


Rush Jobh!

We make haste slowly.

If a )ob is rush, we won t lake less time to do it we |l
go inlo over time instead Come what may. we Il never take
quality out of a job to meet a deadline.

But even with this stern code, the NCL record of per-
formance stands pretty high We make haste slowly. But when
wo promise to deliver, whether rush |Ob, or regular, we move

Because you are part of every picture

heaven and earth to keep our word.

Many photographers refer to this attitude as
National Touch." Professionally they won't settle for
Why should you?

For full information, write for our free price list catalog,
technical bulletins, and postpaid mailing envelopes.

“The
less

f you take ... send it to National

NATIONAL COLOR LABORATORIES™

National Color Laboratories, Inc., 306 West First Avenue, Roselle, New Jersey 07203 « (201) 241-1010

PO Bo* 29063 Pnoerwx Arsons 85038

[35~.
We use
Kodak paper...
fora good look.



At Nikon we don‘tdepend on someone else
to make the most important partofa lens.

Unlike Nikon, most camera
and lens companies depend on
an outside source to make the
heart ofa lens—optical glass.

When a company doesnt
make its own optical glass the
performance ofa lens can be
compromised. For instance, the
specifications of a lens design
may have to be downgraded
because the indepen-
dent glass manufactur-
er cannot supply the |
proper glass. Or meet
the close tolerances
ofthe lens design.

Because Nikon
makes its own optical
glass, Nikon engineers
can produce the exact
type ofglass needed for
each element ofeach lens with-
out compromise. In addition,

having complete Gontnoverthe
glass-making process has enabled
Nikon engineers to pioneer many
optical-glass designs. For exam-
ple, ED glass which gives you
sharpness of color formerly not
attainable with a telephoto lens
at full aperture.
Every step in the Nikon lens-
making process—grinding,
polishing, assembling—
is subject to the most
demanding quality con-
trol standards inthe
world.
In fact Nikon’s obses-
sion with precision is
so exacting, we haveto
make our own measur-

wide Angie Nikkor  ing instruments to test
24mmo.8

our lenses,
Y(>ucan see the results of

this dedication with our 24mm

For further information write Dept 40. Nikon Inc . 623 Stewart Ave . Garden City. N Y 11530 ©Nikon Inc 1981

wide angle Nikkors (f2, f2.8).
Both these lenses feature
Nikon’ floating Element Sys-
tem for superior image quality
even at the closest focusing dis-
tance. And both give you spec-
tacular color, vivid contrast, and
crisp detail even when your lens
is wide open.

So the next time youte inter-
ested ina new lens—like a
24mm wide angle—and some-
one tells you that you can buy
one thatsjustas good asa
Nikkor for only halfthe price,
remember one thing.

It’s probably half the quality

Nikon

WU take the world s
greatest pictures.



We think
everyone in the picture,

should really be in the picture. They don't seem to agree.

Sunpak Auto 422 D Our Leading Competitor

Seen here are two pictures taken thinking of buying. So before you make
with the same camera and same lens on achoice, compare the specifications for
consecutive frames of the same roll of sure. And compare pictures if you can.
film. The time between shots, only the We think the difference in Sunpak
few seconds it took to change from the will be as easy to see as it is here.
new Sunpak Auto 422 D dedicated Because we use the energy to light the
flash to tneVivitar 3500. picture. Not to go "Beep-Beep".

Both were taken from 45 feet away,

SO i Sunpak 422 D Specifications
which is two feet less thanVivitar's rec-

ommended maximum auto distance. Guide Number

H H H 28mm Coverage 100 (ASA 100/feet)
_ Yet the difference in the two pictures (llumination 70°H X 53°V)
is rem arkable. Looking at the Sunpak Auto Operating Distance
picture, you can clearly see the young 1”?-5_0 f?_et 70°H X 53V
woman in a pink shirt at the extreme (iumination 70°H )
. . K Angle of lllumination
right side of the picture. You can see the Ultra Wide ~ (16mm¥)
brick, stone and corrugated metal back- \?Vuiggfwlde (g%‘:nmmm)*)
ground detail across the entire range Tele Zoom  (35mm-i35mm**)
of the photograph. Even make out the Bounce Head

ffiti Rotates 0® + 90° Vertical Positions
grattitl. ) ) O* + 330° Horizontal Positions
In short, the picture enjoys the
; *WIDE ANGLE DIFFUSER ACCESSORY REQUIRED
advantage of full Ilg ht coverage from “TELE FIL KIT ACCESSORY REQUIRED
edge to edge. And is about a stop
brighter over all RecyclingTime and Number of Flashes
i ! i Power Source Recycle Time No of Flashes

y Com_pare it to the other picture and A e 026 sec 80-370
it's obvious that the Sunpak Auto 422 D 4 aa Alkaline 0 3-10 sec 1*0-1 300

- ivi AC Adapte' 0 3-12 sec Unlimited .
clearlv out-powers the Vivitar 3500. Hi-VoTage Pack 0 3.1 sec 950-4 300

W hich is exactly the point. You buy Recnargeabie NC

dedicated flash for the light it delivers Sia Qatiev 03-1 2sec 100-360

on the subject. And comparing specifi-
cations, orcomparing actual photo-
graphs, it's obvious which unit has the
power edge.

The same is probably true of anv
other shoe-mount flash you might be
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president's message

editor
GORDON F BIEBERLE

art director
KURT E. PECK

associate editor
SHARON SHINN

assistant editor

GREG SMITH
by Frank W Warner production manager
M Photog C r. CPP NONA GELDERNICK

administrative assistant

You and PP of A CAROL NEUFELDT
typographer
NANCY EIGELIS

publications committee chairman

All too soon my year as Professional Photographers of America president has JOHN M. BETHUNE

ended It's hard to believe the year has gone by so quickly, but | guess that's what

) director, advertising/conventions
happens when you enjoy what you do
. X . DONNA R. McMAHON
During our travels this year, my wife Grace and | have had the good fortune to o )
meet many warm, wonderful people in our profession As we enjoyed super pro- advertising representatives
grams at each of the fourteen regional and affiliate conventions we attended, we JAY EISENBERG
realized how much we have to be thankful for PUBLISHERS' REPRESENTATIVE
Most speakers shared a common message: your success depends on you; you » 8732 Sunset Boulevard
can be whatever you want to be; and local, state, regional, and national profes- Los Angeles. CA 90069
sional photographic associations can help you achieve your goals Speakers had (213) 659-3810
only praise for our associations, and attributed much of their success to member THE FARLEY COMPANY
services PP of A has fifty services to share with members, but it's up to you to * 60 East 42nd Street, New York, NY
take advantage of them 10165; (212) 867-3343
throughout the year. | have talked about these services and benefits in presi- * ggGEiSt :\ﬁgdéi%%%‘;i Chicago. IL
dent's message In our busy lives, it is sometimes easy to forget all the good $(312) -
things available to us MIKE O_NO o
I firmly believe you get out ot life only what you put into it The same applies to International Publications Consultant
what you get out of an association When you give of yourself, as so many of you .
do you receive muc h in return In my twenty-five years in professional photograph- Acceptance of advertising does not carry
X y L i y Yy Y p X P grap with it endorsement by the publisher
ic associations. | have received much more than | have ever given, and | have been The Protessional Photographer (ISSN
helped by many In associations, many dedicated, hardworking people constantly 0333-0167) is published monthly by PPA
give much to make services, seminars, conventions and other services possible Publications and Events. Inc.. 1090 Executive
. . . . . Way Des Plaines. IL 60018; (312) 298-4680
In 1982. PP of A will otfer exciting new marketing programs If our industry is to ; Y
prosper, marketing must be a high priority At our St Louis convention, we initi- Copyright 1981. PPA Publications and Events. Inc
ated the Ralston Purina/PP of A "Picture of Health' program This will help put The Professional Photographer, official
. . . . . . loumal of the Protessional Photographers of
our logo in front of the buying public, but like every'gh.mg felse, the program S suc- America. Inc | is the oldest exclusively
cess depends upon you We must have your participation and enthusiasm to professional photographic publication in the
make itwork We must accept that coupons, rebates and other promotional tools Western Hemisphere (founded 1907 by
are vital to our marketing success Charles Abel. Hon M Photog) incorporating
. ADel's Phot hic Weekly. St Louis &
We photographers not only must accept change, but prepare for it Change e’ s Fhotographic Weeiy ouis

Canadian Photographer. The Commercial

heralds tomorrow's success The electronic age is upon us Equipment is becom- Photographer. The National Photographer

ing increasingly more automatic But our ability and creativity still are the most

) i i L Yearly Subscription; $22 10 in the USA
important assets we have Professional photographic associations can help us de-

and possessions S35 foreign back

velop these as we quest for the best issues $3.25 postpaid PP of A membership

My year as president of this association was a real joy | thank those who made includes $11 05 annual subscription. PPA
it so smooth (?fficers, board of dir.ectors. Cquhcil, division chairme.n,.standi.ng Sv”at;ll'cggzr';;:gjf'gb'1:'; Mlig?oofiﬁ:eccgg:\;:.
committee chairmen, and all committees, exhibitors, and photographic industries S0 20 annual subscription, order direct from
which support Professional Photographers of America University Microfilms. Inc . 800 Zeeb Road. Ann

| especially thank the super staff, which without an executive director at the Arbor. MI 48106
helm, did a tremendous job producing our 90th International Exposition of Pro- Postmaster Send form 3579 to The Professions
fessional Photography 90th Exhibition of Professional Photography, and 29th Na- Photographer 1090 Executive Way. Des Plaines. Il
tional Industrial Photographic Conference A special thanks also goes to Bud 60018 Second class postage paid at Des

Plaines. lllinois and at additional mailing offices
Circulation audited and verified by Business
Publication Audit of Circulation. Inc

Haynes, Cr Photog , Hon M Photog . past president of PP of A. who filled in as ex-
ecutive director while we searched for a new one

| thank each of you for being a member and supporting our programs, because
you are really what Professional Photographers of America is all about Without V bpa Wn
you there would be no need for all the others I've thanked

1 d like to be the first to welcome aboard our new executive director, Robert
Becker, a certified association executive (CAE) I'm sure he will provide the excel-
lent leadership PP of A needs to make its second century a success 5.
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Just in time for convention season CPQ opens-up with a .
= Print Special. :

0 / (" large size
25 ./0 OFY custom prints.
Now you can give your customers
high-quality custom prints, deliver-
ed on time and never have to go into
the dark! At a savings of 25% it's
bigger profits (. =
for you and | | ’“
faster service At e
for your cus- t b,/’hom

tomers.

—

CUSTOM PRINT PRICES

REGULAR DISCOUNT

SIZE PRICE PRICE
16 x 20 17.50 13.00
20 x 24 32.50 2450
20 x 30 39.00 29.25
24 x 30 59.00 44.25
30 x 40 75.00 56.25
40 x 60 106.00 79.50

Ofter good January 1 through April 30, 1982

@ Dodging. cropping and burning in according to
your specifications. ’

® Normal dust spotting included.

® Additional finishing services may be ordered if
desired such as negative and print retouching,
mounting. plaques, canvas, spray, etc. at regular
pricing.

CPQ_

Colorchrome Corporation

1525 Hardeman Lane N. E., Cleveland, TN 37311
Phone (615) 479-5481

-
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PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way
Des Plaines, lllinois 60018
312/299-8161

PP of A BOARD

President
" Frank W. Warner. M.Photog.Cr., CPP
Niagara-Mohawk Power Corporation
126 State Street. Albany, NY 12207

First Vice President-Secretary
‘ Kermit Buntrock. Cr.Photog.
1522 West Fifth, Storm Lake, |A 50588

Vice President-Treasurer
*Robert M. Opfer. M.Photog.Cr., CPP
1210 Race Street. Box 1319
Philadelphia. PA 19105

Chairman of the Board
' Bill Bell. M.Photog.Cr., Hon.M.Photog.. CPP
351 Washington, S.E., Albuquerque, NM 87108

Directors

Hugo Brooks, M.Photog.Cr., CPP
7349 Wisconsin Avenue. Bethesda. MD 20014

Howard L. Hood, Cr.Photog.
Creatrvision, Inc.. P.O. Drawer 1070
456 11th Street. Holly Hill. FL 32017

Ross Sanddal. M.Photog.Cr.. CPP
Hughes Tool Company
P.O. Box 2539, Houston, TX 77001

Frank Cricchio, M.Photog.Cr., CPP
2701 Gulfway Drive. Port Arthur, TX 77640

Lawrence E. Anspaugh, M.Photog.Cr.. CPP
P.O. Box 446, Decatur. IN 46733
Archie McDearmid, M.Photog.Cr.. CPP
Norfolk Naval Shipyard. Code 240.03
Portsmouth. VA 23709
Morton A. Sobin. M.Photog.Cr,, CPP
279 Main Street, Hackensack. NJ 07601

Roland Laramie, M.Photog.Cr.. CPP
98 Windham Street. Willimantic, CT 06226

Warren Motts, M.Photog.Cr.. CPP
1461 Gerrard Avenue. Columbus. OH 43212
Division Liaisons
Portrait— Lawrence E. Anspaugh
Commercial—Morton A. Sobin
Industrial—Ross Sanddal

Executive Director
*Robert E. Becker, CAE
Legal Counsel
Jenner and Block
Chicago. lllinois

PP of A DIVISION CHAIRMEN

Commercial—William M. Krider, M Photog.Cr., CPP

215 Walnut, Lawrenceburg, IN 47025

Industrial—John E (Jack) Fletcher, Cr.Photog.
National Geographical Society
17th and M Streets. N.W.. Washington, DC 20036

Portrait—Terry J. Deglau, M.Photog.Cr., CPP
215 Depot Street, P.O. Box 185
Latrobe. PA 15650

PP of A EXECUTIVE STAFF

Marcia A. Adams. Director of Finance and Administration

Gordon F. Bieberle, Editor

Donna R. McMahon, Director of Conventions and Advertising

Edwin S. Purrington, Director of Winona School

Scott F. Schwar. Director of Communications and Membership

Jane Shaffer, Division Administrator
*Executive Committee of the Board
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THE PROFESSIONAL PHOTOGRAPHER'S
GUIDE TO SPECIAL EVENTS

Are you missing out?

If your organization's convention dates aren't listed in these pages,
you may be missing potential revenue Submit your dates early
and include a contact person's name and address Closing is
two months prior to publication The Professional Photographer
is not responsible for conflicting or incorrect dates For further
information on dates for schools, seminars, and conferences,
see the "education" department in this issue

1982
conventions

JANUARY 10-12

Hawaii PP

Prince Kuhio Hotel

Waikiki. Hawaii

Claude S Ayakawa. Chairman
94-889 Waipahu Street
Waipahu. HI 96/9/

JANUARY 21-26

National Audio Visual
Association

Anaheim. California

NAVA

3150 SDnng Street

Fairfax. VA 22031

JANUARY 23-26

PP of California

Monterey Convention Center
Monterey California

John Barnes. Conv Chairman
62 Broadway

Los Gatos. CA 95030

FEBRUARY 59

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender. Exec Secretary
3901 North Meridian, Suite 25C
Indianapolis. IN 46208

FEBRUARY 79

PP of Idaho

Holiday Inn

Boise, Idaho

Dewey Doss. Conv Chairman
920 East Clark Street
Pocatello. ID 83201

FEBRUARY 12-15

Rocky Mountain PPA

Stouffers Denver Inn

Denver, Colorado

Duncan MacNab. Exec Manager
Box 638

Bozeman. MT 59715

FEBRUARY 15-17

Society of Photographic
Scientists and Engineers

Tropicana Hotel

Las Vegas. Nevada

SPSE

7003 Kilworth Lane

Springfield. VA 22151

FEBRUARY 16 17
Studio Suppliers Association
Desert Inn
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Las Vegas. Nevada
Studio Suppliers

548 Goffle Road
Hawthorne. NJ 07506

FEBRUARY 17 18

Professional School
Photographers of America

Riviera Hotei

Las Vegas. Nevada

PSPA

PO Box 220353

Charlotte NC 28222

FEBRUARY 18 21

Photo Marketing Av.ociation
Las Vegas Convention Center
Las Vegas. Nevada

PMA Convention

3000 Picture Place

Jackson. MI 49201

FEBRUARY 19 22

PPA of New Mexico

AMf AC Hotel

Albuquerque New Mexico

Eddie Colclasure. Exec Secretary
1008 Arizona Street, SE
Albuquerque. NM 8/108

FEBRUARY 20 22

PPA of Rhode Island
Sheraton Islander

Newport. Rhode Island

Sal Genuano. Conv Chairman
159 Hanover Street

Warwick, Rl 02886

FEBRUARY 21 22

PP ol the Ozarks

Holiday Inn

Joplm Missouri

Suzann Mertz. Vice President
PO Box 777

Pittsburg, KS 66/62

FEBRUARY 21 23

PP ot Oregon

Marriott Hotel

Portland, Oregon

Forrest Davisson, Conv Chairman
PO Box 849

Grants Pass, OR 97526

FEBRUARY 21 24

South Carolina PPA
Sheraton Lake Marion Inn
Santee. South Carolina

Will Poston. Conv Chairman
714 South Coit Street
Florence. SC 29501

FEBRUARY 27 MARCH 1

PP of Ontario
Inn on the Park



datelines

Don Mills. Ontario
George Ireland. Chairman
21 Athol Street West
Oshawa. Ontario

Canada L1H US

FEBRUARY 28

New Jersey Alliance PP
Sheraton Gardens

Freehold. New Jersey

Allan Goldberg. Vice President
111 Coachman Drive North
Freehold. NJ 07728

FEBRUARY 28 MARCH 2
Wisconsin PPA
Olympia Princess
Oconomowoc. Wisconsin
Robert Fehrenbach.

Conv Chairman
229 North Walnut
Reedsburg. WI 53959

MARCH 6-9

Kansas PPA

Ramada Inn Downtown
Topeka. Kansas

Daniel Wallace. Chairman
1710 NW Fredith Lane
Topeka. KS 66608

MARCH 6 10
PP of North Carolina
Hyatt House
Winston Salem North Carolina
S Lane Atkinson
Conv Chairman
6203 West Friendly Road
Greensboro. NC 27410

MARCH 13-15

PPA of Massachusetts

Marriott Baystate West
Springfield Massachusetts
Xenophon Beake. Conv Chairman
934 Glendale Road

Wilbraham MA 01095

MARCH 13-15
PP of West Virginia
Lakeview Inn
Morgantown West Virginia
Mrs Richard Phillips.

Exec Secretary
1497 Eastern Avenue
Morgantown. WV 26505

MARCH 13-16
Southwestern PA

Tarrant County Conv Center
Fort Worth. Texas

Walt Hawkins

PO Box 986

Temple. TX 76501

MARCH 14 16

Alberta PPA

Westiander Inn

Medicine Hat. Alberta
Janet Bunney. Chairman
377 4th Street

S E Medicine Hat Alberta
Canada T1A 0K4

MARCH 14 17

Kentucky PPA

Executive West

Louisville Kentucky

Flo Grey. Exec Secretary
1153 Highland Avenue
For? Thomas KY 41075

MARCH 15-18

PPS New York

Kutsher s Country Club
Monticello. New York

Kathie Campbell. Conv Chairman
86 University Avenue

Rochester. NY 14605

MARCH 19-23

PP of Missouri

Tan Tar A Resort

Osage Beach. Missouri

Zeal Wright. Conv Chairman
428 Madison

Jefferson City. MO 65101

MARCH 20-23

PP of Michigan

Marriott Inn

Grand Rapids. Michigan
Don Wyman. Exec Director
7714 Andrea Lane
Kalamazoo. MI 49002

MARCH 27 30

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene P King. Exec Secretary
88 East Broad Street
Columbus. OH 43215

MARCH 28-30
Saskatchewan PPA
Holiday Inn

Yorkton. Saskatchewan
Robert Holtkamp. Chairman
12A 3rd Avenue

Yorkton. Saskatchewan
Canada S3N 1B9

MARCH 28 30

APP of lllinois

Bui Wade

229 East State
Jacksonville IL 62650

MARCH 28-31

PP of Nebraska

Holiday Inn

Omaha Nebraska

Jim Freize. Conv Chairman
2464 33rd Avenue
Columbus. NE 68601

APRIL 3-7

Virginia PPA

Ft McGruder Convention Center
Williamsburg. Virginia

APRIL 4-7

Montana PPA

Heritage Inn

Great Fads. Montana

Darlene Glasscock
Exec Secretary

2216 7th Avenue South

Great Falls. MT 59405

APRIL 14-17

World of Wedding Photography

Sheraton Washington Hotel

Washington. D C

Wedding Photographers
International

PO Box 2003

Santa Monica. CA 90406

APRIL 16-19

PP of Oklahoma
Sheraton-Century Center
Oklahoma City. Oklahoma
Manly R Settle. Conv Chairman
108 East Broadway

Anadarko. OK 73005

APRIL 17-21

Northern Light Regional
Radisson Hotel

St Paul. Minnesota
Paul Schulz. President
PO Box 50H
University Station
Fargo ND 58105
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APRIL 18-19
New Hampshire PPA

APRIL 18-20

PPA of Manitoba
Birchwood Inn
Winnipeg. Manitoba
Cheryl Ulicki. Chairman
910 Mam Street
Winnipeg. Manitoba
Canada R2W 3P3

APRIL 23-27
PP of lowa

APRIL 24-26

Connecticut PPA

Lord Cromwell Inn

Cromwell. Connecticut

Robert Petrasy. Conv. Chairman
634 Old Waterbury Road
Southbury. CT 06488

APRIL 25-27

PPA of British Columbia
Richmond Inn

Richmond. British Columbia
Neil McLeod. Chairman
1157A 56th Street

Delta. British Columbia
Canada V4L 2A2

APRIL 25-28

Intermountain PPA

Ramada Inn

Salt Lake City. Utah

Dave Newman. Conv Chairman
4491 Highland Drive

Salt Lake City. UT 84117

MAY 1-3

Arizona PPA

Ramada Renaissance

Phoenix Arizona

Dick Loutzenheiser.
Conv Chairman

5130 West Northern Avenue

Glendale AZ 85302

MAY 1-3

PP o! Puerto Rico

Canbe Hilton Hotel

San Juan. Puerto Rico

Jacobo Ramos. President

Box 10765

Caparra. PR 00922

MAY 2-4

Maine PPA

Abigail Duarte. Secretary
9 Fair Street

Norway. ME 04268

MAY 7

Deadline for Entries in
PP of A National Photographic
Exhibition Judging

MAY 8 11

PP of Washington

Red Lion Motor Inn

Spokane. Washington
Beverly Dart. Conv Chairman
S 605 Pines Road

Spokane. WA 99206

MAY 9-11

Moncton PPA

Keddys Brunswick Hotel
Moncton. New Brunswick
Bruce Baiiey, Chairman
838 Mam Street
Moncton. New Brunswick
Canada E1C 1G2

MAY 9-14

Society of Photographic
Scientists and Engineers

Genesse Plaza Hoi-day Inn

Rochester. New York

$PSE Conference

7003 Kiiworth Lane

SpnngfieiO. VA 22151

MAY 16-19
Georgia PPA
Richard Dennard. Conv Chairman

912 Mornmgside Drive
Bambndge. GA 30021

MAY 23-27

PP of A National Photographic
Exhibition Judging

Des Plaines. lllinois

JUNE 15-17
Audio-Visual America
Palmer House Hotel
Chicago. lllinois
NAVA

3150 Spring Street
Fairfax. VA 22031

JULY 10

Society for Teachers of
Professional Photography

Las Vegas. Nevada

George Whipple

929 East Foothill Boulevard

Upland. CA 91786

JULY 10-14
Professional Photographers
of America. Inc.
91st International Exposition
of Professional Photography
30th National Industrial
Photographic Conference
Las Vegas Convention Center
Las Vegas. Nevada

AUGUST 8-14

Photographic Society of America
Fairmont Hotel

New Orleans. Louisiana

Dick Frieders. Chairman

1690 Gary Avenue

Aurora. IL 60505

SEPTEMBER 11-13

PP of Louisiana

Fountain Bay Club Hotel
New Orleans. Louisiana
Edwin Shell. Vice President
3416 Lessie Lane

Bossier City. LA 71112

SEPTEMBER 11-14

PP of Canada

Macdonald Hotel
Edmonton. Alberta

David Miller. Chairman
SPA Box 7. Site 7. RR 2
Tofieid. Alberta

Canada TOB 4J0

OCTOBER 2-6

Florida PP

The Plaza

Daytona Beach, Florida
Theresa Saylor. Exec Secretary
2312 Farweli Drive

Tampa. FL 33603

OCTOBER 35

PPA New Jersey

Harrah s Marina Hotel Casmo
Atlantic City. New Jersey
Irene Gonzer. Exec Manager
2040 Miilburn Avenue
Maplewood. NJ 07040

OCTOBER 6-12
Photokma
Cologne. West Germany

future
conventions

JANUARY 19-24. 1983
National Audio-Visual
Association
Louisiana Superdome
New Orleans. Louisiana
NAVA
3150 Spring Street
Fairfax. VA 22031



FEBRUARY 4-8. 1983

PP of Indiana

Sheraton West Hotel
Indianapolis. Indiana

Harold Bender. Exec Secretary
3901 North Meridian. Suite 25C
Indianapolis. IN 46208

FEBRUARY 10-16, 1983
Southeastern PPA
Atlanta Marriott Hotel
Atlanta. Georgia

FEBRUARY 26-28. 1983

PP of Oregon

Red Lion. Jantzen Beach
Portland. Oregon

Stewart Butts. Conv Chairman
PO Box 849

Grants Pass. OR 97526

MARCH 10-15, 1983

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene P King. Exec Secretary
88 East Broad Street
Columbus. OH 43215

MARCH 12-14, 1983
PPA of Massachusetts

MARCH 14-17, 1983
PPS New York
Kutsher's Country Club
Monticello New York
Jacquie LLoyd

Eagle and 15th Street
Troy. NY 12180

MARCH 19-22, 1983

PP of Michigan

Don Wyman. Exec Director
7714 Andrea Lane
Kalamazoo. MI 49002

MARCH 20-22, 1983
APP of lllinois

Bill Wade

229 East State
Jacksonville. IL 62650

APRIL 10-11, 1983
New Hampshire PPA

APRIL 23-27, 1983

Heart of America PPA
Holiday Inn

Omaha. Nebraska

Elgin Smith. Exec Manager
7226 Springfield

Prairie Village. KS 66208

MAY 14-18, 1983

Virginia PPA

Hotel Roanoke

Roanoke. Virginia

Mike Kessler. Conv Chairman
219 Walnut Avenue

Vinton. VA 24179

JULY 17-22, 1983
Professional Photographers
of America. Inc.
92nd International Exposition
of Professional Photography
31st National Industrial
Photographic Conference
City of Dallas Convention Center
Dallas. Texas

AUGUST 9-13, 1983
Photographic Society of America
San Francisco Hilton

San Francisco. California

Dick Friders. Chairman

1690 Gary Avenue

Aurora. IL 60505

AUGUST 26-31, 1983

PP of Canada

Hotel Nova Scotian

Halifax. Nova Scotia

Terry Waterfield.
Conv Chairman

PO Box 758
Halifax. Nova Scotia
Canada

OCTOBER 2-5, 1983

Florida PP

The Plaza

Dayton Beach, Florida

Theresa Saylor. Exec Secretary
2312 Farwell Drive

Tampa. FL 33603

MARCH 10-12, 1984
PP of Massachusetts

MARCH 10-13. 1984

PP of Michigan

Don Wyman. Exec. Director
7714 Andrea Lane
Kalamazoo. Ml 49002

MARCH 24-27, 1984

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene P King. Exec Secretary
88 East Broad Street
Columbus. OH 43215

APRIL 29-30, 1984
New Hampshire PPA

JUNE 18-21, 1984
Professional Photographers
of America. Inc.
93rd International Exposition
of Professional Photography
32nd National Industrial
Photographic Conference
Atlantic City Convention Center
Atlantic City. New Jersey

SEPTEMBER 23-26, 1984
Florida PP

The Plaza

Dayton Beach. Florida
Theresa Saylor

2312 Farwell Drive
Tampa. FL 33603

MARCH 7-12, 1985

PP of Ohio

Hyatt Regency Hotel
Columbus. Ohio

Gene P King. Exec Secretary
88 East Broad Street
Columbus. OH 43215

APRIL 14-15, 1985
New Hampshire PPA

current
exhibitions

THROUGH DECEMBER 11
Photographs by Bob Thomson.
Colorfax. Washington. D C

THROUGH DECEMBER 13
Mark Cohen. Corcoran
Gallery. Washington. D C

THROUGH DECEMBER 14
Queens and Elsewhere.
Focal Point Gallery.

City Island. New York

THROUGH DECEMBER 15
Photographs by Ron Goor.
Colorfax. Bethesda. Maryland

THROUGH DECEMBER 17
Photographs by Monica Nedab.
Colorfax. Washington. D C

THROUGH DECEMBER 17
Minamata. Center for Creative
Photography. Tucson. Arizona

THROUGH DECEMBER 18
Photo Secessionist. Colorado
Photographic Arts Center.
Denver. Colorado

Alterman. Photograph. New York.
New York

THROUGH DECEMBER 19
Christmas Show, Photograph.

New York. New York JANUARY 129

Gordon and Lenme Bruno. Canon
Photo Gallery, Los Angeles.
California

THROUGH DECEMBER 27
Selections from Portfolios.
Denver Art Museum. Denver,

Colorado JANUARY 4-29

Goerge Lorio, Community College
Gallery. Daytona Beach. Florida

THROUGH DECEMBER 27
Recollections Ten Women of
Photography. Corcoran Gallery,

Washington. D C JANUARY 4-29

Ivory Coast. Canon House
THROUGH JANUARY 3 Gallery. San Francisco. California
Work of Atget Old France.
Museum of Modern Art.

New York. New York

JANUARY 4-FEBRUARY 3
Tana Hoban. Photographies
Unlimited Gallery. New York.
THROUGH JANUARY 3 New York
Still Life Photographs.

Museum of Modern Art. New

York. New York

JANUARY 5-FEBRUARY 6
Joel Meyerowitz. Yuen Lui
Gallery. Seattle. Washington
THROUGH JANUARY 3
Fiske The Cioudchaser.
Oakland Museum. Oakland.

JANUARY 28-APRIL 18
Lewis Carroll and Alice.
Pierpont Morgan Library.

California New York. New York
future - bulletins
exhibitions

JANUARY 10-15

Business of Portrait
Photography Course

Las Vegas. Nevada

Winona School of
Professional Photography

Winona Lake IN 46590

DECEMBER 1-31
William Farnsworth. Canon House
Gallery. San Francisco. California

DECEMBER 3-JANUARY 2
Elaine Matczak. Photographies
Unlimited Gallery New York
New York

DECEMBER 8-JANUARY 3
Judy Dater. Yuen Lui
Gallery. Seattle. Washington

JANUARY 17 22

Business of Portrait
Photography Course

Atlanta. Georgia

Winona School of
Professional Photography

Winona Lake. IN 46590

DECEMBER 8 JANUARY 18
Dunescapes. California State
Museum of Science and Industry.

o JANUARY 24-29
Los Angeles. California

Commercial Photography |

Winona School of
Professional Photography

Winona Lake.IN 46590

JANUARY 31 FEBRUARY 2
South Dakota PPA Seminar
Downtown Holiday Inn
Sioux Falls. South Dakota
Ed Schatter. Exec Secretary
904 East Hanson

Mitchell. SD 57301

JANUARY 31 FEBRUARY 5
Portrait Photography |
Negative Retouching
Winona School ot

Professional Photography
Winona Lake. In 46590 tfic

DECEMBER 12-JANUARY 23
Faces and Places. Cultural
Center. Chicago. lllinois

DECEMBER 15 MARCH 7
Washington Senes V. Corcoran
Gallery. Washington. D C

DECEMBER 18-FEBRUARY 14
Photographs from the Collection.
Photo Gallery. Ottawa. Canada

DECEMBER 23-FEBRUARY 28
Leonard Baskin's West.

Denver Art Museum, Denver,
Colorado

DECEMBER 29-JANUARY 30
Jill Freedman and Johnny

Affiliate presidents and convention chairmen use the form below to
send your convention information to Datelines Editor. Department
CN. The Professional Photographer. 1090 Executive Way. Des
Plaines, IL 60018

MONTH DAY YEAR
ORGANIZATION NAME _

CONVENTION LOCATION __

CITY STATE _
CONTACT NAME TITLE__
ADDRESS

CITY STATE_ ZIP
AUTHORIZED SIGNATURE

TITLE
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Same focus challenged

| read with interest your August article,
"Planning for Savings Using Same Focus
Photography " | agree with almost every-
thing in the article, but feel there was gross
misrepresentation by what was not said.

The article did not say that color separa-
tions made from composite photography
are always a compromise in quality, with
the average in contrast and color satura-
tion being the aim-point Those pictures
on either side of the average in either qual-
ity suffer from the compromise.

Granted, if all subjects photographed in
the composite are well balanced and simi-
lar in contrast and color saturation, the
compromise can be reduced to a mini-
mum, Even so, a compromise still exists.
Questions that must be asked: 1)Will the
customer paying the bill be happy with the
compromise? 2) Does the money saved
justify the compromise?

I he article didn't say that the biggest
and most practical use of composite pho-
tography and color separations is in prod
uct catalog production, where a large
number of pictures are required, with sizes
kept in proportion to actual size In such
use, the photographer can easily attain the
size relationship by keeping his camera
the same distance from the subjects By
using the same general set-up and lighting
conditions, very similar qualities can be
maintained in the resulting photography
tor i omposite use.

Williarn M. Claxton
Dynacolor Graphics, Inc.
Miami, Florida
Weappreciate your concern. However, the
article you challenge discussed photogra-
phers making original images to scale to lit
layout, not duping original photography to
be reproduced as composites lor same-lo-
cus photography Therelore, following the
author'sadvice, photographers, when mak-
ing their original images, would make sub-
jects the si/es called lor in layouts, and use
photographic lighting and processing tech-
niques to control contrast range and light-
ing ratios. —£ditor.

We stand corrected
Your October issue was in error when it
stated that Norman Snyder and D.E. Cox
will be conducting the first ever photogra-
phers' delegation to the People's Republic
of China in November

Steve White, Caroline Ch'Ling Bennett,
and Michael Wilde, of Photo Design Inter-
national, have already conducted a series
of seminars in Bging, Changhai, and Hang-
chow, for more than 1,000 members of the
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letters

Chinese Photographers' Association.

The series of seminars were arranged
through the China Embassy by the three
photographers, and featured photograph-
ic equipment provided by five U S Manu-
facturers: Wing-Lynch, llIford USA, Da-Lite
Screen, Polaroid Corporation, and East-
man Kodak Company,

Martha DelLong

Portland, Oregon

Sorry for the misinformation. We relied up-

on information provided by another source,
for our original mention. —Editor.

Cheap strobe slaves

Since Igain so much from The Professional
Photographer, I am happy to pass along an
idea that might help others.

In the December 1978 issue of Popular
Photography, an article showed how to
make an electronic flash slave for most
non-studio type units for about $2, using
two small electronic components and an
appropriate PC cord. The plan required no
soldering, no electronic know-how; just
twenty minutes of time The two compo-
nents were a 4,700-ohm resistor and a light-
activated silicon control rectifier (LASCR).

I went right down to Radio Shack —nev-
er before having assembled an electronic
device in my life—and purchased the
components. | assembled a slave to work
with my Vivitar 283 or 273, and have used
it successfully ever since.

Shortly after the article appeared,
t.ASCRs suddenly disappeared from Radio
Shack, Lafayette, and other electronic
supply houses. In the last two weeks,
though, | turned up a supplier: Delta Elec-
tronics, P.O. Box 2, Amesbury, MA 01913;
(617) 388M705. Stock number is K 4118;
the units cost $2 each, plus postage and
handling. Your readers may save consider-
able money over manufactured slaves if
they make their own.

Philip Storm Ulanowsky
New York City

Ingenious aufhor

I found lames D. Inks' article (October) on
the use of our Simul-Shot Il Passport cam-
era as a last minute publication portrait
camera very interesting. Applications for
our camera have varied from police mug
shots to special events and identification
photos. We have never before considered
the use of our camera for yearbook por-
traits in our marketing strategy. | com-

mend Mr. Inks' ingenuity.
R Cordon Root
Director of Marketing
Optical & Electronic Research, Inc

Better than superb
To say that Mr. Bernstein's article and pho-
tographs in the October issue of The Profes-
sional Photographer were superb is an un-
derstatement. They surely evoked sensitive
feelings from us. We would appreciate a
price quote on a print of "Vernal Falls."
Francine Bohn
Moose Jaw, Saskatchewan, Canada
We have forwarded your request to Mr.
Bernstein. —Editor.

Good idea, but not new

| just looked through my August issue of
The Professional Photographer. (I was a lit-
tle slow getting to it because it was mark-
ed as a special on commercial photogra-
phy, and that makes up only about twenty
percent of my dollar volume).

But | read with interest Marty Rickard's
"in the studio." He talked about a business
competition, similar to PP of A's print
competition. That isan excellent idea —so
excellent, in fact, that Professional Pho-
tographers of Michigan have been holding
such a competition for six years now.

Studios may enter their logos, price lists,
direct mail pieces, newspaper advertise-
ments, and other promotional materials.
Each entry is judged on its effectiveness,
originality, and creativity. This competi-
tion has been won every year by a very
promotion-minded photographer, )erry
Martinchek of Petoskey, Michigan. He is
not only creative promotionally, but pho-
tographically. He has an outstanding pro-
gram on how the small studio can effec-
tively advertise and promote its image. |
suggest that any local or state group seri-
ously consider having him speak.

Steven M, Bohne
Jackson, Michigan $

Letters intended for publication should
be addressed: Letters to the Editor, The
Professional Photographer, 7090
Executive Way, Des Plaines, IL 60018. All
letters subject to abridgment.

These days a photographer may travel
through inner Mongolia, photograph a can-
nibalistic tribe in New Guinea, or capture
the rare moment when a volcano erupts —
he can be sure he was not alone. Some oth-
er photographers have just done exactly
the same thing. Their photos are readily
available through the agencies, they are
just a phone call away from any Art Direc-
tor, —Thomas Efopker



'WITH NEW 3M

640T FILM

YOU'LL NEVER
HAVE TO BE
AFRAID OF
THE DARK.

Until now, taking pictures in low or existing light was always a little scary.
Because you were never quite sure of having enough light.

But now it doesn’t matter with new 3M 640T Film.

The tungsten balanced film that assures you of better color transparency shots than
you ever thought possible.

Better because 3M 640T Film has an ASA of 640.That's the fastest color slide film
made. So even in low light, you get spectacular color results. Images with a sharpness, color
saturation and grain quality you can't find anywhere else.

All without flash. Without a yellow-red cast. Without pushing film beyond its limits.

Fact is, 3M 640T Film itself will accept a standard
E-6 one-stop push to 1250. And in some cases, even as
far as 2500. With exceptional results.

It's just the kind of film that you'd expect from
a company that listens. A company like 3M.

0 get new 3M 640T Film. And you'll never have
to be afraid of the dark.

For more information contact D. K. Ludwig,
3M Center, 223-2SE, St. Paul, MN 55144.

3M Hears You...




New executive director
joins PP of A staff

Robert Becker. Executive Director

Robert Becker, a Certified Association Ex-
ecutive. joined the PP of A staff November
1 as executive director

Before coming to PP of A. Becker spent
thirteen years with the American College
of Radiology (ACR) in Chicago For one
year, he was acting exec utive director of
the 14,000-ittember association, and prior
to that, he was director of the Chicago of-
fice, and assistant executive director

Although he has no background in pho-
tography, Becker said that he worked with
photography in medicine at ACR We di-
agnosed from X-rays, and were very inter-
ested in film quality,” he said

Prior to working for ACR. Becker spent
thirteen years with lllinois Bell Telephone
Company He received a Doctor of luris-
prudence degree from Chicago-Kent Col-
lege of Law. and a Bachelor of Science de-
gree from State University of lowa He is
active in both community and business
organizations

Becker is married and has two teenage
children He lives in Arlington Heights, Illi-
nois, a suburb close to PP of As Des
Plaines headquarters

Kiron retrofits lenses

Consumers and dealers may now have a
Kiron lens retrofitted trom its present
mount to any other one available through
Kiron Corporation, including Canon FD.
Nikon Al, Minolta MD, Pentax K. Olympus
OM, Konica AR. and Yashica/Contax

1he service costs $41 50. which includes
shipping charges lurnaround time isthree
weeks For information, write Technical
Services Department. Kiron Corporation.
7,10 East Kings Hill Place, Carson, CA 90746

NEeWs

All-electronic camera may be in Kodak's future line-up

Eastman Kodak Company can build an all-
electronic camera, but will only build it if
there isa market for such a camera, accord-
ing to Kodak President Colby H Chandler

Chandler, speaking to the Twin Cities
Society of Security Analysts in Minneapo-
lis, said an all-electronic camera may ap-
peal to some customers, but "it remains to
be seen whether such a camera could be
offered at mass-market prices, and wheth-
er the filmless camera could offer benefits
comparable to those available from tradi-
tional products.”

Chandler said electronic systems are
trying to match the quality, performance
and costs of today's silver halide systems

"Directions for tomorrow lead clearly
to combinations of the two technolo-
gies—chemical imaging and electronics —
uniquely joined to make picture-taking
easier and more enjoyable,” he said

Film is still the best medium for record-
ing images, he said It you were to calcu-
late the storage capacity of today's Koda-
color Il film in terms of bits of informa-
tion, you would find that one 35mm
frame of film can store more than the max-
imum internal memory capacities of 100
home computers If this image were dis-

Laws help small businesses

Illinois small businesses have been care-
fully considered in the latest legislative
session of the lIllinois General Assembly,
according to a report from National Feder-
ation of Independent Business (NFIB)
NFIB commended the General Assembly
and Governor |[im Thompson for passing
legislation that will specifically aid owners
of small companies, who are especially
hard hit now by inflation "

A newly implemented Regulatory Flexi-
bility bill requires state agencies to investi-
gate the impact of regulation on small
businesses before they can put a bill on
the books Agencies may then offer alter-
nate methods of compliance to small busi-
nesses, or completely exempt them from
the regulation

Among other bills passed was one
which reduces some of the costs of unem-
ployment compensation The Unemploy-
ment Insurance bill states: employees
who voluntarily quit without cause, are fir-
ed for misconduct, or refuse suitable alter-
native work, will no longer be eligible for
unemployment; and unemployed workers
will not be able to collect benefits for the
first week they are unemployed
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played on a television, you would need
less than one-quarter of a 110-size film
frame, or one-twentieth of a frame of
35mm film, to get a full color, acceptable
image by today's TV standards."

Even though this camera is primarily
geared for the amateur market, it could
have wide reaching effects on profession-
al photography

Photographers on TV

A seventeen-part weekly television series
on creativity, premiering in January on
Public Broadcasting System, will include a
segment featuring photography. The se-
ries is being sponsored by Chevron.

Each segment in "Creativity with Bill
Moyers" will highlight some aspect of cre-
ativity, according to Paula Cohen, ac-
count executive with Ruderand Finn, pub-
lic relations counsel for Chevron "The in-
tention is to define creativity by showing
its manifestations," she said

Two photographers. Emmet Gowin and
Cary Winogrand, are interviewed in the
show about photography Cowin s pho-
tography is"rural and aesthetic," said Co-
hen, and by contrast, Winogrand's is
"more gritty and urban " Specific dates for
the broadcasts are not yet set. but the seg-
ment on photography will probably ap-
pear in January or February, she said

This photograph by Eugene Atget will
be part of "The Work of Atget: Old
France." being exhibited through
lanuary 3. at the Museum of Modern
Art. ft West 53 Street, Mew York City



contests

Instant Photography Competition for In-
dustrial Photographers, sponsored by In-
dustrial Photographers of New England
and Polaroid Corporation, is open to in-
dustrial photographers working or living in
New England, Deadline isMarch12,1982.
For more information, write Polaroid Cor-
poration, 549 Technology Square, Cam-
bridge, MA 02139.

The 39th Pictures of the Year Competition,
offering $12,000 in cash and prizes to pho-
tojournalists, is open to entries until Janu-
ary 15,1982. Prizes are available for maga-
zine and newspaper photographers and
photo editors. The competition is sponsor-
ed by University of Missouri School of Jour-
nalism, National Press Photographers Asso-
ciation (NPPA), and Nikon, Inc. For more in-
formation and entry blanks, write NPPA Ex-
ecutive Director, Charles Cooper, PO Box
1146, Durham, NC 27702, or Pictures of the
Year Contest Director, Angus McDougall,
P.O. Box 838, Columbia, MO 65202

in brief

lIford, Inc., has moved its West Coast of-
fice from Los Angeles to 860 East 238th
Street, Carson, CA 90745, The location is
managed by Tom Nolan.

Eastman Kodak Company and Berkey
Photo, Inc., have settled antitrust claims
brought in 1973 against Kodak, concern-
ing camera flash products. Kodak has
agreed to make a $4.75 million cash pay-
ment to Berkey, and a credit of $2 million
to be used for purchasing Kodak products.

Click/Chicago, a new stock photo agen-
cy, has been opened in Chicago by two
members of American Society of Maga-
zine Photographers. The agency is solicit-
ing "photographs of the highest quality in
black-and-white and color.” For more in-
formation, write Brian Seed, Click/Chica
go, 645 North Michigan Avenue, Suite
1056, Chicago, IL 60611

John C. Marshall Photo Oil Company,
recently closed for renovations, has been
re-opened by its new owner. For informa-
tion on Marshall PhotoOils, write P.O. Box
649, Deerfield, IL 60015.

RossSanddal, of Hughes Tool Company
in Houston, has been presented with the Ni-
kon Achievement Award in Industrial Pho-

tography for 1981. The award is given to
honor "a lifetime of achievement" Sand-
dal authors the column "practical pointers"”
in The Professional Photographer.

Ken Whitmire Associates of Yakima,
Washington, has purchased the Kasinger
Portrait Studio in Sunnyside, Washington.
Loren D. Westenskow has been named
manager of the studio.

Brent C. Petersen has been named pho
to editor of Parade magazine, 750 Third
Avenue, New York, NY 10017. He will be
responsible for contact with studios, pho-
to agencies, and freelance photographers.

Xenon Industries is completing plans
for acquiring Kenro Corporation, a manu-
facturer and distributor of graphic arts
with special emphasis on vertical cam-
eras. Kenro will continue to keep its of-
fices in Cedar Knolls, New Jersey; Xenon is

L as

PP of A

located in Woodside, New York

Raymond Eynard will manage the new
technical services group formed by Albert
Chemicals, a division of Nashua Corpora-
tion. The new group offers photofinishers
highly technical consultation on photo-
graphic processing and quality control.

AlBob Color, Inc., has appointed Den-
nis Broncatello general manager of the
lab, and has hired Thomas Bailey as atech-
nical sales representative.

Photographer's Market Newsletter, a
monthly publication put out by the pub-
lishers of Photographer's Market, is being
introduced this month to provide photog-
raphers with the most current marketing
information available A one-year sub-
scription costs $36, and may be ordered
through Writer's Digest Books, 9933 Alli-
ance Road, Cincinnati, OH 45242.

\Veeas coNVENTION PREVIEW

?
82 Photographing the famous

Photography of famous people will be
highlighted in two all-convention shows
to be presented at the Professional Pho
tographers of America national conven-
tion July 10 through 14, in Las Vegas.

Merrett Smith, M Photog.Cr., CPP,
will give a program on general portrai-
ture. Part of his speech will center on
executive portraiture, because he was
the official photographer for the Presi-
dent's Cabinet this year. He has also
photographed President Reagan four
times, as well as Richard Nixon and
Cerald Ford.

Among his other famous models are
Jaclyn Smith, Lome Green, Ann-Margar-
et, Andy Williams, Frank Sinatra, and
Johnny Carson. Smith will bring samples
of his well-known subjecLs to display at
the convention. His presentation will al-
so include a multi-media show, and
models with whom he will demonstrate
lighting and posing techniques.

Smith has taught at Winona School
of Professional Photography, and is a
former trustee of the West Coast
School of Photography. He is also past
president of Professional Photographers

West, a Los Angeles PP of A affiliate

Cary Bernstein, whose clients range
from Bjorn Borg and Natalie Wood to
Revlon and Max Factor, will present a
comprehensive program on glamour/
fashion photography for advertising "It
will cover everything about making an
ad —equipment used, working with art
directors, ad agencies, studio help, vari
ous ad locations, and reasons for work
ing in your own studio," he said

Bernstein writes a monthly colum for
Petersen's Photographic. He recently
put together a Meisel Learning Kit on
commercial photography, which is a
combination of a hardbound book,
slides, and cassette "The kit specifical-
ly showed hcjw | handled forty different
advertising assignments, for ads which
are familiar to most people," he said
"It describes how each ad was produc-
ed, why certain decisions were made,
and the equipment | used "

Bernstein also provided the photog-
raphy for Burning Cold, a book written
by Bernie Taupin.

Both Smith and Bernstein work in Los
Angeles. $
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behind the cover

Hayashi uses a w hite
h.n kground /rt<ause it
setvtts natural and
suggests ,i bright future
life tor the subivt t
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Temari girl

"A Girl With A Temari," this month's cov-
er, was created by Kyomi Hayashi from Ja-
pan. Hayashi's goal when she created "A
Girl With A Temari," part of the 1981 Trav-
eling Loan Collection, was to capture the
natural innocence of her subject.

"l have two children, so | understand
the importance of photographs in their
lives," says Hayashi. "I am always seeking
to create the natural look that reveals the
mind of the child."

The image was created with a high key
background and with the subject wearing a
light kimono because it seemed more
bright and natural, says the photographer.
"I like to use a white background with a
high key because it seems more natural and
suggests a bright future life for the subject.”

"A Girl With A Temari" was created
with an Ansony View Camera, 300mm Im-
agon lens and Fugi Color Negative Type S
4"x5" film. The exposure was f/7.7 for j@
second. A white vignetter was used. ®

"A Girl With A Temari." is part of the 1981
Traveling Loan Collection. DIAGRAM

(A) camera; (B) subject; (C) bank of 200w/s
floods bounced from ceiling for fill;

(D) 600w/s main light; (t) two 200w/s
accent lights; (F) 100w/s back light; (G) mini
spot light for a white vignetter; (H) white
vignetter; (I) white cloth background.



Learn more about wedding photography
In 4 days than you ever thought possible

This year join the thousands of photographers who will come from
over the world to tap the hard-earned experience of 16 top experts
at the 1982 World of Wedding Photography Convention and Trade
show. In one central location you'll find everything you want to
know, see and participate in ... to enrich your photographic

skills and increase your income. Workshops, demonstrations,

panel discussions. World's largest exhibit of wedding

photograpy equipment, services and award-winning ,
prints. One low registration fee includes m !

four days of instruction, sessions and trade

show. Bring your camera. I {]

OF

R edoing

the only

convention in the world
dedicated exclusively to
wedding photography

\' Ttaiw I**

Get the benefits

of the experience

of 16 top experts in
wedding photography

REGISTER NOW AND SAVE « MAIL THIS TODAY

TO: WEDDING PHOTOGRAPHERS INTERNATIONAL 1312 LINCOLN BLVD.. RO BOX 2003. SAN LAMONICA. CA 90406

0 YES! | want to save and register now.
ADVAMCE REGISTRATION FEE:

O WPl MEMBERS: $60.00 for 4 days.
Members' spouses and employees
half price — $30.00 each.

O NON-MEMBERS: $110.00 for 4 days.
Non-members' spouses and employees
half price — $55.00 each.

Street Addles*

- Register
O Iwant to apply for membership in WPI and adgitional ' IT n T 7
get members’ Convention Discount now. personnel at T EREANK - XPRALION e
Enclosed is $42.50 for one year's member  half price each numeer 1 === ' At
ship in WPI.
Please attach names of additional personnel you want to register
CHECK ONE: P y 9

0O Enclosed is check in amount of $

0O Charge to my VISAcard Q Master Charge Sign your name exactly as it appears on your credit card

TPPI21






Sweetness" by Paul D. Skipworth.
M.Pholog.Cr., CPP, Shreveport,
Louisiana, is part ol the 1981 Masters
Loan Collection Skipworth used a RI3
6x7 camera, VPS film and 180mm lens.
Exposure was '/,s second at 1/56. Light
came from a north window and a
reflector provided fill. A vignetter was
used. DIAGRAM: |A) camera;

(BJ subject; 1C) window; (D) reflector;
(L) table; (1) green plants.

"Velvet lade, " by Hill West CPI', | iberlyville,
Illinois, president, PPA of Northern Illinois, is part
of the 1981 PP of A Traveling I oan Collection U>
create the image, total suhiect cooperation was
needed, sairl West the velvet was slit and the

Curt Maas, Des Moines, lowa, subject s lace inserted through from the hack The
created this image for a special velvet was held in place with a plastic head hand
section in Business Week on lowa. West used a Mamiya RI! 67 camera with a 180mm
Double exposure was second at lens, and VP5 him Exposure was second at
/11 for daylight, and sixty-four hit. DIAGRAM (A) camera, (11) suhiect. 1G) stand
seconds at /11 for plant lights at to suspend velvet. ID) soft box Monohle 800 at
night. Slight flash fill is used on quarter power; ft) glass plate with vaseline.

front of car for separation. Magenta IT) forty-twoinch silver reflector

color effect was created by 40m cc
iilter with a number eighty-five
conversion filter during daylight
exposure. Maas used a Toyo D45M
camera, placed twelve feet high, and
fitted with a Rodenstock 100mm
lens, film was Lktachrome type B.
Original idea was an artist's
conception." says Maas.
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in depth

Simple Elegance."” by lames Lersch, Benton Harbor. Michigan,

was created for a sales promotion on a hotel furniture line. Lersch
used an 8' xIO" Deardorff camera and ten-inch Ektar lens. Exposure
was sixteen seconds at 145. DIAGRAM: (A) camera; (B) 750-watt
spot for bedside. 1C) 2.000-watt spotlight for sun through window
effect, IDI 200-watt mini-spot for front of chair: (E) 200-watt mini-
spot tor photos on wall; (F) 200-watt mini-spot for chair back,

IG) 750-watt spot on boom tor desk and drawers. IH) 200-watt mini-
spot for wall photos.
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Ron Pyer, Evansville, Indiana,
created this image for a catalog.
He used an 8"x10" Calumet with
a 4"x5" back, 210mm Schneider
Symmar lens and Ektachrome
tungsten film. Exposure was ten
seconds at f/45. DIAGRAM

(A) camera; (B) subject;

(C) 1,000-watt spot aimed into
reflector card; (D) 1,000-watt spot
aimed into reflector card;

(E) white reflector cards;

(F) 1,000-watt spot aimed at
reflector card; (G) white reflector
card on floor.

Pyer created this image of a farmer with a Knipco
machine for Koehring Corporation Pyer used a
Hasselblad camera, 150mm f/4 Sonnar lens and
Ektachrome-Daylight ASA 64 film DIAGRAM

(A) camera; (13) subject; 1C) daylight from an open
barn door; IDI 15Uw/s Balcar strobe bounced into
reflector; (E) 15t)w/s Balcar strobe backlight
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in depth

Ncoff Nuchmson, tort Myers, Honda, created this photograph of <
hif>h school auditorium tor a national architectural iirm The imag
was awarded first place in the florida Professional Photographers
IWU convention, architectural division. Hutchinson used a
calumet C( 401 4 v s' camera. OOmm super Angulon lens and
Hstachrome 4 xs film with ASA 64 Exposure was twelve seconds
at t11 He used a long exposure because he created the
photograph using available light, which was mercury vapor with
tungsten The actors on the stage were posed in stable positions to
minimize movement during exposure
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The Bronica
Sruilare Deal

go<)dthr<nigh I)cceinber 31,1981

HuyaBronica S(|2 U now,
getan Eye Level IVism Finder,

ora 120 Film Back, or a Polaroid Back

You've probably read the exciting reports
about the amazing new electronic
Bronica SQ 6x6 SLR that offers you a
smaller, lighter, smarter alternative for
medium-format photography. You may
be thinking about buying one.

Better buy it now! Because if you
purchase a new Bronica SQ camera
(*body,with 120 Film Backand

lens, minimum purchase

required) during this special

"Square Deal" offer, we'll

give you an accessory

worth up to $339 list!

Choose between-.

1. The new Eye Level

Prism Finder S that

shows you an unreversed,

erect image that makes it easy to follow fast-moving action.

2. Aregular interchangeable back for 120 film.

3. Aregular interchangeable back for Polaroid® Land film.

The Eye Level Prism Finder is brand new—another part of the ever-
growing Bronica SQ System. When the SQwas introduced, it was made
available with seven lenses, two finders and other equipment. Now
you can buy a fantastic new speed grip that will let you hold the cam-
era. advance the film and make the exposure with just one hand. It
has a built-in hot shoe for flash, too! After the first of the year, the
system will expand even more with a40mm f/4 wide-angle lens, a

FREE

500mm (78 Telephoto, two zooms (a75 150rnm f/4
and 140 280mm f/5.6). a2x Tele Converter and anauto-
matic bellows unit. So. if you're tired of lifting a heavy
6x6 camera, squinting into a darkish screen, and furn
bling with its controls, try the new. electronic Bronica
SQ for weight (it's lighter than conventional cameras),
brightness (the viewfinder isabout astopand ahalf brighter),
and ease of handling (it snuggles comfortably into your palm
and all operating controls are visible from the top).
There's a lot more about the new SQ that you'll appre-
ciate. Reliability we've replaced
old-fashioned gears that wear with
modern electronic circuitry that
does not. Accuracy—each
SQ lens has its own Seiko leaf
shutter, and they're all con
trolled by the same, single
electronic device in the SQ's
body. Price - it's so affordable
you'll want to check it out for
yourself. And that's not
counting the special Bronica
"Square Deal"!
The Bronica SQ is carried by a
select group of dealers. Be sure to see it soon... before the "Square
Deal" offer ends! And. ifyou haven't read Modern Photography's
thorough 8-page Test Report on the Bronica SQ Pro 2,k SLR System,
write us for afree copy.

BRONICA SQ <Space-age electronics, down-to-earth price.

Distributed by HINDAPHOTO. Division 0* GMI PHOTOGRAPHIC. INC., Dept. PR-12, P.0. Drawer U, Farmingdale. NY 11735 * (516) 752-0066
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After thirty-four years in the portrait pho-
tography business, | have formulated a
philosophy that accounts for much of the
success of our business.

Perhaps you won't agree with all of my
ideas; I'm sure that twenty-five years ago |
wouldn't have either. However, today |
wish | had followed this philosophy from
my early years in the business.

| have lived through the days when no
one would share his great secrets—
when every competitor was a mortal ene-
my. There are five studios in my area. We
work well with all of them and share ideas;
all of us prosper and produce fine portraits.

/ believe'

1 That there is plenty of business for ev-
eryone, and that we are limited only by our
imagination, resourcefulness, and industri-
ousness. We can'’t sit and wait for business.
People need our services It is our |ob to
plan, promote, and merchandise our prod-
uct to produce results they want.

2 that we should know our competi-
tors They're really not such bad people,
and we can work better with them than
against them We even trained a competi-
tor in our photography seminar, and the
next year trained his wite in our reception
and sales seminar tveryone has prosper-
ed and we re also good friends.

1 That there are no secrets in this busi-
ness Years ago, almost every studio had
secret" formulas and "secret" methods
Today anyone can quickly discover the an-
swers, if not from you, certainly from any
other expert in the business

4 lhat we should share our knowledge.
When we think about how much we've
learned from so many who were willing to
help us, why shouldn't we gladly share our
talents and experience with those who are
new in the business or who need our help?

5 Ihat whenever we unselfishly do
something nice for another photographer
or customer, it always comes back to us in
good measure.

t That we can plan to succeed rather
than tail to plan Whether we like it or not,
we must become competent business-
men, and planning is one of the most es-
sential ingredients

7 lhat as we ask (for business), it will be
given to us It we seek a market, we will
find it. It we knock (every promotion calls
for personal contact and knocking on

viewpoint

BY DON PETERSON, M.PHOTOC CR.

A photographer’s creed

doors), it will be opened for us.

8. That success isa journey—not a desti-
nation. Success means many things to
many people, but certainly it means you
must enjoy your work. You must have fun
along the way. If you don't, you're in the
wrong business.

9. That it photographers work together
to improve the quality of work, everyone
will benefit. On a state level, conventions
have shown the benefits of this approach.
In the last twenty-five years almost every
large city has developed an organization
of photographers working together to up-
grade our business. On a local level, sup-
pose the only two photographers in a
small town were to work and meet togeth-
er, sharing their secrets Who would bene-
fit" Certainly the customers would appre-
t iate the better quality. And the photogra-
phers would have satisfaction in improv-
ing their work, and could charge more for
better products

10. That you can grow or expand only as
you train others to do your job. | have a
friend in this business who hired several
people over the years But noone could do
any part of his job as well as he could, so
he fired them Twenty years later, he still
has a "mom and pop" studio, and when
business is bad, he fires mom. Now many
successful studios prefer the mom-and-
pop studio, but if you want to grow, you
must spend the time it takes to successful-
ly train others In my case, | started with
one full-time receptionist and two part-
time employees. Today we have over
twenty employees, but we still reserve the
necessary hours for training and updating
our staff and feel this time is well spent.

11 That quality, service, and integrity
are the basis tor any successful business.
One photographer | know told me that the
whole idea is to collect money and pro-
duce portraits fast with no concern for
quality. "There are always more fish in the
sea if they don't like the work" is his atti-
tude After a few years his "sea" dried up,
and he was in real trouble. Quality is a
must and service is essential if you are go-
ing to retain your customers. Once you set
a date for the final delivery, you must
meet it We refer to service as the big "S."

For instance, if you are in the senior por-
trait business, you soon learn that being
even one week late in meeting a deadline

THE PROFESSIONAL PHOTOGRAPHER / DECEMBER 1981

can cost you a contract for next year! We
setdelivery dates based upon whatwe and
our lab can accomplish, and then try to
beat those dates. If you push the panic
button a few days before an order is due,
you should have no "late" orders.
Integrity means sincerity, honesty, and
adherence to moral or artistic codes. It is
important that our customers trust us and
know that we are sincere and honest in all
our dealings. Even displaying portraits that
you can't consistently duplicate, or making
promises you can't keep, means a lack of
integrity. And when your integrity is gone,
you might as well close your doors. ®

Don Peterson, M.Photog.Cr., owns two studios
in Denver. He has served as president of
Professional Photographers of Kansas and
Professional Photographers of Greater Denver,
and has taught at more than thirty conventions
and seminars.

Do you speak regulation?

Gene Burton, dean. School of Business
and Administrative Sciences at Fresno
State University, has come up with some
interesting statistics:

When Jesus wanted to instruct his disci-
ples how to communicate with God, He
taught them the Lord's prayer, which con-
tains fifty-six words.

When Abraham Lincoln wanted to re-
unify Americans under one government,
of the people, by the people, and for the
people, he made his Gettysburg Address,
which contains 268 words.

And when our founding fathers wanted
to tell the world the colonies could no
longer remain subordinate to Great Brit-
ain, but must become sovereign and free,
they wrote the Declaration of Indepen-
dence—1,322 words.

But when bureaucrats wanted to com-
municate their regulations on the sale of
cabbage, they wrote 27,000 words —Rich-
ard L. Lesher, president, Chamber of Com-
merce of the United States.



THE NEW F-1CONCEPT

 Not one, but many cameras. An incredible system of
interchangeable components provides unlimited versatility.

The New Canon F-1is destined to the endless variety of picture-taking
set new standards for professional —— situations, we recognized that noone

photographic equipment. Optically, it is —— el camera could satisfy every photogra-
unsurpassed. Mechanically, its rug- g "3 pher. Not one metering method or
gedness is assured through shock and sensitivity pattern. Not one kind of
temperature testing beyond the limits exposure control. Not even one kind of
of human endurance. New manufac- shutter system. So we created a new
turing techniques such as laser- concept and built the New F-1to be
welding of critical parts give new many cameras. By selecting from an
meaning to the word “precision.” And incredible system of interchangeable
the sophistication of its electronics are components, you can actually create a
a hallmark of Canon technology. camera that most closely meets your
However, when we considered needs. Without compromise.
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There has never been a
professional-quality camera like the
New Canon F1 before. Itis an en-
tirely new concept in camera design
that provides limitless flexibility and
unfailing reliability.

First and foremost, it is de-
signed to perform, under all condi-
tions and circumstances-with or
without a functioning battery. Its Tita-
nium focal plane shutter is mechani-
cally controlled at speeds from
1/90th second (highest X Synch,
speed of any camera featuring hori-
zontal shutter travel) to 1/2000th
second. Slower speeds, up to eight
seconds, are electronically timed. At
any speed, a soft, electromagnetic
release provides hair-trigger re-
sponse. The F-Ts fail-safe design
backs this up with a conventional
mechanical release.

Conventional Metering,
Unconventional Measuring

The Silicon Photo Cell (SPC)
meter in the New F1 body
has a greater range than

that found on any other camera,
accurately measuring light levels
from EV-1 to EV 20 (4 seconds at
f1.4to 1/2000th sec, at f22) with
ASA 100 film. Precise, analog
match-needle metering makes
intentional over or under-exposure
easy, with both aperture and shutter
speed displayed in the viewfinder.
Thirty-two (32) interchangeable
screens not only allow you to select
the focusing aid most suitable for
your type of photography but allow

you to change metering sensitivity
patterns as well. You can choose
center-weighted, average metering
for landscapes, interiors or any ordi-
nary shooting situation. For backlit or
contrasty subjects, selective area

metering measures only 12% of the
subject area, while spot metering
screens restrict the meter
reading to the center 3% of

Manual Operation
Match-Needle Metering

Basic New F-1 shown w/Eye-Level Finder FN,
FD 50mm fl.4 lens

your image area when critical
exposure control is necessary.

This system of interchangeable
screens and metering patterns offers
greater flexibility in light measure-
ment and exposure control. It too, is
only available on the New F-1.

Shutter-Priority Automation

The basic New F1 is a manual,
match-needle camera. Ifthat's all
you need, that's all you have to buy.
But if you're into sports photography
or rapid-sequence shooting of any
kind, you'll probably require both mo-
torized film transport and automatic
exposure control. Adding either the
AE Power Winder FN or AE Motor
Drive FN system to the New F1 au-
tomatically adds shutter-priority auto-
mation at all speeds up to 1/2000th
second. If you want it. The speed
you select and the aperture automat-
ically determined by the New F1 are
displayed to the right of the viewfind-
er. Naturally, you still have match-
needle metering and

full manual control of the camera
as well.
If you select the AE Motor Drive
FN, you'll have an incredible world of
action photography at your finger-
tips, with a choice of 5 fps. ("H") or
3.5 fps. ("L") continuous shooting
modes, or single-frame motorized
film advance. To help you reload
quickly, the AE Motor Drive FN pro-
vides power rewind as well, return-
ing a 36-exposure film
to its cassette in only
eight seconds.

The AE Power Winder FN
provides either single-frame ad-
vance or continuous shooting at 2
fps. but does not provide motorized
film rewind.

Aperture-Priority Automation
Attaching the AE Finder FN pro-
vides aperture-priority automation
when depth-of-field control or auto-
matic time exposures are important

Shutter-Priority Automation
Match-Needle Metering

New F-1 shown w/Eye-Level Finder FN,
FD 50mm fl.4 lens, AE Motor Drive FN



in your work. When this mode of op-
eration is selected the viewfinder
meter display is completely reposi-
tioned and indicates the aperture you
select and the speed automatically
determined by the New F-1. When
using a bellows, microscope adaptor
or non-FD lenses,
the AE Finder
FN also

provides stopped-down automation.
This feature, when used in combi-
nation with 3% spot metering
screens, makes the New 1 particu-
larly useful for photomicroscopy and
scientific work.

Total Capability
By now you may already have
reached some decisions regarding
the capabilities you would require in
your own New F-1, including your
choice of metering methods, modes
of operation, shutter speed control
and the focusing screens most suit-
able for your kind of photo-
graphy. Or you may have ,
decided to purchase /
either the AE Motor

Drive FN or AE Power Winder FN
and the AE Finder FN to create a
picture-taking machine with every
exposure control

option at your

fingertips.

However, if you're thinking in
terms of total capability, you have
much, much more to consider. Like
a choice of five (5) interchangeable
viewfinders designed to meet spe-
cific needs ranging from action pho-
tography to photomacrography. Like
a choice of two additional film backs
to accommodate bigger film loads or
record dates and data as you shoot.

You can even choose from three
different power
sources for the
AE Motor Drive
FN, including

the High Power NiCd Pack FN
which can also provide power to the
entire camera system when working
at temperatures too low for
reliable. continuous
operation on internal
power

Aperture-Priority Automation
Stopped-Down Automation
Match-Needle Metering

New F-1 shown w/AE Finder FN,
FD 50mm fl.4 lens

as the New F1 itself. All built to
the same high standards.

There has never been a
camera like the New -1 before.
Itis a new concept. It isa new
Canon.
Canon FD Lenses N W
A great way to add more versa-
tility to the New F1 is by adding high- a I O n
quality Canon FD lenses. There are
over fifty FD wide-angle, telephoto
and zoom lenses available. Consider
our FD 50mm f1.2L, FD 85mm f1.2L
and 300mm f2.8L, part of an entire
series of maximum-performance
lenses designed specifically for pro-
fessional use. There are also Canon
FD macro and special purpose
lenses as unique

Shutter-Priority Automation
Aperture-Priority Automation
Stopped-Down Automation
Match-Needle Metering

New F-1 shown w/AE Finder FN,
FD 50mm fl.4 lens, AE Motor Drive FN




The NewF-1 Concept Unllmlted Versatility

The New F-1is a revolutionary prod-
uct developed through the evolution of
Canon's advanced optical, mechanical and
electronic technology. The basic camera is
backed up by an incredible system of ac-
cessories that allows you to meet any pho-
tographic challenge.

From photojournalism to fashion pho-
tography to industrial applications and sci-

_—

Speediite 577G Speediite 533G Eye-Level Finder FN
Ul

AE Finder FN
1

entific investigations, the New F-1's
capabilities are unmatched by any other
camera.

It is this unlimited versatility that gives
you the opportunity to create the camera
that best meets your needs, whatever they
might be. This is more than a new camera.
Itis a new concept. The New F-1 Concept,
from Canon.

4|

Speed Flnder FN Waist-Level Flndov FN-6X Waist-| Level Finder FN

Focusing Screens FN

Center-Weighted
Average Metering

Selective-Area
Metering (12%)

Spot Metering (3%)

Film Chamber FN-100

Battery Cord
C-FN

Macro Accessones

Data Back FN

AE Motor Drive FN

’ AE Power Winder FN

Battery Pack FN

N

Interval Timer TM-1 Quartz

High Power NiCd Pack FN ’ (4

NiCd Charger MA/FN

NiCd Pack FN
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practical pointers

Pro uses for amateur system

You probably have seen the new Ektaflex
print maker from Eastman Kodak Compa-
ny. Although Ektaflex PCT (Photo Color
Transfer) film and paper are intended pri-
marily for amateur use, don't let this stop
you from investigating this unique color
printing process. Low cost of the process-
or, and realistic cost of materials, make
this one-solution, color process practical
in many situations. The Ektaflex is not pro-
duction equipment, but with it we can
have color print making capability to satis-
fy occasional orders for rush color prints
that clients need immediately. The system
also offers the opportunity to experiment
.with techniques that are either too costly
or time-consuming for our color lab to do.
For instance, wedding and portrait pho-
tographers could use the Ektaflex to work
out new, double printing or sandwich
printing techniques. Efow many times
have you had an idea for a special color
print only to be told that itwasn't practical
for the lab to produce it? Now you can find
out first hand if it will work.

If you've never made a color print, the
Ektaflex process offers two extra advan-
tages. First, a booklet, "Making Color Prints
with Kodak Ektaflex PCT Film and Paper,"
will carry you step-by-step through the en-
tire process soyou can experience the great
satisfaction of having actually made a col-
or print. Second, it will give you a greater
appreciation of the problems faced by your
professional color lab

Randall Ainsworth from Aberdeen,
Washington, bears this out. He told us:

"l bought one of the first Ektaflex ma-
chines released to the public, and I've
been using it with outstanding success. |
had held off from printing my own color
for years for some of the reasons many of
us had —limited chemical life and critical
temperature requirements, among them.
But Ektaflex did away with the hassle of
color printing,"”

Ainsworth added: "The Ektaflex won't
eliminate our using professional color
labs, but it is handy for those small jobs
customers need done, and in a hurry. Print-
ing just one 8"x10" or a couple 5"x7"s has
been a hassle for either studio or pro lab.
But it isn't any longer. Also, Ektaflex is ex-

(Y

by Ross Sanddal
M.Photog.Cr.. CPP

Print quality ol tklaflex is very good. Control photograph on the left is a Kodak | P-2 print,
right is an £ktaflex print. These images were gang separated with no color corrections

tending our Christmas sitting period."

What about the process itself? How
good is print quality? Although we were
skeptical in the beginning, it took only a
few prints to change our minds. In most
cases where we made comparison prints
on Ektacolor 74 paper and Ektaflex PCT
material, we could not easily tell the dif-
ference. Quality of the one-step process is
excellent. We found that when operating at
seventy degrees, our best prints resulted
from a fifteen-minute transfer time. We
now are experimenting with elevated trans-
fer temperatures to shorten transfer time,
and will report on them in later columns.

I've already been asked: "W hy did you
want an Ektaflex processor when you al-
ready have a full color printing facility
with a roller transport processor?" In the
beginning, it was really a desire to stay cur-
rent with new developments. Here was a
new process, and | felt we should at least
be familiar with it.

Once we determined it was indeed a
very good process, we began finding real
uses for it. Our big color processor may be
processing a long roll of paper when some-
one has an immediate need for a color
print. Ektaflex allows us to make that color
print without interrupting the other work

We also have found it useful for making a
limited number of prints for layouts And
when doing posteri/ations, which for us is
time consuming at the enlarger, Ektaflex is
ideal because with it we don't have to
maintain temperature in our large process-
or all day just to make a very limited num-
ber of prints. Ainsworth pointed out some
limitations, and addressed them

"Many critics of Ektaflex may see a dis-
advantage in being limited to producing
8"x10"s, but most of the work we sell is in
the 0"x10" and smaller sizes Yes, we sell
16"x20"s and larger But the overwhelming
majority of our work is in smaller sizes "

Ektaflex will become even more excit
ing early in1982, when positive-to-posrtive
materials are released because it will give
us limited production reversal printing ca-
pabilities at a very reasonable cost

If you use the Kodak Ektaflex PCT sys-
tem, please let us know of any unusual
applications or techniques, so we may
pass them along to other readers ®

Ross Sanddal, M.Photog.Cr, CPP. is
manager of photographic services for
Hughes Tool Division, Houston. If you have
a time or money saving tip, send it to him at
The Professional Photographer, 1090
Executive Way, Des Plaines, IL 60018

THE PROFESSIONAL PHOTOGRAPHER* DECEMBER 1981 / 27






erthaps the only
similarity among photo decor projects is
their umqueness Unique problems have
unique solutions. An art form and a means
ot communication, photography tor de
cor can increase sales, retlect a personal-
iy, evoke a mood, or make a statement
1t can provide subtle sales support, illu-
strate products and services, or simply en-
hance a working environment. At Meteor
Photo Company, most of our work has
been commissioned by businesses, but in-
dividuals are buying and installing more
photo decor
Meteor has designed photo decor tor
otfices, hospital cormndors, dining rooms



Among photographs used to decorate
the Automatic Data Processing center,
Allen Park, Michigan, were (above) this
autumn scene created by David Bacon.
Brighton. Michigan: and (following
page) this view created by Tim Hurslev.
Birmingham. Michigan

(Preceding page) Larry Beck,
last Detroit, Michigan,
photographed this sunrise,
which was used at Holcrolt.
Incorporated Livonia.
Michigan
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and cafeterias, lobbies, and conference
rooms A strong design consideration is
the nature of the facility we decorate De-
cor for a high customer traffic area with
bright overall illumination will be treated
differently than a panelled private office

A central theme adds consistency and
continuity to an arrangement Our lobby
depicts aworld underwater We frequent-
ly use cityscapes and local landmarks in
lobbies and corridors of commercial
buildings Landscapes and nature photo-
graphs work equally well in offices and
homes Flowers are popular with women,
and sunsets seem to be universally accept-
ed Of course, occasionally some client
will defy all stereotypes and demand a cir-
cus clown for his accounting office or an
enlargement of a gold nugget to hang on
his bathroom door

After we have sold a customer on using
photographic wall decor, a designer goes
on site to note existing lighting, need for

supplemental lighting, and style and color
of furnishings and carpeting The designer
records measurements and any potential
obstruction or reflection problems. At this
time he also considers whether prints or
transparencies will be best, and explores
mounting methods, substrates, and instal-
lation problems He photographs and
makes dimensional sketches of the site.
These records are valuable during design

Following site inspection, a scaled lay-
out is prepared, which includes any door-
ways, structural elements or architectural
details that may influence the final design
Frequently, designers cut squares and
rectangles out of rigid paper in scale to their
layouts, these represent sizes of photos we
have in stock. These shapes may be trim-
med or expanded as the design concept
emerges Then, with a selection of images,
the designer works toward an integrated,
balanced arrangement of the most suitable
material. When satisfied with a cohesive,
dynamic arrangement, the designer pro-
duces a final pencil layout, noting print
sizes, and approximate croppings

Then the designer sketches the propos-
ed installation in perspective He can pre-
sent the scale layout with 35mm slides or
color photocopies taped together in the
proper sequence. In either case, the pre-
sentation must be highly professional,
since this is the first tangible element pre-
sented to the client Neatness and accura-
cy count heavily in this phase

If the prospective client is a capable
amateur photographer, occasionally some
of his work is included in the arrangement

Once the client approves the design,
prints or transparencies are ordered, and
precise dimensional cropping, and color-
matching information is provided to the
color technician At Meteor, many images
are exposed on Kodak seventy-three-and-
one-half-inch roll paper or Duratrans Il (a
translucent material for backlighted appli-
cations), and processed in a prototype
continuous-line processor custom built in
Germany Smaller pieces are handled by a
fifty-inch roll processor or Ciba P3 ma-
chine A central automatic chemical re-
plenishment system supplies chemicals to
these machines.

The designer draws material from the
Meteor Image Library, where 5,000 photo-
graphs are kept on file as 35mm transpar-
encies Meteor has solicited the work of
master photographers nationwide, re-
questing and accepting only the most out-
standing material. If these fail to satisfy a
client. Meteor recommends or commis-
sions a photographer to provide unique
images If the project requires distant lo-
cation work, a photographer in the geo-
graphic area is selected
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I fopl A collection of animal photographs greets
visitors to the Meteor Image Library (Above)
Balthazar Korab photographed this house, a print of
it decorates the walls at Citicorp Homeowners
Incorporated, ties Peres, Missouri
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Once the design is accepted, the com-
pleted enlargements are mounted, as
specified by the designer. The designer has
already decided upon the mounting sub-
strate and thickness; treatment of any ex-
posed, raw or cut edges; and installation
system. He provides detailed specifica-
tions regarding the project and scaled lay-
out to the mounting personnel. Only the
mechanics remain.

Some commonly used mounting sub-
strates are eighth-inch and quarter-inch
hardboard, rigid styrene, lightweight
Foamcore panels up to 1/" thick, plastic
laminates, and plywood. Possible warping
due to humidity or other environmental
conditions is a primary consideration
when selecting mounting substate.

Mounting methods vary with equip-
menton hand. We have experienced supe-
rior results with a laminated, pressure sen-
sitive, roll-fed adhesive. The Greig Lami-
nating Mounter applies this material in the
first pass. Then, following precise position-
ing, it peels the release liner and perma-
nently adheres the print to the mounting
surface in the second pass. Sections twen-
ty-two feet by ninety-six inches can be
mounted with the Greig.

We protect mural surfaces. Most com-
mon is a clear overspray. We prefer and
recommend overlaminates. These clear
protective sheet materials bond directly to
print surfaces. They provide the greatest
possible protection with none of the side
effects of lacquer oversprays. Test prints
shielded with laminates have withstood
Michigan winters outdoors.

The final step is treating exposed edges
The solution may be as simple as adding
coordinated finishing colors with lacquer
or magic marker. If edges are thick, avinyl
edge tape, available in a variety of widths
and colors, may be applied.

Photo decor is a personal and decora-
tive art form. Every protect Meteor com-
pletes is unique because it is a personal
statement or expression from the client,
corporate or individual. $

Kathy Stannis is graphic designer for Meteor
Photo Company, a photo design house in
Troy, Michigan. She designed the Meteor
entry which won first place, business, in the
1981 Decorating with Photography Design
Competition. Meteor also won five Awards of
tscellence in last year's contest.
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~ Now’s the best time to find gold

-

in your customers’ old photographs!

It's winter! Your customers are at home, out of the cold, and
heavily into old family photos.

It's the ideal time, the peak season, to get going in the
multi-million dollar Copy & Restoration business.

And Meisel makes it easy — because we do the work! We have
offered complete C&R services for several years, including black
& white, sepia tone and

handpainted oils by our

own artists.

We help you sell, too!

Our C&R Starter Kit is

yours free. And it contains

a 12-page “how-to"”

brochure, price list, order

envelope, customer letter,

publicity and ad slicks, sample customer brochure and an order
form for posters and additional promotion pieces.

Free print offer!

Order two or more same-size black & white or sepia prints from
any negative and we’ll make you an extra print at no charge.
Good 'til April 30, 1982.

FREE KIT, FREE PRINT!

Yes, get me started in the multi-million
dollar Copy & Restoration business!

Send free C&R Starter Kit

[] My order is enclosed for two or more same-size black & white or
sepia prints from the same negative. Make me an extra print free!

Send your regular Meisel catalog and account opening information

Name s PIIOND )

Firm

Address

City

Meisel Photochrome Corporation
P.0. Box 226067, Dallas TX 75281

Keep the competitive edge with . ..



THE CARING TOUCH

BY BRUCE STROMBERG




A

m. V few years ago, | was commission-
ed to supply photographs for the commu-
nity center's annual report Episcopal
Community Services (ECS)wanted a print-
ed piece that would set it apart from other
organizations, something that would be
saved, not immediately tossed | proposed
a high quality, finely printed piece wifh
one large reproduction per page |he re-
sult was the award winning booklet. | he
Caring Touch "

The client and | discussed the ECS ser
vices that could be dramatically visualized
through photography —youth counseling,
a hospital, a retirement home We planned
to print the book in black-and-white, so all
exposures were in black-and-white,

| asked for, and received, total photo-
graphic and editorial control of the proj-
ect Iworked with an art director selecting
concept, paper, printing and design The
art director also oversaw printing

Captions for photos in the report were
written to fit photographs, which | feel is
the best way to approach a project like
this | like to research the sublects to be
photographed, take the photos, and let the
words flow around the pictures My ideas
come as | am working, and a pattern
evolves from day to day

When possible, | work with available
light Other times, ladd quartz light, always
being careful not to overlight. Most of my
work is in 35mm, with a variety of lenses

"The Caring Touch" was a very success-
ful project ECS received many positive
comments about the annual report, and is

THE PROFESSIONAL PHOTOGRAPHER / DECEMBER 1981 136




these photographs all originally appeared in The Caring Touch, " the annual report
for Episcopal Community Services All were taken with available light, except the
photograph on pages 14 and 15, which was lit with a single quart/

Bruce Stromberg has ownerl his studio in
Philadelphia for more than ten years. He has
received an award of excellence from
Communication Arts Magazine, a certificate
of distinction from Art Direction Magazine.
and gold and silver medals from Art Director s
Club of Philadelphia
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using the photographs in a traveling exhi-
bit and a television commercial. | also re-
ceived three awards for the booklet.

| have been doing this kind of work for
ten years, so my clients know what to ex-
pect when they hire me. Most of my cli-
ents come from referrals now, but when |
first started, | solicited organizations | felt
could use my services.

| have developed a certain way of see-
ing things, and this | promote as “my
style," Gradually, the projects | do in this
style are becoming a way for me to pro-
mote my business even more.

| feel almost any organization might be
interested in my work. Corporate photogra-
phy pays well, but is usually restricted: cor-
porations know what they want, and expect
it to be delivered. Non-profit organizations
are more willing to give me free rein, and
are more receptive to creative ideas, as
long as these ideas meet their needs.

A project like "The Caring Touch" can-
not be a success without the full coopera-
tion and trust of the client. Much time
goes into such an endeavor and my fees
reflect this effort. For me, knowing which
assignments to take and which ones to
turn down is very important. | find a job |
can do really well, and do it. ®






This image, as seen through a Rodenstock
Sironar N view camera lens, isjust one of
over fifty different tests and measurements
we employ at Rodenstock to insure deli-
verance of what the world's expert photogra-
phers expect from us. In this case edge to
edge sharpness throughout the widest move-
ment range. This extended area of coverage
allows extraordinary control of perspective

If you understand this picture
you needn’t read much more.

Obviously there is a need and demand for
such average products in the marketplace.
But it is not a need requiring the lens making
skill, indeed artistry, of the six thousand
people who today continue the tradition of
German optical superiority at Rodenstock.

The Sironar N happens to be an exceptional
example of that tradition. Yet it is but one of a
full line of taking and enlarging lenses made

and focus even in the most demanding photo- ¢4 the professional photographer with per-

graphic situations.

It is because of this stunning performance, as
well as remarkable color rendering capacity
(normally only possible with restricted angle
apochromatic lenses) that the Sironar N has
won its place as an essential part of the basic
outfit of the ranking professional photogra-
phers. Of course, first class products can only
be realized through unstinting concentration

formance demands as fastidious as ours.

ftocastioh

Optische Werke G. Rodenstock
IsartalstraBe 43

on the needs and expectations of the expert 8000 Munchen 5 BERKEY
photographer. Not by aiming for an accept-

able solution to the widest range of photo- West-Germany

graphic problems

PHOTOGRAPHIC PRODUCTS FOR THE PROFESSIONAL
Berkey Marketing Companies ¢ 25-20 Brooklyn-Oueens Expwy W < Woodside. NY 11377 PHOTO
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Little people _
Large potential

0} . of a photographer's most chal-
lenging assignments is to portray a baby
less than three months old To its family, a
baby appears smiling, alert, and intelligent.
To a photographer, it's a tiny, uncoopera-
tive lump that must be coaxed into a pleas-
ing pose and award-winning expression

One key to successful child portraiture is
timing the appointment Even the tiniest in-
fant has a unique personality and must be
treated as an individual Most babies are at
their best early in the morning, when they
are most refreshed and contentedly fed

A baby doesn't like to have itsworld dis-
turbed Its patience and endurance are
quickly overtaxed, so everything must be
ready when mother and baby arrive for the
sitting If we delay beginning the session,
we could lose valuable time and selling
expressions We make a baby's many
moods work for us; we capture tears,
yawns, and naps, as well as smiles

A tiny baby demands comfort and se-
curity Sowe keep the camera room warm
Young babies hate wet clothing, so we
make sure they have on dry diapers.

A very small baby quickly picks up
adult moods If its mother had to rush to
be on time for the appointment, the baby
may feel her tension and become cross
We try to keep the atmosphere as relaxed
as possible Loud noises and talk can upset
it and make it apprehensive We keep un-
necessary people out of the camera room,
because they may confuse it

Sometimes it isdifficult to get a small ba-
by's attention A baby's sight is not well de-
veloped in the first few weeks, so a visual
stimulus is not usually successful in elicit-
ing good expressions A gentle pat or stroke
on the cheek wins a quicker response

A baby is reassured and relaxed when
someone speaks softly in cooing tones Ba-
bies usually respond to the sound of asmall
bell, music box. or squeaky toy, but these
sounds may fail to attract attention once a
baby becomes accustomed to them

We allow plenty of time for a sitting
with a small baby It may need to rest or

BY JO ALICE MCDONALD, CR PHOTOC

Photographing a crying baby adds variety
to a sitting DIAGRAM (A) camera;

IB] subiect; 1C) main light, forty-live inch
umbrella, twelve feet from subiect. at
intensity set for /11; ID] fill light, at half
the power of main light; ([) hair light, at
quarter power of main light,

(F] background

i

nap during the sitting to keep a good na-
ture. If we must rush through a sitting to
keep on schedule for the next appoint-
ment, an atmosphere of stress and tension
may develop We schedule at least one
hour for a baby sitting, just to allow for
mood changes

A very young baby normally lies rela-
tively flat It's possible to prop it in unnatu-
ral positions to make photographing eas
ier, but grotesque postures usually are un
comfortable So we prefer to i apture the
reclining position as a normal stage of the
child's development

Clothing is another important consider
ation Many times parents dress babies to
look like miniature adults These outfits
may be cute, but clothing more appropri-
ate to a baby's age will create more pleas
ing portraits Soft baby clothing will also
be more comfortable for the baby We
make tactful suggestions about clothing
when we schedule the sitting, so parents
bring the right r lothes to the studio

We suggest that parents keep a bib on
the baby to protect its clothing until we're
ready to make an exposure Spit-ups and
drools can create spots which will need ex-
pensive retouching in final portraits

Parents usually bring blankets, rattles
and toys with them We also suggest that
parents bring items from the home to use
as props in the portraits We've found that
these personalized props increase sales

We inform parents —and other potential
customers —of our studio services with ad-
vertising and displays Displays are the
most effective We have three exhibits
around town, which we change monthly —
two are at movie theatres, and one is in a
cafeteria We also have permanent dis-
plays in two towns fifty miles from us we
change these every two months

Direct mail isour second most effective
type of advertising We use a postcard
printed with a recent portrait and a sales
message about a special we re running
Postcards are less expensive to mail than
letters, and can be easily addressed with
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I'his six week-old baby reclines easily in a
patented baby poser, manufacturered by

Chuck Wilson, M.Photog., Cockney. le\as.

DIAGRAM (A) camera; IBI subject;

(CI mam light, forty-live inch umbrella
twelve feet from subiect, at intensity set
tor | f1; (D) fill light, one stop less than
mam light. ([) background lights, one stop
brighter than mam light; (F) background.
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computer printout labels.

We also advertise in newspapers four
times ayear—at Christmas, in spring, sum-
mer, and autumn. Our ad, which is one
column by eight inches, incorporates a
portrait, the message, and our logo.

Photographing babies requires special
techniques and extra patience, but par-
ents are so pleased with our results that

to Alice McDonald, Cr.Photog., is co-owner of
Tom McDonald Photogiaphy, Incorporated, in
loneshoro. Arkansas. She and her husband
were loint winners of the 7975 National Award
from Professional Photographers of America.
They have lectured on child photography at
state and national conventions.



POWER YOU CAN USE

Balcar's new A5000 watt second
flash is about the same size as the
popular Balcar A2400. You get an
extra f/stop, perfect when you need
that extra light. The A5000 is so
compact that it goes on location
with ease.

Using several A5000s instead of one
big box makes your lighting more
flexible. Either group them into a big
light bank, or light them separately.
You have more punch for locations,
and excellent reliability.

The Balcar A5000 can travel. It is bi-
voltage, works on 50/60 cycles, and
can be used on normal mains. There
is also a slow charge switch for
motor generators at 8 amps.

BALCARCONTROL

You can have all the control of a
Balcar. This means spotlights,
special effects, and the broad line-
up of Balcar accessories. Use either
two normal 102U flash heads, or the
Bi-tube flash head on the A5000.
Here are a few of its features:

1. Total variation of light power —
no need to shift lights. Just dial
in the exact f/stop you need.

2. Ratio switch for individual
outlets.

3. Built-in photo eye with on/off
switch.

4. Charges in 5.9 seconds to 5000
on normal line current (3 seconds
at 2400). Slow charge switch.

5. Individual on/off switch each
flash head. No need to unplug to
change power. Variable model
lamp control.

6. Balcar double voltage stabiliza-
tion, internal fan cooling, and
100% ready light with audible
relay.

FRABEL FOR “ BIG LIGHT”

The big FRABEL light box (5 feet 3"
x 3 feet 7”) can take 20,000 watt
seconds by mounting up 4 Balcar Bi-
tube flash heads. Here's plenty of
light for small f/stops in big format.
The FRABEL is light in weight so it
fits on our crank up boom stand, or
can be hung easily. The economics
of multiple packs are in favor com-
pared to other ‘big light’ systems.
You save money!

D ) NEW A5000 FLASH UNIT
ru FOR EXTRA POWER

Typical exposures:

Here are typical f/stops for one unit
into a soft white, 1 meter umbrella,
100 film speed at 10 feet:

A1200 16 2/3
A2400 22 2/3
A5000 32 2/3 (bi-tube head)

For larger areas, the wider R65
reflector yields f/64 1/3. Balcar has
narrower reflectors for Ilonger
throws. The A5000 flash is ideal in
reducing the amount of equipment
you need to carry. It weighs only 29
pounds.

A5000

A24UU 29 Ibs.

28 Ibs.

FREE CATALOG

NEW! 4-color Balcar Catalog. It's
here. The new how-to-do-it manual
from Balcar. Complete with all the
Balcar Accessories. Send for it to-
day.

221 W. Erie St., Chicago, IL 60610 (312) 787-8922

PRO

Tekno Technical Centers

« 321 Fifth Ave.. N Y.. N Y 10016 (212) 239-0028
* 2060 Peachtree Industrial Ct.,, Chamblee. GA 30341 (404) 455 6846
* 1507 N Gordon St.. Hollywood. CA 90028 (213) 464 9234

FREE! Please send me NEW 4-COLOR BALCAR LIGHTING MANUAL.

NAME

ADDRESS

CITY

STATE
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Make date for calendar promotions

BY MIKE GUSTAESON

IMI arket planning is continuous. The
need to promote my photography and
myself as an artist isall part of operating my
business One effective promotion I've
found is creating four-color calendars of
scenery, and familiar sites in the city where
| live. Also effective, | have found, are four-
color calendars with themes for businesses.

| have combined my leisure time pho-
tography of scenery and city sites with my
work as director of print production at
Johns-Byrne Company, Chicago. Result:
my photos appear on four-color calendars
printed by my company. This year, we
printed 25,000 calendars.

Banks and savings and loans are good
prospects for our calendar sales; other
companies are also interested. Many
times | am able to display photography in
my client institutions' art galleries or other

I amiliar scenes allow potential customers to
relate to photo calendars

w2 i THE PROFESSIONAL PHOTOGRAPHER / DECEMBER 1981

open areas in the buildings.

Our staff of artists, marketing director
and | choose the photos for print in De-
cember, and the calendar is produced and
on press in February for the following year.

Besides selling to corporate clients, we
offer the calendars to retail stores for sale
to the public. And we offer a customized
version that can be personalized with a
company's or individual's name, address
and slogan or logo.

We produce a sales promotion brochure
that measures 8y2'x11" and presents full-
color reproductions of all photos that will
be on the calendar. These brochures are ac-
companied with an order form for quantity
of customized imprints desired, and,space
for the customer to describe a personalized
slogan or sketch a logo to be imprinted on
the calendar. We also offer imprinted enve-
lopes with the customer's name and return
address at an additional cost.

We advertise our new calendars each
fall in newspapers and magazines. The ads
include an order form to be sent to us with
check or credit card number. We also pro-
mote by direct mail to area businesses by
sending an order form and sample calen-
dar to marketing and advertising mana-
gers. And we sell to gift shops and book
stores. Most downtown and surrounding
suburban book stores do a very large vol-
ume of calendar sales. A centrally located
gift shop or book store is able tosell calen-
dars with images of familiar scenes be-
cause customers identify with the photos.

Next year | hope to expand to greeting
cards with scenes from past calendars. The
cards will portray my city at its best, in ava-
riety of seasonal photographs.

Our calendars with Chicago scenes are
printed on eighty-pound high grade offset
enamel with matching cover stock. Photos
in the calendar are bleeding on
sides, top and bottom. All photographs are
created on a 2/,"x2'/4' format.

The biggest challenge is to constantly
upgrade photographs and portray Chica-
go as one of the most beautiful cities in the
world. I have found Chicago residents are
proud of the area's scenery and looks. ®

Mike Gustafson is director of four-color
production, film layout and separations at
Johns-Byrne Company, Chicago.



Berkey Professional
now has the Kodak

TECHNET Center...to help you.

We live in an age of exploding technology in computers and electronics. If you think it

bypassed photo processing, you are wrong.

Berkey Professional is one of the first professional laboratories keyed into the TECHNET
program, an electronic computer marvel developed by Eastman Kodak.

Our lab equipment is now diagnostically monitored using the revolutionary new TECHNET
Center and Service programs to achieve a consistently high quality level. All Berkey
Professional film processing, printing and developing is constantly controlled by our
TECHNET Center to achieve maximum quality control levels. We scientifically record per-
formance data of chemicals, temperatures, densitometry, color printer, trilinear plots, etc.

That means, for example, when we develop your negatives, they will be precisely
developed giving you maximum color range plus many other advantages. We will call
to advise you of density variations and to suggest checking your equipment before

shooting the next job.

The quality controls and technical data generated by our TECHNET Center is as sophis-
ticated as that used in space exploration. Immediate computer generated diagnostics

has replaced guesswork and hunches.

Our TECHNET center is linked to our KODAK Video Color Negative Analyzer that precisely
tests, measures and permanently records the best possible color print rendition from your
negative. It produces a beautiful color print. Reprints can easily be matched at a later date

The end result is negative developing and color prints of magnificent quality at very
affordable prices. Superb quality color prints will increase your business You owe it to
yourself to send Berkey Professional a test order. We think you'll be amazed at just how

good you really are.

PRINT 120 FILM 220 35mm
SIZE SERVICE 10EXP 12EXP 15EXP FILM 24 EXP 36 EXP
3ViX5 Deluxe 360 375 4 40 DOUBLE 9 00 1275
THE
4X5 Deluxe 4 00 440 525 PRICE 1025 1475
OF 120
5X5 Deluxe N/A 445 N/A FILM N/A N/A

NUMBERED PROOFS WE NUMBER-MATCH PROOF-TO-NEGATIVES
35c per 120 roll « 70C per 220 roll (not available (or 35mm)
Toorder "2 proofs per negative" just double "per roll" price -
less $1.00 developing charge

Mail your "test order" today,
or write for our free fully illustrated cdtalog.

4X6

Berkey Professional Processing

Dept. P-12
130 Front Street, Hempstead, NY 11550

(800) 645-2228 (out of New York State) * (2 12) 895-5730  (516) 486-3800

Prices subject to change without notice

‘The Kodak Technical Assistance Network
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hould you install a new computer
this year? Should you lease or buy it? What
tax laws affect computer owners?

A new law passed in August, and retroac-
tive to January 1, will affect all business
people who buy major equipment like
computers. The "Economic Recovery Tax
Act of 1981" has at least 109 specific provi-
sions, and it will be months, perhaps years,
before their impact is evaluated Some of
the provisions of this new law specifically
concern computer owners and lessees

One provision of the new law permits
businesses to deduct the first $5,000 of
business equipment acquired in 1982 and
1983, the first $7,500 of purchases in 1984
and 1985, and the first $10,000 of pur-
chases after 1985. This means many small
desktop computers could be fully written
off in the year acquired. No investment
credit would be allowed on such pur-
chases, but immediate write-off usually
would be better. If the cost of the comput-
er exceeds the deductible amount, the ex-
cess would be eligible for the new depre-
ciation method. This full write-off provi-
sion is not available for investors, only for
owners who will use the equipment in
trade or business.

If you purchased a computer in 1981,
the 1(XT percent write-off isn't applicable,
but the new method of depreciation, "as-
set cost recovery system," is. Under this
system, computers will be depreciated
over a five-year period, using specified
rates for each year (If computers can be
classed as research and development
equipment, they can be depreciated over
a three-year period )

For equipment purchased from 1981
through 1984, the first year's depreciation
will be fifteen percent of the cost, and for
each of the next threeyears the rate will be
twenty-one percent The entire cost thus
will be deducted over five years

By contrast, the prior law permitted a
computer owner to write off up to forty
percent of the cost in the first year, if the
equipment was in service before luly 1. An
additional twenty-four percent of the cost
could be written off in the second year,
and the rest over the next three years This
assumed a five-year life, which has been
typical for computer owners Consequent-
ly, owners of large, expensive computers
won't fare as well under the new law, but
owners of desktop computers will be bet-
ter off —assuming they make no other
equipment purchases in the year.

If these tax deductions aren't available
because of other deductions or business
losses, computer owners may write off
equipment over a twelve or twenty-five
year period, using straight line deprecia-
tion However, the slower method is man-
datory for each year's purchase—you
can't change your mind after a year or
two During a prolonged start-up period, a
slow depreciation method avoids possible

« i THE PHOrSSIONAL. PHOTOGRAPHER DECEMBER 1981

C omputer
economics

BY VERNON K. JACOBS

“Under the new
law, many small
computers can be
fully written off in
the year
acquired.”

loss of deductions due to a time limit on
offsetting losses of one year against profits
of future years. The new law provides sub-
stantial relief in this area, which may make
the slower depreciation method unneces-
sary. Previously, business losses could be
carried forward for seven years, but the
new law extends this to fifteen years, retro-
active to 1976.

Business owners will realize a small in-
crease in available investment tax credit
for purchasing a computer. Under old
laws, equipment with a five-year useful
life was eligible for two-thirds of the full
ten percent tax credit. Equipment with a
five-year life will not be qualifed to claim
the full ten percent tax credit when depre-
ciated over five years. If the equipment
has a three-year useful life (automobiles,
trucks, and certain research and develop-
ment equipment), the tax credit will be six
percent of the cost.

The law did not include a specific
change regarding tax credit on the full cost
of a system, both hardware and software.
However, if the buyer combines software
and hardware costs to claim a tax credit,
he must depreciate the software with the
hardware. If software is purchased sepa-
rately, and is licensed rather than purchas-
ed, full software cost can be deducted in
the year of acquisition.

Taxpayers and the Internal Revenue
Service have argued for years about
whether a lease is really a lease, or just a
method of financing an equipment pur-
chase. The new tax law attempts to clarify
some of the confusion. Basically, the par-
ties must clearly state the transaction is a
lease, and the lessee must not acquire
ownership of the property at any time dur-
ing the lease. The leaser must be a corpo-
ration, and must have at least ten percent
"at risk" in the investment. Generally, the
property must be new.

Computers are becoming popular with
all small business owners, including pho-
tographers. They are a good investment,
and an even better one when they are de-
preciated with the new tax laws. $

- 1981 Vernon K Jacobs

Vernon K Jacobs is a Certified Public
Accountant who is a tax consultant in the
Kansas City area. He is editor of Tax Angles, a
national tax planning newsletter, and
author/publisher of Financial Systems Report,
a monthly six-page report about computer
systems for financial specialists. This article
was written for Financial Systems Report, and
is reprinted here with permission.



NIKON ANNOUNCES THE NEW EL-NIKKOB:
UNSURPASSED RESOLUTION, BRILLIANCE
AND OPTICAL ACCURACY.

These are the most advanced
enlarging lenses Nikon has ever
made. And nothing in their class can
outperform them. Nothing.

We start with a concept; edges
that approach the resolution and
illumination of the central image, and
overall performance that approaches
our most critical apochromatic de-
signs. The optics are carefully com-
puter designed over and over and
over until theoretically perfect aim
points are achieved.

Performance of 50mm F 2.8 EL-Nikkor N at F 5.6 using standard industry
positive test reticle at 10X magnification shows central resolution (left)
holds even smallest groups. Resolution at edges (right) indicates
performance approaching that of central image.

We don't just select the purest
crystal-clear high-refraction low-
dispersion glasses, we make them
ourselves to our own specifications;
the same glass used in our famous
Apo-Nikkor process lenses. Assembly
is by sophisticated centering and
alignment procedures and critically
held by precision element mounts.

Every component is chosen
not to be just state-of-the-art, but to
literally advance the state-of-the-art.
The result is an enlarging lens with
crisp, brilliant performance over the
entire image area, from both the

Nikon

©1981 NIKON INC

viewpoint of resolution and illumi-
nation. EL-Nikkor lenses hold critical
focus at all apertures with flatness
of field approaching perfection

and chromatic aberration approach-
ing zero.

See the latest EL-Nikkor N series
lenses at your Nikon dealer today.
Or write Nikon Inc., Dept. 15. 623
Stewart Ave., Garden City. N Y. 11530
for technical data

FOCAL LENGTH FORMAT

50mm F2.8N 24i36mm

63mMmF2.8N......... 32x45mm

80mm F5 6N......... 60X70mm
105mm F5.6N......... 60x90mm
135mMmF5.6 ........... 4x5
150MmF56 ........... 4x5
180mMmF5.6........... 57
210mmF5.6........... 57
20mmP56 ........... 8x10
300mmF5.6 ........... 10x12
360mm F5.6 ........... 11xa4
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Plan far profit

and yau

Ik mahe it

computers can speed
the process

BY DEAN CONRAD

ery small computers can generate
information that will help photographers
evaluate their businesses. But | question
the small units' practicality over the long
run. They don't have the storage capacity
necessary to handle needs of a growing
business. One author in The Professional
Photographer recently mentioned that his
small computer could maintain 100 cus-
tomer accounts in a general ledger sys-
tem. Many high school senior classes are
larger than that. How many customers do
you work with?
Another mention in The Professional
Photographer referred to a computer stor-

Date
Reed on
Name Cash Sales Acct Toiai Cash  Cash Sales Chg Sales Total Bus Sales Tax Men
Totals
Percentages

ing 600 names for a mailing list. That's not
really many, if you use a computer for di-
rect mail promotions, or for keeping a list
of all your customers.

Really small computers can be out-
grown quickly by a studio, leaving the
owner with $3,500 to $5,000 invested in
equipment that has little, if any, value. |
know, it happened to me.

Before you invest in a computer, know
what you want it to do for you. Do you
want it to keep your books, generate man-
agement reports based upon that informa-
tion, produce monthly invoices and state-
ments, keep and maintain your mailing
lists, produce direct mail promotional let-
ters? How much memory capacity do you
need to accomplish all the things you
want it to do today...and five years from
now? Make sure thatwhatever equipment
you buy can do everything you want now,
and down the road. Otherwise, even a
moderately priced small computer is too
expensive, if it will perform only one fairly
simple routine for you, and not give you
the option to add other functions later

For practical reasons, you need a com-
puter which will let you randomly go into
its memory to get information you need.
This dictates a computer with either a
floppy or a hard disk storage, and elimi-
nates those with magnetic tape storage.

About five years ago | attended Winona
School of Professional Photography's
course, The Business of Portrait Photogra-
phy, taught by Charles "Bud" Haynes,
Cr.Photog., Hon.M.Photog. It deals with
accumulating and using a system for
keeping business records to produce man-
agement reports that are valuable in mak-

Women Children Seniors Brides

Conrad used this manual record-keeping system daily, to generate weekly, monthly, and annual management reports He recognized
the need tor a taster system when the volume of work required to generate the information he needed became cumbersome.
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ing business decisions. The course also
deals with many other aspects of running a
photographic business, including promo-
tions, advertising, pricing, and planning.

Record-keeping portions of the course
particularly interested me because | kept
books for my business. Iknew | was having
problems with my accounting system be-
cause, although my business was growing
rapidly, lwas having problems paying bills
each month as they came due | didn't
know what was happening to my money.

Upon completing the Winona basic busi-
ness course, lwent home and drew up a dai-
ly sales work sheet. On this form, at the end
of each day | recorded sales At the end of
each week, |transferred the daily sheet to-
tals toa weekly sales worksheet. At month's
end, | created a monthly summary just as |
had prepared the weekly summaries.

This pyramid system, which compiled
sales information daily, weekly, then
monthly, made it easy for me to track
where money was coming from. My next
step was to track down all checks and cate-
gorize each into a specific expense ac-
count. For example, all payments to color
labs were listed in one account; all checks
to office help were categorized in another
expense account, and soon At the end of
each month, | totaled all columns or cate-
gories, and immediately knew what |
spent, and where.

With these numbers, | could make a
monthly income and expense analysis,
commonly called a profit and loss state-
ment. This was (and is) one of the most im-
portant business reports | prepared. It told
me if | made or lost money for the period,
lust as important, it told me the totals of

ID &

Candids Outdoor Passport Commercial

Copy & Rest School Pkgs Camera Fees

each expense category, and what percent
of total income they represented | also
kept running totals, or year-to-date totals,
for each category, so | could quickly de-
termine if each expense account was
where it should be, compared with my bud-
get or projected expenses for the year

With all this information being prepar-
ed each month, | could make much better
decisions. | actually knew whether or not |
was doing as well as | wanted to each
month (if | was meeting projected income
over expense).

I recorded this information by hand for a
full year after | took the Winona basic busi-
ness course. For the first time since | open-
ed my studio, | could really see what was
happening to my business. | alsoquickly re-
alized that to prepare all this information
required lots of time and pencil-pushing.

| thought there had to be a more effi-
cient way. So | checked on a new gadget
that sounded very promising—a micro-
computer At that time, the field was
brand new, very promising, very inviting
Looking back, | compare microcomputer
development then with a baby that had
not yet learned to crawl Anyway, a sales-
man told me everything | wanted to hear
about the system he had to offer So |
plunked down about $1,800 and jumped
into microcomputer technology, with
great expectations that my new computer
would almost automatically keep all my
records and deliver all the reports | need
ed. | imagined that it would nearly run my
business for me.

Boy, was | in for a surprise! It didn't
quite work thatway | needed to talk to the
computer, to tell it what | wanted And |

Labor & Photo

Frames

finishing

didn't know its language In other words, |
didn't have what is known as a "program”
or 'software" that would communicate
with my computer or "hardware " The
worst shock of all for me was to learn no-
body had even written any application
software (programs) for small businesses
(defined by Small Business Administration
as grossing less than $2 million annually),
let alone for the almost microscopic size of
business my photography studio fell into

So there | stood with a computer that
could do absolutely nothing without the
appropriate programs And those pro-
grams didn't exist. 1didn't know how to be-
gin writing a computer program for any
kind of use. At that point, it seemed almost
inconceivable that | could have gone out
and bought an expensive piece of equip-
ment that had no purpose of its own But
that's exactly what my computer was (and
any computer today is the same, without
software to run it).

But | don't admit defeat easily, so | set
out to learn a programming language and
write application software for my busi
ness | was determined to make my com
puter a productive member of my studio
"staff ” In the beginning, progress was ex
tremely slow, and many times painful, be-
cause | would get a routine to work, only
to discover a better way to make it run
faster and simpler So lwould have to start
all over again

| spent the better part of three years de-
veloping and improving my applications
and routines Now, my machine is a pro-
ductive member of my "staff* —because |
have software (very detailed, step-by-step
instructions) that tells it what to do 1|he

Film Bulbs  Professional

Etc Supplies Freight Misc
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computer takes only about five minutes at
the end of a month now to generate my
profit and loss statement, as well as bud-
get reports and sales analysis reports

My sales summary analysis is just what
it sounds like It shows my studio's total in-
come for each week in the month, and al-
so gives a breakdown of sales for each in-
come category Several categories com-
pose a product line, and this total is shown
along with the percentages of sales for the
period that each product line represents.

This information lets me quickly see
where income is being generated; it is a
great aid for planning. For example, if
comparisons reveal that sales of one type
of portraiture are under the amount | ex-
pected (budgeted), | have two options —ei-
ther advertise and run promotions for that
type of portraiture (knowing that each
time | do, I'll generate more sales in that
area); or advertise and promote in a cate-
gory my records show is naturally increas-
ing, such as restorations, and plan to make

up the loss in one product category with a
gain in another. Either way, | will increase
my income by generating more sales. And
Il be able to do it because up-to-date
management reports will have revealed
early (while there still was time to promote
for corrective action) that sales were down
in a specific category.

My monthly profit and loss statement
indicates total income and lists all ex-
pense categories with total amounts spent
during that month for each one. The com-

SALES SUMMARY FOR THE PERIOD OF October, 1980
CASH CHARGE RECD. ON SALES TOTAL TOTAL
DAY DATE SALES SALES ACCT. TAX BUSINESS INCOME
UK.ENDINO 10/4/80 $ 197.05 $1121.47 $1305.10 $ 50.29 $1318.52 $1SOl!, 15
UK.ENDING 10/11/80 $ 354.99 $1407.79 $1834.69 $ 39.65 $1762.78 $2189.AS
UK.ENDING 10/18/80 $ 483.91 $ 387,49 $1.590.87 $ 35.12 $ 871.40 $2074.78
UK.ENDING 10/25/80 $3286.67 $1556.95 $2432.79 $ 704.47 $4843.62 $5719.46
UK.ENDING 11/1/80 $ 851.83 $1798.13 $1985.74 $ 109.51 $2649,90 $2837.57
408 - MEN $ 14.60
409 WOMEN $ 109.60
410 COUPLES $ 273.00 PRODUCT LINE # 1
411 - FAMILY $ 192.25 STUDIO 1HOTOGRAPHY $ 617-45 5.4 V
412 - BRIDES $ 28.00
413 CHILDREN $ 340.17
414 SPECIAL PKGS. $ 78.67 PRODUCT LINE 1 2 $ 4,18.84 3.7 7
415 SENIOR $3395.18 PRODUCT LINE | 3 $3395.18 29.7 7
416 - CANDIDS $ 603.10 PRODUCT LINE « 4 $ 60T. 10 5.3 7
417 OUTDOOR $ 25.00 PRODUCT LINE * 5 $ 25.00 0.2 "
418 SERVICE PHOTOS $ 133.30 PRODUCT LINE t 6 $ 133.30 1.2 7
419 COPY i REST. $ 406.71 PRODUCT LINE | 7 $ 406.71 3.6 7
420 FRAMES $ 365.80
121 PROF. SUPPLIES $1439.23 PRODUCT LINE 1 8 $1805,03 15.3 7
423 mPHOTOFINISHING $ 453.24
424 FILM*BULBS*ETC. $ 245.72 PRODUCT LINE 1 9
425 - COMMERICAt $ 0.00 OTHER INCOME $3602.63 31.5 7
426 m POSTAGE CHARGES $ 35.25
427 MISCEI | ANFOUS $2866.37
499 - U P S SALES $ 2.05
TOTAL SALES TAX DUE$ 439.04
TOTAL CASH SALES $ 5.174.45 TOTAL CASH SALES $ 5,174.45
rOTAlI RECD. ON ACCT. $ 9.149, .19 TOTAL CHARGE SALES $ 6,271.83
TOTAL CASH INCOME $ 14,323.60 TOTAI BUSINESS $ 11,446.30
Income lest. Year $ 11,435.90 S3If>5 Last Year $ 10,407.30

Conrad's solution to laborious manual bookkeeping was a computer and software that he wrote. One of

his valuable reports is a sales summary, which tells him at a glance where his income in generated
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puter tracks these totals as | enter Informa-
tion into its memory It also tracks total
spent for the year in each category, and
figures percentage for monthly totals and
year-to-date totals

Primary purpose of my profit and loss
statement is to deliver a bottom line fig-
ure, which represents either a profit or loss
for my business activities during the pre-
ceding month. Generally the bottom line
is the total income less the total expense
Though many businesses generate profit

Dean's Studio

and loss statements quarterly, | run them
monthly, and the computer makes three
copies each time The extra copies are
very useful My banker appreciates one
And others usually are required if | want to
borrow money

The Winona advanced business course
taught me the value of preparing a budget
at the beginning of my fiscal year, and plan-
ning my studio's activities a full year in ad-
vance | have taken this a step further, and
have put both income budget and expense

Dean Conrad, Owner
Cameron, Missouri
Statement of Income for October 1980
Current Month 7
400 BUSINESS SALES INCOME 4 14,323.60 99.9
450 OTHER INCOME * 21.12 0.1
550 REFUNDS 4 4.00 0.0
Total Receipts 4 14,340.80 100.0
Variable Expenses
504 LAB PROCESSING 4 1,662.78 11.6
505 PROFESSIONAL SUPPLIES 4 1,228.65 8.6
506 FRAMES * 0.00 0.0
507 PHOTOFINISHING 4 295.30 2.1
508 AMATEUR SUPPLIES * 352,17 2.5
Total Variable Expenses $ 3,538.90 24.7
Gross P rofit 4 10,801.90 75.3

Fixed Expenses

509 ADVERTISING / SALES EXPENSE 4 163.83 1.1
510 OFFICE SUPPLIES 4 0.00 0.0
511 TRAVEL X EDUCATION 4 0.00 0.0
512 PROFESSIONAL X LEGAL FEES 4 0.00 0.0
513 SALARY, OWNER 4 1,600.00 11.2
514 SALARIES, SALES X CLERICAL $ 1,931.68 13.5
515 WITHOLDING TAXES 4 542.09 3.8
516 STUDIO TAXES X LICENSES 4 0.00 0.0
517 AUTO EXPENSE 4 889.64 6,2
518 INTEREST EXPENSE 4 57.48 0.4
519 TELEPHONE EXPENSE 4 194.79 1.4
520 ELECTRICITY X WATER $ 124.87 0.9
521 GAS X TRASH HAULING 4 7.77 0.1
522 OPERATING SUPPLIES 4 95.11 0.7
523 STUDIO INSURANCE 4 131.56 0.9
524 EQUIPMENT RENTAL X LAUNDRY 4 0.00 0.0
525 STUDIO CLEANING 4 150.00 1.0
526 REPAIRS X MAINTENENCE 4 12.08 0.1
527 DUES X DONATIONS $ 0.00 0.0
528 POSTAGE X FREIGHT EXPENSE . 112.47 0.8
529 MISCELLANEOUS EXPENSE 4 0.00 0.0
531 DEPRECIATION EXPENSE 4 0.00 0.0
540 SALES TAX EXPENSE $ 591.20 4.1

Total Fixed Expenses $ 6,604.57 46.1

Net P ro fit * 4,197.29 29.3

Conrads computer-generated protit and loss statement takes only a lew

minutes each month to produce, and is a key to his business planning

budget on my computer It gives me a re-
port on the income (sales) budget that in-
cludes total sales anticipated, total amount
sold during the preceding month, total sold
year-to-date, balance left to sell, and per-
centage figures From that information, |
can easily figure what my monthly sales
must be to meet budgeted income

A budget is just an educated guess. But
it's a good planning tool, and it can show
me at a glance if I'm reaching my project-
ed goals or not If | happen to see that I'm

Year to Date 7
$ 74,649.10 100.0
4 116.61 0.2
$ 86.86 0.1
* 74,678.90 100.0
4 9,378.39 12.6
4 5,373.52 7.2
4 2,017.72

4 2)i12.27 2.8
4 2,559.07 t. 4
4 21,441.00 28.7

4 53,237.90 71.3

4 3.360.32 4.8
4 512.65 0.7
4 1,062.67 1.4
4 724.40 1.0
4 14,035.00 18.8
4 6,753.71 9.0
4 2,159.66 2.9
4 420.00 0.6
4 2,650.58 3.5
4 1,153.13 1.5
4 1,230.01 1.6
4 811.23 1.1
4 287.65 0.4
4 402.72 0.5
4 1,716.42 2.3
4 416.23 0.6
4 750.00 1.0
4 662.74 0.9
4 211.50 0.3
4 1,045.29 1.4
4 3.50 0.0
4 0.00 0.0
4 2,547.33 3.4
4 43,116.70 57.7
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right on target with my projected goals, |
might decide that it wouldn't take too
much extra effort or expense in advertising
and promotion to exceed budgeted in-
come, and show a greater than anticipated
year-end profit. If I'm not reaching my
goals, my computer reports reveal this so |
can promote or run specials to generate
additional income to reach budget.
Besides all the accounting work my
computer does, I've given it other jobs as
well. It keeps complete inventory records.

Dean's Studio

De3n Conrad* Owner
Cameron* Missouri

Product Line
1 - Studio Photography
I 2 - Children / Spl.Pkas.
if 3 - Seniors
I 4 - Candida
* 5 - Qutdoor
¢+ 6 - Service Photography
17 - Copy X Restoration
1 8 Frames X Supplies
19 - Other Income

Sales Tax Collections

Sale® Totals

Total Income

and automatically tells me when to reor-
der. How? | enter supplies or resale items
as they're bought, and then as they're used.
The computer compares remaining bal-
ances with minimum quantities I've told it
| want to keep on hand. When | reach a
minimum level, the computer can make a
list of things to be reordered.

The computer also generates labels for
direct mail projects. It keeps track of my
sittings and figures average sale per sitting.
Plus it tracks all orders due from my color

Sales Budget Report for

Projected Sales Sales

Amount MTO Y T D
22>000.00 617 45 7*818.53
6*500.00 418 84 7*217.45
24*000.00 3*395 18 19*081.20
18*000.00 603 10 13*915.60
1*000.00 25 00 608.85
2*700.00 133 30 1*321.95
7*000.00 406 71 4*099.35
9*000.00 1*805 03 6*535.46
15*000.00 3*602 63 10*334.60
4*800.00 439 04 3*030.04
110*000.00 11*446 30 73*963.10
14*323 60 74*649.10

lab, so anyone on my staff, while talking
with a customer on the phone, can call up
the computer's file by customer name on
the display terminal, and give the person
an accurate status report of her order. To
generate such useful information requires
that | regularly and accurately feed infor-
mation into the computer. This generally
can be done at the end of each day by en-
tering sales checks, lab receipts and or-

(continued on page 52)

October* 1980
Balance PCT PCT
Remaining Sold Total
14,181.50 35.5 10.6
-717.45 111.0 9.8
4*918.78 79.5 25.8
4*084 .42 77.3 18.8
391.15 60.9 0.8
1*378.05 49.0 1.8
2*900.65 58.6 5.5
2*464.54 72.6 8.8
4*665.39 68.9 14.0
1*769.96 63.1 4.1
36*036.90 67.2 100.0
35*350.90 67.9

Sales budget report tel!’, Conrad monthly, at a glance, how close actual sales are to protected sales, and guides
him tn deciding where to spend money tor promotion and advertising, in order to generate sales, to meet budget.
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Take the step into computers

BY GREG ADAMS, CPP

Many questions need to be answered
before you buy a computer for your
business. First do you need a
computer? Whether or not you need
one depends on your business
techniques. Do you direct mail at least
1.000 pieces of advertising each year?
If you don't, do you think you will? Do
you have the staff to back you up?
Computers can write letters and
addresses, but there has to be
someone to stuff envelopes, enter
information into the computer and
make follow-up calls.

Bookkeeping procedures also
determine the need for a computer. If
you spend three days to a full week on
the books every month, you might
want to consider buying a computer. |
consider accountant fees as part of my
expense. A computer won't eliminate
the need for an accountant, but it will
save on time you pay the accountant
for, because the computer supplies
information quickly.

Inventory is a big consideration on
deciding to buy a computer. Unless
you have a large inventory, you may
spend more time entering information
into the computer than is needed to
keep track of your stock. You may not
need a computer if you use the eye-
ball method to evaluate your inventory.

We use our computer to write
impressive looking letters. This adds
prestige to our direct mail.

Your taxes will be less in the year
you buy your computer because of
investment tax credit. Because of the
technology of the computer, you can
use a fast depreciation schedule of
five years. There's more on this by
another author in this issue.

Once you decide to buy, how do you
find the right computer? There are
many styles and features to consider.
Talk to your local computer store
manager and compare. But beware,
many small companies are predicted
to not survive because of fierce
competition.

Price will be a big consideration. It is
possible to buy a system too big for
your needs. You should look closely at
your present and future business
before you buy. It is difficult to know
how much memory storage you will
need. We have had success with a 64k
micro-computer, one that holds 64,000
pieces of information in memory. We
store information on disks with 140k
capacity; only part of this information
is called to the computer at any time.

Check to see if the computer you
are considering can accept future
hardware (extra components). You may
decide to buy a computer with a
cassette tape storage unit. Later you
may want the increased storage and
speed of a disk system. Your business
may grow so much that you will want
to move up to a storage system using
a hard disk drive. The point is, make
sure your computer is adaptable
enough to accept peripheral
accessories.

Software (the programs that instruct
your computer what to do) is a very
important part of your system. | would
make sure whatever computer system
you buy has a large selection
of software to choose from. From our
experience, the best software is
not necessarily offered by the
computer manufacturer, but is
independently written. Is there
commercial software available for the
computer you are considering? You
should expect to pay more if you have
your software custom written

And finally, what is the guarantee on
your computer? Is it only guaranteed
for ninety days, or can you buy an
extended guarantee for a year? Will
the manufacturer replace or repair the
computer within twenty-four hours?
This last consideration is important
when you use the computer a lot
because down-time is wasteful and
expensive.

After you are comfortable with your
computer, you may find your uses for
it change. Then you may consider
buying software written exclusively for
your needs. Writing computer
programs takes time and costs money
However, time saved using custom
software may well pay for the added
expense. This is a question only you
can answer. But beware, | have seen
people pay for custom software when
they could have purchased stock
software for less.

Another factor in choosing the right
software is obsolescence. Is your
business growing so fast that the
software you buy now will be obsolete
in three years? You have to consider in
what direction your business is going,
to determine your software needs. Will
your software allow for expansion'!’
Without extensive reprogramming, can
you change the direction and results of
your software?

There is a fine distinction between
what software you may need now and

in the future. Consider the case of a
photographer who is so proud of his
computer that he buys the best and
highest priced software. Very likely, he
has bought a system that costs more
than it will save. Although you have to
plan, you also have to be careful not to
buy software that will always be too
complex tor your business needs.

One problem with software is you
can't know how easy it is to use, or
how well the system will work until
after you purchase it and work
completely through it. This process
takes considerable time. Find a
dealer who will let you use a
demonstration disk or the actual
program for a trial period.

Also find out what kind of guarantee
comes with your new software. Will the
manufacturer support you by at least
talking to you over the phone? Or will
he leave you blind? Support Is a very
touchy legal problem in the software
business Will the manufacturer
replace the program If it's damaged or
faulty? If not. what is the charge?

What happens it suddenly, your
computer's manufacturer announces
an improvement in your machine's
model? Will your software work in this
new model? If not. will the software
company update it for you? Find
out what kind of software support you
will receive.

Once you get through all these trials
and tribulations, you'll find the
computer will be one of your best
friends. It will allow you to run and
maintain your business on a new plane
of effectiveness and efficiency It
certainly is a marvel of today's
electronic world. Despite the warnings
| have given and the problems there
might be, | must admit, planning for
and installing a computer is worth the
time and effort invested

Greg Adams, CPP, Morgantown, West
Virginia, owns Adams Home of
Professional Photography He wrote
"Computers and photography—a new
era," in the May 1981 issue of The
Professional Photographer
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Hardware/Software Companies

These lists of small business hardware and software manufacturers are
representative of what's available; the lists are not comprehensive.
Information for these lists was provided by Computers 82,

published by CBS Publications, New York City. Hardware listed has
memory capacities from 48k to 64k. Software companies have off-the-

shelf programs for small business applications.

Hardware

Applied Digital Data Systems

100 Marcus Boulevard
Hauppauge. NY 11787
Model Multivision |

Altos Computer Systems
2360 Bering Drive

San Jose. CA 94086
Model: ACS-8000-5

Atari, Inc.
1265 Boregas Avenue
Sunnyvale. CA 94086
Model 800

Canon USA, Inc.

10 Nevada Drive

Lake Success. NY 11042
Model CX 1

Compal. Inc.

6300 Variel Avenue. Suite E
Woodland Hills. CA 91367
Model 8200

Data General Corporation
Route 9

Westboro, MA 01581
Model Enterprise 1000

Software

Aardvark Software
1690 Bolton
Walled lake. MI 48088

American Business
Systems, Inc.

439 Littleton Road

Westtord. MA 01886

BPI Systems. Inc.
1600 West 38th Street
Suite 444

Austin. TX 78731

Charles Mann

Micro Software Division
7594 San Remo Trail
Yucca Valley. CA 92284

Compal Computer
Systems. Inc.

6300 Varial Avenue

Woodland Hills, CA 91367

Computer Products
international

3225 Danny Park

Metairie. LA 70002

Durango Systems, Inc.
3003 North First Street
San Jose. CA 95134
Model. 800 XR

Dynabyte

115 Independence Drive
Menlo Park, CA 94025
Model: 5000

Exidy Systems Division
390 Java Drive
Sunnyvale. CA 94086
Model System 80

International Business
Machines

Entry-Level Systems Division

Boca Raton. FL 33432

Model Acorn

North Star Computers
2547 Ninth Street
Berkeley. CA 94710
Model Horizon

Panasonic

One Panasonic Way
Secaucus. NJ 07094
Model BC 5000

Digital Research
Box 579
Pacific Grove, CA 93950

Galactic Software
115 N Port Washington Rd
Mequon. WI 53092

Graham-Dorian, Inc.
211 North Broadway
Suite 34

New York, NY 10024

International Micro Systems
8425 Quivira Road
Lenexa, KS 66215

Lear Data Systems, Inc.
3273 Claremont Way
Suite 202

Napa. CA 94558

Lifeboat Associates
2248 Broadway
New York, NY 10024

Micro-Architect
96 Dothan Street
Arlington. MA 02174
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Radio Shack

1300 One Tandy Center
Fort Worth. TX 76012
Model: Model II

Sharp Electronics
10 Keystone Place
Paramus. NJ 07652
Model: YX-3200

Vector Graphic Inc.
31364 Colinas

West Lake, CA 91362
Model System B

Xerox

Office Products Division
1341 West Mockingbird Lane
Dallas. TX 75427

Model 820

Zeda Computers
International
1662 West 820 North
Provo. UT 84601
Model 580 Series

Zenith Data Systems Corporation

1000 Milwaukee Avenue
Glenview. IL 60025
Model Z89

Micro Computer Industries
1520 East Mulberry

Suite 170

Fort Collins. CO 80524

Micro Data Base Systems
Box 248
Lafayette. IN 47902

Small Business

Systems Group
Maine Street and Lowell Road
Dunstable. MA 01827

Structured Systems Group
5208 Claremont Avenue
Oakland. CA 94618

United Software ot America
750 Third Avenue
New York. NY 10017

Vandata
17541 Stone Avenue North
Seattle WA 98133

(continued from page 50)

ders, and so on. My computer even writes
letters to customers.

A computer can indeed be helpful in
your business. And it can do awide variety
of chores for you. If you select it carefully,
then use it to capacity, it'll pay for itself
many times over. If you don't, it will be-
come an expensive, inefficient tool that
costs more than it's worth.

To get valuable and useful information
from a computer, you first need to know
what information you need to manage
your business more effectively. Then you
need to know how to tell the computer to
collect this information, and finally how
to deliver it to you in a way that will be
most helpful to you in making decisions
and planning.

Before you invest in any piece of com-
puter hardware, figure out what kinds of
reports you need. You can do this best by
attending Winona School of Professional
Photography's Business of Portrait Pho-
tography course. It will be held in Las Veg-
as, January 10 through 15,1982, and in At-
lanta, January 17 through 22, 1982. For
complete details, write to Winona at 1201
College Avenue, Winona Lake, IN 46590.
Or call: (219)267-7197. The software pack-
age I've written iscompletely compatible
with what you'll learn from that course.

Next, you'll need to learn how to make
the computer work efficiently and effec-
tively for you. That information is available
in Winona's Advanced Business Course,
which I'll be teaching in September 1982.

Haynes, who teaches the basic and ad-
vanced courses, sums up the need for busi-
ness education among photographers this
way: "To be successful, we need to be-
come business people with an approach
to photography, rather than photogra-
phers with an approach to business."

Photographers must become profit ori-
ented, and to do that, Haynes says we
need to: 1) have adequate capital; 2) up-
grade our management abilities; 3) pro-
vide ourselves a means for better informa-
tion retrieval —daily, weekly, monthly,
quarterly, and annually; and 4) have, and
know the functions of, income and ex-
pense (profit and loss) statements and bal-
ance sheets; they guide us in setting prices
based upon costs. That's crucial to deter-
mining our profit.

To determine profit, we must make a
plan, put it into action, then review the re-
sults, Haynes says. He adds:

"Key to good management of a photo-
graphic business is locating its profit cen-
ters. To do this, find out all the different



types of photography you do Each in-
volves different direct and indirect costs
For instance, cost for producing a passport
photo, with a standard studio setup and no
proofs, isdifferent from cost for producing
a set of wedding candids

“To price work effectively, a photogra-
pher must break out profit centers, such as
studio portraits, location portraits, candid
weddings, senior portraits, undergraduate
portraits, passport and identification por-
traits, copy and restoration work, frames
and albums. Then he must develop a prof-
it and loss statement for each center In
breaking out these profit centers, you may
find you're actually losing money on some
of the types of photography or goods you
offer As a hypothetical example, you may
find that in marking up frames 100 per-
cent, you're actually losing money be-
cause that price doesn't cover your direct
and fixed costs After knowing your costs,
you can set realistic, profitable prices.

“To earn a profit, you need to plan for it
in each profit center by 1) establishing
costs; 2) developing a merchandising strat-
egy; 3) attracting customers; and 4) con-
sidering seasonality "

You can do all this without a computer
but once you know how to plan, how to
determine costs, how to keep records and
extract meaningful reports from them, a
computer will greatly speed all your ef-
forts, and get you away from your desk so
you can spend more time behind the cam-
era, todowhatyou really enjoy —creating
photographs.

Winona's business courses will help you
plan this way What can you expect as a re-
turn on your investment of travel and en-
rollment costs to attend the course? There's
no pat answer. But Haynes says he tracked
people who attended the first year's ad-
vanced business course at Winona School
of Professional Photography One year lat-
er, the least successful student had in-
creased profit in his studio by twenty-three
percent. The most successful student had
increased his profit by 150 percent $

Dean Conrad owns Photography by Dean
in Cameron, Missouri He'll be teaching
Advanced Business Course at Winona
School ot Professional Photography in
September 1982

Cost-Cutting Cutters

Been struggling without a roll paper
cutter long enough? Here are the
first manual advance

electric cutters

you should

investigate.

Rugged,
dependable;
few frills but

a lot of quality.
After all, they are built
by Lucht.

Call us for complete details and the
name of your nearest Lucht dealer.

Lucht Engineering, Inc.
500 West 79th Street
Mpls., MN 55420
612/884-1444

copyright 1978. Lucht Engineering. Inc

Zoom Lens Portraiture

W ork Faster, Easier
— Improve Profits!

Now the advantages of long roll
portraiture have been combined
with the flexibility for zoom lens
operation. By cropping without
moving the camera, you can shoot
more variety in a shorter time.

) Turn this variety into profit
by increasing unit sales —
and attracting new
customers! Save money
every time you shoot with

iso™ long roll films — available
in 35mm, 46mm and split
70mm formats.

Compare the cost savings,

Return Coupon
For Complete

Information improved productivity and
opportunity for increased
sales.

12PPZL SEND INFORMATION O Catalog and prices Call me

PHOTO cons
CONTROL &

4800 Quebec Avenue N. Minneapolis. MN 55428 « Phone (612) 537 3601
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Never too yo

Retirement

face special prob-
lems. Retirement planning is no longer sim-
ple. The influx of new and various options
and plans have complicated retirement
planning. Until recently, retirement meant
living on just Social Security and savings.
But that's no longer true. Innovations like
Individual Retirement Accounts and Keogh
Accounts, give the retirement planner a
wider range of useful options.

How do Social Security, Individual Re-
tirement Accounts, Individual Retirement
Accounts Rollover and Keogh Accounts
fit into your retirement plans? When retir-
ing, the average professional photogra-
pher can count on three possible sources
of income: sale of the studio. Social Secu-
rity benefits, and other investments.

The studio sale is a questionable source
of income. Even though you are planning
for the next ten to twenty years, the most
important factor will be economic condi-
tions at sale time. A booming economy or
recessionary conditions will determine the
amount of money you'll receive from the
sale of your business

Social Security

Nine out of ten workers in the United
States are now enrolled in the Social Secu-
rity system But one out of seven Amer-
icans now receive Social Security benefits.
According to the Social Security Commis-
sion, 23.9 million people sixty-five years
old are Medicare recipients, with another
2,9 million disabled workers receiving
benefits under this program.

Social Security was enacted in 1935, to
provide workers with a retirementincome
In 1939 the act was changed to include
survivors as well as certain dependents.
Initially, Social Security applied only to
workers in industry' and commerce. In

ung to plan

BY F KING ERHARD
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1950, coverage was extended to include
most self-employed persons, state and lo-
cal government employees, household
and farm workers, members of the armed
services, and members of the clergy.

In 1957, disability insurance was added
and in 1965, so was Medicare. After 1972,
benefit increases were linked to increases
in cost of living. This change is called in-
dexing. In 1973, Medicare coverage was
extended to disabled citizens younger
than sixty-five.

Social Security was originally designed
only to supplement retirement income.
But for millions of Americans today, So-
cial Security is the only source of income.
More than three decades ago when Social
Security began, there were about ninety
contributors for every recipient. Today the
ratio is about three to one. In 1990, it is ex-
pected to fall to two to one, a product of
the "greying of America." Our population
is getting older.

So don't plan on Social Security bene-
fits to provide the kind of lifestyle you'll
want when you retire. You must plan to-
day to take advantage of the tax incentive
opportunities available, which will help
you now and later.

Eligibility for IRA

Starting January 1,1982, aworker enrolled
in an employees' retirement plan can have
an Individual Retirement Account (IRA).
The self-employed can also take advan-
tage of IRA and "Keogh Plans."

Self-employed or employers who wish
to avoid higher costs of Keogh Plan cover-
age (which requires them to provide retire-
ment benefits for all their employees) may
establish an IRA. Employers often find
IRA requirements more flexible than fed-
erally mandated regulations for other pen-
sion or profit-sharing plans.

The sooner you establish an IRA, the
sooner your dollars work for you. You can
deposit funds on a quarterly basis. Man-
agement of an IRA can be handled by
yourself, or through a management firm
for afee. IRAs may be invested in avariety
of vehicles including stocks, corporate
bonds, mutual funds, treasury bonds and
notes, U S. government agency securities,
passbook savings accounts and time de-
posit accounts.

You are not locked into any one custodi-
an investment mode. You may shiftyour in-
vestment within your existing account at
any time, and the custodian every three
years. It is not necessary to contribute to
your account each year Payments may be
interrupted, depending upon your own
business conditions. Most importantly, be-
fore you make any IRA contributions, you
need to plan carefully. Be sure you deposit



money not needed now because there are
penalties for early withdrawal

A variant on the IRA theme called roll-
over IRAs provides certain other benefits
You can take advantage of rollover IRA if
you take early retirement or leave a job
and receive a substantial sum from partici-
pation in your company's qualified retire-
ment plan. You have sixty days to re-invest
the money into a rollover IRA After sixty
days, the money is considered income for
that year, and is subject to taxation.

Keogh plans

Keogh tax deferred investment plans are
another type of income shelter for retire-
ment. To be eligible for a Keogh plan you
must be: self-employed and work alone;
the owner or an employee who owns more
than ten percent of an unincorporated
business and is actively working for it. You
also are eligible if your business is a part-
nership where working partners receive
more than ten percent of either the capital
or the income of the business. Employees
of a corporation who are covered by its
pension plan but also free lance, can use a
Keogh plan for the free lance income

Every Keogh employer is required by
law to include in his respective plan each
full-time employee who has worked for
the company at least three years, since the
business was started A full-time employ-
eeisan individual who works at leastl ,000
hours per year

You can contribute to the Keogh plan a
maximum of fifteen percent of your earn-
ed income, excluding interest and divi-
dends. Up to $15,000 per year can be plac-
ed in a Keogh plan. Contributions for em-
ployees are based on the first $100,000 of
the employer's income

There are two different ways to contrib-
ute to the Keogh plan. The first is profit
sharing, which requires the employer to
contribute only in those years when the
business turns a profit. Contributions are
based on a percentage of net profits In
good years, this could be a sizable amount
In bad years, the contribution can be de-
creased or eliminated

The second type of contribution is a
money purchase pension In this option,
the employer is required to make regular
contributions for each employee each
year, regardless of profit This means you
must make Keogh contributions in both
good and bad years Contributions to the
Keogh plan are due either in four pay-
ments per year or in a lump sum made by
April 15, the following year.

The employee oremployer can contrib-
ute up to an additional ten percent of in-
come, or amaximum of $2,500, whichever
is less. Additional contributions above the

$15,000 limit would be income already
taxed. But when contributed in the plan,
the money would be tax sheltered until
withdrawal or retirement.

Keogh funds can be invested in life in-
surance, annuity contracts, stocks, bonds,
mutual funds, U S government agency se-
curities, passbook accounts, commercial
paper, bankers acceptances—again only
a partial listing You can manage the Ke-
ogh account yourself or have a profession-
al manage it for you

As with the IRA, you are not locked into
a particular investment mode, and you
can change custodians every three years
and your investment at any time. With the
IRA or Keogh plans, individual penalty-
free withdrawals are permitted by em-
ployees reaching minimum age of fifty-
nine and a half. Penalty-free withdrawals
prior to that age also are allowed in the
event of death or disability. If withdrawal
occurs prior to fifty-nine and a half, a tax
of ten percent is assessed, and the Keogh
or IRA withdrawal is assumed as the cur-
rent year's income and taxed accordingly
Borrowing or using the Keogh or IRA for
loan collateral is forbidden

Minimum age of withdrawal without
penalty isfifty-nine and a half—maximum
age is seventy and a half. At seventy and a
half, contributions must cease and with-
drawal must begin

Custodians of Keogh or IRA accounts,
in some form, charge fees to cover set-up,
maintenance, and necessary tax paper-
work. These fees vary as do the investment
custodians. These can be banks, stockbro-
kers, mutual funds, insurance companies
and many others. Most custodians will try
to slant you to their investment area

The major differences between Keogh
and IRA are financial You can receive tax

deferred benefits up to $15,000 or $17,500
in a Keogh plan While the current annual
limit for an IRA is $2,000, eligibility require-
ments also differ Keogh plans are limited
to self-employed individuals, partnerships
of unincorporated companies and theirem-
ployees Keogh plans also impose very spe-
cific requirements on the self-employed
who have employees —they must establish
and fund retirement plans for employees
too. Also, spouse accounts are not allow-
able under Keogh One more difference is
that under IRA, the self-employed can cov-
er some employees or no employees.

Both Keogh or IRA provide tax shelters
The dollars you deposit today are pre-tax
dollars and reduce your current taxable in-
come You will eventually pay taxes on the
money, but at that time your income will
probably be lower due to retirement.

It is human nature to put off things until
tomorrow In retirement planning, tomor-
row comes very soon It is never too soon,
and sometimes too late, to make the im-
portant decision to prepare for your own
retirement years. ®

f King Irhard has a Bachelor of Science
degree from Syracuse University svit/i a
maior in finance and minorsin economit s
and marketing He is a photographer in
public affairs and corporate
communications department at Niagam
Mohawk Corporation. He has been a
member of PP of A since 1977 and Syracuse
Central Professional Photographer s Society
of New York since Ih7ti

"Don't plan on Social
Security for the lifestyle
you want when you
retire. Take advantage
of tax incentive
opportunities,”
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WHAT KIND OF
PHOTOGRAPHER
USES

ASHTON PHOTO?

GEORGE F RITTER:

A highly energetic school pho-
tographer, underwater photog-
rapher, and treasure hunter. He
makes his home in Oregon when
not off hunting treasure in the
Caribbean. G. F. Ritter knows that
when he is gone Ashton Photo is
minding his business.

3S4« Bmp'2** Way N £ Salem Oregon 97305
TOLL FREE Outside Oregon 1-800-54/-9165
tnside Oregon 1-800-45? 0280 or

A

/4s_nm H—DI-OCOLLECT 503 399 1900

Back Issue
Discount

While supplies last, replace issues of The Professional
Photographer you've misplaced, at $1 discount off cover
price. Regular price is $3.25; special price with this
coupon, $2.25 each

Issue

Ociober 1977
November 1977
December 1977
June 1978
July 1978
August 1978

| September 1978

| Ociober 1978

1 November 1978

Quantity ordered

Nane
Addiess

Quant.

— x$2.25 =

Issue Quant.

December 1978
February 1979

March 1979

April 1979

May 1979

June 1979

July 1979

August 1979

Ociober 1979 —

amount enclosed.

S ZD

Send order with payment to

THE PROFESSIONAL

Dept CN. 1090 Executive Way
Des Plaines. IL 60018
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BY FRANK MULLIGAN,
with apologies to Clement Moore

was the month before Christmas, and all through
the land
The family portrait as gifts had been planned.
The labs stocked up paper and began to dig in
For the seasonal madness about to begin.

Throughout all the country photographers knew:

That the onslaught of phone calls would turn their ears
blue,

That the eight-hour workday would go down the tubes,

And they should have bought stock in Sylvania flash
cubes!

For the public was desperate to schedule those sittings
For Mom, Dad, and the children (with Fido or kittens).
And photographers groaned as they listened again

To: "How much do you charge for just one 8"x10"?"

Well, the customers gasped, and their faces turned sober

When told that the portrait should've been done in
October

So they pleaded and begged for a sitting post-haste.

For the deadline was nearing—not a day could they waste

And the photogs grabbed cameras; and with jaws firmly
set.

Proceeded to book all the jobs they could get!

With caution discarded they shot day and night

Knowing turn-around times would be dangerously tight.

And the folks in Rochester would sit back and smile
As the studio cameras ate film by the mile.

And the labs went to two shifts —some went to three
As their lobbies filled up like the leaves on a tree.

And the pushing and shoving and waiting in line days

And the news that their proofing jobs stretched out to nine
days

Were fast causing photogs to lose lots of slumber

To nocturnal visions of "please take a number!"

But the year's profit picture was hinged on the season,
So photogs and labs pressed on hard —with good reason!
And their customers sweated out rush-season mailing
And studio deliveries came just short of failing.

Now the lab times were guesswork and the rush jobs ran
riot

And the studios wished that the phones would be Quiet.

And everyone swore that this time was the last

I hat thev'd ever attempt to shoot portraits this fast.

But it all seemed to work out (to everyone's glee)

That the worked reached the clients by 12-23.

And those nerves, badly jangled, could rest without fear:
This had just been the warm-up —just wait 'til next year!

MERRV CHRISTMAS 1980 Frank Mulnoan *



FOLLOW THROUGH

Increasingly rare, but we do it

25 years of experience and service to
professional photographers across the U.S.
and in Europe prove it still works.

Our services include:
Proofing
Candid Printing

|We(cda'“'se|: r Portrait Printing
foragoog look. Memory Mates

Prom Packages
Undergraduate Packages

Follow up: call us toll-free 800-821-7802 (Missouri 816-931-3318)

associated photographers, inc.

.1710 Main, Kansas City, MO M| 11

A professional view camera should be truly full
featured at any price. The Omega View 45D is.

OMEGAVIEW/TOYO

Photographic Products for the Professional
Berkey Marketing Companies ¢ 25-20 Brookiyn-Queens Expwy
Woodside NY 11377

Full-featured. You expect it in a professional view camera.
Yet, quite often, you discover you have to pay considerably
more for features you expect to be standard.

Until now.

The Omega View/Toyo 45D Professional View Camera of-
fers the full features you would expect at a price you can
readily afford.

Providing a full complement of movements both front and
rear, the Omega View/Toyo 45D assures total perspective con
trol.

Virtually every type of sheet film holder, roll film holder or
Polaroid”" back is compatible with the Omega View/Toyo 45D
The revolving Graflok™ back, engraved lined ground glass
and bail actuation are all standard, of course. As are the dual
rack and pinion micro focus control and the bellows exten-
sion (permitting 11 reproductions).

The Omega View/Toyo 45D never limits your professional
demands. It accepts a selection of accessories no other
camera in its class can match; including adjustable lens
shade, reflex mirror viewfinder, magnifying viewfinder, roll
film adapters and dozens of other items critical to total view
camera control.

Investigate the unprecedented value of the full-featured
Omega View/Toyo 45D. See your dealer or write Dept. OV-10
for technical information.
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The best way to see the excellent filter
formulas of Dr. Singh is to try one of his
professional filters on your next as-
signment. Here are filters you should
know more about:

ULTRA VIOLET SR-UV A 90% UV cut
off filter with special dyes to improve
color response. Wonderful with elec-
tronic flash, and gives a noticeable im-
provement in outdoor photography.
You can see an increase in color sat-
uration, color slides and prints will be
warmer and richer.

FLUORESCENT SR-B, SR-D Filters
These remove the green from fluores-
cent light pictures. Other filters can do
this too, but Singh Ray filters give you
a result with excellent photographic
quality, fully saturated color and detail.
SR-B, or SR-D filters also do a good
job with typical sports arena lighting.

LUCALOX LIGHTING SRL15 For city
streets or large factories illuminated
with the orange Lucalox type lighting.

UNDERWATER SR-UW An almost
unbelieveable filter. Excellent color
underwater down to 25-30 feet! There
is a huge improvement in color satura-
tion and contrast. The SR-UW filter
also makes motion picture film easier
to print

FLASH/FLUORESCENT For use
when mixing electronic flash and
fluorescent lighting. Perfect color is
achieved by balancing the flash to
fluorescent light, then bringing the
entire mixture back with an SR-D filter
over the camera lens. The color is
ideal overall. Excellent for photos of
large factory or office areas.

SINGH RAY Professional filters are
different!

To try a Singh Ray filter contact the
nearest TEKNO office or Singh Ray
dealer.

221 W. Erie Street
Chicago, lll. 60610
312-787-8922

Pleae send me your FREE Technical
Data on Singh Ray Filters
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INn the studio

by Marty Rickard. CPP

High-key portraits in dream room

Is there a second camera room hiding in
your studio? We found one in our base-
ment, and the payoff has been well worth
the $500 it cost to set up.

| was lamenting to my wife, Janice,
about the difficulty of doing high-key por-
traiture in our studio, which was primarily
geared to low-key. She was admonishing
me to clean up the catch-all corner of the
basement, where we dumped everything
when we moved into our new studio.

As we debated the priority of the two
problems and began exploring creative so-
lutions, the light bulb flashed on in my
brain: 'Why not set up a high-key area
down there?" | said "That would solve
both problems."

The camera room was finished, and
tested in time for use during our busy se-
nior season in June

The lighting system is simple, since only
one light is required. Testing revealed any
light unit would produce acceptable high-
key. Since all surfaces are white, the light
seems to bounce around until it wears it-
self out. It fills the shadows nicely, giving
delicate modeling. | even got good results
with a small Vivitar292 flash, which | use
only as an emergency spare on location.

| finally decided to use an old Norman
portable unit bounced off the concrete
wall as the main light source. It is set at
about 100w/s. Although a background light
is not essential, | wanted a little more den-
sity. | settled on a Photogenic spot, set on
50w/s, and aimed at the background.

All hard surfaces are painted with high-
ly reflective white, glossy, oil-based paint.
I debated about using the high-gloss paint
because of direct reflection, but have had
no problems with it

Heavy denim drapes cover the walls
behind and to the right of the camera
There is minor light leakage through the
drapes, but | feel this pleasantly models
light on the subject.

I photograph at an aperature of f/5.6. and
| experiment with different vignette materi-
al. | have not had good luck vignetting with
bridal netting or any other cloth, but have
had excellent results with fingernail polish

on clear plastic. | also have used translu-
cent plastic with a hole in the center.

The main light can be placed almost
anywhere, but | like the effect bestwhen it
is seven feet in front of the subject, and
bounced into the wall from about three
feet. The rough brick wall disperses the
light nicely.

Print competitions have conditioned us
to believe that white clothing is best for
high-key. However, some subjects do not
bring white clothes to the sitting. We photo-
graph them in the high-key room anyway,
and the results are almost always very strik-
ing. The average print judge would not ap-
prove of clothing "out of key." but our cus-
tomers are usually thrilled, as evidenced
by their comments and purchases.

No longer do | have to struggle with
seamless paper backgrounds, and a lot of
lights. Now it isa simple matterof transfer-
ring a film back from one room to the next.
This is possible because | use the same
make camera bodies in both rooms.

| enjoy experimenting in the new room,
but its real advantages are that it creates
much less work, more variety to sell, hap-
pier customers, an increase in average
sales, and referrals. Since we call our high-
key area the dream room, we get new cus-
tomers who specifically request poses in
the dream room.

| have visited with photographers across
the nation while lecturing, and Idon't recall
high-key being discussed without someone
saying: "l like it, but it's so much work."

For years | felt the same way, but now |
en]oy high-key because it's easy. Perhaps |
get the most pleasure from the new di-
mension and income it has brought to our
business. But, I've had the satisfaction of
transforming a problem into progress. ®

Marly Rickard, CPP, was in the iirsl group of
photographers in the nation to become a
Certified Professional Photographer. He has
owned a studio in New Sharon, lowa, since
1974 Prior to that, he had extensive experience
as a professional writer and photojournalist.

He holds a BSin journalism from University of
Southern Mississippi. He is president of Prairie
Artists Color Lab. New Sharon.



WHAT KIND O
PHOTOGRAPHER

USES
ASHTON PHOTO?

DIANNE MURPHY:

One very active young sports
photographer. She works in the
heart of Chicago where sports
events are always happening.
Dianne has found that only
Ashton Photo can keep up with
her busy schedule and give her
the quality products she needs.

3548 Empress Way N E  Salem Oregon 9*305

TOLL FREE Outs.de Oregon 1800-54." 9165 S

inside Oregon 1-800-'45?-0?80 Of p
JASHTON PHOTO cotlect so>m 1900

TIME EXPOSURES*MULTIPLE EXPOSURES *SPECIAL EFFEC 7.W 'LOSEI PS
PORTRAITS-TELEPHOTO-NIGHT SHOTS-STILL LIEES-SLOW SPEEDS

Any other time you can take a
great photograph without a Slik.

Professionals don't use a tripod all the time. Just the times
that are right. (See list above.) But when they use one. more
often than not. it's a Slik. A Slik holds your camera steady at

practically every angle. So you get the sharpest picture your

lens can provide.The "Lightweight™ and "Universal”
exclusive construction and patented Slikalloy 75 give
you unequalled rigidity and reliability in their cate-
gory. Not to mention a new dimension of creative
freedom. And its compact size and low weight let
you take it lightly. And easily.
So. to get the sharpest picture possible, think of
a tripod the same way professionals do. Not as
an accessory. But as a necessity.

Photographic Products for the Professional
1p? PHOTO
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<rEDGE

FIND OUT HOW FRONT
PRQIECTION CAN GIVE
YOU THe EDGE OVER
YOUR COVPETITION

YOU OWE ITTO YOUR
DUSINESS TO AT LEAST
LOOK INTO THE NEW
FRONT PRQIECTION &

The SCENE
MACHINE

environmental
projection

systems
p O box 76
son morcca rexas 7666b

demonsrrorton ceore*

[51S)398-5600

money matters

by Margaret B Andersen

Display your talents

While visiting a major midwestern city re-
cently, | saw a photographic display in the
lobby of the city's largest bank. The compe-
tition-quality photographs reminded me of
the print exhibits that capture much atten-
tion at state and national conventions.

Viewers were as interested in this dis-
play as photographers are in competition
prints exhibited at conventions. The bank
exhibit was identified as representing the
city's association of professional photog-
raphers. What a great idea!

Individual studios sometimes have
trouble getting endorsement from a major
public or private firm These companies'
leaders do not want to allow one photog-
rapher toexhibit because of implied exclu-
sivity or endorsement. However, it would
be hard for them to reject work represent-
ing members of a local association

Many of you already may have experi-
mented with this idea, but this was my first
experience with the power of local associa-
tions. Convention prints stimulate photog-
raphers' creativity —why shouldn't profes-
sional photography stimulate consumers'
interest? People who never think about hav-
ing portraits taken might like the idea once
they see a display by professionals.

| listened to comments of people view-
ing the bank exhibit. Two women in their
mid-thirties were completely taken with
what they called "an all-white back-
ground."” Almost everyone was enlighten-
ed about the advances of professional
photography.

| am always impressed by the coopera-
tion between photographers at state and
national conventions. Consider how many
industries restrict their progress because
members are unwilling to share competi-
tive insights If more people knew of the
sharing and learning that goes on at our an-
nual conventions, | think they would have
greater respect for our talents and prod-
ucts. However, state and national conven-
tions do little for the marketing strength of
an individual, unless he wins an award and
receives publicity for it

On the other hand, local associations
offer many benefits of bigger ones, aswell
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as regional marketing possiblities. Associ-
ation displays can be exhibited prominent-
ly at banks, libraries, civic centers, air-
ports, country clubs, recreation centers,
art institutes, corporation headquarters,
shopping centers, and other places.

Last month, | discussed the importance
of expanding your market to include many
events of people's lives. If this expansion is
a goal, maximum product visibility is
needed. Advertising is one method, but it
requires money. Advertising is also a pure-
ly commercial campaign, whereas an as-
sociation display is much more subtle,

A combination of advertising and exhib-
iting might be the perfect strategy. Imag-
ine the advantages of tying your regular
advertising to a local exhibit. You could
tag your ads with an invitation to stop at
"ABC National Bank" and look at your
prints, on display with work of other pho-
tographers in the area.

Sure, there's always the possibility view-
ers may select a competitor after they see
the display, but | suspect the sales benefits
to all participants equals out in the long
run. Automobile and fast food industries
group their businesses together along a
street to dominate the attention of people
driving by .The plan isto stimulate interest
in your product, and let the best man win.

Your leading competitor probably is
your greatest stimulus to success and
growth. Rather than isolating yourself from
interaction and exchange, consider what
an association could do for your mutual
product. Assure yourself and professional
photography the best visibility you can get
in your community. Perhaps you can
achieve visibility alone for your studio, but
for ease and impact, there's nothing like a
local association with a rotating display
and its countless other benefits. ©

Margaret B Andersen is a financial analyst.
She has been president of a major color lab.
Formerly a stockbroker, she is serving her
seventh term as economic adviser to the
governor of lowa, televises a local program
called Wall Street Watch," and lectures in
lowa on the economy and stock market.
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with INTENSCREEN ™
by BEATTIE

Replacing your focusing screen with
INTENSCREEN™ by BEATTIE increases
your viewing brightness ten times or more!

« REDUCES EYE STRAIN
«IMPROVES FOCUSING ABILITY
Available for all Beattie cameras.Classics.

and certain medium and large format cameras.

CALL or WRITE
BEATTIE SYSTEMS. INC TODAY!
Toll Free 1800 251 6333
(615 479-8566 In Tennetaee)
P () Box 3142. Cleveland. Tennettee 37311

Had Ihe Dallas Cowboys film crew carried (heir
camera In a canvas bag, instead of the Zero
Halliburton camera case you see here, it's easy to
imagine what might have happened after the 10
ton truck backed over it

However, our cases are made with a unique
pre-stressed. deep drawn, aluminum shell And fit-
ted with a special high density impact resistant
foam insert So instead of getting in touch with their

WHAT KIND OF
PHOTOGRAPHER

USES

ASHTON PHOTO?

JOSE AVILA:

A real people person. Jose
knows that to receive the best
quality in his school and sports
photos he needs to bring out the
best in people. He does just that.
In the same vein, we at Ashton
Photo process each one of his
photos with a personal touch.
Quality created with care.

3548 Empress Way N E  sal*?m Oregon 97305
TOLL FREE Oulvdr Oregon t (KN
InMile Oregon | 800 45? 0?80 or i~

ASHTON PHOTO coLLECT 503 .199-1900

insurance man and camera dealer, all they did
was write us a letter saying." thanks tor a great
product.

Buy a Zero Halliburton case for your equipment
and it could end up bumped and bruised like this
one. But you won'tend up

with a canvas bag full of rhj
camera par- N e=IlE=Ir—ilLJd
broken glass HALLIBURTON

i*3i1 Photographic Products For The Professional
photo Berkey Marketing Companies ¢ 25-20 Brooklyn-Queens Expwy Woodside. NY 11377
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The Photo Seminar. Price: $9.95. By Rob-
ert McQuilkin. Lightbooks 130 pages. Or-
der from Lightbooks, PO Box 1268,
Twain Harte, CA 95383

Explains how to produce, promote and

book briefs

profit from giving photo seminars at begin-
ning to advance levels. Gives tips on
where to hold seminars, how to advertise,
speaking hints, how to keep current, and
how to keep records. Also lists ready made

Full Service Nationwide Photographic Finishing

We specializein printing color negatives or transparencies from full
frame 35mm to 4x 5. Print range is from 2h" x Vh" to 20" x 24",

Prompt, Reliable Service

High Quality -

« Film Processing - Roll B Sheet
Negative Color - C41 Process
Reversal Color - E-6 Process
Infrared Color - Special Process
Black & White - Standard Process

e Proof Prints
Machine Printed (Integration)
Video Analyzed (Individually)
 Custom Prints - Enlarger Printed
e Professional Prints
e Economy Prints

e Candid Wedding Prints

e Package (Unit) Prints

Reasonable Price

e Black Er White Prints
From Color or BErW Negatives
Infrared Color Prints
e Type "R" Prints
From Transparencies Ef Slides

e Transparencies

From Negatives

Duplicates from Transparencies
Slide Duplicating
* Internegatives — Transparencies
+ Copy Negatives - Reflection Copy
Litho Negatives B Positives

From Line Copy
Print Finishing

Dry Mounting

Texturing B Lacquer Spraying
Spotting-Building Up—Airbrushing
» Negative Retouching-Color or B&W

* Many Other Services

The Professional Photographic Service plant is one of the largest and finest
facilities in the United States offering full service, high quality photographic
finishing. This is our 22nd year, in this location, with the same management.

Please write or call for a complete price list.

Professional Photographic Service

527 Roosevelt Ave.

Beloit, Kansas 67420

Telephone 913-738-3561
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photography courses. Explains every as-
pect of teaching photography for money.

Beyond the Zone System. Price: $19.95.
By Phil Davis. Curtin and London, Incor-
porated, and Van Nostrand Reinhold
Company. 182 pages. Order from Curtin
and London, Incorporated, and Van No-
strand Reinhold Company, 135 West 50th
Street, New York 10020.

For photographers
who prefer to work
with large format
and black-and-white
materials. Offers al-
ternative to the zone
system. Covers how *
films and papers re-
spond to a variety of
conditions of exposure and development.
Describes why and how photographic
processes work.

Boyendthe Zarar Sym \\<*4, k. A

Vision, Composition and Photography.
Price: $19.95. By Ernest Weber. Walter de
Gruyter Incorporated. 151 pages. Order
from Walter de Gruyter, Incorporated, 200

Saw Mill River Road, Hawthorne, NY
10532

Emphasizes photo Vision, Composition
analysis. Presents a and Photography
method to help pho-
tographers design
photos rather than 7
just take them. Pub-
lishers believe this 4N

book represents a
breakthrough in the-
ory and practice of photo design.

Darkroom Art. Price $19.95. By jerry
Burchfield. American Photographic Book
Publishing, an imprint of Watson-Guptill
Publications. 208 pages. Order from Wat-
son-Guptill Publications, 1515 Broadway,
New York 10036.
Step-by-step  di-
rections and illustra-
tions help explain
advanced darkroom
techniques.  Shows
how to create im-
ages using darkroom
techniques such as
reticulation, posteri-
zation, solarization,
high contrast techniques, and Sabattier
effect. Also shows how to mix custom de-
velopers, make paper negatives and cre-
ate textured screens. Covers black-and-
white and color photography. *

ARKROO



PROFESSIONAL PHOTOGRAPHERS

OF AMERICA, INC.

Application For:

New Membership
O Category Change

Sponsor Name

1

1.

PP of A Office Use Only

Member No.

Acct » __Accit Acct f¢

Date __ Date Date _ _ _ _ _
Amt Amt Amt

Effective July 1981

Please Complete the Following Six Steps

Photographic Memberships

Categories— Please check one:

PROFESSIONAL ACTIVE PORTRAIT/COMMERCIAL (U.S.)
Annual dues $130* (Pro-rated dues $75.00-)
Available lor assignments on a regular business basis and either ap
plies 50% ol time to photography or derives 50% ot earned income
from photography and satislies Federal. State and Local requirements

PROFESSIONAL ACTIVE P/C (CANADA)
PPOC Member, Annual dues $75.00"
. Non-PPOC Member. Annual dues $103.50"

- Addmonal Classification Listing over two (See back page)
"Includes a $20 00 non-pro-rated Indemnification Program assess-
ment—Errors & Omissions Protection

PROFESSIONAL ADDITIONAL ACTIVE (U.S. & CANADA)
O Portrait 0O Commercial
Annual dues $55.00
Available to employees ol Active members only All PP ol A mailings
must be sent to address ol Active member
Identify Primary Active Member
O PROFESSIONAL ACTIVE INDUSTRIAL (U.S.)
Annual dues $82 50
PROFESSIONAL ACTIVE INDUSTRIAL (CANADA)

O PPOC Member - Annual dues $55.00

: Non-PPOC Member - Annual dues $82.50
Inplant photographer, or one who is employed in a photographic ca
pacity with a company or other organization whose main purpose is
not photography
Il the above address is your home or studio, please identity your
company s name and address

PROFESSIONAL ADDITIONAL ACTIVE INDUSTRIAL (U.S. &
CANADA)
Annual dues $55.00
Inplant photographer, or one employed in a photographic capacity
with a company or other organization where one individual is
designated as the Active Primary Industrial member.
PROFESSIONAL ACTIVE PHOTOGRAPHIC EDUCATOR (U.S.
& CANADA)
Annual dues $55,00
Full time photography instructor at a state or province accredited
college, university, technical institute or school of photography
PROFESSIONAL ACTIVE INTERNATIONAL C/I/P
Annual dues $55 00
Individual residing outside the United States Available lor assign-

ments on a regular basis, and either applies 50% of time or derives
50% of earned income Irom photography or is employed m a photo
graphic capacity with a company or organization whose mam pur
pose is not photography

SUSTAINING
Annual dues $165 00
Manufacturer or distributor ol photographic equipment, laboratories,
publishers and lirms providing services to photographers (Directory
listing in company name)

Manufacturers Publisher | Distributor
Firm providing other services
SERVICE SPECIALIST

Annual dues $55.00

, Color artist , Retoucher O ther

Individual providing handcralt services to the photographic proles
sional arid those employed as technical representatives with a photo
graphic organization
RETIRED
Annual dues $30 00
Must have been a PP ol A Professional member lor at lea d live
years immediately prior to application lor this category
ASSOCIATE PROFESSIONAL
Annual Dues $75 00
List maior occupation
An individual engaged in a primary occupation other than photogra
phy. but is an occasional taker ol photographs

COLLEAGUE
Annual dues $55.00
List major occupation
An individual engaged in publication, marketing, management, re
search, professional services or other fields ol interest to profession
al photography This classification is not lor photographers

STUDENT
Annual dues $20.00 (Student dues are NOT pro-rated )

An individual preparing lor a career in photography and enrolled on a
lull time basis in a Winona approved or state or province accredited
college Submit prool ol enroliment, academic transcript and com
plete the tollowmg-

Name of School:.
Total semester hours earned in photography:_
Total semester hours in present semester

NOTE: See back page for pro-rated dues schedule.

THE PROFESSIONAL PHOTOGRAPHER / DECEMBER 198! , 53



Business ldentification And Description

All applicants must complete the following:

Your main area ot interest in photography is
Portrait Commercial . Industrial
What percentage ot time spent in photography__

What percentage of income derived from photography__
Your scope of operation is
Local Regional

National International

Classifications

Multiple Studio Indemnification Coverage

Indemnification coverage is included in the Active P1C member's dues for
the studio listed on this application. There is a $20 non-pro-rated charge for
each additional studio. Please indicate the number of additional studios be-
low. Pay appropriate amount and enclose complete name and address ot
each additional studio.

Number ot additional studios:

Professional Active— Portrait & Commercial Members Only, Complete This Part— Each Professional Active
Member (excluding Additional Active Members) is entitled to two classifications for listing in the annual Member-
ship Directory. For each additional classification, there is a charge of $10.00 per year. Please circle the Photo-

graphic Specialties you would like to have listed.

Ae Aerial Photography En Enlargements and Blow-ups PF Photo Finishing

AM  Aerial Mapping EP Executive Portraiture PJ Photo Reporting, Photo Journalism
An Animal Photography Ev Evidence PM  Photo Murals

Ar Architectural Photography FA Fine Arts PP Print Production, Quantity

AS  Art Studio Fu Furniture PR Public Relations and Publicity
AV Production of sound slides 1 Industrial lllustration SE Conventions and Special Events
Ba Banquets or large groups 1A lllustrative and Advertising Photography SF Slide Films

Bi Biological Photography IM Industrial Motion Pictures SP Stock Photographs

BP Business Portraits Le General Legal SR Sound Recording Studio

cc  Commercial Photography. General Ma  Marine Photography ST Scientific and Technical

CX  Commercial Photography. Occasional MP  Motion Pictures Th Theatrical Photography

DP Direct Color and Processing NA  Nature Photography

DT Direct Color tor Trade P Portraiture

Code Of Ethics

The Professional Photographers Of America— Upon being accepted into membership in the Professional Photog-
raphers of America, Inc , an applicant will subscribe without reservation to this Code of Ethics, and will solemnly

agree to
(1) Endeavor to maintain a dignity ot manner in behavior, in the presenta-
tion ot photography and photographic services, in appearance and that ot
studio ot place ot business, and in all other forms of public contact

(2) Observe the highest standards ot honesty, in all transactions, avoiding
the use ot false, contusing, inaccurate and misleading terms, descriptions
and claims

(3) At all times endeavor to produce photographs ot a quality equal to the
samples displayed, to apply the best efforts toward providing the best possi-
ble photographic services and to raise the general standard ot photographic
craftsmanship

(4) Show a friendly spirit ot cooperation to fellow professional photogra-
phers and assist whenever possible should they be in trouble or difficulty.

Signature

(5) At all times avoid the use of unfair competitive practices as determined
by any court of competent jurisdiction, the Federal anti-trust laws and relat-
ed statutes.

(6) Assist fellow photographers and share knowledge with them and en-
courage them individually and collectively to achieve and maintain the high-
est standards of quality.

(7) Recognize the authority of this Association in all matters relating to the
interpretation of this Code in accordance with the statutes of the United
States and the various states and the decisions of courts and governmental
agencies ot competent jurisdiction.

My signature on this document attests that all statements made by me are true to the best of my knowledge and
further attests that | have read and agree, without reservation, to abide by the Code of Ethics of Professional Pho-
tographers of America, Inc. | further understand that failure to do so may result in expulsion from the Association.

Upon being accepted into membership in the Professional Photographers of America. Inc. | understand that my mem-
bership investment includes $11.05 per year for a subscription to THE PROFESSIONAL PHOTOGRAPHER.

This day of

Signature

Place this application and your check in an envelope
and mail to:

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.
P.O. Box 7197

Chicago. IL 60680

(312) 299-8161
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Schedule of Pro-rated Annual Dues-New Members Only
If you join during the first quarter, you pay 100%
It you join after 3/31. but before 9/30. you pay 50% (Professional Active

Members, annual dues include a non-pro-rated $20.00 Indemnification Fee,
le for Protessiona Active U.S. members, pro-rated dues are $75.00)

If you join after 9/30. you pay 100% of next year's dues
U.S. CURRENCY ONLY



Want to
know
more...

about any product
or service
advertised in this
issue of
The Professional
Photographer?
Just fill out one
of the attached
Reader Service
Cards and send it
directly to
The Professional
Photographer.
And remember,
when contacting
an advertiser by
letter, by phone,
or in person,
be sure to say
you saw their
product in

THE PROFESSIONAL

Photographer

THE PROFESSIONAL

Photographer

lam interested in _ _.mentioned
(Name Product or Service)
onpage __ inthe .issue of THE PROFESSIONAL PHOTOGRAPHER

Please fill in the appropriate information to help the advertiser best serve your needs
Have immediate need Type Of photography you are most

Have a representative contact me involved with
Considering future purchase Portrait
In aoout 3 months Commercial
6 months 1year Industrial
Seeking information for my files Other
Annual Volume Number of Employees Years in the Business
Under 25.000 Under 5 Under 1year
25.000-50.000 L 510 .15
50.00M00.000 11-20 . 620
Over 100.000 Over 20 Over 20
Name
Address
City. State, Zip
THE PROFESSIONAL
lam interested in mentioned
(Name Product or Service)
on page inth e issue of THE PROFESSIONAL PHOTOGRAPHER

Please fill in the appropriate information to help the advertiser best serve your needs
Have immediate need Type of photography you are most

Have a representative contact me involved with
Considering future purchase Portrait
In about 3 months Commercial
6 months 1year Industrial
Seeking information lor my files Other
Annual Volume Number of Employees Years In the Business
Under 25.000 Under 5 Under 1 y»ar
25.000-50.000 5-10 15
50.001-100.000 11-20 20
Over 100.000 Over 20 Over 20
Name___ _
Address

City. State, Zip

THE PROFESSIONAL

Photographer

YES I'd like to know more about the services offered by the Professional Photographers of
America, Inc

Please rush full information on

Membership Directory of Professional Photography
Degree Program Directory Advertising

Qualification Program Wmona School of Professional

PP of A Group Insurance Photography

International Exhibition of Certification

Professional Photography Magazine Gift Subscription

PP of A National Convention Magazine Advertising

Name
Company Name

Address

City State Zip
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BUSINESS REPLY CARD

FIRST CLASS PERMIT NO 105 DES PLAINES. IL

POSTAGE WILL BE PAID BY ADDRESSEE

Prolesstonai Photographers ol America. Inc.
1090 Executive Way
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news

RIT offers new classes
A seminar on color reproductions and a
study/travel workshop in Egypt are being
offered in 1982 through Rochester Insti-
tute of Technology

"Color Control for Cost and Quality,"”
which offers a coordinated approach to
color reproduction, will be taught February
8 through 11 Cost is $420 per person,
which covers tuition, supplies, and refer-
ence material

RIT is also sponsoring a two-week pho-
tographic study/travel workshop in Egypt
and Greece February 20 through March 6.
Professor Tom Muir Wilson will lead the
program The tour will begin in Cairo, and
will include visits to the pyramids, the
Sphinx, Luxor, Temple Karnak, and a
cruise down the Nile. Cost is $2,390 for
travel, plus $600 for tuition

For registration information for both
programs, write Val lohnson. Technical
and Education Center, Rochester Institute
of Technology, One Lomb Memorial
Drive, Rochester, NY 14623

schools, seminars
and conferences

JANUARY 4-8

Negative Retouching—contact Marilyn
Cass, Veronica Cass National School of Re-
touching, PO Box 1018, Hudson, FL 33568
JANUARY 10

Professional Photographers of Suffolk
sponsored seminar—contact Joseph Shan-
ahan, 17 Coles Place, Northport, NY 11768
JANUARY 10

Central Jersey Chapter sponsored sem-
inar, Iseling, New Jersey—contact John
Miele, 37 Gill Lane, Iseling, NJ 08830
JANUARY 10

New Hampshire Professional Photogra-
phers sponsored seminar, Manchester,
New Hampshire —contact Robert Lander,
125 West Merrimack Street, Manchester,
NH 03101

JANUARY 10-15

Business of Portrait Photography, Las Ve-
gas-contact Winona School of Profes-
sional Photography, Winona Lake, IN
46590

JANUARY 12-16

Super Seminar in Multi-lmage Production
and Presentation, Phoenix —contact Sem-
inar Coordinator. Mangum Sickles Indus-

education

tries, 1200 North Sickles Drive, Tempe, AZ
85281

JANUARY 18-22

Airbrush—contact Marilyn Cass, Veron-
ica Cass National School of Retouching,

PO Box 1018, Hudson, FL 33568
JANUARY 25-29

Restoration—contact Marilyn Cass, Ve-
ronica Cass National School of Retouch-
ing, PO Box 1018, Hudson, FL 3.3568 ®

Yes, it is an impressive machine. But more importantly, a Step
One could truly revolutionize your operation. Loaded with the
fastest lamphouse and the finest optics in the business, this
package printer produces better prints faster and more efficiently
than anything else for the money. If you are seriously considering
a first step into package printing, the Step One takes you years
into the future for just $13,000 complete. Call us today for com-
plete details.

PUTTING YOU LIGHT YEARS AHEAD

LUCHT ENGINEERING, INC.
500 West 79th Street;
Mpls, MN 55420

Price subject to change Roll film carrier pictured above, optional

612/884-1444

1981 Lucht Engineering. Inc
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carriers

CAMERA STRAPS
Berkey Marketing Companies, P.O. Box
1102, Woodside, NY 11377

when can
a $75.00

new products

Ultra Strap equipment carrying straps are
designed for everything from 35mm film
canisters to heavy equipment cases.
Contour Strap for individual cameras
and Contour Traveller for heavy cases fea-

These products con multiply yourincome

become $220.00 net profit?

When you become an MCG Pho-
tographer/representative. And that's
just one example. It's true. If you are
offering photography ONLY, you're
passing up a tremendous opportunity.
Your photos could be netting you two
to five times more profit!

McGrew Color Graphics makes it
possible for you to earn an additional
$100.00, $200.00, $500.00 or more —
EVERY MONTH. Do it simply by
showing and suggesting full-color
postcards, brochures and related
products to your regular customers
Our pre-priced catalog explains ev-
erything you need to know. You'll
even open doors to new photographic
assignments!

(Complete Sales Kit and wholesale price list)

NO PRINTING EXPERIENCE NECESSARY
You don't have to know the printing
business. For over 25 years, we have
specialized in working with photog-
raphers. We help you all the way.

ABSOLUTELY NO INVESTMENT
No obligation — no salesman will
call.

CAPTURE NEW BUSINESS
YOU NEVER THOUGHT
POSSIBLE and get your

share of some REALLY
BIG ACTION

New Photo Opportunities'

12PP81

h.yooBs SEND TODAY for
YOUR NAME
COMPANY NAME
S M S

1615 GRAND AVE »PO BOX 19716
KANSAS CITY MO 64141
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ture eighteen inch straps of leather which
can be worn over the shoulder or around
the neck. The nonslip suede backing of
these straps and their one-and-one-fourth-
inch or two-inch widths eliminates binding
and curling. Both models have removable
quick release end pieces with nontangling
snap hooks secured by spring loaded locks.
End pieces of the Contour Traveller are ny-
lon webbing; they handle heavy loads.

Ultra Strap, Strap, and Mini Strap are
made of the same leather with suede
backing, in a conventional configuration
with adjustable length. Strap and Ultra
Strap are one-and-one-fourth inches wide.
Ultra Strap also includes quick release
leather end pieces and snap hooks as do
the Contour models. Mini Strap is intend-
ed to carry lightweight cameras, but it also
can be used to carry light meters, compact
tripods, and other accessories.

Flex Strap, Super Flex Strap and Mini
Flex Strap are designed with elastic web-
bing that is crossbox stitched for extra
strength at all joints. When worn across
body and shoulder, the strap can be ad-
justed to fit the body and stretch enough
to bring the camera to eye level without
adjustment. The strap's elasticity acts as a
shock absorber for both equipment and
photographer. Flex models are available
in various colors and patterns.

Hold Steady Strap is designed to stabi-
lize cameras. A metal belt hook is box
stitched to one end of an adjustable length
elastic webbing and tripod screw with a
threading collar affixed to the other end
Adjusted to develop a steadying tension
when the camera is held at eye level, Hold
Steady Strap permits the use of slow shut-
ter speeds or long lenses without a tripod,
and it fits into a pocket.

Canister Carrier has three loops of ma-
terial that form compartments for stan-
dard 35mm film canisters. It can carry
spare batteries. Heavy gauge square rings
at both ends attach the carrier to any belt
up to one-and-one-half inches wide.

darkroom equipment

DARKROOM TENT
Photographic Equipment Manufactur-
ing Company, 9071 Metcalf, Overland
Park, KS 66212
Darkroom Tent requires no construction,
is portable and completely self-contained
It suspends from ceiling or can be erected
with an internal frame available for free-



Now...
sell large ready-to-hang
prints without getting
into unprofitable carpentry.

MURAL
MOUNTS

Another COLDMQVft®
problem solver

With this latest addition to the
Cold-Mount System you no
longer need to construct
awkward wooden box frames
and mounting surfaces.

READY-TO-HANG:
Standard sizes up to 40" x
60", V2" thick; /2" under-
sized for flush trimming—
Custom sizes too. Ask us.

LIGHTWEIGHT:

Mural Mounts are made of
rigid feather-weight plastic
foam... warp-free.

ELEGANT:

Mural Mount edges are
beautifully banded with tough
black plastic.

EASY TO HANG:

Hanging holes for horizontal
or vertical dsplay. Two small
nails are all that’s necessary.
Blocks available for off-the-
wall “float” hanging.

PERMANENT COLD-MOUNT”

SURFACE BONDING:
No heat. Just roll your print
down.

CODA, INC.

196 Greenwood Avenue
Midland Park. NJ 07432
USA

(201) 444-7755

« PRO LIGHT KITS
...SetThe Stage For Perfect Pictures

Whether you’re in the studio
or on location. Smith-Victor
quartz lighting kits offer the
convenience, versatility and
lighting characteristics you
need for consistently good
photography.

The K71 1800 watt kit
features three 600 watt
focusing units for smooth
transition from spot to flood;
three 600 watt 3200 K quartz
lamps; two sets of barn doors
and scrims along with three
10 foot aluminum stands and
a molded carrying case.

Write or phone for
literature.

SMITH-VICTOR Sales Corporation
301 North Colfax Street, Griffith, Indiana 46319

219/924-6136

LightmqgJhe WcujTo Better Pictures

New Kardan
Super Color ST

The Linhof
4x5 that’s
really 2
cameras

In 1!

A superb studio camera. ..
at a new low cost

A proved-in-action Kardan Super
Color with extra-rigid front/back
standards providing maximum side-
to-side movements, all adjustments
individually locked, a full 19~

A lightweight field camera

With all its features and sturdy
quality, the economical new ST
weighs a mere 7 Ibs. Shooting out-

monorail, oversize bellows accept-
ing down to 65 mm lenses, ground-
glass back with revolving frame,
precision rack-and-pinion focusing.
Cost? Less than $1,000!

doors? Just detach the monorail,
collapse the camera and strap it to
your tripod, and away you go!

*« p~Write for literature, giving name of your professional products dealer

rPMARKETING CORP. SV&w S &irGoe
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0 X Your Best
Source SCHOOL PHOTOGRAPHERS

T ' FOR IN BUSINESS FOR YOURSELF?
MBS?1' 9

See ALL-STATES for COMPLETE
“O ff-The-Shelf" SCHOOL FINISHING SERVICE

WRITE FOR SENIOR CATALOG
OR UNDERGRAD CATALOG.

OPTICS Undergrads
OUR
SPECIALTY

One price includes
Film  Developing;
Packaging, Coin En-
velopes and Price Lists.

A NEW FOCUS ON QUALITY

PHOTO-OPTICS
TrCcOST *° U

% fiSBU S ? uuincomes? OPTICS FOR INDUSTRY QI I _SI—ATB H_o-rom
ROLYN OPTICS 2940 East 96th Street

300 North Rolyn Place Chicago, lllinois 60617
Sgsgfssr .0. Box 148 « Arcadia, Calif. 91006 312 221-6694
iety °f (213) 445-6550, (213) 447-3200

.Inenhz" s" pendh

Prepare yourself for those difficult photography assignments with the help of

rintsl°°k7 Prophotos 1 This beautiful, sixty-four page, full-color book of PP of A Loan Collection
prints features the photographic skills and lighting techniques from some of the best
commercial, portrait, and industrial photographers in the profession. These timeless
photographs and ideas can be yours for $4,95 postpaid.

P r o p h o to s i

I'ke OLLr,nj«zed . Please make check payable to PPA Publications and Events, Inc.
Dept. CN, 1090 Executive Way.
Des Plaines, IL 60018

Name__
Address
City . State, ZIP.

vou'reacommercial photographer...

>nBO*,08y —_

It can mean moretevenTpe of general or
"ScffloS m erclalr®'"V O o

Forlnformatlo PHERS OF AMERICA INC.
pBOFESS ONALrHOTOGBAPHW ,

1090 Executive Way ueP
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new products

standing support The tent is made of
black, heavy, fabric-reinforced vinyl. It is
completely light-proof with wall and ceil-
ing seams three-fourths-inch heat sealed

The full height door flap features Velcro
light-seal. Electrical and plumbing con-
nections slip under floor flap A ventila-
tion kit is available The tent measures
82"x64" and is available in three widths:
sixty-four inches, ninety-six inches, and
128 inches Frames are priced $150 to $240
Prices for tents are: sixty-four inches, $375;
ninety-six inches, $495; 128 inches, $610.

MODULE PROTECTOR
Wing-Lynch, Incorporated, 8340 South-
west Nimbus Avenue, Beaverton, OR
97005
Wing-Lynch's TMM rack can store and pro-
tect up to four modules from physical and
liqguid damage while they are out of the pro-
cessor The rack also provides storage for
extra modules The black textured finished
ABS rack matches timing modules

WATER RECYCLER
Pace International Corporation, 3727
South Robertson Boulevard, Culver City,
CA 90230
PACEX Water Recycling System uses ion
technology to remove pollutants from film
and paper wash water Through recyling,
water usage is cut more than sixty-five per-
cent and energy is reduced by forty per-
cent Water discharged after PACEX pro-
cessing meets anti-pollution requirements

update

QUICK DRYING INK

RC Marking Systems, P.O. Box 2821,

Toledo, OH 43606
Mark lI-RC-100 stamp pad discussed in
October's “new products,” is no longer
supplied pre-inked blue It is now supplied
dry, along with a two ounce bottle of
RC-1000 Starter Ink in black, blue, red, or
green A two-ounce bottle of RC-1000 Re-
activator solvent is included to rejuvenate
the pads' stamping surfaces The company
also no longer claims the stamped impres-
sions may be removed from the emulsion
side of photographs without a trace of resi-
due by using RC-1000 The image can be al-
most removed, but not totally

Mark II-RC-1000 prices: stamp pad, $15,
four ounce bottle of ink, $7, two ounce
bottle of stamp cleaner, $2 Packing and
shipping charges are extra $

rofessional color package printer

poor man's
automation

Money back guarantee on
performance when installed
as directed. All lenses
sharp and color balanced.

The best optics . . . Tessar lenses, ground to the
proper lengths, with focusing crowns. Softness
caused by having to add strong diopters is elimi-
nated.

The best cropping each cluster has its own
mask on the lens carriage. Length of negative used
is exactly the same on all size prints (width varies
to proportion of prints).

The best light source . new Chromega Di-
chroic Il color heads on all units.

Choice of mounts . . units may be ordered com-
plete with Chromega chassis or our new wall
mount. The wall mount, built for trouble free oper-
ation under heavy production schedules, elimi-
nates the chassis completely. (If chassis, color
head or both are furnished, allowances will be
made).

Custom Design choose either bordered or full
prints, 4x5 s rather than 3x5 s etc Seven formats
are available, from 35mm to full 70mm.

FLASH

Alexander re-
chargeable nickel-
cadmium battery
pack for Ascorlight
1600 in stock for
immediate de-
livery. Ask for
LA1600 pack.

| A .600..
Nick.-I" C»»

plus COO, UPS charges.
Cash with order, we pay shipping.

Alexander Mfg. Co.
Box IM S
Mason City, ]A S0401

Available

with Chromega
chassis or new

wall mount as pictured.

All units complete with color head, power supply and wall
mount. For unit built into DS chassis add S100.00

Unit A 18x10, 2 5x7. 4 3x5. 4 wallets' .  $3835.00
Unit B: 18x10. 2 5x7, 4 3x5, 9 wallets' 4555.00
Unit C 1 11x14

18x10, 2 5x7. 4 3x5, 9 wallets'........... 4919.00
Single lens attachment with Rodenstock 75

or 90 or 105MM ..o 265.00

‘NOTE: For borderless and butted wallet prints, please add $50.00.

Call us for custom lens clusters for any other printer,
(i.e. Nord Lucht, UL, etc.)

For more information

J. GraonHdla—

425 Cass St , La Crosse. W 54601
Phone (608) 784-4728

Top Quality Custom Type “ R”
COLOR PRINTS

from 35mm to 4x5 transparencies

5x7 $1.65 16x20 $19.00
8x10 3.00 20x24 28.50
11x14 $6.40 20x30 38.50

*We Custom Hand Print
Only

*24 Hr. E-6 Processing
Canvas Mounted Prints
*Special Volume
Discounts

*24 or 48 hr Rush
Service on Prints from

Slides at extra rate
Minimum Order
$1000 Add $2 00
for Postage &
Handling Call!
Residents add 6%
Sales Tax

K.T. COLOR LABS, INC.
1177 Myra Ave.
Hollywood, CA 90029
213/663-9383
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Yes « it's only the size ot a table top copier yet it can
process film sizes ranging Irom 110 to 70mm . in lengths
upto 120 teet. in conplete daylight. The Bmeraude is fully
autometic (dry todry) including developer replenishments
leader threading and temperature contral. It will even shul
itself off after each run

Best ol all it requires only 36 oz of developer for GA1 o
B/W prm (2 gallon for B65) and only 3" gallons a
weter per hour

W& have so much corfidence inthe Emeraudewe 1l give
you a full year warranty on parts and labor

The cost’ We, that's even nore incredible. Wite for
our free brochure and price list

C.P.I Inc.

Consolidated Photographic industries
358 MIlDum Averue
Milburn New Jersey 07041 (20ti 467 3920

Profi-Port ~
Tripod r

by Linhof.

You've got the
case for it.

Solid support for your
medium format or 4 x
5 camera just inches
off the ground. ..

or up to 67" high.
Telescopes to fit

in your briefcase.
Weighs a mere 7

Ibs.

Now
here’s
the low-
down

F P marketing corr
216 Little Falls Road. Cedar Grove
NJ 07009 (201) 857-0171

LENS & REPRO

33 WEST 17lh ST NYC.

NV 10011 212-675-1900

WI BUY, Sill, AND TRADE NEW AND USED QUALITY PHOTO EQUIPMENT
INCLUDING: All VIEW CAMERAS AND LENSES. ROIl FIIM CAMERAS
TRIPODS & STANDS. ENLARGERS. SINKS, STROBES & TUNGSTEN
LIGHTING. FINISHING EQUIP. & PROCESSORS. FULL RENTAL PROGRAM
“11 voL Will 111 1 SKNOW YOI K SPFCIIIC NEEDS. WE Will MAKI

EVERY IIf OKI EOfill YOI RRIQUISTS

NO CATALOGS AVAILABLI

LARGE FORMAT SPECIALISTS

PROOFING SPECIAL!

- 10EX - 4x 5PRINTS -$3 25

120 - 12EX - 5x5 PRINTS - $3 80

120 - 15EX- 4x 5PRINTS - $5 00

35mni  20EX - 3HxXx 5PRINTS- $6 60

35mm- 36EX - 3%x 5PRINTS- $9 95

ALL PRICES INCLUDE FILM DEVELOPING
(For 220 Film. Double Prices Indicated)

W* vim KODAK P.pn For . good look

COMPUTER COLOR LAB, INC.

3597 LEE ROAD/CLEVELAND. OHIO 44120
PHONE 216/491 9292

48 Hour Service

« PAYMENT MUST ACCOMPANY ORDER
« ADD S2.00 PER ORDER FOR POSTAGE
AND HANDLING « MAIL ORDER ONLY
-
C: Please send price list and supplies. PPA
D Enclosed is our payment for rolls of film for
proofing./ Please add $2.00 per order for postage & handling.

NAME
STUDIO NAME

AODRESS_ _PHONE_

CITY STATE. __ZIP

COMPUTER COLOR LAB. INC '3597 L«r Rd Cl'v»*»vj O* 0 44170
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membership
report

OCTOBER 187/ TOTAL FOR YEAR 1598 The following ap-
plications for PP of A membership were received during
the month This list is published for all members in accor

dance wilh PP of A bylaws rules on membership If no ob-
jection is received within ten days of this publication, the
membership of these individuals will automatically be ac

cepted Coding under member type is A-P. ACTIVE POR

TRAIT AC. ACTIVE COMMERCIAL A-l. ACTIVE INDUS

TRIAL. INT INTERNATIONAL. SM STUDENT MEMBER

SUST SUSTAINING SS. SERVICE SPECIALIST AS

ASSOCIATE PROFESSIONAL COL. COLLEAGUE AA AD

DITIONAL ACTIVE. EDUC. PROFESSIONAL EDUCATOR

Sponsor names appear in italics

ALABAMA 1 (15)
Vaughn, Farley. Madison. (A-P)

ARIZONA 3 (20)

Akin. Paul V . Tucson. (A-P)

Albright. Ralph N . Tucson. (A-C)

Herrmann. Richard Dennis. Phoenix. (A-P)
ARKANSAS 2 (13)

Russell. Betty A . Piggott. (AS)

Russell, William A . Stamps (AS). Horace M Crofoot
CALIFORNIA 22 (174)

Ansley. Randall H . Livermore. (A-P)

Attanan, Aram. Hayward. (A-P)

Avila. Edwin C . Salmas. (A-P)

Belis. Ramon Jr . Montebello. (A-P). bon G Feltner
Brandon. Joseph Jr.. Los Angeles. (SM)

Brown. Scott V . San Jose. (A-P)

Chans. Lorene A Sunland. (SS). Fneda Hem phill
Cheeseman. Douglas T Jr.. Saratoga. (A-l)
Cochran. Jim D . Willits. (A-P)

Coleman. Myron W . Dos Palos. (AS)

Edwards. Nicki A . Porterville. (A-P). bavid S Thompson
Foster. Les. Palmdale. (A-P)

Franz. Gary. Madera. (A-P)

Joseph, Lome S . Riverside. (A-P). Ellen Mary Bak
Kooistra Marianne V . West Los Angeles. (SM)
Lane. Don V . San Francisco. (AS)

Malone. Tom M Garden Grove (AS)

Naideth. Stuari. Costa Mesa. (A-P). Brian FI Johnson
Stoddard. Gerald L . Anaheim. (AS). James Bashnck
Warwick. Michael B Lancaster. (A-P)

Wright. Albert C  Alameda. (A-P)

Yarber. Patricia Anne. Santa Barbara. (SM). Emmert E
Lawson

COLORADO 2 (31)

Bundy Richard M Elizabeth. (A-P). H F Birlauf
Fillpot. Jim R.. Grand Junction. (A-P)
CONNECTICUT 5 (12)

Deguzis. Edward P . Hanford. (A-P)

Fehm Noel F Orange. (A-C). Michael FI G utrick
Fieckensiem Joseph A . Avon. (A-P)

Harutunian, Mark G , Farmington. <A-P). Alan E
Goldsiem

Richard McGowan. Guilford. (A-P)

DELAWARE 1 (5)

Winder. Jamie F Wilmington. (A-P)

FLORIDA 8 (46)

Angle William R Jr New Port Richey. (A-C). stanley J.
Szeika

Blick Christine B Bartow. (A-P). Anthony P Hopman
Bowman. Josepn L . Fort Lauderdale. (A-P)

Lang Jerry. Fort Lauderdale. (AAi

Price. Jack. Fort Lauderdale (AA)

Stewart. Priscilla M Bradenton (EDUC)

White. George H Pensacola. (AS)

Wiessner. Pete W South Daytona. (SM). Richard W
Turner

GEORGIA 2 (18)

Leonard. Bill. Atlanta. (A-P)

Sayers. Margaret S Stone Mountain. (AS)

ILLINOIS 6 (95)

Bortoiami, Carl A Crete. (SM)

Carlson. Warren L Byron (AS) Joseph Zeitsman
Chamberlain. Marx j Downers Grove. (A-P)
Hartmann. George L . Colchester (A-P)

Krimbei. Peter A Rossvilie (A-P). Roden W Hems
Tooerman Wayne C Oak Park (A-C)

INDIANA 2 (46)

Freuno. Stephen K . Indianapolis. (A-P). Larry E Blake
Ladendorf. Edward J . Griffith. (AS)

IOWA 4 (50)

Hout. Vern W Jr . Fort Dodge (A-P)

Reyes Ricardo. Des Momes. (A-P)

Stochdaieo. Gene. Fort Dodge. iAA)

Taylor Gary. Fort Dodge (AA)

KANSAS 1(14)

Sheldon Steve N . Overland Park. (A-P)

KENTUCKY 2 (22)

Pope. Thomas R . Harlan. (A-P)

Wamscott. Don E Frankfort. (A-P). barwin B Lloyd
LOUISIANA 7 (34)

Bradford. Robert G New Orleans. (A-P). Ralph
Romaguera

Ford. John H Jr Bossier. (AS)

Lonatro. Lawrence E Chaimette (A-P). Leon Bolen
Messman Terry 1 . Greenweii Springs. (A-P)'



Naquin. Brian J . Raceland. (A-P), Lloyd Elsas
Nicosia. Sam J Marrero. (A-P)

Potter, Charles W . Metaire. (A-P). Lloyd Elsas

MAINE 1 (4)

Duarte. James F . Norway. (A-P)

MARYLAND 3 (19)

Hawks. Ruth. Conowmgo. (A i

Lee. Raymond E, Baltimore. (SMi

Schmidt Charles A Gaithersburg. A P)
MASSACHUSETTS 4 (21)

Burnett C Milton. Peabody. (A-P). Lee Stevens
Came. Nancy O . Wellesley (A-P)

Joe Davis Associates, Randolph. (SUST). Roland L
Laramie

Price. Olga 0 . Rowley. (A-C). Xenophon A Beake
MICHIGAN 7 (49)

Bates. Dennis R . Muskegon. (A-P). Raphael C Bush
Krmiak. John. Dearborn. (A-P)

Lallinger. Lisa J . Kalamazoo. (AA)

Lyles. Ruth A . Battle Creek. (SMi. Marian L Shafer
Milhaup’. John R . Grand Rapids. (A-P)

Orme. Arthur D . Linden. (A-P). Ronald Lazarus
Short. Julie A Fenton. (A-P)

MINNESOTA 6 (27)

Fester. Sharon L . Darwin. (SM). Duane G Thiele
Graupmann, John M . Plato. (SM). Duane G Thiele
Scoates. James R Redwood Fails (SM)

Shriver. Rose M Marshall. (SM). Duane G Thiele
Tamm. Roger M Wiilmar. (SM)

Wahgoski. Mark A Waseca. (SM). Duane G Thiele
MISSISSIPPI 1 (38)

Fulton. Jerry. Jackson. (A-P)

MISSOURI 1 (38)

Kern. John W . Fulton. (AS)

MONTANA 1 (5)

Aiuppy Laurance B Lrvmgston, (A-C). Duncan MacNab
NEVADA 2 (13)

Harrington. J P . Carson City. (AS)

Parks Valerie. Tuscarpra. (A-P)

NEW HAMPSHIRE 1(7)

Rosi. Terrence F . Colebrook. (AS)

NEW JERSEY 3 (33)

Cole, Edward D Frankhnville. (A-P). Samuel A Mofta. Jr
Leone. Alfio Ill. Swedesboro. (A-P), Roden M Opter
Vmciguerra A F, Oaklyn. (A-P). Andrew J Torre
NEW YORK 5 (74)

Jeanette, George M . APO New York. (INT)

Moogan. William G . Horneli. (A-P(

Schaffron. Michael P . Staten Island. (SM)

Sexton. Ralph A Jr Oneida. (A-C)

Tucker. Gerald W Niagara Fails, (AS). Alfred J Russo
NORTH CAROLINA 1 (27)

Jordan. Ed R . St Pauls. (A-P)

OHIO 8 (75)

Bnganti. Frank Euclid. (A-P). Samuel Pelaia

Dunn, Ross A . Cuyahoga Fans. (SM). Bill Combes
Hampson Mary E Dayton, (SM) Richard L Cretcher
Hoffmann. Anna M . Lancaster. (A ). David E Vaughn
Lowe. Anthony. Cincinnati. (A-P)

Miller. Tim E Wauseon. (AS)

Nelson. Wayne R . Kettering (A P). Terry L Chandler
Paris. Robert B . Cincinnati. (A-P)

OKLAHOMA 1 (16)

Ameion. David W . Chelsea (AC)

OREGON 1(10)

Barry. Kevin D . Lake Oswego. (A-P)
PENNSYLVANIA 10 (81)

Barbera. Frank M Willow Grove (A-P). Robert M Opter
Beech. Taylor H Pittsburgh. (A-l)

Butler. George A jr . Philadelphia. (AS). Jonathan W
Bridges

Colton. Robert J . Baia Cynwyd. (A-P). Robert M Opter
Fmeman. Barry G . Elkins Park. (A-P). Vi Lemmger Free
Ingersoll. Lynn Q . Havertown. (A-P). Robert M Opter
Keel. James C . Oreiand. (A-P)

Natkm. Charles Chester (A-P). Robert M Opter
Stoner. James. Norristown. (A-P)

We%rzyn. Edward M Walnutpon. (A-P). George F
Umberger

SOUTH CAROLINA 1(8)

Wood. Jimmy. Camden. (A-P)

TENNESSEE 1 (30)

Jerntgan, Guy E . Knoxville. (A-l)

TEXAS 14 (128)

Barnes. Don L Denton. (A-P). Mar S Mathews
Bovis. Julius P . Richardson. (A-P)

Brown. Frederick Douglas Beaumont. (A-P)

Burnett. D B Lubbock (A-P)

Dean. Michael. Garland. (AS)

Green, Mamynn. Corrigan. (A-P). Patsy F Hodge
Hood. Randy J Houston. (A-P)

Manson. Richard D . Dallas. (A-P)

Pajaro Photo Processings Labs . Copperas Cove. (SUST)
Pecot HW Buddy. Longview. (AS)

Powell. Kali E Huntsville. (SM)

Russell. Robert (Bob) B Arlington. (A-P)

Stanley. Clyde Curtis. Denton. (SM)

Zeck. Pam. Snyder. (A-P). Jim A Childress

UTAH 1(12)

Dexter. J Loren. Bountiful. (A-P)

VERMONT 1 (3)

Maynard. Michael L . White River Junction (A-P)
VIRGINIA 1(22)

Minter. John R . Grafton. (A-P)

WASHINGTON 1 (14)

Crick. Jerry P . Tukwila. (A-C)

WEST VIRGINIA 2(11)

Chops. Bernadette Wheeling. (A-P)

Schmitt. Janet M Wheeling, (A-P)

WISCONSIN 3(21)

Hintermeyer. Scot A Mondov: (A-P). RobertJ Olson
Inck. Douglas C , Wausau. (A-P)

Mayer. Thomas J . Sheboygan. (A-P)

ONTARIO 3 (21)

Filioglou. Chris. Sault Ste Mane. (AS)

Lancop. Edward. Windsor, (INT). Ray E Hebert

Lancop. Gail B . Windsor. (AA). Ray E Hebert

QUEBEC 1 (4)

Foldes. Peter D , Kirkland. (INT)

SASKATCHEWAN 1 (2)

Orban. Sandra L | . Assmiboia. (INT). Orville A Ottenbreit
MEXICO 33 (44)

Alvarez. Fernando. Morelia Michoacan. (INT). Moises A
Beas

Ayala. Genaro. Queretaro Queretaro. (INT). Moises A
Beas

Cano. Gracieia. Ceiaya Guanajuato. (INT). Moises A
Beas

Diaz. Jose Tampico Tamauhpas (INT). Moises A Beas
Duran. Ranuifo. Puerto-Escondido-Oax. (INT) Moises A
Beas

Gallardo. Raui. San Luis Potosi. (INT). Moises A Beas
Garcia. Julio, Veracruz Veracruz. (INT). Moises A Beas
Gonzalez. Arturo. Aguascaiientes. (INT). Moises A Beas
Gonzalez. Carlos Lopez. Mexico D F (INT) Moises A
Beas

Gutierrez-Cantu. Ramon. Nuevo Laredo Tamps. (INT).
Moises A Beas

Herrera Erick Carino. Monterrey N L . (INT). Moises A
Beas

ibarra-C. Victor Alejandro Mexico D F (INT)

Jauregui. Josue. Saltillo Coahuila (INT). Moises A Beas
Macazaga Manuel Morelia Michoacan (INT) Moises A
Beas

Martinez Mario. San Luis Potosi SLP (INT) Moises A
Beas

Mendoza. Carlos Acapulco Guerrero. (INT) Moises A
Beas

Mora, Francisco. Ahualulco Jalisco. (INT). Moises A
Beas

Morales. Meneno, CD Constitucion BC . (INT). Moises A
Beas

Quintanilla Manuel Rio Bravo Tamaulipas. (INT). Moises
A Beas

Ramirez. Abel Zacatecas (INT) Moises A Beas
Reyes. Natividad Cuernauaca Morelos. (INT) Moises a
Beas

Reynolds. Jill E . Aguascaliente Agus, (INT)

Romo. Jose Antomo Morelia Michoacan (INT>. Moises
A Beas

Ruiz. Rodriguez Guillermo. Mexico C'ly (INT) Moises A
Beas

Santos. Arturo Salamanca Guanajuato, (INT) Moises A
Beas

Schimmeitennig. Alberto. Mexico City. (INT)

Trevino. Alfredo CD Rio Bravo Tamps (INT) Moises A
Beas

Trevino Carlos. Monterrey Nuevo Leon, (INT). Moises A
Beas

Vaidez, Omar, Din Mitras Monterrey (INT). Moises a
Beas

Venegas. Jose L Tijuana BC . (INT) Moises A Beas
Zavala. Antomo. Acapulco guerrero. (INT). Moises A
Beas

Zavala Leopoido. Dolores Hidalgo GTO. (INT) Moises A
Beas

Zepeda Comta Autian Jalisco. (INT). Moises A Beas *&*

Fastest Delivery

in the

Post Card Industry

DYNACOLOR
IS DIFFERENT

DIFFERENCE NO.

Dynacolor doesn't give guarantees or
excuses, because Dynacolor delivers

you can depend on it' Post Cards. Catalog
Sheets and Brochures shipped in 4 weeks
(including multi pictures and titles) 10
DAV EXPEDITED SERVICE! Post Cards
and Catalog Sheets in quantities of 1.(XX)to |
3,000 produced in 10 working days Com-
plete delivery details in current price list

DOLLARS FOR PHOTOGRAPHERS!
If you are now selling Post Cards. Bro-
chures and related products, you owe it to
yourselfto try Dynacolor East delivery and
high quality means happy customers and
repeat business If you are not in this profit-
able field, investigate today it will fit
with your regular business

WRITE FOR FREE SALES KIT.

dynacoloi

graphics, inc.®

DEPT P-81
1182N.W. 159th DRIVE
MIAMI, FLORIDA 33169
PHONE: 305/625-5308

SHEAR TRIMMER
Highly Accurate. Safer,
More Convenient

The Unique Clamp
and Cutting Wheel
make this trimmer different
from any you've ever used.
Sizes: 12. 15. 18. 24. 36, 48, & 54"
from $115.00

LEEDAL

1918 South Prairie Avenue
Chicago, lllinois 60616
312/842 6588

PIS-PO 12
name
organization
Canaria 49ft MiNicoll W.nowrlala Oof
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something here you need ?

Attention advertisers: A monthly listing here will give your products and services
national exposure at a cost tailored to the smallest budget For rates and more
information, write to The Professional Photographer, Advertising Department,
1090 Executive Way, Des Plaines, IL 60018

“Imagination Plus” products
SUPER LITE

with modeling light
soft light from any flash

VIGNETTING SYSTEM

*get it on the neg’
NEW!
BABY POSER

use 3 ways

RADIO SLAVE

second light you can count on,
(219)264 3560
Lindahl Specialties Inc.

900 EDWARDSBURQ
ELKHART,IN. 46614

TOPFLIGHT TAP * YANKEE PLAKS
HOLSON CAMILLE * GOLDRITERPENS

* WEDDING ALBUMS + PROOF BOOKS « MOUNTS
*+ PLAQUES ¢ FRAMES

SHIPPED
SAME DAY

VISA or MASTER CHARGE
FREE Wholesale Catalogs. Write or phone

213/342-6700

MERIT ALBUM INC.
7239 Canby-P.0 Box 1471 Reseda, CA 91335

Large-Format

Color Prints

From 135 up to and in-
cluding 120 size negatives.
11X14—$ 495 ea 16K0—$ 8% ea
2020—3$1095 ea. 2024—$12.5 ea

Multiple machine print dis-
counts available upon request.

hoto

rocessors Inc.

2116P « Austin, Tx. 78767
512/472-6926
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WOOD SCHOOL PLAQUES

forSenior&
Underclass
Students

e slipin
plague frame
requires no
assembly

 available A,
for 5x7,

8X10 and

11x14 prints.

FREE CATALOG, CALL OR WRITE:

YANKEE o0 nnpan”™v

240A ALICE ST., BRIDGEPORT, CT06606
(203) 3674600

WEDDING ALBUMS
& MOUNTS

Complete TAP Professional
Photo Packaging line at whole-
sale prices Shipped promptly.
Master Charge. Visa FREE
Catalog W rite or call

CROWN PRODUCTS
2164 Superior. Cleveland. Ohio 44114
216/781 6000

IMAGE BLENDER

Model 2225

« Manual dissolve control
« Variable dissolve each scene
« Hash, forward, reverse and
auto advance controls
Call (312) 879-0020 or write
RMF PRODUCTS, INC.

0 BOX 41.1 =BATAVIA. IL 60510

(Jenetm A rA
COPY & RESTORATION

RS s s S SNER

27 W Mmi A2 20 Bx 55 \&ie Faik 3B
Phoma 613/466 1424 (g)

Pricing GvKk/Htimotts on reguest

WEDDINGS LOOK BETTER
IFROM PRO PHOTO

WITH 128x10 ALBUM SPECIAL
COLOR PRINTS

NO 100 120220 Fitm $31.80
MATTE. rtXTUREO

35mm $35 00

Rxa good took

EVERY NEGATIVE VIDEO ANALYZED

Vefitofor Il & Koddcokx I Request Pnce
120-22046 70mm 100-400 ASA List tor addrtxmal
12 exposure roils sizesincluding 35mm
4x5 D&P COMPLETE $$4.65 StNOCHECKWITHORDER
5x7 DaPCOMPLETE $$9.85 Order, lessthanS2500add
8 x 10 DaP COMPLETE $20 40 $2.00 postage
Additional Sx 10 S2.05each packing and handling

213219 SOUTH TLGR AE

ROARFIP Lg% e

ALBUMS & PAGES - all sizes
Dorose, Inc.
Mfrs of fine photo albums
43 E 20 St, NYC 10003
212-254-6893

BACKGROUNDS?
MOTORIZED
ROLLER UNITS?

WE'VE GOT THEM!

Our gortrait backgounds, handpainted on
durable canvas, are the finest available to
the professional. To raise and lower back-
grounds, we offer a self-contained motor
unit that operates by remote control.

Write or call for brochure:

Photographic Products

13535 Crenshaw Blvd.

Hawthorne, Ca. 90250
(213) 973-8488

PUBLICITY
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK
BLACK & WHITE 8x10's
500 - $45.00 1000 - $65.00

SEND 8x10 PHOTO CHECK OR M.O.
B&W ANO COLOR SAMPLES ON REQUEST

VNPICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

Snugger
Stga?p

* Holds equipment
snugly & safely

« Eliminates "pain-
in-the-neck"

* Releases instantly

* No Risk. 30-Day
Money Back Guarantee

AT LEADING CAMERA &
SPORTING GOODS STORES

Sunnse Creations
PO Box 667 La Mesa CA 92041

1-800-528-6050.
Ext 1548, Dept 512

FOR
PROFESSIONAL PHOTOGRAPHERS ONLY!

12.

8x10 Professional Prints
in Album
Just

$21.90

Additional Services Available
Senior & Elementary School Packages « Little League
& Prom Packages « Gbachromes from Slides » Copy &
Restoration * Custom Montages & Composites « Cus-
tom and Machine Portraits & Candids.
Send for Complete Pnce
Lists and Information

KELLY COLOR
Box 576 Dept. FP
Morganton, NC. 28655



Genuine Wood
Covers
8x10 Wedding
Photo Album
Cover features
slip in photo
ﬁ4 pictures)
any styles
available
Hand rubbed
furniture finish

Send for catalog of real wood hand rubbed

furniture finish decorator wedding albums.
Flush & reversible for pin style inserts.

Lanwoodindustries
«2-WSTtk Ptac*. Comu, Mh York 113U 2127IS-3M0

NO ADJUSTMVENTS « QOVPACT

* NOBYE STRAN

EASY FIDKSING
6 POPULAR SIZES
BUDGET PRICED

Special Si/es on Request
Send for Free literature
A ANZ CO.. INC.

EXPOSITIO|
LOS ANGELES CA%
B

elle’ C>me«n Snap

ftCCV-T*MP

Thermo- Regulators

Accuracy + | 10°F 1

nm Efficient Recccul*tw
Convemeni  Oiiect
°F ami °C (moilel
No radio ljgguency interference
Owaiiir mmlm itatv c*cuiky
Viftitrie Foi tie ilwKtly in latuidt or
externally

per how
eiatuie selling m

Safe flection* Iqiml level control
(model /SO* Completely waled with iui
eipowil boater, pm1* or pump
Made >nUS A
Puce Model SOO

Model /SO

"COMPARE
* Quality - Value
e Selection

wedding and presentation albums
Stocked At Leading Distributors

For free catalog and distributor list,
call or write:
Customer Relations
THE CAMILLE CO., INC.
(212) 789-0100
830 Bergen Street
Brooklyn, NY 11238

|1-8X10 PRINTS-

1
[

HMITIFUL SEASONAL PROFITS

HONEY-PAK STORE PROMOTION
PACKAGES

12-3"x5" AND
'8 HALF WAL.

| N

Introducing
ILLUMINATA™

The lightweight breakdown soft
boxes with unobstructed front
screens that fit all studio strobes
Three sizes Small (left m photo)
is 24" x 32" and breaks down to a
27" long slip case $135

Ask your dealer or contact
CHIMERA

Silver Plume Colorado 80476
(303) 569-2023

$1.19

* Includes film developing
r apooTioah.

and direct 8x10 printing
on borderless Kodak "E"
Call/Write for complete services/price list:

lustre paper.

IPS PHOTO SERVICE
"The Candid Specialists™
46-21P 70th Street » Woodside. NY 11377

(212) 779-2454

| I;—ll—\

846 Broadway .
S

FACTORY CLOSEOUT
Delta Aluminum Case
OUR PRICE $33

e 18

.
= exist Proof Seal

+ StronQ AJumnm Plywood
« Heavy Ojfy Manx** + Locttng
« Ni* Ac*n Gray Foam maans
QUBTOMp*«2C MAQ K. cel<s QVAMIMMU0* CLIICS »L

' INSTANT

CONTACT IT x 14 PRINT-THRU
| DRAWING TEXTURING SCREENS
+ Screen a print up to 12 limos'

1 CHARCOAL 2 LINE ETCHING
3 WHITE ETCH $16 95 each or
(save $10 00) all Ihree $40.85
16"x 20" size:$27.95 each or
all three $68.85.(Save $15.00)
(Used by pro's coast-to-coaet.)

« DIRECTOR ENTERPRISES
PO BOX 159 « REDONDO BEACH.

m m

SERVING THE

PROFESSIONAL WITH
QUALITY FOR OVER
THIRTY YEARS

saint joseph mich.49085

A Profit
Maker...

saves

many

hours'

Adams
RETOUCHING MACHINE
Ask any Adams user Then multiply
the number of hours saved by the
hourly rate you pay’
(It might exceed the cost of the machine m the first

year)
$435.00' Wb bx

Write lor tree literature on the Adams Retouching
Machine, and other accessory items
A dam s Retouching Machine G

Denver, Colorado 80203
303 831 7165
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FILEIT.. . MAIL IT...
DELIVER IT...in an

APEC ENVELOPE!

All files PHOTOMAILERS « KRAFT » GIASSINE
flocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and

special occasions . . . also,

studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
900 Broadway, New York 10003

Quality

prirmriG

Seniors UnckYgradiates
Special Promotions

from

KiM ilS ©
H!Winm 'Vim 1
\UYIKfclOH44HO01
4H-'a>-?198

“‘“WEDDING ALBUMS'

« BI T DIRECT FROM MER
« PROMPT DELIVERS

« GOl D STAMPING

* SPANISH AV AIl ABI E
Send for free catalog

al Ien Ptsoto ITloont Corp.

2M OCEAN AVENUE JERSEY CITY NEW JCRSEY 0730b

Professional handmade custom enlargements
direct from your slides Sharper, more brilliant
color non-fade durability 8 x 10—5800 11 x
14 $12 00 16 x 20 S25 Send check Add
$2 00 for orders under $10 00 Specify Glossy
or Pearl
PRO COLOR INC -Dept PP
955 Yonkers Ave Yonkers NY 10704

re t the PROFESSIONAL PHOTOGRAPHER DECEMBER 1981

FAST . .. PROFESSIONAL

Die-cutters with 1/8”
rounded corners made DIE-CUT

to your spleczs 3Man‘lljal WALLETS
units cut or 4 at

a time — Power models * SAVE TIME |
cut 8 or 9. Large and AND $
small lab tested over 2

years. Write for details.

m 4 I

PHOTO PRODUCTS
215 E COLLEGE AVE APPLETON. WI 5491 11

r; PRgboSnSs

-

'C'n,O/PII e“ Ib e
Erapev P® W 1Cl 00 for c’om
fo.-- €G, lne ncT
plete catalog app'v. °°

, N s12 880991)

1Ht pltRCE QO

9801 Nicollet Mmneapo .
cliM WiolQ8aP*«'s Smce

ANY QUESTIONS

about any product or service
advertised in The Professional
Photographer?

Just fill out one of the Reader
Service Cards bound into this issue
and send it directly to The
Professional Photographer

If you contact advertisers directly,
tell them you saw their products in
The Professional Photographer

advertising
Index
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ABC Pictures.

Adams Retouching Machine Co.
Albums. Inc
Alexander Mfg Co
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All classifications 80c per wore (inciufles two words Doid
face caps), minimum $18 00 Additional bold face caps,
$1.30 per word Box number and handling charge. $5 80
per ad Closing date for new advertising, corrections or
cancellation orders. 1st of month preceding issue date
Remittance must be received wth order Mail ads with
remittance to PPA Publications and Events. Inc Classified
Ad Dept . 1090 Executive Way. Des Plaines. IL 60018

Replies to ads with box numbers should be addressed as
follows Box do The Professional
Photographer. 1090 Executive Way. Des Plaines. IL 60018

BACKGROUNDS

FRONT PROJECTION...COMPLETE FOR S995.
America's best-selling system includes everything
you need to increase your business immediately. Plus
lifetime toll-free service and consultation. For FREE
COLOR BROCHURE Call collect (312) 299-6320 or
write to: Herb Laney. ELECTRONIC FLASH BACK-
GROUNDS, 535 Jon Lane. Des Plaines, IL 60016.

HAND PAINTED BACKGROUNDS, artist can

vas. window shades Billfold-size color pictures,
plus current catalog on photo supplies, also $1 re-
fund coupon Write PIERCE COMPANY. 9801 Nic

ollet Ave.. Minneapolis. MN 55420. (612)884-1991

Lowest prices on backgrounds and seamless pa-
per (2 sizes)

THE DENNY Mfg Co.. Inc . world's largest manu
facturer of background materials and accessories
presents its all-new color catalog Send for com
plete information on painted, lithographic and pho
tographic backgrounds Also for complete line of
support systems manual and motorized The Den
ny Mfg Co.. Inc.. PO Box 7200. Mobile. AL 36607
(205) 457-2388

BUSINESS OPPORTUNITIES

ATTENTION: SCHOOL PHOTOGRAPHERS.
SPREAD? NET? PROFIT? What do you call it?
Our men call it GREAT' $2 is a low figure. $3 and
up is common How about your processing plant
support9 If you would like to step up to finer things
Alston has it all Money-making multiple choice
*Pick-a-Pack programs with eRetrospect" (dou
ble-image photography) All school services, ex
ceptional quality and delivery Sales, marketing
advertising, audio-visual, seminars, sales meeting
and equipment guidance provided Exclusive inde
pendent territories and financing available to those
who qualify. Join a winning team Write or call Ray
Cournoyer. Alston School Photography. Inc . 54
Brunswick Ave . Edison. NJ 08817. (201) 245-5000
for appointment or information (All inquiries con-
fidential)

SCHOOL PHOTOGRAPHERS—cut per student
costs of record keeping and forms handling and
get management reports at the same time. Com
puter generated forms include student lists, cam-
era cards, address labels and invoices Call Metri-
Count Inc collect at (215) 352-9550

PHOTO MUG-photo button machines Brochure
sample button $1 Sims. 1441B North Jefferson.
Abilene. TX 79603

classified

EQUIPMENT FOR SALE

CAMERZ CLASSIC 70mm cameras. Camerz SLR
cameras (new in stock). Mamiya RB67 and 645
cameras and the Nord SLR camera Photogenic
and Norman lighting equipment. Majestic Tripod
and Polaroid Professional Products All equipment
new and in stock for immediate delivery. Complete
used equipment listing available upon request Au-
thorized camera and lighting repair center Mas-
tercard. Visa, and Leasing Plans available
Camera Art, Box 100, Lewiston. MN 55952: (507)
523-2101

CALL TOLL FREE
MR. JAY SCHWARTZ
(800) 325-1358

SAVE MONEY ON NEW EQUIPMENT

Photogenic Photo Control

Norman Nord

Speedotron Davis & Sanford Tripods
Ascor Denny Backgrounds
Arkay OER Passport Camera

MOST PRODUCTS IN STOCK —
READY FOR IMMEDIATE DELIVERY

NEW UNITS LIST YOUR COST SAVE
Norman A200B $519.00 $44200 $77 00
Norman A202-U $47900 $407 00 $7200
Photogenic Port
amaster AKO1 $47409 $40200 $7209
QUALITY USED EQUIPMENT

PHOTOGENIC
Flashmaster System—400w/s w/
1-AA01 Power Supply. 2-6 Light

heads. 2-1V Lightheads $ 57500
Flashmaster AAO1 Power Supply $ 37500
AA17 Umbrella Lighthead $ 150 00
Versatron AG20 Power Supply $ 39500
Versatron AG30 Lighthead S 17500

PHOTO CONTROL
Camerz Classic Camera System w/

Split 70mm Magazine $ 995 00
Split 70mm Magazine $ 200 00
BEATTIE COLEMAN
Special ST6 School Camera w/
35mm Magazine $ 275.00
D56 Split 70mm Magazine $ 19500
C56 35mm Magazine 175 00
NORD
SLR Camera System w/
Split 70mm Magazine $1095 00

USED EQUIPMENT CARRIES A ONE YEAR WAR
RANTY DELIVERY SUBJECT TO AVAILABILITY
FOR MORE INFORMATION CONTACT

CPI/Jay Schwartz. 1227 Finger Lake Ct . Chester
field. MO 63017. (800) 325-1358. (314) 231-2733

BUY PHOTO EQUIPMENT AND SUPPLIES AT
WHOLESALE. Cameras and lenses at COST.
Film, paper, chemicals, just over cost FREE infor-
mation package PRS Photographic. 246 Margaret
St. PO Box B. Plattsburgh. NY 12901 (518)
561-0939.

COMPLETE SPECIAL EFFECTS SYSTEM. NEW
RESIN FILTERS, VIGNETTERS, STAR FIL-
TERS, ETC., combined with the Curtis Combo
Matte Box System gives unlimited special effects
Unique, detailed instructions available Call or
write for information Jack Curtis. Box 1853. Santa
Monica. CA 90406. (213) 392-5203

IMAGON LENS FOR RB 67. 200mm Imagon with
adapter for RB 67 shutter plus custom accesso-
ries. One minute interchange with Mamiya 180mm
lens Call or write Walter Barnes. 700 W 34th St..
Austin. TX 78705, (512) 459 8439

ROLLEI SL-66 $2,695 Complete outfit with
50mm. 80mm. 150mm lenses, fitted alum case
and many accessories Call Jerry (612) 221-9811
week days

POSTER BOOTH —Self-contained portable dark
room and processor for shopping mall entrepre-
neur Makes permanent 18 x24 B/W poster in 5
min from Polaroid print Must sell $3,500 W E
Wolff. 2508 W 50th Pl . Shawnee Mission. KS
66205

STROBASOL ELECTRONIC FLASH —
2Vx8000 s 8' stands with casters and weights
2-25 Soff Boxes Used twice For details write
A R Enterprises. P.0 Box 762, Carmel. IN 46032

BEATTIE COLEMAN SOLARON 2 trip cords 3
magazines 70mm. split 70 and 46mm Magnifying
focus hood perfect condition $2,500 ADEMCO
20x24 CANVAS PRESS. Heavy duty Up to 30x40
canvas mounts. $400 Call Stan Sinclair (208)
4369542

NORD 4x5 CPL ENLARGER with voltage reguia
tor in mint condition (2 cams 2 lenses 75mm and
105mm) Reducing billford attachment. 7 memory
banks. 7 negative masks. $2,000 Kreomte 16 col
or processor. 2 step with water panel and replen
ishment tanks $3,200 Keith 70mm manual long
roll back w/counter for RB 67. $285 Lekta B/W
Densi Timer $200 Seal commercial 210M mount
mg press. $125 Sam's Studio. 6937 San Pedro
San Antonio. TX 78216. (512) 342 4384

RADIO CONTROL | tuator
Eliminates long sync cord, or can be modified for
remote camera operation NOT a converted ga
rage door opener or toy car control, but designed
by Phil Heller especially for photographers' Radio
Control VHF. tone encoded AC or battery powered
receiver Complete kit to build it yourself. $99 50
or buy it wired, tested, and guaranteed. $t 79 50
Write to PM Electronics. 2558 Las Casas Way
Rancho Cordova. CA 95670 Add $5 shipping
Calif residents add 6 \b sales tax

ATTN RB 67 OWNERS Any 77mm filter sky UV
green, red. yellow orange. 85. 85A. 85B, 80A. BOB
81A 81B. 82A @ $12 98 each or entire pro set ol
14 filters for $165 Cross screen or diffusion
$19 80 each FOR MAMIYA 645 OWNERS: Get
58mm size for only $4 85 each or pro set of 14
$56 Cross or diffusion $7 95 each add $3
minimum UPS charge Camera World 1809 Com
monwealth Ave. PO Box 9426. Charlotte NC
28299. (704) 375 8453

NEW HASSELBLAD 500CM mplete
with 80mm 2 8 Planar C lens, magazine A 12 and
waist level finder Complete as received from Vic
tor Hasselblad USA No gimmicks, no games—you
get everything you re supposed to get $1,699 You
might find it cheaper—you may gei less You can
buy with confidence from Camera World. 1809
Commonwealth Ave, PO Box 9426. Charlotte
NC 28299. (704) 375-8453 UPS COD MasterCard
Visa, or prepaid
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72MM FILTERS —red, yellow, green, orange. 85.
85B. 80A. 80B. 80C. 81A. 81B 82A. ND2X, diffu-
sion SPECIAL" $10 90 each or $100 for entire set
of 14 Add $3 UPS charge MasterCard. Visa, or
COD Camera World 1809 Commonwealth Ave ,
PO Box 9426. Charlotte. NC 28299. (704)
375 8453

Warm up those outdoor shots with 2 filter portrait
sets 81A and 81B. 52mm set $7 50. 55mm set $8.
58mm set $8 50. 62mm set $12. 67mm set $16.
72mm set $20. 77mm set $24 Camera World.
1809 Commonwealth Ave . PO Box 9426. Char-
lotte, NC 28299. (704) 375 8453

150mm f/4 SONNAR-C lens for your Hasselblad
new $1,150 prepaid UPS COD. MasterCard or
Visa Buy with complete confidence from Camera
World. 1809 Commonwealth Ave . PO Box 9426.
Charlotte. NC 28299. (704) 375-8453

ATTN: NIKON & CANON OWNERS: 52mm fil

ters Any of the following ultraburst, pop red. pop
blue, purple, graduated pink, graduated red. yel-
low. orange, green, red, 85A, 85B. 85C, 80A, 80B.
81A. 81B $3 90 each or entire set of 17. plus bo

nus filter wallet, for $55 $3 minimum UPS. Master-
Card. Visa, or COD Camera World. 1809 Common

wealth Ave PO Box 9426. Charlotte. NC 28299

(704) 375 8453

NORD 46MM MOD Il Package Printer Prints 1
8 x10' 15 x/ w/5wallets. 4 3V,"x5"s. 9 full wal-
lets. 16 minis. Also has special format for prom
packages, memory mates, etc Several thousand
dollars in spare parts Excellent condition
$14,500 (901) 767-0350

UNL 1102 Package Printer 4 yrs old MicroPro
cessor controlled Set up for 70mm. 10 exp Prints
1 11"x1418"x10 25 x 4 3'4"x5". 9wal-
lets Will interchange lens decks and has diffusion
percentage capabilities Excellent condition
$19,500 (901) 767 0350

SARGENT WELCH Translator Good condition
$650 (901) 767-0305

DURST M-612 Mini Printer Has white light conver
Sion head. 4 paper mask, some negative carriers. 1
lens Seldom used Cost $13.500 new $8,000 now
(901) 767-0350

NORD PULL Box for split 70 Has lenses for
Il x14 .8 xIO 5 x7 wallets & minis Has
chassis lor Chromega but no head Fair shape
$1,700 (901) 767-0350

HELLER CLUSTER B<x tor 10 exp Prints 1
8"x10 25 X7 4 up &9 up. borderless Com
piete with chassis. Chromega head, transformer
and timer w/foot switch Excellent condition
$3,000 (901) 767 0350

UNL 1102 Package Printer Uses 11 or 10
paper Prints 1 1, 2. 4 9 Good condition Many
spare parts including electronics board $7,000
(901) 767-0350

EQUIPMENT WANTED

ASCOR QC 4 POWER SUPPLY & lamp heads
any condition including non-working (516)
549-9158
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CIRKUT, LEICA cameras wanted, or parts there
of. working or not Also military cameras, any kind
Raymond Bungard. Vets Adm Center. Boise. ID
83702. (208) 336-3482

Wanted Kodak 5S Printer or Pako BC 24. in good
condition (901)767-0350

PACO DRYER. A Pacomony 26 Drum Dryer or
equivalent Must accept 14 "x17 paper Suisman
& Biumenthal. 500 Flatbush Ave . Hartford. CT
06101. (203) 522-3123. ext. 261

FINISHING

70mm. 120 and 220 Vericolor Il film processing
and proofing Two day m-plant service Complete
senior finishing, custom portrait, and candid and
commercial finishing service. Wallets through
40x60 s Camera Art Professional Finishing Divi-
sion, Box 100, Lewiston. MN 55952. (507)
523-2101 604 Price Ave . Redwood City. CA
94063. (415) 367-8320. 12221 Riverwood Dr.
Burnsville. MN 55337. (612) 890-2200.

SCHOOL FINISHING: A complete line of school
finishing for school photographers Black-and-
white and color packages from undergrads—
custom processing for seniors Special 35mm
cameras designed for undergrad work offered at a
very reasonable price. Write for free catalog ALL-
STATES PHOTO CO., 2940 East 96th Street. Chi-
cago. IL 60617: (312) 221-6694

PROMS. TEAMS. MEMORY MATES Borderless
senior and portrait packages, with die-cut wallets
A complete B&W lab for glossies and COPY and
RESTORATION Economy and custom candids
and commercial printing Call or write for our cur-
rent price schedule, order bags, and prepaid mail-
ers NEW ENGLAND COLOR LAB, INC., 86
Sanderson Ave Lynn. MA 01902, (617) 598-4400

SCHOOL PICTURE PROCESSING: Complete
service available including 8'x10". 5*x7‘ or
3’,"x5" format packages from split 70mm or
46mm and 35mm film Proms. Deluxe Memory
Mates. Classroom Group Pictures, and Hand Let-
tered Composites Elementary and Junior High
Memory Books and Church Directories Fast ser-
vice and higher quality Camera Art. Box 100.
Lewiston. MN 55952; (507) 523-2101

SCHOOL PICTURE PACKAGES hOm 35mm.
46mm Vericolor film 8"x10'. 5’x7'. 37? 'x5" for-
mats Contact rolls. | D. cards. Yearbook prints 3
units 5"x7* color $1 20. 3 units 8’ xIO* $2 25 pkg
mcl class groups 40c A complete line of items for
the school photographer Our quality is excellent,
our prices are reasonable Send for our complete
price list Many years experience IMPERIAL COL-
OR LAB, 2001 E Roosevelt St. Phoenix, AZ 85006

PROFESSIONAL FINISHING Proms, teams
store promotions, family groups and church direc-
tories from split 70mm. 46mm. 35mm unperfor-
ated ALL-STATES PHOTO COMPANY. 2940 E
96th St Chicago. IL 60617. (312) 221-6694

GET SUPER SENIOR FINISHING BY MEISEL
Superior quality at competitive prices' 8'x10"
units only $2 70 with dust spotting, texturing
spraynng. diffusion and burned-m corners at no ex-
tra charge Profit-making 50-wallet special $6 50
Send for the Meisei School Packet and we 1 in-
clude a free tnai offer, valued at $21 60 We think
you'll like what you see and want to provide your
seniors with prestige portraits from Meisei Write
Meisei. Dept SD-2. Box 222149 Dallas. TX 75222

FURNITURE, PROPS

SEND FOR free catalog of environmental props
We have stumps rocks, fences etc Also chair-
backs and now a complete line of Victorian furni
ture and stackstoots Write or call The Denny Mfg
Co Inc .PO Box 7200 Mobile. AL 36607. (205)
457-2388

HELP WANTED

ARCHITECTURAL PHOTOGRAPHER, experi
enced all films and formats. Interiors, exteriors
scale models in studio or on location. Some indus
trial and product experience also desirable Law
rence S Williams. Inc . 9101 West Chester Pike
Upper Darby. PA 19082. (215) 528-6460 (Philadel
phia suburb)

PHOTOGRAPHER WITH TRACK RECORD for
position with well-established mail order firm Ex-
perience in catalog or magazine photography a
must. Excellent equipment and facilities. Send
samples and resume to Dick Allen. Miles Kimball
C0..41W 8th Ave . Oshkosh. WI 54901

INSTRUCTION

RETOUCHING. Quality now lor Professional Re-
touching. Complete practical course. Readily
mastered at home. Request free brochure. Art of
Retouching,” Hamilton Studios, Box 39-NR. Clay
mont, DE 19703.

LEARN PROFESSIONAL PHOTOGRAPHY Day
and evening classes. Accredited member NATTS.
approved for Veterans Training, financial aid pro-
grams available (B.E.O.G.))ANTONELLI SCHOOL
OF PHOTOGRAPHY, 1210 Race St. PO Box
1767, Philadelphia, PA 19105; (215) 563-8558

PROFESSIONAL OIL COLORING— Easily learn

ed and done at home. Good income. Write for free
booklet. * Magic of Photo Coloring,'1Hamilton Stu-
dios, Box 39-N, Claymount. DE 19703.

PHOTOGRAPHING WOMEN, exact instructions
with matching pictures. Exactly how to place body,
arms, expressions, total. Great instructions tor
model composites by Miami Beach Expert Dick
Kassan. twice on NBC Today Show. $5 to Dick
Kassan. 7745 S\W 33 Terrace. Miami. FL 33155

FINEST BOOKS ON WEDDING PHOTOGRA-
PHY by Jack Curtis BEHIND THE CAMERA *304
exciting 8% x11 pages, 100 color-full pages,
hardback bound. Wedding education from the
leaders: Jack Curtis, Stockwell. Zucker. Zeltsman.
Hawthorne. Gunn , in color A veritable encyclope-
dia of modern wedding photography. $49.95 BE-
YOND THE CAMERA the classic source gives
Jack Curtis' personal approach to weddings. 221
pages 87, "x11" B&W. $19.95. Call or write for spe-
cial marketing information. Jack Curtis, Box 1853,
Santa Monica. CA 90406; (213) 392-5203.

VERONICA CASS-NATIONAL SCHOOL OF
RETOUCHING, INC. Now offering one and two-
day mini-courses January 1982: 4-8 Negative Re-
touching: 11-15 Print Retouching. 18-22 Airbrush;
25-29 Restoration. For information write P.O. Box
1018. Hudson. FL 33568; (813) 863-2738.

VERONICA CASS-NATIONAL SCHOOL OF
RETOUCHING, INC. announces the return of
FRANK CRICCHIO, M.PHOTOG.CR. as he
makes repeat performances of his seminar on Jan-
uary 11-15 and May 3-7 Also. JOHN and MADE-
LINE HOBBS will present. Current Trends in Por
trait Photography, February 22-26. For informa-
tion write P.O Box 1018, Hudson, FL 33568; (813)
863-2738.

LAB SERVICES

PACKAGE PRINTING from split 70mm. 46mm
120mm. and 220mm. 16 "x20'. 11*x1 4 8'xIO".
5*x7 * 372-x5* wallets and sub-wallet packages
Fast service Can or write ROTHOR COLOR LABS.
PO Box 2236. Jacksonville. FL 32203. (904)
388-7717.

EVER TRY to discuss acolor lab in a classified acP
IMPOSSIBLE! Clip this ad get our story and $5
OFF on your next orderl AMERICOLOR, Box
1293-P. Wauchula FL 33873



PACKAGE PRINTING Store Promotions—
church, schools, family groups, cap and gown,
proms, classroom groups, sportsmates; 11 "x14",
8'x10". 10"x13", and 5'x7" packages available
from 46mm and Vt 70mm. 120-220 VPS film. Five
days in-plant service: write for complete price list
Alford Photo Industries. Inc.. 3061 Millbranch.
Memphis. TN 38116: (901) 332-2611.

PACKAGE PRINTING—Fund raising, store pro-
motions. churches, schools, family groups, proms,
classroom groups, sportsmates. photo charms
11"xl4* 8'xIO’ and 5"x7" packages available
from 46mm. split 70mm. 120-220 VPS Il film 10x13
packages from unperforated 35mm Five day in-
plant service. Complete professional dept, for wed-
dings and proofing service Send for complete
price list. ACADEMY PRODUCTIONS, P.O Box
30877, Charlotte, NC 28230. (704) 333-9057

PROMS, TEAMS, MEMORY MATES. Lowest
prices, sample. Prom 2 5 "x7". 4 wallets $1.05
7"x5" teams 44c min.. 20 per negative. Memory
mates 7"x5 group. 3 "x5" individual and folder
$1,30. Min. 15 per negative...flm processing in-
cluded. 2!4"x2',". 46mm. split 70. Add 10% ship-
ping UPS. Send order or write for complete price
list. Cheesman Photo Service, 3137 N.Canyon Rd..
Provo. UT 84601

LAB/STUDIO SUPPLIES

RUBBER STAMP CATALOG. Instant drying ink
for RC paper. 4 oz $5.30. Gold stamping machine
$121.95. Business cards. Jackson's, Brownsville
Road. P-309. Mt Vernon. IL 62864

POLY BAGS tor prints-negatives. 100 assorted.
tour sizes. $9 95 postpaid—CWO only (ten sizes
stocked). Send $1 for color pictures of back
grounds and current catalog—$1 coupon includ-
ed. Pierce Co 9801 Nicollet Ave , Minneapolis,
MN 55420 It's worth it!

VPS FILM, fresh, frozen, from Camera World ship
ped the day you order it, with COD. Visa or Master
Card Personal checks will delay order 2 weeks
VPS 120 20 ROLLS $38. 100 ROLLS $188, 300
ROLLS $555. VPS 220 20 ROLLS $76, 100
ROLLS $376, 300 ROLLS $1,110. Add $3 mini
mum UPS or $6 for case of 300. Camera World.
1809 Commonwealth Ave., P.O. Box 9426. Char
lotte, NC 28299: (704) 375-8453

MCDONALD SPRAYS, clear, luster matte, matte
special or retouch. 19.70z.size spray cans, 12loa
case @ $48 per case 1-11 cases, 12 or more
cases. $45 per case Add $2 per case for UPS. Gal-
lons are $14 each + $2 ea UPS. (2 gals, to a case)
Camera World Inc. 1809 Commonwealth Ave.
P.O. Box 9426. Charlotte, NC 28299. (704)
375-8453

510 volt #497 EVEREADY BATTERIES fresh from
Camera World @ $15.95 each. Minimum $3. UPS
COD, Visa, or MasterCard. Camera World. 1809
Commonwealth Ave., P.O. Box 9426. Charlotte,
NC 28299; (704) 375-8453.

SPECIAL EFFECTS, plagues, frames, excellent
prints, low prices, fast service. NUCOLOR PHO-
TO LAB, 702 Haverford Rd. Bryn Mawr, PA
19010: (215) 525-4458

MISCELLANEOUS

STATUETTES MADE using your photographs (pa
per dolls made of wood). Send full length 8 " x 10
and $6 Statuettes. Box 8B. Nebraska City, NE
68410

SKETCHOGRAPHY'S EASY and enjoyable You
can turn your photos into beautiful sketches and
needlepoints Send $5 95 plus $1.50 postage and
handling to Philip Rogers. Dept IWM. 233-26 39
Ave . Douglaston. NY 11363.

HAVE AN IDEA for a logo, letterhead, brochure,
design or advertising7 We can finalize it. do art-
work. lettering, pasteup—everything necessary to
prepare it for your printer the professional way Be-
cause we re experienced in graphic design for
photography, we can do this more economically
than most design artists Send description or
rough sketch of your idea and stamped self-ad-
dressed envelope for estimate No obligation If
you'd like samples of our work, send $1 for post-
age and handling GEMINI GRAPHICS. Box 29704,
Dallas. TX 75229; (214) 243-7677

PROPHOTOS 1. a beautiful sixty-four page, full-
color book of PP of A Loan Collection prints, is
available for $4 95 (soft cover) PPA Publications
and Events. Inc., Dept. CN. 1090 Executive Way,
Des Plaines, IL 60018

1981/82 DIRECTORY OF PROFESSIONAL
PHOTOGRAPHY is a guide for buyers of photog-
raphy. a resource for professional photographers,
a source book of photographic suppliers, and
much, much more! Send $12.50 to PPA Publica-
tions and Events. Inc.. Dept TM. 1090 Executive
Way. Des Plaines. IL 60018

THE PROFESSIONAL LIST Mailing lists. United
States. Canada Names and addresses of profes-
sional photographers in Portrait. Commercial and
Industrial classifications For details write Dept
TM. c/o The Professional Photographer

VCNSR RETOUCHER’S GUILD—A magazine of
updated information and techniques, valuable to
retouchers/artists in art departments,
photography studios or free lancers For more in-
formation write P.O Box 1018. Hudson. FL 33568.
(813) 863-2738

BLUE BOOK OF PHOTOGRAPHY PRICES.
Need more information? Write Photography Re
search Institute Carson Endowment. Room 26
21237 South Moneta Ave Carson. CA 90745
(213) 328-9272

OIL PORTRAITS

OIL PORTRAITS Brush and light oils Also com
plete copy and restoration service Price list sent
on request Irene's Color Service. 41 Edgewood
Ave . Walpole. MA 02081. (617) 668-4 767.

PROFESSIONAL ARTIST BRUSH OILS, and res
torations Thirty years experience Fast, depend
able one week service on bolh lab work and paint
mg CLEMENTS STUDIO, PO Box 244 Oxford
MS 38655. (601) 234 1807

SUPERIOR PORTRAITS m light and heavy oils
Also corrections and backgrounds changed in
heavy oils Serving the professional photographer
with reliable expertise Fast service Alice Day
RD 1 Box 4. Schenevus. NY 12155

Need something7 You need a classified ad

QUANTITY PRINTS

QUANTITY PRINTS, black and white, priced for
your profit 8'xI0O’s 100 only 36¢ each. 4"x5*s
250 only 25¢ each, minus liberal discount for pho
tographers' We guarantee our quality and service
For free samples and complete price list—mclud
mg color—write Kier Photo Service. Inc , Dept
PC, 1627 E 40th Street. Cleveland. OH 44103

QUANTITY PRINTS available from nationally
known custom photo lab. 8 "x10 ' color as low as
$102 each and 8 "x10" black & white as low as
3lc each Write for directory of services Berry &
Homer, 1210 Race Street, P.O Box 1319. Phiiadei
phia. PA 19105. (215) 563-0888

Classified advertising m The Professional Photog
rapher gets results. Put your message here for on
ly pennies per contact

RESTORATIONS

LIFE LIKE RESTORATIONS, Air brush, brush oils
or a combination Transparent oils, custom black
and white lab service Two to three weeks service
Free estimates Betty Royse. Cr Photog . Royse
Graphic Color Service. P.O Box 85. Shelby, OH
44875.

HEIRLOOM RESTORATION Custom copies
light and heavy oils Write for restoration brochure
Berry & Homer. 1210 Race St .P O Box 1319. Phil
adelphia. PA 19105. (215) 563-0888

COPY AND RESTORATIONS: oil. pastel and pen
cil retouching light and heavy oils, candids trans-
formed into exquisite backgrounds Price list and
samples Helen Hayes. 4209-11 Feme Blvd , Drex-
el Hill. PA 19026

COMPLETE RESTORATION service Transpar-
ent. semi-brush and brush oil Black and white re-
storing and retouching Reasonable prices Pat
Lippert Art Services. Winn-Dixie Shopping Center,
Frankfort. KY 40601

QUALITY PROFESSIONAL COPY AND RESTO-
RATION, B&W, sepia tone, free hand oils from col-
or photos Satisfaction guaranteed William Tibbs.
959 Sawyer Avenue. Vineland. NJ 08360. (609)
692-4571

RETOUCHING

PRAIRIE ARTISTS RETOUCHING SERVICE Re
touching headaches7 Let us solve them' Super
quality, super service Free sample Best in mid-
west Box 12, New Sharon. 1A 50207

EXPERIENCED COLOR NEGATIVE RETOUCH
ING. Average senior portrait. $

pendable service Paulette Kasperski. 11329 Ken
nebec. Allen Park. Ml 48101. (313) 383 5993

SALES AIDS

QUALITY BILLFOLD BOXES, one inch thick
clear top. white bottom holds 100 pictures 200
case. $52 50. 100 for $28 50 prepaid USA Bal
loons. $3 95/gross. 2 gross. $7 50 (one gross bal
loons/one gross combs. $7 50) Send $1 for com
plete catalog and $1 coupon enclosed Pierce
Company. 9801 Nicollet Ave Minneapolis. MN
55420

"WEDDING SPECIAL"— Six blue garters, cards
envs .one pad each wedding contracts 4*x6 * ap
pomtment cards for $10 00 cash postpaid any
where m USA Pierce Co .9801 Nicollet Ave . Mm
neapolis. MN 55420

FREE/HAND oil portraits studio forms letter
heads, business cards bridal booklets etc 80
page catalog $2. get $5 coupon GRAPHICS.
Box 62. Jericho. NY 11753. (516) 681 9714

VC PHOTOGRAPHIC ART SUPPLIES—nega
tive and print retouching supplies including VC Il
the shadow dyes and the new shadow purple dye
For information write PO Box 1018. Hudson. FL
33568. (813) 863 7476

PLEX-E-GLASS & SLIP-IN scalloped edge walnut
wood plaques The country’s fastest selling and
most inexpensive plaque Beautifully designed and
finished Free brochure Colortone Plaque Com
pany. 3612 Centerview Ave Wantagh. NY 11793
(516) 221-8945

PICTURE FRAMES wholesale Forty distinct
styles Send $3 for full color brochure Willbecred
ited as $5 with first order Azteca Frame. PO Box
435. No Hllywd , CA 91603

PHOTO MOUNTS —ALBUMS...Ask <or a free
catalog and photomount samples Penn Photo
mounts, 5th & Mam Streets. Darby. PA 19023
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WEDDING PRICING guide A must for every wed
ding pro Copies of price lists from 25 wedding pho-
tographers across the United States Send $5.95
to DON MAZER/Dept A, 22074 Bahama St.. Ca-
noga Park. CA 91304

RUBBER STAMP CATALOG. Instant drying ink
for RC paper, 4 oz $5.30. Gold stamping machine
$121.95. Business cards Jackson's. Brownsville
Road. P-308. Mt Vernon. IL 62864

SKANDIA RC, the new pre-mked rubber stamp that
really works on RC paper Never worry about ink
smears again 3 lines $15. camera ready logo $20.
FW! Products. 15 Altawood Dr . Sandy. UT 84092

ALBUMS! WEDDING! Proofs, personalized,
sales aids' Shipped immediately' Catalog $1 Re-
funded first order Crestwood. 3601 West 71st.
Prairie Village. KS 66208

ALBUMS—FRAMES: Topflight, Holson. Camille.
Desmarais & TAP albums, wall and easel frames,
photomounts, plaques, stock mats. For catalog
write Michel Co.. 4664 N. Pulaski Rd . Chicago. IL
60630

BOXES— Portrait presentation—BOXES. Finest
quality at wholesale prices 4'x5", 5'x6* 5*7*
8*x10\ 11*x14* 16*x20‘.20*x24' Purchase in
small quantities 4'x5’. 5'x5\ hold 125 proofs
Send $1 for free sample Aufenger Studios. 223 W
York St . Norfolk. VA 23510

POLYURETHANE PLAQUES AND FRAMES on
a contract or per order basis Any style, any size
Call or write Denny Manufacturing Co.. Inc , PO
Box 7200. Dept PA Mobile. AL 36607 (205)
457-2388

STUDIO FOR SALE

CENTRAL CALIFORNIA. Portrait studio since
1968 Also unique equipment and products for
busy year round 1or 2 person operation 500.000
population area Modern downtown building, low
rent $100,000 value for $17,500 price Clear
$30,000 before Christmas HG . PO Box 11455
Fresno. CA 93773

PHOTOGRAPHY STUDIO —fully equipped & in
eludes real estate with live-in apartment Good go
mg professional business ideally located in excel-
lent recreational business & farm county seat in
N E Wisconsin Seller financing considered Con
tact Hilgenberg Realtors/Better Homes & Gar
dens. PO Box 484, Shawano. WI 54 166. (715)
526-6148

PORTRAIT and WEDDING studio, established
1909 suburban Indianapolis. IN location Good
lease, flexible terms Call Steve Freund (317)
293-9351 evenings

WESTERN MONTANA. Portrait/comme*cial stu
dio in the heart of the Rockies Good reputation
Downtown location Enquire to Jon Schulman.
Photographer. 135 E Main. Missoula. MT 59802

SOUTHEAST FLORIDA —full service studio

weddings, portraits, commercial Located indown-
town Fort Lauderdale for 10 years Excellent op-

portunity $30,000 Reply (305) 467-7021

Prospective customers read classified ads

PORTRAIT, WEDDING AND COMMERCIAL
PHOTOGRAPHY STUDIO —Large volume resto
ration work, plus passports, resumes and model
portfolios. Located in heart of sunbelt—Atlanta 10
years in proven suburban shopping mall. Establish-
ed clientele Excellent reputation Many churches
and schools nearby Turn-key operation includes
photographic equipment, well designed camera
room with overhead track system, attractive gal-
lery display entrance, sales projection and confer-
ence room Seasoned telephone number with Yel-
low Pages advertisement Price $39,000. 50%
down—owner will finance balance and assist in
transaction Reply to P O. Box 33681. Decatur, GA
30033

TIRED, WANT TO RETIRE. Quality, well estab-
lished studio in Washington State with two com-
plete labs, color and black and white Reputation
built on quality portraits, weddings, and schools
Fastest growing area in USA. business expansion
unlimited Your complete business for $110,000
Will carry contract Write 9422 Hwy 99 North.
Marysville, WA 98270. Phone (206) 659-7686.

SOUTHERN CALIFORNIA—Temple City, estab
lished 19 years, main street location Fully equip-
ped studio specializing in portraits, weddings and
school photos. $19,500. Part financing by owner to
qualified buyer Will assist in transition. Call Shirley
Wheeler. (213) 445-7373.

NEW JERSEY— Portrait, wedding. Low rent. Reply
Box M1208. c/o The Professional Photographer.

DENVER «JACK’S Portrait Studio available end of
year. Projected net profit $36,000. Same owner 36
years; retiring. For details 631 15th St.. Denver,
CO 80202.

SO. CALIF. BOOM CITY HOME-STUDIO. Excel

lent reputation Ideal for husband-wife. Weddings,
portraits, schools, sports, church directories. High
money potential. Only one other studio in area with
100.000 people. Will assist in transition. Owner re-
tiring. Reply Box M1106. c/o The Professional Pho-
tographer

For only pennies per contact, you can reach peo-
ple who want and need what you have to sell Ad-
vertise in the classified section.

—-_—

CLASSIFIED ADVERTISING
Order Blank

NAME

| ADDRESS

CITY STATE

ZIP i

PHONE

AUTHORIZED SIGNATURE

CLASSIFICATION

I AD AS IT SHOULD APPEAR:

[ 1Assign a box number and mail my replies daily.

Run my ad:

months;

till forbidden.

Payment is required with order. For rates and closing dates, see first column of
"classified" page. Please indicate exact classification in which you wish your ad to ap-
pear. Mail this form and your payment to: Production Manager, The Professional
Photographer. 1090 Executive Way, Des Plaines. IL 60018
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Titles mitaiics  Numbers following each listing denote the
month of issue and page number

A
Advertising 2-32. 3-30. 3-73. 5-74. 6-28
6-48. 8-46. 9-48. 9-56

Advertising basics 2-32. 3-73. 5-74. 6-28. 9-48

Allin the family 5-58
American Society of Photographers

(ASP) 6-56.10-50
Animal appeal—selling the humorous pet

portrait 9-30
Animal photography ~ 9-30. 9-34. 9-39. 9-44, 9-46
Architectural photography 6-33. 10-50
Art for ail seasons, An 10-36
Avrtist in the studio. An 8-33
Attracting new business with old fashioned

portraits 3-64

Audiovisual 2-36. 2-38. 2-40. 2-42. 2-50. 2-52.
2-54. 2-56. 2-58. 3-26. 4-44. 5-26. 6-38. 6-108. 7-62
Audiovisual opportunities beckon professional

photographers 2-50
Auditor’s report 5-90
AVperspectives 2-36. 3-26. 5-26. 6-108. 7-62

Awards 1-50.2-93.8-43.8-54.11-32
B

Behind the cover 1-16. 2-20. 3-21. 4-14. 5-16
6-16. 8-14. 9-14. 10-14. 11-18. 12-14

Big shots with little lights 6-50

Biography 1-34. 1-48. 3-36. 7-38. 8-33
Birthday club promotes baby portraiture 5-40
Black-and-white photography 12-34
Book briefs 2-72.5-61. 11-76. 12-62
Business 2-62,8-67
Business management 1-63. 2-66. 5-58.
5-68. 7-20
C
Caring touch. The 12-34
Catalog photography 8-46. 8-56
Children 5-40. 10-68. 12-39
Christmas rush. The 12-56
Collecting 2-62
Color fading—what we know about it 1-42
Color labs 7-47
Color print retouching basics 8-40
Commercial 8-26.8-33.8-59
Competitions 4-48.8-67
Computer economics 12-44
Computers 3-48, 7-59. 12-44. 12-46. 12-51
Computers and photography—a new era 7-59
Convention program 5-63
Copyright 2-60.8-68
Copyright Question. The 2-60
Creating and selling elegant bridal
portraiture 4-26
Credit pays off 11-46
Cut expenses—collect overdue bills 2-62
D
Datelines 1-7.2-7,3-7. 4-7. 5-7. 67
7-7. 87. 9-7. 10-7. 11-7. 12-7
Design for living. A 12-28
Dissolving the dazzle—sophisticated AV is
simpler than it seems 2-52
Double impact with multi-image 2-40
E
Education 1-64. 2-76. 3-74. 4-60. 5-78.
6-112. 7-70. 8-70. 10-84. 11-84. 12-67
Eight promotional commandments 5-36
Environmental camera room 3-34
Environmental photography 3-34.5-30
European portraiture 3-36
Everybody loves a winner—steps to successful
children s promotions 10-68

Evidence photography 6-110. 11-62

Exhibits 4-22.5-28.6-48.6-62. 10-70. 12-60
F

Family albums create year round sales 1-30
Financial focus 9-26. 10-64. 11-58
Financing 5-68
Finishing 4-56.5-48

Forming a co-operative marketing group 6-48
Framing 2-64

Front projection 6-96. 6-97, 8-59. 10-45
Front protection for the commercial

photographer 8-59
G
Gateway to knowledge 8-54
Glad you asked that—questions and answers
about front protection photography 6-96
Going to the dogs 9-34
Graphics arts 8-46.8-56
Groom—a forgotten man. The 4-34
Group photography 1-30. 9-22. 11-39
Group photography captures the crowd 1-39
H
Holography illuminates the problem 1131
Home-studio is a dream house 3-56
How to get advertising photography
business 10-61
How to survive and prosper m the family
photography market 352

Idea exchange 2-74. 3-28. 5-22.6-110
8-68. 9-60. 11-74

lllustrative photography 8 46.8-56. 10-61. 12 34

Indepth 1-25. 2-22. 4-20. 6-22. 8-21.9-20.
10-18. 11-22. 12-16
In the studio 1-62. 2-64. 3-30. 4-58

5-28. 7-20. 8-67. 9-56. 10-76. 11 68. 12-58
Industrial 1-50.2-4.6-50. 10-4. 11-31
11-32. 11-36. 11-56 11-83
Input copy requirements for gravure
reproduction 8-46

Inspirational 3-42.5-61.6-44.6-56. 10-50
10-83. 12-22
Instant photography, key to effective
law enforcement 1n-62
Instant seniors—your passport to meeting
yearbook deadlines 10-46
Isolating beauty 10-50
J
Jewelry 6-36
Judging 3-66, 4-52. 9-39, 11-68
Judging the pet portrait 9-39
L
Legal 2-60
Letters 1-10. 2-10. 3-10. 4 10. 5-11.6-10.

7-11. 8-10. 9 11. 10-10. 11-12. 12-10

Lighting 2-28. 2-74, 6-50. 6-110. 11-36. 11-74
Little people, large potential 12-39
Look back. A 6-62
Luxury of choice—B A King is an independent
and selective photographer 1-34
M
Make date for calendar promotions 12-42
Management 1-62. 6-30. 6-100, 11-83
Marketing 2-50. 2-56. 2-58. 3-52. 5-24. 7-42
7-50. 7-56. 9-22. 9-44
Marketing pet photography 9-44
Marketing weddings—a look into
the future 444
Maslow. motivation, and your employees  6-100
Meet us mSt Louis 4-47

Money management 3 16. 5-76. 9-26.9-52,
10-64. 10-74. 11-46. 11-58. 12-46

Money matters 1-63. 2-34. 3-16. 4-56. 5-76.
6-30. 7-68. 9-52. 10-74. 11-72. 12-60

Moving up setting up your first studio 10-55
Ms Photogenic USA Pageant—more than a

beauty contest 4-48
Multi-image—creative, profitable, fun 2-54

N

Nature photography 10-38
Never too young to plan retirement 12-54
New products 1-66. 2-82. 3-78. 4-70. 5-85.

6- 120. 7-72. 8-72. 9-67 10-66. 11-86. 12-68
News 1-21.2 14. 3-24. 4-16. 5-18.6-12,

7- 14 8-16. 9-16. 10-16. 11-16, 12-12
1981 Industrial Department of the Year—

photography at work 1n-32
(0]

On the side of the angels—intimate portraits

of women 3-62
Once inahundred years 5-66
One-man company diversifies, and a 2-58
Outdoor wedding photography 5-30

P

Painting your photographs 4-50
Photo decor 430 718 726 738 742

747. 7-50. 7-56. 8 43, 11-42. 1228
Photographic art—wave of the eighties 742
Photographic permanence 142. 1029
Photographing weddings 228
Photography behind the iron curiam 826
Photography to live with 738
Pictorial photography for the portrait

studio 756
Plan for profit and you'll make it computers

can speed the process 12 46
Planning for savings using same focus

photography 8-56
Portraiture 3-36. 342. 3-62. 364. 8 26

11-72. 1258
PP of A award and election winners

announced 2-93
PP of A/Ralston Purina Company promotion

puts you mthe Picture of Health 922
PP of A

Auditor s report 590

Awards 293

Conventions 44 447 563 566. 669

6 73. 6-84. 854 94. 10-29
Indemnification 74
Industrial 24

Membership report 1-68.2-97.3-81.4 77
5-81.6 138. 767 864.9-58, 10 78. 11 90. 12-72

PR photography deserves professional
attention 1-52
Practical pointers 1-52.2-30.368.4-54 5 72
6-106. 7-22. 8-25. 9-50. 10-72 11*70, 12-27
President Frank Warner dedicated to photography
and PP of A 148
President's message 14 24.34.44.54
6-4. 7-4. 8 4. 9-4. 104. 114 124

Pricing for profit 554
Print spraying—add a new dimension to your
prints 5-48
Processing 3-64.9-60
Production companies build profits and
clientele alarge corporation grows 256

Professional feedback 176. 2¥104. 388
4-84, 5 100.6-146. 7-82.8-82.9 82 10-98. 11-98
Profit through public relations
photography 6-46
Promote pets lor profit 946
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Promotion 14.1 -63. 2-34. 3-30. 3-32. 5-28.
5-36, 5-40. 5-82, 6-20. 6-33. 8-62. 9-22. 9-46.
10-68. 10-70. 11-50. 11-78. 12-42

Promotional creativity 5-82. 6-20. 8-62.
10-70. 11 78
Public relations photography 6-46. 11-52
Publishing 8-46.8-56
Putting the sparkle in photographing
jewelry 6-36
R
Remove black line from front projection
photography 6-97
Retirement 12-54
Retouching 6-42.8-40.10-36
Road to success in portraiture 3-42
S
SCORE sets you on therighttrack 5-68
Selling up increasing profits with wall sized
portraits n-42
Senior portraits—the projection
difference 10-45
Setting records with a computer 3-48
Sights and delights—what to see
inSt Louis 6-69
Sixty-foot tripod is big challenge 11-56
Sizing up your wedding sales 4-30
Slide into AV 6-38
Slides 2-36.242.6 38
Small product photography 8-56
Sodium vapor, mercury vapor, fluorescent
a photographic headache 1-36
Solving problems with industrial
photography 1-50
Sound/shde shows—not how. but why 2-38
Special effects for special photographs 4-38
Still profit in the old plantations 6-33
Studio improvements 328.3-34.3-56. 10-55
10-76. 12-58
Success —a condition 6 44
Success forces—six ways to improve
your life 561
T
Jake the step into computers 12-51
Taxes 3-16.5-58.12-44
Teaching—a marketing opportunity 551
Tips on graphite lead 6-42
trade every hour for something
worthwhile 6-56
Trade showcase 6-73
\%
Video 4 44, 5-44. 7-68
Video tor the candid camera 5-44
View of scenic photography. A 10 38
Viewpoint 266. 3-66. 4-52. 5-24. 6-18.
7-18. 10-83. 11 83. 12-22
w
Wall decor and the color lab 7-47
Wail decor market—strategies tor finding
customers and selling them. The 7-50
Wall to wall profits 7-26

Wedding photography
4 38 444 530
What you thought—a report from the

2-28 426.4-30.4 34

St Louis convention 10-29
Who's where 6-84
Why not start at the top 4-22
Winning with photo decor 843
Women 3-62.4-22

Y
Yearbook photography 3-30. 3-32. 10-45. 10-46
You 're a natural for the job 2-42

Your customer file is a gold mine 11-50
Youth salute begins successful senior
season 3-32

contributors
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COLOR FILM

C o Cetm9we _

1700 WEST DIVERSEY PARKWAY / CHICAGO. ILLINOIS 60614 24 & 36 I@_
* *k Kk Kk *x * * Kk * * PHONE:(312)525_5460**********

exposures ......... $1.20
THE CAMEO EXTRA TOUCH 120: 8, 10 &
Your business, like ours, revolves around people. You have custom- 12 exposures... 1.00
ers to please and deadlines to meet. Cameo recognizes your 220: 16. 20 &
problems and wants to help. That’s why we offer you complete color : !
services under one roof. You get the best possible prints from your color negatives at the 24 exposures... 2.00
best price. Each proof print is individually color corrected, printed for deep color and ASA 400 Film -
spotted. You and your customers deserve the Cameo Extra Touch. 35mm 1.45
ASA 400 Film -
MEMORY SETS REORDERS & ENLARGEMENTS 120- 8 10 & 12
Unique new package for you to FROM COLOR NEGATIVES OR COLOR SLIDES exposdres 1.45
seII %x? plus 3'/tX 5) oré}x 10 2R, 3S or 3R from negatives.......... $ .30 TR T T '
Ei oy Mool Vel o B O R o e
4x5 (Not available from slides)...
horizontal folder. 5 X5 OF 5 X7 oo seseseeneonas 110 PROOFING (a1 THE
10)(8!_25” Priced From 1 g % 10 7 X 10 OF 8 X 8  wovevreverererns 2.00 TIME OF PROCESSING)
7x5-3".x5 11 x 14, 10 x 14 or 11 x 11 ....ccee.e. 5.00
Per Set
PROM PACKAGE CUSTOM PRINTING
FROM NEGATIVES or SLIDES Duplicate
Conditions: 20 Exposures 1st Print Print
on same emulsion film, 4 Wallets 547 orsmaller ...$ 5.00 ... $ 3.25
exposed under identical ~ foronly — gyqq 6.50 450  AX5 $ 45
CC:S”Sdi'n“ng-l ALHME OFPro- ) 4oy 11 X 14 10.00 7.00
g only. ' 16 X 20 oovoveveeeeeeeeeeee 15.00 12.00
2 (5x7)and 4 Wallets......... $1.40* TOX2A oo, 18.00 13.00 8x10, 10x10 Color
2 (5x7) and 8 W allets......... 1.65* 20 X 24 oo 22.00 15.00 Contact Sheet.. 4.00
*Film processing included. 20 X 30 e, 36.00 26.00
30 X40 .o 69.00 45.00 SLIDE
8 x 10 PACKABE PRINTING OPING
FOR SENIOR PORTRAITS. Each 8x10 | AS DEVELOPING* 35mm
(10 Negatives Minimum) Unit 35mm COLOR SLIDE LOWAS Kodak Kktachrome
Write for exact details! MOUNTED DUP|_|CATESI (E-6 Process only)
1-5 dups of ea. from 1-39 orig......... $ . a.
. 1-5 dupsofea. from40 ormoreorig. ... .25 ea. 20 BEXP. 6 O 1 C
I I I 6 11 dups of ea. from 10 or more orig. .22 ea. roll | u
12 - 24 dups of ea. from 5 or more orig. .20 ea.
25 - 99 dups of ea. from 3 or more orig. .16 ea.
5 x 7 PACKAGE PRINTING 100 - 249 dups of ea. from 1 or more orig. 2 ea. 36 EXP.
[AS LOW As| (For Undergraduates - 250 - 499 dups of ea. from 1 or more orig. .10 ea.
400 Teams - Dances) 500 - 999 dups of ea. from 1 or more orig. .08 ea.
PER PRINT | Write for exact details! 1000 or more dups of ea. from 1 orig....... .07 ea. «Mounts are dated and
numbered.
SPECIAL QUANT|TY PRINTS from your color nisativis (Bcolor slioesi
PROFIT

3R 5x7 8 x 10 11x14 16 x 20 20 x 24

.75 ea. 6.00 ea 8.75 ea. EXTENDERS

Quantity 50 19C ea. 65C ea. 1.25 ea. 2
from each 100 18C ea. 60C ea. 1.20 ea. 2.50 ea. 5.60 ea. 8.00 ea. WE HAVE A WIDE
Negative 250 17C ea. 45C ea. 1.00 ea. 2 25 ea 5.55 ea. 7.75 ea. RANGE OF SPECIAL
or Slide. ) 500 16C ea. 40C ea. 90C ea. 2.00 ea. 5.50 ea 7.50 ea. SERVICES AND PRO-
1000 15C ea. 35C ea. 80C ea. 1.85 ea. 5.00 ea. 6.00 ea. DUCTS TO HELP YOU

MAKE ADDITIONAL
SALES. CALL FOR

CREDIT DETAILS.

In ordertoavoid C.0.D. charges, please send sufficient money with your order.

Overpayment will be returned in the form of a credit check to be applied towards

your next order. All orders over S5.00 will be returned viaU P S. prepaid Where

another means of shipping isrequired, please include additional funds to cover

all shipping charges. Please include S1.00 handling for all orders under S5.00.

GENERAL POLICY f We use

All of Cameo's services are geared tothe professional photographer's needs

We maintain strict quality control over all our work regardless of size or Kodak paper...
type of order This high standard of quality control allows us to take care of fora good look.
your individual needs printing what you want, the way you want it done c

----------------- PRICES SUBJECT TO CHANGE WITHOUT NOTICE to



When you're feeling the heat,
the last thing you should have to worry about
is your film.

Youdon't have to cover accidents to have
worries. Just being a professional photog-
rapher gives you plenty to worry about.

Solving problems is part of your job.
Providing you with dependable film is
Kodak's job. The same goes for our dark-
room products.

Our commitment is to help you pro-

© Eastman Kodak Company, 1981

duce high-quality results. To do this, we
spend over $1 million a day improving
products like Kodak Ektachrome 400,
Kodacolor 400, and Tri-X pan films and
developing new ones that can expand
your capabilities.

We stake our reputation on our prod-
ucts so you can do the same. Trust us.
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