


"My business has
been developing
nicely—

I've operated my own studio in Guaynabo, Puerto Rico, 
years. National Color Labs has helped make it successful.

with a little help
from NCL."

Puerto Rico is a beautiful place to live and work at something you love, 
but technical assistance for a budding photography studio can be hard to 
come by. I was first introduced to National's skill as a processor while 
working for another photographer Five years ago, I attended a seminar run 
by NCL here in Puerto Rico and decided I wanted to open my own studio. 
NCL has been a great help.

In addition to providing me with a source for fine 
quality processing, finishing and retouching, they 
also helped me in the selection of the camera, 
lighting and lenses I needed. They guided me in the 
financing of the equipment and provided many 
valuable insights into the studio photography 
business, along with all the technical back-up I 
needed.

On my last trip north, I visited 
National's lab in New lersey, and saw first­

hand, the source of all the 
friendly professionalism 
and technical expertise I've 
come to depend on. The 
visit made me realize, that 
for anyone starting out in 
this business, no one gives 
you the picture like National.

•CECIL PEDROSA 
Guaynabo, Puerto Ria>______

NATIONAL
CO LO R LABORATORIES'
You get more than you pay for at National!
306 West First Avenue 
Roselle, New lersey 07203
1-<201) 241-1010
NCL and National Color Laboratories are Registered Trademarks
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— PhotoSculptures—
Definition (fo'to-skulp'chers): A proven, quality product to generate additional revenues 

and profits for your photography studio.

"There's a new craze in the photography industry. 
It's called PhotoSculptures."

Entrepreneur Magazine

"Family portraits will never be the same."
C B S  Television

PhotoSculptures make the perfect gifts for Valentine's 
Day, Father's Day, M other's Day, Christm as, or for 
special occasions like birthdays, weddings, 
anniversaries or graduations.

Now you can profit by joining the PhotoSculptures 
organization and offering this new  and exciting 
product to your clients. PhotoSculptures, Inc. will 
assist you with proven m arketing and prom otional 
support, plus a national referral and advertising 
program.

Gain the competitive edge with 
PhotoSculptures, Inc.

Find out how easy it is to add 
PhotoSculptures 

to your studio.

Call or write today 
for more information.

--------PhotoSculptures---------
331 N ew port C enter Drive, Newport Beach, California 92660 

(714) 720-0108 FAX (714) 499-6835
c  PhotoSculptures, Inc. 1990 PhotoSculptures is a trademark and service mark of PhotoSculptures, Inc 
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mon
“ I  sell 95%  o f  m y preview s. 

T h e y ’ve g o t  to  be g o o d . 
T h a t ’s w h y F ilm e t’s o v e rn ig h t  

p review  service  w o rk s so  
w ell fo r  m e. I  g e t th e m  

b ack  fast an d  I  g e t  
th e m  b ack  r ig h t.”

Allen Cecchine, C.P.P.

SPECIAL TRIAL OFFER for first time customers:
Send us a roll of exposed film and receive 

Previews and a roll of VPS 120 FREE!
>r our "Special Preview Offer."To receive this special offer, call Filmet and asl 

Special offer limit one per studio & first-time customers onh? Offer expires May 31st. 1990

color laboratories, inc■n| ■■

F 1  i !
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Andy Marcus gets invited to an awful lot of weddings. So he knows how tricky shooting candids can be. On the
*

one hand, he wants to grab the shot, no matter what the lighting conditions But precious moments like this could 

be blown by the distraction and harshness of a flash. Fujicolor Super HG400 120 film offers a clear solution. The film 

is fast enough to let you shoot in low light conditions. But it also provides the sort of gram structure you would 

expect from your regular film—not to mention high contrast, natural colors and accurate flesh tones. Andy took



«

this particular shot with the Fuji GS645S rangefinder professional 

camera Its simple operation and light weight give both the freedom 

of a 35mm camera and the quality of medium format film Together.

Fujicolor Super HG400 and the GS645S are ideal for spontaneous, candid shots, for beauti­

ful wedding pictures without all the ceremony, FUJI. A new \vavrofsccin«l thinss.** > n o
FOR MORE INFORMATION CONTACT OUR CUSTOMER SERV IC E CEN TERS IN NEW  JE R S E Y  0 800S26 9Q30 E«1 5711 OR CALIFORNIA O-0OO-241 769% EXT 2021
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President's Message
By Warren E. Motts. M.Photog.Cr., CPP, Hon.A-ASP

Marketing ingenuity determines 
future success

As a professional photographer for more than 30 years, I have seen 
many industry advancements, opportunities, and changes. Many 
photographers have spent years perfecting their craft, trying to be 
the best in their fields.

As a photographer, i can understand the passion for creating fine 
art, but as a businessperson, I realize the importance of earning a 
good living. As more enterprising entrepreneurs go into business- 
further stretching the consumer's dollar—photographers must market 
their services to survive today's tough competitors.

Through the years, I have learned the importance of marketing for 
financial growth and reaching my greatest potential. I have found 
that while quality photography must be maintained, the ability to keep 
clients happy is equally important. Good customer service, an im­
portant part of marketing, is vital to keeping clients coming back.

In staying abreast of industry trends and news, PP of A strives to pro­
vide members with marketing programs and hands-on opportunities.

One such PP of A program dedicated to assisting members with 
their marketing efforts is Marketing Professional Photography (MPP). 
Designed to educate members on industry and consumer trends, MPP 
also offers sales and management guidelines, unique promotions, and 
innovative marketing strategies and techniques.

If you are interested in more hands-on marketing programs, the 
annual Marketing and Management Conference offers a number of 
seminars where attendees can listen, ask questions, and discover how 
to tailor various marketing techniques to their studio.

For additional expertise, I recommend the marketing courses at 
Winona International School of Professional Photography. Whether 
you are a beginner or an advanced marketer, Winona's courses cater 
to different levels.

As PP ot A president, I have made a strong commitment to helping 
members with their marketing needs through various PP of A pro­
grams and services. If you have questions on the PP of A Marketing 
Programs, please call Lysette Pullman, 708-299-8161. ®
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Id  id  h i
ALL OF THE EXISTING 

JAZZ EFFECTS WORK WITH 
THE NEW UPGRADES 
FOR ONE OF A KIND 

FUNCTIONALITY

It’s our most 
creative edit ever. 
Jazz Systems in­
troduces a variety 
o f site upgrades 
that eliminate the 

need for a switcher. So now you can 
perform professional editing with digital 
video effects at a fraction of the cost. 
W hat’s more, these upgrades include 
Internal Luminance Key and Chromakey 

functions. Or you can play around 
r? with our new Dissolve Func- 

’ I ' tionality and Transparent
ja z z ’s  n e w  DropShadows.

d is s o l v e  But best of
all, these new 
functions

can be combined with the

i .

ss4 1
FUNCTIONALITY 

SETS AN INDUSTRY 
STANDARD.

existingjazz effects to create entirely new 
combinations!

And like ourjazz Digital Effects 
System, the new upgrades are designed 
to save you time. The commands are 
clean and simple. And you can access 
the phase controls right from the con­
trol panel. So you’ll never have tc> fiddle 
around with a screwdriver again.

O f course, these new upgrades are 
just some o f the exciting options we’ll 
be bringing you in the future. All < >f 
which will be offering new innovations 
in creativity and 
affordability.

So if you’re 
serious about
professional video production, don’t 
switch on a switcher. Switch on Jazz.

For more information, contact Marilyn Wdx-r at Jazz Systems. 8 0 9 Wellington St. N , Kitchener, Ontario, Canada N2G 4J6, 
I 519-749 3134. Jazz is a trademark of Electrohome Limited 

More info? Circle 20
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D atelines
PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC. 

1090 Executive Way 
Des Plaines, Illinois 60018 

708-299-8161 Fax: 708-299-2685 
PP  of A BOARD 

President
• Warren E Molts, M Photog Cr.. CPP. A-ASP. Hon A-ASP 

1461 Gerrard Avenue, Columbus. OH 43212 
President-Elect 

• Gil Ford. M Photog.Cr , CPP 
1048 Greymont Avenue. Jackson. MS 39202 

Vice-President/T reasurer 
• Evangeline Chase Parker Cr Photog . CPP

1038 Pearl Street. Columbus. IN 47201
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• Morton A Sobin. M Photog C r . Hon M Photog . CPP, A ASP 
16 Strawberry Hill, Hillsdale. N J 07642

Directors
Colbert P Howell. M Photog Cr CPP 

5710 Glenwood Avenue. Raleigh. NC 27612 
John W Alley. Cr Photog

626 East Wisconsin Avenue Milwaukee. Wl 53202 
Raymond J  Lmesch, Cr Photog 

877 Sarbrook Drive. Cincinnati. OH 45231 
John Miele. M Photog.Cr., CPP 
37 Gill Lane. Iselin, N J 08830

Jim  Jernigan. M.PhotogCr
1820 East Silver Springs Boulevard, Ocala. FL 32671 

Bill Martinelli, M Photog Cr 
1118 Cypress Avenue. San Mateo. CA 94401 

Marvel Nelson. M Photog.Cr . F ASP 
Box 14150. Tulsa. OK 74159 

Paul Schulz M Photog.Cr. CPP 
3300 Edmborough Way, Suite 115. Edina, MN 55435 

Group Liaisons
Advertising/Commercial— Jim Jernigan 

Electronic Imaging— John Alley 
Industrial— Ray Lmesch 
Portrait— Colbert Howell 

Specialist— Gil Ford 
Wedding— John Miele 
Executive Director 

• Thomas F Renk. CAE CMP
Legal Counsel

Howe and Hutton 
Chicago. Illinois 

P P  of A D IV ISION/GROUPS
Chairman—Gil Ford

Vice Chairman— Evangeline Chase Parker 
PP  of A G RO UP CHA IRM EN

Advertising/Commercial— Gib Ford Jr 
1048 Greymont Avenue. Jackson MS 39202 

Electronic Imaging— Rrchard Rader. Cr Photog . CPP
1039 North Main, Fremont. NE 68025 
Industrial— Ace Mutliner. M Photog Cr

P O  Box 582808 Tulsa. OK 74158 
Portrait— Ben Behnke. Cr Photog . CPP 

20500 South LaGrange Road Franklort. IL 60423 
Specialist— Linda S Weaver Cr Photog SP  CPPS 
111-D Reynolda Village. Winston Salem, NC 27106 

Wedding— Roy D Madearis. M.Photog Cr 
1304 W Abram, Arlington. TX 76013 

PP  ol A EXEC U T IVE  ST A FF
Baibara Anderson. Director of Division Activities/Programming 

Allred DeBat. Director ot Publications 
Philip M Kummerer, Assistant Executive Director and Director ol Finance 

Donna R McMahon. Director ol Conventions/Advertising/PEC 
David A Silverman. Editor-in-chief. Photomethods 

Susan Waramus Director ot Systems/Data Processing 
Rosemary Wemstrom Assistant Director ot Membership 

Carolyn Woiak. Director of Standards 
Winona International School ot Professional Photography 

Robert M Opfer. Director ol Education 
' Executive Committee ot the Board

PRO FESS IO N A L PH O TO GRAPH ER’S 
G U ID E TO SPEC IA L EVENTS

Are you missing out?
it your organization s convention, workshop, seminar or exhibition 
dates aren't listed in these pages, you may lx- missing potential revenue 
irom would-be attendees. Submit your dates early, and include a co n ­
tact person's nam e arid address (phone number, including area code, 
tor exhibits only). So readers may realistically plan to attend events 
listed here. Professional Photographer needs to receive listings, if at 
al! possible, five-and-one-half months in advance. These listings are 
published at no rost. strictly as a service to readers. Professional 
Photographer \ editors reserve the right to select events to be an ­
nounced  in these pages, and to determ ine w hen announcem ents will 
appear. Editors are not responsible lor conflicting or incorrect dates.

For readers' convenience, each event is identified w ith a cod e  pre­
ceding its name: C  convention, W  « workshop, S school. E exhibit.

PP of A events

A PR IL  29. 1990
W: Proiessional Photographers of 
America, Wedding Video Seminar, 
Newark, New Jersey. Barbara An­
derson. PP of A. 1090 Executive 
Way. Des Plaines. IL 60018
MAY 5, 1990
W: Professional Photographers of 
America. Advertising/Commercial 
Seminar. Atlanta, Georgia, Barbara 
Anderson. PP ol A, 1090 Executive 
Way. Des Plaines, IL 60018
MAY 7, 1990
E: Deadline tor entries in 99th An­
nual Exhibition ot Professional Pho 
tography
JU N E  2-7, 1990
E: Professional Photographers of 
America, Inc . 99th Annual Exhibi­
tion of Professional Photography. 
Winona International School ol Pro­
fessional Photography. Mount Pros 
pect. Illinois. Lucille Dietz. PP ot A
JU L Y  20-25, 1990
C: Piofessional Photographers of 
America. Inc . 99th international 
Exposition ol Professional Photog 
raphy. 38th National Industrial Pho­
tographic Conference. Las Vegas 
Convention Center, Las Vegas. 
Nevada

O CTO BER  6, 1990
W: Professional Photographers of 
America, Advertising/Commercial 
Seminar New York New York. Bar 
bara Anderson, PP of A, 1090 Exec 
utrve Way. Des Plaines. IL 60018
N O V EM BER  3, 1990
W: Professional Photographers of 
America, Advertising/Commercial 
Seminar. San Francisco. California. 
Barbara Anderson. PP of A. 1090 
Executive Way Des Plaines, IL 
60018
JU L Y  12-17, 1991
C: Proiessional Photographers of 
America. Inc , 100th international 
Exposition ol Professional Photog 
raphy. 39th National Industrial Pho

lographic Conference, Dallas Con­
vention Center. Dallas. Texas
JU L Y  17-22, 1992
C: Proiessional Photographers ol 
America. Inc,. 101st International 
Exposition of Professional Photog­
raphy. 40th National Industrial Pho­
tographic Conference. Orlando Con­
vention Center, Orlando. Florida

Winona calendar

Winona International School of 
Professional Photography, 350 
North W olf Road. Mount Pros­
pect, Illinois 60056: 708-298-6770
A PR IL  29-MAY 3
Profitable Additions for the Portrait/ 
Commercial Studio. A/V in a Video 
World. The Creative Illustrator in 
the Studio. Negative Retouching
MAY 6-8
The Protitable Business of Stock. 
Desktop Publishing tor the Photo 
graphic Studio
MAY 6-10
Steve Simmons and the View Cam­
era for the Commercial/Corporate 
Photographer Portrait II
MAY 6-11
Wall Portrait Conference (Off- 
Campus)
MAY 11-15
Architectural Photography 
MAY 13-17
Law Enforcement/Crvil Evidence 
Fire Investigative Seminar, Life Cy 
cles of the Family. 1 Family Affair"
MAY 20-24
Furniture/Photography/Interiors. 
Video Production for the Commer­
cial/Corporate Studio. Portrait Pho­
tography i. A Week with Don Blair 

The Art ot Seeing Light"
JU N E  3-7
Producing the Merit Print 
JU N E  10-12
Return ot the General Practitioner

s ' p«of e s s io n a l  p h o t o g r a p h e r / a p r il  1990



Special Moments 
CalrFor A Special Tou

Today's tints 
spend over 17 
billion dollars 
annually. Be sure 
you're getting 
your share...
CPQ can help!

* Based on 
average unit cost 
for 5 unit package 
Seasonal discount 
April thru June

Special Opportunities...
Special events, such as proms, valentine and 

other school dances are a marvelous opportunity 
for your studio to earn exceptional profits.
Young couples want to remember the moments 
with creative, quality portraits, capturing these 
special times, and that's where you come in.
You have the talent and skill... and you have 
CPQ to enhance your efforts with packages that 
help transform events into memories... and 
dollars for you.

Choose The Right Package For You...
With CPQ D esign- A - P ak your customers 

choose from as many as 3 package options, 
each designed to fit your market (8x10 units as 
Tow as 78c*). Or, for a simpler approach use 
the S ingle P ackage P rogram.T1us is the 
traditional package service giving you the flexibility 
you need to be competitive in your area. Single 
Package Special: create any combination of five 
8x10 units for your package... now with your
discount, only $3.75! CPQ COlOrChrOlTie

Call your CPQ representative for 
complete details... 1-800-537-8399.

1525 Hardeman Lane / Cleveland, tn  57520-2070 
615-479-5481
A Division of Coootnger & Affiliates

Phoiomaph courtesy of Joe Craig
More into? Circle 21



Datelines

JU N E  10 14
Special Camera Techniques and 
Special Effects. Color Transpar 
ency Reiouching

JU N E  10-15
H o w  lo Thrive in the Portrait Bust 
ness" (Off-Campus)
JU N E  11-13
Portrait Photography I (OffCampus). 
Photographing High School Seniors 
(Off Campus) Inside the Camera 
Room with Dave Newman Por­
trait II (Off Campus) Video Produc 
tion Techniques for Commercial/ln 
dustnal Applications (Off Campus), 
Business Dynamics 2000 (Off Cam 
pus). Enhancement of Color Prints 
(Off Campus)
JU N E  17-21
Video Production/Level II. Portrait 
Photography I Advanced Airbrush 
tor the Commercial/Portrait Studio
JU N E  24 28
Fundamentals of Photography. 
Finding the Different Angle with 
Peter B Kaplan Portrait II The 
Creative Edge

JU N E  25 26
Color Printing

JU N E  25 27
Portrait Photography I (Off-Cam 
pus). Portrait II (Off Campus). Pic 
tonal Photography in Black and 
White (Oft Campus). Video Produc 
lion Techniques for Commercial/ 
Industrial Applications (Off Cam 
pus). Business Dynamics 2000 (Off 
Campus). Finishing Prints for Com 
petition (Off Campus)
JU L Y  8 10
Painting and Dyeing Backgrounds 
JU L Y  812
Basic Professional Photography 
Duplicate Transparencies/lnterneg- 
atives/Photocomposmg

JU L Y  15-19
Public Relations/Corporate Com 
mumcations A Touch of Magic 
Boudoir and More Fine Art of 
Black and White Printing
JU L Y  20
How to be a Photographic Instruc 
tor (Otf-Campus precedes PP of A 
Convention)

JU L Y  26
The Anatomy of a Working Studio 
with Dean Collins (Of f Campus Foi 
lows PP  of A Convention)
JU L Y  29 AUGUST 2
Advertising/Commercial/Corporate 
l Environmental Portraiture, Intro 
duction to Cibachrome Printing

1990 events

A PR IL  29 MAY 2
C: PP of Iowa Hotel fort Des

Moines. Des Moines. Iowa. Jan Sig­
ler Exec Secretary. Box 3674. 
Urbandale. IA 50322
MAY 5-7
C: Vermont PP. Stoweflake Resort. 
Stowe. Vermont, Pat Beltrami. 
Conv Chairperson. 173 North Main 
Street. Barre. VT 05641
MAY 6-8
C: Inter Mountain PPA. Yarrow Ho­
tel, Park City. Utah. Reese Christen­
sen. Conv Chairman, 115 East 200 
North. Provo. UT 84601

MAY 6-8
W: PP of California, Certification 
Commission Focus on Business 
Seminar. Radisson Palm Springs 
Resort. Palm Springs. California. 
Debbie Adams. Chairman. Box 
3067, Santa Barbara. CA 93130

MAY 7-10
C: Northern Light Photographers. 
Madden s Resort. Brainerd. Minne 
sola Tim Evans. President, 26 Cor­
nell Drive Winnipeg. Manitoba. 
Canada R3T 3B9

MAY 13-15
C: PP of Montana. Grouse Moun 
tain Lodge. Whitefish. Montana. 
Nada Bell. Exec Secretary. 629 
Grand Avenue, Billings. MT 59101
MAY 17-20
C: Industrial Photographers of the 
Southwest. Howard Johnson Plaza 
Hotel. Albuquerque New Mexico. 
Gary Warren. Vice President. 729 
B 45th Street. Los Alamos. NM 
87544

JU N E  10-13
C: PP of Mississippi Alabama. Holi­
day Inn, Jackson. Mississippi, Gib 
Ford 1048 Greymont Avenue. 
Jackson. MS 39202

JU N E  10-15
S: Golden Gate School of PP Jim 
inks. Director of Education. Box 
187, Fairfield, CA 94533
JU N E  11-15
C: PP of the Philippines. 1st Asian 
Pacific Photo Congress and Trade 
Exhibits. Philippine International 
Convention Center Manila, Philip 
pmes Manuel D Palestroque. Pres­
ident, 2/F Physicians' Tower. 533 
United Nations Avenue. Ermita 
Metro Manila. Philippines
JU L Y  1-5
C: Society of PP of Mexico. Holiday 
Inn. Crown Plaza. Monterey. 
Mexico. Ignacio Carmo. President. 
Gonzaiitos 248 Nte Vis Hrmosa, 
Monterey Mexico
JU L Y  29-30
W: PP of Nebraska Seminar. Ra 
mada Inn. Kearney Nebraska. Rick 
Billings Chairman. 309 North 132nd 
Street Omaha. NE 68154
AUGUST 10-13
C: Fotografos Profesionales De 
Puerto Rico. Radison Normandie 
Hotel. San Juan. Puerto Rico. Or 
tando Ortiz Conv Chairman Box 
10765. Caparra. PR 00922
AUGUST 12-15
C: PP of Louisiana. Holiday Inn 
Crown Plaza New Orleans. Louisi 
ana. Emile Navarre Assoc Mgr 
801 Gerard Street Mandeviite LA 
70448
AUGUST 12-17
W: PP Society of New York. Gene 
seo New York Lews Miller Director 
121 Genesee St . Avon. NY 14414

AUGUST 13-17
S: PP  of North Carolina Summer 
School. State University. Raleigh, 
North Carolina. Alice Strickland- 
Warren. Continuing Education. Box 
7401. Raleigh. NC 27695
AUGUST 19-24
S: West Coast School. University of 
California. San Diego, California. 
Allen Roedel. Director. Box 395. Im­
perial Beach. CA 92032
AUGUST 25-29
C: Florida PP, Omni International 
Hotel. Orlando. Florida. Theresa 
Saylor. Exec Director. 2312 Far- 
well Drive. Tampa. FL 33603
AUGUST 25-29
C: PPA of New England. Sturbridge, 
Massachusetts. Roland Laramie. 
Exec. Director. 98 Windham Street. 
Willimantic. CT 06226

S E P T E M B E R  14-18
C: PP of Canada 20th Anniversary. 
CP Prince Edward Hotel. Charlotte­
town. Prince Edward Island. Alain 
Boily. 475 Granville Street. Sum- 
merside. PEI C1N 4P7 
S E P T E M B E R  22-23 
W: Kansas PPA  Manhattan. 
Kansas. Leon Staab. Conv Chair­
man. Box 712. Hays. KS 67601
S E P T E M B E R  22-26
C: Georgia PPA Holiday Inn. Jekyl 
Island. Georgia. Kirk Baxley. Conv 
Chairman 1552 Walton Way. Au­
gusta. GA 30904 
S E P T E M B E R  23-25 
C: PPA of New Jersey, Resort Taj 
Mahal. Atlantic City. New Jersey. 
Edward D Cole. President. 6 
Olympus Way Brick. N J 08724

future events

JA N U A R Y  12-13, 1991
W: Kansas PPA Topeka Kansas, 
Leon Staab. Conv Chairman, Box 
712. Hays. KS 67601
JA N U A R Y  19-22, 1991
C: Texas PPA. Hyatt Regency Ho­
tel. DFW Airport. Texas. Walt Hawk­
ins. Exec Director, Box 828. Tem­
ple. TX 76503
JA N U A R Y  21-22, 1991
W: PP of Nebraska Seminar. Don- 
ella Penrod. Chairman. Box 367. 
Kearney, NE 68848
JA N U A R Y  27-29, 1991
W: PP ot Iowa, Best Western West- 
field Inn. Coralville. Iowa. Jan  Sig­
ler. Exec Secretary. Box 3674. Ur 
bandale, IA 50322
JA N U A RY  31-FEBRUARY 4. 1991
C: Rocky Mountain PP, Hyatt Re­
gency. Denver. Colorado. Duncan 
MacNaO Box 638. Bozeman MT
59715
FEBR U A R Y  23-26, 1991
C: Wisconsin PPA Holiday Inn 
Stevens Point, Wisconsin. Robert 
Payne. Conv Chairman. 1503 3rd 
Street. Wausau. Wl 54401

FEB R U A R Y  24-MARCH 1, 1991
S: West Coast School of Profes­
sional Photography. Santa Barbara 
California, Allen Roedel, Director 
Box 395, Imperial Beach. CA 92032

MARCH 8-12. 1991
C: Southeastern PPA. Radisson Ho­
tel, Atlanta. Georgia. Randy Brad

ford. Exec Director, Box 3191, 
Spartanburg. SC 29304
M ARCH 17-20, 1991
C: PP Society of New York, Kutsh- 
er 's Country Club. Monticello. New 
York, Andy Lateer. Conv. Chairman. 
146 Academy Street, Johnson City. 
NY 13790
A PR IL  6-9, 1991
C: PP of Michigan. 50th Anniver­
sary. Grand Traverse Resort, Tra­
verse City. Michigan, Reed Freder­
ick. Exec. Director. 100 West Silver 
Lake Road North, Traverse City, Ml 
49684

A PR IL  6-10, 1991
C: Virginia PPA. Cavalier Hotel, 
Virginia Beach. Virginia. T T Pen­
rose III, Conv. Chairman, 724 Mid­
dle Ground Boulevard. Newport 
News. VA 23606-2528
A PR IL  21-26, 1991
S: Texas PPA School, Huntsville,. 
Texas. Robert Hemmi. Director, 
3525 Turtle Creek Boulevard. Dal­
las. TX 75219
A PR IL  27-30, 1991
C: PPA of Pennsylvania, Holiday 
Inn. King of Prussia. Pennsylvania. 
R J. Hawnck. Conv. Chairman. 540 
Hamilton Street. Allentown. PA 
18101
JU L Y  14-15, 1991
W: PP of Nebraska Seminar, Denny 
Houska, Chairman. Box 1912, Kear­
ney, NE 68848
A UG UST  24-28, 1991
C: Florida PP, Omni International 
Hotel. Orlando, Florida, Theresa 
Saylor. Exec Director. 2312 Far- 
well Drive, Tampa, FL 33603
S E P T E M B E R  14-15, 1991
W : Kansas PPA. Lawrence. Kan­
sas, Mark Weber. Conv. Chairman. 
3641 South Plass. Topeka. KS 
66611
SEPTEM BER  29-OCTOBER 1,1991
C: PPA of New Jersey. Resort Taj 
Mahal, Atlantic City, New Jersey 
Edward D Cole. President. 6 Olym­
pus Way, Brick 08724

JA N U A R Y  11-12. 1992
W: Kansas PPA, Manhattan. Kan 
sas. Mark Weber, Conv Chairman. 
3641 South Plass. Topeka. KS 
66611
JA N U A R Y  19-20, 1992
W: PP of Nebraska Seminar. Kevin 
Binder. Chairman. 309 North 132nd 
Street. Omaha. NE 68154
JA N U A R Y  31-FEBRUARY 4. 1992
C: Rocky Mountain PP, Hyatt Re­
gency. Denver, Colorado, Duncan 
MacNab. Box 638. Bozeman. MT 
59715
MARCH 22-25, 1992
C: PP of Nebraska. Rick Billings. 
Conv Chairman. 309 North 132nd 
Slreet, Omaha NE 68154

A PR IL  4-8. 1992
C: PP ot Iowa. Jan Sigler. Exec 
Secretary. Box 3674, Urbandale. IA
50322
JU L Y  19-20, 1992
W: PP of Nebraska Kevin Binder 
Chairman 309 North 132nd Street 
Omaha, NE 68154

AUGUST 20-25, 1992
C: PP of Canada. Convention Cen­
ter. Winnipeg. Manitoba. Leo Reid- 
ke. Chairman, 704 Watt Street Win 
-ipeg Mam'.oda. R2K 2S7 ®

10 , PR O H SS lO N A L Ph Q K X j RA PH IH  APRIL 1990



Introducing Easy Elegance

Library Bound, Genuine Bonded Leather Albums with 
Quik Lock* Binding System and Reversible Mats 

Readily Available from Local Stockhouses

€Marquiseij
JL by HOLSON

More info? Circle 22 PROFESSIONAL PHOTOGRAPHER / APRIL 1990 11



After all. film technology isn't standing still 
either. I he most convincing evidence of that fact is 
Konicas new NR-( i 160 Professional Film.

I )eveloped specifically for wedding and 
portrait photography, it incorporates the latest 
technological refinements to bring you:

I INER ( i RAIN Konica SR-Ci 160 utilizes

the same revolutionary crystal structure that enabled 
us to create SR-\ 3200, the worlds fastest film. The 
ultra-fine crystals absorb light at very high speed 
and yield super detail.

GREATER RESO LI TIO N  Our new 
high-speed, high-chromatic couplers give SR-Ci 160 
its uncanny ability to retain crisp outlines and fine



You don’t  still use the same old camera.
So why are you still using the same old film?

details, even after significant enlargement.
W IDER LA TITU D E Since SR -G  160 is a 

true ISO 160 film, it gives vou an extra margin of error.
PROCESSING COMPATIBILITY SR-G 

160 is available in all wide roll 
and long length formats. Its 
also completely compatible with Konica

FILM FOR COLOR PRINTS

process C-41 and standard pro lab printing procedure.
And it all that doesn't convince you to replace 

your old gold standard with the new blue one, we 
offer one last incentive: EREE FILM  Just send vour 

business card to Konica Pro f  ilm 
Offer. PO. Box 377, West Seneca, 
N V I C 2 4 -  „  „  K< o n j c a

12/120



Letters

Kodak Readyload emulsions
I read the news that Kodak will have 
more than one emulsion choice in 4x5 
Readyload Film Packets in the February 
issue. My local sources don't know any­
thing about this. Any information?

Fred Creedle 
Fireside Photography 

Wheaton, Illinois

Fhe editors apparently reported a rumor 
as tat t. We heart! from industry sources 
that the additional emulsions mentioned 
in the February article, "Kodak Readyload 
l>at kcts. were to be available. After 
'checking with the manufacturer, we 
learned that Kodak is continuing to eval­
uate the potential of otiering other pro­
fessional tilms-in addition to tktachrome 
Plus- in the Readyload format. The com­
pany recognizes some demand from pro­
fessional photographers to provide other 
emulsions in this convenient format. 
However, Kodak has no current plans to

announce other films in the Readyload 
format in the near future.—Editor

Lighting definitions needed
Do you know your joules from your can­
delas? As a teacher, writer, and practi­
tioner in professional photography, I be­
came concerned when manufacturers, 
suppliers, and writers use confusing terms 
to describe the output levels of electronic 
flash units. Preoccupation with the "watt- 
second" and misuse of the term, " lu ­
mens" keeps students and buyers con­
fused, if not misled about the true and 
effective light level.

The "watt-second" is a measurement 
of electrical energy, as the "joule" is to 
electrical engineers. Neither term proper­
ly. nor accurately, provides for any in­
sight into the amount of the energy con­
sumed when voltage is applied to the ex­
plosive gases in a flash tube.

Photographic film records the candle- 
power level described as lumens or can­

delas—the terms used to quantify light. 
ECPS (effective candle power seconds) or 
BCPS (beam candle power seconds) have 
been, and continue to be, the only ac­
curate means for describing the amount 
of light delivered by a total system (ca­
pacitor, tube, and reflector). When this 
known quantity of light is related to the 
tilm in use under practical working con­
ditions, meaningful guide numbers for ex­
posure can then be applied. Ftybrid ex­
pressions, such as "effective watt-seconds” 
or "efficient lumenseconds" are mean­
ingless and only confuse the message.

Knowledge of guide numbers or ECPS 
ratings is essential when selecting lighting 
equipment. It's the only information 
that's important to a working professional.

The standard formula for determining 
a guide number when the ECPS and film 
speed are known is:

G .N . = V t E C P S  x ISO  film speed x .05)
Writers and editors for Professional Pho-

C  Eastman Kodak Company

Look for the professional advantage.

Look for a dealer who displays the 
Kodak professional products symbol.
It means you can be sure of getting a 
complete selection of Kodak profes­
sional products. It also means excep­
tional service from a dealer committed 
to your professional needs, backed by 
the resources, technology, and 
experience of Kodak’s Professional 
Photography Division.



tographer and all advertisers are encour­
aged to use the proper terminology. I’m 
sure that readers, students, and all poten­
tial buyers would be most appreciative.

Jim McDonald, M.Photog.Cr.
Palatine, Illinois

Request for help
My 16-year-old friend Emily is totally dis­
abled from cerebral palsy. Although she 
has little precise control, Emily creates 
beautiful finger paint art which reflects a 
modern, free style.

I took an interest in her work because 
of the striking forms she created, and 
entered two of her pieces in the 1989 
Sister Kenny International Handicapped 
Art Show. Emily sold one of her creations 
and the other was selected for a local 
drug company calendar cover.

I've been encouraging Emily to con­
tinue painting and suggested she create 
a snow blizzard, since I've been fasci­
nated with the beauty of Wisconsin snow 
storms since my youth. Although the lo­
cal library is helpful, I've had great dif­
ficulty locating appropriate pictures for 
Emily to use as a model. Can you direct 
me to a free source of photographs for 
Emily's projects I am specifically looking 
for a ''morning after" blizzard and your 
help would be greatly appreciated.

Robert C, Van Laanen 
3225 N.W . 61st Street 

Oklahoma City, OK 73112

Photographer inquiry
"Marketing Portraiture in the 1990s,”  

January Professional Photographer, re­
ceived rave reviews, and many photog­
raphers were interested to learn that PP 
of A member Kathleen A. Frank, Med­
ford, New Jersey, created the photograph 
of Pat Barber, which was the article's lead 
illustration. I have received more in­
quiries and compliments on this article 
than any I have written, and appreciate 
the reader feedback.

Lisle Ramsey 
Lisle Ramsey Photography 

St. Louis, Missouri ®

Opin ions expressed in "Le tte rs " do not 
necessarily retied  positions o f P P  o f A, Inc 
Letters intended for publication should be 
addressed: Letters to the Editor, 
Professional Photographer, 1090 Executive 
W ay. Des Plaines. IL b (K )l8  A ll letters 
subject to abridgment

Leeza Gibbons wed&ng photos by Den.s of Atlanta

Mat 104

Mat 204

Create 
the perfect 
custom album 
in no time.
Art Leather makes it a snap.. with the innovative Futura system! 
Now you can order mats and inserts separately, so that they are 
completely interchangeable and totally flexible.

Mats simply slide into the inserts and snap into place. No 
glue. No tape No adhesive Any mat can be removed, replaced 
or repositioned at any time, instantly.

Designed to work horizontally or vertically, mats are 
available with single and multiple openings, in a myriad of 
shapes, sizes and colors.

Mat 503 The Art Leather Futura System Any other album is obsolete!

Contact your local representative or write us at; Art Leather, 
Elmhurst, NY 11373-2824 and find out more

A R T  LEA TH ER
CUSTOM MADE ALBUMS AND FOLIOS

M at 407

More info? Circle 24
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N ew s

8I.13

We Offer: 
the Quality, 
the Packages, 
the Service, 
the Price, 
and
FREE Film 
Processing

all for a 
profitable 
PROM SeasonI

* This pHk c  is tx ised  cvj 
2 - S \7  & 4 W allet Pkg  
5% Pre puy D iscount 
U p  to  5‘V> Spring Bonus D iscount 
U p  to  10'S' A n nua l W h ir r * ' D iscount

C ull us fo r d e ta ils  
1-800-669-9412

v j s  S e n t o T L : .
PO  &y* K)89 HerxJefvo»»v»ttf* TN I/O 77 

Mor« info? Circle 25
___________________ . > t . y > .

Winona School receives generous contributions for 1990

The Winona International School of Pro­
fessional Photography 1990 school year 
commenced with generous contributions 
from major photographic equipment 
manufacturers.

Calumet Photographic recently up­
graded all Cambo and Cambo Legend 
4x5 view cameras and supplied 55 new 
Caltar II view camera lenses, which range 
from 65mm to 300mm.

Chimera donated 45 Super Pro reflec­
tors in various sizes, for Winona's 10 
photographic studios, and Stoufter Pho­
to Equipment delivered a C-41 Dip-N- 
Dunk, which processes C-41 and black- 
and-white roll and sheet films up to 
16x20 inches.

Eastman Kodak Company and Polar­
oid Corporation continue their spon­
sorship for the 1990 school year by sup­
plying a generous quantity of photo­
graphic materials.

The consistent support from these 
prominent suppliers enable Winona to 
maintain and upgrade its state-ot-the-art

Forty years of service honored

John W . Alley, Cr.Pho- 
tog. a member of the 
PP of A Board of Direc­
tors, was presented with 
the National Press Pho­
tographers Association 
Burt Williams Award for 
40 years of dedicated 
service in press photog­
raphy. Fifty-seven-year-old Alley, who 
was first published at age 15 began working 
tor Michigan newspapers at age 17. in­
cluding Traverse Crtv Record Eagle, Grand 
Rapids Press, and Grand Rapid> Herald.

Post office portrait protest

Under a field-generated revenue" pol­
icy, the U.S. Postal Service in Marietta, 
Georgia, began testing a passport photo 
business which provides portrait photog­
raphy services at or above market prices. 
After a professional photographer com­
plained the program represented unfair 
competition, the PMA Washington office 
raised the issue with the United States 
Post Office, the Business Coalition for Fair 
Competition, and Senators Sam Nunn 
and Buddy Darden. The Post Office 
promised to conduct an investigation.

educational facility, and reinforces in­
dustry commitment toward quality pho­
tographic education.

Kodak/PP of A photo contest 
for corporate-industrial images
The 1990 Impact Through Applied Pho­
tography Competition—sponsored by 
Eastman Kodak in cooperation with the 
Professional Photographers of America, 
the PP of A Industrial Group, and Photo­
methods magazine—announced a May 
18 deadline for entries.

Entry blanks for the Impact competition 
are available in March and April issues 
of Photomethods magazine and on re­
quest from Diane Nistler, Contest Coor­
dinator, Kodak Impact Through Applied 
Photography Competition, PPof A, 1090 
Executive Way, Des Plaines, IL 60018; 
708-299-8161: FAX: 708-299-2685. En­
tries for the competition are also sent to 
PP of A's address.

Best of Show winner will be presented 
a newly created Impact Crystal Award 
and receive air fare and accommodations 
for two to the 1990 PP of A Convention 
in Las Vegas, where the prize-winners 
will be announced and the photos dis­
played. First-, second-, and third-place 
winners receive personalized award pla­
ques in four photographic categories. The 
images will also be exhibited in the Kodak 
Pavilion Professional Photographers 
Showcase at the Walt Disney EPCOT 
Center in Orlando. Florida.

The award categories include: 1. Tech- 
nical/scientitic/biomedical: 2. Public rela- 
tions/advertising/promotions/publica- 
tions; 3. People; 4. Miscellaneous (Op­
tical or digitally produced images on pho­
tographic film or paper).

Entries require the image; a completed 
entry form (or photocopy): a typewritten 
assignment description, which includes 
the company use of the image, and a $25 
entry fee for each image (payable to the 
Professional Photographers of America, 
Inc.). Entries must be reproduced on Ko­
dak photographic products.

Unframed prints, from 8x10 to 16x20, 
and transparencies, trom 3.5mm (not glass 
mounted) to 8x10 may be submitted. 
The winning entries are selected by a 
distinguished panel of judges based on 
the assignment description, visual im­
pact. and technical excellence.

l o h n  IV  Alley



in brief

Photo Control Corporation Minneapo­
lis, appointed Fred Grant as Southern 
regional sales manager.

Agfa Photo Division increased all its c on 
sumer and long-roll color negative film 
prices hy 3 to 10 percent last December.

Jim Lane Cr.Photog., has recently repur­
chased Garrett & Lane Color Labora­
tories Columbus, Georgia, which he 
founded 26 years ago.

Fuji Photo Film U.S.A., Inc. moved in 
to its new 200.000-square-toot regional 
office and distribution center, in Cypress, 
California, near Los Angeles.

The entry deadline for the 1990 Polaroid 
Corporation International Instant Photo 
micrography Competition, which offers 
light and electron micrographers an op­
portunity to win cash and recognition, is 
July 6. For information, contact Polaroid 
International Instant Photomicrography 
Competition, Polaroid Corporation, 575 
Technology Square-9P, Cambridge, MA; 
800-225-1618.

PP of A member and internationally re­
nowned photographer Albert Gilbert 
M.Photog.Cr., F-ASP, Toronto, received 
the highest honor for service and achieve­
ment that Canada bestow's on its citizens. 
He was appointed a member of the O r­
der of Canada, which recognizes out­
standing contributions in every important 
field of human endeavor.

Nathan L. McGreery M.Photog CPP 
was honored with the Steuben Glass 
crystal Tetrahedron for the selection of 
his "Antelope Canyon Opening" print, 
which is on display in Eastman Kodak 
Pavilion's "Professional Photographers' 
Showcase," at the Walt Disney World 
EPCOT Center, Orlando. Florida.

The Center for Continuing Engineering 
Education of the University of Wiscon 
sin-Mihvaukee. is offering a two-day In­
troduction to High-Speed Photography 
K Phonics seminar. April 25-26, 1990. 
For more information contact Richard G. 
Albers, program coordinator. Center for 
Continuing Engineering Education, 
University of Wisconsin Milwaukee, 929 
\orih Sixth Street Milwaukee, W l 53203; 
414-227-3125 *

Professionally 
crafted to com­

plement the stu­
dio's photographic 

presentations. The Pro- 
Craft collection offers the 

broadest selection of prod­
ucts, styles, sizes and colors to 

satisfy every taste. Immediate 
availability on all items. No mini­

mum order requirement. We accept 
VISA, MasterCard and COD orders.

CALL TOLL FREE • 1-800-662*1000
or Write for Free Wholesale Catalog.

FAST DELIVERY from  
SIX warehouse locations.

Orders shipped same day as received!

Distributed by

fliBumsme
P.O. Box 81757 
Dept. PRO-PC 
Cleveland, OH 44181 4

Cleveland • Atlanta • Hartford • Chicago • Dallas • Anaheim
More inlo? Circle 26

The Bogen 3050 Tripod
For uneven terrain, close 
quarters or low positioning, 
it helps get your shot with
• Independent continuously 
variable leg braces • Dual > 
trigger system to extend or 
release all three legs at once
• Heights from 22" to 671/2’’ 
or higher • Repositioning 
almost as fast as you can 
raise or lower the camera
• Optional lightweight andj 
portable dollies

bogen

a

„ '  A tripod is 
supposed to be tough. 

Positioning your camera 
shouldn't be.

For more inform ation, see your dealer or write Bogen Photo corp.
565 E. Crescent Ave P.O. Box 506. Ramsey. NJ 07446-0506.

More info? Circle 27
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B ehind  th e  Cover
Cover photographer Timothy F. Jones, M.Photog., CPP

Emotional display

Cover photographer Timothy t . Jones, 
M.Photog CPP, staged an intimate mo­
ment reflecting a candid romantic inter­
lude in the Kiss,"a 1989 Masters Gen­
eral Collection print.

I his charming wedding portrait reveals 
Jones' strong inclination for people pho­
tography, and the value of encouraging 
subjec ts to openly display emotion. Yet, 
Jones admits that he occasionally experi­
ences difficulty persuading nuptial cou­
ples to exhibit affection.

/ones made /he ts/ss with a I lasselblad 
500 f/Y f m edium -format camera and f/4 
/50mm tionnar fens Available /ight 
provided illumination a> he exposed the 
image at r 5 h fur / /5 stxont/ on Kodak 
Ven to lin  V PS III Professional Him

Iff PnortSS'UVAL PUOTOGBAPHrR APRIL '990

"W hen I'm in a very hectic situation, 
getting people to relax is one of the most 
difficult things I have to do," he said. 
"The lighting end is purely mechanical 
and easy, but emotions are hard to coax 
out of people."

Initially, Jones approached photogra­
phy as a hobby during college. After grad­
uating with a bachelor of science degree 
in Jrusiness administration from the Univer­
sity of Bridgeport, Bridgeport, Connecticut, 
a friend swayed Jones toward professional

Rained Out, was created with a 5x7 
Deardor it view camera and i/7 7 ibOmm  
Coert/ Dagon lens. The image o f tones' son 
vc as exposed at 1/19 for 1/bO second on 
Rtxiak T-Ma\ 400 Professional film, D IA G R A M  
i,A) camera, fi sublet t: (Cl SpeedOtron 
4 W  \\ alt-set ond Hm wnhne strobe 
ID i 5.5x6 a-foot lite forn l flat diffusion 
sc reen, / I 5x6 5-foot Liteform reflector

photography by offering him a part-time 
position at his photography studio. Jones 
photographed proms, while his wife, Dar­
lene, worked in photography sales, be­
fore branching out on their own in 1977.

In I960, the Jones' bought Memory 
Lane Photography in Stratford, Connecti­
cut. By 1985, their success enabled them 
to build a house with a studio wing.

"In  the beginning, our business was 
run on trial and error. W e  ran Yellow 
Pages ads, mailed direct mail pieces, and 
advertised in newspapers. Since wed­
dings were the first promotions that took 
off for us, we also pursued bridal sup­
plements and shows."

The Jones' then enrolled in a number 
of photography courses and became in­
volved in photography organizations, 
which enhanced their business skills and 
marketing prowess.

Jones views his photography style as 
casual, customer-oriented, and "realis­
tic". He takes pride in being proficient 
in varied photography fields.

" I don't like to say we're specialists in 
any one area," he added, "I like to think 
that we can cover a commercial assign­
ment, as well as wedding or portrait."

For the past 12 years, the primary thrust 
of Jones' business has been wedding and 
portrait photography. However, Jones 
plans to concentrate on portraiture, and 
phase out wedding assignments, in order 
to spend more time with his family.

W e  have a young family, and the 
weekend work is getting too demanding 
for us," Jones explained.

In a few years, when his children are 
older, Jones will focus his creative ener­
gies toward earning his American Soci­
ety ot Photography Fellowship, and so­
liciting commercial assignments.

' Although I prefer working with peo­
ple. I enjoy product work," he said. "Es­
pecially when a client gives you some 
creative freedom."

But he's not in a hurry. "M y family is 
very important to me and I'll be spending 
a lot more time with them."

-  D e b o ra h  G o ld s te in

TXJr-r



TheTod Of Thelrada
The Nikon F4.
Popular Photography has called 

it an “ awesome, rugged, highly- 
flexible picture-taking machine with 
features and conveniences that far 
outdistance any other professional 
35mm camera.”

To us, it is the product of nearly 
ten years of hard work. Ten years of

listening to what professional photog­
raphers need and want. Ten years of 
not accepting good as good enough.

In short, it’s exactly the kind 
of camera you would expect from the 
company that gave you the F, F2 
and F3.

Visit a Nikon Advanced Sys­
tems Dealer today and look at the

Nikon F4. And go in expecting a lot. 
Because this is one of those rare times 
in life when high expectations will not 
lead to disappointment.

7 out o f 10 professional photog­
raphers already _ _ # _
shorn w.thNikons. N l k O t l

The F4 should Wfe take theworkfc
make it 10 out of 10. greatest pictures:

One year membership in the Nikon USA Club is free with every SLR purchase when you submit the Nikon USA Club application For further information on these products, write 
Nikon Consumer Relations Dept N59. 19601 Hamilton Ave.. Torrance, CA 90502-1309 C Nikon Inc 1990
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Cal! today to order supplies and to 
receive a new catalog: 1-800-452-6567

Offer good through September 30,1990

C O L O R  L A B .  I N C

“Turning Negatives Into Positives

P.0. Box 5608 ■  Columbus, Georgia 31995 
404/327-8008 ■ !-800-452-6567

More info? Circle 28
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In  D epth

"Professor Sir Richard Slone, "  was created by Gilbert H  Cox. o f Bishop s Stortford. Hertfordshire fngland. 
with a Hasselblad 500 C JM  medium-format camera, equipped with a f/4 120mm Makro-Planar tens 
covered by a "b lack  nylon-m esh" diffuser The image o f the N obel prize-winner was exposed at i/> h tor 
1/15 second on Kodak Vericolor VPS I II Professional film W in d o w  light and a Bowens U o no lile  400. s<-r 
at 100 watt-seconds, bounced into an umbrella, illum inated the subject.

PROFESSIONAL PHOTOGRAPHER APRIL 1990 / ?1



In Depth

Snnja. .1 general exhibition 
print, was < rented b\ PP  o f A 
m em ber lohn i  Peterson. Ir..

I  remont. California, with <i 
M am iya RBB7 medium  format 
< amera and t/4.5 80mm lens, 

covered by an over the-lens 
black nylon-mesh' diffuser. The 

imam' was exposed at f/9 s for 
l/(t() second on kodak Veruolor 

VPS III Professional film, The 
photographer em ployed two 

Sfn'edotmn Brown Line power 
packs fh t‘ 8 0 0  watt second unit 
pow ered  three• flash heads, and 

the 400 watt second unit, 
pow ered  two flash heads.

D IM .R A M  (A ) camera. 
H i subu'c t i( > 100 watt second 

Speedotron flash head in i\4-toot 
Photoflex so ft box. as main light; 

fD> two 200-watt-second 
Speedotron flash heads, bounced 
otl white toamhoard. as fill light: 

d i 4x8 loot w hite toamhoard 
reflector; I I I  24x10inch white 

toamhoard reflec tor. 1 feet from 
sub/ect. (C l 100 w att second 

'speedotron flash head, as 
diltused hack light <10 100-watt- 
second Speedotron flash head as 
diffused hair light. <0 background.

8 feet behind sub/ect

PROf ESS*ONAl PHOTOGRAPHfcH APRu. !990



Southwestern f urnishmg5. .1 198b P P  o f A 
Merit Print h\ Kirk S Zutell, M  Photog . 
was n u d e  with a Calum et 8x10 view  
camera and a Kodak t/S b 300mm 
(O m m erc ia l I ktar lens. and exposed at f/22 
tor IS  seconds on Kodak Veruolor II Type 
L 4108 Professional him A Rosco tog 
m achine placed to the right o i the set. 
added the atmospheric affec t as the 
500-watt Berkey M ulti -6 Q uart/ spotlight 
shined through the window A 200-watt 
M o le  Richardson minispot with barn doors 
aim ed at a foil reflet tor to left o f subjects, 
bounc ed light onto the three pieces o f 
furniture. D IA G R A M  (A) camera; <Bl subject; 
(C) wall with w indow; <D) spotlight through 
w indow ; (F.) minispot with barn doors, 
tF) foil reflector card <Cl fog machine.

The\ re O f f  a P P  of A 1988 Masters General Collec tion Print by Ac e Mulhner. M. Photog Cr . 
was made• with a X ikon  F I  35mm SLR and Nikkor f/8 500mm telephoto lens, exposed 
at f/8 for 1/15 second to produce movem ent in the image ol the racing horses, on Kodak 
Veruolor VPS III Professional film with available light
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In Depth

O n  I let IV.iv. v\.is made In Ruben Vallejo, 
\1 Photog ( ,u.k /,i/j i »im 1 lalisco. Mexico, using a 
Mamina RHto7 medium format camera and f/3.8 

lHhnm lens I In- photographer exposed the 
image at f/5 to tor 2 seconds Ho record the 

ambient tungsten light along with the electronic 
flasht on kodak Veruolor VPS III Professional 

film D IA G R A M  (A) camera; <H> subject; 
it i I.totX) watt set and Sunpak strobe in silver 

umbrella tor mam light. (D ) l.toOO-watt-second 
Sunpak stroln: m white umbrella tor fill light

G len  Nelson. M .Photog.Cr., 
f ASP. Tulsa. Oklahom a, treated 
"My Sand Castle' with a 

I lasselblad ELM  medium format 
camera and f/4 150mm Sonnar 
lens The subject was illuminated 
b\ available light and exposed for 
1/60 second at f/5 to on Kodak 
Vericolor VPS III Professional film
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‘7  .see the most am azing images in my own mind. 
Photography is a  was o f  doing the impossible and  
m aking those images visible to other people. '

Canon

The image at left speaks for the 
creative fire of Walter looss, Jr.

Walter looss, Jr. speaks for the 
extraordinary camera system he 
used to achieve the image:
“EOS-1 is unlike anything Ere 
ever used. The Quick Control 
Dial, fo r  instance, provided 
incredible fin esse in htindling 
aperture an d  shutter speed. The 
autofocus system focuses us 

ipiickls as—an d better 
than—ms eve. For me. this is the 

future o f  '35mm photographs."

How could we express it any 
I  better than that?

We can, however, add a few 
words. The EOS-1 is based on a 

totally new design philosophy— 
a streamlining, which at 

f  last transforms sophisticated 
technology into simple, practical 

tools. Among them, built-in 
automatic exposure bracketing.
1.5 fps predictive autofocus.

Canon's exclusive Custom
| Function Control. Four metering 

patterns. Automatic exposure 
control. And full information 

manual metering.

This, plus rugged construction 
and Canon’s benchmark 

f  “ I, Series" EF lenses, make 
EOS-1 something uniquely 

lesirable for a pro in love with 
is or her work.

Namely, the most perfect tool
Vet devised to shoot it hot.

The Intake of the New Professional.

‘Cloud Rarer” b> Waiter looaa. Jr. using Canon EOS-1 with EF 15mm 12.8 Kishryr l,rna. 1/IOOOth set . 13.5. ISO 50. C’MOCa'crUS* wc

PROFESSIONAL PHOTOGRAPHER APRIL ’ 990125More info? Circle 29



K fr- : i1, | ,'m̂  1I \  . fi.R  J



Uncandid candids
Wedding photographer stages picture-perfect images

By Stephen Rudd
M Photog., M.P.A

For me, "candid" wedding pictures 
do not exist. My speciality is wed­
ding photography that appears 
to be spontaneous—but, in reality, 

is very carefully staged.
Dozens ot unique compositions can 

evolve from a single wedding activity— 
if you're in the right place...at the right 
time...with the right equipment.

In my "uncandid-cancfid" approach, I 
strive to let the wedding un­
fold naturally. However, I 
don't let myself be surprised 
by the flow of events. My 
assistants and I position our­
selves to be ready for any 
situation or setting that we 
can maximize for visual im­
pact in that "perfect photo".

The key to this process 
is creating a personalized 
"storyboard" of the wedding 
that outlines the wedding 
coverage to the couple at a 
studio consultation schedul­
ed weeks before the cere­
mony. By prior storyboarding 
of the wedding, I am able to 
direct almost every photo, and 
incorporate special requests 
from the bride or groom, to 
create an intimate "picture 
story”  of the event.

Starting at the bride's home,
I orchestrate each photo sit­
uation from the very begin­
ning-suggesting how the 
bride's make-up should be 
applied—to the very end- 
selecting the place she stands 
when throwing her bridal 
bouquet to bridesmaids.

"M arried  At Last."  left, is a skillfully slatted can­
did by Rudd using a I lassc-lhlad 500 C/M camera 
and a Zeiss Hi. 5 20mm Distagon lens on X, dak 
Vericolor VPS III Professional film. 7 he photo was 
exposed at f/8 for 1/250 second in daylight with 
tronl illumination procidtd by a Lumedvne port 
able strobe, set at 100 watt-seconds, and back 
lighting lay a Venca radio-controlled Lurnedyne 
portable strobe, set at 200 watt-seconds

None of this could be accomplished, 
of course, without the complete coopera­
tion of the nuptial couple, so I employ 
a second pre-wedding consultation to 
reinforce the importance of these careful 
ly staged compositions so necessary for 
my style of "uncandid candids". It s 
worth the additional hour meeting to be 
assured that the- couple understands the 
potential for elevating ordinary wedding

candids into unique works of art.
Creative technical planning is also a 

"m ust"—including professional cameras 
and photo equipment, pre-selection of 
the right camera angles, and devising 
multiple lighting combinations—often 
employing colored gels. All this prepara­
tion ensures that my professionally made 
"candids" outshine "Uncle Harry's"

sophisticated autofocus SLR amateur 
photography.

Often, I use a tripod mounted HasseL 
hlad ELM medium-format camera while 
photographing with natural window light 
settings While on the run at the church 
and reception, I rely on the lighter Has- 
selblad CM camera, which offers more 
mobility. My lens selection varies from a 
Zeiss f/4 fOmm Distagon extreme wide 

angle to a Zeiss f/4 250mm 
Sonnar telephoto lens.

I use several different types 
of film to vary tin* mood and 
feelings in my wedding "un 
candids". For instance, I pick 
ed up a great idea from |ohn 
Perrin from "O n Broadway 
Photography," by using small 
apertures f/8, f/11, or less, 
and doubling up on the soft 
focus by placing two Softar 
filters together, I can then 
bring back the contrast by us­
ing Kodak Vericolor VHC 
Professional film—to create a 
beautiful "bridal glamour 
look” . I use Ktxlak Vericolor 
VPS III Professional film for 
outstanding window light, out 
door available light, and many 
strobe-lit situations, while Ko­
dak Vericolor VPL II Profes­
sional film is ideal for time 
exposures in church situa­
tions. Kodak Vericolor VPH 
400 Professional is ideal for 
low-light situations, and is an 
excellent tool for the church 
and reception photos when 
using portable lighting to 
capture candids. With the 

higher speed Kodak Vericolor VPL! 400 
Professional film, lens apertures that used 
to be set at f/5.6, can now be stopped 
down to f/8 or less, producing more de­
tail in bac kgrounds plus creating overall 
sharper images.

One of the most important factors in 
marketing my uncandid. candid”  ap­
proach is consistent image quality through

Rudd's "Picture Story" coverage begins at the bride's home Employing natural 
w indow light and a 22-inch white reflector, the bride in "Thinking ol Ms- 
D a y "  was captured by a tripod-mounted Hassclblad 500 C/M camera and 
1/3.5 60mm Distagon lens with a Lindahl pro hood shade, and Cricc bio soft 
edge filter, plus a Softar diffuser on the lens. The wedding image was ex 
posed at f/5.b for I I I  5 second on Kodak Vericolor V P II  400 Professional him
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fog produc od by a dry ice machmo is enhanced In  multiple bat flights 
covered  with colored gels in Dancing In \ C loud  In 
this popular technique, a Hasselblad 500 C \f camera anil t/4 40mm 
Dbtagon lens, exposed the image at f/8 tor 1/10 second on Kodak 
Vencolor VPS III Professional film. Sear-camera Lum edyne por­
table strobe set at JOO watt-seconds supplied the m aw  light, and 
the i loud like lanlaw was i olored h\ blue- and amber-gelled strobe's, 
set at 1(H) watt seconds each in the background. DIAGRAM 
'A i taineta <H) subject. t('i mam light. iD) backlight Lum edyne 
100-watt-second ambc'r gelled strobe: d backlight blue-gelled 
ViuMr 28 t strolx' with Lumedyne booster set at 100 watt-sc'conds

the use of an excellent color lab. I use 
Toronto's Etna Color Lab, one of the most 
modern in Canada, which offers the ser­
vices I require—from roll contacts and 
transproofs, to the largest of portraits. 
Since I employ unusual multiple lighting 
techniques, it's important to instruct the 
lab to print for highlights exclusively 
to maintain excellent quality on ma­
chine prints.

Custom-designed, multiple lighting set­
ups are the keys to successful "uncandid 
candid”  compositions. In order to accen­
tuate natural or window light, I add stu­
dio-style lighting. When there is a total 
lack of “ picture quality”  ambient light, 
I use creative lighting techniques to pro­
duce effects similar to window light. I 
sometimes use a Broncolor Impact strobe 
with softbox or a parabolic reflector set 
from a 45- to 90-degree angle, to create 
a window light effect or enhance what­
ever window light is available. On the 
other hand, if the natural sunlight is too 
harsh, I use Dean Collins' finelight trans­
lucent lighting panels to diffuse harsh il­
lumination down to a soft, delicate mood.

I employ no less than two photo assis­
tants at each wedding assignment—each 
one equipped with a Venca radio trans­
mitter-actuated slave strobe to prevent 
guests from stealing my light for their 
snapshots and affecting the recycling of 
my strobes. This system allows my full 
concentration on capturing those "deci­
sive wedding moments," that make my 
style of photography so unique.

For portable, on-location "portrait stu­
dio" lighting setups, I use a Lumedyne 
400-watt-second strobe unit with a 12x 16- 
inch Chimera softbox, as a main light, 
plus a second Lumedyne 400-watt-se- 
cond strobe, as a backlight. (I take the 
strobe reflector off and use bare-bulb 
lighting techniques.) Built-in tungsten bulb 
modeling lights also serve as a mobile 
light source, providing continuous illum­
ination for focusing on my subjects.

The bride's arrival at the church is a 
another opportunity for great "uncandid 
candids". If the church has a magnificent 
architectural design, I may even use a 
30mm semi-fisheye or 40mm extreme 
wide-angle lens.

The bride and groom coming down the 
aisle is usually a grab shot, but I turn it 
into a dramatic photo with high impact 
by using back lighting and side lighting. 
I also take more church ceremony photos 
than most wedding photographers I know. 
A creative "p ro " can produce beautiful, 
moody pictures in churches, using natur­
al lighting mixed with portable strobe 
lights to create striking color composi­
tions not found anywhere else.



Some wedding photographers tend to 
shy away from making many exposures 
of grooms and other male wedding party 
members, lavishing all their attention on 
brides and bridesmaids. Using the church 
as a prop, I always feature the bride­
groom, best man, ushers, brothers, and 
other masculine wedding party mem­
bers—since I've found that all of these 
kinds of wedding photos sell very well.

For the best "uncandid candids," I fre­
quently prearrange specific photo events.
I sometimes encourage guests to gather 
at a location on the church steps so they 
can throw confetti and rice in an attrac­
tive setting. Or, I may suggest that the 
groom display the marriage certificate 
and the bride hold up the bouquet as the 
couple exits the church door. But, for the 
most part, I just let the action happen.

I also enjoy using the wedding limosine 
as a prop. Rather than taking one photo 
of the bridal couple getting into a limo, 
I've developed more than a dozen dif­
ferent compositions, using the car to its 
fullest visual potential.

Last stop is the reception, where the 
bride and groom's "first dance”  is perfect 
material for "uncandid candids ". I often 
employ several techniques simultaneous­
ly, using a 40mm extreme wide-angle 
lens with a custom-made vignetter to pro­
duce soft outside edges in the composi­

tion, and then adding two different col 
ored gels on two slave strobes to add 
dramatic, backlit colors into the photo.

I like to use an English-made Le Maitre 
Pea Super dry ice machine to produce 
floor-hugging fogs that give a unique, al­
most "mystical” look to the photo scene— 
particularly when the atmospheric effect 
is backlit with, or without, gel-covered 
strobes. To enhance the glamorous mood 
at the reception. I often match my color 
gels to the hall decor when lighting a set 
ting, which adds a three-dimensional 
quality to the photographs.

1 he bride tossing her bouquet and the 
groom flinging the bride's garter to the 
crowd offers my last opportunity to direct 
the wedding couple. I ask the bride and 
groom to stand at a certain location in the 
hall when they perform these two tradi 
tions, as well as directing the wedding 
guests to the most advantageous posi­
tions. One assistant stands direc tly op 
posite me with his slave strobe becom 
ing the main light source and c reating 
strong backlight. My camera-mounted 
strobe, in this case, is the picture’s fill 
light. A second assistant moves to the 
right-hand side of the subjects and also 
kicks in his strobe as an angled backlight.

The Cardinal Rule in my "uncandid-can 
did" approach is not to slow down the 
activities—just let the wedding action hap

pen. My style not only puts subjects in 
their 'best light—it also serves to relax and 
distract them from the pressures of the 
moment. That's when I do my best work: 

When wedding couples truly forget my 
presence, I’m able to Capture those mag­
ical moments—a winning smile, a loving 
look. These cherished expressions of love 
between brides and grooms, family mem­
bers, and their sons or daughters, are 
forever preserved on film 'i

Stephen Rudd. M Whotog hi lilts ,i 17' nl 
( jn .li/,i Wasler o l lyhotORrjfibi<  Arts and 
has operatec/ Ad.m i A / ve Photographers, in 
Inm n U i, ( anada, since I9S1 . spec la/i/ing 
in  wedding and portr.nl phcifcigrap/iy 
Named /'Wih and l l)8 7 O n tjrm  /Votexsiona/ 
/’hofographri nl the War, and l-V'/'/'s / ‘Win 
( .i.in d  Aware/ Winner and /'Win /nfernahnna/ 
/’holographer of the  War. Rudd  is 
sc heduled  to receive his /-*/’ cit A ( rattsmari 
decree in I'■MO Rudd  is a/so sc heduled  h i 
present cduc afmna/ programs chinny the /’/ ’ 
nl A loo t) /as Vegas C om enlion in /tr/y as 
w e ll as in Airstr.i/i.i, and / rig/and

IVho's (>oing to he Nex/' 
captures the sus/iense of the 
m om ent using a //asse/h/ad >00 
C/M camera and r/i 5 idmm 
Disfygon /ens, set jt  t/H tor 1/12A 
sec one/ on Kodak Veru n/or V7'/ / 
400 Professional fi/m Im n t till 
/ig/it was provided hv a lum edyne 
strobe set at Z00 waft-seconds, 
triggered by a Vonc a radio unit 
Strong cross /ighfing was c reared 
b\ a /lower-boosted 400 watt 
second ium edvne strobe 
D IA C R A M  <Al camera 
tHl sublet f. ff - mam /rg/if, 
t/)i har h/ig/tt
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W hy th e  M am iya RZ67? ^  
Ask the pro w ho uses one.

FREE $ 1 ,0 0 0
Mamiya RZ67 Bonus Pak

Purchase a Mamiya RZ67 System (RZ body, lens and maga­
zine), between February 1 and July 31 1990 and receive from 
Mamiya America Corporation the following RZ67 Bonus Pak 
(approx list value $1000) FREE

• Mamiya" RZ Power Winder II -Polaroid 665 Neg Pos
• Mamiya Polaroid " Proofing Back Film (1 Pack)
•Polaroid 669 Color Film -Komca" 120(SR-G160)
(2 Twin-Packs) Color Neg Film (20 Rolls)

• Polaroid 664 B&W Film • Komca 220 (SR-G 160)
(2 Twin-Packs) Color Neg Film (10 Rolls)

See your authorized Mamiya dealer for full details, (This 
RZ Bonus Pak will be shipped directly from Mamiya America 
Corporation. Elmsford, NY when you submit registration 
cards, sales slips and side panels (with MAC labels) from 
RZ body, lens and magazine boxes Offer applies only to new 
equipment imported by Mamiya America Corporation.)

c 1990 Mamrya America Corporation

Dave Newman,
master photographer and portrait artist, owns two 
leading portrait studios in Salt Lake City. A successful 
author, he lectures and teaches throughout the 
country. His works have been widely exhibited and 
he's received many prestigious honors and awards.

Both in his richly illustrated book "The Portrait 
Camera Room" and in his "Ideas For Images"
(a one-hour instructional and audio tape, 
accom panied by 35 original 4x5 color prints], 
Dave explains why he prefers the Mamiya RZ67 
over all existing cameras.

We are proud that a master of Dave's caliber 
has chosen our RZ67 and even prouder when 
we see the beautiful results that a gifted artist 
can produce with it.
What are the RZ67 features that appeal to 
Dave Newman most?
The 6x7cm "ideal" format which is large enough 
to permit retouching and does not waste 
negative area.
The Revolving Back, which utilizes the entire 
image area and eliminates cropping.
The Mamiya Polaroid Proofing Back do make 
sure..."
The choice of 120 or 220 Film Magazines.
The choice of view finders.
The large selection of superb Mamiya lenses 
including the sensational new100-200mm 
Zoom. (Dave has two].
Manual over-rides because "my fast pace does 
not permit the cam era to make my decisions."
Easy-to-locate functional adjustments, 
convenient dual-focusing and easy handling. 
The Power Winder which can be actuated 
remotely and eliminates the need to return to 
camera after each exposure.

M am iya
For fast Information, FAX your request toll-free. 1-800-321-2205 or write: 

dp MAMIYA AMERICA CORPORATION
8 Westchester Plaza, Elmsford. NY 10523 -914-347-3300



MAMIYAis
John Lightfoot & Associates recently conducted a survey of portrait 

photographers, using the membership list of the PP of A (Professional 
Photographers of America). The purpose of this survey was to collect 

accurate data regarding equipment, film and processing services 
presently in use by portrait photographers. 2,541 photographers 
(about 25% of the total) were randomly selected with respect to 

geographic distribution. 860 (8%) useable surveys were received, a 
sufficient number for statistical reliability*

Here are the statistics of
“CAMERAS IN USE BY PORTRAIT PHOTOGRAPHERS”

expressed in percentage of photographers:

Primary Camera Secondary Camera

MAMIYA 45% 30%

Hasselblad 29% 18%

Bronica 15% 12%

Pentax 2% 4%

Rollei 1% 2%

View Cameras 0% 4%
* Complete survey results appear in this issue.

MAMIYA AMERICA CORPORATION
8 Westchester Plaza. Elmstord. NY 10523 
Phone 914-347-3300 Fax 800-321-2205
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L e a t h e r

r a t t s m e n
"BOUND FOR SU CCESS

In c . /  CUSTOM BOOKBINDING 51 CAROLYN BOULEVARD. FARMINGDALE. NY TI735 • 516-752-9000

MORRIS D. SCHNEIDER 
Chairman
MORTON N. SCHNEIDER 
President
HOWARD SCHNEIDER 
Executive Vice President
JOSEPH FIORE
Vice President Production

Our congratulations to this year's winners of the Brides' Choice 
Competition held during the PP of A Marketing and Management/ 
Wedding Workshop Conference, January 15-19, 1990, in Las Vegas:

i'ir* t  l* l.ic -f
Monte Zucker

Monte Studio, Silver Spring, MD

S econ d  i Bia cc
Ed Pierce

Pierce's of Potomac, Potomac, MD

T h ird  l ' / a f t
Tom Krieger

Krieger Photography, Baltimore, MD

Also, a belated congratulations to last year's first place winner: 
Andrew Marcus, Fred Marcus Studio, New York, NY.

W e are very proud that all of you chose Leather Craftsmen to do the 
binding for these competition albums.

Cordially.

Morty Schneider 
President
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C o m p e t i t i o n

Brides reveal 
wedding photography 
preferences

R \ ' i\  s c itc M . K a p p e lP u llm a n

1  \. s the emotional excitement of the 
engagement fades, a typical bride-to-be 
begins planning the wedding of her 
dreams. While overall wedding budgets 
are important, brides-to-be place photog­
raphy on top of the list.

Wedding photographers hoped to dis­
cover consumer purchasing motivations 
at the second annual Brides' Choice Com­
petition, held at the PP of A Marketing and 
Management/Wedding Workshop Con­
ference in Las Vegas. The competition of­
fers photographers insights into the 
newlyweds’ preferences in their wedding 
photography.

Five recent brides from different U.S. 
regions selected wedding album and 
videotape entries for best overall presen­
tation, and then discussed their wedding 
photography opinions. The competition 
revealed that while brides enjoyed view­
ing different and creative approaches to 
albums, they nevertheless preferred tradi­
tional, still wedding photography.

Monte Zucker, M.Photog.Cr., CPP, 
F-ASP, Monte Studio, Silver Spring, Mary­
land, took the first-place lead crystal 
Bride’s Choice trophy and a $500 schol­
arship to Winona International School of 
Professional Photography, sponsored by 
Leather Craftsmen Incorporated for his 
picture-perfect wedding album and video­
tape entry.

Both second-place winner Ed Pierce, 
M.Photog.Cr., CPP. Pierce's of Potomac, 
Potomac, Maryland, and third-place 
winner Thomas Krieger, M.Photog.Cr., 
CPP, Krieger Photography, Baltimore,

First-place Brides' Choice  award was won by M onte Zucker's album , which included  a two 
page "b leed" photograph o f the bride and groom with entire wedding party and 
environm ental portraits o f the couple  at the Capitol Reflection Pool in Washington, D  C

Maryland, were also awarded lead crystal 
trophies.

Three of the five honorable-mention 
ribbons were awarded to last year's first- 
place Brides' Choice winner Andrew 
Marcus, New York City, for two albums 
and a videotape entry. The other two 
honorable-mention ribbons were pre­
sented to Philip Brent, M.Photog.Cr., 
Topeka, Kansas, and Curtis Dahl, Wood­
land Hills, California.

' Bring the wedding alive with pictures­
que portraits and candids," is Zucker's 
philosophy, and his album and video tru­
ly exemplified the couple's emotional 
ceremony. From featuring a two-page 
'bleed'' album photograph of the entire 

wedding party, to family and friends em­
bracing one another in the video, Zucker 
captured the festive day's events from 
beginning to end.

Pierce's second-place album garnered 
favorable marks for an unusual, yet per­
sonally tailored, portrayal of a double 
marriage ceremony and reception. The 
album not only encapsulated the day's 
excitement for each couple, but for the 
foursome together, as well.

Krieger featured a close-up of the bridal

couple's wedding invitation on the first 
page of the third-place double-album en­
try, which showcased spontaneity and 
emotional expressions of the day's lively 
activities. " I felt like I was there and know 
them," said one of the recent brides.

Sharing some of their expectations, ex­
periences, and thoughts on wedding pho­
tography, brides offered insightful com­
ments revealing why they chose one 
photographer over another.

While the brides judged wedding pho­
tography differently, each agreed on the 
traits important to them when evaluating 
overall wedding coverage quality:
• An equal number of formal portraits 
and candids;
• Full coverage of the ceremony and 
reception;
• Print size variations, with gold or silver 
matte-trimmed edges;
• Properly lit photographs so it is easier 
to see family and friends;
• More stills of attending guests; and
• A variety of backgrounds, including en­
vironmental portraits.

In wedding planning, the brides revealed 
their first priority was finding and contract­
ing a photographer. While final selection
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of the photographer was important to the 
husband-to-be, it was his fiancee who 
screened and eliminated photographers.

In comparing photography prices and 
packages, referrals played a dominant role 
in persuading brides. And, while price 
was an important consideration, quality 
took precedence. “ By viewing my friend's

album, I could see, firsthand, the time and 
quality work her photographer put into 
the wedding,”  one bride explained. 
Favorite album stills among contest 
judges included:
• One or two double-page “ bleed”  al­
bum photographs of the entire wedding 
party and guests;

• Environmental portraits in gardens and 
at scenic locations;
• A panorama photograph of the bridal 
couple, their wedding party, family, and 
guests outside the church; and
• The wedding invitation close-up as a 
still-life.

After proofs are returned to the con­
tracted photographer, contest judges all 
considered two-to-six months long enough 
to wait for their albums. They felt quality 
was worth the wait, but more than six 
months was too long.

The Brides' Choice judging also reveal­
ed that videography, while not as impor­
tant as stills, played an important role in 
completing the overall coverage of a wed­
ding. Budget limitations and a lack of re­
ferrals for good videographers prompted 
many brides to have a friend or family 
member videotape their wedding.

Opinions varied greatly with each bride 
on the ideal length of a wedding video- 
ranging from one-to-five hours. Contest 
judges did agree, however, they would 
like complete coverage of their vows on 
video, but would edit the reception. Brides 
also commented that they enjoyed hear­
ing both reception and dubbed-in music.

While videography packages and prices 
vary greatly from one photographer to 
another, contest judges felt they would 
pay an additional 20 to 50 percent over 
album costs for a quality video, budget 
permitting.

Customer service was also important to 
each contest judge. “ My photographer 
was the one person at my wedding who 
always knew what was going on and 
what to do, which really helped calm me 
down,”  said one judging bride.

Photographers interested in entering 
the next Brides' Choice Competition 
should contact Lucille Dietz, PP of A 
Headquarters, 1090 Executive Way, Des 
Plaines, IL 60018, 708-299-8161; FAX: 
708-299-2685. ®

Lysette M. Kappel Pullman, P P  o f A  Senior 
Marketing Coordinator, Marketing 
Professional Photography, has a broad base 
o f experience in marketing and public 
relations. She holds a bachelor o f science 
degree in speech com m unications with 
emphasis on public relations and 
marketing, and a m inor in journalism, from 
Southern Illinois University.

f d  P ie rces album, the second-place winner, captured a lovely double wedding o f two 
sisters, which featured several dual portraits of the brides and wedding couples together

Third-place w inner was Thomas Kneger s 
two-volume wedding album, w h n h  featured a 

unique, "w ed d ing  invitation“  still life title 
page opening both volumes, right Popular 

with brides were gold-bordered prints 
and  album page designs that com bined 

spreads o f large, single-page photographs 
and multiple-photo layouts, above
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JOHN SEXTON ON JOBO
“I strive for perfection and accept excellence. The initial 

processing run in my Jobo Expert dmm gave me perfect results. 
My skepticism vanished. My Joho system has 
revolutionized my life —  it works every time!”

— John Sexton

For further information about JO B O  systems, call 1 -800-627'551 1 
and request Literature Pack #33

F of of echoic

3 7 2 1  ♦ . A n n  A r b o r , M I  4 8 1 0 6  ♦ 1 - 3 1 3 - 9 9 5-4 1 9 2
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Bride satisfaction leads to success 

M o n t e  Z u c k e r
M.Photog.Cr., CPP, F-ASP

W e did it her way...and made 
everyone happy!

The bride didn't want the 
groom to see her gown before the wed­
ding, so we were pleased to grant her wish. 
At the rehearsal, we photographed the 
bride and groom together. It didn't matter 
that they weren't wearing wedding attire, 
did it? W e  photographed just as lovely a 
portrait...if not more beautiful...than if the 
bride had been wearing her gown.

The next day, Cinderella became the 
"fairy princess" she always dreamed she 
would be on her wedding day (photo No. 
1). Her enchantment was captured forever 
with an Imagon soft focus lens, using the 
f/7.7 disc, and two Photogenic Porta- 
master 400 strobe lighting units to illum­
inate the subject. The first Photogenic Porta- 
master 400, the main light, was positioned 
3 feet away and directed through a West- 
cott 28-inch Recessed Apollo light modifier.

The first image of the engagement 
couple was photographed after the re­
hearsal dinner, where I employed the late 
afternoon sun to backlight and separate 
the couple from the background (photo 
No. 2). Using a Hasselblad 2000FCW 
medium-format camera and f/2.8 150mm 
Sonnar lens, I exposed the image at f/8 
for 1/60 second. Hidden behind a tree, 
a 100-watt-second Armatar strobe edge 
lighted the bride's profile, and direct flash 
off-camera illuminated the couple's shad­
owed faces. Exposure was based on the 
illumination of the frontal main lights. I 
also took advantage of the over-exposed 
bright, sunny area around them to achieve 
a golden glow.

While preparing for a group shot, over­
head clouds began to lower available 
light levels, so I positioned the relatives 
under a shaded tree and employed a fill- 
flash with the limited natural light. I knew 
the background would retain detail when 
the photographs were printed, therefore 
I chose a f/2.8 150mm lens, so the back­
ground would drop out of focus. Then 
I proceeded to concentrate on the sub­
jects’ expressions.

A simple composition technique, taking 
advantage of three wrought-iron garden- 
style arm chairs was used (photo No. 3). I 
directed special family members to stand 
next to the chairs while three sat in the 
seats and two sat on the chair arms, which 
permitted me to compose their heads at 
three different lexels. I placed the subjects 
by the far edge of the trees, to allow the 
natural light to backlight their hair. To 
evenly illuminate the faces, I backed off 
the 100-watt-second Armatar strobe as far 
as necessary to achieve a f/5.6 reading for 
the entire group. Then, I over-exposed 
the background slightly, at f/5.6 for 1/30 
second, to make the image appear brighter 
than it actually was to the eye.

On the wedding day, my associate. Clay
36 / PROFESSIONAL PHOTOGRAPHER l APRIL 1990
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(5) Summer garden ceremony. <b) Full-length bridal portrait (7) O utdoor bnde-and groom portrait

<8) W edd ing guest group portrait (9) Cake cutting cerem ony liridal party portrait.



New
U l l l v JOfDavid Ziser Seminars
The first seminar that 
promises to make you more 
money...and keeps that 
promise!

NEW MARKETS
Discover tour new market areas untapped 
by 98** of wedding photographers doing 
business in your area.

NEW IMAGES
Make your photographs stand out from the 
crowd with five exciting techniques which 
Ziser will discuss in detail.

NEW SALES
Learn Ziser's sales strategies that have 
allowed him to achieve and maintain a 
wedding average more than four times that 
of his market area. Handle customer 
objections with confidence. Leam “ secrets" 
of customer service to keep everyone 
happy.

Only $69nsi I ' r r r  S89
R EG IST E R  NOW !
C a || Residents o f, '  -  „  -  -  „  „  , Canada mas'
1-800-292-2994 s f i S

o n  Mail check, along with name, address, 
nhone and seminar city and date, to: 
Photographic Resources Group 
2957 Dixie Hwy 
Ldgcwood. KY 41017

o k  FAX this information, along w ith 
charge card number and expiration 
date, to: (606) 341-0964

Hotel ItH Utmn h i // he in< Im leJ with reservation
< onfirm ation  \  Wf. X V ISA V /(' a n  epted

More info? Circle 34
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Bldckmore, and I photographed indoor 
portraits of the groom's family before the 
bride's contingent congregated. Soon 
after, we shifted the session outdoors to 
create full-length, group portraits—when 
all of a sudden, to everyone's surprise— 
the bride appeared. Dressed in jeans, her 
hair was beautifully styled, makeup freshly 
applied, and veil firmly in place. The bride, 
joined her groom's relatives for family 
photos. It was a perfect solution to gen­
erating pre-ceremony photographs with­
out the groom viewing the bridal gown 
before the wedding.

f or the next group shot, I wanted the 
background to be an integral part of the 
photograph (photo No. 4). For additional 
depth of field. I used an f/3.5 60mm Dis- 
tagon wide-angle lens to retain detail in 
the trees behind the subjects. I faced 
everyone away from the light, and again 
used a strobe to balance the light on their 
faces with the strong sunlight illuminating 
from behind. Again I over-exposed the 
trees slightly in relationship to the light 
on the subjects' faces, adjusting the 
strobe for a 1/60 second exposure at f/8.

While I was photographing the cere­
mony with an assortment of lenses on my 
new single-lens Rollei camera. Clay at­
tached a Rodenstock f/5.8 200mm Im- 
agon lens on a Hasselblad 2000FCW 
medium-format camera and produced a 
series of romantic impressions of the 
couple (photo No. 5).

Later that day, we conducted a 10-min­
ute bride-and-groom portrait session. Be­
cause I wanted the trees to be a major 
part of these portraits' composition. I 
again chose an f/3.5 60mm Distagon lens 
to provide a wide-angle view with great 
depth of field.

The simple, feminine, full-length bridal 
pose took just seconds to set up (photo 
No. 6). I used a direct flash placed on 
my right side and set at f/8, to emphasize 
the detail ot the bride's gown and shape 
of her face, exposing the image at f/8 for 
1/60 second. I captured a golden glow 
using direct sunlight, which came through 
the back of her veil, and over-exposed 
the bright sunlit areas of the background.

I added the groom for the next ex­
posure, and changed the light position to 
my left side. I maneuvered the strobe to 
project light across the bride's gown and 
light the two-third view of her face, us­
ing the same exposure as the full-length 
bridal portrait.

Next the bride was seated on a pos­
ing stool by the groom (photo No. 7). They 
were completely in the shade, and I us­
ed a 100-watt-second Armatar strobe, 
placed on the camera's right, to match 
the ambient light on their faces. I expos­
ed the image using a 150mm focal length 
lens, at f/5.6 for 1/30 second. At this short 
distance, the lens aperture produced an

Sc h e d u l e
A ll vex\K»nv 1 -t> p m
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image with the background completely 
out of focus, while setting the back­
ground "on fire" with the natural light.

There was enough time at this perfect 
location to create a single photograph in­
cluding all the wedding guests (photo No. 
8). This technique is a favorite at my studio.

Although it was a spur-of-the-moment 
challenge at this wedding, it can be done 
in many locations. If the entrance to the 
church offers possibilities, for instance, 
ushers can be instructed to invite guests 
to join the bride and groom right after the 
ceremony for a group picture in front of 
the church.

At this wedding. Clay and I located a 
strategic w'indow from which Clay could 
perch, and rounded up all the guests.

The photograph took less than 10 
minutes to create. Clay directed a single, 
Armatar strobe, mounted on a stand and 
located below him on the ground, 
toward individuals who were backlit by 
direct sunlight. It balanced the strong 
backlight, while at the same time focused 
attention on the bridal couple and their 
immediate families. Clay exposed the im­
age at f/5.6 for 1/60 second.

The cake, beautifully displayed under 
a gazebo of gauze, offered us another 
challenge (photo No, 9). Late afternoon 
sun shined brightly on the background 
and through the top of the gazebo, while 
the cake was in subdued shade. I removed 
the reflector from the strobe and placed 
a bare bulb on my right side, which 
brightened the detail on the cake as well 
as the bride and groom's faces.

The bridal couple requested a photo of 
the complete bridal party, so we chose the 
one spot where late afternoon sun offered 
backlighting possibilities (photo No. 10). 
In my opinion, the "fun" illustration that 
followed, captures the essence of friends 
together for a wedding celebration. The 
bride's restrictions did not diminish our 
ability to create a beautiful and memorable 
wedding album, in fact it offered chal­
lenging and creative opportunities. *

Monte Zucker. M  PhotogX r , CPP. f  -ASP, 
is internationally known for his significant 
contributions and innovative concepts in 
wedding photography 4 irequent speaker 
and teacher, he is the author and publisher 
ot The Wedding Photographer s Notebook. 
a monthly newsletter, and the Increase Your 
Wedding Sales book H e  has owned his Silver 
Springs wedding studio for over 25 years, 
and w ill be teaching at W inona International 
School ot Professional Photography the 
week ot September lb-20. 1990
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Photographer: David A. Ziser,
M. Photog.Cr., F-ASP, CPP, F-MPA 
Camera: Hasselblad CM with 150mm
Sonnar Lens
Vignetter: Cal-Pro system fitted with 
V-shaped frosted vignetter and Tiffen 
Softnet #3 diffuser.
Light & Light Control: A Photogenic 
Power Light set to 100WS was used in a 
"bare bulb" configuration inside a 45" 
round Halo™ This light source was 
directed to the silver surface of the Halo 
to maximize light evenness. A “slaved” 
Lumedyne portable strobe set at 200WS 
was directed at a medium key back­
ground. One Monte's Illuminator™ 
controlled the contrast ratio of the image 
Exposure: An incident meter reading 
of the Halo at the subject's position 
determined the exposure. Metering the 
shadow side of the subject determined 
the ratio. The desired amount of fill 
intensity was achieved by adjusting 
the Illuminator. Exposure was made on 
Vericolor III film (rated at 80 ASA) at f/8.

Many photographers are making "on location” 
bridal portraits as part of their wedding cover­
ages. This is great for the brides and grooms 
because it leads to much more exciting 
photographs.
The problem is that all wedding coverages 
are starting to look alike again. I wanted some­
thing different for my clients - a portrait look 
but not the same one I was seeing everywhere. 
This “something different" had to be fresh and 
contemporary. And, given the fairly fast pace 
of wedding photography, easy to accomplish.
The "High Key” bridal portrait is one of the 
secret ingredients to my wedding coverages. 
Brides love it because they haven't seen it in 
any of their friends' wedding albums. I love it 
because it's that extra dash of “difference" that 
makes the difference. The technique is simple, 
as explained above.
I love using the 45‘ round Halo for my bridal 
portraits. The convex surface, while primarily 
illuminating the subject, also splashes a little 
extra light on the background and at the same 
time directs light to the Illuminator for effortless 
control of the shadows. The evenness of the 
Halo light has a beautiful soft quality.
It couldn't be easier.

© 1990 David A Ziser

Great photographers have always had an exceptional 
way with light.
Westcott's advertising series, “Tips from a Pro" has highlighted the work of 
great photographers. New editions of these Tips are available on an annual 
subscription basis. To keep this information coming to you, call Westcott at 
1-800-537-0283 and arrange for a paid subscription

Copyright 1990 The F J  Westcott Co

David Ziser's four videotapes are some of 
the most popular instructional tapes avail­
able on wedding photography today 
For more information on David's tapes and 
his 1990 seminar tour call 1-800-292-2994

BACKGROUND

CAMERA

^ u r e s t c o t t
The F. J, Westcott Co.
1447 Summit Street 
P O Box 1596 
Toledo. Ohio 43603 
(419) 243-7311

More info? Circle 35
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LLIN O IS
TTi c c t  n iV ER SEY  I' W

— —— T HE CAMEO EXTRA TOUCH
Your business, like ours revolves around people You have customers to please and deadlines to 

meet Cam eo recognizes your problems and wants to help That's why we otter you complete color services 
under one root You get best possible prints trom your color negatives at the best price Each proot print is indi 

vidually color corrected printed for deep color and spotted You and your customers deserve the CAM EO E XTRA TOUCH!

C am eo  m ak es  
W edding P h o to g ra p h y
E A S Y ^ — ' n
Your Rolls 
Processed...
3 R  ( 3 ' / 2 x 5 )
Prints Numbered 
and Bound in a Preview Binder.
An Easy econom­
ical way to present 
your proofs.

Wedding Previews

p h o t o g r a p h

Simply place 
your stamp or label here.

developed
3 R  P R O O F S  

A N D B O U N D 1
i n  P R E V I E W
B IN D E R -

10 E*P- $ 8,75 
12 txp. 9 78 
15 Exp. H-25

20 Exp. $15.60 
24 Exp. I7-60 
30 Exp. 20.60

24 Exp. $12-40 l 
36 Exp. 16-95 1
C ^ o r- n te to fo u r P r ic e U s t

lor additional services-

WEDDING 
REORDER SPECIAL
F R E E  1 6 x 2 0
With W ed d in g  R eorders  
Tota ling  $ 1 0 0  or More.

Offer expires June 30. 1990.

> r ~ \ \ . p r ic e s  s u b j e c t  to  c h a n g e  a it m q u t  n o t ic e  .

G E N E R A L  PO L IC Y
All of Comeo s services ore geared to the professional photographer- s needs 
We momtoin strict quality control over an our work 'egordiess of sue or type of 
order This high standard of quality control allows us to take care of your individual 
needs printing what you want me way you want it done

C R E D IT
In order to avoid COO charges please send sufficient money with your order Overpayment will De returned 
m the form of a credit check *o De applied ’owaras your ne*t order ah orders over $5 00 win De returned via 
UPS prepaid Where another means of shipping is required pieose include additional funds to cover on 
shipping charges Please include S1 00 tor handling on oil orders under $5 00

40 p r o fe s s io n a l  p h o t o g r a p h e r  a p r .w tw o
More into? Circle 36



Tools 
of trade
Portrait 
photographer 
survey reveals 
gear trends

By John A. Lightfoot

W hat kinds of services do professional portrait photographers offer today? What 
kind of primary and secondary cameras do portrait photographers use? What 
format and speed film do they prefer and how much film do they use? What kind 

of service do they receive from their professional photo labs?
These are just a few of the questions put to more than 2,541 PP of A members ran­

domly selected by geography from the association's Portrait Group members. The 
survey response deadline was October 27, 1989, and 860 useable surveys were received 
by that date. The sampling represented 33.8 percent of the total survey mailing, and 
8.2 percent of the total PP of A portrait photographer" membership.

The following is a graphic summary of results as tabulated by my research firm, |ohn 
Lightfoot and Associates, Sheldon, Missouri. I'm sure readers of Professional Photog­
rapher magazine will want to match their own professional working habits with this 
national survey and discover how they compare with the statistical average ®

lo h n  L ig h t fo o t  is C E O  o f  lo h n  L ig h t fo o t  a n d  A sso c ia te s , M a n a g e m e n t Services, R o u te  2, 
Sox 305, S h e ld o n . M O  64 7 8 4 ; 4 1 7 -8 8 4 -2 7 99 The f i r m  s p e c ia liz e s  in  c o n s u lt in g  a n d  
m a n a g e m e n t se rv ice s  fo r  selec te d  p h o to -p ro c e s s in g  fa c i li t ie s  a n d  p h o t o  in d u s t r y  < l ie n ts  
In d u s t r y  a n d  p r o d u c t  use  su rveys  a re  a p a r t  o f  h is  se rv ice s

PORTRAIT PHOTOGRAPHY SERVICES

The chart to the right shows what percent of 
photographers provide services for: Senior 
Portraits, Undergraduate Portraits, Custom 
Portraits and Weddings, and Candid Weddings.

Survey responses which did not specify one or 
more of these four categories as their primary 
photography services, were not used for data 
calculations with this survey.

PRIMARY PORTRAIT PHOTOGRAPHY SERVICES

SENIOR UNDERGRAD CUSTOM PRT/WD CANDID WED

TYPE OF PORTRAIT PHOTOGRAPHY

CAMERAS IN USE BY PORTRAIT PHOTOGRAPHERS

PRIMARY AND SECONDARY CAMERAS USED BY PORTRAIT PHOTOGRAPHERS

45%
CO
CL 40%UJ
X
% 35%
cc
g  30%
i—
x 25%CL
O 20%

5 15%
O
£ 10%o.

5%

PRIMARY CAMERA 
SECONDARY CAMERA

MAMIYA HASS6LD PENTAX BRONICA RO LIE I

CAMERA TYPE OR NAME

1 *  » ( m l 4* 0% 0% 3%
3% m n

ROLLEI 35 MM VIEW LR 35 LR 46 LR 70 OTHER
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A N N U A L  FILM USAGE

PERCENT OF PORTRAIT PHOTOGRAPHER SHOWN BY YEARLY FILM VOLUME AND FILM TYPE

OTHER (AVG VOLUME IS 11 ROLLS/YEAR)
SHEET FILM |AVG VOLUME IS 8-10 SHT BOXES/YR) 
LONG ROLL IAVG VOLUME IS 12 ROLLS/YEAR)
135 ROLLS (AVG VOLUME IS 131 ROLLS/YEAR)
220 ROLLS IAVG VOLUME IS 374 ROLLS/YEAR)
120 ROLLS (AVG VOLUME IS 574 ROLLS/YEAR)

1
501 to 
1000

1001 to 
1500

1501 to 
2000

More than 
2000

ROLLS PER YEAR BY VOLUME CATEGORY

1 2 0  2 2 0  MIX

The charts to the right show the 120 
to 220 roll mix by roll count and by 
him volume For calculation purposes, 
a 220 roll was assumed to be exactly 
twice the film volume of a 120 roll

120/220 ROLL MIX 
BY ROLL COUNT

120 ROLLS 60% 

220 ROLLS 40*.

120/220 ROLL MIX 
BY FILM VOLUME

M AXIM UM  D A IL Y  FILM VOL U M E

PERCENT OF PORTRAIT PHOTOGRAPHERS SHOWN BY DAILY FILM VOLUME AND FILM TYPE

a

20% 

18% 

16% 

14%

8  12%I—
x 10%
CL
Si 8 %

6%

4%

2%

0%

□  100' ROLLS (AVG 1)
■  135 ROLLS (AVG 6) 
B  220 ROLLS (AVG 11)
■  120 ROLLS (AVG 15)

71 to 
80

31 to 
90

91 to 
100

More
than
100

CATEGORY OF ROLLS PER DAY
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FILM TYPE AND WHERE PURCHASED

FILM TYPES USED

WHERE FILM IS PURCHASED

House Source

SOURCE

FII.M SPEED

30%

50%

40%

30%

20%

10%

00%
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FILM SPEED (ISO) USED
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□  SECONDARY FILM
□  PRIMARY FILM
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HOW FILM SPEED IS DETERMINED

Testing label lab flap Photographed

SPECIFIC FILM SPEED CATEGORY SOURCF

LAB SERVICE TIME

DAYS

SERVICE TIME FOR FINAL PRINTS
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LAB CHOICE AND HATING

REASONS FOR CHOICE OF PRESENT PROCESSING LAB LAB RATING BY PORTRAIT PHOTOGRAPHERS

LAB DEFECTS

PERCENT OF PHOTOGRAPHERS EXPERIENCEING LAB 
DEFECTS lONE OR MORE IN THE LAST 3 YEARS)

TYPE OF LAB DEFECT

AVERAGE NUMBER OF LAB DEFECTS EXPERIENCED BY 
THE PORTRAIT PHOTOGRAPHER IN THE LAST 3 YEARS

TYPE OF LAB DEFECT

LAB IMPROVEMENTS REQUESTED

The survey form did not have specific categories 
for improvements. The graphical results shown to 
the right, were tabulated from specific statements 
and comments The category of "Quality,' 
includes; product consistency, color balance, and 
density Categories with less than one percent 
were not included in this chart.

LAB IMPROVEMENTS MOST REQUESTED

SPECIFIC IMPROVEMENT

This presentation of statistical results has been prepared for the participants of the survey which it represents.

The statistical information or graphic representations, of this survey, are not to be reproduced without the advance consent 
ot John Lighttoot and Associates

1 _______



ETRS or the New ETRSi
The choice ultimately comes down to a matter of style.

Flash ready

Dynamically 
stabilized 
gate rollers

Mirror

Electronic speed grip

TTL flash control

Locking 
dark slide

setting 
on shutter

Completely interchangeable with 
the entire Bronica ETR and ETRS 
line of lenses, film backs and photo­
graphic accessories, the ETRSi adds 
new flexibility, speed and assurance to 
any photographic assignment-espe- 
cially those requiring more stylistic 
techniques-time-lapse. multiple- 
exposure, telephoto and micrography.

Specially developed for the ETRSi 
(but fully compatible with ETR and 
ETRS bodies) is the new Ei film back. 
The locking dark slide of the Ei film 
back prevents inadvertent removal 
when the back is off the camera body. 
Dynamically stabilized gate rollers 
enhance film posture—while a new 
quick-winding crank permits fast 
loading and winding of exposed film.

Additional features of the ETRSi

include a mirror lock-up system for 
vibration-free photography. Tapered 
locking guides on the body allow 
especially quick and easy installation 
of film backs. The multiple-exposure 
warning, flash status and auto check 
are also easily seen through a newly 
designed viewfinder. An electronic 
bulb setting allows the lens to open for 
precise time exposures. There's even a 
new blacker than black anti-reflection 
coating inside the camera.

The ETRSi and the ETRS carry on 
the tradition of excellence established 
over a decade ago by Bronica. They 
expand the versatility and performance 
of the ETR system with features de­
signed to give professionals maximum 
productivity. For details, see your 
authorized Bronica Dealer.

Exclusive Current Control 
Circuitry

At the heart 
of ETRSi s 
advanced TTL 
dedicated flash 
capability is a 
specially de­
signed Current Control 
Center. It permits OTF me­
tering* as minute as 1 micro 
ampere-while responding 
to as little as .3 micro volts. 
An advanced Bronica SCA 
300 adapter allows the 
ETRSi to operate in the 
dedicated mode with the 
Metz Mecablitz units.

new tiectronic Speed Crip
A compact and light 

weight motor winder, de 
signed and developed for 
the ETR system, advances 
film (at approximately 
I frame per second) and 
instantly returns the mirror 
for immediate viewing

through the lens. 
This greatly im­
proves hand­
ling ease, 
approaching 
that of
35mm SLR s.

Viewfinder 
Information Center

Newly designed focusing 
screen in the viewfinder easily 
displays multiple-exposure 
warning, flash status,* and 
auto check of shutter cycle 
and battery power.

MULTIPLE

r
 EXPOSURE
SIGNAL FLASH

STATUS"

SHUTTER CYCLE 
AND BATTERY CHECK

ETRS ETRSi SQ-A SQ-Am
More mlo? Circle 37

GS-I

B R O N IC A
Dept PR-04B 
1776 New Highway 
PO. Drawer LI 
Farmingdale, NY 11735 
(516)752-0066
Distributed in the USA exclusively by

GMI Photographic Inc.
•Requires optional Bronica SC A adapter



Off-beat photos highlight nuptial memories

I  ro fe s s io n a l p h o to g ra p h e r  c re a tiv ity  s p a rk e d  a  
w e a lth  ot o ff-beat w ed d in g  im ag es  that w o n  a c c o l­
a d e s  fro m  th e  PP of A  In te rn a tio n a l Exhib ition an d  
reg ional an d  s ta te  a ffilia te  co m p etitio n  judging. By 
d a rin g  to  b e  d iffe re n t, th e s e  p h o to g ra p h e rs  s e ­
le c te d  u n iq u e , p e rs o n a l in te rp re ta tio n s  of th e ir  
w ed d in g  a ss ig n m e n ts , p ro d u c in g  both a w a rd -w in ­
n ing im a g e s  a n d  s tro n g  prin t an d  a lb u m  s a le s  as  
a n e w , lu c ra tiv e  m a rk e t.

S evera l of th ese  “ n ew  w a v e "  photographs w e re  
s tag ed  an d  p h o to g rap h ed  w e e k s  in a d v a n c e  of the  
s c h e d u le d  w e d d in g  by c a re fu l p la n n in g  w ith  th e  
b rid e  a n d  g ro o m , w h ile  an  in c re a s in g  n u m b e r of 
th e s e  za n y  im a g e s  e vo lv e d  sp o n tan eo u sly , s o m e ­
tim e s  p ro d u c in g  th e  m o st m e m o ra b le — a n d  b e s t­
s e llin g — w e d d in g  p o rtra its  of all.

T h e  fo llo w in g  p o rtfo lio  o f PP  of A  M e r it  P rin ts  
s h o w s  th e  d y n a m ic  e n th u s ia s m  a n d  im a g in a tio n  
e m p lo y e d  by PP of A  m e m b e rs  in th e ir n ovel a p ­
p ro a c h  to  tra d itio n a l w e d d in g  s u b je c ts — w ith  d e ­
ta ils  s u rro u n d in g  th e ir c re a tio n  as  u n u su a l as  th e  
p o rtra its , th e m s e lv e s .

3 u  fa jr t l L 'w ib w ]
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"Sometimes, the most exciting photos are 
waiting to be taken in your own front yard," 
said PP of A member, Ellen Schumacher, 
"Or. in the this case, in the creek in front 
of my Our View Photography studio, in 
Sayville, New York. The bride and groom's 
favorite hobby was jet skiing, and we 
planned to photograph them with the 
couple's wedding attire flying off as they

jetted past the camera. But the clothing 
became so water-logged that they decided 
it would be more functional with a bikini- 
clad bride and minimally-dressed groom 
for this exuberant shot,” she explained. 
The couple purchased the image as a dy­
namic, 16x24 wall-size portrait, as well 
as a panorama photo for their wedding 
album. The 1989 PP of A Merit Print was

also part of an award-winning 1989 Loan 
Collection Album On the local level, the 
photo was selected as a 1989 PP of New 
York Blue Ribbon Print, and was part of 
a PP of New York Blue Ribbon Album The 
natural light image, made with a Bromca 
SQ and f/2.8 80mm Zenzanon lens, was 
exposed at f/5 6 for 1 /30th second on 
Kodak Vericolor VPS III Professional film

PROFESSIONAL PHOTOGRAPHER I APRIL 1990 / 4?



"Timing was everything." commented 
PP ot A member, Joe Sedik. who orches­
trated the photograph during a wedding 
held at the Wharton Sinkler Estate In 
Philadelphia "On a shot like this," said 
Sedik "you only get one chance, so the 
guests were instructed to release their 
balloons at the end of the ceremony, as 
the minister raised his hands." Sedik used 
a Hasselblad 500 C/M with a Zeiss f/4.5

..AA : pum - E- 5^ii )NAt PHOTOGRAPHSR APR 11 \ 990
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50mm Distagon wide-angle lens, expos­
ing the image at f/11 for 1/60 second on 
Kodak Vericolor VPS III Professional film 
Fill light from a Vivitar 283 flash mounted 
on the camera complemented natural 
light This 1989 PP of A Loan Collection 
Print won state and regional awards in 
1989, including the PP of Ohio Mid-East 
Wedding Award, the 1989 Pennsylvania 
State Convention Award for Highest-Scor­

ing Wedding Candid, presented by Burrell 
Color Labs, Crown Point, Indiana, and the 
Guild of Professional Photographers of 
Delaware Valley 1989 Tri-State Trophy for 
Best Candid, sponsored by Cross Coun­
try Color Lab. Westville. New Jersey 
Winner of two Kodak Gallery Awards for 
his photographic work in 1988 and 1989. 
Sedik owns and operates Joe Sedik Pho­
tography in Colmar. Pennsylvania



“ It's your last photo session as a single 
woman,” prompted photographer Al La- 
Velle, during a bridal/glamour portrait 
planning session at LaVelle’s New Image 
Studio of Photography in Redding, Cali­
fornia. "Let's make the most of it,”  re­
plied the bride-to-be, and LaVelle created 
this stunning, high-key boudoir wedding 
portrait. "Today’s wedding clients are 
often looking for something out of the 
ordinary—something daring—as part of 
their new life and changing personal im­
age. Often these photos evolve as a spe­
cial surprise wedding gift from the bride 
to her new husband," LaVelle com­
mented. "Silk 'N Satin," was made with 
a Hasselblad 500 C/M and a Zeiss f/4 
150mm Sonnar lens set at f/11 for 1/125 
second on Kodak Vericolor VPS III Pro­
fessional film. The portrait's main light 
was a Speedotron flash (set at 400 watt- 
seconds) in a 52-inch Larson Starfish 
light modifier located at camera position. 
A second Speedotron (set at 400 watt- 
seconds) in a 36x48-inch Chimera soft- 
box with louvers was used as a key light 
located directly to the left of the subject. 
A 500-watt-second Norman 1250, in a 
Larson X-Less softbox with barn doors, 
was used for separation behind the sub­
ject. Two 4x8-foot white foamboard re­
flectors. used as a single panel, were 
placed directly to the right of the camera 
for fill. The 1989 PP of A Merit Print also 
was honored with the 1989 PP of Califor­
nia Seal of Approval.

H u  H M ui i

"My Buddy." was created by PP of A 
member Paul Tsang, Paul Tsang Photog­
raphy, Union City, California, "as some­
thing different for the men in the bridal 
party". "It took a lot of persuasion," said 
Tsang, "and I had to lie on the ground 
to capture this group portrait In the end. 
the effort really paid off. The clients liked 
the photo so much they purchased a 
16x20 print " The 1987 PP of A General 
Collection print, made with a Hasselblad 
500C with an f/2.8 80mm Planar lens, 
was exposed at f/8 for 1/125 second on 
Kodak Vericolor VPS III Professional film. 
An on-camera Sunpak 555 flash, set at 
"auto f/8,”  supplied fill light.
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Julia Russell, CPF. owner of Julia Russell 
Cameraworks, in Claremont and Ports­
mouth, New Hampshire, took full advan­
tage of both the lighting and the moment 
for a wedding portrait that now hangs 
over the mother-of-the-bride's fireplace 
as a 20x24 canvas print, A 1988 Kodak 
Gallery Award winner, the photo was 
made with a Hasselblad 500 C/M and a 
Zeiss f/4 150mm Sonnar lens set at f/5.6

at 1 second. The square lens shade was 
covered with a photographer-created black 
chiffon net diffuser. Nine small holes in 
a “ three across and three down” pattern, 
were cut in the net to produce a specific 
degree of diffusion. “As the bride began 
adjusting her stockings, I suggested we 
take a photo—just for fun," explained 
Russell, "and I capitalized on the soft 
available light streaming in a small Tiffany

stained-glass chapel window.” This image 
was chosen over a more "formal” por­
trait for the wall-size print. The 1989 Merit 
Print was previously selected as a 1988 
New Hampshire PP of A Court of Honor 
Print, garnered a Blue Ribbon at the 1988 
PP of A New England Convention, and 
appeared in the 1989 Century Color Cal­
endar, published by Century Color Lab 
in East Hartford, Connecticut. $
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Gossen Luna-Pro F. 
our shooting star

Featuring a silicon blue sen­
sor for instantaneous measure­
ment of high and low light 
levels, the Luna-Pro F lets you 
read incident and reflected 
light, continuous or flash, w ith­
out accessories. It also handles 
cordless readings for multiple 
flash. And for zone system 
photography, you can take pre­
cise direct measurements thanks 
to its accurate Null Metering 
System.

Choosing from Gossen's 
full line of interchangeable 
accessories, you can adapt 
the Luna-Pro F for all kinds of 
applications...on location, in 
the studio, the darkroom or 
even the laboratory.

And, while the Luna-Pro F 
is easy to operate, it features 
some very sophisticated elec­

tronic capabilities. Like a 
built-in "sample and hold" cir­
cuit for retaining readings.
In addition, when you're 
using bellows or filters, the 
Luna-Pro F is programmable 
to automatically correct for 
the variables.

See our shooting star at 
your dealer or write: Bogen 
Photo Corp., 565 E. Crescent 
Ave.. P.O. Box 506, Ramsey,
NJ 07446-0506.

bogen
we don't sell anything 

we wouldn’t buy ourselves.

More info? Circle 38
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MP 4 Multipurpose Instant Camera

44-01 Camera wStandard 46" column 934 00 
444)3 Camera wRoutrtg 66" col 1.078 00 
44 11 Standard Baseboard I8*x?y 87 00 
44 13 Extra large BasttxMrt 73529- 112 95 
44 21 Standard I ightmg Assembly 289 f

1 Sliding Camera Head 294 00
TTIAV 810 Camera Head 1.675 00 
44 45 Macro £ xiension 103 00
Ground Glass Components (spec ; ea 65 00 
545 Back 4x5 Formal (sm^e sheet) 155 50 
550 Back 4x5 Formal (pack Mmi 129.50 
44 48 3 - 4 . 4 Back 113 00
44 55 Reflex Viewer 138.00

BENCHER
M2 Camera Stand Table Model 368.50 
M2 Camera Stand Wall Model 329 95
M2 Copy Outfit Quart/ 792 00
M3 Camera Stand Table Model 675.00
M3 Camera Stand Wall Model 540.00 
M3 Quart/ Camera Stand 1499.00
Copymate Camera Stand 199 00
Copymate Quart/ Outfit 328 00
B0GEN COPY SYSTEMS
>100 Copy Trans 299.95

50 4 5 778 00 75 4 5 714 95
105 4 5 778 00 1 35 4 5 728 00
44 81 Tripod Adapter 88 00
4485 l iw r a  Canary M it* 3Fnm) 94 00 
44-88 filler Kit $4 00

CU-5 Close-Up Camera
®13V«SV.P»f*ltC*rTO«to 198 00
®€-46 :e-i>TynaK i*5or56Cft»; 168 00 
88-59 4x3 Color AuloMm Body 728 00
88 51 4.3 BAW AuloMm Body 228 00

Leu Components
17 4 498 00 35 4 s 498 00
75 4 5 368 00 177 4 7 368 00
17 4 USED 349 00
88 20 AC-DC Power Supply 387 00
frame Attachment 3 ispeo'y ea 64 50 
88 7 Ratio Multiplier 108 00
Special frame Alt 3 -spec ea 94.00 
88 36 Oentai Kit 189 00
88 25 Viewlmder lor 5 lens 118 00
frame Attachment 5‘ spec 118 50
CRT Mood (specify) ea 84 00
88 40 PWart/mg fitter 59 00
88 65 Universal Mount 39 00
f ’tied Carrying Case i speedy) 138 00

0101 Bowens lllutmlran 3S 579.95
0103 Bowens MwnHran 3 SC 774.95
Schneider Comp 60 5 6 199.95
1870 Technai TC 1 Copy Stand 727.95 
1890 Technai ST-5 99 95
2000 Light Modulator 519.95
2101 Macro U . 132 95
B0GEN  R EP R 0  COPY STANDS 

W  B A SEB0A R 0
1710 269 00 171? 799 00
1713 779 00 1714 309 00

SUPER REPR0
1720 369 00 1772 399 00
1723 385 00 1724 419 00

MAXI-REPRO
1730 459 00 1732 489 00

LIGHTING ASSEMBLIES 
1770 199 00 177' 199 00
1777 789 00 1773 789 00
1781 709 00 1782 209 00
1783 799 00 1784 ?99 00

■ ■ K M E M a p p
COPY STAN0 COPY LIGHTS

35.50 
38 95
35.95

S -8
67.95 

115 95 
176 95

Dual-Mode 
Slide Duplicator

• T mounts lot all popular 35mm SIR
• Automate color matching
• Accepts color transparencies lo 4.5
• fern earners d*sc lo 21 4x23 4 
lopbonail
• Continuously variable Oichro-c color 

filtration
• Precise through the-lens-metering
• Heavy duly metal construction
• 30" column tor vibration tree 
exposures
• Whisper guiel cocking
■n“ " SI. 065.00
New Deluxe Model 1.175 00

VIEW  CAMERAS, LENSES, AND ACCESSORIES

c m
ARCA SWISS

i t V  -1-1 8KI0I

WISTA
“ ""“ U L

TOVO View Schneider
* *11 S A I ife tim p Warranty

I Rosewood 
45 OX Rosewood w Shift 
4S-W 1 879 00 45 SP
45 v:
8 x!0 Cherry-wood

814 95
1 769 95 
1.074 95 
1 359 00

Vcfimkarden 73 Complete 
lechmkarden 45 Complete 
Harden Master Fl 4.5 
Master lechnika 4»$ 
Harden SC SI 4«5 
Gf GU 4.5 
Harden Standard SxlO 
Harden Master Tl 8x10 
NEWGTl 8x10

CALL
CALL
CALL
CALL
CALL
CALL
CALL
CALL
CALLsinar

450 449 00 45C
45 AR 1.099 00 45G 
Robos 4.5 2.990 00 8«10G 
8.10M
Drilled Board lor toyo 
loyo Siandard 0r>«ed board 
toyo W A Lensboard 
Toyo Drilled Board tor 45AR 
4.5 W A Bellows .C forG . 
focus Hood 4x5 
Magn-Niog Hood 4.5 
Reflex M.rror Hood 
4x5 E rt Be8ows(C f or Gl 
CoTapvbie lens Shade iV«wt 
Co«aps.bie Lens Shade (field) 
8x10 WA Bellows 
Reducing Back 8xi0 lo 4.5 
Omega Mel*. Case f  4.5 
Metai Case for Toyo 4x5

599 00 
1.345 00 
7 645 00 
7 765 00 

32 00 
42 00 
45 00 
45 00 

189 95 80 00 
139 95 
339 00 
179 95 
159 95 
792 95 
466 50 
117 95 
719 95 
149 95

*U .S  A Lifetim e W arranty
•SUPER ANGU10N M C COPAL 

4 7 5 6 596 00 65 5 fi 793 00
75 5 6 879 00 90 5 6 979 00
90 8 577 00 120 8 935 00
1658 2.282 00 710 8 3 795 00

•SYMMAR M C COPAL
368 00 135 5 6 365 00
489 00 710 5 6 542 00
989 00 300 5 6 1.335 00

1 589 00 480 8 4 2.175 00
•APO SYMMAR 
455 00 150 5 6 476 00

10056 
18C56 
740 5 6 
3605 6

"SUPER SYMMAR HM

1.179 00 710 S6 
MACRO SYMMAR 
689 00 1 80 5 6 
XENAR COPAL

736 50 710 6 1

BAH Special 
Buy any Smar Camera & 
you get Free Shipping 

m continental USA

HORSEMAN 1509 
240 9 
3059

409 00 
595 00
93? 00

4x5 f  999 00 4x5 F7 
F1 4x5 Image Hit 
f? 4x5 Image Hit 
P? 4x5 Camera 
New P? 4,5 £ .per: H i 
New' P? 4,5 Pro Hit 
f 18,10 2 699 00 P2 8.1C 
New P? 8,10 Expert Hit 
New P? 8,10 Pro H.t 
AxS Standard BeH-ows 
4i5 Wide A-gie Befiows 
4,5 E rtr* WkV A/gie BeflOws 
8x10 W A Be«ow; M S 
4x5 igrv Hood w ign i Drop 
Bmtx Uagmt«f Board 
Bmoc Reflex Mag Housir 
Ext Rail* —

105 0
179 00 t r
179 00 18- 

4x5 f revef n Holder 
8x10 Fresne. M 8 
format Changing Set 4x5 
Form*) Changing Set 8*10 M B 
8*10-4x5 Reducing AdapT 
SxtC M B 4,5 Reducing Adapt 
front Standard US f  1 
from Standard 4*5 f? 
front Standard P 
6x12 Panorama Roohoidet 
art formal Roshotoe*
6*7 format Ro4Vnder 
Zoom Muft.torr\*t Holder 
Auto Aperture Shutter 
Ogita: Shut'er
tocad Pic, • charger tor Ogita

1 449 00 
1 599 00 
1.999 00 
5 499 00 
7.995 00 
I  975 00 
7 990 00

10 799 00
11 995 00 

189 95 
189 00 
299 00 
499 00 
170 00 
149 00

sno *99 00 
Ert Rails Black 

115 00

View Camera Accessories
Schneider Magnifiers

X 97 00 6*
X 97 00 I OX

97 00 
149 95 
192 95

G-CLARON | Copal I 
317 00 2109
449 00 2709
622 00 355 9

TELE-ARTON XENAR COPAL 
250 5 6 1.029 00 360 5 5 895 00

APO ARTAR COPAL
240 9 775 00 360 9 1.239 00
48011 1.545 00

N ik k o r- W

141 0
197 00 
139 00 
759 06 
999 00 

2 799 00

EM0 Magnifiers 
Macromax sx 
Ocroscop l 
Emoscope SM 
Wsta SX lupe 
Rodenstock ax i oupe 
Omega Focuvng m  
Focusing Doth 
Case to* 4,5 V«w Camera 
6x7 Ron f-rm ttoider a ,5 
6x9 Ron Fkm Hoider a,5 
PhotoOe, Changing Room 
Dean Cothns Commerriji Handhoox 3a 95

Cut Film Holders
4 ^  Cut F'lm Hotoeu i2i 
L/sco or Ftoefety a ,5 t?.
Rifeway a,-.1

169 95 
94 95 
94 95
47 95 

109 95 
31 95 
17 -35 
77 50 

755 00 
758 00 

84 95

654 
90 4 5
1208

1055 6 
'505 6 
2105 6 
3005 6

NIKK0R SW
704 95 -5 4 S
849 95 90 8 
749 95 508

NIKKOR W
319 95 35 5 6
364 95 80 5 6
446 95 240 5 6

1.043 95 360 6 5

784 95
54 2 95 

1 435 00

NIKKOR AM-EO APO MACRO

fxtetly 5,7 U
Ftoekly 8,10 \ l 

4,5 Meet f-tm Holders 
8,10 Meta, film Holders

799 00 Polaroid
IxiO Processing System

18 99
19 95 
28 95 
34 95 
62 95 
24 95 
54 00

r 2706 3 
1500 it  
72016 
1200 18

454 95 4509 
FD NIKKOR T

979 00 360 3
1 285 00 '6009 
1 419 00 800 12

Rodenstoch

1.745 00 
1.509 00 
1.585 00 

685 00

1 899 M
1 399 00 
3 349 90 

*75 00

f-imPac* iSHKvMuei
3560 8x10 Pmapr.nter 1 149 00
31 i? 8*’ C Processor 699 00
81 06 8x10 Fern Motoer '64 00
81 -09 8x10 Loumg ’ray 113 95

GERONAR 
421.18 150 6 3 
366 95 3009 
GRANOAGON 

879 95 ’S 4 5 
599 95 90 4 5 
599 95 " 5  6 8 

7 499 00 20068 
SlRONAR-N

Schna^er 00 lenses lor Shelters
?5 5 6 1 176 00 90 5 6 1 774
WS 17*00 ' 35 5 6 630
15C 5 6 871 00 210 5 6 820
&n*f S., Ron Oigdai 899
Srfter Sr, Digit* 1.575
Bwsser i (mm flash iY) 799
Mvv»tj Mete-- Holder 
4x5 Me«f Cassette 
* Net Hckdei i ICJmmi 
Smar Color f.tten 103mm 
Getatm f«er Hcvdw 
Pan Tw Head

F u ji n o n
150 5 6 
71056 
3005 6

v Rod
S*w Blank Lens Board 
Smar 0 * W  Lem 8o*rd 
Orittod lem Board for Smar 
Photo knew Mow Boo* 
Shoot your way to * mw«vi

51 00 
169 00 
'SC 00 
179 00 
199 00 
46? X  
156 96

1509 
3009 
420 9

453 00 
309 95 
757 00

MACRO SIRONAR 
1 299 98 300 5 6 

APO-SIRONAR 
856 00 ' 5 6

APO RONAR 
456 95 7409 
719 95 360 9 

i 099 00 480 9 
IMAGON w Shutter 

787 50 750 5 3

tMAGON TOO 5 8 Adapters

59 *5 
39 95
25 80 
9 95

MAM 545 138 00
nassetbiart 2000 or ixX
Mamiya R8 R2 L.upT- 
Rate Si 66 Adaptn

The price you see is the price you pay

3606 9
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R E G IS T R A T IO N  IN F O R M A T IO N
Save money—register in advance!
Advance registration deadline is June 15, 1990. 
Special one-day registration rate available!

A dvance R egistration
Advance registrations will be accepted only if postmarked on or before June 

15,1990. Advance registrations postmarked after this date will be charged the 
on-site price. Registration must then be completed on-site.

R efunds
Refunds will be made only on written cancellations postmarked on or before 

june 15,1990. A $25 administration fee will be deducted on each refund request. 
Absolutely no refunds will be honored after )une 15, 1990.

A cknow ledgm ent
All registrations postmarked on or before june 15,1990, will be acknowledg­

ed by mail. If special mailing [equipments are desired, the registrant will be 
responsible for the charges. Materials may be picked up at the PP of A advance 
registration area at the Las Vegas Convention Center.

R egistration  F e e s
Registration fees include admission to all standard programs, trade show, and 

exhibits for the entire convention. The one-day registration fee admits the 
registrant to all standard programs, trade show, and exhibits which are conducted 
on that day only. The following registration fees apply to each individual. Children 
16 years of age and under will be given complimentary trade show passes at 
the convention and will be admitted to the program rooms ONLY on a space 
available basis. In the event that there is not enough seating for 'paid registrants,' 
children occupying seats will be asked to relinquish their seats to the full-privilege 
attendee. Security will be instructed to escort children from the program rooms 
if they are creating a disturbance.

All-Convention Safari
Fee: $40 if postmarked by June 15, 1990,

$43 at convention.

The All-Convention Safari workshops require preregistration and additional 
fee (fee includes transportation and breakfast). You must register for the con 
vention before registering for the safari. Registration is limited first come, first 
served. Admission by ticket only. Limit one safari workshop per person Circle 
first, second, and third choice, should your first choice be filled. Safari workshop 
number matches workshop title listed on page 59,

H ands-O n Clinics
No charge.

These clinics require preregistration. You must advance register for the con­
vention before registering for these clinics. Registration is limited-first come, 
first served. Admission by ticket only. Limit one clinic per person. Circle first, 
second, and third choice, should your first choice be filled Clinic names and 
numbers match times listed on page 58.

W edding E xtravag an za
Fee: $20.

Advance registration by June 15 deadline is preferred. Additional fee required 
(includes reception). You must register for the convention before registering for 
the extravaganza. Registration is limited-first come, first served. Admission by 
ticket only.

Price if Price at
postmarked 
by June 15

convention

PP of A member
(1990 membership dues 
must be paid)

$110 $125

Photography student
(must present ID)

$55 $55

Nonmember $150 $165

New member $73 $88
(must submit membership application/dues 
with registration form.)

One-day registration
PP of A member
(1990 dues must be paid.)

$65 $65

Nonmember $75 $75

S p ecial Events F e e s
Price if Price at
postmarked 
by June 15

convention

ASP Banquet $42 $45
Awards Banquet $40 $43
APAC Luncheon $20 $23

On-site Registration Hours
Register on-site for the Las Vegas 90 convention.
Friday, July20................................................................... 4PM 8PM
Saturday, July 21 ................................................... 8AM-6PM
Sunday, July 22.............................................................  8AM-6PM
Monday, July 23.................................................................8AM-6PM
Tuesday, July 24................................................................ 8AM- 6PM
Wednesday, July 25.........................................................8AM-NOON

Early Bird W orkshops
Fee: $35 if postmarked by June 15, 1990:

$38 at convention.
Workshops require preregistration and additional fee (fee includes coffee and 

rolls). You must register for the convention before registering for these workshops. 
Registration is limited-first come, first served. Admission by ticket only. Limit 
one workshop per day. Circle first, second, and third choice for each day, should 
your first choice be filled. Workshop number matches workshop title and day 
listed on page 61.



A IR L IN E  R E S E R V A T IO N S

PPofA, together with United Airlines and Delta Airlines, has secured the lowest 
rates available for attendees traveling to the PPofA Las Vegas convention. Below 
are the special rates offered through both airlines:

United Airlines
Rales apply to travel from July 17, 1990, through July 28,1990. United offers 

5% off the lowest fare for which you are eligible. This includes the Ultra Saver 
fare and can mean discounts from 40% to 70% off regular coach fares. Or as 
an added bonus, if you do not meet restrictions on the various discounted fares, 
a 40% discount from the full coach fare will be offered with no minimum stay 
or advance purchase required.

To take advantage of this offer, you or your travel agent should call United’s 
toll-free number, 1 -800-521 -4041. This number is in operation seven days a week 
between 8 AM and It PM(EST), Use file number 0061) to obtain the reduced rate.

United will mail tickets to your home or office, or you may purchase them 
from your travel agent, lust be sure you or your travel agent make reservations 
through United's Convention Desk- the only way this special PP of A fare is 
available.

Delta Airlines
Rates apply to round-trip departures to Las Vegas from July 10,1990, through 

July 30, 1990. Delta Airlines, in cooperation with PP of A, is offering an addi­
tional 5% bonus off Delta-published roundtrip fares, within the United States 
and San Juan, providing all rules and conditions of the airfares are met. If special 
fares do not coincide with your travel dates, a 40% savings will be offered off 
Delta's unrestricted roundtrip coach rates. (Canadian-originating attendees will 
receive a 35% savings.) Seven days advance reservations and ticketing will be 
required.

For reservations and information, you or your travel agent must call Delta, 
toll free at 1-800-241-6760 (continental U.S.). This number is in operation every 
day from 8:30 AM to 8 PM (EST). Refer to file number E0338 to obtain the reduc­
ed rate. Reservations may require advance ticketing and certain restrictions may 
apply. Markets vary.

Win F ree T ick ets!
United Airlines and Delta Airlines will each hold a drawing for two free round­

trip coach tickets from the names of convention attendees who purchased a ticket 
through PP of A’s convention file numbers.

CAR R E N TA L
PPofA has secured the most economical rates available on car rentals for 

PP of A convention attendees. Allstate Car Rental, Las Vegas, offers rates up to 
30% less than major competitors. To receive these special rates, mention that 
you are an attendee of the Professional Photographers of America convention 
when calling to make your reservations: 1-800-634-6186 or 702-736-6147. Allstate 
Car Rental offices are located at McCarran International Airport and at several 
convenient Strip locations.

A lls tate  Discount Convention Rates
Regularly Convention

Economy $27.95 $22.95
Intermediate $32.95 $24.95
Standard $37.95 $27.95
Station Wagon $42.00 $34.95

H O TE L A C C O M M O D A T IO N S  Reservation Deadline: June 20,1990

For the convenience of Las Vegas ’90 participants, a limited number of rooms 
at special convention rates have been set aside at two prime hotels near the Las 
Vegas Convention Center.

To guarantee accommodations at either of these hotels at special convention 
rates, reservation requests must be received by the individual hotel no later than 
lune 20,1990. A housing card must be filled out and sent to the respective hotel. 
Telephone reservations will not be accepted until after the |une 20 deadline date, 
and then only on a first-come, first-served basis. Assignments will be made in 
the order received.

Housing cards from the Hilton and Riviera will be sent to you after we have 
received your convention registration form and payment. These cards are to be 
filled out and mailed, as soon as possible, to the hotel of your choice. Remember, 
the sooner you get this card to the hotel, the better your chance of getting the 
reservation of your choice. Once the hotel has received your housing card, they 
will mail a confirmation to you and may request a deposit in the amount of your 
first night's stay.

Additional housing cards can be obtained by calling the Convention Depart­
ment at PP of A headquarters, 708-299-8161.

Bring the kids! Hilton features youth hotel
To make it easier for members with children to attend the annual conven­

tion, PP of A selects sites offering amenities such as the youth hotel featured 
at the Las Vegas Hilton, host hotel for the 1990 Annual Convention.

The Hilton's youth hotel-offering both daytime and nighttime care for children 
and teens-lets adults fully take advantage of all PP of A convention programm­
ing. as well as the fun and festivities of Las Vegas. Children are provided plenty 
of activity and are able to enjoy their 'vacation' as well.

And if you're planning a late night out-or an early morning seminar-your 
children or teens can stay in the youth hotel's separate dormitories for girls and 
boys. Plus, the youth hotel offers a staff-supervised snack bar.

The youth hotel is limited to children ages three to 18. For younger children, 
the hotel makes available a babysitting service for the parents' hotel quarters. 
A registered, qualified babysitter cares for the tots right in your room.

Youth hotel fees are nominal and include all instruction, supervision, and ac­
tivities. Fees may be included on the parent's overall hotel bill. The youth hotel 
is open to children whose parents are guests of the Las Vegas Hilton or Flam­
ingo Hilton only.

Las V egas  H o te ls  O tte r ing  Spec ia l R ates  to A tten d ees

The hotels listed here have reserved a limited 
number of rooms specifically for the PP of A 
convention. Hotel numbers refer to their location 
in relation to the Las Vegas Convention Center.

1. Las Vegas Hilton 2. Riviera Hotel & Casino
Iconvention headquarters) Singlefdouble................S55

Single/Double $73 Petite Suite ...............$125
1- Bedroom Suite ...$175
2- Bedroom Suite S225
1- Bedroom Penthouse $350
2- Bedroom Penthouse $450



LAS VEGAS ’90 ADVANCE REGISTRATION FORM

Advance Registration Deadline: June 15, 1990

Complete one form for each registrant:
M ake photocopies o f  this form  to  register 
each add itiona l attendee.

Return this form w ith the appropriate amount to:

PPA Publications & Events, Inc.
P.O. Box 72144 • Chicago, IL 60678-2144 

708-299-8161 / FAX 708-299-2685
(Fax number for credit card payment only.)

Payment Method
Check enclosed (Make checks payable to PPA Publications & Events, Inc.)

Total Convention Registration Fees 

Type Am ount

□  VISA □  MasterCard □  Am erican Express 1. Registration 2-51-3300 $ .

Account No. 2. W orkshops 2-07-3180 $ _____

Fxp. Date 3. Convention  Safari 2-14-3200 $_____

Signature
4. W edd ing

Extravaganza 2-08-3202

5. Special Events 2-51-3210

Total Fees

For office use on ly

$

Today's Date $

$ _____

Date: _

1. P R IN T  O R  T Y P E  A L L  IN F O R M A T IO N .  Leave space between words. Abbreviate when necessary.

□  Check here if this is your first convention.

2. R E G IS T R A T IO N .  Please check registration category and circle registration fee.

C  A  PP of A  member $110 ea.

G B Student $ 55 ea.

L  C  Nonm em ber $150 ea.

G  L New  M em ber $ 73 ea.

C G  PP of A  member $ 65 ea.

(one day only)

Nonm em ber $ 75 ea.

(one day only)

TOTAL REGISTRATION FEES: $ ___________________
(Enter here and on Line t in grand total convention fees box above.)

One-day registration only
Check day you wish to attend 
(Categories C and I only)
C  Saturday, July 21 

C  Sunday, July 22 

;D  M onday, July 23 

□  Tuesday, July 24 

C  W ednesday, July 25



3. C LASS IF IC  A T IO  N . Please check one In each category that best describes your specialty and prim ary  jo b  function.

Photographic specialty
( . M  W edd ing studio 

N Portrait studio 

[ . O  Com m ercia l studio 

C  P Industrial 

L: Q  Specialists 

□  Electronic imaging

Primary job function
□  R Studio owner/manager 

S Studio lab technician

□  T Studio photographer

□  V  In-plant photo depart­

ment lab technician

□  X Manufacturer of photo

equipm ent & supplies

C Y D istributor of photo 

equipment/supplies/ 

services

C Z  O ther ____________

4. W O R K S H O P S ,  C L IN IC S  A N D  S A F A R I .  Please circle your selections.

Early Bird Workshops tLimit one workshop per day. Circle 1st. 2nd. and 3rd choice lor each day.)
W-1 1 2 3 Mon. W-13 1 2 3 Tues. W-25 t 2 3
W-2 1 2 3 con't. W-14 1 2 3 con't. W-26 1 2 3
W-3 1 2 3 W-15 1 2 3 W-27 1 2 3
W-4 1 2 3 W-16 1 2 3 W-34 1 2 3
W-5 1 2 3 W-17 1 2 3 Wed. W-28 1 2 3
W-b 1 2 3 Tues. W-18 1 2 3 W-29 1 2 3
W-7 1 2 3 W-J9 1 2 3 W-30 1 2 3
W-8 1 2 3 W-20 1 2 3 W-31 1 2 3
W-9 1 2 3 W-21 1 2 3 W-32 1 2 3
VV-10 1 2 3 W-22 I 2 3 W-33 1 2 3
W-11 1 2 3 W-23 1 2 3
W-12 1 2 3 W-24 1 2 3

TOTAL WORKSHOP FEE:
Q uantity_________________ @$35 each = $______

lEnter here and on Line 2 in grand total convention fees box.)

All-Convention Safari. (L im it one  safari w orkshop  per person. 

D o  not register to r these safaris i f  you are a ttend ing  an Early B ird  

W orkshop  on  the same day.)

All-Convention Safari (Monday morning)

S-1 1 2 3 S-7 1 2 3
S-2 1 2 3 S-8 1 2 3
S-3 1 2 3 S-9 1 2 3 TOTAL SAFARI FEE:
S-4 1 2 3 S-10 1 2 3 Quantity @$40 each = $
S-5 1 2 3 S-1 1 1 2 3 fEnter here and on Line 3 in grand total convention fees box.)
S-b 1 2 3 Limit one safari workshop per person.

Wedding Extravaganza (Monday evening)

S-12

Hands-On Clinics (Saturday) —select only one (no charge.) 

H-1 1 2  3
H-2 1 2  3
H-3 12  3
H-4 1 2  3
H-S 12  3

TOTAL WEDDING FEE:
Q uantity_________________ @$20 each = $______

(Enter here and on Line 4 in grand total convention fees box.) 
Limit one safari workshop per person.

5. S P E C IA L  E V E N TS .
Quantity

1. ASP Banquet __________

2. Awards Banquet _______
3. APAG Luncheon _______

Please circle your selections. 
Total

@$42 ea. _______
@$40 ea _______
@$20 ea. _______

TOTAL SPECIAL EVENTS FEE: $ ______________
/Enter here and on Line 5 m grand total convention iees box.)

66 / p r o f e s s io n a l  p h o t o g r a p h e r  / a p r il  1990



Spectacular 1990international convention
♦

PP of A sponsors paramount gathering
The 99th PP of A International Convention, Ju ly 20-25, in 
Las Vegas, features a program-packed series of educa­
tional seminars on the latest creative photographic tech­
niques, successful business ideas, and the latest mar­
keting applications, by scores of photographic experts.

The 1990 PP  of A Trade Show presents the most ad­
vanced products and equipment of the new decade, 
featuring a large array of photo industry manufacturers 
and state-of-the-art photographic gear.

This five-day event unites more than 6,000 photog­
raphers from around the world who come to hone their 
advertising/commercial, industrial, portrait, and wedding 
photography skills, as well as learn new electronic 
image-making and creative photo enhancement tech­
niques. The convention programs, workshops, print dis­
plays, and Trade Show activities are educationally 
challenging to craftsmen who strive to improve their 
technical and business skills.
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Special programs
Theatre-in-the-Round—Concentrated, half- 
hour programs on Monday and Tuesday after­
noons give trade show shoppers a fast-paced 
lesson on wedding, senior, and portrait pho­
tography. Each day, two different speakers pre­
sent their individual programs in an innovative 
theatre-in the-round, held in the center of the 
trade show floor.

Commercial/lndustrial Open—On Satur­
day, nine instructors each present 20-minute 
briefings on various commercial/industrial 
topics, followed by a 10-minute question/ 
answer period. Each session is repeated four 
times, so you can attend several.

Sperialist Open—This 2 1/2 hour, Wednes 
day-morning forum features shirtsleeve dem­
onstrations on retouching, print enhancement, 
and restoration by six leading photographic ar­
tisans and retouchers.

Wedding Shootout—A distinguished panel 
ot six wedding photographers delivers con­
densed. 30-minute rounds on specialized 
areas of wedding photography. Topics for this 
Wednesday-afternoon wedding symposium 
include marketing, client psychology, addi­
tional sales, photographing the groom, and 
networking.

Opening Ceremony—Kick off the conven­
tion on Sunday with a keynote address and 
ribbon-cutting ceremony.

Early Bird Workshops—(Additional fee re 
quirt'd.) Take a break from the lecture scene 
and actually practice what you're learning at 
these popular, on-location workshops held Sun­
day. Monday, Tuesday, and Wednesday morn­

ings. Choose from 34 workshops and work side- 
by-side with the experts who teach them.

All-Convention Safari—(Additional fee re­
quired.) Take a Monday-morning bus trip 
through Bonnie Springs Old Nevada in scenic 
Red Rock Canyon. The photographic field trip 
features spectacular historic sights and natural 
wonders, with 11 individualized, hands-on 
sessions.

Hands-On Clinics—(No charge.) On Satur­
day, technical and equipment demonstrations 
by five leading photographic manufacturers' 
representatives give industrial/advertising/com- 
mercial photographers timesaving and profit­
able tips to help produce outstanding photog­
raphy for corporate assignments. Products and 
techniques demonstrated include lighting, 
view cameras, instant imaging, archival resto­
ration, and 35mm photography.

Friday, July 20
9 AM— 4:30 PM Winona Off-Campus Sem­

inar—How to Be a Photographic In­
structor, Me/ M a r lin ,  Tulsa, O K  Through 
the use of visuals and graphic presenta­
tions, this photographic educator will in­
troduce ways to improve your teaching 
and presentation skills in this intensive 
day-long seminar. To register, contact: 
Winona International School of Profes­
sional Photography, 350 North Wolf 
Road, Mount Prospect, IL 60045; 708- 
298-6770.

8 PM Early Bird Party. Early arrivals should 
stop by this welcoming party and meet 
friends and colleagues.

Hands-On Clinics
These Saturday programs. Irom 8 A M - 
10 a m , feature photo manufacturers' rep­
resentatives presenting straight-from-the 
horse's-mouth advice There is no addi­
tional charge for the Hands-On Clinics, 
however, preregistration along with ad­
vance convention registration is required 
Attendance is limited and clinics are avail­
able on a first come, first-served basis 
Only one clinic per convention registrant 

To register, mark the clinics you wish 
to attend on (he registration form accord­
ing to the corresponding clinic letter listed 
here PP of A will not make reservations 
tor those who preregister for the clinics 
but do not advance register for the 
convention

H-1 F.J. Westcott Clinic: Quality of 
Light J a m e s  S c h m e lz e r .  F J  W e s tc o t t .  
D e t r o i t .  M l Review equipment and tech­
niques that take full advantage of light, 
both m the studio and on location

H-2 Calumet Photographic Clinic: In- 
Camera Masking J a m e s  A  M c D o n a ld  
M  P h o to g  C r C a lu m e t P h o to g ra p h ic . B e n  
s e n v i l le  IL  Learn simple, profit-making

techniques that create special effects with 
a view camera, and expand creative cap­
abilities and view camera versatility with 
innovative devices demonstrated in this 
clin ic—plus some old tricks.

H-3 Polaroid Clinic: What’s New in In­
stant Imaging L e e  A n d re . C r P h o to g  
A n d r e  P h o to g ra p h y ,  O r le a n s .  M A  Dis­
cover new products that will impact on to­
day’s working photographer and photog­
raphy in general.

H-4 Filmlife Clinic: Archival Restora­
tion of Old Photographs and Motion
Pictures, M a rv in  B e rn a rd . F ilm life , M o o n  
a c h ie .  N J . Learn about an innovative ser­
vice that rejuvenates, protects, and pre­
serves motion pictures and videotape, 
and uncover proper storage, environment, 
and maintenance techniques for these 
two mediums

H-5 Nikon Clinic: 35MM Close-Up 
Techniques B o b  C a r ru th e rs . B i l l  P e k a la :  
N ik o n , G a rd e n  C ity  N J . Explore various 
ways to achieve close-up and macro pho­
tographs with 35mm camera equipment.

Saturday, July 21
8 AM—10 AM Hands-On Clinics (see box)
10:30 AM—3:30 AM Commercial/lndustrial 

Open
Environmental Catalogs: Selling from 
Lifestyle, S te p h e n  C. Best, M .P h o to g .C r .,  
XXC ELL S tu d io s  In c . , Atlanta, GA. Learn 
new lighting techniques that enhance 
catalog product shots, discover some 
"tricks of the trade," and explore catalog 
production.

Architectural Photography. R ic k  L. A le x ­
a n d e r ,  M .P h o lo g .C r . ,  R ic k  A le x a n d e r  &  
A ssoc ia tes  In c .,  C h a r lo t te . N C . Learn fun­
damentals of architectural photography, 
including advantageous times for pho­
tographing interiors and exteriors, light­
ing, and lens, exposure and film format 
selection.
Combining Photography and Computer
Graphics, /. W. B u rk e y , B u rk e y  S tu d io s ,  
D a lla s . TX. Learn about necessary hard­
ware and explore computer technology 
which corrects, combines, and manipu­
lates photographs.

Photographing Man with His Machines.
C a rm e n  S c h e tt in o , M .P h o to g .C r .,  P h o to g ­
ra p h y  b y  C a rm e n  S c h e tt in o , Saraso ta , FL. 
Develop better lighting and technical sav­
vy for location shoots as this 30-year pho­
tography veteran transforms ordinary pho­
tographs into more attention-grabbing 
images.
Tips and Tricks for Location Assign­
ments. T o m  C a m p b e ll,  C r  P h o to g ., C a m p ­

b e l l  &  A sso c ia te s  In c . ,  M o o r p a r k ,  C A . 
Gather tips on lighting, filtration, camera 
angles, handling film, working with models, 
equipment failures, packing equipment, 
supervising assistants, and discover small, 
inexpensive gadgets that work quickly 
and effectively on location.
Lighting and Setup Techniques for the 
High-Tech Field, A lp h o n s e  M ic c ic h e ,  
M .P h o to g . ,  C PP, S a m u e l's  S tu d io  In c . ,  
M a y n a rd , M A . Through step-by-step slide 
demonstration, evaluate various methods 
for setting up high-tech products to pro­
duce high-quality images, and proper 
lighting for different types of products. 
Preparing AV Slides: Teaching Old Dogs 
New Tricks and New Dogs Old Tricks. 
W il l ia m  F. D a v is , B r o o k w o o d  M e d ic a l  
C e n te r ,  B irm in g h a m , A L . Learn to pre­
pare slides for audiovisual presentations 
using both old and new photographic 
techniques and special effects, emphasiz­
ing slide copying techniques, various 
films, and computer graphic slides. 
Portable Sweep for Small-Product Pho­
tography, R usse ll N . B re tt, M .P h o to g .C r .,  
D a n ie l  P. D u f fy  A sso c ia te s , Worcester, 
M A . Learn how to make a portable back­
ground for small-product photography, 
with a system that holds a variety of 
materials, on location.
Technical Photography: Wide-Angle to 
Atomic Level R ic h a rd  F lu t ie ,  D ig i ta l  
E q u ip m e n t C o rp o ra t io n , N o r th b o ro ,  M A . 
Learn more about micro and macro op-

58 / PROFESSIONAL PHOTOGRAPHER / APRIL 1990



All-Convention 'Old Nevada' Safari
Bonnie Springs Old Nevada, a scenic, old 
Western trading post town 30 minutes 
outside of Las Vegas, is the site of the All- 
Convention Safari. These hands-on pho­
tographic excursions require preregistra­
tion and an additional fee. You must regis­
ter for the convention to attend these 
safari programs which begin early morn­
ing on July 23rd. Registration is on a first- 
come, first-served basis. See page 53 to 
register for these safari workshops. Use 
the number preceding the workshop title 
when you register.

S-1 Natural Light, Naturally J e r r y  P o  
k o rn y .  M  P h o to g . .C r . .  C P P . J .L  P o k o rn y  
P h o to g ra p h y ,  D r e x e l  H il l ,  P A . Learn to 
control natural light easily and effectively.

S-2 Designing Family Portraits for 
Larger Prints and Larger Orders, D o n  
B y rn e , M  P h o lo g .C r ..  C PP, B y r n e  P h o to g  
ra p h y , K a n k a k e e , IL . Discover what to do 
before, during, and after a family portrait 
shoot to ensure better sales.

S-3 No Frustration on Location P a lly  
G e is l,  M  P h o to g  J e n s e n  P h o to g ra p h y .  
K e a rn e y . N E . Simplify location portraiture 
with background, lighting, and composition

S-4 Photographing Children and Lov­
ing It, L o r i  R o s e . M  P h o to g  . L o r i  R o s e  
P h o to g ra p h y , C a m p b e ll,  C A  Master skills 
that help with child photography and 
create more favorable portraits

S-5 One-Light Photography on Loca­
tion, S te v e  A b b o tt. M .P h o to g . A b b o t t  S tu  
d lo , York, NE. Successfully mix natural and

available tungsten light with one portable 
strobe using umbrellas and bounce lights.

S-6 Love Portraits on Location, S te p h  
e n  R u d d , M .P h o to g ..  A d a m  &  E v e  P h o to g ­

ra p h e rs , T o ro n to , O n ta r io . C a n a d a . Devel­
op marketing and technical skills that in­
crease sales to dating, engaged, or mar­
ried couples.

S-7 On-Location Seniors: Emphasis 
on Color Harmony and Design C m d y  
H o t !m a n ,  M  P h o to g . ,  C P P , M a c  M c G o o n  
S tu d io  a n d  V id e o  In c ., H a s t in g s , M N  Seek 
out exciting design and color combination 
on location with high school seniors

S-8 Mastering the Art of Environment­
al Portraiture, S a m  Y o u n g . M  P h o to g  
C r . S a m  Y o u n g  S tu d io s , S a c ra m e n to , C A  
Absorb technical information for correct 
lighting, perspectives, and filters in en 
vironmental settings.

S-9 Using Available Light for Glamour 
Portraits on Location H e le n  T. B o u rs ie r , 
CPP, B o u rs ie r  P h o to g ra fth y . F a lm o u th . M A  
Find and use available light on location 
to create glamorous and romantic por 
traits of women

S-10 Interpretations by Don Blair
D o n  B la ir .  M .P h o to g  C r.. C P P , D o n  B la i r  
P o rtra its . M u rra y . UT. Create unique studio 
and environmental portraiture with tips 
from fhis celebrated photography veteran

S-11 Little Kids, Big Profits E m ile  
N a v a r re ,  E m ile  N a v a r r e  P h o to g ra p h y .  
M e n d e v i l le ,  L A  Increase child photogra­
phy profits with exciting marketing and 
technical ideas.

tical photography, the transmission and 
scanning of electron microscopy for high- 
tech application, and how photographic 
and analytical equipment solved high- 
tech problems at Digital Equipment 
Corporation.

1 PM—2:30 PM Video for the Legal Profes­
sion, Don P a tte rs o n , C r. P h o to g . , CPP, 
M e tro  C iv i l  E v id e n ce , C a m p  S prings , M D .  
Discern uses for electronic imaging in the 
legal field, including video depositions. 
Determine what type of equipment to 
purchase, and become better acquainted 
with attorney needs.
Back to Large-Format Black-and-White 
Portraits and Landscapes, la c k  H o lo w i t i ,  
M .P h o to g .C r . ,  H o lo w i lz  P h o to g ra p h y ,  
S pring fie ld , M A . Learn about a zone system 
for exposing and developing black-and- 
white film, creative lighting practices, and 
mounting and framing techniques for fine- 
art presentations of finished products.

3 PM—4:30 PM Executive Portraiture on 
Location, V an F ra z ie r , M .P h o to g .C r . ,  
C P P , P am  F ra z ie r , C r .P h o to g . ,  C P P ; P o r­
tra its  b y  H o m e r  &  V a n , Las Vegas, N V . 
Learn the how-tos of location executive 
portraiture—how to find and sell the ex­
ecutive market, select descriptive loca­
tions, light for dramatic effect, and effec­
tively use equipment, films, and filters.

3:30 PM —5 PM Commercial Photography: 
The Large and Small of It, B a rry  F in la y , 
M .P h o to g .C r .,  C h a rle s  F in la y , M .P h o to g . 
C r .,  C P P ; G e ra ld 's  S tu d io /C a m e ra  S h o p  
In c .,  A s h la n d , O H .  Compare techniques 
necessary for photographing large ob­
jects and small items, both on location 
and in the studio, and learn how to pho­
tograph tabletop products with minimum 
equipment, construction, and lighting. 
Medical Biological/Gross Specimen, 
K e ith  Bullis. Program description to follow,

5:30 PM—7 PM All-Convention Program 
People Photography, Cary B e rn s te in ,  
C a ry  B e rn s te in  P ro d u c t io n s , C u lv e r  C ity , 
C A . Internationally acclaimed advertising 
illustrator and celebrity photographer 
Gary Bernstein shares his favorite images 
produced over the past 20 years, featur­
ing photographs of top political figures 
and television and movie stars, including 
Ronald and Nancy Reagan. Johnny Car- 
son, Elizabeth Taylor, Joan Collins, Rock 
Hudson, Natalie Word, and many others. 
Bernstein's fashion layouts and commer­
cial photographs have appeared in every 
major magazine, including V ogue. G e n tle ­
m e n 's  Q u a r te r ly , and P la y b o y . F-tis com­
mercial client list ranges from Revlon and 
ABC Television to Ford and Bill Blass. 
Author of several photography books and 
educational videotapes, he is a columnist 
for P ro fe s s io n a l P h o to g ra p h e r  magazine.

Sunday, July 22
9 AM—10:45 AM Opening Ceremony

Capture a Smile. Sponsored by Eastman 
Kodak, this breathtaking 10-minute, 12- 
projector multi-image slide program takes 
viewers through the life cycle, from new­

borns to teens to adults, and through the 
stages of life and relationships. The pro­
gram, regularly featured at Walt Disney 
World EPCOT Center, recently received 
the Gold Award from the Association for 
Multi-Images.
NASA Program. Learn more about the 
NASA program—and how it applies pho­
tography in space—in this informative 
session presented by a NASA astronaut.

10:45 A M—11 AM Ribbon-Cutting Cere­
mony. Immediately following the East 
man Kodak and NASA programs, stay on 
hand for the ribbon-cutting ceremony, 
officially opening the PP of A trade show. 
Trade show hours are 11 AM to 6 PM, 
Sunday, Monday, and Tuesday.

11 A M — b  PM Trade Show
1 PM — 2:30 PM Using the Right Light on Lo­

cation. F ra n k  " B u c k  "  M i l le r ,  B u c k  M i l le r  
P h o to g ra p h y , M i lw a u k e e ,  W l. Find out 
how to use a maximum of two lights on 
location, with proper filters and a tripod 
to solve any location problem, and the 
"no down time”  procedure. (Program 

continues 3 PM—4:30 PM.)
2 PM —3:30 PM A Damaged Photograph—

What to Do, G ra n t B e rn h a rd t R o m e r, In ­
te r n a t io n a l M u s e u m  o f  P h o to g ra p h y ,  
G e o rg e  E a s tm a n  H o u s e , R o c h e s te r , N Y .

Discuss the most common photographic 
restoration problems and proper ap­
proaches for dealing with deteriorating 
or damaged originals Also attain infor­
mative help and service sources.

2:30 PM — 4 PM Bar and Bat Mitzvah Proto­
col...Even for Non-Jewish Photogra­
phers, T o m  K r ie g e r, M . P h o to g  C r .. CPP, 
S tu d io  O n e  P h o to g ra p h y , O m a h a , N E . 
Determine the who, what, when, where, 
why, and how of photographing bar and 
bat mitzvahs successfully.
A New Spirit in Contemporary Senior 
Photography. R a lp h  R o m a g u e ra , M  
P h o lo g .C r .,  C PP, R a lp h  R o m a g u e ra  P h o ­
to g ra p h y , La P lace, LA. Become acquaint­
ed with the latest trends in high school 
senior photography, from creative pos­
ing to new fashions, Plus, learn marketing 
tips that attract new customers and in­
crease sales.
Electronic Visions, B a rb a ra  H a le y , C o r  
p o ra te  M e d ia  C o n c e p ts , D a llas , TX. Make 
the transition to moving images by under­
standing (tie uses of video in business and 
industry and learn how to determine cli­
ent and audience needs.

3 PM — 4:30 PM Using the Right Light on Lo­
cation. f r a n k  " B u c k "  M i l le r ,  B u ck  M i l le r  
P h o to g ra p h y . M i lw a u k e e ,  W l. Program
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AllConvention s/x'aker Cary Bernstein presents 
impressive < el eh r tty images

continued  irom t PM — 2:30 PM session.
4 PM — 5:30 PM W h a t It Takes to Be a Videot

Cecil Smith. Consulting Engineer, Rich 
ardson, IX. Establish a checklist of video 
and audio hardware required to achieve 
high-quality television picture and sound 
Leant who needs what, when, and why.

7 PM — 8:30 PM All-Convention Program  
Tragedy to Triumph Phillip Butler. Ph D., 
Monterey. CA. Dr. Phillip Butler experi­
enced tragedy as a prisoner of war in 
Vietnam lor eight years. More important­
ly, he survived to tell how he and other 
POVVs turned their experience into tri­
umph. In actuality, humor and optimism 
were essential for their survival Dr But 
ler relates his exciting and harrowing ex­
periences. laced with numerous exam 
pies of ROW humor and optimism. This 
positive, uplifting speaker brings you his 
secrets for success in life and helps au­
dience members realize their potential.

It) PM — 12:30 AM President's Party/Parade 
of Stars. Introduce yourself to the 1900 
PP of A President Warren E Motts, and 
his wife, Daisy, at this festive celebration 
held in their honor.

Monday, July 23
5:30 AM— 8:45 AM All Convention Safari (see 

box)
8 AM— 9 AM Print Exhibition
9 AM— 10:30 AM An Australian’s View of Print

Enhancem ent and Restoration \illy 
Cm vell. Sally C o w e ll Photograph ic 
Retouch and Restoration. Bomaderry, 
Australia. Learn color print enhancement, 
airbrush, hand tinting tips and how 
geneology bonds with restoration work. 
Also view restoration slides with ex 
amples of copying accomplished w ithout 
specialized equipment.
W edd ings: Style and Design Don Em 
merich , M.Photog.Cr., Emmerich Photog­
raphy A Camera 5 Inc . Denver. CO . Pro­
fessional Photographer technical editor 
shows how to blend portrait business 
with commercial photography w ith his 
own examples, ranging from weddings 
to simplistic every day assignments, in-

D r Ph illip  Butler shares P O W  survival tactics 
during his All-Convention program.

eluding marketing, promotions, and pric­
ing practices.
E lectron ic Flash Princip les and Action 
Applications, A nd rew  Davidhazy, R o ­
chester Institute o i  Technology. Rochester, 
N Y  Master a better understanding of the 
limiting factors in electronic flash operation 
and design and how to approach high­
speed photography with more control.
Creating Portraits that Tell a M eaningful 
Story Dennis Cloutier. M .Photog.C r , 
CPP, Studio One. Southhridge, MA. Con­
sultations can originate ideas that tell a 
true-life story of your subject. In this 
seminar, you II research the fine art of 
consultation, as well as how to select 
props, clothing, and location.
Space Photography: A U n iq ue  V iew  of 
the Third Planet R ichard VV. Under- 
wood. Space Panoramas, Houston, TX. 
Learn the value of space photography. 
The large-format photos presented in this 
program show the effects society has had 
on the earth in the past 30 years, and 
how they can help save it.

10:45 AM— 12:15 PM M arketing Panel
Moderator: Victoria Mai, Cr.Photog., Art 
Leather Manufacturing Company, N ew  
York, NY. Panelists: Ann Monteith, M . 
PhotogCr., Monteith s Country-house Stu­
dio. Annville, PA: C ary  A llen Strain, M  
PhotogCr.. CPP. Cary Strain Photography, 
Conway , AR: M o n te  Zucker, M .Photog. 
Cr.. CPP. Monte Studio Ltd., Silver Spring. 
M D : Donna Remhold and Terry Reinbold, 
M  Photog Cr.. The Remhold Gallery'. Ana­
heim. C A  Charles Plant. Americus, CA, 
and Eselyn Lageman, Cr.Photog. St Louis. 
MO. By popuktr demand, this lively round­
table discusses marketing, sales, and busi­
ness topics, answers questions, and shares 
successful promotion ideas.
M anag ing  In-House C reative D epart­
ments Helen O allella O rlando Regional 
M edical Center. O rlando. FL Determine 
how to justify department respon­
sibilities acquire an effective slaff/depart- 
ment reporting system, and learn about 
internal support systems and project 
documentation for corporations. 
Creating Vour O w n  Destiny. Selina O p  
(>onheim. West Roxbury. MA. Learn how 
to identify and define visual integrity, tar­

get and research potential clients, create 
a distinctive portfolio, and commit to a 
well-balanced advertising program. 
W edd ings...M ak ing  M oney and Having  
Fun. Doug Box, Cr Photog., CPP , and 
D onna Box; Doug Box Photography. 
Brenham, TX. Learn the Boxes' techni­
ques for systemizing, organizing, and 
scheduling time. Also, discover how to 
use impulse packaging for greater pro­
fits and lower lab costs.
Electronic Retouch ing  M urphy Curgan- 
us. Southeastern Sight & Sound, Raleigh, 
N C. Observe electronic retouching cor­
rections that enhance moles, blemishes, 
shape and color of eyes, catch lights, 
cosmetic changes, jewelry additions, cloth­
ing color, and background changes.

10:45 AM— 12:15 PM Harrow  Photolabs: H ow  
to Run a Photo Business, lohn Rose, H ar­
row  Photolabs, Harrow , Middlesex, Eng­
land Understand the operations of this 
top-rated European photo lab. Learn to use 
creative photography to make subjects into 
exciting images, and gain insight into the 
future of professional imagemaking.

11 AM — 6 PM Trade Show
1:30 AM— 2 PM Theatre-in-the-Round—  

Engagement Love Story, Kent Smith, M. 
Photog.Cr., Kent Smith Photography, 
Pickerington, O H . Discover how to in­
crease sales through dramatic posing, 
controlling light, and composition. Also 
learn how to work with couples for suc­
cessful environmental portraits.

3 PM— 3:30 PM Impact Through Photography, 
Morris Grover, M.Pholog.Cr., CPP. Grover 
Photography. Salt Lake City, UT. Learn 
how to make an impact with photography 
by using effective methods for selling your­
self and your images more effectively.

7 PM— 8:30 PM PEC  Print Critique, Duncan 
M acN ab , M .Photog.Cr., M acN ab  Enter­
prises, Boseman, MT. Duncan MacNab 
moderates a panel of 1990 print jurors, 
demonstrating how cropping, composi­
tion, and printing produces higher scores 
in the PPof A annual print competition.

7 PM — 10 PM W edd in g  Extravaganza
Attend a mock wedding, complete with 
bridal party, ceremony, and reception: 
study how lohn and Mary Beavers, Mon­
te Zucker, and David Ziser capture the 
day's events—followed by discussion peri­
od. Charge: $20. Advance registration.

8 PM — M IDNIGHT A SP  Banquet. Am erican
Society of Photographers hosts a gala af­
fair of dining and entertainment. Prereg­
istration and additional fee required.

10:30 PM— MIDNIGHT W in o na  Alumni Recep­
tion. Visit with fellow Winona alumni, 
compare notes accomplishments and re­
new old acquaintances at this gathering.

Tuesday, July 24
8 AM— 9 PM Print Exhibition
9 AM— 10:30 AM I 'v e  Seen the Light. G ilbert

Cox, Cox Photography. Bishops, Stortlord, 
Hertsiordshire. England A portrait and 
wedding photographer from an English
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Early Bird Workshops
Early Bird W orkshops are scheduled from 
6:30 AM to 8 AM on Sunday. Monday. 
Tuesday, and W ednesday.

These sessions require preregistration 
and  an  additional lee  p er workshop (fee 
includes coffee and rolls). Se lect only one 
workshop per day. Do not register for a 
M onday Ea rly  Bird  W orkshop if you are 
registered for the All-Convention Safari. 
You  must register for the convention to 
attend these workshops. However, to guar­
antee the workshop(s) of your cho ice , we 
encourage you to register by the Ju n e  15 
advance registration date. P lease  indicate 
on the registration form the num bers co r­
responding to your workshop selections.

A ttendees must arrive  promptly at the 
m eeting site before 6:30 AM, as  each  in­
structor leaves according to schedule No 
refunds or substitutions will be granted for 
late arrivals. N O TE: All Ea rly  B ird  Work 
shop attendees a re  encouraged  to bring 
their cam eras

Sunday, Ju ly 22
W-1 Simple Advertising Photography 

on Locatioh Gib Ford  J r  M .Photog 
Cr., G il Fo rd  Photography Inc.. Ja c k s o n , 
M S. Estab lish  sim ple system s for a tta in ­
ing m ore advertising work on location.

W-2 Making the Shot Through Com­
position R ich  Voorhees. M  Photog.Cr 
C PP . Voorhees Studio Inc., Logansport. 
IN. U se  exciting backgrounds to their full 
advantage by employing composition and 
color to b a lance  the photograph

W-3 Creative Use of Filters X eno ­
phon Beake . M  P h o to g .C r, Xenophon A. 
Beake  Photographer. Wilbraham, MA Ex­
plore different lenses and their use 

W-4 Using and Choosing Instant Im­
aging Products, Lee  Andre. Cr.Photog.. 
Po laro id  Corporation. Cambridge. MA 
D iscover new  instant film and hardw are 
options to ach ieve  first-rate results.

W-5 Solving Industrial Assignments 
on Location. Frank Esposito. C r Pho 
log.. C PP . Norton Company. W orcester. 
MA. Add impact and interest to boring in­
dustrial assignm ents with im age-enhanc­
ing techniques, equipm ent, and lighting, 

W-6 The Magic Sevens of Family 
Portraiture Jo h n  Hartm an. Cr.Photog.. 
C PP . Contem porary Photography, S te v ­
ens Point. Wl. Learn seven w ays  to book, 
seven  posing ideas, and seven sa les tips.

W-7 Utilizing Vignette for Portraits 
w ith Impact. Dixie Laval. M  Photog.Cr., 
L a va l Photographic Serv ices, Raytown, 
MO. C reate  high-key vignettes for portrait 
sub iects from people to pets.

W-8 Making Money: The Soft Sell 
B ra d  Affolder, Cr Photog., CPP, Terry At 
folder. A ffolder Photography Inc , D e ­
catur. IN. Sim plify sa les  with effective  
studio decor, cam era , and presentation 

W-9 Photographing Dogs for Fun 
and Profit. Ken Ahlstrom. M.Photog., 
Harriet Ahlstrom. D an ie ls Studio of Pho 
tography. Hopkins. MN. C reate  e ffective  
pet portraiture, from m arketing to sa les  

W-10 Small Bag of Treats for Loca­
tion Lighting. Tom Krekow. M .Photog..

Studio  O ne Photography. Omaha. NE. 
U se  small lighting sources for all types of 
location shoots.

W-11 Photographing Outdoors with 
Subject and Camera, Sh irley G reen. 
M.Photog.Cr.. Apple Hills Country Studio. 
Binghamton, NY. Obtain breathtaking im ­
ages of children, wom en, fam ilies, and 
m en in the great outdoors.

Monday, Ju ly 23
W-12 Location Bridal Photography

D enn is W alston. M .Photog.Cr.. CPP . 
Studio o f Im pressions. Findlay, O H  How 
to find that specia l p lace  for location 
photography and tips on traditional three 
quarter-length bridal portraits on location

W-13 Elegant Brides and Grooms 
D oltie  Loupe. CPP , Loupe Photography 
and  Video Productions. N ew  Orleans. LA 
Learn to pose brides and groom s from 
head to toe to ach ieve  portraits that sell

W-14 That Extra Touch of Profit Jim  
Jernigan. M .Photog .C r. Jim Je rm g a n  Pho 
tography. Ocala. FL Add profits to portrait 
and com m ercial studios with tips gleaned 
at this workshop

W-15 Painting with Light for Drama­
tic  Night Effects Don Dickson, M  Pho 
log.. D on 's Photography Studio, P la in  
view, TX. C reate  a "d ay lig h t”  illusion 
while photographing cars, planes, people, 
and buildings— all at night.

W-16 The Bare Facts About View 
Cameras Frank Kristian. M  Photog Cr 
Kristian Studio Company, Montreal. Que 
bee. Canada Understand the movem ents 
of a view  cam era by applying the Scheim  
plug Principle.

W-17 Location Lighting for Video
Jo h n  C  Walters. Cr.Photog . Jo h n  Walt 
ers & Associates. Am elia. O H  Learn to 
use lighting both on and off cam era  in 
video situations that range from cand id  
to structured

Tuesday, Ju ly 24
W-18 Including the Groom in your 

Bridal Studies, Jim  Frieze. M .Photog 
Cr.. J im  Frieze Photography. Columbus. 
NE. C reate  better pre-wedding bridal por­
traits with proper posing and arrang ­
ing. ..and adding the groom.

W-19 How to Use Window Light When 
There is None Don Be rryessa . Cr Pho 
tog., CPP . Don Be rrye ssa  Photographic 
Craftsman. San Jose. CA Create an illusion 
of w indow light when none is ava ilab le

W-20 Financial Success from Wed­
ding Photography...Australian Style 
M ichael Warshall. CPP, M ichael W arshall 
Picturemaker. Melbourne. Australia. Work 
sm arter— not harder— by attracting the 
right clientele and satisfying their desires

W-21 Exceptional Photography at an 
Average Wedding, Keith Howe. C P P  
Photographic Im ages. North Platte. N E  
Ach ieve award-winning results under less- 
than-ideal conditions.

W-22 Controlling Light Naturally in 
Outdoor Portraiture B a rry  Rankin, 
M  Photog.Cr . Ba rry  Ran k in ’s Award Win

ning Portraiture, Saginaw . M l Distinguish 
betw een good and bad lighting, and learn 
to im prove poor light to a working level.

W-23 Child Photography: Making It 
Simple, Fast, Profitable, and Fun, John  
Blom , M  Photog.. Jo h n  L. B lom  Custom  
Photography Ltd.. Corona del Mar. CA. 
C rea te  a bag of tricks that in c reases  in­
teraction and ach ieves great expressions 

W-24 Portraiture: Introduction to Light­
ing Patterns and Ratios Charles G uer 
rero. Cr.Photog.. CPP. Guerrero Photograph 
ic  Group. Austin. TX Differentiate lighting 
techniques from " ra w "  light to double dif­
fusion and rations from high to low key 

W-25 Let’s Make “ Cents”  Out of 
Sales M erle Walker M  Photog Cr , Merle 
Walker Photographer. North Kansas City. 
M O  Discover ways to increase profits with 
promotional p ieces, personal appear 
ance. larger orders, and additional sa les  

W-26 Environmental Engagement Por­
traits: Seeing Light. Reflecting Feeling 
B e lly  Hath. M  Photog C r . CPP. Betty  Hath 
Photography, San  Jo se . CA C reate visual­
ly exciting couple portraits using available 
lighting and evident affection

W-27 Boudoir Portraiture of the '90s, 
Bruce Hudson Sue  Hudson; H udson 's 
Designer Portrait Images Renton. WA C re­
ate innovative, on site boudoir photos— not 
just a  fad. but a trend tha t's  here to s ta y 1

Wednesday, Ju ly  25
W-28 Planning for Profits Connie 

Behnke. Cr Photog . C M B  & A ssocia tes  
Oak Brook. IL D evelop  a year round 
advertising ca lendar lhat highlights all 
seasona l promotions

W-29 Open your Eyes and See the 
Light D avid  D a le  D avid  D ale  Phnhx; 
raphy Lincoln. N E M ake a statem ent 
through posing, lighting, exposure, con 
trol. art. and design.

W-30 Posing and Lighting for Effec­
tive Competition Prints Mark Allen. 
M  Photog Cr C P P  Mark I Photography. 
B a y  City. M l C rea te  im pact by using 
photo design and composition, as  well as 
three-dimensional lighting

W-31 The Most Rewarding Image... 
SFamily Portraitures Glenn Dree:,on, 
M  Photog Cr C PP . D reesen  Photogra 
phy. Hom ewood. IL M arket high quality 
fam ily groupings that sell wall portraits 

W-32 Marketing and Selling the Pres­
tige Portrait V tt M  Photog 
C r . Ann M onteilh  M  Photog C r , Mon 
teilh 's Countryhouse Studio. Annville, PA  
Develop a prestige portrait studio by iden 
tifymg and reaching the market, developing 
a unique style, and shaping studio image 

W-33 High Impact Senior Photogra­
phy D a n  Thornton, M  Photog . CPP . 
Thornton Photography, Godfrey. IL. Learn 
this photographer s innovative techniques 
for marketing, photographing, and selling 
to today s high school senior

W-34 Brides At First Light Dick 
Goodall M  P h o to g . Goodall Studios. 
Treeport. LA Learn how to e ffective ly  il­
lum inate the b ride 's  face , figure, and 
dress with outside ava ilab le  light
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market town shares the secrets of his 
photography business' success.
M alting  for M oney and Merits, Gregory 
Barckholtz, M P h o to g C r., Portraits by 
Gregg Saginaw. M l Increase sales and pro­
fessional image with custom matting tech­
niques in this program. Also learn how 
matting increases print scores and sales. 
Surviving  the W edd ing  lungle: A Safari 
to Fun and Profit Pau l Thompson, M  
Photog.. The Huntington House, H u n t­
ington beach, CA. Learn how to organize 
wedding days and find perfect environ­
mental backgrounds to use a four light­
ing systems that guarantees beautiful out­
door lighting.
M ultip le  Exposure and ligh ting  Tech­
niques Bryson Leidich. Bryson Leidich 
Photography. Harrisburg, PA Become ac­
quainted with multiple exposures, mix­
ed lighting, filtration, in-camera masking, 
and matte-box techniques that quickly 
solve studio and location exposure and 
lighting problems.
Industria l and Com m ercia l V ideo  Pro ­
duction Steve Graziano, Cr Photog. Ven- 
tech Corporation, last Longmearkm. M A  
Learn how to market and produce high- 
quality video productions for Fortune 500 
clients and the fundamentals of making 
presentations, distinguishing between video 
production levels, developing a concept, 
and producing the final production 
Doing a Little Bit Extra that Brings in a 
W ho le  Lot M ore Ion WoIt. CPP, Ion W olf 
Photography. Tucson, AZ. Discover how 
to make photo sessions fun and exciting.

10:45 AM— 12:15 PM Negatives: M icro  Re­
touching and Add ing C o lo r to Black- 
and-W hite bill W evenherg. WG Re­
touching. Green Bay W l. Take a closer 
look at negative retouching through ex­
amination of equipment and techniques. 
Leam the advantage's of micro retouching 
for small detail and how to add color to 
black-and-white negatives.
The V ideo  Revo lu tion: Stand U p  and 
Fight Monte Zucker. M  Photog C r . CPP, 
C lay blai kmore; M onte Studio. Silver 
Spring. M O . Simplify wedding video 
practices with tips from these two experts 
on booking, selling shooting, editing, 
and delivering the final product. 
W edd ings...F rom  A to Z. Tom Allen, 
M  Photog. Cr . Tom Allen Photography 
Inc . St Louis, M O  Through lecture and 
slide presentation, learn valuable adver­
tising, promotions, sales, posing, and de­
livery techniques.
Special Portraits, Special People: Ph o ­
tographing Babies, Ch ild ren , and Pa r­
ents VfanonVance M  Photog Cr . CPP. 
Marion's Studio of Photography , lackson. 
M l Discover proven child and family 
portrait techniques through slide pre­
sentations, lecture, and demonstration. 
Photographs at the Franklin Mint. Bryan 
Kallend, Franklin M int. Franklin Center. 
PA. Program description to follow.

11 AM — 6  PM Trade Show
1:30 PM — 2 PM I  he.ltre-in the R ound—

W edding Photographs: Selling and Pho­
tographing Com plete Coverage David

Underw ood, Karen Underw ood: D avid  
U nderw ood  Photography, Lilburn, CA. 
Absorb ideas that help presell complete 
wedding coverage and increase sales. 
Also, learn the basics of posing and light­
ing effects for sanctuary and church wed­
dings, and how to improve composition.

3 PM — 3:30 PM Theatre-in-the-Round—
Rock 'n  Roll Sen ior Photography, lim  
Bathurst. M P h o to g C r., CPP . lames Pho ­
tography Inc.. Spearfish, SD. Understand 
senior photography clients better by dis­
covering what they really want. Bathurst 
reveals his highly successful tips for pro 
moting, booking, and photographing 
high school senior portraits.

7 PM — MIDNIGHT Aw ards Banquet. The so 
cial event of the convention, this black- 
tie dinner and dance honors 1990 PP of 
A Degree recipients and distinguished 
guests. Additional fee required.

Wednesday, July 25
9 AM— 10:30 AM Fteirloom  Bridal Portraits 

for Increased Sales Gerald  Schlomer, 
M  Pho togC r.. Schlom er Photography. 
Sedalia. M O  Increase sales by photo­
graphing brides on location using basic 
lighting techniques and proper lenses.

9:30 AM— NOON Specialist O pen
Basic and Advanced Techniques for Neg­
ative Retouching Nancy I Staresina, CPPS 
Star Colour Retouchers. Valparaiso, IN. Cor­
rect photographic imperfections with neg­
ative retouching skills, from basic dye re­
touching to advanced use of micro lenses. 
Creating H igh-Quality Portraits w ith  
H igh-Quality A rtw ork  lane D  Byng. 
Sp Photog., Cahill Studio. R ice Lake. W l 
Study direct color correction and en­
hancement, and witness a demonstration 
of camouflaging techniques on raw and 
sprayed prints, using a variety of medi­
ums. with special emphasis on wet dyes. 
The Copy and Restoration Market, Den 
ms Clayton, Cr.Photog., CPP. Clayton Pho­
tography, Madison, W l. Discover ways to 
develop a marketing program to promote 
copy and restoration services, and review 
the basics of copy and restoration. 
Airbrush Techniques Simplified Ian For­
sythe. Ian Forsythe Invisible Artwork. 
Dearborn Heights, M l Broaden correc­
tive airbrushmg skills and review the 
basic steps for mixing paints, cutting 
masks, and using timesaving tools. 
En h an c in g  Ph o to g rap hs  w ith  O il 
LaVon Westfall. Sp Photog . Art Services 
for the Professional Photographer. Hous­
ton. TX. Discover how oil painting a 
black-and-white photograph can create 
an archival work of art.
Retouching E-6 Transparencies David  
Ward, Dave W ard  Studio, Rochester, NY. 
Review all aspects of retouching trans­
parencies, from bleaching and dying to 
frisketing and lacquering.

11:45 AM—  1 PM PEC  S lide  Show
Examine the winning wedding album en­
tries from the Photographic Exhibition 
Competition in slide format. Discover

how other wedding photographers as­
semble their photographic essays and 
review their techniques.

1 PM — 4:30 PM W E D D IN G  S H O O T O U T
1 PM — 1:30 PM The A rt o f Booking and Sell­

ing H igh-Incom e W edd ings Gary /en- 
toft. Crady-lentoft Photography, Seattle. 
W A. Learn professional sales techniques 
learned to create an enthusiastic buying 
attitude from wedding clients, and how 
to develop a professional sales environ­
ment and a follow-up system that en­
courages high-income patronage.

1:35 PM — 2:05 PM C lient Psychology. Eric 
N. Richards. Cr.Photog., CPP , D aw n A. 
Richards. C r.Photog.; O 'Neil-Richards 
Studio. Union City. GA. Understand the 
customer perspective when selecting a 
professional photographer, and use this 
psychology when presenting services.

2:10 PM— 2:40 PM M ake  a Few Gadgets, Save 
a Few  Dollars, lames Pitre, lames Pitre 
Photography, Houm a. LA. Construct spe­
cial effects filters, vignetters. and other 
special effects items from everyday, in­
expensive supplies and materials.

2:45 PM — 3:15 PM Spin-Off Sales from  W e d ­
dings w ith  Bo ud o ir and M other-Child  
Portraiture. Helen Boursier, CPP . Bour- 
sier Photography. Falmouth. MA. Dis­
cover marketing techniques, creative 
packaging, and sales methods for bou­
doir photography.

3:20 PM — 3:50 PM Creating  W a ll D eco r for 
Brida l Couples, Stephen Lagow. M .P h o - 
tog.Cr.. Lagow Portrait Designs, lop lin , 
M O  Consider marketing and creating 
images of a bridal couple that replace or 
add to a wedding album. Also, learn 
lighting techniques that enhance wall 
decor and increase sales.

4 PM — 4:30 PM Creating a H igh Pro file  
Through N etw o rk in g  A lv in Gee. M  
Photog.Cr.. A lvin Gee Photography Inc.. 
Houston. TX Discover how networking 
can help photography careers by ex­
hibiting prints in leading bridal salons, us­
ing bridal consultants, and creating last­
ing friendships in the wedding profession.

4:45 PM— 6 PM Dallas Party. Kick off the 1991 
PP of A Convention Texas-style with fun 
and festivities for all.

Thursday, July 26
10 AM— 4:30 PM W in o n a  Off-Cam pus Sem ­

inar— The Anatom y of a W ork in g  Stu­
dio, Dean Collins, M  Photog Cr . Lemon 
Grove, C A  A master of photography of­
fers a six-hour, fact-filled program on suc­
cessful studio operation. Collins combines 
graphic examples of stunning photograph­
ic imagery with tecnical explanations. 
Sponsored by the Eastman Kodak Com­
pany Professional Photography Division. 
Hasselblad and Sinar Bron. All seminar 
proceeds will be donated to Winona 
School Attendance is limited Additional 
fee required. To register, contact Winona 
International School of Professional Pho­
tography. 350 North Wolf Road. Mount 
Prospect, IL 60056: 708-298-6770. •
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T H E

E V O L U T I O N  
O F  A

H I G H E R  F O R M  
O  F

H A S S E L B L A D

Introducing the Hasselblad 
503CX.

From the beginning, 
we’ve built our cameras to 
timeless standards of 

quality. With a generous 
allowance for timely 
enhancements.

Evolutionary, rather 
than revolutionary, im­
provements.

The new Hasselblad 

503CX, for example, retains 
the versatility of the large, square format. The incredi­
bly crisp clarity of the images. And the rock-solid 
reliability of every component.

But we've added features even the world's best 
photographers can benefit from.

1. A dedicated flash system for automatic meter­
ing off the Fdm plane. So you get more precise 
exposure with portable flash. Whatever your subject, 
whatever your combination of lens, filter or extension 

tubes.
2. A brilliant new focusing screen with over 

seven million lens-like elements. So you can see your

subject in a whole new 
light. Through a finder 
image sharper and twice 

as bright as our previous 
standard screens.

3. A new light- 
absorbing coating on the 

inside of the camera. So 
you're assured of the 
cleanest and sharpest 
images possible, even 
under the most difficult 
lighting conditions.

And consider this: the new-born Hasselblad 

comes into a remarkable legacy of hundreds of incom­
parable accessories.

Each one as compatible with this camera as it is 

with Hasselblads made 30 years ago.
If your philosophy is to shoot for the best, 

something better has now evolved.
The Hasselblad 503CX, backed with a three year 

U.S. factory warranty, is available from your local 
franchised Hasselblad Dealer.

For further information, call 1 800 338-6477.
(In N.J., 201 227-7320.)

£
H A S S E L B L A D *

Victor Hasselblad. Inc.. 10 Madison Road. Fairfield. N.J. 07006

More info? Circle 40
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the best all-around product that meets 
the client's needs. However, I find that 
I use Ilford XP1 400 90 percent of the 
time, and traditional emulsions, the rest 
of the time," Buchman commented.

The chromogenic black-and-white 
film's ability to be developed by standard 
C-41 Process color negative lines was also 
a plus for Buchman in Charlotte, an area 
where custom black-and-white pro labs 
are few. "XP1's ease of processing with 
C-41 chemicals makes my life a little 
easier." he said.

Ilford offered a practical solution for 
photographers without ready access to 
black-and-white pro labs by introducing 
35mm Ilford XP1 in 1980. In 1982, the

I IduM' of Representatives, State Capitol. Raleigh. North Carolina a a- -hot with .nailable \ 
light b\ Tim Bu ihm an with a 4x5 5mar p  w cu  tamera. and Schneider t/H hOmm Super 
fens. Using Xf’ l 4(H) sheet film, raterI at l  I 100. the exposure was C M  at ‘HJ set ontl^
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Architecture preserved onIlford XP1 400
Chromogenic black-and-white sheet film simplifies exposure problems

B y  D o n  E m m e r i c h
M.Photog.Cr.

W hen the Historic Preservation 
Foundation of North Carolina 
selected architectural photogra­

pher Tim Buchman to embark on a year­
long project to photograph the notewor­
thy buildings of the state, he selected 4x5 
Ilford XP1 400 chromogenic sheet film, 
rather than traditional silver halide large- 
format films,

"The film's special tonal qualities made 
it perfect for the job," said Buchman, 
who is an associate at Rick Alexander & 
Associates, Charlotte, North Carolina. 
"Because of the demands of architectural 
photography, I used a Sinar p view cam­
era to take full advantage of swing and 
tilts for the subjects. Ilford XPI 400 sheet 
film was selected because of the film's 
overall softer and flatter contrast, plus its 
ability to render fine detail."

Buchman sees chromogenic black-and- 
white films as a useful and welcome alter­
native to conventional emulsions. "I 
don't necessarily select this film over a 
traditional silver-halide film. However, in 
this assignment, Ilford XPI 400 charac­
teristics fit the requirements better than 
conventional film since it offered an ex­
cellent tonal range for the project."

In this case, the XPI 400 emulsion ot­
tered the "look" that was the most attrac­
tive for the year-long photographic proj­
ect. "I don't switch back and forth be­
tween films on assignments. I try to select 
the best all-around product that meets 
the client's needs. However, I find that 
I use Ilford XPI 400 90 percent of the 
time, and traditional emulsions, the rest 
of the time," Buchman commented.

The chromogenic black-and-white 
film's ability to be developed by standard 
C-41 Process color negative lines was also 
a plus for Buchman in Charlotte, an area 
where custom black-and-white pro labs 
are tewc "X P t ’s ease of processing with 
C-41 chemicals makes my life a little 
easier," he said.

Ilford offered a practical solution for 
photographers without ready access to 
black-and-white pro labs by introducing 
35mm Ilford XPI in 1980. In 1982, the

I louse ot Representatives, Stale Capitol, Raleigh. North Carolina was shot with .nailable window 
light hy Tim Hm  hman. with a 4x5 Sinar p view camera, and S< hneidcr t/H POriim Super Angulon 
lens Using XI’ I -MX) sheet iilm. rated at I I W0, the exposure was f/32 at 40 seconds
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company produced the XPI emulsion in 
120 roll film, followed b y  4x5, 8x10, and 
11x14 cut sheet film sizes in 1989. En­
thusiasts report that the pancromatic 
emulsion provides exceptional exposure 
latitude, fine grain, and smooth transi­
tions between tonal ranges.

Overexposed lllord XPI 400 still pro­
duces fine-grain results; however, the

denser negatives require proportionate­
ly longer enlarger exposure times. These 
characteristics are derived from the use 
of a special DIR chromogenic color- 
coupler, which assures ultra-fine grain 
and high acutance. Underexposure by 
one f/stop produces negatives with an 
adequate density for quality prints.

Ilford recently introduced a new C-41-

Cool More, by Jim  Buchm an, n jx  made with a 4x5 Sinar p 
v iew  camera with Schneider i/ti 9Omni Super Angulon lens. and 
exposed at f/22 for 45 second-, on Ilford X P I 400 sfleet lilm. rated 
at F I  100 with the tungsten sources Four 150-wall Low e l V iP  
Minispots were used as fill illum ination The first minispot with 
barn doors was set at halt pow er to rim light stair posts and 
produce the illusion of window light from left o f camera The 
second, equipped w ith diffusion screed, was used as a soft till for 
the niche and door Upper stairway illum ination vsa> supplied by 
the third m ihispol with diffusion screen, to simulate natural 
lighting from above. A  fourth was bounced o if the ceiling, to 
light the lower wall and provide separation from the stair posts. 
D IA IjR A  X I t A) camera <Bi sub/ect Islam ase and room r iO  rimlighl 
with barn doors 0 )  fill hghl with diffusion screen ih  till light 
irom above with diffusion screen: iF) fill light tbounced o il walls

compatible XPI 400 film developer de­
signed for optimal processing results with 
XP1 400 monochrome films, which can 
also be used for color-negative process­
ing. Unlike silver-halide black-and-white 
films, photographers need not worry 
about adjusting development, when us­
ing Ilford XPI 400 at exposure ratings 
ranging from E.l. 100 to 800. By rating the 
XPI 400 at different exposure indexes, 
photographers, in effect, adjust the con­
trast range of the scene. All exposed 
sheets of film can be processed together 
at standard development times, without 
the need for push- or pull-processing.

The emulsion's unique exposure lati­
tude also contributed to Buchman's en­
thusiasm for chromogenic film. 'I t  offers 
lack of grain, long tonal range, moderate 
contrast, and the capability of making ex­
posures at various exposure indexes," 
Buchman explained.

"For example, the film has the ability to 
accept overexposure and produce greater 
shadow detail, without proportional over­
exposure in highlights. This characteristic 
reduces the possibility of blocking up 
subtle gradation in highlight areas," he 
explained.

XPI 400 chromogenic film is not an an­
swer to every black-and-white photo­
graphic situation. With flat lighting, deli­
cate, high-key subjects can become soft, 
and sometimes mushy images. Extreme 
overexposure with low-key subjects, can 
also produce blacks that "lack sub­
stance," according to Buchman.

The pictorial project will be published 
this year as North Carolina Architecture, 
a volume illustrated by 420 photographs 
by Buchman with text by noted architec­
tural historian Catherine W . Bishir. The 
book was commissioned to mark the 
50th anniversary of the Historic Preser­
vation Foundation of North Carolina, an 
organization dedicated to preserving the 
antibellum and early 19th Century his­
toric architecture in the state. ®

Don Emmerich. M  Photog.Cr.. is technical 
editor of Professional Photographer and- 
co-operator of Em m erich Photography, 
D enser Ills  clients include Avis. M ob il O il 
Company. Buick Motors, and IBM . The 
award-winning photographer has several 
portraits showcased in the PP  o f A Loan 
Collection and presents seminars on 
com m ercial photography and technical 
photography subjects.
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WITH LUCHT, NEGATIVE MOUNTING  BRINGS POSITIVE RESULTS.
Now there's a fast, labor-saving way to 
mount negatives to cropping cards. Introduc­
ing CardMate, the first highly sophisticated 
machine that mounts more negatives auto­
matically than you ever could manually— 
hundreds per hour So you'll see more 
family gatherings and senior portraits. More 
smiling brides and dimpled kids. Let's face 
it. With CardMate, a labor-saving success is 
all in the cardsl
M o u n tin g  m ade  sim ple.
With CardMate, using cropping cards isn't 
a hassle anymore. In fact, you'll find mount­
ing negatives on them is so simple that you'll 
welcome cards instead of avoiding them.

You'll never want 
to mount nega­
tives by hand 
again.
The procedure is 
simple. Just insert 
the card and 
watch as it moves 
into position for 

jA  mounting. Then

place the negative on the card, push the 
vacuum foot switch to secure it, and away it 
goes for taping. It only takes a few seconds 
to mount one card. It's that simple. And if you 
want to print data on the card, simply key it 
in at the time you insert the card.

AUTOMATIC NEGATIVE MOUNTER

If automating your lab is in your future plans, 
you'll be glad to know that CardMate is 
compatible with IntelliCard,' Shooter Auto­
lab' and Kodak AccuNet'
Put negative mounting into motion at your 
lab. You'll be happy with the results. Call or 
FAX Lucht today for a free brochure or 
the name of the international distrib­
utor nearestyou. [612) 829-5444 or 
FAX 1 6 1 2 ) 829-7544. And give yourself 
a hand at increasing labor savings!

CardMate. Shooter Autolab and IntelliCard arc 
trademarks of Lucht Engineering, Inc 
AccuNet is a trademark of Eastman Krxlak 
Company

Lu ch t E n g in e e r in g , In c .
11201 Hampshire Avenue South 
Bloomington, MN 55438 
1612)829-5444 FAX (612) 829-7544

LET YOUR IMAGINATION MULTIPLY.
More info? Circle 42
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Portraits of feminine beauty are as old as daguerreotypes

he inspiration for this article oc 
i urred several months ago when 
a 1 os Angeles based reporter for a 

leading national financial daily newspa­
per requested a telephone interview on 
boudoir photography.

The young woman seemed to ask ques­
tions that supported preconceived as­
sumptions strengthening the "hook" in 
her news story.

"Is it true that boudoir photography is 
the hottest new national trend in portrai­
ture and it's only two years old? Aren't 
more and more photographers turning 
exclusively to boudoir photography?" 
she prattled.

I told her there are many [sortrail trends 
c urrently in the forefront, desc ribing the 
grow th in environmental portraiture, ex­
ecutive portraiture, decorative wall-size 
portraiture as well as glamour portraiture

She interrupted, But, I am asking 
about boudoir portraiture, not glamour 
portraits.'"

I explained that boudoir portraiture 
was only a style or type ot glamour 
photography

No it isn't." the young expert replied.
Well." I asked, w hat do you think bou­

doir photography is?"
Boudoir photography has women in 

garter belts, and glamour photographs 
are from the neck up. she confidently 
answered.

That may be true in Hollywood, but 
not in Peoria," I quipped. Let's get this 
straight. Boudoir is glamour photography 
and the art isn't new, it's been around 
almost as long as photography itself. 
What do you call the glamour shots of 
Rita Hayworth in the '50s and pinups of 
Betty Grable in World War II?" I asked.

Who? the intrepid reporter asked. 
"Can you sjtell Rita Hayworth' and

.■'0 > PROFESSIONAL PHOTOGRAPHER APRIL 1990

The early 1940s heyday of p inup photography 
was epitom ized by this clank: W orld  W ar II 
photo o f motion picture star Betty C rab le

'Betty Grable'? Is that World W ar I or II?
By now, I realized I was dealing with 

a cultural idiot, who not only didn't know 
anything about photographic trends, but 
seemed to have no point of historical 
reference for the past 50 years.

The interview was quickly terminated 
and I reflected: What were the roots of 
glamour photography? Like so many of 
the photographic art forms, glamour pho­
tography has its roots in fine art paint­
ing. Most photographers in the 1880s and 
'90s thought of themselves as artists. 
And, many W'ere, indeed, accepted as 
fine art painters as well as blossoming 
photographers.

1840-1880

In 1840, less than a year after Louis 
Daguerre's invention of a practical meth­
od of photography, glamour "portraits" 
and even figure studies were commonly 
displayed and sold in the earliest photo 
exhibitions in France.1 It was only a short 
trip from a painter’s model to photogra­
pher's model in a Paris that was the 
world's art center. Even at that early date 
actresses were the center of popular at­
tention and a fine, early example of glam­
our photography is a portrait of Sarah 
Bernhardt made in 1865 by French pio­
neer image-maker Nadar.1

Though American photographers of 
the period were less daring in their ap­
proach to glamour photography by the 
late 1870s and '80s. there were many 
exceptions—particularly when the sub­
jects were stage personalities and dancers.

Decades before World W ar II, Amer-

In tin- vfv /c nr a modern-day boudoir portrait, 
this vintage publicity photograph depict* 
■\va ( i ardner m a movie costume, right





f.im ou' lo r her peek .1 huo hairstyle Veronica Lake '' glamour /rorlrait is typical o l the late '40»

ican soldiers took pinup portraits to the 
trenches Civil War doughboys could or­
der pinup photos for 50 cents each from 
mail order ads that offered Photographs, 
Rich, Rare, and Racy". Both Jiohnny Reb 
and Billy Vank tucked photos of 1860s 
glamour" giris dec ked out in white the­

atrical tights into their knapsacks.1

1890-1914

By the turn of the century American 
photographers were well into "glamour" 
photography. In 1893, portraits of Little 
ligypt. the dancing sensation at Chicago's 
Columbian Exposition, were instant col­
lectors items on the World's Fair Mid­

way.'* By 1899, New York's Broad way 
Magazine was publishing glamour pho­
tographs of the day's stage beauties, in­
cluding a center spread on "New' York 
Society Dancer, Isadora Duncan "A

However, mainstream American made- 
tor-customers portraits continued in pho­
tographic traditions set in the late 1800s — 
realistic depictions of subjects w ith seri­
ous expressions.

There was a continuous flow of work 
created by many leading photographers 
for themselves—from Alfred Stieglitz to 
Robert Demachy—that idealized femi­
nine beauty. Although these images 
could be considered glamour portraits by 
many, they w'ere really art studies w hich

were published, displayed, and exhibited 
as the photographers' creative work.

When a new romanticism arose in the 
first decades of the 1900s, it soon injected 
a dreamy softness into portraiture and the 
art soon drifted away from the steely 
realism of the earlier daguerreotypes. 
With soft-focus lenses, indistinct gum- 
bichromate prints, and photographers 
seeking "atmospheric" visions, photog­
raphy took an impressionistic turn that, 
while not glamorous in itself, used many 
of the same technical tools employed by 
later glamour photographers.

1917-1920s

Perhaps the greatest single impact on 
America's definition of glamour was made 
by the motion-picture industry. Holly­
wood's vision of beauty was embraced 
by the American psyche.

The styles of glamour changed dramat­
ically during this period; they ranged 
from America’s Sweetheart, Mary Pick- 
ford—an idealized version of a rural 
American curly-locked, virginal beauty- 
in 1914 to slinky, bleached-blonde lean 
Harlow in 1929. These two extremes per­
haps reflected the loss of America's in­
nocence between pre- and post-World 
W ar I. Before 1917 the national spirit 
was one of idealism and boundless ex­
pansionism, where Teddy Roosevelt-style 
bully daring-do, plus good old American 
hard work and know-how made no prob­
lem too great.

America became disillusioned with 
many traditional values as veterans re­
turned from the terrible carnage of World 
W ar I to find the country in a series of 
sociological upheavals—universal suf­
frage, the Volstead Act, organized crime, 
the Stock Market Crash, government in­
decision, and economic malaise.

The shift in the nation's perception of 
glamour was catalogued by popular 
screen magazines, such as Photoplay, 
which published its first issue as early as 
1910. On its pages one finds Tallulah, the 
16-year-old daughter of Alabama Con­
gressman Wm. B. Bankhead, posing in 
her 1917 finery, and 1920s flapper Clara 
Bow's pouting face. By the 1930s, a rec­
ognizable style of Hollywood glamour 
photography evolved and actresses from 
Anna May Wong to jeanette MacDonald 
appeared in Photoplay poses that many 
today would still call "sexy".6

1930s-1940s

With the reckless Roaring ’20s ended, 
lifestyles became somewhat restrained in 
1930s America. Although now a more
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mature nation, movies still set a concept 
of stylish fashion for many affluent Amer­
icans. Perhaps, the general public's re­
treat into 1930s movie houses was also 
a psychic antidote to distract them—if for 
only a few hours—from the enormities of 
the problems they faced during the Great 
Depression.

Magazines, such as trendy Vanity Fair7 
and Vogue“, published glamour portraits 
of both male and female celebrities repre­
senting a lifestyle to which many home­
town Americans could only secretly aspire. 
One could see a portrait of youthful Billie 
Burke (Ziegfeld Follies chorine and wife 
of Florenz Ziegfeld—nearly 20 years be­
fore she became "Glinda, the Good 
Witch of the North" in The Wizard of Oz) 
by Alfred Cheney Johnson in 1920, and 
a breathtaking study of Gloria Swanson 
by Edward Steichen in 1931, and a sultry 
portrait of Jean FHarlow by George Hur- 
rell in 1935—each demonstrating the 
changing tastes in glamour on Vanity 
Fair's pages.

Hollywood photographers like Hurrell, 
Horst, Clarence Sinclair Bull, Don Eng­
lish, Laszlo Willinger, and Robert W . Co­
burn turned studio glamour portraits of 
the 1930s and '40s into cultural icons th.it 
defined "beauty" for more than two 
decades.

Once again the movies offered a visual 
guidepost for American masses. It was a 
period when a dapper William Powell 
and stunning Myrna Loy wisecracked 
their way through Thin Man mystery- 
comedies or satin-gowned Carol Lom­
bard put sartorially splendid John Barry­
more in his place in 20th Century Lim­
ited. These and other actors cavorted 
across the silver screen wearing chic cos­
tumes and appearing on beautifully dec­
orated Hollywood-created sets.

However, glamour photography for the 
non-celebrity was not generally available. 
Portraits of the period tended to be pleas­
ant, undramatic characterizations of sub­
jects, rather than the dazzling, well-styled 
images that Americans saw in popular 
magazines and on movie screens.

1940s-1950s

Perhaps the 1940's greatest contribu­
tion to glamour photography was the 
ubiquitous pinup photos carried into bat­
tle by World W ar II servicemen. Epito­
mized by the classic over-the-shoulder 
glance of movie star Betty Grable, who 
posed in a one-piece bathing suit (leg­
end has it that she was photographed 
from the rear because she was preg­
nant at the time), pinup photographs were 
everywhere.

These pictures symbolized America's 
home front to boys serving in the four 
corners of the world. In addition, celebrity 
and movie star pinups were published in 
nearly all publications from the military's 
Yank magazine to Collier's, Liberty, and 
Saturday Evening Post weeklies.

The effect was to bring instantaneous 
respectability to pinup photography and 
a stream of amateur snapshots from girl 
friends and wives posing in bathing 
suits and snug sweaters were mailed 
to lonely servicemen. Certainly the atti­
tudes towards glamour photography by 
American women changed during World 
War II, when they felt they could be

physically attractive while still working 
in their wartime "Rosy the Riveter" roles.

The studio publicity departments con­
tinued to churn out glamour images for 
hometown America throughout the '40s 
and '50s, defining feminine archetypes 
as played by a svelte Veronica Lake, 
tough-little-good-girl Ann Sheridan, 
torrid Rita Hayworth, and provocative 
Ava Gardner.

During the '60s, glamour and boudoir 
portraiture emerged as a portrait prodtu t 
made available by a growing number ot 
photographers. Where did it a< tually 
start!1 I'd guess California, where so many 
style-making national trends have had
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their origins. How many would-be ac­
tresses and models—or for that matter girl 
triends and wives—would want a portrait 
"just like a movie star"?

1950s-1960s

Although movie star images generated 
a concept of American beauty, a new 
torce in glamour photography exploded 
on the scene in the '50s—the "sophisti­
cated" men's magazine.

Although Esquire magazine had pub­
lished gatefold glamour photographs of 
movie actresses long before Playboy, it 
was Playboy that brought new technical 
expertise and polish to this category of 
image-making.

You can disagree with the content of 
Playboy Playmate photography. But, the 
magazine led the way, under the direc­
tion of Photography Editor Vince Tarjiri 
from 1955-'72, who developed new lev­
els ot pictorial perfection by employing 
squads of makeup and hair stylists, set 
designers and builders, fashion experts, 
interior decorators, and assistants to help 
photographers create tightly directed 
glamour shootings. The Playboy method— 
not unlike that of a motion picture stu­
dio's film-making approach with a com­
mercial photography twist —produced 
scenes totally "constructed" for the cam­
era's view and employed closely con­
trolled studio lighting, which artificially 
reproduced exactly the desired appear­
ance- daylight or tungsten—using elec­
tronic flash or continuous light sources.

Editor Hugh Hefner's and Tarjiri's at­
tention to photographic technique and 
image detail set new standards for the art 
of glamour photography, which few of 
the magazine's competitors could match.

The impact ot these visual forces could 
not be ignored by the American public. 
More and more woman discovered that 
personal glamour photography—whether 
it was called boudoir or portraiture—was 
available to them. It appeared in different 
markets at different times as portrait pho­
tographers learned that it was a viable 
product to add to their list of services.

1970s-Today

1 he trend continues today, fanned by 
network TV vehicles such as Dynasty, 
Dallas. Falcon t rest, and special dramas 
depicting the liv es of the rich and famous 
that bring a 1990s interpretation of glam­
our into American homes.

In the past two decades, some photog­
raphers found that they could specialize 
m glamour photography as a full-time ca­
reer and with this realization they have

developed unique portrait studio support 
staffs—makeup and hair stylists, fashion 
coordinators, etc.—necessary to create 
distinctive glamour portraits.

The contemporary revolution in glam­
our portraiture is not in tresh photograph­
ic techniques (in fact, many glamour por­
trait photographers are returning to 
black-and-white image-making), but in 
new marketing efforts.

Glamour portraiture is an accepted part 
of American cultural heritage and in­
creasing numbers of women commis­
sion "glamourized" images of them­
selves for the men in their lives—usually 
as intimate gifts.

The actual style of photography de­
pends completely on the subjects' tastes 
and desires. It can vary from seductive 
poses in Manhattan's and Los Angeles' 
urban markets to sedate, discrete images 
ot Bible Belt matrons. Age seems to be 
no barrier, since women with the con­
fidence of middle age and beyond are 
among the glamour portrait photogra­
pher's strongest clientele.

Today every woman can enjoy the fan­
tasy of a glamour portrait that makes her 
feel like a movie star. ®
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"We believe in the Cam erz Z II."
Jerry Haltennan, Owner 

Halterman Photographic Scmice 
Ottawa, Illinois

Director o f Photography, Lee Seeley, and owner Jerry Halterman o f 
Halterman Photographic Service believe in the Camerz Z II Camera System

"Haltennan Photographic Service is a 
full-scrvicc school picture company.
Wc concentrate on quality, economy, 
anti prompt service. Wc have 2.3 photo 
crews on the road and they all use 
Camerz ZII cameras. The ZII Camera 
system has played a key role in helping 
us achieve our goal of quality portraits 
at economical prices, and their 
dependability insures that we provide 
prompt service".

"Our photographers use the Camerz 
ZII for seniors, undergrads, group 
shots and prom pictures. Each year, 
our volume increases and using the ZII 
has made it possible for us to keep up 
as we can work faster. Wc estimate 
that the zoom feature on our ZII 
cameras increases our productivity by 
at least 25%, and we arc getting better 
results".

"For 20 years, wc have been serving 
northern Illinois and Indiana. I 
purchased my first ZII at the 1985 
PMA Show. I was in the midst of 
streamlining my business and decided 
to purchase ZII cameras. I’ve never 
regretted it for a minute. My business 
has grown beyond my expectations, the 
quality of our product is better than 
ever, costs arc lower, and my 
photographers and customers are 
happy".

"And I keep on buying more ZII 
cameras every year."

CAMERZ
A Division of Photo Control 
4800 Q uebec Av. N.
Mpls, MN 55428 Tel: (612)537-3601 
Fax: (612)537-2852
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In  th e  Studio
By Marty Rickard, M.Photog.Cr., CPP, A-ASP

Sell customers on ‘great’ expectations

Hey, gang—I think we've been wrong 
about our customers all these years, and 
I want to run my theory by you for 
evaluation.

What do clients really mean when they 
call for an appointment and tell you they 
expect to purchase an 8x10?

For years, many photographers have 
assumed that when the client mentions 
an 8x10, they don't want to spend money 
on a nice wall portrait in the .30-inch or 
40-inch size.

I used to feel the same way—but not 
anymore. In the past decade, I have con­
cluded that the customer is really saying 
that he wants my best and largest print.

W hy don't they talk about 30x40s if 
they are talking about the top of the line, 
you ask? Simple—the average person on 
the street honestly believes an 8x10 is get­
ting right up there toward the top.

Most of our customers couldn't tell you 
the standard sizes of prints past 8x10 if 
their lives depended on it, because we, 
as a profession, have never educated the 
public that they exist.

When did the American consumer last 
see an advertisement anywhere extolling 
the virtues of a 30x40 wall print over an 
8\I0? I've never seen such an ad in my 
25 years in photography. The only ads 
I've seen regarding wall portraits in the 
30x40 area comes from a lab to a pho­
tographer describing a special during a 
slow time at the lab. These, of course, are 
never seen by the public.

So, I believe we are wrong when we 
criticize the client who calls our studio 
and talks about 8x10s. Not only are they 
signaling that they want our very best 
work—they may actually be using a little 
psychology on us—thinking that if they 
tell us right up front that they want our

top of the line.' we will work a little 
harder for them in the sitting.

After ail. it would be very poor psychol­
ogy for them to intentionally insult us 
prior to the sitting, wouldn't it?

Sometimes, at the very mention of 
what clients think is our best work, the 
photographer subconsciously fails to do

his best if he is convinced that the client 
only wants an 8x10.

I wonder how many clients leave a 
studio thinking: “ That photographer sure 
didn't work very hard for me—especially 
after I told him I wanted a big 8x10.''

As we give each client the benefit of 
our educational and motivational sales 
presentation during proof projection, I 
hear many of these people exclaim that 
they were not even aware prints were 
available in the larger sizes.

I'm convinced that this problem is not 
the fault of the consumer, but rests 
squarely on the shoulders of professional 
photographers who fail to educate and 
communicate with their clients.

If you went to a restaurant thinking 
they only served hamburgers, you would 
never order a steak—and our clients 
won't order wall portraits if they aren't 
aware we offer them.

I changed my attitude when I noticed 
how many of my clients came to the sit­
ting telling me they wanted 8x10s and left 
with wall portraits.

Now, when customers talk about 8x10s,
I interpret that as a positive buying signal.
I work very hard for them—and it has 
really paid off. The majority of my clients 
purchase wall portraits, they enjoy them 
much more than 8x10s, and our finan­
cial rewards have been dramatic.

Good decisions require a proper edu­
cation. When proofs are presented with 
an educational and motivational sales 
approach—both the photographer and 
the client come out winners. ®

Mart) Rickard. M .Photog.Cr., C PP . A-ASP, 
has ow ned  a studio in N e w  Sharon. Iowa, 
since 1968 He has extensive experience as 
a professional writer and photojournalist, 
and was twice named Master Columnist by 
the Iowa Press Association. H e  was named 
top photographer in Iowa in 1982 by Iowa 
Professional Photographers, as well as 198-1 
Master Photographer o f the Year. Rickard 
lectures on photography internationally, 
and in 1987 participated in the historic, 
first c ullural exchange with professional 
photographers in Communist China.
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UN IQUE PHOTO
451 SOUTH JEFFERSON STREET 

ORANGE, NEW JERSEY 07050 
TEL: 201-673-0100 FAX: 201-676-7577

U S A  K O D A K  P R O F E S S I O N A L
VERICOLOR III PRINT............. CAT it.... ....PRICE
VPS-160-120................................... ..166........ ........2.70
VPS-160-220................................... ..165........ ........5.40
VPS-160-135-24 ............................. ..167........ ........3.24
VPS-160-135-36 ............................. ..164........ ........4.50
VPS-160-417 100ft 35mm Perf........ ..153....... ......45.50
VPS-160-475 100ft 70mm Perf........ ..197....... ......83.00
VPS-160-414 100ft 35mm Non Perf. ..243....... ......45.50
VPS-160-474 100ft 70mm Non Perf. ..244....... ......83.00
VPH-400-120 .................................. ..168........ ....... 3.53
VPH-400-220 ................................. ..268........ ....... 7.06
VPH-400-135-36............................. ..170........ ....... 5.41
VPL-100-120................................... ..162....... ....... 2.94
VHC-100-120................................. ..269....... ....... 2.94

BLACK & WHITE
TMX-100-120.................................. ..224....... ....... 2.17
TMX-100-135-24............................. ..119....... ........2.26
TMX-100-135-36............................. ..206....... ........3.17
TMX-100-402 100ft 35mm Perf...... ..245........ ......25.50
TMX-100-4x5 25’s.......................... ..284........ ........12.00
TMY-400-120................................. ..225........ ......... 2.28
TMY-400-135-24............................. ..207....... ......... 2.38
TMY-400-135-36............................. ..208....... .........3.32
TMY-400-402 100ft 35mm Perf...... ..246....... ....... 26.50
TMY-400-4x5 25’s.......................... ..285....... ........12.50
TMZ-3200-135-36........................... ..550........ .........4.25
PXP-125-120................................... ..115........ .........2.31
PX P-125-220................................... ..560........ .........4.62
TXP-320-120................................... ..188........ ......... 2.33
TX P-320-220................................... ..562........ .........4.66
TX-400-402 100ft 35mm Perf......... ..248........ ........25.00

KODACHROME SLIDE
PKM-25-135-36.............................. ..570....... .........6.39
PKR-64-120..................................... ..572........ .........4.02
PKR-64-135-36 .............................. ..573........ .........6.39
PKL-200-135-36 ............................. ..574........ .........8.16

EKTACHROME SLIDE
EPY-50-120.................................... ..580........ .........3.50
EPY-50-135-36................................ ..581........ .........6.47
EPR-64-120.................................... ..582........ ......... 3.50
EPR-64-220.................................... ..583........ ......... 7.00
EPR-64-135-36................................ ..584........ .........6.47
EPP-100-120................................... ...585....... .........3.85
EPP-100-220................................... ..586........ .........7.70
EPP-100-135-36.............................. ...587........ .........7.10
EPT-160-120................................... ...588........ ......... 4.18
EPT-160-135-36.............................. ...589........ ......... 7.80
EPD-200-120................................... ...593........ .........4.18
EPD-200-220................................... ...594........ ......... 8.36
EPD-200-135-36 ............................. ...595....... ......... 7.80
EES-800/1600-135-36..................... ...596........ .........9.04

EKTAPRESS COLOR PRINT
PPA-100-135-36 ............................. ...152........ .........3.64
PPB-400-135-36.............................. ...176....... ......... 4.64
PPC-1600-135-36 ........................... ...283........ ......... 5.80

WE ALSO 
CARRY AGFA, 
POLAROID, & 
MANY OTHER 

ITEMS NOT 
LISTED HERE.

PLEASE CALL 
FOR OUR 

COMPLETE 
FLYER.

TERMS: NET 
COD FOB NJ 

WHSE.

ALL PRICES 
REFLECT 2% 

CASH 
DISCOUNT.

MIN ORDER
$100.

SOME ITEMS 
HAVE 

MINIMUM 
QUANTITIES.

/ T %
M asterC ard
V J C /

EFFECTIVE: 
JAN 10, 1990

K O D A K  A M A T E U R
KODACOLOR................................ CAT # ......... .PRICE
GA-100-135-12 .............................. ..105............ ... 1.90
GA-100-135-24 .............................. ..435............ ... 2.45
GA-100-135-36 .............................. ..107............ ... 2.80
GA-100-120.................................... ..258............ ... 2.60
GB-200-135-12................................. ..420............ ... 2.20
GB-200-135-24.................................. ..421............ ... 2.95
GB-200-135-36................................. ..422............ ... 3.75
GC-400-135-12.................................. ..460............ ... 2.50
GC-400-135-24................................. . . I l l ............ ... 3.30
GC-400-135-36.................................. . .112............ ... 4.20
KODACHROME COLOR SLIDES
KR-64-135-36................................... ..123............ ... 5.15
KR-64-135-36P W/Processing........... ..369............ ... 8.80
EKTACHROME COLOR SLIDES
EC-100-135-36.................................. . .125............ ... 5.05
BLACK & WHITE PRINTS
PX-125-135-24................................. . .137............ ... 2.20
PX-125-135-36................................. . .138............ ... 3.00
TX-400-135-24................................. . .139............ ... 2.20
TX-400-135-36................................. . .140............ ... 2.90
EKTAR COLOR PRINT
CK-25-135-12................................... . .144............ ... 2.77
CK-25-135-24................................... . .156............ ... 3.79
CK-25-135-36................................... ..200............ ... 4.81
PHR-25-135-36 ................................ ..209............ ... 5.05
CW-125-135-24................................ ..222............ ... 3.39
CW-125-135-36................................ ..234............ ... 4.32
CJ -1 OCX)-135-12................................ . .211............ ... 3.41
CJ-1000-135-24 ................................ . .213............ ... 4.66

F U JI F ILM
ITEM  ................................. ...........CAT n .... ....PR IC E
CN-100-135-24.................... ..............414......... ........2.10
CN-100-135-36.................... ..............419......... ........2.70
CA-200-135-24.................... ..............132......... ........2.50
CA-200-135-36.................... ..............158......... ........3.10
CH-400-135-24.................... ..............339......... ........2.35
CH-400-135-36.................... ..............340......... ........3.60
CU-1600-135-24 ................. ..............189......... ......... 3.70
RD-SLIDE-100-135-36....... ..............194......... ......... 4.20

I L F O R D B & W  F I L M

ITEM  .............................. ............... CAT # ............ .PR ICE
XP1-400-135-36............... .................. 325............... ... 2.90
XP1-400-120.................... .................. 335............... ...2.00
XP1 -400 97ft 35mm Perf.. .................. 135............... .. 22.00
FP4-125-135-20............... .................. 342............... ... 1.64
FP4-125-135-36............... .................. 344............... ... 2.75
HP5-400-135-20.............. .................. 345............... ... 1.64
HP5-400-135-36.............. .................. 348............... ... 2.75
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Still video portrait imaging

By John C. Walters
Cr.Photog.v

S S  ears ago. ax ,1 portrait Studio own 
er, I made the wise decision to respond 
to the video revolution. Today, I don't 
regret my video investment, and am in 
constant awe of continuing changes in 
video technology. I still operate a portrait 
studio, and it will always be my first pro- 
tessional love, no matter what new di­
mension video takes. However, working 
constantly in both photography and vid­
eo, I often see the two mediums running 
in convergent lines.

Some of my articles suggest video ap­
plications for "still”  photographic ser­
vices. and I recently discovered the Tam 
ron Fotovix M X Film Video Processor, 
that bridges the gap between photogra 
phy and video by converting color or 
black-and-white negatives (or positives) 
to video images. The video image can 
also be enhanced during the process- 
by cropping, using the unit's (>X zoom 
lens: by color correction, using either the 
c olor balance joy stick lever or color sat­
uration dial; by image- brightness, through 
either an automatic gain control or man­
ual iris override and. finally, by negative/ 
positive reversal switch.

I his unit tits perfectly into portrait stu­
dio operations: Yes. larger images do se ll 
larger prints however. I was never thrill 
ed with opaque projectors. The one I 
own failed to produce bright images, 
didn't deliver enough detail, and required 
a tairly dark room for projection.

When slide preparation from color 
negatives tor previews gained popularity,
I much preferred this technique—espe­
cially for wedding candids, where the 
larger number of images allows for add­
ing music to produce a complete story.

Today—right in my studio —I can dis­
play images to the client directly trom 
negatives, using a v ideo monitor and the 
Tamron Fotovix 11-X. The video images 
arc- bright have great detail, and don't 
need a darkened room. Once the film is 
processed, no other expense is incurred 
until the order is finalized, A one-hour 
studio would find this method especial­
ly fast and cost-effective.

Even it you decide to send a client

?S ■' PF!OH:SSIONAc PHOTOGRAPHfcR APRlt. 1990

home with paper proofs, you can still sell 
with monitor images of the negatives. 
Presentations can be made using the neg­
atives with the client in the studio, or pre­
recorded on video cassette. The "pre­
pared video tape approach" also allows 
for audio dubbing, giving extra emotional 
appeal, similar to that of "reflection- 
type" shows.

Have you ever double-shot photo­
graphs in a large group to ensure decent 
expressions and a majority of open eyes/ 
Later, it the negatives were confused, due 
to small head sizes, it was anyone's guess 
as to "vv hie h one was which/". Now it's 
easy to tell which photo has the "blinker" 
in it by visual inspection on a monitor.

Recently, I had a stomach-wrenching 
experience: A wedding album was pick­
ed up by a parent and irate groom late 
one evening, (Like many photographers.
I don't have time to personally look at 
every photo that goes out the door). On 
the telephone, I was obviously at a disad­
vantage about the groom's complaints. 
When he came in the next day, he (joint­
ed out four 8\10s in the album that were 
slightly out of focus. He said that the 
proofs were sharp and wanted to know

why the enlargements weren't. I placed 
one of the images in the Fotovix and 
zoomed in on the faces, sharp. Apparent­
ly, the lab printed them slightly out of 
focus and the negatives were fine, I pro­
jected the second one before the couple 
and again it looked good. They were 
amazed and a(>ologized for overreacting.

Once an image is generated on the 
Fotovix ll-X, it can be transferred to sev­
eral different devices:

•Video displayed on a monitor: This 
method could be used for sales, for an 
evaluation of negatives prior to printing 
to reduce cost, or in place of an overhead 
projector for meetings and seminars. Any 
color slide can be shown—whether it's 
a normal 35mm transparency, a com­
puter-generated graphic, ora homemade 
litho. Again, the room light does not have 
to be dimmed, making it more conven­
ient for note-taking.

•Video signal to VCR: This method cre­
ates video productions from slides or neg­
atives. Adding music after the video im­
age recording, as an audio dub, produces 
a simple, but cost-effective reflection-type 
show. For best studio results, use a VCR 
with flying erase heads to eliminate an-



noying glitches, such as noise bars, to 
produce a professional 'edited'' appear­
ance. Images from portrait sittings can be 
shown and even loaned to clients on a 
reusable or saleable VHS cassette.

•Video signal to optical disk recorder 
This method can be used as a film retrieval 
system at hospitals, photo libraries, news­
paper offices and real estate brokers. 
Stock slides can be transferred to produce 
a library as a means of presentation.

•Video signal to video printer: Hard 
copies can be made for layout work and 
cropping guides. A pajrer prool showing 
suggested enlargement or framing can ire 
produced, then marked up by editors or ad 
agencies and returned for a production of 
the real image. With the popularity ot lac- 
similie machines and computer modems, 
this transfer of rough work copies will most 
likely lx> conducted through telephone lines.

Prosfrects are exciting as the Tamron Foto- 
vix M X Film Video Prexessor comes of age: 
Photo retouchers may soon use this device 
to check negative retouching before print­
ing: dental olfices can now show patients 
enlarged views of their X rays.

Law enforcement agencies are using 
video for recording fingerprints, and for 
preserving crime scenes. A white finger­
print can be created using a vaporized 
glue effect, and used on objects where 
tingerprints cannot be "lifted" by con­
ventional techniques. W ith simple pho­
tography, a print can be produced and 
rendered white. The print can then be 
enlarged and converted to black, using 
the negative switch. The print can also 
be located on the evidence for reference, 
by widening the field with the zoom lens

Ready or not—as more and more vex a­
tions add video to their operations, profes­
sional photographers must also stay "in 
syne with this profitable, new tee hnology.

For more information contact Tamron 
Industries, Inc., Box 388, Port Washing­
ton. NY 11050: 516-484-8880 *

lohn ( Walters. Cr.Photon.. a frequent 
contributor to Professional Photographer, 
re*a< hes photographs part-time at the 
University ot Cine innate where he ret eived 
a bachelor ot Science degree in business and 
personnel. A long-time photographer and 
i ideographer. Walters is past president ot 
Tri-State Professional Photography Assex lalion. In 
l‘l‘it). Walters will present two tommert ial 
video courses at Winona International 
School ot Professional Photography.

More info? Circle 47
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Fo r a  Little  
L ig h t M usic

for our enlighten 
ing catalog 
Lowel Light Mlg Inc. 
140 58th Street 
Brooklyn, N.Y 11220 
(718)921 0600

The performance 
of Lowel instruments 
is smooth, sharp, and 
dazzling, and with their 
unequaled range of light 
control accessories—  
pure music for the eyes.

louiel®
More info? Circle 48

the

Cold-Mount® 
System

”  by Coda

• Pressure sensitive 
adhesives in rolls 
or sheets
• Overlaminate 
films —  six

different surfaces and 
texture patterns.

• Adhesive-coated 
mount boards. 
Custom as 
well as standard 

sizes.
•  "Frameless 
Frames" — 

finished display 
mounts.

Laminating presses 
from 26’ to 80” .

Texturing equipment.

Call or write today for 
information and samples.CODf)

Coda. Inc.
194 Greenwood Avenue 
Midland Parte. N J 07432 USA 
Telephone: (201) 444-7755

Cotd-Moonl a  a legaterad trademark or Coda. Inc.
M  products designed and manutactmd in the USA.

Practical Pointers
By Ross Sanddal, M.Photog.Cr., Hon.M.Photog.

Enriching color
Household products, such as WD-40, 
often become useful in photography. This 
product-used for lubricating door locks, 
rust-proofing automobiles, and even re­
moving adhesive labels—creates a glossy 
appearance and enriches colors on pho­
tographs without using water. WD-40 
does not evaporate, even in extremely 
hot temperatures, and leaves a light, pro­
tective film on the photograph, giving it 
the "wet-look". For information, contact 
WD-40 Company, Box 80607, San Diego, 
CA 92138; 619-275-1400.

Black-and-white tricks
With the increased popularity of black- 
and-white photography, many profes­
sionals experience a sense of accomplish­
ment by using "long-forgotten" black- 
and-white photography techniques.

One helpful local developing techni­
que involves placing heated print devel­
oper in a 6-inch plastic, stamp-moistening 
tube. By gently squeezing warm devel­
oper through the tulx3 and into the wedge- 
shaped sponge at the tip of the tube, it 
is easy to rub developer directly on the 
print with the sponge tip.

Filling several stamp-moistening tubes 
with developer and standing them up in 
a glass of hot water is a simple method 
for maintaining developer at elevated 
temperatures.

One way to avoid pin-holes in black- 
and-white negatives, which cause ditfi- 
cuit-to-remove black spots on prints, is 
to change the black spots to white spots. 
After facing the emulsion-side of the 
negative down on a light box, place the 
point of a targe darning needle in the 
middle of a pinhole and make an inden­
tation in the film by twisting the needle. 
The secret of this technique is to avoid 
puncturing the negative. By using a semi­
sharp needle, a cone is formed by the 
displaced film material, so when light 
strikes this area, it is dispersed, causing 
a light spot to appear on the print, which 
is easier to cover than black spots.

Flip-A-Photo stand
My wife, Bonnie, and I always search for 
convenient ways to display photographs 
ot our grandchildren. Recently, we dis­
covered an ideal product which showcases 
up to 200 photographs, in a 6.25x7x6-inch

"cube” . The Flip-A-Photo picture view­
ing stand, available in gold or silver finish, 
features clear, soil-resistant, protective 
photo "windows,”  and highlights two 
windows simultaneously. W e  selected 
the Model No. 102 stand, which includes 
a supply of 100 windows which hold 200 
3.5x5-inch photographs. On one side of 
the stand, we attached 50 of these win­
dows, and added a No. 110 refill pack 
of 50 windows, designed to hold 4x6- 
inch photographs, on the other side of 
the stand. The portable Flip-A-Photo pic­
ture viewing stand includes a convenient 
carrying handle, and often stimulates 
comments from visitors. Now, when some­
one asks Bonnie if she has photos of our 
grandchildren, she is prepared with an 
ample supply.

The Flip-A-Photo stand is also an effec­
tive marketing tool. Since each set of win­
dows flip up to reveal two new windows, 
it is a convenient item for promoting pro­
duct photographs in one window, ac­
companied with product descriptions in 
the other window. This stand is also ef­
fective for advertising studio work in doc­
tor and dentist waiting rooms.

Wedding photographers interested in 
generating new business can fill stands 
with wedding photos and display them 
at bridal shops. It can also be used to 
hold a complete set of wedding proofs 
of 4x4-inch and 4x5-inch prints in the 
4x6-inch windows, plus a printed expla­
nation which briefly describes your ap­
proach to the wedding assignment. For 
information, contact Jack Gabower, presi­
dent. Flip-A-Photo Corporation. 400 East 
LaCrosse Street, Mauston, W l 53948: 
608-847-2151. ®

Ross Sanddal. \f Photon ( r Hon M.Photog.. 
has received mans awards for his 
excellence in photography and 
contributions to the profession, including 
the coveted Nikon Industrial Photographer 
of the Vear award Manager of Hughes 
Tool Company. Houston, for 33 years, he 
serv ed as PP  ot A president in 1985



Panasonic
Pro fess io na l Industrial V id eo

C o m i n g  S o o n

AG-460 2-CCD Camcorder 
WJ-MX12 Y/C Digital A/V Mixer

;:,c$S© © @  A

Terms:
Payment In Advance 
Or COO Cashiers Or 
Certified Check Only 
FOB: Mt. Prospect. L

DISCOUNT
— VIDEO— Quantities Limited 

Ail Prices Subject 
To Change 

All Sales Final

U n b e lie vab le  S a v in g s!
J - M X I O * * .  A G - 4 5 0W J

S-VHS
Camcorder

Digital 
A/V Mixer

$ 1 3 8 9$ 1 6 5 5

A G - 1 9 6 0

S-VHS
Edit
Recorder

. . . $ 9 0 6

C o m p l e t e  S - V H S  E d i t  S y s t e m
Includes: 2 AG-1960 with AG-A95 Edit Controller . . . $ 2 0 9 5

P.O. Box 36
Mount Prospect, IL  60056

PMONf TOU Fe ll

1 800 323 8148
NOW IN ALASKA A HAWAII 1 MO 440 0354

* A
In Illinois Phone 

708/299*5258
More info? Circle 50

F O R  Y O U R  S U C C E S S !

LEARN the Work-a-Day FACTS: such coveted information rarely exists in 
print form. Listen to those who own a s e t ........

"W e have seen  a 50%  increase in quality and profits since using the Newm an
B o o k s..........w hat else  can I say?" Past President of EPPA joh n n y Dollar, TX.

"T h ese  books should be can o n ized " Don Porchia, Alfa C olor labs, CA

"S im p ly  the best a 'm ust' for every portrait studio ow ner"
G reg Stangl Cr., 111.

^  " The P o rtra it Camera R o om " $89
1 0 'x l l *  W orkbook-m anual contains actual color 
prints. S et-up  and design , painting backgrounds, 
shortcuts, lighting from  glam our to large family 
groups, plus hund reds o f hints and ideas.

*** "P o s ing  and L ig h tin g  C oup les" $79
W orkbook: B W illustrations, also  contains actual co l­
or prints. Everything from  coup le posing to couples 
prom otions.

" B r id a l P o rtra itu re "  $98
W orkbook: B/W  illustrations, actual color prints. 
Tutorial, step by step m ethods, diagram s, equipm ent 
and props and m uch more.

^  "Ideas fo r  Im ag es"  575
O ne-hour audio-tape describes enclosed 35 actual col­
or prints.

Chon the Complete M aste r Series $300
Order TOLL FREE 1 (800) 876-0607

From
Dave Newman

Master / Craftsman

*Ji*xturefects

Cracquelure

THOUSANDS OF 

PHOTOGRAPHERS 

HAVE INCREASED 

THEIR INCOME 

AND WON 

AWARDS BY 

USING TEXTURE 

SCREENS.

SHOULDN'T YOU?

Texture screens available in 35mm up to 
20” x 24”  in twelve d ifferent patterns. 

T e x t u r e f e c t s  •  ( 7 0 7 )  9 6 4 - 2 3 0 6
498 N McPherson* Fort Bragg. C A * 95437

More info? Circle 51 More info? Circle 52
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Learn "Painting With Light"
Plus 8 Great Styles

A creative day with Marty Rickard See "Painting 
With Light" come to life on TV monitors See posing 
and lighting from exact camera angle 

Learn precise F-stops to get perlect negs. with 
dramatic ratios but not underexposed shadow or 
overexposed highlights. How to use mirrors and 
other simple tools Avoid 3 maior sins of Hi-Key A 
must-see seminar.

Sign Up For Seminar Nearest You 
(In Or Near These Cities)

July 8-13 New Sharon, la.. 15-20 - New Shar­
on. la (Special 5-day classes — $695)
September 16-17 - Canada. 23 Hartford, 26 
Philadelphia. 30 Baltimore 
October 3 - Richmond. 7 Pittsburg. 14-15 - 
Detroit (Special 2-day call) 21 - Cincinnati, 28 - 
Des Moines

One-day classes only S100 or $85 it you 
register 30 days before date (9 am to 6 pm)
Great for rookie "or 'veteran,' wedding oi portrait 
specialist CALL TOLL FREE FOR REGISTRATION 
ONLY 800-654-7753 on VISA/MC -  For informa­
tion or FREE brochure, call 515-637-4015 or 4555 
Or write MARTY RICKARO/BOX C/NEW SHARON,

F o r  in fo rm a t io n  on 
how  you  c a n  b e c o m e  a

Certified
Professional
Photographer

C o n ta c t :

C a ro ly n  W o ja k  
P ro fe s s io n a l  P h o to g ra p h e r s  

o f  A m e r i c a ,  Inc.
1090  E x e c u t i v e  W a y  

D e s  P la in e s ,  IL 6 0 0 1 8  
312-299-8161

State o f th e  A r t

Hybrid electronic-photo products

Video for Mamiya RB/RZ67
Photographers who want to turn their 
Mamiya RB67s and RZ67s into video 
cameras can. Kalb Photographic in­
troduced a video adapter for these two 
cameras, which permits the medium- 
format SLR camera's optical view to be 
transmitted to video color monitors. The 
$3,000 unit allows viewing of a spatially 
corrected image in a bright and enlarg­
ed video format, which permits a preview 
of the camera image in great detail.

The video accessory does not interfere 
with the normal picture-taking operation 
of the cameras; it is attached to the cam­
era body like an accessory finder hood. 
The video unit also allows photographers 
to inspect the camera's groundglass view'- 
ing screen normally with the flip of a lever.

Kalt reports that the video adapter is a 
boon to portrait and commercial photog­
raphers. who can easily display large-for­
mat television screen images of portrai­
ture sublets or commercial tabletop sets 
to clients and art directors. The NTSC 
video image can also provide instant 
"proofs'' through various electronic hard­

copy color printing devices, or be video­
taped by VCRs lor later review or study.

The device can be used as a creative 
tool, enhancing productivity by allowing 
speedy adjustment of lighting, poses, sets, 
and props, while photographers view the 
supersize, live video image during studio 
setups. The video adapter would also be 
a great teaching aid for photographers 
lecturing on photographic lighting and 
technique. Countless students' could 
profit trom the instruction with immedi­
ate close-up access to through-the-view- 
finder results of photo sessions displayed 
on many monitors placed around class­
rooms and auditoriums.

The Kalb video adapter consists of a 
video camera, auto-iris lens, super-bright 
SI R v ievving screen. 20 feet of video and 
power cable, power module, and cable 
adapter. The unit will be available for 
Hasselblad and some large-format 
cameras later this year. For information 
contact Kalb Photographic, 384 North­

K.iih I’hotui’rophn Villen Adopter lor Mamiya

land Boulevard, Cincinnati, OH 45240; 
513-825-0880: FAX: 513-742-2775.

Quo vadis Canon?
Canon USA executives offered insights as 
to company plans for its 35mm SLR line. 
Rumors had circulated that the manufac­
turer was contemplating production of 
only ESO-style autofocus SLRs.

Y. Adachi, director of the Canon cam­
era division, reported that the company 
will continue selling the pro-oriented, 
manual-focus Canon F1 and Canon T90 
models, which accept Canon FD-mount 
lenses. The complete line of FD lenses 
will be available as long as there is a

reasonable market". Current FD lens 
prices in the U.S. market will remain 
the same "for sometime". (Recently, a 25 
percent price hike for FD lenses occurred 
in Japan.)

However, as the stock of less-popular 
FD lenses—small aperture optics, in par­
ticular—is depleted, they will be discon­
tinued." Adachi reported.

The long-awaited FD-to-EOS lens 
mount converter—permitting the use of 
FD manual-focus lenses on EOS cam­
eras—is now available from Canon. The 
$200 adapter is designed for use with 
FD lenses of focal lengths of 200mm and 
longer. It produces an increase in image 
magnification of 1.26 times with an 
exposure light loss of 2/3 ilstop. This 
creates the following focal length 
changes: 200mm to 252mm; 300mm to



378mm; 400mm to 504mm; 500mm to 
630mm; 600mm to 756mm, and 800mm 
to 1,008mm.

Focusing is manual and light metering 
is accomplished by manually selecting 
the lens aperture when the camera body 
is in "stop-down AE" mode. The lens dia­
phragm will not automatically stop down 
to working apertures and must be ad­
justed manually. Canon commented, "It 
is prohibitively expensive to provide 
automatic diaphragm control."

Due to internal metering character­
istics, EOS 630 and EOS-RT bodies should 
be equipped with matte-focusing screens 
when using ED lenses, rather than the 
bright screen supplied with cameras. 
When used on EOS 650 and EOS 620, 
matte-focusing screens should be em­
ployed with exposure compensation. The 
EOS-1 bodies can use the FD/EOS 
adapter without modification.

A limited supply of the FD/EOS lens 
mount converter is available directly from 
Canon Professional Services. For informa­
tion contact CPS, 1 Canon Plaza, Lake 
Success, NY 11042; 516-488-6700, exten­
sion 3354; FAX 516-354-5117.

Desktop poster factory
Color photographs can be transformed 
into giant color posters up to 100 feet 
square using a Macintosh computer, a 
digital scanner, and a color PostScript 
printing device.

The poster is created by printing a 
series of 11 x 17-inch panels using a QMS 
ColorScript 100 color printer, or similar 
unit. A 22x34-inch poster, for example, 
is produced with four 1 1 x 17-inch panels. 
A 6.4x8.5-foot poster contains 42 11x17- 
inch sheets. The key to the process is 
PosterWorks, a $167 software program 
for poster image management to crop, 
register, bleed, color correct, page num­
ber, and facilitate the assembly of the 
poster panels.

First, the photograph is digitized, using 
a device such as the Nikon LS-3500 slide 
scanner or a Chinon DS-3000 flatbed 
print scanner, so that the image can be 
introduced into the Macintosh computer 
memory. PosterWorks takes over and 
creates the enlargement, which could 
also be produced as a single poster sheet 
on large-format Post Script color printers. 
For information on PosterWorks contact 
S.H. Pierce & Company. Suite 323, Build­
ing 600, 1 Kendall Square, Cambridge, 
MA 02139; 617-395-8350. *

Division of The Saunders Group
21 Jet View Drive, Rochester, NY 14624 (716-328-7800)

Stroboframe brackets create the perfect marriage of light­
weight portability and smooth, fast movement to capture 
those special wedding candids.

Your flash stays centered high over the lens for natural 
looking lighting. Your camera is easier to handle, mounted 
on a strong, lightweight aluminum frame and balanced 
with comfortable walnut grips. You won't miss a moment, 
thanks to Stroboframe's patented Rotary Link System.
With the twist of a wrist, flip from horizontal to vertical 
faster than you can say, “Smile."

There's a Stroboframe bracket and flash mount for whatever 
equipment you use, all guaranteed for five years. Send for more 
information today.

Horizontal to Vertical with the Flick of a Wrist.

STROBOFRAME

More info? Circle 54

Buy One, 
Get One 
Free.

We're talking about the 
muslin background. o( course 
Buy a 10' x 30" or larger muslin 
background at our low sale 
price, and get a matching 
10' x 10 size free Available 
in gray, brown, blue, pastel, 
hi-key gray or beige, coral, 
crimson, and a splatter pattern 
Hemmed at 
Includes
carrying
bag

New Lines To Choose From!
MW-I 10 x 10 $17900 MW-23 14 x 20 $ 79900
MW-II 12 x 10 $199.00 MW-24 14 x 30 $1199 00
MW-2 10x20 $33900 MW-3 19x21 $119900
MW-22 10 x 30 $43900 MW-33 32 x 30 $2495 00

O r ig in a l
Series
Prices

Request our newest catalog today: 40 full-color pages of new products and 
money-making ideas for commercial photographers Find out how to tap whole 
new markets and turn even bigger profits with your photography business.
Call Toll-Free 1-800-888-5616 or 1-800-235-7012 
Or write us at P.O. Box 7200. Mobile. AL 36607

Sale Ends April 50. 1990

The Denny Mfg Co Inc

More info? Circle 55

'990 1 83PROFESSIONAL PHOTOGRAPHER . APRIL



N e w  Products

albums and mounting

M ID SIZE WEDDING ALBUM

Art Leather Manufacturing Company, 
Inc., Elmhurst, NY 11373; 718-699- 
(>300: Art Leather Manufacturing Com 
pany, Inc., added the Futura Junior-77 to 
its wedding album lines. Junior-77 album 
ai cepts up to 7x7-inch prints and features 
the same cover designs, fabrics, and col­
ors as the other Futura album line, which 
includes Small, (5x5-inch prints), Medi­
um-88, (8x8-inch prints), and Large, (lOx 
10-inch prints).

Mo.e info? Circle 200

SUEDE CASSETTE BOXES 
Taprell Loomis, 2160 Superior Ave­

nue, Cleveland, OH 44114; 800-782- 
2160: Available in blue, maroon, and 
mauve, Suede Video Cassette Boxes dra­
matically package wedding, bar mitzvah, 
reunion, and anniversary videos. Made 
from durable Suedel Luxe material, the 
boxes are available with a choice of foil 
titles and other standard inscriptions.

More info? Circle 201

com puters

DATA SYSTEM
Kingman [Tata Systems, 1510 South 

Minnesota Avenue, Sioux Falls, SIT 
57105; 605-335-8334: Photography stu 
dios with the need for multi-user data ter­
minals can operate as many as 21 termi­
nals off a single Kingman Data System 
586 CPU. The new system features archi­
tecture using DOS 3.3 that allows termi­
nals to share tiles and individual records

simultaneously. Multi-tasking can also be 
done at each work station. The Kingman 
system can also run additional software 
programs from terminals,

More info? Circle 202

SOFTWARE INVENTORY

Image Innovations, Inc., 7521 Wash­
ington Avenue South, Minneapolis, MN 
55435; 612-942-7909: Labelbase com 
puter program can catalog 35mm slides, 
prints, negatives and other images. The 
system's database inventory capability 
allows information to be stored and re-

• *

B a c k g ro u n d s  & A c c e s s o r i e s  P roo f  P ro je c to r s  

L a c q u e r s  M o u n ts  & A lb u m s  Fo l io s  

P ro p s  C o l la D s ib le  B e n c h e s  

Ho t  S tam p in g  E q u ip m e n t  

" V i c t o r ia n "  F u rn i tu re  Etc .. E tc .

Catalogs available on request

We Ship promptly U P S  Vbur ONE Source tor Supplies'

CALL TOLL FREE D I C C E D

1-800-747-7371
Milwaukee Area (414) 545* 1270 5 U P P L I

A DIVISION OF RISSER COLOR SERVICE INC

5330 W ELECTRIC AVENUE • MILWAUKEE. Wl 53219

More info? Circle 56
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M O V I N G ? ^ ™
address. Place magazine label here. Print new address below.

..

Payment enclosed 
- Charge my Visa 

Charge my Mastercard 
. Bill me

Send me information 
about PPA benefits 
Send me a Winona 
catalog

Annual Subscription Rates $22 10 in the USA and possessions $35 foreign U S 
funds PP of A membership includes a subscription to Professional Photographer

Start my new 
subscription 
Renew subscription 
Change my address

Name (print) _____ __

StudrO/Company _________

Address ______ _ _

C ity _____________________

Card No

E*d Date .......... ...Siooau

3 we mav process your subset ip ton promptly be sure to check your catagory and title

Category (check one) illustrations scientific Title (check one)
Portrait (includes and technical erection*; A Owner (including self
wedding and ah production government employed
religious ceremonies and mititaryi B Manager
baby school. anrmai D Manufacturer C Staff Photographer
an stud>o »<ne arts) E Distributor D Tecnmcian
Commercial Studio F Fmisber E Support Staff
(includes aerial G Service Specialist G Student
architectural genera) iincludes direct co»or
ano occas-onai and processing direct H
commercial co*or tor trade)
convention publicity) J £ ducatoustudem Tiorary Other Title
Freelance K Legai/8*3*og<ai/ Please Explain Fully
Newspaper Magaz-ne Evidence Medica,
illustrative and
Advertising L
InduStrar! (includes
n C*ant pnoto deprs Other Catagory
motion pKttures P'ease Expiam Fuiiy Date

Remit To:

Professional Photographer
Dept. CN. 1090 Executive Way. Des Plaines, IL 60018 • 708-299-8161



called by key words, phrases, image 
numbers, tile names, and bar codes. 
Label base works on IBM PC AT/XT or 
compatible computers and stores up to 
50,000 images on a 20Mb hard disk.

More info? Circle 203

lab equipm ent

COLOR ANALYZER
Eseco-S peed master, No. 1 Eseco Road, 

Cushing, OK 74023; 918-225-1269: The
Spotalizer automatic color analyzing sys­
tem is designed for production printing 
using video analyzer control numbers. 
The unit offers fast spot readings of roll 
or cut negatives, using a 16X enlarged 
video image with a rapid X-Y axis move­
ment of the negative carrier. The Spol- 
alizer computer controller provides 48 
programs with nine paper compensation 
curves for each program, over- and un­
der-extended range slope, plus a high­
speed data printer to provide negative 
data identification on continuous paper 
tape or pressure-sensitive labels.

More info? Circle 204

FILM CUTTER

Bremson Data Systems, Inc., Sales/ 
Marketing Department, 11691 West 
85th Street, Lenexa, KS 66214; 913-492- 
8900: The computer-controlled Accudata 
Film Cutting Station accurately cuts single 
or multiple negatives and automatically 
inserts them into bi-t'old. tractor-fed glas- 
sines sleeves. By lining-up the cursor be­
tween two negatives, the computer de­
termines length of feed needed for a per­
fect cut. The computer-controlled film 
cutter handles film sizes from 35mm to 
70mm unsleeved, and 35mm to 120 roll 
film sleeved.

More info? Circle 205

TEMPERATURE REGULATORS 
Arkay Corporation, 228 South First 

Street, Milwaukee, Wl 53204; 800-862- 
7529; 414-276-9196: Four new water 
temperature control panels, Model Nos. 
REG-6, REG-7, REG-8, and REG-9, feature 
a water flow rate of 1 to 7 gallons per 
minute, dial thermometer, + 1/2°F ac­
curacy, and two tempered water outlets 
with garden hose thread which include 
two high-quality ball valves protected by

a vacuum breaker. Model Nos. REG-6 
and REG-7 also include a clear poly­
propylene filter housing, Model Nos. 
REG-8 and REG-9 include a stainless steel 
housing, and Model Nos. REG-7 and 
REG-9 also feature an unbreakable clear 
polycarbonate water flow gauge.

More info? Circle 206

COLD LIGHT ENLARGING HEAD 
Aristo Grid Lamp Products, Inc., 35 

Lumber Road, Roslyn, NY 11576; 516- 
484-6992: Cold light enlarging head fea­
tures variable contrast control from Grade 
Nos. 0 to 5 that offers 50 settings over the 
entire range without using V.C. printing

tilters. The cold light head has full 4x5 
negative coverage, fast, consistent expo­
sures, low power consumption, and can 
be used with any enlarging timer. The 
195-watt unit operates on 120-volt, 60Hz, 
AC current. The light head features high 
intensity lamps, GC2B and GC2G, with 
adjustable thermostat-controlled heater 
and fits Omega D series enlargers with op­
tional brackets, as well as the Beseler 4x5.

More info? Circle 207

CARDBOARD SLIDE MOUNTS
Kleer Vu Plastics Corporation, Box 

449, Kleer Vu Drive, Brownsville, TN 
38012; 800-238-6001: Pro-Line Card

IMPACT YOUR BOTTOM L M E ...S W I $ 5 4 1 .0 0

The Broncolor Executive impact' Kit is portable, light weight, 
has a wide range of accessories, and features built-in infrared remote, high 
efficiency, multi-voltage, ruggedness and reliability.

Purchased separately it would cost S2,040.00 but, now for a limited 
time only, we’ll part with one for only SI ,499 00. Contact your authorized 
Impact dealer or call Sinar Bron today.

Components: • 2 Umbrella reflectors • 2 Modelling lights
• 1 Impact 21 •  1 Case • 1 Sync cord
• 1 Impact 41 • 2 Stands • 1 ‘Fine Light’ Subscription
• 2 Umbrellas •  2 Flash tubes •  1 Lighting manual

More info? Circle 57
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BOWENS PROLITESShaping the future of professional flash.
The system is new the perfor­
mance, legendary.

Bowens Prolite Studio flash units 
offer a unique combination of 
leading edge technology, outstand­
ing versatility and solid value. The 
choice of top professionals around 
the world, Prolites are available in

six rugged, dependable models with 
light output specifications from 
150 ws to 1000 ws.

See them at your dealer or write: 
Bogen Photo Corp., 565 E. Crescent 
Ave., P.0. Box 506, Ramsey, NJ 
07446-0506. (201) 818-9500.

More info? Circle 58

" F o r  t h o s e  w h o  s t i l l  d e m a n d  

t h e  b e s t "

WINONA INTERNATIONAL SCHOOL 
OF PROFESSIONAL PHOTOGRAPHY

is
NUMBER ONE

Many new and exciting courses, but the same QUALITY 
EDUCATION which has made W IN O N A  the number O NE 

continuing education facility since 1922.
165 Courses in 1990 

20 new two-day refresher courses 
21 Off-Campus courses

Take advantage of the 60 day prepay discount

Write today for your free 60 page catalogue or call 
708-298-6770

W in o n a  School of Photography
350 N. Wolf Rd.

Mt. Prospect, IL 60056
A subsidiary of The1 Professional Photographers of America

N e w  Products

board Slide Mounts are available in two 
styles: The self-sealing mount, which seals 
tightly without any equipment, and the 
heat seal mount, which seals with virtual­
ly any automated heat-seal unit.

More info? Circle 208

TRANSPARENCY VIEWER

lust Normlight, Inc., 105 Terry Drive, 
Newtown, PA 18940; 800-248-5878; The
3-B Bracketed Transparency Viewer fea­
tures even light distribution over a 13x17- 
inch viewing area, two brightness levels 
(3,500 or 5,000 lux), and a built-in use 
meter which indicates when the unit flu­
orescent tubes need replacement. The 
viewer produces a standardized, 5,000°K 
color temperature light with a constant 
98-color-rendering brightness index.

More info? Circle 209

AUTOMATIC ENLARGING SYSTEM 
Colenta America Corporation, 347 

Evelyn Street, Paramus, NJ 07652; 201- 
265-5670: The Durst Optimo AC auto­
matic enlarging system offers a wide 
range of features, including autosizing, 
autofocus, printing information storage 
and recall, and a sophisticated analysis 
system for both color and density. The 
system produces enlargements up to 
30x40 inches from negatives up to 4x5 
inches. Equipped with a closed-loop 750- 
watt light source, the Optimo AC permits 
magnification reductions.

More info? Circle 210

lenses

ZOOM LENSES
Tamron Industries, Inc., 99 Seaview 

Boulevard, Box 388, Port Washington, 
NY 11050-4610; 516-484-8880: New
autofocus f/4-5.6 30-90mm AF zoom 
lenses for Minolta. Nikon, and Pentax AF 
SLR cameras are compact and lightweight. 
The AF zoom lenses feature a unique 
seven-blade diaphragm mechanism that
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produces outstanding out-of-focus back­
ground effects when shooting. The AF 
zoom lenses measure 3.1 inches with a 
diameter of 2.6 inches and 55mm filter 
size. Macro is available with maximum 
magnification ratio of 1:4.5 at the 90mm 
total length.

More info? Circle 211

MACRO-SYMMAR LENSES 
Schneider Corporation of America, 

400 Crossways Park Drive, Woodbury, 
NY 11797; 516-496-8500: The Schneider 
Macro-Symmar lens series provides max­
imum image quality in close-range studio 
photography. The eight-element design 
in f/5.6 120mm Macro-Symmar and t/5.6 
180mm Macro-Symmar, is specially cor­
rected for photography at reproduction 
ratios of 1:1 with an extended range of 
1:4 to 4:1. The Macro-Symmar lenses are 
available in Copal, Compur, or Prontor 
Professional shutters.

More into? Circle 212

NEW CANON LENS

Canon U.S.A., Inc., One Canon Pla­
za, Lake Success, NY 11042; 212-527- 
8800: The Canon large-aperture f/1.8L 
200mm FD large aperture telephoto lens 
employs UD (ultra-low dispersion) glass 
for high image quality, large maximum 
aperture, and can produce extremely- 
blurred backgrounds through depth-of- 
lield control. Designed for use with the 
Canon FD-mount bodies, including the 
T90 and F 1, the f/1 8L 200mm telephoto 
lens measures 5.12 inches in diameter by 
8.19 inches in length. Close-focusing dis­
tance is 8.2 feet. The lens can be used 
with the FD 1 4X-A or FD 2X-B extenders, 
converting it to an f/3.5 400mm or f/2.5 
280mm telephoto lens, respectively.

More info? Circle 213

lighting and studio

FOCUSING FLASH HEADS 
Sinar Bron, Inc., 17 Progress Street, 

Edison, NJ 08820; 201-754-5800: Two
new Broncolor focusing flash heads, the 
Pulso F2, rated at 1,600 watt-seconds, 
and the Pulso F4. rated at 3,200 watt- 
seconds, allow incremental adjustments 
that can vary from a 60- to 90-degree 
angle of light. A focusing knob on the 
side of the flash head moves the flash 
tube and modeling lamp within the re­
flector to control light quality and inten-

ARKAY MONO-STAND.....
Helps Make Eveiy Shot Perfect

Whether you are shooting at a high or low angle, 
you are assured of a perfect balance of the 
camera and stand.

•  Four available heights: 6 ’, 8 '. 10’. 12’
•  Counter balanced for safety and ease of use
•  Rigid 22" long side arm allows wide arc 

swing
•  Smooth up and down movement
•  Three 4" sleeve bearing locking casters -  

(locks in both directions)
•  Adapts to most camera heads
•  Made in America

LET ARKAY MONO-STAND GIVE 
YOG A BETTER CAMERA SUPPORT.
6 It Junior model available with and without center weight

For inform ation or F R E E  ca ta log  ca ll your local 
Arkay Dealer or W R IT E :

a m a y

ARKAY CORPORATION
228 S  First Street, M ilwaukee. W l 53204 
or call
1 -800-862-7529 11 -800-TO-ARKAY) 
in Wisconsin call 1 414 276 9196

Manufacturers of: Film/Print Processors • Dryers • Camera 
Supports • Sinks G Darkroom Accessories • Registration Punches

More info? Circle 59

Make mounting even more 
convenient and cost effectiveProBond
Pressure-Sensitive Materials
Seal's complete range of five pre-coated boards and six UV protective 
laminates can professionally enhance and protect any photograph 
ProBond products are cut to size from 8” x 10" to 30" x 40" and easy 
to use -  just peel, position and apply by hand.

S e a le ze 25
Mounting/Laminating System
For volume work, team ProBond with a Sealeze 25 space-saving 
table top laminator that's easy to use and 
offers the capability of roll 
or sheet application.

For a free systems 
consultation, call 
1-800-257-SEAL today

Tomorrow’s 
Technology 

Today

Produ
INCORPORATED

550 Spring St • Naugatuck. CT USA 06770-9985* (203) 729-5201 • Fax (203) 729-5639
More info? Circle 60
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Person to Person.
At Wolf Camera and Video we're 
dedicated to you. the professional 
photographer. And. we've developed 
quite a reputation as the professional's 
source It means getting the personal 
service you've come to expect for all 
your photographic, audiovisual and 
video needs

1 - 8 0 0 - 2 4 1 - 5 5 1 8

C O M M ER C IA L  D IV IS IO N
150 14th Street N W  Atlanta. Georgia 30318 

Call (404) 892 1707«GA Wats 1 800 282 3883

More info? Circle 61

Does your com m ercial 
photography qualify?

Any PP o l A m em ber who perform s 
a ll o r ju s t som e com m erc ia l pho ­
tog raphy is e lig ib le  to becom e a 
Q u a lif ie d  P ro fe ss io n a l P h o to g ­
rapher, lis ted  in the 4-color Buyer's 
Guide to Qualified Photography, 
reach ing 14.000-plus "h o t"  pros- 
p e c ts .J o r  a S125 annual fee.

Don’t miss the 1991 directory! 
Write today!

Name

Studio/Busmess

Address

City. State Zip

Return coupon to: Q Program Manager. 
PPA. 1090 Executive Way. Des Plaines. IL 
60018. 708-299-8161: FAX 708-299-2685

N e w  Products

sity over a range of one f/stop. Both units 
have an adjustable bracket for mounting 
an umbrella at different distances from 
the lamp head, allowing further gradation 
in light intensity and contrast.

More info? Circle 214

MONOLIGHTS
Novatron, 8230 Moberly Lane, Box 

271066, Dallas, TX 75227; 214-388-4857:
New lightweight Model Nos. M120S and 
M240S MonoLight strobe units with built- 
in slave triggers, are designed for on- 
location assignments and allow photog­
raphers to build a complete system of fast 
recycling MonoLights. The 240-watt-sec­
ond Model No. M240S permits three 
power settings in one-f/stop increments— 
low (60 watt-seconds), medium (120 
watt-seconds), and high (240 watt-sec­
onds). This three-way power selection is 
similar to the adjustments on the 120- 
watt-second Model No. M120S. A 100- 

I watt Tungsram tungsten modeling light 
is provided with each MonoLight. A mod­
eling light selection switch permits con­
stant. full-power modeling light output at 
all power settings or the option of the 
modeling light producing illumination 
proportional to the flash power selection.

More info? Circle 215

photo accessories

COPYRIGHT SLIDE MOUNT
Pic-Mount Corporation, 1704 South 

Holladay, Seaside, OR 97138; 800-255- 
1522: The Photorights Slide Mount, de­
signed to expose copyright imprints pro­
duced by the Photorights Copyright sys­
tem, which automatically prints a copy­
right protection notice on each frame of 
exposed film is made of high-quality pa­
perboard. The slide mount includes a 
notched area which displays the copy­
right information.

More Info? Circle 216

PROTECTIVE LABELS 
ShootingStar Software, Inc., Box 2878, 

Alameda, CA 94501; 415-769-9767: Spe
cial, destructible paper seals are design­
ed to enclose mounted 35mm slides and 
larger transparencies in standard, trans­
parent acetate covers to guard against un­
authorized reproduction or use. The seals 
display the warning, "U se  fee billed if 
seal is broken". The lxl/2-inch seals 
wrap around slide covers and sleex.es. 
Once sealed, the labels make it impossi­

ble to remove the transparency without 
destroying the seal, making image tam­
pering apparent when slides are return­
ed. Available in rolls of 1,000 seals at $39 
per roll, plus $3 shipping and handling.

More info? Circle 217

PROJECTOR STAND

Da-Lite Screen Company, Inc., 3100 
State Road 15 North, Box 137, Warsaw, 
IN 46580; 219-267-2649: The redesign 
ed, 9.5-pound Model No. 203 Project-O- 
Stancl features a larger high-impact plastic- 
molded top, equipped with an inset, non- 
skid composition rubber mat. The easily 
assembled molded steel inserts eliminate 
cross-threading of leg bolts. Legs can be 
conveniently stored in a captive rubber 
leg holder. The unit is equipped with a 
padded carrying handle.

More info? Circle 218

BACKGROUND WALL 
Infinity Wall Corporation, 750 State 

Road 427, Suite 224, Longwood, FL 
32750; 407-331-9528: Constructed ot 
high-quality fiberglass. Infinity Wall Sec­
tions assemble into a cyclorama. creat 
ing the illusion of a seamless backdrop. 
Constructed of a smooth 3-foot radius 
which adjoins wall to floor, this easy-to- 
assemble product is available in a straight, 
8-foot length that can be hand-cut to 
any size.

More info? Circle 219

PROTECTIVE GLASS 
Viratec Tru Vue, Inc., 1315 N. North 

Branch Street, Chicago, IL 60622; 800- 
621-8339; 312-943-4200: Tru Vue Con­
servation Series picture framing glass fea­
tures a thin, rugged coating that protects 
photographs from ultraviolet light and de­
ters UV fading and damage. The framing 
glass requires no special cleaning and can 
be handled and cut like regular glass.

More info? Circle 220

QUICK RELEASE
Karl Heitz, Inc., Box 427, 34-11 62nd 

Street, Woodside, NY 11377; 718-565- 
0004: Gitzo Dovetail Quick Release is a 
triangular-shaped attachment for the Git­
zo Model Nos. 5T 6T, and 8T counter­
balanced tripod heads. The 12x6-inch at­
tachment consists of a female mount and
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male slide-in plate, and supports cameras 
up to 100 pounds.

More info? Circle 221

LARGE PHOTO BAG
Phoenix Corporation of America, 112 

Mott Street, Oceanside, NY 11572; 516- 
764-5890: The extra large, water-resistant 
camera bag, available in black, blue, and 
gray, features reinforced stitching, three 
padded outer pockets with convenient 
Velcro closures, a double-zippered open­
ing with quick-pull straps, film carriers 
under the flap, removable shoulder strap, 
strong quick release locks, ten adjustable, 
removable compartments, rubber feet, 
and tripod straps. The 41.5-ounce bag is 
constructed of 1,000-denier Kordra nylon 
for strong durability.

More info? Circle 222

FILM HOLDER

Bazooby, 6734 Valjean, Suite 2-N, 
Van Nuys, CA 91406; 818-904-0797: The
Bandelero film holder, available in black 
vinyl, stores up to five 35mm film can- 
nisters and can be slipped onto a trouser 
belt. The holder offers easy film access 
to cassettes and features a clear vinyl win­
dow on top. for quick film identification.

More info? Circle 223

photo m ateria ls

DUST GUN CLEANER
Beseler, 1600 Lower Road, Box 4219, 

Linden, N| 07036; 201-862-7999: New
Dust Gunn 22 all-purpose cleaner is safe, 
dry and ultra-filtered to instantly remove 
microscopic dust and lint from photo­
graphic negatives and slides, photo equip­
ment, computer and electronic products, 
scientific instruments and home elec­
tronics without physical contact. Dust 
Gun 22 is environmentally safe and ac­
cepted as a substitute for fully-halo- 
genated chlorofluorocarbons to protect 
the ozone layer.

More info? Circle 224

INFRARED BLOCKING SCREEN 
Theatre Vision, Inc., 5426 Fair Ave­

nue, North Hollywood, CA 91601-2721; 
818-769-0928: Screenout-IR infrared- 
diverting polyester film reflects infrared 
radiant energy produced by high-wattage 
lighting fixtures used in television and 
photography studios, reducing lamp heat 
on photography subjects and products.

JAZZ it up!
The Morris mini Slave Wide 

gives you light in a new key! 
You can add pop and pizzazz 
lo your light on set with this 
easily hiddenslave flash Create 
highlights and accents that 
you've only imagined with this 
120' source no cords attached. 
Firingautomatically when your 

main flash goes oft. the mini 
Slave Wide may be positioned 
onanysurlace It has a guide 
number of 33 al ISO 100 

This ultra compact Hash uses 
2 AAA batteries and is only 
2.2" in diameter and 2 T tall1 
Jazz up your image with the 

Morris mini Slave Wide1

The Morris C o .
1205 W  Jackson Blvd  

C hicago. IL 6 0 6 07  
3 1 2 /4 2 1 -5 7 3 9

A  L e s s o n  i n

T r i p o d o l o g y . . .

A irlift tripods a re  u s e d  b y  th e  p re s tig io u s  
s c h o o l p h o to g ra p h y  c o m p a n y  L ife to u c h  

N a tio n a l S tu d io s  o f  M in n e a p o lis . M N

Davis & Sanford learned their 
ABC’s in tripod manufacturing 
back in 1929. To this day we keep 
getting straight A’s in depend­
ability. Our Quality Professional 
Tripods won’t let you down, even 
in rigorous professional applica­
tions like on-location School 
Photography.

The 1990 range of Davis & 
Sanford Tripods have a number 
of new photographic and video 
products, including our Air 
Assisted - Airlift tripods. All 
Davis & Sanford Tripods are 
made in the USA and feature the 
highest professional standards.

For ordering information call
I SOU) 832-0832.

□ A V I S  S  S A N F O R D
PO  Box 1002 Mew Rochelle NY 10802 (914)632 1636 FAX 1914) 632 8081

Morris mini Slave Wide
The little light to

More info? Circle 62

More info? Circle 63
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N O  B U L L !

SYSTEM 2000 - the most innovative motorized system 
on the market for raising and lowering backdrops. A state- 
of-the-art technical achievement using European engineering 
that far surpasses competitive designs. Mention this ad and 
receive a 25% discount on one backdrop when purchasing 
a three-motor SYSTEM  2000. Call for free catalog.

• Powerful motor hidden inside roller • Powerful disc brake prevents slippage
• European engineering • Mounts to wall or ceiling
• Backdrop's length of travel can be pre-set • Pre-assembled, easy installation
• "Quiet Power'' noiseless operation

STUDIO DYNAMICS
1667 East 28th Street • Long Beach, CA 90806 • (213) 595-4273

7 he 7-mil-thick film has a one-molecule- 
thick layer of a patented metallic coating 
that reduces heat radiation and offers 
photo models a more comfortable studio 
environment.

More info? Circle 225

More info? Circle 64

want
to be w id j^t

no-dedM Ble 
equipmen ̂ insurance 
with no dcDreciation

Low  Cost Eq u ip m e n t Insurance 
is available to P P  o f A  members.

For more information call or write:

Professional Photographers 
of America, Inc.
1090 Executive Way­

nes Plaines, IL  60018 
708 299-8161

Photographers 
protect your 
photographs 
through copyright

Send for free information 
on copyright procedures.

Request:

Information Packet No. 107: General copyright information 
and application for copyright of photographs

Circular No. 2: Publications of the Copyright Office

Write to:

R egister o f Copyrights  
Library o f Congress  

W ashington, D.C. 20559

video

V ID EO  M O N O PO D S
Davis & Sanford Company, Inc., 24 

Pleasant Street, Box 1001, New Ro­
chelle, NY 10802; 914-632-1636: Two
new Davis & Sanford lightweight video 
monopods designed for compact cam­
corders, are offered with different heads. 
Both monopods have three extension 
legs which can extend to a maximum of 
67.5 inches. In the retracted mode, they 
told to a compact 25.5 inches minimum 
height. Model No. 5000 monopod is 
available with "fluid effect" head and 
Model No. 5050 monopod has an F-10 
fluid head.

More info? Circle 226

COMPACT V ID EO  LIGHT 
Aluma-Lite, Inc., 4 Atlanta, Irvine, CA 

92720, 714-730-4121: The Aluma-Lite 
Model AC DC-T compac t video light op­
erates with an AC or DC single-bulb. 
Equipped with a computer-designed re- 
tiector to help eliminate hot spots and 
provide even illumination, the* video light 
features a tilting head for bounce illumi­
nation and tour-w ing barn doors for di­
rectional lighting. When combined with 
an optional 12-\olt. 3-amp battery, this 
light produces 30 minutes of continuous 
operation. Included w ith the AC DC-T is 
a 20-foot AC line cord. 10-foot DC coil­
ed cord. 50-watt DC bulb, instructions, 
and limited warranty.

More info? Circle 227

V ID EO  CASSETTE RECORDER 
Sony Corporation of America, Cor­

porate Communications Department, 9 
West 57th Street, New York, NY 10019; 
212-418-9427: The EVV-9000 Hi8 video 
cassette recorder is designed tor docking 
w ith the Sony DXC-325 three-chip CCD 
color video camera for use as a light­
weight, high-performance imaging unit 
for field v ideography. The single unit 
camcorder weighs 13 pounds. 4 ounces, 
uses less than 8.5 watts, and provides 
more than ’ 0 minutes of continuous op­
eration with one \P-1A battery. *

More info? Circle 228
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Som ething H ere  You N eed

S C H O O L  D R A P E S
Phone 2 1 3 -4 6 7  8123

S E N D  $2.00 FO R  B R O C H U R E  
Refunded W ith  F irs t  Order

Maureen of Hollywood
1308-A N Wilton Place 

H ollyw ood , C a lifo rn ia  90028

More info? Circle 71

Attention advertisers: A monthly listing 
here will give your products and services 
national exposure at a cost tailored to the 
smallest budget. For rates and more in­
formation. write to Professional Photog­
rapher, Advertising Department, 1090 
Executive Way, Des Plaines, IL 60018.

%

P o r t r a it s  • W e d d in g s

S p e c ia l
Orders Total $50.00 up

1-11x14 FREE
O rd e rs  Total $100.00 up

1 -16x20 FREE
Plus 1 set of 12 Peel A Stick 
Prints w ith  each order

i 14

PACKAGE SETS
F R E E  

10 x 13
«it*> Oners $50 00

April ?S 1990 : <5
EVERY SEND CHECK

NEGATIVE WITH ORDER
VIDEO q.A. IHaH

ANALYZED $3*i 00 <tfW
S3 OO £<*1*9*

Uv AdrMonai
ineiurVyj 3Vnm

Mark negatives tor tree enlargements - prints
Florida Toll Free 1-800 282-8182 

Toll Free 1-800-237-6429
213-219 South Tyler Avenue 

PO Drawer BM Lakeland FL 33802

More info? Circle 65

Solid Oak display frames 
location display 
studio display 
easy set up 

only *199.95  
Ja ck 's  cam era 

300 E. Main 
M uncie, In. 

1 -8 0 0 -3 6 5 -0 1 7 4 ______
More info? Circle 66

Buy UB Camera Stands
Don’t Settle For Less

$$$ IN THE BAG
Find out how our custom wedding album 
pouches can build sales and increase 
your profits! Call today for information.

/dlbumSac"
800-843-6722 outside Calif. 
805-682-0576 inside Calif, s jjj'g j* "* '

More info? Circle 68

Studio Access
"The Easiest S tatin> Management Com puter 

Software Program on the M arket Unlay!'

f ull Working 
Demo Program 

and
I raining Video 

f 40 00

Studio Access 
$695

Multi User 
Version 

Available

Send f  o r a T H E E  lin n  Imre  
1 ought at West Coast Schools, Triangle Institute, 

and Winona School ot Photography

( am fader Programs for Studio management, 
Client Prospetting, Accounts Payable,

M ail Merge Piles, Negative Hug lutbels 
and Af/[>ointment Scheduling

Access Computer Software Systems
1200 N  Je tte rso n  # t , Anaheim , CA 92807 [7 14 ) 6 6 6  2038

G E T Y O U R  CABJUB©—’ 
TO G E TH E R

/  \  X

J fT o  C O L O R S  
;R0 CABLE WRAPS

^Pa c k a g es  o f  3, 1  o & 1 oo

y e a r n  le c h
I  (415)861-6011
f f  P  O Box 77394 
j  San Francisco. CA 94107 
I  FAX (415)334 9511 *  »

_  i q A v /
All rights reserved P a len l #4 700432 

More info? Circle 72

free Camera and Equipment 
Catalogue

Camera Art Equipment Division 
Box 100
Lewiston, MN 55952 
(507| 523-2101 
WATS (8001 533-8030

More info? Circle 73

More info? Circle 69

H i g h  S c h o o l
M a i l i n g  ^ v V - 4 ^  « J  

L i s t s  / •

For/^TA MG r a d u a t i o n i d k  i  w p ^ Y J  1 
P i c t u r e s

CANDIDS
$2.30
8x10

Contact us for a new view to an age old problem
American Student Lis! Corporation has been 
providing High School student mailings lists to 
hundreds of satisfied portra t photographers 
since 1971
High school seniors and juniors are available 
on pressure sensitive labels Irom your mar 
ketmg area

Com at t us for additional in form ation ' 

/ C 7 5 ? \  AMERICAN STUDENT LIST COMPANY
T i  ) “ s 1 ‘ M V  N  ̂ 11 ■

No Frills
Just the Finest in 
Color Printing on 

KODAK Paper

For details call or write:

ADKO Color Lab. inc. 
158-160 Warren St. 

Glens Falls. NY 12801-0016
(518)793-2273

More info? Circle 70 More info? Circle 74
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FILE IT. . .MAIL IT.. .  
DELIVER IT . . .  in an 

APEC ENVELOPE!
All tizei PHOTOMAILERS • KRAFT • GLASSINE 

stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
f o r  b r i d e s ,  b a b i e s  a n d  
special occasions . . . also, 
studio business forms.
FREE CATALOG ON REQUEST

A M E R I C A N  P R I N T I N G  
& E N V E L O P E  C O M P A N Y  

900 Broadway, Now York 10003

More Into? Circle 75

FO R  TH E PH O T O G RA PH ER  
W H O  W A N TS TH E B E S T

Jones Flash 
Brackets
Rotating and Fixed 
Over-the-Lens Brackets
VISA. MfC, COO OK

Jones Photo Equipment
10616 Burtranlr BtvC North Hollywood. CA 91601 • 116/766-7U9

More into? Circle 76

American
HardwoCd Frames
P O  Box 2426 V k f  
Cleveland. IN  37320 
615 472 9593 J K M
Call Toll Free 1-800-426-1933
A division of PolyCratl

More info° Circle 77

Portable 
light banks and 
ottessories.
Please write or 
call for our free \ 
catalog
1812 Valtec Lane 
Boulder. CO 80301 
(3 0 3 )4 4 4  8000  
(800) 424  4 0 7 5

More info? Circle 78
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WEDDING ALBUMS 
FOLIOS • FRAMES 

PHOTOMOUNTS
For Studio, Wedding and 
Portrait Photographers.

PROCRAFT CAMILLE LACQUER-MAT
LEATHERMARK YANKEE PLAK 
HOLSON SUREGUARD
DIMENSION ^
TOPFLIGHT

MARSHALLS

fSSI*
■ ftS-iooo,

• W e accept VISA, Master- 
Card and COD orders.

S IX  LOCATIONS TO 
S E R V E  YOU BET T ER

Cleveland • Atlanta • Hartford 
Chicago • Dallas • Anaheim 

CALL OR WRITE FOR OUR FREE 
128 pg W HOLESALE CATALOG

| me p.o. Box 81757- Dept. PRO] 
Cleveland, Ohio 44181

More info? Circle 79

‘Foolproof ” Proofs
Imprinted Back includes:

* ©  90 - Copyright symbol 
and year

* Your Studio Name
* Negative Number

Plus: you are assured, 
in writing, of our 

Guaranteed Quality.

C all Toll F re e  1-800-456-5459

MIDWEST COLOR LAB
15497 Beech Daly Road 

Redford, Ml 48239
• Canduls • Seniors • Portraiture • 

Commercial • Proms • Sports • and more •i  ^  y
More info? Circle 80

Boost your sales with

P H O T O G R A P H I C
S T A T U E T T E S

• /A v  f  mW j •  (  * JF  Y ra u  
c j J~oJUf

For information & sample contact
A & R WOODWORK SHOP

6031 S 58th St • Lincoln ME 68516 
(402) ->89 2558 (402) 421 3060

More info? Circle 81

I )
(602)

843-8385

LIFELIKE
PORTRAITS

In Light. Medium & 
Heavy Brush Oils

me included Fret* estimates Rea 
iab*e pices FtewWe lime TRY uS

CLASSIC ARTS 
4240 W. Bell Rd. 

Glendale, AZ 85308

More info? Circle 82

New
Eclipse
Umbrella
The Eclipse has white reflective fabric so 
arranged as to cover the ribs This kills 
the ghost image projected back into the 
picture

The black fabric ot the Model EC45BC  
acts as a blocking cover, confining unused 
light. When the penetrating light is wanted, 
the Eclipse Model EC45 is available 
without the outer black cover. FO B  
Rochester.

a
PO Box 546 • Rochester. IN 46975 

1-800-348-2510 • IND 1-800-223-7263

More info? Circle 83

P A IN T E D

NEW 25 hackqrounds.

s'ze) PaD'luse24 pa55e ca,al09 "scentes. Plu(sJ  ” nts. albums, 
photo supplies. printed
drapes. P « S$1X » C *
forms. etc S ^ ^ n c lu d e  $100

Serving Photographers Since

More info? Circle 84

T V fjfy ltX  LEATHERMARK'

V  y  L t A T M C P  ^

Supplier of Wedding Albums. Photo Mounts, 
Memory' Mates, Proof Books, Wall & Easel 
Frames. Nielson Framckits & Miscellaneous 
Studio Supplies such as Mounting Boards & 
Retouch Sprays. We ship promptly via UPS. 
Complete catalog available on request.

iriclwlTOLL FREE

1-800-621-6649
OncagoArea (312) 7364)440 

4668 N. PULASKI ROAD • CHICAGO, IL 60630

More info? Circle 85

S P O R T S  P H O T O G R A P H E R S :
Make more money with our high 
quality, low price, quick turnaround 
& guidance. Call (800) 999-2595 or 
write for information:

ROBERTS PHOTO 
BOX 19301

JACKSONVILLE. FL 32245

More info? Circle 86



UGHTWARE
Lightweight,
Airline Shippable Cases for 
Camera and Strobe Equipment. 
Please write or call for our free catalog.

Lightware, Inc. 
1541 Platte Street 
Denver, CO 80202 
303/455-4556

More info? Circle 87

a t t en t io n : p h o t o g r a p h e r s

I C I f l  I  8 x 10 Protessional Prints 
|  |  In Album Just

$ 29.90
Additional Services Available I

I Proofing, Custom and Machine Candids and Portraits I 
I Little League & Prom Packages. Copy & Restoration! 
| Service. Custom Montages & Composites Duratrans P is -"  

play Transparencies for Light Boxes. «.
Call or Write for Complete Price Lists 

| and information. '£■

KELLY COLOR
Box 576 Dept. PP 

Morganton, N.C. 28655 
4) 433-0934

More info? Circle 88

« Increase Sales & Profit Margins
A A

Plan Winning Competit 
•> Book the Weddings You WANT to Book!

i> zit ■ =i
L .  i 5x5553559

tegies for the professional photographer

More info? Circle 89

“Experience the Difference”
I-ovingly crafted from genuine:

Oak • Walnut • Cherry
For free catalog call Toll Free:

1-800-288-7095
Exclusively Distributed By:

American Consumer Products, Box 372, Ames, IA 50010

c p f j o t o f f i o u f l t s

And ALBUMS, Too!!!

cPenn
e p h o t o m o u n t s

ftT.yan.Hd V *  Anon Pa 19014 (>1S)4M-«M3

(800) 228-7366 in PA (800) 227-7366

More info? Circle 91

B A C K G R O U N D S
IN -A -B A G

by

photek
WASHABLE / FEATHERUGHT / REVERSIBLE

P le a s e  w rite  o r  c a ll fo r m o re  in fo rm a tio n

909 BRIDGEPORT AVENUE 
SHELTON, CT 06484 
TEL. (203) 926-1811 

1-800-648-8868

More info? Circle 92

Don’t just "blow" dust around . . .  usei 
| the new StaticVac film cleaner from

► N E W  Super C o m p a ct S i/e
* ( )ne Step Cleaning and Printing
•
* Electronic Ionization
* Fits on all Mini tabs

1 -800 624-3204 • In Florida 81 3-388-2432

More info? Circle 93

INTRODUCING.......

THEATMOS-SPHERE

No prop Is so versatile. You 
can gel it,use background 
circles, blinds, pedestals 
plus much morel 1!

JL Originals 1990 Prop 
Catalog is now available.($3.00) 
Box 587 London, OH 43140

More info? Circle 95

Don't Miss Out! 
Subscribe Today!! P Only "

;  $14.95 ^Topics in the current issue . \ V
Home Portraits j  Promotional T to m f / /  / * \  
Pricing Guidelines j  Children s Portraits r \
In Camera Masking i Prom Packages j  Satellite Studios

the
nh"U’"edge

An innovative 
photography 
magazine on 

videotape.

1 SIX) 9 5 5  I 1K,1

More info? Circle 96

I

l

!
!
i♦
i
i

Serving Professional Photographers Since 1956 |

• DIMENSION • TOPFLIGHT • TAP j  
• HOLSON • LEATHERMARK • CAMILLE !

Visa. Mastercard or COD
For FREE Wholesale Catalog 

write or phone 
19438 BUSINESS CENTER DR 

NORTMRIDGE. CA 91324

(818) 886-5100

merit a j Albums, inc.j •
More info? Circle 97

S h ore  C o lo r

9378 Calumet Avenue 
P.O. Box 3229 

Munster, Indiana 46321 
Phone: 219/836-2575

More info? Circle 98

More info? Circle 90 More info? Circle 94
PROFESSIONAL PHOTOGRAPHER / APRIL 1990 / 93



W tla tw  |

Video Guide

I FA M IL IES  FOR FUN & PRO FIT
II C O U PLES  — A LOVE STO RY
I I I  PICTORIAL & GLAMOUR PORTRAITS
IV  KIDS — PU R E  & S IM PLE

$75.00 ea All 4 S250.00 
Visa & Mastercard Accepted

Order from Joyce Wilson

L7440 Madison Ave., Indianapolis. IN 46227 
317 786 1769

More info? Circle 99

SEND CHECK WITH OROER

Quiets less than $35 00 add 
$? 50 postage packing

Ir'i Av( 
r BH

V Super Sports Cards 
Ho 5/i $5 00

Add f ilm  Dev&apmQ— 
t?0 135 ?4 SI 50 
220 135 36 $? 50 
1?0-2?0'35mm

♦
♦ ■ : i IIP [ <!M

H o A R f f lp
More info? Circle 100

WOODEN 
NICKEL 

ALBUMS, INC.
71 North Main 

Benton, KY 4 2025

B U Y  S IX  
G E T  O N E  F R E E

Proof Books -  Folios -  Sprays

Other Specials
Cal Folders -  Memory Mates 

We ship the same day
Order toll-free: 1-800-325-5179

Otter expires 4-30-90 

More info? Circle 101

Com plar* Background Control
MODEL IV

^ O L t - E A S Y
B A C K G R O U N D  C O N T R O L  

Now with core wound 
T ECH-SEAMLESS  
background paper — 
available m 4. 6 9 and 
l? ft widths Time 
proven — first in the 
profession and still 
fust choice of leading 
photographic install* 
lions.

PH0T0-TECH
P O 8 o *  9326
Norm St Paul MN S5109
612 461 9119
800 525 6486

More info? Circle 102
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Pro fessional Schoo l Photographers

Excel Photo would like to give you an edge that can make a 
real difference We offer a full line of school products and 
services for the discerning school photographer shooting 
on long roll 35 unperf. 46mm and split 70 film. Our quality 
products are backed by friendly, efficient and timely service.

Please write or call.

EXCEL PHOTO, INC.
P.O. Box 7043 

Salem, Oregon 97303 
1 800 922 3686 (FOTO)

EXCEL

ABERFILE
STUDIO MANAGEMENT

N O W  IN C LU D ES  T H E 
NEW STUD IO  SC H E D U LER

Automatic Link to your Prospect & Customer 
files. Separate Schedules lor Sittings. Proof 
View S Per ns Photograpners Things 

S : . ■ up 480 activities per day 
FAST Point of Sale order input Flexible formal 
ea sdy adapts to your studio needs 
Package ordering ha e • unique feature oi 
allowing substitutions and/or addition of units 
automatically recaicuialing charges lor pose 
changes and additional prints ordered 
Invoices may contain up to 30 lines 
Wedding orders up to 500 lines 
O : | by Customer Lab/Servtce
Order type etc Order labels. Mailing labels ;
Promotional Letters Reminder cards 
Daily Weekly. Monthly Case Receipts and Sales 
Journals
Analytical Reports j in yo u r b u s in e s s

Active & Passive
AND SO MUCH MORE You owe it to your 

• i : COMPUTERIZE with ABERFILE TODAY1 
To order or for addlt

A & E f t S O F T
P.O Box 6099 Santa Barbara. CA 93160
1 805 964 8931 MC & VISA

More info? Circle 103

Feather
Boas

40 Colors
V  V

T u rk e y -S w a n -O s t r ic h -M a r ib o

K adlec F eath ers 798 Ruth Dr
Pleasant Hill, CA 94523 • 415-680-4237

More info? Circle 104

PHOTO
BUSINESS CARDS
ONE WEEK DELIVERY 

$20 lor 250 
$35 for 500 

$15 first time set-up fee
Free UPS shipping on prepaid orders 

MATTE OR GLOSSY 
MAJOR PROFESSIONAL LAB QUALITY 
WHITE OR BLACK TYPE (same price) 

35mm, 645,6x7 crop cards

Im ages
P.O. BOX 55609 

Jackson, MS 39296-5609 
1-800-637-1440 LAB 
601-932-5216 FAX

More info? Circle 106

O UR B E S T  S IN K  ,eGA 3,6Lc e c o .
5-Statnless Sinks MIX I

8-ABS Plastic Sinks $219 95 
Tanks. Floor Mats. Algae Removers 

Computer Controlled 
Demand Water Heaters 

AFFO R D AB LE  
STATE OF THE ART

CUSTOM PHOTO MFQ.
10630 S a nden Or 

Dallas, Texas 75238 
(214) 349-9779 

CLOSED FRIDAY

U *
' F  WATER 

TEMP II 
w/TempLok 

$45.00

More info? Circle 107

ADD A NEW 
DIMENSION

To Your Photography M
WITH

BACKGROUNDS 
By DAVID MAHEU

More info? Circle 108

THE PROFESSIONAL SOURCE
NEW & USED  EQ UIPM ENT

Photogenic Carneri Lindahl
Lumedyne Bronica Taprell Loorms
M eu Mamiya Scene Machine
Norman FU|i Durst
Jobo Canon Hope Processors

PHOTOGENIC PORTAMASTER 400
Speci,.: S575.00

P0WERLITE 600 
$450.00

COMPLETE LINE— PROCESSING AND 
PRINTING EQUIPMENT— FILM 

PAPER— CHEMICALS 
—New and Used Equipment— 

Call Toll Tree
P H O T O G R A P H IC S  S U P P L Y ,  IN C .

M C K E E SP O R T  PA 15132 
800-245-6715

Preschools.Weddings.Families.Seniors.Dances.Sports.
The best selection "
of Professional Portrait 
Products and Services you need 
for short and long roll formats. Price levels 
for proofs, portraits and packages. F ree  
film processing and assembly. Call toll- 
free for new Portrait C atalog  or Sports or 
Preschool Price Lists. (800) 547-9165.

3548 Empress W ay  N .E. 
P.O. Box 7077 
Salem. O R  97303-0011
(503) 399-1900

A
ASHTON PHOTO

More info? Circle 105 More info? Circle 109



PEAK’ PROCESSING 
For Kodachrome*

PEAK Processing from The Color 
Place assures you the most consistent, 
highest quality Kodachrome process­
ing available. With same-day service, 
daily push-pull runs (M-F). con­
venient prepaid processing coupons 
and film/processing packages. The 
Color Place is your total Kodachrome 
resource. Call or write today. See the 
difference PEAK can make.
PI A k * ( Professional Ektachrom c ami Kodachrome 
Processing! is a registered trademark o f I he Color Place 
kiHlachrome and Ektachromc arc registered trademarks <>l 
hastman Kodak l  ompanv

xy i vjee
Department PP. 1330 Conant Street 

Dallas. Texas 75207. 214/631-7174

More into? Circle 110

PROM SPECTACULAR!!!
1989 PRICES FOR 1990

BROWN____  m a ROON

ORDER IN FEBRUARY 
SAVE 10%

ORDER IN MARCH 
SAVE 5%

APRIL & MAY 
1989 PRICES

EA. 50 100 1000 2500 5000
5 i 7 .18 8.55 16.20 15.30C 14.40C 13.50C
8x10 .35 16.63 31.50 29.75C 28.00C 26.25C

NO MINIMUM QUANTITY REQUIRED!!
NO MINIMUM QTY. ON IMPRINTING (IMPRINT F i i  W ill APPIV) 

C a ll o r W r ite  F o r FREE S a m p le

O
Dave Sirken Distributors. Inc.

P O Box 606 R R "3  Monlicello Rd 
Rochester IN 46975

For The Finest Frames, Folders, and Albums
In Indiana 1 800 22-FRAME Out ol State 1-800-348-2510 
or 1 800 223-7263 219-223-3188

More info? Circle 111

* * * * * * * * * * *  ^  ̂ ^  * * * * * * * * * *  *

Texturizing for your Portraits
Revolutionary flexible plastic plates deliver 
deeper texture on your machine or ours

MERIT TEX:
Canvas linen brush stroke many others 

FREE texture offer...
Send 12 8x10 prints with $4 00 tor postage 

Find out m ore : M ERRETT SMITH
10250 Santa Monica Btvd 

Los Angeles CA 90067 • (213) 277-0827

More info? Circle 112

Control your 
lighting with

Ribbon 
Louvers
As seen in the 
Charles Lewis 

Seminars
Lighting control has never been easier, 
faster or more precise
Available for all major lighting systems 

Phone or write for information.

w»oouc*s

(206) 582-5767
10613 S^n w ood  Dr SW  

Tacoma Washington 98*98

Supplying Studios with over 100 Products

T H I S  M O N T H  _____ S A V E  40'
F eather 
Boas
S A V E  -10 ;
3 Chandells 
only S75.
3 I^as V eg as 
only $150.
Red, white, black, 
blue. pink. wine.

Toll Free Ordering 
Cat Info 1 (801) 272 1114 

Orders 1(800)876-0607 
4120 Highland D nve

i
, ASK FOR NEW 90 CATALOG OF PRODUCTS

More info? Circle 113

L E A T H E R  A L B U M  
D E S I G N S  

WEDDING ALBUMS
Handcrafted. Genuine leather albums 

imported horn Italy, library bound. No pages 
to buy or assemble. Wide selection ol mats.

1-800-263-6892
P.O. BOX 2428 NIAGARA FALLS.

NEW YORK 14302 
In west coast region call:

James Frames North 
P.O. Box 669. Goshen CA 93227 

1/800-821-4797

C ALL e* WAITE
i n  s .......... .. m  C'-uimbm oh 4i.~ • f t e  '« )  sar i

More info? Circle 114

SCHOOL
PICTURE

PROCESSING
8x10 unit 92 

Write for 
our catalog

IMPERIAL COLOR
2001 E. Roosevelt 
Phoenix, AZ 85006 

602-253-2212 
800-332-5855 

FAX: 602-253-2335

More info? Circle 115

SHOW  YOUR PRO O FS IMMEDIATELY 
after the sitting on 
Still Video! Contact

103 Baylor Dr., Tyler, Texas 75703 
800-225-0227 (after tone dial 993457) 
or 214-561-7104_______________________

More info? Circle 116

More info? Circle 117

More Info? Circle 118

»

M I K
PHOTOGRAPHY SYSTEM S’

P O  Box  455, Dum ont, N J  07628
CATALOG INFORMATION

vtRnui

HA.1 rn tr  i w v s j s i* ' *
YOUR STUDIO Noei/mtAt

p n NAMI
ADDRESS

i— i ' E M "

I - I-

j  j !

SPECIAL INSTRUCTIONS

1
1 B 4 G * ____________•------- fr P ■

Reproduction o» this photograph without 
the expreaaed permission of the etudio la 
prohibited under U S COPYRIGHT LAW

More info7 Circle 119

C o p y  & R e s t o r a t i o n

(Je*ifaui Adi ApX
B4W COtOR 'V * cm S CANVAV F*t*r«r. '.AMAie

« f V l R T t J A U  v AN * TH IN G  (R O M  A N Y Ty»*f 'jO aTJH K i
C a ll 8 1  3 - 4 0 8  1 4 2 4  (Q )■ tw

MAIL P O  BOX 875 VENICE FLA 34284

More info? Circle 120
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CUTS BORDERLESS WALLETS
Four at a time from 4 up or 8 up units, three 
at a time from 9-ups in sheets or rolls up to 
11 wide Custom made for your wallet units

I Studio and large lab tested 
f  for over 14 years Tough 

durable accurate and 
fast Easy to use 

Write or phone 
w  for free

brochure

RUECKL PHOTO PRODUCTS (414)739 3748 
2233 Sunrise Dr.. Appleton Wl 54915

Easy Ordering By Mall 
Fast Service -  Low Prices 
MasterCard, Visa, Am, Exp 
Samples Available 
Enjoy TAP Quality Products
Clown Products 1800/782 2160 
2164 Superior Ave , Dept 2164 
Cleveland. OH 44114

More Into? Circle 122

D e e s c o f o t r

SERVING THE 
PROFESSIONAL WITH 
QUALITY FOR OVER 

THIRTY YEARS
saint Joseph mich.49085

PAPER
' .  . . for a Good Look

More into? Circle 123

1S4t.F«rMaAn.,Nily«raMl,tt 90038 
WMH 0(313) B7 0300* otrtsxK O (800) 337 0940

HANDCRAFTED BACKGROUNDS
canvas, muslin, lumiscenes and marbleized columns

_ _ _ _ _ _ _ _ Write or call tpr tree brochure_ _ _ _ _ _ _ _

Classified

All classifications $1 10 per word (includes two words bold 
face caps) minimum $24 00 Additional bold face caps 
$1.80 per word Box number and handling charge. $7 75 
per ad

Closing date for new advertising, corrections or can­
cellation orders, 20th of the second month preceding 
issue date. Remittance must be received with order.

Mail ads with remittance to PPA Publications and Events 
inc Classified Ad Dept *090 Executive Way Des Piames 
IL 60018

Replies to ads with box numbers should be addressed as 
follows Box . c/o Professional Pho
lographer 1090 Executive Way Des Plaines IL 60018

BACKGROUNDS
THE DENNY Mfg Co Inc is the world's largest 
manufacturer of hand painted canvas and muslin 
backgrounds Send or call for a FREE full color cat­
alog with complete information on backgrounds, 
props, manual and motorized support systems 
along with various studio accessories The Denny 
Mfg Co, Inc. P O  Box 7200. Mobile, Alabama 
36607. 1 800-888-5616 or 1-800-235-7012 See 
Display Advertisement for additional information 
Backgrounds for that individual LOOK!

PIERCE BACKGROUNDS — hand painted heavy 
canvas window shades Send $1 complete cata­
log— pictures Studio Supplies. School drapes-poly- 
bags combs-posmg equipment-puppets-blue gar- 
ters-mailers-prmted forms including refund coupon 
Pierce Company. 9801 Nicollet, Minneapolis. MN 
55420; phone 612-884 1991

STUDIO DYNAMICS paints the finest back 
grounds Muslin or canvas Mottled, or textured or 
scenic Ask any pro Motorized and manual back 
ground lifts Posing stools and props Call or write 
Studio Dynamics. 1667 E 28th. Long Beach. CA 
90806; 213-595-4273

WRINKLED MUSLIN Completely finished. Stan 
dard and Custom sizes, 10 exciting colors, starting 
it $56 a so colore i  GELS 

mation and swatches Refundable with first order 
DESIGNS BY CASJOY  P O  Box 652. Cicero. NY 
13039-0652

YOU DESERVE THE BEST. YOUR CLIENTS 
DESERVE THE BEST. Victor Avila, CA. Gilbert 
Silvester PA. Hanson Fong. CA. Wes Gray. OK 
Paul Crave. Wl. Guy Cali. PA Call or write Joseph 
M Proscia THE BACKGROUNDERS 4751 Cart 
wngM Ave N Hollywood. CA 91602, 818-508 
8908

SALE! OMNI Photographic Mfg Co Inc is ceie 
brating the new year with distributors now in Europe 
and Canada Also the long awaited 16-page bro 
chure of the company who FIRST gave you wash­
able white canvas and colorfast muslin back 
grounds Omni also has Manual, and Automatic 
background lifts, posing stools, tables, and rails 
New Black Max velvet available toll free when 
ordering 6441 Hwy 90. Theodore. AL 36582 
t -800-444-6771

OWEN ’S ORIGINALS Photographic Backgrounds 
Hand painted on Frednx artist canvas Lowest 
prices Example 6 x8 . any color combo— $69 95 
Laser and scenics also available Satisfaction guar 
anteed Visa. Master Card. C O  D s accepted 409 
B Street. Washington. KS 66968. 913-325-2026

CAMERA REPAIR
MAMIYA SPECIALISTS, FAST. DEPENDABLE 
REPAIRS for professionals RICHARDSON CAM­
ERA SERVICES. 1224 North Green St.. McHenry, 
IL 60050: 815-344-3674.

COMPUTERS/SOFTWARE
PRO-SERIES SOFTWARE is simply the best stu 
dio management software available! PRO-BOSS 
for PC/AT/386. Macintosh, Atari ST from $299. 
PRO-NET for Novell trom $499. Pro-Series. 5330 
Linworlh Rd . Worthington. OH 43235. 614-459 
6700

EQUIPMENT FOR SALE
FOR SALE  LIKE NEW — USED ONLY THREE 
MONTHS E-6 Mini Dip & Dunk Colenta $17K, EP-2 
80 inch Colenta $55K. EP-2 52 inch Colenta $18K. 
54 inch Greig Vanquisher Mounter $17K, 11 inch 
7 tank Versamat 11CM $16.5K, 11 inch 11 tank Ver- 
samat 11 CM $50K. All Colenta Equipment 2 years 
old. Versamats completely rebuilt. CAPC David 
Philips: 312-733-3277.

SEAM LESS  MUSLIN wholesale. Buy direct from 
the source. Ex 10x20 $33; 32x32 $1,015: 12 oz 
canvas 10x20 $99. No minimum order Send $10 
(finders fee) for catalog, swatch, order info. 
SPECHTacular PHOTO, R.D #4 Box 339B. Meyers- 
daie. PA 15552

COLOR PROCESSOR KreoniteCPTl6. 5 gal. mix 
tank, water mix. value $2,000. Mamiya 645 80mm 
2 8 with meter prism $750 Call John 501-236-3559

SPRING SPECIAL: New. Demo, and used back­
grounds in stock1 Photo Services International, toll 
free 1-800-346-3631 The camera store for the pro­
motional photographer"

4 roller 15 electric BACKDROP SYSTEM $450. 
revolving DARKROOM DOOR $500. Gowland 
STUDIO MONOPAD with wheels $400 213
541-7806

HASSELBLAD  OUTFIT complete with portable 
strobes and case. Little used Mint-Excellent + con­
dition Call 517-835-5594 for list and price

FINISHING
70mm. 120 and 220 Vericolor III film process 
mg and proofing Two day m-plant service Com­
plete senior finishing, cusiom portrait, candid and 
commercial finishing service Wallets through 
40x60s Camera Art Professional Finishing Divi­
sion. Box 100. Lewiston MN 55952. 507-523-2101 
WATS 800-533-8030 Camera Art. 12221 Rtverwood 
Dr.. Burnsville MN 55337. 612-890-2200 WATS 
800-328-2924

PACKAGE  PRINTING: fund raising, store promo 
lions churches, schools, family groups, proms, 
classroom groups, sportmates. photo charms. 10 "x 
13 11x14 8 x 10 'and 5 'x7 packages avail­
able from 46mm. ' 70mm-120-220 VPS II film Four 
day m plant service— complete professional de­
partment for weddings and proofing service Send 
to complete once sis ACADEMY PRODUC­
TIONS P O Box 3 N
N -h Carolina ca 704-596-8121 1-800-421-3523

96 / PROFESSIONAL PHOTOGRAPHER APRIL 1990



SCHO O L P ICTURE PRO C ESS IN G : Complete ser 
vice available including 8 "x10", 5 "x7" or 3!4"x5" 
formal packages from split 70mm or 46mm and 
35mm film. Proms. Deluxe Memory Mates. Class­
room Group Pictures, and Hand Lettered Compos­
ites, Elementary and Junior High Memory Books 
and Church Directories. Fast service and higher 
quality. Camera Art, Box 100, Lewiston, MN 55952 
507-523-2101. WATS 800-533-8030. Camera Art. 
12221 Riverwood Dr., Burnsville. MN 55337. 
612-890-2200. WATS 800-328-2924.

FOUR W A Y S  to improve on U N D ER C LA SS  PH O ­
TO S and STO RE PRO M O TIO N S 80c per 8x10 
unit. Developing included. IM PR O V E on the over 
all QUALITY, S ER V IC E  (guaranteed delivery). 
PER SO N A L  C A R E taken on orders from 35mm 
unperforated or 46mm long roll VPS. Contact 
CO M PUTER  COLOR LAB, INC.. 3597 Lee Road. 
Cleveland, OH 44120: 216-491-9292

PR O O FS  ONLY Professional Color Lab 48 hr in 
plant VPIII only— Format Proofing 3'/:x5. 4x5, 5x5 
only 50c ea. Free film processing— All negs video 
analyzed. Call or write for free mailing materials 
and catalog. POP 48 Color Lab. 120 W  79th Ave . 
Merrillville, IN 46410. Phone 219-756-4811

PH O TO G RAPH IC  P R O C ES S IN G — Long roll pro 
duction capability available— 46mm lormat only— 
discount prices— call Jerry Meacham al 1-800 
627-4684

FURNITURE, PROPS
SEN D  FOR free catalog of environmental props 
We have stumps, rocks, fences, etc. Also chair 
backs and now a complete line of Victorian furni 
lure and stackstools. Write or call The Denny Mfg 
Co.. Inc.. P.O. Box 7200. Mobile. AL 36607 
205-457-2388

HELP WANTED
OLAN M ILLS  IN CO RPO RA TED  High income en 
trepreneurial opportunities for ambitious and talent 
ed people in our expanding SCH O O L PO RTRA IT  
D IVISION Successful applicants will become Ter 
ritory Managers responsible for portrait sales and 
the photography of school children Existing talents 
will be augmented by specifically related photog 
raphy skills training and dynamic sales training. Ex­
cellent benefits program. Send complete resume 
to R EC R U IT ER  School Portrait Division, P.O. Box 
23456, Chattanooga. TN 37422—  E.O.E. M/F

PH O TO G RA PH ER , EX PE R IEN C ED  in portrait 
and wedding work to be primary photographer 
modest volume Indiana studio Owner retiring from 
camera work. Will consider transition buy-out 
Modern, fully equipped, well established with rep­
utation for creative, quality photography Reply with 
work history, experience and salary requirements 
If possible, include sample proofs representative 
of your work. Reply Box 0-242, c/o Professional 
Photographer.

W O RK W ITH MASTER-Photographer with mini 
mum four years experience with seniors, children, 
families, weddings Capable of being primary pho­
tographer with eventual partnership or ownership. 
Low volume studio in Midwest Complete resume 
to Box P246, c/o Professional Photographer

PH O T O G RA PH ER S  EXPER IEN C ED , talented 
and ambitious willing to be part of a team doing high 
school seniors, families, weddings and children 
New mam office with three satellite studios Ex 
cellent salary and benefits near beautiful Lake 
Michigan, a nice place fo live. Send resume to 
Orville Elema. M.Photog.Cr , CPP, Paris Studios. 
907 W Norton. Muskegon Ml 49441

PO RTRAIT PH O TO G RA PH ER : Experienced in 
photographing students K through 12 and school 
activities. Car furnished. Send resume to Luckett’s 
Photography. P O  Box 15421. Baton Rouge, LA 
70815: 504-926-6150

PH O TO G RAPH ERS: Needed for Chicago, Detroit 
Dallas. Houston. Boston, St Louis, Minneapolis 
Baltimore and Cleveland Areas to photograph re 
unions Must have long roll camera with identifica 
tion capabilities plus activity cameras For informa 
tion call Reunions Inc. 1-800-327-8010 or write P.O 
Box 876, Orlando. FL 32802

SO U T H EA ST ER N  P R O F E S S IO N A L  CO LO R
LA B  seeking individual to supervise new depart 
ment. 3 to 5 years studio experience desired Re 
■ply Box 0-240. c/o Professional Photographer.

ATTENTION Southeastern Professional Color Lab 
experiencing major expansion PO S IT IO N S  
A VA ILA BLE  for: color correctors, video analyzers 
airbrush artists, negative retouchers and mainte­
nance people (dry and wet). Send resume and sal­
ary requirements to Box P247, c/o Professional 
Photographer

INSTRUCTION
M ASTER  O F PH O TO G RAPHY PA UL SK IP  
W ORTH offers 3 outstanding videos to improve 
your photography (1) Photographing Children (2 
volumes): (2) Photographing Families; (3) How to 
Sell Wall Portraits $79 50 each or $225 for all four 
Order from Skipworth Videos. 7900 Sovereign 
Row, Dallas. TX 75247-0148: 800-284-0164

S EC R E T S  from top wedding videograpf r How-to 
kit includes; contract, forms, planning guide, and 
more! $18 A + Video. P O  Box 49045, Ft Wash 
ington, MD 20744

S EC R ET S  ON SA LE ! 350 information packed 
pages; MAKING IT CLICK' STARTING A PRO FES ­
SIONAL PHOTOGRAPHY STUDIO Volume con 
tains sample price lists, supplier lists, business 
forms, marketing and business plans for starting 
a new photography business $59 95. satisfaction 
guaranteed SOS Publishing 1 800 766-3220 to 
order or information. VISA/MASTERCARD

W ED DIN G  PH O TO G RA PH S by George Meuier 
CPP, award-winning photographer, national lec 
turer, writer. Lighting diagrams, 30 color prints 
$39 With Classic Posing booklet $49 George 
Meurer. 4607 Lincoln Avenue. Beltsville. MD 20705 
VISA/MC

SELF-PUBLISH ED  BOOKS/TAPES on all aspects 
of Professional Photography, Weddings, Portraits. 
Sales, Pricing. Seniors. Glamour. Makeup. Retouch 
mg and more Call for free catalog SOS Publishing 
1-800-766-3220

BOOK O F LISTS: 100 price lists from successful 
studios nationwide Weddings, seniors, portraits, 
etc Excellent examples of wording and formatting 
for your study $49.95. Call SOS Publishing. 1-800
766-3220.

W INONA International School ol Professional Pho 
tography otters a complete range of courses for the 
professional photographer. Courses are taught in 
hands-on three- and five-day intensive learning sit­
uations State-of-the-art equipment and extensive 
instructor contact enhances the opportunity to 
learn from the professional. Special accommoda­
tions are available to Winona students at nearby 
facilities Call today for your catalogue or course 
information Call to ll tree i 800 742 7468. Illinois 
residents call 1-708-298-6770.

Looking for an unusual product? Advertise your 
needs here.

LAB SERVICES

LA C LA IR E  LA BO RA TO RIES  We've been printing 
and finishing exceptional portraits for exceptional 
photographers lor over 40 years We re a full ser 
vice lab that specializes in DYE TRANSFER and 
CUSTOM EKTACOLOR printing Write 6770 Old 
28th Street S.E . Grand Rapids. Michigan 49546 or 
phone 616-942-6910

T H E  N EW  EN GLAN D  TRADITIO NS OF SER  
V IC E  AND QUALITY. Senior/portrait packages, 
candids. deluxe proofing Custom prints up to 30"x 
40 VO LUM E PR IC IN G . N EW  EN G LA N D  CO L­
OR LAB, INC.. 86 Sanderson Ave., P.O. Box 669. 
Lynn, MA 01903; 617-598-4400

N C L’s S PEC IA L  EVEN T PA C K A G ES  — Perfect 
for dance recitals, sports packages and proms 
Available from 120/220. 46mm. split 70mm and 
35mm perf and unperf formats. Call Vince Gallo at 
1-800-284-1947 or write NCL PA C KA G ES. 306 W  
First Ave . Roselle. N J 07203-0900.

W E  A R E  S EEK IN G  PH O T O G RA PH ER S  who
want a full service lab providing quality and depend 
ability. We can help you with our services and con 
sulfation. Call 1-800-284-1947 for our latest service 
guide or write NCL SU C C ESS , 306 W. First Ave.. 
Roselle, N J 07203 0900

SCH O O L P IC TU RE PR O C ESS IN G . P L U S  the
best turn-around Itme, service and quality control 
With Alston School Photography, you can shoot 
longer because we process and deliver faster And 
we’re there when you need us for technical sup 
port, equipment sourcing and financing, and mar 
keling and sales support Become an associate 
member ol the Alston family today Call Ray Cour 
noyer at 1 800 766 FOTO. or write to Alston School 
Photography, 54 Brunswick Avenue. Edison. N J 
08817 Alston providing the finest in school pho 
tography for over 40 years

N EW  TITLED  G RO UP PHOTO for Sports/Activ 
ities Photographers plus Prints, buttons, posters, 
trading cards and more—Complete services lor 
sports, proms, and activities Free processing and 
quick turnaround- Pie packaging available. Our 
unique order form allows yOur customer to pur­
chase what they want, increasing your profits New 
4x6 Titled Party Pictures for fraternities sororities, 
proms, and more Call or write McKenna Color Lab, 
Box 5600, Waterloo. IA 50704. IA 800-772 2967. 
800 238 3466, FAX 319-235-1121 McKenna Color/ 
West. Box 1 1977. Phoenix. A2 85061.800 5480420

SEN IO R S , W ED D IN G S, PRO M S, arid M EM ORY 
m a t e s  Eul servtci fthe irtequipment,
and over 20 years experiencr TOP QUALITY! 
FAST  SER V IC E ! Send lor Our price list ARK-LA­
TEX COLOR LAB P O  Br • 1563 ,
75606 or call 1-800 448-6171

Want more impact^ Move up to a display ad Write 
tor rales

MISCELLANEOUS
G RAPH IC /G RA FLEX  Camera Sale- . and Service 
Cameras repairs literature accessories W  D 
Service, 675 Fairview Dr #246 249 Carson City 
NV 89701. 702 882 5777 MAIL ORDER ONLY

PHOTO STATUETTES made r AD JUTO R  Our
customers tell us that we have the finest quality and 
the most precise cutting in the USA today With a

S E E  FOR
YO U RSELF. F:or information y;ri?e or r. all Adjutor 
4514 Roberts Street, West Mifflin. PA 15>22. 412 
462-9261

THE P R O FESS IO N A L  LIST  M < mg list: Jmted
States, Canada Names and address of profes 
sional photographers in Portrait. Commercial and 
Industrial classifications For details write Dept CN. 
c/o Professional Photographer

PUBLICATIONS
BACK IS S U ES : Photography schools and PP of A 
Affiliates may request quantities of available back 
issues of Professional Photographer magazines for 
educational purposes Cost would be $5 per box 
plus UPS COD shipping charges For additional 
information contact Back Issues Department. 
Professional Photographer. 1090 Executive Way 
Des Plaines. IL 60018, 708-299-8161
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GIFT SUBSCR IPT IO N : Give <1 year subscription 
to Professional Photographer to employees, bust 
ness associates and relatives working in photog 
raphy Your thoughtful gift will be appreciated all 
year long For details write Professional Photogra 
pher. Circulation Department, 1090 Executive Way. 
Des Plaines. IL 60018

Classified advertising in Professional Photographer 
gets results Pul your message here tor only pen 
hies per contact

RESTORATIONS
THE F IN EST  COPY AND RESTO RATION  S E R ­
V ICE IN THE COUNTRY. ; tudios, de
partment stores and camera shops Light and 
heavy oils 35 years in business Volume pricing 
N EW  EN GLAN D  COLOR LAB, INC. 86 Sander 
son Ave P O  Box 669 Lynn. MA 01903.617 598 
4400

D ISSA T ISF IED  W ITH present service'? Try our 
restorations in Brush Oils Also Light & Brush Oils 
Portraits Free estimates and price list Custom 
B&W  and Sepia printing Irene s Color Service. 41 
Edgewood Ave Walpole. MA 02081.508-668-4767

L IFE  L IKE RESTO RATIONS Air brush. Brush Oils 
and Transparent Oils Custom black-and-white lab 
Good service Free estimates Betty Royse. Cr 
Photog Sp Photog CPP PH I Royse Graphic Col 
or Service. P O Box 85. Shelby. OH 44875

W H O LESA LE  COPY & RESTO RATION  GUAR 
ANTEED  QUALITY or money refunded C U R ­
REN TLY  2 weeks in our shop. 3 weeks for oils In

B EFO R E  you 
PHOTOS RE

STO RED  4545 Ft Worth Dr Argyle. TX 76226 
Ph 817 382-2138

RETOUCHING
N EGA T IVE RETOUCHING: Fast, dependable 
quality service for seniors and portraits— will re­
touch a few free samples P O  Box 533. Rhinebeck.
NY 12572. 914 758 2329

M ICROSCOPIC RETOUCHING: Color, black and 
white, groups or singles 1/4 in head size & larger 
All size negatives Reduces spotting Seniors we! 
come 26 years experience Prompt service Lola 
Heldenbrand 10231 Black Oaks Drive. Okla City 
OK 73165. 405 794-7936

SALES AIDS
PO LYU RETH A N E PLA Q U ES  AND FR A M ES  on
.i conttact or per order basis Any style. ,rny size 
Call or write Denny Manufacturing Co , Inc , P O 
Box 7200. Dept PA Mobile. At. 36607 206 
457 2388

W ED D IN G  A L B U M S , PH O T O M O U N T S . 
PLA Q U ES  and FRA M ES. Same day shipment io 
studio, wedding and portrait photographers Name 
brands Holson, Topflight Camille. Pro-Oatt. Yan 
kee Lacquer-Mat Suteguard. Marshall $ F R E E  
I20page wholesale catalog MasterCardrVtSA 
ALBUM S, INC.. P O  Box 81 

SIX
Hartford, Atlanta Chicago, Dallas Anaheim TOLL- 
F R E E  O RD ER IN G  1 800-662-1000.

YOU W ANT TRUE LIFE-LIKE RESTO RATIO N S.
NCL's copy and restoration service sets the Stan 
dard tor comparison Call Gunnar Hansson. at 
1-800-284-1947 or write NCL COPY. 306 W F .rsi
Ave Roselle. N J 07203-0900

B O X E S — — BO XES
quality at wholesale puces. 4 x5 5 <5 5 x7
8 i 10 it  xi4 16 x20 20 x24 Purchase in
smalt quantities 4 x5". 5 x5 . hold 125 proots 
Send 51 to* free sample Aulenger Studios, 223 W 
York St Norfolk VA 23510

9H PR O ! LSSIOM fll. PH O TO G R APH ER  A P R 'l I9f<

101 THOUGHTS, IDEAS AND PROM OTIONS For
Increased Studio profits. F R E E  DETA ILS. Tips.
Stevenson. AL 35772-0827.

SITUATION WANTED
“ W E  HAVE YOUR KIND O F E M P L O Y E E !"  Will 
mar Technical College s second-year photography 
students are preparing tor graduation in May. 1990 
After two years ol training in a program which is 
merit accredited by the Professional Photographers 
of America, these graduates are trained in the 
basics ol black and white and color portrait and 
commercial photography. For further information, 
contact Duane Thiele. Department Chairperson, or 
Fred Hanson, Placement Coordinator. P.O. Box 
1097. Willmar. MN 56201; or call 612-235-5114.

STUDIO FOR SALE
N EW  STUDIO 500 sq t! commercial-portrait stu­
dio Located in the fastest growing community in 
the United States Rancho Calit Owners moving to 
Alaska 714-676-0787

Quality and Service are two items that our clients 
have grown accustomed to Contemporary portrait 
studio Beautitui and scenic OREG O N  COAST 
$150,000 + gross Box 224. Depoe Bay. OR 97341

PRESC O TT  A R IZO N A —only portrait studio in 
beautiful mountain town ol 26,000 Low humidity, 
tow pollen, clean air Nice climate Negs from 1976 
Computerized 602 776-1236

C O LU M BU S CAM ERA  G RO UP Inc buys whole 
studios or any part including cameras, film, dark­
room long roll, lighting, and misc No quantities too 
small Call 1-800-325-7664, Ask tor Jim A

C A LIFO RN IA  studio, small town, 30-year track 
record Seniors, families, weddings With or without 
real estate Terms and transition negotiable. Reply 
Box P249, clo  Professional Photographer

IN HOM E PO RTRAIT & W EDDING  STUDIO in
rapidly growing Oshkosh, Wisconsin Four year old. 
spacious 3 bedroom home Fully equipped studio 
with good profit potential Owner will assist m tran­
sition 414-235-6957

PR O F IT A BLE  MINN. MULTI STUDIO O P E R A ­
TION W ITH GOOD MIX OF PO RTRA ITS, WED- 
DINGS, G RAD E SCHOOL AND FRAM ING WITH 
LIM ITED  EDITION PR INT SA LES . O N E HOUR 
FROM THE TWIN C IT IES AND CLO SE ENOUGH 
TO B E  AT THE LA KE IN A F EW  M INUTES. 
O W N ER  HAS OTHER IN T ER EST S, BUT W ILL  
W O RK FOR YOU FOR O N E YEAR. CURREN T 
LY BU ILD IN G  N EW  32x40 C A M ERA  AND 
S A L E S  ROOM ADDITION TO MAIN STUDIO. 
MOSTLY N EW  OR N EA R LY  N EW  AND GOOD 
W O RK IN G  EQUIPM ENT. PR IC E  N EG O T IA BLE  
D EPEN D IN G  UPON DOWN PAYM EN T AND 
FIN AN CING . 25 Y EA R S  AT P R ESEN T  LOCA 
TION. R EPL Y  BOX P-248 c /0  PROFESSIONAL 
PHOTOGRAPHER.

Do you put YOUR HEART Mo your work" You can 
carry on a tradition ol gracious service and un­
mistakable quality trom a successful, lutiy equip­
ped. well established portrait studio in the North 
San Fernando Valley Benefit from 1 1  yrs of mo­
mentum' Gross $160,000. 818-368-3290

ONE M ILLION DOLLAR
underclass and elementary school picture business 
tor sale With or without laboratory and buildings 
Located in Midwest Give full particulars in your first 
letter ol your interest in this business and tinanoa 
enumeration you are D re p a re d  to pay Reply Box 
P245. c<o Professional Photographer

SAN FRA N C ISCO  BAY A REA  W e" ..‘Stab'ished 
studio in Northern California s fastest growing 
county 1989 Gross $248,000 Over 600 non con 
tract seniors Tremendous wedding potential 
Unique on location outdoor studio Owner moving 
out ot state Call Dave Ritchie 707-447-7040
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Professional Photographer
R E A D E R  S E R V I C E  C E N T E R

For more information, mail this card today!
Simply circle the numbers corresponding to the advertised products, 

new products listings, editorial features, and the Professional Photographers
of America Services in this issue.

FOR FAST REPLY:
Use ink or typewriter...provide all inform ation requested on form...mail postage-free card before expiration date. 
Your request for inform ation w ill be forwarded to the appropriate party who will send full inform ation to yo u —

quickly...free...and w ithout obligation.

Need to know more about the 
serv ices offered by P P  of A ?  
W e 're  here to help yo u — just 
c irc le  ON T H E  C A R D  the sam e 
num ber as shown against our 
list of services below.

1. Membership
2. Degree Program
3. PP  of A Group Insurance
4. International Exhibition of 

Professional Photography
5. PP  of A International Convention
6. Directory of Professional 

Photography
7. Directory Advertising
8 W inona International School of 

Professional Photography 
9. Certification

10. Magazine Subscription
11. Magazine Advertising
12. Direct Response Cards
13. Marketing Professional Photography
14. Qualified Studio Program
15. Education Sem inars

P R O F E S S IO N A L  P H O T O G R A P H E R
P le a s e  sen d  in fo rm at io n  on i tem s  c irc led  below:

A P R IL ,  1990  
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Get 
More 
Facts 
Free

19
20 
21 

22
23
24 
2b 
26 
27 
26
29
30
31
32

Name .

so
51
52
53
54
55
56
57
58

62
63
64

69
70

82
83

89
90
91
92
93
94
95

105
106

ns
119
120 
121 

122
123
124
125
126
127
128

145
146

149
150 
161
152
153
154
155
156
157
158
159
160

177
178
179
180 
181 
182 
183

200
210
211
212
2f3
214
215
216
217
218 
218 
220 
221 
222 
223 
274

242
243
244
245
246
247 
748 
249 
750
251
252
253
254
255 
756

1990
273
274
275
276
277 
778 
?7» 
280 
281 
282 
281 
284 
265 
286
287
288

106
307
306
m
V0
311
312
313
314
315
316
317 
J10
319
320

(Type Of Rrml Only)
Title______
Company 
Address 
C ity_____ STATE ZIP

Phone. Area Code No

-«»• ly , LOO )fU .r< jl|in
"j rXl> VfJ WXI I  Ovi- H0UU

t ou'O"'*"' -W'-.I - I"-.- waiu*
r m x  m ockX i h  vs-.cxi> lh> J ”. uot SXifAX » >„. vinx 
G Motto' tttOOO

NO POSTAGE 
N EC ESSA RY  
IF MAILED 

IN THE
UNITED STATES

BUSINESS REPLY MAIL
F IRST  C LA SS PERM IT NO 105 D ES PLA IN ES IL 

POSTAGE W ILL  BE PAID BY A D D R ESSEE

Professional Photographer
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650 South Clark Street 
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Professional [Photographer
R E A D E R  S E R V I C E  C E N T E R

For more information, mail this card today!
Simply circle the numbers corresponding to the advertised products, 

new products listings, editorial features, and the Professional Photographers
of America Services in this issue.

FOR FAST REPLY:
Use ink or typewriter, .provide all information requested on form...mail postage-free card before expiration date. 
Your request for information will be forwarded to the appropriate party who w ill send full inform ation to yo u —

quickly...free...and w ithout obligation.

NO POSTAGE 
N EC ESSA RY  
IF MAILED 

IN THE
UNITED STATES

BUSINESS REPLY MAIL
FIRST C LA SS PERM IT NO 105 D ES PLA INES. IL 

POSTAGE W ILL BE PAID BY  A D D R ESSEE

Professional Photographer
READER SERVICE CENTER 
650 South Clark Street 
Chicago, Illinois 60605-9903

\4 Free
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P R O F E S S IO N A L  P H O T O G R A P H E R A P R IL .  1990 B
P lease  send in fo rm at io n  on i tem s  c irc led  below: V o id  a fte r  Ju n e  30, 1990

1 tT 49 65 8 1 97 113 <29 <45 177 209 225 241 257 273 289 305
18 34 50 66 a? 98 114 130 <46 16? 178 <94 210 226 242 258 274 290 306

J 51 83 99 115 1 3 1 147 163 179 195 211 227 243 259 275 291 307
t 20 36 52 68 84 1O0 <16 132 146 <64 180 <96 212 228 244 260 276 292 306
*? 53 69 85 117 133 149 <6S 18 1 <97 213 229 245 261 277 293 3096 72 38 54 86 <18 <34 <50 <66 182 <98 214 230 246 262 278 294 310

23 39 55 8 7 ’03 119 135 151 <67 <83 <99 215 23< 247 263 279 295 311
a U 40 56 88 <04 120 <36 152 <68 <84 200 216 232 248 264 280 296 312
9 2* 57 89 <05 171 137 m <69 <85 20! 217 233 249 265 281 297 313

’ 0 26 42 58 74 90 <06 1 n  <38 15 4 <86 202 2 1 8 234 250 ?66 282 296 314
"  27 43 59 9« 107 173 139 155 187 203 219 235 251 267 283 299 315
>2 28 44 60 7f> 92 <06 <24 <40 156 <88 204 220 236 252 268 284 300 316
*3 29 61 93 <09 175 <4i 157 <89 205 221 237 253 269 285 301 317
*« 30 4C 62 r» 94 <<0 126 t42 156 <74 190 206 222 238 254 286 302 318
»5 S i 63 *9 95 177 <43 i59 <75 191 207 223 239 255 287 303 319
t6  J2 415 64 96 <28 <44 160 <76 <92 206 224 240 256 288 304 320

Name F’hO'OCi .ipf"i 
A Por»a*t

votj a re  m ost m vcu-eo » * * > • one on ly)

I Type or print Only|
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. STATE 

No ____
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Need to know more about the 
se rv ices offered by P P  of A ?  
W e 're  here to help yo u — just 
c irc le  ON T H E C A R D  the sam e 
num ber as shown against our 
list of services below.

1 Membership
2. Degree Program
3. PP  of A Group Insurance
4. International Exhibition of 

Professional Photography
5. PP  of A International Convention
6. Directory of Professional 

Photography
7. Directory Advertising
8. W inona International School of 

Professional Photography
9. Certification

10. Magazine Subscription
11. Magazine Advertising
12. Direct Response Cards
13 Marketing Professional Photography
14. Qualified Studio Program
15. Education Sem inars



“C ap tu rin g  th e  em o tio n  a n d  excitem ent 
o f w eddings is a w o rk  o f a rt. T he fo llo w -th ro u g h  

m u st be a  lab I can c o u n t on!’

/

4 4 TV T <,rlh Mncncan Photo realizes the 
efforts I go through to achieve 

X  results and to give my clients the 
best. I count on them for attention to 
detail, processing, proofing ...and finished 
prints...every thing I need..on time!

I'm a stickler on color balance. I'm 
looking for warm, deep skin tones... 
prints with detail in the highlights and 
shadows ...a full range o f tones. North 
American video analy zes and tests each 
negative before it's printed to insure that 
it’s exactly what I'm looking for.

Their computerized ordering system

allows me to keep in touch with my 
work, plus gives me great turnaround 
But. even with all their modern methods. 
1 still receive the same old-fashioned, 
friendly personal service I enjoy

North American docs it all. whatever 
I need — portraits, candids, special 
effects, even contact proofs, when 
1 want them. Plus, negative and print 
retouching, portrait packages, prints up 
to 30x40, canvas mounting, a tremen­
dous amount of masking sizes and 
LuVue Slides to project package sales 
to the greatest heights ever.

Join me. I se the color lab you can 
count on! They 're great1'

Call this toll free number in Michigan 
1-800 8S2-8S22; all other states 1-800- 
6S 1-6S »t. or write for a free catalog 
of services to: North American Photo 
Inc , 2~tS!  Schoolcraft. I.ivonia. 
Michigan t81S0

NORTH 
AMERICAN 
PHOTO
The color lab you can  count on

More info? Circle 150



Discover high-speed color for portraits,

Turn your camera more candid. With new Kodak Vericolor 

400 professional film. It has the speed to make light of a dark situation.

And change a blur into a memorable wedding candid. Yet the colors and flesh 

tones are comparable to Kodak Vericolor III professional film. Try the 

new, speedier Vericolor 400 film. It captures the moment, beautifully.

C tas»mon Kodofc Cora pony. 1988 
Photograph C  to n  Wy, 1988


