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Wedding Photographers: 

Want to build yourself a reputation?_ 
Top quality NCL Candids make your album a bride-pleaser. And 
five different categories give you a choice of profitable prices. 

Economy Select Candids ... economical machine prints with a wide 
cropping range. 

Coronet Candids ... quality borderless prints from 35mm and 120. 

Candy Color Candids ... first-run, computer-analyzed prints. (The best 
looking candid you will find at such an economical price.) 

Hand-made Custom and Deluxe Candids, too. 
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It's here! 
The 

Pick-a-Pack 
Prom 

offer each couple their choice of 
eight different packages, and 
raise your profit potential. 

Now you can expand your sales potential beyond the typical 
prom package. With NCL's Pick-a-Pack Proms, you can let 
each couple choose the package they want. You offer them 
eight fascinating packages — all completely different —each 
with a variety of print sizes. The biggest is not too extrava-
gant, and the smallest is not too skimpy. Pick-a-Pack Proms 
are printed to National's usual high standards of color bal-
ance and density to give you packages you can deliver with 
confidence. 

Use any of these film types: 21/4 square, 21/4 x 22/4, 46mm, or 
70mm. Call or write today for NCL's Pick-a-Pack Prom Guide 
which includes the packages selections, prices, shooting 
guides, and ordering information. Call Peter Davenport at 
(201) 241-1010. 

FILM RECEIVED TODAY (BY 9:00 A.M.) 
WILL BE SHIPPED TOMORROW! 

All Photographers: 

Need good-looking proofs fast? 
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Use NCUs Overnight Proof Service, and you get your proofs back 
fast — wherever you are. Film that arrives by 9 a.m. any working 
day is processed, proofed, and shipped by the next working day# 
All are borderless. Square negatives are proofed to 5x5, rectangu-o 
lar negatives to 4x5, and 35mm to 31/2x5. 

For Seniors: Overnight 70mm Contact Proofing 
Long roll 70mm film received by 9 a.m. will be processed, proofed and 
shipped by the next working day. (25 ft. min.)  4 

Send for our latest Price List:  
Forthe complete story on all NCL services including Portraits,̀ 
Commercial, Groups, Team Mates, Proms, and more!   ̀
National Color Laboratories, Inc. 
306 West First Avenue, Roselle, New Jersey 07203 
Phone: (201) 241-1010 
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You get more than you pay for! 



Once only the bigger guys could 
afford their own dry mounting set-ups. 
Because only big guys had the volume 
to justify the expense. 

But 3M has changed all that. 
This Scotch® Brand C-35 Applicator. 

System is not expensive. Yet it lets 
you mount even RC and Cibachromes® 
(up to 20" x 24") quickly, easily and 
safely without heat. You don't even use 
electricity. 

You'll appreciate the simplicity of 
this cold mounting system. More than that, 

Now 
you don't 
have to 
be big 
to do 
your own 
dry-
mounting. 

BOB'S 
FRAME 

PHOTO 

you'll love the professional results at a 
cost that's less than a good SLR body. 
Buy a Scotch Brand C-35 Applicator, 
plus 3 rolls of PMA now. Get a $25 
rebate from 3M. 

This added incentive to buy this 
C-35 Applicator with dispenser tray and 
3 rolls of #568 PMA is good only 
until June 30, 1980. See your nearest 
participating photographic dealer 
for details. 
Professional & Commercial Products/3M 
Bldg. 223-3M Center, St. Paul, MN 55101 c rn,o��":a%eo ve e°àm o.ma'oi coo°.°c»o 



Slide Developing 
and Mounting* 

35mm Kodak Ektachrome 
(E-6 Process Only) 
20 exposure roll  $1.60 
36 exposure roll  52.60 

*Mounts are dated and numbered 

Memory Sets 
Unique new package for 
you to sell. Includes 2 
photos (5x7 plus a 3t/2x5 or 
8x10 plus 50). Mounts are 
included.  Priced  from 
$1.20 per set. 

Special Prom Package 

Conditions: 20 Exposures 
on same emulsion film. All 
exposed under identical 
conditions at the time of 
processing only. 

2-50 and 4 wallets 
Film processing 
included  51.10 

ThotoTrocessingis 
cA L'enhle Business. 

The Cameo Extra-Touch 
Your business, like ours, revolves around people. You 

have customers to please and deadlines to meet. Cameo 
recognizes your problems and wants to help. That's why we offer 

you complete color services under one roof ... and that's why 
you get the best possible prints from your color negatives. Each 

"proof" print is individually color corrected, printed for deep 
color and spotted. Your customers deserve the Cameo Extra-Touch. 

Color Film Processing 

35mm, 12, 20, & 24 
exposures  .90 

35mm, 36 exposures  1.10 
120, 8, 10, 12 
exposures  90 

220, 16, 20 or 24 
exposures  1.90 

All ASA 400 
negative film  1.30 

5x7 Package Printing 

(For Undergraduates-
Teams-Dances) 
As Low As 
35V per print 

Write for complete details! 

8x10 Package Printing 
For Senior Portraits 

(10 Negatives Minimum) 

For Every 8x10 Unit 
Only 51.10 each 

Write for exacting details! 

Proofing 
(At time of processing) 

211  .17 
SW, 3S or 3R  .23 
4x5  .30 
5x5  .40 
5x7  .60 
8x10  1.30 
Color contact sheets 
(from 35mm or 120 film) 
8x10, IOx10  $4.00 

Custom Printing 
From Negatives or Slides 

Ist  Duplicate 
Print  Print 

15x7 
or less 
8x10 
11x14 
16x20 
20x24 
20x30 
30x40 

4.00 
6.00 
10.00 
12.00 
22.00 
28.00 
55.00 

Profit Extenders 
We have a wide range of special services and 
products to help you make additional sales. 

The Cameo Story 
In years past, the cameo signified 
a unique combination of old world 

craftsmanship and art. When we print 
your photos, we also blend science and art 

to give you quality prints at competitive prices. 

2.00 
4.00 
6.00 
9.00 
15.00 
20.00 
40.00 

.a-

Automated Printing 
From Negatives 

2R  .25 
SW, 3S or 311  .30 
4x5,5x5  .50 
5x7  .80 
8x10, 7x10, or 8x8  1.50 
1lxl4,10xl4orilxl1 3.40 

From Slides 

2R 
3S 
3R 
5x7, 5x5 
8x I0, 7x10 or 8x8 
I1xl4,1Oxl4orllxil 

.25 

.30 

.35 

.80 
1.50 
3.40 

General Policy 
All of Cameo's services are geared m 
the professional photographer's 
needs. We maintain strict quality 
control over all our work ... regard-
less of size or type of order. This 
high standard of quality control 
allows us to take care of your indi-
vidual steeds ... printing what you 
want, the way you want it done. 

Credit 
All orders most be pre-paid (check, 
money order or cash) or they will be 
shipped out COD ... Cameo does 
not maintain charge accounts. We 
pass along our savings in book-
keeping to you in the form of lower 
prices. We pay UPS charges on all 
orders over $5.00 (please add SI 
handling if under $5.00). 

We're waiting to serve you! 

Cameo Colora(ab 
1700 West Diversey Parkway 
Chicago, Illinois 60614 

Phone: (312) 525-5460 
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president's message 

by Bill Bell 
M. Photog. Cr. 

The challenge of ethics 

Most associations and societies were not founded to shut out problems—rather 
to solve them. I like to think of problems as challenges. It's amazing how my think-
ing changes gear when a problem becomes a challenge. Problems keep hanging 
around unsolved. Challenges seem to get immediate action. Today I present you 
with an ethical challenge that our association faces. 
Irate letters and phone calls from readers of The Professional Photographer 

have pointed out that two photographs recently accepted into the PP of A Loan 
Collection, and which subsequently were published inside or on the cover of our 
magazine, plagiarized works of other photographers. Both matters have been re-
ferred to our Photographic Exhibition Committee and Ethics Committee, and are 
being handled by them in accordance with association policies, on individual 
bases. But I feel we must recognize publicly that such practices indeed are not 
professional, nor ethical, nor legal. 
While our magazine staff is familiar with many photographs from a wide vari-

ety of published materials, they cannot possibly be familiar with every image ever 
made and published, nor can they serve as watchdogs on association members. 
Neither can the small Photographic Exhibition Committee. Indeed, such policing 
should be unnecessary. Instead, photographers, particularly those participating in 
their professional association judging process, should pride themselves on cre-
ativity and originality of their work. Their professional ethical code should con-
stantly guide them in such purusit. 
PP of A Code of Ethics, which all of us subscribed to upon accepting member-

ship into our association, says in part: "I will observe the highest standard of hon-
esty in all my transactions, avoiding the use of false, confusing, inaccurate and 
misleading terms, descriptions, and claims." Though aimed primarily at ethical 
practices in dealing with the buying public, the code also applies to competitions 
when it says: "I will at all times avoid the use of unfair competitive practices as de-
term fined by any court of competent jurisdiction, the federal antitrust laws, and re-
lated statutes." 
This is not to say that one person's work cannot or should not inspire a totally 

different, unique, and creative work by another person. But each photographers 
professional and personal code should dictate that copying anothet's work for 
competition is never proper. 
May I share with you the Rotary Four-Way Test to guide you when the question 

of plagiarism or any other matter of ethics arises? 
1. Is it the truth? Did you truly create this work? Or did you cheat? 
2. Is it fair to all concerned? Do you feel plagiarism—passing off as your own 

someone else's idea and concept—is fair? 
3. Will it build goodwill? Obviously plagiarism by some of our members has cre-

ated only ill will. 
4. Will it benefit all concerned? Plagiarism and any other such unethical prac-

tice degrades the character of the offender and cheats those who play fairly. 
I challenge all professionals to be guardians over the integrity of our judging 

and print exhibit process by entering into competition only original works— 
original not only in manufacture or execution, but in concept as well. I ask al I print 
judges to be alert to entries which plagiarize other photographers' or artists' 
works. By successfully meeting these challenges, we will elevate the stature of 
our exhibitions and our profession. 
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,04CHOOL 
PHOTOGRAPHERS 
MOVE UP TO PRO COLOR'S QUALITY 

11 x 74 

8x10 -1 Unit 

2-5x 7 — 1 Unit 

4-3'h x 5 — 7 Unit 

s o n 

g a s 

R o n 
9 Wallets — 1 Unit 

PRO OFFERS: 

High quality unit packages that 
cover everything from elementary 
school to senior portraits. Avail-
able in a variety of formats. Sizes: 
31/2x5,4x6,5x7,8x 10, and 
11 x 14. Pro Color gives your 
school customer a large selection 
to choose from. A variety of masks 
are available to suit the size film 
you use. Pro Color also offers 
meticulous film developing and 
high quality film retouching. 

WHATEVER YOUR SPECIALTY... 

portrait, candid, school, commer -
cial, industrial or display-Pro Color 
does it al I ... professionally. 
Our diversity of service and 
talent have made Pro Color 
one of the nation's largest labs 
for professional photographers. 
Our lab runs 3 shifts around the 
clock ... 24 hours a day... to 
assure you of speedy service. 

Quality at LOW! LOW! PRICES. 
Satisfaction Guaranteed. 
Select Any Un!ts You Desire 
Units Made From: 

35mm unperf., 46mm, 
split 70mm, 70mm and from 
120/220 film with 8,10,12, and 
16 exposures. 

* For 8x10 units from 35mm perf. 
film add 20% to prices. All 
packages must be the same. 
Film must be cut in 6 frames 
or more. (Sorry no retouching) 
For a la carte packages from 
35mm perf. film add 50% 
to prices. 

1st 8 x 10 unit   $1.60 
Additional Units (from Same Negative) *  

Any 2 units   $ 2.85 
Any 3units   $ 3.95 
Any 4units   $ 4.90 
The 5th & additional units from 
same negative cost you only   954 each 

(Plus cost of tat 4 units] 

11 x 14 Unmounted   $ 3.85 
Film Processing  

Long Rolls   300 par h. 
[minimum charge $5.001 

120 film & 35mm 20 Exp   $ 1.20 
220film&35mm36Exp  $ 2.40 

Proofs (Price does not include film processing)  

70mm Contact 
Proofs and Film Processing   600 park 
Ican be printed with or without the word PROOF] 

31h x 5   300 each 

Retouching Prices 

Per head   $ 2.25 
!Extensive retouching hourly charge $8.00] 

Matte Spray per unit   204 
Texture per unit   104 
Spotting per unit   104 
B&W Panal ure yearbook 
prints (wallet size)   500 each 
PRICES EFFECTIVE MARCH 1, 1980 

*NOTE: WALLET PRINTS VARY PER UNIT 

You will only receive 8 wallet-size prints 
per unit when ordering from 35mm perf. 
or 35mm unperf. film. 
When ordering 11 x 14 prints from 46mm, 
split 70mm, 120/220 12 exp. or 120/220 16 
exp. your wallet-size order will contain 8 
wallet-size prints per unit instead of 9 wal-
let-size. 

Call Pro Color for our many, many other 
packages that include 3 1/2 x 5 units, 4 x 6 
units, 5 x 7 units and 8 x 10 mini-maxis in 
a combination of formats. 

SPEEDY SERVICE 

IrWe use Kodak paper. 
For a good look. 

COLOR, INC. 
"Serving Professional Photographers for 

Over a Quarter of a Century" 
957 Yonkers Avenue-Yonkers, New York 10704 

914/237-9000 



this month's cover 

Special effort produces special photographs 

"I am genuinely interested in the people I photograph, and I try 
constantly to bring out the best in each one," said Dale Brant. "I 
want them to have the very best that I'm capable of creating." 
"Ms. Kelly Kennedy" was created for the customer's personal 

use, but Brant had a competition print in mind when he made the 
portrait. "I had photographed her before and enjoyed working 
with her," he said. She brought several hats and changes of 
clothing to the sitting. He spent two hours photographing her. 
He used  Hasselblad camera, a150mm lens, and VPS120film. 

Shutter speed for the cover photo was'/,: s second at f/8. An Ascor 
700 series key light, 100w/s skimmed across the subject's face. 
Two 150w/s silver umbrellas, connected to Photogenic Flash 
Masters, were extended eight feet high and placed eight feet in 
front of the subject. A 50w/s rim light, seven feet to the right and 
slightly behind the subject, and a 25w/s Ascor hair light, above 
and behind the subject, completed the lighting. 
"I tried breaking the rules somewhat by using dark clothing 

against a white background, hoping for a dramatic effect," said 
Brant. "This, coupled with a strong eye/camera contact, gave the 
portrait a refreshingly different look" The portrait won the 
Presidential Trophy at the Texas State Convention, and is part of 
the 1979 PP of A Loan Collection. 
Brant, a photographer for eighteen years, has owned a studio 

for seven. He recently added an automatic processor to his 
studio, and does all his own printing. "I've had people try to con-
vince me to send my work to a lab, but I really feel a need to have 
closer control because my reputation is on the line every time I 
deliver an order," he said. 
Brant frequently uses soft focus effects in portraiture, and does 

outdoor and environmental photography whenever possible. He 
gets to know all customers before making their portraits, and he 
always encourages clients to bring a change of clothes to the sit-
ting. "It helps make me more creative, and more changes sell 
more portraits," he said. 
Brant makes it a point to attend local, state, and national con-

ventions. "It's necessary to be refreshed and updated as often as 
possible," he said. "The interchange with other photographers 
has been priceless to me." 

Dale Ray Brant owns Dale R. Brant Studio, 8311 Highway 80 West, 
Ft. Worth, TX 76116. 
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"Billy and Friend," (top) was made outdoors with a 
Hasselblad camera, 50mm lens, and VPS film. 
Exposure was & second at 0.5. Sunlight filtering 
through trees backlighted the subject "Ms. Kelly 
Kennedy, -(right with diagram): (A) camera; 
(B) subject; (C) background,' (D) silver umbrellas; 
(E) Ascor 700 key light (F) rim light (G) hair light. 
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Photo by Dennis DUBiel, Chicago 

Fast and Po werful  SybC str  hrobobOWO  IC Photo  rap  for 
Stroboscopic phOf09raphy 

For M otor Drive Ca meras 
High light output, fast recharge, and remarkable  Photocell with o n 

intensity control for today's electronic cameras 
is the result of a new advance by Balcar. The 
Balcar monoblock will stay with any motor drive. 
It has ample power for color. The light output is 
just half of a normal A120O w/s Balcar flash. 

Light output is continuously variable more than 
4 f/stops (1:16 ratio) Quartz model lamp is 
proportional or separate modes as desired. 

The sensible shape (square) packs well. There is 
only 8 amps of voltage draw, the weight is 5.5 
lbs. for boom mounting. These travel well. 

Here is total control, power, and fast cycling plus 
the remarkable Balcar synchro strobo circuit all 
in one unit. 

Part of The Balcar System 

} 
0  ! #11111111. i  11 ♦  a 

The same bl4ocal reflector. 2600 w/s flash tube, and quartz motlel lamps 
as the regular BALCAR. Accepts the Balcar accessories too. 

Quartz motlel light / 
proportional /full 

Continuous variation 
flash power 

Synchro 
Stroboscopic 
Circuit  
Activate strobo switch and flash will fire from 2 
to 5 frames per second while camera shutter is 
open. 1 second setting on camera shutter gives 
burst of 3 flashes, more on lower power 
settings. 

Put motion and action into still photos. 

More than one monoblock will strobe together 
via photocell ... a new technique from BALCAR. 

Write Today For Full Data 

221 W. Erie Street 
ChitagO. III 60610 
312 787 8922 

321 Fifth Ave 
NeW York. N.V. 10016 
212 239 0028 

1507 N. Gordon Street 
HOIIyWbotl Calif. 90028 
213 464 9254 

Vtstek, Inc Suite 301 
144 Front street West 

2060 Peachtree Industrial Ct.  Toronto, Ontario. Canada 
Chamblee, Ga. 30341  M51 1G2 
404 455 6846  416 593 5950 
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COMPUTER 
COLOR 1A6, INC. I/ 

Run For Professional Photographers 
By Professional Photographers 
... and that's the way it should be! 

PROM SPECIAL 
As Low As $1.10 

A 

2-5x7 
4 — wallets 
$1.10 

B 

2-5x7 
8 — wallets 
$1.50 

1-8x10 
2-5x7 
4 — wallets 
$2.00. E 

• Price includes developing. 
• Minimum order 25 packages. 
• All one film emulsion. 
• Payment must accompany order. 
• Call for any other combination you require. 
• Cropping size 1-5/8" x 2". 
• Add $1.50 perorderfor shipping & handling. 

4-DAY SERVICE 

Run for professional photographers 
by professional photographers. 

ED NePUTER 
900 IUMM 1,A . ,II M 
3597 Lee Road • Cleveland, Ohio 44120 

Phone: 216/491-9292 

PROOFING SPECIAL! 
120 — 10EX  4 x 5 PRINTS  $3.25 

120 — 12EX  5 x 5 PRINTS  $3.80 

120 — 15EX  4 x 5 PRINTS  $5.00 

35mm — 20EX 31/2 x 5 PRINTS $6.60 

35mm — 36EX 3'/2 x 5 PRINTS $9.95 

*ALL PRICES INCLUDE 
FILM DEVELOPING 
(For 220 Film, Double Prices Indicated) 

• PAYMENT MUST 
ACCOMPANY ORDER 

-ADD S2.00 PER ORDER FOR 
SHIPPING AND HANDLING 

*MAIL ORDER ONLY 

r �ry  

ENCLOSED IS PAYMENT FOR: 

❑   Rolls of film for  Prom Packages. 
(Plus $1.50 per order for shipping & handling). 

❑   Rolls of film for proofing. 
(Plus $2.00 per order for shipping & handling). 

❑  Please send price list and supplies. 

NAME   

STUDIO NAME   

ADDRESS   

PHONE   

CITY  STATE  LIP 

I 

J 
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datelines 
THE PROFESSIONAL PHOTOGRAPHER'S 

GUIDE TO SPECIAL EVENTS 

Are you missing out? 

If your organization's convention dates aren't listed in these pages, 
you may be missing potential revenue. Submit your dates early 

and include a contact person's name and address. Closing is 
two months prior to publication. The Professional Photographer 
is not responsible for conflicting or incorrect dates. For further 
information on dates for schools, seminars, and conferences, 

see the "education" department in this issue. 
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PPA of Massachusetts 
Sheraton Lincoln Inn 
Worcester, Massachusetts 
James McFarland, 
Conv. Chairman 

622 Main Street 
Reading, MA 01867 

MARCH 8.12 
PP of North Carolina 
Hyatt House 
Winston-Salem, North Carolina 
Pete Comer, Conv. Chairman 
P.O.Box 271 
Madison, NC 27025 

MARCH 15.18 
Nebraska PPA 
Kearney, Nebraska 

MARCH 15.18 
PP of Michigan 
Kalamazoo Hilton Inn 
Kalamazoo, Michigan 
Don Wyman, Exec. Director 
7714 Andrea Lane 
Kalamazoo, MI 49002 

MARCH 1&21 
World Photographic Congress 
Mandarin Hotel 
Singapore 

MARCH 1&17 
PP of Ozarks 
Holiday Inn 
Joplin, Missouri 
Ed Sanders, Conv. Chairman 
P.O.Box 908 
West Plains. MO 65775 

MARCH 16.18 
Georgia PPA 
Holiday Inn 
Jekyll Island, Georgia 

MARCH I&19 
PP Society of New York 
Kulsher's Country Club 
Monticello. New York 
J. Kent Campbell, 
Con, Chairman 

86 University Avenue 
Rochester, NY 14605 

MARCH 16-19 
Society for Photographic 
Education 

Stevensville Country Club 
Swan Lake, New York 
Greg MacGregor 
2829 Eleventh Avenue 
Oakland, CA 94610 

MARCH 23.25 
APP of Illinois 
Holiday Inn of Decatur 
Decatur, Illinois 
Bill Wade 
229 East Street 
Jacksonville, IL 62650 

MARCH 25.28 
Professional School PA 
Riviera Hotel 
Las Vegas, Nevada 
Carter Harmon, Exec. Director 
3555 Cowan Place 
Jackson, MS 39216 

MARCH 27-30 
Photo Marketing Association 
Las Vegas Convention Center 
Las Vegas, Nevada 
PMA Convention 
603 Lansing Avenue 
Jackson, MI 49202 

MARCH 2&31 
PP of West Virginia 
Wilson Lodge-Oglebay Park 
Wheeling, West Virginia 
Mrs. Richard Phillips, 
Exec. Secretary 

1497 Eastern Avenue 
Morgantown. WV 26505 

MARCH 29-APRIL 1 
South Dakota PPA 
Ramada Inn 
Sioux Fells, South Dakota 
Ed Schaffer, Secretary 
904 East Hanson 
Mitchell, SD 57301 

THE PROFESSIONAL PHOTOGRAPHER I MARCH  198019 



datelines 

MARCH 29-APRIL 1 
Missoun PPA 
Marriott's TamTanA 
Osage Beach, Missouri 
Zeal Wright, Con, Chairman 
P.O.Box 1217 
Jefferson City, MO 65102 

APRIL 8.8 
Kentucky PPA 
Galt House 
Louisville, Kentucky 
Beverly Walden 
308 Sherman Avenue 
Lexington, KY 40502 

APRIL 12.14 
New Hampshire PPA 
Winding Brook Lodge 
Keene, New Hampshire 
Paul Wright, Conv. Chairman 
Fairbanks Plaza, West Street 
Keene, NH 03431 

APRIL 12.16 
PP of Indiana 
Sheraton West Hotel 
Indianapolis, Indiana 
Herold S. Bender, 
Exec. Secretary 

3901 N. Meridian St., Suite 25C 
Indianapolis, IN 46208 

APRIL 13.16 
South Carolina PPA 
Francis Marlon Hotel 
Charleston, South Caroline 
Walt Brownlee, Conv. Chairman 
718 Wappoo Road 
Charleston, SC 29407 

APRIL 14.16 
Montana PPA 
Bozeman, Montana 
Russ Glasscock, Secretary 
925 71h Avenue South 
Great Falls, MT 59401 

APRIL 1&21 
PP of Oklahoma 
Hilton Inn 
Tulsa, Oklahoma 
Ray Orf, Con, Chairman 
3636 South Peoria 
Tulsa, OK 74105 

APRIL 1&22 
PP of California 
Disneyland Hotel 
Anahein, California 
Tim Mathiesen, Conv. Chairman 
15471 Columbia Lane 
Huntington Beach, CA 92647 

APRIL 2&22 
Minnesota PPA 
Holiday Inn 
St. Cloud, Minnesota 
Mrs. Adeline Banttari, 
Exec. Secretary 

P.O.Box 33 
South St. Paul, MN 55075 

APRIL 21.25 
National Micrographics 
Association 

Sheraton Center Hotel 
New York, New York 
NMA Conference 
8719 Colesville Road 
Silver Spring, MD 20910 

APRIL 2&29 
PP of Iowa 
Fort Des Moines Hotel 
Des Moines, Iowa 
Donna Boyer, Exec. Secretary 
P.O. Box 2674 
Urbandale, IA 50322 

APRIL 2&28 
Arkansas PPA 
Lake Hamilton Holiday Inn 
Hot Springs, Arkansas 
Horace Crofoot, Conv. Chairman 
P.O.Box 647 
Morrilton, AR 71753 

APRIL 2&28 
Maine PPA 
Holiday Inn Downtown 
Portland, Maine 
Steve Bedell, President 
P.O.Box 738 
Biddeford, ME 04005 

APRIL 2&29 
Virginia PPA 
Richmond Hyatt House 
Richmond, Virginia 
Paul Huffman, Conv. Chairman 
1509 Parham Road 
Richmond, VA 23229 

APRIL 27.29 
Intermountain PPA 
Little America 
Sall Lake City, Utah 
Blaine Downs, Conv. Chairman 
2162 Monroe Boulevard 
Odgen, UT 84401 

MAY 3.5 
Connecticut PPA 
Howard Johnson Center 
Windsor Locks, Connecticut 
John Ovellette, Conv. Chairman 
555 Farmington Avenue 
Hartford, CT 06105 

MAY 3.5 
Society of PP of 
Puerto Rico 

Caribe Hilton Hotel 
San Juan, Puerto Rico 
Felipe Flores, President 
703 Avenida Escorial 
Caparra Heights, PR 00920 

MAY 441 
Wyoming PPA 
Hitching Post Inn 
Cheyenne, Wyoming 
Allan Sicks, Program Chairman 
2505 Meadow Lane 
Gillette, WY 82716 

MAY 4.9 
Society of Photographic 
Scientists and Engineers 

Holiday Inn Downtown 
Minneapolis, Minnesota 
SPSE Conference 
P.O.Box 28327 
Washington, DC 20005 

MAY 10.12 
Maritime PPA 
Admiral Beatty Hotel 
Saint John, New Brunswick 
H. Arnold Clow, Exec. Manager 
221 Reads Street 
Moncton, New Brunswick, 
Canada 

MAY 10.13 
PP of Washington 
Hanford House 
Richland, Washington 
LeRoy Seeley, Conv. Chairman 
3822 Bridgeport Way 
Tacoma, WA 98466 

MAY 11.12 
Florida PP 
Happy Dolphin Hotel 
St. Petersburg Beach, Florida 

Bruce Evensen, President 
7925 4th Street North 
St. Petersburg, FL 33702 

MAY 12.14 
Research and Engineering 
Council of Graphic Arts 

Mark Hopkins Hotel 
San Francisco, California 
R&E Council 
1340 Old Chain Bridge Road 
Mclean, VA 22101 

MAY 15.18 
Industrial Photographers of 
the Southwest 

Sheraton Inn 
Santa Fe, New Mexico 
Winfred Headdy 
P.O.Box 276 
Los Alamos, NM 87544 

MAY 18.20 
PP of Ontario 
Carleton University 
Ottawa, Ontario, Canada 
Tsin Van, Conv. Chairman 
2199 Carling Avenue 
Ottawa, Ontario K2B 7E8 
Canada 

JUNE 13 
Sociedad Mexicans de 
Fotografos Profesionales 

Hotel Biscaya 
Durango, DGO, Mexico 
Moises Bess, Emissary 
609 Farragut Street 
Laredo, TX 78040 

JUNE 7.9 
Arizona PPA 
Adams Hotel 
Phoenix, Arizona 
Gary L. Chambers, 
Conv. Chairman 

15809 N. 23rd Avenue 
Phoenix, AZ 85023 

JUNE 28-JULY 2 
PP of Mississippi-Alabama 
Broadwater Beach Hotel 
Biloxi, Mississippi 
John Sims, Conv. Chairman 
PO Box 14 
Lucedale, MS 39452 

JULY 12.15 
Tennessee PPA 
Mountain View Hotel 
Gatlinburg, Tennessee 
Rose Ann Wilkinson 
Rt. 5 Wilkinson Pike 
Maryville, TN 37801 

JULY 27.29 
PPA of Pennsylvania 
Treadway Resort Inn 
Lancaster, Pennsylvania 
Clyde Ferguson, Conv. Chairman 
217 Rockingham Road 
Pittsburgh, PA 15238 

AUGUST 9.13 
Professional Photographers 
of America, Inc. 

89th International Exposition 
of Professional Photography 

28th National Industrial 
Photographic Conference 

Georgia World Congress Center 
Atlanta, Georgia 

AUGUST 10 
Society of Teachers of 
Professional Photography 

Georgia World Congress Center 
Atlanta, Georgia 
Dr. George Whipple 
P.O.Box 143 
Huntingdon, PA 16652 

AUGUST 23.26 
PP of Canada 
Hotel Vancouver 

Vancouver, British Columbia 
PPOC Convention 
4446 Dunbar Street 
Vancouver, BC V6S 2G5 
Canada 

SEPTEMBER 12.18 
Photokina 
Cologne, West Germany 

SEPTEMBER 13.16 
PP of Louisiana 
Fountain Bay Club Hotel 
New Orleans, Louisiana 
Bill Bourdier, Jr., President 
1102 S. Union Street 
Opelousas, LA 70570 

SEPTEMBER 2830 
PPA of New England 
Marriott Hotel and Civic Center 
Springfield, Massachusetts 
Leonard Levy, President 
189 Loring Avenue 
Salem, MA 01970 

SEPTEMBER 28-OCTOBER 1 
Florida PP 
The Plaza 
Daytona Beach, Florida 
Bill Potthast, Conv. Chairman 
234 W. Central Avenue 
Winter Haven, FL 33880 

OCTOBER 5.7 
PP of New Jersey 
Boardwalk Regency 
Atlantic City, New Jersey 
Arthur W. Miller, Conv. Chairman 
610 Ridge Road 
North Arlington, NJ 07032 

NOVEMBER 3.10 
Europhot 6th International 
Congress 

Majorca, Spain 

future 
conventions 

JANUARY 14-19,1981 
National Audio-Visual Association 
Dallas, Texas 
NAVA Convention 
3150 Spring Street 
Fairfax, VA 22031 

JANUARY 18-20,1981 
Hawaii PP 

JANUARY 2426,1981 
PP of Idaho 

JANUARY 24-27,1981 
Southeastern PPA 
Atlanta Marriott Hotel 
Atlanta, Georgia 
Robert Symms 
1552 Walton Way 
Augusta, GA 30904 

JANUARY 2828,1981 
Rocky Mountain PPA 
Stouffer's Denver Inn 
Denver, Colorado 
Duncan MacNab, Exec. Manager 
P.O.Box 638 
Bozeman, MT 59715 

FEBRUARY 2144,1981 
Texas PPA 
North Park Inn 
Dallas, Texas 
Robert A Hemmi, Treasurer 
3525 Turtle Creek Boulevard 
Dallas, TX 75219 

FEBRUARY 2134, 1981 
Wisconsin PPA 
Red Carpet Hotel 
Milwaukee, Wisconsin 
Robert Payne, Conv. Chairman 
1503 3rd Street 
Wausau, WI 54401 
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MARCH 8-11,1981 
PP Society of New York 
Kutsher's Country Club 
Monticello, New York 
David A. Lloyd. Conv. Chairman 
Eagle and 15th Streets 
Troy. NY 12180 

MARCH 13.17, 1961 
PP of Ohio 
Sheraton-Columbus Hotel 
Columbus, Ohio 
Gene P. King, Exec. Secretary 
88 East Broad Street 
Columbus, OH 43215 

MARCH 14-16,1981 
PPA of Massachusetts 

MARCH 21-25,1961 
Heart of America PPA 
Marriott's Tan-Tar-A 
Osage Beach, Missouri 
Elgin Smith, Exec. Manager 
7726 Springfield 
Prairie Village, KS 66208 

MARCH 22-24,1981 
APP of Illinois 
Bill Wade 
229 East State 
Jacksonville, IL 62650 

MARCH 28-30,1981 
PP of West Virginia 
Lakeview Inn 
Morgantown, West Virginia 
Mrs. Richard Phillips, 
Exec. Secretary 

1497 Eastern Avenue 
Morgantown, WV 26505 

MARCH 28-31,1961 
South Dakota PPA 
Ramada Inn 
Sioux Falls, South Dakota 
Ed Schaffer, Secretary 
904 East Hanson 
Mitchell, SD 57301 

APRIL 4.7, 1981 
PP of Michigan 
Grand Traverse Hilton 
Traverse City, Michigan 
Don Wyman. Exec. Director 
7714 Andrea Lane 
Kalamazoo, MI 49002 

APRIL 4.7, 1981 
PP of Indiana 
Sheraton West Hotel 
Indianapolis, Indiana 
Harold Bender, Exec. Secretary 
3901 N. Meridian Street 
Indianapolis. IN 46208 

APRIL 26, 1961 
New Hampshire PPA 

APRIL 26-28, 1981 
Kentucky PPA 

MAY 2-5,1981 
PP of Washington 

MAY 10-14,1981 
Society of Photographic 
Scientists and Engineers 

Grand Hyatt New York 
New York. New York 
SPSE Conference 
P.O.Box 28327 
Washington, DC 20005 

JUNE 27-JULY 1, 1981 
Professional Photographers 
of America, Inc. 

90th International Exposition 
of Professional Photography 

29th National Industrial 
Photographic Conference 

Alfonso J. Cervantes 
Convention Center 

St. Louis. Missouri 

JULY 11.14, 1981 
Tennessee PPA 
Fairfield Glade Resort 
Fairfield, Tennessee 
Chas Hamby, Con, Chairman 
123 Jackson 
Ripley, TN 38063 

OCTOBER 54, 1981 
Florida PP 
The Plaza 
Daytona Beach, Florida 
Theresa Saylor, Exec. Secretary 
2312 Farwell Drive 
Tampa, FL 33603 

JANUARY 17-19,1962 
Hawaii PP 

JANUARY 23.25,1992 
PP of Idaho 

MARCH 13-15,1982 
PPA of Massachusetts 

MARCH 20-23,1982 
PP of Michigan 

MARCH 27-29,1962 
PP o1 West Virginia 
Lakeview Inn 
Morgantown, West Virginia 
Mrs. Richard Phillips, 
Exec. Secretary 

1497 Eastern Avenue 
Morgantown, WV 26505 

MARCH 28-30,1982 
APP of Illinois 
Bill Wade 
229 East State 
Jacksonville. IL 62650 

APRIL 34, 1992 
PP of Indiana 
Sheraton West Hotel 
Indianapolis. Indiana 
Harold Bentler, Exec, Secretary 
3901 N. Meridian St., Suite 25C 
Indianapolis, IN 46208 

APRIL 23-27, 1992 
PP of Iowa 

MAY 9-14, 1982 
Society of Photographic 
Scientists and Engineers 

Genesse Plaza Holiday Inn 
Rochester, New York 
SPSE Conference 
P.O.Box 28327 
Washington, DC 20005 

JULY 24-29,1982 
Professional Photographers 
of America, Inc. 

91st International Exposition 
of Professional Photography 

30th National Industrial 
Photographic Conference 

Civic Plaza 
Phoenix, Arizona 

OCTOBER 5-10,1982 
Photokina 
Cologne, West Germany 

current 
exhibitions 

THROUGH MARCH 10 
L.A. The Haven, California 
Museum of Science and 
Industry, Los Angeles. 
California 

THROUGH MARCH 13 
Photographs by Jim Bishop, 
Middle Tennessee State 
University Photographic 
Gallery, Murfreesboro, Tennessee 

THROUGH MARCH 23 
Photography by Helen Levitt, 
Corcoran Gallery, Washington. 
D C. 

THROUGH MARCH 23 
One of a Kind. Denver Art 
Museum, Denver, Colorado 

THROUGH MARCH 23 
Henri Cartier-Bresson: 
Photographer, Art Institute, 
Chicago, Illinois 

THROUGH MARCH 30 
Treasures of the Royal 
Photographic Society, 
International Center of 
Photography, New York. 
New York 

THROUGH APRIL 13 
Works in Cibachrome, 
National Film Board of 
Canada, Ottawa. Canada 

THROUGH APRIL 28 
Polish Cultural Exhibit, 
California Museum of Science & 
Industry, Los Angeles. California 

THROUGH AUGUST 31 
The American Image. Circular 
Gallery of National Archives, 
Washington, D.C. 

future 
exhibitions 

MARCH 4.29 
Hawaiian Viewpoints, Focus 
Gallery, San Francisco, California 

MARCH 12.29 
From the Prairie, Nikon House, 
New York, New York 

MARCH 13.26 
Magazine photography, California 
State Museum of Science and 
Industry.Los Angeles. California 

MARCH 14.23 
Photographic Exhibit, Great 
Northern Mall, Cleveland, Ohio 

MARCH 16-APRIL 10 
James Hajicek, Northlight 
Gallery, Tempe, Arizona 

MARCH 30-APRIL 17 
Robert Lindenmann, Jr., 
Middle Tennessee State 
University Photographic Gallery. 
Murfreesboro, Tennessee 

APRIL 1.26 
Photographs by Franco Fontana 
and Ruth Meyerson Gilbert, 
Focus Gallery, San Francisco, 
California 

APRIL 4-MAY 18 
Photographs by Robert Flaherty. 
Judith Turner, and Lou Bernstein 
International Center of 
Photography, New York, 
New York 

APRIL 13-MAY 8 
Louis Carlos Bernal, Northlight 
Gallery, Tempe, Arizona 

APRIL 18-SEPTEMBER 1 
Feather Arts, American Museum 
of Natural History, New York, 
New York 

APRIL 23-MAY 31 
Fritz Henle Retrospective, The 
Witkin Gallery, New York, 
New York 

APRIL 29-MAY 31 
Photography for Social Change, 
Focus Gallery. San Francisco. 
California 

MAY 23JULY 6 
Photography in the '50s. 
International Center of 
Photography, New York, 
New York 

bulletins 

MARCH 9.14 
West Coast School 
Brooks Institute 
Santa Barbara, California 
West Coast School 
405 East Olive Avenue 
Fresno. CA 93728 

MARCH 22 
Creative Ideas and Camera 
Techniques Seminar 

Chicago, Illinois 
Braun North America 
55 Cambridge Parkway 
Cambridge, MA 02142 

MARCH 23.25 
Symposium on Photofinishing 
Las Vegas. Nevada 
Society of Photographic 
Scientists and Engineers 

P.O.Box 28327 
Washington, DC 20005 

MARCH 24-29 
Triangle Institute 
Pittsburgh, Pennsylvania 
Sam Peale 
441 State Street 
Baden, PA 15005 

APRIL 6.11 
Hawaii School of 
Professional Photography 

Hilo, Hawaii 
Roy Ogata. Director 
180 Kinoole Street Room 106 
Hilo. HI 96720 

APRIL 10-13 
PhotoShow International 
L.A. Memorial Sports Arena 
Los Angeles, California 

APRIL 13.15 
Workshop on Evidence 
Photography 

Squire Inn 
Atlanta, Georgia 
EPIC 
24 East Main Street 
Norwich, NY 13815 

APRIL 19.22 
Tennessee Spring Seminar 
Southeastern Print Judging 
Maxwell House Hotel 
Nashville, Tennessee 
Rose Ann Wilkinson 
RI.S Wilkinson Pike 
Maryville. TN 37801 

APRIL 2025 
Georgia PPA School 
Clarksville, Georgia 
Mary I. Ragland 
P.O.Box 1158 
Brunswick, GA 31520 

APRIL 2&MAY 2 
Airbrush Workshop 
Raleigh, North Carolina 
LaMont M. DeBruhl 
20 East Walnut Street 
Asheville, NC 28801 
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letters 

Action against plagiarism 
Several months ago, Robin Perry called 
your attention to a photograph which had 
appeared on the cover of The Professional 
Photographer, a photograph which had 
been honored with exhibition merits and a 
glowing write-up in the description of its 
making. He pointed out that itwas, in fact, 
a blatant copy of a photograph by the late 
At Gommi, which had appeared in Kodak's 
1973 publication, Impact: Photography for 
Advertising. 
Lo and behold, the November issue 

contains another blatant plagiarism, once 
again featured as the cream of the crop in 
professional photography. It is an arrest-
ing image. However, it does not belong to 
the photographer you featured. I am 
speaking of "Coke in Perspective," which 
originally was done for a Coca Cola annu-
al report, and featured in self-promotion 
pieces for the original photographer, 
Michel Tcherevkoff of New York. 
Now, we all know that the photogra-

pher you featured as making "Coke in Per-

spective" didn't copy this photograph be-
cause he assumed that someone got away 
with it several issues earlier. However, this 
type of attitude, that it is all right to call 
something one's own, even when copied 
from another original to the letter, seems 
to be permeating this organization, I sus-
pect because of the misplaced notion that 
merits acquired are the only thing that 
counts, whatever the deceit practiced in 
their acquisition. 
By not bringing this to the attention of 

the general membership, by not making 
everyone aware that somewhere, some-
one does look at the current photography 
in this country, the majority of which is go-
ing on outside of print competitions, and 
that their chances of perpetrating such a 
fraud are slim, you are in fact condoning 
such conduct, and showing yourself to be 
afraid to clean your own house. In an asso-
ciation which is afraid of the ninety-nine 
centers, and feels it must certify artistry, 
this attitude is ludicrous to say the least. In 
addition, it cheapens the work of many, 

myself included, who have been pub-
lished in the magazine with originally con-
ceived and executed works. 
Consequently, I would appreciate hear-

ing from you immediately as to when I 
may expect an editorial, this letter, or 
some statement concerning this trend to 
appear in the magazine. 1 ask for your im-
mediate reply because I have received my 
dues renewal notice, and should you de-
cide not to do anything about this, you will 
get my membership card and merits by re-
turn mail, as I would not care to belong to 
an organization that would hide its head, 
while the basic ethics of the profession are 
deteriorating in such a fashion. 

Michael Hart 
Houston, Texas 

The response you seek is on page four. It 
was written and scheduled for publication 
in this issue weeks before your letter ar-
rived. Both instances to which you refer 
were immediately turned over to PP of A's 
Ethics Committee for action. 
We agree that plagiarism is not profes 

PROFESSIONAL 
PHOTOGRAPHERS 
DEMAND QUALITY 
EQUIPMENT! 

AND WE HAVE IT FOR SPECIAL PRICES 
Is  NORMAN  PHOTO CONTROL  PHOTOGENIC 

• ASCOR  • NORD  REFLECTASOL 
• BOWENS-BOGEN  COLEMAN SYSTEMS  SPEEDOTRON 

We carry a full line of quality photo-  Ask about our other services 
graphic equipment in stock and Jay  • Special extended warranties on 
Schwartz will personally advise you on  most items 
your professional photographic needs.  • Used equipment 

• Repair of professional equipment 
• Leasing plans 

CALL C.P.I. CORP. TOLL FREE 

800-325-1358 
CPI/JAY SCHWARTZ 
1706 WASHINGTON 
ST. LOUIS. MO. 63103 
314231 2733 
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Quality shows 
Hasselblad's world famous quality sho« 

up in your pictures in a number of ways. 
Its large 2 t/t' x 21/4" image format gives 

you negatives that are more than 3 times 
the size of 35mm negatives, yet the Hasselblad 
500 C/M is hardly biggerthan a conventional 
35mm camera 
The viewing system of the Hasselblad also 

helps in achieving quality results. It gives you 
the maximum opportunity to compose your 
shot perfectly, because you view and focus on 
a large 21/4" ground pJacs screen whose 
2-dimensional image comes closest to the 
finished photograph. 
Hasselblad's interchangeability of 

parts leads to quality results by letting you 
modify your Hasselblad to meet any 
circumstances. Among the incredible 
resources that the Hasselblad 
System makes available to you 
are lenses, film magazines, 
viewfinders and accessories 
of every kind. And every 
single item of Hasselblad 
equipment is the product of 
scrupulous quality control. 

To learn more about Hasselblad and how 
to put its quality to work for you, just send us 
your name and address and we'll send you the 
details. 

f-/ A 5 5 El $/ A D"' 
Victor Hasselblad Inc. 
10 Madison Road 
Fairfield, New Jersey 07006, U.S.A. 



The 
Rodenstock 
Difference 
in Enlarging Lenses. 

It can make an important difference 
in the quality of your prints. 

■ Illuminated Aperture Scales. 
No more guesswork! Rodenstock has lenses with illuminated scales. You 
can easily see the f-stop you're using in the dark. No fumbling— 
no unnecessary waste of time or paper. 

■ Dual-Function Aperture Controls.* 
Click-stop settings for quick, easy aperture adjustments. And "instant 
change" to free-floating controls lets you make precise, critically accurate 
exposure adjustments when using color analyzers. You need them both— 
and Rodenstock gives you the best of both worlds. 
*Available on all 50mm to 105mm Rogonar-S, Rodagon and 
Apo- Rodagon Lenses. 

■ Easy Focusing. 
No more eyestrain! Four Rodenstock 50mm lens 
designs are available with f/2.8 maximum aper-
tures, providing brighter images on your easel. 
Focusing is easier and more positive at the 
larger aperture. And with Rodenstock lenses 
there is no focus shift when you stop down 
for your exposure. 

■ Wide Choice. 
Rodenstock makes a wide range of lenses 
to meet your specific needs. They include 
the Rogonar, Rogonar-S, Rodagon, Apo-
Rodagon and Eurygon designs—all noted 
for their sharpness, contrast and color 
saturation. See them at your dealer soon. 

Different applications require different lenses. Learn more about 
enlarging lenses and the "Rodenstock Difference"—send for our 
free 20-page Enlarging Lens Manual. 

Rodenstoch Division, Dept. 47 • Berkey Marketing Companies 
• Box 1102, Woodside, N.Y. 11377 • 1011 Chestnut St., Burbank, Ca. 91506 
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letters 

sional, nor ethical, nor legal. But we cannot 
agree with you that two individuals who 
may have chosen to ignore a professional 
code of ethics, to which they subscribed 
upon joining Professional Photographers 
of America, are evidence that this kind of 
attitude is "permeating" PP of A. Nor can 
we agree that most members, thousands of 
photographers just like you across the 
country, have "the misplaced notion that 
merits acquired are the only thing that 
counts, whatever the deceit practiced in 
their acquisition." 
Though you and Mr. Perry should be 

commended for having spotted on sepa-
rate occasions nearly identical images 
credited to two different people, your hav-
ing done so does not mean that only you 
and Mr. Perry are versed in contemporary 
photography. Photographic Exhibition Com-
mittee of PP of A, which accepted the 
prints into the Traveling Loan Collection, 
and editorial staff of The Professional Pho-
tographer, who selected the prints for pub-
lication, view thousands, perhaps millions, 
of images each year, new and old, in offi-
cial and unofficial capacities. Though 
many images are memorable, it is impossi-
ble for any individual or committee to be 
familiar with, or recall distinctly, each of 
millions of images published every year, let 
alone several years past. (The annual report 
you refer to is dated 1975, the book is 
copyrighted 1973.) 
The burden for preventing plagiarism, as 

PP of A President Bill Bell says in his 
message on page four, lies with individuals 
producing photographs. Each of them 
must live up to professional and personal 
codes of ethics. When they do, plagiarism 
cannot intentionally occur. 
We hope that after you read Mr. Bell's 

remarks you will realize that PPofA indeed 
is a professional organization, and that by 
establishing procedures for handling such 
matters as plagiarism and following them, 
the association's members serving on com-
mittees, its officers and staff, are acting 
responsibly and professionally, not emo-
tionally and rashly. 
Even though plagiarism has occurred, 

the two photographs, as published in The 
Professional Photographer, with lighting 
diagrams and descriptive technical infor-
mation about how they were made, were 
instructional, and carried out one of the 
magazine's purposes, to help photogra-
phers improve their technical skills. — Ed. 

Open doors still revolving 
Congratulations to Roger Weber fora fine, 
well-written article, "Opening Doors to 
Senior Photography," which appeared in 
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the December issue of The Professional 
Photographer. He provided some very pos-
itive answers to a very real problem. 
I am an industrial photographer today, 

and I have spent more than my fair share 
of time around a studio/portrait environ-
ment So I am aware of the problem Mr. 
Weber addressed. I was curious about one 
thing, however. Suppose he is successful 
in breaking a school contract, won't he 
find some hostility from the administra-
tors and faculty whose contract he has 
broken? With what bare wages most 
teachers and administrators are paid to-
day, the yearbook photo-payola that some 
have been harvesting, in some cases, is 
necessary income. 
As a professional photographer for 

more than twenty years, and a profession-
al writer for almost that long, I truly appre-
ciated Mr. Weber's desire and ability to 
communicate so well upon a subject that 
has been a thorn in the sides of most of us 
for many years. 

Jamie E. Arjona 
Idaho Falls, Idaho 

Your comments are appreciated. However, 
to imply that teachers and administrators 
accept "payola" because they are paid in-
adequately is unfair to the many, many pro-
fessional  people—photographers  and 
school officials alike— who work honestly, 
whether under contract or not. — Ed. 

I read with great interest Roger Weber's ar-
ticle in December. 1 have been through a 
big hassle with our school, and have won 
for the students the right to use any pho-
tographer they choose. In many cases, 
they choose me, since I do creative work, 
and am only one-and-a-half blocks from 
the school. 
In New York, on March 23, 1979, the 

commissioner of education stated in re-
sponse to the appeal of Richard Puts of 
Newark, New York: "I have held on numer-
ous occasions that students may not be 
compelled to utilize a designated photog-
rapher in order to have their photographs 
included in a yearbook and that boards of 
education may not permit the use of 
school personnel or facilities for the con-
duct of a private business, including the 
sale of student photographs." 
Now, any New York photographer who 

chooses, has a good weapon to fight 
school administrators who continue tell-
ing kids they must go to a certain studio. 

Larry Hoyt 
Fulton, New York 

I was real pleased to see Roger Weber's 
article about senior photography in your 
December issue. Although I have a full-
service studio, I've never been involved in 
senior portraiture. However, 1980 will be 
my start. 

Jon Wolf 
Tucson, Arizona 

THE MOST 
IMPORTANT PART OF 
YOUR ENLARGER 

ok.  ft , 

It's the lens. You can't expect first-rate prints from a second-
rate lens—like those that c̀ome with' many enlargers. But. for 
very little more, you can get a lot more out of every negative— 
with EL Nikkor lenses, the world's finest. For reasons that are 
critically important to your darkroom success... 

EL Nikkors use Apo glass. Unlike 
ordinary optics, they incorporate 
the same, special Nikon glass 
used in the famous Apo-Nikkors 
designed for exacting graphic-arts 
applications. The result is the 
sharpest, most vividly lifelike color 
or b&w prints every time. 

EL Nikkors give unexcelled re-
solving power, especially where 
you need it most—the critical 
840"-and-larger range for which 
they're optimized. And, weren't 
larger prints the prime reason 
you bought your enlarger in the 
first place? 

EL Nikkors mean unsurpassed 
edge-to-edge brilliance because 
their front and rear elements are 
extra-large, for maximum light 
transmission corner to corner. 
(Often, enlargers are blamed for 
light fall-off when the lens is 
at fault!) 

EL Nikkors maintain flat-field 
performance at every aperture, 
with no focus shift when you stop 
down, or open up. Ever. 

There's an EL Nikkor for every enlarger, for formats from 
35mm to 11x14"—from a brand new 50mm f2.8, which 
features increased light transmission, multiple - layer integrated 
coating and illuminated f-stops, to 360mm 5.6. And their 
prices make it easy to go with the best. See your Nikon dealer 
(he's in the Yellow Pages). Or write to Dept. N-15, Nikon Inc., 
Garden City, N.Y. 11530. A subsidiary of Ehrenreich Photo-
Optical Industries, Inc. XM 

EL NIKKOR 
ENLARGING LENSES 
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letters 

We have been in the school contract busi-
ness since 1940. Since 1948, we have held 
thirty of our forty-some contracts. I am very 
proud of the service that we have given the 
students and the schools in all these years. 
Enclosed is an article from the February 
1961 issue of The Professional Photog-
rapher, which is parallel to my conscience. 
I suppose the question here is, "which side 
of the fence are you on?" 
My, how the ethics of school photogra-

phy have changed! 
Paul P. Cover 

Johnstown, Pennsylvania 
The enclosed "editor's commentary" in 
part said: "Considering specifically the 
ethics of school photography, we can elim-
inate immediately... the payments of bribes 
(under the table payola9tostudentsoroth-
ers to secure contracts. Being both im-
moral and illegal, this is so obviously un-
ethical as not to warrant further comment. 
Much more to the point is the common 
practice of attempting to divert by one 
means or another, sittings bound to one 
studio under such a contract to a compet-
ing studio. While not illegal, and perhaps 
not even immoral, this certainly is un-
ethical..."— Ed. 

An artistic point 
Regarding the Ansel Adams portraits in 
the May issue of The Professional Photo-
grapher, the problem with reader Robin 
Perry's criticism of this work is that his 
definition of professional portraiture is un-
necessarily narrow: if a portrait doesn't 
look Karsh-ish, then it is not professional. 
The interesting thing is that while most 
studio portrait photographers place Karsh 
on a pedestal, he probably cannot make 
the all-time top ten best photographer list. 
Anyone doubting may ask John Szarkow-
ski, Bed Maddow, and A. D. Coleman. 
When the Adams portraits are analyzed 

from the technical and aesthetic aspects, 
we can pretty much conclude thatAdams is 
capable of performing anything he wishes 
in photography, technically. As to the 
aesthetic aspect, my observation is that 
the Adams portraits are at an artistic point 
which Perry has yet to cross. 

Wah Lui 
Seattle, Washington 

Membership cherished 
After operating Photo'Smith Photogra-
phy in Bountiful, Utah, for a number of 
years my wife and 1 have decided to relo-
cate. We're starting a new studio in Man-
hattan, Kansas, called Heirloom Portraits. 
Please change our membership records to 
reflect this, including our records for In-
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We  loe"ThisisThe 
World-9sFinest 
PackagePrinter 



pgrrade WithTht 
Lucht Engineering is the world's first choice for automatic 
package printing equipment. In fact, lost year (for the second 
year in a row) lobs like yours invested in more new Lucht 
automatic package printers worldwide, than any other. 
When you stop to think about it, that's a tremendous 

commitment by ony industry to one manufacturer. And because 
we hove that trust, Lucht has built one of the industry's finest 
technical field staff and service policies to make sure each and 
every Lucht system produces the highest profit possible for your 
lob. 
When you look at the Lucht system, remember, it takes more 

than promises to stay on top in this business. It requires a proven 
track record of keeping customer commitments by producing 
advanced systems and service you can depend on. That's what 
we do every day at Lucht Engineering. 

Total Printer Control System 
Introduced last year, this computer control system was the 
industry's first to provide complete built-in color technology—and 
much more—for the individual package printer. Designed for 
Lucht printers, it also will upgrade most other manufacturers' 
equipment by replacing their existing electronic controls. This unit 
accepts either video or off-mochine spot color reading 
information directly because the data converter functions are 
built right in. But the Lucht controller goes for beyondjust this. The 
unit's minicomputer is actually the most powerful single standing 
system in the industry. 
Asjustone example, consider the self-diognosing maintenance 

procedure it provides. First the Lucht controller lets you localize 
any machine malfunction (identifying the problem area on 
your display panel). Then you con use the controller to actually 
take the printer through each individual mechanical cycle in the 
problem area. Unlike any other package printer controller, this 
con cut service time dramatically by letting you pinpoint any 
specific mechanical problem. In these days of skyrocketing 
paper, chemistry and labor costs, iris good to know that the Lucht 
Controller is designed to keep remokes and downtime to a bore 
minimum. 
What's more, it increases your print production by storing 

"one-button" packages in operator programmed memories. 
Plus, you get foster cycling times between exposures; and a 
special buffered electronic input stage lets your operators 
program the next negotive while the machine is printing the first. 
This advanced Lucht controller delivers a multitude of other 

features ( like automatic metering of paper leaders and trailers); 
but there is one other important point you should know. 
If your operation is growing and you hove any pions to invest 

in a process control system, this controller interfaces directly into 
the Bremson CPC-11 with only a minor programming change. 

High Intensity Lamphouse 
This new Lucht lamphouse works so fast we call it "White 
Lightning." Designed to use a single 1000-wottlomp, for either 
white light printing or video tie-in, the unit produces almost twice 
as much useable light as any other single-bulb lomphouse 
made today. This means shorter exposures for higher print 
production and shorter working days during peak seasons. 

Vericolorx 
shutter works on both 115V AC &I 
translator samples light in mixing,# 

subtractive filter flags 

quick release fasteners 

35mm & 46-70mm mixing chambers 

dial-in dichroics with digital display 

plug-in circuit board x 

locking filter dials — 

storage for ext 
sd 

a 



s e Lucht Systems. 
old mirror 
-30V DC 

amber 

a cold mirrors 
A state voltage regulator 
sockets also adjust for 420 & 600 watt lamps 

thermal sensor protects unit and negatives from heat build-up 

single bulb G.E. BRH 1000 watt lamp 

But that's just the beginning. Our lamphouse has its own 
built-in translator that shows the operator, on command, the cc 
value for each color. What's more, it samples light in the mixing 
chamber (giving a digital readout) and allows operators to 
accurately monitor lamp aging. These kinds of right color quality 
monitoring are another way Lucht systems help you cur paper 
and chemistry waste. 
We've loaded this lomphouse with many other features and 

designed it to work on either S-type printers or almost any 
automatic package printer in the field today. Talk to us about the 
advantages of retro fir for your lob. 

Lucht High Resolution Optics 
In the past, one limitation on automatic package printing always 
has been tied to the then established theory of cluster lens 
construction. For reasons which made the lens manufocturer'sjob 
relatively simple, cluster lenses were assembled in such a way 
that the outer perimeter of a print would be slightly our of focus. 
For negatives taken in staged situations such as professional 
portraits, seniors or underclossmen, this limitation wos acceptable. 
Professional finishers were willing to put up with the difficulties of 
marching color from printer to printer on negatives which didn't fir 
this rigid composition criteria. 
However, two years ago Lucht decided this kind of resolution 

quo Iity in cluster optics wasn't good enough. We starred on 
intensive program to develop our own optics and today you can 
hove Lucht borderless optics for 11" printers that produce vastly 
superior resolution quality over any other lens clusters available 
today. 
Due to the precision workmanship necessary for this radical 

advancement in print quality, Lucht has standardized on a specific 
negative cropping format; and we work with a fixed 
magnification. 
Today you can hove these superior Lucht optics for any 

common negative size; so if you are presently using printers with 
32 inch paper to negative distances, these lenses will make them 
turn our a better package. 

Roll Film Editor 
Many professional finishers have found soaring materials costs 
dictate outomation be implemented wherever practical. Luchr's 
new long roll automatic film editing and handling system could 
do just that for your operation. 
The editing console is small, it fits on almost any table top. With 

it, your operator can see a positive image on a CRT screen and 
position it for proper cropping (a zoom lens permits viewing 
more than one frome at a time). Then, using a series of small 
punched holes on the edge of the film, she encodes that X, Y 
positioning, pockage instructions and her choice of three pre-set 
exposure rimes. When the roll is completed and loaded onto a 
Lucht Automatic Roll Film Carrier, the package printer con print 
the entire roll unattended. No further human attention (beyond 
periodic monitoring for paper consumption, etc.) is necessary. 
If your roll film volume is high, you owe it to your profit to take 

a close look at Lucht's new roll film editing system. 



Here are two more ways Lucht can help you 
keep your costs in, line. 
It is no secret that silver prices have forced paper costs up 
dramatically. Butwhotwill surprise manypeople isthesignificont 
cost savings which roll paper printing produces. For custom 
printing, many labs can take advantage of these roll paper 
savings by going with o Lucht Step and Repeat roll paper easel. 
Built with the some quality as our package printers, a Lucht roll 
paper easel may be just right for you. Ask us for complete 
literature. 
And to speed up yourfinishing operation ... Lucht also offers o 

complete line of roll paper cutters. Some models are microproces-
sor controlled with production speeds up to 10,000 cuts per hour 
and features like variable double cuts, morkeriess cutting and 
complete miscut protection. Others sell for $950 and less. Talk to 
us about them today. 

Lucht automatic package printers are the industrys standard 
for new package printer purchases. Our engineering skill and 
manufacturing craftsmanship assure that your package 
production and quality will be unsurpassed. Whether you retrofit 
and upgrade your current operation with our components 
described inside, or you invest in complete Lucht VP-II or V-10 
Automatic Package Printers, when you buy Lucht, you invest in the 
best. 

PMA Booth B-3 

European Sales & Service 
Germann Gsell Ag 
Fegistrasse 1 
CH8957 Spreitenbach 
Zurich, Switzerland 
Telefon 056-71-26-25 
Telex 57553 gugap ch 

LUCHT ENGINEERING, INC. 
500 W. 79th St. Bloomington, Mn. 55420 612/884-1444 
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letters 

demnification Program, and our subscrip-
tion to The Professional Photographer. 
I have greatly enjoyed my membership 

in PP of A, and have learned and progress-
ed more than words can express. I cherish 
the friendships that have come through 
activity in our regional association. 
Keep up the super work. We depend 

upon you. 
Doug Smith 

Manhattan, Kansas 

Increase accepted: logic challenged 
I was not unduly surprised with an in-
crease in dues. I do feel, however, that 
8100 is a bit high fora small studio such as 
ours. It would be a lot easier to swallow, 
for example, if we were in the over 
$100,000 gross sales category. But our 
membership still is worth the cost. 
The big thing that upset me was the 

specious reasoning given for the increase. 
You would have been better off just leav-
ing it to "inflation," period. For example, 
you cite the higher costs of an associa-
tion's communications over those for a 
business (which includes all of your studio 
owners). You seem to forget that we have 
high tax inflation that you do not. 
You also say that dues for some mem-

bership classes do not cover the incurred 
costs by the PP of A for that class of mem-
bership. So, apparently some members are 
subsidizing others. I don't think that is a 
fair reason, unless you say which areas are 
not paying their own freight Perhaps 
some of us do not like subsidizing the Cer-
tification Program. Have you ever taken a 
poll of all dues paying members to justify 
subsidizing some programs that have 
come under attack by many of our 
members? 
Suffice it to say that you need to be 

more open with your members, if you 
want to lay the blame on some nebulous 
reasons such as listed in "dues structure 
explained," in your December issue. 

John Dresler 
Hudson, Wisconsin 

PP of A membership dues and other small 
fees make possible programs and services 
such as this magazine, Indemnification, 
Winona School of Professional Photogra-
phy, Certification, advertising, devel-
opment of professional standards, and 
photographic competitions that help indi-
vidual members evaluate their work 
against that of their peers. Almost none of 
these programs or services would be avail-
able at reasonable cost except to the most 
successful, large studios, without the pres-

(.- -d Pn page 70) 

Somewhere, somehow, some people forgot about the comers of enlarge-
ments. They're supposed to be as sharp as the center and receive very 
nearly equal illumination. 

Durst never forgot. Alone in the industry, we still make enlargers with 
the precise and permanent alignment that's possible only with die cast 
construction and a rigid upright column. You don't need an alignment 
tool with a Durst, because it simply cannot go out of alignment! 

And, whether you choose condenser illumination, diffusion or a power-
ful dichroic color head, you'll find that the illumination is incredibly 
even, corner-to-comer. The reason's the same: extra care in design and 
construction. 

Most amazing, we can still do it at a price that makes it today's top 
value in a 4x5. The Durst PRO 4x5. Precise, rigid and rugged in the 
Durst tradition. How can we do it? We assemble it in the U.S.A.! 

For a demo, see your Durst professional dealer. Durst North America 
Inc., P.O. Box 3128, Tempe, AZ 85281, (602) 968-7225. 
In Canada: Lisle-Kelco Ltd., 
Downsview, Ont. M M 2N6. 

Durst 
reintroduces 

the 
corner 

DURST PRO 4x5 

Sharp and even, 
corner-to-corner ... 
affordable too. 
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Kodak film prices go up as much as fifty percent  Idea book sells wall decor 
Prices of film and paper sold by the East-
man Kodak Company have risen as much 
as fifty percent due to the rising cost of sil-
ver, a Kodak spokesman said. 
The new increase supersedes increases 

announced for the first of the year. In-
creases in prices for film and black-and-
white paper took effect January 26. A fifty 
percent increase in the price of color pa-
per was scheduled to come a month later. 
Vericolor I I Type S 35mm film, thirty-six 

exposures, went up twenty percent from 
$3.60 to 84.33. Vericolor 11125 roll film al-

Balance the budget 
Sixty-four percent of the small business 
owners in America would rather balance 
the federal budget than cut taxes, accord-
ing to a survey by National Federation of 
Independent Business (NFIB). 
Thirty-one percent of the respondents 

preferred the tax cut before the balanced 
budget, and five percent went undecided. 
The survey was mailed to more than half a 
million small business owners. 
According to John Motley, N F I B deputy 

director of federal legislation, the survey 
results indicate that smal I business owners 
are taking a long view on solving the eco-
nomic crisis. "They are apparently willing 
to give up the strong possibility of an elec-
tion-year tax cut in order to help the presi-
dent fight inflation," Motley said. 

so experienced a twenty percent increase, 
from 82.23 to $2.79. Tri-X film, 35mm, thir-
ty-six exposures, went up thirty percent, 
from $2.25 to 82.93; in 125 roll form, it rose 
thirty-five percent, from 81.57 to 82.12. 
Popular film prices also rose. 
Black-and-white paper has increased by 

fifty percent, and some kinds of color pa-
per have risen by an equal amount. The 
price of one hundred sheets of 8"x10" Ek-
tacolor paper rose from 835.70 to $53.55. 
Henry Kaska, manager of public infor-

mation, cited three reasons for the in-
crease: the rising cost of silver, the rise in 
costs of other raw materials, and the in-
crease in the cost of doing business. He in-
dicated the price of silver was the major 
reason for the increase. 

Flea market opens 
Fantastic Photo Flea Market, sponsored 
by Cincinnati Friends of Photography for 
professional and amateur photographers, 
will be held March 15 and 16 at Great 
Oaks Joint Vocational School, Sharon-
ville, Ohio. 
The biannual show, first held in March 

1978, has for sale new, used, and antique 
photographic equipment. Collectors, pro-
fessional studios, color labs, and equip-
ment dealers are invited to set up booths 
at the market. Admission is 81 for adults 
and $.75 for students. 

I 
"TV DinnerlShrimp,"by Robert Heinecken, will be part of the NEA Purchase Award Artists exhibit 
from March 2 to April 10 at the Center for Creative Photography in Tucson, Arizona. 

A new, twenty-page brochure to help pho-
tographers communicate and sell photo-
graphic decor to designers, architects, and 
commercial users has been published by 
Eastman Kodak Company. 
"Photo Decor—An Idea Book" tells 

how eight companies used photography 
to decorate offices, advance market con-
cepts, or create a corporate image. Ex-
ecutives, designers, and architects discuss 
why and how photography was used, and 
how successful it was. 
The book can be obtained free from 

Eastman Kodak Company, 343 State 
Street Rochester, NY 14650. 

PSA holds product and 
equipment show 
Photographic Society of America will 
sponsor its first annual product and equip-
ment show at its 1980 international corr, 
vention in St. Louis. 
"Photo USA/80" will be held October 

10, 11, and 12 in the Chase Park Plaza Ho-
tel in St. Louis. How-to demonstration the-
aters will be a key attraction of the show. 
For more information, contact PRM Expo-
sitions, Limited, 919 North Michigan Ave-
nue, Chicago, IL 60611. 

ANSI offers pamphlets 
American National Standards Institute, a 
private, nonprofit organization which co-
ordinates the development of national 
standards, is offering new pamphlets.lets. 
"Practice for storage of processed safe-

ty photographic film" tells how to store 
and preserve film for longest possible life. 
PP of A helped develop this standard, AN-
SI PH1.43-1979, available for 84.50. 
The 1980 catalog of American National 

Standards contains 186 pages of current, 
approved standards. It costs 87.50. All ma-
terials are available from ANSI, 1430 
Broadway, New York, NY 10018. 

Computer rental service 
A computer picture rental service, C/P/R, 
has been created by Associated Photogra-
phers International (API). In this system, 
photographers keep photos in their own 
files, while C/PIR keeps information on the 
photographs in a computer. When C/P/R 
matches a renter and photographer, the 
two clients deal together directly. 
For additional information, write to 

C/P/R, 21822 Sherman Way, Canoga Park, 
CA 91303. 
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"FINE-ART'S NUMBER MATCHED PROOFS 
AND NEGATIVES AT UNMATCHED PRICES 
GIVE ME MORE TIME FOR MY LIONS:' 

LENNY DIAN 
DIAN STUDIOS 
FAIRMEW, NEW JERSEY 
5-YEAR FINE-ART CUSTOMER 

"Besides operating a successful photo-
graphic studio, I'm also the State Governor of 
the New Jersey Lions Clubs. This year I'll be 
going to our international convention in 
Tokyo. So every minute I can save gets put to 
use—last year my work with the Lions helped 
raise over $200,000 for the blind. 
"Fine-Art's number, matched proofs and 
negatives save me time and still cost me less 
than most other labs regular proofs. They're 
great saleable proofs. In fad, Fine-Art even 
puts each negative into a glassine and 
matches it with its proof. 
"So Fine-Art couldn't make it any easier for 
me to match the negatives after the order is 
taken. It's a breeze! 
"Thank you, Fine-Art, for making my job 
both easier—and more profitable." 

r 

We use Kodak paper. 
For a good look. 

FINE-ART FIRST 
FINE-ART COLOR LABORATORY INC.  / �  
Dept P380-2  j 
221 Park Ave. So., New York, N.Y. 10003 

Put me in the Fine-Art Number-Matched Proofs and Neg-
atives Picture. 

❑ Please send me a free Fine-Art Starter Kit including 
your 28-page catalog with details about your five dif-
ferent proofing services. 

❑ Yes, yes I want number matched proofs and negatives. 
Enclosed are  rolls of 120 film at $2.75 each 
or 220 film at $5.50 each. I am also enclosing $1.95 
for handling and packing, Make my proofs ❑ 3h X 5, 
❑ 4 X 5, ❑ 5X5. (AJI some price). I am aware this 
offer is special and limited to one order per studio. 

1N-1 

(studio N—) 

loNl (S—)  IZVI 



*here's nothing like a 
second honey moon. 
(to appreciate what " u missed) 
While we hate to say some wedding photographers tried reflex cameras, we're 
happy to say that many came back to Rapid Omega. And are they happy! 
They've discovered anew Rapid Omega's professional combination of fast 

handling, reliable design and versatility that accurately delivers everything 
from action candids to beautiful portraits. 
Ideal Format—The professional 2'/4" x 23/4" (6x7cm) format that enlarges full-
frame, in direct 8" x 10" proportions, without cropping ... and provides 
amazingly sharp, clear 16" x 20" prints. 
Viewing—Bright, oversized single-window range/viewfinder to make focusing 
easy. Parallax and field-correcting frame lines let you compose easily in the finder. 
Handling—Rapid Omega's 120 or 220  .. 
quick change magazines and preload-
able film holders mean you'll never miss 
a shot while reloading. Interchangeable 
lenses assure all the creative flexibility 
any pro could desire. And each lens 
has its own shutter that X-synchs up to 
1/500th of a second. 
Speed and dependabllity—Rapid 
Omega is fast—a push-pull lever 
cocks the shutter, advances the film, 
sets the counter and applies the 
pressure plate—up to 10 exposures in 
8 seconds-fast! Built-in, fail-safe 
features prevent fogging while 
changing lenses or reloading. And all 
this is one ruggedly constructed, 
balanced and easy-to-handle design. 

Whether it's a first honeymoon or a 
second, Rapid Omega works as 
beautifully for any photographic 
purpose as it does at your 
thousandth reception. See it 
at your dealer 
or write for 
brochure. 

Rapid Omega 
4 Rapid Omega Division, Berkey Marketing Companies, Box 1102, Woodside, IN . 11377 

JIC „.S 

obituaries 

Harry Selig, seventy-two, founder of Fay 
Foto Service, Inc., in Boston, died of 
cancer November 24. Hewas a member of 
PP of A, and chairman of the board of Fay 
Foto Service. 

exhibits 

"Treasures of the Royal Photographic So-
ciety;" a historical collection from the 
Royal Photographic Society of Great Bri-
tain, will be exhibited through March 30 at 
the International Center of Photography 
(ICP), 1130 Fifth Avenue, New York City. 
Seen in the United States for the first time, 
this exhibit features 100 nineteenth and 
twentieth century photographs. 
Three more exhibits will come to the 

ICP April 4 through May 18. "Robert Fla-
herty Photographer/Filmmaker—The In-
uit 1910-1922" documents the life and 
people of the Canadian Arctic. Judith Tur-
nerwill be featured in ICP's Insights Series, 
and Lou Bernstein will exhibit a retrospec-
tive of his work. 

in brief 

Ben F. Hannebrink III has been named di-
rector of marketing for GAF Corporation's 
industrial photo department and Ronald 
L. Cline has been appointed director of 
marketing for reprographic products... 
Canon U.S.A., Inc., opened a new service 
station in Los Angeles... Photo Marketing 
Association International has announced 
that 349 firms will exhibit at its convention 
March 27-30 in Las Vegas Ed Sherry has 
joined US JVC Corporation as video pro-
duct manager... Rik Beimfohr has become 
a manufacturer's representative for Mar-
ron Carrel and is serving in the Southwest-
ern states... Frank Sanborn will be in 
charge of the direct marketing of a new 
line of professional photo print finishes 
introduced by Sureguard's Photo Pro-
ducts John A. Scherzo has been named 
president of CX Corporation of Seattle, 
and David Hsiao has been appointed vice 
chairman of the board of directors..."Soc-
cer," a film presentation produced by An-
heuser-Busch, Inc., has won a CINE Gold-
en Eagle Certificate for 1979... James 
Wright has been named to represent Pilot 
Pen Corporation's writing instruments in 
the photographic field...Kusuo Hirata, 
president of Fuji Photo Film Company, 
was decorated with the Second Class Or-
der of the Sacred Treasure by the Ja-
panese government.  01 
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II RECORD OF PERFECTIOn 
Nothing in the world of competitive sport 
can match the Olympic challenge. It is a 
challenge that demands not only the best 
in human athletic achievement, but a 
determination that can be summoned up 
to overcome seemingly impossible obsta-
cles. Yet with all the talent, skill and 
dreams the Olympic Games focus into 
crystal clarity for a brief instant, there can 
be only a few who wear the gold. 
For Peggy Fleming and Jean-Claude 
Killy, the intensity of their gold-medal win-
ning performances on the ice and slopes 
passed through them for a few moments 
of heart-stopping action most of us never 
feel in a lifetime. But the memories of the 
day live for them forever. In photographs. 
Canon is proud to have been the Official 
35mm Camera of the 1980 Olympic Winter 

Games. Under conditions of utmost sever-
ity, in a situation that decries compromise, 
Canon photographic equipment was there 
to help deliver images that are as good as 
humanly possible. 
We were at the Games supporting pros 
like you. With professional service and 

THE OFFICIAL 
35MM CAMERA OF 
THE 1980 OLYMPIC 
WINTER GAMES 

Canon,, 

repair, systems support and supplemen-
tary or emergency equipment. Standing 
behind our commitment to outstanding 
photography by offering the best assis-
tance money, skill and dedication can offer. 
But the Olympic Games are just one way 
we try to prove our commitment. It's also in 
every Canon product you buy. Proving 
itself in your studio or on location. It's a 
quality standard that goes deeper than the 
name on the pentaprism, the difference 
between Canon cameras and others that 
seem to offer equivalent performance. And 
it's something that just can't be faked. 
It's natural that when you think about the 
Olympics, you think about superlatives. At 
Canon, we don't use superlatives lightly. 
We want to be the best we can be. 
And we know you do, too. 

6JBO PoxM.ee lnduseial Blvd 
Ca ron UBA. Inc 10 ee _ Orrve, Laze $VOdO6. New —  flat- tao lMus  ., a E ­  ­l al m - 25 

Geaga 000]I 123 Pau4  Avenue Easl. Costa Mesa. C W —.92626- BNg &2. toso Ala Moana Blvd Hon ulu H-1..96814 Canon On — 6 Bul — M n. — Gonads LM O 1 
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You need. 

Need high quality black-and-white prints in 
a hurry? Try KonAK PoLYCOrrtsAsr Rapid U RC Paper. 
Its water-resistant base and developer incorporated 
emulsion speed you through tray development or 
machine processing in 60 seconds or less, cut wash time 
to four minutes. It dries quickly to a glossy finish without 
ferrotyping. And it provides wide contrast control 
through 7 printing filters. 

Need a graded-contrast paper with rapid 
accpcc? KODABROME Q RC Paper gives you the same 
speed and the same rich black and brilliant whites as 
PoLYcaiTRAsr Rapid U RC Paper in five contrast 
grades from soft to ultra-hard. Both resin-ooated papers 
offer the widest contrast range ever incorporated in a 
Kodak black-and-white enlarging paper. 

Kodak black and 
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Need black-and-white enlargements from color 
negatives? Translate the oolors of a color negative into 
the right shades of gray with new KODAK PANAwRE ➢ 
RC Paper. It gives you panchromatic sensitivity, plus 
faster, easier processing, greatly extended exposure 
latitude, and deeper blacks—all benefits produced by the 
latest Kodak research on imaging technology. 

Need a warm-tone, fiberbase paper for 
distinctive portraits and prints? KODAK EKTALURE 
Paper enhances a photograph's exhibition mood, tone, 
and texture. It's a double-weight paper that tones 
beautifully. Comes in five surfaces, including tweed, 
tapestry, and silk, and warm or cream tints. It's only one 
of many excellent fiber-base Kodak papers. 

These and other Kodak black-and-white papers are 
designed to r, met the varying nppds of professional 
photographers. Ask your ripaler for details, or write 
Kodak, Dept. 412L-146, Rochester, NY 14650. 

0 East — Kodak Company. 1979 

)x&ite papers- 1880 [Kodak 
1980 
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in m e moriu m 

Adolph Fassbender, 18841980, was a 
man whose life was nearly synon-

ymous with photography. More than eighty 
of his ninety-five years were spent behind a 
camera. Consequently, he had become 
one of the most well-known and highly 
respected merrin photography by the time 
of death on January 3. 
His dedication to the craft began early. 

He served a four-year photography ap-
prenticeship in Cologne, Germany, at the 
age of twelve, and he spent the next fif-
teen years studying and practicing pho-
tography. In 1911, when he moved to 
America, he introduced the paper nega-
tive to this country. 
In the 1920s, Fassbender set up his own 

studio in New York. In January 1925, he 
photographed a total eclipse from New 
York City, making the only photograph of 
that eclipse which showed the sun and the 
earth in a single exposure. He introduced 
tuma gas paper to the U.S. in 1931. 
He began his long teaching career in the 

late twenties, first holding classes for pro-
fessionals only. He lectured at profes-
sional conventions, and privately taught 
classes on pictorial photography and three 
color carbro. He became dean of photog-
raphy at the Brooklyn Institute of Arts and 
Sciences in 1929, and there he taught both 
professionals and amateurs. Fifteen years 
later he conducted an advanced portrait 
class at Winona School of Professional 
Photography. 
In the decade between 1936 and 1946, 

Fassbender became the leading pictorial 
exhibitor in the world. He published Pic-
torial Artistry in 1938, which sold out and 
became a collector's item, The book and 
three of Fassbender's prints were accept-
ed into the Smithsonian Institution. 

In 1950, Fassbender was made an Hon-
orary Master of Photography by PP of A, 
and three years later earned his Master of 
Photography degree. He was elevated to 
honorary fellow in numerous photo-
graphic societies, including Institute of 
British Photographers,  Royal  Photo-
graphic Society, American Society of Pho-
tography, and Photographic Society of 
America. He was awarded the George 
Harris Award in 1963 and the PSA Progress 
Medal in 1966. 
It is hard to measure the effect such a 

dynamic and inspirational man had on the 
profession he graced for over eighty years. 
Fassbender did not concentrate on inven-

Adolph Fassbender 

Adolph and Franke Fassbender 

ting new methods or techniques for im-
proving photography. He was more con-
cerned with improving the profession as a 
whole, raising the quality of work done by 
individual photographers, and teaching 
them to respect their craft. 
In his own work, he concentrated on 

making beautiful, artistic pictures; he was 
not attracted by the modern school of 
realism which depicted the grimmer side 
of life. When he taught others, he stressed 
improvement. In a letter, he described his 
plan to teach young photographers "to 
strive for higher quality, more artistic con-
trol over work, personality, and service." 
Colleagues felt that what he contrib-

uted to photography could best be mea-
sured in terms of its effects on others. In a 
letter which supported Fassbender's nom-
ination for the George Harris Award, 
photographer Harry Garfield said, "I 
believe that Mr. Adolf Fassbender's great-
est contribution to photography is the re-
spect he instills in all photographers for 
the profession of photography. He ele-
vates the art of photography wherever he 
goes and with whomever he speaks." John 
Mulden, past president of PSA, also sup-
porting the nomination, wrote, "It was 
more than the technique which was im-
portant. He gave us great inspiration and 
caused many people to come to love 
photography" 
The PPA of New Jersey, which spon-

sored the nomination, pointed out that 
many of Fassbender's former students had 
begun teaching. "In this area," the 
association nomination said, "he will 
someday leave us a heritage of incom-
parable value." Some of his former 
students here add their own testimonials 
to the memory of Adolph Fassbender. 

I met Papa first when I went to 
Cincinnati to receive my Fellowship 
from PSA. He was sealed on the 
balcony with his usual entourage, and 
I noticed him looking at me steadily. I 
was at the apex of my career, and I 
had never seen this friendly face 
before. And then he came across the 
room and said he knew me from my 
photograph, and had always wanted 
to meet me, which confirmed my first 
impression that he was just another 
dedicated member of PSA. When he 
introduced himself as Adolph 
Fassbender, I was completely 
amazed that this teaching giant, with 
all his honors, had taken his time to 
meet me. It was the beginning of a 
wonderful friendship which lasted the 
rest of his life. There is nobody who 
can supplant Papa in the hearts of his 
friends and students. 

Paul Linwood Giffirgs 

I have known Adolph Fassbender for 
so long it is difficult for me to 
remember just when I first met 
him —however, I can never forget his 
gentle friendly smile. He was a man 
of great talent, always willing to lake 
the time to share his tremendous 
store of knowledge with every 
fledgling young photographer, a truly 
great teacher with an extraordinary 
ability to change with the times. I not 
only have lost a great and longtime 
friend, but our profession has lost one 
of its stalwarts. All of us who knew 
him shall miss him. 

Gerhard Bakker 

We have iost someone very dear in 
our profession —Papa Fassbender, a 
humble, gentle man with a love and 
zest for photography and life. To be a 
student of his was a privilege indeed. 
A special spot in my gallery will be 
dedicated to him, the focal point 
being a portrait of him. To those of us 
who knew and loved him, he will 
never die. 

Jay Stock 

Papa Fassbender was always thinking 
of others. When the American Society 
of Photographers had a seminar to 
raise funds for new racks for a 
traveling exhibit, Papa, too frail to 
attend at the age of 95, wrote out a 
check instead. A man who had given 
so much of himself in teaching, 
continued to give in his twilight time. 

James Bastinck 

One of Papa Fassbender's famous 
pictorials is entitled "Finite-Infinite." 
This title sums up his long and fruitful 
life. We are all of us finite; even Papa. 
after ninety-five years, had to depart. 
However, he left us all with the 
infinite—his photography, his 
inspiration, his good taste. and some 
of his knowledge. 

Morton A. Sobin 

A good man has passed before us 
and countless lives are far richer 
because fortune willed their paths to 
cross his. Adolph Fassbender has 
died some few years short of filling 
out a century of enthusiastic living. I 
was privileged to be among his 
students for thirty years, and watch 
him trace the lines of composition, 
learn the patience of judgment, 
practice the an of control, and bring 
the highest values of photography to 
so many of us. 
He taught us to strive, to become 

creative, to share our knowledge. 
Theodore Haviland, Jr 

Adolph Fassbender affected the life of 
virtually every photographer who 
seriously studied under him. His 
hearty "Wunderbar! - inspired us all 
to extend our abilities a little farther. 
Papa leaves a legacy that will not be 
matched for some time to come. We 
truly loved him. 

Ken Whitmire 
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Type R Special saves you 20% 
We want you to get the competitive edge and keep it 

during the decade of the '80s. So we're giving you the 
finest quality and service at the lowest possible prices. 

Just look at this money-saver! 
Custom Type R prints are now available directly from 

your slides and transparencies at more than 20% off our 

regular prices. 
You save $1.00 on the 8x10 at only $3.95, or $2.00 on 

the 11 x14 at $6.75, or $3.80 on the 16x20 at $14.95, or 

$6.55 on the 20x24 at $25.95. 
And there's no limit! Order as many as you like! 
Each print will be custom-made on Kodak's new 2203 

Ektachrome paper, fully cropped, dodged and burned-in. 
Deep color saturation and super sharp! You'll love them! 

Order now before the April 15, 1980 deadline and be 

sure to enclose the coupon for 20% savings. 
Get the competitive edge with Meisel! 

a rlks„ rkCk it i i *.Your Order, Please 
' polo by Don Hex 

Yes, I want to take advantage of Meisel's Type R Special. Number of originals 

enclosed-  -   Sizes   
8x1 0s @ $3.95 (B6K)   16x20s @ $14.95 (B8Q) 

 11 x14s @$6.75(88N)   20x24s @$25.95(1318R) 

❑ Strip-print fun image. ❑ Best crop. ❑ Mounted 

For arlboard mounting add $2.10 for 8x10, $2.50 for 11 x14, $3.00 for 18x20 
or $4.80 for 20x24. 
Add 10% for postage aril handling. Also add sales tax for Texas. Georgia 

and Washington. 
❑ Check enclosed G Send COD 0 send Meisel's Price  Calabg. 

❑ Charge my Meisel acct.   

Credit Caro No.   

❑ Visa ❑ Master Charge Expires   

Signature   

Name   Phone   

Finn   

Address 

City   SL   Zip   
(pear expires April 15,1980)  ©1980 Meisel 

Meisel Photochrome Corporation  Box 226067 Dallas TX 75281 
Box 4002 Atlanta GA 30303  Box 373 Bellevue WA 98009 



PRO 
COLOR 
will help 
you make 
additional 
profits. 
with our 
Added Service... 

THE COPY & 
RESTORATION 
OF OLD 
PHOTOS 

Even if the 
photograph 
is time worn, 
cracked  or 
has  pieces 

of the picture missing, we can 
restore it to its original beauty. 

WE: • Air brush, retouch and 
opaque. 

• Restore natural color, 

black/white or sepia tone 

• Can transform them into 
light or heavy oils. 

• Print sizes up to 20 x 24. 

SPEEDY SERVICE! 
LOW PRICES! 
SUPERB CRAFTSMANSHIP! 

SALES DISPLAY KITS 
AND AD MATS AVAILABLE 
(Nominal charge) 

CALL OR WRITE 

P COLOR, INC. 
955 Yonkers Avenue 

Yonkers, New York 10704 
914/237-9000 

viewpoint 
BY BETTY WEST 

Precious memories 

Just as you wouldn't go on a vacation witty 
out a camera, you shouldn't go through 
life without a good portrait of yourself. 
Photographs of adventurous places help 
you remember how much you enjoyed 
your vacation. Professional portraits of 
friends or loved ones help you remember 
them when they are not with you, and a 
portrait of yourself is a wonderful legacy 
to leave with those who love you. 
My husband, a professional photog-

rapher, died lastyear. I was lucky because, 
some time earlier, he had a beautiful por-
trait of himself made. Now I realize more 
than ever what a valuable service portrait 
photography is, for this portrait shows my 
husband the way I want to remember him. 
At his funeral, I had a closed casket and 
displayed his portrait, for this is how I also 
wish his friends to remember him. 
I know of cases where families did not 

have individual portraits made, and later 
had full wall-sized portraits made by sep-
arating one person from a group photo-
graph. Surely a professional portrait 
would have been a better investment. 
Too many people also neglect having 

family portraits made, saying they don't 
have the time for a sitting, or really don't 
have a need for a portrait. And yet, when 
their children are away at school, or mar-
ried and living in other states, most parents 
like to remember how it felt to have all of 
them together. And family portraits can 
keep those memories fresh. 
One couple came to us while their chil-

dren were home from college on semester 
break, and posed for a family portrait. 
They wanted to capture the family to-
gether on film before the children had left 
home for good. A few years later, the 
woman came in with plans for an updated 
portrait, and I discovered how important 
that first portrait was to her—sometime 
after it was taken, she had had a radical 
mastectomy after a bout with cancer. 

George West's portrait was shown at his funeral. 

A photograph can stop time. If you have 
a portrait made of your loved ones when 
they are happy and healthy, you will 
always remember them like that. En-
courage your customers to realize that 
nothing creates a memory like a photo-
graph —don't let them have the chance to 
regret that they never had a portrait made. 
I am always surprised at the number of 

professional photographers who do not 
have their own portraits made. If we 
photographers do not consider portraits 
important for ourselves, how can we ex-
pect to sell them to our clients? We are not 
promoting a product that is just an attrac-
tive luxury, we are offering beautiful, 
precious memories.  11 

Betty West owns West & West Photography, 
Inc., 6249 Pearl Road, Parma Heights, G H 44130. 
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Speedotron Black Line 
The electronic flash 
system that really 
means business. 

If you aren't a commercial photographer 
with a going business, you probably won't 
be interested in our line of high-output, 
heavy-duty electronic flash equipment 
unless you're one of those people who 
insist on owning the best of everything. 
In fact, most photographers don't even 
need the dependability and extra 
performance our Speedotron Black 
Line has to offer. But, the more successful 

you are, the more you may need the 
power, flexibility, long life and easy 
servicing that is part of the Speedotron 
Black Line system. And if any of these 
things help you be a better photographer, 
we're sure it isn't going to hurt your 
business a bit. For more specific 
information and a copy of our free 
commercial light brochure, mail us the 
coupon below. 

Spee0olron Corporation 
340 West Huron, Chicago. IL 60610 
312/787-8405 

Attn: Howard Warner. Please send me 
more information on the Speedotron 
Black Line. 

Name 

Addir m 

City 

state 

Zip 
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THE MOST 
PROFESSIONAL SYSTEM 

SO YOU NO LONGER NEED 



ADVANCED 4.5x6 
NOW COSTS LESS. 

TO COMPROMISE. 

We've dramatically lowered the cost of the Bronica 
4.5x6cm system. So now you can modernize your medium-
format equipment, or go beyond 35mm to negatives 
nearly 3X larger, with a combination of advanced fea-
tures found in no other 4.5x6 system. 

For total flash control, only Bronica builds electroni-
cally accurate leaf shutters into all ETR-System lenses to 
give you X-synch with every lens, at every speed. It ends 
blank or partially exposed frames caused by synch errors 
... gives you unexcelled creative freedom for multiple 
flash, fill-in flash, or any other kind. 

For widest film choice, only Bronica offers instant-
change 120 (15 exp.), 220 (30 exp.), 70mm (90 exp.), and 
Polaroid" magazines. So you can change film in mid-roll 
... triple your non-stop shooting capacity... get instant 
color or b&w previews... create multi-exposures hours, 
even days, apart. 

For automatic convenience, Bronica's compact 
AE-II prism finder with Silicon Blue Cells automatically and 
steplessly sets the required shutter speed from 1 /500th to 8 
seconds, with brilliant LED readout — permits auto com-
pensation and manual control, too. For automatic fill-in 
flash, just set correct flash aperture, and shoot! It's some-
thing no other 4.5x6 system can do. 

For matchless versatility, a system of unique com-
ponents meet virtually any need. For weddings, there's 
an economical Bronica Speed Grip for 35mm-like film 
advance and handling ease. Shoot portraits with superb 
Zenzanon 105mm or 150mm lenses and the 70mm maga-
zine. Photograph interiors and architecture with high-
speed Zenzanon 40mm or 50mm lenses, or the new 55mm 
auto Perspective Control lens with built-in rise, fall, shift, 
and tilt! Capture sports action with the Bronica Motor Drive 
and 500mm telephoto lens. Make close-ups, with the 
electronically linked auto bellows and extension rings. 
Create special effects, with our Bellows Lens Hood /Matte 
Box and either of our new Macro Zoom lenses — 70-140mm 
or 125-250mm. For any subject, from any viewpoint, there's 
a full range of instant-change finders and screens. 

Now there are two ways to begin. The incompar-
able Bronica ETR-S, with exclusive instant-change film 
backs, and the lower-priced Bronica ETR-C, designed 
for 120 and 220 film inserts but with all other ETR-System 
capabilities and the same, reliable professional perfor-
mance. Each camera body and most major system 
components now costs less than ever, so you need com-
promise no more. See your Bronica dealer, or write for 
LitPak P50, Ehrenreich Photo-Optical Industries, Inc., 110 
Garden City, N.Y. 11530. 



portrait gallery 
BY JIM ROBBINS, M.PHOTOG.CR. 

A Quiet Afternoon 
The subject's background and personality 
helped Jim Robbins decide how to set up 
this photograph. "She came into the 
studiowith this plain, butvery pretty, white 
dress," Robbins said. "She told me she was 
studying to be a lawyer and she loved to 
read. I felt it would be the wrong approach 
to do something too basic." 
Robbins had just added a new camera 

room with 26'x28' white walls, white 
props, and carpeting. For this high-key por-
trait, he used a Hasselblad camera, 
150mm lens, and VPS film. Shutter speed 
was one second at f/8. Light from the 
100-watt background lamp and two win-
dows was added to the modeling light 
from a Versatron bounced off the ceiling. 
Robbins used a number one Softar to sup-
ply special effects. 
"A Quiet Afternoon" was part of the 

1979 Masters Loan Collection. 

I?  
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W 

DIAGRAM: (A)Camera,'(8) subject; (C) lamp;(D) 
modeling light (E) windows. 

Eveubodygets mtotheplcture 
with a profitable Pro Class Composite 

Johnny and Mary were 
absent — a quick return 
visit by the photog-
rapher filled the gaps 
in all the classes 

Three popular sues: 
6x8, 8x10 & 11x14. 
Some schools include 
one in the di,tloma 
folder 

P COLOR, INC. 

955 Yonkers Avenue, Yonkers. N.Y. 10704 
(9141237.9000 
Get me in the picture, too! Please send a price list 
and information on the profitable 
PRO COMPOSITE. 

fl •lygp  I�̂iglu \) 

NAME 

FIRM/STUDIO 

ADDRESS 

CITY STATE ZIP 

SELL 100% on your next school job. 
Just let PRO process and print your 
school color work and create your PRO 
COMPOSITE. Everybody will be in the 
class photo, and you71 improve your 
profit picture. Mail the coupon, or call 

(914/237-9000). 
Pro Color, 
955 Yonkers Ave. 
Yonkers, N.Y. 10704 

riU  r  �  C► Ft �tir 
W � 

T�  l(ai>(�.wle 19/4  y 

iik its JA �� Y 

Yrf�,�j r r r�j Y � r 

n M. � �̀ 

Many Parochial and 
Junior High Schools use 
PRO COMPOSITES 
in place of a yearbook 

Natural color. PRO 
processes and prints 
your school order, then 
designs the color 
composite 

I la nd lettered names. 
I Iigh quality work 
throughout, reasonable 
cost, and no tedious 
work for you 

PHONE N AREA CODE 
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Composites 
a 

hassle? 
Associated Photographers puts it 
all together — PROFESSIONALLY 

Our layout artists and portrait printing experts 
do it all. Color or black & white, up to 40x60 
size, contact printed duplicates in 800 or 
11x14 format, as you require. 

We use Kodak paper. 
For a good look. 

Write or call toll-free today for composite 
information: 800-821-7802. Missouri residents 

816-931-3318. 

A9 associated 
photographers, inc. 
1710 Main, Kamm (itv, %1 0 641 1 1 

do you 
MAIL ORDER 

I ;a 

ONE FREE PROOFING ORDER! 

We will process and print your film to 3-'hx5 or 
45 format, 2 rolls of 120, 1 roll of 220, or 1 roll 
of 135-36, at NO COST TO YOU. And, we'll 
ship your order in 1 DAY! 

We use Kodak paper 
' For a good look. 

For your FREE proofing order form and sales 
packette, write or pone today: toll-free 
800-821-7802; Missouri 816-931-3318. 

associated 

�" photographers, inc. 
3710 Main, Kam, ,  (ih  MO 64111 

1 
1 eV,2 0 C 

V ' 

there's gold in 

PROMS 
MEMORY MATES 

NURSERY SCHOOLS 
DANCE SCHOOLS 

REUNIONS 

GROUPS 

and 
Associated 
Photographers 
has a free information packette 

to help you mine 
this rich potential! 

We use Kodak paper 
Fora good look. 

Beat the rush ... write or 
call us toll-free today 

800-821-7802 
Missouri residents 816-931-3318 

A9associated 
photographers, inc. 
1710 Main, Kansas City, MO 64111 
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it's the law: maximum effort, maximum profit 

BY GERALD W.ERB 

T. greatest need of young people 
struggling to grow from adolescence to 
adulthood is to have a good self-image. 
They must demonstrate this to peers. Peer 
approval seems to be, by far, the most im-
portant concern in their young lives. If 
they can see on a piece of photographic 
paper convincing evidence that they are 
attractive, wholesome, young adults, in-
stead of insecure, stumbling adolescents, 
as they often think themselves to be, what 
is the value of such a piece of paper? 
Reflect for a moment on the lasting 

great importance of any image you deliver 
to young people at such a critical time in 
their lives. Consider, too, the feelings of 
these youngsters' parents. Their families 
soon will change as the young adults go 
their separate ways. If you can show 
parents superior images of their children, 
and if they have seen in yourwindow or at 
their friends' homes, beautiful family por-
traits, sales results are obvious. 

It's the law 

A law of physics, that for every action 
there is an equal and opposite reaction, 
applies equally well to marketing photog-
raphy. If you provide superior quality pro-
ducts for your clients, they will provide in 
return superior orders that you seek. 
Astounding in its simplicity, isn't it? Now, 
of course, that does not happen 100 per-
cent of the time. But generally it does. 
Certainly the opposite is true, also. If you 

provide a six-to-ten minute sitting, you ef-
fectively refuse to accept at least seventy-
five percent of the order(and resultant net 
profit) that a customer wants to give you. 
If you ram seniors through your camera 

room at such speed, the same thing has to 
be happening to them with your sales 

staff. There can be no time to show your 
young clients all the nice things you can 
do for them. You are refusing to let clients 
purchase the beautiful images of them-
selves that they so greatly need and want. 
You also are saying to parents that you 
don't care about their children. 
I'm absolutely convinced that it takes 

six to ten minutes just to put young clients 
at ease in front of my camera. Most likely, 
they have never been in a professional 
studio before. We photographers must 
have time to draw from them information 
about their preferences in portraiture. We 
must demonstrate how easily we can 
achieve relaxed, natural poses and expres-
sions before the camera. 
We've all felt, at one time or another 

after a sitting was completed, that we 
were just getting next to our subject, and 
thatwe should be starting the sitting rather 
than finishing it. When this happens, we 
should put in a new roll of film and do the 
sitting over. But generally we don't be-
cause we already have made our invest-
ment in the sitting. 

Dry run eases tension 

I have found that unloading the camera is 
every bit as effective as unloading a shot-
gun. The back comes off my Mamiya 
RB67 very easily. So I have practice ses-
sions during which my young subjects can 
learn much about being relaxed in front of 
the camera. When they finally relax, I tell 
them: "Now, of course, if you can do this 
in front of an empty camera, it won't be 
any more difficult if I put in film, will it?" 
Besides all this, I have to relax, too. Be-

cause we photographers telegraph our 
moods, good or bad, they are contagious, 
and come back to us through oursubjects' 
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poses and expressions. Again, action cre-
ates reaction. 
Part of getting good expressions is help-

ing my clients understand that I am only 
concerned about their expressions for the 
1(1000 second that it takes to make an ex-
posure. I very often let them take my pic-
ture with the empty camera, so they can 
see how to "turn on" just for the picture. If 
I succeed here, youngsters are able to 
relax between exposures, making the or-
deal of a portrait session much easier for 
them. Rule number one in my camera 
room is: ESP (Expressions Sell Pictures). 
I've learned, after showing a great variety 
of art, that youngsters and their parents 
will buy the best expressions, certainly not 
the best art as I perceive it. 
Another thing I've learned is to not 

skimp on a sitting. Trying to cut costs there 
must be absolu rely the most effective way 
to keep net profit per sitting to a minimum. 
It's the law—every action has an equal 
and opposite reaction. So, minimum ef-
fort, minimum profit. Why not make it in-
stead: maximum effort, maximum profit. 

Maximum effort starts early 

We start our maximum effort when a 
youngster books a sitting. And we con-
tinue through delivery of finished orders. 
Twenty years ago, we got our senior busi-
ness by photographing a few students in a 
way that pleased them more than portraits 
made by the man who had the contract. 
We eventually acquired contracts from 
three schools because students and their 
families encouraged school officials to do 
business with us. 
Today we still have the same contracts 

plus a couple. But they are only verbal. 
School  administrators  tell  students: 
"Jerry's Photography is the official school 
photographer, and we wish you would go 
there. But, it's a free country." In only one 
school is our contract binding on students. 
I don't expect school officials there to be 
able to maintain thatkind of control much 
longer. So we're still satisfying our clients 
one at a time, so they'll prefer to come to 
us rather than the competition. 
Our maximum effort continues through 

the preview stage. We buy very good pre-
views from our color lab, with whom 
we've done business for years. By a "very 
good" proof, I mean 4"x5", not 31/"x5" 
nor70mm contact. And the previews have 
good color balance and good density. 
Sometimes we use makeup on our sub-
jects so the previews will look better, and 
to save time on retouching and print 
finishing. 

We sell these previews in folios or sepa-
rately, but only afterwe've received a min-
imum order. This sometimes reduces 
order size, but after several years, we are 
convinced that does not happen very 
often. When a client buys the folio, that 
sale is gravy on top of the regular order, 
and that adds to our net profit. 

Presell for larger orders 

At our studio we consider the delivery of 
previews (always done in our sales room) 
the most important part of a sale. My 
salesperson is a lovely lady, who loves to 
sell. She loves people. We project proofs 
large. And we show large samples. We 
even loan large prints of studiosamples so 
clients can sell themselves on large prints 
at home. 
Our professional people tell clients 

whether or not they did well. We try not to 
put ourselves into the position of asking 
adolescents if we did all right This is just 
good sales psychology. 
During sales presentations, we try to 
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take time to show all the nice things we 
can do for our clients. We make sure they 
understand our price list. Then we send 
them home, convinced that they have the 
most beautiful set of portraits they've ever 
seen of themselves. We put the previews 
into simulated leather portfolios, and 
customers must sign for them. The pack-
age, once out of our studio, should do a 
great deal of selling itself. And it does. 
Within the week, most clients talk them-
selves into larger orders than they origin-
ally had planned to purchase when they 
booked their sittings. 
If we try to do the sales bit when proofs 

are returned, we run into a stone wall; 
clients, without any help from us to sug-
gest large sizes, gifts, and the like, have 
made up their minds. Back when they 
were picking up their proofs, they had 
open minds. If we didn't do our selling 
then, we blew it. 
Our most typical senior order is one 

11"x14", some 5"0"s, an 8"x10" or two, 
and lots of wallets, almost always from 

two or more poses. And we sell frames, 
though I think we could improve here. 
We actually begin selling multiple-pose 

orders in the camera room or on location, 
by getting excited about what we're doing. 
I'm always pleased when students are ac-
companied by parents. We can learn what 
the parents want, as well as what the 
students want, and not waste time putting 
on film that which no one wants. General-
ly, we can do what they want, and add 
some frosting of our own. We let parents 
look through the camera (a great gimmick) 
to approve or not approve hair and cloth-
ing, so they don't complain later, and to 
observe expressions we are capturing. 
Parents in the camera room also help us 
assure youngsters that they are doing well. 
(Contrary to cliches, many parents and 
their children love each other.) If we 
perceive that a subject could do better 
without an audience, we mention it, and 
the parents are very happy to step out the 
door while we capture the expressions. 
This is all part of our sales psychology. It 
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makes parents part of the action. And they 
see how carefully we work. When they're 
not in the camera room, they look around 
the studio and see family portraits, often 
of someone they know. This plants seeds 
for future sittings and sales. 
Though we don't make any verbal ef-

fort to pre-sell family group or wedding 
photography to seniors, when a family 
wants this photography, our ad is hanging 
on their wall or sitting on their mantle. 
Family portraits are our Imperial Line, and 
are much more expensive than senior por-
traits. We usually show ten proofs of each 
type sitting, which we've decided is about 
half enough. When we photograph fami-
lies, we include separate portraits of moth-
er and father, the group of children, and 
each child individually. From a family sit-
ting, we nearly always sell at least one 
16"x20" or larger, framed for the living 
room, 8"x10"s for the children, and a few 
wallets. 

Variety sells seniors 

It has been our experience that seniors 
who have studio plus environmental sit-
tings place much larger orders. We have 
very few sittings that are environmental 
only. Though we go on location for envi-
ronmentals, we also are able to provide an 
environmental look in the studio, through 
use of a photo mural, a tree made from pa-
per barrels covered with cork bark, a 
"stonewall" made by Masonite, a wooden 
fence, and some greenery. 
Outdoors, I'm really hung upon the pur-

est approach to lighting. I work with exist-
ing light, and use reflectors or flash fill on-
ly when I'm forced to, and then very reluc-
tantly. Working with the light I find is prob-
ably the most difficult approach, but I feel 
it's the most beautiful. 
I offer seniors a change of clothing. 

About half of them take advantage of this. 
But those who do, give larger orders than 
students who have just one outfit. It 
comes down to this: the harder I work, and 
the more variety I show, the happier my 
customers are. They very frequently tell 
me this before leaving the camera room. 
That is, they are satisfied with proofs even 
before they seem them. 

Marketing methods that work 

Our season for seniors is June through Sep-
tember. We have never run ads for seniors, 
but I'm considering a "Senior of the 
Week" promotion for next year. Word of 
mouth really is the only advertising that 
we consider worthwhile for seniors, 

though we do use newspaper ads exten-
sively for other types of portraiture. 
Our studio, newly built after a tornado 

in 1974, is located just across the street 
from the county courthouse. The studio is 
our only display area, and many people 
tell us how much they enjoy our window. 
We're very much aware of its great impor-
tance, and give it as much attention as we 
can. Money spent on large display prints, 
in my opinion, is one of the most effective 
ways to spend my advertising dollar. 
We photograph on speculation about 

two percent of a senior class, and call 
these people our "student advisors" We 
do this during their junior year, and give 
them some complimentary wallet-size 
portraits. This is quite effective in getting 
other seniors interested, and gives us a few 
mini-salesmen, who encourage their 
friends to come to us. This is necessary, 
since our contracts do not require seniors 
to come to our studio. 
Phone solicitation is good for us, too. 

Since we're in a small area, where most 
people know us, it doesn't seem to offend. 
Our approach to senior portraiture 

sounds very time consuming, and it is. But 
I'm convinced that we can earn more net 
profit by doing one sitting well than we 
can with four or five ten-minute sittings. 
Try it. Your clients will love it!  % 

Gerald W. Erb owns Jerry's Photography, a por-
trait and commercial studio at 105 West Broad-
way, Monticello, IN 47960. 
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"There should be more to a camera 
than what you can hold in your hand. 

1 

so 

If the Olympus OM body took the 
camera world by storm, so did the 

Olympus OM System. 
With over 300 components and still 

growing, Maitani has made it one of the 
biggest available to any SLR owner. 

Its genius doesn't lie in sheer vol-
ume but in Maitani's demand that every 

component be as advanced and com-
pact as its parent OM. 

Witness 33 lenses in unprece-
dented compactness, all of which are 
compatible with all Olympus OM cameras. 

Wtness the 5 frames-per-second 

il 

motor drive without mirror lock-up that 
lets you continuously see what your 
OM-1 or OM-2 is shooting. 

This is what happens when a cam-
era and its system are conceived and 
designed as a unit. 

As for the man who did the conceiv-
ing and designing, ask him which came 

first—the camera or the system—and 
he'll give you the most revolutionary 
answer in the business. 'Both " 

For information write Olympus, 
Woodbury, N.Y. 11797. In Canada 

11 contact W. Carsen Co., Ltd., Toronto. 

OLYMPus 



hotographing groups of children can be 
lucrative for any photographer. There are 
school related events, plays, sports activi-
ties — the list is endless. l specialize in pho-
tographing first communion classes. 
When dealing with groups of children 

(and adults), I must have a standardized 
system and stick to it. Here's how our 
studio effectively covers the first commu-
nion photography assignments. 

Making contact 

Marketing is very important in getting a 
studio specialty off the ground. First com-
munion portraits are nodifferent. I start by 
calling the priest at a church I want to do 
business with. I explain my first commu-
nion portrait plan, including what types of 
photos 1 will take, time involved, and 
prices. If he seems interested, I make an 
appointment with either the priest or 
whomever will be in charge of the first 
communion children. At the meeting, I 
present a portfolio of my photography and 
further explain my prices. I mention other 
churches and schools our studio has pho-
tographed for. As an incentive to get the 
order, I offer a free group photograph to 
the priest and each aide who has instruct-
ed the children. 
If the priest agrees upon a portrait plan, 

I find out when and where first commu-
nion will be administered. If I am not fa-
miliar with the location, I will visit the site 
ahead of time to get some idea of how and 
where I can photograph the children. 
To let parents know that I'll be making 

photographs, I give printed handouts to in-
structors, who pass them along to children 
to take home. The flyer tells what photo-
graphs and print sizes are available in our 
package, what photographs may be pur-
chased separately, and includes reorder 
prices for individual photographs. Each 
form has a pre-pay envelope attached. 

Illuminating thoughts 

I use a Mamiya twin lens camera with a 
180mm lens for portraiture, 65mm for 
groups, and 80mm for full length in-
dividuals; a Norman umbrella main light 
unit and a backlight; a Calumet flash 
meter; a Sanford/Davis tripod; Pic stands; 
a five-and-a-half-foot-wide blue/gray swirl-
ed canvas background; cardboard cut-
outs in the shape of feet; prayer book and 
rosary (white for girls, black for boys); and 
masking tape. 
For individual portraits, using the 

camera as the zero degree point, I place 
the main umbrella light between twenty 
and forty-five degrees from the camera. It 

Sundà - mornings 
in May 
BY BOB MAGGIORE 

usually is seventy-two inches from the 
floor and tilted down at forty-five degrees. 
Its distance from the subject depends 
upon the power of my flash unit. I general-
ly try to use f/8 or f/5.6. 
I tape a film box to the main lightstand, 

and ask youngsters to look at it. I position 
the box high enough so head and eyes tilt 
slightly upward. This assures open eyes 
and good catchlights. The cardboard feet 
help quickly pose individual communi-
cants. I tape the cardboard feet to the 
floor, with toes pointing toward the main 
light. When a child stands on these, he's 
automatically in a three-fourths pose, with 
left shoulder pointed toward the camera. 
Backlight is placed about six inches be-

hind the cardboard feet, and taped in 
place to prevent its accidentally tipping 
over. Background is four feet from the 
backlight. The background I use has a 
small chain attached to each end of the 

Ar 

wooden dowel. A T-shaped bar with two 
hooks attached to it slides onto the top of 
the Pic stand. I hang the chain over the 
hooks which hold the background firmly. 
I use three standard lighting set ups for 

individual portraits: 1) 750w/s main light 
(umbrella) with an f/11 % reading and a 
250w/s backlight at f/11—this creates a 
light blue background; 2) 500w/s main 
light (umbrella) reading atf/11 and250w/s 
background light diffused with a cloth at 
f/8—this shows the background as its true 
color; 3) 250w/s main light(umbrella)  at f/8 
and 250w/s heavily diffused backlight at 
an f/4.5 reading—this yields more shadow, 
modeling of the subject's face, and a low-
key portrait. 

Group and individual encounters 

With groups, I put the main, direct light 
seven to ten feet high, behind the camera, 
and tilted down. With a flash meter, I 

T M 
As with all group photographs, correct positioning, even illumination, and good depth of field are 
important but the hardest part with children is getting everyone's attention at once. To help ensure 

open eyes and good expressions, the author makes at least two exposures. For group portraits, 
Maggiore uses a 750w/s to 1000w/s light seven to ten feet high aimed down at the group and 

positioned behind the camera. 
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check for correct direction and intensity 
on subject and background. 
I try to use at least 750w)s or 1000w)s be-

cause, with the added power, the light 
from edge to edge drops only about one-
fourth stop. Also, the light from front to 
back is either the same or about one-
fourth stop different. Sometimes I use an 
umbrella to light groups. This gives a 
softer effect that most customers find 
pleasing. But at least 750w)s of power is 
needed for proper coverage. The umbrella 
usually is placed behind the camera as 
with my standard group lighting setup. 
Basically, when 1 do a group, I first de-

cide where to make the photo, then set up 
a row of chairs to seat the front people. I 
position the camera to insure proper cov-
erage, allowing room to move back if nec-
essary. Then I place the light, take read-
ings, and I finally bring in the children, 
pose and photograph them. 
A first communion group photograph is 

handled in much the same way as any 
other group photograph. If I do not have 
chairs or steps to place the children on, I 
position the girls sitting on the floor in the 
front, have the boys kneel on one knee in 
the second row, and have one row stand-
ing. To ensure against closed eyes or bad 
expressions, I take two frames at the cal-
culated exposure. 
After making the group photograph, the 

children form a line, and individually step 
forward onto the cardboard feet to be 

photographed one after another. After a 
child is in position, I ask him to open his 
hand nearest the camera, palm upward. I 
place the rosary, in the open palm allowing 
the cross and about five beads to hang 
over the hand, then open the prayer book 
and place one side in the hand with the 
beads. 1 tell the child to close his thumb 
onto the pages and hold the other side of 
the book open with his hand. The book is 
kept slightly open as though the child were 
reading. Then I ask the child to look at the 
film box taped to the main light stand. 
After adjusting veil or tie, I make the pho. 
tograph, thank the child and direct him 
away, as the next child steps onto the card-
board feet With this procedure, I can pho-
tograph each child in about a minute. 

Money matters 

Many parents pay cash, so to make things 
easier, we try to keep the total price in-
cluding tax in even dollars or half dollars 
rather than odd cents. One important 
thing to remember is, just like with any 
other type of photography, do not under-
price your work. 
Our collection procedure is fairly sim-

ple. The parents place our pre-pay forms 
with their checks or cash into an envelope 
we provide. They drop this in a box near 
our sample display at the sitting location. 
After we finish making individual por-
traits, we count the money and mark each 
form "paid" or"not paid." If any money is 

owed, we collect it when the photographs 
are picked up. If we deliver photographs 
we call for our balance in advance People 
basically are honest, 1 have been short-
changed only once using this method 
We handle delivery in various ways, de-

pending upon a customers distance from 
our studio. We prefer to have parents pick 
up photos at our studio so they can view 
ourotherwork, especially family portraits, 
which are clearly displayed. The next best 
method is to deliver all "paid" orders to 
the communion class' group leader The 
third, and most expensive way, is to in-
dividually mail completed orders. 
For reorders, I ask parents to bring us a 

wallet size photo of their child from the 
original package to help us identify the 
pose, and to help our lab match color. The 
photo is returned with the additional 
prints. Our reorder prices are printed on 
our initial order form sent to parents. 
Sunday mornings in May are more than 

happy occasions for first communicants' 
families—they're an opportunity for any 
professional photographer to expand his 
business while serving his community. ib 

Bob Maggiore is a member of Triangle 
Photographers Association of Pennsylvania and 
co-owner of C.B. Productions, 350 Main Street. 
Latrobe PA 15650. 

FIRST COMMUNION PHOTOGRAPH ORDER FORM 

A group photograph of First Com-
municants will be taken after Mass. In-
dividual portraits will be made fors those 
parents who wish. Each child will be pos-
ed holding a prayer book and Rosary. 

Package: 500.00 
1 8"x10" group portrait with folder 
1 5"x7" individual portrait with folder 

2 wallet individuals 
8"x10" (croup Photo Only: $00.00 
5"x7" Individual Photo Only: 500.00 
Reorders for Individual Portraits 

4-x5 — $00.00 
5"x7'- — $00.00 
8"x10'- — $00.00 
11 "x 14" — $00.00 

Please fill In this form, detach at dolled 
line. and place envelope, along with your 
check or cash. Make checks payable to 
I XYZ Productions. 
NAME 

ADDRESS   

CITY  _   

ISTATE   ZIP  _ 
PHONE   

My order. 
(Package  $   
8 00" Group  5   
5 x7" Individual  $_ 
L  TOTAL   

To inform parents that first communion photographs will be available, Maggiore provides this form 
(above) printed on the studio's stationery (current prices are filled in{ Each form is accompanied by 
a pre-pay envelope. With the author's system, an individual first communion portrait (left) can be 
aken in about sixty seconds The lighting consists of an umbrella main light seventy-two inches 
from the floor, aimed down at forty-five degrees, and a backlight four feet from the background 
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Because of their exceptional resolving power 
and versatility, Micro Nikkors have long been 
among the pro's favorite lenses. Now, this 
superlative performance takes on even more 
remarkable dimensions with the new Micro 
Nikkor 200mm f4. 

First with Nikon Internal Focusing 
The Micro Nikkor 200mm is the first lens 

of its type to offer this important Nikon ad-
vance. A turn of the focusing ring reposi-
tions selected elements internally, instead of 
shifting the entire lens as in conventional 
optics. This results in several major advan-
tages: (1) Exceptional sharpness at every 
magnification ratio. (2) Fast, feather-light 
focusing because you move only a few, 
selected optics. (3) Superior handling 
because the length (and center of gravity) of 
the lens remain virtually unchanged. The 
lens employs a unique 9-element formula 
that permits exceptionally high color correc-
tion. It accepts standard 52mm filters and 
features a retractable lens hood. 

A new dimension in close-ups 
As with all other Micro Nikkors, the new 

200mm f4 permits continuous focusing from 
infinity to 1:2 reproduction, but with an added 
major benefit. Your working distance at 
one-half life size is a full 28 inches! This is a 
particular advantage for 
nature photography, allowing 
ultra-close-up shots of such 
subjects as insects 
without disturbing them. 
It also gives you more 
freedom to arrange your 
lighting. And, 
that's only the 
beginning... 

FROM 

TNE NEW 
Z00 MIA F4 

MICRO NIKKOR IF 
TY i0 28 INCNESV 

IT CULLENCES 
TNE LAWS OF OPTICS. 

INFINI 

1:1 to Infinity with Nikon Tele Converter 
Fit the optional TC-200 or TC-300 be-

tween your camera and the 200mm Micro, 
and you get double the magnification at the 
same working distance PLUS continuous 
focusing from 1:1 to infinity! In effect, you have 
a 400mm telephoto that also gives you life-
size images of subjects 28 inches away! 

Spectacular image quality 
Above all, the new Micro Nikkor 200mm 

assures you the same, matchless image 
sharpness, flat field, and color fidelity at all 
focus settings that make the Micro-Nikkor 
55mm and 105mm living legends among 
35mm pros. It offers uniquely comfortable 
operation, with a lens that doesn't get longer 
as you focus —and doesn't shift its 'weight 
center.' Multi-layer Nikon Integrated Coating 
for superlative color quality. And, exception-
ally compact, lightweight construction. 
There's also a removable tripod collar that 
rotates 360°. 

The Micro Nikkor 200mm f4 is truly a gem 
of a lens that offers important new profes-
sional capabilities never before available. 
And, it's designed to perform its magic with 
every existing Nikon system slr... fresh proof 
that the combination of Nikon camera and 
Nikkor lenses is the most dynamic force in 

photography today. So, before 
your next assignment, visit 
your Nikon dealer. Or, write to 

Dept. N-5, Nikon Inc., 
Garden City, New York 
11530. Subsidiary of 
Ehrenreich Photo-Optical 

Industries, Inc. 
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BABY ZOOM 
close-up on child photography 

BY BUNNY WEST SHEPARD 
CR.PHOTOG. 

Subject poses with studio poodle Teddy Bear. 

have been photographing children 
and babies for over twenty-five years, and 
I have deleloped a technique for success-
ful child photography—and a love for do-
ing it. I do not try to compete with the 
99-centers, I just provide a better service. 
I try in two basic ways to offer better 

child photography than the discount oper-
ations. I create a warm, hospitable atmos-
phere in my studio, with props and tech-
niques specifically geared to children. I 
also offer plans and prices designed to at-

tract families, and to keep customers re-
turning for portraits. 
My most successful promotion is a 

baby plan contract, which provides for a 
child to have a series of eight sittings 
(usually one a year) before his eighth birth-
day. In this plan, the camera charge is 
eliminated. At each sitting, the customer 
leaves a non-refundable deposit, which is 
applied to the child's portrait the follow-
ing year. 
Our studio keeps a birthday file on the 

children so we can send them cards. And 
when we do wedding photography, we 
help the bride and groom think ahead by 
giving them a $50 gift certificate to use on 
their first baby portrait Between the baby 
plan, and the gift certificate, we are photo-
graphing third and fourth generations of 
some of our customers. 
Since many of our clients return again 

and again, the studio must be an inviting 
place. We keep coffee and tea on hand, 
and urge customers to talk about friends 
and families—and sometimes learn that 
these relatives need a photographer's ser-
vices. Once a pose is selected, we can of-
fer complete retouching and print en-
hancement facilities; we special order 
frames if customers want something we 
don't have in stock. Sometimes I go into a 
customers home to help select the proper 
location for large wall portraits. 
I make some of the more irresistable 

photographs into wall portraits for my 
own use, and periodically update my 
studio samples with new 16"x20"-inch por-
traits. They're great eye-catchers, plus 
they show customers how attractive a 
large portrait can be. Ninety percentof my 
customers return in a year or two to buy 
the samples. 
I give a lot of attention to the parents 

who come into the studio, but of course I 
concentrate on children I am going to pho-
tograph. I must put them at ease, and use a 
little guile to make them happy. I 
try—with music, toys, and furniture—to 
make the studio almost like home. 
When children first come into the 

studio, we introduce them to Teddy Bear, 
our cinnamon-colored poodle. Children 
who like dogs find it relaxing to play with 
him, and I have found poodles are about 
the best dogs to keep at a studio. When a 
child is at ease, I take him to the camera 
room, where wal I to wal I carpeting, a sofa, 
and other furniture make it look like a liv-
ing room. Background music from an 
eight track tape system adds to the 
warmth and harmony of the setting. 
I ask mothers to not bring more than 

one child to a sitting, unless I'm doing a 
group portrait. If the brothers or sisters 
must be there, I don't neglect them, or tell 
them to sit and be quiet. Usually I bring 
out a special coloring book or new toy to 
keep them occupied. 
Then I turn to the child who is to be pho-

tographed. I start with a full-length stan-
ding pose, and use an old trick to keep the 
child standing in the same spot. I place a 
penny on the floor, and tell him to stand 
on it, and try to keep it hidden from me. 
Full .length portraits are very impor-
tant—from them come the 16"x20", 
30"x40"and other large wall portraits. 
Later I move the camera in for three-
quarter length poses, then I seat the child 
on a small stool or stand him alongside a 
Victorian chair. 
At this point, I stop to give the child a 

cookie break, which gives me time to bring 
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out a table for the head and shoulder 
poses. I seat the child on edge of the table 
with his legs hanging over, unless I'm 
working with babies or very young 
children. In those cases, I plant them firm-
ly in the center of the table. 
For head and shoulder portraits, I work 

all the way around the child, changing my 
key light when necessary. I make sure to 
photograph both profiles, both two-thirds 
views, and several expressions on the front 
views. With pictures of babies and child-
ren it's easy to sell panels of 4"x5" pre-
views to parents and grandparents. 
When I am working with infants, I keep 

in mind that they respond strongly to 
touch and sound. I use a long, fluffy os-

trich feather to tickle their noses and to get 
a smile; sometimes I squeeze a squeaky 
toy to get their attention. The only other 
toy I use a greatdeal is a stuffed rabbit(but 
I encourage parents to bring a child's 
favorite toy along to the sitting). I photo-
graph four nursery schools, and the rab-
bit is the only toy I take. I also take a table, 
background, umbrella light, and reflector 
to the nursery schools. 
When I am working with children a little 

older, I use sounds and play games to keep 
their attention. I make animal noises, and 
ask the children to identify the animals. 
One easy way to get a child to smile is to 
count, or recite the alphabet, incorrectly; 
the child will smile or laugh when he 

The photographer got the attention of these three infants by squeezing 
a squeaky toy on the left. 

points out your error. 
I think one of the most important, but 

under-emphasized, ingredients in success-
ful child photograhy is love. I believe in 
giving a hug or kiss when the time is right. I 
have had children cry when a sitting is 
over, because they had so much fun in the 
studio. And, although having a portrait 
made should be a positive experience for 
anyone, I think it is especially important 
that a child enjoy his first encounters with 
photography— so as he gets older he 
wants to keep coming back. 

Bunny West Shepherd, Cr.Photog., owns 
Bunny's Photography, 1763 East Colorado 
Boulevard, Pasadena, CA 97706. 
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PlaqWs 
for 

prolits 
BY STEVEN M. BOHNE 

Aher peeling off the protective 
backing from the adhesive and 
exposing two inches of cold 
mounting material, align 
adhesive with print back, 
and apply. 

any photographers overlook a 
product line that could increase almost 
every order, and attract new business. The 
line is a wood-style plaque. It has greatly 
added new profits to our studio business. 
You probably have seen these plaques 

in advertisements and at conventions, but 
you may have thought that they would be 
difficult to make in your studio. I had the 
same qualms. The plaques looked hard to 
trim, and most manufacturers recom-
mended pressurized bonding and air-
brushing to blend the edges. However, any 
professional photographer can mount 
plaques right in his studio without any 
special equipment, other than an X-Acto 
knife with a number eleven blade. 
We purchase plaques from Poly-Craft 

Corporation which carries several styles 
and colors. Our customers seem to prefer 
walnut finish in the Classic and Colorado 
styles. Wherever I buy plaques, I choose 
several of each style and color in popular 
sizes, and then mount and display several 
samples. At times we use a professional 
color lab for the broken-edge style 
plaques (commonly called Quebrada), 
since this involves more specialized 

Rub back of print with soft cloth 
to remove any air bubbles. Pop 
any that remain with the tip of 
an X•Acto blade. 

equipment. (See page 49 for a list of color 
labs that provide plaque service.) 
If there is a plaque salesman in your 

area,chances are he will probably demon-
strate the mounting technique. If no 
representative is available follow these 
mounting instructions: 
1. Trim sheetof two-sided "peel-n-stick' 

material just slightly smaller than your 
print; peel about two inches of backing 
and fold it down to expose the adhesive. 
2. Align exposed adhesive to back of 

print and press. 
3. Finish peeling off backing while rub-

bing with your hand to insure even adhe-
sion. Pop any bubbles on the back with the 
tip of your X-Acto. 
4. Peel backing off the remaining side. 

Noting the position of the slot for hanging, 
align the printwith the top of plaque, leav-
ing about a one-eighth inch excess to aid in 
trimming. Follow step three, using a soft 
cloth instead of your hand. 
5. Rub over print edges with the handle 

of your X-Acto. This will allow you to see 
the plaque outline for easier trimming. 
Trim away the excess print with the X-Acto 
number eleven blade. Cut toward yourself 

Remove protective backing from 
other side of adhesive. Apply to 
print using soh cloth to prevent 
marring print surface and to 
remove any air bubbles. 

Pop any remaining bubbles with 
the tip of the blade at a ninety 
degree angle; this prevents 
white spots on the print. 
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using a back and forth sawing motion. 
Take care not to mar the print surface with 
the knurled section of the knife handle. 
Always use a sharp blade for best results 
and easier trimming. 
6. After trimming, there will be a white 

border. A few of our customers like this ef-
fect, however, most prefer the edges to 
blend with the plaque. So we color in print 
edges with a Brown Sanford Sharpie felt 
tip marker or a Marvy Marker Artist Color 
1300 number eighteen in brown. Theseare 
available at most artist or office supply 
outlets. Do not use alcohol base felt tip 
markers. These bleed into the print. 
7. Spray the print and plaque with a 

matte or lustre lacquer. You now have the 
finished product. 
It usually takes about eight minutes to 

create a 4"x5" plaque. As the prints get 
larger, more care must be taken to avoid 
bending them, sticking them together, and 
creating air bubbles. This takes more time 
but we can mount an 11 "x14" print usually 
in less than fifteen minutes. 
We sell most of our plaques two dif-

ferent ways—by showing customers the 
studio display and having them order a 

Plaque places 

Here are some firms that sell plaques for photographers. 

Plaque distributors: 

• Albums, Inc., P.O.Box 30312, Department PPD, Cleveland, OH 30312 
• C.D. Sales, Limited, 10733 180th Street, Jamaica, NY 11433 
• Coda, Inc.. 196A Greenwood Avenue, Midland Park, NJ 07432 
• Hancraft Frame Company, 855 Madison Drive, Hartford, WI 53027 
• McDonald Photo Products, Inc., 11211 Gemini Lane, Dallas, TX 75229 
• Medick Barroes Company, Route 150-RR � 0•22, Bloomington, IL 61701 

C A • Merit Company, P.O.Box 1471, Reseda.   91335 
• Poly�Craft Corporation. 4285 Old Tasso Road, NE, P.O.Box 728, Cleveland, TN 37405 

Color labs that feature a plaque service: 

• Burrell Colour, Inc. 1311 Mernville Road, Crown Point, IN 46307 
• Cameo Color Lab. 1700 West Diversey Parkway. Chicago, IL 60614 
• DeeColor, St. Joseph. MI 49085 
• Fine-Art Color Lab, Inc., 221 Park Avenue South, Minneapolis, MN 55407 
• F.J. Rachman Professional Color Lab, Inc., 106 East Second St, Kaukauna, WI 54130 
• Guardian Professional Color Labs, 43043 West Nine Mile Road, Northville, MI 48167 
• Lyndon Color Lab. 7200 West Huron River Drive, Dexter, MI 48230 
• New England Color Laboratory, Inc., 66 Sanderson Avenue, Lynn, MA 01902 
• Spieth, Inc., 401 Whittle Avenue. Olney. IL 62450 
• Viwcolor, P.O.Box 2208, Atlanta, GA 30301 

Outline the print with the  I or proper trimming, hold the 
handle of the X-Acto knife— this  blade as shown. 
facilitates trimming. Note the 
plaque outline under the print at 
the bottom. 

Trim the print with the tip of the 
blade, using a back-and-forth 
sawing motion, cutting toward 
you. Be careful to not mar the 
print with the handle's knurled 
section. 

The trimmed print will leave 
white edges, which can be 
blended with a water-base, felt 
tip pen. 
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plaque at their sitting, and on speculation. 
For a speculation sale we take the extra 
5"x7" print left over from a portrait unit 
and mount it on a plaque, and present it to 
a customer when he picks up the finished 
order. We try to hang it on our displaywall 
so the customer sees it immediately upon 
entering our studio. Or we choose a 4"x5" 
proof and mount it on a plaque. Some-
times we do this even as the customer 
waits. In either case, seven out of ten buy 
the finished plaques. Those that are not 
bought go on our display wall or we 
remove the print and reuse the plaque. 
We also sell a lot of plaques with our 

higher priced wedding orders. Couples 
give the plaques as gifts to attendants or 
relatives. We ask our carriage trade about 
portraits for their studies or offices (using 
plaques, of course), even discuss wall 
decor possibilities using stock scenics. 
Promotional buyers are also interested in 
plaques for wall decor, but usually not the 
larger ones. Most of them buy plaques 
with their children's pictures on them; 
family groups come second, and babies 
third. We also have sold plaques with pet 
photography orders and to church direc-
tory customers. 

Cover both plaque and print 
with matte lacquer spray, 
for finished product at right. 

Here are some additional ways to sell 
plaques: 
• Display them. A display at county fair 

brought us numerous portrait customers. 
We also display them in our studio. 
• Promote them. We offer a special to 

seniors who have their portraits taken by a 
certain date, place an order, and leave a 
deposit. We give them a plaque with a 
proof from their sittings. 
• Offer a reduced rate when selling on 

speculation. For example, if you deter-
mine a price of $14.95 for a 4"x5" plaque 
with a mounted preview as your regular 
selling price, show the plaque to the cus-
tomer while saying, "This usually sells for 
$14.95, but we are having a special this 
week and it's only $9.95." We're ready to 
write up the receipt—this generally sells. 
• Have a good product. A medium-to 

low-key photograph looks best on the 
darker plaques, as do most outdoor 
scenes. Use a dark vignetter to help the 
edges blend with the plaque. 
• Think positive. This promotion will 

work with all of your customers, whether 
they are carriage trade or strictly promo-
tional buyers. With the right attitude and a 
little work any professional photographer 

can sel I plaques. Also this is one more item 
that sets you apart from the "weekend 
warrior" and ninety-nine center. People 
will remember that it was a professional 
studio that provided them with such an 
unusualproduct. 
Buy your plaques in quantity to get a 

good price. Some plaque distributors will 
al low you to m ix styles and colors to earn a 
price break. It costs us about fifty cents for 
labor and overhead on a 4"x5" plaque. 
With materials, our cost is $2 fora product 
we sel I for as much as $14.95, or on special 
for $9.95. Therefore, the profit is consider-
ably higher than what we normally make 
from a frame sale. 
Plaques are an excellent way to in-

crease studio traffic and profits. And don't 
just limit your efforts to portraits—many 
commercial and product photographs 
lend themselves well to plaques. 
Plaque sales comprise only a small part 

of our annual gross; but they are profitable 
and they do bring in orders.  % 

Steven M. Bohne is vice president of 
McLaughlin-Bohn Photography, Inc., 603 
West Michigan Avenue Jackson, MI 49201. 
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Up your profits from 
Proms and Memory Mates! 

Looking for new ways to get the competitive edge and 
keep it during the coming decade? 

Try our profit-producing programs for Proms and 
Memory Mates. Here's what's offered: 

1. Bright, newly-designed posters, sure to help you 
sell. At our cost. Only $5 for one, $8 for two, $11 for three. 

2. Brand new keepsake folder designs are now ready 
on Proms and new Sportsgraphic holders for Memory 
Mates. Our own 1980 designs! Exclusively yours from 
Meisel. 

3. Super print packages at low prices! On each 
Memory Mate you get a 5x7 of the team or group, a 31/2x5 
of the individual and the beautiful new holder for only 
$1.70. On proms you receive two 5x7s, four 21/2x3Y2s and 
one custom folder for just $1.65. (Film processing extra, 
second folders 30c each.) 

The minimum order on Proms is 20 negatives, on 
Memory Mates 10. 

We're set up to handle your 35mm film fast, but you 
can use 120 and 220 also. Compose for the proper 
cropping guide (shown in our price catalog), and be sure to 
number each roll. We print all negatives and return each 
roll uncut. 

Get the profit edge with Meisel Proms 
and Memory Mates! 

Your Order, Please 
Yes,1 want your new postersl 
❑ For Proms ❑ Memory Mates 
❑ 1 poster (a $5 0 2 C, $8 ❑ 3 B+ $11 
(Sample prints on Prom Poster ❑ yes ❑ no) 

AUTOCOLOR Print Packages 
I enclose  negatives size   
for ❑ Prom Pkg. A 01. $1.65 ❑ Memory Mates Pkg. ( $1.70 

Film processing: Add $1.65 for 135-20 or 24, $2.75 for 135-36, $1.50 for 
120 roll, $3.00 for 220. Add $5 set-up charge for under 20 Prom nags, under 
10 Memory Mates. Not available from preprocessed negatives. 

Add sales tax for Texas, Georgia and Washington. Also. add 10% for 
postage and handling. 

❑ Check enclosed  ❑ Send COD  ❑ Send Meisel's price catalog. 
❑ Charge my Meisel Acct   

Credit Card No  Expires   

❑ Visa ❑ Master Charge Signature   

Name  Phone   

Firm   

Address   

City  st.  Zip   
(Prices are subject to charge without notice.) D 19W Meisel 

Meisel Photochrome Corporation  Box 226067 Dallas TX 75281 
Box 4002 Atlanta GA 30302  Box 373 Bellevue WA 98009 



The 

D m 5 "s- 
more than 
enlargers... 

Yes, most professional 
photographers and photo 
finishing labs put their Omega 
D-5 Enlargers into the category of 
"business machines" And rightly so. 
Because it is one of the most important 
equipment investments they make. And with 
an Omega D-5 it's a lifetime investment. 
Better printing quality, faster printing time— 

The Omega D-5 Variable Condenser Lamphouse uses 
three optical-glass condensers to deliver maximum even-
ness of illumination, shorter exposure times, and crisp, 
edge-to-edge brightness professional print quality de-
mands. 
The Chromega Dichroic II Lamphouse with full range 

0-180 fade-free filtration (digital readouts make settings a 
snap), interchangeable light multipliers, and the exclusive 
Chromega diffused light system that suppresses dust 
and scratches on the negative. Results—prints that are 

sharper, brighter, clearer, too! 
Rapid time and labor-saving 

operation. Simple, smooth rack 
and pinion elevation control. Pre-
cise dual-track friction drive. Fac-
tory pre-checked and locked 
alignment to guarantee corner to 
comer sharpness at all magnifica-
tions. High lift lamphouse for full 
access to the film stage for quick 
and easy insertion, repositioning 

See your Omega Professional Dealer or write for comprehensive 

It 

Omega � 

�: .AW 

they're 
professional 

Bu s i ne ss 
Machines" 

and removal of negative car-
rier (for cleaning, too). Unique 
inclined girder that moves 
the optical center away 
from the base to 
provide an unob-
structed view 
of the pro-
jected image. 

Extra-long 8'/2" bellows 
for making reductions as 

well as 16" x 20" (and larger) 
prints right on the baseboard. Ro-

tating negative carriers. And the up-
front, oversized controls the "pro" appre-
ciates—and demands! 
Rugged, lifetime service--Whether 

you select the standard or the massive 
54" high D-5XL chassis (for extra-large 
prints) you have the vibration-free sta-
bility that only the Omega twin-beam, 
inclined girder construction can deliver. 

And the legendary Omega reliability proven in over a 
quarter of a million darkrooms ... over the past 46 years. 
Modular, full system versatility—Not only can you 

interchange lamphouses, negative carriers (there are 43 
different types) and mounting systems, you can add a 3-
lens turret, adjustable masking attachment, micromega 
focusing attachment, and more—to customize your 
Omega to fit your business requirements. � _ 'I 

om rehensive "Professional Guide." �«+ rrrc,wc�� 

Omega Division/Berkey Marketing Companies, PO Box 1102/Dept. 64/Woodside. N.Y. 11377 b 



August 9 13,1980  e.  Georgia World Congress i 

ATLANTA ' 80 
PP of A's Centennial Celebration 

We're celebrating our 100th birthday in Atlanta, August 9-13. Special convention festivities, outstanding 
speakers and educational programs and the best trade show ever will commemorate this landmark event. 

PROGRAM HIGHLIGHTS INCLUDE: 

A day long seminar—"The Wedding Day—the Engagement, the Promotion and the Wedding." Outstan-
ding photographers will guide attendees in half-hour sessions through an entire wedding; "Engagement 
Day—Girl Portrait" by Ron Stewart, M.Photog.; "Pricing and Booking Weddings"—Nancy Holowitz, 
Cr.Photog.; "Pre-Bridals"—Don Blair, M.Photog.Cr.; "At the Bride's Home"—Jack Holowitz, M.Photog.Cr.; 
"Church"—Bob Westrich, M.Photog.Cr.; "Formal Studio Portraits of the Bride, Groom and Wedding 
Group"—Rudy Graziani, M.Photog.; "Bride, Groom and Wedding Party on Location"—David Smith, 
M.Photog.; "The Reception"—Irving Friedman, M.Photog.; "After the Honeymoon—Love Pose"—Marcel 
Moino, M.Photog. A series of Early Bird Workshops will provide portrait, commercial and industrial 
photographers informal, on location, "hands on" instruction. This all new, individualized convention learn-
ing experience will require pre-registration. 

The Fourth Annual Open presents a new lineup of speakers and programs for commercial and industrial 
photographers. This popular half-day seminar is designed to provide photographers with twelve concise 
20-minute programs on a variety of topics with a 10-minute question/answer period after each. Programs 
are repeated four times during the seminar so you won't miss a thing. 

"Photography on Space Flights," Richard Underwood, NASA, presents a slide show that will dazzle the im-
agination. 

Ernie Brooks, Cr.Photog., gives a fascinating in-depth visual account of the recent scientific photo-
documentation work on "The Shroud of Turin." 

Lorne Rostotski, Canada, delivers this year's keynote address, "Success—the Dollar and Beyond." 

How to build a senior portrait business is the subject of Wau Lui's program, "High School Senior 
Photography." 

Gerhard Bakker, M.Photog.Cr., Hon.M.Photog., will show you how to achieve IMPACT in "The Art of See-
ing.11 

Join the Atlanta Celebration! A registration form is on the reverse of this announcement. 

°9 d̀ Professional Photographers of America, Inc./1090 Executive Way/Des Plaines, Illinois 60018/(312) 299-8161 M � y.• 



Atlanta '80 
4dvance Registration MEMBERSHIP NO 

) CHECK HERE IF THIS IS YOUR FIRST PP OF A CONVENTION 

LAST Please print space between words abbreviate when necessary FIRST TITLE 

Name 

Studio/hnn 

Study/firm 
Address 

Oty State Prawnce 

Zip Telephone — 

Country 

kDMISSION 

❑ PP of A Member 

3 ❑ Student (Must present 
School identification) 

❑ Non Member 

❑ One additional charge for 
all members of 
immediate family. 

31PECIAL EVENTS 

tunday, August 10 

Ilonday, August 11 

ionday, August 11 

'uesday, August 12 

"uesday, August 12 

'uesday, August 12 

Vednesday, 
tugust 13 

Price if rec. 
by June 29 

860.00 

827.00 

890.00 

825.00 

Quantity 

Industrial Luncheon 

APAG Luncheon 

Awards Banquet 

Commercial Luncheon 

Affiliation Luncheon 

ASP Banquet 

Winona Luncheon 

F YOUR FAMILY IS ATTENDING 

Price at 
Convention 

865.00 

827.00 

8100.00 

830.00 

Amount of 
Remittance 

Price if rec.  Price at  Amount of 
byJune29 Convention Remittance 

$13.50 

813.50 

830.00 

813.50 

813.50 

818.00 

815.00 

815.00 

832.50 

815.00 

815.00 

820.00 

$13.50  815.00 

TOTAL AMOUNT ENCLOSED  $ 

) ❑ Spouse's Name   
and member number (if applicable) 

❑ Name of Child   

❑ Name of Child   

:❑ Name of Child   

i ❑ Name of Child   

'HOTOGRAPHIC  PRIMARY JOB FUNCTION:  ment Photographer 
SPECIALTY:  R ❑ Studio Owner Manager  X ❑ Manufacturer of Photo 

S ❑ Studio Lab Technician  Equipment & Supplies 
❑ Portrait Studio  T ❑ Studio Photographer  Y ❑ Distributor of Photo 
❑ Commercial Studio  V ❑ In-Plant Photo Depart-  Equipment/Supplies/ 
❑ Industrial  ment Lab Technician  Services 

] ❑ Other   W ❑ In-Plant Photo Depart-  Z ❑ Other   

Advance registrations will be accepted if received on or before July 10, 1980. Advance 
registrations received after July 10. 1980, will be returned and registration must be 
completed at the convention. Please mail early so that your registration reaches us 
before the July 10. 1980 deadline. Refunds will be made only on written cancellations 
received on or before July 15, 1980. Under no circumstances will exchanges or refunds 
be honored after July 15. 1980. 

Make check payable to: PPA Publications & Events, Inc., P.O. Box 4378, 
Chicago, IL 60680. 

OFFICE USE ONLY 

DATE   

ACCT NO   

AMOUNT   

ACCT NO   

AMOUNT   

1 

Photos Courtesy of Atlanta Convention F. Visitors Bureau 



89th INTERNATIONAL EXPOSITION OF PROFESSIONAL PHOTOGRAPHY 
28th NATIONAL INDUSTRIAL PHOTOGRAPHIC CONFERENCE 

GEORGIA WORLD CONGRESS CENTER 
AUGUST 9-13, 1980 

MAIL TO: PPA HOUSING BUREAU 
223 PEACHTREE STREET, N.E. 
SUITE 200, PEACHTREE HARRIS TOWER 
ATLANTA, GEORGIA 30303 

HOTEL 

RESERVATION 

REQUEST 

PLEASE OBSERVE THE FOLLOWING: 

Requests for hotel reservations must be received by the PPA Housing Bureau no later than July 18 in order to assure 
accommodations or special convention room rates. Reservations accepted only on official housing form. Please allow 2.3 
weeks to receive confirmation. Assignments will be made in the order received. Unless you specify to the contrary or if ac-
commodations requested are not available in the hotel of your choice, an assignment will be made, wherever possible, to a 
comparable hotel. Any changes in arrival or departure dates or name changes must be made directly with the hotel AFTER 
CONFIRMATION IS RECEIVED. Cancellations must be made through the PPA Housing Bureau. 

RESERVATION: Please reserve the following accommodations: See reverse side for map of hotels and room rates. 

Type of accommodation Requested rate 

Single (1 person) 
Double (2 persons) 
Twin (2 persons) 
Suite (parlor and 1 bedroom) 

Suite (parlor and 2 bedrooms) 

CHOICE OF HOTELS: 
1st choice   
2nd choice   
3rd choice   

ARRIVAL AND  Arrival:  Date  Hour   
DEPARTURE  Departure:  Date  Hour   

Reservations held only until 6 p.m. unless later arrival is indicated. 

NAMES AND ADDRESS of ALL occupants of rooms (Please "bracket' those rooming together). Incomplete information 
WILL DELAY assignment of room. 

NAM E(S)  ADDRESS(ES) 

SEND CONFIRMATION TO:  NAME  
FIRM   

PLEASE PRINT  ADDRESS 
OR TYPE  CITY  STATE  ZIP 

PLEASE NOTE: 

While the PPA Housing Bureau will use every resource to see that your reservations are properly made and confirmed, we 
cannot accept responsibility beyond this point. We are not responsible for losses or inconvenience due to strikes, 
accidents, or the failure of outside organizations or persons. 



ATLANTA HOTELS, LOCATIONS & RATES 

The hotels listed below have reserved a limited number of rooms specifically for the PP of A Convention. The prices listed do not 
reflect the 7 % city hotel tax. 
Hotel numbers refer to their location in relation to the Georgia World Congress Center. 

1 
2 
3 
4 
5 
6 

7 

Hotel 

*Omni 
International 

*Peachtree 
Plaza Hotel 

Hyatt Regency 
Atlanta 

Quality Inn 
Atlanta American 

Sheraton 
Atlanta 

Ladha 
Continental 

Riviera 
Hyatt House 

*Co-Headquarter Hotels 

Doubles  3rd 
Singles  or Twins  Suites  Person  Parking  Pool  Family Plan  

$52  $62  From $170  $14  Yes  No  Does not apply 

$46  $56  $175-$1000  $13  Yes  Yes  Upon request 

$54  $64  $175-$350  $16  Yes  Yes  Under 19 Free 

$38  $48  $754350  $10  Yes  Yes  Under 12 Free 

$44-$49  $54-$59  $103-$134  $10  Yes  Yes  Under 18 Free 

$36  $43  $79-$145  $8  Yes  Yes  Under 16 Free 

$33-$41  $43451  $80-$200  $10  Yes  Yes  Under 18 Free 

North Ave,  \  I 

Park: St 
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October 1979 

� ► 
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I 

Forrest A,.e 
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The Ladha Continental and Riviera 
Hyatt House are not shown on the 
map. They are located approx-
imately 5 to 10 minutes by bus or 
taxi from the Georgia World 
Congress Center. Shuttle service 
will be available from every hotel to 
the center at no charge. 



If you've ever overcooked an PIC 
or Cibachrome in a hot press, we're sorry. 
But it was so unnecessary. 

Now Scotch" Brand Promount #572 
adhesive makes any hot press a 
safe, warm press. Because Promount 
bonds consistently at a safer 180°. 

Promount is 100% pure adhesive, 
not tissue-plus-adhesive. You don't 
measure or tack. Even trimming is simpler. 
Plus, you yet 5 minutes of open time 
to re-position. 

Promount: the safe, sure, reversible 
bond for any job. 

Turn down your hot press with 
Scotch Brand Promount—and save 20%! 

Your participating photographic 
dealer has special 3-roll packs of 
Promount #572, marked to sell for 20% 
off suggested list price. Get yours by 
June 30,1980. 
Professional and Commercial Products/3M 
Bldg. 223-3M Center St. Paul, MN 55101 



PAIMCNT 
OF THE YEAR 
a contest you can bank on 
BY PATSY HODGE 

M any and various promotions 
have helped our studio grow. Two promo-
tions in separate years thatwe found espe-
cially successful were "Mother of the 
Year" and "Father of the Year' contests. 
Both resulted in additional revenue, good 
will within our community, excellent im-
age enhancement for our studio, and new 
customers. These promotions brought to 
our camera room older men and women— 
an age group that seldom came to us for 
individual portraits. 
The idea originated as 1 brainstormed 

with my staff for promotional ideas to 
stimulate our business in the first half of 
the year. In 1978, "Mother of the Year' 
was our first attempt at a contest. We 
decided to honor mothers in a special ex-
hibit of portraits during the Mothers Day 
weekend. Because of the excellent re-
sponse and sales, we followed it with a 
"Father of the Year" contest in 1979. 
A superb tradition has evolved that will 

enable us to sponsor the contest for 
"Mother of the Year" and "Father of the 
Year' on alternate years. Other businesses 
recognized our success and participate by 
providing gifts to our winners. The oppor-
tunities are infinite, and we are anxious to 
see what 1980 will bring. 
Variations of the same theme could 

prove to be successful promotion for 
other studios as well. 
Once we had decided on the first 

"Mother of the Year" contest, we printed 
entry forms in local newspapers and had 
extra copies at our studio. The forms en-
couraged people of all ages to nominate 
their mothers by describing in fifty words 
or less why their mother should be select-
ed for the honor. 
Because our studio's primary business 

came from three towns within a radius of 
sixteen miles, we sponsored the contest in 
these three communities (with about 3,500 
people each). Our ad started with the 
headline "Wanted: Mother of the Year," 
and was followed by three paragraphs of 
copy. Each of thewinners received 16"x20" 
wall portraits. 
Because of different age groups of 

nominators, we asked them to check one 
of three age categories—six to twelve, 
thirteen to eighteen, or nineteen and 
older. In addition, entrants were asked if 
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Left this "Mother of the Year" probably would 
not have had her portrait made if she hadn't 
won the contest. Top, outdoor and location 
photography helped make the "Father of the 
Year" contest more successful. Above, studio 
displays of winners' portraits and a copy of the 
nominating letters, help "sell" the contest 
which is an annual promotion. 

they were nominating their mother, wife, 
stepmother, or someone else. These facts 
were most helpful for the judges in eval-
uating entries because of contrasts in ages 
and relationships. 
The deadline for entries was set to al low 

enough time to prepare the exhibit for 
Mother's Day weekend. Judging was per-
formed by a group of mothers from dif-
ferent cities. Prior to judging, we number-
ed each letter and concealed all names. 
Judges studied the letters for creativity, 
content, originality, presentation, and age 
category. In evaluating, they selected the 
best letters in each age category. Winners 
then were selected from these finalists. 
Because of the great numbers of letters 

received and excellent variety of expres-
sions of love, selecting winners was very 
difficult. 
A "Mother of the Year" was selected 

from each of the three cities mentioned. 
Because judges had difficulty designating 
second and third places, several runners-
up were selected instead. The "Mother of 
the Year' received a 16"x20" portrait and 
runners-up received 11 "x14" portraits. 
Winners were notified by phone and ap-

pointments were made for their special 
portraits. Mothers were counseled on ap-
propriate clothing. They were encouraged 
to bring at least three changes and other 
objects that would help express their in-
dividuality. A portfolio of eight poses with 
variety of clothing, backgrounds, props, 
high- and low-key lighting and posing was 
presented to all winners, and each se-
lected her favorite pose for the exhibit. 
Various media were used to announce 

the winners and publicize the exhibit. 
Newspaper ads carrying winners' photo-
graphs and letters were well received by 
readers. Special radio spots, made by 
studio personnel, were aired on local sta-
tions. Our staff interviewed the winners 
and asked for their reactions. The emo-
tional responses combined gratitude to 
their children for nominating them, and 
gratitude to our studio for making the 
honor possible. Comments about our 
beautiful portraits, and the fun people had 
making them, were unsolicited but most 
welcome. The radio station even joined in 
the congratulations and mentioned the 
Mothers Day exhibit as a public service. 

The exhibit could be viewed at all hours 
in a large display area in the front of our 
studio. The exhibit was rotated to several 
locations throughout the three communi-
ties after its premiere. 
Good will generated from the promo-

tion was worth all the effort, but other 
rewards exceeded all our imaginations. 
We were elated with the sales of many ad-
ditional portraits, folios, and frames. Var-
iety of poses was an important key to the 
sales of more than one pose and the folios 
of original prints. The letters that entrants 
wrote were treasured by the winners and 
many were framed by customer request at 
our studio. 
Most mothers agreed that had they not 

won in our contest, they would not have 
had their portraits made. Most agreed that 
the last time they had an individual profes-
sional portrait made was for their gradua-
tion or bridal portrait. For some winners, 
that had been many years ago! Some also 
mentioned that they were surprised to find 
our prices very affordable. We booked 
many additional portrait sittings as a 
direct result of winners' referrals. 
The nominating families appreciated 

the opportunity to get their mothers pho-
tographed —these women always seemed 
to make sure that children and grandchil-
dren came first. Some mothers came to 
our studio under protest, their children in-
sisting. But they were elated with the re-
sults and encouraged us to have a "Father 
of the Year' contest. 
In 1979, we sponsored a "Father of the 

Year' contest to coincide with Fathers 
Day weekend. Results were even better 
because of our previous experience. We 
were able to gross even more in sales by 
additional variety in sittings with location 
and outdoor sittings, and we used more 
props and ideas to express personalities 
and lifestyles. 
The promotion has built a worthwhile 

tradition in our community, and has 
helped our studio to grow. We like to think 
that new and old customers think about 
our studio more often for their needs and 
that, perhaps, through our efforts, they 
think about photography more often. 

Patsy Hodge owns The Gallery, 1229 Bowie 
Street, Columbus, TX 78934. 
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in the studio 

f-,P 
w Bill Keane, Cr. Photog_ 

and 
Rev Keane 

Keeping tabs on co-op ads 

As we promised in earlier issues, we want 
to keep you posted on the progress and ef-
fectiveness of San Diego's cooperative ad-
vertising program. As we're writing this 
column, the smoke's just clearing from 
Christmas—the kids are still out of school, 
and only the Scrooges have bah-hum-
bugged their trees onto the trash pile. But 
it's not too soon to tell you what happened 
here during the Christmas madness. 
First lets refresh your memory as to 

what we did here in San Diego. Nine stu-
dios from the county put 81,000 each into 
advertising custom portraiture on daytime 
TV during September and October. The 
purpose was not to bring customers to our 
studio for a specific special, but to pro-
motes the concept of portraiture as a 
Christmas gift. 
Looking at our studio's financial figures 

for the year, our portrait sales increased 
forty-seven percent—certainly a healthy 
growth. But we are a fairly young studio, 
and our other advertising could have in-
creased the figures substantially. Our 
overall growth in all areas this yearwill set-
tle in at about thirty-five percent again ex-
pected for a growing business in its first 
few years. 
As for the other studios participating in 

the project, we have heard varying reports. 
One home studio did not see any growth in 
portrait business— in fact its portrait busi-
ness seemed to decrease. However, its em-
phasis has also been in other areas, so 
overall that studio's business increased 
very well. Reports from other retail loca-
tions indicate that portrait business is 
quite healthy, but no one seems to be con-
vinced that the TV ads were the only fac-
tor involved in this growth. 
From figures extrapolated by our ad 

agency, we were led to believe that each 
studio could expect an increase in sales of 
817,000. Though these figures are interest-
ing to look at and fantasize over, we per-
sonally think it's a mistake to count your 
sittings before they've materialized! 
We're quite sure none of us involved saw 
that kind of increase. In fact, we were a bit 

concerned that spouting off figures like 
this would disappoint some of those par-
ticipating if the money didn't roll in right 
on schedule. Fortunately, members of our 
group all seem to realize that statistics are 
useful for comparison, but that in reality, 
the average American family of two 
adults and one-point-seven children might 
look a bit oddl Therefore, despite sales be-
ing less spectacular than projected, every-
one seemed to be satisfied in their own 
way that the project has succeeded in its 
initial step. 
Let's take a look at a few corollaries 

now. First although we didn't have cus-
tomers swarming through our door, we did 
have quite a bit of comment on the TV ad 
from customers who had seen it. They did 
not indicate whether or not the TV ad spe-
cifically brought them in. One man, call-
ing for information, was asked how he had 
heard of us. At first, he indicated the 
Yellow Pages was his source. Upon further 
examination, he indicated that he had ac-
tually heard the TV ad before calling. We 
press the point a little more now when 
someone says our ad in the Yellow Pages 
attracted them, because our ad is now one 
inch under the main listing rather than a 
quarter page as in past years. 
We had another indication that some-

one's listening. Close friends of ours ap-
peared in one of the portraits in the ad. 
They reported that they were stopped on 
the street by friends and strangers who rec-
ognized them. They said this averaged 
three times a day! This certainly implies 
that the ad was getting the attention and 
retention we wanted, even though many 
customers would not admit to us that they 
were aware of the spot. 
We've noticed this effect time and 

again with Sweetheart of the Day por-
traits. Someone will say that our name 
sounds very familiar, but they don't know 
why. After we've coaxed their memories a 
bit, they realize they've been hearing our 
name on the radio every day. 
Our personal recommendation is going 

to be for a turn to radio rather than TV. TV 

is much more expensive, and does not ak 
low us to target our market so effectively. 
And even though it seems to make sense 
to show a visual product on a visual medi-
um, we must agree with the radio sales 
person who asked if radio might be more 
effective since the listener could conjure 
up an image of himself or his family rather 
than seeing a picture of someone he didn't 
know. Certainly, we have had just as good 
an effect with radio as TV. 
Finally, we must return to the subject of 

our column of January 1980—we need co-
operative help not only from each other, 
but from oursuppliers as well. Had we had 
$20,000 in advertising rather than $10,000, 
our effectiveness would have at least tri-
pled. We need the large pushes on a regu-
lar basis so that over a long period, the 
public will begin to think of photography 
as quickly as they think of any other prod-
uct Remember that no market existed at 
all twenty years ago for cassette tapes, cal-
culators, computers, or any of the other 
personal electronic items we're beginning 
to take for granted today. As useful as 
these products are, compared with the lux-
ury of owning a portrait, it was effective, 
progressive marketing that created initial 
interest in them. 
Hopefully, our American suppliers will 

help us along these lines. And perhaps ev-
en some of our foreign friends will have a 
yen to get involved. 

Bill and Bev Keane own and operate Keane Stu-
dios, 7325 Clairemont Mesa Boulevard, San Die. 
go CA 92111. 

"I am occasionally asked: what is the 
meaning of these pictures? To which I can 
only reply: what is the meaning of art? The 
reason I make this kind of photograph is 
probably the same thing that compels a 
painter to paint I am attracted by the sub-
ject, I see in it something that moves me, I 
want a record of it, and I wish to share my 
experience with other people." 

Andreas Feininger 
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Re-flex-ion frames 
for those once-in-a-lifetime photos! 

Here are new, rich-looking frames that put your photos into 
the setting they deserve. You can be proud to offer them to your customers. 
In a class by themselves for lasting good looks, Re-flex-ion frames are much richer 

and more durable than conventional photomounts. They provide a handsome shadow-box 
effect that displays your work at its best. 

These distinctive frames are available in  Please rush me the following sample order of 
new Re-flex-ion frames for which 1 enclose 

brown or gray leatherette, with gold or silver bordel;  my check or money order for $2.00: 
in either 5" x 7" or 8" x 10" sizes. You simply insert  one x l brown frame with gold border and one 8"" x 1(Y' gray frame with silver bordei 

the photo. Exclusive, long-life, adjustable hinge—a 
new concept in Panel construction—provide for  Name   

either horizontal or vertical display.  Company   

Use the coupon for a sample ordet and  Address   

further details about unique new Re-flex-ion 
photomounts. 

city   

State Zip  

f WINTHROP-ATKINS CO. 
L  SF-. Main St., Middleboro, MA 02346,'RI:1617)947-4600 J 

Special offer Receive free sample kit at PMA Las Vegas Show booth 4-5. 



practical pointers 

by Ross Sanddal 
M.Photog.Cr. 

Predict motion trail 

In February we told you how to add "mo-
tion" to slides. The technique works well, 
but one limitation is not knowing in ad-
vance the precise length of the title's trail. 
You can carry this technique one step fur-
ther, though, and gain predictability and 
repeatability, making the Hasselblad 
ELM's electrical circuitry work for you. 
You will need a solid state electronic 

timer capable of %. second settings, and a 
110-volt relay. These are available from 

ff1JOII Fs 

N 
Udks 

Motion trail lengths are controlled by a solid state 
electronic timer, directions by camera position. 

most electronic parts suppliers such as 
Radio Shack. You also will need a trigger 
cord from an ELM camera. 
Wire the 110-volt relay into the output 

side of the timer. Remove the trigger but-
ton from the ELM trigger cord so it can be 
wired into the other side of the relay. 
Once this is done, when the timer is acti-

vated it will close the relay, which starts 
the camera exposure. If the camera is set 
at one second but the timer is set at some-
thing less than one second, as soon as the 
timer reaches its pre-set time, it will re-
lease the relay which will cause the cam-
era to start advancing the film. All that is 
left todo is to run a few tests at'/,o second 
intervals to determine the amount of ac-
tion that each setting will produce. 

Clean color with black-and-white 
This year, the 100th anniversary of PP of A, 
is full of nostalgia. We all have looked 
back at some of the products available 
when we started in photography and won-
dered how we ever survived the early days 
of our careers. Many of us survived the 
days of ASA 10 color films; in fact, we 

were elated when we actually were able to 
obtain new color films with the fantastic 
speed of ASA 24. About that same time— 
the late forties—there appeared a posi-
tive-to-positive color printing material that 
intrigued us. In fact, it was so wonderful to 
be able to process the material ourselves, 
to have some control over the end result, 
that we could overlook many of the prob-
lems, such as the ivory-colored base, great 
differences from batch to batch, and a 
generally unpredictable result For many 
of us, this material, Printon, was our first 
experience in color printing. 
Then, as now, when printing positive-to-

positive, the first step was to balance the 
printing light source to the color emulsion. 
A technique that was used then is just as 
valid today. 
The technique is based on the belief 

that it is easier to see slight color imbal-
ances when they are not hidden within a 
color print. It is simple, yet very effective. 
To begin with, select a good black-and-
white negative with a full tonal range—a 
number two printer. Use this negative in 
place of a transparency and make a color 
print (actually, since it is a reversal pro-
cess, it will be a negative) in the normal 
way. Any color present in the f inished print 
will be the amount of that color which 
must be removed from the filter pack in 
order to balance the printing light source 
to the color emulsion. 
Instead of a black-and-white negative, 

some photographers use a gray scale or a 
fifty percent gray halftone or a black-and-
white positive. Although this technique is 
old, it is worth remembering. 

Small bare tube flash 
Frequently a photographer could make 
great use of a small amount of bare tube 
fill light, especially when making close-up 
existing light photographs. A little bare 
tube illumination can make a big dif-
ference by putting catch lights in the eyes 
and adding a little fill light in shadows 
caused by overhead lights. Unfortunately, 
although there is an abundance of small 
electronic flash units on the market today, 
none of them offer the option of bare tube 
operation. 
Since these units are relatively inexpen-

sive, it does not require much of an invest-
ment to convert one for bare tube use. 
Most of the inexpensive units are very sim-
ple to disassemble. Usually the outer case 
is held together by only several screws. 
After removing these, carefully separate 
the two halves, and before proceeding fur-
ther, drain any stored energy from the 
capacitor by shorting across itwith a large 
resistor. Next, remove the flash tube from 
its reflector, and stand it on end. Itwill pro-
bably be necessary to cut the wire leading 
to the top of the flash tube, and solder in 
about an inch extension to allow the flash 
tube to protrude above the outer case. 
Since the two halves of the outer case 
usually split in the middle, a small file can 
be used to make an opening large enough 
to allow the flash tube to stand on end 
above the top, after the unit is assembled. 
Hold the flash tube in place with a 

silicone sealer available from any hard-
ware store. Although the unit is now opera-
tional, it is desirable to mount some sort of 
dome over the flash tube as a safety 
precaution. We have found that the trans-
parent plastic film used on some Fuji 
35mm films is ideal for this purpose. After 

Converted bare-tube fill,, p;.,, 

cutting the film can down to desired 
height, hold the dome in place with the sili-
cone sealer. 
If the electronic flash was a manual 

unit, you will have to determine new guide 
numbers for bare tube operation. If the 
original unit was automatic, it will still be 
automatic, butthe maximum usable range 
will be less than before. The use of a bare 
tube unit, helps to put a little sparkle into 
what otherwise frequently would be rath-
er dull photographs. 
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The meters that count light. 

CALCU-LIGHT) 

Calcu-Light and Calcu-Flash read and quantize 
light into precise numerical values. Each digital num-
ber represents a 1/3 Ev gradation in light intensity. 

That concept is the heart of Quantum fight meters. 
It's the concept that works for the professional 

because it combines the best of analog and digital 
meter designs. First, the measurements are true light 
values, not just camera F-numbers. And, all possible 
combinations of shutter, f-stops, frames-per-second, 
and Ev are simultaneously displayed on the calcu-
lator dial. 

That's how professionals prefer to have exposure 
information—fast, clear, and complete. 

The calculator dials of Calcu-Light and Calcu-
Flash are more readable and quicker to use than 
others. And, the system of 1/3 Ev readouts corre-
sponds to the standard divisions of photographic 
parameters: ASA, DIN, F#, etc. One-third Ev's also 
correspond to 1/10 density units, so that the fiber 
optic probe accessory turns Calcu-Light and Calcu-
Flash into densitometers! 

The biggest advantage of the Quantum meters 
is their small size. Needle-type instruments require 
bulky, heavy magnets for their meter movements. 
Without it, Calcu-Light and Calcu-Flash are marvel-
ously compact machines. And durable. Two years 
of hard use by the professionals have confirmed it. 

Write us for the de-
tails, and see your pro-
fessional photographic 
dealer. 
Quantum  Instru-

ments. Dept. D, Garden 
City N.Y. 11530. In 
Canada: Braun Canada 
LTD., Mississauga, Cin-

(CALCU-FLRSH I,,,,,, 
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Adams Retouching Machine Company 
Agfa.Gevaert, Inc. 
Antonelli School Of Photography 
Art Leather Manufacturing Company 
The B D Company 
Beattie Coleman Systems 
Bell & Howell•Mamiya Company 
Berkey Marketing Companies 
Bogen Photo Corporation 
Burnes of Boston 
Burrell Colour, Inc. 
Byers Photo Equipment Company 
Cal.Pro Photo Accessories 
Calumet Photographic 
Cameo Color, Inc. 
Camera Art 
Camera World 
Carlton Label & Decal, Inc. 
Cartw n Industries. Inc. 
M.W. Carr & Company, Inc. 
Keith Cole/Midwest 
Colenta America Corporation 
Consolidated Photographic Imports, Inc 
Continental Marketing Corporation 
J M Cumming Company 
Custom Color Corporation 
Customation, Inc. 
D.O. Industries 
D & S Color, Inc. 
The Denny Manufacturing Company 
Denton Vacuum, Inc. 
Dexter Press 
Durst North America. Inc. 
Dynacolor Graphics. Inc. 
ESECO-Speedmaster 

Eastman Kodak Company 
Edric Export Services, Ltd, 
Environmental Projection Systems 
Ernco Sales. Inc. 
Fine Art Color Lab. Inc. 
Forox Corporation 
Garrett & Lane Color Lab 
General Products 
Gross Manufacturing Corporation 
Victor Hasselblad, Inc. 
Hazeltine Corporation 
Karl Heitz, Inc. 
The Holson Company 
Hope Industries 
Ilford, Inc. 
Jasper Custom Furniture 
Jones Photo Equipment 
Kelly Color Lab 
King Concept Corporation 
Kolor View Press 
Kreoride, Inc. 
Laguna Photo Dish 
Leather Craftsmen. Inc. 
Lucht Engineering 
3M/Professional & Commercial Products 
McDonald Photo Products, Inc. 
McGrew Color Graphics 
NAC Corporation 
National Color Laboratories. Inc. 
Necksaver. Inc. 
Nikon, Inc./Nikon Photo Products Div, 
Nord Plato Engineering, Inc 
Norman Enterprises, Inc. 
Novatron of Dallas. Inc. 
Nylo n Electronic Corporation 

Olympus Camera Corporation 
PEC Lasercolor Laboratories 
Perfected Photo Products 
Photo Craft, Inc. 
Photo Design Systems 
Photographers Specialized Services 
Photographic Products 
Piedmont Moulding 
Polaroid Corporation 
Poly-Craft Corporation 
Pro Color, Inc. 
THE PROFESSIONAL PHOTOGRAPHED 
Promax Photo Industries. Inc. 
Ouadrachrome, Inc. 
Ouantum Instruments. Inc. 
RMF Products, Inc. 
Sargent-Welch Scientific Company 
Schneider Corporation of America 
Seal, Inc. 
SNllet Enterprises. Inc. 
Simplex Specialty Company. Inc. 
Singer Education Division 
Speedotron Corporation 
STUDIO PHOTOGRAPHY 
Sureguard, Inc. 
Taprell Loomis 
TECHNICAL PHOTOGRAPHY 
Tekno,lnc. 
Tenba,Inc. 
Thanharcit-Burger Corporation 
UNcolor 
VWR Scientific, Inc 
Venetian Arts 
Vi-Color Lab 
Weeks Polaflectors 

aS of 
�ebruary 7, 1980 

August 9-13, 1980 

Georgia World Congress Center 
Atlanta, Georgia 
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Don't 
let your 
profits vanish 
out the door! 
PROCESS color & B&W 
film, E6 slides, trans-
parencies or RC paper in 
your lab... automatically. 
Control your quality, 
your costs and service. 

PROCESS with Leaderless 
ease and Roller Transport 
reliability. 

PROCESS it dependably 
and economically. 

PROCESS and PROFIT 
with affordable Hope 
Industries Leaderless, 
Roller Transport Film & 
RC Paper Processors. 

Contact your nearby 
Hope Industries 
Sales/Service Dealer 
today. 

industries, inc. 
w,v,tlolle RJOO. w� bx Gwe Po-..r..+ N NOGp 
weor�ve lrsl as�ssoo 
...vyerf5sk nr.a_.✓..� , ter... . 

SEE US AT THE PMA SHO W 
ISLAND A3, 600TH$ B 8 7 

education 

news 

SPE national conference 
Society for Photographic Education will 
hold its national conference March 16 
through 19 at Stevensville Country Club, 
Swan Lake, New York. The conference has 
been organized into several tracks of in-
terest, each to be chaired by a coordina-
tor. Topics to be covered include contem-
porary survey, interpretation, photogra-
phy and the other arts, criticism, educa-
tion, image makers caucus, history, pho-
tography outside the arts, extended edu-
cation, art and political action, and pho-
tography in the art market In addition, 
several nationally known photoartists will 
be guest speakers. 
For more information, contact Greg 

MacGregor, 2829 Eleventh Avenue, Oak-
land, CA 94610. 

Focus on photo therapy 
Photo Therapy Symposium II, the second 
international gathering of human service 
professionals involved with the use of 
photography for therapy, is slated for April 
11 through 13 on Northern Illinois Univer-
sity's DeKalb campus. 
Sponsored by N I U's College of Continu-

ing Education in cooperation with Photo 
Therapy Quarterly, Visual Therapies Insti-
tute, and various NIU departments and 
faculties, the symposium will focus on 
photo therapy theory, research, and histo-
ry, with programs involving the use of still 
photography, film, and video. Two days of 
pre-symposium photo therapy skill-build-
ing workshops also are planned for April 
10 and 11. 
The keynote speaker will be Douglas 

Stewart, director of Visual Therapies Insti-
tute and associate editorof Photo Therapy 
Quarterly. His illustrated presentation, 
"The Photo Therapy Connection," will ex-
amine developments in art, psychology, 
brain research, and other disciplines. 
For more information, contact Kathy 

Schneider, College of Continuing Educa-
tion, Northern Illinois University, DeKalb, 
IL 60115. 

Retouching classes 
The 1980 schedule of classes for the Ver-
onica Cass National School of Retouch-
ing, Hudson, Florida, include: negative 
retouching, March 17 through 21 and 
March 31 through April 4; print retouch-
ing, March 24 through 28 and April 7 
through 11. With the addition of a color 
lab and studio on the premises, students 
will learn the basic follow-through of film 
and photo, besides receiving intensive in-
struction in negative and print retouching. 

For those who cannot travel to Florida, 
Veronica Cass will conduct the following 
workshops: Omaha, March 5 through 7; 
Austin, Texas, April 21 through 25; Mon-
terey, California, May 12 through 16; and 
Hawaii, May 19 through 23. These work-
shops will include instruction on retouch-
ing with dyes and the use of a video 
retouching system. 
For more information, contact Veron-

ica Cass National School of Retouching, 
Inc., P.O.Box 1018, Hudson, FL 33568. 

School photographers converge 
In conjunction with the Photo Marketing 
Association, the Professional School Pho-
tographers of America will hold its annual 
convention March 26 through 27 at the 
Riviera in Las Vegas. Under the title 
"Change—Its Economic and Technolog-
ical Effects on School Photography," the 
conference will explore current and an-
ticipated industry trends. 
Programs are being scheduled to inter-

est both the finishers and photographers. 
The afternoon of the second day is set 
aside for discussion on the changes occur-
ring throughout the industry. 
For more information, contact Carter 

Harmon, Executive Director, Professional 
School Photographers of America, Inc., 
3555 Cowan Place, Jackson, MS 39216. 

PMA convention activities 
Photo Marketing Association Interna-
tional has arranged a variety of business 
and social activities for photographic 
retailers and photofinishers attending its 
fifty-sixth annual convention and trade 
show March 27 through 30 at the Las Ve-
gas Convention Center. 
Photo industry members will be able to 

choose from an offering of specialized 
mini-breakfast sessions, dealer and finish-
er general sessions, night school and pre-
convention management seminar pro-
grams, cocktail receptions, luncheons, 
golf and tennis tournaments, PMA fun 
runs, spouse events, and more. 
The association has scheduled a num-

ber of early bird events for those who ar-
rive in Las Vegas before March 27. PMA 
will host its first spring golf and tennis tour-
naments at the Tropicana Country Club 
March 25 through 26. PMA's preconven-
tion management seminar will lure indus-
try members to the Dunes Hotel for the 
same two days, and will end in time for the 
retailers and finishers to get in on the 
association's early bird reception. 
Another first for the PMA spring con-

vention this year is the division of the minim 
breakfast seminars into twelve categories. 
The association will offer its members and 
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guests forty-four mini-breakfast sessions 
designed fordealers with less than ten em-
ployees, dealers with more than ten em-
ployees; dealers in general; members of 
the specialty lab division; members of the 
Society of Photo Finishing Engineers; 
photofinishers in general; members of the 
Canadian divisions; members of the Mex-
ican division; members of the Australian 
division; suppliers; new PMA members; and 
a combination of dealers and finishers. 
Each morning, Thursday through Satur-

day, retailers and finishers will have their 
own general session. The association's an-
nual business meeting, with the election of 
officers for the 1980-81 term is scheduled 
for March 27. The association's business 
meetings, like its mini-breakfast seminars 
and general sessions, will be in the Las 
Vegas Convention Center. 
For more information, contact Photo 

Marketing Association International, 603 
Lansing Avenue, Jackson, MI 49202. 

schools, seminars 
and conferences 

MARCH 19.20 
Weddings—the Zucker Way, Sorenson 
Studio, 3737 Northeast Sandy Boulevard, 
Portland, Oregon—contact Monte Studio, 
10887 Lockwood Drive, Silver Spring MD 
20901 

MARCH 21.26 
Second Annual Southeastern Photography 
Symposium, Crealde Art Center, 600 St 
Andrews Boulevard, Winter Park, FL 32792 

MARCH 2325 
Symposium on Photofinishing Technology in 
the 1980s, Aladdin Hotel, Las Vegas, 
Nevada—contact Society of Photographic 
Scientists and Engineers, 1411 K Street, N.W., 
Suite 930, Washington, DC 20005 

MARCH 25-MAY 14 
Intensive Color Photography course, Sun 
Valley Center for the Arts and Humanities, 
Box 656, Sun Valley, ID 83353 

MARCH 30-APRIL 2 
Donald Jack Workshop on Modem 
Portraiture, New Orleans—contact Donald 
lack, 4807 Dodge Street, Omaha, NE 68132 

APRIL 7.10 
Zeltsman Portrait Workshop, Zeltsman 
Studio, 1319 Littleton Road, Morris Plains, 
NJ 07950 

APRIL 2830 
Donald lack Workshop on Modem 
Portraiture, Philadelphia—contact Donald 
Jack, 4807 Dodge Street, Omaha, NE 68132 tB 

,b  Our 
Front 
Screen 
Portraits" 

+ i 

Hubert Gentry, M Pbowg, Cr. 
Winona rristructor, rex'arrer 

'... better yet, they buy more 
pictures! When we converted all of 
our schools to front projection our 
average order went up 41.9% over-
all. Using the Photo Control'Back-
ground 35' projection system, we 
have 35 different slides available. 
How many other photographic 
techniques can produce the variety 
of pictures so rapidly? 
"By exploring the pose, we can 
extend the variety of pictures we 
can take in a small amount of time. 

"Were using mobile studios 
equipped with *Background 36to 
reach schools in outlying areas. In 
addition to the advantage in having 
35 slide backgrounds available, the 
units have proven dependable. In 
fact, we've never lost a negative 
through failure of the projector. 
"The adjustable beam splitter is 
important because it helps us 
maintain accurate alignment of 
images." 
"After four years, I can say that 
front projection with Background 
35 has been trouble-free, exciting, 
and profitable! 

For complete information return coupon or phone us. 

I� 

SEND INFORMATION ❑ Catalog and prices ❑Gentry's 
Course "Simplifying Front Projection" ❑ Call me 

Name 

Company   'Aaeress   
City  State -  Zip  Phone 

5225 Hanson Court, Minneapolis, Minnesota 55429 a Phone: (612) 537.3601 

I 

I 
I 

I 

WE'RE NO 
FLAS�H1-IN THE-PAN! 
For 25 years, professional photographers have depended upon us 

for quality strobes and specialized HICO-LITE service. 

For FREE Catalog and factory-direct prices, write: 

HICO CORPORATION 
26 New Street, Cambridge, Mass. 02138 
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commercial analysis 
BY XENOPHON A. BEAKE, CR.PHOTOG. 

Gun Collector's Delight 

DIAGRAM: (A) camera; (B 
subiect (C) five-sided 

plexiglass tent (D) Supe 
Silver Square Larson 

Reflector, (E) mirror, (F/G 
5Wwatt photo floodlight on 

each side of tent (H 
5(X)-watt photo floodlight (I 
500-watt floodlight (1) barn 

board. 

S C H O OL 
PI C T U R E 
FI HIS HI N O 

SCHOOL PHOTOGRAPHERS 
IN BUSINESS FOR YOURSELF? 
WHY NOT? 
See ALL-STATES for COMPLETE 
SCHOOL FINISHING SERVICE 

WRITE FOR SENIOR CATALOG 

OR UNDERGRAD CATALOG, 

Undergrads 

OUR 
SPECIALTY 
One price includes 
Film  Developing; 
Packaging, Coin En-

velopes and Price Lists. 

A NEW FOCUS ON DUALITY  ̂j 

ALL-STATES PHOTO CO. 
2940 East 96th Street 
Chicago, Illinois 60617 

312  221-6694 

"Gun Collector's Delight" was a sample photograph 
Xenophon A. Beake created to show to local gun manufac-
turers to attract their business. He used a Linhof Kardon B 
4"x5" camera, 210mm Symmar lens, and Vericolor II Type 
L film. Exposure was three seconds at 1(32. 
"Gun Collector's Delight" took eight hours to set up and 

photograph. Beake felt direct raw light would create un-
desirable highlights on the metal and might lose detail in 
the shadow areas. So he used tenting with thin translucent 
plexiglass to soften lighting and allow engravings on the 
highly polished metal to show in detail. He placed 500-watt 
photo floods on three sides of the plexiglass and directly 
over the subject. He placed a forty-two inch Larson Super 
Silver Square Reflector and a small mirror directly in front 
of the camera. The three guns, all .38 caliber Smith and 
Wessons, were positioned on an old barn board. 
"Gun Collector's Delight" won blue ribbons at PPA of 

New England's affiliated judging and PPA of Massachu-
setts judging in 1978. It was part of the 1978 PP of A Loan 
Collection.  III 

for texturing 
... it's CODA 
Color-Tex for single prints up to 
20" x 24". 6 textures. 

Roltex for high production—rolls or 
sheets, up to 11 " width; rolls at 25 ft. 
per minute. 6 textures. 

Or 
Econotex sheet-fed model for single 
prints—up to 1800 8 x 10's per hr. 
6 textures. 

Special requirements? Just ask us. 
Write or call lo, spec,ficalto a. 

Prices, sample prints 
(Indicate texture preference) 

CODA, INC. 
196 Greenwood Avenue 
Midland Perk, N.J. 07432 
(201) 444-7755 

EARN MORE $$ 
IN MINUTES 

By Selling Dynacolor's Full Color .. . 

POST CARDS — BROCHURES 

CATALOG SHEETS 
At Prices Your Customers Can Afford 

YOUR COST — A FEW MINUTES 
PER ORDER! 

YOUR PROFIT — IMMEDIATE 
AND GROWING! 

Dynacolor Does It All For You 
• Complete Sales Kit 
• 4 Week Shipping Schedule 
• High Commissions 
• Back Up — We Stand Behind Our 
Products 
• Direct Communications With The 
Top People At Dynacolor 

You Write The Order — 
We Do The Work! 

Start Today By Sending For Your 
Free Sales Kit. 

�dynacolor 
graphics, inc. 

Dept.A 
1182 N.W. 159th Drive 
Miami, Florida 33169 

Phone 305-625-5388 
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ne'sv products 

darkroom 

COLOR PRINT PROCESSOR 
Photographic Instruments Company, 
11911 Franklin Avenue, Franklin Park, 
IL 60131 

Photographic Instruments Company has 
introduced a color print processor that's 
specially designed for photographers who 
do their own darkroom work. Called the 
Moduline 100-3, this compact processor 
can produce fourteen 8"00" color prints 
per run, which takes nine-and-a-half Trim. 

GOLD STAMPING MACHINES 
FILM NUMBERING MACHINES 

GOLDRITER PENS 

—SINCE 1963— 
Thousands of progressive photograp 
photographic labs have been using VEACH 
GOLD STAMPING MACHINES, 
FILM NUMBERING MACHINES& 

GOLDPRINTER PENS 
to add their studio name, their signature, 
titles, dates, negative number and/or 
identification in beautiful and permanent 
GOLD-SILVER-BLACK-COLORS, to their 
B&W PRINTS — COLOR PRINTS 
NEGATIVES — TRANSPARENCIES 

of 

VEACH machines are the ONLY Gold Stamping 
Machines designed specifically for the 
Photographic Trade, hence our volume is 
high and our prices LOW LOW LOW LOW. 

When you purchase a VEACH machine you get. 

TOP QUALITY- LOW COST/IMPRINT 
-LOW INITIAL INVES_TMENT-

For more information  _veach Deveboment co 
on VEACH machines 
write today to: 

PP-3 

14535 Arminta. 
Van Nuys. Calif. 
91402_ —  

utes. Standard pre-plumbed unit has a one 
gallon capacity and includes two solution 
tanks and one dump-type wash in its third 
position. It measures 12"x13 1/4"x13%a". 
Retractable handles on each unit facile 
tate moving the Moduline Processor. No 
permanent location is required. The unit 
utilizes a durable, high-impact therosplas-
tic alloy that's chemically inert to all pho-
tographic solutions. Tanks and baskets are 
available from the manufacturer. 

FILM AND PAPER DRYERS 
Direct Image Corporation, Equipment 
Division, P.O.Box 539, Monterey Park, 
CA 91754 

DFPD Series 80 dryers are designed to dry 
all types of litho film and photographic pa-
pers. These heavy-duty units operate at a 
very low noise level, according to the man-
ufacturer. Standard models have a con-
stant through-put time of forty-five sec-
onds. Deluxe models have variable speed 
(from twenty seconds to ninety-six sec-
onds) and a variable temperature control. 

TOP RATED 

IN W ORLD 

SURVEY 

PT-3 
PNEUMATIC 
TRIPOD 

1foA favorite among pros r its unique patented 
lectures ... . 

• Exclusive "flip-lock" instant leg 
controls 
• Double extending pneumaticcenter 
column 
• 3 Separate pan head controls — all 
easily accessible without ever 
taking your eye away from the 
viewfinder 
• Air cushion in center column ends 
accidental descents 
• Opens to 82", folds to 34", weight 
6 lbs. 
-Add accessory side arms for multi 
camera use 
for complete deneils see your dealer or write 

WELT/SAFE-LOCK, INC. 
2400 W. Bin Lane, Hialeah, Florida 33010 

(305) 8856401 

FILM EDITOR 
Poor Man's Automation, 425 Cass 
Street, La Cross, WI 54601 

The B-P Editor, for use with the B-P11 
Computer-Controlled Package Printer, ac-
cepts full 70mm, split 70mm, and 46mm, 
up to 100 foot rolls. An operator can skip 
unwanted frames, program the unit to 
match different cameras with different 
advances, and choose any of eight pack-
ages. Film is automatically advanced and 
notched in the edge. Additional features 
include an X-Y joystick to center the image 
in the frame, normal and three-button 
density correction, $3950. 

LEARN & EARN 
WITH 17 KITS! 

Top pros reveal their techniques for 
success! Each kit contains 30 to 40 
slides and a cassette tape. Some 
have booklets, pocket prints, etc., 
and two have hardbound books! 
Commercial Pholograpny by Gary Brim — $59.95 
Emphasizes fash,. 8 glamour. 75-page hook! 

❑ Expanding your Wedding Sales (With 70-pape book. 
200 new photos) by Sandi d Monte Zucker 559.95 

❑ Custom Candid Weddings by the Zuckers $39.95 
❑ Photo Serigraphy. Rick d Riba Vanderpool $39.95 
❑ Foams on Selling by Wayne Hill 539.95 
❑ Basic Print Finishing by Dixie Laval 539.95 
O Advanced Print Finishing by Dine Laval $39.95 
❑ Dutdoor Portraits by Leon Kenn — 539.95 
❑ Successful Senior Portraits by McIntosh $39.95 
❑ How I Sold 1700 Magazine Covers. Sweet $39.95 
❑ Low-key. High-key Portraits, Cncebio 539.95 
O Classic Portraiture b Joe Zettsman. save $39 75 on 
all six lots at $199.95. or ceder individual lots below 
O Posing the Male $39.95  S 
❑ Posing the Female$39.95  i e 

O Children d Proopps $39.95  i;A0 e' 
❑ Weddings a Couples $39.95  � 01>$ 
O Family Grays $39.95 

Add sales fax for Tens. Georgia and Washington. 
❑ Check  ❑ MO  O Visa  ❑ Master Charge 

Number  Expires   

Signature   

Name   

Address   

City  St  Zip   

Publishing Dept. 
P.O. Boa 222002 
Dallas, TX 75222 J 
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new products 

SILVER RECOVERY SYSTEM 
Etchomatic, Inc., 151 Newton Street, 
Waltham, MA 02154 

Etchomatic Etcho-606 Silver Recovery 
System electrolytically reclaims silver 
from photographic fixer in solid form, 
ready for resale. Plating .75 troy ounces 

per hour at six amps, it extracts more than 
ninety-nine percent of silver from a solu-
tion. The remaining solution may be safely 
drained in compliance with EPA regula-
tions, according to the manufacturer. The 
system operates automatically with solid-
state push button controls, and monitor 
current output with an amp meter. De-
signed for facilities using more than eight 
gallons of fixer per week, the unit has a 
seven-and-one-half gallon capacity. It in-
corporates gear driven motors, solution-
compatible noncorrosive parts, remov-
able cathodes, short circuit protection, 
and an automatic sulfide suppression cir-
cuit. If volume is less than eight gallons 
per week, the semi-automatic Etcho-603 
with five gallon capacity is also offered. 
The Etchomatic Etcho606 Silver Recov-
ery System is priced at $650, including 
tank-to-drain hose, fittings, and silver es-
timating test papers. The Etcho-603 is $450 
complete. 

PAPER WINDER 
Photoaid Limited, 199 Lakeshore Road 
East, Mississauga, Ontario, Canada L5G 
1G2 

Photoaid Paper Winder consists of a light 
tight cabinet and a motor driven take-up, 
which, using a timer, will wind off any 
length of paper from an 1,150-foot roll. 
Price for three-and-one-half inch or four 
inch model is $650. 

RC DRYERS 
Arkay Corporation, 228 South First 
Street, Milwaukee, WI 53204 

Arkay Corporation's Air Impingment Col-
or/Black-and-White Print Dryers are avail-
able in two models, one for sixteen-inch 
wide materials (RC 1601) and the other for 
twenty-inch wide material (RC 2000). 
These compact(21 "04"x12" and 25"04" 
x12") dryers are primarily for RC papers. A 
production rate of 240 8"00"s per hour is 
standard with the RC 1601 and 300 8"x 
10"s per hour with the RC 2000. Also, no 
pre-squeegeeing is required. Entry blotter 
rollers absorb a high percentage of surface 
moisture and, in turn, are dried by the in-
ternal tempered air system. This balanced, 
tempered air system is directed across the 
emulsion of the prints through a series of 
"air knives" which not only dry the prints, 
but also keep the emulsion from making 
any contact until after the exit. The prints 
are supported by and carried through the 

ROLYN 
CLUSTER 

TURRET 
PLUS 

D5 or D6 ENLARGER 
EQUALS 

5 x 7 PACKAGE PRINTER 
Slide In Unit — 
No Conversion 

Necessary 

Get . 
1-5x7 
2-31/2x5 
4 — 21/2 x 31/2 

From . . . 
35 Perforated Neg 
35 mm Slides 
Borders or Borderless 

ROLYN OPTICS 
300 North Rolyn Place 

P.O. Box 148 • Arcadia, Calif. 91006 
(213) 445-6550, (213) 447-3200 

SPECIAL 
FROM 
SPIETH 
CARVED or "OLD WOOD" 

PLAQUES 
Carved plaques (il- 
lustrated) or Barre 
wood in  Antique 
Pecan. Sizes: 8x10, 
11214 and 16x20. Top 
Quality urethane to 
prevent splitting or 
cracking  of  your 
color print. 

Plaque 
Size 
(Print 
Size) 

Custom 
Color Print 
Plus Mounting 
and Lacquer 
Spray 

Plaque  
Only 

Print 
Only 

8x10 14.95 6.45 5.50 
11x14 22.35 8.60 11.75 
16x20 37.85 15.35 20.00 

We use Kodak paper—Write for Catalog! 

SPIETH, INC. 
401 WHITTLE AVENUE 
OLNEY, IL. 62450 

Speedmaster 
TRC-60D. 
A Complete 
Densitometric 
Q.C. Center. 
Reads transmission, 
reflection and 
projection density. 

e s s 
b' a 
r 

saeedm.  rTeoboo 

• Exact digital readout 
• New dual zero. No rezeroing 
between trans., refl. or proj. 
• Accuracy ± .02. Repeatability 
-0.1. 

• Null set with memory. 
• "No hassle" one year warranty. 

For fast sales and technical 
information call toll free: 

800-331-5904 

ESECO 
Speed,naetfA. 

Psm  Cushing, Oklahoma 74023 
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dryer on nylon net shrink/stretch proof 
belts; tracking is automatic. Both print tra-
vel and speed are fixed. Temperaturewith-
in the dryer can be varied to compensate 
for different materials. Prints are fed into 
the front, and exit from the back onto a 
"pull out" receiving tray. Though original-
ly designed for RC materials, the dryer is 
widely used for drying stabilization mate-
rials and stable base litho film, according 
to the manufacturer. No special wiring is 
necessary, as both the RC 1601 and the RC 
2000 are rated at 120 volts AC-15.9 
amps. Both models are U.L. approved. 

camera accessories 

AUTOWINDER 
Rollei of America, Inc., 5501 South 
Broadway, Littleton, CO 80121 

The Rollei Autowinder E for the Rolleiflex 
SL35 E advances film and cocks the shut-
ter after each shutter release at one-and-a-
half frames per second. It attaches to the 
SL35 E by a fitting pin, drive coupling, one-
fourth inch thumb screw, and four gold-
plated contacts. Power is supplied by four 
alkaline or nicad batteries, type AA, and 
gives about 1,800 exposures with fresh 
alkalines or fully charged nicads. The 
autowinder weighs less than nine ounces 
(without batteries) and measures of 5.51"x 
1.65"X1.5": $117.  1111 

LENS S REPRO 
33 WEST 17th ST., N.Y.C., N.V. 10011 212-675-1900 

WE BUY, SELL, AND TRADE NEW AND USED QUALITY PHOTO EQUIPMENT 
INCLUDING: ALL VIEW CAMERAS AND LENSES, ROLL FILM CAMERAS, 
TRIPODS & STANDS, ENLARGERS, SINKS, STROBES & TUNGSTEN 

LIGHTING, FINISHING EQUIP. & PROCESSORS. FULL RENTAL PROGRAM 
•*IF YOU WILL LET US KNOW YOUR SPECIFIC NEEDS, WE WILL MAKE 
EVERY EFFORT TO FILL YOUR REQUESTS ... NO CATALOGS AVAILABLE 

LARGE FORMAT SPECIALISTS 
• • 8 •• a  a I I■ • I  a I 

a•a•  a •18a•a0a•aII 

1 

I • I I I 

These photographers know 
something you should know ...NOW! 

'I bought  the  Schneider 
course. It is magnificent.' 

Ted Kehoe 
Des Moines, Iowa 

'I buy your modules (lessons) because they do what 
others promise — teach photography.' — John P. Kapsar. 

Glassport, Pa. 

'I have learned more in the first four lessons than the 
past four years of seminars & etc.'  — Ben J. Toothman 

Kirkwood, Missouri 

Don't loose another day — write now for our free 24-page 
catalog describing bridal posing, child photography, 
glamour, candid weddings, outdoor groups, the Basic & 
Advanced Lighting Courses and all our other A/V 
programs. For 1st class, send $.25 in stamps or coin. 

'I recently completed your 
Basic  Lighting Course and 
thought it was fantastic.' 

— Tom Gilligan 
Laguna Niguel, California 

Write: Dept. N3.80 
Photography Learning Syste m 
32 Pine Hill Drive 
Upper Saddle River, N. J. 07458 

GAMMA: 
E•6 EKTACH ROME 

Roll Film 
135-20 Exp  $3.25 
135.36 Exp  475 

Mounted in Cardboard 

120 (unmounted)  250 
"Push" or "Pull" 
Add 50% to Price 

Sheet Film 
4X5...$1.10 8X10 $2.25 

"Push" or "Pull" 
No Extra Charge 

E-4: We still process it once a week; same 
prices as E-6. 

FILM PROCESSED & MAILED 
BACK SAME DAY RECEIVED 

Mail-order service: print your 
name, address, zip, and instruc 
tions Clearly; enclose check or 
money order. Add $1.00 per order 
for postage & handling. 

FREE: Write for our new catalog 
of services. products. & prices. 

wGamma 
314 VV Superior. Chicago. w 60610 
(312) 3370022 
"The Professional's Photo Lab" 

f f Professional 
Simplify Location Shooting 

Smith-Victor packs 
exactly what you need in 
these professional quartz 
lighting kits. Designed to 
offer the greatest 
flexibility and versatility, 
these convenient kits 

O nd 

ude lighting units, 
rtz lamps, stands. 
le scrims, barn doors 
carrying case. The 

six professional kits range 
from a 3-light 1800 watt 
set-up to a 4-light 4000 
watt version. 
All offer fast assembly. 
ormity of light and 
lasting, heavy-duty 

Contact your dealer for com'Plete,details or 
write for literature. 

ALES CORPORATION 

800/348-9862 

M Ir 'o  ̀- fax Street 
Griffith, Indiao na 46319 

Indiana 219/924-6136 
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letters 
(co,mu  from Page 2f) 

ence of an association. 
Communication costs, including paper, 

printing, and travel, have increased at a 
higher rate than any other costs such as 
taxes and utilities. PP of A has been hurt 
more by the high rate of inflation in com-
munications costs for paper, printing, 

travel, and telephone because commun-
ications is the association's product. 
The new dues structure recognized the 

unfairness of the dues rates for some 
membership categories. This is particularly 
true for foreign members and students. To 
eliminate the subsidization of some by 
others, these categories were increased by 
a much greater percentage than was the 
'professional active' category. 
Subsidization of the Certification Pro-

gram will end with this fiscal year. The pro-
gram, however, will result in substantial 
spinoff benefits forall members, including 
standards for determining membership and 
national marketing themes. 

"A ten ton truck ... backed over 
one of the camera cases ... not one 
piece of equipment was domeged-
e great tribute to our 11alliburton 

.. caw  lories. —Bob Friedman, Director, Photographic Services, Dallas Cowboys. 

It was just another "road trip" for Bob Friedman, head of the Dallas Cowboys 
Football Club Film Department. Responsible for ransporting the expensive 
motion picture camera equipment the team takes to their professional football 
"away" games... he is accustomed to seeing one of his Halliburton cases fall 
off an airplane baggage ramp and skid across a runway, or even fall from the 
baggage bay of a jet to the ramp. But the ultimate accident happened when 
his equipment was being removed from a chartered jet in Los Angeles. He 
reports: "The equipment cases were lined up outside the airplane waiting to 
be loaded on our equipment truck when a ten ton truck, used to clean out the 
airplanes, backed over one of the camera cases. The case was destroyed — 
almost mashed flat—and not one piece of the equipment was damaged —a 
great tribute to our Halliburton cases. Thanks for supplying us with a great 

product."  Just one more time ZERO-Halliburton aluminum 
ases proved their reputation as the toughest, 
safest, finest photo equipment cases created. 
With replaceable foam interiors to customize 
them to meet your needs, anywhere... anytime. 
See your ZERO-Halliburton dealer or write for 
information. Send us your story of an unusual 
experience with a ZERO-Halliburton case. 
If published you'll receive a new case FREE. 

�mEZEE 00 
HALLIBURTON 

BERKEY MARKETING COMPANIES 
Box 1102, Woodside, N  11377 

..  From the people who crealeo the post-recovery Apollo Moon Rock Come, — 

Association services are like a restaurant 
menu. Not all items offered interest or 
benefit every individual. PPof A's member-
ship menu is large enough to satisfy most 
members and provide them with value that 
could not be obtained any other way. 
We intended the "president's message' 

to be open, and to clearly explain the need 
for a dues increase. — Ed. 

Indisperwblef Almost 
I must compliment you on November's 
issue. My first impression was from the 
cover photo. It appeared to be a well-
handled studio portrait, with a slightly 
overdone hairlight. Once I discovered the 
story behind the portrait, I had to call it a 
masterpiece of outdoor technique. 
Since I can't afford the space tostore all 

my back issues of any magazine, I normal-
ly mark the title page so I can remove any 
notable articles before I discard each 
issue. I wasn't able to sort your November 
issue this way. There was too much useful 
materiall Of nine features, I marked seven 
to be saved! That's a record I can't hold up 
to any other magazine. Keep it up. 

Steven J. Case 
Tacoma, Washington 

What are my rights? 
In the last year, our studio has been inun-
dated with demands for original negatives 
of photos we have made, so customers 
may undercut our print prices. It is ob-
viously an effect of our nation's economy. 
Nevertheless it it very disturbing. 
1 would appreciate any information 

about whether or not I must turn over my 
negatives to my customers. 

R. Gary Traviss 
Santa Clara, California 

No, you don't have to turn them over, 
unless you agree in advance to do so. An ar-
ticle on your legal rights under the new 
copyright law will appear in an upcoming 
issue. — Ed. 

Patches promote photography 
A local custom fascinates immigrants to 
our community. But they soon join in with 
uninhibited enthusiasm. The local craze: 
patch jackets. 
Once reserved for teens, this fad infects 

our entire population from the little folks 
to granddads, as they proudly wear the 
colors and insignia of their favorite ac-
tivities. It is a fad which we are utilizing in 
a small, but effective, way for promotion. 
We all know how much attention a pho-

tographer with professional equipment 
can draw in a crowd. Capitalizing on that 
attention, the girls in our studio gave my 
husband his very own patch jacket for 
Christmas last year. On the back, instead 
of the usual athletic or church name, they 
emblazoned our studio name. 
We have added all the typical patches, 

detailing his civic and travel interests, 
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which give others countless points in com-
mon from which to open discussions. He 
wears patches from the Jaycees, YMCA, 
Boy Scouts, Little League, and even from 
his previous occupation. 
Now, when out on assignment, espec-

ially with groups, people approach him 
about projects when they need his ser-
vices. As soon as time and money permit 
we plan to have our car repainted, and in-
corporate some of the same ideas. 
Advertising being as expensive as it is 

(even direct mail is becoming unreal), this 
is a very inexpensive way of being visible. 
The ironic thing is that one group that isn't 
represented on his jacket is the Profes-
sional Photographers of America. 
That insignia would lend itself verywell 

to just such an application, and could 
serve equally well as a pocket patch for 
more formal attire. Think about it, powers 
that be. 

Linda C. Irvin 
Hagerstown, Maryland 

Don't quit, communicate 
We've heard it said from time to time that 
free-lance artists price their work too high. 
Those who say that, though, must consider 
that we have expenses, just as photog-
raphers do. We have supplies to buy, 
seminars and art classes to attend, utilities 
to pay, mailing expenses, and travel time 
for pickup and delivery services, just to 
mention a few items. We artists provide 
you photographers, our customers, with a 
service, just as you provide your custom-
ers with a service. 
In pricing, we all try to be fair, consider-

ing the type of job to be done, the quality 
of work being delivered, as well as what 
another artist may be charging for the 
same type job and workmanship. If you 
photographers feel an artist has over-
priced a job, don't get angry and stop send-
ing your business; be fair and honest. 
Communicate your opinion so both of you 
have a chance to explain your reasoning 
and feelings and better understand the 
complete situation. By doing this, you 
create a better working relationship with 
your artist and a mutual respect for each 
other's profession. Photographers and ar-
tists need each other. Communication 
lines should always remain open. 

Donna Mazur 
Detroit, Michigan 

Workshop wisdom 
Not long go, I attended a tremendous 
workshop that I think would interest 
other readers of The Professional Pho-
tographer. It was the Maine Photo-
graphic Workshop (MPW) in Rockport. 
En route I began asking myself if doing 
this really was a sensible way for my 
wife and me to spend a vacation. Could 
I, an experienced photographer, and six-
time attendee at Winona School of Pro-
fessional  Photography,  really  get 
enough from a master color class to 
justify the expense? 

A TM  

THERE IS A BETTER WAY... 
MONO-STANDI! 
In the studio your concentration must be on 
creativity. MONO-STANO's perfect balance 
between camera and counter weight allows 

you height adjustment in seconds... 
with fingertip effort! 

We cant imagine 

a studio without 

one... can you? 
Four models: 
6'. 8'. 10', 12'. 

Arkay Corporation 
228 So. First St.- Milwaukee, WI 53204 

Phone: 414/276-9196 

Manufacturers of: Film/Print Processors 
• Dryers - Camera Supports • Sinks & 
Darkroom Accessories 

Ttttscoavonwot rnl 

FI T N  ARMtfty  r 

I:AMatl� , �ya po 5[tlhar̂ 
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All Combo cameras and accessories are 
was e.duaiVey rrom ealvn,ee 

Rwtographic. For compleeinfonnanon. 

nr«ca I I toll f-800-323-6602. call 312-0399330. Combo Div 

 1� Calumet Rwtagreph'K 

MP 

c 
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I 

See your Proles 
sional Photo Dealer 
today! Or write for 
complete illustrated 

catalog. 

 combo sc 
aveflable direct. 

from 
Calumet  «ographic 
at ony 

$42900 
Experience 
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Arriving in Rockport was somewhat 
reassuring. It and nearby Camden are 
picturesque harbor towns full of beauti-
fully preserved old architecture. At 
least, we figured, we were in a good area 
for vacation. But what about the work-
shop? I still had serious doubts. Sunday, 
the first evening of classes, everyone 
gathered for a welcome by David H. 
Lyman, workshop founder and director. 
Those who have attended Winona will 
recognize the similarity to the way 
classes begin there. Dave is deeply com-
mitted to advancing photography as a 
fine art, craft, and profession. And this 
becomes immediately evident as he sets 
the course for each workshop 
Al I my doubts quickly evaporated as I 

got caught up in the entire experience 
the workshop becomes, complete with 
family style meals, where I got to know 
other photographers. 
Essential, but unusual, subjects are 

available at MPW. Dye transfer printing, 
carbro printing, platinum printing, and 
conventional color and black-and-white 

Obsoletes 
dry mounting 
presses,tack-
ing irons, dry 
mount tissue. 
Now you can mount RC prints, Cibo prints, black and white 
photos — virtually anything that s flat — in 15 seconds. And... 
you get a secure, permanent bond. All this without the mess 
and wasted time of conventional dry mounting techniques. 
With Peel, Press 'n' Mount, simply remove the protective 

sheet, position the photo and press it Into place. 

it's as easy as it sounds. Try it today' Please call or write y  

216 Ocean Avenue, Jersey City, New Jersey 07305 / (201) 434-2113 
An Mats/Revers-A-Mat/Cal-rage Mats/Gay-90 Mats/ 

Library Do U.Boaro1100%ragl/Gang-Ups/Illustration Board/Peel, Pressn'Mount 

work are only a few of the classes of-
fered. Freeman Patterson, George Tice, 
Ernst Haas, Melissa Shook, Paul Capon-
igro, Jonathan Blair, Jay Maisel, Dick 
Durrance II, Eva Rubenstein, and Lilo 
Raymond are only some of the noted 
photographers leading workshops. Master 
classes requiring portfolio review for ac-
ceptance are offered along with introduc-
tory courses. 
Was attending worthwhile? You bet. I 

plan to go again. It's an experience that 
continues to stay with you after you 
leave—the same way the Winona expe-
rience does. 

George L. Smith, Jr. 
Chicago, Illinois 

The feeling has to be right 
A certain sense of rapport with, and 
respect for, a client is necessary for a 
photographer to produce a beautiful, 
emotional wedding album. Not every 
bride who comes into your studio 
should, or will, book with you. Her 
reasons may range from your prices to 
your not being available on herwedding 
day. But photographers should not nec-
essarily accept and photograph every 
wedding, either. I know this sounds un-
usual, since we all want better volume 
and more profits. 
Recently a young couple booked 

their wedding with us, and were choos-

ing wedding invitations, which we offer 
as a service to our wedding customers at 
a discount It's our way of saying thanks. 
But as a result of trying to satisfy their 
order for invitations, we cancelled a 
wedding order. 
We suspected problems when the 

bride's mother, who was paying for the 
invitations, made wording changes. 
Then we had to return the return en-
velopes because of creases. Her final 
objection was that the main envelopes 
did not have enough glue. The sta-
tionery company was patient. And we 
were patient, although our tempers 
were starting to mount. Everyone but 
the bride and groom and her mother felt 
the invitations were beautiful. I sensed 
other problems when the groom men-
tioned that they were also having diffi-
culties with their jeweler about their 
wedding bands. 
Finally in utter frustration, I returned 

the couple's entire payment for their 
invitations, as well as a deposit they had 
made for their wedding photography. 
This was the first time I suggested that 
the customers go elsewhere. We lost 
about $100 on the invitations. But this 
was better than hearing similar com-
ments and lack of reasonable thinking 
when the couple viewed their wedding 
proofs. The feeling just wasn't there. 

Robert J. Gold 
York, Pennsylvania 

Handicapped? 
She says, "No." She 
doesn't even think about 
what she can't do. She 
thinks about what she can 
do ... due, in part, to help 
she receives from Easter 
Seals. 

She's not fragile ... she 
won't break. You can 
touch her. 

Easter Seals 
makes it possible for 
you to touch the lives 
of thousands of men, 
women and children 
who have disabilities 
due to birth defects, 
accidents or illnesses. 

GI V E TO 
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...give you the ONLY money-back 

guaranteed manufacturing schedule 
in the Post Card Industry! 

Yes, Dexter offered you the FIRST and only program of this kind and now we're doing 

Our guarantee has been expanded to include ALL of the following products: 

• STANDARD POST CARDS 

• DOUBLE POST CARDS 
or 3' a" x 1 1 -

• SINGLE BUSINESS CARDS 

• PANORAMA CARDS 
312„x8�a,. 

•CATALOG CARDS 
8' 2"x11" or 9­x12­

• • GIANT CARDS 
6.,xrl „ 

• CONTINENTAL POST CARDS 

even more. 

We guarantee a manufacturing time of five weeks for new work and four weeks for reprints, or 

WE WILL REFUND 50% OF THE NET PRICE OF YOUR ORDER. This guarantee doesn't cost you 

or your customer a cent, and we will automatically apply it to all qualifying orders. 

Why not combine your photographic talents with Dexter's sales and printing know-how? Just fill 

out the card below and mail it today. With your free kit, we'll send you full details on how your 

orders can qualify for this innovative program. 

The Dexter name is synonymous with fine color printing. We're backing that name up with this 

unique money-back quarantee ... a simple selling incentive for a simple post card. 

'IAdd 3 extra days for deckle edging) 

Please send Dexter's FREE 
Professional Sales Kit to: 

Name   

Address   

City   

State   Zip   

DEXTER PRESS 

ROUTE 303 

WEST NYACK, NY 

10994 

Dexter Pre f 
" 

f " 

e r V es•••  
L  S 

ro f 'essi�o► d 
p  �,hy I 
p  r 

Signature   

P-3.90 

press 

West Nyack, NY 10994 

914/358-6400 

A Division of Cosco Industries. Inc. 
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membership report 

JANUARY 1561 TOTAL FOR YEAR 156. The following ail 
ol—tions for PP of A membership were received during 
the month. This list is published for all members in accor 
dance with PP of A bylaws rules on membership. If no ob-
ectiort Is received within ten days of this publication, the 
membership of these individuals will automatically be ac. 
cepted. Codm  under member type is A P, ACTIVE POR-
TRAIT. AC, ACTIVE COMMERCIAL. A I. ACTIVE INDUS 
TRIAL. INT, INTERNATIONAL. SM, STUDENT MEMBER. 
SUST, SUSTAINING: SS, SERVICE SPECIALIST: AS, 
ASSOCIATE PROFESSIONAL: COL. COLLEAGUE: AA. AD: 
DITIONAL ACTIVE. EDUC. PROFESSIONAL EDUCATOR. 
Sponsor names appear in italic type. 

ALABAMA 5 (5) 
Cleere. Robert W., Tuscaloosa (AS) 
Esco. Jack, Birmingham. (AA) 
Hamilton. Edward R., Montgomery, (A I), John Engelhardt 
Scon. Jr. 
Stick T. Stephen. Birminglham, (APL Laws Amour 
Westfall, Kenneth A., Montgomery. (AA) 
ARKANSAS 1 (1) 
Callen, Kerry, Green Forest. (AA) 
CALIFORNIA 10 (10) 
Begthtel, Doug, Los Gelds. (SM). Emmert E. Lawson 
Burns, Steve. Longbeacn,(A-P) 
Fong. Hanson, San Francisco. (A-P), Fred S. English 
Gonzales. Carlos, Westminster, (AS) 
McDowell, Linda L. Watsonville. (SE) 
Marchone. Nicholas. Goleta. (SM), Emmert E. Lawson 
Shook. Benjamin P. Sacramento, (AS) 
Spencer, Donald C.. Livermore, (AS) 
Steury. Robin W. Santa Barbara. ISM). Emmen E. 
Lawson 
Williamson. Richard C. Irvine, (AS) 
COLORADO 1 (1) 
Digby. James. Windsor, (A-1) 
CONNECTICUT 1 (1) 
Fisher, Wallace N., Bridgeport. (A-I) 
DELAWARE 1 (1) 
Casey, Edward F., J, Wilmington. (SM), Robert M. Opfer 
FLORIDA 5 (5) 
Cook. Thomas J.. Brandon. (A P) 
Meyers. Max R.. Largo. (A-P) 
Newman. Steven B.. Miami, (AA), Robert S. Gumz 
Overpack, David J.. W. Palm Beach. (A 1), Joa0uin E. 
Bergocnea 
Taylor, Frank W., Cape Coral. (A-P) 
GEORGIA 2 (2) 
Dennard, J. Richard, Bainbridge, (A P) 
McKenzie. W. Daniel, Dunwoody. (AS) 
HAWAII 1 (1) 
Yoshida. Lawrence K., Ewa Beach, (AS) 
ILLINOIS 9 (9) 
Anderson, Michael, Rockford. (A-I) 
Badger, an, Chicago, (AA) 
Belenske, John J., Mioolhiah, (SM) 
Freism;r, Darrel K., Peoria. (AA) 
Freismger, Deborah Ann, Peoria, (AA) 
Gandall. Roger A., Deerfield. (AS) 
Grygiel, John C., Danville. (AS) 
Hansen, Phillip A.. Petersburg, (AS) 

INFRA-90 
FILM 
col 

Wernicke, Geraldine, S. Holland, (AS). Glenn Dreesen 
INDIANA 1 (1) 
Filmcrafl Color Lab, Indianapolis. (SUST) 
IOWA 2 (2) 
Rodemeyer. Mary E.. Iowa Falls. (AA) 
Stockman, Ronald W.. Cedar Rapids. (AS) Ray T Zatyckr 
KANSAS 111) 
Fail, Gary D., Chanute. (A P) 
KENTUCKY 3 (3) 
Farmer, Carolyn, Ashland, (AA) 
Filly. Davis, Ashland. (AA) 
Miller, Elinor, Ashland. (AA) 
LOUISIANA 1 (1) 
Morace. William G.. Baton Rouge, (AS) 
MASSACHUSETTS 1 (1) 
Masters. K. Gregory, Pittsfield. (A P) 
MICHIGAN 2 (2) 
Brooks. Tom, Kalamazoo. (AA) 
Kobylmski, Matthew J.. E. Detroit. (A P) 
MINNESOTA 1 (11 
Zlerke. Melvin D., Pelican Rapids. (A.P. Paul Schulz 
MISSISSIPPI 1 (1) 
Johnson. Lamarr L. Vicksburg, (A P) 
MISSOURI 1 (1) 
Lukelahr. Dewey P., Jackson. (A-P) 
NEW HAMPSHIRE 1 (1) 
Dulls . Lawrence, Nashua, (AA) 
NEW JERSEY 13 (13) 
Bebiy, John, Cherry Hill, ISM). Robert M. Opler 
Brown, Earl G., Browns Mills. (SM), Robert M. Opler 
Hurwitz. Harrison. Coltingwoo0. (Son). Robert M Opler 
Kumwmd. Lisa, Marcnanlville. (Son), Robert M. Opler 
LaGreca, Charles. Murray Hill, (AA) 
Malian, Rchard T., Maple Shatle. (A P), Antlrew J. Torre 
Moore, Lulher A. Camden, (SM), Robert M. Oyler 
Obveto. Michael J.. Morristown. (AA) 
Perelh. John, Vineland, fAA) 
Pistilli, Joseph, Vineland. (AA) 
Plaske, Len, Vineland. (AA) 
Sullivan. Diane. Vineland, IAA) 
Williamson, Katheleen J. Morristown, (AA) 
NEW MEXICO 1 (1) 
Thompson. Joe M., Deming, (AS) 

NEW YORK 10(1 0) 
Ballard, Westley  . Buffalo. (AS). Jerry Cordova 
Corcoran, Daniel P.. APO New York. (A I) 
Dickstein, Sylvia. Albany, (A P) 
Green, Shirley. Binghampton. (A-P) 
Griffith. John A.. Henrietta. ISM) 
Hale. Warren F., White Plaines. (A-I), Frank E. Cnccho 
H ilburger, Marge. Tonawanda. (SS) 
Horan, Raymod A., Albany. ISM) 
Joyner, Clifton A., Jamaica Queens, ISM) 
Mosell Robert J., Capiagus, AC) 
NORTH CAROLINA 1 (1) 
Hern, Andy M., Morgantown, (A P), Donald Jack 
NORTH DAKOTA 1 (1) 
Stow, Rodney S., Fairdale. (AS) 
OHIO 9 (9) 
Buchanan, Keith I., Cincinnati, (AA) 
Gingeilch. Moses. IV, Marysville. (AC), Warren E. Molts 
Leasure, Arthur W., Canton, (AA) 
Mickler, Robert J.. Cleveland. (AA) 
Rakowski, Mark. Toledo, (AA) 
Romanchok. Michael J.. Garfield Hgts., (AS) 
Simpson, Lucy M., Bellevue. (SS). Shirley J. Hurrell 
Van Curan, William B.. Kent, (SM) 
Veisz, Kenneth R., Girard. (A-P) 
OREGON 2 (2) 
Harano, Randall T., Ontario, (A P) 
Lyons, Louis, Hermiston, (A-P), Walter W. Klages 
PENNSYLVANIA 45 (45) 
Antlrusko,Joyce, Norwood,(SM), Robert M. Opler 
Baron. Gregory. PatksWe. (Son). Robert M. Oyler 
Bigby. Martyr, Folcroft. (Son). Robert M. Diller 
Bryan, Lewisnce, III, Philadelphia, (SM) Robert M. Opler 
Burgess. Edward Q. Wallingford, ISM) 
C fern, Joseph. Bethlehem, (A-f ), Robert M. Opfer 
Dubbel, Silas E. Jr., Huntington, (A-P) 
Dukes. Yvette, Philadelphia. ISM), Robert M. Opler 
Endnikal. Karen, Philadelphia. ISM), Robert M. Opler 
Femecal. Carol. Philadelphia, (SM) 
Hamillpn. Fred, Philadelphia. (SM). Robert M. Opler 
Harrison, William. Penns Park, ISM), Robert M. Opler 
Hayes, Mark, Drexel Hill, (SM), Robert M. Opler 

HoaKadlec, Craig a gsL APhilladelph a Robert Robe trt ler M. Opler 
Kappa, Eleanor, Havertown, ISM) 
Kovitch, Robert P., Jr., Corwells Hgts., (SM), Robert M. 
Doter 
Lundy. William P., Philadelphia, (SM), Robert M Opler 
Martino, Domenic G. Bensalem. (SM). Robert M Opler 
Mayo. Ted J, Southampton, (A P) 
McCollum, Robert. Philadelphia, (Son) 
McDonnell Thomas, Jr., Philadelphia. ISM), Robert M. 
Opler 
Mitchell, Gladys. Blue Bell, ISM), Robert M. Opler 
Morrison. Charles H. Jr.. Philadelphia. (SM), Robert M. 
Opler 
Morrissey. James J. Philadelphia. (SM). Robert M. Darer 

Morrow. W. David. Allentown. (A-P). Richard J. H -1, 
Reed. Dan J. Levittown, ISM), Robert M. Oyler 
Robinson, James H. Philadelphia. (SM), Robert M Corer 
Rudolph, Paul. LaFayette Hill, ISM). Robert M. Oo/er 
Rua. Migguel, Philadelphia. (SM) 
Seaton, Clifton E.. Philadelphte, ISM). Robert M Opler 
Savoy. James H., York. (AS) 
Stephens. Dav d, Philadelphia, ISM). Robert M Opfer 
Suben, Anthony, Philadelphia, ISM) 
Tassone. SBNel.1 A.. Ridgway. (AC) 
Tre Denick. Susan, Havertown. (SML Robert M. Opler 
Turnbull, Ave. Conshoholken,(SM) 
Wallace. Teresa, Philadelphia, (SM) 
Weisman, Michell, Cornwells Hgls, (SM), Robert M 
Opler 
While, Dennis E. Philadelphia. (SM) 
Wtlhams, Ann Mane, Philadelphia (SM), Robert M Opler 
Wilson. Laura A , Ridgeway, (AA) 
Wilson. Lenox. Philadelphia. ISM). Robert M Oyler 
Worrell, David, Media. (SM), Roberf M. Opt., 
Wright, Sharon Lee. Philadelphia, (SM), Robert M. Opler 
SOUTH CAROLINA I (1) 
Mang. Robert Lee, Hilton Head. (AS) 
TEXAS 6 (6) 
Cantu. Eli. Son Antonio, AC), 
Lop, Chflon W., Austin, (A P) 
Long. Helen. Austin. (AA) 
M(ore, John G.. Dallas, (EDUC) 
Prillman. Floyd W . Dallas. AS). Sarah H. Piuorer 
Zatyco, Cintly, Houston, IAA) 
UTAH 3 (3) 
Crandall. Sid, Sall Lake City. (AA) 
Whitear, Bevan A., Morgan, (A P), Alan G Gabby 
Whitear, Joni. Morgan, IAA). Alan G tabby 
VIRGINIA 2 (2) 
Comeau. Glenn, Blacksburg, (A P) 
Horner, Alban B. Bp Slone Gap. (A$) 
WASHINGTON 1 (1) 
Odom. Manuel N. Snohomish, (A P) 
WISCONSIN 3 (3) 
Korzemewsk, Malian E . Plat -Ile. (SM) 
Peterson, Evelyn F , Drummond, (SM) 
Schreiner, Phillip L.. Tomah, (A P) 
WYOMING 1 (1) 
Phillippi, John R., Cheyenne, (AS) 
ALBERTA 1 (1) 
Prosofsky. Merle V. Edmonton, (INT) 
NEWFOUNDLAND 1 (1) 
Heath. Halve H., SI. Johns. (INT), Richard Ivrmey 
QUEBEC 1 (1) 
Brownstein, Herman, Montreal. (INT) 
NEW SOUTH WALES 1 (1) 
Harvey. Robert D., Umma (INT) 
PHILLIPPINE ISLAND 1 (1) 
Laya, Salvador LL., Iligan City. (INT), Antonio G. 
Maltenao 
SOUTH AUSTRALIA 1 (1) 
Armitage, Peter. Chnsbes Beach, (INT) 

Focusing on your 
professional needs. 
We specialize in 4x5 and 8x10 

machine sheet film processing 

and short roll film processing. 
Write for volume print price 

schedule. 

photo 
proc6SSorS Inc. 

Box 2116P • Austin, Tx. 78767 
512/472-6926 

/earl baY•' 
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something; here you need ? 
Attention advertisers: A monthly listing here will give your products and services 
national exposure at a cost tailored to the smallest budget. For rates and more 
information, write to The Professional Photographer, Advertising Department, 

1090 Executive Way, Des Plaines, IL 60018, 

Wedding Albums, Frames & Mounts 

Complete line • AFM • Topflight 
• Gross • McDonald. Fast service. 
Send for FREE catalog.  '1HF Mrs 

A F M Inc. P O 9oa 32033 
Dent PP San Anlonw Tx 78216 

HERSHEY SUNLIGHT 230 
The old pro is back! 

• Nominal 100 w/5 
is Fast recycle 
• Light weight 
• Dependable 
• Satisfaction 
guaranteed 
-Only $145.00 

HERSHEY DIVISION/ LEEDAL INC. 
Dept.PH4 1918 S. Prairie, Chicago, IL 60616 

REMOTE CONTROL ... 

FL A S H C O M M A N D 

NOW... Control strobes by 
olio from up to 150 In. Perfect 

syynch to 1/ 125th second. 
l;ameTo cord plugs into small 
crania l trastter. 

Receiver, 115V powered, 
fires strobes. 

Satisfaction guaranteed. 

I n $139.00 

NO 
FLASH 
CORDI 

PHOTO PRODUCTS 
215 E. COLLEGE AVE.APPLETON WI 54911 

I M 

NO ADIUSTMEXiS • COMPACT 
EASY FOCUSING • NO EYESTRAIN 
6 POPULAR SIZES 

BUDGET PRICED 
Special Sites on Request 

S"I for Free literature 
A. J. GAN2 00., INC. 

;3;b ter Camera Snoos 

CARD/PICTURE DISPLAY 

0 9  

Attractive standup acrylic display 
form holds a 4x5 sample print 
and a supply of your business 
cards. It is designed to be placed 
In relatlsloressuchasbndslshops, 
beauty parlors, jewehy stores. etc 

1295 ea. 
Write for Brochure 

INCREASE WEDDING PROFITS 
RICK ELIAS 

6738 Greenleaf Avenue whittler, Co. 90601 
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507 Photographers 
S t r i k e  raEW HOME STUDY KIT eliminates costly seminar 

I t travel. Learn to earn at 
e Make more p ofits easier. Get 10 

years of PROVEN SUCCESSFUL 

RlChe" ..Ori on. forwedding old Donrait 

advers rg campaign s 

• 475 page Instruction manual with chapter-by 
chapter tape cassette — dozens of proven 
successful profit builders. 

• Gel the 'Ten Most Productive Weddingand Ponratt 
Sales Letters In The World." 

• Si most pressing promotional problems analyzed 
and solved 

• Hundreds of sales letters. studio price  lists and 
management forms, and posing guides to keep 
profits in your pocket. 

• How to place profit producing DISPLAYS with 94% 
of your local merchants. 

• Over 507 photographers are NOW using this kit. 

DON FELTNER PHOTOGRAPHY, INC. 
4330 Henri Stavi n Ridge, CO 8003&- 0142P3505 
SEND FOR FREE ILLUSTRATED BROCHURE TODAY 

send $199.50 for post paid kit 

AFP FRONT PROJECTION 
The pick of the pro's since 1974 . 
patch, easy sel-up, fits your lights 8 

portable and practicer 
Electronic unit $1395.00 complete. 
Screenlu1s13M-76201$120.00. Potable eady made access r n 6'a8' 13M-78151 
$549.00 Send for Ime Il lerature 
AFT CORP. Boa 254, Lansing,  IIIIno1• 
OD438(312) NO.17r9. 

C0B ACH RO ME 
Professional handmade custom enlarge-
ments direct from your slides Sharper, 
more brilliant color. non-fade durability 
8x 10-5800 11 z 14—$1200 16x20— 
$25 00. Send check. Add $2.00 for orders 
under $1000 Satisfaction Guaranteed 

PRO COLOR INC.—Dept PP 
955 Yonkers Ave. Yonkers. N Y 10704 

For Photographers and their 
families. See and photograph 
England, France, Switzerland, 
Holland and Germany. City tours 
and country excursions in-
cluded. September 15 through 
October 1, 1980 includes 
Photokina visit. Only $1290 
from New York. 
For complete details and 

day-by-day itinerary write 
Charles Smith, 3620-A St. 
Johns Ave. Jacksonville, FL 
32205 or phone 904 387-1036. 

IMAGE BLENDER' 
Model 225 
• Manual dissolve control 
• Variable dissolve each scene 
• Flash, focus, forward, 
reverse and lamp controls 

Cal (312) 879.00¢0 or write: 

? o  RMFPRODUCTS, INC. 
  P.O. BOX 413 • BATAVIA, 11 (,[1510 

1.  f- :i 

YA s 

lc 

it. 

t 

INTER -̂. 
BAC G-ROUNDS 
FOR PROFESSIONAL RESOVS 
NEW - 25 color pictures 
I Ids-le) pesnted backgrounds. 
sce cs.Plus 5o page --Iol  m a¢ — 

photo wPP1ie5 � �uYs apbrrsted 
drapes. Pot  d 51.001oe  eom 

for mes,ica[ log-ea• mcluade $1.00 

�tund ..Pon to  pp1991n 
order. (Phone 612 884 - 

THE PIERCE CO -DEPT. PPA S� 
9801 Nkollet, MlnnespolI MN 55420 x  

1o.n. 

------------
Semng Photofltaphrt, Since ... 

Jk•  
i 
i'S• 

Z:  BARGAIN HUNTERS 
Q  The Nation's largest photoggraphic shopper 
Iy contains hundreds of classilietl ad bargains 
[..l Irom people all over the United States. 
Z •buy. all. Iraae. new b ute0  •SuascriDlwn SB Yeat. 12 issues 

W
•Ideal price 8 conairlpn ¢aloe  •ban4 -ails attepted 
•Xar4to-Itn48 cWlectaare 4ems •Money OacY guarantee 

laq •Big Ise la tncn Dabes  ;ISL 
F •FREE ad wlln suEscripsnn  �j/ 
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FS-U- FE I EMP 
I RECIRCULATING, SELF CONTAINED I 

TEMPERATURE CONTROLS 
68°to 1251. ±.1 1 

4 Mod-is (3 to RO Gal.) WATER or CHEMISTRY 
1 YEAR WARRANTY 

WATERS TH 

4100-750 Watts/3-30 Gals. 

200-1500 Watts/3-60 Gal,. 

CHEMISTRY 

I a10OD-375 Watts/to 10 Gals. 
a100D-750 Watts/lo 40 Gals. 

I
call 13121595 -5663 

G Products. IncSEVERGREENENVILLE IL 60106 

'�.aillill,  The ORIGINAL Heavy Duty 
.̂  V I "% S FILE FOLIOS 

protect Very Imppo0rtdnt Slides Or 
TransparC.ci. To tlusl, finger. 

'  marks and scratches. Cleat vinyl 
plastic front, frosted back. Fit 
standard 3aing binder. Ideal for 

* '  viewing and storing. Made in USA. 
- ;  O  _  Popular  ire . 

See your dealer or write: 
Since PLASTIC SEALING CORPORATION 
1950  1507 N. Gardner St., Hollywood, Calif. 90046 

FOR 

PROFESSIONAL PHOTOGRAPHERS ONLY! 

—12 -
8kE0 Professional Prints 

in Album 
Just 

$17.90 
Additional Services Available 

Senior & Elementary School Packages • Little League 
& Prom Packages • Gbachromes from Slides • Copy & 
Restoration • Custom Montages & Composites • Cus 
tam and Machine Portrats & CarMids. 
Send tar Complete Price  i7 
Lists and Information  

KELLY COLOR 
Bas 576 Beet. G 

Morganton, N.C. 28655 

C OPY & REST ORATI ON 

sa w end DIRECT C OL OR rAaMIM INW. 
ITO OPINED NIGS. COMMNED - &NMMSN - DIO CANVAS. ETC. 
231 M MNmi A•e.  r 0 go, 575, yeNce. Flondr 33515 

Phone 813/488-1444 

Pricing Guidellatimales on request 

FILE /T... MAIL IT.. 

DELIVER IT.. in an 

APEC ENVELOPE! 
All sizes PHOTOMAILERS • KRAFT • GLASSINE 

stocked for IMMEDIATE DELIVERY 

APEC STUDIO PRO MOTION AIDS 

for brides, babi•ts and 

special occasions ... also, 

studio business forms. 

FREE CATALOG ON REQUEST 

A M E RI C A N  P RI N TI N G 

8  E N VEL O PE  C O M P A N Y 

900 Broad way, Ne w York 10003 

SELL QUALITY PACKAGES 
Portrait  School • Sports • Wed111i1 u, 

n  • 1 5 x0  wo leW, 12 85 
• 2 Sal7  • 8 alt 

M  
IFNI 1 EEEE 

E®EE 
Vo  46 70....  \: dtl  6285  —' 

35mm Pert-NO, PerI N, 3588  S3 ,c)  
120115 or Cut negatives  �. 
Request Price List For MT,,,ComoinaT., 

EVERY NEGATIVE VIDEO ANALYZED 
O,d.l, Le., Te•n 315 00 

d , so P.RPPi ✓sane. HarMlirq  W_ .00: 

� �s A F h na  21 KiiPLO  RAWERT.  ER AVE P O DRAWER BN 
LAKELAND. FLORIDA 33W2 

'WEDDING ALBUMS—  
• BLY DIRECT FROM MFR 
• PROMPT DELIVERY 
• GOLD STAMPING 
• SPANISH AVAIL. ABLE 
Send for free catalog 

Callen Phe10 11 .11 taP. 
218 OCEAN AVENUE I JERSEY CITY, NEW JERSEY 07306 

9 'Zo tie, 

Ga�66C��̀�QL�Q 

rt 

4 1, 
Ur; 

i 

Thermo - Regulators 

• rrtRrai IM W rR ,•n 
.�o_1H_̀P r..a.'rw'c 

•waaNa w  n' 1•N+  rnl 

r. ,  ri1rM 

LOMMRE r your Wy'ACCU-TEMP' 

WEDDING ALBUMS 
. & MOUNTS 

Complete "TAP" Professional 
PM1oto Pack.gg'rig line at whole-
le prices. SM1iORed Promytly. 

Master Charge. Visa. FREE 
catalog. Write or call. 

CROWN PRODUCTS 
2164 Superior. Cleveland. On.. 44114 

216/7816000 

PUBLICITY 
PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE Hx1O'S 
500 - $41.00  1000 - $59.00 

ENo e.  PHOTO  CHECK ON No, 
min AND COLOR S  1ES ON REQUEST 

PICTURES 
1867 E. FLORIDA ST. 
SPRINGFIELD, MO. 65803 

advertising 
index 

THE PROFESSIONAL PHOTOGRAPHER 
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ABCPictures 
AFM Inc. 
AFPCorporalron 

Albums. Inc. 
All Slates Photo CO. 
American Printing & Envelope 
Afkay Corporalion 
AssociateciPholographers 
Berkey Marketing Com Puhnis 
eronica 
Call en Mount Corp 

Calumet Photographic 
Cameo Color. Inc. 
Canon Camera 
Coda, Inc 
Computer Color Lab. Inc. 
Conaoliaaled Photographic Imports 
C.P.LCorp. 
CPOColorchrome Corp. 
Crown Produces 

Dealer Press, Inc. 
Durst North America 
DynacolorGrephicS 
Eastman Kodak Company 
Rick Elias 

ESECO 
Don Feltner Photography. Inc_ 
Fine Art Color Lab, Inc. 
Gamma Photo Labs 
GandGProducts 
A. J. Ganz 
Peter GaMend 
Guardian Professional Color Labs 
Hamalblad 
HICOCorporallon 

Hope Industries, Inc. 
Kelly Color 
Leadal, Inc. 
Tne Lens and Repro Equipment Corp. 
L.Cm Engineering, Inc. 

Meisel Pholochrom , 
NalionalColor Labs 
Nikon, Inc. 

Olympus 
Omega  C­

Photo 

Div. Berkey Mktg. C 

PhotoConlrot Corp. 
Photography Learning Systems 

Photo Processors 
The Pierce Company 
Plastic Sealing Corp. 
ProColor.Inc. 
Pro Photo 

Ouantum Inst rumenls 
Rapid Omega. Div, Berkey Mktg. Cos, 

RMF Products 
Rodenstock, Div. Berkey Mktg. Cos. 
Rolyn Optics 

Rueckl Photo Products 
Shutleroug ACS 
Chades SiTIUSludio 
SmI1h-Victor Sales Corp. 
Speedotron 
Spaeth, Inc. 
Technipatl 

Tekno. Inc. 
3M Company, Commercial Tape Div, 
Version Development Co. 
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Visual Horizons 
Welt/Safe-Lock, Inc. 
Winthrop-Atkins Co.. Inc. 
Zero Halliburlon. Div. Berkey Mktg. Cos. 
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classified 
All clasaifid81ons 551 ppeer word (Includes Iwo words bold 
face caps'. minimum $14.25 Additional bola lace caps. 
$1 00 per wad Box number and handling charge, 1:4 55 
per ad Closing date for new, advertising, carxlions or 
oellatxln orders. 61h of month preceding issue axle 

Remittance must be rxelved with order Mail ads with 
remittance to PPA Publications and Events. Ind. Classified 
Ad Dept . 1090 Executive Way.  Des Plaines. IL 60018. 

Replies to ads with box numbers should be arldressed as 
follows. Box   c/o the Professional 
Photographer, 1090 Execulive Way. Des Plaines. IL 60018. 

EQUIPMENT FOR SALE 

CAMERZ CLASSIC 70mm cameras, Camerz SLR 
cameras (new in stock), Mamiya R867 and 645 
cameras and the Nord SLR camera. Photogenic 
and Norman lighting equipment, Majestic Tri-
pods-in stock for immediate delivery. Complete 
used equipment listing available upon request. 
Authorized repair station. Credit terms available. 
Camera Art. Box 100, Lewiston, MN 55952. (507) 
5232101. 

FRONT PROJECTION EQUIPMENT-SCREENS. 
Buy. sell or trade. All makes. Environmental 
Projection Systems, PO Box 78, San Marcos, 
TX.1512) 3923500, 

FOR SALE: Rich Color C-41 Processor, $600; 
Metz S-2A Processor, $1,500, Neg. System, Pack. 
age Printer 2 v. act, $3,500: 6 & J 5x7 View Cam-
era with 190mm lens. $250. Contact John Cava-
naugh (315) 253.9242. evenings (315) 2539555. 

KREONITE CF70 C41 Film Processor with spare 
parts. Seal 350 Masterpiece 24"x32" 5600: Hyran 
Tube Processor 20x24 or 9-8x10 or 120.135-44 
film. Tim Slater (301) 744.6400. 

USED SLIDE EQUIPMENT: Seery Automatic 
Slide Mounter, $5000; Model 11, 2x2.$300: Model II 
with numbering, $500: Model 111, 23/4x2 3/4.  $325: 
Slitter Cutter for Superslides. 5325; Precision Cut-
ter for Superslides, $350: Condit Super Slide 
Punch, $175: Pako Stereo Slide Mounter, 5500: 
Seery Automatics available for Robot, single 
frame, and 110, $5000. The Lens & Repro Equip-
ment Corp., 33 West 17 St., New York, NY 
10011;(212)675-1900. 

KREONITE CPT18"-2 Step processor-with re-
plenisher tanks, roll feed and take up and some 
spare parts. Excellent condition, $3500. Call Mow 
Studios. 4212 S. Dixie Hwy., W. Palm Beach, FL 
33405,(305) 8334)096. 

POOR MAN'S automation. Weal format, excellent 
condition. 1.8x10, 2-50, 4-3 1/26, 4 wallet. Kline 
Studio, 2102 N. 6th St.. Abilene. TX; (915) 
677.5911. 

FRANK FUSCO'S FAMOUS FOTO FILTERS. 
Set of 3 unusual filters for weddings or portraits. 
$75 with directions and photos. Series 8 only. 11 
Richardson Place. Eastchester, NY 10709. 

YOM•BEATTIE, Twin Portronic, two mags each. 
$695 each. Two retouching machines, English. 
$175 each. Eight Pako 25 gal., tanks plastic, $35 
each. 26" glossy dryer. Pako seamless. electric. 
$225. 25 gal. mixer, Fisher, stainless steel, $225. 
Film processor, dip and dunk, Pavelle, FM-200, 
electronic, good shape, can convert. $1200. All of 
fers considered. 634 S. 3rd St.. Louisville, KY; (502) 
584.3744. 

CALL TOLL FREE 
MR. JAY SCHWARTZ 
(800) 325.1358 
(800) 325.7830 
(800) 325.7860 

SPECIAL PRICES ON NEW EQUIPMENT 

PRESENTLY STOCKING: 
Photogenic 
Norman 
Ascot 
Broncolor 

And Many Others 

QUALITY USED EQUIPMENT 

BEATTIE COLEMAN 
Model A Portronic Camera System wl 
70mm or Split 70mm Magazine  S 675.00 

Recorder or School Camera wl 
35mm Magazine  S 495.00 

D 108 70mm Magazine  $ 195.00 
D56 Split 70mm Magazine  S 195.00 
C5635mm Magazine  $ 175.00 

PHOTO CONTROL 
Camerz Classic Camera System w/ 
Split 70mm Magazine  $ 995.00 

Camerz Background 35 Front Screen 
Projection System  S 995.00 

170EN21 D Split 70mm Magazine  $ 200.00 

NORD 
SLR Camera System wl 
Split 70mm Magazine 

PHOTOGENIC 
Flashmaster System-400w/s wl 
1-AA01 Power Supply, 2-11" Lightheads, 
26" Lightheads  $549.95 

Flashmasler AA01 Power Suppy-
400w1s  $ 325.00 

NORMAN 
2008 Portable Flash (New Unit)  $ 416.45 

ASCOR 
Model 600, 800wls Power Supply 
Umbrella Lighthead 
Hair Light 
Background Light 

POLAROID 
Special Events Camera 

Coleman 
Photo Control 
Nord 
Reflectasol 

$1095.00 

$ 199.00 
$ 95.00 $ 75.00 
$ 60.00 

$ 695.00 

There is a special two year warranty on all new 
equipment; used equipment carries a one year 
warranty. Contact JAY SCHWARTZ, CHROM. 
ALLOY PHOTOGRAPHIC INDUSTRIES, 1706 
Washington Avenue, St. Louis, MO 63101. Call toll 
free numbers above, or (314) 231.1575. 

EQUIPMENT WANTED 

SEEKING TO BUY CUTTER Electro Fortex 
"Brevet Haller" electric paper trimmer. Please 
call collect, (312) 864-7322. 

SALES AIDS 

PLASTIC BILLFOLD BOXES, one inch thick clear 
top. while bottom holds 100 pictures. 200 case, 
$52.50: 100 for $28.50 prepaid USA. Balloons. 
$3.95/gross: 2 gross. $7.50 (one gross balloons/ 
one gross combs. 57.50). Send $1 for complete 
catalog and $1 coupon enclosed. Pierce Com-
pany, 9801 Nicollet Ave., Minneapolis, MN 55420. 

WEDDING ALBUMS. Holson: Camille and 
wooden WHOLESALE catalogs FREE. Gold 
stamping. ALBUM HOUSE, RDI1, Box 70-A, 
Marlton, NJ 08053: (609) 424.1096. 

"WEDDING SPECIAL"- Six blue garters, cards. 
envs-. one pad each wedding contracts, 4x6 ap-
pointment cards for $10.00 cash postpaid any-
where in USA. Pierce Go.,  9801 Nicollet Ave.. Min-
neapolis, MN 55420. 

ALBUMS-FRAMES: Topflight, Holson, Camille, 
Desmarais & TAP albums, wall and easel frames, 
photomounts, plaques, stock mats. For catalog 
write: Michel Co., 4664 N. Pulaski Rd.. Chicago, IL 
60630. 

ALBUMSI WEDDING, Commercial; photo-
grapher and customer's names in gold mounts. 
Sales aids. Free catalog' Orders shipped day 
received. Crestwood, 3601 West 71st. Prairie 
Village, KS 66208, 

PHOTOMOUNTS-ALBUMS... Ask for a free 
catalog and photomount samples. Penn Photo-
mounts, 5th & Main Streets. Darby, PA 19023. 

RUBBER STAMP CATALOG. INSTANT DRY-
ING INK for RC PAPER-4 oz., $4.80. Pad, 
$1.55. GOLD STAMPING MACHINE, $121.95. 
BUSINESS CARDS. Jackson's. Browns, .. ad.. 
P-308. Mi. Vernon, IL 62864. 

BOXES -PORTRAIT presentation -BOXES. 
Finest quality at wholesale prices. 4x5, 5x5, 5x7, 
8x10, 11x14, 16x20, 20x24. Purchase in small 
quantities. 4x5, 5x5. hold 125 proofs. Send S1 for 
free sample. Aufenger Studios, 223 W. York St.. 
Norfolk, VA 23510. 

BACKGROUNDS 

INCREASE YOUR BUSINESS IMMEDIATELY 
WITH FRONT PROJECTION. Unique portraits and 
perfect backgrounds every time. Projector with power 
pack and 3M 7615 6'x6' roll-up screen, only $995. 
Guaranteed 2 years. Terms avaiWble. Write for FREE 
COLOR BROCHURE to Hem Laney, ELECTRONIC 
FLASH BACKGROUNDS, INC. 535 Jon Ln_ Des 
Plaines. IL 60016. 

THE DENNY MFG. CO„ INC., "THE WORLD'S 
LARGEST VARIETY OF HAND-PAINTED BACK-
GROUNDS." Any size. any color. Write or call for free 
color catalog of stock scenics and old masters. PO 
Box 7200. Mobile, AL 36607 (205) 4786321. 

"MOTORIZED BACKGROUND LIFTS"- Raise 
and lower your backgrounds no matter how many 
win a flick of a switch from camera stand. Prices 
begin at $145.95. will accommodate any size back-
ground. Write or call The Denny Mfg. Co., Inc., PO Box 
7200, Mobile, AL 36607; (205) 4876321. 

ATTENTION STORE AND SCHOOL PHOTOGRA-
PHERS. We have just what you need. a new Portable 
Multiple Background Support system complete with 
scenic backgrounds. Give your customers a choice 
of scenics. Write or call today The Denny Mfg. Co., PO 
Box 7200. Mobile. AL 36607;(205) 4786321. 

HAND PAINTED BACKGROUNDS, anist canvas, 
window shades. Billfold-size color pictures, plus 
50-page 1978 catalog on photo supplies. also $1 re-
fund coupon. Write PIERCE COMPANY, 9801 Nicollet 
Ave., Minneapolis. MN 55420: (612) 884.1991. 
Established 1946. 
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FRONT PROJECTION SLIDES Specially prepared 
by Henry J. Oles. All sizes. Guaranteed. Environ-
mental Projection Systems, PO Box 78. San Marcos. 
TX 78666. 

DONT PAY $3000 FOR FRONT PROJECTION, or 
even $895. You can own complete setup, under 
$2501 Send stamped envelope for FREE pho-
tos/Cetails. RONCHON. Reedspon, OR 97467. 

MOTORIZED BACKGROUND ROLLERSYSTEMS 
Heavy duty 2, 4 or 8 motor assembly with remote 
pushbutton control. First 8 finest quality in industry. 
For use with canvas backgrounds or seamless paper. 
Photographic Products, Dept. PP, 13535 Crenshaw 
Blvd., Hawthorne, CA 90250;(213) 9738488, 

PORTRAIT BACKGROUNDS BY JAMES BRIGHT 
Texture, scenic, custom. Each beautifully hand-
painted on heavyduty artist canvas. Guaranteed 
finest quality. Photographic Products, Dept. PP, 13535 
Crenshaw Blvd., Hawthorne. CA 90205:(213) 
9738488. 

SOLID COLOR Painted Backgrounds approx. 40 
inches wide—two lengths, white-black-gray-blue. 4 
foot length, $25: 6 h., $27.50 PREPAID USA. Carry 
case $5 prepaid. Pierce Company, 9601 Nicollet Ave., 
Minneapolis, MN; (612) 8B4-1991. 

FURNITURE, PROPS 

"FANTASTIC"—The only word to describe our 
new rocks, stumps, trees, split rails and wagon 
wheels. Made of high density urethane. Portable, 
durable and adjustable. Also custom parts on quo-
tation. Write or call today, The Denny Mfg. Co., 
Inc., PO Box 7200, Mobile, AL 36607: (205) 
478-6321. 

LABISTUDIO SUPPLIES 

"DO IT YOURSELF SPECIAL EFFECT 
MASKS". "FREE SAMPLE" and brochure. Com-
bine our masks with negatives or slides for special 
effects you can print yourself, or send to your 
favorite lab. Our masks are being used by photog-
raphers and labs internationally. A set of 16 differ. 
ent masks for only $19.95, sizes from 35mm to 
21Ax2 % . Twelve different sets to choose from, 
one available in Spanish. We also make custom 
masks and sizes. Musto Graphics, 34778 Kennedy 
Blvd. Jersey City, NJ 07307: (201) 963-8805. 

POLY BAGS for prints-negatives, 100 assorted, 
four sizes. $8.95 postpaid—CWO only (ten sizes 
stocked). Send $1 for color pictures of 
backgrounds and late catalog pages—$1 coupon 
included. Pierce Co.. 9801 Nicollet Ave., Min. 
neapolis, MN 55420. 

RUBBER STAMP CATALOG.INSTANT DRY-
ING INK FOR RC PAPER-4 oz., $4.80. Pad. 
$1.55.GOLD STAMPING MACHINE, $121.95. 
BUSINESS CARDS. Jackson's, Brownsville Rd., 
P-309. Mt. Vernon, IL 62864. 

STUDIO FOR SALE 

BROOKLYN, N.Y. on busy thoroughfare, estab-
lished profitable portrait and wedding clientele. 
Color lab. Terms for the right talented photog-
rapher. Reply Box G103, c/o THE PROFESSIONAL 
PHOTOGRAPHER. 

QUEENS, NEW YORK CITY—Successful 30 
year studio; weddings portraits; commercial; ex-
cellent rep.: 2000 sq. ft.. busy area-10 year lease: 
camera room 24x30: front proj.. power bkgds.: 
studiomasters: speedotrons; separate pp tooth 
(pays overhead); fully equipped dkrm.; growth 
potential. '78 gross $150,000—'79 will be higher. 
75 to 100 weddings on books— terms negotiable; 
owner retiring but will stay on during transition. 
Reply Box G202, c/o THE PROFESSIONAL 
PHOTOGRAPHER. 

ALASKA STUDIO—only studio in 30,000 service 
area. Excellent reputation. Portraits. weddings, 
passports, commercial, seniors, sports. Will sell 
with or without equip. VSU Photography, Box 2860, 
Soldotna, AK 99669; (907) 262.9229. 

PORTRAIT STUDIO, Eastern North Dakota. Por 
traits, weddings, senior photography, etc., some 
commercial. Has been established for 23 years in 
same location. Shows excellent growth and net 
profit. Books are open to qualified buyer. Good 
lease, 2800 sq. ft. Excellent trade area. Reply Box 
G205, c/o THE PROFESSIONAL PHOTO-
GRAPHER. 

PORTRAIT AND commercial studio N.E. Illinois 
city. Well established with reputation of excel. 
lence. B&W lab. Excellent growth potential. Owner 
wished to relocate. Reply Box G204, c/o THE PRO-
FESSIONAL PHOTOGRAPHER. 

ONLY PHOTOGRAPHER IN TOWN, 16.000 pop-
ulation, sento( antl school contract, weddings, por. 
traiture. commercial, fully equipped studio. on 
main street, good lease. complete BBW darkroom. 
color facilities, framing, 1979 gross $72,000, low 
overhead, potential unlimited, owner retiring. Rep-
ly Box G100, c/o THE PROFESSIONAL PHOTOG-
RAPHER. 

EASTERN NORTH DAKOTA. Established quality-
image studio in the heart of the rich red river val. 
ley. Effects of unemployment, crime, recession, 
depression far below national average. Good 
schools, industry, fishing and hunting. An ideal 
rural American business. An aggressive photo-
grapher following existing image should net 
$25.000-$30.000 first year. Selling due to health. 
(218)736.2547. 

WESTERN WASHINGTON STUDIO—Portrait, 
wedding, commercial —established 40 years 
downtown location. Business, property and equip-
ment. Low down payment. 11 % interest, owner 
will carry contract. Phone (206) 564-0149. 

PHOTOGRAPHY BUSINESS 41h yr. business, 
great potential, only studio within radius of 26 
miles, downtown. Part-time sales staff available. 
$25,000 terms. Reply Box G302, c/o THE PROF 
FESSIONAL PHOTOGRAPHER. 

PORTRAIT STUDIO in Texas Panhandle. Owner 
to retire. 25 years in same location. Excellent repo 
tation. All modern equipment. New full front pro-
jection system. Complete frame shop. Portraits, 
seniors, weddings. passports, some commercial. 
Ideal husband wife opportunity. Home studio, will 
sell with or without building. Will assist in transi. 
tion. Good climate. Write: Angel Studio. Box 1006, 
Hereford, TX 79045. 

FT. LAUDERDALE, FLORIDA Established por-
trait, commercial, wedding studio. $35.000 or best 
offer. Must sell immediately. (305) 564.1008. 

PORTRAIT STUDIO—Mid Michigan. Fully equip. 
ped, Color, black and white labs. Long established. 
Excellent reputation. Must sell because of eye pro. 
blems. Will sacrifice. No reasonable offer refused. 
Reply Box G31 I. Go THE PROFESSIONAL PHO-
TOGRAPHER. 

KANSAS PRESTIGE Studio for sale to personable 
couple with some studio experience. Owner 
wishes to retire but will stay through one busy 
season for transition. Send a small portrait and 
give experience and 1'11 send details and pictures 
of studio. Art Eveland Photography, 24 West 12th, 
Hutchinson, KS 67501. 

STUDIO WANTED 

STUDIO WANTED: Photographer with 10 years 
experience portrait, wedding and commercial de. 
sires studio, preferably Ohio or surrounding states. 
Reply Box G306, Go THE PROFESSIONAL PHO. 
TOGRAPHER. 

HELP WANTED 

ARE YOU WILLING TO RELOCATE IN IL. 
LINOIS? School Photographer needed. Are you 
ambitious, creative, honest, personable and desn 
ing to earn good money, good benefits and be 
come part of a winning team? If s0, let me hear 
from you Call (309) 6733292, ask for Jim or Pearl, 
1024 W. Main, Peona, IL 61606. 

LARGE DIVERSIFIED multi-national corporation 
seeks creative, experienced individual to manage 
large still photography department. Knowledge of 
agricultural practices and automotive photo-
graphy desirable. Responsibilities include provid-
ing high quality original photography for national 
ads, catalogs, slide shows. and overseeing color 
film lab. Excellent salary and benefit package. 
Reply Box G305, c/o THE PROFESSIONAL PHO-
TOGRAPHER. 

SALESMAN for professional color lab. Doing 
senior and wedding candids. Photo experience ne-
cessary. Territories available; IN,IL,MI,PA,WV, and 
OH. Contact Jim Brown, 3597 Lee Road, Cleve-
land, OH 44120 (216) 491.9292. 

NEGATIVE RETOUCHER NEEDED, prefer New 
England area, should be capable of doing excellent 
quality at reasonable price: approximately 1,000 
negatives per year. Reply Box G301, c/o THE PRO-
FESSIONAL PHOTOGRAPHER. 

EARN $15,000 - $25,000 PLUS AN EXCELLENT 
FRINGE BENEFIT PACKAGE AND A PRO-
FIT—SHARING BONUS IF YOU ARE EXPERI-
ENCED, CREATIVE, AMBITIOUS, ENTHUSIAS. 
TIC AND WILLING TO WORK. Our studio is part 
of a large corporation and we need a photo. 
grapher/manager with at least 10 years experi. 
ence in weddings, prestige portraits, senior photo-
graphy, church directories, commercial and in. 
dustrial and all general studio operations: located 
in Northern Indiana, Send a complete resume, 
portfolio and recent photograph to Box G308. All 
replies held in strict confidence. 

COLOR TECHNICIAN familiar with Hope-41 pro- 
cessor, Colenta E-6 processor, Sickles slide dupli-
cators. Full-time career position. Excellent bene 
fits. EECO. Duality work required. Mid Atlantic 
area. Reply Box G309, c/o THE PROFESSIONAL 
PHOTOGRAPHER. 
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classified 

GENERAL SALES MANAGER-Must be familiar 
with all phases of promotional portrait photo. 
graphy. Aggrresslve, and promotionally oriented. 
Expansion program with chain operation. Salary 
commensurate with ability. Special confidential in. 
tewlew will be arranged. Mail complete resume 
and photo to Box G304, c/o THE PROFESSIONAL 
PHOTOGRAPHER. 

WILLMAR AREA VOCATIONAL-TECHNICAL 
INSTITUTE'S second-year Photography students 
are preparing for graduation in May, 1980. After 
two years of training in a program which is merit 
accredited by the Professional Photographers of 
America, these graduates are well-versed in the 
basics of black and-white and color photography 
and processing. For further information, contact: 
Duane Thiele, Department Chairperson, or Fred 
Hanson, Placement Coordinator, PO Box 1097, 
Willmar, MN 56201; (612) 235.5114, 

PLANT MANAGER for professional lab (color and 
black 8 while) needed for a large volume, profes. 
sional photography company, specializing in 
senior school portraiture. Person must be capable 
of operating with a staff of skilled employees and 
supervisors. who can assume full responsibility for 
all aspects of production, cost control, personnel, 
and quality control. Must have knowledge of auto-
mated equipment. Modern plant located in north-
east. Salary commensurate with experience. Send 
resume to Box G303, clo THE PROFESSIONAL 
PHOTOGRAPHER. 

LAB MANAGER-APPRENTICE agressive. un-
married. young person needed to train to run blos-
soming photo lab in its 7,500 ft. fatuity. Right per-
son will work into a healthy percentage of owner-
ship over a two year period (no cash required). 
LOTS OF RESPONSIBILITY, good working condi-
tions, good salary, transportation and FANTAS-
TIC LEARNING OPPORTUNITY. All you need is a 
"burning desire" to learn: above average grades. 
ability to delegate responsibility and the willing-
ness to dedicate the next several years of your life 
to budding an equity position in a real winner. This 
company financially backed by a finely tuned cor. 
porate machine. Contact Process 35 Ltd., PO Box 
26905, Oklahoma City, OK 73126: (405) 235-4169 
Job to start June 1st 1980. 

BUSINESS OPPORTUNITIES 

ATTENTION SCHOOL PHOTOGRAPHERS-
Want a terrific program that can turn your spread 
or profit into $2 to $3 per shipped package! 
Alston's revolutionary multiple choice "Pick-a-
Pack" program with automatic "Retrospect'' 
(double-image photography) is the answer. All 
school service. high quality, fast delivery, ex-
clusive independent franchise territories and 
financing for those who qualify. Write or call Ray 
Cournoyer: Alston School Photography Inc., 54 
Brunswick Ave., Edison, NJ 08817 (201) 245-5000. 

PHOTO-INVENTORIES: a pictorial record of your 
client's insured residential property. Provide this 
increasingly popular and needed service as a lu-
crative 'tie-in" with your other photographic as. 
signments. Camera 35 says our book i5 "worth it. 
We are now in our second printing and lowering 
our price. To receive your copy of PHOTO.INVEN-
TORIES a 54 page illustrated manual of instruc. 
tion, send only $12.95 to Box G300, c/o THE PRO-
FESSIONAL PHOTOGRAPHER. It's in the mail the 
day we receive payment. 

PHOTO MUG - Photo button machines. Brochure. 
sample button $1. Sims, 14418 North Jefferson, 
Abilene. TX 79603. 

REPRINTS- Tips on Wedding Photography-for 
direct mail promotion-100 copies, flat $10. 
Enclose remittance. Membership Services, PP of A 
PO Box 7197, Chicago, IL 60680. 

SCHOOL PHOTOGRAPHERS, shoot more 
schools this year with our computerized accounts 
receivable system. Computer generated forms in-
clude student lists. camera cards, address labels, 
and invoices. Accounting and management re-
ports prepared monthly. Call Metri-Count Inc. col 
lect at (215) 352.9550. 

EXTRA MONEY teaching amateurs in your studio. 
This proven method makes it easy. 80 slides in. 
cluded. $165. Jesse's Studio, 242 Rockdale Ave., 
New Bedford, MA 02740. Visa, Mastercharge. 
Check, or money order accepted. 

SITUATION WANTED 

I want TO SELL photographic services for a pro-
fessional custom lab. Please reply to Box G307, 
clo THE PROFESSIONAL PHOTOGRAPHER. 

PLANNING TO SELL OR RETIRE? Husband-
wife, photographer-receptionist team, interested 
in working for quality studio where purchase is 
possible in 12.36 months. Eight years portrait ex-
perience, weddings, seniors. schools, groups. Stu-
dio and location. Promotion minded-we will add 
to your gross and profit. Experienced BAN, color 
printing, print enhancement, all phases studio or-
ganization. Old enough to be valuable, young 
enough to be teachable. For resume and samples 
of current work, reply Box G310, c/o THE PROFES-
SIONAL PHOTOGRAPHER. 

COMMERCIAL PHOTOGRAPHER 5 years expe-
rience in studio ownership and ad agency director 
of photography. Witting to to-locate to U.S. Contact 
M. Lang, Apartado 05.21, San Salvador. El Salva-
dor, Central America. 

COMMERCIALIPORTRAIT PHOTOGRAPHER 
desires position with commercial studio or corpo-
rate department. Experienced with small product, 
location, aerial, portrait and graphic arts photo. 
graphy. Resume/portfolio available. Contact: Doug 
Stearns. 629 S. 3rd. Salina, KS 67401; (913) 
827-7698. 

HARD WORKING responsible, Illinois Institute of 
Technology photography student, seeking photo 
related summer employment in Chicago area. 
Available mid May. Please contact: Timothy D. 
McMahon, 60 E. 32nd St., Apt. 512. Chicago, IL 
60616: (312) 842-5651. 

INSTRUCTION 

PHOTOGRAPHY 380 April 20-23. Taught by Don 
Peterson. Master Craftsman, this is everything you 
need in a group of seminars-complete, all-
around coverage of what it takes to run a suc-
cessful studio: Promotional ideas needed to build 
your business, management skills to keep it grow-
ing, hands-on photography sessions geared to-
ward consistent, solid quality and an idea-packed 
sales seminar. Enroll key members of your staff, 
too, for greater effectiveness. Call or write Don 
Peterson Portraits, Inc., 10113 W. 37th Place, 
Wheat Ridge. 00 80033: (303) 422-7111. 

PHOTOGRAPHIC ART SEMINAR continues 
weekend workshop. Techniques and refinements 
for black-and-white and color prints. Also PRO-
FESSIONAL OIL COLORING and PHOTO RES-
TORATION. Many commercially proven years of 
experience available to you. For information write 
14464 1/2 Dickens St.. Sherman Oaks, CA 91403; 
(213) 788.8929. 

ZELTSMAN PORTRAIT WORKSHOP - Photo-
graphers who wish to develop a smoothly flowing 
posing and lighting approach to portraiture of men. 
women, children, brides. and family groups-will 
find this comprehensive four-day presentation of 
Zeltsman techniques an informative and exciting 
learning experience, applicable to studio or out-
door portraiture, as well as to weddings or other 
social events. Tuition $300, at any of the following 
locations: April 7-10. Morris Plains. NJ; May 5.8. 
San Diego, CA; May 18.21, Portland. OR: June 
9.12, Grandville, MI; July 7.10. Morris Plains, NJ: 
August 3.6, Ottawa. Canada; September 8-11, St. 
Louis, MO. Contact Zeltsman Studio. 1319 Lit-
tleton Road, Morris Plains. NJ 07950; (201) 
539.1917. 

RETOUCHING. Quality now for Professional Re-
touching. Complete practical course. Readily 
mastered at home. Request free brochure, "Art of 
Retouching." Hamilton Studios, Box 39-NR, Clay-
mont, DE 19703. 

LEARN PROFESSIONAL PHOTOGRAPHY Day 
and evening classes. Accredited member NATTS; 
approved for Veterans Training, financial ad pro- 
grams available (B.E.O.G.) ANTONELLI SCHOOL 
OF PHOTOGRAPHY, 1210 Race St., PO Box 
1767, Philadelphia, PA 19105; (215) 563.8558. 

LEARN HOW TO USE FRONT PROJECTION. 
Complete course by Henry J. Oles includes, text, 
cassette tape. slides and prints. Environmental 
Projection Systems, PO Box 78. San Marcos, TX 
78668. 

LEARN FROM THE PROS-nine "how-to" 
slidelcassette programs presented by outstanding 
photographers. For information write to PP of A 
Dept. JS, 1090 Executive Way, Des Plaines, IL 
60018. 

PROFESSIONAL OIL COLORING-Easily learn-
ed and done at home. Good income. Write for free 
booklet. "Magic of Photo Coloring," Hamilton 
Studios. Box 39-N. Claymount, DE 19703. 

WEDDINGS- the Zucker Way - new, expanded 2 d 
4 day classes of advanced wedding photography 
and profit-oriented business sessions with Monte 
and John Bell, psychologist and professional bus-
iness consultant. All-new teaching techniques will 
help you develop a distinctive style, dignity and 
simplicity in posing and lighting, a flair for posing 
families and wedding party groups. including all 
the latest trends. In the 4-day sessions booking, 
selling, and advanced financial management will 
be detailed. Objective: increased profits! March 
19-20. Portland. OR; March 27-28. Saddlebrook, 
NJ; May 6.9, Chicago, IL; May 19-20. San Juan, 
Puerto Rico: Contact Monte Studio. 10887 Lock-
wood Dr., Silver Springs, Maryland 20901 (301) 
593-3344 for details. 

LAB SERVICES 

SMALL STUDIO lab will print your color or black 
and white negatives for you. Most orders shipped 
in 1 to 3 days. Only a few studios will be accepted 
to insure fast service. All prints made on enlargers. 
Tired of waiting weeks for prints? Try us! Studio 1. 
Box 1008, Mullens, WV 25882. 

SOONER OR LATER YOU"LL NEED MEI C-41 
push/pull. Neville, 153 Thurston, Kenmore, NY 
14217. 

NIS PHOTOGRAPHY-expanding our lab facili-
ties to include a custom BIW printing service. Fast 
service-excellent  quality. Write for price list. 
7920 W. Glendale, #32. Glendale. AZ 85303. 

FINISHING 

35MM Vericolor II Kodacolor II processing and 
color contact proof sheet. Film will be returned in 
one piece. No cutting. 20 or 30 exp roll $6.50, plus 
$1 for mailing. Covello Studio, 8403 W. Burleigh 
St.. Milwaukee, WI 53222 (414) 444-7440. 
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70mm, 120 and 220 Vericolor II film processing 
and proofing. Two day in-plant sevice. Complete 
auto-portrait, custom portrait, and candid finishing 
service, canvas mounting and plaques. Wallets 
through 40x6O's. Camera Art Professional Fin. 
ishing Division, Box 100, Lewiston, MN 55952 
Phone (507) 523-2101. 

SCHOOL FINISHING A complete line of school 
finishing for school photographers. Black-and. 
white and color packages from under-
grads-custom processing for seniors. Special 
35mm cameras designed for undergrad work of-
fered at every reasonable price. Write for free 
catalog. ALLSTATES PHOTO CO., 2940 East 
96th Street, Chicago, IL 60617. (312) 221-6694. 

PROMS, TEAMS, AND MEMORY COMBINA-
TIONS from 70mm, 120,220 and 35mm. POR-
TRAIT PACKAGES-borderless and bordered 
with die-cut wallets if requested. Free exposure 
lest and negative critique. A full service color and 
blw lab. Photo restoration experts. NEW ENG-
LAND COLOR LABORATORY, INC., 86 Sander. 
son Ave., Lynn, MA 01902: (617) 598.4400. 

SCHOOL PICTURE Processing from Vericolor II 
film. Complete service available including 8x10, 
5x7 or 3'/xx5 packages from split 70mm or 46mm 
and 5x7 or 31/2x5 packages from 35mm film. 
Classroom group pictures from any size negative 
up to 4x5. Fast service and highest quality. 
Camera Art. Box 100. Lewiston, MN 55952. (507) 
523-2101. 

STORE PROMOTION PHOTOGRAPHERS. Call 
us for packages, 11x14 to wallets on 46mm, split 
70 or 120mm. 48-hour delivery. (216) 491-9286. 

QUANTITY PRINTS 

QUANTITY COLOR PRINTS- 25 or more per 
negative: 5x7's, 48• each; 8x10's 81• each; 
11xl4's, $1.89 each; 16x2O's, $4.80 each. 100 or 
more per negative: 10% less; 500or more per neg-
ative: 20% less. Handling: $3.00 per order. Full 
remittance (money order) with order please. Two 
weeks in plant. Fidelity Color Lab, PO Box 28186, 
2420 Wake Forest Rd., Raleigh, NC 27611. 

PHOTO POSTERS, from your prints. We guaran. 
tee high quality and service. 2'x3' black & white 
stablization prints. Unmounted, $8.95 ea., postage 
paid, 10 day service! Write for samples and com-
plete price list. Kier Photo Service, Inc., Dept. PP, 
1627 E. 40th St., Cleveland, OH 44103. 

QUANTITY PRINTS Here's our promise in black & 
white: We do the work, you make the profit! 
8x10's: 100 only 34• ea., 4x5's: 250 only 23• ea., 
less liberal photographer's discount! Quality and 
service guaranteed. Write for samples and com-
plete price list. Color, too. Kier Photo Service, Inc., 
Dept., PC, 1627 E. 40th St„ Cleveland OH 44103, 

DO YOU service professional entertainers? NRS 
offers whole publicity printing: photo reproduc 
tions, posters, cards, brochures, newspapers. 
T-shirts, etc. We set type on all items. Catalog: 
free. Sample kit, $1. NRS, 2121-P E. Esther St., Ap. 
pleton, WI 54911. 

RETOUCHING 

EXPERT RETOUCHING. Color/b/w. Fast, depend-
able. Midwest Retouching, 5901 W. 56th St., Mis. 
sion, KS 66202. 

LOOKING FOR QUALITY NEGATIVE RE-
TOUCHING with prompt service? Skilled dyes and 
graphite. J. Goodwin, 170 E. Main St., Peru, IN 
46970; (317) 473-4090. 

WALLEN RETOUCHERS-High quality negative 
retouching. Send sample negative for retouching 
at no charge; 48 hour service. Wallen Retouchers, 
401 E. Lincolnway, Valparaiso, IN 46383; (219) 
464-9618. 

PORTRAIT PHOTO Retoucher, color, B&W, Mary 
Kovacs, 21170 Northwood Cleveland, OH 44126: 
(216) 333.7240. 

PHOTO ARTISTS, INC.I NEGATIVE RETOUCH-
ING. Flawless & last. Experts with over 40 years 
experience on stall. RETOUCHING BY PHOTO 
ARTISTS means rapid service: Studio work in 48 
hrs., school nags in 10 days. No limit on head 
sae/neg size. Zits, acne vanish in the print. Hard 
lines go soft. PHOTO ARTISTS have no minimum 
on no. of negs: price range: 1) Wallets 2) Year-book 
3) Finished. PHOTO ARTISTS retouching has 
pleased photographers throughout the nation. Es. 
tablished 13 year old corporation with highly train. 
ed personnel. Try us next order. Write or call (716) 
342.7658: PHOTO ARTISTS, INC. ,Box 3567 
Rochester, NY 14609. 

SPEEDY return. consistent quality-35 years ex. 
perience, B&W - color. Can satisfy INDIVIDUAL 
photographers' needs - executives, elderly, 
fashion, children, school volume. Marion Fleming, 
14717 Fairacres Dr., LaMbada, CA 90638 (213) 
941.9791. 

Classified ads get results. Order yours nowt 

RESTORATIONS 

LIFE LIKE RESTORATIONS, Air brush, brush oils 
or a combination. Transparent oils, custom black 
and white lab service. Two to three weeks service. 
Free estimates. Betty Royse, Cr.Photog., Royse 
Graphic Color Service, PO Box 85, Shelby. OH 
44875. 

DISSATISFIED WITH your present service? Try 
our restorations in brush oils. Quality and prompt 
service guaranteed. Send original or negative for 
free estimate. Price list sent on request. Irene's 
Color Service, 41 Edgewood Ave., Walpole, MA 
02081: (617) 668.4767. 

COMPLETE SERVICE ON ALL PHOTO-
GRAPHS. Copy & restorations-color enhance. 
ment-brushed out backgrounds-transparent 
oils-brush oils. Serving photographers 45 years 
by award winning artists. COLORTONE ART-
ISTS, 8812 N. CLARKE ST., CHICAGO, MO WN; 
(312)743.7788. 

OIL PORTRAITS 

CHRIS MARTIN freelhand oil portraits; join the 
thousands of customers. Write 189 N. Marginal, 
Jericho, NY 11753: (516)681-9714. Stock samples 
only $39.95 (16x20). 

PHOTO PRICING 

BLUE BOOK OF PHOTOGRAPHY PRICES. 
Need more information? Write. Photography Re 
search Institute Carson Endowment. Room 26. 
21237 South Moneta Ave.. Carson. CA 90745. 

MISCELLANEOUS 

PICTURE FRAMES WHOLESALE. Over 50 styles 
to chose from. Send $3 for color brochure. Ac-
credited as $5 with first order. Azteca Frame Com-
pany, 5219 Lankershim Blvd., North Hollywood, 
CA 91601. 

I  CLASSIFIED ADVERTISING 
I  Order Blank 

NAME   

ADDRESS   

CITY  STATE -   ZIP   

PHONE   

AUTHORIZED SIGNATURE   

CLASSIFICATION   

AD AS IT SHOULD APPEAR: 

❑ Assign a box number and mail my replies daily. 

Run my ad:  months;  till forbidden. 

Payment is required with order. For rates and closing dates, see first column of 
"classified" page. Please indicate exact classification in which you wish your ad to ap. 

fpear. Mail this form and your payment to: Production Manager, The Professional 

Photographer, 1090 Executive Way, Des Plaines, IL 60018 

L   J 
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professional feedback 
Have a photographic question or problem? Send it to The Professional Photographer. Replies will be researched and 

written by faculty and staff of Winona School of Professional Photography. 

Replating source 
When Elwood Pattern Works in Indianapolis 
discontinued manufacturing photographic en 
largers several years ago, did some other organi-
zation or individual take over the responsibility 
for servicing or replacing parts for the thou-
sands of Elwoods in use? 
The twenty-and-a-halt-inch reflector on my 

8"00" Elwood Commercial needs replating or 
replacing. The silver plating is peeling off and 
no longer produces even illumination. Can you 
help me? 

Frank H. Allen 
New Orleans, Louisiana 

Though we don't know of anybody still servicing 
the Elwood enlargers, many still are in use 
throughout the country, as we discovered while 
trying to answer your question. 
A commercial vacuum plating company may 

help you. Look up one in your Yellow Pages. 
Those Elwood reflectors are quite efficient and 
must have their normal, bright metallic surface to 
work properly, as you have found out. 

Gold tone formula 
In my younger days I worked for a studio in 
southern Indiana. Gold toner was made up by 
the boss and kept under the work bench in a 
large jug. I'd like to know the formula and any 
other information you can give. 

Ray Wilson 
Edinburgh, Scotland 

The information you seek is on page 47 of East-
man Kodak's publication, Processing Chemicals 
and Formulas for Black-and-White Photogra-
phy, number 1-1. In the USA, its price is $1.95. If 
this is not readily available in Scotland, write to 
Kodak Limited, P.O. Box 66, Hemel Hempstead 
Herts, HP1 11U. USA readers write to Kodak ai 
343 State Street, Rochester, NY 14650. 

Soft light source 
Please tell me something about the light in 
Kodak's ad on the back cover of the August 
1979 issue of The Professional Photographer. I'm 
trying to locate the make, model, ballpark 
price, and address of a distributor. 
I've been in business now six years, and 

would like to up-grade my lighting 
Joseph King 

Providence, Rhode Island 
The large, square, soft light that shows in the 
Kodak "Mother Smacker's" ad was custom 
made by the New York City studio that made the 
photograph, so we cannot supply specifications 
or prices for it However, it uses electronic flash 
to provide a broad, soh diffused lighting for at 
most any type of photography. 
Several manufacturers have complete soft 

light units with self-contained electronic flash 
heads, stands, and power packs with quite 

powerful output These units cost many hum 
dreds of dollars, and theirmanufacturers regular-
ly advertise in The Professional Photographer. 
You might write to them for names of distrib-
utors near you. 
A less expensive approach, which will permit 

you to start using this type  of soft lighting in the 
meantime, would be to purchase one of the un L 
versal umbrella-like reflectors with a square dif-
fusion screen on front to turn any studio or por-
table electronic flash unit into a broad, soft light 
source. Both Tekno Inc., and Larson Enterprises 
manufacture this type of soft light. 
Any commerciaYindusttial photographic sup 

ply house should be able to provide you with 
complete specifications and prices, once you 
know brand names or manufacturers of the 
equipment you want. 

Restoration woes 
I have a retouching problem on an original 
8"x10" black-and-white photograph, which had 
been on an open basement shelf forover twenty 
years. It has exudation, a silver coating all over 
the black background. The print was quite dirty, 
so I soaked it and sponged the surface very 
lightly. The dirt came off, but the silvery sub-
stance remained. I transferred it to a f ix for eight 
minutes, then rinsed it and placed it into a hypo 
neutralizer for ten minutes. The silver veil came 
off when I rubbed it with soft cotton. It looked 
good, but the print was quite soft. 
To completely remove the fixer, I set the print 

in Kodak Balanced Alkali for a few minutes. 
This, I should not have done because the print 
began to reticulate. A small piece of the emul-
sion washed off. I immediately removed and 
washed the print Now I notice many very small 
pinholes all over the print I want to restore this 
print to its original condition without telltale 
spotting or airbrushing. How can I? 

David W. Oliver 
Lincoln Park, Michigan 

As you havediscovered, any corrective orrestor-
ation work tried on original oldphotographs can 
cause additional damage. The recommended 
restoration procedure is to copy the original with 
a film such as Kodak's Professional Copy Film, 
following recommended exposure and develop 
ment instructions to obtain the best possible 
copy negative. Then make a work print from that 
negative, and do all corrective work on the copy 
print. If something happens to it you always can 
make another. The restored copy print can be re-
copied, and printed to any size desired. 
This may seem like an involved, roundabout 

way to work, but it is the only really safe way to 
proceed with a valuable original print that can-
not be replaced, if damaged. 
Restoring your original print without telltale 

spotting or airbrushing most likely is not possi-

ble. It would be tedious and difficult to elimin 
ate the hundreds of pinholes that appeared after 
you began to work on the original print Any fur-
ther work you attempt on the original could 
damage the emulsion even more. 

Color printing help 
My partner and I recently bought about$25,ODo 
worth of color processing equipment to use in 
our studio. We would like to eventually process 
other labs' film. However, we lack experience in 
color printing, so we often must print by trial-
and-error to produce quality prints. This is costly 
and time consuming 1 am sure other labs do not 
have the problem to the extent we do. Is there 
anywhere we could attend a workshop to learn 
the finer points of commercial color lab tech-
niques? We would prefer a short workshop. 

Brian Harris 
Central City, Kentucky 

To learn more about how to operate and use any 
color processing equipment wesuggest that you 
contact manufacturers directly. Someoffer short 
courses. If not they might give you special train-
ing through a technical representative, who 
could visit your lab to check your equipment, be 
sure it is installed properly, and demonstrate 
how to use it correctly. 
If you need more general training in color the-

ory and color printing attend any of several 
week-long courses at Winona School of Profes. 
sional Photography. "Fundamentals of Color 
Printing' is intended for anyone just starting to 
make color prints, inexperienced color printers, 
or self-taught people who want to standardize 
methods and improve quality. The course in 
cludes lectures, demonstrations, and extensive 
"hands-on" color printing using color analyzers 
and sheet-fed, automatic processing equipment. 
"Advanced Color Printing Techniques" is in 
tended for experienced color printers who want 
to expand their capabilities, improve their finish-
ed products, or produce acceptable color prints 
from abnormal or unusual color negatives. The 
sameequipment is used for both courses, but the 
advanced course includes process monitoring 
negative contrast control through masking and 
positive-to-posftive printing of transparencies. A 
third course, "Production Color Printing, " intro. 
duces experienced color printers to volume pro-
duction equipment such as mini printers, cluster 
lenses, and roll andsheet-fed processors. Quality 
control, process monitoring and production 
methods are discussed Students work with pro- 
duction equipment which is provided by major 
manufacturers. 
We have sent you the new Winona course 

catalog. Other readers may get it by writing to 
Winona School of Professional Photography, 
Winona Lake, IN 46590.  % 
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SPECI AL 
A prom special ... and you helped make it 

unforgettable! You can depend on top 

quality prints,delivery on time,and best of 
all,real sales appeal. Thanks CPQ ... you're 

a great partner! 
2-5 x 7's, 4 Wallets  1.00 
2-8 x 10's, 8 Wallets  2.00 
(Plus Film Processing) 

'Available at time of processing only 

'From 120 or 220 - 2 1/4 x 2 1/4 or 
2 1/4 x 2 3/4 only 
'$3.00 set-up charge for less than 20 negs. 
per order 
'Additional units of 4 wallets - .40 ea. 
'All negatives must be printed regardless-no 
elimination of duplicates 
'All negatives are printed at an average filter 
pack and density;therefore,all film must be of 

the same emulsion and exposed consistently. 
'All prints are borderless 

SPECIAL ENDS MAY 30 

2400 GEORGETOWN ROAD 

CLEVELAND, TN. 37311 



"Kodak, hqlp 

nw out if 
onelam 
a 
another:" 

itht deadlines. Tough clients. Subjects that look easy to 
photograph but aren't. For 100 years, Kodak products have 

been helping professional photo,gg'rraphers surmount problems 
such as these. Today's Kodak Ektachrome professional films 
(process E-6) give you improved speed, color qualitg sharpness, 
and$'rain. And processing is so fast the client can inspect the 
results before you strike the set. With so much riding on every 
assignment, it's good to know you have a century oj'Kodak 
product advances workingfor you. 

Eki  l,rome I—yi—ionallflm: .N,nk, n  , 

1880 Kodak 1 y8() 
CI IAvtman Kodak f rnpanu lY'9 A 100-year start on tonzorrow 


