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Because you are part
of every picture you take

SEND IT TO NATIONAL

Everybody wants to look his best at the Prom. Including
you! The kids look to you for high quality, professional
photographs. And you can look to-and depend on-us to
help you show them.

Whenever you are the man behind the camera, you can
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be confident that National is behind you, to finish the
job PROFESSIONALIY

Merchandising aids are available, including prom post-
ers. and kits of prom samples. Write for details, price list
catalog, technical bulletins, and postpaid mailing en-
velopes

Jr y A TFiE

lc »
rv'. . - mm

National Color Laboratories

National Color Laboratories. Inc
306 West First Avenue
Roselle. New Jersey 07303

National Color Laboratories Inc National Color Laboratories

944 Middle Street of Canada Lid



Batch processing of one film
or 52 films with ease.

One sheet of Ektachrome film or 52 sheets of 4 x 5" —the
time is the same in a Calumet film processing unit. The
chemicals are always there, "ready to go." A replenished

The small lab
needs batch
developing

to perform like

line can go six weeks or more. You can run a little batch on
a lot of film without fuss. Every sheet or roll is consistently
developed by Calumet's perfected nitrogen burst system.
Start up time is virtually nil. Replenishment techniques
assure stability. There's capacity for twenty-four 35mm

or eighteen 120 rolls, too.

For prints you can run up to forty-eight 8 x 10's or twelve
16 x 20's per batch in a Calumet print processing unit.
The stable replenished chemicals permit a perfect

match print after print.

Equipment investment is surprisingly low. In volume of
material processed (per unit of time) you can match the
big continuous volume when it's needed, or switch to the
small batches that make up most of your daily work. The
Calumet batch processors let you perform like a big lab
when the pressure is on.

Mail coupon today for full technical story and free catalog.

PRO-3

Calumet
photographic, inc.
1590 Touhy Avenue. Elk Grove Village. Il 60007 312/439-9330

Manufacturers of Cameras, Lenses. Meters. Enlargers.
Electronic Flash, Processing and Laboratory Equipment
NEW YORK-Suite 3502. Empire Slate Building, 212/695-4780
CHICAGO-507 North LaSalle St.. 60610, 312/644-4240

LOS ANGELES-434 North La Brea, 213/933-5735
SAN FRANCISCO—Suite 736. 44 Montgomery, 94104, 415/398-2540

Send me the facts on Batch processing with Calumet equipment

Name
Company
Address

City State Zip
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HOW LONG BEFORE
YOUR NEXT CAMERA IS

AS OBSOLETE AS
YOUR PRESENTCAMERA?

Good cameras are getting more expensive year after
year. So before you invest in another one, you'll want to
be sure that it's as technologically advanced as
possible. And that it can change as your needs

change. t

Consider the Minolta XK, the first
camera to combine the advantages of
electronics with the ver-
satility of a total system.

An electronically con-
trolled titanium shutter is
at the heart of the Minolta
XK Its range of speeds is
wider than on any cam-
era in the world: from 16
full seconds to 1/2000th
second, including X
synch at 1/100th. It is
amazingly quiet and vi-
bration-free, even at slow
speeds. And shutter ac-
curacy is so critical that
you can check your watch by it.

With its Auto-Electro Finder, the XK gives you a choice
of automatic, match-needle, or manual operation. In auto-
matic mode, shutter speeds are set in optimum combina-
tion with your choice of lens opening. If light conditions
call for 1/89th or 1/1827th of a second, that's what you
get. Not the nearest compromise.

Even as you lift the XK, an automatic switch activates
the metering system, and the Auto-Electro Finder shows

shutter speeds, aperture and an insufficient light signal.
You need never lose sight of your subject as you focus
and compose.

Unlimited exposure control fsbut one aspect of
the creative freedom and handling ease you will
experience with the XK. You can, for example,
take any number of multiple exposures with
push button ease, and each image will
overlay in perfect registra-

tion with the one before it.

In seconds, the XK can
be modified to suit your par-
ticular requirements. You
may switch to any of four in-
terchangeable viewfinders
or nine viewing screens, or
choose from a system of
Rokkor-X lenses ranging
from 16mm fisheye to
1600mm super-telephoto.

For all its versatility, the

XKis remarkably lightweight

easy to use. Because you're serious about photog-

raphy, this is a camera and a system worth examining
personally.

In the short time since its introduction, the Minolta XK
has been acclaimed by every major photo magazine.
For a reprint of test reports, literature, and the name of
your nearest retailer, write to Minolta Corporation, Ad-
vanced Systems Division, 101 Williams Drive, Ramsey,
New Jersey 07446. In Canada: Anglophoto Ltd., P.Q.

THE MNOLIAXK SYSTEM

Now, you can take electronic cameras seriously.
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PP of A AT PHOTOKINA WORLD'S FAIR OF PHOTOGRAPHY

Photographic coverage of the visit made by President Ryland A. Taylor and Executive Vice
President Emeritus Frederick Quellmalz.

CHICAGO '75—FOR THE TIME OF YOUR LIFE!

A preview of what this year's Convention city has to offer attendees and their families.

CREATING A SENSE OF MOTION FROM A STILL OBJECT

by Joseph Medina Perez/Some hints and steps to photographing for the commercial
photographer using the cylinder cone effect.

MASTER CONTROL FOR THE DARKROOM

by Jim Squires/An inexpensive box, with variable transformer, opens new techniques to
darkroom processing. Construction and assembly of this versatile equipment are described
SIDNEY JOSEPH TYLER-PHOTOGRAPHER

by Stan Pratt and Laurie Theobald/A chance meeting and the discovery of this turn-of-the-
century photographer's negative file have had real impact on the lives of these young historians.
PRACTICAL SENSITOMETRY

by Merrill D. Martin/With three basic items, plus some cardboard, masking tape and graph
paper, a photographer can duplicate the results accomplished by labs and costly instruments.
TOO FAT TOO LONG!

by Paul Linwood Gittings, M Photog./A look at today's business through the eyes of a
successful photographer who weathered the Great Depression. Valuable suggestions to help
today's photographers face the current economic crisis.

PHOTOGRAPHY'S UNTAPPED MANPOWER

by Paul D. Witmer/The GI Bill permits veterans to collect from the VA while participating in on
the-job training programs. A photographer, who employs a veteran, can benefit from this
program, too. (A Service of the PP of A Business Services Committee.)

CHICAGO'S SOUTH SHORE HIGH ACHIEVES PHOTOGRAPHIC EXCELLENCE

Instructor Jerry Aronson's casual, yet firm, teaching method has helped his students become
winners in top photographic competitions.

PORTRAITS ON LOAN

by Thomas A. Belling/"The heart desires what the eye beholds." This bit of philosophy has led
to a promotion idea that sells large size prints to satisfied customers.

DISPLAYING SUCCESS

by R. M Edward, Jr./The Professional Photographers Guild of Houston has developed an
attractive exhibit that is being welcomed by banks, shopping centers and other public buildings
NOW THAT WE'RE IN THE CRISIS, AREN'T WE ALL RESPONSIBLE?

by Klaus H. Selinger/One photographer's viewpoint with some hints on how to improve a
studio's outlook in today's society.

BUILD YOUR OWN TEMPERATURE CONTROLLED PROCESSING TANK

by Joseph F. Marrone/This equipment cost under $150 to construct and has proved to be
efficient and a real time-saver.
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whats a professional?

by Hyland A. Taylor, Cr.Photog., President
Professional Photographers of America, Inc.

What is a professional photographer?

I his question hds been asked and beat around by every photographic
columnist for years Our members, who were all amateurs or apprentices
at one time, seem to forget they weren t born professionals We get
complaints that anyone we take into the Association is called a
professional Yet. the certification proposal in Unification 1980gets loud
rejection trom the uninformed because they are afraid they might not be
able to pass the tests | am sure that every professional in our Association
will be able to become certified There will be no grandfather's clause
and everyone will have to earn certification. This is what you have been
asking for, so now let's get behind certification and make a go of it That
is it Count il gives us the green light.

What is adown? Thals easy, he is the funny man with painted face
and outlandish clothes. Notice | said funny man That's what we have
been programmed to think when we see a clown. We can recognize
policemen, firemen, nurse's, sailors, et al, because we have been
programmed to recognize their uniforms We don't have to see them
doing their thing

We want to be called professionals and compare ourselves with
lawyers, doctors and other professionals. The first thing we have to do is
dress and act the part first impressions tend to last. "Who is that clown
over there with a couple of cameras around his neck?"

Even if he is the best photographer in the world, he will have to
overcome that first impression Why start with a handicap? If you dress
and act like a businessman, you will be treated like one Your customers
will expect to pay to keep a modern place of business going, no!
contributing to a hippie commune

I will be the first person to agree that clothes and appearance don’t
make a professional photographer, but they do help create the image.

I he Board of Directors has come up with some new categories that
will spell out |ust who is a professional and wsho is working toward
becoming one Only certain members will be able to use the seal in their
advertising, earn Merits and Degrees. This will be presented to Council
for ratification at the National Convention in July. ijj
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cover

“Once Upon a Time in San Francisco,"
by Susan Harris of San Francisco, was
taken for Gunne Sax, a dressmaker, to
use in an advertisement featuring a new
spring line of full-length granny gowns
made of muslin. The photo was taken
with a Hasselblad 500C with 80mm lens,
using available light and Ektacolor CPS.
A pictoral attachment, normally sold for
enlargers, was used on the camera to
control diffusion. The photograph is part
of PP of A's 1974 Loan Collection and
was the Sweepstake Winner of the West-
ern States Convention.

nex'
month

35mm for Portraits?

' Definitely!" says a Grand Rapids (Mich.)
photographer, who is now using it along
with larger format equipment. Quality is
there, too, as this photographer tells how
he sells 30x40 prints from 35mm film.

Aerial Photographs of Accident Scenes
by George Heilpern, M.Photog.Cr.

Many people, including jurors, have diffi-
culty reading maps Good aerial photo-
graphs of accidents can be valuable
courtroom evidence because they help
jurors become more familiar with the de-
tails of a case.

The Wedding Photography Contract

by Robert E. Handley

Perhaps you really don't need a formal
contract in most cases But, what hap-
pens when you have problems? They're
not your fault, you say. Don't bet on it
Protect yourself. Here's a contract that
works for one photographer

advertising

EASTERN/The Farley Company, 60 East
42nd St.. New York. NY 10017.
(212) 867-3343.

CENTRAL/PPA Publications. Inc..
1090 Executive Way. Des Plaines.
IL 60018. (312) 298-4680.

WESTERN/Warren Fennell. Richard
S. Meyer Associates. 3137 Kelton
Ave.. Los Angeles. CA 90034.

(213) 272-1456.

ACCEPTANCE OF ADVERTISING does not
carry with it endorsement by the publisher.



C22 PROCESSING OF Cc41
EKTACOLOR—VERICOLOR—KODACOLOR
35MM —20 EXPOSUIE ..o S .75
35MM —36 EXPOSUIE ..o 1.15

120-620 or Standard ROIIS.......ccccocverveeriervennnnn. 75
220 Size —16, 20 or 24 EXPOSUI€...ccoervrrnrrenn 1.95

70mm—per ft. 25¢ (Vericolor, CPS & C41)

LONG ROLL PROCESSING & CONTACT PROOFING
C22 - CPS and VERICOLOR - C41

Process and

25 ft. minimum Process Only Contact Proof

25c per ft. 50c per ft.
25¢c per ft. 50c per ft.
20° per ft. 45c¢ per ft.

CPS—Processing of Sheet Films (per sheet)—VS

MOVIE FILM PROCESSING (Ektachrome)

SUPER 8 MOVIE EKTACHROME PROCESSING
Increase your Wedding Sales by offering movies, in
addition to your many other Photographic Services.
Super 8 Ektachrome 160 (Silent or Sound) .. S 1.25
Super 8 Ektachrome 4 0 ..., 125

TRANSPARENCIES ENLARGEMENTS

Type "R"™ Enlargements up to 11 x 14 available from
Transparencies up to 4 x 5. Prices are same as Color
Negative Printing. For special cropping, see our Price
List Book.

BORDERLESS Proofing (at the time of developing)
of EKTACOLOR - VERICOLOR - KODACOLOR

2R (2% x 354) from 35mm negative

SW (2% x 3%) from 8 or 12 exposure 120 neg
3S (3% x 354) from square negative

3R (3% x 5) from 35mm or 120 negatives .
4 x5 (From Masks 6, 6A, 10A or 12 only).
5x5 (From 2% x 254 negatives only)

BORDERLESS ENLARGEMENTS FROM
EKTACOLOR - VERICOLOR - KODACOLOR

24 x 354 (From 35mm negatives).......cccuneunnes $ 25
24 x 354 (From allothersize negatives).........cooceeeeneee 30
IAx 5 (From anysize negatives).............. ..30
A X5 s .35
B X 7 e 70
8x 10's..... 1.30
11 x 14's 2.85
16 X 207S oovecreiereerie st 12.00
20 X 247S e 21.00

Automated 11 x 14 & 8x 10 Packages available from
full 70mm —8x10 Package available from 2% x 2%,
2% x 2%, 254x 354, 5470 and 46mm Negative.

UNIT CONSIST OF:

1 11x14 1 8x10 2 5x7 4 3/rx5 9 Wallets
1st unit from each neg. AS LOW AS
—S$2.00.

2nd unit from each neg.
—$1.00 additional.

Each additional 8x10
unit —90®.

11x14 unit each —$2.85.

EXAMPLE: L
Minimum order of 10 neos of same
%‘_E-?)Z‘fo $?_ZO%O emulsion ("Y" Silk) or ("N") paper

no additional charge. Negative re-
4- 3vax5 .90 touching available.
Additional unit after .
the first 2 are 90c ea. Free paper masks available for
Package Printing.

Greeting Cards, Thank You Cards, Prom Sets, Memory Mates,for these and the many
other Professional Services available from Cameo Color, write to Jim Marshall or Bill

i Brown.

OUR AIM IS TO SERVE THE PROFESSIONAL PHOTOGRAPHER

CAMEO COLOR INC. 1

[Division of LaSALLE PHOTO SERVICE']'

Order Only

1700 W. DIVERSEY PARKWAY CHICAGO, ILLINOIS 60614
Phone: AREA CODE 312 - 525-5460

All prints except package printing & Wallets are BORDERLESS

For total Orders less than $5.00 —add S 1.00 for handling. Prices subject to change without notice.
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Inside the Canon F1 System.

When Canon set out to build the F-1
system, they had one goal in mind—making
it the finest professional single-lens reflex
system in existence: in fit, finish,
durability and performance.

But it isn1enough just to say you re the
finest We can prove it This is part one of a
series intended to show you why the F-1
system is the finest by showing you what
went into its design and construction-
starting with the heart of the system, the
F-1 body itself

THE SHUTTER

Made from titanium foils 14 microns
(.014 mm) thick, the shutter curtains can
withstand a minimum of 100.000 exposures
under a wide spectrum of climatic
conditions Titanium was the only choice
for the F-1 s shutter curtains because it is
capable of high strength even in such thin
layers, has low metal fatigue and isn't
subject to pinholes, as are cloth shutter
curtains

The rest of the shutter mechanism is
capable of at least 200.000 exposures—
more than 5.555 36-exposure rolls of film
The high-speed revolving shutter shaft is
made of a special alloy for strength, and
judiciously lightened for balance and to
reduce weight It rotates on ball bearings.
Because of these bearings, the shutter
curtain can travel its distance faster than
usual for focal plane shutter. This permits
a top speed of 1/2.000 second, and
electronic flash synchronization at 1,60
second All gear teeth have been
painstakingly ground to a perfect finish,
and the shutter gear s socket has been
varnished for added smoothness of
operation Canon even did exhaustive
research into the best type of lubrication
to use—ubrication that would allow the

best performance over the widest
temperature range.

The result of this elegant shutter
treatment is a shutter that is utterly
dependable, year after year.

THE METERING SYSTEM

The design of the F-1s through-the-lens
metering system is unique, and
consequently offers some unique
advantages. First and foremost, it's built
into the body, not into a finder. The camera
is more compact as a result, and metering
functions aren tlost when different
viewfinders are employed.

Second, the system is basically simple.

yet highly effective. Incoming light strikes
a small beam splitter mirror in the focusing
screen which directs 15% of this light into
a CdS cell located at the rear of the screen,
just below the viewfinder window. Because
each of the four F-1 focusing screens
(microprism, split-image, full matte and
matte with etched vertical and horizontal
lines) directs the same 15% of light to the
meter cell, no exposure compensation must
be made for the particular screen in use.

The size of the metering field was
carefully chosen. Itis the central 11% of the
focusing screen—small enough to allow
selective, semi-spot exposure readings of
the subject (vital in backlighting) but large
enough to permit integrating the luminance
of several portions of the scene at once.
Because of this dual nature, the meter can
be used in difficult lighting situations for
precise exposure measurement or for grab
shots with equal accuracy. Metering may
be performed either at full aperture {FD
series lenses) or via the stop-down method.

The meter requires no manual
compensation to accommodate lenses of
varying maximum apertures. All lens-to-
body couplings are internal, a decided
advantage when working quickly

Exposure measurements are made by
centering the meter needle in the circle of
the mechanical follower arm, both highly
visible in the finder due to an exceptionally
bright meter illuminating window at the left
side of the pentaprism. Since the diameter
of the follower indicator is equal to one
F-stop, it can be used as a precise scale for
bracketing exposures by 1/2 stop, over or
under. When the coupling range of the
meter is exceeded, the metering field
window automatically turns red. The
window also incorporates a reference mark
for stop-down metering and battery check.



Part I

FILM TRANSPORT

Canon engineers devoted an
unprecedented amount of time and effort
to the F-1's film transport system—an area
often slighted in camera design.

The reason for this is quite straight-
forward. Not even the finest lenses in the
world will yield sharp results unless the film
is held flat. To accomplish this, the F-1 uses
the largest film pressure plate in the
industry. But a large pressure plate alone
won't keep film flat, so further design
innovations were employed to help it do
its job

Starting with the cartridge end. there is
a stabilizer and supporting spring, to
prevent the cartridge from moving once
the camera back is closed. At the take-up
end, film is wound to preserve its original
curl. This not only promotes film flatness,
but also makes for smoother film transport,
especially in cold weather where film may
be prone to cracking. After the film passes
over the take-up sprockets, it is put under
pressure by a film roller and auxiliary
spring—both of which further ensure
smooth, secure film advancement. The
multi-slotted take-up spool makes loading
fast and easy. In short, Canon’s engineers
effort in designing the F-1's film transport
system was well spent—giving the
photographer a body that will protect the
film and move it smoothly through the
camera under almost any conditions.

VIEWFINDER SYSTEMS

The F-1 s viewfinders slide on and off on
polished rails. Not only does this treatment
result in better finder alignment and the
elimination of "finder wobble." but it also
keeps annoying focusing screen cleanups
to a minimum, because it's harder for dust
to enter the viewing area.

Canon made the most of the F-1 s
interchangeable viewfinder capability, by
designing some exceptionally useful and
versatile viewfinders. The Booster Finder
permits accurate exposure metering in
extremely low light, or with long extension
tube or bellows extensions. This finder has
a built-in electronic timer and light that
blinks at one-second intervals during time
exposures. A tiny lamp illuminates
viewfinder data when the existing light is
toodim todo so

The Servo EE Finder allows the F-1 user
the option of ful ly automatic exposure
control, with shutter speed priority. This
type of automation is preferred by
professionals because itensures freedom
from camera shake when using the camera
hand-held. When the F-1 is equipped with
the Servo EE Finder and motor drives MD
or MF, automatic, unmanned photography
is possible

One of the handiest of the F-1 finders is

The F-1Body

the unique Speed Finder This Finder
permits full-frame viewing and focusing
up to 60mm from the eyepiece, for fatigue-
free viewing under any circumstances It's
especially useful for sports or aerial
photography, or for close-up work and
copying, since it swivels 360° for eye- or
chest-level operation

At the rear of each viewfinder (except
Speed Finder and Waist Level Finder)
there s a ghost-eliminating prism that
ensures ghost-free viewing and focusing
acommon fault of many SLR viewfinder
systems

HUMAN ENGINEERING

The F-Ts handling was intended to make
the photographer forget he s using a
camera and concentrate instead only on
his subject. The amount of time spent

getting acquainted with the camera is
minimal, thanks to Canon s attention to the
preferences and working habits of
photographers all over the world

The film advance lever, critical for fast
operation, is well offset from the camera
body for good, positive contact with the
thumb The shutter release is positioned
towards the front of the body, where the
index finger falls into place naturally The
shutter speed dial is large and well knurled
for sure selection of shutter speeds without
taking the eye from the finder window. A
comfortable eyecup is provided which
shields the meter cell from extraneous
light entering through the viewfinder
window and the eye from distracting
peripheral light

The Canon F-1 system IS the finest
available, because it's built on the best
camera body available. But don t take our
word for it See and handle it at your
Canon dealer s.

Cation

A System of Precision

Canon USA. Inc . 10 Nevada Drive. Lake Success. New York 11040

Canon USA. Inc .457 Fullerton Avenue, Elmhurst. lllinois 60126

Canon USA. Inc 123 East Paularmo Avenue, Costa Mesa. California 92626
Canon USA. Inc .Bldg B-2, 1050 Ala Moana Blvd . Honolulu. Hawaii 96814
Canon Ontics A Rusiness Machine Canada Itri Onlann



|[KhuT»l

H

WMNnTIiTIWUggB
ITTum n

o o

Spotted fever. You know the symp- a -
toms all too well. Little white spots fl ¢}
on prints. Expensive to m

remove. Generally caused
by dust that settled on
negatives while they
were still wet.
Kindermann cures!
We've got film dryers to
fit any darkroom, any
volume. We have Metal
Drying Cabinets, with
models that take just two
square feet of floor space
to one that holds a dozen
20x24 sheets. And we
have the handy Porta-Dri Plastic Drying Tunnels that are
lightweight, portable, simply hang on a wall.

Any model, every model uses a filtered forced-downdraft
ventilation system that drys film fast. There's a thermostati-
cally-controlled heater, a built-in 60-minute timer and a full
system of clips, weights and hangers for hanging any size,
any type of film. At your dealer, or write for details.
Photo-Technical Products Group. Ehrenreich Photo-Optical
Industries, Inc., Garden City, N.Y. 11530.1100

KINDERMANN FILM DRYERS
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Letters to
the Editor

Why not give them away?

| understand that some members of the PP
of A would like to have the Federal Trade
Commission prohibit "below cost" photog-
raphy sales practiced by certain companies,
particularly chain stores. If this is so, then
we are asking the law to do for us, collec-
tively, what we could not lawfully do as
individuals.

What is the law? What should it be?
What is the extent of its jurisdiction? What
are its limits? | do not hesitate to reply: The
law rs collective force organized to prevent
injustice. To put it briefly, law is justice.

Where is the injustice in this voluntary
exchange between buyer and seller? What
could be clearer than that the producer of a
product has the right to exchange that
product with whoever agrees to give, in ex-
change, the object of his desire?

If we have the right to sell photographs
"above cost," then we have the right to sell
photographs "below cost," or even to give
them away. All |ask of the law is that it pre-
vents the use of fraud and coercion in
bargaining.

Thomas P. Dougherty
Chula Vista. Cal.

Maybe so, and perhaps that's the same
logic used by the government when it en-
tered into the wheat deal with the Soviet
Union. You might also remember that back
in the early days of television, there was a
salesman in a Napolean hat named Mad
Man Muntz, who said he wanted to give
his TV sets away, but his wile wouldn't let
him. Perhaps he should have listened more
closely. When was the last time you heard
of a Muntz TVI-Ed.

WE GOOFED!

Unfortunately, we’re not perfect—yet—and
two important names were inadvertently
omitted in our January issue.

If you compared faces with the caption
for the photo of the new PP of A Board of
Directors on page 19, you'll notice that the
name of that handsome young fellow
standing in the top row, third from right,
was omitted from the caption. That's Rob-
ert Opt'er, Board Liaison for the Commer-
cial Division.

Also, on page 13, under Directors, we left
out Floward Hood, General Electric Co.,
PO Box 2500, Daytona Beach, FL 32015
W hat makes it doubly embarrassing, is that
Floward is Board Liaison for the Publica-
tions Committee!

C'jr apologies -Ed E



Want $420 easy cash this month?

turn the page and find out how.

1
i ™A

_ Jy®yrinssj ik sil !
|| VjRiOBp

t % 1]
- -
t A

P ]

X

Post Cards
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You can add $420.00 easily and simply to your income each month.
There's nothing for you to buy and no long involved training programs
for you to go through. You do it all by using your photographic
talents and our know-how. You don't even have to keep records,
because Dexter does it all for you! And there are no

gimmicks and no hidden costs!

- S

Here's How!

1. Fill out the distributor application at the bottom of this ad and mail
it to us.

2. Look over the samples and read the simple instruction booklet,
“How to Sell,” which we will send to you at no cost and at no obli-
gation. It will explain how you can earn $420.00 per month selling
Dexter Natural Color Products.

3. There are more than 15,000 professional and amateur photogra-
phers like yourself who are Distributors of the profitable Dexter line
of post cards, brochures, calendars and many other Natural Color
products. After reading and looking over our program, if you are
as convinced as they that this is an easy way to earn extra money,
you can begin immediately.

DEXTER PRESS

Dexter is the largest Post Card manufacturer in the world with more
than 50 years experience. We concentrate on the production

of quality products which our Distributors are proud to sell. We

are dedicated to the Photographer - Distributor, and our aim is to
help him along in his business by providing him with the

know-how of sales and the best of quality.

You deal with confidence when you deal with Dexter!

Please rush me your Free Dexter
Sale# Kit with complete instructions

Name

Address

City

State Zip

Signature

Da

DEXTER PRESS
Route 303, West Nyack,

ROUTE 303
WEST NYACK, NEW YORK New York 10994
10994

ACONSOLIDATED F(XH)S COMPANY
RESPONSIVE TO CONSUMER NEEDS



PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons
Des Plaines, lllinois 60018

312/299-8161

PP of A BOARD
President
“Ryland A."Riley" Taylor, Cr.Photog.
15 Valewood Road
West Chicago, IL 60185 ,

First Vice President

‘Ted Sirlin, M.Photog.Cr.
1309 J St.,, Sacramento, CA 95814

Vice President-Treasurer

“ George S, Heilpern, M.Photog.Cr.
PO Box 266/Blue Hills Sta, Hartford, CT 06112

Chairman of the Board
“John E Smucker, M.Photog.Cr.
409 Park Ave., W, Mansfield. OH 44906

Directors

Bill Bell, M.Photog.Cr.
351 Washington, S.E, Albuquerque, NM 87108

Charles L. Geiger, Cr.Photog.

Crouse Hinds Co.

Wolf & 7th North Sts., Syracuse, NY 13201
Irving J. Newman, M.Photog.Cr.

19 W. Putnam Ave., Greenwich, CT 06830
Frank W. Warner, M.Photog.Cr.
Niagara-Mohawk Power Corp.

126 State St., Albany, NY 12207

Kermit Buntrock, Cr.Photog.

615% Lake Ave., Storm lake, IA 50588
Howard Hood, Cr.Photog.

General Electric Co.

PO Box 2500, Daytona Beach, FL 32015

Robert M. Opfer, M.Photog.Cr. THE
233 N. 12 th St., Philadelphia, PA 19107
James E. Clark, Cr.Photog. PROFESSIONAL
37 Bangor St., Augusta, ME 04330 PHOTOGRAPHERS
Raymond D. Conkling, M.Photog.Cr. OIBE
4929 NE Fremont; Portland, OR 97213
n

Division Liaisons
Portrait—Kermit Buntrock SPECIAL

EVENTS

Commercial-Robert M. Opfer
Industrial-Frank W. Warner

Executive Director 1 9 7 S

“William J. Anton
Secretary & Legal Counsel Co nve ntl 0 n S
Sidney C. Kleinman, Cr.Photog. MARCH 2-4
; . PP of North Dakota
“ Executive Committee of the Board
MARCH 1-3 Holiday Inn
PP of A DIVISION CHAIRMEN PPA of New Mexico Fargo, N D.

Commercial-John Stanton, M.Photog.Cr., Alderman Studios, Inc.,

Box 26, High Point, NC 27261

Industrial—Ross Sanddal, M.Photog.Cr., Hughes Tool Co.,

PO Box 2539, Houston, TX 77001

Portrait-Frank Cricchio, M.Photog.Cr., Cricchio Studio,
2701 Gulfway Dr., Port Arthur, TX 77640

PP of A EXECUTIVE STAFF

Edward Korczak, Director of Division Activities
Donna McMahon, Director of Conventions
Clifford L. Nelson, Director of Finance
William E. Price, Director of Publications
Jane Shaffer, Division Administrator

James D. Walton, Development Manager

Donald L. Wiley, Managing Editor

June Youngren, Membership Services Manager

PP of A CONSULTANTS

Executive Vice President Emeritus-
Frederick Quellmalz. Hon.M.Photog.Cr.
Business-Dr. Joseph C. Schabacker, Cr.Photog.

Public Relations-PRM Corporation

Member; Chamber of Commerce of the United States;
American National Standards Institute, Inc.;
National Association of Exposition Managers

Los Alamos Inn

Los Alamos, N.M.

Eddie Colclasure, Exec. Secretary
1008 Arizona St. SE
Albuquerque, NM 87108

MARCH 1-4

Southeastern PPA

Marriott Motor Hotel

Atlanta. Ga

Van Blankenship, Conv. Chairman
PO Box 355

Talladega, AL 35160

MARCH 2-3

PPA of Massachusetts
Sheraton-Lincoln Inn
Worcester, Mass.
Robert Grenier

284 Pine St.

Holyoke, MA 01040

Faye Seidler, Exec. Secretary
Box 869
Garrison. NO 58540

MARCH 8-11

PP of Michigan

The Troy Hilton Inn

15 Mile and Stevenson Hwy.
Troy, MI 48084

lance Ferraro, Conv. Chairman
1309 S. Westnedge Ave.
Kalamazoo, M| 49001

MARCH 14-18

PP of Ohio

Sheraton-Columbus Motor Hotel
50 N. 3rd St.

Columbus, Ohio

Gene P. King, Exec. Secretary
88 E Broad St.

Columbus, OH 43215



MARCH 1618

APP of lllinois

Peoria Hilton

501 Mam St.

Peoria, It 61602

Harry Langdon, Exec. Secretary
222 E Main St.

Barrington, IL 60010

MARCH 1619
PPS of New York
Grossingers
Liberty, N'Y.

Kenneth M. Hay, Publicity Chrm.

N'Y. State Museum Services
60 Commerce Ave
Albany, NY 12206

MARCH 2275

Heart of America PP

(Kansas PPA, Missouri PA,

PP of Nebraska, PP of lowa)
Elgin E Smith, Conv. Chairman
7226 Springfield

Prairie Village, KS 66208

MARCH 22 25
Texas PPA Convention

& Industrial Conference
Hyatt Regency House
Houston, Texas
Prank Cricchio, President
2701 Gulfway Or.
Port Arthur. TX 77640

APRIL 6-7

Maritime PPA

Keddy's Motor Inn
Moncton, N B . Canada
Peggy Wright

6292 Qumpool Rd
Halifax, N S

APRIL 6 7
New Hampshire PPA

APRIL 11-14

PP of Oklahoma

Sheraton Inn Skyline East
6333 E Shelly Or

Tulsa. Okla.

Matvei Nelson, Conv. Chairman
1724 S Utica

Tulsa, OK 74104

APRIL 11-15

PP of Indiana

Stooffers' Indianapolis Inn
Indianapolis. Ind

Joseph W. McGuire. President
4120 N. Keystone Ave.
Indianapolis, IN 46205

APRIL 13-15

PP of lowa

Hotel Savory

Des Moines, lowa

Tom Belling. Conv. Chairman
7552 Hickman Rd

Des Moines. IA 50322

APRIL 19-21

PP of West Virginia

Pipestem Resort

Pipestem, W.V.

Mary Ann Phillips, Exec. Secretary
1497 Eastern Ave

Morgantown, W 26505

APRIL 1971

Arizona PPA

Adams Hotel

Phoenix, Az.

Hiro Nomura, Conv. Chairman
2017 E Camelback Rd.
Phoenix, AZ 65016

APRIL 1972

PP of Nebraska

Hilton Hotel

Omaha, Neb.

Charles Edholm. Conv. Chairman
318 S. 12 St.

Lincoln, NE 68508

APRIL 20

PPA of Rhode Island

Bryant College Campus
Smithfield. RI 02917

Frank Giuliano, Conv. Chairman
165 Arnold St.

Woonsocket, Rl 02895

APRIL 26-28
Arkansas PPA

APRIL 2679

South Dakota PPA

Ramada Inn

Sioux Falls. SO.

Ed Schaffer. Exec Secretary
904 E. Hanson

Mitchell, SO 57301

APRIL 26-30

PP of North Carolina
Sir Walter Raleigh Hotel
Raleigh, N.C.

APRIL 2778

Maine PPA

Ramada Inn

Pleasant St.

Lewiston, ME 04240
Roger N. Bisson. President
260 Lishon St.

Lewiston, ME 04240

APRIL 27-29

Intermountain PPA

D Gary Blair, Conv. Chairman
4905 S. State

Murray. Utah

MAY 3-6

Western States

PPC-PPA BEECON

Civic Auditorium

San Francisco, Cal.

Richard Weede, Conv. Chairman
1717 Galindo St.

Concord. CA 94520

MAY 3-6

PP of Washington

Rosario Resort Hotel

Orcas Island, Wash.

Robert E. Tull, Jr., Conv. Chairman
1205 N. Midway Bivd.

Oak Harbor, WA 98277

MAY 4-6

Connecticut PPA
Sheraton-Norwich Motor Inn
Roy Swenson, Norwich Chrm.
1326 Post Rd.

Fairfield, CT 06430

MAY 13-14

Montana PPA

Holiday Inn

Bozeman, MT 59427
Buster Ruetten. Chairman
15 West Main

Cut Bank, MT 59427

MAY 15

Closing Date, 84th
INTERNATIONAL EXHIBITION
OF PROFESSIONAL
PHOTOGRAPHY

MAY 17-20

Georgia PPA
DeSoto Hilton Hotel
Savannah. Ga.

MAY 18-19

Vermont PP

Cortina Inn

Killington, V.

Donald DeRoehn, Conv. Chairman
Derby, VT 05829

MAY 1870

PPA of British Columbia
Canadian Inn

Kamloops, B.C.

Fred T. Billows, Conv. Chairman
208 Third Ave

Kamloops. B.C. V2C 3M3 Canada

MAY 25-SEPTEMBER 5
Winona School of Professional
Photography

Winona Lake, IN 46590

JUNE 15-17

Minnesota PPA

Radisson South

Bloomington, Minn.

Adeline Banttan, Exec. Secretary
PO Box 33

South St, Paul, MN 55075

JUNE 23-25

PP of Mississippi Alabama
Parliament House Hotel
Birmingham. Ala,

Robert Phaturos. Conv Chairman
1134 Woodbridge Dr.
Montgomery. AL 36111

JULY 1974

84th INTERNATIONAL
EXPOSITION OF PROFESSIONAL
PHOTOGRAPHY

Conrad Hilton

Chicago, III.

AUGUST 3-5

PPA of Pennsylvania
Sheraton-Harrisburg Motor Inn
Harrisburg, Pa.

Jack Long, Conv. Chairman
642 Fountain Ave.

Lancaster, PA 17601

AUGUST 10-13

Virginia PP

Sheraton Inn

Fredericksburg, Va.

Tony Christiana. Conv. Chairman
Route 2, Box 113

Catlett, VA 22019

SEPTEMBER 13-16

Triangle Photographers
Association

Sheraton Inn on the Mall

Monroeville, Pa.

Clyde Ferguson, Conv. Chairman

4318 Penn Ave.

Pittsburgh, PA 15224

SEPTEMBER 2173

PPA of New England

Allen Swimmer. Conv. Chairman
819 Broad St.

East Weymouth, MA 02189

OCTOBER 4-7
PP of Canada
Calgary, Alberta

future

conuentions

MARCH 7-9, 1976
Wisconsin PPA

MARCH 13-16, 1976
PP of Ohio

MARCH 19-23, 1976
Southwestern PA

Sheraton Ft. Worth Hotel

Ft. Worth, Texas

Roy Kendrick. Vice President
Box 480

Wewoka. OK 74884

«
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MARCH 27-30, 1976
PP of Michigan

APRIL 4-6, 1976
APP of lllinois
Peoria Hilton
501 Main St.
Peoria, IL 61602

APRIL 9-13,1976

PP of Indiana

Sfouffers' Indianapolis Inn
Indianapolis, Ind.

Richard L. Adkins, Conv. Chairman
PO Box 3001

Terre Haute, IN 47803

APRIL 10-13,1976
Missouri PA

MAY 16-18,1976
PP of lowa

AUGUST 1-5, 1976
PP of A

Sheraton Park Hotel
Washington, D.C.

SEPTEMBER 19-21, 1976

PP of Canada

Saskatoon. Saskatchewan. Canada

Delmar C. Rempel, Conv.
Chairman

1141 8th St, E

Saskatoon, Saskatchewan, Canada

MARCH 19-22,1977
PP of Ohio

MARCH 26-29, 1977
PP of Michigan

MARCH 27-29, 1977
APP of lllinois
Peoria Hilton

501 Main St.
Peoria, IL 61602

APRIL 2-5, 1977
Missouri PA

APRIL 16-19, 1977

PP of Indiana

Sfouffers' Indianapolis Inn
Indianapolis. Ind.

JULY 31-AUGUST 4,1977
PP of A
Chicago, Ill.

MARCH 11-14, 1978; MARCH 24-
27,1979; MARCH 22-25,1980
PP of Michigan

MARCH 12-14, 1978; APRIL 1-3,
1979; MARCH 23-25, 1980
APP of lllinois

Peoria Hilton

501 Main St.

Peoria, IL 61602

MARCH 18-21, 1978
PP of Ohio

current
exhibitions

THROUGH MARCH 9
Journalistic photography of Duane
Hall, The Darkroom, Chicago, IIl.

THROUGH MARCH 14
Lee Friedlander, Eugene Atget,
Photography Place, Berwyn, Pa.

THROUGH MARCH 23

Clyde H. Dilley: A Retrospective.
Wilmington College Gallery.
Wilmington, Ohio

THROUGH MARCH 31

Edward Weston Retrospective,
Museum of Modern Art,

New York, N.Y.

THROUGH APRIL 6

Creative Black-and White
Techniques by Mark Cohen, Art
Institute, Chicago, IIl.

THROUGH APRIL 30

The Extended Document:
Investigation of Information and
Evidence in Photographs, John
Baldessari, Thomas F. Barrow.
Michael Bishop, Marcia Resnick,
Richard Schaeffer, William
Wegman, George Eastman House,
Rochester, N.Y.

MARCH 1-8

Photovisions by Clyde Dilley.
Muskingum College, New Concord,
Ohio

MARCH 1-31
Dean Dablow, Nexus Gallery,
Lexington, Ky.

MARCH 1-31

Bea Nettles, Center for
Photographic Studies, Louisville,
Ky.

MARCH 4-23
Don Normark, Silver Image,
Tacoma, Wash.

MARCH 4-29
Mark Cohen, Ikko, Light Gallery,
New York, N.Y

future
exhibitions

MARCH 5 APRIL 12

Sixth Anniversary Show (collection
of prints), Within Gallery.

New York, N.Y.

MARCH 19-APRIL 16

The Nude: Individual Expressions
of Chicago Area Photographers,
The Darkroom, Chicago, III.

MARCH 19-APRIL 18
Mark Orlove. Photography Place,
Berwyn, Pa.

MARCH 31-APRIL 13

PhotoDesign 1I, One-Man Show by
William R Anderson.

Lowman Student Center

Sam Houston University,
Huntsville, Texas

APRIL 1-26
Benno Friedman, Light Gallery,
New York, N.Y.

APRIL 1-30
Greg Mac Gregor, Center for
Photographic Studies, Louisville,

Ky

APRIL 1-MAY 25

Vincent Vallarino, de Saisset Art
Gallery, University of Santa Clara.
Santa Clara, Cal.

APRIL 16-MAY 17

George A. Tice Retrospective
1953-1973, Witkin Gallery, New
York, N.Y.

APRIL 23-MAY 23
Emmet Gowin, Photography Place,
Berwyn. Pa

APRIL 29 MAY 24
Michael Bishop. Light Gallery.
New York, N.Y.

MAY 1-25
Dru Shipman, Beloit College,
Beloit, Wis

MAY 1-31

Student Show, Center for
Photographic Studies. Louisville,
Ky

MAY 21 JUNE 21
Manuel Alvarev Bravo, Witkin
Gallery, New York, N.Y

MAY 28 JUNE 20
Kathryn Spence, Photography
Place, Berwyn, Pa.



NEWS

What's happening in professional photography, March, 1975

SUPPLIERS

Bell & Howell Joint Venture Firm to
Handle US Distribution of Mamiya
Professional Products

the Mamiya line of professional
large-formal photographic products,
effective July 1, will be distributed in
the US by Bell & Howell-Mamiya Co.,
to be formed under an agreement in
principle between Bell & Howell Co.,
Mamiya Camera Co. and | Osawa,
Ltd , subject to lapanese government
approval. The new company will act
as exclusive US retail distributor for
all Bell & Howell and Mamiya
branded consumer photographic
products.

Osawa, a lapanese trading com-
pany, is a significant shareholder in
Mamiya, with more than 25%, and has
been the Bell & Howell distributor in
the Far East for many years.

fhe new company will bring Bell &
Howell's movie and slide projector
lines together with Mamiya still cam-
era equipment in a joint consumer
marketing venture, with Bell & How-
ell holding a 50% partnership interest.
Products to be included in the Bell &
Howell-Mamiya Co. line are B&H’s
8mm movie cameras and projectors,
Slide Cube projectors and accessories
and Mamiya's 35mm single-lens reflex
cameras, lenses and accessories. In ad-
dition, effective luly 1, the Mamiya
line of professional still camera equip-
ment will be distributed in the US by
the new company. Products include
the RB67 SLR. C220 and C330 twin-
lens reflexes and Press Super 23 and
Universal Press cameras.

George R Simkowski, formerly Gen-
eral Manager for Bell & Howell's Con-
sumer Products Division, has been
named a director and President of the
new company Robert B. Huff, Presi-
dent of B&FCs consumer group, was

- THE PROFESSIONAL PHOTOGRAPHER MARCH 1975

Simkowski Huff

named a director of Bell & Howell-
Mamiya.

The Mamiya line of professional
equipment is presently distributed in
the US by Ehrenreich Photo-Optical
Industries, Inc. Commenting on the
changeover, Simkowski said, "EPOI
has done an excellent job of market-
ing these fine professional products
in the US. Their volume and market
share record is second to none. We
are fortunate to be able to assume
this highly valued position in the mar-
ket, and will do everything we can to
insure that the transition is smooth
and without complications.”

Pierce Company-Down But Not Out

A fire at the Pierce Company in Min-
neapolis on December 21, which gut-
ted two buildings and destroyed most
of the company's ski shop and ware-
house, put the company out of busi-
ness for only ten days

Fortunately for photographers, the
art store and art supply areas, located
in a separate building, were not de-
stroyed. Although Pierce Company ad-
vertising was temporarily canceled,
orders can be placed and tilled at the
company's temporary address—3645
Nicolet Ave., Minneapolis, MN 55409;
telephone (612) 823-6295 or 823-62%.

Pako Corporation, Minneapolis, re-
cently announced the promotion of
Jim Noland to Director of National

Service and Warren Peterson to Man-
ager of Field Services. Len Dery was
named Sales Manager of the greater
New York City sales district. In the
Chicago area Ray Herold is Sales Man-
ager of the district which includes
Milwaukee and eastern Wisconsin.
District Sales Manager for Northern
California, Nevada and the Salt Lake
City area is Bill Hall. The company has
also announced the following realign-
ment of sales personnel: Frank Am-
bers, John Johnson and Hal Jones,
greater New York City; Jeff Woll,
Clark Cavanaugh and Dave Mueller,
Chicago/Miiwaukee area; Chuck Che-
zik, Michigan/Indiana; Ji Lagermaier,
St. Louis, Mo.; Jim Hatch, Portland,
Ore. area; and Bob Noakes, Salt Lake
City territory including Idaho, Mon-
tana and the province of Alberta,
Canada.

INDUSTRY

Kodak Offers Replacements of
Kodachrome 64 135 Film

Some problems with the new Kodach-
rome 64 film in 135 size, brought
about by what Eastman Kodak attrib-
uted to heavy demand by customers
and distribution before the film "ma-
tured through aging to optimum
color balance," is in some cases caus-
ing pictures "biased in the green di-
rection, especially noticeable in
shadow areas or generally under-
exposed transparencies.”

An announcement from Kodak said
that in addition, "and specifically
with respect to emulsion numbers 32
856, 32 057, 32 063 and 32 064, Kodach-
rome 64 film in 135 size deviates
slightly from optimum for color con-



Quality
Service

D&S COLOR, INC.
Post Office Box 2330
Bradenton, Florida 33506
Telephone: (813) 747-1864



trasi. Some of you using this film bear-
ing those emulsion numbers in
critical use situations may not be satis-
fied with the results. Consequently,
we are prepared to replace Kodach-
rome h4 film in 1% size bearing the
identified emulsion numbers." To ob-
tain replacement film, customers can
write or call the nearest Regional Mar-
keting Center.

Kodak stopped distribution of the
above emulsion numbers last Decem-
ber, and shipped to its Regional Distri-
bution Centers other emulsions of
Kodachrome 64 film which, said Ko-
dak, "may not have completely ma-
tured to optimum color balance, but

can be filtered to compensate for pos-
sible green bias. Obviously, as time
passes, this film will age to optimum
color balance."

It was further suggested that Ko-
dachrome 64 film in 135 size be tested
by making trial exposures using den-
sities of magenta filters, such as
CCO5M or CC10M, to compensate for
possible green bias. After determining
the best filter, use it with the remain-
ing film of the same emulsion num-
ber. Kodak added that while it does
not normally recommend refrig-
eration for Kodachrome film, in this
instance the remaining film should
then be refrigerated to prevent it

Saef0out of
$30you now
onaust-caused
remakes!

3M Brand Model
520 MASTER-
WIPE~ Film Clean-
er. Cuts dust-
caused rejects and
remakes up to 60 to
70% ...cuts en-
largement spotting
time up to 70 to
80% /

Just one pass through 3M’s Model 520 MASTERW1PE Film
Cleaner wipes away print-ruining dust. And a built-in Nu-
clear Static Eliminator neutralizes static charge to prevent
dust reattraction. The exclusive 3M nonwoven wiping fabric

is lint-free, oil-free, wax-free ...

to protect the negative sur-

face. What’s more, it advances continually so each negative

contacts a fresh fabric surface.

Let a 3M Static Analyst show you how Model 520 can cut
remake costs and spotting time for you.

Nuclear Products 3M Co, 3M Center, St. Paul, MN 55101, Dept. BYE-35
YES, | WANT TO CUT MY REMAKE COSTS!

O Please have a 3M Static Analyst show me his fast demonstration.
O Please send more information on 3M Brand Model 520 Film Cleaner.

Name Position
Company _Phone
Address__ _
Zip iJcomPANY
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from changing toward neutral color
balance through normal aging. Also
refer to the chapter entitled "Critical
Use" in the Kodak publication E-77,
Kodak Color Films.

EPIC Officers

Evidence Photographers International
Council announces the following offi-
cers for 1975: Lt. Leon D. Smith, Wyo-
ming, Mich., President; Robert ).
Anderson, Detroit, and Donald ). Wal-
pole, Chicago, Vice Presidents; R. C.
Hakanson, Cleveland, Secretary-
General.

Weddings Up Year 'Round

August has taken over as the No. 1
month for weddings, topping |une by
17,000 in 1974, according to informa-
tion from the Newspaper Advertising
Bureau Inc. Even more importantly,
there's a strong trend toward more
equal distribution of marriages
throughout the year. May through
September, the top five months, ac-
counted for only 50% of 1973 mar-
riages, and no month had less than
5.7% of the total. Brides do most of
their spending over a five-month
span—two months before and three
months after their wedding day. Mar-
riages in 1973 totaled 2,277,000, up
57% from 1959. Marriage rate for 72
and '73 was 10.9 per thousand popu-
lation, highest since 1950.

Reduce Energy Usage

Failing a dramatic technological or ex-
ploratory breakthrough, energy sup-
plies simply cannot keep up with
projected consumption, according to
the Chamber of Commerce of the
United States. Consequently, the Ad-
ministration is asking the business
community to reduce energy usage
15% to 20% per unit output (using
1972 as a base year) by 1980.

National Chamber President Arch
N. Booth, a member of President
Ford's Citizens Action Committee to
Fight Inflation, has pledged the busi-
ness community's support to the Pres-
ident's original ten-point WIN
program. However, he continues to
protest the committee's "lopsided ap-
proach of asking business to suppress
price increases while failing to re-
quire workers to curtail wage
demands "

Census Bureau Findings

Manufacturers of photographic equip-
ment and supplies shipped products
valued at almost $5.6 billion in 1972
according to a final report of the 1972
Census of Manufacturers recently is-
sued by the Bureau of the Census.



A table in the report, which
presents data for regions of states and
for the states themselves, shows most
of the photographic equipment was
manufactured in the northeast region.
Of the national total in shipments
value, this region had $4.5 billion. It
showed also that 112 of the nation's
623 plants which manufactured pho-
tographic equipment were in New
York state.

Also shown in the report are "Se-
lected Operating Ratios” for single
years from 1958 to 1972. The table
shows, among other things, the aver-
age hourly wages of production work-
ers in the photographic
manufacturing business went from
$2.71 to $5.14 over the 15-year period.

These are some of the facts that ap-
pear in "Medical Instruments; Oph-
thalmic Goods; Photographic
Equipment; Clocks, Watches, and
Watchcases," MC72(2)-38B, which is
for sale by the Superintendent of
Documents, US Government Printing
Office, Washington, DC 20402, and
US Department of Commerce district
offices located in major cities through-
out the country. The price is $1.40 per

copy.

Eastman Kodak Company has an-
nounced the availability of "Aerial
Photography as a Planning Tool," the
published proceedings of a seminar
for state planners sponsored by the
company, in cooperation with the
Cornell University Center of Aerial
Photographic Studies. Copies are
available through professional photo-
graphic dealers and bookstores at
$3.95; or may be ordered from East-
man Kodak Company, Dept. 454,
Rochester, NY 14650. . Nikon Profes-
sional Services (NPS) is designed to
give professional and preferential
courtesy to working pros in recogni-
tion of the fact that their livelihood
depends upon their equipment. It is
available only to bona fide working
professionals who complete and re-
turn an application form which en-
titled them to an identification card
for Rapid Repair Service. A NPS card
also permits a photographer to bor-
row Nikon equipment at any profes-
sional photographic event attended
by Ehrenreich Photo-Optical Indus-
tries Inc. An added plus is a free sub-
scription to Nikon World for NPS card
holders. For further information write
Nikon Professional Services, 623 Stew-
art Ave., Garden City, NY 11530 ...
Sickles, Inc. of Tempe, Ariz , has
formed a new division, COM-S, to in-
vestigate the hardware and tech-
niques necessary to produce color
microfiche—ealled Slidefiche. The di-
vision has already received color mi-

Mr. Wedding Photographer...

How About

An Extra
N $3-$5,000

PROFIT

This Year!

Coronet Wedgwood
Wedding Album
You Can Make
Quick Extra
PROFITS!

Coronet would like you to have
their Wedgwood Blue Wedding
Album. This 160 page book con-
tains samples of our complete
line of traditional and con-
temporary wedding invitations
and accessory items like matches,
napkins, cigarette urns, informals
and so much more.

TO SHOW IS TO SELL

Show this album to every wedding
prospect you call on. Make quick,
easy sales. You take the order...
a postage stamp does the work,
and you quickly earn important
extra dollars.

So easy! Retail prices are clearly
marked. Simple to follow order
forms are included. You make a
100% profit on all Thermograved
invitations — 50% and more on
Copperplate Engraved items.
Most important, it's like having
an extra salesman on your staff
at no cost to you.

And you are assured fast service
from 9 Coronet plants strategic-
ally located throughout the Request Wedding Invitation

country. Album On Your Letterhead

CORONET THERMOGRAVERS

Division of Hammermill Paper Company
114 DUPONT pbrive, PROVIDENCE. RHODE ISLAND 02907

Branch Plants: New York, Philadelphia, Atlanta, Miami.
St. Louis. Columbus. Los Angeles Dallas
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crofiche orders from realtors, colleges
and universities, insurance agencies,
hospitals and private film libraries.

McDonald's Corporation is planning
a metric promotion for September
1975, when the nation's schoolchil-
dren return to classes for the next
term. The promotion will consist of
free distribution of a metal ruler cali-
brated in both centimetres and
inches, plus an eight-page booklet en-
titled a Fun Course in McMetrics. ...
Sears, Roebuck and Company has re-
cently released "An Educator's Guide
to Teaching Metrication" as part of
the company's Educator Resource
Series.

Photo Marketing Association will
again offer "Nite School" for the
photo businessman during two eve-
nings of its 51st Convention & Trade
Show April 13-16 at the Conrad Hilton
Hotel, Chicago. Registrations for Nite
School and for the convention should
be sent to PMA, 603 Lansing Ave.,
Jackson, Ml 49202.

Richard G. H. Harris, Damariscotta,
Me., has purchased the scenic view
post card business of Lyman Owen of
Newcastle. Owen has agreed to con-
tinue photography for Harris and to
help with customer service through
the 1975 season. The trade name of
the transferred business will be Har-
ris-Owen Art-Color Walter He-
wett, George Alford, Bill Miller, Jim
Riley, Bill Kellam and Keener Hudson
have purchased Hewett Studios, Inc.,
and Vivi/Color from Equity National
Industries, Atlanta. .. Cine Magnet-
ics, Inc., Mamaroneck, N.Y., has made
two divisions of its recent Tech-
nology, Inc. acquisitions—FR Chem
ical Division, with new 28,000-square-
foot manufacturing plant in Yonkers,
and FR Photo Products Division, with
11,000 square- foot facilities in
Cincinnati.

"Tips and Things for Beating the
Energy Crisis," and informative eight-
page bulletin, is now available. To get
your free copy of Bulletin No. 9903,
write Edmund Scientific Co,, 555 Ed-
scorp Bldg., Barrington, NJ 08007.

The Polaroid Corp., Cambridge, Mass.,
was awarded s Silver Hugo for its "Po-
laroid SX 70" in the Business and In-
dustrial Film category of the 10th
Chicago International Film Festival.

TRADE TALK

Honorary Fellow of EPIC

Elarka (Mrs. R.C.) Hakanson was
presented with a certificate as an Hon-
orary Fellow of Evidence Photogra-
phers International Council following
a recent meeting of the Cleveland
area members of EPIC. Making the
presentation was Malcolm W. Thom-
son, Detective Superintendent of
Edinburgh, Scotland, and a former
President of EPIC. Mrs. Hakanson was
voted this honor at the PP of A/EPIC
annual conference in Los Angeles last
summer.

This is the first Honorary Fellowship

Elarka Hakanson receives EPIC honor from
Malcolm W Thomson

to be awarded by EPIC, as well as the
first honor for awoman in the organi-
zation, and stems from the fact that
Mrs. Hakanson has been EPIC's book-
keeper since the group's inception
She has also performed other services
for the Journal ol Evidence
Photography

Center for Photographic Arts Closed

Chicago's Center for Photographic
Arts closed its doors last December,
after ten months of outstanding ex-
hibits by such distinguished camera
artists as Bruce Davidson, Walker
Evans, Lewis Hine, Andre Kertesz, Jac-
ques Lartigue and Skrebneski

According to Director Mickey Pal-
las, "Vision exceeded expectations
and revenue failed to match mount-
ing staffing and operating costs "

Pallas is hopeful that possibly, with
community support, the center can
open again in the future. In the mean-
time, current memberships in the
Center were transferred to The Dark-
room, 2424 North Racine, Chicago,
and given Supporting Membership
classification

The Board of Governors of the So-
ciety of Motion Picture and Tele-
vision Engineers has conferred the
distinguished grade of Fellow Mem-

The Working
Features of the
KOWA SUPER 66.
The Working Pros
2V*SLR.

KOWA SUPER 66. Designed to meet
the working pro’s needs for a fast,
sure handling, modular 2Vi -square
SLR. Human engineered for ease of
operation, handling speed and pre-
cise results. In the studio or on
location. Fast paced action shots or
ultra-precision macrophotography.
Total system versatility. Instantly
interchangeable magazines to
tailor your format to your assign-
ment—2v<' x 2Vi (12/24 on 120/220),
1%" x 214" (16/32 on 120/220),
Polaroid®(b/w and color). And
there’s no dark slide ever.

Ten interchangeable lenses. From
unique 19mm, 180 fisheye to 500mm
ultra-tele. All fully automatic. And
synched to 1/500 sec. for strobe.

Seven precision interchangeable
viewfinders. 45° and 90 pentaprism.
Critical focusing magnifier. Sports-
finder. TTL meter/finders. And six
interchangeable focusing screens.

Human engineered controls. Rapid
13 turn transport knob winds film
and shutter simultaneously. Over-
sized shutter/aperture controls right
where you want them. Automatic
body/magazine/lens interlock.
Oversized breech-lock lens mount
speeds lens changing. Exact register
multiple exposure control switch.

Over 70 system-integrated acces-
sories. Rapid focusing handle. Con-
venient, direct-coupling hand and
pistol grips. Auto bellows. Micro-
scope adapter. And more. Lots more.
All designed to let you meet any
photographic assignment— head-on.
Check the “working features” of the
Super 66 at your Kowa Dealer. And
check the working world price.

Just $660.00.*

Write for detailed literature, specify-
ing area of greatest interest.

BERKEY MARKETING

COMPANIES. INC.

KOWA CAMERA DIVISION
Box 1060, Woodside, New York 11377
1011 Chestnut St., Burbank, Calif. 91502
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BROOKS INSTITUTE

GRADUATES AVAILABLE NOW!

INDUSTRIAL/SCIENTIFIC.
COMMERCIAL/ILLUSTRATION,
PORTRAITURE, COLOR PRINTING,
MOTION PICTURE, JOURNALISM,
and UNDERSEA TECHNOLOGY.

Brooks Institute graduates, with
Bachelor of Professional Arts De-
grees or Professional Photography
Diplomas, are well trained in at
least one of these areas. Every two
months Brooks has a number of
qualified graduates to fill your par-
ticular needs. Highly experienced
Brooks alumni with a variety of
backgrounds are also available.
All inquiries regarding employment
of Brooks graduates and/or alumni
are answered promptly.
JKT Write or phone today to:

BROOKS INSTITUTE
Placement Bureau
2020 Alameda Padre Serra
Santa Barbara. California 93103
Phone 805-963 8651

TOYO

PROFESSIONAL CAMERAS

TOYO-FIELD 810M
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ber upon Romauld W. Bachmayer,
Robert A. Castrignano, Ellis K. Dahlin,
James J. Frezzolini, Everett L. Hanson,
Edward B. Krause, Manfred G. Michel-
son, Leo J. Nicastro, Melvin G. Sawel-
son, Donald J. Sheaff, Charles A
Siocos, Robert M. Smith, Jan W. Va-
rossieau, Joseph Westheimer and Ir-
win W. Young.

The Four Seasons-Sheraton Hotel, To-
ronto, has come up with what could
be a "first" in a special service for
guests. An award winning photogra-
pher, Jeremy Ferguson, was retained
by the hotel to prepare a small tent
card of instructions that will fit into

The
Four Seasons Sheraton Hotel:
A Picture-Taking Tour

Handy guide to
good photography

shirt pocket or purse. The card tells
how and where to get the best photo-
graphs around the hotel. These cards
are left in all guest rooms, and are
proving to be an appropriate gesture
for the guests, as well as a promotion
piece for the hotel.

The Board of Trustees of the Friends
of Photography has promoted Ansel
Adams to Chairman of the Board and
has elected William Rusher President
to fill the unexpired term. Peter Bun-
nell, who holds positions as both the
McAlpin Professor of Photograpic

History and Modern Art and Director
of the Art Museum at Princeton, has
been elected to the Board. Fred R
Parker, Executive Director, left the
Friends late last fall Rodney Stuart, re-
cently associated with San Francisco
State University, has been appointed
Curator.

"Photography Through the Micro-
scope,” a long-standing Kodak data
book, has been revised and expanded
to include more information on polar-
ization, phase-contrast and inter-
ference photomicrography, and the
newest film products available for this
application. It contains 70 pages, with
30 color and 30 black-and-white illus-
trations and a number of line draw-
ings to illustrate the text, and can be

ALL METAL PRECISION TOYO-FIELD 8" X 10"

* Extremely light weight, 6.3 kg. Camera Body, Die-cast
aluminum alloy ensures unequalled performance and

durability.

* The simplified front standard can use many lenses, from
65mm wide angle lens to 600mm tele-photo lenses.

* The camera back is equipped with 8 x 10 fresnel lens to-
gether with fine grain focusing glass, which ensures an

accurate focusing.

* Many movements —

Front standard: Rise & Fall: 3w, Tilt 90° & 15°
(backward). Swing 20°, Shift 116" to each side.
Camera Back: Tilt 90° & 15° (backward),

Swing 6° on each side.

* Many accessories are available, including Balloon Bel-
lows, Reducing Camera Backs, 6 x 9cm. Quick Roll Sli-
der (Roll film holder adapter).

US. Sole Agent:

BURKE & JAMES, INC.

44 Burlews Court,

Hackensack, New Jersey 07601

Manufacturei

S

SAKAI SPECIAL CAMERA MEG. CO., LTD.

Toyonaka-City.0saka.560. Japan.



MACNACOLOR

pro

5 POPULAR PROM

PLAN 3

2-5x7
4 Wallets

$1.40

PLAN 1 PLAN 2

2-5x7
2 Wallets

$1.30

2-5x7

$1.10

PLUS...

| FREE FILM PROCESSING .
e FREE MOUNTS WITH 5x 7's =
e FREE TEXTURING .

6 DAY PLANT TIME

YOUR PROM NEGS & PRINTS KEPT IN
GOOD ORDER FOR EASY MATCHING &
FAST DELIVERY TO YOUR CUSTOMER!

MAGNACOLOR has a system for coding, printing and pack-
aging your prom so when you open it in your studio its
already matched roll for roll, print for printt BUT YOU MUST
COOPERATE BY FOLLOWING THESE SIMPLE INSTRUC-
TIONS:
1) Fill in one of our MAGNACOLOR work orders with
proper name, address, etc.—and be very sure to specify:
A— Number of rolls included in prom
B— Prom plan you are ordering

2) Mark each roll (on the paper tab, or by some other
obvious methodll of 10, 2 of 10, etc., assuming you have
10 rolls total, or A—of 10, B—of 10, etc. It is very im-
portant that you let us know the total number of rolls in
your prom, in addition to coding each roll with a num-
ber or letter.

That's it—we’ll do the rest!!

Your prom will be returned to you already separated roll for
roll—prom set for prom set. It's fast, it's easy and it works!

MEMORY MATES

The Memory Mate package

includes one 5x7 group

photo and one 3Vi x 5 photo

of the individual in the

group, both in color and

available with handsome

easel back mount or with-

out mount. Great sales idea

for baseball, football, basketball

teams, schools, kindergarten classes,
scout groups, etc. Add more sales poten-
tial with the MAGNACOLOR Memory Mate package!

We will print one 32 x5 of each individual on your film and
as many 5 x 7's as required by counting the number of people
in the best of duplicates of your group photo.

Without Mount
1.20

With Mount

372x5 & 5x7 color prints 1.30

MAGNACOLOR

1311 MERRILLVILLE ROAD « CROWN POINT, IND. 46307 « Phone 219/663-3210 |

FREE FILM EVALUATION

CITY

PLANS:

PLAN 4 PLAN 5

2-8x10 2 - 312x5

$1.95 $ .50

CONSISTENT COLOR QUALITY

COLORFUL,
ATTRACTIVE
PROM POSTER

Ideal for sales display in studio or at dance,
this attractive 20" x 24" poster comes with
handy easel back and is available without
prom sample prints at $4.00, or with

2-5x7 and 4 wallet color prints $CO00
mounted as shown n

USE HANDY ORDER FORM
BELOW FOR IMMEDIATE ACTION!

SEND FREE Catalog, Mailers, etc.

Enclosed is check for $5.00 for Prom Poster with
2-5x7. 4 wallet color prints mounted.

Enclosed is check for $4.00 for Prom Poster without
prints.

NAME
ADDRESS

STATE ZIP

DNJ/Mognocolor « 1311 Merrillville Rd < Crown Point, Ind 46307
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PRESENT YOUR WORK TO A

BEST ADVANTAGE...AND WATCH

Print Orders... and
Prnfitc

GO UP!

CPS EKTACOLOR

processed using the
newest methods
and equipment. ..

and you get
* BALANCED COLOR
e CORRECT DENSITY
e SEMI-MATTE FINISH

when you order

RAMSHAW 4x5 BORDERLESS

COLOR TRU

YOUR CUSTOMERS WILL WANT MORE when they see your RAMSHAW
Color-Tru Prevue Prints. The "finished-print” quality provided by our new
Ektacolor processing equipment, plus our advanced techniques, make them
better than ever —equal in every respect to the prints you will deliver. Even
the most unimaginative will get a true picture of what they are buying —
explanations for color differences, quality and lack of detail become unnec-
essary. You'll profit more from the work you’'ve done!

FAST 24 HOUR IN-PLANT SERVICE!

Write tor ourcomplete Price List . .. you'll like our deal on WEDDING PRINTS
AND PROM, TEAM. LEAGUE. SCHOOL AND ORGANIZATION PACKAGES.

ramQO sha
PHOTO INC.

13310 W Chicago = Detroit, Mich. 48228 PHONE (313) 834-7515
Find Out How Good We Are — You'll Never Know ‘til You Try Us!
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obtained for $325 from dealers in
photographic equipment and sup-
plies, or from Eastman Kodak Com-
pany, Dept. 412-L, Rochester, NY
14650. The 1975 Gebbie Press All-
in-One Directory lists more than
22,000 public relations outlets in ten
different fields. It is especially popular
with executives who travel, but who
must have complete media informa-
tion at all times. Copies are available
from Gebbie Press, PO Box 1000, New
Paltz, NY 12561

Roy Meyer, M.Photog., President of
Meyer, Ebel and Williams Photogra-

Bank Officer Arden Strole discusses a portrait
with Roy Meyer

phy, Inc., Wichita, was honored re-
cently with a special display of his
work at the National Bank of Wichita.

Photographs by Phyllis Thornton,
former Assistant Editor of The Profes-
sional Photographer, were included
in a recent month-long exhibit at Lu-
theran General Hospital, Park Ridge,
lll. The show featured the work of
photographers who live in various
communities served by the hospital.
... A special exhibition of the award-
winning photography of Ted Grote,
M.Photog., was displayed at Garst Mu-
seum, Greenville, Ohio, . Clinton
Bryant, Upland, Cal., and Burton Fra-
sher, Jr., Twentynine Palms, Cal., both
Masters of Photography and Photo-
graphic Craftsmen, were featured in
"The Eye of the Beholder," an exhibit
of art photography at the Art Gallery,
San Bernardino, Cal.

Edwin H. Land, Founder, Chairman,
President and Director of Research of
Polaroid Corporation, was awarded
the William M. Vermilye Gold Medal
of The Franklin Institute at formal cer-
emonies in November. The medal is
the only non-scientific award of the
Institute, and is presented in recogni-
tion of outstanding contributions in
the field of industrial management.
... A new American National Stan-
dards Institute award, the Astin-Polk
International Standards Medal for out-
standing achievement in the field of
international standardization, has



No other enlarger system offers the versatility and oppor-
tunity to customize. It's one of the keys to Omega’s worldwide
popularity.

Whether an advanced amateur or professional, printing
negatives from Minox to 4" x 5", you have the widest choice of
chassis and lamphouse combinations. And whether it's solely
black & white, solely color, or a combination of both that you
require today ... ortomorrow . .. Omega has a "D” especially
suited to your own needs and objectives.

Choose from any of the four “D" chassis types: the D2 with
45" cantilevered girder; the 12" longer-girder D2 XL with over-
size baseboard for giant prints; the D3 that offers automatic
focusing; or the incomparable Pro-Lab D6 with the extra-long 57"
girder, 3-lens turret, double-extension bellows, built-in masking,
and fine Micromega focusing. Whichever you choose, you know
you'll get heavy duty construction, optimum control convenience

and unmatched versatility.
All Omega “D" enlargers are
available with the Omega variable
triple-condenser lamphouse,
or with the Super Chromega
Dichroic Il lamphouse. On the
D6, the condenser lamphouse
features zoom condenser
control.
The Super Chromega
Dichroic Il lamphouse
is a story in versatil-
ity itself. Its second

generation dichroic filters cover the full range of filtration, from
0 to 168 cc, Fadeproof and virtually indestructible, they are
dialed-in on color coded and illuminated digital readouts, and
assure absolute repeatability within 0.01 increments. Counters
can be set to match analyzer programs!

Intense, yet exceptionally even, illumination is achieved
through the use of a single 250-watt quartz-halogen lamp in
combination with a very advanced light distribution and color
mixing system. The single lamp gives exposure times equal to or
shorter than conventional twin-lamp designs, yet produces less
heat, avoids color fringing and is far more economical In profes-
sional use, a Super Chromega D Dichroic lamphouse can pay for
itself in lamp savings alone!

Light integration and color mixing chambers are inter-
changeable. This optimizes light distribution and output for the
negative size being printed. The standard 4" x 5" chamber can, of
course, be used for all formats down to Minox. All chambers have
built-in infrared and ultra-violet filtration.

A built-in light attenuator permits two f/stop light reduction,
eliminating the need for bothersome neutral density filters. A light
mode selector offers instant white light focusing, without disturb
ing filtration-settings. Equally well suited for black &white
printing, as well as variable contrast papers, this is the all-in-one
lamphouse for all sensitized materials. And the Dichroic color
head is available separately, for the thousands of present owners
of "D" enlargers.

See the Omega "D" enlargers at your authorized Omega
dealer. He'll show you the full line of Omega accessories, and
the reasons why there are more Omega "D" enlargers in profes

sional use than all other 4" x 5" enlargers combined
Berkey Marketing Companies, Inc., Omega Division,
Woodside, New York 11377
Canada Borkey Photo (Canada) Ltd , Ont. C 3|

Omegaand
SuperChromega

"D”Series:
everyenlarger

you'llever need!

Ideal Companion For All Color Enlargers
CHROMEGATRON PRO-LAB
COLOR/EXPOSURE ANALYZER
Precision spot-reading instrument with
small, cosine-adjustable probe and
variable aperture Has interchangeable
stainless steel-clad glass fibre optic
light pipe Solid-state design uses high
gam photo multiplier with IC's and FET
amplifier Features ELECTROSTOP'
electronic diaphragm Accessory
scrambling lens available for integrated

analysis

OMEGA

The Greatest Name In Your Darkroom
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In

the past
three years
over 3,000

Photograpliers
have
snitched to

DATA-COLOR

The reason?

We
deliver what
we promise!

SEND FOR OUR
1975 PRICE LIST
AND DETAILS ON
OUR ‘eMINI-POLICY™
PROTECTION FOR
YOUR FILM!

/

y I he Professional s Color Lab

DATA- COLOR

PO BOX 1987—Glendale, Ca 91209

Q Please Rush Me Your New Price
List And Information on the
Mini-Policy "

NAMF
ADDRESS _
CITY

STATE_ zIP
PP 35
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been presented to Dr. Allen V. Astin,
Consultant-Director Emeritus, Na-
tional Bureau of Standards, and Home
Secretary, National Academy of Scien-
ces; and Louis F. Polk, Sr., Chairman,
Louis Polk, Inc.

Lawrence Sands, Nqrthwich, Cheshire, Eng-
land. won second prize with this photograph
in the Wedding Section of Annual ilfords
Awards to Professional Photographers.

Claude W. Bass IIl, FEPIC, has opened
a Photographic Gallery in Orange
Park, Fla, a suburb of (acksonville.
The gallery offers a wide range of

print sizes from 4x5 up, both black-
and-white and color, standard print
and limited editions at prices ranging
from $5 to over $1,000. It opens a new
market for photographers looking for
a place to display their work. Exhibit
contracts are available from Mr. Bass,
3636 Red Oak Circle, West, Orange
Park, FL 32073 ... Paulk Photography,
owned and operated by Jessie Paulk,
has moved to a larger facility inside
the main Houston Mall entrance in
Warner Robins, Ga. ... LaRoi Studio,
221 South Washington St., Naperville,
lll., has added two departments to
round out its photographic services.
One, The Frame Corner, is operated
by Barbara Andel, while the other,
The Custom Photo Finishing Lab, is
under the direction of William M.
Miller ... Robert Dahl recently
opened a studio on the lower level of
Ward's on Main St. in Sidney, N.Y.

William Curtis Webb, M.Photog.Cr.
Memphis, Tenn., has been awarded
the designation of Associate by the
Council of the Institute of Incorpo-
rated Photographers.

Teresa Barrett, a 17-year-old junior at
Elwood Community High School, An-
derson, Ind., is featured in lack Curtis'
"how-to" book on wedding photogra-

The Speedotron
Incredible value package.

Speedotron s DM 1200 electronic flash system

is an inflation fighter s dream It's high power

at a low price. It includes a big 1200 W/s
power supply; a 16”. a 1114" and two 5!4"

light units, an interchangeable 814" reflector;
one 9 ft and three 7!4 ft stands; a set of barn

doors and a snoot. With all this you get the
exclusive Speedotron two-year guarantee

We think this versatile system is an incredible

value at $940 list

Speedotron Corporation
340 West Huron
Chicago. Illinois 60610 312 787-8405

Attn Howard Warner The incredible
value package sounds incredible Please
send me the wholeSpeedotron story

Nne
Address

City

Siaic z,D



Studio Camera. N E W
STUDIO
CAMERA
LINE

From a Famous Name
In Photographic Lighting

Photogenic has combined the best of two
worlds for you ... in this new studio camera
line. The company has acquired the Beattie
Engineering Corp., a well known California
camera manufacturer. All the extraordinary
features associated with that firm's cameras
—the ease-of-use, the amazing simplicity, the
universality, the automated performance —
are now available under the Photogenic
name. And Photogenic has added its own
modifications, to enhance the exclusive
features of each camera and to assure the
consistent product quality for which the
Photogenic name stands. The final result is
a fine line of studio cameras.

THE UNIVERSAL STUDIO CAMERA-Un-
matched for the professional studio photog-
rapher who wants high quality and complete
flexibility. With the single lens design, you
can use a wide variety of lenses both sharp
and soft focus. Vignetting is simple. Inter-
chancj;eable film backs permit the use of all
roll films —90 mm, 70 mm, split 70 mm, 46
mm, 35 mm, and 120-220—and also the use
of sheet film—4x5 or split 5x7. Electri-
callly programmed shutter places all the con-
trols at the rear. No time wasting steps
around the camera. All this, plus a revolvincq;
back and tilting feature, make the Universa
the most versatile camera of its type.

THE REFLEX 70 - The economy and con-
venience of 70 mm film, plus the professional
control of a single lens reflex camera. Com-
pletely automatic, electrically controlled
operation with viewing through the taking
lens. Allows for use of vignetter and soft
focus lens. Accepts automatic long roll film
magazines for 70 mm, split 70 mm, and 120/
220 roll film holders. Magnifier for critical
focus is mounted in the hood. Can be posi-
tioned to check critical focus and then
moved away for viewing.

ELECTRIC FILM MAGAZINE
—One of numerous accesso-
ries. Fully automatic long roll
film magazine, with provisions
for negative identification and
electric interlocking with cam-
era. Designed for 70 mm and
split 70 mm formats.

Designers of Fine Lighting Equipment Since 1921
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BRONCOLOR.

THE LONGEST UNE
IN LIGHT.

It's an all-new line of studio electronic flash
equipment with incomparable Swiss design and
precision—and the biggest selection of power
packs, heads, reflectors, stands and accessories in
the business. There’s the all-new 200 series with
super-portability, moderate price and power up
to 1200 watt seconds. The incredibly versatile
750RT and 1500RT (750 and 1500 watt seconds)
for the most demanding photographers and jobs.
And the all-new Hazy Light diffused lighting system
that'’s already creating a sensation everywhere it
goes. Marketed by Ehrenreich Photo-Optical
Industries. Available at your dealer. Or send this
coupon for details.

Photo-Technical Products Group

Ehrenreich Photo-Optical Industries, Inc.

623 Stewart Avenue

Garden City, N.Y. 11530

Please send literature on The Longest Line in Light: Broncolor

Name
Address.

City. .State. JZip.
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phy. Teresa is a 1975 recipient of a Wi-
nona School of Professional
Photography scholarship awarded by
the Indiana PPA . “Les" Campbell
presented an all-day photography
teach-in for the South Shore Camera
Club, North Quincy, Mass.

An article entitled "Photographer has
to Keep Up with New Develop-
ments," described the busy studio life
of Judy and Larry Alberton in the Bea-
verton (Ore.) Times. .. Madeline Jef-
fress, Company Photographer for
Southwestern Public Service, was the
subject of a recent article in the Ama-
rillo (Texas) CloheTimes. Mrs. )effress
was also featured in The Professional
Photographer's Special Emphasis Is-
sue on Women, November, 1974 (see
page 86) Photographs by Dorka
Raynor, and an article about the Wil-
mette, lll. photographer, appeared in
the "People, Places, Things," section
of The Christian Science Monitor.

Brown Brothers photographic library,
which was recently moved from New
York City to Sterling, Pa., under the di-
rection of Harry Collins, was featured
in the December-January issue of
Modern Maturity ... Some of the fa-
vorite winter subjects photographed
by ). Sherwood Haswell of Shawnee
Mission, Kan., appeared in the 4th Is-
sue/1974 of Kansas magazine.

Ted Sirlin, M.Photog.Cr.,, First Vice
President of the PP of A, helped to se-
lect the best photographs taken at Cal
Expo during the California State Fair

Winning entries in the "Fota
(Focus on the Arboretum) Contest,”
conducted by the California Arbore-
tum Foundation, were Ralph Tillema,
South Pasadena, Paul Hansen, Alta-
dena, and Kirk Wright, W hittier
Floyd Roberts, M.Photog.Cr., Past
President of the PP of A, was one of
the contest judges

Richard Curtis, President of New Jer
sey PPA, was recently the subject of a
feature article in the Frenchtown Val-
ley News. A display of Curtis' work
was held at the Flemington (N.j.) Free
Public Library in December. Ted
Schultz, Oxnard, Cal., won First Place
Portrait and Best of Show at a recent
meeting of the Tri-Counties PPA held
in Goleta, Cal



Instant records of aworld thatwont
stand still.

The Polaroid MP-4 Camera.
Instant copying is only one of
the things that it does.

Maybe you chart the rise and
. "tm tall ot business activity. Maybe

you chart earthquakes.

] Or heartbeats.
N M a y b e you copy
/ photographs, or resize
J art, or make black and
/ white slides for projection.

However you're involved
with visual records, there's a
job inyourorganization for
> Polaroids MP-4 camera, the
most versatile copy camera in
the world.
The MP-4 can copy just about any-
nensional or flat, in full color, or black and
ior without an instant negative).

Polaroid” and "Polacolor"*

specialists. Without losing your patience. Or your
patients (or your original x-rays).

Or send offenlargements, or reductions, or copies of
slides, quality-control illustrations, engineering draw-
ings, or almost anything. Quickly and easily. If some-
thing should go wrong, you know it immediately and
can reshoot on the spot.

And don't think you have to be an expert to get pro-
fessional results with our camera. With 30 or 40 min-
utes of training almost anyone on your staff will be
able to make photos with the MP-4-

The modular design lets you build and pay for only
the photographic system you need. It you want addi-
tional capabilities later on, you can add them later on.

So if your records move too slowly for the world,
write to us and well tell you how to catch up.

Polaroid Corporation, Dept. 13-285, 549 Tech-
nology Square, Cambridge, Mass. 02139.

Ifyou’re in a hurry, call
collect (617) 547-5176

k V Polaroid
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Announce judges for
Industrial Competition

A unique glass and silver award, espe-
cially designed by Morton Goldsholl
& Associates, Northfield, Ill., will be
presented to the winner in the first an
nual Industrial Photographic Depart
ment of the Year competition. The
award is being co-sponsored by PP of
A and Eastman Kodak Company to
recognize excellence and achieve-
ment in the field of business and in-
dustrial photography.

Judges on the photographic man-
agement panel for seven category
awards will be Robert Carlson, Sund-
strand Corp., Rockford, Ill.; Richard
Kinstler, Cr.Photog., Proctor &
Gamble Corp., Cincinnati; james Ken-
nedy, Texas Instruments, Inc., Dallas;
Harry Paney, Cr.Photog., Arthur An-
dersen & Company, Chicago; and
George lhanos, Philco-Ford Corp.,
Palo Alto, Cal, The overall award will
be judged by a panel of key business
and industrial managers.

Entry forms can be secured from PP
of A, 1090 Executive Way, Des Plaines,
IL 60018 and must be returned before
April 15

Strobasol X8000

An Affordable Studio Strobe Unit With Features a Pro Demands:

POWER: 8000 BCPS (GN of 200 with
ASA 100 film and 55 reflector).

CONTROL: Output continuously ad-
justable over 1% f/stops. without
altering 1/300 second flash dura-
tion. 250 watt quartz modeling lamp
adjusts independently for full and
half power.

FAST RECYCLING: Self-contained
power pack recycles in 2 seconds at
full power, faster at lower settings.

Ready light and buzzer signal full
charge.

VERSATILITY: Exclusive "center
shaft" design compatible with all Re-
flectasols. plus slaves, barndoors,
reflectors and snoots.

RELIABILITY: Solid state circuitry
eliminates UV and voltage fluctua-
tion. Plug-in flash tube good for up
to 75.000 flashes. 1-year guarantee.

STROBASOL X 8000: The Only Professional Studio Strobe In Its Price Range

Larson Enterprises

P.O. Box 8705

18170 Euclid Street

Fountain Valley, California 92708
Telephone: (714) 557-5220

x  Introductory Price Available for a Limited Time Only

Regular Price: $450.00
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National Retouching
Competition

Closing date for entries in the
1975 National Retouching Com-
petition is April 25. All entries
will be judged in Des Plaines, lIl.,
on May 31 and |une 1 Competi-
tion winners will be displayed
during the PP of A Convention in
Chicago, luly 19-24. An entry fee
of $17.50 should accompany
requests for negative packets.
Write lane Shaffer, Division Ad-
ministrator, 1090 Executive Way,
Des Plaines, II. 60018.

REGULATORY

OSHA Needs to Consider Costs

"What the private sector needs from
OSHA (Occupational Safety and
Elealth Act) is a change in its ideology
so that it concentrates on safety and
costs rather than safety al all costs.”
This was the view expressed by Leo
Teplow, Special Consultant, Organiza-
tional Resources Counselors, Inc., at a
recent Standards Seminar sponsored
by the American National Standards
Institute.

Teplow pointed out that with lim-
ited resources often businesses are
obliged to concentrate on one stan-
dard at a time, forgetting about other
hazards that exist and also need cor-
rection "Unless we demand and ob-
tain aregard for the practical, we shall
be wasting our limited resources on
marginal activities, and never get to
the heart of safety/health problems
which require both talent and funds
for solution,"” Teplow admonished.

DEATHS

Charles DuBois Hodges died last April
10 following a long illness. He oper-
ated his own studio in Agawan, Mass.,
specializing in portraits of children
and teenagers. His book, "In Search of
Young Beauty,” was published in
1964. and he was working on another
at the time of his death. During
World War Ml he made training films
for the US Navy, and then documen-
tary films for a film company in
Massachusetts.

Lester F. Anderson, former Chief Engi-
neer of GTE Sylvania's photoflash
plant in Montoursville, Pa, died re-
cently He was a member of the Inter-
national Organization Standardization
Technical Committee 42 Working
Group 2 on photoflash units, and held
a dozen patents on photot'lash prod-
uct developments.



CONVENTION
PRINT SPECIAL

CUSTOM HAND PRINTED
COLOR AT SPECIAL
REDUCED PRICES!

Portraits by Art Smiley,
owner Photo Arts Studio,
Cumberland, Maryland.

C O L O R

DNJ LABORATORIES

1311 MERRILLVILLE RO. « CROWN POINT, INO. 46307 « Phone 219/663-3210

Effective January 1, 1975 through June 31, 1975, you can
take advantage of these special low prices on Custom
Hand Printed Color for Convention Prints as well as re-
newing your studio samples. These special prints include:
CUSTOM HAND PRINTING, cropping, diffusion, burning-
in and spotting! Negative retouching, mounting, texturing
and lacquer spray are billed at regular prices.

16x20's

DUPLICATES AT SAME TIME $10.00 EA.

$1200

20 X 24's

DUPLICATES AT SAME TIME $16.00 EA.

$2 0 00

24 X 30's

DUPLICATES AT SAME TIME $30.00 EA.

$4 0 00

30 X40's .. $5000

DUPLICATES AT SAME TIME $40.00 EA.

DNJ’'s experience in custom hand printed color
over the past sixteen years has helped thousands
of professional photographers across the country
toward their masters. They have learned to rely on
DNJ to follow special cropping, dodging and
burning-in instructions to help create award-win-
ning photography second to none! The time to
join them is now . . . this year send your con-
vention prints to DNJ and see for yourself that the
DNJ Hand Printed way IS the professional's choice!

CATALOGS. MAILERS, ETC.

FREE!

GENTLEMEN: PLEASE RUSH A "LET'S GET STARTED KIT™
NAME e

AnnpF<;<; .o - -
CITY STATE ZIP

DNJ/Mognocolor « 1311 Merrillville Rd < Crown Point, Ind. 46307
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IN A
HANDY LET S GET STARTED” KIT!






An Evefs eye view
ofthe Snake River Canyon

Photographer Stuart Allen believes that photo-
graphs should do more than show the reader the
action —they should thrust him into the center of it!
To accomplish this philosophy, he puts Nikons in
bizarre places to produce dramatically different
pictures. At the Schaeffer 500 auto race, he
mounted a motorized Nikon on a crash helmet,
climbed into Mario Andretti's race car. and tooled
around the track at 120 m.p.h.. snapping pictures.

“You're more evil than Evel!" a cartoonist friend
told him. sketching a cartoon of Allen zooming
across Idaho's Snake River Canyon in Andretti's car.

The joke ended two days later when Allen tele-
phoned Evel Knievel. who was preparing to jump
the Snake River Canyon in a steam-driven “sky
cycle!" Knievel was persuaded to let Allen mount
two remote-controlled cameras behind plexiglass
portholes in the sky cycle, producing an Evel’s eye
view of the flight.

Allen began preparations that would total a
$70,000 investment in the high-risk project.

“I'had to prepare for the worst!" says Allen. “If
Evel crashed into the canyon, blowing the sky cycle
all over the desert. 1had to be able to recover my
film. 1learned that NASA's Nikons —similar to my
off-the-shelf models —withstood impact tests as
great as 0 to 50 G's in five milliseconds,
the equivalent of hitting the camera
with a sledge hammer!"

There were other obstacles.

The stem camera, mounted

near a pressurized tank of 485 OF
water, became so hot it scorched
part of the film. And the cameras

had to work in desert air where humidity hovered
near zero percent.

Both Nikons were equipped with 20mm Nikkor
lenses and 250-exposure film backs, the aft camera
shooting the blastoff and flight, the nose one cover
ing the flight and landing.

At liftoff, the parachute opened prematurely.
Nevertheless, the sky cycle soared 3000 ft. high
before the wind caught it, blowing it into the canyon
wall. The G-meter measured 12.5 G’ at impact,
the sky cycle tumbling down the 6(X) ft. precipice

‘At 12.5 G's an ounce of filmweighs almost
a pound!' says Allen, an electro mechanical
engineer. “To function, the film transport mecha-
nism had to be many times more powerful than

ordinarily. But both cameras worked perfectly
throughout the flight, descent, and afterwards!'
Despite a smashed lens hood, cracked battery
pack and scratches. Allen was still using the
cameras after Knievel's misadventure. In 14 years.
Allen has never had a Nikon fail on the job. l.ike
most professional photographers, he won t trust his
reputation and livelihood to anything but Nikon.
Write for Folio 10A. Nikon Inc.. Garden City.
N.Y 11530. Subsidiary of Ehrenreich
Photo-Optical Industries Inc. UMi
(In Canada: Anglophoto Ltd.. PQ)

Nikon. it's builtbetter
because ithas to be.



AFFILIATES

Heart of America Conference
Scheduled for March 22-25

With a potential attendance of 1,(XXJ,
and an expected attendance of 5(X),
four state associations—Kansas, Ne-
braska, lowa and Missouri—will join
forces for the Heart of America Con-
ference March 22-25 at the Plaza Inn,
Kansas City, Mo. A regional photo-
graphic exhibition judging will be in-
cluded. Programs are as follows:

On Saturday, March 22, lack
Newsom, Cr Photog . of Albu-
querque, N.M., will give a motivation
presentation Sunday's schedule in-
cludes Barbara and Mel Fox of Chi
cago, with Barbara on "Staging Your
Sales," an all clay clinic, and Mel on
"Good Composition for Groups Out-
doors"; Frank Miller, M.Photog.Cr., of
New Orleans with a multi-media com-
mercial presentation covering broad
areas of illustrative photography, in-
cluding corrective color techniques;
Harold Woolwine of Enid, Okia., on
"Black-and-White, Yesterday, Today
and Tomorrow"; and a lighting dem-
onstration by Ed Mosher of Rollei of
America. On both Sunday and Mon-
day, APAG talent will present several
programs. On Monday, "A Day With

Peter Nicastro," covering "Back to the
Basics" in the morning, and new mate-
rial in the afternoon. On Tuesday,
Andy Purdon of Eastman Kodak will
cover weddings and new ideas.

For additional information, contact
co-chairmen: Howard Eastwood, 1969
W. 21st St, Wichita, KS 67203, tele-
phone (316) 8.38-4725 or 838-0404, or
Elgin Smith, 7226 Springfield, Prairie
Village, KS 66208, or telephone (913)
362-8687.

National Award to Rummel

Richard Rummel, Frankenmuth, Mich., re
ceived the 1974 National Award from PP of
Michigan for his "outstanding service to
the profession.”

PPC Redesigns Publication

California Professional Photographer, the
monthly publication of Professional Pho-
tographers of California, Inc., has under-
gone a complete face-lift beginning with
the lanuary issue, w ith improvements in pa-
per and printing quality, and a layout rede-
sign to magazine format.

In his President's Message, Richard
Weede points out that "Professionalism is
the image our magazine must project and
the image we as individuals must project.
This magazine will go a long way to help
that image."”

PPC also recently moved to new execu-
tive offices at 319 Pacific Ave. in San Fran-
cisco. Last October, Alessandro Baccari
joined PPC as Executive Manager. Donald
Devine is Editor of the magazine and Lu-
cille Stewart is Contributing Editor.

Southern Illinois Art League

The Southern lIllinois Art League will hold
its 110th semi-annual meeting in Carlyle, II-
linois on March 3. For information contact
ludy and Skeets Dumstorff at Mr. D's Pho-
tography, 521 Ninth St., Carlyle, IL 62231.

Hong Kong Tour

The PP of Sacramento Valley (Cal.) will
sponsor an 11-day tour to the Orient. The
dates are April 10-21 and the cost is $599,
plus $25 Seminar-Safari registration fee. A
segment of the photographic Seminar and
Safari is being organized by Hong Kong
photographers. For more details, contact
Paul Rogers, Co-Chairman, 4301 21st St
Sacramento, CA 95822 or Fritz Chin, Co-
chairman, 2014 Pacific Ave., Stockton, CA
95204.

Combined Trade Show—Convention

A combined trade show and convention
sponsored jointly by the Canadian Photo-
graphic Trade Association and Photo Mar-
keting Association International s
scheduled for May 3-6 in Toronto at the Air-
port Skyline Hotel. Also participating will
be the PP of Ontario. For information con-
tact Photo Marketing Association Inter-
national, 603 Lansing Ave.. lackson, MI
49202.

Rodagon/-Year/ Ahead In Te<hnologi|,
Quality and Performance

Rodagons are the brightest stars in a
universe of enlarging lenses. Their
superb performance is proved not only

by exacting MTF measurements but irf

7A
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daily use the world over.

Computer-designed for maximum
resolution,contrast, flatness of field,
color correction and freedom from
distortion. Rodagon lenses incorporate

six rare-earth elements.

What's more, illuminated F-stop sdhles let

Ko ¢

you quickly check the correct lens setting
while working in the darktoom.

But don't take our word for Rodagon excellence!

Convince yourself of the extraordinary advantages of
Rodagon enlarging lenses in your own darkroom!
Rodagons are made to fit the lens»boards of all enlargers.
Available in 50mm. 65mm. 80mm. 105mm. 135mpi. 150mm

through 360mm focal lengths.”

ENLARGING LENSES
Distributed In U.S.A. by

Berkey Marketing Companies. Inc.. Rodenstock Division
t~pfccbuted in Canada by Wild-Led/ Canada Ltd./Ltdue



Have you tried Vericolor Il ?
As a Professional, you should !

Then send the film to us for free processing. For a limited time, PEC will pro-
cess Vericolor II (or Kodacolor IlI) film FREE with every process and print order you
send us You'll be amazed by Vericolor IPs improved resolution and color rendition .
We've made prints as large as 30x40 from 35mm Vericolor Il. And they LOOK GREAT !

At PEC we’ve geared up to handle the New Professional film in all sizes .

In fact, weve decided to supply you, the Professional, with Vericolor Il film at reason-
able prices . We plan to continue processing Ektacolor Professional film until the film
supply has diminished.

So, whether you want to try Vericolor Il, or stick to the old faithful CPS for awhile
longer, we can take care of you in both cases with Quality processing and printing.

WRITE US TODAY FOR DETAILS

PEC COLOR LABORATORIES

Box W Fairfield Dr. & 0 € C

West Palm Beach, Florida 33407 a full service professional color lab



Why doyou expect
less from a 2% sir

than you do from
your35?

Would you build a 35mm system around a 17-year old camera?

Or would you expect automatic conveniences and technologically
advanced design, as well as practical system capabilities?

Most 2'A sir systems haven t kept up with the needs and demands
of today’s photographers. And the pros have just had to learn to
live with it.

Now - Bronica EC offers you an alternative A 2'A square sir system
designed for today's pros.

Bronica EC has an electronically controlled shutter, so your
shutter speeds are repeatably accurate, year after year.

Bronica EC offers an Electro-Controlled Meter/Finder for shutter-
coupled thru-the-lens exposure control.

Bronica EC has an instant-return mirror—a feature you expect in
any 35mm sir but. surprisingly, not found in some other 2% sir's.

Bronica EC provides the unsurpassed optical quality of Nikkor and
Zenzanon lenses, from 40mm wide angle to 1200mm super telephoto.
And you can rely on the EC shutter's uniform, electronic accuracy with
all of them, so you don't have to worry about exposure variations
when switching lenses.

Before you sink a lot of money into a 2'A sir system that was de-
signed 17 years ago. try as the EC. At your dealer, or write for
the modern one. The more details. Ehrenreich Photo-
Bronica EC Also, check Optical Industries. Inc.,
out the famous Bronica Garden City, New York
S2A. Rugged, reliable 11530 USB (In Canada:
and versatile, it accepts Kingsway Film Equip-
the same great lenses ment Ltd.. Toronto).
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ELECTIONS

PP of Northwestern Ohio

.Sieve Hazen, Board Member; Ronald Eiserling,
President; Anne Zahradnik, Secretary/Treas-
urer; Edward Wright, Vice President; Ronald
Beltz, Membership Chairman.

Minnesota Commercial Industrial
Photographers Assn.

(erome Stransky, President; David Olsen,
Vice President; Denny Liss, Secretary; Bob
Dennison, Treasurer

Ogden (Utah) PP Guild
Alan G. Gibby, President; Mark B. Hains,
Vice President; Thomas Roberts, Secretary;
Rex Brunker, Treasurer.

PP of Southwestern Ohio

William Ahern, President; Betty Dumbauld,
Vice President (Portrait); David Smith, Vice
President (Commercial); Robert Schwabe
Sr., Secretary; lerry Wisler, Treasurer.

PPA of Pennsylvania

Clyde Ferguson, Cr.Photog., President; Rob-
ert Golding, M.Photog.Cr., 1st Vice Presi-
dent; Paul Trace, 2nd Vice President;
Russell Moser, Treasurer; Robert Monn.
Secretary.

Dallas PPA

lames Deaver, M.Photog. President; Ray
King, Vice President; Don W hitter, Treas-
urer; leanne Deis, Secretary

PPS of New York (Southern Tier Section)
Donald | Laudato, President; loseph Med-
ina Perez, Vice President; |ohn Stukas, Sec-
retary; Charles Kiessling, Treasurer.

George (Buddy) Stewart (left), incoming presi-
dent of PP of Greater Washington (D C), is
presented his gave/ by outgoing President
IYnce Etnmgan i$



A sharp new film that
deserves a closer look.

You can see better sharpness and finer grain in your prints when you
use new Kodak Vericolor Il professional film. For instance, you can make
excellent 8xI0's and even bigger prints from 35 mm negatives-sharp
and with minimal grain.
\ You'll see improved color, especially flesh tones. More exposure
latitude, for better prints from thin negatives and better color in dark
areas such as backgrounds of candids shot with flash. And you can easily
retouch on both sides of the sheet film and 70 mm and 3!/2-inch roll sizes.
You'll find Kodak Vericolor Il professional film at your dealers, replacing Kodak
Ektacolor and Vericolor professional films. Vericolor Il film is available in type S and type
L, in all roll and sheet sizes previously available in Ektacolor film. In addition, Vericolor Il professional
film, type L, comes in 120 rolls.
Recommended processing is Process C-41, which takes about 24 minutes.
Want a closer look? Send the coupon today.

*

Send me a closer look at Kodak Vericolor 1l professional film.
Eastman Kodak Company, Dept. 412-L 13, Rochester, N.Y. 14650

Address p—
City_

State.



PP of A at photokina world’s fair of photography
Representing PP of A at last fall’s photokina in Cologne, West Germany,

Ryland A. Taylor, 1975 President, and Frederick Quellmalz, Executive Vice

President Emeritus, met with international leaders in the photographic

industry. See December, January and February issues for details on
photokina.

Riley Taylor discusses the international scene with C.erald B Zornow, Representing Photo Marketing Association International were Roy 5
( hairman Eastman Kodak Company Rung. Exec utive Manager and Secretary, and Mrs. and Mr. David F.
Robison, President

Above Vu tor Coucke (right), General Secretary of
Europhot the (ounc il of Professional Photographers in
Europe shows Riles Taylor the location of Europhot
Headquarters and European House ol Photography in

( baton sur Saone. Frame Right Riley Taylor and Fred
Quellmalz i hat with Ben lar of Phoenix. Am

1jvI«rifisi usses photokina with Dieter Ebert Direc tor of Cologne Fair
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Carl Koch (left) of Smar and Victor Hasselblad talk about new
produc ts with Taylor

psy phntokina. all oihprs by Ffpdpritk Quellmal/



THE GREAT
AMERICAN
PROM PACKAGE

Cusfomation

and
A trip down

Memory Lane

to pre-inflation
prices...

s O
F 15

O Yes. I'd like more information on your Great American
Prom Package.

I'm also interested in information on your following
additional services

O Proofing
O Portrait Packages
O Custom Printing

NAME

e Complete Prom Package: 2—5 x 7’s and 4 Wallets STubIlo
$1.00 including FREE Film Processing <« Available on a STREET S

Develop & Print Basis Only from Varicolor Il « Mask cITY
Sizes for 35MM , 2%4 Square and 2% x2% <« Each and

Every Frame Evaluated on Our Exclusive Custom PHONE
Designed Computer < All Prints Borderless < Folders
Available 150 additional per set « Each Set Custom aticr he
Sequentially Numbered for Identification « $10.00 P.O.BOX 3

. L R MICHIGAN CITY. INDIANA 46360
Minimum order < $2.00 Shipping and Handling
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ANNOUNCING
COLOR PRINTING
WITHOUT
SHAKE,RATTLEOR ROLL



Forget about tubes and drums and even trays. Forget about all the ways you used to
process color prints. We consider them all obsolete. Because now there isthe Agnekolor
Laminar Flow™ Color Print Processor. It's unbeatable processing quality, repeatability,
simplicity...it's a new. patented processing principle that works without agitation!

Laminar Flow replaces the uneven turbulence of agitation with
a smooth, constantly-changing layer of chemical. The print sim

ply floats on top! This processing technique, achieves uniformity,

consistency, and optimum quality. You can process any color paper,

in any chemistry, in any size to 11x14. You can even process
black-and-white paper and sheet film too.

Simplicity? You won't believe it till you try it. You

expose the paper in the usual way. and put it in the
processor. That takes just seconds. Then close the cover, and everything
else happens in full roomlight...just as bright as you like. It takes only the
usual 5 to 814 minutes, depending on process and temperature. All you
have to do iswatch the clock, and pour in the chemicals at the proper
time. The Agnekolor processor does everything else. Then, at the end
of each stage, you drain the chemical back into its con
tainer. This is only one of the areas where Agnekolor differs from <il
the other processing devices: you don't throw the chemicals away,
you re capture and re-use almost every drop!

All you do to keep chemical activity constant is replenish each
chemical with fresh solution, according to the size of the print
usually about one ounce. Other processing de

vices use two. three or even four ounces for each
print. With ‘chemical prices running about $20 a gallon, that means the
Agnekolor can literally pay for itself in chemical savings alone!

Temperature control used to be a problem in color printing, but not
with Agnekolor. An internal water bath keeps the chemicals at a con
sistent temperature. Just add a little hot water now and then. For the
ultimate in temperature control convenience, use the accessory heater
—itmaintains the solution temperature you want. = Vi. automatically!

Use Agnekolor anywhere! You don't need a darkroom...you can even
get along without running water for the wash cycle. The processor can
be set up in a sink, next to a sink, or even in a closet. The
only requirement is that you be able to darken the room
long enough to expose and load the paper.
Forget everything you've ever heard about the complexity
of color print processing. Now you can have true profes
sional print quality, whether you re a professional or an amateur! See your
dealer, or write for a free detailed brochure. Ehrenreich Photo Optical
Industries. Inc.. Garden City. N.Y. 11530 LL (In Canada: Anglophoto

~ AGNEKOLOR

Laminar Flow Color Print Processor.



New
Products

Use Read™s Service Cards (p,ige 71
to gel additional information on
any new product nr service listed in

this issue

SOFT FOCUS LENS
Fuji Photo Film USA, Inc.,
350 Fifth Ave., New York,
NY 10001

EBC 85mm Fujinon SF f/4 soft
focus lens has automatic opera
lion 35mm SIR cameras
Electron beam coated lens pro-
vides further
degree of
controllable

tor
control since
soft-focus is
try varying aper-

ture, f/4, maximum soft-focus
is obtained. At /5.6, this effect
is somewhat diminished, and at
f/8, it is at its minimum. Etow-
ever, when used at f/ 11 or f/16,
soft-focus effect is totally elim i-
nated and lens is as sharp as
regular quality optic. Lens has
thread mount and can be used
with through the-lens metered
non-metered cameras as
well. Lens is especially de-
signed for taking soft-mood pic-
tures, such as portraits. Lens is
made up of four elements in
four groups and provides range
from f/4 to f/16: $250.

and

CARRYING CASES
Hervic Corp., 14225 Venfura
Blvd., Sherman Oaks, CA
91403

four leather shoulder bags

range in size and price from

$12.85-$76.20.

PRINT CUTTER
March Enterprises, Inc., 4114
Goldfinch Dr., Richmond,
VA 23234
Borderless print cutter modifies
Kodak 12 Master Roll Paper
Cutter I12RD-K Cutter attach-
ment produces 12"
prints by removing a Vs" wide
strip from between each print.

borderless

COLOR ANALYZER
Ehrenreich Photo-Optical
Industries, Inc., 623 Stewart
Ave., Garden City, NY 11530

Memory modules on MM-9
Color Analyzer interchange in
seconds, instantly reprograming
analyzer for any kind of emul-
sion or subject. Analyzer is sup-
plied with "Memory Mod"
which plugs into control panel
on front of analyzer. These can
be programed to user's needs.

Analyzer instantly adapts to
whatever printing variable is
programed into Memory Mod:
$499.

COLD MOUNTS
Coda, Inc., 1% Greenwood
Ave., Midland Park, N)
07432

Cold mount system for mount-

ing photographs is designed to

overcome problems with heat
mounting of RC papers. Process
consists of wringer type press
and mount boards in all sizes
coated with pressure-sensitive
adhesive. Technique assures
bubble and wrinkle-free cold
mounting in seconds.

POSING UNIT
Grimes Products, 123 West
Delaware St., Fairfield, IL
62837
Step seat posing unit has three
steps for posing family groups.
One unit seats six: $34.50.

VACUUM EASEL
ByChrome Co., Box 1077, Co-
lumbus, OH 43216

Open face vacuum easel has
new size: 11x14. Suited for ei-
ther small size contact printing
or for use with photo-enlarger,
is equipped with same

"air chamber" system

easel
unique

ADVANCE REGISTRATION

22nd WESTERN STATES CONVENTION
Take advantage of early-bird prices

C

oo0oo0ooUOooobno o0 OoQoao

heck Your Classifications:
PPC Member

PP of A Member
Non Member

Owner

Employee

Portrait Studio
Commercial Studio
Industrial
Photo-finishing
Photo Mfr.

Photo Dealer—Retail
Photo Jobber

Press

Student

Other (specify)

May 3-6, 1975

SAMT KW CIStC

Please Print « In block letters « leave spaces, but do not punctuate No.
Last First (diddle
Name
Firm
Address
City State Zip
Advance registration will be ac- Admission Prices
cepted ONLY thru April 18. 1975. Before After
April 10 April 10
A a PPC or PP of A Member... $2000 $23 00
B o Employee of PPC or PP of A Member... 2000 22.00
C o Students (non-working) in photography...... 12.50 same
D O Non Member of PPC or PP of A .... 40.00 same
E O All members of Inmediate Family of any
Of the @bOVe oo s 500 same
Family Names: Spouse
Child Child Child
CIVIC AUDITCRIUM . TOWNE HOUSE HOTa

Make checks payable to:

PPA Events. Inc., P.O. Box 6784, Chicago, Ill. 60680
CO-SPONSORED BY: PROFESSIONAL PHOTOGRAPHERS OF CALIFORNIA AND PROFESSIONAL PHOTOGRAPHERS OF AMERICA
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From weddings to portraits (indoors or out]
Kraft “Human Touch” prints make your
work look better, be more profitable.

At Kraft you get better processing and printing
from your CPS, Ektacolor, Kodacolor Il, and Veri-
color II film. Stringent quality checks are made on
each and every print (we call it the Kraft “Human
Touch”), plus automatic machines give you greater
speed and lower prices. Professional Photogra-
phers from Seattle to Miami have discovered the
important difference behind the Human Touch
when they want better looking, more profitable
processing and printing.

TRY THE “HUMAN TOUCH~ TODAY.

Name

Address

City

Phone

KRAFT COLOR LAB, INC., Dept. PP-375
P O Box 14033 St. Petersburg. Florida 33733
Telephone (813) 347-6117

I'll try the Human Touch' Film and money are en-
closed Please process and deliver prints and in-
clude your free Kraft Profit Checker 12 5x7 prints
for S7 00 total O 12 5x5 prints for $5 00 total

State Zip
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Throughout the world, Rapid
Omega records special occasions in
a very special way. For nothing per-
forms quite like this welcome but
silent guest.

All arrangements are planned
to run like clockwork. Nothing can
be missed in the precious photo-
graphic record of a once-in-a-lifetime
event. Enter Rapid Omega. The one
professional tool that lets a photog-
rapher concentrate on the subject,
without fear of goofs, or being caught
loading film when shooting capability
is most needed. Yes, the special
camera for the special occasion!

Special occasions
deserve that special camera:

The Rapid Omega.

Loading in seconds, the Rapid
Omega 100 uses pre-loaded 120 or
220 roll holders. And the Model 200
has a magazine that lets you switch
mid-roll, without a lost frame. The
unique pull-push lever advances
film, winds shutter, and counts
exposures simultaneously. And
Rapid Omega's brilliant eye-level
range/viewfinder shows large pro-
jected framelines that expand and
contract as you focus to show the
exact field size at every distance.

The large 2'V’'x 22a" format
enlarges full frame in direct 8"x 10"
proportions, without cropping in

the finder or the darkroom. And
every conceivable fail-safe feature
is built-in, so you know each shot
counts, and is on the film!

No other medium-format system
matches Rapid Omega’s economy,
or capability. If you haven't yet dis-
covered it, ask your dealer to let you
handle the world's most desired
professional system. Today.

Or write for our color brochure.
Berkey Marketing Companies, Inc.,
Rapid Omega Division, 1>%!
Woodside,New York 11377.

In Canada. Berkey Photo (Canada) Ltd.,Ontario.

Rapid Omega: Because Every Shot Counts.



used on existing line of larger
size easels. Air chamber system
makes easel an open-face vac-
uum frame, so firm hold and
contact of films and photo pa-
pers is obtained without use of
plastic overlay sheet. Complete
unit with frame, pump and
hose: $110.

QUICK MOUNT
Larson Enterprises, Inc.,
18170 Euclid St., Fountain
Valley, CA 92708

Reflectasol Quik Mount adapts
all standard Reflectasol light
mounts and accommodates any
handle-bar type.strobe. Acces
sory allows any handle-bar type
strobe to be used with a Reflec-
tasol by simply placing elastic
draw strings over handle

SEQUENCE CAMERA
Charles A. Hulcher Co., Inc.,
909 G St., Hampton, VA
23661

All purpose 70mm sequence
camera replaces Hulcher 70mm
Model 102 and Model 103
70mm aerial camera. Hulcher
70, Model 123 is available with
or without full reflex focusing.
It provides sequence or single
frame photography in frame
rates up to 50 frames per sec.

PHOTO PAPER

Luminos Photo Corp. 25

Wolffe St., Yonkers, NY

10705
Bromide RD-SST is instant
mounting rapid-dry resin-
coated enlarging paper with ad-
hesive peelback. Paper is pro-
cessed like all other Luminos
RD rapid-dry resin-coated pa-
pers. Paper produces instant
gloss on picture surface with-
out ferrotyping. After print has
been squeegeed to remove
moisture, it is mounted in-
stantly by peeling coversheet
from back. Ibis exposes perma-
nent adhesive backing Product
eliminates dry-mounting Bro-
mide RD-ITM has self-con-
tained dry-mount backing. [his
paper is processed normally. Af
ter short drying time, print is
dry-mounted instantly by press
ing it with heated iron
Thermo-reactive back Coating
is activated, which makes print
adhere to any surface.

DARKROOM TIMER
Kaprocki Digital Electronics
Co., 826 Ishler St., Boals-
burg, PA 16827

ACCO-TVMt
<y <r rt

Accu-Tyme digital darkroom
timer can be used as enlarger
and general purpose timer. At
end of enlargement cycle,
timer automatically resets to 00
and is ready for next timing:
$89.50

ADJUSTABLE PLATFORMS
GCA / Precision Scientific,
3737 West Cortland St., Chi-
cago, lll.

Platforms are versatile min-
iature jacks to provide stable
platform for precise positioning
of subjects in photographic
work, lacks can be used for
placing props at precise heights
in table top set-ups and as sup-
ports under fabric drapes i£

Convention Print
1als

We Treat Your Photography Like Fine Art . ..
Because It Is. When you plan a convention
entry, you want the finest in professional fin-
ishing. For technical superiority and attention
to artistic detail, the quality of Pechman pro-
fessional finishing is unsurpassed.

This year, enclose the certificate below with
your order of convention prints and receive
your special reduced rates —we promise
"prize-winning” finishing!

THIS CERTIFICATE ENTITLES YOU TO

reduced rates on your order of convention prints.

Convention Print Special Prices:
16x20, reg. $21.50 20x24, reg. $40.00

$1400 $2800 I

Includes mounting and clear spray

Telephone (414) 766-5751

| Box 14256 Louisville. Kentucky 40214
Telephone: (502) 368-1661
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Chicago 75—for the time of your life!

rom the lop of the world's tallest

building, you tan enjoy a pano-
rama of Chicago—and then some. But,
whether your view is from the |hi-
story Sears lower, or the 1(X)-story
"Big John" Hancock Building, or from
the deck of a sightseeing boat on
lake Michigan, Chicago has a dra-
matic sweep unmatched by any other
city

| he 227 square miles named by the

Indians alter an onion swamp ("Che-
ta-gou") offer a multitude of sight-
seeing, cultural, sporting and epicu-
rean pleasures which attract millions
of visitors each year. You will have
the opportunity to examine those fac-
ets dost' up during PP of A's 84th In-
ternational Exposition of Professional
Photography, July 19-24,

Within a short distance of the Con-
vention headquarters hotel, the Con-
rad Hilton, are numerous attractions
tor an ideal family vacation (Of
course, it your wife or other members
of the family are at live participants in
the business, their expenditures for at-
tending the Convention are also de-
ductible as legitimate business
expenses according to the Internal
Revenue Service.) In fact, your Con-

JR

fhree of the world's tallest buildings add new
dimensions to Chicago's skyline /above)
Chicago's Picasso (right) overlooks Civic

( enter pla/a and has become one of city's
most visited tourist attractions
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vention hotel is itself an attraction.
Reputed to be the country's largest
(2,MX) guest rooms), the Conrad Hil-
ton endeavors to be the world's
friendliest. A staff of 2,000 caters to
the wants and whims of guests.

The Hilton is on Michigan Avenue,
a street of parks, hotels, and breath-
taking skyscrapers. To the north is the
famous "Magnificent Mile" of glam-
orous shops and salons—and the re-
nowned Water Tower which survived
Chicago's great fire of 1871

Nearby is the new lllinois Center,
the nation's largest urban develop-
ment of office and residential build-
ings, stores and restaurants—all inter-
connected through a common con-
course level.

On the east are over 20 miles of
beaches along Lake Michigan shore-
line. And the water is first-rate for
swimming!

Still further north is Lincoln Park
Zoo, which has a Model Farm and a
special Children's Zoo Also in Lin-
coln Park are the Historical Society,
with its famed collection of Lincoln
lore, and the Academy of Sciences,
with exhibits of Great Lakes' fossil,
plant and animal life.

There are numerous tree-shaded
plazas enhanced by dramatic sculp-
ture of artists such as Picasso, Chagall
and Caulder. Entertainment is offered
in many of these plazas on certain
days at noon.

Across from your Convention hotel
is Grant Park and its magnificent Buck-
ingham Fountain. This Fountain is
spectacular by day or by night, when
colored lights play over its cascades
of water.

The Art Institute, also on Michigan
Avenue, has the world's finest collec-
tion of French Impressionists. Con-
certs of great music are offered in the
evening at Orchestra Hall and at the
Grant Park Band Shell.

Near the center of the lakefront are
Shedd Aquarium (the world's largest),
the Adler Planetarium and the Field
Museum of Natural History. And
there's the huge McCormick Place ex-
position hall.

To the south is the Museum of Sci-
ence and Industry, which contains a
working coal mine—a must for chil-
dren (and adults, too). A plaque at
Stagg Field of the University of Chi-
cago cites the date of the experiment
that ushered in the Atomic Age.

State Street (“that great street") has
some of the largest and best-known
department stores, movie houses and
restaurants.

To the west is Old Town, with its
antique shops, pubs and bistros fea-
turing folk singers, rock and jazz mu-
sic, and theater. And there's New
Town, with an equally interesting vari-
ety of attractions.

Chicago has two major league base-
ball teams—the Cubs and the White
Sox. If you'll be staying over in the
Windy City after the Convention, you
can enjoy the All-Star Football game
in Soldier Field on August 1. This
game pits the outstanding college
grads against the NFL champs. And if
horseracing is your kind of fun, Chi-
cago has five tracks

So, whatever you decide to do dur-
ing your visit, you will truly have the
time of your life in Chicago. *



niscrmMnalino —

Let Dale Color
darkroom technology
compliment your camera artist y

Big Selection! Easy to do!
5x 7 and 8 x 10 sizes.

SANDWICH NEGATIVES

Choice of black or ~ Fantasy: photography by
white background: Stained Glass R.E. HANDLEY
Keyhole Candles (7 horizontal)
Heart Candles (3 vertical)
Bell Scroll
Cross Music:
Oval We've Only Just Begun
Textured Effects: Love Story
Cracgelure Wedding March
Parchment Always
Brushstroke More
Ripple
Poems:
The sea . ..
With this ring ... (1 line) .
With this ring ... (5 lines) Attractive 8x10 Sample Album

To have and to hold . . .
To love and to cherish . ..

24 Popular Special Effect Prints
Order Today $329 postpaid

MONTAGES
Wine Glass Music —
Brandy Glass White Backgrounds
Locket We've Only Just Begun O Send full info and prices for wedding candids
Open Bible Love Stor .
nger Bouquet Wedding {Aamh _ O Rush my Special Effects Sample Album!
Clouds Always "O—+ O Check enclosed
Stained Glass More

O Dale Color Open Acct.
CHARGE MY: 0O BankAmericard
O Master Charge

. CARD NO# EXP. DATE
(O Name
DALE COLOR
BLOOMINGTON, ILLINOIS <0 :
O O Tity State Zip
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The Metz 402. Because you never know
what yournextassignmentwill be.

A photographer’s life is never
simple. But, after all, it’s the chal-
lenge of constantly changing assign-
ments that makes it all worthwhile.
One of the biggest problems is to be
equipped for anything any client
can ask you to shoot. The Met: 402
can help. This professional elec-
tronic flash unit is the most versatile
on the market, by a wide margin.
For instance:

When you need a lot of light.
The 402 has a guide number of
95 with Kodachrome |II. Yet it’s
compact and light enough that you
can carry it anywhere. If you need
multiple flash tor studio effects, add
Mecatwin extension units —each one
adds to the total output rather than
dividing what the main unit has.
And you can adjust the output
of each head.

When exposure’stough. Our
white-on-white photo, for example.
No problem for the 402 s Telecom-

puter. Not only gives you automat-
ically correct exposure, but also a
choice of five fstops. And with
either direct or bounce flash.

When you are outdoors. Weve
got fuss-free flash that simplifies
your life a lot! With the 5-stop Tele-
computer, you can get any flash-to-
daylight ratio you want simply by
adjusting the Telecomputer on the
back of the unit. After that, every-
thing else is automatic.

When you want to bounce. Met:
was the first with computerized
bounce flash, and the 402 is the
latest refinement of this principle.
Simply tilt the head up...the Tele-
computer sensor remains pointed at
your subject...and both your hands
are on the camera...and the test
light stays on, so you know for sure
that you've got enough light.

When you’re close up. The Tele-
computer gives automatically correct
exposures for closeups, of course.

And anytime you’re closer than
maximum distance, Thyristor cir-
cuitry stores up the unused power.
So, the closer you get, the more
flashes per charge and the shorter
the recycling times! You get from
100 to 1000 flashes per charge,
with recycling times from 5 to only
1 second.

Metz 402. No other professional
flash is quite so professional. At
your dealer, or write for Folio 24-
Ehrenreich Photo-Optical Industries,
Inc. Garden City, N.Y. 11530 [plr

*1



creating
a sense
of motion
from

a still
object

by Joseph Medina Perez

s a practice, | try to attend as

many seminars as | can, and do
not confine learning to purely In-
dustrial or Commercial subjects, as
this tends to narrow perspective.
Techniques and styles cross lines
toward a developing composition.
It was at one' of these seminars that
I was introduced to the* "cylinder
cone effect " Locally, my further
modification of this efter t is
known as the "Perez | ffecl

the cylinder cone efter tis the re
suit of putting a piece of reflet ting
material, such as plastic, glass or
steel, coiled and placed in front of
the lens to create whirls and swirls
The subject is photographed
through the clear area within this
cone, with its images reflected
against the inside |he type of ma-
terial, shape and f/stop determine
the patterns. From observations, |
noticed that this technique was
used, but without control. It did
not create a movement effect of a
subject | had also used this as
lines of forr e to bring the eye to
the Central subject. Now, | had to
modify this technique to "lines of
movement,”

Scientifically, | could not accept
the purely concentric and other re
fleeted images | had done, feeling
that here was an optical challenge
and that | could make use of it in
compositions. The first experiment
was with different lengths, den-
sities and materials; then into dif-
ferent f/stops and light patterns
These all created different effects. |
now haci to control these lines to
make lines of movement

| observed, added, subtracted
and modified so that different ef-
fects were produced; ones that
were not previously used. | could
then control these reflected im-
ages to simulate lines of force that
gave the illusion of movement-
the Perez Effect Basically, it was a
flare within a cone that when proja-
erly placed over a subject gave
lines of movement. The technique
used is as follows:

1 Use spotlights on the main
subject; keep background
subdued.

2. Take reflectance material (ace-



late, plastic or glass, for example),
coil and place around lens, using
masking tape to hold it in place.
Only view or single-lens-reflex
cameras are used to observe
results

5 I'hsturb the smooth inside sur
face of the (one by an indentation,
thus modifying the light path This
is done fry using a piece of balled-
up tape or similar material stuck to
the outside, pressing in and hold-
ing in place by masking tape. |his
creates a flare, a sense of motion.
Movement of the coni' in a circular
and right-to-left motion is re-
quired to at hieve this effect. When
the desired effect is reached, the
cone is taped to prevent further
movement and the shutter is
closed for photographing. Modi-
fication in placement of the sub-
ject may be required

4 Other variables include pro
le<ting a spotlight into the cone
from an angle outside the view of
the subject

5. Multiple exposures, as with {
above, may create different pat
terns In succeeding exposures, in
complete darkness, swirl a pin-
point light source (weak penlight
or fiber optics) within the cone,
with shutter on "Bulb  Because
the tirst exposure captured the
known light flare, the second expo
sure will create interesting lines of
motion

| have used cups, steel, acetate
and any material that will give re-
flectance However, | have tound
that a purely mirrored effect gives
too many lines and that a darker
type (such as an exposed sheet of
8x 10 film) gives a more controlled
effect At no one time could lar-
rive at the same configuration
twice. The flare that creates the
movement is the result of the light
striking the inside of the cone at a
particular angle, which is obtained
by moving the cone until you are
satisfied with the results. With pa
tience, you'll get it %

loseph Medina Perez, The Colonial House,
K IT #2, Box 3.JA, Conklin, NY 13748, is an
Associate Communication Specialist
(Photography) at IBM, Owego N.Y. His
work has been featured on the covers ol
technical magazines and brochures, and
he has had one-man exhibitions to show
the diversity of his work, rather than
limiting it to the Commercial-Industrial
field His program, "Industrial
photography for the Small Studio
Operator, from an Inside Man," is the
result of many inquires received at
seminars and meetings, and offers insights
into the methods used to make the small
studio owner more competitive. His
program also incorporates "Whirls and
Swirls,"or Perez Effect as explained in this
article. Perez isa member of the
Professional Photographers Society of
New York, a charter alumnus and charter
President of the PPSNY Alumni
Association and past Editor of the PPSNY
journal



OPPOSITE PACE The "senseof motion" commands the eye to see Wave motion crested brings th>m
eye to circuit in <ireular pattern. TOP LEFT Plastic models offer ready-made moc k ups for s ale
These "toys" are kept in bac kground, silhouetted or out of focus This photo is two separate
exposures, the first of the model and component using the Pern/ Efiec t, and the*serond by using
only penlight tor lighting, flashing the inside of cone in front ot lens ABOVE LEfJ One of the early
experiments with "sense of motion." using whirls and swirls Pere/ felt that if emanating lines could
be controlled, they could create lines of fore e, motion or command further experiments meluded
using longer and shorter lengths of <ones, multiple exposures, flashing within cone and angle
flaring TOP RIGHT Another early experiment All photograf)hs are first taken with blac k and-white
Polaroid film, and Pere/ feels that if they can be carried out in blac k-and-white, color is a bonus
ABOVT RIGHT "Sense of motion" was usee/ to create movement of hand, bringing the eye to
flexible arc uit



master control
for the darkroom

by [im Squires

ilent, rugged and dependable, an
S easily built Master Control Box
can open up new techniques for dark
room processing

The box is simply four AC recep
tacles, two of which make use of a re-
lay that can be powered by either 115
VAC house current or through the
variable transformer Approximately
$1i purchases a 2'Vampere variable
transformer that is sufficient for use
with the box and for the majority of
darkroom applications

The transformer and Master Control
extend the range and flexibility of
contact printers. The brilliance of a
contact printer lamp can be reduced
nearly 40% before any noticeable
deterioration in print quality appears
In a normal incandescent bulb, a drop
in voltage causes the filament to cool
and the white light slowly changes to
a dull red glow

figure 2 illustrates the general rela
tionship between exposure time and
bulb brilliance given as percent of full
voltage Further tests would be neces-
sary to establish exposure times for a
particular combination of papers, con-
tact printer, bulb and processing solu
tions. From Figure 2, it can be seen
that dial settings on the variable trans
former provide a convenient guide
for setting pre-established exposure
times

Safelight/White Light Balance

As photographic papers move
through the chemicals, they become
progressively less sensitive to light.
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meaning that the safelight can be
used closer to the film or paper. With
Master Control, the brilliance of the
safelight can be increased as develop-
ing advances, which is the same as
moving the light closer The variable
transformer provides smooth contin-
uous control of safelight intensity.

Most inexpensive relays energize at
one voltage and de-energize at an-
other. This feature can be used to ad-
vantage, As the variable transformer
voltage rises to a point at approxi-
mately 75 VAC, the relay operates. At
this point, a standard room lamp,
plugged into the box, can be turned
on The relay used here drops out, or
OFF, at about 55 VAC. A relay ON con-
dition is indicated by a low-voltage
neon indicator on the Master Control
With this balanced relationship, the
safelight reaches full brilliance; then
the white light switches ON with re-
duced light, and this happens only at-
ter the processed material has
reached the fixer solution and it is
safe to view the negative or paper.
With the 2'j-ampere variable trans-
former, it's best not to exceed 225w
total AC power load on the trans-
tormer

Processing Bath Fleater

During long developing sessions, it
is often difficult to keep the solutions
at the required temperatures. For
working in cooler temperatures, there
are cup heaters available, usually
made of aluminum-covered heating
coils with plastic handles. These heat-

ers are designed to work only when
submerged in a liquid. By carefully un-
winding the aluminum coils, such a
heater can be made into a flat tray
heater. By connecting it through the
Master Control Box to the variable
transformer, the heater output can be
adjusted to suit solution temperature
requirements.

A pass or two through the solutions
will quickly restore thiem to the de-
sired temperature. The heater also
stirs the solutions as its heats them.
Remember to move the heater from
developer to fixer to avoid
contamination

With a reduced heater voltage un-
der relay control, the heater should
not be left out of liquid for extended
periods. As the Figure 1 schematic il-
lustrates, the heater is wired through
the OFF contacts of the relay. This as-
sures that as the variable transformer
voltage rises above 75% of full volt-
age, the heater automatically shuts
oft to protect it as an added safety
feature.

With a heater in the solution dur-
ing heat-up, it is recommended that
heating is stopped three or four de-
grees below the desired temperature
to allow for thermal time lag between
solution and thermometer.

Construction and Assembly

The construction is fairly direct
with all parts laid out as simply as pos-
sible. The relay is mounted on the
rear wall of the cabinet. The photo
shows a much larger variable trans-



ACCESSORY POWER
15A m125V

former than is recommended here. |
used it because it was available and is
used for many other purposes. The
smaller 2'/4-ampere variable trans-
former works in this application, is
less expensive and takes less space
Both receptacles and relay can be
switched to the line, 115 VAC, or to
the center tap output voltage of the
variable transformer.

It may be preferable to mount the
variable transformer as a fixed part of
the Master Control. | prefer to keep it
separate because | use it in many
other applications when the Master
Control is not in use. Be careful in the
use of the neon pilot light, as its dull
reddish glow may fog sensitive films.

As an added bonus, the Master Con-
trol and variable transformer can be
used to dim lights when not in service
in the darkroom.

lames Robert Squires, 234 South Grand Ave,
Anaheim, CA 92804 ®

DESCRIPTION

Mtg. Plate Socket
61-ML (AC)
Superior Binding Post
Black 5-way

Red 5-way

Blue 5-way
Universal Sloping Chassis
7" wide
AC Toggle Switch
6A/125V, SPST
AC Toggle Switch
6A/125, Center Off SPST
Relay, Guardian Electric
1R500 GG1154PDT115 VAC
Neon Light, Low voltage
Example: (NE2E and 200,000
Ohm resistor)

Left: Figure l—schematic ot control conso-
lette. Lower left: Figure 2-graph showing rela-
tionship between exposure lime and bulb
brilliance Below Variable transformer ol this
type can be used in many applications

COST COST
REQUIRES  EACH TOTAL

4 033 $1 32
1 040 040
1 040 0 40
1 040 0 40
1 186 186
4 0 52 208
2 0 60 120
1 4 30 430
1 approx 025

TOTAL $1211

NOTE; The variable transformer should be rated at about
2V, amperes and can come from any one of many

manufacturers Varac.
and Sola are but a few

General Electric, Superior,

Use standard stock lamp Zip cord wire to make all

connections

CAUTION: 115 Volts AC is dangerous Use care when wir-
ing and troubleshooting the unit
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UISTRE
EXPOSURE

COLOR
ANALYSIS

The difference between a super color photograph and a
super sensational color photograph may just be an F stop away.
And we can tell you.

Just send for our kit containing price and services list, order forms,
postage paid mailers and an introductory Lustre Exposure/Color
Analysis Certificate.

gladly accepted.

Member Association of Professional Color Laboratories

Located in Greater Boston: the center of culture, learning and professional color processing. 617/828-7100
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SidneyJoseph Tyler-Photographer

by Stan Pratt and Laurie Theobald

One morning seven years ago | noticed a gnarled old man who was dressed in
clothing of bygone days. He appeared to be studying the portraits behind
the glass in my display window with extreme fascination. Thirty minutes later
he was still there gazing into the window as though the pictures could revive
the past, if only for him.

Curiosity finally got the best of me and | went out to talk with him. During
the brief conversation that followed, | learned that his name was Sid and that
many, many years before he had been a professional photographer. Through
Sid's reminiscing | was given an interesting history of professional photography
in the days of flash powder and glass plates. Regrettably, | never had the op-
portunity to speak to him at any length again

One day in 1970 | saw Sid's name at the top of a very brief obituary in the lo-
cal newspaper. Tor the next few days | gave his passing much thought, wishing
that | had found more time to converse with him. | had no idea, however, of



the impact Sid was yet to make on my
life, nor the role he and his work
would some day play in my career.

As time moved on, Sid was all but
forgotten until one day one of his
heirs called me on the phone. He had
found some old photographic equip-
ment in a building on Sid’s property,
and wanted me to help him sell it.

| found him a buyer for what little
equipment was left. |his gave me the
opportunity to look over the old stu-
dio from one end to the other. The
many personal and photographic
items | found told me much about
Sidney Joseph fyler, the man and the
photographer In one end of the
building, which had served as his stu-
dio from If\W7 to Id 12, | found his neg
alive file, hidden beneath a tattered
old background Ibis nostalgic treas-

Husband \/»</ wilv

ure had been concealed for years and
consisted of more than 5,000 "Seed
ITry Plates,”

| purchased the plates from the es-
tate, and moved them to my studio.
Once they were storeci in a safe place,
| began the time-consuming, but re-
warding, task of cleaning and printing
them. To my dismay | found that the
roof m the old studio had leaked and
many of the plates were beyond sal-
vage. From those printed | have
learned a great deal about Sidney Jo-
seph Tyler and his world.

The study of his photography has
given me a much greater insight into
my chosen profession. | have discov-
ered that many of the techniques
used by Sid in his day-to-day work
more than 70 years ago are still very
valuable to me today.

untitltKl

Sidney Joseph Tyler—
Man and Photographer

Sid was born April 16, 1876, in Ga-
lilee, Pennsylvania. Details about his
early life are very sketchy. He was first
an apprentice to his uncle, Albert
North, an experimental photographer.

Along with Sid's interest in the com-
plexities of nineteenth century pho-
tography, there appears to have been
a passionate absorption with the
world in which he found himself: the
days of the heroic land-clearing
farmer: the stately hemlock forests;
the log rafts floating down the Dela-
ware; and the hustle and bustle of
rural life which he and his family had
been a part of for so many years. All
of these left behind an imprint on the
community in northern Wayne



County which today is known as Tyler
Hill.

Emotionally and historically rooted
in the period of life in which he
found himself, it was inevitable that
his early efforts in the photographic
art reflect the interest and attachment
to the people and scenes around him.

It is in his articulate use of the cam-
era, lighting, posing and other details,
and the love of his subject matter that
the artistry of Sidney |oseph Tyler is
revealed. Prior to Sid's entry into the
field of professional photography the
great photographers like Mathew
Brady labored under tremendous diffi-
culties in the use of the wet plate. In
1871 the introduction of the "dry
plate" revolutionized the industry. It
was the dry plate that Sid used extlu
sively for many vyears. Flexible film
was soon introduced, but he refused
to use it for years because of incon-

family portraiture—Il yler stylo

sistency in quality which marred his
striving for excellence.

Sid married Nettie Elleda Pollack, a
school teacher in Wayne County.
Then, because of an inborn wander
lust, he closed his local studio and
moved to Afton, Oklahoma, where
his wife's cousin, Dr. Glen Rutledge,
was a practicing physician. There he
set up a studio and operated it suc-
cessfully until 1941 when the shortage
of materials, caused by World War I,
put him out of business.

For a while Sid worked at numerous
jobs, including railroading. In 1952, at
the age of 76, he retired to his grand
mother's home in Galilee, the place
where he had started his career many
years before. Though he expressed an
interest to do so, he never reopened
his Galilee studio, lie spent his re
maining years enjoying the outdoors
and his two favorite sports, hunting

and fishing. In November 1970 he
died at the age of ¢4 leaving behind a
forgotten wealth of photography not
to be discovered until almost two
years later.

In my brief photographic career |
have seen many old photographic
negatives destroyed by people who
thought that the pieces of glass were
just in the way. This fate will not be-
fall the Tyler plates. They hold the
mysteries of life and photography of
the past, which somehow must be
shared with the present.

A display of forty 16x20 prints from
the Tyler Collec tion was shown at the
Professional Photographers Asso<i
ation of Pennsylvania convention in
Harrisburg last summer lallowing the
convention the prints were exhibited
in the William Penn Memorial Mu
scum in llarrisburg *

Young woman with studio fircip i hair

Stan Trail is a partner in Stanton Dennis Studio
and Wayne Pike An hives Ltd. 110 7th St.
Honesdale, PA 111411 Ho entered the
photographic profession in 1965 whileeserving in
the Army in Vietnam and was Portrait
Photographer lor General Officers He is active in
the Pennsylvania PPA and the Hudson Valley
Section. I'PSNY. He has held offices in the
Honesdale laycees and Rotary Club, and is a
member ol the Honesdale Chamber oi

Commerce.

Laurie Theobald isa Photo lab ler him lan anil
apprentice photographer with Stanton Dennis
Studio Although her involvement in this artir le
began after Mr lyler sdeath, she was
instrumental in both the additional rest-art h and
the writing nl the finished piere



by Merrill D. Martin

Practical, inexpensive sensitometry
can lead you to accurately-devel-
oped negatives on black-and-white
films.

Using three basic items, along with
some cardboard and masking tape
plus graph paper, you can nearly dup-
licate the results of labs and instru-
ments costing many thousands of dol-
lars The labor and patience make the
difference in money, not the quality.

We start with an instrument, such
as the Analite enlarging meter or
other CdS voltage-stabilized meter, to
compare and establish a standard
light source. A Kodak or similar step
wedge tablet, uncalibrated, Il or 2
steps, is also needed. We prefer the

practical
sensitometry
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easier 11-step. A Kodak or similar
basic model densitometer is also re-
quired Use the equipment as
follows:

1 In the dark, contact print the
wedge on the film by pulling out
about two inches of film from a 35mm
cartridge. Place this between a piece
ot glass and black backing with the
step wedge sandwiched emulsion to
emulsion. Expose this briefly (about
one second), printing the step wedge
on the beginning of the roll of film

2 Carefully wind past this printed
area (lens capped) when loading the
camera with this film

3 After developing the negatives,
this wedge area is clipped from the
roll and read with the densitometer

4 The readings are plotted on
squared graph paper to determine the
gamma or contrast produced by the
developer and the possible printing
papers to be used.

We admit this method uses the sys-
tem after the fact, but we don't
make the same mistake twice. Less
than a minute is spent on a roll to

print the wedges, and five minutes
apiece to read and plot the gamma
with the densitometer. The results
make for reproducing gammas to
within a few hundredths of value.

Cut film can be plotted with vari-
ous developers the same way by cut-
ting the sheet film into strips, contact
printing the wedge and developing
for various times to determine the
gammas. In this case the information
is "before the fact."

For this first film you don’t know
the correct printing exposure. You
must cut and try to determine your
light brightness for the first samples,
usually four-inch-long film pieces. A
one-second exposure is probably cor-
rect and easily repeatable with good
accuracy A longer exposure will give
reciprocity problems and shorter time
will require some form of shutter.

We are exposing the film through
the wedge to roughly ten f/stops of
brightness, but all for the same time
duration. The scenes we photograph
have a wide range of brightness and
all are exposed at one time; thus we
are duplicating to some extent actual
field conditions. With the one-sec-
ond exposure, we vary our light inten-
sity when exposing our first test strips
so we end up with a final print which
reproduces the wedge so the densest
step is not recorded, the next densest
is just detectable and so on up to a
very dense step for the clear one on
the wedge.

Using an enlarger as a light source,
close down the lens and note the
f/stop for each test exposure. With-
out changing the enlarger height, re-
set the enlarger lens to the f/stop
which produced the correctly ex-
posed test. With the enlarging meter,
take a reading of the light intensity of
the enlarger, all other darkroom lights
out Enlarging meters are very sensi-
tive to red safelights, so all enlarger
readings must be made in complete
darkness.

With this meter setting noted for
this test film. Plus-X for example, go
back at a later time and print a test
negative by setting the meter to the
reference number and closing down
the enlarger lens until the meter light
blinks out. You now have a "standard
reference light source"—what every
lab must hase We don't know how
much light, but we can reproduce it
accurately, which is most important.



Equipment needed lor precisely establishing charac ter
istic curves for film-developer combinations and tech
niques: densitometer, enlarging meter, step tablet and
simple printing frame.

figure 1 Establishing contrast index (Cl) is relatively simple. This is
mentioned in Kodak's information books on black-and-white films.

film leader (after development) is ready for plotting characteristic
curve, showing ideal printing density so toe of curve is not lost
Steps that were labeled on wedge tablet ,ire now <learly visible
when operating densitometer

Printing frame is made of two pieces of glass hinged with
black masking tape, and a step tablet is attached The den
sity of steps is inkerl on labeled wedge for easy referem e.

If we wan! to test Tri-X, which is
about three times faster than Plus-X,
we set our light source to the Plus-X
standard and close down one and
one-half f/stops on the enlarger
Note the meter reading for reference
Note on the developed test strip
where the clear area begins or stops
If too many steps are clear, then the
Tri-X is not as fast proportionately as
the Plus-X, or if the last step is not
clear, then this batch of Tri-X is faster
than expected and the next test
should be adjusted accordingly

By keeping the enlarging meter
reading on a chart that shows the

reading for each film type, the various
film speeds ran be compared [see
chart) Tests on new untried films can
be hit very closely the first time after a
little practice. The ASA ratings are
very important with this system Su-
per-speed developers usually fail
miserably

Take the test wedge and carefully
measure the density of each step
twice to eliminate any mistakes
These readings clo not have to be
equally spaced, but they will average
about log 0 3 or one f/stop apart
These readings can be marked on the
wedge or kept on a chart.
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On graph paper plot these wedge
readings along the lower edge as
shown in Figure 1. These will not
change from test to test. Take one of
the negative test strips and read the
density with the densitometer. The
clear film base should be read tirst
and plotted vertically over the log 3.0
region on the chart as this area should
not have printed through the wedge
if your exposure was correct As each
negative test reading is plotted over
the corresponding step density, the
curve and slope will become evident
All plotted points are then connected
and the characteristic curve is
complete

With ruler or straight edge along
the slanting line, observe the reason-
ably straight section Draw a line
along this or parallel to it. To deter-
mine gamma, form a right triangle
with this straight line as hypotenuse.
Count the number of squares for the
length of the lower side of the
triangle Count the number of squares
along the vertical leg of the triangle
The gamma is the lower leg number
divided into the vertical leg number
To simplify my arithmetic, | always
make sure my lower leg is two inches
or 20 squares long; then | only have to
divide two into the number of vertical
squares. Thus, 12 vertical squares
would indicate a gamma of 0.6. This
sensitometric system reveals many dis-
crepancies in developer manufac-
turers' recommendations, in agitation
schedules, film keeping conditions,
etc For example, 35mm Panatomic-X
developed in Acufine for two minutes
is recommended at DC We find tour
minutes closer to the correct time for
a particular test Yet Plus-X and Tri-X
have correctly recommended times
according to our tests. Thus we cor-
rected a possible slip-up but can now
produce perfect negatives with Acu-
fine or any other tested developer
We find suggested ASA ratings with
Acufine to be off considerably for our
particular conditions When develop-
ing these films in Acufine to 0.6
gamma, Pan-X 35mm comes to an ASA
80 meter setting, Plus-X to 160 and
Tri-X to 600.

As the ASA is raised, shadow detail
is lost Also, only gamma is raised by
extending or pushing the developer
time and detail is not gained in the
shadow area The exception to this is
certain  scientific  emulsions and
developers.

"Expose for the shadow and de-
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Using Enlarger Light Source:

Analite Meter Setting and Time for Printing
Step Tablet and Comparative Film Speeds

Tri X 35mm 6.4
Tri X Cut and Pro 7.0
Plus-X 35mm 7.4
Plus X Cut 7.4
Pan X 35mm 7.7
XT-Pan 35mm 7.7
High Speed Infra Red 35mm 7.4
2475 35mm 5.0
2484 35mm 5.0
Linographic Shell Burst 6.8
Super Hy Pan 6.0
2681 GAP 7.4
Versopan 100 7.5
Spectographic *1 8.0
Spectographic 103 AF 7.0
Spectographic # 3 7.4

velop for the highlight" should be
more closely studied and followed.

When using cut film and develop-
ing individually, the knowledge that
certain developing times will give cer-
tain gammas is invaluable. When cer-
tain copy negatives must be held to a
gamma of 1.0, this method can be
perfect

To keep the line on the graph at the
desired contrast angle, there are sev-
eral other factors to consider:

1 Ratio of solution to film area can
cause problems; for example, eight
ounces of developer with a 20-expo-
sure roll gave the same contrast as 16
ounces of developer with a 36-expo-
sure roll with the same time and agita-
tion Two rolls of 36-exposure in 16
ounces dropped off on the graph

2. Agitation turned out to be the
biggest problem, and finally, greatest
of all controls It was possible to
make an up-swept curve, straight line
or rounded over curve plus change
the contrast angle all by the method
of agitation with particular develop-
ers and dilutions.

3. Water, not distilled, but deio-
nized. should be used for a pre-bath,
mixing the developer and final rinse
before hanging the film to dry. | fi-
nally had to buy a ph meter to find
out why some of my times varied
from the brooks of other experts. De-
ionized water is cheap and the nega-
tives are now absolutely spotless

4  Agitating the film is practically
chapter itself. The biggest problem in

600
1 sec. 400
1/2-1 sec. 200
1sec. 150

1 sec.

1 sec. 80
1 sec. 80
1 sec. 200

Red Filter

1 sec. 1600

1 sec. 1600
1sec 400

1/2 sec. 500

1/2 sec. 250

1/2 sec. 100
1sec. 25

1 sec. 200

1sec 200

35mm film is the sprocket holes and
the streaks they can cause. My only
solution was a tank that would invert
like a Nikor. Single or one cycle of agi-
tation consists of rolling the tank on
its side back and forth once about
18", then quickly standing it on its top
upside down. After one minute, again
on its side, back and forth, and this
time quickly set it in an upright posi-
tion. This accomplishes a uniform
sweeping motion of developer across
the film in four directions. Never
leave it standing only right side up.
The settling of developer products
will leave streaks from the sprocket
holes; split the time each way. Some
films produce a better curve or
straighter line by using double agita-
tion; that is, rolling back and forth
twice and tipping back and forth 180°
before standing it on its top or bot-
tom Some films prefer a 30-second
schedule plus different cycles.

5 Replenishment of developer
sort of self-explanatory, but, again, a
few surprises arise. You can watch
film speed drift down with the same
contrast angle after a certain period
of time. Throw it away and start over,
carefully. New developer can also be
a surprise but not so much since us-
ing the deionized water

Merrill /) Martin President Geo M Martin
(r; 125067th v Emeryville ( \ 94606 ®
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Too Fat Too

by Paul Linwood Gittings, M.Photog.

Having reached the twilight of a
useful life, | see the specter of
another downturn in our economic
well being, and sense the frustrations
and trauma that face today's
photographers and studio owners. In
one way, | am inclined to suggest
maximum caution. Yet, conversely, |
realize that | opened my own
business at the bottom of the great
Depression and managed somehow
to pull through, and go on to ultimate
success. Looking back, how did it
happen?

In those days, representing Black
Thursday, 1929 (when the stock
market crashed), through 1932 (when
the Bank Holiday occurred), the
problems were unbelievably
oppressing. Although photographic
portraits were then selling for only a
fraction of today's prices, most of the
buying public considered them
luxuries, things they could do
without. Consequently almost every
sitting was made "subject to
approval,” which meant no financial
responsibility on the part of the
buyer. Even if the proofs were super,
this was no guarantee of an order.
Everything depended upon the day-
to-day condition of the economy.

We had a photographer and two
solicitors working in Corpus Christi,
200 miles south of Houston, when the
Bank Holiday was declared. Twenty-
tour home sittings booked and every
last sitting canceled! We had no
money for the employees, who
pooled their meager funds to buy
gasoline and return to Houston to
starve with the rest of us.

Everybody was scared, and nobody
wanted to talk about having portraits
made. We soon got behind on rents
and suppliers' bills. Without funds for
the payroll, we took a 30-day hiatis on
salaries and lived as best we could on
personal reserves. Then we had a 25%
salary cut on an indefinite basis.

Weddings helped solvency

The only thing that kept us solvent
was the wedding business. This was
long before the advent of candids
The bride and the bridal group were
photographed at home for the
affluent, while the foreign element in
the large cities trooped to the studio
for the wedding pictures. Depression
or not, people still got married

Long!

Let's look at today's Recession
versus the great Depression. Our
costs and payrolls have skyrocketed,
so that we must now provide vast
quantities of cash and credit to even
exist. What safeguards are available,
and what must we do to survive?

For the past ten years America has
lived in an affluent age. Waste and
la/y habits have thrived. We have
been too fat too long, lust as
Americans waste food and energy, we
have wasted our time, materials,
selling skills and photographic
dedication. Everybody wants more
income, and immediately more free
time to spend it. Some unions how
have 12 to 15 paid holidays and
vacations ranging from three to four
weeks annually. Fringe benefits alone
now cost up to S3,MX) a year per
employee in the large industries
Soon we will have three-day weekend
holidays every other week. We are
today a greedy, lazy, fat civilization.

Time to change habits

The time has surely arrived to
change our habits and our outlook.
Frugality is no longer a dirty word, nor
is the simpler word—WORK.We can
well expect to put our costly habits
on the shelf for a considerable spell
Expensive boats, country hideaways,
extensive travel and credit card
entertaining must be sharply pruned,
or even eliminated, fcar some time to
come. We need to go back to work,
to dedicate ourselves to business and
professional survival. Maybe paper
bag lunches could substitute for
expensive restaurants with current Si-
plus tabs, and perhaps a couple of
quick martinis.

We must struggle for survival in a
business sense. No matter how great
our skills or image, there is ho way to
sell photographs unless we have
willing and moneyed subjects to
photograph, nor can we make the
actual sittings unless we have the
money to buy supplies and the funds
to pay our rents and other business
expenses

Executives go back to cameras

Some of us in the portrait industry,
who have seen our businesses grow
almost without effort and have now
become armchair executives, can go
back to work with our cameras. Not

much fun being a big boss unless we
have something to boss. Who knows,
maybe we'll even be happier doing
the thing we know best, operating a
camera, than we have been as
executives. This suggestion is not an
idle comment. Many a studio owner
will have to do Iris own photography
if he hopes to survive [his isn't a
problem of a few weeks' duration It
ran run into years. It won't go away
with wishful thinking We must pull
in our belts and face tar ts

We need to r her k and ronserve
our supplies, not only film and paper
but the thousand and one little things
that have gotten out of hand: a
r upboard full of office supplies,
whir h tan be stretched out
indefinitely; items that cannot (and
need not) be replenished, lights that
burn day and night bet ause it is too
muc h trouble to turn them off.
Everything today must be done on a
computer, to the point where it takes
another computer to discover what
we have learned on the first
rompuler

How to survive in '75

How do we get enough business to
survive during 1975? For years we
have enjoyed asellers' market, where
the customer was lucky to have us do
business with him. Now the shoe is
on the other foot. Maybe we need to
love our clients againlMaybe we
must tell them, on the telephone and
by personal letter, that we really do
love them very much and would
consider it a privilege to do business
with them again—and soon! Not only
an organized effort with someone
phoning for sittings while the* boss
sits back and directs the proceedings;
maybe the boss, himself, should make
it his business to phone a few good
customers every day, renew'
acquaintances and tell clients how
much their business has meant to his
firm in the past, and how anxious he
is to continue the family (or business)
relationship as the favored
photographer

A friend in England recently wrote
that he has inaugurated a series of
weekly personal visits to distant
clients to renew friendships. And it is
already beginning to pay off
Everybody would rather do business
with someone he knows on a friendly
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basis than someone picked at random
from Ihe* Yellow Page's of the
telephone book. This man has the
right idea. He already recognizes that
a fat and lazy ora has ended, and that
in today's serious economic, condition
in Ingland, it is stric tly the survival of
the fittest among merchants and small
professional entrepreneurs

I here are only a few ways to get
business in the portrait profession
Word-of-mouth recommendation is
paramount and relatively free, in that
it costs no money at the time it is
given On the other hand, it costs
dearly while our reputation is forming
and our image growing It stems from
satisfied and enthusiastic customers
whom we have strained to please
over a long period of time, with good
work, good service, good public
relations

Then there is advertising, which is
thelfirst expense most studios cut
when adversity strikes. And this is like
cutting off the arteries to save the
heart No business can survive long
without the lifeblood of advertising
and promotion, so this is an area
where quk k savings can strangle an
ailing business. True, we can be more
selective and limit our efforts to those
media and promotions which have
proved the most productive in the
past We can surely spruce up our
show windows and keep our samples
fresh and exciting We can perhaps
arrange exhibits of our work in
various plac es where people will at
least be reminded we exist: shopping
centers, restaurants, civic centers,
home and garden shows, motel and
bank lobbies. Ihese are contingent
on the fact that we can convince the
owners our exhibit will provide traffic
or other advantages to repay them for
the valuable exhibit space they
provide.

Next there is publicity, exhibits
newspaper stories of honors gained,
or offices held in local and state
photographic organizations

Use the telephone

But the very best thing of all, in
hard times, is the readily available and
inexpensive telephone. [See "Your
Stupendous, Enigmatic Telephone"
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(January, 1974) and "Promotion, an
Art and a Necessity" (July, 1974).]
Perhaps, sooner or later, there will be
a cassette tape available on telephone
solicitation, which is better referred
to as customer relations or public
relations. Even in this day of Women's
Lib, very few women want to be
labeled "solicitors."

Telephone contact must be
different for various levels of the
portrait business. It is ideal for the
posh studios which deal with the
moneyed class, providing it is done
with taste and discretion But let's
look at the extreme opposite—the
Mama-Papa studio. Why can't Mama
(maybe with Papa's help) look back
through the customer files-three,
four, five years ago—and choose the
best orders for a personal phone call?
If we do no more than remind the
client that the records show the
studio hasn't had the pleasure of a
sitting for five years, and we'd still
like to have her patronage, it flatters
the customer to be remembered. It
puts her on the defensive, lust why
hasn't she used the studio again? Has
she chosen another photographer? Or
has she just been careless about
keeping up the family record? If only
one call out of ten produces new
business, that is far better than
nothing, in a time when every sitting
counts' And it has cost only a little
time with often very pleasant
conversations.

Occasionally a little studio party for
a select group of customers can be
given It needn't be elaborate—cheese
and wine for adults, Cokes and
cookies for children Maybe an
exhibition of children s portraits can
be shown especially for this party.
Such speculative sittings will produce
some business as the promotion
progresses and give a good excuse
for the party. People coming to see
portraits of their own children are a
captive audience, and they'll bring
other members of their families, if
asked to do so.

The showing of a PP of A Loan
Collection, where we can discuss the
merits of photographs made by
others, yet get Brownie points for our
nice party and invitations to preferred
customers who share the exhibit with

us, is an excellent idea. The
invitations can even be handwritten:
costs kept minimal

Time for adjustments

Some things emerge from the
present situation which are
incontrovertible. Portrait
photographers are no longer FAT
This is a period of wringing out, or
adjustment to new circumstances.
There will be bankruptcies among
photogrpahers, just like other
merchants experience. But the
bankruptcy need not be ours. We all
need to re-evaluate ourselves. Set up
a new budget based on a 25%
dow'nturn in sales, and see what
economies need to be made to
survive. This is no time for new
adventures, or expansion into
uncharted fields. Nor is it a time for
cheapening our product, selling by
special prices and free photographs
to encourage traffic in the studio.

We can survive with dignity if we
will economize and above all go back
to work! Forget, if we will, our great
successes of the past, and our image
in the eyes of our friends and fellow
professionals. Let's put our noses
back to the grindstone and stick to
business. We cannot expect instant
success and instant affluence for the
next few years. Perhaps we again
need to walk humbly with our Cod.

Now we can return to more
substantial values and family
affection, which have been the prime
catastrophies of the affluent society.
Since we have been fat too long, and
can no longer afford to be fat and
lazy, perhaps we can survive with
dignity and come out of this
economic landslide with new values,
new ambition and a better
understanding of what life is all
about.

"Oh, Lord, let me live with useful
purpose and die with dignity"—a
prayer for us all.

Paul Linwoorl C/rrmgs has been a
photographer since 1919. Although recently
retired from business, he is active in various
phases oi the profession. ®
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r. Employer, have you ever thought
that your labor costs are too
high, the waste and poor work-
manship defeating, and longed for re-
lief? The GI Bill may well be the shot
in the arm you've long awaited.
Instituted a number of decades ago,
the Gl Bill was the first significant
form of financial assistance for serv-
icemen returning to civilian life.
Though nearly all of us are somewhat
familiar with its intent and purpose,
y few realize the potential usefulness it
p h Oto g ra p h y S offers today. The Gl Bill permits veter-
ans to collect benefits from the Veter-
ans Administration while
u n tap p e d _participfating in approved programs of
instruction.
Basically there are three forms
m an powe r which should be of interest to the
photographic studio. All three are set
up and approved by the State Divi-
sions of Apprenticeship and Training.
Benefits are paid by the Federal gov-
ernment through various VA state
branch offices. The three types of
training are: Educational, Apprentice-
ship, and On-the-job.

Currently there are a number of ex-
cellent educational programs in pho-
tography (of an applied nature) being
offered in this country. For the most
part they range from one to four years
in duration and are general in
content.

A veteran who meets the quali-
fications can receive benefits on a
monthly basis while training, on-the-
job, in a studio, lab or other photo-
graphic concern.

by Paul (). Witmer

Long Term Benefits to Your Business

Whether a business anticipates the
hiring of a veteran(s) in the future or
not, it could certainly be an "ace in
the hole" to have a program ap-
proved, or at least set up. Should
there come a time when an attractive
prospect is banging on your door, you
may be assured that he is banging on
others as well, and will pick the best
opportunity available. For him a stu-
dio offering experience would be at-
tractive. However, a studio offering
experience plus an approved training
program (and consequently, benefits)
might well be irresistible.

Some other benefits to the studio
might be.

1 Helping country, community
and sell bv teaching a useful skill

1 Enhancing one's own image by
being an employer who puts quality
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first, through making an effort to have
trained personnel on hand.

5 Learning something better your-
self by teaching it to others.

4.  Having given freely and unself-

ishly of oneself to afford another a
brighter, sunnier outlook on things.
This can really make your daily diffi-
culties diminish and also their taxa-
tion of your spirit.

Further benefits resulting from the
above might be:

t. Satisfied customers—rom skilled
craftsmanship.

2. Reduced production costs—ess
wasted materials.

3. Source of future supervisory per-
sonnel-trained from the ground up.

4. Reduced labor turnover—better
economics for both parties. Having a
goal helps trainees stay on the
straight and narrow.

5 Reduced need for supervision-
personal pride in a skill and involve-
ment breed careful work.

Bridging the Gap

Many veterans would welcome the
opportunities to work for photo-
graphic firms and many businesses
would realize, benefits from having
them in their employ. The greatest ob-
stacle in the path of their coming to-
gether in many cases is salary, and the
period of time required before the
veteran could justify, or earn, his sal-
ary. The benefits provided by the VA
can put the veteran in a position to ac-
cept a salary more in line with what
the employer could pay a novice. The
difference paid by the VA can be re-
garded as a tuition paid for education
received, meanwhile providing a liv-
able total income for the trainee.

Assuming the veteran meets the
qualifications, the only remaining task
is for the firm to contact the State Di-
vision of Apprenticeship and Training
Office. That office will usually then
meet with the firm and veteran to for-
mulate a program structure which will
be attested to by both parties. This
structure is in contractual form, set-
ting forth the trainee’s duties, areas in
which he will receive formal and in-
formal instruction, the current and fu-
ture salary to be paid, etc. In short,
the training agreement sets forth the
obligations that the veteran and busi-
ness have to each other.

A typically fine program is that of
lohn Thompson at Thompson Studio,
Oshkosh, Wisconsin. Thompson Stu-

lohn Thompson with onn ol his prije winning photographs vxhihiivit on

studio wait.

dio has been in existence for 20 years.
It is owned and managed by John's fa
ther. I he studio's primary mission is
that of portraiture and related active
ties, however, some commerc ial work
is also done, due to the locale and
market. The family's involvement in
photography resulted from Mr
Thompson's apprenticeship with his
brother-in-law, w-ho trad a studio in
Neenah, Wisconsin.

As for |ohn himself, he's 26, a high
school graduate, and a former Navy
Machinist Mate. Currently he partici-
pates in such civic activities as locally-
sponsored basketball anci baseball
He has been in the program fcar 3\
years.

Mr. Thompson Senior is a firm be-
liever in teaching from the ground up
John's first duties centereci primarily
in the darkroom, but he has worked
into the studio, as well as manage-
ment phases of the business. In addi-
tion to his studio duties John spends
part of every week with his father
working in their own completely
equipi”ed color lab. As the years roll
by and lohn's experience mounts, his
increasing value and the value of the
program will become more vivid than
perhaps the casual observer might
realize.

A Service
of the

PP of A
Business
Services
Committee
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SAMPLE SALARY STACKUP

PAID BY BUSINESS

$140.75

$125.00

$105.00

$82.50

On Completion

RECEIVED BV TRAINEE

PAID BY GOVERNMENT

Mr Thompson Svmor is turn hrlu'vrr in tt\n hing from th<
ground up Hun' (hr trjint% linf hisfdthrr run tontrol s(rips
through dcnsiionu'lei to monitor u\posurv <ind prot vssing

<onsistrin )

How Il Started

lohn's first knowledge of the on-
the-|ob program came while he was
still In the service. He noted that the
Wisconsin State Department of Indus-
try, Labor, and Human Relations Divi-
sion of Apprenticeship and Iraining
had been uncommonly prompt and
cooperative in handling his program
attairs One thing that anv potential
trainee should be aware of in advance
is that even after the state office has
done its |ob it still usually takes three
to four months before the first ben
efit check is received from the VA
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After Period
Completion
Gov't Payments
Cease

Example anil all elements (Such as period of time,
compensation, eu ) are subject to specifications of each
individual program and trainee circumstance

lohn grows daily in his job, and has
won numerous state photograhic ex-
hibition awards, and had one photo-
graph accepted in the national
exhibition of photography. He com
pleted his apprenticeship on August |
of last year, and has become an equal
stockholder with his father in a well-
established. recently purchased stu
dio in Michigan.

In conclusion, Mr. Employer and/or
Potential Trainee, good things await
you both if you take the extra eftort
to investigate Cl Bill-sponsored on-
the-job training.

Author's Note: Special thanks go to
Byron A. Tetzlaft of the Wisconsin De-
partment of Industry, Labor, and Hu-
man Relations, Division of
Apprenticeship and Training, and also
to the Wisconsin Professional Photog-
raphers Association for their help in
my search for information with which
to formulate this article. The informa-
tion is based on personal experience
of the author and in no way does it
speak officially for the government
agencies concerned

Paul O Witmet, 43% Harding, lanesville, WI
33343



ludith Peters

Chicago’s south shore high
achieves photographic excellence

C hicago's South Shore High
School has an excellent fine-
arts photography program. Started
over four years ago, it was unique
in the Chicago public school sys-
tem. Since that inception, South
Shore students have been bringing
back local, state and national
awards. Last year, 10 students won
14 awards in the Kodak-Scholastic
Photo Awards Exhibit and six stu-
dents won awards from the lllinois
Press Photographers Association,
Photo Awards contest for best high
school photographers. The school
also boasts its own traveling pho-
tography exhibit, "The Black Expe-
rience,” that goes to libraries, etc
Two courses, Beginning and Ad-
vanced Photography, are available
to the students. Jerry Aronson, an
inspiring teacher, conducts these
classes in a casual, yet firm, man-
ner. He is assisted by Dismas Rotta.
Beginning students use their
own 35mm cameras or pay a fee to
borrow one of the department's 17
Minolta 7-S rangefinder cameras.
Students are required to buy their

David Myers
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1
mm 11x14 or
WWO Fee 8X10'S

FROM THE ONLY LOGICAL CHOICE
SOUTHERN PHOTO SERVICE

First in Vericolor Il Processing

Send us your next roll of film (any film) to be processed.
We Il send you back a certificate good for one free 11x14
or two free 8x1 Os. As a matter of fact, send us ten rolls of
film and we Il send you 10 free certificates Once you
experience our better processing, faster service and great-
er economy, you'll agree that Southern Photo Service is
the only logical choice

All Prints are Borderless and Dull Finish
V2 x 5 OR V2 x Vh PRINTS

10 exposures $2.40
12 exposures 2 80
20 exposures 4.40
24 exposures 5 60
36 exposures 7 60
10 exposures 4x5 PRINTS $3 30
12 exposures 4 00
20 exposures 6 50
24 exposures 770
Wallets REPRINTS $ 20 each
Vh x5o0r 3'h x37 25 each
4xb 35 each
5x5 50 each
5x7 60 each
8 x 10 $1.25 each
11x14 $3.50 each

'>« KODAK VtmcOLOn mWLM PROCH >FACTORY
*"1 2000 N. Dixie Highway
Box 5, Hollywood, Fla. 33020

| have enclosed rolls for processing | have also
enclosed the proper payment (check or M O., no cash please) which includes
an additional $1 50 for first class postage and handling. Please rush back
my prints together with a free certificate of my choice for each roll | sent you
O Free 11x14  Free (2) 8x10 (CHECK ONE)

If you have Mastercharge you may charge your order by supplying the
following information

Interbank *“ Your =

Expiration Date Name on Card
Name
Company Name

Address

City State Zip
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own film and paper. Curriculum in-
cludes the enlarger, chemicals,
photograms, the camera, develop-
ing negatives, making straight
black-and-white photographs and
experimental outdoor and indoor
portraits. The students are given
Friday as an open day to photo-
graph during class time with no re-
striction of staying in class.

Advanced students must have
their own SLR cameras. They also
buy their own paper and film. Both
beginning and advanced students
use Agfa paper without filters.
Color film is free, due to gifted
funding from the State of Illinois.
Advanced students get into color
transparencies, black-and-white ex-
perimentation and color printing.
On Fridays the class goes out of
the classroom to photograph. Addi-
tionally, eight field trips are
planned for the year and guest lec-
turers visit the classes.

Equipment consists of two Calu-
met washers, four dryers handling
24 prints at one time, two rooms
for black-and-white film loading
and developing and one room for
color processing of E4 trans-
parencies, C22 color negatives.
There is one color printing room
for advanced students which
houses a Kodak rapid processor
and an Omega Super Chromega C
Dichroic solid-state analyzer.
There are 12 enlargers and a good-
sized area for developing prints. A
chute for prints coming from the
darkroom to the wash has been in-
stalled for convenience.

The large classroom has an enlar-
ger for demonstration purposes, a
number of lockers housing sup-
plies for students (paper, tripods,
cameras) and a dry mounting press
and Carousel slide viewer.

Another function of the photog-
raphy department is supplying pho-
tographs for publicity releases sent
from the school. It



portraits on loan

by Thomas A. Belling

S omeone once said, "The heart de-

sires what the eye beholds.” We
have used this thinking in a promo-
tion we call "A Portrait on Loan,"
which has been remarkably suc-
cessful

When we photograph an individual
or family group we feel we should
have a wall portrait, we make a print
(usually 16x20 or larger) and suggest
to our clients that they display this
portrait in their home for 90 days. At
the end of this period, we will pick up
either the portrait or a check—to date,
we have been picking up mostly
checks.

In presenting this plan, we begin by
emphasizing that there is no obliga
tion on their part to participate, or to
keep the portrait if they do partici-
pate in the loan program. They are
told that we do very little newspaper
or radio advertising, because we feel
a direct display of our work is much
more effective. The advertising we re-
ceive when their friends and neigh-
bors see the portrait makes it
worthwhile to us. We even suggest
that, if convenient, they have a party
or two while they have the Portrait on
Loan.

The very best display of our work is
an actual portrait in a home. We set-
tled on the 90-day loan as being not
too long, yet sufficient for customers
to become accustomed to the portrait
as part of their home decor and their
lives. During this time, many other
people will have seen the portrait and
it becomes difficult for a client to jus-

tify returning it. Many will discover
that a fine portrait of a loved one is a
pleasant thing to have around and
should be a part of their home decor.
Naturally, this opens the door for fu-
ture sittings and sales. For many
people who wonder if it is proper to
display a portrait of themselves, the
fact that their friends have seen it in
their home, have liked it and ap-
proved of it is all they need to con-
vince them to buy. After all, the price
is forgotten with their first com-
pliment.

We highly suggest that any photog-
rapher trying this plan do absolutely
no lowering or bargaining of price af
ter the loan period is over. This imme-
diately opens the price of all of your
work to "haggling."

The extra investment for a sample
wall portrait is small, and this promo
tion is especially good when you do
your own printing, because you will
have color balance and exposure in
formation from printing the cus
tomer's regular order

Keeping records on the loan por-
traits is quite simple with a list show-
ing customer name, type and price of
portrait and frame, date out and due
date of return.

It is not a difficult or time-consum-
ing promotion at any time, but we
find it particularly effective during the
first six months of the year.

Thomas A Bolling, Thomas Studio. 7552 Hu k
man Rd, Dos Kloinos, IA 50322 if*

Bolling, hanging 90-day
Loan Portrait in diont's
homo, has found a high ac-
ceptanco rato

PUT
$3.50

O N A
SURE
THING

The Seal ColorMountl' process is the
only sure way to dry mount both RC Paper
and regular prints black & white or
color. Once you try it you'll never go back
to conventional methods and materials

We re so sure we've put together this
SPECIAL INTRODUCTORY
COLORMOUNT PROCESS KIT . a
$5.00 value tor just $3 50 The Kit contains
everything you need to get pertect
mounts everytime including Color
Mount Tissue, ColorMount Cover Sheets.
Temperature Indicator Strips and
Pressure Gage

We Il even in-
clude complete
information
on our new
line of Seal
presses
the presses
preferred by
pros for
today's pho-
tographic
papers and
mounting
jobs.

This looks like a winner to me
Send me ColorMount Pro-

cess Kit(s) at $3.50 each plus 50
handling per kit Enclosed is my
check or money order tor S

Name

Company

Address

City State Zip.

Photographic

Group
e a Dept H. Derby CT
06418

Seal Inc world s largest manufacturer

of dry mounting presses and materials
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DISPLA

by K. M. Edward, Jr.

O ne ol the Professional Photogra-
hers Guild of Houston's projects
to promote professional photography
through its membership is to display
exhibits of both portrait and commer-
cial photography at tranks, shopping
malls and in building foyers Last year,
however, the Board of Directors be
came aware that the PPGH was not
being afforded the greatest of wel-
comes at several of the various exhibit
sites At the same time the Exhibits
( ommittee work was becoming an
unpopular chore
A major problem was our display
units, they just were not suitable for
showing fine photography The ex-
hibit boards we used ranged from
heavy, unreliable 2"x4" wood con-
struction with unpainted peg board
sides, to tlimsy "A" frames to light
["x1" frame-only units; all of which
required constant repair
Ultimately, Exhibits Chairman Ben
Smusz was asked by the Board to
study all facets of the exhibit prob-
lem The findings were disturbing Ob-
jections were being raised not only to
the appearance of our exhibit anti the
inclusion of substandard work, but to
a general feeling we xvere getting too
commercial This was true to a certain
extent; some of our more exuberant
members had begun to dispense call-
ing cards, price lists and other liter-
ature from their boards. Other
members, dissatisfied with the boards
being used, built elaborate displays,
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which served to make the whole ef-
fort more disorganized One shop-
ping mall manager even said he was
considering charging us regular com-
mercial rates tor the space used!

We immediately went to work on
this problem and Smusz contacted
various exhibit firms for their ideas.
The Board decided xve must have our
own display units, professionally de-
signed for photography. When we
agreed on the design firm, we worked
closely wvith it during the planning
stages.

We purchased a unique display
grouping constructed with Dexion,
Inc.'s APTON material and fittings.
This 1" square black anodized tubing
is used in self-standing displays
which can be assembled into 30
"ells " Two “ells" can be clamped to-
gether to form 15 “islands," requiring
only a rubber mallet for assembly and
disassembly. The frame, approxi-
mately 4'x?", holds a 4'x4' board The
boards are a lightweight fiber board
faced with a dark green indoor-out-
door carpeting

The Exhibits Committee, reinforced
with willing workers throughout the
Guild, cut and glued the carpet to the
boards. Mounted photographs, either
framed ot unframed, are attached to
the carpet with a hook-loop material
called VEL CRO

Five dollies, made of t" square tub-
ing and complete yvith casters, are
used for transporting and storing the

lop PPGH display units provide uniform,
modern look which enhances photographs
and encourages public viewing Small studio
signs by prints and large PPGH sign were
made photographically by Exhibit Chairman
Ben Smus/ Above R M Edward. Ir. examines
lightweight metal tubing and fittings used in
display unit construction Eac h display board
assembly weighs only 27 Ibs . with complete
"island weighing 110 Ibs



display units. We found at our first
move that we could load assembled
“ells" with safety on one trailer.

Our Board of Directors continued
the exhibit project's momentum by
setting regulations, approved by the
members, governing what can be dis-
played It was decided that only Ac-
tive Members or Associate Members,
through their Member Studios, can
display their prints, which cannot be
over three years old. Prints selected to
hang at national, regional, state or our
annual Print Critique (using nation-
ally qualified judges) are automati-
cally approved for exhibit. New prints
can be taken to several selected, qual-
ified judges for a "go/no go" verdict
Frames are allowed, with up to 2"
molding. However, they must be light
enough to be used with the Vel-Cro
Only a small PPGH-furnished studio
identification sign is to be used on
each board. The guidelines stress and
encourage uniformity of displays.

We arranged financing of the dis-
play units through our bank They
gave us a line of credit, ample for our
needs, on a non-personally endorsed
basis. To pay for the units, our exhib-
iting members pay a fee of $30 per
"ell" for the first two years After that
time, a slight" fee will be charged to
cover maintenance and storage Any
new member wishing to display will
have to pay these initial fees, so that
it will be fair for all.

To complete the display picture
two matching stands were ordered to
hold signs introducing the exhibit
and stating the PPCH Motto and
Code of Ethics. A simple dispenser,
mounted on these stands, holds "give-
away" studio rosters of the Active
membership.

We have prepared a sales book for
the Exhibits Chairman, to be used in
booking future locations. Our first ex-
hibit with the new display units was
enthusiastically received, from a loca-
tion which raised many of the original
objections. In fact, we've found that
we are able to book the exhibition at
many locations not available to us be-
fore. Our displays are rugged enough
to last many years with proper care,
and our goal to stress PPCH member-
ship to the public is being accom-
plished.

R Vf Edward, /r isowner oi Adventures in
Photography, 73807 Barrvknoll Ln, Houston,
TX 77024, which specializes in portrait
photography and weddings He served as the
PPCH President in 1973. $
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viewpoint

now that we’re in the crisis,

aren't we all

by Klaus H. Seliger

T his is a question that we as busi-

ness people, as well as the general
public, should realistically ask our-
selves. Who created this monster that
is so mercilessly bringing our econ-
omy to its knees'l

Accept it or not, we are at fault—
you and |, the* business persons who
play the- roles of both seller and
buyer

Before exploring the problem as it
relates to photography, there is an
area that leads up to the present situ
ation In the Americ an market place
of the 1950s and early 1960s, store
shelves became crammed with prod-
ucts made in lapan and other Oriental
countries Remember the small tran-
sistor radios that sold for $12.95, while
the American made counterpart sold
tor $16.95? You looked at them both,
and were impressed with the Cosmet-
ics of the lapanese radio, because it
had, for example, a knob for Bass and
Ireble, and an extra little red or green
light. It was $4 cheaper, so you pur-
chased the lapanese product. So, in
essence, what happened was that for
the difference of $4, some American
laborer did not get a chance to build
a radio for you.

Even though the foreign-made ra-
dio might not has'e lasted as long as
the American-made one, you still
went out and purchased it, because
you put yourself inter the hands of the
advertisers and were not willing to
think about tomorrow

I am by no means implying that the
foreign manufacturers are not ca-
llable of building fine* products. What
lam saying is that it was the greedy
American investor and investing firms
who literally went to lapan and said
to the lapanese manufacturer, 'Build
me a radio for $.!, which | can list
price tor $20 and sell for $12.95."

If you are a businessman, you know
that there are many business people
today who don't like to touch mer-
chandise unless it is marked up 40 to
60%, I'm not against making money,
but in cases such as this, the money is
not going back into the world market
in proper proportions. I'm not saying
don't buy foreign products, not at all
What | am saying is, look at the prod-
uct first, and then see if it is being pro-
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responsible?

duced in America. And, if we are
producing it here, you will probably
pay a few dollars more, but in most
cases it will outlast its foreign
counterpart.

Recently, | discussed this matter
with a person who works for one of
the major automobile manufacturers
in America. He complained that his
work schedule had been cut down,
and that he is making less money now
per year. In the same breath, he dis-
cussed the possibility of purchasing a
new car-one made in Germany.
Think about that one.

How does all of this relate to pho-
tographers? You, the American, have
become, through elaborately planned
advertising, a symbol of sloppy work,
a symbol of someone not to buy
from, because the American-made
products are supposedly over-priced
and deliver less. Why is this happen-
ing? Because you let it. In the past
years, you, the photographer, have sat
still because you were living off the
image and the hard work of your fa-
ther and grandfather. They did one
very important thing that you have
not done That is to educate the gen-
eral public on why it is necessary to
have good photographs. Think for a
moment, how much are you actually
doing to prove to your customer that
you are good in what you do?

Since the early 1960s, I've made it
my business to shop other photogra-
phers on every level of photography. |
looked at their work, | looked at their

“These ...people willaccept
the $1.49 8x10 color
photograph from theirlocal
departmentstore as a high-
quality portrait. Why?
Unfortunately, they don't know
any better!"

prices, | looked at their service, and |
spoke to them in person to learn
about their philosophies as photogra-
phers and business people. Going
back into the early 1960s, speaking to
mostly, if | may use the term, old
timers. I've learned quite a bit. There
was a genuine personal contact, a

warmth, which started to dwindle
away in the years approaching 1974.
What was happening? Well, the new
photographer, or may | say the psy-
chology with which the photographer
suddenly started to operate, ran al-
most parallel to the advertising psy-
chology to which he was subjected
day in and day out, and his own phil-
osophy which he now started to de-
velop, and also displayed plainly by
the merchandise he was purchasing.
You might ask what the purchasing of
certain merchandise has to do with
output of work. Quite a bit!

If you, the photographer, by matter
of principle, produce the highest qual-
ity of work and genuinely display eth-
ics of the highest caliber, you will also
find yourself inevitably associated
with the highest quality tools, and
you will always be looking for and
purchasing the highest quality mer-
chandise; not to confuse quality with
luxury. There is also an inner aware-
ness happening within this same per-
son, by which he or she will strive to
make his trade more genuine with
deeper roots. That means taking the
time to educate the general public on
why good photography is absolutely
essential.

If | may use the phrase "opportu-
nity makes thieves," it is happening
all around you. Of course, I'm talking
about the $1.49 8x10 department-
store portrait. Suddenly you say, how
did it happen? Well, ask yourself a
most painful and embarrassing ques-
tion: "What did | do in past years that
could have prevented this cancerous
situation?” The answer will probably
be "very little."

To give another example of the
inadequacy and carelessness with
which some of our so-called estab-
lished and accomplished professional
photographers operate, some months
back, | called a photographer who has
a studio and is a member of PP of A. |
identified myself and explained to
him that | have a number of calls from
customers who would like wedding
photographs taken. | further ex-
plained to him that | am more in-
volved in commercial photography
and for that reason would much
rather give the work to someone who,
by his own experience, could do a



better and more appropriate job.
Without any explanation, he coldly
told me that he was not interested,
and didn't even give a thought about
who he might have known who
would have been willing to do the
job properly. By checking back with
these potential customers after their
weddings, to find out just as a matter
of interest who finally did their wed-
ding photographs, the answers were
unanimous. "Oh, we don't know his
name, but he is the nephew of so and
so/’

This is the guy our profession has la-
beled the "weekend photographer.”
Most of the weddings were photo-
graphed with inexpensive 35mm cam-
era equipment, using flash units
barely large enough for home-type
pictures, to say nothing of the atro-
cious quality and creativeness. So,

“How much are you actually
doing to prove to your
customers that you are good
in whatyou do?"

what has happened once more?
These very same people who were ex-
posed to, or should | say "taken to,"
bad photography, will accept the
$1.49 8x10 color photograph from
their local department store as a high-
quality portrait. Why? Unfortunately,
they don't know any better.

So, what can you do to bring an
end to this cancerous monster that is
plaguing the serious photography
world?

First of all, take a good look at your-
self and your photographic operation
Ask yourself what you like to do best;
look at the failures of others; take a
good look at the successful photogra-
phers but only believe half when they
tell you how easy it was. Study your
community and surrounding commu-
nities, while at the same time talking
to the managing business people,
finding out what successful or unsuc-
cessful sales approaches they have
used. Don't be afraid to talk to sales
clerks, as they more than likely will
give you a truer answer, because it
doesn't matter to them either way.
The approaches you can use to finally
develop your own sales philosophy
are endless.

Secondly, but by no means less im-
portant, take a good look at your own
studio, camera equipment and dark-
room. Are they falling apart? Or are
they still the showpiece they were
when you bought them and, for that
reason alone, made your work more
enjoyable from a psychological view-
point? Take a good look at your sales
brochures, price lists and business

cards. Are they of good quality or
were they cheaply done to save a
couple of dollars? Remember, these
are your image. Look at the people
who work with you. Have you ever
called your studio and honestly lis-
tened to your receptionist's voice? Is
she really projecting your image, or is
she only someone with an eight-hour
job? Is she really able to inform cus-
tomers of what you can do photo-
graphically; does she care? Or, is she
only pretty?

How important is your recep-
tionist? Think about the last tele-
phone call you made concerning
some problem you had, anil the secre-
tary of that business told you that Mr.
Smith was out to lunch and she could
not help you, but she would be more
than happy to give him the message
that you called. He never got the mes-
sage, and when you called back sev
eral hours later, he was gone again
What did you do? Obviously, you
looked somewhere else next time.

What are you doing to present your
customers with more archival-type
photographs? Are you just printing
photographs to get by?

All of these very important matters
should be carefully weighed and con
stantly re-evaluated Start to listen
more to your own conscience than to
the elaborate, well-calculated adver
tisements of the "fast-buck artist."
Take it into your hands, touch it, com
pare it and come to your own conclu-
sions and do unto others as you
would have them unquestionably do
unto you, even though at this point
the battle is frustrating and very slow.
Then think of how many years it took
to create this crisis, but let now be
the start of your helping to end it.

Through the 1960s, when | tried to
get together with people in the pho
tographic industry, photographers
laughed and said they half nothing to
worry about. Well, my photographer
colleagues, you are worried now and
by no means laughing anymore Re-
spect logic and it will respect you.

Klaus n Seller, of Selrger Studios & Photo

Graphic Research, PO Box 247, Park forest, li
60466, was horn and raised in Berlin, Ger-
many, moved to Canada in 1954 and to the US
in 1957 He was a photographer svith the US
101st Airborne Division, and served as an in-
dustrial photographer lor various industries
before becoming a commercial photographer

EDITOR'S NOTE: Unless the industry is in-
deed worse off, or more apathetic, than
anyone has imagined, readers of Seliger's
article must have some comments pro or
con. Let's hear from you. Comments will be
published in our Letters to the Editor
column. ®

3103 °

PER MONTH BUYS
THE NEW KREONITE

CPT16

Tabletop
Color Print

* Based on
processor and
selected accessories
on an average
4-year financing

The new 16" color print
processor by Kreonite with
the proven soft roller
system using 3-step
chemistry and has many
features not before
available on small
processors.

Contact your local Kreonite Franchised Dealer
or mail coupon today

Please send me information on the
new Kreonite CPT16 Tabletop Color
Print Processor

Name
Firm
Address e o
City State _
Zip
WHAC

715 E. Tenth Street P.O. Box 2099
Wichita, Kansas 67201
(316) 263-1111
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build

your own
temperature
controlled
processing
tank

by loseph |. Marrone

P rocessing 500 to 7(X) rolls of Ekta-
chrome film per year using a four-
inch deep print washing tray as a wa
ter jacket for quart size developing
tanks left something to be desired in
terms of efficiency and time Only
four rolls of film could be processed
per batch, which is very frustrating
when there are five rolls to develop.
Due to a lack of space and the size
of our sink, using half-gallon-size
tanks was impossible, and our budget
would not permit purchasing an auto-
matic processor with built-in tempera-
ture control So, | designed a tank
made of quarter-inch Plexiglas and
able to hold ten half-gallon-size de-
veloping tanks It's temperature con-
trolled and cost under $150 to build
In addition, it saves hot water and run-
ning water, because water is needed
only for washing, rather than for tern
perature control
fhe control unit is a Tecamp TE-I
Tempette set at 47°. Plastic, 3/4-inch
PVC fittings and a length of garden
hose are used to hook up the water to
the tank Six 1/2-inch holes are drilled
at the back of the tank for draining.

loseph T Marrone State oi fsew lersey Public
Broadcasting Authority, 1571 Parkside Ave
Trenton, MI 08638 ft
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Above: Tank measures
12"x23"x11" and holds about 19
gallons. Tank has 4" space in
center to hold temperature
control unit and wash film.
Processing tanks are set in two
rows, five on each side. Left
Individual tanks are held in place
by two plastic strips, 4" wide, 23"
long, with 3Vi" holes at vi"
intervals to fit over tank.

The Idea Exchange

.
<3



“Classic” quality, direct-from-roll, borderless
V.C.N.A. Color Corrected machine prints in a

unique expandable album.
5"X 5"

4IIX 5Il
PRINTS  PRINTS

60° 60°
EACH EACH

(minimum 10 prints)

Process and Proof Services start at $2.65 per roll.
Send coupon fordescription and prices.

sa na p

Bride and Groom, Parents, Relatives, Friends,
in fact the entire Wedding Party will want
some of these big (4"x5" or 5"'x5") border-
less Color pre-vues . . . especially as pre-
sented in one of these unigque, customized
albums. Each print is exquisitely framed on
acolor flattering gold-toned ‘‘Wedding Story”
page. Convenient snap-out order forms make
It easy to keep track of all the additional print
orders . . . and the book does double duty
too ... for after the presentation it becomes
a saleable ‘parent” or “keepsake” album.

YOJRPAY QLY KR THEPRINTS...

Price includes FREE film processing, choice of
print finish (matte, semi-gloss, linen or canvas
texture). 3 pc. expandable album (Jet black or
glitter white) with gold stamped inscription if
desired. “Tell-a-Story” pages and snap-out order
forms.

M onkey

Color, me.

534 WEST 20th ST.
HIALEAH. FLA. 33010

P-35
Gentlemen:

Please rush me complete information on your Proofing services.
Name
Address

State
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TeNnadtreGnais
Optics

We supply the bgst llex Tessar lenses, ground
to the proper lengths, with focusing crowns. Softness
caused by having to add diopters is eliminated

Cropping
We supply the best each cluster has its own
mask on the lens carriage length of negative used
is exactly the same on all size prints width varies
to proportion of prints

Light Source

We supply the b£g! .
color heads on all units.

Custom Design

The choice is yours either bordered or full prints,
4 x 5 s rather than 3 x 5 s and so on Five formats
are available from 2'< to full 70mm.

Guaranteed Perlormance

Your money refunded if not exactly as advertised

new Chromega Olchroic

Unit A 18*10 2 5*7, 4 3*5. 4 wallets S2675 00

Unit B: 18*10. 2 5*7. 4 3*5. 9 tip wallets 3370 @

Unit C 1 11*14 18*10,7 5*7.4 3*5.9 up wallets 3680 00
(Ideal tof cole' i*b$ uses 31" roll slock

Unit AL 18*10. 25x7. 4 3*5 4 wallets

(with bellows as 5th channel! 3030 00
Unit B 1 i 8x10. 2 5x7 4 3x5. 9 up wallets
(with bellows as 5th channel! 3730 00

All units complete with enlarger color head and transformer

Write for more information or send orders direct to

JGHonHiaft*

425 CASS STREET LA CROSSE. WIS 54601
PHONE (608) 784 4728
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Studio Small
Talk

Patricia and Mike O, M Photog

A Few Thoughts ...

On December 18 of last year we re-
ceived a letter from the Eastman Ko-
dak Company advising us of a color
balance problem in their newly intro-
duced Kodachrome 64 film. [Also see
NEWS.]

Anyone who is even slightly famil-
iar with the complex construction of
a color material can readily under-

THE
BE

[ER

Lyndon

Color Labs

* 0iviS'On Of photo systems >nc

7200 W Huron River Drive

Denier Michigan 48130 313-426-4666

stand that, despite the finest quality
control in the world, difficulties will
occasionally be encountered. This
was not the policy of the Kodak Com-
pany three years ago when we experi-
enced a serious color balance
problem with our CPS film.

When we first had difficulties we
immediately assumed we had done
something wrong. We dumped chem-
istry which we thought had been pos-
sibly contaminated and scrubbed
tanks; we took enlargers apart and
changed filters; all while mumbling
many choice words. Our Christmas
finishing schedule was demolished.

When we finally approached our
Kodak TR we were told that the com-
pany would replace all of the unused
material in our refrigerator and that
they were having some problems with
CPS film. This hardly soothed our feel-
ings or made up for the hundreds of
dollars of wasted material and weeks
of wasted time during our busiest sea-
son of the year.

We subsequently discovered that
the color labs were having a greater
problem than we were. What dis-
gruntled us the most was the fact that
one of the Eastman Kodak dealers we
discussed our problem with showed
us a letter advising him about the de-
fective material and suggesting he tell

SMITH-VICTOR

Models 740-750
HI-FI STUDIO LIGHTS

These Smith-Victor HI FlI Studio
lights are SpeC|aII¥f_ designed with a
new unique high efficiency reflector.
The_Y provide broad flat illumination
tofill large areas, Large handle placed
away from housing provides for cool
adjustment of light. These lights are
strong, light-weight and provide high
$uallty lighting for photographg or

.V~ Permanently attached Barn
Doors give full light control.

Prices shown are less lamp
MODEL 740 $62 00 (650 watts)
MODEL 750 $68 00 H,000 watts)

Full line of accessories available

AT YOUR PROFESSIONAL DEALER

SMITH-VICTOR CORR.
Griffith. Indiana 46319



Take advantage of our Readers
Service to get additional
information on any advertise-
ment, new product, service or
literature in this issue.

Write the supplier's name

and address on the card; fill in
the back; tear out the card;
affix stamp and mail.

Siiltck]ss

TO:

$ii% tckiss

TO:

ShStckps

TO:

I
j

PLACE
STAMP
HERE

PLACE
STAMP
HERE

PLACE
STAMP
HERE



G et all the facts...

Readers Service Card

| am interested in
Name of product or service

THE PROFESSIONAL

mentioned in the issue of P M "
. grailer

Name

Address

A
State \ -Zip.
Please send complete information.

Readers Service Card

| am interested in
Name of product or service

THE PROFESSIONAL
mentioned in the issue of

on page

Readers Service Card

| am interested in
Name of product or service

THE PROFESSIONAL
mentioned in the_ issue of

Mnpage_

in depth, just for the asking. If you
want more information on any
advertisement, new product, service
or literature, mentioned in this

issue, use our Readers Service Cards.
Address the card directly to the
advertiser or manufacturer. (Do not
send it to PPA Publications, Inc.)

Fill in the name of the product, service
or literature on which you wish
information. Be sure to include your
complete name, address and zip
code. Write the supplier’s name and
address on front of the card. Tear

out the card, affix a stamp and mail.

THE PROFESSIONAL

Pbitaopapher.

When you contact an advertiser or
manufacturer in person, by letter or
phone — say you saw it in

THE PROFESSIONAL PHOTOGRAPHER.

If you don't see your supplier's
advertisements in these pages, tell him
he's missing the best opportunity to
reach the world's leading professional
photographers. For free readership
reports, audit, profile and rate card —
suggest he contact PPA Publications, Inc.
1090 Executive Way

Des Plaines, IL 60018

312, 298-4680



no one unless he received a com-
plaint from the photographer first.
This was certainly a legal position but,
in our opinion, an immoral one. To
treat the men and women in our pro-
fession in such a manner was, we feel,
shabby at best.

We made our feelings known to
some of the top management at Roch-
ester and were bluntly told that this
was their “policy."” Without question,
the manufacturer has every right to
determine policies, so as a customer
we exercised our right and discontin-
ued the use of CPS film in our studio.

Since we have our own color lab
we were in a position to change to an-
other Eastman Kodak product which
more than satisfied our requirements.
Those professionals who use outside
lab facilities could not change, be
cause the labs have their machines
oriented to CPS film.

We would like to commend the
Eastman Kodak Company for what
seems to be an improvement in its
policies. We want the company to
know how much we depend and rely
on its high standards of quality con-
trol and the integrity of its product.
We hope other manufacturers will
recognize the need to publicize prob-
lems rather than cover them up. We
hope other photographers will take
the trouble to let the Kodak people
know we admire this new effort in
our behalf.

In a recent ASP Newsletter (and it
seems to us we receive less and less
as time goes by), there was a brief
mention of a suggestion that those
who have received the Fellow of Pho-
tography degree in the American So-
ciety of Photographers be further
induced, by a carrot on a string, with
a Doctor of Photography degree. Our
own opinion is that we put a stop to
this nonsense once and for all. It
seems to us that some place in the
Master of Photgraphy certificate it is
stated that this is the highest Degree
awarded by the PP of A. To circum-
vent any criticism the ASP, a separate
entity of Masters of Photography and
Photographic Craftsmen, has set forth
its own degree, the Fellow of Photog-
raphy, which is currently held by a
handful of talented photog-
graphers.

Anyone with a sense of humor
must conjecture the delicious
thoughts that the future might bring a
Crowned Prince of Photography or
perhaps even an Emperor. The crown-
ing ceremony could even be followed
by a royal ball and chamber music.

There is little question in our minds
that the ASP could better serve by uti-
lizing the super talents of its member-
ship in more conventional and
functional ways. The annual exhibi-
tion and the ASP Clinics have been ex-

tremely beneficial to the general
membership. Much greater efforts in
this direction are required. Exploring
the use of videotape programs and
demonstrations, special instructional
problications in conjunction with our
own The Professional Photographer
magazine; and finding a means of get-
ting even further exposure for the
ASP photographic exhibit are but a
few of the aims and goals which
should concern the ASP. Efforts in
these directions would aid the gen-
eral membership of PP of A, and
would legitimately establish the claim
the ASP makes to the general eleva-
tion of professional photography.

We doubt that bigger and better de-
grees can move us in that direction.
The use of honors to encourage com
petitive efforts are functional. Adding
new degrees to elevate a few select
individuals is hardly a worthwhkle di-
rection. If the general membership of
the ASP disagrees with us we had bet-
ter start working on our costumes for
the coronation.

Patric ia & Mike Q, M.Phntog Coronet Studio
Photographers, 2CXw Lincoln Hwy, Idison, NI
081117 ®

Opinions expressed are the authors and not
necessarily those oi PP ol A or the Proles
sional Photographer

NEW!
QUARTZ LIGHTS

NO BURNED FINGERS. Lamp
housing never heats up.

Rochester institute of Technology's Col-
lege of Graphic Arts and Photography is
the graphic arts industry’s most valuable
national resource.

Your contributions to KI 1's ST2 million

150th Anniversary Campaign will help
extend the many services offered to com-
panies in graphic arts, photography and
related industries.
We invite you to learn more about RI | s
College of Graphic Arts and Pho-
tography. Send for our new brochure that
tells how vou can help RIT serve you
better. Write;

Mrs. Dorothy Wadsworth
Rochester Institute of Technology
150th Anniversary Campaign

50 West Main Street

Rochester, New York 14014

FAN COOLED

A very powerful, broad light for studio
or location work. Holds up to 1700 watts
of 3200K light, yet feather light in weight,

and cool running.

Bank up to 6800 watts together in a JUMBO
umbrella for a fantastic soft light. Full and
half power switching, two speed fan.

A MAJOR ADVANCE IN
QUARTZ LIGHTING

Shown at Photokina these Fan
Cooled quartz lights are now
for rental or sale at a very nominal
cost.

Call or write:

TEKN O

22" W £nc Street, Chicago, H 60610 €
312 787 8922

123 West 28th Street. New York, N Y 10001
212 239 0028

1507 North Gordon, Hollywood. California 90028
213 464 9234
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PORTRAIT MPHOTOGRAPHER'S
clip
S heet

BROOK
Thomas D. Walkins

Watkins says when photographing children, the pho-
tographer should involve them in the portrait

making by talking to them in an adult manner about
their interests, their friends or their activities. He
should deal with children at eye level, "even if it
means getting down on your knees "

I he lighting for the portrait included one 16" reflec-
tor close to the camera as the fill and providing for
the basic exposure. Another 16" reflector with barn-
doors was 45° to the side as the main light. The third
light used was a hair light.

This photograph was exhibited in the 1974 Exhibi-
tion of Professional Photography. (A Service of the
PP of A Portrait Division.)

CUT OUT AND SAVE

84th International Exposition
of Professional Photography
23rd National Industrial

Photographic Conference

July 19-24. 1975

Reservations will be accepted on a first-come, first-

served basis. Please complete this form and mail it PLEASE CIRCLE RATE REQUESTED
toda
y MINIMUM ~ AVERAGE  SUPERIOR
Namg - Singles $27 30 $33 36 39 $55*
Confirm to (Address) Doubles 39 42 45 48 b5l
City . State _ -Zip Twins 39 42 45 48 51 55*
am Suites 65 &U ini-Si
Arr. Date .. Hour pm __Dep. Date P Mini-Singles  $24
* If rate requested is not available, next available rate will be
confirmed THE CONRAD HILTON TOWERS
* Rooms will be held until 6 pm on the date of arrival unless we Singles $38 62* Suites available
are otherwise advised Doubles 50
* Room reservations must be received 15 days prior to opening . . on request.
of convention. Twins 50 62
« All rates subject to additional charges equivalent to state, Studio 35 "Deluxe twins
county and city taxes Single

Please return to:

THE CONRAD HILTON
Michigan Blvd. 7th to 8th St.
Chicago, IL 60605
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A ttention
Dealers:

Mamiya Camera Service Inc.
(formerly known as Osawa
Camera Service), is now servic-
ing your Mamiya/Sekor prod-
ucts as well as Mamiya pro-

fessional products. Jiarching for consistently
Please send any of Mamiya and sufferb quality from a color
Mamiya/Sekor products for in lab. Day in and day out
or out warranty repairing to we're ,pleasing clients with
either one of our offices listed fast service at reasonable
below. prices. Cibrachrome materi-
als, both prints and transparen-
Mamiya Camera Service f'cies, too. No minimum on por-
65-35 Queens Blvd. trait orders. Free embossed tex-
Woodside, L.I., N.Y. 11377 K uring with order of 5 negatives.
me postage to us and free to you
Mamiya Camera Service borders over $10. Try us todayl
3919 W. Oakton St.
Skokie, 11l 60076 Call or write
] ) for price list:
Mamiya Camera Service
11513 W. Pico Bivd. °
Los Angeles, Calif. 90064 Sun Color°Las

3815 N. BROWN AVE. « SCOTTSDALE. ARIZ. 85251
602 949 0911

HOUSING FORM
22nd Western States Convention

May 3-6, 1975, TowneHouse Hotel
Please complete this form and mail today. Closing date for reservations is April 14
PLEASE SHOW NAME OF EACH PERSON OCCUPYING ROOM.

Sender's Name —_—— - Name-------------
Address Name

City & State Name

Arr. Date Time Dep. Date___
TYPE OF ACCOMMODATION:

Single: $21 Twin: $26 Double: $24

Two Room Suite: From $54 Three Room Suite: From $89

Rollaway in Room
City hotel tax, currently 6% is additional. Rooms will be assigned as requested subject to availability Subject
to cancellation at 6 pm unless held by deposit or guarantee.

RETURN TO:

TOWNEHOUSE HOTEL
Market at Eighth St.
San Francisco, CA 94103
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Make Fantasys Quick

By Bill Stockwell

Today's torrid topic: "Simple thinking vs. camera toys!" As my
Bill Stockwell seminars roll along, at record pace, | meet haggard
fugitives from rival candid schools.

I recall one shaken gunner, who clung pitifully to my coat and
gibbered: "I enrolled with another seminar, beloved Casual King,
lust to learn simple fantasys.

"We load for the all-day shooting session. | am appalled! Like go-
ing down a cafeteria line, we select from three tables, loaded with
gimmicks."

In (his candid junkyard of matte boxes, baubles, trinkets, gad-
gets, fancy snoot tubes, each gunner totals 15 to 20 grim samples.
Let the lesson soak in! Facing a radiant bride, the bewildered pho-
tographers tinker with toys, while the model's expression melts
from ecstasy to agony. It's a nuts-and-bolts comic opera.

In another (ify, at the same time, | am conducting my famed Bill
Stockwell seminar | feature simple miracles, created with news-
style punc h and speed.

Instead of depending on gadgets, you just think With a few
simple rules, you command all my exotic stylings that ignite all
photography

Here's the payoff! Shunning expensive, complex gadgets, my stu-
denis bag 100 alluring Casual samples-my delightful Fantasys,
Snoot Magic , Moderns, Mistys. Madcaps, Blossoms, Flares.

final score: Simple miracles 100, Toyland 15.

it it it it it it

I recall the recent seminar venture of a big hame photographer,
who carried television cameras, for teaching you to put two Fan-
tasy images on one color negative | otter a dramatization, instant
replay

With pomp and fanfarel thelzealous professor grandiosely sets
up his IV cameras He grapples with python like cords, expertly
twists dials and knobs With supreme confidence, helaims thellen-
ses af bride and groom

Now. the moment of triumph! As gunners lean forward, tensely,
he pushes the button AhlHe gets |he Lone Ranger' Another time
it's Captain kangarool| am stretching the pathetic burlesque a
little, tor emphasis But the bride and groom models, in most in-
stances (in not appear on thelscreens in any useful manner.

I here is your confirmation, merry colleague! In simplicity, there
is creative thunderl Thinking vs toys! It it the difference between
the i langing player-piano and a comert Grand.

and Easy—No Toys!

Lewis Shadv's exciting new Casuals are win-
ning weddings in Kansas City. The little beauty,
above, was his first snoot Fantasy. He created it,
in a few seconds, without any complex "toys," in
a recent Bill Stockwell seminar. It's on your
shooting menu now, brave gunner! You've not
seen this simple miracle before!

Learn, first, noble gunner, to create my Casual thrillers with my
easy guides. Now, if you must buy a matte box, to make your life
sublimely complete, you will be able to use it with speed, creative-
ness and sensitivity.

| have given the matte box some deep thought of late. Here is
the ultimate deluxe model: A squirrel tail is attached to the bot-
tom. and the quaint little box serves as a peanut dish, when it isn't
attached to the camera.

Here Comes BILL STOCKWELL-1975 Tour

New TWO-DAY Casual Semi

nars—Class size limited

March 1-4.......ccee.n. Cincinnati,O. employes accompanying you—$110
March 10-11.. R Seattle, Wash. ...Hartford, Conn. each. Refreshers from my regular
March 13-14...ce.. AUG: 2829 Boston, Mass. TWO-DAY seminars—$110 each. All at-
March 23-24...... . Sept. 8-9........ Milwaukee, Wis. tending will receive my valuable texts.
AND March 25-26................ Detroit, Mich. Sepf. 11-12 Marshfield,Wis. Deposits—New sludents-$150 each. Your
April 7-8......... Spel. 22-23.. -Scranton,Pa. employes, and refreshers—$75 each.
April 10-11...es Sepl. 25-26 Roanoke,Va. Send check at least two weeks in ad-
APFil 20-21.cccieieies Philadelphia, Pa. Oct. New York City. vance On receipt. | will mail FOUR
AND April 22-23..............Philadelphia, Pa. Oct. 9-10.. Rochester, N.Y. Casual texts, bursting with 500 COLOR
OcCt. 20-21L.....cvrirrerisrieereesesrieenns Cleveland,O. Casuals.
May 5-6....ccoeviininii e Buffalo, N.Y. Oct. 23-24 Columbus. O
May 8-9....cormrrrrerernane ...Syracuse, N.Y. ' ) n Gratis Texts—. Mad Misty Sampler, with
May 18-19....c.cccoeumrnies currrnnnns St. Paul, Minn. NOV‘ g‘? """"""" South Bend, Ind. 250 superb COLOR Casuals. 2. Misty
AND May 20.21...... ov. 6-7... Victory, featuring 250 additional
_ Nov. 17-18. COLOR Casuals 3. Shortcut to the Top,
JUNE 2-3.iis e Pittsburgh, Pa. Nov. 20-21............ a valuable pocket guide 4. A Selling
June 5-6....cccccieiinen. Symphony. All your Casual books are
.llune J:I-.S—ZZLS .................. powerful booking weapons
une - . .
lune 303Ul L. Nashville, Tenn. Samples Shootlng—\fou will shoot 75 to
I(XI exc iting Mistvs Madcaps. Fantasys.
::Ilz// 71f15 ................... TWO-DAY Flares Windswept, Snoots, Impact
luly 17_18- SEMINAR Scoreboard ( Iose_ups F_hev arg strong weapons for
luly 28-29.... Professors-Bill Stockwell and Bill Stock booking1Brides W_'” hug you!
July 31-Aug. Lo well, |r.. Charles Thannhausen. CoII(I)Ir Broclhure—#J rite for cfolorful folder
‘Il enclose four or five stunning
Aug. 11-12..ene. Hours—8am to 7pm COLOR Casuals and schedule of my
Aug. 14-15...n Tuition—New students $215 each Your new ONE-DAY Seminars'

BILL STOCKWELLS CASUALS « 1105 Tedfo

r.ill gn-x-?U

rd Way < Oklahoma City, Okla. 73116
3-fx9A4



Annual contributors of SI(X) or more to the
Photographic Art & Science foundation
fund-raising campaign become electors in
the Photography Hall of Fame. Each Elector
has one vote. Contributors not previously
acknowledged are listed below. Contrib-
utors during the month of December were:

Richard A. Alf, Winona, Minn.

Orrion R. Barger, Chamberlain, SI)

Bill Bell, Albuquerque, N.M

Glenn D. Binegar, Sr., Indianapolis, Ind.
Ired C. Blome, Toledo, Ohio

Yvonne Blumberg, Dallas, Texas

Ernest H Brooks, Il. Santa Barbara, Cal
Ernest H. Brooks, Sr.. Santa Barbara, Cal.

Gerald F. Brooks, Toronto, Ontario
Elaine 8. Bruggeman, Minneapolis, Minn.
Cliff Burnett, Decatur, Ga.
lane Butler, Beaumont, Texas
Glenn M. Byerly, lackson, Mich.
Virgil W. Byng, Rice Lake, Wis.
lane P. Campbell, Coal City, IIl.
G. R Child, Bend, Ore.
Paul E Christian, Gering, Neb.
Gene Claseman, Sioux Falls, S.D.
|ohn F. Collins, Rochester, N.Y.
Art Cournoyer, Salem, Va.
l. R Deaver, Dallas, Texas
Frank A. DeChristopher, Allentown, Pa
Roland V. Dinger, Bismarck, N.D.
S. F. Ellertson, Minneapolis, Minn.
Patty R. Ellspermann, Evansville, Ind.
Melvin R. Fox, Northfield, III.
Paul Linwood Gittings, Dallas, Texas
Alma Gray, Walla Walla, Wash
Durwood Griffin, Monroe, la.
B. Artin Haig, Milwaukee, Wis
F. Glenn Hamilton, Minneapolis, Minn
Charles W. Hansen, Flosstnoor, IIl.
R. 1. Hildebrand, Milwaukee, Wis
Bjarne Holm, lulsa, Okla.
lohn Howell, Winnetka, 11
George Hoxie, Oxford, Ohio
Ken Jones, Las Vegas, Nov
R. S Kalwajtys, Chicago, Il
John B. Kelley, Bradford, Pa
Kay | Kennedy, Wichita, Kan
Victor Kepplor. Westport, Cohn;
Steve Eewellyn, Chicago, Il
Jeanne Lindquist, Decatur, Il
George S. Lombardo, Stamford, Conn
C. Douglas McDonald. Dallas, texas
lorn McDonald, Jonesboro, Ark
Turn to page 92

Now, for your
second most
Important
decision. N

Your first im p or-~AAN|AAMA - tant decision was com-

posing, lighting and
Now comes your

shooting.
ond most important decision

.. . having it processed where you know your visual conception

becomes a reality with no flaws.

That's where we come in. At Photo Processors your job is as

important to us as it is to you.

We've invested in the finest color equipment available. Our
team of color specialists arc here to insure the best end-product

possible.

Send your next color job to us and let us show you what we

mean.

photo processors Inc

Box 2116P, Austin, Texas 78767
AC 512-472-6926

BALCAR MADE
3 FLASH METERS

Two were pretty good

T H IS O N E IS

G R E A T !

The BALCAR/
TEKNO flash-
meter 3 puts it
all together:

Take incident readings

Point meter at electronic light
source from subject.

Takes reflected readings

Make a quick, accurate read
ing from camera position.
Cordless operalion

Needs no synch cord unless
you want one. If you do:

Fits regular PC cord

To fire flash remotely, just plug
in a regular PC synch cord,
you don’'t need a special one
Holds the reading

Readings hold, solidly until you
release it

Reads direct in f/slops

Get the results last, directly in
f/stops.

Factory calibrated

Just set in the film speed and
shoot. It’s correct when it
leaves the factory.

Very sensitive

Full range /2.8 to f/64 at 100
film speed.

Use a regular battery

Uses 9V transistor type, No
hunting for special ones!
Compensates for daylight

Has 1/125th elec-

tronic shutter. If

daylight affects

the picture, the

meter sees it

TINY SIZE

Fits in your

shirt pocket.

It's rugged too.

There were two good meters before it
This one puts ALL the features into one

compact unit.
The price is

$125°°

Accurate flash exposures
are worth it!

Here is my check for $125.00.
Send me post paid a BALCAR/
TEKNO flashmeter 3

NAME STUDIO
STREET ~ —
city state zTp

(i | don | need a meter right now. but send
me all the BALCAR information.

TEKNO/BALCAR

221 W. Erie Street
Chicago, lll. 60610

(312) 787-8922
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the best cordless meter for

decronc gt

woild lamed

GOSSEN

ELECTRONIC FLASH METER

*by the makers of the famed tuna-Pro

+ CORDLESS FOR COMPLETE MOBILITY -
INDIVIDUAL or CUMULATIVE FLASH MEAS-
UREMENTS = SINGLE LINEAR SCALE READ-
INGS « NO TEST MEASUREMENTS NECES-
SARY - NO CIRCUIT SWITCHING « SOLID
STATE ELECTRONICS

This unique meter not only measures
single flash output but can give you the
total cumulative reading for successive
Hashes (needed when 'painting with light’).
And it's cordless for use anywhere! Ultra-
sophisticated circuitry activates within
1/1,000,000 sec. automatically.

Immediate readings from a single scale —
no test measurements, no circuit switch-
ing, no extra operations to slow you down.
Automatic switch-off saves battery for
thousands of flash measurements; battery
tester eliminates doubt. Everything is self-
contained.

Oeft and mobile, one-hand operation, a nine-
ounce palmful; no extra gadgets, no bulk
to weigh you down Plus incomparable
Gossen accuracy, quality and reliability!

SPECIFICATIONS: Solid state circuitry (Pat. appl.
for) Single scale measures from 40 to 10,000 lux
sec. « f/1 to f/90 in 13 stop increments ¢ ASA
6 to 6400 » Measures flasli durations from 1/100
to 1r50.000 sec, ¢ Three-minute ready cycle
Tripod socket ¢ Two-position switch clears cir-
cuits, tests battery e Separate electronic and
needle tero settings ¢ Dimensions: 4" a2W <2"
* Complete with neck strap, battery, and protec-
tive storage case.

At better pboto dealers or write for color brochure
BERKEY MARKETING COMPANIES. INC.[171
6

0S SCN 01VISION
P O. Box 1060. Woodsidc, N Y, 11377 Lml
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Retouching

Jeanette Wallen, Cr.Photog

Free-hand Retouching
versus Retouching Machine

There are Iwo types of equipment
used by retouchers in the field today:
the free-hand retouching stand and
the retouching machine. The free-
hand stand is simply a light box,
which may or may not have a variable
light control. The machine has a vari-
able control on the light source, and
also comes equipped with a vibrator
set-up of some type which aids the
retoucher in applying lead to the
negative

A retoucher does not necessarily
need a retouching machine to be a
good retoucher. The two major advan-
tages in using the retouching ma-
chine are: eliminating the fatigue
factor and increased speed in
retouching.

the long hours required in our pro-
fession. during the busy season, are
extremely tiring. The stress is tre-
mendous in the neck area, down the
arm and in the hand itself. A machine
should ease this stress and tension in
these areas, allowing the retoucher to
work more efficiently and effectively.

Increase Speed and Earning Power

A retouching machine usually in-
creases a retoucher's speed This in-
creases his earning power. Some
retouchers find that within a few days
their speed is increased up to one-
third. The fatigue factor, plus the in-
crease in speed, appears to make the
retouching machine the answer to all
retoucher's problems, but this is not
necessarily so.

A retouching machine will not
make or break a retoucher If an indi-
vidual has the talent for retouching,
he should be able to retouch on a
free-hand stand, as well as on a ma-
chine Either an individual has the

ability to retouch or he doesn't. If the
ability is not there, a retouching ma-
chine will not develop this ability.

If funds are limited, the free-hand
stand may be used by a student retou-
cher. A free-hand stand can be pur-
chased for approximately $75. Should
the student retoucher decide that he
wants to invest in a retouching ma-
chine, the initial investment in a free-
hand stand has not been that great.

Shop Around and Buy a Good One

A retouching machine is a lifetime
investment, so buy a good one. Some
machines which were on the market
20 years ago are still being used by
retouchers and work as efficiently
today as when they were purchased.
It's a good idea to take a look at all
the machines on the market and de-
cide for yourself which machine best
suits your needs.

There are many good machines
available to the retoucher—the Tro-
jan, Lloyds and the Adams, to men-
tion a few. As you are trying out these
different machines, you will find
some may have advantages or disad-
vantages which may or may not suit
your personal needs. Some machines
are quite bulky, while others are more
compact. Some have adjustable legs,
vibrators with variable speed control
and more light output. Color negative
retouching requires more light than
black-and-white retouching. To up-
date my machine | added a 20w cool
white fluorescent fixture, for more
light output required in retouching
color negatives.

I would like to encourage the full-
time retoucher to purchase a retouch-
ing machine. The fatigue factor alone
proves that the investment is well
made If you increase your speed and
thereby increase your earnings the
machine will pay for itself.

Use what works best for you. If you
find you are not fatigued after long
periods at the free-hand stand and
you're satisfied with your speed and
earning ability, then don't switch to
the retouching machine. If you are re-
touching full time, however, and you
find yourself exhausted after several
hours at the stand and you do want to
earn more money, then definitely
look into the possibility of purchasing
a retouching machine.

(In the next column, some dos and don't in
photographing color portrails will be
discussed)

leanetle Walien. Cl Photog . 21W Rabbit Tr, Pi-
nekney, Vf/4#/69 ax



THE PERFECT CONTAINER
Gwen Nell

"The Perfect Container” was taken
with a 4x5 camera and a 21()min Symar
lens. A small keylight aimed at the
first egg was used. | he print was an
experiment in taking a monm hro-
matic color print with a bright accent
The photograph (originally in color)
was first exhibited in the 1973 Exhibi
lion of Professional Photography (A
Servie e of the PP of A Commercial

207"X307- 55 50
207X 247, 55 5

7 .50
e ALL WORK GUARANTEED!

KODAK PAPER

WE DELIVER WITHIN
5 WORKING DAYS

. Color P.O. BOX 415
Mail to: Print- SOUTH PASADENA

\/IEEO'N\LA\UQm Dept. A Labs 4 CALIFORNIA 91030

Enclosed are . _negatives slides’ color prints>

* Making SUPER-SIZE color prints is our ONLY business and with our 20 x 30's A $950 each
video-analyzer and quality controls, we guarantee satisfaction. Send —20 o 88‘50 h
us your PREPAID order and within 5 working days it will be on its X 24's 50 eacl

way back to you ... it's a promise! You'll love our cotor prints. _ 16x20s $750 each.........
California Residents add 6% Tax
COIOr ALL ORDERS Delivery First Class Air Mai! $2 00 per print
d MUST BE PREPAID: Total Enclosed: Check H Money Orderr
Pﬂnt- NO C.0.D.s.
S( FRANCHISE AREAS OPEN! NAME ADDRESS
WRITE TODAY!
P. O. BOX 415 | CITY_ STATE ZIP
Dept. A. SOUTH PASADENA, CALIF. 91030 *$1.50 For Inter-negs From Slides or Copy Negs From Prints
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Now—the new

Bowens Monolite

X400 with light

output to 8000 BCPS

In 5 steps and

weighing only _ , .. . Ibs.
Recycles >in 2 seconds
at any power setting.
Accessories include
Monocell flash tripper,
four different f cfe.
reflectors, plus’

ffffff barndoors, and

[ different f umbrellas,
all interchanged In seconds.
It’s completely compatible
with the X200 too!

And there’s more...

Write us or ask your
dealer for our fully
Illustrated brochure S f
with the complete story.
BOGEN PHOTO CORP.

P.O.Box 448, Englewood, N.J. 07631

APAG
Colorists

Mary K. Sobolowski

Capturing Reality

A sure, skillful stroke, a keen eye, a
true sense of proportion are all very
important. Yet with all these, the re-
sults can be a failure if the artist is
unable to capture the essence of the
subject's personality.

Not of least value are the distinc-
tive looks expressed in candid eyes
that have viewed the pageant of trials
and triumphs together with the fine
features impressed on the face by the
absorbing business of daily experi-
ences in failures or successes. This cul-
tural development reflected in a
man's countenance is not achieved
overnight, and is much too valuable
to be neglected in any delicate detail.
Surely all these external indications in-
cluding beauty of features, propor-
tions of the body, habitual neatness,
manly bearing and even his taste in
dress contribute to his physical charm
and delightful magnetism.

There are several distinct advan-
tages that photographic portraits,
laminated on canvas, hold in prefer-
ence to the traditional painting of a
portrait on canvas by an artist. There
is much to be gained in measures of
efficiency, time and expense, as well
as opening the doors to a new, wide
range of business.

Power to Re-create

First of all, who really possesses the
breathless power of re-creating—ef
giving a conformity more intimacy
than a true reflection? A photogra-
pher's keen awareness will capture ex-
pressions and moods with the split-
second timing of his camera. Reality is
not found so much as it is captured
by going to look for it. Furthermore,
to make sure that he has captured the
ideal striking resemblance for the can-
vas, the photographer can make as
many as 20 or 25 exposures. These will
provide a wide variety of expressions,
moods, positions and even changes in
clothes and colors. Also, with the use
of an Astro-projector, the customer
can be given, in preview, an excellent
idea of what a particular portrait will
look like. This projection on a screen
to the size of the intended canvas will
produce an unmistakable likeness—an
excellent stimulant for business with
the client.



OUR PLAN—22nd Western States Convention

OUR CITY—San Francisco

Topics and Speakers include:

All Convention Program

Portrait Photography—Points for Everyone, by LaVerne
Friesen

Sales Clinic—Discussion of sales techniques from
introduction through final sale, by Marlene Fisher, Ted
Gurney and Vera Eschenbach

Portrait

Front Screen Projection—New Technique for Profit, by
John Adolphi

Portrait Promotion, by Donald Jack
New Ideas in Wedding Photography, by Susan Harris
Portraiture of Families and Groups, by Dave LaClaire

Photography of Children

Commercial

Creative Commercial Photography, by Robert and Terry
Jacobson

Illustrative Photography, by Charles Weckler
Advertising Photography, by James Marvy
Fashion Photography, by Thomas Mitchell

PPA EVENTS, INC.
1090 Executive Way
Des Plaines, IL 60018

Industrial

Effective Lighting for the Industrial Photographer, by
David Proffitt

Posterization, by Louis Arbolida
Creative Industrial Photography, by William Skumurski
Color of the Light, by Ronald Eiserling

Retouchers
Oil Coloring and Restoration, by Kay Isaacson
Print Finishing, by Kay Isaacson

Negative Retouching, by Verna Madigan

Highlights

Photographic Exhibitions—deas on Tomorrow s
Techniques Today

PPC Affiliated Photographic Judging—enjoy the spirit of
competition and earn degree merits

Technical Products Show—examine the latest in
photographic equipment and supplies

Early Bird Party—Welcome old and new friends

Champagne and Cheese Reception—have fun
exchanging ideas with fellow pros

Awards Banquet—gourmet dinner and ceremony

Make your plan to be
with PPC and PP of A

San Francisco
May 3-6

Civic Auditorium « TowneHouse Hotel

CO-SPONSORED BY: PROFESSIONAL PHOTOGRAPHERS OF CALIFORNIA AND PROFESSIONAL PHOTOGRAPHERS OF AMERICA
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By this method the client can sug-
gest changes in unfavorable features
Arrangements can then be macle be-
forehand (or enhancement and cor-
rections to avoid disappointment in
the end product.

It becomes easy to understand that
it lakes more than skilled strokes to
capture the subject's moods and ex-
pressions in the limited settings that
the client poses for a traditional paint-
ing, One's feelings are so completely
private, sensitive and mingled that
they cannot be subjected to another's
interpretation in the making of a
precious keepsake.

Achieve a Classic Elegance

Variety's delight carries the heart
high through our impatient search for
beauty. In the antiquing process, the
creative photographic artist can bring
to the portrait a classic elegance by
applying a lacquer with sure, brilliant
brush strokes, and further improve
the appearance with a special glaze to
accentuate the depth of the strokes
and canvas. In another process
through the refined, studied appli-
cation of a reticulating lacquer, she
can give to the portrait a character-
istic appearance with the regal ele-
gance of an eminent masterpiece.

IMOW FOR THE FIRST TIME

KEITH COLE'S EXCLUSIVE CHECK-A-PROM
PROGRAM GIVES DANCE COUPLES
A CHOICE OF 3 DIFFERENT PACKAGES

FOR MORE INFORMATION
MAIL THIS TODAY

Please Rush Me Full Details
On Keith Cole's

O NEW CHECK-A-PROM PROGRAM
O Four Standard Prom Programs

O All Prom Programs

This year | intend to photograph

approximately couples.

ATTACH
TO YOUR
letterhead

+ Complete Sales Kits and Point
of Purchase Posters with sam-
ples for all programs.

* Personalized prom mounts im-
printed with your studio name,
date, name of school & dance.

» Four Standard Prom Plans still
available.

* Top quality color balanced,
textured prints delivered free
of spots.

3-DAY IN-PLANT SERVICE

KEITH COLE photography

WEST: 604 Price Avenue, Redwood City. CA 94063

10721 Riverside Drive. No. Hollywood. CA 91602

MIDWEST: 12221 Riverwood Dr.. Burnsville, MN 55337
EAST: 6101 Robinwood Road. Baltimore. MD 21225
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2421 Linden Lane. Silver Spring. MD 20910

Finally, for the keenly discriminating
client, the photographic artist can ap-
ply delicate gold leaf to make the por-
trait a treasure of pristine elegance.

Our next consideration centers on
the element of time, a very precious
commodity in this day of business ap-
pointments and social obligations.
Persons subjected to somewhat rigid
time schedules cannot afford the
elaborate luxury of extensive hours in
posing deliberately for a traditional
painting on canvas.

Photographer's Market Has Potential

For the customer the cost of a pho-
tographic portrait on canvas would be
a fraction of the price of a traditional
painting on canvas. Even with this
substantial saving for the client, the
photographer can still realize a hand-
some profit for his work.

The new wide range of business
that photographic prints on canvas
can develop and encompass should
be considered. A canvas has proved
to be a beautiful memorial, not only
at dedication ceremonies, but also in
the musing solitude of one's home.
Mourning the loss of a dear one, the
bereaved are comforted by the gen-
uine likeness of the image. With time
still tender to their thoughts, they can
look upon this true reflection with
quiet meditation.

How often have we attended testi-
monials on retirements or anniversary
celebrations in which the highlight of
the occasion was the unveiling of the
honoree's portrait? Haven't we
looked with subdued excitement to
see how the portrait appealed to the
searching eyes of friends and rela-
tives? What anxiety we shared as we
detected one hiding a quick gesture
of embarassment! Were we satisfied
to view only the frills of superfluous
decorations or did we scan the min-
ute details of the work? An encounter
with love moves us deeply, and we
want the very best for the honoree.
He was not made to be remembered
behind a mask. Hence, we can be sure
that a photographic, canvased portrait
will give us the authentic image that
will produce an endless moment
through which all beautiful memories
pass.

If some are disturbed by these sug-
gested changes in portraiture, we
must realize that new ideas and con-
cepts are ever coming over the hori-
zon. Change is a moving thing, and
time serves to prod and to measure
movement If we are content to cling
to the permanence of tradition, we
are receding from the challenge of
time, as well as the timeless search tor
progress.

Mary K Sobolowski, 83

Fairfield St,
Springfield, MA 01108 5
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A. Joseph Gradian

Photography is . ..

Photography, initially, was an exc iting
recording medium that offered an
inexpensive means of picturing
people. Previous to the discovery of
the Daguerreotype, image recording
was in the exclusive domain of the art-
ist-painter or sculptor and usually
beyond the economic reach of the

common man. The use of photogra-
phy was quickly extended to record
the human condition. Mathew Brady
pictorially recorded the pathos of the
Civil War, and Eugene Atget recorded
life in Paris. The shift in emphasis was
from simply recording to interpreting
the human scene. The sociologist, Ja-
cob Riis, used photography not only
to record the squalor of life in New
York, but as a means of communi-
cating this information and in so
doing, effecting change. Simulta-
neously the portrait studios, compet-
ing with each other for business,
began using artistic principles in the
posing and portraying of their
customers.

With the advent of the simple box
camera and films, photographic tech
nology was simplified. This resulted
in increasing use of this medium as a
means of aesthetic expression

Photography then is a recording me-

dium that may be used for various
purposes. The photograph faithfully
pictures a person's appearance. It
records infinite detail in industrial
and engineering problems, and in
high speed photography it extends
time so that we may see events so
fleeting that they are incapable of de-
termination by the human eye. Pho-
tography delves into both the micro
and the macrocosm and brings to hu-
man sight events too small or too
large to resolve with the eye and
brain.

Photography is also a communi-
cations medium. By means of film and
television, events happening in dis
tant places are brought into our living
rooms almost instantly. Newspaper
and magazine photographs vie with
the written word to communicate
ideas, while advertising agencies ex
pend untold effort to communicate
the value of a product or a servic e

ADVANCE REGISTRATION

ChiCacCt*

84th International Exposition
ot Professional Photography

July 19 24, 1975

Please Print « in block letters  leave spaces, but do not punctuate

No.
Last First Middle
Name
Firm
Address
City State Zip
Before After
Admission June 28 June 28
A O PP Of AMEMDEN.............cooioeeeeveciireeeeesvceeseenessrien oo $20.00 $25.00
B O Employee of PP of A Member 20.00 25.00
C O Students (non-working) in Photography........ 12.50 12.50
D O Non Member of PP Of A.....c.cccovvniinninineineie 45.00 50 00
E O All Members of Immediate Family of any
Of the abOVe......oov e 5.00 5.00

Family Names. Spouse
Child Child

Advance registration accepted thru June 28, 1975. Re-
funds will be made only on cancellations received before

July 4, 1975.

CONVENTION

Check Your Classifications:

PP of A Member
Non Member
Owner

Employee

Portrait Studio
Commercial Studio
Industrial
Photo-finishing
Photo Mfr.

Photo Dealer—Retail
Photo Jobber
Press

Student

Other (specify)

oooooooooo oo oo

O Check if this is your first PP of A convention.

Booth Space

O Send information on Technical Products Exhibit

Make checks payable to:
PPA Events, Inc.

P.0. Box 6784 « Chicago, Ill. 60680
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Photography is also an outlet for ar-
tistic expression The portrait artist
uses it to create an impression of the
subject, as opposed to the simple
recording of an individual. The artist
is using photography increasingly as a
medium of expression rather than us-
ing oils, water colors, charcoal or
other graphics.

The economic values of the photo-
graphic industry may be described in
two major forms. A segment sub-
scribes to mass production of images

at a low, per unit mark-up. This is es-
sentially image production with little
or no sense of aesthetics. The other
portion is greatly concerned with aes-
thetics. The traditionalist is contin-
uously striving for an ultimate good;
producing images that attempt to por-
tray concepts in addition to recording
events. The existentialists are con-
cerned with the aesthetics of photog-
raphy as opposed to mass produced
images. With this difference in values
there are differences in educational

Prom package

toreachthe
youthmarket.

We have designed the
most colorful, dazzling display
that really “talks heavy” to
the prom crowd. A 16” x 20"
poster printed in 6 Day-Glo
colors, complete with easel
stand.

Poster $3.00

plus $2.00 postage & handling

You can prominently
display our color print package
of two 5x 7 prints and 4
wallet prints. We will include
6 sample color prints fixed
in place on the poster. You
may order these samples with
or without our 5x 7 folders.

Prom colorprintpackage.

Two 5 x 7’s and 4 wallets priced to you for only
5x 7 folders available with package. 2 for 25i.
Other package combinations also available.

$.40

van s indushrial

and

prnpessinnal

A DIVISION OF VAN S PHOTO. INC.

2601 EMOGENE STREET « P. 0. BOX 2585 « MOBILE. ALABAMA « 205 479 6576
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approaches. A comparatively small
numberof schools consider photogra-
phy as a profession and teach it as a
means of occupational preparation.
Another small number of schools
(primarily ~ film-oriented) consider
photography principally as a commu-
nications form. A great number of
schools teaching photography con-
sider it a means of self expression.

These differences in approaches ap-
ply to the individual's goal in photog-
raphy and his own value of his
education.

A. Joseph Cradian, 4040 North 40th St, Mil-
waukee, WI 53216 Mr Cradian is Instruction
Chairman, Graphic and Applied Arts Division.
Milwaukee Area Technical College

Education News
and Briefs

e Two days of "Candid Wedding Seminar
'75" with Ted Schmerchansky, Cr.Photog.,
and Bill Browne will take place in April and
May in the following locations: April 6-7,
Crown Center Hotel, Kansas City, Mo.;
April 20-21, TowneHouse Hotel, San Fran-
cisco; May 4-5, Cherry Hill Inn, Cherry Hill,
N.J. Seminars cost $55 each. For reserva-
tions, contact the sponsor. Studio Sales &
Service, 2449 Charlotte, Kansas City, MO
64141.

« The 5th year of a series of Creative Color
Workshops by Robin Perry, M.Photog.Cr.,
will be held at his studio in New London,
Conn., the first week of each month from
May through October. The workshops will
stress all phases of color photography with
special emphasis in creating color photogra-
phy for illustration. Tuition is $300. For
more information contact Robin Perry, 820
Hartford Rd., Waterford, CT 06385.

¢ Odessa College in Odessa, Texas will of-
fer a new two-year professional photogra-
phy program this year. The program will
provide students with the skills to qualify
for entrance positions as darkroom tech-
nicians, commercial photographers, por-
trait photographers, photojournalists and
general photography technicians. Write
Odessa College, PO Box 3752, Odessa,
Texas 79760, Gayle Noll, Director.

Schools, Seminars
and Conferences

MARCH 9-14

New England Institute of Professional
Photography

University of New Hampshire

William C Bartlett. Sec'y-Treas

562 Merchants Row

Rutland. VT 05701

MARCH 9-14

West Coast School of Professional Photography
PP of California

Santa Barbara Cal

Karl Romaine. M Phoiog Cr Director

3011 Harbor Blvd

Ventura. CA 93003
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MARCH 17-18

Simulators & Simulation-Design, Application &
Techniques

Small Format Camera Systems

Disneyland Hotel

Anaheim, Cal.

Society of Photo-Optical Instrumentation
Engineers

PO Box 1146

Palos Verdes, CA 90274

MARCH 17-21

The Photographic Process as a Scientific
Instrument

Rochester Institute of Technology

Rochester, NY 14623

MARCH 17-21

Introductory Audiovisual Production Workshop
Kodak Marketing Education Center

343 State St.

Rochester. NY 14650

MARCH 19-21

Optical Society of America

1975 Spring Conference

Disneyland Hotel

Anaheim, Cal.

Society of Photo-Optical Instrumentation
Engineers

PO Box 1146

Palos Verdes, CA 90274

MARCH 23-27

Society for Photographic Education. Inc
Asilomar Conference Center
Monterey, Cal

Peter C Bunnell. Chairman

PO Box 1651. FOR Post Office

New York, NY 10022

MARCH 31-MAY 23

Advanced Photographers' Workshop

Sun Valley Center for the Arts and Humanities
Year Round Photography Program

Box 656

Sun Valley, ID 83353

APRIL 20-23

Commercial Division Seminar

Eastman Kodak's Riverwood Marketing
Education Center

Rochester, N Y. ®

COPY WORK
MINIATURES
OIL PORTRAITS

WE serve thousands of photogra-
phers over the United States who
know about this service, and they
have built a lucrative business.

We can copy any type original.

WE are professionals—with 60 years
experience, and we know the pho-
tographers needs.

SUCCESS PORTRAIT CO.

1301 McCallie Avenue
Chattanooga, TN 37104

Write for catalog.

extra money . . . easily!

For over 25 years, we have been helping photo-

graphers like you

make extra money, easily.

Every commercial color shot you take, is a subject
for a post card, brochure or catalog sheet.

fl t HRF/ft ft

ft f& J tkgft

N\ N\ N\
Feft Tl peenfp Tt

IEW PRESS

Mail this, and we'll send you a
FREE kit with everything you

need to make EXTRA MONEY,
easily.

KOLOR VIEW PRESS

ATTN: DEPT. P
11854 WEST OLYMPIC BLVD.
LOS ANGELES, CALIF. 90064

The

End of
the
Rainbow

L 1} - *
PROCESSING AND PRINTING

SPECIAL INTRODUCTORY OFFER

Get 5 rolls 120 Kodak Vericolor Il *
$7.50

Get 5 rolls 35mm Kodak Vericolor 11*

$13.50

*Registered trade mark of Kodak’s
new negative color film that pro-
vides a finer grain, better color
saturation (particularly in Greens
and Yellows) and sharpnesses that
you have to see to believe. Pro-
cessing and proofing price informa-
tion forwarded with film order.

©
Primary Color Laboratory. Inc.

PO.BOX 5050? INEW ORLEANS.LA. 70150
(504) 581 .1444
Louisiana residents add 3% sales tax

You may as well make
the sale and get the com-
mission paid in advance.
It’s easy! Mail the below
coupon today!

Show me how | can make
EXTRA MONEY, easily

NAMI

ADOICT S

cCltVv

SIAM

/

P

ROTATING
BRACKET

The J-35 makes it possible to revolve
the 35mm SLR. also Hasselblad, Rollei
66. etc. Most motorized cameras can
be modified to fit Can be used on
standard pistol grips or tripod Price
includes standard flash shoe and ex-
tension platform

Outside diam 6'2" Weight 12 oz
Price $37.95

P<uced £fui/b«tE«e
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MINI' 90 FILM PROCESSOR

FOR ALL ROLL FILMS UP TO 90mm

16 x 20 STEP AND REPEAT
ROLL PAPER EASEL

NOW!

Print all your enlargements from wallet size
to 16" x 20" of the same emulsion paper.
Saves both printing and processing time. The
step and repeat design is available for 16",
11", and 20" paper. Also available as a stan-
dard roll easel.

11" ELECTRIC
ROLL PAPER CUTTER $423

Full 11" cut in a split second at the touch of
a button. Trim individual prints or cut apart
multiprint units. Fast, easy to use, rugged
and long lasting.

ALSO 16 ELECTRIC
ROLL PAPER CUTTER!

AUTOMATIC ROLL EASELS
11 x 18, 16 x 20, 20 x 24

Available either with automatic subtracting
counter and motor drive or motor drive only.
Standard and custom masks. 4 blade masks
and other options.
A MACHINE YOU NEED?
THAT NO ONE MAKES? CONTACT US.

Call or write for further information

LUCHT ENGINEERING, INC.

1117 East 120th St
Burnsville (Minneapolis), Minn. 55337
Phone 612/890-9211
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GOALPOWER

Lisle Ramsey

Be a Goal Setter

The one thing that impresses me
about all the Masters of Photography
| have met is that they are goal setters.
Did you ever talk to a Master of Pho-
tography who didn't want to be a bet-
ter photographer? Photography turns
them on... it's what they want to do.

The first step to getting what you
want is saying, "That's what | want."
Don't waste time thinking about
things you should do. Chances are
you will not do the things you should
do unless you want to do them. For
example, how many New Year's reso-
lutions have you ever kept?

There is no doubt that the strongest
of all forces for personal motivation is
doing what you want to do. So, to
achieve more and avoid disappoint-
ment, Step 1 is to write down five
goals that you want to achieve.

Next, check these five goals. Are
they conceivable, believable and a
chievable? What your mind can con-
ceive and believe, you can
achieve! Sounds great, doesn't it? It
is!! Life is much more fun when you
set goals that steer you toward what
you want things that are conceiv-
able, believable and achievable.

A goal is a standard of achievement.
So, to get more emotional uplift from
achieving your goals, you need a
measurement You need to know
when you have accomplished them.
In the GOALPOWER program | al-
ways suggest two measurements:
first, a basic goal, and second, an out-
standing goal. Achieving a fair (basic)
goal gives you a sense of achieve-
ment, and when you make your out-
standing goal, you know "You've
really done it!" Measurement can be
stated in numbers, merits, units, per-
centages, dollars or a race against
time.

Avoid setting goals you cannot con-
trol When motivating some other per-
son is necessary for you to reach your

goal, you may be on a fast freeway to
disappointment.

The last step in setting a goal is to
establish a deadline. There must be a
specific time limit you are working
toward. It may have to be adjusted,
but always set one and try to achieve
it.

So there you have it, a magic for-
mula for setting goals:

Is what you want conceivable,
believable, achievable, measur-
able and positively stated with a
deadline?

You are a fortunate person if you
can write down five goals you want to
achieve this month. Most people find
this very difficult because they
haven't really thought out where they
want to go in life and what they really
want to do. If you begin by deciding
what you want to be doing five years
from now, you can back up and figure
out what you will need to accomplish
this year, this quarter, this month and
this week to work toward that ulti-
mate goal.

| have found that a person gets
more out of goal setting if he concen-
trates on five goals at a time. Writing
goals in order of priority and review-
ing them daily will make your goal-
setting more productive. Never
hesitate to change a goal. A goal is
only a road map to make life more
fun for you. Whenever you feel you
want to take another road, by all
means ... do it!

To put Goalpower to work in your
life, just define what success or satis-
faction means to you, decide what's
important to you, then set your goals.

(Next month . "Accent the
Positive.")

Lisle Ramsey. Management Consultant and
Chief Executive Officer, Lisle Ramsey Photog-
raphy, Inc, 7808 Maplewood Industrial Ct, Sr
Louis, MO 63143 %
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More than 16,000 professional photogra-
phers know the services of PP of A and
the benefits of membership. Sounds
great? Sure, but we need many more to
make our association truly strong and
successful. The President's Club is your
opportunity to attract new members,
earn points and possibly win that fabu-
lous trip for two to the PP of A Conven-
tion in Chicago, July 19-24, 1975. You
earn one point for each dollar of member-
ship dues PP of A gains. And whoever
heads the list by Convention time wins
that trip! Tell your non-member friends
about PP of A seminars, meetings and
get-togethers. Make it pay off triple fold—
for them, you and PP of AH

TOP TEN

Beake, Xenophon
English, Fred
Handley, Robert E.
Kelly, Howard
Miller, A.P.

Ono, Masayuki
Opfer, Robert
Ricca, Antonio
Stewart, Lucille
Zucker, Monte

100 - 45 POINTS

Ayakawa, Claude
Bak, Ellen

Blair, Don
Bogard, E.R.
Borg, Donald R.
Brady, Martin
Brown, Ned
Bryant, Clint
Byng, Virgil
Case. Carlton M
Cass. Veronica
Clark, George W.
Clark, James E.
Clarke. John
Clayton, Joseph R.
Clift, Russ
Clifton, Bruce B.
Collerstrom, Ted
Dickson, John
Flavin, Frank
Freeman, Robert
Gable, Thad
Gaughan, Jack
Gold, Sammy
Goodman, J.D.
Goodwin, Larry
Haines, Donald Ted
Haynes, Virgil
Heindel. HH.
Hertzog, Eugene
Hobbs, John
Howell, John
Hughes, Don

Ippen, Richard
Jack, Donald
Jarrett, W.L.
Jones, Kermit
Jones, Ray

Kane, Alan
LaMere, Lavern
Leo, Alan

Lieber, Wayne
Lyke, James
McCallum, Everett
McKinnon, Richard
MacNab, Duncan
Madearis, Roy
Mauldin. Lanny E
Messina, John
Miller, Bill

Moore, Gary
Murray. Joanne Louise
Nab, Randy E.
Neil. Gwen
Nichols, Lee P.
Otto, J.E

Perry, George
Perry, Robin
Petrigo. Walter
Rickers. Russell
Robinson, Keith
Rogers, Paul

We can also
supply completely
assembled
GALERIES
including printing.

Rogers, Richard
Rueckl, Milton O.
Schaefar, Ronnie
Schofield, James V.
Smiley, Art

Smith, Kenneth
Sobin, Morton A
Spray, George
Takahashi, Paulo
Tatsuki, Toshi
Titus, Willard
Troup. Walter
Walker, Bob
Warner, Frank
Way, Kenneth F.
Wheeler, Don
Williams, Bill
Wiseman, Robert C
Wood, Terry
Wright. James

SCHOOLS OF PHOTOGRAPHY

Brooks Institute of Photography
E. E Lawson

Rhode Island School of Photography
Benjamin Folgo

School of Modern Photography
Ed Hannigan %

For Homes, Offices, Displays ...

anew 3-dimension
framing method to sell
those extra scenes

Or pOoses you so

often file sadly away

Your choice:
5 Easy-to-assemble kits:

Model 700 —m7 plagues
14:"x16" (largest plaque 5"x7")
Model 900 — 9 plaques
16"x23" (largest plague 8"x10")
Model 1400— 14 plaques

(largest plaque fi"xt4";
Mod 1401 14 plaques

(largest plaque B"x10"i
Mod

Co o arochure, prices:
CODA, INC.

196 Greenwood Avenue
Midland Park, N. J 07432
(201)444-7755
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153 Central Avenue

Hawthorne, New Jersey 07507
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William S Mcintosh, Norfolk, Va.

Mary Mallas, West Orange, N.|.

Dr. William Mallas, West Orange, N.|.

Meisel Photochrome Corporation, Dallas,
Texas

Ulric Meisel, San Rafael, Cal.

William Miller, Pittsburg, Kan.

W EA. Moore, Suffolk, Va.

Bud Moyer, Traverse City, Mich.

Richard S. Nopar, Chicago, Il

Virgil B. Olson, Warner Robins, Ga.

Douglas Paisley, Sarnia, Ontario

Claude f. Palmer, Portland, Ore.

Ralph Pyle Richmond, Ind

Frederic k Quellmalz, Des Plaines, lIl.

Lisle Ramsey, Maplewood, Mo

Floyd M Roberts, Long Beach, Cal.

William K Rodgers, Frankfort, ky.

A M. Rothbard, Roselle, N.j.

Karl H Segall, Baltimore, McT

Paul Skipworth Shreveport, La

Lee Smith. Salem, Ind.

[im Sullivan, Sun Valley, Cal.

Theodore WA Wahlberg. Cedar Lake, Ind

Ward W. Wells, Anchorage, Alaska

Ralph D White, Silver Spring, Md

Dr. Dan Zavela, East Detroit, Mich.

Other Contributions

Dye Pako Corp Minneapolis, Minn.
Paul Linwood Gittings, Dallas. Texas
F. G. Hamilton, Minnetonka, Minn.
Mrs. Casey E Patterson, Dallas, Texas

Margaret Nelson Memorial
Frederick Quellmalz, Des Plaines, Il

Contributions made to the Photographic
Art & Science Foundation, Inc. in the name
of adeceased fellow photographer become
living memorials to help further interest in
professional photography and assist today's
students in becoming tomorrow's profes-
sionals. A gift to the Foundation, in lieu of
flowers, at the time of a photographer's
death, can tse requested by his family. It
will have a lasting meaning, as will contri-
butions to memorial funds and bequests

Contributions to these funds may be
made at any time. a,

Membership
Report

JANUARY 215/Total for year — 215

The following applications for PP of A member-
ship were received during the month. This list is
published for all members in accordance with
PP of A Bylaws Rules on membership. If no ob-
jection is received within 10 days of this publica-
tion, the membership of these individuals will be
automatically be accepted. Coding under mem-
ber type is (A-P) Active Portrait, (A-C) Active
Commercial, (I) Industrial, (ASSOC) Associate,
(S) Student. Name of sponsor appears in italics.

ALASKA - 4 (4)

Bates, Russell B., Fairbanks, (A-C)

Caldwell, Ron. Anchorage. (ASSOC) ward W.
Wells

Cartier. Kerry L., Anchorage. (A-C) Henryelta
Me Crady

Nikas, Gregory G., Anchorage, (ASSOC) Chris
Chaplin Gibbs

ARKANSAS - 1 (1)

Vaughan, Mary F.. Springdale. (A-P)

CALIFORNIA - 22 (22)

Bravo, Jesse A , Sacramento, (ASSOC)

Brubaker, Craig M,, Goleta, (S) Mike Kordel

Chen, Ken, San Luis Obispo (S) Howard Kelly

Colorich Color Lab, San Diego, (SERVICE)

Corbin, John Fl, Goleta, (S) Emmert Lawson

Frank. Anice, Oakland, (ASSOC)

Lambert, Tom, El Toro, (ASSOC)

Lee, Edmund, San Francisco, (ASSOC)

Maness, George B , Carson. (I) James Slewart

Ng, Wyman. San Francisco. (ASSOC) Donald S.
Tong

Reed. Charles L .Los Angeles, (S) Ed Hannigan

Roberts, Patrick L., Santa Barabara. (S) Emmert
E Lawson

Sanden, Eldred D . Irwmdale. (SERVICE)

Seale. Morris B , Sebastopol, (S) Ed Hannigan

Seto. Paul B , Los Banos. (A-C) Lucille Stewart

Starling, Rupert G . Jr.. Garden Grove, (A-C) Lu-
cille Stewart

Tighe. Gary S . Santa Monica. (ASSOC)

Traylor, Flerbert A.. Los Gatos, (ASSOC) Jesse
E Miller

Vagt. Tyler A., Ukiah, (S) Emmert E Lawson

TPAIIJIBLE{} BY THE business slump
w AND HIGHER COSTS?
You can probably more
than offset the effects of
both by doing yourself

the color printing you
are now iobbing out.

Sure, it takes money to get started, but probably
less than you think. We have a dandy production
processor that can turn out several hundred 8x10s
per day It also has 11x14 capability. The price
completely equipped is only $200 to $300

Details, of course, cost nothing. Ask about

Moduline”™ Processors.

PHOTOGRAPHIC INSTRUMENTS CO.
11911 Franklin Avenue, Dept. C3
Franklin Park, lllinois 60131

A FREE PLUG FOR A FREE BOOK.

Its the least | can do for Photography Learning Systems Even
though Ive been a pro for around 30 years. | took their Basic
Lighting Course last year And | made a bundle on what | learned
— I couldn t believe how fast my sales took off' Now Photography
Learning Systems has come out with this new 16-page catalog
describing the Basic Lighting Course - plus all their other great
new audio-visual learning programs including Peter Nicastros
courses on Advanced Lighting As well as Candids of Adolfo, the
work of Van Moore. LaVerne Friesen and other sensational learn-
ing programs If they re as outstanding as the Basic Lighting
Course, that s good enough for me Once you see whats in this
catalog, | wouldn t be surprised if you started plugging it yourself'

Send for your free catalog today!

Jim Robbins
Johnston, R.I.
Professional Portrait

Write Dept N-175 Photographer

Photography Learning Systems

196 Harrison Ave Garfield NJ 07026

Better photography through total learning
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APPLICATION FOR "I PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC,,

O NEW MEMBERSHIP
I— | CATEGORY CHANGE
cP

? P.O. Box 7197, Chicago, IL 60680 - (312) 299-8161

Last Please print - space between words - abbreviate when necessary First

Name

Studio or Firm

Studio or Firm
address

City State

Mailing Address It
Different From Above

City State

Zip

Zip

Please complete form and mail with one year's dues to P.O. Box 7197, Chicago, IL 60600

Check ONE to indicate your voting and mailing category:
O PORTRAIT O COMMERCIAL O INDUSTRIAL
Percentage of Income Derived from Photography--------- %

» ACTIVE INDIVIDUAL MEMBER

An individual who derives the major portion of his earned in-
come from photography may become an Active Individual
Member.

DUES (check one)
$6000 Annually for Portrait or Commercial Member in
A.

u.s.

O $45.00 for applicant annually grossing less than $15,000.

O $30.00 per year for an Industrial member who is employed
in a photographic capacity by a firm or organization other
than a photographic studio in U.S.A

O $20.00 for applicants outside U.S.A. and PP of Canada
members.

O Non-PP of Canada members, U.S.A. dues apply.

» ACTIVE FIRM MEMBER

A firm or institution engaged in photography or having a
photographic department may, by designating a responsible
individual to represent it with this Association, become an Ac-
tive Firm member. First member is the Active Member, others
are Associates. The same mailing address must be used by all
members within the firm to come under this classification.

DUES: (check one) O PORTRAIT
0O COMMERCIAL O INDUSTRIAL

O Up to 3 members $ 90.00 per yr. $ 65.00 per yr.
O 4 to 6 members 130.00 per yr. 105.00 per yr.
O 7 to 10 members 200.00 per yr. 175.00 per yr.
O Each additional 10.00 per yr. 10.00 per yr.
Active

Member

Associate

Members--------------

(Attach separate listing for more than two Associates)

Each ACTIVE MEMBER, (Except Industrial) is entitled to two
classifications with his membership. For each additional
classification, there is a charge of $5.00 per year.

Select your classification listings for the Membership Direc-
tory as described on reverse side. Specify your classifications
here

» ASSOCIATE MEMBER

A photographic employee, student, or other individual inter-
ested in professional photography may become an Associate
Member; a studio owner who qualifies for Active Membership
may not become an Associate Member.

DUES: O $25.00 per year

e STUDENT: O $10.00 per year — Full-time student in photo-
graphic school.

« SUSTAINING MEMBER

A manufacturer of photographic supplies or equipment may
become a Sustaining Member, (Directory Listing Nationally)

O DUES: $150.00 per year
Type of service

» SERVICE MEMBER

An individual or firm offering services to the photographic pro-
fession, or a recognized dealer in photographic supplies and
equipment, or a publisher of photographic books or maga-
zines may become a Service Member. (Directory Listing Re-
gionally)

O DUES: $40.00 per year

Type of Service L

» ADDITIONAL SERVICES

Upon request, available data concerning any area of profes-
sional photography will be supplied to you through the PP of A
Resource and Promotional Libraries at a service fee. You may
receive unlimited use of this service upon payment of $5.00
per year. If desired, check O

References:
Bank —
Bank Address

Membership in other photographic organizations:

Sponsor Name —
Sponsor Address

I, upon being accepted into membership in the Professional
Photographers of America, Inc. do hereby subscribe without
reservation to the Code of Ethics (see other side) and under-
stand dues include $6.00 for a subscription to the Professional
Photographer.

This day of —- 19

Please sign

IMPORTANT: Bylaws require the above must be signed be-
fore application can be considered.

DO NOT WRITE BELOW THIS LINE

Member No.i i | | | | |

Account Number Account Number
Date Date
Amount Amount




THE PROFESSIONAL PHOTOGRAPHERS OF AMERICA
CODE OF ETHICS AND
SEAL FRANCHISE AGREEMENT

An applicant tor membership in the Professional Photographers of
America, Inc. must enclose a check (as indicated by the dues scale) in
payment of dues. It is understood if an application is not accepted for
membership the accompanying remittance will be refunded. In the event
of cancellation or lapse of membership the use of this Association's
name, emblem and trademarks will <be discontinued immediately.

Upon being accepted into membership in the Professional Photog-
raphers of America, Inc., an applicant will subscribe without reserva-
tion to this Code of Ethics, and will solemnly agree to:

(1) Endeavor to maintain a dignity of manner in behavior, in the
presentation of photography and photographic services, in appearance
and that of studio or place of business, and in all other forms of public
contact.

(2) Observe the highest standard of honesty, in all transactions,
avoiding the use of false, confusing, Inaccurate and misleading terms,
descriptions and claims.

(3) At all times endeavor to produce photographs of a quality equal
or superior to the samples displayed, to apply the best efforts towards
providing the best possible photographic services and to raise the gen-
eral standard of photographic craftsmanship.

(4) Show a friendly spirit of cooperation to fellow professional pho-
tographers and assist whenever possible should they be in trouble or
difficulty.

(5) At all times avoid the use of unfair competitive practices as
determined by any court of competent jurisdiction, the Federal anti trust
laws and related statutes.

(6) Assist fellow photographers and share knowledge with them and
encourage them individually and collectively to achieve and maintain
the highest standards of quality.

(7) Recognize the authority of this Association in all matters relating
to the interpretation of this Code m accordance with the statutes of the
United States and the various states and the decisions of courts and
governmental agencies of competent jurisdiction.

Recognizing that the seal of the Professional Photographers of
America, Inc. is a trademark indicating high quality ethical photographic
services rendered by members of this Association, and that the right to
use the same Is only in the nature of a conditional, revocable, privilege
granted by this Association to those of its members strictly adhering to
the high standards represented by the seal.

It is agreed in consideration of, and as a condition to the grant
by the Professional Photographers of America, Inc., of the privilege of
using the seal in connection with the practice of the profession of pho-
tography, to use the seal:

(1) Only in connection with such practice;

(2) At such locations for which a membership has been taken out
and on such documents as shall lend dignity to the seal and the stand-
ards it represents, and

(3) To adhere to high standards of photographic quality and ethics,
including particularly the Code of Ethics of the Professional Photog-
raphers of America, Inc.

It is further agreed that in the event that:

(1) The Code of Ethics of the Professional Photographers of America.
Inc. shall be violated, or

(2) The seal is used in any manner detracting from its standing as
the symbol of high quality ethical photographic services, or

(3) Membership in the Professional Photographers of America, Inc.
is terminated for any reason whatsoever, the privilege to use the seal
shall thereupon be automatically revoked and will not thereafter be used
in any respect whatsoever.

Further, it is agreed that all reproductions of the Emblem shall become
the property of this Association and shall be returned to the Executive
office upon termination of membership.

CLASSIFICATION LISTINGS FOR
PP of A MEMBERSHIP DIRECTORY

Portrait or Commercial Active Individual and Firm Members Only

Classification listings for the Membership Directory are as below. It is
essential to supply the correct information regarding photographic
operations. Each ACTIVE MEMBER only is entitled to two classifica-
tions with his membership. For each additional classification, there
is a charge of $5.

Ae Aerial Photography — obliques and verticals.

AM  Aerial Mapping — with specialized aerial cameras and facilities
for scale production and mosaics.

An  Animal Photography — specialists in livestock and pets.

Ar Architectural Photography — exteriors and interiors for architects,
national architectural magazines, interior decorators.

AS  Art Studio — layouts to finished art.
Ba Banquet or large groups — specialists in this field.

Bi Biological Photography — specialized work for the medical pro-
fession.

BP Business Portrait.

CB Commercial Photography. General — black-and-white only. Nor-

mal exteriors, interiors, publicity, small or large groups, meet-
ings, copies, products in use, studio set-up of products, catalogue
illustrations, general legal, construction progress, installations.

CC Commercial Photography, General — color and black-and-white.
Same as CB but includes color.

co St#_(tjio operating exclusively in color. Does not solicit black-and-
white.

CR Criminal — Photography, Photomicrography, and Radiography, as
practiced in criminal investigation.

CX Commercial Photography. Occasional — the average picture that
any photographer can be expected to make with ordinary equip-
ment. Most studios in smaller cities, unless exclusively portrait,
are so listed.

DP  Direct Color and Processing.

DT Direct Color for Trade — prints and film processing for other
studios.

EN Enlargements — made for other studios.

EP Executive Portraits.

Ev Evidence photography, specialists having knowledge of evidential
photography.

FA Fine Arts, experienced and equipped for photography of paint-
ings. sculpture, object d'art. antiques.

Fli Furniture — photographs of furniture for sales use by furniture
manufacturers with studio facilities for same.

HS High Speed Motion Pictures and Stills — specialists with proper
equipment.

| Industrial Illustration — dramatic, fine quality illustration at in-
dustrial plants, with or without models Creative work for adver-
tising and publicity.

1A Illustrative Advertising Photography — creative work with and
without models, in studio and on location, making sets, fur-
nishing props, the end result to be used in display advertising.

IM Industrial Motion Pictures — complete production, including edit-
ing. titling, soun

La Lantern Slldes— only for exclusive slide studios or quantity

producers.

Le General Legal — Experienced in photographs for use in court.

M Marine Photography — specialists in photographing boats, races.
etc.

Mi Microfilming — only if microfilm equipment is owned by studio.

MP  Motion Pictures — taking only, but can furnish finished product.

P Portraiture — including studio, home, passport, school groups,
children.

PE Photo Engraving — only when plant is conducted in connection
with studio.

PF Photo Finishing — when performed as a side-line to the studio's
major work.

Ph Photostat. Rectigraph and Similar Photography — not ordinary
copying.

PJ Photo Reporting— photojournalism in telling a complete story
with a series of photographs.

PM Photo Murals — equipped to make, mount, and install photo
murals.

PP Print Production, Quantity— prints and postcards.

PR  Public Relations and Publicity — experienced in posing and
handling people; knowledge of publication media requirements.

PW Phoko Finishing, Wholesale — includes mail order and fine grain
work.
SE Conventions and Special Events — expositions, meetings and

conventions.
SF Slide Films — the complete production of sequences.
SP  Stock Photographs— studio maintaining catalogued stock prints

for sale.
SR Sound Recording Studio — for slides and motion pictures.
ST Scientific and Technical — specialists in techniques as photo-

micro?raphy metallography; persons or organizations equipped
and offering these services.

Th Theatrical Photography — specialists in “show business.”



Cleans slides, negatives, lenses and
keeps them clean. Hghly efficient
palonium elerment neutralizes
static... 3" wide extra

soft brush renoves dust

Also idedl

for cleaning

stereo

recordks.

3" Model

At your dealer or write

NUCLEAR PRODUCTS CO.
P.O. Box 1178 « El Monte, Ca. 91734

MODEL D-2 12050

No Adapters Needed < Full 7x7 cm. Prints
Built-In Timer « Ready To Use e Guaranteed

BSLINC. P.0. Box 1065 .Brandon.Fla. 33511

Voigt, Richard R., Carpmteria, (S) Emmert E.
Lawson

Williams. Dennis L., Costa Mesa, (S) Onley
Stewart

Wong. Patrick, San Francisco, (ASSOC) Donald
S. Tong

COLORADO - 4 (4)

Bowen, Charles D., Lamar, (ASSOC) Rodnev
Hawk

Fletcher, Herbert C., Fort Collins, (ASSOC) Paul
C. Fletcher

Legrange, Dannie E., Glenwood Springs, (S)

Smith, Homer L, Palisade. (A-C)

CONNECTICUT - 1(1)

Desimone. Raymond W., N Haven, (S) Ed
Hannigan

FLORIDA - 15 (15)

Ament. Monte, Fernandina Beach, (S) Ed
Hannigan

Armenaki, Arledge, Neptune Beach, (S) Emmert
E. Lawson

Blomeley, William S., Gainesville. (A-P)

Bowes, William H., Cocoa, (S) Fred Siegrist

Cannella. James E., Brandon, (ASSOC)

Goodwin, Morris W, Deland, (S) Ed Hannigan

Greenlee, Rick N . Lakeland, (ASSOC) Ed
Hannigan

Gumz, Robert S . Miami, (1)

Handler. Jay L , St Petersburg, (A-C)

Kaplan, Paul L., Lauderhill. (S) Ed Hannigan

Loveland, Richard A, Virginia Gardens, (S) Ed
Hannigan

Moore, Michael S . Daytona Beach. (S) Richard
Turner

Sar-Alvarez, Andres, Hialeah, (ASSOC)

Sargent. Thomas R, Labelle, (S) Ed Hannigan

Spencer. Randolph P, Cocoa Beach. (S) Fred
Siegrist

GEORGIA — 6 (6)

Boss®, David M . Valdosta. (S) Ed Hannigan

Genatt, John, Savannah, (S)

Heath, Donald J. Dunwoody. (A P)

Ledford, William F, Vidalia. (A P)

Robinson. Leslie, Atlanta. (A Pl Joseph T
JACKSON

Tucker, Ivan P, Stone Mountain, (A-P) Dale
Roberts

HAWAIl - 2 (2)
Me Kinley Photo Studio. Honolulu, (FIRM)
Claude S, Ayakawa
Stockdale, Wayne H..
Hannigan

ILLINOIS - 12 (12)

Albright, James W , Lake Zurich, (ASSOC) Rob-
ert E. Handley

Baboulas, Chris, Chicago. (S) Michael H Block

Daniels, Zed R, Jr . Deerfield, (S) Ed Hannigan

Doerr, Raymond, Northlake. (ASSOC)

Johnson. Lonzo, Aurora, (ASSOC) Monte
Zucker

Keith, Frank H , Libertyville, (A-P)

Koller, Duane R., Marion, (A-P)

Reed, J, E.,, Pana, (A-P) Terry Klondens

Riddle, Carolyn A, Normal, (ASSOC) Denis
Harsh

Schults, John E., Jr , Champaign, (A-P)

Washington, Inez, Chicago, (ASSOC)

Weaver. Donald E.. Clare. (A-P) Jay Elliott

INDIANA - 4 (4)

Cortese, Patrick A., Shelbyville, (A-P) Byron C.

A-

Wahiawa, (S) Ed

Nash

Ewing, Joseph B, Martinsville, (A-P)

Harold, Robert C , Fort Wayne. (S) Ed Hannigan

Rogers, Walter, Warsaw, (A-P)

IOWA - 5 (5)

Goslinga, Terry W Orange City, (A-P)

Kehoe, J. T., Des Moines. (ASSOC) Peter
Nicastro

Mulvin, Edward J . Des Moines, (A-P)

Riley, John S, Cedar Falls, (S) Donald E
Collinson

Scott, Bernard K, Cedar Falls. (S) Robert
Jacobson

KANSAS - 3 (3)

Brent, John F , Ulysses, (A-P) H L Andrade

Doud, Susan N., Emporia, (ASSOC)

Grayum, Bruce D . Topeka. (A-P)

KENTUCKY - 1 (1)

Rogers. Howard N, Louisville, (A-C) Howard
Kelly

LOUISIANA - 4 (4)

Galloway. Steven A . Lafayette, (S)

Menard, Jay, Lafayette Leroy Thibodeaux

Romero. Freddie J.. Lake Charles, (S) Ed
Hannigan

Scott. Louie A, Wmnsboro. (A-P) Ed Hannigan

MAINE -1 (1)

Morgan. Frank S.. Lewiston. (ASSOC) James
Clark

MARYLAND - 4 (4)

Forman. Joseph, Highland, (S) Ed Hannigan

Lesko, David, Cumberland. (ASSOC) Arthur E
Smiley

Send Your

7>
P

Top Q u ality

A utom ated

P rin tin g o f

Ektacolor

CPS
Film
processed

$200
& proofed

e 60~
8x10 $I io

prints

12 exp.roll

Send Today for

FREE Catalog

& Dealer Application

0

procolor

Box 21 Dept. B
EVANSVILLE, IND. 47701
Division of
SMITH & BUTTERFIELD, Inc.,
Over 75 Fears of Service
to the Photographic Industry
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THE FASTEST
LOADER
IN THE
WEST!

The

WESTERN

35mm Bulk Film Loader has the ability

to accept 100 ft. metal spools, a positive

film brake, an accurate frame counter, a

hinged access door and is made of
unbreakable plastic.

The revolutionary WESTERN ... the
fastest in the West. For further infor-
mation call or write:

Hefer Ralds

485 EASY STREET
"SIMI VALLEY, CALIFORNIA 93065
u(213) 883 5552 + (805) 526 0909

Full Color
Litho Sam ple Kit
and Price List

McGREW COLOR GRAPHICS
1615 Grand Ave
Kansas City, Mo. 64108
(816) 221-6560

‘m an t

Moien, Barry, W. Hyattsville. (SERVICE) Wayne
R Hill

Sudduth. C.S., Glen Burme. (A-P) An Smiley

MASSACHUSETTS - 6 (6)

Crowley, Joseph I. Jr., Dedham. (S) Ed
Hanmgan

Huff, Kenneth H , Fayville, (S) Ed Hanmgan

Mac Donald, Richard T., Jr., Hyannis, (ASSOC)
John B Lane

Puccia, Salvatore P, Lawrence, (ASSOC)

Sedman, Aaron, Weymouth. (A-P) Alan Ritsko

Webster, George L, N. Wilmington, (S) Ed
Hanmgan

MICHIGAN - 5 (5)

Doubleday, David C , Kalamazoo, (ASSOC)

Maeyens. Albert P , Kalamazoo. (ASSOC) Frank
W. Smith

Partlo. Richard B . Akron, (ASSOC)

Taylor. Larry D , Kalamazoo, (S) Ed Hanmgan

Thrune, John C., Hope, (ASSOC) James P.
Meier

MINNESOTA - 4 (4)

Anderson. Clement J.. Le Sueur, (A-P) Arthur
Hoffman

Anderson, Terrence K., Mankato, (ASSOC)

Hoelmer. Jeffrey R, Waseca, (A-P) Jack B
Huhnerkoch

3M Company St Paul. (SUSTAIN)

MISSISSIPPI - 1 (1)

Morris, Tony C , New Albany, (ASSOC)

MISSOURI - 2 (2)

Allen, Harold B , St Louis, (S) Ed Hanmgan

Van Gleve. Randy. Moberly, (ASSOC) Rodney
Loesch

MONTANA - 1(1)

Hmick, Walter J . Butte, (A-P)

NEBRASKA - 1 (1)

Meuschke. Marty O Columbus. (S) Ed
Hanmgan

NEW JERSEY - 5 (5)

Delia. Frank M, Turnersville. (S)

Delucca. John F ,Hammonton, (S) Ed Hanmgan

Dobos, Michael. Jr, Linden (A-C) Robert F
Pepe

Forte Robert, Dover, (ASSOC)

Harpold. Michael L . Eatontown, (A-P) Joseph T
Mangogna

NEW MEXICO -1 (1)

Lenhart. Barry, Los Alamos, (I) Dan Elliott

NEW YORK - 16(16)

Arno. Michael J. Buffalo. (I) Dick Nosbisch

Bussey, Robert W , Queens Village, (ASSOC) Ed
Hanmgan

Grella. Michael A Commack, (S) Ed Hanmgan

Hodorowicz, Matthew. Fredoma. (A-P)

M 3 JHIABIS

MRETRAE

Hassdblad 500 CM
w 80mm f2.8 black

$739.50 | B S

multi-coated lens

50mm U Dwtagon Black 660.00

120mm 8 Planar 625.00
150mm (4 Sonnar 660.00
Baasler Enlarger C11 156.50
DGA Color Head 144,50
PM Analtzer 146.50
PM 2 266.50
OLYMPUS
OMI-MD w/50mm Ft 8 w c $244 50
OMI-MD w/50mm Fi1 4 w'c $274 95

JiM k Nikon F2 Pnotomic body 359.95
__Nikkormat EL Body 274.50
For 50mm f1 4 Ntkkor 127.75

Mamiya C330 wsomm f28 lens 274.50
Mamiya RB 67 w"90mm lens 449.50

Ultrablitz Matador 500 199.50

Texas Instrument SR50
Calculator 98.50

We carry a complete line of 35mm 2'4 Cameras

Write for complete price sheet on specific items

Send your inquiries to: Dept. PRO

T FHOOINC!

1add » TEL 1212 245 3360

I Mill 67 w. 47 Street New York. NY 1003/\

Koehler. Jeffrey G., Coplague, (ASSOC) Henry
Leichlner

Meehan, Joseph R., Millbrook, (ASSOC) Refer
D. Barton

Myers, Henry, Floral Park, (S)

Rooney, Lawrence J., Pleasantville, (ASSOC)
George Braun

Santiago, Ray J., FPO New York, (ACT FOR)

Savas. Chris E.. Fulton. (S) Ed Hannigan

Smith, Willard. Syracuse. (A-P) Charles Striker

Tanner, James H.. APO New York, (S) Ed
Hannigan

Twinam, Joseph M., Highland Falls, (A-P) Mitch-
ell R. Klein

Walcott, Frederick H., Leeds, (S) Ed Hannigan

Watson, Charles R., Elmira, (ASSOC) Richard
W. Sandguist

Wehling, Thomas J., Tonawanda, (ASSOC)

OHIO - 12 (12

Csepke, Neil A,, Salem, (A-P) Walter J. Troup

Darakis, Terry, Amherst, (ASSOC)

Jilling, Helmut, Akron, (S) Ed Hannigan

Kovowitz, Jay L., Youngstown, (ASSOC)

Kromer, Mary Ann. Lima, (ASSOC) Neil B.
Parent

Kron, Douglas S.. Garfield Hts., (S) Ed Hannigan

Lopez, Carlos M., Cleveland, (I)

Ross, R. W , Cincinnati, (A-P)

Surrena, Patrick J., Cleveland, (I)

Vail, Robert W . Shaker Heights. (S) Ed
Hannigan

Walz, Robert A , Toledo. (I)

Wright, Tim, Minerva, (A-P)

OKLAHOMA - 2(2)

Chestnut. Steven, Woodward, (A-P) James F.
White

William, HornBaker K,, Midwest City, (ASSOC)
Paul R. Burgess

OREGON - 2(2)

Boris, Daniel A., Gresham, (A-P)

Mathel, Jerry B., Ashland. (S) Ed Hannigan

PENNSYLVANIA - 12 (12)

King, William J.. Cresson, (A-P)

Lopez, Thomas S , Middletown, (S) Ed Hannigan

Pammer, Charles A Jr., Allentown, (ASSOC)
Robert R Fella

Pehiman, William B., Bryn Mawr, (S) Robert M
Opter

Quindry, Leland A , Philadelphia, (S) Ed
Hannigan

Regusters, Henry C., Philadelphia. (S) Ed
Hannigan

Rindock, Frederick M, Lake Ariel, (S) Ed
Hannigan

Rodney, Rooert J.. Pittsburgh, (S) Ed Hannigan

—SINCE 1963-
Thousands of progressive photographers and
photographic labs have been using VEACH
GOLD STAMPING MACHINES
FILM NUMBERING MACHINES
GOLDRITER PENS
to add their studio name, their signature,
titles, dates, negative number and/or
identification in beautiful and permanent
GOLD-SILVER-BLACK-COLORS
to their
B&W PRINTS — COLOR PRINTS
NEGATIVES — TRANSPARENCIES
VEACH machines are the ONLY Gold Stamping
Machines designed specifically for the
Photographic Trade, hence our volume is
high and our prices LOW LOW LOW LOW.
When you purchase a VEACH machine you get:
TOP QUALITY
LOW INITIAL INVESTMENT
LOW COST/IMPRINT
(little as 1/250)

For more information on what VEACH machines
can do for you write today to:

Veach Development Co., Dept. PPA
14535 Arminta, Van Nuys, CA 91402



Searfoss. Mark, Reading, (S) Tom Weigand

Segen. Scotl, Philadelphia, (A-C) Robert Opler

Stever Albert M.. Reading, (A-P)

Womer, Kenneth L.. Russellton. (S) Ed
Hannigan

SOUTH CAROLINA - 2 (2)

Manriquez, Patricia B . Latta. (S) Ed Hannigan

Reddel, Willard A., Summerville. (S) Ed
Hannigan

TENNESSEE - 3 (3)

Anderson. Homer B.. Nashville, (S) Ed Hannigan

Brown, James E., Jr.. Rf. -2 Jonesboro, (S)

Johns, Thomas P.. Hohenwald, (S) Ed Hannigan

TEXAS - 12 (12)

Cardwell, Keith E., Odessa, (ASSOC)

Dortman, Fred, Plano, (A-P)

Froeschl, Ann, Austin, (ASSOC) Ava Crollord

Gittings/'Texas Inc., Dallas

Huffman, George L., San Antonio. (S) Ed
Hannigan

Me Daniel. James D., Ft. Worth, (ASSOC) Glen
Brammer

Pessarra, Anthony C., Freeport, (A-P) Alan Kane

Taylor, Milton R., Abilene, (A-P)

Thistlethwaite, Kirt W.. San Antonio, (S) Ed
Hannigan

Tolson, Thomas M , Aledo, (S) Ed Hannigan

Whittington, Eugene A , Dallas, (A-P)

Williams, Dot C.. Fort Worth, (A-P) Terry L
Aldahl

UTAH - 1(1)

Dansie, Gary Salt Lake City. (A-C)

VERMONT -1(1)

Brody, Stephen W., Bellows Falls, (A-P) HarryJ
Teucherl

VIRGINIA - 5 (5)

Basnight, Ralph, Norfolk, (I)

Fry, Terry, Vienna, (A-C) William Wallen

Lanpher, Keith. Virginia Beach, (ASSOC)

Leathers, Linda A , Chantilly, (S) Ed Hannigan

Roslund, Anthony B., Springfield, (ASSOC) Arne
B Roslund

WASHINGTON - 3 (3)

Crick, Jerry, Spokane, (A-P) Edward Johanson

Pfeifer, Otto W., Seattle, (S) Ed Hannigan

Williams, Gary, Tacoma. (S) Jack Parton

WEST VIRGINIA - 3 (3)

Buric, Mark D , Kingwood, (ASSOC)

Dodrill, David R., Charleston, (ASSOC)

Monezis, Michael. Wheeling. (I)

WISCONSIN - 7 (7)

Becker, Sabine, New Glarus, (A-P) Maurie
Matzke

Bulau, Daniel J., Appleton, (I) Bud H/erstedt

Herlund. Edward M., Williams Bay, (A-P)

~yi FREE CATALOG

"\ Avy viny' 35mm 2 x 2 slide pages
— ’\ /| hold 20 exposures - 25 tor $8 75
i -] Heavy vinyl photo pages with unique
1 yfy >"7  cream-white background holds
J—\\y~ SA 8 colof prin,s 3'vx 5 (35mm)or

H J 1? mstamatic prints 3% x V/, 25 for $9 75
Phofnn-aA tilo everyth to
» HUTULj riLk7 PROTECT ANO PRESERVE NEGAT\VES

BOXw NewionviiLeE NY 2,28 TRANSPARENCIES. SLIDES & PRINTS

Earn More

$$ 9%

By Selling Our Full Color ...

Post Cards Brochures
Catalog Sheets

e 4 Week Shipping Schedule
e High Commissions

e Top Quality Reproductions
» Special Expedited Services

Direct Communication With
The Top People At Dynacolor,
Because Our Top People Care!

Write Today For Free Sales Kit:

I dynacolor %l@w ,59th Drtve
0 Iggraphics, me. Miami. Florida 33169

Phone: 305-625-5388

Kuski. Robert J ,Wausau. (A- )Lavern La Mere

Moses, George, Fond du Lac, (A-P)

Scott. Gregory K., Eau Claire, (S) Ed Hannigan

Stern, Leon E., Appleton (A-C)

WYOMING - 1(1)

Jones, Timothy P., Fe Warren AFB.. (S) Ed
Hannigan

DISTRICT OF COLUMBIA - 1 (1)

Klein, Mitchell L., Washington, DC, (ASSOC)
Sfeve Tuttle

CANADA

ALBERTA - 1(1)

Sloan, Tom K,, Edmonton, (S) N W. Crichton

BRITISH COLUMBIA - 1 (1)

Thebaud, Pierre J., Port-Hardy, (S) Ed Hannigan

MANITOBA - 1 (1)

Phillips, Melvin J., Birch River, (S) Ken Frazer

ONTARIO - 7 (7)

Chan, Philip. Windsor, (S) Ed Hannigan

Gebhardt. Sig W , Toronto, (ACT FOR) George
D Suzuki

Hui, Marshall. Napanee, (S)

Knelsen, John R., Cochrane, (ASSOC) Arthur
Best

Rumack, Michael I, Downsview, (ACT FOR)
Godfrey Hall

Vella. Charles, Mississauga. (ACT FOR) An-
thony E Fisher

Wearn, Ernest, Woodstock, (ASSOC)

QUEBEC - 1(1)

Faust, Rosaire, Joliette, (ACT FOR)

FOREIGN

BAHAMAS — 1 (1)

Wong. Derek N, Grand Bahama Island, (S) Ed
Hannigan

MEXICO - 1(1)

Gallo. Arturo, Mexico City, (ACT FOR) Robert E
Handley

HONG KONG - 1(1)

Edward. Leung Oi-Ngai, Wanchai, (ACT FOR)

JAPAN - 1(1)

Keiji, Higashikawa. Tokyo, (ACT FOR) Masayuki
Ono

ENGLAND - 1(1)

Hylander, Dennis. Galley, (ACT FOR) Monte
Zucker

ISRAEL - 1(1)

Shapiro, Simon, Tel Aviv. (ACT FOR) Richard
Ippen

SINGAPORE -1 (1

Kim. Henry L , Singapore, (S) Ed Hannigan

GUAM - 1(1)

Perez, Manuel. Agana, (ACT FOR) K A
Eggensperger

SCHOOL
PHOTOGRAPHERS!

Mellers

Meets
Deadlines.

If you've ever had to wait
day after day for processing
of your individual or

group pictures, check with
Mellers! A call to (417)
883-1317 will put your

name on our production
schedule, and put an end

to your deadline worries!

mellers

Photo Labs., Inc.

(417) 883-1317
or write Drawer B,
Glenstone Station,
Springfield, Mo. 65804

Now, contact print,
code, edit without

removing negatives
from the envelope!

The clear plastic neg-
ative preservers that
let you contact print
without removing the
negatives. Best pro-
tection for your neg-
atives, best for every
filing system.

Standard Print Files for 35mm, 120,
4 x5,8x10 film: $15.00 per 100

Style B punched for binder for 35mm,
120&4 x5: $20.00 per 100

Specify film size. Check with order,
we pay postage.

SEND FOR FREE SAMPLES AND COMPLETE
INFORMATION ON PRINT FILE ITEMS

PRINT FILE, INC.

Dept. E Box 100
SCHENECTADY, NY. 12304



UNSCRAMBLE
FILING
PUZZLE

CUT THAT
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humbe
your
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WITH THE NEW

DEARING OATACORDER

Classified
Ads

All classifications 35C per word, minimum $9 00
Bold face caps. 80C per word Box number and
handling charge. S3 50 Closing date for new ad-
vertising. corrections or cancellation orders. 3
weeks preceding last Friday of month Cash with
order Mail ads with remittance to PPA Publica-
tions. Inc . Classified Ad Dept , 1090 Executive
Way. Des Plaines. IL 60018

Send replies to box number ads addressed as
follows: Box No .c/o THE PRO-
FESSIONAL PHOTOGRAPHER. 1090 Executive
Way. Des Plaines. IL 60018.

EQUIPMENT FOR SALE

NEW SCHNEIDER ENLARGING LENSES AT HE-
LIX. Componon 28mm f 4 0. $84 50. 50mm f 4 0
$84 50. 80mm f 56 $89 50 Componon S 100mm
f 56. $17050. 135mm f 56 $185 150mm f 56

$221. 210mm f 56 $345 50 HELIX LIMITED 679-D
North Orleans. Chicago. lllinois 60610 (312) 944

4400 Bank cards accepted

OUTFIT BUYERS. 42%-48% off on orders of
$1000 00 or more U S list (About $550 00 Deliv
ered ) Quotations only, no catalogs or pricelists
(Use Importers List) Pantechntkon Fach 1314
Weil Rhem Germany

Nord CPL enlarger, four memory banks. 105mm
lens. 10 negative carriers Excellent condition
$1100 MORSE STUDIO. 715 N Plum Newton KS
67114 Phone (313) 283-6662

FRONT PROJECTION SYSTEM, accepts 8x10 to
35mm cameras 8 ft x 10ft screen Camera stand
protective screen cover extra condensors. both
strobe and incandescent lighting $2500 00 Tom
Wetzler 2240 Prospect Avenue Cleveland OH
44115 Phone 216 771-1554

QUALITY USED EQUIPMENT-ONE YEAR WAR-
RANTY BEATTIE COLEMAN—Portronic Cameras-
choice of 165mm or 190mm lens with full 70mm or
*6 70mm magazines $625 Dual Gemini Cameras-
190mm lens two full 70mm magqgazines $895 Full

70mm magazines. $175 CAMERZ—Model 25 Cam-
eras-127mm lens and choice of 35mm, 46mm or \3
70mm magazines. $500 35mm x 200 foot maga-
zines. $150 46mm x 200 foot magazines, $200

PHOTOGENIC—Flashmaster System-AA01, 400
watt seconds power supply, two 11" lightheads.
two 6" lightheads. $475 NEW EQUIPMENT-120
or 220 Roll Film Adapters for Beattie, Camerz and
Nord Equipment, $134 95 5 x 7 Oil Painted Back-
grounds, $39 95 A PROFESSIONAL DISCOUNT
WILL BE GIVEN ON NEW EQUIPMENT All of the
above used equipment carries a one year warranty.
This equipment is inspected by our Photographic
Equipment Repair Department before it is released
for sale Repair services are available for all Profes-
sional Photographic Equipment Contact J.M

Schwartz. CHROMALLOY PHOTOGRAPHIC INDUS-
TRIES. 1706 Washington Ave , St. Louis. MO 63103
or call (314) 231-1575.

MINI-PRINTERS, and other finishers equipment
new & used from Hicks Photographic E%uipment
Co . 10252 Carmer Rd . Fenton, Ml 48430 313/
239-8672 or 629-0441

ALL SCHNEIDER LENSES 30% OFF! Enlarging and
view camera lenses, all focal lengths. Brand new
latest Componon. Componon-S. Componon Wide
Angle. Comparon. Symmar-S. Super Angulon. etc
Get complete price list. CLARK PHOTO SUPPLY
251 -R Drexel, Westbury. NY 11590 (516) 997-8888

World's largest monthly photographic BUY-SELL-
TRADE magazine Each issue 40 or more pages
\é\lzr;tseo Shutterbug Ads. Box 730-2. Titusville. Fla

BEATTIE VARITRON: Full 70mm with 162mm Wol-
lensak Raptar lens Electric back. $400 Holquist
‘Slguld(i)%.sgoo Ottawa NW Grand Rapids. Mich (616)

Kodak Model Il Drum Processor, $100 Kreomte
16x20 Color Basket Processor excellent, $900
Pako 24" glossy hot water dryer, near new. $1.150
Bob Hawks. Inc . 1345 East 15th St Tulsa Okla-
homa 73120 (918) 584-3351

PHOTOGENIC Studiomaster System two 16"
lightheads with barndoors and diffusers, two 6" hi-
lighters, one hair light, and one background light,
including six, 200 wis power packs f 1.200 Rich
Sweedler Photography. Sweedler Rd Elwood IL
60421 815-478-3232

CAL-PRO ATTACHMENT create B&W or color vi-
gnettes and gorgeous montages with all your cam-
eras 35mm ex/ $49 95 Write Phil Bono Photo.
1951 Sanderling. Costa Mesa. CA 92626

USED BARGAINS FROM HELIX! Kowa Six Body
Black. $175 Kowa Six Body. Chrome. $149 50
Mamiya Twin Lens PRF. $85 Mamiya CDS Porro-
flex Hood $65 105mm Mamiya TLR Sekor f3 5.
$124 50 250mm Mamiya TLR Sekor 6.3, $175
55mm Mamiya TLR Sekor f4 5 $175 65mm Mamiya
TLR Sekor f3 5. $129 50 Mamiya C220 Body $85
127mm fa4 Mamiya Sekor Press $144 50 65mm
f6 3 Mamiya Sekor Press. $139 50 65mm fs llex
Acugon WA No O Copal $175 121mm fs8 Super
Angulon Comp $459 50 8 «Goerz Red Dot Artar
19 Barrel. $125 10" llex Acutar f6 3 No 3 Acme
$199 50 300mm Schneider Xenar f4 5 No. 5 Umv
$399 12" llex Acutar f6 3 No 4 Acme. $275 12"
Commercial Ektar f6 3 No 4 Acme $295 12"
Goerz Artar f90 No 3 Acme. $450 12" Goerz
Apochromat Artar Compur. $499 50 15" Graflex
Tele-Optar f5 6 Alphax $195 420mm Rodenstock
Imaaon f58. $525 450mm f9.0 Zeiss Apo Tessar
No 5 Umv $449 50 19" Goerz Artar f11 0 in barrel
$399 50 19" Goerz Dagor f7 7 Barrel, $179 50 5x7
Sinar Expert P Unit $1295 8x10 Sinar Expert P
Unit. $1695 HELIX LIMITED, 679-D North Orleans
Chicago. ILL 60610 (312) 944-4400 Bank cards
accepted

EQUIPMENT WANTED

WANTED: CAMERZ CLASSIC CAMERAS Cameras
with neg numbering device 190mm or 210mm len-
ses w periscopes 70mm magazines =677-7788
Mr Klein, Delma Studios. 225 Park Avenue South
(18 St) NYC

Braun F 810-3; Electronic Flash Units with recharg-
able battery F80-3 Wanted Used ok but good con-
dition Also Hasselblad 90 HC-1 Prisonfinder in
7ood condition only Warwick Studio. P O Box
*241, Knoxville. Tenn 37901 Ph 615 524-7983

STUDIO FOR SALE

PHOTO STUDIO. STEUBENVILLE, OHIO. High
economy area Portrait weddings, commercial
school accounts Beautiful apartment upstairs Call
collect Anthony D Aurora Realtor (614)282-3609

A chance of a lifetime, for an aggressive, business
oriented, quality photographer to acquire one of
Canada's better studios. Located in a very affluent,
metropolitan area. Owner retiring Box A101 c/o
THE PROFESSIONAL PHOTOGRAPHER.

FT. LAUDERDALE, Profitable 'going" Studio, old-
est, best known, established 1962, Portrait. Wed-
dings. Commercial (4 PPA Qualifications) located
on prestigious Galt Ocean Mile, one block to
ocean, adjacent to high rise condominiums and
wealthy residential areas. 1974 net approx
$23,000. Growth potential unlimited. REY SCOTT.
3562 North Ocean Blvd., Ft. Lauderdale. FL 33308

NEW YORK CITY: Enormous air conditioned studio
with kitchen, sound studio. Has everything. Bargain
terms. For complete description, Box =A106 c/o
THE PROFESSIONAL PHOTOGRAPHER

VANCOUVER, B.C., CANADA Quality portrait and
wedding studio. Evangelos Photography Ltd . 3189
West Broadway. Vancouver 8. B C . Canada
Phone: 604/731-8314.

PORTRAIT STUDIO, Long established in the best
fishing, hunting and skiing area of western Mon-
tana Reply to Box «A305 c/o THE PROFES-
SIONAL PHOTOGRAPHER.

Opportunity for photographer with experience in
commercial and press work to take over well
equipped and long established studio doing all
types of photography - Portrait. Commercial.
School, Wedding, and Press Located in Midwest
city of eighty thousand, with three Universities, one
hundred forty diversified industries, in much better
employment and economical condition than na-
tional average Portrait photographer with twenty
years experience, excellent receptionist, and other
members of staff would, if desired, stay with new
operation. Eighty to hundred thousand annual
gross with greater potential Would sell to right
party on contract, reasonable down paymnent. bal-
ance pay while you earn. Present owner would
work interim to assure smooth transition of own-
ership Reply to Box =A302 ¢ o THE PROFES-
SIONAL PHOTOGRAPHER

FOR SALE: Beautiful studio, best location in the Al-
bany area Nicely paneled office and very large tak-
ing room. Three large darkrooms and large work
room Large stainless steel sinks, etc Gregg Stu-
dio. 112 State Street, Third Floor, Albany NY
12207 Telephone (518) 434-2472

STUDIO WANTED

WANTED: Commercial Studio in Manhattan, with
active accounts Box 812-B. 20 West 43 St. New
York. NY 10036

HELP WANTED

National firm seeks experienced portrait photogra-
phers to photograph students on location at vari-
ous colleges throughout the country Excellent
salary and expenses Permanent positions also
available Applicant must be well versed in Camerz
70mm equipment and 120 format for candid work
Send complete resume with photograph Write to
Box =A204 ¢ o THE PROFESSIONAL PHOTOG-
RAPHER

EXPERIENCED all-around photographers capable
of handling schools, weddings and studio portrait-
ure Well established firm Salary open Send re-
sume and recent photo to Mr Tom D Brown. 219
New York Avenue. Des Moines. IA 50313

PHOTOGRAPHER—male or female, age 18-36 Pro-
gressive. liberal minded, art oriented, independent
student or professional interested in Portraiture
No school work unless desired Excellent opportu-
nity to work with highly experienced Portraitist in
Virginia Opportunity to own small successful stu-
dio within two years with no capital investment
Send short resume and photograph with salary de-
sired to Box =A307 c/o THE PROFESSIONAL
PHOTOGRAPHER

PROFESSIONAL PHOTOGRAPHERS wanted for as-
signment work organization. Send stamp, name
and address for information PhotoAssignments 25
W 45th St . Room 1101. New York. NY T1036. 212,
787-3555

VICE-PRESIDENT, PHOTOGRAPHY. National Por-
trait firm seeks "Take Charge" individual with com-
plete knowledge, experience and ability to teach
Portraiture and manage large staff of Photogra-
phers Send complete resume to Box =A102. co
THE PROFESSIONAL PHOTOGRAPHER.

ALL AROUND photographer, well experienced in
all phases of a high quality portrait studio With op-
tion to buy in Located in beautiful Northwest

Something Here You Need?

YOUR LISTING HERE

will give you monthly notionol coveroge
ot o co,t that will fit into the Smollett
budget Write for details.

The Professional Photographer
1090 Executive* Way. Des Plaines, 1l 60018
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Learn CUSTOM ricture FRAMING
For Fun or Proﬁtll Let Professionals show

you the trade secrets of custom portrait and picture

j framing It's a fascinating, satisfying craft — ye! a
Framer s skills are worth $8 to $10 an hour or more'

Start a clean, quiet business you can

easily manage from home in part time

I —we Il show you how, help you every

| step Write for complete details — no

. *  obligation and no salesman will call

FRAMECRAFTFITS. Dept PRj pq Bo. :6 1205 W Bartley. Orange. CA 92666



WEDDING ALBUMS

* SHIPPED SAME DAY -«
Send $1.00 for catalogs of Holton and
Camille Album Products. Mailed First
Class. Gold imprinting available.

Free Gold Imprinting First Order,

PHYLMAX CO.

Phone: 609 - 424-1096

BE POSITIVE!
Order the HAMLIN
NEGATIVE
< 0.5 requar CARRIER

8-S large (example, 4x5)

* 5-S - 2-piece (with or
without pins and/or
spring clips)

»4-S —single & double
hinge (with or with-
out pins and/or
spring clips)

WE SHIP IN ONE (1) DAY

| Precision

| Photo Product*
PO Bo* 40 m Smyrns. Georgia 30080 m 404 /9? /095

PICTURE FRAMES
direct from manufacturer,

FREE CATALOG.
AZTECA FRAME CO.

360 Airport Rd., Oceanside, CA 92054
714-757-8832

FILE IT.. M AIL IT...

DELIVER IT .. .in an

APEC enveLore!

All sizes PHOTOMAILERS « KRAFT « G| ASSINE
stocked (or IMMEDIATE DELIVERY

AMERICAN PRINTING
& ENVELOPE COMPANY
304 East 23rd St., New York 10010

GLOSSY 8x10
PHOTOS

AS LOW AS

Genuine Contact Glossy
Photos ... not Litho
Prints! Contact printing
requires a same size
neg. (5x7 for 5x7 photos, etc.). No same
size neg.? We'll make a copy neg. from
your photo @ $3.50 ea. Add $1.50 ea. if
we have to make a proper size photo and
then a neg. Neg. and Photo returned with

Write or Call TODAY for
FREE SAMPLES & PRICE LIST.

TOP QUALITY at QUANTITY PRICES

PHOTO PRINTERS, Inc.

140 East Main St. < Bridgeport, Conn. 06608
(203) 336-4151 » Over 25 Years Experience

LITHOGRAPHED ON HEAVY GLOSS STOCK
BLACK & WHITE 8x10s

500-525.00 1000-538.00
ALSO COLOR-SEND FOR SAMPLES

PICTURES

1867 E. FLORIDA
SPRINGFIELD. MO. 65803

NORTHEASTERN

3252 Bryn Mawr Ave

The BEST black and white,

quality portrait finishing for

professional photographers
Up to 24 x 30* size

PORTRAIT
SERVICE, INC.

Complete Service Including School Composites
Satisfying your “hard-to-please” customers

106 Forest Hills St.

Boston, Mass. 02130

Jamaica Plain
617-522-5214

ARE YOU PROCESSING -
E4 at 85 ? - C41 at 100°?

USE SUPER TEMP............. for
precision water bath temperature
control at low cost.

* Accurate to = —— 68 to 110
* One year warranty

Mod. 75
760W. $95

Mod. 150
1500W - $115

Call (312J-246-0868
or send for brochure

G&G PRODUCTS
P O Box 321
LaGrange IL 60525

The ORIGINAL Heavy Duty
V I S® FILE FOLIOS
protect Very Important Slides or
Transparencies from dust, finger
marks and scratches Clear vinyl
plastic front, frosted back Fit
standard 3 ring binder ideal for
viewing and storing Made in USA
Popular sizes. 40c each Folio.
See your dealer or write:
PLASTIC SEALING CORPORATION
1507 N. Gardner St., Hollywood, Calif. 90046

UNUSUAL PORTRAIT GROUPING

OVAL
SPANDREL
8" x 1Q"
a
ALL FRAMES
DIAMOND ANTIQUE &
VAL GOLD
WALNUT &
GOLD
BELMONT MFG WRITE FOR
& SUPPLY CO CATALOG -P"

Chicago, Ill. 60659
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Reply to Box »A304 c/o THE PROFESSIONAL
PHOTOGRAPHER

NATIONAL COLOR LABORATORIES is looking for
experienced people to a) Judge prints for color
balance, composition, form, and general photo-
graphic quality b) Accept responsibility for produc-
tion. supervision, or sales in a_professional color
laboratory situation Send details concerning your
experience, skills, and salary requirements to Per-
sonnel Director. National Color Laboratories. Inc
306 W First Ave , Roselle. NJ 07203

Business Manager Salesman. Photographer (in
that order) to manage a fine quality volume portrait
studio Must be experienced in all three of the
above Give experience, references and photo-
graph of self in first resume Fine opportunity in a
wonderful community where the economy is stable
Send replies to Box # A303 c/o THE PROFES-
SIONAL PHOTOGRAPHER

Dynamic SALES REPRESENTATIVES needed in

EVERY STATE to rep our line of imported profes-

sional and amateur PHOTOGRAPHY EQUIPMENT.

Exclusive or multi-card Protected territory and

?bOOd money Send resume to C P I. Inc . 358 Mil-
urn Ave . Millburn. NJ 07041

One of Michigans leading photographers is looking
for a partner To take over quality prestige studio, lo-
cated in year round vacation area Excellent op-
portunity. excellent location for the past twenty five
years M Photog Cr nationally known wishing to
work toward retirement Must be seen to be appre-
ciated Only quality minded and experienced pro-
fessionals will be considered Reply to Box »A309
C/o THE PROFESSIONAL PHOTOGRAPHER

SITUATION WANTED

WILLMAR AREA VOCATIONAL-TECHNICAL INSTI-
TUTE’S second year students preparing for gradu-
ation June 1 1975. will be available for internship
during March. 1975 and advanced placement in
May. 1975 Students are well versed in the basics of
black and-white and color photography and pro-
cessing For information, contact D Thiele or E J
Quinn, instructors, or Fred Hanson Placement
Coordinator. P O Box 1097 Willmar MN 56201 or
call (612) 235-5114

Commercial-lllustrative or Industrial photographer,
excellent training and job experience, would like
position with quality concern Capable and ef-
ficient an asset to your company Box »A306 c'o
THE PROFESSIONAL PHOTOGRAPHER

HIGH QUALITY PORTRAIT PHOTOGRAPHER look
ing for solid position with possible purchase - 15 yr
experience divorced 43 years old Favor warm
climate Reply to Box a A308 c/o THE PROFES-
SIONAL PHOTOGRAPHER

MANAGER PHOTOGRAPHER of portrait studio
wants position offering ownership possibilities in
near future Will consider any area with potential
Excellent retirement for present studio owner For
additional information write Box # A300 ¢ o THE
PROFESSIONAL PHOTOGRAPHER

YOUNG PROFESSIONAL PHOTOGRAPHER with
family would like to relocate Presently high quality
studio owner Tired of being boss and would like to
be employee College and Winona schooling be
sides 3 years experience Also a great deal of pro-
fessional equipment which could be part of deal or
will sell before relocating Capable of high quality
portraits-weddmgs-commercial work Would like sit-
uation where eventually become partner or could
buy studio Reply to Box »A301c o THE PROFES-
SIONAL PHOTOGRAPHER

Commercial Photographer—11 years experience in
Washington, DC Gen Comm P R news, wires &
weddings willing to learn portraits Seeking posi-
tion with established commercial or combination
studio Location unimportant but must have op-
portunity for eventual purchase Rey Des Ruis-
seaux, 2724 Porter St NW Washington DC

RESTORATIONS

OLD PHOTOGRAPHS RESTORED. We copy
retouch opaque backgrounds, take out unwanted
people or oblects. fill in any missing details, every-
thing done in heavy opaque oils The finished work
is board mounted and safety sprayed Send your
original or copy for free estimate it will be re-
turned unharmed Your satisfaction is guaranteed
Clinton H Saffer 1742 Sansom St . Philadelphia
PA 19103

RETOUCHING

ARCHITECTURAL. PRODUCT AND COMMERCIAL
RETOUCHING (prints only) for the purpose of re-
production in ads. catalogs etc No restorations
weddings, seniors etc DALE R LAMPMAN AIR-
BRUSH ARTIST. 1240 ELEANOR DR WATERLOO
IOWA 50701

RETOUCHING: color b w Exceptionally fine qual-
i&{gflnthony Ahanello, P O Box 158. Lawrence MA

QUALITY RETOUCHING. B W & color negs Fast
dependable service year round E &E Retouching
Service. 9933 W Victory Road Boise. ID 83705

Retouching Fast, dependable work on color and
b w Sample negative done free Phone 208 344-
gg%gs Laurie Alien. 2220 S Latah Boise Idaho

Good quality retouching Fair prices, color or
black-and-white Inez Faulkner, Rt 3 Box 303A
Forest MS 39074 Phone 601 -625-8417
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Retouching color or black-and-white Finest qual-
ity Mary Johnson. P.0 Box 255, Forest MS 39074
(601) 625-8289.

RETOUCHING, B/W & Color, quality work on vol-
ume orders, years of experience, Anne's, 1771
South Fremont. Springfield. MO 65804 883/3609

RETOUCHING 120 or 70mm color negatives $1.25
per head 3 day service OSBORNE OF CINCIN-
NATI, 910 Dalton Ave . Cincinnati. OH 45203

Full-time professional retouchers. Single head
color $1 65. b&w $1 45 Volume rate $1 00 Year-
books 50C Dan & Susan Mignard. Box 1073, Boul-
der, CO 80302 303/443-8990.

Expert retouching Low prices, fast service Compe-
tition quality Color. B/W Special rates for seniors,
churches. (313) 476-0689. Jerome. 26141 Steele
Farmington, Ml 48024. (Detroit area).

Good Negative Retouching—Studio or school,
color or B&W. dependable service Brush oils on
color or toned prints. Stella Williams. 1771 South
Fremont, Springfield. MO 65804 (417) 883-3609.

Need a Studio Retoucher? Phone 207/797-0510
Will relocate—Retouching at minimum wages by re-
tirees beached by inflation REED & SCHULTE. 9
Farragut St.. Portland. ME 04103

PROFESSIONAL COLORING ARTIST. Light and
heavy oils 20 years. Serving better studios. Rea-
sonable Prompt service Reliable workmanship
6\7“854 Day, 180-16 Littleton Rd . Parsippany. NJ

AWARD WINNING COLORIST. Light and brush
oils Advanced work in color print corrections and
enhancement with dyes, pencils, pastels and oils
Pat Lomont, 9426 Placid Drive, New Haven. Ind
46774 Phone 219.749-4901.

KEYLINE RETOUCHING- Color and B&W nega-
tives Plaque and canvas mountings Fast service -
quality work -fair prices Linda Briar. PO Box 104.
Hagerstown. IN 4/346 Phone 317/489-4419

Free Sample Excellent Quality Retouching Fair
Prices —Color & B&W Call anytime after 4 . all day
Sat & Sun (601) 625-8297 Sandra Lyle. Rt 2. Box
58. Lena. MS 39094

BACKGROUNDS

NOW YOU CAN AFFORD FRONT PROJECTION
A lightweight low priced system that works Perfect
backgrounds everytime Complete projector, with
built-in electronic flash and & foot x 6 foot back-
ground,just $745 Nothing else to buy. Call collect
312 827-5082 or write to Herb Laney ELEC-
TRONIC FLASH BACKGROUNDS. 535 Jon Lane,
Dee Plaines, lllinois 60016. Call or write now

INSTRUCTION

AN ADVENTURE IN LEARNING Five days of spe-
cialized training with Joseph Zeltsman, M Photog
Cr.. FASP. FRPS. FIIP This unique offering of the
famed Zeltsman portrait techniques enables partici-
pants to develop and upgrade their skill in studio
and outdoor portraiture, while applying these tech-
niques to their own individual style Tuition for the
five days is $250 00 A limited number of classes
are scheduled at the Zeltsman Studio, and in sev-
eral other locations throughout the country Call or
write Joseph Zeltsman. 1319 Littleton Road. Morris
Plains, NJ 07950 Phone (201) 539-1918

PROFESSIONAL PORTRAIT course-PRACTICAL
(* hands-on instruction) CONDENSED (3 days)
WRITE: Jerry Interval. M Photog Cr 1521 Ingomar
Rd.. Pittsburgh. PA 15237

HOLD AN AIRBRUSH SEMINAR—your area—easier
corrections on color prints—Details Henry van
Westrop, M Photog . 12860 S Western Ave Blue
Island. IL 60406 312/388-0190

RUSSELL’S NEW SPECIAL EFFECTS. Learn the
Secret Ingredients” of one of the most successful
studios m the U S that BOOK-SHOOT-SELL HUN-
DREDS of Weddings each year at TOP PRICES
WITHOUT EXPENSIVE ADVERTISING or SOLIC-
ITING in a highly competitive area Sensational
NEW IDEAS overcome price-cutting competition
Available now are 61 Special Effects (the cream of
the crop from our file of hundreds) as shown at our
SALES STIMULATING SEMINARS These are num-
bered for ease in selling & ordering, come com-
plete with easy-to-shoot instructions An
investment worth thousands of dollars in NEW
IDEAS in Posing. Lighting. Props, Backgrounds
Multiple Exposures. Silhouettes. Mood Poses etc
Send for RUSSELL STUDIOS SPECIAL EFFECTS
PACKAGE consisting of: (1) 61 Special Effects (25
each on two 8x10's). and one 11x14 for wall or win-
dow display (2) Cassette Tape How We Use Spe-
cial Effects to Increase Our Total Orders 100 to
300% and bring in a constant flow of New Book-
*ngs (3) Technique how any photographer shoot-
ing one wedding a week can sell over $1,000 per
wedding (4) Color printing price list Darkroom
Color Magic by RUSSELL COLOR LABS (5)
Method we use to attract over 5000 prospects into
our studio each year to see our samples Complete
package is $39 95 Send check or money order
(MasterCharge and BankAmericard accepted) to
SALES STIMULATOR SERVICES. P O Box 344
Dept P. LINDEN. NEW JERSEY. 07036

BILL BROWNE’'S BRIDAL BONANZA. Canada s
foremost candid wedding photographer now brings
his outstanding techniques in taking must buy'
candids to the U S Don't miss this course of 3 con-
secutive evening classes specially developed for
the photographer unable to attend daytime

courses. Three concentrated working evenings
with Bill Browne is a don't miss opportunity. Los An-
geles. May 26.27,28 Dallas. June 23,24,25. Cleve-
land. July 28.29,30. Denver. August 11,12,13

Miami. August 25,26,27. New Orleans, Sept 8,9.10

Washington. D C.. Sept. 22,23.24. Milwaukee. Oct

6,7,8. Register now for the city of your choice Tui-
tion $90 tor the complete evening course Send a
$50 deposit to assure your attendance or write for
additional information to: Sumner Berkman. Pho-
tographers Marketing Associates. P.0 Box 16581

St. Louis. MO 63105, (314) 727-1521.

WEDDING PHOTOGRAPHERS! Handbook of tips
Things you should know about photography The
professional's tricks for making the most money
with the least trouble. Exposures your competitor
won't mention. Mixed with a little common sense
i%fBOS Studio WP, 6713 Wildwood, Westland. Ml

WEDDING & PORTRAIT PHOTOGRAPHERS.
Highly successful Studio BOOKING HUNDREDS of
Weddings each year at TOP PRICES-WITHOUT
EXPENSIVE ADVERTISING OR SOLICITING, prac-
tically doubles their income by selling wedding RE-
LATED ITEMS. You can earn thousands of EXTRA
DOLLARS yearly by COPYING these methods of
selling over 200 items other than photographs
taken on their wedding day as shown at our
SALES STIMULATING SEMINARS. Send for RUS-
SELL STUDIOS RELATED SALES PACKAGE con-
sisting of (1) Cassette Tape "How to Increase Your
Wedding Photography Profits by Selling Related
Items" (2) Three different SELF-SELLING Cata-
logues (with your name & address) showing hun-
dreds of items for Weddings; NO stock to carry; up
to 100% profit (3) Twenty 4x5 beautiful color photo-
graphs of NEW POSES & PRICELESS IDEAS on
added income sittings (a) Engaged girl; (b) En-
gaged boy (NEW); (c) Sweetheart (NEW); (d) Pre-
Bridal of Bride; (e) Pre-Bridal of groom (NEW) (f)
MOST IMPORTANT: 10 different TESTED WAYS to
increase income from these sittings (4) Photo-
graphs of our Studio Showroom showing hundreds
of items on display (5) Selling "Tie-In" techniques
to use with Bridal Salons. Tuxedo Rentals. Jew-
elers. etc Price complete package only $29.95
Send check or money order (MasterCharge and
BankAmericard accepted) to SALES STIMU-
LATING SERVICES. (Mail order division of RUS-
SELL STUDIOS) P O. Box 344 Dept P. LINDEN
NEW JERSEY. 07036.

BILL BROWNE'S - SPECIAL EFFECTS kit for Wed
ding Photographers. Multiple exposures, matt box
techniques, mood effects made simple and fast
Consists of (1) Twenty pocket size Special Effects
Colour Prints (2) Detailed Instruction Sheets (3)
Special Effects Shot list. (4) Cassette Tape Record-
ing clearly specifying equipment and procedures
Complete four item kit only $39.95 Bill Browne En-
terprises, 100 Oakley Blvd.. Scarborough. Ontario
Canada M1P 3P

STUDIO RECEPTIONIST training seminar for sell-
ing candid weddings and portraits—only $39.50-
May 7th, Detroit - May 14th. San Francisco, and
July 21st at the Conrad Hilton Hotel during the PP
of A Convention Instructor - Ted Smerchansky,
Cr.Photog , ASP  Write for brochure to Box 159*
Fargo. ND 58102

WEDDING CLASS. 2Y/?-day course in Advanced
Wedding Photography May 5-7 at studio of Monte
Zucker $245 Group rates for members of same
studio Write Monte Zucker. 10887 Lockwood Dr
Silver Spring, MD 20901. or phone (301) 593-3344

MARSHALL'S AMAZING PHOTO-OIL COLORING
SYSTEM makes learnina fast and easy—no expen-
sive course needed Earn High Profits right at
home Acclaimed since 1919. For FREE color chart
(65 colors) and instructions see your photo dealer
or write MARSHALL'S. 173 N 9th St.. Studio NPP
Brooklyn. NY 11211

WEDDING PHOTOGRAPHERS—BILL BROWNE of
fers a fantastic Selection of 48 NEW styles of poses
for Candid Weddings, including Special Effects
48-3V?x5 Colour prints for only $29 95 Professional
Photographic Seminars. 100 Oakley Blvd
Scarborough, Ontario. Canada. M1P 3P7

HIGH SCHOOL PHOTOGRAPHERS. Highly sue
cessful studio with 25 years experience offers un-
usual. creative, tested IDEAS in photographing &
selling High School Students—with or without
school contracts, which you may easily COPY
Send for RUSSELL STUDIOS HIGH SCHOOL
SALES STIMULATING PACKAGE consisting of (1)
30 4x5 (15 boy & 15 girl) SELF-SELLING color pho-
tographs, worth thousands of dollars in IDEAS in
Expression. Posing. Lighting. Props, Backgrounds.
Special Effects. Multiple Exposures. Silhouettes
Vanety, etc (2) Technique used to sell previews for
$20 00 to $50 00 above regular one-pose order Ex-
ample Because of the VARIETY of these poses
taken, of 350 students photographed from one
school, over 250 students purchased their pre-
views (3) Letter to students (4) Scientifically de-
signed price list (Package & a-la-carte) covering
color & black & white (5) Lighting diagram for ele-
gant photographs (s) Camera. Lighting Equip-
ment, Props & Backgrounds used (7) Secret
ingredients including unique Preview Presentation
that increase final orders and brings in a contin-
uous flow of new sittings without school contracts
Price of complete seven item package is only
$29 95 Send check or money order (MasterCharge
and BankAmericard accepted) to SALES STIMU-
LATING SERVICES (Mail order Division of RUS-
SELL STUDIO) P O Box 344 Dept P LINDEN
NEW JERSEY 07036



INSURANCE BENEFITS

Available to all members of PP of A
(1) Income Protection; (2) Major Hos-
pital; (3) Life Insurance; (4) Hospital
Money; (5) Accidental Death; and
these NEW plans:

(6) Cancer Insurance

(7) Pension & Profit-Sharing Services
Compare the Association Rates and Bene-
fits with anything on the market. You'll be
pleasantly surprised.

PP GF A GROUP INSURANCE PLANS
21 North Skokie Highway, Suite 210
Lake BIuff, Illinois 60044
(312) 295-1544

COPY & RESTORATION
sew and DIRECT COLOR moiumniGs.
EYES OPENED* MEGS. COMBINED ~ XIBBStUSM OILS CANVA4S, ETC.
237 W. Miami Ave. P 0. Boi 575, Venice. Florida 33595
Phono 813/488-1424 ft})
Pricing Guide/Estimotes on request c.c”™J

A Profit®
Maker...

saves
many
hours!

Adams
RETOUCHING MACHINE
Ask any Adams user. Then multiply
the number of hours saved by the
hourly rate you pay!

(It might exceed lhe cost of the machine in
the first year)

$35000 F.0.B. Denver

Write for free literature on the Adams Re-
touching Machine, Adams Press Dryer and
other accessory items.

A dam s Retouching Machine Co.
846 Broadway <« Denver, Colorado 80203

BELTAMAG.
Makes it easy onyou.
Designed by a working pro and superbly
handcrafted from genuine cowtvtde (black)
by third generation bootmakers to conven-
iently hold your extra Hasselblad magajme(s)
securely looped (not clipped! over your belt
(up to 2 inch). BELTAMAG offers the utmost
in film maga/me protection Satisfaction is
guaranteed” Dealers inquire
Only $14 95 # 90 shipping
Texas residents add 5% sales tax
TECHNIPAD, B /Bx 201 /Bryan. Tx 77801

PROFESSIONALIZE.
PERSONALIZE YOUR

WORK with your signature
or trademark in GOLD!

Get repeat business with this
ineipensive but high quality form
ot advertising
Use the versatile WYMAN MODEL B
gold stamping machine to stamp your
trade mark, signature or name on
finished prints, proofs, albums, etc
With alittle creative imagination
there are hundreds ot ways to use
the WYMAN MODEL B
Contact your dealer or write
WYMAN ENGRAVING QO.
Div. of T. J. Edwards Inc.
DEPARTMENT OS

75 WIllIANS STILH
JAMAICA PLAIN BOSTON MASS 07138
TeleMoot 1117j S?4 21t|

Executive Chair Back *34°

Contour sculptured, featuring rich brown

naugahyde and accented with antique gold

decorator tacks. Fits on % " post light

stand. Price includes shipping. |

PLUS . . . complete line of hand crafted studio

props - communion rail, chair backs, tables, tri-step
poser, etc.

WRITE FOR FREE LITERATURE |

PRO-PROPS, 3307 Ridge Rd. Lansing. IL 60438™

NfW 1975 PROFIT CATALOG is ready!

PRESTIGE

COMPOSITE

* New Velour Mats

. New 16x20 Mats

. Crushed Velvet Mats

* Flip-up Proof-
Albums 3x5, 4x5

e Photo Mounts

* Albums - Wedding

 Mat Mounts & Board

e Cold Gold Machine

CALLEN MOUNT CORP..2180 c2in A ¢ Jettey City. N.J
SAVEON DDI1]|TC
QUANTITY* l:r)nIW | J

Discount to professional photographers. Write
for samples and price list. B&W and Color.

PHOTO SERVICE, INC.
1627 E. 40th St.

Cleveland, Ohio 44103

Phone (216) 431-4670

2.UAHTT

The secret lies in four Off
Center rubber pegs that
hold paper and give bor
derless prints. C'lorke Easel
is Fast, Positivr. Truereg.s
tration with one hand oper-
at,on. ORDER NOW —
FROM YOUR DEALER or
send check to us direct —
money bock guarantee.
Write for brochure and
see how to hove the Best
For Less.

CLARKE

m s79%5
#20 Comb. $1195
14*17-16x20 11
Postage Prepaid
BOX 2123 ROANOKE, VA.

CLARKE COMPANY 24009

QOINTOBUSINESS WITHOUTMONEY!
FULL TIME or SIDE LINE

Work from home tell real, gummed
PHOTO-STAMPS Everyone end every
businest is e potential customer We send
everything you need to start FREE

circulars, samples.how to sell by mailetc

POSTERMATIC. INC.. DEPT. F
East Providence. R. I. 02914

------- " IF YOU HAVEN'T USED

Eownal FG

" FILM DEVELOPER CONCENTRATE
START NOW

p I e Readytouse liquid

Speed— 2400 on Tri-X
Compensating

High acutance

Kk Economical — pint develops
V 16 to 48 rolls

IASK VOUR-DEALER OR WRITE:

SCIENTIFIC PRODUCTS CORP.
12120 S Peona. Chicago. Ill 60643

e
e
e
e

RUBBER STAMPStoRPHOTOGRAPHERSI

LOWEST PRICES BUY DIRECT AND SAVE !

MADE 10 ORDER K STOCK RUBBER STAMPS FOR
PHOTO DATA COPYRIGHT PROTECTION fill
MiMBIRS 17C SPIOAI QUICK ORY INK 4STAMP
PAOS MIR STAMPING PHOTOGRAPHIC PAPERS
SIGNAIURt STAMPS EMBOSSIRStSIAIS*g
DATING N NUMBERING St AMPS

<44 1m))1PI NA.FRANKUN PARK.ILL 60TJ1

FREE
CATALOG

BACKGROUND PAPER

White, Black+ 48 Colors
How Available in
Rolls 53 Inches Wide
by 12 Yards Long

IMMEDIATE DELIVERY

$8 95 per rall plus $1.00 shipping.
FREE Color Chart with each order or
$1.00 for color chart only.

NATIONAL

ARTISI MAIERIAIS COMPANY. INC.

222 EAST 43»0 ST.. DEPT. A
NEW YORK. N.Y. 10017
(212) 986 +5750

FOR THE PROFESSIONAL

Atkinson-Stedco Color Film Service
24-Hour Color Film Processing
of Ektachrome, Ansco & Anscochrome Film
Quality Dye Transfer Color Printing

We still process E-1 Ektachrome

Custom Color Prints

Color Slide Duplicating With Masking
Service Available

All orders are given individual attantion by skilled
parsonnal to insure fin* and conslstant quality.

Write for pricas or send film to:

Atkinson-Stedco Color Film Service
7610 Melrose Avenue 213-655-1255
Los Angeles, California 90046

TESTRITE - KINGDOM

(ILLUMINATED SLIDECOPIER
DUPLICATES,ENLARGES
REDUCES,CROPS,* MORE

NLAWGES dlides from=110 =>* cete )V»«
DUPUCATS tbdet from Subm*i»iOt*»e te 2 » «2 m
RfDUCIS 2'* « 2 = slides e«to )V «" Film

CROPS slides tor >mpi*»ed compos-tie*
UHDIttXPOSfD -OVMfXPOSTD slides o*d
COLOP tALANCI f«« be ckonged or corrected
MONTAGU - TfXTUPf - SANDWICH

VKSNfTTI - DOOGt - MULTm i

t XPOSL/Pf simple to porter-

BLUE BOOK
OF PHOTOGRAPHY PRICES
"Tells You What Price To Charge
Tor YOUR Photography!!!"

For more information write:
Photography Research Institute Carson Endowment
RM 300 -21237 S. Moneta Ave., Carson, CA 90745
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FINISHING

SCHOOL PACKAGE PROCESSING: 8x10 and 5x7
packages from 46mm and split 70mm film High
quality and fast service Write or call United Promo-
t2|8{125 Box 12272. Charlotte. NC 28205 (704) 377-

CHOICE IS YOURS program for grade schools Par-
ents select packages to suit needs Grade School
Finishing only Write Color Life, 29 Myrtle Ave
Metuchen. NJ 08840

PICK-A-PACK! PROM PHOTOGRAPHERS—f you
are shooting proms on long roll equipment—every
couple can aet a different package with NCL's new
PICK-A-PACK prom program Call or write for infor-
mation Hugh Tribble, NATIONAL COLOR LABO-
RATORIES. INC . 306 W First Ave , Roselle NJ
07203 Phone 201/241-1010

12 - 8 x 10
PROFESSIONAL PRINTS
IN WEDDING ALBUM

onty $14.90

PROCESS AND PRINT

KELLY COLOR
BOX 576 DEPT PP
MORGANTON. NC 28655

CLASSROOM GROUPS. Borderless 5x7 prints from
35mm. 10 exp 120 and 12 exp 120 film Write or
call United Promotions Box 12272, Charlotte NC
28205 (704) 377-2012

SCHOOL FINISHING. A complete line of school fin-
ishing for school photographers Black-and-white
and color packages for underarads—custom pro-
cessing for seniors Special 35mm cameras de-
signed for undergrad work offered at a very
reasonable price Write for free catalog ALL-
STATES PHbTO CO., 2940 East 96th Street, Chi-
cago, IL 60617 Phone 312-221 6694

SCHOOL PICTURE Processing from Ektacolor or
Vericolor film Complete service available including
8x10, 5x7 or 3Vv*x5 format packages from split
70mm or 46mm and 5x7 or 3V5x5 packages from
35mm film Classroom group pictures from any size
negative up to 4x5 Fast service and highest qual-
ity Camera Art. Box 100, Lewiston MN 55952
Phone (507) 523-2101

PROM AND CAP A GOWN PACKAGES: 8x10 and
5x7 packages from 46mm and split 70mm. 120 and
220 film High quality and fast service Write or call
United Promotions. Box 12272. Charlotte NC
28205 (704)377-2012

70mm, 120 and 220 Ektacolor and Vericolor film
processing and proofing Two day in-plant service
Complete auto-portrait, custom portrait, and can-
did finishing service Wallets through 20x24's. Cam-
era Art Professional Finishing Division. Box 100,
Lewiston. MN 55952 Phone (507) 523-2101.

CUSTOM COLOR FINISHING FOR SENIOR PHO-
TOGRAPHERS Now you can bid for senior con-
tracts in natural color We are a full service school
finishing lab Write for free price book S.C P. (Divi-
sion of) ALL-STATES PHOTO CO.. 2940 East 96th
Street. Chicago. IL 60617

GRADE SCHOOL PHOTOGRAPHERS- Double
your profits with our new PICK-A-PACK” pro-
gram Every child can get a different package. 32
package assortments. Call or write for information -
Hugh Tribble, NATIONAL COLOR LABORA-
TORIES, INC. 306 W First Ave , Roselle. NJ 07203
Phone 201/241-1010

STORE PACKAGE PROCESSING:8x10 packages
from 46mm and split 70mm film High quality and
fast service. Write or call United Promotions. Box
12272. Charlotte. NC 28205 (704) 377-2012

PROCESSING

70MM COLOR FILM DEVELOPING 25C per ft No
minimum. 1 day service. 70mm Contact Color
Proofs 30C per ft 1day service OSBORNE OF CIN-
CINNATI, 910 Dalton Ave.. Cincinnati. OH 45203

QUANTITY PRINTS

Why slave over QUANTITY PRINTS? We'll do the
work while you make the profit' 8x10s' 1M only 13C
each Post Cards. 1M only 7C each LESS LIB-
ERAL PHOTOGRAPHERS DISCOUNT! Quality and
service guaranteed Write for samples and com-
plete price list COLOR, TOO. Kier Photo Service
Inc,osDept P 1627 E 40th St. Cleveland, OH
441

PHOTO COLOR QUANTITY PRINTS. Why worry
about meeting deadlines? Let us do the worrying
while you make the money Commercial. Industrial
subjects; sx10 color; enlarger printed, cropped,
dodged, and burned Negatives sizes up to 4x5
100-8x10/$94.50 glossy or silk Large quantities as
low as 63/ea Quality guaranteed Write or call for
price list PP Burton Studios. Inc . 5309 Oxford
Ave . Philadelphia. PA 19124 (215) 288-7653

LABORATORY SERVICES

CHURCH DIRECTORY LAB SERVICES. Complete
line of color package printing and black & white
services designed for producing Church Direc-
tories Helpful sales and marketing suggestions for
those just beginning to photograph churches plus
all the services the old pro's need Write for free lit-
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Callen Mount Corp . 101 Nuclear Products 95
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Coronet Thermogravers 17 Photog-a-Fiie 97
Creative Framecrafters 98 Photogenic Machine Company 25
Customation. Inc 37 Photographic Instruments Co 92
DNJ Color Labs 29 Photography Learning Systems 92
D4 S Color Inc 15 Photography Research Institute 101
Dale Color, Inc 4599 Phylmax Co 99
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Dexter Press Inc_ 9.10 Postermatic Inc 101
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Eastman Kodak Company 35.Cover 4 Pro Photo 99
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G 4 G Products 99 Rapid Omega Division. Berkey Marketing Co Inc 42
Ganz Company A . 98 Rodenstock Division. Berkey Marketing Co Inc 32
Gossan Division Berkey Marketing Co Inc 82 Rofyn Optics 69
Graves Bob 99 SP? Procolor 95
H 4 HColor Lab Inc 97 Seal. Inc 67
Hamlin Precision Photo Products 99  Smith-Victor Corp 74
Heller J Carieton 74 Southern Photo Service 66
JPO Color Lab 83 Speedotron 24
Jackson Photo Stamp 101 Stockweil s Casuals 80
Jones Photo Equipment 89 Success Portrait Company 89
Kangaroo Color Labs 61 Sun Color Lab 79
Kier Photo Service Inc 101 3M Company 15
Kmdermann -EPOI 8 Techmpad 101
Kotor View Press N0 Tekno Inc 77 81
Koppel Color ) 00 Testrite Instrument Co . Inc 101
Kowa Drvision Berkey Marketing Co Inc 1819 Toyo Professional Cameras 20
Kraft Color Lab Inc 41 Van s Industrial 4 Professional 88
Kreonrte. Inc . 7L Veach Development Company 96
Larson Enterprises inc Venetian Arts 101
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erature  MAGNACOLOR, Church Directory Divi-
sion. 1311 Merrillville Rd.. Crown Point. IN 46307
or call; 219-663-3210.

BUSINESS OPPORTUNITIES

$$$$$ TRANSPARENCIES WANTED - 35mm and
larger - Reflections Color Agency. 3606 Bassett
Court. So. San Francisco. CA 94080

EARN EXTRA PROFITS with miniphotos with gum-
med back (B&W or Color). Also ZODIAK photo nov-
elties. Sena $1 plus 25C p.&h and photo for money
making kit plus 50 b&w photo stamps. PHOTO
STAMP CO (since 1925). Dept. PA, 173 N 9th
Street. Brooklyn, NY 11211.

CUSTOM FRAMING - PICTURES, PORTRAITS -
MAKES $$$! New easy-to-learn method .  every-
thing you need to know and do to start making
money quickly in this pleasant, profitable, fast-
arowing field Write. CREATIVE FRAMECRAF-
TERS. 1205 W Barkley. Dept PPJ2, Box 16. Or-
ange. Calif. 92666.

One of Michiaans leading photographers is looking
for a partner to take over quality prestige studio, lo-
cated in year round vacation area Excellent op-
portunity, excellent location for the past twenty five
years. M Photog.Cr nationally known, wishing to
work toward retirement. Must be seen to be appre-
ciated Only quality minded and experienced pro-
fessionals will be considered Reply to Box  A309
¢ o THE PROFESSIONAL PHOTOGRAPHER

FREELANCE FOR A LIVING? The Freelancers
Bible tells how 13 chapters on the techniques of
creative self-employment in advertising With direc-
tory of 11.500 ad agencies and advertisers that are
prospective clients complete with names, titles,
phones of decision-makers Send S20 + S1 post-
age to P O Box 231. W Orange. NJ 07052 Satis-
faction guaranteed

SALES AIDS

ALBUMS-MOUNTS, wholesale catalog Fast ship-
ping Also Photographer's stock forms, business
cards and printing HOLUB DISTRIBUTING CO..
PO Box 15130. Cincinnati. OH 45215

PHOTOMOUNTS—Ask for free samples from manu-
facturer. 3Vix5 mounts. 100 for $3.90 5x7 folders.
100 for ss 85 Plus postage Penn Photomounts
Darby. PA 19023

ALBUMS! Wedding, Commercial; Photographer
and customer's names in gold Mounts Sales Aids
Free catalog! Orders shipped day received Crest-
wood. 3601 West 71st. Prairie Village. KS 66208

PHOTOMOUNTS, ALBUMS, MAILERS- All your
studio, home portrait and wedding photo presenta-
tion needs from one source Professional products
at WHOLESALE PRICES-shipped PROMPTLY.
FREE CATALOG. Write to CROWN PRODUCTS,
2164 Superior. Cleveland. OH 44114

Model Releases 75 - $1.00. 150 - $1.50; unusual
Business Cards. Letterheads, etc. Price list free
Pioneer - NP-3. Island Park. NY 11558.

FAST-PLAQUE Rough-hewn wood plaque re-
sembling weathered barn siding A profitable and
unique concept in mounting customer s photo-
graphs! Send for price list and brochure Dec-Art
1:(L)7.20Dept PP. 7 Tulip Hill La., Centereach, NY

PORTRAIT PAINTING Free-Hand on canvas. Our
staff of artists will reproduce any photo into an Heir-
loom painting Set up accounts in dog salons etc
with our selling aids. Samples 40% discount. Chris
l:}-/lla%ig Portraits. 189 N Marginal Rd.. Jerico NY

Model Release forms. $1.00 per hundred. The Hi-
Mark Co.. 1306 N Wilton PI.. Hollywood, CA 90028

WEDDING ALBUMS SHIPPED IMMEDIATELY!
Gold imprinting Mastercharge FREE WHOLE-
SALE CATALOG. Write to MERIT ALBUM. 7235
Canby Ave . Reseda. CA 91335

ALBUMS: Topflight, ABC, Holson & Camille also
wall and easel frames, photomounts, stock mats
etc For catalog write Michel Mfg Co.. 4664 N Pu-
laski Road, Chicago, IL 60630

FURNITURE

JASPER CUSTOM FURNITURE manufactures a
complete system of studio posing equipment specif-
ically designed for the professional photographer
Larae variety of upholstered pieces and chair
backs all interchangeable on one rolling base
Used by all leading photographers Zeltsman
Bench Sets and Victorian Chairs also available
Write today for free brochure Jasper Custom Furni-
ture P O Box 11386 St Louis, MO 63105

MISCELLANEOUS

“"WITTER SITTER” seats six in greatest posing
method ever designed for family groups and
doubles Write for brochure Grimes Products P O
Box 478, Fairfield. IL 62837

PHOTOBUTTON MACHINE. Makes big 2 buttons
Complete with enough buttons to return investment
first time Then it's an gravy* Terrific sellers! $32 50
postpaid Immediate shipment Paul Berteisman
Photography. 1025 Bristow Belleville. IL 62221

STAMP PAD INK FOR RC PAPER. Permanent Fast
Drying $3.50 per 2-ounce bottle prepaid Rubber
stamps most needed by photographers Complete
line of stock stamps and stamps made to specifica-
tions Free list Paul Berteisman Photography 1025
Bristow Belleville. IL 62221



PLAN TO PROFIT IN APRIL

WITH

SUNDAY MONDAY

6 7

Run 2nd Mother’s Day
ad today. Don't forget
the appeal of baby
panels from KCP.

14

Start spring wedding
promotion, with ads,
mail to prospects.
Feature KCP's Maxi-
Proof/Triplets
budget plan for more
bookings.

20

Order Check A PaK
grade school & H.S.
supplies now:

+ Pre pay envelopes
+ Parent notices

+ Sample prints

* Film & equipment

Promote grad portraits
with environmentals.
KCP makes your
packages from square
negs too. So use any
120 camera you please.

KEITH

COLE

TUESDAY
1

Follow up pending
prom bookings. Get
sales aids you still
need. See 9th for
great convincer.

8

Review receptionist’s
selling technique. Are
you selling up most
of the time? Look
into commission or
incentive plan.

15

22

29

PRODUCTS
APRIL STUDIO PLANNING CALENDAR

WEDNESDAY
2

Follow up pending
spring/fall under-
class & grade school
bookings. KCP's multi-
pak Check-A-Pak Plan
gives you the edge.

9

Close prom

& get more sales
couple with KCP's
terrific new prom
jewelry.

16

Send for new
Check-A-Prom format
masks and fact sheet.

30

Look for your May
planning calendar in
next issue of PP of A
mag. More tips.
More great coupons.

on Exclusive Keith Cole

WEDDING CLUSTERS

Complete with sample prints

THURSDAY

A ND

FRIDAY

3 4

Good time for promo-
tion to last year’s
brides. Sell old proofs
in KCP's pretty
wedding clusters.

10 11

Passport photo season
gets going soon. Get
passport blanks you
need.

17 18

Keep hooking groups:
Baseball teams
Class reunions
Class & Co. picnics

. Firm up Father's Day
* Fall H.S. sport teams

promotion. Remember.
Dads love mom and
baby pictures for den,
Spring socials desk, and locker.
Grad class groups

24

Schedule summer
senior sittings and
spring candid yearbook
shots. KCP's experts
will help.

APRIL HIGHLIGHTS

+ Start of big wedding season.
+ Mother's Day selling continues.

SERVICES

SATURDAY

12

Schedule time to
shoot scenics this
summer for lan Mar
'76 sales. KCP makes
them for you to any
size.

19

26

Only 1week left to
use valuable coupons
below. Mail soon.

+ Father's Day selling season begins at month's end.

+ Prom season starting; bookings close now.

Deluxe Gold Hinged

SAMPLE TRIPLETS ALBUMS
With 24 color prints ea.
1/10x10 f 2/5x5 albums or 1/8x10 f 2/4x5

albums.

« N

mm

Only $9.95 with this coupon and any
wedding print order.

REGULARLY $14.95
VALID APRIL 1 THRU APRIL 31

3FOR 1
N SAMPLE SPECIAL
Exciting! New!

PROM JEWELRY

Buy necklace for $1.00, get keychain
and bracelet as a bonus.

Offer valid only with this coupon.
VALID APRIL 1 THRU APRIL 31

Specify: n

square O

Ideal

Just $76.00 with this coupon.
REGULARLY $86.00
VALID APRIL 1 THRU APRIL 31

KEITH COLE photography

6101 Robinwood Rd.. Baltimore, Md 21225 « (39!) 789 6000
2421 Linden Lane, Silver Spring, Md 20910 « (301) 585 5573
1222! Riverwood Or , Burnsville, Minn. 55337 « (612) 890 2200
604 Price Ave.. Redwood City, Ca. 94063 * (415! 369 7383
1072! Riverside Dr.. No. Hollywood, Ca. 91602 « (213) 877-7125



MUSIC. An interpretation of a nation by
photographer Ralph Cowan. lllustrating a people’s
uninhibited and unending love of original

artistic expression—as uniquely portrayed'by the
Preservation Hall Jazz Band of New Orleans.
Photographed with an 80 ram lens at 1/30 sec.

//8, using 120 Kodak high speed Ektachrome
film (daylight) with afternoon shade lighting.
For a closer look at a man with a photo-
graphic idea of America, write Eastman Kodak
Company, Dept. 412L-3, Rochester, N.Y. 14650.
One in a 200th birthday series.



