


NEITHER WIND N<)R RAIN NOR SEEEPOF NIGHT WILE KEEP
NCE FROM THE SWIFT COMPLETION OF YOUR OVERNITE PROOFS.

ANNOUNCING A NEW NATIONAL SERVICE...

urjummmT; v « smmwmmi

FILM RECEIVED TODAY (BEFORE 10 A.M.) WILL BE SHIPPED TOMORROW!

O.P.S. proofs are borderless, quick and inexpensive. They cost only 300 each, plus film
developing, regardless of size. #120 Square negatives are proofed to 5x5, oblong negatives
to 4x5 and 35mm to 312x5. Isn’t it nice to know you now can enjoy “O.P.S.” speed as well
as NCL dependability—both from NATIONAL!

PROOF SIZES FROM THESE NEGATIVE FORMATS PRICE
5x5 214x214 Squares
4x5 214X234,214X314
312x5 35mm

Film Developing: 120/620/135-20 1.10 per roll « 220/135-36 2.00 per roll

For proofs in other sizes and categories, see the NCL catalog.

HOW TO ORDER O.P.S. PROOFS: TOSED HinmFOR DEVELOPING,
1 On your NCL order envelope, O DEVELOP ONLY PRINT SIZE
indicate number of rolls and DEVELOP & PROOF
number of exposures per roll.
Mark “O.P.S.” in instruction O DEVELOP & PRINT
block.

1 SPECIAL INSTRUCTIONS:
3 If you do not have NCL order
envelopes, use the coupon
below (or similar form).

NOTE: O.P.S. proofs are available only at
the time we develop your film.

r 1
National Color Laboratories, Roselle, New Jersey Dept. PP FOR (F?QQISSII\ZHTE
Yes! | want to try NCI's new O P S proofs Develop and proof enclosed film: SERVICE
i SEND IT TO
No. of Rolls Size of Film 0O Check enclosed O Ship COD
O Please forward latest price list NATIONAL.
8 exp. and postpaid mailing envelopes. WE DELIVER!
9 or 10 exp
12 exp. NATIONAL COLOR LABORATORIES*
35mm. Aadess National Color Laboratories, Inc.
City Stale Zip 306 West First Avenue

Roselle, New Jersey 07203



The quality tripod for
the professional photographer
that has no equal!!!
AT UNBELIEVABLE LOW, LOW PRICES

The WBW] S T A R - D®
Professional" D -2 6 tnpod

For the “pro” who desires the op-
timum in equipment, the D-26 is a
heavy duty tripod designed for
studio and press cameras up to 8"
x 10", and 16mm cine cameras.
Light in weight - surprisingly port-
able, the D-26 exclusive features
results in tremendous ease of op-
eration and handling, plus max-
imum steadiness and support.
Center column is easily released
for raising and lowering via a lock-
ing lever. Pan head and center
post housing are machined from
solid aluminum. Bushing and in-
serts machined from solid brass.

ALL these parts are
machined from SOLID
ALUMINUM NO CASTINGS.

SOLID BRASS
BUSHINGS &
INSERTS MADE
FOR LIFETIME USE

PANHEAD AND
TILT CANNOT

MADE IN
U.S.A
ADJUSTABLE LVEAR MODEL D26
SPIKE FOR FACTORY JODEL D26
OUTDOOR USE WARRANTY ale as D-26 but

with GEAR DRIVE

Features:

Patented Multi-cam head to fit all cameras
e Tilts in all directions - allows a 360°
panning ¢ Metal tilt control works on cam
action principle ¢ Syncro-Lock lifting
mechanism requires only one hand for
easy operation ¢ Bright anodized finish on
tripod prevents wear-won't chip or smudge
your hands < Large locking rings operate
easily and securely ¢ Non-slip cushion
camera plate « Rubber tip prevent slipping
and have retractable spikes « Felt friction
bearings ¢ Extends to 70" - folds to 30"
Weight - under 6 Ibs.

&

SHIPPING PREPAID

SHIPPING PREPAID

NY STATE RESIDENTS
ADD SALES TAX

PROFESSIONAL DEPT.

5 STORES IN NEW YOffl

THE HIGH PERFORMANCE LENS

6995

Camera Barn purchased from
Eiremreich Photo Optical Industries
their entire inventory

of these world famous

AUTOMATIC
KOMURA LENSES
CA The chance of a life-time to buy these

nEESB ED] guality lenses at truly phenominal prices.

Automatic KOMURA Automatic KOMURA

28mm F:3.5 35mm F:2.5
8 elements 7 elements
g PeTg Nikon for Pm
Mtg. Sugg. List - 110 00 Mfg. Sugg List - 125 00

Automatic KOMURA |Automatic KOMURA

100mm - F:25 | 200mm F:3.5
5 element 5 elements
for Pentax, Nikon Ja for Pentax. Nikon

i 55°° ja 60°°
Mtg Sugg List - 120 00 KiMtg Suggllist 12500

Automatic KOMURA Automatic KOMURA

300mm F5 75 to 150mm
5 elements for Pentax, Nikon' F:4.5 ZOOM
(Some available for 13 elements

n Minolta, Canon) for Pentax, Nikon

» 6500 M 7500

Mfg. Sugg List - 149 50 Mfg Sugg List 199 50

Another Camera Barn Special!

ZEISS IKONQ PROFESSIONAL
VOIGTLANDER | ENSES

Once our inventory is depleted these most famous lenses will no
longer be available Buy NOW! All subiect to prior sale

FOR 5 x 7 and 8 x 10 CAMERAS

THE PORTRAIT LENSES
FOR THE EXPERT

HELIAR HELIAR
30c/m-F:4.5 2l1c/m-F.4.5

FOR THE COLOR SPECIALIST

Apo - LANTHAR
30 c/m - F45

in barrel mount

Mfg Sugg List - 315.00

Lt WRRRIRE O Ae~E0SE “[ontsRigRe
us sional & amateur pho oequ P c/0 LOW.
QUOTE

148 WEST 32nd STREET
NEW YORK, N.Y. 10001
Tel: (212) 239-9500
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IN THE EVENT,

YOU ARE NOT ONE OF THE 2700 PHOTOGRAPHERS
USING OUR “DIRECT COLOR” PRINTS, YOU HAVE BEEN
MISSING A GOOD BET.
VISIT OUR BOOTH AT THE LOS ANGELES
CONVENTION, AUGUST 4-7.

SEE 20”x30” direct color prints from 35mm transparencies.
SEE 20”x24” canvas prints from 35mm transparencies

SEE how you can turn transparencies into increased sales.
SEE us for tips on added uses for direct color prints.

VISIT Booth 318 for a gift you will use for years.

BUT you don’t have to wait for the show. Send in the coupon below and
we will send information immediately.

YES you will receive our free booklet on “Added Money from Slides.”

SERVICES SERVING
Cropping & Color Correction Professional photographers
Burning & Dodging on 8x & larger Am atel.Jr'photograPhers
Technical advice & bulletins Advertising Ag_enmes
Canvas mounting to 20''’x30” Industry & Business
Dry mounting to 20"x30" Motion Picture Industry
Oversize color mounts to 20"x30" Architects & Designers
Glossy, matte, textured or matte-textured Etc. Etc.

l \ . C t-

“World Authority on TYPE R Color Prints”
(213) 766-9414

American ‘R’ Corporation

10335 Magnolia Blvd. Please send price schedules and newsletters on
No. Hollywood. Calif. 91601 direct color prints.

Name Address

City State. Zip

See us in booth ?318 at the Los Angeles Convention.
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Professional Photographers
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Publications, Inc., 1090
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The oldest exclusively
professional photographic
publication in the Western
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Charles Abel, Hon.M.Photog.).
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Photographic Weekly, St. Louis
& Canadian Photographer,

The Commercial Photographer,
the National Photographer.

YEARLY SUBSCRIPTION: $10
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tion; PPA Publications, Inc.,
1090 Executive Way. Des
Plaines, IL 60018. Microfilm
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800 N. Zeeb Road, Ann Arbor,
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tional mailing office. Circulation
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matures

by Paul Linwood Gittings, M.Photog./The public will buy fine portraits at a fair price—if the
photographer promotes his work. (A Service of the PP of A Business Services Committee.)

55 SCHOLASTIC WINNERS
A sampling of the award winning work of junior and senior high school photographers.

56 FIVE AREAS OF PORTRAITURE
by Merrett T. Smith, M.Photog./An experienced photographer passes on some helpful advice as
short cuts to posing quality portraits.

58 MASTERS PHOTOGRAPH JUNIOR MISSES
PP of A degree holders helped to set up atraveling exhibit and permanent display of expert
portraiture for this year's America's Junior Miss Pageant.

61 HISTORY AND CHALLENGE- WATCHWORDS OF NCR'S PHOTOGRAPHIC DEPARTMENT
Company-oriented photographers, familiar with company procedures, offer services at costs well
below outside commercial or retail rates. (PIC-Photographic Industrial Communications.)

67 NORTH CAROLINA AWARD
by John Stanton, Cr.Photog./The North Carolina Arts Council receives PP of A National
Community Service Award for its support and encouragement of photography as afine art.

68 FAMILY PICTURE
The personalized approach has proved to be a successful PR tool for a Grand Rapids furniture
company and Photographer David LaClaire.

73 PAPER SHORTAGES AFFECT PROFESSIONAL PHOTOGRAPHERS
Problems confronting the paper industry are forcing a situation of concern to the end users of
paper products.

74 NUDE MASTERPIECES . THAT "SOMETHING DIFFERENT"
by Clyde Ferguson/Combining photography and oils in the settings of the old world masters has
become a unique success.

80 PHOTOGRAPHY .. A LOOK BACK AND A LOOK AHEAD
by Lee Howick, M.Photog./ Technology has played a significant role in shaping past trends—
reality and truthfulness will express the future. (An ASP Fellowship Paper.)

86 ABSTRACT STILL LIFE
by Hiroki Nishiura/This photographer combines the fundamental creative methods of other artistic
fields to achieve visual expression.

88 GITTINGS' GIFT OF $100,000 TO ESTABLISH STUDENT LOAN FUND
Scholarship loans to portrait students are now available through the PA&SF, thanks to this
generous gift.

90 SWINGS AND TILTS MADE EASY
by James L. Grider, Jr./Many photographers use a view camera without understanding how to
utilize all its advantages.

104 SOME GOOD IDEAS
First in a series of illustrated "how-to's” to streamline studio operations.

SPECIAL CONVENTION FEATURES
33 LOS ANGELES AND HAWAII- UNBEATABLE CONVENTION PACKAGE

38 PROGRAM—83rd INTERNATIONAL EXPOSITION OF PHOTOGRAPHY AND 22nd INDUSTRIAL
PHOTOGRAPHIC CONFERENCE

40 LIST OF EXHIBITORS

42 ESCAPE TO LA JOLLA
by John Howell, M.Photog./Five friends make a photographic junket for the pure pleasure of
fellowship and freedom with their cameras

50 PROFESSIONAL PHOTOGRAPHY IN JAPAN
Representative examples from the special Japanese Invitational Photographic Exhibit scheduled
for the LA Convention.

dents.

4 President s Message 28 Trade Talk

8 Readers Forum 92 Retouching 125 Photo Guide

12 Newsevents 100 Clip Sheet 128 President's Club

17 Datelines 108 APAG Colorists 134 Membership Report
19 PP of A News 111 Education 136 Classified Advertising

24 New Products 115 Studio Small Talk 140 Index of Advertisers



unification—ime for action

by John E Smucker, M.Photog.Cr., President,
Professional Photographers of America, Inc.

Next month, for the 83rd time, America's professional photographers
will meet in an annual convention. While each preceding convention
has been unique and rewarding in its own fashion, | would like to
suggest that the Los Angeles meeting has the makings of a historic
event the opportunity to create a new, more dynamic organization
through the Unification proposals.

For years, all of us have heard-and even joined-in the cry for
change. Now, the time for action has arrived The National Council
will be asked to act on recommendations that will literally restructure
PP of A-with compelling changes in membership eligibility, in
conventions, in dues, and other vital areas.

Every shade of opinion about the merits of Unification has been
solicited for more than 18 months. As we know, photographers are
not bashful about expressing their opinions. So we have been
inundated with comments-ranging from harsh, biting criticisms to
lofty praise. One thing is certain: each of us has had the opportunity
to say his or her piece-and whatever the decisions there should be no
question that the issues have had athorough airing with the
membership.

Elsewhere in this convention issue of The Professional
Photographer are articles about our exceptional programming and the
attractions of Los Angeles as an exciting city to visit. That combination
is really unbeatable—and | urge you, if you still haven't confirmed your
plans, to quickly arrange your schedule to be with us. And, of course,
bring your family! The greater Los Angeles area is literally one of our
country's more fantastic playgrounds-with attractions that will excite
every member of the family.

And, finally, permit me to say that PP of A Conventions have a
special appeal for me (and perhaps for you, as well) because of the
opportunity to see old friends once again, to exchange ideas and visit.
Don't forget the dates—August 3-7 in Los Angeles and August 8-11 in
Honolulu, for the PP of A Hawaii Convention. ®
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cover

The cover photograph, “Double
Ascension,” was made by Atlantic
Richfield Photographer William F. Clark.
It was used as the cover of the
company's 1972 Annual Report. For a
description of this challenging
photographic assignment, see page 133.

nex
m onth

How to Make Color Slides from B/W
Kodalith Negatives
by L Milton Rudy, M.Photog.

A company request for the production of
slides direct from artwork led to
extensive research, much trial and error
and considerable experimentation, with
good results.

Inwater Photography - an Underwater
Treasure
by William N. Klrshner

The still photographer is introduced to
the opportunities, instruction, equipment
and technical problems involved in this
exciting and profitable avenue of
business.

Groups

Photographing young people requires a
variety of props and poses to avoid a
stereotyped appearance on the printed
page.

Plus articles and columns on business
techniques and new products, and news
of the profession.

advertising

EASTERN/The Earley Company. 60 East
42nd St., New York, NY 10017,
(212) 867-3343.

CENTRAL/PPA Publications, Inc.,
1090 Executive Way, Des Plaines,
IL 60018, (312) 298-4680.

WESTERN/Warren Fennell, Richard
S. Meyer Associates, 3137 Kelton
Ave., Los Angeles, CA 90034,

(213) 272-1456.

ACCEPTANCE OF ADVERTISING does not
carry with it endorsement by the publisher.



C22 PROCESSING OF C41
EKTACOLOR—VERICOLOR—KODACOLOR
35MM —20 EXPOSUIE..ueevieeiieeieesieeeneeeieens $ .75
35mm —36 EXPOSUIe......ceveriiiiieiieeiiiiieeeenns 1.15
120-620 or Standard Rolls...........ccovvvvvvvnnnnnn..

220 Size —16, 20 or 24 Exposure................ 1.95

70mm—per ft. 25¢ (Vericolor, CPS & C41)

LONG ROLL PROCESSING & CONTACT PROOFING

Cc22 - CPSand VERICOLOR - c41
Process and
25 ft. minimum Process Only Contact Proof
70MM .. 25c per ft. 50° per ft.
46MM . 25c per ft. 50c per ft.
35MmM ., 20° per ft. 45c per ft.

CPS—Processing of Sheet Films (per sheet)—VS

MOVIE FILM PROCESSING (Ektachrome)

SUPER 8 MOVIE EKTACHROME PROCESSING
Increase your Wedding Sales by offering movies, in
addition to your many other Photographic Services.
Super 8 Ektachrome 160 (Silent or Sound) .. $ 1.25
Super 8 Ektachrome 4 0 .........ccccccvveveeennenn. 1.25

TRANSPARENCIES ENLARGEMENTS

Type "R" Enlargements up to 11 x 14 available from
Transparencies up to 4 x 5. Prices are same as Color
Negative Printing. For special cropping, see our Price
List Book.

BORDERLESS Proofing (at the time of developing)
of EKTACOLOR - VERICOLOR - KODACOLOR

2R (2vz x 3%) from 35mm negative

SW (212x 312) from 8 or 12 exposure 120 neg
3S (3% x 312) from square negative ............

3R (3V2x 5) from 35mm or 120 negatives . .

4x5 (From Masks 6, 6A, 10A or 12 only)..

5x5 (From 2% x 2'A negatives only)

BORDERLESS ENLARGEMENTS FROM
EKTACOLOR - VERICOLOR - KODACOLOR

212x 312 (From 35mm negatives).........ccccceenn. $ 25
212x 312 (From all othersizenegatives).................. 30
3Y2x 5 (From anysize negatives)

4 x5

Automated 11x14&8x10 Packages available from
full 70mm —8x10 Package available from 2% x 2%,
2% x 2%, 2% x 3%, 1270 and 46mm Negative.

UNIT CONSIST OF:

1-11x14 1 8x10 2 5x7 4 3V>x5 9 Wallets
lst2 u d]ét from each neg. AS LOW AS

2nd unit from each neg.
—$1.00 additional.
Each additional 8x10
unit —90c.

11 x 14 unit each -$2.85.

EXAMPLE: -
1 - 8x10 $2.offtinimum order of 10 neas of same

2 _5x7 $1.00 mulsion ("Y" Silk) or paper

i no additional charge. Negativev
4 —3/jx5 .90 ; ;
Additional unit after touching available.
the first 2 are 90c ea.  Free paper masks available for

Package Printing.

Greeting Cards, Thank You Cards, Prom Sets, Memory Mates,for these and the many
other Professional Services available from Cameo Color, write to Jim Marshall or Bill

I Brown.

OUR AIM IS TO SERVE THE PROFESSIONAL PHOTOGRAPHER

CAMEO COLOR INC.

Division ol LaSALLE PHOTO sErRviICE ~ For Mailorder Only

1700 W. DIVERSEY PARKWAY CHICAGO, ILLINOIS 60614
Phone: AREA CODE 312 - 525-5460

All prints except package printing & Wallets are BORDERLESS.

For total Orders less than $5.00 —add $1.00 for handling. Prices subject to change without notice.
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SoLaRon (top right) is a fully automatic,
electronic Single Lens Reflex camera with
105, 150 or 180mm lenses

Datromc (bottom left) is a fully
automatic twin lens camera with

quick changing lensboards of 90,

105, 135. 162 and 190mm lenses

Both cameras accept 35,

borderless 35. 46. split-70 and

70mm rotating, long roll film
magazines

you

take
more,
better,
quicker
portraits
using

beattiecoleman

professional long-roll film cameras

See andoperate the

Datronic, SoLaRon, 907, Geminiand 35mm
|.D. long roll film cameras at Booth 307-8
at the PPA Convention in Los Angeles.

Beattie-Coleman cameras are the ones you can count on, day after day and year after year, to take the
finest quality portrait photographs on a volume production basis. Each one provides features and capa-
bilities not available in other makes, so your time is spent taking more pictures and not in adjusting the
camera. They are the result of over 25 years of continuing research and photo engineering and are the

finest automatic, long-roll film cameras money can buy!

|C O LEM A ul
SYSTEMS

18842 Teller Avenue / Irvine. California 92664 / Telephone (714) 833-1810

Makers of Beattie-Coleman Cameras . .. the Professional’s Camera
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See us in booth ?307 at the Los Angeles Convention.



hand printed

photographs by Dimitri LaZaroff

Burrell Colour Inc
Box 661, Hebron, Indiana 46341

Please send me your new Catalog and assorted mask sizes.

NJITC

Name.
Company.
Address _
City_
State.

Telephone.

custom quality

Hand printed custom quality is
truly an experience you’ll never
forget.

BURRELL COLOUR offers a
complete line of custom hand
printing for the professional
photographers. Featuring: hand
proofing; custom portraits;
commercial printing; custom portrait
packages; custom candids; custom
proms; color film processing;

special effects. On each order an
initial print is made and examined
to meet our rigid specifications to
assure you of the finest quality on
all of your orders. Our color experts
crop, bum-in, dodge and spot all
prints to match color and tone.

Don’t hesitate to find out what
superb quality printing really is, let
the hand print experts at BURRELL
COLOUR fulfill all your printing
needs.

Burrell Colour Inc

One South Main Street
Hebron, Indiana 46341
219/996-5611
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This is what

RAMSHAW is all about:

Helping you
make more
MONEY

We’re more than just photo-

graphic processors. We're

68 years and 4 generations

of experience!

Our quality is comparable

to that of custom made

prints. That's because

of our system. We use

the Kodak Video Ana-

lyser to “computerize”

our processing. And

our prints are made

with the finest pro-

fessional-grade

papers.

We've got the kind

of service you want:

direct and responsive!

Our professionals know

how important it is to

meet a deadline. You get prompt delivery without sacrificing

quality. Our in-plant service is fast and reliable!

We know what profits mean to you. So, we keep you

competitive. Send us your CPS roll film in size 120-220
and receive 8 x 10 color candids

so good that only you will know
8x10 they aren't custom prints! When you
COLOR compare our quality, you can't
beat our price!

CANDIDS

for only FAST24-HOUR
$1.20 IN-PLANT SERVICE!

CLINCH THE ORDER by offering the Wedding Couple a

FREE 11x14 PRINT

WRITE FOR OUR SPECIAL BONUS OFFER and ask for our Price List.
You'll like our deal on COLOR'TRU PREVUE PRINTS . .and on Prom, Team,
League and Organijation Packages, too.

PHOTO
13310 West Chicago, Detroit, Mich. 48228
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Newsevents

The Professional Photographer July 1974

Edward Steichen Elected to
Photography Hall of Fame

Captain Edward Steichen, who once
observed that “the mission of photog-
raphy is to explain man to man and
each man to himself," has been
elected to the Photography Hall of
Fame. The unanimous election by ac-
clamation of the world-renowned
photographer has been announced
by the Photographic Art and Science
Foundation, Inc., which operates the
Hall of Fame at its headquarters in
Des Plaines, lllinois.

Steichen is the ninth photographic
pioneer to be enshrined in the Hall.
Others so honored are Daguerre,
Niepce, Fox-Talbot, Brady, Eastman,
Steiglitz, Mees and Harris.

At a private ceremony on April 18 at
the Museum of Modern Art in New
York City, a Foundation plaque mark-
ing Steichen's election was presented
to the Museum's Edward Steichen Ar-
chive by Charles H. Haynes,
Cr.Photog., President of the Founda-

LEWRBDUGND

PA&SF Board of Trustees Chairman Cittings
witnesses presentation of Foundation plaque
to Captain Steichen's widow by Foundation
President Haynes.

tion. From 1947 to 1962 Steichen
served as Director of Photography at
the Museum, where he created "Fam-
ily of Man," one of the most famous
photographic exhibitions of all time.
The collection has been seen in 69
countries and the book form sold
three million copies.

Steichen died March 25, 1973, on
the eve of his 94th birthday—after
nearly a lifetime photographic career,
beginning when he was 16. While he
was perhaps best known for his por-
traits, Steichen was a leader in vir-
tually all areas of photographic
achievement from the beginning of
the century onward. In World War |
he was one of the first aerial photogra-
phers in the fledgling US Air Corps. By

Turn to page 119



That’s a pretty good description
of Speedotron DM Series flash systems.
And also why they work so well.

You see, by leaving out fancy gimmicks,
we can concentrate all our efforts and time
and money on what really counts —the
things that go inside our systems. Things
that’ll improve their performance the way
no gimmick ever could.

The result is a line of versatile, easy-to-use
flash systems that really deliver. Year

after year. Systems that offer truly consistent
light output, a choice of 300, 400,

800, 1200 or 1600 watt-second power
packs, four different flash heads, umbrella
lights and lots more. And still don’t cost
you an arm and a leg.

In other words, Speedotron DM Series
flash systems have more guts. Because that’s
what you need to get truly professional
results, shot after shot after shot. Besides,
you can get all the gimmicks you want

at your local five-and-dime store.

Speedotron. Flash systems that should cost more than they dbo.

Dealer inquiries invited.
See the complete S edotron line at the Toronto PPA BEECON in July and the Los Angeles National PP of A show in August

JULY 1974 / THE PROFESSIONAL PHOTOGRAPHER / 13



TOYO

PROFESSIONAL CAMERAS

TOYO Knows Severity of
sional Photography

TOYO s pursuing

"What is a genuine

Pro*camera'all the time,

and manufacturing much mo-

bility cameras which can be used

in many photographic works.

Our camera is produced by many new

ideas and fresh mechanism —very easy

operation — many kinds for monorail and

folding types-many negative sizes from 4 X 5

to 8X10—many out standing features —we are

getting highest reputation from many pro-photographers.

And we are planning to complete a perfect systems
through many interchangeable accessories including many
camera backs among each model cameras.

Thus, we are pursuing however to make a perfect camera
which has ail the performance for the Pro-photographers.
With your fine photographic technique and our reliable
mechanism, you can create much valuable photograph.

©TOYO-FIELD 4£A ® TOYO-VIEW D4SM  (3)TOYO-VIEW D4SA

Export Agent

SHIRO PHOTO CO., LTD.

Centra! P. 0 BOK No. 1033. Osaka 530-91. Japan.Cable Address SHIROPHOTO OSAKA.

© TOYO-VIEW DS7M © TOYO-FIELD BIOM

Manufacturer

SAKAI SPECIAL CAMERA MEG. CO, LTD.

4- 3- 1.Chokoji- minami, Toyonaka-City,0saka,560, Japan.



Wedding Spwial EHects
to please « * u* rMe

Ilis ¢ rn wEEER

Let Dale Color
darkroom technology
compliment your camera artistry

Big Selection! Easy to do!
5x 7 and 8x 10 sizes.

SANDWICH NEGATIVES

Choice of black or  Fantasy:

white background: Stained Glass
Keyhole Candles (7 horizontal)
Heart Candles (3 vertical)
Bell Scroll
Cross Music:
Oval We've Only Just Begun
Textured Effects: Love Story
Cracqelure Wedding March
Parchment Always
Brushstroke More
Ripple
Poems:
The sea . . .
With this ring ... (1 line)
With this ring ... (5 lines) Attractive 8x10 Sample Album

To have and to hold . ..
To love and to cherish .. .

24 Popular Special Effect Prints

Order Today 2852 postpaid

MONTAGES
Wine Glass Music —
Brandy Glass White Backgrounds 1
Locket We've Only Just Begun O Send full info and prices for wedding candids |
Open Bible Love Story .
Flower Bouquet Wedding March O Rush my Special Effects Sample Album! |
Clouds Always O Check enclosed I
Stained Glass More O Dale Color Open Acct. I
Q-t- CHARGE MY: 0O BankAmericard
O Master Charge
CARD NO# EXP. DATE |
o @ Name
BLOOMINGTON, ILLINOIS Sy
O @ City State Zip
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BEST OF SHOW

If you saw the new Treck Cine Dual 70 size film on each strand',-runs both
at the MPDFA, you know it combines strands simultaneously or stagger-

the professional features of Demand start strands as needed. It's the only
drive and straight-through processing. Cine at the show that comes with
And it processes Kodacolor II 110, Treck’s own finance plan. Talk specs,
120, 126, 35mm and 70mm dry price and availabilities with the
to dry in a compact 70" long unit at photofinishing consultant on the other
production rates up to 4.6 feet per end of your Treck Photo-Phone.
minute. This new Treck takes any
Arizona, Phoenix (602) 258-7141 Michigan, Detroit (313) 833-7800 Washington, Seattle (206) 246-9600
California. Anaheim (7141 635-8200  Minnesota. Minneapolis (612) 331-4850 Washington, Spokane (509) 326-4363
California, EI Monte (213) 686-2456  Missouri. Kansas City (816) 842-9538  Wisconsin, Milwaukee (414) 786-9400
California. Los Angeles (213) 686-2450 Missouri. St. Louis (314) 2319770  Canada. Alberta. Calgary (403) 263-4291
California, San Diego (714) 207-4851 Nebraska, Lincoln (402) 477-3702 Canada, Alberta. Edmonton (403) 454-6505
California, San Francisco (415) 322-3411 Nebraska. Omaha (402) 342-3636 Canada, B.C.. Vancouver (6041 872-7146
Colorado. Denver (303) 388-4223 New York, Buffalo (716) 695-3860 Canada, Manitoba. Winnipeg (204) 772-9488
D.C., Washington (202) 484 3200 Ohio. Cincinnati (513) 961-7223 Canada, Ontario, Toronto (416) 789-4586
Florida. Jacksonville (904) 11557673  Ohio. Cleveland (216) 621-6440 cCanada, Quebec, Montreal (514) 733-8258
Florida. Miami (305) 625-7181 Oklahoma, Oklahoma City (405) 232-1155
Georgia, Atlanta (404) 875-9205  Oregon, Portland (503) 234-9272
lllinois. Chicago (3121 626-6200 Pennsylvania, Philadelphia (215) 386-1900
lowa. Davenport (319) 322-6223 Pennsylvania. Pittsburgh (412) 782-4230 .
lowa. Des Moines (515) 283-2717  Texas, Dallas (214) 631-0261
Louisiana, New Orleans (504) 488-3715  Texas. Houston (713) 781-9201 P h 0 to G ra p h I C I n C '
Massachusetts. Boston (617) 969-8722  Utah. Salt Lake City (801) 484-6131 140 Aliens Creek Road. Rochester. N Y 14618
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PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons
Des Plaines, Illinois 60018
312/299-8161

PP of A BOARD
President

*John E. Smucker, M.Photog.Cr. (75)
409 Park Ave., W, Mansfield, OH 44906

First Vice President

*Ryland A. "Riley” Taylor, CrPhotog. (74)
Sears Roebuck & Co., Dept. 730-5
925 S. Homan Ave., Chicago, IL 60607

Vice President-Treasurer

*Ted Sirlin, M.Photog.Cr. (74)
1309 J St., Sacramento, CA 95814

Chairman of the Board

*Jerry A. Smolka, Hon.M.Photog., Cr.Photog. (74)
63 E. Adams St., Chicago, IL 60603

Directors

George S. Heilpern, M.Photog.Cr. (Commercial 74)
PO Box 266/Blue Hills Sta., Hartford, CT 06112
Bill Bell, M.Photog.Cr. (Portrait 75)

351 Washington, S.E., Albuquerque, NM 87108
Charles L. Geiger, Cr.Photog. (Industrial 76)
Crouse Hinds Co.

Wolf & 7th North Sts., Syracuse, NY 13201

Irving J. Newman, M.Photog.Cr. (Commercial 76)
19 W. Putnam Ave., Greenwich, CT 06830

Frank W. Warner, M.Photog.Cr. (Industrial 75)
Niagara Mohawk Power Corp.
126 State St., Albany, NY 12207

Kermit Buntrock, Cr.Photog. (Portrait 76)
615)4 Lake Ave. Storm Lake, IA 50588

Greer H. Lile, M.Photog.Cr. (At Large 74)
5508 Kavanaugh Blvd., Little Rock, AR 72207

Hugo Brooks, M.Photog. (At Large 74)
7349 Wisconsin Ave., Bethesda, MD 20014

Howard Hood, Cr.Photog. (At Large 75)
PO Box 2500, Daytona Beach, FL 32015

Executive Vice President
«Frederick Quellmalz, Hon.M.Photog.

Executive Manager
«Clifford L. Nelson. PP of A

Secretary & Legal Counsel

Sidney C. Kleinman
«Executive Committee of the Board

PP of A DIVISION CHAIRMEN

Commercial-Robert M. Opfer, M.Photog.Cr., Berry & Homer,
233 N. 12th St., Philadelphia, PA 19107

Industrial—Ross Sanddal, M.Photog.Cr., Hughes Tool Co., PO
Box 2539, Houston, TX 77001

Portrait-James E. Clark, Cr.Photog.

‘37 Bangor St., Augusta, ME 04330

PP of A EXECUTIVE STAFF

Richard E. Kinville, Convention Manager
Edward Korczak, Director of Division Activities
Donna McMahon, Assistant Convention Manager
William E. Price, Director of Publications
Jerome Wuetcher, Director of Finance

June Youngren, Membership Services Manager

PP of A CONSULTANTS

Business-Dr. Joseph C. Schabacker
Public Relations—PRM Corporation

Member: Chamber of Commerre of the United States;
American National Standards .stitute, Inc;
National Association of Exposition Managers

THE
PROFESSIONAL
PHOTOGRAPHERS
GUIDE
TO
SPECIAL
EVENTS

1071l

coniicnlions

THROUGH SEPTEMBER 6

Winona School of Professional
Photography

Winona Lake, IN 46590

JULY 7-9

PP of Canada 5th National
Convention & BEECON

Sheraton Four Seasons Hotel

Toronto, Canada

Al Gilbert, Conv. Chairman

1048 Eglinton W.

Toronto, Ontario, Canada

JULY 7-10

Virginia PPA

Hotel Roanoke

Roanoke, Va.

James W. Taylor,
Conv. Chairman

1712 W. Main St.

Waynesboro, VA 22980

JULY 14-16

Tennessee PPA

The Read House
Chattanooga, Tenn.

Marti Eakin, Exec. Secretary
217 W. Church

Union City, TN 38261

AUGUST 4-7

83rd INTERNATIONAL
EXPOSITION OF
PROFESSIONAL
PHOTOGRAPHY
Biltmore Hotel, Los
Angeles Hilton Hotel,
Los Angeles Exhibition
Center

Los Angeles, Cal.

AUGUST 8-11

PP of A Hawaii Convention
Ala Moana Hotel

Honolulu, Hawaii

AUGUST 11-14

New Zealand PPA

Avon Motor Lodge
Christchurch, New Zealand

J. T. Ambrose, Conv. Chairman
PO Box 1049

Christchurch, New Zealand

AUGUST 18-20

PPA of Pennsylvania

Sheraton Harrisburg Motor Inn
Harrisburg, Pa

Terry Deglau, Conv. Chairman
350 Main St

Latrobe, PA 15650



SEPTEMBER 7-9

PPA of Maryland

Hunt Valley Inn

Baltimore, Md.

Arthur E. Smiley, Conv. Chairman
224 Washington St.

Cumberland, MD 21502

SEPTEMBER 8-10

PPA of New England

Dunfey's Hyannis Resort
Hyannis, MA

Reuben Schaller, Conv. Chairman
267 Simsbury Rd.

West Hartford, CT 06117

SEPTEMBER 27-OCTOBER 3
Photokina
Cologne, Germany

SEPTEMBER 28-30

PP of Louisiana

Fontainebleau Motel

New Orleans, La.

John E. Kuhlman, Sr.,
Exec. Mgr.

5590 Canal Blvd.

New Orleans. LA 70124

SEPTEMBER 29 OCTOBER 2
PPA of New lJersey

Howard Johnson's Motor Lodge
Atlantic City. N.J.

Hal Halpern, Conv. Chairman
535 S. Orange Ave.

South Orange. NJ 07079

OCTOBER 6-9

Florida PPA

Carlton House Resort Inn

Orlando, Fla.

Claude W Bass. I,
Conv Chairman

3636 Red Oak Cir. W

Orange Park. FL 32073

OCTOBER 8-22
Westchester PPA (N Y.)
Photo Rama Roma
Rome, Italy

Herb Kahn, Chairman
139 New Mam St.
Yonkers, NY 10701
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1975
conventions

JANUARY 25-27

PP of Idaho

Rodway Inn

Boise, Idaho

Gail Creason, Conv. Chairman
Box 488

Meridian, 1D 83642

FEBRUARY 14-17

Texas PPA

Shamrock Hilton Hotel
Houston, Texas

Frank Cricchio, President
2701 Gulfway Dr.

Port Arthur, TX 77640

FEBRUARY 22-25

Wisconsin PPA

Pfister Hotel

Milwaukee, Wis.

Milt Rueckl, Conv. Chairman
215 E. College Ave.
Appleton WI 54911

MARCH 1-3

PPA of Massachusetts
Sheraton-Lincoln Inn
Worcester, Mass.
Robert Grenier

284 Pine St.

Holyoke. MA 01040

MARCH 1-4

Southeastern PPA

Marriott Motor Hotel

Atlanta, Ga.

Van Blankenship, Conv. Chairman
PO Box 355

Talladega, AL 35160

MARCH 2-3

PPA of Massachusetts
Sheraton-Lincoln Inn
Worcester, Mass.
Robert Grenier

284 Pine St.

Holyoke. MA 01040

JULY 1974

MARCH 2-4

PP of North Dakota

Holiday Inn

Fargo, N.D.

Faye Seidler, Exec. Secretary
Box 869

Garrison, ND 58540

MARCH 8-11
PP of Michigan

MARCH 14-18

PP of Ohio

Sheraton-Columbus Motor Hotel
50 N. 3rd St.

Columbus, Ohio

Gene P. King, Exec. Secretary
88 E. Broad St.

Columbus, OH 43215

MARCH 16-18
APP of lllinois
Peoria Hilton
501 Main St.
Peoria. IL 61602

MARCH 22-25
Missouri PA

APRIL 11-14

PP of Oklahoma

Sheraton Inn-Skyline East
6333 E. Skelly Dr.

Tulsa, Okla.

Marvel Nelson, Conv. Chairman
1724 S. Utica

Tulsa, OK 74104

APRIL 11-15

PP of Indiana

Stouffers' Indianapolis Inn
Indianapolis, Ind.

Steve Rosenbaum, President
4120 N. Keystone Ave.
Indianapolis, IN 46205

APRIL 27-28
Maine PPA

MAY 2-6

Western States

Brooks Hall

San Francisco, Cal.

Richard Weede, Conv. Chairman
1717 Galindo St.

Concord, CA 94520

MAY 18-20

PPA of British Columbia

Lac Le Juene, B.C.

Fred T. Billows, Conv. Chairman
208 Third Ave.

Kamloops, B.C. V2C 3M3 Canada

MAY 18-20
PP of lowa

JUNE 23-25
PP of Mississippi-Alabama

JULY 20-24

84th INTERNATIONAL
EXPOSITION OF PROFESSIONAL
PHOTOGRAPHY

Conard Hilton

Chicago, IIl.

AUGUST 3-5

PPA of Pennsylvania
Sheraton-Harrisburg Motor Inn
Harrisburg, Pa.

Jack Long, Conv. Chairman
642 Fountain Ave.

Lancaster, PA 17601

SEPTEMBER 21-23
PPA of New England
George Champagne,
Conv. Chairman
55 Armistice Blvd.
Pawtucket, RI 02860



future
conuentions

MARCH 13-16, 1976
PP of Ohio

MARCH 27-30, 1976
PP of Michigan

APRIL 4-6, 1976
APP of lllinois

APRIL 10-13, 1976
Missouri PA

MAY 16-18, 1976
PP of lowa

AUGUST 1-5, 1976
PP of A
Washington, D.C.

SEPTEMBER 19-21, 1976

PP of Canada

Saskatoon, Saskatchewan, Canada
Delmar C. Rempel, Conv. Chairman
1141 8th St E.

Saskatoon, Saskatchewan, Canada

MARCH 19-22, 1977
PP of Ohio

MARCH 26-29, 1977
PP of Michigan

APRIL 2-5, 1977
Missouri PA

JULY 31 AUGUST 4, 1977
PP of A
Chicago, Il.

MARCH 11-14, 1978, MARCH 24-27,

1979; MARCH 22-25, 1980
PP of Michigan

MARCH 18-21, 1978
PP of Ohio

current
euliibitiuns

THROUGH JULY 7
Laton Alton Huffman
Art Institute of Chicago
Chicago, IIl.

THROUGH JULY 12
ASP Masters Exhibit
First Natl. Bank
Midland, Texas

THROUGH JULY 13
Ansel Adams

The Witkin Gallery
New York, NY.

THROUGH JULY 21

Lewis W. Hine

Torkel Korling

Center for Photographic Arts
Chicago, IlI.

THROUGH JULY 28

Michael Kohl

Al Cevola

de Saisset Art Gallery and Museum
Santa Clara, Cal.

THROUGH JULY 31

Sherrie Levine

de Saisset Art Gallery and Museum
Santa Clara. Cal.

Dan Durbin
Lexington Photography Workshop
Lexington, Ky.

THROUGH AUGUST 31
Selected Photographs

Harvard Social Ethics Collection
The Museum of Modern Art
New York, N.Y.

THROUGH SEPTEMBER 3
Jerusalem: City of Mankind
The Jewish Museum

New York, N.Y.

THROUGH SEPTEMBER 15
Archival Collection

Henri Cartier-Bresson

Rice University

Houston, Texas

Glass Dreams
National Arts Centre
Ottawa, Canada

future
eMhibitiuns

JULY 13-SEPTEMBER 22
New Photographs of lllinois
Art Institute of Chicago
Chicago, III.

JULY 15-AUGUST 25
Diane Arbus

Witte Memorial Museum
San Antonio, Texas

AUGUST 1-31

Bill Mead

Marcia Bade

Lexington Photography Workshop
Lexington, Ky.

AUGUST 19-SEPTEMBER 6
ASP Masters Exhibit

First Natl. Bank

Ft. Worth, Texas

SEPTEMBER 1-30

Clyde H. Dilley

Lexington Photography Workshop
Lexington, Ky.

SEPTEMBER 4-OCTOBER 5
Elliott Erwitt

The Witkin Gallery

New York, N.Y.

SEPTEMBER 16-OCTOBER 4
ASP Masters Exhibit
American Bank

Austin, Texas

Smuekers Become Kentucky Colonels

When PP of A President |ohn
Smucker and his wife, Mickey, at-
tended the Kentucky PPA Annual

Bill Rodgers, Sr (center) with new Kentucky
Colonels

Convention in April they were
presented with certificates enrolling
them in the Honourable Order of
Kentucky Colonels. Bill Rodgers, .,
President of Kentucky PPA, made the
presentation.

Committee Recommendations Needed

PP of A Vice President Ryland A
"Riley" Taylor, Cr.Photog., is soliciting
names of members who would be in-
terested in serving on various national
committees. Names for committee ap-
pointment consideration should be
received before September | at PP of
A Headquarters, 1090 Executive Way,
Des Plaines, IL 60018.

Richard E Kinville
Named Convention Manager

Richard E Kinville, of Chicago, has
been named Convention Manager for
the Professional Photographers of
America, Inc. convention subsidiary,
PPA Events, Inc. He assumed his posi-

tion on June 3
An alumnus of the State University
of New York at Albany, where he ma-
jored in business, Kinville has served
as Administrative Assistant in charge
of Conventions for the American Fish-
ing Tackle Manufacturers Association
Turn to page 134



PORTRAIT PACKAGE PRINTING
FROM

MAGNA-PACK!

FOR THE QUALITY MINDED PROFESSIONAL

16 * 20
I6rless

LOW UNIT PRICES:

9 $2.50 — first 8 x 10 size unit
9 $2.00 — additional units from same negative

9 $1.00 — additional wallet units after any
3 units from same negative

LOW BIG PRINT PRICES:

9 $5.00 per print/ 11 x 14
9 $9.95 per print/ 16 x 20
# $18.95 per print/ 20 x 24

EXCLUSIVE ON ALL PORTRAITS:

* FREE BURNED IN CORNERS
ON ALL SINGLE HEADS (OPTIONAL)

« FREE DIFFUSION (OPTIONAL)
# FREE TEXTURING ON ALL 8x10 UNITS,

11 x 14, & 16 x 20 PRINTS

* NO RESTRICTION ON SUBJECT MATTER
USE FOR GROUPS, BABYS, SENIORS, ETC.

« NO MINIMUM ORDER

COMPLETE LINE OF
ADDITIONAL SERVICES:

MATTE SPRAY
8x10 size units, 20<
11x14 prints, 50e
16 x 20 prints, 1.00
20 x 24 prints, 1.50

SPOTTING

8x10 size units, 75<
11 x 14 prints, 1.00

16 x 20 & 20 x 24, 2.00

DRY MOUNTING

120 & 220 PROOFING

Price includes film process-
ing

Complete range of proof

sizes available, most popular
is 312 x 5 borderless 40< ea.

BLACK & WHITE PRINTS
FROM COLOR NEGATIVES
Unique service for yearbook

. : b i ts — U-Pick-It
Unit 8x10 size units, 75c requiremen
* y
8*dbrderless 11x14 prints, 1.50 Head Size!
16 x 20 prints, 2.00 31a x5
20 x 24 prints, 2.50 (3/16" borders) ....... 30< ea.
2% \lorde’ @& NEGATIVE RETOUCHING Wallets
2.00 per head average (3/16" borders) ....... 5<ea.
5 * 1 Unit 70MM PROCESSING & 50 or more prints ea. neg.
Borders CONTACT PROOFING Wallets
Unit Fast, easy inexpensive 3/16" borders) ... 15< ea.
8 wallets 316 Borders  method for easy identifica- ( )
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tion of your proofs
Process only
Proofs only ...
Process & proof .

less than 50 prints ea. neg.

312 x5’s printed on single
weight semi-gloss, wallets on
double weight matte finish.

MAGNACOLOR

1311 MERRILLVILLE ROAD +« CROWN POINT. IND. 46307 « Phone 219/663-3210



4 MASK SIZES . T
FOR YOUR
120-220 & 70mm

FOR USE WITH

MASK H2 = EXPOSURE

2Vi X 2Va

MASK #4 ESREX%%ESGAQEH *(Hrgjsre*;(’,o

2Vi x 2% NEGS

MASK #6 &cxeosure -

21/4 x 3i/4 megs

MASK #8 i Res™

PLEASE CHtr
1
IT'S FAST, EASY AND «Sag®
ECONOMICAL ... 3 edae
HERE'S HOW IT WORKS =T Refod/
At your request MAGNACOLOR will pro- / Moff,
vide a tree supply of masks in any of —' Sproy
the tour sizes you choose — and in any -7 Prnf
quantity. Please specify masks by num- K ont
ber. All you do is place the mask face -t &PMng
down on a light box, place the nega- 7 *ou
tive into the position you want with tAE]
cellophane tape, mark up your order
right on the mask and send it in!
:/ *plant
CUSOMER
I Magna park
idc® K a,,on | orders
including
SIDE CROPPING e
GIVES YOU COMPLETE sT cme
working

CONTROL OF CROPPING Days
ON ALL SIZE PRINTS FROM TOP TO BOTTOM!

Because you will place your negative in the mask, you will crop to your own requirements.
All MAGNA-PACK prints will print full mask opening top to bottom — and full mask opening
top to bottom and left to right on 20 x 24, 16 x 20, 11 x 14 and 8x10 prints. However, 5x7,
312 x 5 and wallet prints will crop in from the sides — but no cropping from top or bottom.
This gives you a distinct advantage on 3/4 posing as well as head and shoulders since all
cropping will be the same from top to bottom on every print size!

PLUS .

ORDER MATCH UP
SERVICE . . . CATALOGS, MAILERS, WORK ORDERS, ETC.

For your convenience when IN A HANDY “LET'S GET STARTED KIT”
jobs are returned to your
studio, the MAGNA-PACK
service also features an

GENTLEMEN: YES! MAGNA-PACK sounds great, please send the following:

order match up service. This O Free let's get started kit containing all the information, catalogs,
Ze“(’j'cel provides your in- mailers, sample masks, etc.
ividual negative rint . .

y P [1 Let's get started now! — Please send the following masks in the

orders matched and bagged

together for fast, easy iden- quantity specified:

tification by you . . . and Mask #2 Mask #4 Mask #6 Mask #8
ready for delivery to your - - - -
“ustomer! STUDIO NAME

ADDRESS

CITY____ STATE ZIP

MAGNACOLOR + 1311 Merrillvile Road + Crown Point, Indiana / Phone (219) 663-3210
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Between great photographers
and their subjects, there’s
usually a Paillard product.

Paillard does more than distribute and service these great,

and greatly interesting cameras. We also put out a colorful library

of reference material about how they work and how they can help you
with your work. We'd like to send you some of this inside information.

The way we see it, the more you know, the more you'll know you're
missing. Just check off whatever you're interested in, return the coupon,

and we’ll send the facts your way right away.

Paillard Incorporated, 1900 Lower Road,
Linden, New Jersey 07036.
Please send me your literature:

STILL CAMERAS:

Hasselblad 2A x 2A SLR System

0O 54 page 1974 camera/accessory catalog

0O 28 page Hasselblad color System booklet

O (The new) 30mm Zeiss T*F-Distagon /3.5
"fish-eye” lens folder

O (The new) 350mm Zeiss Tele-Tessar /5.6
lens folder

0O 16 pages of 13 Hasselblad lenses

O Technical/Educational photography booklets
0O The Eye—The Camera—The Image
O Landscape Photography
O Portrait Photography
O Architectural Photography

O Complimentary copy: The Hasselblad magazine

Topcon 35mm SLR Systems

0O 32 page camera/accessory catalog
O Topcon Super DM color folder

0O Topcon IC-1 color folder
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MOTION PICTURE CAMERAS AND PROJECTORS:
Bolex 16mm Camera Systems

0O 32 page camera/accessory catalog

O Bolex 421 optional/magnetic sound projector

O The use of 16mm cameras for Television

O The Bolex 16 PRO camera

SUPER 8 CAMERAS AND PROJECTORS:
Bolex Cameras Bolex Projectors
O Bolex 18-5L

O Bolex 480 Macrozoom

O Bolex 450 Macrozoom O Bolex 18-3 DUO

O Bolex 160 Macrozoom O Bolex Multimatic

O Bolex 350 Macro Compact O Bolex SP80 Sound

O Bolex 233 S Compact O Bolex SH8 Sound

O Complimentary copy: The Bolex Reporter
magazine. As long as our supply lasts.

Name

Address

City

State Zip




Weputanendto hard beginnings.

Some peoplethink that progress means
an endless flow of complicated instruc-
tions and a deluge of paper work. At
Customation we know the professional
photographer's time is valuable. That's
why we've designed a system of order-
ing that's uncomplicated and efficient.
After all, it saves us time to know exactly
what our customer wants from the very
moment we receive his order.

To achieve this we provide each cus-
tomer with a variety of free materials
including negative masks, negative enve-
lopes, work order envelopes, prepaid
mailing boxes, and mylar cropping
guides. Each negative envelope provides
space to indicate print:ng instructions
and services desired, as well as special

instructions. The negative envelopes are
then enclosed in the completed work
envelope, and the numbered flap is re-
moved and kept for your records. The
work envelope is then inserted into the
specially designed prepaid mailing box
and forwarded to our Service Department.

Generally orders are shipped back to
you via UPS or U.S. Mail, but individual
requests for delivery are accommodated.

By now you've found it's not hard to
get the picture. We place as much im-
portance on efficiency and serving the
professional photographer as we do in
producing fine color prints.

Start with us right away...it could be
the beginning of a great development.

I

i | am interested in your color finishing services
, Please rush a catalog and

, FREE MYLAR CROPPING GUIDE to:

NAME _
STUDIO
STREET
arTy STATE
ZIP CODE _
PHONE..

Customation Inc.

P.O. Box 3 Michigan City, Ind. 46360
j Telephone 219-879-5391
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New
Products

Use Reader Service cards (page 105)
to get additional information on
arty new product or servic e listed in
this issue

LARGE FORMAT CAMERAS
Fuji Photo Film U.S.A, Inc.,
350 5th Ave., New York, NY
10001

Fulica GL690 Professional pro-
duces 6cm.x9cm. (2'Ax3'A)
frames on 120 or 220 film. Fujica
GM 670 produces 6cm.x7cm
(2'/4x2%) frames on 120 or 220
film Both have automatic CdS

C.AMERZ CLASSIC

PROFESSIONAL PHOTOGRAPHERS
CONVENTION BOOTH 514-515
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exposure control of their EBC
Fulinon AE 100mm f/3.5 stan-
dard lens with built-in elec-
tronic lens shutter. Lens
features multi-layer EBC (Elect-
ron Beam Coating). Shutter
speeds from 8 sec. to 1/5(X)th
sec. and bulb Built-in "X" syn-
chronization for flash at all
speeds. Lens closes down to f/
32. EV 0.6 through EV 19 at ASA
100 exposure range. ASA range
25-8(X) at 'i step click stops. Full
manual ovverride. Helicoid ac-
tion coupled-range-viewfinder.
Body weighs 46 oz; 73.2 oz.
with lens; 4.5x7.2x5.7" with
18mm body thickness. Other
bayonet mount lenses include
Fujinon SWS's 50mm f/5.6,
65mm f/5.6, Fujinon S100mm f/
)5 rS 150mm /5.6 and the TS
180mm f/5.6.

PHOTO TRAVELER
Carles Mayer Studios, Inc.,
140 E Market St., Akron, OH
44308
Fome-cor display with Hook N'
Loop surface sets up on a 6'
table. Each panel is 24"x42";
folding header sign is 8"x6'; 7
Ib unit folds flat: $125. For light-
ing and wiring, to reflect on

JULY 1974

panels, add $55. Expanded vinyl
zipper case: $28.50. Vulcanized
fibre shipping case: $79.

ZOOM LENSES
Nikon Photo Products Div.,
Ehrenreich Photo-Optical In-
dustries, Inc., 623 Stewart
Ave., Garden City, NY 11530

Auto-Nikkor 360 - 1200mm f/11
zoom lens (shown); f/11-f/32
diaphragm range, 20' minimum
focus, 5" dia., 28" long, 14.5 Ibs.
Auto-Nikkor 180 - 600mm f/8
zoom lens; f/8-f/32, 8.5 min-
imum focus, 4" dia., 16" long, 7
Ibs Both have Nikon's multiple
layer "Integrated Coating."

KODAK MOVIEDECK

Eastman Kodak Co., 343 State

St., Rochester, NY 14650
Model 475 has automatic film
threading, 400" take-up reel,
automatic rewind, built-in view-
ing screen, fast forward-instant
rerun selection, slow motion,

three fps operation, 54 fps
speed, and nine forward and re-
verse settings including a still
positjidn. Sprocketless film drive
for super 8 or 8mm operation.
475 projector with 20-32mm f/
1.5 zoom lens and hinged dust
cover: $244.50.

LIGHT TABLE
Easton Studio Products, 3281
Oakshire Dr., Hollywood, CA
90068

Table for photographing drop-
out photos (no blocking of neg-

Turn to page %4

(41/AILABILITY.). .. . NOW!
VERSATILITY/::. .. .NOW!
PERFORMANCE. . .NOW!
DEPENDABILITY":.. .NOW!!
EXPERIENCE.......... .NOW!

CAMERZ......

Photo Control Corporation
5225 HANSON CT. MINNEAPOLIS, MINN. 55429 « (612) 537-3601



Darkroom Instrumentation

Today, Omega’s sophisticated electronic color analyzers and
enlarging exposure meters save your time, materials and
money. And they assure optimum quality enlargements.

Mr. Steve Hess

Berkey Marketing Companies, Inc., Omega Division

Woodside, New York 11377

0 CHROMEGATRON
PRO-LAB
Professional precision spot
reading color/exposure analyzer
with small, cosine-adjustable
probe and variable aperture.
Interchangeable stainless steel-
clad glass fibre optic light pipe.
Solid state design uses high gain
photo multiplier with IC'sand
FET amplifier. Features
ELECTROSTOP™ electronic

Name___
Address
City_

diaphragm. Accessory scram
bling lens available for integrated
analysis.

0 OMEGA ELECTRONIC
TIMER
Extremely accurate solid-state
timer with dual ranges from 0 to
59 seconds: .2 second incre
ments up to 10 seconds, full
second increments to 59
seconds. Features built in volt

for Colorand Black & White

See the complete Omega selection of professional instru-
ments at your dealer. Or check the coupon below for details
on the instruments most applicable to your needs.

OMEGA —

The Greatest Name In Your Darkroom

age regulation and automatic
safelight outlet. Timing dials
have click stops, and luminous
face. With remote control double
footswitch.

O SIMTRON Il

Low cost integration type solid
state color analyzer with spot
reading for exposure determi
nation. Easy-to-read meter with
exclusive subject failure correc
tion scales. Controls are illumi
nated and color coded.

0O TIMEGA
Electronic densitometer for black

& white enlarging. Automatically
controls exposure time by mea-
suring light reflected from easel
image. Automatic correction for
negative density, magnification,
f/stop and voltage fluctuations.

O GOSSEN LABOSIX

The ideal exposure and contrast
meter for black & white enlarg
ing. Uses sensitive and reliable
CdS cell for accurate measure
ment of paper sensitivity and
contrast grade selection.

On easel probe with small spot
for precise reading of reference
area on projected image.
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Photography by Irving Penn Polaroid®



forinstantprints and negatives.

A new film tor cameras and instruments
now using Polaroid 3'/i’k4 7i”film.

Introducing Type 105. negative film comes in our convenient
A brand new Polaroid bind film for serious amateurs y/\nx 4%" eight-shot pack format. So it fits
and professionals that delivers exceptionally high-quality any instrument, camera, and Polaroid Land
prints and negatives. And delivers them economically camera that already uses our Type 107 or Type 108
and conveniently. pack film.
Just 30 seconds after you shoot with Type 105 you get (For 4x5 cameras and instruments we'e
a black and white print of exceptional tonal range, sharp- introducing anew adapter for all our 3%" x &/*
ness and luminosity. pack film called the Model 405 Land Pack
And a quality negative to match. With Film Holder.)
a resolution of over 150 lines/mm so en- Ask at your photo store for our new Type
largements retain original sharp detail. 105 Land film. A superb black and white
Whats more, this new positive/ film for instant prints and reprints.

Polaroids instant positivc/negativc pack film.



N ot
everyone has
one of these.

| f you're a
Professional...
you should.

NEW SERVICES

« Borderless Prints—all DATA-COLOR
prints are now made without borders

* Free Texturing on reprint orders.

DATA-Candids available thru 16 x 20

No minimum orders

Both 35mm and 120 Film accepted

DATA-Chrome services—Precision proc-

essing of 120/220 and 35mm Ekta-

chrome

Print Mounting and Finishing

New Album Plans

More cropping masks available

Will Call service at all 3 laboratory loca-

tions

AND ... MINI-POLICY
PROTECTION

The Industry's first "Insurance Policy"
against losing film in the mails

/ T Pfolffssonals Cokx Lab n

[ DFITfi®},,,,!

PO BOX 1987—Gkandale Calil 91209 |
| ; ] Please Rush Me Your New Price List And Inter- |
mation on the Mini-Policy '

I CITY
STATE ZIP
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Trade
Talk

Three first place awards, including "Best of
Show," and three honorable mentions
were gathered by Perc Kelty, M.Photog.Cr.,
Chief Photographer for Youngstown Sheet
and Tube Company, Youngstown, Ohio, in

Perc Kelty with steel industry photographic
awards.

an industry photo contest sponsored by the
American Iron and Steel Institute. . . Fred
Comegys, a news photographer from Wil-
mington, Del., was awarded first prize of
$2,(XX) in the Third National Construction
Photography Contest. Second place went
to Steve Slater, staff photographer for the
St. loseph News-Press, St. loseph, Mo., and
third place to John Meyers, staff photogra-
pher for the Pawtucket Times, Pawtucket,
RI The American Society for the Pre-
vention of Cruelty to Animals announces
its Ninth Annual Photography Contest for
amateurs and professionals who enjoy pho-
tographing animals. The theme, "A Life-
time Commitment Between Man and
Animals," should be demonstrated in each
photograph For rules write: ASPCA Photo
Contest, 441 East 92nd St., New York, NY
10028.

Brooks Institute Alumni Association is plan-
ning a Homecoming celebration on Satur-
day, August 3 in Santa Barbara, Cal. For
alumni attending the PP of A National Con-
vention, a bus has been chartered to leave
the Biltmore Hotel Saturday morning and
return to Los Angeles late Saturday night.
The association is assembling an Alumni
Print Collection for the school's Gallery.
Alumni have been asked to select their best
prints and mail them to the Alumni Office.
Nominations are being accepted for a Dis-
tinguished Alumni Service Award which
will be presented during the Homecoming
festivities to a Brooks Alumnus "who has
served the profession of photography, by
giving of his time and talent to its
betterment.”

The Association of Professional Color Labo-
ratories will hold an Eastern Regional Semi-
nar July 25 at the Hilton Inn, Logan
International Airport, Boston, and a West-
Southwestern Regional August 3 in Los An-
geles. Topics for discussion include "Find-
ing a New Equilibrium Between Capital and
Operating Costs," the recent PP of A lab
survey, news on C-41 conversions and plans
for E-6 processing, and a report on the
Photo Decor program.

Henri Cartier-Bresson has assembled his
first archival collection, 385 photographs
covering 40 years of work, for the Menil
Foundation of Houston, Texas. The collec-
tion is being exhibited at Rice University's
Institute for the Arts, Houston, through Sep-
tember 15. .. . An exhibition composed of
work from the leading photographers in
the world will open in April, 1975, at the
New York Cultural Ctr., sponsored by Vol-
unteer Service Photographers, Inc. Photog-
raphers will be asked to contribute one
signed print for this exhibition, which is
being called International Invitational of
Photography 1975. All photographs in the
exhibition will be sold to the public, the
proceeds going to VSP.

Fabian of Park Ridge (lll.) has joined Ad-
vergraphics, an advertising firm located in
the Chicago suburb. Fabian will handle the
photography for the company, as well as
his own portrait studio. . . Edward Mar-
quardt has been appointed Creative Direc-
tor of ). H. Maddocks Photography, Los
Angeles, Cal., to fulfill the company's re-
cent demands for studio graphic art
production.

The promotion of Richard J Croteau to
Manager of the Photography Department
at International Silver Company has been
announced. ... The Chase Manhattan Bank
has announced the promotion of Arthur La-
vine to Public Relations Officer and Man-

Richard /. Croteau Arthur Lavine

ager of the bank's photographic studio in
the Corporate Communications Group. . .
Robert E Mayer has been named Manager
of Publicity for Bell & Howell's Consumer
& Audio Visual Products Group, Evanston,
11l

SMSgt Don Bellows has retired as Chief,
Photographic Division, Directorate of In-
structional Technology, USAF Academy.
The retirement ceremony took place at the

Turn to page 116



N>lgA

FROM YOUR PRE-MASKED
MAGNA-PACK NEGS OR
FROM UN-MASKED ROLL
FILM NEGATIVES!

Specify “AUTOMATED 20 x 24" When Ordering

Once again, from the Nation's Leading Automated Color
Lab, an economy 20 x 24! Combine this low $18.95 price
with our low $9.95 on 16x20’s and you've got the com-
petitive edge on price and quality for big prints on this
years senior work.

Burned in corners and diffussion are FREE and optional
and 20 x 24 prints are borderless. MAGNACOLOR 20 x 24
color prints can be made from 120, 220 and 70mm only.
Negatives can be pre-masked in our MAGNA-PACK masks
or un-masked ... no restriction on subject matter!
Because these are automated prints, burned-in corners,
when specified, will only be top left and top right on ver-
tical prints, and diffusion will be an automatic 25 to 30%
of exposure time.

The time for action is now ... MAGNACOLOR can help
put you in today's profit picture!

MAGNACOLOR

1311 MERRILLVILLE P~AD « CROWN POINT, IND. 46307 + Phone 219/663-3210

EACH
IN ANY
QUANTITY

No Restriction

on Subject
Matter

This is our Regular Price Not a one time special

NOW IS THE TIME TO INCLUDE THIS
20 x 24 OFFER IN YOUR PRICE LIST FOR
THIS YEARS SENIOR WORK!

CATALOGS, MAILERS, ETC. IN A
FREE! HANDY “LET’S GET STARTED” KIT!

GENTLEMEN: PLEASE RUSH A “LET'S GET STARTED KIT" TO:
NAME

ADDRESS

CITY STATE zIP

DNj/Moqgnocolor = 1311 Merrillville Rd.» Crown Point, Ind. 46307
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The Universal
Studio Camera.

The Reflex 70.

N EW
STUDIO

The Portraflex
Studio/Senior Camera.

CAMERA
LINE

frtmiitJanions name

Photogenic has combined the best of two
worlds for you ... in this new studio camera
line. The company has acquired the Beattie
Engineering Corp., a well known California
camera manufacturer. All the extraordinary
features associated with that firm’s cameras —
the ease-of-use, the amazing simplicity, the

inpliotogid

universality, the automated performance —are
now available under the Photogenic name. And
Photogenic has added its own modifications,
to enhance the exclusive features of each cam-
era and to assure the consistent product quality
for which the Photogenic name stands.The final
result is a fine line of studio cameras.

THE UNIVERSAL STUDIO
CAMERA —Unmatched for the
professional studio photographer
who wants high quality and com-
plete flexibility. With the single
lens design, you can use a wide
variety of lenses both sharp and
soft focus. Vignetting is simple.
Interchangeable film backs per-
mit the use of all roll films —90
mm, 70 mm, split 70 mm, 46 mm,
35 mm, and 120-220 —and also
the use of sheet film —4x5 or split
5x7. Electrically programmed
shutter places all the controls
at the rear. No time wasting
steps around the camera. All this,
plus a revolving back and tilting
feature, make the Universal the
most versatile camera of its type.

THE REFLEX 70-The economy

and convenience ot 70 mm film,
plus the professional control of a
single lens reflex camera. Com-
pletely automatic, electrically
controlled operation with viewing
through the taking lens. Allows
for use of vignetter and soft focus
lens. Accepts automatic long roll
film magazines for 70 mm, split 70
mm. and 120/220 roll film holders.
Magnifier for critical focus is
mounted in the hood. Can be posi-
tioned to check critical focus and
then moved away for viewing.

THE PORTRAFLEX STUDIO/
SENIOR CAMERA—Where else
can you get the efficiency of a
long-roll automatic camera with
the tremendous advantage of
single lens reflex design? And
still be able to use 120/220 roll

WRITE FOR COMPLETE DETAILS

PHOTOGENIC MACHINE COMPANY / Designers of Fine Lighting Equipment Since 1921
Beattie Engineering Div. ¢ Youngstown, Ohio 44512
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film and 4x5 cut film! The Por-

traflex was designed for the studio

concentrating on 70 mm, where

quality portraiture is demanded.

With our magazines, with nega-

tive identification, the camera is

ideal for volume work, yet the

necessities for quality portraiture e
such as the 360° revolving viewer

are not sacrificed.

ELECTRIC FILM MAGAZINE
—One of numerous accessories.
Fully automatic long roll film mag-
azine, with provi-

sions fornegative

identification and

electric interlock- r
ing with camera.

Designed for 70

mm and split 70

mm formats.



Something New

... here’s a plaque simulating the
look of weathered old barn siding —
completely detailed down to the
rusty nails. Available in Grey
or Brown.

We are offering our best custom
made 16 x 20 print mounted
on WINDWOOD plaque in your choice
of textured surface —canvas or
portrait at a price you

can’t resist.

SPECIAL PRICE $2995 (Regular $54.50)

PLUS POSTAGE

Offer is good until August 15, 1974

with money back guarantee.

8‘%@ COLOR KING CUSTOM LAB, INC.
Enclosed is our negative for special offer in
lab,Inc 2 Gy 3 o
, (]

Please send Color King Custom Lab price list. O

(Div. of Color King, Inc.) NAME
2801 Greene Street Phone:
South Florida Industrial Park (305) 921-1266 ADDRESS
Hollywood, Florida 33020 Miami: 945-1331

j CITY STATE ZIP
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Pako’s
putting It
all together...

photo processing systems for the professional.

You can't beat Pako systems for quality, dependability
and economy. We've got what you need .. .in individual
products or systems ... for automated, semi-automatic
or manual photographic processing.

FILM PROCESSING New, compact 529 Series
cine/strip film processors for film sizes from 8mm
through 70mm. Fits in less than 20 sq. ft. of floor space.
Other Pako processors to meet your needs. Manual
splicers available.

PRINTING Versatile B/C Eight printer for B/W, color
or reversal prints in sizes from wallet to 8'x10", with

or without borders. Accepts negative sizes from 35mm
to 70mm. Also available, Pakotronic printers and
Model 11 table-top easel for top quality B/W or color
prints from 3\2"to 11" wide.

6300 Olson Memorial Hwy., Minneapolis, MN 55440 (612) 540-6011
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PRINT PROCESSING High capacity Hipak/Airpak
processors for color or B/W print processing. Thirteen
models plus a choice of two, three or four-strand
arrangements. Compact Pakopro, the studio processor
for small prints up to 11" wide.

PLUS Tempro Model 400 cut sheet dryer for RC and
plastic-base print paper up to 24" wide and Pakolux
M-4, the dependable print washer, with triple-action
washing.

PLUS Pako's exclusive new PDQ sales and service
program for fast service and on the
spot help where and when you need it!

PAKO CORPORATION

PROFESSIONAL
PRODUCTS



los angeles
&Hawaii

UNBEATABLE
CONVENTION
PACKAGE

The original Spanish explorers and settlers called it "Pueblo de Nuestra la Reina
1de los Angeles de Porcinuncula."

Today, you can simply say "L.A." and nearly everybody knows you mean Los
Angeles.

As the host city for the 83rd International Exposition of Professional
Photography, "L A." is vast, exciting, diversified and challenging—ene of the
world's most extraordinary cities and an attraction for visitors almost without
compare. (Also see the photographs for a look at Hawaii—your second travel leg
in this year's big PP of A Convention package).

Without question, "L.A." has something for everybody.

As one travel writer summed it up: "lt's a metro area more state than city, a
megalopolis of over 200 communities. It's Beverly Hills and Hollywood ... Santa
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HAWAII—
Photographers’
Paradise

Following Los Angeles
Convention, activity shifts (o
Hawaii for a Photographu
Safari August 8m 17 Sights
include performing (xsrfioises
at Sea Life Park in Honolulu
(All photographs courtesy
United Air Lines.)

Monica and Anaheim .. . harbors of San Pedro and Long Beach. L.A. is filmland,
Disneyland and Marineland; oil fields and space centers; Pacific surf and San
Gabriel mountains; palm-lined business streets; custom cars and fashion shows;
foreign quarters and symphonies under stars."

There's averitable kaleidoscope of sights and experiences you should not

miss. Here are just a few:

* You can meet the Old West, complete with wagon trains and stagecoaches
and Indians at Knott's Berry Farm and Ghost Town- and pan for real gold
and watch Indian dances.

» Stay in your car and head for Marineland on the ocean where you can see
continuing shows of whales, porpoises and sea lions.

¢ And still heading south, stop at Laguna Beach for avisit in a truly
picturesque artist's colony-or head for Long Beach for a visit aboard the
Queen Mary, one of the most famous ocean liners of all time.

For another scenic drive, head northwest for these sights:

e Avisit to Mount Wilson and the giant "eye-in-the-sky" telescope.

e A tour of lovely Pasadena and adrive around the Rose Bowl you've seen so
often on TV.

» A visit to the fabulous Pio Pico Mansion in W hittier, or the beautiful

Mission San Gabriel, one of the most accessible of the 23 Spanish missions
in California.

And, of course, you can't miss Hollywood!

Try planting your own shoes in the footprints of the stars at Grauman's
Chinese Theater...renew your memories of the celebrities by reading the
bronze plagues of the Walk of Stars on Hollywood Boulevard ... see your
favorite TV and film stars at work on atour at Universal Studios. And while
you're in glamor-land, have lunch at the famous Farmer's Market—or leisurely
browse through the art galleries along La Cienega Boulevard, or discover the
smart shops of Wilshire Boulevard.

All this, plus other fascinating L.A. sights: If you're in the Oriental mood, don't
miss Little Tokyo for the color, foods and festivals of Japan—or try the adjacent
New Chinatown. Superb meals here for groups!

And speaking of food, L.A. is a gastronomic delight—with restaurants for every
palate (and for virtually any-size pocketbook). You can splurge in the
sophisticated, luxurious supper clubs or go easy on the budget with the kids in



The Safari to Hawaii
isn't complete
without joining in a
traditional luau,
with exotic
Polynesian dishes,
music and romantic
atmosphere

\\W

Ym

mi 1

New hotels line Waikiki Beath, with majestic Diamond

Beautiful, secluded Lumahai Beach on Island of Kauai
Head looming up in the background.
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one of the cafeteria chains. So-called "Restaurant Row" is a stretch of La
Cienega Boulevard, between Hollywood and Beverly Hills. Some of the better-
known names on the street are Lawry's Prime Rib, Mediterrania, Blue Boar
Tavern, Tail O' the Cock, Captain's Table, Smokey joe's, San Francisco Joe's.

And if you're traveling with the family, then head to Disneyland for aday-or
pick asun-drenched beach, along 200 miles of surf-or ski on real snow at Lake
Arrowhead or other mountain resorts-or indulge in horse riding on ranches
near the city (hourly rates and pack train trips). And if you're inclined to bet on
a horse, there are four parimutuel tracks, both flat and harness racing.

There's no limit to what you can see and do in L.A.-for every interest and
desire.

So, as you make your plans for PP of A's 83rd International Exposition of
Professional Photography, be sure to give yourself sufficient time to enjoy one
of the great areas in the country—and make this convention one of the best-
remembered events in your life.



Photograph by Carmine Macedonia

The second
camera for the
one-camera

photographer

Sure, you're a35mm person, and you love your camera. But sooner
or later you're going to hit a subject that it can’t handle. A still life.
A building. A portrait you'd like to print 16x20 or bigger. Anything
that demands the sharp, enlargeable quality of medium format.
Then it’s time for a second camera. A 2-1/4 reflex. Unfortu-
nately, for the price of most 2-1/4 sir’'s you could buy two 35s! A
Mamiya TLR is a better answer. It can do about anything an sir can
do, afew things some of them can’t...and costs about half as much!
Yet it's a match for any in precision quality and work-
manship. The difference? Simplicity. An uncomplicated
mechanism that costs less to make. The lenses are com-
parably economical, even though each has its own full-
synch shutter. And you get whisper-quiet leaf shutters
as well as a big composable image that never

dims or blacks out, even for an instant.
Just like your 35, the Mamiya TLR is
part of a complete system...including inter-
changeable lenses 55 through 250mm,
finders both waist and eye-level, finder
screens and backs. One accessory you
won’t need is closeup equipment: the
bellows are built-in! So is 220 (24-
exposure) film capability. Write for
. Folio 7 for descriptive literature. Ehren-
M am I*a TI—R reich Photo-Optical Industries, Inc.,

C330/C220 Garden City, M.Y. 11530.

See us in Island 1-5 at the Los Angeles Convention.



PROGRAM

All events will be held at the Los Angeles Convention
Center unless otherwise indicated. (P) indicates a Portrait
program; (C) Commercial; (I) Industrial; (R) Retouchers;
APAG (American Society of Photographic Artists' Guild);
ASP (American Society of Photographers); and EPIC
(Evidence Photographers' International Council). The
schedule is accurate as of mid-May; however, there may
be minor changes before the Convention. Check the final
program for exact times and room locations.

FRIDAY, AUGUST 2

All day  Photographic Safari at 20th Century Fox Studio
and beach near Malibu
2:00 pm PP of A Executive Committee Meeting (Biltmore

Hotel)

SATURDAY, AUGUST 3
9(X)am National Committee Meetings (Biltmore Hotel)

All day Informal tours

Brooks Institute Elomecoming (Santa Barbara)
PP of A Board Luncheon (Biltmore)
2:00 pm PPof A Board Meeting (Biltmore)

12:00 noon

SUNDAY, AUGUST 4

4:00am PPof A National Council Meeting
How to Become a Professional Photographer,
Petersen's PhotoGraphic Seminar
Registration Day, Brooks Institute and other
photographic schools

10:9 am Everything You Ever Wanted to Know About
Electronic Flash—but Were Afraid to Ask,
William L Norman, Norman Enterprises,
Burbank, Cal.

11: Oam Trade Show Opening; closes 6:00 pm
Box Lunch in Exhibition Area

2:00 pm Opening Session, welcoming address by lohn
Smucker, M.Photog.Cr, PP of A President,
followed by multi-media presentation on
history of photography, and unveiling of
Celebrity Print Exhibit

1Xpm (l) Holography-Photography's Future, Dr
Ralph Wuerker, TRW Systems, Redondo Beach,
Cal

(P) Promote Your Way to Success, Bud Moyer,

M.Photog.Cr., Traverse City, Mich

4:30 pm (1) New Products Forum, |oe Cornelius,
Southside Camera Center, Houston, Texas, and
Gordon Shafer, Shell Development Co., Deer
Park, Texas

5:00 pm )udges Seminar

7:30 pm PP of California Installation Reception

8:30 pm Hollywood Celebrity Print Exhibit and Early Bird

Party

MONDAY, AUGUST 5

8:.00am European Pre-Professional Education, Douglas
Stewart, Northern lllinois University, DeKalb,

lll., and John Rose, FlIP, FRPS, Kenton Harrow,
England

Affiliations Breakfast

9:00am (EPIC) What Is Civil Evidence Photography as a
Specialty?, Robert J Anderson, FEPIC, Detroit,
Mich.

() TRW vs. ARCO—Two Viewpoints of
Corporate Photography, Gary Kious, M.Photog.,
and William Clark

(R) Dye, Its Uses and Methods of Application,
Alfreda Hemphill, B Toro, Cal.; Pencil Work,
Louise Diekhoff, Metairre, Cal.; Etching on
Blacking, Mert Walcott, Columbus, Wis.

(P) Lighting—the Key to Dimension; Posing—the
Key to Profits, Donald Jack, M.Photog.Cr.,
Omaha, Neb.

(C) Studio Operations, William W. Carrier, Jr.,
M.Photog.Cr., Memphis, Tenn.

10:00am (EPIC) Unusual Forensic Photographic
Problems, Frederick E Webb, Chief
Photographer, FBI
(CIP) All convention program featuring Jason
Hailey, M.Photog.Cr.

1130 am Technical Products Exhibit opens; closes 6:00
pm. Cafeteria and Portrait and Industrial box

lunch
100 pm () TRW and McDonell Douglas plant tours
2:00 pm (P) Japan Photo History and Methods, Makoto

Kudo, Osaka, Japan, and Japanese Wedding
Photography, Shoichi Hori, Tokyo

(CI) How-to Audio-Visuals, Aaron Gordon,
Cr.Photog., Chicago, III.

(EPIC) Taking a Closer Look, Pat Cannon,
M.Photog.Cr., Eastman Kodak, Rochester, N.Y.
(R) Color Negative Retouching, Roger Cecconi,
Kodak Technical Sales Rep, Los Angeles, Cal.
(ASP) Masters Instant Information Clinic,
Harold Bovee, Martha and Joe Zeltsman, Helen
and John Kelley, and Vivian Geiger

Affiliate Editors' Seminar

«



rd INTERNATIONAL EXPOSITION OF
HOTOGRAPHY

22 nd NATIONAL INDUSTRIAL PHOTOGRAPHIC
CONFERENCE

3:00 pm Trade Show open for all divisions

4:00 pm (C) The Executive Image, Gary Jentoft, Seattle,
Wash.
(P) Ping-Pong the Pictorial Portraits, Paulo
Takahashi, M.Photog.Cr., Fresno, Cal.
(EPIC) Arson Photography, Lt. Donald Walpole,
Chicago Fire Department
(R) Retouchers Print Critique

6:30 pm  ASP Reception (Biltmore)
7:30 pm  ASP Banquet (Biltmore)

TUESDAY, AUGUST 6

8:.00am (CIP) New Unexplored Markets for the
Professional Photographer, Dr. )Joseph
Schabacker, Arizona State University, PP of A
Business Consultant

9:00am (1) wWalk a Mile in My Shoes, lack Felts,
Truckline Gas Co., Houston, Texas
(P) Seniors for a Profit without a Contract, Ted
Wahlberg, Cedar Lake, Ind.
(C) Aerials for More Money, Harper Leiper,
M.Photog.Cr., Houston, Texas
(APAG) Creating the Image, Opal Burnham,
Cr.Photog., and Dick Adkins, Terre Haute, Ind.

9:45am (l) Photo Posterization for Silk Screening,
Kenneth M. Hay, New York State Museum and
Science Service, Albany, N.Y.

10:00 am (CP) All convention program featuring
Governor Ronald Reagan

10:30 am (1) A Presentation of Slides for Industry, Robert
Morris, Newell Color Lab, Hollywood, Cal., and
|oe Rivera, Hughes Aircraft Co., H Segundo, Cal.
(APAG) Creating the Atmosphere, Irene Smith,
Pampa, Texas

11:30 am Trade Show opens; closes 6:00 pm
Cafeteria and lunches for Council, EPIC, APAG
and Brooks

2:00 pm (1) Print Critique, Richard Kinstler, Cr.Photog.,
Cincinnati, Ohio
(Cl) What Is New about Kodak Vericolor Il in
Professional Films, Paul Cannon and Vern
Nelson of Eastman Kodak with representatives
of PPof A Commercial and Industrial Divisions
(EPIC) Tour of Los Angeles County Sheriff's
Department
(APAG) Creating the Masterpiece, Kay Isaacson,
M.Photog.Cr., San Francisco, Cal.

3:00 pm Trade Show for all Divisions

4:00 pm (1) Something You've Always Wanted to Know
about Winning at Commercial Photography,
Dick Kent, M.Photog.Cr., Albuquerque, N.M.

AUGUST 4-7

Los Angeles Convention Center
Biltmore Hotel

(P) Excitements, Ideas and Efforts, lack Newsom,
Cr.Photog., Albuquerque, N.M.

(ASP) Masters Instant Information Clinic,
Harold Bovee, Doug Paisley, Henry Leichtner,
Pat Bovee, Dino and Mary Semprim

6:00 pm Beef-Beer-Bull (Biltmore)
7:30 pm  Promo-Prep 74

WEDNESDAY, AUGUST 7

8.00am (CIP) Smorgasbord of Promotions, Oscar Katov,
PRM Corp., Chicago, lll., PP of A Marketing
Consultant; and Dr. loseph Schabacker, Tempe,
Ariz., PP of A Business Consultant

9:00am (Cl) Photos After Dark
(APAG) Let Us Answer Your Problems and
Questions, Alma Evans, Cr.Photog., Louisville,
Ky.; Opal Burnham, Cr.Photog., Terre Haute,
Ind.; Dick Adkins, Terre Haute, Ind , Irene
Smith, Pampa, lexas; and Kay Isaacson,
M.Photog.Cr., San Francisco, Cal
Commercial Safari Critique
Portrait Safari Critique

10:00 am (1) Macro Prep Cameraroom, |loyd Matlovsky
Trade Show for Commercial Photographers

11:30 am Trade Show tor all Divisions
12:00 noon Winona Luncheon

3:30pm (I) Industrial Photo Management
(C) Glamorous Nuts and Bolts—the Female Form
in Commercial Photography, Cage White,
Burlingame, Cal., and Antonio Ricca,
M.Photog.Cr., Escondido, Cal.
Portrait Safari Critique continued

7:30 pm  President's Reception (Biltmore)

8:30 pm Annual Awards Banquet (Biltmore)

DEADLINES FOR REGISTRATION

Register in advance or right at the Convention Centerl
Advance registrations will be accepted through July 15 to
save time. Or, if you prefer, register when you arrive.
Either way, you can't afford not to be in Los Angeles,
August 4-7.



EXHIBITORS

List is current as of mid-May. Check
final program for additions. For more
information, contact PPA Events, Inc.,
1090 Executive Way, Des Plaines, IL
60018.

Adams Retouching Machine Co., Inc.
Alfa Color Lab

American Photographic Appliance Corp.
American "R" Corporation

Art Leather Mfg. Co., Inc.

Artography Academy of Photographic Arts
Association of Professional Color Labs
Berkey Marketing Companies, Inc
Beseler Photo Market

Brooks Institute Alumni Association
Brown's Photo Supplies

Burleigh Brooks

Burleigh Brooks Optics

C-K Color Lab

C.P.Q. Colorchrome Inc.

Calumet Photographies, Inc.

Cameo Color Inc.

Camera World

Canon U SA, Inc.

Carlwen Industries

Carousel Color

M.W. Carr & Co., Inc.

Coda, Inc.

Keith Cole Photography

Coleman Systems

Colenta America Corporation

Creative Designs

Creative Framing

Creative Wood Carvers

DN| Color Labs

Dexter Press

Eastman Kodak Company
Ehrenreich Photo Optical Industries, Inc.
Electronic Systems Engineering Co.
General Products

Gittings, Inc.

Gordon Graham Co.

Gross Mfg. Co.

H P. Marketing Co.

Honeywell Photographic

I PS Color Lab

Iiford Inc.

lavelin, Div of Apollo Lasers, Inc.
Kolor View Press

Kreonite, Inc.

Larson Enterprises, Inc.

Leather Craftsmen, Inc.

Lektra Laboratories, Inc.

BS Levin Company, Inc.

Lucht Engineering

Lumi-Tec, Inc.

Lyndon Color Labs Inc.
McDonald Photo Products, Inc.
Meisel Photochrome Corp.
Minolta Corp.

Mole-Richardson Co.

Monkey Color Inc.

Bud Moyer

National Color Laboratories, Inc.
Newcomb-Macklin Co.

Newell Color Lab

Nord Photo

Norman Enterprises

PP of A Membership & Services

PTN Publishing Corporation

Paillard Incorporated

Pako Corporation

Petersen's PhotoGraphic

Pfefer Products

Photo-Control Corporation

Photo Design Systems

The Photogenic Machine Company

Pierce Company

Polaroid Corporation

The Professional Photographer

Publishers for Conventions Inc.

The Rangefinder

Rapid Color

Rollei of America Inc.

Royce Photographies

Sickles, Inc.

Simplex Specialty Co., Inc.

Spectra Color Lab, Inc.

Speedotron Corporation

Studio Color Lab

Studio Sales & Service, Inc.

T & G Enterprises

Taprell Loomis

Tekno, Inc.

Time-Life Libraries

Treck Photographic Inc.

United Business Publications

Universal Bookbindery Inc.

Wein Products, Inc.

Western Photo Mount Company

Winona School Alumni Ass'n, Inc.

Winona School of Professional
Photography ®

ADVANCE REGISTRATION
LOS ANGELES CONVENTION

Please Print ¢ in block letters « leave spaces, but do not punctuate

No.
First Last Middle
Name
Firm
Address
City State Zip
Admission Price
A O PP Of A MEMDET oo $20.00
B O Employee of PP of A Member.........c.ccccocevvevennee 20.00
C 0OStudents (non-working) in Photography................ 12.50
D O Non Member of PP Of A ..oooeevvveeeeeeeeeceeeeee 40.00
E D All Members of Immediate Family of any
of the aboVe ... 5.00
Family Names: Spouse O
Child Child Child O
O
Each registration includes one ticket for luncheon in the O

Exhibit Area Sunday, August 4. Advance registration ac-

cepted thru July 10, 1974. Refunds will be made only on

cancellations received before July 15, 1974.

Check Your Classifications:
PP of A Member
Non Member

Owner

Employee

Portrait Studio
Commercial Studio
Industrial
Photo-finishing
Photo Mfr.

Photo Dealer—Retail
Photo Jobber

Press

Student

Other (specify)

Oooooooooo oo oo

Check if this is your first PP of A convention.
Send information on Photographic Safari.
Send information on Hawaii packages.

Send information on Technical Products Exhibit
Booth Space.

Make checks payable to:

PPA Events, Inc.
P.O. Box 6784 +« Chicago, Ill. 60680



An 8x10 colorhead's got

to putenough light on the baseboard
to keep you out of reciprocity trouble

On the baseboard is the key.
That swhere it counts. The Durst
V-184/CLS-300 8x 10color enlarger
has a new 2000-watt dichroic color
head that does it. Short exposures,
even at big magnifications (and that
baseboard cranks right down to
floor level, so we mean big magnifi-
cations). With faultlessly even dif-
fused illumination, corner-to-corner
and edge-to-edge.

Everything else is just what
you d expect from the people who
started the dichroic revolution: con-
tinuously-variable, fadeproof di-
chroic filters. Color-constant halo-
gen lamps. And the legendary dou-
ble-column ruggedness of the fa-
mous Durst V-184 enlarger.

If you ve already got a V-184,
you can add a CLS-300 head to it
in minutes Or buy the complete
combination, for less money than
you think. For still bigger blowups—
to 30x40 and more on-baseboard—
plus built-in motorized head and
baseboard, the CLS-300 head is
also available on the new Durst
L1800 8x 10 Enlarger. Same story
in 5x7; add a CLS-300 Color head to
any Durst S-45 or L-138S Or geta
complete L-138S/300 And get the
light on the baseboard, where it
belongs At your Durst dealer, or
write. Photo Technical Products
Group, Ehrenreich Photo-Optical
Industries. Inc., Garden City. N Y
11530. :ssS Canada: Braun Electric.
3269 American Dr Mississauga, Ont.

New 2000W CLS-300
Built like a Durst.



Escapeto LaJolla

hy John Howell, M.Photog.Cr.

W ith fond memories of our Cripple Creek Ghost

lown Safari in 1970, stout friends gathered again;
this time at La Jolla, California. The purpose: a
photographic junket for the pure pleasure of
fellowship and to simply go loose with our cameras,
feasting on the photographic opportunities of the sea-
and sun-swept southern California coast.

Again we came from our widely scattered homes—
Benschneider, Colorado Springs, Colorado, whose
usual interest is commercial photography, especially
scenics; portraitist Laverne Friesen, M.Photog.Cr.,
Buhler, Kansas; lay Stock. M.Photog.Cr., Martins Ferry,
Ohio, Kurt lafay, M.Photog.Cr., Denver, Colorado; and
myself Kurt again, as on our first safari, was the
organizer. Ht* has homes in both Denver and La Jolla—
the circumstance which precipitated both exciting
junkets.

Brisk morning starts before the crack of dawn stirred
the blood with thoughts of dramatic scenics, which the
richly endowed landscapes provided. Kurt's abundantly
foliaged patio provided instant settings. At nine, our
cameras were busy with three models, none of whom
were professional. Each was delighted to receive, as
payment, prints from each ot us

A patio luncheon rested the models and we were at
it again, now to the beach and some or the fascinating
weather-beaten rock formations One was a small
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IAFAY

FRIESEN

IAFAY

fxpanding their oxporioru os from
preview* junket in 1970. five
photographers took busman's hoiid.o
to southern (ilifurnu roast to
experiment with photograph!!
opportunities provided h\ s.md ro< k
and so,r



BENSCHNEIDER  STOCK

HOWELL

Colorful and dramatic results, as each
photographer draws from past
experiences and explores new ideas
and techniques






natural roc k bridge on the sand. Two feet deep and
three feet high, it made an excellent setting for close-

up head studies with just enough sun reflecting on the
sand for facial illumination and glorious backlighting. A

"waterfall" using water from a pumping plant—added
to nature's own backgrounds.

I he second morning we met at five for a quick
breakfast |hen at dawn, models and all went to the

magnificent rocks of the rugged coast well worn by the

blasting sea Pictorial settings unexcelled!
We experimented. We photographed under brilliant
light, soft light in the mellowness of dawn and in the

in between illuminations—every style, composition and

new approac h we could dig out of our minds.

Some were good, some exciting, some less than what

we hoped for The sum total—an invigorating personal
and learning experience that will be reflected in our
work of tomorrow

lac h of us is sold on the Safari concept: to gather
with close friends we admire, respect and relate to, in
taking our busman's holiday.

Organize your own busman's holiday if you haven't
alreach and be sure to lie with the well-planned PP of
\ Los \ngeles Photographic Safari and the Hawaii
Photographic Safari tied in with the national
Convention in August. Do itlYou'll be ric hI\ rewarded
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IAFAY

Variations on theme, with each
photographer using individual
interpretation to explore same type oi
subject and prop

FRIESEN

lohn Howell M Photog Cr,lohn
Howell Photographers 10 Green
Bay Hoad W innetka. IL 60091
des( riherl the experienc es oi the
group's first junket in “Ghost
Town Safari" (August. 0)70.1) SI)
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“I've been able to prove to
clients that 35mm can

do the job. ItI hadn',

I'd probably have a
broken back by now;’

Morton Beebe spends six to eight months of every year
traveling the world and photographing it for an enviable list of
airlines, travel associations, advertising agencies and other
clients. While it may sound like an extremely pleasant existence,
he does suffer from one problem common to photographers
who shoot on location: the weight and bulk of equipment.

"I carry a camera case in one hand, a portfolio in the other
and sometimes a lighting case, too, so compactness of equip-
ment is always a concern:' Beebe's compact traveling system
consists of a pair of Nikon camera bodies, or a Nikon and a
Nikkormat, and about five lenses: 20, 28, 55 Micro, 105 and
200mm Nikkors.

Practically all photojournalists shoot 35. ButBeebe is more of a
photo-illustrator. He does shoot editorial photographs, but also
the big budget advertising productions, the brochures and
posters that used to be all big-camera jobs. Til often show my
portfolio, which is tearsheets rather than transparencies, to
people, and they'll say 'that must be 2-1/4! When | say it's 35,
they try to debate it!"

The fact is that 35 does have the capability to do highest
quality work for the most demanding applications. Combine
Kodachrome Film with a Nikkor Lens (“I certainly give Nikon
credit for sharpness of lenses!' says Beebe) and you're ready for
any assignment. Some of Beebe's Nikon shots have been made
into 30x40" color prints for traveling museum exhibits!

But any 35 is compact. Why Nikon? For a man who travels to
some of the world's remotest corners with just two camera
bodies, reliability is obviously vital. Morton Beebe's put his
Nikons to some of the toughest tests imaginable...including
both the North and South Poles (he and a writer companion
were the first two men to make it to both) at temperatures
around 60° below zero; we don't recommend it, but Beebe did
it, and his off-the-shelf Nikons performed faultlessly. Same story
on the dusty floor of a rodeo arena and in the surf, salt and sand
of the South Pacific. "Some of my equipment is 10years old, and
if | was going to have corrosion problems | would've by now.
It certainly speaks well of the way Nikons are put together!"

Nikon. Morton Beebe wouldn't trust his professional reputation
to anything less. Would you? See your dealer, or write for Folio
10A. Nikon Inc., Garden City, NY. 11530. dSB Subsid.of Ehrenreich
Photo-Optical Industries, Inc. (In Canada: Anglophoto Ltd., P.Q).

See us in Island I-5 at the Los Ant es Convention.



professional
photography
In japan

urrent trends in professional
photography in lapan will be displayed %

in a special lapanese Invitational Print e
Exhibit at the Los Angeles Convention
Center August 4-7 during the PP of A's 83rd
International Exposition of Professional
Photography.

On display will be more than 50 color
prints by members of the Professional
Photographers of japan and the P.P.G.
(Youth Studio Owners' Association).
Several representative examples are shown
on these pages.



7hr SOlapanese printswill be turned by a dozen other
photographic exhibits at Los Angeles Convention, int hiding
20 Years ol dayboy Photography, Kodak's Applied
Photography; Celebrity Prints ASP Youth ASP Masters ASP
Fellowship: let Propulsion Lab; Polaroid, Hasselblad. Hoy
Scouts olAmerica Merit Award; PPol A General, and PP ot A
Loan Collection



Thenew .
Omega generation.

I hits is the third-generation Omega. lhe
Rapid ()mega. And it evolved from need. When
the first Omega 120was introduced nearly 20
years ago. it gave the working pro a system
with greater handling convenience. And intro-
duced a totally new and practical medium format,
2-1/4" x 2-3/4." that enlarged indirect 8" x 10"
proportions.

Then in 1903. the second generation. Koni-
Omega. refined the concept. And added several
important contributions to professional camera
design. All geared to insure professional results,
every shot, under the kind of pressure a pro has to
live with.

Now we have the third generation. Ihe Rapid
Omega. And this generation is the only camera in
the world that combines all these features:

(1) automatically-coupled film transport and
shutter cocking: (2) single window range/view-
finder with moving, parallax-correcting framelines
for its interchangeable lenses: (3) quick-change
preloading rollfilm holders: (4) retracting pressure
plate that applies optimum pressure during expo-
sure. and releases when film is transported.

Rapid ()mega is all this. A system designed
without compromise, for the uncompromising
working pro. Compact and lightweight enough
to carry and shoot for many hours, its oversized
controls are human-engineered to provide fastest
working spx?ed with minimum effort. So much so.
it can even be used with gloves on.

And there are two Rapid Omega models:
the 100 with preloadable film holder, and the "200
which offers the added feature of magazine
interchangeability. Which means you can change
films mid-roll, without wasting a single frame.
Agreat plus ifyou change from color to b/w. mid-
assignmentl

Both models use the entire system of lenses,
rollfilm holders and accessories interchangeably,
as well as the accessories of their predecessor
model, the Koni-Omega M

l,ei s explore some of the reasons why our
system is the major tool of the wedding photog-
rapher Bach of our four lenses. 58mm f/5.6.
90mm f/3.5 (standard). 135mm /3.5 and 180mm
/4.5 is known for resolution and brilliance.

Each has a precision between-the-lens
shutter from Isec. to 1/500 and B; a built-in
retractable lens hood and PC/screwlock flash
terminal. And they all use standard series filters.

Rapid Omega s wide-base rangefinder is
combined with a projected-frameline viewfinder.
Whether using the 90. 135 or 180mm lens, the
framelines automatically expand, contract and
shift as you focus, to correct parallax and com-
pensate for changing angle of view.

Flash users especially appreciate the inter-
changeable flash guide plates that read the f/stop
as you focus. And the heavy duty quick-release
flash bracket made for professional use.

We ve also built in a host of fail-safe features,
to prevent human error under pressure. To prevent
lost shots, you can t remove the lens or the "200
magazine without the dark slide in place: or trip
the shutter without removing the slide. And while
you can intentionally double-expose, you can tdo
it accidentally. In fact, the shutter release locks so
you can t make an accidental exposure. You can t
lose the built-in lens hoods, or pull out the flash
connection, or accidentally switch from M to X
synch.

Truly, there s little you can t do with a Rapid
Omega, except make a mistake. We designed it
that way.

Ask your dealer to show you the new Rapid
Omega. It s the most amazing performer that's
ever appeared inacamera store. Or write for our
color brochure. Berkey Marketing Companies. Inc..

Rapid Omega. Because Every Shot Counts.

Specifications and price subject to change without notice.






Promotion, an Art
and a Necessity

by Paul linwood Gittings, M.Photog.

s | travel across the* country, |am re-
peatedly appalled that so few

good photographers promote their
services, or the quality of their fine
work People are hungry for good por-
traits of their loved ones, but too of-
ten these family members need a
little urging to make up their minds to
do it now, and not some vague
tomorrow.

Not long ago, a young mother told
me her child was age eight and had
never had a portrait made. When the
baby was born, she and her husband
were transferred to a new town,
where she was unfamiliar with the
merchants, and, especially, photogra-
phers. fhe only studios she came in
contact with were in department
stores, and the only soliciting she en-
countered was the type-"You'll win a
prize if you can name the first Presi-
dent of the United States.” This sort
of approach insulted her intelligence,
and turned her against photography
in the new town

On another occasion, | talked with
a prominent young attorney in his of-
fice. When he learned my identity, he
asked a favor "Are these portraits of
my wife and children really all that
good?""

He had paid $T5 for a cheap-look-
ing black-and-white vignetted photo
with a little* hand-tinted color rubbed
in It was a pitiful product and not
worth $S in any cheap studio. | asked
him why he didn't go to a certain lo-
cal studio, that | happened to know,
for good work? | told him that stu-
dios quality was infinitely superior,
and its cost only slightly higher His
reply was that his family had never
been approached by the good studio,
anci when the lousy workman had
someone phone his wife, she took
the line of least resistance. |he result
was a black eye for the profession,
and created a belligerent buyer for all
photographers in the future

Telephoning Is Public Relations

What is wrong with the proposition
that good studios should keep in
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touch with the buying public by tele-
phone? Is there some great stigma at-
tached to asking good, substantial
people to do business with a good,
substantial studio? Not canned solic-
itation, but a friendly telephone ap-
proach, to inquire if the listener had
ever availed herself of the studio's
services? If so, learn the names and
birthdays of her children, to be used
at some later time for another friendly
phone call, or even to send a birthday
card to the youngster, which would
automatically remind "mama” that
maybe she really should have the pic-
ture taken now. If a newcomer, tell
her something about the reputation
of the studio, and invite her to drop
in for acup of coffee and a chance to
look over the samples and wall por-
traits. Ihat isn't strictly soliciting—it's
more like public relations, and a
friendly reminder that the studio does
exist. As long as the person telephoning
doesn't actually ask for a sitting, or
hard-sell to get a commitment, very
few people will resent the call

It sgood to start off with something
like this: "Mrs. Blank, this is Susie
(ones with Fine Arts Studio. | hope |
haven't caught you at an inconven-
ient time?"

If the answer is no, then feel free to
chat. Perhaps Easter is near, and this
gives an opening to learn how many
children are in the family, and which
of them will be egg-hunting. Jot
down the dates of births, and espe-
cially the children's names. Make no
effort to book an appointment, just
thank the listener for the opportunity
to get acquainted and tell her you'll
be in touch later. Then send a little
brochure-or follow the call with a
personal letter from the boss, thank-
ing Mrs. Blank for talking with the
telephone representative. No effort to
make a sale is necessary. Next call,
well be talking to someone with
whom we are already acquainted,
maybe someone who considers us
friends. And we make it more per-
sonal by inquiring about johnny's
preschool experience-or Mary's mu-
sic. Sooner or later, the listener will

A Service rriiirtr::

herself mention that probably she
should have Mary's portrait made.
And then it's easy to help her pick a
convenient time for the sitting.

Don't Be Modest

What's wrong with that? What
could possibly be degrading about it?
We are doing this woman a favor, and
agreat service. Too soon Mary will be
ten years old and have no portraits,
just suppose Mary (heaven forbid)
should be hit by a car and, even
though she lives, be paralyzed. What
if she grows to womanhood with no
portrait of her childhood to show her
own children? Or aportrait of Mother
to keep for posterity? What's wrong
with letting people know that you are
a good workman, with a Master of
Photography degree-that your por-
traits are fairly priced and fully guaran-
teed? Why hide the fact that you'd
like to be a family photographer?
Why not let this family have the ad-
vantage of your skills?

Your receptionist is happiest when
she's busy and productive. It gives her
great satisfaction to know that she
is helping the studio succeed, by
creating occasional new customers
who may come back again and again
through the years. And she's due the
owner's thanks, and an occasional re-
ward for this effort above and beyond
the call of duty—like a couple of days
off occasionally, with a complimen-
tary plane ticket to nearby San Fran-
cisco, or New Orleans, or Atlanta.
This capable young lady can make
many valuable friends and customers
for the studio and build future busi-
ness—but not if the studio owner says
with swelling pride, "We do no solic-
iting-all our business is voluntary
call-in appointments.” Sooner or
later, this studio will be an empty and
a lonely place.

Need for New Customers
Today's good customers are gone

tomorrow. America is on the move.
Turn to page 131



Scholastic
Winners

hown here is a selection of winning
photographs from the 1973

Scholastic/Kodak Photo awards, first
exhibited at the PP of A 82nd Inter-
national Exposition of Professional
Photography in Denver. The competition
is conducted annually by Scholastic
Magazines, Inc. and sponsored by Kodak.
It is open to junior and senior high
school students for scholarship awards.
The PP of A urges professional
photographers to encourage local
students to participate in the competition
and to offer assistance to high schools
in the program.

MONTEREY PIER )oani Trindl



by Merrett T. Smith, M.Photog.

n hat | would like to do is pass on
to the newcomer in portrait pho-

Ive a re aS tography a few ideas that have taken
me a number of years to learn. If

someone had taught me these things

[
25 years ago, it would have been a
O O r ral l I re real shortcut to advancing me in my
profession. The five areas | will dis-

cuss are the following: 1—Choosing
the best side of the face for a portrait.
2—Obtaining the feminine and the
masculine tilt to the head. 3—Know-
ing the best camera angle to use on a
balding man. 4—Discovering how to
minimize the jowl line and the sec-
ond chin. 5—Learning how to use um-
brella lights.

Choosing the Best Side

Knowing how to choose the best
side has saved me many re-sittings.
For many years | was doing this com-
pletely backwards, and | find that
many photographers still choose in-
correctly. Sometimes, if the subject
has a crooked nose, a bad eye or
some deformity of the face, you can-
not go by the rule.

As the photographer looks at the
person straight on he will find that
most faces are non-symmetrical; one
side of the face may be larger than
the other. If you were to measure
from the outside of the eye to the out-
side of the mouth, one side would be
wider than the other. Right off, one
would say, "Shoot into the small nar-
row side of the face and distortion
will make the small side look larger."

This procedure is wrong because
only if you were in close with an ex-

California Governor Ronald Reagan Saw author's portrait tremely wide angle or short focal
of Michigan Governor George Romney, chose him to |ength Iens WOUld distortion affect
make officialpartrait the photograph in any way. On the

other hand, by photographing from

the wide side of the face and letting

the small side fall away from the cam-

era, the far side would have the ap-

pearance of looking smaller because

it is further from the camera The

Turn to page 118
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VIP lounge at Mobile airport was converted into
temporary portrait studio where PPof A
President lohn Smucker was photographed with
each Junior Miss as she arrived for Pageant

Permanent display of 24x30 Junior Miss portraits,
each individually framed and lighted, is in »
Mobile's Civic Auditorium

On opposite page. Mobile Mayor Gary
Greenough (right) joins PPof A President
Smucker in admiring portrait of O hio Junior Miss.

Participating in unveiling of Pageant traveling

portraitgallery were, from left, PP of A First Vice

President Hyland A Taylor; PP of A President

lohn Smucker; William A. Sawyer, Assistant Vice

President and General Manager of Eastman

Kodak 's Professional & Finishing Markets «
Division, and Van B. Phillips, Vice President,

Marketing, Eastman Kodak



masters photograph
junior misses

merica's junior Miss Pageant is en-

joying an extra national promo-
tion dimension this year. It is in the
form of PP of A's participation in the
creation of a unique, traveling por-
trait exhibit of all 50 state Pageant
winners that will be seen by millions
of Americans in a cross-country tour.

Each lunior Miss was photographed
by a PP of A Master of Photography,
with the selection of the photogra-
pher determined by his or her prox-
imity to the girl's hometown. In states
where there are no Masters at present
-such as Alaska and Hawaii—photog-
raphers traveled from nearest points
to take the girls' portraits.

Display prints for the traveling gal-
lery, as well as for the permanent ex-
hibit in the Civic Auditorium in
Mobile, Alabama, home of the Pag-
eant, were made by the Professional
& Finishing Markets Division of East-
man Kodak Co.

Until the end of the year, the gal-
lery will travel to major shopping
malls, fairs and other community
events throughout the country. As of
the end of June, the exhibit already
has been seen by many thousands of
people in Miami, Atlanta and Dallas.
A key stop on the tour will be the PP
of A Convention in Los Angeles—with
the exhibit on view in the Los Angeles
Convention Center.

The publicity and promotion of PP
of A's supporting Pageant role has
been very extensive, with nationwide
exposure for the Association in news-
papers and on TV. Local newspaper
publicity for each participating Mas-
ter also was an important part of the
promotion program.

The kickoff for the natior /ide pub-
licity effort was the photographing of

PP of A President john E Smucker,
M.Photog.Cr., with each of the 50 girls
as they arrived in Mobile on April 25.
A photograph showing President Smu-
cker and each junior Miss admiring
her portrait was sent to every daily
newspaper in her state, and to com-
munity newspapers in her hometown
area. Nearly 1,800 newspapers re-
ceived the photographs and articles.
Also color slides were serviced to the
199 CBS television stations which car-
ried the live, full-hour Pageant finals
on May 6.

President Smucker and PP of A First
Vice President Ryland A. Taylor,
Cr.Photog., both attended the Pag-
eant festivities and joined Kodak and
Pageant officials in the unveiling of
the traveling gallery and permanent
display.

"PP of A is pleased to be identified
with America's junior Miss Pageant
because it recognizes, rewards and en-
courages excellence in young people,”
said President Smucker. "And, the
traveling gallery —with our out-
standing Masters' portraiture—will
give Americans a closeup look at the
country's outstanding senior high
school girls. The faces reflect the per-
sonality, character and enthusiasm
which contribute to the good citizen-
ship qualities so evident in their
records of scholastic and community
achievements."

Nearly 50,(XX) girls entered local and
state Pageants this year to compete
for more than $700,000 in college
scholarships. The Pageant was
founded in 1958 —and enjoys the
widespread support of educators,
civic organizations, church groups,
government officials and business
leaders. ®

ALABAMA, Van Blankenship
ALASKA, Bernice Workman
ARIZONA. Allan B Starr
ARKANSAS, Greer H. lile
CALIFORNIA, George F Perry
COLORADO, Don E Peterson
CONNECTICUT, Robert E Burian
DELAWARE, Willard Stewart
FLORIDA, Ralph D. Conte
GEORGIA, Robert B Garrett
HAWAII, Paulo N. Takahashi
IDAHO, Grace A Sandberg
ILLINOIS, loseph D Matthews
INDIANA, Lawrence E Anspaugh
IOWA, John C. Sybenga

KANSAS, Laverne Friesen
KENTUCKY, Cus Frank
LOUISIANA, Emile Salles, Ir
MAINE, Philip G. McKeen
MARYLAND, FI Morton Apple
MASSACHUSETTS, lack Holowitz
MICHIGAN, Dimitri LaZarof]
MINNESOTA, Clair B Peterson
MISSISSIPPI, Harry Rumlelt
MISSOURI, Robert G Hostkoetter
MONTANA, Steve Hadnagy
NEBRASKA, Iraniis /ahloudil
NEVADA, Bob Wilcox

NEW HAMPSHIRE, Frands / Sullivan
NEW JERSEY, loseph / eltsman
NEW MEXICO, Albert Ravanelli
NEW YORK. Henry W Leichtner
NOR 11l CAROLINA, Burme W Batchelor
NORTH DAKOTA, Roland V Dinger
OHIO, John M Davidson
OKLAHOMA, Ernie E Curio
OREGON, Keith Peterson
PENNSYLVANIA, lorry Interval
RHODE ISLAND. Frank Deluca
SOUTH CAROLINA, van P Moore
SOUTH DAKOTA. Robert | Baird
TENNESSEE, D L Dickerson
TEXAS, Frank E Cricchio

UTAH, Don C Blair

VERMONT, George S Heilpern
VIRGINIA, williamS Mcintosh
WASHINGTON, Russ Chit

WEST VIRGINIA, Ulysses Buffington
WISCONSIN, B Arlin Haig
WYOMING, Lloyd M Peterson



Eight exposures, nine hours, one great
photograph.

The client. Ciba-Geigy. wanted an ad for a
product which keeps wine clear. The agency.
Cunningham and Walsh, conceived a photo-
graph to make the point perfectly clear!
Photographer Ken Kay had to accomplish it.
Four precisely placed images of a glass filled
with wine, with thedensity of the wine gradually
increasing, but the hue remaining constant.

It looks hard, and it was.

It could only have been done with a Sinar-p!'
states Ken Kay. No other camera has the
modular construction | needed to make this
five-foot optical bench. No other camera has
the full calibrations and geared movements |
needed to come back to the precise positions
where tests were made. And no other camera
has a self-cocking behind-the-lens shutter like
this, to totally eliminate camera movement.

After nine hours of tests and a waste-basket-
full of Polaroids." Kay had a page-full of calibra-
tions. Exact positions of front and rear stand-
ards on the rail, up, down and sideways. Using
the unique Sinar-p micrometer drive move-
ments. he shifted, raised and/or lowered the
back for each exposure. The second.third and
fourth images required secondary exposures
with a bank of strobes partially covered to pro-
duce rim lighting of sufficient intensity. The
eighth exposure was with the glass directly in
front of the lens to produce awine-colored
background.

The Sinar-p It can simplify the most complex
assignments—or at least make them possible.
It turns corrective photography into a fast, one-
try, no-guess-work operation. Ken Kay says.

It sthe best view camera that's ever been de-
signed. And he should know. It s part of an
all-encompassing system which also includes
the moderately-priced Sinar-c and the light,
compact Sinar-f.

The great simplifier



PHOTOGRAPHIC INDUSTRIAL COMMUNICATIONS
A section for the corporate photographer

History and Challenge —
Watchwords of NCR’s Photographic Department

he Photographic Department of

NCR Corporation, Dayton, Ohio, LHK HO 11l MOM HIY
was established as such in 1895, with
Otto Nelson as its first department
head. At this time, Mr. Nelson was
not a photographer.

Previous to this time, John H. Patter-
son, the company's founder, did his
own photographic work personally
and with the aid of traveling photog-
raphers from whom he purchased the
negatives. Photograph finishing at
this time was done by the M. Wolfe
Portrait and Commercial Photography
Studio in Dayton. On January 2, 1898,
F J Gilbert was employed as Head of
the Photographic Department.

Considered as the first "in-plant”
photographic department in the coun-
try, it has been in continuous use as a

service department from that early : :
beginning, Bookkeeping Bone by Machinery

In 1905 an attempt at aerial phOtOg' Thf Value of Time Lost in Balancing Your C*sh
raphy was made by an NCR cam- Will Pay for a National
eraman. A photo of the Dayton
faCtOI’y was made from a balloon. On U NCEASING watchfulness of details is the price of success tn (lie hotel

H business. W ith a National Cash Register to take care of your cash you

another occaS|o.n the NCR phOtOgra_ can devote your time to looking after the many important things upon which
pher perched himself atop a scaffold the success of your hostelry depends.
on the Old Power House to phOtO' By enforcing carefulness, accuracy and Isonesty. a National saves its price
graph progress on some new bU ||d_ each year. It wifl give you at a glance a detailed history of the day s business,

showing separately the receipts for rooms, meals, cigars, pool. bar. etc

ings the company was adding.
NCR was also the first large indus-

Let us show you how a National will increase your profits.

trial concern in the country to adopt NATIONAL CASH REGISTER CO.
motion p|CtUreS in a varied program.
In 1902 special films were made and DAYTON - - - OHIO

incorporated in an illustrated lecture

on welfare work which was being

given to manufacturers' organizations From its early beginnings, NCR's Photographic Department has
throughout the country and to vis photographed models and machines for use in national advertising

itors to the NCR factory in Dayton.
The use of motion pictures by NCR



Company'v /»na/ inspection department. October 13 1905 NCR's
Photographic Department has worked on similar "in-plant "assignments from
early 1813until the present

is not confined to films that have to
do with the commercial activities of
the organization. Upon numerous oc-
casions films have been prepared to
aid worthy movements entirely sepa-
rate from the cash register business.

The Growth of NCR

Patterson's first factory was 40' wide
and 80' long, with 13 people on the
payroll. The output was four or five
cash registers a week.

The year 1888 represented a signifi-
cant milestone in the growth of the
company, for in that year the move
was made into the first factory built
specifically to manufacture cash regis-
ters. The new building, on the site
now occupied by NCR's present Day-
ton factory, measured 60'x100', giving
five times the space in the original
plant.

The roster of 115 workers who
manned the factory in 1888 has grown
into a world-wide organization com-
prised of 81,000 persons, with facto-
ries located in ten countries and
offices in over 1,000 cities in more
than 100 nations.

Today the Photographic Depart-
ment is capable of producing large
quantities of quality photographic
services, that are rendered at one-half
to two-thirds below the costs of out-



Aerial photographer, suspended from balloon, made photograph ol Dayton factor>
and environs on September 25, 1905 Photo was used in historical film produced by
Eastman Kodak Company.

Original
Photographic
Department studio,
an important part ol
NCR's operation
since 1898



THIS IS THE NATIONAL MULTIPLE-DUTY ACCOUNTING MACHINE

Snap oil one form-pouting hit  snap on
| another and you change, in second*. from
nc type of potting to another’

Om MULTIPLE-DUTY machine and cme
operator can ummllv handle all the potting,
including payroll, in the small or medium-
need bonnet*

Large concern* e hatteno of the*
MULTIPLE-DUTY machines for iprctiicjobs,
and. dur.ng peak-load periods, shift jobs
between machines to cut costly overtime

This remarkable MULTIPIE DUTY ma-
chine often repays its entire cost the first year
after installation and then goes on sating
money year after year!

This National MULTIPLI-DU TY machine
will cut {t>uraccounting costs, besides go ing
you money-making facts about your busi-
ness facts usually considered too costly to
obtain with other methods.

Let our representative show what National
Mechanised Accounting can do for you "

full-page ads in Business Week, Time and US News & World Report
m the SOs continued to show live models at work on NCR
mac hmes

side commercial or retail rates. The
professional photographers them-
selves, being company oriented,
know the best way to photograph
many products to illustrate features
and designs to their best possible
advantage.

All new products are photographed
in the early stages of their develop-
ment, most of which are considered
“company confidential." They can be
handled as such with "in-plant" oper-
ations, from the taking of the actual
photographs, to the filing of the nega-
tives in the department's "restricted"”
negative files. All work processed
through the Photographic Depart-
ment can be handled with greater ex-
pediency than could normally be
expected from outside sources.

Activities of the Department

Photographic service includes the
application of talent and facilities to
handle location or studio still pictures
(with or without models) for advertis-
ing, national ads and brochures, sales
promotions, technical and scientific
services, annual report photography,
news and editorial releases, author-
ized special assignments and conven-
tion coverage. Such services are
rendered within the established facil-
ities of the Photographic Department
-or by assignment, anywhere in the
United States and Canada.

The services or activities of the de-
partment include:

1 The responsibility of taking all the
photographs for national ads and tes-
timonials, in black-and-white and
color, at considerable cost savings to
the company, below outside commer-
cial rates.

2. Major volume is for 35mm, 2/4x2/4,
4x5, and 8x10 negatives —trans-
parencies, both black-and-white and
color; black-and-white prints from
4x5 to 30x40.

3 Contact printing and enlarging to
produce high volume of black-and-
white prints. Sizes range from bill-
fold-size to 40x72 mural-size enlarge-
ments. Paper is available in single
weight and double weight for contin-
uous tone pictures and ultra thin
Kodagraph for high contrast line or
printed originals.

4. Copy room provides for high vol-
ume of continuous tone (e g. product
pictures, portraits, etc.); high contrast
(e.g. line drawings, etc ); and halftone
negatives (eg. for continuous tone
pictures) to be reproduced in bro-

»



An NCR computer helps
the University of Tampa
speed its forward march!

The right computer for your company is the one that will do the most
for your profit and growth NCR is the one computor company that
looks at computers that way and builds them that way That's why
the University of Tampa now uses an NCR Century computer to cut
expenses and keep pace with thcr growing needs it's also why. to-
day. more than 8.000 NCR computers are being used worldw ide
NCR has more years of experience in more kinds of bus-ness
than any other computer company So we know what a computer

should and can do for your particular business That s why we pro-
vide computers and software to help you solve the practical prob
terns of your business

And now. our growing family of NCR terminals can make your
computer even more useful When you're ready to talk computers
and terminals call the one computer company that talk* your
language. NCR knows from experience what s right for your par-
ticular business In computers In termmais

BUSINISS WTIK, Oct. 7

Above Today the responsibility of making all
photographs for national ads (this one appeared
in business magazines, fall 73) rests with NCR's
Photographic Department, headed by Tree! f
Koors (left). Company has realized considerable
cost savings, below outside commercial rates, by
doing all work "in house."

OH O
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chures, etc. Copy negatives can be
produced in sizes from 4x5 to 16x20.
Copies can also be made using PMT
(Photo Mechanical Transfer) special
repro paper, to provide high quality,
high resolution "repro-stats" of any
document (printed or drawn) ready
for keyline art

5 large quantities ot slides are pro-
duced in sizes of 55mm and 3!4x4
(black-and-white or color). Slides
art* used extensively by many com-
pany departments including domestic
and international marketing, product
introductions, educational presenta-
tions to customers, financial meet-
ings, etc. Slides for the Board of
Direr tors meetings are also produced.
6. Provides service for many corporate
and divisional publications. Among
these are the annual report, NCR
News (domestic marketing), Inter-
national News (international market-
ing). NCR World (corporate), NCR
Dayton (data terminals division), a va-
riety of sales and technical support
publications in both domestic and in-
ternational marketing, CPC materials,
technical services manuals for both
domestic and international, and
audio-visual support services.

7 Archive, negative file service for on-
call positive prints of any material pro-
duced by the department throughout
the history of the company. lhis in-
cludes all equipment manufactured
by NCR up to the present time; per-
sonnel and management portraits. All
N( R special and many community
events Historical photos relating to
the development of the company. VIP
guest pit lures, prints of which can be
made available on order.

3918-A ippMrs in Oatamat.on, i & Piiconts
Advort-tamant 3915-C apcaart .n Oft.ce Product

Saving space

IS one big reason for

using COM

NCR Data Centers
offer six
more reasons!

+ No costly investments in new
equipment. All COM (Computer
Output Microform) processing and
reduction hardware is already at the
NCR Oata Centers. You save on
equipment costs as well as storage
space.

+ No expensive remodeling. All you
need is enough space for a microfiche
reader. You can forget about
alterations or plumbing

+ Low-cost convenience All COM
processing and duplicating is done
directly from your magnetic tapes.
It's done at a pnee and turnaround
time that's hard to match. You
have more efficient use of your
own computer.

+ Nationw-de network of Data Centers
A network of 35 strategically located
Data Processing Centers provides
COM services throughout the
United States.

+ Experience and reliable service Each
Data Center is backed by NCR's
more than 85 years business experience

- User acceptance Over 500 organiza-
tions are now enjoying the benefits
of COM from NCR Data Centers
You can too!

Atthe NCR Data Centers, you get a
complete but low-cost data storage
and retrieval system Find out what
COM can do for you Call your
nearest NCR Data Center representa-
tive Or write NCR Data Centers.
Dayton. Ohio 45479

O0H

Data Centers

Overall the Photographic Depart-
ment provides a wide variety of im- NCR's photographic team knows best way to photograph
produc ts to illustrate features and designs to good

portant services to many sales, advantage
customer support, financial and cor
porate departments at a major cost
savings to the company. It is headed
bv Ired | koors, Manager. Others on
his stall are Douglas Maupin, Copy
Room lec hnic ian-Photographer;
Charles Collins, Photographer-Lab
Technician; Larry Griffith, Photogra-
pher Lab Technician; Albert Wetzel,
Photographer-Lab Technician; and
lhomas Peterson, Studio Pho-
tographer.

According to Koors, "Creativity and
enthusiasm are the greatest assets a
photographer can have." His staff pos-
sesses a variety of skills and a sense of
responsibility and initiative that gives
them tho creativity needed to do the
job. til



Far right: lohrt Stanton, Cr Photog,
presents National Community Service
Award to Edgar B Marston, Director ol the
North Carolina Arts Council. Looking on
are Shirley Fonville, PP ol North Carolina
President: Burnie Batchelor, M Photog.,
Director, PP of NC: and | Alan Butler, Arts
Council Program Associate Center and
below: Views and program of Council-
sponsored exhibit at the North Carolina
Museum of Art

by John Stanton, Cr.Photog.

e National Community Service

Award was instituted by the PP of A
in 1969 to salute those who have
made the best use of professional
photography for the benefit of the
community and their focusing of pub-
lic attention on the professional pho-
tographer and his skills. At the
recommendation of the PP of North
Carolina, the North Carolina Arts
Council became a recipient of this
award. We saluted the Council's sup-
port and encouragement of photogra-
phy as a fine art through spon-
sorship of traveling exhibits for state-
wide appreciation.

Through the years, photographers,
professional and amateurs alike, have
sought ways to bring to the public the
message that photography is a true
modern-day art form. For photogra-

north
Carolina
award

phy to finally take its rightful place in
the world of art, it has needed the
support of established critics and au-
thorities of already accepted art
forms. The Museum of Modern Art in
New York has boosted photography's
cause with its Edward Steichen Collec-
tion. As that great museum has done
for the residents of New York, The
North Carolina Arts Council is now
doing for the citizens of North
Carolina.

In 1970, the Council began its inter-
est in photography with a competi-
tion entitled "North Carolina by
North Carolinians." The contest was
offered to all amateur and profes-
sional photographers in the state.
Winning photographs were assem-
bled into a traveling exhibit which
toured shopping centers, libraries, gal-
leries, colleges and high schools

throughout the state. The exhibit was
seen by hundreds of thousands of
people in North Carolina and also ap-
peared at Photo Expo '71 in Chicago.

The Arts Council was so pleased
with the response that it recently held
another competition entitled "North
Carolina-Yesterday, Today, lomor-
row." The goals were the same and, as
before, the response was outstanding
The prints accepted for hanging were
as good or better than before.

In selecting photographs for exhibi-
tion, the stated, first concern was to
present fine art as photography, or, if
you will, photography as fine art.
When its new exhibit opened at the
North Carolina Museum of Art, that
goal was achieved. The North Caro-
lina Arts Council has rendered pho-
tography a great service. ®

JULY 1974 / THE PROFESSIONAL PHOTOGRAPHER / 67



FAMILY
PICTURE

I ho 1973 catalog published by Grand Rapids
furniture company Carl Forslund, Inc. featured a
group photograph with 19 persons -- all members of
the forslund family. |his personalized approach has
proved to be a successful public relations venture
for the firm Ihe caption for the family photograph,
which appeared (in the inside front cover of the
catalog, said, "T here will always be a Forslund, in
this wonderful business of ours .. .the very talented
(with national recognition, too, for his dye transfer
color separations and. of course, his artist's eye with
his camera) and remarkable David LaClaire - was so
patient with all the wiggles and twists of these 19
Forslunds." Photography in the catalog was
produced by Art Holland, Earl Woods and Marius
Rooks. (Color separations, courtesy R R Donnelley
& Sons Company.) %

68 THE PROFESSIONAL PHOTOGRAPHER JULY 1974

Top David LaClaire, M. Photog.. Grand Rapids.
Mich, grouped the 19 Forslunds and Duke, the
family Vusla. in 8 am sitting Above Carl Forslund,
Inc, furniture catalog cover Family group photo is
on inside, second cover.



Hole than

I8t a print...

.<lPeter Gowlaitd picture
nictde witlt tite Kraft
Hiiniaitlouclt.

“Even | was tremendously impressed
when Kraft delivered 15 top quality,

16 x 20 color prints to me in less than

a week — and now | use them in my
professional presentations!' *

1

At Kraft, you too will get faster, better processing and
printing from your CPS film plus stringent quality control
on each and every print. Our automatic machines give
greater speed and lower prices, but our people pro-
vide the Human Touch. Try the Human Touch today!

Kraft Color Lab, Inc., Dept. PP 774
P.O. Box 14033

St. Petersburg, Florida 33733
Phone (813) 347-6117

I'll try you! CPS film and money enclosed. Please
process and deliver prints with the Human Touch
and include your free Kraft Profit Checker 1? 5x7

prints for $7.00 total O 12 5x5 prints for $5.80 total

Name B e
Address
City State

Phone

JULY 1974 1 THE PROfESSIONAL PHOTOGRAPHER / 69



Developing the
factsabout,
color reproduction
with Kodak color
duplicating film.

Here’s a starting point for
photo reproduction: a
transparency on Kodak
Ektachrome professional film.
Like all Kodak professional
color films, it’s designed with
reproduction quality in mind.

Color reproduction can mean many
different things, but the professional
photographer is usually interested in
just three: reproducing the colors of a
subject on color film; reproducing the
colors of a transparency on a

second piece of film—transparency
duplication; reproducing the colors of
a photograph on the printed page

by photomechanical means. All are
closely related, but each places special
demands on the film used.

Reproducing the subject. When you
consider that a color photograph
contains only three dyes—yellow,
magenta, and cyan—it’s remarkable
how well it can reproduce the wide
range of colors found in nature. This
dye image doesn’t literally duplicate
the original colors. But the dye colors
“look like” the subject’s colors, which
is what matters. Because of this,
camera films (films designed for
regular photography) aren’t just
tested for their reproduction of color
charts, but also for the way they
render common and important colors,
like grass green, sky blue, and

skin tones.

++ Color photography used
to be a long, complex
procedure that started with
exposing three separation
negatives through blue, green,
and red filters. Modem color
films do all this for you by
using three emulsion layers.
The makeup of the layers is
slightly different in films
designed for original
photography and films
designed for duplicating, but
the basic principles are the
same.

Reproducing the transparency...
Duplicating films, on the other hand,
must give a faithful copy of the dye
image in the original. This means that
color response, contrast, and curve
shapes must match a typical
transparency—not the colors of
nature. Camera films don’t generally
make very good duplicates, and
duplicating films aren’t intended for
photographing “real” subjects. Which
is why Kodak makes both kinds of
film for you.

... and on to the printed page.
Photomechanical reproduction puts
many demands on a color
photograph. Color fidelity, sharpness,
and especially contrast must all be
carefully controlled to get the best
reproduction.

Traditionally, a transparency on
Kodak Ektachrome film or
Kodachrome film has been the
starting point. This offers the
directness of reversal processing, but
means that lighting and so on must
be just right when the exposure is
made. There isn’t much opportunity
for post exposure control.

Shooting a color negative on Kodak
Ektacolor or Vericolor filmisan
alternative approach. Instead of using
the reversal process diagrammed
above, the film is developed to a color

O The three emulsion layers
divide the light during
exposure in the same way as
separation filters. The silver
halide crystals in each layer
can respond to only one of the
Prlmary colors—blue in one

ayer, green in another, red in
the third. (In most films, this
is partly the result of a yellow
filter layer between the top
two emulsion layers. This
filter layer is removed durin
processing.) Exposed crystals
are indicated here by
black dots.

Each emulsion layer also
contains a uniform dispersion
of minute, transparent
particles of substances called
color formers or color couplers.

negative with complementary colors
and negative tones. Printing the
negative on color paper or print

film restores the original colors and
tonality.

A variety of control and correction
is possible with the negative / positive
process. But the color negative itself
isn’t easy to “read” : you really have
to make a print or transparency before
the image can be evaluated.

And that takes time.

The long way ’round may be the
shortest way home. Recently a new
route to the printed page has become
practical. You shoot the original
photo on transparency film, then
make a sized and corrected color
duplicate for reproduction. Kodak
Ektachrome duplicating film 6120
(process E-3) is the product that
makes this seemingly roundabout
route a good way to go.

In technical terms, 6120 film has
very good curve conformity, contrast
matching, and sharpness. In practical
terms, it’s specifically designed to

AN



Having exposed the film,
we’re going to process it to a
positive transparency by
reversal processing. The first
major step is the first
developer.

This is much like a regular
black-and-white film
developer. It reduces the
exposed crystals in all three
layers to clumps of black
metallic silver, forming three
black negative images—the
equivalent of the old
separation negatives. )

he unexposed silver halide
crystals make up an image
complementary to the
negative—a positive. By
exposing the film uniformly to
light (the reversal exposure),
or fogging it chemically, an
then developing it again, we
can bring out this positive
image.

make duplicate transparencies with
maximum quality and minimum
effort.

Here’s the sequence. Take the
photo on transparency film as you
normally would. If the color of the
transparency isalright, make a
duplicate to size. If color correction is
required, make a corrected duplicate
to size.

You can even gang several
transparencies on a single sheet of

~Mupe film or assemble them by
trimming and butting several sheets.
In any case, there’s the economy of
submitting a right-size transparency
... and the comfort of keeping the
original safe in your files.

What’s more, processing 6120 film
is convenient. Just use the same
Process E-3 chemicals you use for
other Ektachrome professional films,

"with slight changes in developer time
and agitation.

O The color developer used
for this second development
actually produces two images
at once. It develops the halide
crystals to a black silver
positive image. And the
oxidized developer around
each developing crystal
combines with the color
couplers in the emulsion to
form a dye “cloud.”

These dye clouds make up
the final color image. Yellow
dye (which controls the
amount of blue light that can
pass through the tinished
transparency) is formed in
the blue-sensitive layer;
magenta in the green-
sensitive layer; cyan in the

hidden by the black silver
negative and positive images.
By bleaching and fixing, all
the silver is removed and only
the color image—which is what
we really want—emains. A
positive color image, right on
the same piece of film we
exposed in the first place.

I When the film being
processed is transparenc
duplicating film, the fina
image may be a near-exact
duplicate of the original. Or
it may be altered in'size,
density, color balance-an
improved “duplicate.”
Your choice.

red-sensitive layer.

Finally, consider the creative
flexibility this duplicating film gives
you. You have the chance to do things
in the darkroom that would be
difficult or impossible in front of the
camera. You can correct or alter color,
locally or overall. You can dodge or
burn-in areas. You can add diffusion.
You can combine multiple images.

In short, you can shoot a “straight”
transparency to begin with. And then,
under controlled darkroom
conditions, use it to create exactly
the images you want—whether
straight or far out. Or both. With
Ektachrome duplicating film 6120.

Developing the facts a little
further. Your dealer has the current
edition of “k oaax Color Films”
(E-77), which contains a great deal
of information about Kodak films
for camera use.

For specific information on Kodak
Ektachrome duplicating film 6120
(process E-3) and on photography
for photomechanical reproduction,
just return the coupon.

ItS your m

choicel

Eastman Kodak Company

Dept. 412-L
Rochester, N.Y. 14650

Please send more information on
Kodak Ektachrome duplicating
film 6120 and on color photography
for reproduction.

Name
Position
Company
Address
City

State



Introducing the New

Ascorlight QC-4

C O Mm

p are~w

You’ll be convinced the Ascorlight QC-4 offers
the best value of any lighting group on the market.

m Light Output. 10,000 bcps /55°

m Guide Number. 220 with ASA 100 film.

m Recycle Time. 100% full power in 1.2 seconds

m Light Units. Four universal lights with inter-
changeable reflectors.

m Ratio Control. The widest choice of lighting ratios
is switch selectable.

m Dependability. All solid state circuitry.

The Ascorlight QC-4. A power-packed mobile unit with
outstanding performance, and features formerly found
only in stationary studio equipment at a price that makes it
easily, the best value in location lighting. Only $995.*
including all this: four universal lights with interchangeable
reflectors, four heavy-duty stands, a 400 watt-second
power supply, a set of hairlight barndoors, a
compartmented carrying case. But it's when you compare
the QC-4 with anything in its price range that outstanding
dollar value is evident.

The QC-4 punches out 400 watt-seconds of power
with a recycling time to 100% full power in 1.2 seconds,
all day, and day-after-day. The reason behind this
ultimate reliability is the Ascor development of a unique
voltage multiplier for the all solid state power supply.

It replaces conventional transformers and practically
eliminates overheating under continuous operation.

And this new location lighting offers more control.
Selector switches on the power supply let you select the

widest choice of lighting ratio. You can distribute these
symmetrically or asymmetrically (without accessory plugs
or cords) for the quickest lighting set up ever outside the
studio. And more of the best is yet to come. To complement
this amazing performance, Ascor developed a new
“Universal" light. Here are the specs. Heavy duty quartz
flash tubes and 150 watt high-intensity quartz halogen
modeling lamps both located within the head to
eliminate parallax problems and both are of plug-in
design for easy replacement.

Typical of Ascor, the features and quality go on and
on. A three-position charge-rate control lets you slow
down the exceptionally fast recycle time for those
situations where adequate ac power is not available.
Special circuits eliminate arcing of the light, protect
camera shutter contacts from burning out and assure
reliable triggering. A 100% ready light indicates peak
light out-put, a push-to-flash button aids setting up and
shooting multiple exposures, and a standard sync outlet
allows easy field replacement of sync cords.
New Option from Ascor: The Ascorlight QC Control
Center expands the flexibility of your control from the
camera stand or from any remote position on location
or in the studio. Features push-to-flash button, alarm
reset, audible and visual “not-ready” signals, sync
receptacle and I»" tripod thread for easy mounting.

Ask your authorized Ascor dealer about the new QC-4
or write for free brochure:

BERKEY MARKETING COMPANIES, INC. ICj
Ascor Division Qy
P.O. Box 1060, Woodside, N.Y. 11377

‘ Price and specifications subject to change without notice.



Paper Shortages Affect
Professional Photographers

All of us are familiar with the energy
crisis and the major problems relating
to shortages of gasoline and other
fuels. However, not so widely known
is the fact that there are material
shortages surfacing in a wide range of
industries. One in particular will have
an effect on the photographic in-
dustry.

There is a growing shortage in the
availability of certain grades of paper
stock. While the recent fuel crisis has
had its effect on paper manufacturers,
other problems confronting this in-
dustry are forcing a situation that is
viewed with concern by the end users
of paper products.

There is no doubt that paper short-
ages will affect the professional pho-
tographer. To what degree is not yet
known, but the situation deserves at-
tention. Many paper grades, and their
raw material, are internationally
traded commodities whose price is
determined by worldwide supply and
demand. There is a world shortage of
pulp (used to manufacture white pa-
per stock), and the price has
escalated.

According to David Emerson of the
Rhode Island Paper Company, “US
Government price controls have hurt
the paper manufacturers by diverting
Canadian pulp to more profitable for-
eign markets."

Other paper manufacturers agreed
that this was one reason for the short-
age of pulp, with the result that paper
mills in some instances have had to
raise prices and discontinue the man-
ufacture of less profitable items.

On March 8, the Cost of Living
Council decided to end Phase 4 con-
trols on the paper industry in a move
designed to allow the industry to be
more competitive in the world mar-
ket. This move will help the industry,
but other problems will have an ef-
fect for years to come.

Apart from price-control created
shortages, why do pulp shortages ex-
ist when there are forest resources to
supply the wood? In part, it's due to
an inadequate return on capital re-
quired to install new production ca-
pacity. For a variety of reasons, some
segments of the paper manufacturing
industry have not been in a healthy fi-
nancial stage for the past few years.
Return on investment has not justi-
fied investment in additional capac-
ity. While this situation is lowing
improvement, new production capac-

ity has not come on fast enough to
meet growing demands.

But all paper supply and price prob-
lems are not caused by the pulp situ-
ation alone. There are other major
factors. Labor costs have increased
dramatically, and items such as starch,
clay, and numerous chemicals have in
some cases almost doubled in price in
the last year. The cost and availability
of energy is also a concern.

How does this affect the photo-
graphic industry? From one aspect,
photo-mount manufacturers are
faced with some new and complex cir-
cumstances. The net result of pulp
shortages is that paper mills and con-
verters have a limited amount of pulp
and paperboard at their disposal. As a
result, their product not only carries a
higher price tag, but they are chang-
ing their policies to take full advan-
tage of the raw materials available to
them. They are discontinuing less
profitable items, increasing tonnage
requirements and utilizing the full ca-
pacity of their paper machines. To the
photo-mount manufacturers, this
means that certain materials may no
longer be available, or they at least
are more expensive. In addition, man-
ufacturers are forced to purchase
more at a time than they normally
would and are going to have to wait
longer for delivery.

In a recent sampling of some
photo-mount manufacturers to get
their opinions andobservations about
the shortage problem, the following
comments were received:

From George Gango, Vice President
of Western Photo Mount Company,
Portland, Ore.: “It has always been
the goal of our company, and most
other mount manufacturers, to limit
price increases to once a year. Unfor-
tunately, during the past year raw ma-
terial costs have increased signif-
icantly and frequently, and as this
trend continues the industry will have
no alternative but to follow suit."
Gango added, “The paper industry
will no longer quote firm prices for a
definite period of time. In many in-
stances, the material may be ordered
expecting one price, but will be billed
at the price prevailing at time of ship-
ment This was unheard of in the past,
but then so was waiting in line two
hours for atank of gas!"

Fred Blome, Vice President Sales,

Gross Manufacturing Corporation, To-
Turn to page 127
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The pro behind this sign talks to a
lot of other pros in photography. So.
instead of just offering Kodak pro-
fessional products and services, he
can often be a good source for the
latest know-how and worthwhile
publications. He talks your language.
Stop in today.

A message from Eastman Kodak Company.
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NUDE MASTERPIECES

that “something different”

by Clyde Ferguson

They are sold as "Ferguson's Master-
pieces' and rightly so. Combining
photography and oils, each comple-
menting the other, | am achieving
unique success in selling nude pho-
tography. Ten years ago it might
possibly have been considered por-
nography. Today, photographing the
nude figure is acceptable as a univer-
sal art form.

Calling one's portraits "Master-
pieces" takes a lot of gall. But in real-
ity there is a definite distinction
between them and the every day run-
of-the-mill type of portraiture. Our in-
tentions are to copy the works of the
old masters, such as Renoir, Van
Gogh, etc. What we actually do is
combine a photograph of our cus-
tomer with an old world painting
putting them together, so to speak. Ev-
ery detail is reproduced from the old
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world canvas. The only difference is
that the customer replaces the
model(s) used by the old master.

The customer can select any paint-
ing from the studio's vast library of art
books. The word "nude" is never
mentioned. It is our policy that if a
customer wants a nude portrait, we
are furnishing the opportunity to or-
der one. If on the other hand he ex-
presses a desire for a costumed or
period subject, this is also available.

Following the sitting, an initial
16x20 work print is made. The back-
ground and other details are added
using heavy oils. A smaller size work
print would be awkward for this
tedious work. The print is copied and
the new negative is used to fill the or-
der. The completed print is then
mounted on canvas and the canvas
mounted onto stretcher frames. Brush

Clyde Ferguson presented
a "Nude Masterpieces"
program at the Dallas
BEECON He is 1st Vice
President of Ix>th the PPA
of Pennsylvania and
Triangle PPA (Pa) He
edits the "PPAP
Newsletter," and is owner
of Ferguson's Studio, 4318
Penn Ave . Pittsburgh, PA
15224



Left: "Ferguson Masterpiece" based on Ingre's
"Reclining Odalisque,"presently hanging in
Louvre Below: Preliminary pose in search of
proper position and expression Customers can
choose their painting selection from studio's
library of thousands.

The 16x20 working print for "Reclining Odalisque " Using heavy oils, bar kground and other
details will be copied into print

%

Top Detail from "Masterpiece"of
Theodore Chasseriau's "Isther
Adorning Herself " Print was arcepted
in PPof A Loan Collection Above
Working print After oil work is
finished, negative will be made blew
print is then mounted on <anvijs.
stained and antiqued to resemble an
old original painting
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Above: Two brothers posed tor this
portrait based on Caravaggio's "David
and Goliath " Left Pose from the sitting.
Notic e reference book which contained
Caravaggio’swork Toachieve exac t pose,
brothers constantly referred to original.
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stroking and antiquing add charm and
an old world appearance to the por-
trait. Incidentally, | am not a painter.
Whatever oiling needs to be done is
sent out to the girl who once did me-
dium and heavy oils for me during my
earlier black-and-white days.

Masterpiece sizes and prices range
from $350 for a 16x20, the smallest, to
$1125 for a 40x60. Upon completion
of the order, all negatives and other
data from the sitting are destroyed in
front of the customer; thus assuring
him that there is only one such mas-
terpiece in the world. To sell dupli-
cates or smaller sizes would, in effect,
destroy the value of the larger size
print.

The Masterpiece concept began
when a couple came into our studio
requesting a nude portrait of them-
selves. Their request and the ultimate
sale was actually the turning point
into a new field of photography. Until
that time, 90% of our studio business
was in the candid wedding and bridal
portrait field. In the two and a half
years since, nearly 100 Masterpieces
have been sold.

A continual demand for Master-
pieces comes from people who have
seen them in the homes of friends
and relatives. | also exhibit them at
various art shows in the area which
serves as a form of advertising. Be-
cause of the price, the majority are
decorating the homes of the more af-
fluent. Specifically, these are people
who have a knowledge of art and
who appreciate and can afford own-
ing “that something different."”

Admittedly, "Nude Masterpieces"
are not everyone's cup of tea. Yet in
this day and age, there are greater de-
mands from customers who want
"something different." Doing Master-
pieces has partially been our answer.
They are not only unusual but strik-
ingly beautiful. After all, they are
photoreproductions of paintings
which in many cases are priceless.

One will never, in a hundred years,
run out of subject matter. There are
thousands and thousands of old
world paintings waiting to become
someone's masterpieces. As I've said
over and over again to convention au-
diences, "the sky's the limit." ®



In Honor of the

83rd NATIONAL CONVENTION of the P.P.of A,
In LOS ANGELES, CALIFORNIA, AUG. 4-7,1974

ALFACOLOR LABORATORY

Makes this unconventional offer:
ONE SIXTEEN by TWENTY or ONE TWENTY bv TWENTY FOIR PRINT

from our finest service

"Masterpiece Collection”
for ONE HALF //rice

COMPLETE FROM FINE NEGATIVE RETOUCHING TO
DETAILED AND FLATTERING PRINT FINISHING.
THESE EVQUSITE PRINTS ARE BONDED TO CANVAS
AND PLACED ON STRETCHER FRAMES
ONE SIXTEEN BY TWENTY "MASTERPIECE" ......cccccooceviiiiiinic 2350

ONE TWENTY BY TWENTY FOUR "MASTERPIECE"............. 3250

with this Coupon ONLY

ONE-HALF PRICK -Master Collection™ OFFER
[ ] ONE Sixteen by Twenty Print.........cccccuvnnnnnnn. 25.50

I'i ONE Twenty by Twenty-four Print................ 32.50

*Please enclose check with order
‘OFFER EXPIRES AUGUST 30tli 1974

Visit us at our Booth No. 400,407 & 408 and make arrangements to
tour our new, exciting facilities only minutes away from Convention Center

535 WEST 135th STREET

Alfa color lalioraforv GcARDENA, caLIF. 90248

Telephone (213) 532-2532



Inside the Canon F-1 System.

When Canon set out to build the F1
system, they had one goal in mind—making
it the finest professional single-lens reflex
system in existence: in fit, finish,
durability and performance.

But it isn't enough just to say you re the
finest We can prove it This is part one of a
series intended to show you why the F1
system is the finest by showing you what
went into its design and construction-
starting with the heart of the system, the
F1 body itself.

THE SHUTTER

Made from titanium foils 14 microns
(.014 mm) thick, the shutter curtains can
withstand a minimum of 100,000 exposures
under a wide spectrum of climatic
conditions Titanium was the only choice
for the 1 s shutter curtains because it is
capable of high strength even in such thin
layers, has low metal fatigue and isn't
subject to pinholes, as are cloth shutter
curtains

The rest of the shutter mechanism is
capable of at least 200.000 exposures—
more than 5,555 36-exposure rolls of film.
The high-speed revolving shutter shaft is
made of aspecial alloy for strength, and
judiciously lightened for balance and to
reduce weight. It rotates on ball bearings.
Because of these bearings, the shutter
curtain can travel its distance faster than
usual for focal plane shutter This permits
atop speed of 1/2.000 second, and
electronic flash synchronization at 1/60
second All gear teeth have been
painstakingly ground to a perfect finish,
and the shutter gear s socket has been
varnished for added smoothness of
operation Canon even did exhaustive
research into the best type of lubrication
to use—lubrication that would allow the
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best performance over the widest
temperature range.

The result of this elegant shutter
treatment is a shutter that is utterly
dependable, year after year.

THE METERING SYSTEM

The design of the F-Vs through-the-lens
metering system is unique, and
consequently offers some unique
advantages. First and foremost, it's built
into the body, not into a finder. The camera
is more compact as a result, and metering
functions aren't lost when different
viewfinders are employed.

Second, the system is basically simple,

Part I

yet highly effective. Incoming light strikes
a small beam splitter mirror in the focusing
screen which directs 15% of this light into

a CdS cell located at the rear of the screen,
just below the viewfinder window. Because
each of the four F1 focusing screens
(microprism, split-image, full matte and
matte with etched vertical and horizontal
lines) directs the same 15% of light to the
meter cell, no exposure compensation must
be made for the particular screen in use.

The size of the metering field was
carefully chosen. Itis the central 11% of the
focusing screen—small enough to allow
selective, semi-spot exposure readings of
the subject (vital in backlighting) but large
enough to permit integrating the luminance
of several portions of the scene at once.
Because of this dual nature, the meter can
be used in difficult lighting situations for
precise exposure measurement or for grab
shots with equal accuracy. Metering may
be performed either at full aperture (FD
series lenses) or via the stop-down method.

The meter requires no manual
compensation to accommodate lenses of
varying maximum apertures. All lens-to-
body couplings are internal, adecided
advantage when working quickly.

Exposure measurements are made by
centering the meter needle in the circle of
the mechanical follower arm, both highly
visible in the finder due to an exceptionally
bright meter illuminating window at the left
side of the pentaprism. Since the diameter
of the follower indicator is equal to one
F-stop, it can be used as a precise scale for
bracketing exposures by 1/2 stop, over or
under. When the coupling range of the
meter is exceeded, the metering field
window automatically turns red. The
window also incorporates a reference mark
for stop-down metering and battery check.



The 1 Body

FILM TRANSPORT

Canon engineers devoted an
unprecedented amount of time and effort
to the F1 sfilm transport system—an area
often slighted in camera design.

The reason for this is quite straight-
forward. Not even the finest lenses in the
world will yield sharp results unless the film
is held flat. Toaccomplish this, the F-1 uses
the largest film pressure plate in the
industry. But a large pressure plate alone
won t keep film flat, so further design
innovations were employed to help it do
its job.

Starting with the cartridge end, there is
astabilizer and supporting spring, to
prevent the cartridge from moving once
the camera back isclosed At the take-up
end, film iswound to preserve its original
curl. This not only promotes film flatness,
but also makes for smoother film transport,
especially in cold weather where film may
be prone to cracking. After the film passes
over the take-up sprockets, it is put under
pressure by afilm roller and auxiliary
spring—both of which further ensure
smooth, secure film advancement. The
multi-slotted take-up spool makes loading
fast and easy In short. Canon's engineers'
effort in designing the F-1's film transport
system was well spent—giving the
photographer a body that will protect the
film and move it smoothly through the
camera under almost any conditions.

VIEWFINDER SYSTEMS

The F1 sviewfinders slide on and off on
polished rails. Not only does this treatment
result in better finder alignment and the
elimination of "finder wobble, but it also
keeps annoying focusing screen cleanups
to aminimum, because it's harder for dust
to enter the viewing area.

Canon made the most of the F1s
interchangeable viewfinder capability, by
designing some exceptionally useful and
versatile viewfinders. The Booster Finder
permits accurate exposure metering in
extremely low light, or with long extension
tube or bellows extensions. This finder has
a built-in electronic timer and light that
blinks at one-second intervals during time
exposures. Atiny lamp illuminates
viewfinder data when the existing light is
too dim to do so.

The Servo EE Finder allows the F1 user
the option of fully automatic exposure
control, with shutter speed priority This
type of automation is preferred by
professionals because it ensures freedom
from camera shake when using the camera
hand-held. When the F1 is equipped with
the Servo EE Finder and motor drives MD
or MF, automatic, unmanned photography
is possible.

One of the handiest of the F1 finders is
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the unique Speed Finder. This Finder
permits<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>