


Rush Job!

We make haste slowly.

If a |Ob is rush, we won t take less lime to do it we Il heaven and earth to keep our word.
go into over time instead Come what may, we Il never take Many photographers refer to this attitude as "The
quality out of a pb to meet a deadline National Touch Professionally they won't settle for less
But even with this stern code, the NCL record of per- why should you9
formance stands pretty high We make haste slowly. But when For full information, write for our free price list catalog,

we promise to deliver whether »ush job. or regular we move technical bulletins, and postpaid mailing envelopes.

Because you are part of every picture you take... send it to National

NATIONAL COLOR LABORATORIES'

National Color Laboratories. Inc.. 306 West First Avenue, Roselle, New Jersey 07203  (201) 241-1010

m *F
We use
KexJok pap«f...
fora good look.



Proswho are the happiest

with their Nikon F3s
dontalways use them.

The F3 isthe ultimate Nikon. Its the latest
in a line of professional cameras thatls made
the Nikon system the choice of more pros
than all other 35mm SLR systems
combined.

But as happy as most professional photog-
raphers are with their F3s, they still depend
on other cameras—the Nikon FM2, the
Nikon FM and the Nikon FF. Because each
one offers something different.

The new FM2 is the worldk fastest 35mm
SLR. It has a 1/4000 sec. shutter speed and
a 1/200 sec. flash sync speed. So for the first
time, a photographer can capture incredibly
fast action in constant light. And use elec-
tronic fill flash in bright ambient light with-
out fear-of ghosts.

The compact I'M is a less expensive way
to get a totally manual Nikon with a proven
record of reliability. Its the camera a lot of
photographers started with and one they
always keep with them.

()f course, many pros who sh(x)t with the
F3 want a second camera with both auto-
matic and manual modes. For them, the
ideal choice isthe FE. Itk durable, light-
weight, and always ready for action.

So although none of these cameras can
replace the F3, remember this. Its not the
only Nikon worthy of a pro.

Nikon

We take tIx worlds
greatest pictures:"

Ifyou hve photography, dim t miss Nikons *"The Photographer's
Eyecm SPN Cable TV. Check local listings.
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POWER YOU CAN USE

Balcar's new A5000 watt second
flash is about the same size as the
popular Balcar A2400. You get an
extra f/stop, perfect when you need
that extra light. The A5000 is so
compact that it goes on location
with ease.

Using several A5000s instead of one
big box makes your lighting more
flexible. Either group them into a big
light bank, or light them separately.
You have more punch for locations,
and excellent reliability.

The Balcar A5000 can travel. It is bi-
voltage, works on 50/60 cycles, and
can be used on normal mains. There
is also a slow charge switch for
motor generators at 8 amps.

BALCARCONTROL

You can have all the control of a
Balcar. This means spotlights,
special effects, and the broad line-
up of Balcar accessories. Use either
two normal 102U flash heads, or the
Bi-tube flash head on the A5000.
Here are a few of its features:

1. Total variation of light power —

no need to shift lights. Just dial
in the exact f/stop you need.

2. Ratio switch for individual
outlets

3. Built-in photo eye with on/off
switch.

4. Charges in 5.9 seconds to 5000
on normal line current (3 seconds
at 2400). Slow charge switch.

5. Individual on/off switch each
flash head. No need to unplug to
change power. Variable model
lamp control.

6. Balcar double voltage stabiliza-
tion, internal fan cooling, and
100% ready light with audible
relay.

Typical exposures:
Here are typical f/stops for one unit
into a soft white, 1 meter umbrella,
100 film speed at 10 feet:

A1200 16 2/3

A2400 22 2/3

A5000 32 2/3 (bi-tube head)
For larger areas, the wider R65
reflector yields f/64 1/3. Balcar has
narrower reflectors for longer
throws. The A5000 flash is ideal in
reducing the amount of equipment
you need to carry. It weighs only 29
pounds.

5) NEW A5000 FLASH UNIT
nl FOR EXTRA POWER

A5000

A2400 29 Ibs.

28 Ibs.

BIG LIGHT FROM LUCIFERO

A new series of light boxes, from giant
to small, accept up to 20,000 watts of
power. Super light weight, mount on
booms or ceiling hang, portable and
reasonable in price. These are reflex
type boxes for even light of maximum
output. Available for quartz too.

FREE CATALOG

NEW! 4-color Balcar Catalog. It's
here. The new how-to-do-it manual
from Balcar. Complete with all the
Balcar Accessories. Send for it to-
day.

221 W. Erie St., Chicago, IL 60610 (312) 787-8922

Tekno Technical Centers
« 15 East 30th St.. 4th Floor. N.Y., N Y. 10016 (212) 889-5080
« 2060 Peachtree Industrial Ct.. Chamblee GA 30341 (404) 455-6846
« 1507 N Gordon St.. Hollywood. CA 90028 (213) 464-9234

FREE! Please send me NEW 4-COLOR BALCAR LIGHTING MANUAL.

NAME
ADDRESS

CITY

.state ZIP
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president’s message

by Kermit Buntrock
Cr Photog

Onward with the new generation

The most important task of this generation is to bring up a better one. That may
be aworn cliche, but we must believe it if we are to make tomorrow better than
today. And we must work at the task, in our homes, communities, and profession.

We may be succeeding. In a national survey of 22,000 above-average high
school students, high achievers indicated they believe in the values that made
our country great. Seventy-five percent said they were members of an organized
religion. Most believe their futures are too important to jeopardize by "taking
chanc es on ruining their lives." Eighty-eight percent said they thought their educa-
tion was good If these young people truly represent their generation, then we
indeed lace a bright future in professional photography.

Now, how can those of us hardened by the Great Depression and World War
Il best help these young people? We must stand by what we believe. By word
and deed we must show them what is important to us: integrity, dedication to
exc ellenc e, and a constant willingness to make that extra effort.

In the opening chapter of McGraw Hill's The Photographer's Business Hand-
hook, | suggest five goals for young people to consider:

1) Develop an inner peace. Recognize a power greater than your own, and
do your best in every situation

21 Earn the respect and trust of your customers. Offer a quality product and
thoughtful service.

il Become a leader. Rise through your ability and dedication, not by taking
political advantage.

4) Win the respect ot your peers. Display personal integrity and generously
share your knowledge and experience with others.

51 Develop fiscal responsibility. Keep your wants less than your needs. Subor-
dinate personal pleasures to the importance ol paying bills on time.

Take it from one who has been in the trenches. The buying public responds
favorably to these \irturev Il PP ot A is to ac hieve its great potential, it must have*
quality leader-— unselfish, sincere, and dedicated coming up through the ranks.

lames 11 Bums chairman ot the board \rmstrong World Industrie's, Incorpo-
rated, and 1081 chairman ot the board National Association of Manufacturers,
concurs He writes: 1lhe best opportunity lor improving a company'’s pertor-
manc ¢ loi an assoc lationN is to get better return on its employees’ brainpower.
Aou do that with leadership. |eudership is educ ation. inspiration, listening, and
talking >ou don’t lead groups vou lead individuals. A good leader finds ways
to motivate his followers.

It you help people realize that they can make a difference, then they start
doing wh.it s necessarv to make the difference. Where do outstanding people
conn' from? | hey are the ones willing to pay a little higher price. The above average
performance of ac hievers is the result of above-average concentration of effort,
dedication ot resources, and willingness to pay the price of accomplishment. The
inner compulsion to convert dreams into realities is a fundamental element in
the anatomy ot an achiever.

Amen!

I would like to add one comment before | close my final column as PP of A
president. With the help of many this has been a spirit-lifting, rewarding year
tor my wife and me. During this special season, when hearts expand in love, we
send you this time-honored wish Merry Christmas and Happy New Year! i
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YOU HAVE120 DAY
TOMAKE IT BIG!

BIG PROFITSWITH CPOS BIG PRINT SPECIAL!

7 §/ lar9e size 16x20 20x24 20x30 24x30 30x40 40x60
O Ott prints" COnVen,i° n

1975 36.25 4325 65.00 8250 121.00

Now you can give your customers
high-quality custom prints i

delivered on time and never have
to go into the dark. At a savings
of 30% it's bigger profits for you
and faster service for your

customers. January 1st (‘olorchroinc (<nix nation

through April 30th, it's your ad|V|S|0n of COPPINGER A AFFILIATES
i it bi 1525 Hardeman Lane. Cleveland. TN 37311
time to make it blg Phone (615) 479-5481

1375 23.00 29.00 4550 57.75 84.70

« Dodging ctopping and burning iniaordiny (o your spetifkations <« Normal dust spotting iruluded + Additional finishing tervites may be ordered ifdesired »uth as
negative and print retout hing. mounting, plagues, canvas. spray, elt at regular pricing



THE NEW F-I CONCEPT

Not one, but many cameras. An incredible system of
interchangeable components provides unlimited versatility.

The Canon New F1 sets new standards
lor excellence and versatility in a professional
35mm SLR system camera It has the rugged
construction and uncompromising quality that
professional photo-
graphers demand
But it also has features
made possible by
Canon technology
that will enable you to
custom tailor your
New F1 to meet your
needs in any shooting situation.

The basic body
includes a Titanium
focal plane shutter
with speeds from 8
seconds to 2/2000th
second that
operates at

speeds of 1/90th sec. or higher even it
the battery tails Italso contains an
incredible meter with a range

Manual
Metering

Shutter-Priority Automation
Match-Needle Metering

of from EV-1 to EV 20. But the real
of the New F1 is what you build into

You can use the camera manually at all
limes Or add optional components that give
you a choice of shutter-priority automation,
aperture-priority/stopped-down automation.
or both! You can select the type of metering

pattern you want. too. Choose
from centerweighted average,
selective area (12%)
or spot metering
* (3%) simply by inter-
changing one of the 32
different focusing screens For
rapid shooting, use the AE Motor
Drive FN for up to 5fps.
There's also a 2fps.

Aperture-Priority Automation
Stopped-Down Automation
Match-Needle Metering

power winder and a
complete system of inter-
changeable finders, backs
and other accessories.
And, of course, the
New F1 is backed by the

JKT system of nearly fifty Canon FD
wide-angle, telephoto and zoom
m m lenses and other accessories.

of fu

So no matter

what type of
photography

you want to

do. the New

F1 enables

you to do it Without
compromise.

Shutter-Priority Automation
Aperture-Priority Automation
Stopped-Down Automation
Match-Needle Metering



PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way
Des Plaines, lllinois 60018
312/299-8161

PP OF A BOARD

President
* Kermit L. Buntrock, Cr.Photog.
1522 West Fifth. Storm Lake. IA 50588

First Vice President-Secretary
* Robert M. Opfer. M.Photog.Cr., CPP
1210 Race Street. Box 1319
Philadelphia. PA 19105

Vice President-Treasurer
* Frank Cricchio, M.Photog Cr.. CPP
2701 Gulfway Drive. Port Arthur. TX 77640

Chairman of the Board

« Frank W Warner, M Photog.Cr.. Hon.M.Photog., CPP

Niagara Mohawk Power Corporation
126 State Street. Albany. NY 12207

Directors
Howard L Hood. Cr Photog
456 11th Street. PO Drawer 1070
Holly Hill, FL 32017

Ross Sanddal. M.Photog.Cr.. CPP
Hughes Tool Company
P.O Box 2539. Houston, TX 77001

Lawrence E Anspaugh. M Photog.Cr., CPP
P.O Box 446, Decatur. IN 46733

Archie McDearmid. M Photog.Cr.. CPP
Norlotk Naval Shipyard. Code 120
Portsmouth, VA 23709

Morton A Sobin, M.Photog.Cr . CPP
279 Main Street. Hackensack. NJ 07601

Roland Laramie. M.Photog.Cr.. CPP
98 Windham Street. Willimantic, CT 06226

Warren Motts. M Photog.Cr., CPP
1461 Gerrard Avenue, Columbus, OH 43212

William M Krider, M Photog Cr . CPP
215 Walnut. Lawrenceburg, IN 47025

Terry J. Deglau. M.Photog Cr. CPP
215 Depot Street. Latrobe, PA 15650
Division Liaisons
Portrait— Roland Laramie
Commercial—William M Krider
Industrial— Ross Sanddal

Executive Director
* Robert E Becker. J.D . CAE

Legal Counsel
Jenner and Block
Chicago. lllinois "

PP of A DIVISION CHAIRMEN
Commercial—Murray Getz. Cr.Photog , CPP
2310 Genessee. Houston. TX 77006

Industrial—Donald P. Beyer, Cr.Photog.
Standard Oil Company MC 2506
200 East Randolph. Chicago. IL 60601

Portrait—Colbert P. Howell. M.Photog Cr., CPP
5710 Glenwood Avenue. Raleigh, NC 27612

PP of A EXECUTIVE STAFF
Marcia A Adams. Co-Director of Winona School
Gordon F. Bieberle. Editor
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Donna R McMahon, Director of Conventions and Advertising

Edwin S Purrington, Co-Director of Winona School

Scott F Schwar, Director of Communications and Membership
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« Executive Committee of the Board

datelines

THE PROFESSIONAL PHOTOGRAPHER'S
GUIDE TO SPECIAL EVENTS

Are you missing out?

It your organization s convention dates aren’t listed in these
pages, you may he missing potential revenue. Submit your
dates early and include a contact person's name and
address. Closing is two months prior to publication. The
Professional Photographer is not responsible lor conflicting
or incorrect dates. For further information on dates for
schools, seminars, and conferences, see the "education'
department in this issue.

1983
conventions

JANUARY 9-12

South Carolina PPA

The Landmark Inn

Myrtle Beach. South Carolina
Paige Sawyer. Conv Chairman
416 Highmarket Street
Georgetown SC 29440

JANUARY 10-12

Professional Photographers
of America Inc

1st Annual Marketing and
Managemen; Seminar

Caesars Palace

Las Vegas. Nevada

JANUARY 19-24
National Audio Visual
Association
Louisiana Superdome
New Orleans. Louisiana
NAVA
3150 Spring Street
Fairfax, VA 22031

FEBRUARY 3-6

Association of Professional
Color Laboratories

Hyatt Regency

San Francisco. California

APCL

3000 Picture Place

Jackson. MI 49201

FEBRUARY 57

PPA of New Mexico

Eddi Colclasure. Exec Secretary
1008 Arizona Street. SE
Albuquerque. NM 87108

FEBRUARY 58

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender. Exec Secretary
3901 North Meridian Suite 25C
Indianapolis. IN 46208

FEBRUARY 6-8

PP of Idaho

Holiday Inn

Boise Idaho

John Sinclair. Chairman
510 6th Street

Rupert. ID 83350

FEBRUARY 10-14
Rocky Mountain PPA
Stouffers Denver Inn
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Denver. Colorado

Duncan MarN.ib Exec Manage!
Box 638

Bozeman. MT 59715

FEBRUARY 12 15
Southeastern PPA
Atlanta Marriott
Atlanta. Georgia
Robert Syrr'c

1552 Walton Way
Augusta GA 30904

FEBRUARY 20 22

Hawaii PP

Pacific Beach Hotel Waikiki
Honolulu. Hawaii

Roy Yoshi President

1113 South King Street
Honolulu. HI 96814

FEBRUARY 25-MARCH 1
Texas PPA

DFW Amfac Hotel

Dallas Texas

Walt Hawkins, txec Director
PO Drawer 828

Temple. TX 76503

FEBRUARY 26-28

PP of Oregon

Red Lion. Jantzen Beach
Portland. Oregon

Stewart Butts, Conv Chairman
PO Box 849

Grants Pass. OR 97526

FEBRUARY 26 28

PPA of Rhode Island
Sheraton-Islander Inn

Goa! Island

Newport Rhode Island

Sal Genuario. Conv Chairman
622 Warwick Avenue
Warwick, Rl 02888

FEBRUARY 27 MARCH 1

PPA of British Columbia

Lodge Motor Inn

Kelowna British Columbia
Wayne Duchart. Conv Chairman
1791 Harvey Avenue

Kelowna British Columbia
Canada V1Y 6G4

MARCH 10-15

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene King Exec Secretary
1024 Dublin Road
Columbus. OH 43215



(ialrlincs

MARCH 12-14

PP of Massachusetts
David Hilton. President
23 Burncoat Street
Worcester. MA 01605

MARCH 12-15

PP of North Carolina

Four Seasons Holiday Inn
Greensboro. North Carolina
Dean Craddock. Conv Chairman
1407 Northup Street

Reidsville. NC 27320

MARCH 13-15

PP of North Dakota

Holiday Inn

Fargo. North Dakota

Priscilla Rime. Exec Secretary
413 20th Avenue North

Fargo, ND 58102

MARCH 13 16

PPS New York

Kutsher s Country Club
Monticello New York
William Stevenson and
Jacquie Lloyd. Co Chairmen
Lagle and 15th Street

Troy NY 12180

MARCH 19-22

PP of Michigan

Don Wyman, Exec Director
7714 Andrea Lane
Kalamazoo. MI 49002

MARCH 20

New Jersey Alliance of PP
Sheraton Gardens

Freehold New Jersey

Joseph Zugcic. Vice President
20 Union Hill Road
Morganville NJ 07751

MARCH 20-22

APP of lllinois

Bill Wade

229 East State
Jacksonville IL 62650

MARCH 22-23

Professional School
Photographers of America

Riviera Hotel

Las Vegas Nevada

Jack Renfro. Exec Director

PO Box 220353

Charlotte. NC 28222

MARCH 26 28

PP of West Virginia

The Greenbrier

White Sulphur Springs.
West Virginia

Mrs Richard Phillips.
Exec Secretary

1497 Eastern Avenue

Morgantown. WV 26505

MARCH 27-30

South Dakota PPA

Ramada Inr

Sioux Fails South Dakota
Joan Bedscn. Exec Secretary
PO Box 107

Miller SD 57362

APRIL 811

PP of Oklahoma
Cameiot Hotel
Tulsa Oklahoma

Les Peterson. Conv Chairman
PO Box 35129
Tulsa. OK 74135

APRIL 9-13

Kentucky PPA

Executive West

Louisville. Kentucky

Flo Grey. Exec Secretary
1153 Highland Avenue
Fort Thomas. KY 41075

APRIL 10-11
New Hampshire PPA

APRIL 16-18

Connecticut PPA

Lord Cromwell Inn

Cromwell, Connecticut

Harvey Goldstein.
Conv Chairman

70 Riverview Center

Middletown. CT 06457

APRIL 17-20

Montana PP

Holiday Inn West

Billings. Montana

Darlene Glasscock.
Exec Secretary

2216 7th Avenue South

Great Falls. MT 59405

APRIL 1821

Minnesota PPA

Holiday Inn International
Bloomington. Minnesota

Adeline Banttan Exec Secretary
PO Box 156

Cottage Grove. MN 55016

APRIL 1821

Wedding Photographers
International

Caesars Palace

Las Vegas. Nevada

Steve Sheamn

PO Box 2003

Santa Monica CA 90406

APRIL 23-27

Heart of America PPA
Holiday Inn

Omaha Nebraska

Elgin Smith Exec Manager
7226 SD'ingfield

Prairie Village KS 66208

APRIL 28-MAY 3
PP of California
Disneyland Hotel
Anaheim. California
Alessandra Baccari.
Exec Secretary
1873 Market Street. Suite 3
San Francisco. CA 94103

APRIL 30-MAY 2

PP of Puerto Rico
Caribe Hilton Hotel
San Juan, Puerto Rico
Carlos Pedrosa

Box 107

Guaynabo PR 00657

MAY 1-2

UPP of Vermont

Ramada Inn

Bennington. Vermont

Al Krawczyk. Conv Chairman
505 Main Street

Bennington. VT 05201

MAY 14-18

Virginia PPA

Hotel Roanoke

Roanoke Virginia

Mike Kessler. Conv Chairman
219 Walnut Avenue

Vinton. VA 24179

MAY 15-18
Georgia PPA
Stone Mountain Park
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Stone Mountain. Georgia
Travis Massey. Conv Chairman
208 Main Street

Gainesville. GA 30503

MAY 18-22

Australian Photographic
Industry Association

Melbourne. Australia

MAY 19-22

Industrial Photographers of
Southwest. Inc

Sheraton Inn

Santa Fe. New Mexico

Ivan Worthington. Vice President

PO. Box 276

Los Alamos. NM 87544

MAY 31-JUNE 3

Society of Photographic
Scientists and Engineers

Fairmont Hotel

San Francisco. California

SPSE

7003 Kilworth Lane

Springfield. VA 22151

JUNE 58

PP of Arkansas

Hilton Inn

Little Rock. Arkansas

Doug Meroney, Conv. Chairman
PO Box 9048

Pine Bluff. AR 71611

JUNE 12-15

PP of Mississippi-Alabama
Hyatt Hotel

Birmingham. Alabama
Bobby Saint. Conv Chairman
2324 Parkway South
Huntsville. AL 35801

JUNE 26-29

Sociedad Mexicana de Fotografo

Morelia. Mexico

Melchor Rodriguez Ruiz.
President

F'ay Serv Teresa de Miei 860

Mexico D F Mexico

JULY 9 12

Tennessee PPA

Maxwell House Hotel
Nashville Tennessee
Beverly Rucker. Chairperson
3373 Park Avenue

Memphis. TN 38111

JULY 16-21
Professional Photographers
of America. Inc
92nd International Exposition
of Professional Photography
31st National Industrial
Photographic Conference
City of Dallas Convention Center
Dallas Texas

AUGUST 9-13

Photographic Society of America
San Francisco Hilton

San Francisco. California

Dick Friders. Chairman

1690 Gary Avenue

Aurora IL 60505

AUGUST 21-23

PP of Pennsylvania

Clyde Ferguson. Chairman
2*7 Rockingham Road
Pittsburgh. PA 15238

AUGUST 26-31

PP of Canada

Hotel Nova Scotian

Halifax Nova Scotia

Terry Waterfield Conv Chairman
PO Box 758

Halifax. Nova Scotia

Canada

AUGUST 27-29
PP of Louisiana
Fairmont Roosevelt note:

New Orleans. Louisiana
Ralph Romaguera. President
1007 West Airline Highway
LaPlace. LA 70068

SEPTEMBER 25-28

PPA of New England

Sheraton Hotel

Sturbridge. Massachusetts
Roland Laramie. Conv Chairman
98 Windham Street

Willimantic. CT 06226

OCTOBER 2-5

Florida PP

The Plaza

Daytona Beach. Florida
Theresa Saylor. Exec Secretary
2312 Farwell Drive

Tampa. FL 33603

OCTOBER 7-13
Europhot 83

Munich. West Germany
Europhot

Postbox 366

B-2000 Antwerpe
Germany

future
conventions

FEBRUARY 4-7, 1984

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender. Exec Secretary
3901 North Meridian. Suite 25C
Indianapolis. IN 46208

FEBRUARY 9-12, 1984

Association of Professional
Colo' Laboratories

New Orleans Marriott

New Orleans. Louisiana

APCL

3000 Picture Place

Jackson. Ml 49201

MARCH 10-12, 1984
PP of Massachusetts

MARCH 10-13, 1984

Kansas PPA

Broadview Hotel

Wichita. Kansas

Stan Reimer. Conv Chairman
113 West 2nd

Pratt. KS 67124

MARCH 10-13, 1984

PP of Michigan

Don Wyman. Exec Director
7714 Andrea Lane
Kalamazoo. MI 49002

MARCH 11-14, 1984

PPS of New York

Carmen Schettino.
Vice President

Box 484

Suffern, NY 10901

MARCH 14-20, 1984
PP of California
Disneyland Hotel
Anaheim. California
Alessandro Baccari.
Exec Secretary
1873 Market Street Suite 3
San Francisco. CA 94103

MARCH 24-27, 1984

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene King. Exec Secretary
1024 Dublin Road
Columbus. OH 43215



MARCH 24-28, 1984

PP of North Carolina

Mission Valley Inn

Raleigh, North Carolina

Loretta and Colbert Howell.
Conv Co-Chairmen

5710 Glenwood Avenue

Raleigh. NC 27612

MARCH 31-APRIL 3, 1984
PPA of Missouri

Marriott Airport Hotel

St Louis. Missouri

Don Hammond. Conv Chairman
1049 First Capitol Drive

St Charles. MO 63301

APRIL 29-30, 1984
New Hampshire PPA

MAY 6-7, 1984
UPP of Vermont

JUNE 3-6, 1984

PP of Arkansas

Hilton Inn

Fayetteville. Arkansas

Bob Calhoun. Conv Chairman
2117 Rogers Avenue

Fort Smith, AR 72901

JUNE 18-23, 1984
Professional Photographers
of America. Inc
93rd International Exposition
of Professional Photography
32nd National Industrial
Photographic Conference
Atlantic City Convention Center
Atlantic City. New Jersey

SEPTEMBER 23-26, 1984
Florida PP

The Plaza

Daytona Beach. Florida
Theresa Saylor

2312 Farwell Drive
Tampa. FL 33603

FEBRUARY 2-5, 1985

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender. Exec Secretary
3901 North Meridian, Suite 25C
Indianapolis. IN 46208

FEBRUARY 16-19, 1985
Southeastern PPA
Atlanta Marriott

Atlanta. Georgia

Robert Symms

1552 Walton Way
Augusta. GA 30904

MARCH 7-12, 1985

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene King. Exec Secretary
1024 Dublin Road
Columbus, OH 43215

APRIL 14-15, 1985
New Hampshire PPA

JULY 27-AUGUST 1, 1985

Professional Photographers
of America. Inc

94th International Exposition
of Professional Photography

33rd National Industrial
Photographic Conference

O'Hare Exposition Center

Rosemont. lllinois

current
exhibitions

THROUGH DECEMBER 17
Alfred Stieglitz. Daytona Beach

College Gallery. Daytona Beach,
Florida

THROUGH DECEMBER 19
Transitions: The Landscape.
National Film Board of
Canada, Ottawa Canada

THROUGH DECEMBER 23
Tod Hartzell. Catskill Center
for Photography, Woodstock
New York

THROUGH DECEMBER 31
Camera Movements by Kim and
Dennis Harkins. Ursultne College,
Pepper Pike. Ohio

THROUGH JANUARY 2
Photographs by Linda Connor,
Corcoran Gallery, Washington,
DC

THROUGH JANUARY 4

The Work of Atget. Museum of
Modern Art. New York.

New York

future
exhibitions

DECEMBER 1-30

Extracting Time and Sequence
by Phyllis Baumann,

Canon House Gallery.

San Francisco. California

DECEMBER 1-31

Imaginary Landscapes by
Howard Rosenfeld. Canon Photo
Gallery, Los Angeles. California

DECEMBER 5-31

Annual Faculty Show,
PhotoGraphics Workshop.
New Canaan. Connecticut

DECEMBER 5-JANUARY 13
Photography by Nancy Rexroth
and Former Students of Aaron
Siskind. Center for Creative
Photography. Tucson, Arizona

DECEMBER 7-31
Photographs by Michele
Dearborn and Harry Lapow.
Focus Gallery. San Francisco.
California

DECEMBER 7-JANUARY 1
Diane Arbus. Yuen Lui Gallery.
Seattle, Washington

DECEMBER 8-JANUARY 15
Berenice Abbott. Witkm
Gallery New York. New York

DECEMBER 10-FEBRUARY 27
Robert W Fichter. George
Eastman House. Rochester,
New York

DECEMBER 18-FEBRUARY 13
August Sander Photographs of
an Epoch. Corcoran Gallery.
Washington, DC

bulletins

JANUARY 24-25

PP of lowa Seminar

Newton Inn

Newton. lowa

Robert Strempke. President
Donna Boyer. Exec Secretary
PO Box 3674

Urbandale, 1A 50322

Case

Heavily-padded movable partitions...
for total adaptability!

P-70 ABS Plastic

P20
Aluminum

Now toll-free!
(800) 847-4176

Fiberbilt

Div. lkelheimer-Ernst, Inc.
Call or write for brochure AAC 2

601 West 26th Street
NY.. N.Y. 10001-1199
(212) 675-5820

DEVELOPING
YOUR
PROFESSIONAL IMAGE

At The PP of A Image Works Center

The following specialty items are available for PP of A

Members Only:

'Membership logo lapel pins

'Membership plaques

'Studio Order Forms & Wedding Contracts
*PP of A Logo Decals & Suckers

Degree Holders & CPPs Only:

'‘Lapel Pins

'Fine quality plaques

'Printed degree announcements
'And more

For more information and an order form, write to
PPA Image Works Center

1090 Executive Way

Des Plames. IL 60018

312/299-8161
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behind the cover

Capturing the soul of photography

"l make photographs/' says William Mc -
Intosh, M.Photog., Dallas, Texas. "I don't
take pictures. | believe a photographer
takes part ot his subject's soul when he
creates a portrait. When | photograph a
person, | confront him. |take part of his
soul, but at the same time | give back part
ot myself."

Photography makes photographer and
subje< t interact with eac h other, accord
mg to Me Intosh  When I'm in a toreign
country where | don't speak the lan-
guage. | can still build rapport with a sub-
ject through body language, smiles, and

\fc Intosh created ' Bm\nLock Red Poor
ffirt ot /'Rut As /'>#t Master lojn
(o/le(turn while looking tor niMertjl tor a
poss/b/o slide show in Sydnec. \usirjim
Ihe red door literjli\ popped out ot the
background or .1 (luster or old drub
buildings m a warehouse district ‘3
s\dne\ said \U Intosh Ife (rejted the
image at noon with an exposure of *
seconds .if / Son Koc/.u brume h4 ulm Hr
used a \fmultj \P I! camera wW»d> 100mm
miji.ru t t <Rukkor X /en>

-Mi PflortSSIONAI. PHOTOGRAPHER DECEMBER

gestures,” Mclntosh says. "Such commu-
nication lets me tell my subject that |
think he isworthwhile and interesting to
photograph, and that | want to personally
interact with him."

You can't make a good portrait unless
you tirst establish personal rapport with
your subject, according to McIntosh. He
continues "My job as a iiortrait photog-
rapher is to make a positive and uplift-
ing statement about my subjects. They
understand this.”

Some photographers try to get beneath
the surface of their subjects, and photo-

graph people as they really are. All too
often, this style creates a deep, dark, neg-
ative statement about the subject, says
Mclintosh. He explains: "That's because
we are all vulnerable and our frailty
shows through our strengths. | try to
show only my subject's strengths."
People carefully choose photographers
who extend their egos, and show' them
favorably in photographs, he believes. "I
feel part of my job isto assure my clients
that their visit to my studio will be awon-
derful experience, and their portrait will
reflect them at their best. *

Mcintosh credit'd a sene' ot photographs following an
arti'ts in their studio ‘theme tor an exhibit. The exhibit

consisted of Its \20

black-and-white portraits ol twenty

artists. He used nailable light for each portrait. To create

George Laaksor. Sculptor

he used light from fixtures with

two T50-watt bulbs m movable funnel reflectors already in
the studio. DIAGRAM A Brooks Veriwide 100 camera with

4~mm Super Angulon lens:

B sublett: 1ICi two 150-wall

light bulbs m funnel reflet tors directed to till; <Di ceiling
fixtures with two 150-watt light bulbs side iby side. Exposure
was one second at fib on Tri-X film rated at ASA 400



Mclintosh created Marjorie Beale. Artist" tor his Artists in
their studio' exhibit Exposure was one tourth second at f/lb on
Tri-X AsA 400 him DIACIRAM ‘'A) Brooks Veriwide 100 camera
with 47mm Super Angulon lens. <B> subiect; tCi one bare

200 watt light bulb
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PP of A Board Member William Krider dies in Indiana at th

PP of A Board Member William M.
Krider. M.Photog.Cr., CPP. died Novem-
ber 11 when his heart failed alter he un-
derwent surgery. He was sixty-four.
Krider, who owned Krider Studio in
Lawrenceburg, Indiana, had a long his
tory of involvement with Professional
Photographers of America. He was cur
rently serving as Commercial Division li-
aison and commercial director

Krider. a past president of Profession-
al Photographers of Indiana, received the
National Award from that state in 1968
in recognition of outstanding service to

NEeWs

professional photography. On the nation-
al level, he had served frequently as a
board member, a member of various
committees, a national juror, and an in-
structor at Winona School of Professional
Photography. In
addition, he was
past president of
Tri-State Photog-
raphers; the past
president of the
Daguerre Club of
Indiana; member

ot the board of di- William Krider

e age of sixty-four

rectors of Ohio Institute of Photography;
member of the board of directors of
American Cancer Society; and member
of the board of directors of the Indiana
Juvenile Justice Task Force.

Fie received his Master of Photography
degree in 1959, and his Photographic
Craftsman degree in 1966. Not only was
he a Certified Professional Photographer,
his studio was Qualified in commercial
and architectural photography.

Krider is survived by his wife, Georgia,
as well as ten children, and twenty-two
grandchildren.

Eastman Kodak Company introduces ISO 1000 film and Vericolor Ill at Photokina

An ISO 1000 film was introduced in Oc-
tober by Eastman Kodak Company at
Photokina Cologne, West Germany. VR
I(KX), the product of new silver halide
emulsion technology, will give photog-
raphers more latitude when photograph-
ing low-light or stop-action scenes.

The key to the new film is a break-
through in the type and shape ol light
sensitive silver halide grains. The new "T-
grain" offers greater light sensitivity with
better sharpness than previously possible.
Some ot the most obvious applications
tor the new film are: tor sports scenes in
low or stadium lighting: wedding candids
by candlelight; or last action scenes either
in daylight or overcast light.

According to Kodak the film is espe-
cially well suited tor stop-action photog-

raphy or for use with telephoto lenses.
A shutter speed of /I oco-tor instance, can
be used with low light as well as bright
light, since apertures need not be open-
ed much beyond /3.5 or f/2.8.

In the configuration Kodak calls the
speed-grain-sharpness triangle, VR 1000
gains speed and sharpness at the expense
of increased graininess. But in sample
photographs prepared by Kodak, grain
was at atolerable level in 8" x10" pho-
tos. and still acceptable, though notice-
able. in 16"x20" enlargements.

In tact according to John Marchant, di-
rector color photography dilision re-
search laboratories, the entire area ot the
speed-grain-sharpness triangle has been
increased without significantly sacrificing
one sector. And technology used in VR

VK 1000 film ujs used in hand held camera to photograph thi>night >pnrr> scene under

stadium lighting | x/xoure was

second af ' 2 with a ~00min len>
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1000 will most likely be applied to other
Kodak products. "This technology is a ge-
neric change." said Marchant. "We ex-
pect it to have broad applications."

Kodak also introduced other new and
updated products at Photokina. Foremost
was an improved color negative profes-
sional film, Kodak Vericolor Ill. type S
The film offers improved dark storage dye
stability, increased sharpness, higher film
speed, and improved color reproduction
or rendition. At ISO 160, Vericolor Il will
be one third stop faster in speed than cur-
rent 1ISO 125 films.

Vericolor lll is designed for short expo-
sure times C/,0 second to '/,0,000 second)
and is balanced for exposure by electron-
ic flashes, daylight, or blue flash. It will
appear next spring in 135, 120, 220, and
long roll sizes.

Kodak also unveiled a prototype video
display unit for use with its disc film cart-
ridges. The video display unit would con-
nect with a TV screen, and the viewer
could enlarge or crop the image on the
screen. He could then code the disc, and
take it to a photoprocessor for prints
made from the recomposed images. This
video display unit is currently in an ex-
ploratory stage.

Polaroid previews
autoprocess system

A rapid access transparency system de-
signed for use in any 35mm camera was
previewed last fall at Photokina by Polar-
oid Corporation. The Polaroid Autopro-
cess 35mm system provides immediate
processing and viewing of 35mm color
and black-and-w hite transparencies
The system consists of one color and
two black-and-w hite transparency films.



a compact manual processor, a slide
mounter and slide mounts. It is design-
ed tor situations when fast results and im-
mediate feedback are necessary: medi-
cal, business, and industrial photography,
and computer graphics. An entire roll of
twelve- or thirty-six-exposure film is pro-
cessed in a single strip, and does not re-
quire a darkroom, washing, or precise
temperature control. Processed films are
dry and can be mounted immediately for
projection or video display.

Films of Vietnam sought

A search is on for film photographers
who were in the armed services during
the Vietnam war. A group in Arlington,
Virginia, is attempting to put together a
historical document of the war, in film or
video, which will recount soldier-photog-
raphers' experiences through their own
words and images.

Coordinators of the Vietnam project
are especially interested in finding su-
per-8 film footage. According to David
Miller, supervisor of the project: "The au-
dience feeling we aim for is one of being
in a darkened room with a Vietnam vet-
eran, watching his old home movies and
listening to him describe his own expe-
riences through them."

If you have any leads or comments,
contact Miller at 1311 North Troy Street,
Arlington, VA 22201.

contests

Women in Design International (WIDI)
is sponsoring its second annual competi-
tion for professionals and students. En-
tries will be accepted in these categories:
graphic design/computer graphics, illus-
tration, photography, printmaking, indus
trial design, fashion design, textile design,
architecture, sculpture, ceramics, jewel-
ry, painting, glass art, and others. Regis-
tration notification and entry fees must
be postmarked by December 31, but
slides of actual entries are not required
until February 15. For entries at large, fees
are $25 for up to five slides in one cate
gory, and $40 for up to ten slides a cate-
gory. For more information, write WIDI,
P.O. Box 984, Ross, CA 94957.

Deadline is January 14 for the fortieth Pic-
tures of the Year Competition, sponsor-

ed by the University of Missouri School
of Journalism and the National Press Pho-
tographers Association under an educa-
tional grant from Nikon, Incorporated.
$15,000 in cash, trophies, and cameras
will be awarded in several areas, includ-
ing: Newspaper and Magazine Photog-
raphers of the Year, Nikon World Under-
standing Award, and category winners in
newspaper and magazine photography
as well as photo editing. Top winners in
the World Understanding Award and
Photographer of the Year categories will
receive $1,000 and a Nikon F3 camera;
runners up will receive $500 to $250.
First place winners in individual cate-
gories will receive $100. Photographs
must have been taken or published be
tween January 1and December 31, 1982.
The entries mav be color or black-and-
white: must be mounted on 11"x 14"
boards; should include a caption; must
include an entry form, and a $10 entry
fee. To obtain entry forms, write: POY
Contest Director, P.O. Box 838, Colum-
bia, MO 65202.

in brief

1he Milwaukee Art Museum recently an
nounced the establishment of an Edward
Farber Memorial Fund to honor the pho-
tographer-inventor who died las! January.
The memorial began in the fall with an
exhibit of his photography, and will con-
tinue as the museum acquires photo-
graphs to form a permanent collection.

Tony Capilato national sales manager
for Noritsu America Corporation has as
sumed full responsibility for quality con-
trol at the company's headquarters in
Compton, California. Fred Fuchser has
been named quality control supervisor.

Eastman Kodak Company's Motion
Picture and Audiovisual Markets Division
has made two appointments: William A.
Koch, as assistant general manager, and
Joerg D. Agin as sales manager.

Fuji Photo Film USA has opened a new
photo lab in Anaheim, California, to pro-
cess Fujicolor print film, Fujichrome slide
film, and Fuji Single-8 film.

Dr. Mark F. Guldin has been named
dean of the College of Graphic Arts and
Photography for Rochester Institute of
Technology, Rochester, New York

Robert Barr has been appointed resi-
dent manager of Eastman Kodak Com-
pany's Journey Into Imagination Center

the multi-image fantasy center at Walt
Disney World in Florida.

Polaroid Corporation recently pur
chased atwenty-three percent interest in
Image Resource Corporation a Califor
nia manufacturer of video film recorders.
Polaroid will market a line of their record-
ers under the Polaroid trademark.

Videographics, a company offering
computer-generated slides, has opened
in Dallas as a subsidiary of Creative Com
munications Group.

Eastern Smelting and Refining Corpo-
ration a Lynn, Massachusetts, silver re
covery firm, may now be contacted loll
free at (800) .343-0914. From Massai hu
setts, Alaska, Hawaii, and Canada, call
(617) 599-9000, collei!

Fred Terry has been named the retail
manager for the Wii hita, Kansas, store
of Lawrence Photo-Graphic, Incorporat
ed, a major midwest retailer of photo
graphic and graphic arts equipment and
supplies.

Terry M. McC auley has been named
vice president and general manager of
the photofinishing division of CX Corpo-
ration Seattle. Washington.

Pete Castle has been named president
of the Taprell Loomis division of Chilcote
Company, Cleveland, and Joel F. Klukan
has been named vice president.

Gregory McCoy has joined the techni
cal staff of Mitsubishi International Cor-
poration astechnical representative for
color paper.

A. Michael Victory has been elected
the chairman of the board of directors for
Berkey Photo, Incorporated He has
been the vice chairman of the board
since 1980.

Fuji Photo Film Company won an Em
my Award for technical achievement in
motion picture film for its A250 ultra high
speed color negative film. Earlier, 1uji
won an Oscar for the same film. Fuli also
announced it has signed sports photog-
rapher, Walter looss, Jr., as company
spokesperson, technical consultant, and
photographer for the 1984 Los Angeles
Olympics.

Michael Sparks has been named man
ager of the Tekno, Incorporated, Califor-
nia branch office. Ffe will be available in
Ifollysvood to advise still and cinema pro-
duction people on lighting equipment
and techniques

David T. Kelly has been appointed na
tional sales manager of North American
Photo. He was formerly a manager in
customer service, production, and qual-
ity control.
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Flash limitations with Nikon?

Recently | received this notice from Ni-
kon, with the return of a Nikon FE which
| had sent in for warranty service:

We recommend the use of a Nikon
dedicated electronic flash unit which
operates with a low voltage current. Use
of any other flash which operates at high
voltages may damage the camera's cir-
cuitry. Any camera damage caused by
such use is not covered by the Nikon
Warranty.—Nikon Camera Repair De-
partment. "

The problem |was having with the FE
as | explained to Nikon, was that when
| used the camera with a Lumedyne
strobe at 100w/s, .1 short of some sort in
the camera body would cause the cam-
era's batteries to go dead rapidly in a mat-
ter of minutes; or when | used it with a
Vivitar and Power Ftandle 2000 for the
Vivitar 281, I would actually get a shock
from the hot shoe.

I have never seen any disclaimers in
any of Nikon's advertising saying that
their equipment should be used only
with their dedicated flash equipment, yet
this is precisely what this notice informs
me to do.

My letter to Nikon regarding this notice
has gone unanswered. Iwould like to see
this situation explored in the Professional
Photographer | feel Nikon is doing the
professional a great disservice by now is-
suing this disclaimer after the camera has
been on the market for a long time.

Gerald W. Thomas

Mayer Minnesota

We put your problem to Nikon; Richard

LoPinto. assistant division manager, mar-
keting and administration, replied:

the explanation that we are pros iding
obviously is creating some apprehension
tor your readers when it should not. The
Nikon | T camera, in addition to having
its basic hot-shoe contact which provides
flash contact, also has a secondary con-
tact on the hot shoe, which activates the
ft s ready-light system and automatic
sync speed setting. We are concerned
with this secondary contact getting the
wrong voltage.

With Nikon flashes when the mam
contact isturned olt, the hot shoe iscom-
pletely dead. With other flash units, al-
though the main power switch max be
turned off, the flash contact may still be
alive and capable of passing extremely
high voltage. It. in the course of mount-
ing a flash to a Nikon FT. the high voltage
trom the flash terminal should inadver-
tently touch the secondary contac t for the

11j THE PROFESSIONAL PHOTOGRAPHER DECEMBER '98.

letters

ready light, it could damage the circuitry
for the ready light as a result of the high
voltage passing through the circuit. This
potential exists in all cameras which have
dedicated contacts in their hot shoes—
not just the Nikon FE

"Nikon flash units are made so there is
no possibility, when sliding a flash on, that
the two contacts can meet. Other flash
units are designed for use with many dif-
ferent cameras, so there is a potential (or
contacts to touch."—Editor.

Copyright clarification

Your article, "Copies and Copyrights,"
in July 1982 contained a statement on
copyright registration that | believe needs
clarification. It states that a photographer
may register a copyright for up to three
months after publication. However, a
copyrightable work such as a photograph
may be registered in the Copyright Of-
fice at any time during the term of the
copyright.

The term for works first published or
created on or after January 1, 1978, by
individuals, is life of author plus fifty
years, in the case of awork made for hire,
the term is seventy-tive years from date
of publication or 100 years trom creation,
whichever is shorter. The three-month
period your article refers to is a grace
period given from time of the first publi-
cation, in which the claimant may regis-
ter aclaim and still be able to obtain max-
imum benefits under the copyright stat-
ute in the event of an infringement.

Under section 412 of the Copyright
Act it a published work is registered in
the Copyright Office within three months
of first publication or prior to an infring-
ing action, the claimant qualifies to re-
ceive statutory damages or actual dam-
ages and have attorney's fees awarded in
a court action.

Peter M. Vankexich
Copyright Information Specialist
Copyright Office, Library of Congress

Other ways to stop copying
| read with interest Marty Rickard's "in
the studio" on copies and copyrights in
your |uly issue,

| have another idea that might help
photographers prevent theft of their im-
ages. | work for a studio that photographs
about 2,500 seniors a year. We use an
embossing machine, which breaks
through the emulsion with our name,
and destroys the proofs. This prevents
copying, but it also eliminates the possi-
bility of selling proofs.

| have heard of using a fine printers'
halftone screen, sandwiched with the pa-
per, to put a fine dot pattern in proofs.
This makes prints a little soft; they look
diffused. But when they are copied and
enlarged, the dot pattern makes the im-
ages just fall apart. | have been trying to
get a local lab to try this for me, but they
are not interested.
Mike Kleber
Fort Wayne, Indiana

Double lighting old but good

| read with delight the article, "Double
Lighting," by David Ziser in the Septem-
ber 1982 issue. | couldn't agree with him
more, and wish this technigque were used
by more industrial photographers.

I do tew weddings, but apply the same
principles to in-plant and public relations
work at Freightliner Corporation. Anyone
who comes up with excuses for not us-
ing two lights is just plain lazy. | was
taught this method of lighting by Dick
Starling of Lackawana, New York, fifteen
years ago. It's one of the most significant
things I've ever learned.

Dale Moreau
Portland, Oregon

Kudos to Winona business course

In September | attended the special Wi-
nona Portrait Studio Planning Work-
shop" by Charles "Bud" Haynes, Cr.Pho-
tog., Hon.M.Photog. This is one of the
finest services PP of A offers. Every stu-
dio owner whose goal is to operate a fi-
nancially successful business should at-
tend this course.

I learned how to account for sales and
expenses in away that produces the kind
of management data essential for enlight-
ened business decision-making. In addi-
tion, | learned how to institute effective
budget and cost controls, how to track
and manage all order processing, and
how to plan and execute an effective pro-
motion calendar.

| left this advanced course with a total
business plan that shows where my mon-
ey comes from, where it is going, and
how to ensure an appropriate wage and
profit for myself as owner.

Dean Conrad, a photographer and
computer consultant, who has designed
software programs necessary to operate
on computer the various collection sys-
tems taught in the Winona course, gave
a presentation on his system as well.

Ann K. Monteith
Cr.Photog., CPP
Annville, Pennsylvania ®



16 different black and white films. No waiting

As a photographer, you're fa-
miliar with the use of Polaroid
instant black and white profes-
sional films for test shots and
determining exposure But you
may not know the many reasons
they're so often used for fin-
ished work.

Wherever exceptional tonal
rendition is required, our fine
grain films give you superb
prints with virtually no graini-

high resolution negative as fast
as our positive/negative films
which also allow you to make
enlargements (up to 25 times,
without objectionable graini-
ness or loss of detail)

But the biggest benefitof all is
that each of our films tells you
instantly whether the picture
you took is what you want.

To find out which film is best
suited to the work you're doing,

ness, as evi-
denced by
our Type 52,
used for the portrait we've shown above.
It was delivered in seconds.

If you're photographing on the fringes
of light and time, any one of our high
speed films will give you marvelous
results in minute detail, in as little as 15
seconds.

For line art, charts, and artistic effects,
our high contrast films hand over en-
hanced blacks and whites in 15-second
prints, and 30-second transparencies.

And no film in the world simultaneously
delivers a fully developed print and a

Type 52
Fine Grain

Type 55
Positive/Negative

see a Polaroid
professional
film dealer, or
write: Polaroid Corporation, Dept 476,
Cambridge, MA 02139 Or call Polaroid
Technical Assistance, toll free in the con-
tinental U.S : 800-225-1618 (In Massa-
chusetts. call collect. 617-547-5177)

We make sixteen different instant
black and white professional films that
are ready to give you the results you've
been waiting for. Without the wait

Cparoid

Instant Professional Films

Type 51
High Contrast
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Paul Tumasan, San lost*

( alitorma, used » Rli 7 Pro S
camera with a ISOmm soft ioius
/ens when he (reated The
Salvadore ( hildren )IA(,R \\I
tAi <jmcra mfb vignetter.

'Hi \uhi'vtt, 1'events two un h
02tvA Starfish. '/) lun lenrnth
1J5ivA parabolic d > i'xO
>l/<lath, 'lIl <anu‘ia room wall
Txposure v\js second with an
t/h i (list in 'nit toe vs irfis

Stephanie’ Marius, Brookhn, \i-w YOA, 'jvs >be photografihecj the
World Trade ( enter because oi the challenge of making a boring
building look interesting The World Trade Center appeared on
the cover of Manhattan maga/me It also ha>been published a* .j
calendar cover and as a corporate brochure cover Marcus used a
Penlas MX camera with a 20mm Pentax lens *i-; Steona’r Ma- ,
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in depth

Bruce Wehman, Denver. Colorado, created "Ctrl And Wooden
feme, part ot BP of Vs IPS| Loan Collection tie used a Xikon F
lamera with 105mm lens, Tn-X film and three-color posterization.

the sun was behind him when he photographed the girl peeking
through the fence.

Charlo Lewi> Grand Rapids. Michigan
sandwiched two images in a 35mm slide
mount and made a laser print to create
summer Trilog\. First, he photographed a
ha/\ sunset with a 300mm lens with a Pentax
15mm camera and Fktachrome S4 film. Then
he photographed three weeds with a 55mm
lens on a Pentax camera He placed the weeds
on a porch tar.mg north with a piece of white
rardhoard behind them

*a the professional photographer December *982



Phillip /. Fountain, Racine, Wisconsin, created "Angelina as a
studv in posing, lighting and expression. It is part of the 1981 PP of
A Loan Collection Exposure was '/iS second at f/8 on VPS film.
DIAGRAM (Ai RR 67 camera with 180mm lens and vignetter;
‘R1subject; i Ralcar Monoblock with umbrella set eight feet from
subject for till; (D> Strobosol with Soft Rox set three feet from
subject for main light: d >two 25wv/s hairlights; 'Fi 25w/s

bar kground light
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in depth

Rottert Milken \1 Photo# Cr Lakewood. Colorado, used a Alamiya
RB t>7 camera with 127mm lens and 4 p m daylight to create A
Helping Hand txpnsure wa> Vissecond at f/5.6. A Helping
Hand won first place lor portraiture from Professional

Stan/e\ | Stri/nski. CPP. Lt*dgewood. \ew lerse\. created
lhree s A (rowd lor a customer who raises pedigreed
tafs It is part of PP of A s 1981 Loan Collection and PP
of \ew lerse\ 1981 Court ot Honor Exposure was ‘M
second at f Ib on Vencolor Il professional type S film
HIACRAA1 i*> Hasselblad 5LX) ¢ m camera with 150mm
lens <B subject; i( leight 200w /> Bowens \lonohte
bounced ott ceiling. i[Ji 1iOwA Photogenic: d 1lsixteen-
inch 15(hV/s Photogenic. <A background

The PROFESSIONAL Photographer DECEMBER

Photographers of Colorado m 1980. and First Place Group
Portraiture and two fudges' Choice awards from the Rocky

Mountain Professional Photographers Association in 1981. It is also
part of PP of A s 1981 General Exhibit.



ITSARAD STARTIFYOUWANT
TO MAKEACHEAP CAMERA.

Ifone ofthe features you're looking
for on a camera is a low price tag,

a Hasselblad starts life with enormous
disadvantages.

The aluminum shell is a solid one-
piece casting.There are no screws, no hits
of plastic.

The castings are filed by hand and
polished by hand.

They’re coated with tin, then coated
with copper. Then nickel.Then chrome.

Sixty per cent are rejected for the
slightest imperfections.

Inour experience, this helpsensure a
Hasselblad will keep its looks and hold its
value. (Even after 15years you can sell a
Hasselblad for more than you paid for it

But it doesn't help keep the price
down.

And that’ just the beginning. Every
single part ofevery Hasselblad ischecked;
most ofthem are checked again.

Every camera and every magazine is
assembled by hand, then tested time after
time in an automatic rig.

TO GET YOUR HANDS ON A HASSELBLAD. CONTACT VICTOR HASSELBLAD. INC .
DEPT (M. 10 MADISON ROAD FAIRFIELD. NJ 07006. TELEPHONE: 201-227-7320. FOR A
LIST OF OUR AUTHORIZED HASSELBLAD DEALERS

The 2000 EC/M for instance, goes
through at least six hundred exposures.
We could go on. In fact, we do: every
Hasselblad takes at least a year to make.
Ofcourse, itdoesn’t have to take
so long to make a camera. And the result
would certainly be cheaper.
But itwouldn’t be a Hasselblad.
And in the end, a Hasselblad gives
you more than atemporary dent in your
bank account.
Itgivesyou
priceless
pictures.



order any of the enlargements listed below
before December 31, 1982, and we'll

CUSTOM
PRINT
16x20 20.00
20x24 28.00
24x30 55.00

DOUBLE WT.

DRY MOUNT

3.00
6.00
8.00

ISTMAS GIFT TO YOU

As our way of saying thanks for our best
year ever, we at Pro Lab would like to
make your Holidays a little brighter with a
free 16x20 custom enlargement. Simply

ART
CANVAS
22.00
28.00
33.00

LUSTRE
SPRAY
2.25
3.25
4.50

include a gift certificate for a free 16x20.
Merry Christmas!

Orders not prepaid will be
sent C.0.D. Please add
10% for postage and
handling. California
residents add 6% sales
tax.

4782 Alvarado Canyon Rd.
San Diego, CA 92120
(714) 287-5814



An attitude
that can change
your life

L Areyou .in orliil.il photographer? Do
you greet every new day us <4 Iresh op-
portunity to create something beautiful
with your life? ()r do you wake up. tense
and worried about yesterday's problems?
Some of you will think our ideas are radi-
cal and some will think they're exciting,
but we believe all ot you can ( hunge your
li<*s with an orbital attitude.

A person with an orbital attitude lives
eat h moment to the fullest. | te knows he
is the greatest photographer in the world

IIn- \fernfing < .1 Valiwi n.e \yol(r - /vwin.i/1 nutfiliation In tin- spirit of the Bitcnfcriniu/.



"l felt this girt and this dog belonged
together, said Ayotte. The portrait, "Pals.’
became "a natural combination using
natural lighting. It hung in the 1980

PI' (it \ (General I shihit.

every time he |)icl<s up his camera. Hrl
does things solely tor himself because he
knows his own value. He isa "no-limit"

person, according to Dr, Wayne Dyer,

author ot Your Erroneous Zones, Pulling

Your Own Strings and The SK\ sthe Lim-
it Ile lives eat h new day tor the experi-
ences it will bring him.

We can't tell you how much you're
missing if you don't live with an orbital
attitude. Photographers are in one of the
world's best protessions. We see beauti-
ful people and study exquisite scenes of
nature—and we know how to capture
this beauty for a lifetime

However, photographers' lives are hec-
tic. Weddings, portrait sittings, t oller ting
bills, meeting deadlines, and traveling
take their toll. Of course, all photogra-
phers have some problems, whether they
schedule two clients a week or fifty. It's
not the obstacles and crises that cause
problems, it's how we deal with them.
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For example, we've seen photogra-
phers agonize on Tuesday about some-
thing that's going to happen on Friday.
We've also seen photographers panic
when it rains. They figure out how much
money they will lose because of the bad
weather. They think: "Why did | ever
start doing outdoor photography? The
weather report didn't say it was going to
rain today. I'll have to reschedule these
sittings for Friday, which means I'll have
ten sittings on one day. Boy, am | going
to be tired on Friday. I'd better go to bed
at eight Thursday night."

An orbital photographer saunters in on
arainy day and greets everyone as if the
sun were high in the sky. He can't stop
the rain and he knows in the long run it
will benefit his photography. (It will bring
greener grass and brighter flowers.) As a
matter of fact, an orbital photographer
might call some of his customers and see
if they want to try something innovative
in the rain.

At Don Ayotte Photography, we never
look at the appointment book days in ad-
vance. Each morning in the studio we
prepare for only the first session. For
those sessions we are the greatest pho-
tographers in the world. We give pur total
undivided attention to that child, senior,
or family. We photograph them follow-
ing gut instincts, and we feel euphoria as
we start. We use all our senses to find the
perfect spot for outdoor portraiture, and
never question ourselves when we've de-
cided. We never agonize over what to
do with one, three, or thirteen people be-
fore the camera.

Orbital photographers differ from av-
erage ones because things they can't
change don't immobilize or panic them.
They never complain. They look at ev-
erything as a new experience. They never
center on the past or future. They don't
dw ell on past mistakes—they just resolve
not to make the same ones again, and go
on. They don't concentrate on the "good
old days." because that keeps them from
today's super experiences.

Some people forget the past but ideal-
ize the future. However, that's the road
to disappointment. They think they'll be
happy when they’ve saved $40,000, pho-
tographed seven hundred seniors, or re-
decorated the studio, but they always dis-
cover they need more to make them hap-
py. People who constantly think in future
terms never live up to their expectations.

Don't make your goals inflexible or all-
important. and don't live in a misty
dream about them. It you live in the past
or future, you can't make the changes
you need in your life today. Some of you

probably think: "I can't change. I'm an
artist, and all artists are temperamental.
I can't function if Idon't have a plan for
the future." But these excuses keep you
from making changes you may really
want to make.

If you had only six months to live,
would you be doing what you're doing
now? Would you still be creating the
most beautiful work in the world? If the
answer is "no," then take a second look
at your profession. If the answer is, "yes,
| love every minute | spend photograph-
ing," then you are an asset to yourself
and your clientele. You are an orbital
photographer.

Maybe you feel an orbital philosophy
only works for "lucky" photographers,
but that's not true. Successful, happy
people weren't just placed at the top of
the ladder. They worked, struggled, and
failed—they pursued and they changed.
They didn't fear failure because they felt
good about what they were doing. And
people who don't fear failure certainly
don't fear change.

Successful people make things happen
and create change. You can too. First
take a long look at your photography and
your business. Are you pleased? Are you

Successful,
happy people
don't fear failure
because they
feel good about
what they are
doina.



happy? Are you contented and fulfilled? If
there were no such thing as money,
would you still do this work? If you an-
swer "no" to any of these questions, it's
time to make some changes—now!
The first major change at Don Ayotte
Photography came when we decided to
stop photographing weddings. Weddings
took too much time and left us feeling un-
fulfiled. We didn't stop to think about
the loss of money—which could have
been considerable, because weddings
provided one-third of our business—but
concentrated on creating a studio where
we could be happy and content. We
chose to photograph families, seniors,
and creative commercial accounts. We
didn't lose money—in fact, the studio
grossed more than ever the following
year. Success radiates success. When you
are excited about everything you do,
your happiness spills over onto families,
employees, colleagues and clients.

M arie O*ilijlon<l|
(gooses NMtylart

Hi«dN> GV

fennid X
cna»fHNJqu We knew Stylart was
recognized nationally for
high quality wedding

N | G
#<Nr wiNm Giat t Onf

dn» «apn * Tijnerfo) H H H H
ft aapn * Tiref invitations. Still, we
Un- were flattered when one
<Be .
bz e day in came an order
HtE Ly e from one of our Provo.

Utah dealers for a rather

special bride. The

dealer was Doug Martin

Photography. The bride. .Marie Osmond.

Marie chose Stylart Itecause of our reputation
for quality, fast service, and unique designs
Your own customers will also appreciate our

reasonable prices!

Stylart is the national leader in photo wedding
invitations We invite you to find out how the
Stylart line can increase your prolits without
increasing your overhead and how stylart photo
invitations will generate interest in your work

stylart

W rite for dealership information toda\ Who knows,
you may even land the next <elebritv order!

We know we will continue to change Dept. PP
as new ideas and situations arise. We will Rexburg. ID
follow our inner feelings. Henry David 83441
Thoreau said: "If one advances in the di-
rection of his own dreams and endeavors
to lead the life he has imagined, he will
meet with a success unexpected in com-
mon hours."

To us, that means we must be excited
about ourselves. We must do what we
want and run our businesses in a way that
makes us truly happy. We have no need
to chase success. If we are happy and
contented, it will chase us.

ALL NEW NORD CAMERA FEATURES

Tothe already impressive list
of profitable, labor saving,
and convenient to use features
on a NORD SLR camera,

now there are more!

(1) NEW—Larger Focus Knob and Nylon Focus
Track— Provides smooth and easy control for
fine focus adjustment

(20 NEW—Focus Locking Feature Assures
exact focus adjustment even after hours of

[M |O|/\Q:Xf shooting

PHOTO ENGIN EERINO, IHC. (3) NEW—Pose Switch—Stops pose |ID ad-
Room 3t5 529 So 7th St vance

Minneapolis. MN 55415 $ (4) NEW—Manual Pose ID Advance—Saves
612-338-0781 cash if you don't need automatic advance
Send literature today on (5) NEW—Brightest View Finder Available—

Through a special agreement with the patent
holder. Nord can now offer an extra brilliant
view finder with the camera

(6) NEW—Improved Tripper Switch—Now catch
Firm__ those perfect expressions with the new faster
easy to use tripper switch

the Nord SLR Camera

Name_

Don Ayotte. M.Photog.. owns Don Ayotte Address- Kits available for older cameras

Photography, Aliddleboro. Massachusetts City

Formerly he was a photographer for M

apoety 2 e state ,i COMING SOON — New Feature Expected —
ilbert in Toronto. He has earne ’ 4P Totally wireless remote control to trigger Nord

numerous photographic awards, and is a Telephone- camera and studio lighting

member of American Society of
Photographers Ann C'ambra is his
administrative assistant

In Canada. Lisle Kelco, Ltd for NORD Printers.
Cluster Cabinets. Easels and Fairtax-Nord Cameras
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From chaos to cabinets
Answer to clutter creates

y studio used to he t mess.
Thousands of dollars of props, equip-
ment, and extra frames, a refrigerator for
film and beverages, equipment cases,
toys for children, and piles of miscella-
neous items in the camera room created
clutter and disarray. It looked unprofes-
sional and was so disorganized that |
couldn't find anything. In another room
were stacks ot 16"x20" framed prints |
originally made for print competition and
abandoned for larger ones | hoped to sell.

Then one day | got an idea to build a
cabinet to store all my equipment and
clutter, and face it with those abandon-

Butt' toes vortical paneh and t"\2
notifies to hold his tripods and stands.
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and 1\4" 'mhelve-, with V

display wall

Ity »loc Itutts
M.Photog., CPP

ed prints. The cabinet doors became the
frames. But as soon as | got the idea, |
had to ask myself: What do you know
about building cabinets? My answer was,
not much. But | had attended a wood-
working class in ninth grade, and work-
ed a couple summers as a construction
laborer. | had also worked on design and
layout for a cabinet manufacturer when
| attended college and majored in archi-
tectural design. So | decideci | had noth-
ing to lose but some money, some time,
and all that clutter in my camera room.

| measured all the equipment cases, tri-
pods, stands, the refrigerator, and other

items large enough to occupy a shelf or
space on their own. Then | diagramed lo-
cations for the equipment with conve-
nience in mind. Before that, | anticipated
what | needed at hand most often, so |
could make it easy to get. Considering
the sizes of equipment, and accounting
for the thickness of shelves and extra
space needed around each subject, | fig-
ured the best depth for the cabinets was
twenty-tour inches.

When | worked on houses, | learned
to start with a solid foundation, then build
the framework, and then add the exterior
and finally the interior. With cabinets, |

A drop front desk with magnetic catch works well for quick small

product photographs and as a <mall desk



Drawers on roller tracks hold miscellaneous
items such as toys for child photography.

found it works better to put the exterior
on after the interior is installed. So | start-
ed with a solid foundation of 2"x4"s on
edge, fastened this base onto walls with
nails and toggle bolts, then continued up-
ward with exterior framework to outline
the cabinet shapes, fastening everything
to walls with nails or toggle bolts.

A solid base isvery important because
nothing is more frustrating than finishing
a cabinet, putting everything in it, and
having the whole thing crash forward. |
used 2"x4"s instead of 1"x2"s for the
base and framework because the cabinet
is more than ten feet tall and eight feet
wide. That is why | opted for the larger
boards. For additional strength, | toenail-
ed the 2"x4"s from the top.

Now, all my camera cases are on pull-
out shelves which are on heavy duty roll-
er systems that extend. Installed correct-
ly, these slide with ease. It really im-
presses customers when | open aframed
photo cabinet door and use only atouch
of my finger to glide a camera case out.

Drawers hold small props, toys, fabrics,
and miscellaneous equipment. The draw-
ers are made with ["x 12" pine and quar-
ter-inch masonite. | grooved the sides of
the wood to support the masonite rather
than nailing it directly to the bottom.

Vertical sliding panels conceal my tri-
pods and stands. For these, | used ply-
wood panels supported by a roller system
similar to those found on sliding closet

Masonite strips between frames create a tall
door to cover pull-out shelves on roller
tracks that hold equipment cases

doors. They have guides on their bot
toms. | attached 1"x2"s and |"x4"s to
the panels and put V notches in them to
hold tripods and stands. | also drilled
holes in the panels and pushed hooks or
doweling through to hang lights, barn
doors, snoots, and cords.

In the wall also is a desk top—a ply-
wood drop front door with masonite pan-
els on the inside for awriting surface. This
is convenient for small product photog-
raphy or writing up invoices.

Once everything was in place, | trim-
med the cabinet with 1"x2"s, 1"x3"s
and 1"x4"s. For a nice fit on your trim,
it's best to use a miter box with a back-
saw. But | didn't have that, so | used a
hacksaw, which gave me a very clean
edge that finished well. When | made any
mistakes, and | made a few, | used putty
to cover them up. | also used putty to
cover nails after counter sinking. | sand-
ed all the joints smooth and painted them
the same color as my camera room.

For the cabinet doors, | used natural
light oak frames with a clear finish and
lined them with dark velvet. The light oak
complements skin tones and the liner
goes well with low key images. Due to
some problems in design or space dimen-
sions, a couple frames did not quite cover
a storage space. To correct this, | glued
a strip of masonite to one frame and
painted it to match the cabinet trim.

This cabinet wall has not only cleaned

Irack lights illuminate Hulls display
cabinets The cabinets hold his frames with
prints, a refrigerator and a drop front di'sk.
and provide a storage area

up my camera room and given me a
more professional, organized image, it
looks like a display wall, not a storage
cabinet. And it has more than aesthetic
value. Statistics show that thieves spend
an average of only three minutes in a
building. If they can t locate what they
want in that time, they take flight for fear
of the law showing up. This alone makes
the cabinet worth the three or four week

ends and few hundred dollars on mate

rials it required. >

\
loe Butts, M Phottig., ( PP. San Diego.
California, owns loe Butts Photography Hrm
has won the Professional Photographers
Assoi tatron ol San Diego County Top
Portrart/Photographer award three years m
a row and the associations‘ Top Werlding
Photographer award lor four

98? Jew Buns
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Getting Involved brings rewards

| strongly recommend getting involved
in community projects. My work on them
has improved my studio's public image
and generated sales. Whether | help a
high school booster club, a church or a
bank, my time is well spent because of
the goodwill | create. And community
goodwill often encourages people to seek
me out when they need a photographer.

My studio is in a small town in the hills
ot southeastern Ohio. Population is about
30,000. Residents are very community
minded, and | have tapped into this spirit
to keep my name in front of the public.

()ne of the town's high schools has an
active booster club. To help this group
raise money, | donated part of my prof-
its from high school band photographs.
The result? A warm five-minute thank-
you on a local TV talk show, and many
mentions at school group meetings.

future high school seniors on that band
always arcl hearing my studio's name,
which makes the donation a good invest-
ment in word of mouth advertising. Plus.
| have started photographing class vale-
dictorians for permanent display in the
high school. Parents tell me how honored
they are to hav e their sons' or daughters'
portraits on display. They also tell their
triends about the portraits, and this often
generates additional sales,

I firmly believe word of mouth isan in-
valuable mode ot advertising | have a
quality studies, and | can t think c a bet-
ter way to advertise than through the
public When a customer asks tor a bid
on acontract. | evaluate the potential ex-
posure to the public the job may have
and additional sales it might generate.

Recently, a bank erected a new build-
ing. and for the grand opening, bank of-
ficials asked me to submit an estimate for
making one 8 "xIO" color portrait of each
employee tor display at his station. This
assignment was marvelous potential free
advertising since my name would appear
on each portrait. | also speculated that
the job would lead to additional sales.

| submitted a low bid for the 8 x10
color portraits and got the contract, With-

You con give,

and get more back

By Robert L. Key
CPP

Koy photographed ministers in his
community and displayed their framed
portraits around faster in a storefront. His
name was in tront of the public for about a
month and Ins expenses were covered
when congregations bought portraits of
their ministers.

in the next two weeks, my portraits dec-
orated the bank's boardroom with hand-
somely framed portraits of all the bank
directors. | also provided candid cover-
age of the grand opening, which includ-
ed a custom album, and | did exterior
and aerial photos ot the new building. My
photographs of the grand prizes were dis-
played at all the bank's branch offices.
Because | originally submitted a low bid
on a fairly small job, | eventually fulfill-
ed a large assignment and kept my name
in tront of the public all the time.

| have used, a portrait display of local
ministers near Easter to get public atten-
tion. It consists of I1"x 14 " framed por-
traits of pastors from various denomina-
tions. Chamber of commerce officials
asked me to put the display in an empty
storefront downtown, and the local
newspaper reported on the project. | re-
covered all expenses for the portraits and
frames when each congregation pur-
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chased its minister's portrait. My name
appeared before the public for more than
a month, and citizens told me how much
they appreciated my giving time to pro-
mote the community.

It was all so easy! | had no problem get-
ting ministers to sit for portraits. Everyone
| contacted was as excited as | was about
the display. Now, ministers | did not pho-
tograph the year before call me so they
can get in line for next year's display.

| also have a continuous display of
large wall portraits in the lobby of a lo-
cal cinema. When | first approached the
theater's manager he was enthusiastic
about the idea. Not only would | get free
advertising, he would get free decor. This
project is new for me, and I'm eagerly
awaiting results.

| spend less on sample promotional
portraits than | would on ads in tradition-
al media. At the end of each promotion,
I realize double my investment in profits
because | sell the samples and take ad-
vantage of the advertising and good will
each promotion creates. | believe the on-
ly way to have a successful business is
with community goodwill.

My wife and | try to stay active in all
merchant associations and service clubs.
When residents feel | am concerned with
their welfare instead of just my own, in-
tangible rewards as well as studio's prof-
its grow. | find the more | contribute to
the community, the more the communi-
ty returns to me in business. n

A

Robert L Ke\. CPP, Cambridge, Ohio, and
ho wife own and operate Bon Ton Studio,
Incorporated Key has attended Winona
School ot Professional Photography and
Triangle Institute of Photography. He and
hi>wife arc both members ot PP of A and
Professional Photographers of Ohio



SENIOR AND
PORTRAIT PACKAGES
from NAP

PACKAGE

PRICES

1st 8x10 unit $ 2.85
2nd & 3rd units 2.35
Additional units 1.25
11x14 with other units 5.98
16x20 with other units 15.95
Wallets (after 3 units) .92
ADDITIONAL

SERVICES

All prints are borderless
Burned in corners
Diffusion—optional (no charge)
6 different mask sizes

Free print spotting

Free die cut wallets on request
Free wallet boxes on request

Free pebble or light linen
texturing on request

Postage paid both ways
within USA

NAP is a full service
color lab. Our other services include:

* Video Analyzed Proofs Print Retouching )
m Wedding Candids Canvas Mounting Send me your Starter Kit
m Candid Special Effe_cts Prints up to_30x40 t1 Send package printing
« Color Contact Proofing Black & White and Color masks for film
m Senior and Portrait Packages Yearboc.)k.GIossm.s size
m Proms and Team Groups Logo Imprinting Available
» Negative Retouching Company
A colorlab you can counton.

Name

Address City
NORTH AMERICAN State Zip
___PHOTO INC__ Phone

27451 Schoolcraft, Livonia. Ml 48150-9967, (313) 525-7355
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photographers have certain
people, accounts, or events they prefer
to photograph. My favorite subjects are
junior high school students, who are at
such a fascinating, awkward, confusing
age. One minute they behave like adults,
the next minute they act like children.
| may enjoy people in this age group
so much because | teach them in both
basic and advanced photography classes.
Those with a little darkroom experience
like to share their knowledge with adults
in continuing education programs, and
they make excellent teaching assistants.
They readily pick up darkroom tech-
niques and principles. They're not afraid
to be innovative and they require almost
no motivation.

| enjoy them in the camera room as
well as the classroom, because they ex-
cel at posing. After a little instruction,
they fall naturally into proper poses. Per-
haps they take to it so readily because
they're still in the stage where they like
to show off.

I spend much ot my advertising budget
attracting junior high age customers. |
spend less advertising to seniors and
brides because most of them already are
planning to get their portraits made by
a professional photographer. But junior
high students spend much less money on
photography, partially because they do
not have part-time jobs or much discre-
tionary income. |heretore. | must aim my
advertising at their parents, and appeal
to them on five different Occasions.

One event which usually falls during
the junior high years is religious instruc -
tion. Many churches maintain a photo
gallery, and place new class photos there
every year. Naturally, each group mem-
ber wants a picture of the group. Parents
aunts uncles grandparents, and others
want individual portraits in sizes ranging
from 16"x20" to wallet. | let ministers,
priests, rabbis, and other religious leaders
know that | take group and individual
portraits, and they are very helpful.

Asecond occasion for teenage photog-
raphs is junior high graduation. In our ar-
ea, every town and village has a gradua-
tion exercise for the eighth grade. It gen-
erally takes place the night before or after
senior high graduation. It is not as elab-
orate as the senior high ceremony, but
nevertheless, it is quite impressive. The
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Five ways

to reach young teens

BY erthel rose

subjects look quite elegant—the boys
purchase new suits, and sometimes the
girls wear long dresses. To my mind these
teens are more photogenic than seniors—
their skin and hair are more radiant, and
facial features are more refined. Eighth
grade graduation is an excellent time to
sell individual and group portraits, since
most subjects will not purchase another
really good portrait until they are seniors.

Christmas is another big time to sell

[Tiinis a 'before picture ot a tumor high
school girl still wearing her braces. Letter
she m Il probably return for an after
picture when the braces are removed.

DIAGRAM IAt Mamiya J.iO camera,

iB' subject: 1C) Bogun 400 with soft box for
mam light, ID) Bogen 800 with umbrella
tor till: it) small light shining on reflector

‘fi: tCi background Exposure was at f. ?/

tor 'O second on VPS film.

photography of junior high subjects. |
start advertising for Christmas portraiture
around November 1. | place ads in local
papers, put flyers in the mail, and make
telephone calls to prospective clients. |
also put up a studio display featuring this
group, and | ask local businessmen to dis-
play similar portraits in exchange for a
free sitting. Many sittings are booked at
Christmas because older children were
photographed in previous years.

A fourth way to reach young teens is
to advertise to the ones wearing braces.
This is an absolutely superb time to take
photographs. Sometimes, | take "before"
pictures with braces on, and "after” ones
when they're removed. These students
cannot wait to have a photograph made
once the braces are off, since they've
worn them a year or more. The braces
cause sore mouths, continuous embar-
rassment, and additional self-conscious-
ness. When the braces go, the subject
can't help smiling from ear to ear.

| also attract business by giving out five
dollar gift certificates on fourteenth birth-
days. This is advertising money well
spent. Even if someone has a picture
made on one of the previous occasions,
he frequently takes advantage of the gift
certificate anyway.

Of course, | won't bring every teenager
into my studio on these five occasions.
Other photographers are just as interest-
ed in attracting these subjects. But dur-
ing the course of a year, | photograph
about 200 junior high age students. If |
make $25 profit per sitting, it iswell worth
the effort. And | know Iwill enjoy at least
200 sittings in that year. ®

£rthel Rose owns Rose's Photography,
Arrowsmith. lllinois. He is a member of
Professional Photographers of America and
Associated Professional Photographers of
lllinois



Famous Love
Story Techniques

Sponsored by

Earn More Money
From Each Wedding

The only organization

ROCKY

in the world devoted

CHARLES J.

GUNN exclusively to wedding LEWIS

Los Angeles, CA

Video for the
Wedding Photographer

CHRIS AND
SHARON
PETERSEN

San Francisco, CA

ONE EXTRA DAY added
at NO CHARGE TO YOU!

By popular demand the 1983
WPI convention has been
extended to FIVE incredible
days. Now be a part of the show
beginning on SUNDAY, APRIL 17
(specific times to be announced)
with Leon and Betti Kennamer.
Then meet the pros and fellow
wedding photographers later at
the no-host cocktail party!

photography

Grand Rapids. Ml

PLUS MORE

TOP WEDDING
PHOTOGRAPHERS
including:

* MONTE ZUCKER
e TIBOR HORVATH
* GEORGE ROSA
e BILL NORMAN

* GAGE WHITE

GET BEHIND
THELENS

with the

WORLD S LEADING
WEDDING
PHOTOGRAPHERS

at the

World of Wedding
Photography
Convention / Workshop
and Trade Show

APRIL17-21,1983
CAESARS PALACE « LAS VEGAS

MAIL THIS TODAY AND SAVE

TO: WEDDING PHOTOGRAPHERS INTERNATIONAL
1312 LINCOLN BLVD., PO. BOX 2003
SANTA MONICA, CA 90406

O YES! I want to save and register now.
ADVANCE REGISTRATION FEE;

O WPI MEMBERS: $60 for 5 days.
Members' spouses and employees
Vi price—$30 each.

O NON-MEMBERS: $110 for 5 days.
Non-members' spouses and employees
'i price—$55.

O Iwant to apply for WPl membership and
gel members' Convention Discount.
Enclosed is $42 for one year's
membership in WPI.

CHECK ONE:
O Enclosed is check for $

.Chargetomy O VISA O MasterCard

Name

Studio Name if different

Street Address

Cdy State Zip Code
Register additional persons al halt price each
Name

BANK CREDIT CARD NUMBER

Sign name exactly as it appears on your credit card

BRING YOUR CAMERA! SEE WORKSHOP PRINTS SAME DAY AT NO COST TO YOU!



The Grandagon and Imagon

are both highly specialized,

unique lenses. But neither is

an exception to
the design philo-
sophy which has
made Rodenstock
the choice ofthe
world's foremost
professional
photographers.
Rather than *
aiming merely at
an acceptable so-
lution for a wide
range of photo-
graphic problems, we have
concentrated on making

The prof i«AP

lenses for the specific,carefully

defined and often narrow re-

quirements ofthe profession-
al. Lenses that

Imagon. Variable softness lensideally suited . .
for fashion, beauty and portraitphofography  deliver the finest
using large and medium format cameras

subject detail and
resolution.

The exception-
ally broad range
of Rodenstock
view camera len-
ses provides un-
limited flexibility,
enhancing creat-
ive interpretation.
And allmay be
purchased with the assurance
that they have met standards

set in the course of making
over 10 million lenses during
our 104 year history.

Grandagon. Wide angle lens with outstanding edge
to edge performance Excellent color correction and
high image brilliance Available with maximum aper-
tures as fast as 1145

Rodenstor*

Each lens a unique design for
uncompromised photographic expression.



Part-time travelo&iies

lead to full-time

audiovisual

production

How to professionally produce
sophisticated, two-projector shows
with low-cost, light-weight equipment

By Walter Henson

Author Benson reviews a travelogue in his den. with compact, inexpensive equipment he
dis( uss(“«in the article

bout three years ago | became se-
riously ill, and knew that in a few months
Iwould have to give up photography, at
least in the fashion that had earned my
living for some forty years. My son ask-
ed what | was going to do with the 40,000
slides | had taken during my world trav-
els. Most of the slides went beyond the
pretty picture, and showed life as it real-
ly was in far off lands.

My son's question spawned the idea of
creating travelogues, first for myself, then
for the trade. | went through the thou-
sands of images, and picked the best. Se-
lecting them was easy. So was selecting
projectors and peripheral equipment,
such as stands and lenses. Soon |was in-
to AV production, and was making pres-
entations for all sorts of governmental
agencies and small companies that could
not afford big-time producers—producers
who didn't want to touch two-projector

shows. But let’s back track a little.

Selecting a microprocessor to generate
pulses for dissolves, fades, and other vi-
sual tricks wasn't so simple. Cost was an
important factor because initially | was
setting up AV production as a hobby.

I recall in the early sixties, when audio
visuals were first coming onto the pho-
tographic scene, our laboratory ventured
into making slide shows that were crude
by today's standards. There were almost
no electronic methods to advance slides
in projectors nor to dissolve one projec-
tor's image into that from another The
nearest thing to a sophisticated dissolve
was Bell and Howell's Tandematic pro-
jector. About the only thing around for
projector slide change was the Quick-A
Matic, still in use today, but only on reel-
to-reel tape decks. To make a projector
change slides, an AV producer had to use
an electric conducting pencil to put
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marks on the reverse side of magnetic
tape. These marks would contact in the
changer, which in turn would signal the
projector to advance. This still is a good
single projector changing method be-
cause both channels of a stereo tape can
be used for audio.

When | reentered AV production, | re-
searched equipment available for profes-
sionals. No company had a cassette re-
cording system with projector advance
sync in stereo, with its own amplifier to
playback along with its own stereo speak-
ers in one compact package, and for less
than $600. Those were my criteria.

But recently | found a piece of equip-
ment that met my needs for less than
$s00, the Pacific Micro Systems Slide
Controller Model #1201. | picked this dis-
solver because it could handle two pro-
jectors, was no bigger than a 5"x7" file
card, and could do almost every visual
trick in the book.

1he lirst travelogue | made with dissolv-
er required two Carousel projectors and
audio equipment | already owned. The
production was considered great by a
small audience that included a travel
agent friend. And the show generated my
tirst paid assignment to produce and
show' travelogues to groups ot prospec-
tive clients for the travel agent. One paid
assignment led to another; soon service
clubs, fraternal groups, and small busi-
nesses wanted audiovisual presentations
about their services and products.

The shows were well received and al-
most a joy to do. Almost? Yes. The first
show was in my home using a separate
tape deck, amplifier, and speakers | al-
ready owned for home entertainment. So
just for a thirty- to forty-five-minute show,
| had to carry two projectors, the slide
programmer/dissolver, and a tape deck

Some people
who saw my
personal
travelogues
wanted their own
for Pusiness.

that played back the tape to carry the
pulse sync to the slide programmer/dis-
solver to operate the projectors through
their visual tricks; and | still had to have
an amplifier to bring the tape signals to
the speakers and programmer/dissolver.
That meant lugging a hundred pounds of
equipment, plus cables, cords, screen,
and script to narrate the show live...and
still not have stereo sound!

That's when | went looking again for
equipment, and found Sharp's profes-
sional RD688AV cassette audio tape

deck. It included amplifier and speakers,
plus atrack to record/playback the pulse
sync to operate projectors through the
programmer/dissolver. And the whole
thing weighed only twenty pounds. |
could leave behind the bulk of separate
amplifier, two speakers, and tape deck.

This unit, with dual cassette capabili-
ty, was a real relief to my aching back.
It had two separate tape decks: one to
record and play back, the other only to
play back. It also had external inputs and
outputs, which meant that | could record
from any outside source, such as a record
player or external tape deck, or from one
RD688AV internal deck to the other. | al-
so could rerecord music from one inter-
nal deck to the other, at the same time
putting on the sync pulse. Or | could re-
cord the sync pulse signal before or after
recording background music. | could
copy an entire master recording, plus
sync and background music with or with-
out narration on the RD688AV. The unit
also made it easy to put down pulse sync
after | had synchronized music to visuals.
This synchronized the entire show for the
final master tape. If | made a mistake ei-
ther in the audio or pulse, | could erase
that track and rerecord it without disturb-
ing the other track.

When | first reentered audiovisual pro-
duction, my friends advised me not to put
narration on the master tape track. In-
stead, they reasoned that it w-ould be bet-
ter for the narrator to speak live from a

20 pounds of equipment/stereo sound
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prepared script. They continued that
many times questions from audiences
could best be answered during presenta-
tions. And clients should not have to an-
swer questions over a fixed narration. But
this presented a problem: how to project
a narrator's voice over background mu-
sic, without carrying additional electronic
equipment. Fortunately, the design en-
gineers of RD688AV thought of that. A
little electric mic element from Radio
Shack, fitted into a Polaroid print coater
tube, and wired to the RD688AV, creates
a lapel mic for about six dollars. With this
mic, a narrator can talk to his audience
through special facilities of the RD688AV
that make it a public address system,
along with its other functions.

Occasionally, with an audience larger
than a hundred, rather than turn up the
volume on the RD688AV, | connect the
unit's audio output with a monaural
adapter plug to the house amplifier. If |
luck out, and the house system is in ster-
eo, | just plug the right channel into the
house's right channel, and of course, the
left channel into the house's left channel.
If need be, | could use two separate
speakers just by plugging them into the
external jacks on the RD688AV. To use
it as a public address system, | can just
plug any low impedance mic into the ex-
ternal microphone input jack.

To make the final sound track for an
AV presentation, | use two prerecorded
cassettes. One is for bridge music, re-

corded on a twelve-minute endless cas-
sette. The other cassette has as many
short special pieces of music as | need
for various scenes. These pieces of music
are timed, with ten-second intervals of si-
lence...tor agood reason. The RD688AV
has an automatic program locator device
(APLD) which lets me quickly search out
any piece of music | wish to rerecord.
This is how it works: | sequentially list
music recorded. Then | search for the
material with a switch that runs the tape
forward or backward. By telling the APLD
where a desired selection is in my se-
quence, it automatically stops there.

FHere's a typical way to make a master
track. Say | start it with bridge music, re-
recording from deck one to deck two;
then I wish to change the cassette in deck
one. If | have already laid down the pulse
sync track, | make sure the proper pro-
jector has advanced, then | stop the
RD688AV. | take the cassette out of deck
one (bridge music) and insert in its place
the special music cassette, cueing it up
to the start mark. Then | restart deck one
and deck two simultaneously in the re
cord mode. When I'm ready either to re-
turn to the bridge music cassette or to go
to new music on thelspecial selection
cassette, | stop the RD688AV, put in the
new music, then start up both decks
again at the same time.

There are so many different ways to use
the RD688AV that only practic e and in
genuity will reveal all of its niceties to oth-

er users. For instance, it has internal left
and right channel microphones, or it ac-
cepts external mics. | can use its internal
control board to fade from one source to
another. To make recording easy, the
unit allows the luxury of either automatic
volume control, or manually riding the
volume control lever. In essence, the sys-
tem is a little recording studio in atwenty-
pound mobile package.

Eventually, some customers who saw
my travelogues found their way to my
studio to have me produce audiovisual
shows about their businesses and orga-
nizations. What was to be a part-time job
became a full-time operation.

Besides all the tricks the RD688AV can
do, the greatest thing it did was generate
a whole new full time business for me
My investment was less than $2,000,
counting projectors, the RDP88AV the
Pacific Microsystems 1201 program/dis
solver, projection stands, screen, and <a
hies. In this business, it's possible that
capital investment will be returned in the
first month ot operation. And it will con
tinue making money forever after. You
ought to try it! P

Walter demon from Harrisburg,
Pennsylvania. holds a Master '1degree in
radio. television and film prtidur tion from
Syracuse University Hr operates a
pholograplur studio spenalizing in
audiovisual production and industrial
photography

100 pounds of equipment/monaural sound only
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€ onimeri lal photographers make their
living t reating images people want to
buy. An established photographer has
thousands o! stock photos on hand, so
when a customer calls requesting a col-
or shot of the sun setting over the Golden
Gate Bridge, he goes right to his file, pulls
out the photograph and sells it.

Unfortunately, that's more fantasy than
fact. The typic al scenario is more likely
this: This customer calls, requests a spe-
cific: shot, and the photographer spends
hours going through files looking for one
photograph.

After six years of doing that, Stephen
Soldo)! decided there had to be a more
ettic lent way to tile his colleition ot near
ly 9,000 images |le lound it in an Apple
Il computer. and FFS(Personal Filing Sys
tem) and A-S K- PORI softw.ire from Sott-
ware Publishing ( orporation, Mountain
View, California. Fhe cost of PI Sis Si 25
and PFS RfPOR] $05. Both are sold at
i omputer cham store's or through mail or
der catalogs

Id hate to have to add up all the
hours I've* spent searching lor ditferent
shots said Soldoft a commercial pho-
tographer in Ranc ho Palos Verdes, Cali
tornia. Before | automated tiling, a cus
turner would call about a certain photo
and |d say 'Yeah, | know | have that
one. Ciive me* a week to look for it and
11l get ba< k to you \\ ith this system, the
same kind of search takes no more than
th'ee or tour minutes.

Pl S makes possible this speed and ef
tic lenty. | ngineers designed it to let users
create their own custom forms, and the
program works like* an electronic index
card tiling system. Information the com
puter stores in memory is unique to each
user because he creates tile's to meet spe
otic needs The program does not use*
predetined tiles fhe Pl Scounlerpart pro
gram. PFS KI P()RI. lets individuals re
triese information and generate reports
to compare a number ot variables.

An Apple computer owner does not
need to go through extensiv e training or
learn reprogramming to use the software
lie' |[Us! needs to read the operating in-
structions on a monitor to be able to op-
erate the computer with the software.
Learning usually only takes about twen-
ty minute's

Soldoft has used Pl Sto design a detail-
ed catalog of all his commercial work. He
lists photos according to main subject,
second subject location photo type
briet description, date the image was cre-
ated. film type, tile number, and slick'
number. \\ ith that kind of detail he can
quic kiy locate any photo with a variety
of parameters.

Improve soles
with better
filing
New system

solves
old problems

By Betsy Gilbert

Someone might call and ask for a pho-
to of a hawk perched in a tree." Soldoft
said. "It I type in bird' as the main sub-
ject. | get a list of all birds I've photo-
graphed in a number of settings. But if
| also type in tree’ as the location, | get
bar k a list of all images of birds | have
sitting in trees. Finding the hawk among
that listing is a piece of cake.

Before setting up the Apple PI S system.
Soldoft and his wife Sue, an amateur pho-
tographer, had developed what they
hoped was a workable manual filing sys-
tem based on index cards. It was, how
ever, doomed to failure before it ever be-
gan, according to Soldoff. "We had the
thing all set up. he said. Then we re-
alized it was going to be impossible to
manage, because there was too much
detail. So. we gave* up and started plan-
ning a computerized system."

After considering ancl rejecting several
database management programs for the
Apple Soldoft settled on the PFS and
PIS REPORI because ot their tlexibilitv
and ease ot use.

Some of the others we looked at ac-
tually offered faster speeds than PFS. but
they were alot more complicated to get
started, and not nearly so flexible " Sold-
ofl explained. "Some ot them offered
some customization, but nothing like
this: none offered this kind of simplicity."

Soldott has found the same kind ot sim-
plicity and ease ot operation in PFS:RE-
PORT, which he is using to organize the
photography classes he otters as a second
business. The form he designed contains
the student's name, mailing address and
phone number, plus preferred and alter-
nate class dates. By keying in the date's,
he calls up a list ot students he needs to
remind about beginning classes. Using

the report he generates, he sends a print-
ed reminder to each student on the list.

Duart MacLean is equally impressed
with what the combination of an Apple
Il and the PFS software can do for a pho-
tographer. MacLean operates a small
photography shop in Victoria, British Co-
lumbia, Canada, and he has found that
even in a limited volume business, auto-
mated files are more efficient than any
manual record keeping system. He said:
"1'm systematic, and | had developed a
reliable manual indexing system. Still my
old filing method couldn't hold a candle
to this one."

MacLean, who specializes in scenic im-
ages tor color murals, designed a PFS
form to help him track individual rolls of
film quickly and accurately. The form in-
cludes the roll number, film type, cus-
tomer name and address, subject, cam-
era type lens, f/stop, shutter speeds, and
types of developing processes. As an op-
tion. he can also include details of each
image on the roll.

"When a customer calls and asks for
acertain type of scene, | can find it within
minutes by keying in various parame-
ters MaclLean said. "If it doesn't show
up in subject matter, | can try the loca-
tion, client name, or even the camera. It
never fails."

MacLean uses PFS:REPORT to generate
listings tor clients and for himself. Recent-
ly. he wanted a printed record of each
photo created in 1980. Generating the re-
port was simply a matter of keying in per-
tinent dates, waiting for the computer to
sort through the information, then sitting
back and waiting for the printout.

| bought my Apple a couple of years
back," MacLean explained. "At the same
time | also bought another database
management program that was supposed
to do all sorts of things for me. | started
using it and thought. What a complicat-
ed, detailed thing this is." | put that away,
went out and got PFS strictly on impulse.
I've been delighted with it. | haven't used
the otFrer program since. ®

Betsy Gilbert, Palo Alto. California, is a
freelance writer She has worked for R\S
Puhhi Relations as a copywriter and
Uermjrev Corporation a* a public relations
spec iahst



FROMYOURHRST SHOTTOYOUR LAST

PHILIPSs . s

mPowerful 160 Guide Number
(ASA 100) with only four AA cells.

m A System Flash with wide-angle,
normal and tele reflectors built-in plus
a light-tight filter slot.

m Bounce Control from 0°to 90°
m 320° Rotary Head for horizontal
bounce shots or use with umbrella.

m Exclusive llluminated

F/Stop Indicator.

m Dedicated option available.

m Built-in Metal Camera Bracket.

Pros know that once you've made
about 20-30 shots with any portable
flash, your effective Guide Number starts
dropping ... and it will keep dropping
until you put in fresh batteries. Not so
with the new Philips 546 Drum Gun! Its
exclusive "Quick Load" circuitry
will give you a constant — and
amazing — Guide Number of 160
at ASA 100throughoutthe entire
life of the batteries. The 546 is
the only flashgun made that can do
this. And what's more, the 546 in-
corporates another unique devel-
opment— the Philips' Power Bank. It
stores all the energy you need to light
the shots you want. You'll never again

miss agreat photo opportunity while wait-
ing for a Ready Light to signal "go". There's

mTHEPRO
DRUM GUN

always power in the 546 waiting for
you — and three LEDs display exact infor-
mation on all energy available in the flash.

But, the 546 Drum Gun has even
more to offer the pro. It has a unique
rotating light chamber that projects
28mm wide-angle, 50mm normal and
135mm tele light patterns from inside its
drum-shaped head. Nothing sticks out,
hangs over or gets in the way of your
creativity.

It also has Thyristor circuitry, five Au-
tomatic f/stops, five Manual power ratio
settings, Auto Power Shutoff, and an elec-

tronic pre-exposure test signal.

Optional accessories include
Bounce Panel for soft lighting effects; Power
Pack that produces 200 plus flashes on man-
ual and more on automatic, faster recycling
(with NiCads: under 3 seconds
full power on manual, even fast-
er with automatic or power
ratio settings); and Adapters for
most dedicated cameras.

Comparison of Guide Numbers per number of flashes

o] (Top Line) Fhiltps S46
No of A (Lower Line) Others

The 546 ismanufactured by Philips o fEindhoven, Holland - the international electronics giant, and distributed by
GMI Photographic Inc.,Dept. PP-12,1776 New Highway, PO. DrawerU, Farmingdale, NY 11735 - (516) 752-0066



Converting
IS cheaper
than
building
Abandoned
service stations
provide

inexpensive_
studio locations

By Otto P. Kramer
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IA/ photographer faces several major
obstacles when he starts to look for a suit-
able studio location. Rent continues to
increase for spots in business and shop-
ping centers because of rising costs, and
at some locations there is a shortage of
convenient parking facilities for clients.
There also is a shortage of buildings in
accessible locations in heavily-populat-
ed areas, and construction costs have in-
creased the price for building new ones.

One solution to these problems is re-
modeling abandoned service stations,
which often are in strategic locations and
sell for a fraction of the cost of a new
building. During the past five years, about
50,000 full-service gas stations have been
abandoned or sold. Changing market
conditions have forced a shift from more
labor intensive full-service stations to gas-
only sales, or self-serve units. This has
caused the number of active service sta-
tions to decrease, and left a large number
of abandoned ones.

There are several advantages to buy-
ing an abandoned service station and
converting it to a studio. Service stations
are often on major highways or near in-
tersections, extremely accessible to the
public, and near heavily populated com-
munities. Abandoned service stations can
generally convert to any use at half the
cost of building from scratch. There are
also usually large paved parking areas,
and adequate entrance and exit ramps
which connect to primary and secondary
streets. If you buy an abandoned service
station, the building will already have wa-
ter, sewer, electric and telephone utilities
hooked up.

Remodeling an abandoned service sta-
tion will often take about forty-five days
compared to the many months a new
building requires to be completed, and
public officials will more readily grant a
business permit to a facility already zoned
for business use. The owner may also rent
cheap or sell for a low price a service sta-
tion he has had trouble selling as a ser-
vice station.

Albert L. Kerth, an architect for Getty
Oil Company, has made detailed plans
for converting service stations into more
than a hundred different business uses,
including photography studios and cam-
era stores. According to Kerth, many of
these service stations are in business ar-
eas. or along a major boulevard where
traffic exposure is above average. Build-
ing size ranges from 1,200 to 1,800
square feet, and abandoned service sta-
tions often have a sales room, two rest
rooms, and a storage room. In addition,
the yard area surrounding an abandon-

ed service station provides excellent off-
street parking, which can adapt to any
business use.

A buyer can often remodel these build-
ings for less than half the cost of a new
one. Economical, pre-engineered com-
ponents and materials are readily avail-
able and they can make major changes
in a service station's facade for very little
cost. A half-inch brick or stone veneer or
aggregate panels over the block surface,
along with a new roof system, will create
major changes in appearance of a service
station at nominal cost. Landscaping, in-
direct building lighting, attractive outdoor
parking-area light fixtures, can all help
make a major external transformation.

In addition, a buyer can change interior
partitions, add new flooring, and install
a ceiling to make the inside of a building
look attractive. In most cases, an aban-
doned service station will need a new
heating and air conditioning unit, which
can sit on the roof behind a screen away
from the public's view.

Kerth's book, A New Life For The Aban-
doned Service Station discusses pre-en-
gineered components and materials that
can create major changes in the facades
and appearances of a service station. The
book also has drawings, landscaping sug-
gestions, and details for components and
systems for all types of conversions. It is
available from the author for $30, plus
sales tax, from Dept. O, Box 213, Wash-
ington's Crossing, PA 18977. *

Otto P. Kramer, Massapequa Park, New
York, is a management consultant and free-
lance writer He is also a member of
American Management Association and a
contributing editor for several business
publications.
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If you are near titty-five and plan

to sell your home,
wait
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you may want to
until your birthday

By Randall W. Redenius
C.P.A

Wv hen selling property, you can

save on taxes if you wait until you are tit-
ty-five or older. You can also reduce taxes
when you defer any gain on a disposition,
when you exchange property or when
you employ your children and relatives.
There are limitations, but planning can
save you money.

Wait to sell your home

A homeowner who is fifty-five or older
can subtract from his income up to
$ 125,000 of any gain on the sale or ex-
change of his principal residence. To
qualify, the homeowner or his spouse
must be fifty-five or older: sell property
he has owned and used as his principal
residence for three or more years during

the five-year period ending on the date
of sale: and elect to exclude the gain. This
can be done only once in a lifetime, and
only once for married couples. If a mar-
ried couple divorces after selling their
home and taking advantage of this tax
break, neither person may do so again.

A homeowner should carefully consid-
er this, since it can be done only once.
If he decides to exclude $40,000 of gain
on the sale of a home after reaching fifty-
five, he could do so again if he subse-
quently sold another principal residence
for a $85,000 profit. Since the U.S. Inter-
nal Revenue Code permits deferrals of
gain on the sale of a principal residence
if the proceeds are reinvested in a new
residence within twenty-four months, a
homeowner may benefit if he selects this
alternative, rather than using the $125,000
exclusion.

If you are near fifty-five and plan to sell
your home for a smaller home or apart-
ment, you may want to consider delay-
ing the sale until after you celebrate your
birthday. The IRS will reward you with
a nice present if you do.

Exchange property and defer the gain

You can exchange property and defer the
gain of the disposition. If you profitably
sell property you used in trade or busi-
ness or held for investment, the govern-
ment will tax the profit even if you plan
to purchase a similar replacement. The
amount of tax partially depends upon
whether the sale results in a long-term



gain or ordinary income. Tax on ordinary
income could be about sixty percent
greater than tax on a capital gain.

If you plan to sell business or invest-
ment property so you can use the money
to buy similar property for your business,
you might want to consider exchanging
property. The government does not rec-
ognize gain or loss on business property
exchanged for similar property to be used
the same way. However, this nonrecog-
nition of gain does not apply to an ex-
change of inventory, or a sale of bonds,
stocks, notes or other intangible assets.

Real estate is frequently exchanged
when owners want to sell one piece of
real estate and purchase another parcel.
Tangible property such as cars or equip-
ment you use in trade or business, may
also be exchanged. For example, assume
you want to trade in your car, but instead
of trading it for a new one, you find you
can get more by selling it yourself. Any
gain you realize on the sale will be sub-
ject to income tax even if you immediate-
ly use the proceeds to buy a new car.

For the gain on an exchange of proper-
ty to be non-taxable, both pieces of prop-
erty must be of like-kind. An exchange
of real property for personal property is
not a like-kind exchange. However, the
exchange of vacant real estate for im-
proved real estate, such as apartment
buildings or commercial property, is a
like-kind exchange.

The gain on the exchange is merely de-
ferred since your cost basis of the new

property will decrease by the amount of
gain that is unrecognized. Because of to-
day's inflation rate, you can gain substan-
tially if you defer the payment of income
taxes that would otherwise be due if you
sold the property for cash instead of mak-
ing a like-kind exchange.

Employ your children and save on taxes

The Internal Revenue Service (IRS) will
let you deduct reasonable wages or sal-
aries you pay employees. This means
your employees can be your children
and other family members you treat the
same as other employees. The compen

sation you [jay them must be reasonable
for the services they provide.

Instead of giving your child or children
allowances, you can employ them and
deduct what you pay them even if they
partially support themselves. If your chil-
dren are younger than twenty-one and
you operate an unincorporated business,
you have an additional advantage be-
cause you won't have to pay social se-
curity or unemployment taxes on wages
you pay them. You also don't have to pay
social security or unemployment taxes on
wages you pay your spouse.

Because of the increased personal ex-
emption and zero bracket amount, your
child can earn up to $3,300 per year
without paying federal income taxes. You
can still claim your child as adependent,
providing you furnish over half of his to-
tal support, and he is younger than nine-
teen or a full-time student.

The IRS is more likely to scrutinize
wages you pay your children, so it is im-
portant the wages you pay them be rea-
sonable in light of their services, You also
must keep customary records showing
amounts paid and hours worked. The tax
you save should substantially outweigh
any additional effort you make to main-
tain accurate records.

The IRS audits about 1.8 million indi-
vidual income tax returns of the more
than ninety million filed annually. This is
about two percent of the individual in
come tax returns filed. However some
taxpayers may be subject to audit every
year, while others are rarely or never au
dited. There are many reasons for being
audited, but the best way to be prepared
tor it is to keep good records Y

Rand,ill W Redemus. C f A s diret tor of
training lor ( omprrhensive Atcounting
Corporation, a national tram /riser of
accounting services lor small and medium
Size* businesses He has worked in puhhi
and industrial accounting and has taught
atcrmntmg taxes, and systems
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practical pointers

Pin register positives
). Stephen Sandifer, Photomedia. 519
Stephanie, Missouri City, IX 77459, has
a few tips for pin register contact print-
ing of litho positives. He uses the Wess
Plastics duplicating mount because its
opening is slightly larger than the #2
Wess mount, which helps later when
mounting positives. Then he fastens the
dupe mount to a piece of plexiglass with
plexiglass solvent. Sandifer has also ex-
perimented with ,i special Wess mount
with blank back and dupe mount front.
lor both mounts, he cuts ortho type
three litho film one sprocket longer than
needed and loads six to eight mounts at
a time. Unexposed litho film tits in the
mount emulsion side up and the negative
tits emulsion side down. He then exposes
the film under an enlarger.

Sandifer found it necessary to use the
red Wess film loader to push film firmly
onto the mount’s register pins, hie says
even though it takes little longer to load
film with the Wess loader, it is critical to
do so to maintain good registration.

Readers ask

I answer many letters individually. Here
are some questions | have received, and
my answers, which | teel have broad
application

/ am interested in ordering Hoya | LL)
and Singhray SKI) niters an artic le at yours
mentioned, but none ot the suppliers in
this area seem to know anything about
them. Would you please advise me on
whom to contact to order them)—lack
Ru hard, CPP. Cody, Wyoming.

Hoya filters should be available from
camera stores even though the company
doesn't advertise as much as other tilter
manufacturers. Singhray tilterx are also
available through camera stores, but also
may be ordered direct from the distribu-
tor: Tekno, 221 West Erie Street, Chicago,
IL 60610. If your local dealer does not
handle Hoya, you might try Camera
World, 1809 Commonwealth Cove, P.O.
Box 9426, Charlotte," NC 28299.

| process two to twenty rolls of Lkta
chrome 15mm film each night in stainless
steel tanks with hit and miss temperature
control. | would like an inexpensive and
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by Ross Sanddal
M Photog.Cr , CPP

economical way to handle this process as
efficiently as possible—Andrew Aiken,
Nassau, Bahamas.

One of the most efficient ways to pro-
cess E6 that | know of is with the Image
Maker. We use an early model of Image
Maker to process E6 every day with ex-
cellent results. With this machine, we can
process two, five, or ten rolls in a batch
and use chemistry on a one shot basis.
But the current model, Image Maker Il
is not cheap. It costs about $10,000. Ear-
lier models, which are very satisfactory,
are now showing up on the market at
used frrices of about $1,000. If you are
interested in this, | suggest you w-atch The
Professional Photographer's classified ads
under "equipment tor sale."

A more practical and less expensive so-
lution to your temperature control prob-
lem would be to continue to use stain-
less steel tanks, but use a temperature
controlled water bath for the stainless
steel tanks and chemistry. Several tem-
perature controllers have self-contained
pumps, heaters and regulators built into
a single unit, including the Accu-Temp.
which appears in ads in The Professional
Photographer.

You didn't say whether you are mix-
ing chemistry from one gallon kits or it
you're mixing from cubetainers. We start-
ed mixing from one gallon kits and later
changed to mixing from cubetainers. The
change probably did more to improve
our consistency than anything else. The
initial cost ot cubetainer chemistry is
high, but with the amount of film you
process, you will see an overall savings
plus a gain in consistency.

Catalog treasures

When | get a new photographic catalog
in the mail, | go through it looking for
those elusive items that are useful but rel-
atively unknown, | found a few of these
gems when | looked through the 112
page catalog from Porter's Camera Store
Incorporated. P.O. Box 628, Cedar Falls.
IA 50613.

On page twenty-nine | found a quartz
tube adapter that replaces a number two
phototlood with a quartz light. Two of
these adapters with the DVY 3400 degree

Kelvin quartz lamps, used as bare tubes
high in two opposing corners of a room,
increase overall illumination without
bothering the room's occupants. The
higher illumination improves available
light photographs and videorecording.
On page forty-five, | found an item that
may be worth many times its initial cost
for photographers who travel or who
must leave a bag unattended at any time.
The item is "Bag Alert,” which is a bat-
tery operated alarm system that can sense
the slightest motion and set off a screech-
ing alarm. You can only silence the alarm
with a special programmed card. When
you leave a camera case unattended, the
"Bag Alert” sits on your case ready to
sound an alarm if there is any movement.
Page fifty-nine lists a hand stamper
which turns a V/2'x5" photograph into
a post card. Only a photographer's imag-
ination limits the possibilities for such an
item. On page seventy-tour is a list of a
wide variety of 1983 calendar masks.
These could give an industrial photogra-
pher an excellent chance to do a little ad-
vertising for his own department. A pho-
tographer could publish a calendar with
a favorite company photograph, and dis-
tribute copies to photo department cus-
tomers. Page eighty-six lists a Brandt
Scaleograph 14” x14” —a device which
takes the hard w-ork and guessing out of
cropping and scaling photographs.
These are but a few of the many un-
usual and seldom-found items | saw in
this catalog. I'm often surprised at some
of the items hidden in catalogs. ®

Ross Sanddal, M.Photog.Cr., CPP, is a
manager of photographic services for
Hughes Tool Division, Houston. It you have
a time or money saving tip, send it to him
at The Professional Photographer, 1090
Executive Way, Des Plaines, IL 60018

There are two—often conflicting—basic
requirements for good nature photogra-
phy. First, the picture must be truthful;
secondly, it needs to be visually interest-
ing.—Heather Angel



W E Bencher M/M
llluma System

W R O T E ...it's the last camera stand

you'll ever need!

T H E The system for the tough jobs. Offering all the
features of the Bencher M/M Camera Stand, the

llluma incorporates added flexibility with the

new |47 x17”-format base illuminator. The illu-

EI O O K minator features precision color balance in
choice of strobe or quartz, and exceptionally

even lighting.

N FR ONT PR OJECTIO N . . . .
For creative graphics where slide making and
visuals are required, the llluma System is unex-
celled.

FIN D o uU T H O W
Camera stands from $275.

FR ONT PR OJECTION
System shown $850 less camera.

C A N M A K E M O N E Y

The features that make the llluma
ideal for the creative worker also
make the llluma perfect for analyt-

F O R Y O U

en vironm en tal ic, technical, scientific or medical

p ro je c¢c tio n photography.

sy s te m s Available accessories include

p o box 78 Camera Quick Release, Polarizing Light f-tiler

son moreos rexos /866b Kit. Copy Mask Set, Slide Duplicator. Special

demoosirorion center counterbalance springs (lor heavy cameras)
S (51 2) 39 25500

333 W Lake St. Chicago Il 60606 « (312) 263 1808

New From Burrell Colour

AUTOMATED BIG PRINTS

24x30 $40.°°
30x40 $55.°°

Now available in both our deluxe auto candid and auto package printing departments

SEND FOR COMPLETE CATALOG AND SUPPLY INFORMATION

CcD Studio
H
2 Address
C ity
2
cu State Zip

0
B urre II C 0 IO ur @ Burrell Colour Inc., 1311 Merrillville Road g
iHirrel

Crown Point. Indiana 46307. 219 663 32 10
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Too many photographers waste time
worrying about the studio down the
street, and blaming other people for their
problems. When photographers talk, the
conversation almost always shifts to what
acompetitor isdoing. But Idon't believe
any photographer can afford to worry
about somebody else's business. In to-
day's volatile economy, we all need to
improve our own businesses.

Who are our competitors, anyway?
Some people point to jewelry stores, car
dealers, and other businesses where lux-
ury dollars are spent. But | believe it is
erroneous, and dangerous, to perpetuate
this theory, because it diverts our atten-
tion from the re.ill enemy

It we can't blame our fellow photog-
raphers or luxury dollar establishments
for our problems, whom can we blame?
Ourselves. We are our own greatest com-
petitors. because our businesses reflect
our own habits and attitudes.

Bad habits and negativism perpetually
germinate within each of us. They need
to be continually suppressed like weeds
in a rose garden. Negative thoughts, pro-
crastination, laziness, poor time manage-
ment and disorganization are much
more devastating to a business than the
guy down the street, whether he owns
a jewelry store or a studio.

Is attitude important? | say yes, based
on the following stories. | recently visited
two studio owners in the same town.
One told me business had declined be-
cause ot local factory layoffs. Everybody
istalking about it,’ he said, "and no one
is spending a cent more than he has to.
We re cutting back on the number of
proofs at each sitting, because custom-
ers aren't buying anyway." He frequently
mentioned his competitor as another
source of problems.

Later, | talked to his competitor, the
owner of the town's second studio. He
said he was having his best year ever. He
never once mentioned the economy or
the other studio. He was too excited
about new promotions

The first photographer had convinced

In the studio

by Marty Rickard. CPP

The worst competitor

himself that nobody was buying. This
deadly attitude had permeated his think-
ing, and destroyed the enthusiasm so vital
to promoting, photographing, and sell-
ing. At every sitting, he believed he was
working for nothing, and his customers
detected his attitude.

Need more proof? Not long ago, a
friend sold his restaurant and retired. For
years it had been a sparkling, friendly
place where the steaks were juicy and
tender, and the service superb. My friend
frequently paused and laughed with his
guests, often talking about how lucky he
was to have such a great location and
such pleasant customers. He worked
hard, but his work was a joy.

The new owner immediately cut back
on his advertising, quality, service, and
sanitation. Then he complained that he
couldn't make it because his competitors
were unethical, his customers were tight,
and his driveway was difficult to see at
night. He didn't last long enough to re-
alize what the true problem was.

One ot my greatest moments in pho-
tography came after a seminar which
taught me that my attitude and habits
were holding me track. This realization
was the first step toward running a suc-
cessful business, but | constantly work to
keep negative attitudes from regaining
their grip on me.

One thing is certain. | never spend a
second worrying about my fellow studio
owners, because | desperately need the
time to improve my business and myself.
Idon't have the slightest idea what prices
the studios near me charge, and | really
don't care. | know what price | need to
be happy, and that's what | charge,

| never worry it outside photographers
advertise in my area. Several good ones
do. | believe every studio ad reminds
readers about professional photography,
and benefits each ot us. Most photogra-
phers are too sensitive about who adver-
tises where—and most studios should ad-
vertise more than they do.

I never cut down other photographers
in my area, and never agree with occa-
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sional customers who try to downgrade
other studios. Such gossip is unprofes-
sional, and it would harm me more than
the other photographer.

| consider myself fortunate to be in an
area which has many exceptional pho-
tographers. | hope that everyone who
hires a professional photographer is
pleased with his portraits. The photogra-
phy climate in my area is exciting be-
cause all the studio owners are active,
ethical business people, who place nice
portraits in local homes. Through their
promotions, displays, and advertising,
people are becoming more aware of
beautiful photography. This awareness is
helping all of us.

Maybe I'm a maverick, but | wouldn't
want to be in an area where | owned the
only quality studio. | welcome other pho-
tographers, because | have learned who
generates my real competition.

| believe success follows people who
realize their competition comes from
within. People who recognize their own
deficiencies, and work hard to overcome
them, will have success. Success requires
continuous weeding of those undesirable
plants which threaten all our personal
rose gardens. ®

Marty Rickard, CPP, was in the first group
ot photographers in the nation to become a
Certified Professional Photographer. He has
owned a studio in New Sharon, lowa, since
1974 Prior to that, he had extensive
experience as a professional writer and
photojournalist. He was named top
photographer in lowa for 1982 by lowa
Professional Photographers.

In the future, ordinary work, as we now'
know it. will cease to exist. Computers
and other machines will make mail de-
liveries, bank tellers, store clerks, bus
drivers, and most similar workers obso-
lete, Most sales and other business trans-
actions will be done on television moni-
tors at home.—lames C. Lehrer, Mat \e:i/
Lehrer Report



A camera. A strobe. Three lenses.
And Mr. Freeman.

Mr. Freeman may have just been
lucky, but his valuable camera
equipment was well-prepared. Which
is exactly why Mr. Freeman bought his
Halliburton case in the first place. To
protect his equipment.

For our cases are made with a

1 1 Cloth bags, lasti ,
All SIX SUTIVIVEd e ot get damaged upon impact

but they do transmit the shock to the
equipment within. Which means while
your case might survive, your valu-
able equipment may not

We figure if anything has to go.
rather the case than your equipment
Don't you agree7

unique, prestressed, deep-drawn
aluminum shell and a special high-
density. impact-resistant foam insert
to absorb the energy of a severe
impact.

ASSOCIATE with a
Professional Color Lab

specializing in:

Formatcandids

Deluxe candids
The CS-705 is our newest and best all-
electric, fully automatic Gold Stamping
Machine; requires no compressed air (as
do other automatics); makes perfect Im-
prints every time — even If operator Is
unskilled; fast and easy to use. Imprints
In gold, silver or colors on all photo
prints (Including RC), all plain and coated
papers, all films and plastics, books, fold-
ers, albums, etc. Imprints any copy using
hand-set type, bonded type, studio
name or logos. Copy changed easily and
quickly. Superior to "and priced less than
other automatics. Small size, requires
only 10" by 10" desk space. Push-button
operation. Suitable for large or small
labs, Industry, business, etc. Top quality
proved by 22 years of satisfied custom-
ers. All veach products carry our uncon-
ditional money-back guarantee. Write
for free details on our complete product
line of Gold Stamping Machines, Goldriter
Pens, Proof Kits, Advertising Items, etc.

Dealer Inquiries Invited.

VEACH DEVELOPMENT CO.
14535 Arminta St.. Van Nuys, CA91402

P ortraits
School packages
Alem ory /M ates

Prom packages

Composites For information

call toll-free
800-821-7802
Missouri 816-931-3318

Loyal custom ers

and much more!

associated photographers, inc.
3710 Main, Kansas City, MO 64111
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Aristocrats of
School Photography

Complete Undergraduate Services

R R IR TR LT

*3x5to 11x14 FORMATS-
*COLOR COMPOSITES-
*B&W MEMORY BOOKS-

Our Many Vaara of Experience
Can IViaka the DIffarenoa in
Your Flniahad Prinfca. Call or
Writ# Ua Now to Raclava Your
FREE Catalogua.

NEW! NEW! NEW!*
-Church Directories
-Color Groups

-Memory Metes
IFRCE LISTS RONIMILULEI

ALL-STATES PHOTO CO.

2940 EAST 961h STREET
CHICAGO. ILL 60617

(312)221-6694

Hot Mount

Headache?
it with

COLD-M

The original and only complete
system for trouble-free mounting
—developed by professionals
for professionals

bvcona

Now available to you in:

* Single Weight < Double Weight

« Foam Core « Gator Foam

* Hard Board ¢ Print Adhesive

e Overlam « Transparency Adhesive

Cold-Mount Presses:
10 models, 11" to 60"

Tell us your needs Write or call

CODA, INC.
\ 196 Greenwood Avenue,
// Midland Park. NJ 07432

(201) 444 7755

v y
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education

news

Lectures at SIU

Commercial photographers and critics
will participate in a special lecture series
on color photography through next April
at the Southern lllinois University-Car-
bondale. The university's Department of
Cinema and Photography sponsors the
series with grant support from the Nation-
al Endowment for the Arts.

Speakers will be: January 26, Sam Abel,
a Virginia photographer whose work has
appeared in National Geographic; Feb-
ruary 16, William Larson, chairman of the
Temple University photography depart-
ment: March 2?. William Jenkins, critic
and associate professor of the Arizona
State University School of Art; April 6,
John Pfahl, faculty member of the Roch-
ester Institute ot Technology School of
Photographic Arts and Science; April 27.
Kenda North, teacher at the University
of California-Riverside.

Speakers will also contribute works to
an exhibit of seventy photographs to be
shown March 23 through April 10 at the
university. Lectures are free and open to
the public.

Multi-image workshop

Arizona State University is presenting a
workshop in sound-slide and multi-image
production, February 20 through 24, in
Tempe, Arizona.

Workshop topics include: Planning for
Audiovisual Presentations, Graphics for
Slide and Multi-Image Presentations, Pho-
tography tor Slide and Multi-image Pres-
entations, Sound Recording for Sound-
Slide Presentations. Multi-lmage Presen-
tation-., and Presentation Systems and
Programming.

In addition, these activities are plan-
ned: a pre-conference photography trip
to the desert; hands-on training on the
latest multi-image equipment; and the
screening of various sound-slide and mul-
ti-image shows.

Tuition is $450. Registration must be
completed by January 25. For more infor-
mation, contact Dr. Joel Benedict. Uni-
versity Conference Services, Arizona
State University, Tempe, AZ 85281.

Classes scheduled for South Carolina
The Sixth Annual South Carolina Profes-
sional Photographers school will be
March 28 through April 1 at Greenville
Technical College in South Carolina.
Scheduled courses include: Print Re-

touching and Finishing, with Catherine
Craft; Commercial Photography, with
Richard Turner; Portraiture, with Al Gil-
bert; Bridal Portraiture, with Van Moore
and Monte Zucker; Glamour for the Por-
trait Studio, with JJ. Allen; and Portraiture
of Groups, Children, Men and Women,
with Frank Cricchio.

Tuition ranges from $325 to $420. For
more information, contact Cheri Hughes,
Greenville Technical College, P.O. Box
5616, Station B, Greenville, SC 29606.

West Coast classes scheduled
Curriculum and dates for the winter and
summer sessions of West Coast School
of Photography have been announced.
Both sessions will be at Brooks Institute,
School of Photographic Art and Science,
Santa Barbara, California.

Thirteen courses are scheduled Febru-
ary 20 through February 25. These in-
clude: Studio One, with Pete Baird and
Betty Schroder; Advanced Portraiture,
with Al Gilbert; Illustrative Portraiture,
with Dean Collins; Advanced Studio Por-
traiture, with Frank Cricchio; Glamour
Photography, with Mario Casilli; Children
and Teenagers, with Patsy Hodge; Moti-
vational Studio Operation, with Charles
Lewis; The Art of Seeing, with Sherman
Hines; Commercial Photography, with
Xenophon Beake; School and Studio
Photography, with Wah Lui; Restoration
and Print Enhancement, with Mary So-
bolowski: Basic Wedding Photography,
with Joe Butts and Pat Harrison; and Ad-
vanced Wedding Photography with Ken
Cook and Chris Peterson.

A second session will be held June 19
through 24. For more information, con-
tact Frederick E Foss, West Coast School
of Professional Photography, P.O. Box
4614, Fresno, CA 93744. The school is
sponsored by Professional Photographers
of California and PP of A.

schools, seminars
and conferences

IANUARY 3-7

Negative Retouching; Fludson, Florida-
contact Veronica Cass National School
of Retouching. 3779 New Jersey, Hud-
son FL 33567

JANUARY 10-14

Print Retouching: Hudson, Florida—con-
tact Veronica Cass National School of Re-



touching, 3779 New Jersey, Hudson, FL
33567

JANUARY 17-18

American Photographic Artisans Guild
sponsored mid-winter seminar, with Al
and Connie Behnke, Joy McAllister, Rose
Ginther, Art Wendt, Nancy Nicholson,
and Linda Weaver: Sheraton World Ho-
tel, Orlando, Florida—contact Betty Edi-
ger, Box 309, Aurora, NE 68818
JANUARY 17-21

Airbrush: Hudson, Florida—contact Ve-
ronica Cass National School of Retouch-
ing, 3779 New Jersey, Hudson, FL 33567
JANUARY 23

The Professional Photographers Associa-
tion of Rhode Island sponsored seminar,
"Video Technics," with Steven Grazi-
ano—contact Sebastian Spojiano, 1204
Main Street, West Warwick, Rl 02893
JANUARY 24-28

Black-and-White Restoration: Hudson,
Florida—contact Veronica Cass National
School of Retouching, 3779 New Jersey,
Hudson, FL 33567

JANUARY 31-FEBRUARY 4

Color Restoration; Hudson, Florida—con-
tact Veronica Cass National School of Re-
touching, 3779 New Jersey, Hudson, A
33567

FEBRUARY 7-11

Transparency Retouching; Hudson, Flor-
ida-contact the Veronica Cass National
School of Retouching, 3779 New Jersey.
Hudson, FL 33567

FEBRUARY 14-18

Photo Graphic Art; Hudson, Florida-
contact Veronica Cass National School
of Retouching, 3779 New Jersey, Hud-
son, FAL 33567

FEBRUARY 21-25

Sales and Finishing; Hudson, Florida-
contact Veronica Cass National School
of Retouching, 3779 New Jersey, Hud-
son, FL 33567

FEBRUARY 27

Georgia Professional Photographers As
sociation sponsored seminar with Bob-
by and Cherry Saint, Chuck Collins, and
Carole Milam; Atlanta—contact John Bea-
vers, 7510 Winters Chapel Road, Dun-
woody, GA 30360

MARCH 7-11

Negative Retouching; California—contact
the Veronica Cass National School of Re-
touching, 3779 New Jersey, Hudson, F
33567

MARCH 14-15

"Innovative Concepts," with Dean Col-
lins; San Francisco/Oakland, California-
contact Photoknowledge Seminars, P.O.
Box 66239, AMF O'Hare, Chicago 60666

MARCH 17-18

"Innovative Concepts," with Dean Col-
lins; Los Angeles—contact Photoknowl-
edge Seminars, P.O. Box 66239, AMF
O'Hare, Chicago 60666

The light
fantastic.

LUCHT S HIGH INTENSITY
LAMPHOUSE.

Naturally, you'll
find the impressive
Lucht lamphouse on

MARCH 28-APRIL 1

Transparency Retouching; California—
contact Veronica Cass National School
of Retouching, 3779 New Jersey, Hud-
son, FL 33567 ®

all our quality Lucht printers. But people throughout the industry
have discovered how easily it retrofits to Nord, Hamlin, General
Engineering and Kodak "S" type printers We even have adaptor
kits that make these installations possible in the lab

Why bother? Because the Lucht lamphouse has so much to offer.
A lamplife of more than a thousand hours. A built-in translator gives
your operator a digital display of true color correction values A
built-in regulator with an operator warning system to monitor lamp
voltage. In addition, the Lucht lamphouse can be ordered with filter
flags for video tie-in as well as a white light dial-in filter application

Fantastic? Lots of people think so. That's why the Lucht lamp-
house is recognized as the state of the art light source for the
photographic industry. Maybe it's time for you to see the light, too.

LUCHT ENGINEERING

500 WEST 79TH ST MPLS. MN 55420
612/884-1444 TELEX 291027
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Idea exchange

BY ERNIE COWAN

Quick conversions from color slides

(owijfi cuts xvhilc flatter to tit inside film holder to focus slide prior

hiinserting arid exposing film.

| discovered a quick and easy way to
make black-and-white prints and nega-
tives from color slides one day when a
desjrerate customer needed a conversion
made in thirty minutes.

My first reaction was panic. My lab
man was out tor the day, and | was book-
ed with portraits and commercial work.

All I need is aquick print for layout pur-
poses," he pleaded

Inspiration came. | decided to try a
conversion using Polaroid Type 55 posi-
tive/negative film. In thirty seconds this
film gives a quick print and in |ust a few
minutes more, a finished negative suit
able tor volume reproduction. It also
proved to be just what my client need-
ed. He had his quick print in about three
minutes, and | had a negative that could
be used later tor bigger and better prints

Since that time | have used the tech
nique successfully on many |obs to pro-
duce excellent quality black-and-white
prints from color slides. Material costs
alone do not retlect a savings—a sheet of
Ktxfak Super XX film retails for thirty-sev
en cents, compared to S| 20 for a sheet
of Polaroid Type 55 But the time sal trigs
makes the cost attractive.

| use a standard enlarger set-up with a
211 bulb to project the slide to be dupli-
xated. Instead of an easel or regular sheet
film holder | use the Polaroid 545 sheet
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G m jn aligns film holder on box before making exposure After he

turn- out the lights, he pulls the cover and places the holder back
on box tor proper exposure alignment.

film holder. | cut a piece of white paper
to fit into the film holder for focusing the
slide. Then | place the holder on a film
box with the control end hanging over
the side, since that end of the holder is
larger and will not lay flat on the enlarg-
ing table. | use a 35mm lens, and distance
between it and the easel is twenty-five
inches. This gives me afull image of the
slide on 4"x5" film. If | used a different
focal length lens, | would have to test for
the best new enlarger to easel distance.

It helps to tape the box into place so
Itan use it as a guide in the dark tor plac-
ing the film holder after it has been load-
ed and the cover pulled away. Once the
box is in the right position, | |ust line up
the holder with its edge, and everything
is in place for the exposure.

lust as in conventional conversions of
slides to black-and-white, the better the
original, the better the copy. An exposure
of two seconds at f/16 for a 4"x5" en-
largement works best for slides of normal
density. After the exposure, | can turn on
lights and process Polaroid film normal-
ly. In thirty seconds. | know it my expo-
sure was right.

The obvious advantage of this system
is speed. Small volume studio owners
who only do afew slide-to-negative con-
versions know that it sometimes takes
two or three tries, or at least exposure

bracketing, to achieve success with the
normal method. The Polaroid system also
makes short work of high contrast pos-
terizations or other techniques requiring
additional negatives.

If you keep a supply of Polaroid Type
55 P/N film on hand in your studio, try
using it for duplicating slides in black-
and-white, You'll find the technique
quick and effective. *

Ernie Cowan owns Ernie Cowan
Photography, Escondido, California He is a
member of PP of A Professional
Photographers of California, and
Professional Photographers of San Diego
Counts . He also teaches photography at
Escondido Etigh School adult education
department
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book briefs

More Joy of Photography. Price: $12.95
paperback/$24.95 hardcover. By editors
of Eastman Kodak Company. Eastman
Kodak Company and Addison-Wesley.
288 pages. Order from Eastman Kodak
Company, 343 State Street, Rochester,
NY 14650.

This is a sequel to
loy of Photography,
which is now avail-
able in thirteen lan-
guages and has sold
more than one mil-
lion copies world-
wide. More loy of
Photography starts
where loy of Photography stopped. It pre-
sents ideas for developing a personal style
and shows work of six internationally fa-
mous photographers, who discuss their
photography, techniques, and style for
creating photographs. The book's second
section shows how to get the most out
of photographic equipment. The third
section presents 100 specific ideas for
creating photography, and outlines each
technigue step by step. The book con-
tains about 500 photos.

The Wedding Pricing Guide. Price:
$5.95 plus $1 for handling. By Don Maz
er. Don Mazer Photography. 25 pages.
Order from Don Mazer Photography,
22074 Bahama Street, Canoga Park, CA
91304.

Contains twenty-five copies of price
lists from wedding photographers from
across the country. It shows pricing forms
for deposits and collection of money, var-
ious packages, contract forms, rules of
wedding coverage, policies regarding al-
bums, time spent photographing wed-
dings, and different kinds of wedding
coverage twenty-five photographers from
across the country use.

Hoyarex Filter System. Price: $1.50. Uni
phot-Levit Corporation. 39 pages. Order
from Uniphot-Levit Corporation, 61-10
34th Avenue, Woodside, NY 11377.

Shows how to create photographs with
filters with step-by-step instructions. It dis-
cusses how the Hoyarex filter system
works and how to create special effects
such as sepia and fog, and how to use
diffraction, split field, and close-ups to
make interesting images.

How to Photograph Friends and Strang-
ers. Price: $17.95. By Ken Kobre. Curtin
and London, Incorporated and Van No-

strand Reinhold Company. 208 pages. 6
Vernon Street, Somerville, MA 02145.

Explains how to photograph people
you know and those you don't, and how
to make them relax in front of your cam-
era. It discusses how to compose subjects
and what exposure, lighting, film and
camera to use. It also has a section on
wedding photography.

Projecting for Profits. Price: $3. By lack
Peterson, Cr.Photog. Alfa Color Incorpo-
rated. 16 pages. Order from Steve Trer
otola, vice-president of marketing, Alfa
Color Incorporated, 535 West 135th
Street, Gardena, CA 90248.

Explains how to
use Trans-View slide
proofs to sell larger
portrait and com-
mercial prints, plus
how to sell more
wedding prints and
albums. Shows how
to use slide proofs
on 35mm projectors
instead of selling
with paper proofs.
Also gives suggestions on what projec-
tors, audio equipment and dissolve units
to use, and how to edit, set up a se-
quence of photos, and show slide proofs.

new literature

1982-83 Artistic Airbrush Catalog. Artis
tic Airbrush. 40 pages. Order from Artistic
Airbrush, P.O. Box 3318, 32 Northwest
11th Avenue, Portland, OR 97208.
Lists seven airbrush manufacturers
(Efbe, Paasche, Iwata, Thayer and Chand-
ler, Badger, Devilbliss, and Binks) who
offer sixty-seven airbrush models ranging
from double action retoucher's airbrush
to van painter's light industrial spray gun.
It shows a photo of each brush next to
copy explaining product features. It also
has a complete parts section, which has
each part keyed to an exploded view of
either a double or single action airbrush.
It lists airbrush support equipment such
as compressors, hoses, regulators and fil-
ters. It also lists artists’ materials such as
frisket film, protective coatings, knives,
technical pens, brushes, projectors, ad-
hesives and tape. ®

Dont worry
aboutrunning
outofpower

inthe
middle ofajob!

Bogen Power
2500 you get 250

full power flashes
Ber charge i400 with the

ower Handle 4000).
Either gives you constant,
fast re cycling times
with your shoe-mount
flash, saves money, too.
Both are powered by a unique NICad
system - originally developed for NASA
- that can be re-charged 1000 times.
You'd need thousands of conventional

batteries to equal the number of shots
you get over the life of either of these

For weddings, parties, news, sports, the
Bogen Power Pack 2500 and Power
Handle 4000 offer you unbeatable per-
formance and economy Seeyour dealer
or return the coupon

*Adapter modules available for most popular models

Lester Bogen doesn'tsell anything
he wouldn’t buy himself

Bogen Photo Corp PRO 12/82
100 So van Brunt St PO Box 448 Englewood NJ 07651

Please send complete information
on Bogen Power Pack and Power Handle

Name

Street

City
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The B-P 11

AN AFFORDABLE

PACKAGE PRINTER

Daylight operating,
computer-controlled

= Computer contains 56 prograns:
28 permanent and 28 more you can
programand reprogram at will.

e Lens decks for 11x14, 8x10. 2 5X7.
43" 26.82V23'/? (walletsize).

= Al lenses are Tessars, Rodenstock
and equivalent No triplets.

< Quadrant shutters alow unlinited
it packages.

= Automatic punch far use with our
autter or any C-X type cutter

= Rdll easdl accepts 575 feet of 11 .
10"or5 paper

= Proofing mode either 3x5 ar 5x7

Options available long roll film capacity,
mini-wallet deck, editor diffusion, micro-
processor controlled cutter

Call us for custom lens clusters for any other
printer (te Nord, Lucht, UL, etc.)

fa mapidamatr

aaorwnte

poor man's
automation

Founded by J Garleton Heller M Photog O

425CassS| Box 1023.LaCrosse W 154601
Phone (608) 784-4728
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new products

albums & frames

ALBUMETTE

Fred M. Lawrence Company, 44-16

23rd Street, Long Island City, NY

11101
Albumette has a natural wood base and
hinged heavy duty plastic sleeves. The
sleeves hold twenty 3"x5" or 4"x5" pho-
tos and the Albumette accepts traditional
sleeves. The Albumette's matching wood
cover has an oval frame for open display
of a small portrait. It is available in four
basic styles and finishes, each with acam-
era oval frame, with or without ornamen-
tation. All models have padded feet to
protect furniture surfaces.

FOLD-OVER MATS

Photofile, 2000 Lewis Avenue, Zion,

IL 60009
Quick-Mounts are for transparency pre-
sentation and they fold over, conceal,
and mask transparency edges. Their cor-
ner locking secures the cover mat in
place for a one-piece look. The inside
mat contains a built-in, optically clear
polyester pocket. Its mat finished surface
eliminates glare. Transparencies are com-
pletely protected for viewing without re-
moval from the mount, and no taping or
stripping is needed. Transparencies can
be inserted for presentation in three sec-
onds. Fifty mounts fit in one inch of fil-
ing space, and special sizes are available.

35MM SLIDE WALLET
Visual Horizons, 180 Metro' Park,
Rochester, NY 14623

Slide Wallet holds eighty 35mm slides
and fits in pockets and purses. It has
eighty vinyl pockets in sixteen rows of
five and unfolds for display of all slides.
It is available in leather and costs Sl 2.95.

PORTRAIT ALBUM
Holes-Webway Company, Webway
Park, St. Cloud, MN 56301
Prestige portrait alboum holds 8 xIO' en-
largements and has a bookshelf back. It

contains ten sheets and comes with wed-
ding white or brown covers with gold-
tooled border design.

audiovisual equipment

MEMORY DISSOLVE
Tiften Manufacturing Corporation, 90
Oser Avenue, Hauppauge, NY 11787

Tiffen's Memorizer uses two projectors
to make multi-image shows. It fades and
variable dissolves from cut to ten sec-
onds, flashes titles, and alternates at four
different rates. lIts digital signal synchro-
nizes slides and tapes, and its solid state
computer memory stores programs, and
permits playback with or without an ex-
ternal recording device. Its LED indicators
show mode, memory, projection and
sync sensitivity status. Its homing and
sound sync ability permits transferring
cue commands in memory to tape. Tif-
fen's Consol-lite softly illuminates the
control panel to make it easy to read and
operate in dark areas. Remote control is
also available.

SLIDE DUPLICATOR

Kenro AV Croup, Department S-1,48

Horsehill Road, Cedar Knolls, N]|

07927
Spectra 1000 Slide Duplicator has quartz
halogen light source, dial-in dichroic col-
or correction, a 3200 degree Kelvin illu-
mination system and Rodenstock lens. It
creates titles, duplicate slides, and masks.
It also enlarges, reduces, crops, makes
dupes, and mternegatives from transpar-
encies from 16mm and 4"x5" originals.
It has fully color corrected 75mm Roden-
stock f/4.5 lens and is made of heavy
gauge steel with baked on black finish.
Its column is removable and reversible.
It also has an elevator rail, a filter draw-



er for filtration, color mixing and special
effects, white light for focusing and cali-
brated dial-in color correction scales. Its
three color, cyan, yellow, and magenta
filtration control provides continuous fil-
tration from 0 to 170cc. Its Memory Lock
switches to white light without losing
original filtration settings. All controls are
color coded and located on the front
panel. Included in the system are masks
for full and halt-frame 35mm and 2/,"\
2%" film, carrier for 2"x2", plus sizing
and color reference slides.

HIGH-IMPACT PROJECTOR CASE
Tiffen Manufacturing Corporation, 90
Oser Avenue, Hauppauge, NY 11787

Model 300 Pro-Tective Carry and Travel

Case holds and protects Kodak Carousel

Series 4000-5000 and Ektagraphic Model

3 projectors. It is made of high impact,

heavy-duty polyurethane and has double

wall construction. It fits exact contours
of projectors and cradles them with or
without the carousel tray attached. It also
has built-in compartments for housing ac-
cessories, and it fits under airline seats.

The case measures 14"x16/2'x7" and

weighs four pounds.

cameras

612 CAMERA
H.P. Marketing Corporation, Division
of Linhof, 216 Little Falls Road, Cedar
Grove, NJ 07009

Linhof Technorama 612 uses 120 six ex-
posure or 220 twelve exposure roll film.
It has a bright line frame finder with built-
in reflected spirit level for camera align-
ment and leveling. It uses either Super
Angulon 5.6/65 or Symmar-S 5.6/135
lenses. Both lenses mount onto a fully
synchronized Compur one-to-/30 second

leaf shutter on the camera. The camera
fills a gap between fast medium format
rollfilm cameras and fully adjustable stu-
dio view cameras, says the manufacturer.
It is particularly suitable for architectural,
industrial, scenic and travel photography.

COMPACT LEAF SHUTTER CAMERA
Pentax Corporation, 35 Inverness
Drive East, Englewood, CO 80112

PC35AF camera has a leaf shutter, weighs

10.5 ounces and has an active autofocus

system. The camera emits a fine infrared

Photogenic’s Top-of-Line
Studiom aster Il Speedlighting

Proves that Equipment, too, Can Be An Inspiration

You have to try Studiomaster Il features —like positive push-
button controls, precisely designed quick-change reflectors,
spotlight focusability from small spot to broad flood —to fully
understand what superior speedlighting can do for you. It can be
arranged. Write for name of nearest dealer.

(A) AE96 Stand or Ceiling-Mount Sky-Lighter (B) AE84 Boom-
master Spotlight (C) AE99 Soft Light (D) AE81 Modeling Light
(E) AE86 Varibeam Spotlight (F) AE97 Umbrella Bounce Light
System (G) AE89 Aurora Softlight (H) AE88 Multi-Reflector

Background Light

Designers of Fine Lighting Equipment Since 1921

PHOTOGENIC MACHINE COMPANY
PO. Box 3374 « Youngstown, OH 44512

Phone (216) 758-6658
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Yes «it's only the size ol a table top copier yet it can

Dynacolor'S

MONEY-MAKING

PLAN
For Photographers

NeW BVERALLE
FILM PROCESSCR BYC.P.I.

There is no greater “money-making”
potential, without capital investment,
than marketing Dynacolor full color
post cards, catalog sheets and brochures
and it will ideally "fit-in” with your
regular photography business!
As an independent Dynacolor sales
representative, you are backed by a
national reputation for high quality
full color printing . . and the fastest
delivery in the industry!

Dynacolor provides you unequaled
selling help ... ideas, suggestions,
and selling "know-how!"

Only Dynacolor provides you with

process film sizes ranging Irom 110 to 70mm . in lengths the needed technical information

up to 120 teel in complete daylight The Emeraufle is fully
automatic (dry todry) including developer replenishments
leader threading and temperature control It will even shut
itself oft after each run.

Best of all it requires only 3b oz ol developer lot C41 or

about printing and the graphic arts
you will know what you are talk-
ing about!
WRITE FOR DETAILS AND SALES KIT

H/W process (I gallon lor E6I and only 3V, gallons ol

water per hour

We have so much confidence in the Emeraude we'll give

you a full year warranty on parts and labor
the cost7 Well that s even more incredible Write lor dyna(.:OIOF
our tree brochure and price list ow graphlcs, inc.®
Dept. P-82

CPI. Inc.
Consolidated Photographic Industries
3>8 Millburn Avenue

Millburn  New Jersey 07041

1182N.W. 159th Drive
Miami, Florida 33169

(201)467-3920 L Telephone 305/625-5388

Studio Owners Agree

Camerz SLR, Front
Screen Portraits
Add To Profits

LONG ROLL SLR SAVES
MONEY, SPEEDS PRODUCTION

Noel Gouisolle of Sacramento, Ca. wishes
“only that we would have bought our

8 Camerz SLR’s sooner.” |im Noble of Harlan,
la., says, "l really love this camera. We can
shoot a large number of portraits without
reloading and save money on processing."

FRONT SCREEN PORTRAITS
BRING EXTRA SALES

“Our average order went up 41.9% using
the 'Background 35' projector,” says Hubert
Gentry, Harrisonburg, Va. Paul Miller of
Longview, Tx. adds, "We average $80 per
order with 3,000 seniors each year!”

Camerz SLR

r i2fpgp

PHOTO
CONTROL ™

4800 Quebec Avenue N, Minneapolis. MN 55428 « Phone (612) 537-3601
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SEND INFORMATION 0O Camerz SLR O Front Projection »

new' produc ts

beam which reflects from subject and
back to the camera's second autofocus
window. The programmed automatic ex-
posure system sets apertures and shutter
speeds from ill.8 at '/j second to f/16 at
'Ino second. When shutter speed drops
below Mo second, an audible signal and
an LED in the viewfinder activate. Its
built-in pop up flash has a guide number
of thirty-six at ASA 100, and recycles in
five to eight seconds. It gets about 130
flashes per set of batteries.

The camera comes with a 35mm [12.8
Pentax lens. Its 35mm focal length pro-
vides a minimum focusing distance of
slightly more than two feet. The camera's
dust barrier construction protects lens
and viewfinder when not in use. The
camera measures 4.5"x2.6"x1.7” and it
slips into pockets, purse, or briefcase.
When the dust cover is closed, all power
is off, and the flash is locked in the down
position. The camera also has an elec-
tronic self-timer and an optical side-
mounted autowinder that advances film
at about one frame per second.

4"x5" WOODEN CAMERA
Wista Company, USA, P.O. Box 7914,
715 Ascot Drive, Eugene, OR 97401

45-DX camera is made of Rosewood, and
its camera back has a Wista fresnel lens/
focusing screen. The back swings twelve
degrees left and right, shifts 16mm from
side to side, and tilts sixteen degrees back
and ninety degrees forward to a closed
position. The camera's bellows extends
twelve inches, rises 36mm and falls
29mm, and it swings fifteen degrees left
and right. The bellows also tilts thirty-sev-



en degrees back and ninety degrees for-
ward to a closed position. The camera
has a recessed baseplate, which enables
it to fold with most lenses still in place,
for easy transportation.

HORIZONTAL ENLARCER/CAMERA
Colenta America Corporation, 20
Powers Drive, Paramus, NJ 07652

Horizontal De Vere 508H works as an

8" x10" horizontal enlarger and copy

camera. Its enlarger column fits horizon-

tally and sets into a rigid trolley assembly.

A finger tip motor control moves the trol-

ley, which also operates manually and

locks in any required position. The en-
larger has a 1,200-watt, four-lamp, dial-
in dichroic light source which illuminates
an 8"x10" area, and uses color filter dials

graduated zero to 200.

The enlarger's light source detaches
from the negative stage and moves to the
extreme rear of the enlarger column to
let a separate plate mount onto the neg-
ative stage. This plate accepts 8"x10",
5"x7", and 4"x5" springbucks, which ac-
cept double dark slides and convert the
unit to a horizontal copy camera.

TABLE TOP CAMERA/PROCESSOR
Photon Chroma Incorporated, P.O.
Box 662, 202 Union Street, Westfield,
MA 01086

The AV35-3 table top camera/processor
produces 35mm monochrome slides one
at atime in thirty seconds. It reproduces
photographs, typed materials and can up-
date canned slide shows. It requires no
warm-up, and fits in a small module that
mounts onto a copy stand.

computers

COMPUTERIZED QUALITY CONTROL
Kreonite Incorporated, 715 East 10th
Street, P.O. Box 2099, Wichita, KS
67201

Kreonite's computerized quality control
system monitors processing. The system's
Kreonite Intelligent Digital Densitometer
reads all color channels simultaneously
and passes data to the system's comput-
er. Information shows on the display
screen and hard copies are made on a
line printer or a digital plotter. The tri-lin-

ear plotter charts a multi-color graph as
if plotted manually. The computer with
its floppy disc drives permits information
to be retrieved and reviewed at a push
of a button. Programs are menu driven
and are available for general business,
and word processing.

PERSONAL COMPUTER
Cromemco Incorporated, 280 Ber-
nado Avenue, Mountain View, CA
94043

The Crememco C-10 has a full-sized,
twelve-inch graphics display and Ilull
power of a Z80A microprocessor oper
ating at 4AMHz w'ith sixty-four kilobytes ot
RAM. A double sided, double density
five-and-one-quarter-inch floppy disk
drive is available, providing 390 kilobytes
of storage per drive. Crememco's com-
puter is also available in C-10 Super Pak
which includes personal computer, mod
el CKBA keyboard, 390 kilobytes and
Model CFD five-and-one-quarter-inch
floppy disk drive. Crememco C-10 costs
$995 and Crememco C-10 Super Pak
costs $1,785.

lab/darkroom equipment

35MM AUTOPROCESSOR

Polaroid, 575 Technology Square,

Cambridge, MA 02139
Polaroid's Autoprocess 35mm system
consists of one color and two black-and-
white transparency films, a compact
manual processor, a slide mounter and
slide mounts. The system uses three Au-
toprocessor 35mm films: Polachrome
color transparency film, Polagraph HC
black-and-white high contrast transparen-
cy film, and Polapan CT black-and-white
continuous tone transparency film.

Autoprocessor 35mm weighs 0.6kg
and measures 10.4 x 9.9 x 21.6cm. lts
manual lever locks the cover during film
processing, and its latching cover opens
the processing pack inside and ruptures
the pod to release processing fluid. Its lev-
er controls travel direction of film and
strip sheet. The unit's take-up spool,
made of durable polymer, winds film and
strip sheet together for processing. The
pin on the spool matches die-cut holes
on leaders of 35mm film and strip sheet.
Two stainless steel rollers evenly laminate
film to strip during processing.

A 6 x 5.3 x 3.8cm processor pack

N ew
Linhof

4 x5
Kardan TE

Unparalleled precision and flexi-
bility... at the most affordable price
in Linhof history! Monorail tele-
scopes from 18"to 25" without
accessory rails! Clickstops can be
disengaged to tilt lens to precise
angle Front standard extensions
allow full rise and fall even

when converted to 8x10 Omni-
directional head levels camera on
any terrain

Profi-Port ~
Tripod 1l

by Linhof.
You've got the
case for it.

Solid support for your
medium format or 4 x
5 camera just inches
off the ground...

or up to 67" high.
Telescopes to fit

in your briefcase.
Weighs a mere 4

Ibs., 4 ozs.

Now
here’s
the low-
down

HPmarketing corp.
216 Little Fails Road. Cedar Grove,
NJ 07009 (201) 857 0171

THE PROFESSIONAL PHOTOGRAPHER »DECEMBER 1982/ 55



Your Best ATTENTION

HASSELBLAD

Source OWNERS

No more lost or bent slides for your
FOR film 1>aeks AT LAST Aconvenient and
safe storage place for that often mis-

placed film slide.

new products

— U1 ] m——

O ff-The-Shelf”

comes with film and fits in a processor
compartment. The pack contains correct

amount of processing fluid, strip sheet,
and applicator. Advancing the manual
crank evenly coats fluid onto the strip

sheet for lamination with exposed film.

The autoprocessor mounts Polaroid
Autoprocess 35mm or conventional
35mm transparency films in Polaroid
slide mounts. Frames advance beneath

This professionally designed slide the cutting blade and onto slide mounts.

holder quickly slips on and off your A turning thumb wheel feeds processed
camera Imhly No-adapters are required film from cartridge beneath the blade and
nor does it interfere with any of the into the slide mount. Empty slide mounts
camera’s normal operations. . .
The SLIDE CASE is aesthetically load manually into slide mount well be-
designed and attractively textured to fore each frame advances and a lever op-
PHOTO-OPTICS match your camera It is made of high erated blade cuts them. When the 35mm
impact, heat resistant ABS material. frame is removed, it snaps shut. A sprock-
Price at #24.75 (plus #1 75 postage . .
OPTICS FOR INDUSTRY and handling), the SLIDE CASE is et roller with a thumb wheel drives the
available from film. The slide mounter measures 12 x 7.6
ROLYN OPTICS x 2.8cm and weighs seventy grams.
g y 9
738 ArrOW rand Circle . LYNNE ENTERPRISE. LTD.
Covina. C Igf s 91724 Joopo Boxzer o UNIVERSAL PROCESSOR
ovina, Lalifornia Consolidated Photographic Imports,
(213) 915-5707, (213) 915-5717 i Incorporated, 358 Millburn Avenue,
Millburn, N) 07041
P r o p h 0 to s

Prepare yourself for those difficult photography assignments with the help of

Prophotos 1 This beautiful, sixty-four page, full-color book of PP of A Loan Collection
prints features the photographic skills and lighting techniques from some of the best
commercial, portrait, and industrial photographers irl the profession These timeless

photographs and ideas can be yours tor $4 95 postpaid Model 40 SCA film and paper processor

Please make check payable to PPA Publications and Events. Inc fits on atable top and can process 4"x5”
Dept CN. 1090 Executive Way. sheets of film or paper up to 30"x40",

Des Plaines. IL 60018 as well as roll film in 35mm, 120 or 220

formats. It handles any process on the
market, including E6, Ciba and Ektaprint.
Its variable speed control dial adjusts ag-
City____ -State. ZIP. itation speed and pattern for each tube

and process. All chemicals feed Into the

tube while it is horizontal and rotating to

If you're a commercial photographer: assure even development. It needs only
thirty ounces of solution to process a

: RETURN THIS COUPON ;o s, g so-snsonesar

(It could mean more business for you) |

It will bring you information on how to earn the PP of A's coveted “Qualified DARKROOM TIMER
Photo Studio"” rating. And the big "Q" can mean more business for you — Berkey Marketing Companies, 25-20
| locally or nationally - in whatever type of general or specialized commercial | Brooklyn-Queens Expressway West
| photography you do. Just fill in and send this coupon to: . ’

. ’ Woodside, NY 11377

| Dept. Q, Professional Photographers of America, Inc. . .
1090 Executive Way, Des Plaines. IL 60018 Omega CT-40 Digital Darkroom Timer/
Controller programs automatically. Its

Name
Address

' NAME plug-in preprogrammer process control
* STUDIO NAME cartridge automatically programs the tim-
‘HU wADPHt SU er for all popular processes, including Ci-

bachrome, Ektaflex and Kodak R-14. The
unit accepts an accessory density, digital
L »-J temperature and digital PH probes.

| CltY. STATE. ZIP
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MODULAR DEVELOPING TANKS
)JOBO Fototechnic Incorporated, 2002
Etogback, Suite 7, Ann Arbor, MI
48104

1500 and 2500 JOBO modular tanks

work in inversion or rotary processing

and convert for use on all JOBO manual
and automatic processors. The units'
membrane cap expands instead of pop-
ping off when the chemistry gives off
gases. The 2500 series has a reel system
available, which holds film at points in-
stead of a continuous spiral. This open

design lets the reels accept two 120, 220

or 136-36 films. It can also accept seven-

ty-two exposure 135 film.

The JOBO 2800 modular drum system
uses interlocking modules and processes
prints up to 20"x24". These drums work
with table or motor base processing, or
with JOBO manual and automatic pro-
cessors. The JOBO 3000 series for large
print processing accepts up to 20"x24’"
prints and will work on either the JOBO
semi-automatic or automatic processing
equipment.

COPY STAND STAGE
Bogen Photo Corporation, 100 South
Van Brunt Street, P.O. Box 448, Engle-
wood, NJ 07631
Technal Movable Copy Stage fits the
Technal TC-1 copy stand. It mounts on-
to its own spring-counter-balanced car-
riage, and has a removable opal acrylic
sheet for transillumination for photoma-
crography, gross specimen photography,
and copying graphics for slide making.
It measures 24"x17" overall and has a
clear area of 17"x14" .

film

ISO 1000 COLOR FILM

Eastman Kodak Company, 343 State

Street, Rochester, NY 14650
Kodacolor VR 1000 color negative film
has an ISO rating of 1,000 and processes
in C-41. It allows greater freedom to cre-
ate photographs in low-light situations,
more choice of higher shutter speeds for
stopping action, and greater latitude
when using telephoto lenses than previ-
ous films, say Kodak representatives.

It uses a new silver-halide crystal Kodak
calls "T-grain," which makes film emul-
sion more sensitive to light. The film also
uses an inverted layer technology (which
places the fastest layers closest to camera
lens), improved couplers, and a new gen-
eration of dye. The film may be exposed
by daylight, electronic flash, and blue
flash. It makes enlargements up to 8"x
10" with similar quality to Kodacolor Il
film, and 16"x20" enlargements with no
more grain showing than the first 400
ASA color film had. It will be available

first in 35mm in 1983, and will later be
available in other formats. It was intro-
duced at 82 Photokina.

4"x5" QUALITY FROM 35MM FILM
Eastman Kodak Company, 343 State
Street, Rochester, NY 14650
35mm Kodak technical pan film 241 5re-
solves 400 lines per millimeter, and it has
an exposure index of tw'enty-five when
developed in Technidol LC developer.
8"x10" enlargements from 2415 pan film
developed in Technidol LC look like they
were made from 4"x5" negatives, say
Kodak representatives. When developed
with Technicol LC, this film can retain
good image quality in 16"x20” and 4'x5'
sizes. When 2415 technical pan film is
combined with the Technidol LC devel-
oper, normal size enlargements do not
show any grain and are as sharp as cam-
era lens and tripod use will allow. This
combination of film and developer lets
35mm camera equipment do technical
ly the same quality w'ork as large format
equipment.

miscellaneous

AUTOMATIC SILVER RECOVERY
DRC Products Incorporated, 1717
Fourth Street, Berkeley, CA 94710

OmniFix 30 provides automatic, electro-

lytic silver recovery for bleach fix and oth-

er fixers. It desilvers all fixers together or
independently with silver concentrations
as low as .25 grams per liter. The unit has

a rotating cathode, variable amperage

setting from 2ero to thirty amps, and var-

iable batch time setting.

The SuperCan metallic replacement
cartridge prevents leaks, rust and algae
from inhibiting silver recovery perfor-
mance. The unit's chemical plastic liner
lies between the outer container and
steel wool core, and prevents odor and
leaks. Its biocide additive prevents rust,
algae and fungus from clogging the steel
wool core. It comes in twenty gallon ca-
pacity, and works with bleach fix, fixers,
and wash water.

STEEL FLAT FILES

Charrette, 31 Olympia Avenue, Wo-

burn, MA 01801
Charrette's Premium Steel Flat Files have
five drawers for storing and protecting art
work and graphics. The files are made of
rugged, electrically welded furniture
grade steel and have safety stops and ball
bearing rollers for smooth drawer move-
ment. The drawers come in sizes from
twenty-six inches to fifty inches wide. File
widths are from thirty-nine-and-one-
fourth inches to fifty-three-and-one-fourth
inches. All models are seventeen-and
one-half inches tall and have baked ena
mel finishes. *
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something here you need

Attention advertisers: A monthly listing
here will give your products and services
national exposure at a cost tailored to the
smallest budget, for rates and more in-
formation, write to The Professional Pho-
tographer. Advertising Department, 1090
Executive Way, Des Plaines, IL 60018.

SCHOOL DRAPES
Phone 213 467 8123

SEND S2.00 FOR BROCHURE
Refunded With First Order

Maureen of Hollywood
1308 N Wilton Flare
Hollywood, (aliform* 90028

Professional Quality
35mm Proofing

To 5x7

tm z
24 exp lo5x7 $599
36 exp to5x/ 799

*OVIRNIGH1 SERVICE

'Quality guaranteed to be equal or better
than you receive anywhere else

*Free supersize photo album when you en
Close this ad wdh your film

Mail all your 35mm lilms lo

Developing

1559 N Mannheim Rd.
Stone Park. IL 60165
PH (312) 344 8878

.GIVE YOUR
PHOTOS
THE EDGE!

Put an edge on yout work that will give it the
professional presentation it deserves Qual
ity mounts and wedding albums manutac-
turered and distributed by Pern Photo-
mounts will give you the edge ovei your
competitors

Sendtor ou' Ntw. FREE [ull color catalog and
samples today Sendto  CATALOG PE\N
PHOTOMOUNTS. 5iti S MAIN STS. OARBY PA
1923

215-583-2025

< 110 01110111118
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WEDDINGS LOOK BETTER
[FROM PRO PHOTO

wITH 12 8x10 ALBUM SPECIAL

COLOR PRINTS

NO 100 120 220 FILM $33 60

| f use Kodak paper

IX. Ry 9°enKe*

EVERY NEGATIVE VIDEO ANALYZED

Vencoior Il & Kodacoior Il Requesi Price

120220 46 70mm 100 400 ASA List lor additional

12 exposure rolls si2es including 35mrn
4x5 D&P COMPLETE  $5.05 SEND CHECK WITH ORDER
5x7 D&P COMPLETE  $10.75 Orders less than $35 00 add
HxIO D&P COMPLETE $22.00 $ 250 postage

Additional 8x10 $2 20 each packing and handling

| Free 1-800 237 6429

If ARfI ® 213 219 South Tyler Ave
0 p Drawer BH

Lakeland Flonda 33802

Set-up Time
Breakthrough!

¢« Quick light-to-
subject calibrating

« Perfect exposure
every time

« Easy installation

¢ More subjects

in less time
c!" LULMINAD)
write:

64 South Street, Hingham, Mass. 02043
Tel: (617) 749-0189

PUBLICITY
PRINTS

litnograohea on Heavy cioss stock

BLACK & WHITE 8x10’s
500 -550.00 1000 - 572.00

SEND 8x10 PHOTO - CHECK OR M.O
B&W AND COLOR SAMPLES ON REQUEST

-JPyS_ PICTURES

101 1867 E Florida Si
Springfield, MO 65801
(417) 869-9413 or 869-3456

3smm S37.10I

Stroboframe R4a

The new Stroboframe R4a lets you
go instantly from horizontal to ver-
tical without shifting lens axis' It
holdsany flash where it should be.
eliminating pink-eye and shadows
For all cameras and hash units At
your dealer or write The

Saunders Group, 67 Deep

Rock Road, Rochester. *
N Y 14624 Today ‘'L
Saunders
Gr«up

Photographic
Color Service

Have Your Fine
Portraits Printed
using the

Dye Transfer

Process

Write: 6770-28th Street, S.E
Grand Rapids, Ml 49506
Call 616-942-6910

CIBACHROMEH
& DISPLAY TRANSPARENCIES

Professional handmade custom enlargements and
display transparencies made directly from your
slides Sharper more brilliant color non-fade dura-
bility Send check or money order Add S2 00 tor
packing, handling & postage

SIZE PRINTS TRANSPAR-  MOUNTING FOR
ENCIES PRINTS
5x7 $ 5.00 N/A S 1.50
8 x 10 8.00 S 25.00 1.75
11 x 14 15.00 40.00 2.50
16 x 20 30.00 70.00 4.00
20 x 24 55.00 110.00 6.00

PRO COLOR INC.
955 Yonkers Avenue. Yonkers. New York 10704

¢ TOPFLIGHT o TAP + YANKEE PLAKS
+ HOLSON ¢ CAMILLE & GOLDRITER PENS

SWEDDING ALBDMS « PROOF BOOKS « MOUNTS
* PLAQUES « FRAMES

SHIPPED
SAME DAY

VISA or MASTER CHARGE
FREE Wholesale Catalogs. Write or phone

213/342-6700

MERIT ALBUM INC.
7239Canby-P.O. Box 1471. Reseda, CA91335



mm

SERVING THE

PROFESSIONAL WITH
QUALITY FOR OVER
THIRTY YEARS
saint joseph mich.49085

FILE IT. ..MAIL IT."..
DELIVER IT... inan

APEC ENVELOPE!

All sizes PHOTOMAILERS « KRAFT « GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
900 Broadway, New York 10003

RECHARGEABLE
ELECTRONIC
FLASH BATTERIES

Quality nickel-cadmium battery packs
for most professional electronic flash
guns Competitive prices and nation
wide distributor network for Quick ser
vice write for catalog prices

I"ALEXANDES3
Alexander Mfg Co
Box 1645
V. Mason City, IA 50401

A Profit?
Maker...

saves

many

hours!

Adams

RETOUCHING MACHINE
Ask any Adams user. Then multiply
the number of hours saved by the
hourly rate you pay!

(It might exceed the cost of the machine in the first

$475.m FOB Denver

Write for free literature on the Adams Retouching
Machine, and other accessory items

Adams Retouching Machine Co.
V846 Broadway

. Denver, Colorado 80203
303 8317165

\

Introducing

ILLUMINATA™

The lightweight breakdown" light
banks with unobstructed front
screens that tit all studio strobes
Three sizes Small (left in pholol

is 2d" * 32" and breaks down to a
27" long slip case. $150

Ask your dealer or contact

CHIMERA

Silver Plume Colorado 80476
(303) 623-3761

THE SUNRING

* Series70r9

e 7-200 w/s powerpacks
available

« A/C or D/C operation

HERSHEY DIVISION/LEEDAL INC.
Dept. PH3 1918 S. Prairie. Chicago, IL 60616

®) painted backgrounds.

>a@\s§?dfsyw for C%

catalog " e’ Apply on

d 199"

PIER« C’OEPT PPA1
" Moo ae”

THE

B . UTIFUI SEASONAL PROATS
HONEY-PACK STORE PROMOTION
HOLIDAY PACKAGE SPECIALS!

*Lav
UettetZm A dIl orviamnk
COPY & RESTORATION
B&W and DIRECT COLOR * PROBLEM NEGS

237 W Miami Ave PO B>»6/b, Vemca Flori(Ja 33595
Phone 813/488 1424 )
Pricing Guide/EMimatea on request CC

the print projector
to show it all .

proofs blown-up

into full lite-si/e

in full color Sells
enlargements

ASTRASCOPE

OPAQUE PROJECTOR

Powerful 650 watt halo
gen quartz lamp, cou
pled with turbo blower
cooling Newest most
modern functional design
200mm f3 5 focusing lens

the projector professionals usij I I\ 1r DS
Write lor leallet and IZEwolffe Street
name ot your dealer Yorkers. NY 10705

QUANTITY
COLOR PRINTS

B&WN QUANTITY PRINTS |
& DUPE SLIDES  ,r__ |

CAPTIONS-LOGOS T SItXTZ.- |
STRIPPING

WRITE OR CALL FOR PRICE LIST |

WALTZ PHOTO
PROFESSIONAL LAB
P O Box 350 438 Sixth St
Canton. Ohio 44701
Phone
(216) 455-9421
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(219) 264-3500
Lindahl Specialties Inc.
900 IDWARDSBURG
ELKHART.IN. 40514

n m
NOADILSTMVENTS » COMPACT
fASYTOOANG + NOBESIRAN
6 POPULAR SIZES
BUDGET PRICED
Speci.il Sues on Request

Send for Free Literature
A J. GAN Z> !

WEDDING ALBUMS'- |

« Bl Y DIRECT FROM MFK
= PROMPT DELIVERY
¢« GOLD STAMPING

« SPANISH AVAIlI ABLE
Send for free catalog

a I I e n PSoTo fTkxxri Corp.

71« OCEAN AVENUE JERSEY CITY NEW JERSEY 07306 |

Put a little MAGIC
in your lighting ...

rotating camera
and
flash brackets

Modd No 5 645
JONES BRACKETS #1 Choice of the Pro

TV June*; rotating bracket illustrated allows vertical or hon/omai
p*ctores wth one motion ot the wrist and the tight stays over the
lens axis Modess to fit 35mms Bromca ETR and Mamtya 645
1* ‘speed grip add S4 ?0 to» tong camera screw)

Only $64.95

Jones Photo Equipment
* 713 766 7189
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One slop shop for the

PRO where 45 years of

experience are
behind @
K b Il every

fm’ PHOTO OcW
| SUPPLY

A Write or call for free
catalogue:

PO Box 311 Dept
Belmont. MA 02178
(917) 4*9-3311

1-*00-343-606S out of il«tf

2’ x 3’ Color Enlargements

24 x 36. ..only. . .$14.98
*From any color negative send us a
small print for instructions if color
matching is required

*Quality guaranteed to be equal or
better than you receive anywhere
else

IFilm Developing

1559 N. Mannheim Rd.
Stone Park. IL 60165
PH (312) 344-8878

WOOD PLEX-A-FOLIOS™

Layered hardwood
folios for multiple-
print stand-up
displays. Choice of
leather grain mats.

Kk armfmy

Ffm Catalog and
Distributor List

240-P Alice Street
Bridgeport, CT 06606
(203) 367-4600

SINKS

SEND FOR FREE
CATALOGUE OF
PRODUCTS

CSM Manufactures a complete
line of Film & Print Processors.
Stainless Sinks, Driers, Trays, Water
Temperature Controls.

IFORNIA 32-C North Wood Road
m 88 Camarillo. CA 93010
(805)484-1038

Professional Quality”

FOR
PROFESSIONAL PHOTOGRAPHERS ONLY!

12,

8x10 Professional Prints
in Album
Just

$21.90

Additional Services Available
Senior & Elementary School Packages « Little League
& Prom Packages « Color class composites * Copy &
Restoration » Custom Montages & Composites * Cus-
tom and Machine Portraits & Candids
Send lor Complete Price
Lists and Information

KELLY COLOR
Box 576 Dept. PP
Morganton, N.C. 28655

IMAGE BLENDER

Digital programmer and

dissolve control

Worldwide signal standard

Manual or tape recorded full

function programs

Variable dissolve each scene
Call (312) 879-0020 or write:

RMF PRODUCTS. INC.
Eh/5 PO BOX 413 » BATAWA IL 60510

Model 2500

Crown otters the complete "TAP"
line ot photo packaging at
wholesale prices Prompt

shipments Use MasterCard. Visa

or American Express.

CROWN PRODUCTS

2164 Superior Avenue

Cleveland. OH 44114
216/781 6000

FREE

Free color brochure
showing the finest painted
backgrounds, motorized
roller units and other items
Includes the new trend-
setting pastel backgrounds
that have the whole industry
excited.

Write or call for brochure

Photographic Products
Dept. PP

13535 Crenshaw Bivd
Hawthorne. CA 90250

(213) 973-8488

FAST .. . PROFESSIONAL

PHOTO PRODUCTS

215 E COLLEGE AVE APPLETON. WI| 54911



All classifications 80c per word (includes two words bold
face caps), minimum $18.00. Additional bold face caps
$1 30 per word Box number and handling charge. $5 80
per ad Closing date for new advertising, corrections or can-
cellation orders. 1st of month preceding issue date. Remit-
tance must be received with order Mail ads with remittance
to PPA Publications and Events. Inc . Classified Ad Dept

1090 Executive Way. Des Plaines. IL 60018

Replies to ads with box numbers should be addressed as
follows Box c/o The Professional
Photographer. 1090 Executive Way, Des Plaines. IL 60018

BACKGROUNDS

FRONT PROJECTION...COMPLETE FOR $995.
America's best selling system includes everything
you need to increase your business immediately Plus
lifetime toll-free service and consultation For FREE
COLOR BROCHURE Call collect (312) 299-6320 or
write to Herb Laney. ELECTRONIC FLASH BACK-
GROUNDS, 535 Jon Lane. Des Plaines, IL 60016

HAND PAINTED BACKGROUNDS on heavy siz
ed canvas (also window shades), 25 styles. 30
sizes Send $1 for pictures, complete catalog, re
fund coupon Also seamless paper, school drapes,
mailing cases, posing stools, poly bags, combs, etc
Pierce Co.. 9801 Nicollet Ave . Minneapolis, MN
55420. Buy direct—save difference

THE DENNY Mfg. Co . Inc . world's largest manu
facturer of background materials and accessories
presents its all-new color catalog Send for com
plete information on painted, lithographic and pho
tographic backgrounds Also for complete line of
support systems manual and motorized The Den
ny Mfg Co.. Inc.. PO Box 7200. Mobile. AL 36607.
(205) 457-2388

BACKGROUND SLIDES FOR FRONT PROJEC-
TION. Several sets to choose from including indoor
and outdoor scenes and "Old Masters " Call or
write Environmental Projection Systems. P O Box
78. San Marcos. TX 78666. (512) 353-3111.

BUSINESS OPPORTUNITIES

ATTENTION: SCHOOL PHOTOGRAPHERS.
SPREAD? NET? PROFIT? What do you call it? Our
men call it GREAT" $2 is a low figure $3 and up is
common How about your processing plant support7
If you would like to step up to finer things. Alston has
it all Money-making multiple choice "Pick-a-Pack"

programs with ""Retrospect" (double-image photog

raphy) All school services, exceptional quality and
delivery Sales, marketing, advertising, audio-visual,
seminars, sales meeting and equipment guidance
provided Exclusive independent territories and fi-
nancing available to those who quality. Join a win-
ning team Write or call Ray Cournoyer. Alston
School Photography, Inc , 54 Brunswick Ave . Edison.
NJ 08817; (201) 245-5000 for appointment or infor-
mation. (All inquiries confidential.)

PROVIDE INSURANCE PHOTOGRAPHY SER
VICES AND EARN. Free information Carlie. Dept
PP. 400 Lombard. Muncie. IN 47304

classified

TRIPLE YOUR PROFITS by offering aerial photog

raphy services. Certain businesses spend millions
annually on aerial photographs- GET YOUR
SHARE! Easily hand-hold unmodified 35mm/120
equipment PILOT'S LICENCE UNNECESSARY.
Comprehensive instruction and advertising sam-
ples package explains everything from techniques
to pricing. $12 postpaid Satisfaction or refundl
SKY VISIONS AERIAL PHOTOGRAPHY, San
Fernando Airport. Box 33437, San Fernando. CA
91344.

550-PLUS PER HOUR EARNINGS

by independent photographers processing with
ASHTON PHOTO. We know the market and have
complete products and promotional aids that give
you the winning edge Our TRADER CARDS and
other unique photo ideas are in high demand Be
come the source for these and many other big mon
ey makers now Call us and we will help your photo
business grow, or will help you get started from
scratch You will love our helpful service, low
prices, and GUARANTEED HIGH QUALITY. Write
ASHTON PHOTO. PO Box 7077. Salem. OR
97303 Call toll free (800) 547-9165

OWNERSHIP INTEREST m 3 Los Angeles studios
grossing one million dollars in fine portraits and
weddings, available to the right individual Seeking
a dynamic administrator with proven ability and
photographic experience in administration, leader
ship, marketing and promotions No investment re
quired Contact Mike Alfa Color Inc (213)
532-2532

EQUIPMENT FOR SALE

CAMERZ CLASSIC 70mm cameras. Camerz SLR
cameras (new in stock). Mamiya RB67 and 645
cameras and the Nord SLR camera Photogenic
and Norman lighting equipment. Majestic Tripod
and Polaroid Professional Products All equipment
new and in stock for immediate delivery Complete
used equipment listing available upon request Au
thorized camera and lighting repair center Master
card, Visa, and Leasing Plans available Camera
Art, Box 100. Lewiston, MN 55952; (507) 523-2101

HARRISON-HARRISON filters provide variable
diffusion without exposure change Contact Tom
McDonald. M Photog , PO Box 1385. Jonesboro.
AR 72401; (501) 935-4522

SAVINGS ON ROLLEIFLEX 6x6 EQUIPMENT
AT HELIX! Rollei f/3.5 Zeiss Planar F. case and
prismfmder. $875, SLX camera w/80mm f/2 8 Zeiss
Planar, and 45° pnsmfinder. $1.095. Rollei 135mm
/4 Tele Zeiss Sonnar, $795; SL66 camera w/80mm
fl4 Zeiss Distagon. $895, for SL66. 120mm f/5 6
Zeiss Planar lens. $699 HELIX, 325 W Huron. Chi
cago. IL 60610; (312) 944-4400

front Projection—Nord Gallery 150 with
light baffles and three dimension screen which is
8' by 10. Excellent condition $1,500 (208)
232-4884 Ask for Tyler

PHOTOGENIC MASTER-RAIL system- com
plete with 2 16" light units. 3 spotlight units. 1back
ground light unit. 5 power units (older model). 20
mail rail. 38" traverse rails. 5 light lifts $2,000 plus
shipping Will send photos to interested parties
Dick Spahr. 4334 N Park. Indianapolis. IN 46205
(317) 283-1051

CALL TOLL FREE
CPI CORP.
(800) 325-1358
ASK FOR JAY SCHWARTZ

SAVE MONEY ON NEW EQUIPMENT

Photogenic Photo Control

Norman Nord

Speedotron Davis & Sanford Tripods
Beattie Denny Backgrounds
Arkay OER Passport Camera

MOST PRODUCTS IN STOCK-
READY FOR IMMEDIATE DELIVERY

NEW UNITS LIST SALE SAVE
Norman A200B $ 519.00 44700 72.00
Norman A202 U $ 47900 40700 7200
Norman AP500M  $1.12500 956 00 169 00
Photogenic AKO1

Portamaster s 47409 40200 7209

Photogenic AA77 v 39800 1,189 00 209 00
Photogenic AA78  «' .558 00 1.324 00 234 00

QUALITY USED EQUIPMENT
PHOTOGENIC

Flashmaster AAOL Power Supply  $ 37500
AA17 Umbrella Lighthead $ 15000
Versatron AG20 Power Supply $ 39500
Versatron AG30 Lighthead $ 17500
PHOTO CONTROL
Camerz Classic Camera System w/
Split 70mm Magazine $ 99500
Split 70mm Magazine $ 200 (X
BEATTIE COLEMAN
Special ST6 School Camera
& Santa Camera w/35mm
Magazine $ 27500
D56 Split 70mm Magazine $ 19500
C56 35mm Magazine $ 17500

USED EQUIPMENT CARRIES A ONE YEAR WAR
RANTY DELIVERY SUBJECT TO AVAILABILITY
FOR MORE INFORMATION CONTACT

CPI Corporation. Attn Jay Schwartz 1706
Washington Ave St Louis. MO 63103. (800)
325-1358. (314) 231-2733

IMAGON LENSES FOR RB 67s. Imagons 200mm
in stock with adapter and custom accessories One
minute interchange with Mamiya 180mm lens Call
or write Walter Barnts. 700 West 34th St.. Austin
TX 78705. (512) 459-8439

DURST 801 PRINTER, Durst 516 Printer. 2 Durst
16"x20" easels Call Lonnie, (303) 778-0500.

PAKOTRONIC 77-3WCC with 275 ft magazine
110-70mm set-up Borderless In good shape with
timing clock 46mm Heller's Poor Man's Automa
tion, 1-1-2-4-9 borderless In excellent condition
with wall mount. Chromegatrol Phone (502)
754-1600. 10:00-4.30

FINISHING

MEISEL QUALITY NOW AVAILABLE IN SENIOR
PACKAGES. Superior quality at competitive
prices' 8 x10 units only $2.95 with dust spotting,
texturing, spraying, diffusion and burned-m corners
at no extra charge Profit making 50-wallet special
$6 95 Send for the Meisel School Packet and we'll
include a free trial offer, valued at $23 60 We think
you'll like what you see and want to provide your
seniors with prestige portraits from Meisel Write
Meisel. Dept SD-3. Box 222149. Dallas. TX 75222
(214) 350-6666
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70mm, 120 and 220 Vericolor Il film processing and
proofing Two day in-plant service Complete senior
finishing, custom portrait, and candid and commer-
cial finishing service Wallets through 40x60's
Camera Art Professional Finishing Division, Box
100. Lewiston MN 55952 (507) 523-2101. 604
Price Ave Redwood City. CA 94063. (415)
367 8320. 12221 Riverwood Dr Burnsville MN
55337 (612) 890 2200

SCHOOL FINISHING: A complete line of school
finishing for school photographers You can now
include a 10" x13" enlargement in your color pack-
ets for Kthru 11 We carry acomplete line of school
cameras Composites and Annualettes are avail
able for elementary and junior high Write for free
catalog ALL STATES PHOTO CO., 2940 E 96th
Street. Chicago IL 60617 (312) 221 6694

SCHOOL PICTURE PROCESSING: Complete ser
vice available including 8 x10' . 5"x7 or 3y'x5”
format packages from split 70mm or 46mm and
35mm film Proms Deluxe Memory Mates Class
room Group Pictures and Hand Lettered Compo
sites Elementary and Junior High Memory Books
and Church Directories Fast service and higher
quality Camera Arl, Box 100. Lewiston. MN 55952
(507) 523-2101

DELUXE PROOFING, economy and custom CAN
DIDS portrait packages with die cut wallets COPY
AND RESTORATION EXPERTS. Servicing the
professional tor over 30 years Call or write for our
current price list, order bags and prepaid mailers
NEW ENGLAND COLOR LAB. INC., 86 Sander
son Ave . Lynn MA 01902. (617) 598 4400

PROFESSIONAL FINISHING Proms, teams
store promotions, family groups and church direc
tones from split 70mm. 46mm. 35mm unperforated
ALL STATES PHOTO COMPANY. 2940 E 96th
St Chicago IL 60617 (312) 221 6694

PROFESSIONAL PROOFS

cept professional lab that specializes in proofing
120 VPS 10. 12. 15 exposure rolls only $3 99 Pic
ture Perfecl Photo. 16746 Valerio St . Van Nuys. CA
91406. (213) 559-3611

UNDERCLASS PHOTOS 70c per 8 x10" unit
from 35mm unperforated and 46mm long roll VP S
For more information, contact Computer Color Lab
Inc . 3597 Lee Road Cleveland OH 44120. (216)
491 9292

WEDDING CANDIDS 5day service 8 xIO
$150. 5 x7 80c. 4 x5 70c For more informa
tion contact Computer Color Lab Inc . 3597 Lee
Road. Cleveland OH 44120. (216) 491-9292

FURNITURE, PROPS

SEND FOR nee catalog of environmental props
We have stumps, rocks, fences, etc Also chair
backs and now a complete line of Victorian fur
mture and stackstoois Write or call The Denny Mfg
Co Inc PO Box 7200. Mobile AL 36607 (205)
457 2388

FACTORY DIRECT : furniture Low
est prices, unbelievable values For free catalog
sheets, send self-addressed stamped envelope to
Chair City Products PO Box 112. Gardner MA
01440

HELP WANTED

A major, growing, full-service lab has an immediate
SALES OPPORTUNITY for a person with a pro
fessional studio photography background Sales ex-
perience desirable but not essential Extensive trav-
el required in either California or Midwest United
States Salary plus expenses. Attractive benefit pro-
gram Send resume to box G826. c/o The Profes-
sional Photographer An Equal Employment Oppor-
tunity Employer M/F/H

COLOR PROCESSING
Opportunities for ambitious people in production,
supervision, management, or sales We are a great
company to grow with—many benefits—quick rec-
ognition of your ability Call or write President.

NATIONAL COLOR LABORATORIES
306 W First Ave . Roselle. NJ 07203
(201) 241-1010

PHOTOGRAPHY TEACHER WANTED for adver
tising/commerical/illustration emphasis at East
Texas State University Master's degree or out-
standing experience Tenure-track Fall. 1983
Rank salary depend on education and experience
Nine months plus some summer teaching Deadline
Jan 15, 1983 Contact O C Spencer Journalism/
Graphic Arts. ETSU Commerce Texas. 75428
(214) 886 5255 ETSU is an equal opportunity/af-
firmative action employer

MARKETING ASSISTANT— Available January 19
Marketing, journalism or education degree9 Grad-
uated top of class9 Three years work experience9
Excellent telemarketing and people skills9 Agree-
able to travel up to ten days per month9 Seeking
career opportunity with international consulting
firm, specialists in marketing professional photog
raphy9 Send resume and salary history to Director
of Personnel. PO Box 25033. St Louis. MO 63125

PORTRAIT PHOTOGRAPHER capable of nan
dimg senior, environmental and wedding
photography Apply Gene Boaz Photography Bieich
Road Paducah KY 42001. (502) 554 2642

PHOTOFINISHERS' PERSONNEL, the industry s
oldest, exclusive placement service, seeks qualified
applicants for executive, management and super

visory positions with leading photo companies Em-
ployer paid fees Send resumeto PPP 830 NE
Loop 410. Ste 412. San Antonio TX 78209 or call
(512) 828-9314

| PHOTOGRAPHER

specialty is photographing children and young
adults We are not a portrait studio, but we believe
that a good portraiture background of lighting and
the ability to quickly establish a good rapport with
the subject will be a great asset For the right per
son the financial compensation will be rewarding
We are a large studio in a metropolitan area with
all the normal benefits If you are interested please
send a photo of yourself, brief history and at least
a dozen slides of children and young adults in ac-
tion Please, no more than 1 or 2 head and shoulder
portraits All slides submitted will be returned Reply
Box H828 c/o The Professional Photographer

EXPERIENCED PORTRAIT chotograoher capable
of handling seniors environmental and wedding
photography in Michigan Excellent opportunity in
a promotion-minded aggressive studio Insurance
vacation, and profit sharing plan benefits Send
resume and photo to Pans Studios. Inc . 137 E
Laketon Avenue. Muskegon Ml 49442 Attn Mr O
Elema

INSTRUCTION

PROFESSIONAL OIL COLORING—Easily learn-
ed and done at home Good income Write for free
booklet. Magic of Photo Coloring. Hamilton Stu
dios. Box 39 N Claymont DE 19703
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RETOUCHING. Qualify now for Professional Re
touching Complete practical course Readily
mastered at home Request free brochure "Art of
Retouching. Hamilton Studios. Box 39-NR. Clay-
mont. DE 19703.

Prospective customers read classified ads

FRONT PROJECTION INSTRUCTIONAL
COURSE. All about front projection Learn to use
it properly Includes hardcover textbook, one hour
cassette instructional tape, fifteen sample color
photographs and fifteen background slides you can
use Prepared by Henry J. Oles $59.95 complete
Environmental Projection Systems. PO Box 78,
San Marcos. TX 78666: (512) 353-3111.

LEARN ART AND PHOTOGRAPHY—Career pro
grams in commercial art. interior design and pho-
tography Accredited member of NATTS. approved
for Veterans Training, financial aid available For
information call or write Antonelli Institute of Art
and Photography. 2910 Jolly Road. P O. Box 570.
Plymouth Meeting. PA 19462, (215) 275-3040; or
124 East Seventh Street. Cincinnati. OH 45202.
(513) 241-4338

VERONICA CASS—NATIONAL SCHOOL OF
RETOUCHING. INC. Classes in retouching for
January 1983 3-7 Negative. 10-14 Print. 17-21 Air
brush, 24-28 B&W Restoration. 31-Feb 4 Color
Restoration, and for February. 7-11 Transparency.
14 18 Photo Graphic Art. 21-25 Sales and Finishing
Also 1983 seminars For information write P O Box
5070. Hudson. FL 33567. (813) 863-2738

THE ART and Business of Portrait Photography—
today s most comprehensive course on making and
selling portraits from bridals to seniors By Photo-
graphic Craftsmen Jim and Ann Monteith. February
28 March 4, 1983 For brochure, write Country-
house Studios. RD 2. Annville. PA 17003

Classified advertising in The Professional Photog
rapher gets results Put your message here for on-
ly pennies per contact

LAB SERVICES

CUSTOM B&W SERVICE. Full service on copies,
enlargements, sepia All prints handmade on en-
larger Prices are reasonable and competitive Call
or write tor prices DHP Custom B&W Service, 2029
Washington Ave . Evansville. IN 47714 (812)
476-4569

VERONICA CASS N.S.R., INC.—announces the
opening of their all new retouching service. Dye re
touching on negatives and prints (B&W and color),
print corrections and enhancement, copy and res-
toration Work estimated upon reauest For mo-e
information contact VC RETOUCHING SER
VICES, PO Box 5070. Hudson. FL 33567. (813)
863-2738

EXHIBITION QUALITY black-and-white printing
Send S10 and neg lor 8"x10" toned fiber sample
J Lockette Inc PO Box 7403-PP. The Wood-
lands. TX 77380

PACKAGE PRINTING: fund raising, store promo-
tions. churches, schools family groups, proms
classroom groups, sportmates photo charms
10 x13 11'x14 8 x10' and 5 x7 packages
available from 46mm, L 70mm-t20-220 VPS Il film
Four day in plant service—complete professional
department for weddings and proofing service
Send for complete once lis" ACADEMY PRO-
DUCTIONS. PO Box 30877. Cha-iotte NC 28230
(704) 333-9057

48 HR. SERVICE MEMORY MATES S1.25. Be
prints 8 xt0O $1 25. 5 X7 80c Ouality, speed
and low price for the professional Cali or write for
prepaid mailers and price list Hunter Photographic
Service PO Box 5099 Fort Lauderdale FL33310
(305) 925-2331



LAB/STUDIO SUPPLIES

POLY BAGS for prints-negatives. 100 assorted,
four sizes. $9.95 postpaid—CWO only (ten sizes
stocked). Send $1 for color pictures of backgrounds
and current catalog—$1 coupon included Pierce
Co.. 9801 Nicollet Ave.. Minneapolis, MN 55420. It's
worth itl

RUBBER STAMP CATALOG. INSTANT DRYING
RC PAPER INK. 4 0Z .$5 30 GOLD STAMPING
MACHINES, $121 95 BUSINESS CARDS. MAS-
TERCARD-VISA. (800) 851-4945. Jackson's.
Brownsville Rd . P309, Mt. Vernon, IL 62864.

Need something™ You need a classified ad

VC PHOTOGRAPHIC ART SUPPLIES—negative
and print retouching supplies including VC II, the
Shadow dyes and the new Shadow Purple dye. For
information write P.0 Box 5070. Hudson. FL
33567: (813) 863-7476

WHOLESALE PRICES for professional Polaroid
film and equipment Call (216) 928-2821. or write
P.D.A., 2480 Front St., Cuyahoga Falls. OH 44221

MISCELLANEOUS

THE PROFESSIONAL LIST Mailing lists, United
States. Canada Names and addresses of profes-
sional photographers in Portrait, Commercial and
Industrial classifications For details write Dept TM.
c/o The Professional Photographer

STATUETTES MADE using your photographs (pa
per dolls made of wood) Send full length 8 "x10'
and $6 Statuettes, Box 8B. Nebraska City, NE
68410

BUSINESS CARDS—SEND SAMPLE CARD
FOR PRICE. (PLEASE PRINT CLEARLY.) SPE-
CIAL PROMOTION SECOND ORDER 1/2 PRICE.
LIMITED TIME ONLY. NEIL M. LEVINE. 65
WESTBURY LANE, DEPT. #P, WESTBURY, NY
11590.

The nation's largest inventory and biggest selec

tion of photographic equipment and supplies, new
or used, is at HELIX. If you'd like to find out more
about HELIX, write. HELIX, 325 W Huron. Chica-
go. IL 60610, or call (312) 944-4400 For our most
recent catalog, send $1. and we Il add your name
to our mailing list for future issues

Moving'? Sell your studio with a classified ad in The
Professional Photographer

ARTHRITIS, MIGRAINE, backaches, sinus suffer
mg Get fast relief without pills Send $2 for sam
pie Oriental Balm NCM. Box 2941. Fremont. CA
94536

COMPUTER PROGRAM. Exposure, darkroom
lighting, close-up calculations and more Save time,
money, improve accuracy Sample program and
details $1 Commercial Software, P O Box 30944.
Santa Barbara. CA 93105

BEATTIE CAMERA OWNERS: During the months
of December and January. Beattie Systems. Inc
will overhaul your camera/magazine for $99 95. We
will replace shutter blades, all micro switches, lub-
ricate all moving parts, check all cables, test for
light leaks, set focus and parallax and make test
shots Further repairs will be quoted This limited
offer is available from our factory Freight FOB
Cleveland. TN Write Beattie Systems, Inc., PO
Box 3142. Cleveland TN 37311. or call (800)
251-6333

OIL PORTRAITS

OIL PORTRAITS Brush and light oils. Also com-
plete copy and restoration service Price list sent
on request Irene's Color Service. 41 Edgewood
Ave.. Walpole. MA 02081, (617) 668-4767

HEAVY AND FREEHAND oils on stretched can
vas. Lower prices. 20% DISCOUNT on first order.
Oaks Portraits & Art. 6340 Coldwater Cyn , #205.
N. Hollywood. CA 91606; (213) 763-0358.

BRUSH OILS, restorations and light oils that live
and love Fast dependable one week service. Lau
cene Clements. 2208 Scott. Oxford, MS 38655,
(601) 234-3540.

PUBLICATIONS

BLUE BOOK OF PHOTOGRAPHY PRICES.
Need more information? Write: Photography Re-
search Institute Carson Endowment. Room 26.
21237 South Moneta Ave.. Carson. CA 90745. (213)
328-9272

1981/82 DIRECTORY OF PROFESSIONAL PHO-
TOGRAPHY is a guide for buyers of photography,
a resource for professional photographers, a
source book of photographic suppliers, and much,
much more! Send $12.50 to PPA Publications and
Events, Inc.. Dept TM, 1090 Executive Way, Des
Plaines. IL 60018

VCNSR RETOUCHER'S GUILD—A timely mag
azine filled with technical and practical information
for today s retouchers and photo artists Valuable
to color labs, studios, and freelancers Q&A les
sons, product news and much more For informa
tion write PO Box 5070. Hudson. FL 33567. (813)
863-2738

QUANTITY PRINTS

QUANTITY PRINTS, black-and-white, priced for
your profit 8 xIO' s. 100 only 40c each 4 x5 s
250 only 28c each, minus liberal discount for pho
tographers1We guarantee our quality and service
For free samples and complete price list in
eluding color- write: Kier Photo Service. Inc , Dept
RC. 1627 E 40th Street. Cleveland. OH 44 103

QUANTITY PRINTS available

known custom photo lab. 8"x10" color as low as
$1 02 each and 8 x10' black and white as low as
31c each Write for directory of services Berry &
Homer. PO Box 1319. Philadelphia PA 19105
(215) 563-0888

COLOR PRINTS AT ROCK BOTTOM PRICES.
Professional quality on multiple prints at prices de
signed to make YOU money Picture Perfect Photo,
16746 Valerio St . Van Nuys. CA 91406. (213)
559-3611

VOLUME PRINTS, color and black-and-white
quantities from 10 to 10.000 Professional quality,
priced competitively Quick and reliable service
MPS PHOTOGRAPHIC SERVICES, INC., 1363
Logan Ave . Costa Mesa. CA 92626 (714)
540-9515, Dept VPP 12

RESTORATIONS

LIFE LIKE RESTORATIONS, Air brush, brush oils
or a combination Transparent oils, custom black
and white lab service Two to three weeks service
Free estimates Betty Royse. Cr Photog Royse
Graphic Color Service. PO Box 85. Shelby OH
44875

HEIRLOOM RESTORATION. Custom copies, light
and heavy oils Write for restoration brochure Ber
ry & Homer. 1210 Race St . PO Box 1319. Phila
delphia PA 19105: (215) 563-0888

TIRED OF WAITING weeks or even months for
your restoration work? No need fo wait any long
erlTry FLASHBACKS a quality photo restoration
firm All work done by experts Two week turn
around time Write for info, prices, samples, display
materials and discount coupon Write Flashbacks
Dept P.P O Box 40. Bayside, NY 11361, or call
Ellen (212) 428-6198

SALES AIDS

ALBUMS! WEDDINGS! Proofs, photographer's
and customer's names in gold Sales aids Free cat-
aloglCrestwood. 3601 West 71st. Prairie Village.
KS 66208

POLYURETHANE PLAQUES AND FRAMES on
a contract or per order basis. Any style, any size
Call or write Denny Manufacturing Co.. Inc , PO
Box 7200. Dept PA. Mobile. AL 36607, (205)
457-2388

BOXES —Portrait presentation—BOXES. Finest
quality at wholesale prices, 4"x5". 5"x5". 5"x7".
8"x10". 11"x 14". 16 "x20". 20"x24" Purchase in
small quantities. 4"x5". 5"x5". hold 125 proofs
Send $1 for free sample. Aufenger Studios. 223 W
York St Norfolk, VA 23510

Want more impact? Move up to a display ad Write
for rates.

RUBBER STAMP CATALOG. INSTANT DRYING
RC PAPER INK. 40z $5 30 GOLD STAMPING
MACHINES, $121 95 BUSINESS CARDS. MAS-
TERCARD-VISA. Jackson's. Brownsville Rd,
P308. Mt Vernon. IL 62864 (800) 851 4945

PICTURE FRAMES WHOLESALE —f orty distinct
styles Send $3 for full color brochure Will be a<
credited as $5 with firs! order FINE ART TRUST,
PO Box 435. North Hollywood. CA 91603

SITUATION WANTED

PORTRAIT PHOTOGRAPHER with 16 years ex
penence seeking lo relocate Experienced in all as
pects of portraiture including brides, seniors, chil
dren. environmental and executive portraits Resu
me and portfolio sent upon request Reply to Box
H829, c/o Ihe Professional Photographer

STUDIO FOR SALE

MAINE 1t STUDIO

$35,000 fern Large Colonial house with outdoor
studio available Contact Russ | ongley Waterville,
ME (207) 872-8585

GORGEOUS AREA n the i

Woods Wedding, portrait, passport commercial,
plus picture framing and gifts' Lease or buy 2.000
+ square foot building with showroom, large cam
era room, dressing room and BW lab With or with
out equipment Good now with great potential for
growth1(214) 763-4634

DENVER, COLORADO i

Itshed owner retiring Purchase price can be re
covered in less than one year Reply Box G824. c/o
The Professional Photographer

For only pennies per contact, you can reach peo
pie who want and need what you have to sell Ad
vertise in the classified section

PACIFIC NORTHWEST—fast growing studio in
growing prosperous community $200,000 gross
high net—terms—will assist Reply Box G822. do
The Professional Photographer

GOLDEN OPPORTUNITY. $95,000 ;

full year Opened Nov 79 Carriage trade Coun
try club community Efouston area No recession
here Idea! for husband/wife team Owner pursuing
other interests but will stay thru transition Turn key
walk in. and start shooting $50,000 down and own
er finance Reply Box E814. c/o The Professional
Photographer

PRESTIGIOUS, ' year old family business Full
service- portraits, weddings, schools restora
tions. and commercial Well-equipped In nice me
dium sized Tennessee town Priced reasonably to
sell Owner retiring Reply Box H830. c/o The Pro
fessionai Photographer 5}
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membership report

OCTOBER 93/TOTAL FOR YEAR 2036 The following appn

cations tor PP of A membership were received during the
month This list is published for all members in accordance
with PP of A bylaws rules on membership If no objection
is received within ten days of the publication, the member-
ship of these individuals will automatically be accepted Cod

mg under member type is A-P. ACTIVE PORTRAIT AC AC

FIVE COMMERCIAL, A |, ACTIVE INDUSTRIAL . INT INTER

NATIONAL SM STUDENT MEMBER SUST SUSTAINING

SS SERVICE SPECIALIST. AS. ASSOCIATE PROFESSION

AL COL, COLLEAGUE AA ADDITIONAL ACTIVE, EDUC

PROFESSIONAL EDUCATOR. FM FIRM MEMBER Spon

sor names appear in italics

ALABAMA 3 (23)
Cross. Jeffrey L Florence. (SM) Duane lee Phillips
Johnson. James W Jr Florence. (SMi Duane Lee

Phillips
Scott. Rayburn G . Guntersville (A-P)
ALASKA 1 (8)

Willey William H Anchorage. (Al)

ARIZONA 2 (30)

ludwiq Dos A Robert Phoenix (AS)

Thompson Guy E Tucson (A P)

CALIFORNIA 2 (210)

Catkins Carla Placerville. (A P). lhornas L Demmget
Conners. Chuck | La Jolla (AS) Larry Allan
CONNECTICUT t (16)

Nozik ira J Bloomfield. (A P)

DELAWARE 1 (/)

Orheiem Michael W Selbyviile (A P) Robert W
Me Gee

FLORIDA 2 (64|

Doles Brenda J North Miami (A-P) Michael A
Graham

Ward Judith Ann, Fort Lauderdale (SM). James E Boyd
GEORGIA 2 (20)

Hermann Werner. Atlanta (AS)

Walker Jack M Jr Cochran (A P) Mary | Ragland
ILLINOIS 9 (M3)

Cheesman. Charles F New Lenox tA P)

Churchill. Dav»d F Mundelein. (AA)

Dahm Don C Mundelein. (A C)

Lowery John H Sr Rock island (A-C)

Mann Todd B Wheaton (A Pi

Moore Robert W Harvey (AS) James P Maguire
Siembach Joan A Forest Park (SM)

Switzer Jay K Neoga. (A-P)

Wilke Richard K Naperville (AA) Richard R Myers
INDIANA 3 (Sl)

Cornell. Debbie S Lafayette (AA). Douglas D Denhardt
l'elan Betty J Valparaiso (SS)

Radieski John w Indianapolis (A P)

KANSAS M '3)

Adams David v Manhattan. (A1)

KENTUCKY 108)

Knoop. John Douglas. Lexington (AS)

LOUISIANA | (32)

Ogles Alice F Delhi (AS) Phil L Daigrepont
MAINE 1 (4)

Williams Kenneth B South Windham (A-P)
MARYLAND 2 (47)

Co*. Michael PR Miiteisviiie (A Pi

Naeny Susan M Severna Park (A P)
MASSACHUSETTS 4 (33)

Linne Donald L Salem (SS)

Piz/arro Jorge O Brighton iA P* Monte luc*e’
Vaugh. Robert T Holden (SM)

Washington, Winion A Brockton (EDUC)
MICHIGAN 1 (77)

BiHock Douglas E Monroe (A Pi Kathleen# j i-aii-s
MINNESOTA 6 (46)

Blenker Dons. Willmar (SM) Duane G ihieie
Heltemes Dennis J Witlmar (SMi

Kunkei Jerro-'d J Mankato iSM) Duane G Jhieie
Pidcock L>M Brooklyn. (A C)

Teswey Michelle K Avon (SM) Duane G fhieie
Wylie. Wanda J St Cloud (SM) Duane G “h.ele
MISSISSIPPI 2 (16)

Finley James. Oxford (AS) Sam K Jurgens
Meyers. Peter H , Jackson (AS). George Gibbons Smith
NEBRASKA 1 (13)

Sousek James D Jr . Prague (AS) MJ Bud Reese
NEVADA 1 (31)

Hague Richard V Las Vegas (AS)

NEW JERSEY 6 i47)

Crosta Feter Bloomfield (A Pi

Gerson Tina Parsioparvy (A P)

Goldberg. Allan Freehold (A P). Joseph T Cascamo
Stember Sue Z Pnnceton (A P)

Walehak George. Sayrevii e. (AP)

Zoschak Richard G Landing (A Pi, Ernest p Nuino
NEW YORK 7 (98)

B'oxsoo Shash High Fails. iAPi

Edwards H William Skaneateies <A-C)

F.s-ner Howard L Rochester i.AA) Paul Ness
Foimsbee Harold E Jr Schenectady (AP)

Me Dermott James E Si James (A-P) Ronald N
Denenberg
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Me Lemore, Elizabeth J . Rochester, (SM). Lester J
Miliman

Waulwick. Norman R . Middletown. (A-P)

NORTH CAROLINA 1 (47)

Hail William A Morganton, (A-P). Burme W Batchelor
OHIO 1 (105)

Valentine, Dennis C , Louisville, (AS)

OKLAHOMA 2 (26)

Carter, Chris E . Oklahoma City (A-P). Eugene R Cotton
Nelson. Barry P . Norman. (AS)

PENNSYLVANIA 6 (74)

Bates. Sandra L Meaduville. (SS)

Coldweli. Robert G Lansdowne. (A-P)

Prmz, Charles A Jr New Holland. (A ll

Tomko. Gerald A Bensaiem (AS)

Wickes, Michael. Umonville. (A-C)

Zerbe. Jairus E . Sinking Springs. (A-C)

SOUTH DAKOTA 1(7)

Johnson. Earl D . Huron. (A-P)

TENNESSEE 1 (38)

Jones David G Murfreeshoro (A-Pi Marlene T Holt
TEXAS 5 (138)

Fiardy William A jr Houston. (SM)

Mayer M David Beaumont A Pi

Nguyen Tien V Houston, (SM). Glenn W Edwards
Polak Petr Houston, (AS)

Walden. Fran 1 Denton (SM)

VIRGINIA 3 (46)

Arms. Clifford J Arlington (COL)

Bethem Richard J . Dale City. (A-P)

Munt Elizabeth S Clifton, iA-Pi

WASHINGTON 1 (19)

Seton. Sandra | Pori Townsend (A P)
WISCONSIN 1 (33)

Anderson. Christian J . Waukesha (A-C)
WYOMING 1 (9)

Clifton. Duane R Cody (AS)

BRITISH COLUMBIA 1 (4)

Goldstein. Elliott. South Burnaby (SM)

MANITOBA 2 (6)

Pattyn. James C . Winnipeg (SS)

Reidke Jessie P Winnipeg (SS). Leo Reidke
ENGLAND 1 (14)

Borak Ivana Kenton. Harrow Midsex (INT)
JAPAN 1 (31)

Kashtwazaki Ikuzo. Kamagaya. Chiba-Ken (INT). Mike
M Ono

MEXICO 2 (52)

Manual Juan Moveiia. (INT)

Yanez Antomeia. Orizaba. (INT)

NEW ZEALAND 2 (5)

Bisset. Ronald W Cromwe'i (INT)

O'Sullivan Steve. Hamilton, (INT)

VICTORIA 1

Slow Waiter J . Coiac IINT> Mervyn J Dean

1982 Index
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Titles in italics Numbers following each listing denote the
month of issue and page number

A
Advertising 1-37. 1-66, 1-69. 2-20, 2-61.
2-74, 3-62. 3-70. 4-54. 5-40. 5-44, 5-69
6-28, 6-47. 8-34. 8-42. 8-54. 9-60. 10-56,
11-35. 11-44, 11-58. 11-66. 12-28

Advertising basics 1-69, 2-74. 3-62,
4-54. 10-56. 11-58
Alternative to front projection, An 8-54
American Society of Photographers
(ASP) 7-24. 10-24
Animal photography 1-56. 8-56
Annual reports 1-62, 4-74

Applied photography 5-65. 7-32. 10-30. 10-44,

11-42

Architectural photography 1-52

Are you making enough? 10-48

Art 2-68.3-27.9-54.11-68

Audiovisual 2-76, 2-80. 8-34, 8-62. 10-35,
10-44. 11-30. 12-33

Audiovisual. A to V 8-42

Auditor's report 4-74

AV perspectives 2-80

Awards 11-35. 11-42, 11-44

B

Backgrounds 6-34

Behind the cover 1-12. 2-14. 3-12. 4-12,
5- 12. 6-12. 7-14. 8-10.9-18. 10-10. 11-12, 12-10

Biography, companies 11-30

Biography, people 1-24, 5-26. 5-51. 6-50.
10-24

Black-and-white photography 1-66. 10-44.
10-62

Book briefs 2-76. 2-82. 3-69. 5-70. 6-88. 6-94
7-68. 8-64. 9-72. 10-67. 12-51

Brush up your act 7-56

Build a remote strobe tripper 1-58

Business 1-62. 2-70. 3-36. 6-42. 6-62. 7-53.

7-67. 8-56. 9-54. 10-48. 10-50. 11-50. 12-40
Business opportunities 2*61. 5-34, 6-28. 6-34

6- 47.7-32. 7-64,8-34, 10-35. 11-48. 11-66, 12-28

12-33
Business psychology 1-62. 3-70. 4-41. 4-43.
5-62. 7-30. 7-38. 10-64. 12-28. 12-44

Business services 1-50, 2-61
Camera care 1-64
Camera sketches for a special look 1-56
Candids 4-24 . 7-64
Capture history on film 1-52
Carbro 10-30
Careers 5-51 . 5-66
Catalog photography 7-32. 8-47, 10-35
Caution toxic substances 5-48
Certification 4-52. 9-71 . 104
Children 1-50 7-36. 9-79, 10-39
Cibachrome permanence 3-29
Clean up your clutter 7-

Color 3-22, 3-27. 3-29. 3-64, 10-

Color artists 9-32
Color labs 11-

Commercial photography 5-26, 7-32. 8-

8-28. 8-50. 10-46. 12-33

Competence integrity stability 4-52
Competitions 5-52. 11-35. 11-44
Composition promotes photographers 2-46
Computers 8-62. 12-36

Convention 3-38. 4-48 4-56. 5 54. 5-60, 6-4,
6-72. 6-88. 9-40. 10-52. 11-46




Converting is cheaper than building 12-38
Copy and restoration 9-68
Copyright 2-95. 7-61. 9-54
Corporate photography 2-46
Country photos 8-34
Creating a dream studio 5-46
D

Darkroom 1-66. 3-56, 12-48
Datelines 1-7. 2-7. 3-7. 4-7. 5-7. 6-7. 7-7,

8-7. 9-7, 10-7. 11-7. 12-7
Death of chop suey, The 2-54
Department gets big results without

spending big 11-44
Department store photography 10-39
Do-it-yourself seminars 9-37
Double lighting 9-52
Dye stability 3-22
Dynamic duping 11-54

E

Ecology 6-42
Economics 2-70

Education 1-72. 2-96. 3-72. 4-62. 5-72. 6-96.
7-70, 8-38, 8-68, 9-37, 9-74. 10-58. 11-50.
11- 69. 12-46
Employee benefits 2-70
Environmental family portrait. The 6-34
Equipment 1-58. 1-66, 3-56,5-65, 6-42. 11-42.
12- 33
Etch/bleach 10-44
Evidence photography 7-45
=
Family business. The 7-53
Family portraiture 1-28
Fascinating forensics 7-
Fighting fire with fire 11-
Filing 5-42, 12-36
Film 3-22, 3-29. 4-22. 10-62
Filter out problems 9-62
Financing 12-
Finishing 3-27. 3-46. 3-64
Finishing touches 3-46
Fire and ice 8- 50
Focus on junior high 12-30
Food photography 5-26
Free-lance 3-34
From chaos to cabinets 12-26
Front projection 8-54
G
Gamble on Las Vegas 9-40
Game plan sets yearly goals 1-62
Get into the compositepicture 2-41
Get results with direct mail 5-44
Get the whole picture 6-70
Getting involved brings rewards 12 28
Gift of sight. The 10-24
Going commercial 10-46
Graphic arts 8-62
Great copyright caper. The 9-54
Group portraiture 1-28. 1-37. 2-36, 6-34
H
Help 4-46
Help color prints last 3-27

|
Idea exchange 1-70. 2-84. 4-22. 5-65, 8-22.
9-68. 10-62. 11-64. 12-48
Idea whose time has come. An 7-38
Improve sales with better filing 12-36
In depth 1-21. 2-22. 3-16, 4-16, 5-18. 6-21.
7- 20. 8-16. 9-12. 10-20. 11-20. 12-16
In the studio 2-12. 3-60, 5-22, 6-90, 7-61.
8- 60. 9-64. 10-54. 11-62. 12-44
Industrial photography 2-46. 5-51, 8-58,

10-35. 11-30. 11-36. 11-38. 11-40. 11-42, 11-44
Inspirational 3-58. 7-62. 9-4. 9-26. 10-24,
10-52. 12-4, 12-23
Instant feedback saves time and money 5-36

Instant heirlooms 4-36
Instant photography 2-76, 3-56. 5-36, 8-47
Instant success 8-47
Instant success with publicity photos 1-32
Insurance 2-78
Invade your competitor's market 2-61
J
Judging 6-92
K
Keeping your best 6-62
Key to every child's heart. The 7-36
L
Las Vegas 448
Learning from experts 4-43
Legal 9-54
Lenses 7-58. 9-66

Letters MO. 2-12. 3-10, 4-10. 5-10. 6-10.
7-10. 9-16. 10-14. 11-14, 12-14

License to create scenic backgrounds 2-68

Light the way to national ad 8-28

Lighten up 7-50

Lighting equipment 158. 1-66. 3-56. 5-65.
7-32. 8-22, 9-66. 10-52

Lighting techniques 4-24. 7-32. 7-50. 8-28

9-52
M
Make selling special 441
Manage your way to profits 7-30
Mamagement 3-70. 4 46. 7-30, 10-46. 10-64.
30 11-50
Marketing 1-37. 2-20, 2-35. 241, 4-30. 4-60.
5-44. 5-62. 6-28. 7-67. 8-34. 8-56. 11-35
Marriage market. The 5-38
Meet the president 1-24
Mikasa brochure story. The 8-24
Models 6-47. 6-58
Money matters 2-78. 3-58. 5-58. 6 86. 7-62
Money management 3-54. 1048
More the merrier. The 2-36
Motion pictures 3-34
Motivation 6-62. 10-64. 11-50
Mounting 2-64, 3-27. 3-46
N
Negatives 3-22. 11-68

New products 1-74. 2-98. 3-74. 4-70. 5-74.
6-103. 7-72, 8-70. 9-76. 10-71. 11-70. 12-52
New products
Albums, frames, plaques
12-52
Audiovisual 2-98. 5-74. 6-103, 7-72. 8-70,
9-76. 10-71, 11-70, 12-52
Bellows 2-98
Cameras 2-76. 4-56. 4-70. 5-60. 5-74. 6-67.
6- 88. 6-103. 7-72. 8-58. 9-76 11-42. 12-53
Camera accessories 2-99. 3-74, 4-70. 7-73.
8-70. 9-77. 10-71

3-76. 9-78. 10-71.

Camera repair 1-64, 3-74

Computers 11-71. 12-55

Equipment 1-66. 3-33. 4-56. 5-60. 6-88.
7- 58. 9-62. 11-42. 11-60.

Film, paper 2-100. 3-76. 4-56. 5-36, 5-60
6-105. 10-62. 12-55

Flash units 4-70

Lab. darkroom equipment 2-100. 3-74
5-74. 6-107, 7-74, 8-71. 9-77. 10-72. 12-55

Lenses 6-108.8-73.10-73.11-72
Lighting  4-56. 5-60. 10-74, 11-42. 11-73. 12-42
Tripods 6-108
New system gets the hole picture 11-42

News 1-14. 2-16. 3-14. 4-14. 5-14, 6-16.
7-16. 8-12. 9-20, 10-16. 11-16. 12-12

Oil painting 2-68
Orbital photography 12-23
Originals paint profit picture rosy 5-34
Out. but not down 11 48
P
Panoramic photography 6-70
Part-time travelogues lead to full-time
audiovisual production 12-33
Performance appraisal 11-50

Photo decor 3-33

Photo decor 2-58. 3-33, 8-34, 9-54. 11-56

Photographic permanence 3-22. 3-27. 3-29.
3-64. 9 64. 10 30

Photographing rocks ii 40

Photographing weddings 5-62. 767. 8 14

Photographs replace the real thing

Photography, tor business and pleasure 724
Photography gets the glitch out 1138
Photojournalism 552. 1166
Photo/ournahsts honored 552
Portraits and products 732
Portraiture 132. 1-37. 2-54. 2 64. 4 24. 5-65.
6 34. 6 50. 738, 1230
PP of A
Auditor's report 474
Convention 338.448.554. 64 672
9-40, 1146

Membership report 183. 2108, 384. 778
8 78.986. 10 78. 1175. 12-64
Practical pointers 1-66, 2 76. 356, 4 56. 5 60.
6-88. 758. 8 58. 966, 1052. 11 60. 12 42
Prairie panorama 258
Preliminary program 338
President's message 14 2-4, 3-4. 4 4. 5-4.
6-4. 7-4. 8-4. 9-4. 10-4. 114. 124

Print making 10-30. 10-62, 1160. 12-42
Processing 3-52. 3-64. 10-44, 10-62. 12-42
Professional feedback 184
Professionalism 6-62. 10-64, 11-50. 11-68
Profit from pageants 6-28
Program 1146

Promotion 1-37. 2 4. 2-20, 2-35, 4-60, 5-34,
5-44. 5-69. 6-47. 6-58. 7-67, 8 34. 9-37. 9-79.
10- 60, 11-35. 11-64, 12-30

Promotional creativity 2-20, 3 70. 4-60. 5-69.
9-79. 10-60, 11-66

Promotional payoff 235

Public relations 1-32. 2-20. 2 46, 3-70. 8 34,

11- 44. 11 66. 12-28

Publishing 8-34. 11-44
Q

Quality control 322.329

Quality difference. The 4-30

Quick and easy 3-52
R

Register for success 435

Remodeling 546. 12-38

Retouching 1-66. 1-70. 2-68. 3-27 5-48,

7-56. 9-32. 11-68

S
Sales 2-20, 534 8-56
Sales letters 8 56
Schools 2-41. 2-84
Screen stills sell 3-34
Selling 1-37. 3-4. 3-70, 4-41. 4 43, 5-44
6-34. 6-86, 6-90. 10-54. 11-62
Selling the Ralston Purina lead 1-37
Seminars for success 8-38
Sepia special sells 1-50
Set a record 3-54
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Sharing 9-26
Silver lining 6-42
Slides 4-56. 7-38. 8-34. 8-62. 10-44. 11-54.
12 33
Small town style 5-40
Something's cooking 5-26
Starstruck 6-50
Studio aids 2-66. 5-65. 8-54, 11-60, 12-26.
12-36

Studio operation 1-62, 2-72. 3-54. 3-60. 4 46.
5-34. 5-42. 6-42. 7-30. 7-42. 10-48. 10-64. 11-48.
12-26. 12-36

Surviving an audit 3-36
T
Tax talk 10-50. 12-40
faxes 3 36. 10-50. 12-40
Teaching with television 11-36
Tecnmque 10-30, 12-48
Testing 6-58
Third dimension The 6-67
tracking photos worldwide 5-42
Trade showcase 5-54
Traveling to success 6-47
u
Upstairs dollars 2-66
\Y
Video 4 58. 764. 9-66. 10-35. 1136, 11-42
Videodiscs show future 10-35
Videotaping for a veterinary college 5-51
Viewpoint 2-95, 3-64, 4 58. 566. 6 92. 764.

862, 97V 1064 1168

W
Wall decor Winners 11-56
Wedding photograpny 261 4-24, 4-30.
4-35. 4 36. 4 41, 4 43. 4-58. 4-60. 5-38, 5-62
738. 7-50. 764. 767. 8-14

Who's where 6-72
Window light weddings 4-24
Winning presentation. A 2-64
Winona to relocate 948
Writing the perfect ad 9-60
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THE CAMEO EXTRA TOUCH

ILLINOIS 60614

PHONE: (312) 525-5460 * * * * * * * % *

Your business, like ours, revolves around people. You have custom-
ers to please and deadlines to meet. Cameo recognizes your
problems and wants to help. That's why we offeryou complete color
services under one roof. You get the best possible prints from your color negatives at the
best price. Each proof print is individually color corrected, printed for deep color and
spotted. You and your customers deserve the Cameo Extra Touch.

REORDERS & ENLARGEMENTS

MEMORY SETS

Unique new package for you to
sell, (5x7 plus 3'/,x5) or (8 x 10
plus 5 x 7). Mounts are includ-
ed. On 5x7, specify vertical or

horizontal folder.

PROM PACKAGE

Conditions: 20 Exposures
on same emulsion film,

exposed under identi
conditions. Attime of
cessing only.

2 (5x7) and 4 Wallets
2 (5x7) and 8 Wallets

cal
pro-

‘Film processing included.

8x10 PACKACE PRINTING

FOR SENIOR PORTRAITS. Lach 8x10 |
(10 Negatives Minimum) Unit

Write for exact details!

Per Set

1-15x7)
and

4 Wallets

lor only

$1.15*

$1.40*
1.65

$1.25

5 X 7 PACKAGE PRINTING

[as LOW AS|

PER PRINT

(For Undergraduates -
4 Teams - Dances)
Write for exact details!

FROM COLOR NEGATIVES OR COLOR SLIDES
2R, 3S or 3R from negatives
2R, 3S or 3R from slides
4 x5 (Not available from slides)
5x5 or5x7
8x10, 7x10 or 8 x 8
11 x14, 10 x 14 or 11 x 11

CQUSTOM PRINTING

FROM NEGATIVES or SLIDES Duplicate
1st Print

5x7 or smaller ...$

5.00

6.50
10.00
15.00
18.00
22.00
36.00
69.00

35mm COLOR SLIDE  7<,
MOUNTED DUPLICATES!

1-5 dups of ea. from 1-39 orig......... $
1- 5dupsof ea. from 40 or more orig. ...

6-11 dups of ea. from 10 or more orig.
12-24 dups of ea. from 5 or more orig.
25 - 99 dups of ea. from 3 or more orig.
100 - 249 dups of ea. from 1 or more orig.
250 - 499 dups of ea. from 1 or more orig.
500 - 999 dups of ea. from 1 or more orig.
1000 or more dups of ea. from 1 orig........

Print

$ 3.75

4.90

7.50
12.00
13.00
15.00
26.00
45.00

.36 ea.
.30 ea.
.22 ea.
.20 ea.
.16 ea.
12 ea.
.10 ea.
.08 ea.
.07 ea.

S{GN_ QJAN'HTY PRlNTS from your color negatives icolor slides)

Quantity %0

from each ;gg
Negative

or Slide. >12%
CREDIT

R

1C gi.

18C 68
17C &8.
16C &8
15C 68

5x7
65C 68.
60C 6L
50C 8
40C 68,
350 68.

8x10

125 &8
120 &8

1.00 8.
900 68,
800 8.

N x14
2.75 ei.
2.50 ea.
2.25 66.
2.00 6
1.85 6L

16 x 20
6.00 8L
5.60 8L
5.55 ei.
5.50 ei.
5.00 ti.

Inordertoavoid C.O.D. charges, please send sufficient money with your order.
Overpayment will be returned in the form of a credit check to be applied towards
your next order. All orders over S5.00 will be returned via U.P.S. prepaid. Where
another means of shipping is required, please include additional funds to cover
all shipping charges. Please include Si.00 handling for all orders under S5.00.

GENERAL POLICY

All of Cameo's services are geared to the professional photographer's needs.
We maintain strict quality control over all our work
type of order. This high standard of quality control allows us to take care of

your individual needs ...

PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

..regardless of size or

printing what you want, the way you want it done.

20 x24
8.75 u.
8.00 it.
7.75 it.
7.50 11
6.00 ii.

QOLCR ALM
PROCESSING

35mm: 12, 20,

24 & 36
exposures....... $1.20
120: 8, 10 &
12 exposures...
220: 16, 20 &
24 exposures...
ASA 400 Film -

1.50
2.50
ASA 400 Film -

120: 8, 10 & 12
exposures.......

PROOFING (a1 tHE

TIME OF PROCESSING)

8 x 10, 10 x 10 Color

Contact Sheet..

SLDE
[EVELOD"\GSSmm

Kodak Ektachrome
(K-6 Process only)

ST $2.00
o $3.20

‘Mounts are dated and
numbered.

4.00

PROFIT
EXTENDERS

WE HAVE A WIDE
RANGE OF SPECIAL
SERVICES AND PRO-
DUCTS TO HELP YOU
MAKE ADDITIONAL
SALES. CALL FOR

D DETAILS.

We use
Kodak paper...
fora good look.



HUNDREDS OF PRODUCTS PROMISE
BEAUTIFUL SKIN.

Kodafc
Vericotof"
MORS****

nf*5

VPS 120

THIS ONE DELIVERS.
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