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Want the best proofs of all? Send them to National. There's never any better proof than the proofs we make for you!

NATIONAL DELIVERS:

o o

PROOFS MADE THE WAY YOU WANT THEM,
DELIVERED WHEN YOU WANT THEM,
IN ANY CATEGORY YOU SELECT!

Need proofs ... fast?

02AS.

OVERNIGHT PROOF SERVICE

In today . out tomorrow! Any O PS. order, in any
quantity of Vericolor film that arrives by 9 am. any
working day is carefully processed, proofed, and
shipped by the next working day. All are borderless.
The quality of these proofs is so outstanding, many
photographers use them as 'miniatures” in wedding
albums, or as additional ' cameos” with portrait orders.

Erom this Ygu get this Price
film format size proof

V- x 2'/* 5x5

2'. X iy»

(6 x4 5cm) 4xs 35*
2'U x 2%

(6x7 cm) 4x5

35mm 1I'ix S

OVERNIGHT 70mm
PROCESS-AND-CONTACT PROOF
Overnight, your film receives "The National Touch.

It is quality-processed, contact-proofed on an uncut
roil of color paper, and shipped all within 48 hours!

Process- and Contact-Proof........cccccevienennn. 650
per film foot, processing included.

Need Proofs . big?

4x6 PROOFS FROM 35 mm
VERICOLOR |l

Big, borderless proofs add extra sales appeal to your
35mm proofs. Mark your order "4 x 6 Proofs.” Show
them to your clients, and watch what happens to the
size of their orders!

4x6 Proofs from 35mm VPS........ccccoeiieene 38c each.

Need proofs .....oiiiiiiinnnn. superb?

Specify "NCL Deluxe Proofs" when the job calls for
top-quality in a selection of sizes. We treat them extra-
special every step of the way, carefully pre-tested for
color balance and density, and printed with 3/16"
white borders for an added touch of elegance.

Film/Negative Deluxe Proc f Sizes Availah le

Size 3Vix3'i Vh x5 4x5 5x5 5x7
1201220 .40 .45 50 50 .95
square negs.

120/220 a5 50 95

rectangular
35mm 45 95

To get the complete Proof "Picture,” write today for
tree postpaid mailing envelopes, and the National Price
List Catalog

color 1a)O ratories
306 West Firs! Avenue Roselle, New Jersey 07203

More info? Circle 16

You get more than you pay for!

No charge for shipping and handling on orders over $10. You may prepay

your order, have it sent C.O.D., charge it to your VISA, Master Charge card, or charge it to your NCL Account.



At Nikon we dont depend on someone else
to make the most important partofa lens.

Unlike Nikon, most camera
and lens companies depend on
an outside source to make the
heart ofa lens—optical glass.

When a company doesnt
make its own optical glass the
perfonnance or a lens can be
compromised. For instance, the
specifications ofa lens design
may have to be downgraded
because the indepen-
dent glass manufactur-
er cannot supply the
proper glass. ()r meet
the close tolerances
ofthe lens design.

Because Nikon
makes its own optical
glass, Nikon engineers
can produce the exact
type ofglass needed for
each element ofeach lens with-
out compromise. In addition.

For turtfw* .nlormaroo ot

Wide Angle Nikkor
24mm 0.8

having complete contrr 3(>verthe
glass-making pnrcess has enabled
Nikon engineersto pioneer many
optical -glass designs. For exam-
ple, ED glass which gives you
sharpness of color formerly not
attainable with a telephoto lens
at full aperture.

Every step inthe Nikon lens-
making process—grinding,
polishing, assembling—

is subject to the most
demanding quality con-
trol standards inthe
world.
In fact Nikon’s obses-
sion with precision is
so exacting, we haveto
make <ur (rwn measur -
ing instruments to test
our lenses.
You can see the results of

this dedication with our 24mm

m Gvw 40 N.noninc 623 Sir**! A.r Ojiotn C*» N r 11530 C N*c«icnc 1981

More into? Circle 17

wide single Nikkors (f2, f2.8).
Both these lenses feature
Nikon’ Floating Element Sys-
tem for superior image quality
even at the closest focusing dis-
tance. And both give you spec-
tacular color, vivid contrast, and
crisp detail even when your lens
is wide open.

So the nexttime you'e inter-
ested ina newrlens—like a
24mm wide angle—and some-
one tells you that you can buy
onethatsjustasgrxrdasa
Nikkor for only halfthe price,
remember one thing.

Its probably halfthe quality

Nik
WE take the world}
greatest pictures.



Profit Starts
With PR®

The Dream Montage and
Composite

These exclusive 5-pose montages and
composites are handmade custom prints.
Each montage is a multi-exposure on a
single sheet of Ektacolor paper. Like all
our custom enlargements, each print is
color balanced, composed, dodged and
montaged by our expert color technicians.
Sizes 11 x 14, 16 x 20.

School Combo

Packages

High quality pack-

ages that cover every-

thing from elementary

school to senior portraits.

Available in a variety of

sizes: 3/2 x 5,4 x 6,5 x

7, 8 x 10. Pro Color gives

your school a large selec-

tion to choose from. A va-

riety of masks are avail-

able to suit the size film you use. Pro Color

also offers fine quality retouching, texture
and matte spray.

lik 2fB H I

f?2
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Class Composites

Here's another Pro Product
that saves you time and makes
your job easier. It allows you to
shoot a class group that may
be incomplete because of stu-
dent absentees, on the day of
shooting. Multi-Pose Com-
posites are made from individ-

ually cut paste-ups. that we set up, photograph and then print. In
this way if one or more students are absent, they can be shot at a
later time and then added to the composite. The first initial and
last name of the students and faculty can be included.

YOU CANT SPELL PROFIT WITHOUT

Proofs

FILM DEVELOPING AND NUMBERING OF
PROOFS AND NEGATIVES INCLUDED

There is no additional charge for film developing when
proofs are ordered. We number 120,220,70mm proofs
and negatives at no additional charge, (not 35mm)

BVE X B 34ceach
4 x5 (notfrom 35mm)...cccceeiiiiieecre e, 36ceach
5x5 (not from 35mm)...cccccccevieiciiieniiiieeeieenn 38eeach
B X T s 80c each

8x 10 (proofs will not be numbered)........... $1.40 each

Whatever your specialty—por-
trait, candid, school, commer-
cial. industrial or display— Pro
Color does it all . . . profes-
sionally. Our diversity of ser-
vice and talent have made
Pro Color one of the nation’s
largest labs for professional
photographers. Let Pro Color
show you the way to increase
your sales. Test try some of
our styles and sizes and dis-
cover our professional quality,
quick service and low prices.

More info? Circle 18
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COLOR INC.

"Your Partner in Photo-
graphic Excellence, Serv-
ing Professional Photogra-
phers For Over a Quarter of
a Century.

SEND FOR OUR FREE
CATALOGUE AND PRICE
LIST TODAY

955 Yonkers Avenue
Yonkers, NY 10704
914 237-9000

We use Kodak paper.
Foragood look.



42

26

31

36

38

40

42

24

10

14
16
46

THE PROFESSIONAL

Photooraiher.

SEPTEMBER 1983 / VOLUME 110 / NUMBER 2056

features

Boudoir portraiture / Women love these intimalu romantic poses Sandra Harris
A hot time in the big town / Convention heats up in Dallas

A gallery of profits / Wall decor flourishes in frame and print shop |
Thomas Kemmetmueller

Hitting the books / Simplified bookkeeping forms make it easier to keep records
Herbert L Bauer, Junior

Background information / Please seniors with realistic background murals /
Douglas J. Leafstrand

Orbital seniors / An idea that can make more business revolve around your studio
Don Ayotte and Ann Cambra

columns

President's message / Robert M Opler
In the studio / Marty Rickard
Practical pointers / Ross Sanddal

departments

Datelines 48 Photographing weddings
Letters 50 Book briefs

Behind the cover 52 Viewpoint

News 54 New products

In depth 64 Membership report
Education 64 Advertising index



« THt

president’s message

by Robert M Opfer
M Photog.Cr. CPP

Leadership

During my travels around the United States to visit affiliate and regional
organizations, | spend considerable time in hotel rooms. Recently, at
a Hyatt Hotel | came across a copy ot the chain's Regency magazine,
I was very impressed with one article |1found, a message from Pat Foley,
president of the Hyatt Hotel Corporation.

Foley asked: what qualities make a good leader? | thought his message
was very relevant to PP of A members, many of whom are business
owners and community leaders, so | asked permission to reprint por-
tions of his article here. Foley says:

What makes a good leader? What characteristics set a leader apart?

There is adefinite difference between managers and leaders. A manager
isioncerned with the routine and details of a job, watching the bottom
line to achieve carefully outlined objectives. A leader, always consider-
ing the big picture, motivates people to exceed even their own expecta-
tions to meet overall company goals.

One main reason people are great leaders is they have high self es-
teem. They believe in themselves They feel good about all parts of their
Uses and actually led the ability to be great leaders. A leader knows
he is his own best asset.

Aword that's not used often enough is empathy. Croat leaders are sen-
sitive to people who work lor and with them, they motivate by setting
good examples b\ understanding and caring about those around them.

It simperative that a leader be able to communicate to accomplish
anything. A leader cannot attord to be tied dow n minute by minute with
supervisory details

\ leader has got to be the kind ot individual who gets results and doesn't
make ext uses. Ot course, leaders will delegate authority and responsibility.
You <an | function it you re too proud to ask for and use expert advice,
loo insecure to take help from where it savailable. But the true leader
knows ultimately that he is responsible. Leaders look lor solutions instead
ot excuses. Whenever | get a phone call about a problem, | listen for what
comes alter the description ot the problem. A leader follows up with:

And here’s what we re doing about it. " The other guy? He's going to
tell me why it happened and who's at fault.

It simpossible to lead without imagination or a sense of vision. A leader
must be able to chart the future from the past, to build upon what has
happened to set goals for the future.

One ot the most important qualities of a leader is the ability to create
a social structure that channels others energies and abilities An ability
to make people feel at ease enhances the operation and creates a sense
ot belonging so that people want to work with each other to establish
overall goals ot the organization

A leader has all these qualities all of the time. It doesn't start and stop
with a clock or the business day—leadership is a wav of living. *
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LLMUe LLMue LuUje

Slides direct from your original negatives.

North American Photo introduces a
convenient new way to present all the
love you capture on negatives.

InVue original slides.

LuVue slides are not copies. They’re
made direct from your 35mm to 70mm
negatives. We take each negative, video
analyze it, test it and inspect it to iasure
you get the correct color balance. Then,
we print them on an improved Kodak
print film that gives you InVue original
slides in standard 2x 2 mounts.

Your LuVue originals project the same
outstanding quality you get from our
finest previews. And, LuVues can be pro
jected to simulate any size print for
viewing by an entire wedding party or all
the members in a family portrait.

IciVues, the newest addition to our
complete full color service in wedding
candids, portrait packages, special effects,
contact proofing, negative and print
retouching, canvas mounting and prints
to 30 x 40 to name just a few We even
pay your postage within the United States.
So, contact us today. In Michigan 1-800-
852-8522, all other states 1-800-654-6544
or write for our free catalog, of services,
North American Photo Inc., 27451
Schoolcraft, Livonia, Michigan 48150.
See how LuVue originals can project the
love you've captured in life.

NORTH
AMERICAN
PHOTO

The color lab you can counton.

More inlo? Circle 19
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Versatility, ease of use and
dependability are the hall-
marks of Minolta meters. As
you know. Minolta is famous
for fast handling, amazingly
accurate meters. The universal
popularity of these meters is
no accident. Minolta quality
speaks for itself. Look to
Minolta to create human-
engineered light meters with
the mind of a computer.
NEW! AUTO METER IIIF.
Now read both ambient
and flash illumination in inci-
dent and reflected modes with
the new Minolta Auto Meter
IlIF Its convenient averaging
function even enables two
readings in memory to be
averaged for the best overall
exposure. Plus, a special 1/50
second shutter-speed setting
makes the Auto Meter IIIF
ideal for cinematography. It
also offers a built-in microcom-
puter memory function with
recall and clear: Liquid Crystal
Display shows apertures in
analog form or digitally in
1/10 stops.

Minolta Meters.
Lightyears ahead of their time.

AUTO METER 111 Perfect
for general photographic
work. The first direct-reading
exposure meter to combine a
built-in microcomputer with
memory function and Liquid
Crystal Display. It offers the
accuracy of a digital readout to
1/10th of a stop, and the
graphic indication of an analog
meter. It memorizes two read-

For more information about meters or other fine

Minolta professional photographic products, see

your Minolta Dealer or write: Minolta Corp..

101 Williams Dr.. Ramsey. NJ 07446. © 1983 Minolta Corporation.
In Canada: Minolta Canada. Inc.. Mississauga. Ontario.

Canada L4AW1A4.

ings and displays as many as
three for analyzing scene
brightness!

FLASH METER IIl. Ideal

for a broad range of uses.
Flash measurements, singu-
larly or cumulatively, are taken
by asilicon photo cell, calcu-
lated by a microcomputer, and
digitally displayed via liquid
crystal. Exposures are deter-

More info? Circle 20

mined by integrating flash
with ambient light. It takes
flash readings over a range of
shutter speeds from 1to
1/250 second. Plus, the Flash
Meter Ml also serves as a con-
ventional hand-held ambient
light meter.

Designed to extend the
capability of the new Auto
Meter IIIF as well as the Auto
Meter Il and Flash Meter Ill.
the new BOOSTER KIT Il
allows TTL light measure-
ments to be taken with view
cameras, microscopes and
SLRs.

COLOR METER II. The

most advanced and versatile of
all color meters, indispensable
for industrial and commercial
photographers. It provides
accurate CCand LBfilter
indexes with almost any type
of light source! Extend its ver-
satility by attaching the new
FLASH COLOR RECEPTOR,
which enables the Color Meter
Il to read the color tempera-
ture of electronic flash.
SPOTMETER M. The

world sfirst spotmeter with
liquid crystal digital/analog
readout, memory, highlight
and shadow biasing, plus aver-
aging capability.

The Minolta Space Meter,
a modified Spotmeter M. rides
proudly with the astronauts
aboard Challenger in the US.
Space Shuttle program.

Only from
the mind of
Minolta

MINOLTA
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312/299-8161
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Portrait— Roland Laramie
Commercial—Murray Getz
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Executive Director
* Robert E Becker, J.D., CAE
Legal Counsel
Jenner and Block
Chicago, lllinois
PP of A DIVISION CHAIRMEN
Commercial—Warren E Motts. M Photog.Cr.. CPP
1461 Gerrard Avenue, Columbus, OH 43212

Industrial—John M. "Jock" Bethune

American Airlines, Inc., American Airlines Flight Academy

P.O. Box 61617. DFW Airport, TX 75261
Portrait—Colbert P. Howell. M Photog.Cr., CPP
5710 Glenwood Avenue. Raleigh. NC 27612
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Marcia A Adams. Co-Director of Winona School
Gordon F. Bieberle, Editor

Maureen Haggerty, Director of Communications and Membership
Philip M Kummerer, Director of Finance and Administration

Vickie Mai, Director of Marketing

Donna R McMahon, Director of Conventions and Advertising
Edwin S. Purrington, Co-Director of Winona School

Jane Shaffer, Division Administrator
« Executive Committee ot the Board

datelines

THE PROFESSIONAL PHOTOGRAPHER'S
GUIDE TO SPECIAL EVENTS

Are you missing out?

If your organization's convention dates aren't listed in these
pages, you may be missing potential revenue. Submit your
dates early and include a contact person's hame and
address. Closing is two months prior to publication. The
Professional Photographer is not responsible for conflicting
or incorrect dates. For further information on dates for
schools, seminars, and conferences see the "education”
department in this issue.

1983
conventions

SEPTEMBER 2528

PPA o! New England

Sheraton Hotel

Sturbndge, Massachusetts
Roland Laramie, Conv Chairman
98 Windham Street

Willimantic. CT 06226

OCTOBER 2

New Jersey Society for
Commercial Photographers

Marriott Hotel

Saddle Brook. New Jersey

Richard Corriden

122 Greenwood Drive

Milburn. NJ 07041

OCTOBER 2

SW New York APP
Dunkirk New York

MJ Schmitt. Chairman
3744 Langford Road
Nortn Collins, NY 14111

OCTOBER 2-5

Florida PP

The Plaza

Daytona Beach. Florida
Theresa Saylor. Exec Secretary
2312 Farweil Drive

Tampa F1 33603

OCTOBER 7-13
Europhot 83

Munich West Germany
Europhot

Postbox 366

B 2000 Antwerp
Germany

OCTOBER 9 11

PP of New Jersey

Resorts International
Atlantic City New Jersey
Jeanne O Donnell Manage'
2040 Millburn

Maplewood Nj 07040

OCTOBER 21 NOVEMBER 6
PP of San Francisco

Hong Kong-Bangkok-Smgapore
Tour and Conference VI
Natalie Rokusek. Exec Director
14 Bayhill Center

San Bruno. CA 94066

OCTOBER 29-NOVEMBER 2
PP of Oueoec

Congress Centre

Hull Quebec
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Marcel Hagedorn. Chairman
258 St Redempteur

Hull, Quebec

Canada J8X 2Tt

NOVEMBER 46
PhotoExpo 83
Sheraton Centre
New York New York
PnotoExpo 83

PO Box 4990
Norwalk CT 06856

NOVEMBER 7 10
Photolab Expo

National Exhibition Centre
Birmingham. Great Britain

NOVEMBER 14 17
Microimaging Technology
Hyatt Regency Crystal City
Arlington Virginia
Society of Photographic
Scientists and Engineers
7003 Kilworth Lane
Springfield VA 22151

future
conventions

JANUARY 14-17, 1984
Maryland PPA
Timonium Plaza
Baltimore Maryland
Tom Krieger. Chairman
1004 Sayward Avenue
Baltimore MD 21234

JANUARY 15-18, 1984
Hawaii PPA

Pacific Beach Hotel
Honolulu. Hawaii
Harry Htga President
444 Hobron Lane
Honolulu. HI 96815

JANUARY 18-23. 1984
COMMTEX International
Dallas Texas

NAVA

3150 Spring Street
Fairfax. VA 22021

FEBRUARY 4-7, 1984

PP of Indiana

Sheraton West Hotel
Indianapolis, Indiana

Harold Bender. Exec Secretary
3901 North Meridian Suite 25C
Indianapolis IN 46208
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FEBRUARY 9-12, 1984

Association of Professional
Color Laboratories

New Orleans Marriott

New Orleans. Louisiana

APCL

3000 Picture Place

Jackson. Ml 49201

FEBRUARY 10-14. 1984

Rocky Mountain PPA

Stouffers Denver Inn

Denver. Colorado

Duncan MacNab. Exec Manager
PO Box 638

Bozeman MT 59716

FEBRUARY 18 20. 1984
PPA of New Mexico
Eddie Colclasure

Exec Secretary
1008 Arizona Street. SE
Albuquerque. NM 87108

FEBRUARY 25-28. 1984
Wisconsin PPA

Olympia Hotel
Oconomowoc Wisconsin
Robert Germann. Chairman
4507 Monona Drive
Madison. WI 53716

FEBRUARY 26 29. 1984
South Carolina PPA
Landmark Inn

Myrtle Beach. South Carolina
Warren Driggers, Chairman
6291 St Andrews Road
Columbia. SC 29210

FEBRUARY 29-MARCH 4. 1984
PP of Ohio

Hyatt Regency Hotel

Columbus. Ohio

Gene King Exec Secretary
1024 Dublin Road

Columbus. OH 43215

MARCH 3-6, 1984
APP of lllinois

Decatur Holiday Inn
Decatur. lllinois

Robert Lloyd Secretary
PO Box 336

Virden IL 62690

MARCH 10-12, 1984
PP of Massachusetts

MARCH 10-13. 1984

Kansas PPA

Broadview Hotel

Wichita Kansas

Stan Reimer Conv Chairman
113 West 2nd

Pratt. KS 67124

MARCH 11-14, 1984

PPA of New York
KutChers Country Club
Monticeito New York
Nancy Wood

Jeanne Roth. Co-Chairmen
87 Watkins Avenue
Middletown. NY 10940

MARCH 14-20, 1984
PP of California
Disneyland Hotel
Anaheim California
Alessandro Bacca'i
Exec Secretary

1873 Market Street. Suite 3
San Francisco. CA 94103

MARCH 17-20, 1984

PP of Michigan

Amway Grand Plaza Hotel
Grand Rapids. Michigan
Don Wyman. Exec Director
7714 Andrea Lane
Kalamazoo. Ml 49002

MARCH 17-20, 1984

PPA of Missouri

Breckenridge Concourse Hotel
St Louis. Missouri

Don Hammond. Conv Chairman
1049 First Capitol Drive

St Charles. MO 63301

MARCH 23-27, 1984
Southwestern PA

AMFAC Hotel DFW Airport
Dallas. Texas

Walt Hawkins Exec Secretary
PO Box 986

Temple. TX 76503

MARCH 24-28, 1984

PP of North Carolina

Mission Valley Inn

Raleigh North Carolina

Loretta and Colbert Howell.
Conv Co-Chairmen

5710 Glenwood Avenue

Raleigh, NC 27612

MARCH 31 APRIL 4, 1984
PP of lowa

Hotel Fort Des Momes
Des Momes. lowa

Jan Sigler. Exec Secretary
PO Box 3674

Urbandale. IA 50322

APRIL 1-4. 1984

Northern Light Regional

Hyatt Regency Hotel
Minneapolis, Minnesota

Adeline Banttari. Exec Secretary
PO Box 156

Cottage Grove. MN 55016

APRIL 5-8, 1984

Photo Marketing Association
Las Vegas Nevada

PMA

3000 Picture Place

Jackson M 49201

APRIL 6-9. 1984

PP of Oklahoma

Sheraton Kensington
Tulsa. Oklahoma

Jim Harkness, President
Gene Coy. Conv Chairman
1318 East 41st Street
Tulsa OK 74105

APRIL 7-11. 1984

Virginia PPA

Chamberlin Hotel

Hampton Virginia

Polly McDearmid Conv Chairman
2633 South Kings Road

Virginia Beach. VA 23452

APRIL 14-16, 1984
PP of West Virginia
Charleston Marriott
Charleston west Virginia
L Steve Preston

Conv Chairman
401 1st Street
Fairmont. WV 26554

APRIL 29-30. 1984
New Hampshire PPA

APRIL 29-MAY 3. 1984
Montana PPA

Village Motor Inn
Missoula. Montana
Darlene Glasscock
2216 7th Avenue South
Great Falls. MT 59405
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MAY 6-7, 1984
UPP of Vermont

MAY 17-20, 1984
Industrial Photographers

of the Southwest
Sheraton Santa Fe Inn
Santa Fe. New Mexico
Russell Smith. Vice President
PO Box 62
Sandia Pari. NM 87047

MAY 20-24, 1984

Society of Photographic
Scientists and Engineers

Boston Park Plaza Hotel

Boston. Massachusetts

SPSE

7003 Kilworth Lane

Springfield. VA 22151

JUNE 3-6, 1984

PP of Arkansas

Hilton Inn

Fayetteville Arkansas

Bob Calhoun, Conv Chairman
2117 Rogers Avenue

Fort Smith. AR 72901

JUNE 18-23, 1984
Professional Photographers
of America. Inc
93rd International Exposition
of Professional Photography
32nd National Industrial
Photographic Conference
Atlantic City Convention Center
Atlantic City. New Jersey

JULY 29-31, 1984

Alaska PPA

Vince Mobley. Conv Chairman
3101 Penland Parkway
Anchorage. AK 99508

AUGUST 5-8, 1984

PP of Mississippi-Aiabama
Royal d Iberville Hotel

Biloxi. Mississippi

Hank Lamb. Conv Chairman
33 West Front Street
Thomasville AL 36784

AUGUST 19-21, 1984

PPA of Pennsylvania

Adam s Mark

Philadelphia, Pennsylvania
Clyde Ferguson. Conv Chairman
217 Rockingham Road
Pittsburgh. PA 15238

AUGUST 25-28, 1984
PP of Ontario

Skyline Hotel

Toronto. Ontario
Richard Bell. Chairman
5 Soho Street

Toronto. Ontario
Canada M5T 176

SEPTEMBER 23-26. 1984
Florida PP

The Plaza

Daytona Beach. Florida
Theresa Saylor

2312 Farwetl Drive
Tampa FL 33603

JANUARY 16-21. 1985
COMMTEX International
Anaheim. California
NAVA

3150 Spring Street
Fairfax VA 22031

FEBRUARY 2-5. 1985

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender Exec Secretary
39Q1 North Mendian Suite 25C
Indianapolis IN 46208

FEBRUARY 16-19. 1985
Southeastern PPA

Atlanta Marriott
Atlanta. Georgia
Robert Symms
1552 Walton Way
Augusta. GA 30904

FEBRUARY 28-MARCH 5, 1985
PP of Ohio

Hyatt Regency Hotel

Columbus. Ohio

Gene King, Exec Secretary
1024 Dublin Road

Columbus. OH 43215

MARCH 2-5, 1985
APP of lllinois

Bill Wade

229 East State
Jacksonville. IL 62650

MARCH 2-5, 1985

Texas PPA

Hyatt-Regency Hotel
Houston, Texas

Walt Hawkins. Exec Director
PO Drawer 828

Temple. TX 76503

MARCH 15-18, 1985

PP of Michigan

Hyatt Regency

Flint. Michigan

Don Wyman. Exec Director
7714 Andrea Lane
Kalamazoo. Ml 49002

APRIL 14-15, 1985
New Hampshire PPA

JUNE 23-26, 1985

PP of Mississippi-Aiabama
Governor s House Motel
Montgomery. Alabama

Larry Bouler. Conv Chairman
33 West Front Street
Thomasville. AL 36784

JULY 27-AUGUST 1, 1985

Professional Photographers
of America. Inc

94th International Exposition
of Professional Photography

33rd National Industrial
Photographic Conference

O Hare Exposition Center

Rosemont. lllinois

JANUARY 16-20, 1986
COMMTEX International
Las Vegas. Nevada
NAVA

3150 Spring Street
Fairfax VA 22031

MARCH 1-4, 1986
APP of lllinois

Bill Wade

229 East State
Jacksonville. IL 62650

MARCH 13-17, 1986

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene King. Exec Secretary
1024 Dublin Road
Columbus. OH 43215

APRIL 13-16. 1986
PPA of lowa

JANUARY 7-12, 1987
COMMTEX International
Atlanta Georgia

NAVA

3150 Spring Street
Fairfax. VA 22031

FEBRUARY 21-24, 1987
Southeastern PPA
Atlanta Marriott
Atlanta Georgia
Robe™ Symms

Exec Vice President
1552 Walton Way
Augusta GA 30904



MAKE IT MEISEL.

The key to locking up your best season ever.

As a professional, you know the holidays will bring But Meisel? real present toyou this season is

in all the sittings you can handle. But to make the our special Christmas Catalogue. A must for any

most out of that work, make it Meisel. professional, it's packed full of exclusive offers,
Meisel offers advantages other companies can't; services, and rebates; everything from special deluxe

advantages that can help increase orders on every proofs to volume discounts and co-op advertising.

sitting. Start with Meisel quality. Meisel goes So don't wait for the rush. Send for your Meisel

through more steps than anybody else to insure your Christmas Catalogue now. It can help make your

work is picture perfect. That pays off for you. merry Christmas, merrier.

Because a better looking product, naturally sells . )

better. Meisel. The Professionals Advantage.

Call or write foryour Christmas Catalogue.

9645 Webbs Chapel 325 Great Southwest Parkway
RO. Box 226067 RO. Box 4002

Dallas. TX 75266-9971 Atlanta. GA 30302-9931
Thxas: 1-800/442-3433 Georgia: 1-800/282-4799

Out of state: 1-800/Meisel D  Out of state: 1-800/Meisel A

More into? Circle 21
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letters

Opinions expressed in “letters" do
not necessarily reflect positions of
Professional Photographers of
America, Inc.

Covers too attractive
My February issue of The Professional
Photographer arrived on May 18, 1983,
Could you please wrap the magazine in
plain paper so it doesn't look so interest-
ing to customs people who hold it up be-
cause of its attractive cover?
Roger Lawson
Jeddah, Saudi Arabia

Response, misfortune overwhelming
After my article on child photography ap-
peared in the October 1982 issue of The
Professional Photographer, we received
SO many gracious letters, and so many
people put their confidence in me. They
even sent checks for two manuals | men-
tioned in that article. We've received lit-
erally hundreds of dollars in checks, and
hundreds of tetters—all unsolicited.

Major companies like Kodak and Beat-
tie Coleman responded to me. | hope Ko-
dak hasn't lost interest. They responded
favorably in anticipation of the popularity
of these manuals, and use in their publi-
cations. Beattie expressed a desire to dis-
tribute the manuals in Central America.
| really want to get this done.

But shortly after the article appeared,
in January 1983, | had nearly a paralyz-
ing accident, that doctors say will take
months of rehabilitation to correct. The
injury is preventing me from answering
those letters and returning those checks—
I can't even write to you, that's why I'm
taping this letter.

| haven't cashed any of the checks.
As soon as | can |will return all of them
and answer all the letters. If the people
who ordered my books still want to buy
the manuals, | will give all of them sub-
stantial discounts tor their patience and
inconvenience.

Please tell your readers—many of them
are waiting for information from me.

Harry Snyder
Annville, Pennsylvania

Equipment failure frustrations
I've Jreen following the discussion in let-
ters" about Mamiya camera repair prob-
lems. Mamiya is not the only culprit.
While Mamiya indeed has its problems
with service, at least one or two other
manufacturers hav e similar deficiencies.
For instance, | bought a Bowens Mono-
light 400-8 about three years ago. That

CX5RAPHEB SEPTEMBER '983

unit spent nine months of the second
year | owned it either in the repair shop
or traveling to or from it. While Bogen
did stand behind its repair warranty, and
continued to work with the unit until it
was fixed, my patience wore very thin.
And | can't even adequately estimate
what the down time cost.

Finally, | had to buy another Bogen unit
to use while my first one was off for re-
pairs. That replacement unit, in its first
ten minutes on the job, caught fire and
immediately filled the camera room with
smoke. This, as you can imagine, set a
wonderful atmosphere for the portrait
session which was to follow. That's to say
nothing of what it did to my attitude.

What is the purpose of letters like
these? Maybe they, more than all the irate
phone calls and letters directly to the
manufacturers, will show major suppliers
the problems their equipment causes for
us when it goes haywire. Maybe letters
like these, published in magazines, will
show manufacturers the frustration we
professionals feel when we get little or no
positive response to our service needs.

Sometimes, it seems as though manu-
facturers are indirectly telling us to go out
and buy a new camera or flash whenever
our existing one malfunctions. If we did,
why, Iwonder, do they think we would
buy their brand the second time?

Nathan McCreery
Clovis, New Mexico

Even samples are helpful.
Thank you for responding so thoroughly
to my request for back issues. | particular-
ly appreciate your effort in sending the
article | was interested in from an issue
no longer in print, and sending the in-
dexes to articles for back issues. We feel
we have made great strides just from ab-
sorbing the information in the two issues
of The Professional Photographer we've
received so far. We look forward to a
long association with Professional Pho-

tographers of America.

Our check is enclosed for six back is-

sues and a reprint booklet.
Martha Hart
B Calon, California $

Letters intended for publication should
be addressed: Letters to the Editor,
The Professional Photographer, 1090
Executive Way, Des Plaines, IL 60018.
All letters subject to abridgment.



Hello. I can give you very little time!
It's a tough one. Windows stream
bright daylight

Power setting is continuous Dial
in to 1/1 Oth of an t/stop accuracy
The model lamp is proportional too.
There's more than a 4 f/stop range.

Minibloc flash gives you more time!

First, a meter reading ot my Hashes
and windows

No need to move the lights My
mam is a Zebra umbrella lor more
sparkle | can dial in the exact
exposure

The white umbrella set correctly gives an extra catch of light The ratio on the
zebra umbrella has the sparkle | wanted

Balcar Minibloc

(Flash only) $565

To order, or request FREE 4 color brochure, contact:

215 W. Ohio St., Chicago, IL 60610 (312) 787-8922
15 E 30th S, 4th A.. N.Y.. NY, 10016 (212) 889-5080

Dial in the correct exposure The
Hash power is set /ust a little
brighter than the window light

That was quickl

Getting light ratio and exposure
without moving lights saves time
There's more time lor extra expo-
sures Flash recycle is super last too

Minibloc outfit:
Two flashes, built-in photo
eyes, variable power, strob-
oscopic switch, model lamp
selector, accepts all Balcar
accessories including soft
white and zebra (half metal,
half white) umbrellas.

2060 Peachtree Industrial Ct.. Chamblee, GA 30341 (404) 455-6846

923 N. Cole Ave., Los Angeles, CA 90038 (213) 464-9234

More info? Circle 23
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behind the cover

From the moment photography came in-
to being, it was inevitable that the female
nude would become a subject for the
camera, says Carlos Novoa, lunior, CPP
Miami, Florida, this month's cover pho-
tographer. His image. Fantasy," is part
of PP ol A's 1981 Loan Collec tion, and
it won Professional Photographers of Flor-
ida's 1981 Best of Show.

Ihe nude form attracts most photog-
raphers at one time or another," says
Novoa. "The female form attracts us for
biologically based evolutionary reasons
because it embodies our esthet.e ideas
so perfectly. Its sensuous and beautiful
curves embody the idea of esthetic de-
sign because they follow basic compo-

It was inevitable

sition rules photographers all know."

The key to making a quality nude pho-
tograph is to stir imagination and to sug-
gest rather than display, says Novoa. The
relationship between photographer and
subject is most important. Learning how'
to direct a subject to achieve precisely
what you want, and knowing when to let
the model be herself are vital.

Novoa thinks about the model's com-
fort before he starts photographing. He
wants the model to be comfortable and
relaxed. "The photographer and model
must work together because it is through
the model's attitude that the photogra-
pher expresses himself.

"l previsualize everything," says No-

fhe subject feeds ducks mj pond dose to her home nearly every day, so Vovoa used that

setting to create Late Afternoon,
idlor

part of PP of A’s 1981 Loan Collection. Exposure was
., second on WS tilm. Vovoa used Hasselhlad camera with 150mm lens.

~mrut PROtSSIONAL PHOTOGRAPHER SEPTEMBER 1963

voa, "how the person moves, the propor-
tions of her body, attitudes that come na-
turally, any unusual marks | may Want to
omit from the photograph. Sometimes |
emphasize a particular aspect of the body
or use props to create an atmosphere in
which the nude form plays a part.”

Basic design considerations provide the
best guide for arranging the subject, says
Novoa. Parallel, vertical or horizontal
lines within the photograph suggest sta-
bility and uniformity. Images with steep-
ly converging or diverging lines suggest
movement.

Nudes aren't the only subjects Novoa
photographs. He also likes to record ani-
mals and subjects in high key. ®

Novoa covered his model with white gauze
and turned on a tan facing the model to
create "Fantasy/' this month's cover.
Exposure was f/5.6 for Mos second on

WPS film. DIAGRAM: (A) Mamiya RB 67
camera with 90mm lens: fBl subject:

ICl 100-walt ceiling bounce flash:

>Dl 50-watt light aimed at background.

IE  00-watt umbrella.



for a Good Look

Please call our toll-free number
or write today for your complimentary
Hallmark Color Kit

HALLMARK COLOR LABS

AT THE AIRPORT
TURNERS FALLS. MASSACHUSETTS 01376
Customer Service: 1-800-732-7300

custom prints
deserve

More info7Circle 24
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NEeWSsS

New law in New York: no model releases needed for publication of editorial photos

Freelance photographers' First Amend-
ment rights were reaffirmed June 15 as
the New York State Legislature approved
an amendment whit h allows photogra-
phers in some cases to sell photographs
without model releases to publications.
The amendment reverses a decision made
by the New York St.ite Court ot Appeals
in April 1982.

Ih.it judicial (let ision, given in the Ar-
rington case, held that a freelancer or
stock photo house agenty selling a photo
to a publication could be held liable
when the subject's consent was not ob-
tained, even it the photo were used for

Stock photos now available on

The marriage of video and photography
has entered another phase with stock
house images being recorded on video
laser discs.

FirstVision, Newport Beach, California,
has created The Laser Disc Library ot
Stock Photography, which contains a to-
tally indexed library of 100,000 photo-
graphic images. That's the equivalent of
more than 1,200 slide carousels of im-
ages, all ready for projection on a tele-
vision screen

Disc content must be recalled on a la-

editorial purposes. A consortium of pho-
tography associations, publishers and
stock photos agencies responded to the
ruling by drafting an amendment to the
state law on Right to Privacy, according
to Rohn Engh, publisher of the newslet-
ter. Photoletter

This June. New York's governor sign-
ed a law which allows freelance photog-
raphers to sell photos for editorial pur-
poses to newspapers, books and maga-
zines, without having model releases.
The photos cannot be used for advertis-
ing or trade purposes, reports Engh, or
used by publishers in a way that would

video laser discs

ser disc player, which uses a micro com-
puter to find and freeze images on a
screen. Random access to any image is
possible in over 400 categories. FirstVi-
sion expects its customers to be art direc-
tors. designers, editors and others who
need stock images. Once aclient selects
an image, FirstVision delivers a reproduc-
tion quality transparency by overnight
courier. A total viewing system, including
videodisc player, television set and cabi-
net. may be leased from FirstVision for
about S35 a month.
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"shock the normal sensibilities of ordi-
nary people." Of course, he continues,
photographers still may not trespass il-
legally on private property without first
getting permission.

in brief

Kodak Processing Labs now offer 20"-
x30" color prints from 35mm color neg-
atives or slides for $16 each. The blow-
ups were test marketed on the east coast,
and soon will be available nationwide
through dealers.

The address of the International Tele-
vision Association, given in the March is-
sue of The Professional Photographer,
has changed to: 136 Sherman Avenue,
Berkeley Heights, NY 07922.

Joseph Janney Steinmetz, M.Photog.,
is the photographer for a new stamp is-
sued by Grand Cayman, British West In-
dies. The stamp is based on Steinmetz's
1950 photograph of a seaplane about to
land in a harbor.

Herb Phillips director of the Technical
and Education Center of the Graphic Arts
at Rochester Institute of Technology, has
been awarded the 1983 Craftsman Award
by the National Association of Printers
and Lithographers.

Consolidated Photographic Imports,
Incorporated West Orange, New Jersey
has changed its name and location to:
CPl/Consolidated Photographic Indus-
tries, Incorporated 2754 Northwest 29th
Terrace, Lauderdale Lakes, FL 3331 1

obituary

Laurence W. Blaker, M.Photog., Hon.-
M.Photog., died June 5 in Manhattan.
Kansas. He was seventy-five. He was past
president of PP of A, American Society
of Photographers, and Kansas Profession-
al Photographers Association. He had al-
so been an instructor and chairman of the
Jxjard for Winona International School of
Professional Photography. He was a char-
ter member of Photographers Society of
America and Cameracraftsmen of Amer-
ica. and owned a studio in Manhattan.
He was best known for his portraiture,
and had spent more than fifty years in
photography before his death. $



HASSELBLAD
CASH REBATE!

Your opportunity to buy a Hasselblad
at a special new low price.’

You get back: W hen you buy a brand new:

5165. 500EL/M complete

*145. 500C/M complete

$120. 150mm Sonnar lens
5100. 50mm Distagon lens

PLUS Important rebates on 17other Hasselblad products.
. Seeyour franchised dealer.

Starting August 1, 1983, you can receive a generous you will receive the exclusive U.S. 3-year warranty
cash rebate when you purchase a new Hasselblad and Silver ServicesMcard on every camera, lens
camera, lens or magazine from your Hasselblad and magazine.
franchised dealer. To get your hands on a Hasselblad, ask your
Its our way of introducing a wider audience to dealer for a demonstration. You’ll see why the
the only still camera to have photographed a man Hasselblad can keep its looks and hold its value.
on the moon. (Even after 15 years, you can sell a 1lasselblad for
Even though you’re enjoying this special more than you paid for it.)
low price, you can be confident that your But money aside, nothing can replace
new Hasselblad has been built to take the satisfaction of owning the finest camera
priceless pictures. in the world.
It takes a year to build a Hasselblad. To receive more informantm on this offer,
As a result, you're assured of the contact your Hasselblad franchised dealer
quality relied on by the world¥ most or urite to Victor Hasselblad Inc.,
acclaimed photographers. In fact, 10 Madison Road, Fairfield, NJ 07006

UASSELBLA D

BUILT TO TAKE PRICELESS PICTURES

CAUTION: To receive vour cash rebate, anJ Silver Service 3-vear warranty can 1l Mail it. alony with copv of vour signed sales receipt.
U.S. warranty be sure to have your franchised Hasselblad dealer siyn within 10 da\s of tlie purchase date t,.VICTOR HASSELBLAD INC.
the sales receipt and confirm that your equipment was purchased from at the addres above.

VICTOR HASSELBLAD INC. Fill in your Hasselblad U.S. certified ‘Offer subjecr ft) termination on IS days notice.

More info? Circle 25
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iLeft) Duane R lohnson, Grand
Forks. Xorth Dakota, took a
through-the-lens reading of light
between stocks of gram at sunset
m a Xorth Dakota wheat field to
create A Place In The Sun."
part of PP of A's 1982 General
Exhibit. Exposure was t/16 for '~0
second on Vericolor tilm. Blake
used a Sikon E2 camera with a
Xikkor 50mm lens and skylight
filter

In depth

Chris Petersen, Cr Photo# , CPP, ASP. San Francisco, California,
waited five minutes after the sun set over the Pacific Ocean before
creating "Alone Together." part of PP of A s 1982 General txhihit.

Because light level was low, subjects had to hold very steady,

fxposure was /5.6 for one second on WPS film. Petersen used a

Hasselblad 500 cm camera with 250mm Hasselblad lens

ODr-itte cin» Al Pvir‘irnr HiPwto icecdth/heco iabh% 1t



Heather. " part of PP of A's 1982 General
Exhibit and winner of a Southwest
Photographers Association Print Award.
gavt* Rex Enochs, M.Photog., Sin Angelo,
lexas. his last print merit lor Master of
Photography Ixposure was f/4 for /5
second on WPS film Enochs used an
\mhic o neutral density number four filter
m a iindahl lens shade tor eltect
DIAGRAM (Al Maintya rR8 67 with 150mm
fi4 soft toeus lens; (8) subject;
< i white n'flcitor, iDI 50wA diffused
bat kgrnund light. 1EI SOWA sixteen-inch
reflec tor with Siord bailies tor hair light,
th funk background; <* 25\\A leathered
sixteen-me h rvtlector; (IP 200w/s Skylighter

is the professional photographer September im 3

in depth

Subject's mother asked Patty Geist,
Kearney. Nebraska, to create something
unusual. Together they developed the idea
for "Left behind, part of PP of A's 1982
General Exhibit. Exposure was f/8 for IS
second on VWPS Hm. DIAGRAM:

(A) Mamiya RB 67 camera with 180mm
lens: (Bl subject: 10 window: ID) 200w/s
Bowens Monolight with snoot: IE) 200w/s
Bowens Klonolight bounced into white
umbrella: iFi 200wA Bowens Monolight
shining through translucent umbrella.



Larm\ Blake. Beech Grove,
Indiana, created this
photograph as part of a bride
and groom senes til a
wedding Exposure was /5.6
for w5 second on WPS film.
Blake used a Bronica FTR
camera with 75mm lens and
(‘al Pro neutral density
vignetter

THE PROFESSIONAL PHOTOGRAPHER i SEPTEMBER 1983/ 19
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in depth

Michael Tador, Memphis Tennessee, created Beth for hi>
sub/ect s portfolio The image n part or PP of A« /982 General
f Xhibit Exposure vas rtf for 'm, second on vps rvm. DIAGRAM:
mA Ktf (v camera n/fb 180mm lens with black <ilk material
containing a dear center placed in front: ‘B >ub/ect; fCi white
card reflector to lighten shadowunder no<e and chin.

iD 100u s Photogenic light shining through umbrella. <<black
gobo to block light. IF I0Qw >\orman 202 strobe G white
flat coed as reflector. H 730w " Photogenic till light



Rex Enochs, M.Photog., San
Angelo. Texas, used a window
and a reflector for lighting to
create Diane," part of

PP of As 1982 General
Exhibit. He created 'Diane"
to show his subject s love for
antiques Fxposure was f/S 8
for /,%second on VPs him
DIM,RAM (A) Mamiya RIl in
camera with 1"Omm lens,

(Hi subject; (( ) window with
lace (attain; (D) silver

reflec kn

While experimenting with lights,
background and props. Arthur A |loleman,
Waterloo, lowa, created Socrates'
Answer, part of PP of A's 1982 Loan
Collection Exposure was f/22 tor / ri
second on Vericolor 4 AS - film

DIAGRAM 'Ai 4 \ " camera with 210mm
lens, dh subject. fCi HOOw/n diffused
studio flash. d)< diffusion flats.

(f < 1200w/s diffused studio flash on a
boom, d i black plexiglass

THE PROFESSIONAL. PHOTOGRAPHER 1SEPTEMBER 1983'21
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Douglas | Busch. Rockford. lllinois, used an 8 \20 Golden

Busch camera with a tourteen-inch Dagor lens to create
Rock and Bush—oshua Tree Xational Park He used a

f 128 aperture to expose 8 \20 Super-XX Kodak film

sHE PROFESSONAL FHOTOGRAPHER SEPTEVERR 7983

in depth
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«\)<ntw lhi* ,ui ran in two local 'hopper*
ami drew re*pon*e* tor three month*
iHelowr People trom rvorv alit group uere
mnominated as contestants in Marti >
f.norite Face Competition

In the studio

by Marty Rickard. CPP

My favorite faces

| get bored doing the same promotions
every year, and | love to experiment with
new ones. In fact, one thing | enjoy most
about photography is creating a success-
ful promotion.

A successful promotion, according to
my definition, must tirst excite customers.
Second, it must have a spark of love in
it. Third, it must be fun for me. And
fourth, it must be profitable.

| just tinished a very successful promo-
tion called Marty's Favorite Face Con-
test." | thought it up during one of my
forced creativity sessions, in which | se-
clude myself in my office until | solve a
particular problem, | use these creativity
sessions to force my brain to work to
keep it active, just like | force my body
to exercise to keep my muscles strong.

Flere are some of the thoughts which
gave birth to the favorite face promotion:

What do / enjoy (hat / would like to
promote* | love faces tilled with lines and
character | always see beautiful faces
u hen | travel, and sometimes / invite peo-
ple into my studio for adisplay sitting. But
sometimes people are uncomfortable
when a total stranger approaches them.

How many great faces are out there that

tMt CSSiONAlI PHOTOGRAPHER SEPTEMBER *963

I never seel How could | get to these peo-
plef Maybe | could get their families and
friends to send me their names—that way,
it wouldn't be a stranger asking them to
pose. That would also provide the "love
psychology" | like in my promotions,
since one person would tell another he
has a great face.

To make it exciting, I'll have a contest
with a simple, fun prize. | don't like big
money prizes because they attract people
who care more for the prize than the por-
trait*. Since this is just a tun contest, I'll
he the tudge. and then I'll escort the win-
ner and the nominator to a free dinner.

| ran newspaper ads with this copy:
' Know' someone who has a special face
who would be perfect for one of Marty's
dramatic, award-winning character stud-
ies? Maybe he has a beautiful beard, or
special eyes, or a face with lots of won-
derful character lines." The ad included
blanks for the name, address and phone
number of the nominee and nominator,
as well as instructions for mailing the cou-
pon in. | kept the ads small to minimize
the expense, and ran them only in two
area shoppers.

When | borrow a successful promotion



from another photographer, | have some
idea of what results to expect, but when
| create my own, | can only cross my fin-
gers and hope. 1 didn't have to hope for
long. Responses came quickly and con-
tinued for three months, The favorite face
promotion met all my criteria for success:

1) It excited the public. When | created
the contest, | envisioned leathery, wrin-
kled, bearded faces, and | got plenty of
those. However, | was surprised and
pleased by the variety of faces that were
nominated: parents brought in their chil-
dren, teenagers nominated their friends,
and young married men and women
chose their spouses. All age groups were
represented.

2) It had that spark of love. Photogra-
phy flourishes where love exists, and this
promotion had a lot of love. Merely that
one person considered another his favor-
ite face demonstrated that love.

3) It was fun for me. This promotion
produced more laughter among custom-
ers than any other promotion I've done.
People would say: "W hy would anyone
want a picture of my wrinkled old face?"
and chuckle. And since everyone knew
| was the only judge, many jokingly of-

fered me bribes if | would name their
nominee the winner. | also enjoyed the
variety of customers,

4) It made a profit. Since we just finish-

ed the contest, Idon't have all the figures
in, but the averages will be higher than
for any other promotion we've done. The
first contestant, a woman in her eighties,
purchased three 16"x20"s, one for each
ot her children. With other gilt portraits,
her order totalled more than $600, and
she hasn't selected the frames yet. That
first order more than paid for all contest
advertising.

One reason | love this promotion is
that, psychologically, it almost compels
participants to buy portraits. First, no one
wins any free portraits, only a compli-
mentary sitting and afree dinner. Second,
those who nominate a loved one find it
very difficult and contradictory to say:
"Yes, you're my favorite face, but Idon't
want any portraits of you."

Conversely, those who are nhominated
find it equally difficult to say: "I am your
favorite face, but I'm not going to buy
you a portrait of me." Once a customer
has bought portraits for one member of
the family, he may feel obligated to buy

portraits for all members Some ot our
sales were unbelievable.

I'm always exc ited when | create a pro
motion that works. One thing is certain:
it | can carry out successful promotions
in my isolated location on the lowa prai-
rie, anyone can do it.

I continue to hope PP of A will establish
a national competition to honor creative
promotions or business ideas. Winners
could earn merits toward their Master's
degrees. In tact, perhaps we could <hange
Master's requirements to include one
promotional merit. This would force ev
ery degree candidate to create at least
one promotion ot his own. Participating
members would enhance their business
sense and make their photography more
exc iting for their customers.

We learn s& much from others at our
print competitions. We could learn at
least as much at nationally recognized
business competitions with real judges,
trophies and merits. %

Marty Rickard, CPP, was in t/re first group
of photographers in the nation to become a
Certified Professional Photographer He has
owned a studio in Irma since 1974
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Boudoir portraiture

Women love these intimate, romantic poses

By <8andra Harris

O/n an average day at my studio, the following might be a typi-
cal telephone conversation:

"Harris Studio, Sandra speaking."

"Hello. | saw your ad and I'd like to know more about your bou-
doir portraits. What are they?”

"Oh, they're so much fun! We create a variety of portraits and
poses, and everybody has a good time. You can dress up and pre-
tend yoy're another person, even a model. Most of our customers
love the sittings."

"What should | wear?"

"Many women bring in several outfits—teddies, camisoles, slips
and nightgowns—and | have some gowns here at the studio. | rec-
ommend you bring your own clothes, because they'll fit better.
1 also recommend that you wear something for the sitting with deep
colors. Also wear sheer waist-to-toe nylons because they make your
legs look terrific. And if you're giving this portrait to someone, why
don't you wear some jewelry he's given you? Rings, necklaces and
earrings all are nice, though watches aren't usually photogenic."

"It sounds great! When can | come in?"

Then | make another appointment for a "boudoir portrait,” one
of the newest and most exciting types of photography my husband
Dave and | offer. With this enthusiastic but matter-of-fact conver-
sation, | tell my potential client nearly all she needs to know—
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about clothing as well as attitude. Many
callers seem a little apprehensive at first,
but my tone relaxes and reassures them.

Almost two years ago, | copied the idea
of boudoir portraiture from Carla Calkins
of Placerville, California. She created fif-
ty of these photographs before Christmas,
one year, and found them fun and prof-
itable. After seeing Carla's brochure, |
had my oldest daughter pose in her favor-
ite nightgown for similar portraits. Dave
and | experimented with several effects,
and the sitting produced color samples,
and black-and-white glossies for newspa-
per reproduction

Before Christmas we advertised in a
small local paper with circulation in a
nearby bedroom community. The ad
promoted the portrait as "the perfect gift
lor the man in your life...soft intimate,
and romantic. The ad also specified that
callers should ask for me.

| was (dated when the first call came
in some women really thd want inti-
mate portraiture In December 081 |
had ten sittings and during 1982 | had
about thirty. Many of those were referrals
from previous satisfied customers. As |
started writing this before Valentine's Day
in 198T | had done twenty-one sittings
and had many more on the books.

At tirst Dave, who's also a photogra-
pher worked with me on the sittings.
However, many of the women seemed
to preler being posed by a woman, so
these sessions eventually became my pri-
vute property. The customers and | nearly
always have fun too. In fact, the other
day awoman called to say she had been
in the studio on other business the day
before. She heard two other women dis-
cuss the tun they'd had doing their sit-
tings, and she wanted to have a similar
experiente.

Now before | do a sitting, the customer
and | discuss the various poses she'd like
to try | have an album with samples from
previous sittings and | go into detail

(Preceding pagei thinking of Vou was a
boudoir portrait intended tor the client s
hovtriend OIAC.KAM \ KH t>~<a/nera
with 180mm tens and VPS Il film  Hi Sub-
lett a s(u - Mcmolite with Mitt box unit
<l)i pron\U)r screen tor till tfi dark wood
hat kgraund. .Spedd effects were made with
a negative s\stems drtluser

about the special effects in the ones she
likes. Some of the women already have
seen their friends' portraits, and know
how they want to pose.

Although | suggest, and sometimes pro-
vide, clothing, my clients often have ex-
cellent ideas, too, which I'am glad to use.
Recently, one woman brought in a copy
of Cosmopolitan, and wanted to pose like
the cover model. She was wearing a
blouse open to the waist of her leather
pants. We tried that pose and it really
looked nice. | thanked the customer for
suggesting a new type of sexy clothing for
women who can't find the type of night-
wear they like.

For women who don't come in with
such ideas. | keep several gowns on hand
in various sizes and colors. Deep crim-
son seems to lie the most flattering tor al-
most everyone; | avoid white and pastels
since they do not lend themselves to the
mood I'm trying tor. | also suggest the
women put their hair up for some poses
and down for others—this really changes
the photographs' moods.

| also experiment with lighting, acces-
sories and special effects on boudoir por-
traits. | use lace curtains, a curved-arm
couch, a free-standing mirror, shawls, a
tan, beads, and anything else | can think
of to vary the poses. | use a lace drape
both as a background and special effect—
| light it sometimes with a strobe from be-
hind. and sometimes with incandescent
light for a golden effect. | occasionally
photograph through the lace to add an
unusual dimension to portraits.

My lighting is a little unorthodox, per-
haps. | expose most poses for V.5second
at t 4.5. | intentionally pick up incident
light trom modeling lights and a 65-watt
incandescent lamp, which | use as a fo-
cusing aid and to accentuate dark hair.
| use a motion picture projection screen
as a reflector, both with an added light
source and without one. In addition
sometimes | use a backlight to highlight
hair adding colored filters for accents.

| also prefer low key lighting, soft focus,
and diffused images. Low lighting hides
many problems, such as heavy thighs,
busts that are too small or too ample, and
other imperfections. | often use soft focus
because many of my clients are in their
thirties or forties (or older). Soft focus
hides bags and wrinkles, and so keeps
down retouching costs. Not onlv that it
gives a dreamy look to the tinal images.

To display prev iews, | use a twelve-wav
Art Leather folio. In some cases, | project
the 4 \5 " color prints to show how they
would look in larger sizes. | aim for the
larger portrait sale, since this type of sit-
ting usually onlv results in a single gift
portrait. | frequently say. Remember
you won t look like this again, so this is
a once in a lifetime opportunity. Make
the most of it. A large wall portrait is
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something special that you'll enjoy for a
long time." Many of my customers pur-
chase small wall portraits (11"x14" and
16"x 20").

| average $50 to $60 a sitting, which
means these portraits aren't fabulously lu-
crative. However, | feel that the people
who come in for these portraits normal-
ly would not come in at all, so I'm pick-
ing up a new segment of the market. I've
also found that these clients recommend
Harris Studio to others—for boudoir por-
traits as well as family and individual por-
traits. Even more importantly, the fact
that we advertise such an unusual type
of portraiture causes people to notice and
remember our studio's name and the fact
that we do portraiture.

So far, we've only advertised boudoir
portraiture in a small w»ay. At some time,
we plan to prepare a brochure to leave
in various lingerie outlets, beauty salons,
and fitness centers. Dave wants to pre-
pare a slideshow to give at women's
group meetings.

Several clients have told me how glad
they are someone offers this service. They
said their husbands or boyfriends tried to
take intimate portraits, but couldn't get
satisfactory results. Many of them also
said how pleased they were that awom-
an was taking the photographs, and said
they might not have come if a man had
been the photographer. Perhaps the fact
that I'm a woman reassures them about
the sitting, but | reassure them about the
final results, too. by taking Polaroid pre-
views. With these photos, not only can
I check lighting and exposure, | can give
the customer a fair idea of how good
she'll look in the final portrait.

Boudoir portraits are a unique kind of
photography, moody, soft, and roman-
tic. They require a certain amount of cre-
ativity. enthusiasm, and cooperation be-
tween the photographer and the custom-
er. But judging from the response in my
area, such portraiture is a need just wait-
ing to be filled. ig

Sandra Harris is part owner of Harris
Studio. Sacramento. California. She is a
member of PP of A. Professional
Photographers of California 'PPG,
Professional Photographers of Sacramento
Pallet 'FPSV . and California Women in
Professional Photographs CU PP She is
editor for ( WPP Forum. PPSV Latent
Image and PP( News. She is past
president of PPSV and corresponding
secretary of t U PP



Senior and Portrait
Photographers

TAKE ADVANTAGE OF OUR

Services!|

NOW from 5P the leading Laboratory in the
Southwest, the finest Auto Portrait and Senior
Printing available.............

Every negative is video analyzed and tested for proper
color and density balance. Your order is checked at four
separate stations by our Quality Control Personnel before we
ship it to you.

Check our Quality, Services, and Prices (as well as our FREE
Services listed below), and we think you'll agree that 5p should be
your laboratory. For more details feel free to call us collect at
(713) 688-4488. Ask for Ralph Derickson or Neal Robing

FREE Services Reasonable Prices
Studio Name Imprint on Wallets FREE
*1st 8 x 10 UNIT $3.00
No Imprint Set-up Charge* FREE
‘2nd 8x10 UNIT - $2.00
« Die Cut Wallets FREE 3rd 8x10 UNIT $2.00
Wallet Boxes FREE ALL ADDITIONAL 8 x 10 - $1.20 Mail us this coupon and we Il send you a
Texturing FREE UNITS FROM SAME NEG. 5P “Starter Kit" containing everything
xturing you need to order Automated Portrait
Dust Spotting FREE »11x14 UNITS $5.95 and Sgnior printing as weII. as
ANY QUANTITY information about our other Professional
i Services
Postage Paid Both Ways FREE 16 x 20 UNITS $10.95

ANY QUANTITY
Volume Discount Information

Upon Request

+ No imprint set-up charge when your Auto Portrait-Senior
Account exceeds $5,000 per year

S5pteSP4t

"('u > % I» "
2122 E. Governor's Circle

..tor a pro*e»»*one» took iareai Phone Number

Houston. Texas 77092

More info? Circle 26

the PROFESSIONAL PHOTOGRAPHER / SEPTEMBER 1983 /29



SPORT SUPPORT.

HEY SPORTS PHOTOGRAPHERS!!! WANT TO LEARN HOW TO:
Take the hassle out of team

photography?

<Double your sales?
=Contract more leagues?
increase your profits?

Then read on...

Pro Lab introduces the most innovative and
effective sports program to come along in
years. More than just a memory mate, or a
button, or a statuette... our exclusive 4P
sports program isacomplete system design-
ed to teach and aid you in making your team
photography more profitable and hassle-
free. With the 4P marketing system and our

We use
Kodak paper...
fora good look

ALL SERVICES
VIDEO ANALYZED

dlIl or write for our complete
order package

full line of sports products, we make it simple
for you.

Our program isn't for everyone, but if you
are serious about your photography and
want to learn how to make the most from
your efforts, then contact us for sport sup-
port.

Call or write today!

Muio into? Circle 27



fl hot
time
In the

big town

Convention heats
up in Dallas

p hotographers attending 198) PP of A
national convention literally learned their
business by the sweat of their brows, as
they filled seminars and classes in nine
ty degree plus temperatures of Dallas, But
the heat didn't seem to daunt anyone as
the events unfolded smoothly in the air
<onditioned Dallas Convention Center

"The convention was really a sur r ess,’
said Robert Her ker, ID, CAT, executive
director of PP of A, "Attendance was
good, close to the numbers we had in Las
Vegas last year. It was better in one sig
nificant way —the number ot fully paid
registrations from regular members was
up considerably from last year Participa
tion at each eyent tar exceeded participa
tion at Las Vegas. Our numbers of booths
and exhibitors also were up we re very
happy with the show."

Winona fundraising

One recurring theme of the Dallas con
vention was the Capital Campaign fund
raising drive for remodeling the new W i-
nona International School of Professional
Photography building. PP of A Board of
Directors unanimously accepted a devel-
opment study for the school, to be ton
ducted by America City Bureau Beaver
Associates, of Chicago. George Vangel
low, senior counsel for that company
will direct the campaign.

PP of A President Robert M. Opfer. M.-
Photog.Cr., CPP, was named general
chairman of the fundraising drive. Opfer
president of Berry anrl Homer, Incorpo-

Photographers explored the Irade Show
after attending clashes anrl *emmars
Photographs h\ Squire Haskins Photographs
Irn orporated. Dallas

the professional photographer September f983 >3l



Advonce Registration

Above' Members lined up earl\ m (he (bn to pick up registration

packets Below Undu Weaver demonstrated
Palette Knite Painting in her seminar
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A“rohon

The Fine Art ot

rated, opened the campaign with a cor-
porate contribution of $50,000.

Texas Professional Photographers As-
sociation then announced adonation of
$10,000. Other members pledged gifts
over periods of three to five years. Four
couples agreed to give $3,000 apiece:
Frank Cricchio, M.Photog.Cr., CPP, and
Beatrice Cricchio, Cr.Photog.; Colbert
Howell, M.Photog.Cr,, CPP, and Loretta
Howell: Tom McDonald, M.Photog.Cr.,
CPP, and Jo Alice McDonald, Cr.Photog.:
and Ross Sanddal, M.Photog.Cr., CPP,
and Bonnie Sanddal. Jim and June Mur-
phy pledged $1,500: Fred Quellmalz,
Cr.Photog., Hon.M.Photog., and Jayne
Quellmalz pledged $1,250: and Zavell M.
Smith pledged $1,000. In addition, on be-
half of Professional Photographers of Ja-
pan. Mike Ono presented a Sl ,000 dona-
tion, which otherwise would have been
used for the Japanese reception at the
convention.

Marketing update

PP of A's new Marketing Professional
Photography (MPP) department got a
warm reception at a brainstorming ses-
sion led by Vickie Mai, director of mar-
keting, and Patsy Hodge, M.Photog.Cr.
CPP, chairman of marketing committee.

"Response has been enthusiastic from
members—they want to share their ideas
with the marketing department,” said
Mai. "W e’ve also gotten a very positive
response from suppliers and marketing
people in the industry."

Mai announced plans to conduct test
marketing seminars in a few states this
fall, at which she will hold additional
brainstorming sessions. She also said that
the MPP program will be finalized soon
and announced at January' Marketing and
Management Conference in Las Vegas.

Awards

In addition to the 102 degrees given out
at the Awards Banquet, many other hon-
ors were presented at the Dallas con-
vention. Two Honorary Master of Pho-
tography degrees were awarded: one to
President Opfer, the other to the late
Bill Stockwell.

Frank Warner, M.Photog.Cr.. Hon.M.-
Photog., CPP. received the Nikon Award
for industrial photography. Vtelchor Rod-
riguez Ruiz received the National Award
from Sociedad Mexicana de Fotograt'os
Profesionales, and Terry Wood. M.Pho-
tog.Cr., received the National Award



from American Society of Photographers
(ASP). ASP also awarded fellowships to
Marcel Moino, M.Photog.Cr., CPP, and
Duane Sauro, M.Photog.Cr.

Winners of the 1983 Industrial Chal-
lenge Awards were honored at the con-
vention. Orlando Regional Medical Cen-
ter won the Industrial Challenge Award;
United Airlines won in the Personnel/
Training category; Hughes Aircraft Com-
pany, Ground Systems Group, won for
Public Image; Bently Nevada Corpora-
tion won for Sales Promotion and Adver-
tising; and Battelle, Pacific Northwest
Laboratories, won in the Image of Indus-
try category.

Winners of the 1983 Ms. PP of A Pho-
togenic competition were: Ms. PP of A
Photogenic, Bonnie deFinizio, Rose Tree
Media, Pennsylvania, photographed by
Jerry Pokorny, Clair Pruett Studio, Drex-
el Hill, Pennsylvania; first runner-up, Mel-
anie Subler, Versailles, Ohio, photo-
graphed by Dennis Walston, CPP, Wal-
ston Photography, Bowling Green, Ohio;
second runner-up, Brenda Oliver, Mont-
gomery, Alabama, photographed by Da-
vid Robertson, Robertson Photography,
also of Montgomery; and third runner-
up, Barbara West, Aurora, Colorado,
photographed by Pamela Lipari, Littleton,
Colorado.

Elections

During the convention, the Board of Di-
rectors elected 1984 officers: President,
Frank Cricchio, M.Photog.Cr., CPP; Pres-
ident-Elect, Ross Sanddal, M.Photog.Cr.,
CPP; Vice-President-Treasurer, Lawrence
Anspaugh, M.Photog.Cr., CPP; Chairman
of the Board, Robert M. Opfer, M.Pho-
tog.Cr., Hon.M.Photog., CPP.

The following directors were elected to
terms beginning January 1, 1984; com-
mercial directors, Morton A. Sobin, M.-
Photog.Cr., CPP, and Warren Motts, M .-
Photog.Cr.. CPP; industrial directors, Don
Beyer, Cr.Photog., and Archie McDear-
mid, M.Photog.Cr., CPP; and portrait di-
rectors, Terry Deglau, M.Photog.Cr.,
CPP, and Roland Laramie, M.Photog.Cr.,
CPP. Elected as directors at large were
Murray Getz, Cr.Photog., CPP, John E
Fletcher, Cr.Photog., and Kenneth W hit-
mire, M.Photog.Cr., CPP, F-ASP.

Council report

Several items of interest were approved
by the Board at the Dallas convention,
according to executive director Becker.
New equipment insurance for members
was approved, he said, and added "In-
demnification continues to serve mem-
bers and remain a solvent program."
Becker noted that member dues were
not increased this year although affiliate
dues were raised. New affiliate dues are:

for groups with 100 or more members,
$250; sixty to ninety-nine members, $150;
fifty-nine or fewer members, $100. For in-
ternational affiliates with more than fifty
members, dues are $175; with fewer than
fifty, dues are $75.

These five proposed amendments to
PP of A By-laws also were passed at the
Council meeting:

*6.1.1, to allow merits to be applied to
a degree so long as recipient is a mem-
ber or becomes a member within twelve
months after merit has been earned.

*6.2.2, to require the Board to set rules
for proposals for, and awarding of, the
Honorary Master of Photography degree.
Approval will require a three-fourths vote
of Board and Council.

*6.2.9, to allow the white Photographic
Specialist ribbon to be combined with
any other degree by affixing a one-six
teenth-inch white cord to the outside left
edge of any other ribbon.

*6.3.4.1, to allow five achievement
merits for speakers, demonstrators, clinic
chairmen, convention chairmen or divi-
sion program chairmen at the annual
convention, and five merits for members
of the jury of selection for annual exhibit.

*6.3.4.2, to allow three achievement
merits for: each year a person serves as
member of board of directors or trustee
of Winona School; for serving as assistant
convention manager, chairman of adivi-
sion, president of a chapter of more than
thirty members, PP of A jury chairman of
an affiliated jury, props chairman, pro-
ducer-moderator of a PP of A program
panel, member of a programming panel,
or speaker, administrator, or clinic chair-
man at a PP of A conference other than
the national convention.

Next year

Plans already are underway for PP of A's
two 1984 national meetings. The Market-
ing and Management Conference will be
January 10 through January 12 in Las
Vegas, and the national convention will
be June 18 through June 23 in Atlantic
City, New Jersey.
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(Above) "Hill Street Blues" director David
Anspaugh spoke at the American Society oi
Photographers banquet (Below) Members

and exhibitors shared tacos and snar ks at

the Exhibitor's Reception



1983 Degree Recipients

The following PP of A members were presented degrees at this year's annual awards banquet.

Masters of Photography

Ronald O. Ahrens

Robert Alan Almos, CPP
Stephen C Best

Bob Boyd, CPP

Dale Ray Brant

Russell N, Brett

Anne Brignolo, CPP
Gerald W. Crabtree, CPP
William A Crooks. CPP
Monica Diane Cubberly
Don Curran

Robert F Dalton

Bruce Michael Evensen, Cr.Photog.
James L. Frieze

Levoy C Gilstrap. CPP
David King Gleason. CPP
Elizabeth Groom

Norbert R Hoferichter
Thomas B. Jadwin, Cr.Photog., CPP
Frank Kristian. Cr.Photog.
David J. Lesko

Luis A Melendi, CPP
Rene F. Melian

Carl F. Miller

Ace B Mulliner

Frank Munson

David W Newman, CPP
Carlos Novoa. Junior
Juan F Pardo

Roxanne Pearson

John G”Polich

Barry L- Rankin

Karryn B. Ray, Cr.Photog.
Kenneth C. Reidenbach, Cr.Photog.
Terrenoe L. Reinbold

(um rnini/ttiyY' had the
opportunity to view hundreds
oi photographs in several
exhibits at the Convention
Center
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Marty Rickard. CPP

Ralph J. Romaguera, Cr.Photog., CPP
Marland J. Schmitt

Raymond George Scory, CPP
Caroline Stevenson, Cr.Photog., CPP
James Eugene Stucky, CPP

Louis S. Swenson

Paul Martin Tumason, CPP

Gregory E. Westlind, CPP

Ruth Wittmayer, Cr.Photog.

Gerald R Wolff

Geza Gaye Zold

Photographic Craftsmen

Gregory V. Adams. CPP

John A, Beavers

Mary U. Beavers

Don Berryessa, Senior

Marvin E Burk, CPP

Joe M Butts. Junior. M.Photog., CPP
Clifford R Carroll, M.Photog., CPP
Lolly Lorene Clarke

Dean M. Conrad I

Dean Price Craddock, M.Photog.. CPP
Richard Kenneth Dean

LaMont Miller DeBruhl, M.Photog,, CPP
Glenn Dreesen, M.Photog.. CPP
Daniel P. Duffy

Betty June Ediger. CPP

Phillip Emmerton Fauver

Pamela C. Frazier

Joel Gerard

Rose Elizabeth Petrulis Ginther
Harvey Mark Goldstein

Don Hammond, M.Photog., CPP
Larry Hanna

Enoch Jerome Hicks, CPP

John D. Hilton

Emy Lou Horrell

Larry D. lkenberry

Ernie K. Johnson

Marley R Lewis

John Keith Litteral, Senior, CPP
Dale Thomas McClintock

Suzann M. Mertz, M.Photog.. CPP
Jerri S. Morgan

Masayuki (Mike) Ono

Stephen C. Palen, M.Photog.

T. Larry Patrick. M.Photog.

John Gene Perryman, M.Photog.
Randolph D. Rubin, M.Photog., CPP
Joseph T. Rush, CPP

Gary Craig Silber, M.Photog,, CPP
Glen Silker, M.Photog.

John Marvin Sinclair, CPP
George L. Smith, M.Photog.
Robert L. Suddarth, M.Photog., CPP
Gladys L. Teig

Larry Tibbals

Mildred Totushek. M.Photog.
Allan K. Tyndell, M.Photog.
Merton E Walcott, M.Photog,
William D. West, M.Photog., CPP
Richard Lewis Zamsky

Photographic Specialist

Billie LuVerda Fisher

Karen Marie Landis

Edith M. Stoker

Norma J. Wangsness, Cr.Photog.



The Grandagon and Imagon  lenses for the specific,carefully set in the course of making
are both highly specialized, defined and often narrow re-  over 10 million lenses during
unique lenses. But neither is guirements ofthe profession-  our 104 year history.
an exception to Imagon. Variable softness lens ideally suited al. Lenses that
the design philo-  for fashion, beauty and portraitphotography ~ deliver the finest

sophy which has using large and medium format cameras
made Rodenstock
the choice ofthe
worlds foremost
professional
photographers.
Rather than
aiming merely at
an acceptable so-
lution for a wide
range of photo-

subject detail and
resolution.

The exception-
ally broad range
of Rodenstock
view camera len-
ses provides un-
limited flexibility,
enhancing creat-
ive interpretation.
And all may be

Grandagon. Wide angle lens with outstanding edge
to edge performance. Excellent color correction and
high image brilliance Available with maximum aper
turns as fastas H4 5

Rodenstock

Each lens a unique design lor
uncompromised photographic expression

graphic problems, we have
concentrated on making

purchased with the assurance
that they have met standards

This is a picture of theworlds finest super wide angle lens
taken with the world5 most extraordinary soft focus lens.

Optische Werke G Rodenstock
Isartalstrase 43,800 Munchen 5, West-Germany

More info? Circle 28



A gallery of profits

W all decor

and print shop

By Thomas Kemmetmueiler

A or several years | have owned a stu-
dio in an indoor shopping mall enclosed
in a larger shopping center. In 1979, an
expensive jewelry store moved into the
same mall, and spent $40,000 on im-
provements and furnishings. However,
the store was poorly managed, and |
could see it would not survive long. | ask-
ed the mall landlord for first rights to the
property if the jewelry store moved out.
In February 1982, it was mine.

Now | could begin to realize my dream
of opening a gallery. Much of the existing
environment was perfect—the carpeting
was a deep rich brown, and the walls
were covered with brown fabric, so the
overall effect was warm and inviting. |
spent close to $20,000 improving, stock
ing and equipping the gallery. | added
track lighting, a huge stock of frames,
mats, a mat cutter and oval matter, and
some furniture.

The resulting gallery was 1,200 square
teet and too large to fill with my work.
| found two photographers | already
knew through the Minnesota Profession-
al Photographers Association, who were
interested in displaying work—jack Huhn-
erkoch, M.Photog.Cr., Lewiston. Minne-
sota, and Jack Peterson. M.Photog.Cr.,
CPP, Montevideo. Minnesota. They had
entered wall decor and scenic prints at
many competitions, and I'd seen their
work at multi-media shows. Then | found
jim Erickson. Devil Lake, North Dakota,
during an an show | put on in the shop-
ping center. I don't think there’'s ever a
problem finding photographers who
want to display work in a gallery—but
you must make sure they have a lot of
work, not just one or two lucky images.

| do not hastla contract with any of
these photographers, but we all have a
very precise understanding of how the
gallery works ldon't buy images, but sell
them on consignment. If an item sells for

flourishes in

fram e

more than $50, | take thirty-five percent;
if under $40, | take forty percent. | also
keep framing rights and offer matting.

Photographers set their own prices, al-
though 1 retain the right to raise them.
Prices tend to fall within $10 of each oth-
er in a size category, even when set by
different photographers. In any case,
price variation does not seem to affect
customers—they are very, very discrimi-
nating about the items they buy. They
check quality closely, noting how a pho-
to is finished and dry-mounted.

| concentrate on sales of larger prints,
since it costs more to store and handle
smaller sizes. A spectacular display of
several hundred framed prints covers the
gallery walls. Most of them are 11"x 14"
or larger, but | display a few groupings
of 5 "x5"s. | show essentially everything
the photographers send me, although
some prints may be in racks, not on the
walls. I don't require a minimum number
of prints from each photographer, but |
insist upon variety, so customers have a
wide choice.

Print sizes go as low as 5"x5" (some
are triple matted and placed in 8"x8"
frames). They go as large as 30"x40" or
40"x60" and Erickson sells a few 20"x
60" photographs he makes with a pano-
ramic camera. We tell customers they
can buy any size print they want, with
or without frames. We sell prints without
frames because occasionally young peo-
ple want to buy gifts. They can afford
small prints, but not frames.

| stock M.W. Carr's decorative frame
line—more than 500 sizes and shapes of
their wall or easel styles. | display Carr
frames in a chrome and glass case | re-
ceived free because | bought so many
frames. | also have frames on display by
Larson, Western Photo Mount, Beseler,
and Frame Craft.

We offer custom framing and matting
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at the gallery. These services are surpris-
ingly popular. | offered custom framing
at the studio and received only one or
two requests for it every few months. But
at the gallery, we custom frame an odd
size every day. A lot of people come in
with limited edition prints. Of course,
some merely want a grandson's first piece
of kindergarten artwork framed. So they
buy inexpensive frames. But we still make
a profit. If you have a gallery and do not
offer custom framing, you're missing a
very good portion of today's market.

As we moved the framing down to the
gallery, we also moved the copy and res-
toration department there. Later we add-
ed a custom printing department for se-
rious amateurs. The gallery now has six
full departments. The studio and gallery
are very closely connected—we put in a
phone extension between them and add-
ed an extra line.

Originally | planned to staff the gallery
part-time with a woman from the studio
who additionally sorted and filed nega-
tives and put together wedding albums.
But a few months after the gallery open-
ed. it was obvious she needed to work
there full-time—in fact, she needed an-
other part-time person to help her. Nei-
ther do any work now for the studio.

Sales may be so brisk because we of-
fer awide variety of print subjects: wild-
life, scenics, flowers, and abstracts. Some
that are textured or printed on canvas



tom WALL DECOR

ING &

USTOM

EXPERT ICORY & PRINT

generate much interest. The best-selling
subject is a local scene of a train depot
that tycoon James J Hill built in the
1900s. We've sold about 200 copies of
that print in many sizes. | think its sales
are so high because the depot is atourist
attraction—people instantly recognize it
as being from the area, so they buy it to
remember their visit. Of course, it ap-
peals to residents, too.

Some images do not sell so rapidly, but
there is always some interest in each print
we display. | still haven't determined how
long to display a print if it doesn't sell at
all. | have decided that the present num-
ber works very well for us—inventory and
accounting for three additional photog-
raphers is plenty work already.

| don't advertise a great deal, though
at Christmas | ran newspaper ads. We've
done some personal advertising—one
photographer put on a program for the
Rotary Club, and | spoke at the Chamber
of Commerce. When we opened, we had
a wine and cheese party for customers
to meet the artists, and had minimal suc-
cess. The best advertising is the work it-
self, framed and displayed on the wall.

Therefore, our best promotions have
been to walk-by mall traffic. The percent-
age of sales from walk-ins seems very
high—seventy percent or more. More
and more people come back specifical-
ly to buy because they've seen something
they liked on display. Others come in be-

cause friends have told them they could
get a certain print here.

Being inside the mall helps, especially
in Minnesota's adverse weather. A lot of
people just come in to look, and even-
tually end up buying. Also, our gallery's
relationship with the studio is important.
A while back, 1did afamily portrait in the
home, and noticed on the wall a scenic
that came from my gallery. The family
had learned about my studio portraiture
at the gallery. Having it so close is like
having a permanent PP of A Loan Col-
lection only forty feet from my studio.

The gallery has been open about ayear
and a halt'. Interest in wall decor is fan-
tastic. Peak time for this market seems to
be between December and March. Cus-
tom framing and copy and restoration are
just two areas of record growth. Percent-
ages break down like this for us; commis-
sions from sales of prints pay thirty per-
cent of the rent, and ready made frames
account for fifty percent. Customer fram-
ing and matting, restoration and enlarge-
ments, make up forty percent of sales
We ended the first year with a profit. |
waited much longer than one year to
make a profit on my studio.

This kind of venture could have a few
pitfalls, which you should consider be-
fore opening agallery. First, decide who
will be responsible for theft, fire, sprinkler
damage, or other disasters. My solution
was to buy insurance that covers replace-

tleitl Kemmctmueller's mall nailers include*
framed prints on the wall and ratiof
frame* m the center of the room fAbovel
One wall of prints includes wildlife photos,
scenic*, and abstracts lags list
phbltihrapher, sire, and prne

ment costs. | would also advise new gal-
lery owners who open in a mall to pro-
tect themselves with an exclusive clause
in their leases. Six months after | open-
ed the gallery and custom framing depart-
ment, the Ben Franklin chain twenty feet
from me opened a similar operation. So
make sure you protect yourself.

Some of the factors that contributed to
my quick success were due to good luck.
| had very few improvements to make,
and | was able to get a loan from the stu-
dio. Good personnel in the gallery has
also been tremendously important, and
working on consignment has kept costs
down. | expect profits to go up this year,
based on last year's figures and the sales
for the first few months of 1983. The pho-
to gallery is a venture that has definitely
paid off for me. %

Thomas Kemmelmueller is president of
Kemmetmueller Photography, Incorporated,
IVay/afa. Minnesota. He is a member pi
Minnesota Professional Photographers
Association, and Minnesota Commercial
and Industrial Association..
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Hitting the book}

Simplified bookkeeping forms make if easier fo keep records

by I-Jerbcrt L. Bauer, Junior

mrecause we find it much more en-
joyable to be in the camera room creat-
ing that once in a lifetime photograph
than doing essential paper work, we have
found ways to simplify bookkeeping. Our
studio is a two-man operation in atown
of 55,000 people, serving a trade area of
200,000. We produce portraits, wedding
photographs, copy and restoration work,
passports and school pictures, and some
commercial photography.

Our simplified record keeping takes
about ten minutes a day, and a total of
four to five hours a month. A CPA does
our tax return at the end of the year, us-
ing our records. The entire system con-
sists of four forms, all of them simple.

Form One is a three part document we
use when any customer comes in for any

type of work. The third page is an enve-
lope, which holds negatives, originals, or
anything else pertaining to the order. A
flap which tears off the envelope serves
as customer's receipt: a number on it cor-
responds to a nhumber on the envelope.

Part one of the form, the order, is kept
with bookkeeping records, and stored on
a spindle until day's end. Part two, the
customer's receipt, is an exact copy of
the order. The envelope also is an exact
copy of the order, and it stays in our "out
at the lab" file until prints are ready. At
the end of a day, we staple together all
the copies of part one orders, and attach
an adding machine tape, which totals the
day's receipts. We break down business
transactions in the various categories, en-
ter the amounts on the front of Form
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Two, and place the part one slips inside.
Form Two is an imprinted envelope.
(We run ours through our mimeograph
machine, although they could be hand-
made since we need only twelve ayear.)
We make columns listing the various
types of business we do, weddings, por-
traits, and so on. The total across columns
equals the daily total recorded on the ma-
chine tape, and provides a cross check
of our daily total. At the end of a month,
the total of our individual columns equals
the total of the daily column and gives
us another cross check. The daily totals
from Form Two are entered each day in
the deposits column of Form Three.
Form Three is a combination check
book, deposit record, and business trans-
action record for tax purposes. It iscom-



monly called a "One Write System," and
is available from office supply stores.
Ours has thirty columns, which we label
according to expenditure, lust by glanc-
ing at the sheet, we know how much we
have spent each month, on what, and
where. Each time we write a check, we
enter the date, check number, amount,
and person's nhame in the proper column
on Form Three. Since we use special en-
velopes which show our imprinted return
address, and the name and address of the
person to whom the check was written,
we have no envelopes to address.
Balancing books requires just a quick
total of each column once a month, and
a cross check against the column of
checks written. We also can tell just how
much money we have left at the end of

a month with a glance. We keep the
monthly sheets in a loose leaf binder, and
our CPA uses these at year's end to pre-
pare our tax return.

Form Four is nothing more than a
brown manila envelope with month,
year, and "bills paid" written on the
front. As each bill is paid, date and check
number are written on it and the bill is
placed inside the envelope. The two en-
velopes (forms Two and Four) hold all or-
der receipt slips and bills paid for that
month. If we have to refer back to any-
thing, we only have to look through
twenty-five to thirty days at the most. This
saves a lot of time.

These forms are the only records we
need—for tax purposes, and for our own
information. We know at a glance where

our business is coming from and where
we are spending our hard-earned money.
Best of all, this system is simple and takes
very little time. ®

/lerhi'it / Hauer. lunior.
is president and «
on ner nf Aurora
Portraits Iru orporated.
/ro\, Now York lie is a
member ot 1A>ni /\. and
Professional
Photographers Soaety of
New York tPI'SNYI, and is secretary ot
Capital Champlain Section of PPSNY, and
Chairman of the legislative Aclion
Committee of PPSNY
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Form One is three parts consisting of an order, customer's
copy, and an envelope which holds negatives and originals
Form Two is a large manila envelope which holds the order
pages of Form One It is ruled with columns which show
daily totals of transactions in each photography category
Form Three is a "One-Write System" and serves as a
combination check book, deposit record, and business
transaction record. Form Four is a large manila envelope
which holds bills already paid for that month
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H adigrd und

in fo rm a tio n

Please seniors
with realistic
background

murals

By Douglas J. (eafstr&d

Lealstrand photographs seniors posing in
front of hi>Lake Michigan background,
frequently using available light

every local or national gathering
of professional photographers, talk invar-
iably veers to "ninety-nine centers."
Many professionals believe discount pho-
tographers are destroying their business.
But | believe we can learn a few tricks
from them. In fact, | have sent each of
my six children to discounters, and pur-
chased the ninety-nine cent specials so
| could study the work, quality, poses,
prices, and sales pitches. | decided if
these techniques work for them, they
could work for me, too.

After eight years of photographing se-
niors without school contracts, | learned
that we continuously must incorporate
new ideas and innovations to please
young people. | discovered that seniors
love different backgrounds—and ninety-
nine centers have used small murals suc-
cessfully for years. That is why we tried
a similar idea for photographing high
school seniors. A background can very
positively contribute to a portrait—it can
locate the subject in an exciting setting
far from the studio or even in aworld of
outright fantasy.

Naturally, our goal was to be different
from the ninety-nine centers. So we in-
stalled a 9 x12' wall mural of a Lake
Michigan shoreline on the northeast cor-
ner wall of our environmental studio. For
props, | added an old boat bow, beach
weeds, weathered log pilings, and real
beach sand on the floor. Before this set-
up. | had nailed grape vines to a brick
paneled wall to simulate an old brick
building. (See "Environmental camera
room." The Professional Photographer,
March 1981.)

| tested a roll of film with available light
and was amazed at the results. On a sun-
ny day, it's difficult to believe the portraits
were created in my studio. When pho-
tographed on darker days, portraits look
like they were created on a misty day:
they have a soft light effect. Available
light eliminates shadows. Nor does my
set-up produce black lines around the
subject like those created by some front
projection equipment.

The first full year photographing with
this mural set was a great success. Our
town is on the lake's shore so many se-
niors wanted to be photographed "on
the beach." Eight out of ten requested a
pose with the lake background, and |
sold about forty percent more second
poses w ith this scene than before. Many
seniors brought along beach clothes for
this pose, and six women even asked to
be photographed in bathing suits.

Because of this success. | installed two
other mural sets last year In the southeast
corner of our environmental camera
room, isan 8 x9' birch tree wood scene.
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In the foreground, are two fourteen-foot
tree trunks and a eight-foot birch tree
clump with leaves. | bought these items
from Design Tree Company in Chicago.

In the southwest corner, a mountain
scene includes the corner of the barn
wall as a prop in the foreground. For most
portraits in this area, | pose subjects next
to the old barn, with the mountain in the
background. Since the tree shadows in
the mural are from the left, | place a
250-vvatt photo flood on the left to add
a "sunlight" shadow on the barn wall.
lalso use a silver reflector in front of the
subject, which heightens color in the
eyes and adds catchlights.

When the light is too low for good ex-
posure, | use a De Color soft box with
a 300-watt second Balcar strobe and a
twenty-inch reflector. This works quite
well, but not as well as the natural light
in the environmental camera room. | be-
lieve with some testing that studio lights
will always give good results.

Experience with seniors, has taught us
that portraits won't work well if | just
"plant” subjects in front of a mural. It
is necessary to develop a concept and
round it out with props. Subject, clothing,
props, background, and lighting all must
work together.

A rather long lens and wide-open aper-
ture help the background go soft to sug-
gest surroundings without drawing atten-
tion to itself.

Of the first 200 seniors we photograph-
ed in mural sets, about 165 ordered por-
traits from those previews. Many also or-
dered extra wallets to exchange with
friends. Now for each sitting | photograph
ten poses inside the studio, and ten with
mural sets or actually outdoors, when
weather permits. Rarely does a student
order exclusively from a studio pose.

During recent lean years, our senior or-
ders have been very good. | attribute
much of this to scenic backgrounds. So
next time you see a ninety-nine center,
don't be too quick to scoff—analyze what
he's doing right instead. It could mean
additional income for your studio. ®

Douglas I. Leaistrand owns Douglas
Lealstrand Photography, Ludington,
Michigan. He is a member of PP of A,
Professional Photographers oi Michigan,
and \orthern Michigan Professional
Association, He frequently contributes to
The Professional Photographer






An idea that can
make more
business revolve
around your
studio

81) Don Atjotte,

and Ann Cambra

Both Avolte and his sub/ecf laid down on
park grass during a portrait session to create
Louise  Ayotte kept the grass in the
foreground and trees in the background out
of focus to add depth to the image- He
used a Hasselhlad £L camera with 150mm
lens and a Softar | filter. Exposure was f/4
tor 'w second on VPS film

Nothing promotes a studio like word of
mouth from seniors. It spreads far, and
it spreads fast. A senior will carry pre-
views everywhere so he can tell class-
mates what his portrait session was like.
All this becomes good advertising for a
photographer who satisfies his customer.
That's why we do more than just create
senior portraits. We apply our orbital
photography philosophy to seniors (De-
cember 1982, "Orbital Photography").
An orbital photographer lives each mo-
ment to the fullest, and the positive feel-
ings he generates create happiness in oth-
ers around him. An orbital photographer
can make a senior feel positive about
himself, and his photography session.

Capturing the beauty and naturalness
of every senior takes time. Each session
should be unique, special, and personal.
But thanks to society, most seniors have
poor self-images and lack confidence. An
orbital photographer can undo what so-
ciety has done by spending time with
each senior, and building back that self-
image and confidence. Make the subject
feel important, and you’ll make him feel
and look good.

Preparation

A pre-portrait session is a must for creat-
ing a positive atmosphere. We had no
idea how important consultations were
until we started using them. These meet-
ings let us learn about each senior. From
what we learn, we can build up their self-
image, which is more crucial for a suc-
cessful portrait session than how the se-
nior should style his hair or what clothes
she should wear. Our subjects need to
know they don't have to look like Robert
Redford or Cheryl Tiegs to have beauti-
ful portraits. The orbital photographer
must explain this convincingly.
Questions get a closed mouth senior
talking. We show genuine interest in
what he says about his likes and dislikes.
We concentrate on the likes. We learn
how he feels about previous portrait ses-
sions with professional photographers,
and snapshots he has appeared in, We
learn what is really important to him, and
what he likes about himself. Frequently,
we discover that our senior is a good con-
versationalist, and he is also very percep-
tive, He can tell if we really care about
his hobbies, and plans for the future.
Consultation doesn't have to take a lot
oftime. We can learn about a subject and
tell him what we charge in a few minutes.
Before we schedule any photography, we
explain all fees, deposits, and payment
schedule. We present prices with confi-
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dence, knowing that if we respect what
we charge, so will our customers.

How it works

Our busiest season for seniors is July
through October. Even then we don't
schedule many seniors in one day. Sit-
tings are about one hour apart, and only
six each day. This relaxed schedule makes
our last session as enjoyable as the first.

A relaxed schedule is a necessity. We
would be frustrated and irritable at the
end of aday if we had photographed thir-
ty seniors in eight hours, and done some
commercial work in between sittings.
Without plenty of time, how could we
find the perfect look for each senior? We
would rather give more, charge accord-
ingly, and receive more personal satisfac-
tion from knowing we did our best, than
rush through sittings. Our customers ap-
preciate this effort, and they enjoy the re-
sults as much as we do.

We create twelve photographs of each
senior: six indoors, six outdoors. We
need only twelve exposures because we
spend time to relax and make our sub-
ject feel confident and happy.

When we call a senior in to view pre-
views, we say over the phone how ex-
cited and happy we are with the results.
Still, nine times out often, the first ques-
tion a senior will ask when he comes in
is: 'How did they come out?" But how
could anything we have put so much
care into, and had so much joy creating,
be less than terrific? Projecting previews
generates as much fun as the sitting. We
are excited. The senior gets excited. Par-
ents and friends who come to the session
with the senior marvel at how good the
projected previews look. This part of the
business always gives us a good feeling.

Seniors rarely dislike their previews. If
one doesn't like his results, we sit down
and find out why. It may be something
as simple as he doesn't understand what
retouching will do. If he remains unhap-
py, we schedule another session at no
charge. Seniors learn about our "please
the customer" policy during the pre-por-
trait consultation. This policy will never
change because we want every customer
to leave happy and satisfied.

The results

Senior business has increased every year
since we adopted our orbital philosophy.
We photographed 152 seniors in 1980
and the average order was $80. Two
years later, we photographed 448 seniors
and the average order increased to $135,

Seniors are not just customers to an or-



bital photographer. They are friends too,
friends who will bring in future business.
Today's seniors someday will need exec-
utive portraits, commercial work, wed-
ding photography, and baby portraits.
They won't forget who spent time with
them when their self-images and confi-
dence were low, and made them feel and
look terrific. ®

Don Ayotte, M.Photog.. owns Don Ayolle
Photography, Middleboro, Massachusetts.
He was formerly a photographer for Al
Gilbert, M.PhotogXr., Toronto, Canada.
Ann Cambra is his administrative assistant.

Ayotte used an exposure of /8 for ¥,
second on WS film to add warmth to
subject’s face and hair when he created
"Barbara. '’ DIAGRAM: (A) Hasselblad B
camera with 150mm lens and Softar | tiller;
(B) subject; 10 white wall in studio;

iD) black background; (E) 600-watt quartz
light; (B umbrella.

"l wouldn’t step

into the darkroom

without a qood
stereo anda
Saunders”

Jerry N Ueismann

Professor of Art at the University of
Florida. Jerry Ueismann images are
recognized worldwide. His avante
garde photography places him in the
front rank of contemporary photo-
graphic greats. His latest Book. Jerry
N Ueismann Twenty-five Tears A
Retrospective is being published this
fall by New York Graphic Society

A good part of my life is spent
in my darkroom, and here in Florida its a lot
more tempting to stay out in the sun So Ido
what | can to make the black hole as com
fortable and appealing as possible That in
eludes a first-class stereo and the best dark
room equipment available
My photographs are created using as many
as eight enlargers and easels at a time, super
imposing multiple images on asingle sheet It
goes without saying that perfect paper regis
tration in the easel is amust Only a Saunders
easel can give me that and that is why | prob-
ably own a dozen or so more
of them I've seen cheaper
easels I've never

snleares

ri I 11C |
maunders
feup

Deep Rock Rd ¢ Rochester, NY 14624 « (716) 328-7800

More info? Circle 29
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Only d Professional should handle your SENIORS.
Associated Photographers is a Professional Lab
s|K*tializing in volume printing. Our full time staff of
retouchers, printers, print finishers and packagers,

like you, take pride in their work. And we include:

Free film processing
Controlled printing
Quality proofs
Die-cul wallets

Individually identified packages
Free texturing upon request
Free shipping on orders

of $10 or more

Since 1956, Quality Finishing — The Bottom Line.

Call Customer Service

or write today for information.

Toll-free 800-821-7802
Missouri 816-931-1318

|
IX associated photographers, inc.
5710 Main, Kansas City, MO 64111

More info? Circle 30
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practical pointers

Trade tricks

William P. Hansen, Advertising Depart-
ment, Quality Stores, Incorporated, P.O.
Box 5200, North Muskegon, M| 49445,
sent me a few tips on how to save time
and money. He writes:

When | need high contrast negatives
tor special effects or masking (such as Ko-
dalith Ortho film), | use Kodak Kodaline
2586 Rapid Access film. Kodaline 2586
processes in either a rapid access proces-
sor or a tray. Since it is orthochromatic,
I can use it with either line or halftone
work. It also costs about thirty percent
less than comparable films.

"General Photo Products, Parsippany,
New lersey. sells a product called Copy-
white It is a light-sensitive film on a white
translucent plastic base and has a fine
tooth matte surface on both sides which
accepts pencil, ink, or crayon markings.
Copywhite holds detail for up to a 300
line screen, and it processes in a rapid
access processor or a tray in most lith de-
velopers. It is available in roll or sheet
sizes and in three types: 556, for room
light and UV speed; 656, contact speed,;
and 756. projection speed. | use this ma-
terial for some newspaper ads because
of its quality and durability. For example,
several sheets ot Copywhite picked up
scum from adirty processor roller. 1was
able to clean the sheets with scouring
powder and sponge on the emulsion side
without affecting the images. In a pinch.
| also have used Copywhite to diffuse
lights or create light tents.

| use Kodak's PMT Deletion Fluid, a
one-part ready-to-use solution, for re-
moving unwanted images on PMT state
and PMT printing plates. It also works on
RC prints, Copywhite, and negatives. |
just let it sit for a few minutes and then
rinse off the unwanted area. PMT Dele-
tion Fluid is available in atwo ounce bot-
tle that lasts a long time. An added bene-
fit is 1don't have to make a batch of po-
tassium ferricyanide whenever | want to
remove an image from a black-and-white
print or negative. | used to throw out
most of the batch because | didn’t need
all of it for remov ing one image.

"3M's Image N-Transfer material lets
me create custom rub-off or transfer. This
process ot contact printing from a high

by Ross Sanddal
M Photog Cr . CPP

speed contrast negative while using UV
light source lets me get transfers from six
different colors, and transfer an image to
almost any surface such as glass, photo-
graphs, ads, frames, photo equipment,
and even an egg."

Trade show gem

I have often mentioned how hard it isto
really see a trade show—the sometimes
difficult task of finding hidden new prod-
uct gems. A case in point is the Croma-
tek effects filter system. | almost passed
this item up because at first glance it look-
ed just like another series of special ef-
fects filters that are so popular now.

Closer examination showed me the fil-
ter holder itself is a lesson in functional
simplicity. The filter holder readily adapts
to accept a wide range of sizes from
46mm to 77mm. including the Hassel-
blad Baynonet 50 mount. The high im-
pact plastic lens hood swings open from
the top and reveals three slots which will
accept 77mm round or square filters, and
three more slots which will accept three-
inch gelatin filters.

Although | haven't used any of these
special effects filters with this unit, it has
been ideal tor use with the gelatin filters
| frequently use. Another important fac-
tor is that the system is very inexpensive.
If you want more information, contact
Dav id Jones Edric Imports, 8980 Route
108, Columbia. MD 21045.

Easel cut-out
Clark Ashburn, CPP, The Critical Aper-
ture. 1826 Richmond Avenue, Houston
TX 77098 has away to save time and re-
duce costs for printing 4"x5" proofs, as
well as quantity orders of smaller sizes.
He has made a light-tight cover for an
8"x10" Speed Ezel from which he cut-
out a 4 x5" aperture. He has hinged a
43" \5'/," light-block over the Speed
Ezels aperture with cloth tape. Adjacent
to the aperture is a paper advance gauge
Ashburn frames and focuses film on a
piece ot enlarging paper within the aper-
ture area. He then covers the aperture
with the light-block and inserts a piece
of 8" x 10" enlarging paper, flips the light-
block out of place, and makes his expo-
sure. Next, he moves the paper out to the
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end of the advance gauge (which is also
hinged with cloth tape), closes the light-
block, and advances the film to the next
frame. He watches the surface of the
light-block, which is white, as the film
moves through the negatran to determine
when the next frame is in position. Once
the next frame is in place, he turns the
enlarger off, flips the light-block out of
place, and makes a second exposure.
Then he pulls the paper out, rotates it 180
degrees, and repeats the process two
more times to make four prints on one
piece of 8"xI10" enlarging paper.

Special external power packs

| frequently receive questions about ex-
ternal power packs for awide variety of
electronic flash units. Bob Wilcox, Phoe-
nix, Arizona, has given me the address
of Wally Whitehead, Phototronix, P.O.
Box 11453, Phoenix, AZ 85061, who
builds rechargeable power packs for al-
most any brand of strobe. Those of you
who would rather have someone else
tackle the job of making that special bat-
tery pack might contact Whitehead.

Large texture screens

Several months ago a reader asked about
16"x20" texture screens. | have found
many sources for small texture screens
that can be put in contact with the nega-
tive and enlarged. But finding a large tex-
ture screen that can go directly onto print
paper was more difficult. | have only one
source: Textureffects, 14351 Wyclit'f, Box
DD, Magalia, CA 95954. That firm offers
texture screens from film sizes up to 20"x
24 . Nineteen different textures are avail-
able: they are illustrated in an informative
brochure. This brochure discusses pros
and cons of negative size and paper size
texture screens, and provides suggestions
on how to best use the screens. *

Ross Sanddal. \lI Photog.Cr . CPP. is
manager of photographic services hr
Hughes Tool Division, Houston. It you have
a time or mone\ saving tip. send it to him
at The Professional Photographer, 1090
Executive Wav. Des Plaines, IL 60018. i
vour idea is published you will be given full
credit tor it



now available
from Burrell Colour

transparentpreviews
transparenmes from your negatlves

3

available at time of film proceSsing only

Each slide video analyzed
Three formats available
312x5 -4x5 -5x5
Available from - 120 - 220
or35mm film

Each slide sealed ina 2x2 inch
mount

All mounts boxed in plastic
Paper previews available at
same time

Fast turn around

BUHREL1. COLOUR
Trelet g Hityadseuae
yaiEagtina
tagaEatpaenwv

Burrell Colour Inc , 1311 Merrillville Road
Crown Point. Indiana 46307 219 663 3210

SEND FOR COMPLETE CATALOG & SUPPLY INFORMATION

More info? Circle 31

You can’t do it all yourself.
We can’t do it all for you.

But together we can sell more of your photography.

M*rJtEIU*C

Professional Photography ( j

Want to know more? Write for Charter Membership Information.

Marketing Professional Photography, PP of A. 1090 Executive Way, Des Plaines, 1160018

More info? Circle 32
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news

Zucker holds Gunn memorial classes
Wedding photographer Monte Zucker,
M.Photog.Cr., CPP, will conduct a series

The light
fantastic.

LUCHT S HIGH INTENSITY
LAMPHOUSE.

Naturally, you Il
find the impressive
Lucht lamphouse on

education

of benefit seminars in honor of the late
Rocky Gunn, M.Photog.Cr., CPP. Pro-
ceeds will go to the fundraising effort at
Winona International School of Profes-
sional Photography, to complete the
Rocky Gunn auditorium.

all our quality Lucht printers. But people throughout the industry
have discovered how easily it retrofits to Nord, Hamlin, General
Engineering and Kodak "S type printers. We even have adaptor
kits that make these installations possible in the lab.

Why bother7 Because the Lucht lamphouse has so much to offer.
A lamplife of more than a thousand hours. A built-in translator gives
your operator a digital display of true color correction values, A
built-in regulator with an operator warning system to monitor lamp
voltage. In addition, the Lucht lamphouse can be ordered with filter
flags for video tie-in as well as a white light dial-in filter application.

Fantastic7 Lots of people think so. That's why the Lucht lamp-
house is recognized as the state of the art light source for the
photographic industry. Maybe it s time for you to see the light, too

LUCHT ENGINEERING

500 WEST 79TH ST MPLS, MN 55420
612/884-1444 TELEX 291027

More info? Circle 33
46 TMfc PROFESSIONAL PHOTOGRAPHER SEPTEMBER ’'983

The full day "Rocky Gunn Memorial
Seminars" will be an updated version of
the wedding seminar Zucker currently
presents on his speaking circuit.
However, Zucker will display some of
Gunn's wedding photography in addition
to his own.

Tentative dates and locations for the
benefit memorial seminars are: Novem-
ber 6, New Jersey or suburban New York
City: December 4, Chicago; February 12,
Dallas; April or March, Atlanta. Dates and
cities are subject to change.

For additional information, contact
Mark H. Roberts, Art Leather Manufac-
turing Company, Incorporated, 268 Nor-
man Avenue, Brooklyn, NY 11222.

Lisle Ramsey schedules seminars
Photographic consultant Lisle Ramsey
will present wedding photography sem-
inars in eighteen cities this fall. He will
talk about how to create more salable
photography, plan merchandising, and
develop promotion and management
techniques.

All seminars will run from 6 p.m. to 10
p.m., with time allowed for questions.
Registration fee of $55 includes seminar
workbook, direct mail samples and other
materials. Cost for each additional per-
son per studio is $40. Discount for pre-
payment is $10 per person.

Seminars will be: September 12, Cape
Girardeau, Missouri; September 14, in
Evansville, Indiana; September 21, St
Louis; September 26, Rock Island, Illinois;
September 27, Bloomington, lllinois; Sep-
tember 28, Effingham, lllinois; October
17. Louisville, Kentucky; October 19,
Knoxville, Tennessee; October 20, Col-
umbia. South Carolina; October 21, Sa-
vannah, Georgia: October 25, Daytona
Beach, Florida; October 27, Miami; Oc-
tober 31, Tampa, Florida: November 1,
Montgomery, Alabama; November 2, At-
lanta: November 3, Nashville.

For further information, call Lisle Ram-
sey, Incorporated, (800) 325-3682; in
Missouri, call (800) 392-9080.

schools, seminars
and conferences

SEPTEMBER 11

Tri State Professional Photographers As-
sociation Fall Seminar 1983, with Bruce
Muncy, Kent Smith, Dave Lesko, Dale
McClintock, and Allan Pillar; Covington,



Kentucky—contact Charles M. Connor,
1025 Fashion Avenue, Cincinnati, OF!
45238

SEPTEMBER 11-12

Dallas Professional Photographers Asso-
ciation sponsored seminar; Kingston, Ok-
lahoma-contact James Narramore, 2812
Washington Street, Greenville, TX 75401
SEPTEMBER 11-16

Sensitivity in Portraiture with Linda Lapp;
Winona Lake, Indiana—contact the Wi-
nona International School of Professional
Photography, 1090 Executive Way, Des
Plaines, IL 60018

SEPTEMBER 11-16

Studio Planning Workshop; Des Plaines,
Illinois—contact Winona International
School of Professional Photography, 1090
Executive Way, Des Plaines, IL 60018

SEPTEMBER 12-13

Innovative Concepts, with Dean Collins:
Milwaukee—contact Photoknowledge
Seminars, P.O. Box 66239, AMF O'Hare,
Chicago 60666

SEPTEMBER 12-13

Wedding Workshop; Memphis—contact
David Ziser, 180 Shaker Heights, Crest-
view Hills, KY 41017

SEPTEMBER 14-16

Communicating with Pictures; Stratford,
Connecticut—contact Philip N. Douglis,
212 South Chester Road, Swarthmore, PA
19081

SEPTEMBER 15-16

Innovative Concepts, with Dean Collins;
Minneapolis—contact Photoknowledge
Seminars, P.O. Box 66239, AMF O'Hare,
Chicago 60666

SEPTEMBER 18

Professional Photographers of Southwest-
ern Ohio sponsored seminar; Ohio Insti-
tute of Photography—contact Tim Kover-
man, 4274 Cordell Drive, Dayton, OH
45439

SEPTEMBER 18

Southwestern New York Association of
Professional Photographers sponsored
seminar: Fredonia, New York—contact
Marland Schmitt, 38 Middlesex Drive,
Fredonia, NY 14063

SEPTEMBER 18

The Memphis Professional Photographers
Guild sponsored seminar, 'Environmen-
tal Design in Portraiture,” with Paul Skip-
worth and Michael G. Taylor; Memphis-
contact Memphis Professional Photogra-
phers Guild, 3760 Rosedale Drive, Mem-
phis 38119

SEPTEMBER 18-23

Colorado Photography Workshop, with
Orvil Stokes; Buena Vista, Colorado-
contact Creative Vision Workshop, 317

East Winter Avenue, Danville, IL 61832
SEPTEMBER 21

Suffolk Professional Photographers spon-
sored seminar, "Eliminating the Fear of
Video," with Hy Goldberg and Donald
Zerlin; Mastic Beach, New York—contact

Ron Denenberg, 39 West Main Street,
Smithtown, NY 11787

SEPTEMBER 26-27

Wedding Workshop; Birmingham, Ala-
bama—contact David Ziser, 180 Shaker
Heights, Crestview, KY 41017 3

In Less Time Than You’d Imagine
You’re Ahead On Cost With

The Porta-Master

FLASH POWER SYSTEM

The self-contained, easy to carry
Porta-Master is a moderately
priced system designed by the
top quality name in American
photographic lighting equipment.

POWER SUPPLY
« Voltage Regulated « 250 Watt
Seconds (Real) ¢ Full. One-Half, One-
Quarter, Power Settings * Four-ToOne
and One-To-One Ratio Output « Pro-
portional Modeling Lamps « 100%
Solid State

Cheap economy flash units can-
not match either the operating
excellence or the extended
service life of Porta-Master

LIGHTING UNIT
* Quick Change Reflectors ¢ Plug-In
Flashtube < True Visual Modeling
¢ 150 Watt Quartz Modeling Lamp
« Umbrella Brackets « Complete
Accessories

Designers of Fine Lighting Equipment Since 1921

" PHOTOGENIC MACHINE COMPANY
PO. Box 3374 » Youngstown, OH 44512/PHONE (216) 758-6658

The Porta-Master AKO! setup V

More Info? Circle 34
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We're
responsible
for the
developmentof
overone million
high school
seniors.

Senior portraits.
Inthe past twenty
years, it seens like
we've done amillion
of them
And developed
anational reputation
inthe process.
See usfor dl your
senior portrait needs.
Because while we may
have done a million
senior portraits, to Ls,
every senior portrait
iIsone ina million

New England

Color Lab, Inc.

Developing to Perfection.

86 Sanderson Ave., Box 669

More info? Circle 35

photographing weddings

BY SCOTT V. BROWN

Eliminating Uncle Bob

Wedding photography presents its own
rewards and challenges. | always feel
great after I've done an outstanding job
on awedding, despite nervous mothers,
wilting flowers, and late brides.

A problem unique to wedding photog-
raphy isthe presence of amateur photog-
raphers. They make it difficult for profes-
sionals to work, and when they duplicate
our work, we lose potential sales. All
wedding photographers must dread the
words: "We don't need that picture, Un-
cle Bob already gave it to us."

To avoid conflicts with well-meaning
friends and relatives, it's necessary to es-
tablish a policy about other photogra-
phers at awedding. When | book awed-
ding, | explain the following policies in
detail to the bride and groom:

1) Whenever | am doing posed photo-
graphs, no one else may take pictures.

2) Guests or relatives who wish to take
pictures must do so before | arrive, or at
the reception.

3) Guests may take candids at the re-
ception, so long as they do not inter-
fere with me.

4) Bride and groom must inform their
family and friends of our agreement be-
fore the wedding.

In addition to a verbal explanation of
these policies, | include several provi-
sions in my written contract:

1) It isunderstood that our studio is the
official and exclusive photographer, and
that no other photographs may be taken
unless the studio grants permission.

2) Our studio photographer may cease
operation due to interference with the
performance of his assigned duties.

To enlist the wedding party's coopera-
tion. | explain the rationale behind my
policies. Itell the couple that waiting tor
other people to duplicate my poses will
cause unnecessary delay and keep the
couple trom their guests. The presence
of amateurs might distract me during the
photo session and prevent me from do-
ing my best. | remind the bride and
groom that they hired me to do a profes-
sional job, but | need their undivided at-
tention for a few hours to do my best.

| eliminate many problems before they
arise by thoroughly explaining these pol-
icies, and doing most of the formals be-
fore the ceremony.

<€ the professional photographer September <983

Occasionally, the bride and groom for-
get to inform someone of the agreement.
If | notice anyone with a camera at the
photo session, | take afew minutes to ex-
plain my policy before | begin photo-
graphing. | always approach these guests
with a smile on my face, and speak in a
pleasant tone of voice.

Most guests are eager to cooperate
when they understand my reasons. If
someone continues to copy my poses af-
ter I've explained my policies, | approach
the bride and groom. | remind them of
the agreement, and ask them to handle
the situation. (I always carry a copy of the
contract to the wedding, in case they pro-
test.) Since I've taken time to get them
on my side before the wedding, they are
most willing to resolve any conflict. |
think | may have encouraged enthusiastic
cooperation last year when | substantial-
ly raised deposits.

Time spent explaining these policies to
wedding couples and guests istime well
spent. My explanation avoids misunder-
standings, eliminates delays, and makes
the wedding day more pleasant for me,
as well as the bride and groom. ®

Scoft V. Brown owns Evergreen Studios.
San lose, California. He is a member of
PP of A, Professional Photographers

of California, and Professional
Photographers of Santa Clara Valley He
also has taught photography in public
schools for nine years.

Here in America, land of opportunity,
governments at all levels are taxing away
forty percent of our nation's income. We
have been creeping closer to socialism,
a system that someone once said works
only in heaven, where it isn't needed,
and in hell, where they've already got
it.—President Reagan



Read the FinePrint.

When it comes to recording nature’s
exquisite detail for photo exhibitions
and publications, photographer
Michael Zide relies on the image
control of a large-format camera and
the image perfection of Schneider
large-format lenses.

Check the photo captions in
the top pictorial magazines and you
will see one name repeated over and
over... Schneider. We have been in
the forefront in designing and manu-
facturing the finest optics for more
than seventy years. And we have
set the standard with our famous
Symmars, Super Angulons,
M-Componon macros, and versatile
Tele-Artons and Tele-Xenars.

See your dealer and ask about
the Schneider Lifetime Limited
Warranty. Schneider (Corporation of
America, 400 Crossways Park Drive
WixxJhury, NY 11797
(516) 496-8500.

Michael Zide: MtJrr/ui’s Vineyard
Lens: 150 mm Schneider Symmar

Now with a Lifetime Limited Warranty.

Schneider LARGE-FORMAT LENSES

More info? Circle 36

meveseanees oo NO Competition

CAPRI LIBRARY ALBUMS

Hand Grafted, Custom Bound
Top Grain Leather and Wood

Our competition is no competition. Compare: their prices are
higher and their delivery takes twice as long...or longer.

Here’s proof. A 24 picture top grain leather reversible library
album with silk moir£ lining is less than $70.. .including spraying

and imprinting. Multi-mounting slightly additional. ./
And we’ll deliver injust 2 weeks.
No studio labor. No inventory. No delay's. No V\'/:?NRELS?_S

risks...Capri guarantees satisfaction. Send now

for our catalog and price list...and see how much A;?\]lé'\éls
time and money we can save you. 19+57

GRAFLE)( ..when you demand

more than just another strobe.

GRAFLEX/SUBSEA CORPORATION 1
1030 West 15th Street Caprl Almrrs
Riviera Beach, Florida 33404 (305) 844-8937 CAPRI ALBUM CO. INC

368 East 148th Street/New York, N Y.

More info? Circle 37
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Before
Lester Bogen
put his name

on this tripod

‘« L
Lester Bogen

This 3040 tripod weighs 10
pounds and Lester Bogen weighs
160 pounds So, before adding
the 3040 to his line, he sat on it,
it was hisway of insuring it wasnt
just another weak-kneed light-
weight It's easy to carry, to ad-
just and to set up. Theresathree-
way pan/tilt head which wont
slip and three spirit levels Theres
even a geared, reversible 19 inch
center post for close-to-the-
ground shots And this tripod is
just one of a whole series of tri-
pods and dollies that carry the
Bogen name. For more informa-
tion, ask your dealer or send in
the coupon below.

Bogen Photo Corp. 100 So.van Brunt St
PO Box 448. Englewood, NJ 07631

Please send me more
information on Bogen Tripods

Name

Street

[0 1 - State Zip _

PRO&S3
\Y

More info? Circle 36
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book briefs

1983 Index to Kodak Information. Price:
$.25. Eastman Kodak Company. 49
pages. Order from Eastman Kodak Com-
pany, Department 454, 343 State Street,
Rochester, NY 14650.

Lists more than M

800 books, guides 1983
and pamphlets Ko- |r|1<dedx f(o
dak publishes to help Infooe s on

customers get the
best results from Ko-
dak photographic
products. Lists publi-
cations alphabetical-
ly by subject and product. Key explains
how to read the listing and learn the title
and date of most recent edition, and
price of publication.

The Photographer's Almanac. Price:
$15.50 for paperback/$24.95 for hard-
cover. By Peter Miller and Janet Nelson.
Little Brown and Company. 277 pages.
Order from Little Brown and Company,
34 Beacon Street, Boston, MA 02106.

A guide on how to sell yourself and
your work. Discusses dealing with gal-
leries, the best films, the best lenses, the
best cameras, traveling light, copyrights,
writing contracts, agents, and stock
houses. Advises on systems, choosing a
specialty, running a photography busi-
ness, how to sell photographs and for
how much. Talks about where to have
prints made, what camera to buy, and
where. Tells how' to interview with a pho-
tographic editor and how to make con-
nections with magazines likely to print
your photographs. Does not explain how
to make a better photograph. Advice is
based upon opinions and experiences of
professionals.

Scavullo Women. Price: $24.95. Bv

Francesco Scavullo. Harper and Row.

187 pages. Order from Harper and Row,

10 East 53rd Street New York 10022.
Demonstrates how

awoman can realize

her individual per-

sonal beauty, and

how Scavullo has

coached more than

titty women to make

themselves up for

his portrait sittings.

Contains more than 200 black-and-white

and color portraits with before and after

images of the models shown. Show”™ how

Scavullo accentuated the best features

and understated the others of some ot his

tamous models such as Elizabeth Taylor
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Brooke Shields, Princess Caroline ot
Monaco, Farrah Fawcett, Oriana Fallaci,
Donna Summer, and Lena Horne.

Images, Images, Images: The Third Edi-
tion. Price: $2.95. Eastman Kodak Com-
pany. Order from Eastman Kodak Com-
pany, Department 454, 343 State Street,
Rochester, NY 14650.
Explains why and
when to select multi-
image productions
for a presentation.
Tells how to plan,
produce, and pre-

X - X
\XXX x_-

. . hxges
sent effective multi- rmages
image, sound-slide
programs. Covers M a g € S

evaluation of the au-

dience and resources, and reviews basic
elements of multi-image production.
Shows how to organize and schedule a
program, how to write, record, and pho-
tograph program components. Sections
on rehearsing and presenting the pro-
gram followed by four extensive appen-
dices. Contains information on contem-
porary AY' equipment, including photo-
graphs and descriptions of many new
projectors, programmers, dissolve con-
trols and other units. Profiles Kris Karody.
head of Image Stream, a well-known Los
Angeles-based multi-image production
house. Karody explains some of his pro-
duction techniques, and his viewpoint on
style and content in modern multi-image
presentations.

The Large Format: A Handbook on the
Sinar System. Price: $30. By Carl Koch,
).). and C. Marches!. English translation
by L Andrew Mannheim. Sinar LTD
Schatthausen. 145 pages. Order from Si-
nar Bron. Incorporated, 23 Progress
Street. Edison, NJ 08820.

Demonstrates how
to work efficiently
with cameras on rails
and how to apply
this knowledge uni-
versally. Explains
when and why to
use a large format
camera, and discuss-
es lenses, shutters, accessories, move-
ments of the Sinar view camera profes-
sional exposure technique and practical
view camera operation. Replaces the
tourth revised edition of the handbook
and is available in English and German.
Will be available soon in French, Italian.
Spanish, and Japanese. ®



M IN ITL ITE 2 00

S Y ST E M

Portability, Durability, Versatility, Power
and A Surprisingly Affordable Price.

When you buy aM INILITE 200 System
you getsomething alotofotherstudio flash
ouftfits can’t give you.

You getaself-contained, electronic flash
systemfor the studio. And you alar geta
perfectflash ouftfit foron location shooting!
M INILITE 200is portable. MINILITE
200 works on ordinary household AC! cur-
rent, at it can goalmost anywhere. The
basic ouftfit - - three flash heads, three sil-
ver reflectors, sync cord and spare fuses —e
comes in an easy-to-carry case.

MINILITE 200islightweight The flash

and jars you give it.

M INILITE 200 Lsversatile. W ith a
whole range of accessories from sncxits to
umbrellas— 1ltotal— MINILITE cando
itall.. .in the studio and on location.

M INILITE 200 is powerful. Guide No.
164 full power (ASA 100) with Halogen
modeling lightand built in slave. Recycle
time: 2.8 seconds full power; 1.9 seconds
half.

M INILITE 200is surprisingly afford-
able. It's the most putable, durable, versa
tile, powerful system for the money. Com-

unit weighsonly 4.4 Ibs.; die basic outfit parable systems can cost hundreds more.

lessthan 26 Ibs.

M INILITE 200isdurable. (iemian-
engineered and built tough, every piece of
MINILITE equipmentcan take the bangs

Interested/ Wantademonstration/
Call 1-800-527-0608 (214/243-6767 in
Texas) for the nearest participating
dealer.

MulriNin* cxcluwvdy dtsfriKun.) in ihcUniietf State* In

MCDONALD PHOTO PRODUCTS, INC.

11211 Gemini Lane, Dallas. TX 75229

More Info? Circle 39

PRO
COLOR

will help
you make
additional
profits.

THE COPY &
RESTORATION
OF OLD
PHOTOS

Even if the photo-
graph is time worn,
cracked or has
pieces of the picture

Photo
Christmas
Cards . . .

Stylart Christmas album,

you'll generate revenue

in two ways—additional siftings
and a 40% commission on all photo

. missing, we can
non-photo Christmas cards you sell. restore it to its origi-
For more information, write to the address below. nal beauty.
To obtain a Christmas album immediately, enclose SPEEDY SERVICE
refundable $10.00 deposit. « Air brush, retouch and opaque  LOW PRICES

SUPERB CRAFTSMANSHIP!

PRO.cowonme

959 Yonkers Avenue
Yonkers, New York 10704
914/237-9000

« Restore black/white
or sepia tone

¢ Can transform them into
liSht or heavy oils

« Print sizes up to 20 x 24

SALES DISPLAY KITS

AND AD MATS AVAILABLE

(Nominal charge) VA

CALL OR WRITE S

You may also be interested in other Stylart aloums—

which include popular photo items: Wedding Invita-

tions, Business Stationery, Personalized Stationery,
and Graduation Announcements.

stylart;

1-800-635-8149
Dept. PPA, Number One. Stationery Place Rexburg, ldaho 83441

jsetoost peper

bOfOgOOGOO*

More into? Circle 41
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Meisel helps
you learn
from top pros.

Gary Bernstein, Frank Cricchio,
Bill Ellzey, Wayne Hill, Leon
Kennamer, Dixie Laval, Bill
Mclintosh, True Redd, Ozzie

Sweet, Rick & Reba Vanderpool,

Joe Zeltsman and Monte Zucker.

Meisel brings you the professional’s
advantage. Each kit contains some 40 slides
and a cassette tape of instruction.

The sooneryou start learning, the
sooneryou start earning. Order today!
Send the coupon or call toll-free.

PORTRAITS
« 2«tt«nanfc “CLASSIC PORTRAITURE." save $47 50
by ordering all » kits at just $249 50. or oc.der
individually:
“POSING THE MALE $49 50
“POSING THE FEMALE" $49 50
"LIGHTING $49 O
CHILDREN AND PROPS $40 50
WEDDINGS AND COUPLES $49 50
FAMILY GROUPS' $49 50

* Mdn»o*h* "CREATIVE FAMILY PORTRAITS"
$49 O
* Mi Intcwh* "SUCCESSFUL SENIOR PORTRAITS
$49 50
%(:&50* "LOW KEY. HIGH KEY PORTRAITS"

Kennamer* "OUTDOOR IPORTRAITS" $49 50

CAND1DS
Zucker* "CUSTOM CANDID WEDDINGS $49 50
Zucker* EXPANDING YOUR WEDDING SALES"
$64 95
COMMERCIAL
Bernstein* "COMMERCIAL PHOTOGRAPHY
FASHION AND GLAMOUR ~ $64 95
Redd* ILLUSTRATIVE STUDIO
PHOTOGRAPHY" $49 50
FREELANCING
Sweet* HOW | SOLD 17(H) MAGAZINE COVERS
$49 50
ElUey* MAKE MONEY FREELANCING $49 50
GENERAL
Laval* ADVANCED PRINT FINISHING $49 50
Laval* “BASIC PRINT FINISHING" $49 50
Hill* FOCUS ON SELLING" $49 50
Vanderpool* “INTRODUCTION TO
PHOTOSE RIGRAPHY" $49 50

Add 10% US or 25% foreign for postage
and handling. Add sales tax for TVxas
and Georgia.

Check MO VISA MasterCard
Number Expires-—-—-—-
Signature
Name
Address
C ity State Zip -

Prices subject to change without notice.
MEISEL 1983

Ororder by calling toll-free 1-800-527-5186.

except in TVxas 214-350-6666. Please

have your VISA. MasterCard or MEISEL

account number handy

MEISEL
PO. Box 222002

Publishing Dept.
Dallas. TX 75222

More info? Circle 42

viewpoint

BY M. LOUISE SCOTT

But is it art?

Most professional photographers seem to
have the recurring urge to create Art,
with a capital A. Those of us who have
not attended an art school are easily in-
timidated by a real artist. However, when
we go to an exhibition and see art dis-
played, we tend to be unimpressed.

I do not consider myself an artist and
probably never will. But early in my ca-
reer, | considered crossing over from
straight photography to art. | entered five
prints in a state photographer's associa-
tion exhibition. My scores were low,
which did not surprise me, since it was
my first attempt. | did request that the
judges critiqgue my work, but | was sur-
prised and bothered by their lack of stan-
dards. A major criticism was my use of
a light background. The reason? Dark
backgrounds were in vogue. With rules
like this, how can | be creative?

| keep entering this exhibition, and |
find | am always far out of agreement
with the judges. So |l ignore their results.
But when | judged a 4-H photography
contest, | discovered how difficult it is to
make rational and explainable choices
with standard photography rules.

Next. | entered an art exhibition spon-
sored by a local university and arts coun-
cil. The competition was open to various
art forms from a community of 10,000.
The lodges could be an art museum di-
rector or a former dean of fine arts, but
the same person never |udged the exhibi-
tion twice.

Two photographs were chosen out of
the five | entered. | could see after the
exhibition why they were considered bet-
ter than the others. They were of a new
or unusual interpretation of a particular
subject. One of my photographs show-
ed adistortion of the human figure seen
through water, and the other looked like
a farm drowning in a sea of wheat.

One of the rejected photographs was
my attempt to copy a fifteenth or six-
teenth century European portrait | had
seen in many museums. In fact, this pho-
tograph has been rejected several times
as art because it is a copy or imitation ot
something else. | find this hard to under-
stand. not knowing the tradition. Judges
seem to loathe anything copied, which
may be the main reason photography has
take so long to become an acceptable art
form. This form tends to be atoo accurate

thf professional photographer September t983

copy of reality. Art specialists are only be-
ginning to realize the diverse ways that
one object, person or place can be pho-
tographed by different individuals.

To be considered an artist, you must
avoid three types of subjects. Artists put
down these types of photographs. The
first is calendar art, which is any pretty
scene. Actually, it is very difficult to pho-
tograph these scenes correctly, but they
are so familiar they breed contempt.

Ditto with the second group—brightly-
colored, attention-getting poster art.
Commonly found in advertisements and
usually made by a few top-notch, ex-
tremely well-paid professionals, poster art
requires tremendous talent and hard
work but is seldom appreciated.

Portraits also get very short shrift from
artists except when the subjects are fa-
mous. The most renowned portraitists
seem to publish whole books of such
photographs. This makes me wonder if
they are successful because their subjects
are famous or vice versa.

To find out what subjects are left to be
acceptable art, | visit as many art photog-
raphy exhibitions as possible. | have at-
tended a number of these, and looking
back, | remember seeing innumerable
8' xIO” or smaller black-and-white prints
matted on huge mounts. The subjects
seemed to be mostly sunlit doorways of
abandoned houses and barns. To me.
they seem as trite as any category men-
tioned above. Granted, art students are
too poor to do 30"x40" color prints, but
when recognized artists continue to show
only black-and-white 8"x10"s, |feel the
art schools have failed to widen their ho-
rizons enough.

With this thought in mind, | contacted
the current dean of fine arts at our local
university and made an appointment
with him and his photography instructor.
The photography instructor said the ulti-
mate goal in art photography is for the
photographer to please himself. The dean
defined fine art: "The successful commu-
nication which reflects the communica-
tor. as well as the conventions of the me-
dium and the response of the viewer. The
conventions of the medium are colored
by its limitations."

He went on to say there are two stan-
dards for art. The first standard is techni-
cal, and the second is the personal inter-



Show yourcolors
onourcanvas. "

Ademco® canvas mounting
gives your finest portraits an un-
mistakable Rembrandttouch. It
takes just minutes to make any
photo take on added beauty.
And surefire profitability, (can-

pretation which makes it unique. His cri- vas-mounted, heat sealed pic-
teria in judging art photography: "Can | tures command several times
tell what this artist is trying to communi- the price of ordinary prints).
cate? Is he realizing that goal? How well? .

And how worthwhile is that goal?" The Ademco® heat sealing and
dean said, "We try to be dispassionate canvas mounting materials
and not accept pieces just because we are available exclusively
personally like them, but to use univer- through Saunders.

sal standards." Write for detalils.

| left this interview feeling that it is pos-
sible to understand the art photographer
if one tries. Obviously, the need to pre-

sent a subject in an altogether unique Saunders
way, while competing with millions of
other artists, leads to much of the art | G ro u p
find objectionable.

The requirement of communication is Ademco Division

: 67 Deep Rock Road
one we all have to meet. The difference Rochester. NY 14624

is that a commercial photographer must (716) 328-7800

usually communicate someone else's

message, especially in product advertis- More info? Circle 43

ing. We seldom have the joy of commu-

nicating our own message—or if we do, “IN HOUSE" C-41 & E-B

we can't expect to make money from it. FILM PROCESSING
This all made good sense until the next

day when | visited an art photography ex-

hibit at a well known art institute. At the

exhibit, about two-thirds of the photo-

graphs had a message | could read even

if 1didn't necessarily value it very highly.

The other third evidently spoke a lan-

guage | could not comprehend in any

way. I'm almost back where | started.
| found a quote from Charles Mingus,

ajazz musician, which seems to apply to

art as well as to music. He said, "Creativ-

ity is more than just being different. Any-

body can play weird: that's easy. What's

hard is to be as simple as Bach. Making

the simple complicated is commonplace. S e e s - - - - — C e e e —

Making the complicated simple, awe- If you're a commercial photographer:

ST i RETURN THIS COUPON

| (It could mean more business for you)

It will bring you information on how to earn the PP of A s coveted “Qualified
* Photo Studio” rating. And the big "Q” can mean more business for you-
| locally or nationally - in whatever type of general or specialized commercial |
| photography you do. Just fill in and send this coupon to: *
Dept. Q, Professional Photographers of America, Inc.
1090 Executive Way, Des Plaines, 11 60018

NAME

M Louise Scott, Vermillion, South Dakota, - STUDIO NAME - - —
owns and manage' Scotland Studio. She . STREET ADDRESS e e
has owned a photography studio since

1973 and is a member of South Dakota '

Professional Photographers Association L P-J
More info? Circle 45

CITY.STATE.ZIP
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LONG ROLL WITH RB-67
SAVES YOU MONEY

New Hawk 70mm backs with Identification unit
saves you time. I.D. edge prints to give extra
negatives. 70mm, split 70mm. 46mm and 35mm
magazines.

Regular prism finder fits too!
For full details write:

ZSWOEOKJ%.%III
rul
Lruwm M

WIRELESS TRIGGER FOR
ELECTRONIC FLASH
Fires flashes up to 150 feet away. < Small,
battery operated transmitter < Synch at any
normal sych. speeds with focal plane shutters,
or to 1/250th with leaf shutters.

No more long synchro cords!

MODEL
HR-75

|Battery Operated)

For data sheet write

fefctio VI3 a5p" @0

More into? Circle 46

RotaTrim:

It cuts circles around
every otherrotary
cutter.

These English-made cutters are
recognized as the world's finest.
RotaTrim outperforms and out-
lasts any other rotary. lIts fully
enclosed, tungsten steel hollow
ground cutting wheel is ultra safe
and self-sharpening. Double guide
bars make every cut—from 12" to
54"—perfect. At better photo
dealers everywhere or write for
brochure.

Call or writers toda

RotaPrim~ Division Saunders

67 Deep Rock Rd
Rochegter, N 14624 Grou P

More info? Circle 47

new products

albums & frames

PROOF BOOK
Taprell Loomis, Department N-101,
2160 Superior Avenue, Cleveland,
OH 44113

Taprells XL Proof Book holds 120 large
proof prints in 30 pages. It expands to
hold 150 prints. The album is available
in sizes that hold 3/2'x5'\ 4"x5", and
5"x5" prints. It has a larger capacity
comb binder and awider spine than the
regular Taprell books. It is available in
white and brown.

More info? Circle 48
audiovisual equipment

PORTABLE OVERHEAD PRO)ECTOR
Apollo Space Systems, Incorporated,
675 Station Road, New York 11713

LiteMate attache case overhead projec-

tor comes in a metal carrying case and

sets up in seconds. It has a movable. 90-

degree stage, and shows either vertical

or horizontal formats. It has a 250-watt
halogen lamp, weighs 13 pounds and
measures 15"x10%” x4'/2' when closed.

More into? Circle 49

camera/accessories

PHOTO TRIPPER

Dale Instruments Incorporated, P.O.

Box 5222, Arlington, VA 22205
Dale beam tripper device uses an infrared
transmitter, receiver, and sound detector
to trigger cameras faster than human re-
flexes can, to photograph precise mo-
ments. In its light mode, it emits a pulsed
beam of infrared, which bounces off are-
flector into a receiver. Interrupting the
beam triggers the camera or strobe. Au-
tomatic reset occurs after the subject
leaves the beam path.

S4 THi PROFESSIONAL PHOTOGRAPHER SEPTEMBER ’'983

In its sound mode, the unit activates
cameras or strobes by a built-in micro-
phone. Reset is continuous during sus-
tained noise. The unit plugs into any cam-
era or motor drive that accepts an elec-
tronic remote cord. It also plugs into any
electronic flash with a standard PC cord.
It has /4'x20 tripod mount, weighs 26
ounces, and measures 17"x5"x5".

More info? Circle 50
computers

STUDIO SOFTWARE

Abersoftware, 26 West Mission Street,

Santa Barbara, CA 93101
Aberfile software program for small- to
medium-size portrait studios gives instant
access and update to customer files. It
comes with an illustrated manual. Stan-
dard functions include automatic order
pricing, sales tax and total computing,
and direct ledger posting of orders or
payments. It prints invoices and order la-
bels, and keeps inventory. It also prints
receipts, deposits, and daily, weekly and
monthly reports, it runs on TRS-80 Model
Ill'and IBM PC computers and is available
for sale or lease.

More info? Circle 51

MODEM PROTECTION
Electronic Specialists, Incorporated,
171 South Main Street, P.O. Box 389,
Natick, MA 01760

Kleen Line Security Modem fits standard
four- and eight-pin telephone modular
connectors. It suppresses software alter-
ing telephone line spikes caused by light-
ing. spherics or phone office switch gear.
It uses two-stage semi-conductor and gas
discharge tube suppression and an iso-
lated ground to protect and isolate equip-
ment from damaging discharge current.

More info? Circle 52



lab/darkroom equipment

DARKROOM MAT

Ace Lite Step Company, 1516 South

Wabash Avenue, Chicago 60605
Koralite Darkroom Mat resists damage
from chemicals and is shock absorbent.
The standard mat is thick and there
is a /12" extra thick type available. Both
thicknesses are available in any length
and black, brown, terra cotta, green, gray
or white colors. Standard widths are 18",
24", 36" or 48".

More info? Circle 53

RAPID HEATER
Photomation West Company, P.O.
Box 26551, San Diego, CA 92126

One Shot heats a small volume of chem-
istry to desired temperature in seconds.
It has atwo to eight fluid ounce capacity.

More info? Circle 54

RAPID FILM DRYER
Argraph Corporation, 111 Asia Plaza,
Carlstadt, N) 07072
Kinderman rapid film dryer weighs 3/2
pounds and measures 9"x4"x5". It uses
110 AC current and does not apply heat.
Instead, a fan blows air across film while
it remains on reels. It dries film in 15 to
20 minutes—up to eight 35mm reels or
two 120 reels with an extension.

More info? Circle 55

MAT CUTTER
Hapi-Hal Industries, 543-J West
Betteravia Road, Santa Maria, CA
93455
Mat-A-Minit's blade is fixed in position to
allow the mat board to move and be cut.
It makes a beveled cut that creates the
mat opening, and it can cut any size

board with borders up to 8/2inches. The
cutter measures 21"x 16". An easily ad-
justable gauge on its back controls mat
border width. Two thumb screws lock
the gauge in place for any border width.

More info? Circle 56

“YOU LIGHT

AIR CURTAIN
Mars Air Doors, 114 Sheldon Street,
El Segundo, CA 90245
Mars Air Curtain filters and cleanses room
air and prevents dust and pollen from en-
tering. It fits inside and above a door

UP THEIR LIFE”

Magnificent Duratrans display transparencies and prints custom
printed from your color negative*. . . candid, portrait or commercial.

Price

Size

Addt'l| Same Nog.
$20.00 CALL ORWRITE
32.00 FOR OTHER SIZES

45.00

LET PRO COLOR LIGHT UP YOUR LIFE.
Send your negatives to: P R@

Can be used lor studio night light window displays

(We can supply light boxes up to 20 x 24
at wholesale prices, with your Duratrans
order only.)

If trom a slide add S5 tor an internegative

COLOR INC.

955 Yonkers Avenue

Yonkers, NY 10704
914 237-9000

More info? Circle 57

Professional
color analyzing...
amateur pricing!
Speedmaster

SM-400
color analyzer

print acceptance.
m Programming is simple, fast and
direct.
m Programming range of 12 f-stops.
m Accuracy & repeatability + 1.5cc.
m Solid state. Voltage regulated
m “No Hassle” one year warranty.

For fast sales & technical
information Call toll free
800-331-5904

ESE3C
N prdivutif%t@

mCushing Oklahoma 74023
918 225-1266 PS93

More info? Circle 58

ROLYN
CLUSTER
TURRET
PLUS
(b o D6 ENNARGR
EQUALS
5x7 PACKAGE PRINTER
Slide In Unit—
No Conversion
Get
1— 5x7
2- 3Vix5s
4 — 2/2x3%
From
35 Perforated Neg
35 mm Slides

Borders or Borderless

ROLYN OPTICS

738 Arrowgrand Circle
Covina, California 91724
(213) 915-5707, (213) 915-5717

More info? Circle 59
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Aristocrats of
School Photography

Complete Undergraduate Services

OFFER YOUR CUSTOMER THE ULTIMATE
IN SCHOOL PACKAGE PRINTS!

«3x5to 11x 14 FORMATS-
«COLOR COMPOSITES-
-B&W MEMORY BOOKS-

Our Many Years of Bnrinmom
Can Make tha Olffaranoa In
Your Finlahad Print*. Call or
Writa Ui Now to Raolava Your
W f Catalogue.

NEW! NEW! NEW'.t*
-Church Directories
-Color Groups

-Memory Mates
1IRE LSS

ALL-STATES RHOIO QO

2940 EAST 96lh STREET
CHICAGO. ILL 60617

(312)221-6694

More into? Circle 60

Light Sources
from Aristo

THE FINEST
DIFFUSION SOURCE EVER MADE
FOR PHOTO ENLARGING (COLD LIGHT))

For negatives from 35mm to 11 X 14

Fits Omega 0-2. 0-3, 0-5 8-5, B-8. B-22. Beseler
4x5. 23-C, Durst 57, 810, Saltzman and all other
popular enlargers.

« EVENNESS — covers entire negative area — no
hot spots. « NO HEAT —regardless ot length of
run or duration of exposures ¢ FAST - COOL -
actinic rays produce exceptional printing speed
* HIGHEST QUALITY — insured by transmission of
actinic light through all the negative densities at
the same rate of speed ¢ NO PRINT SPOTTING —
suppresses grain, dust, and negative defects
without loss of sharpness ¢ LONG LIFE AND
ECONOMY - lamps are rated for a minimum of
10,000 hours. Custom Units Built to Specification

Write for detailed information.

ARISTO GRID LAMP PRODUCTS, INC.

65 Harbor Road. PO Box 769
Pott Washington N Y 11050 (516) 944 3030

More info? Circle 62
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More info? Circle 61

Prophotos 1

Prepare yourself for those
difficult photography assignments
with the help of Prophotos 1 This
beautiful, sixty-four page, full-
color book of PP of A Loan
Collection prints features the
photographic skills and lighting
techniques from some of the best
commercial, portrait, and
industrial photographers in the
profession. These timeless
photographs and ideas can be
yours for $4.95 postpaid.

Please make check payable to

PPA Publications and Events. Inc
Dept. CN, 1090 Executive Way.
Des Plaines, IL 60018.

Name

Address

City

State ZIP__

More info? Circle 63

new products

opening and disperses an 18 inch thick
dust free sterile vertical laminair flow cur-
tain all the way to the floor.

More info? Circle 64

TEMPERING BOX
jobo Fototechnic, Incorporated, 416
West Huron Street, Ann Arbor, Ml
48103

TBE-2 Tempering Box provides accurate
and even temperature control of stock so-
lutions for color processing. It maintains
temperatures within 0.5 degrees centi-
grade. Its thermostat knob selects temper-
atures between 20 degrees and 45 de-
grees centigrade (68 to 113F). It has six
one-liter bottles and six 260ml graduates.
More info? Circle 65

PORTABLE LIGHTBOX

Stacor Corporation, 285 Emmet

Street, Newark, N) 07114
Stacorlite is 2'/2inches thick and weighs
17 pounds. It has an 18"x24" lighted area
in a box that measures less than 22"x26"
overall. Its full-width chrome handle dou-
bles as a ten degree tilt stand. It has four
20-watt bulbs, and an acrylic diffuser cov-
ering the entire surface. The surface is
completely flat, and switches are recess-
ed. It is available in brown, almond, red.
white, brick, and gold.

More info? Circle 66
lenses

MACRO ZOOM
Kiron Corporation, 730 East Kings Hill
Place, Carson, CA 90746
Kiron's 70-210mm f4 macro focusing
zoom lens uses Focustop to set 1to 35
different focusing distances between 16
feet and infinity. It has a non-rotating
front barrel: an eight blade iris; and con-
tinuous one-touch macro focusing to



one-tourth life size. Focustop has two
knurled rings—one for near focus and
one for far—at the base of the zoom/focus
collar. Each Focustop ring has a chrome
button which can lock into any of 35 de-
tents as the ring turns.

More info? Circle 70

500MM—800MM LENS
Soligor Division/AIC Photo Incorpo-
rated, 168 Clencove Road, Carle
Place, NY 11514
Soligor 500-800mm f/8-f/16 lens is 5.3
inches long and weighs 37 ounces. It has
a maximum barrel diameter of 3.8 inches
and uses 82mm filters. It is multi-coated
and focuses to as close as 13.1 feet from
subject. Its T-2 mount system has adapt-
ers that let it fit most 35mm single lens
reflex camera bodies. It has six elements

and five groups.
More info? Circle 71

ULTRA WIDEANCLE LENS
Spiratone, Incorporated, 135-06
Northern Boulevard, Flushing, NY
11354

Pluracoat 20mm f/2.8 lens covers more
than six times the angle of view of nor-
mal 50mm lens, and almost twice as
much as the conventional 28mm wide
angle lenses. Its depth of field at 1122 ex-
tends from 10 inches to infinity. At f/5.6,
everything from 2'/2feet to infinity is in
focus. Closest focus is eight inches and
requires only a quarter turn of the focus-
ing mount from the infinity setting. The
lens is two inches long, has nine elements
and seven groups, and uses 58mm acces-
sories. It has linear correction, and fits Ni-
kon, Canon, Minolta, Olympus, and Pen-
tax K cameras.

More info? Circle 72

SCHOOL LENS
Rolyn Optics Company, 738 Arrow-
grand Circle, Covina, CA 91724

Coronar 163mm f/4.7 school photogra-
phy lens has four elements with eight
coated surfaces, all air spaced. Symmet-
rical front and rear elements permit use
of conjugates as low as 1:1 and allow
adaptations for copying and enlarging.
The lens is color corrected and has an iris,
flange and click stops. ®

More info? Circle 73

Photo District News’

November 4-6, 1983, Sheraton Centre, New York, NY

If you are involved in , .. Advertising < lllustration
» Editorial = Fashion < Industrial/Corporate or Still-
Life Photography — PhotoExpo ’83 is for you!

GET THECOMPETITIVE EDGE! ATTEND...

 Professional Seminar/Workshop Program — more than 30 business/
technical sessions. « FREE Exhibit Hall — over 100 booths displaying
the latest equipment and services. « Conference Highlights — Wine
& Cheese Party » APA sponsored Studio Tours « SPAR Portfolio Reviews

Sponsored by New York Photo District News, a national publication for the
professional photographer,

Managed by Conference Management Corporation

For more information and to receive your HREE conference brochure,
call Karen at (203) 852-0500 or write: PhotoExpo 83 c/o Conference
Management Corporation, 17 Washington Street, Norwalk, CT 06854
NOw!

More info? Circle 67

more love letters
to a color
processor...

Before I bought my 40 SCA Processor | had been
using ... also the ... lused to have more trouble
with the net and keeping the print on the drum than
you would believe. When | received my new proc-
essor and tried'it. it was hard to believe I could
make a good print without any trouble. It made the
work a pleasure. Ireally loved it*1Jasaa’s Studio,
New Badford, Mass.

Dynacolor’$

MONEY-MAKING
PLAN

For Photographers

There is no greater money-making"
potential, without capital investment,
than marketing Dynacolor full color
post cards, catalog sheets and brochures

. and It will ideally "fit-in" with your
regular photography business!

¢ As an independent Dynacolor sales
representative, you are backed by a
national reputation for high quality
full color printing . and the tastes!
delivery in the industry!

I have been using the above unit (Model 40 SCA)
about 4 years. It’'s great! Ifanyone wants to see itin
the area have them contact me." Picture House,
Daytona Beach, Fla.

* Dynacolor provides you unequaled
selling help ,, ideas, suggestions,

“MODEL 40 SCA COLOR PROCESSOR” and selling *know-how!

*Complete daylight operation e Only Dynacolor provides you with
«Print and sheet film processing (4x5 to the needed technical information
30x40 ) about printing and the graphic arts

< Roll film capacity: Up to 20 120s or 17
35mm 36 exposures

eHandles any processing including
Cibachrome. EKT2 and black and white

* Price $950.00

you will know what you are talk-
ing aboutl

WRITE FOR DETAILS AND SALES KIT

dynacolor
M cpi nsolidated Photoaraptoc Industries. Inc grapthS, inc.®
2754 29m Terrace, L ttd ffd* Lakes FI 33311 Dept. PP M

,305' 486-6977

YOUR CENTER FOR DARKROOM
SUPPLIES AND ACCESSORIES

More info? Circle 68

1182N.W. 159*0 Drive
Miami, Florida 33169
Telephone 305/625-5388

More info? Circle 69 -
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something here you need

Attention advertisers: A monthly listing
here will give your products and services
national exposure at a cost tailored to the
smallest budget. For rates and more in-
formation, write to The Professional Pho-
tographer, Advertising Department, 1090

Executive Way, Des Plaines, IL 60018.
IBFP
PHOTO
SUPPLY!*.
k One Stop Shop For The Pro
rotith @ m

More into? Circle 74

SCHOOL DRAPES

Phone 213 467 8123

SEND S2.00 KOR BROCHURE
Hefunded With First Order

Maureen of Hollywood
1308 N Wilton
California 90028

Place

Hollywood,

More info? Circle 75

BACKGROUNDS

These beautiful handtrafted backgrounds an* the
finest available foi the professional photographer
Send lor free catalogue to

O rPheus Artes
PHOtSorAPHIC BtCKOBOUNDJ

P.O. Box 148~ Dept. C
Gardena, CA 90249
(213)324-0514

More info? Circle 76

FAST ... PROFESSIONAL

CUTS BORDERLESS WALLETS
3 at a time from 9-up units. 4 at a time from
8 ups, from sheets or rolls up to 11" wide
Custom made for your units. Large and small

lab tested for over 8 years Tough, dur-
able a one-time purchase Easy to use
as a trimming board Wrue for details

RUECKL PHOTO
PRODUCTS

2233 Sunnse Dr
Appleton Wi 54915
(414 '8

More info*> Circle 77
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Hdessad
findga
raiad raes

Video analyzed proofs. 2 day in-lab
time. Quantity discounts. School
and team packages, memory mates,
complete Holson album line. Great
prices on Kodak film. Ask about our
trial proofing offer.

305/ 631-6047

Bl GUSHIPPBLVD.  ROCKLEDGE, FL 3295

More info? Circle 78

SLIP INTO
SOMETHING
COMFORTABLE

Like the quality photomounts and wedding
albums manufactured and distributed from
PENN PHOTOMOUNTS' NEW FACILITIES
They'll put the accent on your photographs.

See tor yourself Send tor our NEW. FREE
1983 catalog You'll get the picture. Write to

PENN PHOTOMOUNTS. CONCORD &
TRYENS RD.. ASTON. PA 19014

OR CALL
215-459-8303

NfrotofY iounts

More info? Circle 79

PUBLICITY
PRINTS

lithographed On Heavy Gloss Stock

BLACK & WHITE 8xI0’s
500 - $55.00 1000 - $80.00

SEND 8.10 PHOTO - CHECK OR M O
SAMPLES ON REQUEST

-Jfta PICTURES

f1\ 186" F Florida St
v/ Springfield. MO 65803
(4]7) 869 9433 or 869-3456

More info? Circle 80

More info? Circle 81

FREE

Free color brochure
showing the finest painted
backgrounds, motorized
roller units and other items
Includes the new trend-
setting pastel backgrounds
that have the whole industry
excited

Write or call for brochure
Photographic Products
Dept. PP

13535 Crenshaw Bivd
Hawthorne. CA 90250
(213) 973-8488

More info? Circle 82

MEMORY MATES

Available from both 35mm and 120 negs
No extra charge for film processing
Minimum 10 negatives

Free selection of best group negative
Folders available upon request

Folder imprinting available

PLAN 1 PLAN 2

ONLY ONLY
5x7dgap S1® 1 5x7dgap  ses
2 3x5dnmd
Sxsdird 2-\Walts of irdd
PLAN 3 ONLY PLAN 4 ONLY
gap 5 8xDdgap B
Walets of ind

SEND FOR PRICE LIST AND MAILERS

5216 N Keystone Ave
PO Box 20612
Indianapolis IN 46220
1-317-251-9568

More info? Circle 83

* DIMENSION «HOLSON « CAMILLE ‘|:|
* TOPFLIGHT « TAP * GOLDRITER PENS

ALBUMS « PROOF BOOKS « MOUNTS*.

SHIPPED
SAME DAY!

VISA. MASTERCARD or C.O.D. !

For FREE
\C/\/;(;Iésale m erit B Professional j
Wri 9 Album, inc.l Photographersj
rite or o " Since 1956
Phone
7239 Canby « P.O Box 1471 . Reseda. CA91335
213 342-6700 .

More info9 Circle 84



Put a little MAGIC
in your lighting ...

rotating camera
and
flash brackets

Model No J 645
JONES BRACKETS #1 Choice of the Pro

The Jones rotating bracket illustrated allows vertical or horizontal
pictures with one motion of the wrist, and the light stays over the
lens axis. Models to fit 35mm’'s. Bromca ETR and Mamiya 645
(w/speed grip add $4.35 tor long camera screw)

Only $69.95
Jones Photo Equipment
10816 Burbank Blvd . North Hollywood. CA 91601 = 213/766-7189

More info? Circle 85

JeM &M -A xA
COPY & RESTORATION
B&W and DIRECT COLOR « PROBLEM NEGS.

m s (PINEO + NEGS COMBINED « AIRBRUSH . OILS - <ANVAS Eti
237 W Miami Ave. - PO Box 575. Venice. Florida 33595
Phone 813/488-1424 (9)

Pricing Guide/Estimates on request C C\

More info? Circle 86

More info? Circle 87

SCHOOL PACKAGES

We
use
1st 8x10
UNIT s-1 20
EACH ADD'L
8x10 UNIT 55
EXAMPLE: 1-8x10 $1.20
1-5x7, 4 Wat. 55
2-372x5 and 55
8 Mini-Wal. $2.30

Available from 70 & 46mm unprocessed film ONLY
INCLUDES Packaging, Film Proc Shipping
o » Min 50 Packages
17 Expires 10/31/83

COLOR LAB.

TOTAL PROFESSIONAL FINISHING SERVICE
836 Great Southwest Pkwy. S.W., Atlanta. Ga. 30336

More info? Circle 88

A Profit'}

Maker...

saves
many
hours!

Adams
RETOUCHING MACHINE
Ask any Adams user. Then multiply
the number of hours saved by the
hourly rate you pay!
(it n;'ght exceed the cost of the machine in the first
year)

$495.00 Fos pemer

Wtite for free literature on the Adams Retouching
Machine, and other accessory items

Adams Retouching Machine Co.
1036 W. 8th Avenue + Denver. Colorado 80204
S 303 534 6789

More info? Circle 89

More info? Circle 90

FOR
PROFESSIONAL PHOTOGRAPHERS ONLY!

12

8x10 Professional Prints
in Album
Just

$24.90

Additional Services Available
Senior & Elementary School Packages « Little League
& Prom Packages » Color class composites « Copy &
Restoration *« Custom Montages & Composites * Cus

tom and Machine Portraits & Candids a H|
Send for Complete Price
Lists and Information ™

KELLY COLOR

Box 576 Dept. PP
Morganton, N C 28655

More info? Circle 93

STUDIO POSING STEPS

r»

BAK STUDIO has available studio posing steps for pos
mg children men bodes groups and for use in com
mercial work in the studio o« on location The steps are
in a set ot three and fit into each other for easy carry
mg or storage Steps are 7 6° arid 4 high walnut
finish Price per set $35(X) * $3 00 pkg A hdlg
BAK STUDIO INC . 24721 via San Fernando. Mia
sion Viejo. CA 92692

More Info? Circle 94

NO ADJUSTMENTS « COMPACT
EASY FOCUSING + NOEYE STRAIN
6 POPULAR SIZES
BUDGET PRICED
Special Sizes on Request
Send for Free Literature
A.J.GANZ CO.. INC

RECHARGEABLE
ELECTRONIC
FLASH BATTERIES

Quality nickel cadmium battery pack*
for most professional electronic flash
guns Competitive prices and nation
wide distributor network for Quick ser
vice write for catalog prices

N"COMPUTERIZEN
YOUR CUSTOMER FILES ALEXATIDE

FO R Box 1645

Mason City IA 50401

More info? Circle 91

*INSTANT access to account status More info7 Circle 95

and customer history
*AUTOMATIC pricing of Orders
and posting to ledger
*PRINT Daily. Weekly, Monthly
& Yearly REPORTS
*CHART CHANGING TRENDS by
analyzing Sitting type and Sales
*TARGET your Preferred Customers
for Special Promotions etc
*MAILING Lists & or Labels
"EASY TO USE completely Menu
Driven STUDIO FILING AND
REPORT PROGRAMS

For information call (805)569-1877

As ERSo FT

26 West Mission St. Santa Barbara,Ca. 93101
More info? Circle 92 More info'7 Circle 96
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SERVING THE

PROFESSIONAL WITH
QUALITY FOR OVER
THIRTY YEARS
saint joseph mich.49085

More info? Circle 97

Call today for rates on full-
page. four-color and black-
and-white ads.

Professional High Efficiency

Battery Packs
. Adaptableylo any 6 volt * stobe

« 300 Manual Flashes
Pro Pack 1* SQ495 I i ;

* 3to 4 Second Recycle
* Up to 2000 Recharges
* no memor
lo<ft »0H SFOtw Unit " Plus $3 00 Shipping
Includes charger and Vivitar 283 283 3700 4600 Adaptor

For Custom Adaptor send us you' 6 volt strobe and we *
return < within 2 working days include additional $20 00
lor Custom Adaptor 9 vou and 12 volt packs also available

+ Matter Card and Can-'wd Crwe»*
Pierce s Photography
335 Mam St . Laurel. Md 20707
(301)953-0313

More Info? Circle 98

More info? Circle 99

When writing advertisers,

tell them you saw

their product in

The Professional Photographer.

Lightboxes!

Backlight yoUr color display transparencies
for unmatched visual impact Top quality if
iurmnators in many sLres and finishes.
Ptease request our brochure

DS4IPhoM«chbw.

2Q19 Pontius Avenue. Los Angeles. CA 90025
<21314753289

More info? Circle 100
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SouU’
computer programs
for professional photographers

photo

Phoio Soft IBM Personal Computer software pro-
graming inexpensively designed for professional pho-
tographers by professional photographers Brochures
and distributorships—write Studio 11 photography.
215 S Knoblock, Stillwater. OK 74074 (405) 372-8581

More info? Circle 101

................................... 5022235151 { |
0 0 Q UPPER! P

COPY & RESTORATION
AWARD WINNING ARTIST i
CUSTOM & PACKAGE PRINTING ,
863 East Main - Frankfort, KY 40601

More info? Circle 102

s&§EY'S

| sc.mcvpA« 50 ££'£*,bu.m
photo 4uppl,e' ,ovs. p>""el

dtapf' polve ,d $I 00 lor corn
forms, etc S'nd,,’,u,deS1.00

19m

o 56

More info? Circle 103

Quality of light
and your mind are the media.
There are no limits.

CHIMERA

Makers of lighting software for the photographer

PO. Box PP. Silver Plume. CO 80476
(303)623-3761
Whte for catalog

More info? Circle 104

h h SENIOR PORTRAITS
Sell Better From Pro Phoro
« Each Negative Video

H Analyzed
™  -dH e Qualify Perouching
.  Portrait Aperture Cards
'« Conracr Proofing 653
Per Poor

70MM -46M -<120-220 Poalls - Min. 10 )
1st Unit 1-8x10 200 Request Price List

2nd Unit . SL 75 for additional services
Additional Units ~ SL30 ¢ \0 ciECK WITH
ORDER

Orders less than $35 00

Vericolor Il - Kodacolor ~ add S2 50 postage
New Vericolor Il packing and handling
. Toll Fra# 1800 237 6429
l(l) 213-219 South Tylar Ava
P.O. Drawer BH
Lakeland. Florida 33802

More info? Circle 105

FILE IT. ..MAIL IT...
DELIVER IT... In an

APEC ENVELOPE!

All sizes PHOTOMAILERS « KRAFT * GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
900 Broadway, New York 10003

More info? Circle 106

INCREASE SETTINGS PER DAY

INSTA-JUST POSITIONING STOOL

AND POSING TABLES

ADJUST UP USING PRESSURIZED GAS

DOWN WITH WEIGHT OF SUBJECT

1 & FOOT OPERATION SAVES THE POSE

801 723-8860
M7 WIST FOttfST MICH AM CITY. UTAH MM3

More info? Circle 107

IMAGE BLENDER

Digital programmer and
dissolve control
Worldwide signal standard
Manual or tape recorded full
function programs

« Variable dissolve each scene
Call (312) 879-0020 or write

RMF PRODUCTS, INC.
PO BOX 413 « BATAVIA IL 60510

More info? Circle 108

Model 2500

uown oners in# complete iap
line of photo packaging at
wholesale prices Prompt
shipments Use MasterCard Visa
or American Express

CROWN PRODUCTS

2164 Superior Avenue

Cleveland, OH 44114
216 781 6000

*5.00

More info? Circle 109



WHO TURNS BROOKS
GRADS INTO PROFESSIONAL

PHOTOGRAPHERS?
« Pennzoil « HughesToolCompany ‘ Calumet
Photographic. Inc. * Hallmark Cards * The Upjohn
Company * General Dynamics * NCR Corporation
Hundreds of businesses around the world have
turned Brooks graduates into successful photo-
raphers. Imagine what aB.A. or M S. degree
rom America’'s foremost college of Photo-
graphic Art & Science will do for your future
Write today for free 80 page color catalog
BROOKS INSTITUTE  Dept. Pr2-0983
2190 Alston Rd., Santa Barbara, CA 93108

More info? Circle 110

PHOTO CONTEST
$1,000 PRIZE

All photographers welcome. SI.000 Grand
Prize, $6,000 total, 205 winners. Black/white
or color photos. AH subjects. Details free!
CONTEST K-3 Box 1170,Capitola.CA 95010

More info? Circle 111

STUDIO MINI-LIGHT TABLE

Shoot professional product shots
anywhere with the Studio Mini-Light
Table. It is a light weight, easy to
assemble, light table perfect for the
small studio or on location shooting
Send $250 & allow 3 weeks for shipping
Bryan Pitre Photo Products
P.O. Box 9144 Huntsville, AL 35812-0144
Send for free brochure.

More into? Circle 112

NOW AVAILABLE
WINONA 1984
COURSE
INFORMATION

*New Facilities—now located in

M+ Prospect. IL

*Expanded teaching schedule

*No increase in tuition since 1982

"3 day seminars now available along with
existing week long courses

'Special discounts on advance
registration and multiple courses

For details contact
WINONA

14ttlk* TKWM saHOO
Of mort«to'*i rnotobMfm

1090 Executive Way
Des Piames. IL 60018
(312) 299-8161

More info? Circle 113

classified

An classifications 90c per word (includes two words bo'd
face caps) minimum $20 00 Additional bold face caps
$1 45 per word Box number and handling charge. $6 40
per ad

Closing date for new advertising, corrections or can-
cellation orders, 25th of the second month preceding
issue date. Remittance must be received with order.

Mail ads with remittance to PPA Publications and Events.
Inc . Classified Ad Dept . 1090 Executive Way. Des Plaines.
IL 60018

Replies to ads with box numbers should be addressed as
follows Box __clo The Professional
Photographer. 1090 Executive Way Des Plaines. IL 60018

BACKGROUNDS

FRONT PROJECTION...COMPLETE FOR S1495
Including 3M7615 8'x8' screen. World's best
selling system includes everything you need to
increase your business Immediately. Plus life-
time toll-tree service and consultation. For
FREE COLOR BROCHURE call collect (312)
299-6320 or write to: Herb Laney. ELECTRONIC
FLASH BACKGROUNDS, 535 Jon Lane. Des
Plaines, IL 60016.

HAND PAINTED BACKGROUNDS on heavy siz
ed canvas (also window shades). 25 styles, 30
sizes Send $1 for pictures, complete catalpg. re
fund cpupon Also seamless paper, school drapes,
mailing cases, posing stools, poly bags, combs, etc
Pierce Co . 9801 Nicollet Ave , Minneapolis. MN
55420 Buy direcl—save difference

Classified advertising in The Professional Photog
rapher gels results Pul your message here for on-
ly pennies per contact

THE DENNY Mfg Co . Inc .world s largest manu
facturer of background materials and accessories
presents its all-new color catalog Send for com-
plete information on painted, lithographic and pho-
tographic backgrounds Also tor complete line ot
support systems manual and motorized The Den-
ny Mfg Co Inc .PO Box 7200. Mobile. AL 36607
(205) 457-2388

BUSINESS OPPORTUNITIES

ATTENTION: SCHOOL PHOTOGRAPHERS.
SPREAD? NET? PROFIT? What do you call it?Our
men call it GREAT $2 is a low figure S3 and up is
common How about your processing plant support9
If you would like to step up to finer things Alston has
it all Money-making multiple choice ' Pick-a-Pack

programs with Retrospect (double-image photog

raphy) All school services, exceptional quality and
delivery Sales, marketing, advertising, audio-visual

seminars, sales meeting and equipment guidance
provided Exclusive independent territories and fi
nancmg available to those who qualify Join a win
nmg team Write or call Ray Cournoyer Alston
School Photography. Inc 64 Brunswick Ave

Edison NJ 088*7. (201) 246-5000 for appointment
or information (All inquiries confidential)

INCREASE PROFITS 10-25 percent Proven meth
od Complete details $9 95 postpaid Worldwide
Associates. POB 755A Metuchen NJ 08840

EQUIPMENT FOR SALE

SLR CAMERZ with pose, number identifier and
46mm back. $1.900 SLR Camerz with 46mm back,
no ID, $1,650 Camerz 70mm mag . split 70mm
mag , 46mm mag and 35mm mag , $175 each
Camerz background 35 projector with power pack
and screen $900 Piccadilly. 275 S Logan St . Den
ver CO 80209 (303) 777 0448

PACKAGE PRINTER UN I with Mf
2lensdecks. 111'x14 18 xIO 26 x7 43 x
5 8wallets 9wallets. 1-8 xIQ i 5 x7 14 x
5 3wallets Film sizes 70mm 10 exposure 120
12 exposure 120 15 exposure 120 Like new
$28,500 Jim Brown. (216) 491 9292

Prospective customers read classified ads

POOR MAN'S

111 x14 18 x10 25 x7,43 x5 9wallets
wall mount. 70mm $3,300 Excellent condition
Jim (213)869 6518

LITHOCHROME BEAM SPLITTER KITS. Make
colorful slides from black & White or color originals
Add titles, textures, and tints Free literature Prac
tical Products Co 7820F Concord Hills Ln , Cm
cinnati OH 45243, (513) 891 1471

CALL TOLL FREE
CPI CORP
(800) 325 1358
ASK FOR JAY SCHWARTZ

SAVE MONEY ON NEW EQUIPMENT

Photogenic Photo Control

Norman Nord

Speedotron Davis & Sanford Tnpods
Beattie Denny Backgrounds

Arkay OER Passport Camera

MOST PRODUCTS IN STOCK
READY FOR IMMEDIATE DELIVERY

NEW UNITS LIST sale SAVE

Norman A200B $ 51900 44700 7200
Norman A202-U $ 47900 40700 7200
Norman AP500M  $i.12500 966 00 169 00
Photogenic AKO1

Portamaster $ 47409 40200 7209

Photogenic AA77  s1 398 00 1,189 00 209 00
Photogenic AA78  i' 558 00 1.324 00 234 00

QUALITY USED EQUIPMENT

PHOTOGENIC
Flashmaster AAO1 Power Supply $ 37500
AAi 7 Umbrella LigMhead $ 15000
Versatron AG20 Power Supply $ 39500
Versatron AG30 Lighthead $ 17500
PHOTO CONTROL
Camerz Classic Camera System w.
Split 70mm Magazine $ 995 00
Split 70mm Magazine $ 20000
BEATTIE COLEMAN
Special ST6 School Camera
£ Santa Camera w/35mrri
Magazine $ 27500
D56 Split 70mm Maga/me $ 19500
C56 35mm Magazine $ 17500

USED EQUIPMENT CARRIES A ONE YEAR WAR
RANTY DELIVERY SUBJECT TO AVAILABILITY
FOR MORE INFORMATION CONTACT

CPI Corporation Attn Jay Schwartz 1706
Washington Ave St Louis MO 63103. (800)
325 1358 (314) 231-2733
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classified

IMAGON PORTRAIT LENSES FOR RB 67s. Im
agons 200mm in stock with adapter and custom ac-
cessories One minute interchange with Mamiya
180mm lens Call or write Walter Barnes. 700 West
34th St Austin, TX 78705. (512) 459-8439

SEND FOR YOUR FREE 1983 camera and lighting
equipment catalog Complete with illustrations and
> iig CAMERA ART EQUIPMENT DIVISION.
Bo* 100, Lewiston, MN 55952 Call (800) 533 8030
toll free Minnesota residents call (507) 523-2101

Classified ads get results Order yours now'

FINISHING

70mm. 120 and 220 Vencolor Il film processing
and proofing Two day in plant service Complete
senior finishing, custom portrait, and candid and
commercial finishing service Wallets through

Camera Art Professional Finishing Divi
sion. Box 100. Lewiston. MN 55952 (507)523 2101
604 Price Ave Redwood City. CA 94063. (415)
367 8320. 12221 Riverwood Dr Burnsville MN
55337. (612) 890 2200

SCHOOL FINISHING: A complete line of school
finishing for school photographers You can now
include a 10 x13 enlargement in your color pack
ets for Kthru 11 We carry a complete line of school
cameras Composites and Annualettes are avail
able for elementary and junior high Write for free

italog ALL-STATES PHOTO CO.. 2940 E 96th
Street Chicago. IL 60617 (312) 221 6694

PROFESSIONAL FINISHING Proms teams
store promotions, family groups and church direc
tones from split 70mm. 46mm. 35mm unperforated
ALL STATES PHOTO COMPANY. 2940 E 96th
St Chicago IL 60617 (312)2216694

SPORTS & SCHOOL PHOTOGRAPHERS

TRADER Tradmg Cards only $3 85 per dozen, ful
ly assembled, including your name on back to pro
NO EXTRA CHARGE FOR
FILM DEVELOPING! Fully assemoied MEMORY
MATES only $1.50 includes 5 x7 group and
3 x5 individual IN MOUNT individually packag
ed for protection and distribution ready Full color
groups starting at onl> 48c per 5" x7”.8 x10 on
ty98c 11 x14" only $1 83 Optional superimposing
on groups eliminates use of old fashioned menu
SCHOOL PACKAGE unit pricesl
For example 2-8 xiO 15 x7' 23 x5 22 *3
8 billfolds an tor $36i Add 10"x14" for only
$1.81 tides film developing, con .
aging and free reorder form' Great prices also on
composites, photo S B cards double images but
tons and other umaue products Ail this plus profit
abie sales and marketing assistance from ASH-
TON PHOTO where you receive low prices on
SCHOOL and SPORTS PROCESSING, and n,gh pri
onty or QUALITY andSERVICE Ca today for free
1 (800) 547 9165.

WEDDING PHOTOGRAPHERS —GET GREAT
COLOR PROOFS anoincreased sales Ou OVER
night PROOF SERVICE established the stan
dards by which professional photographers judge
For quality with fas? turnaround—from wallets to
40x60 CALL NATIONAL COLOR LABORATO-
RIES. INC . = .Vest First Avenue. Roselle NJ
07203 (20U 241-1010

GET SUPER SENIOR FINISHING BY MEISEL
Superior quality at competitive prices' 8 "x10" units
only $3 10 with dust spotting, texturing, spraying,
diffusion and burned-m corners at no extra charge
Profit-making 50-wallet special $7 15 Send for the
Meisel School Packet and we'll include a free trial
offer, valued at $21 60 We think you'll like what you
see and want to provide your seniors with prestige
portraits from Meisel Write Meisel, Dept SD-2. Box
222149. Dallas. TX 75222.

SCHOOL PICTURE PROCESSING: Complete ser
vice available including 8"x10", 5 "X7 "or 3%"x5"
format packages from split 70mm or 46mm and
35mm film Proms, Deluxe Memory Mates. Class
room Group Pictures, and Hand Lettered Compo-
sites. Elementary and Junior High Memory Books
and Church Directories. Fast service and higher
quality Camera Art. Box 100. Lewiston. MN 55952.
(507) 523-2101

FURNITURE, PROPS

SEND FOR free catalog of environmental props
We have stumps rocks fences, etc Also chair
backs and now a complete line of Victorian fur-
niture and stackstoois Write or can The Denny Mfg
Co Inc .PO Box 7200 Mobile AL 36607. (205)
457-2388

Need something? You need a classified ad

HELP WANTED

AN OPPORTUNITY FOR YOU?
Experienced people needed for openings in super
vision, management, and sales We are a great
company to consider for your career Many bene
fits, including stock ownership Quick recognition
of your ability Call or write President

NATIONAL COLOR LABORATORIES
306 West First Avenue Roselle NJ 07203
(201) 241-1010

Expanding PHILADELPHIA STUDIO nas immedi

ate opportunity for photographer experienced in
weddings and portraits Excellent earnings, bene

fits and secure future Call or write LINDELLE STU-
DIOS. 8039 Old York Road. Elkins Park. PA 19117

(215) 635 2400

INSTRUCTION

RETOUCHING. Qualify now »' P-ofessional Re
touching Complete practical course Readily
mastered at home Request Iree brochure Art ol
Retouching, Hamilton Studios. Box 39-NR Clay-
mont DE '9703

PROFESSIONAL OIL COLORING—Easily learn
ed and done at home Good income Write for free
booklet. Magic ol Photo Coloring. Hamilton Stu
dios Box 39 N Claymont. DE 19703

VERONICA CASS—NATIONAL SCHOOL OF
RETOUCHING. INC. Write us today aDout our one
week courses Negative and Print Retouching Res
(oration. Transparency Retouching, and more P O
Box 5070. Hudson. FL 33567, (813) 863-2738

mom two Masters PORTRAIT PHOTOGRA-
PHY cole'and black and white printing and print
finishing Six days for $300(includes -oomi and $50
rtor supplies) Limit six per class Baton Rouge. LA
Sept 5'0 and Seot '9-24 1504)383-8224

LEARN ART AND PHOTOGRAPHY-Career pro
grams in commercial art. interior design and pho
tograpny Accredited member o' NATTS approved
lor Veterans Training, financial aid available Fo'
information call or write Antonelli Institute OF Art
and Photography 29'0 Jolly Road PO Box 570
Plymouth Meeting, PA 19462. (215) 275-3040. or
124 East Seventh Street. Cincinnati OH 45202
(5'3) 241-4338
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LAB SERVICES

PACKAGE PRINTING: fund raising, store promo
tions, churches, schools, family groups, proms,
classroom groups, sportmates. photo charms.
10" x13". 11"x14 ", 8"x10" and 5 X7 " packages
available from 46mm. %70mm-120-220 VPS Il film
Four day in plant service—complete professional
department for weddings and proofing service
Send for complete price list ACADEMY PRODUC-
TIONS, PO Box 30877. Charlotte. NC 28230; (704)
333-9057

THE NEW ENGLAND TRADITIONS OF SER-
VICE AND QUALITY. Senior/portrait packages
candids. deluxe proofing. Custom prints up to 30"x
40 VOLUME PRICING. NEW ENGLAND COL-
OR LAB, INC.. 86 Sanderson Ave . P.0 Box 669.
Lynn. MA 01903: (617) 598-4400

UNDERCLASS PHOTOS 70d per 8 x10 unit,
from 35mm unperforated and 46mm long roll VP S
For more information, contact Computer Color Lab.
Inc . 3597 Lee Road. Cleveland. OH 44120; (216)
491-9292

WEDDING CANDIDS—Hand enlarged and color
matched to your sample print. $V65/8"xi0" Av
erage four day turnaround Long run commercial

C prints as low as 85<t/8 x10 Send check or
money order and sample color print to Sunshine
Photo. Inc . Dept P. PO. Box 2130. Lenoir. NC
28645-2130: (704) 758-9310

COMPOSITES: ‘raternities, sororities police, fire
dept bands, etc Your choice of 15 lettering styles.
8 board colors. 5 colors for lettering Maximum size
40 "x50" plus 11"x14" prints Write or call for sam-
ples and prices M&A. 132 No Beltime Hwy Mo
bile. AL 36607; (205) 479-6555

SCHOOL PHOTOGRAPHERS are you looking for
a lab that understands your problems? We have 30
years experience in school photography and know
the problems you face We offer complete school
finishing services 5"x7 and 8 x10" packages
from 35mm unperforated. VPS. Seiect-A-Pack. con-
tact rolls. 1 D cards, class groups and double im-
age photography We. also, have custom finished
senior packages from 70mm Call or write Bald-
win’s School Picture Service. 1850 S Stewart
Springfield. MO 65804. (417) 883-2332

LAB/STUDIO SUPPLIES

RUBBER STAMP CATALOG. INSTANT DRYING
RC PAPER INK. 40z .$5 30 GOLD STAMPING
MACHINES, $121 95 BUSINESS CARDS. MAS-
TERCARD-VISA. (800) 851-4945 Jackson s
Brownsville Rd P309 Mt Vernon. IL 62864

KODAK VERICOLOR Il Retouching Dyes—The
VC Shadow Dyes with Shadow Purple—perfect for
today's new film' Available through VC PHOTO-
GRAPHIC ART SUPPLIES 3779 New Jersey
Ave Hudson FL 33567 (813) 863-7476

Wa*: more imoact? Move up to adisplay ad Write
for rates

POLY BAGS for pnnts-negatives. 100 assorted
four sizes Si2 postpaid—CWO only (ten sizes
stocked) Send $1 for color pictures of backgrounds
and current catalog—$1 coupon included Pierce
Co .9801Nicollet Ave Minneapolis. MN 55420 It's
worth it'

PHOTO CHEMISTRY AT MANUFACTURER S
PRICES! E6. C-4i EP2 B&W chemistry—eauiv

Kodak Aisc PHOTO-FLO $10aga or
Ship anywhere Ca CHEMICAL PROCESS (212)
564-6559 todayl

OVERSTOCKS. SURPLUS chemicals paper *
ters. film Quarterly mailings Bargains galore $2
for year of mailings Pro-Am Photo Supply Box
3429 York PA 17402



RETOUCHING SUPPLIES: We have the largest
most complete stock ol all retouching materials for
photographers Print-negative-airbrush. Immediate
shipping. Send for descriptive list. Ke.n-Kraft Co.,
2640 Crestmoor, P1083, San Bruno, CA 94066:
(415) 873-0584.

ATTENTION WEDDING PHOTOGRAPHERS.
HUGE DISCOUNTS on entire line of CAMILLE
wedding albums. For free catalog and price list call
or write: Sunshine Photo. PO Box 2130. Lenoir. NC
28645-2130: (704) 758-9310.

MISCELLANEOUS

STATUETTES MADE using your photographs (pa
per dolls made of wood). Send full length 8"x10"
and $7 Statuettes. Box 8B. Nebraska City. NE
68410

HONG KONG/BANGKOK/SINGAPORE Tour &
Photo Conference VII by Professional Photogra-
phers of San Francisco. October 21-November 6
1983 16 days. 14 nights $1,595 includes 747 air
fare, hotel, transfers, baggage Qualified tax de
ductibie Details. Natalie Rokusek. 14 Bayhill Cen-
ter San Bruno. CA 94066. (415) 871-1474

SUBMIT ARTICLE ideas to The Professional Pho
lographer. Published article will earn merits toward
PP of A degree Send for Information for Contribu
tors form which explains editorial requirements
Dept CN. 1090 Executive Way. Des Plaines. IL
60018

OIL PORTRAITS

OIL PORTRAITS Brush and light oils Also com
piete copy and restoration service Price list sent
on request Irene's Color Service. 41 Edgewood
Ave . Walpole. MA 02081. (617) 668-4767

MASTERPIECE hand painted heavy oil portraits
for the very professional photographer LIFETIME
GUARANTEE! Art Services. 5027 Gretna Green
Houston. TX 77084. (713) 463-1887

PUBLICATIONS

VCNSR RETOUCHER S GUILD—A magazine of
updated information and techniques so valuable to
retouchers/artists in art departments, photography
studios, or free lancers. For more information write
P O Box 5070. Hudson. FL 33567: (813) 863-2738

QUANTITY PRINTS

QUANTITY PRINTS available from nationally
known custom photo lab. 8 x10' color as low as
Si 02 each and 8 xiO black and white as low as
31lc each Write for directory of services Berry &
Homer. PO Box 1319. Philadelphia. PA 19105
(215) 563-0888

COPY NEGATIVES &QUANTITY PRINTS since
1935 Highest quality hand made negs Custom
controlled RC contact prints: 4 "x5 ", 5 "x7 .8"x10’

with \  margin First 100 8' x10 B/W cost $39 90

Additional prints only 26¢ each 8 xiO" color low
as $1 20 each (custom quality, not machine) We
offer complete B/W & color darkroom services in-
cluding custom type Renlargements & RUSH SER-
VICE Serving northern New Jersey, and all mail
orders welcome Photographers and agencies de-
pend on us for their critical work and deadlines

Write or call for info and price directory: Biggs Pho-
tography. 427 Bloomfield Ave . Montclair, NJ
07042. (201) 744-1457

RESTORATIONS

LIFE LIKE RESTORATIONS, Air brush, brush oils
or a combinalion Transoarent oils, cuslom black
and white lab service Two to three weeks service
Free estimates Betty Royse. Cr Photog Sp Pho
tog Royse Graphic Color Service PO Box 85
Shelby. OH 44875

HEIRLOOM RESTORATION. Custom copies, light
and heavy oils Write for restoration brochure: Ber-
ry & Homer. 1210 Race St.. P.O Box 1319. Phila
delphia, PA 19105: (215) 563-0888

THE FINEST COPY AND RESTORATION SER-
VICE IN THE COUNTRY. Servicing studios, de
partment stores and camera shops. Light and
heavy oils. 35 years in business Volume pricing
NEW ENGLAND COLOR LAB, INC. 86 Sander
son Ave , PO Box 669. Lynn, MA 01903: (617)
598-4400

RETOUCHING

VC RETOUCHING/ART SERVICES—a division ol
VERONICA CASS, INC. Dye retouching on nega
lives and prints (B&W and color), print corrections
and enhancement, copy and restoration. Work
estimated upon request. For more information
write: P.O Box 5282. Hudson, FL 33567; (813)
862-5327

PHILADELPHIA HOME OF CHAMPIONS. 5
BLUE RIBBONS IN NATIONAL. Where else could
you find a service that will give you the quality you
want at the price you want all in 3 daysl Quantity
accounts by reservation only Photographic Art As

sociates, Donna Bedrick. (215) 352-5941

BEST AVAILABLE custom art services lor prints
or negatives. Retouching, light and heavy oils, hee
hand oils or acrylics on sfretched canvas, airbrush,
complete restoration service AWARD WINNING
WEST COAST ARTISTS. Price lists on req

THE FINISHING TOUCH by PAT. 248 West Aca
cia St . Stockton. CA 95203. (209) 464-0370

SALES AIDS

POLYURETHANE PLAQUES AND FRAMES on
a contract or per order basis Any style, any size
Call or write Denny Manufacturing Co . Inc . PO
Box 7200. Dept PA Mobile. AL 36607. (205)
457-2388

BOXES—Portrait presentation —BOXES. Finest
quality at wholesale prices. 4 x5'. 5"x5", 5"x7",
8x10" 11"x14", '6 x20 .20 x24 Purchase in
small quantites 4 x5 ,5 xS hold 125 proofs
Send $1 tor free sample Aufenger Studios, 223 W
York St . Norfolk. VA 23510

RUBBER STAMP CATALOG. INSTANT DRYING
RC PAPER INK. 4 0z $5 30 GOLD STAMPING
MACHINES, $121 95 BUSINESS CARDS. MAS-
TERCARD-VISA. Jackson s. Brownsville Rd .
P308. Mt Vernon, IL 62864; (800) 851-4945

PICTURE FRAMES WHOLESALE—Forty distinct
styles Send $3 for full color brochure Will be ac
credited as S5 with first order FINE ART TRUST,
PO Box 435. North Hollywood, CA 91603

For only pennies per contact, you can reach peo
pie who want and need what you have to sell Ad
vertise in the classified section

WEDDING ALBUMS, PHOTOMOUNTS.
PLAQUES and FRAMES. Same day shipment to
studio, wedding and portrait photographers Name
brands— Holson, Topflight. Camille, Pro-Craft
Yankee McDonald, Sureguard, and Style Mark
FREE 90-page wholesale catalog Master Charge/
Visa ALBUMS. INC., Dept PRO-C Box 30312
Cleveland, OH 44130 FOUR Locations Cleveland
Atlanta-Dallas-Reno TOLL-FREE ORDERING 1
(800) 662-1000.

INCREASE YOUR SALES without added employ
ees or inventory Get everything you need point of
purchase counter displays take-one brochures
wall posters and more with one REPLICA-COPY
AND RESTORATION SALES PROGRAM. Call Of
write Gunnar Hansson. NATIONAL COLOR
LABS, INC., DEPT. RCS. 306 WEST FIRST AVE,,
ROSELLE, NJ 07203; (201) 241-1010.

SCHOOL PHOTOGRAPHERS—NEW LONG
ROLL CAMERA AND LIGHTING EQUIPMENT.
Get the latest info and best deal on Nord cameras.
Photo Control camera. SLR. Photogenic lights and
Davis and Sanford tripods CALL NATIONAL
COLOR LABS., INC.. 306 WEST FIRST AVE.,
ROSELLE, NJ 07203. ASK FOR VINCE GALLO.
(201) 241-1010.

PLEX-E-GLASS WALNUT WOOD PLAQUES.
Beautiful, inexpensive, with twelve goldleaf mat de-
signs Free brochure Exclusive territories available
for experienced sales reps Colortone Plague Com
pany 3612 Centerview Avenue. Wantagh NY
11793. (516) 221-8945

SITUATION WANTED

HAWKEYE TECH GRADUATES available June 15
and September 16. 1983 Professionally oriented
graduates in portrait, commercial and industrial
photography Write Photography Dept Hawkeye
Institute of Technology Bo* 8015. Waterloo, IA
50704 Of call (319) 296 2320

YOUNG ENERGETIC :

in portrait studio Experience includes seniors
families and one year of photographing children
Monte Zucker seminars Prefer midwest or Chicago
area Reply Box J726. c/lo The Professional
Photographer

STUDIO FOR SALE

COLORADO —! m

$200,000 + Prime downtown location, separate
lab and residence Quality not quantity operation
Assume liabilities plus $30,000 cash Owner will
help transition Call (303) 356 5665

SUBURBAN CHICAGO tudio Portrait wedding
and some commercial Good man-wife business
12 years under current owner- excellent reputa
tion 82 gross $126,000 Price very reasonable Re
ply Box H624 c/o The Professional Photographer

NEBRASKA HOME/STUDIO combination Por
traits weddings and senior contracts All files, neg
atives and equipment plus darkroom setup Excel
lent net profit Established 10 years owner relocat
ing Excellent opportunity for husband/wife team
Reply Box J727 cl/o The Professional Photogra
pher

MINNESOTA
only studio serving large suburban area 20K down
all equip incl (612) 292-8703

SALEM. OREGON v tudio near state cap
not and parks Established 1958 Property and all
equipment $150,000 $75,000 down low interest
Mr B Studio, 1243 Manon St Salem OR 97301

PHOTO STUDIO. Prime north suburban Chicago
location Commercial weddings portraits and fm
ishmg Very profitable, excellent expansion poten
tiat RW Bloom & Associates (312) 367 8722

PRESTIGE PORTRAIT busmev tor ale "O
schools Color and B&W lab equipment and mven
tory 30 yr negative file (great for reorders) Two
Masters retiring Baton Rouge LA (504*344 7387

SOUTHERN CALIFORNIA coast between Santa
Momca and Santa Barbara Photography studio for
sale Owner deceased after 20 years m business
in Oxnard Full price $25,000 includes all equip
men: Must sell (805) 984-5511 or (805) 644 6152

STUDIO WANTED

CHICAGO SUBURBS—CPP. f din por-
traits weddings and management wishes to pur-
chase or work with option to buy. established qual-
ity studio Reply Box J725. c/o The Professional
Photographer
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membership report

JuLY i;'3/TOTAI FOR YEAR 1488 The following applica
lions for PP of A membership were received during the
month This list is published for all members in accordance
with PP of A bylaws rules on membership If no objection
is received within ten days of the publication, the member-
ship of these individuals will automatically be accepted
Sponsor names appear in italics

ALABAMA 1 (13)

Evans Billy C Bessemer, (A-C). Phil Graf
ARIZONA 1(13)

Eoree James S Phoenm <SSi

ARKANSAS 1(14)

Jackson Richard F Wynne (COL) Jimmy DeVore
CALIFORNIA 14 1134)

Choppe Gary R Canyon Country (A-P)

Darling Florence E Auburn (AAi

Graves Glenn t San Francisco. (AS)

Jones J Donald. Graton. (AS), Fred S English
lamnm Joseph Newhali (A P)

Me/a Marciso R Los Angeles (A P)

Mtcklas Stephen j San Bernardino (A-l)

Poller Glenn A Redondo Beach (A-P)
Romamm. Sandra Bakersfield (AA) Russell i Jennings
Schmei/ler James W Salmas (A P)

Schlir/. Karl 3 Beverly Hills. (A-C)

Sonnabaum Stan i Ei Cajon iA P)

Statham David E Auburn, (A Pi

Wenttmg T Dirk Concord iA Pi TredS English
( ONNECTICUT 4 d

'‘Uida Lisa G New Haven (A P)

Kelley F Burnette Milford (A P) Michael R Gutnck
Scott' John j Junior Bristol (A-P)

Young Dennis E Southbury (A-P)

DISTRIC 1 OF COLUMBIA 1(6)

Davis Percy Washington (A-P)

FLORIDA 9 (39)

Baird Michael T Boynton Beach (A-C)

Bass, Claude W Orange Park (A-C)

Cialiena Helen Orlando (A-l)

Johnson Samuel Fort Myers iA-P)

Laudicma John G Miami (A-C), Richard W Turner
O Bnen Jack Cape Coral. (A-C)

Pearce John p Fort Lauderdale (A-C)

Fotter Charlest Tampa (AQ

Stretcher Jack Mipamar (A P)

GEORGIA 1(?5)

Howard John. Decatur. (A-P)

ILLINOIS 4 (81)

Mamn Paul W Riveiside (AS)

Muicahy. Richard A Beecher (AS)

Oak June L Taylor Ridge (AS)

Vincent George P Junior Ncythb'ook (A li
INDIANA 3 ii'8)

Barnes James W Fort Wayne (AS)

Bayiy Randy Rer”sseiaer (A P)

E/en Harold R Coatesviile (A P). Joseph A Bouierse
IOWA i (28)

Gtandon Jeffrey A Sigourney i.AM1

KANSAS 2 (13)

Embry Crandell C Ovenand Park (A-P)
Longhofer David R Manon (A P)

KENTUCKY 1(7)

kiEscrut; Chafes J Louisville, (A-C) Samuei C

LOUISIANA i (20)
Bullock, jimmie L Baton Rouge (AS)
MARYLAND 10(261
Alfred Robed W Baltimore IAA)
Appier Ronaio H Semo' Eilicott City (A-P)
Bonney Richard A Baltimore iAAi Roper iy Aitrec
Bore.os John W Rockville. (AS)
Formica Francis A Junior Arnold (A-P)
Howes Edward W Baltimore (AA) Roper KW Arnold
imre* Paul Baltimore (AA) Roden w Alfred
Leber. Chartes C Uppe: MaribOfO (A Pi
Mdienburg John t Baitmio-e (AA) RcCen » 4 --e0
Snyder Paul C Senior Baltimore (A-n RoPe'i W
Alfred
MASSACHUSETTS 2 (22)
Freftag Lisa V Orange i$M)
Gaughenbaugh Raymond M SheibOrne Fans <SM)
MICHIGAN 4 (68)
Alien Robert N Oak Park (AS)
Armstrong Jace W Barrie Creek tAn
Lantz john L Saginaw (A-P) John W Grunw
pfundt Herbert J Auburn (AS)
MINNESOTA 4 i39)

M M
Coleman W Kenneth S: Paul ;FMi
Faust Christopher C Minneapolis iSSi
Ne sen William A St Paul (A-)
MISSOURI 2 <37
Case Aibeda a Brighton (SS> heien k vaney
Creve Coeur Came'a’ Si Louis (SUSD
MONTANA -
Daniey M-, haelK Kansas City (AS)
Haoeiia Bruce E Great fa'is ia'p:

Rivard Richard M Miles City. (A-P)

Rodnguez Irene Cook, Hamilton (A-P)
Schiamp, Keith R . Helena. (AA), John T Holler
NEW HAMPSHIRE 1(1)

Teal, George E . Concord, (A-P)

NEW JERSEY 2 (42)

Bacon, Patricia F Somerset. (SS). Sieve Goodman
Doughty Clarence E . Mays Landing. (A-P)

NEW YORK 1 (73)

Fritzke Howard W Junior. Lockport. (AS). Jerry
Cordova

NORTH CAROLINA i 135)

Ward William Hunt Burlington (AA) Thomas E Hall
Junior

NORTH DAKOTA 1(2)

Sampson, Gregory A Northwood (A-P). Duane R
Johnson

OHIO 4 (74)

Bowen Norman A . Fremont. (AS)

Cool Robert L Liberty Center (AS)

Perry Ronnie W Germantown (SM)
Scnneidner Jack C Marysville. (A-P)
OKLAHOMA 1 (37)

Thomas John B Stillwater (EDUC)
PENNSYLVANIA 4 (68)

Denrnng. Charles E . North Huntington (A-P)
Gerber Nancy Glen Mils (AC)

Huddle Edwm Paul. Lancaster (A-P) Richard J
Harwich

Scaranc Dominic E Junior Fiourtown (A-P)
RHODE ISLAND i (10)

Taylor Donald P, Lincoln. (A-P)

SOUTH CAROLINA 1(12)

King Hollis E (Eddie) Junior Florence (A-C)
TENNESSEE 6 (27)

Miller William E . Oak Ridge (AS). Terry | Marlar
Powers. C Michael. Jackson (A-P)

Rhudy Lmnie H . Johnson City (A-C). John Hudson
Junior

Rice Ernest IV, Dyersburg (A-P)

Richard Douglas Goodiettsviiie (A-C)

Wilson William Paw Knoxville (A-l)

TEXAS 9 (201)

Berry. James Houston (SMi

Denison Jim Brownfield (A-P)

Gomez Luz Corpus Chnsti (A PI

lewis. Ernest SJsbee (A-P) M David Mayer
McCain. Eugene L Alvin (A-P)

Owens Eddie Piamview (AS)

Parker Charles, Garland. (AS)

Sandling Robert K Houston iA-P)

Westerman Dan W Houston. (AS)

UTAH 1(12)

Perdue Norman R Sandy (AA) Dale P Hansen
VIRGINIA 2 (18)

Hatler Charles Richmond. (A-C) Paul J Cogan
Isaacs Moihe B Alexandria. (A Pi

WISCONSIN 4 (22)

Arthur Robert G Sheboygan Fans. iAS)

B'ey James Aigcma (A-P) Chiton L Harmann
Sarnies Norman C Madison. (A-P) Deoo'an K A'Jsey
Tanner Gilbert L Eau Daire. (A-C)

ALBERTA 1 (6)

LutCher Larry D Caigary (INT)

BRITISH COLUMBIA i"i7)

Chan Robert Gm-Chung, Vancouver jiNT) fvange
Apostohdes

ONTARIO 5 (18!

Ganagher Bob W Windsor tiNT)

HO Pedro W Toronto -INT)

K rrgston Mary Anne Kingston jAA)

MacAuiay. Jack E Kitchener <NT)

Sparks JacQueime Kingston (AA’

QUEBEC 1(4)

Sa > Abed Eihamic Montreal (SMi
AUSTRALIA CAP TERRITORY 1(1)

Fan.? Graeme Wniiam. Brisbane Queemang JNT)
NEW ZEALAND 1 (2)

Lindberg W Hamilton (INT)

TASMANIA ¢ ie«i

Mno> Richard C Launieston uNh

VICTORIA 2 (31

Lough-.dge Arthur Moo-rabc>n (j\Ti

li you have conservative values, you can-
not govern trom Washington. You can
govern only by going to the nation at
large. Washington is a conspiracy to take
away the money and freedom of the cit-
izens of this country.—Rep. \ev\t Ging-
rich (R-GA)
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ABC Pictures

Abersoftware

Adams Retouching Machine Co.
Albums, Inc.

Alexander Mfg, Co.

All States Photo Co.
American Printing & Envelope
Aristo Grid Lamp Products
Associated Photographers, Inc.
Bak Studio, Inc.

Bogen Photo Corp

Brooks Institute

B s Color Lab

Burrell Colour, Inc.

Callen Photo Mount Corp
Cameo Color, Inc.

Capri Albums, Inc

Chimera

Consolidated Photographic Imports
Crown Products

Deecolor

DSA/Phototech Inc.
Dynacolor Graphics

Eastman Kodak Co

ESECO

Fast Photo, Inc.

Filmcraft Color Lab

5P Photographic Processing
AJ Ganz

Graflex/Subsea Corp
Hallmark Color Labs

Victor Hasselblad, Inc
Insta-Just Seating

Jones Photo Equipment

Kelly Color

Lindahl Specialties Inc.
Lippert Color Lab & Art Services
Lucht Engineering. Inc.
Maureen ol Hollywood
McDonald Photo Products
Meisel Photochrome

Merit Album, Inc

Michel Mtg Co

Minolta Corp.

National Color Labs

New England Color Lab. Inc
Nikon. Inc

North American Photo Inc
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Pro Lab

Pro Photo. Inc

Ricn Color Systems

RMF Products
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Rolyn Optics

Rueckl Photo Products
The Saunders Group
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The Senior Lab, Inc

Studio Il Photography
Stylari

Tekno. Inc

Venetian Arts
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World Photo Society
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COLOR FILM
n C . 35mm: 12, 20,
1700 WEST DIVERSEY PARKWAY / CHICAGO. ILLINOIS 60614 24 & 36
PHONE: (312) 525*5460 exposures $1.20
THECNEOEXIFATQO OB 120: 8, 10 &
Your business, like ours, revolves around people. You have custom- 12 exposures... 1.50
ers to please and deadlines to meet. Cameo recognizes your 220 16. 20 &
problems and wants to help. That’s why we offeryou complete color ) !
services under one roof. You get the best possible prints from your color negatives at the 24 exposures... 2.50
best price. Each proof print is individually color corrected, printed for deep color and ASA 400 Film -
spotted. You and your customers deserve the Cameo Extra Touch. 35mm 1.20
ASA 400 Film -
REORDERS & ENLARGEMENTS 120:- 8. 10 & 12
FROM COLOR NEGATIVES OR COLOR SLIDES ’
exposures........ 1.50

2R, 3S or 3R from negatives...........

2R, 3S or 3R from slidesS..ccceeeeereeerennnn.
4 x5 (Not available from slides)
5x5 or5x7
8 x 10, 7 x 10 or 8 x 8
11 x 14, 10 x 14 or 11 x 11

CUSTOM PRINTING

PROOFING (AT THE
TIME OF PROCESSING)

PROM PACKAGE 1- 6*71 FROM NEGATIVES or SLIDES Duplicate
Conditions: 20 Exposures and 1st Print Print m m
on same emulsion film, 4 Wallets 547 grsmaller ...$ 5.00 ... $ 3.75
exposed under identical ~ faronly  gyq9 6.50 490 4 X5 s $ .45
conditions. Attime of pro- $1.15% 11 X14 .. 10.00 750 5 X5 i 50
cessing only. . 16x 20 15.00 12.00 5 X T oo 60
2(5x7)and 4 W allets........ $1.40* 18.00 13.00 8 x 10, 10 x 10 Color
2 (5x7) and 8 W allets........ 1.65* 22.00 15.00 Contact Sheet.. 4.C
*Film processing included. 36.00 26.00

69.00 45.00

SLIDE

DEVELOPING* 35mm
Kodak Ektachrome

8 x 10 PACKAGE PRINTING

FOR SENIOR PORTRAITS. Lach 8x10 |

(10 Negatives Minimum) Unit 35mm COLOR SLIDE

towas C

Write for exact details! $1.25 MOUNTED DUPLICATES! m each (E-6 Process only)
1-5 dups of ea. from 1-39 orig........... $ .36 ea.
1-5dupsofea. from 40 or more orig. . ., .30 ea.
6-11 dups of ea. from 10 or more orig. .22 ea. a r $2.00
12 - 24 dups of ea. from 5 or more orig. .20 ea.
25 - 99 dups of ea. from 3 or more orig. .16 ea.
5 x 7 PACKAGE PRINTING 100 - 249 dups of ea. from 1 or more orig. .12 ea. 36 EXP. $3 20
[as LOW AS| (For Undergraduates - 250 - 499 dups of ea. from 1 or more orig. .10 ea. ROLL .
400 Teams - Dances) 500 - 999 dups of ea. from 1 or more orig. .08 ea.
PER PRINT  Write for exact details! 1000 or more dups of ea. from 1orig...... .07 ea. ‘Mounts are dated and
numbered.
I SPECIAL QUANTITY PRINTS from YOLR COCR NEFCAIMGS (RAQACR IS
3R 5 x 7 8 x 10 11 x 14 16 x 20 20 x 24 PROFIT
Quantity . 50 19C ei. 65C ei. 1.25 ea 2.175 aa 6.00 81 8.75 ei EXTENDERS
frameach | 100 18C ea. 60C gi. 1.20 88. 2.50 8i. 5.60 81 8.00 sa WE HAVE A WIDE
Negative 1 250 170 ei. 50C 88. 1.00 81. 2.25 si 5.55 81 7.75 ta. RANGE OF SPECIAL
a Slide f soo 16C 8i. 40C ei. BOC ei. 2.00 ei. 5.50 8l. 7.50 aa SERVICES AND PRO-
’ 1000 15C ei. 35C ei. 80C gg. 1.85 ei. 5.00 ei. 6.00 88. DUCTS TO HELP YOU
MAKE ADDITIONAL
SALES. CALL FOR
CREDIT DETAILS.
Inorder to avoid C.O0.D. charges, please send sufficient money with your order.
Overpayment will be returned in the form ofa credit check to be applied towards
your next order. All orders over S5.00 will be returned via U.P.S. prepaid. Where
another means of shipping isrequired, please include additional funds to cover
all shipping charges. Please include S1.00 handling for all orders under S5.00.
GENERAL POLICY We use

Ail of Cameo's services are geared to the professional photographer's needs
We maintain strict quality control over all our work ..regardless of size or
type of order This high standard of quality control allows us to take care of
your individual needs printing what you want, the way you want itdone

PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

More info0O Circle 114

Kodak paper...
fora good look.



Kodak introduces a film

THAT MAKES A BIG THING
OUT OF A LITTLE SMILE.

The improved
sharpness of new
Kodak Vericolor Il
professional film
means bigger, more
beautiful prints and,
therefore, bigger
profit potential. This
image is taken from
just one half-inch of a
VPS Il 120 negative.
Yet even at this 15X
enlargement (the
equivalent of a

30 x 40-inch print!
you can appreciate
the finer grain, truer
color, and excellent
flesh tones. You'll also
enjoy advances that
are less apparent.
Like higher film
speed. Wider
exposure latitude.
And up to 10times
longer storage life
for negatives.



