While it is nice to do your own creative 

editing, there are a lot of companies that 
will do post production for you. I think that 
if someone wants to get into the vide(, 
business, they should invest in very good 
video equipment and then send their tapes 
out for post production, rather than trying to 
stretch their equipment budget to include 
editing machines. A complete post-pro-
duction editing system is at least $20,000. 

Other video markets 
Another major advantage to owning 

high-quality, professional video equipment 
is the number of business opportunities it 
affords. My biggest market, and the reason 
I initially purchased a three-chip camera, 
is television commercials. I got into them 
by accident through the local cable com-
panies. Once I had the broadcast quality 
equipment I needed to do TV commer-
cials, I found I could use that equipment 
in the wedding market and produce a 
product that nobody in central Texas 
could match, just because nobody else 
was using the same quality equipment. 
Cable access is a good market; howev-

er, the money is not in selling program-
ming to the cable companies. The most 
lucrative approach is to lease a channel, 
produce a show, and sell advertising on it. 
If you buy space on a cable station for 
$200 per hour and then go out and sell 
$1,000 worth of advertising, You have 
$800 profit. We produce a show called 
"Lake Country Perspectives." It is similar 
to "Good Morning America" but features 
community news and interviews with lo-
cal officials, like the police chief or the 
chamber of commerce president. Another 
popular segment is to have someone from 

the animal shelter bring in dogs or cats 
and tell how viewers can adopt them. 
We also videotape the local high school 

varsity football games—both at home and 
away. With these programs, we sell ad-
vertising, so we make money twice. First, 
the advertisers pay to have the commercials 
produced, then they pay to have them aired 
with the games. I have a salesperson who 
sells ads for these programs on commission, 
so all I have to worry about is the production. 
Infommercials are another source of rev-

enue in video production. These can be 
particularly lucrative because the companies 
often want multiple copies. Initially, we 
charge to produce the program, then we may 
have to run off 1,000 copies for the customer 
to distribute. For example, we did a tape that 
showed how to use a support belt to protect 
your back when lifting heavy objects. The 
manufacturer wanted to send a copy to each 
of the retail outlets buying the product. We 
have 10 video duplication machines (about 
$4,000 worth of equipment), so we were 

BRIGHT D EA. 
Buy a Calumet Travelite 250! 

F8.4 with ISO 100 at lU feet* for only $299951 

To every working 
photographer who 
craves more light output 
for minimum cash... this is it. 

Our affordably priced Travelite 250 has 
the output, flexibility and portability you need 
to light a bride at the altar, Aunt Bertha at the 
reception, or a toddler in your studio. 

With over one hundred rxew)ries from which 
to choose, this 250 watt-second Travelite is the 
perfect flash to grow with your business. So, if 
your light's not bright enough for a wide variety 
of situations, take a look at the'rravelite 250... 
and see what you've been missing. 
,4 750w/s model is also acadahle. 

Guide Number' 

Power Range 

Flash Inhibit Circuitry-Allows unit 
to rue only when 100% recycled. 

Welded Steel (onstruction 

fluk-in slave 

94 

2stops (i/4tofull) 

Yes 

Yes 

Yes 

CALUMET 
Isn" ...u..,.,[ Lnu¢nm  

Flash Tube Colm Temperature 

Recycle Time (to full power) 

t-Year Parts & serves Warranty 

Weight w/refle(tor & 
stand adapter 

DImensi m 

SS00̀ K 

2 4 seconds 

Yes 

S. S lbs 

101/4x4V,x4 1A 

For information, or to order, call 1-800-CALUMET t l-MO-225-8638) 

More Info? Circle 32 
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LunamPro 
Digital 
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LUNA•PRO 4 r 

New Technology 
Proven Reliability 

For complete Information 
Bogen Photo Corp , 565 East Crescent Ave 
Ramsey, N1 07446.0506 120118189500 

More info? Circle 60 

Bogen 
AutoPole 
Expan 
system  

4 

i 

The easiest way 
to put backgrounds 
in their place. 

565 E. Crescent Ave., 
P.O. Box 506, Ramsey, N1 

07446.0506. 

able to produce all the copies they needed. 
Another market is producing informa-

tional videos for local chambers of com-
merce trying to sell their areas to busi-
nesses or home buyers. These tapes in-
clude information on prime real estate, 
utilities, city government, school systems, 
and hospitals. We put all the information 
together and stressed the quality of life in 
Granbury. We also did a similar produc-
tion for the local school system. The school 
board was taking a real popularity hit and 
they couldn't pass a needed bond propos-
al. So, we made a video in the school that 
showed the problems—overcrowding, de-
teriorating building, etc. The school paid 
me to produce it, then they showed it at 
all the PTA meetings and ran it on cable to 
promote the bond proposal. 
If you want to sell these kinds of videos 

to a chamber of commerce or school system, 
it's a good idea to videotape local activities 
to build up stock footage, such as the 4th 
of July parade, high school football games, 
water-skiing, and other seasonal events. 
Then, in the dead of winter when the cham-
ber of commerce decides it needs a video 
to sell the area, you have all the footage 
you need already in the can. That gives you 
a distinct advantage over the competition. 
High school graduations are another prof-

it maker. We approach schools and ask to 
videotape graduation ceremonies. The 
schools usually ask that the tapes be made 
available to students at a reasonable price 
rather than taking a commission on the sales. 
We pass out order forms to graduates or 
parents during the rehearsal and they send 
them in with a check for a videotape of 
the graduation. Other popular events are 
dance recitals. Dance studio operators 

will either ask for commission off the tape 
sales or a free copy of the tape—it de-
pends upon the size of the school. We do 
many of these types of jobs on speculation. 
There is no limit to the market possibilities 

when you own quality video equipment. 
The investment pays for itself time and time 
again. Just keep in mind that the more ac-
cessible low-end equipment becomes, the 
greater your competition. The only way to 
operate a successful video production 
business is to gain the upper hand. 

More info? Circle Reader Service No.: 
Ambico, Inc. 
Anton/Bauer, Inc. 
Audio-Technica U.S., Inc. 
Bescor Video Accessories Ltd. 
Bogen Photo Corporation 
Comprehensive Video Supply 
Electro-Voice, Inc. 
Fuji Photo Film U.S.A. 
JVC Professional Products 
Lectrosonics, Inc. 
Lowel-Light Manufacturing, Inc. 
Newtek, Inc. 
NRG Research, Inc. 

(150) 
(151) 
(152) 
(153) 
(154) 
(155) 
(156) 
(157) 
(158) 
(159) 
(160) 
(161) 
(162) 

Panasonic Broadcast & TV Systems (163) 
Radio Shack, Inc.  (164) 
Samson Technologies Corp.  (165) 
Senheiser Electronic Corp.  (166) 
Shure Brothers, Inc.  (167) 
Sony Corporation  (168) 
Sunpak Division/Tocad America  (169) 
Telex Communications  (170) 

PPA member Mark Rash operates Rash Video 
Productions in Granbury, Texas. He and his 
father, Andy, taught a seminar titled 
"Competing in Today's Video Market" at the 
1994 PPA National Convention in Denver. 

WkSII VIDEO PRODUCTIONS EQUIPMEYP IAST 

Cameras 
•2 JVC KY-20 three-chip cameras docked to 
BRS-411U S-VHS recorders 

• 1 JVC KY-20 three-chip camera stand alone 
• 1 Panasonic AG-450 single-chip S-VHS 
camcorder 

Tripods 
-Bogen 3194 video tripods (3191 poles with 
3066 heads) 

Power supplies 
•Bescor 12-volt Battery Belts with power 
cord (cigarette to four-pin XLR) 

• 12-volt AC converting power supplies 
(four-pin XLR connectors) 

Lights 
*Lowe( Tota-lights with umbrellas and diffusers 
(750 and 1,000 watt) 

•towel Pro-lights (100 watt DC/230 watt AC) 
•Ambico 30-watt battery powered light 

Audio 
*JVC Mono shotgun microphone for KY-20 

•Senheiser ME-80 shotgun microphone 
*Shure SM-58 vocal microphone 
•ElectroVoice 635A omnidirectional micro-
phone 

•Lectrosonics wireless microphone system 
(M-185 transmitter and CR-185 receiver) 

•Samson MR1 wireless microphone system 
with Sony 144 lavaliere mike 

•Radio Shack PZM microphone (modified 
for XLR connector) 

*Comprehensive MM-3100 electronic field 
production mixer 

*One-eared and stereo headphones for au-
dio monitoring 

Miscellaneous 
*Fuji H47 15 T-120 S-VHS videocassettes 
•BNC to BNC coaxial cables 
*XLR audio cables 
*Extension cords with plug strips and 
ground adapters 

*JVC TRM-9U 9-inch color production monitor 
*Audio and video adapters 

More info? Circle 33 
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ACAMERA  f01" THE MIND. 
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ADOBE PHOTOSHOP 
There is a world beyond the lens. A place where a photographer's capabilities are not defined 

by budget, location, weather, or even time and space. Welcome to Adobe Photoshop'", the 

world's leading photo design tool. If you understand a camera, you'll master 

Adobe Photoshop. Suddenly your computer is both an advanced darkroom and 

a special effects studio for digital images. Precision tools and dazzling filters 

help you take all you've learned about composition, color, light and shadow as far as your 

imagination can go. Explore the world of Adobe Photoshop on Macintosh", Windows', 

Silicon Graphics' or Sun'" This could be the camera of your dreams. For more information 

and your nearest Adobe" Authorized Reseller, call 1-800-833-6687, Dept N, Ext. 8625. FAI, 
IF YOU CAN dream IT, YOU CAN do IT.'"  Adobe 

Adobe. the Adobe logo, Adobe Phoauh)p, the headline "A camera  kn the mind," an d the tag line , 'If ,— can  dream  it, year can do it" are trsdernatks of Adnbe Systems lnunyorared which may be rr¢caered 
in certain )uri: dtcriom. All other mark, and trademarks are the property of their re4 ttwe companies. ✓u,1994 Adobe Systems Inca  
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Digital photography 
takes center stage 
at the international 
exposition 

By Don Sutherland 

synergy between traditional pho-
tcrgraphy and electronics was clear-T er, more seasoned, more mature than 

ever at Photokina 1994, held September 
22-27 in Cologne, Germany. Digital cam-
eras were in the spotlight, but their em-
phasis was different than what many peo-
ple expected. Rather than competing with 
film-based systems, they competed more 
with one another. There were digital 
adapter backs from numerous sources, 
converting medium- and large-format 
cameras to "digital acquisi-
tion systems." There were 
intriguing new 35mm-
style cameras with CCD 
chips, for electronic cap-
ture in the field. And 
there were countless 
ways to get film images 
into the computer—in 
particular, new electron-
ic scanning devices. 
In addition to digital 

technologies, there were 
many new conventional 
film systems on display, 
as well as improved pa-
pers, films, and process-
ing equipment. While 
there is not enough 
space here to cover all 
the new introductions, 
this article highlights some 
of the more significant seen at 
Photokina. Other products will be cov-
ered in upcoming issues of Professional 
Photographer. 

i i 

1 9 9 Z J!J 4 

Digital camera backs 
Digital camera backs, designed to 

work with existing medium- and large-for-
mat camera systems, represent a growing 
option for studio photographers who fore-
see new opportunities in a digital "origi-
nal." Several models have been intro-
duced over the past several years, includ-
ing the Leaf Digital Studio Camera Back, 
the Rollei Digital ScanPack, and the Arca 
Swiss CCD Sensor Module. 
Most dramatically announced at this 

year's Photokina was the Kodak Profes-
sional DCS 465, an interchangeable 
camera back containing the Kodak M6 
imaging chip, with a 3,060x2,036-pixel 
array that provides one-pass color expo-
sures of six megapixels. This makes it the 
highest-resolution, single-pass digital 

back to date. Among 
the camera companies 
working with Ko-
dak to adapt 
the DCS 
465 to 
their 

in early 1995, 

hcxlak's DCS 465 
nterchangeable 
(amen back, 
which contains 
the Kodak Mb 
imaging chip. 

equipment are Has-
selblad and Sinar Bron. 
Targeted for distribution 
the DCS 465 captures 12 

bits per red-green-blue (RGB) color, for a 
total of 36 bits, and has an equivalent ISO 
of 100. Images can be stored on remov-
able PCMCIA-ATA Type III cards. In addi-
tion, the camera back has abuilt-in mi-
crophone for image annotation, allowing 
the photographer to record sound clips 
before or after exposing the image. The 
high-power battery pack delivers a mini-
mum of 100 images per charge and can 
be recharged in one hour. 
A new companion to the Rollei Scan-

Pack was introduced at Photokina. The 
Rollei Digital ChipPack scans images at 
lower resolutions (2,048x2,048 pixels) 
than its predecessor, creating a smaller file 
that takes less processing time—a worthy 
consideration when speed is important 
and a moderate final output size (or crop-
ping) will suffice. 
The RGB filters that create the color 

image are incorporated within the back 
itself (instead of using a color wheel 
ahead of the lens, as in some systems) 
for which the manufacturer cites "full 
optical quality" due to the absence of 
stray light. Exposure time for the three 
12-bit exposure passes is placed at 
about 30 seconds. 
Also new in the 2,048-square-pixel dig-

ital format was the Leaf CatchLight, 
recording 14 bits per color in a single 
exposure. The CatchLight CCD uses col-
or dyes applied in a new mosaic mask 
geometry to produce full-color images 
with a single exposure. Its predecessor, 
the Leaf Digital Camera Back, records 
three separate monochrome images 
through red, green, and blue filters and 
then combines them to form the final 
color image—making the camera inap-
propriate for photographing live models. 
Because the CatchLight requires only a 
single exposure, it is applicable to a wide 
range of photographic markets, includ-
ing fashion and portrait. 
The new Leaf camera is available with 

one of two software packages: the Catch-
Light-GA for commercial and catalog 
photography and CatchLight-P for portrait 
studios. Shown at Photokina in operation 
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on a Mamiya, the CatchLight is also com-
patible with Cambo, Fuji, Hasselblad, and 
Sinar cameras. By using an adapter, the 
product also works with the Camerz ZII 
portrait camera. 

Scanning systems 
Hasselblad introduced the Twinscan as 

a replacement for its former Dixel, a com-
bination scanner/modem for transmitting 
film images digitally from the field. The 
Twinscan consists of a notebook PC with 
a pair of Nikon Coolscans built in. The de-
sign permits scanning two negatives (or 
transparencies) at once, thereby halving 
the preparation time before transmission. 
Used in conjunction with Hasselblad's 

Pixolo image transmission software, the 
system enables scanning to a TIFF format, 
image editing and text for captions, JPEG 
compression, and transmission. The sys-
tem permits editing or transmission opera-
tions to proceed with one image while 
others are being scanned. 
One advantage to using a field trans-

mitter for film images, compared to direct 
electronic capture with a digital camera, 
is that the scan can be made at the lower 
resolutions needed for transmission, yet 
the photographer still has the high-resolu-
tion film image available for more de-
manding reproduction. Hasselblad ex-
pects its Pixolo software, which currently 
supports only the Coolscan, to soon be 
compatible with Kodak RFS 2035 and Ag-
fa Arcus scanners. 
Although the unit has been shipping 

for several months, the Polaroid SprintScan 
35 was a hot item at Photokina. The scan-
ner offers 2,700 dpi resolution at a list 
price below $2,500. Using Polaroid-de-
signed electronics and proprietary sen-
sor technology, SprintScan 35 automati-
cally corrects color and sharpens the im-
age during the scanning process, ac-
cording to the company. It scans 35mm 
transparencies or negatives, mounted or 
unmounted, in 30 seconds and captures 
10 bits per color at 3.0 density range. 
Scanned imaged are outpurto the com-
puter at 8 bits per color. SprintScan 35 is 
compatible via standard SCSI-2 interface 
with any Macintosh- or Windows-based 
personal computer. 
The Dicomed Digital Camera appear-

ed at Photokina as part of a system that 
enables it to double as a high-resolution 
film scanner. The unit is about the size 
and shape of a 4x5-inch film pack and in-
serts into a standard film holder for its 
"camera" applications. Inserted in a new 
base introduced at Photokina, the 
6,000x7,520-pixel resolution camera is 
able to scan a film negative or transparen-
cy of sizes up to 4x5 inches. 
Dicomed's figures specify that a 4x5-

inch transparency scans to an 82MB file 

in about one-and-one-half minutes, or a 
35mm frame at 3,000 dpi in about one 
minute. The single-pass unit is supplied 
complete with a 1 GB hard disk, permit-
ting "off-line" operation. The complete 
system lists for $17,950 and the scanner 
base, for those who already own a Di-
corned camera, is $9,950. 
Some steps for improving the assem-

bly-line principle of scanning were seen at 
the Ilford exhibit, where the Leaf Lumina 
digital camera was displayed with two 
new accessories: the Slide Illuminator and 
the Automatic Slide Advance. The Slide Il-
luminator allows scanning of multiple film 
sizes from 35mm to 6x6cm, using fluores-
cent light to backlight the images, which 
are then captured and converted to digital 
files with the Leaf Lumina. The 35mm film 
can be rotated to any angle using a single 
rotating mount, or it can be loaded in strip 
or multiple slides. 
The Automatic Slide Advance allows 

unattended scanning of 35mm slides mount-
ed in a carousel or bulk loaded using a 
special attachment that can be purchased 
at photo supply stores. The Automatic 
Slide Advance uses a standard Kodak 
carousel projector, retrofitted with a 
special filter and diffuser to improve 
image quality and protect trans-
parencies from excess heat. This 
permits as many as 140 slides to be 
"digitized" in one untended ses-
sion, depending upon the carousel 
tray and available disk space. 
Fuji's new Celsis 360 desktop 

scanner accommodates film for-
mats to 6x7cm and scans at resolu-
tions up to 6,583 dpi, using a mag-
azine-load system for 30 images at 
a time. 

Digital cameras 
Kodak's DCS 460 was among the 

most prominent instant capture digital 
cameras at Photokina. The latest in the 
Kodak DCS series, the 460 has a Nikon 
N90 body with a digital back containing 
the same six-megapixel chip used in the 
DCS 465 large-format back. Other fea-
tures include PCMCIA-ATA card support, 
a built-in microphone, and a rechargeable 
nickel hydride battery pack that delivers a 
minimum of 300 exposures per charge. 
The camera is available in three models: 
the DCS 460c (color), DCS 460m (black-
and-white), and the DCS 460IR (infrared). 
Nikon Inc. and Fuji Photo Film, U.S.A. 

showed two digital cameras, which they 
developed jointly and will market as the 
Nikon E2/E2s and the Fujix DS-505/515. 
One model—sold as both the Nikon E2 
and the Fujix DS-505—captures one image 
per second. The second model—known 
as the Nikon E2s and Fujix DS-515--can 
capture six images per second in bursts of 

seven. Both models have a 1.3-megapixel 
(1,280x1,000 pixels) CCD and equivalent 
ISO speeds of 800 and 1600. EC-15 Mem-
ory Cards store 15MB (84 images) of com-
pressed image data. Image capture is 10 
bits per RGB color, for a total of 30 bits. 
The Nikon/Fuji cameras are compati-

ble with Nikon SLR interchangeable lens-
es, including the AF Nikkor 20-35mm, 
35-70mm, 80-200mm zooms, and the AF-
I Nikkor 300mm, 400mm, and 600mm. 
They also have a choice of autofrx us and 
manual focus; an automatic exposure 
control system that in( lldes Program, 
Shutter Priority, Aperture Priority, and 
Manual olxvation: and Nikon's through-
the-lens controllcxd specxI light system, with 
automatic balanced fill-flash operation. 
Minolta Corporation showed the first 

three-chip digital still camera, based on a 
Maxxum 5(HH)ci body. The camera's reso-
lution is 1,528 x 1,146 pixels, or 1.7 mega-
pixels, for each chip. 
While high-resolution digital acquisition 

systems were 
a big hit at 
Photokina, 

Nikon and Fuji introduced the jointly 
develotxyl EZT2s. 

low-res systems offer their own benefits— 
specifically, rapid transmission rate. 
Olympus Corporation showed its Deltis 
VC-1000 digital camera and VC-1100 digi-
tal "transceiver," each producing an image 
of about 380,(X)n pixels for a "TV quality' 
image. Although the Deltis VC-1000 should 
ship in the U.S. soon, definite plans for the 
VC-1100 remain to be announced. The two 
models differ in that the VC,I 100 possesses 
integral equipment for maleming images 
directly from the camera. Depending upon 
compression, an image can be transmitted 
in one to six minutes. 

Film-based cameras 
Even with all the high-tech introduc-

tions at Photokina '94, there were a num-
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ber of new film-based cameras intro-
duced, including two professional-quality 
rangefinders. 
The Contax G1, from Yashica Inc. in-

cludes autofocus (with 
three of the GI's 

The Conta.x (.J firm la.hu,i Im. includes autolocus, 
aperture-priority AE, and a parallax-adjusting viewfinder. 

four available lenses), aperture-priority 
AE, and a parallax-adjusting viewfinder. Ac-
cording to William Heuer, president of Con-
tax, "We've created a whole: new camera 
category by integrating the high reliability 
and system versatility of an SLR camera 
with the portability and mobility of com-
pact cameras. The result is a unique, com-
pact, electronic AF focal plane shutter 
camera... combining Contax's advanced 
features with the unrivaled image making 
quality of Carl Zeiss T̀ lenses." 
The G I provides a Custom Function 

feature that allows the photographer to 
customize various aspects of the cam-
era, including complete or incomplete 
film rewind, an auto EV lock, and order 
of bracketing with the A.B.C. system— 
an automatic three:-frame continuous 
exposure e:ompensation system. It has a 
passive autofocus system with an ex-
tended base length and a manual focus 
option. The quiet focal plane shutter has 
a range: of 1/2,000 to 16 seconds and ex-
posure metering, is accomplished with a 
through-the-lens, center-weighted aver-
age metering. There are four exposure 
modes from which to choose. 
Leica Camera Inc. introduced the M61, 

a 40th-anniversary edition of the M mod-
el limited edition rangefinder camera. The 
"instant collector's item" consists of an 
M6 with fittings such as a viewing and 
film-advance system based on the M3 
model introduced in 1954. Improving up-
on the original viewfinder, the M61 dis-
plays brightline frames for 35mm, 50mm, 
90mm, and 135mm lenses. The anniver-
sary camera is fitted with a retractable EI-
mar-M 50mm 112.8 lens, similar in aPpear-
ance to the original, but fully redesigned 
optically and mechanically, according to 
the company. 

Olympus Corporation also combined 
features from two of its models in the new 
OM-3Ti. It's described by the company as 
a tough little OM-3 combined with the 
flash capabilities and multi-spot metering 
of the OM-4. Its cloth focal plane shut-
ter is mechanical at all speeds, retain-
ing all-speed flash synch, with a 
range of settings from 1/2,000 sec-
ond to one second. The OM-3Ti 
has off-the-film metering for flash 
photography with the Olympus 
F280 and other dedicated flashes. 
Olympus also announced a 

new, high-performance Zuiko 35-
80mm f/2.8 zoom lens with low 
dispersion glass to ensure high-
quality reproduction, virtually free 
of chromatic aberration. 
Among the new SLRs spotlight-
ed at Photokina was the Canon 
EOS-1 N, the latest flagship of the 
EOS line, with a Multi-Basis AF 
sensor (five selectable focusing 

points), improved focusing prediction, 
and five metering patterns including: eval-
uative, average, and spot coverage from 
nine to 2.3 percent. Motordrive speeds of 
up to six frames per second can be achieved 
with the Power Drive Booster E1. 
The three focusing modes available 

with the EOS-1 N include: One-Shot AF, 
Al Servo (moving object focus projection), 
and manual. The camera automatically 
locks in using a five-point autofocus 
system in the One-Shot mode and 
predicts the subject's location 
to focus on that point in the 
Al Servo mode. The wide-
zone autofocus system al-
lows the photographer to 
select any of the five focus-
ing points to compose a 
scene, or the camera will 
make the selection. 
The EOS-1 N also features 

16-zone evaluation meter-
ing, spot metering linked to 
each focusing point, and 
three-zone flash exposure 
metering; plus 14 custom 
function controls. 
The Nikon N90s in-

cludes enhanced autofocus-
ing for fast-changing action un-
der variable lighting conditions, 
with focus tracking at four frames per 
second. The N90s metering system is 
Nikon's high performance 3D Matrix. 
The N90s system includes a DataLink 
card with which various shooting factors 
(data on aperture, shutter, and film type, 
for example) can be downloaded to a 
Sharp Wizard palmtop computer, and 
from there to a Windows-based comput-
er using Nikon DataView Software. The 
N90s memorizes up to 35 rolls of 36-ex-

posure film, with full exposure informa-
tion. 
Among Ricoh Corporation's new prod-

ucts was an interesting camera called the 
XR-Solar, a 35mm manual-focus SLR sup-
ported by solar power. The shutter, meter-
ing system, and optional data back are 
supported by sunlight through a built-in 
sensor. The company also showcased 
the XR-X 3PF, which is described as an 
"intelligent" 35mm SLR with its 24KB 
CPU controlling exposure in a variety of 
selectable modes, including flash. The 
camera may also be operated manually, 
at shutter speeds up to 1/2,000 second 
(1/3,000 second under auto operation). 
Hasselblad introduced the 203FE, 

with aperture-priority auto exposure, se-
lective area metering, automatic expo-
sure bracketing, and through-the-lens 
flash metering with a fill-flash function. 
Its electronically controlled focal plane 
shutter accommodates exposures from 
1/2,000 second to 34 minutes. Fully 
compatible with the complete Hassel-
blad system, the 203FE can be used with 
large-aperture FE lenses, and is battery 
independent with CF lenses. It has man-
ual shutter speeds in one-half-f/stop in-
crements and automatic in one-twelfth-
f/stop increments. It has a built-in self-
timer with two- to 60-second delay. The 
company also introduced an "entry lev-
el" Hassie, the 501 C. Sold as a complete 

Hasselblad introduced the 203FE, with aperture-
priority auto exposure, selective area metering, 
automatic exposure bracketing, and through-the-
lens flash metering with a fill-flash function. 

system, with the camera, lens, and film 
magazine, the 501C is compatible with 
the other Hasselblad equipment. It fea-
tures an Acute Matte focusing screen 
and a rear plate with provisions to snap 
in 6x4.5cm or panorama-format masks. 
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Komamura Photographic Company 
Ltd. of Tokyo reintroduced its classic 
Horseman LE view camera. This entry-
level model includes many of the deluxe 
features found on its more advanced and 
expensive cameras, including geared rise, 
fall, and shift mechanisms; lens and film 
axis tilt; and rack-and-pinion focusing. 
Like the other Horseman L cameras, the LE 
can fold flat for travel and storage. Debut-
ing at Photokina was an infrared metering 
interface for the Horseman ISS Shutter that 
works with the Minolta Flash Meter IV. 
Horseman products are distributed exclu-
sively in the United States by the Bran-
dess-Kalt-Aetna Group. 
Linhof GmbH announced an improved 

version of its Master Technika view cam-
eras, the Master Technika 2000, which 
features electronic components designed 
to enhance image quality. An optional 
electronic rangelviewfinder module, the 
Electronic Measuring System (EMS), estab-
lishes the correct object distance and moni-
tors the bellows extension. It precisely 
controls focusing and framing, with all rel-
evant information prominently displayed 
in the viewfinder and on a large LCD pan-
el. This eliminates the mechanical range-
finder system that is a standard feature of 
the classic Master Technika 45 and con-
verts total image control to the built-in 
groundglass. 
An integrated wide-angle focusing track 

has also been added insidt3 the camera 
housing, which allows the photographer 
to focus extreme wide-angle lenses 
smoothly without any additional acces-
sories. The Master Technika 2000 will be 
available in the United States through HP 
Marketing's Linhof Division. 

Films and chemistry 
Eastman Kodak introduced an im-

proved Ektachrome 100 (EPN) profes-
sional film, designed for critical advertis-
ing and product photography. According, 
to the company, the new film has im-
proved manufacturing, low process sen-
sitivity for consjstent roll-to-roll results, 

Kodak introduced an 
improved Ektachrome 100 (EPN) 

professional film designed for critical 
advertising and product photography 

and longer raw stock keeping. Ektachrome 
100 is recommended for photographing 
fabrics, textures, wood grain, and reflec-
tive surfaces in commercial applications. 
Agfa Division of Miles Inc. announced 

several new products for the professional 
lab. Among these were new Solid Chemi-
cals for the AP 94 process and a bleach-fix 
bath for processing color paper. The SC 
94 CD-LR and SC 94 BX-MR Solid Chem-
icals have been reduced in overall weight 
by 43 percent and packaging volumes 

s 

have been reduced by 80 percent, simplify-
ing package disposal. The 94 BX-MR pro-
fessional bleach-fix bath is characterized 
by increased stability, which is advanta-
geous during low throughput periods. 

Don Sutherland is a well-known photo 
industry journalist based in New York and 
multimedia editor for PHOTO>Electronic 
Imaging magazine. 

Which 
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The Jackrabbit pack... 
power and performance in a small package. 
I'hat's what Uyna-Litc has always meant to the professional photographer. Even 
though it's conveniently smaller than any other high voltage power pack, the 
Jackrabbit is a front runner when it comes to performance. 

• 400 full power flashes per charge with 
51.24, 283, 430E-1., etc. 

• 1.3 second recycle rimes with a 
freshly charged pack. 

• 100% silent operation for shooting 
situations that demand it. 

• Dual power outlets run two flashes 
off the same pack. 

• Built-in safety circuit. Forget to turn the 
pack off with the cable attached, but 
disconnected from the flash? No problem 
with this pack. 

Hold a Jackrabbit in your hand and feel 
its made-in-the-U.S.A. quality. Use one on 
assignment and know the confidence of 
having the premier name in location 
lighting on your side. 0„ Dyna-Lice= Joality light in a convenient package 

111519 Long Avcnuc. Hillside. NJ 07203 • 19081687 8800 

More info? Circle 35 
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Horace Holmes is a man of his word. 

#_/ U/e promised to pass on all that he had learned. 

So it was only a matter of time before he became 

founder and president of the Professional Photographers' 

Minority Network. 

Of course, Horace knew he would need some help 

getting his network off the ground. So he looked to a few 

of the people he admired most, including Kris Zcltner, 

his local Kodak Technical Sales Rep. 

Kris sat down with Horace to talk about what his 

goals and needs were, then put him in touch with the 

people who were in the best position to help him put 

everything together. One thing led to another, and before 

Horace knew it, the PPMN was well on its way to enrich-

ing the lives of hundreds nationwide And Horace was 

on a first-name basis with an entire team of dedicated 

Kodak employees, from his area rep on up, from the 

Vice President of Marketing on down. 

And while we know that, ultimately, the credit for 

the success of the PPMN lies squarely in the hands of 

Horace Holmes, we're proud that we were able to be 

part of the process that turned his dream into a reality. 

Because we made a promise, too—to help professional 

photographers in every way possible. And we like to 

think our word is worth every bit as much as Horace's. 
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PPA gains a president with vision, bravery, and strength 

By Lorna Gentry 

arvel Nelson, M.Pho tog., 
Cr.F-ASP,  Hon.F-ASP, 
F1on.A-ASP, of Tulsa, t k-
lahorma, is PPA's 114th 

prosick,rtt and one of its proudest 
members. For nearly 25 years, 
Nelson has been involved with 
the organization and she is enthu-
siastic about PPA's future. "My 
husband and I discussed, many 
tines, how our involvement with 
PPA made the difference in our 
success. Our relationship with 
PPA was responsible for setting our 
high standard of photographic 
quality, and the education shared 
with us made the success possible." 
Nelson, who has operated a 

portraiVcommerci al photogra-
phy studio in Tulsa since the 
1950k, said she got involved with 
PPA because the president of the 

Oklahoma affiliate asked for help 
with his convention. "It eventually 
led to our being interested in the 
PPA print competition because 
PPO members were encourag-
ing us to join PPA and to enter 
prints. We both had several prints 
accepted the first time and we 
were hooked from that time on. 
"We continued to enter prints 

and realized how much we 
were learning by going through 
the process and seeing our im-
ages displayed with other pro-
fessionals," she continued. "As 
we learned from entering our 
work and listening to conven-
tion programming, we too be-
came involved with lecturing 
and teaching. It gave us the op-
portunity to return the favor to 
new, upcoming photographers 

for all the educational help we 
had received from those who 
had gone before us." 
More than 18 of Nelson's 

prints are part of the PPA Loan 
Collection in the portrait, com-
mercial, wedding, and illustra-
tive categories. She is also a 
qualified PPA international print 
judge, jury chairman and a past 
chairman of the Photographic 
Exhibition Committee. 
She holds a fellowship, an 

honorary fellowship, and an 
honorary associate from the 

PPA President Marvel Nelson, pic-
tured above with her late husband 
Glen at the 1993 PPA convention in 
Nashville. At right, Nelson was photo-
graphed in the garden of her home by 
Robert Van Deventer, M.Photog., CPP. 
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Marvel Nelson said she had an ordinary life with ordinary ups and downs. Then, in April 1991, a tornado 
destroyed her home and everything in it. Pictured above in the only area of the house where there was even 
part of a wall left are (left to right) Nelson, her daughter Loree, son Douglas, and Glen, who holds a clock 
stopped at 8:24, which was when the tornado ripped through the house. Miraculously, no one was hurt. 

American Society of Photographers, an 
organization of PPA masters, craftsmen, 
and specialists. She is a past president of 
that association as well as the Profession-
al Photographers of Oklahoma. Nelson 
was given the prestigious PPA National 
Award by the American Society of Pho-
tographers, Professional Photographers of 
Oklahoma, and Southwest Professional 
Photographers Association. 
She has had her work exhibited in the 

Photographic Hall of Fame and the New 
York World's Fair, and it has been published 
in books and magazines. Nelson taught a 
variety of classes--portraiture, children's por-
traiture, business, composition, use of color 
-wit the Winona International School of Pro-
fessional Photography and the West Coast 
School. She is also well known in PPA for 
her appearances at convention programs 
in the United States, Mexico, and Canada. 
Nelson has been involved in photogra-

phy since her freshman year in high school 
when she worked as an apprentice in a 
studio. "The owner of the studio—which 
was the only studio in town—also owned 
the newspaper, so we photographed fires 
and weddings. I learned to do sittings so I 
could fill in when my boss wasn't there. It 
was a wonderful experience. In college I 
studied music and art and minored in 
photography. My first job was in a Wichi-
ta, Kansas, portrait studio in a downtown 
department store. My assignments gradu-
ally evolved into doing black-aril-white chil-
dren's portraits in their honve-,. The manager 

of the studio later became my husband." 
She and Glen moved to Tulsa, where 

they opened a studio and reared two chil-
dren. Their son Douglas, who has a mas-
ter of social work degree, is the Oklahoma 
ADAPT project director, a program design-
ed to keep pregnant women off drugs and 
alcohol. Their daughter Loree owns Artis 
Consultancy. Her company specializes in 
high-end computer graphic images for 
major firms in the New England area. 
The last three years in her life have 

been marred by tragedy. A tornado de-
stroyed her home and everything she 
owned. She and her husband Glen were 
in the house at the time and miraculously 
survived. The force of the wind was so 
strong that it sucked the shoes off Glen's 
feet. Soon after the tornado, Glen devel-
oped health prob-
lems. He died last 
year. While grieving 
her loss, Nelson had 
to redefine her busi-
ness because she 
and Glen were part-
ners in their studio. 
As she rebuilds 

her life, Nelson views 
the last few years as 
a catharsis. "Until 
all these things hap-
pened, I had an or-
dinary life with ordi-
nary ups and downs," 
said Nelson. "More 

tragedies have happened to me 
in the last three years than usu-
ally happen in a person's life-
time. When tragedies occur, we 
find that we are stronger than 
we thought possible. With 
God's help and guidance, and 
with all my wonderful friends 
and family, I have tried to take 
one day at a time so as not to 
get overwhelmed. 
Nelson feels very positive 

about her recent experiences. 
"I am allowing the loss and 
suffering to work for me as an 
agent of growth. It has forced 
me to develop talents and 
strengths that I had allowed to 
become stagnant. Change cre-
ates opportunities. At first, you 
think you don't want these 
opportunities and you resent 
them. But then you realize 
that you are growing, stretch-
ing, and you know you never 
would have done so other-
wise. It's easy to become com-
placent. I wouldn't wish what 
happened to me on anyone, 
but we need things to shake up 
our lives. Do something crazy 

that you would never dream of doing. If 
you don't, I don't think you ever really grow." 
Personally and professionally, Nelson 

knows what it is like to negotiate unfa-
miliar territory, which makes her unique-
ly qualified to guide PPA as its next pres-
ident. With all the changes that the pho-
tography industry is experiencing, she 
said, PPA members need to band togeth-
er to chart the unexplored waters. "Change 
can be whatever you want to make of it," 
she said. "With change you get opportu-
nities. It can be exciting or it can be scary. 
The world is changing and our profession 
is changing whether we like it or not. Ignor-
ing that fact won't make it go away. 
"I think professional photography is at 

a crossroads with challenges greater than 
at any time in history. As new technology 

Nelson's photographic studio in Tulsa where Glen and Marvel were partner. 

J a 
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advances, the pressure to learn and grow 
will be greater than many can comprehend 
or keep pace with. Education will be key. 
"There must be more emphasis placed 

on marketing our products to consumers, 
on client retention, and on becoming 
more financially responsible in our busi-
nesses," Nelson continued. "I do not think 
we will be a filmless society; at least, not 
in our life time. The greatest threat in the 
next few years will be to the small portrait 
studios because they are unable to afford 
or are reluctant to experience the excite-
ment of changing technology." 
Nelson believes there will continue to 

be opportunities for creative commercial 
or advertising photographers and for low-
volume, high-quality portrait studios. "There 
will continue to be a need to record fam-
ilies, children, and weddings. There al-
ways will be a need for professional im-
ages. As professional photographers, our 
responsibility lies in continuing educa-
tion, marketing ourselves to the public, 
and striving to be the best we can be. The 
rewards can be great. This is not the time 
to be complacent." 
Assertiveness marks Nelson's strategy 

for PPA in the next year. "PPA needs to be-
come close partners with its members and 
affiliates. We need each other. Competi-
tion is not appropriate; partnership and 
understanding are the answers to growth 
in the future. PPA needs to continue to 
streamline and eliminate tithe-consuming 
activities and benefits that do not serve the 
majority. PPA has taken a big step in edu-
cational partnership with the affiliates. It is 
important to develop a plan to market 
consumer awareness on using a PPA pho-
tographer. If we had done this years ago, 
we would not need membership drives 
today. With the changing times, PPA also 
needs to accept responsibility for educat-
ing our members in the new technology." 
Nelson said she believes PPA has tried 

to be too many things for too many peo-
ple. "We need to establish whom we are 
serving. It's important to retain the integri-
ty of PPA. We 5et the standard for profes-
sional photography in the world today. 
Even those people who go to the discount 
photography studios realize that those 
photographers are not professionals. They 
can compare professional photos with the 
others and see the difference. That's why 
our print displays are one of the most im-
portant things that we do." 
In her President's Message (see page 4), 

Nelson chose to write about change. 
"'Changing for the future' was the theme 
I chose because PPA is embarking on a 
challenging year ahead. It certainly can 
also be my personal battle cry. Change i,, 
movement. Change creates opportunities. 
I share with PPA the excitement of a new 
direction and continued success." 

MORE THAN JUST ATRIPOD 
Look at the superior finish, the fine castings: 

feel the smooth gliding action of the legs. This 

is more than just a tripod. this is 

excellence, this is a Gitzo. For more than 75 

years acknowledged by professionals the world 

over as the industry standard. 

For complete information see your 

Authorized Gitzo Dealer or contact 

Gitzo Division, Bogen Photo Corp., 

565 E. Crescent Ave., Ramsey. NJ 07446 

201-818-9500 

GI T Z O 

More into? Circle 36 

E 
CREDIT 
WHEN 
CREDI 
IS DUE. 
Do your part to eliminate 
unauthorized duplication of 
your work. Put all viewers on notice 
that the work is your property. 

• Protect your creative ideas 
• Protect your copyright 
• Protect your image 
• Protect your earnings 

ProofGuardT"" labels dispense easily 
from a lightweight, durable applicator. 
Tamper evident labels, applied to the 
back of your work, protect them and 

let customers know how to order. 
Call Century Marketing at 
1-800-537-9429. 
Ask for PtwfGuardT"' labels 
and dispensers that tell 
customers unauthorized 
duplication breaks Federal law 

CenturyMarketing 
12836 South Dixie Highway 
Bowling Green, Ohio 43402-9230 
Fax: 419-352-9567 17.1 
0 1991 C.M.,Y uarw r p c«o 

More info? Circle 37 
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Behind the cover 

Iliam S. McIntosh, M.Photog.Cr., F-ASP, 
has dedicated his career to raising por-
trait photography from a recording 

medium to an art form. The style that he has 
spent nearly five decades developing is beauti-
fully illustrated in this month's Professional 
Photographer cover image of PPA President Mar-
vel Nelson. "This has been one of my prime moti-
vations," McIntosh said. "I have really pushed it a 
great deal in my lifetime." 
McIntosh stresses the importance of the envi-

ronment in which the portrait is to be made. The 
clothes the subject will wear are equally as im-
portant. Together, these elements should present 
the subject in a manner that says, "This is who I 
.im; what my personality is like; and what I en-
joy doing." 
McIntosh's beginnings in photography 

were simple. He was a high school senior in 
1946 at the end of World War 11. When he 
turned 18, he joined the Army and traveled 
with the occupation forces to Japan for almost 
two years. During his tour of duty he pur-
chased a Clarus 35mm camera with an f/2.8 
50mm lens. "I started taking pictures of the 
type of thing I wanted to bring home and they 
turned out gWte well. As a matter of fact, I sold 
200 prints from my first roll of film," he said. 
This was before 35mm film was really sold 
commercially and he had been able to get his 
hands on one roll. 
When he returned to the United States, he 

went back to finish high school and began a 
photography career, though he didn't realize 
the latter would happen. "I was the photogra-
pher for the school yearbook. The advisor was 
a genteel woman in her 60s and she didn't like 
the man who held the contract for our senior 
portraits," McIntosh said. "Finally, she suggest-
ed that I start a business and make all of the se-
nior portraits. It was the largest school in Vir-
ginia-750 seniors—and it frightened me a lit-
tle." After considering the alternative careers 
,ivaiiable in 1948, he took a chance. 

That chance paid off again and again in 
the years that passed. The number of high 
school seniors increased by approximately 20 
percent every year and he held a virtual 
monopoly on their portrait business (or al 
years. He opened three studios in area shop-
ping malls and branched off into wedding and 
family portraiture. 
In 1964, McIntosh finally made the transi-

tion from portrait photographer to ix)rtr iit 
artist. He had photographed 28 of the top 
artists in Virginia. The portraits appeared in an 
exhibit with several examples of the artists' 
works at what is now the Chrysler Museum in 
Norfolk. McIntosh's portraits received a full 
page in the Sunday arts section of the local 
newspaper, which was the first time a portrait 
photographer had received such an honor. 
"The museum director saw the write-up and, 
considering the other photographers being 
featured in museums at the time—Richard 
Avedon, Yousuef Karsh, and Arnold New-
man—he decided to experiment and show my 
work," he said. 
In 1981, McIntosh sold his portrait studios, 

in which about 240 people were photographed 
each day, and moved to Dallas where he be-
came a photographer without a studio. After the 
oil bust in 1984, he moved back home and 
dedicated himself to individual custom sittings. 
To keep his name in the public's mind, he 

has constantly exhibited his work in malls, 
bank lobbies, libraries—anywhere with the 
space to show them. Today, McIntosh portraits 
can be found in corporate annual reports, sev-
eral colleges and universities, and in the halls of 
the Naval and Coast Guard academies. It is the 
tradition of the military to commission painters 
to do portraits of their leaders. Recently, how-
ever, many have opted for a McIntosh photo-
graphic portrait instead. 
One of his recent projects has been pho-

tographing 15 women of accomplishment as 
part of an exhibit that will be held at the Nor-

Or: Katherine Treheme, chairman of dermatology for the National Medical Association, was photographed in 
her Portsmouth, Virginia home. McIntosh preferred the image of an elegant, warm, sophisticated woman in a 
comfortable background to that of a doctor in a white lab coat in the sterile office environment. The sofa was 
positioned so that Treherne would be framed by the cabinet mirror in the background. The flowering plant was 
added to echo the color and design of the sofa. The wall reflected in the mirror was lit by a Multiblitz 100-watt-
second flash unit with barn doors placed to the right rear of the photo area. The right side of the cabinet was lit 
by a similar unit placed in the middle-rear area. Another unit placed in the middle area was used to light the 
left side of the cabinet. And, one unit was placed in the left rear and directed on the subject to separate her from 
the background. The main light was a 100-watt-second Bowens Monolite in a.3 /-inch  umbrella placed at a 45-
degree angle to the subject. A similar light was used for fill and placed directly behind the camera. He used a 
Mamiya RZ67 Pro 11 with a 65mm f/4 lens set at f/11 for 1/8 second. The film was Fujicolor NPS 160 Professional. 
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BOGEN 
DELUXE 
GEARED 
HEAD 

ULTIMATE CONTROL 
The Bogen Deluxe Geared Head for large and meaium format cameras offers the 
ultimate in precise, 3-way geared adjustment and control. Positivo action fold away 
cranks allow 360' pans, +30" and -90' tilts; and a comfortable grip handle for levelling 
±7.5° side to side. The finest geared head on the market, it features a quick-release 
mounting system with safety lock and bubble level. 
For information, see your dealer or contact: 
Bogen Photo Corp, 
565 E Crescent Ave., P.O.Box 506, 
Ramsey, NJ 07446 (201) 818-9500 

We don't sell anything 
we wouldn't buy ourselves 

More info? Circle 38 

Wou l d you give up 
Paper Proofs if we 
gave you Fi-een 
Hundrec Bucks? 

Make the move to a 
prop less operation and we'll 
take $1,500 off the price of our 
new digital electronic preview 
system, the Denny Electra Vision 
Digital 8.0 PLUS SYSTEM. 

0 NEWLY UPGRADED with 
nvo i486 computers plus special 
point-of-sale software 

• Speeds studio operation, then 
guides customer through the 
election process 

• Prepares final sales order and 
detailed lab instructions — all 
automatically! 

• All the reliability of the 
EV2(XX) analog electronic pre-
view system (which, by the way, 
is also on sale now at 51.000 
off!). Additional savings on 
demonstrator models 

Call today and get the whole 
.tore. Limited time offer. 

ELECTRAVISION CO. 
t11, (Mobile. AL) • 1-80X1-325-13581St Louis. MO) 
PO Box 7200. Mobile. AL 36670 

PI 'A Nelson was photographed in the lobby of 
the new PPA headquarters building in Atlanta. 
The circa 1910 building features a gothic archi-
tecture and a rotunda on the main floor with 
several two-story arches. These arches were used 
to frame the portrait. The column on her left 
was balanced with the large plant on her right. 
The background was illuminated by soft daylight 
coming through the second floor windows. A 
2170-watt-second Multiblitz flash unit with a 
seven-inch silver reflector was positioned to 
the left of the picture area to give the archway 
some texture and depth. A similar unit was 
placed in the archway far to the right to light 
its interior. Another 200-watt-second flash unit 
with barn doors was placed at the right rear of 
the lobby and directed on Nelson to light her 
left side and separate her from the background. 
The main light was a 200-watt-second unit 
with a 31-inch white umbrella placed 45 de-
grees to her right and the fill was a similar light 
placed directly behind the camera. McIntosh 
used a Mamiya RZ67 with a 65mm f/4 L-A lens. 

folk State University art gallery. It will also 
be featured on a local cable television in-
terview program. 
Today, McIntosh travels the U.S. and 

Europe photographing civic, business, 
and cultural leaders, as well as their fam-
ilies. His locations have included nation-
al parks, manor houses of the European 
nobility, and aircraft carriers. He now 
photographs approximately three people 
a week, and travels about three months of 
the year. 
In addition to his portraiture, McIn-

tosh presents a series of lectures at Wi-
nona International School of Profession-
al Photography, as well as PPA affiliate 
locations across the country. He also at-
tends several shows and conferences 
throughout the year. 
"I make portraits to put up on the wall; 

portraits with a timeless quality," McIn-
tosh said. "It is challenging. It has color 
harmony and design. It forces you to be 
innovative."  Cynthia Ryals 

More Imo? Ckcle 39 
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Built as if your 1 ife 
depended on it. 

SPECIAL 
LIW M H 
OFFER 

$150 Cas Rebate 
%ith the purchase of a 

503CX Bode! 
Mid tug. I Dec. 14, 194W 
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Superb image quality, workhorse reliability, precise automatic flash exposures, fast, easy 
handling, unlimited versatility — performance you need when your living depends on it. 
Performance you can count on with the Hasselblad 503CX. 
Count on its precision, battery-free mechanical engineering to withstand years of 

relentless commercial use, in-studio and on location. Count on its versatile Tr /01T flash 
metering system to consistently give you incredibly accurate flash exposures, automatically. 
Count on its incomparable Carl Zeiss lenses and patented film transport system to produce 
medium format images with breathtaking clarity and detail, yet handle as quickly and easily 
as your 35mm! And, as part of the world's largest and finest medium format system, you can 
count on the 503CX to give you unlimited potential for growth and diversification. 
When your living depends on it, your best investment is the Hasselblad 503CX. 

Professional performance you can count on! 

IN 

�6 
H A S S I L B I A D 

Our Cameras Change. Our Principles Dan'l. 
To discover the [Harty reasons that have mace liassrlblad the choke of the world's forenxxst phutographers, 

call us at 140)-338-6477. We'll send you detailed literature along with the nan es of your nearest authorized dealers. 

Victor Hasselblad, Inc., 10 Madison Road. Fairfield, NJ 07004 (201) 227.7320 (011993 
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mall children are 
� ) in complete awe 

of Santa Claus. 
I hey can stand at a dis-
tan( e and be completely 
enthralled by his presence, 
or look with wonderment 
at a multitude of draw-
ings, books, and pictures. 
But, when it comes to get-
ting close to this lovable 
fellow, that is something 
altogether different. Let's 
face it, small children are 
afraid of Santa Claus. When 
placed upon his jolly lap, 
they will scream, kick, and 
produce a flood of tears. 
At Andrews Photogra-

phy, we have found a way 
to make this holiday tra-
dition easier and more en-
joyable. Four years ago, we 
began offering a "Peek-a-
hox)" sitting for "Portraits 
With Santa." Parents were 
shown sample prints of a 
traditional pose sitting on 
Santa's lap and our Peek-
a-Ixx>---95 percent chose 
the Peek-a-boo. The time 
spent on each sitting 
was dramatically reduced 
when compared to the 
traditional lap pictures. 
We work with Santa 

ahead of time on where to 
stand and how to pose. 
When our little friends 
come in they are already 
excited seeing all of the 
Christmas decorations, 
which makes it easier to keep them on the 
set. Once they are in place, we give Santa 
a cue and he quietly slips into place for 
the photograph without the children see-
ing him. When the sitting is over, not only 
are the iittle ones very surprised to learn that 
Santa is in their picture, but we have an 
equally excited set of parents. Yes, a few of 
the little ones still cry when they see San-
ta, but the sitting is over by then. 
"Portraits With Santa" are made only by 

appointment so that we can control the 
traffic in the studio as much as possible. 
We also do not want to foster an atmo-
sphere of tired, cranky children that will 
hinder the excitement being created in the 
camera room. Christmas music and plen-
ty of toys are a must, as well as wet wipes, 
spare combs, and a mist bottle with water 
for short hair rumpled by winter hats. 
We promote these as a one-pose special. 

This is a challenge, but not impossible. Once 
the child has seen Santa, the element of 
surprise is lost and many of the children 
start to cry. We want to keep our time pro-
ductive and make the portrait when the ex-

Brian Andrews avoids the tears common at sittings with Santa and small children by 
hiding the jolly old elf in the background. Afterward, the child can sit on Santa's lap. 

Peek-a-boo portraits 
take the nightmare 
out of Christmas 

+i �y i� irlu� a�dreui� 

citement level is at its height. We have 
found that trying to make a second and third 
exposure subconsciously weakens the par-
ent's confidence in the finished product--es-
pecially if the child doesn't do as well for addi-
tional exposures. However, if the child blinks, 
we make another exposure immediately. 
These packages have become so pop-

ular, we don't have to spend any money 
advertising this special. A sample portrait 
is put in our display window and the calls 
start pouring in. A number of customers have 
asked to book their appointment a year in 
advance to ensure that they will get in--they 
know we have to turn a number of people 
away once the schedule is full. We do keep 
their names on a call list in the event of 

cancellations. We now 
set aside three days to pho-
tograph with Santa and the 
sessions are held in the 
middle of November. 
Another way we have 

enhanced our reputation 
through these sittings is 
by changing the set and 
color scheme from year 
to year. This calls for an 
investment in Christmas 
trees and decorations but, 
once the stock is there, you 
can draw upon it with little 
or no further investment. 
The Peek-a-boo also of-

fers our clients an alterna-
tive to the Polaroids done 
at the mall and other pack-
ages sold as Santa por-
traits. This eliminates price 
comparisons  between 
our work and the routine 
Santa pictures. 
We pre-sell our pack-

ages, encouraging our cus-
tomers to combine pack-
ages or order more than 
one. They are not as like-
ly to reorder prints after 
the excitement of Christ-
mas is over. Persons 
scheduling appointments 
are mailed cards confirm-
ing their appointments and 
listing all available pack-
ages. This gives them time 
to decide to whom they 
want to give prints. We 
don't want them to forget 
anyone. But, we don't 

take their order until after they have gone 
into the camera room to watch the child 
being photographed. We have found that 
these preparations produce the largest 
sales for several reasons: the parents are 
impressed by the background, they are 
confident in the expression on their child's 
face, and are excited to see the final 
prints. They will be ready in time for 
Christmas gifts and cards, of course. 
Using this method to photograph chil-

dren with Santa means we don't cringe and 
reach for an aspirin bottle on November 1. 
Our days go by quickly and we actually get 
to enjoy our time with the kids. The best 
part is, everyone walks out with a smile! 

Brian K. Andrews, CPP, and his wife Marilyn own 
and operate Andrews Photography in Decatur, 
Indiana. They specialize in children and 
wedding photography. He is a member of 
PPA, Auk5stonal Photographers of Indiana, and 
is active in Michiana Professional Phokvaphers 
*i riation, where he is currently membership 
director. He has won a number of awards 
including the Kodak Gallery Award and his 
prints have appeared in the PPA Loan Collection. 
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KIHCflNEBfl I] BOKE6S 
A M E RI C A' S L A R G E S T U S EE3 C A M E R A D E AL E R 

It's easy to sell your 
used equipment 
to KEH in exchange 
for fast cash. 
Here's all you do: 

• Make a list of the items you 
wish to sell and determine 
your asking price, 

• Call our buyers at 
1-800-DIAL-KEH to sell. 

• Pack your equipment 
carefully and ship it to KEH. 

• KEH will unpack and inspect 
your equipment and 
send your check. 

Call To Sell 
1.800-DIAL-KEH 
(1.800-342-5534) 

Fax (404) 897-2966 

And remember we feature a vast 
selection of value priced used 
equipment, and are authorized 
dealers for Nikon, Hasselblad, 
Mamiya, Bronica, Leica, Canon, 
Minolta, Olympus, and more. In 
fact our inventory is so large it 
takes 68 pages every month just 
to list it all. Give us a call at 
404.892.5522 to start your free 
catalog subscription today. All 
equipment is fully guaranteed. 

Sales and Catalog Request 
404.892.5522 
Cat * Orders Orly. No Retail Showroom. 

To Sell Equipment 
Cali 1.800.DIAL KEH 
(1.800.342.5534) 

ATLANTA, 
GEORGIA 
gINCE 1919. 

w anted 
H asselblad 

All 500C, 500CM, 500 EL'ELM/ELX, 
503CX, 553ELX, SWCM, 903SWC. 
All lenses, accessories, backs, prisms. 

Pentox M ediu m 
For mcet 

All 645 and 6x7 equipment, espe-
cially lenses! 

Nikon 
All bodies especially N90, N8008s, 
N6006, F4S, F3HP, F3, FA, FE, FE2, 
FG, FM2, FM2(N). All AIS lenses; 
especially AF lenses. Flashes, 
motor drives and accessories. Also 
Nikonos lenses. 

Leica 
All clean Screwmount and Leica M, 
especially M1-M6 bodies. All lens-
es and accessories needed. 

Minolta 
All bodies especially Maxxum, and 
X700's. All MD lenses. Especially 
need I and XI lenses for Auto-focus. 
All accessories. 

Pentcax 35 
All bodies, especially K-1000, SF 
and PZ series. A-lenses and acces-
sories also needed. 

Contax 
All bodies especially RTS, FITS II, 
RTS III, and T2. Looking for lenses 
and accessories. 

CNy mpus 
All OM1 thru OM3, OM4T, OMPC, 
OM2S. Especially need lenses 
and accessories. 

M a miycl 
All clean RB67 Pro S and Pro SD 
equipment especially backs and 
viewers. RZ67, and RZ67 Pro II. 
Mamiya 6 lenses. All bodies, lenses 

and accessories. All M645, Super and 
Pro bodies, lenses and accessories. 

Canon 
All bodies especially EOS. ALL EF 
and FD lenses. Most accessories, 
including motor drives, winders 
and flashes. 

M ediu m For mat 
Fuiica GS645, 670 and 690. Plaubel 
67, Makina and Pro-Shift. Brooks 
Veriwide, Widelux, Yashica Mat 
124G. All lenses and accessories. 

Large For mat 
All Calumet, Wista, Omega, Cambo, 
Zone VI, Tachihara, Toyo and 
Wisner bodies. All Rodenstock, 
Nikkor, Schneider, Fujinon and clean 
Dagor lenses. All accessories) 

Collectibles 
All Nikon Rangefinder and Canon 
Rangefinder bodies, lenses and 
accessories. Tessina, Pentax 
Submini, Minox and Rollei TLR, 
Zeiss, Contarex, Olympus Pen. 

Bronica 
All ETR/ETRS/ETRSi, SQA/SQAi, 
GS-1 bodies, lenses, and 
accessories. 

Sunpak & M etz 
Need all handle type flashes - must 
be complete! 

M eters 
All Gossen, Sekonic, Minolta and 
Pentax. Especially need spot 
meters. 

Our Purchase Pledge 
• Courteous, prompt, professional 
service 

• Accurate quotes for fair market 
price 

• Efficient receipt and speedy 
handling of your equipment 

• Check sent FAST per our 
agreement 

THE KEH 
MOST WANTED 

GUARANTEED 
HIGHEST PRICES 
FOR THESE ITEMS' 

Hasselblad 500C, 
500CM & 503CX 
with clean CF 
Lenses, Prisms 
and A24 Backs 

Nikon N90, 8008S, 
FM2(N), N6006 with 
AF Lenses, SB24, 
SB25, AIS Zoorns 

Canon EOS 1, EOS 
10S, EOS A2E, EOS 
Elan with Late 
Lenses, FD Zoom 
Lenses 

Leica M - Mlthru 
M6, with Black Er 
Chrome Lenses 

Mamiya M645 
Bodies - all styles, 
M645 Backs and 
Inserts, and 80 F2.8 
Lenses 

Pentax 645 75 b 
150mm Clean 
Lenses,K-1000 

Based on written cash 
offer from any legitimate 
camera dealer. 

More into? Circle 41 



IN  IN 
Digital imaging primer 

Preparing the scanned image 

By E. Sapwater 

Readers who have been following the Digital Primer series have learned a few 
electronic imaging basics and should 

now be ready to begin working on image 
retouching. Therefore, this installment will 
rover some common sense approaches to 
properly preparing an image after it has 
been scanned to create an electronic file. 
While Adobe Photoshop 3.0 will be used 

as our sample software, any other image 
editing software should operate similarly. 
And, rather than use control or command 
key options for Windows and Macintosh 
computers, this article will illustrate where 
the menu commands are located on the 
screen. For example, Image>Rotate>90° 
CCW indicates that you should first open 
the Image menu, then the Rotate submenu, 
and finally, select the 90° CCW com-
mand. Remember to save your work fre-
quently. In the event a mistake occurs, the 
previously saved version can be opened. 
Photoshop allows users to perform re-

touching and editing tasks using a number of 
different methods, so it's difficult to say that 
any one is better than another. For this exer-
cise, we will concentrate on only one method. 
This particular assignment was to cre-

ate an aerobics wear catalog. All images 
were captured conventionally on trans-
parency film and most were typical of the 
image used to illustrate this article. In this 
particular image, the model was pho-
tographed against a white background 
and the developed film confirmed that 
correct exposure settings were used (see 
Illustration No. 1). 
Selected chromes from the photo 

shoot were scanned by a service bureau 

9 
Z 

6� 
Illustration No. I 

and converted to three-color (RGB) TIFF-
format electronic files. However, for no 
apparent reason, the electronic file for our 
sample chrome came back with different 
values than the original. Instead of a white 
backdrop and pure black straps on the 
aerobics costume, the white was gray and 
the black was muddy (see Illustration No. 
2). This kind of problem does occur from 
time to time due to scanner calibration 
and/or operator error. 
At first glance one might assume that 

the electronic file was unusable. But, this 
was not the case. If it had been a photo-
graphic print, we might consider a number 
of contributing factors, such as exhausted 
chemistry, incorrect exposure, or poor con-
trast. Based on these observations, we could 
take the proper steps to correct the print. 
In electronic imaging, we have tools to 
correct these problems in the computer 
and our approach is not that much differ-
ent from the darkroom. However, before 
you begin, it is always a good idea to work 
on a duplicate rather than the original file. 
Therefore, select Image>Duplicate. 
Now, look at the image on the calibrated 

screen. Under the Window menu make sure 
Show Info is active (see Illustration No. 3). 
The Info palette is a densitometer providing 
readings in different modes, including RGB 
and CMYK. Anywhere your cursor moves 
in the image (without holding down the 
mouse button), Info provides mathematical 
readouts based on the color values of pixels. 
In the RGB image editing mode, a pure 

white value is 255 and the blackest black 
produces a reading of 0. Any number in-

Illustration No. 2 

between these val-
ues are colors and 
tones. Based on this 
information, a mid-
dle gray would pro-
duce a reading of 
128. Remember, the 
backdrop is white 
and,  therefore, 
should have RGB 
readings  some-
where in the vicin-
ity of 255. When-
ever the cursor is 
placed just to the side of the model's left 
shoulder on the backdrop, the readings 
are R 220, G 215, and B 206. This is not 
close enough to the desirable value of 
255, which is why the white does not ap-
pear as bright white. Similarly, the black 
straps read R 48, G 45, B 39 instead of our 
desirable value of 0. Skin tones read R 214, 
G 178, and B 143. The visual image looks 
way off and the Info readings back this up. 
Next, go to Image>Adjust>Levels. Po-

sition the Levels dialog box so that it does 
not obstruct your open image document. 
The open Levels dialog box displays a his-
togram for the image (see Illustration No. 4), 
which plots the brightness values of the 
image based on the number of pixels at 
each level from 0 (black) all the way to 255 

Info \ 

R: 220 
G: 214 
B: 204 

C : n% 
M: 131E 
►V: 181E 
K: 0x 

X: 3.080 
V: 0.830 

Illustration No. 3 
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Illustration No. 4 

(white). The histogram looks like moun-
tains drawn in black ink. Actually, the 
mountains represent the pixel layout in the 
image. The more vertical black ink found 
in the histogram means there are more 
pixels with that numerical value. 
Directly under the histogram are three 

triangles. The black triangle on the left is 
in the numerical position of pure black 
(value 0) and represents shadows; the 
gray triangle represents midtones; and the 
white triangle on the right is in the nu-
merical position of pure white (value 255) 
and represents highlights. By looking at 
the histogram, we see that the greatest 
concentration of pixels is near the white 
triangle, making it a lighter image. 
We have drawn three vertical arrows 

on the Levels dialog box to provide refer-
ence points (see Illustration No. 4). For this 
exercise, leave the top Channel setting on 
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ATTENTION O WNERS 
OF OLD MAMIYA 
RB67 & RB67 PROS 
CAMERAS: FOR 
A LIMITED TIME 
WE HAVE AN EXCITING 

E -UP OFFER 
REE BONUS 

Mamiya 
master of the medium 
medium of the masters 

For fast information FAX your request to 914-347-3309 
rmd MAMIYA AMERICA CORPORATION 

8 Westchester Plaza, Elmsford, NY 10523.914-347-3300 

FOR YOUR 
OLD "WORKHORSE" 
CAMERA 

Great Trade-up Allowance 
In cooperation with participating authorized Mamiya dealers, 
we will give you a guaranteed TRADE-UP allowance of 
$400 for your old RB67 PRO S... or $200 for your even 
older RB67, irrespective of condition, if you purchase a new 
Mamiya RB67 PRO SD, RZ67 (Standard), or RZ67 PRO 1I. 

• 

Special Bonus Offers 
If, in addition to your body for body trade-up, you also buy 
a new lens and magazine... or, if you purchase a complete 
new outfit, consisting of body, lens and magazine, you are 
also eligible for a Prism Finder (List $972) FREE of charge. 

If you desire a metering Prism Finder instead, you can obtain 
an RB67 PD Prism Finder or an RZ AE Prism Finder, (each 
listing at $1,399) for only $250. These will be shipped directly 
from Mamiya, upon receipt of proper proof of purchase. 

• 
See your participating authorized Mamiya dealer for all 
applicable details or contact us directly. 

Offers good from September 1 to December 31, 1994. Your 
old camera must include revolving back adapter, focusing 
screen, and waist level finder. 

• 
Mamiya/Advanta PRO Lease Plan Option: You may want to apply the 
trade-up allowance towards this option, which permits you to make 
small monthly payments for your new camera until you own it outright. 
For details call the Special Professional Photographers' Leasing Hot Line 
1-800-285-5977 • Fax 1-800-344-8359 



RGB. By analyzing the histogram, we see 
that there is no black ink above the black 
triangle. This means there are no value 0 
pixels in this graphic. Likewise, above the 
white triangle there is no representation of 
value 255 pixels. In order to perk the im-
age up, we place our pointer on the black 
triangle and slide it to the right. Make sure 
the Levels preview button is on in order to 
see immediate visual feedback. 
By sliding the black triangle to the right we 

are increasing contrast in the shadows. Move 
the slider in small increments. Every time 
the blacks are adjusted, run the cursor over 
the: black straps in the picture to check the 
Info window. (If you make a mistake, you 
can pull the triangle back or hold down 
the option key and press the Cancel button 
to Reset, which allows you to start over.) 
There will now be two sets of numbers. 

The first one represents the pixel values of 
the image before the levels were adjusted 
and the second represents the proposed 
changes. When the proposed number hits 
0, we've achieved our blackest black. Once 
this is accomplished, move the white tri-
angle to the left, constantly checking the 
Info readings. Place the cursor on the white 
backdrop just beyond the model's left 
shoulder. When you begin to get readings 
of around 250 or so you should be close 
enough. Adjust the gray triangle for good 

Illustration No. 5 

skin tones if necessary. When finished, 
click OK for the changes to be accepted. 
Photographers should easily know how to 
obtain good readings both visually and 
numerically based on years of experience. 
Because the final piece is to be printed 

in a brochure, we must make sure all the 
colors contained within the image are 
printable. Go to Mode>CMYK Preview. 
Photoshop builds new color tables to pro-
vide you with a soft CMYK preview of 
your RGB data. Next, go to Mode> 
Gamut Warning. A gray mask will appear 
on any part of the image that is out of 
gamut (unprintable). In this case, there are 
just a few small places that need to be 
modified (see Illustration No. 5). 
In many cases, all one needs to do is 

bring back the Levels dialog box dmage> 

Find out why EPS has 
the best video-proofing 
system for you. 

Call for samples acrd a free video tape 

EPS PHOTOGRAPHIC 
P.O. Box 1745, San Marcos, TX 78667 
1-800-647-3777 FAX 512-353-0611 

Adjust>Levels). At the bottom of the dia-
log box is the adjustment for Output Levels 
(see Illustration No. 4). Place your pointer 
on the black triangle and gently move it to 
the right until the box above it reads some-
where between 5 and 10. This softens the 
blacks a little. Click OK. If gamut problems 
persist, select the new Sponge Tool. On 
the options palette select Desaturate and 
begin with a pressure of 50 percent. 
Choose a brush size from the brush palette 
and, by holding down the mouse button, 
gently rub the gray masked areas until 
they disappear. If you rub the area too 
much all color is stripped down to gray. 
Now, it's time to change the RGB file 

to CMYK (Mode>CMYK Color). The file 
size will increase because of the addition 
of a fourth channel. RGB has three chan-
nels and CMYK has four. 
At this point, almost everything is in 

place. Duplicate the image once more (Im-
age>Duplicate). With the new duplicate 
open, use the Unsharp Mask Filter (Filter> 
Sharpen>Unsharp Mask) to sharpen those 
areas where colors vary abruptly and need 
to be tightened. This is your last step. In the 
event that more retouching is needed go 
back to the last saved version without the 
Unsharp Mask having been applied. Finish 
retouching, then duplicate the image and, 
finally, apply the Unsharp Mask filter. 

• Bueke1e Color Lah • Ilaking Iour Pieture Perfect 
s 

L 

r 

�o 

 your picture 

P E R F E C T 

16 

If your color lab isn't malting your life any easier, then 
now is the time to give us a try. We have been servins 
the needs of professional photographers for over 24 
years. We know what portrait studios need... because 
we started out as a studio ourselves. Here are a few of 
the reasons our customers S1*AY with us: 

One Day Proofing: ALL Proofingorders 
received 6v 1.2 N(x)n are processed, analyztd, 
printed, reprinted it necessary and shipped the next 
working dav! This is our year-round schedule, not 
just during the slow season. 

Quality: )'oil wont find more consistent color or 
order accuracy. 

Delivery Time: We meet 
our published delivery times 
and always look for wavy to 
;ive you faster t urna rou nd . 

 800 433 1292 • F IX: 216 199 ; 103 
5143 Stoneham Road • N,,rth Canton. Ohio 44720 

More info? Circle 42 
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Y O _L J asked or 1 t o 
I PPA'S NEW NATIONAL 

f   C HII,DRF,N'S PROGRAM 

Here's How You Get Started ... 

rust m.,t '4wlh 

F k l Aw.lu ro 
y m °  nm 
fi M 

I .huaurw.u.l+n 'p, 
I hM.ur f..nch4L.,r.A.. 

i'' UPON A 

PPA'S powerful new consumer 
awareness program is designed 
Ao help your studio compete for 
F. ildren's portraiture—one of the 
W lost desirable of all portraiture 
markets—because it creates 
• 

r customers for life!  i 

�KNow, you can join together with 
9  A 

1!undreds of other quality-minded 
?udependent studios to assure that 
I you gain your share of the country', 
00#1 portraiture market. 
r 
Act now to add your voice to the 
,l"ghly-focused message that all 
!)arents need to hear, With PPA an,.1 
r its member studios throughout the 
( country promoting the concept of a portrait history for each child, Once 
',..Upon A Lifetime will change and multiply the buying habits of parents who 
Will discover the value of quality portraiture and personalized service. 

N'Irn .ti' lanF' K̀ Iw.r, N. IYa++ 
1„4rn and ,M .̀1tiAI m�S"̂`k •�• n r.e 

,nn�• 
N'Icn f,. ,hd,l ixP°a f.. du{4+r 

Nlen,ti ,hJ.l 4S^••h �•hr  .d 

N'Mn.1nIJh'�•t •ni. anJ dr 

Don't be le 

„7x 

Your Once Upon A Lifetime Program Guide 
is packed with marketing information and 
promotions that show you — step-by-step — how 
to plan and execute a year-round children's and 
family portraiture program, as well as technical 
tips to improve your photography. 

IN ADDITION TO THE PROGRAM 

GUIDE YOU WILL RECEIVE: 

• Ncwspaper, magazine & radio ads 
• Quarterly newsletter 
• Counter card/poster for displays 
• Logo sheets 
Certificate of membership 
Initial supply of advertising products 
Shown below 

'TiuxJ;.n 

Your 
Me mbership Q+ 
Invest ment $ 
.4NuU.11. RH:uEWnt. S5  8 9 9 

Here's How to Enroll 
Once Upon A Lifetime is an exciusi"c 

benefit of PPA membership. To enroll call 
Marathon Press Inc. at: 

800-228-0629 

ft 

~ �  r 

N ynY.� 

out ... Be part of a National News Story! 
� PA will be sending news releases throughout the country ... telling parents why their children should be photographed 
,+at a PPA Once Upon A Lifetime member studio. Enroll by March 15th to insure that your studio is listed as a Once Upon 
t-4 Lifetime studio in your local area. 

A n d A lso • . • If you enroll by March 15th, you .;?''''W°' 
Ill receive The Professional Photographer's Marketing Handbook. ? 
ew from Marathon Press, a $49 value.Call Today 800-228-0629   

PROFESSIONAL PHOTOGRAPHERS OF AMERICA 

preserving family memories for more than a century. 

$613  01994 M­*— Profs Inc PrWW in USA 



Marketing & 
Management 
Conference 
Discover the secret 
to "Positively 
Outrageous Service" 

By Sylvia A. Small 

What do companies like Red Lion 
Hotels and Inns, Southwest Airlines, 
Nordstrom, and Fuddruckers have in 

common? At first glance, it seems very lit-
tle. Give up? Fans of T. Scott Gross, a best-
selling author, consultant, and videogra-
pher, know the answer: each offers its cus-
tomers "positively outrageous service." 
Professional image-makers can learn 

more about Gross' techniques for creating 
customers for life when he keynotes Pro-
fessional Photographers of America's 13th 
Annual Marketing & Management Con-
ference and Trade Show, scheduled Jan-
uary 15-19, 1995, in Las Vegas. 
The goal of M&M '95 "Getting Down 

to Business!" is to enable attendees to 
better market their photographic. services. 
Gross joins seven other credible mar-
keting and management speakers who 
will teach studio owners how to speed 
down the road to profitability. 
Based in Center Point, Texas, Gross has 

written four widely read books on cus-
tomer service: Positively Outrageous Ser-
vice, How to Get What You Want From 
Almost Anybody, Positively Outrageous 
Service and Showmanship, and Leading 
Your Positively Outrageous Service Tearn. 
He defines "Positively Outrageous Ser-

vice," or POS, as "a random, unexpected ser-
vice event that is so out of proportion to the 
circumstance and so involving of the als-
tomer that it results in compelling, positive 
word-of-mouth." Substituting the word 
"negative" for the word "positive" results in 
a definition of outrageous, or awful, service. 
Well known in the hospitality industry, 

Gross uses true business stories to illus-

trate important customer service princi-
ples. Although his presentation is often 
humorous, he has a serious message for 
today's studio owners: Selling quality 
products and treating customers well will 
not guarantee business success. 
"Quality products will become, in the 

course of the unfolding decade, the norm. 
Everyone will provide quality products," 
Gross explained. "It will be service, Posi-
tively Outrageous Service, that will set the 
winners apart from the crowd." 
Photographers need to realize that the 

difference between excellent 
service and poor service is a 
matter of customer expecta-
tion. For example, the Nord-
strom department store chain 
has a reputation for excellent 
customer service. Therefore, an 
individual who visits a store, 
regardless of its location, ex-
pects a memorable shopping 
experience. "Often when peo-
ple leave Nordstrom, however, 
they leave disappointed ... not 
because the service wasn't 
good because it almost al-
ways is, but because the ser-
vice did not achieve the lev-
el of the fables that Nord-
strom customers have come 
to believe. On the other 
hand, if customers arrive 
not expecting much and 
you keep that promise, it's 
not likely that they will 
complain," Gross said. 
"Customers will talk 

when they perceive that 
they got something they 
didn't expect, or perhaps 
pay for, or if they think 
that somehow they have 
been cheated out of the 
service they deserve," he 
added. Positive word-
of-mouth advertising and 
increased customer loyalty occur when a 
business goes a step beyond its normally 
good service and delivers service beyond 
the customer's expectation. That qualifies 
as POS, according to Gross. 
To succeed in today's competitive 

business environment, studio owners 
need to learn how to make their cus-
tomers say, "Wow! I never expected that 
from a photography studio." 
Surprising one's customers too often 

can backfire, however, resulting in a "cri-
sis of expectation." "Whatever your level 
of service is, hold something in reserve to 
use when the occasion is right for making 
a customer say, 'Wow!' Only when the re-
ality is different from the expectation will 
people talk," said Gross. 
Competing on the basis of service is the 

best way to win the battle against mass 
market photographers. Offering free or 
discounted photographs is not the solu-
tion. "Items become commodities when 
they are overly or too frequently discount-
ed," he said. "Get the customer involved 
with a great product and there is no need 
to sell because the product and the expe-
rience do the selling." 
In his books, Gross stresses the impor-

tance of two-way communication. Customer 
feedback is indispensable to operating a 
profitable business. He advises photogra-
phers to listen to their customers for tips 

about how they pre-

T. SCOTT 
GROSS 

r 

Na & E� ways to 
WinCustomersf yLife 

T. Scott Gross, author and speaker, will 
keynote PPA's 13th Annual Marketing & 
Management Conference and Trade Show 

fer to be served. Listen to what they say, 
how they say it, and what they fail to say. 
At the end of a customer transaction, 

do not ask closed-ended questions like, 
"Was everything all right?" Ask questions 
that require more thoughtful responses. 
Some of the questions Gross suggests are: 
•"What could we do to make your vis-

it more enjoyable?" 
•"What could we do to get you to 

come in more often?" 
*"Who do you think is our biggest 

competitor? Why?" 
Photographers should always strive to 

leave their customers happier than when 
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they walked through the studio door. "Re-
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F. 

P. 

NE W MonoLight fro m 
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'95 

GETTING DOWN TO BUSINESS! 

January 15 -19,1995 
Las Vegas Hilton • Las Vegas, Nevada 

TM Annual 
Marketing & Management 
Conference 

orpl PHOf0 

116 
o.+M� J 

Presented by PPA and its 
Marketing & Management Program 

Ilt.t' ICI.CIVC 1WO 0'. ""'t'' M,. tilts WI ii Inc 

they can apply toward a PPA degree. For 
additional details about M&M '95, see the 
brochure inserted in this issue of Profes-
sional Photographer. 

1. REGISTRATION 

YES! 111 be in Las Vegas to attend My&M '95 "Getting Down to Business!" 

To register for M&M '95, choose one of the following three options. 

1. Mail the completed registration form to PPA at 57 Forsyth St. N W, 

Suite 1600, Atlanta, GA 30303-2206. 

2. Fax the completed registration form to PPA at 404.614.6401. 

3. Call PPA at 1 •800 .786.6277. 

Name (Please print of type) 

Address 

City/State/Zip 

Phone/Fax 

Are you a PPA member?  I I Yes 1 t ) No 

PPA Member # 

Are you a PPA M&M Program member?'  I. 1 Yes  (_j No 

Do you want to attend Ann Monteith's "How to Take Control of 

Your Photography Business" program on Jan. 15? 

❑ Yes ❑ No 

Have you ever attended the PPA M&M Conference? 

❑ Yes P No  If yes, when? 

Payment Method 

❑ Check ❑ Visa N MasterCard (_J American Express 

Credit Card #  Exp. Date 

Name on card-

Signature of Card Holder 

Fees 

The base fee structure for M&M '95 includes great savings if you register 

in advance. Postmark your registration by Dec. 16, 1994 and you'll 
receive $25 off the regular conference fees and an early bird gift! 

• PPA members: $295 advance fee; $320 after Dec. 16, 1994 

• Non-PPA members: $345 advance fee; $370 after Dec. 16, 1994 

• Early Bird Clinics: $20 per program. On-site registration only. 

• Ann Monteith's "How to Take Control of Your Photography 

Business" program: $25 if registered for M&M '95; S 100 otherwise 

'Also, members of PPA's Marketing & Management program receive a 
$30 discount savings on their conference fees. 

NOTE: Workshop fees include admittance to the trade show and three 

lunches (Monday, Tuesday, Wednesday), as well as daily refreshments. 

There is a $25 administration fee for cancellation after Dec. 16, 1994. 
There is a $20 service fee for returned checks. 

The Denny Manufacturing Company 
P.O. Box 7200 • Mobile, Alabama 36670 
205-457-2388 FAX: 1-205-452-4630 

More info? Circle 45 
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PROFITABILITY 
I 

It's what you shoot for. But how do you get there? Is it luck? Hardly. By 
knowing who and what you are as a business, and understanding where 
your business is going, you can speed down the road to profitability. 

M&M '95 "Getting Down to Business!", Jan. 1 S-19, 1995 in Las Vegas, 
features an outstanding lineup of speakers who will share their expertise 
and experiences with you. And with additional sessions such as Early 
Bird Clinics, the Trade Show, and other special events, you'll gain valuable 
insights into the latest studio marketing and business management 
techniques, all in one comprehensive conference. 

PROGRAMS 

Special Added Bonus - Business Basics 
"How to Take Control of Your Photography Business" 
Ann Monteith, M.Photog.Cr., A-ASP 

Do you run your business, or does your business run 
you? If you don't know what's ailing your business, let 
Ann's workshop show you. This program covers solu-
tions to marketing and management problems, the  ; 

requirements for operating a studio as a profitable business, and a 
variety of other business topics. Participants receive Ann's Business 
Plan Workbook, which contains all the materials you need to take 
control of your business. 

Sponsored by Marathon Press.  Marathon Press Inc  

NOTE: Ann Monteith's full-day program on Jan. 15 is available for an 
additional $25 for M&M '95 registrants, or $100 for non-registrai,.s. 

Keynote Speaker 
Positively Outrageous Service" 
T. Scott Gross 

The conference's keynote speaker, Scott is the well-
known author of the popular book, Positively Outrageous 
Service: New and Easy Ways to Win Customers For Life. 
Scott's Positively Outrageous Service (POS) participative 

marketing techniques will help you identify what your customers really 
want, capitalize on trends new and developing, identify opportunities to 
serve outrageously, and invite the customer to play and create compelling 
word of mouth. Sponsored by Eastman Kodak Company. 

144 
Children's Portraiture 
"How to Sell Your Children" 
Dennis Craft, M.Photog.Cr., CPP 

Dennis will share how to develop and promote a 
successful children's portrait business. The noted 
children's portrait photographer will discuss how to 
discover your market, as well as how to create and 

apply marketing and promotion tools, to build a profitable children's 
business. As a spokesperson in PPA's "Once Upon A Lifetime" national 
marketing program, Dennis will also cover sales methods specifically 
for children's portraiture. 



they walked through the studio door. "Re-

16 
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Portrait Value 

"Rare Insights: The Creation and Marketing of 
Fine Portraiture" 

Mark Brandes, M. Photog. Cr. 

Mark will share with you ways that photographers can 
stimulate their own creative process, apply this to their 
own work, and in doing so, set themselves apart from 

their competitors. If a photographer's images cannot be distinguished 
from their competitor's, then the price charged becomes the means by 
which the client decides who will create their portrait. 

Technology 

"Profitable Uses for Today's Technologies" 
John Hartman, M. Photog. Cr., CPP, A-ASP 

Tap into the digital revolution with John, who has 
harnessed the power of technology to triple his business 

in six years without additional staff. He'll demonstrate 

how he creatively uses computers to design compelling 
marketing pieces, run his studio, increase sales, demonstrate product 
lines, and prospect for new business. In this interactive multimedia 
program, you'll also see real-world uses for digital imaging in the small 
portrait photography studio. 

Marketing 

"Management and Marketing That Equal Profits" 
Evelyn Lageman, Cr. Photog. 

Evelyn's program highlights techniques that will excite 
studio owners about the potential for success. This 

marketing virtuoso will discuss the "P's" that equal 
profits, such as pricing strategies, promotions for 

most product lines, product value, public relations, and personnel. 

Weddings 

"Operating a Successful Studio on a Shoestri/1g" 
Mark Karlsberg 

Take a tour of Mark's award-winning designed home/ 

studio in this presentation. Mark will demonstrate a 
clear approach to work flow management, and how 
computers have helped increase individual wedding 

order sales, cut operating and advertising expenses, and allow time for 
business expansion and image projection. The program also explores 
his approach to establishing positive vendor relations and referrals. 
Sponsored by Art Leather. 

t �I' LEATHER 

Legal Issues 

"Legal Issues Facing Professional Photographers" 
Jonathan Howe 

It's no surprise to say that we live in a litigious society, 
with more lawyers in the U.S. titan any other country in 

the world. Having served as PPA legal counsel for more 
than 15 years, Jonathan will provide you with a working 

knowledge of the law in areas such as independent contractor status, 

copyright, wage and hour laws, basic corporate law, liability issues 
involving breach of contract, and other subjects. 
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they can apply toward a PPA degree. For 

additional details about M&M '95, see the 

brochure inserted in this issue of Profes-

sional Photographer.  116 

REGISTRATION 

YES! PI/ be in Las Vegas to attend M&M '95 "Getting Down to Business!" 

To register for M&M '95, choose one of the following three options. 

1. Mail the completed registration form to PPA at 57 Forsyth St. NW, 
Suite 1600, Atlanta, GA 30303-2206. 

2. Fax the completed registration form to PPA at 404.614. 6401. 
3. Call PPA at 1 •800 .786.6277. 

Name (Please print or type) 

A-ddress 

City/State/Zip 

Phone/Fax 

Are you a PPA member? I -I Yes ;_ ] No 

PPA Member # 

Are you a PPA M&M Program member? •  (- Yes ( (No 

Do you want to attend Ann Monteith's "How to Take Control of 
Your Photography Business" program on Jan. 15? 

❑ Yes ❑ No 

Have you ever attended the PPA M&M Conference? 

❑ Yes ❑ No  If yes, when? _ _ _ _  _ 

Payment Method 

❑ Check ❑ Visa [l MasterCard i_ )American Express 

Credit Card #  Exp. Date 

Name on card— 

Signature of Card Holder 

Fees 

The base fee structure for M&M '95 includes great savings if you register 
in advance. Postmark your registration by Dec. 16, 1994 and you'll 
receive $25 off the regular conference fees and an early bird gift! 

• PPA members: $295 advance fee; $320 after Dec. 16, 1994 

• Non-PPA members: $345 advance fee; $370 after Dec. 16, 1994 

• Early Bird Clinics: $20 per program. On-site registration only. 

• Ann Monteith's "How to Take Control of Your Photography 
Business" program: $25 if registered for M&M '95; $100 otherwise 

'Also, members of PPA's Marketing & Management program receive a 
$.30 discount savings on their conference fees. 

NOTE: Workshop fees include admittance to the trade show and three 
lunches (Monday, Tuesday, Wednesday), as well as daily refreshments. 

There is a $25 administration fee for cancellation after Dec. 16, 1994. 
There is a $20 service fee for returned checks. 

The Denny Manufacturing Company 
P.O. Box 7200 • Mobile, Alaba ma 36670 

205-457-2388 FAX: 1-205-452-4630 

More into? Circle 45 
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M&M '95 INFORMATION 

Early Bird Clinics 

You are invited to take advantage of up to 8 two-hour, continental 
breakfast-included sessions, featuring business programs from 
exhibitors and PPA. For example, the Las Vegas chapter of the Public 
Relations Society of America will present a program on the value of 
public relations in your studio. This value-added benefit is a great way 
to start your day. On-site registration only. 

Trade Show 

The M&M '95 "Getting Down to Business!" trade show features the 
latest marketing and management products and services, from a wide 
array of exhibitors 

For PPA M&M Program Members Only! 

As a member of PPA's Marketing & Management information 
program, you receive a discount to attend this conference, plus can 
take advantage of a special members-only rap session where you can 
discuss specific business questions and concerns. 

Location/ Accommodations 

M&M '95 will take place at the Las Vegas Hilton Hotel in Las Vegas. 
You can take advantage of a special discounted room rate of $75 per 
night. Housing cards will be sent to conference participants upon 
receipt of their conference registration. 

Transportation 

United Airlines is the official airline for M&M '95. Special fares are 
available through the United Airlines Meeting Services Desk. To take 
advantage of this offer, you or your travel agent can call United Airlines' 
toll-free number at 1-800-521-4041 and ask for Star File #551AZ. 

Allstate Car Rental has been selected as the official car rental provider 
for M&M '95. Special discounted rates have been arranged for all 
attendees. Allstate Car Rental discount registration cards will be sent to 
conference participants upon receipt of their conference registration. 

Achievement Merits 

PPA members attending M&M '95 receive two Achievement Merits 
which can be applied toward a PPA degree. 

Recertification Credits 

PPA Certified Professional Photographers attending M&M '95 qualify 
for two days of attendance credit which can be applied toward CPP 
recertification. 

PP of California Photographic Business and Arts Degree 

PP of California members attending M&M '95 receive credit which can 
be applied toward receiving the affiliate's Photographic Business and 
Arts Degree. 

'95 

GETTING DOWN TO BUSINESS! 
January 15.19, 1995 

Las Vegas Hilton • Las Vegas, Nevada 

SCHEDULE OF EVENTS 

Saturday, January 14 

3:00pm - 6:00pm • Registration 

Sunday, January 15 

7:30am - 6:00pm • Registration 

8:30am - 5:00pm • Ann Monteith 

Monday, January 16 

7:00am - 6:00pm • Registration 

9:00am - Noon • T. Scott Gross 

Noon - 1:30pm • Lunch 

12:30pm - 3:00pm • Trade Show 

3:00pm - 5:00pm • T. Scott Gross 

Tuesday, January 17 

6:00am - 6:00pm • Registration 

7:00am - 9:00am • Early Bird Clinics 

9:00am - Noon • Dennis Craft 

Noon - 1:30pm • Lunch 

12:30pm - 3:00pm • Trade Show 

3:00pm - 6:00pm • Mark Brandes 

Wednesday, January 18 

6:00am - 6:00pm • Registration 

7:00am - 9:00am  Early Bird Clinics 

9:00am - Noon John Hartman 

Noon - 1:30pm • Lunch 

12:30pm - 3:00pm • Trade Show 

3:00pm - 6:00pm • Evelyn Lageman 

7:00pm - 8:30pm 

M&M Program Members Rap Session 

Thursday, January 19 

9:00am - Noon • Mark Karlsberg 

Noon - 2:00pm • Lunch (on your own) 

2:00pm - 5:00pm -Jonathan Howe 



they walked through the studio door. "Re-
member, you are only as good as your 
customer's last visit," he said. 
In addition to Gross, other M&M '95 

speakers include: Dennis Craft, M.Pho-
tog.Cr., CPP, who will share his secrets for 
developing and promoting a successful 
children's portrait business; John Hart-
man, M.Photog.Cr., CPP, AASP, who will 
demonstrate how he creatively uses com-
puters to design compelling marketing 

IIA O� 
GETTING DOWN TO BUSINESS! 

January 15-19,1995 
Las Vegas Hilton • Las Vegas, Neva&i 

nieces, run his studio, increase sales, and 
prospect for new business; and Evelyn 
Lageman, Cr.Photog., who will discuss 
pricing concepts, personnel, promotions 
for product lines, and public relations. 
Joining them on the program are Mark 

Brandes, M.Photog.Cr., a portrait market-
ing specialist; Jonathan Howe, PPA's long-
time legal counsel, who will talk about 
several legal issues facing photographers 
today; and Mark Karlsberg, winner of Art 
Leather's Marketing Award in 1992. 
The registration fee for PPA members is 

$295 before December 16, 1994, or $320 
after that date. Members of PPA's Market-
ing and Management Program receive a 
$30 discount. The fee for non-PPA mem-
bers is $345 before December 16 or $370 
afterward. For an additional fee of $25, 
conference registrants can attend a full-
day workshop on Sunday, January 15, 
taught by Ann Monteith, M.Photog.Cr., A-
ASP. Anyone not registered for M&M '95 
can attend this special program for $100. 
Monteith's presentation, "How to Take 

Control of Your Photography Business," cov-
ers solutions to the marketing and man-
agement programs that she sees most fre-
quently in her work as a teacher and con-
sultant to hundreds of studio business 
owners. It includes important insights into 
the requirements for operating a studio as 
a profitable business as well as tips that 
will improve your business skills immedi-
ately. As a special bonus, workshop par-
ticipants receive a free copy of Monteith's 
Business Plan Workbook. 
PPA members who attend the confer-

ence receive two achievement merits that 
they can apply toward a PPA degree. For 
additional details about M&M'95, see the 
brochure inserted in this issue of Profes-
sional Photographer. 
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" wal, gnu 
with Super-Smooth Adjustment 

H erll ot e 

Model PG4001 ML MonoLight Price 

Only $200 
Lower Priced Model PG4000D S1 CJ O 
Minus Modeling Light 

ORDER DIRECT 
Credit cards accepted. 

The Model PL4001ML monolight features a gray, 
high-impact plastic case. vented on all four sides for 
cooling. The vents are baffled to prevent penetration 

and damage from slender foreign objects and 
to safeguard the user from high voltage. 
Weight of the light is only 2.5 lbs. The GN 
is 150 using ASA 100. Generates 150 
WS, 150 Joules. 
Each light comes with a remote con-

trol to operate the power selector, 
flash-to-test switch and sync jack to 
photo slave. Included is a 40 watt 
modeling light with an independent 
on-off switch. 
The PG4001ML has a truly 

unique stand adapter. Its ratchet 
handle employs friction grip at the 

swivel, not ratchet, and the adapter fits 
e"—%" stands or %" to %" thread with 
a special stud attachment included. The 
adaper has a built-in umbrella holder which 
Permits proper alignment of the umbrella ( 
with the light.  

w n) 

PHOTOCA Nu  , 

Pilu,;,e. 

I. 110 non r'° 
EWOUSE 

PO Box 3365. Boarclni.in (ill  13 
Toll Free 800-521-4311 • FAX (216) 758-3667 

More info? Circle 44 

0  The Yno ­,*� 
9 Yarc"s 

Save 17 '�, on every single one of our muslin backgrounds — all sizes, all 
colors! Take advantage of year-end close-out prices to gear up for 
Christmas portraits. See pp. 34-41 in our '94 catalog for our full line of 
muslin backgrounds Then order direct and save 15n) off catalog prices: 
1-800-844-5616. For 24-hour catalog service, press I on your touch-

phone Or write for a FREE catalog. 

SAMPLE SAVINGS , . I 
Muslin Type 

Value Line 

Value Line 

Value Line 

Master 

Master 

Master 

Master 

Size  Normally  Now  YOU Save 

lox 10  $9900  5 84.15 S 14.85 

10x24  $179.00 $152.15 S26.85 

1600  $499.00 5424.15 S74-85 

10x10  $179.00 5152.15 $ 26.85 

10x24  5279 00 S237.15 S41-85 

12x20  $329.00 $279.65 $49.35 

16x30  $599.00 5509.15 $ 89.85 
OFFER GOOD THROUGH DECEMBER 3I 

The Denny Manufacturing Company 
P.O. Box 7200 • Mobile, Alabama 36670 
205-457-2388 FAX. 1-205-452-4630 

More Info? Circle 45 
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Multicontrast Classic 
A look at Agfa's new warm-tone, fiber-based multic rade paper 

By Don Emmerich 
M.Photog.Cr. 

this photograph titled "Alorning Mist," was printtYl or, Atga's new Multicontrast Classic variable-contrast, fiber-based, black-and-white paper. In 
a side-by-side comparison, Don 6nmerich printed the same photograph on Agfa Insignia single-grade, warm-tone paper. The results showed 
no discernible differences. Multicontrast displaYed excellent tone reproduction, impressive shadow detail, and a delicate gradation in highlights. 

Black-and-white photographs make a personalized statement of the photog-
rapher's interpretation of tones. Great 

efforts are made in printing to capture tones 
correctly; therefore, photographic paper is 
of fundamental importance. After all, an 
image is only as good as the paper it's print-
ed on. There are a number of new black-
and-white papers on the market today, 
many of which give images more depth 
and warmer tones than ever before. None 
that I've tried are as good as Agfa's new 
Multicontrast Classic. 
Multicontrast Classic is a fiber-base, vari-

able-contrast, black-and-white paper that 
gives exceptional warm tones and versa-
tility—a unique quality in a variable-con-
trast, fiber-based paper. Agfa has combined 
the test qualities of Multicontrast KC pa-
ler, which features a good variable grade 
range, with the warm tones of fiber-based 
Insignia pater. The result is a pater with a 

variable grade range of No. 0 to No. 5, 
and an emulsion that is sensitive to blue 
and green light, giving it excellent contrast. 
What I like hest about Multicontrast 

Classic is that it produces a photograph 
very similar to one printed on Agfa In-
signia paper. 1 have always liked the 
warm tones of Insignia in scenics and 
portraits, and this new paper delivers the 
same fine qualities. For a side-by-side 
comparison of the two papers, I printed 
my illustration "Morning Mist" on Multi-
contrast and Insignia papers. After mak-
ing the prints, I couldn't discern a differ-
ence between them. I had to check my 
marks on the back of each print to see 
which was which. 
The "Morning Mist" that was printed 

on Insignia displays excellent technical 
qualities: a delicate gradation in the high-
lights, good separation throughout the 
middle tones, and details in the shadows 

as well as deep black areas. The image is 
further enhanced by the warm-tone char-
acteristics of the paper. 
Notice the excellent tone reproduction 

in the print made on the Multicontrast Clas-
sic. Like the Insignia, it has a very nice del-
icate gradation in the highlights. The diffused 
highlights of the mist is separated tonally 
from spectral highlights, which are repro-
duced as white paper. Multicontrast Clas-
sic held the fine detail throughout the 
highlights, middle tones, and shadows. It 
achieved detail in the middle-tone, shad-
ows, and kept the blacks black. This gives 
the print a three-dimensional quality. 
The variable speed of the Multicontrast 

paper enables it to better handle detail 
from an underexposed, flat, or very thin 
negative. In fact, it delivers exceptional 
quality over a wide range of negatives, 
producing crisp, vibrant whites, a full scale 
of grays, and rich, warm blacks. 
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Processing 
I usually target my processing times be-

tween two and six minutes. I don't advise 
processing in a shorter period of time be-
cause it tends to reduce the D-Max capa-
bilities of the paper. The beauty of Multicon-
trast Classic is that it doesn't require any 
"split developing' to get one;half or one-
quarter grades. You can simply dial the 
color head to achieve it. The days of split 
development are almost a thing of the 
past, thanks to the improvements with the 
variable speed papers. 
Choose exposure times that will pro-

duce prints with optimum density in the 
given developing time. Slightly longer de-
veloping times (up to a maximum of three 
minutes) are not critical as a rule. If possi-
ble, the specified fixing times should not 
be exceeded. The Adaptol, Agetol Liquid, 
and Metinol developers, and the Acidofix 
fixer can also be used, but bear in mind 
their special features. Other standard 
black-and-white paper developers and 
fixers are also suitable. 
Although fixing times should not be 

shortened from the manufacturer's recom-
mendations, excessive fixing undermines 
print tone and produces bleached highlights. 
Wash time is extremely important. Depend-

AUTHORIZED ELINCHROM DEALERS 

AZ 
AZ - Sunset Photo, Tucson 
AZ • Tempe Camera. Tempe 
CA - Bear Images, Palo Alto 
CA - Bel Air Camera. Los Angeles 
CA • Discount Photo Supply, San Jose 
CA - Flashlights, Los Ang9eeles 
CA • Samy's Camera, to  nta Barbara 
CO - Robert Waxman Inc : Denver 
CO - The Camera Trader ynglewpod 
DE -Cameras Etc, Newar , ilmin ton 
FL - Great National Camera. W Palm Bear" 
FL - World Wide Fotc. Miami 
GA - Pro Photo Resources, Atlanta 
IL - Hel,x, ltd Chicago 

Agfa's recommended processing times for Multicontrast Classic 

Process Time 
Process Solution  68̀F  86'F 

Developer Multicontrast Developer 
Standard Dilution 1:4 

90 t 10 sec. 70 t 10 sec. 

Multicontrast Developer 
Economy Dilution 1:6 

110 t 15 sec. 90 t 10 sec. 

Neutol Liquid 1:7 90 t 15 sec. 60 t 10 sec. 

Neutol Liquid 1:11 120 t 15 sec. 90 t 10 sec. 

Neutol neutral/warm 90 t 15 sec. 60 t 10 sec 

Stop Bath 2 percent Acetic Acid 30 sec. 

Fixer Agefix 1:9 
Agefix 1:7 

240 t 60 sec. 
120 t 60 sec. 

Wash Running water over 50"F 
Running water under 50'F 

20-30 min. 
30-40 min. 

ing on agitation, temperature, and water dis-
placement rate, the wash times should be 
15 to 30 minutes with a hypo clearing agent; 
20 to 40 minutes without one. I believe all 
fiber papers should be toned, if not to neu-
tralize color casts, at least to ensure that 
you will have an archival-quality print. 

. 

Toning 
I prefer to use Kodak Rapid Selenium 

Toner, which changes the image into a sil-
ver selenide salt, and usually increases the 
D-Max and contrast whether there is a 
change in color or not. Some photogra-
phers use selenium toner with neutral or 

elinchro m 0 
S WISS M A DE STU DI O FL AS H S YSTE M 

Elinchrom offers a full line 
of exceptional Swiss-quality, 
Studio Flash Systems that are 
noted for durability, ease of 
use and tremendous versatility. 
Included are: Elinchrom self-con-
tained Compact Units, EL 250, 
EL 500 and EL 1000 range in power 
from 250 to 1000 w-s; Elinchrom 
Super Fast Compacts EL 250R, 
EL 50OR and EL 1000R that have all 
cf the features of Compact Flash 
Units plus ultra fast flash duration. 

In addition, there are Pack Systems 
including the Classic and the new 
Micro AS in 1500, 3000 and 6000 w-s 
of power. All offer unsurpassed 
versatility. Lampheads designed ex-
pressly to complement Elinchrom 
Power Packs are available in flash 
durations from normal to extra fast. 
Control panel layouts are common 
throughout the system and let you 
mix units of different power with-
outconfusion. All models incorpo-
rate the unique loc&7:  

ring and accept the entire 
range of Elinchrom System 
Accessories. See them at your 
nearest Authorized Dealer or 
contact: Bogen Photo Corp., 
565 East Crescent Avenue, 
Ramsey, N. J. 07446-0506 
(201 ) 818.9500 

We don t r  sell anything 
we wouldn t buy ourselves. 

IL • Marquette Photpp Chicago 
IN - Modern Photp Offset Su  N. Indianapolis 
IN  Roberts Distributors. Indianapolis 
KY - K & R Photographics, F[ Mitchell 
KY • Whittenberg Photographic, Louisville 
MD - Apbey Camera Shop. Batimore 
MD • Photo Pro. Kensir)gton 
MD - Service Photo, Batlttimore 
MA • Barbizon Light of New England, Woburn 
MA - SBI Sales. Boston 
MA • W B Hunt, Melrose 
I M • Adray Appp lance Dearborn 
M - audio Center Photo raphic Ann :.r;;cr 
MN -'.]tional Camera, Golden valley 
MN- :,on Graphic Products, St Paul 
MO - " Photo Stockhouse, St Louis 
MO-  7ependent Photo Art, Kansas City 
MO - :. SC. lief & CO. St Louis 

NJ • Le Camera. Mercer. 
NJ - Pro Set, West Pate 
NY - Adcrama Camera, '. 
NY - Arista Camera. Bronxrm� 
NY • B & C Photo Supply, Elmira 
NY - Q & H Photo NVC 
NY • lambridge Camera. NYC 
NY - Flash Clinic. NYC 
NY • Hahn Graphic, Rochesf2r  _ 
NY - Ken Hansen Photographic 
NY Lens & Repro EpuiQment NYCC 
NY-  Location  r'oiX,nikeeNpc 
NY  Professional  o[o Supply, YC 
NY - PrOFoto. NYC 
NY - R2ele's Inc . Schenectady 
NY - Reflex C mera, St James 
NY - Tuthdls. On gqhamforrtt 
NC - Camera WO,Id. C",%,borO 

OH 
OH  
OH  
PA - 
PA - 
PA -
PA - 

TN 

TX - 

UT -
WA 
WI 
WI - 
WI  

More into? Circle 46 
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Buy Portability 
Buy Westcott 
Light control has never been this 
simple. These flags and scrims 
collapse and pack easily. 

Best of all, you can interchange 
fabrics quickly and get on with 
the job. 

Available in standard sizes (12" x 18 
18"x 24" and 24"x 36") and standard 
fabrics — single, double and triple 
net black, one- and two-stop silks 
and black block. 

Frame arms swing out to a 90 
degree angle from the crossbar and 
lock into place by means of a slide 
clasp. Fabric covers slide over the 
frames and fasten to the crossbar 
with VELCRO'. 

/.wWtcott 
The F. J. Westcott Co. 
1447 Sumrrut Street, P.O. Box 1596 
Toledo, Olio 43603 (419) 243-7311 

Collapsible Flags & Scrims 

Easy to use 

Economically priced 

Call 1-800-886-1689 for 

information. 

VELCRO' is a r x1̂  , d trademark for fasteners of the 
velcro Ccmpan — 

Copyright 1983 The F J. Westcon Co 

More info? Circle 47 

TRIGGER GRIP 
FLASH BRACKET 

is 

1'Y I HODUCI URI, UST PRICE: 

/Si mr.wrl) ) 

$1.100 

$PE9J6LEt:AT1J)Rf 5_ 

• Tripod socket 

• Smooth action trigger 

• Adjustable flash height 
•'No-twist- mounting plate 

• TRVBounce automatic stop 
• Universal locking shoe for flash 

• Camera specific base plate i7 models) 

- Call w unite for our current catalog 

LINDANL SPECIALTIES, INC. 
1't t W ),% 13(0, 1:1kh.at1, IN Pli1.5 

Phony ( 219) 264.1.560 rite (219) 294.6418 

� � ?�" .�: =, = mac.: �.='�= —.:�• 

warm black image tone papers to increase 
tonal scale. I recommend using a toning 
solution made up of one part Kodak Rapid 
Selenium Toner and 20 parts hypo clear-
ing agent at working solution strength. 
The print tone is primarily a character-

istic of the emulsion. It depends on the 
size and structure of the processed image 
silver. Large grains of silver produce a 
colder print tone and finer grain structures 
produce a warmer tone. The tone of 
black-and-white photo papers can be var-
ied within narrow limits by the develop-
ment and special treatment. 
According to Agfa, the print tone of 

Multicontrast Classic can be varied within 
limits. In cold-tone developer (Neutol BL), 
Multicontrast Classic produces a slightly 
cold tone. In neutral-tone developers 
(Multicontrast developer), Multicontrast 
Classic has a neutral tone. In warm-tone 
developers (Agfa Neutol liquid wash), it 
has a more warm-black tone. 
However, I found little difference in the 

print tone of the image when using a cold-
tone developer versus a warm-tone develop-
er. The Multicontrast Classic tone is a func-
tion of the paper base the emulsion is 
coated on. The paper base is the same as 
Insignia's, which really lends itself to 
warm tone. 
Agfa recommends toning with Agfa Vi-

radon. It has an advantage over other ton-
ing solutions in that the contrast of the 
prints is unaffected. Agfa recommends us-
ing its Viradon 1:50 (1 part Viradon to 50 
parts water) Stop bath—necessary to pre-
vent post-toning in the wash—for one to 
10 minutes (depending on intensity need-
ed), and wash for two minutes. 
After the Viradon, prints should be sta-

bilized with Agfa Sistan. It protects them 
from environmental pollution, which 
causes a reddish to yellowish-brown dis-
coloration in the highlights. It can eventu-
ally destroy a print by changing the image 
silver into colloidal silver. 
After the final wash, the prints should 

be placed in a solution of 25ml Sistan + 
975ml water for one minute, then dried. I 
use Selenium toner, which changes the 
color of the print slightly, depending on 
the amount of toning time and the dilution 
of the toner, but intensifies the black and 
makes the print less susceptible to deteri-
oration by various pollutants, 

Don Emmerich, M.Photog.Cr., is technical 
editor of Professional Photographer and 
co-operator of Emmerich Photography, Denver. 
His clients include Avis, Mobil Oil Company, 
Buick Motors, and IBM. The award-winning 
photographer has several portraits showcased 
in the PPA Loan Collection and presents 
seminars on commercial photography. 

More info? Circle 48 
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PHOTO-VIDEO 

"THE PROFESSIONAL'S SOURCE" 
For Orders & Info Call 

800-947-9964 
212-444-6664 

119 WEST 17TH STREET - 

Mm II 
II♦ � J 

For Fax (24 Hours) 

800-947-7008 
212-242-1400 

NE W YORK, N.Y. 1001 1 

PROFESSIONAL STROBE, TUNGSTEN, STUDIO & LOCATION LIGHTING 

TUNGSTEN LIGHTING UNITS 

STUDIO LIGHTING 
510001000W 2 iAi ^10floo0 kit 324.% 
575001500W 3IQM De,0101o0d kit 424.95 
'57100 120OW1 1ocuslrq quart kn 359.95 
'51800 1800Vr-3laustnp quart kd.359.% 
11.3 180 M  3 tocusnlp TIMM kit 549.% 

•0. Flo=ing Light 

ARRI 
FRESNELS 

30OW - 65OW - 1000W 
200GW - 500ow 

ARRILITES 
60OW - 65OW - I OOOW - 2000W 

CAL 

CALL 

FILL LIGHTS 
SOR 1000 - Son 20M 

flood IODD  CAL 

fn mI1 and Arrillte K,rs Av bole 

B E S E L Ej 3 

mnlal000 500 
Oran 750 
PhsOnood 500 Lo,.+' 
Quart 750 LoTano' - 

49.: 
N.: 
172.% 
554.% 

S mithLVictor  O W �' ' 
pMOTOfl000 REFLECTORS 
'to" Cool' DIM — Heads 

A 50-A80 A100  46.95  LAMP HEADS 

A120.  58.% A160  135.00  Pm.LRe  TMA-Loe  LIMM Lee 
OUARTZHEADS Vold  Dmroid  Sonirte 

7170 w1L mD. %.00  710  121.15  I.LAe  DP La,  LpIA-Aray 
]70. .139.00 740 149.00  750.155.00 
760  IZ95  770  N.% 060 89 %  OUTFITS 

S.Y. STANDS  VP 96  TI 90  01.97  TO-96  D2.94 
S-7  21.%  S"3  34 %  Vp.95  Ti-91 ..0193  .1097  D2 % 
S4  3' 7IT 5T A 95  Pi 93  T1"92  01 %  1098  D2"91 

STUDIO KITS STANDS LIGHTS.  71.92  VP.97  11-94  I0-%  02 M 
(AMPS, STANDS A CASE 

N82'A121pn; F.'l.. �.!....  154 %  or 98  VI-90  ITT 92  DP1 91 OPT 92 
K6' A �3I,;;,• ;I,.-�t:'.:  154 %  OPT 93 S2-91  5292  52.93 
K83 A 1  ,..  229 % 

K22U'A' QUARTZ LIGHTING KIT 
con DO' 
2- 700-SG highs, 2 OYH lamps. 3 38"wnne 
milPeati,avosmonulp mounts ?S: 6 ,1,, 
stands. 1650 u Ymo ease 
K62 'B R quartz light) 
K102(2 light quart) 
KT '71113 light post nood) 
IT 000 (2 ki "a Hood) 
X715M (alight photo 110001 

3 oum Ulm OWN 
K63'8' SN.a K37'A 179.00 K50 A 53900 
K2R A 221.00 K71 A 171.00 Kn'A 14900 
X74  0.01 K76'A'14 WUU light) 1179.00 

279 00 
749 00 
169 % 
89 % 
19% 
119 %  ACCESSORIES 

Gran SWO  Ram-Doors 

KSASASUM  Sn1ms 

Lhna Stolid  Gel HdOers  Who 

TO-91 BASICALLY 9 KIT 
r-num, 
2 lou llpMs, w,16' Tables Mess bmpsl 
1 Onmroghl 08,16 fade Al ran,  II-
a l  1 Omm bamdoa. 1 Fal SC M 1 TOU 

how I Toll fame tAaarlN Ge1S 70mm-
stands I lotaomnt Lampak. 1 foW0mn1 

case (TO 87)  CAL 

Snows 

C% mps 

MONOLITE SELF-CONTAINED UNITS 

novatron  lflelinchrom  Photogenic 
With UV Cured Heads  WEAREAFULLSTOCKOEALER  1'11,51 n, 11,111 Y�;IM 

120  M Se  24.00 400  321.00  - AVAILABLE IN 2 O -- 
120M  1:.00  240M5  24.00 

NEW' Mmiae 300 (2I gnt kit)..... 1219.% 
NEW- Mn Studio MAOm 252 KM... .1%0.00 
SPECIAL' Orson SOnbox 1 r X LM,, 39.95 

broncolor  
B&H SPECIAL 

L t. 

FF FREIGHTON DAMC01 DR fOLHPMENT 
PPEO W 400E CONIINI NIA USA 

IMPACT 

FLASH HEADS 
Complain wi Power G Sync. Forts 
r/FiaatluSo i MaOal  Limits 

Impact 21 .49.00 ITo1, 1...758.00 
Impact S40 980.80  ImDaCl S80 11».00 

IMPACT KITS 
E-0. Kit 
Sup, E.  ;', k 
Clot  Kit 
EXpen Kit 
rata Kit 
Cuessc Kit 
FIOen KIT 

ACCESSORIES 
llma w Re6Kta 

StandardRelbcla ISM, m W,!,Wde Angle Redder 

Foneycoip0 GM So 
Bain Doan (STD Aeh 
SdWp1n Rene w 
HateiFnrto to son e, 
Gm DI M (Sought He : 
Spa Anacarent 
urpoll i 106.0  SO 
.Mvv 
Coot S dot 
Im l stand left l 
Impart BaCMlgnl Stan; 
IRI TranUnitte 
co nr Fa, Set 
Dtnuse, Se 
Sher lNnt,10a 
wMe or (tan..  .. 

BRONCOLOR PRO 

1499.00 
799.00 
7975.00 
399500 
7490 00 
40.00 
5500 00 

% N 
4 00 

010  
15 00 36 00 
765 00 
150 N 
135 10 
699 00 
315 00 
34 N 
400 
A4 N 
69 00 
235 00 
36 00 
sN 
0 00 
nN 

I. flathlube 6 Mod 11gk11 
epti Mo. PulsoT lashes. Access 

Mr,ml-.I. 3F; n�.  IAN 00 
80 609  1490 N 

SELF CONTAINED UNITS 
20X7 Pohn. 1250  319 % 
2%49 Pr bsca 2500  367 % 
20550 pfOYKa 1750 La K4  976 % 
20552 prionea 125 D 25 M I  k1l  1020 N 
20564 2500 La KN  ;ON N 
20702 ENKatm EL-750  419.00 
20707 ENKNom E1500.  SBA N 
20706 EMdran EL 1000  91600 
20710 ENKhan E125M  6% 00 
20711 EYNhan EL-50001  199 00 
20712 ENKNom ELAOOOR  1236.0 
77090.1 am Loc Kn w.Q-EL 2%  12n.00 
20'66 FYWpn la 70.1 FL 250' 14 500 13N.N 
707720 Anr/e0m La KK W2 EL 5W  14R.: 
20773 EIWJken La KitW2 EL 1030  2132.00 20771 [YdXgn La M 087 fl 500 {' TI'000 1816  00 

26148 27-.27' $dtb0.  214 % 
26150 39'X39' Solmor  229 % 
26154 28-X61' RtcU LpMWm  539 % 
2615657'.57' Wad, LgMhaa  579 % 
261587J-rh r, „)�'••.̂�  624 % 
26161 "  S,9 % 

SUNPAK 
Comp. WAlato tube 8 model lamp 

MS-4000  319.95 

BASIC SYSTEM 
Co osts of Monad 5' Rabdor Ur l 
MS 4000 Bin  Systm  311.25 

LOCATION SYSTEMS 
COn lists a (2) Monads (2) 6' Rero+Ir.,� 

521 FL sidlme C -12) Fodmp Y,Q2 UmbraAS(1) Slandrd Car,, 

4000 Locat­ S;•.ta-  4009 % 
PRO STUDIO SYSTEMS 

12) i6' Ba pa,trrd  16 D:n.tie"1�:+Irr 

121 Caster Stands 
MS 40M Pro S1Ud' Sys em  117915 

DCConv )Red lume(yrre Raft ry  14.95 

NONOLIGHI ACCESSORIES 

6' Renectol  n 95 
17 54 95  16'  N.% 
6.4 way BUMon  :.% 
12'2,,y  64.95  15' 2 kaY  N.% 
12'1* Holder, 5495  HOFA Holder 59.% 

6'GPJ  54.%  1?* Old  64.% 
Snow  N.%  Flaudua Corer 21.% 
11,•'!wrig lamp Red  Z2  95  

J calrvelg rash  N 00 

AM % 
439 % 

:. 365 00  299 00 

I 
26 00 

Ili Lasd ? Powmnipr.is r 189 00 
gI W' DPC P aslK Case I PowI'll, . % 00 
I 1,,h Vr TuDe aata  12 00 
PI 10 Kit  46.N  Pi '1 KIT  589.% 
PI .71101  INS 00 PL 90 Kit  589 00 
A10166  23.% A10151  4.% 
AF 65  N.: AE 66  69 % 
Af 67  76.% AF :9  139 % 

Britek 
PRO M STUDIO FIASH 

• 500 wnIGN2801 • Fu1. 12 114 Power • lrypp 
sec Duran— • BupI In Sti a  UP'f,1r'.i Rt 
hector P MW,r,e LdmD Cover IIJryy A•.I� �•î 
,amt AC S DL Cords  349- 

PRO. 7: Same 
as4 " w-15008  42995 

ACCESSORIES »PRO STUDIO FLASH 
3035 Narrow Reflector  39 % 
30D 400 m IooO Aeilodm  69 % 
303F300mm hood A ~.  495 
3081 Sena o: 3!115 iknei e­': "  3495 
3267 Bamd+,  !'..:.y..l  7695 

PR  STUBO FIASH oUTT ITS 

Son PRO TRAVEL Mi 
CSNNN eF 2�Pro 500 MorWlylb Akrumdata 
ifloches. 1 - HS $00 ill ~ W/un!preW n 
Wor 2. 8' Ligon Stands. h 10 L19M Stand .1 
43- S1 , Umd w i Stmdan 1 1, er I 
BamdOa 1 SN of Cased hoer, I L'9m sum 
Bap 1- Ka eery Case  00000 

HS MONOLK M A ACCESSORIES 
113.1000.220 w1s IGN 1501.4 set NecyckW 
1,- - run S HIM Power • Blame Slave • n 
duties. Umb.0 RelNctor Pmftk4,e I amp 

B Pe I . Moldski Lamp AC  189'00 

HS- W- 200 w: s IGN 115:  159̂ 

ACCESSORIES 11 NS MONOL IGHTS 
1611 SbMatn R611rX.t0; 1 t; Onin1  1 / : 
3627 Namooas 1' S;ardaw Rene'"  25 : 
3620 Coto' 1 me+ Set I' Birndays  13.15 
3613 ;vX>e Retw•n. 4.00 3615 5n0'H  23.% 
3Ea 1 1$ X 1 5. SOnDo.  59.% 
3643 2 . 2 R Samo,  N 16 
3nrc t . t Rqd $pl[poX  X.: 

TIN TRAVEL KIT 144 rR) 
Consists a: 241SI000 MonokWm 1 AS-36 AC 
SL'w 7 8 R L•Wi, S1aMs. I E27 UgM HOM, 
" - nh' ra  2 4r tiAer L4?to In Barn. 

594• 

5�  1-iY 

� ' 

DYNA-LITE 
POW[A PACKS 

M500x1  CALL M&" 
M1000M  CALL  M7000X/ 
NEWT Oi l 

CAI 
cAl 
CAL 

FLASH HEADS 
1010  CAL 2040  CALL 404U  CM I 

SPECIALI 
LBfSOn 17 AL SORbOX  399', 

OUTFITS 
M512L PS  'CAL  MS23C I",  ::CAL 
M8121 -PS  'CAL  M82 W PS  ••CAl 
1,11121. PS  'CALL  M173C PS  ••CAL 
M528TPS  CAL  MB30T ►S  CAL 
•Paa1. 7 NxM. 11Me .1 Yiaah. GaA 
•'7 PAFka. 3 Heads. case 

AVAIL All F IN 270Y 

102  274.06 
101  wl.: 
2%Vf  40.00 
202 À 

Zones 

Spa Pr" I  77/.00 
BLACK LINE KITS 

405 Ecadmy I."- System  19".0 
ISM 

805 Dauer W k. System  140.05 
-5c, lraaa System  INS .N 
2401CX rush System  PSM.w 
2403CX Flash System  2M9.w 
24M cX Flan System (31gMs1  2799 N 
2100 Cx A, Teel System 1711pIAs 2400 Be 
Cola Correct t k •r<. MI M.IQ 

BLACM LINE ACCESSORIES 
14270 r U1n :4•..  ld % 
14221 ; Btaek :yq.1, r  18 % 
u2i9 r 45' Rkdw.lL  72 % 
1422511 rr RMMsa  2195 
1423016' P40.0or  75 95 
14231 18' Spats Re!i.::  42.16 
1127520 naReaa  30.80 
1419 r Grip Set  :.w 
14608 111 Gel SeH  N.N 
OMNI Case  64.1E 

k f W' W eUIL I m CON1111 
All I Iris Mod, FIa11 . Iris 

IA1Ipt 

BROWN I INf POWFN PACKS 
D i'.,  169 %  291 W 
D"  381 95  :  474 : 
U1204  Sao 91  

1 LASH MF AOE 
MW38  06.50  IAW�u  119.% 
M%  112.% Mll  100 % 

SI M LNN KIT$ 
OM-20?f2 him s41-up)  529 00 
DM 402 (1 Isim sot up)  674 % 
DM402131pM Saupl  791 15 
DM 477 f4 lots sot uor  810.% 
OM'66412 1Kim sot-up)  /N.N 
DM 604 13 W Mr, A ,  70.0 
DM Z4 I4 hpnt sot uW)  IN.: 
Car 1102 (21yht SWupl  900.: 
OM-0OM 141pA sa�uD)  1.14.00 
UM 1204 (2 qM set up)  1.10100 
DIM 1204 (4 fight see up)  I'm 
CIA 166412 light sa l  1200.00 
DM-16D4 Id IoM sot upl  1.3Be  
Cola Carded F.7llpA Kn tad  o n 
Cola CoRedad T 9384 Light KIT Add  30.0 

RACK UNE POWFFI PACKS 
405  3:.0 805  00.06 
12050%  911-p 
NFW!2401CA 1.200% 7401cx  1171.0 
2405 Cx pink  I, M.O 
4803Cx  1.074.» 

FLASH HEADS 
275.0 t 03 B 
41.00  105 

BATTERY POWERED PORTABLE UNITS 
U.EA a7anaAp 

Lu medyne 
32Z'1 

4501 
45CL J 
Ali - -1 m1h Nr Cad add 
5]00 Mtad Mr 45 SER 
ClMIyr FAS.fO• 
60 CT 1 riDryiA Bin 
60 CT.4 WA)ry-Tot Ban 
60 CT tmds.0 NehO add 
5320 D l la 60 SER 
5721 %-Go to 60 SEA 
Mat14Mr KA HDac Wahl 
TW aYo wd(t w naAl 

Ralp 1" -
Disputed ModM W A s 

4005 Taw a MAtr •«. m alook 

109 95 
5J % 
7111 % 

14' 
070; r̂ 
d5Cl 3 

129 % 
314 % 
2% % 
799 % 
A5 10 
N % 
19% 
464 % 
571.% 
20 
5616 
N% 
2425 
N% 
4 : 
79: 

GDNpLE)f OUTFITS  fAST CTCLERS 
2MN 1200 WS'1  0021 %  124 15 
24xFat rscycN  41 %  400 15  '̀'•• 
AM IA00 W 5  614 %  BOOSTERS 6 MODULES 
468xE t000A'.S  9400 % 

PACKS 
065 (20 W S 1758 95 1 34 % 
06671 Fast _,cN  318 % 
06764 4460 w s 1646 % f,  41, % 

FLASH HEADS 1N W S RATED 
001f SVMgM CON Fbao  W % 
082E C061d CON IIMd  112 N 
003 Mmerlp NMd  139 % 
004 cp6N MOMNp Head  IA7 % 

OWRTZ 11FAw N0WS RATIO 
0010  IM U  OC'.':  199 0 
0030  2E Be 03A':  229 N 

AATTfRNS 
67 96  n% 
27 %  139 % 
v :  99 95 

Minimum Shipping USA (Except AK d HI) $7.00 up to 3 lbs. Add 609 for each additional to For Ins. add 400 per S100 

024 
015 

100 % 
200 % 

31% 
15695 
n9 % 
314 % 
177 % 

CIUPGFRS 8 A A40DUlf4 
u% 
N % 
n% 
34 % 
59 % 
79 % 
94 % 
99 % 
27 % 
77 % 
97 % 

A9COR 18001 ACl $ 
Ra,u•1aDe Barka S9 %  

COMET 
was nA +u,1Mn7e0 U S A  1. 
1AT7ER1' POWERED Part ine 

Pkat.i2pp power $uDpp  CALL 
PM1.12 ftasn head  CALL 
':P :̂''  CAL  •�.._  CALL 

CAL 

norman 
Wa an  Wi lad main  dared 

OUn1fE•2000 401  CALL 
ME ADS I•': .: H52• t HAA  CAL 

QUANTUM 
•150.5 
• vWN9N pokso dahnps d 1,3 soy 

/a.•7JA 
' 1764 

POWER PACK UNITS 

�10norman 
PACKS  enierpnses 1 213312aDOW51'233112G114<: 

12341I20OW5100.'U RI 4C 

COMET 
We are aumonre0 U S A deale'c 

POWER PACKS 
CALL  CA 1600 
Call  o:4u 

AnIA21 11 boyA ,e ayalaMe in 1W 

NOVATRON 
tke 111411 1 11 4.1„� i 11 1.1, I yle: 

CALL 
CALL 
Wl 
CAI) 
CAI) 

CA  
CALI 
CAI) 
CAI 
CALL 

POWER PACKS 

AVAII AEI E IN 7Mt" in00  IN N 

240  2N.01  rwln'  In Be 
44WA  Nd.a  5'1';'.1, 34.70 
6NVR  41.00  IUIXN  101.00 
12 "  71071  1600  7:.00 

NEW UV 100401-om 
III111MM A MAWN01 Lam" 

12000C Standen )lead 1170501  If1.w 
171000 Strdard nrp (55010001  IN w 
120100 Hind 08'1 Slap RAdvfp 0Til l 14.01 
r 211 GC IMtd an Sop And IS* I=) 14.00 
12020C " M -2 Slop Rod It 20,5001   14.0 
A 7t20L Ike w// Sapp Roe 155010001 14.0 
/ 21400 Hand 08/3 Way Swan  100.00 
07030 Bye 7W. Hand  N.N 
1200000 Ban Eube Head  in: 
121300 Ban t-M HNti  111.11 
121500 Bye TMa Hand  171.01 
1215X BM6 Tube Hand wrSk i  IN M 
17180 SON Ill I SM (5511  1  1M.N 
A 1 7 50 41 1000WSFm"ad  M e*  
n SNM  00!1  104 Stand  47 H 
X' Ilmb  71.0 45' wh an  three 
41P DIM  41.00 52U.0  37.00 
6rdd.  Si n MI Srras  : M 
Z-Way 8  As  AW,ry RU  00.4 
0101 Standard Ceryrq Case  N., 
630, Ca1pM On"  111.: 
61101 L " Ck Tr,np fax 08:10041,,  200.: 
All lkn, m "  

NOVA KITS WNV COATED FLASHTUBES 
K.15;'. ....  ]9900 
KQa7 F.,,1 .:c ;r::  70/ 00 
00015010 I v KA 150 W .S  "I M 
1024070 EWI Kit 24OWS  $00 00 
W 404VA 2C Mrs, No 400  619: .̂ 
6144NE3C Pro KA 44 W 5  W,, 
61.$DNA X P. KA 600 W S  y,̂ 
61-00070 JC No d B00 WS  '070,'. 
6&IO WR_X Pm KA IWO W.  1400 W 
0- 124 " 3C Pro K41200 W C  15W00 
6816403C Pro KA IBNWS  1564 00 

NOVA FOp WITH CO wACT G'A7E 
5}400 VR.31; n o 83500 VR 7$n.as 
63-CMVR X  w : 
NEWW1 ' 83- MVR-2C  94 75 
NE 61 I'm-VA-7'- 9: n 
NF W'  -  1057 : 

broncolor 
B&H SPECIAL 

Free freight on Broncolor equi pm sel. IShipped m the Continental USA 

POWER PACKS 
NEW' P.rk, B "uasap 
NEW' Nmo A B Yonne 
HE W' P•  4 

,.c AI  
Opx Al 164W At! 
Puit A7; 1600 eH 
Pylto M 13200 08tH 

L 40"ADS 
he d YA A boNI lama 

591 : 
N -pmb 4 Lamp Base,  I: w 
Pain  US w 
Nuhn 4  1175 w 
POW 1- 2  1675 0 
pupa 1- 4  1%0.08 
Facusrkg 12 086.0  '3051111 

IIEF"c,U" 
pro P _ 10.08  P'  3% w 
765  10.08  FJ',  290.: 
7120  so 
Paso Uma w Herb-lm l7ra  W in 
S ~ 740 0 

ACCESSORIES 
2 Wlsp B-'Y�+ - 
4 Wsp 9 0 IP7;. 700 
Fgottwleot+m Senior 
HC IP70r  24 
pulso Spat 1 

Aft, "  • 170 
UP "SP̂.,  1/00 
Paw Fkdn S 
I R s IrmeM10 11>r,5rredw 
FM FLisnmele: 

174 N 
70. 00 
74 S 
3110 00 
std 0 
am 0 
am N 
im 0 
64% 0 
9790 00 

199 00 
006 % 
w 1e 
M 
1300 

50rv.  1001 
f •esrM qdl  112E 

1006.: 
4:.00 
Ne-: 
12 CALL  

CAI  -',  CAA 

PACKS 
P4CW • Fes • POOOD • PI 212 

P7000O • P MWS • IV M- Notions 
NIWI 1'0024 

CLOSEOUT SPECIAL! 
PBOUSL Pock  179.99 

FQAOS 
UolOO-LHSOOB 

UQO0BN • LFUOOwUv 
LM24DOLN • LFp40a11V 
L HO W • L M40DOLN 
T1450 • R300- TLOOD 
•NEW fSe-NEW 1510 

I;f;l elinchrom 
FULL WI MNIZED DEALER 

PTIWIR PACKS 

NEW 10241 LI t500As 
NFIN 10119 [ E 3000M 
NEW t 0245 f 1600705 

FUNIN HFADS 
7.095 52000  IN N 
101457000  5tl : 
10170 A3000  624 w 
20142 x6000  two N 
20161 R100C  630 : 
M163 A M  156 0 
MW701 /3 SIXION  In N 
M W 2011 67 A70004  ba N 
N441 !WW 711 1 e 2013 1x6530000110700  1: 70 

10Y w 
Fr AN ONAr A4x knoodaa CALL 

17{1 N 
174 : 
7518 w 
?Mae 
3317 N 
411116 

Clearance Specials 
PAGX% 

1449 N 
n,v% ys'm',  2eM.N 
107125Me0a , 33@.08 

HEADS 
105512810 2 Hand  1:.» 
Taw UaD Blab lyld.  M.N 
10566 UID I & Tie Had  M.N 

KLF CONTAINED 
MV46W 2  ,20.70 
T411 ~ t  381.: 
Too ~ 4  7'08.00 

PORTABLE 
10602 Pl sks "'y  N0J0 
104DI Spas sooner  .378.00 
1043 Banal CR1pr ...a*" 
106% P5V 2 ISM W$.) Haar  70.0 

ACCEBBORIEB 
20200 72 Umda4 *hu r.0 
M ae 32 -UmlM w ode  M.w 
Mot 41'UmNNta alWe  N.w 
t%Ot 4 SNrI t-grim. _  11e.w 
M W Pill AN  33  .. ...  0008 
12001 FAyrmoo ri  .. WOO 
; 001 "w H6  1».» 
no be14' 410W 6.10061Mf 700% ON 

Photogenic 
FLASI MASTER PACKS b MEADS 

600 %  AA',K  74 : 
% AF 1'  In % 

AA'.  719 %  "A  'T  701 % 

1'00 % 
211 % 

6J1.Mi '. iN % 
Bowa l  179 % 

PROTOMASTER PACKS b HEADS 
1 "  799 95  :'M"e  444 % 
Nt:  INN  :4 . 100  -•Y ., 700 
+M,2 ei 711  -V'  74  '•A � 240 
••M 106  13125  "k!1'..'.  174 % 
Siloam AM PM-12 M  770 % 
Sysem 00 PM-C KA  X % 
5'RmI 8% P1A&̀0 Ka  170 % 
System PM9" •.̂  NE % 
Sysem F'M'+i:..  05 

GENE RAL ACCE810R1ES 
MOOA Spik-, 
%o, Poyp 'TIM 
10000 Posing fable wfl;asR••. 
Posing; Sand PG N! 8 

no % 
164 % 
64 % 

no,  
I: : 

Prices valid until November 20. subject to supplier prices 01994 B&H Photo-Video 

More into? Circle 49 



New Products 

albums and mounting 

HOLIDAY GREETINGS 
Pakor Inc., 6550 Wedgwood Road, Maple 
Grove, MN 55311; 800-472-3999: The 
1994 PhotoGreetings Litho Set includes 25 

holiday themes. These lithos allow labs to 
offer designs from traditional holiday to 
contemporary themes. Each is supplied in 
both horizontal and vertical formats and is 
compatible with most contact type greet-
ing card attachments. These greetings can 
be customized as they are printed via the 

The Famous Photogenic 
POWCPLigo ht Is Now a Trio... 

3 Distinct Models 
Now You Have a Broader Choice in Professional Monolights 
to More Precisely Fit Your Usual Shooting Requirements. 

\-:;e 

The NE WEST 
PowerLight Model 
Guide No. with ISO 100 is 200 

The new PowerLight 375 de-
livers 150 WS in full power, 
150 Joules, which covers most 
general requirements, and it 
weighs only four pounds. It 
is infinitely adjustable to 1/16 
power. 105-125 volts AC, 50/60 
Hz, flash duration 1MOOD sec-
ond at full power, 1/4 second 
to two seconds recharge. 
voltage regulation for repeat-
able light output. 100-watt 
adjustable quartz modeling 
light and independent infinite 
power control Remove the 
reflector for bare bulb capa-
bility, vertically or horizontally 
The PowerLight 375 has all the 
quality engineered features of 
the original PowerLight 600 
which includes PMC Quick 
Change mechanism and all 
the Photogenic accessories fit 
the new 375. The new unit also 
has the Dual Misfire Alarm. 
both audible and visual. The 
audible warning lasts three 
seconds and the warning light 
stays on until the unit fires. 

MODEMODEL o°È 
INTRODUCTORY PRICE 

Catalog No 
PL750 

The PowerLight 750 
This model matches every per-
formance feature of the Model 
PL375 except in three cate-
gories: light output. physical 
dimensions and weight. WS 
delivered are 300. 300 Joules. 
Weight is only five pounds. 
There is superiority engi-

neered into the new stand 
adapter and its provisions for 
fitting from 3/8 "to 5/8" stands. 
for accepting accessories 
such as umbrellas, for shifting 
everything to balance the load 
on the stand. There is supe-
riority engineered into the 
misfire alarm and the modeling 
light. There is superiority engi-
neered into the Photogenic 
Quick-Change mechanism to 
receive all Photogenic re-
flectors and other accessories. 
Your hands will tell you, this 

is the equipment for you. for 
better photography. Write or 
phone for full details 

Highlight Features: 
- 300 WS, 300 Joules - Exclu-
sive new Misfire Alarm - Pro-
fessional plug-in flashtube 
- Quick-Change mechanism - 
Guide No. 270 (ASA 100) 
- Complete with flashtube 
protector. 

839500 50 EL 
INTRODUCTORY PRICE 

Catalog No. 
PL06A 

P 40 
fit. 

Photogenic s 
Original PowerLight 
Photogenic's powerful alter-
native to bulky, clumsy, overly 
complicated lighting appara-
tus—The PowerLight. This six-
pound unit provides compact. 
single-case portability. 
The PowerLight (600WS. 

600 Joules) has a plug-in pro-
fessional flash tube. 100-watt 
adjustable quartz modeling 
light, and bare bulb capacity 
both vertically and horizontally. 
In addition, the PowerLight is 
fitted with Photogenic's Quick-
Change Clamp and, thus, 
instantly accepts every Quick-
Change reflector and acces-
sory Photogenic makes. 
This attractive. protective 

carrying case is discounted 
to only $26 with 
your purchase of 
the Model PL06A 
PowerLight. 

!49500 PLO6A  ̀
Suggested lot Pme 

Photogenic 
MACHINE CO MPANY 

PO Box 3365 - Youngs'... - OH 44513 
Phone,216 758-6658 
Toll Free 800-682-7668 

More info? Circle 50 

PhotoClip Digital Lettering Machine, which 
produces a reverse type litho label that is 
placed over a specially designed window 
on a PhotoGreetings Litho. Envelopes and 
other add-ons are also available. 

More Info? Circle 200 

LATEST IN FOLDER FASHION 

Taprell Loomis, 2160 Superior Avenue, 
Cleveland, OH 44114-2184; 800-872-5679; 
FAX: 800-276-2572: The Avanti is the lat-
est folder offering from Taprell Loomis. Its 
design reproduces elegant black marble 
and is a classy alternative to conventional, 
solid-color folders. The black marble design 
flows from cover to cover, inside and out. 
They are ideal for senior, glamour, and other 
special portraiture, and are available in 
seven sizes—vertical and horizontal. 

More info? Circle 201 

PHOTO PENNANTS 
Magco Products, Box 4146, Newark, OH 
43058-4146; 800-362-4260; FAX: 614-
587-3427: Three new pennants have been 
added to Magco's product line, in addi-
tion to new die cuts that will accommodate 
more print sizes. "Volleyball" holds a 5x7-
inch vertical or horizontal team photo and 
3.5x5-inch wallet or trading card size. 
"Sponsor" and "Baseball" hold 10x8-inch 
horizontal photos. Softball, football, soccer, 
and other sports pennants are available, as 
well as cheerleading and super stars. 

More info? Circle 202 

camera accessories 

MULTI-MIRRORED VIGNETTER 
Photographers Specialized Services, 650 
Armour Road, Oconomowoc, WI 53066-
0046; 414-567-8047; FAX: 414-567-8479: 
The Multi-Mirrored Vignetter is easy to use 
and keeps subjects in sharp focus amidst 
diffused colorful reflections. Its multiple 
mirrors creatively arrange the colors sur-
rounding the subject in soft, complemen-
tary patterns. The vignetter attaches to the 

.. 
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canon 
RC-570 

Still Video 
Camera 

Features: 
• i 2 CF.D w4r, 410.000 p'.els Eptclds on the name •''tide 
moron sharp images with 459 lines of Monomial hen, ..Lnn 
• Built-in 3.1 continuous room lens The 8-24m on Teri; 
equivalent in 35mm format to a 43-130mm room in, 
ime 
nor Shooting there is an ophomal wide angle tens 

which gives you an equivalent 28mm lens 
• The RC-570 functions as still video player and recorder 
No need to buy any other Components) It can record Still 

images from any video source such as camcorders. 
VCR. N. and (if you have an encoder board) from a PC It Can 

also play back to a monitor N or VCR. 
• If your PC is property equipped use the RC-570 as 
mooNexpon device. For Top send your video floppy disk 
images  Into your PC for manipulation and then re-record 
them to floppy disk (video) 
• OptroNl Canon FA-057 film adapter lets you copy slides 
or negatives directly to floppy  drsk 
• Interval shooting with preset intervals of from 1 to 99 
minutes Interval playback lets you Playback images 
automatically of an interval of 4 seconds per image 
• Record on held or frame modes. Up to 50 images per disc 
m held mode 25 images in frame mode when higher 
resolution is Called le. 
• Continuous shooting of 2.5 images per second 
• Automatic recording for track number year, month, day. 
hour and mu le. 
• Built-In flash can also be used during daylight shooting to 
fill m backlit shoot, no situations for beder over-all 
exposure hall . 
• Optional FB-057 !lash bracket for attaching Canon 430 EZ 
'fish when extra mumination is needed. 
• Fdt out lmages you don I want by simply elasing Irwin 
Tree Au  lo Edit firs t fins in The empty tracks while 
maintaining Those left in the order you shot them 

Kodak 
DCS-420 

Professional Digital Camera 

me  dl :car  c  I Ihl;  n.: ie'..,e.,a  ..., 
n Is unmatched for image quality . ease of use and Do  tiny 
• Consists of The Nikon N-90 Camera body and pie Kodak Cam. 
era back which replaces the standard camera Dark The TICS. 
420 is avaabe in both color and monochrome models as 
well as a specal order mtra-red model. 
• To upture Images, $Imply compose, focus and shoot. The 
camera does the rest. A short external Cable using the serial 
Don (remote tevnial) on the front of the N-90 estabhsnes 
communication between the camera and the back 
• Delivers mghest quality digital images for prolessiohal 
results hs 1.5 million mega-p iel CCO Senior (1524.1012 
poker ensures highest resolution frame capture The DCS-
420 also captures lmages m 36-bd color (12 his Per color( 
prov,ding much greater shadow and m9mignf detail 
• Allows removable image Slo w media for extraordinary flex-
Jollity and portability Includes a Personal Comouter Memory 
Card InternaDoal ASSOciatlon type III Slot (PCMCIA-ATA 
compatible). This allows you to pug ,n hard hard disk cards 
or flash memory Cards directly into the camera PCMCIA hard 
disks up o 105mb are avallabo To download irk images you 
need a PCMCIA-ATA compatible card reader (lot Marc or PCI 
or you Can use the Camera as a card reader 
• The DCS-420 allows single or continuous shooting By 
simply holding down the shutter button up to live shots 
can be taken in a Imle over 2 seconds, The camera also 

supports Self-limiting  and all flash modal 
• The Camera can capture up to I ODD images per full battery 
charge. A =Ca Dead ba0ery can be Iuuy recharged m lust 1 
hour. An AC adapted fiery charger SC Included. 
• A bud-m ThIV OPhOn r allows Sound to be recorded with 
ind WUai fmapeS. Each Sound file Is associated with the 
nape preceding me recording, or with the first image if 
recorded before shooting. 
• Once recorded. the Sound lib provides a Commitment 
raord that remains with Its respective image on the Stor-
age medium or wherever it may be transferred The files 
can he played back on a IA.0 without additional hardware 
PC s require a sry ,  , =I Mrcrosoh sohwar 'I . 

For Orders & Info Call 

800-947-9926 
212-444-5026 

For Fax (24 Hours) 

800-947-9003 
212-444-5001 

119 W EST 17TH STREET • NE W YORK, N.Y. 10011 

Nikon 
ELECTRONIC IMAGING 

COOLSCAN 

N1ken 

COMPACT 35mm SLIDE SCANNER 
1 he new Nikon Coolscan 35mm Slide Scanner provides a 
state-of-the-art solution to dgltal imaging. With its Coo l 
from of optical it 1 1*1 . color sensitivity. lNlPleddy, eCOnOm 
ics and reliability - It sell the new sandard for quality and 
value m desktop film Scanners 
• Achieves high resolution scans up to 2700 dpi 
•Easy to use Snnply insert a 35mm shde or rtega "and 
select a desired resolution up to 2700 dpi and Coolsran does 
the rest 
• Scans any 35mm film - color or monochrome. positive or 
rteUacve 
•Unlike traditional scanners which rely on fluorescent or 
tungsten Alummatinn and generate large amounts of 
heat Caolsun operates on a patented solid slate LED 
uummation 
• Patented solid-state h,!, n:m  mchrlology, makes it excep. 
honally compact & l  a"vier consumption 

MICROTEK 
ScanMaker 35t 

35mm Slide & Filmstrip Scanner 
Big on pr"  351 is 
the our .I  ..  umStnps 
onto your MaPntOsn c•! C̀ ire Sc,,ruaz.r a  .es film sun-
ning to another dimension. A duai purpose 35mm film and filmstrip 
scanner, the 35t is versatile, convenient. and practical Both afford 
able and portable. the ScanMaker 35T povi in high resolution 24. 
bit color sunning that's perfect for desktop publishing W ther 
scanning strips 01  he film Or Individualy motioned slides, every ph0 

1.1 taproom anima mentor. and graphic designer oat line the 35t 'neat • Sharp, cusp  ages w• 16 7 malmn colors or ?.56 sharlec m guy 
• H'gh resolution up to 1828 dm Idu s Ier nuh) p,nvldrn9 mwge 
quality net normally found with a desktop slide scans' 
• With Software mtBmpolalion achieves hryh re504mon van: of 
3660 dot on the Mac and as high as 7380 dpi on the P(: 
• Captures in image exactly as it ,S poslti0ned In me SCamnei Jim 
drop in a mounted slide and scan in either Partial m I andscape 
made Plus. the 3511 special hlmslnp Itonoor  secures am a posduna 
images tot a pe,IKI Stan 
• With a lootprtnl smaller Ivan a shm t of paper and wdiptimg IeSS 
than S Ibs Ite 351 Is One. of the most owlah!e jawn,at, and 
COs!-CIIeClive  anners anywhere 
• MaclntOsn verscson Includes Adobe Photnshoo e F (Limited 
F.OiiOn) software and easy to install leaf,' a itch scanMakll 
Plug-in 2 0 Module to, PhotoShop 
• PC version includes MKotek's PhmVSlar orch,vrng and image 
management software lot Windows PhoinSia, enables Instant 
access of electronic images front a Nbiary• of several mouVnd 
Also includes Microtek s TWAIN Compliant Windows Scan 
Module which deom direct Scanning into dnY maQP-edting 
word processor spreadsheet. database. or mud , applit'ahwl 
supporting the TWAIN standard 

Panasonic. 
AG-EP80  N • 
Color Video Printer 
I he AG-EP80 is a color video printer That creates high quality 
prints from a variety of video sources It features state-of-the-an technology to deliver prints with outstanding picture 
sharpness. vivid colors, and accurate skin tones. In addition to its superb picture quality. the AG EPSO has a host of Spot 
coal print modes that make it a valuable tool for business. security. law enforcement. and educational applications With the 
adddon of the optional foot pedal of Thumb I -  I •.. .  .Ie i o-  I.. , i:n t  it :r-  -. 

AG-810 
Still Video Player/Recorder 

compact video format. With the AG >' 
.''site 2' floppy aisk and use any N se: 

The metal particle lormulation of the d: I.:. Droviders extremely detailed nigh-reiolul I.  t 
nal Can be used to record an image on the AG-810. ber It from a video camera. Camcorder VCR or caoie woaOCasi TV wpna� 
Feamros.. 

• A video picture 'frante- pit your N screen is made up of two 'fields I The AG 810'S Sw,ICNbfe Fiame7Feo recording CIA 11 y lets 
you record each picture as a field or as a frame This means you Can record up to 25 high-quWdy frames, or as marry• ae So o.,. 
clear field each on a single ask 
• Mix held pictures and frame ptclures on the same disk. and it automatically Playa them back in the aWopruta mode. 
• The AG-810 oilers you the convenience of checking a picture automatically, as soon as you've recorded a. 
• The AG-810 will play back your entire video -Slide show' aulomatrafty. One picture at a time Each picture will be displayed for 
athou14 seconds Or, you can use the optional W'reess Remote Control Und JAG-A80) to set ita pause tome from I to 8 secoros 
• You Can Set the AG-810 to cycle through all the pictures on a disk for continuous play To protect the d,Sk ptayl l stops autOnali 
!'ally alter 'I"..11 12 hr)i •5 

'  ;,•went a picture on up to three mrsens at once 

AG-EP60 
Color Video Printer 

q color quality using 
i.,agenta and cyan to 

Carill! rnearly 16.780,0000dtere'it color tones. Advanced 
circuitry optimizes picture sharpness. and proprietary 
Adaptive Contrast technology enables outstanding accuracy in reproducing skin tones Lets you make on the spot high 
quality color prints from your N. VCR, computer or camcorder. 

Fsahrms: 

Mulhp,cture Print - This function gives you prints divided into 4. 9. 16 or 25 squares - with Ire capability of repro 
ducmg a different image m each square. 
Strobe Print - Prints consecutive images to capture movement in sequence dividing the prim into 4. 9. 16. or 25 
squares 
Dual Print - The Dual Print function gives you one normal size prim plus a 1791h-normal size print of a different image 
in the bottom right hand corner. 
Zoom Print - With this function you can enlarge any part of an image four times and print the enlarged detail 
Card-sized (Split) Print - This Split Print function divides the Phil down the center for two duplicate card-scred prints 
This can also be used to crop landscape format shots into the portrait format 
Wireless Remole Control - With the wireless remote control you can control all basic Operations - including print 
mode selection - without touching the AG-EP60. 
Parallel Control Port - The 14-pin parallel connector maintains compatibility with many existing 14-pin parallel coo-
trolleys. This makes d easy to integrate the AG-EP60 into wired control type systems 
Versatile System Connectabilry - The multiple connection facilities Of the AG-EP60 include composite BNc. analog 
ROB and S-Video inputs for crystal-tear rouge reproduction from a variety of sources 
Srpn, nc.,c _ l!sinq lhg AG-EP60 with 1,  "pl —la Vw 713 5̀ (h..• .  , r .....  dr; +-1•c  ,.. . 

We are an authorized service center for Sony and 
Panasonic Industrial and Professional Video Equipment - 
Please call (212) 206-8861 (24 hour service available) 

WE BUY, SELL AND TRADE USED VIDEO EQUIPMENT 

TAMRon  
FOTOVIX 
FILM VIDEO PROCESSOR 

Applications: 
• 1. 'l1 her 111!men n, ter to t , g on . IllWaue bung a A k 
• I him can he anayted without Nwng to be printed. 
hereby saving you morel 
• Important eiements of a pciu,e can be carefully 
"added 

• Replace overhead lapanue  and il,de poorest WS with 
mluyabl, vimvinq can y— P: 
• Sc hoods COrowat — and law -Imcinhil can use 
rmravix as an auli  %oi am 
• f rim retrieval system In, hoxpdi I Notation, meal estate in 
• Dem ome,e and pamims can use FOTOWX to oxonor mapmn 

FOTOVIX 111-S 

• Fvcl -v.q I., IJ51mm Sack or negarrve the me., 
• Color prints and '•R hems tan to ma rcolf—M on It.. . 
u.reen using Imo fOT0V1X lust bake vsirlp a rdeu cam — 
• Sir•' pir ml r.all be recorded M con wing this FOTOWX 
n a VCR 

•  Ir holm Nn 01  and nm,)Omal images 
• or., d" 0111 V  In,,Sunsit5 
• M',";� ..:'.,I• ... '̂t lob near, nn a dell n, ai l 

$82900 

B&H SPECIAL! 
RAs mOPs ExPREssolM 
PERSONAL SLIDE SCANNER 

• Same exact features as 
Fotovix III•S without S-Video 

ONLY $49900 

FOTOVIX 11-XS 
• 5 l:kv .J: de:.r l Jre' 4full canes reWiuCCn 
• U7 CCO 410.600 Prxeis 
• Auto 6 1 MolOrond Zoom lens 
• Automatc and mans4l overrode of ua and wiule cu 
• fagptwe Of posewe tem images can be repiool "d 
ASsantly on the N Sdeam 
• Dynamic cropping Of a cho w area can be done by 
rooming up to Six fir m 
• Pictures ran alwuln be sla t uprgnl. monks to the 
yerfrc 11 hpriZOAtat Ipta(Idt 
• All site alms 35mm. 120 4.5 and 6.10 can be vrewg0 
and raided 
• Auto Gain-bap switch 
• Negative poYtive COr,kerSrOn Switch 
• Can be used 10 capture aNU M aide and negatives on any 
computer system 
• Store up to 1.560 Woes on a 2111 video ripe 
• Color balance COMI l - ennanCom, each of the loaner y 
Colas (had. Green. bkue) wo mete a reek negative or 
Llde. AISO great IN spiral effects cake fuming a dryllght 
Spam onto a somm. 
• Color saturabon control ol - Saturn " level can be 
conthine0la optimum I ition. y Socia l  hem tie 

Ca  MX Control Yeti  n avers create a e&W 'mace "  2̂ 
orgeal Plus. by using in eormb,rtation w 
cars Create c1a56C Sepia sons enabes 

$184900 
ALL VIDEO COMES WITH A SEVEN-DAY SATISFACTION MONEY BACK GUARANTEE 

More info? Circle 49 
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The Metz 60CT-4 
combines high 
power with 
dependability 
and versatility. 

e GN of 197 ISO 100 • Complete 
bounce control e A second head 
for fill and catchlights • Recy-
cling of 216 flashes per sec. in 
winder mode, 51/2 with motor 
drive • 9 manual power ratio 
settings . 8 auto apertures 
. Choice of rechargeable Dryfit 
or NiCad batteries • Wide range 
of accessories 
For more information, see 

your dealer or write 
Bogen Photo Corp., 565 East 
Crescent Avenue, P.O. Box 506, 
Ramsey, NJ 07446-0506. 

_041-4ill 

I. n *0 
s 

The Metz 6OCT-4. 
Because a flash should' help 
solve your lighting problems. 

We don't sell anything we wouldn't buy ourselves. 

More info? Circle 51 

Cold-Mount' 
Boards by Coda 
Precoated with Cold-Mount pressulr 
sensitive adhesive providing an 
extremely convenient, heat free 
mounting method. 

CodaFoam 
Coda's unique 1/4" board sealed on 
both sides with a tough plastic skin-
warp-free and dent resistant. 

Gatorfoam 
Stabilized by Coda to be warp-free. 
Available in 3/16" and 1/2". 

Foam Core 
Available in 3/16" and 1/8". 

Hardboard 
npered, smooth both sides 

Cardboard 
Single Weight and Double Weight. 

Available in standard photographic 
sizes up to 48" x 96". Special sizes 
also available. 

I�) CODA 
Coda. Inc. 
30 Industrial Avenue 
Mahwah, NJ 07430-2207 
201.825-7400 

::old-M wni is a regestered trademark of Coda. Inc 
As producls desgrred aril manufactured in the USA 

More info? Circle 52 
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PROFESSIONAL PHOTOGRAPHER 
BACK ISSUES AVAILABLE! 

Limited quantities of available 
back issues of 

Professional Photographer 
magazine can be purchased for 

only $5 per issue 
plus shipping charges. 

For more information contact: 
Back Issues Department 
Professional Photographer, 

37 Forsyth Street, NW, Suite 1600 
Atlanta, GA 30303 
404-522-8600. 

New Products 

lens with the appropriate adapter ring 
for the camera and it can be rotated to 
reflect different patterns and designs. 
Made of sturdy ABS plastic, the vignetter 
is available in two sizes to accom-
modate both 35mm and medium- and 
large-format cameras. 

More Info? Circle 203 

PRISM FINDER 
GMI Photographic Inc., 125 Schmitt 
Boulevard, Farmingdale, NY 11735; 516-
752-0066; FAX: 516-752-0053: The AE-III 
Prism Finder for the ETRSi 6x4.5cm Sys-
tem Camera presents a laterally correct and 
upright image. Its streamlined styling uti-
lizes three silicon photocell (SPC) light re-
ceptors, providing either full area average 
TTL measurements using two SPC recep-
tors or a 7.6 degree angle of acceptance 
spot reading utilizing the third SPC. This 
model offers a four-stop sensitivity increase 
over the AE-II, has an ISO coupling range 
from 25 to 6,400, and exposure compen-
sation of +/-EV in one-third f/stop increments. 

More info? Circle 264 

electronic imaging 

DIGITAL COLOR PRINTER 

Eastman Kodak Company, 901 Elmgrove 
Road, Rochester, NY 14653-6305; 800-
235-6325: The Kodak XLS 8600 PS print-
er features a dual functionality that prints 
both Adobe PostScript Level 2 and raster 
image files in a single device from virtual-
ly all presentation and image-editing soft-
ware. It offers the fastest line time of any 
thermal dye transfer printer and produces 
prints three to five times faster than the 
Kodak printer it replaces. And, it can print 
on a range of print and transparency me-
dia. The 8600 PS ships with built-in sup-
port for SCSI, Centronics, and LocalTalk 
for network compatibility. 

More into? Circle 205 
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PHOTO-VIDEO 

For Orders & Info Call 

800-947-9926 
212-444-5026 

For Fax (24 Hours) 

800-947-9003 
212-444-5001 

119 W EST 17TH STREET • NE W YORK, N.Y. 10011 

JVC GY X2 ' Panasonic not 3 CCD S VHS CAMCORDER 3 CCD S VHS CADMCORDER Broadcast & Television Systems 
• 7hree.d72' CCD Image I. wnh  • New micro-lens lecnnoiogy provides exceDliondl sensitmry of F7 0  at 2000 Wz 
and new LOLU%mode lets you snout with almost no tight! Now you can shoot 
superb footage ter  excellent color balanced at a mere 31ux illumination 

• Varable Scan New allows flicker-free shooting of a computer monitor. 
• Quick Record Mode - When turned on the camera is set to the auto iris even II lens is set at manual. Also activated is (ALC) 
Automatic Level Control and EEI Extended Electronic Iris which provide both variable gain and variable shutter. Shoot con-
hnrrousy from dark to light without adjusting pain, iris or NO finer, 
• Full Time Auto White CIrCud lets you move into different lighting without changing white balance or the finer wheel 
• Got lock input allows synchronization with other cameras 
• Dual output system allows camera output to be connected directly to an external recorder 

TOSHIBA 
TSC-200 
3-CCD Hi-8 Camcorder 

-' ehxp5 m0unlad r.:!"  olf5el leGhnolopy 
aelrvars superb resaluMn 01 700 norvonlal Imes 
• New lNA (low nose amplifier) delvers a SIN (sgnal-lo •Miu) 
ratio of 8208 -the highest achieved for ma ryce of name: a 
• 26-pin COnneGla Outputs rrC a COmpOflellt video SIQbaI albw-
irg Molt up to a portable S-VMS. MII w Betaam records and 
slmuNaneousy record vtdn Mi-8. 
• OuKk-cart 1. ' newlin08r needs M warm up time Zebra pat-
tern in the YeWllndef akrtS OperAlOr t0 e[CESSNe vi0e0 IEVEIS 

:'. Bmm lime cone cc'. ;-,,;ol 
• Genlock apaDery lbws syrxnrpni7a11Dn with anti amass 
• Variable high Spead sooner from 1160 10 1/2000 second 
• High-perlormanu back ebclrel condenser mic records to an 3 
andk tracks LOW cut Ilia Bllnillales wind n0i5! 
• Very low power consumption - draws dirty 16 warts per Mur 
• Low noise design povkes extreme senvuviry of FS 0 n 2000 
lux Mln. ulummation 7.5 lux with excellent color reDradirchon 

s olvY 
EVW-300 
Hi-8 3-CCD CAMCORDER 
The  EVW-300 is a compbe one piece camcortler which IrxWOes a 
vanery at innovative and advanced operational textures. So. wnetnn' 
Your Sh001s require basic recording cape0dmes or premier perfor-
mance. the EVW300 offers a vide range Of features and remarkable retotdmg quality to 1'. 

f--Farad.' 
• Equipped with three high density 112' IT Hyper HAD Image Sensors Has an excellent sensit,my o: F8 G at 2 000 lux. high S/N 
of 60 08. and delivers over 700 lines of horizontal resolution 
• Provides high quality KM digital stereo and single channel AFM Hi it recording Has XLR balanced audio connectors 
• Quick start 15' wew!inder with 550 lines of resolution plus Zebra pattern video level indicator and color bar generato, 
• Duick-S tart  recortlmp -lakes only 0 5 seconds l0 90  hum REC PAUSE to REC MODE for rmmadaa recording in the full! 
• Budbm Bmm Time Code generator record$ absolute addresses fErme, non-drop frame or drop frame mode may be Select 
ad 1 Furthermore the EVW-300 incorporates a variety of time Code features such as Time Code PRESET7RESET. REC 
RUN/FREE RUN and User Bas.  ' 
•ATW (Auto Trace White Balance) - when ATW is turned on optimum white balance is always ensured during recording, even 
for changes  m Color temperature. Conventional white balance adjustment is still provided with the Auto White Balance 
•AGC (Automatic Gain Control) - in addition to manual Gain Up AGC tow des linear gam up in tie range of 0 dB 10 18 d8 
Intelligent Auto Ins -10, situations where IM lighting between subject and background Is different Isubject is 
underexposed) the Intelligent Auto Ins automatically examines IM scene and adjusts the lens iris for proper exposure 
•Selectable Gain-up from I dB to 18 dB m 1 dB steps for Mid 8 High positrons 
• Clear Stan function - Variety of shutter speeds from 60.200 Hz allow recording of computer display without Ho f 
•Compact. lightweight (12 IDs with NP-1 B1 ergonomic deslon provides well oaancea and extremely Comfortable ope•a� 

EVO-9720 
Hi8 Dual Desktop 
Editing Machine 

BUILT IN  EDITING CAPABILITIES 
• The EV7 ,.  -:;�e admnq 
When usng �tr,r supp eu AM -i 9: 2� 
- Ouick-Eon - By simply Dressmp the EDIT Dutton at the 
desired point On the Source tape, OrcSeng END at the 
OutpOinl and repealing the process. a Program $ easily 
assembled. sepmtlm-by-segment on the master ape 
- Program FOR - assemble video 50pmenlS that are not 
adjacent to tab another on the worts tape. Memorizes 

u0 10 99 program events and realue5 automatic SegUen. !al admrg of pm-assgnad scenes. To change an evert in 

Me program, simply mall it and madly as Oavrad The 
earring list m the programmed time cool data Can be 
stored m IM baU area a the wurce tape. The Data can 
at, be recalled, added to Inwnad a OeeteO as desirad 
• Inwn Editing -Tire EVO-9720 prwroes separate edninq 
of the video and suds signals 
- Using the video inl5erlkn function, vidad and AFM sued 
segments can tie adReo into an ex$tirg PCM (Pules Cade 
MadRicatron) oipital wand tau. A emulated adit can De 
mOnOorad by Dressing lM PREVIEW Dutton 
- Alkwrs dWq tluDbmg Oil Ilk PCM tracks MUSK or COm 
maRary can be added or inserted into tM PCM wand 

Iraat. Audio 
from 

an external mcrophOne can be mixed 
with the orginal air010from a payer m from LINE IN and recorded 

on Dorn the PCM and AFM audio trace¢ 
• InCOrpomes a mgiad help memory. allowing nasekss 
lh Mrmal speed slew magi praures and a clear freE7E 
Picture m be Dayad tack Outing adrtmp Thus makes R 
possible to create a Program with spe ws eneeis 

• Has a Duil-in Bmm time Code generator and rea0a. 
When using a ace  without time Code, you an easily 
stripe lime cot, by vmpy dieSSmq 1M Time Code Witte 
Dimon (Post 'hiding of Bmm time code Will not affect 
any of the vkeo and audio vgals) Can also read RC (Re 
"ta w Consume � a _. 

SUPERIOR PICTURE QUALITY 
• iM Dia....  ..:4x1 
noise net',.  ',rats. 

are  wleCtabb IrOm an On-SC,Ben tli5pay m MCOrbanKe 
with diaure condillons. CNR (Chrom WMe Noise 
Reduction) otters High, Middle, Low. and Off Positions 
YNR (Luminance New gaduc1ion) otters won MIOOle 
Low. Very Low and Olt povnons Jmer and skew arc 
ehmitWad at the Same time 10 grove clear stable DclurBs 

be 

M tai EX►AM510M CAP NN,ITP 
• When you've Out9rOwn In@ cuts-ony IurK[KKality of lie 
mauune, the EVO-9720 lids itself to AR rat expansion 
capadury BOIn the player and recorder nave RS-232 shin 
al pprtS that allow tOr external Contra They an ba dueCt-
y connected as Source A and B to an external computer 
andtor the Sony FXE-100 Novo EOnmq System 
• To runner avow configuration into an AM rat system 
ihtre are external sync input Iermtlal5 for Dan the pays 
and recorder When IM external sync mode Is Set to 
Auto. the Ev0-9720 syncnronlzes risen wan the Incoming 
reference K ul 

ABDSiIONIII fFATIMIEE 
• i0 diowiee Ile 501001na DAI1SIti0nS from Scene to stale. me 
EVO.9720 has a video laeu. Black a wore comp can 
sebdad az well as a duration time a 0 S a 2 secoM$ 
• Ttkre $ a GPI (General Purpose Interface) Output wRn 
bmIng adjustment for controlling exterrW tlevKes 
External devices like the Video Tbaster a Charaner 
Generalms an be controlled GPI timing of between co 
and 60 flames is selectable 
The EVO-9720 rricOrporates loon PCIA (Pulse Code 
Modification) stereo and AFM (Audio Frequent 
Modification) stereo recording for superb Sound quality 
PCM audio an be maned o• re-recorded tot audit onN 

AG-3 
3-CCD S-VHS-C Camcorder 

in, 

making A ideal for almost any prolPtSlnral applKatrOn IDE Afi-31lnliiee 
technology and engineering used in Panasonic bnoaaast amass A few 
examples; the capstan motor is coated with eva ixualed diamond like at 
ban to Drowtle the optimum smoolhnes0rictgn luaKo. lot powhve. fix. 
Iron and unilorm tape tension The AG  features high perfornarxe lamlMt 
ad amorphous Pro heads which are lar superior to (nose of c-onvenlnual lei 
tile heads The AG  uses a o f dervebped 8 g,mm'10 Dia;it tens system 
that includes two double Stood aspnerrcal lenses la sides) II is highly rest 
[ant to aberration$ Caused by dare. color tingling and oltk, distortions that 
diminish contrast 

Feat a: 
• Three 113' CCD image sensor system Plovers over 530 lints of nontonuff resoluton 
• Newt 0 t 2 ,Peel zoom lent Isle atasel EBOmm f 1 6 corm autarulK taro manual room Also Wtu,n M t dipw take 
• con" "' "abort color vewlirker lets you Drevew and shoot s[enas eaacty as tray me 
• Ir  ;dal TBC (Time Base Corrector) ounhootes tine, and skew and assures stabs drstortan-tree payback 
• Olgnal Mir  tnr sir",Ir ian' P tweed memonted slid and moving Imapi 
• 0lgilul Still  r life, scene for as long As you like wdhoul interrupting souno 
- Ili iq ital Gain Ilea  nth rmapes in IpWIgM levels, even down to 1 Iuxl 
Illgilul Sllnhrx Ili Vilnl W�p•  ,xri�.i c-i�na 1 rrri 1, !,,'r ii i _rni,r..Ir 

AG-455 2-Hour S-VHS Camcorder 
• SVHS system -records and pays back nvor  . 
nonzonlal resolution 
• laminalad amonpnouS heads assure exceplroral pKlurc 
queuly high res0lirllon, Superb Color rppr0auction, and 
high sgral-to-noise ratio 
• 12 1 power za)m Tens wRn variable SpP.eO room 
• H, 1, stereo and Iirlear  nark for recording 'Audio Out 
select switch Im HiIVNOrmaUAln tOmbinallons 
• lign palOfmNte stereo loom mlfmpnOM futures three 
dilerem settings Write. Telephoto or automalK room 
• Built-In VI IC (Vertical Interval Time Coded time clx, 
or., iav,'al:.•.anrr  adde.. � .,  - .,. 

• Oigllal Mn      

Digital  tracer,  an shirr-linage 0.1 to îr.nig 

Olgllal SIIII  Iiu freele a particular Sam IOr as 
; IS yo, like /ninDut inler rooting Sound recording 

Digital 7Daw  ihank;!n n!mral pi lrf5vrg. you car. 
'. .i. U:$ of up to I00 1 

Digital  fain Ili 

Dlgltai'IrOhe a O:y iui 

A G-1 97 0 S-VHS  Hi-Fi Editing VCR 

nurse filler Is mucoea s me oicuitry 
• Features H,-FL stereo sound wan a frequency response from 2OHz to 20000 w and a 90 d8 dynamic range Besides nisar'vg 
CD qut,111 dtmi0 the AG-1970 also has stereo recording lever control hea aplDrle monitor IamiWl and mic input leform Y 
• Does aSsembe edit, vuko insert aria audb dun Flyi g erase tlead for smooth clean, seamless adds 5-pm edit 
termiral'̂akas It lazy to set up an adding system 
• JOWShult'w Uial for At i Da'ybazk from  Slow motion to high-speed searO fshullbl AM name-Oy-frame Picture 
comra in forward and reverse (Jog) 
• Outbids the audio track during search operations to cuing ago quick confirmation of audio rec ii i 
• Whit makes the AG-1970 me perfect Spring VCR? The advanced 0ua; ioa0119 ma:hanism features a quick response 
time, exceptional tape protec ion_ remarkable We  comra accuracy - all make to, oulstarbmo earnnp precrs•on IM  use 

WJ- M X 3 0 Digital A/V Mixer 
iM ParawnK WJ-MX30 AN f,.;'., ': ,:..  ,,.  ... 
images by iztilinrg irk ouil4n frame srrcnrave park ovkr o , 
addRlon to the ,nix erect of the conventional ognal AN mixer  
features as Luminance key function, e•gnal elect dfwnslream r:e, -" 
lade controx. memory arb marry more With the WJ M%30 and your •mlp r of 
there are many possible lunmion comDuations witch are left to your creal w, 

• Combin:ron of 7 basic keys creates 108 woe palkrm 
• 2-cDatlMl D9dil1 field syncvpmrnrOn a0ows special 
effects in each of trk WJ M%30's ArB pogrom Dosses 
• Automatic Take Dutton *In ndjuSlaDk :rarrSRlm rates 
• Wipe Mimeary enil ar wfubor0er w18 matte colas. 
• Automatic see Durcon with aelustabk rarer 
• PK1u1e-m-DKNre lutctgn aIM)WS B-bus picure to be 
compressad in 5ebtaae 1/a, 1/9  A 1118 sue 
• Digital enacts irltlu0ug strove, stiff, nlosa+ux+amok 
ne9anve7Dosdne. Pont.  maetNmre. sire AV syntnrD 
• Double picture-in-picture hmtlkM COmdie55es Dan A 
and 8 Sources Plus every indite can ON trimmed ynm 

• Joystick posnoner aaorr 
wipe loation 
• Audw follow slows auCio din to be syncnronvey 
N ronmg 
• Has eght g ate memorials that enable  
m5am mall of frequently us" effects 
• Color Corrector enables adjustment Of coax 
non A or. B bus 
• Bwl-11 four channel audo mr lr Welh Lou, AU I* t" 
ad,,slments Also nas vs w LED aiAa k••li mader 
• Facte to and from w"te,. p1ac4 or any Of B matte Colors 
• 0w; Ad. ant Mors an be --61aprry  or synnrto-



The Best,, 
When it comes to creating your finest work, 

don't compromise. 

In your pursuit of excellence, 

the Afultidome HV  ̀is the 
single, most versatile lighting; 

source both for studio and 

location photography. 

�i tll fora ck. w :fn il-Y wu or a fnr r.+t:dnl 

1-800-486-2674 
���� ���►' i/  V  I � ��i�� �3 

PHOTOFLEX 

More into? C,,,ie 53 

Have you placed your 
classified ad yet? 

A classified ad costs $1.10 per word (includes two words in 
bold face caps), minimum $24.00. Additional bold face 
caps. $1.80 per word. Reply Box word count and hand-
ling charge $13.75 per ad. Closing date for new ad-
vertising, corrections, payment for continued classified ads. 
and cancellation of orders must be received by the 10th of 
the preceding month's issue date (i.e. December 15th for 
the February issue). 

Classified ads MUST have payment accompanying order. 
They CANNOT be billed. 

Mail ads with remittance to: 
PROFESSIONAL PHOTOGRAPHER 
57 Forsyth Street, NW. Suite 1600 

Atlanta, GA 30303 
Attn: Classified Ad Department 

New Products 

lab equipment 

COMPOSITING TRANSPARENCIES 

0 0 - -i  - 

1 3 f t 
Wess Plastic Inc., 70 Commerce Drive, 
Hauppauge, NY 11788-3936; 516-231-
6300; FAX: 516-231-0608: The Matrix 
24 was designed for use with existing 
equipment to produce multiple images 
on a single 35mm transparency. Two 
vertical and/or horizontal images, four 
horizontal images, or a combination of 
all these formats are possible. The Ma-
trix 24 includes the Matrix 24 Base, spe-
cially designed slide mounts to accept 
the original images, a focusing/align-
ment plate, and space bar. 

More info? Circle 206 

TURBO PROCESSOR 
Colex Photo Processing Equipment, 347 
Evelyn Street, Paramus, NJ 07652; 201-
265-5670; FAX: 201-265-7093: The P3X 
Cibachrome processor was designed to 
handle the expected new P3X Classic (Tur-
bo) process. The P3X and P3X Turbo mod-
els are available in 20-, 26-, 32-, 42-, and 
55-inch widths. Both include a new in-
frared dryer assist that is programmable to 
the different dryer temperatures necessary 
for each paper and film emulsion. These 
Processors incorporate self-cleaning cross-
overs, sealed tank concept, submerged 
racks, and staggered rollers, with a straight 
chain drive system out of solution. 

More info? Circle 207 

TRIPOD LINE 
H. Wilson Company, 555 West Taft Drive, 
South Holland, IL 60473-2071; 78-339-
5111, 800-245-7224; FAX: 800-245-
8224: The VV78000 line consists of sturdy, 
lightweight tripods made of heavy-duty 
aluminum and feature fluid heads with 
bubble levels. They can be used with both 
video and still photography cameras. Con-
venient lateral leg locks make setup quick 
and breakdown easy. They are equipped 
with sliding tilt and pan adjustments con-
trolled by separate vertical and horizontal 
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fluid friction controls. The W-DY dolly ac-
commodates most tripods comfortably. 

More Info? Circle 208 

lighting & studio accessories 

LIFT FOR TABLETOP SHOOTING 

Innovision Optics, 1318 Second Street, 
Santa Monica, CA 90401; 310-394-5510, 
FAX: 310-395-2941: The Lift is a newly 
developed component of the Mini-Mover 
line of motion control products from Inno-
vision. It offers 18 inches of vertical travel 
for a variety of tabletop motion control ap-
plications. The Lift features accurate joystick 
control and the micro-stepping motor pro-
vides variable speeds of up to four inches 
per second with a weight capacity of 60 
pounds. It can be used to move either the 
subject or the camera. 

More Info? Circle 209 

SCENIC MUSLIN BACKDROPS 
Backdrop Outlet, 1524 S. Peoria, Chicago, 
IL 60608; 800-466-1755; FAX: 312-733-
7702: This new line of classic backdrops is 
available in an assortment of colors. These 
scenic muslins are muted with branches and 
leaves in tone-on-tone colors and are avail-
able with or without a window frame border. 

More Info? Circle 210 

new literature 

FOME-COR BROCHURE 
International Paper, Department 198, 
Box 1839, Statesville, NC 28687-1839; 
800-438-1701; FAX: 704-878-2708: The 
quality features and proven performance 
of original Fome-Cor are proclaimed in a 
new six-page, four-color brochure from 
International Paper. Titled "Fome-Cor® 
board. The registered trademark says it 
all," the brochure describes a wide range 
of industry uses for the product, including 
point-of-purchase and window displays, 
picture and specialty framing, and studio 
photography. Die cutting, embossing, dry 
mounting, vacuum mounting, cold mount-
ing, and screen printing are also discussed. 

More Info? Circle 211 

REAR PROJECTION CATALOG 
Da-Lite Screen Company Inc., 3100 North 
Detroit Street, Warsaw, IN 46581-0137; 
219-267-8101, 800-622-3737; FAX: 219-
267-7804: Da-Lite Screen Company has 

released a 20-page dedicated catalog to 
heighten awareness of its rear projection 
screen product line. The brochure explains 
the features of each model while providing 
valuable information on the overall traits 
of the screens and their installation. Accord-
ing to Da-Lite, it is the mission of the bro-
chure to eliminate the myths that surround 
the installation of rear projection screens. 

More info? Circle 212 

CUSTOM-MADE PORTFOLIOS 
Brewer-Cantelmo, 116 East 27th Street, 
New York, NY 10016; 212-685-1200; 
FAX: 212-689-6457: A brochure is avail-
able on the wide line of Brewer-Cantelmo 
custom-made portfolios. These are hand-

crafted by an artisan who selects the finest 
materials available. Each is one-of-a-kind. 
This line also includes on-the-shelf pre-
sentation materials such as binders, 
easels, and boxes. 

More info? Circle 213 

PHOTO DISPLAY CATALOG 
Exposures, 1 Memory Lane, Oshkosh, WI 
54903-3615; 800-222-4947: The Exposures 
Catalog offers new ways to decorate the 
home with photographs as well as gift ideas 
for the coming holidays. The catalog's of-
ferings include: Oh Christmas Tree  a Mura-
no glass tree photo ornament that holds a 
one-inch photo; Gallery of Greetings— 
vel-vet-covered holiday card hangers in green 

Buy the Rollei 6008 
and become incredibly gifted. 

The Rollei 6008 is the world's most 
advanced medium format camera. And wnerl you buy a new 

Rollei 6008 camera complete with body, grip, battery, charger, any 
Zeiss or Schneider lens, and any 120/220 bock, take your choice of 

Gift 1 or Gift 2" below and become a most gifted photographer 
'Between Octooer t. 1994 and JOtu?'y 31. 1995 nom rn ouftarlred Roda oealw 
"Fin out " POO& Coition ham your 17009, Coda and redoom beta  Feb'  y 2E W, 

Gift 1: With no additional purchase, your choice of any two Rollei acces-
sories in Column A, plus any single accessory from Column B. Total retail 
value is up to S582! 

A  B 
Rollei Insert w/Case 098004  Rollei SCA 356 Module 097661 
Rollei Metz Adapter Kit 093115  Rollei Tnpod Quick Release 096725 
Rollei Quick Focus Handle 098029  Rollei Spare Battery 097995 
Rollei RC 120 2.5" Remote Cord 098874  Rollei MRC 120 Multiple Exposure 098875 

Rollei 80-250 Hood 096741 
or Gift 2: S300 rebate from HP Marketing when you make an 
additional purchase of your choice of a Rollei 6000 450or  (Rollei  
900prism; or another Zeiss or. Schneider lens; or another 

 120/220 film back. 
5M0fAEAgC0ft  f6CAaP! ad P,"Broat N/aJO1e wfeoa arc 

More Into? Circle 54 

We ro IookkV of things eom yow point of view. 
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42 West 18th Street 

RENTAL DEPTe'S 
SPECIAL 

OMIPZJ 
7 am Sysism 

401 
67m 
rW 
0121M 
1, ". 

Mw3R 
M90 

BROWN LINE 
POWER SUPPLIES 

449.95  I11N 
16425  IM I 
391.95  Don - 
SM r  1x1 

Ira:  611 g5  Von Sr Map! 

LIGHT UNITS 
96 50  MW3U 
112. %  MI1 

619. % 
29 DO 
424 95 
676 95 

119. % 
199. % 

2 LIGHT TRAVEL SYSTE MS w7new soft case 
202 Sy41. c c  529 00  407 Slit c L  674. % 
801 t. cc 149.00  902 Sr 'c  969. % 
1216 y/t. p 0  1109.00  1604 STET. cc  1299.95 

3 LIGHT TRAVEL SYSTE MS wmew soft case 
402 System cc  791 %  604 System c c  899.00 

4 LIGHT SYSTE MS 
4112 sr.Nr C/C  818.95  604 System C. c  95895 

ev slo w 0k  11 0.95  t; O4 SMem c c  12%.00 

1604 ST ho c/c  1389.00 

SPEEDOTRON ACCESSORIES 

11.5- Gel Holdei 
Bann Do., ' 
16 Grid Reliectm 

BLACK LINE 
POWER SUPPLIES 

17050,  986 50  2403 CI  1479.95 
24018  1198 95  2405 CE  1479 % 

J803C2  1971 95 
N.. COMPACT 11 ALIT TIRE 

tot CJ.s  6» 00 J05 Vacs  399 95 
2'E % 
LIGHT UNITS 

101  176.00  105  666 95 
202 YF  3495  111  2% Ill  409. g0 

1PAVEL SYSTEMS 
NI W ROs DeWse location Syttem cc  1499 % 
NE W 601 Economy 14p411RR Sy.iem c: c  1309 9S 
NEW 405 Deluge L -t... S."O"  107195 
t 105017  lr Kn ccllr'A  24011 ,tit. Kd L1 25"95 

IM3C 7 Lta U Kn t t  2'93 95  2405 3Lile Kit c c 2799 95 
2405 CE IlIn Kit cc 24%95 

BUCK TINE ACCESSORIES 
11.5"61168$nKla  21 % 
i" 6T3d 501  94.95  7 30 Gra  5995 
11.5 "SC  19 % 
law 4-Wq a m 699E  59 95 
BKw U9M 1. W N W  26 95 

MIW m611 SPOT F MACTOR 
loam 80111 Pnollebr  719.95 

New INN 4M YEe MIR4 

Oyulh 101011,  . CON Dy oft 2000KL. 
W* 2000(  CON  4HO H W  CRE  408014x3 
!MO HOW  Call  4."ArSPH1pm3C8R  10io Heal 

HNn/  CAR  AC&EKHREMSMdICall 

14 59 
2695 

A % 

r'ER 
0.a 
Can 
CAN 
Call 

Call 
fall 

Portrait and wedding systems 
Umb. and CA H, etc. 
I:EN  MBI2:•.PS  Call 

Studio and Location systems 
I Palk, 3 Heads. and Case, etc. 

Car ':  -  Can '.  -  Call 
111̂ 6l:le la;ara00:1  119.95 

4a1ino-_pr4D m 
011510 a Nf W AS M.RO PO NE R PA M 

1m1 r 
2511 r 
nu r 
771 % 
FLASH LEADS 

WE  -eo:n  SR r  ?Ĉ, 
1rir  al e  

SELF CO MAP " UMTS 

d N 
wr  S?3< 
ra r  �..• ' 77•< 

LOCATION OVIVI s 

"W r 
2'it r 
amr 

sT w 
712 r 
3r.r 
M r 

M a 
IM • 

11rr  liar 
TIN T  13M M 
r r  r 
INI ■  s  ..4.53'+  tESKr■ 

• Ne w York, NY  10011 

ORDER TOLL FREE • USA :' CAN ADA 

800.223.2500 
ORDERS & INF OR M ATI ON 

212.741.0052 
FAX if 212-463-7223 

TRY IT BEFORE YOU BUY IT 
Rent Profoto, Bakal, Spcedotron, Lu medyne, Chin!c :  '.:  , Lowel. 

One day fee reimbursed if you purchase within 30 days. 

Full stock Rental Dept. Rent fro m us, 4XS's. Hasselblad. Nikon's, Underwater 

Hi konos, Mamh'a. ' :  ,  o.: um0ent and Special Effects, 

W E SHIP ANY WHERE. 

novatronr 
11- A Nov+ - Krr  Grr A SneR S PDRER IA. 

. $50 - CALL, For or -
FLASH HEADS.ut Fuses 7vsea MOD[uNe LAMP 

SOOWK 
:a ro s .toad Hleaa  99.00 .2005 was <a  1,.00 
2010  ad w1 Stop  119.00 8020 Hedd.rZ " ' 119.00 
92000 3..ar Mute Ha+d 179.00  $20 316' Soh Head  49.95 

1000 WK 
1100  W  q 3S -'.̀5 /.w•  111. 
12116  148  $2120'4ad .Y'S i  144 
215pM  176  82151 F-u•-Ikb W3l.n.. 1M. 
INO  160  .2160  -.h W  160 
21a2C  24.00 
21640  m w 
e 7150  140.00 
17 -  4195 

PO WER PACKS 

•10,120 !:V'.SS  1MAD .1015015 As  16000 
a10,24074O W5  2 " 
a 1  040VR 400 VVS VortaOe Rp, Med  12600 
10aa6N11440 WS VonaOP 4, wAW m  166.00 
a1PSOP VII 500 WS Vd,  M  MLOD 
110,60PVI1600 Vy5 V  Mled  44000 
a 16100P M ICs70 VA Vt�fi Reg WAlym  6Eq.0p 
a10,1200,V11',q 0.  vw Rag wAWrm  760.00 
a1P140C':. ,v.  760,00 

FUN KITS M/20000 8 20400 Head,, 
...... 3NA0 IW2ZC24  44)00 
'-0150.  "TAB 6024020 w...r  50000 
MINI PRO KIT "o"' S'R X  61900 

PRO Kin WITHI3 W COATED HEADS 
NTH 6i 11X1 vA 3C  7%AO 63400 VR 3C  980.00 
61 44(NR K  ESP. 61 SM M K  120, 61 60pVR 3.  102 
M IOW W K 1100 M 1240 VR X 1504. 69.160 3C  ISM, 

ACCESSORIES 
050110 9ac1,19ht Stall U20 
RS010 IO SNed  4720 
a4100A Sa nt  3120 
P4007A Ach Snoot  41,00 
Won Hkr.ewo t  37.60 

. Ie ...,x•  4560 

6010-0 i.wyBD  .7.95 
6301 }L1gM Cafe  419.95 
1M01 I1nNTHter  71.95 

MONOLIGHTS 
200M no wA  7.0.00 
00M 400 -  124.00 
120615 vv N."  180.00 
24OMSC w1J''f  240.00 

2 P r o k) 91 0 * 

New PHOTOMASTIN Sole, CMs/w, 
Pa1a W ig61 5111..' 

13991 
lu 95 
643 95 

.9995 
FLASH MASTER STUDO MASTER 

1349 95 
259.95 

RO WER LIGHT 600 & 750 
364.95 

42995  :..;  439.95 
439.95 

.a, Vale of PLOD 3695 
69 Es  rPL71FR 32' SO HO. 199.95 
76.95  PAE 7924• RNINta 1)9.95 

11.11 
465.00  R69A K:  )99.95 
399.95  FLT• c:'  590.00 
1069 00  PL 9i  589 CO 

M 1111 fpot 7e1OOA  116.95 
(LOSE  M Y SPECIALS 

299.95 
444 95 
131.95 
)4.95 
69 95 
31 95 

1X��)nor man 
FREE NORMAN BATTERY Im.m Mer.1 
WITH PS.l3CHASE OF 2000  4008 ounl n 

BATTERY PORTABLES IAr4.ab4 in 2 MI 
IOU,  Call  av'3 
LH2l, Tree.:  CAI 
LHMktI  Call [ •,Ae 

SEREs x50 
NO, _4011K4-. ,.:  Coll  I' m, 
N«ku PV'200  Call  LH./A lead 
L.1R  CAN  I.2KRA 

SERE 500 
PMO W  Call  P400 SP 
pow 800- rat.  Call  R4M 400-m Pack.. 
LHSoo  Call  LHS3 
LH52  CAN  LHSIK 

SIBIES 948 N OES 
INDOORS  Cal  013111105  Call  P2070 

P'ODCD 
1̀90D0  Cal  119M  Call 
1̀1212120DWS  Cal P,424 

SERIES 900 IEADS 
1.2000  Cab  LH2O078  Call 
LH24009  CAN  Lkwow  Cam 

R BI M fPOTL2GHli 
f56 dal  FSTC 

B AL C A R 
a3u4 J itesho 4 ' 

ai7J:g PTn 9411'.  ,... 

*y!342 J PTna SRNI t :: rea_  

_ - ER, 

Call 
WI 
WI 

Call 
Call 
Cash 

Call 
Caa 
Call 
(Al 

CAI 
Call 

Call 

CAL 

CAI 

3̀195 

49 95 

4995 

r 95 

Calf for 
Profoto Prices 

CALL US ABOUT 
OUR 

LEASING 
PROGRAM 

SUIIPAK 
MONOI GMT SYSTEM 

269.95 

-!  299.95 

•• New Battery Converter 

MS BASK OUTFITS 
6'  1 16 or.  4S  :e 
6' Re0eC1a, 45' UmbNla 
MS 2000 Wfit  381.95 
MS am a.1!'•  379.95 

LOCATION OUTFITS 
Includrs 2 Mo'.. K2.6' 
Karen - 1 F:ashtube Cowrc2 
StarWl 2 Umb,dlarsca " g 
Case 
kt 20M Uxata. 01-' • 873.95 
M5 4000 949.95 
MONOLITE ACCESSORIES 

1  6995 
6' 4'.:a. 639•'•:;;.  89.95 
Ili 7 w  6.39 0.  64.95 
16' 1-Wry B.  "'  99.95 
12. Gee Hoke,  54-95 
16' Gel Nddk  59.95 
6' Sro«  39.95 
6' Grid  54.951:  e4-95 
Rep Flad1 T„ b. 89.95 
hash 110, Co to  21.95 
ModH'ng LMT A-  22.95 
Synr Cn'd Pro  795 

MINICA M 
N' Rowe, B+ttery ilashK 

Gl,nd Master 0.0.1 1' " 

BO WENS 
89.95 

Lumedyne 
;Wa ETE SYSTEM 

.2795 
..  ..,.  U7 95 
.  61..95 

PACKS 
:3v  258.95 

'OnSX "0"  318.95 
067.400:. ,  446. 95 
NEW PACK wsow Ban WD 
06SL 20C :.  39.95 
%7L 40LI .:  477.95 

"CONS HEADS 
001  99.95  99.95 
KC3M 139.95 m:.:','143 95 

NEW wo W'S HEADS 

I'll, 

99.95 .-•.:; 112.95 
21000 W.9 HEADS 

601110  lea.  229. 

BATTERIES' CHARGERS 
ton an, .39:1  67.95 
tore Bane,., w.: is  79.95 
RaguW BATvY C25  127.95 
Regular Ban 40250  139. 39 
Sure, Washy $026  87.95 
Sipe Rut 0026C  195.95 
Sngl Tide Orgy 014 13.95 
w it TKky d.argr 011 SA9S 
:1,d T«.le Chrg 01: 3695 
':era C ry $OI8 79.95 
:.., City.eNlwer OCAS 94.95 

KP. - SA * PO M 6.95 
C� V MfCC W 127.95 
AC Fay Po -.osx• 127 95 

POWER M Q CONVERTERS 
she.. L530  tra 95 
iurOo ,Fay OSJX  136.95 
New L531  209 95 
New LSA  1.9 15 
k*nK)KW 052  as IS 
vl.Y A6,•K's1e. w75;!  174.95 

COMPONENTS E ACCS. 

M  -. +.... 134 SS 

::Dial A S d:r e:'' 229 39 
.•.. Di. 8q " w:'i Pun 
OertM Fited Cev '136.115 

STUDIO LA MPS 

3A  3339  ESP  r63o 
BU  330  ESP  114.95 
OY.  17.95  f7B  211.15 
DY5  1495  (TO  1755 
EU  236  ifL  2E.95ER  335  KM  x95 

TV  ZAK  FON  1730 
FEW  315  FHM  1755 
EMD  2315  Fa  11.95 
485  1730  GU  K.9S 

M AIL ORDER H OURS 
M ON-THURS. 9 TILL 9:30 PM EST 
FRI. 9'1:30 • SUNDAY 9:30-6 

H STORE  OURS: M ON.-THURS. 9-7 
FRI TO 1:30 • SUN 9 30-5 ,45 

STORE: 2'12.675-6789 

C UST O MER REL ATI O NS 

212-741-04 
Mon-Thu-. 9:00-4:3 

CALL O UR 

RENTAL DEPART MENT 

212-627-8487 

LIGHTING CONTROL 

PHOTOFL R 
LITECOME 293 
With P 

.-Small  Call  Call 
Meth  Call  Call 
x t w  Cal 
NEW  zTC  9.95 
NEW  18.39 
MULTI LIOME HV3 
:,th Rem,;,anw Re,�eh 6 

elfru 
Snail CA Mid.,  Call 
large  CAR X LA•gt  Cab 
Gold Pane'. x,sert,  CA 

HALPOO ME H V2 

SmaL�  Call - W  Call 
IAedn,m  w 
BRITTD( ME 

30  
LITE DISC »95 

Wh ­ ­ w•, 1e G. 
Whn M:nw. 9a M. -I 

12' Max Lrte Dirc  12.95 
12'  2330 32'  33.95 
42'  RA W 52'  6330 
S-11 gal 24'W3'  4495 
41,74' Owl Dnc  7130 

HEW 
5.11 C•oidrW,rt SlxenGoc 
12- 14.95 22'  3030 
32'  4730 42'  9830 
52'  n30 74'  94.95 
Small py N',43- 59.95 
NEW Liu D'K HOMe•  x.95 

UMBRELLAS 

aq H,u sAw 30.  52  -
weaeSR.•  12.  17.  - 
+al RrIN.  27.  a1.  -
C - -  22.  33  al. 

CIF111111M11 M 
PRO RANKS 

95 
11995 
16.95 
2M 95 

SUPER PRO BANNS 
38 95 
i92 95 

:9 91, 

C 11iMF RA II BANKS  

S,•  10200  242.00 
1695 

M N, MAXI S  White 
5615 

\•.�  6.00 
Al. 49.95 

Ira - Pr 11 o Bank 
XSr-e. 1015 5-. a  19995 
1,1•  -32795  48995 
A,.,  3495 
So  Call 

Call 
Chimera Demo Ac, - 
agny.aro  37 n 5  116 M 
Li - Ned Step  99.00 
Canx+, B,x ke!  395 

U MBRELLAS 
HEK with HARDWARE 
30 - II "  :  2995 

SOUARE 
20'  1695  2295 

w o mm  

CAR 
Cam 
Call 
Cam 
Call 
Call 
Can 
CAA 

CAI 

LOWEL KITS 
Cam 
CA 

BESELAR 
9595 

7 - V 

S MITH-VICTOR 
PHOTOFLOOD LIGHTS 

4695 
•• 56.95  0: 1395 
59.9S ?  69.95 

<:5P 11•..!110,..-.1, c a  lu.9s 

:. , •  154.95 229.95 

QUARTZ LIGHTS 
aH5AF M GLASS 

Ss 1105G  65. 
-SOY:  155. "J'vC  125 
72C•SG  ns T:OK  $49. 
MS M+. so.,  111.95 

QUARTZ KITS 
K,02  MILES K2RA  239. 
.l_  2" K  Sit. 
KfiA  249 K61  1 319. 

3362 d 4 C.Pwn N..  5650 
3066( Srad  43.4 
3361991, Rand  M M 
3No d Stool .7311- St:̂_ 
60,,11.1 sash  .2.15 
307310 rT  TO  S 11010 
072 IT k o DCl  As  50 
3075 IT wad LO  439 x 
335113 K SRateR  0,91 
3363 13  K 6l w mr. l 39.95 
XES'3 a'C.n m  91 H3 

affay 

Awwbmd 
HALO 

32'  7299 d5'  Bass 
u  147 95 
Halo Keylighb  Add $3.00 
Hal. Gold  Add $5.00 
Hob PM RNs 45'   
HALO Sq. - Ed'  159.96 
New H1AL0 Us -,, sS  64 95 

APOLLO 
MKI. Apollo  32.95 
MITT Apollo  49.95 
24'  W95 28'  85.95 
24' 8tt  d  90.95 
28' Retr. �  102.50 
50'  226.99 
Gold Apollo  4av $8 00 
24' : •  10995 

MONO APOLLO 

COLLAPSIBLE UMBRELLAS 
43'  24.95 

TRIFUIUCTOR 

MONTE S ILLUMINATOR 
20'  2095  19.95 
42'  49.95 30+0" 6x.95 
48.72 S:N9r Stone  9d. 95 
%.'ght 30'  49. 95 
Illumna':"  

ZEBRA UMBRELLAS 

F e7Kfilldp 
PORTABLE WFLECTORS 

M'  37.95 38"  64.00 
48'  83. 95 60'  10800 

18"•58'  7995 

Head Shot  8295 

LIGHTFORM 
OUTFITS 

Black White Silver 
Tram  Gold M W 

6̀  38  42.  49.  42. 
Pu  45.  49.  56, 50. 
P2.  ss.  61.  75.  63. 
P32  70.  78. 107.  80. 
P42  80.  94 124. 103. 

FABRICS 
P6  11  15  22.  15. 
PIS  13.  19.  27.  20. 
P22  21.  28.  40.  31. 
0,32  26.  36.  64.  39. 
.2  36-  49. 83.  95. 

FRAMES 
0,6  29. PIS  X 0,,2  37. 
P32  49.00  P42  49,00 

ACCESSORIES 
6160 EC-1 camp  16.95 
6172 u- Clamp  33.90 
6;61 Legl(63 
6165 7 IM l6I 

38.95 
13.95 

6162 Dolble Clps (6'  13.95 
6167 MEd T -4 Bag  44.95 
6168 Lrg Travel Bag  S5.95 
6174 /2' MITT«  31.95 

M/ 

Watt, 75 (2II30'1  229.95 
Wafer iW ONO* , 309. % 
Wafer 140 (40,54 .3  37x.95 
Warr, 200  S49.9S 
Ware- E.P -I 75  174.95 
Wafer Exprtss 100  229.95 
Wafer Emx m AD  269.95 
Hl -ai 100  299.95 
.. in 349.95  9:529.95 

Domke Light P anels 

Car  Case a K, r  Po.e v1'11 • r�ee 

15'., S' Frame K.,  amp. p  x6.95 
42'.41' F - Kit :. ;.amp  48.95 
32'.78' Frame Kit w.Xet of ci:p on panel feel 59.95 

Fab.  15.15 42x42  42.78 
HAY Sun'S"" -n'::'  8.95  16.95  22.95 
Open Shade =  8.95  16.95  22.95 
Bright Sun S. .• c •  8.95  16.95  22.95 
Sunset  WnT'  8.95  16.95  21'" 
cloudy Bri9M (D.'• .•.  8.95  16.95  22.,4 
Zippered Parwls  29.45 
Pole Adapter Clamp  16.95 

Rosco 
for 6 

$w 7S 

Each 

11rl9u SNan Krt  32.50 C»abw tab 111  3250 
Cwepal Di11MIen KSa  KH  32.50 Swatch Book  2.50 

- 0'.11' 33.50 

Min. Mall Order 3 Filters -No Return on Gel Filters 

LIGHT STANDS and UMBRELLAS 
BOGEN LIGHrSTANDS 

70959KX$ge, Sand  19.95  3]'8'3.:•.: Ca  7220 
3106Agrok6SW5  19.95  3;6:.'? n.: :m  .  ».95 
70396'  Stab  3a 15  93es'3 :. f1•','e  %.0 
77756'B.itan Strd BS td1.So 
U53TR$bactahlt  ».0  33'54.x-S•ân1�5 ••  1911) 
3373 T AN, bad  x).15  K'S " Y.  39,07 
33971 T UR � r STam "SO  )?6: li • 392' E: -• _�  u.95 
30,111' L _  Sts10 8rt .650  ? 1C -9•. S•e-' -...w  n n 
3071 ]S'SI M sIdAyeS  119.01  3?6i'.9̂•5•a-+.̂y '<'  7495 
375111 N c*..  55.50  

3486 :ei r1'SY63:'•  18.95 
9534 : n•r.  l6 95 

6 W 1  6O. 3wn'  711. 
to w.  M1. 1165.  770 

119/ !.3 S H E W.7 

C $AIDS 
319564 0' OBL Rner  119!5 
3»7477:  O SU e  
Bt6)a77'ul'StaM9  W9 5 
8361415 -Mu'' Surld lb 6kri 
8367490 -1tA4w.vv' 
Slard 11  ><ri 
Mw -  stases Stew 
tlaw k1ro+'H 10  x.93 
DO M FOR M FLAGS fCREMS 

DESMAR 

photek 
0" " .AWaov,au 4u cSR 

6l is osO 
Jc"  » 95  x 95 
4e. nL' a ri .„ 
•. ra'•'4IS  ».95 
x= Ir a. - 11.93 
Sr.Xr ;+"  z995 
'w•-n Sri •x60 - 6/95 

7.�F.g ar.- 99.00 

U MERAST WIO STANDS 
709 95 

BOOMS 

?38584 o�.-m r:•,  N.95 
7  3930 

STUDIO STANDS 
Senior a $. _ 

6 Has 1c  748 F H.n 3>: m. 

STUDIO EOUIP MENT 

640UYfe1G 
.19590 R A Saw Pa•e  1z15 
820%7' Ma•c• '.â :.  21 95 
t21T;2 :•-. w  ̂"s ,- 1.9.15 

G M HEADS 6 AMTS 
M95>S  2 C, ws 23.95 
68000. C' E. 4r'�  )695 
680006 20' En w-  3495 

Sari:  60- 1415 
0,'.•+g tire.- 6.95 

Pic Pro ARE-aura 
1SL95 

PHOTOGEMC EGA SE 
wM+_:r :K•  19.95 
,.M•:•r .o.r  3115 
o6  » ri 
rs  26 ... .95 
+" S-'.r  29.95 

ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY VVARRANTIED, ORDERS SHIPPED PROMPTLY 
Mate Into? Circle 57 



52 
S3 
ss  -- 
59.  51.00 499.  PrOdYC4rle (1 � 
F4lamhr Pro, 1O)  56.15 529.  PoLat0Ior 64T. 

803 (15 ..,19.95 804 EtE5) 11295 88N(45)ma9e359. 
809115.._.,,2.95 8091451....329. 

MET R,S< 

" there, PENTAX 
Digital ig t, . Ral Spot:  -

Vivitar 
EFM-2 FW '.'. 

SHEPHERD 

oN 
OII 

».95 

DM 170  91.70 
FM880  85.00 
FM 990  107.25 rM1(a  148.00 

SEKONIC 
Naw l l W C Margie  779.95 
11911 wrLlW Nou.ng  84.95 
L398M Shia. wk  121 -
it- ON D•q. FN  20995 
1318 D•qr LqM  '64.» 
L318 wIS-VrrwfrMer  »M 
L326 Nor 9111 r  969.00 
Ilia a9r Pro  2900 
L778 SPOT Flan  549.00 

WORK Aar. 
1,41810'o    wwnrvYr 19.95 
1310,3285'nrwtinder  8595 
1398 Lidr 1x(11)  3995 
0,115- - m  el-» 

CRLCU-LIGHT) 

C4ku49ht X P Dgnal 
Cakurush 2 C: k.  5 
Prgipneter , 

Ax<eesori95 
- 

FOX I or 1 F�OX « . 

94.» 
1».» 
1191 

9.» 
N» 

29.95 

28.20 

34.65 
29.09 

33.05 

ILFORD 
HP5 PLUS 
P N SO Rol, W 
107.95 
135'7 
3295 

8.» 
8 79 

9 79 
7 79 
8 99 
49 

1695 

379. 
13.75 
619.95 

34.)51329. 
33.75 / 329. 
37.95;  -

37.25 
56.751 

GOSSEN 
COMPLETE WICASE 6 STRAP 

os 
I  una Pro SBC 
Nrw tune Pro D�Vn 
lone Y.ar r D�qq 
s• A:rxn lu• Sta• r 
s nsl.P oc tsar r 
Mtu Ho  Ms. Uhra So'. Wit Pro 
W.rPro 2F 
Co.". 3r 
V̀ ArgN Attxhmrnl 
En1ery ng Att 
MW.M-Ar  4nxr, 
sil oo,  Ailarhrrerr 

WEIN 
5008 Flan Mery 
1000 Haan Me!r• 

144 95 
114 9915 
V 95 
1114 95 
4.95 
16 95 
469  955 319 
so9 915 
49 95 
6].95 
48 95 
449 95 
l9 95,Z 19  
.91 

6199 
94 50 

MINOLTA METERS 
II1D1pE5 4995 rAouo xcass 
o Liner 111 

Au,o Metrr N f 
Fla Metes N 
Near Color Met., JF 
S- Me1H F 

METER ACCS. 
Roos-1. set 
vvw•Ilr  lo•B 1c, 
vrrwl. z S. wlca 
Fyt Wfusrr 
Mini Rxeplor 

164 9S 
1».x 
aw.ss 
84995 
3)995 

TO4 s 
7495 
»ri 
6 95 
9995 
7795 

HAND PAINTED M U S LI N S 
Stitched Loop on Top for Easy Hanging 

SPlattar Patte mE  IOh. x 12h_179.95 toll. I, 241T 24  269.95 
Avarlble i , Gray, BI.NG,ay. Brown, Eggshell. Pastel and Blue/G,•r7 tevender 

Solid colors 10h. x 12h..139.9S tort, x 24h  . .219.95 
Availble rn Black, Blue. Navy, Lt Gray. Brown and Maroon 

SEA MLESS• BAC,K.GR•OUN.D RAPER. 

OVER 
SO COLORS 
IN STOCK 

Professional 
Film 

Temperature 
MAINTAINED 

C H 

55 
LIMIT 

i m empera ore 

at a Chill 559 MAINTAINED. 

35 -  ASA 

ALFORD 
24 
EJp. 

36 
EEp.  120  ProPaf  Bulk 

P,mF Plus (50)  -  3,40  2.29 
FP-4  (125)  -  -  1.29 
FP4 Plus (125)  2.25  2.80  2.29 
xP-1  1400)  -  -
%P.2  (401  2.59  2.99  2.35 
HP -5 Plus !400)  2.20  2.65  2.12 
Delta  (100)  2.40  3.49  -
Delta  (400)  2.59  3.43  -
Delta 400 (13520)  1 A9 

ILFORD SHEET FILM 
495  Bx10 

5  00  2S 
FP4 Plus  (125) 12.49 47.49 41.49 
HP S Plus  (400) 12.49 47.49 40.95 
XP 2  (400) 14.90 57.89 49.79 

P.OL R:OI/ 

25.95 

25.69 

New, CaP1rva. Srrgle (10)..  9.44  Spectra �.E" 0� 
T.ne Zero (5X70)(10)  

INSTA W PACK FILM 3X4 
88 Single (8)........  9.19 
66S SIN" 181....  e.s9 
New 667 Single (10)  7.79 
691 Single B)  11,75 
Pro 100 Twin (16)....  17.75 
Polapan No 1001664 Twrn t/0'.  16.99 
Fu1r FP 100( 1101  14.65 

PACK FILM 4x5 (Images) 
552 (8) ..  13.75  552 Bulk (240) 

13.85  554 (8)-_. _.. 
559 (8)  71.69  559 Bulk (240) 

PRO Ax5 Instant Film (20 1200) 
32.M  Polal w ISO 400 
33.75  54-....._....... 

220  100' 

108 single E81 
667 Lrgle (8). 
669 Single (81 
Pro 64T Twrn 06) 
Plus 100 Twin (16) 

SP1-'c1A1,  $995 
53x12 White only 
107x12 $2495 

No Extra  53"x12 Yards  12.95 
Charge for  Buy 3 or more   Each @11.95 
Shipping Tube 107"x12 Yards  26.95 

107"x50 Yards  79.95 
140'x100 feet White  89.95 Black 104.95 

STANRITE BAC3EWIOUNO STAND • The industry standard !or year. 
• Stee! leg base • Over 8 h Height . W1dtfi (i0-115'  79.95 

MuhiP1. Background SUnd (For 3 Rons:  199.95 
Savage Polevault  89.95  Savage Port A Stand  109.9 
70 - Carry Bag for Background Stands  39.9S 

AT ADORAMA WHEN IT COMES TO FILM, 
YOU CALL THE SHOTS. 

At Adorama, selecting the right film is as simple as 1, 2, 3. 
USA (Rock.), Great Saving: Respooled (GS), 
Direct Import (DI). YOU CHOOSE. And of course, 
whatever you order comes with Adorama's 
chill 55" quality film control - at no extra cost. 

COLOR PRINT FILM 
-New Re,d Gddl 13514  135 24 P,- 17536  13536 Pra. 
FAR  ASA  DI  Aod  DI  Rod.  DI  Rah.  DI  d Re 

[it.,  (25)  - '4.29  - '10.61  4.65  ' 5.07 
firm  (100)  1.10 ' 3-a5  9.01  9.97  3.19  ' /.77 
fkr.  11000)  - ' S.7J  - • 11.05  5.39  ' 7.29 
W  11001  1.64  3.19  6.16  9.It 7.49  1.09 
G6  11001  1.19  3.Is  9.61  10.07  3.1 Les 
G(  11001  1-I5  4.OS  9.07  10.37  3.15  5.01 
V (!6001  1.19  5.19  11.11  II.S1  5.99  6.59 
SPelyd GA 36 50 P.6 119.9 S "I'l l 

KODAK DISPOSABLES 
w/o p-  .P, w/e lra. 

Fan,PrH w/o Fh,1  6.15  13 99  f-- PP -Ri 75 8.75 
IumarH wick Fkd  10.69  1795  ium4rer lelephor4  I I,7S 
{un,orw Wedrnd 35  9.19  10.89  Fumarer P«nail  11.95 

PRO COLOR PRINT FILM 

3.14 •u.1a 
1.88 '13.96 
4.08  
1.18  12.79 
1.14  I1.N 
7.11  13.76 
1.68  15.11 

519.95 619.95 

13524  13514 Pro,.  GS  13536  135 36 Pro.. 
ASA  DI Rod,  DI  pod  24  36  DI Rod.  DI  Rak 

PHI  175)  5.39  MI  14.06 14.17 
YPS  (160)  3.39 3.69  9.57  9.99  1.59 3.75  3 69  4.75  17.38 13.44 

1 35 .36  135-36 Pra. GS 71 36  135-36 PP 1.3S36 PP; P,a. 
YPN  (100)  4.99 5.19 11.61 13.11  7.99 3.99  73.95 75.95  6419 66.99 
PPA  (100)  7.69 7.59 IIJB 17.18  -  - 17./5 17.95  S49S 59.95 
N. HZ 12001  4,59 1.19 13.11 I3.ta  -  - 27.95 7195  ee 40 61.40 
M. PM( (400)  1.89 1.99 Il.Sa 13.6:  -  - 11.15 14.95  6810 6x.90 
P1B  11001  3.85 1.99 11.54 13.08  -  - 19 75 71.95  61.70 68.70 
PPF  (loo)  5.09 sAS 13.78 11.31 
PP(  (1600)  1.99 6.15 1368 14.81  - 74.95 10.95  68.40 71.40 

120 / 220 1 BULK COLOR PRO PRINT FILM 
170  170 PP 

ASA  DI  Rails.  DI  R9a.  DI R.A. 
770 PP  100' 

PHR  IISI  3.59  3.99  -  -  N. Pill (1001 3.15 14.9S If7S  33.95 34.95 

GA  (1001  7.09  2.99  -  -  -  -
YP  (120)  7.OS  2.19 
YPS  1160)  7.71  7.98  13.44 14.95  11.15 27.40  43.99 
YPL  11601  3.15  it0  15.75 If.95  -  -  - 
YPH  (/00)  1.79  2.99  13.95 14.95  31.69 32.95  11.95 
Nn PM( 1100)  3.05  115  15.25 1S.15  30.95 32.19  1595 

.146556IN  7&95 514001  3.19  3.19  ISIS 1M 5.95  32.29 1119  - 
077100  589  19 5 5375100'  76. 

KODAK COLOR PRINT SHEET FILM 
Ors 

50 
is  o 11110  so 

419 IYK)  15.39  69.90  -  124 89  S7.69  -
IIBe M)  15.19  10.95  7895  -  SI.95  -
1111 (Yard. firm)  995  -  -  -  37.95  116.95 
1117 (YKda xnrrpl  15.95  1795  79.95  -  59.95  179.95 
17151(o mmiml)  16.99  69.95  -  -  82.95  -

43191YH()  15.19 16795  U�L� FS'̂0.  S9.95 

.,.71 Di J -P J � .LJJ  � 1} �•••AUAE 

FUIICOLOR HR PRINT 
ASA  74  wrp  36.  -P  120 

(N  (1 DO) 
sow G 1100) 
G  12001 
SupH G 17001 
IN  411 
Super G 11001 
Sort G 018001 
(U  (1600) 

1.79 
7.79 
7.15 
3.15 
7.119 
3.S9 

3.40 

&11 
9.1 I 
9.47 
9.17 
a.a0 
9.91 

9.77 

2.09 
3.35 
1.59 
1.89 
1.So 
1.75 
S.So 
S.0 

0.78  2.SS 
2" 
7,78 
1.1 
2.19  T.9$ 
1.91  - 
/.19 
4.09 

rUP MAII I PS 

3.19 
FZI)I DISPOSABLES 
Quick s' .rl.  1.99 

w)flash  1.39 
WdterDroo(  t0.7, 

120 SAS 

FUNCHROME SLIDE FILM 
24  wIF,-  36  .1.), Ira  w'Xoda6 Pru 

17.95 

RF  (50)  3.35  6.15  7.99  6.18 
RD  100)  2.19  1.99  3.99  1.18 
RD Semis  100)  -  -  4.75  9.31 
1 1  1001  1,14  7.44  S,99  Loa 
RH  4001  4.79  7.78  5.1S  9.11 
KM S.-  400)  -  -  7.49  10.98 

FLU PROFESSIONAL SLIDE FIL M 
iqt  I3S36  120  GS 34 GS 170  1 GO'  

tM (50)  6.09  3.60  9 8.15  1191 
Up  150)  7.99  3.49  3.4,999  
tR  IS/)  6.39  3.69  1.99  -  1195 
00P  (100)  5.49  3.99  4.39 7.75  71.95 
it.. Arms (100)  7.49  4.65  - 11,911  -
R4. M  (4001  7.SO  5.70  -  -  99.00 
Nn fioeo (4001  9.49  -  -  -  109.95 
NP - 116601  9,99  -  -  -  - 
W  1160(  .99  2.79  4,99  38.39 
W  0,601  - 297  -  -  -
NK  1400)  450  3.19  - 6.19  -
NaaPa  (4001  2.69  2.09  -  -  32.50 
Neepm  ;1001  7.09  -  116001/71 36 SAS 
CW DykamO  -  -  119  -  ».95 
SHEET  4.5  4.5  8.10 a", 
FILM  to  50  to  So 

to  1501  111.99 75.90  6299 
t7P  1501  14,19 19.95  5/.11 
to  10) 11.95 66.30  57.95 
IOR  (1 00)  -  -  56.95 

A, Prxs (100)  17.50 79.SO  6495 
g̀ 1160120 A.  71.45  -  19.95 
NI7 2D 9,  NAS  -  19.45 
Fuji Ouidt Load Pro - $295 RVP  52.49 

192.00 
2s9.9s 
157.95 

305.95 

1.74 
1.11 
8.71 
1.14 
0.00 
11.14 

Scotch 
3M 

COLOR PRINT 
135 2-  w7Pro9. 

100  2.09  999 
2DO  2.59  L38 

400  2S9  168 
135 36 

100  215 

200  101 
400  145 

w7Proc 

10.94 

11.16 
11.64 

COLOR SLIDE 
13•. 3(  wil l 

100  1.99  6.99 
400  1.99  9.08 
640 T 6.49  9.S8 

Slide films are 
now available with 
Kodak or Fuji 

Pre Paid Processing 

KODAK SLIDE FILM 
135.14  1352/ Pra.  13596 

ASA  DI  Rod. DI  R9A.  DI  Rolls. 
36X. ,�uN.36X.❑,.roc 
DI  Rod.  DI  Rach. 

AM  175  4.23  1.69  7.49 
KR  (64  4.18  4.69  7.17 
lW fA  150  4.59  4.0  IRS 
11% It (100  3.95  4.49  1.24 
n  660  4,99  5.49 &IS 
[IN to (NO  4.79  SAI  1.oe 
Kt  1700  5.19  5.44  d Se 
fW tl 1100  5.09  e.SO  8.39 
EI 135 100 k  99.45 

nM 
EPA 
En 
f? 
P1 
f 

pill 1. 
IM 
fit 
IM 
V7 
EPI 
Iro 
PEI 
(P1 
(h 
IPH 
5071 
Ks 
TYR. l 
50346 
50179 
II 

In 
Ix 
EPI 
3.4! 

ASA 

40 
H 
64 
H 
1 
00 
00 
00 
00 
60 
no 
700 
701 
400 
IN 

P 
W 
Ilk 
(101' 

LIb 5Av 
799 5.0 
798 6 19 
F 1 419 
171  S 99 
171  199 
U9  710 
9.79 a iv 

PRO SLIDE FILM 

o.a4 lord 
0.70 1051 
1011 10.61 
914 10.63 
10.71 i LN 
0 7/ I I.0 
"1, 1119111, 
1.74 MIT 

17536  14K  1. env  16X  Ill 
01  Ill  6f  DI  R.d  DI  R.&  100' 

e 99 
:v 
5.19 
5.51 
5.19 

01 
'TO 

5.30 
6.64 
6 6v 
1.11 
1195 
1.79 
1./ s 
1.19 
9.59 
1.01 
1.49 

7.5 49 
6.1 
6 70 
is is 

1,99 

11 71 

11.14  
1.11 
1.64 
1.74 
1 74 
O.So 
0 
9ss 
La 
La 
094 
I.Io 
251 
7.70 
7.44 
.44 
07 .31 A " 
1.44 
0.14 
OAS 

120 / 220 SLIDE FILM 
170 S. ASA  DI  Rak  DI 110 P Rrak oPod 

(H;  7.15  7.19  -  - 
(641  314  3.19  15.10 1995 
WI 
La  17.35 70.4s  - 

hl 1641 
With PanrrN 1.48 10 79 

11.16  42.49  11.19 

71.35  1x.99  4195 

11,35  11.65  44.49 

IIN  000)  4 10 

fh  I1 DOl  7.79 

HZ  1 DO)  3.70 

1011 
1194 
eve 
I Ie 
Lve 
10.19 
114 
• 69 
419 
019 
071 
0 i 
Or, 
1 78 
1 94 
1 76 
109 
v sa 
7911 
11 9 
9 94 
949 
19 it 

220 P,.Pak 
DI  Rod-

34.99 39.95 

4.79  4.44 

4.31 71 00 

4.71 16.25 

4.71 10.0 

KODAK COLOR SLIDE SHEET FILM 

10.0 
11.44 
1011 
10.64 
10.44 
10.6/ 
11,7♦ 
1116 
I.H 
10.41 
10.41 
17.12 
12.17 
12.76 
1111 
13.411 
14,9 
1.91 
8 
11.18 
O.04 
9.18 
1944. 

v/ u 
57 19 
1995 

109 Is 

79.95 
12.44 

119,71 

19.45 

49.49 
57,44 

K8/a/ & 
MA LENS 

OR 12  1.49 
OP14424 
(onr•,urarr 791 
DP24  6.11 
MIA  164 
RK 12 5.19 
PK PK 24 24  171 

175 
PK-»  l.ft 
lf►-1 Ip,Jr1 7.IS 
111 A  II.N 
"a m  13.19 

61111440) 
41111611) 
4171 (WI) 
6117 (tnl 
6,05IFM 

02/ IIPlII 611611Dh 

614611") 

10 
15.69 
ISO 
31.95 
15.95 
IS./f 
16.15 
11.15 
6.15 

LS 
71611 {9F 

43AS 

17.15 

f0  10 1 
.1 SO  10410 50 

0 90 
44.95» 
59 
72 95 
11.11 
17.15 
76. SO 
75.45 

79.95  -
- 171.50 

17S161.1S  - 

3795 

KODAK BLACK & WHITE FIL M 

Sl.49  20.19 
57.49  77149 
122.93175)  -
59.95  77995 
17.50  269.1s 

7/9.9S 
64.40  719.95 
63.9S  77995 

ASA DISS- �ad.  1JD11�  lad ed. 71 GS  36  DI3S  I�I » �4 

IT 
11 
TAO 
TNT 
Du 
if 
MN 

1115 
400 
1100 
(/a 
(3700 
1(01 

1.05 7.57 
1.05 136 
7.44 242 
215 2.74 

SPECML'n )6 FwVPar . • 

&37 LN 
9.77 144 
861 0.91 
e S7 9.08 

69 
I.es 
1.75 
190 

7.7 i 
2.79 
2.21 
2.49 

7.61  3.S1 
t./s iss 
791  ILA9 
3.05  LN 
7.74  4.54 
4,69  1.46 
619  6.99 

11.35 12.29 
11.44 17.11 
I l.fi 11.35 
4.14 Its1 
17.13 1113 
13.55 1348 

KODAK 1201 220 BLACK & WHITE FILM 
120 

ASA  of  Rai 
120 M 

of  E.1, 
720 PP 
DI  1•d 

I.A 
100' 

PXP 
❑r 
ft 

!My 
R 

112 5) 
(370) 
(100) 
1107 
I/aol 
1(097) 

1.0 
tov 
7.Iv 
3,95 

Till 
4.1 
ts5l 
/ 75 

17.70 1344 
t. 9 13.49 

10./S  II.19 
1&115 1255 

7a. 150 1149 
7a. iv 74.44 

KODAK BLACK & WHITE SHEET FILM 

2105 

29.11,11 
27.70 
2939 

75  Ira./14. IOp  75  ST7  100 
8410 

25  s0 

PX (4147) 
I3 (410) 
IM1 (057) 
IM7 (053) 
SO339(OIM) 
(wr 14115) 
SuOH 1X11117) 
0060175563 
MN 14143) 
R  (01 S) 

13.10 
13.49 
1149 
13.70 
29.95 
18.05 
24.95 

37.71 
46.0 

39.9S 

49.95 
49.95 
S19s 
5195 

6995 

3195 

73.95 
8I.S9 
85.49 
4195 
Ik►S 

114.95 

$1.95 

43.49 
44.49 
46.915 
16.0 
44.15 

100 V, 

94.19 

ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY WARRANTIED. ORDERS SHIPPED PROMPTLY 

More info? Circle 57 

A I 
D� 
n 
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LA 
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1X3 n 

z  



S 

I 
l 

l Tly 
1 

951 

n 

l,l 
L 

� t 

L1 

11, 

42 West 18th Street  Ne w York, NY  10011 

MASTER 
8778 

IVIIIV CLIf-\ 
MASTER SERIES 

a ISA 
•VHSC CAMCORDERS 

RCA CAMCORDERS VHSC 
CC 60011%  GII 

Cc 6N li%Cllaor yr  CallCC 1010% EK Colp N 

NIS•, (C SAO VRS  GII 

rrn 4412X �m  GII 

�rD 1141 12X 1- 0  CII: 
65900  NM Cad 

1.w Ro t01r16  r, 
q,  (all 

RCA ACCESSORIES 
Call 
Coll 

Call 
ONCE RS 

6cr2 •r. 

10•a W 

(all 

Nk -111 A<, e,H.rret 
,Y Y1 
11b 95 
61 s9 
1.9s 
9" 
995 

IY 
W 95 
19 95 
n » 
11.95 
S9 » 
A.A 

J V C PAL 

(MI 
(all 

CAM 
F• A N A S O NI C 

(all 
,1 
NI 
..m 

HI T AC HI 
all 

r1I,Il 1  GII 
VME S] bnnl  Call 
VME 16 Fmen  411 
VME 19 Mr B 5at&4r1  CAN 
VMN-36A NJ Stably  SARI 
VMN "A W brim  ­1 DrgrlN 
St41.,m ,n;a vF  CAN 
VM 1100 VHS  CMI 

Panasonic Panasonic 

PRO CAMCORDERS 
•w 3 1 CCD VMS  GN 
I- AG 1868. VHS  GII 
New AG 19561 Zoom  GII 
New AG.555VHS  GII 
AG 4682(IRp 5 VHS  GII 
PROFESSIONAL VCR•$ 

CAN 
. -S112  

Call 
-  -' Call 

Call 
GII 
1)29 
CA:: 

VHS C CAMCORDERS 
vIy67 S  92900 
PYSa VHS CIS  GH 
PV-63 New wSUbrluer  Call 
PVSN vest  u.,  GII 
New PV10204 IOK  Call 
New PV10304 VHS  Call 
New PV.O 404 w coor VF GII 
410 Sol Color VF  Can 
N w PV10 604 Color VF 
eM SOblin, GII 

VCR's 
N 4014 Head  GII 
N 4451 4 Head  Call 
►V4YOSvNS  call 

M 4466 SVHS  C- 

H, S VHS -ND 
H,h log SM4tle  CAN 

VHS CAMCORDER 
N 900 12. Zm (6P VF GD 
N91012.Z. Co. VF  Call 
N 91 OA 11. w&,ght  Call 
N 70A N.2 -4tS  GII 
1R/$ no s vlls Dgrtal w9 n GN 
Panasonic PAI System 

Call 
GN 

-A  

Cell 
N 850 VMS_C  C all 
NVS ISO S C (  Call 
NVN VNS(  579.95 

PRO MDNR011 VCR COMBOS 
AG 505 S- LCD K40 WR Call 
�•': CaN aG 550".  GII 

GII ,.; SA,:: Call 
PRO MONITORS CAR  

CAN 
Can  '391113'CM 

CAI 
CA  

GII  GII 
Gn 

SONY 
PAL SYSTEM CAMERA 

GII 
659 95 
(all 

GII 

5» 95 

11.9 

ORDER TOLL FREE • USA .- CANADA 

800.223.2500 
ORDERS & INFORMATION 

212.741.0052 
FA X # 21 2-463-7223 

MAIL ORDER HOURS 
MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:30 • SUNDAY 9:30-6 

STORE HOURS: MON.-THURS. 9-7pen 
FRI TO 1.3:0 • SUN 9 30-5:45 
STORE: 212.675-6789 

CUSTO MER RELATIONS 

212-741-0466 
hlon-Thor. J:UO-4:30, Sur.. i  ..: i 

S O N Y  Nikon  S H ARP  CanOi1 
% IUI M�i11fG 
� Dl All1 

AUTHORIZED 

SONY 
U.S.A. 
DEALER 

we carry a full line 
of Sony products for 
immediate delivery 

• Call for the Best Prices 

ALL VIDEO 
CAMCORDERS INCLUDE 

USA WARRANTY 
A All ACCESSORIES AS 
PACKED BY MFG. 

VN200 lo% mn 
• (same as Sony TR)0)  Call 
tl(Sv VN3VI B,rakt+a.  749 
VN3)0 10X Kh Stereo 
Same As Sorry TR.61 629.95 
New VNI60 Rr6 Stabive• 

(Same a, So,y$TRR 700�0QS  Call 

for Sony Nikon 1 Ricoh 

Earssn AA a,::.. r  22 n 
RN  Call 
a, Siox.I.aye. 
wPe, c,vY!nrav  1. " 
DC S!O Cr CIS',  ».» 
9C5'OPm. (Nryr ..P•i  6.95 

FUJI X 
SVI126 K amm m ,  Call 
P701 LCD ,r poi In Stock 

J V C 
GRA i( , - - t ,  569. 
G W301MSC  CAN 
GRAA33 SRS C  GN 
GRAASS VHSC  CAS 
GRA1,705VRSC  CaM 
ci m  VHS-C.N _  Can 
G WI Ro 
with Alf 4,11 lYVem 759.95  -.  Call 

CA .S21 RY%IF sern srst r+ 702 
New CAS 7 S.91N Dgiw  CAR 
r,,, MRS 690D E M KR S", % 
-5 moU VsIS VCR  Ctll 

SHARP CAMCORDERS 

(AUTHORIZED DEALER) 
New VU 63U VMS  GII 

NEW SMM CAMCORDERS 

Gu 
GII 

row EM-0011 Nr8 
Via CAm1 WSan  GII 

New VL MIWU w2V.-. GII 

VULAIUBnm  609.95 

SP " ǸEIw I1ewtam  Call 

Sul ShAlfar NRwtam  54.95 

CANON It -l2 ACCESSORIES 

2399. 
524 95 
29495 
459 95 

"S.0S1ab61el  CallE570 8 - Bu.t-in 

Wide Angle  GII 
ES508 _m  ,;or  GII 
Al Digital  New Low Price 
ES2MnV­.,,l  Call 

E350  GII 

ACCESSORIES 
Ran Snell lu,l unr�  Call 
New SKU�  169.95 
A9C IW4 "̀ C"c`  139.95 
CAE7 C4mPKt P _ 1; 109.9 
CA 20 0,W NY, aa.c• ]495 
CBE 7 Car Ban. A Ch„j ».95 
Sport I-* ST 200  39. 95 
MM 10 M,. N MA,  89.95 
MM 20) Miury Mike 120.95 
DM3005At, D,e(I V­ 76.95 
ZM100 Zoom MAe  136. 95 
PB 100 Paube Chr9,•  60.95 
CB110 Car RA B Atop  69.95 
WE) 7 34 M WD 55  80.95 
TL55  414.95 WD 46  74.95 

TL46  69.95 TL37  49.95 TL SSL 3. Comeete.  289.95 

BPE722D LED Batt  89. 95 
V. 10 V.deo Lyh,  39.95 

Ll)L2 ACCESSORIES 
2W-...  -  CA  
CL 2s i r'--':�   Call 
E05 L-.Ylaple L  Call 
EK 1000 Na,d Case  Z".95 
ZP!COZ -R -C ­ $4.95 
3720 Nre, Lt  99.95 
RS100Pan Shtki  4495 

I Os t Ca  hN 
I OS Al CAM SOS A3F  W 
1 OS 104  4N 
R9lN M  R. W1 .  CAM 

Is A .r1 .H 11 FO CAN 
141"" As 2•d9  GII 
R412N1 RS Sn vn 14 N  11  
R11BN N  1N 95 
6•I n NM  !'• b: 

E ON 1 ACCCS, 
I/995 
N 95 
"V 
oT n 
lE 95 
59.95 

Bos FLASH • ACC. 
1601 ..c  6. N--•., N9 
43e O M we lwl:  IN NS 
T.• 4p W ONM  495 95 
n• ce., 1  N 95 

In n 

n» 

E0 
A2E 

N11SC ACCESS 
94 » 
M n 
> 9f 

Y » 

EOSTCASFS And H0005 
.s » 

+  H » 
n » 

FOS FINDER AC CS 
n 

�r » 
n s 

CANON F-tlN) Attes -, 

HE N 

J? » 

A  
19 
19 95" 

INTERCHA GEIFLE GRIPS 
,, n.l  9591 

1200 
u r ». x W4O 11 SETS 

AMSG ACCEfSORIS, 
R.v wtr Srvm: r 4dPPt 11 Is' " 
lr. „!e M.tI I. 80 t3  =9.95 

9.95 

4C '  
SPECIAL OFFER 

»n 
1 os EL..  u9n 

559 

NUN LA.NON ACCS. to, EOS 
» 95 
M 95 

AUTOFOCUS 
POINT 8 SHOOT 

Can 
CNI 
(all 

169 95 
1.91 

CANON EF AUTOFOCUS LENSES 

19)9 
659 
N9 
14 

11»" 
lw 

ltly 

MACRO ACCESSORIES 

a9 IS  4 95 

u 95 
995 

19415 

6N 

31» 

"1 

GII 

6149 

1L9 

eo» 

.49 95 

1M9 

4u 

»9 

CANON FD LENSES 
x ce 
N9 n 

.r �t  119 95 
LENS HOODS 

IS " 
CASES 1AD SYS 

Call for Prices 

R66' 
6 V, 

We are one the 
largest stocking 
dealers in the USA 

Mamiya 
Bronica 
Fujica 
Pentax 

Lease a Mamiya System 

D E M O S ALE 
AN E(pvpmenr Innri a,e ++ SYVTc  di  A•Id f,#y Wa,rarrt.d! 

M -y,s 64S SUPER PRO 

M635 Pro  9» 
...  1150  ,139 

49 
»  -  Q9 

M AMIYA 6 

�eaas  CAA. 
899  2». 

•'.. ••.. z  230. 
BRONN A 

930 

Ma miya RB67 
RI 61 PPO  1036. 

t30'IIO  519. 
9» 

•  tin. 
l t» 
1069 
850 
,199. 
IIX 
1999S. 

1029 
129. 

�1ern?7 (l)t)R �;R9 a1119P1�>I'�7̀•1r.Y� 

G I TZ A 
1.95 
169 95 

REPORTER 
299 95 
199.95 

24.95 
pro Repo.(er 

STUDEK 
306  IN " 3!:  359.95 
IN  234.» 116  
324 C,em -  3  2.9-95 
331•.  329.95 
346  Sun }31  519.95 

FRO sTL1oE2( 
31pP  3" " 1I0C  .9 11 
4I"  34.95 415C  474.95 

THE SEUDEK 
SODN  3x95 SODC  SOa.95 

459.» SOx  599 95 
)6.95 SOSC  a99.9s 
BALL HEADS 
49.95  561' 69.96 

96 95 
119 » 
139.» 
1)9.95 

MONOPODS 
69 95 
1) 95 
u n 
.45 
1» 95 
.195 
t 9.95 
I»» 

PAN 6 TILT HEADS 
6955 
14 95 
113 95 

R 
:. lM 

t )9 95 

eAu HEADS 
ARCA-SWISS 
M ONOBALLS 

3 Year Warranty 

299 95 

9 
", 95 
9.95 

LINHOFF 
BALL HEADS 
.... �.. .  11995 

I, 95 
.9 95 

I995 

STROSOFRAME 
BALL HEADS 

NPC 
PRO Rf.O  209.» 
MO READ  --.-.e 269.» 

SACHTLER 
Qx9 R .M let  ».95 

NI K U N Stli '+Y1YF M 

429 9S 

9Na A., 

(alll al 
4,4195  • 
.69 9S  490 ✓ 
.1 1 95 
GII 

NIK ON AF LE NSES 

�a ri 
(aR 
x » 
uINS 
]N A 

M IS 

3n.9s 
. HA CA4 CAR  

Coll 
CAN 
OR 
CAN 

45. 95  HE 
S» n  w x 
Nos ss  9 n 
.11 IS  ,.ra  x 95 

CAN  2» » 
Ali.95 

41  R  CAI, 
C.  CAN 

wv �.  (M1  4N 
Is 

NIKON FILTERS 

NO, _ I.INr 14 -  W  67  72  17  02  95 
O N 16 95 2395 33.95 95.95 4 9514. 95 x 
N  .95 

L1  19. 95 16 95 3195 69 95  -

Cln IN "  -- 63 95 92 9517. IS IM 95 
Cokr'  21 95 19.95 M 9S N. » 59 95 
NO  74 95 2095.  - 4.95 

C) _ up  - 3315 a9 n  -
Soft Fa.•n  - V 95 N "44 "  -

IIC  149 n  . 11C  I9 »  ". 19 95 

Nikon 
NIKON AI -S LENSES ('InClude, Case) 

F 119 95 

.99 95 wK.,oS"...1 » 95  I.9 n 
.  N »SNI I  91995  IN NS  519 K 

1.995 

a 

''RI19 SiIVACtTSSOMts, I9s 9S  )• ri 

FILTER ACCESSOR-S  NIKON 
VP  1»  )29.955 ,,• 

N  9515  

r-N .K •S� �lor �w 

A •, 3146" k III.NR MBBE9741411 

w .v � N➢  211.95 x45 
A  rpT 21. 95  c Rs 

.0005 
1)93 
21 " 
»n 

'4216 
95.6 
29.6 
M 
in 
NSA 

Some prices based on Parallel Import Products 

1 )ry 95 » 
409 95 
,9 1 
call 

SK 6 Power 269.95 
Bracket 

+s n 
995 

CAP I - PI airy  :a x 

F3 VIE W FINDERS 
»ss  x 95 

»95 

IVilc an A ccess ori es 
NIK ON FL ASH 

E 239 » 
M IrS 
119 95 
D1 n 

Fa ACCESSORIES 

IIn 
2-
A, IS 

'I n 
s1. 95 
:z95 
32.95 
SETS 
195 

NIKON MI X. ACCS. 

K 95 
» 95 
M I5 
v.TS 
xTS 

2s Is 
s 

,S TS" 9595 

e. 95 

A!..,., !499srta  x 95 

99.95 

Zxm Touch 470.  149.95 
New Zoom Touch I C:. °. 
ZO  Touch 800 ED _...... _.._... 
New 35 Ti AF (Special Edition, 

MOTORS 8 ACCS. 

0)  49 95 
YTS 
1» 

IS  ). 
n  % " 

J9 ri  I, 95 
9a »  81 
59 ri  » 

DATABACKS 
Ys IS 
la IS 
I» n 
el n 
1. n 
Calf 
ul 

AUTOFOCUS POINT & SHOOT CAMERAS 
116.95 
Call 

214.95 
Call 

339.95 
Call 

NIKON LENS CASES 

',SS  n »:..+  12-95 
311 3lA  21." 

ajA IA 29.95 COS.  9" 
CLM  95.6 CL.  29.95 

NIKON CASES 
CS 13 a,- CAte  141.95 
CS 39L Cav 6110091  ».95 
as  ».6 F8'I A1 n.6 
EB•i  42.95 19!1  59-95 

CLOSE UP ACCS. 
> 6 M N  P56  134.» 
N 6E 1A."  » 6N HE n 
N1 ED  .EA  PK'i  511.95 

Stl."  51 95 
8R2A3 Trysts  IG-2  IRS 
N4   =  >Z6 rt nor sLSE TSaR.$  PN I! SETS 

N 6  .8.25 K_3  4.TS 
Ell  366  ,C 39.91 

ADORA MA'S ADVERTISE D PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY W ARRANTIED. ORDERS SHIPPE D PRO MPTLY 
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AG 1970 
S-VHS Hi-Fi Editing VCR 

With laminated mnorph«n video hea(U del —, 
rich and vibrant col«s. Over 400 ]1— of resole 
Sion bruin in digital I'M base c«rester for 
jitter free picure. 12x variable ,peed zoom kiss 
log shuttle Search log dial allows frame Precise 
.arching. The slsutter ring vanes pia kin 
forward or revere from wry slow speedy tohigh 
speed .arch Hi h stereo sound with frequenfy 
response from 20 hz to 20,000 hz and a 90 DB 

seamless range 5 Flying era. head f« clean Pin edit tecnunal fo easy use 
with plofessioul edit controllers. • Audio dub 
sembleAdin inwrt edits. Advanced dual load 

-rig mechanism  ome features a quick resp hose. 
All this make the AG 1970 the ideal editing deck. 

AG-1280 VCR 
Super-4 Head Video System . delivers smooth 
slow playback, Field Still, virtually nomelest and 
jitter free double speed playback and frame 
aMarae • Dr99pal Tracking • Qrak Play It takes 
only 2 = far the poure to appear when 
going from stop to play/ ec ,node. • ptkreen 
D splay • I 9 Spee(1 Search, can .arch at 9. 
normal SP playbackaspeed, and 27. Ia1ma1 SLP 
speed • Book mark s. ,ch • 5 VHS peas, 
Playback Permits playback of $VHS tapes  t 
standard VHS reoluhon I • Auto repeat play 
bask tape era / .d_ end 

AG-1740 VHS-VCR 
S.'re features .t AG 1270 plu, H,h stereo 
system will, a dynal — range 11 90 DB with 
advanced nigh speed o mit for swd(hing 
Oetween heads. 

SPECIAL CAMCORDER 
CLOSE-OUT SECTION 
RCA CC-517 VHS.. _ _  559.95 
Ricoh R 176 8nan..  ..  839.95 
Nikon VN330 8mm  689.95 
Nikon VN3408mm  729.95 
JVC GRA-X10 VHS-C  579.95 
Sony FX4208mm   569.95 
Sony FX-510 Camcorder  549.95 
Sony FX-520 8mm   619.95 

DIGITAL A/V MIXERS 

Panasonic 
VVJ- MX30 

ed tines 
flodaDle ipeual  Rests 
with the WI-MX30 Digital 
AV Mixer-permntirg two 
channel dig Sal field syn hro-
ni2ation that 11 — = I afferts 
in each or the W) MX30's ArB program 
bui.s  Three sources plus Matte generator can be 
ewn<hed, and. arty two of Ihpm routed to the program 
buipr. The A/B program busses can be monitored at the 
A/B program otpuis while the mixed picture is monitored 
at the Preview Output .• External remip(¢ control input for 
RS2332C sepal control and GPI input 
• Digy Sal Special Effects • 108 Wipe Patterns 
• WIPiFJMIX SECTION  • Fad e-iNFadeo,tl 
• Down Stream Key  Automatic Prog/Effects 
• Color Correction  Audio Mixing Capability 
• Special digital effects  Audio Mixing 

Panasonic WJ- MXSO 
Profe w0iri ll !VV Digital Mixer 

IN STOCK 

AG- W1 Unitrental Vat 
-Record and playbar4  .d. tapes m any N Nu s au 
system-NTSC Pat o1 SECAM without (ably system (lalw•r 
son • Videotapes recorded o any TV broadcasting system, ni 
the world can be played back on any video monitor in the 
world • Operate anywhere m the weld on a 1)0 12 7 229 
240 volt A(• 50.60 H7 power sore • Recording is possible 
In any TV broadcnhng system in the world • Re(ordmg and 
playback in VHS HI I" mad.. Developrru•ol 01 a rkdiratel 
field mlmxy <ri.n ar -.  _ n. 1 SI hay r nalil,•rl r(̂spa: I 

Sony RM-E1000T 
Editing Controller with RC Ti me Code 

and A/8 Roll 

• (onuol, up Iii 3 input IVIaY • tau <rs/ • NR Rull loci 
Multiple Player least • 8mm RC rime Code f« accurate 
editing • Auto Edit Programming allows editing up to 99 
scenes using and Rmm RC time code camcorder or 20 
scenes using a regular player deckicanxorde, with run 
trot L • Program Edit Storage  aug external memoryy 
(F/D) • Learning remote wi  a th 10 ples for use with dif-
ferent manufactueen VCR's • On Screen menue f« easy 
operation 10 page digital super imposer 

JVC PROFESSIONAL VIDEO 
GY-X2 
3-Chip 
Camcorder 
FEATURES 

Pi RexC(xnlrrtthrn 
■ Full Site 
Profev«,al S-VHS 
Iwmet with )VC 

Profs t onal S compatible Auto Vdeo. Signal 
Equalisation and ALU Ch — Nap cMuchon ffyysstem t Lotux mode for d+ooting m Full 
ol« wherrd "Turd io see with the nakedeye• 

■ OVLo:,u Inta•n,al SNIPTE VIf U I( Line Cr.h 
Generator■ Quic  a k Record Mod. losers to  ■ 
Variable.n  lean rp sh xyl g C  to Onpay , ■ 
Irldeph dent ehannN 1 n«rryV3 Mrh anal l nnr:..,u.f 
H, Audio level Adjustment tment 
■ Ruin in Speaker J  d, payback and warning 
Audio level Adlusbnent 0 Adana ed P(mw Syrian" . 
opti«W Stud. type Remote Tr,gger/2non and F«un 

Ek tr • Eletronx shelter sp udi  from ivilth  V2000 e" 
• S(gseb a1 Will0.  Hlh Audio and and Back ble C1  
• Vlewfi Vert  On Xreeri xatsn and Berklil LCD 
AW,oNTR furation diyylay 
• Edll Search, Preoll anA sly 9̂ F11sse head ftakti«w, 
conl0ined with a lull we pearl puns f« .dmles 
p,(.k,p coins 

ELECTRONIC IMAGING 

r 

Panasonic Professional and Imaging E(luipnlent available for Rental 

P a m 41's"oo n c Professional / Industrial Video 
Ne w AG-455 

S-VHS Camcorder 
s-VHS system with over 400 lines of horaomal 
solution.  laminated amorphous video 

heads for otter. brilliant color reprodumon 
and high SIN signal to now i ratio. 
• Variable high speed shutter 
up to 18000 0l a second. 
Built m vertical Interval time 
code (V ITC) generator • HI III 
stereo wi3 Position oi eon zoom 
microphone Z  11, 
power aoom I¢ms Feed digital 
effects digital m x strobe still 
tracer wipe. • ,Digital ga,nup 
enables you to shoot m low light up to I lux 

AG 195 VHS Camcorder 
z tal o m fu eed Bxono wer  —  lens up 100a var able hhhispee q peed 
shutter. •Full dig Sal effects, Dig9ital Mix, 
Tracer. Still, Strobe and Wipe. • Digital 
gain  enables you to shoot in low light 
fnuatiom up to I tux. • Includes tO watt 
light audio video fade in and out 

NEW SUPERCAM 3 CHIP VHS CAMCORDER 
Call for Detail, 

Panasonic Edit VCRs 

Rent Me 
for as law 
as 559 
per day 

AG-7750 S-VHS Hi-Fi Editing 
Recorder/Player 

• Built intime base corrector • L) " t. 
none leduution circuity • 3line corn❑ 
filter  4-channel audio with dynamic 
range of god" • 12X viewable .arcs 
speed • Bull m synch generator. 

AG-7750 Hi1Fi Editing RecdPlayer Call 

AG-7650 S-VHS Hi-Fi 

Source Player 

AG-7650 Hi-Fi Source Player  Call 

VIDEO MONITORS 
CT* 1331Y 8 Over 410 lines of resclu 
tion comb filter for extra charity front 
panel speaker built  audio amplifier. 
S-Video and VTR Inputs. 
R 1384Y S-Video iNout inputs over 
420 line of resolution headphone and 
e%ternal speaker lack. 
R 1384 VY Same as above but wttuner. 
R 20101Y Same as above but in 20' 
R 2083Y S video input and output 
on screen display of picture, brightness. 
bat color controls. Audi.Video out ter-
minal • over 450 lines of res. 

•  A.  2084 VY Same as above but w/tuner. 
Automatic head cleaner • Builbin 99 
channel tuner  Call 

KODAK 
Photo li laging Sys ftn 

NEW PHOTO CD SYSTEMS by KODAK 
PCD-250........139. PCD-850   199. 
PCD-870 New CD Photo player   219. 
PCD-5850 Pr(lgrantable photo player 349. 
PCD-5870 Top of the line photo player 379. 
PCD-M50 Port. CD photo player   399. 

New PCD-970 Port. CD photo player 369. 

PHOTO CD M AILERS 

DPT 36,__..  33.95  DPT 24  20.95 

PKT it,  _.. 25.95  PKT24  16.95 

DT 36 _  22.95  DT 24  15.79 

SONY ACCESSORIES 

Sony XV•D1000 
Digital Special Effects 
Generator 

• D.gnal tram. rynchronlrer 

Double 
combining 2 sources 
ub4 frame memory for 

ti gh resolution image( 
Dig"al vK (L,rm,nance / 
Ch —r —) " 

• Nolte reduction for 
both color and Prctufe ugnals . 77 
vnpe patterrn fw scene narnmons • Digital 
e  u Zoom. Moon, Multi-Picture. 51robe 
PKture art still, ohroj  • IO Program memwy 
fw easy editing wth  ptt we • 3 videaaudlo 
In W1 

SONY XV- 630 
LCD VIDEO MONITOR 

• 3-1E)sagonal high quality pic-
ture with  active m TFT active  
LCD panel 
• Four Power sources can be 
used AC. D yy tell r charge-
able and carrba  c , 
• Can be Used w.th Sony NP S5 w 
NP-17 boners.. Call 

MICROTCK 
Scan Maker 

35T 
35 mm Slide 
and Film Strip 

Scanner 
,dable  desk 

I oar 35mm  ,an 
s here' High 
union 24 it 

solo,  r 256 shade gray 
late • 1828 DPI 3600 DPI on Mao lenh, 7300 DPI 
an PC (using ne,po ti laon) 
Mac van, on bvnoeled with Adobe Photoshop LE 
PC version ors, lodes M"rotek phOtalar  and 
twain Wind — xan module 

Scan Maker 11 & If XE 
De9kt 1p Flatbed Scannen 

• xan text and vnotographs at 600 dpi "200 
with interposahonl • 1d bit 1olo, or 8 bit bBW. 
with Photostat sotwane for PC or Adobe 

Phtostsop LE to M. 
11 XE roil full version of Pl,m O,hop 2 S 

INTRODUCING 
Nikon Cool Scan 
35mm slide scanner 

Rent the Nikon 
Cool Scan 

for 555 per Clay TMs state of .,1' DIGITAL 
SCANNER ham   br w 

mores in —  Posrti. or  negative tike. S.nplr to open 
ate with rRtle at no formal ummrg ,seeded. 
Provides tuts detimnion fsal col« image WK  RmM and 

FEATIAEES: 
eeph INsolutbrc Up to 27M dq 
H  Now led " le pass IecMwlogy rim 
QOkI. � quieter than comenbonal units 
Fray to lee: Accepts 35mm sides a oegatwes. 
Cob. w morsodaume, 
E(o(sonocal Solid itati, leolor rdg  diummation  He, 

= tin full a  And RI«thiey owe, P(nve. 

Two IIA00HS AVALAnF 
Yrtaeraal Fitsn hall height d ­ col 
FJaaretil  6' I3 ,   
Addbe H,oioshop Io  .. s : var 
Ava,lable for MAC w PC  CALL Iw PRI QS 

CANON STILL VIDEO 
CANON RIC570 STILL VIDI O 

asoiodnMa°ea-
I. - to ernwe 
ma  lisp 

asput images 
dnectry, Irom 

o a1. 
VCR,  Fum 
eda Pt 
Compute, • The 
two =h  nq kavDlr• . 1iyxv n, m,ege yw.,"' ., great 
fw Desk top Pvbi.lu  w Mun•.meda . raty on-I'l — 
elrtr̀q adds In usability  Easy r(•(odv,g aM payback. 
you  n d. playback o era. Image dvel(tly on the 
RC 570 ism ollvv egwprt,ent n „e(esury • Deter lo„ 
iron • In —A snot " are Raytu(k 

CANON RC-360 STILL VIDEO 
112- CCD wM 200.0) pl.h Records and pan up to am 
Imes  sokmon Bun n 9 of r Smrn ten focus hors. 3 h 
to  f try Mom mode I — down to tar four 
shoot y erodes DNee ǹ+9ps  soli d a t nix• w the 
h Ank Capture imap(ti hum 35mm, dde a new 
....  ca=  FA  C tam adapter i i Iukh 

CANON 
RP-733 
COLOR 
VIDEO 
PRINTER 

Bnlfwn, C. -
­ ­ Iron 

widen  w ppte',e w Ret. 
emit 156 gr.ddtgm . on.,•....r ..: 

mr Jr rtnallry • Mrdu.twrce (cvrmaUbhty . Single andultr It ) p pmt  ru.h-in lyrxle gernno 

input from ((xis  H r y•PMNler data la 
9 l, 4u+  y prints n or'Fy 70 

teond, 

I!q 

CANON RE-650 
VIDEO VISUALRER 
The Rf 6SO and a TV monitor «video 
1- -ol ell d s needed for prawn, 

,m 01 d(xumerm  30 t"Dlw otts - 450  W Ine —olu-

I  Bx n  pmwr zoom er - �veu  , ., • Poutrvdr,agahv¢ 
Auto expovcp and 

( v hne bel,  - Swltm I.9h 
-  Potable. fold,  d 

-  • we.yn 22 la. 

Panasonic AG-3 
3-CCD S-VHS-C 
Camcorder 

Now for the first time you 
can have a real compact cam-
corder without compromising 
on professional quality The 
AG-3 uses the same 
technology found in broad-
cast cameras like 3 CCD Chips, 
high performance Amorphous 
heads and a new lens system which 
consists of an 8 group 10 element fens with 2 double sided aspherncal lenses to 
reduce abbarations caused by flare. color flinging. 

Features: 10X• 2-speed zoos lens with manual focus with a 2OX digital zoom. 
Built-in timer, Base corrector that eliminate, 
jitter for distortion free playback. 3-CCD 
Head Achy., over S20 Imes of hrurz r 
phi .r+.1 1)ii lit.,l I•I,r- t+ 17.ull.n M:v 1 ads 

.D„i. 

Intl,.. 

1hoot m low 69111 1-1,  down lu I I.. 

V' D E  VISIT p UR N w  

Entire  SHowRVid e oo 
vloeo E.QU►PO May ,'  Cie hicilf   edicate,7� 

T OP  pOL  it 
� �q  D FOR PRA  pn►N7 T Of  ) 

' �.  EQUIPMENT 

Rent a Camcorder for 
as low as $49 a dayl 
Call our Rental Da pt 
(212)627.8487 

Toshiba TSC-200 
3 (.(D Ht 8 Ca mcorder 

Zehla porticos m Vf :den, 
o%i.mal rx2naoln 1,I. 
1poed shutter In-
mcords thi• abSi. 

,I to nu.aa, 

Panasonic WJ-AVE7 
DIGITAL A/V MIXER 

•I tenor" w,t.,l un li.., Key 
• woelA6%  • Plctlae A dtne 
Digital Effects 
• Color Corrector,  • A g  d �e f kra 
• Auto lake/Auto Fade  • A,A, Mn. 

8wlt-rn, digital herd sy„i l-
and Bbuses. Connect up 
switch among them, ant. 
the original inputs with u:•  
to VCRs, monitors, or the v,d¢o p w ¢snu,y eyuipn.. 
chop a from The luminance key %upenmposps on( 
Pon another. Built  audio mixer can w mMne th. 
sources I and 2, as well as stereo auxiliary input and a ....... rnlouplsone 
nl I 

n hq+•I•  • 7l, pit I mr 

Sony RM-E700 
Editing Controller with 8mm RC 

Time Code Capability 
• Brix,, f(l;  h11 E oa.  a.Ne 
pdilmX  eEdt lri.%r ,... i. k :.::M1•. Moray( 

to 99 ,c x•s ray,µ " 8 nos Hs, 111m 
• :ale (,arx older o, '10 sce —, u•.In11 a new " 
am ,rile, with roidnJ I • 1 ndp«x,IfeM 
I,.IK.Slwnk Pals ar'4 luata„ key, to pa,w 
M re 1161,• B'Al ni [(A, hero "x Iw 
uyeru„W -ii I'll" • kxlep.•Mrxd 1nwlit adov for, boll. payw and •r 
uppvn«>,¢r with ­ A and 1pvw1 (ap.ibwly • Run •n wv W,t pin.•. 

• P.,.,a1w feau,. op,m••  . 

Sony CPJ-7 
LCD VIDEO PROJECTOR 

SONY 
EDIT STUDIO 

XVT-33 Video Sketch Tiber 
• Draw your ow; pictures 
• Over lap them on live vldPr. 
• Ylde  
• co" 

fo CALL 

PC BASED VIDEO EDIT CONTROLLERS 

FUTURE 
VI DE O 

EDfT LINK 2000 SORES 
s2µ i•  i, 4r9l" "'r,"ttae can 

be bared Irtu d powerkA video tape edOna 
, xkslabco wtm Fulon, Via — Edo Les, 2000 Sens pi In <ad e41 [mtreii,, 
N Edit Loa nndds read Say's RC Fine code 

EDIT I M 22 M 
7 Name act ..y a adtiRHd wsth low end 
eaaavd Vol kite pana AG 7960 A& 1970 
Edit between try con,biriatnn of VCR̀ 
.Sorg o  S pm remote tenr•ntl and VLrs 
aq.Plnld -tb Sony (omen L panel -note 
t•rnwW It also controls .lusted 1K232 

EDIT M et 
2200TC 

Same as 2200 pli ties profesarc von 
time code realer..,  err 

EDR LIIYX 
vidustz  VCR's u. ywm ado tar ma+tager  2000 Too 
2000  w .the «rnpat0 w IofMwe  Same a 22 WTC PAa 9a•e•ak*  and rexh 
like Matrw Personal Prolu[n. hasp  —  p  PT rct _.h0  SM E 
manse CAI tr•ggw  fr8  arise code  rJ 

ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY VVARRANTIED. ORDERS SHIPPED PROMPTLY 

More info? Circle 57 
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Don't miss the best ever 

White Liqhtning 
Profes(iiiiie  e•�e' h ror- h pa5 Spe lls! 
Package 

$570 
Ultra 600 studio flash 
Photoflex medium LiteDome 
Strobe connector 
Heavy duty 11' light stand 

1, /,,1 � Q 
Paul C. Buff, Inc. 
2125 Bransford Avenue 

Studio Start-up 
Package 

260 $ 
WL10,000 studio Bash 
42" white satin bounce umbrella 
Four section 7' light stand 

O W e Act  e 
SuPPlies A ju,,,, ,y 19 5 

uory 

Offer exP rh's 

sales and serv,ce 800 443 5542 
Nashville, TN 37204 Fax 615 383 0676 

More info? Circle 55 

CALLING US COSTS ZERO DOLLARS 
AND MAKES BIG SENSE 

Art/Tech Photographic Specialists: 
A few moments of your time is all it will cost to learn how Professional Photographers of Amer-
ica. Inc. can help you advance your career. Call our toll-free number today and let us tell you 
more details about the benefits specifically geared to you. including: 

-Networking opportunities 
-Education programs and competitions 
•t ishnd In membership directory 

-indemnification coverage 
-Comprehensive insurance programs 
-Subscription to: Professional Photographer 

Isn t enhancing your career worth a few moments and a toll-free phone call? 

1-800-781-6277 
:all PPA today for more ullornlation about becoming a part of the oldest and largest 

association serving professional photographers. 

III 

BEAUTYAND 
THE BEAST 
If you're looking for some beauty in your prints, but. 

your backdrops are real dogs, it's time you talked to 
us about a new painted background. We offer both can-
vas and muslin backgrounds. Plus, we have back-
ground support systems, props, and accessories. Call 
or write for our free catalog. 

AW STUDIO DYNAMICS 
2400 Gundry Ave. •Long Beach. CA 90806 
(310)595-4273 

New Products 

and burgundy that come with 11 brass 
clips from which to hang photos or greet-
ing cards; and Noel Nouveau—Nouveau 
Water Lily frames made of solid maple, 
overlaid with black metal castings depict-
ing a stylized water lily. 

More Info? Circle 214 

software 

VIDEO GRAPHICS PROGRAM 
Matrox Electronic Systems Limited, 1055 
St. Regis Boulevard, Dorval, Quebec, Cana-
da H9P 2T4; 514-685-2630; FAX: 514-685-
2853: Matrox recently announced the Super 
F/X option for Matrox Studio. This option 
offers users two benefits: 2-D DVE capability 
on the graphics layer of Matrox Studio and 
the potential to control a special version 
of the Pinnacle Alladin Media Printer from 
within the Matrox Studio editing environ-
ment. Users are now able to soft key graph-
ics over video and perform 2-D DVEs on 
the graphics layer, including the alpha 
channel, at the same time. All Matrox Stu-
dio models equipped with Super F/X have 
independent, high-quality DVE scaling 
units for each of the four available video 
and graphics layers providing tremendous 
effects Flexibility and creative potential. 

More Info? Circle 215 

STUDIO MANAGEMENT PROGRAM 
Tucker Contemporary Studios, 5162 Puetz 
Road, Stevensville, MI 49127; 616-429-
7673: Picture Perfect studio efficiency soft-
ware was designed by a photographer for 
photographers. It is a user friendly system 
for use by portrait, wedding, and commer-
cial studios. This complete computer pro-
gram for the PC-compatible platform in-
cludes such features as on-line help, cus-
tomer invoicing and tracking, calendar func-
tions, e-mail, and form letters and. labels. 

More Info? Circle 216 

INTEGRATED STUDIO SOFTWARE 
Integrated Programming Inc., 6316 Center 
Street, Mentor, OH 44060; 216-255-7278: 
Big Picture III, Version 3.2, is a totally in-
tegrated database computer software sys-
tem designed for photographic studios for 
use on DOS- and UNIX-based systems. Its 
features include on-line point-of-sale or-
der entry, instant integration of all data en-
try, customer tracking, sales orders, lab 
work, mailing lists, customer history files, 
multi-workstations and multi-studio inter-
connectivity, and much more. 

More Info? Circle 217 
More Info? Circle 56 
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Something Here You Need 

Offer Expires 
Dec.31, 1994 

SLAVES & 
MINI SLAVES 

SLAVES:  SAL_t 
PG20 Slave Light �Y  

GN-72  $2/; $19.95 
PG20M Master Slav  N-72 
with PC Cord  12  524.25 

PG20W Wide Angl 
GN-40  52 0 524.25 

MINI SLAVES: 
PG160SGN-40 51  513.45 
PG25OS GN-70 51  517.95 

1-800-521-4311 

PO Box 3365. Boardman, OH 44513 
Fax (216) 758-3667 

More into? Circle 70 

BOUND FOR QUALITY 

Albums Unlimited manufactures only 
the highest quality, 

hand crafted albums with: 
-Easy to use interchangeable pages and mats 
-Lifetime Guarantee 
-Gold Imprinting 

-Customer Satisfaction Guaranteed 
• Prompt, immedate delivery 

LBUR S 
ULIf Jjro 

3465 Woodward Avnue 
Santa Clara. CA 95054 
1-800.6-ALBUMS 
408-982-9294; FAX 408.982-9296 

�1 

KEEP M YI NG 
With E-Z Photo 

MEMORY MATES... PROMS... 
... DANCES ... PRESCHOOL ... 

... SPECIAL EVENTS ... 
...INSTRUCTIONAL VIDEO... 
TOLL FRE (u0) 999-2595 

OR S 
E-Z G' Ò1 v) 
80 '11.9 

JACKSONVI L  FL 32245 

covr b RESTOROTION 
Sewing Professional Pherog2Phers for ure, 25 )'earl 

aft049 IQ 
6968 BENEVA ROAD. SARASOTA FL 341238 
Call 813-925-7459 
FREE ESTIMATES / PRICING GUIDE 

Pfro7 voRgvHic OILS 

Mom Info? Circle 71 

THE DAY 
YOU SHOOT 
A SPORTS 
JOB, YOUR 
WORK IS 
DONE. 

1-800- 
547-9165 

1. Products malled 
to consumers. 

2. Hassle tree for 
leagues. 

3. Little paperwork 
for you. 

4. Ashton Photo's 
top products. 

ASHTON PHOTO 

50% 7.eFv Than The Competition! 

C.m.r. 
Stands  --  foamy 

rael., 
.08.11 Head. 
l or 2.5' Eody 
rro 5119 95 

From 
5100 

1 fi ni-0 ti mate 

The only Front 
Projection System 

that ends black-
line problems 

For Portrait and Commercial Studlos 

The Mini-Ultimate is a tool that 
will save you time & money 

Can or Write Ior your 
FREE INFORMATION PACKAGE 

(206) 582-5767 
10613 Sherwood Drive 

aH CAMERA PRODUCTS Tacoma Washirgbn 9849 8 

Wicker T M 2705 Newquay street 
Bl,  Durham, NC27705 

Des!#n  919/38.3-an 
Distinctive Wicker Furniture 

& Accessories. 

SCHOOL DRAPES 
Phone 213-467-8123 

SEND $2.00 FOR BROCHURE 
Refunded With First Order 

Maureen of Hollywood 
P.O. Box 172 

Renthel island, (:A 94511 

ADD A NEW DIMENSION 
TO YOUR PHOTOGRAPHY 

Backgrounds by David Maheu 

41839 r«ra 

`  � F— 11—dt N.r.t..as.. 

'� at, oaeao 

� �  eosast-rlga 
, ✓  _ •� wi-see-eap 

CANVAS 
MUSLIN  1'NOPS 
,,I S1'SIf MS 

NEW HL TECH BLACK MUSLIN 

TAP! FAST Free 36-Page Catalog) 
p  1.800-827-0363 
« EASY! _ U. ALBUMS FOLIOS 

MOUNTS 
•IFl"Ible mail order 

..ncr pings you 
�1Udlity pa aging  r 

Snnqurc  n•e;r (rCdd CaidS' Since 19671 

CROWN o""_'  of 
PRODUCTS 2t6r Sul�Idi  Ave •Clrlatyid,ON441A  

TURN YOUR 
CAMERA INTO A 
LONG ROLL 
WORKHORSE, WITH 
THE BFATnE CONVERTER. 
With a Beattie Converter 67 you can enjoy the 
convenience and economy of long roll while 

maintaining the flexibility 
of short roll. It's the 

best of both worlds 
for Mamiya RB 
and R1.67 users. 

Call loday, 
(8(1))251 h333 for 
more details. 

beanie 
Syste ms, inc. 

DIFFUSION FILTERS 
by 

Order Yours 
TOLL FREE 1-800-876-0607 

'First Choice 
for daily use in 
my st udas 
(bvv h4wrnan 

More info? Circle, 72 
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"Surround 
Your 

Loved 
Ones 

with the 
Finest. " 

Beautiful handcrafted wood picture frames. 
Direct from the factory. 

To request a free sample board 
and information, please call: 
1-800-531-2324. 

CONCEPTS IN WOOD, LTD. 
P.O. Box 69 

Hacienda Sur Luna Airpark No. 9-A 
Columbus, NM 88029 
FAX: 505-531-2325 

More info? Circle 73 

NO MORE BROKEN PLASTIC FEET! Mwr * 
F L A S H 
F O O T avdw,yniabadYa;n i„pou ��, 
O NE  tlah onod-d 7 y,nr gucrom„ 

5otnlod,on mw,rd a mono}y''  bat 
logy �mlcilotan' 

S37AS eah A,al with rat bo w 
la eu nth 785 oily Add 51000 (A 
m r+dd Win tc. $1000 imto5a"" 
�hnnl.• d deu, ed..e pay miom bright 

At d--s 

ZI for 
ita 

183 f 765 

110 . 
-NTtNP�M-!S 
na wooers —,. 
+r,,,. CA v+.oe 

(818) 988-7111 
,x,. air-u+o 

BACKDROP OUTLET 
Prices start at: 
10'x12' - $8900 
10'x21' - $139'' 

-High Quality 
-Fast Delivery 
-Lowest Prices 

-Canvas 
-Muslin 
-Props 
-Glamour 
-Lights & 
Stands 

1.800.466.1755 
(Fr-- Catalo9l 

1524 S. Peach, Chicago, IL 60608 

More info? Circle 74 

RORENTINA 
M c9lia�ima 

Vat( 
I'C$ eT1.  

Handcrafted and elegant)} embosse( 
padded library bound co�'ers. 

For your nearest distributor and catalog, 
just call or write... 

U M v 

18355 SW Teton Ave.. Tualatin, OR 91062 
800-662-6650  FAX: (503) 692-7929 

A Profi t 
Maker ... 
saves 
many 
hours' 

Ada ms 
RET OUCHING  M ACHINE 
Ask any Adams user. Then multiply 
the number of hours saved by the 
hourly rate you pay! 
(It might exceed the cost of the machine in the first 

year)  n 

$ 5 9 0. 0 0 F.O.B. Denver 

Write for free literature on the Adams Retouching 
Machine, and oche' accessory items. 

Ada ms Retouching Machine Co. 
1036 W 8th Avenue  -  Denver. Colorado 8020 4 

303 534 6789 

WEDDING ALBUMS 
FOLIOS - FRAMES 
PHOTOMOUNTS 

For Studio, Wedding and 
Portrait Photographers. 

PRO-CRAFT 
FLORENTINA 

TOPFLIGHT 

RENAISSANCE 

F 

DIMENSION 
CAMILLE 

TAP 

YANKEE PLAK 

SUREGUARD 

3M 

orders  shipY ed 
SAME  pA  1 

• -FR E g00R66')-
We accept VISA, 

MasterCard. American 
Express and COD orders. 

SIX LOCATIONS TO 
SERVE YOU BETTER 
Cleveland - Atlanta - Hartford 
Chicago - Dallas - Anaheim 

CALL OR WRITE FOR OUR FREE 
WHOLESALE CATALOG 

Jam '\) ®  P.O. Box 81757 - Dept. PRO-3 
J  Cleveland, Ohio 44181 

Professional School Photographers 

E„cel Photo world like to give you an edge that can make a 
real difference. We offer a full line of school products and 
services for the discerning school photographer shooting 
on "roll 35 unpert. 46mm and spirt 70 film. Our quality 
products are hacked by frterx2y. efficient and hmely seance. 

Please write or call. 

EXCEL PHOTO, INC 
P.O. Box 7043 

Salem. Oregon 97303 
1,900-922 JV86  (FOTO) 

CUSTOM CALENDARS 
Mount your own photos in 

preassembled 1995 calendars. 

One-photo calendar for 8x1f̀ ,' 
$7 75.  Specify horizontal or ver' 
Pewter gray or deep blue 
Twelve-photo calendar with matts 
for 8x  10s. S21.95.  5x7's. $1995 
Specify H ! V mix. Pewter, a,:,-'. 
blue, mauve. 
Twelve-photo calendar, no mat:, 
Mount Horiz. or Vert photo above 
any month.  For 800's. S14.95. 

5x7 s. $12.95.  Proof size. $6 50.  Pewter, 
dusty blue, mauve. 
Sample Kit of  four 1995 calendars, $29.95. Add 
54.50 shipping ($6.50 Canada)  Check. M.O.. MC. 
'+'ISA (include exp date)  Free brochure. 

SURMACZ ORIGINALS 
P.O. BOX 317-PP  GRANGER, IN  46530-0317 

(219) 277-6531 

H U GE 
M U SLI N S 

A '17  S IJ P E R  P R a C E S 
Washable, durable, subtly colured, soft - not scratchy. 10' x21' 
ITS lost 5149. / 11.5' x21' $199. / 11.5' x24' 5229. / 18' x20' $279 
23' x24' $480. / 23' x30' $599. / 23' x36' $719. / 32'x45'$1599. 

Brighthouse 800/805-2260 512/219-5729 

More info? Circle 77 

eff 
albums 
fro m es 
film 
paper 
lighting 
mats 
chemistry 
tons more... 

photo 
s u p pl y 

"The one-stop 
shop for the pro" 

Belmont MA 
617.489.3311 

fax 617.489.5270 

800.343.5055 

Unlyuc original Wckgrounde 

for dust ingbiahcd pho(, gn+phcre' 

Send check to: 

Joseph M. Pro 8cia 
4751 Cartwright Ave. North Hollywood, CA 91602 

W EATIES BOX 
Picture Frame 

holds 4x6 & 5x7 photos 
as low as $1.39 ea. 

ORDER TODAY! 
800-452-9889 

Pliotolne /nts 
Albums and 
Folios 

Pfnn 
Pt1010MOUn1S 

anti for a Air WdIh/ 
800-228-7366 

. -,ens Roans  -  "9014.0204 

Manufacturing photomounts since 1929 

More info? Circle 78 

More into? Circle 75 
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IVC SupPIi 

Wedding 0110}ls ♦ P11 eSo Mount 

Me "'o'�j Mut F Proof Books  ru,nesIles 
M{s�elinneous St I& Supt/ 

tuuni 
lll'l 

Y6N8EE � t.�-* 
RZAMAK . 

IOF  � 
Serving file 
Professional 
Photographer 

For Over 50 Years  M I C e 
Z 

O 
U 

1-800-621-6649 
Complete catalog available on request 

More info? Circle 80 

FILE /T... MAIL /T. 

DELIVER IT.. in an 

APEC ENVELOPE! 
All sixes PHOTOMAILERS • KRAFT • GLASSINE 

stocked For IMMEDIATE DELIVERY 

APEC STUDIO PROMOTION AIDS 

for brides, babies and 

special occasions . . . also, 
studio business forms. 

FREE CATALOG ON REQUEST 

AM ERI C A N PRI NTI N G 
& EN VEL OPE CO MP A NY 
900 Broadway. New York 10003 

TOLL FREE 800221.9403 NATIONWIDE 

More info? Circle 81 

THE 
PROFESSIONAL 
PHOTOGRAPHERS' 

CHOICE 

LARGEST SELECTION 
OF TOP QUALITY 
WEDDING ALBUMS 
NOW AVAILABLE AT ALL 
LEADING DISTRIBUTORS 

FREE CATALOG AND DISTRIBUTOR LIST 
THE CAMILLE CO., INC. 

826 Bergen St., Brooklyn. NY 11238 
(718) 789-0100 

More info? Circle 99 

PHOTO-ONE 
Complete Studio Management Software 

New Version Now S699.00 
• User Friendly, Easy To Learn 
• Fits Any Size Studio Business 
-invoices, Receipts. Statements 
-Custom Pricing/Packages 
• Sales Tax/Sales Analysis 
-Mail Merge/Promotions 
-Appointment Scheduling 
-Portrait, Schools. Weddings 

PHOTO-ONE Lite 3.2 Only 5329."" 
Competitive UpgradeslData Conversions 
Demo Package/90 Days No Risk 
Easy Paymentsrrerms Available 

PC Concepts 
558 Page Blvd . Spnnghelo, MA 01104 
For more information. Write or Can (413)781.1255 

■  

THE DIGITAL DIFFERENCE 
Our Photo Cards Give You The Competitive Edge! 

F : 
0 
0 
T 

AA t. 
+  s.vettCARD t 

Call For Details! O,•, 
1.800.237.6429 gene,  Colo,  ThruTamorr ow'sTechnology 

21 3219 Soule Tyler Avenue • P.O. Drawer 777 • Lakeland. FL 33802 

(_off  Rt 1 1 Bo. 1 1409 

26 Stock Designs 

Custom Designs 
Available 

• More Profits 
• More Repeat Business 
• Highest Computerized 
Resolutions 

Kennewick, WA 
99337 N ('oafpatty  

(:�i' Protect Copyright 
1  UJ' Improve Image 
Gold Stamping Machines 

Goldriter Pens 
Copyright Proof Kits 
for orders and information call 

1-800-523-9944 
More into? Circle 83 

m ot )" W 

R0LCEASY 
BACKGROUND CONTROL 

Full line of TECH 
SEAMLESS Back-
ground paper in 
stock 

P o Box 9326 
North SL Peld. AAN 55109 

612 771 44 % 

800 525 6486 

WOODEN 
NICKEL 

ALBUMS, INC. 
71 North Main 

Benton, KY 420 2 

i C:LHII,I,E i  7# � AT ] 
P  

BUY TEN 
GET ONE FREE 

You select the item 
Wedding Albums — Inserts 
Proof Books — or Folios 

We ship the same day 
Order toll-free: 1-800-325-5179 

FAX: (502) 527-0444 

1'niyue, Child-Sized 

ANTIQUE REPRODUCTIONS 
Adult-size pieces available as well. 
Victorian • IAlakx XV • ('hipprodale • (yarn Anne 
I•ur inforn1atkMm 

r �� ��t,;f (i'ur,rrz 
yQi/�•rrdls ,,O,tA  

Call i-800-264-10M or write V0. Mix :444)3, 
I)Lpt PPA, Montpinlery, AI u,l.'a 

More Info? Circle 85 

SPICE kHALLFIELD 
WEI)DIN(I AN 1) I'l, M I RAI I Al Bi1MS 

r,,,, r. nm,r,•In 

I Iandc•rt to  cr and Clarsic•Hydc 
Ill mat configurations sold indi\idlI311V 

I . n u d, m1laUun canna 1 
U; nc Sirken Dwriltim,r, 

8002237261 ININD 800 148 2510001 IND 
1̀1411111 Mammy 

8W 121 3686 t U SAN FRAN 
415 647 614.1 IN SAN FRAN 

IA t-A,N ,\I).A 
\ 111 1N \I I'I 11 11 m m V 1111I.Y ?400.2041572 

More info? Circle 86 

THE BEATTIE GEMINI 
VIDEO PREVIEW SYSTEM, 
ADVANCED TECHNOLOGY 

MADE SIMPLE. 
Gemini is a full feature video preview 
integrating both the video and conventiuno, 

camera into a single light weight 
unit that provides unmatched 

versatility and easy setup. 

Call tcxlay, lull-frL'< 
(S( 0251-6333 for more 
information and a free 
brochure on the Gemini 
Vidcu Preview  

o•= 

beanie 
syste ms, inc. 

More into? Circle 82 More info? Circle 84 
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I_iGH I V\/f\R1= 
Lightweight,  11� 
Airline Shippable Cases for 
Camera and Strobe Equipment. 
Please write or call for our free catalog. 

1 
11 
III 
IV 
V 

I_ightware, Inc. 
ÌAl Platte Street 
Denver. CO 80202 
:303/455-4556 

Mau � 
Video Guide 

Families for Fun & Profit 
Couples—A Love Story 
Pictorial & Glamour Portraits 
Kids—Pure & Simple 
35m i Portrait Magic 

$75 ea • $325 set (add $5 shipping i 
Vm.V W accepted 

(A Joyce Wilson (317) 786-1769 or write to 
1440 Madison Ave., Indianapolis, IN 46227 

More into? Circle 87 

opyright Stamp 
PRINTS ON A NY SURFACE 

INK DRIES IN SECONDS 

encore'*' Re-Inkable/Pre-Inked Stamp 

WITH YOUR CUSTOM WORDING 

Developed 
By 

'L1r' 

No Stamp Pad Needed 
The Ink Is In The Rubber 

SATISFACTION GUARANTEEDI 

Call, FAX or Send For FREE Brochure 

RUBBER STAMP & SEAL, Inc. 
PO Box 2258; Wichita, KS 67201 

(316) 682-5511  or AX 1-800-242-9312 

More into? Circle 88 

IIi„h schoo! Mailing 

I,lisis for 

Graduation Pictur e 

Contact us for a new view to an age 
old problem 
American Student List Company has 
been providing high school student 
mailing lists to hundreds of satisfied 
Portrait photographers since 1971 
High school seniors and juniors are 
available on pressure sensitive labels 
Irom your marketing area 
Children's names also available 
!Tom 2-year olds through college. 

Contact us for additional information - 
AMERICAN STUDENT LIST COMPANY 

330 Old Country Re 
r a Mineola. NY 11501 

248-6100 
American List Corgi 

More info? Ckde so 

........... NEW 

Texturizing for your Portraits 

Revob  *it tr,ii- la.r;ul. plates deliver 
deeper texture on your machine or ours 

MERIT-TEX: fast. simple. compact. durable 
aas, linen, brush stroke, many others. 

FREE texture offer... 
Send 12. 8x10 pints with $400 for postage 

Find out more: MERRETT SMITH 
2016 Kerwood Avenue 

Los Angeles, CA 90025 • (310) 277-0827 

• 9'x9'...$59 1 
• 9'x15'  $991 

• 9'X21'  $128 
• Unbeatable Quality 

. Fast, Friendly sevice 
Free catalog 

1-800-495-8148  I 
Steve Koeser Backgrounds 
1333 Tower Sq. ri Ventura. CA 930(13 

J 

TheQualityEdge 

HANIXRAFTEU FRAMES 
PHOTOMOUNTS • PREVIEW SHOWCASES 

PORTRAIT PACKAGING 
K)R OUR NEW CATALOG CALL-

800 558-7834 

More into? Circle 98 

BE 
A BIG FISH IN A SMALL 

POND 
COME ON IN  THE WATER IS FINE! 
SPORTS 
NURSERY 
PACKS! 

I MDING CARDS 

ASO/ Z 
•rnt  R.c.s 

PROMS 
_rte .lo  uern 

30 PLANS 
OR 

SELECT -A 
rano200  PACK! 

WRITE TODAY'OR 
FREE CATALOG 

SENIOR 
PACx AOE  4e 
PRINTING  WALLET 
IVII-10  SPECIAL 
unn 3.50 s6 00 

znd a 3rd  .h., 
and 3 R r tr 1 3 

All •dd-tl.  unit, 
unie•1. 

t M 
9378 Calumet Avenue 

P.O. Box 3229 SHORE 
Munster. Indiana 46321 

rOLLFREE 1-800-422-2575 COL S 

Serving Prohselonal Ptotographi  Since 1956 

• WEDDING ALBUMS 
•PROOF BOOKS 
• MOUNTS • FOLIOS 

SHIPPED 
SAME 
DAY! 

-  • DIMENSION • TOPFLIGHT -TAP 
• HOLSON • RENAISSANCE • CAMILLE 

'  Visa, Mastercard or COD  • ROMA FRAMES 
�0r FREE Wholesale Ca i 

'  Write or phone 
i 194M BUSINESS CENTER OR 

NORTHRIDGE. CA 91314 

i 
I 

•ara• e•a� •a�. �•4�•e�.t♦ •e.•ar..ar.. �•4r.• 
More into? Circle 90 

(8 18) 
886.5100 

Merit a 
Albums, inc. 

R1�nt���vc= 

With over 25 professional album 
distributor locations to serve you. 
Immediate delivery at "Factory 
Direct" prices. 

For information on distributors 
near you. Catalog. etc. call or write. 

Alb i Corp.-5 Grace Church St 
Port Chester. N.Y. 10573 

(914) 939-6878 

N" 
' CAMERA SUPPLY 
"The Hasselblod Specialists" 

HASSELBLAD 
Reconditioned with 
compete warranty! 
Call today for free brochure 

1-800-448-0718 
75-5614 Palani Road - 2nd Floor 
Kailua-Kona • Hawaii • 96740 

r 
Mag�� oose front one 

of our Creations  or 
custom design your- ou•n! 

P.O. Box 381 
Gordon, NE 69343  # 

1-800-600-0144 * 4L 

ALBU M ARRANGER"' III 

for WINDO WS 

 1 ,. 
t (l . 

Mf41  ̀r 
{e. 

Compatible with Ali brands of Albums. 

A6ERSOFT(�QQ 
P.O. Box 6099  Santa Baroara. CA 93160 

\1-805-964-8931 MC & VISA / 
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INTRODUCTORY OFFER111 
BA CK DR OPS 

Quality Handpainted 
on 9 x 12 Seamless Paper from 

O NLY $65 
Cut costs on dances & special events 

Call (206) 582-3527 
KT Originals PO Box 39702 Tacoma WA 98439 

More info? Circle 91 

Software 
Point or sale 

Locate Chen is 11 ways. 
contracts IUnlimitedl -? 

Auto pricing 6 taxes! 

Archiving old clients. 

Stock Photography•- 

Built-in Mail Merge' 

Inventory control 

Custom Invoices 

Client Photo to - 

Monthly billing 

Order tracking•: 

3 screen sizes .•̀ 

Scheduling 

Bar Coding#F 

Rolodex* 

Messages* 

Wore proces :e* 

140 Report & Sorts',̀ 

Prospecting module z_ 

Negative bag labels 

"Couldn't live unihout it. 

Keeps my studio up -to- dote to the minute". 
Stephen Rudd , Toronto, Canada 

Access Computer Software Systems 
P.O. Box 70067 Eugene. OR 97401, Fax (503) 3674549 

More info? Circle 92 

SHOW YOUR PROOFS IMMEDIATELY 
after the sitting on 
Still Video! Contact 

irlp " P Coll$ 4 1 *1 

103 Baylor Dr., Tyler, Texas 75703 
800.835.2948 or 903.561.7104 

LEATHER ALBUM 
DESIGNS 
WEDDING ALBUMS 

Handcrafted. GENUINE leather albums made in Italy. 
Library bound book with removeable mats. No pages to 
buy or assemble. Covers and pages available in various 
colours. Wide selection of mats and page sizes. 

FAST DELIVERY 

1-800-263-6892 
P.O. Box 2428, NIAGARA FALLS 

NEW YORK 14302 

Rep. and Dealer Inquiries Welcome. 

l  

BEAUTIFUL WHITE FIREPLACE—ONLY $249' 
50 Hx65̀ Wxl5'D. Textured extended poly styrene. 

Black marbehzed hearth & insert. 
Creates great in Home took for any sitting. 

AMERICAN PHOTOGRAPHIC RESOURCES 
P0. Box 820127, Fort Worth, TX 76182 
Call for prop catalog 817-656-8374 

The Levin Company Offers The Most 
Respected Names In The Industry 

LEVIN DESIGN LINE M OULDING 
IMPRESSARIO' W OOD FRAMES 
RENAISSANCE • DI MENSION 
TOPFLIGHT • TAP • LAN WOOD 
WINTHROP • ATKINS • XYLE M 
MCDONALD • SAVAGE • SALCO 

Distributed By 
America's Most Trusted Supplier of Frames, 
Photomounts, Albums and Accessories 

• 100% GUARANTEED 
• ORDERS SHIPPED WITHIN 24 H OURS 

• A MEX, MC, VIS A, COD AND OPEN 
ACCOUNTS AVAILABLE 

• SPECI AL FREIGHT ALLO WANCES 
• CUSTO M SIZES AVAILABLE 

• TOLL FREE ORDERING 1-800-345-4999 

OR FAX 1-310-608-7418 

I RLL f ULL COLOR CAIALOG AVAIL ABL1 

! f� THE LEVIN CO.  
1111 W. Walnut St.  �1w"•• . 
Compton, CA 90220 '  

More into? Circle 94 

G BEHIND THE SCENES 
HANDCRAFTED 
BACKGROUNDS 

Muslin, Canvas, Pedestals 

104 S. Formosa Ave. • Los Angeles, CA 90036 
1(213) 937-0390 • (800) 327-0946 

L 
Our Promise Of Excellence! Pro 

Verlcolor III 
A9f N Fuji 120.220 

! Deluxe Proofing 
Copyright Previews 
R.9- 1 o"'. hu s.m chnrk 

..m oreer Du.n lawmen /40 00 
Blau ede 32 7s for wrung and handling 

1-800-237-6429 

verikolor III 

& Fuji 120.270 

Delete PrOO 4 
35 M Prim An mb 

dl•• salerlt 
213-219 South Tyler Avenue • P 0. Drawer 777 • Lakeland. It 31802 

All Prints Produced On The New Kodak Copyright Paper. 

-C-1— 

PFRSONALIZE SumenesO w  up to a  of  /..  a& 
Pf  IZE 
INFORMATION 

We Now Offer 

Custom Props 

As Low As l 
j  $10.00  JI 

Custom made products 

of durable gator loan, 

are now available in a 

variety of sizes & styles' 

Call Us Today For 
A Complete Brochure and 

Ordering Packet. 

New!! 
-Fact-Stat -

on/ y 

$9.50 

l �Y 

FAST 
10 DAY 
SERVICE 

alt Main Street • Columbus, OMo 43213 • 1 614 2366872 

3 open-end tabletop 

UB PHOTO DIE CUTTERS 
-no risk "see through" cut(rounded corners). 
-cut most photo papers in their original 
conditions. 

Passport cutter(2 W-)  $129 
Wallet cutter(2 14 0 0 1/4")  $199 
Also available: ID cutters, European cutter, 
photo business card cutter ... etc. 

call for CUSTOM SIZES 
U li 

hair light 
ROOM ARNI 

$429 

Ull 
CAMERA STANDS 

$2111) and up 

Motorized Roller System 
$497 (2-motor) and up 

Union & Brothers 
r  1320 W . Ell Segundo Blvd., Bldg. F, 

Gardena, CA 40247 
Phonc:310-5. W770 Fax:310-53EtR•1.1.' 

Call for FICEE 

CATAu►fs & 
20% DI C(JUNT 

800444-6771 

omm 
PHOTOGRAPHIC 
6441 Highway 90 West 
Theodore, Alabama 36582 

205.653-6771 Customer Service 

205-653.9045 FAX Orders 

More info? Circle 95 

ill f%llltl... 
a step beyond the future 

Now You Have A Choice with Infiniti 

Albums from GM13. Infiniti cost less 
han other top-of-the-line albums yet 
)ffer all the same winning features: Rase 
'ages, Interchangeable Slip-In-Mats, fast 

configuration, var-
iety of oppe�nings. 
New GNI13 hinge 
block keeps pages 
in place and is 
easily expanded. 
Infiniti can be 
customized with 
name & date and 
still be shipped 
within 5 days. 
Call Toll Free! 

Gross-Medick-Barrows 
PO. Box 12121 / El Paso. TX 79913 
(800)777-1585 /FAX (800)456-4107 

(gmb) 
More mlo? Circle 93 

More info? Circle 96 
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Classified 

All classifications $1.10 per word (includes two 
words bold face caps) minimum $24.00. Additional 
bold face caps, $1.80 per word. Reply Box word 
count and handling charge. $1375 per art Closing 
date for new advertising, corrections or cancella-
tion orders, 15th of the second month preceding 
issue date. Remittance must be received with order. 
Mail ads with remittance to. PPA Publications and 
Events, Inc • Classified Ad Dept, 57 Forsyth St. 
N W, Ste 160. Atlanta, GA 30303 Replies to ads 
with box numbers should be addressed as follows. 
Reply I3ox  , c% Professional Pfoograpfler 

ALBUMS 

WEDDING ALBUMS, FOLIOS, PLAQUES, PHOTO-
MOUNTS. Nationwide Distributor for Henarssance, 
Camille, Hotson, Taprell Loomis, Yankee Plak and 
Sureguard Gold Stanipiriq FREE catalog. Fast 
delivery ALBUM HOUSE, INC., Y14 Cherry St. 
Dept PP, {Norristown. PA 19401 800-4-ALBUMS. 
FAX 610272-5732. 

BACKGROUNDS 

THE DENNY Mfg. Co. Inc is the world's largest 
manufacturer of hand painted canvas and muslin 
backgrounds. Send or call for a FREE full color cat-
alog with complete information on backgrounds, 
props, manual and motorized support systems 
along with various studio accessories. The Denny 
Mfg Co., Inc., P.O Box 7200, Mobile, Alabama 
36607, 800.888-5616 or 800-235-7012 See Display 
Advertisement for additional information Back-
grounds fix that individual LOOK! 

BACKDROP FABRICS Wide Seamless Muslin 
33'. 17', i6'. 12', 10'.9'.NEWIBLACK,18%GRAYAND 
SKY BLUE MUSLIN. Wide Seamless Canvas--12'. 
10', 8', 7, 6'. Fabhcation of any size within 24 hours. 
Fabric Dyes in Bulk w/free. easy instructions Blackout 
fabrics. vinyls,  n n i much rrxart- Our pni rs 
can't be beat" CHICAGO CANVAS & SUPPLY 
W  til)621r 312-478-5700 

I'LL BEAT ANYBODY S PRICEI On r.,u a  
Is Any style blended, high-

te.  ,;rid anyone's advertised price, 
and III guarantee I'll beat it by 10% (usually 30 
or 40%.) 100% satisfaction guaranteed Owen's 
Originals Backgrounds, 211 1/2 C St, Washing-
ton, KS 66968, 913-325-2026. VISA, MC. C.O.D. 
acceptiad *Canvas backgrounds up to 8x 10 foot. 

BACKDROP OUTLET Muslin and canvas back-
ywa 1d:; ,iii ;tiros & colors, fast delivery, highest 
quality. 10'02'489.00, 10'x21'-$139.00, 16'x21' 
$329.00 seamless Also glamour backgrounds & 
accessories. stands. stools, props, wicker 1994 cat-
alog, 1524 S Peoria. Chicago. It. 60608: 800-466-
1755. 312-733.7703 

THE EUROPA COLLECTION of handpainted 
rnuslins It,  STUDIO DYNAMICS. Exquisite. Call 
for a free,  . 13 

HAND PAINTED MUSLIN BACKGROUNDS. 9•x9' 
1 $149, 12'x 18' $199. Fast de-

vefy. Catalog eau or write. Steve Kaeser. 1333 
a i, Vi rfwr i CA 9,'1[1(Y3: 1305-642-7162 

THE BACKGROUNDERS proudly announces the 
I  Their brand new catalog 

c  setting a new standard in 
background do vgns Nh al will be hard to follow. It is 
now available by rnail rider Send $,5.00 check, which 
is credited to vr:xx ordur Payable to Joseph M. Pros-
cia, 4751 C: irtwrighi Ave.. No. Hollywood, CA 91602. 

BUSINESS OPPORTUNITIES 

LET THE GOVERNMENT FINANCE your new or 
existing small business. Grants/loans to $500.000. 
Free recorded message 707-448-0330. (ON 1) 

ATTENTION  PHOTOGRAPHERS  OF  HIGH 
SCHOOL SENIORS:, - :1r • , , 
who are sharing their ideas in the high school mar-
ket. with each other, each month. It's called "Se-
nior Photographers International." For informa-
tion call 813-939-0469 or write S PI . 10451 
McGregor, Ft Myers, FL 33919 

MILLION DOLLAR home business! Ideal for mail 
order. We supply everything. We drop-ship 3500 
best-selling products, priced far below wholesale. 
Immediate delivery. Free book, tape. SMC, 9401 
De Soto Ave, Dept 886-71. Chatsworth, CA 91311, 

CAMERA REPAIR 

HASSELBLAD OWNERS: David S. Odess is a 
tactwy tramuo technician who specializes exclu-
sively in the repair of the Hasselblad system, Pre-
viously with Victor Hasselblad, Inc. Prompt ser-
vice, resonable rates All repairs guaranteed six 
months. 28 South Main Street, Suite 104, Ran-
dolph, MA 02368, 617-963-1166. 

MAMIYA SPECIALISTS. Fast, Dependable. Re-
pairs for professionals. Richardson Camera Ser-
vices, 2609 West Baldwin Road. McHenry. IL 60050: 
815-344-3674 

COMPUTER/SOFTWARE 

PICTURE PERFECT studio efficiency software--
tracks customers, calendar, point of sale---much 
more. $199.00 - 30 day $ back 616-429-7673 

EQUIPMENT FOR SALE 

COMPLETE TRAVELING STUDIO Everything 
needed to start your own studio. Starting at only 
$1995- (Special for month of September, only 
$1595/save an extra $400.00) Photo Services In-
ternational, Inc "The Camera Store For the Pro-
motional Photographer." 1-800-346-3631 

1993 RETIREMENT Ten day money back guaran-
tee, less s&h Second figure s&h- First items all 
Hasselblad 500 ELX (new 1988-mint) with extra 
battery & Beattie Intenscreen $1250-9. 40mm 
black C lens recently refurbished by David Odess 
(see camera repair) $1300-9. A16S CHR maga-
zine (super slides). includes mask for camera 
$250.8 13" carrying strap $30-5 #1 50mm Softar 
Filter $75-5 Trrpod/flashgun bracket with Hassel-
blad Quick Release on top & tripod quick release 
on bottom $115-8 Leather belt magazine holster 
$30-5 Level $30-6 ELM/X Charger $20-4. Non 
Hasselblad items Professional Photographic 
Products Passport Cameras (3Y.x4X) $165-9. 
Crown Graphic with Professional Products Pass-
port adapter with 550 Polaroid 4x5 pack him hold-
er $295-12. Polaroid 454 Mrrnportraii Camera with 
literature, with 550 Polaroid 4x5 pack film holder 
$325-12. 5 Baby Rolliflex (127 firm) each $75-5. 
Polaroid 2x2 Passport diecutter, timer, 100 Pass-
port folders $95-9 Polaroid 3i x 4l 405 Pack Film 
Holder $30-5 SEND CASHIER'S CHECK, CERTI-
FIED CHECK OR MONEY ORDER (or Personal 
check & allow time to clear) to Clyde Gould, 330 
Godsey Rd., Apt. 49. Bristol. TN 37620. To Re-
serve 615-968-7910 weekdays 11 AM-3 PM EST 

LONG ROLL CAMERAS NEW & USED, BEST 
PRICES: Call 1-800-325-1358 Fax 314-432-8502. 
For Free Catalog write to: Schwartz Photographic 
Sales, 11736 Lackland Industrial Drive, St. Louis, 
MO 63146. 

GOING OUT OF BUSINESS SALE-Color pro-
cessing equipment including Durst, computerized 
enlarger, Kreonite. RA4 processor, Wing Lynch C41, 
E6 Processor and drying cabinet. 203-847-6033. 

i ZII Z, Cameerz ZII at discounted prices Com-
pare before you buy. Photo Services International, 
Inc. "The Camera Store For the Promotional Pho-
tographer." i-800-346-3631 

NORMAN 200B batteries 200/200ws flashes. New 
$79.95, includes S&H. Uses Norman charger. Kirkham's 
Studio, 235 N. Getty. Uvalde, TX 78801. 210-278-4416. 

KREONITE KME - width 20", speed 39 IPM roll 
paper feed and take-up, water panel $5,500.00 
Call 919-954-8052. 

USED ONE YEAR one hour processor complete 
with accessories, paper and chemicals - $35,000 
new, sacrifice $12,000. Call 309-688-1089. 

LONG ROLL ZOOM CAMERA. The 347, the low cost 
alternative to long roll zoom cameras. Exclusively at 
Photo Services International, Inc. "The Camera Store 
For the Promotional Photographer." 1-800346-3631. 

NEED SOMETHING? You need a classified ad in 
the next available issue of Professional Photogra-
pher to advertise your product to the clients look-
ing for what you have. 

SANTA CLAUS IS COMING TO TOWN! Do you 
you: sou % Groat value at a aiscount price. 

Photo Services International, Inc. "The Camera Store 
For the Promotional Photographer." 1-800-346-3631. 

Used photo processing equipment for sale. RK 
EQUIPMENT CO., INC. 206-355-2716. 

COMPUTER GRAPHICS BROKER. 

We buy/sell/trade. & have in-house service, so we 
can WARRANTY what we sell. FILM RECORDERS: 
AGFA. Geni, Polaroid. Lasergraphics, MGI, Montage, 
PTI CAMERAS: Double M. Marron Carrel, 4x5, 
8x10, Oxberry SCANNERS AGFA. Howtek, Kodak. 
Nikon, Sharp DfGI-TECH INC.. 800-886-3431. Fax 
800.886.1937. 

PACKAGE PRINTERS for sale starting at 
$2.500.00. Photo Services International. Inc. "The 
Camera Store For the Promotional Photographer. -

1-800-346-3631 

EQUIPMENT WANTED 

11X14 COPY CAMERA with lens & holders -
MISHSHi  I :o -506-346-4776. 

8X10 PROCESSING BASKETS, 10f'xv-xir 
(approx  :''ry for -Richcolor System," will 
consider s.,... ,r type. Bob Germann, 4507 
Monona Dr. Madison, WI 53716. 608-221-2404. 

FAST CASH! We buy, sell. trade Portrait Studio 
Equipment and supplies Photo Services Interna-
t-onal, Inc "The Camera Store For the Promotional 
Photographer. - 1-800-346-3631. 
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FINISHING 

LONG ROLL PACKAGE FINISHING-NOBODY 
DOES IT BETTER! We get your orders right the 
first time. Consistent quality will save you money 
and increase your sales. 
-consistent color 
*excellent editing and spotting 
-no missing pictures 
-wide variety of packages 
-on-time delivery 
-competitive prices 
-equipment sales and repair 
-competent technical assistance 
-Kodak paper AND chemistry 
If you are shooting on long roll or would like to try it. 
call us for more information Kolorkraft. 800-631-6247. 
608 10th St- NE. P.O. Box 186. Austin. MN 55912. 

SCHOOL PICTURE PROCESSING: Complete ser-
vice available including format packages from split 
70mm or 46mm and 35mm film. Prorns. Deluxe 
Mernory Mates, Classroom Group Pictures, and Hand 
Lettered Composites, Elementary and Junior High 
Memory Books and Church Directories. Fast service 
and higher quality. CAMERA ART, Box 100, Lewis-
ton, MN 55952; 507-523-2101, WATS 1-800-533- 
8030. Camera Art, 12221 Riverwood Dr., Burnsville, 
MN 55337; 612-890-2200, WATS 1-800-328-2924. 

70mm, 120 and 220 Vericolor III film processing and 
proofing. Two day in-plant service. Complete senior 
finishing, custom portrait, candid and commercial 
finishing service. Wallets through 40x6Os. CAMERA 
ART Professional Finishing Division, Box 100. Lewis-
ton, MN 55952, 507-523-2101.WATS 800-533-8030. 
Camera Art, 12221 Riverwood Dr, Burnsville, MN 
55337; 612-890-2200. WATS 1-80Q328-2924 

FURNITURE, PROPS 

SEND FOR free catalog of environmental props. We 
have stumps, rocks, fences, etc. Also chair-backs 
and now a complete line of Victorian furniture and 
stack-stools. Write or call The Denny Mfg. Co., Inc., 
P.O. Box 7200, Mobile. AL 36607; 205-457-2388, 

HELP WANTED 

PROFESSIONAL FASHION PHOTOGRAPHER 
WANTED-Your area. Send work sample. SASE 
for return: ICMS, 3150 Bristol, Sutie 240, Costa 
Mesa, CA 92626. 714-540-9203, 

INSTRUCTION 

LEARN "THE ART OF WEDDING PHOTOGRAPHY." 
Manual teaches how. $74  Free information_ 
Neubauer Photography 3690 Lehigh, Whitehall, PA 
18052 610-776-1900. 

HOW TO MOUNT A PANORAMA PRINT. Video. 
$44. It's quick, easy. profitable. Neubauer Photog-
raphy, 3690 Lehigh, Whitehall. PA 18052-3425. 
610-776-1900. 

THE GEORGIA SCHOOL, PPA Affiliated for 27 
years, April 1995 classes: 'Stephen Rudd-Wed-
dings: 'David Newman-Portraits: 'Terry Harris-
Seniors; 'Jane Ziser -Neg. Retouch; -Lamarrp-
Williamson-Backgrounds. 'Eddie Tap -Photo-
shop I-Digital Imaging. 'Robert Stevenson--Studio 
Management; 'Larry & Frances Patrick and Enoch 
& Brenda Hicks-Basic weddings & portraits, 
'Plus others Held in the beautiful foothills of the 
Blue Ridge Mountains Information 800-805-5510. 

ATTENTION WEDDING PHOTOGRAPHERS add 
videotaping to your services and DOUBLE you in-
come. Complete step-by-step video guide from 
choosing the right equipment to the delivery of the 
video album. Satisfaction GUARANTEED! $49.95 
MCNISA. STUDIO CG Video Productions 800-
448-4515. 

LAB SERVICES 

QUALITY FULL-COLOR POSTCARDS and BUSI-
NESS CARDS from your photo/slide/neg. 2,000 
custom postcards--$159.95. Free samples! Kirk 
A. Kleinschmidt Company, 1010 Grove Street, Lit-
tle Falls, MN 56345; 612-632-8475. 

OVERNIGHT SHIPPING anywhere in U S. Servicing 
the PRO since 1945. SENIORS, CANDIDS, POR-
TRAIT PACKAGES, BLACK & WHITE i figh qual-
ity, stale-of the art. Compete' . ;ri, ,,rig, ASK 
FOR CURRENT PRICE CATALOGUE. NEW 
ENGLAND COLOR, Box 669 1 11111. MA 01903; 
800-486-9645 

Some things have to be done the hard way HEIR-
LOOM & ARCHIVAL QUALITY BNV PRINTING - A 
distinctive and elegant choice for portraiture. Cold & 
warm lone Fiberbase pal)(-i  Dons. Toning lot 
permanance & image eril  1 - gold, sele-
nium, sepia. LONE STAR DARKROOM is a CUS. 
TOM BLACK & WHI l;  re information 
about us call or wnlr: � 13 :,1; i 117; PO Box 
131056, Houston, TX 77219. 

BLACK & WHITE DARKROOM SERVICES - Finest 
quality enlarging, proofing, toning, and inure. Free in-
formation and sample 8x10. Jonathan Penney. 6 Ade-
laide Park, Center Moriches, NY 11934. ' ir, 874-3409. 

"STATE OF THE ART" SPORTS AND SCHOOL 
LAB - We deliver the best product,  r. I ind 
sales/marketing tools available. Call u:; to find out 
how our memory mates, traders, plaques, digital 
service items and other unique products can help 
you compete more profitable. Join G.PA in a last-
ing partnership - without franchise or licensing 
fees. 1-800-556-5010. 

ALSTON SCHOOL PHOTOGRAPHY CHECK OUT 
THESE FEATURES FOR ESTABLISHED SCHOOL 
PHOTOGRAPHERS. 
-High quarly Kodak product; 
•3-4 week delivery 
-Unique photo packages 
•4-color home/school literature 
•Free sales seminars 
•Co-op ad support 
•Equipment loans 
-Financial planning 
-Volume discounts 
-Wholesale prices on equipment 
-Convention materials 
To find out more call 1-800-766-3686. EXT 122, or 
write to 54 Brunswick Avenue, Edison. NJ 08817. 

SCHOOL PHOTOGRAPHERS Stop settling for 
,k;l:  g far y(:,ir current lab to sup-

ply you the delivery, quality and service you and your 
customers demand! It's time to demand More! More 
profits. more support, more service. Call Alston today 
at 1-800-766.3686. EXT. 122 Alston School Photog-
raphy, the Lab that has more' 

ARCHIVING for LONG ROLL package finishing. 
1- Lill service professional c:otor tab Quality, fast turn-
around and personal service. Capitol Filmworks, 
Inc. 1-800-239-5343, Ext.127. 

PACKAGE PRINTING available from 46rnm, split 
70mm, 120-220 film. Volume packages for 
Daycares, Glamour. Fund-raisers, Churches, and 
Store Promotions are consistently printed on a 
four day in-plant turnaround. Choose from 
11x14, 10x13, 8x10. 5x7, wallets and more. For 
more information, call 800-421-3523. Academy 
Productions, Inc, 6100 Orr Road. Charlotle, 
NC 28213 

MISCELLANEOUS 

ECONOMIZE with "TARGON1  ave Developer, 
equipment, labor cu;;i 11., m� _y ;scrubbing of tar. 
No dumping Targone works during production, 
Add to RA4 EP2 F6 R3 C41  all Color Developers. 
More than pays for itself' 800.654-1448 REMEBAT 
LABORATORIES USA, Austin, fexas 

ADAMS RETOUCHING MACHINE RECONDITIOIW 
ING. Older Adams machines were designed for 
black and white retouching. It you have an older 
Adams machine and want it updated for color dye 
retouching or Micro retouching, please give us a 
call ADAMS MAGIC CROPPERS made of dur. 
able plastic 05 proportion $850. 5x7 proportion 
$8.50. Shipping for 1 or 2 $3.85. Adams Retouch-
ing Machine Co., 1036, W 8th Ave., Denver, CO 
80204 303-534-6789 

PROTECT YOUR COPYRIGHTI Learn how to use 
our copyguard syslorn L:i,,y way to save MONEY. 
Audio cassette/instruction materials. $24.95. 
1-612.644-2184 

GRADUATION CAPS AND GOWNS. For catalog. 
call or write Collegctle caps & gowns at 165-38 
Baisley Blvd Jamaica, NY 11434, 718-978-9866. 

NEW PRODUCTS-SPORTS•SCHOOL•SPOW 
SOB-Spons; r and Team-Male plaques available 
with NEW MARBLE FINISH! New Senior Plaques & 
Frames in Marble and Burl Walnut! Custom Personal 
ization available. Sold only to the Professional Trade 
FREE 1994-95 Product Catalog Al products MADE 
IN U.S.A. Yankee Plak Company--Call Monday-Fri-
day8Avi-,1*w, EASTERN TIME-Tel-I.80D6,3S2495. 

RESTORATIONS 

WHOLESALE C & R: Guaranteed quality or mon-
ey refunded. Currently 2 weeks in our shop, 3 
weeks for oils. Everything done by hand in our 
plant Printed on archival double weight quality 
photo paper, made in U S A. Will not fade, spot or 
discolor for generations to come. Instant, free es-
timates by phone before you send work Free 
brochure PHOTOS RESTORED, 480 Polk 66, Box 3, 
Board Camp, AR 71932 Phone 501.394-4154 

DISSATISFIED WITH present service? Try our 
restorations in Brush Oils Also Light & Brush Oil 
Portraits. Free estimates and price list. Custom 
B&W and Sepia printing Irene Houle. 41 Edge-
wood Ave. Walpole. MA 02081 508-668-4767. 

RESTORATINS & OILS-Restorations by artwork 
and computer, photographic oils. freehand oils 
our specialty by award winning Master Artist Vick-
ie Boley, CPPS Custom BAN darkroom in house 
Photo-specialties. 6960 TR319, Millershurq OH 
44654 or call 216-674-6011 . 

ELECTRONIC  AND  TRADITIONAL  PHOTO 
RESTORATION. 
;)rice  Lit :te  finest ele( trunic testuratrori and 
rnaniupaltx,n at traditional restoration prices. Call 
AIRBRUSH RESTORATION: 817.220-4991, 
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Classified 

RETOUCHING/RESTORATION. Negative retouch-
ing; print enhancement; airbrush; oils (piece price). 
Restorations-reasonably priced. Debra Curtis, Re-
toucher, 563 Fed Lane, Manakin-sabot, VA 23103; 
804-749-4122 

$29.95 RESTORATIONSI Original photo never 
leaves your studio! 12 day, turn-around, whole-
sale prices, PETER CORRAO STUDIOS. 2765 W. 
Cattail Place. Tucson, AZ 85745, 602-743-9807. 
FREE brochure includes samples 

SALES AIDS 

WEDDING ALBUMS, PHOTOMOUNTS, PLAQUES 
and FRAMES. ORDERS SHIPPED SAME DAY AS 
RECEIVED to studio, wedding and portrait photog 
rapher.;  Name brands--Pro-Craft, Florentinn 
Topflight, Dimension. Renaissance, Holson, Camille 
TAP, Yankee Plak, Sureguard, 3M. FREE wholesale 
catalog MasterCardNisa/American Express AL-
BUMS, INC.. Box 81757. Dept PRO-C, Cleveland, 
OH 44181 SIX LOCATIONS: Cleveland, Atlanta, 
Hartford, Chicago, Dallas, Anaheim, TOLL FREE 
ORDERING 800"662-1000. 

BOXES—Portrait presentation —BOXES, Finest 
quality at wholesale prices, 4"x5", 5"x5", 5"x7", 
8"xI0", 11"04". 16"x20", 20"x24". Purchase in 
small quantities, 4"x5". 5"x5", hold 125 proofs. 
Send $1 for free sample. Aufenger, Box 223 W. 
York St . Norfolk,VA 23510, 804-622-1144 

POLYURETHANE PLAQUES AND FRAMES on 
a contract or per order basis. Any style, any size. 
Call or write Denny Manufacturing Co., Inc , 
P.O. Box 7200, Dept. PA, Mobile, AL 36607, 205-
457-2388 

REACH THOUSANDS of potential buyers by 
placing an ad in the classified section of Profes-
sional Photographer for lust pennies per issue. 
Send your check and classified ad copy to 57 
Forsyth Ave, NW, Ste 1600. Atlanta, GA 30303, 
Attention Classified Ad Department. 

SERVICES 

AGFAIMATRIX SERVICE. 

Fast repairs (usually Safi ,e day) Free phone sup-
port, service agreements, per hour rates Autho-

 a  rized AGFA d(-:t'-  DIGI-TECH INC. 601}886-3431, 
 77  FAX 8004I86-1937 

Spectrum Photo   16 
spe Wotron...  .. _..._......_._  S3 
SMcer H.Itheld   77 
Steve Kaesar Backgrounds  75 

Studio Dynernics   68 

Superror Rubber Stamp  76 
surmact originals  .........  76 
Union a Brothers  79 
Unique Photo Supplies  -  Cover N 
vaach Corp  77 
1Mrtado Arks.-  75 
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STUDIO FOR SALE 

WEDDING/PORTRAIT/COMMERCIAL  studio. 
Gross revenue $140.000. Owner salary & profit 
$70.000. Many, many assets. Occupies over 
2,000 sgft. including a 700 sq.ft. camera room Im-
peccable reputation Located in Prince George. 
B.C., Canada Population 70,000. Great communi-
ty to raise a family and enjoy the "Good Life." Orig-
inal owner retiring Turnkey operation. Contact 
Cathy Turgeon 604-564-3033 

SELLING YOUR STUDIO? Reach thousands of 
potential buyers that may be looking for that per-
fect studio your selling Don't delay, place your 
classified ad in the next available issue of Protes-
sional Phtographer to get the results you are look-
ing for 

OHIO STUDIO FOR SALE. 7,000 sq.ft. building. 
Last 7 year average annual sales over $300K. 
B&W and complete automated color lab. Average 
senior orders at $500. Rental income of $700 
monthly. Too many items and benefits to list here, 
send name, address, and phone number to Reply 
Box AUG200, c/o Professional Photographer. 
Owner financing available. Serious inquiries only, 
please. 

LIVE AND WORK IN PARADISE: Affluent small 
community, yet San Diego downtown only 5 min. 
Great climate. Established 18 years. Family 
business. $80,000. will assist in transition 619-
435-2131. 

ALLENTOWN, PA Prestigious 47 year old Por-
trait/Wedding Studio with Excellent reputation. 
Area of 600,000, close to NYC/Phila. Owner mov-
ing, PRICED TO SELL. With 2500' Real Estate 
(cherry woodwork, marble foyer, 24'x30' camera 
room). Turnkey with all equipment: Six Master-rail 
Photogenics; RB 6x7, Hasselblad, Nikon, Toyo. 
Great Net. 1040 Net $55K. DeChristopher's Studio 
- 610-433-0526. 

OREGON. Must sell long established studio spe-
cializing in seniors and a modest number of wed-
dings. Excellent reputation and net. Fully equip-
ped. Terms to qualified buyer. Call 503-362-0939. 

WEST MICHIGAN—studio located in small com-
munity just 10 minutes from Grand Rapids. 
Specialized in seniors, families and children for 10 
years. Excellent reputation and growth potential. 
Annual sales $220,000 plus. 1800 sq.ft. build-
ing on 2 acres of land. Owner has other business 
interests Reply Box OCT300, c/o Professional 
Photographer 

NORTHEAST INDIANA, portrait and wedding 
studio, very good reputation, well established and 
equipped. Some commercial. Reply Box OCT400, 
Go Professional Photographer. 

PRESTIGE PORTRAIT STUDIO located in South-
east, with trade area population of 132,000. Es-
tablished 1948. Owner would like to retire. 450 N. 
Court St. Florence, AL 35630, 205-764-1051. 

Q RATED Oregon commercial studio. High net, 
low gross. Fully equipped. $95,000. Reply: Box 
221, 370 Market St. NE, Sale, OR 97301. 

TEXAS—UNIQUE opportunity for talented, ambi-
tious and well financed photographer. Master Pho-
tographer with very successful prestigious studio 
wishes to gradually sell and retire over 5 yr. 
period  Reply Box NOV100, c/o Professional 
Photographer, 

GOLDEN ISLES OF GEORGIA is your view from 
the front windows of this profitable portrait studio 
in Brunswick. Beaches are minutes away for your 
environmentals. Climate is great and business is 
better. 40K net after taxes last two years. Retiring. 
119K cash. 912-265-4503. 

HOME FOR SALE Cape Elizabeth. Maine, Ready 
to slow down a bit and start really living? 4 bed-
room home with attached 2.200 square foot stu-
dio in residential setting. Classic New England 
Farmhouse style only 10 minutes from downtown 
Portland, rocky coast and beaches. $229,900 
Call Dianne Maskewitz. Coldwell Banker Hamden 
Beecher Real Estate. 207-799-1501. 

SUBURBAN DETROIT. 4650 Sq.Ft. building for 
sale designed and built as a commercial and 
portrait studio. Call CODY OLSON, INC.. 810-
948-1900. 

STUDIOS WANTED 

COLUMBUS CAMERA GROUP. Inc. buys whole 
studios or any part including cameras, film, dark-
room, long roll, lighting, and mist. No quantities 
too small. Call 800-325-7664. Ask for Eric. 
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READER SERVICE CENTER 
For more information, mail this card today! 

Simply circle the numbers corresponding to the advertised products, new product listings, 
editorial features, and the Professional Photographers of America services in this issue. 

FOR FAST REPLY: Use ink or typewriter - provide all information requested on form • mail or fax card before 
expiration date. Fax number is 404-61 4-640S. Your request for information will be forwarded to the appropriate 

party who will send full information to you - quickly, free and without obligation. 

Need to know more about the 
services offered by PPA? We're 
here to help you. Just circle ON 
THE CARD the same number as 
shown against our list of services 
below: 

1 Membership 

2 PPA Group Insurance 

3 PPA International Convention 

4 Marketing and Management 
Program 

5 Once Upon a Lifetime 

Program 

6 Merit and Degree Program 
7 Certification 

8 Magazine Advertising 

9 Direct Response Card 
Advertising 

10 Print Exhibition Competition 

11 Who's Who in Professional 

Imaging Directory 
12 Winona International School 

of Professional Photography 

r 

1-

PROFESSIONAL PHOTOGRAPHER 

Title   

Company   

Address   

City   State   Zip   

Phone  (  )   

NOVEMBER 1994 
Please send information on items circled below  Void after February 28, 1995 

1 

2 

3 

4 

5 

6 

7 

H 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52 

53 

54 

55 

56 

57 

58 

59 

60 

61 

62 

63 

64 

65 

66 

67 

68 

69  86  103 

70  87  104 

71  88 105 

72  89  106 

73  90 107 

74  91  106 

75  92 109 

76  93  110 

77  94  111 

78  95  112 

79  96  113 

80  97  114 

81  98  115 

82  99 116 

83 100 117 

84 101  118 

85 102  119 

120 

121 

122 

123 

124 

125 

126 

127 

128 

129 

130 

131 

132 

133 

134 

135 

136 

137 

138 

139 

140 

141 

142 

143 

144 

145 

146 

147 

148 

149 

150 

151 

152 

153 

154 

155 

156 

157 

158 

159 

160 

161 

162 

163 

164 

165 

166 

167 

168 

169 

170 

173 

174 

175 

176 

177 

178 

179 

180 

181 

182 

183 

184 

185 

186 

187 

188 

189 

189 

190 

191 

192 

193 

194 

195 

196 

197 

198 

199 

200 

201 

202 

203 

204 

205 

206 

207 

208 

209 

210 

211 

212 

213 

214 

215 

216 

217 

218 

219 

220 

221 

222 

223 

224 

225 

226 

227 

228 

229 

230 

231 

232 

233 

234 

235 

236 

237 

238 

239 

239 

240 

241 

242 

243 

244 

245 

246 

247 

248 

249 

250 

251 

252 

253 

254 

255 

256 

257 

258 

259 

260 

261 

262 

263 

261 

265 

266 

267 

268 

269 

270 

271 

272 

273 

274 

275 

276 

277 

278 

279 

280 

281 

282 

283 

284 

285 

286 

287 

288 

289 

290 

291 

292 

293 

294 

295 

296 

297 

298 

299 

300 

301 

302 

303 

304 

305 

306 

307 

308 

309 

310 

311 

312 

313 

314 

315 

316 

317 

318 

319 

320 

321 

322 

323 

324 

325 

326 

327 

328 

329 

330 

331 

332 

333 

334 

335 

336 

337 

338 

339 

340 

341 

342 

343 

344 

345 

346 

347 

348 

349 

350 

351 

352 

353 

354 

355 

3% 

357 

358 

359 

360 

361 

362 

363 

364 

365 

366 

367 

368 

369 

370 

371 

372 

373 

374 

375 

376 

377 

378 

379 

380 

381 

382 

383 

384 

385 

386 

387 

388 

389 

390 

391 

392 

393 

394 

395 

396 

397 

398 

399 

400 

401 

402 

403 

404 

405 

406 

407 

408 

Name  Photography you are involved in (circle one): 
A Portrait  8 Industrial C Commercial D other 

409 

410 

411 

412 

413 

414 

415 

416 

417 

418 

419 

420 

421 

422 

423 

424 

425 

Annual Gross Volume (circle one only) 
1 Under 525,000  3 S50,000-5100,000 

2 525,001150,000  4 Over $100,001 

Equipment owned, current net value (circle one only) 
E Under $10,000  H 535,000460,000 
F 110,001.520,000  K Over 60,001 
G $20,001-535,000 

professional Photographer. 
READER SERVICE CENTER 

57 Forsyth St. NW, Suite 1600 Atlanta, GA 30303 

PLACE 
STAMP 

HERE 



Professions/Photographer 
READER SERVICE CENTER 

For more information, mail this card today! 

Simply circle the numbers corresponding to the advertised products, new product listings, 
editorial features, and the Professional Photographers of America services in this issue. 

FOR FAST REPLY: Use ink or typewriter • provide all information requested on form - mail or fax card before 

expiration date. Fax number is 404.614.6405. Your request for information will be forwarded to the appropriate 

party who will send full information to you - quickly, free and without obligation. 

BUSINESS REPLY MAIL 
FIRST CLASS MAIL PERMIT NO. 19290 ATLANTA, GA 

/professional lAho tograp = 
READER SERVICE CENTER 
57 Forsyth St. NW, Suite 1600 Atlanta, GA 30303-9601 

111 1111111111 1111 1111111111 1 1 1 r r 111111 

NO POSTAGE 
NECESSARY 

IF MAILED IN THE 
UNITED STATES 

11,11111 

PROFESSIONAL PHOTOGRAPHER 
Please send information on items circled below 

1 

2 
3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52  69  86 

53  70  87 

54  71  86 

55  72  89 

56  73  90 

57  74  91 

58  75  92 

59  76  93 

60  77  94 

61  78  95 

62  79  96 

63  80  97 

64  81  98 

65  82  99 

66  83 100 

67  84 101 

68  85 102 

103 

104 

105 

106 

107 

108 

109 

110 

111 

112 

113 

114 

115 

116 

117 

118 

119 

120 

121 

122 

123 

124 

125 

126 

127 

128 

129 

130 

131 

132 

133 

134 

135 

136 

137 

138 

139 

140 

141 

142 

143 

144 

145 

146 

147 

148 

149 

150 

151 

152 

153 

154 

155 

156 

157 

158 

159 

160 

161 

162 

163 

164 

165 

166 

167 

168 

169 

170 

173 

174 

175 

176 

177 

178 

179 

180 

181 

182 

183 

184 

185 

186 

187 

188 

189 

189 

190 

191 

192 

190 

194 

195 

196 

197 

198 

199 

200 

201 

202 

203 

204 

205 

206 

207 

208 

209 

210 

211 

212 

213 

214 

215 

216 

217 

218 

219 

220 

221 

222 

223 

224 

225 

226 

227 

226 

229 

230 

231 

232 

233 

234 

235 

236 

237 

238 

239 

239 

240 

241 

242 

243 

244 

245 

246 

247 

248 

249 

250 

251 

252 

253 

254 

255 

256 

257 

258 

259 

260 

261 

262 

263 

264 

265 

266 

267 

268 

269 

270 

271 

272 

Name   

Title   

Company   

Address   

City   State  Zip   

Phone _( 

NOVEMBER 1994 
Void after February 28, 1995 

273 

274 

275 

276 

277 

278 

279 

280 

281 

282 

283 

284 

285 

286 

287 

288 

269 

290 

291 

292 

293 

294 

295 

296 

297 

296 

299 

300 

301 

302 

303 

304 

305 

306 

307 

308 

3D9 

310 

311 

312 

313 

314 

315 

316 

317 

318 

319 

320 

321 

322 

323 

324 

325 

326 

327 

328 

329 

330 

331 

332 

333 

334 

335 

336 

337 

338 

339 

340 

341 

342 

343 

344 

345 

346 

347 

348 

349 

350 

351 

352 

353 

354 

355 

356 

357 

358 

359 

360 

361 

362 

363 

364 

365 

366 

367 

368 

369 

370 

371 

372 

373 

374 

375 

376 

377 

378 

379 

380 

381 

382 

363 

384 

385 

386 

387 

388 

389 

390 

391 

392 

393 

394 

395 

396 

397 

398 

399 

400 

401 

402 

403 

404 

405 

406 

407 

408 

409 

410 

411 

412 

413 

414 

415 

416 

417 

418 

419 

420 

421 

422 

423 

424 

425 

Photography you are involved in (circle one) 
A Portrait  6 Industrial C Commercial D Other 

Annual Gross Volume (circle one only). 
1 under S25,000  3 550,000-s100,000 

2 525,001-550,000  4 Over 5100,001 

Equipment owned, current net value (circle one only) 

E Under 510,000  H S3S,000.560,000 
F 510,001.520,000  K Over 60,001 
G S20,001-535,000 

Need to know more about the 
services offered by PPA? We're 
here to help you. Just circle ON 
THE CARD the same number as 
shown against our list of services 
below: 

1 Membership 

2 PPA Group Insurance 

3 PPA International Convention 

4 Marketing and Management 

Program 

5 Once Upon a Lifetime 

Program 

6 Merit and Degree Program 

7 Certification 

8 Magazine Advertising 

9 Direct Response Card 

Advertising 

10 Print Exhibition Competition 
11 Who's Who in Professional 

Imaging Directory 

12 Winona international School 

of Professional Photography 

�PC�S FREE 



ON SALE NOW 
THE 1994 PPA LOAN 
COLLECTION BOOK 
The FIFTH book in this 
annual series, this 9" x 12" 
hardcover full color book, 
contains the complete 1994 
Loan Collection photographs 
over 300 images, These all 
new photographs are sure 
to be an inspiration to 
rhotonrnnhers worldwide 

PRE-PUBLICATIO!̀ 
SPECIAL 

s49.95 uSe 
ea. book Plus $7.50 

ea. S&H 
only until 
NOV.30,1994 
Retail price SG9.95 US 
after Nov. 30194 

PROFESSIONAL PHOTOGRAPHERS 
OF AMERICA 
PROFESSIONAL PHOTOGRAPHERS 

c  OF AMERICA 

rMn0z 

AN  

.a 19  X94 
�Ml µ11'A 

THE TRADITION CONTINUES... 

pwESSIONAL ' ; _ ' RAPHERS 
-�  .  OF AM ; A 

IBI  4, EYE 

DON'T MISS 
YOUR COPY! 
ORDER TODAY 
AND SAVE 

$20.00 OFF THE 
RETAIL PRICE! 
ALL PREVIOUS 

ISSUES 
ARE NOW 
SOLD OUT! 

COLLECT 
THE 

TWO VOLUME 
SERIES 
EXHIBIT 94 
AND LOAN 94 
from the PPA 

... AND A NEW ONE BEGINS! 

INTRODUCING EXHIBIT 94. 
NEW FROM HINES PROGUIDE I 

This high quality book contains 3UU images selected 
from the Professional Photographers of America General 
Exhibit Award Winners, the FIRST book in this new 

annual series shows the latest trends in the industry from 
around the world. All categories of photography are rep-
resented within this 9" x 12" full color hardcover book. 
Don't miss out on your copy. the first of this new series! 



Photo supplies that won't 
put you behind the 8 Ball 

Get the best film, 
paper, chemistry and 
accessories faster, and 
for less-from Unique Photo. 

You can't, find your darkslide. Your power blows. Your 
once nimble assistant knocks over a light stand. And 
your client is edgy. Enough things can put you in a hole 
on a shoot without having to wont' about your photo 
supplies, too. 
Unique Photo removes the risk from buying photo 

supplies. We not onlyprovide the brand-name profes-
sional products you want, we provide them at the prices 
you need: the guaranteed lowest. If you can unearth a 
verifiable lower price than ours-we'll beat it! 
Our 65,000 square foot warehouse is racked up with 

0  

at+  
,e  '0  

lens of Kodak USA, Konica, Agfa, Ilford, Fuji, Scotch, 
Savage, Seal, Quantum, Duracell and lots more. We 
have what you need in stock-to ship the same day you 
order. All film is fresh-dated and stored consistently 
below 55 degrees. And same film in the same order is 
guaranteed same emulsion! 
Call now for our 60 page color catalog. Our prices 

are tower than ever because we're buying bigger and 
cueing you in for trigger savings. Unique Photo helps you 
in the pocket, racks your orders up and out quickly. 
No 8 balls just friendly, professional service. 

UNIQUE PHOTO 
The professional photo supply specialists. 

1-800-631-0310 
451 S. Jefferson Streel, Orange. NJ 07050-1252 
Tel: 201-673-0100  Fax: 201-676-7577 
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