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Want the best proofs of all? Send them to National. There's never any better proof than the proofs we make for you!

NATIONAL DELIVERS:

a 9ood koofc.

L] [

PROOFS MADE THE WAY YOU WANT THEM,
DELIVERED WHEN YOU WANT THEM,

IN ANY CATEGORY YOU SELECT!

Need proofs

& *M S *
OVERNIGHT PROOF SERVICE

In today . .. out tomorrow! Any O PS order, in any
quantity of Vericolor film that arrives by 9 am. any
working day is carefully processed, proofed, and
shipped by the next working day. All are borderless.
The quality of these proofs is so outstanding, many
photographers use them as "miniatures" in wedding
albums, or as additional ' cameos ' with portrait orders.

From this You get this Price
film format size proof

2N X 2« 5x5

24 x1\e

6x45cm) x5

©6x7cm)

35mm 3b x5

OVERNIGHT 70mm
PROCESS-AND-CONTACT PROOF
Overnight, your film receives The National Touch
It is quality-processed, contact-proofed on an uncut
roll of color paper, and shipped all within 48 hours'

Process- and Contact-Proof.......ccccccviiieiniinens 7(k
per film foot, processing included.

You get more than you pay tor!
vour order, have it sent COD,

More info? Circle 31

Need Proofs.....viiiiiiinens big?

4x6 PROOFS FROM 35 mm
VERICOLOR I

Big, borderless proofs add extra sales appeal to your
35mm proofs. Mark your order "4 x 6 Proofs." Show
them to your clients, and watch what happens to the
size of their orders!

4x6 Proofs from 35mm VPS......... 40c each.

Need proofs superb?
Specify “NCL Select Proofs” when the job calls for top-
quality in a selection of sizes. We treat them extra-special
every step of the way. carefully pre-tested for color balance
and density, and printed with 3/16" white borders for an
added touch of elegance.

Film/Negative Stlect Proc)f Szes \vailable
Sze 3vix3u 3/jx5 4x5 5x5 5x7
220

square negs. %5 2D 5 5 %
120220 5

rectangular 0 o
35mm Y] %5

To get the complete Proof Picture,” write today for
free postpaid mailing envelopes, and the National Price
List Catalog.

NATL NAT.

color la
306 West First Avenue

Oratories
Roselle, New Jersey 0720.3

No charge tor shipping and handling on orders over S10. You may prepay
charge it to your VISA, Master Charge card, or charge it to your NCL Account.



c

\v

M O R RIS

HP450 Studio flash system

Aversatile, multi-nooe, thynistor circuitry
designed for professionals and advanced amateurs

Power Source

Completely self-contained, no additional

or external power source required

The Morris HP-450 is a portable, AC powered studio flash system
with built-in slave sensor and modeling light. The specially-
engineered flash head of the HP-450 contains 6 color-corrected
flash tubes that can be fired individually in rapid succession or fired
simultaneously for up to 450 watt seconds of flash power. It's
maximum guide number is 230 (at ISO/ASA 100).

In single flash mode, flash output is adjustable five ways. It has a
flash duration of 1/700th at full power, to 1/7000th of a second at

1 16th power. Recycle time varies from 4 sec. at full power to 0.3
sec. at 1/16th power.

In the multiple flash mode, power and flash duration are the same as
in the single flash mode, but the guide number of each flash when it
fires is 93 (ISO/ASA 100).

The standard modeling light included with the HP-450 is a fan-
cooled, 150 watt, quartz halogen lamp that can be used at either full
brightness or set to vary automatically in proportion to the setting of
the flash power control.

The unit is supplied with a heavy-duty swivel bracket with tripod
socket and umbrella holder. Remote operation is achieved with
optional remote control cord. An optional tripod-based stand is also
available.

The HP-450 carries a full 2-year warranty against factory defects
(modeling lamp excluded).

Morris Photo Supply, Inc.
6435 N. Proesel Avenue, Lincolnwood. lllinois 60645
312/675-7200

More info? Circle 32

Flash unit
in single mode
operation

Flash unit
in multi-mode
operation

Modeling
light

Slave
operation

Indicator
lights

Dimen. & Wt.

flash

AC 100-120V 50.60 HZ

Mode of flash All 6 flash tubes fire together

Guide number

(ISO ASA 100) 230 (Full)- 57 (1/16) ()

Power control Ful 12 v4 18 1/16

and flash &St%())lg[ss)

duration 1/700 1/1000 12000 14000 1 7000th sec

Recycle time 4 sec. (Full) - 0.3 sec. (116)

Mode of flash 6 flash tubes fire one by one in turn in
rapid sequence

Guide number 93 (Full) - 23 (1/16) (t)

(ISO ASA 100)

Power control

andflash Same as single mode operation

duration

Type 120V 150W Quartz halogen

Control Br| htness automatically varies in pro-

ion to the setting of flash power control

Can be independently lit in full brightness

Single mode operation

Multi mode operation

Single LED for Power-on switch

Five LEDs for Ready Power

9" (dia )x6' x6"x 93V (depth). 7/ Ib
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No light meter works harder than the Minolta
Auto Meter Il E It combines all the most impor-
tant features in one amazingly versatile unit.
Plus Minolta’s quality, technology and value.
Multi-Mode Metering. The Auto Meter Il F can pro-
vide incident or reflected readings of both flash and
ambient light. You get professional versatility and con-
trol, with state-of-the-art technology.

Multiple-Data Memory and Averaging Function.
Memorize flash and/or ambient light measurements
and recall them with the touch of a key. You can quickly
average highlight and shadow readings.

Precise Flash Metering. Record flash measure-
ments at shutter speeds of 1/60 or 1/250 sec. Inde-
pendent readings of ambient light can be accom-
plished in the flash mode.

Cine Speed Capability. A speed setting of 1/50 sec.
allows precise exposure measurements for motion
picture work.

Digital/Analog Display. A single readout window
combines the advantages and convenience of both a
digital liquid crystal display and a graphic analog
scale.

Power-Saving Technology. A Minolta-designed effi-
ciency circuit automatically switches off the LCD dis-
play when the meter is unattended. The last exposure
measurement and I1SO settings are retained in memory.
Measuring Level Adjustment. Fine tune your Auto
Meter Ill F—up to + 1EV standard setting to meet your
specialized needs.

Versatile Measurements Via System
Accessories. Measure light ratios, illuminance, dark-
room enlarger exposures and more! Optional acces-
sories include 10° spot metering attachment, Booster
Kit Il, spherical ND diffusers and Mini Receptor.

See the Auto Meter lll Fand the other fine Minolta

meters at your Minolta dealer.
Be certain that the valuable Minolta USA 1-year limited warranty card is
packaged with your meter For more information, see your Minolta dealer,
or write Minolta Corp . 101 Williams Drive. Ramsey, N.J 07446. In Canada.
Minolta Canada. Inc . Ontario © 1984 Minolta Corporation

More info? Circle 33
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president’s m essage

by Frank Cricchio
M Photog.Cr . CPP

Success in 3D

' Don't sweat the small stuff," is an expression we hear with
some frequency these days. It suggests a casual, laid-back ap-
proach to a situation, problem or project. To be able to em-
brace simplicity and ignore complexity certainly sounds appeal-
ing, but as professional craftsmen, we really can t subscribe
to such a lackadaisical notion. Here's why. In my mind, suc-
tess in the photographic profession is governed by three "D"s:
dedication, details, and delivery. Have a closer look at each
one of these for a moment. Won't you?

Dedication Many enter the profession with high hopes and
good intentions, but their commitment quickly fades in the face
of mounting work load and deadline pressures. On the other
hand, those who have become eminent in the field truly care
about their work. They believe in what they are doing, and
they exhibit a freshness and vitality as they progress from one
photographic challenge to another. Their dedication to excel-
lence prompts them to pay close attention to minute details
because they know this is what separates them from their less
successful peers.

Detail* To be sure, photography is a mass of details: t stops
and shutter speeds are just a couple. But aside from the physical
details, are other precise (actors which can contribute to suc-
cess in professional photography. For example, | can vividly
remember photographing my first wedding, | can just as vivid-
ly remember photographing the wedding of one of the children
from that very first marriage. In between weddings | made a
special effort to keep up with the family, and this resulted in
business tor me from baby pictures, prom pictures, graduation
pictures and eventually more wedding pictures. Taking care
of details o*ten may seem insignificant or trivial, but more often
than not the effort is worth the trouble."

Deliver* —This means following through—being dependable,
on timel, consistent in quality and creativity. In other words,
t an the client count on you. the craftsman, to deliver time and
again through a long term relationship? To paraphrase an old
saying: It takes many acts of giving to make a friend, but only
one thoughtless act to lose a friend. So my advice: Sweat the
small stuffl The perspiration is worth it because it ultimately
gives rise to the sweet smell ot success.

Phrase of the month: Lite sgreatest successes occur trom con-
sistently putting in a good day s work. %

['lease rate your interest in thi>article on our reader sen ice card.
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JLOR

COLOR
GUARANTEE GUARANTEE
ON PORTRAIT ON PORTRAIT
PACKAGE PRINTING

PACKAGE PRINTING

S 'PROM SPECIAL - $1.100 s 'SENIOR PORTRAITS'

PROOFING SPECIAL '
2 5x7's & 4 -wallets

« Format 1 5/8x 2 « All same emul COMPARE THESE PRICES 120-12EX
ion « A k binati :
e B S smne henses  s2 75 Firet 8x 10 uni $3.25 5Gpins  $3.80
MINIMUM 100 SETS ' 120 10EXP 2b2< 1p?irE1txs $5.00
MEMORY MATES - $1.50 $1.75 Additional units from same o
+ 1-5x7 group negative (except wallet units) Price includes developi
. bt . ping
: é :\?;\}gl)l(gtl?ndd“il\;?duuaalls (for 220 film, double prices
Format 1 5/8 52« Film . $1.15 Additional wallet units shown). « Prices apply to
. : . ‘processing il order onl
& Mount included *VPS film only mail or y
.» Min. order 10 sets INCLUDED AT NO EXTRA COST:

« Diffusion « Texturing « Spotting
¢ Die cut wallets « Burned in corners
¢ No minimum order « Four mask

sizes available « Film sizes: 70mm, O
46mm, 120mm,VPS I

VIDEO PROOFS

UNDERCLASS ATAILABL
4x5 60C 5x5 65C

70C DEVELOPING INCLUDED
« Per 8x10 unit « Film developing FOUR WAYS TO IMPROVE
. . o ON UNDERCLASS PHOTOS:
included « Film sizes: 35mm unper-

QUALITY,

forated or 46mm (long roll) VPS llI SERVICE (guaranteed delivery),
« Guaranteed delivery

PRICE and PERSONAL CARE

FREE SAMPLE OFFER

SENIOR PORTRAITS
Send us a portrait negative and we'll print
one sample package consisting of:
1 8x10, 2- 5x7's, 4 4x5's and 8 wallets

PLEASE SEND ME THE FOLLOWING ABSOLUTE LY FREE!

O ENCLOSED IS A NEGATIVE PLEASE SEND
SAMPLE PACKAGE.

0O SEND FREE LITERATURE.
0O SEND FREE MASKS & MAILERS

Run for professional photographers NAME

by professional photographers.

STUDION A M E

OMPUTER ==

CITY STATE
|| .
3597 Lee Rond + Cleveland. Ohio 44120 PHONE .
Phone: 216/491-9292 Computer Color Lab, Inc. 3597 Lee Road, Cleveland. Ohio 44120

Payment must accompany orders. Add $2.25
for shipping and handling on all orders.

More info? Circle 34
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Now...a new nore ponarfu patade undia
> lighting system fran PHOTOGENIC

Porta-Master400

Like the Porta-Master 250. the new Porta-Master 400 folds
into a compact, single, self-contained, easily portable unit
only 19" long. This includes a 400 watt/second four-outlet
power supply, stand, 32" white satin umbrella, and trigger
cord. Also included is a quick-change lighting unit with
reflector, a plug-in flashtube and 150 watt modeling lamp.
The power supply has two channels with four outlets for
operating additional lights with the system. It offers total
power output flexibility of definite resettable increments of
full, /2 and 1/4-power common on all outlets and full, 1/2 and
14 power in a 31 ratio mode. Proportional modeling lights
directly dim or brighten as the flash intensity is reduced
or increased.
The 400 is one of the least expensive systems of its type
on the market a great buy for the power In terms
of operating quality and rated service life, it is an
unmatched investment. Ask for literature with
complete specifications, details.

Designers of Erne Lighting Equipment Since 1921

fP) THE PHOTOGENIC MACHINE CO.

PO Box 3365. Youngstown, OH 44512
Phone (216) 758-6658 * 800-682-7668

More into? Circle 35

3 Good Reasons to do Business with B urre ll C o lo ur

sautomated packages
edeluxe auto candids
edeluxe previews

< diiirrec |
.V ,Burrell("(inn |V -

lgs9-19/°
Burrell Colour Inc.
) . 1311 Merrillville Road
the 25 yea.rs of Q ualllty & Service Crown Point, Indiana 46307
are just an added incentive 219663-3210

More info? Circle 36
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PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.
1090 Executive Way
Des Plaines, lllinois 60018
312/299-8161

PP of A BOARD

President
* Frank Cncchio. M.PhologCr . CPP
2701 Gulfway Drive, Port Arthur, TX 77640

First Vice-President-Secretary
* Ross Sanddal, M.Photog.Cr, CPP
Hughes Tool Company
Box 2539, Houston. TX 77001

Vice-President-Treasurer
« Lawrence E Anspaugh, M.Pholog Cr.. CPP
Box 446, Decatur, IN 46733

Chairman of the Board
mRobert M.Opfer, M.Photog.Cr., Hon.M.Photog.. CPP
1210 Race Street. Box 1319
Philadelphia, PA 19105

Directors

Archie McDearmid. M.Photog.Cr.. CPP
Norfolk Naval Shipyard. Code 120
Portsmouth. VA 23709

Morton A Sobin. M Photog.Cr.. CPP
279 Main Street. Hackensack. NJ 07601

Roland Laramie, M.Photog.Cr. CPP
98 Windham Street, Willimantic. CT 06226

Donald P Beyer. Cr.Photog
Standard Oil Company MC 2506
200 East Randolph, Chicago, IL 60601

Terry J. Deglau. M.Photog.Cr., CPP
215 Depot Street, Latrobe, PA 15650

John (Jack) Hetcher. Cr.Photog
Route 2. Box 213. Hurlock, MD 21643

Murray Getz, Cr.Photog.. CPP
2310 Genessee. Houston, TX 77006

Warren E Motts. M.Photog.Cr.. CPP
1461 Gerrard Avenue. Columbus. OH 43212
Ken M. Whitmire. M.Photog.Cr,, CPP
8 North 8th Avenue. Yakima. WA 98902
Division Liaisons
Portrait—Terry Degiau
Commercial—Warren Motts
industrial—Donald Beyer
Executive Director
' Robert E Becker. J.D.. CAE

Legal Counsel
Jenner and Block
Chicago. lllinois
PP of A DIVISION CHAIRMEN
Commercial—Frank W Hampson. M Photog.Cr.
1201 Gilbert. Shreveport, LA 71101

industrial—Ryland A Tayior. Cr.Photog.. Hon.M Photog

15 Valewood Road. West Chicago. IL 60185

Portrait—Evangeline Chase Parker, Cr.Photog.. CPP
1038 Pearl Street. Columbus. IN 47201

PP ot A EXECUTIVE STAFF
Gordon F. Bieberie, Editor

Maureen Haggerty. Director of Membership & Internal Communications

Oscar Katov, Director of Communications

Philip M Kummerer. Director of Finance and Administration

Vickie Mai, Director ol Marketing

James McDonald. Director ot Winona International School

of Professional Photography

Donna R McMahon. Director ot Conventions and Advertising

Donna V. Mure. Executive Secretary
Jane Shaffer, Division Administrator
m Executive Committee of the Board

datelines

THE PROFESSIONAL PHOTOGRAPHER'S
GUIDE TO INDUSTRY EVENTS

Are you missing out?

It your organization's convention, workshop, seminar, or exhibition
dates aren't listed in these pages, you may be missing potential revenue
from would-be attendees. Submit your dates early, and include acon-
tact person's name and address (phone number, including area code,
for exhibits only). So readers may realistically plan to attend events
listed here, The Professional Photographer needs to receive listings, if
at all possible, five-and-one-half months in advance. These listings are
published at no cost, strictly as a service to readers. The Professional
Photographer's editors reserve the right to select events to be an-
nounced in these pages, and to determine when announcements will
appear. Editors are not responsible for conflicting or incorrect dates.
For readers' convenience, each event is identified with a code pie
ceding its name: C- convention, W - workshop S- si hool. t - exhibit.

1984
events
AUGUST 13 AUGUST 13-15
w: W
AUGUST 1-30
E: Spon fiiit gUGUST e
AUGUST 5 CVL.JGUST 1517
W '
AUGUST 1921
AUGUST 58 W
C:
AUGUST 19 21
C
AUGUST 69
S
AUGUST 20-22
AUGUST 6-10 W.
s

AUGUST 20-24
AUGUST 12-17 S
S

AUGUST 22-24
W

THE PROFESSIONAL PHOTOGRAPHER : JULY '984 .7



datelines

AUGUST 23-25
w:

AUGUST 25-28
C:

AUGUST 26-28
w:

AUGUST 27.31
S

AUGUST 29-31
w:

SEPTEMBER 3.27
E

SEPTEMBER 4.6
w

SEPTEMBER 4.6
w

SEPTEMBER 4.29
E

SEPTEMBER 5.7
w

SEPTEMBER 7-10
S

SEPTEMBER 8-11
C:

SEPTEMBER 9
w:

SEPTEMBER 10
w: !

S:

SEPTEMBER 1
W

-

SEPTEMBER 12
w:

SEPTEMBER 12-14
w:

SEPTEMBER 12.14
w-

SEPTEMBER 14-16
w:

SEPTEMBER 14-17
S

SEPTEMBER 1516
W:

SEPTEMBER 17-19
w

SEPTEMBER 17-21
S:

SEPTEMBER 10-14

SEPTEMBER 19-21
w: noto: Mechar

SEPTEMBER 22-24
w:

SEPTEMBER 23-26
C:

SEPTEMBER 2426
w:

SEPTEMBER 24.28
S:

SEPTEMBER 29-OCTOBER 1
C:

SEPTEMBER 30-OCTOBER 1
w:

SEPTEMBER 30-OCTOBER 2
C:

SEPTEMBER 30-OCTOBER 3
S:

OCTOBER 1.5
S:

OCTOBER 35
Ww:

OCTOBER 6-26
C:

OCTOBER 79
w:

OCTOBER 8-10
w: rIpY

OCTOBER 8-12
S: ! st

OCTOBER 9-11
W: Prowciing

OCTOBER 10-12
w: ] 4ne

OCTOBER 14-15
w: !

OCTOBER 14-16
w:

OCTOBER 15-19
S: y 2
OCTOBER 17

w:

OCTOBER 19-20
c:

OCTOBER 22-26
S:

OCTOBER 25-26
w:

OCTOBER 25-29
S:

OCTOBER 28-30
S:



or high quality, fast turnaround,
ft. Special cars. The kind of service
I R-R Color Labs gives you.

€ach Senior order receives R-R's
careful attention to quality. Our
experienced staff cares about you
and your customers. IDs deliver
perfectly matched prints —any size,
any quantity. Plus sprays, textures,
and superb retouching.

Our 24-hour hot line keeps us close

to your needs. If you have a question.

well answer it. If you hove a prob
lem, well handle it.
Rnd well meet your deadlines
Here's an added bonus; with each
Senior order you send us, well give
you a black-and-white or color year

book glossy for only 25 cents. (Add,
$1 00 it special heed sizes are required Offer
expires December 31, 198" )

LUrite or call for com-
plete details, ordering
information, and our
free catalog.

'‘COLOR LARS INC

lies? Henr et?

More info? Circle 37
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datclinrs

OCTOBER 29 NOVEMBER 2
S

future

JANUARY 2021, 1985
w

FEBRUARY 24 1985

FEBRUARY 25, 1985
c

FEBRUARY 35, 1985
c

FEBRUARY 16-18, 1985
C

FEBRUARY 1619, 1985

FEBRUARY 17-20. 1985
c

FEBRUARY 22-25, 1985

FEBRUARY 22-26. 1985

FEBRUARY 28-MARCH 5, 1985

MARCH 25, 1985

MARCH 25, 1985

MARCH 1014, 1985
c

MARCH 1518, 1985

MARCH 2327, 1985

MARCH 31-APRIL 3 1985
C

APRIL 13-17. 1985
c

APRIL 1415, 1985
c
APRIL 1517, 1985

c

APRIL 1922, 1985
C

APRIL 27-29, 1985
c

MAY 46, 1985
c

Bax 10765

Canada. PH 00922

JUNE 2326, 1%

Q - a P

Montgomery Alabama
.any Bou'ei. Corn- Chairman

JULY 1316, 1985
c

JULY 27-AUGUST 1, 1985

C Professional Photographers
of America, Inc.

Hth International Exposition
of Professional Photography

33rd National Industrial
Phaotographic Conference

O'Hare Exposition Center

Rosemont, lllinois

OCTOBER 68, 1985
c

OCTOBER 69, 1985

FEBRUARY 22-24, 1986

MARCH 14. 1986

MARCH 1317, 1986

MARCH 16-20, 1986

APRIL 59. 1986
c

APRIL 1316, 1986

APRIL 26-30. 1986
C. Nother' X m

JULY 13-16, 1986

C Professional Photographers
of America, Inc.

95th International Exposition
of Professional Photography

34th National Industrial
Photographic Conference

Anaheim Convention Center

Anaheim, California

SEPT. 27-OCT. 1, 1986
C

The Pia?a Hotei

SEPTEMBER 28-30, 1986

FEBRUARY 21-24. 1987

'5652 V\dtg& %./_,_

MARCH 7-10, 1987
C

MARCH 12-16, 1987

MARCH 13-18, 1987

APRIL 48, 1987
c

MARCH 38 1988

JULY 813 1983

C Professmnal Photographers
of America,

97th Internatlonal Exposition
of Professional Photography

36th National Industrial
Phaotographic Conference

Orange County Civic Center

Orlando, Horida



AR AWM
PROCESSING

Cc o m m "
5mm: 12, 20,

1700 WEST DIVERSEY PARKWAY / CHICAGO. ILLINOIS 60614

* k k k k*k *k *k k* *k % PHONE:(312)525_5460********** 24&36
exposures...... $1.20

THE CAMEO EXTRA TOUCH 120: 8. 10 &

Your business, like ours, revolves around people. You have custom- 12 exposures... 1.50

ers to please and deadlines to meet. Cameo recognizes your

problems and wants to help That's why we offer you complete color 220: 16, 20 &

services under one roof. You get the best possible prints from your color negatives at the 24 exposures... 2.50
best price. Each proof print is individually color corrected, printed for deep color and .
spotted. You and your customers deserve the Cameo Extra Touch ASA 400 Film -
35mm . 1.20
ASA 400 Film -
REORDERS & ENLARGEMENTS 120: 8. 10 & 12
FROM COLOR NEGATIVES OR COLOR SLIDES o
2R, 3S or 3R from negatives.......... $ 30 €©€Xxposures..... 1.50
2R, 3S or 3R from slideS.....cccccevereeenn. 45
4x5 (Not available from slides)............ 80
5X5 Or 5 X7 i, 1.10 PROOFING (AT THE
8x10, 7X10 Or 8X8 .oveeeeeeeeeeennn. 2.00 TIME OF PROCESSING)
11 x 14, 10 x 14 or 11x11 ............ 5.00
oM PACKAGE QUSTCM PRINTINs )
S - 6x71 FROM NEGATIVES or SLIDES Dupiicst*
Conditions: 20 Exposures 1st Print Print
on sameé emulsipn fil_m, 4 Wallets 5x7 orsmaller ...$ 5.00 ........ $ 3.75
exposed under identical faraalf g,y 6.50 490  4X5 . $ 45
conditions. Attime of pro- 0
cessing only. $1.15 ié X ;04 .................... 12.88 l;.g(()) gx? ........................ go
X 20 . . D G
2 (5x7) and 4 Wallets........ $1 16X24 oo, 18.00 13.00 8 x 10, 10 x 10 Color
2 (5x7) and 8 Wallets........ 1 20 X 24 oo 22.00 15.00  Contact Sheet.. 4.00
‘Film processing included. 20 X 30 oo, 36.00 26.00

30X40 i, 69.00 45.00
8 X 10 PACKAs E PRINTING SIDE
FOR SENIOR PORTRAITS. Each 8x10 | AS 1 DBEVEH. AANG 35mm

e et e ™ LowAdTC - Kodak Ewachrome
: meac (E-6 Process only)
1-5 dups of ea. from 1-39 orig.......... $ .36 ea.
1- Sdups ofea. from 40 or more orig. ... .30 ea. 20 EXP.
1 I I 1 I 6-11 dups of ea. from 10 or more orig. .22 ea. ROLL $ 2 . O 0
12 - 24 dups of ea. from 5 or more orig. .20 ea.
25 - 99 dups of ea. from 3 or more orig. .16 ea.
5 X7 m mNT"\G 100 - 249 dups of ea. from 1or more orig. 12ea. 360 EXP.
AS LOW AS (For Undergraduates - 250 - 499 dups of ea. from 1lor more orig. .10ea. ROLL $ 3 . 2 0
400 Teams - Dances) 500 - 999 dups of ea. from 1or more orig. .08ea.
per pPrINT  Write for exact details! 1000ormoredupsofea.from1 orig........ .07 ea. ‘Mounts are dated and
numbered.

SEAAL QJON"TY PRINTS NOS 10urR COLOR NESATIVES OR COLOR SUDES

R 5x7 Bx 10 11x14  16x20 20x24 PROFIT
Qurtity 50  19C ea 65c ea  125ea  275ea 600 ea  875ea EXTENDERS
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Wfe getthe w orld’s.

Only one professional 35mm SLR

choose the F3. From photojournalists who.

camera hasbeen slammed againstthe moun- roam the world forAP and b Plto scientists® ~*

tains of Afghanistan. Dragged through the who orbitthe world for NASA,

steamingjungles (>fBurma. And exposed to VN hy isthisthe camera professionals

the deadly vacuum ofouterspace. choose to abuse.-'

The Nik>n F3. True to Nikon tradition, itstough. 1he ~

Becausewhen aprofessionalphotogra- F3HP5chassisiscastfrom a special alum i- 7

pherwantsashotbadly en<>ugh to take num alloy. [he F3T istougherstill. Its body | *

chances with his life, he doesn’'ttake chances shell contains titanium .

w ith aninferiorcamera. Its ultra-precise electronics are rugged,

Thatswhy,ofalltodaystop-of-the-line
35mm SLR cameras, more professionals

too. The circuits are actually manufactured
usingtechnigues developed by NAS A to

i




withstand the rigors of take-off and reentry. You see, nobody knows professional

'S*"-” Buttough asit is, the Nikon F3is a photographers better than Nikon. Because
- -+ finely crafted example of superbly intelligent nobody’s been working with them soclosely
. & design. , for so long.

= %‘ke its unique High-Eyepoint Finder. Nowonder the Nikon F3 can turn the

3

[-

i

-
I
|

\ It makes the entire image visible an inch from  world$s w rst assignments into the worlds
7 the eyepiece. So no other camerais nearly as ~ greatest pictures.

y* « comfortable to shoot with all day.

And the F35 combination of 80/20 ®

center-weighted available light metering and [/ :
% through-the-lens automatic flash metering We take the worlds
greatest pictures:

is actually superior to a handheld meter

BUY ANY NIKON 13 BODY BEIWEEN MAY TAND ALGUST 311954 AND GEEF A FREE POLAROID AL 1P En | ssif € i
OFFERAPPLIN ONLY TO PRODUCIS DELIVERED BY NIKON INC SEL AN AU THORIZED AIKON DE 411k
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Opinions expressed in "letters" do
not necessarily reflect positions of
Professional Photographers of
America, Inc.

Bizarre ethics showing

I'm writing about the news item on page
sixteen of your March issue: "Distributors
unite to battle Cray Market abuses."
What bizarre ethics the writer must have,
and apparently doesn't care who knows
it! | presume that is his idea of a free mar-
ket -where the government keeps the
consumer from protecting himself against
crooks that have several prices for the
same equipment.

It is your (PP of A) members -and yes,
lam a member—who are being bled by
this controlled market. Are you really so
blind, or |usl part of the non involvement
generation?

In a free market, anyone, may buy.
mine, create, or otherwise produce an ar-
ia le anywhere in the world, and place
it into commerce at a modest profit any-
where in the world. That is sanity!! | think
your ethics are showing.

Harris ). Shapero, M.D.
Cypress, California

Incredibly naive
Recently afriend of mine, who isa mem-
ber ot Professional Photographers of
America, asked me if | had thought of
joining the association. | told him Iwould
think it over, and began to look through
some of his copies of The Professional
Photographer
| came across your August 1983 issue
subtitled "Special Issue Commercial
Photography. The cover photograph
was very well done, and | began to flip
through the issue, until | happened on an
article entitled "Table top photography."
In it, the author talks ot "sophisticated
light control and mastery of the basics
loosely translated in the quality ot his
work. Ihis is the kind of piece | would
expect to see in a high school newspaper,
certainly not in a professionally-oriented
publication
I doubt very much if anyone could de-
rive any useful information from the ar-
ticle. It isincredibly naive and represents
a disservice to your readers. As for PP of
A I'll give it a little more thought.
David Campbell
Halifax, Nova Scotia

Shooting for the top
Meet the President," in January's issue
deserves Very high praise. The theme.
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letters

"working from the bottom to the top to
help others," is especially inspiring to me,
as it should be to other young profession-
als just starting out on their own.

I can truly relate to Mr. Cricchio's hum-
ble start from the bottom, a small 15'x30"
studio in Port Arthur, Texas. At the mo-
ment, | seem to be in the same position
he was in in 1958. Recently my wife and
| opened a studio in New Albany, Mis-
sissippi, a town even smaller than Port Ar-
thur. We have an even more humbling
14'x21" upstairs studio, including recep-
tion area and my office.

It's very encouraging for me to see
someone like Mr. Cricchio reach the
top of our profession, and have time to
help others.

W. Allen Stanford
New Albany, Mississippi

Meaty messages
| just read, and then re-read "president's
message" in February's issue. | compli-
ment Mr. Cricchio on its content. He pre-
sents so much information and insight.
It's the best "state of the union" message
I've read. But, then, I'm not surprised.
Brian Johnson
San Diego, California

The "president's message" in March was
the finest | ever have had the pleasure of
reading. Mr. Cricchio expressed in a
beautiful way what many of us feel, but
cannot put into words. Each month, his
message has been meaningful, and well
written. But | see no way he ever will top
the March message.
Evelyn Lageman, Cr.Photog.
St. Louis, Missouri

Aah...censorship!

Two photographs that appeared in your
March issue definitely did not belong
there. Specifically, the photo of the man
with a knife protruding from his head,
and the one of the accident victim with
massive facial burns should not have
been published.

Someone on your magazine selected
these photos from among 300 choices ac-
cording to the copy that appeared with
the selected photos. | will never under-
stand why. They may belong in some
other type of publication like the Enquirer
but not professional magazines such as
The Professional Photographer.

| had previously thought that The Pro-
fessional Photographer was, among other
valued things, a learning tool and busi-
ness aid. | can, or maybe | shouldn',

imagine family members (including chil-
dren) in a photographer's studio glancing
through some magazines while waiting
to discuss a booking, and coming across
these two photographs. Your magazine
is supposed to be for photographers, not
plastic surgeons. Thoroughly disappoint-
ed in the March issue.
Kenneth Kaplan
Forest Hills, New York

Dimensions wrong
I am building the hide-away window des-
cribed in the article on page thirty-three
of your February issue. The dimensions
apparently are off. The parts do not equal
the whole. | made the corrections in di-
mensions before cutting any parts.
Richard E Stoner
Ashtabula, Ohio
The dimensions published are those given
by author Andrew Torre. In confirming
figures and dimensions with him in the
editing stages of the article, he indicated
that his measurements did not have to be
duplicated precisely for the project to
work. —Editor.

Accolades to Rickard

I look forward to reading Marty Rickard's
"in the studio" every month, and he nev-
er lets me down. Don't know how he
does it, but he keeps coming up with
such great ideas and solutions to prob-
lems. Sometimes, | feel as though he's
reading my mind.

I've been in photography for nine
years, have worked for small and large
studios, and would like to own my own
within the next two years. Sometimes,
though, | get very discouraged, and wish
| had a cassette recording of Marty's ideas
and positive input to get me over the
rough spots. But then | have only to pick
up the PP of A magazine and read his col-
umn. | refer to issues even six months to
a year after they come out.

Mary McFarland
Philadelphia, Pennsylvania

Take one more step
Nick Tillger's article on mother and child
photography in February's issue suggests
that names of potential clients be gath-
ered from the birth announcements in
newspapers. | suggest that any responsi-
ble. caring, professional photographer
take one more step before using a list as-
sembled this way.

Sadly, some infants do not survive.
Such loss of a child is one of life's most
traumatic occasions, and parents never



totally recover from it. Some of my close
friends lost a baby, and | saw the subse-
quent pain they endured with every piece
of direct mail advertising addressed to the
child or to them as new parents. The
pain, anger, and outrage that they felt
with each piece that continued to arrive
slowed down an already slow recovery.
So as professionals, besides putting on
our computers names from birth an-
nouncements in newspapers, we should
check those same papers, as unpleasant
as it may be, for death notices of infants
listed there, and remove their names
from our mailing lists.
Ronald C. Simons
Readfield, Maine

Pageants are fun

I respond to Carl Neilsen's "letter to the
editor" in February's issue. This year |
was selected as official photographer for
Michigan's Junior Miss Scholarship Pro-
gram. It was held in a small town about
thirty miles from my studio.

The contestants, all high school seniors,
spent the program week there participat-
ing in home tours, social lunches, and
sporting events, as well as rehearsals and
other drudgeries. | followed the girls
nearly everywhere, photographing them
in candid and controlled candid situa-
tions. Most (eighty percent) of my sales
were from these candids. Orders from
photographs of the girls on-stage made
up the other twenty percent.

A one-hour lab in a nearby mall pro-
cessed my work so | was able to display
my photos during performance nights. |
made the on-stage photographs during
dress rehearsals in the afternoon, and dis-
played them that night. By displaying the
photos so soon, | was able to induce ex-
cited parents to place larger orders.

My gross receipts covered all expenses,
including full-time wages for my recep-
tionist to keep my studio open that week.

| certainly won't be able to retire to the
Bahamas on this annual incomel but that
week brought more excitement and fun
into my life than any other job ever has.
Besides, | now have twenty-eight close
sisters all over the state.

lim Fisher
Coldwater, Michigan ®

Letters intended for publication should
be addressed: Letters to the Editor,
The Professional Photographer, 1090
Executive Way, Des Plaines, IL 60018.
All letters subject to abridgment.
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Mamiya maintains service

In Iho aftermath of tho recent Osawa/Ma-
iniya bankruptcy, Mamiya is seeking a
U S. distributor for its products, The Pro-
fessional Photographer learned during an
interview wilh Mamiya salesman. A. Abe,
of Japan, during his visit to ()sawa & Com-
pany, Mt. Prospect, Illinois. Abe confirm-
ed reports by other Japanese sources for
Ihe Professional Photographer, that Ma
nuya will maintain servi< e and continue
manufacturing its products and distrib
uting them in the United States.

Abe s.ud that Mamiya plans to export
its products directly to the to be selected
| S.distributor. He also said that Mamiya
reorganization can be expected soon and
that as long as the company Is in service
it experts to honor all serviie contrails
for its products.

Art-hazard concern surges

Ihe Sihool ot the Art Institute in Chicago
m cooperation with New AorkCity s Met
ropolitan Life Foundation has developed
a program to educate artists and crafts-
men about safe work practices in class-
room and studio. 1his isone in anumber
of recent moves made to learn more
about the relationship between artist s
maladies and their working materials.

\s part of the school's Hazards in the
*Arts' program, a series ot booklets enti
lied Alternatives lot them Art'st (School ot
the Art Institute Chicago, IPS!) written
by Nancy Seeger. MI A. informs artists
about hazards related to materials used
and about precautions to take when
using them.

this is the first full-tledged program ot
its kind  says Seeger areseari h consul-
tant lor the -Art Institute. Our goal is to
mtorm anyone involved with art and ar
lists- including teachers, students and
physicians that art materials may not be
as safe as we think.

Michael McCann. PhD industrial hy-
gienist for the Center tor Occupational
Ilazards in New Aork Cits attributes lack
of awareness by physicians as one of the
biggest blockades to learning about ma!
adies i aused by artists materials. Symp-
toms are often vague, he says, and many
limes physicians reject the idea that the
physii al problem may ire caused by ma-
terials the artist patient is working with.

As Seeger explains, artists don tcon-

new s
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nect headaches to the materials they're
using...unless they already have had bad
experiences with them. Also, the effects
of many of these materials may have long
latency periods."

What happens in the body ' she re-
counts is that single high doses or re-
peated exposure to low levels of sub-
stances such as asbestos, benzene, for-
maldehyde. and glycon ethers and their
acetates—just some of the substances la-
beled most harmful by the American
Conference of Governmental Industrial
Hygienists and the National Institute of
Occupational Safety and Health—may
lead to irrev ersible physical damage. IlI-
nesses attributed to the chemicals include
disorders such as leukemia. CNS depres-
sion, lung cancer, and damage to the re-
productive system. ' Seeger cites that
these substances along with many others
also found in various varnishes and paint
removers, fixatives ciavs. woods and
chemicals used in developing color pho-
tographs have been proved to be toxic
to the body.

The Lage has been calued at more than S10.000. ,Photo by The Grand

According to McCann, ceramicists.
siikscreeners. potters, printmakers,
woodworkers and welders are among
those who expose themselves to the
greatest risk. He cites cases of lead poi-
soning. silicosis, dermatitis, asthma, and
acute toxic reactions such as dizziness,
headaches and nausea that he has ob-
served among these craftsmen.

Interest in the art-related health hazard
field began in 1970 after Congress pass-
ed the Occupational Safety and Health
Act. Since then, an increasing amount of
literature has been published. There has
also been a push by such awareness
groups as the American Society of Testing
Materials and the National Art Materials
Trade Association for voluntary labeling
requirements and material substitution.

Effective in 1985. the Occupational
Safety and Health Administration will en-
forcea regulation requiring all producers
of potentially hazardous materials to ed-
ucate their emplovees about dangers and
to provide better product labeling and
written information about these hazards.
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D A R K R O O M SL2000F w/50/1 8 Planar : ODAK
quartz halogen lamp Soff $ Idr X Less 17 67 95 PHI LIPS
SL2000F w/50/1 4 Planar Soft s Idr X Less 27 90.95 1
JOBO LEEDAL Rollei 2V.*274 SLR 769.95 Soft S Idr X Less 42 112 95 Authorized Dealers Dror
SL66 w 80 28 Comp 1450 ACCUL-GHT PS36TCLS 5995 KM 135 20 279
WECQ(I)I‘}?}ZE new JObk;) system ECONOTEMP « ECONO SL66E w 80 28 Comp | P536 TCLSX 112 95 KM 135 36 39
a inquire about it MIX « WATER FILTERS + Square  P536GTCLSX107 95 KMP 135 36 5D
New CPE-2 Str Kit 224.95 SINKS rsees  VIBAER EDITOR 52 1095  P546GTCLX 133.05 Kfl = 21
CPP-2 Processor 639.95 Call for Prices cft??” F°r SL 66 °f SL66E 6002 2 Viewer 159.95 42 24 95
CPA-2 Processor  464.95 mb E"?!"9<>n Nt 5 888 &% 1929732 :'}5 28 95 QUANTUM %
CPE-2 Processor 199.95 _ 120 F4 Sonnar HET 939.55 1 AcCuk>( ver 34 95 Battery Sy tem 71 Stock Ff
Jobotromc 2000 132,95 ~Were Authorized Dealers v cxiua roname viewer — S995 CcoDY CYAlunc M E T 7 PDX? VV35 o
. PCS 130 CALL SLXW8028Comp|395 00 AcCisland 4 89 2 TANDS X 1
Color Star Analyze' 547.95 PCS 150 CALL Zt-q er\ 17495 »' PX f K
Vario format Easel ~ 23.95 45CT 5 224.95 TX120
" 50 F4 Dlsta on HFT 960.00
Vario Copy 24.95 PCS 2000 CALL 9 BOGEN €Sy 3095 TiP 349 GOCT 1 Oryfit 264.95 4 x5-50
A B Digital Timer CALL 120 F5 6 Planar HFT -1 H
Mmilux Safe light 13.95 35.95 23-C 3595 60CT 2 D'yM 269 95 1,1 X 4164
: W Color Analyze CALL 1170.00 3010 w 3 D Hear! 54 95 CS o y : i
Maxilux Safe ‘ight 39.95 150 E4 Sonnar HET 985 00 3018 Prof Monopod 20 95 Ga.g 4695 35-2 35.95 Aglatronic 643CS Pios X414/
Sortilux w AC 54.95 : P 55.95 23-4 TI<K (GN 212) .. 179 95 Super XX 4142
Process Timer » 4 62.95 45 Prism F.nder 399.95 3020 w 3-D Head 66 95 CS 3 . ,
6195354 5895 mail_i PHONE ORDERS ACCEPTED PtIASE A'/f
Jobo Lift 89 95 > 2X 329.95 3031 w 3-Waypnhd 104.95rs 4 8995 45 5395 P TAGE ACCORDINGLY - s
3910 Drum e0n Call for Price Rollei 6006 With 80mm 28 3035 w 3 Waypnhq 10995CS 5 7' 2“0 - TA A . n may
Lixis b ARISTO GRID Complete Call 3040 w 3 -Way pnhd 104.95 111.95 -"™y a'-coro.ng to weight and va e of pa rage NY
X rum 24.50 revdents add sates ta. No snrcha.ge to, Maste.cna.ge or |
16x20 Drum 34 50 LAMP 3050 w 3-Way pnhd 139.95 St b f . A y y . :
ropotrame  visapurchases Notresponsible lor typographic errors 14
COLD LIGHT SOURCES 3060 Super Pro w/head i P p ypograp
20x24 Drum 52.95 o S GERS Professional Flash day sal.,'act,or ey back guarantee ness shipping)
Jobo Sheet Film Kit 47.95 i ELrA?UL Eglchsn ECR INTENSCRE 257.95 Bracket System Call Must; .n mintcondition with its Onginal packaging Open
. 1 £ i
€ lﬁ 3056 Auto Dolly 57.95 Mon fhurs 9 6 Frt 9 2 Sunday ,0 4
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news

Computer telemarketing

Comtel Broadcasting Corporation has de-
veloped a computer telemarketing sys-
tem. CBC-5000, that automatically dials
prosper ts, talks to them, asks them ques-
tions and records their answers and car-
ries on ,i two-way conversation without
operator assistance, the system, now
used by schools, churches, insurance
agents, sitce kbrokers. and sales recruiters

uses messages designed and res circled by
Comtel. | or more information about the
( IK SOQQO. call or write Comtel Broad

casting Corporation at (517) (577-6050,
|)5AG | lippen Road Westfield IN 400 4.

Copyright dispute takes legal

The’ New York Times Company, News-
week, the Associated Press, and Gamma-
Liaison are being sued for violating the
copyrights of an Argentinian naval officer
who photographed the sinking of the bat-
tleship "General Belgrano" during the
falkland Islands War.

The $2 million suit, tiled by attorneys
lacohson d\Bailin, Esquires, on behalf of
former Argentinian naval officer Martin
E Sgut, alleges that the media companies
published Sgut's photographs of the sink-
ing of the battleship without permission
and without compensation.

When the British torpedoed the "Gen-
eral Belgrano" on May 2, 1982, the in-
jured officer Sgut boarded a lifeboat.
From this vantage, he photographed the
sinking of the Argentinian battleship.
While recuperating in the hospital, Sgut's
photographs were taken by a third party
and sold to Gamma. The officer received
no money for his photographs.

The Frenc h corporation. Gamma Press
Images, then licensed its American op-
eration, Gamma-Liaison, to sell the pho-
tographs throughout North America and
Canada. The New York Time>published

JMMC announces winners of its professional video contest

(A'lieral 1o0ods Corpoiation. Cieophysical
Service Incorporated. Minolta Corpora-
tion and The Women's Video Collective
are all top winners in the 198 5Profession-
al Video Competition sponsored by IVC
( ompany ot Americ a. | he tourth annual
competition attracted 788 entries—an in

crease ol more than 200% over 1982.

General foods Corporation, White
Plains. New York. won tirst prize in the
communications category with its Bone
( hoice a seventeen-minute program
that tells employees about the company s
benetits. Me Donald's Corporation. Oak
Brook. lllinois, took second place in the
category with McDonald s Masterpiece
Concerto, third place tor communica-
tions went to Saks Fifth Avenue New
York Citv tor 'Cincinnati Ope'n.

1lhe Seismic /one won tirst place in
the training category tor Geophysical Ser-
vice Incorporated Dallas Ibis fifteen
minute parodv ot |he Twilight Zone
simplified seismic data collection, | S
Bancorp Portland. Oregon, picked up
second plac e with 5o0u (.m Sell' \nd
*\von Produc ts Incorporated Now York
Cits cante in third with  1hroo Steps to
Sur eessful Selling.

Minolta Corporation, Ramsey New |er
sec took tirst place in the promotion
merchandising category with Minolta
\uto foe us In thelnine minute program
mum’s presented Minolta snow camera

The Talker to. sales personnel and
consumers. Series 80 Software Solu-
tions' won second place tor Hewlett

Pat karcl Company. Corvallis, Oregon.
Third place went to Denver's Petro-Lewis
Corporation tor "The Oil Story.

tlonors for the top local cable produc-
tion went to The Women's Video Collec-
tive Cambridge Massachusetts. Strong-
er Than Before" traced the events and
emotions surrounding a 1983 upstate
New York nuclear weapons protest orga-
nized bv women who established a sum-
mer-long peace camp. New York Citv s
Local 25-23 International Ladies Gar-
ment Workers Union received a second-
plait’ award for We Are One And

lrush  bv New York-based Syracuse
Cablesystems took third.

|\ C awarded each of the four first-
place winners $5,000 worth of profes-
sional video equipment. Second-place
winners each won equipment valued at
S3,000 and third-place winners each
won S| 500 worth

Lucht vs. Nord

Lucht Engineering. Incorporated, has
filed a patent infringement suit against
Nord Photo Engineering, division of Pho-
to Control Corporation in Minnesota
Federal District Court. Alleging infringe-
ment of United States Patent No 5951
545 bv the Nord Specialist Candid
\\ edding Printer the suit ask- that Nord
be permanently enjoined trom making
using, or selling infringing equipment and
that it pay damages to Lucht.

steps over warship photos

the photographs on the front page of its
Sunday, May 9, 1982, edition without
any credits. Newsweek published one of
the pictures in its May 17, 1982 issue,
again without any credits. The Associated
Press distributed the photographs to its
subscribers, again without a credit to a
photographer.

Said attorney Marc lacohson about the
suit: "Our client's property was stolen
from him while he lay in a hospital bed.
We believe Gamma-Liaison has capital-
ized on the sale of our client's photo-
graphs. We believe revenues from the
sale of these photos exceeds $250,000.
In fact, several of the pictures were re-
cently included in a published volume of
award-winning photojournalism, without
any individual credits. We have no doubt
that there is a strong case here.”

in brief

Visual Departures Limited, New York
City, isthe sole distributor for Flexfill pho-
tographic reflectors.

Michael Nugent vice-president, busi-
ness development, Heizer Corporation
has been elected to Fotomat Corpora-
tion's board of directors.

Schneider Optical Works Bad Kreuz-
nach, West Germany, has produced its
14-millionth lens, a Cine-Xenon M C
2 80mm from a series of cinema projec-
tion lenses newly included in the produc-
tion range.

Vantage Point, a showcase of photo-
graphic art," is a new magazine publish-
ed bi-monthly bv Lepley Publications
562 Pacific Street Monterey, CA 93940.

Neal |. Robin is new vice-president,
general manager of 5P Photographic
Processing, Houston. Robin is president
of the Houston chapter of Society of Pho-
tographic Scientists and Engineers and
-outhern regional coordinator for The As-
sociation of Professional Color Labora-
tories. He also serves on the editorial re-
view board of the Journal of Applied
Photographic Engineering

obituaries

Marcel Moino. M.Photog.Cr. F-ASP died
March 10 after a short illness in Miami.
The PP of A member had earned his
Master ot Photography and Photograph-
ic Craftsman Degrees and was a recipi-
ent of the American Society oi Photog
raphers Fellowship July 1983. He is sur-
vived bv hi' wite Svlvia. ®



TOP QUALITY - CUSTOM CUT AT LOWEST PRICES

CALL TOLL FRCC (800) 523-3693
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Pair guality - RIl frames inspected
Length Standard Canvas prior to shipment. Heavy duty
corner angles. Front angle custom
8"
N S1.20 $1.40 bent to hold miter closed.
9 1.30 1.60
10" 1.50 1.70
11" 1.60 1.90 all colors same price
12" 1.70 2.05 . .
13" 1.80 220 silver, gold, bronze, peiuter,
14" 1.90 2.35 and black
15" 2.00 2.50 i
16" 220 2 65 . RIl corner harduuare included free
17" 2.30 2 80 optional:
18" 2.40 2.95 plated spring dips ,03< @
19" 2.50 3.10 )
20" 270 3130 "d" ring hangers .ICK/pr.
21" 2.80 3.45
22" 2.90 3.60 no extra cutting charge
23" 8.00 3.75 fractional sizes custom cut and
24" 3.10 3.90
25" 3.30 405 priced to the next inch.
26" 3.40 4.25
27" 3.50 4.40 no minimum order
28" 3.70 4.60 Lo )
: shipping & handling charges
29" 3.80 4.75 PPing ¢ 9
30" 3.90 4.90 10% of order ($3.00 minimum)
31" 4.00 5.05 orders over $100.00 pay only 5%
32" 4.20 5.20 .
’ continental u.s.a.
33" 4.30 5.35 ( )
34 4.40 5.55 Puerto Rico, Hauuaii, Alaska, &
35" 4.50 5.70
36" 4.70 585 Canada, RPO & FPO deliveries
37" 4.80 6.00 20% of order ($4.00 minimum)
38" 4.90 6.15
39" 5.00 6.35 Past shipping
40"
5.20 6.55 All orders shipped uuithin 24
Tyvo pair reqmred.to make one frame hours of receipt. Check or money
Sizes below 8" priced to 8"
Above 40" add .15C/inch standard order must accompany each order
-20C/inch canvas Master Charge & Visa uuelcome
special
FRRM®6 FIT CO.
get aguainted offer
Dept. "PR" five 16" x 20" frames.
P.O.BOX 11615 PHILA., PA 191 16 one of each color.
PA (215) 332-0683
standard-only $21.95

canvas-only $26.95
cMcurve ) i
Special Includes. All corner hardware, optional spang
clips and hangers and all SSH charges
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Photographing a step beyond the surface

Some photographers make likenesses of
their subjects. They record images of the
surface, of what appears to he on film.
Other photographers photograph the be-
ing of their subjects. One such photog-
rapher is (on M. Lyons.

"I .ipproac h my work with an emphasis
on creating an illustration of my sub-
let Is." says Lyons, maker of this month s
cover image. lwant to capture their es-
sence with teeling by creating portraits
that are artistic and have great emotion.il
imp.Kt."

Lyons, owner of Jon Lyons Photogra-
phy. San Diego, says that simplicity is the
key to his approach To create his por-
traits. he blends three ingredients. He
describes the mixture as a simple play

tuxedo and violin blended efoquenth to
t route this portrait of a Voum; Maestro
J/i.irt i)t I'l’ ol AS t'tfit Loan Collection

I x/msure wax i d at second on t PS Il
Him (XACA’'AM iAi fla>setbiad <amera
with 1st) Sonnar Ini' dT sub/ect

¢ i '0(h\ ' tollin.s volt box Pi OOw '
Sorman /MOO L-IUtHX1head diffused
through soft box t> Mixer ref/ei tor

Il hint, paper liarLground

of light, color, and form."

A professional photographer for eight
years, he believes that his degree in film
for telecommunications greatly influ-
enced his capabilities as a photographer:
"It seems that photography basically
comes very natural to me as an offshoot
of my college training. My background
as a film director helps me visualize por-
traits before | record them on film."

To determine the look a subject needs
to portray, Lyons tries to get a feeling for
the person. |just communicate with the
subject and try to get him to relax and
teel comfortable and to enjoy himself. It's
important to occupy the person sitting in
front of the camera. | get some of the best
expressions just by relaxing the subject.

A photographer has to direct a subject in-
to an expression. Many times all | have
to do to get the expression that says it all
is to say one thing, then wait a second.”

Expression is just a part of creating suc-
cessful images for Lyons. "The most im-
portant element in a portrait is the com-
position within the frame, the geometry
of a photograph. Designing something, by
positioning subject and controlling light,
to provoke the viewer's eye and pull it
into the picture is how a photographer
gives a photograph its strength." ®

Please rate your interest in this article on
our reader service card.

High Medium Low
Reader Service It 214 215 21b

A background ol -and and waves set the periect tone tor a

relaxed portrait or

Kelt and Sasha Exposure was t/8 at O

second on \ PS Il him. Roscoe neutral density vignelter
treated the -oft effect. DIAGRAM: 'A/ Mamiya RZ camera

with I8l)mm lens

B subjects: iG imelight collapsible

translucent panel to diffuse sunlight: D sun.
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in depth

Hal West; South Daytona, Florida, made "Victorian Lady.' at the
request of a bridal salon owner to show this new, antique-style
gown. The image is part of PP of A's 1982 General Exhibit; it won
a Merit Award from PP of Ain 1982 and a first Place and Merit
Award tram Florida PPA in 1981. Fxposure was f/I Afor 'm. second
on VPS 120 film lay window light. ILIAC,RAM 1Ai Mamiya Rii 67
camera with 90mm lens; iHi subject; ICi window ID) while
cardboard reflector

deft) To make "Green Velvet
Run. " II. Ilnward Hudgins Ir .
Richmond, Virginia, had to mount
his camera on a tripod in river four
(eel of ice cold mountain stream
water. The photograph is part of
PP of A's 1983 General ixhtb'n
Hudgins says he made the
photograph as he "artistic
expression” for an exhibit on

rural Virginia. Exposure was f/32
for ten seconds on Koclacohr Il
Him with a Mamiya RB 67 <amera.
180mm lens, and bellows <ns
hood.

THE PROf-E-Sh ONA. PHOTOGRAPHER JULy 1984 i ;>3
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in depth

"Our First/' has won several awards
for photographer Lauri M. Ahiman.
Whitewater, Wisconsin, including blue
ribbons from Wisconsin PPA and
Northern Light PPA. It is part of

PP of A's 1982 General Exhibit. The
mother requested a high-key
photograph of her holding her baby:
Ahlman suggested including the father,
too. Exposure was f/5.6 for 7, second
on VPS film by simulated window
light. DIAGRAM: (A) Mamiya R8 87
camera with 180mm lens and
homemade soft focus filter.

(B) subjects; (C) three 100w/s floods;
(D) 50wA Photogenic, (F) I00w/s
Photogenic with sixteen-inch reflet tor;
(El 200w/s Sk) lighter; <Gn white'
reflector; (Hi white curtain; fh white>
stuc co wall.

About 6:30 a.m., while thelsun still was
behind the mist covered mountain. Edward
/. Ka/mirski, Lansing. lllinois, took
advantage of the high light ratio, exposed
for a silhouette and created. Early
Morning Splendor " Made in Halstalt,
Austria, the photo is part of PP ot A’s 1983
Traveling Loan Collection. Exposure* was
/5.6 for '/Zh second on Kodachrome 64
film. Kazmirski used a Leica Ri camera
with a 50mm lens and a UV filter

THE PROFESSIONAL PHOTOGRAPHER JULY 1984 '25
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THIS BOOK FROWM PARIS
w ILL CHANGE YOUTR
FLASH LIGHTING TECHNIQ UES

FO REV ER!

IT'SYOURS

AT TEKN O!

Now there is a world class
“total" flash lighting system
that will let you do things you
couldn't do before in ways that
you never imagined You'll find
all of the exciting new ideas
facts and figures in the exciting
32 page, full color catalog from
BALCAR. Produced in Paris by
BALCAR. it's available to you
FREE at any of the TEKNO
Technical Centers To get your
copy, simply till out the coupon
and bring it, or mail it, to any of
the BALCAR/TEKNO Technical
Centers listed below

A \ A

TEKN.

Tekno Technical Centers:

YES... |want a FREE personal
copy of the new 32 page BALCAR
Flash System catalog from Paris.

I am especially interested in the following.

COMPLETE TYPE "A" FLASH SYSTEM
BALCAR POWER PACKS

BALCAR L1GHTHEADS

MONOBLOC FLASHES

BALL;ar OPTICAL SPOT PROJF CTOR
BAIC;ar UMBRELLA SYSTEM
BALL;ar PORTABLE STUDIO

EPIS< *E| RON’ PROJFC TOFIS

100 W. Erie, Chicago. IL 60610
(312) 787-8922

15 E 30th St. N.Y.. NY 10016
(212) 889-5080
923 N. Cole. Hollywood. CA 90038
(213) 464-9234

2064 Peachtree Ind. Ct. Chamblee.
GA 30341 (404:455-6846

O00oOooodood

HALOGEN PENCIL LIGHT &ACCESSORIES
BALCAR GRID-SPOTS

BLACK LIGHT" FILTERS

BALCAR LIGHTBOXES

BALCAR OPALITE 50

BALCAR PRISMALITE

DIFFUSING PANELS
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MICFtOLITE FIBER OPTIC FLASH SYSTEM
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PRO COLOR
PR© COLORPRO COLOR

SAY IT FA ST 3 T IM ES AND

PU T AN EN D TO YO UR LA B PRO BLEM S

JOIN THE THOUBANCEC-SATISHED
PROHEESSIONAL PHOTOCRAPHERS
VVHOFND THEIRWCRKTOPROQCOLCR

Elementary School Processing (all unit sizes).

Senior School Processing (complete services, al unit sizes).

Volurme finishing for store promotion, home sittings and church directory photographers.
Custom and machine portrait finishing (A La Carte).

Candid Wedding and Confirmations (custom and machine).

Quality and Quantity Commercial Processing.

Custom Composites, montages and trick shots.

School class composites (our specialty).

Proms (many units to select from).

Little League.

Proofing and negative developing of all sizes.WWe number Proofs and Negatives.
Proofing, contact, record rolls, color or black/white, plus panalure prints.
Copy and restoration of old photographs (black/white, sepia and oils).
Retouching, matte spray, texture, dry-mounting.

LON LOW PRICES. SPEEDY SERVICE, SUPERB CRAFTSMANSHIP

SEND FOR PRO COLOR'S FREE PRICE LIST AND ORDER SUPPLIES TODAY.

COLOR INC.

955 YONKERS AVENUE « YONKERS, NEW YORK 10704

914/237-9000
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iothiers on
child photography

Are you getting your share of
the lucrative children’s market?

By Wanda Bain and Maria @ Saguto

Jwrough an informal surveyand fo-

cus-group-type study, The Professional
Photographer probed existing and future
markets for child photography with a
group of suburban, middle income moth-
ers who have their children photograph-
ed regularly. Our intent was to gather,
first-hand, insights that would be valuable
. to professional photographers wanting to

L
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-
-

= t was made by ’
. 3 ley, California, as part, % :
¥ ssion. The photo i 3
¥ General Exhibit. ’

Yo second on VPS film
gamera, 150mm lens, and
ghetter.



expand into child photography, or mere-
ly Inc rease their share of that market.

The mothers interviewed discussed
their child portraiture buying habits and
preferences and candidly expressed their
opinions about service, photographic
quality, and marketing approaches they
had received. Their comments reveal the
many marketable aspects of children s
photography, how to reach potential cus-
tomers. which poses sell and why, and
how to sell without losing customers.

~he surveyed women are of various
ages: most live in a large metropolitan
suburb, have two or more children, and
have completed some education beyond
high school. These mothers had bought
pictures of their children from oil types
of photographers: studio, retail store,
free-lance, and school. Most have their
r hildreh photographed at least once a
year, more often before- they reach school
age, and most often before their child's
tirst birthday.

lo create a pictorial ret ord of their chil-
dren's growth was the prime reason moth
ers gave for buying portraits. It this were
projec table to the masses, it would indi-

cate a steady source of potential business
for the professional photographers who
promote to this market. Professional pho-
tographers can add to their steady in-
come from annual photographs by taking
advantage of the many reasons that moth-
ers have their children photographed.

Gifts to grandparents and other rela-
tives are prime motivators for mothers to
buy portraits of their children. Mothers
said they also buy portraits to commem-
orate their children's birthdays and spe-
cial holidays, and to put on or in Christ-
mas cards.

Portraits for wall decor can generate
additional business. Mothers said that
they regularly added to wall arrange-
ments of portraits of their children as the
children became older. This is another
obvious indication that with some moti-
vation, mothers will regularly buy por-
traits of their youngsters.

By being more aware of these photo-
graphic needs, you can attract mothers
to your studio with special promotions
and advertising—the mothers' number
one draw to the photographer they
chose. Coupons were the second major

\lelha rfatin' \ewport Beach (a forma. sjv>>he made

Girl. &' pan 0i an:annual 'sitting ot th
parenfv <rderrd a 20 \24 canvas prir
hi'ijmc part ol PP of As 1081 Loan Collet
photographer '<studio and has generated

| xposure \\j> /71 Mr

lHluminator

wall witn W mdow. thx)0

refleclor f

era u n

, second on VPs til
>()nmi *and mar num
it box; \orn

attractor; friends' recommendations and
studio window displays followed.

Mothers not only don't mind getting
your advertising, they want it, if our
survey is accurate. Most mothers said
they would like to know about any spe-
cials offered by a photographer, and that
they likely would take advantage of the
offers. Mothers said they prefer to be con-
tacted by mail. They find telephone calls
annoying because they often come at the
wrong time. But if you believe strongly
in telemarketing, don't despair. Mothers
we surveyed said that even though they
refuse a sales contract by phone, they
likely would respond to a follow-up let-
ter from the photographer who called.
The women feel less "hassled” by letters
than by phone; they say letters don't pre-
sent as much pressure. And that's one
thing they don't respond to.

Price and convenience most influence
which photographer mothers will select
for their childrens' portraiture needs.
Friends' recommendations, quality, and
package offered, follow in influencing the
mothers' decisions.

Most mothers expected to pay $25 or

Katie A Country
hildten m the > bjtH.Cs himil). The
if their Irving < m, and the image
n The imagt hangs in the
mv similar A<>ftrait sittings.
DI'\CR\\1 <V Hassetblad
thn e nlter.
'Tmi'\7 <ardboard

ioors //* flood with barn

B> sublet t.

dotir- mi'h blue backdrop



less when they last had their children
photographed. Very few expected to pay
as much as $100. But about twenty five
percent said they paid more than they ex-
pected to; about the same number said
they paid less. Most of the women indi-
cated that they solely determined which
poses to buy, and in what sizes and quan-
tities. But some fathers also participated
in selection. Nearly half the mothers
bought a print package; most of the
others selected poses from a variety of
prints offered.

Smiles sell. Most mothers said they pre-
fer a smiling pose—a full smile. They like
natural, not "goofy" (contrived) poses.
And they want photographers to make
sure their children's clothes and hair are
neat in the pictures.

Retail stores won out as the place
where most mothers we surveyed bought
their last child's portrait. And nearly all
the mothers said they were satisfied with
their purchases. But here again, we un-
covered an opportunity for studio own-
ers. Most mothers said they would like
the photographer to offer specials on pos-
ing children together and/or individual-

ly. Apparently department stores aren't
offering this option. Another point in the
studios' favor: half the mothers said they
would have liked to have been offered
an environmental portrait. And only two
mothers surveyed said they received an
offer to change their children's clothes for
different poses.

Even negative comments from mothers
hold some tips for professional photogra-
phers who want a share of children's por-
trait market. Mothers strongly dislike a
pushy sales pitch and are turned off by
pressure to buy certain photographs.
They want to be allowed to decide what
they want to buy. And satisfying this want
begins before the preview presentation.
Mothers want photographers to listen to
what they want when they bring their
children to be photographed.

Mothers feel so strong/y about high
pressure safes tactics that many of them
actually would rather wait in I/nv and set-
tle lor less quality to avoid what they con-
sider a " sales pitch' and pressure to Iniy.
Nearly all telt that department store pho-
tographers applied these sales ploys.

You can draw these mothers into your

A real "hoy's" portrait is what Lee Corrigan, CPP, Yankton. South
Dakota, had in mind when he created "horn to Poverty " Corrigan
asked the boy's mother to bring him in as he usually looks instead
of alt dressed up. tie has used the photo, part of PP of /Vs 1983
General Exhibit. tor display and advertisement. The exposure, made

by north light, was 1/5.6 for

second on VPS It film with a

Mamiva RB h7 camera and a 127mm lens Corrigan used a forty-

eight-mch black umbrella above the boy s head.

studio because you can offer the services
mothers want: variety in backgrounds
and poses, and time to make their chil-
dren look their best. To improve your
business, our survey indicates that you
need only recognize the wide market for
children's photography, develop promo-
tions around its various aspects, and ad-
vertise to make mothers aware of your
special promotions. According to the sur-
veyed mothers, being sensitive to their
preferences during the photography ses-
sion and avoiding hard sell and pressure
tactics during the sales presentation
should ensure continued business from
this high potential market.

One mother summed it up when she
described a professional photographer
she had used and was very pleased with:
"He was friendly with the children, knew
bow to work with them and took his
time with everything from the sitting to
explaining his prices. i%

Please rate your interest in this attic le on
our reader servic e caril.

Ibgh Medium lon
Reader Serviie It 217 21/1 21>

'Professional photographs should
he very persona/ and have a lot of
meaning. " says Don Byrne.
Kankakee. Illinois In Cherub
the halve wore a sc\ent\ rise year
old heirloom christening gown.
and Byrne meluded a lanip that
belonged to the baby s
grandmother and a handmade
shawT the photograph he<ante
parr of PP or A s 1982 Loan

t nlici term Exposure was t/8 tor ,
second on VP5 him DIAGRAM
mA Manned KIl 67 camera with
180mm /errs and signetter.

Pi subject; 'Cl 75yvA main light,
d) "iv. srill light 'I'i window
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do-it-yourself project for

and versatility

By Bruce Ulchmon

+Piano hinge

Top panel
Inches

Piano hinge

m o bility

u

I laving casually observed soft box
lighting unit designs for some time, I've
noticed that most home-made units have
two things in common: 1) they work very
well in the way they were intended, but
often lack versatility: 2) they tend to be
difficult to move around outside the stu-
dio and usually accept only one specific
light source. Some of the more hastily
thrown together units, like most of mine,
usually fall short in another very impor-
tant aspect—their ability to dazzle cus-
tomers with their good looks.

So the contraption I'm going to pro-
pose in this article probably will not daz-
zle customers. It is, however, portable,
can be used with a variety of light sources,
and can solve a lot of lighting problems.
To make it requires only afew tools. This
is not a rigid recipe, just a guide.

You will need sheet aluminum (.020-
inch thick): eleven-and-a-half feet of alu-
minum piano hinge: flat curtain rod; for-
ty inches of aluminum channel 0/6'x" 6"
x7,b"); twenty-two feet of aluminum angle
Cl,6"x[2' x12"); 100 pop rivets VA"x'").
four pop rivets (% 'xV )i twelve steel nails
(.170-inch diameter); twenty inches of
aluminum bar (*"xy2'); two screen door
springs; eight D-rings or buckles: nylon
webbing (one-inch wide); parachute
cord: snap hook; and these hand tools—
pop rivet tool, tin snips, hack saw, vise,
electric drill.

The sheet metal may be difficult to find
in other than wholesale quantity; try rec-
reational vehicle centers first. If you can't
find uncorrugated sheet aluminum, you
can use "camper skin," but you must flat-
ten it first. Aluminum piano hinge is best
because it is lightweight and easy to work
with. Flat curtain rod is available in vari-
ous weights, but a heavy gauge is best.

The hot spot in my design is minimal.
If you are more concerned with the size
of the box than with the hot spot, you can
slim down the cross section considerably,
but you must be careful not to flatten the
curves. The two continuous curves that
are part of the unit's profile are structural-
ly imperative.

Side panels

Begin the project with the side panels
(Figure 1), and don't let the box's irregu-
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lar shape scare you. Your result need on-
ly approximate the photograph to work.
It you are still unsure, lay a piece of grapti
paper over Figure 2, and trace the panel.
From the tracing you can make a scale
drawing of the side panel. Cut out one
aluminum piece and use it to trace the
other. To determine the length of the top
and back panels, roll a side panel along
the floor and measure the length of its pe-
rimeter. Add an extra inch or so for in-
surance; you can trim oft any extra later.
Record this measurement for later use

Make the pins that dot the periphery
of the side panels (Figure 2, A) by follow-
ing these steps: a) round off the end of
a .170-inch-diameter steel nail with a
grinder or file; b) insert this rounded end
in a vise from the top down to a depth
of yi6-inch; c) cut the nail leaving half an
inch in the vise; d) with the hack saw cut
a quarter-inch-deep slot in the half-inch
piece lengthwise; e) remove the com
pleted pin from the vise and repeat steps
"a" through "d" until the nail becomes
too short to handle easily. Each nail
should yield three or four pins. Once you
have measured and made the first pin.
attach it to the top of the vise with
double-sided tape and use it as a guide
to "eyeball" the rest.

Pinch the pins to the side panel edges
(Figure 3) by backing each with some-
thing heavy and hard, such as a vise or
large hammer, and giving it a couple of
whacks. It is a good idea to experiment

fime f

a few times on scrap, testing with pliers
afterward. Too much hammering or not
enough will produce a weak grip.

The stiffening rib on each side panel
(Figure 2, B), is an eight inch-wide piece
of sheet aluminum folded in thirds verti-
cally but not flattened too much: round-
ed edges mean more stiffness. This rib en-
gages the top panel with a full-length six
penny nail. Insert the nail, head first, he
tween the folds ot the stiffening rib leas
ing about J,-inch on the outside (Figure
3, A). To hold the nail in place, hammer
around the head and attach two pop riv-
ets through the stiffening rib on each side
of the nail (Figure 3, B). A tew' more pop
rivets down the center of the rib will hold
it to the side panel.

Drill half-inch holes down the center
of the stiffening rib (Figure 2, C). The
',-inch small rod section of most light
stands will pass through these holes to
support the unit on a light stand. The
holes must be at least half-inch in diam -
eter to allow the rod to pass through at
an angle when the unit is tilted. If you
don't have a large hand drill or drill press,
drilling the holes may be a problem. Try
drilling a starter hole with a hand drill and
the half-inch hole with a halt-inch drill in
a wood brace.

Back panel

To construct the back panel, trace the
photograph (Figure 3) on graph paper as
you did for the side panels, and cut a rec-

tangle ot sheet aluminum the si/e you
need. With tin snips, rut a hole in the
center ot the rettangle similar to the one
in Figure 3, A. Here again, exact si/e is
not critical. You need only arrive at a
(lose approximation. Cut a pier e of alu-
minum angle the width of the back panel
and rivet it ac ross the top and behind the
back panel near the renter (Figure I, A).
lold the angle toward you at both ends
and rivet a strip on nylon webbing, with
its end folded over, through both the an
gle and the bar k panel (Ligure 3. B). At
tar h a D ring behind the angle at the <err
tor (Figure 1, B). Uses for the webbing
and D-ring will be explained later.

flat curtain rod sections come in two
sections, a smaller one inside a larger
one. Cut two pieces of the larger section
the length of the back panel. Again us
mg the photograph for stale, establish
where you would like these positioner!
on the back panel and attach only one
with rivets through its center section (Fig
ure 5, C). Temporarily C-clamp the other
piece in the position it will be attached.
These pieces stiffen the panel and serve
as tracks for the slide

The slide is the guillotine like device
that grips the rims of light reflectors It is
suitable for nearly every light on the mar
ket, tungsten or flash, from five to eleven
inches in diameter.

To make the slide (Figure 5, FT), <ut a
rectangle ot the required si/e and round
off the corners if you wish. Cut a trian-
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gular area Into the bottom ot the rectan-
gle to resemble the one In the photo Cut
i piece of aluminum channel aswide as
the rectangle, and position it slightly
above the triangular area (Figure 6, A).
Measure from bottom corners of the rect-
angle to the channel you have just posi-
tioned and cut two shorter pieces of
i hunnel this length. At this point, hollow
out about an inch of the spine of the
channel at the ends of all the pieces you
h.ive |ust cut.

lo assemble the slide lay the two
shorter pieces of channel along thelsides
ot the triangular area as show n in figure
h If and lay the longer piece across the
top of these inserting it into the hollow
edout areas. Use two large rivets to at-
tach this configuration to the slide as
shown. Cut two pieces of the smaller cur-
tain rod about half the height of the slide.
Insert the inside edge of each piece face
down into the* hollowed outside ends
ot the i hunnel (Figure (> O, be sure* that
the outside half of the curtain rod is lett
tree and that the md pieces art* parallel
to one another.

V\ hen you have* completed the slide as
sembly finish the back panel. To attach
the second piece ot the larger curtain rod
to the back panel, insert the outside
edges ot the* slide curtain rod into the
bat k panel t urtain rod and pull the* slide
downward Once inserted pull the slide
in the direction opposite the attached rod
as tar as it will go. This will tell you the

Figure 5

correct position of the second piece ot
larger curtain rod and should guarantee
a parallel assembly.

Remove the slide, and rivet the second
piece of curtain rod to the back panel.
Cut two pieces of aluminum bar to ex-
tend from bottom center of the back pan-
el to the attached curtain rods forming
a V" along the bottom edges of the hole
in the panel (Figure 5 E). Rivet these in
place. Also cut two pieces of aluminum
i hannel halt the length of the bar pieces,
and attuc h these on the lower halves ot
the bar pieces (Figure 5, Fl. The bar
pieces give rigidity to the back panel, and
the channel pieces hold the bottom light
reflectors. To form an edge across the
bottom ot the hole in the back panel, cut
a piece of aluminum bar long enough to
extend from one channel piece to the
other, and rivet it in place (Figure 5. G).

Drill several holes into the outside edge
of the larger curtain rod to extend the
length of the springs. Insert the slide in
to position and hook one end ot each
sirring to the top of the slide s curtain
rods. Attach the other end into one of the
holes you have riveted into the larger cur-
iam rod on the bac k panel. This will pro
vide the tension necessary for the slide
to hug the light reflectors

Top panel

Ihe top panel must bend in a uniform
curve and should be about three-quar-
ters inch wider than the back panel. The

curve should not be a problem for flat
sheet aluminum, but it may be with
camper skin, where the corrugations do
not run across the panel. Cut the two
pieces for the top panel using the side
panel perimeter measurements you made
earlier, and attach the two with piano
hinge as shown in Figure 1, C. Attach one
D-ring at the center of the top. outside
edge of the top panel (Figure 1. D), and
two D-rings at each end of the bottom
edge (Figure 1, E). The double rings are
for fastening the nylon webbing when the
unit is assembled—back-pack buckles
work well here also—and the single rings
are for the parachute cord when the unit
is positioned.

Assembly

When you have completely assembled
all the panels, rivet each to the piano
hinge. Connect the pieces at the corners
with small braces (Figure 1. F), forming
a long rectangle with the hinge as shown.

The last step is drilling the pin holes,
for which you may need some help. Fold
the top panel over the side panels. W ork-
ing on one side at atime and maintain-
ing constant tension on the top panel,
drill a pin hole, with a I/C"nch bit, in
line with each pin. As you drill each hole,
engage the corresponding pin. Do not
drill any hole unless you have engaged
each of the previous pins in its respec-
tive hole and the top panel fits firmly
against the edge of the side panel. Make
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sure when the top panel is pulled tight,
as itwould he when the unit is finally as-
sembled (Figure 7), that no hole is located
so that it prevents the preceding holes
from achieving a proper fit. A mislocated
hole can be moved by inserting the drill
and pushing it in the required direction.

Paint the interior of the assembled soft
box with flat white enamel and use it
without diffusion. For close-up commer
cial work, use architect's Mylar as a dif-
fusion material. Reinforce the Mylar with
duct tape and attach it with Velcro.

This unit needs no brackets or adapters
to set up and is versatile—somewhat
of a cross between the Mole-Ric hard-
son and the Chimera soft lights used in
cinematography.

You can use the unit in several ways.
Thread a light stand through the holes in
the side panel stiffening ribs to use the
soft box horizontally. Or, by using differ-
ent combinations of holes on each side
tilt the unit to various angles. To use the
unit vertically (Figure 8), thread the par-
achute cord through the D-ring at the top
edge of the back panel and through a
snap hook. Knot the loop that is created,
and thread the knot over the light stand.
FHook the snap hook to the D-ring at the
top of the top panel. The friction created
by half of the cord loop pulling tight
against the top panel keeps it from slip-
ping. This type of loop allows you to ad-
just the angle and height of the soft box.
Using the parachute cord loop, you can

ligtire 7

suspend the unit from the ceiling and use
it as an overhead light source.

The soft box may be folded to be stored
or moved. To fold it, untie the nylon web
bing from the D-rings and disengage the
top panel from the (tins, lay the unit out
flat and begin folding with the back pan
el. Next, fold down the side panels, then
the top panel. This should allow you to
carry your lightweight homemade soft
box to wherever you need it it;

I'lease rate your interest in this article on
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Bruce Wehman owns Mile Ihuh Photo.
Denver. Colorado He isa /969 Brooks
Institute graduate and was /98f Rocks
Mountain PPA Photographer of the Year
He has had several prints selected ior
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ENLARGE YOUR PROFITS

WITH A CUSTOM

ENLARGING SYSTEM

Now your photo-studio can offer enlargements
up to 16" X 20" produced in your own lab.

Enlargements are the most profitable photo-
finishing service, and Colenta's Custom Enlarging
System lets you produce quality enlargements in
your own studio quickly and easily, giving you a big
competitive advantage over other photo-studios

It's a complete system that provides you with a

computerized enlarger, an automatic paper processor,
and all the accessories you need for a fully operating lab

You'll be able to make any size print up to 16" x 20" from 35mm
to 4 x 5 negatives. And all your proofing and enlargements can
be produced within hours of your photographic assignment.

C&kzntci

PO. Box 1487, 348 Evelyn Street, Paramus, New Jersey 07652 201-265-5670 Telex #134369

More info? Circle 46

PERFORMANCE BY
DESIGN

THE N e w
250 AUTO/
THYRISTOR

Designed to be used with all
Strob 250 Powerpacks and
250 AC adapters. A powerful,
reliable auto/thyristor brought
to you by the name which
has always meant quality —
GRAFLEX.

¢« 52° Angle of Coverage
¢ Slaveable

¢ 3-Auto Setting

¢« Manual Override

CAN BE USED WITH OUR GRAFLEX
New rRecharceasle  OQUBSEA

510v. BATTERY - THE
POWERPACK 200 1030 WEST 15TH STREET,
RIVIERA BEACH. FL 33404

(305) 844-8937

More info? Circle 47

DESIGNED BY CPI

IONOROU.35MM
ZOOM LENS
CAMERA

MFG. BY PHOTO CONTROL

*xxx* SUELTOO* GAMMA

« SPECIAL AUTO FEATURES

* LONG ROLL 35 MM FILM

* ACCEPTS STANDARD 35 MM LENS
« CASSETTE LOAD

* 1D
1706 WASHINGTONAE
AP, ST LOJS MD63103
AN JAY SHARTZ (AL 314-231-1575
800-325-7960

More info? Circle 48
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ewv professional photographers have the opportunity
to start with full-time studios of their own. | certainly
I didn't. But by combining my photography studio with

a high-quality gallery, frame
and gift shop, | was able to
distribute nearly the same
overhead over more than one
income-producing business.
The result was better use of
my one-person staff, much
greater foot traffic, and the
ability to convert my "open
by appointment only" studio
into a full-time operation much
sooner than otherwise would
have been possible.

I came up with the idea to
combine the two businesses
during the summer of 1980.
W hile looking for larger studio
quarters, | found a downtown
building that seemed ideal. Its
owners had operated a gift
shop in the front half and used
the back half for storage. Ini-
tially, Ithought of moving my
studio into the front of the
building, already tastefully
decorated, and continuing to
use the back for storage. But
after more thought. Idecided
to acquire not only the build-
ing but the inventory as well,
and leave the already established gift portion
out front. Then | would go on to remodel
the back into a camera room, darkroom, and
work/storage area. The result? My combined
studio-gift shop.

It measures about 2,500 square feet. Two large
6'x8"' plate-glass windows in the shop's front
face our town's main street. In one window we
always display current photographic work—ei-
ther wedding, portrait, or wall decor images.
In the other, we exhibit gift items. We change
both frequently; they are well-illuminated to
take advantage'of our downtown, main street
location. About halfway into the building, a wall
with a double-width entrance separates the
photography studio from our retail store.

Very few people come into a portrait studio
to browse. But lots of people will stop in and
look around in a gift shop. So because of our
arrangement, many people who ordinarily
would not be exposed to my photographic
work have the opportunity to view it here, in
this combination studio-gift shop. We have dis-
played throughout the business area many sam-
ples of our photographs.

Being located in a small, rural town, we don't
do the volume of business necessary to discount
prices; so rather than deal in mass merchandise-
type gifts, we specialize in distinctive and unique
items. Suppliers are easy to come by. We find
them at regional gift-marts held eight or ten
times a year. Getting into them requires nothing
more than acurrent vendor's license. The clos-
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to increase profits and

By Steve Iseman

est one to my store is in Columbus, Ohio, and
has nearly 300 showrooms, each set up like a
mini gift shop, representing thousands of gift
lines. To become a successful giftware buyer,
"shop" other area gift stores, talk to as many
sales representatives as you can at the gift-marts,
and then buy what you like. Buying breadth
rather than depth in a particular gift line often
is better because it gives your customers more
choices and diversifies your investment in stock.
If one item doesn't sell, another probably will.
But, if you buy deep and that item doesn't
move, you're stuck for the season, with an in-
ventory you'll have to move at closeout prices.

After you've been in the gift business for a
time, other inventory stocking ideas will come
to you. Some merchandise in my shop now is
made by local craftsmen who began contacting
me after | had been in business a few' months.
I like to stock handcrafted items because in ad-
dition to their intrinsic uniqueness and value,
their makers give them to me on consignment -
I don't pay for the merchandise until | sell it.
That is an excellent way to build inventory' w'lth
out tying up cash.

You can avoid a lot of misunderstanding
when dealing on consignment by agreeing on
a single selling price for which both you and
the craftsman will retail items to the public.
Also, determine, and set in advance with the
craftsman, a fair percentage to be charged for
your sales commission before you take in the
first item on consignment. Don't slight yourself;

keep

tw o

DbuUusinesses

or the price

costs down

Leaving good enough alone.
Iseman decided to retain the
(‘stablished gift shop in front
of his building and to
remodel the bark into a
camera room, workplace, and
storage area The result fvvo
businesses under one root
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although a fifty-fifty split is uncommon, thirty-
five to forty-five percent of gross selling price
is reasonable.

Many photographic businesses produce cus-
tom framing. Probably most of their owners,
like | used to, sell standard size, ready-made
frames to go around their photographs; that
is a very small part of the framing business. In
the combination studio-store, customers con-
stantly ask us to frame everything from junior's
nursery school diploma to a sample of grand-
ma's needlepoint work.

For a quarter each, a good custom framers'
supply house will provide you with corner sam-
ples of as many stock molding patterns as you
would like. Most custom supply houses sell
molding in ten-foot lengths for you to miter cut
and assemble, or they miter-cut the pieces to
your specifications (cutting the corners is the
hard part) and ship the frame to you in a tube
for assembly.

For another ten to fifteen dollars you can get
corner samples of fifty or more different color
mat boards. Supply houses either sell full sheets
of mat board or cut the inside and outside di-
mensions. again to your specifications for vari-
ous jobs. You can stock glass and buy a glass
cutter to finish it ordo as | did—arrange to have
a local hardware store stock and cut the glass
at a volume discount.

If you would rather do none of the frame
building yourself, at least buy the samples of
molding and mat boards. Then you can take
customers' orders, and mail the specs to any
frame supply house where the\ will mat. frame
and assemble per your instructions and ship the
finished work back to you for delivery to the
retail customer. The more of the frame labor
you perform, however, the higher your profits
will be. Your frame supply house sales repre-
sentative can help vou develop realistic prices
tor your area

Adding custom framing to your photograph-
ic business, alone, may not greatly increase
sale volume, but with a combination business
like mine, your frame sales could skyrocket—
ours increased fourfold our first year in the
studio store.

The gallery |)art ot our studio is the smallest,
both in size and sales volume, but it helps our
frame sales enormously. Filling the gallery's
walls with art seems easy. People we know,
people we didn't think we knew, and people
we re sure we don't know came forth with
works of art of \ arying size shape, and quality
to fill and decorate the space. But soon we dis-
covered that filling the walls was not what made
money—emptying them was.

The surest, safest way | know to stock a gal-
lerv with things that sell is to select an artist
alreadv known in your area whose work is
priced tor your market. In our gallerv we sell
tew original works because thev re expensive.
Most ot our sales are limited edition, signed and

numbered lithographs, or prints of paintings
and drawings. Most of these are by internation-
ally-acclaimed wildlife artist John Ruthven, a
resident of our county.

A good indicator of how well limited edition
prints by an artist will sell is the past sales per-
formance of other prints by that artist. A good
source for that type of information is a publica-
tion entitled Prints. This magazine publishes a
regular section charting print performance by
artists. An artist who consistently sells all the of-
fered prints in a series and who deals with sub-
ject matter that might appeal to people in your
area is worth considering.

Don't overlook "charity prints" in your gal-
lery. Dan Cruise, awell-known local watercolor
artist, often paints historic community subjects,
then issues limited edition prints of them with
proceeds from their sale benefitting a local char-
ity. Handling these prints involves us in acom -
munity project and gives us another opportuni-
ty to increase our frame sales. Remember, prints
sold in the gallery, just as prints sold through
our studio, need frames and mats.

Also don't overlook the opportunities your
gallery provides for the display and sale of
your own work.

As photographers, we also must remember
that we are businessmen, and as businessmen
we can't forget that earning a profit is the real
name of the game. Combining your studio with
another type of business, as | have, doesn't
mean you're diluting your status as a photog-
rapher. Quite the contrary! Combining busi-
nesses means creating more traffic, using paid
staff time better, and reaching a high enough
sales volume to convert a part-time business in-
to a full-time one, and a full-time business into
a more profitable one. ®

Please rate your interest in this article on our
reader service card.

High
223

Medium
224

Low

Reader Service # 225

Steve Isentan ou ns Steve tseman—Photographer
and Purveyor of Fine Gifts. Greenfield. Ohio lie
receded the International Association or Business
(ommurm atnrs Award in /V He is a member
nr PP of A and Professional Photographers or
Ohio



W ho has 3 heads, 15 le g s,

and can satisfy yourevery tripod need?

Lester Bogen has 5 different tripods and three dif-
ferent tripod heads which give him a leg (or more) L f<
up on the competition. O in fact, there are Bogen (J A A h />
tripods to suit virtually any photographic require- 1\ /
ment. Tripods for big cameras, for small cameras, 0 %020 30302 3035 3040 3050
for rough terrain, for long hikes, for getting close, t Ljvgacnotr;g|ekt20;vetr:iginéboUt Bogen Tripods piease send
for getting low, for getting high, for just everything. 3020, combines light weight with great versatility

And all of them are strong, lightweigh¢, easy te 3030a, unique quick action leg locks
carry, easy to set up, and. will give you . ggig: za%t:rms);utrod)?ver 7 feet
years of workhorse service, n Bogen m 3050, features automatic leg extensions
Photo Corporation, 100 South Van Name
Brunt Street Post Office Box 448, O n Street

tity State zip

Englewood, New Jersey 07631.

Lester Bogen doesn't sell anything he wouldn't buy himself
More info? Circle 49
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low would you handle the follow-
ing typical legal photography assignments?

Situation: You get this phone call:
"This is Henry Silk. My attorney, Paul
Doyle, told me to ask you to take some
pictures of my car which was in a bad
accident. The car is at the Main Street
Garage, 17 Main Street, Hull, and the
registration number is 777444. Mr.
Doyle said to send the pictures to his of-
fice and he will pay you.

Question (a): Have you enough infor-
mation?

Answer (a): No. You also should know
the make and year of the car together
with a description and location of the
damage, how the accident happened,
and both attorney Doyle's and Silk's tele
phone numbers to contact for instruction
in case you have trouble at the garage.
Have Silk call the garage to get permis-
sion for you to take the pictures. Before
going to the garage, call and tell them
when you are coming: also check it the
car has been dismantled or removed.
And call attorney Doyle's office to con
firm that he will accept your bill for the
pic tures.

Situation: When you get to the garage,
you find that the car is in the yard,
among several other wrecks. It's in such
a position that it is impossible to take
the appropriate pictures. Also, the reg-
istration plate has been removed.

Question: (b): How would you handle
the previous assignment?

\nswer (b) Offer the garage attendant
a tew dollars to move the car. A picture
of the inspection sticker or the motor
identification number would ensure that
you had the' right car even it the registra-
tion plate lias been removed.

Situation: You receive this call: "This
is Liberty Mutual Insurance Company.
Our assured, Ajax Corporation, has re-
ported that a customer was injured due
to adefect in the threshold of the door-
way leading to their main office. We
would like the necessary pictures show-
ing the condition of the entrance to
the office."

Question (a): Do \ou have enough
information?

Answer \ai: No Did the accident hap
pen in daytime or at night? \\ as the cus-
tomer entering or leaving the office?
W hat caused the fall? Y\ horn would you
see tor more information as to how the
tall took place? Also find out the name
of the case and the file number and
the individual to whom the pictures
should be sent.

Question (b): How would you proceed?

Answer (b): Call Ajax Corporation to let
them know when you are coming, and
also to make sure that someone will
be available to point out the defective
condition.

Situation: This call comes to you:
"This is attorney )ohn Doe. | have acli-
ent who is a patient at the St. Elizabeth
Hospital as the result of an accident. She
is in traction and has several bruises.
Her name is Mary Smith and she is in
room 714. Would you take pictures
showing all of her injuries? Also photo-
graph any medical equipment such as

the traction apparatus, etc.?

Question: How should you handle this
assignment?

Answer: Ask the attorney to call the
hospital and arrange with the medical di-
rector or the public relations office for
permission to take the pictures, and then
to letyou know with whom the arrange-
ments have been made. Upon receiving
this information, call the hospital for the
best time to take the pictures, and to alert
them that you are coming. When you are
at the hospital, go to the nurses' station
and identify yourself. Never go directly
to the patient's room.

The photographer

and the

W hat

w ould

law

you do?

By Beniamin |. Cantor
Cr.Photog.



Situation: A prospective client calls:
“ This is the office of attorney Mary Sam-
uel. We need pictures of the front out-
side stairs at 11 Outlook Road, Newton,
showing a large chip in the first stair
which caused our client to fall and sus-
tain severe injuries."”

Question: Is it permissible to take these
pictures if the landlord objects?

Answer: If you are standing on the
property of 11 Outlook Road, the land-
lord has the right to prevent you from tak-
ing the pictures, as you are technically
a trespasser. If you are standing on the
public sidewalk, you are within your
rights to take these pictures—even if the
landlord still objects.

Situation: The phone rings and the
person says: "My name is Joseph Dunn;
I'm an attorney in the office of Cohen,
O'Leary and Monaham. A client of ours
was involved in a rear-end collison, and
sustained serious neck injuries. We
would like pictures of the front end of
the defendant's car before it is repaired.
We understand that the car is in the
back yard of the owner's house at 10
Deering Road, Mattapan, and the regis-
tration number is 262789. It is a light
blue Cadillac with damage to both head-
lights, the grille, and the bumper.”

Question: Should you agree to take this
assignment, knowing that you would
have to trespass on someone's property
in order to get the pictures?

Answer: Accepting it could make you
liable for both civil and criminal trespass-
ing. Of course, if the owner of the car
grants you permission, there is no prob-
lem. However, it is doubtful he would,
knowing that you would be taking pic-
tures for the other party's lawyer. If it
were possible to take pictures of the car
without entering the premises, there
would be no problem.

Situation: A caller says: "This is the
secretary for the firm of Peters, King,
Sacks and Finn. This office represents a
lames Feeny who was injured as a result
of tripping on atorn rug in the furniture
department on the second floor of the
Thrifty Department Store. The torn rug
isin front of the elevator. We would like
several pictures showing the condition
of the rug and the surroundings. The
manager is aware of the accident, so it
is very important that the pictures be
taken as soon as possible. When can
you take them?"

Question: Should you accept the
assignment knowing that the attorney
did not have permission to take these

pictures ot the accident scene?

Answer: From a legal standpoint, there
is no reason why you can't take these pic-
tures so long as you don't interfere with
the store's operation since an implied in-
vitation exists for the public to enter.
However, on ethical and other grounds,
it would be unwise to accept the assign-
ment unless the attorney or someone
from his office accompanied you to take
the picture. That way the burden would
be on that party to handle any situation
that may arise.

Situation: A caller says: "This is at-
torney John Sweet of Bingham, Dana
and Gould. Your firm took photographs
for us on January 3, 1980, at Cross and
Main Streets, Reading, of the scene of
a motor vehicle accident. We are now-
on trial at the Suffolk Superior Court in
Boston before Judge Rose in room 707.
We will need the photographer who
took the images in court at 9:30 tomor-
row morning to testify and verify the
photographs. Do you want us to send
you a subpoena?

Question: How would you respond lo
this request? (This is a law firm for which
you do many assignments and is a very
good account.)

Answer: The reason lawyers like to sub-
poena their own witness is that it gives
the appearance that the witness is in
court involuntarily, and indicates to the
jury that he is not necessarily there be-
cause he wants to be. You should tell the
lawyer that you are willing to accept the
subpoena, but do expect to be paid a rea-
sonable fee for your time. A good prac-
tice is to ask the lawyer to put you "on
call” so that you won't have to "hang
around" the courtroom all day. Suggest
that you will be available on an hour's
or so notice. Often the pictures are ad-
mitted in evidence without the photog-
rapher present or the case is settled dur-
ing trial, thus saving you much time.

Situation: An attorney calls and says:
"This is the law office of Robert Rice.
Our client was involved in a two-car col-
lision at the intersection of Wilder Road
and Main Street in Melrose. Would you
please get pictures of the roadway?"

Question: Have you enough informa-
tion to take proper pictures?

Answer; No. Did the accident happen
during the day or at night? What was the
direction of the cars before the collision?
What is the nature and location of dam-
age to the cars? Are there tire marks, etc.?

Situation: You are asked by an attor-
ney to take pictures of a section of high-

way which is a toll road.

Question: Can you anticipate any
difficulties?

Answer: Yes. It isgenerally in violation
of Toll Road Authority Rules to take pic -
tures without prior permission. Does the
attorney have permission for you to take
the pictures? From whom? Taking such
pictures also is dangerous for both you
and occupants of motor vehicles using
the highway. Generally, it permission is
granted, the authority will assign a police
officer to handle the traffic.

Situation: Your custom is to place a
rubber stamp imprint of your name and
the place and date the picture was taken
on the backs of your photographs. An
attorney doesn't want to indicate when
the picture was taken and requests that
you omit the stamp and leave the back
of the picture blank.

Question: How should you respond?
Answer: lell thelattorney of your prat
ticc, and that, in the event you are ques-
tioned at any time about why you didn't
follow your general practice of placing
the imprint on the photograph, you will

state that you were asked to omit it.

Situation: An attorney sends you
several pic tures to be copied. When you
receive them you notice that they were
made by another photographer.

Question: Is it proper to copy them?

Answer: There is no legal objection in
reproducing the pictures unless they arc
copyrighted. (Note The 1978 ( opyright
Ac t says that all /mages are automatic ally
copyrighted upon creation, and that the
copyrights remain with the photographer
until assigned away Iditor.) it
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And

K it possible to take a picture so awful
that it turns out to be fantastic? Michigan
photographer Dave Kelly may have done
lust that when he attempted what many
photographers consider the toughest of
all sittings: a group of children, The por-
trait was to be a gift for the children’'s
grandparents.

It was ,1 one-hour punishment ses-
sion." recalled Kelly, during our recent
conversation. He had been chasing the
four kids around on props in a low-key
setting, when he*decided his luck might
improve if he were to sit them on the
floor and try high-key instead. The result
was a scene to which every children's
photographer can relate: the little girl
threw a tantrum and dived for mother
who was kneeling near by, the oldest
child flopped on his back, one child lit-
erally fell out of the picture, and the
fourth performed to perfection. "I was
really frustrated at that point,” said Kel-
ly "I thought, what the heck,' and just
snapped the picture. He didn't know it
at the time but he had just exposed w hat
was to become the most talked about
photograph ot his career.

When Kelly saw the proofs he was at-
tracted to the one depicting the chaos
and the feet with no body. It sthose feet
that make the picture intriguing," he said.
He printed a 20 x24 copy tor display

lhe response was overwhelming, re-
lated Kelly. Croups gathered to look at
the print. 1lhe restaurant ow ner down the
street kepi bringing customers ter see the
photograph and the subjects' family
came again and again with friends.

Meanwhile at North American Color
Lab. where Kelly was sending his work
President Fred Brown noticed the stir the
picture created among lab employees
and decided to send the picture to the
company's ad agency. We talked to
Dave and got releases and the agency
tame up with a great caption and excel
lent copy, said Brown, 1lhe caption
reads: After a sitting like this, the last
thing you need to worry about is your
color lab

According to Brown, the print has be

In the studio

by Marty Rickard
M Photog . CPP

w hat a sitting it

W as

Kvii\ \ chante photograph of this difficult group brought him national recognition.

rome the lab’strademark and is also used
in the company's trade show booth.
Brow n says the image is so well recog-
nized and remembered, that most pho-
tographers visiting North American's
booth at conventions can recite the ad's
headline verbatim. "Photographers can
relate to it." he said, and we often get
letters and notes from studio owners say-
ing they have pictures like it."

The photograph has been great for the
lab and has brought some fame to Kelly,
but what about the clients for whom he
made it in the first place? They absolute-
ly loved it," Kelly assured me. "The
grandmother told me she wanted the pic-
ture because that is the way the kids real-
ly are. She bought a 16” x20" and some
5"x7"s." he said.

During our conversation. | had to con-
less that when |[first saw the photograph
it stopped me cold. It made me smile,
and | thought it was terrific. But then 1
got to thinking that it probably was a trick
or aset-up done by some ad agency, and
the print lost some appeal for me. | fig-
ured the feet were attached to a manne-
quin, the kid lying down could be a man-
nequin too.

Kelly restored my faith. He assured me
that all the subjects were live children,
or perhaps the word should be "lively."
and the photograph was part of a regular
sitting. The boy lying down was just sick
of the entire deal." Kelly related. "-He
was mad at the rest ot the kids, and he
lust flopped on his back in disgust. The

kid next to him was the perfect subject:
he did whatever | asked and seemed ob-
livious to the chaos around him. The lit-
tle girl was diving for her mother who was
so close, her knees had to removed from
the print."

"W hat about the feet with no body,"
| asked.

"Every time we would stand this little
guy up, he would pitch forward and lie
on his face," said Kelly. "He did notwant
to go along with the portrait sitting at all.
This particular time the child simply fell
to the side, out of the picture area, and
only his feet appeared on the viewing
screen." At that moment Kelly captured
the now famous image. Then, he was a
full-time professional photographer op-
erating his own studio. Now, he is full-
time sales manager at North American
Photo. We didn't ask if the picture
brought him that job. ®
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THE SCDLIGQR SYSTEM : STUDIO LIGHTING

INTRODUCING
THE COMPLETE
STUDIO LIGHTING
SYSTEM

The new SoligorStudio lightingSystem...
a complete system for professional and
serious amateur photographers. The
system includes everything that
would ever be needed in a photo ses-
sion: from high quality lights, umbrellas
and reflectors to barndoors, snoots

and honeycombs. This inexpensive sys-
tem even has built-in slave sensors for
cordless synchronization, plus 1/4,1/2 and
full power settings. Lightweight and com-
pact, the Soligor system is perfect for in-
studio photography, portrait, product and
child photography, as well as location shots.

Soligor Studio lighting: complete, compact

and affordable.

AIC Photo. Inc., 168 Glen Cove Road. Carle Place. NY 11514
In Canada Kmgsway Film Equipment Ltd.

w321 Kipling Ave.. TOR. M8Z 5G8

Use Camera Art's Bonus

Print Program to Increase the

H/eddings

Size of Your Wedding Orders

Buy One or More 5x7, 5x5, 4x5 or 312x5
*V Prints on Camera Art's Candid
Bargain-Line

Program

And Get A
Bonus Print
4- FREE

Camera Art's new bargain-line bonus
lets you order a 5x7, 5x5, 4x5 or 37/2x5
wedding print and get a bonus print,
the same size, from the same negative,
absolutely FREE.

Use this bonus offer on as many wed-
ding negatives as you wish, there’s no
limit to the amount of money you can
save.

An excellent promotion to help you
market parent's albums or lower your
cost on duplicate print orders, Camera
Art's Candid Bargain-Line Bonus will
mean more profits for you.

Bonus prints are available on 5x7, 5x5,
4x5 and 312x5 Candid Bargain-Line on-
ly. Limit - 1 bonus print per size, per
negative. Offer expires December 31st
1984. Available at all three Camera Art
Facilities.

eLewiston. MN
*Redwood City, CA <Burnsville, MN

I'd like to take advantage of your Bonus Print Pro-
gram, please rush me enough ordering supplies to
get started.

Please have a sales representative call me
Iwould like more information

Studio Name
Street
City State Zip

Phone Number

Camera Art
Box 100

' a Lewiston. MN 55952
507-523-2101

camera art 800-533-8030



practical pointers

1'>84 PMA show

At this ye.ir's PMA Irade Stuns we found
many items that likely will not be men-
tioned in other trade press.

Iran t remember when so many new
films have been announc ed by so many
manuiac turers in sui h a short time. 1his
must indicate that research in conven-
tional silver photography has not slowed.

Eastman Kodak Company announced
P800/1600 slide film, along with Ekta-
chrome 100 slide film, and an improved
version of VR 1000 color negative film.

luji him Company announced HR
I<>00 an extremely fine-grained nega-
tise color material (C 41) They also in-
troduced a I(>00 ASA slide film, which
will be processed in a special Fuji devel-
oper; company spokesmen claim this film
produces excellent results when pushed
to ASA COO Photographs | saw made
on HR 1600 film during the show were
excellent.

last year SM's 1000 ASA color slide
film was a PMA show highlight. Now', a
year later two manufacturers have add
ed almost two thirds of an t stop of expo-
sure index while decreasing grain size

This year 1M announced three new
C 41 compatible color print films, HR
100 HR 200, and HR 400 all balanced
tor daylight And Konica Color Division
announc ed a new C 4 l-compatible col-
or print film sR 400 which they sa\ is
the' tirst of a new generation of Konica
color trims

Other items of interest
*KSH-UVI Picture Saver panels from
K’sl | Industrial Division, 1()0‘)] Manches
ter Road St Louts MO 63122 are in
expensive* | A filters tor picture frames.
I hey are available in clear and non glare
finishes in popular sizes through 36 x48

«RC color base photographic papers
from Beath lilm and Graphics 11334 Sal-
inaz. Garden Grovel CA 92640, come in
tive colors plus gold and silver Cut sheet
sizes run through 20 x24

*Model 5K 1001 Create a Clock from
Photo Clock 31 Sola Place San Ramon
L A 94381 is acomplete, inexpensive kit
containing a quartz clock movement, dec
orative brass hands, self-adhesive gold
numerals mounting and hanging hard-

by Ross Sanddal
M.Photog Cr. CPP

ware. The kit is complete with instruc-
tions. The quartz movement has a year-
long warranty.

*Special effects masks including calen-
dar printing masks, multi-media slide
masks, music sheet masks in both posi-
tive and negative formats, greeting card
masks, and contact texture screens, were
shown by Special Effects. Box 34014,
Cleveland OF! 44134. Sizes go up to
16 "x20".

*HP 430 Studio Flash System, a versa-
tile, multi-mode thyristor circuitry unit
from Morris Photo Supply, Incorporated.
64 53 North Proesel Avenue, Lincoln-
wood. IL 60645, contains six 90w s flash-
tubes. which can be tired individually in
rapid succession or simultaneously for a
total 450vv/s output. It's self-contained,
and AC powered, with built-in slave sen-
sor. Its quartz modeling light can be used
either at full power or automatically in
proportion to flash intensity.

«Strip negative carriers designed to pre-
vent scratches on negatives by eliminating
exc essive handling, shown by Carlvven In-
dustries Box 1748 Rockville, MD 20350.
feature a base plate, w hich is put into en-
largers the same as regular negative car-
riers The strip carriers then slide through
this base plate without the need to raise
enlarger head to change negatives,

*VVinthrop-Atkins Company, 35 East
Main Street Middleboio, VIA 02346, in-
troduced calendar mounts for both 8” x
10 and 3 x~ photographs. Several styles
include an LCD clock option for several
dollars extra.

*Photo Treasures, 612-A Summit Ave-
nue, Oconomovvoc. VVI 53066. makes
fine jewelry from photographers' work
The tirm showed various portrait vignettes
encased in porcelain on fine gold or sil-
ver plate lewelrv

Nikon Incorporated 623 Stewart Av
enue. Garden City, NY 11530, introduced
a 35mm auto focus, leaf shutter camera—
the LI35AF It s totally automatic at film
speeds ot 100 ASA 400 ASA and 1000
ASA This should be an ideal camera for
engineers to use in the field to record
events for reports.

Nikon also introduced Lens Scope Con-
verter which turns a Nikkor or Nikon Se-
ries Elens into a hand held telescope or

powerful magnifier.

«Camerascope by Kaieidovisions. 509
Flearn, Austin, TX 78703, lets any SLR or
video camera record kaleidoscope images
on film or tape. Camerascope has no in-
terior objects to create images, but al-
lows the camera to view any subject
kaleidoscopically.

«Correct-a-Chrome shown by Edwal
Scientific Products, a Division of Falcon
Safety Products Incorporated, 1065 Bristol
Road, Mountainside, N) 07092, color cor-
rects underexposed Kodachromes. The
kit’'schemicals' bleaching action reduces
density by about a third of a stop every
ten seconds.

*Marumi SL motorized filter holder for
use on movie or video cameras was
shown by Photo Distribution Services In-
corporated. Box E, Foxboro, MA 02035.
The unit lets photographers rotate round
filters, such as those that produce multi-
images. with precise speed and direction
control for professional special effects
in motion.

*Quantum Instruments Incorporated,
1075 Stewart Avenue, Garden City, NY
11530. introduced several new power
packs for electronic flash units. QB 20, a
sealed lead-cell battery, is designed as a
replacement for the ni-cad battery used
in a Norman 200B unit, The Quantum
Battery Two is a nine-volt external pow'er
pack that joins the earlier model one, a
six-volt external power pack. Both models
one and two are unique because they
show battery charge conditions on LEDs.

*Beattie Systems, Incorporated, 2407
Guthrie Avenue, Cleveland, TN 37311,
announced that its popular Intenscreen
now is available for many more cameras,
especially 35mms. This extremely bright
viewing screen now is available for most
professional cameras.

«A new model of Chromapro duplicat-
ing stand by Magnum Sickles Industries
Incorporated. 1200 Sickles Drive, Tempe,
AZ 84281 is completely redesigned.
Among new features are a4 "x5 dichro-
ic colorhnead a5' x5’ filter drawer, vari-
able intensity, and a heavy-duty rigid col-
umn. This new unit offers various acces-
sories, including a flat art board with elec-
tronic flash illumination and Acme reg-
istration pins.
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Magnum Sickles also showed its excel-
lent Slide Animation and Special Effects
Cookbook, a step-by-step aid to produc-
ing most popular title slide techniques.
*Fotovideo by Henry Froehlich Asso-
ciates, Incorporated, 1875 Palmer Ave-
nue, Larchmont, NY 10538, is a system
lor transferring 8mm or 16mm movies,
35mm slides and various negatives and
prints to video tape. It features an elec-
tronic typewriter for titles and a special
effects generator, along with Dolby stereo
sound recorder, and a licensed back-
ground music and special effects library.
This complete system can transfer cus-
tomers' visuals to video tape. When con
sidering the amount of old motion pic-
ture film and slides that are just waiting
to be put into a usable form, this system
could spawn a very large new market for
professional photographers.
«Kodavision by Eastman Kodak Com
puny 343 State Street, Rochester, NY |
14650 was so intriguing that | watched
the formal demonstration three times.
When Iwas allowed to handle the cam- !
era, | found it comfortable, with all con- iF
trols right at my fingertips. It not only tea
tures a 6X power zoom lens, but also has
automatic w hite balance, automatic fo- |
cus. fade in/fade out. date set. negative/ S S S S S S - *
positive switch, backlight switch, and ! L)
other features that make this a very prac- |

lical piece of video equipment.
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More on penlights . s s A N . cusVv o "tenP rtrV
Ed Dowling, Richardson, Texas, sent a @ ' woq

simple solution for propping up a pen | h't ,I’pﬂﬂ@@ as

light tlashlight. He uses an ordinary spring \Y, artue L% delu”-
loaded clothespin. If the penlight is too S? o' %Y xo#r 3V'0°

fat tor the clothespin, he wraps a short 30,3\,\.V'evaw

piece ot gaffers tape around the penlight «@OW0' Vn the "€Q peq

and leaves a tab of extra tape for the terou . E)eIIE*G ]EXFEA r no

clothespin to grab. The clothespin props teve'y JS ggF > «*igrar

the penlight up in almost any desired an- '

gle. Toquote Dowling: "It may not look

as professional as some equipment, but

*

it works and it is cheap."” ;
. . : : oV °¢ pie
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The Nikon Way Including the Nikkor-
mat, Third Edition. Price: $29.95. By
Herbert Keppler. Focal Press. 434 pages.
Order from Focal Press, 10 Tower Office
Park. Woburn, MA 01801.

Describes in detail
the versatility of a
modern 35mm SLR
camera system. Con-
tains a comprehen-
sive survey of Nikon
equipment, new and
old. Chapters cover:
SI R principles: cam
era controls: practi-
cal camera opera-
tions: exposure and
depth of field: filters: lenses; lighting; pho-
tographing people, travel and scenery, ur-
i hitecture, underwater sights, nature; dis-
tortion: and equipment care and storage.

More info? Circle 301

In-Camera Special Effects. Price:
$12.95. By Mike Stensvold. Master ( lass
Photography Series. 173 pages. Order
from Prentice-Hall, Incorporated, Box
500 Englewood Cliffs. N| 07632,
Contains an introduction to special et
foots skills with step-by-step instructions
and glossary. Explores the eye-grabbing
to the subtle. Clearly explains and illus-
trates effective techniques for any budget.
Teaches how to develop and expand
photographic skills by presenting many
thought provoking ideas and images.
More info? Circle 302

Secrets of the Face. Price: $15.95. By
t.ailan Young. Little Brown and Com
pany. 239 pages. Order from Little.
Brown and Company 200 West Street
Waltham VIA 02154
Describes Siang

Mien the Chinese

art of face reading

whuh may interest

portraitists Chinese

belies e that reading

faces can help you

make the right de-

cisions when meet-

ing and dealing with

people plus give in-

sight into oneself. Discusses various as
pects of different types of faces and cov-
ers every mature forehead, eyebrows
eves, nose. ears, mouth, cheeks chin,
and moles. Studies special areas ot the
face that tell about health, wealth, ca-
reers. friendships, family, relationships,
and love Analyzes the faces of five fa-

book briefs

mous personalities in detail. An at-a-
glance guide helps locate information
about any facial feature quickly.

More info? Circle 303

Master Photographers. Price: $12.95 for
paperback/$25 for hardcover. Edited by
Pat Booth. Clarkson N. Potter, Incorpo-
rated/Publishers, 200 pages. Order from
Crown Publishers, Incorporated, 1 Park
Avenue, New York 10016.

Contains an edited selection of photo-
tournalist Booth's interviews with sixteen
of the world's greatest photographers of
our time, including Ansel Adams, Helmut
Newton, Louise Dahl-Wolfe, Sarah
Moon, Bill Brandt, Elliott Erwitt, and
Deques Henrl Lartigue. Includes 108
black-and-white duotones chosen by the
photographers as the best reflections of
their individual styles.

More info? Circle 304

Adventures in Closeup Photography/
Rediscovering Familiar Environments
Through Details. Price: $24.50. By Lief
Ericksenn and Els Sincebaugh. Amphoto,
144 pages. Order from Watson-Cuptill
Publications, 1695 Oak Street, Lake-
wood. N| 08701.

Teaches photogra-
phers how to "see"
closeups waiting to
be discovered in the
home, yard, and
neighborhood. Cov-
ers a wide range of
lighting and compo-
sition techniques for
making closeups with
any camera. Discusses working with
macro lenses, diopters, extension tubes,
bellows, and reversing rings tor photog-
raphers who want to try something more
sophisticated. Ample quantity of images
describes specific, yet simple, photograph-
ic techniques, and illustrates them thor-
oughly in how'-to detail with twenty-six
instructional exercises that concentrate
on everyday environments. Contains a
complete closeup photography equip-
ment guide and glossary. Otters tips on
decorating with closeups, how to make
greeting cards, and how to sell closeups
for profit. Contains 260 color plates and
fifteen black-and-white illustrations.

More info? Circle 305

BASIC for IBM Personal Computers.
Price: $14.50. By Harriet Morrill. Little
Brown Microcomputer Bookshelf, 251
pages. Order from Little. Brown and

Company, 200 West Street, Waltham,
MA 02154.

Guides learning of Beginner's All-pur-
pose Symbolic Instruction Code (BASIC).
Works for all computers in IBM Personal
Computer family. Covers program con-
ception and design, through coding and
debugging, to execution. Chapters dis-
cuss writing programs using universal
BASIC statements, the components of a
computer system and how they work,
more powerful BASIC statements, data
files, and special features of the IBM per-
sonal computer.

More info? Circle 306

Overexposure: Health Hazards in Pho-
tography. Price: $24.95 for hardcover/
$14.95 for paperback. Add $1 for post-
age and handling. By Susan Shaw. The
Friends of Photography, Box 500, Car-
mel, CA 93921. 328 pages.

For a general audience, addresses pos-
sible dangers of black-and-white and col-
or photographic processes, as well as of
non-silver photography and a variety of
historical processes. Details hazards of a
wide variety of chemicals and precau-
tions for using them, and gives guidelines
for promoting darkroom and studio safe-
ty. Tells how to clean-up and dispose of
liquids, insure proper ventilation, and
presents a chart of glove types suggested
for use with various photographic con-
taminants. A trade name index lists com-
monly used products and details their
chemical components.

More info? Circle 307

Howto Photograph Friends and Stran-
gers: The Complete Guide to Taking
People Pictures. Price: $17.95. By Ken
Kobre. Curtin & London, Incorporated,
and Van Norstrand Reinhold Company,
135 West 50th Street, New York 10020.
202 pages.

The author's goal,

to explain and show
how to take natural
and engaging pic-
tures that everyone
will respond to," is
accomplished by il-
lustrated explana-
tions of photograph-
ic technique. Com-
position, camera op-
eration. lighting, and film for people-pic-
tures are discussed. The "Catching Can-
dids" chapter tells where to look for can-
dids. how to photograph without being
observed, and how to watch for and cap-
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The Beattie F-1000

The First Long Roll SLR Camera
That Takes Standard 35mm Lenses

It makes sense.
It saves dollars.

o
»

This new camera is both incredibly
versatile and simple in design. With
the Beattie F-1000 you can ~

*Save 40% or more on film cost. b\ \
+ Change lenses with ease. \
* Use zoom lenses to avoid
moving the camera.
* Throw new light on your
subject, with patented
Intenscreen.™

Under $2000

-

i PHOTO
TIPS

) exPEnT ADVICE PROM i<
cquip PROFESSIONAL PHOTOGR APHARS
s Dot i, s o 2407 Guthrie Avenue Phone (615) 479 8566

P. O. Box 3142 Cleveland, TN 37311

IGHT SIDE

torage and presentation

More into? Circle 52

.l LOOK ON THE

’

Intensose® by Beattie

brightens your view up to 4 f-stops

With Beattie's patented viewing and focusing screen you get ease of focus, a dramatic
increase in viewing brightness, less strain on your eves and added confidence that the pic-
ture you see is the picture you'll get.

Intenscreen is available for a wide range of small. medium and large-format cameras.

Intenscreen—another Bright Idea from Beattie

©_ 2407 Guthrie Avenue Phone 1ol Free 1-800-251-6333

P.O. Box 3142 : e x
systems, inc.Cleveland, TN 37311 (In Tennessee) 615-479-8566

Photograph by Leon Kennamer modified to simulate effect of Intenscreen on viewing brightness.,

Ly




W ith advertising costs climbing towards
the moon, how do we photographers
best present our images to potential cli-
ents' With postcards. They .ire an inex-
pensive yet effective way to acquaint the
public with ourselves and our work.

Two Houston companies have had
great succ ess advertising with postc ards.
Me Noe Photo Communications, acom
mere ial photography studio, and its sub
sidiary, The Stockhouse, a stock photo
agency. found that postcards presented
for them aquality image to a select group
of potential customers, and at reasonable
cost. Instead of relying solely on Yellow
Pages or other mass media advertising,
these companies, with postcards, zeroed
in on firms they considered their best
prospects. Advertising costs were lower-
ed and customer contact was improved.

Me Nee Photo previously sent brochures
to attract new customers and remind old
customers of the studio's services. But
brochures, while colorful and attractive,
were expensive to produce and mail, the
unsolicited mass brochure mailoutsalso
proved ineffective.

Postc ards, on the other hand, displayed
one to four color samples of the studio's
work on one side, and presented a sales
pitch on the other who the company
was what it did and w hat it could do tor
the potential customer. Results from the
postc arc! promotions were tremendous.
Not only did inquiries inc rease, but so did
assignments and sales. Responding cus
turners mentioned the' postcards tndi
i ating the mailouts wertlindeed effective.
The Stockhouse's clients said they liked
the postcard pictures; some saved the
cards and called as much av mv months
later with photo requests

Several designers and ad execs put the
cards on their walls. One even had them
tramed! The point is. bv saving the post-
cards prospective clients kept the pho-
tographic company's name in front ot
them. It's only logical then, that when
those people needed photographs, they
would call the company whose name
had been lacing them tor weeks

Encouraged both Me Nee Photo and
ThelStockhouse sent frequent mailings,
at less cost than broc hure mailouts Thev
sent the relatively expensive brochure
describing each company only to pros-
pects anci customers who responded to

Idea exchange

BY KEN KRUEGER

Send 'em a postcard

the postcards. The cards proved effective
at getting that important initial response.

But postcard advertising isn't just for
large-scale photographers. Smaller stu-
dios also can apply it because it doesn't
just decrease production costs and lower
postage rate's. Postcards are versatile, and
especially are suited to sending a series
of messages. Order quantities of the col-
or cards: leave their backs blank. Then
take selected quantities to your quick
print shop for imprinting one-color mes-
sage's on back. The cost is minimal tor this
backup. Different messages can be mail-
ed to customers during the year: special
seasonal packages and promotions can
be offered; varying messages can be sent
to different types of customers; and

monthly, quarterly, or semi-annual re-
minders can be mailed to regular patrons.
Only imagination limits the variety and
frequency of messages you can use.

Blank postcards are great for corre-
spondence, too. The Stockhouse uses
them for quick follow-ups, personalized
thank you notes to new customers, and
notices that clients' orders have arrived.
Postcards offer a good way to get your
name and image in front of your custom-
ers again and again.

Several sources are available to print
your postcards. One source is your local
color commercial printer. Having post-
cards printed locally has several advan-
tages. The printer is close enough so that
you can see the product being manufac-

I'ostcard advertising exhibits one to tour color samples of @ photographer's work on one side

and ha> a sales pitch printed on the other

According to the author, presenting yourself to

the public through postcards has prosen to be effective in making initial contact with

potential customers

In postcard adwrtising. the back Or the card /> ;ust a- important as the front Graphic arts

handbooks, photographic industr\ source book’

local advertising agencies. free-lancers. and

the Yellow Pages ali art*sources tor finding cop\\\ nters to write vour sales message



tured, check its quality as the manufac-
turing progresses, and quickly answer
any questions that may come up. In ad-
dition, a local printer generally can offer
you a wider variety of paper and finishes.
And for a credit line on your postcard,
a local printer, who would benefit from
this kind of advertising, may lower your
printing bill in exchange for the advertis-
ing exposure. Also printing locally cuts
the cost of shipping cards to your studio.

Disadvantages of using local printers al-
so exist. The largest is cost. Custom print-
ing can be rather expensive.

Another option is to have the mail or-
der or mass producer of postcards print
your cards. Several are available. Because
of the economics of producing mass
quantities of postcards, their cost to you
usually is much lower than a local printer
could offer. Also, mass printers offer a va-
riety of sizes, textures, and treatments—
multiple photos, type on the front of the
card, etc. Sales kits available from these
postcard companies provide prices and
samples of the various kinds and sizes of
postcards they offer.

Keep in mind that a card's size has a
great deal to do with its effectiveness. The
larger postcard (6"x9" for example) tends
to draw more attention than do smaller
ones. Also, the larger the picture, the
more impact it has. Small photos tend to
be lost in the shuffle. And putting too
many small photos on the front of the
card detracts from its effectiveness.

Because of the time required to pro-
duce a postcard, you need to plan your
advertising timetable. Schedule your
campaign well in advance: Mass produc-
ers of postcards require four to six weeks
to produce and ship: printing your sales
message may add a week or two. Be-
tween conception and final delivery you
will have time to acquire lists of poten-
tial customers.

Order more cards than you think you'll
need. New promotion ideas may come
to you, or a new list of prospects might
become available. In either case, be pre-
pared with an extra supply.

The sales message you put on the
card's back is as important to your adver-
tising program as is the photograph on
the front. Take great care to make an im-
age for the card's front that will capture
customers' attention; take equal pains to
develop copy to hold their attention and
create interest in you and your photog-
raphy. Professionally written copy is, no
doubt, the safest bet in getting your cus-
tomers to read what you have to say. Sev-
eral sources for locating copywriters and
graphic designers are available.

In metropolitan areas, graphic arts

handbooks list copywriters as well as oth-
er industry suppliers. Other photographic
industry source books, such as the Crea-
tive Black Book and the ASMP Book, list
copywriters and designers along with
photographers. Local advertising agen-
cies employ writers and probably use the
services of various free-lance designers
and copywriters. They usually can refer
you to someone. Both McNee Photo and
The Stockhouse have used copywriters
referred by a free-lance graphic artist
used on several commercial jobs. In
smaller communities, the Yellow Pages is
also a good source.

When your postcard is finished and
ready to send, compile a mailing list (if
you have planned ahead, it should be
ready to go!). It should consist of the cor-
rect names and addresses of old, current,
and potential customers. If no list exists,
you can use one of several sources to
compile one. The Yellow Pages is one
source, but using it to produce a mailing
list can be tedious and costly. Chambers
of Commerce usually produce current
lists of local companies and businesses
at a modest cost. Perhaps the best,
though most expensive, source are those
lists made available through professional
computer services. These can be tailor
made to your specifications. Particular in-
dustries, certain geographical areas, busi
nesses with a definite number of employ-
ees, and residents in certain income
brackets are only a few of the classifica-
tions these lists can be broken down in-
to to fit your needs. The printouts may
even come on gummed labels, ready to
attach directly to the postcards.

The quality of both the pictures on the
front and the message on the back of a
postcard make up your image to your
consumers. If your pictures and copy are
not the very best, neither will be the im-
pression you make. *

Please rate your interest in this article on
our reader service card.

High Medium Low
Reader Service # 235 23b 237

\ 1
% ~

1 'w f

Ken Krueger is a commerc tal photographer
in Houston. He has been employed with
McKee Photo Communications (or nine
years. He has coordinated the advertising
campaigns for both McNee Photo and The
Stockhouse tor several years.

\"TeieDhone

THREE
MONOLITES

MAKE LIGHT
WORK FOR YOU.

fram
Staf%“;tﬁe&
212430 at 2

offer Bowens
n-fired feature to ure

that al units operate

e
I

?gs See them at your Bogen udealer

orsend coupon

bogen

Lester endoesn'tsell anythin
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Bogen Photo Coro
10C SO van Brunt & PO Bo* 443 Englewood NI 07SST

Please send me
information on Bowens Monolites

Name
Address

City State Zp
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More info? Circle 54
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The M icro/P ro
EP-2 Color P rint
Processor Puts Time
on Y our Side

The Micro/Pro is ready to process
whenever you are, because it's a
replenished system with automatic
temperature control. Just load 30
exposed prints in the basket

r- \and begin.

Total elapsed time:

Move the basket to the
bleach/fix tank and agitate
After a minute or two, move
it to the wash tank.

Total elapsed time:

\%

Your 30 prints are ready
to be dried!

Total elapsed time:

That's hundreds of prints in

one day for just pennies a piece
The Micro/Pro 2/30
When you need a few or a
few hundred prints. Fast.

Only $695 complete
irrﬁjcﬁ m I m (214)442 5456 !
RI ChCObr T1Cooper Drive

riu A im A iiy wylie Texas 75098
Systems, Inc
¢ 1984 Ricftcotor Systems, Inc

More into? Circle 55
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albums/frames

GREETING CARDS
The Camille Company, 824 Bergen
Street, Brooklyn, NY 11238

Gold-printed photo "thank you" cards,
suitable for every occasion, are die cut
with either rectangular or oval openings
for wallet-size prints. "Thank you” ap-
pears on the cover: imprinted beneath
the inside photo: "your thoughtfulness
and good wishes are very much appre-
ciated." Cards are shipped with matching
envelopes in boxes of 100.

More into? Circle 310

PICTURE FRAMES ON A RACK

PM Industries, Incorporated, 5946

Kester Avenue, Van Nuys, CA 91411
PM Industries has introduced a collection
of clear acrylic picture frames in acom-
pact display rack. The display holds six
standard sizes ranging from key-holders
to 8"xI0" picture frames. Measuring
12"x30", the rack holds 170 frames.

More into? Circle 311

CASES AND FOLIOS

Edric Imports, Incorporated, Oakland

Center, 8980 Route 108, Columbia,

MD 21045
Oxford presentation cases and portfolios,
made of waterproof, 1000 Denier Cor-
dura nylon that is puncture- and tear-re-
sistant. come in two styles. The presen-
tation case has leather reinforced han-
dles, selt-healing nylon zippers, two full-
width interior pockets, and comes with
10 presentation sheets. A binder version
ot the case comes without pockets, zip-
per and handles. Both styles are avail-
able in sizesof872'x11", 11 \ 14 14"x
17 —each with a one-inch capacity—
and in tones of earth brown, navy, black,
and burgundy.

Unstructured portfolios have wrap
around leather web handles and brass

zippers and feet. Six sizes range from
18"x24" to 42" x32", and color combina-
tions are black with black, earth brown
with beige, and navy with beige trim.
Structured portfolios have 12 gauge wire
frame construction and six inside supply
pockets. Available in four sizes from 18"x
14" to 31" x23" they come in black on-
ly. Presentation cases and portfolios carry
lifetime guarantees.
More info? Circle 312

audiovisual equipment

EQUIPMENT STAND

Bretford Manufacturing Incorporated,

9715 Soreng Avenue, Schiller Park, IL

60176
Adjustable mobile equipment stand can
be used with both projection and video
equipment. Model CA26-42 has a lock-
ing lower cabinet and an adjustable top
shelf that can be positioned in height
ranges from 28 to 42 inches. The steel-
constructed unit uses arc-welded caster
sockets. The "E" model of the CA26-42
also provides an electrical assembly with
two outlets, a 20-foot, three-wire cord
and agrounded plug as well as a built-in
cord winder.

More info? Circle 313

SYNC RECORDER
Sharp Electronics Corporation, 10
Sharp Plaza, Box 588, Paramus, NJ
07652

Sharp RD-688AV Double Cassette Sync
Recorder offers stereo sound, a separate
sync track, two matched cassette decks,
and an amplifier and speaker system. The
sound system consists of a 10-watt RMS
power amplifier, full-range stereo speak-
ers, and small microphone mixing circuit.
A separate sync track interfaces with al-
most all slide-sync and dissolve program-
mers for preparing and presenting elab-
orate stereo plus sync track programs.

With two built-in cassette decks the
system facilitates play back, editing, and



FLEXFH.

Introducing Flexfill, the collapsible

reflector for professional photographers

No conventional reflector can
match it, because Flexfill was
designed by photographers tor
photographers. Consider:

e Flexfill is big... and small.
Three different reflector sizes
(48", 58" and 20" in diameter)

holder, Flexfill can be mounted

on standard light stands or tri-

pods, and adjusted to any angle.
Flexfill is readily available

from leading photographic sup-

ply stores.

Don’t go on location without it!

each collapse into compact stor-
age units (177 14"and 7" in
diameter).

* Flexfill is a versatile, cre-
ative tool. Four fabric choices:
w hite, transluscent, and reversi-
ble silver/white or gold/white. Get a
complete set. Clhouse the sizes and rim. A protective Cordura pouch helps
fabrics to meet your special lighting keep the reflective surface clean.
needs. Rest of all, Flexfill is easy to

e Flexfill isdurable. Made with transport and set up. Lightweight, not
tough fabrics and a flexible metal bulky. W ith our gooseneck adjustable

f lexfill apens with < snap of the wrist toftmn a large
circular reflector in diffuser three times its stored size

VISUAL DEPARTURES, LTD.
1601 THIRD AVf . NY. NY 10128 - (212) S34 1718

Dealer inquiries invited. Write or call Allen Green at Visual Departures, Ltd.

More info? Circle 56

PELICAN

The best camera equipment
protection you can buy.

Photo
Christmas
Cards . . .

C a s e C lo s e d !

* Watertight—airtight—unbreakable
* Tougher than metal
soft-bag priced
* Won tscratch den; tear, rot
rust or corrode

mGenerous 17V?" x 177e x6°.
—easily holds two body outfits
10ver-sized handle plus adjustable
web shoulder strap
Black. Silver or military green

WVIII me
Stylart Christmas album,

Buy a bag for fashion
Buy a Pelican for

protection. 1 ,
you'll generate revenue

in two ways additional sittings

. Scv "y_: and a 40% commission on all photo

J Pelican! | and non-photo Christmas cards you sell
One For more information, write to the address below

T_OUQh To obtain a Christmas album immediately, enclose

bird refundable $10.00 deposit

You may also be interested in other Stylart albums
which include popular photo items: Wedding Invita-
tions, Business Stationery, Personalized Stationery.

and Graduation Announcements

Free brochure
Call or write

The Saunders

Group
67 Deep Rock Road S y a r

Rochester NY 14624
(716)328-7800 .
Dept 223. One Stationery Place—Rexburg. Idaho 83441

More info? Circle 57 More info9 Circle 58



Put Power Behind
Your Subjects.

Denny Manufacturing Company's
motorized background system won't
let you down. Now you can push a
button, change a background, save time and
make money!

Heavy Duty AC/DC gear motors

Remote operation from camera or anywhere in studio
80 pounds per roller capability

Universal brackets for ceiling or wall mount
Two-year warranty on parts

Easy to Install

BUY NOW
AND SAVE!

H |

4-roller ABL 10-ft

lUj motorized background

;ystem  Reg $898 00

Save $100 Only $798.00.

4-roller ABL/12-ft

motorized background system $949.00. Save $100. Only $849.00.

the

T

Offer good till September 15th

Ask for your free catalog of Denny’s full line
co. me of quality backgrounds and props

P.O Box 7200 « Dept PA-7 Call toll free today' 1800 235-7012
Mobile. AL 36607 1205 457-2388 (In Alabama)

More info? Circle 59

SINGH RAY FILTERS ARE

HERE ARE SOME
SINGH RAY FILTERS YOU
SHOULD KNOW MORE ABOUT

Ultraviolet — perfect for electronic flash and color
films. Clean blacks with true color balance. For color
negative or transparency film.

Fluorescent — strong corrections for the widest
variety of situations. Corrects for fluorescent and
mercury vapor.

Lucalox — best correction for difficult situations.

These Singh Ray filters really work for you. Write for
full technical data and color sheet.

100 W Erie St.. Chicago. IL60610 (312) 787-8922
Tekno Technical Centers
15 E 30th St 4th FIL MY NY 10016 (212i 889 5080

E K N 923 N Cole Ave Hollywood CA 90038 Z.3) 464 9234
2064 Peachtree Ind Ct Chamblee GA 30341 404 455 6846

I Please send me FREE SINGH RAY FILTER DATA.

Name

Address
I City

Phone

THE PR<"

State... Zip

PRO]

More info’ Circle 60
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new products

copying while giving the option of sound-
on-sound voice overs. The RD-688AV is
expandable: input jacks are provided to
connect a record player, reel-to-reel tape
recorder, or mixing console to the unit;
output jacks are available to connect ex-
ternal speakers, amplifiers, and stereo
headphones. Simple instructions accom-
pany the unil. An optional heavy-duty
carrying case is available.
More info? Circle 314

VIDEO TRANSFER UNIT
Apollo Audio-Visual, 675 Station
Road, Beilport, NY 11713

AY-4000 Transfer Unit by Apollo can
transfer 16mm film, 8mm film, and 35mm
slides to video tape. The unit has two op-
tical ports—one for a video camera and
one for the projector being transferred
from. An internal motorized disc screen
eliminates graining and flicker from im-
ages being recorded onto tape. Optical
ports can be raised or lowered with an
adjustable height bar. A title board allows
production of titles, which can then be
superimposed onto the video tape dur-
ing transfer.
More info? Circle 315

MICROCASSETTE TRANSCRIBER
Olympus Corporation, Photographic
and Electronic Division, Crossways
Park, Woodbury, NY 11797

T700 front loading microcassette trans-
criber can be used with Olympus' S810
or L200 microcassette recorders. Cue
mark scanning with auto-stop halts the
tape automatically at each cue. Auto-stop
functions in both fast forward and re-
wind, signaling with a beep each time it
reaches a cue.

An LED flashes a warning signal one
minute before the end of a tape when
the unit is recording. When the tape ends
in any mode, an alarm sounds, and the
unit shuts off.

All T700 top panel control buttons are
logic driven for one-touch operating con-
venience. Front panel sliding controls—
speed, volume, and tone—with ranges of
one to ten, have center reference posi-
tions. In either fast forward or rewind
mode the erase button eliminates re-



corded materials at high speed. A plus/
minus twenty percent variable speed
control lets the operator adjust playback
speed to acomfortable pace for transcrib-
ing. A backspace lever, which rewinds
the tape a bit before it plays back, also
adjusts to individual preference. A foot
switch activates play, stop, rewind, and
fast forward operations. That switch and
a headset are standard T700 accessories.
More info? Circle 316

SLIDE CASE
Luxor Corporation, 2245 Delany Road,
Waukegan, IL 60085
Luxor Corporation's carrying slide case
holds 440 2"x2" slides in patented slide
bank trames. The vinyl-covered case is
fitted with tracks to hold each slide bank
frame securely. Frames can be removed
for viewing on standard light boxes.
More info? Circle 317

film, paper

COLOR TRANSPARENCY FILM
Agfa-Gevaert, Postfach, D-5090 Lev-
erkusen 1, Germany

Agt'a-Gevaert's new films include Ag-

fachrome CT 64 (ISO 64), CT 200 (ISO

200) and Agfacolor XR 100, XR 200, and

XR 400. The positive films are available

in 35mm cassettes; the negative films in

roll formats.

The new emulsions incorporate a new'
form of silver halide crystals, a film struc-
ture divided into double layers, and
an ultraviolet red-filter layer, says the
manufacturer.

XR 200 carries DX coding on the cart-
ridge—when used with appropriately de-
signed cameras, film speed setting is au-
tomatically taken from the cartridge.

More info? Circle 318

LOW-LIGHT FILM
Eastman Kodak Company, 343 State
Street, Rochester, NY 14650

Improved Kodacolor VR 1000 film can
accommodate both low-light indoor and
bright outdoor conditions, claim Eastman
Kodak Company representatives, who
add that the new product offers fine
grain, improved sharpness, and improved
sensitivity. Exposure indices range from
250 to 2,000 and beyond.

More info? Circle 319

lab equipment

STATIC METER

3M, Box 33600, St. Paul, MN 55133
Model 703 Static Meter by 3M helps de-
termine proper positioning of static elim-
ination equipment and detect potential
static-caused fire and explosion hazards.
It measures from 50 to 200,000 volts of
static charge. The meter features new
printed circuitry, an easily depressed trig-
ger switch, and an audible system that
sounds when the meter is on. It measures
both positive and negative voltage levels

without touching charged surfaces. Made
from cast aluminum, the meter weighs
two pounds and measures b/2'x2%"X7".
The self-contained, portable model op-
erates with two standard nine-volt tran-
sistor batteries.

More info? Circle 320

FLUID FILTER
Ametek, Plymouth Products Division,
502 Indiana Avenue, Sheboygan, WI
53081
Big Blue, a large capacity fluid sediment
tilter, can reduce filtration and mainte-
nance costs, claims the manufacturer.

Step O ne
A giant
step out

ofthe d ark.

Meetthe Lucht Step One. It sthe only low-priced printer that allows
you to operate in room light. But the Step One doesn t just get
you out of the darkroom. Unlike other enlarger modifications using
conventional light sources, the Step One gives you a light source
with 850 usable watts of power for unmatched exposure time

The combination of this lamphouse and Lucht cluster optics
means increased production and exceptional image quality The
Step One also includes a built-in color translator, solid state lamp
regulator, microprocessor controls, split format shutters, roll or cut
film capabilities and more. And many of these major Step One com-
ponents can be upgraded to the Lucht VP-2 printer, making the Step
One capable of growing with your business and your needs

For complete details on the Lucht Step One. call us today It
could be your first step out of the dark and into the light

LUCHT ENGINEERING
500 WEST 79TH ST MPLS, MN 55420
612 884 1444 TELEX 291027

More info? Circle 61
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SV

LIGHTING
KITS ARE
PACKED
WITH
POWER

Amateur to professional, our lighting kits
are designed to grow with their needs

Six professional kits offer everything
from a three-light 1800 watt set up to a
four-light 4000 watt powerhouse

Scrims, barndoors, stands it's all there
in a good-looking oversized attache
style case On the lookout for super
starter kits with built-in versatility at
super starter prices? SMITH-VICTOR
K63 packs three quartz lights totaling
1800 watts; great for location shooting
with excellent portability, plus versa-
tility for still photography and video
applications SMITH-VICTOR has kits
with umbrellas, photofloods, home por-
traiture Kkits all prepacked for any

pocketbook or preference

SMITH-VICTOR Sales Corporation

301 N. Colfax St Griffith. Ind. 46319
(219) 924-6136
More mfo'5 Circle 62

ROLYN
CLUSTER
TURRET

PLUS

D5 or D6 ENLARGER
EQUALS

5x7 PACKAGE PRINTER

35 mm Slides
Borders or Borderless

ROLYN OPTICS

738 Arrowgrand Circle
Covina, California 91724
(818) 915-5707, (818) 915-5717

More info? Circle 63

PROFESSIONALS
DEMAND QUALITY
CAMERA THROUGH
DARKROOM

Would you use o cheap lens on your professional
camera? Don't expect professional results from a

cheapie” color analyzer. Speedmaster has been
innovating and improving color analyzing and
densitometry since 1956- Speedmasfers are true
color measuring instruments.

The average cost of color paper and chemistry is
50* for every 8"x10 sheet How much time and
material does it take to make the good one?
Speedmaster Digital Readout SM1400 cuts negative
handling and production time at least 50%. Can
you |us*ify not hovmg the best in your darkroom?

One year no hassle’ warranty and service after
the sale. Loaner/ rentals are always available when
there* is a problem requiring service Ask any of the
tens of thousands of Speedmaster owners You'll
find out for your self when you own a Speedmaster

Wont more information? Call Speedmaster
Telemarketing

tstac

Spppdmasfpi
* Cushing. Oklahoma 74023

More info? Circle 64

now products

The unit—useful with such low volume
industrial fluids as paints, oils, and pho-
tographic chemicals—operates with a re-
usable pleated polyester fabric cartridge
that can be cleaned by rinsing off collect-
ed solids with a pressure hose. The 472'x
9%" cartridge comes in 50- and 30-mi-
cron filtration ratings. Flow rate is up to
30 gallons per minute. The polypropy-
lene housing tolerates temperatures up
to 125°F and fluid pressures up to 100
pounds per square inch. It resists corro-
sion and comes with either one- or one-
and-one-half-inch NPT inlet/outlet pipe
threading.
More info? Circle 321

DUAL HEAD PUMPS
March Manufacturing Company, In-
corporated, 1819 Pickwick Avenue,
Glenview, IL 60025

March Manufacturing offers dual head
pumps in its range of seal-less magnetic
drive pumps. These corrosive-resistant
pumps are suited for film processing
equipment that pumps two solutions si-
multaneously. Seal-less design eliminates
leakage and power draining friction,
claims the manufacturer.

Dual head pumps are available in five
models with capacities up to eight gallons
per minute and 20 feet of head.

More info? Circle 322

lenses

COMPACT MACRO-ZOOM LENSES
Cosina America, Incorporated, 3669
West 240th Street, Torrance, CA
90505

Each compact macro-zoom lens in Co-

sina's ET Series 10—the 70-210mm, the

35-7Qmm, and the 35-200mm—is avail-

able in mounts to fit most cameras.
Measuring 101mm long, the 70-210mm

macro-zoom lens accepts a 52mm filter.

Its aperture range ist 4.5-t. 22. Zoom ratio

is 3:1 with a macro ratio of 1:4. Aperture



range of the 35mm-70mm lens is f/4-f/22,
zoom ratio is 2:1. filter size is 52mm, and
macro ratio is 1:4. The 35-200mm ET Se-
ries 10 lens has 15 elements, which per-
mit it to change focal lengths from wide
angle to super telephoto with macro. Its
aperture range is f/4.5-f/22. Zoom ratio
is 5.71:1, and macro ratio is 1:4.
These lenses carry 10-year warranties.
More info? Circle 323

OPTICAL SYSTEM LIT
H & ROptical Systems, Incorporated,
6565 Odell Place, Boulder, CO 80301
Katoptaron TS 500 EM optical system, de-
signed primarily as a 500mm telephoto
lens, can double as a spotting scope, tele-
scope, or low-power longdistance micro-
scope. Aperture control ranges from f/8
to f/32. The all-mirror optical system has
no glass elements to cause "color fring-
ing," say its manufacturers. The floating
mirror design, made of Zerodur, a tem-
perature-stable material, permits the sys-
tem to be optimally focused from an ob-
ject as far away as the moon to an ob-
ject as close as 6.25 feet. Free folder des
cribes the system in detalil.
More info? Circle 324

WIDE-FIELD LENS

de Golden Busch, Incorporated, 3828

Crosby Street, Rockford, IL 61107
The 24-inch (610mm) Super-Wide-Field
lens is the first in a series of seven super-
large format lenses by de Golden Busch.
At a maximum aperture of f/12 and a
minimum of f/256, the lens covers
20"x24", with a 73 degree angle of cov-
erage at f/22, and a 31.3" (795mm) im-
age diameter at infinity. Mounted in a
number five shutter (either electronic or
mechanical), shutter speeds range from
one second to ~&h second, plus time and
bulb. Front mount diameter is 165mm;
the rear is 77mm and threaded for filters.
Overall lens length is 155mm.

More info? Circle 325

ENLARGING LENS

Spiratone, Incorporated, 135-06
Northern Boulevard, Flushing, NY
11354

Spiratone's Resomax is a six-element,
high resolution, 50mm, /2.8 enlarging
lens. Spiratone says the standard Leica-
threaded lens provides good contrast, an
exceptionally flat field, and outstanding
correction for lateral and longitudinal col-
or. flare and distortion.
More info? Circle 326

lighting— electronic

COMPUTERIZED FLASH
Magnum Optics and Research, Incor-
porated, 1339 West Byers Place, Suite
B, Denver 80223
Magnum's Auto 5000 TZ Access Flash
System is azoom and bounce electronic
flash unit. It operates with an inter-
changeable thyristor computer hot shoe
module. Different modules exist for eight
different 35mm cameras. With the cor-
rect module, the Auto 5000 TZ operates

all flash interface circuits provided by a
specific camera. A rotating head for
bounce flash from macro to zero to nine-
ty degrees with click stops at forty-five,
sixty, and seventy-five degrees houses a
built-in zoom selector for flash coverage
from wide angle (35mm) to standard
(50mm) to telephoto (85mm). A wide an-
gle adapter also can be used for 28mm
flash operation. The flash system offers
two automatic modes—full and low pow-
er-plus full manual operation with cal-
culator slide rule for synchronizing ASA,
f/stop, and distance specifications. When
set for automatic control, light from the

“WALLETS
ONLY”

99..9.95

NO FIRST UNIT
PRICING!

TOLL-FREE
800-821-7802

Missouri 816-931-3318

associated pho

from one negative

24:..9.95

from one negative

® Includes die-cut round
corners

® Includes dust spotting

® Great for:
Graduation
announcements
Classmate exchanges
Job resumes

Call today for
your order kit!

PAPER

.fora Good Look

tographers, inc

3710 Main, Kansas City, Missouri 64111

More info? Circle 65
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Aristocrats of
School Photography

Complete Undergraduate Services
RS AR ERE TAE

*3x5 to 11x 14 FORMATS-
*COLOR COMPOSITES-
*B&W MEMORY BOOKS-

Our Many Yaara of Exparlanca
Can IVlaka tha Dlffaranoa In
Your Finished Prints. Call or
W rits Us (Mow to Rscslva Your
FREE Cstaloflus.

NEW! NEW! NEW!
-Church Directories
-Color Groups

-Memory Mates
IffICE USTS NOV miLAUEI

ALSTATES FHOO @

EAST 96th STREET
CHICAGO. ILL 60617

(312) 221-6694

More info? Circle 66

THE RELIABLE ONE

HAWK RADIO CONTROL
for Electronic Flash

The HAWK system is proven
with over 10 years of depend-
able service. Hawk offers reliable
battery check and optional ac.
operation for continuous use.

HAWK units will trigger virtually
any professional electronic flash.
(Multiple flash triggering too!)
Interface offered for motor drive
camera.

Write for HAWK brochure

TEKNO

100 W Erie Chicaqo. IL 60610
(312" m'87-8922

More info? Circle 67

for texturing

it’'s CODA

NEW...Improved

COLOR-TEX for single prints up to
20" x 30". 7 textures.

Roltex for high production—rolls or
sheets, up to 11” width; rolls at 25 ft
per minute. 6 textures,

or
Econotex sheet-fed model for single
prints—up to 1800 8 x 10's per hr.
6 textures.

Special requirements? Just ask us.

Write or call for specifications.
prices, sample prints
(indicate texture preference)

CODA. INC.

194 Greenwood Avenue
Midland Park. NJ 07432
(201) 444-7755

creators of Galene, Rolcut. Stand-outs.
Cold-Mount and Heirloom Plaques

More info? Circle 68

If you re a commercial
photographer who's good at
your work and knows it . . .

see if you qualify for the
Professional Photographers of
Americas Qualified Photo Studio’
rating Ifso. you'll join the select group
of *Q'-rated studios known for their top-
quality photography, business expe-
rience and dependability The PPofA
promotes O' studios year- round

Learn now to quality to' Q by Let O' work
writing on your letterhead to for you'
Jane Shaffer. Dept Q
Prof Photographers

of America. Inc
1090 Executive Way
Des Plaines. IL 60018 FBi

More info9 Circle 69

new products

flash is reflected back from the subject
to a built-in sensor on the unit. The thy-
ristor computer switches the unit off
when the correct exposure has been
reached to save any unused charge, thus
speeding up recycle time and reducing
battery drain.

Automatic mode flash durations range
from yj>80to /B00second; manual mode
flash duration is ‘ll,E[Dsecond. Autom atic
on-off circuit disconnects batteries if the
unit is left on after use; power is rein-
stated automatically when the unit is re-
tired or when the on-off switch is reacti-
vated. The unit measures 5% "x3"x2%".

More info? Circle 327

MINI-UPS
Sola Electric, Unit of General Signal,
1717 Busse Road, Elk Grove Village,
IL 60007

Sola Electric's 750 VA Mini-UPS (uninter-
ruptible power system) has automatic re-
starter and alarm circuitry: the automatic
inverter restarter resumes normal opera-
tion after shutdown due to a discharged
battery, and the on-battery alarm circuitry
triggers a remote signal indicating the in-
verter is being powered by the battery
and alerting the user that the AC line
has failed.

Replacing the firm's discontinued 750
VA standard and deluxe, the 750 VA
Mini-UPS incorporates ail design func-
tions available on previous models. The
portable plug-in Mini-UPS protects small
electronics equipment from all poten-
tial AC power line problems, including
blackouts, brownouts, voltage transients,
and noise.

In a blackout, the Mini-UPS provides
up to 20 minutes of regulated power from
its batten, backup. Auxiliary battery packs
are available to give up to 250 minutes
of additional emergency power. Once
line power is restored, the battery auto-
matically recharges to 95 percent of full
potential in less than 10 times the dis-
charge time.

Units are sized for use with POS ter-
minals. electronic lab monitors and test



devices, critical process controls, com-
munications equipment, microcomput-
ers, and other sensitive digital electronics.
Output voltage is regulated to plus/minus
three percent of nominal, through input
fluctuations as great as 10 to 15 percent.
Input frequency fluctuations of up to
plus/minus 10 percent of nominal (60 Hz)
are regulated at the outputto plus/minus
one-halfcycle (0.5% Hz). The unit holds
output harmonics to less than three per-
cent single and five percent total distor-
tion into a resistive load.
More info? Circle 328

video

CASSETTE CABINETS
Cases Incorporated, California, 1745
West 134th Street, Gardena, CA 90249
Cases Incorporated of California distrib-
utes twenty-four capacity video cassette
cabinets. Supported by a wood frame
trimmed in vinyl teak, the cabinet stores
Beta or VHS tapes in or out of their jack-
ets and keeps them dust-free. Measuring
178,"x15% "x6'2j", the medium brown
cabinets have simulated wood finishes.

More info? Circle 329

REAL-TIME DISC RECORDER
Panasonic Video Systems, One Pana-
sonic Way, Secaucus, N) 07094

Panasonic model 2023 Optical Memory

Disc Recorder with motion record and

playback capability has a 24,000-frame

capacity in AV mode on a spiral track at

30 frames per second; yet it can hold a

steady freeze frame, claims the manufac-

turer. The genlockable unit plays both
spiral and concentric discs. Two-channel

audio permits recording motion for a

specified number of frames and record-

ing or playing back material at variable
speeds.
More info? Circle 330

TAPE CLEANING SYSTEM
Ambico, 101 Horton Avenue, Lyn-
brook, NY 11563

Ambico's Video Tape Cleaning System
removes dust and magnetic particles
from new-and used videotape. The man-
ufacturer claims that this cleaning tech-
nique reduces “drop outs," eliminates
static electricity, and prolongs videotape
life. Both VHS model (V-0330) and Beta
model (V-0331) come with cleaning li-
quid dust cover and instructions. i*t
More info9 Circle 331

something here you need

Attention advertisers: A monthly listing
here will give your products and services
national exposure at a cost tailored to the
smallest budget. For rates and more in-
formation, write to The Professional Pho-
tographer, Advertising Department, 1090
Executive Way, Des Plaines, IL 60018.

Classic Series

PLEX-A-PLAK

combinations.
Priced right for
promotions.

FREE
CATALOG

YANKEE ‘sftdiomjMmiy
240-P Alice Street « Bridgeport. CT OfthCh
c +(203)367-4600 1

% me *

More info? Circle 70

Computer Software

The ONLY "Integrated
Data Base Management System"
Written For Studios

Big Picture *

Total Studio Management

e Increase Your Business
‘Become More Efficient
' Be Financially Aware
*Plan Intelligently

' Have More Time

Integrated Programming Co.
(216) 255-7278
6316 Center St., Mentor, Ohio 44060

More info? Circle 71

FOR
PROFESSIONAL PHOTOGRAPHERS ONLY'

- 1 2 -
8x10 Professional Prints
in Album
Just

$24.90

. Additional Services Available
Senior & Heentary Schodl Padkeges » Little Leege
& Prom Padkeges « Color dass composites « Copy &
Restoration » Qustom & Conosites « O
tom and Mechine Portraits & Candds  ~
Serd lor Corplete Price
Lists and Informetion

KELLY COLOR
Box 576 Dept PP
Morganton, N C 28655

More info? Circle 72

SCHOOL DRAPES
Phone 213-467-8123

SEND S2.00 FOR BROCHURE
Refunded With First Order

Maureen of Hollywood
1308 N. Wilton Place
Hollywood. California 90028

More info? Circle 73

WE SHOULD'VE
CALLED IT

JPRO'S FOTO.

30516315080

F 3 T 1

281 GUSHIPPBLVD ROCKLEDGE, FL 32955

More info? Circle 74

FAST .. . PROFESSIONAL

CUTS BORDERLESS WALLETS

3 at a time from 9 up units. 4 at a time from
8ups, from sheets or rolls up to 11 wide
Custom made for your units Large and small

able, a one time purchase % Easy touse

as a trimming board Write =« details
RUECKL PHOTO
PRODUCTS
2233 Sunrise D'
Appleton WI 54915
(414) 739-3748
A ProfiP\
Maker...
saves
many
hours1
Adams
RETOUCHING MACHINE

Ask any Adams user Then multiply

the number of hours saved by the

hourly rate you payl
xceed fne cos? of trie rra

$49500 FOB Denver

Write »or free literature on the Adams Retouching
Machine and other accessory i'ems

Adams Retouching Madire @

1036 W 8th Avenue « Denver Colorado 80204
303 534 6789 \]

fhe tirst

More info0O Circle 75
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SLIP INTO
SOMETHING
COMFORTABLE

Like the quality photomounts and wedding
abums manufactured and distributed tram
PENN PHOTOMOUNTS NEW FAQUTIES

They'll put the accent on your photographs
See for yourself Send tor our NEW, FREE
1984 catalog You'll get the picture Wtite to
PENN PHOTOMOUNTS, CONCORD &
TRYENSRD , ASTON, PA 19014
OR CALL
215-459-8303

~Pfjotoniouiits

More into? Circle 76

QUANTITY COLOR
PHOTOS

SALES &PRODUCT PHOTOS
75C ea* 8x10 BORDERLESS
COLOR PAPER

or slide For color

QUANTITY PRICE PER NEGATIVE  atch send sample
QTY 8x10 5x7 4x5 35mm crops both
sides Full neg

Send your negative

25 1es 90 ! 30 72x10 Retum
50 j 140 80 ] 27 Ppostage Paid All
orders must be
100 125 €0 2 prepaid Master
250 100 50 23 cCharge VISA&
American Express
500 20 40 2 accepted Texas
1000" 16 35 19 Residents Add 5
5 DAY SERVICE
PO Drawer A Wichita Falls
Texas 76307

FOR SPECIAL SERVICES
CALL 817-766-3270

More info? Circle 77

HAND CQUT MATS

Professionally Beveled

Quality Mounts Mounting Board
Wedding Albums Proof Books
Send tor FREE CATALOG

Callen Photo Mount Corp.
P O Box 5085 Jersey City NJ 07305

More info? Circle 78

More info? Circle 79

More info? Circle 80
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IMAGINATION PLUS' Products

tss RADIO filiv!

‘It's back!n And better!
FIRES 2
STROBES

BATTERY
OPERATED

200" RANGE
AC CONNECTOR AVAILABLE

S175.00 +

i vj LINDAHL

i L SPECIALTIES, INC.

*00 idwordtburg Awe.
Elkhart, IN 46S14 (219)264 3560

2.00 shipping

More inlo? Circle 81

“TTwSiTroNr-

SSSKEK
ioid s,/e catalog
' SSE0S WRbbuisx. MU VALY
dtapt’'t po'v "8 tol com
w«'ne.ud.St 00
| pletecaUtoH to apply on
rr o
the pitwcT GO OEPT.JPA |
s801 Nadlet.. MmEpC>

More info? Circle 82

COD ordei

GOLD IMPRINTING

LEATHERMARK
DISTRI
HOLSON. TAP. YANKEE PLAK
albums, folios, mounts, plaques
Free catalogs

Albums By Design
230Woodmont fid
Mitlotd, CT 06460 « (203)877 4471

More info? Circle 83

Put a little MAGIC
in your lighting . ..

rotating camera

and
flash brackets

JONES BRACKETS #1 Choice of the Pro
Tre Jores rdating bradet illustrated dlloas verticdl or harizontal
pidures with ae'rotion o the wrist: ard the light Says over e
les ads Modds to fit 3nms Bonica EIR and Mamya 646
iwspeed grip ad S166 ter long camera sorew;

Only $74.95

Jones Photo Equipment
o\ a0 «

More info? Circle 84

® *EFLE & 7

More info? Circle 85

PORTRAIT/SENIOR

PORTRAIT/ISENIOR
PHOTOGRAPHERS

Beautiful color balanced packages
from wallets to 16 x 20's.
120/220 and 70mm processing and
proofing.

FAST DELNIERY»ECONOMICAL PRICES

Write Dept SP
gHW FINE-ART COLOR LAB, INC.
g pH 221 Park Avenue South
" A~ 7 New York, NY 10003

cali Sherri Welch (212) 674-7640

More info? Circle 86

FILE IT.. MAIL IT...
DELIVER IT. ..in an

APEC ENHOH

All sizes PHOTOMAILERS « KRAFT * GLASSINE
slocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
900 Broadway, New York 10003

More info? Circle 87

Quality of light and
your mind are the media
= There are no limits
m\tie for ccnaiog Bx p
(5074

Siver Piume Colorado
(303) 444-8000

More info? Circle 88



COMPUTERIZE.

YOUR CUSTOMER FILES
FOR

sINSTANT access to account status
and customer history

*AUTOMATIC pricing of Orders
and posting to ledger

*PRINT Daily, Weekly, Monthly
& Yearly REPORTS

*CHART CHANGING TRENDS by
analyzing Sitting type and Sales

*TARGET your Preferred Customers
for Special Promotions etc

*MAILING Lists & or Labels

*EASY TO USE completely Menu
Driven STUDIO FILING AND
REPORT PROGRAMS

For information call (805)569-1877

AESCFT

26 West Mission St. Santa Barbara, Ca. 93101

« DIMENSION *« HOLSON >TAP
* TOPFLIGHT ' LEATHERMARK  « CAMILLE

SWEDDING ALBUMS « PROCF BOOKS « MOUNTS

SHIPPED
SAME DAY!

A |

-. VISA, MASTERCARD or CO D

J For FREE Serving .

| Wholesale me rlt a Professional |

\-]\(Iivat.flog Album InC ;’hotogl;:ghers ;
rite or ince

| Phone e L : |
39CanbyP.O. Box 1471 « Reseda. CA 91335;

818/342-6700 .

More info? Circle 89

BACKGROUNDS

These beautiful handcrafted backgrounds are the
finest available for the professional photographer.
Send for free catalogue to

Arr-7r-T'T.TTinT-w~

P.O. Box 1487 Dept. C
Gardena, CA 90249
(213)324-0514

More info? Circle 90

More info? Circle 91

wedding ALBUM S

MOUNTS-FOLIOS

Qronn otters the conplete "TAP
line ot photo packaging at
wholesale prices Pronpt

shipments  Use MesterCard. Misa |

o American Bxress
CROWN PRODUCTS
2164 Superior Avenue
Cleveland OH 44114
216 781 6000

More info? Circle 92

SALE

Porta M aster-400

$489.00

CPI Corp
1706 Washington Ave

St. Louis MO 800-325-1358

63103

More info? Circle 93

WEDDING COMBO SETS
18x10 18x10

ff
24x5  2-3V2x5

Porents Color Motched

/ Rolls or Cur Negorrves
120-220 35MM

8xio Dnde $3.25 Set $3.75 Set

EVERY NEGATIVE VIDEO ANALYZED
N Mane E Textured Request PncexList
tor additional services

Orders less than $35.00
Vencotor Il add $3 00 postage
Kpdacokx VR packing and handling

pO Draner OH

lakeland. Florida 33802
More info? Circle 94

IMAGE BLENDER

Model 2225

* Manual dissolve (ontrol

« Variable dissolve each scene

« Flash, forward, reverse and
auto advance controls

Call (312) 879-0020 or write
1 RMFPRODUCTS.INC

po BOX 520. BATAVIA. IL 60510

More info? Circle 95

NOADLSIMENIS - CCMRACT
ESFLENG « NOBESIRIN
6 POPULAR SIZES
BUDGET PRICED
Spedial Sizes on Request
Serd for Free Literature
A J GANZ CO.. INC

More info? Circle 96

Ctl.-1’ KO PRESENTS THE
NEW M «\Ti: .l ckkR
PORTRAIT TK.M IT Flt
SYSTEM perdrg!CHOICE OF
THE TOP MASTER CRAFTSMEN"
10-PIECE SET $125INCL. J T ale
6 PIECE UNIVERSAL MONTAGER
KIT S70 case WF'TE FOR INFO
ALL-METAL. BOUND, NON MATTE

BOX . NON BELLOWS DESIGN

WLL AT AL CAVERAS TO 4 X 5
COMPACT. FAST. "GOOF PROCF

EXQUISITE RESULTS GUARANTEED
CAIli-PRO PHOTO
ACCESSOREES & SPECIAL BEFFECTS

19651 SANDERUING AR | PHIL & CAM
QOSTANESA (A 92626 BONO

PHONE (714) 546 9650 | QO MGRS

More info? Circle 97

DeeooQOoir

SERVING THE

PROFESSIONAL WITH
QUALITY FOR OVER
THIRTY YEARS

saint ioseph mich.49085

PAPER

...for aGood Look

More info? Circle 98

' I
Ligntiooxes!
Backlight yo olor display transparencies
for unmatched visual impact. Top quality il-

luminators in many sizes and finishes.
Please request our brochure.

DS4IPholot*chinc.

1837 Pontius Avenue. Los Angeles. CA 90025
(213)477-0467

More info9 Circle 99

(Jetcetim A dl
COPY & RESTORATION
B&W and DIRECT COLOR - PROBLEM NEGS
237w M,am. Ave P O B-.«!>/> 7en.ee Flonda 0595
Phone 813/488 1424

Pricing Guide Esti=>4res on ft

More info? Circle 100

More info? Circle 101
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R T A P er ]

$ 't Nit-

Closing dale for new advertising, corrections or can
collation orders. 25th of the second month preceding
issue date. Remittance must be received with order.

BACKGROUNDS
HAND PAINTED BACKGROUNDS

1f' A {0 >u, M i
f.i roieir o 7 Jy tag 1 . P
THE DENNY
"1 T i . TTEimitf1l [Tl i T F
| M:+1rf 1 T m Stnyl for "QfTtDieh
PV e im0 h jnq ottriograpt
R oA *' i f T f if spp. f

WHAT DO

'm | mjtv,t CA90804 [AT Cm -

BUSINESS OPPORTUNITIES
SCHOOL PHOTOGRAPHERS-

T RE IM[inllil 1" i3V

SCHOOL

ALSTON SCHOOL PHO-
TOGRAPHY

EQUIPMENT FOR SALE

HASSELBLAD HE
LIX

LENSES:

ALL NEW FROM

HELIX HELIX

USED AND DEMO MAMIYA EQUIPMENT AT
HELIX
DEMO

HELIX

Ml PROFESSIONAL PHOTOGRAPHER /JULY ‘964

classified

CALL TOLL FREE
CPI CORR.
(800) 325-1358

SAVEMONEY ON NEW EQUIPMENT

Norman Nord

peedowoi aas S Sanford T
Bean Den- m Backgrounds
Arkay OER Passpo'i Camera

V  S'PRODUCTS IN STOCK-

QUALITY USED EQUIPMENT
PHOTOGENIC

Pomp Supp>. 2 6' ighl
Reads 2 11" iighthead' $

PHOTO CONTROL

NORD

PASSPORT CAMERA

IMAGON PORTRAIT LENSES FOR RB 67s.
SEND FOR YOUR FREE
CAMERA ART EQUIPMENT DIVISION,

PAKO PROCESSOR

FREE CATALOG!
ROMNEY

PACKAGE PRINTER

COLUMBUS CAMERA GROUP.
equipment 15 day return. Visa. MC Hassefclad 500
C a:r-80mm 28 12 back $685 Same CM. $950
t ack "¢ : used. $775 Mamiya 645 1000
Culfil. $535 150mm .ens f3 5 $190. 45mm 2 8
$225 'Omm leal shulter. $250 RB 67 Pro S with
90mm lens. $635. with 127mm. $655 50mm 145
C $450 180mm 4 5. $389 Brohica ETR oulli; wuh
dtis-t $625 C3301 win 80mm 2 8 b’k $335 65mm
Dk $175 Kori Rapid 200. $225 Korn 220 back.
:m Kor 180mrr ens. $215 Kowa Super 66 oulln
jmc ele. $365 Kowa Prism $150 Kowal50mmor
50rnrr - $250 Bromca S2A outfit complete. $315
Sronica ECTL ou’fe impiele. $580 Nikon Flor,
_'Ov' $70 3-afv. XLRF wr 10exposu'e ca -
D- = er wom o . thr
back. $235 4x5 Down Graphic ju'C: comer**
$150 3&A 120 400 ASA roi 75c each Pact
"mode 11B'unease $490 Much more available
Send tor fuilMi or can far Bargains Mention the PP
. A Shoppers welcome CCG. 55 E Blake. Comm

bus. OH 43202. ;614) 267 0686

OSAKA COMMERCIAL LENSES IN COPAL
SHUTTERS.

90 jay money Pa;.-, guarantee 2i0n - 165 $225
21 -4 5 $315 30'3mm/!6 3 $385. 360mm 16 5
i- - ' D....63wide*( : leiko)$ nm It
* syles Cal or whtefor complete specs Ouf satis-

ea isiomer m idesct stud or tnd ihe
m"i... 'Tcodo'e Sro~'we Three Allegheny Cede’
m e Ccnm 14118
COLORLAB | .:"".:-" ¢

.uster c i pace’ easel, image Maker processor.
pac BC 8 0'r'ie' eie cutler Can Andy Rast
Vanpur,. "exas Si 7} 573 3636

LINHOF TECHNICA
2'0™" Svmar 156 90mm Super Ar gmorr 8. Mu'
Focus Finder Hand Grip, etc Phone (312) 872 4853

PROFESSIONAL AMATEUR
Jer s'tometers hydron-xers, CO
c :1-1 !
...... . 303 .
HELIX it
2'C3j'.,~ail :aoercuner fc*
tper. S
'1600 seni au

>d" automat.
HELIX 125 h > -

SPEEDMASTER:
jlac-. ha
:g:ai-:of 3

HELIX

BACKGROUND PROJECTION EQUIPMENT-

ENVIRONMEN-
TAL PROJECTION SYSTEMS



SPEEDOTRON; Nt-. HELIX

lem. $<:85. 802 umbrella s,<.v~ $645. 1202 umbrei

: . ten $783.4  Migm system. $719. 402 4-light
. m" $73! 4 jht yslen $1.119 4 a

id HELIX V Hr m
« agt IL60610. (312) 944 4400
BRIGHTSCREENVIEWERS—

fasier and easier with much brighter imagr ~ Ava
ab-e lot ai models Camerz. Nord. ana Beattie cam
mas Reaay to nstail, oniy $69.95. {Specify maKe and
mode!) Also available for other cameras same screen
materials and instruction kit to cut your own screen

u vV$49 95 each 7N residents add 6 75r- lax Semi
payment to BRIGHTSCREEN, PO Box 2743. Ciev
Bland, TN 37311 Bank card orders and additional
informality ca ;615) 478 1451

SAILWIND PRO
tiision Flte"- mar cnade Absolutely ihe finest dif
lesion - ~ cj -Available screw m sizes trom
52" ' | 77mm and 3x3 drop m Vour choice $59 88
‘v -vanabrjijt = SPr j.j gt5150 Master
ar't. Visa. ' COD only- no personal checks Add
$4 mm mum shipping and handling Camera World
PC1 Box 9426. Charlotte. NC 28299 {704

PACKAGE PRINTER 1 g . fd,..,
*m, 10ex[ jre 1 15< m in 1,

IMMEDIATELY AVAILABLE JIM

BROWN

FOR SALE:

EQUIPMENT WANTED
WANT:

1050

FINISHING
SCHOOL FINISHING:

ALL STATES PHOTO CO..
PROFESSIONAL FINISHING

STATES PHOTO COMPANY,

GET SERIOUS with SPORTS

NET $1,600 IN ONE DAY

processing with ASHTON
PHOTO means BIGGER PROFITS for you.

SPORTS ILLUSTRATED
prices are low
. TRADER
trading Cards

no charge for film developing
o ready
to distribute!
marketing assistance Ashton Photo
QUAL-
ITY and SERVICE
(1-800) 547-9165.

70mm, 120 and 220 Vencolor lll film processing ana
proofing Fwo day in-plani service Complete semoi
finishing, custom portrait, and candid and commei
Cam
era Art Professional Finishing Division. Box too
Lewiston MN 55952.(507) 523 2101.604 Price Ave
Redwood City CA 94063. (415) 367-8320. 12221
Riverwood Dr Burnsisi e. MN 5533’ (612) 890

SCHOOL PICTURE PROCESSING —
laboratory services to’ the school photographer
11 xi4 10'x13 8"xio .5'x7 format package
br,n:ing at super competitive prices Class groups
composites. RoH-o-dex. ID cards service strips. 3-Yv
ana color contact »os. yearbook prints, Drooling ser
- ces plus much morelAlso, we have all lhe spec.a
school photography supplies and forms you might
need Send lor co'-c etr : e st imper i School
Photography. 2001 E Roosevelt. Phoen.x AZ 85006
phone (602) 253 2212

QUANTITY COLOR PHOTOS High quality, low
puce Example 1.000 5x7 25® each 1.000 8x10.
6( ] eact breaks from so to 6000 Can
ASHTON PHOTO (1-800)
547-9165

SCHOOL PICTURE PROCESSING:

vice available including 8 xio 6 ®/ (

format packages from >, t 70n-m i 41
36mr liim Prom:, Doiuxo Mom."y Mali

Camera Art

FURNITURE, PROPS
SEND FOR

HELP WANTED
PHILADELPHIA STUDIO

PHOTOGRAPHER WANTED:
‘mm" weddmgq ai-d',!'ni: tcuf.-nl

COLOR PROCESSING:

INSTRUCTION
LEARN ART AND PHOTOGRAPHY—

jraphy Friar a Al

HONG KONG/BANGKOK/SINGAPORE/TOKYO

VERONICA CASS ACADEMY

RETOUCHING. 3uahty now for Professional
it' practicei course Readily r
le'ed at home Request trot br hurt An e
>n Stuaios. Box 39 NR. 0 layei
DE 19703

PROFESSIONAL OIL COLORING-
ed and done al home Good income Write K
-- Mag L)
. -m . S

LAB SERVICES

PACKAGE PRINTING: :

Hons, churches Schools, family groups, proms, class
| om groups, sportmales. pholo charms. 10 x
F3 11x14 8"x10" and 5 "x7" packages avail
ab e from- 46mm.  70mm 120 220 VPS Il fiim Foul
dav * plant service—complete professional depart

ACADEMY PRODUCTIONS,
PO Box 30877. h/ti NC 28230 (704)
333 9057

THE NEW ENGLAND TRADITIONS OF SER

VICE AND QUALITY.

W' "lids deluxe proofing | ivt-m- prini L
VOLUME PRICING. NEW ENGLAND COL

OR LAB. INC.

FOUR WAYS UNDERCLASS PHO
TOS STORE PROMOTIONS
IMPROVE
QUALITY, SERVICE PER
SONAL CARE ik.
COMPUTER

COLOR LAB, INC.

TEXAS PACKAGE PRINTING:

COMPOSITES:

COMPOSITES:

LAB/STUDIO SUPPLIES
POLY BAGS

1o e, mm

RETOUCHING SUPPLIES:

FRESH VERICOLOR ill FILM:
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( lassifird

KODAK VERICOLOR il

MISCELLANEOUS

STATUETTES MADE

BACKYARD STUDIO ...

LEARN FROM THE PAST

THE PROFESSIONAL LIST

SUBMIT ARTICLE

OIL PORTRAITS

OIL PORTRAITS

PUBLICATIONS

SPECIAL OFFER! 1983/84 DIRECTORY OF
PROFESSIONAL PHOTOGRAPHY

WINONA

NOW AVAILABLE—1984/85 DIRECTORY OF
PROFESSIONAL PHOTOGRAPHY

i.SONAL PHOTOGRAPHER "JU

RESTORATIONS

LIFE LIKE RESTORATIONS,

Ve Lylijrv S22, P O BuX 85. ShOb'V.

THE FINEST COPY AND RESTORATION SER-
VICE IN THE COUNTRY.

piicing NEW
ENGLAND COLOR LAB, INC.
Ma 1903 617) 598 44

CUSTOM RESTORATION

81401 303) 249 9809

COME TO THE SOURCE

RETOUCHING

VC RETOUCHING/ART SERVICES —

SALES AIDS

POLYURETHANE PLAQUES AND FRAMES

BOXES— —BOXES.
WEDDING ALBUMS, PHOTOMOUNTS,
PLAQUES FRAMES.
FREE
ALBUMS. INC.,
FIVE
TOLL-FREE ORDERING (1-800)
662-1000.

BEAUTIFUL WOOD DECOUPAGE PLAQUES

PHOTO THANK YOU CARDS
MAS
TER MOUNT CORPORATION
SITUATION WANTED

HAWKEYE TECH GRADUATES

STUDIO FOR SALE

QUALITY STUDIO: " Per:nsvivama. Wol

“ent make th>s
W turnkey business Loncj lease Of prchase totally
. ,m mj 1828 wth apartmerv
ion, Reply Box

ipher
DENVER AREA— d 35 years m
and commer

Sum e labs Grosi
$*6C ., + We30L O5: 03
mere :ai Owner ready toretre.  lass
Reply Box T528. c-0 The Pwesé&cedi'pho kv '*rn’

ESTABLISHED STUDIO

SJS xFs31 v -

Pt iessm
SUN VALLEY, IDAHO
mw ,, f e classified ads
NORTH CENTRAL ILLINOIS- .
COEUR D! ALENE, IDAHO—
E VL - m 3814 Hone Bos

SUNNY SOUTH
WEST.

WESTERN WISCONSIN

NORTH LITE

PORTRAIT/WEDDING

PORTRAIT STUDIO

STUDIO WANTED

SMALL TOWN



membership report

ALABAMA 4 (13)—

ARIZONA 4 (19)—

ARKANSAS 1 (11)—

CALIFORNIA 13 (137)—

COLORADO 1 (14)—

CONNECTICUT 8 (18)—

DELAWARE 1 (4)—

DISTRICT OF COLUMBIA 1 (4)—

FLORIDA 4 (26)—

GEORGIA 4 (28)—

IDAHO 2 (12)—

ILLINOIS 18 (98)—

INDIANA 8 (43)—

IOWA 6 (44)—

KANSAS 1 (14)—

KENTUCKY 1 (11)—

LOUISIANA 2 (9)—

MAINE 1 (4)—

MARYLAND 3 (25)—

MASSACHUSETTS 10 (34)—

MICHIGAN 10 (48)—

MINNESOTA 5 (44)—

MISSOURI 6 (18)—

MONTANA 1 (10)—

NEBRASKA 4 (12)—

NEVADA 2 (7)—

NEW HAMPSHIRE 1 (6)—

NEW JERSEY 9 (32)—

NEW MEXICO 1 (8)—

NEW YORK 13 (95)—

NORTH CAROLINA 4 (23)—

NORTH DAKOTA 1 (4)—

OHIO 11 (87)—

OKLAHOMA 3 (14)—

OREGON 1 (4)—

PENNSYLVANIA 12 (72)—




membership report

TENNESSEE 3 (16)-

TEXAS 13 (21)-

VIRGINIA 6 (21)-

4>

OK move a little to the left.

shoulder

Perfect.

Great

WEST VIRGINIA 2 (9)—

WISCONSIN 8 (36)—
r»-11f Ave>,fe. F| Ajk.l

Y ASPER

1 ?'h Milwaukee Sireei.

WAN. MARK k 1100
4914 SS. 1TERN
<um 53040, (A i

BRITISH COLUMBIA 1 (6)-

ONTARIO 3 (14)-

. 0 SV SV'H BRIAN

AUSTRALIA, CAP. TERRITORY 1 (3)-
' . e "M!:

IRELAND 1 (1)—

MEXICO 2(5)—

NEW ZEALAND 1 (2)—

PHILIPPINE ISLANDS 2 (6)-

SWEDEN 1(2)-

WEST GERMANY 14 (15)—

WEST INDIES 1 (3)—

Now
OK, SMILE!

look over my right

[reee IV
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THE PROFESSIONAL PHOTOGRAPHER

JULY 1984

A & R Color Lab
Abersofiware
Adams Retouching Macb pe Co

Actorarria
Albums by

Design .

Albums. Inc
An Stales Photo Co
American Printing & Envelope

Art Leather
Associated

Photographers. Inc

B & h Photo Corp
Beattie Systems. Inc
3cgen Photc CcrD
Burned Co'our. inc

;;a er Phot

to Mount Carp

Cal Pro Spec a Effects

Cameo Col

or, inc

Camera Art Laboratories

Chimera

CPI Coro

"Wvv Mfn

Co inr

" SA. Prototech, inc

Fastman K

odak Co

ne Art CO 'I' Lat

;hc,pa Corp

'm-earatea
o 1

' »Ah

P’agram-m”

i*fS

Mauser of ho-vvoixJ
oy >

V ;-p' V'd Oc

SERVICE ADVERTISING

39.49

58
53
57
58
58

Cover M
12 13



THE PROFESSIONAL

Photographer
READER SERVICE CENTER

For more information, mail this card today!

. Simply circle the numbers corresponding to the

advertised products, new products listings, editorial features,
and the Professional Photographers of America Services in this issue.

FOR FAST REPLY:

Use ink or typewriter...provide all information requested on form...mail postage-free card before expiration date.

Your request for information will be forwarded to the appropriate party who will send full information to you—
- quickly...free...and without obligation.

Need to know more about the
N services offered by The Professional THE PROFESSIONAL PHOTOGRAPHER JULY, 1984 A
Photographers of America? We're Please send information on items circled below: Void after September 30, 1984
here to help you—just circle ON
* THE CARD the same number as that 1 17 33 49 65 8l 97 113 129 145 161 177 193 209 225 241 257 273 289 306 322 338 354 370 386
shown against our list of services 2 18 34 50 66 8 98 114 130 146 162 178 194 210 226 242 258 274 290 307 323 339 355 371 387
t below. 3 19 3 51 67 83 99 115 131 147 163 179 195 211 227 243 259 275 201 308 324 340 356 372 388
) 4 20 36 52 68 84 100 116 132 148 164 180 196 212 228 244 260 276 292 309 325 341 357 373 389
;_ II\D/Iemberlthlp 5 22 37 53 69 8 101 117 133 149 165 181 197 213 229 245 261 277 293 310 326 342 358 374 390
. Degree Program
5 PPgof A Grog:jp Insurance 6 22 38 54 70 8 102 118 134 150 166 182 198 214 230 246 262 278 294 311 327 343 359 375 391
» " . o 7 23 39 5 71 87
4. International Exhibition of 103 119 135 151 167 183 199 215 231 247 263 279 295 312 328 344 360 376 392
Professional Photography 8 24 40 56 72 78 104 120 136 152 168 184 200 216 232 248 264 280 296 313 329 345 361 377 393
5. PP of A National Convention 9 25 4 57 73 89 105 121 137 153 169 185 201 217 233 249 265 281 297 314 330 346 362 378 394
6. Directory of Professional 10 26 42 58 74 90 106 122 138 154 170 186 202 218 234 250 266 282 298 315 331 347 363 379 395
Photography N n 27 43 59 75 9l 107 123 139 155 171 187 203 219 235 251 267 283 299 316 332 348 364 380 396
7. D|.rectory Adverysmg 12 28 44 60 76 92 108 124 140 156 172 188 204 220 236 252 268 284 300 317 333 349 365 381 397
n 8. \é\llnfona‘ Intelrr;&;tl?nal S%h00| of 13 29 45 61 77 93 109 125 141 157 173 189 205 221 237 253 269 285 301 318 334 350 366 382 398
rofessional otogra
R 9. Centification graphy 14 30 46 62 78 94 110 126 142 158 174 190 206 222 238 254 270 286 302 319 335 351 367 383 399
: R . o 15 31 47 63 79 95 11 127
10. Magazine Gift Subscription 143 159 175 191 207 223 239 255 271 287 303 320 336 352 368 384 400
11. Magazine Advertising 16 32 48 64 80 96 112 128 144 160 176 192 208 224 240 256 272 288 304 321 337 353 369 385 401
’ 12. Direct Response Cards
13. Ms. PP of A Photogenic Contest NAME Type of photography you are most involved in
(Type or Print Only) (circle one only) )
A Portrait C Industrial
TITLE B Commercial D Olher specify
If thIS Is a new addreSS COMPANY. Annual Gross Volume {circle one only)
(dlfferent from the one ADDRESS 1 Under $25,000 3 550,001 $100,000
— 2 $25,001 *50.000 4 Over $100,001
Shown on the Iabel), CITY STATE ZIP Equipment owned, current net value (circle one only)

E Under $10,000

PHONE: AREA CODE. NO. F $10,001 $20,000
- - G $20,001 $35,000

please circle number 30.

Get
More
Facts
Free

3 BUSINESS REPLY MAIL

FIRST CLASS PERMIT NO. 105 DES PLAINES, IL

POSTAGE WILL BE PAID BY ADDRESSEE

THE PROFESSIONAL

READER SERVICE CENTER
330 South Wells, Suite 1304
Chicago, lllinois 60606

If this is not your
own personal copy of
The Professional Photographer
please circle number 29.

H $35,001 $60,000
KOver $60,001

NO POSTAGE

NECESSARY
IF MAILED

IN THE
UNITED STATES



THE PROFESSIONAL

Photographer
READER SERVICE CENTER

For more information, mail this card today!

Simply circle the numbers corresponding to the
advertised products, new products listings, editorial features,
and the Professional Photographers of America Services in this issue.

FOR FAST REPLY:

Use ink or typewriter...provide all information requested on form...mail postage-free card before expiration date.
Your request for information will be forwarded to the appropriate party who will send full information to you—
quickly...free...and without obligation.

NO POSTAGE

NECESSARY
IF MAILED G et

More
BUSINESS REPLY MAIL i F aCtS

POSTAGE WILL BE PAID BY ADDRESSEE F re e
THE PROFESSIONAL

RidcDade

READER SERVICE CENTER
330 South Wells, Suite 1304
Chicago, lllinois 60606

If this is not your
own personal copy of
The Professional Photographer
please circle number 29.

Need to know more about the
THE PROFESSIONAL PHOTOGRAPHER JULY, 1984 services offered by The Professional
: H H H i Photographers of America? We're
Please send information on items circled below: Void after September 30, 1984 pooodrap! ot just crle ON
1 17 33 49 65 81 97 113 129 145 161 177 193 209 225 24~ 257 273 289 306 322 338 354 370 386 THE CARD the same number as that
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4 20 36 52 68 64 100 116 132 148 164 180 196 212 228 244 260 276 292 309 325 341 357 373 389
5 21 37 53 69 85 101 117 133 149 165 181 197 213 229 245 261 277 293 310 326 342 358 374 390 1. Membership
6 22 38 54 70 8 102 118 134 150 166 182 198 214 230 246 262 278 294 311 327 343 359 375 391 i EsgrfeA lérogran:
. 0 roup Insurance
247 263 279 295 312 328 344 360 376 392 3 sur
7 23 39 s5 71 87 103 119 135 151 167 183 199 =215 231 s o w0 s 361 a1 398 4. International Exhibition of
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207 239 271 287 303 320 336 352 368 384 400 g . e
15 31 47 63 79 95 111 127 143 159 175 191 223 255 " . S 10. Magazine Gift Subscription
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. 12. Direct Response Cards
Type of photography you are most involved m N
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G $20,001 $35,000



of weddings

u

“Capturing

m ust be a

iv t orth American Photo realizes the
efforts 1go through to achieve

X  s| results and to give my clients the

best, | count on them for attention to

detail...processing, proofing and finished

prints...everything | need...on time!

I'm astickler on color balance. I'm
looking for warm, deep skin tones
prints with detail in the highlights and
shadows afull range of tones North
American video analyzes and tests each
negative before it's printed to insure that
it's exactly what I'm looking for

Their computerized ordering svstem

the em otion

is a w ork

ofart. The

la b |

allows me to keep in touch with my
work, plus gives me great turnaround
Hut. even with all their modern methods
| still receive the same old-fashioned,
friendly personal service | enjoy

North American does it all whatever
| need — portraits, candids, special
effects, even contact proofs when
I want them. Plus, negative and print
retouching, portrait packages, prints up
to 3<>xtO. canvas mounting, atremen-
dous amount of masking sizes .and
fuVue slides to project package sales
to the greatest heights ercr

More info? Circle 102

and excitem ent

follow -through

can count on'!

Join me | sc the color lab you can
count on! They're greatl

ball this toll free number in Michigan
1800 K32-XS22 all other states 1KOO
65 i-bs ti or write tor a free catalog
of services to North American Photo
Inc 2" is | Schoolcraft livonia.
Michigan tfilsO

NORTH
AMERICAN
PHOTO

The color lab you can counton




HUNDREDS OF PRODUCTS PROMISE
BEAUTIFUL SKIN.

THIS ONE DELIVERS. i

© Eastman Kodak Company, 1982




