


N EITH ER W IN D N< )R RAIN NOR SEEEPO F NIGHT W IL E  K EEP 
NCE FROM T H E  SW IF T  COMPLETION OF YOUR O VERN ITE PROOFS.

ANNOUNCING A NEW  NATIONAL SERVICE...

urju jm m m T  j w w  sm m w m m i
FILM RECEIVED TODAY (BEFORE 10 A.M.) WILL BE SHIPPED TOMORROW!

O.P.S. proofs are borderless, quick and inexpensive. They cost only 300 each, plus film 
developing, regardless of size. #120 Square negatives are proofed to 5x5, oblong negatives 
to 4x5 and 35mm to 31/2x5. Isn’t it nice to know you now can enjoy “ O.P.S.” speed as well 
as NCL dependability—both from NATIONAL!

PROOF SIZES FROM THESE NEGATIVE FORMATS PRICE

5x5 21/4x21/4 Squares

4x5 2 1/ 4 X 2 3/ 4 , 2 1/ 4 X 3 1/ 4

3 1/ 2 x 5 35mm

Film Developing: 120/620/135-20 1.10 per roll •  220/135-36 2.00 per roll

For proofs in other sizes and categories, see the NCL catalog.

ToSED  HlM FOR DEVELOPING,HOW TO ORDER O.P.S. PROOFS:

1 On your NCL order envelope, 
indicate number of rolls and 
number of exposures per roll.
Mark “ O.P.S.” in instruction 
block.
If you do not have NCL order 
envelopes, use the coupon 
below (or similar form).

NOTE: O.P.S. proofs are available only at 
the time we develop your film.

2
3

□  DEVELOP ONLY PRINT SIZE

DEVELOP & PROOF

□  DEVELOP & PRINT

1 SPECIAL INSTRUCTIONS:

r
National Color Laboratories, Roselle, New Jersey Dept. PP

Yes! I want to try N C I's new O P S proofs Develop and proof enclosed film :

No. of Rolls Size of Film

8 exp.

9 or 10 exp

12 exp.

35mm.

□  Check enclosed □  Ship COD
□  Please forward latest price list 
and postpaid mailing envelopes.

Name
Aad'ess

City Stale Zip

1 FOR OVERNITE 
PROOF 
SERVICE 

SEND IT TO 
NATIONAL.
WE DELIVER!

NATIONAL COLOR LABORATORIES* 
National Color Laboratories, Inc.

306 West First Avenue 
Roselle, New Jersey 07203



Another Camera Barn Special!
ZEISS IKON Q  
VOIGTLANDER

PROFESSIONAL
LENSES

Once our inventory is depleted these most famous lenses will no 
longer be available Buy NOW! All subiect to prior sale

FO R 5 x 7 and 8 x 10 C A M E R A S
THE HIGH PERFORMANCE LENS 

FOR THE COLOR SPECIALIST
THE PORTRAIT LENSES 

FOR THE EXPERT

ADJUSTABLE 
SPIKE FOR 

OUTDOOR USE t
 MODEL D-26 G 

Sale as D-26 but 
with GEAR DRIVE

MADE IN
U.S.A.
1 YEAR 

FACTORY 
WARRANTY

[N E W

The quality tripod for 
the professional photographer 

that has no equal!!!
AT UNBELIEVABLE LOW, LOW PRICES

The E H ]  S T A R -  D ®
'Professional" D -2 6  tripod

ALL these parts are 
machined from SOLID 
ALUMINUM NO CASTINGS.

SOLID BRASS 
BUSHINGS & 
INSERTS MADE 
FOR LIFETIME USE

For the “pro” who desires the op­
timum in equipment, the D-26 is a 
heavy duty tripod designed for 
studio and press cameras up to 8” 
x 10", and 16mm cine cameras. 
Light in weight - surprisingly port­
able, the D-26 exclusive features 
results in tremendous ease of op­
eration and handling, plus max­
imum steadiness and support. 
Center column is easily released 
for raising and lowering via a lock­
ing lever. Pan head and center 
post housing are machined from 
solid aluminum. Bushing and in­
serts machined from solid brass.

PANHEAD AND 
TILT CANNOT

n
»

tnrenre
Camera Barn purchased from 

Ehrenreich Photo Optical Industries 
their entire inventory 

of these world famous
AUTOMATIC

KO M U RA LEN S ES
, CASE 
INCLUDED]

The chance of a life-time to buy these 
quality lenses at truly phenominal prices.

Automatic KOMURA
28mm F:3.5

8 elements 
for Pentax, Nikon

Automatic KOMURA
35mm F:2.5

7 elements 
for Pentax, NikonS3 48oo 4500

Mtg. Sugg. List - 110 00 Mfg. Sugg List - 125 00

Automatic KOMURA | Automatic KOMURA
100mm - F:2.5

5 element 
for Pentax, Nikon

I 200mm F:3.5
5 elements

r a  for Pentax. Nikon

i  55°° ja 60°°
Mtg Sugg List - 120 00 KA,r‘ 1Mtg Sugg List 125 00

Automatic KOMURA
300mm F:5

5 elements for Pentax, Nikon' 
(Some available for 

Minolta, Canon)

Automatic KOMURA 
75 to 150mm 

F:4.5 ZOOMn 13 elements 
for Pentax, Nikon

6500 M 7500
Mfg. Sugg List - 149 50 Mfg Sugg List 199 50

PROFESSIONAL DEPT.

5 STORES IN NEW YOffl

F ea tu res :
Patented Multi-cam head to fit all cameras 
•  Tilts in all directions - allows a 360° 
panning •  Metal tilt control works on cam 
action princip le •  Syncro-Lock lifting 
mechanism requires only one hand for 
easy operation •  Bright anodized finish on 
tripod prevents wear-won't chip or smudge 
your hands •  Large locking rings operate 
easily and securely • Non-slip cushion 
camera plate •  Rubber tip prevent slipping 
and have retractable spikes •  Felt friction 
bearings •  Extends to 70” - folds to 30” •  
Weight - under 6 lbs.
&

SHIPPING PREPAID

6995
SHIPPING PREPAID
N Y STATE RESIDENTS 

ADD SALES TAX

Apo - LANTHAR
30 c/m - F:4.5
in barrel mount

Mfg Sugg List - 315.00

HELIAR
30c/m-F:4.5

HELIAR
21c/m-F:4.5

L t l  We are one of tbe u n n  sE^fo^^rofes- STOCKING W A R ^O U S E  forrtPName US S io n al & amateur pho o^equ P c /0  LOW.
QUOTE

148 WEST 32nd STREET 
NEW YORK, N.Y. 10001 

Tel: (212) 239-9500
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IN THE EVENT,
YOU ARE NOT ONE OF THE 2700 PHOTOGRAPHERS 

USING OUR “ DIRECT COLOR” PRINTS, YOU HAVE BEEN
MISSING A GOOD BET.

VISIT OUR BOOTH AT THE LOS ANGELES 
CONVENTION, AUGUST 4-7.

SEE 20”x30” direct color prints from 35mm transparencies.
SEE 20”x24” canvas prints from 35mm transparencies 
SEE how you can turn transparencies into increased sales.
SEE us for tips on added uses for direct color prints.
VISIT Booth 318 for a gift you will use for years.
BUT you don’t have to wait for the show. Send in the coupon below and 

we will send information immediately.
YES you will receive our free booklet on “ Added Money from Slides.”

SERVICES
Cropping & Color C orrection  
Burning & Dodging on 8x & la rg er  
Techn ica l adv ice & bulletins  
Canvas mounting to 20 ''x 3 0 ”
D ry mounting to 2 0 "x30"
O versize color mounts to 20"x 3 0 "
Glossy, matte, textured or matte-textured

SERVING
Professional photographers  
A m ateu r photographers  
A dvertis ing  Agencies  
Industry  & Business 
M otion  P ic ture  Industry  
A rch itec ts  & Designers  
Etc. Etc.

American Corporation
“World Authority on TYPE R Color Prints”

(213) 766-9414

American ‘R’ Corporation
10335 Magnolia Blvd.
No. Hollywood. Calif. 91601

Please send price schedules and newsletters on 
direct color prints.

Name Address

City State. Zip

2 / THE PROFESSIONAL PHOTOGRAPHER I  JULY 1974
See us in booth ?318 at the Los Angeles Convention.



H em isphere  (founded 1907 by 
Charles Abel, Hon.M .Photog.). 
Inco rp ora tin g  Abel's 
P hotograph ic  Weekly, St. Louis 
& Canadian Photographer,
The C om m ercia l P hotographer, 
the  N ationa l P hotographer.

YEARLY SUBSCRIPTION: $10 
in the  USA and possessions,
$12 fo re ign , s ing le  copies 
$1.25. PP o f A m em bersh ip  
inc ludes $5 annua l su bsc rip ­
tion ; PPA Pub lica tions, Inc., 
1090 Executive Way. Des 
P laines, IL 60018. M ic ro film  
copies, $5.25 annua l su bsc rip ­
tio n ; o rder d ire c t from  
U n ive rs ity  M ic ro film s . Inc.,
800 N. Zeeb Road, Ann Arbor, 
M l 48106.

Second class postage paid at 
Des P laines, IL and at a dd i­
tio na l m a iling  office. C ircu la tion  
aud ited  and verified  by 
V erified  A ud it C ircu la tion  Corp.

eg*

THE PROFESSIONAL
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matures
by Paul Linwood Gittings, M.Photog./The public will buy fine portraits at a fair price—if the 
photographer promotes his work. (A Service of the PP of A Business Services Committee.)
SCHOLASTIC WINNERS
A sampling of the award winning work of junior and senior high school photographers.
FIVE AREAS OF PORTRAITURE
by Merrett T. Smith, M.Photog./An experienced photographer passes on some helpful advice as 
short cuts to posing quality portraits.

MASTERS PHOTOGRAPH JUNIOR MISSES
PP of A degree holders helped to set up a traveling exhibit and permanent display of expert 
portraiture for this year's America's Junior Miss Pageant.

HISTORY AND CHALLENGE- WATCHWORDS OF NCR'S PHOTOGRAPHIC DEPARTMENT 
Company-oriented photographers, familiar with company procedures, offer services at costs well 
below outside commercial or retail rates. (PIC-Photographic Industrial Communications.)
NORTH CAROLINA AWARD
by John Stanton, Cr.Photog./The North Carolina Arts Council receives PP of A National 
Community Service Award for its support and encouragement of photography as a fine art.
FAMILY PICTURE
The personalized approach has proved to be a successful PR tool for a Grand Rapids furniture 
company and Photographer David LaClaire.

PAPER SHORTAGES AFFECT PROFESSIONAL PHOTOGRAPHERS
Problems confronting the paper industry are forcing a situation of concern to the end users of 
paper products.

NUDE MASTERPIECES . THAT "SOMETHING DIFFERENT"
by Clyde Ferguson/Combining photography and oils in the settings of the old world masters has 
become a unique success.

PHOTOGRAPHY .. A LOOK BACK AND A LOOK AHEAD
by Lee Howick, M.Photog./ Technology has played a significant role in shaping past trends— 
reality and truthfulness will express the future. (An ASP Fellowship Paper.)
ABSTRACT STILL LIFE
by Hiroki Nishiura/This photographer combines the fundamental creative methods of other artistic 
fields to achieve visual expression.

GITTINGS' GIFT OF $100,000 TO ESTABLISH STUDENT LOAN FUND 
Scholarship loans to portrait students are now available through the PA&SF, thanks to this 
generous gift.

SWINGS AND TILTS MADE EASY
by James L. Grider, Jr./Many photographers use a view camera without understanding how to 
utilize all its advantages.

SOME GOOD IDEAS 
First in a series of illustrated "how-to's” to streamline studio operations.

SPECIAL CONVENTION FEATURES

33 LOS ANGELES AND HAWAII- UNBEATABLE CONVENTION PACKAGE

38 PROGRAM—83rd INTERNATIONAL EXPOSITION OF PHOTOGRAPHY AND 22nd INDUSTRIAL 
PHOTOGRAPHIC CONFERENCE

40 LIST OF EXHIBITORS
42 ESCAPE TO LA JOLLA

by John Howell, M.Photog./Five friends make a photographic junket for the pure pleasure of 
fellowship and freedom with their cameras

50 PROFESSIONAL PHOTOGRAPHY IN JAPAN
Representative examples from the special Japanese Invitational Photographic Exhibit scheduled 
for the LA Convention.
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unification—time for action

by John E. Smucker, M.Photog.Cr., President, 
Professional Photographers of America, Inc.

Next month, for the 83rd time, America's professional photographers 
will meet in an annual convention. While each preceding convention 
has been unique and rewarding in its own fashion, I would like to 
suggest that the Los Angeles meeting has the makings of a historic 
event the opportunity to create a new, more dynamic organization 
through the Unification proposals.

For years, all of us have heard-and even joined-in the cry for 
change. Now, the time for action has arrived The National Council 
will be asked to act on recommendations that will literally restructure 
PP of A -w ith compelling changes in membership eligibility, in 
conventions, in dues, and other vital areas.

Every shade of opinion about the merits of Unification has been 
solicited for more than 18 months. As we know, photographers are 
not bashful about expressing their opinions. So we have been 
inundated with comments-ranging from harsh, biting criticisms to 
lofty praise. One thing is certain: each of us has had the opportunity 
to say his or her piece-and whatever the decisions there should be no 
question that the issues have had a thorough airing with the 
membership.

Elsewhere in this convention issue of The Professional 
Photographer are articles about our exceptional programming and the 
attractions of Los Angeles as an exciting city to visit. That combination 
is really unbeatable—and I urge you, if you still haven't confirmed your 
plans, to quickly arrange your schedule to be with us. And, of course, 
bring your family! The greater Los Angeles area is literally one of our 
country's more fantastic playgrounds-with attractions that will excite 
every member of the family.

And, finally, permit me to say that PP of A Conventions have a 
special appeal for me (and perhaps for you, as well) because of the 
opportunity to see old friends once again, to exchange ideas and visit. 
Don't forget the dates—August 3-7 in Los Angeles and August 8-11 in 
Honolulu, for the PP of A Hawaii Convention. ®

cover
The cover photograph, “ Double 
Ascension,”  was made by Atlantic 
Richfield Photographer William F. Clark. 
It was used as the cover of the 
company's 1972 Annual Report. For a 
description of this challenging 
photographic assignment, see page 133.

nex 
m onth
How to Make Color Slides from B/W
Kodalith Negatives
by L. Milton Rudy, M.Photog.
A company request for the production of 
slides direct from artwork led to 
extensive research, much trial and error 
and considerable experimentation, with 
good results.

Inwater Photography - an Underwater 
Treasure
by William N. Klrshner
The still photographer is introduced to 
the opportunities, instruction, equipment 
and technical problems involved in this 
exciting and profitable avenue of 
business.

Groups
Photographing young people requires a 
variety of props and poses to avoid a 
stereotyped appearance on the printed 
page.

Plus articles and columns on business 
techniques and new products, and news 
of the profession.

advertising
EASTERN/The Earley C om pany. 60 East 
42nd St., New York, NY 10017,
(212) 867-3343.

CENTRAL/PPA Pub lica tions, Inc.,
1090 Executive Way, Des P laines,
IL 60018, (312) 298-4680.

W ESTERN/W arren Fennell, R ichard 
S. M eyer Associates, 3137 Kelton 
Ave., Los Angeles, CA 90034,
(213) 272-1456.

ACCEPTANCE OF ADVERTISING does not 
carry with it endorsement by the publisher.
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C22 PROCESSING OF C41 
EKTACOLOR—VERICOLOR—KODACOLOR

35mm — 20 Exposure...................................$ .75
35mm — 36 Exposure...................................  1.15
120-620 or Standard Rolls.............................
220 Size — 16, 20 or 24 Exposure................  1.95
70mm—per ft. 25c (Vericolor, CPS & C41)

LONG ROLL PROCESSING & CONTACT PROOFING 
C22 -  CPS and VERICOLOR -  C41

25 ft. minimum Process Only
70m m ................... 25c per ft.
46m m ................... 25c per ft.
35m m ................... 20° per ft.

Process and 
Contact Proof 
. . 50° per ft. 
. . 50c per ft. 
. . 45c per ft.

CPS—Processing of Sheet Films (per sheet)—VS
4 x 5 ............................................................. $ .45
5 x 7 ....................................................................80
8 x 1 0 ...........................................................  1.20

MOVIE FILM PROCESSING (Ektachrome)

SUPER 8 MOVIE EKTACHROME PROCESSING 
Increase your Wedding Sales by offering movies, in 
addition to your many other Photographic Services. 
Super 8 Ektachrome 160 (Silent or Sound) . . $ 1.25
Super 8 Ektachrome 4 0 ................................  1.25

TRANSPARENCIES ENLARGEMENTS
Type "R " Enlargements up to 11 x 14 available from 
Transparencies up to 4 x 5. Prices are same as Color 
Negative Printing. For special cropping, see our Price 
List Book.

BORDERLESS Proofing (at the time of developing) 
of EKTACOLOR -  VERICOLOR -  KODACOLOR

2R (2Vz x 3%) from 35mm negative 
SW (21/2 x 31/2) from 8 or 12 exposure 120 neg
3S (3% x 31/2) from square negative .......... ..
3R (3V2 x 5) from 35mm or 120 negatives . . 
4 x 5  (From Masks 6, 6A, 10A or 12 only).. 
5 x 5  (From 2% x 2'A negatives only)

BORDERLESS ENLARGEMENTS FROM 
EKTACOLOR -  VERICOLOR -  KODACOLOR

21/2 x 31/2 (From 35mm negatives).....................$ .25
21/2 x 31/2 (From all other size negatives).................. 30
3Y2 x 5 (From any size negatives)............................. 30
4 x 5 ....................................................................... 35
5 x 7 ....................................................................... 70
8 x 10 's ............................................................  1.30
11 x 14 's ..........................................................  2.85
16 x 2 0 's .............................................................12.00
20 x 24 's ............................................................ 21.00
30 x 40's ...........................................................55.00

Automated 1 1 x1 4 & 8 x1 0  Packages available from 
full 70mm — 8x10 Package available from 2% x 2%, 
2% x 2%, 2% x 3%, 1/270 and 46mm Negative.

UNIT CONSIST OF:

1-11x14 1 8x10 2 5x7
1st unit from each neg.
-$2.00.
2nd unit from each neg. 
—$1.00 additional.
Each additional 8 x 1 0  
unit — 90c.
11 x 14 unit each -$2.85.

EXAMPLE:
1 -  8 x 1 0  $2.00
2 -  5 x 7  $1.00 
4 — 3’/j x 5 .90 
Additional unit after 
the first 2 are 90c ea.

4 3V>x5 9 Wallets
AS LOW AS

Minimum order of 10 neas of same 
emulsion ("Y "  Silk) or paper
no additional charge. Negative re­
touching available.
Free paper masks available for 
Package Printing.

w rw-J

CAMEO COLOR INC.
Division ol LaSALLE PHOTO SERVICE

i
Greeting Cards, Thank You Cards, Prom Sets, Memory Mates,for these and the many 
other Professional Services available from Cameo Color, write to Jim Marshall or Bill
Brown.

OUR AIM  IS TO SERVE THE PROFESSIONAL PHOTOGRAPHER
1700 W. DIVERSEY PARKWAY CHICAGO, ILLINOIS 60614 

Phone: AREA CODE 312 -  525-5460
For Mailorder Only

All prints except package printing & Wallets are BORDERLESS.

For total Orders less than $5.00 — add $1.00 for handling. Prices subject to change without notice.
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you
take
more,
better,
quicker
portraits
using

SoLaRon (top right) is a fu lly  automatic, 
electronic Single Lens Reflex camera with 
105, 150 or 180mm lenses 
Datromc (bottom left) is a fully 
automatic twin lens camera with 
quick changing lensboards of 90,
105, 135. 162 and 190mm lenses 
Both cameras accept 35, 
borderless 35. 46. split-70 and 
70mm rotating, long roll film 
magazines

beattiecolem an

professional long-roll film cameras

S e e  and operate the
Datronic, SoLaRon, 90 7 , Gemini and 35mm 
I.D. long roll film cameras at Booth 3 0 7 -8  
at the PPA Convention in Los Angeles.

Beattie-Coleman cameras are the ones you can count on, day after day and year after year, to take the 
finest quality portrait photographs on a volume production basis. Each one provides features and capa­
bilities not available in other makes, so your time is spent taking more pictures and not in adjusting the 
camera. They are the result of over 25 years of continuing research and photo engineering and are the 
finest automatic, long-roll film cameras money can buy!

| C O L E M A u l

SYSTEMS
18842 Teller Avenue / Irvine. California 92664 /  Telephone (714) 833-1810

Makers of Beattie-Coleman Cameras . .. the Professional’s Camera
See us in booth ?307 at the Los Angeles Convention.
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custom quality

photographs by Dimitri LaZaroff

N J I T C

Burrell Colour Inc
Box 661, Hebron, Indiana 46341
Please send me your new Catalog and assorted mask sizes.

Name.

Company. 

Address _  

C ity____

State.

Telephone.

Hand printed custom quality is 
truly an experience you’ll never 
forget.
BURRELL COLOUR offers a 
complete line of custom hand 
printing for the professional 
photographers. Featuring: hand 
proofing; custom portraits; 
commercial printing; custom portrait 
packages; custom candids; custom 
proms; color film processing; 
special effects. On each order an 
initial print is made and examined 
to meet our rigid specifications to 
assure you of the finest quality on 
all of your orders. Our color experts 
crop, bum-in, dodge and spot all 
prints to match color and tone.
Don’t hesitate to find out what 
superb quality printing really is, let 
the hand print experts at BURRELL 
COLOUR fulfill all your printing 
needs.

Burrell Colour Inc 
One South Main Street 
Hebron, Indiana 46341 
219/996-5611
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This is what ^

RAMSHAW is all about:

Helping you 
make more 
MONEY

We’re more than just photo­
graphic processors. We’re 
68 years and 4 generations 
of experience!
Our quality is comparable 
to that of custom made 
prints. That’s because 
of our system. We use 
the Kodak Video Ana­
lyser to “ computerize” 
our processing. And 
our prints are made 
with the finest pro­
fessional-grade 
papers.
We've got the kind 
of service you want: 
direct and responsive!
Our professionals know 
how important it is to 
meet a deadline. You get prompt delivery without sacrificing 
quality. Our in-plant service is fast and reliable!
We know what profits mean to you. So, we keep you 
competitive. Send us your CPS roll film in size 120-220
_________________ and receive 8 x 10 color candids

so good that only you will know 
they aren't custom prints! When you 
compare our quality, you can’t 
beat our price!

8 x 1 0  
COLOR 

CANDIDS 
fo r only 

$1.20
FAST 24-HOUR 

IN-PLANT SERVICE!
CLINCH THE ORDER by offering the Wedding Couple a

FREE 11x14 PRINT
WRITE FOR OUR SPECIAL BONUS OFFER and ask for our Price List. 
You'll like our deal on COLOR'TRU PREVUE PRINTS . . and on Prom, Team, 
League and Organijation Packages, too.

PHOTO
13310 West Chicago, Detroit, Mich. 48228

Newsevents
The Professional Photographer July 1974

Edward Steichen Elected to 
Photography Hall of Fame

Captain Edward Steichen, who once 
observed that “ the mission of photog­
raphy is to explain man to man and 
each man to h im se lf," has been 
elected to the Photography Hall of 
Fame. The unanimous election by ac­
clamation of the world-renowned 
photographer has been announced 
by the Photographic Art and Science 
Foundation, Inc., which operates the 
Hall of Fame at its headquarters in 
Des Plaines, Illinois.

Steichen is the ninth photographic 
pioneer to be enshrined in the Hall. 
Others so honored are Daguerre, 
Niepce, Fox-Talbot, Brady, Eastman, 
Steiglitz, Mees and Harris.

At a private ceremony on April 18 at 
the Museum of Modern Art in New 
York City, a Foundation plaque mark­
ing Steichen's election was presented 
to the Museum's Edward Steichen Ar­
ch ive  by Charles H. Haynes, 
Cr.Photog., President of the Founda-

LEONARDO U GRAND
PA&SF Board o f Trustees Chairman Cittings 
witnesses presentation of Foundation plaque  
to  Captain Steichen's w id o w  by Foundation  
President Haynes.

tion. From 1947 to 1962 Steichen 
served as Director of Photography at 
the Museum, where he created "Fam­
ily of Man," one of the most famous 
photographic exhibitions of all time. 
The collection has been seen in 69 
countries and the book form sold 
three million copies.

Steichen died March 25, 1973, on 
the eve of his 94th birthday—after 
nearly a lifetime photographic career, 
beginning when he was 16. While he 
was perhaps best known for his por­
traits, Steichen was a leader in vir­
tua lly  all areas of photographic 
achievement from the beginning of 
the century onward. In World War I 
he was one of the first aerial photogra­
phers in the fledgling US Air Corps. By 

Turn to page 119
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T h a t’s a pretty good  descrip tion  
of Speedotron DM Series flash systems. 

And also why they w ork  so well.
You see, by leaving out fancy gimm icks, 

we can concentrate all our efforts and time 
and money on what really counts —the 

th ings that go  inside ou r  systems. T h ings  
tha t’ll improve their perform ance the way 

no gim m ick ever could.
The  result is a line of versatile, easy-to-use 

flash systems that really deliver. Year 
after year. Systems that offer truly consistent 

light output, a choice of 300, 400, 
800, 1200 o r  1600 watt-second pow er 

packs, four different flash heads, umbrella 
lights and lots more. And still d o n ’t cost 

you an arm and a leg.
In o ther  words, Speedotron DM Series 

flash systems have more guts. Because tha t’s 
what you need to get truly professional 

results, shot after shot after shot. Besides, 
you can get all the g im m icks you want 

at your local five-and-dime store.

Speedotron. Flash systems that should cost more than they do.
Dealer inquiries invited.

S ee th e  c o m p le te  S  e d o t r o n  l in e  a t  th e  T o r o n to  PPA  B E E C O N  in  J u ly  a n d  th e  L o s A n g e le s  N a t io n a l  P P  of A s h o w  in  A u g u s t
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TOYO
PROFESSIONAL CAMERAS

TOYO Knows Severity of
sional Photography

TOYO is pursuing 
''What is a genuine 
Pro*camera'all the time, 
and manufacturing much mo­
bility cameras which can be used 
in many photographic works.
Our camera is produced by many new 
ideas and fresh mechanism — very easy 
operation — many kinds for monorail and 
folding types-many negative sizes from 4 X 5  
to 8 X 1 0 — many out standing features — we are 
getting highest reputation from many pro-photographers.
And we are planning to complete a perfect systems 
through many interchangeable accessories including many 
camera backs among each model cameras.
Thus, we are pursuing however to make a perfect camera 
which has ail the performance for the Pro-photographers. 
With your fine photographic technique and our reliable 
mechanism, you can create much valuable photograph.

© T O Y O -F IE L D  4 £ A  ®  TO Y O -V IE W  D 4 S M  (3) TO Y O -V IE W  D 4 S A  ©  TO Y O -V IE W  D S 7 M  ©  TO Y O -F IE L D  BIOM

Export Agent

SHIRO PHOTO CO., LTD.
Centra! P. 0  BOK No. 1033. Osaka 530-91. Japan.Cable Address SHIR0PH0T0 OSAKA.

M a n u f a c t u r e r

SAKAI SPECIAL CAMERA MEG. CO., LTD.
4- 3- 1 . C hoko ji- m inami, Toyo n aka -C ity ,0 saka ,56 0 , Ja pa n .



Attractive 8 x 1 0  Sample Album 
24 Popular Special Effect Prints

Order Today s2852 postpaid

Big Selection! Easy to do!
5 x 7 and 8 x 10 sizes.

SANDWICH NEGATIVES
Choice of black or 
white background: 

Keyhole 
Heart 
Bell 
Cross 
Oval

Textured Effects: 
Cracqelure 
Parchment 
Brushstroke 
Ripple

Fantasy:
Stained Glass 
Candles (7 horizontal) 
Candles (3 vertical) 
Scroll 

Music:
We’ve Only Just Begun 
Love Story 
Wedding March 
Always 
More

Poems:
The sea . . .
With this ring . . .  (1 line) 
With this ring . . .  (5 lines) 
To have and to hold . . . 
To love and to cherish . .  .

MONTAGES
Wine Glass 
Brandy Glass 
Locket 
Open Bible 
Flower Bouquet 
Clouds
Stained Glass

Music —
White Backgrounds 

We've Only Just Begun 
Love Story 
Wedding March 
Always 
More

Q -t-

Z  O

O CD

1
□  Send full info and prices for wedding candids |
□  Rush my Special Effects Sample Album! |
□  Check enclosed I

□  Dale Color Open Acct. I
CHARGE MY: □  BankAmericard

□  Master Charge
CARD NO# ________________ EXP. DATE __________ I

Name

Wedding Spwial EHects
to please « *  •n^ rMe

l l i s c r n  ■ ■■■

Let Dale Color 
darkroom technology 

compliment your camera artistry

DALE COLOR
BLOOMINGTON, ILLINOIS —i X

<  o
O  CD City State Zip
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BEST OF SHOW
If you saw the new Treck Cine Dual 70 
at the MPDFA, you know it combines 
the professional features of Demand 
drive and straight-through processing. 
And it processes Kodacolor II 110,
120, 126, 35mm and 70mm dry 
to dry in a compact 70" long unit at 
production rates up to 4.6 feet per 
minute. This new Treck takes any

size film on each strand',-runs both 
strands simultaneously or stagger- 
start strands as needed. It’s the only 
Cine at the show that comes with 
Treck’s own finance plan. Talk specs, 
price and availabilities with the 
photofinishing consultant on the other 
end of your Treck Photo-Phone.

Arizona, Phoenix 
California. Anaheim  
California, El Monte 
California. Los Angeles 
California, San Diego 
California, San Francisco 
Colorado. Denver 
D.C., Washington 
Florida. Jacksonville 
Florida. M iam i 
Georgia, Atlanta 
Illinois. Chicago 
Iowa. Davenport 
Iowa. Des Moines 
Louisiana, New Orleans 
Massachusetts. Boston

(602) 258-7141 
(7141 635-8200 
(213) 686-2456 
(213 ) 686-2450 
(714) 207-4851 
(415 ) 322-3411 
(303) 388-4223 
(202) 484 3200 
(904) 1155-7673 
(305) 625-7181 
(404) 875-9205 
(3121 626-6200 
(319) 322-6223 
(515) 283-2717 
(504) 488-3715 
(617) 969-8722

Michigan, Detroit 
Minnesota. Minneapolis 
Missouri. Kansas City 
Missouri. St. Louis 
Nebraska, Lincoln 
Nebraska. Omaha 
New York, Buffalo 
Ohio. Cincinnati 
Ohio. Cleveland 
Oklahoma, Oklahoma City 
Oregon, Portland 
Pennsylvania, Philadelphia 
Pennsylvania. Pittsburgh 
Texas, Dallas 
Texas. Houston 
Utah. Salt Lake City

(313) 833-7800 
(612) 331-4850 
(816) 842-9538
(314) 231-9770 
(402) 477-3702 
(402) 342-3636 
(716) 695-3860 
(513) 961-7223 
(216) 621-6440 
(405) 232-1155 
(503) 234-9272 
(215) 386-1900 
(412) 782-4230 
(214 ) 631-0261 
(713) 781-9201 
(801) 484-6131

Washington, Seattle 
Washington, Spokane 
Wisconsin, Milwaukee 
Canada. Alberta. Calgary 
Canada, Alberta. Edmonton 
Canada, B.C.. Vancouver 
Canada, Manitoba. Winnipeg 
Canada, Ontario, Toronto 
Canada, Quebec, Montreal

(206) 246-9600 
(509) 326-4363 
(414) 786-9400 
(403) 263-4291 
(403) 454-6505 
(6041 872-7146 
(204) 772-9488 
(416) 789-4586 
(514) 733-8258

P h o to G ra p h ic  Inc.
140 Aliens Creek Road. Rochester. N Y 14618
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PROFESSIONAL PHOTOGRAPHERS 
OF AMERICA, INC.
1090 Executive Way, Oak Leaf Commons 
Des Plaines, Illinois 60018 
312/299-8161

PP of A BOARD
President

*Jo h n  E . Smucker, M .Photog.Cr. ( 7 5 )
409 Park Ave ., W „ Mansfield, OH 44906

First Vice President
I  *Ryland A. "Riley”  Taylor, Cr.Photog. ( 7 4 )

Sears Roebuck & Co., Dept. 730-5 
925 S. Homan Ave ., Chicago, IL 60607

Vice President-Treasurer
*Ted Sirlin, M .Photog.Cr. ( 7 4 )

1309 J S t., Sacramento, CA 95814

Chairman of the Board
&  *Jerry A . Smolka, Hon.M .Photog ., Cr.Photog. ( 7 4 )

63 E. Adams S t., Chicago, IL  60603

I
Directors
George S. Heilpern, M .Photog.Cr. (Commercial 7 4 )
P0 Box 266/Blue Hills S ta ., Hartford, CT 0 6 112  
Bill Bell, M .Photog.Cr. (Portrait 7 5 )
351 Washington, S .E ., Albuquerque, NM  8 710 8  
Charles L . Geiger, Cr.Photog. (Industrial 7 6 )
Crouse Hinds Co.
Wolf & 7th North S ts., Syracuse, N Y 13201 
Irving J . Newman, M .Photog.Cr. (Commercial 7 6 )
19 W. Putnam Ave ., Greenwich, CT 06830 

)  Frank W. Warner, M .Photog.Cr. (Industrial 7 5 )
Niagara Mohawk Power Corp.
126 State S t., Albany, N Y 1220 7 
Kermit Buntrock, Cr.Photog. (Portrait 7 6 )
615)4 Lake A ve ., Storm Lake, IA 50588 
Greer H . Lile, M.Photog.Cr. (At Large 7 4 )
5508 Kavanaugh B lvd., Little Rock, AR 72 2 0 7 
Hugo Brooks, M .Photog. (At Large 7 4 )
7349 Wisconsin Ave ., Bethesda, M D 20014 

«  Howard Hood, Cr.Photog. (At Large 7 5 )
P0 Box 2500, Daytona Beach, F L  32015

Executive Vice President
•Frederick Quellm alz, Hon.M .Photog.

Executive Manager
•Clifford L . Nelson. PP of A

Secretary & Legal Counsel
Sidney C. Kleinman 

•Executive Committee of the Board

PP of A DIVISION CHAIRM EN
Commercial-Robert M . Opfer, M .Photog.Cr., Berry & Homer,
233 N . 12th S t., Philadelphia, PA 1 9 10 7
Industrial—Ross Sanddal, M .Photog.Cr., Hughes Tool Co., PO
Box 2539, Houston, TX 770 0 1
Portrait-James E . Clark, Cr.Photog.

'3 7 Bangor S t., Augusta, M E 04330

PP of A EX EC U T IV E STAFF
Richard E . Kinville, Convention Manager

•  Edward Korczak, Director of Division Activities 
Donna McMahon, Assistant Convention Manager 
William E . Price, Director of Publications 
Jerome Wuetcher, Director of Finance
June Youngren, Membership Services Manager

PP of A C O N S U LTAN TS
B u sin e s s-D r. Joseph C. Schabacker 
Public Relations—PRM Corporation

Member: Chamber of Commerre of the United States; 
American National Standards .stitute, Inc.;

•  National Association of Exposition Managers

THE
PROFESSIONAL

PHOTOGRAPHERS
GUIDE

TO
SPECIAL
EVENTS

107fl
coniicnlions

THROUGH SEPTEM BER 6 
Winona School of Professional 

Photography 
Winona Lake, IN 46590

JU LY 7-9
PP of Canada 5th National 

Convention & BEECON
Sheraton Four Seasons Hotel 
Toronto, Canada 
Al Gilbert, Conv. Chairman 
1048 Eglinton W.
Toronto, Ontario, Canada

JULY 7-10
Virginia PPA 
Hotel Roanoke 
Roanoke, Va.
James W. Taylor,

Conv. Chairman 
1 7 1 2  W. Main St. 
Waynesboro, VA 22980

JULY 14-16
Tennessee PPA 
The Read House 
Chattanooga, Tenn.
Marti Eakin, Exec. Secretary 
2 1 7  W. Church 
Union City, TN  38261

AUGUST 4-7 
83rd INTERNATIONAL 
EXPOSITION OF 
PROFESSIONAL 
PHOTOGRAPHY 
Biltmore Hotel, Los 
Angeles Hilton Hotel, 
Los Angeles Exhibition 
Center
Los Angeles, Cal.

AUGUST 8-11
PP of A Hawaii Convention
Ala Moana Hotel 
Honolulu, Hawaii

AUGUST 11-14
New Zealand PPA 
Avon Motor Lodge 
Christchurch, New Zealand 
J. T. Ambrose, Conv. Chairman 
PO Box 1049
Christchurch, New Zealand

AUGUST 18-20
PPA of Pennsylvania 
Sheraton Harrisburg Motor Inn 
Harrisburg, Pa
Terry Deglau, Conv. Chairman 
350 Main St 
Latrobe, PA 15650



SEPTEM BER 7-9
PPA of Maryland 
Hunt Valley Inn 
Baltimore, Md.
Arthur E . Smiley, Conv. Chairman 
224 Washington St.
Cumberland, M D 21502

1975
conventions

MARCH 2-4
PP of North Dakota 
Holiday Inn 
Fargo, N .D .
Faye Seidler, Exec. Secretary 
Box 869
Garrison, N D  58540

SEPTEM BER 8-10
PPA of New England 
Dunfey's Hyannis Resort 
Hyannis, MA
Reuben Schaller, Conv. Chairman 
267 Simsbury Rd.
West Hartford, CT 0 6 1 1 7

SEPTEM BER 27-OCTOBER 3
Photokina 
Cologne, Germany

JANUARY 25-27 
PP of Idaho 
Rodway Inn 
Boise, Idaho
Gail Creason, Conv. Chairman 
Box 488
Meridian, ID 83642

FEBRUARY 14-17
Texas PPA
Shamrock Hilton Hotel 
Houston, Texas 
Frank Cricchio, President 
2 70 1 Gulfway Dr.
Port Arthur, TX 776 4 0

MARCH 8-11
PP of Michigan

MARCH 14-18
PP of Ohio
Sheraton-Columbus Motor Hotel 
50 N. 3rd St.
Columbus, Ohio
Gene P. King, Exec. Secretary
88 E . Broad St.
Columbus, O H  43215

SEPTEM BER 28-30
PP  of Louisiana 
Fontainebleau Motel 
New Orleans, La.
John E . Kuhlman, Sr., 

Exec. Mgr.
5590 Canal Blvd.
New Orleans. L A  7 0 12 4

SEPTEM BER 29 OCTOBER 2
P PA of New Jersey 
Howard Johnson's Motor Lodge 
Atlantic City. N .J .
Hal Halpern, Conv. Chairman 
535 S. Orange Ave.
South Orange. N J 0 70 79

OCTOBER 6-9
Florida PPA
Carlton House Resort Inn 
Orlando, Fla.
Claude W Bass. Ill,

Conv Chairman 
3636 Red Oak Cir. W 
Orange Park. F L  32073

OCTOBER 8-22
Westchester PPA (N Y .)  
Photo Rama Roma 
Rome, Italy 
Herb Kahn, Chairman 
139 New Mam St. 
Yonkers, N Y 10 70 1

FEBRUARY 22-25
Wisconsin PPA 
Pfister Hotel 
Milwaukee, Wis.
Milt Rueckl, Conv. Chairman 
2 15  E . College Ave.
Appleton Wl 54911

MARCH 1-3
PPA of Massachusetts 
Sheraton-Lincoln Inn 
Worcester, Mass. 
Robert Grenier 
284 Pine St.
Holyoke. MA 01040

MARCH 1-4
Southeastern PPA 
Marriott Motor Hotel 
Atlanta, Ga.
Van Blankenship, Conv. Chairman 
PO Box 355 
Talladega, A L  35160

MARCH 2-3
PPA of Massachusetts 
Sheraton-Lincoln Inn 
Worcester, Mass. 
Robert Grenier 
284 Pine St.
Holyoke. MA 01040

MARCH 16-18
A P P  of Illinois 
Peoria Hilton 
501 Main St. 
Peoria. IL 61602

MARCH 22-25
Missouri PA

APRIL 11-14
PP  of Oklahoma 
Sheraton Inn-Skyline East 
6333 E . Skelly Dr.
Tulsa, Okla.
Marvel Nelson, Conv. Chairman 
172 4  S. Utica 
Tulsa, O K  74 10 4

APRIL 11-15
PP  of Indiana 
Stouffers' Indianapolis Inn 
Indianapolis, Ind.
Steve Rosenbaum, President 
4 120  N . Keystone Ave. 
Indianapolis, IN 46205

APRIL 27-28
Maine PPA

MAY 2-6
Western States 
Brooks Hall 
San Francisco, Cal.
Richard Weede, Conv. Chairman 
1 7 1 7  Galindo St.
Concord, CA 94520

MAY 18-20
PPA of British Columbia 
Lac Le Juene, B.C.
Fred T. Billows, Conv. Chairman 
208 Third Ave.
Kamloops, B.C. V2C 3M3 Canada

MAY 18-20
PP of Iowa

JU N E 23-25
PP of Mississippi-Alabama

JULY 20-24 
84th INTERNATIONAL 
EXPOSITION O F PROFESSIONAL 
PHOTOGRAPHY
Conard Hilton 
Chicago, III.

AUGUST 3-5
P PA of Pennsylvania 
Sheraton-Harrisburg Motor Inn 
Harrisburg, Pa.
Jack Long, Conv. Chairman 
642 Fountain Ave.
Lancaster, PA 176 0 1

SEPTEM BER 21-23 
P PA of New England 
George Champagne, 

Conv. Chairman 
55 Armistice Blvd. 
Pawtucket, Rl 02860
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9

future
conuentions
MARCH 13-16, 1976
PP  of Ohio

MARCH 27-30, 1976
PP of Michigan

APRIL 4-6, 1976
A P P  of Illinois

APRIL 10-13, 1976
Missouri PA

MAY 16-18, 1976
P P  of Iowa

AUGUST 1-5, 1976 
PP of A
Washington, D.C.

SEPTEM BER 19-21, 1976
PP of Canada
Saskatoon, Saskatchewan, Canada 
Delmar C. Rempel, Conv. Chairman 
1 1 41  8th S t., E .
Saskatoon, Saskatchewan, Canada

MARCH 19-22, 19 77
PP of Ohio

MARCH 26-29, 19 77
PP  of Michigan

APRIL 2-5, 19 77 
Missouri PA

JULY 31 AUGUST 4, 19 77 
PP of A 
Chicago, III.

MARCH 1 1-1 4 , 1978; MARCH 24-27, 
1979; MARCH 22-25, 1980
PP  of Michigan

MARCH 18-21, 1978
PP of Ohio

current
euliibitiuns
THROUGH JU LY 7
Laton Alton Huffman 
Art Institute of Chicago 
Chicago, III.

THROUGH JU LY 12
A S P  Masters Exhibit 
First Natl. Bank 
Midland, Texas

THROUGH JULY 13
Ansel Adams 
The Witkin Gallery 
New York, N Y .

THROUGH JULY 21
Lewis W. Hine 
Torkel Korling
Center for Photographic Arts 
Chicago, III.

THROUGH JULY 28
Michael Kohl 
Al Cevola
de Saisset Art Gallery and Museum 
Santa Clara, Cal.

THROUGH JULY 31
Sherrie Levine
de Saisset Art Gallery and Museum 
Santa Clara. Cal.

Dan Durbin
Lexington Photography Workshop 
Lexington, Ky.

THROUGH AUGUST 31
Selected Photographs 
Harvard Social Ethics Collection 
The Museum of Modern Art 
New York, N .Y .

THROUGH SEPTEM BER 3
Jerusalem: City of Mankind 
The Jewish Museum 
New York, N .Y .

THROUGH SEPTEM BER 15
Archival Collection 
Henri Cartier-Bresson 
Rice University 
Houston, Texas

Glass Dreams 
National Arts Centre 
Ottawa, Canada

future
eMhibitiuns
JU LY 13-SEPTEM BER 22
New Photographs of Illinois 
Art Institute of Chicago 
Chicago, III.

JU LY 15-AUGUST 25
Diane Arbus
Witte Memorial Museum 
San Antonio, Texas

AUGUST 1-31
Bill Mead 
Marcia Bade
Lexington Photography Workshop 
Lexington, Ky.

AUGUST 19-SEPTEM BER 6
ASP Masters Exhibit 
First Natl. Bank 
Ft. Worth, Texas

SEPTEM BER 1-30
Clyde H . Dilley
Lexington Photography Workshop 
Lexington, Ky.

SEPTEM BER 4-OCTOBER 5
Elliott Erwitt 
The Witkin Gallery 
New York, N .Y .

SEPTEM BER 16-OCTOBER 4
A S P  Masters Exhibit 
American Bank 
Austin, Texas

Smuekers Become Kentucky Colonels

When PP of A President |ohn 
Smucker and his wife, Mickey, at­
tended the Kentucky PPA Annual

Bill Rodgers, Sr (center) with new Kentucky 
Colonels

C o n v e n t i o n  in A p r i l  t h e y  w e r e  
presented with certificates enrolling 
them in the Honourable Order of 
Kentucky Colonels. Bill Rodgers, Sr., 
President of Kentucky PPA, made the 
presentation.

Committee Recommendations Needed

PP of A Vice President Ryland A. 
"Riley" Taylor, Cr.Photog., is soliciting 
names of members who would be in­
terested in serving on various national 
committees. Names for committee ap­
pointment consideration should be 
received before September I at PP of 
A Headquarters, 1090 Executive Way, 
Des Plaines, IL 60018.

Richard E. Kinville 
Named Convention Manager

Richard E. Kinville, of Chicago, has 
been named Convention Manager for 
the Professional Photographers of 
America, Inc. convention subsidiary, 
PPA Events, Inc. He assumed his posi­
tion on June 3.

An alumnus of the State University 
of New York at Albany, where he ma­
jored in business, Kinville has served 
as Administrative Assistant in charge 
of Conventions for the American Fish­
ing Tackle Manufacturers Association 

Turn to page 134



PORTRAIT PACKAGE PRINTING
FROM

MAGNA-PACK!
FOR THE QUALITY MINDED PROFESSIONAL

16 * 20 
l6rless

LOW  UNIT PRICES:
9 $2.50 — first 8 x 10 size unit 
9 $2.00 — additional units from same negative 
9 $1.00 — additional wallet units after any 

3 units from same negative

LOW  BIG PRINT PRICES:
9 $5.00 per print /  11 x 14
9 $9.95 per print / 16 x 20
# $18.95 per print / 20 x 24

EXCLUSIVE ON ALL PORTRAITS:
•  FREE BURNED IN CORNERS

ON ALL SINGLE HEADS (OPTIONAL)
•  FREE DIFFUSION (OPTIONAL)
# FREE TEXTURING ON ALL 8 x 1 0  UNITS,

11 x 14, & 16 x 20 PRINTS
•  NO RESTRICTION ON SUBJECT MATTER 

USE FOR GROUPS, BABYS, SENIORS, ETC.
•  NO MINIMUM ORDER

COMPLETE LINE OF 
ADDITIONAL SERVICES:

8 * 10
Unit

2 * Vorde” ®9*

Borderless

5 *  1 Unit
Borders

8 w allets Unit
3/16' Borders

MATTE SPRAY
8 x 1 0  size units, 20<
11x14  prints, 50e 
16 x 20 prints, 1.00 
20 x 24 prints, 1.50
SPOTTING
8 x 1 0  size units, 75<
11 x 14 prints, 1.00 
16 x 20 & 20 x 24, 2.00
DRY MOUNTING
8 x 1 0  size units, 75c 
11x14  prints, 1.50 
16 x 20 prints, 2.00 
20 x 24 prints, 2.50
NEGATIVE RETOUCHING
2.00 per head average
70MM PROCESSING & 
CONTACT PROOFING
Fast, easy inexpensive 
method for easy identifica­
tion of your proofs
Process only ................25< ft.
Proofs only ................. 35< ft.
Process & proof ..........50d ft.

120 & 220 PROOFING 
Price includes film process­
ing
Complete range of proof 
sizes available, most popular 
is 31/2 x 5 borderless 40< ea.

BLACK & WHITE PRINTS 
FROM COLOR NEGATIVES
Unique service for yearbook 
requirements —  U-Pick-lt 
Head Size!
31/a x 5

(3/16" borders) .......30< ea.
Wallets

(3/16" borders) .......  5< ea.
50 or more prints ea. neg.

Wallets
(3/16" borders) .......15< ea.
less than 50 prints ea. neg.

31/2 x 5’s printed on single 
weight semi-gloss, wallets on 
double weight matte finish.

MAGNACOLOR
1311 MERRILLVILLE ROAD • CROWN POINT. IND. 46307 • Phone 219/663-3210
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MASK
MASK
MASK
MASK

IT'S FAST, EASY AND 
ECONOMICAL . . .  
HERE'S HOW IT WORKS

4 M ASK SIZES 
FOR YOUR
120-220 & 70mm

FOR USE WITH 
12 EXPOSURE 
2Vi x 2Va NEGS#2

#4 FOR USE WITH 
10 EXPOSURE 
2Vi x 2% NEGS

#6 FOR USE WITH 
8 EXPOSURE 
21/4 x 3 i/4 m e g s

#8 FOR USE WITH 
70MM NEGS

: /  lf* plant

I  Magna park 
I orders 

including
NEGATIVE

s T cm e
working

Days

At your request MAGNACOLOR w ill pro­
vide a tree supply of masks in any of 
the tour sizes you choose —  and in any 
quantity. Please specify masks by num­
ber. All you do is place the mask face 
down on a light box, place the nega­
tive into the position you want with 
cellophane tape, mark up your order 
right on the mask and send it in!

SIDE CROPPING . . .
GIVES YOU COMPLETE 
CONTROL OF CROPPING 
ON ALL SIZE PRINTS FROM TOP TO BOTTOM!
Because you will place your negative in the mask, you will crop to your own requirements. 
All MAGNA-PACK prints will print full mask opening top to bottom —  and full mask opening 
top to bottom and left to right on 20 x 24, 16 x 20, 11 x 14 and 8 x 1 0  prints. However, 5x 7 ,  
3 1/2 x 5 and wallet prints will crop in from the sides —  but no cropping from top or bottom. 
This gives you a distinct advantage on 3/4 posing as well as head and shoulders since all 
cropping will be the same from top to bottom on every print size!

PLUS .
ORDER MATCH UP 

SERVICE . . .
For your convenience when 
jobs are returned to your 
studio, the MAGNA-PACK 
service also features an 
order match up service. This 
service provides your in­
dividual n e g a t i v e  p r i n t  
orders matched and bagged 
together for fast, easy iden­
tification by you . . . and 
ready for delivery to your 
'’ ustomer!

CATALOGS, MAILERS, WORK ORDERS, ETC. 
IN A HANDY “LET’S GET STARTED KIT”

GENTLEMEN: YES! MAGNA-PACK sounds great, please send the following:
□  Free le t’s get started kit containing all the information, catalogs, 

mailers, sample masks, etc.
[ ] Let’s get started now! —  Please send the following masks in the 

quantity specified:
_______ Mask #2 _______ Mask #4 _______ Mask #6 ______ Mask #8

STUDIO N A M E _________________________________________________________

ADDRESS 

C ITY____ STATE ZIP
MAGNACOLOR • 1311 M errillv ille  Road • Crown Point, Indiana /  Phone (219) 663-3210
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Between great photographers 
and their subjects, there’s 
usually a Paillard product.
Paillard does more than distribute and service these great, 
and greatly interesting cameras. We also put out a colorful library 
of reference material about how they work and how they can help you 
with your work. We'd like to send you some of this inside information.
The way we see it, the more you know, the more you’ll know you’re 
missing. Just check off whatever you're interested in, return the coupon, 
and we’ll send the facts your way right away.

Paillard Incorporated, 1900 Lower Road,
Linden, New Jersey 07036.
Please send me your literature:

STILL CAMERAS:
Hasselblad 21A x 21A SLR System
□  54 page 1974 camera/accessory catalog
□  28 page Hasselblad color System booklet
□  (The new) 30mm Zeiss T*F-Distagon f/3.5 

"fish-eye” lens folder
□  (The new) 350mm Zeiss Tele-Tessar f/5.6 

lens folder
□  16 pages of 13 Hasselblad lenses
□  Technical/Educational photography booklets

□  The Eye—The Camera—The Image
□  Landscape Photography
□  Portrait Photography
□  Architectural Photography

□  Complimentary copy: The Hasselblad magazine
Topcon 35mm SLR Systems
□  32 page camera/accessory catalog
□  Topcon Super DM color folder
□  Topcon IC-1 color folder

MOTION PICTURE CAMERAS AND PROJECTORS: 
Bolex 16mm Camera Systems
□  32 page camera/accessory catalog
□  Bolex 421 optional/magnetic sound projector
□  The use of 16mm cameras for Television
□  The Bolex 16 PRO camera
SUPER 8 CAMERAS AND PROJECTORS:
Bolex Cameras Bolex Projectors
□  Bolex 480 Macrozoom □  Bolex 18-5L
□  Bolex 450 Macrozoom □  Bolex 18-3 DUO
□  Bolex 160 Macrozoom □  Bolex Multimatic
□  Bolex 350 Macro Compact □  Bolex SP80 Sound
□  Bolex 233 S Compact □  Bolex SH8 Sound
□  Complimentary copy: The Bolex Reporter 

magazine. As long as our supply lasts.

Name

Address

City

State__________________________ Zip
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We put an end to hard beginnings.

»

Some peoplethink that progress means 
an endless flow of complicated instruc­
tions and a deluge of paper work. At 
Customation we know the professional 
photographer's time is valuable. That’s 
why we’ve designed a system of order­
ing that's uncomplicated and efficient. 
After all, it saves us time to know exactly 
what our customer wants from the very 
moment we receive his order.

To achieve this we provide each cus­
tomer with a variety of free materials 
including negative masks, negative enve­
lopes, work order envelopes, prepaid 
mailing boxes, and mylar cropping 
guides. Each negative envelope provides 
space to indicate print:ng instructions 
and services desired, as well as special

instructions. The negative envelopes are 
then enclosed in the completed work 
envelope, and the numbered flap is re­
moved and kept for your records. The 
work envelope is then inserted into the 
specially designed prepaid mailing box 
and forwarded to our Service Department.

Generally orders are shipped back to 
you via UPS or U.S. Mail, but individual 
requests for delivery are accommodated.

By now you’ve found it’s not hard to 
get the picture. We place as much im­
portance on efficiency and serving the 
professional photographer as we do in 
producing fine color prints.

Start with us right away...it could be 
the beginning of a great development.

i----------- 1
i I am interested in your color finishing services | 
, Please rush a catalog and ,
, FREE MYLAR CROPPING GUIDE to: ,

NAME _  
STUDIO 
STREET 
CITY STATE

ZIP CODE _ 
PHONE..

Custom ation Inc.
P.O. Box 3 Michigan City, Ind. 46360 

j Telephone 219-879-5391
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New
Products
Use Reader Service c ards (page 105) 
to get additional information on 
arty new product or servic e listed in 
this issue

LARGE FORMAT C AMERAS 
Fuji Photo Film U.S.A., Inc., 
350 5th Ave., New York, NY 
10001

Fu|ica GL690 Professional pro- 
duces 6cm.x9cm. (2'Ax3'A) 
frames on 120 or 220 film. Fujica 
GM 670 produces 6cm.x7cm 
(2 ’/4x2 *•») frames on 120 or 220 
film Both have automatic CdS

exposure control of their EBC 
Fu|inon AE 100mm f/3.5 stan­
dard lens w ith bu ilt-in  elec­
tron ic  lens shut ter.  Lens 
features multi-layer EBC (Elect­
ron Beam Coating). Shutter 
speeds from 8 sec. to 1/5(X)th 
sec. and bulb Built-in "X" syn­
chronization for flash at all 
speeds. Lens closes down to f /  
32. EV 0.6 through EV 19 at ASA 
100 exposure range. ASA range 
25-8(X) at ' i step click stops. Full 
manual ovverride. Helicoid ac­
tion coupled-range-viewfinder. 
Body weighs 46 oz; 73.2 oz. 
w ith  lens; 4.5x7.2x5.7" w ith 
18mm body thickness. Other 
bayonet mount lenses include 
Fujinon SWS's 50mm f/5.6, 
65mm f/5.6, Fujinon S 100mm f/ 
) 5 rS 150mm f/5.6 and the TS 
180mm f/5.6.

PHOTO TRAVELER 
Carles Mayer Studios, Inc., 
140 E. Market St., Akron, OH 
44308

Fome-cor display with Hook N' 
Loop surface sets up on a 6' 
table. Each panel is 24"x42"; 
folding header sign is 8"x6'; 7 
lb unit folds flat: $125. For light­
ing and wiring, to reflect on

panels, add $55. Expanded vinyl 
zipper case: $28.50. Vulcanized 
fibre shipping case: $79.

ZOOM LENSES
Nikon Photo Products Div., 
Ehrenreich Photo-Optical In­
dustries, Inc., 623 Stewart 
Ave., Garden City, NY 11530

Auto-Nikkor 360 - 1200mm f/11 
zoom lens (shown); f/11-f/32 
diaphragm range, 20' minimum 
focus, 5" dia., 28”  long, 14.5 lbs. 
Auto-Nikkor 180 - 600mm f/8 
zoom lens; f/8-f/32, 8.5' m in­
imum focus, 4" dia., 16" long, 7 
lbs Both have Nikon's multiple 
layer "Integrated Coating."

KODAK MOVIEDECK 
Eastman Kodak Co., 343 State 
St., Rochester, NY 14650

Model 475 has automatic film 
threading, 400' take-up reel, 
automatic rewind, built-in view­
ing screen, fast forward-instant 
rerun selection, slow motion,

three fps operation, 54 fps 
speed, and nine forward and re­
verse settings including a still 
positjidn. Sprocketless film drive 
for super 8 or 8mm operation. 
475 projector with 20-32mm f /  
1.5 zoom lens and hinged dust 
cover: $244.50.

LIGHT TABLE
Easton Studio Products, 3281 
Oakshire Dr., Hollywood, CA 
90068

Table for photographing drop­
out photos (no blocking of neg- 

Turn to page 94

C.AMERZ CLASSIC

PROFESSIONAL PHOTOGRAPHERS 
CONVENTION BOOTH 514-515

(4 1 /A!LABILITY . / .  . . . N O W ! 
VERSATILITY/::. . . .N O W !  
PERFORMANCE. . . N O W ! 
DEPENDABILITY'':. . N O W !
EXPERIENCE. . . . . . . . . . .N O W !
CAMERZ . . . . . . . . . . . . . . . . . N O W  !

Photo Control Corporation
5225 HANSON CT. MINNEAPOLIS, MINN. 55429 • (612) 537-3601
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D arkroom  Instrum entation
for Color and Black & White

Today, Omega’s sophisticated electronic color analyzers and See the complete Omega selection of professional instru- 
enlarging exposure meters save your time, materials and ments at your dealer. Or check the coupon below for details
money. And they assure optimum quality enlargements. on the instruments most applicable to your needs.

r
Mr. Steve Hess
Berkey Marketing Companies, Inc., Omega Division 
Woodside, New York 11377

O M E G A — !
The Greatest Name In Your Darkroom

□  CHROMEGATRON 
PRO-LAB

Professional precision spot 
reading color/exposure analyzer 
with small, cosine-adjustable 
probe and variable aperture. 
Interchangeable stainless steel- 
clad glass fibre optic light pipe. 
Solid state design uses high gain 
photo multiplier with lC’s and 
FET amplifier. Features 
ELECTROSTOP™ electronic

Name____ . . .  . .  .

diaphragm. Accessory scram 
bling lens available for integrated 
analysis.

□  OMEGA ELECTRONIC 
TIMER

Extremely accurate solid-state 
timer with dual ranges from 0 to 
59 seconds: .2 second incre 
ments up to 10 seconds, full 
second increments to 59 
seconds. Features built in volt

age regulation and automatic 
safelight outlet. Timing dials 
have click stops, and luminous 
face. With remote control double 
footswitch.

□  SIMTRON II
Low cost integration type solid 
state color analyzer with spot 
reading for exposure determi 
nation. Easy-to-read meter with 
exclusive subject failure correc 
tion scales. Controls are illumi 
nated and color coded.

□  TIMEGA
Electronic densitometer for black

& white enlarging. Automatically 
controls exposure time by mea­
suring light reflected from easel 
image. Automatic correction for 
negative density, magnification, 
f/stop and voltage fluctuations.

□  GOSSEN LABOSIX
The ideal exposure and contrast 
meter for black & white enlarg 
ing. Uses sensitive and reliable 
CdS cell for accurate measure 
ment of paper sensitivity and 
contrast grade selection.
On easel probe with small spot 
for precise reading of reference 
area on projected image.

L .

Address 

City_____ Zip--------------
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Photography by Irving Penn Polaroid® 9



for instant prints and negatives.
*

A new film tor cameras and instruments 
now using Polaroid 3'/i”x4 ’/i” film.

I ntroduci ng Type 105.
A brand new Polaroid bind film for serious amateurs 

and professionals that delivers exceptionally high-quality 
prints and negatives. And delivers them economically 
and conveniently.

Just 30 seconds after you shoot with Type 105 you get 
a black and white print of exceptional tonal range, s h a rp ­

ness and luminosity.
And a quality negative to match. With 

a resolution of over 150 lines/mm so en­
largements retain original sharp detail.

What’s more, this new positive/

negative film comes in our convenient 
y / \ n x 4%" eight-shot pack format. So it fits 
any instrument, camera, and Polaroid Land 
camera that already uses our Type 107 or Type 108 
pack film.

(For 4 x 5  cameras and instruments we’re 
introducing a new adapter for all our 3% " x 4V* * 

pack film called the Model 405 Land Pack 
Film Holder.)

Ask at your photo store for our new Type 
105 Land film. A superb black and white 

film for instant prints and reprints.

9 Polaroid’s instant positivc/negativc pack film.



Not
everyone has 
one o f these.

I f  you're a 
Professional... 

you should.
NEW SERVICES
• Borderless Prints—all DATA-COLOR 

prints are now made without borders
• Free Texturing on reprint orders.
• DATA-Candids available thru 16 x 20
• No minimum orders
• Both 35mm and 120 Film accepted
• DATA-Chrome services—Precision proc­

essing of 120/220 and 35mm Ekta- 
chrome

• Print Mounting and Finishing
• New Album Plans
• More cropping masks available
• Will Call service at all 3 laboratory loca­

tions

AND .. .  MINI-POLICY 
PROTECTION
The Industry's first "Insurance Policy" 
against losing film in the mails

/  Th** Pfolffssonals Cokx Lab ^

[ D f l T f i ® } , , , , !
P O  BOX 1987—Gkandale Calil 91209 |

I ; ] Please Rush Me Your New Price List And Inter- | 
mation on the Mini-Policy '

I CITY_________________________
' STATE __________ ______ ZIP

T ra d e
T a lk _________
Three first place awards, including "Best of 
Show," and three honorable mentions 
were gathered by Perc Kelty, M.Photog.Cr., 
Chief Photographer for Youngstown Sheet 
and Tube Company, Youngstown, Ohio, in

Perc Kelty with steel industry photographic 
awards.

an industry photo contest sponsored by the 
American Iron and Steel Institute. . . Fred 
Comegys, a news photographer from W il­
mington, Del., was awarded first prize of 
$2,(XX) in the Third National Construction 
Photography Contest. Second place went 
to Steve Slater, staff photographer for the 
St. loseph News-Press, St. loseph, Mo., and 
third place to John Meyers, staff photogra­
pher for the Pawtucket Times, Pawtucket, 
R.l The American Society for the Pre­
vention of Cruelty to Animals announces 
its Ninth Annual Photography Contest for 
amateurs and professionals who enjoy pho­
tographing animals. The theme, "A  Life­
tim e Com m itm ent Between Man and 
Animals," should be demonstrated in each 
photograph For rules write: ASPCA Photo 
Contest, 441 East 92nd St., New York, NY 
10028.

Brooks Institute Alumni Association is plan­
ning a Homecoming celebration on Satur­
day, August 3 in Santa Barbara, Cal. For 
alumni attending the PP of A National Con­
vention, a bus has been chartered to leave 
the Biltmore Hotel Saturday morning and 
return to Los Angeles late Saturday night. 
The association is assembling an Alumni 
Print Collection for the school's Gallery. 
Alumni have been asked to select their best 
prints and mail them to the Alumni Office. 
Nominations are being accepted for a Dis­
tinguished Alumni Service Award which 
w ill be presented during the Homecoming 
festivities to a Brooks Alumnus "who has 
served the profession of photography, by 
g iv ing  of his t ime and talent  to its 
betterment."

The Association of Professional Color Labo­
ratories w ill hold an Eastern Regional Semi­
nar July 25 at the H ilton  Inn, Logan 
International Airport, Boston, and a West- 
Southwestern Regional August 3 in Los An­
geles. Topics for discussion include "Find­
ing a New Equilibrium Between Capital and 
Operating Costs," the recent PP of A lab 
survey, news on C-41 conversions and plans 
for E-6 processing, and a report on the 
Photo Decor program.

Henri Cartier-Bresson has assembled his 
first archival collection, 385 photographs 
covering 40 years of work, for the Menil 
Foundation of Houston, Texas. The collec­
tion is being exhibited at Rice University's 
Institute for the Arts, Houston, through Sep­
tember 15. . . . An exhibition composed of 
work from the leading photographers in 
the world w ill open in April, 1975, at the 
New York Cultural Ctr., sponsored by Vol­
unteer Service Photographers, Inc. Photog­
raphers w ill be asked to contribute one 
signed print for this exhibition, which is 
being called International Invitational of 
Photography 1975. All photographs in the 
exhibition w ill be sold to the public, the 
proceeds going to VSP.

Fabian of Park Ridge (III.) has joined Ad- 
vergraphics, an advertising firm located in 
the Chicago suburb. Fabian w ill handle the 
photography for the company, as well as 
his own portrait studio. . . Edward Mar- 
quardt has been appointed Creative Direc­
tor of ). H. Maddocks Photography, Los 
Angeles, Cal., to fulfill the company's re­
cent demands for studio graphic art 
production.

The promotion of Richard J. Croteau to 
Manager of the Photography Department 
at International Silver Company has been 
announced. . . . The Chase Manhattan Bank 
has announced the promotion of Arthur La- 
vine to Public Relations Officer and Man-

Richard /. Croteau Arthur Lavine

ager of the bank's photographic studio in 
the Corporate Communications Group. . . 
Robert E. Mayer has been named Manager 
of Publicity for Bell & Howell's Consumer 
& Audio Visual Products Group, Evanston, 
III.

SMSgt Don Bellows has retired as Chief, 
Photographic Division, Directorate of In­
structional Technology, USAF Academy. 
The retirement ceremony took place at the 

Turn to page 116
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^ > lg 2st

FRO M  YO UR PR E-M A SK ED  
M A G N A -PA C K  N EG S OR  

FRO M  U N -M A S K E D  ROLL  
FILM N EG A TIV E S !

Specify “ AUTOMATED 20 x 24" When Ordering

Once again, from the Nation's Leading Automated Color 
Lab, an economy 20 x 24! Combine this low $18.95 price 
with our low $9.95 on 1 6 x 2 0 ’s and you've got the com­
petitive edge on price and quality for big prints on this 
years senior work.
Burned in corners and diffussion are FREE and optional 
and 20 x 24 prints are borderless. MAGNACOLOR 20 x 24 
color prints can be made from 120, 220 and 70mm only. 
Negatives can be pre-masked in our MAGNA-PACK masks 
or un-masked . . .  no restriction on subject matter! 
Because these are automated prints, burned-in corners, 
when specified, will only be top left and top right on ver­
tical prints, and diffusion will be an automatic 25 to 30% 
of exposure time.
The time for action is now . . . MAGNACOLOR can help 
put you in today's profit picture!

MAGNACOLOR
1311 MERRILLVILLE P^AD • CROWN POINT, IND. 46307 • Phone 219/663-3210

This is our Regular Price

EACH 
IN ANY 

QUANTITY

No Restriction 
on Subject 

Matter 
Not a one time special

N O W  IS THE T IM E  TO  IN C LU D E  TH IS  
20 x 24 OFFER IN YO UR PRICE LIST FOR  
TH IS  YEARS S EN IO R  W ORK!

F R E E !
CATALOGS, MAILERS, ETC. IN A 
HANDY “LET’S GET STARTED” KIT!

GENTLEMEN: PLEASE RUSH A “ LET'S GET STARTED K IT" TO:

NAM E

ADDRESS

CITY STATE ZIP

D Nj/M oqnocolor • 1311 Merrillville Rd. »  Crown Point, Ind. 46307

I______ ___________________________________ I
JULY 1974 / THE PROFESSIONAL PHOTOGRAPHER / 29



N E W  
STUDIO  

CAM ERA  
LIN E

The Universal 
Studio Camera.

The Reflex 70.

The Portraflex 
Studio/Senior Camera.

frtmi it Jan ions name inpliotogidpitfc lighting
Photogenic has com bined the best of two 
worlds for you . . .  in this new studio camera 
line. The company has acquired the Beattie 
Engineering Corp., a well known California 
camera m anufacturer. All the extraord inary  
features associated with that firm ’s cameras — 
the ease-of-use, the amazing s im p lic ity , the

universality, the automated performance —are 
now available under the Photogenic name. And 
Photogenic has added its own modifications, 
to enhance the exclusive features of each cam­
era and to assure the consistent product quality 
for which the Photogenic name stands.The final 
result is a fine line of studio cameras.

T H E  U N IV E R S A L  S T U D IO  
CAMERA — Unmatched for the 
professional studio photographer 
who wants high quality and com­
plete flexibility. With the single 
lens design, you can use a wide 
variety of lenses both sharp and 
soft focus. Vignetting is simple. 
Interchangeable film backs per­
mit the use of all roll films —90 
mm, 70 mm, split 70 mm, 46 mm, 
35 mm, and 120-220 —and also 
the use of sheet film —4x5 or split 
5x7 . E lectrica lly programmed 
shutter places all the controls 
at the rear. No tim e w asting  
steps around the camera. All this, 
plus a revolving back and tilting 
feature, make the Universal the 
most versatile camera of its type. 
THE REFLEX 70 -T he  economy

and convenience ot 70 mm film, 
plus the professional control of a 
single lens reflex camera. Com­
pletely automatic, e lectrica lly  
controlled operation with viewing 
through the taking lens. Allows 
for use of vignetter and soft focus 
lens. Accepts automatic long roll 
film magazines for 70 mm, split 70 
mm. and 120/220 roll film holders. 
Magnifier for c ritica l focus is 
mounted in the hood. Can be posi­
tioned to check critical focus and 
then moved away for viewing.
TH E PORTRAFLEX STUDIO/ 
SENIOR CAMERA— Where else 
can you get the efficiency of a 
long-roll automatic camera with 
the tremendous advantage of 
single lens reflex design? And 
still be able to use 120/220 roll

film and 4 x 5  cut film! The Por­
traflex was designed for the studio 
concentrating on 70 mm, where 
quality portraiture is demanded. 
With our magazines, with nega­
tive identification, the camera is 
ideal for volume work, yet the 
necessities for quality portraiture 
such as the 360° revolving viewer 
are not sacrificed.
ELECTR IC FILM MAGAZINE
— One of numerous accessories. 
Fully automatic long roll film mag­
azine, with provi­
sions fornegative 
identification and 
electric interlock­
ing with camera.
Designed for 70 
mm and split 70 
mm formats.

WRITE FOR COMPLETE DETAILS
PHOTOGENIC MACHINE COMPANY /

Beattie Engineering Div. • Youngstown, Ohio 44512
Designers of Fine Lighting Equipment Since 1921

-*

e

e
<

e

r

r

30 THE PROFESSIONAL PHOTOGRAPHER JULY 1974



Something New
. . .  here’s a plaque simulating the 

look of weathered old barn siding — 

completely detailed down to the 

rusty nails. Available in Grey 

or Brown.

We are offering our best custom 

made 16 x 20 print mounted 

on WINDWOOD plaque in your choice 

of textured surface — canvas or 

portrait at a price you 

can’t resist.

SPECIAL PRICE $29.95 (Regular $54.50)
PLUS POSTAGE

O ffer is g o o d  until A ugust 15, 1 9 7 4
with money back guarantee.

color King custom 
lob, Inc.
(Div. of Color King, Inc.)

2801 Greene Street Phone:
South Florida Industrial Park (305) 921-1266
Hollywood, Florida 33020 Miami: 945-1331

COLOR KING CUSTOM LAB, INC.

Enclosed is our negative for special offer in 
□  Grey □  Brown
Please send Color King Custom Lab price list. □

NAME _____________________________________

ADDRESS __________________________________

j C IT Y ______________ STATE ________  ZIP ___
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Pako’s 
putting it

all together...
photo processing systems for the professional.

You can't beat Pako systems for quality, dependability 
and economy. We've got what you need .. . in individual 
products or systems ... for automated, semi-automatic 
or manual photographic processing.
FILM PROCESSING New, compact 529 Series 
cine/strip film processors for film sizes from 8mm 
through 70mm. Fits in less than 20 sq. ft. of floor space. 
Other Pako processors to meet your needs. Manual 
splicers available.

PRINT PROCESSING High capacity Hipak/Airpak 
processors for color or B/W print processing. Thirteen 
models plus a choice of two, three or four-strand 
arrangements. Compact Pakopro, the studio processor 
for small prints up to 11" wide.
PLUS Tempro Model 400 cut sheet dryer for RC and 
plastic-base print paper up to 24" wide and Pakolux 
M-4, the dependable print washer, with triple-action 
washing.

PRINTING Versatile B/C Eight printer for B/W, color 
or reversal prints in sizes from wallet to 8’x10", with 
or without borders. Accepts negative sizes from 35mm 
to 70mm. Also available, Pakotronic printers and 
Model 11 table-top easel for top quality B/W or color 
prints from 3 V2" to 11" wide.

PLUS Pako's exclusive new PDQ sales and service 
program for fast service and on the 
spot help where and when you need it!

PAKO CORPORATION
6300 Olson Memorial Hwy., Minneapolis, MN 55440 (612) 540-6011

P R O F E S S IO N A L
P R O D U C T S
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los angeles
& Hawaii

UNBEATABLE
CONVENTION
PACKAGE

T h e  original Spanish explorers and settlers called it "Pueblo de Nuestra la Reina 
1 de los Angeles de Porcinuncula."

Today, you can simply say "L.A." and nearly everybody knows you mean Los 
Angeles.

As the host city for the 83rd International Exposition of Professional 
Photography, "L A." is vast, exciting, diversified and challenging—one of the 
world's most extraordinary cities and an attraction for visitors almost w ithout 
compare. (Also see the photographs for a look at Hawaii—your second travel leg 
in this year's big PP of A Convention package).

W ithout question, "L.A." has something for everybody.
As one travel writer summed it up: "It's a metro area more state than city, a 

megalopolis of over 200 communities. It's Beverly Hills and Hollywood . . . Santa
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HAWAII—
Photographers’
Paradise

Fo llo w in g  Los Angeles  
C onventio n , activ ity  shifts (o  
H aw aii for a P hotographu  
Safari August 8■ 17 Sights 
in c lude  perfo rm ing  (xsrfioises 
at Sea Life Park in H o n o lu lu  
(A ll photographs courtesy  
U n ite d  A ir Lines.)

Monica and Anaheim .. . harbors of San Pedro and Long Beach. L.A. is film land, 
Disneyland and Marineland; oil fields and space centers; Pacific surf and San 
Gabriel mountains; palm-lined business streets; custom cars and fashion shows; 
foreign quarters and symphonies under stars."

There's a veritable kaleidoscope of sights and experiences you should not 
miss. Here are just a few:

•  You can meet the O ld West, complete w ith wagon trains and stagecoaches 
and Indians at Knott's Berry Farm and Ghost T o w n - and pan for real gold 
and watch Indian dances.

•  Stay in your car and head for Marineland on the ocean where you can see 
continuing shows of whales, porpoises and sea lions.

•  And still heading south, stop at Laguna Beach for a visit in a truly 
picturesque artist's co lo n y -o r head for Long Beach for a visit aboard the 
Queen Mary, one of the most famous ocean liners of all time.

For another scenic drive, head northwest for these sights:
•  A visit to M ount W ilson and the giant "eye-in-the-sky" telescope.
•  A tour of lovely Pasadena and a drive around the Rose Bowl you've seen so 

often on TV.
•  A visit to the fabulous Pio Pico Mansion in W hittier, or the beautiful 

Mission San Gabriel, one of the most accessible of the 23 Spanish missions 
in California.

And, of course, you can't miss Hollywood!
Try planting your own shoes in the footprints of the stars at Grauman's 

Chinese Theater. . . renew your memories of the celebrities by reading the 
bronze plaques of the Walk of Stars on Hollywood Boulevard . . .  see your 
favorite TV and film stars at work on a tour at Universal Studios. And while 
you're in glamor-land, have lunch at the famous Farmer's Market—or leisurely 
browse through the art galleries along La Cienega Boulevard, or discover the 
smart shops of Wilshire Boulevard.

All this, plus other fascinating L.A. sights: If you're in the Oriental mood, don't 
miss Little Tokyo for the color, foods and festivals of Japan—or try the adjacent 
New Chinatown. Superb meals here for groups!

And speaking of food, L.A. is a gastronomic delight—with restaurants for every 
palate (and for virtually any-size pocketbook). You can splurge in the 
sophisticated, luxurious supper clubs or go easy on the budget w ith the kids in



The Safari to Hawaii 
isn 't complete  
w ithou t jo ining in a 
trad itional luau, 
w ith  exotic 
Polynesian dishes, 
music and romantic 
atmosphere

New hotels line W aikiki Beath, w ith  majestic D iam ond  
Head looming up in the background.

\ \ W  /,

Beautiful, secluded Lumahai Beach on Island o f Kauai

a / / -y
11 fm

/mi 1
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one of the cafeteria chains. So-called "Restaurant Row" is a stretch of La 
Cienega Boulevard, between Hollywood and Beverly Hills. Some of the better- 
known names on the street are Lawry's Prime Rib, Mediterrania, Blue Boar 
Tavern, Tail O ' the Cock, Captain's Table, Smokey joe's, San Francisco Joe's.

And if you're traveling w ith the family, then head to Disneyland for a d a y -o r 
pick a sun-drenched beach, along 200 miles of su rf-o r ski on real snow at Lake 
Arrowhead or other mountain resorts-or indulge in horse riding on ranches 
near the city (hourly rates and pack train trips). And if you're inclined to bet on 
a horse, there are four parimutuel tracks, both flat and harness racing.

There's no lim it to what you can see and do in L .A .-fo r every interest and 
desire.

So, as you make your plans for PP of A's 83rd International Exposition of 
Professional Photography, be sure to give yourself sufficient time to enjoy one 
of the great areas in the country—and make this convention one of the best- 
remembered events in your life.



Photograph by Carmine Macedonia

The second 
camera for the 
one-camera 
photographer

Sure, you’re a 35mm person, and you love your camera. But sooner 
or later you’re going to hit a subject that it can’t handle. A still life. 
A building. A portrait you’d like to print 16x20 or bigger. Anything 
that demands the sharp, enlargeable quality of medium format.

Then it ’s time for a second camera. A 2-1/4 reflex. Unfortu­
nately, for the price of most 2-1/4 sir’s you could buy two 35s! A 
Mamiya TLR is a better answer. It can do about anything an sir can 
do, a few things some of them can’t . . .and costs about half as much!

Yet it ’s a match for any in precision quality and work­
manship. The difference? Simplicity. An uncomplicated 
mechanism that costs less to make. The lenses are com­
parably economical, even though each has its own full- 
synch shutter. And you get whisper-quiet leaf shutters 

as well as a big composable image that never 
dims or blacks out, even for an instant.

Just like your 35, the Mamiya TLR is 
part of a complete system...including inter­

changeable lenses 55 through 250mm, 
finders both waist and eye-level, finder 
screens and backs. One accessory you 
won’t need is closeup equipment: the 
bellows are built-in! So is 220 (24- 
exposure) film capability. Write for 
Folio 7 for descriptive literature. Ehren- 
reich Photo-Optical Industries, Inc., 
Garden City, M.Y. 11530.

M amiya TLR* C330/C220
See us in Islan d  1-5 at the Lo s  A n g e le s C o n ve n tio n .



PROGRAM
All events will be held at the Los Angeles Convention 
Center unless otherwise indicated. (P) indicates a Portrait 
program; (C) Commercial; (I) Industrial; (R) Retouchers; 
APAG (American Society of Photographic Artists' Guild); 
ASP (American Society of Photographers); and EPIC 
(Evidence Photographers' International Council). The 
schedule is accurate as of mid-May; however, there may 
be minor changes before the Convention. Check the final 
program for exact times and room locations.

4:30 pm (I) New Products Forum, |oe Cornelius,
Southside Camera Center, Houston, Texas, and 
Gordon Shafer, Shell Development Co., Deer 
Park, Texas

5:00 pm )udges Seminar

7:30 pm PP of California Installation Reception

8:30 pm Hollywood Celebrity Print Exhibit and Early Bird 
Party

FRIDAY, AUGUST 2

All day Photographic Safari at 20th Century Fox Studio 
and beach near Malibu

2:00 pm PP of A Executive Committee Meeting (Biltmore 
Hotel)

SATURDAY, AUGUST 3

9:(X) am National Committee Meetings (Biltmore Hotel)

All day Informal tours
Brooks Institute Elomecoming (Santa Barbara)

12:00 noon PP of A Board Luncheon (Biltmore)

2:00 pm PP of A Board Meeting (Biltmore)

SUNDAY, AUGUST 4

4:00 am PP of A National Council Meeting
How to Become a Professional Photographer,
Petersen's PhotoGraphic Seminar 
Registration Day, Brooks Institute and other 
photographic schools

1 ():(X) am Everything You Ever Wanted to Know About 
Electronic Flash—but Were Afraid to Ask,
William L. Norman, Norman Enterprises, 
Burbank, Cal.

11: JO am Trade Show Opening; closes 6:00 pm 
Box Lunch in Exhibition Area

2:00 pm Opening Session, welcoming address by lohn 
Smucker, M.Photog.Cr, PP of A President, 
followed by multi-media presentation on 
history of photography, and unveiling of 
Celebrity Print Exhibit

1 JO pm (I) Holography-Photography's Future, Dr
Ralph Wuerker, TRW Systems, Redondo Beach,
Cal
(P) Promote Your Way to Success, Bud Moyer, 
M.Photog.Cr., Traverse City, Mich

M O N D A Y ,  AUGUST  5

8:00 am European Pre-Professional Education, Douglas 
Stewart, Northern Illinois University, DeKalb,
III., and John Rose, FIIP, FRPS, Kenton Harrow, 
England
Affiliations Breakfast

9:00 am (EPIC) What Is Civil Evidence Photography as a 
Specialty?, Robert J. Anderson, FEPIC, Detroit,
Mich.
(I) TRW vs. A R C O —Two Viewpoints of 
Corporate Photography, Gary Kious, M.Photog., 
and William Clark
(R) Dye, Its Uses and Methods of Application,
Alfreda Hemphill, El Toro, Cal.; Pencil Work,
Louise Diekhoff, Metairre, Cal.; Etching on 
Blacking, Mert Walcott, Columbus, Wis.
(P) Lighting—the Key to Dimension; Posing—the 
Key to Profits, Donald Jack, M.Photog.Cr.,
Omaha, Neb.
(C) Studio Operations, William W. Carrier, Jr., 
M.Photog.Cr., Memphis, Tenn.

10:00 am (EPIC) Unusual Forensic Photographic 
Problems, Frederick E. Webb, Chief 
Photographer, FBI
(CIP) All convention program featuring Jason 
Hailey, M.Photog.Cr.

11:30 am Technical Products Exhibit opens; closes 6:00 
pm. Cafeteria and Portrait and Industrial box 
lunch

1 00 pm (I) TRW and McDonell Douglas plant tours

2:00 pm (P) Japan Photo History and Methods, Makoto 
Kudo, Osaka, Japan, and Japanese Wedding 
Photography, Shoichi Hori, Tokyo 
(Cl) How-to Audio-Visuals, Aaron Gordon, 
Cr.Photog., Chicago, III.
(EPIC) Taking a Closer Look, Pat Cannon, 
M.Photog.Cr., Eastman Kodak, Rochester, N.Y. « 
(R) Color Negative Retouching, Roger Cecconi, 
Kodak Technical Sales Rep, Los Angeles, Cal.
(ASP) Masters Instant Information Clinic,
Harold Bovee, Martha and Joe Zeltsman, Helen 
and John Kelley, and Vivian Geiger 
Affiliate Editors' Seminar
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rd INTERNATIONAL EXPOSITION OF 
PHOTOGRAPHY

nd NATIONAL INDUSTRIAL PHOTOGRAPHIC 
CONFERENCE

AUGUST 4-7
Los Angeles Convention Center 

Biltmore Hotel

3:00 pm Trade Show open for all divisions

4:00 pm (C) The Executive Image, Gary Jentoft, Seattle, 
Wash.
(P) Ping-Pong the Pictorial Portraits, Paulo 
Takahashi, M.Photog.Cr., Fresno, Cal.
(EPIC) Arson Photography, Lt. Donald Walpole, 
Chicago Fire Department 
(R) Retouchers Print Critique

6:30 pm ASP Reception (Biltmore)

7:30 pm ASP Banquet (Biltmore)

TUESDAY, A UGUST  6

8:00 am (CIP) New Unexplored Markets for the 
Professional Photographer, Dr. )oseph 
Schabacker, Arizona State University, PP of A 
Business Consultant

9:00 am (I) Walk a Mile in My Shoes, lack Felts,
Truckline Gas Co., Houston, Texas
(P) Seniors for a Profit without a Contract, Ted
Wahlberg, Cedar Lake, Ind.
(C) Aerials for More Money, Harper Leiper, 
M.Photog.Cr., Houston, Texas 
(APAG) Creating the Image, Opal Burnham, 
Cr.Photog., and Dick Adkins, Terre Haute, Ind.

9:45 am (I) Photo Posterization for Silk Screening,
Kenneth M. Hay, New York State Museum and 
Science Service, Albany, N.Y.

10:00 am (CP) All convention program featuring 
Governor Ronald Reagan

10:30 am (I) A Presentation of Slides for Industry, Robert 
Morris, Newell Color Lab, Hollywood, Cal., and 
|oe Rivera, Hughes Aircraft Co., El Segundo, Cal. 
(APAG) Creating the Atmosphere, Irene Smith, 
Pampa, Texas

11:30 am Trade Show opens; closes 6:00 pm
Cafeteria and lunches for Council, EPIC, APAG 
and Brooks

2:00 pm (I) Print Critique, Richard Kinstler, Cr.Photog., 
Cincinnati, Ohio
(Cl) What Is New about Kodak Vericolor II in 
Professional Films, Paul Cannon and Vern 
Nelson of Eastman Kodak with representatives 
of PP of A Commercial and Industrial Divisions 
(EPIC) Tour of Los Angeles County Sheriff's 
Department
(APAG) Creating the Masterpiece, Kay Isaacson, 
M.Photog.Cr., San Francisco, Cal.

3:00 pm Trade Show for all Divisions

4:00 pm (I) Something You've Always Wanted to Know 
about Winning at Commercial Photography,
Dick Kent, M.Photog.Cr., Albuquerque, N.M.

(P) Excitements, Ideas and Efforts, lack Newsom, 
Cr.Photog., Albuquerque, N.M.
(ASP) Masters Instant Information Clinic,
Harold Bovee, Doug Paisley, Henry Leichtner,
Pat Bovee, Dino and Mary Semprim

6:00 pm Beef-Beer-Bull (Biltmore)

7:30 pm Promo-Prep 74

W EDNESDAY, AUGUST  7

8:00 am (CIP) Smorgasbord of Promotions, Oscar Katov, 
PRM Corp., Chicago, III., PP of A Marketing 
Consultant; and Dr. loseph Schabacker, Tempe, 
Ariz., PP of A Business Consultant

9:00 am (Cl) Photos After Dark
(APAG) Let Us Answer Your Problems and 
Questions, Alma Evans, Cr.Photog., Louisville, 
Ky.; Opal Burnham, Cr.Photog., Terre Haute,
Ind.; Dick Adkins, Terre Haute, Ind , Irene 
Smith, Pampa, lexas; and Kay Isaacson, 
M.Photog.Cr., San Francisco, Cal 
Commercial Safari Critique 
Portrait Safari Critique

10:00 am (I) Macro Prep Cameraroom, I loyd Matlovsky 
Trade Show for Commercial Photographers

11:30 am Trade Show tor all Divisions

12:00 noon Winona Luncheon

3:30 pm (I) Industrial Photo Management
(C) Glamorous Nuts and Bolts—the Female Form 
in Commercial Photography, Cage White, 
Burlingame, Cal., and Antonio Ricca, 
M.Photog.Cr., Escondido, Cal.
Portrait Safari Critique continued

7:30 pm President's Reception (Biltmore)

8:30 pm Annual Awards Banquet (Biltmore)

DEADLINES FOR REGISTRATION

Register in advance or right at the Convention Center1 
Advance registrations will be accepted through July 15 to 
save time. Or, if you prefer, register when you arrive. 
Either way, you can't afford not to be in Los Angeles, 
August 4-7.



EXHIBITORS

List is current as of mid-May. Check 
final program for additions. For more 
information, contact PPA Events, Inc., 
1090 Executive Way, Des Plaines, IL 
60018.

Adams Retouching Machine Co., Inc.
Alfa Color Lab
American Photographic Appliance Corp. 
American "R" Corporation 
Art Leather Mfg. Co., Inc.
Artography Academy of Photographic Arts
Association of Professional Color Labs
Berkey Marketing Companies, Inc
Beseler Photo Market
Brooks Institute Alumni Association
Brown's Photo Supplies
Burleigh Brooks
Burleigh Brooks Optics
C-K Color Lab
C.P.Q. Colorchrome Inc.
Calumet Photographies, Inc.
Cameo Color Inc.
Camera World 
Canon U S A., Inc.
Carlwen Industries 
Carousel Color 
M.W. Carr & Co., Inc.
Coda, Inc.
Keith Cole Photography 
Coleman Systems 
Colenta America Corporation

Creative Designs 
Creative Framing 
Creative Wood Carvers 
DN| Color Labs 
Dexter Press
Eastman Kodak Company 
Ehrenreich Photo Optical Industries, Inc. 
Electronic Systems Engineering Co. 
General Products 
Gittings, Inc.
Gordon Graham Co.
Gross Mfg. Co.
H P. Marketing Co.
Honeywell Photographic 
I P S. Color Lab 
Ilford Inc.
lavelin, Div of Apollo Lasers, Inc.
Kolor View Press 
Kreonite, Inc.
Larson Enterprises, Inc.
Leather Craftsmen, Inc.
Lektra Laboratories, Inc.
B.S. Levin Company, Inc.
Lucht Engineering 
Lumi-Tec, Inc.
Lyndon Color Labs Inc.
McDonald Photo Products, Inc.
Meisel Photochrome Corp.
Minolta Corp.
Mole-Richardson Co.
Monkey Color Inc.
Bud Moyer
National Color Laboratories, Inc. 
Newcomb-Macklin Co.
Newell Color Lab 
Nord Photo

Norman Enterprises
PP of A Membership & Services
PTN Publishing Corporation
Pail lard Incorporated
Pako Corporation
Petersen's PhotoGraphic
Pfefer Products
Photo-Control Corporation
Photo Design Systems
The Photogenic Machine Company
Pierce Company
Polaroid Corporation
The Professional Photographer
Publishers for Conventions Inc.
The Rangefinder 
Rapid Color 
Rollei of America Inc.
Royce Photographies 
Sickles, Inc.
Simplex Specialty Co., Inc.
Spectra Color Lab, Inc.
Speedotron Corporation 
Studio Color Lab 
Studio Sales & Service, Inc.
T & G Enterprises 
Taprell Loomis 
Tekno, Inc.
Time-Life Libraries 
Treck Photographic Inc.
United Business Publications 
Universal Bookbindery Inc.
Wein Products, Inc.
Western Photo Mount Company 
Winona School Alumni Ass'n, Inc. 
Winona School of Professional 

Photography ®

ADVANCE REGISTRATION 
LOS ANGELES CONVENTION

Check Your Classifications:
Please Print •  in block letters •  leave spaces, but do not punctuate

No.

First Last Middle

Name
Firm
Address
City State Zip

Admission Price

A □  PP of A Member...........................................$20.00
B □ Employee of PP of A Member...............................  20.00
C □ Students (non-working) in Photography................  12.50
D □  Non Member of PP of A .................................... 40.00
E D All Members of Immediate Family of any

of the above............................................................ 5.00

□ PP of A Member
□ Non Member
□ Owner
□ Employee
□ Portrait Studio
□ Commercial Studio
□ Industrial
□ Photo-finishing
□ Photo Mfr.
□  Photo Dealer—Retail
□  Photo Jobber
□ Press
□ Student
□ Other (specify)_____

Family Names: Spouse________________________ ___
Child__________ Child__________ Child___________

Each registration includes one ticket for luncheon in the 
Exhibit Area Sunday, August 4. Advance registration ac­
cepted thru July 10, 1974. Refunds will be made only on 
cancellations received before July 1 5, 1 974.

□ Check if this is your first PP of A convention.
□ Send information on Photographic Safari.
□  Send information on Hawaii packages.
□ Send information on Technical Products Exhibit 

Booth Space.

Make checks payable to:
PPA Events, Inc.
P.O. Box 6 7 8 4  •  Chicago, III. 60 68 0



An 8x10 colorhead's got 
to put enough light on the baseboard 
to keep you out of reciprocity trouble

On the baseboard is the key. 
That s where it counts. The Durst 
V-184/CLS-300 8x 10 color enlarger 
has a new 2000-watt dichroic color 
head that does it. Short exposures, 
even at big magnifications (and that 
baseboard cranks right down to 
floor level, so we mean big magnifi­
cations). With faultlessly even dif­
fused illumination, corner-to-corner 
and edge-to-edge.

Everything else is just what 
you d expect from the people who 
started the dichroic revolution: con- 
tinuously-variable, fadeproof di­
chroic filters. Color-constant halo­
gen lamps. And the legendary dou­
ble-column ruggedness of the fa­
mous Durst V-184 enlarger.

If you ve already got a V-184, 
you can add a CLS-300 head to it 
in minutes Or buy the complete 
combination, for less money than 
you think. For still bigger blowups— 
to 30x40 and more on-baseboard— 
plus built-in motorized head and 
baseboard, the CLS-300 head is 
also available on the new Durst 
L1800 8x 10 Enlarger. Same story 
in 5x7; add a CLS-300 Color head to 
any Durst S-45 or L-138S Or get a 
complete L-138S/300 And get the 
light on the baseboard, where it 
belongs At your Durst dealer, or 
write. Photo Technical Products 
Group, Ehrenreich Photo-Optical 
Industries. Inc., Garden City. N Y 
11530. :ssS Canada: Braun Electric. 
3269 American Dr Mississauga, Ont.

N ew  2000W  CLS-300 
Built like a Durst.



Escape to La Jolla
hy John Howell, M.Photog.Cr.

W ith fond memories of our Cripple Creek Ghost
I own Safari in 1970, stout friends gathered again; 

this time at La Jolla, California. The purpose: a 
photographic junket for the pure pleasure of 
fellowship and to simply go loose with our cameras, 
feasting on the photographic opportunities of the sea- 
and sun-swept southern California coast.

Again we c ame from our widely scattered homes— 
Benschneider, Colorado Springs, Colorado, whose 
usual interest is commercial photography, especially 
scenics; portraitist Laverne Friesen, M.Photog.Cr., 
Buhler, Kansas; lay Stock. M.Photog.Cr., Martins Ferry, 
Ohio, Kurt lafay, M.Photog.Cr., Denver, Colorado; and 
myself Kurt again, as on our first safari, was the 
organizer. Ht* has homes in both Denver and La Jolla— 
the circumstance which precipitated both exciting 
junkets.

Brisk morning starts before the crack of dawn stirred 
the blood with thoughts of dramatic scenics, which the 
richly endowed landscapes provided. Kurt's abundantly 
foliaged patio provided instant settings. At nine, our 
cameras were busy with three models, none of whom 
were professional. Each was delighted to receive, as 
payment, prints from each ot us 

A patio luncheon rested the models and we were at 
it again, now to the beach and some or the fascinating 
weather-beaten rock formations One was a small

e
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FRIESEN

IAFAY

f x p a n d in g  th e ir  o x p o r io ru  os f ro m  
p re v ie w *  ju n k e t  in  1970. f iv e  
p h o to g ra p h e rs  to o k  b u s m a n 's  h o i id .o  
t o  s o u th e rn  ( '.ilifurnu r o a s t  to  
e x p e r im e n t  w i th  p h o to g r a p h ! !  
o p p o r tu n i t ie s  p r o v id e d  h \  s .m d  ro< k 
a n d  so,r



BENSCHNEIDER STOCK

C o lo r fu l  a n d  d ra m a tic  re s u lts , as e a c h  
p h o to g r a p h e r  d ra w s  f ro m  p a s t 
e x p e r ie n c e s  a n d  e x p lo re s  n e w  id e a s  
a n d  te c h n iq u e s

HOWELL





IAFAY

V a r ia t io n s  o n  th e m e ,  w i t h  e a c h  
p h o to g r a p h e r  u s in g  in d iv id u a l  
in te r p r e ta t io n  to  e x p lo r e  s a m e  ty p e  o i  
s u b je c t  a n d  p r o p

natural roc k bridge on the sand. Two feet deep and 
three feet high, it made an excellent setting for close- 
up head studies with just enough sun reflecting on the 
sand for facial illumination and glorious backlighting. A 
"waterfall" using water from a pumping plant—added 
to nature's own backgrounds.

I he second morning we met at five for a quick 
breakfast I hen at dawn, models and all went to the 
magnificent rocks of the rugged coast well worn by the 
blasting sea Pictorial settings unexcelled!

We experimented. We photographed under brilliant 
light, soft light in the mellowness of dawn and in the 
in between illuminations—every style, composition and 
new approac h we could dig out of our minds.

Some were good, some exciting, some less than what 
we hoped for The sum total—an invigorating personal 
and learning experience that will be reflected in our 
work of tomorrow

lac h of us is sold on the Safari concept: to gather 
with close friends we admire, respect and relate to, in 
taking our busman's holiday.

Organize your own busman's holiday if you haven't 
alreach and be sure to lie with the well-planned PP of 
\ Los \ngeles Photographic Safari and the Hawaii 
Photographic Safari tied in with the national 
Convention in August. Do it1 You'll be ric hI\ rewarded

lo h n  H o w e l l  M  P h o to g  C r , lo h n  
H o w e l l  P h o to g ra p h e rs  10 G re e n  
Bay H o a d  W in n e tk a .  IL 60091 
des( r ih e r l  th e  e x p e r ie n c  es o i  th e  
g ro u p 's  f ir s t  ju n k e t  in  “ G h o s t  
T o w n  S a fa r i ' '  (A u g u s t.  0 )7 0 .1 ) S I)

FRIESEN
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“I’ve been able to prove to
* cl ients that 35mm can 

do the job. It I hadn’t,
I’d probably have a  
broken back by now;’

Morton Beebe spends six to eight months of every year 
traveling the world and photographing it for an enviable list of

•  airlines, travel associations, advertising agencies and other 
clients. While it may sound like an extremely pleasant existence, 
he does suffer from one problem common to photographers 
who shoot on location: the weight and bulk of equipment.

"I carry a camera case in one hand, a portfolio in the other 
and sometimes a lighting case, too, so compactness of equip­
ment is always a concern:' Beebe's compact traveling system 
consists of a pair of Nikon camera bodies, or a Nikon and a

•  Nikkormat, and about five lenses: 20, 28, 55 Micro, 105 and 
200mm Nikkors.

Practically all photojournalists shoot 35. But Beebe is more of a 
photo-illustrator. He does shoot editorial photographs, but also 
the big budget advertising productions, the brochures and 
posters that used to be all big-camera jobs. Til often show my 
portfolio, which is tearsheets rather than transparencies, to 

ft people, and they'll say 'that must be 2-1/4! When I say it's 35,
*  they try to debate it!"

The fact is that 35 does have the capability to do highest 
quality work for the most demanding applications. Combine 
Kodachrome Film with a Nikkor Lens (“I certainly give Nikon 
credit for sharpness of lenses!' says Beebe) and you're ready for 
any assignment. Some of Beebe's Nikon shots have been made 
into 30x40" color prints for traveling museum exhibits!

But any 35 is compact. Why Nikon? For a man who travels to 
•  some of the world's remotest corners with just two camera

bodies, reliability is obviously vital. Morton Beebe's put his 
Nikons to some of the toughest tests imaginable...including 
both the North and South Poles (he and a writer companion 
were the first two men to make it to both) at temperatures 
around 60° below zero; we don't recommend it, but Beebe did 
it, and his off-the-shelf Nikons performed faultlessly. Same story 
on the dusty floor of a rodeo arena and in the surf, salt and sand 

4 of the South Pacific. "Some of my equipment is 10 years old, and 
if I was going to have corrosion problems I would've by now. 
It certainly speaks well of the way Nikons are put together!"

Nikon. Morton Beebe wouldn't trust his professional reputation 
to anything less. Would you? See your dealer, or write for Folio 
10A. Nikon Inc., Garden City, N.Y. 11530. dSB Subsid.of Ehrenreich 
Photo-Optical Industries, Inc. (In Canada: Anglophoto Ltd., P.Q.).
See us in Islan d I -5 at the Lo s A n t  es C o n ve n tio n .



Current trends in professional
photography in lapan will be displayed 

in a special lapanese Invitational Print 
Exhibit at the Los Angeles Convention 
Center August 4-7 during the PP of A's 83rd 
International Exposition of Professional 
Photography.

On display will be more than 50 color 
prints by members of the Professional 
Photographers of japan and the P.P.G. 
(Youth Studio Owners' Association). 
Several representative examples are shown 
on these pages. $

professional 
photography 
in japan
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7 h r  SO la p a n e s e  p r in t  s w i l l  b e  tu rn e d  b y  a d o z e n  o th e r  
p h o to g r a p h ic  e x h ib it s  a t  Los A n g e le s  C o n v e n t io n ,  in t  h id in g  
20  Years o I  d a y b o y  P h o to g ra p h y ,  K o d a k 's  A p p lie d  
P h o to g ra p h y ;  C e le b r it y  P r in ts  ASP Y o u th  ASP M a s te rs  ASP 
F e l lo w s h ip :  le t  P ro p u ls io n  La b ; P o la ro id ,  H a s s e lb la d . H o y  
S c o u ts  o l  A m e r ic a  M e r i t  A w a rd ;  PP o l  A G e n e ra l,  a n d  PP o t  A 
L o a n  C o l le c t io n



The new
Omega generation.

I hits is the third-generation Omega. Ihe 
Rapid ( )mega. And it evolved from need. When 
the first Omega 120 was introduced nearly 20 
years ago. it gave the working pro a system 
with greater handling convenience. And intro­
duced a totally new and practical medium format, 
2-1/4" x 2-3/4." that enlarged in direct 8" x 10" 
proportions.

Then in 1903. the second generation. Koni- 
Omega. refined the concept. And added several 
important contributions to professional camera 
design. All geared to insure professional results, 
every shot, under the kind of pressure a pro has to 
live with.

Now we have the third generation. I he Rapid 
Omega. And this generation is the only camera in 
the world that combines all these features:
(1) automatically-coupled film transport and 
shutter cocking: (2) single window range/view- 
finder with moving, parallax-correcting framelines 
for its interchangeable lenses: (3) quick-change 
preloading rollfilm holders: (4) retracting pressure 
plate that applies optimum pressure during expo­
sure. and releases when film is transported.

Rapid ( )mega is all this. A system  designed 
without compromise, for the uncompromising 
working pro. Compact and lightweight enough 
to carry and shoot for many hours, its oversized 
controls are human-engineered to provide fastest 
working spx?ed with minimum effort. So much so. 
it can even be used with gloves on.

And there are two Rapid Omega models: 
the 100 with preloadable film holder, and the "200 
which offers the added feature of magazine 
interchangeability. Which m eans you can change 
films mid-roll, without wasting a single frame.
A great plus if you change from color to b/w. mid- 
assignm ent1

Both models use the entire system of lenses, 
rollfilm holders and accessories interchangeably, 
as well as the accessories of their predecessor 
model, the Koni-Omega M

I ,ei s explore some of the reasons why our 
system is the major tool of the wedding photog­
rapher Bach of our four lenses. 58mm f/5.6.
90mm f/3.5 (standard). 135mm f/3.5 and 180mm 
f/4.5 is known for resolution and brilliance.

Each has a precision between-the-lens 
shutter from I sec. to 1/500 and B; a built-in 
retractable lens hood and PC/screwlock flash 
terminal. And they all use standard series filters.

Rapid Omega s wide-base rangefinder is 
combined with a projected-frameline viewfinder. 
Whether using the 90. 135 or 180mm lens, the 
framelines automatically expand, contract and 
shift as you focus, to correct parallax and com­
pensate for changing angle of view.

Flash users especially appreciate the inter­
changeable flash guide plates that read the f/stop 
as you focus. And the heavy duty quick-release 
flash bracket made for professional use.

We ve also built in a host of fail-safe features, 
to prevent human error under pressure. To prevent 
lost shots, you can t remove the lens or the "200 
magazine without the dark slide in place: or trip 
the shutter without removing the slide. And while 
you can intentionally double-expose, you can t do 
it accidentally. In fact, the shutter release locks so 
you can t make an accidental exposure. You can t 
lose the built-in lens hoods, or pull out the flash 
connection, or accidentally switch from M to X 
synch.

Truly, there s little you can t do with a Rapid 
Omega, except make a mistake. We designed it 
that way.

Ask your dealer to show you the new Rapid 
Omega. It s the most amazing performer that's 
ever appeared in a camera store. Or write for our 
color brochure. Berkey Marketing Companies. Inc..

Rapid Omega. Because Every Shot Counts.
Specifications and price subject to change without notice.





Promotion, an Art 
and a Necessity

by Paul I inwood Gittings, M.Photog.

As I travel across the* country, I am re­
peatedly appalled that so few 

good photographers promote their 
services, or the quality of their fine 
work People are hungry for good por­
traits of their loved ones, but too of­
ten these family members need a 
little urging to make up their minds to 
do it now, and not some vague 
tomorrow.

Not long ago, a young mother told 
me her child was age eight and had 
never had a portrait made. When the 
baby was born, she and her husband 
were transferred to a new town, 
where she was unfamiliar with the 
merchants, and, especially, photogra­
phers. fhe only studios she came in 
contact with were in department 
stores, and the only soliciting she en­
countered was the type-"You'll win a 
prize if you can name the first Presi­
dent of the United States.” This sort 
of approach insulted her intelligence, 
and turned her against photography 
in the new town

On another occasion, I talked with 
a prominent young attorney in his o f­
fice. When he learned my identity, he 
asked a favor "Are these portraits of 
my wife and children really all that 
good?"

He had paid $T5 for a cheap-look­
ing black-and-white vignetted photo 
with a little* hand-tinted color rubbed 
in It was a pitiful product and not 
worth $S in any cheap studio. I asked 
him why he didn't go to a certain lo­
cal studio, that I happened to know, 
for good work? I told him that stu­
dios quality was infinitely superior, 
and its cost only slightly higher His 
reply was that his family had never 
been approached by the good studio, 
anci when the lousy workman had 
someone phone his wife, she took 
the line of least resistance. I he result 
was a black eye for the profession, 
and created a belligerent buyer for all 
photographers in the future

Telephoning Is Public Relations

W hat is wrong with the proposition 
that good studios should keep in

touch with the buying public by tele­
phone? Is there some great stigma at­
tached to asking good, substantial 
people to do business with a good, 
substantial studio? Not canned solic­
itation, but a friendly telephone ap­
proach, to inquire if the listener had 
ever availed herself of the studio's 
services? If so, learn the names and 
birthdays of her children, to be used 
at some later time for another friendly 
phone call, or even to send a birthday 
card to the youngster, which would 
automatically remind "mama” that 
maybe she really should have the pic­
ture taken now. If a newcomer, tell 
her something about the reputation 
of the studio, and invite her to drop 
in for a cup of coffee and a chance to 
look over the samples and wall por­
traits. Ihat isn't strictly soliciting—it's 
more like public relations, and a 
friendly reminder that the studio does 
exist. As long as the person telephoning 
doesn't actually ask for a sitting, or 
hard-sell to get a commitment, very 
few people will resent the call

It s good to start off with something 
like this: "Mrs. Blank, this is Susie 
(ones with Fine Arts Studio. I hope I 
haven't caught you at an inconven­
ient time?"

If the answer is no, then feel free to 
chat. Perhaps Easter is near, and this 
gives an opening to learn how many 
children are in the family, and which 
of them w ill be egg-hunting. Jot 
down the dates of births, and espe­
cially the children's names. Make no 
effort to book an appointment, just 
thank the listener for the opportunity 
to get acquainted and tell her you'll 
be in touch later. Then send a little 
brochure-or follow the call with a 
personal letter from the boss, thank­
ing Mrs. Blank for talking with the 
telephone representative. No effort to 
make a sale is necessary. Next call, 
w e ll be talking to someone with 
whom we are already acquainted, 
maybe someone who considers us 
friends. And we make it more per­
sonal by inquiring about johnny's 
preschool experience-or Mary's mu­
sic. Sooner or later, the listener will

A  Service rr:::::rtr::

herself mention that probably she 
should have Mary's portrait made. 
And then it's easy to help her pick a 
convenient time for the sitting.

Don't Be Modest

What's wrong with that? What 
could possibly be degrading about it? 
We are doing this woman a favor, and 
a great service. Too soon Mary will be 
ten years old and have no portraits, 
just suppose Mary (heaven forbid) 
should be hit by a car and, even 
though she lives, be paralyzed. What 
if she grows to womanhood with no 
portrait of her childhood to show her 
own children? Or a portrait of Mother 
to keep for posterity? What's wrong 
with letting people know that you are 
a good workman, with a Master of 
Photography degree-that your por­
traits are fairly priced and fully guaran­
teed? Why hide the fact that you'd 
like to be a family photographer? 
Why not let this family have the ad­
vantage of your skills?

Your receptionist is happiest when 
she's busy and productive. It gives her 
great satisfaction to know that she 
is helping the studio succeed, by 
creating occasional new customers 
who may come back again and again 
through the years. And she's due the 
owner's thanks, and an occasional re­
ward for this effort above and beyond 
the call of duty—like a couple of days 
off occasionally, with a complimen­
tary plane ticket to nearby San Fran­
cisco, or New Orleans, or Atlanta. 
This capable young lady can make 
many valuable friends and customers 
for the studio and build future busi­
ness—but not if the studio owner says 
with swelling pride, "We do no solic- 
iting-all our business is voluntary 
call-in appointments.”  Sooner or 
later, this studio will be an empty and 
a lonely place.

Need for New Customers

Today's good customers are gone 
tomorrow. America is on the move.

Turn to page 131
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MONTEREY PIER )oani Trindl

Scholastic
Winners

Shown here is a selection of winning 
photographs from the 1973 

Scholastic/Kodak Photo awards, first 
exhibited at the PP of A 82nd Inter­
national Exposition of Professional 
Photography in Denver. The competition 
is conducted annually by Scholastic 
Magazines, Inc. and sponsored by Kodak.
It is open to junior and senior high 
school students for scholarship awards.
The PP of A urges professional 
photographers to encourage local 
students to participate in the competition 
and to offer assistance to high schools 
in the program. $



by Merrett T. Smith, M.Photog.

five areas 
of portraiture

C a lifo r n ia  G o v e rn o r  R o n a ld  R e a g a n  saw a u th o r 's  p o r t r a i t  
o f  M ic h ig a n  G o v e rn o r  G e o rg e  R o m n e y , c h o s e  h im  to  

m a k e  o f f i c ia l  p o r t r a i t

W hat I w ould like to do is pass on 
to the newcomer in portrait pho­

tography a few ideas that have taken 
me a num ber o f years to learn. If 
someone had taught me these things 
25 years ago, it w ould have been a 
real shortcut to advancing me in my 
profession. The five areas I w ill dis­
cuss are the fo llow ing: 1—Choosing 
the best side of the face for a portrait. 
2—O btain ing the fem inine and the 
masculine tilt to the head. 3—Know­
ing the best camera angle to use on a 
balding man. 4—Discovering how to 
m inim ize the jow l line and the sec­
ond chin. 5—Learning how to use um­
brella lights.

Choosing the Best Side

Knowing how to choose the best 
side has saved me many re-sittings. 
For many years I was doing this com ­
pletely backwards, and I find that 
many photographers still choose in ­
correctly. Sometimes, if the subject 
has a crooked  nose, a bad eye or 
some deform ity of the face, you can­
not go by the rule.

As the photographer looks at the 
person straight on he w ill find that 
most faces are non-symmetrical; one 
side of the face may be larger than 
the other. If you were to measure 
from the outside of the eye to the o u t­
side of the mouth, one side would be 
w ider than the other. Right off, one 
would say, "Shoot into the small nar­
row side of the face and d istortion 
w ill make the small side look larger."

This procedure is wrong because 
only if you were in close w ith  an ex­
trem e ly  w ide  angle or short focal 
length lens w ould  d istortion affect 
the photograph in any way. On the 
other hand, by photographing from 
the w ide side of the face and letting 
the small side fall away from the cam­
era, the far side would have the ap­
pearance of looking smaller because 
it is fu rth e r from  the camera The 

Turn to page 118

58 / THE PROFESSIONAL PHOTOGRAPHER JULY 1974



Yousuf Karsh

JULY 1974 THE PROFESSIONAL PHOTOGRAPHER I  57



V IP  lo u n g e  a t M o b i le  a i r p o r t  w a s  c o n v e r te d  in to  
te m p o ra ry  p o r t r a i t  s tu d io  w h e re  PP o f  A  
P re s id e n t lo h n  S m u c k e r  w a s  p h o to g r a p h e d  w i th  
e a c h  J u n io r  M is s  as sh e  a r r iv e d  fo r  P a g e a n t

P e rm a n e n t d is p la y  o f  2 4 x 3 0  J u n io r  M is s  p o r t ra its ,  
e a c h  in d iv id u a l ly  f ra m e d  a n d  lig h te d ,  is in  
M o b i le 's  C iv ic  A u d i t o r iu m

O n  o p p o s ite  p a g e . M o b i le  M a y o r  G a ry  
G re e n o u g h  ( r ig h t )  jo in s  PP o f  A  P re s id e n t  
S m u c k e r  in  a d m ir in g  p o r t r a i t  o f  O h io  J u n io r  M iss .

P a r t ic ip a t in g  in  u n v e i l in g  o f  P a g e a n t t ra v e lin g  
p o r t r a i t  g a l le r y  w e re ,  f ro m  le f t ,  PP o f  A  F irs t V ic e  
P re s id e n t H y la n d  A  T a y lo r ; PP o f  A  P re s id e n t  
lo h n  S m u c k e r ; W i l l ia m  A . S a w y e r, A s s is ta n t  V ic e  
P re s id e n t a n d  G e n e ra l M a n a g e r  o f  E a s tm a n  
K o d a k  's P ro fe s s io n a l &  F in is h in g  M a rk e ts  
D iv is io n ,  a n d  V a n  B. P h ill ip s ,  V ic e  P re s id e n t,  
M a rk e t in g ,  E a s tm a n  K o d a k
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masters photograph 
junior misses

America's jun io r Miss Pageant is en­
joying an extra national prom o­

tion dimension this year. It is in the 
form of PP of A's participation in the 
creation of a unique, traveling por­
trait exhibit o f all 50 state Pageant 
winners that w ill be seen by m illions 
of Americans in a cross-country tour.

Each lun io r Miss was photographed 
by a PP of A Master of Photography, 
w ith  the selection of the photogra­
pher determ ined by his or her prox­
im ity to the girl's hometown. In states 
where there are no Masters at present 
-such  as Alaska and Hawaii—photog­
raphers traveled from nearest points 
to take the girls' portraits.

Display prints for the traveling gal­
lery, as well as for the permanent ex­
h ib it  in the  C iv ic  A u d ito r iu m  in 
M obile, Alabama, home of the Pag­
eant, were made by the Professional 
& Finishing Markets Division of East­
man Kodak Co.

U ntil the end o f the year, the gal­
lery w il l  travel to  m ajor shopp ing  
malls, fairs and o the r co m m u n ity  
events throughout the country. As of 
the end of June, the exhibit already 
has been seen by many thousands of 
people in M iami, Atlanta and Dallas. 
A key stop on the tour w ill be the PP 
of A Convention in Los Angeles—w ith  
the exhibit on view in the Los Angeles 
Convention Center.

The pub lic ity  and prom otion of PP 
of A's supporting Pageant role has 
been very extensive, w ith  nationw ide 
exposure for the Association in news­
papers and on TV. Local newspaper 
public ity for each participating Mas­
ter also was an important part o f the 
prom otion program.

The kickoff for the natior /ide pub­
lic ity  effort was the photographing of

PP of A President john E. Smucker, 
M.Photog.Cr., w ith  each of the 50 girls 
as they arrived in M obile  on April 25. 
A photograph showing President Smu­
cker and each jun ior Miss admiring 
her portrait was sent to every daily 
newspaper in her state, and to com ­
m unity newspapers in her hometown 
area. N early 1,800 newspapers re­
ceived the photographs and articles. 
Also color slides were serviced to the 
199 CBS television stations w hich car­
ried the live, fu ll-hou r Pageant finals 
on May 6.

President Smucker and PP of A First 
V ice  P res iden t R yland A. T ay lo r, 
Cr.Photog., both attended the Pag­
eant festivities and jo ined Kodak and 
Pageant officials in the unveiling of 
the traveling gallery and permanent 
display.

"PP of A is pleased to be identified 
w ith  America's jun ior Miss Pageant 
because it recognizes, rewards and en­
courages excellence in young people," 
said President Smucker. "A n d , the 
t r a v e l i n g  g a l l e r y  —w i t h  o u r  ou t -  
stand ing  M asters' p o rtra itu re —w ill 
give Americans a closeup look at the 
coun try 's  o u ts tand ing  senior high 
school girls. The faces reflect the per­
sonality, character and enthusiasm 
which contribute to the good c itizen­
sh ip  q u a lit ie s  so ev ident in the ir 
records of scholastic and com m unity 
achievements."

Nearly 50,(XX) girls entered local and 
state Pageants this year to compete 
fo r m ore than $700,000 in co llege 
s c h o l a r s h i p s .  The Pageant  was 
f o u n d e d  in 1958 —and en j oys  the 
w idespread support o f educators, 
civic organizations, church groups, 
government officials and business 
leaders. ®

ALABAMA, Van Blankenship 
ALASKA, Bernice Workman 
ARIZONA. Allan B Starr 
ARKANSAS, Greer H. l i le  
CALIFORNIA, George F. Perry 
COLORADO, Don E Peterson 
CONNECTICUT, Robert E Burian 
DELAWARE, W illard Stewart 
FLORIDA, Ralph D. Conte 
GEORGIA, Robert B Garrett 
HAWAII, Paulo N. Takahashi 
IDAHO, Grace A Sandberg 
ILLINOIS, loseph D Matthews 
INDIANA, Lawrence E. An spa ugh 
IOWA, John C. Sybenga 
KANSAS, Laverne Friesen 
KENTUCKY, Cus Frank 
LOUISIANA, Emile Salles, lr 
MAINE, Philip G. McKeen 
MARYLAND, FI M orton Apple  
MASSACHUSETTS, lack H olow itz  
MICHIGAN, D im itri LaZarofJ 
MINNESOTA, Clair B Peterson 
MISSISSIPPI, Harry Rumlelt 
MISSOURI, Robert G Hostkoetter 
MONTANA, Steve Hadnagy 
NEBR ASKA, Iran i is /a h lo u d il 
NEVADA, Bob Wilcox 
NEW HAMPSHIRE, Frands / Sullivan 
NEW JERSEY, loseph / eltsman 
NEW MEXICO, Albert Ravanelli 
NEW YORK. Henry W Leichtner 
NOR III CAROLINA, Burme W Batchelor 
NORTH DAKOTA, Roland V Dinger 
OHIO, John M Davidson 
OKLAHOMA, Ernie E Curio  
OREGON, Keith Peterson 
PENNSYLVANIA, lorry Interval 
RHODE ISLAND. Frank DeLuca 
SOUTH CAROLINA, Van P Moore  
SOUTH DAKOTA. Robert I Baird 
TENNESSEE, D L Dickerson 
TEXAS, Frank E Cricchio  
UTAH, Don C Blair 
VERMONT, George S. Heilpern  
VIRGINIA, W illiam S  McIntosh 
WASHINGTON, Russ Chit 
WEST VIRGINIA, Ulysses Buffington 
WISCONSIN, B A rlin  Haig 
WYOMING, Lloyd M Peterson



Eight exposures, nine hours, one great 
photograph.

The client. Ciba-Geigy. wanted an ad for a 
product which keeps wine clear. The agency. 
Cunningham and Walsh, conceived a photo­
graph to make the point perfectly clear!' 
Photographer Ken Kay had to accomplish it. 
Four precisely placed images of a glass filled 
with wine, with thedensity of the wine gradually 
increasing, but the hue remaining constant.
It looks hard, and it was.

It could only have been done with a Sinar-p!' 
states Ken Kay. No other camera has the 
modular construction I needed to make this 
five-foot optical bench. No other camera has 
the full calibrations and geared movements I 
needed to come back to the precise positions 
where tests were made. And no other camera 
has a self-cocking behind-the-lens shutter like 
this, to totally eliminate camera movement.

After nine hours of tests and a waste-basket- 
full of Polaroids." Kay had a page-full of calibra­
tions. Exact positions of front and rear stand­
ards on the rail, up, down and sideways. Using 
the unique Sinar-p micrometer drive move­
ments. he shifted, raised and/or lowered the 
back for each exposure. The second.third and 
fourth images required secondary exposures 
with a bank of strobes partially covered to pro­
duce rim lighting of sufficient intensity. The 
eighth exposure was with the glass directly in 
front of the lens to produce a wine-colored 
background.

The Sinar-p It can simplify the most complex 
assignments—or at least make them possible.
It turns corrective photography into a fast, one- 
try, no-guess-work operation. Ken Kay says.
It s the best view camera that's ever been de­

signed. And he should know. It s part of an 
all-encompassing system which also includes 
the moderately-priced Sinar-c and the light, 
compact Sinar-f.

The great simplifier

c
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PHOTOGRAPHIC INDUSTRIAL COMMUNICATIONS 
A section for the corporate photographer

History and Challenge —
Watchwords of NCR’s Photographic Department

The Photographic Department of 
NCR Corporation, Dayton, Ohio, 

was established as such in 1895, with 
Otto Nelson as its first department 
head. At this time, Mr. Nelson was 
not a photographer.

Previous to this time, John H. Patter­
son, the company's founder, did his 
own photographic work personally 
and with the aid of traveling photog­
raphers from whom he purchased the 
negatives. Photograph finishing at 
this time was done by the M. Wolfe 
Portrait and Commercial Photography 
Studio in Dayton. On January 2, 1898, 
F. J. Gilbert was employed as Head of 
the Photographic Department.

Considered as the first "in-plant" 
photographic department in the coun­
try, it has been in continuous use as a 
service department from that early 
beginning.

In 1905 an attempt at aerial photog­
raphy was made by an NCR cam­
eraman. A photo of the Dayton 
factory was made from a balloon. On 
another occasion the NCR photogra­
pher perched himself atop a scaffold 
on the Old Power House to photo­
graph progress on some new build­
ings the company was adding.

NCR was also the first large indus­
trial concern in the country to adopt 
motion pictures in a varied program. 
In 1902 special films were made and 
incorporated in an illustrated lecture 
on welfare work which was being 
given to manufacturers' organizations 
throughout the country and to vis­
itors to the NCR factory in Dayton. 

The use of motion pictures by NCR

1 H K  H O  I t&l. M O M  H I.Y

Bookkeeping Bone by Machinery
T h f  V a l u e  o f  T i m e  L o s t  i n  B a l a n c i n g  Y o u r  C * s h  

W i l l  P a y  f o r  a N a t i o n a l

UNCEASING watchfulness o f details is the price of success tn (lie hotel 
business. W ith a National Cash Register to take care o f your cash you 

can devote your time to looking after the many important things upon which 
the success of your hostelry depends.

By enforcing carefulness, accuracy and Isonesty. a National saves its p ric e  
each year. It wifl give you at a glance a detailed history o f the day s business, 
showing separately the receipts for rooms, meals, cigars, pool. bar. etc

Let us show you how  a National will increase your profits.

NATIONAL CASH REGISTER CO.
D A Y T O N  - - - O H IO

From its early beginnings, NCR's Photographic Department has 
photographed models and machines for use in national advertising



T

Company'v /»na/ inspection department. October 13 1905 NCR's 
Photographic Department has worked on similar "in-plant " assignments from 
early 18913 until the present

is not confined to films that have to 
do with the commercial activities of 
the organization. Upon numerous oc­
casions films have been prepared to 
aid worthy movements entirely sepa­
rate from the cash register business.

The Growth of NCR

Patterson's first factory was 40' wide 
and 80' long, with 13 people on the 
payroll. The output was four or five 
cash registers a week.

The year 1888 represented a signifi­
cant milestone in the growth of the 
company, for in that year the move 
was made into the first factory built 
specifically to manufacture cash regis­
ters. The new building, on the site 
now occupied by NCR's present Day- 
ton factory, measured 60'x100', giving 
five times the space in the original 
plant.

The roster of 115 workers who 
manned the factory in 1888 has grown 
into a world-wide organization com­
prised of 81,000 persons, with facto­
ries located in ten countries and 
offices in over 1,000 cities in more 
than 100 nations.

Today the Photographic Depart­
ment is capable of producing large 
quantities of quality photographic 
services, that are rendered at one-half 
to two-thirds below the costs of out-

*
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Aerial photographer, suspended from balloon, made photograph o l Dayton factor> 
and environs on September 25, 1905 Photo was used in historical film produced by 
Eastman Kodak Company.

Original 
Photographic 
Department studio, 
an important part o l 
NCR's operation 
since 1898

i
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THIS IS THE NATIONAL MULTIPLE-DUTY ACCOUNTING MACHINE

Snap o il one form-pouting h it snap on 
| another and you change, in second*. from  

nc type o f potting to another'
O m  MULTIPLE-DUTY machine and cme 

operator can u m m IIv handle all the potting, 
including payroll, in the small or medium- 
need bonnet*

Large concern* u%e hatteno o f th e *  
MULTIPLE-DUTY machines for iprctiic jobs, 
and. dur.ng peak • load periods, shift jobs 
between machines to cut costly overtime

This remarkable M U L T IP IE  D U TY m a­
chine often repays its entire cost the first year 
after installation and then goes on sating 
money year after year!

This National M ULTIPLI-D U  TY machine 
will cut }t>ur accounting costs, besides go ing 
you money-making facts about your busi­
ness facts usually considered too costly to 
obtain with other methods.

Let our representative show what National 
Mechanised Accounting can do for you '

full-page ads in Business Week, Time and US News & World Report 
m the SOs continued to show live models at work on NCR 
mac hmes

side commercial or retail rates. The 
professional photographers them­
selves, being company oriented, 
know the best way to photograph 
many products to illustrate features 
and designs to their best possible 
advantage.

All new products are photographed 
in the early stages of their develop­
ment, most of which are considered 
“ company confidential." They can be 
handled as such with "in-plant" oper­
ations, from the taking of the actual 
photographs, to the filing of the nega­
tives in the department's "restricted" 
negative files. All work processed 
through the Photographic Depart­
ment can be handled with greater ex­
pediency than could normally be 
expected from outside sources.

Activities of the Department

Photographic service includes the 
application of talent and facilities to 
handle location or studio still pictures 
(with or without models) for advertis­
ing, national ads and brochures, sales 
promotions, technical and scientific 
services, annual report photography, 
news and editorial releases, author­
ized special assignments and conven­
tion coverage. Such services are 
rendered within the established facil­
ities of the Photographic Department 
-o r by assignment, anywhere in the 
United States and Canada.

The services or activities of the de­
partment include:
1. The responsibility of taking all the 
photographs for national ads and tes­
timonials, in black-and-white and 
color, at considerable cost savings to 
the company, below outside commer­
cial rates.
2. Major volume is for 35mm, 2,/4x2'/4, 
4x5, and 8x10 negatives —trans­
parencies, both black-and-white and 
color; black-and-white prints from 
4x5 to 30x40.
3. Contact printing and enlarging to 
produce high volume of black-and- 
white prints. Sizes range from bill- 
fold-size to 40x72 mural-size enlarge­
ments. Paper is available in single 
weight and double weight for contin­
uous tone pictures and ultra thin 
Kodagraph for high contrast line or 
printed originals.
4. Copy room provides for high vol­
ume of continuous tone (e g. product 
pictures, portraits, etc.); high contrast 
(e.g. line drawings, etc ); and halftone 
negatives (eg. for continuous tone 
pictures) to be reproduced in bro-

D
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An NCR computer helps 
the University of Tampa 

speed its forward march!

The right computer for your company is the one that will do the most 
for your profit and growth NCR is the one computor company that 
looks at computers that way and builds them that way That's why 
the University of Tampa now uses an NCR Century computer to cut 
expenses and keep pace with thcr growing needs it's also why. to­
day. more than 8.000 NCR computers are being used worldw ide 

NCR has more years of experience in more kinds of bus-ness 
than any other computer company So we know what a computer

)

should and can do for your particular business That s why we pro­
vide computers and software to help you solve the practical prob 
terns of your business

And now. our growing family of NCR terminals can make your 
computer even more useful When you're ready to talk computers 
and terminals call the one computer company that talk* your 
language. NCR knows from experience what s right for your par­
ticular business In computers In termmais

□ H  □
Contx/ters A Ter nm aK

BUSlNtSS W flK, Oct. 7 TIM? H<„ «
NEWSWCrK. V  USKtWfl I)

Above Today the responsibility of making all 
photographs for national ads (this one appeared 
in business magazines, fall 73) rests with NCR's 
Photographic Department, headed by Tree! f 
Koors (left). Company has realized c onsiderable 
cost savings, below outside commercial rates, by 
doing all work "in house ."

T



chures, etc. Copy negatives can be 
produced in sizes from 4x5 to 16x20. 
Copies can also be made using PMT 
(Photo Mechanical Transfer) special 
repro paper, to provide high quality, 
high resolution "repro-stats" of any 
document (printed or drawn) ready 
for keyline art
5. large quantities ot slides are pro­
duced in sizes of 55mm and 3!4x4 
(black-and-white or color). Slides 
art* used extensively by many com­
pany departments including domestic 
and international marketing, product 
introductions, educational presenta­
tions to customers, financial meet­
ings, etc. Slides for the Board of 
Direr tors meetings are also produced.
6. Provides service for many corporate 
and divisional publications. Among 
these are the annual report, NCR 
News (domestic marketing), Inter­
national News (international market­
ing). NCR World (corporate), NCR 
Dayton (data terminals division), a va­
riety of sales and technical support 
publications in both domestic and in­
ternational marketing, CPC materials, 
technical services manuals for both 
domestic and in ternationa l, and 
audio-visual support services.
7 Archive, negative file service for on- 
c all positive prints of any material pro- 
duced by the department throughout 
the history of the company. I his in­
cludes all equipment manufactured 
by NC R up to the present time; per­
sonnel and management portraits. All 
N( R special and many community 
events Historical photos relating to 
the development of the company. VIP 
guest pit lures, prints of which c an be 
made available on order.

Overall the Photographic Depart­
ment provides a wide variety of im­
p o rtan t services to  many sales, 
customer support, financial and cor 
porate departments at a major cost 
savings to the company. It is headed 
bv I red I koors, Manager. Others on 
his stall are Douglas Maupin, Copy 
Room I ec hnic ian-Photographer; 
Charles Collins, Photographer-Lab 
Technician; Larry Griffith, Photogra­
pher Lab Technician; Albert Wetzel, 
Photographer-Lab Technician; and 
Ihom as Peterson, S tud io  Pho­
tographer.

According to Koors, "Creativity and 
enthusiasm are the greatest assets a 
photographer c an have." His staff pos- 
sesses a variety of skills and a sense of 
responsibility and initiative that gives 
them tho creativity needed to do the 
job. til

3918-A ippMrs in Oatamat.on, information & P#conts Management. Juiy/Augu»(. 1973.
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NCR Data Centers 
offer six 
more reasons!
•  No costly investments in new 

equipment. All COM (Computer 
Output Microform) processing and 
reduction hardware is already at the 
NCR Oata Centers. You save on 
equipment costs as well as storage 
space.

•  No expensive remodeling. All you 
need is enough space for a microfiche 
reader. You can forget about 
alterations or plumbing.

•  Low-cost convenience All COM 
processing and duplicating is done 
directly from your magnetic tapes.
It's done at a pnee and turnaround 
time that's hard to match. You 
have more efficient use of your 
own computer.

•  Nationw-de network of Data Centers 
A network of 35 strategically located 
Data Processing Centers provides 
COM services throughout the 
United States.

•  Experience and reliable service Each 
Data Center is backed by NCR's
more than 85 years business experience

•  User acceptance Over 500 organiza­
tions are now enjoying the benefits
of COM from NCR Data Centers.
You can too!

At the NCR Data Centers, you get a 
complete but low-cost data storage 
and retrieval system Find out what 
COM can do for you Call your 
nearest NCR Data Center representa­
tive Or write NCR Data Centers.
Dayton. Ohio 45479

□ 0 H
Data Centers

Saving space 
is one big reason for 
using COM

NCR's photographic team knows best way to photograph 
produc ts to illustrate features and designs to good 
advantage



Far right: lohrt Stanton, Cr Photog, 
presents National Community Service 
Award to Edgar B Marston, Director o l the 
North Carolina Arts Council. Looking on 
are Shirley Fonville, PP o l North Carolina 
President: Burnie Batchelor, M Photog., 
Director, PP of NC: and I Alan Butler, Arts 
Council Program Associate Center and 
below: Views and program of Council- 
sponsored exhibit at the North Carolina 
Museum of Art

n o rth
C a ro lin a
a w a r d

by John Stanton, Cr.Photog.

The National Com m unity Service 
Award was instituted by the PP of A 

in 1969 to salute those who have 
made the best use of professional 
photography for the benefit of the 
community and their focusing of pub­
lic attention on the professional pho­
tog rapher and his sk ills . At the 
recommendation of the PP of North 
Carolina, the North Carolina Arts 
Council became a recipient of this 
award. We saluted the Council's sup­
port and encouragement of photogra­
phy as a fine art through spon­
sorship of traveling exhibits for state­
wide appreciation.

Through the years, photographers, 
professional and amateurs alike, have 
sought ways to bring to the public the 
message that photography is a true 
modern-day art form. For photogra­

phy to finally take its rightful place in 
the world of art, it has needed the 
support of established critics and au­
th o r it ie s  o f a lready accepted art 
forms. The Museum of Modern Art in 
New York has boosted photography's 
cause with its Edward Steichen Collec­
tion. As that great museum has done 
for the residents of New York, The 
North Carolina Arts Council is now 
do ing  fo r the c itizen s  o f N orth  
Carolina.

In 1970, the Council began its inter­
est in photography with a competi­
tion en titled  "N o rth  Carolina by 
North Carolinians." The contest was 
offered to all amateur and profes­
sional photographers in the state. 
Winning photographs were assem­
bled into a traveling exhibit which 
toured shopping centers, libraries, gal­
leries, colleges and high schools

throughout the state. The exhibit was 
seen by hundreds of thousands of 
people in North Carolina and also ap­
peared at Photo Expo '71 in Chicago.

The Arts Council was so pleased 
with the response that it recently held 
another competition entitled "North 
Carolina-Yesterday, Today, lomor- 
row." The goals were the same and, as 
before, the response was outstanding 
The prints accepted for hanging were 
as good or better than before.

In selecting photographs for exhibi­
tion, the stated, first concern was to 
present fine art as photography, or, if 
you w ill, photography as fine art. 
When its new exhibit opened at the 
North Carolina Museum of Art, that 
goal was achieved. The North Caro­
lina Arts Council has rendered pho­
tography a great service. ®
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FAMILY
PICTURE

I ho 1973 c atalog published by Grand Rapids 
furniture company Carl Forslund, Inc. featured a 
group photograph with 19 persons -- all members of 
the forslund family. I his personalized approach has 
proved to be a successful public relations venture 
for the firm I he caption for the family photograph, 
which appeared (in the inside front cover of the 
catalog, said, "T here will always be a Forslund, in 
this wonderful business of ours . . . the very talented 
(with national recognition, too, for his dye transfer 
color separations and. of course, his artist's eye with 
his camera) and remarkable David LaClaire -  was so 
patient w ith all the wiggles and twists of these 19 
Forslunds." Photography in the catalog was 
produced by Art Holland, Earl Woods and Marius 
Rooks. (Color separations, courtesy R. R. Donnelley 
& Sons Company.) %

Top David LaClaire, M. Photog.. Grand Rapids. 
M ich, grouped the 19 Forslunds and Duke, the 
family Vusla. in 8 am sitting Above Carl Forslund, 
Inc , furniture catalog cover Family group photo is 
on inside, second cover.
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Hoie than
i8 t  a  p r in t ...

...<1 Peter Gowlaitd picture 
nictde witlt tlte Kraft 

Hiiniaitlouclt.

At Kraft, you too will get faster, better processing and 
printing from your CPS film plus stringent quality control 
on each and every print. Our automatic machines give 
greater speed and lower prices, but our people pro­
vide the Human Touch. Try the Human Touch today!

“ Even I was tremendously impressed 
when Kraft delivered 15 top quality, 

16 x 20 color prints to me in less than 
a week — and now I use them in my 

professional presentations!' , *

Kraft Color Lab, Inc., Dept. PP 774 
P.O. Box 14033 
St. Petersburg, Florida 33733 
Phone (813) 347-6117

I’ll try you! CPS film and money enclosed. Please 
process and deliver prints with the Human Touch 

and include your free Kraft Profit Checker 1? 5x7 
prints for $7.00 total □  12 5x5 prints for $5.80 total

Name________ —---------------------
Address

City____

Phone

State
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Developing the 
facts about, 

color reproduction
with Kodak color 
duplicating film.

5 ,  w /  4

Here’s a starting point for 
photo reproduction: a 
transparency on Kodak 
Ektachrome professional film. 
Like all Kodak professional 
color films, it’s designed with 
reproduction quality in mind.

Color reproduction can mean many 
different things, but the professional 
photographer is usually interested in 
just three: reproducing the colors of a 
subject on color film; reproducing the 
colors of a transparency on a 
second piece of film—transparency 
duplication; reproducing the colors of 
a photograph on the printed page 
by photomechanical means. All are 
closely related, but each places special 
demands on the film used.
Reproducing the subject. When you 
consider that a color photograph 
contains only three dyes—yellow, 
magenta, and cyan—it’s remarkable 
how well it can reproduce the wide 
range of colors found in nature. This 
dye image doesn’t literally duplicate 
the original colors. But the dye colors 
“look like” the subject’s colors, which 
is what matters. Because of this, 
camera films (films designed for 
regular photography) aren’t just 
tested for their reproduction of color 
charts, but also for the way they 
render common and important colors, 
like grass green, sky blue, and 
skin tones.

* *  Color photography used 
to be a long, complex 
procedure that started with 
exposing three separation 
negatives through blue, green, 
and red filters. Modem color 
films do all this for you by 
using three emulsion layers. 
The makeup of the layers is 
slightly different in films 
designed for original 
photography and films 
designed for duplicating, but 
the basic principles are the 
same.

Reproducing the transparency. . .
Duplicating films, on the other hand, 
must give a faithful copy of the dye 
image in the original. This means that 
color response, contrast, and curve 
shapes must match a typical 
transparency—not the colors of 
nature. Camera films don’t generally 
make very good duplicates, and 
duplicating films aren’t intended for 
photographing “real” subjects. Which 
is why Kodak makes both kinds of 
film for you.
. . .  and on to the printed page.
Photomechanical reproduction puts 
many demands on a color 
photograph. Color fidelity, sharpness, 
and especially contrast must all be 
carefully controlled to get the best 
reproduction.

Traditionally, a transparency on 
Kodak Ektachrome film or 
Kodachrome film has been the 
starting point. This offers the 
directness of reversal processing, but 
means that lighting and so on must 
be just right when the exposure is 
made. There isn’t much opportunity 
for post exposure control.

Shooting a color negative on Kodak 
Ektacolor or Vericolor film is an 
alternative approach. Instead of using 
the reversal process diagrammed 
above, the film is developed to a color

O  The three emulsion layers 
divide the light during 
exposure in the same way as 
separation filters. The silver 
halide crystals in each layer 
can respond to only one of the 
primary colors—blue in one 
layer, green in another, red in 
the third. (In most films, this 
is partly the result of a yellow 
filter layer between the top 
two emulsion layers. This
filter layer is removed during 
processing.) Exposed crystals
are indicated here by 
black dots.

Each emulsion layer also 
contains a uniform dispersion 
of minute, transparent 
particles of substances called 
color formers or color couplers.

negative with complementary colors 
and negative tones. Printing the 
negative on color paper or print 
film restores the original colors and 
tonality.

A variety of control and correction 
is possible with the negative / positive •  
process. But the color negative itself 
isn’t easy to “read” : you really have 
to make a print or transparency before 
the image can be evaluated.
And that takes time.
The long way ’round may be the 
shortest way home. Recently a new 
route to the printed page has become 
practical. You shoot the original ^
photo on transparency film, then 
make a sized and corrected color 
duplicate for reproduction. Kodak 
Ektachrome duplicating film 6120 
(process E-3) is the product that 
makes this seemingly roundabout 
route a good way to go.

In technical terms, 6120 film has 
very good curve conformity, contrast 
matching, and sharpness. In practical # 
terms, it’s specifically designed to



O  The color developer used 
for this second development 
actually produces two images 
at once. It develops the halide 
crystals to a black silver 
positive image. And the 
oxidized developer around 
each developing crystal 
combines with the color 
couplers in the emulsion to 
form a dye “cloud.”

These dye clouds make up 
the final color image. Yellow 
dye (which controls the 
amount of blue light that can 
pass through the finished 
transparency) is formed in 
the blue-sensitive layer; 
magenta in the green- 
sensitive layer; cyan in the 
red-sensitive layer.

hidden by the black silver 
negative and positive images. 
By bleaching and fixing, all 
the silver is removed and only 
the color image—which is what 
we really want—remains. A 
positive color image, right on 
the same piece of film we 
exposed in the first place.

I When the film being 
processed is transparency 
duplicating film, the final 
image may be a near-exact 
duplicate of the original. Or 
it may be altered in size, 
density, color balance-an 
improved “duplicate.”
Your choice.

Finally, consider the creative 
flexibility this duplicating film gives 
you. You have the chance to do things 
in the darkroom that would be 
difficult or impossible in front of the 
camera. You can correct or alter color, 
locally or overall. You can dodge or 
burn-in areas. You can add diffusion. 
You can combine multiple images.

In short, you can shoot a “straight” 
transparency to begin with. And then, 
under controlled darkroom 
conditions, use it to create exactly 
the images you want—whether 
straight or far out. Or both. With 
Ektachrome duplicating film 6120.
Developing the facts a little 
further. Your dealer has the current 
edition of “ K o d a k  Color Films” 
(E-77), which contains a great deal 
of information about Kodak films 
for camera use.

For specific information on Kodak 
Ektachrome duplicating film 6120 
(process E-3) and on photography 
for photomechanical reproduction, 
just return the coupon.

It’s your m  
choice! "
Eastman Kodak Company 
Dept. 412-L 
Rochester, N. Y. 14650
Please send more information on 
Kodak Ektachrome duplicating 
film 6120 and on color photography 
for reproduction.

Name

Position

Company

Address

C ity

S ta te

Having exposed the film, 
we’re going to process it to a 
positive transparency by 
reversal processing. The first 
major step is the first 
developer.

This is much like a regular 
black-and-white film 
developer. It reduces the 
exposed crystals in all three 
layers to clumps of black 
metallic silver, forming three 
black negative images—the 
equivalent of the old 
separation negatives.

The unexposed silver halide 
crystals make up an image 
complementary to the 
negative—a positive. By 
exposing the film uniformly to 
light (the reversal exposure), 
or fogging it chemically, and 
then developing it again, we 
can bring out this positive 
image.

make duplicate transparencies with 
maximum quality and minimum 
effort.

Here’s the sequence. Take the 
photo on transparency film as you 
normally would. If the color of the 
transparency is alright, make a 
duplicate to size. If color correction is 
required, make a c o rr e c te d  duplicate 
to size.

You can even gang several 
transparencies on a single sheet of 

^lupe film or assemble them by 
trimming and butting several sheets. 
In any case, there’s the economy of 
submitting a right-size transparency 
. . .  and the comfort of keeping the 
original safe in your files.

What’s more, processing 6120 film 
is convenient. Just use the same 
Process E-3 chemicals you use for 
other Ektachrome professional films, 

^with slight changes in developer time 
and agitation.



Introducing the N ew  
Ascorlight QC-4

c o m p a r e *
You’ll be convinced the Ascorlight QC-4 offers 

the best value of any lighting group on the market.

■ Light Output. 10,000 bcps /55°
■ Guide Number. 220 with ASA 100 film.
■ Recycle Time. 100% full power in 1.2 seconds
■ Light Units. Four universal ligh ts  w ith in te r­

changeable reflectors.
■ Ratio Control. The widest choice of lighting ratios 

is switch selectable.
■ Dependability. All solid state circuitry.

The Ascorlight QC-4. A power-packed mobile unit with 
outstanding performance, and features formerly found 
only in stationary studio equipment at a price that makes it 
easily, the best value in location lighting. Only $995.* 
including all this: four universal lights with interchangeable 
reflectors, four heavy-duty stands, a 400 watt-second 
power supply, a set of hairlight barndoors, a 
compartmented carrying case. But it’s when you compare 
the QC-4 with anything in its price range that outstanding 
dollar value is evident.

The QC-4 punches out 400 watt-seconds of power 
with a recycling time to 100% full power in 1.2 seconds, 
all day, and day-after-day. The reason behind this 
ultimate reliability is the Ascor development of a unique 
voltage multiplier for the all solid state power supply.
It replaces conventional transformers and practically 
eliminates overheating under continuous operation.

And this new location lighting offers more control. 
Selector switches on the power supply let you select the

widest choice of lighting ratio. You can distribute these 
symmetrically or asymmetrically (without accessory plugs 
or cords) for the quickest lighting set up ever outside the 
studio. And more of the best is yet to come. To complement 
this amazing performance, Ascor developed a new 
“ Universal" light. Here are the specs. Heavy duty quartz 
flash tubes and 150 watt high-intensity quartz halogen 
modeling lamps both located within the head to 
eliminate parallax problems and both are of plug-in 
design for easy replacement.

Typical of Ascor, the features and quality go on and 
on. A three-position charge-rate control lets you slow 
down the exceptionally fast recycle time for those 
situations where adequate ac power is not available. 
Special circuits eliminate arcing of the light, protect 
camera shutter contacts from burning out and assure 
reliable triggering. A 100% ready light indicates peak 
light out-put, a push-to-flash button aids setting up and 
shooting multiple exposures, and a standard sync outlet 
allows easy field replacement of sync cords.
New Option from Ascor: The Ascorlight QC Control 
Center expands the flexibility of your control from the 
camera stand or from any remote position on location 
or in the studio. Features push-to-flash button, alarm 
reset, audible and visual “ not-ready” signals, sync 
receptacle and 1/»" tripod thread for easy mounting.

Ask your authorized Ascor dealer about the new QC-4 
or write for free brochure:
BERKEY MARKETING COMPANIES, INC. IC j
Ascor Division Q y
P.O. Box 1060, Woodside, N.Y. 11377
‘ Price and specifications subject to change without notice.



Paper Shortages Affect 
Professional Photographers

All of us are familiar with the energy 
crisis and the major problems relating 
to shortages of gasoline and other 
fuels. However, not so widely known 
is the fact that there are material 
shortages surfacing in a wide range of 
industries. One in particular w ill have 
an effect on the photographic in­
dustry.

There is a growing shortage in the 
availability of certain grades of paper 
stock. While the recent fuel crisis has 
had its effect on paper manufacturers, 
other problems confronting this in­
dustry are forcing a situation that is 
viewed with concern by the end users 
of paper products.

There is no doubt that paper short­
ages w ill affect the professional pho­
tographer. To what degree is not yet 
known, but the situation deserves at­
tention. Many paper grades, and their 
raw m ate ria l, are in te rn a tio n a lly  
traded commodities whose price is 
determined by worldwide supply and 
demand. There is a world shortage of 
pulp (used to manufacture white pa­
per s to c k ), and the  p ric e  has 
escalated.

According to David Emerson of the 
Rhode Island Paper Company, “ US 
Government price controls have hurt 
the paper manufacturers by diverting 
Canadian pulp to more profitable for­
eign markets."

Other paper manufacturers agreed 
that this was one reason for the short­
age of pulp, with the result that paper 
mills in some instances have had to 
raise prices and discontinue the man­
ufacture of less profitable items.

On March 8, the Cost of Living 
Council decided to end Phase 4 con­
trols on the paper industry in a move 
designed to allow the industry to be 
more competitive in the world mar­
ket. This move w ill help the industry, 
but other problems w ill have an ef­
fect for years to come.

Apart from price-control created 
shortages, why do pulp shortages ex­
ist when there are forest resources to 
supply the wood? In part, it's due to 
an inadequate return on capital re­
quired to install new production ca­
pacity. For a variety of reasons, some 
segments of the paper manufacturing 
industry have not been in a healthy f i­
nancial stage for the past few years. 
Return on investment has not justi­
fied investment in additional capac­
ity. While this situation is lowing 
improvement, new production capac­

ity has not come on fast enough to 
meet growing demands.

But all paper supply and price prob­
lems are not caused by the pulp situ­
ation alone. There are other major 
factors. Labor costs have increased 
dramatically, and items such as starch, 
clay, and numerous chemicals have in 
some cases almost doubled in price in 
the last year. The cost and availability 
of energy is also a concern.

How does this affect the photo­
graphic industry? From one aspect, 
p h o to -m o u n t m anufacturers are 
faced with some new and complex cir­
cumstances. The net result of pulp 
shortages is that paper mills and con­
verters have a limited amount of pulp 
and paperboard at their disposal. As a 
result, their product not only carries a 
higher price tag, but they are chang­
ing their policies to take full advan­
tage of the raw materials available to 
them. They are d iscontinu ing  less 
profitable items, increasing tonnage 
requirements and utilizing the full ca­
pacity of their paper machines. To the 
photo-m ount manufacturers, this 
means that certain materials may no 
longer be available, or they at least 
are more expensive. In addition, man­
ufacturers are forced to purchase 
more at a time than they normally 
would and are going to have to wait 
longer for delivery.

In a recent sam pling o f some 
photo-mount manufacturers to get 
their opinions andobservations about 
the shortage problem, the following 
comments were received:

From George Gango, Vice President 
of Western Photo Mount Company, 
Portland, Ore.: “ It has always been 
the goal of our company, and most 
other mount manufacturers, to limit 
price increases to once a year. Unfor­
tunately, during the past year raw ma­
terial costs have increased s ign if­
icantly and frequently, and as this 
trend continues the industry w ill have 
no alternative but to fo llow  suit." 
Gango added, “ The paper industry 
w ill no longer quote firm prices for a 
definite period of time. In many in ­
stances, the material may be ordered 
expecting one price, but w ill be billed 
at the price prevailing at time of ship­
ment This was unheard of in the past, 
but then so was waiting in line two 
hours for a tank of gas!"

Fred Blome, Vice President Sales, 
Gross Manufacturing Corporation, To- 

Turn to page 127

S o m e

good
sign
lan­guage
to

know:
WE SELL

Kodak
PRODUCTS

__________________________ A

The pro behind this sign talks to a 
lot of other pros in photography. So. 
instead of just offering Kodak pro­
fessional products and services, he 
can often be a good source for the 
latest know-how and worthwhile 
publications. He talks your language. 
Stop in today.

A message from Eastman Kodak Company.
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N U D E M A S T E R P IE C E S
that “ som ething different’’

by Clyde Ferguson

They are sold as "Ferguson's Master­
pieces' and rightly so. Combining 

photography and oils, each comple­
menting the other, I am achieving 
unique success in selling nude pho­
tography. Ten years ago it m ight 
possibly have been considered por­
nography. Today, photographing the 
nude figure is acceptable as a univer­
sal art form.

Calling one's portraits "M aster­
pieces" takes a lot of gall. But in real­
ity there is a definite distinction 
between them and the every day run- 
of-the-m ill type of portraiture. Our in­
tentions are to copy the works of the 
old masters, such as Renoir, Van 
Gogh, etc. What we actually do is 
combine a photograph of our cus­
tomer with an old world painting 
putting them together, so to speak. Ev­
ery detail is reproduced from the old

world canvas. The only difference is 
th a t the  cu s to m e r rep la ce s  the  
model(s) used by the old master.

The customer can select any paint­
ing from the studio's vast library of art 
books. The word "n u d e " is never 
mentioned. It is our policy that if a 
customer wants a nude portrait, we 
are furnishing the opportunity to or­
der one. If on the other hand he ex­
presses a desire for a costumed or 
period subject, this is also available.

Following the sitting, an in itia l 
16x20 work print is made. The back­
ground and other details are added 
using heavy oils. A smaller size work 
print would be awkward for this 
tedious work. The print is copied and 
the new negative is used to fill the or­
der. The completed prin t is then 
mounted on canvas and the canvas 
mounted onto stretcher frames. Brush

Clyde Ferguson presented 
a "Nude Masterpieces" 
program at the Dallas 
BEECON He is 1st Vice 
President of lx>th the PPA 
of Pennsylvania and 
Triangle PPA (Pa ) He 
edits the "PPAP 
Newsletter," and is owner 
of Ferguson's Studio, 4318 
Penn Ave . Pittsburgh, PA 
15224
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Left: "Ferguson Masterpiece" based on Ingre's 
"Reclining Odalisque,"presently hanging in 
Louvre Below: Preliminary pose in search of 
proper position and expression Customers can 
choose their painting selection from studio's 
library of thousands.

The 16x20 working print for "Reclining Odalisque " Using heavy oils, bar kground and other 
details will be copied into print

Top Detail from "Masterpiece"of 
Theodore Chasseriau's "Isther 
Adorning Herself " Print was arcepted 
in PP of A Loan Collection Above 
Working print After oil work is 
finished, negative will be made blew 
print is then mounted on < anvjs. 
stained and antiqued to resemble an 
old original painting

%

.
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Above: Two brothers posed tor this 
portrait based on Caravaggio's "David 
and Goliath " Left Pose from the sitting. 
Notic e reference book which contained 
Caravaggio’s work Toachieve exac t pose, 
brothers constantly referred to original.

stroking and antiquing add charm and 
an old world appearance to the por­
trait. Incidentally, I am not a painter. 
Whatever oiling needs to be done is 
sent out to the girl who once did me­
dium and heavy oils for me during my 
earlier black-and-white days.

Masterpiece sizes and prices range 
from $350 for a 16x20, the smallest, to 
$1125 for a 40x60. Upon completion 
of the order, all negatives and other 
data from the sitting are destroyed in 
front of the customer; thus assuring 
him that there is only one such mas­
terpiece in the world. To sell dup li­
cates or smaller sizes would, in effect, 
destroy the value of the larger size 
print.

The Masterpiece concept began 
when a couple came into our studio 
requesting a nude portrait of them­
selves. Their request and the ultimate 
sale was actually the turning point 
into a new field of photography. Until 
that time, 90% of our studio business 
was in the candid wedding and bridal 
portrait field. In the two and a half 
years since, nearly 100 Masterpieces 
have been sold.

A continual demand for Master­
pieces comes from people who have 
seen them in the homes of friends 
and relatives. I also exhibit them at 
various art shows in the area which 
serves as a form of advertising. Be­
cause of the price, the majority are 
decorating the homes of the more af­
fluent. Specifically, these are people 
who have a knowledge of art and 
who appreciate and can afford own­
ing “ that something different."

Admittedly, "Nude Masterpieces" 
are not everyone's cup of tea. Yet in 
this day and age, there are greater de­
mands from customers who want 
"something different." Doing Master­
pieces has partially been our answer. 
They are not only unusual but strik­
ingly beautifu l. After all, they are 
p h o to re p ro d u c tio n s  o f pa in tings  
which in many cases are priceless.

One w ill never, in a hundred years, 
run out of subject matter. There are 
thousands and thousands o f o ld  
world paintings waiting to become 
someone's masterpieces. As I've said 
over and over again to convention au­
diences, "the sky's the lim it." ®

•  >
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☆ In Honor of the
83rd NATIONAL CONVENTION of the P. P. of A.

in LOS ANGELES, CALIFORNIA, AUG. 4 -7 ,1974

ALFA COLOR LABORATORY
Makes this unconventional offer:

• ONE SIXTEEN bv TWENTY o r ONE TWENTY bv TWENTY FO IR  PR INT
J *

f r o m  o u r  f i n e s t  s e r v i c e

" Masterpiece Collection”
for ONE HA L F  //rice

COMPLETE FROM FINE NEGATIVE RETOUCHING TO 
DETAILED AND FLATTERING PRINT FINISHING.

THESE E V Q U SIT E  PRINTS ARE BONDED TO CANVAS
•  AND PLACED ON STRETCHER FRAMES

ONE SIXTEEN BY TWENTY "MASTERPIECE” ...........................23.50
ONE TWENTY BY TWENTY FOUR "MASTERPIECE” ............. 32.50

w i t h  t h i s  C o u p o n  O N L Y

ONE-HALF PRICK -Master Collection'* OFFER

[ j ONE Sixteen by Twenty P r in t ......................... 25.50
o r

! i ONE Twenty by Twenty-four P rin t................. 32.50

* Please enclose check with order 
‘OFFER EXPIRES AUGUST 30t!i 1974

Visit us at our Booth No. 400,407 & 408 and make arrangements to 
tour our new, exciting facilities only minutes away from Convention Center

Alfa color lalioraforv
☆

535 WEST 135th STREET 
GARDENA, CALIF. 90248 
Telephone (213) 532-2532



Inside th e C a n o n  F-1 S ys te m . P a rt I: c

When Canon set out to build the F-1 
system, they had one goal in mind—making 
it the finest professional single-lens reflex 
system in existence: in fit, finish, 
durability and performance.

But it isn't enough just to say you re the 
finest We can prove it This is part one of a 
series intended to show you why the F-1 
system is the finest by showing you what 
went into its design and construction- 
starting with the heart of the system, the 
F-1 body itself.

THE SHUTTER
Made from titanium foils 14 microns 

(.014 mm) thick, the shutter curtains can 
withstand a minimum of 100,000 exposures 
under a wide spectrum of climatic 
conditions Titanium was the only choice 
for the F-1 s shutter curtains because it is 
capable of high strength even in such thin 
layers, has low metal fatigue and isn't 
subject to pinholes, as are cloth shutter 
curtains

The rest of the shutter mechanism is 
capable of at least 200.000 exposures— 
more than 5,555 36-exposure rolls of film. 
The high-speed revolving shutter shaft is 
made of a special alloy for strength, and 
judiciously lightened for balance and to 
reduce weight. It rotates on ball bearings. 
Because of these bearings, the shutter 
curtain can travel its distance faster than 
usual for focal plane shutter This permits 
a top speed of 1 /2.000 second, and 
electronic flash synchronization at 1/60 
second All gear teeth have been 
painstakingly ground to a perfect finish, 
and the shutter gear s socket has been 
varnished for added smoothness of 
operation Canon even did exhaustive 
research into the best type of lubrication 
to use—lubrication that would allow the

best performance over the widest 
temperature range.

The result of this elegant shutter 
treatment is a shutter that is utterly 
dependable, year after year.

THE METERING SYSTEM
The design of the F-Vs through-the-lens 

metering system is unique, and 
consequently offers some unique 
advantages. First and foremost, it's built 
into the body, not into a finder. The camera 
is more compact as a result, and metering 
functions aren't lost when different 
viewfinders are employed.

Second, the system is basically simple,

yet highly effective. Incoming light strikes 
a small beam splitter mirror in the focusing 
screen which directs 15% of this light into 
a CdS cell located at the rear of the screen, 
just below the viewfinder window. Because ^  
each of the four F-1 focusing screens 
(microprism, split-image, full matte and •
matte with etched vertical and horizontal 
lines) directs the same 15% of light to the 
meter cell, no exposure compensation must 
be made for the particular screen in use.

The size of the metering field was 
carefully chosen. It is the central 11% of the 
focusing screen—small enough to allow 
selective, semi-spot exposure readings of 
the subject (vital in backlighting) but large 
enough to permit integrating the luminance 
of several portions of the scene at once. •
Because of this dual nature, the meter can 
be used in difficult lighting situations for 
precise exposure measurement or for grab 
shots with equal accuracy. Metering may 
be performed either at full aperture (FD 
series lenses) or via the stop-down method.

The meter requires no manual 
compensation to accommodate lenses of 
varying maximum apertures. All lens-to- •  
body couplings are internal, a decided •
advantage when working quickly.

Exposure measurements are made by 
centering the meter needle in the circle of 
the mechanical follower arm, both highly 
visible in the finder due to an exceptionally 
bright meter illuminating window at the left 
side of the pentaprism. Since the diameter 
of the follower indicator is equal to one 
F-stop, it can be used as a precise scale for 
bracketing exposures by 1/2 stop, over or 
under. When the coupling range of the ^
meter is exceeded, the metering field 
window automatically turns red. The 
window also incorporates a reference mark 
for stop-down metering and battery check.
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The F-1 Body

FILM TRANSPORT
Canon engineers devoted an 

unprecedented amount of time and effort 
to the F-1 s film transport system—an area 
often slighted in camera design.

The reason for this is quite straight­
forward. Not even the finest lenses in the 
world will yield sharp results unless the film 
is held flat. To accomplish this, the F-1 uses 
the largest film pressure plate in the 
industry. But a large pressure plate alone 
won t keep film flat, so further design 
innovations were employed to help it do 
its job.

Starting with the cartridge end, there is 
a stabilizer and supporting spring, to 
prevent the cartridge from moving once 
the camera back is closed At the take-up 
end, film is wound to preserve its original 
curl. This not only promotes film flatness, 
but also makes for smoother film transport, 
especially in cold weather where film may 
be prone to cracking. After the film passes 
over the take-up sprockets, it is put under 
pressure by a film roller and auxiliary 
spring—both of which further ensure 
smooth, secure film advancement. The 
multi-slotted take-up spool makes loading 
fast and easy In short. Canon's engineers' 
effort in designing the F-1's film transport 
system was well spent—giving the 
photographer a body that will protect the 
film and move it smoothly through the 
camera under almost any conditions.
VIEWFINDER SYSTEMS

The F-1 s viewfinders slide on and off on 
polished rails. Not only does this treatment 
result in better finder alignment and the 
elimination of "finder wobble, but it also 
keeps annoying focusing screen cleanups 
to a minimum, because it's harder for dust 
to enter the viewing area.

Canon made the most of the F-1 s 
interchangeable viewfinder capability, by 
designing some exceptionally useful and 
versatile viewfinders. The Booster Finder 
permits accurate exposure metering in 
extremely low light, or with long extension 
tube or bellows extensions. This finder has 
a built-in electronic timer and light that 
blinks at one-second intervals during time 
exposures. A tiny lamp illuminates 
viewfinder data when the existing light is 
too dim to do so.

The Servo EE Finder allows the F-1 user 
the option of fully automatic exposure 
control, with shutter speed priority This 
type of automation is preferred by 
professionals because it ensures freedom 
from camera shake when using the camera 
hand-held. When the F-1 is equipped with 
the Servo EE Finder and motor drives MD 
or MF, automatic, unmanned photography 
is possible.

One of the handiest of the F-1 finders is

ting Prrsm

the unique Speed Finder. This Finder 
permits full-frame viewing and focusing 
up to 60mm from the eyepiece, for fatigue- 
free viewing under any circumstances. It's 
especially useful for sports or aerial 
photography, or for close-up work and 
copying, since it swivels 360° for eye- or 
chest-level operation.

At the rear of each viewfinder (except 
Speed Finder and Waist Level Finder) 
there's a ghost-eliminating prism that 
ensures ghost-free viewing and focusing— 
a common fault of many SLR viewfinder 
systems.

HUMAN ENGINEERING
The F-1 s handling was intended to make 

the photographer forget he s using a 
camera and concentrate instead only on 
his subject The amount of time spent 
getting acquainted with the camera is 

minimal, thanks to Canon's attention to the 
preferences and working habits of 
photographers all over the world.

The film advance lever, critical for fast 
operation, is well offset from the camera 
body for good, positive contact with the 
thumb The shutter release is positioned 
towards the front of the body, where the 
index finger falls into place naturally The 
shutter speed dial is large and well knurled 
for sure selection of shutter speeds without 
taking the eye from the finder window A 
comfortable eyecup is provided which 
shields the meter cell from extraneous 
light entering through the viewfinder 
window and the eye from distracting 
peripheral light

The Canon F-1 system IS the finest 
available, because it’s built on the best 
camera body available But don't take our 
word for it. See and handle it at your 
Canon dealer s

Canon*
A System of Precision

Canon USA. Inc , 10 Nevada Drive, Lake Success. New York 11040 
Canon USA. Inc , 457 Fullerton Avenue. Elmhurst, Illinois 60126 

Canon USA, Inc . 123 East Paularmo Avenue Costa Mesa California 92626 
Canon Optics & Business Machines Canada. Ltd , Ontario
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photography . . . 
a look back 
and a look ahead
by Lee Howick, M.Photog.
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A look at photography over 
the past 25 years is likely 

to show that technology has 
played a significant role in 
shaping trends that are 
prevalent in contemporary 
photography. The constant 
improvement of 
photographic emulsions 
(speed and grain) and 
sophisiticated technology 
applied to the small camera 
and its optics have set the 
foundations for a new 
photographic movement

that is now influencing all 
major forms of photographic 
expression. This movement, 
of course, is existing light 
photography as practiced by 
photojournalists and 
showcased in such 
magazines as Life and Look. 
The photo essay, picturing 
the lives and times of people 
from all parts of the world 
and in all sorts of situations, 
demonstrated that the 
immediate reality of life, 
however grim or joyous, can
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be one of the most forceful 
and persuasive aspects of 
photographic communication.

And now today, the reality 
or truthfulness of the 
photojournalist is becoming 
prevalent in other areas of 
photographic expression. 
Watch television and notice 
that "beautiful people" are 
more rare in commercials. 
We are now more apt to see 
plain, everyday folks in real 
situations involving 
themselves with a product. 
Unfortunately, many of the 
washing product companies 
have not been caught up in 
the trend.

The movies have changed. 
Have you noticed the 
extensive use of existing 
illumination? Gone are the 
perfectly illuminated sets for 
which Hollywood once was 
famous. These have mostly 
been replaced by extensive 
location shooting, both 
indoor and out, in an 
attempt to portray realism 
and make a more truthful 
visual statement. The 
industry itself has given its 
highest recognition to such 
films as "The French 
Connection" and "The 
Godfather," where 
understated lighting and 
actual locations 
predominated the cinema 
photography. Here too, 
technology has provided the 
first step in making 
truthfulness a viable and 
necessary commodity in 
contemporary motion 
pictures. But the 
photojournalist led the way 
for them with his fast film 
and optics and an awareness 
that photography's greatest 
contribution to society 
would be honest visual 
statements of his world.

If we accept the influence

of the editorial photograph 
in our contemporary scene, 
can it apply to the work of 
the portraitist and the 
advertising photographer? 
My answer is a resounding 
yes! A look back at 
traditional portraiture 
suggests to us that the 
perfect hair light, the classic 
facial lightings, the halo 
backgrounds, the elegantly 
placed hands, have tended 
to sterilize the individual and 
make him appear beautiful, 
but unreal. Is traditional 
portraiture an honest 
statement of a person? I 
suggest that it is not and that 
"location portraits" should 
become the more accepted 
way of photographing 
people. Critics might well 
say, "In order to sell my work 
I must make people look 
better than they are," but we 
should remember our entire 
communities are being 
influenced by a flood of 
visual materials that are more 
believable and truthful in 
their content and 
presentation than ever 
before. The younger 
generation is a forceful 
example of a trend toward 
naturalness and I believe 
their tastes w ill support a 
different form of portraiture 
that is based upon these 
attitudes.

It might sound as though 
I'm suggesting that the 
portrait studio as it is known 
today may become a relic. 
This is not the case; but I am 
saying that lighting 
techniques might well turn 
again to the "north-light" 
look created by a large single 
bank of speedlights and that 
customers might be 
encouraged to "dress down" 
rather than dress up for their 

Turn to page 101
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The Three Solution Color Paper Processall gives you 
quality processing plus the speed and consistency you demand.
It h an d les  RC Ektacolor p a p e r  in different 
size m ultiple rolls or in single rolls u p  to 
11 inches w ide a n d  300 
feet long. G ives you 
au tom atic  p rocessing  a n d  
superio r resu lts in record  
time.

W ith p rocessing  
sp eed s  u p  to 5 feet per 
m inute a n d  the ab ility  to 
h an d le  different sized 
m ultiple rolls, Processall 
cuts production  costs.
S aves on labor, too. Even 
inexperienced  personnel get 
professional results.

Most im portan t, h ighest qu a lity  resu lts a re  
a ssu re d  by  a d v a n c e d  desig n  w hich includes 

tu rb u len t ag ita tion , prec ise  
tem p e ra tu re  control (zb lU 

d e g re e  F), a n  a ir im p in g e­
m ent sq u ee g e e  th a t rem oves 

m oisture before p a p e r  
en te rs  the d ry in g  cab in e t 
a n d  a  positive d rive tha t 

g u a ra n te e s  positive tracking. 
It all a d d s  u p  to a  b e tte r 

im ag e  for you a n d  perform ­
an ce  you expect a n d  

deserve . W hy settle for less. 
C ontact us or your n e a re s t 

O scar F isher deale r.
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H A N D  PRINTED. C U S TO M  COLOR

P O R T R A I T

A  Premium Quality 
Color Print Service for 

Seniors, Babies, Families . . .  
at not so premium prices!

l « l  l i d

P A C K A G E S

Custom hand printed color qual­
ity still has a place in this day of 
mass production, and our staff of 
skilled hand printers can provide 
you with this kind of custom color 
quality for all of your Portrait re­
quirements.

Senior, baby, family group and 
any other kind of portraiture you 
can think of always turns out better 
when we can crop, dodge, burn-in, 
diffuse, and spot to your individual 
requirements.

You have a selection of 15 popu­
lar package plans from which to 
choose and special discount prices 
on additional prints with packages 
. . . it’s a premium quality color print 
service at not so premium prices!

"THE HAND PRINT PEOPLE"

D | U |  |  C  O  L  O  R
i ”  L A B O R A T O R I E S

1 3 1 1  M E R R I L L V I L L E  R D . • C R O W N  P O I N T , I N D . 4 6 3 0 7  • P h o n e  2 1 9 / 6 6 3 - 3 2 1 0

F R E E ! C A T A L O G S ,  M A IL E R S ,  E T C .  IN A 
HANDY 'L E T  S  G E T  S T A R T E D ”  KIT!

| GENTLEM EN: PLEASE RUSH A "LET'S G ET STARTED K IT" TO : |

1 NAM E 1
* ADDRESS 1

1
CITY

1
STATE ZIP

DNJ/M ognocolor * 1311 Merrillville Rd. * Crown Poinl, led. 46307

L J
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by Hiroki Nishiura

ABSTRACT STILL LIFE

Hiroki Nishiura is an advertising 
photographer and owner of Semba 
Studio, Inc in Osaka, I a pan He is a 
member of PP of A and belongs to 
Advertising Photographers 
Association of la[>an and 
Photographic Society of lapan Af 
the age of 20 he became a pupil of 
Eiko Yama/awa After working lor a 
commercial studio in Tokyo, he 
became a free-lance photographer 
He is presently engaged in the work 
of art direc tion and photo 
production tor posters, catalogs, 
book covers and packages

To me photography is nothing but a 
means for visual expression. In my 

work, I do not bind myself with the 
narrow and limited meaning of 
photography. I try to absorb and use 
the fundamental creative methods of 
other artistic fields, such as pictorial 
ideas and sculptural conceptions, or, 
on a bigger scale, architectural plans.

In creating abstract photographs I 
endeavor to make photos that reflect 
my originality and personality. Motifs 
are selected from objects which are 
found everywhere in my daily life.
The selected objects are arranged 
according to my own interpretation, 
artificially processed, changed into 
different colors, or mixed with other 
objects.

The abstracted images are achieved 
through the best possible control of 
the mechanical elements of camera 
and light. I resort to an expressional 
method by which the images cannot 
be discerned at first encounter by 
viewers. This is intended to draw their 
attention and interest by making 
them wonder what the motifs are.

The completed work must be a 
genuinely photographic one based on 
light. In addition, it must be attractive 
and well proportioned.

Good ideas and proper selection of 
images are essential. So, I am always 
attentive to the discovery of designs, 
and at the same time to their colors 
and forms. But a reversed case 
sometimes happens where I chance 
to come across an idea which brings 
me an unexpected result.

In this kind of photograph, I often 
find a gap between an image 
conceived in my mind and an actual 
one caught on the finder through the 
lens. But this problem can be solved 
by fully controlling the mechanical 
elements. On the other hand, it 
sometimes happens that a problem 
which could not be solved in the 
course of contemplation is solved 
while I am looking through the lens. %



*
Book cover for introduction of 
pharmaceutical company 's new 
product Theme: Beads of swear Used 
light bulb, 10cm in diameter, was 
painted in several colors with blue as 
key tone and sprinkled with water 
drops Blue light was used; crumpled 
cellophane paper was placed in 
background on which was thrown as 
much shadow as possible to obtain 
balanced effect.

Folder cover. Theme Light and shadow 
Folder used by author's studio Basic 
elements of photography, light and 
shadow were incorporated Five square, 
color plastic plates were arranged on 
drawing paper and strongly lighted from 
one side Interesting effect was 
emphasized, which resulted from < olored 
shadow

Poster for Swiss Day cone ert Theme 
Rhythm Color sli< ks tor sc hexyl < hildren, 
each about 20cm long, represent rhythm 
of sound and scenery of Switzerland 
Sticks were cut obliquely with knife, 
arranged and photographed with 
backward lighting Print from negative 
was duplicated on Xerox copier Another 
photograph was made, to retain 
coarseness of image, and then enlarged 
for poster.
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Gittings’ Gift 
of $100,000 
to Establish 
Student 
Loan Fund

PA&SF President Charles H. Haynes accepts check for $700,000 from Paul Unwood 
Gittings as Frederick Quellmalz, Executive Director and Secretary of the Foundation, 
looks on.

A gift of $100,000 has been given to 
the Photographic Art & Science 

Foundation, Inc., by Evelyn May and 
Paul Linwood Gittings, M.Photog., to 
establish a student loan fund for de­
serving photographic students in the 
field of portraiture. The gift was 
presented by Mr. Gittings at a testi­
monial dinner given in his honor by 
the PA&SF in Dallas in March.

Mr. Gittings has been a leader in 
the photographic profession world­
wide for more than 40 years. He is a

former president of the Professional 
Photographers of America, Inc., a Fel­
low of the Royal Photographic So­
ciety of Great Britain, a Fellow of the 
Photographic Society of America, and 
an Honorary Fellow of the Institute of 
Incorporated Photographers of Great 
Britain and the American Society of 
Photographers, and holds both the 
earned and Honorary Master of Pho­
tography Degrees of the PP of A. He 
currently serves as Chairman of the 
Trustees of the PA&SF.

In discussing the rationale behind 
the gift, Mr. Gittings said, "It seems 
like a dream come true that we could 
make this g ift to the Foundation, 
while we are still here to see the idea 
work. We have requested that our 
money be conservatively invested, 
and that the income from the fund be 
used for scholarship loans in the last 
two semesters of formal photographic 
education. We chose the loan fund 
upon the advice of educators, who 
feel that a man can have pride in hav­
ing paid his own way, rather than by a 
straight scholarship grant. We believe 
completely that education w ill gov­
ern the future of photography."

Mr. Gittings also described another 
photographic undertaking he is mak- 
aing for the Foundation. "I am also 
now compiling individual portfolios 
of the Fellows in the American So­
ciety of Photographers, which w ill 
contain the ir best orig inal pho to ­
graphs, the thesis upon which they 
were admitted to the Fellowship, an 
autobiography, a personal portra it 
and a photograph of their studios. 
Hopefully, these will be kept for pos­
te rity  in the Photography Hall of 
Fame Library until the ASP shall build 
its own facilities. I would also like to 

Turn to page 127

PA&SF Board of Directors, clockwise around table Charles H Haynes, 
Frederick Quellmalz, Richard C Kmstler, Craig A Nalen. W Keith Cole, 
Lisle Ramsey. Robert M Opter, F Glenn Hamilton, and Paul L Gittings 
Guests, seated in background. Herbert T A Boggie and Gilmore Williams.
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1 9 7 4  BACKGROUNDS
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MASTSS
'P a in te d

BACKGROUNDS
Tk* and CabrtaA
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"OLD MASTERS"— Now more popular than ever. 
One of the belt for both color and B & W work. 
No higher prices for these designs — and if you 
have one background — here's the "second" if you 
have none — this is the best one to start with for 
your color poses. Comes in four different shades 
— and 52-72-84-96 and 120 inch width— any lengths 
(window shades 52, 63 and 72 in. widths).
No. 37 —  Old Masters — Brown tones. BW-Color. 
No. 38 —  Old Masters —  Gray tones. BW-Color.
No. 39 —  Old Masters —  Blue tones. For B i. W.
No. 40 —  Old Masters —  Green tones. For B & W. 
No. 41 —  Old Masters —  Tan —  Beige.
ALL DESIGNS — (12 oz. canvas — or window shades) 
30 designs — 30 sizes

60 in. —  6 ft.................. $ 32.95 -f $ 2.00 shipping
66 in. — 6 ft. 35 95 +  2.50 shipping
72 in. —  8 or 9 ft. . 47.50 -f- 3.00 shipping
84 in. — 8 or 9 ft. 63.50 4 4.00 shipping
90 in. -  8 or 9 ft. . 74.50 -4 5.00 UPS 8.00
96 in. — 8 or 9 ft........  87.50 -+- 12.50 shipping

108 in. -  8 or 9 ft.......... 99.50 +  12.50 shipping
120 in. -  8 or 9 ft. . . .  104.50-f 12.50 shipping
132 in. -  8 or 9 ft.........  109.50 4- 12.50 shipping
144 in. -  8 or 9 ft.........  118.50 4 12.50 shipping
Prices FOB Mpls.—also in 15-16 foot lengths.
SPECIAL DESIGNS -  SPECIAL COLORS -  Send
us pictures or negatives of what you would like — 
we can match 90-95 for designs and colors — gen­
erally at the above prices too. Write us for further 
information and free folders.

'P n r t ilb lB ' 30 DESIGNS
(  V  PAINTED O f

BACKGROUNDS PUB COLORS
fipeoArty C»*wrf ft ScfiooJ And ' **On Locsho* S’v0*O Umi 1

ARTIST CANVAS
S2- 60 - 72 inches wlda

_

I WINDOW SHADES 1
54-63-72 inch** midt I

P O R T A B L E  P A IN T E D  B A C K G R O U N D S
Artist Canvas or Window Shades —  choice any 
design we make or solid colors.
54-6 ft. any design . . . $27.95 4- $1 50 shipping
60-6 ft. any design . . 32.95 4 2.00 shipping
66 6 ft. any design . 35.95 4- 2 50 shipping
72-6 ft. any design 38 50 -4 3.00 shipping
84 6 ft. any design . . .  44 94 -4 3 50 shipping
54-7 window shades . . 27 00 4- 1.50 shipping
63 7 window shades . . . 29 50 -4 2.00 shipping
72-9 window shades . . 42.50 4- 3 00 shipping

Add shipping estimate to background prices. Color
prints available samples of canvas

Blue
S a r t o
or her Wedding!
S o m eth in g  B lu e

FOR THE BRIDES TROUSSEAU

Several S ty le t tha t increase a ll your

W E D D IN G  ORDER S !

B LU E G A R T E R S  fo r W E D D IN G S
If you have never used this gift for your Bridal 
orders —  start doing it in 1973. We have these 
items for Wedding Promotions:

Blue Garters — about six styles 
Envelopes — Wedding Appointment Cards 

Announcements —  Rice Envelopes 
Just Married Signs for Cars 

Wedding Contract Forms, Etc.
Send for these catalog pages today.

STUDIO DRAPES
FOR SCHOOL AND GLAMOUR

ooooaoooo i
MOST POPULAR V -N E C K  
S TY LE SCHOOL DRAPE 

w ith  s le e ve s !
V-Neckline. ..ties in back !

SCHOOL DRAPES
i/M Anli'tv

• Bi+ cAr .U/A.p# • p,nk • 44U4 • fioic
• 3/vr • mi B/um • PmmcocK• Lmurmf Grmmn • Turkey Rmd

NO. 120 V-N6CK 
NO. 120-Small Silts (9ta/Q 

f MO lAÂ V̂ lMraONT aafodamcx-T<s IH Twe FRQMT

P O P U L A R  S C H O O L D R A P E S
Easy to use —  all colors available.

120 —  Velvet V Neck —  ties in b a c k .............$ 9.95
120S —  Velvet V Neck —  small s izes .............  9.95
164 — Velvet V Neck Front and Back and ties

in front (jacket style) ............................  9.95
167— Like 164 — With Orion Trim ...............  10.95
123 —  Scoop Neckline in Velvet .................... 9.95
122 —  Sweetheart Neckline in V e lv e t...........  9.95
119 — V Neckline —  Marabou Trim ...............  12.95

Colors: Black, Laurel Green, Royal Blue, light 
Blue, Aqua, Pink, Rose, Bright Red and White.

A L L  C O L O R S  
Rounded N e c k lln *  with 
sleeves. No Size Aobleint

S C O O P  N E C K L IN E  D R A P E S
Rounded neckline in all colors of Velveteen (with
sleeves) including Electric Blue.
123-BT Round neckline — ties in b a c k ...........$ 9.95
123-FT Round neckline —  front tie style . . . .  9.95
117 Scalloped style with sleeves.................... 9.95
New Marabou collar (separate) w h ite ......... 5.95

T !

JEslovcjik . ]Csja.c l c

School Drape
EASY TO USE Bl ACK SATIN f0CIWEB00ICE 
AND SCALLOPED FRENCH LACE OVER ARMS 
AND SHOULDERS... TIES IN BACK!

OQDfk NO M2

O T H E R  P O P U L A R  D R A P ES
142 — Black Lace School Drape ......................$ 6.95
142N — Navy Blue School Drape .................  6.95
143 — White lace — any color s a tin .............  6.95
132 — Nylon Tulle on Satin G la m o r.............  5.95
130 —  Lurex Lace on Silver Cloth Drape . . . .  6 95
(Specify colors —  made in most all colors)
170 — Marabou Satin Drapes. Five colors-

Terrifte ........................................................ 10.95

THREE DRAPES FOR $ 1 0 .00
PIERC E G L A M O U R  D R A P E S
One of the easiest of oil drapes to use with a semi- 
V neckline —  and wraps around over or under the
arms — easy to use and very effective.
111 —  Satin — any choice of color ............... $ 2.95
114 — Velveteen — in eight different colors. . 3.95
112 — Silver Cloth — choice of all colors . . . 3.75
100A — Three Drapes — one each of the

above f o r .............................................  9.95
118 — Black Velveteen with Marabou Trim . . 6 95

(Specify colors you wish — all colors stocked.)

- a PtOTECT YOUR M CTUKS
[ | ( |  \  •HCTUtf FRAMES•FIAMfPMCTURfS •PtWTS ^  • HURT IMS • PHOTOGRAPHS
Uir them* sturdy clear piastre hags in pJmnr 
</ k ra ft paper Orders ran  he Quick hj and 
easily identified Without cpemny package 
MOW AVAIL All I IN 3 MCW •*!■» !

for 8't0-n*l4 H,»20pr tni*

VIRY LOW COST |

N EW  L A R G E  S IZES  FO R  S T U D IO S : 
" P O L Y -P la s tic  B a g s"

Now available in studio picture sixes —  
and larger sizes too.

No. SIZE (Per 100) 100 250 500
91 6x8Vi (5x7's) .................1.50 1.40 C 1.30 C
92 9x12 (8xl0's) ................ 2.50 2.25 C 2 00 C
94 12x16 (11x14 s) .............. 3.50 3.25 C 3 00 C
95 18x22 (16x20 s) ...............6.50 6.25 C 6 00 C

These bags are oversized to fit picture sizes.

$3.95 S A M P L E  A S S T .—(10 0  bags)
15-5x7 40-8x10 30-11x14 1 5-16x20

Cash with order sent postpaid.

Most Populor studio props for the Portrait and 
Commercial Studios. FOB Factory —  gray color.
No. 1827 Adjusto Stool (18 27 in.) . $21.95
Backrest odd $5.45 Foot Rest —  $4 35 
Padded Seats (1 In. $4 8 0 -  2 in .- $ 7  15).
Add $2.50 for mailing or UPS (West Coast $4 00) 
No. PT 2435 Posing Table (two pieces)
$37.95 plus $5.00 UPS (West Coast —  write us). 
Stools are mailable In USA — Table is problem. 
Canadian shipments are difficult to ship now. 
(Beige or Green colors - special orders only) 
Shipped from factory in Ohio — UPS is OK.

ORLON PLUSH -  BABY COVERS
Use to cover tablet —  many colon and washable 

plush material — 50 54 in. wide.

Send for these 
catalog pages *

RUSH information on the following checked items
Pamied Backgrounds For Studios 
30 Designs 30 Sizes 
Light Stands —  Carrying Cases 
Metal Posmg Stools 6 Tab'es 
School Drapes —  Glamour 
Feather n Lace Drapes 
Orion Baby Covers 10 Colors 
Blue Garters for Weddings 
Wedding Contracts Printed Forms 
Plastic Billfold Size Boxes 
Plastic Frames —  Low Cost 
Poly Bags 10 Sizes 
Giassme Envelopes 
Retouching Supplies Sprays 
Artist Materials for Colorists 
Lambswool A Dacron 
Men s Background Panels 
Printed Forms for Sludios 
Negative Preservers —  Envelopes 
Cut Out Mats —  Photo Mounts 
Cardboard —  Envelopes —  Mailers 
Studio Toys for Children Work 
Low Cost Give-A*ays (Combs etc )

P I E R C E  Gorripcuruj
M A N U f A C T U R f  R S  D I S T R I B U T O R S  '

3701 NICOILET AVE -  HtNNFAPOl IS. MINN 55409

Telephone 
Area 612 
823-6296

STUDIO NAME.........................

AODRESS...................................

C ITY ......................... STATE

THE PIERCE COMPANY
3701 N IC O U E T AVE . MINNEAPOLIS MINN S5409
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Swings and Tilts 
Made Easy

by lames L. Grider, |r.

Once again (he trend seems to be 
toward the use of the large fo r­

mat camera though the advantages 
are many, there are photographers re­
luctant to use the view camera be­
cause of the seemingly complicated 
adjustments required Even among 
photographers using the camera, 
some may not understand how to u ti­
lize all the benefits of swings and tilts.

As an industria l photographer, I 
have used a view camera and adjust­
ment chart for many years. Due to 
close deadlines and confusion at pic­
ture location, I always carry the chart 
with me. Referring to it, I don't waste 
time making coarse adjustments of 
subject matter. Trial and error are 
eliminated

lames t Grider, Ir.. Grider Photqgraphy, 732 Schil- 
der D r . Fort Worth. TX 76H4 ®

Large format camera adjustment chart 
shows advantages of swings and tilts 

Chart goes at a glance' guidelines for 
obtaining desired image

WHEN YOU 
HAVE THIS DO THIS AHD YOU 

GET THIS

As Subject Appears 
On Ground Glass

Corrected
Image

Parallel
Swing

Opposite
Swing

Parallel Tilt

Opposite Tilt

WHEN YOU n /1  T U I Q  AHD Y0U 
HAVE THIS U U  I H I O  GET THIS

As Subject Appears 
On Ground Glass

Corrected
Image

Maximum 
Shift

Combine 
Shift and 
Swing

0

Minimum Raised Front
Combine 
Rise and
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— Advertisement

Stockwell Shyly Bows 
as World Applauds

Brides don't haggle over price now!
For years, Bill, I scoffed at your 

Casuals as misty frauds. How could 
anybody deliver all the fantastic prom­
ises that rang through your ads? But, 
finally, brides and grooms forced me to 
go the misty route. Reluctantly, I en­
rolled for your Detroit seminar, pout­
ing as I mailed my deposit check.

“What a stunning surprise your sem­
inar proved to be! I sat, as if in a trance, 
as you showed your misty miracles, so 
simply created. Overwhelming impact! 
My skepticism returned, as I mailed 
my samples to the lab . .. It was all too 
easy . . .  I had created, with amazing 
speed, Candlelight Mistys, Madcaps, 
Snoots, Teardrops. And, yes, from 
'scraps of light.' I sat, brooding. Had I

been taken for a chump?
/ / t

I hen, the showdown! My sam­
ples came in. I opened the package 
with trembling fingers. I gasped. To my 
delight, my new Casuals shimmered, 
quivered, danced. My Misty Echoes, 
Screams, Fantasys quickly booked five 
weddings.

“These days brides literally hug 
me! They leave my studio, raving 
about my new Casual 'Love Story' that 
lifts me above all competitors. Cou­
ples no longer haggle over price. In­
stead, they plead: 'Please, Mr. Lankert, 
book my wedding for those adorable 
Mistys and Fantasys.' That's a switch, 
mighty Casual King! I am reborn in The 
Satin Jungle.'' Duncan Lankert, Detroit.

By Bill Stockwell

I am constantly asked: “ Noble Casual 
King, how do you keep gushing those 
ecstatic seminar ads, month after month, 
year after year?”

Well, now I see the whole world turn­
ing misty, 10 years after I launched my 
casual dreamboat. It gladdens my heart, 
brave gunners, capping a long and rugged 
uphill battle. Verily, I clawed my way to 
the top with bleeding fingers.

Tributes, like the following, make my 
advertising copy ring like cathedral bells 
on Christmas eve:

★  ★  ★  ★
“In the history of photography, Bill, 
your great Casuals are the only total 
new concept. As you claim, they are 
simple miracles!" Lon Chalmers, New 
York City.

“ Your seminar has been the best two 
days I have spent in photography in my 
30-year career." Bill Walker, Searcy, Ark.

“ This is my third seminar and it was 
10 times greater than the other two com­
bined. I took over 80 great shots. How 
can perfection be improved?" H. Ray 
Amos, Greensboro, N.C.

“Your course has improved fantasti­
cally, and was always the best. I ad­
mire your constant fight for simplicity 
— and your victory!" Doug Hemberg- 
er, St. Cloud, Minn.

★  ★  ★  ★
“ Worth every penny and every minute 

away from my studio!" John McNaney, 
Mansfield, Pa.

"Since your seminar, our income has 
taken such a jump we're still dazed!

It's all unbelievable! And I'm the 
guy who thought I knew EVERY­
THING!" Phil Sutterfield, Charleston, 
S.C.

“ Casuals carried us from flat broke to 
a strong financial status. In fact, we are 
preparing to leave on a 10-day European 
tour. W ithout your seminar, this would 
not be happening. Casuals made us great!" 
Mrs. Jack Hopson, Butler, Ala.

“ Not only did we learn so quickly about 
your simple miracles, but we got the ac­
tual experience of shooting them in your 
seminar." Dub Wright Jr., Houston, Tex.

“You have a great teaching team and

a fast-paced barrage of Casuals that 
almost bamboozles the photogra­
pher's mind. My average goes up 
every time I attend your seminar. 
Thanks for your dedication!" Rowland 
Johnson, Seattle, Wash.

★  ★  ★  ★
“I traveled .300 miles to your seminar.
It was worth driving 1,000 miles for.
I was very impressed with the speed 
and simplicity that produce your 
'simple miracles.' "  Alfred Wells, 
Windsor, Ont.

“ Not only I, but the whole gang shot 
all those terrific Casuals with speed and 
ease!" Harold McKinney, Lititz, Pa.

Here Comes Bill Stockwell!— 1974 Tour
CLASS SIZE LIMITED

July 8 - 9 ........... San Antonio, Tex.
July 11-12..........New Orleans, La.
July 22-23 ..........Sacramento, Cal.
July 25-26 ............... Portland, Ore.

Aug. 5 -6 ..................Orlando, Fla.
Aug. 8 - 9 .................. Miami, Fla.
Aug. 1 9 -2 0 ........  Hartford, Conn.
Aug. 22-23 ........ Washington, D.C.

Sept. 2 - 3 ............. Sioux Falls, S.D.
Sept. 5 - 6 ...............Billings, Mont.
Sept. 16-17............. Phoenix, Ariz.
Sept. 23-24 .................Tulsa, Okla.

Oct. 7 -8 ............. Milwaukee, Wis.
Oct. 10-11..........South Bend, Ind.
Oct. 14-15........................Omaha, Neb.
Oct. 21 -22............... Syracuse, N.Y.

Oct. 24-25 ............. Cincinnati, O.

Nov. 4 -5 ................ San Diego, Cal.
Nov. 10-11 .......Honolulu, Hawaii
Nov. 18-19 .........  Kansas City, Mo.
Nov. 25-26 ............Little Rock, Ark.

Dec. 2 - 3 ........... Birmingham, Ala.
Dec. 5 -6 ................ Jackson, Miss.
Dec. 1 6 -1 7 ............. Wichita, Kan.

S E M IN A R  Scoreboard
Professors— Bill Stockwell, Bill Stockwell 

Jr., Charles Thannhausen.
Hours — 9 a.m. to 7 p.m.
Tuition — $200 each. Your studio em­

ployes, accompanying you, and re­
freshers— $95 each.

Deposits— New students— $125 deposit. 
Your studio employes and refreshers 
— $60 deposit each. Please send check 
at least two weeks in advance. At that 
time I w ill mail two great Casual texts, 
sparkling with 500 COLOR Casuals!

Gratis Texts —  1. Mad, Misty Sampler, 
with 250 Casual Champions, PRINTED 
IN COLOR! 2. MISTY VICTORY with 
250 Champions, PRINTED IN COLOR. 
3. Shortcut to the Top, a foldup pocket 
guide.

Samples Shooting — You w ill take 50 to 
75 exciting Mistys, Wisps, Madcaps, 
Fantasys, Impact Closeups, Snoots.

Color Brochure —  Tells all about my 
luscious misty world. Gratis! PLUS 
five COLOR Casuals!

BILL STOCKWEL” S CASUALS •  1105 Tedford Way •  Oklahoma City, Okla. 73116
Call 405-843-6264
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R e to u c h in g
Veronica Cass

Problems a Retoucher 
Has with Negatives

How many limes I've heard photogra­
phers express their desire to have a 
good retoucher, one who would do 
everything to the negative so that it

could be printed and not need any 
print retouching. This is not always 
possible. The retoucher is not the mir­
acle-maker.

During the rush season I've jotted 
down the problems that we run into 
and wish, "Oh, if we could only get 
good negatives to retouch all the 
time."

Negatives are all different, depend­
ing on the photographer, lighting, 
type of film, etc. Not everyone can 
retouch. Retouching is a fine skill that 
takes practice and patience. One can 
never learn enough about it, because 
new problems arise every day. Let's 
talk about some of our problems.

1. Dramatic ligh ting—Very beau­
tiful and wonderful for competitions, 
but not for schools. The average stu­
dent has a bad complexion and good 
b le nd ing  and re to uch ing  in th is 
shadow and highlight area are very 
difficult. Naturally, the studio should 
expect to have print corrections to do 
in that area.

2. Bad complexions—Use make-up. 
I know that in some states, it's against 
the law to touch someone's face w ith ­
out a license, but a little make-up can 
be put on the very bad spots with Q- 
tips. By toning down the bad spots 
one speeds up and improves retouch­
ing. On a 70mm CPS negative, bad 
complexions are extremely difficult to 
correct and very time consuming.

A retoucher really has to be very dedi­
cated to put up with that nerve-rack­
ing problem. On very difficult 
blemishes, there w ill be print correc­
tions needed.

3. Poorly arranged hair—Here again, 
a retoucher can only go so far on cor­
recting hair or she w ill cause a bigger 
problem for the print retoucher. It 
would have been quicker and more 
efficient had it been corrected in 
front of the camera.

4. Poorly developed film —This usu­
ally happens twice a year during the 
very rushed season or the very slow 
season, when film is developed in 
chemicals that are starting to wear 
out and when the chemicals are not 
used enough. This causes the nega­
tives to lose their tooth and the re­
toucher really struggles to get lead to 
adhere. Dye helps to some extent. But 
this negative has deeper shadows un­
der the eyes and the blemishes are 
more outstanding.

5. Oily skin—When a photographer 
sees this, he should either blot some 
oil off very carefully with a Kleenex, 
or apply colorless hypo-allergenic 
powder to the face to tone down the 
overly bright shiny spots. The retou­
cher gets a negative like this and 
there has to be blending. So on the 
forehead there w ill be a big white 
spot caused by light reflecting. On a 
bad complexion, there w ill be little

LAB IV MULTIPLE PRINTERS
N O  E N L A R G E R  R E Q U IR E D !

Be the first to print 
and rotate long roll 
negatives on a manual 
package printer!

FEATURING:
• Heavy duty construction
• Vibration free movements
• Interchangeable lens carriages
• Optics specially designed for clusters
• A ll  prints proportional cropped 
•R oll or sheet stock
• Print sizes up to 11 x 14

AVA ILABLE  IN :
35 M  M  -  2 'A x 2 % -  2 1/4 x 2 3A 
SPLIT 70~46 M M -7 0  M M

FOR A D D IT IO N A L  IN FO R M ATIO N ,W R ITE OR C A LL : 
"JUG" PAYNE,CR.PHOTOG.
NEGATIVE SYSTEMS COMPANY, INC.
P.O.BOX 9271 R IC H M O N D ,V IR G IN IA  23227 
PHO NE 8 0 4  355-4148
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hot spots on all the raised blemishes 
and when retouched, it w ill look as 
though the retoucher did bad re­
touching. All she did was leave the 
little  white spots because they cannot 
be removed on the negative.

6. Glasses—Plastic-framed glasses of­
ten leave a large shadow and also 
pick up color. Do not request that the 
shadows be removed. Educate your 
customer and explain shadows are 
natural. Some shadows can be toned 
down slightly.

7. Untrained receptionist request­
ing the impossible—This happens too 
o fte n . R e c e p tio n is ts  s h o u ld  be 
trained more carefully in this area. 
They should know how to mark a 
proof so that a retoucher knows what 
is meant. A receptionist should know 
what can and cannot be done on a 
negative or print.

8. Lack of communication between 
the studio and retoucher—If they 
would call or talk together and get 
their ideas straight, there would be 
less friction. I've noticed that when­
ever a photographer himself is a 
retoucher, or has retouched, there is 
beautifu l comm unication and few 
problems. He understands.

9. Double exposures—The normal 
head is fine, but in that silhouette, ev­
ery blemish is accentuated. The cir­
cles under the eyes are very dense 
and when a person with bad comple­

xion is photographed like this there is 
much work for the retoucher and 
print spotter.

10. The heavy rush season—This is 
difficult for the studio and the re­
toucher. But in the heaviest month, 
some school usually decides to turn 
in its yearbook glossies. It wasn't bad 
when it was in lanuary or February, 
but now it's November or the first of 
December when the photographer is 
trying to satisfy his regular customers 
who come every year. This is also the 
time when all of the bad complexions 
come in. Naturally, these slow the 
retouchers. On a bad complexioned 
negative it takes a retoucher longer to 
correct than it does the photogra­
pher, receptionist and spotter to ­
gether. This is a fact. So again, just a 
touch  o f m ake-up w ou ld  speed 
things up and also present a better 
proof.

11. C om pla in ts  —These are the 
things that discourage a retoucher 
most. If you are going to complain to 
a retoucher, please don't wait for a 
month and then expect her to know 
what you are talking about. You are 
accomplishing nothing, but creating 
bad feelings. If you have a complaint, 
send a print or call about it immedi­
ately. There may be a good reason 
that something was wrong with the 
retouching. How w ill you know if you 
don't discuss it right away<* If your

retoucher generally turns in good re­
touching you can be sure that she had 
a problem negative.

12. Very dense and very thin nega­
tives—On the very dense negatives it 
is difficult to see all the blemishes and 
if one didn't have a proof to study it 
would be almost impossible to com­
plete this negative. On the very thin 
n e g a tive  — u s u a lly  dye is re c o m ­
mended but, of course, you cannot 
complete the retouching with dye 
alone. Graphite has to finish and this 
is going to show. Many good retou­
chers will not retouch a thin negative 
because of this If I can do some cor­
rections on a negative, a spotter can 
do the rest. A very thin negative will 
slow retouching.

Now that I've explained about our 
problems I hope we have a good rush 
season this year and better communi­
cation. I have put little  notes in with 
problem negatives and explained 
how to correct the print, or advised 
that it was a difficult negative. But I 
never know if these notes are well re­
ceived. Now I am so swamped with 
work, like all retouchers, I hate to 
take time to write notes. But this is a 
good habit. My next column will deal 
w ith  the problems photographers 
have with retouchers.

Veronica ( .m. 2007 South Van Buten. Bay ( ity 
Ml 4870ti ®

NORMAN HAS SOMETHING NEW 
FOR THE OLD PRO

Here’s the Norman AP500 flash assembly for the Portrait 
Photographer. Some of the features on the 500 watt sec. 
power supply are: • 4 individually controlled flash output 
channels • quick 1 second recycle ■ 100% solid state circuit 
• full voltage stabilization • modeling lights change their 
ratio automatically as you change the flash output.

The modeling lights on the Norman Group "P” portrait 
lamphead package allow you to see the same shadow detail 

^  as the flash will produce. This is accom­
plished by enclosing both the modeling lights 
and the flash tube inside the unique soft-light 
dome system.

You want an umbrella light? Simply remove 
the portrait reflec­
tor, snap on an um­
brella reflector, and 

insert the umbrella shaft into the 
lamphead.

Norman has over 100 products 
for the profes­
sional photog­
rapher.

W rite  today  
fo r y o u r fre e  
24-p ag e  N o r­
man Electronic 
Flash Catalog.

f i \

1
f t

Dept. PPA
NORMAN ENTERPRISES, INC.

2627 West Olive Ave., Burbank, California 91505
See us in booth /5 14  at the Los Angeles Convention.
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From
Colourpicture
Publishers

SOMETHING
YOU

CAN U SE ....
To help you with your exposure adjustments for filter and bel­
lows factors, —we’ve just produced an ASA Filter Factor Guide 
in handy business card form to slip easily in your pocket. The 
Colourpicture ASA Filter Factor Guide will give you ASA rating 
changes based on factors or aperture increases to assist you 
in your photography.

It is yours for the asking—simply return the no obligation cou­
pon today and we’ll send the ASA Filter Factor Guide and our 
Plastichrome Sales Kit to you promptly to show you how you 
can make extra profits with Plastichrome Natural Color Post 
Cards and Brochures.

Plastichrome is Colourpicture’s world famous high-gloss pro­
tective coating for the world's finest four-color reproduction. It 
stands for a system that has expanded the scope of the profes­
sional photographer while increasing his profits since 1938.

Simply return the no-obligation coupon TODAY!

COLOURPICTURE I  PUBLISHERS
76 ATHERTON ST., BOSTON, MASS. 02130

COLOURPICTURE PUBLISHERS, INC.
Dept. P-34, 76 Atherton St., Boston, Mass. 02130

Attention: Bill Pollman

Okay, Bill,
Please send me the ASA Filter Factor Guide and your Co- 
lourpower Packet with samples and complete information 
on Plastichrome Post Cards and Brochures.

Name

Studio ___

Add ress_________________________________________

City_______________________ State________ Zip________

New Products
From page 24

atives necessary), chrome, sil­
ver, glass, background lighting 
effects, projected background, 
etc. Adjustable working heights 
from 18"-40". Constructed of 
anodized aluminum, welded 
joints, 5/b"  marine ply and 3/16" 
preshrunk plexiglass. No. 3648 
has working area of 36"x48", ac­
commodates 160 lbs.: $315. No. 
2130 has 21"x30" working area, 
accommodates 110 lbs.: $215. 
Prices include percale tent, 12' 
of velum and accessory bar. 
Custom sizes available.

15mm HOLOGON LENS
E. Leitz, Inc., Rockleigh, NJ 
07647

15mm f/8  Hologon lens for M- 
series Leicas. Complete w ith 
special finder, 110° angle of 
view, fixed effective aperture of 
f/8. Film plane is 30.5mm from 
front element, 4.5mm from 
rear. Available graduated filter 
compensates for residual natu­
ral light loss from center to 
edge.

CINEX FRAME
Cinex Productions, 215 N. 
"G " St., Lompoc, CA 93436

Cinex frames can be displayed 
singly on a stand or fastened to ­
gether by their plastic hooks to 
form a wall hanging. Prints slide 
into frame grooves. Available in 
vertical, horizontal and stan­
dard sizes of 3 ’/2 x 5 ,  5 x 7  and 
8x10 Individual prices are $1.19; 
$1.59; and $2.29, respectively.

RECHARGEABLE PORTABLE 
Norman Enterprises, Inc., 
2627 W. Olive Ave., Burbank, 
CA 91505

Norman 200B battery operated 
electronic flash unit has three

power selections: 200w/s, 200 
flashes, 1.5 sec. recycle; 1(XAv/s, 
400, .8; and 50w/s, 800, .3, flash­
ing three times a sec. for motor 
drive camera. Dry nicad battery 
can be fu lly recharged in 90 
minutes. Plug-in module con­
struction, 7 lbs. W ith Thermo- 
matic charger: $355.

POCKET-SIZE SUPER 8 
AIC Photo, Inc., 168 Glen 
Cove Rd., Carle Place, NY 
11514

Bauer Top Star XL has 2.5X 
power zoom lens w ith  8mm 
wide angle to 20mm telephoto 
range. Automatic through-the- 
lens exposure control, f/1.2 
lens; "existing light" filming. 
Film advance, film-end indica­
tor, battery charge light and 
f-s top  in d ica to r v is ib le  
in through-the-lens viewfinder. 
Film speed of 18 fps, single 
frame feature, built»-in type A 
filter: $199.95.

COLOR PRINTER
Pako Corp., 6300 Olson Me­
morial Hwy., Minneapolis, 
MN 55440

Mach IB color printer accepts 
various combinations of stan­
dard components to handle 
film sizes 126,135 and 110 or for 
borderless and border prints. 
Component changes take five 
minutes. Mach IB comes with 
dichroic filters. Up to 5,000 
prints/hr.

VIGNETTE SYSTEM
Logan Enterprises, 2914 Mad- 
rona Dr., Longview, WA 
98632

Logan M ultiple SLR Camera Vi­
gnette System includes 12 vi­
gnette masks and instructions 
for creating 12 different v i­
gnette effects. Constructed of 
silver satin aluminum, has six 
movements: $59.50.

DIGITAL TIMER 
Electronic Research Co., PO 
Box 913, Shawnee Mission, 
KS 66201

Electronic Model 2200 Precision 
Timer, accurate to ±0.0005% of 
setting, ± 50 milliseconds when 
output relay is utilized. Range is 
1 microsecond to 999:99 sec-
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onds w ith  accuracy of 
±0.0005%, ±250 nanoseconds 
using TTL level outputs. Panel 
or bench mountable unit has 
full range of remote control in­
puts and system-oriented logic 
outputs: $249.

TWIN HEADS
Karl Heitz, 979 Third Ave.,
New York, NY 10022

m \
One lb. Gitzo twin-heads hold 
two medium weight cameras 
on tripods, monopods, pistol 
grips, stands, etc. $29.95.

SUNDICATOR
Thomas Spencer Enterprises, 
PO Box 272, New Canaan, CT 
06840

Pocket-size sun angle calcu­
lator computes sun's position, 
altitude and azimuth, for any 
time of day and year. Shows 
combinations of times, dates 
and altitudes for chosen direc­
tions of sun. Works as plan- 
etfinder and sundial. Plastic 
sundicator, compass and in­
struction book: $2.75. Deluxe 
version (shown): $7.50. Brass on 
marble version available.

KOWA SUPER 66
Kowa Camera Div., Berkey 
Marketing Companies, Inc., 
25-20 Brooklyn-Queens Expy. 
West, Woodside, NY 11377

Kowa Super 66, 2'/«x2'/4 roll film 
SLR systems camera, has modu­
lar design interchangeability of 
lenses, film magazines, view­
finders and focusing screens. 
Features vertical design, maga­
zine attached secondary shutter 
and "L" shaped film path. Stan­
dard 2V*x2'A combination maga­
zine offers 12 exp. on 120 film 
and 24 exp. on 220 film. O p­
tional 16/32 magazine accepts 
120 film, 16 exp., or 220 film, 3 
exp., giving ' \W x2Va” format.

Polaroid magazine accepts stan­
dard Polaroid Type 105, 107 and 
108 film packs. System includes 
ten automatic lenses from 180° 
19mm f/4.5 fisheye to 500mm 
f/8  telephoto. Each lens has he­
lical focusing mount, 11-speed 
Seiko leaf shutter from 1-1/500 
of a sec. plus "T", M/X flash 
sync to and including 1 /500 sec. 
Kowa Super 66 with 85mm f/2.8 
autom atic lens and fo ld ing  
viewfinder: $660.

NEW PRODUCTS 
IN BRIEF

Ascorlight QC-8 Striplight has 
output at 800 w /s of 20,000 
B.C.P.S.; coverage of 55° verti­
cally by 110° horizontally. Light 
has sw ivel m ounts in tw o  
planes. With 15" linear flash- 
tube and two 150w quartz- 
halogen modeling lamps: $175.

Ascor Div., Berkey Marketing 
Companies, Inc., 25-20 Brook­
lyn-Queens Expy. West, Wood- 
side, NY 11377

Hamilin 1620 S Printer for 16x20 
color prints takes 250' or longer 
rolls of paper and 35mm to 4x5 
negatives. 83" tall.

Hamlin, Inc., P.O. Box 40, 
Smyrna, GA 30080

Paasche Flow Pencil stripes oil 
or water-base paints or fluids; 
stripes grooves, smooth or em­
bossed surfaces.

Paasche Airbrush Co., 1909 
Diversey Pkwy., Chicago, IL 
60614

Canon FD 85mm f/1.8 lens has 
breech lock mount, 28° angle 
of view, scales to f/16 and fo­
cusing from 35" to infinity with 
an infrared index. 15'/8 oz., 
2%"x2'/a" lens is coated and ac­
cepts 55mm filters: $260.

Canon U.S.A., Inc., 10 Nevada 
Dr., Lake Success, NY 11040

Treck M-D Cutter for border or 
borderless prints, handles ei­
ther photo or graphite marks, 
has two plug-in type photo 
cells, pre-set overrun protec­
tion, solid state construction.

Treck PhotoGraphic Inc., PO 
Box K, Rochester, NY 14618

Technal TC-1 copy stand has 
spring counterbalanced elevat­
ing mechanism; works with 4x5 
cameras. Quick position adjust 
handle; rotating friction drive 
for fine adjustments. Adjustable 
camera arm length. Four swivel 
arm lamp holders on folding 
TL-3 light assembly. 43" unit

Professional
Color Finishing

WALLET

Senior Portraits 
95t  PER UNIT

Set-up Charge $1.60 
Per FULL 70mm Negative 
5-day in-plant service

Volume Production with 
modern equipment 
assures you of the finest 
quality at the lowest prices.

There is a 
Package to Fit 
Your Needs 
Ask us for 
Full Details

Senior Portraits
Prom Package
Wedding Candids

Studio Portraits
Bar Mitzvah
Church Portraits

Sports Package
Color Balanced 

Previews

QUALITY • SERVICE • PRICE
Exhibition Quality Prints at 
Economical prices through specialization

Color processing in 120, 220 and 70mm roll film 
for professional photographer, commercial studio

All prints are Borderless, in all sizes 
Your first order will convince you.

Color Lab., Inc.
15497 BEECH DALY RD. . DETROIT, MICH. 48239 

TELEPHONE: 313/535-8880
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We develop 
som e great 
ideas.
lours.*

T h e  ideas you have deserve th e  best 
trea tm en t if th e y ’re going  to  m ake it in to  
reality .

A t P h o to  P rocessors, yo u r co lo r jobs are 
as im p o rtan t to  us as th ey  are to  you.

W e ’ve invested  in th e  finest co lo r equ ip ­
m ent available. A n d  a team  of ded icated  
co lo r specialists w ho  know' how  m uch 
y o u r ideas m ean.

Send yo u r next co lo r job  to  us and let us 
show  you w hat we m ean.

FOATIVI riiM 101
CPS 135-36

p ho to  processors Inc
Box 2 1 1 6 P .  A ustin . T exas 7 8 767  

AC 512  4 7 2 -6926

The atmosphere? Rose 
gardens and dewy English 
air. The scenic 
background? Tudor Wall 
by Feller. Smashing for 
posh and pucca 
portraits. Super studio 
equipment vacuum formed
of durable vinyl. Perfectly hand painted. Light, 
maneuverable, 4* x 9* x 3” . Available unpainted, 
unframed, too. Also: French provincial and other 
formal wood panelings, library units, up to 30 Feller 
styles. Write for your catalogue today.

FELLER VACUUM FORM STUDIOS
Dept. PP-6, 381 Canal Place, Bronx, N.Y. 10451

with 20x27 baseboard: $139.50; 
TL-3 light assembly: $59.50.

Bogen Photo Corp., 100 S. 
Van Brunt St., Englewood, N| 
07631

RE Auto Topcor 85mm f/1.8 
bayonet mount lens for Topcon 
Super DM 35mm sir camera; 
28.5°angle of view; 3' minimum 
focus; 143/4 o z .: $247.80.

Pai I lard Inc., I900 Lower Rd., 
Linden, N| 07036

CPE31 Kre-Matic Color Print 
Processor; 4 tanks, soft roller, 
accepts sheet or roll paper at 
feed rate of 13.5" per minute. 
Kreonite C41 Flexicolor Proces­
sors, air-tempered units for pro­
cessing Kodacolor II and 
Vericolor II material. Four mod­
els; two for 8x10 and two for 
5x7. Green Kreonite deck, pe­
can woodgrain plastic laminate 
cabinet finish. $1,600 to $1,975.

Kreonite, Inc., 715 E. Tenth 
St., PO Box 2099, Wichita, KS 
67201

Durst ACS R16 Roll Paper Easel 
can handle 16" w ide paper, 
make 16x20 prints. Has motor 
drive system, adjustable mask­
ing blades, built-in paper cutter 
and electronic metering sys­
tem. Adjustable feed settings 
have 2"—20" advance, Vi" incre­
ments. Unit accommodates SOO7 
rolls. Accessory timer/repeat 
unit makes up to 9,999 prints 
from  same negative au to ­
matically.

Photo-Technical Products 
Group, Ehrenreich Photo-Op­
tical Industries, 623 Stewart 
Ave., Garden City, NY 11530

Yashica LD-8 Super 8 movie 
camera features automatic lap- 
dissolve, f/1.6, 7.5-60mm 8 
power zoom, f/45 minimum 
lens aperture, 25-400 ASA, 
built-in type A filter and 1, 18, 
24, 36 fps film speeds: $435.

Yashica Inc., 50-17 Queens 
Blvd., Woodside, NY 11377

Minolta Autopak-8 D12 Super 8 
systems camera features 12:1 
power zoom lens, automatic ex­
posure control w ith override, 8- 
54 fps film speeds plus single 
frame, automatic lap dissolves, 
automatic and manual fades 
and variable-sector rotary shut­
ter. Outfit includes lens shade, 
power pack, remote control 
cord, eyepiece hood, forehead 
rest, 1A filter and case: $1,000. 
Close-up lens: $40.

Minolta Corp., 101 William 
Dr., Ramsey, N) 07446

Table-top version of Brite-Lite 
light table has walnut wood 
bed, aluminum chrome frame. 
18x22 flashed opal glass lighted

area, with white fluorescent 
lamps: $90.

Ideas Unlimited, PO Box 441, 
Lake Zurich, IL 60047

Olive colored Adapt-A-Case 
models have girder-rib con­
struction and foam lin ing. 
Model P-70M, $65, has move- 
able, interlocking padded parti­
tions. Model P-71M, $63, has 
diced foam interior. Both are 
18"x14"x6".

Fiberbilt Photo Products, 601 
West 26th St., New York, NY 
10001

Solid-state audio/visual wire­
less control unit, model WR- 
420, can operate equipment 
500' away. 20 functions include 
power on/off, forward/reverse, 
focus, volume up/down, on/ 
off dim /down for lights and 
pan/tilt for camera. Expands to 
40 function  unit by c ircu it 
board addition.

International Visual Products, 
Inc., 56 North Summit St., Te- 
nafly, N| 07670

GAF Color Films D64, D200 and 
D500, daylight types, now in 
100' rolls: $24.95. One gal. 
chemical kit for 100' roll pro­
cessing and 100' Bulk Film 
Loader: $9.95 and $2.99, if pur­
chased with film.

Spiratone Inc., 135-06 North­
ern Blvd., Flushing, NY 11354

Console II has horizontal and 
vertical double viewing surface 
for 375 slides. Removable re­
trievable overlay and adjustable 
floor stand. $495.

Matrix, 408 W. Grand, Chi­
cago, IL 60610

Variolight Electronic Regulation 
Control enables 10—100% of full 
light in tensity variation of 
pulsed xenon lamps w ithout 
color temperature change. 
Stabilizes light output within 
±0.1% at all intensity levels, 
compensates for lamp aging or 
line voltage fluctuations up to 
± 10%.

Klimsch-Repro, Inc., 100 Ave. 
of the Americas, New York, NY 
10013

Hanimex PR-115 Clip-on Meter, 
selenium cell, 10-800 ASA 
range, 1 sec. to 1/1000 speed 
markings, EV scale: $17.95. PR- 
125 Photo-Cell Lite Meter, sele­
nium cell, 6-12,000 ASA, match 
needle, direct reading, 1 -1 /
1.000 sec. exposure times, cine 
speeds 8-64 fps: $18.95. PR-135 
CdS Hi-Lo Meter, 2 sec.—1/
8.000 speed times, 6-12,000 
ASA, cine speeds 8 -6 4  fps, 
match needle operation, zero 
adjustment, automatic high/ 
low light readings: $24.95. PR-
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140 CdS Push Button Lite Me­
ter, 8 sec.-1/1000, 6-12,000 
ASA, 8-64 fps cine speeds, lock­
ing button, zero adjustment. 
$21.95.

Hanimex (U.S.A.) Inc., 7020 
N. Lawndale Ave., Chicago, III.

Goodkin Red Fiberglass Sinks 
reflect the glow from darkroom 
red safe lights. One piece 
molded sinks; available in four 
model sizes. Model 2430 holds 
four 20x24 trays.

M.P. Goodkin Co., 140-146 
Coit St., Irvington, N| 07111

Flip-up eyeglass frame has 90° 
and 180° flip-up positions. 
52mm individual optic width, 
22mm bridge width, 6" long ear­
piece. Dark brown plastic: 
$29.95.

Burleigh Brooks Optics, Inc., 
44 Burlews Ct., Hackensack, N) 
07601

"Freon" TF fluorosolvent, non­
flammable liquid, low surface 
tension and high density, 
cleans photographic plates, "re ­
moves finger marks." Can be ap­
plied in spray chambers or by 
spray gun.

Du Pont Co., W ilmington, DE 
19898

LITERATURE
To help you get the literature you 
want, use the Readers Service cards 
(page 105).

Product information, price lists.
Sickles, Inc., Photo Equip­

ment Div., PO Box 3396, Scotts­
dale, AZ 85257

Sinar information sheets nos. 10 
and 11.

Sinar AG Schaffhausen, CH- 
8245, Feuerthalen/Switzerland

Information brochure, "Gener­
ations of Love" photo restora­
tion promotional items.

Eastman Kodak Co., Dept. 
412-L, 343 State St., Rochester, 
NY 14650

Hamlin-Overton price list for 
wood and metal frames.

Treck Photographic Inc., 2619 
Congress St., Bellwood, IL 60104

Mini-catalog, outlines Kodak 
16mm, slide and Super 8 prod­
ucts. Dealer List, Kodak Audio­
visual Products.

Eastman Kodak Co., Dept. 
640, 343 State St., Rochester, NY 
14650

Product information sheets, 
color darkroom equipment.

Simmon Omega, 25-20 Brook- 
lyn-Q ueens Expwy. W est, 
Woodside, NY 11377

"Hasselblad Landscape Photog­
raphy Bulletin."

Paillard Inc., 1900 Lower Rd., 
Linden, N| 07036

Information; Luminos Portrait 
RD Silk, portrait paper w ith 
resin coating.

Luminos Photo Corp., 25 
Wolffe St., Yonkers, N Y.

Leica M5 camera study, "The 
Camera Craftsman," March/ 
April issue.

The Camera Craftsman, 2000 
West Union Ave., Englewood, 
CO 80110

Bulk storage rack and pallet 
rack catalog.

Bernard Franklin Co., 4424 
Paul St., Philadelphia, PA 19124

ICP Custom 2100-A Copier free 
machine program information.

O ce-lndustries Inc., 6500 
North Lincoln Ave., Chicago, IL 
60645

Nizo S480, S560 and S800 Super 
8 movie camera catalog.

Braun North America, 55 
Cam bridge Parkway, Cam­
bridge, MA 02142

1974 edition of Bourges Color 
Chart.

Bourges Color Corporation, 
84 Fifth Ave., New York, NY 
10011

Super-8 film repair kit, $1.
Hudson Photographic Indus­

tries, Inc., 2 S. Buckhout St., Ir- 
vington-on-Hudson, NY 10533

Information; nine Topcon Su­
per DM 35mm sir camera focus­
ing screens.

Paillard, Inc., 1900 Lower Rd., 
Linden, N| 07036

"A V  A c tio n ," co llection of 
audio-visual techniques for 
teaching.

Eastman Kodak Co., 343 State 
St., Rochester, NY 14650

")et Color Lab Price Book."
let Color Lab, PO Box 9777, 

Seattle, WA 98109

1974 Brookstone Catalog, 60 
pages of hard-to-find tools.

Brookstone Co., 7109R Brook- 
stone Bldg., Peterborough, NF1 
03458

Educational directory, eighth 
edition, lists over 18,000 sound 
filmstrips for Dukane system of 
equipment.

Educational Directory, Du­
kane Corp., Audio-Visual Divi­
sion, St. Charles, IL 60174

44-page Oravisual catalog no. 
15 illustrates line of speaker 
aids.

Oravisual Co., Inc., Box 
11150, Dept R-25, St. Peters­
burg, FL 33733

Pamphlet describes VPD Slide 
Sho indexing system

Franklin Distributors Corp., 
PO Box 320, Denville, N| 07814

Product information, new fam­
ily of six Minolta/Celtic lenses 
from  28mm w ide-ang le  to 
200mm telephoto.

Minolta Corp., 101 William 
Dr.. Ramsey, Nj 07446

Pamphlet, Meopta enlargers 
and accessories.

Ponder & Best Co., Inc., 1630 
Stewart St., Santa Monica, CA 
90406

Catalog, Ricoh Photographic 
Products.

Braun North America, 55 
Cam bridge Parkway, Cam­
bridge, MA 02142

VIS File Folio product in ­
formation.

Plastic Sealing Corp., 1507 N. 
Gardner St., Hollywood, CA 
90046

Booklet, "Kodak Mix and Me­
tering Control - Model 1."

Eastman Kodak Co., Profes­
sional and Finishing Markets 
Div., 343 State St., Rochester, 
NY 14650

Pamphlets: "Fujica ST801 Cam­
era" contains test report re­
prin ts ; "E lec tron  Beam

Coating," describes Fujinon 
lens multi-coating technology 

Fuji Photo Film U S A , Ini 
350 Fifth Ave., New York, NY 
10001

Price list, ring binders w ith and 
without imprinting.

Simon Products Co., 3003 
West Hirsch St., Melrose Park, 
IL 60160

Optical and creative effects 
folder. Accessory and device de­
scriptions and prices.

Spiratone, Inc., 135-06 North­
ern Blvd , Flushing, NY 11354

Graphic Arts Research Center 
Catalog, lists products and 
services.

Graphic Arts Research Cen­
ter, Rochester Institute of Tech­
nology, One Lomb Memorial 
D r„ Rochester, NY 14623

Bishop Technical Bulletin No. 
1014R, title block product line 
information.

Bishop Graphics, Inc., 7300 
Radford Ave., North H o lly ­
wood, CA 91605

Brochure describes services 
available to professional color 
photo processor.

Colenta America Corp., 20 
Powers Dr Paramus, N| 07652

Bogen Darkroom Catalog 
Bogen Photo Corf), PO Box 

448, I nglewood, N) 07611 'll

LEON KENNAMER, M. P h o to g .C r. 
(Leon  S tu d io -G u n te rsv llle , A la .)
KNOWS HOW to effectively use all five sizes of the BLACK Reflectasol’ by 
blocking or subtracting light with the 20". 27". 36". 42" and the new three by 
six foot models of the BLACK Reflectasol' You too. can achieve the ultimate 
in classic outdoor portraiture 
For details on all Reflectasol * products, write:

Larson E nterp rises , Inc.
i l l J  Z C J  J J j X i
P O Box 8705 • Fountain Valley. Ca 92708 

See us in booth #330 at the Los Angeles Convention.
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winona - 
an opportunity 
for growth

Every pro fessional p ho tog ra ­
pher desires growth — in sales, 
in pro fit, in quality, in ability , in 
recognition.

G row th comes w ith  experience 
and knowledge. Winona School 
o f Professional Photography 
has provided the professional 
p h o to g ra p h e r  a s o u rc e  o f 
know ledge for over 50 years. 
O ve r 18,000 p h o to g ra p h e rs  
have participated in W inona's 
p rog ram s. T h ey 've  u p d a te d  
the ir skills, worked w ith  the lat­
est e q u ip m e n t,  exchanged  
ideas w ith  other photographers 
from all parts o f the w orld  and 
received personal d ire c tio n  
from  some o f the co un try 's  
most successful professionals. 
The typical student goes home 
w ith  a new  enthusiasm , im ­
proved techniques, better per­
s p e c t iv e  and  in s p ire d  to  
improve. The Winona experience 
can provide benefits for every 
professional photographer.

Participate in 1974!

Courses for All Photographers

PORTRAIT PHOTOGRAPHERS

400 B Principles of Professional Portraiture

410 B Advanced Professional Portraiture

430 Contemporary Portrait Styles

820 Portrait Promotion and Sales Technique

COMMERCIAL/INDUSTRIAL PHOTOGRAPHERS

310 Studio Illustration Photography

LAW ENFORCEMENT PHOTOGRAPHERS

705 Advanced Law Enforcement Photography

GENERAL PHOTOGRAPHY

910 A&B Small Camera Techniques, 21/4x2!4

PHOTOGRAPHIC TECHNICIANS

510 B Advanced Color Printing Techniques

525 Black & White Printing &Restoration Techniques

530 Photographic Derivations

PHOTOGRAPHIC ARTISTS AND RETOUCHER5

600 Negative Retouching

610 Custom Color Print Finishing

615 Enhancement of Color Prints

d MAKE 
YOUR

RESERVATIONS 
NOW!

SEND 
OR FRE
36 PAGIE

1974
:a t a l o

^

Contact:
W INONA SCHOOL OF PROFESSIONAL PHOTOGRAPHY
A non-profit activity of Professional Photographers of America, Inc. 
Winona Lake, Indiana 46590; Phone: 219/267-7197
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PORTRAIT - m PHOTOGRAPHER’S

c l i p
s h e e t

AUTUMN LOVE 
Tom McDonald

This portrait (originally in color) was 
exhibited in the 1973 Exhibition of 
Professional Photography at Denver.
Clip it out and put it with your idea 
file. Comments pertaining to this 
series are welcome. (A service of the 
PP of A Portrait Division.)

4

9

1

9

9

F U T U R A  s a y s . . .

Picture This!
If you've been turned o ff by fron t-p ro jec ted  backgrounds  

til now, there 's a g rea t new  surprise w a itin g  for you.
W ith the advanced new  Futura fron t-p ro jection  system, 

you get realis tic  color in tensities and d im ensional effects  
b efo re  possible only on location.

Result? G re a te r ve rsa tility  and fle x ib ility  
for any photography. Easy o pera tio n  even lets 
you adjust studio en viron m ent w h ile  you 
w o rk  w ith  subjects.

A nyth ing that adds d im ension  
to your professionalism  has 
to do the sam e for your 
profits.

Picture that!

A c c e p t s  a l m o s t  a n y  c a m e r a  • P u s h - b u t to n  c o n t r o l  • B u i l t - in  l i g h t  m e t e r  
C r i t ic a l - fo c u s  l ig h t  • T r ip o d  a n d  d o l l y  •  I m p r e s s i v e  f i b e r g l a s s  h o u s in g  

C o m p a c t  13 x  14 x  26%  ’ s iz e

See the new  Futura system at the In te rn a tio n a l Exposition  
of Professional Photography, Aug. 4-7. Exhibit 326

FU TU R A  M a rk e tin g  & D eve lo p m en t

£
©

C

$

c
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Photography . .  . 
a look back
From page 83

sittings. Also, I'm suggesting that city 
parks, nearby woods and backyards 
become part of the studio. Many pho­
tographers are now getting into this 
type of location portraiture and per­
haps a trend is on the horizon.

If we are to strive for reality and 
honesty in our portrayal of people, it 
seems fitting that our approach to ad­
vertising or commercial photography 
should be the same. Simplified light­
ing is already a fact of photographic 
life of most successful illustrators. If 
we persist in illuminating every cor­
ner and crevice of an object (product) 
the result might be a look of unnatu­
ralness with multiple light sources re­
vealed by unsightly shadows.

Many in our profession contend 
that artistry in photography is created 
by lighting. I agree, but is it neces­
sarily the cleverness of em ploying  
many lights that creates the artistry, or 
is it the ability to place a single light 
relative to the object and the angle at 
which it is viewed, that creates the 
truly artistic lighting. I submit that the 
sin g le  lig h t source not o n ly  can 
achieve artistry but also a naturalness 
that will enhance the beauty of the 
photograph. (The great majority of 
my own product photography for ad­
vertising is done with a single light 
source and one reflector for fill in.)

Recently, the Federal Trade Com ­
mission took steps to insure honesty 
in advertising, and as consumers we 
should all welcome this. All of us can 
cite numerous examples of false, or at 
least misleading, claims of advertised 
products. (Remember what happened 
to Campbell Soups with their glass 
marbles in the bottom of the bowl to 
keep the vegetables floating on top.) 
False or misleading claims are not 
only made by words, they can and are 
made by photographs. Simple, single­
source lighting is merely an extension 
of the poling of truthful photographs. 
Certainly the FTC won't come down 
on anyone for showing multiple shad­
ows, but a client could be unhappy 
because his product doesn't look 
natural.

The single, simple light source may 
sound like an inhibition of the crea­
tive process; taking away some of our 
tools that enable us to produce fine 
photographs. But consider further the 
position of that light and its relation­
ship with angle of view and the form 
of the object (product r person). 
Add to these elements our choice of

SUPPLIERS. . .
. . . Reach important buyers of equipment, sup­
plies and services in: professional photo­
graphy / motion pictures / audio-visual / video 
/microfilm.

1 9 7 5  DIRECTORY 
OF PROFESSIONAL 
PHOTOGRAPHY

Advertise in the 1975 Buyers Guide . . . 
more useful, more efficient, 
more productive than ever.

Referred to daily by thousands of photographers/decision- 
makers, this Directory — published in January — can 
bring you increased business all year long! Accompany 
your listing with a dominant advertisement. It’s like being 
face-to-face with your prospects — repeatedly!

Reservations Close September 1 6 , 1 9 7 4

a choice of three separate sections

A. Alphabetical
B. Products and Services
C. Geographical

take your pick — all three 
or any combination

write to:

PPA PUBLICATIONS, INC.
1090 Executive Way 
Des Plaines, Illinois 60018 
312/298-4680
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We firmly believe that “saving money” is useless if 
work is late. Or bad. Or both. That's why we’ll meet 
your deadlines. Period. No excuses. See, we just 
don’t make empty promises. We tell you, up front, 
what w e’ll do. Then we do it.
About our company. Yes, we make fast, inexpensive 
machine prints. But our passion lies in custom work. 
No. W e’re not some fly-by-night hookup that started 
last week. W e’ve been profitably established for 
two years.
But there’s more. W rite us.

CttOTIK COI&tii
4911 W. GRACE ST./TAMPA, FLA. 33607/813-879-5680

,/ o m o .  
b a r g a i n

COLORPROCESSOR
C O LOR  NEGATIVES,  
TRANSPARENCIES,  
IN TER N EG A TIVE S,  

PRIN TS & DISPLAY  
TRANSP A R EN C IE S  

UP TO 3 0 " X 4 0 " , 
REVERSAL  

C O LOR  PRINTS,  
BLACK & W HITE  

N E G A T IV E  & PRINTS

COLORAPID CORPORATION OF AMERICA
A Subsidiary of U N A, Corporation 

1270 AVENUE OF THE AM ERICAS •  NEW YORK, NEW YORK 10020 •  TEL. (212) 757-3314
DEALER INQUIRIES INVITED

optics and we have a virtually endless 
variety of combinations that can pro­
vide artistry that is limited only by the 
selectivity and creativity of the pho­
tographer. For instance, consider the 
variety of shapes and textures that a 
single light source can encounter and 
then, too, the position of this lig h t-  
will it be a back light, a side light; and 
will it be high or low, or will it be a 
high overhead light position? And 
will this light be a soft, reflected 
source or a crisp, sharp light or some­
where between these extremes? Now  
add the multiples of angle of view  
and optics and it becomes apparent 
that we indeed still have limitless vari­
ables that can be m anipulated  to 
achieve photographic artistry.

If we are concerned about the vali­
dity of this approach to portrait and 
commercial lighting we need only to 
remember that we live in a world il­
luminated by a single light source; 
and who would say that he 'has ever 
tired of the endless interplay of the 
many moods of sunlight and shadow 
upon the infinite variations of forms 
that reside upon this planet? C er­
tainly nothing can be more truthful or 
natural than this source of illum ina­
tion and w e should not feel co n ­
stricted by this natural conditon.

To the contrary, our attitude toward 
the photographic creative process 
should embrace all the variables men­
tioned and its goal should be to affect 
continual visual change. Visual com­
munication (or call it photography) is 
unique to other forms of com m uni­
cation because it is based on a very 
restless sense. It takes time to listen 
to a piece of music, and it takes time 
to read a literary work, but how long 
does even the most avid lover of art 
study a great masterpiece in a m u­
seum or gallery? As humans gifted 
with sight we are constantly accept­
ing images into our consciousness. In 
a clay's time we register hundreds or 
perhaps thousands of visual impres­
sions with effortless ease. Further­
more, science tells us that we retain 
more information gathered by the vis­
ual sense than either hearing or read­
ing the printed word.

It is small wonder then that in our 
modern society the competition for 
our restless sense of sight is so great. 
Magazines, newspapers, television, 
movies, billboards, signs, are all trying 
to attract our attention and persuade 
us with their particular messages. The 
visual makers using these media must 
then strive for visual impact if they 
are to be successful. Here, then, is a 
challenge to the still photographer. 
As a creator of visual images, he must 
be able to make photographs that 
have impact upon the viewers of his
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work. I suggest that the main ingred­
ient of impact is visual uniqueness 
which implies a different way of 
s e e in g  o r s h o w in g  s o m e th in g ,  
whether it be an object or a person. If 
we examine this further, it becomes 
apparent that in this context of a vis­
ually oriented society, visual unique­
ness can only be sustained through 
continued change.

This, then, should be the creative 
force of the photographer. His ability 
to co n tin u e  to seek and develop  
change in his image making will as­
sure him a significant role in the chal­
lenging profession of portrait and 
advertising photography. To those 
who might feel that photography is 
no longer challenging I would heart­
ily endorse a program of seeking ways 
to change. Change in any or all of the 
areas mentioned before can provide a 
new creative force for the photogra­
pher that is likely to produce an excit­
ing look for his photographs.

If we can establish photographic 
goals of continued creative change 
and a more truthful way of portraying 
our subject material we will begin to 
attack some of the major problem  
areas of our profession. As long as I 
am allied with photography I hope I 
shall be able to practice as I have thus 
far p rea ch ed  in th is  a r t ic le . M y  
present job places me in a position to 
encourage o ther photographers to 
meet these challenges of creating pic­
tures w ith  impact and to look for 
ways to change th e ir images. Cer­
tainly, I hope I will be able to in­
fluence their thinking and stimulate 
them whenever their creative motiva­
tion becomes stilted.

P rio r to my p resen t jo b  I had 
worked as an advertising photogra­
pher for the same company (Eastman 
Kodak) for a period of 23 years. Dur­
ing that time I had a four-year tour of 
duty with the Navy. Despite working 
for one organization I found that the 
creative challenge was most always 
present and the great diversity of as­
signments permitted me to become 
v e r s a t i le  in my a p p ro a c h e s  to  
photography.

If I am permitted to underline my 
achievements in this profession, it 
probably would be the ability to feel 
at home with all format sizes from 
8x10 to 35mm and to get the best 
from these approaches whether I'm 
photographing products, people al­
one or in groups, still lifes, outdoor lo­
cation work, existing light candids or 
scenics. I hope my collection of prints 
will support this claim.

I am aware that photographers, as 
doctors, tend to specialize, but I have 
always tried to maintain a versatile 
outlook on the entire spectrum of

photography. If nothing else, it has 
made for a more interesting career 
and provided me with a great appre­
ciation and awareness of the poten­
tial of photography as a persuader 
and as an art form. Finally, the photo­
graphic profession, being such a dy­
namic thing which demands constant 
change in outlook and approach, will 
also demand from its practitioners a 
restless spirit that continually seeks 
new and better ways of "seeing.” The 
physical dem ands of photography  
might wear the body down at times, 
but other aspects tend to keep the

m ind yo u th fu l and se arch in g -an d  
that's not too bad!

Lee  H a w ic k ,  M .P h o to g , is th e  S u p e rv is o r  o f  C re a ­
t iv e  P la n n in g  fo r  P h o to g ra p h ic  I l lu s t r a t io n s  D i v i ­
s io n , E a s tm a n  K o d a k  C o . 343  S ta te  S t , R o c h e s te r,  
N Y  14650. H e  r e c e iv e d  h is  A S P  f e l lo w s h ip  a t  th e  
PP o f  A  C o n v e n t io n  in  D e n v e r  la s t A u g u s t $

See us in booth 801 at the Los Angeles Convention.

There’s a lot going on these days 
under cover of darkness. And most of it is 
being missed by the cinematographer 
because he can t film in the dark without 
lights.

Or couldn't.
We now have a little device that will 

excite your imagination more than your 
first f/1 .9  lens ever did. It’s a JAVELIN 
Night Viewing Device.

The unit amplifies light an average of 
50.000 times or more to make the action 
visible in even dim starlight. It weighs just 
2.9 pounds, about as much as an 
Angenieux zoom lens. It operates over 
60 hours on two small batteries. Resolution 
is excellent. And it can be mounted on 
practically any movie or 35 mm still 
camera.

Your mind should be racing by now.
Think of all the news stories you can 

get; the tough ones; the tricky ones.
Think of satisfying that old competitive 

urge by scooping the rest of the news field.
Think of filming a public disturbance 

without being an obvious target because 
of your lights.

The possibilities are endless.
The cost of the Night Viewing Device 

will also surprise you— it's not much more 
than a good zoom lens. Just $2595 for the 
most powerful addition to a news 
photographer's bag in years.

For details on filming in the dark 
without lights write; Javelin Division of 
Apollo Lasers, 6357 Arizona Circle, Los 
Angeles. California 90045.
(213) 641 4490.

The Night Viewing Device

opollo lasersja v e lin
division

Now you can film in the dark 
...without lights!
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A  labor-saving item is our vertical 
drop-leaf copy stand. Originally de­

signed for making 35mm slides from 
flat copy it has proved very useful with 
larger cameras, particularly the 
Hasselblad. An old Flashmaster strobe 
unit provides cool light and good color 
with daylight film. The hinged drop-leaf 
folds down for photographing larger 
items on the floor. The light brackets 
can be moved to a lower position 
to maintain a standard exposure.
Vester D ic k , Vester  D ic k  P h o to g rap h y ,  
Santa  C ru z ,  Cal.  ®

C o p y  s ta n d ,  d e s ig n e d  f o r  m a k in g  3 5 m m  s lid e s  
f r o m  f la t  c o p y ,  h a s  p r o v e d  u s e f u l  w i t h  
la r g e r  cameras.

H in g e d  d r o p  le a l  f o ld s  d o w n  I o r  p h o t o g r a p h in g  
la r g e r  i t e m s  o n  f lo o r .

A b o v e  L ig h t  b r a c k e t  is  o I  a n g le  a lu m in u m ,  
s w in g s  o n  lo o s e  p i n  h in g e .  A  Va" b o l t ,  
w i t h  h e a d  s a w e d  o f f ,  h o ld s  la m p  h e a d .
R ig h t  P o r t io n  o l  h in g e  fa s te n e d  to wall.

Extension f a s te n e d  t o  L in h o f  s ta n d  a l lo w s  
c a m e r a  t o  b e  c e n t e r e d  o n  2 4 " x 3 6 "  t a b le .
A  2 ” x 2 "  e x t r u s io n  a t  t o p  h o ld s  3 5 m m  c a m e r a  
in  p o s i t i o n .

104 / THE PROFESSIONAL PHOTOGRAPHER / JULY 1974



PLACE
STAMP
HERE

Take advantage of our Readers 
Service to get additional 
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ment, new product, service or 
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the back; tear out the card; 
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in depth, just for the asking. If you 
want more information on any 
advertisement, new product, service 
or literature, mentioned in this 
issue, use our Readers Service Cards. 
Address the card directly to the 
advertiser or manufacturer. (Do not 
send it to PPA Publications, Inc.) c
Fill in the name of the product, service 
or literature on which you wish 
information. Be sure to include your 
complete name, address and zip 
code. Write the supplier's name and 
address on front of the card. Tear 
out the card, affix a stamp and mail. :' M • • -

THE PROFESSIONAL

Ptintonrapliepl
S3

When you contact an advertiser or 
manufacturer in person, by letter or 
phone —  say you saw it in 
THE PROFESSIONAL PHOTOGRAPHER.

If you don't see your supplier's 
advertisements in these pages, tell him 
he’s missing the best opportunity to 
reach the world's leading professional 
photographers. For free readership 
reports, audit, profile and rate card —  
suggest he contact PPA Publications, Inc. 
1090 Executive Way 
Des Plaines, IL 60018 
312/298-4680 o



PHOTOGRAPHERS

10 HARVARD STREET 
WORCESTER, MASS. 01608  

617 752 1924

Qualified fudging Deadline

Deadline for the next receipt of 
applications for Qualified Photo­
graphic Studios is September 8. 
Application forms are available 
from Commercial Division, PP of 
A, 1090 Executive Way, Des 
Plaines, IL 60018.

Here you are... 
the whole ball of wax!

Travel to  Learn
by Percy Butler, FI IP, FRPS

Basically, most photographers are curious 
people; they like to delve and probe into 
others people's ideas, to see if they are 
right, to see if they can improve on those 
ideas or even come up with others as a re­
sult of this probing and thinking. Perhaps 
we are looking for the perfect solution to 
all our photographic problems so we read 
and experiment.

Because we are curious and eager to 
learn, why not go to the fountainhead!1 
This means travel, a habit I would like to 
see developed. To travel -  to meet more 
people -  to find out just what makes them 
tick and think, to re-orient oneself w ith all 
the surrounding areas of one's life.

Magazine articles are fine, they usually 
stimulate an idea, but the real joy of learn­
ing first hand is to travel and see for one­
self. There are so many unknown facts that 
can be uncovered, learned by doing just 
this. It is a great thing to attend seminars 
and conventions, to meet other people and 
find out how they cope with the very prob­
lems that worry us every day. The change 
of scenery is as good as anything, but to be 
able to talk to someone about a similar 
problem well away from our normal operat­
ing area is far more useful and beneficial.

There are people in England who would 
give up their time to come and talk, and I 
am certain that there are those in the States 
who would come and talk over here. We 
have a lot to learn and we have a lot we 
think we can give, so why don't we get to­
gether more!1 I would like to think that we 
could send at least one speaker a year to 
the States and that there would be a recip­
rocal arrangement. In actual fact this seems 
to be happening unofficially. We have had 
lohn Howell, M.Photog.Cr., visit our con­
vention in Bournemouth and we supplied 
three speakers to the Professional Photogra­
phers of America Convention last year.

How can we infuse more people with 
the idea of going to America from here and 
coming to this country from the States? I 
think that we could do more on an official 
basis. I would like to see something accom­
plished between the PP of A and the Insti­
tute of Incorporated Photographers to 
promote this idea into something really 
big. A panel, "Who's for Europe," "Who's 
for the States," established each year on 
both sides of the Atlantic could be the 
starter. Any problems of transportation, 
costs, etc., can be overcome. They are not 
problems which are insurmountable. The 
PP of A's slogan for BEECON — Learn to 
Earn — is a great one. I have used it over 
here to stimulate eagerness so why not 
Learn to Travel to Learn to Earn — or Travel 
to Learn? I am sure that there are some 
really brighter folk than me who could 
twist a very good slogan out of this idea.

The benefits to both sides are enormous 
— the benefits to individuals almost beyond

reckoning. I know that I am still drawing on 
knowledge obtained from my three visits 
to the States. Travel broadens our outlook 
— yes, it costs money too, but what is 
money for, really? To enjoy -  we cannot 
promote without it and all we are doing is 
investing in ourselves. We can all do with 
this something extra, so why not set the 
ball rolling in a big way? Let us get together 
more; let us come face to face more with 
our problems.

Percy Butler, 'Kimberley' Church Rd . Three Leg­
ged Cross, W im b orne . Dorset BH21 6RQ, 
England. $

8x10’s *1 •45 each 5x7’s 5.90 «ch 11x14’$ *3.50
PROOFING: 120 FILM, 8-10-12 EXPOSURES 

3^x5, $3.25; 4x5 $3.50; 5x5, $3.75 per roll 
35 MM FILM: 3V2*5, 20 Exposures, $5.50; 36 Exposures, $9.75

Quality color comes at low cost at PCS:

COLOR SERVICE

Send today for free brochure 
and mailing boxes!

E H
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w o r ld  f a m e d

GOSSEN S f )  @

SYSTEM CdS REFLECTED 
and INCIDENT LIGHT METER

Just by itself, the Luna-PRO-with its ex­
traordinary 2,000,000:1 sensitivity range-is 
the world's outstanding meter for reflected 
and incident light...brightest sunlight... 
candlelight...even moonlight!

To make it a SPOT METER, ENLARGING 
METER or MICROSCOPE METER is a matter 
of seconds with the optional lock-on attach­
ments. The Luna-Pro is the only meter you'll 
ever have to buy!

SPECIFICATIONS: One-hand operation • Measures 
reflected and Incident light (with bullt-ln hemispheric 
diffuser) ■ For still and movie cameras ■ 30° light 
acceptance angle • single selector button for high 
and low range • Automatic ''memory" needle lock ■ 
ASA 6 to 25,000; f /1  to f/90, 1 /4000th sec. to 8 
hours; Cine from 8 to 128 fps * EV -  8 to EV-f 24; 
.016 to 32,000 foot candles ■ Weighs only 7 ounces.

OPTIONAL ATTACHMENTS

VARIABLE ANGLE • MICROSCOPE 
"Spot Meter” ATTACHMENT 
ATTACHMENT *

ENLARGING
ATTACHMENT

At better camera stores or write for color brochure

KLING PHOTO COMPANY
P.0. Box 1060, Woodside, N. Y. 11377

— SINCE 1 9 6 3 -
Thousands of progressive photographers and 

photographic labs have been using VEACH 
GOLD STAMPING MACHINES 
FILM NUMBERING MACHINES 

GOLDRITER PENS 
to add their studio name, their signature, 

titles, dates, negative number and/or 
identification in beautiful and permanent 

GOLD-SILVER-BLACK-COLORS 
to their

B&W PRINTS —  COLOR PRINTS
NEGATIVES —  TRANSPARENCIES
VEACH machines are the ONLY Gold Stamping 

Machines designed specifically for the 
Photographic Trade, hence our volume is 

high and our prices LOW LOW LOW LOW.
When you purchase a VEACH machine you get: 

TOP QUALITY 
LOW INITIAL INVESTMENT 

LOW COST/IMPRINT 
(little as 1/250)

For more information on what VEACH machines 
can do for you write today to:

Veach Development Co., Dept PPA 14535 Arminta, Van Nuya, CA 91402

YOU
WON’T

BELIEVE
THIS

O U T D O O R  C O L O R  
P O R T R A I T S  I N D O O R S

tto
f oR ;
S t

^  *N\OV»s  

s tV)D'° p

1. 7l/2 ft x 15" Plastic Tree Trunk
2. Canvas Companion Background 

(Park Scene) Painted "Out-of-Focus’’
Write today for sample color 

prints and price list.

T  &  G  E N T E R P R I S E S
1 5 1 8  P e n n s y l v a n i a  

F o r t  W o r t h ,  T e x a s  7 6 1  0 4

APAG
Colorists
Helen Yancy

The Color Artist 
in Airbrush Work

As a color artist specializing in brush 
oil paintings, a good many of which 
are on copies and restorations, I used 
to cringe at the appearance of air­
brush work. Synthetic, blank, plastic 
p e o p le  —th a t's  w ha t th e  a irb ru sh  
created. O ut of an interest in produc­
ing airbrush work that looked more 
natural, I became involved. Now  I am 
convinced the airbrush is the most 
useful instrument imaginable, and a 
great servant to the photographer. 
This is particularly true when it is in 
the hand of a qualified color artist.

Someone once said that it takes 
two artists to paint a picture—one to 
do the work, and the other to hit him 
over the head when he's done. This is 
especially true in a irb rush ing—too  
much creates "plastic people," and 
many so-called airbrush experts are 
guilty. That's where the color artist, 
with all of her knowledge of facial 
structure, color, values, draftsmanship 
and modeling techniques is the best 
possible cand idate  for q ua lity  a ir­
brush work. How ideal for the photog­
rapher, too, to know that all of his art 
work, from oils to color print retouch­
ing to airbrush, can be sent to the 
same place. The field is w ide open; 
there are few truly qualified airbrush 
artists, especially on a local level.

O nce a photographer becomes 
aware of the potential of the airbrush, 
he'll wonder how he ever did without 
its services. Most know of its place in 
the copy-restoration area, but don't 
realize how many other things an air­
brush can do that are perhaps less 
complicated, but certainly as neces­
sary. W ith an airbrush it is possible to 
lighten or darken areas, remove ob-
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jects, repair damage, restore, color, 
soften blemishes and hide scars. It's 
also comforting to know that the mis­
takes photographers occasionally  
make can be rectified, or the evidence 
of a damaged negative removed. Such 
things as a wall plug showing through 
the center of a bridal veil, the inad­
vertent appearance of a backlight in a 
portrait, mother's supportive hand on 
baby, or an uneven or wrinkled suit- 
coat are errors that shouldn't occur. 
They do happen, however, and the air­
brush can mean saving the order in­
stead of remaking it, or worse, losing 
a customer.

Artist and Photographer 
Communicate

I have seen prints that barely hung 
in local competition go on to hang in 
the N ational Exhibition of Profes­
sional Photography, and only the pho­
tographer and his airbrush artist knew  
how it happened. This kind of work 
requires communication between art­
ist and photographer. Many photogra­
phers don't even consider airbrush 
work for anything other than restora­
tions because it's a "send away" prop­
osition. To repeat: W o u ld n 't it be 
good business if a color artist was also 
skillful and knowledgeable in all the 
aspects of airbrush art?

A color artist considering the field 
of airbrush should keep in mind that 
expertise doesn't happen overnight, 
but it will happen if she does two  
things—receives the best airbrush in ­
struction available, and then practices 
as much as possible. The exercises 
contained in the booklets included 
with the airbrush are important. They 
will help develop the touch that is 
needed, and will give an element of 
control necessary for general correc­
tive work. W here greater skill is re­
quired, such as that called for in 
restorations, more exacting exercises 
for the most complete control are es­
sential. The greater the artist's con­
trol, the less necessity there is for 
using masks, which take time to cut, 
and can give a "cut-out" effect. There 
are times, of course, when masks are 
necessary.

O ne exercise I'd recommend for ad­
vanced students of airbrush is the ren- 
d e rin g  o f an eye , in c lu d in g  the  
surrounding area and eyebrow. Start 
with just black watercolor, and pro­
gress until one is completed in black, 
one in black-and-white, and one in 
complete color. Include all the shad­
ings and h ig h lig h ts  —e y e lid , e y e ­
lashes—all freehand with no masks.

Some of the methods of the m e­
chanical illustrators in commercial art 
can be applied to our por*'ait photog­

raphy, and if there is a class available 
it would be useful. It is best to study 
both the heavier commercial methods 
and the lighter style used in our busi­
ness. The best of both worlds can 
then be combined to enable the artist 
to solve the most difficult problem of 
restoration or the soft, light correc­
tions on natural color in the best pos­
sible way.

Natural, Comfortable Position

One of the first and most important 
things to learn about the airbrush is

its position in the hand for maximum  
c o n tro l and ease o f h a n d lin g . It 
should feel completely natural and 
comfortable, as if it were a part of the 
user. If one is not relaxed he will be 
stiff, his hand will tighten and his 
w ork w ill show it. O n  a standard  
double-action airbrush the plunger 
top controls the spray; pushing it 
down releases the air, pulling it back 
releases the paint. How far it is pulled 
back determines how wide the spray 
will be, and how much paint is re­
leased. That plunger should nestle 
just under the first joint of the index

DIRECT
PROFITS

Typical Package.

E C O N O M Y
P R O G R A M

THRIFTY. DIRECT-FROM-ROLL COLOR 
CANDID PACKAGES THAT ELIIVIINATE 
THE NEED FOR PROOFS.

•  CHOICE OF FILM SIZES
(FROM 120-220 OR 35MM FILM)

•  CHOICE OF 3 POPULAR PRINT SIZES
(5"  x 7 " - 8 "  x 10"— 10" x 10" BORDERLESS)

•  CHOICE OF 2 SPECIAL ALBUMS
(“MCL”... LIBRARY STYLE. IN SLIP CASE) 

("M CP”... EXPANDABLE, POST-STYLE)

EVERYTHING IS INCLUDED 
IN ONE, LOW PER-PRINT PRICE

..F IL M  PROCESSING, PROFESSIONAL BORDERLESS  
ENLARGEM ENTS AND CHOICE OF ALBUM

For example.. COMPLETE 8x10  PACKAGE

.20 per print
plus $1 95 handling charge

2 4 -8 x 1 0  COLOR PRINTS
DELIVERED WITH ALBUM

only S 3 0 .7 5  complete

only SI.

M o n k e y  
C o l o r , i n c .

534 W. 20 ST.. HIALEAH. FLA. 33010
Gentlemen Direct complete information and prices to me

f OI lull Hitoinuition ,md p/zceS 
M ail Coupon tud-ty Zip
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MINI 70 FILM PROCESSOR

16 x 20 STEP AND REPEAT 
ROLL PAPER EASEL

NOW!
Print all your enlargements from wallet size 
to 16" x 20" of the same emulsion paper. 
Saves both printing and processing tim e. The 
step and repeat design is available for 16", 
11", and 20" paper. Also available as a stan­
dard roll easel.

11" ELECTRIC
ROLL PAPER CUTTER $398

Full 11" cut in a split second at the touch of 
a button. Trim  individual prints or cut apart 
m ultiprint units. Fast, easy to use, rugged 
and long lasting.

ALSO 16 ELECTRIC 
ROLL PAPER CUTTER!

AUTOMATIC ROLL EASELS 
11 x 18, 16 x 20, 20 x 24

Available either with autom atic subtracting 
counter and m otor drive or m otor drive only. 
Standard and custom masks. 4  blade masks 
and other options.

A MACHINE YOU NEED?
THAT NO ONE MAKES? CONTACT US.

Call or write for further information

LUCHT ENGINEERING, INC.
1117 East 120th St.

Burnsville (Minneapolis), M inn. 55337 

Phone 612/890-9211

See us in booth <210 at the Los Angeles Convention.

finger, not under the fingertip. The 
joint area is the most sensitive to pres­
sure and touch, and also the most nat­
ural position for the* plunger.

W ith  a good, clean airbrush and a 
certain amount of control, one should 
be able to write his name in a line al­
most as thin as a pencil line. For gen­
eral use this isn't necessary, but when 
called upon to restore faces no more 
than an inch in size, that kind of con-

" B e fo r e "  a n d  " a l t e r "  i l lu s t r a t io n  o l  re s to ra t io n  w i th  
th e  o r ig in a l

trol will be needed, and an airbrush in 
excellent working order, too.

To keep the airbrush in the best 
working condition, and to reduce re­
pair costs, an artist should be able to 
service his own airbrush. It must be 
bcompletely dismantled and all parts 
cleaned on a regular basis. The time it 
takes will save the total frustration 
that occurs when the brush isn't oper­
ating as it should. I here's nothing like 
having hours invested in a piece of 
work, and then having the airbrush 
decide to spit, bubble or skip. Some­
times this will occur when pigments 
are not ground finely enough, or 
when paint is not thoroughly mixed 
with water. Stopping in the middle of 
a job to clean a clogged airbrush will 
be the cure. It's better to go over the 
job twice with paint that's diluted too 
much, than to get the paint too thick. 
Too much pigment will not only clog 
the brush, it builds up too fast, makes 
hard edges, and gives the feeling of 
sitting on top of the print instead of 
sinkino into it This is particularly true 
with white. As with all opaques, a 
little goes a long way.

Achieve the Untouched Look

W hen doing corrective or enhance­
ment work on natural color prints 
with an airbrush, the artist is usually

working on the same print the cus­
tomer will receive. It is therefore im ­
perative that just enough airbrush  
work be done to make the finished 
product appear perfect, with no evi­
dence of artwork. Using transparent 
watercolors as much as possible, with  
opaques such as gouache, or “de­
signer colors" used only when abso­
lutely necessary, helps to achieve the 
untouched look. Color matching is vi-

a irb ru s h  I t  is  im p o r ta n t  to  m a in ta in  " a tm o s p h e r e "  o f

tal—and should be second nature to 
the color artist.

Remember, the airbrush, properly 
used, can remove the ugliest scar or 
hide the biggest mistake, but over­
use takes away character, identity and 
likeness. It is so important to maintain 
the "a tm osp here” of the orig inal, 
even if some of the “old" look is kept 
in.

Ideally , w hen doing restoration  
work, an artist should have three com ­
pletely identical, untouched prints on 
a smooth surface paper. Since the fin ­
ished w ork w ill be re -co p ied , the 
work prints should be one size larger 
than the finished print is to be, espe­
cially up to 8x10. One print should be 
dry-m ounted and is the work print. 
One is a guide print, and the third can 
be cut up as necessary if masks are re­
quired; otherwise a mask can be cut 
from sheet acetate. O ften, pre-cut 
templates of heavy acetate, or light 
sheet plastic just held in place, will 
do the job. The artist can design one 
of these himself, including concave 
and convex curves, rounded corners 
s im ila r to  a s h o u ld e r l in e , and a 
couple of straight edges.

O ne way to avoid harsh outlines 
with airbrush work is by raising the ac­
etate mask slightly off the print. Do 
this by using small rolls of photo- 

Turn to page 122
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What Is 
Photography?

A. Joseph Gradian

Photography is co m m un ica tio n . It 
tells us things. It tells other people 
what we think. It tells us what other 
people think.

Photography is for communicating, 
for bringing people together—not for 
keeping them apart. Photography is 
for instruction; it recalls memories of 
things that happened in the past: sec­
onds, minutes, hours, days, years, cen­
turies past. " It helps connect the 
mind with the body." (Dr. Bennis, 
President, University of Cincinnati)

Robert Hutchins asks, "W hat kind 
of country/world do you like?"

Education is how you do it, and 
photography is the modern tool of 
education—still pictures, films, the 
electronic image, all photographic im ­
agery to be used by the photographer 
to communicate.

Many Common Beliefs

W hat is photography? Is it portrait, 
industrial or commercial? O r is it a 
myriad of things such as medical, ae­
rial, photofinishing, television, films, 
photo reporters, photo journalis ts , 
color labs, sales, scientific, artistic or 
education? "As one looks at this list, 
suddenly one discovers that there are 
vast numbers of this strange group, 
that one has always looked at with  
suspicion, who really have many com ­
mon beliefs." (Dr. George Lindbeck)

A theme of our association, and for 
us as individuals, should be to place 
values on these differences so that 
the ideas can flow to connect theory 
(what's in our minds) a^d reality. If 
we want to be professionals, we must

practice professionalism. Then we can 
set standards g re a te r than  those  
embraced by a trade. O ften we cast 
disparaging remarks on other photo­
graphic disciplines, forgetting to re­
spect the professional and human  
dignity of our associates. Ours is a 
very individualistic and creative field 
which requires respecting the differ­
ences of fellow  practitioners.

W e speak of education, thinking 
primarily of the young, but it is really 
a continuing thing that happens all of 
our lives. "Education results from an 
inner need, a wanting to know things, 
a curiosity, a desire to improve one­
self. In fact, the sign of an educated 
person is his ability to remain open to 
continued growth, to become a self­
teacher, a self-learner, an agent of his 
ow n d estiny." (S uperin tendent Jo­
seph  R o st, H a r t fo r d ,  W is c o n s in  
School District)

Need to Raise Standards

W e turn to the education of the 
young and the national thrust is 
toward career education. This educa­
tion has been described as "Care edu­
cation or selecting a career by choice, 
not by chance. It is an innovative at­
tempt to approach children more real­
istically through education by making 
them aware of the career implications 
of the abstract subject matter they are 
exposed to for 12 years of their early 
lives. It is an attempt to motivate the 
student to the world of work." (Louis 
J. M ichot, Louisiana State Superinten­
dent of Education)

O ur final consideration then is to 
assess the educational standards of 
our own group. The professions rec­
ognize only academic degrees. M ean­
ingful, but different degrees are 
awarded by the various trades indicat­
ing mastery of a skill. Examples of this 
are master carpenter, master plumber, 
or master chef. W ill we select the 
route of professionals or tradesmen?

The Chronicle of Higher Education 
(October 23, 1973) detailed that uni­
versities and colleges w ith in  the  
United States awarded the following  
academic photographic degrees dur­
ing 1972: B ache lors—m e n ,  401; w om ­
en 76; Masters—men, 50; wom en, 7.

Evidently, the line is already drawn 
There is a wealth of talent entering 
our industry with academic creden­
tials. Do we deepen the chasm with 
achievement awards or will we face 
reality, raise our degree standards to 
truly become the equivalent of aca­
demic degrees?

Dr. John Platt of the University of 
Michigan obliquely describes what is 
facing us. "The world is now passing 
through the greatest transformation 
in history. W hether we like them or

NEW! OUTDOOR 
PORTRAITS 

IN YOUR STUDIO
The Lumi-Teh System

It’s now simple to do realistic outdoor 
backgrounds projected right in your own 
studio.L u m i - T e h  projected background 
systems give you a competitive edge for 
extra business regardless of weather.
This is a system complete and ready to 
work. The precision projector mounts 
any camera. The new "Porta-Grid” that 
makes lighting easy, the new L u m i - T c h  
screen that does not show seams, the 
accessories, all make beautiful back­
grounds.
Ready to operate— The system works 
with existing electronic flashes, or the 
new Balcar electronic flash system. This 
low cost system pays for itself quickly 
in increased sales during the months 
when shooting outdoors is impossible.

Doing “Casual" Portraits indoors in all 
weather will increase your business.

Send today for full details on the 
System.

L u m i - T c h  ENVIRONMENTAL 
BACKGROUND PROJECTION

N a m e ________________________________

Company,____________________________

S tre e t_______________________________

City,_____________ State_________ Zip

Type of Photography________________

C am era______________________________

Lighting Equipment

Focal Length Lenses____
L u m i - T e h
Demonstration studios:
TEKNO, INC.
221 W. Erie Street 
Chicago, III. 60610 
(312) 787-8922

TEKNO, INC.
123 W. 28th Street 
New York, NY 10001 
(212) 239-0028
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PEOPLE ARE PLEASED WITH 
PEOPLE MADE PRINTS 

Pay Only A Little More For 
Quality Color Candids People 
Made. Hand Made Color Candids 
By Folks In Michigan.

St. Joseph, MICHIGAN 49085
15 years of serving those who care.

hate them, these new developments 
are now producing massive changes 
in every part of society. W hat will this 
n ew  w o r ld  be like? Som e th in g s  
about it are fairly certain. Life will be 
very different from what it is today 
and has been in the immediate past." 
This is not a voice of doom, but a clar­
ion call to reality.

A lo s e p h  C ra d ia n ,  4 0 4 0  N o r th  4 0 th  St.. M i l ­
w a u k e e . W l 532 1b  M r  C ra d ia n  is  I n s t r u c t io n  
C h a irm a n . G ra p h ic  a n d  A p p l ie d  A r ts  D iv is io n  
M ilw a u k e e  A re a  T e c h n ic a l C o lle g e

Education 
News and 
Briefs

HI FI CHROME

F i v e  M a s l

GA WEDDINGS WITH ALL THE GOODIES |

k  P o r t r a i t  P a
\. Famous Deecolor Quality 
K  at Low Cost

________________________ __________________________

Fo* 35 mm

ROTATIN G  l 
BRACKET

$47.95

LIGHTWEIGHT TEMREREO ALUMINUM 
8RACAET ION TNI PROFESSIONAL 

ANO AMATEUR PHOTOGRAPHER

TOUR CAMERA WHERE TOU WANT II 
LIGHT WHERE TOU NEEO IT

Art rtrt PrtftuwAAl Dtiltr m writ,

£ f u i
n x j M t  V C«M t;«<M

BROOKS INSTITUTE 
GRADUATES AVAILABLE NOW!

INDUSTRIAL/SCIENTIFIC, 
COMMERCIAL/ILLUSTRATION, 

PORTRAITURE, COLOR PRINTING, 
MOTION PICTURE, JOURNALISM, 
and UNDERSEA TECHNOLOGY.

Brooks Institute graduates, with 
Bachelor of Professional Arts De­
grees or Professional Photography 
Diplomas, are well-trained in at 
least one of these areas. Every two 
months Brooks has a number of 
qualified graduates to fill your par­
ticular needs. Highly experienced 
Brooks alumni with a variety of 
backgrounds are also available.
All inquiries regarding employment 
of Brooks graduates and/or alumni 

are answered promptly. 
Write or phone today to:

BROOKS INSTITUTE
Placement Bureau

2020 Alameda Padre Serra 
Santa Barbara. California 93103 

Phone 805-963 8651

Professional Short Courses

Professional Photography Summer 
Short Courses will be offered at the 
University of Miam i, Coral Gables, 
Fla., throughout July. The courses are 
the result of a joint effort between the 
PP Guild of Florida and the University 
of Miami's School of Continuing Stud­
ies. All students satisfactorily com plet­
ing their course will receive a PP of A 
Merit. Continuing Education Units 
will also be awarded. The courses are: 
Negative Retouching with Veronica 
Cass, July 8-12; Flow to Operate a Suc­
cessful Photography Studio with Rob­
ert LaTorre, Cr.Photog., July 8-12; O il 
Painting of Photographs with Jane 
Blake, July 15-19; Principles of Com ­
m ercial Photography w ith  Richard 
Turner and Lawrence Stanton, July 15- 
19; Treatment and Finishing of Direct 
Color Prints w ith  Joseph Arnone, 
M.Photog., July 22-26; and Advanced 
Portraiture with Van Moore, M.Pho- 
tog.Cr., July 22-26. For information 
telephone Mel Greene, Educational 
Chairman, PP Guild of Florida, at (305) 
443-4658 or write to him at 2305 Ponce 
de Leon Blvd., Coral Gables, FL 33134.

4-H Winners

Educational scholarships of $1000 
have been awarded by the Eastman 
Kodak Co. to the six 1973 National 
4-H Photography Winners. They are 
Sandra Stevenson, Lexington, Ala.; 
M ich ae l Bailey, P leasanton, C a l.; 
Cheri Kay Dale, Rye, Colo.; Mary Jo 
Couden, Noblesville, Ind.; Randy
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> Waters, Erick, Okla.; and Lawrence 

Irvin Rappoldt, Glen Rock, Pa.

Creative Photography Series

The Camera is the second in the Cre­
ative Photography series produced by 
the Audio-Visual Services, Arizona 
State University, Tempe, AZ 85281. 
The $90 set consists of six filmstrips 
and companion cassettes entitled: 
The Camera, Camera System, Expo­
sure, Composition and Lighting Parts 
I and II.

The information presented is basi­
cally oriented toward the serious be­

ginner who is interested in some of 
the more technical facts related to 
photography. I showed the series to 
a beginning high school class in gen­
eral photography. Some of the terms 
confused them and the sequence 
went a little fast in the area of com­
position and exposure. However, the 
filmstrip on lighting and camera sys­
tems was clearly understood by the 
advanced students.

The series, in general, is an excel­
lent starting off point for these spe­
cialized areas. However, discussion 
should follow with related experi­
ences interjected. The instructional 
guide that accompanies the series 
gives helpful suggestions for fo llow ­
up questions and activities. All in all, 
the series is a very valuable audio 
visual aid for the classroom. Certainly 
I will recommend our school make 
this investment.

E lle n  F in e ,  M o r t o n  East H ig h  S c h o o l,  C ic e r o ,  
I I I .

•  The Tenth Anniversary Sem inar, 
sponsored by CHEAHA PP Society, 
will be held October 27-28 in north­
east Alabama. Seminar will include 
portrait, commercial and artists' pro­
grams. A Leon Kennamer, M.Photog.Cr., 
session is confirmed. Foi urther infor­
mation contact Don Hughes, Seminar

Chairman, PO Box 1428, Selma. AL 
36701.

•  The New York University Film Pro­
duction Workshop July 29-August 3I, 
offers intensive training in all aspects 
of 16mm film-making. Students form 
five-member production crews for 
the production of five progressively 
advanced film projects. W rite to Mr. 
Raymond P. Zelazny, Director of the 
Summer Session, New York Univer­
sity, School of Continuing Education, 
2 University PL, Room 2I, New York, 
NY 10003.

Calendar of 
Schools, 
Conferences 
and Seminars

JULY 5-7
Creative Color Workshop 
New London, Conn 
Robin Perry, M  Photog.Cr 
820 Hartford Rd 
Waterford, CT 06385

JULY 8-12
Summer Short Courses 
PP Guild of Florida 
University of Miami 
School of Continuing Studies 
PO Box 248005 
Coral Gables, Fla

JULY 14-20
Enrico Natali 
Apeiron Workshops 
Silver Mt Rd 
Millerton, NV 12546

JULY 15-19
Summer Short Courses 
PP Guild of Florida

JULY 21-26
Nathan Lyons 
Yosemite National Park 
The Ansel Adams Gallery 
Box 455
Yosemite National Park. CA 95189

JULY 21-27
Burk Uzzle 
Apeiron Workshops

JULY 22-26
Summer Short Courses 
PP Guild of Florida

The Horseman

•  It's a Technical Camera with full swings and tilts.
•  It's a Press Camera for Hand use.
•  It has interchangeable backs, 120, 220 and 

sheet film.
•  It has front slide, rising front, front and rear 

swings and tilts.
•  It has 101/?' bellows draw for extreme close-ups; 

7 rangefinder coupled lenses.
•  It has an accessory thru the lens meter and 

wide field lens mount.

The Horseman Technical Camera sold 
direct to the professional by Calumet.
See us in booth #507 at the Los Angeles Convention.

1590 Touhy • Elk Grove Village. III. 60007 • 312 439-9330 
New York-Suite 3502 Empire Slate Building 212-695 4780 
Los Angeles-434 North La Brea 213-933-5735

Horseman Technical Camera Guidebook, please!

NAME

ADDRESS

CITY

STATE ZIP PR0-7A

I
I
I
I
I
I
I
I
I
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Our People have that one Special Talent!
WE TRY HARDER TO BE THE MOST INTELLIGENT, FULL-SERVICE- 
PROFESSIONAL COLOR LAB IN THE U.S.A. . . .
(and have many loyal customers from HAW AII to PUERTO RICO to prove it!)

REMEMBER — "We're as close as vour mail-box"

"PIcoac Send
C RAFTSM AN’S 

“CARE  
PACKAGE" 
with Mailing 

Supplies 
and

Gift Certificate  
for

FREE
SPECIAL
EFFECTS

Now -  SAVE TIME -  SAVE PROOFING COSTS
Show LARGE finished prints (not proofs) and WATCH YOUR SALES GROW. 
Every printable picture on C.P.S. - 8 - 10 or 12 exposure rolls made into 
finished prints. (Credit issued on short rolls.)

T I M E  S A V E R S
8 x 1 0  s  $12S0"roll 5 x7's  *750*roll
OUST SPOTTING SI .00 PER ROLL
'Includes Film Processing

PEBBLE TEXTURE S1.00 PER ROLL
Add $1.00 per order for shipping

- OUR SERVICES INCLUDE
PROOFING —  Fast and Beautiful

CANDID and PORTRAIT Economy Prints 
SENIOR and PROM PACKAGES

FULL ART DEPT. Including Negative Retouching
CANVAS MOUNTING — WOOD PLACQUES

6901 BERGENLINE AVENUE

©
JE

C R A F T S M A N  
C O L O R  L A B S

GUTTENBERG, NEW JERSEY - 201-869-8910

The
WESTERN

T H E  F A S T E S T  
L O A D E R  

I N  T H E  
W E S T !

35mm Bulk Film Loader has the ability 
to accept 100 ft. metal spools, a positive 
film brake, an accurate frame counter, a 
hinged access door and is made of 
unbreakable plastic.

The revolutionary WESTERN . . .  the 
fastest in the West. For further infor­
mation call or write:

Prefer Products********
V  \

485 EASY STREET
SI Ml VALLEY. CALIFORNIA 93065
12131 883 5552 •  1805! 526 0909

See us in booth #117 at the Los Angeles Convention.

'Jfo O O I  S O N G  T IT L E S  

^ T H A T  H E L P  Y O U
CREATE NEW PICTURE IDEAS

1 0  NEW s o n g  sheets

INSTANT VIGNETTES
and SIZES8 X 10

A  VERY PRECIOUS LOVE  

D A D D Y 'S  LITTLE GIRL 

C O LOU R M Y  W O RLD  

I BELIEVE
IF EVER I W O U L D  LEAVE Y O U  

THIS GUY'S IN  LOVE W IT H  Y O U  

O N E  H A N D ,  O N E  HEART  

PORTRAIT OF M Y  LOVE  

THEME F R O M  LOVE STORY  

W E D D IN G  S O N G  (There Is Love)

a  PPA in fo rm a t io n  card

to g et  yo u r  FREE s a m p le  T O D A Y .  
O r  s e n d  y o u r  $ 1 0 . 0 0  c h e c k  o r  
m o n e y  o rd e r  to g et  a l l  ten , post­
p a id .  Please state  size desired .

INSTANT VIGNETTE5
908 SHAWANO AVE •  GREEN BAY WIS 54303

JULY 28-A U G U S T  3
George Tice 
Apeiron Workshops

A U G U S T  2-4
Creative Color Workshop 
New London, Conn.

A U G U S T  3-11
The Nude in (he Landscape 
Yosemite National Park 
The Ansel Adams Gallery

A U G U S T  4-10
Charles Harbutl 
Apeiron Workshops

A U G U S T  11-17
Robert Heinecken 
Apeiron Workshops

A U G U S T  11-18
35mm Photography 
Yosemite National Park 
The Ansel Adams Gallery

A U G U S T  12-23
Creative Experience Workshop/Seminar 
Carmel, Cal.
Friends of Photography Workshops 
PO Box 239 
Carmel, CA 93921

A U G U S T  19-23
18th Annual Technical Meeting 
San Diego, Cal.
Society of Photo-optical Instrumentation 

Engineers 
PO Box 1146
Palos Verdes Estates. CA 90274

SEPTEMBER 6-8
Creative Color Workshop 
New London. Conn.

SEPTEMBER 16-20
The Photographic Process as a Scientific 

Instrument
Rochester Institute of Technology 
Rochester, N Y.
W illiam  Siegfried
College of Graphic Arts and Photography 
One Lomb Memorial Dr.
Rochester. NY 14623

O C TO BER  23-26
Photographic Processing: Theory and 

Instrumentation 
Washington. D.C 
Raymond A Eynard
Society of Photographic Scientists and Engineers 
PO Box 2001 
Teterboro, \ |  07608

M A R C H  9-13, 1975
New England Institute of Professional 

Photography
University of New Hampshire 
Durham. \  H
W illiam  C Bartlett. SecVTreas 
90 Merchants Row 
Rutland. VT 05701

M A R C H  9-14, 1975
West Coast School of Professional Photographs 
PP of California 
Santa Barbara Cal.
Karl Romaine, M Photog.Cr Director 
3011 Harbor Blvd
Ventura CA 9)003 (ft
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Studio Small 
Talk
Patricia and Mike  Q, M.Photog

All Is Not Lost!

Many photographers are discouraged 
from seeking and prom oting  c h il­
dren's portraits because they are in­
timidated by the huge volume of 88 
cent and $1.29 portraits advertised. 
True—a fair segment of the market, 
particularly in our current economic 
droop, w ill seek out and use the  
"cheapie" mass producer. W e must, 
however, be fully aware that there is a 
market for quality child portraiture 
that is extremely profitable. W e can 
help get a better segment of this mar­
ket if we can understand the negative 
aspects of our competition and pro­
mote the positive advantages we have 
to offer.

Most of the cheap picture offers are 
limited to a three-to-five-day tim e­
slot. If M other cannot take her young­
ster down to Gloopkees Department 
Store on the fixed dates, she cannot 
avail herself of their special offer. The 
established studio can make the por­
traits at Mother's convenience. There 
are times, when a baby is teething or 
recovering from one of a m ultitude of 
children's ailments, that are n o t  suit­
able for a sitting.

Special occasions, such as birth­
days, com m unions, con firm ations, 
etc., don't lend themselves to tran­
sient departm ent store p ho tog ra­
phers. Many people dislike queuing 
up and prefer to come to a studio 
which offers them a specific appoint­
ment w ithout waiting. In the studio a

customer may avail himself to a vari­
ety of sizes, finishes and styles, not to 
what the mass producer makes avail­
able in a package. Additional reprints 
at future times are usually made avail­
able by the studio—not so with most 
mass producers.

Don't Put Child in M old

The time allotted for a sitting and 
the personal attention can rarely be 
matched outside the studio. A variety 
of lighting that often enhances the 
subject does not necessarily lend it­
self to automated machine printing. 
Since there is almost always an at­
tem pt made to standardize the light 
ing and the posing, we can use to 
advantage our freedom of not putting  
children into a mold. Realize that if 
we make pictures that look no d iffer­
ent than those of the mass producer, 
we lose any logical reason for a con­
sum er to pay us m o re  th an  o u r  
"com petition."

Two of the o ther features that 
should differentiate our product from 
"their" product are clothing consulta­
tions and convenience of dealing  
w ith  an established neighborhood  
studio. You have probably noticed 
that in most store promotions it is d if­
ficult or impossible to determine the 
name of the photographer. If you 
have seen the end product of some of 
these button pushers it is little w on ­
der they prefer anonymity.

Herein we have set forth a few of 
the reasons that we use to sell quality 
child portraiture. By making the client 
aware that there are many advantages 
to using the services of a studio, we 
can help  market our p roduct. W e  
must not assume that everyone who 
wants his baby or child photographed 
is looking for the cheapest place to
go

There is now, and always will be, a 
market for quality portraiture. W ith  
an intelligent and businesslike ap­
proach, you can increase your share 
of that market, not by putting down 
the economy operation, but by build ­
ing up the positive aspects and mean­
ingfulness of quality , service and 
individuality. W

S e e
T h e s e
N e w
P r o d u c ts

The New
tTIultiblitz

V? Pro-Computer

Report 40C
Guide No. 140!

■ D etachab le  sensor
■ R ecycling tim e as low as 1 second
■ Up to 3 0 0 0  flashes per charge
■ A djustable  lighting angle  from  50 -7 5
■ B ounce  Hash with 9 0  tilting reflector.
■  C hoice ot 2 apertu res  on autom atic.
■  Plus m any m ore featu res

The New 
^ m u l t i b l i t z

Compact 
Studio Vario 350

■ T rem end ous light output: 1 7 ,5 0 0  B C P S .
■ Plash pow er continuously  adjustable
■ E x trem e ly  fast recycling tim e
■ Instant change ot reflec tors  and  

accessories.
■ U ltra-p ortab le  W eighs under 9 lbs
■  M any o th er tine  features.

Plus:
■ N ew  lenses for the Zeiss C ontarex.
■ N ew  G e p e  d e ve lop ing  tanks for roll or 

cut film .
■ And our o th er fam ous H P M  products.

At Booth #623-624 PP of A Show

H P M a r k e t i n g  C o r p .  H P M
98 Commerce Road 
Cedar Grove, N.J. 07009

JULY 1974 / THE PROFESSIONAL PHOTOGRAPHER /  115



Optics
We supply the b£§t . . . Ilex Tessar lenses, ground 
to the proper lengths, with focusing crowns. Softness 
caused by having to add diopters is eliminated.

Cropping
We supply the &g§t . . each cluster has its own 
mask on the lens carriage Length of negative used 
is exactly the same on all size prints; width varies 
to proportion of prints.

Light Source
We supply the be§t . new Chromega Dichroic 
color heads on all units.

Custom Design
The choice is yours either bordered or full prints. 
4 x 5's rather than 3 x 5's and so on. Five formats 
are available, from 2'/* to full 70mm.

Guaranteed Performance
Your money refunded if not exactly as advertised

Unit A: 1 8x10, 2 5x7, 4 3x5, 4 wallets $2675.00
Unit B 1 8x10, 2 5x7, 4 3x5, 9 up wallets 3370 00
Unit C: 1 11x14,1 8x10,2 5x7,4 3x5,9 up wallets 3680 00 

(Ideal lor color labs, uses 11" roll stock)

Unit A t: 1 8x10, 2 5x7,4 3x5, 4 wallets
(with bellows as 5th channel)...........................  3030.00
Unit B-1:1 8x10, 2 5x7.4 3x5. 9 up wallets
(with bellows as 5th channel) 3730 00

All units complete with enlarger, color head and transformer

Write for more information or send orders direct to

J.Carleton Hellers*
425 CASS STREET LA CROSSE. WIS 54601 

PHONE(608) 784 4728

Trade Talk
F r o m  p a g e  2 8

academy on |une 31. Although Bellows is 
retiring from management in photography, 
he plans to remain active in the field. . . . 
Kenneth Houston-Paterson, Manager, Pho­
tofabrication Croup Zenith Radio, Elk 
Grove Village, III., is serving on the M il­
waukee Area Technical College Photo In­
strumentation Advisory Committee.

The Society of Photographic Scientists and 
Engineers and the Photographic Industry 
Council are sponsoring a flight to Cologne, 
Germany for those interested in attending 
Photokina, September 27-October 3. This 
tour is opefi to PP of A members who have 
held membership for six months prior to de­
parture. The Association of Professional 
Color Laboratories is also sponsoring a 15- 
day Photckina Tour for its members, depart­
ing from New York on September 16. The 
SPSE trip has two- and three-week options, 
departing from New York on September 27 
and returning from Zurich, Switzerland on 
October 11, or Munich, Germany on Octo­
ber 19. For information on the SPSE tour 
write: Fred W. Gerretson, SPSE Travel Ar­
rangements, Bywater Rd., Annapolis, MD 
21401. APCL tour information can be ob­
tained from: Association of Professional 
Color Laboratories, 603 Lansing Ave., jack- 
son, Ml 49202.

S te v e  R o s e n b a u m , P re s id e n t o f  P h o to g ra p h ic  
P le a su re s , In c .,  a n d  S y lv ia  S o lo m in .  v o lu n te e r  fo r  
t h e  V o lu n t e e r  S e rv ic e  P h o to g ra p h e r s ,  r e v ie w  
p r in t s  m a d e  b y  VSP v o lu n te e rs  a t  R o s e n b a u m 's  
d a r k r o o m  r e n ta l f a c i l i t y  m  G re a t N e c k ,  N  Y. T he  
VSP te a c h  p h o to  o i l  c o lo r in g  as r e h a b i l i ta t io n  
th e ra p y  to  p a t ie n ts  in  N e w  Y o rk  a re a  h o s p ita ls .

Honeywell Inc. and Agfa-Gevaert AG have 
signed a marketing agreement that marks 
Honeywell's entry into the US color slide 
film field . Only six months after the de­
cision to set up a branch factory in the Por­
tuguese university city of Coimbra, the first 
Agfamatic 50 cameras were delivered. At 
present the factory is a leased 3,500 qm hall 
in the vicinity of the new Agfa Gevaert 
branch works, which is under construction.

"Our Years Begin Tomorrow,'' a documen­
tary teaching film written, directed and pro­
duced by the residents of Bri-Mar Nursing 
Home, Randolph, Mass., was a new ''recrea­
tion'' idea of Mabel Nobel, Executive Direc­
tor of A llev ia tion  of G eria tric Ennui 
(A G E ) The Bri-Marians received technical

Now, contact print, 
code, edit without 
removing negatives 
from the envelope!

The clear plastic neg­
ative preservers that 
let you contact print 
without removing the 
negatives. Best pro­
tection for your neg­
atives, best for every 
filing system.

Standard Print Files for 35mm, 120,
4 x 5, 8 x 10 film: $15.00 per 100

Style B punched for binder for 35mm, 
120 & 4x5 :  $20.00 per 100

Specify film size. Check with order, 
we pay postage.

SEND FOR FREE SAMPLES AND COMPLETE 
INFORMATION ON PRINT FILE ITEMS

PRINT FILE, INC.
Dept. E Box 100 

SCHENECTADY, N.Y. 12304

assistance from personnel at Boston Univer­
sity School of Nursing, and from Project 
A G E., a non-profit organization which pro­
vides recreation to nursing homes. . . . "In 
Praise of Hands," a documentary film on 
the craftsmen of the world produced by 
the National Film Board of Canada in coop­
eration with the Government of Ontario 
and the World Crafts Council, is being 
shown at The First World Crafts Exhibition. 
Ontario Science Centre, Toronto, through 
September 2. The film documents the work 
of craftsmen from every continent—coun­
tries represented are Mexico, the Canadian 
Arctic, Finland, Poland, Nigeria, japan and 
India.

The Department of Photography and Cin­
ema, The Ohio State University, Columbus, 
is accepting applications for two Assistant 
Professors to start October 1. Applications 
should be sent to Dr. Clayton K. Lowe, 
Dept, of Photography and Cinema, The 
Ohio State University, 156 West 19th Ave., 
Columbus, OH 43210.

John Schofill, Chairman of the Cinema De­
partment and Assistant Professor of Film at 
the School of the Art Institute of Chicago, 
has been awarded a fellowship from the 
john Simon Guggenheim Foundation, New 
York Benjamin Berkey, President of Ber- 
key Photo, Inc., has been selected by the 
Photographic Division of the American Jew­
ish Committee's Appeal for Human Rela­
tions to receive its Joseph Ehrenreich 
Human Relations Award. This tribute was 
in recognition of "his unparalleled devo-
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Profia
MARK

II

Absolute negative sharpness
Because the new PLAUBEL PROFIA 
MARK II standards lock into a pat­
ented 4-channel monorail. The front 
and rear frames are held in position 
by patented lock knobs with m ulti­
plate clutch Result — exceptional 
camera rigidity in any bellows posi­
tion plus vibration-free time expo­
sures. No more expensive retakes. The 
Mark II is capable of extreme camera 
m ovem ents. Precision focusing is 
quick and easy. M odular design per­
mits almost instant step-down from 
larger to smaller formats.

4x5" • 5x7' • 8x10" plus a full line of 
accessories and fine lenses.

W rite for illustrated catalog.

Exclusive U.S. Importer 
Plaubel Cameras and Accessories

HARRISON CAMERA CORP.
249 Post Avenue Westbury, L. I .
516-334-2000 N . Y. 11590

tion to the cause of improved human rela­
tions.' H o w a rd  F. O t t ,  Technical
Associate, KP Photographic Technology 
Div., Eastman Kodak Co., received a Class II 
awards plaque at the 46th annual Academy 
of Motion Picture Arts and Sciences Presen­
tations. Ott's recognition was for his contri 
bution to the development of a revolutionary 
liquid gate for the printing of motion pic­
ture footage.

According to Metric Reporter, “ M e tr ic a ­
tio n  T im e ,"  a television series designed to 
provide metric interest, awareness and 
conceptualization for elementary school 
children, is available from Vic Atkinson Pro­
ductions. The series makes no reference to 
the imperial system of measurement and 
presents every metric fact in terms of famil­
iar everyday objects. For information con­
tact Vic Atkinson Productions, Box 5654, 
Postal Stn F, Ottawa, Canada.

Randolph D . Rubin, M.Photog., of Midland, 
Texas, has been issued Patent Number 
3,807,857 titled “ Easel Illumination Monitor 
and Method," by the US Patent Office. Ru­
bin s device is an adjunct to a projection 
printer (enlarger) that permits taking into 
consideration such factors as filtration 
changes, F stop, magnification, etc. The 
measurement is made with the negative in 
place, before, during or after the actual 
print exposure is made. Thp monitor may 
also be used to provide ar\„,!lumination in ­
put for a translator.

Sales of Kodak 8 print film have more than 
tripled in the past five years and sophis­
ticated new Super 8 products w ill soon E>e 
brought to market by the company's Mo­
tion Picture & Audiovisual Markets D ivi­
sion to help meet the growing demand, 
according to K enneth  M . M ason Assistant 
Vice President and General Manager of the 
division, and Eric A. Yavitz. Manager of 
Product Programs and Research, Eastman 
Kodak Company, Rochester, N.Y.

Q u a n tu m  a division of M P S. Photo­
graphic Services Inc., Costa Mesa, Cal., has 
added a CAC color photo processor ca­
pable of producing high quality volume 
color prints from color slides, trans­
parencies, negatives, renderings, paintings 
and other original art. . D re w ry  P ho to ­
co lo r C orpora tion , Reno, Nev., has com­
pleted installation of Kodacolor II facilities 
and remodeling of its laboratory. . . .  To 
commemorate its 25th anniversary this

Q u a n tu m  s ta ff  a n d  e q u ip m e n t  re a d y  fo r  w o rk

year, Hasselblad has produced a limited 
number of 500C/M cameras with a special 
engraved plaque bearing Dr Victor Has- 
selblad's signature. This limited edition 
(only 1,500 have been produced by the Has­
selblad factory in Gdteborg, Sweden) 
should become a collector's item Pako 
C orp o ra tio n . Minneapolis, has introduced 
the equipment service program to users of 
its photographic equipment. This program 
is designed to assure maximum utilization 
of the equipment through a planned pre­
ventive maintenance program, plus fast, ef­
ficient emergency repair service.

DEATH

C arrol Bernard N e b le tte , former Dean of 
Graphic Arts and Photography, Rochester 
(N.Y.) Institute of Technology, died May 18 
in Arizona. Often referred to as the "father 
of photographic education," he was respon­
sible for the education of more than 1,5fX) 
graduates in photography. C B Neblette 
authored more than 100 papers, articles, re­
views, and several textbooks and career 
booklets in the field of photography. He 
was a Fellow in the Royal Photographic So­
ciety of Great Britain, and received honor­
ary memberships in the Photographic- 
Society of America, the Society of Photo­
graphic Scientists and Engineers, and Delta 
Lambda Epsilon. He served as Chairman of 
the Committee on Photographic Reconnais­
sance for the US Defense Department, and 
as special consultant for the American Col­
lege Dictionary A memorial fund has been 
established in Neblette's honor at RIT. 9s

S e n d  Y o u r

Top Quality 
Automated 
Printing of

E k t a c o l o r

F i l m
12 exp.roll 
processed 
& proofed

$2 oo
5x7
prints 60<
8x10
prints $110

Send Today for
F R E E  Catalog
& Dealer Application

procolor
Box 21 Dept. B 

EVANSVILLE, IND. 47701
Division of

SMITH & BUTTERFIELD, Inc., 
Over 75 years o f  S e r v i c e  

to t he  P h o t o g r a p h i c  I n d u s t r y
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The 4"x5" Calumet 
is the world’s best 

selling view camera.
\ \  Probably because it’s the 

easiest to use view camera. Con­
sider these convenience features:

•  All swings, slides and controls in an 
all-metal camera, give you absolute 
sharpness and control of perspec­
tive.

•  Spring back release lets you insert 
film holders without moving camera.

•  Revolving back lets you shoot any 
angle of a circle without moving 
camera.

•  Individual horizontal and vertical 
spirit levels.

•  Optical axis adjustments on all 
swings.

•  Big, positive locking knobs for ease.
•  Professional appearance with grey 

body and bellows.
•  Satisfaction guaranteed plus full 

year warranty.
•  Money saving direct from the manu­

facturer prices.

Calumet a ls o # -^  offers a complete 
selection of view camera lenses 
mounted on your lensboard— guaran­
teed to your satisfaction.

e Calumet
photographic, inc.

1590 Touhy . [Ik Giove Village III 60007 • 312 439 9330 
New Yoik Suite 3502 Empire State Building 212 695 4780 
Los Angeles 434 North la Brea 213 933-5735
Manufacturers of Cameras. Lenses. Electronic Flash, 
Photographic Processing and Lab Equipment.

P lease send me m ore in fo rm atio n  on 
View Cam eras and Lenses.

See us in booth #507 at the Los Angeles Convention. 
Name___________ _________________________

A d d r e s s ____________________

City______ __ _____________________

State_________________Zip___________

L .
PR0-7B

J

Five Areas
From page 57

large side of the face would have the 
apperance of being larger only be­
cause it was closer to the camera.

Painters have created depth and d i­
mension for thousands of years with  
the method of diminishing lines. You 
can comprehend this concept by vis­
ualizing a railroad track -  it appears 
to get smaller and smaller as it goes 
into space. By the same method, the 
photographer can improve the looks 
of most non-symmetrical faces.

Feminine and Masculine Tilt

The tilt of the head makes a big d if­
ference in whether a man appears 
masculine or a woman looks more 
fem in ine . W hen  photographing  a 
man, if you tilt his head toward the 
lower shoulder and in the direction 
he is facing, he will take on a more 
masculine look. If he were to tilt his 
head toward the high shoulder, he 
would then take on an effeminate 
look.

W hen photographing a woman, the 
photographer should reverse this pro­
cess. S im p ly  by t i l t in g  her head  
toward the high shoulder and turning 
her face to the opposite side from the 
way her body is facing, she will look 
more graceful and feminine.

Best Angle for Balding Man

W hen photographing a man with a 
high forehead many photographers 
think they should get a low camera 
angle so the baldness will not show. 
This notion is incorrect because it 
only accentuates the subject's lack of 
hair. If you choose a high camera 
angle you will have a better chance to 
see the hair the man does have.

M inim izing Jowl Line 
and Second Chin

It seems that most Americans today 
are very conscious of weight. Any­
thing a photographer can do to en ­
hance the slim look will help him 
obtain a satisfactory portrait and a 
happy customer.

I have found that by leaning the 
subject forward into the camera and

asking him to reach for the ceiling 
with the top of his head, w ithout rais­
ing his chin, the photographer can do 
wonders with the chin line of a sub­
ject who is heavy or self-conscious 
about his weight.

Using Umbrella Lighting

For the first 25 of my 29 years in pro­
fessional photography I used direct 
flood lighting. Several times, such as 
after a convention, I set up an um ­
brella lighting system and used it for a 
week or two. I never thought the qual­
ity was as good as with direct lighting. 
About four years ago, I decided I was 
going to learn to use umbrella light­
ing and attain the kind of quality I 
wanted simply because others were 
doing it successfully; so why couldn't 
I?

The first, and key, thing I had to 
learn was to feather my main light. I 
discovered that by feathering my light 
toward the camera, I could keep the 
background to the density I desired 
w ithout changing the exposure. This 
method is possible because the um ­
brella has such a broad, even cov­
erage. I also found that by feathering 
the main light I could create a skim­
ming effect by aiming the face direct 
from the camera angle. This skimming 
effect brings out the spectro 
highlights.

For my fill, I use 800ws units distrib­
uted among three light heads with  
eight-inch reflectors mounted on a 
4'x8' piece of white foam-core board 
hanging from the ceiling at the back 
of the cameraroom. W hen going on 
location I use a flat Reflectasol about 
12 to 15 feet from the subject for fill 
light, which gives me about the same 
effect as the bounce on the white 
board. I now feel that my quality with  
the umbrella light is better than ever 
before. Even my black-and-white pub­
licity glossies have more snap and 
spectro highlights than I was ever 
able to obtain with direct lighting.

Probably the most important lesson 
I have learned is that there is always 
something new to learn, and some­
times a helpful hint is born unexpect­
ed ly . A lth o u g h  th e re  are ce rta in  
truths that remain, portrait photogra­
phy is an exciting and changing art 
form.

M e r r e I t  T S m ith .  M  P h o to g  . P o r t ra its  B y  M e r re t t .  
10250 S a n ta  M o n ic a  B lv d  . Los A n g e le s . C A  90067

S
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One of the best in Black a n d  W hite  finishing!

N O R T H E A S T E R N  PORTRAIT SERVICE INC.
106 Forest Hills St., Jamaica Plain 
Boston, Mass. 02130 Phone: 617-522-5214

Excellent quality, service and economy. Complete custom 
service for professional photographers (regular sittings, 
schools, school composites, retouching, printing, light and 
brush oils, copies and airbrushing).

W R I T E  F O R  P RI CE LIST.

Newsevents
From page 12

the end of W orld W ar II, he was in 
c h a rg e  o f a ll US N a v y  c o m b a t  
photographers.

"Edward Steichen was a giant—a re­
markable photographer and a remark­
able human being," said Paul Linwood 
Gittings, M.Photog., Chairman of the 
Foundation's Trustees. "His contribu- 
t io n s  n e v e r  can  be a d e q u a te ly  
measured."

The Foundation, founded in 1965, 
provides scholarship funds to stu­
dents seeking careers in photography.

Photokina 1974

Approximately 750 exhibitors from all 
countries of the world, who manufac­
ture photographic products, will take 
part in this year's Photokina in Co­
logne, Germany, September 27-Octo- 
ber 3.

The 1974 W orld Fair of Photography 
has a notable growth in foreign partic­
ipation. More than half of all the firms 
applying for floor space come from  
abroad. The exhibition will be housed 
in 12 halls with a total of 968,400 sq. 
ft. of floor space. Separate groupings 
of exhibits have been arranged for 
amateurs and professionals. Halls 9-12 
will contain the special range of prod­
ucts for professional consumers.

For the first time an international 
center for contacts and information 
for professional photographers will 
be set up. Co-sponsor of this center 
in hall 9 is Europhot, the council of 
p ro fe s s io n a l p h o to g ra p h e rs  in 
Europe.

The "M eeting of Teachers" will be 
held on September 30 for teachers, 
youth workers and school authorities. 
Delegates attending this meeting will 
concentrate on the use of audiovisual 
equ ipm ent and systems in school 
teaching and further education.

Shows, films, photos and audiovi­
sion will be offered by the cultural

section in Cologne's art bu ild ing , 
Kunsthalle. Contrasting exhibits will 
be displayed in "The Happy Hall" on 
the ground floor and "The Silent 
Hall" on the building's first floor. Film 
presentations, lectures and discus­
sions will complete the Photokina 
program in the Kunsthalle.

Portrait by Computer

A computerized scanner, called Com ­
puter Eye 108, has been developed by 
Spacial Data Systems, Goleta, Cal.

The computer has the ability to ac­
cept, and variously manipulate and 
process pictorial imagery. It works 
through a digitized television scan­
n in g  sys tem  and  uses s ta n d a rd  
keyboard symbols for different den­
sities. About 250,000 num bers are 
availab le  for each p ic ture and the  
print is in various shades of gray. The 
finished product resembles a news­
paper photograph.

According to Fred Clark, the com ­
pany's Marketing Manager, "The com ­
puter Eye 108 endows the computer 
with a highly versatile visual capabil­
ity that had heretofore not been com ­
mercially available."

The digitizer sells for $15,000.

NEWEST

BALCAR
ELECTRONIC FLASH

Gives you more . . .
CONTROL WITH UMBRELLAS 

Ratio 1:3

1200 w /s
White um brella] f /2 2  10 ft. 
Metal um brella j Ektacolor

SPECIAL EFFECTS Optical Spot
r

RELIABILITY
Blower cooled 'U' flash head 

2600 w/s quartz tube

Internal quartz model lamp

FANTASTIC ACCESSORIES!
Soft light banks, grid lights, Jumbo um­
brellas, "black light” flash, pencil flash, 
front screen projection, rear screen pro­
jection.
F o r  m o r e  in fo  . . .

N A M E ____________________________________

COM PANY________________________________

ADD R ESS________________________________

CITY______________________________
S TA TE __________________  Z IP ___________

TEKNO, INC.
221 W. Erie 123 W. 28th Street
Chicago, III. £0610 New York. N Y 10001 

312/787-8922
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NOW ^

2 5 0  I
2 0 0  W .S .

HICO-LITE 
Model Kll
•  New amazing 

KB-9 rechargeable 
battery

•  Regulated Light Output
Va , V i , full power

•  Built-in Charger and AC
•  Dependable, rugged, professional
•  Full year Guarantee 

10 day trial period
Factory-d irect Prices 
Write for FREE catalog

HICO CORPORATION
76 Coolidge Hill Road 
Watertown, Mass. 02172

Cleans slides, negatives, lenses and 
keeps them clean. Highly efficient 
polonium element neutralizes 
static... 3" wide extra 
soft brush removes dust.
Also ideal 
for cleaning 
stereo 
records.

3" Model 
3C500

At your dealer or write

NUCLEAR PRODUCTS CO.
P.O. Box 1178 • El Monte, Ca. 91734

GAF Raises Film Prices

GAF Corporation announced that in ­
creased manufacturing costs of the 
company's film have necessitated 
price increases averaging between 5% 
and 7%. The new prices were effective 
)une 1.

W edding Business Throughout 
the Year

According to the M onthly Vital Statis­
tics Report, January-December, 1972, 
National Office of Vital Statistics, the 
wedding market offers year-round 
profit opportunities to the profes­
sional photographer, since the per­
c e n ta g e  o f m a rr ia g e s  v a rie s  
surprisingly litt le  from  m onth to 
month. By making a concentrated e f­
fort to promote bridal photography 
services in every way possible every 
month, professional photographers 
can avoid peaks and valleys in busi­
ness. And they can enjoy both the ar-

AMONG PP OF A AFFILIATES

tistic satisfaction and the financial 
rewards of wedding photography all 
year long.

Based on the statistics report, mar­
riages by monthly percentage were: 
lanuary, 6.1; February, 6.5; March, 6.1; 
April, 7.3; May, 8.3; |une, 11.6; )uly 9.9; 
August, 10.5; September, 9.2; October, 
8.3; November, 8.0; December, 8.2.

Meisel Becomes Donnelley Subsidiary

Meisel Photochrome Corporation of 
Dallas has joined the Reuben H. D on­
nelley Corporation as a subsidiary fo l­
lowing a favorable vote by Meisel 
shareholders.

D o n n e lley  President joseph W . 
Hight said that the acquisition was 
planned as a logical fit to benefit both 
com panies by integrating M eisel's  
quality operations with his company's 
nationwide consumer marketing facil­
ities and experience. Present Meisel 
management will continue to operate 
its business.

oH0
1a  
<tr ic5
CD
zXo

PP W e s t ( C a l )  o f f ic e rs  a n d  d ire c to r s  d re s s e d  fo r  b us iness .

New Wild West

The PP West (Cal.) planned their 24th An­
nual Awards and Installation Banquet 
around the theme "The Golden Years -  the

Winona Scholarship Awards

PPA of Northern Illinois presented Winona 
scholarships to Tom Fades, Oak Lawn, and 
Denis Harsh, Bloomington The Orlin Kohli 
Memorial Scholarship was awarded to 
Betty Bloom. Arlington Heights. Scholar­
ship money is sent directly to Winona 
Recipients choose the courses they want to 
attend.

1920s to 1940s " Dressed as gangsters, 
molls, society dames and gentlemen, the 
members danced to music by "The Society 
for the Preservation of Big Bands."

New Salesman Award

A new award has been added to the presen­
tation ceremonies at the Minnesota PPA 
Convention banquet. The award is for the 
best salesman or company representative 
for 1974 Receiving ballots at registration, 
association members are given time to tour 
the trade show before voting
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ELECTIONS

PP of Indiana

S e a te d : C o n n ie  V o o rh e e s , C h a ir ­
m a n : R ic h a rd  A d k in s .  2 n d  V ic e  
P r e s id e n t :  lo s e p h  M c G u i r e .  
M .P h o to g ..  P re s id e n t, E v a n g e ­
l i n e  P a rk e r , R e c o rd in g  S e c re ­
ta ry . S ta n d in g  D a le  S te d m a n .  
M .P h o to g ..  D i r e c to r :  B i l l  W a l l ­
a c e .  T re a s u re r ;  F re d  le n k in s .  
P r e s id e n t -E le c t :  M ik e  M e r r i l l .  
S e c re ta ry :S te v e  R o s e n b a u m  I m ­
m e d ia te  Past P re s id e n t

Akron Society of PP

Wendal D. Seibert, President/Treasurer; 
Tony Rossi, Vice President; Bonna Seibert, 
Secretary.

Mid-States Industrial PA (III.)
F ro n t:  E l l io t t  C  S a tin o v e r ,  P re s id e n t:  l im  C r ig a r ,  
2 n d  V ic e  P re s id e n t B a c k : M i t c h e l l  W e in s to c k ,  
T re a s u re r D o n a ld  B e ye r, S e c re ta ry : R ic h a rd  P o d -  
la se k , 1st V ic e  P re s id e n t

Finger Lakes Section (PPSNY)

Barbara Boardman, President; Jim Heise, 
Vice President; Richard Puls, Treasurer; 
Richard Mearns, Secretary.

Central Minnesota PPA

Dennis Nelson, President; M. Nelson, Sec­
retary; Duane Thiele, Treasurer

STEFANI PHOTOGRAPHY

PP of Oregon
W a lt  K la g e s , 2 n d  V ic e  P re s id e n t,  
l o h n  S n y d e r, 1st V ic e  P re s id e n t:  
M a r t in  Y o s t, T re a s u re r ;  H a n s  
R u n n in g ,  P r e s id e n t ;  D e e  K in -  
n e a r, Secretary.

PP of Michigan

New Hampshire PPA
Bob Hamor, President; A. Wayne laylor, 1st 
Vice President; Tony Gilmore, 2nd Vice 
President; Pat Roy, Secretary; Charles Tap- 
pley, Treasurer.

F ro n t  /. I  K n a p p , V ic e  
P re s id e n t;  T e rry  T h u rn ,  
P re s id e n t;  Ed H ic k s .  Past 
P re s id e n t;  L a n c e  F e rra ro , 
P r e s id e n t  E le c t  B a c k :  
B i l l  R u m m e l,  Ed Is ra e l. 
D ir e c to r s ;  D o n  W y m a n .  
E x e c u tiv e  S e c re ta ry ; la c k  
R ic h a rd s . D i r e c to r ; F re d  
B e r n h a r d t ,  S e c r e t a r y /  
T re a s u re r; O r v i l le  E lem a . 
R ic h a r d  C a y , a n d  D a n  
P ahl, D ir e c to r s i $

Save, America. 
Save 25%

Complete
the
picture
with

Koppel Color!
Let us take the puzzlement out of 
you r va rio u s  fu ll c o lo r p rin tin g  
needs. We can supply you with a t­
tractive Post cards, Brochures and 
Separations for the Trade. Send 
for your FREE Sample Kits today —  
Koppel C o lo r, 153 C e n tra l A ve., 
Hawthorne, New Jersey 07507.
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Meet
_ Multi- 
Power
Calumet's highly portable solid state 
Multi-Power electronic flash system 
with output power range of 200 w/s 
to 1600 w/s.

The Multi-Power flash system offers:
•  A 400 w/s flash generator fully tran­

sistorized, weighing only 14% lbs.
•  Power Add-On feature; just plug in 

the Add-On banks, and power output 
increases to 1000 w/s or 1600 w/s 
without sacrificing portability.

•  Accepts up to 4 flash heads enabling 
varying light outputs.

•  Fast recycle to full 100% charge 
. . .  200 w/s 3 frames per second, 
400 w/s .45 sec., 1000 w/s 1.1 sec., 
1600 w/s 1.6 sec.

•  Complete selection of light control 
accessories.

For more facts on Calumet’s versatile
Multi-Power System, mail coupon today.

|p| Calumet
photographic, inc.

1590 Touhy • Elk Grove Village. 111.60007 • 312/439 9330 
New York—Suite 3502. Empire State Bldg. 212/695-4780 
Los Angeles-434 N. laBrea. Los Angeles 213/933-5735 
Manufacturers of Cameras. Lenses, Electronic Flash. 
Processing, and Lab Equipment.
Tell me more about your Multi-Power Electronic Flash 
System.

See us in booth #507 at the Los Angeles Convention. 
Name 

Company 

Address

City State Zip prq-7C

APAG Colorists

From page 110

graphic tape under the mask. This air­
space will allow a softer edge. If there 
is too much over-spray, clean with a 
damp (not soaked) cotton swab. On 
black-and-white prints the edge can 
also be softened with graphite pencil, 
no softer than 2H. Features can be re­
em phasized w ith  pencil a fter air- 
brushing, and hair edges made more 
realistic in the same way. Adding  
a few  p e n c il w isps o f h a ir lends  
naturalness.

Avoid Flat Color

Remember good lighting when air- 
brushing a background. Don't destroy 
what the photographer tried to do, or 
in the case of a copy from a snapshot, 
try to add dimension, depth and at­
mosphere with your airbrush. Don't 
just lay on flat color.

W hen  w orking  on a print that's  
more involved than just background 
work, it's best to do everything neces­
sary on face and figure first, then back­
ground Color artist experience and 
skill come in handy when called upon 
to  sharpen features and clean up 
clothes on a poor restoration print. 
The artist will know where to high­
light the face, where to add soft folds 
in the clothes. Sometimes just a little 
bit of airbrushing in the highlight 
areas of the cheeks, chin, forehead 
and nose will add just enough punch 
and roundness to make the print live, 
but will still leave enough of the origi­
nal print showing to retain the like­
ness and atmosphere, and prevent the 
over-airbrushed look.

In conclusion, keep in mind that 
one must have confidence in his ma­
terials and rely on them for perform ­
a n c e . Buy th e  b est th a t can be 
afforded, and take meticulous care of 
them. As color artists, we are profes­
sionals. If we wish to compete with  
the copy labs, we must meet dead­
lines w ith the highest quality w ork— 
always! The artist will find, the more 
well-rounded he is, and the more d i­
versified and competent his services, 
the more necessary he will be to the 
photographic profession

H e le n  Y a ncy . 8 4 76 W h ite f ie ld .  D e a rb o rn  H e ig h ts .  
Vf/ 48127, has s p e n t n \ e r  20 years in  th e  f ie ld  o f  
p h o to g r a p h ic  p a in t in g  in c lu d in g  l u l l  b ru s h  o ils ,  
r e s to ra l io n s ,  c o lo r  p r in t  r e to u c h in g ,  a n d  a irb ru s h  
S he has w o n  m a n y  a w a rd s  lo r  h e r  w o rk ,  a n d  
p re s e n ts  p ro g ra m s  o n  m a n y  a s p e c ts  o f  th e  c o lo r  
a r t is t 's  p ro fe s s io n  (£

• Ek taco I or and Vericolor
Processing and Printing

• Commercial and Reproduction
Grade Handmade Prints

• High Quality Automated Prints

• Video-Color Negative Analyzers

• Color Slide Duplicates

• Three-Step Chemistry

• Customized Service

•  Quick Delivery

Primary Color Laboratory, Inc.
P 0 BOX 6060? NEW ORLEANS. LA 70160 1604) 681 3444

The
STAR*  

$179°°
*

Shutter Timer 
Analog 
Register

Fast and accurate. Checks all shutters 
with instant readout in understandable 
fractions on large m eter. S im ple, 
uncomplicated—one knob to set, no 
calibration, automatic reset. Precision 
assured from 1/2000 second to 1 second and 
reads effective exposure—the exposure 
that shows on the film.

SAVE TIME 
and MONEY

Don't waste time, money and film on 
less than ideal exposures. Test first 
and be sure.
Backed by 21 years of leadership in 
the photo-technology field.
Write for information, or order direct.

S \ . N a t i o n a l  C a m e ra
2000 West Union Ave., Dept. AHA  

Inglewood, Colorado 80110
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1 PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC., 
|  P.O. Box 7197, Chicago, IL 60680 • (312) 299-8161

APPLICATION FOR 
NEW MEMBERSHIP

PLEASE PRINT— IN BLOCK LETTERS —  LEAVE SPACES —  BUT DO NOT PUNCTUATE

1 1 I I  I I I I J.  I I I I I 1 1 1 I I I I I .................. I
YOUR NAME (LAST FIRST

YOUR STUDIO OR FIR M

ADDRESS

CITY

MAILING ADDRESS IF

n
MIDDLE INITIAL)

DIFFERENT FROM ABOVE

CITY

Each ACTIVE MEMBER, Portrait, Commercial or Firm, is en­
titled to two classifications with his membership. For each 
additional classification, there is a charge of $5.
Select your classification listings for the Membership Directory 
as described on reverse side. Specify your classifications here

Additional Division Services
If you wish to receive services and mailings of the other 
Divisions, you may do so upon payment of $5.00 for each 
additional Division. Check ones desired.
□  PORTRAIT □  COMMERCIAL □  INDUSTRIAL

Date and Place of Birth.

Percentage of Income Derived from Photography %

STATE------ * ZIP

STATE ZIP
I, upon being accepted into membership in the Professional 
Photographers of America, Inc. do hereby subscribe without 
reservation to the Code of Ethics and understand dues in­
clude $5.00 for a subscription to the Professional Photog­
rapher.
This day of , 19

Signature
IMPORTANT: Bylaws require the above must be signed before 
application can be considered.

DO NOT WRITE BELOW THIS LINE

Member No.
Account Number
Date___________________
Amount..... ..... ...........

Account Number 
Date
A m o u n t.______

Please fill in BOTH SIDES of form and mail with one year’s dues to P.O. Box 7197, Chicago, IL 60680

THE PROFESSIONAL PHOTOGRAPHERS OF AMERICA CODE OF ETHICS AND SEAL FRANCHISE AGREEMENT

An applicant for mem bership in the Professional Photographers of 
America, Inc. m ust enclose a check (as indicated by the dues scale) in 
payment of dues. It is understood if an application is not accepted for 
m em bership the accompanying rem ittance will be refunded. In the event 
of cancellation or lapse of m em bership the use of this Association's 
name, emblem and tradem arks will be discontinued im m ediately.

Upon being accepted into mem bership in the Professional Photog­
raphers of America. Inc., an applicant will subscribe without reserva­
tion to this Code of Ethics, and will solemnly agree to:

(1 ) Endeavor to m aintain a dignity of m anner in behavior, in the 
presentation of photography and photographic services, in appearance

%  and that of studio or place of business, and in all other forms of public 
contact.

(2 ) Observe the highest standard of honesty, in all transactions, 
avoiding the use of false, confusing, inaccurate and misleading terms, 
descriptions and claims.

(3 ) At all tim es endeavor to produce photographs of a quality equal 
or superior to the samples displayed, to apply the best efforts towards 
providing the best possible photographic services and to raise the gen­
eral standard of photographic craftsmanship.

(4 ) Show a friendly spirit of cooperation to fellow professional pho- 
•  tographers and assist whenever possible should they be in trouble or

difficulty.

(5 ) At all times avoid the use of unfair com petitive practices as 
determined by any court of com petent jurisdiction, the Federal anti trust 
laws and related statutes.

(6 ) Assist fellow photographers and share knowledge with them and 
encourage them individually and collectively to achieve and maintain  
the highest standards of quality.

(7 ) Recognize the authority of this Association in all m atters relating 
to the interpretation of this Code in accordance with the statutes of the

®  United States and the various states and the decisions of courts and 
governmental agencies of com petent jurisdiction.

Recognizing that the seal of the Professional Photographers of 
America, Inc. is a tradem ark indicating high quality ethical photographic 
services rendered by m embers of this Association, and that the right to 
use the same is only in the nature of a conditional, revocable, privilege 
granted by this Association to those of its m embers strictly adhering to 
the high standards represented by the seal,

It is agreed in consideration of and as a condition to the grant 
by the Professional Photographers of America, Inc. of the privilege of 
using the seal in connection with the practice of the profession of pho 
tography, to use the seal:

(1 ) Only in connection with such practice:

(2 ) At such locations for which a m em bership has been taken out 
and on such documents as shall lend dignity to the seal and the stand 
ards it represents; and

(3 ) To adhere to high standards of photographic quality and ethics, 
including particularly the Code of Ethics of the Professional Photog 
raphers of America, Inc.

It is further agreed that in the event that:

(1 ) The Code of Ethics of the Professional Photographers of America. 
Inc. shall be violated, or

(2 ) The seal is used in any m anner detracting from its standing as 
the symbol of high quality ethical photographic services, or

(3 ) Membership in the Professional Photographers of America, Inc. 
is term inated for any reason whatsoever, the privilege to use the seal 
shall thereupon be autom atically revoked and will not thereafter be used 
in any respect whatsoever.

Further, it is agreed that all reproductions of the Emblem shall become 
the property of this Association and shall be returned to the Executive 
office upon term ination of m embership.



Check ONE to indicate your voting and mailing category:
□  PORTRAIT Q  COMMERCIAL □  INDUSTRIAL

I. ACTIVE INDIVIDUAL MEMBER
An individual who derives the major portion of his earned income 
from photography may become an Active Individual Member. 
DUES: (check one)
□  $60.00 Annually for Portrait or Commercial Member in U.S.A. 

□  $45.00 for applicant annually grossing less than $15,000
□  $30.00 per year for an Industrial member who is employed 

in a photographic capacity by a firm or organization other 
than a photographic studio in U.S.A.

□  $20.00 for applicants outside U.S.A.

II. ASSOCIATE MEMBER
A photographic employee, student, or other individual interested 
in professional photography may become an Associate Member; 
a studio owner who qualifies for Active Membership may not 
become an Associate Member.
DUES:
□  $25.00 per year
□  $10.00 per year— Full-time student in photographic school.

III. SERVICE MEMBER
An individual or firm offering services to the photographic pro­
fession, or a recognized dealer in photographic supplies and 
equipment, or a publisher of photographic books or magazines 
may become a Service Member.
□  DUES: $40.00 per year _____________________

Type of Service

IV. SUSTAINING MEMBER
A manufacturer of photographic supplies or equipment may 
become a Sustaining Member.
□  DUES: $150.00 per year

V. ACTIVE FIRM MEMBER
A firm or institution engaged in photography or having a photo­
graphic department may, by designating a responsible individual 
to represent it with this Association, become an Active Firm 
member. First member is the Active Member, others are Asso­
ciates. The same mailing address must be used by all members 
within the firm to come under this classification.
DUES: (check one)

□  Up to 3 members
□  4 to 6 members
□  7 to 10 members
□  Each additional 
Active
Member____________
Associate
Members___________

□  PORTRAIT
□  COMMERCIAL 

$ 90.00 per yr.
130.00 per yr.
200.00 per yr. 

10.00 per yr.

□  INDUSTRIAL
$ 65.00 per yr.

105.00 per yr.
175.00 per yr. 

10.00 per yr.

(Attach separate listing for more than two Associates) 

Membership in other photographic organizations:________

References:
Bank__________________ ___________________ _______________
Bank Address__________________ ___________________ _
Indicate Membership in Service Club, Civic Group, Chamber of 
Commerce or Better Business Bureau:_________________ _

Sponsor Name__
Sponsor Address.

Please fill in BOTH SIDES of form and mail with one year's dues to P.O. Box 7197, Chicago, IL 60680

Classification listings for the Membership Directory are as below. It is 
essential to supply the correct information regarding photographic 
operations. Each ACTIVE MEMBER only is entitled to two classifica­
tions with his membership. For each additional classification, there 
is a charge of $5.
Ae Aerial Photography —  obliques and verticals.
AM Aerial Mapping —  with specialized aerial cameras and facilities 

for scale production and mosaics.
An Animal Photography —  specialists in livestock and pets.
Ar Architectural Photography —  exteriors and interiors for architects, 

national architectural magazines, interior decorators.
AS Art Studio —  layouts to finished art.
Ba Banquet or large groups —  specialists in this field.
Bi Biological Photography —  specialized work for the medical pro­

fession.
BP Business Portrait.
CB Commercial Photography. General —  black-and-white only. Nor­

mal exteriors, interiors, publicity, small or large groups, m eet­
ings. copies, products in use. studio set-up of products, catalogue 
illustrations, general legal, construction progress, installations. 

CC Commercial Photography. General —  color and black-and white. 
Same as CB but includes color.

CO Studio operating exclusively in color Does not solicit black-and- 
white.

CR Criminal — Photography, Photomicrography, and Radiography as 
practiced in criminal investigation.

CX Commercial Photography, Occasional —  the average picture that 
any photographer can be expected to make with ordinary equip­
ment. Most studios in smaller cities, unless exclusively portrait, 
are so listed.

DP Direct Color and Processing.
DT Direct Color for Trade —  prints and film processing for other 

studios.
EN Enlargements —  made for other studios.
EP Executive Portraits.
Ev Evidence photography, specialists having knowledge of evidential 

photography.
FA Fine Arts, experienced and equipped for photography of paint­

ings. sculpture, obiect d art, antiques 
Fu Furniture— photographs of furniture for sales use by furniture 

manufacturers with studio facilities for same
HS High Speed Motion Pictures and Stills —  specialists with proper 

equipment

Industrial Illustration —  dramatic, fine quality illustration at in­
dustrial plants, with or without models. Creative work for adver­
tising and publicity.
Illustrative Advertising Photography —  creative work with and 
without models, in studio and on location, making sets, fur­
nishing props, the end result to be used in display advertising.
Industrial Motion Pictures —  complete production, including edit­
ing. titling, sound.
Lantern Slides —  only for exclusive slide studios or quantity 
producers.
General Legal —  Experienced in photographs for use in court.
Marine Photography —  specialists in photographing boats, races,
etc.
Microfilming —  only if microfilm equipment is owned by studio. —
Motion Pictures —  taking only, but can furnish finished product. *
Portraiture —  including studio, home, passport, school groups, 
children.
Photo Engraving —  only when plant is conducted in connection 
with studio.
Photo Finishing —  when performed as a side-line to the studio’s 
major work.
Photostat. Rectigraph and Sim ilar Photography —  not ordinary 
copying.
Photo Reporting —  photojournalism in telling a complete story 
with a series of photographs.
Photo Murals —  equipped to make, mount, and install photo 
murals.
Print Production, Q uan tity— prints and postcards. Q
Public Relations and P ub lic ity— experienced in posing and 
handling people; knowledge of publication media requirements.
Photo Finishing. W holesale— includes mail order and fine grain 
work.
Conventions and Special Events —  expositions, meetings and
conventions.
Slide Films —  the complete production of sequences.
Stock Photographs —  studio m aintaining catalogued stock prints
for sale.
Sound Recording Studio —  for slides and motion pictures.
Scientific and Technical —  specialists in techniques as photo­
micrography. metallography; persons or organizations equipped 
and offering these services.
Theatrical Photography —  specialists in "show business.”

CLASSIFICATION LISTINGS FOR PP of A MEMBERSHIP DIRECTORY
Portrait or Commercial Active Individual and Firm Members Only

I

IA

IM

La

Le 
Ma

Mi 
MP 
P

PE

PF

Ph

PJ

PM

PP 
PR

PW

SE

SF 
SP

SR 
ST



custom color prints
TOP QUALITY

16 x 20 only $12.00* 20 x 24 only $24.00*
IN TO D A Y ’S M ARKET BEING C O M PETIT IVE  IS A 
MUST. Q UAN TITY D ISCO UNTS ARE AVAILABLE.

‘ For PP of A Members Only 
Add $1.00 for packaging 
and postage or we will 
ship C.O.D.
Call or write Joe Thompson a t . . .

Berry & Homer, Inc.
233 North 12th Street 
Philadelphia, Pa. 19107
Area Code 215 925-0821

T h is  is (h e  s e v e n th  in  a s e r ie s  o f  u s e fu l  d a ta  fo r  
p h o to g r a p h e r s .  T h e  ta b le s  a n d  c h a r ts  w i l l  b e  r e p r o d u c e d  
in  a h a n d y  p o c k e t - s iz e  fo rm a t.  P re s e n te d  as a s e rv ic e  o f  
th e  PP o f  A  M e m b e r s h ip  C o m m it te e .  ( M a te r ia l  fo r  th e  
P h o to  G u id e  is  f r o m  " Y o u r  P e rs o n a l P h o to  G u id e "  
p u b l is h e d  b y  PS P h o to  S h o p s , In c ., H o u s to n ,  T exas.)

COLOR FILM ASA SPEEDS
Daylight Tungsten

AGFA Agfacolor CN 14 20 20

Roll & 35mm Agfacolor CN 17 40 40

Agfacolor CN 17 M 40 40

Agfacolor CT 18 50 50

Agfacolor Sheet Films 64 64

DYNACOLOR Dynachrome 25 25 12*

Roll & 35mm Dynachrome 64 64 25*

GAF GAF 64 Color Slide Film 64 16*

Roll & 35mm GAF 100 Color Slide Film 100 50*

GAF 200 Color Slide Film 200 100*

GAF 500 Color Slide Film 500 250*

KODAK Kodachrome II for Daylight 25 12*

Roll & 35mm Kodachrome II Professional, Type A 25*** 40

KodachromeX 64 25*

Kodacolor-X 80 20*

EktachromeX 64 25*

High Speed Ektachrome. Daylight 160 Not Recom

High Speed Ektachrome. Type B 80** 125

Ektachrome Professional, Daylight Type 50 Not Recom

Ektacolor Professional, Type S 100 25
(exposure 

of 1/10 sec 
or shorter)

Sheet Film Ektachrome, Daylight 50 Not Recom

Ektachrome. Type B 25** 32

Ektacolor Professional, Type S 100 40*
(exposure 

of 1/10 sec 
or shorter)

Ektacolor Professional, Type l 64 
(tor 1/10 

sec exposure)

64
(for a 5 sec 
exposure)

*80A Wratten Filter 
**85B Wratten Filter 

•**82A Wratten Filter

Note: For all films except Kll Type A. Tungsten is 320W For Kll TypeA3400*K

If you've heard the new RC color 
papers were hard to mount, it’s be­
cause you've not heard of Ademco 
Dry Mounting Presses. And small 
wonder. We're new in the USA (but 
one of the oldest in England).

A thermostat maintains a constant 
- 5*  heat control, all across the platen, 
so you can mount any paper, in­
cluding RC, in 7 seconds flat, with no 
fear of bubbling. And you can leave 
an Ademco press on all day, so it’s 
always ready to use. The thermostat 
and a built-in fuse make it safe. 
Ademco presses are self-leveling 
and infinitely adjustable for mounts 
of different thicknesses. The 1620 will 
take a full 16x20 print, larger without 
telltale lines. And the whole press 
is made of heavy duty cast steel: 
we’re not light (83 lbs.), but who 
wants a light dry mounting press?

Photo Technical Products Group 
Ehrenreich Photo-Optical Ind., Inc. 
623 Stewart Avenue 
Garden City, New York 11530 3S0

Please send details on Ademco 
presses, paper trimmers, tacking 
irons and accessories.

Name

Address.

L

City.................................

State........................Zip.

ADEMCO DRY MOUNTING PRODUCTSJ
JULY 1974 THE PROFESSIONAL PHOTOGRAPHER t 125



from
NEGATIVES and SLIDES

8x10 1.75 
11x14 2.75
^  ‘ $ 1.00

FIRST CLASS POSTAGE ADD

16x20 6.50 
20x24 7.50 
20x30 8.50

$ 1 ^ 5 0  '
FIRST CLASS POSTAGE ADD

3 0 *4 0  25.oo 
40x60 45.00

Matte only for 30x40 and larger

^  $ z o o
FIRST CLASS POSTAGE ADD

Matte, Silk, Canvas 
Canvas available up to 20x24.
One texture per order envelope

Largest print size per order 
determines postage.

All Negatives are Video-Analyzed 

Customer Service call (206)789- 39800

j g L
t o t o r L a k

P.O BOX 9777
SEATTLE.WASHINGTON 98109

W a s h in g to n  R s t id a n ts  Add 5 .3 %  Salas T « *

Photographic Expedition Covers 
Everglades

lay Stock, his wife, Julia Mae, and I de­
cided to make a photographic trip 
into the Florida Everglades.

W e stayed in camp eight miles 
deep into the big cypress and made 
coffee with water dipped from the 
sea of grass. O ur only warmth was 
from a small kerosene heater.

O ur day started before sunrise each 
morning as our guides cranked up the 
noisy airboats. W e  searched out, 
found and photographed birds, in­
sects, grass, dewdrops, Seminole In ­
dians and prehistoric Caloosa Indian 
canoe trails, lay worked quickly, and 
it I didn't watch out he would be 
through with a subject before I could 
get out of the airboat.

On our trip, water birds in great 
flocks filled the skies, deer ran from 
our boats, coons swam by and alliga­
tors w ere hidden in deep tropical 
lakes.

lay's main interest was the Semi­
nole and Miccosukee Indians, and he 
wanted to photograph them and their

E v e ig la c le s  p e o p le  were c o o p e ra t iv e  in  le t t in g  
p h o to g ra p h e r ',  r e c o r d  th e ir  l i fe s ty le

way of life. Their lifestyle is still prim i­
tive compared to ours although they 
do have electricity and some refrig­
e ra tio n  A fte r  w e le ft cam p , we  
stopped bv villages from Naples to 
Miam i, and photographed there, too. 
W ith a little wampum and a smile, we 
could get into almost any village. W e  
photographed people sewing, making 
dolls, carving dugout canoes and 
bows and arrows for their gift shops.

lay, lulia Mae and I talked, learned 
from and taught each other. The end­
ing to our perfect trip came in a te le­
vision interview in Fort Myers where 
we told of our experience of photo­
g rap h in g  th e  e v erg lad es  and its 
people.

( h i (  h i M il ls  W e b b  S tu d io . ‘174 S o u th  M a m  
Mat/ivonv i l t e  k  > 4 2 4 11 $

SMITH-VICTOR 
Model K71 

HI-FI STUDIO KIT

The K71 is a deluxe professional kit that con­
sists of 3 lights with a total of 1800 watts, 3 
10-foot black stands, 2 barn doors, 2 scrims 
and a convenient carrying case. These lights 
provide high quality lighting for photography 
or T.V. and are ideal for Key, Fill or Punch 
Lighting.

MODEL K71 KIT $ 3 5 7 .5 0
W rite for specifications and prices 
on our complete line of Studio Kits.

AT YOUR PROFESSIONAL DEALER

SMITH-VICTOR CORP.
G riffith . In d ia n a  4 6 3 1 9

SUPPLIERS
Make sure you list 

(no charge)

• your firm  
• • your products 

• • • your services 
in the new

Buyers Guide
of the

1975
D IR E C T O R Y

O F
P R O F E S S IO N A L
P H O T O G R A P H Y

Write or phone now, ask for 
your Invitation to List.

P P A  P U B L IC A T IO N S , IN C .
1090 Executive Way 

Des Plaines, IL 60018  
3 1 2 /2 9 8 -4 6 8 0
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FramesIFurniture
Join Our W holesale  Club

—  C Get 15% Off Wholesale Price Q 
£  With Annual Fee Of $25.00
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7 3

>

m
7 3
(/>

For More Information Write:

Mr. Framer, Inc.
P.O. Box 4141, Montgomery, Ala. 36101 

Telephone 205-265-6781 
If You Do Not Join Club 
Regular Wholesale Price.

Gittlngs' Gift
From page 88

encourage Masters of Photography to 
individually prepare such a portfolio  
of their own lifework for the educa­
tion and inspiration of future gener­
ations. Let us not pass from  this 
planet in ignominity and silence."

And in summing up his thoughts 
for the future, the noted photogra­
pher told the following story.

"O ne man drives homeward drink­
ing in the beauty of a sunset while  
another watches the signs to find 
the nearest tavern and his inspira­
tion in a bottle. No matter how  
great the tools which we shall have 
available to record what we see—it 
takes a sensitive and creative man 
to present the proper viewpoint. 
One person sees the individual be­
fore the camera as a 'thing.' He 
smooths out the wrinkles in the 
costume but never sees the person 
as an individual, for he cannot look 
through the windows of the soul — 
the eyes—and see the love, or sym­
pathy, or charity of instinct that 
separates that one human being 
from all others. W hile all birds sing 
the same song, we must listen care­
fully to hear the overtones and un­

dertones that distinguish that song 
from all the others—or that inner 
tranquility from the outward noises of 
civilization. The photographer of 
the future will be a man of sensi­
tivity and viewpoint. It will be rela­
tively simple to reproduce what he 
sees on the communication mate­
rial of the times."
First applicants for student loans 

will be considered this fall. Letters of 
application should be sent to Execu­
tive Director, Photographic Art & Sci­
ence Foundation, 1100 Executive Way, 
Des Plaines, IL 60018. ®

Paper Shortages
From page 73

ledo, Ohio, confirms, "Paper mills are 
dictating the terms. It's become diffi­
cult for us to forecast availability of 
certain paper stocks, or to insure 
price stability. W e are attempting to 
plan ahead and warehouse certain 
stocks to help avoid shortages."

W hat can the professional photog­
rapher do to hedge against the inevi­
table price increases and probably 
shortages? Pete Castle, Vice President 
Sales, T ap re ll Loom is, C le v e la n d , 
O h io , suggests, "P h o to g ra p h e rs  
should today anticipate their photo­
m ount, album  and fram e re q u ire ­
ments for the balance of 1974, and 
place firm orders as soon as possible." 
According to Castle, "If a photogra­
pher can calcu late his needs, and 
communicate them to us, we will in 
turn be able to help insure that our 
products will be available when they 
are needed. Don't wait until Novem ­
ber and run the risk of being unable 
to get needed supplies for the Christ­
mas season Orders placed now can 
have specified delivery dates for 1974 
By ordering now, the photographer 
will also help beat price increases that 
surely must come as our suppliers 
continue to boost their prices. And 
the photographer w ill not be in ­
voiced until actual delivery of items."

Blome added: "The paper shortage 
need not be too critical if we all coop­
erate by working and planning to ­
gether W h ile  w e can't guarantee  
today's prices for the balance of the 
year, we will do everything possible 
to give the best price to our custom­
ers who are able to place advance or­
ders with us now."

In conclusion, Castle stated that: 
"O ur company, and I'm sure other 
mount manufacturers as well, is inter­
ested in help ing  customers w isely  
plan their requirements as far ahead 
as practical." ®

BALCAR MADE 
3 FLASH METERS 

Two were pretty good

THIS ONE IS  
GREAT!

The BALCAR/
TEKNO f lash-  
meter 3 puts it 
all together:

Take incident readings
Point meter at electronic light 
source from subject.
Takes reflected readings 
Make a quick, accurate read­
ing from camera position. 
Cordless operation 
Needs no synch cord unless 
you want one. If you do:
Fits regular PC cord 
To fire flash remotely, just plug 
in a regular PC synch cord, 
you don’t need a special one. 
Holds the reading 
Readings hold, solidly until you 
release it.
Reads direct in f/stops
Get the results fast, directly in 
f/stops.
Factory calibrated
Just set in the film speed and 
shoot. It ’s correct when it 
leaves the factory.
Very sensitive
Full range f/2.8 to f/64 at 100 
film speed.
Use a regular battery 
Uses 9V transistor typo. No 
hunting for special ones! 
Compensates for daylight 
Has 1/125th elec­
tronic shutter. If 
daylight affects 
the picture, the 
meter sees it.
TINY SIZE 
Fits in your 
shirt pocket.
It’s rugged too.

There were two good meters before it. 
This one puts ALL the features into one 
compact unit.

The price is

* 1 2 5 ° °
Accurate flash exposures 

are worth it!
Here is my check for $125.00. 
Send me post paid a B ALCAR/ 
TEKNO flashm eter 3.

NAME STUDIO

STREET

CITY STATE ZIP
□  I don't need a meter right now, but send 
me all the BALCAR information.

TEKNO/BALCAR
221 W. Erie Street
Chicago, III. 60610 (312) 787-8922
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SCHOOL 
PHOTOGRAPHERS!

Mellers 
Meets 
Deadlines.

If you’ve ever had to wait 
day after day for processing 
of your individual or 
group pictures, check with 
Mellers! A call to (417) 
883-1317 will put your 
name on our production 
schedule, and put an end 
to your deadline worries!

fTlellers
Photo Labs., Inc.

(417) 883-1317 
or write Drawer B, 
Glenstone Station, 

Springfield, Mo. 65804

THE NEW C.R I. SIMMARD

Professional COLOR PROCESSOR

A 1Complete ■
B/W* }  

Color 
Darkroom !

H iT lIU
. Pmhmws MIMIS NEGAIIVtS and TRANSMtiNCIES l/WIColoi 
. Diwm lot print wn rongmg liom BOO to S 4 » 30“
. Film drum lor up to 10 120 A 220 or 17 3Smm 36oip 
. (ompltlr DAYLIGHT operation 
. Agitation by potented SINE WAVE artion 
. IKot oil typoi ol paper and o minimum amount al dtemntry 
. {OAAPACT 42 X14 XII", wirii built in SINK 
. Tamporotuit (ONTtOllEO by pnooltmg volution A A I ( (hart, 

umplo and octuiole1
THIS MOCESSOI OUT fEIFOIMS UNITS COSTING 3or4 n AA08E

■  moke a 24 x 3 0 "  COLOR PRINT in 6 m in.

/ L9 CDn.o lidnt.d  Photographic Im ports, iBu 350 Millburn Artnue Hillburn New Jersey 07041

The 1973-74 President's Club winner
& will be announced at the Affiliations

p p o f A  w Breakfast at the C onvention . The

W P R F S ID F IM T ’ RW grand prize winner will receive an all
vl > expense trip for two to Los Angeles,
To C L U B  ,7 as guests of the PP of A. The two run­

ners-up will receive complimentary
tickets to the Awards Banquet. The
top ten and members of the Club as
of May 10, are listed below:

TOP TEN Flavin, Frank Parisi, )ohn
Forbes, |ohn Pawlak, Mason

Caragol, Charles French, Robert Pelaia, Sam
Chase, Charlie Gasper, Dennis Peterson, Don
English, Fred Geiger, Charles Pickands, lames
Kelly. Howard Gerrard, Steve Poldon, Bruce
Langdon, Harry Gibbs, Chris Q. Mike
Ono, Masayuki Glenn, Dan Richardson, Don
Ricca, Antonio Gold, Sammy Robbins, Jim
Schwarm, Donald Golding, R.D. Roedel, Allen
Tatsuki, Toshi Gooder, Sonia Rodgers, Buck & Betty
Zucker, Monte Gray, Barry Rodgers, William

Green, Mel Sanddal, Ross
Greene, Michael Semprini, Dino
Grubb, Melvin Sessoms, Merv

245-50 POINTS Handley, Robert Shapiro, Ed
Harkness, |im Shell, Eddy

Ahrens, Ron Heiberg, Frank Shuck, Rene
Aigner, Lucien Hinman, Richard Smith, John
Applebaum, Stephen Hobbs, |ohn Smith, John R.
Archer, Roy Holmes, Richard Sobin, Mort
Armato. Tony Holowitz, lack Sriqui, David
Ayakawa, Claude Holtzinger, Fen Stedman, Richard
Barnes, |ohn Howell, Colbert Stewart, Lucille
Barla, loseph Hughes, Don Straub, |ohn
Bastinck, lames Hughes, Gwilym Swenson, Roy
Batchelor, Burnie Ippen. Richard Takahashi, Paulo
Becker, Dave lack, Donald Taylor, Lorraine
Bell. Bill laekle, David Thiele, Duane G.
Bengston, ED. Jafay, Kurt Townsend, Max
Benson, (Ton lames, lackie Towsley, Ed
Black, Bonnell Kaminshine, Arthur Tribble, Hugh
Blair, Robert Kane, Alan Ullman, Allan
Blixt, Paul Keller, |ohn Utt, Ray
Bogostan, Sam Kelly, |ohn Vano, Tom
Bonar, Robert Kiss, Frank Waltz, John
Bone, Bill Kurds, Donald Warner, Frank
Brooks, Barry Facina, Clarence Wellhouse, Lindy
Borland, Albert Fee, lames W hitworth, William G.
Brooks, Cecil Foehr, David Wilckens, Klaus
Broussard, Richard Mac Nab, Duncan Wilhelm, Leo
Bryant, Clint Maddock, loseph E. Wilson, |oyce
Burchette, Morris Madearis, Roy Wolff, W illiam
Burger, Sandor Malick, |ohn Wood, Terry
Calainici, loseph Malone, Paul Young, Dave
Callerstrom, Ted Marino, Frank Zelones, Leep
Carrier. William |r Martin, Bob Zibble, Nadine
Chilluffo, Gary Martin, |oe
Cilento, Tony Martin, Robert
Clark, lames McCallum, Everett
Collinson, Don McClendon, |im SCH O O LS OF PHOTOGRAPHY
Connell, Tommy McDonald, Tom
Cook, Robert McGill, Robert Brooks Institute of Photography
Creed, |ohn McWayne, lames E. E. Lawson
Cricchio. Frank Merrill, Mike Rhode Island School of
Crichton, Neil Moore, Van Photography
DeVaul, Robert Moore, W.E.A. Benjamin Folgo
Dickson, lohn Morgan, Russ School of Modern Photography
Dowdy, Harry Motts, Warren Ed Hannigan
Drummond, Tom |r Murray, |oanne
Dunbar. Steve Narramore, lames
Edward, R M |r Nasvik, Harland
Elshot, Harley Nelson, Robert SUPPLIERS IN PHOTOGRAPHYFeland. Ernest Newsom, lack W. Sr.
Fields, Virginia Opfer, Robert Photographic Suppliers Inc. ®
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83RD I N T E R N A T I O N A L  E X P O S I T I O N  O F  P R O F E S S I O N A L  P H O T O G R A P H Y  
22 N D  N A T I O N A L  I N D U S T R I A L  P H O T O G R A P H IC  C O N F E R E N C E  

L O S  A N G E L E S  C O N V E N T I O N  C E N T E R  
A U G U S T  4 - 7 ,1 9 7 4

H O T E L

R E S E R V A T I I

R E Q U E S T

MAIL TO: PPA HOUSING BUREAU
Los Angeles Convention Bureau, Inc.
P.O. Box 3 6 9 6
Los Angeles, California 9 0 0 5 1  
Telephone (2 1 3 )  4 8 2 -4 1 0 0

RESERVATION: Please reserve the following accommodations: See reverse side for map of locations and room 
rates. Room reservations cannot be guaranteed unless this form is received by July 15 , 1 9 7 4 . Reservations 
accepted only on official housing form.

Type of accommodation Requested rate
Single (1 person)
Double (2 persons)
Twin (2 persons)
Suite (parlor and 1 bedroom)
Suite (parlor and 2 bedrooms)

CHOICE OF HOTELS:
1 st choice 
2nd choice 
3rd choice.

ARRIVAL AND Arrival: D ate_________________________________ — Hour-------------
DEPARTURE Departure: D a te ____________________________________— Hour------------

Reservations held only until 6 p.m. unless later arrival is indicated.

NAMES AND ADDRESS of ALL occupants of rooms (Please "bracket" those rooming together). Incomplete in 
formation WILL DELAY assignment of room.

NAME(S) ADDRESS(ES)

SEND CONFIRMATION TO:

PLEASE PRINT 
OR TYPE

N A M E _____________________________________________________________
FIR M ______________________________________________________________
A D D R E S S _________________________________________________________
CITY__________________________S TA TE __________________________ZIP.

PLEASE NOTE: You will receive confirmation of your reservation directly from the hotel. If you wish to cancel 
or change the date of your reservation, contact the L.A. Housing Bureau - not the hotel to which you were 
assigned.
If hotel of first choice is unable to accept the reservation, the PPA Housing Bureau will endeavor to comply with 
your second or third choice. (W hile the PPA Housing Bureau will use every resource to see that your reserva­
tions are properly made and confirmed, we cannot accept responsibility beyond this point. W e are not responsible 
for losses or inconvenience due to strikes, accidents, or the failure of outside organizations or persons.)



LOS ANGELES HOTELS, LO C A TIO N S , A N D  RATES

The hotels listed below have reserved a limited number of rooms specifically for the PP of A Convention. The 
prices listed do not reflect the 6%  city hotel tax.
Hotel numbers refer to their location in relation to the Los Angeles Convention Center on map below.

THE B ILTM O R E  HOTEL (C o -H ead q u arte rsM
Singles: Doubles or Twins: Suites: Third person room  rate:
$ 1 8 -$ 2 2  $ 2 2 -$ 2 6  $50-up  $8
Family Plan rates: Children under 14 free when occupying same room as parents.
Parking: One Bunker Hill Garage (entrance on Grand) $ 2 .5 0  for 2 4  hours - with in and out privileges $ 3 .0 0  

for 24  hours.
Pershing Square Garage (across the street from Olive entrance) $ 3 .5 0  for 2 4  hours - no in and out 
privileges.

Pool Available: No

LOS ANGELES H ILTO N  (C o-H eadquarters)-3
Singles: Doubles or Twins: Suites: Third person room  rate:
$ 2 0 -$ 2 3  $ 2 4 -$ 2 7  $65 -u p  $7
Family Plan rates: No matter what age, children free, when occupying same room as parents.
Parking: Garage - $ 3 .5 0  for 2 4  hours includes in and out privileges.

Seven outdoor lots in close Proximity - $ 1 .3 5 -$  1 .7 5  per day until 6 p.m. - 50  to 7 5 cents overnight 
until 7 a.m.

Pool Available: Yes

REGENCY H Y A TT  LOS ANGELES -2
Singles: Doubles or Twins: Suites: Third person room rate:
$ 2 2 -$ 3 8  $ 2 2 -$ 4 4  $ 5 0 - $ 1 2 5  No rates available
Fam ily Plan rates: Children under 14 free when occupying same room as parents.
Parking: Parking available, however, they offer free shuttle service to any hotel holding convention meetings. 
Pool Available: No

] □ □ □ □ □ [  
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Promotion, an Art 
and a necessity
From page 54

W e need to  make new  business ac­
quaintances, and to  meet and keep 
new  customers. Let's not w a it fo r the 
w o rld  to  make a beaten track to  our 
doorstep, or it may be so covered 
w ith  cobw ebs that the  busy peop le 
pass it by.

lust fo r luck, give it a try! Get a list 
o f new hom eowners, and pick out the 
ne ighborhoods you w ant to serve. 
Get a criss-cross d irec to ry  and make a 
lis t o f re s id e n ts  on  tw o  o r th ree  
streets that m ight p rov ide  you r type 
o f clients. Ask your reception ist to 
phone a few  each m orn ing  at about 
ten o 'c lock , be fore  peop le  get ou t 
shopp ing; never before  n ine nor a fter 
fou r; never at the  noon hour. Tell her 
not to so lic it b u s in ess -ju s t get ac­
q u a in te d —and get all in fo rm a tio n  that 
comes na tura lly  in the course o f c o n ­
versation lo t do w n  notes on a card 
fo r la ter call-backs. If no th in g  else 
happens, the prospect w ill at least re­
m em ber the s tud io  name in a fr ie n d ly  
m anner w hen need fo r portra its  ar­
rives. And afte r the second or th ird  
call, over a pe riod  o f several m onths, 
the prospective custom er w ill at least 
in qu ire  about prices, or services, or 
open the conversation to  her p a rtic u ­
lar fam ily  needs fo r your s tud io 's  re p u ­
ta tion  and in tegrity .

O ne good friend , w h o  has always

abhorred what he called so lic ita tio n , 
made the p lunge and gave his G irl 
Friday the chore o f ca lling  20 peop le a 
day, five days a week. In a year, she 
c h a tte d  w 'ith  5,000 p e o p le , and it 
d id n 't cost the boss an extra cent. She 
happened not to  be very fo rce fu l, and 
she c e r ta in ly  was no  great sales­
wom an, but the business grew 30% bv 
the end o f the year. The boss blam ed 
it on good tim es; on in fla tio n ; on new 
industry. But he made the m istake of 
no t recogn iz ing  that most o f the in ­
crease came from  those fr ie n d ly  soft- 
sell phone  calls. And he d id n 't recog­
nize the c o n trib u tio n  his fine  recep­
t io n is t  had m ad e—so n a tu ra lly  he 
d id n 't th in k  about a lit t le  w ord  o f ap­
prec ia tion  or, s till be tte r, a g ift ce r­
tifica te  to  the best store in tow n , or 
even an a rm fu l o f red roses on her 
b irthday. So, un fo rtuna te ly , the sweet 
l i t t le  hustle r is now  w o rk in g  fo r his 
com p e tito r.

O nce upon a tim e, a brash young 
man boasted that he never met a new 
g irl w ith o u t asking fo r a kiss! "Yes," 
he said. "I do  get my face slapped a 
lo t, but I sure kiss some p re tty  g irls !''

There's n o th in g  im m oral or u n e th ­
ical about asking fo r business, and 
m aking new friends. But it's fatal to 
sit on ou r du ffs  on d u ll days, smoke 
cigarettes and yawn, w hen there are 
so many peop le  hungry fo r a product 
that o n ly  we can p ro v id e —fine  p o r­
tra its at a fair price.

P a u l L in w o o d  C i t t in g s  has b o o n  a p h o to g ra p h e r  
s in c e  /9J9 A lth o u g h  r e c e n t ly  r e t i r e d  f r o m  b u s t 
ness , h e  is  a c t iv e  in  v a r io u s  p h a s e s  o f  the* 
p ro fe s s io n  ®

Readers Forum
From page 8

from this idea, they would be tailing in an 
essential and particularly urgent duty to un­
derstand fully the capital importance of the 
work and the dignity of the color artist The 
photographic color artist justifies her status 
by advancing further, not by drowsy con­
tentment She has two choices If she at­
taches herself by preference to merely 
what she can get out of her profession, the 
inevitable result w ill lead to gradual artless 
indifference, whereas, if the color artist at­
taches herselt by preference to what she 
can give to her profession, she w ill be very 
much alive. To give is to live To give gener­
ously of one's talents insures a life  of 
fulfillment

Mary K Sobolowski
Springfield, Mass

Little " t "  means a lot

For the record, please note that the word in 
paragraph two, page 33, of my article in the 
April issue should read "immortality." The 
absence of the " t "  is a little embarassing 
It must have been an oversight on the part 
of the typographers.

Norman Kerr 
Rochester, N Y

Sorry about that, it's emhatassmg to us 
also Rest assured that our typesetter and 
proolreaders have been given an ample sup 
ply of lens c leaning tissues to avoid such fu­
ture oversights A psychiatrist would have a 
field day exploring the hidden meaning of 
our Freudian slip

The I<htors 
%

UNSCRAMBLE 
THE FILING 

PUZZLE
C U T  T H A T
t c o s n yfor
numbe

your
film

I ROLL NUMBERS 
I DATE OR TIME 
I SERIAL NUMBERS 
I RR00E 10 NUMBERS 
I PHOTOGRAPHERS C00E

WITH THE NEW

DEARING DATACORDER*

DEARING ASSOCIATES. INC
X 1744 / 11324 VfNTUftA •OULCVAROCITY CAUe 01404 i 2131 743-1921

C O P Y  W O R K  
M IN IA T U R E S  

O IL  P O R T R A I T S

WE serve thousands of photogra­
phers over the United States who 
know about this service, and they 
have built a lucrative business.

We can copy any type original.

WE are professionals —  with 60 years 
experience, and we know the pho­
tographers needs.

SUCCESS PORTRAIT CO.
1301 McCallie Avenue 

Chattanooga, TN 37104

Write for catalog.

IN C R E A S E  
Y O U R  

P R O F IT S  B Y  
T H O U S A N D S  
O F  D O L L A R S  

IT 'S  EA SY !

Hundreds of Photographers and Printers 
have added to their yearly income by 
selling McCrew Color Graphics pre­
priced printing services for the finest full 
color post cards, brochures, catalogs, 
posters, letterheads, and point of pur­
chase materials. So can you!

Write today for your Free Sales Kit 
and Sample Selling Aids:

McGrow Color Griphici

M cGrew Color Graphics 
1615 Grand Avenue 
Kansas City, Mo. 64108

Phone (816) 221-6560
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Five Lighting Questions 
For The Pro.

Answer true or false.
1 You should place the fill light next 

to the camera
2 You can ignore the unseen secon­

dary light' because you can't see it
3 You always feather' the light to­

wards the camera
4 Background lighting should simply 

separate your subject from the  
setting

5 Your cam eras position only rarely 
affects the form of the face  
Answers found below

Professionals should score 100% on this 
test. If not. then don't miss this chance to 
discover a new way to gain a competitive 
edge in portrait photography. With the 
startling new audio-visual selt-traming 
course you learn portrait lighting tech­
niques that will outsell your present work 
Learning course gives you slides, cas­
settes and studybook to reward you in­
stantly with new insights, new knowledge, 
new skills Truly a first in the history of 
photographic education.

FREE B R O C H U R E  tells all. Send today
for information on Basic Lighting
Course".
TEST A NSW ERS: All are false

Write Dept N 74
Photography Learning Systems 
196 Harrison Ave 
Garfield N J 07026

"Better photography through learning"

NEGATIVES & SLIDES 
from all three films.

2 0  ex.. $2 .85  -  36 e x ..$4.55
Cost comparable to chrom e 
films plus you get negs for 
finer quality, less expensive  
prints.

PLUS
The Universal 

One - conditional Guarantee
I per tonally gua ran tee  that any roll of K O D A K  
or C L E A R  L IG H T  l i b  re ce ive d  a n d  p ro c e ss *  
ed  by  U C  L found  to be u n ta t it fa c to ry  a t  to 
color ba lonce  will b e  cutto** p rin ted  at no charge

______________J O H N  P M A T  L IC K

C o lo r  b a la n ce  guarantee it valid only when fdm hat 
been exposed per m anufacturers instructions (D o e s 
not ap p ly  to r e lo a d s )

C L E A R  L IG H T  IS frome numbered! 

f.iin.. Pitst f-iia n,tna,lncbidid
2 0  E X  $ 2 3 0  2 0  E X  $ 4 9 5
3 6  E X  « 2  9 5  3 6  E X  S 7 5 0

D  Please tend , ___ _ rolls C lea r Light 2 0 / 3 6  ex
o n d / o r______ rolK Clear Light 2 0 / 3 6 ex
errth negative ond slide processing included 

0  Enclosed ............ for rrvlU slide and n e g a ­
tive  processing 

G Send more information

N o m e____________________ __________________________

A d d re ss______ _____________________ __________________

---------- — — ------------------------------- --- Z ip __________
Universal Color L a b i —  7 2 6  Borrego»*C"-Sunnyvale, 
C a lifo rn ia  9 4 0 8 6  Phone A C  4 0 8  7 3 4 - 0 7 8 4  
*  *  C LE A R  LIGHT available m 35mm. A S A  1 0 0 (day or tung)

The Idea 
Exchange

i£>

Four for One

We recently purchased an 11x14 roll paper 
processor and found that we could save 
money by doing our own work. But prob­
lems arose when customers ordered 16x20 
or larger prints. A trim line 11x20 portrait 
sold fairly well, but wasn't quite the 
answer.

I had 16x20 mat boards made up which 
would hold one 11x20 and three minia-

H a r r is  p r e p a r in g  to m o u n t  71 x 2 0  p o r t r a i t  i n t o  
s p e c ia l  m a t  h o a r d .

F in is h e d  p h o t o g r a p h  w i t h  t h r e e  m in ia tu r e s .

tures (previews) made by Culver Art and 
Frame, Westerville, Ohio; the boards 
come in many different colors and quali­
ties and cost $2.85 each.

We cut off a piece of photographic 
paper, 11x22, from our easel and tape it

to our printing table. An extra 1" is left 
on each end for taping and splicing to 
the leader of the processor. We price this 
mat the same as a 16x20 since the cus­
tomer is still getting the same outside 
measurements, and he likes the bargain 
of getting an 11x20 and three miniatures 
as well.

M. Terry Harris 
The Portrait Palace 
139 Harding Way West 
Calion, OH 44833

Customer Control

According to statistics, 83% of customers 
are lost through no apparent fault of our 
own. Or is it simply neglect?

My solution to keeping track of cus­
tomers—  those who buy photography — 
is Addressograph plates. They are made 
by local printers for 20 cents each. I pur­
chased a second hand imprinting ma­
chine for $80. The time, accuracy and 
money saved has run into thousands of 
dollars since I bought it over five years 
ago. The system can be a real help to 
large and small studios which need to 
keep overhead under control.

F in n ig a n  w i t h  A d d r e s s o g r a p h  p la t e  a n d  s a m ­
p le  u s e s .

I use the plates to make up the as­
signment card, then the negative en­
velope when the assignment comes back 
to the office. The plate is also used for 
labeling and billing as well as stamping 
rep rin t orders. Errors in custom ers' 
names, addresses and zip codes are elim ­
inated.

On the average, customer lists change 
completely in three years. I keep the 
plates current by sending changes to the 
printer on the 20th of each month. That 
way, 12 times a year the list is fresh and 
accurate and I have effective customer 
control.

We keep four types of lists: regular 
customers (those who do a minimum of 
$100 a year); Senators and Representa­
tives who serve in Congress; the 600 TV 
stations in the US; and trade associations.

I send a newsletter to all my customers 
about every six weeks. If it is returned 
from the Post Office, I immediately try 
to find out where the customer went. A 
new plate is made and an inquiry is made 
as to who has replaced the photography 
buyer in that company

Vince Finnigan
806 Maryland Ave. N.E.
Washington, DC 20002 ffi
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Attention
Dealers:
Mamiya Camera Service Inc. 
(formerly known as Osawa 
Camera Service), is now servic­
ing your Mamiya/Sekor prod­
ucts as well as Mamiya pro­
fessional products.

Please send any of Mamiya and
Mamiya/Sekor products for in 
or out warranty repairing to 
either one of our offices listed
below:

Mamiya Camera Service 
65-35 Queens Blvd. 

Woodside, L.I., N.Y. 11377 
Mamiya Camera Service 

3919 W. Oakton St. 
Skokie, III. 60076 

Mamiya Camera Service 
11513 W. Pico Blvd.

Los Angeles, Calif. 90064
Ehrenreich

Photo Optical Industries (West) 
501 Folsom Street 

San Francisco, Calif. 94105 
(Mamiya professional 
model service only)

T h e  p r e s t i g e  r e s t a u r a n t  w h i c h  h a s  a  
m a g n i f i c e n t  t r a d i t i o n  o f  e x c e l l e n c e .  

L u n c h e o n  o r  d i n n e r  b y  r e s e r v a t i o n  o r  
b a n q u e t  r o o m s  b y  a d v a n c e  b o o k i n g s .

Los Angeles, Ca. 90010 
(just East of Crenshaw) 

Telephone (213) 383-1221

A b o u t
the
C o v e r

About the Cover

"Double Ascension" is the creation of Her­
bert Bayer, a renowned designer and ac­
knowledged expert in the field of modern 
art and abstract design In addition to devel­
oping the unique geometric sculpture, 
which stands in the middle of the Atlantic 
Richfield Plaza in Los Angeles, Bayer served 
as the design consultant in the company's 
building and expansion program.

The challenge presented to photogra­
pher William F. Clark w-as to produce a pho­
tograph for the cover of Atlantic Richfield's 
1972 Annual Report that would present the 
Bayer sculpture as a strong, abstract state­
ment. The problems encountered were pri­
marily background. On one side is the city 
skyline with little of genuine interest; on 
the other are office buildings w ith visually 
disturbing vertical lines which conflicted 
with the horizontal lines and feeling of the 
sculpture.

Clark decided to study the sculpture 
from all sides at different times of the day 
and night It became apparent that the 
monochromatic appearance was going to 
make the task of photographing the detail 
and fine lines, which separated one beam 
from another, very difficult Fhe loss ol this 
definition could destroy the dimensional e f­
fect. Using cross lig h tin g , shadows 
presented additional confusing effects

Test photographs were made at intervals 
throughout the day. Because of some 
rather weird effects, Clark was dissatisfied 
with the test prints and accused the lab of 
printing on a bad batch of paper I he steps 
of the sculpture appeared to fade out to al­
most white in some areas and go to a deep, 
extra-rich red in others New prints were 
made, but the same effect existed

When Clark showed Bayer the prints, he 
was pleasantly surprised that the effect was 
so pronounced. With this interesting phe­
nomenon (the camera was seeing the light 
at various angles of reflection and the den­
sity of the color was being affected), the 
problem was how to use light to the best 
advantage. The effect was present even 
when artificially lighted, so Clark decided 
to photograph the sculpture starting before 
sunrise and continuing at intervals until it 
was fully illuminated by the sun

Each photograph was outstanding. But 
the one finally chosen for the cover of the 
Annual Report was the fully lighted sculp­
ture photographed at an angle placing it d i­
rectly in line w ith one of the towers in full 
shade.

Readers who w ill be attending the PP of 
A Convention in Los Angeles next month 
w ill be only two blocks from the Atlantic 
Richfield Plaza, and may visit the Plaza to 
take a personal look at "D o u b le  
Ascension." ®

O k

with

PACIFIC
FOTO/Supply

Negative
Preservers

■ 1,000 ft. continuous rolls for 
35 mm, 70 mm and 120 sizes.

■ Clear plastic sleeves for safe, 
easy handling and storage of 
negatives and transparencies.

■ Each roll feeds easily from our 
Pull-Pak container to be cut to 
your wanted length.

WRITE FOR
Free Brochure and Samples

P A C IF IC  F O T O /S u p p ly
P.O. Box 71

West Linn, Oregon 97068

Custom

W hat e lse  m akes Wolf so different? 
Wolf Color Lab is a  precision  custom  
color serv ice  o p e ra ted  by p rofessionals 
for p rofessionals. We put a  lot of ou r­
selves into every  su p erla tiv e  print. We 
test and  correct until u ltim ate p erfec­
tion inheren t in every  tran sp a ren cy  or 
n eg a tiv e  is a ch ieved . A personalized , 
percep tive  and  prom pt a tten tion  is 
g iven to your every  requ irem en t. A 
th ree -d ay  in p lan t serv ice. P lease  w rite 
for our free price  list. WOLF COLOR 
LAB, 7972 BEVERLY BOULEVARD, LOS 
ANGELES, CALIFORNIA 90048, (213) 
653-8190.
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PP of A News
From page 19

•  •

p h o t o q r a p h i c  

Full-Service 
Laboratories
1 6 m m *3 5 m m

bebel■ N C O R R O R A T I
416 West 45 St New York 10036 
PHONE: (2121245-8900
( SMI I : I SHSHI Hil l . MM S (IKK
WRITE. WIRE. PHONE FOR PRICE LIST

“ c l u s t e r  l e n s e s 11

Production
UP!

Practically no 
limit to the 
combinations which

2, 4, 6, 8, 9,12 and are possible, 
even 16 prints from 
a single negative

COSTS
DOWN

Write To
“CLUSTER LENS” Headquarters 

For Detailed Information

ROLYIVI
OPTICS

P. O. Box 148 
300 N. Rolyn Place 
Arcadia, Calif. 91006
21S/447-3200 and Z1S/447-4M2

OPTICS FOR INDUSTRY

fo r m ore than three years. His expe ri­
ence w ith  th is association has been in 
the  p lann ing  and execution  o f annual 
and sem i-annual m eetings fo r the as­
s o c ia t io n , as w e ll as an nu a l trade  
shows. Prior to  th is he was em ployed 
by Industria l and S c ientific  C o n fe r­
ence M anagem ent, Inc., w here he was 
responsib le fo r trade shows and m ee t­
ings, bo th  in the US and abroad. He 
has also he ld m anagem ent positions 
in Chicago in the M useum  o f C on tem ­
porary Art and the )un io r A ch ieve ­
m ent program.

In his capacity as C onvention  M a n ­
ager, K in v ille  w ill be responsib le fo r 
th e  d e v e lo p m e n t,  im p le m e n ta t io n  
and supervision o f all regional and na­
tion a l PP o f A sponsored conven tions. 
He w i l l  w o rk  c lo s e ly  w ith  D o nn a  
M c M a h o n ,  A s s is ta n t C o n v e n t io n  
Manager. ®

Photojournalism Fundamentals

by Fred A. Demarest

Photojournalism is communications; com­
munications of a very special type. It is "in 
depth" reporting with photographs and 
words To do it effectively there are certain 
fundamentals you need to understand.

First, you must know and understand 
your subject. No one can communicate in­
formation about a subject with which he is 
not familiar It isn't necessary to like a sub­
ject in order to understand it. But unless 
you understand your subject how' can you 
expect someone looking at your photo­
graphs to understand it?

Second, you must know w'hy you are 
communicating. There should always be a 
purpose for your message, otherwise there 
is no need for it The purpose might be 
profound or it might simply be sharing an 
emotion or experience But there must be a 
purpose

Third, you should know to whom you are 
communicating For example, is it to a 
specific audience which possesses some 
knowledge of your subject? Is it to adults? 
Or is it to a mixed group of men, women, 
and children? The audience for which you 
are photographing may determine the way 
you w ill approach and cover your subject 
And remember, communication requires a 
receiver as well as a sender.

To he an effective photojournalist, you 
must also master the tools of your medium 
You must know which lens to use, what 
camera angle is best, and how to use select­
ive focus effectively. And you must he sen­
sitive to lighting and timing.

To be successful you must study, develop 
skills, and be perceptive, sensitive, inter­
ested, and concerned But above all you 
must have the desire to share with, and 
communicate to, others.

F re d  A. D e m u re s t  is C h a irm a n  o f  th e  P h o to g ra p h y  
D e p a r tm e n t  a t Syracuse U n iv e rs ity  $

Membership
Report

May 113/Total lor year — 1147

The following applications for PP of A member­
ship were received during the month. This list is 
published for all members in accordance with 
PP of A Bylaws Rules on membership. If no ob­
jection is received within 10 days of this publica­
tion, the membership of these individuals will 
automatically be accepted. Coding under mem­
ber type is (A-P) Active Portrait, (A-C) Active 
Commercial, (I) industrial, (ASSOC) Associate, 
(S) Student. Name of sponsor appears in italic. 
ALABAMA -  3 (10)
Frawley, lames D., Florence, AL, (ASSOC)
G len n .). Stephen, Florence, AL, (ASSOC)
Hayes, Johnnie C., )r., Anniston, AL, (A-C) 
ARIZONA -  I (8 )
Medesha, Alfred L., Apache junction, AZ, (A-C) 

L u c i l le  S te w a rt  
ARKANSAS -  1 (9)
Bradford, Charles L . Pine Bluff, AR, (A-P) Kay  

W a g n e r
CALIFORNIA -  23 (147)
Akrikana Photography Ltd., Hermosa Beach, 

CA, (Service)
Bacosa, Paul S., Santa Clara, CA, (A-P) H o w a rd  

K e lly
Ball, Thomas R., Summerland, CA, (S) E m m e rt  

E. L a w s o n
Burton, Richard L„ San Francisco, CA, (A-P) 

B u c k  R o g e rs
Calkins, Robert A , Citrus Hgts., CA, (S) B i l l  M e  

N a b b
Claes, lack K., Turlock, CA, (A-P)
Clifford, Geoffrey C., Santa Barbara. CA, (S) E m ­

m e r t  L a w s o n
Craig, Arthur R„ Glendale, CA, (I) lo s e p h  R 

C la y to n
Donahue, Daniel G , Los Angeles, CA, (ASSOC) 
Ferstand, Neil H., Sepulveda, CA, (S)
Hamilton, Harold L , Sacramento, CA, (S)
Flansen, Ralph )., Berkeley, CA, (ASSOC) L u ­

c i l le  S te w a rt
Haritt, Robert E., El M onte, CA, (S) L u c i l l e  

S te w a rt
lohnson, Loren A . Brea, CA, (ASSOC)
Lansky, Elliott M., Woodland Hills, CA, (A-C)
Lark, Bob, Compton, CA, (S) A L. M u rp h y  
Leger, Raymond E.. Los Angeles, CA, (i)
Liston, Randy L , Bellflower, CA, (ASSOC) L u ­

c i l le  S te w a rt
Lizano, Victor M., San Fernando, CA, (A-P) H o w ­

a rd  D  K e lly
N orton , lames M ., Daly C ity, CA, (S) E d  

H a n n ig a n
Peck, Franklin P„ Concord, CA, (A-P)
Swett, Timothy, Goleta, CA, (S) E m m e r t  L. 

L a w s o n
Witherspoon, Thomas S„ Long Beach, CA, (A- 

C) L u c i l le  S te w a rt  
COLORADO -  2 (26)
Lewis, Norman F„ Pagosa Springs, CO, (S) Ed  

H a n n ig a n
Nolan, jerry P., Denver, CO, (S)
CONNECTICUT - 1  (14)
Funkhouser, Ronald R., W . H artford , CT, 

(ASSOC)
FLORIDA - 6  (33)
Bassett, Raymond E„ St. Petersburg, FL, (AS­

SOC), lo e  M a d d o c k
Keiner, Warren T„ Ft Lauderdale, FL, (S) H e n ry  

W . L e ic h tn e r
Lieberman, lay. Cape Coral, FL, (S)
O'Reilly, Howard C., St. Petersburg, FL, (I) P h il ip  

H  G ra h a m
Potthast, W illiam  A., W inter Haven, FL, (A-P) 

M a ry  R a g la n d
Rodriguez, Miguel de M., Miami, FL, (A-C) Ed  

H a n n ig a n  
GEORGIA - 5  (20)
Iordan, lonas N., Port Wentworth, GA, (S) T e ri 

Io rd a n
Myers, Gene, Douglasville, GA, (S) Ed H a n n ig a n  
Patterson. Kenneth S., Gainesville, CA, (S) 
Yancey, Randolph O  , Clarkston, GA. (A-P) Sam  

B o g o s ia n
Yancey. Vivian, Clarkston, GA. (ASSOC)
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HAW AII -  1 (10)
Kodama, Raymond M., W ahiaw a, H I, (A-P) 

C la u d e  A y a k a w a  
ILLINOIS -  10 (70)
Arra, Thomas P , Western Springs, IL, ( ASSOC) 
Casing, Daniel M , Mt. Carroll, IL, (ASSOC)
De Long, Robert C., M ahom et, IL, (S) E d  

H a n n ig a n
Farlow, Lawrence S„ Urbana, IL, (I) W  D Z e h r  
Gorman, Robert E., Winfield, IL, (S) Ed  

H a n n ig a n
Gravemann, Kevin, E. Alton, IL, (S)
Howard, T. Alton, Chicago, IL. (S) E d H a n n ig a n  
Moran, Richard |„ Chicago, IL, (ASSOC) la m e s  

W a rd
Newzell, Robert A., Chicago, IL, (ASSOC) R. I  

C u t to s c h
Selling Services Inc., McHenry, IL (Service) 
INDIANA - 2  (28)
Lipperd, Vere O., Indianapolis, IN, (ASSOC) M a x  

L ip p e r d
Moshier, W illiam  M., Elkhart, IN, (A-P)
KANSAS -  2 (15)
Kessler, Ronnie A., Salina, KS, (S) Ed H a n n ig a n  
Ogan, Ralph W  , Prairie Village, KS, (ASSOC) 

to e  V a n  D o !a h  
KENTUCKY -  1 (19)
Dougal, M e rr ill)., Louisville, KY, (I)
MAINE -  1 (2)
Maillet, Phil, Gorham, ME, (S) Ed H a n n ig a n  
MARYLAND -  3 (25)
De )oise, Samuel L„ Towson, M D , (ASSOC) 
Marine, Gary K., Delmar, M D , (ASSOC) N ic k  V a r-  

ra to , lr .
Tyler, Leon W., )r., Salisbury, M D , (ASSOC) 

R o b e r t  M c G e e  
M ICHIGAN -  1 (30)
Ferris, George D„ Traverse City, M l, (S) Ed  

H a n n ig a n
MINNESOTA -  I (25)
Stanley, Tom C Loverne, M N, (S) D . T h ie le  
MISSOURI - 2  (24)
Herrin, Frederick E., Taylor, M O , (A-C) D o n  

S ig le r
Randle, Sally C., Mountain Grove, M O , (S) Ed  

H a n n ig a n  
NEBRASKA -  1 (7)
Cooper, Albert E , Omaha, NE, (S) E d H a n n ig a n  
NEVADA -  I (3)
Klapp, Michael C„ Nellis AFB, NV, (ASSOC)
NEW IERSEY -  3(30)
Iordan, Harry, Mays Landing, N|, (A-C) M o n te  

Z u c k e r
Van Winkle, W illiam  G., Saddle Brook, NJ, (S) 

Ed H a n n ig a n
Vidakovich, Nicholas F„ Carteret, N|, (S) Ed  

H a n n ig a n
NEW YORK -  11 (85)
Chapman, Gary |„ Buffalo, NY, (ASSOC) R ic h ­

a rd  C a la n d ra
Davidson, W illiam  E„ Rochester, NY, (S) W a lte r  

A El l in g
Frickey, Roland )., Plattsburgh. NY, (A)
Gearing, Franklin A., E Chatham, NY, (S) Ed  

H a n n ig a n
Hawley, Robert G., Syracuse, NY, (ASSOC) H a r ­

o ld  H a w le y
Ingersoll, Richard D„ Rochester, NY, (S) Ed  

H a n n ig a n
Kiggins, Dennis |., Solvay, NY, (ASSOC)
Kvilekval, Carol, New York, NY, (S) lu le s  W a r te l l  
La Fake, Joseph, Buffalo, NY, (S) E d E la n n ig a n  
Putnam, Doug, Fairport, NY, (ASSOC)
Rotundo, Marcello G., Utica, NY, (ASSOC) A n  

t h o n y  M a r io  
O H IO  - 8  (59)
Banks, Earl F , Toledo, O H , (A-P) H  H  H e in d e l  
Byers, Genjalyn )., Columbus, OH, (A)
Crooker, Terrance F., Cincinnati, O H , (S) Ed  

H a n n ig a n
Dominic R , Milanese, Masury, O H , (ASSOC)

Farr, Robert L . II, Dayton, OH, (S) W a lla c e  R o o t  
Me Gowan, Benjamin I.. Poland, OH, (ASSOC) 

H a rry  F o rd
Ward, Walter F , W. Alexandria, O H , (ASSOC) 

R o b e r t  S W e llm a n
W illiam s , lack A., C leveland, O H . (S) Ed  

H a n n ig a n
OKLAHOM A -  I (10)
Fitzgerald, David E., Bethany, OK, (A-C) T o m  

Io n e s
OREGON -  1 (15)
Clark, Carl E., Portland, OR, (ASSOC) D u a n n e  

K in n e a r
PENNSYLVANIA - 3  (34)
Couch, Ricky L.. Burgettstown, PA, (A) 5. P e la ia  
Ferri, David A., Bethlehem, PA, (S) E d H a n n ig a n  
Troia, Robert S., Philadelphia, PA, (ASSOC) 

R o b e r t M  O p fe r  
RHODE ISLAND -  4 (6 )
Cope, Charles P , |r„ Wickford, Rl, (S) B e n ja ­

m in  E E o lg o
Magnotta, Gary |., Cranston, Rl, (S) B e n ja m in  E 

F o lg o
Pillar, Gregory N., Providence, Rl, (S) B e n ia m in  

F o lg o
Rosenberg, )ohn E., E. Providence, Rl, (A-C) 

B o b  W it tm a y e r  
SOUTH CAROLINA -  1 ( I I )
Thompson, Charlie L. |r.. Simpsonville, SC (A) 

W . F u lle r  H o r to n ,  lr.
SOUTH DAKOTA -  2 (2)
Scott, M. Louise, Vermdlion, SD, (A-P)
Seward, Bernard L., Aberdeen, SD, (ASSOC) 
TENNESSEE -  I (15)
Smith, Ruth Q., Nashville, TN, (S) G le n n  R 

S h o w a lte r  
TEXAS - 4  (50)
Bradford, Robert C., Mesquite, TX, (S)
La Fan, Mary L., Ft. Worth, TX, (ASSOC) R G. 

G a lv a n
Rushmer, Gort, Canyon, TX, (I) R a y W a g n e r  
Turk, Terry N., Houston, TX, (A -C ) K a re n  

B a rn f ie ld
VIRGINIA — 3 (21)
Forster, Donald L.. A rling ton, VA, (S) E d  

H a n n ig a n
Horton, Jerome B , Ft. Eustis, VA, (ASSOC) W  

F re d  M i l le r
Lust, Joseph F , Virginia Beach, VA, (ASSOC) 
W ASHINGTON -  3 (22)
Meechan, Thomas R , Seattle, WA, (S) M e r le  l 

B ro w n
Nadeau, lames H , Sr., Goldendale, WA. (S) Ed  

H a n n ig a n
Western Photographies Inc , Seattle, W A, 

(Service)
WEST VIRGINIA -  1 (3)
Wade, Edwin C . Jr., Huntington, WV, (ASSOC) 

lo s e p h  B a rta  
WISCONSIN -  1 (20)
Mac Arthur, Bruce K , Milwaukee, W l, (ASSOC) 

D o n a ld  la c k  
CANADA
BRITISH COLUMBIA -  I (11)
Me Taggart, Dorse A , Burnaby, B.C. L e o n a rd  R 

M e  G re g o r  
ONTARIO -  3 (4 1)
Hershenhorn, Steven M.. Toronto, Ont (S) 
Hunter, Linda D„ Kingston, Ont E rnes t H u n te r  
Webb, John R., Kingston, Ont. E rnes t H u n te r  
FOREIGN 
IAPAN - 2  (14)
Kawashima, Keiju, Preaecture M a s a y u k i O n o  
Takahara, Yhuichi, Kushiro, Hokkaido M a s a y u k i 

O n o
PHILLIPINE ISLANDS -  1 (1)
Malferrari, Antonio G , Rep of the Philippines 

E v a ris to  N ie v e ra  
VICTORIA -  1 (4)
Campbell, Harvey K . Brighton, Vic . Australia 

lo h n  D ic k s o n  ul

Perform a 
death~defymg act.

H a v e  y o u r  
i  p re s s u re  ch ec k ed -

Give Heart Fund f

fat % I  % I •

Texture 
your color
prints in seconds

Color-Tex

up to 20 x 24
mounted or unmounted 

Your choice of 5 custom textures

Write for sample prints

196 Greenwood Avenue 
Midland Park, N. J. 07432  
(201) 444-7755

Or for color prints in rolls 
Roltex
by Coda Color Tex 
25 feet per minute 
Up to 11" width 
Choice of 6 textures

another reason why 
"DIAMOND IS A PRO'S 

BEST FRIEND"

Service
7

Days a W eek
Time means everything, and that's 
why we work around the clock to 
get the finest quality proofs back to 
you in record time. And although 
speed is of the essence, we never 
sacrifice quality or concern, for 
your success and customer satisfac­
tion is our business. Get the spark 
ling Diamond story. Send for your 
FREE Price and Service k it today.

"From one Pro to another. Diamond 
has it all, "  Harry L. Parker, Presiden t.
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Classified
Ads
All classifications 301 per word, minimum $7.50. 
Bold face caps. 801 per word. Box number and 
handling charge, $3,50. Closing date for new ad­
vertising, corrections or cancellation orders, 3 
weeks preceding publication date. Cash with or­
der Mail ads with remittance to: PPA Publica­
tions, Inc,, Classified Ad Dept., 1090 Executive 
Way, Des Plaines, IL 60018

Send replies to box number ads addressed as 
follows: Box No. , c o THE PRO­
FESSIONAL PHOTOGRAPHER, 1090 Executive 
Way, Des Plaines, IL 60018.

HELP WANTED
SOUTHWESTERN Studio seeks excellent, experi­
enced portrait photographer with management ca­
pabilities Box C609. THE PROFESSIONAL 
PHOTOGRAPHER. 1090 Executive Way, Des 
Plaines, IL 60018.
PROFESSIONAL PHOTOGRAPHERS wanted for as­
signment work organization Send stamp, name 
and address for information: PhotoAssignments, 
149 West 91st St., New York, NY 10024 212/787
3555._____________ ______________ ____________
PORTRAIT PHOTOGRAPHERS for national firm, 
working on location at colleges throughout the 
country during fall months Salary and expenses. 
Automatic equipment furnished Permanent posi­
tions also Box C600, THE PROFESSIONAL PHO­
TOGRAPHER, 1090 Executive Way. Des Plaines, IL 
60018 _______  ____ __________
ADDITIONAL EXPERIENCED PORTRAIT PHOTOG­
RAPHER NEEDED. Shirt Sleeve type Willing to lo­
cate In Mid West Year round employment Send 
resume, photograph, wages desired Box B909, 
THE PROFESSIONAL PHOTOGRAPHER. 1090 Ex­
ecutive Way, Des Plaines, IL 60018 
WELL QUALIFIED commercial photographer 
Small and large format cameras, studio and loca­
tion photography Good possibilities for advance­
ment Must have experience in all phases of 
commercial photography Midwest area Send re­
sume, photograph ana salary information Box 
C 700, THE PROFESSIONAL PHOTOGRA- 
PHER.1090 Executive Way, Des Plaines, IL 60018

PHOTOGRAPHERS: Shoot college yearbook por­
traits this Fall for nationally-known Studios, using 
Beattie-Coleman cameras Liberal salary Experi­
ence necessary Write Rappoport Studios, Inc., 15 
West 39th Street, New York, NY 10018.

SITUATION WANTED
PROFESSIONALLY ORIENTED graduates of fhe 
applied photography program at HAWKEYE TECH 
will be available June 14, 1974. Students are well 
versed in the basics of photography and have ma­
jored in either portraiture, industrial or commercial 
photography For information contact: Photogra­
phy Dept , Hawkeye Institute of Technology, Box 
8015, Waterloo. IA 50704, or call 319/234-3838
DO YOU NEED - a neat - ambitious - hard working - 
age 20 - son of a Master of Photography? Wages 
desired - to share your knowledge by assisting you 
in the cameraroom and enough $ to live on. Just fin­
ished one year with my father -will relocate - inter­
ested only in Prestige Portraiture When not in the 
cameraroom willing to do anything. Jack Sims. 790 
Borgia Lane, Florissant, MO 63031,
SHERIDAN COLLEGE School of Visual Arts offers 
unique training in Industrial and Commercial Pho­
tography and Colour Lab Technique. Graduates 
now available. Contact Placement Officer, Sheri­
dan College, Trafalgar Road, OAKVILLE, Ontario. 
Canada, L6 H 2L1.

EQUIPMENT FOR SALE
AT HELIX - USED EQUIPMENT SPECIALS. Conta- 
rex w /f:2  Zeiss Planar, $175. Zeiss Contarex 
135mm f:4 lens, $129.50. Zeiss 115mm Pro Tessar 
for Contaflex, $115. Zeiss 35mm Distagon f:4, Con­
tarex, $99.50. Zeiss Super Ikonta B Tessar 
f/2.8, $175. Kodak Medalist II Ektar f/3.5, $195. 
Retina INC Xenon f:2, $99.50 Zeiss Contarex RA 
finder, $49.50. Zeiss Contarex Polarizer, $45. Zeiss 
Contax II w /f/1 .5  Sonnar, $125. Voiah Bessamatic 
f/4 .5  Skopar, $99.50. 135mm Retina Tele Xenar f:4, 
$49.50. Zeiss Contaflex Super Tessar f/2.8, $125. 
Leicaflex SL Body Blk. $549.50. Realist Stereo Proi. 
Model 81 complete w/case & 3-D glasses, $399.50. 
Leica M4 Chrome Body, $399.50. Leica GG 250X 
Model Body only, $1995. Leica Model A W/Elmar 
f/3 .5 , Case & Fokos R.F., $425. Nikon SP W/BIk 
f/1 .4 , $375. 135mm Nikkor SP f/3.5, $79.50. Minox 
B, $99.50 Bronica S-2 w/75mm f/2 .8 ,$195. 500CM 
Hasselblad complete w/80mm f/2  8 & 12 Mag , 
$625 1600 Hasselblad w/Ektar f /2 .8  & C-12X 
Mag , $199 50 135mm Kodak Ektar f/3 .5  for 1000 
F or 1600, $159 180mm f /2  8 Zeiss Telephoto lens, 
Pentax Mt , $99.50 Leitz 73mm f /1 .9 Hektor Screw. 
Excellent, $225 Leitz 90mm Thombar f /2 .2 SM, In­
cluding sunshade, both caps & case w/mirrored 
spot disc Excellent condition, $849.50. Leitz single 
shot camera with Ibsor shutter. $995. HELIX LIM­
ITED, 679-D N Orleans, Chicago, IL 60610. 312/ 
944-4400 Bank cards accepted
1 PakoPak Paper Processor with all the acces­
sories $2,500: 1 Ropak Silver Saver $195; 1-60 W 
Pakotemp $350; Kodak 4AK Film Cutter $200; Pako- 
lux Washer $335; 70mm Nikor processing outfit 
$199.50; Pavelle color head for Omega D2 $225; 
Kodak 16K Color processor $795; 8x10Elwood En­
larger $295 W D Gatchel & Sons. Inc , 720 E Mar­
ket, Louisville. KY 40202. 502/582-2631

QUALITY USED EQUIPMENT - ONE YEAR WAR­
RANTY Photogenic Flashmaster AA01, 400 watt 
seconds power supply, two 1 1 " light heads, two 6 " 
light heads, $450. Pako Cine Filmmachine, series 
215, model 70-7KO, excellent condition, best offer. 
BEATTIE COLEMAN: Imperial 90 Camera System, 
10'' lenses, J-130 90mm magazine, $495. A-1627R 
70mm Camera System. 162mm lenses, revolving 
back, $650. Dual Gemini Camera System, 190mm 
lenses, two D-108 70mm magazines, $995. 70mm 
D108 magazine. $175. 90mm J-130 magazine. $75. 
CAMERA: Classic Camera, 127mm lenses, number­
ing 35mm or 46mm, 200 foot magazine, $900. Split 
70mm magazine, $150. 35mm 200 foot magazine, 
$175 45mm, 200 foot magazine, $200. 5x7 painted 
canvas backgrounds for $40. All of the above used 
equipment carries a one year warranty. This equip­
ment is inspected by our photographic equipment 
repair department before it is released for sale. A 
professional discount will be given on new equip­
ment Contact J.M. Schwartz, Chromalloy Photo­
graphic Industries, 1706 Washington Avenue, St. 
Louis, MO or call 314/213-1575.
RETIRED PHOTOGRAPHER selling lenses at bar­
gain prices. Write Geo. A. Drucker, 31 N. LaSalle
St., Chicago, IL 60602. __________________
Joe Zelteman 6 piece poalna bench set in stock for 
immediate delivery. Send check for $95 to PMA, 
P O. Box 16581, St. Louis, MO 63105. Set shipped 
freight collect on receipt of order. Zeltsman recom­
mended velvet upholstered Victorian chairs also in 
stock, $1 10 each. Shipped freight collect.
We have three 4x5 Graflexes to sell. Super D Shut­
ters, many roll film backs, 120 and 220, 4x5 cut film 
holders, plus a 35mm Beattie and backs used in 
Santa Claus Operation one time, like new. Best of­
fer. E. Allen Becker, 426 Arthur Godfrey Road, 
Miami Beach, FL 33140.
USED EQUIPMENT FOR SALE 13 - BEATTIE COLE­
MAN Imperial 90 Cameras with 10” Lens and with 
90mm magazine, $300 each; Extra Magazines, $60 
each. 8 - A & F Portramatic Cameras with 10" Lens 
with 90mm Magazine, $300 each; Extra Magazine, 
$60 each. If sold in lots of 4, the camera price is 
$1000 for 4. 300- 8x10 Film Holders, $6.00 each. 5
- Sets Photogenic Studio Lights - 23" Reflectors 
w/M-1 Power Supply, $150 each. All of the above 
equipment is used and sold AS IS. Call or write B 
Sigrist, c /o  Loring Laboratories, 557 Asylum St.,
Hartford, CT 06105, Phone: 203/249-9301^_____
VIEW CAMERA LENSES! 30% OFF on latest, finest 
Schneider Symmar-S, Super Angulons, All focal 
lengths, in Compur, Copal shutters. Brand new, fac­
tory-packed. Get complete price list. Clark Photo 
Su|>̂ >ly. 251 Drexel, Westbury, NY 11590. 516/997-

Bar Ray B-403 chiller. NEW. $250; Speedmaster A- 
10 analyzer LIKE NEW with fibreoptic and integra­
tor, $600; Commercial Ektar 250mm, f/6 .3  lens in 
barrel —$200; Pako 5 gal. mixer — $45; Ansco 5x7 
view camera with split 5x7, 5x7, 4x5 backs (no lens)
- $100; Crown 35mm school camera w/75mm Wol- 
lensak synchro -$250; 24 -5x7 film holders, most 
Lisco, ail useable, some excellent - all for $65; 
HYROTUBE processing tubes: 2 each for 20x24, 
16x20, 11x14! 8x10 prints -all for $250. NEW 5x7 
film tube for 12-5x7 sheets - $75. HOLLIS STUDIO, 
102 South G. Midland, TX 79701. Ph. 915/684- 
4343.

Something Here You Need?
BELTAMAG.
Makes it easy on you.

Design**! by a working pro And superbly 
handcrafted from genuine cowhide (Week) 
by third generation bootmakers to comen- 
Mintty hold your extra Hasselblad m*ge/ine<s) 
securely looped (not clipped) oner your belt 
(up to 2 inch). BELTAMAG otters the utm oit 
to film  magazine protection Satisfaction is 
guaranteed1 Dealers inquire.
Only $14 96 * 90 shipping.
Taxes residents add 5% sales tax 
TECHNIPAD. B / Bx 201 / Bryan. Tx 77801

America's No. 1 Bridal Sales Book

S A L E S
S U C C E S S ?  ■

This Booh *  HARD COVER

D e l ive rs  It! *  173 PAGES
*  $29.95

PAPPAS & ASSOCIATES Enclose this ad with your
P.O. Bo» 231 order and receive a free

Fords, N.J. 08863 pre-recorded Cassette 
Tape Send Check. Money 
Order, or Master Charge 
today
Pappas & Associates, 
P.O. Bo* 231,

Tea Tao Can Sail A Million Fords, N.J. 08863

Y O U R  L IS T IN G  H ERE
will give you monthly notional coverage 

of a cost that will fit into the smallest 
budget . . . Write for details.

The Professional Photographer
1090 Executive Way, Des Plaines, III. 60018

UNUSUAL PORTRAIT GROUPING

DIAMOND
OVAL

3" x 5"

B ELM O N T MFG.
& SUPPLY CO. 

3252 Bryn Mawr Ave

ALL FRAMES 
ANTIQUE & 

GOLD
WALNUT & 

GOLD
WRITE FOR 

CATALOG nP”
Chicago, III. 60659

•«P The ORIGINAL Heavy Duty 
V I S® FILE FOLIOS

protect Very Important Slides or 
Transparencies from dust, finger­
marks and scratches. Clear vinyl 
plastic front, frosted back Fit 
standard 3-ring binder. Ideal for 
viewing and storing. Made in USA. 
Popular sizes. 40c each Folio. 
See your dealer or write: 

PLASTIC SEALING CORPORATION 
1507 N. Gardner St., Hollywood, Calif. 90046

COPY & RESTORATION
B & W  a n d  DIRECT COLOR - PROBLEM NEGS. 

ETES OPENED NEGS. COMBINED A IRBIU SH  OILS CANVAS, ETC.

207 W. Venice Ave. - P.0 . Bo* 1*4, Venice, Florida 33595
Phone 81 3/4 88-1424

Pricing Guide/lstimates on reguest
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Now there's a VIGNETTER to fit your RB 67, 
Hasselblad, Kowa-S ix and similar SLR's.

Attaches between 
camera and tripod.

$  2 2 . 5 0
(Postpaid)

R. HAURY CO.
2103 V anda lia ,

C o llin s v ille , Illinois 62234

THIS  2% TAKES 4 x 5
Using Mamiyaflex lenses 55mm 
to 250mm with 2V4x2% or 

70mm roll film . Using 
Schneider Super Angulon 
to Tele Arton with 4x5 or 

90mm film . This is a S V 2 
lb. hand held camera or 

an electric advance 
studio camera.
Free folder 
also describes 
5x7 Gowlandflex.
4x5 and 5x7 Gowland 
Aerial Camera, the six-foot Gowland Camera Stand.

PETER GOWLAND
609 Hightree Ave., Santa Monica, Calif. 90402

Professional Print 
Retouching Kit

All materials, instructions and 
practice prints for easy color 
print corrections.

PLUS materials and 
instructions for 
Brush Stroke 
effect!!! $35.95

-ORDER TODAY:

■ Dale Color, Inc.
Box 460, Bloomington, III. 61701

CREATIVE

Writes on ALL (including RC) papers, negs, 
plastics— anything! Already used by thou­
sands of photographers. Order yours to­
day, or write for free information;

VEACH DEVELOPMENT COMPANY, Dept. PIP 
14535 Arminta, Van Nuys, Cal. 91402

Model A uses Type 88 film only
Model C uses Types 105P-N, 107,' 
& 108. ’ No adapter is necessary.

READY TO USE
ON THE SPOT CHECKS . . .

. . . Test color balance 

. . .  Test exposure 

. . . Test lighting
NO MORE GUESSING AND HOPING

" In d is p e n s a b le  lo r  the  

w o rk in g  p r o "  — G.M.C.

PO l AR O It) H IM  BACK FOR TM f M A M IV A  RBb7 C A M tK A

BSI, INC. Bo* 1065A 
Brandon, Fla. 33511 . . . / o T r t& r R B - 6 7

Q U A N T I T Y  BLK & WHT
GLOSSY PRINTS

Top Quality at Quantity prices
25 100 250 )

5x7 6.25 11.75 26.25
8x10 7.25 14.50 32.50  \

PLUS POSTAGE COPY NEGS $3.50 EA 
WRITE OR CALL— (203) 336-4151 

For COMPLETE PRICE LIST 
CONTACTS • ENLARGEMENTS • COLOR

(J )  PHOTO PRINTERS, Inc. 

15 0 EAST MAIN ST. BRIDGEPORT. CONN. 06608

LEFLER SCHOOL OF COLOR
“ Learn to do fine oil coloring on 

photographs.’’
2110 South Kings Avenue 

Springfield, Missouri 65804 
Phone: 417-881-1453

£
NEW . . . TRI-STEP POSER*"!
GREAT FOR KIDS, ADULTS, I 
COUPLES! Multi-purpose poser, * 
22"  high with steps tapered i 
Irom 26" to 8V2 " . Hand finished ' 
dark Mediteranean, assembles ■ 
in minutes with screwdriver. I 
Price including shipping, t n / t n n  

add $2.00 shipping west of Rockies. “ A 0 1
send check, cash, M.O. - No C O D s. 1

FREE Catalog of custom designed studio | 
props - communion rail, chair backs,

|  I ' y t i  tables, desks & others —  write today! |
3307 Ridge Road • Lansing, III. 6043^

A d a m s  MA,L order
CHECK LIST

Write for FREE Information

□  Retouching Machine....F.0.B, Denver $350.00

O  Magnifying Glass Assembly......... each 17.50
□  Press Dryer................... F.O.B. Denver 495.00

□  Etch Too l-2  sizes...............each 5.00

□  Abrading Tool ..................................each 3 .00

□  Lead Sharpener ............................. each 15.00

□  Etch Tool Sharpener ...................each 15.00

□  Magic Cropper 4"x5" or -5"x7"..each 4.95

□  Retouching F lu id -2  oz. bottle, each 1.50

□  Baby Poser ...................................... each 35 .00
Send check with order for post prepaid shipment

A dam s Retouching M achine Co.
846 Broadway • Denver, Colorado 80203

Behind this 
keyhole is 
a bundle 

of money.
Also behind our 
oval, heart, cross, 
church window and 
champagne glass. 
Standard set of six.

Order all your NEGATIVE MASKS 
for quick service from:

■■■■■■■ PiwMon 
H i  I H  Photo Product*

P O Bon 40 ■ Smyrna. GaorQu tOOBO ■ 404 792 7006

— 2 IF YO U  H A V E N ’T  U SED

Edwal FG7
\ FILM DEVELOPER CONCENTRATE

S TA R T NOW
•  Ready-to use liquid
•  Speed—2400 on Tri-X
•  Compensating
•  High acutance

/ •  Economical — pint develops
16 to 48 rolls

A S K  Y O U R  D E A L E R  OR  W R I T E :

Eduial SCIENTIFIC PRODUCTS C0RP.
12120S Peons Chicago III 60643

C A M E R A  T E C H  I N C .
P H O F ES K IO N A L ItE P A IK  W ERVICFi 

Factory Authorized Warranty Service For 
C U LLM A N  At C A I.F M K T

Uasseihlad -Nikon - l^ ira — Ho I lei Hex— Mam iy.i 
Pent ax- -Canon Meters Motor Drives 

Modifications, File.
A l,l,  W O RK C.t'A ll.VN TKKD  KOIt ON Ft V K A Il 

B9*« Melrose Ave. L. A .. Ca. 90038 ( I till* K of J.a llren i 
( 2 1 3 )  9 3 3 - 1 4 3 0

Phone: 609 - 424-1096
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BEATTIE-COLEMAN Datronic. Camerz Classic and 
Beattie/Photogenic Cameras. 70mm. 46mm and 
35mm in stock Also Norman Lights. Davis & San­
ford Tripods. Mamiya RB 67 and Hasselblad Cam­
eras and Accessories Photo Equipment Unlimited. 
Division ol Alfa Color, Inc . Box 6023, Inglewood. 
CA 90301 Phone 213/532-2532
OXBERRY 16mm ANIMATION STAND. Model TE 
Unistand with Model 26 camera, automatic focus. 
28. 55mm lenses. 400 ft mag rotoscope, other fea­
tures Excellent condition Best otter over $10,000. 
Herb Smith, 713/790-4681
HASSELBLAD 16S BACK (Superslide) Used once 
List price $207 50 Will sell for $125 W E Myers. 
Box 82808, Lincoln, NE 68501
BARNWOOD FRAMES Easels. Display Materials. 
Albums. Mounts, Plaques, Button Making Equip­
ment, Victorian Furniture. Pre-vue Projectors Spe­
cialized Photographic Manuals on Lighting, 
Posing, Selling Promotions. Merchandising. Busi­
ness Methods, Etc Send for FREE catalog Photog­
raphers Specialized Services. 612 Summit Ave , 
Oconomowoc, Wl 53066
MINI-PRINTERS, and other finishers equipment 
new & used from Hicks Photographic Equipment 
Co . 10252 Carmer Rd , Fenton, Ml 48430 313/ 
239-8672 or 629-0441 ___________

EQUIPMENT WANTED 
WANT TO PURCHASE: Good used 10" split 70mm 
Nord printer with 1 %" x 2" negative format size 
Call collect 507/523-2101 and ask for Roger 
Neitzke __________________________

EQUIPMENT MODIFICATIONS
Attachments for Pavelle Printers 70mm 1:1 attach­
ments, 70mm Long roll carriers, Paper cut markers, 
Package Printer turrets. We make anything at rea­
sonable prices Call for a quote. Hicks Photo­
graphic Equipment, 3101 Corunna Road, Flint. Ml 
48503 313/233-6191 if no answer call 239-8672

RETOUCHING AND COLORING
PERFECT RETOUCHING. Color, b /w  negatives In­
vented revolutionary technique, meet all require­
ments, cover all problems, try free sample, from 
States or Canada Asif Siddiqi, Box 6063, Daytona 
Beach, FL 32022 Phone 904/252-8428
SALON QUALITY RETOUCHING: B W and color 
negatives, prints etching, color enhancement, 
transparencies Specialist in restoration and hand 
oil-coloring Kitty West Graduate, member, Na­
tional Retouchers Guild Cottage Studio, c /o  18-A 
East Islay, Santa Barbara. CA 93101
BEAUTIFUL NEGATIVE Retouching. Etching, Cor­
rections at Reasonable Prices, Reliable Service 
Mail your negatives to Herman Fink, 7516 Rose­
wood Ave . Los Angeles, CA 90036
Retouching color or black-and-white Finest qual­
ity Mary Johnson, P O Box 255, Forest, MS 39074 
601 625-8289
Good quality retouching Fair prices color or 
black-and-white Inez Faulkner, Rt 3. Box 303A. 
Forest, MS 39074 Phone 601 /625-8147
RETOUCHING, NEGATIVE or print, color or black- 
and-white Transparent coloring or brush oils, free 
sample Margie's Art Service. 22 Lane 5, Warwick, 
Ft,l 02888
NEGATIVE RETOUCHING: Color B W Print Re­
touching C o lo r-B 'W  Send tree sample Airbrush 
retouching and restoration Jack Brand Studio, 
7321 Canterbury Ave . St Louis. MO 63143 Phone 
314/647-2730
OIL COLORING: reasonable, prompt: send sample 
colored print with toned print to Bashore Studio, 67 
E Sunbury St . Shamokin, PA 17872.
RETOUCHING B 'W & Color, school or studio qual­
ity work on volume orders, years of experience. 
Anne's 1771 South Fremont. Springfield. MO 
65804
URGENT. Need spotter-retoucher using bleach 
and dyes on original black and white prints 18324 
Oak. Lansing. Illinois 60438 312/895-5075
EXPERT RETOUCHING Fair Prices & Free Sample 
Sandra Lyle, Rt. 2, Box 58, Lena. MS 39094 Phone 
No 625 8297

STUDIO FOR SALE
SANTA BARBARA CA. Small general studio Good 
location Fantastic opportunity for young aggres­
sive husband and wife TEAM who can work well to­
gether Serious inquiries please Further details. 
Box C601 THE PROFESSIONAL PHOTOGRA­
PHER, 1090 Executive Way. Des Plaines. IL 60018 
NORTHERN CALIFORNIA, Portrait and Wedding 
studio established 18 years Excellent location in 
metropolitan area Opportunity for good photogra­
pher to step into a going business Box C611. THE 
PROFESSIONAL PHOTOGRAPHER. 1090 Execu­
tive Way, Des Plaines, IL 60018
VANCOUVER, B.C., CANADA Quality portrait and 
wedding studio Evangelos Photography Ltd . 3189 
West Broadway, Vancouver 8 . B C Canada 
Phone 604/731-8314
PORTRAIT/COMMERCIAL Studio Expanding Dal­
las-'Fort Worth Metroplex new DFW International 
Airport area Complete B W processing, color print­
ing Established eighteen years, same shopping 
center Complete negative file, frame shop Stone s 
Studio. 7225 Grapevine. Fort Worth. TX 76118

STUDIO, CAMERA SHOP, COLOR LAB in Wiscon­
sin City of 50,000. university 8500 students Studio 
m same location since 1911 Annual gross 
$150,000 Building and business available, modest 
down payment and long term lease to sale agree­
ment Owner seeks retirement but will stay on for 
transition Box 840, Eau Claire, Wisconsin 54701
QUALITY PHOTOGRAPHIC STUDIO Building, 
equipment and inventory Prime Mid-West location, 
drawing from area of 350,000 pop Complete color 
and B/W  processing equipment Top income can 
easily pay for itself in three years, plus a comfort­
able living Owner retiring. Box C701, THE PRO­
FESSIONAL PHOTOGRAPHER. 1090 Executive 
Way, Des Plaines, IL 60018

RESTORATIONS
OLD PHOTOGRAPHS RESTORED. We copy, 
retouch, opaque backgrounds, take out unwanted 
people or objects, fill in any missing details, every­
thing done in heavy opaque oils The finished work 
is board mounted and safety sprayed Send your 
original or copy for free estimate it will be re­
turned unharmed Your satisfaction is guaranteed. 
Clinton H. Saffer, 1742 Sansom St., Pniladelphia, 
PA 19103.

PROCESSING
TRY ANOTHER COLOR LAB! Quality processing 
for professional wedding photographers Send for 
a free "let's get started Kit." Another Color Lab, 
913 Main. Richmond, Indiana 47374

AIRBRUSHING
COMMERCIAL PHOTOGRAPHERS AND ADVER­
TISING AGENCIES rely on me to sharpen detail on 
commercial (product) photographs. This insures 
top guality commercial or catalog reproduction. 
DALE R. LAMPMAN-AIRBRUSH ARTIST 1240 
Eleanor Drive, Waterloo, IA 50701

BACKGROUNDS
NOW YOU CAN AFFORD FRONT PROJECTION. 
ELECTRONIC FLASH BACKGROUND PROJECT­
ORS A lightweight low priced system that works. 
Perfect backgrounds everytime. Complete pro­
jector, with built-in electronic flash and 6 foot x 6 
foot background, just $745. Nothing else to buy. 
Call collect 312/827-5082 or write to Herb Laney, 
ELECTRONIC FLASH BACKGROUNDS. 535 Jon 
Lane. Dee Plaines, Illinois 60016. Call or write now

INSTRUCTION
JOE ZELTSMAN has now scheduled limited attend­
ance full week private classes in the following 
cities June 17-21, San Francisco Bay Area. July 
22-26, Boston, Mass Sept. 9-13, Louisville. KY. 
Oct 7-11, Washington, D C area Zeltsman classic 
portraiture classes fill quickly so reserve now Fee, 
$250 $100 deposit required Make check payable 
to Photographers Marketing Associates, P.O Box 
16581, St Louis MO 63105 314/727-1521 Indi­
cate city of your choice Confirmation and details 
sent immediately
PROFESSIONAL OIL COLORING. Easily learned 
and done at home Good income Write for Free 
Booklet. "Magic of Photo Coloring/' Hamilton Stu­
dios, Box 39-N. Claymont, DE 19/03
RETOUCHING. Qualify now for Professional Re­
touching Complete, practical course Readily mas­
tered atnome Free brochure. Art of Retouching ' 
Hamilton Studios. Box 39-NR, Claymont. DE 19703.
MARSHALL'S AMAZING PHOTO-OIL COLORING 
SYSTEM makes learning fast and easy — no expen­
sive course needed tarn High Profits right at 
home Acclaimed since 1919 For FREE color chart 
(65 colors) and instructions see your photo dealer 
or write MARSHALL'S. 173 N 9th St., Studio NPP, 
Brooklyn. NY 11211.
PROFESSIONAL PORTRAIT course PRACTICAL -
("hands-on" instruction) CONDENSED (3 days) 
WRITE: Jerry Interval. Master of Photography, 1521 
Ingomar Rd , Pittsburgh, PA 15237
SALES RECEPTIONIST Training Seminar. Monday 
August 5th, Holiday Inn Convention Centre, during 
the National Convention in Los Angeles, with Ted 
Smerchansky. Cr Photog More details write Semi­
nar, P O Box 1592, Fargo, ND 58102
WEDDING PHOTOGRAPHERS! Handbook of tms 
Things you should know about photography The 
professional's tricks for making the most money 
with the least trouble Exposures your competitor 
won't divulge Mixed with a little common sense 
$1 00 Studio WP, 6713 Wildwood. Westland, Ml 
48185
MONTE ZUCKER wedding classes are scheduled 
for the Los Angeles area just preceding and follow­
ing the National Convention in August. Classes 
also scheduled in New England following PANE 
convention on Sept 11 & 12 For information and 
reservations write to Monte Studio. 10887 Lock- 
wood Drive, Silver Spring. MD 20901
THE 3 BASICS OF STUDIO SUCCESS-photogra- 
phy. marketing and management—are what you'll 
concentrate on in a 2 -day cram course seminar 
with The Photographer s Roundtable by Gittings 
Return to your business knowing how to grow and 
prosper, not just survive Seminars August 12-13 in 
Honolulu. Hawaii, August 19-20 in Boston, Mass 
August 29-30 in Indianapolis. Ind For more details 
on these and future seminars to be held in your

area, write or phone: Sid Whiting, Director. The 
Photographer's Roundtable. 3327 D'Amico, Hous­
ton, TX 77019. 713 529-5901
Bill Browne's 5 day Wedding Photography School. 
An in depth study of advanced Wedding Photogra­
phy technique, including 35mm and 2vi methods, 
computer flash and Special Effects. Daily shooting 
sessions. For brochure write: Bill Browne, 100 Oak­
ley Blvd., Scarborough, Ontario, Canada. M1P 3P7 
416/751-8284
MASTER-CRAFT SEMINARS — small class, individ­
ualized instruction with 2 experienced teacher/lec- 
turers, taught at their studios. ADVANCED  
PORTRAITURE - lighting posing, color printing, 
correction, public relations, promotion, sales tech­
niques, etc. Sept. 8-11. Instructors: Harold Bovee, 
M Photog Cr and Robert Stevenson, M.Photoq.Cr. 
Write or call for details: Harold Bovee, 109 Gen­
esee St.. Baldwinsville, NY 13027 315/635-6041.

QUANTITY PRINTS
Why slave over QUANTITY PRINTS? We ll do the 
work while you make the profit! 8x10's. 1M only 13C 
ea Post Cards: 1M only 7<t ea LESS LIBERAL 
PHOTOGRAPHERS' DISCOUNT! Quality and serv­
ice guaranteed. Write for samples and complete 
price list. COLOR, TOO. Kier Photo Service, Inc., 
Dept. P., 1627 E. 40th St., Cleveland, OH 44103.
QUANTITY COLOR IS OUR SPECIALTY. Making a 
bunch of high quality prints from one negative is 
one area where we really shine. All work is done on 
Kodak Ektacolor RC-37 paper. 11x14's as low as 
$1.25 8x10's as low as 65<t Wallets come down as 
low as ten cents each. Mike Dale's Photography, 
P.O. Box 1114, Caruthersville, MO 36380. 314/333- 
4033.

FINISHING
COMPLETE CUSTOM B&W SERVICES. Portrait 
and commercial processing, proofing, retouching, 
printing, mounting. Over 30 years experience. KOS- 
MAN CUSTOM (fPP), P.O. Drawer U, Leesburg, FL 
32748.
GRADE SCHOOL PHOTOGRAPHERS -  Double 
your profits with our new “PICK-A-PACK” pro­
gram. Every child can get a different package. 32 
package assortments. Call or write for information - 
Hugh Tribble, NATIONAL COLOR LABORA­
TORIES, INC., 306 W First Ave., Roselle. NJ 07203. 
Phone 201/241-1010.
SCHOOL PACKAGE printing from CPS and Veri- 
color 35mm unperforated films. Serving School cus­
tomers since 1931 with a complete line of B&W and 
Color glossies. Direct Color composites, classroom 
groups, and a full selection of 8x10, 5x7, and 3 '/2x5 
undergraduate packages Processing also avail­
able for Senior Packages Write for 1974 School 
Picture price list. Lyndon Color Labs. 7200 W. Hu­
ron River Dr.. Dexter. Ml 48130. 313/426-4666.
CUSTOM COLOR FINISHING FOR SENIOR PHO­
TOGRAPHERS Now you can bid for senior con­
tracts in natural color. We are a full service school 
finishing lab Write for free price book. S C.P. (Divi­
sion of) ALL-STATES PHOTO CO., 2940 East 96th 
Street, Chicago, IL 60617.
SCHOOL FINISHING. A complete line of school fin­
ishing for school photographers. Black-and-white 
and color packages for unoergrads — custom pro­
cessing for seniors. Special 35mm cameras de­
signed for undergrad work offered at a very 
reasonable price Write for free catalog. ALL­
STATES PHOTO CO.. 2940 East 96th Street. Chi­
cago, IL 60617 Phone 312/221-6694
SUMMER CAMPS — Do you need fast service and 
good quality and low prices, on your group shots? 
We’ll guarantee 24-hour in-plant service We have 
set up a special division to handle SUMMER 
CAMPS, LITTLE LEAGUES, BAND CAMPS, etc 
Call or write for more information. NATIONAL 
COLOR LABS Camp Division (Weymouth plant 
only), 944 Middle St., Weymouth, MA 02188. 617/ 
335-5000
COMPLETE CHURCH DIRECTORY SERVICES. A
complete line of Photographic and Printing serv­
ices for the publication of Church Directories. 
Write for a copy of "A Guide To Church Photogra­
phy” — filled with Marketing, Photographic and 
Publishing information. LYNDON COLOR LABS. 
7200 W Huron River Drive. Dexter, Ml 48130.
ELEM. SCHOOL PICTURE PACKAGES, from 
35mm, 46mm Ektacolor film. Either 8x10, 5x7, 3'/j x 5 
formats available Rolls, I D. Cards, yearbook prints 
also made at slight additional charge 3-units 5x7 
color 85C. 3 units 8x10 color $1.35. Group pictures 
25C Allow us to quote you package prices, you will 
be surprised at the savings. Write IMPERIAL 
SCHOOL PHOTOS, 2445 E. Thomas Rd.,. Phoenix, 
AZ 85016. 602/955-1150.
Man and Wife studio equipped with fine Pako print­
ing and processing equipment willing to do finish­
ing for other photographers We need your volume 
to keep the machines running. Good quality, low 
prices Mike Dale's Photography. P.O Box 1114, 
Caruthersville, MO 63830 314/333-4033.

SALES AIDS
Model Releases 75 - $1.00; 150 - $1.50; unusual 
Business Cards. Letterheads, etc. Price list free 
Pioneer -NP7, Island Park, NY 11558
PERSONALIZED PHOTO STAMPS and photo post­
ers Fantastic premium for wedding and commer­
cial photographers Sell on sight! Free samples 
Postermatic Co.. Inc East Providence, R.l. 02914
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The new mode! WIDELUX F7 camera is a 35mm f? 8 marvel 
Duplicates 140° human vision without fisheye lens dis 
tortion Spectacular WideScope widescreen color pro 
lection Scemcs sports, groups architecture Used by NASA 
on Gemini 5 Mission Send for information or see your dealer

HARRISON CAMERA CORP.
Exclusive U S WIDELUX Importer 

249 Post Avenue Westbury. LI N Y 11590

NEW 1974 PROFIT CATALOG is ready!

CALLEN MOUNT CORP.. 218 Ocean Ave., Jersey City, N.J.

PRESTIGE
COMPOSITE
• New Velour Mats
• New 16x20 Multi- 

Opening Mats
• Flip-up Proof- 

Albums 3x5, 4x5
• Photo Mounts
• Albums - Wedding
• Mat Mounts & Board
• Cold Gold Machine

TOP QUALITY

8X10
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s 
50 0—$25.00 1000 -$38.00

ALSO COLOR-SEND FOR SAMPLES

Vn PICTURES
1867 E. FLORIDA 
SPRIN GFIELD , MO. 65803

We Specialize in
Custom Hand Printed Color Portraits 
Printed on Enlargers. NOT Machines. 

Send For Your Free Starter Kit Today.

color by alan
2444 W. 71st Street, Chicago, III. 60629
"The Midwestern Home of Color Quality”

CLARKE

14 Comb. ^  $ 7 9 5
5x7- 8x10- 11x14 I

a 20 comb. $ 1 1 9 5
1 4 x 1 7 - 1 6 x 2 0 .  1  1
Postage Prepaid

The secret lies in four Off- 
Center rubber pegs thot 
hold paper and give bor­
derless prints. Clarke Easel 
is Fast, Positive. True regis­
tration with one hand oper- 
otion. O R D E R N O W  —  
FROM YOUR DEALER or 
send check to us direct —  
money back guarantee. 
Write for brochure and 
see how to hove the Best 
For Less.

CLARKE COMPANY B0X 2,23 R0AN0K*> VA
24009

FILE I T . . .MAIL IT...
DELIVER IT. ..in an
A P E C  ENVELOPE!
All sizes PHOTOMAILERS • KRAFT • GIASSINE 

slocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS 
fo r b rides, babies and 
special occasions . . . also, 
studio business forms.
FREE CATALOG ON REQUEST

A M E R I C A N  P R I N T I N G  
& E N V E L O P E  C O M P A N Y

304 East 23rd St., New York 10010

FOR THE PROFESSIONAL

Atkinson-Stedco Color Film Service
24-Hour Color Film Processing 

of Ektachrome, Ansco & Anscochrome Film

Qualify Dye Transfer Color Printing

We still process E-l Ektachrome
Custom Color Prints

Color Slide Duplicating W ith Masking 
Service Available

All orders are given individual attention by skilled 
personnel to insure fine end consistent quality.

W rite for prices or send film to:

Atkinson-Stedco Color Film Service
7610 Melrose Avenue 213-655-1255

Los Angeles, California 90046

RUBBER STAMPS'o»PHOTOGRAPH£RS
m

dL
F R E E

C A T A L O G

MAOI 10 0 8 0 ( 8  & STOCK RUBBER STAMPS TOP 
PHOTO DATA COPYRIGHT PROTECTION THE 
NUMBERS IT C  S P IC IA l OUICK ORV INK 1  ST AMP 
PADS (OR STAMPING PHOTOGRAPHIC PAPERS 
SIGNATURt STAMPS ■ EMBOSSERS 4 SEAIS 
t) A TING 4  NUMBERING STAMPS f.jlRIJ] f f l J l E J  

X 4 4 3 .0 IP T  M . fR A N K U N  P A R K ,IL L  40111

S lide/P rin t 
F ILE  FO L IO

and see it you don't 
agree.. these heavy duty 

vinyl folios are the greatest way 
to keep your slides, negatives and trans­

parencies protected trom fingermarks, dust and 
scratches. Insert or remove them in a jiffy. Fits all 
standard 3-ring binders. Ask tor your FREE folio 
today. WRITE . . .  4 I /J / Itil mm pushes me

3628 CRENSHAW BLVD., LOS ANGELES, CALIF. 90016 
or . P. O. BOX 15715, PHILADELPHIA, PA. 19103

THERE 
IS A

DIFFERENCE

WHAT DO
YOU USE?

X

PROFITABLE
PALMER
EASELS

CATALOG 
PALMER BOX 151 
PT LAVACA TX

HOT S TA M P IN G  M A C H IN E S
Thousands in use since 1963 for im­
printing names, numbers, identifica­
tion, logos, etc. on 

NEGATIVES
TRANSPARENCIES 

ALL PHOTOGRAPHS 
PLASTICS

ALL PAPERS
Imprinting is simple-fast-economical. 
Use Veach machines to add the pro­
fessional touch— increase your sales 
— and add to your profits.

For free information write to 
Veach Development Co., Dept. PP 

14535 Arminta, Van Nuys, CA 91402

B L U E  B O O K
OF PHOTOGRAPHY PRICES

"Take the guesswork out 
of pricing photography!"

For more information write:
Photography Research Institute Carson Endowment 
RM 302 - 21237 S. Moneta Ave., Carson, CA 90745
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CHANGE 
OF ADDRESS 

ATTACH LABEL

HERE!
If you're moving, please let us 
know six weeks before changing 
your address Place magazine ad 
dress label here, print your new 
address to right Please address 
all correspondence and change of 
address notices to PPA Publics 
tions, Inc., 1090 Executive Way. 
Oes Plaines. Illinois 60018.

SUBSCRIBERS 
PLEASE NOTE

Annual Subscription Rates: $10
in the U S A and possessions,
$12 foreign. PP of A member­
ship includes subscription to 
THE PROFESSIONAL PHO­
TOGRAPHER

To subscribe to THE PROFESSIONAL PHOTOGRAPHER 
mail this form with your payment and check one.
□  new subscription Q  renew my present subscription

Please check your classification (one only):
□  Portrait □  Commercial □  In-Plant

Major interest:
□  Photography □  Processing □  Distributor
D  Student [ j  Dealer □  Freelance
□  Finisher □  Owner/Manager □  Manufacturer
□  Other (please specify)_____________________ _ _ _ _ _

firm

address

city state zip

Remit to: PPA Publications, Inc., P.O. Box 7166, Chicago. 
Illinois 60680.

7-74

PHOTOMOUNTS — Ask for free samples from man­
ufacturer. 3Vix5 mounts. 100 for $3 90 5x7 folders. 
100 for $8  85. Plus postage Penn Photomounts, 
Darby. PA 19023.
IDENTIFY PHOTOGRAPHS! CIRCULAR NAME, AD­
DRESS STAMPER 1 %" $3 50 Brochure Available. 
Resourceful Research. Box 642 FDR-t. New York. 
NY 10022
ALBUMS! Wedding, Commercial, Photographer 
and customer's names in gold Mounts. Sales Aids 
Free catalog! Orders shipped day received Crest- 
wood, 3601 West 71st, Prairie Village. KS 66208. 
ALBUMS-MOUNTS, wholesale catalog. Fast ship­
ping Also Photographer's stock forms, business 
cards and printing HOLUB DISTRIBUTING CO. 
PO Box 15130, Cincinnati, OH 45215.
ALBUMS: Topflight, ABC. Holson. & Camille: also 
wall and easel frames, photomounts, stock mats, 
etc For catalog write Michel Mfg Co , 4664 N. Pu­
laski Road, Chicago, IL 60630.
Model Release Forms . to protect the photogra­
pher in his day-to-day business. Permission to Use 
Photograph, 50 . $1.25 Enclose remittance Mem­
bership Services, PP of A, PO Box 7197, Chicago. 
IL 60680 _  __ _  ___
Reprint — What Every Bride Should Know About 
Photography - for direct mail promotion - 500 
copies, flat. S8.00 Enclose remittance Member­
ship Services. PP of A. P.O. Box 7197, Chicago, IL 
60680
Model release forms. $1.00 per hundred. The Hi- 
Mark Co.. 1306 N Wilton PI., Hollywood. CA 90028
WEDDING ALBUMS SHIPPED IMMEDIATELY! Gold 
imprinting Mastercharge FREE WHOLESALE 
CATALOG Write to MERIT ALBUM 7235 Canby 
Ave., Reseda, CA 91335.
PHOTOMOUNTS, ALBUMS, MAILERS—All your stu­
dio. home portrait and wedding photo presentation 
needs from one source. Professional products at 
WHOLESALE PRICES-shipped PROMPTLY. FREE 
CATALOG. Write to CROWN PRODUCTS, 21 64 Su­
perior, Cleveland, OH 44114.
FAST PLAQUE Rough-hewn wood plaque re­
sembling weathered barn siding. A profitable and 
unique concept in mounting customer's photo­
graphs! Send for price list and brochure Dec-Art 
Co., Dept—PP. 7 Tulip Hill Lane, Centereach, NY 
11720.

BUSINESS OPPORTUNITIES
EARN EXTRA PROFITS with miniphotos with gum­
med back (B&W or Color) Also ZODIAK pnoto 
novelties. Send $1 plus 25C p.&h and photo for 
money making kit plus 50 b&w photo stamps 
PHOTO STAMP CO., (since 1925), Dept. PA, 173 N 
9th Street. Brooklyn, NY 11211

LABORATORY SERVICES
CHURCH DIRECTORY LAB SERVICES. Complete 
line of color package printing and black & white 
services designed for producing Church Direc­
tories. Helpful sales and marketing suggestions for 
those just beginning to photograph churches plus 
all the services the old pro's need Write for free lit­
erature MAGNACOLOR Church Directory Divi­
sion, 1311 Merrillville Rd , Crown Point, IN 46307, 
or call: 219/663-3210.

PHOTOGRAPHS WANTED
PHOTOGRAPHERS National men's girlie magazine 
desires pictures for gate folds, special interest, etc 
Payment upon acceptance Contact: Art Director. 
HUSTLER MAGAZINE. 36 W Gay St.. Columbus, 
OH 43215 614 464-2068.

PHOTOGRAPHIC SERVICES
ELEMENTARY AND SENIOR SCHOOL COLOR 
SPECIALISTS Complete range of packages and 
services including developing, proofing, retouch­
ing, texturing, matte spraying and b&w glossies 
From 70mm, 46mm and 35mm perf. and unperf. 
film Economical prices for superior quality and 
service Send for complete data. FINE-ART COLOR 
LAB Attn Bob Vinas Phone 212 674-7640

PHOTO SAFARI
ISRAEL -  LARSEN PHOTOSAFARIS 14-days tour 
S999!! Deps; June 24/Aug. 28. Bookings: DAPH- 
NATOURS 444 Madison Ave , NY 10022 Tel. 212/ 
688-7020

OIL PORTRAITS
OIL PORTRAITS ON SILK/CANVAS, by FREE­
HAND from any photographs. Prices and informa­
tion on request NIPPON PORTRAIT COMPANY. 
PORT P.O. BOX 76. YOKOHAMA 231-91. JAPAN

MISCELLANEOUS
Fabulous portable stained glass window special ef­
fects kit, for exciting new double exposure, com­
plete with instructions Send $10 to: Professional 
Photographic  Sem inars, 100 Oakley Blvd . 
Scarborough. Toronto. Canada.
NATIONAL PHOTOGRAPHIC XCHANGE nation­
wide monthly shopper of photo equipment and serv­
ices - offered or wanted - new or used - still, cine or 
antique Low classified rates Monthly portfolio sec­
tion and other services Only $7 50 per 12 issue 
year includes free classified to 20 words Send for 
free issue to: National Photographic Xchange, P O. 
Box 706, Cortland. NY 13045
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Sales-Builder Proofs close the gap between the impulse and the sale. So they sell more prints.
Each proof has its own order form printed on the same piece of matte-sprayed photographic 

paper. Easy to write on with pen, pencil, or marker. Bride and groom just put a check mark next 
to each print they want; then pass proofs on to family and friends, who follow suit. 

There’s room on the same order form for everyone. No need ever to write on back of proof. 
No clerical errors. No lost orders. And, you can trim off order form later and have a set of 

quality proofs to sell. You can order 5x5 proofs from square negatives or 4x5 proofs from Omega 
negatives. Just indicate your choice on the coupon below. Order today and start building

sales with the check-to-order proof newlyweds prefer.

To introduce you to Sales-Builder Proofs we'd like to give you an attractive presentation album worth $3.95. 
It’s yours —  free —  with your first order of 12 or more proofs. Or, order the album with 24 sample proofs 

made from our negatives and get the same big $3.95 discount. Use coupon below to take advantage of
either, or both, offers.

> in booth *124 or ‘ 212 at the Los Angeles Convention.

PLEASE ATTACH TO YOUR LETTERHEAD AND MAIL TODAY TO KEITH COLE v
WEST: 604 Price Avenue, Redwood City. California 94063 • (415) 369-7383 
MIDWEST: 12221 Riverwood Drive, Burnsville, Minnesota 55337 • (612) 890-2200 
EAST: 6101 Robinwood Road, Baltimore, Maryland 21225 • (301) 789-6000

i|r
•fit

KEITH
COLE

photography

Provide to: $3.95 VALUE
studio name

© n e  c f e  S a f e s ^ i M e * ^ w n t n i i n i i
□  Please develop enclosed rolls 
of 120 film @ $ 1.15/roll (220 @ 
$2.20) plus 35< /ro ll handling and
shipping (220 @ 70#). P rin t___ 5x5,
___ 4x5 Sales Builder Proofs for all
exposures at 40# ea.

0  Please send _ sample Golden
Preview Sales Builder Presentation Al 
bums complete with 24 sample Sales 
Builder Proofs Regularly $12.00, just 
$8.05 with this coupon. (Plus $2.00 
handling and shipping).

with order below

CASH WITH 
ORDER ONLY

TPP43



D O E S  I T - W I T H  
K O D A K  P R O D U C T S

This unearthly scene was created with a triple exposure, 
careful planning, and a lot of imagination.
Pro Tom McCarthy ran 35mm Kodak high speed Ektachrome 
film (daylight) through his camera three times. He combined 
the moon, a wild fowl, and drops of water on a pane of glass, 
with lenses ranging from 55mm to 500mm.
For a free, informative “Imagination Portfolio’’ 
of similarly challenging professional techniques, 
write to Eastman Kodak Company, Dept. 412-LC,
Rochester, N.Y. 14650.

r


