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TAKE A LEAF FROM OUR BOOK

GRADUATE TO THE FINEST-NCL’S SENIOR PORTRAIT PACKAGE PLAN.
One school7 Or a hundred7 We know your problems—and we ve got the answers! NCL's Senior Portrait Plan is
more than pictures—it's personal attention—for more profits and fewer problems! Contact us immediately for
further information on Senior Portraits, and our other professional color processing services.

Because you are part ot every picture you take ...

send it to National

NATIONAL COLOR LABORATORIES*

Nalional Color Laboratories. Inc.
306 West First Avenue
Roselle, New Jersey 07203

Vn 11 Color Laboratories. Inc
y4.i Middle Street
Wi.- ..'l Massachusetts 02188

National Color Laboratories ot Canada, Ltd
Mississauga! Ontario



By the time you get from soup to coffee,
the new Ultrablitz Matador
gets completely recharged too.

You've got an hour or less
before your next shooting
assignment, and you've got
our brand new Matador
500/QC. Youorderlunch
and a wall plug. And by the
time you finish lunch and
you're ready to go, your
Matador is ready too. Fully
recharged.

The Matador 500/QC
gives you up to 150 flashes
percharge, on full power (as
many as 350 on quarter
power) just as our regular
Matador always has. But
because it has a quick
charge unit, you don't have
torecharge the battery pack
all night. Or carry an extra
one around.

If you're a busy
photographer, if you've got
enough equipment to carry
already, and if time's

w3 importantto you, you can
get the new Matador 500/QC
for less than $290.*(The
regular Matador 500 is still
available at less than $265*
of course.) Your Ultrablitz
dealer will be glad to give
you all the details. Quickly.

The New Ultrablitz
Matador 500/QC

g 4
ﬁﬂ@’
\ IN CANADA KINGSWAY FILM EQUIPMENT LTD @ Baver 2 Reg TM of Robert Bosch Phof GmbH BUNabz. 4 Reg TM of Alled Impex Corp *Deater Jetarmmon eract Grnce in your sred




automatic agitation and
temperature control ...
saves time . ..saves money
.. .gives greater control

Agitation and temperature are automatic-
ally controlled in the Calumet CP-623
The built-m nitrogen burst system is com-
pletely automatic Internal thermostatic
mixing valve holds temperatures within
V F. of your setting. Since these variables
are controlled, less testing is required and
your savings in materials is considerable.

FREE catalog

Send ll»s coupon Ini your fRtt copy ol the Cplumel Processing S
liborirory Eguipinenr Catalog with lads and figures on processors,
temperature control, sinks, trays, film hangers, miung and measuring
eguipment pirn! washers, and mitogen burs! shipment

« APF.fIR / July t973

CALUMET CP-623
COLOR PRINT
PROCESSOR compuere

WITH G TANKS, 1 WASH,

QOLCR PRINT PROCESSING

AT A MINIMUM

CF GOST AND SPACE!

This remarkable Calumet Ektacolor color print processor is
only 2' wide x 3' deep, yet it is so economical it justifies controlled
processing whether you run 1 or 48 prints per batch.

YOU SAVE WHEN YOU BUY DIRECT
FROM THE MANUFACTURER

Calumet
MANUFACTURING COMPANY
1590 Touhy ¢ Elk Grove Village. Ill. 60007 + 312-439-9330
Manufacturers of Cameras, tenses. Electronic Flash. Photo-
graphic Processing, Studio and Laboratory Equipment

In New York
Suite 3502 Empire State Building 212-695-4780

In Los Angeles
434 North LaBrea 213-933-5735

Please send me my FREE copy of your Processing &
Equipment Catalog.

NAME.

COMPANY-

ADDRESS-

CITY eeeeereresmmmeereeesesessmeeeeessesssse STATE______ 7P

0O Please send me literature on Electronic Flash Equip-
ment.

0 Please send me literature on View Cameras and

LenS8S- PRO-7A

compact size and

high capacity

The Calumet CP-623 fits into 6 sg. ft. of
floor space. It is only 2' wide x 3' deep.
3' high to tank tops. With six 3/2 gallon
(16" x 20") process tanks and one wash,
you can conveniently run as few as one
print or as many as 48 prints per batch.
This color processor is ideal for the color
studio or industrial lab requiring one to one
hundred quality color prints per day. (For
larger runs, other Calumet processors are
suggested—write for complete catalog.)
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PROGRAMS FOR PEOPLE

by Julian A. Belin/Photography for social service faces a challenge. Beyond the
versatility and technical problems posed is the task of interpreting abstract ideas and
human relationships.

PHOTOGRAPHY — A SERVICE ART. A FINE ART

by Jason Hailey, M.Photog.Cr./It is important to understand the merchandising ob
jective to effectively contribute in advertising work, the photographer cannot express
something without considering who is listening. An ASP Fellowship Paper

QUALITY CONTROL

by Robert F. lannazzi/Sensitometric and analytical procedures are used m maintain
ing quality control in the operation of film and paper processors Both methods
are discussed

SELLING PRECIOUS MOMENTS
Phillip Stewart Charis gets — and holds — his customers' attention with a handsome
four-color brochure.

HOW TO SURVIVE A FIRE LOSS

by Robert Bresnahan Fire is the one calamity every small businessman greatly
fears, the one everyone thinks happens to somebody else Could your studio survive
this crisis? Be prepared and survive. (A Service of the PP of A Business Services
Committee.)

THE TECH REP ALSO WORKS FOR YOU
by Lee R. Mannheimer/The technical representative's primary function is to be of
assistance in helping you solve problems encountered in your daily routine

A POINT OF VIEW

by Edward A. DeCroce, M.Photog.Cr./The ingredients for a successful photograph
remain the same today, whether it is a formalized indoor or an informal outdoor
portrait.

CANDID PHOTO HISTORY
by Lucien Aigner. M.Photog /The author traces his 40 years of editorial photography
from indiscriminate "grab-shots" to his professional standards of today

THE COMPLEAT WET WEATHER PRIMER
by Kenneth A Holloway/The elements won t prevent the well outfitted photographer
from covering an outdoor event in prime form.

WORLD HEALTH ORGANIZATION — 25 YEARS
Photography is a prime ingredient in the vital work of WHO.
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commitment to change

UNIFICATION

by Jerry A. Smolka, Cr.Photog.
President, Professional Photographers of America, Inc,

Uhitication 1*180."

Is it merely a slogan? A call for
ai tion?

Whiil is "tlintic ation"f

And, (.(inversely, what is it nott

Next month, the National Council
will lake a hard look at our proposed
long-range program With that re-
view in mind. | suggest that now is
the time to luirv some misconcep-
tions. tears and misunderstandings
which have sprouted since the Inst
.Innoutic ement in January.

Inst, let us understand that Uni-
fication is not these tilings:

A laticv marketing and advertis-
ing program.

\n attempt to deprive affiliated
organizations of their "rights.”

A scheme to hike- dues.

An arbitrary conviction that "Liig
Ibiddies ' Hoard ol Directors and
Headquarters Stalllknow what's lies!.

A step to create an elite mem-
bership liv imposing super-tough en-
trance standards on newcomers.

It Unitic ation' is not these things
you sav  then exactly what is it? And
tell it m a tew words, please.”

Ok, how about these six words:

Unification fv the commitment, to
</larifje

the kev word is commitment. It is
the acknowledgement, bv the Board
and Council, this year, of the urgent
need to strengthen our Association in
main ditletent ways for years to
come

Win ?

So that each member derives more

and better benefits for his economic
and professional welfare.

Look again, please, at the word
commitment. It is, simply, a decision
to inaugurate change. It means a
beginning. It does not mean that
Unification:" is a program already
graven on tablets, brought down from
a summit, and handed to Council and
the membership as the absolute, un-
egmvoc al Word,

Ihe beginning ol "I'nitre ation™ is
like a map showing directions. This
beginning" is a doc ument prepared
in micMune In a special lask force
consisting ol I'I' ot \ members and
the Association's professional consult-
ants. |he result is a series ot recom-
mendations distilled from comments
and observations of hundreds of mem-
bers and officials ol our affiliated or-
ganizations. These recommendations
for atlion - -for commitment —are
what will be brought to Council for
evaluation next month in Denver.

And. this process of distillation will
continue every year because change
is dynamic: the convictions of one
year sometimes prove to be the mis-
take's ot the next.

So | invite you to join me in the
commitment for change, to improve
our Association and insure further
continuity of Professional Photog-
raphy .

And, | look forward to seeing you
in Denver whic h promises [k he the
site for one of the most exciting ex-
positions in the history of PP ot V

*

4 TMI G4ee(H  JULY 1973

cover

Bob Koropp. M.Photog.Cr., of Denver,
made the cover photograph. “Scene
near West End of Trail Ridge Road."
Visitors to Colorado and the PP of A
Convention. August 4-9. will he given
ample opportunities to enjoy mountain
grandeur similar to this view (For PP
of A's complete Convention program,
see page 20).

Framing in the Darkroom

by Lewis H. Ellsworth

Use of high contrast framing can
pep up “ordinary" photographs.

What’s Happened to Studio Portraiture?
by Clyde E. Buzzard

Good Portraits Are No Snap

by Dean L. Ebel

The formal photographic portrait appears
to be a dying institution. Unfortunately,
not all professional portraits are con-
sidered successful by the discerning eyes
of people who love and respect the
subjects. Two viewpoints on the subject
are aired.

The Changing Role of the Color Artist
by Ollie V. Bamford. Cr.Photog.

There are many types of work the
photographic artist can offer the photog-
rapher And each |ob must be excellent
in every way.

Plus articles and columns on business
methods and photographic technique,
new products and news of the profession.

advertising

EASTERN The Farley Company. 60 East
42nd St . New York. NY 10017.
.212) 8673343

CENTRAL PPA Publications. Inc
1090 Executive Way, Des Plaines.
1L 60018. (312) 298 4680

WESTERN Warren Fennell. Richard
S Meyer Associates. 3137 Kelton
Ave.. Los Angeles. CA 90034.

<213) 27? 1456

ACCEPTANCE OF ADVERTISING does not
carry with it endorsement by the publisher



Dial “Special Effects” for Profits

Your pick of four dramatic
effects prints only 990 each when
ordering 24 economy 8 x 10’s.

There are many ways in which special effects can bring you increased
profits on every wedding you shoot... make it easier for you to sell more
weddings. I'Ve can prove it to you! And we want you to see what rich,
brilliant, saturated color prints really look like. So, as an introductory
offer, we’ll give you bny four of our beautiful special effects prints at a
mere 99e each (instead of the $3.75 regular price.) *

Join the hundreds of studios and photographers coast-to-coast who are
turning to Fine-Art for consistently superb quality and service. Send
along that print order today. It will start you really rolling on the road to
selling more orders at better profits.

Remember, Fine-Art guarantees satisfaction on every job. We live up
to our name . every time!

eLimited to One Offer of 4 Special Effects Per Studio

————

We live up to our name!

L o
f=injE-AFrr
COLOFf
LABORATORY irucC
Dept 2PP73 221 Park Ave. So . NY.NY 10003

O Please fill the enclosed order for 24 or more
8 x 10 prints at $1.35 ea. with 4 special el-
fects (indicate illustrated effect number on
glassine) at 994 each.

O Please send me the Fine-Art catalog and the
complete special effects color brochure.

Name

Company or Studio

Street

(O ——— State Zip

THE PROFESSIONAL PHOTOGRAPHER



The contrasting facts
about Kodak
black-and-white

Soft gradation or hard, fixed contrast
or variable, warm tone or cold. A
rich, textured surface for portraits.
A smooth, glossy one for photome-
chanical reproduction. Consider the
creative possibilities you have with
photographic papers.

You need a wide range of emulsions,
surface textures, image tones for pro-
fessional versatility. Some industrial
subjects may need a cold-tone paper.
Architectural interiors a warm one.
Controlling the size of the silver
halide crystals in the emulsion makes
either possible. And the paper base
can be given a subtle tint to comple-
ment the image tone.

Changing the makeup of the layers
in photographic papers permits
production of many different kinds
of papers. Care and skill in manufac-
turing make them consistent, pre-
dictable. So the print you hand your
customer will be what you planned.
To help you plan, here’s a sampling
of Kodak black-and-white papers for
the professional... and a look at how
they’re put together.

Two papers for your
contact printer

Some jobs demand the ultimate in
sharpness and detail—fabric textures,
for instance. And when you can use
large format, a good contact print
provides a beautiful way to achieve
high resolution.

For smaller format negatives,
contact sheets show you a roll at a
glance, for frame selection and filing.

Whether you contact print large
negatives or small, consider these:

Kodak Azo paper. Versatile Azo
paper can meet almost any need for
contact printing. The neutral-black
image tone is ideal for machinery,
furniture, architectural subjects.
Excellent for photomechanical repro-
duction, too. A choice of three
surfaces and two weights in contrast
grades from 1 to 4. Grades all the way
from 0 to 5 in single weight glossy.

Kodak Velox paper. If you need
shorter printing times, use Velox

paper . .. about twice as fast as Azo
paper. You may prefer its blue-black
image for marine scenes, snowscapes,
jewelry, cutlery, metal objects. Single
weight glossy, contrast grades 1-4.

Four papers for your enlarger
Many times you work with small or
tightly cropped negatives. Here’s a
choice of papers with projection-
speed emulsions. One will have just
the texture, tone, or special feature
you need.

Kodabromide paper. The short
exposure times for this extra-fast
paper can help speed up production.
And its locked-in contrast means you
get good print-to-print consistency
even if exposure or development are
off a bit. This can cut down make-
overs—especially important for high-
volume production. A range of five
surfaces and three weights. Most
come in contrasts from 1 to 5.
Neutral-black image tone.

Kodak Ektalure paper. The warm
“brown-black” image tone of Ektalure
paper gives a pleasing glow to
portraits and pictorial scenes. And
you get it directly, without toning,
by using a developer such as Kodak
Selectol developer. (For further
control and even warmer tones, use
any of three suggested toners.)
Ektalure paper comes in six surfaces,
including tweed (R) and tapestry
(X). All double weight. The rough
surfaces help hide retouching, and the
paper hand-colors well.

Kodak Medalist paper. Medalist
paper offers extra convenience in the
darkroom, because all four contrast
grades (1-4) have similar printing
speeds. And there’s excellent ex-
posure/development latitude. For
extra-precise exhibition printing, you
can vary the development time to get
“between-grade” contrasts. Attractive
warm-black image tone, five surfaces,
two weights. An all-around paper.

Kodak Mural paper. Mural paper
has one primary use: big enlarge-
ments and photomurals. The tough,

papers.

single weight base can take the han-
dling big prints get. Yet it’s thin
enough to help make splices incon-
spicuous when murals have to be
made in sections. The rough surface
makes spotting easy, helps break up
grain. Mural paper tones and hand-
colors well. Roll sizes to 54 inches.

Five papers with

variable contrast
A set of Kodak Polycontrast filters
gives you a choice of contrast with
these five papers. Easy to stock,
because you needn’t keep several
contrast grades on hand. And you
can use techniques like split-contrast
dodging—agiving different parts of
the print different contrast—which
can’t be done at all with fixed-
contrast papers.

All five papers have projection
speed. In addition, Polycontrast
paper and Portralure paper contact
print well. Use reduced printer
illumination together with Kodak
Polycontrast acetate filters—avail-
able in sizes up to 11 x 14 inches.

Kodak Polycontrast paper. For
conventional processing, this variable-
contrast paper is a good choice for
anything from portraits to pictorials
to architecturals. It’s great for print-
ing available-light shots, where con-
trast can vary greatly between nega-
tives or even between areas in a single
picture. That’s where split-contrast
dodging comes in. Polycontrast paper
has warm-black tones, five surfaces
to choose from, three weights in most
surfaces. A “do-it-all” paper.

Kodak Polycontrast rapid paper.
When you’re working with big en-
largements, dense or small negatives,
choose twice-as-fast Polycontrast
rapid paper. Except for faster speed,
it’s similar to Polycontrast paper.
Warm-black image tone, four sur-
faces, two weights.

Kodak Polycontrast rapid RC paper.
This new resin-coated paper is water
resistant. It processes and washes
fast, 7-8 minutes wet time. Great for
machine processing, too. Dries
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3iA very .
layer of baryta is coated
between the emulsion and the
paper base (except in resin-
coated papers). Treating the
baryta in different ways forms
many kinds of surfaces, from

lossy to smooth matte to

eavily textured.

The paper base can

4-Prints get handled a lot,

\ ry. A hardened
gelatin overcoating helps
protect the emulsion, to shield
the photographic image from

both wet and d

abrasion damage.

coated with a plastic-like resin

to make it water-resistant.
Such papers process fast,
because the base doesn’t

absorb water or chemicals.

They dry quickly, lie flatter,

have excellent dimensional
stability, and resist cracking.

quickly, lies flat. N surface is smooth
lustre; P is glossy without ferro-
typing. Both medium weight.

Kodak Ektamatic SC paper. When
you really need prints in a hurry,
you can make ready-to-use 8 x 10’s
in 15 seconds. That’s how fast they
process in the Kodak Ektamatic
processor, model 214-K, because the
paper emulsion has developing agents
built in. You can get stabilized prints
up to 14 x 17 inches. And for long-
term use, you can fix, wash, and dry
them. Three surfaces, three weights.

Kodak Portralure paper. Did you
know there’s a variable-contrast
portrait paper? It’s the warmest-tone
paper available from Kodak, and it’s
ideal for pictorials and exhibition
printing. Developers like Kodak
Selected developer give Portralure
paper a very warm “brown-black”
image without toning. Or use any of
eight suggested toners. Wide devel-
opment latitude and stable image
tone make it easy to work with.
Four surfaces, all double weight.

O Long, strong .

fibers make photographic

paper tough, It has to with-

stand handling while wet and

dry, has to resist processing

chemicals, has to be long-

Iastlng. That’s why only the

purest cellulose is‘ good enough

to make Kodak photographic

paper.

O The paper must be a spot-

less, even white to provide
a blemish-free background
for your images. And it must
be ultra-pure. Not even tiny
traces of contaminants like
iron and copper that ml?ht
stain the image can be allowed,
because you want your prints
to last.

A sheaf of Kodak papers
to choose from

These eleven Kodak papers and more
are available. Your choice of eleven
surfaces, six contrasts, four image
tones, so you can get just the paper
you need for the effect you want.

For further information, get the
Kodak professional data books G-I,
Kodak B/W Photographic Papers,
and G-5, Professional Printing in
Black-and-White, from your dealer.
These also include information on
special materials you’ll need for out-
of-the-ordinarv jobs. Panchromatic
papers, proof papers, print films.

This is where the image
forms. The emulsion consists
of light-sensitive silver halide
crystals suspended in a layer
of gelatin. Varying the make-
up of this layer produces slow
contact-speed emulsions or
fast enlarging ones, fixed
contrast or variable, warm
tones or cold.

It's your
choice!
Eastman Kodak Company

Dept. 412-L
Rochester, N.Y. 14650

Please mail me your free guide
“Kodak Photographic Papers
for the Professional” (P4-73).

Name
Company
Address
City

State
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Home study overlooked?

| have just read the May issue and am
appalled by the continued oversight of
one segment of photographic education
that is as vital today as it has been for
many, many years. The issue laid "special
emphasis" on photographic education
and of the dozen or so articles associated
with the subject, not one even mentioned
home study courses in photography.

This makes me certain that not many
PP of A members or cloistered profession-
als are even aware of what home study
courses are all about. They don’t realize
that in their midst are thousands of pro-
fessionals whose careers began with a
correspondence course in photography.

8 / THt r-wo

Our standard of comparison in building the new Kowa/SIX MM
—the Kowa/SIX. We examined it. Re-examined it. Found it flaw
less. We proceeded then only to make additions to it. not
changes in it. The result—a 2*4 square SLR that lets you do what
you want—and more.

Axnultiple exposure control is added. A quick twist of a knob dis-
engages the film advance ... to let you integrate a world of
change in one film frame. There's an independent mirror lock. A
separate control to lock the mirror before exposure and completely
eliminate vibration. And, of course, there’s the proven fully-
automatic diaphragm operation, with depth-of field previewer,
helical focusing, the deluxe removable finder hood with pop-up
interchangeable view magnifier and 120/220 film conversion.

The new Kowa/SIX MM An improvement upon the Kowa/SIX?
Yes, but still built to be a part of the "system.” Interchangeable
with the Kowa/SIX. Designed to accept every lens and accessory
in the Kowa/SIX system.

See your Kowa Dealer or write for free brochure: Kowa American,
45 West 34th Street. New York. N. Y. 10001.

Kowa./S I X MM2l4-square SLR

or 1JULY 1973

There are those who look down their
noses at home study courses, yet most of
these individuals never had any formal
education in photography themselves.
These people should be aware, for in-
stance, that the School of Modern Pho-
tography has the largest enrollment of
students of photography of all current
resident and home study courses — in
public, private, commercial or higher in-
stitutions of learning and training.

As Dean of the School of Modern Pho-
tography, | see the efforts put forth by
students working on their own without
anyone standing over their shoulders forc-
ing them to proceed according to the
speed or ability of a group of other stu-
dents in the same classroom or laboratory.
| am always amazed by the zeal they
show to do the work; to score high grades
in their written and practical tests.

| take pride in the fact that they set
their own time schedules to perform the
work and to study the texts. Many of
them take the course to create a part time
or full time income; many others perform
the work because they want to increase
their talents and broaden their enjoyment
in, and of, photography. In most instan-
ces, there is no other way by which these
students are able to learn photography
— except through informal perusal and
reading of photo magazines and books.

These people are not imitators; they
haven't anyone standing in front or along-
side of them to copy. They are creative,
they are stimulated by the instructors to
interpret the lesson texts and techniques
into photographs of their own concep-
tion and enthusiasm.

The fact that so many of them have
been and are successful in today's many
worlds of photography is firm proof that
they have learned their lessons well. It is
apparent that the information, training
and guidance has penetrated, rather than
just rubbed off.

So | respectfully suggest, therefore, that
rather than overlooking the home study
schools in photography and their students
and graduates, that credit be extended to
them lor their enlargement of the pho-
tographic profession and avocation. The
students and graduates of these schools
deserve your acknowledgment for they
have a valid claim to accomplishments
equal to and in many cases beyond, that
of many who wear the self-adorned label
of professional photographer!

Edward E. Hannigan, Dean
School ot Modern Photography
Little Falls, NJ 07024

Unification:1980 moving too fast

While the overall goals of Unification:
1980 are laudable. | see a lot of -things
wrong With the details and mechanics of
implimentation. For example, why should
National collect all the dues? The field
men will be very expensive; who's going
to pa\ for them? Why is one large mono-
hthic organization needed? It shouldn't
ire necessary to take away the autonomy
of local groups in order to achieve the
goals.

But mv main reason for writing is to
question the necessity of passing such an

Turn to page 113
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Whether

you re a seasoned

professional in the Church

Directory Business or just a

very interested Studio Owner who

is looking for a great new way of

increasing sales ... MAGNACOLOR is Your Answer |

You Il find the Church Directory Division of
MAGNACOLOR ready willing and able to provide a
complete line of color finishing services as well as the

all important black and white services needed to produce the

Church Directory.

In addition, we hove some helpful tips on getting started in the
Church Directory Business as well as tips on working with your local

printer, estimated costs of producing Directories, selling
Churches on the idea of producing Directories etc.

It’s all in a helpful new booklet from MAGNACOLOR and it s FREE 1
Why not make this the day you open your doors to more sales . .MAGNACOLOR can help.
Send for your FREE copy of MAGNACOLOR S Church Directory Services today 1

SEND FOR YOUR FREE COPY OF
MAGNACOLOR’S CHURCH DIRECTORY
SERVICES TODAY!

MAGNACOLOR

1311 MERRILLVILLE ROAD «CROWN POINT, INO. 46307 «Phone 219/663-3210

| CATALOGS, MAILERS, ETC. IN A
F R E E . HANDY “LET'S GET STARTED” KIT!

NAME
ADDRESS

STATE Z1P

PR T—

DNJ Magnocolot « 1311 Merrillville Rd « Crown Point. Ind 46307

THE PROFESSIONAL PHOTOGRAPHER / 9



Pro size Kodocolor I
In a pocketsize

You could have this new Treck Pocket Processor in arid
running in about t hours at a cost of less than $7000. It
handles all | lexicolor chemistry, everything you need to do
a ijualit\ job with all the new Kodacolor Il films. You control
your ow n quality, control your own delivery schedule to cus-
tomers. and save enough to pay for the unit in lyears or less.

All I lexicolor chemistry controls. Temperature controls on
all solutions Air agitation in bleach fix and stabilizer
Nitrogen burst agitation in developer. Drying tunnel for dark
to light, dry to dry processing through apertured darkroom
wall Automatic replenishment ( onrinuous air supply. The
processor is designed to accommodate silver recovery and
chemical regeneration

Processor

If you're one photographer who’s going to be at
theP.P. of A. Convention, seeTreck’s Pocket Proc-
essor at booth 1-7. See it work, get all the details
including sales and service policies, Treck Finance
Plan, and Treck's nationwide warehousing of re-
placement parts.

If you won't be there, acall to your Treck Photo-
phone will do the trick.

Arizona. Phoenix u < California. Anaheim mi 6358200 « California. El Monte ?13] 686 :»50  California. Los Angeles 213) 686-2450 « California.

San Diego 714 2974851 « California. San Francisco 415) 322 3411  Colorado. Denver 303) 388 4223 « D C.. Washington 202) 484-3200 = Florida. Jacksonville

« Florida Miami « Georgia Atlanta 4041 8759205 < lllinois. Chicago J12 626-6200 * lowa. Davenport ,319' 322-6223 « lowa.
Des Moines (515) 283-2/1, = Kentucky. Lexington t©C 2/8-9591 < Louisiana. New Orleans (504i 488 3715 « Massachusetts. Boston 61,1 969-8722 < Michigan.
Detroit 71131 833-7800 = Minnesota. Minneapolis 61. 331 4850 « Missouri. Kansas City 916 S$42-9536 < Missouri. SI. Louis <3141 231 9770 = Nebraska. Lincoln
1402) 477-3702 = Nebraska. Omaha 402- 342 3636 = New York. Buffalo '16) 695-3860 « New York. New York 212) LO 4-6240 < Ohio. Cincinnati 513) 961-7223
« Ohio. Cleveland 216) 621-6440 = Oklahoma. Oklahoma City 406i 232 1155 « Oregon. Portland 503; 234-9272 < Pennsylvania. Philadelphia (215) EV 6-1900
« Pennsylvania. Pittsburgh 412) 782-4237" = Tennessee. Memphis (90!) 275 8108 « Texas. Dallas 7'4, 631 0261 « Texas. Houston 13 791 9201 < Utah. Salt

lake City .801) 484 6131 = Washington. Seattle 746 « « Washington. Spokane (509) 326-4363 = Wisconsin. Milwaukee 414- 786-9400 « Canada. Alberta.
Calgary (403) 2634291  Canada. Alberta. Edmonton 403( 454-6505 « Canada.

B.C.. Vancouver |604) 872 7146 = Canada. Manitoba. Winnipeg 204 777 9488 « T k Ph t G h 1 I
Canada. Ontario. Toronto 416)789-4588 « Canada. Quebec. Montreal 514 33-8258 re C O O ra.p IC n C .

140 Allens Creek Road. Rochester. N.Y. 14618



Spend more time taking pictures.
And lesstime getting yourcameraready

Motor Drive MF

A professional can spend the
better part of his career fussing
around with components. A problem
minimized by Canon.

That's because Canon developed
the F-1 system the way professionals
said they wanted it developed. All
at once. So each accessory and
attachment fits as though it were
meant to be there all the time.

These perfectly interchangeable
units cut out delays and mean you
never have the feeling of something
being “tacked on."

The Motor Drive MF Unit, for
example, attaches quickly and snugly
underneath the camera body. And
the batteries are housed in the grip.
Not in a separate pack.

Another thing. Canon’s meter
system is built into 'he camera body.
So when you change viewfinders,
you don’t lose the meter. The F-1
viewfinders interchange easily too.

There are eight including the
Booster T Finder for exposure in
extremely low light. And the Servo EE
for automatic exposure during con
tinuous or unmanned photography.
Our lenses mount with a breech
lock. This allows you to change lenses
in one-third the time required by
screw mount lenses. There are over
40 lenses in all ranging from fish-
eye to the lighter, sharper, easier
handling Fluorite FL-F telephotos.

Booster T Finder

Servo EE Finder

The Canon F-1 system. Designed so
you can spend less time preparing
to shoot. And more time shooting

For more about the F-1 system, see
your photo dealer. Or write to us.

Canon USA, Inc , 10 Nevada Drive. Lake Success. New York 11040
. . .Canon USA, Inc.. 457 Fullerton Avenue. Elmhurst. lllinois 60126
Canon Optics & Business Machines Co.. Inc.. 3113 Wilshire Blvd.. Los Angeles. California 90010

Canon Optics & Business Machines Canada, Ltd.. 3245 American Drive, Mississauga. Ontario, Canada
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There’s a lot of you in every
roll of color film you shoot

Let Kraft "Human Touch" processing get everything out of it. You
put a lot of time and talent into your work. Your effort is reflected
in the prints you deliver. You want a dependable lab that works
as hard as you do. At Kraft skilled artisans using the most modern
equipment, give each order the "Human Touch." We train our
people in the photographer's problems so they know what goes
into every roll of film, and they want you to get everything out of
it. Because we're small, we can respond to your needs. Prices are
competitive. Delivery is fast, only 48 hours in-lab turn around time.
Try us. You'll like the "Human Touch."

SPECIAL! GET KRAFT PROFIT CHECKER FREE
WITH "TRY US" ORDER!
KRAFT PROFIT CHECKER!

5x7's 50< ea on process Time is money Maximize time,
and print order 12 expo roll. increase profits Kraft Profit Checker
$6.00 is complete, concise, easy-to-use

TOTAL COST Get free copy with “TRY US" order!

"TRY US"™ OFFER

Kraft Color Lab, Inc., Dept. PP-7/3. P.O. Box 11957, St.

Petersburg, Florida 33733. Phone (813) 347-6117

Il "TRY YOU " Film and $6.00 enclosed. Please
process and print 12 5x7's and send me Free Kraft
Profit Checker

Name

,'Taom TR JULY 1973

Newsevents

The Professional Photographer July 1973

Photo Decor Promotion Introduced

The Association of Professional Color
Labs is supporting an industry-wide
Photo Decor Promotion and is asking
professional color labs, suppliers and
photographers to contribute to its
cost and participate in its activities.

According to G. E "Bud" Keeney,
APCL President, "The Photo Decor
concept aims at making a family wall
arrangement the ‘in’ thing in today's
homes and offices. . . . We see the
program as an opportunity for plus
business for every professional photo
lab, supplier and photographer.”

Photographic Industry Promotions
Corp. (PIPC), a non-profit corpora-
tion, will coordinate and promote the
Photo Decor program. Through mass
media the promotion will introduce
the idea of properly decorated walls
in every home, as well as every indus-
trial and commercial office and en-
trywav.

The program has already been pre-
sented to color lab owners, studios,
and leaders of professional photog-
rapher's assoc ialions. A major preview
ol the promotion was given at the
Western States Convention, spon-
sored by the PP of California, in San
Diego last month.

Statistics show that studios individ-
ually cannot afford mass media, and
labs spend promotional dollars com-
peting with one another. PII'C has
outlined the basis for the program
plan as follows:

1. Participating studios will be
trained through seminars in all as-
pects of wall decor.

2. Ads will run in national media
following formation and training of
the Photo Decor Group.

5 Sales promotion and public re-
lations promotion materials will, be
distributed.

4. Additional seminars will be con-
ducted to train Photo Decor Group
members in advertising, promotion
and public relations; selections and
combinations of frames and acces-
sories color kev combinations for
best overall results; selling up — to
show how to expand the feature ad
items into plus sales.

for further information on the

Turn to page 115



BIGGER,
SHARPER
IMAGES FROSFTI
SmAIIER
SUBJECTS.

Any single levs reflex Inis
closetip capabilities, hut mi
the Mamiya 111167 they're built
in. Move in close to your
subject, ami its bellows just
keeps right on racking out on
twin rack-and-pinion tracks.

I ke extension continues out to
46mm ('1-13/16") which, for
instance, lets you focus on a
subjectjust three inchesfrom
thefront of the 65mm lens. If
you really want to go into the
macro range, there is also a
pair ofextension tubes

available. The two ofthem
together will yield magnifica-
tions up to 191X with the
90mm lens!

But that sjust the mechani-
cal part. What's really
important is the image quality
. and the RB67 has it! Those
seven interchangeable Mamiya
lenses (50mm through 360mm)
are crisp beyond description.
And the image area is a
biiii/cr-than-you-think 6x 7cm
(211 2;i ™). Bigger because it s

MAMIaA rRB67

100% usable , goes to 8x 10
and 16x20 without cropping
So it s actually 5(f/obigger
than 2\i square in terms of
usable area. What s more, you
canfid the entire negative
right to the edges. No need to
allow cropping room And. the
back revolves, so you can
switch easily between horizon-
tal and vertical composituins
Shoot on just about any
film ly/ie ever on ented ttin re
are 11 interchangeable backs
available), looking through
your choice of waist level, eye
level, imyni/yrng or metering
finders, and any offive inter
changeable fruder screens
Ask yourdealer about the

Mamiya RB67 Rental Rian, a
great way to get to know and
love the camera Or writefora
detailed brochure to T'olio 2 1L
I'.hrenreicli Photo-Optical
Industries. Inc . Garden City.
New ‘tbrk 11530

rjpl,
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| f you've justaboutdecided
which flash system to buy, here’s

something that might change
yourmind.

This is the Speedotron DM 400. It’s a
flash system you should know about be-
fore you buy any other kind. We’d like
to make a little comparison to show you
why. Between the DM 400 and one of
the best-selling 400 watt-second systems
on the market today. The Ascorlight
“360.” Both are excellent systems. Botli
feature impressive power packs—400
watt-seconds, 4 outlets, a recycle time
of 3seconds. Both offer a complete light-
ing package—2 large lights, 2 small
ones, 3 tall stands, one short one. Both
systems are versatile and reliable and
durable. There is, however, one very
important difference. The Acsorlight
“360” system sells for S745. The com-
plete Speedotron DM 400 sells for $540.
We offer you those kind of savings not
just in comparison with Ascorlight, but
with just about any 400 watt-second
system on the market today. Because
we make our systems a little differently.
We sacrifice when it comes to looks and
fancy trimmings and concentrate all our
time and money on making our systems
work better. So you pay less for com-
parable quality. Maybe you’ve been
thinking of Speedotron all along. If not,
this ad should go a long way towards
changing your mind. Unless, of course,
you have money to burn.

Bright ideas in a flash.

For more detailed information and a complete price list on Speedotron DM ttasM systems, write or call Howard '» N  at
Speedotron Corporation, 67>0 West Higgins, Chicago, lllinois 60656 512 631-6881.
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FILM PROCESSING PRINTING PAPER PROCESSING ORDER HANDLING

AKQ SYSTENS « PAKQ SYSTENS ¢ Plic « m ii=n m im xe

The New

Pako s/ Eight
Printer

...handles both
color and B/W,
...plus the price
IS rlght. UNDER $5,000.

Its size and price are small, but the all-
new Pako B/C-Eight Printer is big in
every other way. The B/C-Eight is the
first compact printer designed for both
color and B/W work. It produces beau-
tiful prints from wallet-size to 8x10, plus
it can handle negs from split-frame
35mm to 70mm. Printing from 4x5 negs
is easy with an added accessory.

This low-voltage, solid-state printer
features external focus controls, which
need be set for the initial focus only.
All other controls on the B/C-Eight are
also external — plus it has a subtractive
printing system, with linear color and
density correction.

For less than $5,000, you get the new
B/C-Eight Printer, three lenses and
seven paper masks. Save space and add
to your profits with a B/C-Eight Printer!

For more information, call your Pako
Distributor, or write to home office.

Brighten your profit picture with Pako Systems

PAKO CORPORATION

6300 Olson Memorial Highway, Minneapolis, MN 55440



BEATTIE-COLEMAN

quick-change artist...

switch film sizes, lenses and formats in 36 seconds!

You vary film sizes with 35. borderless 35, 46, split-70 and
70mm interchangeable long roll film magazines Change
focal length with matched lensboards of 105, 135, 162
and 190mm lenses with automatic parallax correction.
Shift from vertical to horizontal formats by rotating the back.

Viewing is easy through the large 3"2' square, ground,
viewing glass on the stationary viewfinder An upright
viewing hood is available as an accessory as well as a mag-

nifying glass that fits inside both the standard and upright
viewing hoods. The large Negative |1.D. chamber provides
3 lines of data for pose and subject identification.

The Datronic is an extremely versatile camera for long roll
photography. The ease and speed of changing photographic
combinations plus its simplicity of operation will greatly
increase your production.

systems

18842 Teller Avenue. Irvine, California 92664

(714) 833 1810

Makers of Beattie-Coleman Cameras... the Professional's Camera

Visit Our Booth 123 At The Professional Photographers Convention in Denver



PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons
Des Plaines, lllinois 60018

President

“Jerry A. Smolka, Cr.Photog. ('74)
63 E. Adams St., Chicago, IL 60603

First Vice President

“John E. Smucker, M.Photog.Cr. (73)
409 Park Ave., W, Mansfield, OH 44906

Vice President-Treasurer

“Riley A. Taylor, Cr.Photog. (73)
Sears Roebuck & Co., Dept. 730-5
3609 W. Arthington St., Chicago, IL 60607

Chairman of the Board

“Charles H. “Bud" Haynes, Cr.Photog. (73)
134 W. University Dr., #313, Rochester, Ml 48063

Directors

Ted Sirlin, M.Photog.Cr. (Portrait 73)
1309 Jay St., Sacramento, CA 95814

George S. Heilpern, M.Photog.Cr. (Commercial 74)
PO Box 12266/Blue Hills Station, Hartford, CT 06112

Bill Bell, M.Photog.Cr. (Portrait 75)
351 Washington, S.E., Albuquerque, NM 87108

Charles L. Geiger, Cr.Photog. (Industrial 73)
Crouse Hinds Co.
Wolf & 7th North Sts., Syracuse, NY 13201

Irving J. Newman, M.Photog.Cr. (Commercial 73)
19 W. Putnam Ave., Greenwich, CT 06830

Jack T. Charley (At Large 73)
Hyster Co.
PO Box 2902, Portland, OR 97208

Frank W. Warner, M.Photog.Cr. (Industrial 75)
Niagara-Mohawk Power Corp.
126 State St., Albany, NY 12207

Greer Lile, M.Photog.Cr. (At Large 74)
5508 Kavanaugh Blvd., Little Rock, AR 72207

Hugo Brooks, M.Photog. (At Large 74)
7349 Wisconsin Ave., Bethesda, MD 20014

Executive Vice President

“Frederick Quellmalz, Hon.M.Photog.
1090 Executive Way, Oak Leaf Commons
Des Plaines, IL 60018

Secretary & Legal Counsel
Sidney C. Kleinman

Commercial Division Chairman

Jerry L. Cornelius, Cr.Photog.
1632 S. Harvard, Tulsa, OK 74112

Industrial Division Chairman

Richard G. Kimble, Cr.Photog.
Westinghouse Electric Corp.
PO Box 989, Lima, OH 45802

Portrait Division Chairman

Kermit Buntrock, Cr.Photog.
615'/2 Lake Ave., Storm Lake, IA 50588

Administrative Assistant for Divisions
Edward Korczak. PP of A

Business Consultant

Dr. Joseph C. Schabacker
2415 South Terrace Rd.
Tempe, AZ 85282

Public Relations Counsel
PRM Corp.

Member: Chamber of Commerce of the United States;
American National Standards Institute, Inc.;
National Association of Exposition Managers

“Executive Committee of the Board

DATELINES

PP of A Headquarters, Des Plaines, Il

THE PROFESSIONAL PHOTOGRAPHERS GUIDE

TO SPECIAL EVENTS

1973 CONVENTIONS

JULY 8-10
Tennessee PPA
Holiday Inn 1-40
Jackson, Tenn.

JULY 15-18

Virginia PPA

Chamberlin Hotel

Old Point Comfort

Fort Monroe, Va.

James Chandler, Conv. Chairman
446 W. Washington St.

Suffolk, VA 23434

JULY 16
Closing date, 82nd International

Exhibition of Professional Photog-

raphy

JULY 22-23
Hawaii PP

AUGUST 4-9

82nd INTERNATIONAL
EXPOSITION OF
PROFESSIONAL
PHOTOGRAPHY

Denver Hilton and

Brown Palace Hotel
Technical Products Exhibit
and Programs at

Denver Convention Complex
Denver, Colo.

AUGUST 19-21

PPA of Pennsylvania

Sheraton Harrisburg Inn
Harrisburg, Pa.

Bob Rasbridge, Conv. Chairman
5 Lyneak Ave.

Shillington, PA 19607

SEPTEMBER 8-10

PPA of Maryland

Hunt Valley Inn

Swan Rd,

Timonium, Md.

Jimmie A Miller. Conv. Chairman
456 Phirne Ct., East

Glen Burnie, MD 21061
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DATELINES

SEPTEMBER 16-17

PPA of New Jersey

Holiday Inn

50 Kenny Place

Saddle Brook, N.J.

Robert Hess, Conv. Chairman
Artisan Photographers, Inc.
105 Closter Plaza

Closter, NJ 07624

SEPTEMBER 22-24
PP of Louisiana
Hotel Fountainbleau
New Orleans, La.

PP of Canada

Hotel Nova Scotian

Halifax, N.S., Canada

Peggy Wright, Conv. Secretary
6292 Quinpool Rd.

Halifax, N S., Canada

SEPTEMBER 23-25
PPA of New England
Sheraton Hyannis
Cape Cod, Meass,
Madeline Hobbs, Conv.
Chairman
74 Tower Rd.
Hingham, MA 02043

OCTOBER 6-9

Florida PP

Kahler Plaza Inn

Orlando, Fla.

Richard G. Fowler, Conv Chairman
1739 Lirnewood Ln

Orlando, FL 32808

OCTOBER 6-10
Europhot
Vienna, Austria

1974 CONVENTIONS

FEBRUARY 9-11
PPA of New Mexico

MARCH 3-5

PP of North Dakota

Holiday Inn

Fargo, N O.

Dennis Joyce, Conv. Chairman
PO Box 1816

Bismarck, ND 58501

MARCH 9-13

PP of A BEECON &
Southwestern PA
Fairmount Hotel
Dallas, Texas

MARCH 10-11

PP of Massachusetts
Sheraton Lincoln Inn
Worcester, Mass.

MARCH 15-19

PP of Ohio

Sheraton-Columbus Motor Hotel
50 N. 3rd St.

Columbus, Ohio

Gene P. King, Exec. Secretary
88 E. Broad St.

Columbus, OH 43215

MARCH 16-19

Wisconsin PPA

Pfister Hotel

Milwaukee, Wis.

Dick Jacobs, Conv. Chairman
603 Bay St.

Chippewa Falls, W 54729

MARCH 17-18
Alberta PPA
Chateau Lacombe
Edmonton, Alberta
Canada

MARCH 17-19
Missouri PA
Marriott Motor Hotel
Interstate 70 at Lambert
St. Louis International Airport
St. Louis, M.
Robert J. Westrich,
Conv. Chairman
3826 Gravois Ave.
St. Louis, MO 63116

MARCH 23-26

PP of Michigan

Troy Hilton Inn

Maple Rd. & Stephenson Hwy.
Troy, Ml 48084

Terry Thurn, Conv. Chairman
23908 Michigan Ave.
Dearborn, Ml 48124

MARCH 31-APRIL 2

APP of lllinois

Peoria Hilton

501 Main St.

Peoria, IL 61602

Ralph Haury, Conv. Chairman
2103 Vandalia St.
Collinsville, IL 62234

MARCH 31-APRIL 3

Kansas PPA

Hotel Broadview

Wichita. Kansas

Dale R Williams, Conv. Chairman
3692 Topeka

Topeka, KS 66612

APRIL 6-8

PP of Oklahoma

Skirvin Plaza Hotel
Oklahoma City, Okla.

Bill Gooch, Conv. Chairman
2815 Classen Blvd.
Oklahoma City, OK 73106

APRIL 26-30

PP of Indiana

Stouffers' Indianapolis Inn
Indianapolis, Ind.

APRIL 28-29

Maine PPA

Downtown Holiday Inn
Portland, Maine

MAY 4-7

PP of Washington
Hanford House
Richland, Wash.

MAY 19-21
PP of lowa

JUNE 9-11

Minnesota PPA

Radisson South
Minneapolis, Minn.
Minnesota PPA

PO Box 33

South St. Paul, MN 55075

JULY 14-17
Virginia PPA
Hotel Roanoke
Roanoke, Va.
James W. Taylor,

Conv. Chairman
1712 W. Main St.
Wayneshoro, VA 22980

AUGUST 4-7

83rd INTERNATIONAL
EXPOSITION OF
PROFESSIONAL
PHOTOGRAPHY
Biltmore Hotel. Los
Angeles Hilton Hotel,
Los Angeles Exhibition
Center

Los Angeles, Cal.

AUGUST 8-10
PP of A Hawaii Convention
Honolulu, Hawaii

SEPTEMBER 8-10

PPA of New England

Reuben Schaller, Conv. Chairman
267 Simsbury Rd.

West Hartford, CT 06117

SEPTEMBER 27-OCTOBER 3
Photokina
Cologne, Germany

FUTURE CONVENTIONS

FEBRUARY 22-25, 1975
Wisconsin PPA

MARCH 8-11, 1975
PP of Michigan

MARCH 14-18, 1975
PP of Ohio

MARCH 16-18, 1975
APP of lllinois

MARCH 22-25, 1975
Missouri PA

APRIL 11-14, 1975
PP of Oklahoma

APRIL 11-15, 1975
PP of Indiana

APRIL 27-28, 1975
Maine PPA

MAY 2-6, 1975
Western States

MAY 18-20, 1975
PP of lowa

JULY 20-24, 1975
PP of A
Chicago, Il

MARCH 13-16, 1976
PP of Ohio

MARCH 27-30, 1976
PP of Michigan

NOTICE A Affiliate convention dates must be cleared through PP of A Headquarters in order to avoid conflict.
Otherwise, there may be cause for withdrawal of Merits by PP of A Write or telephone dates to “Datelines” (312) 298-4680.
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APRIL 4-6, 1976
APP of lllinois

APRIL 10-13, 1976
Missouri PA

MAY 16-18, 1976
PP of lowa

AUGUST 1-5, 1976
PP of A
Washington, D.C.

MARCH 19-22, 1977
PP of Ohio

MARCH 26-29, 1977
PP of Michigan

APRIL 2-5, 1977
Missouri PA

JULY 31-AUGUST 4, 1977
PP of A
Chicago, III.

MARCH 11-14,1978; MARCH
24-27,1979; MARCH 22-25,
1980

PP of Michigan

CURRENT
EXHIBITIONS

THROUGH JULY 15
Jeffrey Silverthorne
The Witkin Gallery
New York, N.Y.

THROUGH JULY 29
Claire Trotter

Art Institute
Chicago, III.

THROUGH JULY 31

Al Copeland

Steve Shambs

University of California
Extension Center

San Francisco, Cal.

Benn Mitchell
Nikon House
New York, N.Y.

THROUGH AUGUST 19
Diane Arbus
Worcester Art Museum
Worcester, Mass.

Brassai
The Witkin Gallery
New York, N.Y.

THROUGH AUGUST 20
British Masters of the
Albumen Print
International Museum of
Photography
Rochester, N.Y.

THROUGH AUGUST 31

Stephen Woodward

Thomas Cooper

Margaret Bourke-White

Quivira Bookshop and Photo-
graph Gallery

Albuquerque, N.M.

THROUGH SEPTEMBER 3
Catherine Noren

The Jewish Museum

New York, N.Y.

FUTURE
EXHIBITIONS

JULY 16-AUGUST 9
Robert Doisneau
Columbia College
Chicago, IIl.

JULY 17-SEPTEMBER 11
Panama Canal Photos

The Museum of Modern Art
New York, N.Y.

JULY 18-AUGUST 19
Eadweard Muybridge
The Witkin Gallery
New York, N.Y.

JULY 28-AUGUST 18
ASP Masters Exhibit
United Bank of Denver
Denver, Colo.

JULY 31-SEPTEMBER 9

PP of A Memorial Collection

Colorado Photographic Arts
Center

Denver, Colo.

AUGUST 1-31
Herbert Bodkin
Nikon House
New York, N.Y.

AUGUST 7-SEPTEMBER 1
B. A. King, Steve Crouch,
Stanley R. Truman
The Focus Gallery
San Francisco, Cal.

AUGUST 9-SEPTEMBER 25
Faculty Show

Columbia College

Chicago, lIl.

AUGUST 10-SEPTEMBER 9
Don Beatty

Crocker Art Gallery
Sacramento, Cal.

AUGUST 25-SEPTEMBER 15
ASP Masters Exhibit

First National Bank

St. Louis, Mo.

AUGUST 27-OCTOBER 7
From the Picture Press
State Univ. of New York
Albany, N.Y.

SEPTEMBER 3-28
Francisco Hidalgo
Nikon House
New York, N.Y.

SEPTEMBER 5-OCTOBER 7
Berenice Abbott

The Witkin Gallery

New York, N.Y.

OCTOBER 15-NOVEMBER 25
Diane Arbus

Baltimore Museum of Art
Baltimore, Md.

OCTOBER 23-DECEMBER 2
Laura Gilpin

Leland Rice

The Witkin Gallery

New York, N.Y.

NOVEMBER 26-JANUARY 2,1974
From the Picture Press
Albright-Knox Gallery

Buffalo, N.Y.

PP of A NEWS

Wall Plaques for Masters, Craftsmen

Professional photographers who have
received their PP of A Master of Pho-
tography or Photographic Craftsman
degrees may now purchase plaques to
hang in their offices or studios.

These handsome walnut and bronze
plaques measure 10"x14". Each plaque
consists of three separate compo-

PP of A Master's wall plaque

nents: the PP of A seal, the degree
designation, and a scroll describing
the degree with a plate for engraving
the recipient's name.

They are priced at $50 each, and
may be ordered from PPA Publica-
tions, Inc., PO Box 7166, Chicago, IL
60680. Allow three weeks for shipping,
and enclose check with each order.

Qualified Studios Announced

Applications from photographers for
the PP of A Qualified status were
judged March 17 in Sarasota, Fla., by
Commercial Division juries. New
qualified studios are:

Richard Matheson Photographers
(CC), Kalamazoo, Mich.; Coppinger
Bros. Photography (Fu), Cleveland,
Tenn.; The lack 'n Jill Studio (Ev, BP),
Easton, Pa.; Art Green Photographers
(PR), Campbell, Cal.; Robert Town-
send Photography (CC), Tucson, Ariz.

The next Qualification judging is

Turn to page 102
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All events will be held at the Denver Convention
Complex (Corrigan Halil unless otherwise indicated.
(>) indicates a portrait program, (C) commercial,

ill industrial, Ri retouchers, APAG (American
Photographic Artists' Guildi, ASP (American Society
of Phologiaphers. and IPIC (Evidence Photographers
International Council). The schedule shown below

is accurate as of mid-May, however there may be
minor changes before the' Convention. See the tinal
program for exac t times and room locations.

WEDNESDAY, AUGUST 1

S.00 pm Photographic Exhibitions Committee
BOO pm Judges Briefing

THURSDAY, AUGUST 2

All day National Print Judging

FRIDAY, AUGUST i

All das National Print Judging
APAG Judging
2:00 pm PP of A Exec olive Committee

7 50 pm Ghost Town Safari Brieling (Denver Hilton)

SATURDAY, AUGUST 4

All da\ Ghost Town Safari
Retouc hers Judging
Family Tours
Il 00 am Bylaws Committee
2:00.pm PP ol A Board ot Directors
8:00 pm Photographic Specialist Committee
IM)0O pm Hollywood Aloha Hawaii Party

SUNDAY, AUGUST 5

ft: IS am ( onclusion ot six-month Management
Training Seminar, Dr. Joseph Schabachcr
PP of A Business Consultant. Tempe, Ariz.

0:00 am National Council Meeting (Members
invited)

I'1:10am Exhilrition opens, closes 0:00 pm
Buffet Luncheon in Exhibition area

1:00 pm Opening Ceremony, lerrx Smolka.
Cr.Photog., PP of A President, Oscar &
Associates, Chicago, presiding: featuring
the NORAD Band in concert and fol-
lowed by Tlie British Touch, Richard A.
Hammonds, Hereford, England, and Ken
Boyes, Birmingham Post and Mail, Ltd.,
Birmingham. England

0 pm Barbeque and Western Horse Spectacular

PROGRAM

MONDAY, AUGUST 6

8:30 am Divisions Coffees:
(P) Division Report, PP of A and Kodak
Promotion Program
(C) Division Planning
Industrial Division Executive Committee
8:45 am (I) Merit Award Film
9:00 am (P) Continuation of Kodak and PP of A
Promotion Program
() Filters, Roger Meritt. Eastman Kodak
Company, Rochester. N.Y.
(Ci Architectural Communication Un-
limited, Wayne Thom, Santa Barbara, Cal.
Photographic Art & Science Foundation
Board of Directors
SPSE Board of Directors
9:30 am Consumer Affairs Committee
Education Committee
APAG
Publications Committee
10:30 am d Audio/Visual Photography, Bill Yale,
EMCO, Minneapolis, Minn.
(P) All Brides are Beautiful, Arthur
Cournoyer, Gentry Studio, Salem, Va.
(Ci Slide Presentation in the Commercial
Studio, William Geyer, Norman, Okla.
(Ri Retouchers Panel, Verna Madigan,
Moderator, De Eonge Studio, Madison, Wis.;
Veronica Cass, Bay City, Mich.; Jeanette
Wallen, Cr.Photog., Lyndon Color Labs,
Dexter, Mich.; and Steve Sanchez, D.N.J.
Color Laboratories, Crown Point, Ind.
| 1:00 am Photographic Exhibition Committee
Membership Services Committee
1 1:30 am Exhibition opens, closes 6:00 pm
00 noon Affiliation Luncheon
00 pm (h The Challenges of Industrial Photog-
raphy, Art d’Ara/ien. New York, N.Y.
C Studio Modernization, Jerry Cornelius,
Cr.Photog., Tulsa, Okla.
(P) Portrait Time with the Exhibits
(R) Emulsion Stripping of Color Trans-
parencies, Riley Taylor. Cr.Photog.,
Sears Roebuck & Co., Chicago
EPIC Tour of Denver Police Department
2:30 pm Membership Committee
Winona Board of Trustees
Affiliate Editors
3:00 pm Business Consultations: Promotion and
Publicity, Oscar Katov, PP of A Public
Relations Counsel. Chicago; Business
Management, Dr. Joseph Schabacher, PP
of A Business Consultant, Tempe, Ariz.;
Competitive Practices, Sidney C. Kleinman,
PP of A Legal Counsel, Chicago.
3: Opm | Print Critique, Fit/ Lee M.Photog.,
Kraft Foods, Chicago. .
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4:00 pm

4:30 pm
5:00 pm
>:00 pm
7:00 pm
7:30 pm

9:00 pm

TUESDAY,

8:00 am
8:30 am

8:45 am
9:00 am

9:30 am

10:30 am

INTERNATIONAL EXPOSITION
OF PHOTOGRAPHY

NATIONAL INDUSTRIAL
PHOTOGRAPHIC CONFERENCE

(C) Photography with a French Flair,
Georges Rollet, Les Laboratories Associes,
Paris, France

(R) Retouchers Critique

IP) Portrait Time at the Masters Instant
Information Clinic, Virginia Friesen, Cr.
Photog., and LaVerne Friesen, M.Photog.-
Cr., Buhler, Kan.; Edward DeCroce,
M.Photog.Cr., Denver, Colo.; Joe Mat-
thews, M.Photog.Cr., Joliet, Ill.; Ann Fusco,
Cr.Photog., and Frank Fusco, M.Photog.Cr.,
Eastchester, N.Y.

(Special Feature) Miss America Program,
Vi Leininger, De Pere, Wis.

Environmental Protection Committee
Judges Seminar

Coors Tour (1st come — 1st served)

ASP Reception and Banquet

(EPIC) EPIC First Five Years and EPIC
Next Five Years -- Panel, Malcolm W.
Thompson, Moderator, Edinburgh City
Police, Edinburgh, Scotland; R. C. Ha-
kanson, Cleveland, Ohio; Julius Bombet,
Baton Rouge, La.; and Claude W. Bass, I,
Orange Park, Fla.

EPIC Meeting

AUGUST 7

Past Presidents Breakfast

Division Coffees:

(P) Blow your Fuse

(C) PP of A Structure

il) Merit Award Film

IP Over my Shoulder, Robert Stevenson,
M.Photog.Cr., Marcellus, N.Y.

() What am | doing Here, Robert Astra,
Modern Materials Handling Magazine,
Boston

(C) Enhancing Small Product Photography,
Joseph Van Dolah, M.Photog.Cr., Kansas
City, Mo,

(APAG) Facets of our Profession, Joann
Ilass. Ego, Ini., Grover, Mo.

APAG Giving your Prints a Professional
Look, Dorothy Pupendick, Philadelphia
IPIC  Ultra Violet & Infrared —

A Scientific Explanation, Martin Scott,
Eastman Kodak Company, Rochester, N.Y.
Retouching Committee

Marketing Committee

ByLaws Committee

Pi Breaking the Ice, Rubin Schaller,
Cr.Photog., West Hartford, Conn.

C) Profits in Paradise, Werner Stoy,
Camera Hawaii, Inc., Honolulu, Hawaii

) Studio Lighting for Food Photography,
Harland Nasvik, General Mills, Inc.,
Minneapolis

DENVER-AUGUST 5-9

11:00 am
11:30 am

Denver Convention Complex (Currigan Hall)
Denver Hilton Hotel
Brown Palace Hotel

(EPIC) False Color and the Environment,
Ted Savior, Tampa, Fla.

APAG) The Many Facets of our Profession,
Joann Haas, Ego, Inc., Grover, Mo.

(APAG) Giving your Prints a Professional
Look, Dorothy Papendick, Philadelphia
Commercial Division Executive Committee
Exhibition opens, closes MOO pm

12:00 noon Winona Luncheon

1:00 pm
2:00 pm

3:<)0 pm

3:30 pm

4:00 pm

6:00 pm
7:00 pm

8:00 am
8:45 am
9:00 am

EPIC Luncheon

(D NCAR Tour

(P) What's Happening in Europe, Dennis
Constantine, Birmingham. Ingland

((  Time with the Exhibits

(APAG) Let's Start at the Beginning,

Ollie Bamfonl. ( r.Photog Denver, Colo.
iABAC. Let's go Creative, llelen Yamv.
D<\Hborn 1h'i’h K Mi<h

:1PIC Law Enforcement and Ultra Violet
& Infrared, | rodent k Webb, lederal Bureau
ol Investigation. Washington, D C .
Business Management Consultation:

Dr. Joseph Sihahat her PP of A Business
Consultant, tempo, All/.

National Council Reconvenes

(P) Different Approach to Sales, Paul Ness,
Cr.Photog., Eastman Kodak Company,
Whittier, Cal.

(li Creative Concepts, William Skumurski,
Jr.. General Electric Co., Utica, N.Y.

(C) Working with 35mm Camera, John
Mason, M.Photog., Houston, Texas
(APAG) Let's go Creative, Helen Yancy,
Dearborn, Mich.

(APAG) Let's Start at the Benginning,
Ollie Bamford, Cr.Photog., Denver, Colo.
(ASP) ASP Youth Program, Perspective on
Portraiture -Panel, Joyce Wilson,
M.Photog., Indianapolis; Charles Chase,
New Albany, Ind.; and Paul linwood
Gittings, M.Photog., Houston, Texas
(ASP) ASP Masters Instant Information
Clinic, Martha and Joe /'eltsmun,
M.Photog.Crs., Morris Plains, N. J.; Jav
Stock. M.Photog.Cr Martins Ferry, Ohio;
Al Gilbert, M.Photog.( r. Toronto, Ontario;
and Mary Semprini, ( r.Photog., and Dino
Semprini, M.Photog.Cr , | Imhurst, N.Y.
Beef/Beer/Bull

Portrait Executive ( ominiltee Meeting

WEDNESDAY, AUGUST 8

Pi Division Breakfast

It Merit Award Film

1 Color Balancing, Werner Mary,
Cr Photog.. Northeast Colot Lab,
Schenectady, N.Y.

continued next page . .
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9:30 am

10:30 am

11:30 am

12:00 noon

1 ill pm
2:00 pm

DEADLINES FOR REGISTRATIONS

Register in advance or right at the meeting! Advance registrations
for PP of A's great Denver Convention will be accepted through
July 9, 1973. You can register when you arrive, too. Either way,

the place to be is Denver in 73.

(C) Nuts & Bolts Commercial Photography,
J. Roland and Jimmie Jamieson, M.Photog.,
Memphis, Tenn.
(APAQ One Day at the Easel, Ruth Brown,
Cr.Photog., The Colorists, Indianapolis
Opening Session, New Six Month Man-
agement Training Seminar, Dr. Joseph
Schabacber, PP of A Business Consultant,
Tempe, Ariz.
PP of A Board Meeting
(P) Portrait Bouquets & Brickbats, Kurt
Jafay, M.Photog.Cr., Denver Colo., Portrait
Ghost Town Safari Instructor
(P) Portrait Bouquets & Brickbats,
continued
(D Building a Better Print via Color Print
Retouching, Vivian Geiger, Cr.Photog.,
Syracuse, N.Y.
(C) How to get Rich and Famous,
Jerry Hente, Cr.Photog., Sarasota, Fla.
Exhibition opens, closes 4:00 pm

Industrial Luncheon
APAG Luncheon
Technical Products Display Advisory
Committee Luncheon
C(inventions Committee

Cl Commercial/Industrial Bouquets &
Brickbats, Raymond Conkling, M.Photog.Cr.,
Charles Conkling Photographers, Portland,

2:30 pm
3:00 pm

3:30 pm

6:30 pm
7:30 pm

(P) Extra Dollars for You, Nancy and Jack
Holowitz, M.Photog., Springfield, Mass.

(1) Multispectral Photography from Skylab
Orbit, Tim Mathiesen, Martin Marietta
Corporation, Denver

Industrial Division Executive Committee
Los Angeles Planning Committee

Business Consultations: Promotion and
Publicity, Oscar Katov, PP of A Public Rela-
tions Counsel, Chicago; Business Manage-
ment, Dr. Joseph Schabacher, PP of A
Business Consultant, Tempe, Ariz.

() Hi-Speed Photography, R. K. Petersen,
Sandia Laboratories, Albuquerque, N. M.
() Macrobug, Louis Arbolida, M.Photog.,
TRW Systems, Redondo Beach, Fla.

(P) The Business of Super 8 Wedding
Movies, Leo Knight, M.Photog.Cr., South-
field, Mich.

(C) Time with Exhibits

Aerial "Q" Studio Workshop

President's Reception

Awards Banquet

THURSDAY, AUGUST 9

9:00 am

Ore., Commercial/Industrial Ghost Town

Safari Instructor

EXHIBITORS

For more information contact
Wayne Stetson, Convention Manager,
Professional Photographers of Amer-
ica, Inc.,, 1090 Executive Way, Des
Plaines, It. 10018.

A & | Photo Equipment Co
Adams Retouching Machine Co., Inc
Alfa Color tab

American Photographic Appliance Corp.
Arkay Corporation

Berker Marketing Companies
Beseler Photo Mkt
Braunoehler Co. Itd

Bremson Photo Industries
Burleigh Brooks Optics, Inc.
C-K Color Laboratories
Cameo Color Lab, Inc.

Canon USA, Inc.

Carlwen Industries
Chantreaux Limited

Chroma Lab

Alex L Ctark Limited

Coda, Inc.

Keith Cole Photography
Coleman Systems

Colenta America Corporation
Coppinger Color Lab
Creative Designs

DNI Color Lab Magnacolor

J A Dedouch Company
Dexter Press

Eastman Kodak Company

10:30 am

Economy Graphics, Inc.
Ehrenreich Photo Optical Industries, Inc.
Electronic Systems Engineering Co.
Jos. B. English Co., Inc.

Ferrex Corporation

Fine Art Color Lab., Inc.
Oscar Fisher Company, Inc.
Eorox Corporation

GAE Corporation

Garrett-Lane Color, Inc

Giorgi Process, Inc.

Graphic Electronics, Inc.

H. P. Marketing

Hartcraft Incorporated
Heirloom Frames

Etoneywell, Inc.

lIford, Inc.

International Graphics

Jasper Custom Furniture
Kolor View Press

Koppel Color

Kowa American Corp.
Kreonite, Inc.

Lacquer-Mat

Larson Enterprises, Inc.

E Leitz, Inc.

1uc lit Engineering

Marvel Photo

The Medick-Barrows Company
Meisel Photochrome Corp.
Minolta Corporation

Monkey Color, Inc.

Mormck Instrument Company
Mountain-Plains Infinioptics
National Camera, Inc.

(P) Advertising & Sales, Bud Moyer,
M.Photog., Professional Photographic
Center, Traverse City, Mich.

(P) Seeing Light, Sherman Hines, Halifax,
Nova Scotia

Newcomb-Macklin Co.

Nord Photo Engineering, Inc.
Norman Enterprises, Inc.

PTN Publishing Corporation
Paillard Incorporated

Pako Corporation

B, F. Perkins, Div. Roehlen Industries
Photo Card Masters— Prof. Card Div.
Photo-Control Corporation

The Photogenic Machine Company
Photographic Products

Photo Technical Products, Inc.
The Pierce Company

Polaroid Corporation

Publishers For Conventions
Quadrachrome, Inc.

R K Color Lab

The Rangefinder

Rollei of America, Inc.
Sargent-Welch Scientific Company
Sickles, Inc.

Simplex Specialty Co.

Singer Company, Gratlex Division
Smith-Victor Corp.

Speedotron Corporation

Studio Sales and Service

Taprell Loomis

Taylor Graphics, Inc.

Tekno-Balcar

Tekno-Lumi-Tek

Treck PhotoGraphic Inc.

Vincent Associates

Vivi Color

Wallace Laboratories

Western Photo Mount Company



Last year, a number of our process
and 5x print customers were
asking that question.

DATA-COLOR gave them the answer!

DATA-Candids

These beautiful Candids have established the
industry standard for excellence in automatic
printing.

WALLETS ......... S0ea.

« Each negative individually tested and
balanced.

e Texturing and spotting included

e 3 crop guides available for 5x7, 8x10,
and 11x14 DATA-CANDIDS.

48 hour in-plant service!

NEW—Proof and
Candid-Album Programs.

< All DATA-COLOR services are now available
from both Ektacolor and Kodacolor Film.

/ THE PROFESSIONAL S COLOR LAB \

PP-7-3
A Division of
n/\F*D COL~CM=9Ifyjc.

P.0. BOX 1987 - Glendale, Calif. 91209

0O Please rush me your complete price list
and full information on DATA-CANDIDS

NAME

ADDRESS

CITY

STATE ZIP

what
do you
tell a

bride and

groom

when the
prints in
their proof
aloum look

better

than their

finished
candids?
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We are excited to announce that Norman Enterprises, Inc. has joined
forces with Photo-Control Corporation to give you . . .

THE WINNING
COMBINATION!

WHAT THIS MEANS TO YOU!

Write us . . . or let’s discuss your needs at Denver, booth 208-210

Photo Control Corporation . Norman Enterprises, Inc.
5225 HANSON COURT 2627 WEST OLIVE AVENUE

MINNEAPOLIS, MINNESOTA 55429 BURBANK, CALIFORNIA 91505
TELEPHONE : (612).537-3601 TELEPHONE: (213) 843-6811
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- the
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P o choice for
fine

color
finishing

Customation Inc

FOR DETAILS, SEE OVERLEAF ——>



Customation offers the
professional photographer
the ultimate in automated color processing

CUSTOMATION has assembled a staff of expert color laboratory technicians
and provided them with custom-designed, automated equipment to offer
professional photographers the ultimate in fine color finishing.

Many of the innovations in our service are exclusive and are designed

to provide solutions to problems previously encountered by photog-
raphers in dealing with other laboratories.

At CUSTOMATION, each of your negatives is carefully analyzed and
photographically tested before printing. Exact color balance is main-
tained between print sizes by means of an exclusive quality control
system and the unique design of our printing equipment. There are

no restrictions on subject matter, or varied print size units you can

order, We print from any properly exposed color negative material.

A Customation Exclusive...

Proportional
Cropping

Customation offers photog-
raphers a number of exclu-
sive services including
proportional cropping. As
you know, proportions of
different print sizes are
not the same. To minimize
the difference in cropping,
CUSTOMATION crops
from the top, bottom, and
both sides. At CUSTOMA-
TION you get the benefit of
fine custom printing at auto-
mated prices.

Other Customation features...

¢ convenient pre-masking system with six mask sizes to cover
through full 70 mm e variable diffusion and burned-in corners
complete identification systemeall prints borderless (except wallets)
*no subject or quantity restrictions » complete retouching and finish-
ing service » wallets through 16 x 20 prints » all necessary materials
provided at no charge.

Competitively priced...8x 10-$2.00, 16x 20—$9.00, quantity wallets
less than 9¢ each, etc.

SEND NOW FOR FREE CATALOG

(Including mylar cropping guides)




New
Products

Use Reader Service cards (page
93) to get additional information
on any new product or service
listed ‘in this issue.

STARTRACK LIGHTING
Swivelier Co., Inc., Nanuet,
NY 10954

Three-circuit track lighting
system consists of track, start-
er, extender kits, and lighting
fixtures for use on the track.
Each StarSpot fixture is made
with a SkyHook, circuit se-
lector dial adapter for adjust-
able lighting. Dial has five
stations which determine
which of three circuits will
be used by the fixture; also
permits unit to be turned off
for on-track storage, or disen-
gaged. With SkyHook, lights
can be placed on StarTrack
and moved to any position.

OLYMPUS SLR CAMERA
Ponder & Best, Inc., 1630
Stewart St., Santa Monica,
CA 90406

Olympus OM-1 35mm SLR

camera is approximately 35%

smaller and lighter than the

average 35mm SLR camera.

Focal plane shutter system

has been designed to reduce

vibration. Camera features
bayonet type lens mount,

shutter speeds of 1/1000-1

sec., over 280 accessories.

Motor drive accessory group

includes remote control with

shutter speeds ranging from 1

frame every 3 secs, to 4

frames per sec.

NIKON LENSES

Ehrenreich Photo-Optical

Industries, Inc., 623 Stewart

Ave., Garden City, NY 11530
Two process lenses, the Apo-
El-Nikkor 105mm (10X), /5.6
and 210mm (5X), /5.6, for
direct screening color sepa-
ration w'ork. Lenses are multi-
coated to eliminate internal
reflections; glass corrects chro-
matic aberrations in the near

ultra-violet range. Lens open-
ings are from /5.6 to f/45; us-
able magnification ranges are
5X-20X for the 105mm and 3X-
10X tor the 210mm.

SILVER RECOVERY UNIT
Photographic Silver Recov-
ery Ltd., Willmott House,
Hampden Rd., London N8
OHG, England

Silver King reclamation unit
reclaims high purity silver
from fixing solutions used in
processing color and mono-
chrome films and plates.
Linked to a processing tank
replenishment  system, unit
will  function automatically;
cutting in when solution is
available for treatment and
switching off when fixer solu-
tion is out. System takes fixer
solution into a reservoir, then
passes it through electrolytic
chamber. Unit is 23" wide,
25" high, 16" deep.

ZOOM LENSES
Minolta Corp., 200 Park
Ave. South, New York, NY
10003

Auto -diaphragm  Rokkor
lenses, 80mm-200mm, f/4.5;
100mm-200mm, /5.6 and 100-
mm-500mm, /8 (shown) in-
clude single-action bayonet
mount. Used with Minolta XK
or SR-T cameras, lenses cou-
ple automatically to camera's
through-the-lens metering sys-
tem. 80mm-200mm lens has
minimum focusing distance of
6', accepts 55mm dia. screw-
in filters: $550 with lens
shade and case. . . 100mm-
200mm lens has minimum
focusing distance of 8', ac-
cepts 556mm dia. screw-in fil-
ters: $320 with lens shade and
case. . . . 100mm-500mm lens
has minimum focusing dis-
tance of 7'h' and built-in
tripod which rotates 360°e
price to be announced.

CAMERA TEST INSTRUMENTS
National Camera, 2000 W.
Union Ave., Englewood, CO
80110

The Digitest 14 camera tester,

tests 14 camera functions.

Standard ANSI shutter speeds

are read out in terms of per-

centage of accuracy. Three
settings provide three ranges
of exposures in milliseconds.

. . The Star tester features
precision shutter speed tim-
ing, focal plane or lens type.

A three-position range switch

covers the three shutter speed

changes so any speed may be
read from 1/2000 sec. to over

1 sec. Camera is placed over

the opening in the base and

under the lamp so light passes
through shutter for direct
reading.

PORTABLE LIGHT TABIE
Letterguide Co., Inc., PO
Box 30203, Lincoln, NE
68503

Model LG1724 light table has
a 17"x24" lighted Plexiglass
surface for viewing, opaquing,
stripping or tracing. Unit can
be used on a table or desk;
features Cam-Lock T-square
calibrated in 1/16" matching

calibrations. Overall dimen-
sions are 1%</>"x26"x33»":
$122 with T-square; $110
without.

FILM AND PRINT
PROCESSOR
Colorapid Corp. of Ameri-
ca, 1270 Ave. of the Amer-
icas, New York, NY 10020

Colorapid automatic color
flm and print processor.
Model 2001, operates on pre-
programmed punch card. Unit
delivers finished color print
to 30"x40" in 7 min, from
film or transparencies; oper-

JULY 197 ;

ates in white light but acces-
sories need to be loaded in
darkroom conditions. Rolls or
sheets up to 8x10 can be
handled. Processor weighs
less than 200 Ibs, covers 9 sq.
ft. floor space: $7500 installed.

AUDIOTRONICS STUDIO
CAMERA
Audiotronics Corp, 7428
Bellaire Ave, North Holly-
wood, CA 91605

Model PV( 818 nionor hrome
studio television camera teae
lures 1" vidicon and 550 lines
of resolution and 6" self-
contained viewfinder, a built-
in 5:1 rear-operated /nom
lens and optional remote con-
trol. Optional 2:1 interlace,
EIA (RS-330), intercom and
tally light connections are also
offered.

OMEGA 200 CAMERA
Berkey Marketing Co, 25-20
Brooklyn-Queens  Express-
way W, Woodside, NY
11377

m s *

Rapid Omega 200 camera ac-
cepts 120 or 220 roll film, pro
vides 2Ax2A format. Pre-
loaded roll film magazines
are interchangeable, lach film
magazine contains rapid film-
advance lever, which also
automatically recocks shutter,
advance’s built in automatic
exposure counter, and acti-
vates a picture-ready signal,
Automatic interlock systems
prevent magazine or lens re
moval unless dark slide is in
position. A single-window
range viewfinder is built-in,
and all lenses are automatical-
ly coupled to the extended-
bese* rangefinder. Framelines
in viewfinder indicate* field of
view tor all lenses, 90mm-
180mm All camera functions
involving viewing, focusing,
film transport, and shutter op-
eration can be done at eye
level. Hand grip allows bal-
anced two-hand operation.
Three standard accessory

Turn to page 90
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Thenew .
Omega generation.

This is the third-generation Omega. The
Rapid Omega. And it evolved from need. When
the first Omega 120was introduced nearly 20
years ago. it gave the working pro a system
with greater handling convenience. And intro-
duced a totally new and practical medium format.
2-1/4" x 2-3/4" that enlarged in direct 8" x 10"
proportions.

Then in 1905, the second generation. Koni-
()mega. refined the concept, And added several
Important contributions to professional camera
design. All geared to insure professional results,
every shot, under the kind of pressure a pro has to
live with.

Now we have the third generation. The Rapid
()mega. And this generation is the only camera in
the world that combines all these features:

(1) automatically-coupled film transport and
shutter cocking: (2) single window raiyge/view-
finder with moving, parallax-correcting framelines
for its interchangeable lenses: (5) quick-change
preloading rollfilm holders: (4) retracting pressure
plate that applies optimum pressure during expo
sure, and releases when film is transported.

Rapid ()mega is all this A s\ stem designed
without compromise, for the uncomﬁromising
working pro. Compact and lightweight enough
to carr?/ and shoot for many hours, Its oversized
controls are human-engineered to provide fastest
working speed with minimum effort. So much so.
it can even be used with gloves on.

And there are two Rapid Omega models
the "100 at $350:* or "2(H) at $475! the latter
having the added feature of magazine interchange-
ability Which means you can change films mid-
roll. without wasting a single frame. Agreat

plus ifyou change from color to b/w. mid-
assignmentl

Both models use the entire system of lenses,
rollfilm holders and accessories interchangeably,
as well as the accessories of their predecessor
model, the Koni-Omega M

Let s explore some of the reasons why our
system is the major tool of the wedding photog-
rapher Each of our four lenses. 58mm 1/5.6.
90mm f/5.5 (standard). 135mm /3.5 and 180mm
/4.5 is known for resolution and brilliance.

Each has a precision between-the-lens
shutter from 1sec. to 1/500 and B; a built-in
retractable lens hood and PC/screwlock flash
terminal. And they all use standard series filters.

Rapid Omega's wide-base rangefinder is
combined with a projected-frameline viewfinder.
Whether using the 90.135 or 180mm lens, the
framelines automatically expand, contract and
shift as you focus, to correct parallax and eom-
pensate for changing angle of view.

Flash users especially appreciate the inter-
changeable flush guide plates that read the f/stop
as you focus. And the heavy duty quick-release
flash bracket made for professional use

We've also built in a host of fail-safe features,
to prevent human error underﬁressure. To prevent
lost shots, you can t remove the lens or the "200
magazine without the dark slide in place: or trip
the shutter without removing the slide. And while
you can intentionally double-expose. you can t do
it accidentally. In fact, the shutter release locks so
you can t make an accidental exposure. You can t
lose the built-in lens hoods, or pull out the flash
connection, or accidentally switch from M to X
synch.

Truly, there s little you can t do with a Rapid
()mega. except make a mistake. We designed it
that way.

Ask your dealer to show you the new Rapid
Omega It s the most amazing performer that’s
ever appeared in a camera store. Or write for our
color brochure. Berkey Marketing Companies. Inc..

Rapid Omega. Because Every Shot Counts.

‘Suiljiestcd user price Sfjeofic.Mionsand price subject to change without notice






We keep you competitive. When
you compare our quality, you
won't match our price. Send us
your CPS roll film in size 120-220
and receive 8x10 color candids
for $1.20.

We can give you machine quality
comparable to that of custom-
made prints with our Kodak Video
Analyser and Vericolor and Ekta-
color processing systems. We use
the finest professional-grade
papers .. .and have 67 years and
four generations of experience,
covering wet plates to computer
color-processing.

We’'re set up to mee} the short
deadlines of the working profes-0
sionai. We can give you prompt
delivery and still maintain con-
sistent quality. You can rely on us
for fast, in-plant service.

That Help
\You Make
\ More

\ Money!

8x10
COLOR
CANDIDS
for only
$1.20

VERICOLOR
and
EKTACOLOR
PROCESSING

FAST
INPLANT
SERVICE

CLINCH THE ORDER by offering the Wedding Couple a

FREE 11x14 PRINT

WRITE FOR OUR SPECIAL BONUS OFFER ...

and ask lor our Price List

You ~ like our deal on COIOR»TRU PREVUE PRINTS .. .and on Prom. Team

League and Organization Packages, too

PHOTO

INC.

13310 West Chicago, Detroit, Mich. 48228
PHONE (313) 834-7515
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Trade
Talk

Mason Philip Smith, Portland, Me., was
top award winner at the annual conven-
tion of the Maine PPA. For the first time
in the Association's 25-year history one
photographer won every major award in
the regular print competition. . . . The
photographic art of David Lebe was fea-
tured at the spring exhibit at The Green-
house, Millbrook, N.Y.

® o o o

A TRIP TO THE ORIENT and a symposium
in Tokyo on "Photo Imaging" is being
offered to PP of A members, November
12-17. The trip is under the joint sponsor-
ship of the Photographic Scientists and
Engineers and the Photographic Industry
Council.

The tour, originating in San Francisco/
Los Angeles, may be planned to include
side trips to Hong Kong and/or Bangkok,
with a three-day Honolulu extension on
the homeward flight.

In order to qualify, six months' PP of A
membership is required prior to date of
departure. For tour information contact
Fred W. Gerretson, SPSE Trip Coordinator,
Bywater Rd., Annapolis, MD 21401, tele-
phone (301) 268-1518.

® ®o oo

Deadline for entry of prints in the 26th
Annual Print Show of the Professional
Photographers of Canada is July 28. In-
quiries should be directed to Sonia Good-
ner, Print Show Chairman, Larry Gooder
Photography, 250 Lakeshore Rd. East, Port
Credit, Ontario.

Richard Matheson, formerly associated
with Edward Wolff as Matheson-Wolff
Photographers, has opened his own
studio, Richard Matheson Photographers,
at 346 S Rose, Kalamazoo. R. Velmer
"Val" Webb, owner of Webb Photogra-
phy, Amsterdam, N.Y., has retired, and
Robert Y. Arthurs has taken over the busi-
ness, in addition (o his duties as an
Amsterdam Recorder photographer. . . .
Neal Chapman has opened a studio at
1705 Mailick Pkwy., Everman, Texas. . . .
Sylvia Olds has accepted a position as a
wedding, school and portrait photogra-
pher with Smucker's House of Portraits,
Mansfield, Ohio Jerry Bishop and
Joseph Mauer have opened their studio.

Turn to page 98



The answer for your color lab...
a Three Solution Color Paper Processall:

Why is Three Solution Color Paper Processall the
answer? Because time after time the Three Solution
Color Paper Processall turns out flawless color prints,

 with speed and quality unequalled by any other color
paper processor.

And it’s no mystery why. Special features like
three solution processing, high speed processing (up
to 6 feet a minute), thermostatically controlled proc-
essing solutions (guaranteed temperature control to
£%°91), turbulent agitation processing, processing up
to 3 rolls of paper at once and widths up to 127, with
the same speed and quality, an automatic replenish-

ing system, and chemical filter to insure clear, clean
prints.

Put all of those features together with simple
cleaning and maintenance, daylight operational, hand
constructed of 3161, stainless steel, and so casy to
operate, almost anyone can do it. You can see why
no one else comes close to Three Solution Color
Paper Processall.

For additional information contact us, the Oscar
Fisher Company, Box 2305, Newburgh, New York,
U.S.A. 12550, or see our location at the Photo Kina,
Hall 170, Gangway M, Stand # 11,

° S CAR Fl S H E R (,'nm/mu‘y, I;/('nrpomlml

Box 2305, Newburgh, N.Y., US.A. 12550



L))




Transparency
dupes so good
they’re hard

to tell from

the original.

Ifyou can capture it, Meisel can dupe it!

Even those unbelievably fine
features, the muted pastel colors, and that
fabulous translucent quality in Boehm's
“Common Tern."

Challenging, yes! Intimidating, no.

In fact, with slight corrections in
color, density or contrast, we can
sometimes produce dupes that are better
than the original transparency. And we
have a pretty good reputation for
dependable service.

So when one good “tern” deserves
another, let Meisel dupe it. Send us your
transparencies, your art work, negatives,
charts, graphs or what have you. We can
copy almost anything, usually without an
internegative, and give you dupe
transparencies to any size you want.

Our best quality transparency
(reproduction grade) should be
ordered ifyou plan to
do separations for
4-color process. We
give you precise
sizing and tonal
matching and, if
necessary, go to
single-stage
masking. This,
plus local
color control
by differential
filtration and
corrective dye
work, assures you
the best Meisel touch for
your camera-ready art.

Our other grade of transparency
(display) is less costly and should be
ordered for most uses other than printing.
On both grades we use the new Eastman
6120 duplicating film.

Of course, our dupes are cropped to
order, dodged, burned in, spotted and
perspective corrected as much as
possible. Ifyou need extra large sizes or
quantities, call us. No doubt we can
handle your special orders.

The 14-mch Common Tern'
pictured here and at the left
was created by America's
master-maker of porcelain
birds. Edward M Boehm
Photographed by Ed
Carlson from the collections
of Mr & Mrs E W Mudge. Jr
at the Dallas Museum of
Natural History

Unique methods and
equipment for 35mm

With our new high-speed copiers, we
can make up to 40.000 custom 35mm
dupe slides a day

We use gentle, diffused light through
your original to achieve an even exposure
and consistent quality- and to prevent
any possibility of light damage to your
slide.

To process your dupe slides, we
have designed and manufactured our
own E-4 continuous processor It controls
the temperature in primary solutions to

an accuracy of a few hundredths
of a degree.

Meisel makes display transparencies

up to 40x 120 inches using the finest quality

professional films

From flat art

or larger negatives and
transparencies, we make original
35mm slides for as little as 25c¢ each in
quantities of 100 or more

Our prices include prefiltering when
necessary to correct the color Also
density correction up to two stops lighter
on dark slides or one-half stop darker on
light slides.

We use Eastman 5038 duplicating
stock, made especially for this kind of
work. The same emulsion for your entire
slide order is used for consistent quality

JULY 1973

Dupes from full-frame
35mm originals

dupes uncut mounted In numbering
per and plastic or and
slide unmounted cardboard collating
1 25c 30c 5
25 21c 25c 45
69 17c 20c 4c
1024 13c 16 35
25 9 10c 1k Y
100 499 6c 10c 25
500 1000 6c 9% 25
1001 up 6c 8 25

All slides are handled and
printed individually, and each dupe is
inspected for cleanliness, color
and density

Meisel uses diffused light ti
expose 35mm dupes which
prevents light damage

to originals

So when you need a dupe, of any
kind, send itto us for that special
Meisel touch. We re your full-service
custom color lab

MEISEL PHOTOCHROME CORPORATION
DALLAS «ATLANTA «SEATTLE
conr'ORArc offices
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PHOTOGENIC'S NEW

top-of-the-line

Studiomaster

Umbrella Outfit

IS NOT FOR THE AMATEUR

Photogenic has created a new, high quality studio umbrella outfit for the pro-
fessional photographer. The highly reliable outfit is an addition to the already
extensive Studiomaster Il line and offers an attractive array of features to make
possible the subtle, soft lighting effects that the professional photographer
requires.

Oll:or example, the new unit incorporates a 250 watt, 2000 hour quartz model-
ing lamp which can be variably dimmed to balance with the proportional
modeling lamps on the existing Studiomaster Il line. Also, when purchased as
a complete Studiomaster stand model, it features Photogenic’s rugged voltage
regulated power supply with push button control, 25W.S., 50W.S., 100W.S.,
200W.S. and booster 400W.S. positions. The heavy duty power supply also
features plug-in components and sensitive photocell triggering. Or, if you
already own a Studiomaster Il stand model unit, the new unit can be purchased
as a conversion package.

So you see, Photogenic has indeed produced a versatile umbrella outfit of
the highest quality with the professional photographer in mind . . .and, by the
way, at a modest cost.

For complete details, see your Photogenic dealer or write for literature.

THE PHOTOGENIC MACHINE COMPANY
Youngstown, Ohio 44512

DESIGNERS OF FINE LIGHTING EQUIPMENT SINCE 1921
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Programs
for People

by Julian A. Belin

n its diversified communications

public relations and mental health

education programs, the New York

State Department of Mental Hygiene

makes w'ide use of photography to

communicate the ideas, purposes and

operations of one of the largest men-

tal health organizations in the world.

Photography is especially adaptable

to public information programs in

mental health. Subject matter is pre-

sented in clear, understandable form

that attracts attention. Conveyed by

pictures, complex messages can be

quickly comprehended. Pictures ap-

peal to emotions and intellect and are

a relatively inexpensive way of pro-

viding information to large numbers

1 of people. The requirement here is

Mental I_were I\EAS not just for routine photography, but

for creative photojournalism, ter con-

New Agreement Protects vey an impression as well as informa-
tion.

Photography can create in the ob-
server a sympathetic feeling or atti-
tude toward an organization and the
work it does. In mental hygiene the
objective is for each photograph to
convey an impression of the orgnni/a
ion as it truly is— an organization of
human beings interested in other pen
pie and their needs

Governor Rockefeller has described
Commissioner Alan D. Miller as

PubbsNK) by it* New York State Department o> Mental Hygiene

Employees Human Kights

Dr. lvps Heads Syracuse | nil

The photograph should he mor>* than
a companion to the written won!

This happy child illustrates value >i
tslew York late's ramps ior retarded,
photograph appeared in Department \
newsletter
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I'inw  Sometimes only to see is to understand.
) ) I - Spectacular lighting can make strong graphic images
|- * . . 4
IIo.tc UHOUhI you. I|.Iu to spewl.tun week .at summr}r nwifi vet. photographs are convincing when observer feels
mtimniing ... hiking... relaxing.. . meeting new friemuUy he is seeing the real thing, flash was used to
simulate natural lighting.

__for llic Menially Relanleil.
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"take charge" commissioner. His is
the image of an alert and hard work-
ing chief who wouldn't hesitate to
take off his jacket and roll up his
sleeves to set the tone for a vibrant,
expanding and progressive organiza-
tion. Such an image demands a can-
did style photograph.

In our highly visual age, the public's
appreciation of good pictures is not
to be under-estimated. Readers have
become accustomed to looking at pic-
tures of the highest quality. Magazines,
television, movies, the press and ad-
vertising have made people almost
unconsciously experienced judges of
good and bad images. And, in an age
where "the medium is the message."
photography for social service faces
a challenge.

Viewing for many people is taking
the place of reading and listening.
The inherent quality of realism in a
photograph enhances the reader's
sense of truth. There is no room for
an arty or dull representational atti-
tude. Timing, composition, lighting,
print quality and tone, backgrounds
and action are the grammar of pho-
tography. But good technical quality
meets only half the requirement.

The photograph should be more
than a companion to the written word.
This does not mean that a photograph
is expected to stand alone or that its
function as an illustration has no im-
portance. On the contrary, every pic-
ture is a psychological device quite
apart from being a functional com-
modity. To be of value photographs
must be thoughtfully prepared and
must receive the same consideration
as any part of a program.

Psychiatric programs, hospitals,
medicine and research all provide ex-
cellent items of human interest for the
photojournalist in the mental health
field. Dramatization is particularly
meaningful when the characters in-
volved are as familiar as your next
door neighbors.

Our department's Office of Com-
munications, directed by Harold
Wolfe, Assistant Commissioner for
Communications, is the voice and ear
of the department. It interprets the

Turn to page 102

cover 0i Department's annual report
utilized existing photographs showing
progress m Programs ior People."

Progress in Programs for People

A Report From The Now Yort State Deportment of Mental Hygiene

Unposed photographs of interns attending
work-study program oi Department oi Mental
Hygiene "Existing light avoided time consuming
set-up and disruption oi mi'eting; opened wa\ tor
pictures that are more than representation,

says author

JuLy
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A Service Art
A Fine Art

by bison Hailey, M.Photog.Cr.

values brought to the purity of quality." Paul Klee,
abstract painter of the Bauhaus, also said, "The quality value
will only be reached when the form produced, or

art object, contains within itself all human experience."

It was the art and teachings of Klee - his intense graphics,
visual energy, constant search to "reduce quantity to
quality, " and his humanistic foundation of art—that did
most to shape the formative period of my photographic art.
In the early titties, he provided the creative credo.

Paul Klee was my thinking eye.

Photography developed as a part of me. | do not have to
pursue it, it will always be there. | can rely on it to provide
the' best opportunities tor individual achievements and
personal contributions While | have practiced photography
as both a service art and tine art, it has meant something
more than earning a living.

Beginning with art lessons at age nine. 1took up the cam-
eraat 11 ,..ahobby that matured into a profession. It is still
my hobby, as well as my profession, and means as much
today as it did then.

My lather was quite successful in retail merchandising,
civic affairs and later Honda real estate. While not especially
art oriented, he always guided my interest in photography
and continues to advise me wisely on business matters.

Our family life was closely shared with many varied activities
such as hunting, fishing, camping and traveling. Many early
years of s< kness delayed my schooling and social adjust-
ments It was my mother's sensitive understanding and love
that helped me through the psychological handicaps of those
awkward years. Most important, my parents provided the
environment tor the "reason and why" and pointed the way
for my lite. It was this love, encouragement and inspired
interest that gave me the sell <onfidence and incentive

to seek the proper training tor a professional career in
photography; even though thev were somewhat apprehen-
sive and hoped | would pursue a "responsible” profession!

Hefim
ASP

Husji»:

FELLOWSHIP
PAPER

(A PAPER INCORPORATING
PHILOSOPHY. LIFE WORK AND
ACHIEVEMENTS IN PHOTOGRAPHY.)
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One 5 Maurice Chevalier's favorite portraits, by Jason Ha,



There was photographs' lor the high school annual, salon
exhibiting. camrra club ,u h\itios and throe years as a Navy
photographer. Alter the war, | apprenticed in various studios
including Carl Blakeslee, C. \ o:n ( lintwoith and Roy Green.
These men encouraged me to submit work to the Professional
Photographers ol America, Inc.and | ha\o continued ever
since. Beginning in 1946, | pursued more formal training . .,
photographic technology, art and design, film making and
finally graduated in 1951 from the Art Center College ot
Design. As a student in photography at Art Center, it was
Ansel Adams, tddie Kaminski and Chadie Potts who did the
most to prepare me for professional life.

In 1952, a small studio shared with two other photogra-
phers was the start ol general commercial photographs work
Turn to page 82
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Photography as a fine art Selective Eye'®
imagery appears representational;

each photograph is something in itself
and shows inherent beauty of the
common surface.

*



lason Hailey, M.Pholog.Cr.,
has been an instructor at
Winona School ol Pro-
fessional Photography and
the Art Center College ol
Design, Los Angeles. A
popular convention speaker
and lecturer, collections oi
his work are in art museums
and schools throughout

the country Hailey served
as President ol the ASP in
7972. His studio at 506
South San Vicente Blvd.,
Los Angeles, c/\ 90048.

Photography as a service art It is important

that photographer understand mer-

chandising objective to effectively contribute

in advertising work "Lor Toyota
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ABSTRACT
Two methods are discussed in maintain-
ing quality control on a processor. They
are the sensitometric and analytical pro-
cedures. Since packaged mix chemicals
are predominantly used in processors to-
day the former is discussed more than
the latter. This is because the manufac-
turers of photographic processing solu-
tions are deeply involved in making
rhemical analyses in order to assure con-
sistent quality in their products. It is
therefore felt that more emphasis should
be placed on the sensitometric method
in the field.

Processing variability and the many
chemical and mechanical reasons for it
are discussed in general. This section can
be used as a reference when one is in-
vestigating an out-of-control situation. A
section is also devoted to making pH and
specific gravity readings of processing
solutions. It is suggested that these read-
ings be used to monitor the chemical
activity of each solution. The last section
offers a simple procedure for evaluation,

here are two types of quality control
procedures that one should con-

sider in the overall operation of a film

proc essor. They are sensitometric qual-
ity control and analytical or chemical
quality control. The former involves
simple methods of quantitative evalu-
ation that are particularly suited to the
use of packaged-mix chemicals. The
analytical method entails elaborate
chemical testing of the chemical con-
stituents in solutions and it presup-
poses that a highly qualified techni-
cian or a chemist is going to do the
testing and replenishing of such solu-
tions with calculated amounts of bulk
chemicals.

Since most processing solutions are
now marketed in pre-packaged mixes,
it is no longer necessary to become
deeply involved with analytical pro-
cedures because the manufacturers
regularly do this to assure consistent
quality in their products. The user
therefore, can now place more em-
phasis on sensitometric quality con-
trol, particularly if he is involved in a
low-volume operation. (Refer to bibli-
ography # 3, p. i03.)

By simple means, much can bo
learned about a certain processor. The
simplest arid most basic test is to look
critically at some production run

42 | THL Fbfofl« ONa -«
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QUALITY
CONTROL

by Robert F. lannazzi

through the processor. If it is color
prints, imagine yourself to be a cus-
tomer. Would you buy these prints?

The proper selection of subject
matter for picture tests is important.
Since flesh tones are extremely im-
portant, include head-and-shoulder
photos of people; overall definition
can be judged from landscape views
which contain fine detail; a low-key
picture can be utilized to indicate how
extreme luminance ranges (light and
dark) reproduce.

More can be learned from sensi-
tometric control strips. Data derived
from these strips can be assigned nu-
merical values, graphed, and com-
pared to other desirable results. (#1.,
pp. 17, 55)

Sensitometric Control Strip Procedure

The sensitometric strips used by
photofinishers and color labs are an
abbreviated version of the 21-step
sensi strip. These only have three or
so steps that are used for determining:
1) fog, stain, or D-min.; 2) speed, a
point sometimes located about 0.6
above fog; 3) a high density for de-
termining D-max and the contrast
range between it and the speed step
(or low density). The density values
derived from these strips are then
compared to a reference supplied by
the manufacturer. A departure from
these aim points is generally attribut-
able to processing variability which is
brought about by changes in develop-
ment. (#3, p. 103)

Sensi strips are run with production
in order to monitor the process. When
feeding these strips through the proc-
essor. it is important to orient them
with the end containing the least ex-
posure first. This prevents directional
effects from occurring when they are
processed in the opposite orientation.
(-1. p. 104)

The storage of control or sensi strips
is critical. Zero degrees Fahrenheit is
recommended in order to minimize
changes in the latent image and in the
characteristics of the light-sensitive
material. A recommended procedure
is to pack each control strip separately
in light-tight film envelopes This per-
mits rapid warm-up of a strip when
one is taken from the freezer. It also

prevents deleterious aging effects
which are encountered when a box of
control strips is repeatedly taken from
the freezer and returned at a much
later time after all the strips have
warmed up.

Processing Variability

Chemical mixing: The chemicals
used in photographic solutions have
to be free of certain impurities. To in-
sure this "photograde," quality chem-
icals should be used. This rating has
been established by American Na-
tional Standards institute (ANSI).
"Chemicals must be protected against
sources of deterioration (and) con-
tamination by keeping them in a
(clean) area free of heat and mois-
ture.” (~2, p. 50)

Whenever working with chemicals,
keep the area clean because chemical
dust and spills increase the possibility
of solution contamination.

When mixing chemicals, pay atten-
tion to the instructions. Be sure to add
the correct sequence of chemicals to
the mix and use the recommended
water temperature. Abnormal temper-
atures can cause chemicals to precipi-
tate in the solution. Water volume is
another item to watch carefully. Many
5-gallon mixes today are requesting
that you begin with 5 gallons of water!
In light of this, problems relating to
chemical inconsistency should not be

Robert F. lannazzi is an instructor in
Custom Color Printing and Mechanized
Processing at the Mational Technical
Institute of the Pea:. Rochester Institute
of Technology. Rochester, NY He
graduated <uma cum laude from RIT
with a degree in Proiessianal Photogra-
phs and was President of Delta Lambda
Fpsilon photographic fraternity, in
which he s still active



immediately attributable to the manu-
facturer. The integrity and reliability
of the person mixing the chemicals
should be questioned first because
history has proven that the majority
ot problems relating to chemical in-
consistency stem from the user's
chemical mixing operations.

One of the biggest problems en-
countered here is contamination
brought about by dirty mixing vessels;
a separate mixing vessel should be
used for fixing solutions. Also, replen-
ishment solutions that have encoun-
tered long storage life and possible
oxidation should not have fresh mixes
added to them. (~2, pp. 50, 51)

Compatibility of film or paper and
developer: There are many variables
involved in film processing. In order
to maintain control of a process, it is
logical that one would endeavor to
eliminate completely or minimize
most of these variables. A variable
that is obvious, but so often over-
looked, is the compatibility of film
and chemistry. The manufacturer takes
this into account when he markets
both of these items. The user should
also take this into account, particu-
larly when different brands of film and
chemistry are brought together.

Remember, certain chemicals are
supposed to be present and imparted
to the developer during film process-
ing. Therefore, departure from rec-
ommended procedures will obviously
produce different results.

Development— 1) Time: For a nega
five process, if development time is
decreased or increased, density will
also decrease or increase; contrast
reacts accordingly. An optimum de-
velopment time must be standardized
with each and every processor.

In film and paper processors, devel-
opment time is generally controlled
by the rate of film or paper travel
through the developer. This is re-
ferred to as "machine speed.”

An optimum speed setting has to be
determined because the physical size
ot the developing tank and the num-
ber of feet processed within this tank
have a direct bearing on development
time. Once this is established, fre-
quent stop watch checks should be
made on continuously threaded proc-
essors in order to detect deviations

between the speed setting and the ac-
tual film travel rate. For example, in
many instances a speed dial setting on
a ribbon processor will indicate a
speed setting that is not being realized
because frozen bearings on a roller
assembly are causing the film to drag
and travel at a much slower rate. (=1,
p. 30)

2) Temperature: The temperature of
the developer directly affects density
and contrast. Optimum operating
temperatures, therefore, should be
determined. Since ambient tempera-
ture is the main factor t< contend with
here, solutions whose operating tem-
peratures are above or below room
temperature are the most difficult to
control. Elaborate tempering systems
are available or provided to maintain
these temperatures. There are also
very simple ones. One of the simplest,
yet one which is very efficient, is the
immersion coil type. It is merely
placed into the solution and tempered
water is run through it. Many expen-
sive processors have this type built
into their processing tanks.

In general, the chemical activity or
reaction of a process increases or de-
creases with a rise or fall in tempera-
ture. "Experience has shown that in
order to obtain consistent, reproduci-
ble results, developer temperatures
must be held within plus or minus
0.25 to 0.50 degrees F and the re-
mainder of the processing solutions
should be held to within 1 to 2 de-
grees F of the nominal value.” (-1,
p. 29)

In order to maintain temperatures
as precise as this, a reliable and accu-
rate thermometer is required. If is
good practice to keep a standard and
use it to verify the temperature read-
ing on the processor's thermometer.
So often inconsistent results are
achieved because of inaccurate ther-
mometer readings.

3) Circulation: The circulation of
developer solutions prevents sludge
and other reaction products from
accumulating in the tanks. Filtration is
used along with circulation to remove
these particulates. A closed-circula-
tion system is the most common type
whereby the developer is extracted
from the tank, filtered, tempered, and
then pumped back into the tank.
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Circulation can affect density and
contrast in two ways; it prevents re-
plenisher concentrates from accumu-
lating in sections of the tank and it
assures a rapidly blended mixture.
(-2, pp. 54, 56) The amount of turbu-
lence produced by circulation can also
affect density and contrast because it
serves as a method of agitation. In
some processors, turbulent circulation
alone is used as a method of agitation
along with rate of film travel. (# 1
p. 19

4) Agitation: Agitation direc lly al
fee Is density and contrast. As develop-
ment is carried out, bromide and other
reaction products form adjacent to
thelsilver image. " These reaction prod-
ucts exert a restraining action upon
the development process . .. (a4,
p. 129) and if they arclnot removed by
suffic ient agitation, uneven develop-
ment, streaking and mottling will be
produced.

When increased agitation is applied,
a change in density is affected. This
effect increases to a point where addi-
tional agitation has no further affect
on density. At this point, optimum
agitation is realized.

With some processors, agitation is
only applied from the motion of the
tiim through the solutions. This is
highly undesirable because when ma-
chine speed is changed to compen-
sate for an increase in temperature,
agitation is affected by the increase of
film travel through the solutions. In-
consistent control can result from the
use of such a practice,

Optimum development is realized
when fresh solution is constantly sup-
plied to the emulsion surface. If agi
tation is lacking, the solution next to
the emulsion becomes somewhat stag-
nated, exhausted and permeated with
developer by-products. The result
from such a condition is uneven de-
velopment. streaking and mottling;
particularly in the higher densities.
f-1. p. 30)

5) Solution loss: In machine proc-
essors. the solution level of the: devel-
oping tank can affect development.
Should it drop below level, less de-
velopment will bo achieved because
the immersion time is reduced. Solu-
tion loss generally occurs as a result

Turn to page 88
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Two lives touch in

a living portrait...recording -
for all the tomorrows

that precious moment

before their lives go their %
inevitable separate ways.

Charis group portraits,

through the dedication

of a truly masterful artiste,

emphasize the studied

informality of pose...

the bold, yet delicate lighting

to produce a

Gainsborough-like portrait

of unsurpassed elegance.

Phillip8ten/arl(8haifis

Selling Precious Moments

Getting - and holding— the attention of a customer today has
become more than a single act, however dramatic it may be. The
customer's desires, as well as his moods, must be considered in
promoting portrait sales

For Phillip Charis selling precious moments through portraiture has
evolved around a four-color brochure describing his technique

and approach to his subjects. The unusual promotional and sales
piece measures 4'i" wide by b'U" high folded, and opens to

222 in four folds. Each fold-out reveals a framed portrait with an
accompanying detail from the direct color portrait and a block

of copy appropriate to the subject The introductory panel shows
photographer Charis and summarizes his philosophy

of portraiture.

According to Charis The key to a great portrait is the creation of
a mood within which man recognizes himself. This mood is the
guiding influence in selling precious moments ®
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A Charinportrait
clearly communicates
the elusive loveliness
ofaihild

in the essettte

of heirloom quality,
h represents

that rare sensitivity
lot the sttbjei |

and that

inslini live knowledge
that thildren

are gills Ironl God...
soon to bet ome

one of us

...hut for a

brief moment
magically belonging
to the angels.

Hnth side* n{ Phillip
Stewart (.linns' ten i>age
fold-nut whu I) dr.im.iti/es
his work and describes his
philosophy first pane is
in rod with name in ornate
#old Ietteringi All other
pages are in lull color
The Charis studio is
located at M South lur.hd,
Pasadena, CA 911.01
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by Robert Bresnahan

twas Itinchtime on a laic* December

(Liv m ITO Mv wile ,mcl business
partner, Marilyn, had just left In pick
up some post-holiday bargains tor
Ihe next year's window decor. At the
rear ot the studio | sal m my office
adjacent lo our color lab, working on
the books. At approximately 11:30
am my lab assistant, lack, called
over to line llex, Bob, | think |
smell smoke! Before he had finished
talking, | loo, had discovered the
unmistakable odor, and had bolted
out of mv chair to the lire' extin-
guisher. | entered the long hallway
toward the trout showrooms only to
discover to my horror a menacing
orange glow in both rooms, the sound
of roaring (lames, and air so super-
heated it threw me backward. B\ this
time lack had rushed out the back

THf PIft
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way to summon the fire department.
1N noon Marilyn pulled up to the
studio to line! smoke pouring out of
itt the front window smashed, the
overhead sign broken, and all this in
just a few minutes. When it was over,
the tirsl of the three showrooms was
nothing but an empty, charred black
box: the second and third were dam-
aged beyond repair. Everything was
covered with a black oily film. The
curio cabinet we had spent hours
selecting had a bubbled, cracked sur-
face where there had once been lay-
ers ot delicate antiquing. The frames
were in the same condition. Faces on
canvas-mounted portraits looked like
they were covered with black veils,
the outer edges charred.
Miraculously, most of our records
and negatives, the cameraroom, and

BRESNAHAN PORTRAITS LTD.

my office and lab were saved. A fire-
proof safe had proved worth its
weight in gold. But the verdict was
clear. We had been struck by the one
calamity every small businessman
tears greatest, the one everyone
thinks happens to somebody else.

The' lessons We learned in the
weeks to come were quite valuable
to us and we would like to share
them, in the hope that you never have
to exercise them.

In many cases, when there is a
lire, the owners of a business are
almost relieved, for it creates a per-
fect reason for remodeling and reno-
vating the whole operation. But we
certainly did not feel this way. The
tire destroyed not only the things it
touched, but also hundreds of hours
of time which had been spent plan-

Turn to page 110

A Service
of the

PP of A
Business
Services
Committee
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bya large format
Color Negative

"I'm a big 8x10 color negative, and I'm tough
towork with, but I finally met my match. And
it seems my little' 5x7 and 4x5 brothers have
too. Those Durst 402 & 403 color heads are
really something...absolutely unique! The
403 puts 1000 watts right through me...
evenly spread from corner to corner, and so
diffused my scratches and dust simply dis-
appear. And the 402 head is no slouch either,
at 500 watts. Why, those quartz-bromine
lamps are so bright that I'm actually exposed
1-1/2 stops faster than with a condenser
head. And we used to think they were
pretty fast. This halogen light doesn’t fade
or shift, either.

All that light would make ordinary gelatin
filters fade in a minute. So | was glad to see
the 403 has absolutely fade-proof dichroic
filters. Does away with re-analyzing and
recalibration, not to mention replacement of
filters. Think of the money that saves.

Another thing that saves you money is the
Durst V-184 enlarger. If you've already got
one you can put a 403 head on it in five
minutes,with just a small wrench. Or you
can start from scratch. Same story for 5x7.
You can buy a 402 head to slip on your Durst
L-138S or S45, or get a ready-made L138S/
402 combination.

So, if you have some tough color negatives
you want taken care of, run them through a
Durst Color Head with diffused halogen light
and dichroic filters. They'll see the light. And
you'll like the results.”

For more information see your Durst dealer.
Write to Photo-Technical Products Division,

Garaon ey, s Thaoaos e " Durst Large Format Color Enlargers



Silk Surface (M) Glossy (GL)

Brilliant(B)

Printed reproduction makes all surfaces look alike.




GAF iIstheonly

American company

making 3-step

color paper
IN4 different surfaces.

Pick a paper. With any surface you need.
GAF can give it to you. Right now!

Let’s start with Silk Surface (M). We
were the first company to introduce this
paper to the industry. Today, it’s the fav-
orite paper for school and photofinishers
as well as for store promotion applica-
tions.

Next, there’s Glossy Surface (GL).
It's the established favorite. Gives a super
gloss without ferrotyping. Just run it
across the dryer emujsion up...and
you've got instant ?Ioss! It's the ideal pa-
per for commercial printing applications.

And let's not forget Matte Surface
(N). It gives you a soft, pretty surface...
with a richness you have to see to be-
lieve. Its non-glare feature makes it the
paper for commercial portrait and dis-
play uses. .

Finally, there's Brilliant Surface (B).
And it's GAF’s alone! Used by just about
everybody.. .and just about everybody
likes it. If you're into custom or photo or

school finishing, come join the growing
GAF Brilliant Surface fan club. Backing
up our complete color paper line is GAF
color chemistry, the system that gives
you freedom of choice (you can use any-
one’s C-22 compatible fiIm32 without
compromising quality or sacrificing pro-
duction time.

Four quality papers, super-white
borders, excellent contrast, on-the-spot
technical support... all from America’s
oldest manufacturer of film, photographic
papers and chemicals... GAF.

For more information on GA F Three-
Step Color Print Papers and our "Freedom
of Choice" chemistry, mail the coupon
today.

gciF

GAF Corporation «e uivj
Industrial Photo Division

Professional Photo Marketing Dept. 540-073
140 West 51st Street

New York, New York 10020

Gentlemen: I'd like to know more about
your complete line of 3-step color print
papers and chemistry system.

TITLE

‘MPAN -

2P



The Hasselblad system...

The System

HASSfIBLAD'
For a free color catalog write Paillard Incorporated 1900 Lower Road Linden. NJ 07036 PA///ARD
Other products Bolex movie equipment Hermes typewriters and figuring machines 10 YEARS OF SPACE PHOTOGRAPHY
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The Tech Rep
Also Works for You

by Lee R. Mannheimer

hat is a Technical Representative,
and what does he mean to you as
a photographer and businessman?

To begin with, a Tech Rep, as he is
commonly referred to, is a walking
mountain of facts and experiences.
His primary function is to be of assist-
ance in helping you solve problems
encountered in your daily routine.

A Tech Rep acquires his knowledge
from three basic areas. Schooling and
background are the first of these. Be
it a degree from Rochester Institute
of Technology, a studio or color lab
he worked in, or operated, the Tech
Rep has had experience on the pho-
tographer's side of the fence.

The Tech Rep's second source of
information is the weekly and month-
ly industry publications, which total
nearly 25 per month. It is the respon-
sibility of the Tech Rep to keep
abreast of all new and changing as-
pects of his field. He then passes this
information on so you can plan your
changes or purchases necessary to
keep up with the times.

However, the greatest amount of
knowledge comes from you the pho-
tographer. As the Tech Rep travels
from place to place, studio after stu-
dio, there are certain similar problems
that may appear in a half-dozen stu-
dios. He may also have found, or will
find, one man who has solved this
problem, and thus be able to pass it
on to the other six.

In other areas a Tech Rep may find
a particular photographer with a new
and clever way of telling the public
who he is and what he does. After
asking permission to discuss this new

idea with other photographers, the
Tech Rep files another good idea
away for future use.

Seek Him Out

Each year in this country there are
hundreds of local, state and national
conventions held for, and by, photog-
raphers. In most cases Tech Reps are
in attendance at these shows. Some
work in dealers' booths, some work
their own company's booths, and
some are merely spectators, and on
occasion guest speakers. At such
shows the photographer is afforded
the opportunity to talk to these men
about ideas and problems. Your prob-
lem may be solved by the addition of
a new accessory you were not aware
was available. Or your problem may
be one that others have encountered,
and the company is working to solve,
or has solved recently.

The Tech Rep is not a mind reader.
It is up to you to seek him out. All
too often, after working a show,
questions come up and problems
arise that could have easily been
handled face to face at the show. If a
problem is so serious that the Tech
Rep should visit your studio, this is a
good time to set up an appointment.
Many times during local shows or
conventions, a period can be found
so the Tech Rep and photographer
can slip away for an hour, if the stu-
dio is close enough, to handle the
problem immediately. It is the re-
sponsibility of you, the studio owner,
to find this man, and ask his help in
solving your problem.

The Tech Rep is there for your

benefit. He can help you to obtain
information, or purchase a product
you have had difficulty finding or
understanding. Be it his company's
product, or an unrelated product of
some other firm, his knowledge and
experience are there lor the asking.

The cost of a Toth Rep is not in-
expensive. There are representatives
from chemical, paper and film com-
panies, processing and printing equip-
ment companies, control equipment
firms, mount and album companies,
camera and lens concerns, and of
cnurse, studio lighting companies. The
firms that employ these men spend
anywhere from $50 to $200 per day to
keep these Tech Reps available to you,
the photographer.

When a Tech Rep is working in
your area he may contact you directly
for an appointment, or have a dealer
he is working with set up an appoint-
ment for him. Too often when the
Tech Rep arrives at the studio for an
appointment the photographer lias
gone out, or scheduled himself so
heavily, there is no time to spend
with the rep. In such cases both
parties lose out. The photographer
may lose an opportunity to see a new
product or idea which can save him
time or money. The Tech Rep loses
his time, which is expensive, and
could have been spent with a more
interested party.

When a Technical Representative is
working in your area, and you have
asked him to stop in, use him to the
fullest, and guard him zealously. His
time is valuable and his success de-
pends on his usefulness to you the
photographer. 5

Lee R. Mannheimer has a broad background
in photography He studied marketing at
Northwestern and Southern Illinois Universi-
ties and the University of Illinois from 1964
68, Mannheimer served a a Photographer's
Mate Second Class at the Naval Photographic
Center, Washington, DC He is a Technical
Representative for P>roncnir>r Studio |ighting
and is employed bv Interstate Photo Supply
Midwest Corp/Div. of Ah' Photo Inc, 6445
North Hamlin Avc , Chicago, It 60645.
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Pianissimo

by Edward A. DeCroce, M.Pholog.Cr.

n immature, senseless controversy
A appears to be developing in the
practice of professional portrait pho-
tography . . . and after digesting the
pro and con articles as published m
various trade magazines it sometimes
seems as though battle lines are tunn-
ing between devotees <t classic tor-
mali/ed indoor and disciples of the
trend to outdoor portraiture.

In proper perspective it must he
acknowledged that neither sterile stu-
dio conditions nor the informality of
outdoor portraiture in themselves
project merit worth consideration.
Mediocrity has prevailed in studio
portraiture . . . and mediocrity is now
rampant and flourishing in outdoor
portraiture under the guise of being
something different.

Outdoor portraiture can he uti-
lized as a business and artistic
strength. It does not. however, re-

Turn to page 108

The flesh and Spirit o{ Motherhood

A Mother and Her Two Sons
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Conference at the French
foreign Office Author was
given a unique privilege
when he was allowed to
watch and photograph a
conference between French
foreign Minister Pierre
laval and Anthony [den,
Creat Britain.

2 Haile Selassie — caught
a Geneva railroad station
on his arrival for historic
league of Nations session
where he asked for help
against Mussolini's inva-
sion of Ethiopia

! 3 french street urchins
walked into meeting of

| elderly workers in Paris,
where author was cover-
ing story.

it Irm farley— "extreme
candid" taken in New
Vnrk street during second
Roosevelt presidential
elec Iron campaign
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his year, we are celebrating the 50th

anniversary of the "candid camera.”

(It was in 1923 that the first | oir a was

introduced on the European market.)

CA N D I D The exhibition which the PP of A in-

vited me to display at the Convention

in Denver is selected from close to

100,000 negatives in my files the re-

P H O I O sults of my 40 years of editorial pho-
tography.

This collection traces my progress

H I S I O RY from the early days of the indite rimi
nate "grab-shooting” to the days

when in my New England studio |
have tried to explore photography in

by Lucien Aigner, M.Photog. its full dimensions as a craft of high
professional standards.

In the early days of the candid
camera, we rejoiced in newlv ac-
quired freedom whic h the small, fast,
easily handled 35mm gave us. This is
what my gallery of world celebrities
is all about, which were published
widely in the world's leading maga-
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frederick Stock conducting a rehearsal. Author sat
in orchestra near subject. Planning consisted
mainly in choosing right spot, which would not
interfere with orchestra, .and yet would provide

Einstein at work in his Princeton study. Einstein could
dive into his work at a moment's notice; here, he was
actually working instead oi posing; there is a difference

agood angle.

/mi's .mil newspapers Wo soon dis-
covered however tliit this freedom
led to the f.nlie and superfu i.il cap-
turing ot the hi/.trre. the uniiMial, the
oil-guard: .md bv indulging too much
m show ini’ humanity .it its worst, we
bet .mie chronic lers ol its weaknesses,
with .1 vengeanc e.

While the etude candid approach
to portraiture’ has been responsible
lor a lot of mist liiof. it also contrib-
uted a great deal to modern por-
traiture It showed that human beings
need not "pose tor portraits stop
living and assume a dignified or arti-
ficial attitude lor the camera . It
showed that people could be i aji-
tured with expressions on their tat i*s
or in actions sometimes planned
and produced for the camera which
were much more revealing of their
personalities than the post'd pii tore.
IIns change in attitude shows in all

IKAPHIR  JULY 1973

which shows in the expression

areas, blit is particularly interesting
to observe in business. Ten or 15
years ago a business exec utive would
not have thought of being photo-
graphed other than in the studio,
whereas today's executive portraiture
is showing these businessmen at their
clerks, or in the factory, against a
realistic background and alive.

This growing popularity of the
spontaneous produced extremes in
the Other direction, until we learned
that not everv snapshot is necessarily
meaningful. There are many moments
in a person's life which actually oc-
cur, and vet are not necessarily worth
capturing in portraiture.

"Planned Candid" Photography

In my career, | soon turned to look-
ing for the’ meaningful, selective ap-
proach in my subjects. | have worked
toward a planned candid' photog-

Turn to page 103
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Charles Laughton — the great British actor, objected to being photographed
at lunch, but allowed Aigner to come to his hotel room; becoming absorbed
in a telephone conversation, he was photographed.

All photographs copyright 1973 by Lucien Aigner.
I

Old man in prayer. Author says:
A "This happened at a time when
prayer became important in
my own life All | had to do,
therefore, was to find the right
subjects and pray with them
# behind my camera



The new Metz 402 is devoted
to the conservation of energy.
Scrooge would've loved it. It can
recycle in as little as one second
flat. With as many as 1000 flashes
on a three hour charge!

How? Thyristor electronics.
It used to be that when a com-
puterized flash cut itself off to
provide automatically correct
exposure, the leftover electricity
was ' dumped', wasted. But the
frugal Thyristor saves it. Puts
it back to work. So, the closer the
subject distance, the shorter the
recycling time, the more flashes
per charge.

The 402 has computerized
exposure accuracy for five lens

Save A V\&H!

apertures. So you can choose a
small aperture for closeups, to
assure maximum depth-of-field,
a larger aperture for longest
possible reach (up to 45 feet) or
to throw the background out
of focus.

Computerized bounce flash,
of course. And, if you finally run

out of flashes, it takes just three
hours to recharge the interchange-
able NC battery. The unit's light
output is truly impressive

(7000 BCPS).

Special note to Nikon and
Nikkormat owners: You can use
the eyepiece ready-lite attach-
ment for your camera with the
Mecablitz 402!

Try the Metz 402 at specialist
photo dealers, or write for details.
Ehrenreich Photo-Optical
Industries, Inc.. Garden City,
New York 11530. 333

New Metz402
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5 PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.,
8 P.O. Box 7197, Chicago, IL 60680 -« (312) 299-8161

APPLICATION FOR
NEW MEMBERSHIP

* PLEASE PRINT— IN BLOCK LETTERS — LEAVE SPACES— BUT DO NOT PUNCTUATE

1T M Tl

YOUR NAME

1111

(LAST

11 1111

YOUR STUDIO OR FIRM

ADDRESS

CITY

MAILING ADDRESS IF DIFFERENT FROM ABOVE

CITY
Each ACTIVE MEMBER, Portrait, Commercial or Firm, is en-
titled to two classifications with his membership. For each

additional classification, there is a charge of $5.

Select your classification listings for the Membership Directory
as described on reverse side. Specify your classifications here

Additional Division Services

If you wish to receive services and mailings of the other
Divisions, you may do so upon payment of $5.00 for each
additional Division. Check ones desired.

O PORTRAIT O COMMERCIAL O INDUSTRIAL

Date and Place of Birth

Percentage of Income Derived from Photography

-%

FIRST

1111

MIDDLE INITIAL) _A
in a

A ZIP

STATE 3T AT zIP

I, upon being accepted into membership in the Professional
Photographers of America, Inc. do hereby subscribe without

reservation to the Code of Ethics and understand dues in-

clude $5.00 for a subscription to the Professional Photog-
rapher.
This day of , 19

Signature

IMPORTANT: Bylaws require the above must be signed before
application can be considered.

DO NOTE WRITE BELOW THIS LINE ~

Member No. | | T

Account Number Account Number

Date Date

Amount. Amount

Please fill in BOTH SIDES of form and mail with one year's dues to P.O. Box 7197, Chicago, IL 60680

THE PROFESSIONAL PHOTOGRAPHERS OF AMERICA CODE OF ETHICS AND SEAL FRANCHISE AGREEMENT

An applicant for membership in the Professional Photographers of
America, Inc. must enclose a check (as indicated by the dues scale) in
payment of dues. It is understood if an application is not accepted for
membership the accompanying remittance will be refunded. In the event
of cancellation or lapse of membership the use of this Association's
name, emblem and trademarks will be discontinued immediately.

Upon being accepted into membership in the Professional Photog-
raphers of America, Inc., an applicant will subscribe without reserva
tion to this Code of Ethics, and will solemnly agree to

(1) Endeavor to maintain a dignity of manner in behavior, in the
presentation of photography and photographic services, in appearance
and that of studio or place of business, and in all other forms of public
contact.

(2) Observe the highest standard of honesty, in all transactions.
avoiding the use of false, confusing, inaccurate and misleading terms,
descriptions and claims.

(3) At all times endeavor to produce photographs of a quality equal
or superior to the samples displayed, to apply the best efforts towards
providing the best possible photographic services and to raise the gen-
eral standard of photographic craftsmanship.

(4) Show a friendly spirit of cooperation to fellow professional pho-
tographers and assist whenever possible should they be in trouble or
difficulty.

(5) At all times avoid the use of unfair competitive practices as
determined by any court of competent jurisdiction, the Federal anti trust
laws and related statutes.

(6) Assist fellow photographers and share knowledge with them and
encourage them individually and collectively to achieve and maintain
the highest standards of quality.

(7) Recognize the authority of this Association in all matters relating
to the interpretation of this Code in accordance with the statutes of the
United States and the various states and the decisions of courts and
governmental agencies of competent jurisdiction.

Recognizing that the seal of the Professional Photographers of
America, Inc. is a trademark indicating high quality ethical photographic
services rendered by members of this Association, and that the right to
use the same is only in the nature of a conditional, revocable, privilege
granted by this Association to those of its members strictly adhering to
the high standards represented by the seal,

It is agreed in consideration of and as a condition to the grant
by the Professional Photographers of America. Inc. of the privilege of
using the seal in connection with the practice of the profession of pho
tography. to use the seal:

(1) Only in connection with such practice:

(2) At such locations for which a membership has been taken out
and on such documents as shall lend dignity to the seal and the stand-
ards it represents: and

(3) To adhere to high standards of photographic quality and ethics,
including particularly the Code of Ethics of the Professional Photog
raphers of America, Inc.

It is further agreed that in the event that:

(1) The Code of Ethics of the Professional Photographers of America.
Inc. shall be violated, or

(2) The seal is used in any manner detracting from its standing as
the symbol of high quality ethical photographic services, or

(3) Membership in the Professional Photographers of America, Inc.
is terminated for any reason whatsoever, the privilege to use the seal
shall thereupon be automatically revoked and will not thereafter be used
in any respect whatsoever.

Further, it is agreed that all reproductions of the Emblem shall become
the property of this Association and shall be returned to the Executive
office upon termination of membership



Check ONE to indicate your voting and mailing category:
[] PORTRAIT [] COMMERCIAL [ INDUSTRIAL

I. ACTIVE INDIVIDUAL MEMBER

An individual who derives the major portion of his earned income

from photography may become an Active Individual Member.

DUES: (check one)

[1 $50.00 Annually for Portrait or Commercial Member in U.S.A.
[[1 $35.00 for applicant annually grossing less than $15,000

[ $25.00 per year for an Industrial member who is employed
in a photographic capacity by a firm or organization other
than a photographic studio in U.S.A.

[ $15.00 for applicants outside U.S.A.

Il. ASSOCIATE MEMBER

A photographic employee, student, or other individual interested
in professional photography may become an Associate Member;
a studio owner who qualifies for Active Membership may not
become an Associate Member.

DUES:

[ $15.00 per year

1% 7.50 per year—Full-time student in photographic school.
IIl. SERVICE MEMBER

An individual or firm offering services to the photographic pro-
fession, or a recognized dealer in photographic supplies and
equipment, or a publisher of photographic books or magazines
may become a Service Member.

[} DUES: $25.00 per year

Type of Service
IV. SUSTAINING MEMBER

A manufacturer of photographic supplies or equipment may
become a Sustaining Member.

[7] DUES: $125.00 per year

V. ACTIVE FIRM MEMBER

A firm or institution engaged in photography or having a photo-

graphic department may, by designating a responsible individual

to represent it with this Association, become an Active Firm

member. First member is the Active Member, others are Asso-

ciates. The same mailing address must be used by all members

within the firm to come under this classification.

DUES: (check one) 8 zgl;ﬁg&‘zlm_ ] INDUSTRIAL
$ 75.00 per yr. $ 50.00 per yr.

90.00 per yr.

115.00 per yr.
170.00 per yr. 145.00 per yr.
10.00 per yr.

10.00 per yr.

[] Up to 3 members
[] 4 to 6 members
[ 7 to 10 members
[ Each additional
Active
Member.
Associate
Members

(Attach separate listing for more than two Associates)

Membership in other photographic organizations:

References:
Bank
Bank Address
Indicate Membership in Service Club, Civic Group, Chamber of
Commerce or Better Business Bureau:

Sponsor Name
Sponsor Address

Please fill in BOTH SIDES of form and mail with one year’s dues to P.O. Box 7197, Chicago, IL 60680

CLASSIFICATION LISTINGS FOR PP of A MEMBERSHIP DIRECTORY

Portrait or Commercial Active Individual and Firm Members Only

Classitication listings for the Membership Directory are as below. It is

essontial to supply the correct information regarding photographic

operations. Each ACTIVE MEMBER only is entitled to two classifica-
tions with his membership. For each additional classification, there

15 a charge of $5.

AE Aerial Photography — obliques and verticals

AM Aecrial Mapping — with specialized aerial cameras and facilities
for scale production and mosaics

AN Animal Photography — specialists in livestock and pets.

AR Architectural Photography — exteriors and interlors for architects,
national architectural magazines, interior decorators.

AS Art Studio — layouts to finished art.

BA Banquet or large groups — specialists in this field.

BP Business Portrait,

Bl Biological Photography — specialized work for the medical pro-
fession,

CB Commercial Photography. General — black-and-white only. Nor-
mal exteriors, Interiors, publicity, small or large groups, meet-
ings, copies, products in use. studio set-up of products, catalogue
ustrations. general legal, construction progress, installations.

€C Commercial Photography, General — color and black-and-white.
Same as CB but includes color.

co St:‘?lo operating exclusively in color. Does not solicit black-and.
white.

CR

Criminal — Photograchy, Photomicrography, and Radiography as
practiced in criminal investigation.

CX Commercial Photography, Occasional — the average picture that
any photographer can be expected to make with ordinary equip-
ment. M studios in smaller cities, unless exclusively portrait,
are so listed,

DP Direct Color and Processing.

DT Direct Color for Trade — prints and film processing for other
studios.

EN Enlargements — made for other studios.

EV  Evidence photography, specialists having knowledge of evidential
photography.

EP Executive Portraits.

FA Fine Arts, experienced and equipped for photography of paint-
ings. sculpture, object d'art, l.:“q‘:ap:s g g -

FU Fumiture — photographs of furniture f ! by furniture
manufacturers with studio f"ﬁgm.s'lo:os'ar’n.c.“ e

HS High Speed Motion Pictures and Stills — specialists with proper
equipment

1 Industrial Hlustration — dramatic, fine quality illustration at in-
dustrial plants, with or without models. Creative work for adver-
tising and publicity.

IA lllustrative Advertising Photography — creative work with and
without models, in studio and on location, making sets, fur.
nishing props. the end result to be used in display advertising.

IM Industrial Motion Pictures — complete production, including edit-
ing. titling, sound.

LA Lantern Slides — only for exclusive slide studios or quantity
producers,

LE General Legal — Experienced in photographs for use in court.

MA Marine Photography — specialists in photographing boats, races,
etc

Ml Microfilming — only if microfilm equipment is owned by studio.
MP Motion Pictures — taking only, but can furnish finished product.

P Portraiture — including studio, home, passport, school groups,
children.

PE Photo Engraving — only when plant is conducted in connection
with studio.

PF Photo Finishing — when performed as a side-line to the studio’s
major work.

PH Photostat, Rectigraph and Similar Photography — not ordinary
Copying.

PJ Photo Reporting — photojournalism in telling a complete story
with a series of photographs.

PM Photo Murals — equipped to make, mount, and install photo
murals.

Print Praduction. Quantity — prints and postcards.

Public Relations and Publicity — experienced in posing and
handling people; knowledge of publication media requirements.

Photo Finishing. Wholesale — includes mail order and fine grain
work,

Conventions and Special Events — expositions, meetings and
conventions.

Slide Films — the complete production of sequences.

ftock lPhotogvaphs — studio maintaining catalogued stock prints
or sale.

Sound Recording Studio — for slides and motion pictures.

Scientific and Technical — specialists in techniques as photo-
micrography., metallography; persons or organizations equipped
and offering these services,

Theatrical Photography — specialists in "'show business.”
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Start with Omega,
and you'll end up with the only
4" x 5"enlarger you'll ever need

Because Omega enlargers are designed to the "building block” concept. Your
Omega is tailored to your own needs from the very start. And as your needs
or interests grow, you simply add more "blocks.”

With a choice of three enlarger chassis, Omega represents the most flexi-
ble and versatile enlarging system in the industry. And the wisest investment.

Choose, also, from a wide range of practical, precision
attachments and accessories. The Super Chromega
lamphouse that converts your Omega to the
ultimate in color enlargers; variable triple-
condenser lamphouses that offer optimum
light efficiency for any negative from Minox

Rigid inclined girders to 4" x 5"; and light sources for variable

center the image on  contrast papers or microfilm projection.
the baseboard.

Consider, too, some of the basic
reasons for starting with Omega. All
models feature inclined, rigid girders
for vibrationless enlarging at all
elevations. Factory-locked parallel
alignment of lensboard, baseboard
and negative stage— a fundamental

Negative stage. lens  Omega design that prevents distor-
in alignment. tion. And human-engineered
controls that speed production and
make darkroom life easier. No
wonder there are more Omega
D-series enlargers (over 150,000!)
) ) in more professional darkrooms
Variable triple con-

densers for opimum than any other make and model.
light output with all
lenses and negatives. See for yourself, at your Omega dealer.

Or write: Simmon Omega, Box 1060, Woodside, New York
11377. In Canada: Berkey Photo (Canada) Ltd., Ontario.

Simmon
COmega

The Greatest Name
in Your Darkroom.

Berkey

Omega D«6 Pro-Lab Enlarger
with zoom triple condensers,
triple lens turret, extra-large
girders, double extension bel-

lows.
b
%
Automega D-3V Autofocus Enlarger with vari- . Omega D-2V Manual-Focus Enlarger
able triple condenser system, extra-long auto- with variable triple condenser sys-

focus cams you con install in minutes. tem, fast friction-drive microfocusing.



The Idea Exchange

The
Compleat

Wet
Weather

Primer

by Kenneth A. Holloway

Have you ever wondered how news-
men manage to get great photographs
ot football games in the middle of
soaking rains? Or how they can take
expensive equipment to the stadium
and be confident that weather won't
prevent them from covering the
event in prime form?

| suggest outfitting yourself appro-
priately for wet weather photography
in order to bring home dry equip-
ment and "How'd he do it?" photo-
graphs.

Beginning with the essential of
how to be comfortable while work-
ing in cold or rain, | suggest thermal
underwear or two pairs of pants for
the lowers. Two shirts or a shirt and
a sweatshirt for the upper should do.
On warmer occasions, when water
is the only problem, a waterproof
golf suit is the answer. For your feet,
waterproof boots (I prefer those with
steel-rapped toes In cold weather

TUI t-MOlIIb OXAT. FMOTOCfRAPHER /JULY 1973

the outer coat should be waterproof.
| wear a ski jacket with inside pock-
ets to keep film dry.

Next, protect your equipment. My
favorite method is to fabricate ma-
terials at hand, such as masking tape
and large plastic bags, into multi-
thickness. transparent, flexible blimps.
By spending la minutes taping a
camera, you will save the expense
and trouble of an overhaul, dry-out
and cleaning from rain, rust and cor-
rosion. A lens shade is useful in pre-
senting droplets from landing on the
tiller. Get a Hasselblad flash bracket.
It will fit any camera with a little
doing; and a bracket can be made
which supports not only a flash head,
but also an umbrella, to keep rain
off volt and your equipment. | found
the large umbrellas for beach chairs
to be especially good.

With most football games taking
place at night, a strong light source

Turn to page 108

Left: Author outfitted appropri-
ately lor wet weather photog-
raphy. Below: Masking tape
and large plastic hags water-
proof equipment Bottom:

£nd result is dean photograph
and dry photographer.

Kenneth A Holloway. The
Photographers, 10168

w Layton PI.. Littleton, CO
80120. is currently working
in photographs for home
and office decoration.



~ Mmodern math

- plus economy unit prices

; i $ 2 5 ﬂ “ONirs $ ] @_[J UNITS $ ] ﬂﬂ

EACH EACH EACH

SIZES FROM 12X 2),"16-UP TO 16 x 20. PRINT
% WITH MATCHED COLOR BALANCE AND DENSITY.
ol CLARK WHITNEY

ALL 4 CORNERS BURNED IN. (313) 426-4666

CANVAS MOUNTING.
3-UP GLOSSYS IN BW AND COLOR.
CUSTOM PORTRAITS (INQUIRE).

WRITE FOR OUR 1973 PRICE BOOK.
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W HO's endeavor toward better physical,
mental and social well-being for all
people came into existence in 1948. This

was when the need to build a better
world on the ruins left by the Second
World War became apparent.

The photographs displayed on these pages
are part of a collection of 25 from the
WHO library in commemoration of its
25th anniversary. Selected works from

this collection, depicting the vital work

of the WHO in its 25 years of existence,
will be on display for public viewing

at the 82nd International Exposition of
Professional Photography, Denver,
Colorado, August 5-9.

These photographs have been made
available through the courtesy of
Pan-American Sanitary Bureau, WHO
Regional Office for the Americas. *

"The same, only so different"— Brunei, f Schwab

Top "The School Doctor"— Korea. D Whitney.
Above "Clean Water"— Peru, P Almasy
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— Advertisement —

‘Change a Frown into a Sale!" pleads Stockwell

Joy

Inflames Album!

You Can't Sell Agony!

By Bill Stockwell

The mail stack grows, as my Bill Stockwell seminars pursue
our misty crusade. The letters throb with questions, plaudits,
complaints, comments and soul-searing agony:

Complaint--I operate a high-class studio, paying high rent.
| resent mingling with wedding photographers, who work
out of their homes!

Answer—Some very famous photographers work out of
their homes—Bill Stockwell, Joe Zeltsman, Monte Zucker . . .
And incidentally, Richard Nixon works out of his home!

k k

Complaint— Your posed Casuals leave me cold.
| cover the wedding honestly, recording exactly
what | see.

Answer— Exactly what you see? You would have
loved the tired, brooding bride | faced at my
last wedding. Her pouty scowls ran the scale of
distress, anger, anguish, apathy, petulance, nau-
sea, agony. Are these the shining memories we
promised her, noble gunner? | worked like a
frantic cheerleader, turning agony into grudging
happiness. She will be eternally grateful!
* * * *

Q Must | do my own printing, or get special lab help,
to deliver your unusual Casuals?

A—Positively, no! All Casual miracles are created quickly
and simply, IN SHOOTING! If your camera doesn’t double-
expose for Fantasys, you can sandwich two THIN negatives.
Nearly all labs print them!

* * *

Letter: | took my first wedding ever, after your
Detroit seminar. | shot around 20 Casuals, heavy
on candlelight. The order hit $480. | also sold
a misty 16x20 outdoor Casual. John Righter,
Hartford, Mich.
sr
"Your seminar separates great photographers from good
ones." Garrett A. Hyde.

"I'm shooting for 250 weddings this year. | added your
color postcard to your compelling letter. The response from
brides tripled. Terry Harris, Gabon, O.

"Since attending your seminar, business is over-
whelming. It's sure nice to have customers more
concerned about whether 1have the date open,
than what prices do | charge. My sincere thanks
to you, for making my candids come alive!"
Steve Ockaskis, Jenison, Mich.

"| especially felt your seminar was realistic for smaller studios,
where others have not been." Maxine Adams, Richfield, Utah.

Your romantic selling is priceless! | can't believe the num-
ber of shoppers | was letting get away. Everybody gushes,
Bill, over No. 113 in your COLOR book. They all want it!"
Alta and Glen Cook, Wichita, Kan.

"Bill, your 'wild Mistys' revolutionized lab print-
ing, just as they revolutionized the wedding
story. The beautiful seminar samples come roll-
ing in, as you teach across the nation." Harvey
Denkin, Cross Country Lab, Westville Grove, N.J.

"How about those tiny hearts, dancing on candletips? Brides
scream with sheer delight" Dorothy Sanguine, San Francisco.

Answer: The Heartbeats spice the shooting menu in my
current seminars, along with a regiment of new miracles. A
regiment! You can't believe their simplicity!

T cannot describe the happiness | now have, since attend-
ing your Detroit seminar. Even with camera trouble, my
Mistys were excellent and my Snoot Fantasys were right on
the money." Florence Gander, Sarnia, Ont.

"The full day of shooting was the greatest day I've ever
spent!  Werner Davidson, Wichita Falls, Tex.

"I'm glad to hear my flaming candle Misty of bride and
maids was a hit in England! As | took available light Mistys,
the bride's mother kept murmuring: "Oh, your light didn't
go off. We won’t have any pictures!" She was positively ec-
static when | delivered a bouquet’ of sunny Mistys. Yes,
printed wild! Dan Tisdal, Bartlesville, Okla.

BILL STOCKWEI.L'S New Seminars —1973 Tour

July 1-2.e San Antonio, Tex.

July 15-16... Phoenix,Ariz.

July 29-30..ccvevcieinnne Atlantic City, N. ].

Aug. 12-13............ Grand Rapids, Mich.

Aug. 26-27 .. Orlando, Fla. well Ir., Charles Thannhausen.
SEPL.ii European tour.

OCt. 7-8 oo Buffalo, N.Y.

Oct. 21-22 Cincinnati,O.

NOV. 45 oovooeeeeeeeeeeeeseeseeesrcesnnanes Omaha,Neb. freshers  $95 each.
Nov. 18-19.. Nashville, Tenn.

DEC. 2-3 i Tulsa,Okla.

Dec. 16-17 .... ... Baltimore,Md. freshers

SEMINAR Scoreboard

Class size limited
Professors — Bill Stockwell, Bill Stock-

Hours 9 am. to 6 p.m. Two days.

Tuition— $190 each. Your studio as-
sociates, accor ipanying you, and re-

Deposits — New students — $100 de-
posit. Your studio associates and re-
$60 deposit each. Please

send check at least two weeks in ad-
vance. When check arrives. | will mail
three great Casual texts.

Gratis Texts — 1. Mad, Misty Sampler,
with 250 Casual Champions. PRINTED
IN COLOR" 2. A Casual Bouguet, mas-
ter text. 3. Shortcut to the Top, a sleek
pocket guide

Samples Shooting  You will enjoy a
FULL DAY of samples shooting, taking
75 to 100 Mistvs, Wisps, Fantasys, Im-
pact closeups

Brochure It’s gratis and in COLOR!

BILL STOCKWELL'S CASUALS = 1105 Tedford Way e Oklahoma Citv, Okla. 73116
Call 405-843-6264
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Every professional photographer should
have one of these complete "Profit Source-
Books". They're crammed, cover to cover,
with up to date facts, figures and informa-
tion. You'll find them a complete reference
source making it easy to find and choose

36 FACT FILLED PAGES ... the exact service to fit your requirements.

Containing some new and exciting programs. For The demand is great, they're being dis-
instance . A Brand new Custom Department. Lots tributed now If you're presently not
of interesting New Special Effects. New Volume and one of our accounts but are interested,
Studio Portrait Programs. Some new Albums, Album- attach this coupon to your business
Packages and Page Designs...in addition, you'll letterhead and mail-we Il reserve your copy.
still find all our old Money Making Regulars. K SHXZ 3UC XK

MONKEY COLOR INC. X

534 W 20th STREET
HIALEAH. FLA. 33010

Gentlemen:
M O N K E Y I'm anxious to learn all about what's new at
Monkey Color please send me your new catalog
Color ,c Name
534 WEST 20th STREET Address
HIALEAH, FLA. 33010
City State Zip

ffcxte otic rxtc IX X1
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New...Handcrafted Wood

Slip-In

MONACO BLACK - 160
Antique Silver w/Black Edges

[\

PROVINCIAL - 138
Gold w/Bronze Antique

/ N

COLONIAL - 142
White w/Gold Antique

‘Flalﬁ-Fram es’

COPYRIGHTED

S LU CLASSIC - 131
OVAL - 131 * .
Gold w/Black Antique Gold w/Black Anthue

FREE FORM - 194
Carved Walnut

Distressed Walnut

MEDITERRANEAN - 195

Pecan Finish
MARINER - 207
Rustic Walnut
W e INC All frames are available in 5/7, 8/10,11/14,
. : 16/20 and 20/24 sizes. For complete
CUSTOM PICTURE FRAME MAKERS

197 HIGHLAND PLACE
BROOKLYN, NY. 11208 = (212) 647-3400-1

information, send for our full color catalog
and price list.

not available in 20/24



Jiffy Candids...

Simple and Easy!

Jiffy Color Candids save you time and eliminate the
bother of complex order forms, checks and postage.
When you purchase a Unit/Coupon Book from Dale
Color, all you do is enclose your film and the appro-
priate number of coupons in our prepaid envelope
and mail.

Jiffy Color can give you the finest quality processing
without the delay caused by ordinary billing proce-
dures. In most cases, this alone trims 24 hours from our
high-speed service.

So if you're looking for a fast, easy, no-hassle way to
process your candids, fill out the coupon and send
for details.

I'm ready for the easy way
.. . please send me informa-
tion on Jiffy Candids.

NAME
ADDRESS
CITY

STATE ZIP

Mail to DALE COLOR. INC

Box 460

Bloomington, lllinois 6170)
OR

DALE COLOR\WEST

Box 4105

Portland. Oregon 97208
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Candid
Comments

Sandi Zucker, Cr.Photog., and
Monte Zucker, M.Photog.Cr.

After the Reception— What?

ihere <IK' as many varieties in the
styles of presenting wedding proofs
to the customer as there are varie-
ties in the approach to wedding pho-
tography itself. In the hope that our
readers may be able to profit from
some of our experiences, we will dis-
cuss in this column our style of pres-
entation and how it evolved.

Iverything we are doing today is a
result of much trial and error. It is a
method of presentation that has
proven itself extremely practical, en-
abling us to show our work in its
best form. At the same lime, we feel
we are providing a service which is
beneficial to the' client, as well as to
ourselves.

It is our philosophy that we can
better serve our patrons by present-
ing them with finished prints from
which to select. This is in contrast
to our original method of making
-tx i proofs of everything taken and
presenting them to the bride and
groom in a small album to take
home, study and select.

Our concept did not materialize
overnight. It was formulated by
watching and listening to what our
customers were telling us. This, in
fact, is how almost all of our current
policies were formulated. We lis-
tened acted and reacted to what
was going on about us.

70 THI: fH ol OC< 1 OIOGRAPHER / JULY

In the days of black-and-white
wedding coverages we contacted our
4x5 negatives and presented them in
a ring binder for the customers se-
lection. When we originally made
the conversion to color we quite nat-
urally followed the same routine,
having a lab make 4x5 machine
proofs for us.

Wanted All the Proofs

On our very first color wedding
we presented about 100 color proofs
and suggested that the bride and
groom take home the book to select
the 24 they would like to have made
for their 8x10 album. In our office
the bride and groom hastily looked
over the pictures and asked excitedly,
can't we have all of the smaller pic-
tures, rather than just a few of the
larger ones?”

It only took us a moment to re-
alize that there was merit in their
request. Would it not be easier and
more practical to offer the complete
set of 4x5s than to ask the bride and
groom to take them home, select
some of them, and then return to
our office to place the order?

We would be doing everyone a
service by complying with their re-
quest. The bridal couple would no
longer have to worry about which
pic tures they wanted to retain. They
could have all of them. What a sell-
ing point this could become!
and did become' ‘'You get all the
pictures we take at your wedding,
and for the Same price that we used
to offer only 24.” The fact that they
were smaller than the original pack-
age of 8x10s did not bother the
customers, because they were hand-
somely packaged in a bound album.

At the same time, we did not have
to wait for the proofs to be returned,
order the 8x10s and then call the
customer back to pick up the com-
pleted order. Not only that, we were
also able to ask the same price for
the miniature album as we were re-
ceiving lor the 8x10s, saving us the
additional expense of the enlarge-
ments.

New Approach is Better

Our first sale with this approach
was an immediate success. The next
clients who came into our office
were presented with the idea
they would get all the photographs
in a miniature album, instead of
having ter select the few they wanted
enlarged. Perhaps it was our enthusi-
asm, or perhaps it was the reaction of
each of our customers that spurred
us on in this direction. Regardless,
it was a new approach. It was also
a better approach. Everyone was

thrilled with the prospect of doing
business in this manner.

Before long we were promoting to
every couple the concept that they
would at last have the complete cov-
erage of their wedding they had al-
ways dreamed of having, but never
thought they could afford. It was a
magical approach to an enchanted
day. The ultimate wisdom of this idea
was proved time after time as each
couple enthusiastically embraced
their wedding album and each other
as they left our office.

W ith each successive wedding we
listened, watched and matured in our
approach. Occasionally we would
hear comments that some people did
not feel the necessity of having all the
photographs, because some of them
were duplicates of the same groups.
It didn't take us long to realize that
we could eliminate this problem by
dropping out the duplicates before
we put the album together. It was a
simple solution and no one objected.
As a matter of fact, without dupli-
cates the album had even more
impact.

It had become obvious to us that
as long as there were duplicates in
the album people could conceivably
have in the back of their minds that
all the pictures were not necessary

in fact, the album might be bet-
ter if the duplicates were eliminated.
Going a step further, once the
thought of elimination crossed their
minds, it also might plant the sug-
gestion that perhaps others might be
eliminated as well.

Now that we had taken out all the
duplicates before showing the pho-
tographs, we were able to present a
set of prints to the customer that
were so strongly tied together that
the thought of rejecting some of
them never entered their minds. Our
style of presentation was beginning
to mature.

Demand for Larger Albums

It wasn't long before people be-
gan to ask why they couldn't have
larger albums. Why did they have
to have a miniature book?

This time the problem had been a
result of our own negative attitude.
Because we felt that a customer
would not pay more money, we
thought it necessary to keep the
price at the same level we had al-
ways been charging. We never gave
the benetit of the doubt to the fact
that people would be willing to pay
more when they receive a greater
value.

The solution was simple. We be-
gan offering a package of all the

Turn to page 76
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The Photo
Colorist

Viva Fay Letter. Cr.Photog.

Painting White

In our last column we promised to
discuss the painting of white. How
many of you have heard a customer
sav, in connection with a bride’s pic-
ture or about someone dressed in
white, "There won't be much to paint
in this picture since it is all white."

Perhaps she even feels there should
be a reduction in price. How wrong
can she be! There are more tones in
white than one could count on ten
fingers and ten teres.

If the picture is to be done in
heavy oil, the white should be painted
as heavily and as ric hly as the rest of
the portrait. There are various ways
of doing this Some colorists prefer
to paint in a heavy coat of white on
the garment first and then build the
shadows and blend into the white.
Others may wish ter paint in the
shadows first and then paint in the
highlights, blending them in with
the shadows which have been previ-
ously blended. | find myself using
both methods, but feel the simplest
way is to cover the garment with a
coat erf plain white, blend softly, and
then come back with the desired
shadow color. Dark shadows will
need to be painted in quite heavy,
while the lighter ones or halftones
will require much less paint—some-
times just the merest brush of eolerr.

The type erf material will affect the

72 THE PRO* 0'<\.
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way the highlights should be fin-
ished. For instance, if the material
is satin or something with a lot of
sheen, the highlights should be paint-
ed in with bold strokes with a brush
and left unblended. These special
highlights can be emphasized again
after the shadows have been blend-
ed, regardless of which method was
used. Cottons, woolens and other
materials that lack sheen or high lus-
ter should have the highlights blend-
ed to give a soft, dull surface.

Painting over Paint

Ycru can save time by applying the
first coat erf white with a soft swab of
cotton, blending with atuft of Dacron
fiber, a piece of lamb's wool, or a soft
red sable brush. The shadows should
be applied with a brush, but you
must remember that you are painting
over paint. You must not have too
much paint on the brush. Brush light-
ly enough to leave the paint beneath
undisturbed. It is much easier to add
a little extra color than to have to re-
move it in this case. The white base
lends opacity to the shadows. For
greater contrast and more sparkle to
the garment, the major or primary
highlights should be brushed in and
left sharply detined.

Next comes the choice of color for
shadows which will determine the
tone of the white. Marshall's Khaki
is my favorite for a nice natural, rich
looking, warm white. | use a lot of
khaki in my backgrounds, and | find
it makes the figure blend in har-
moniously. If I want a still warmer
white, | use a bit of Grumbacher's
Burnt Umber in the deepest shad-
ows and a mixture of burnt umber
and raw sienna in the halftones. To
give a chalk-white effect, use a grayed-
blue such as Marshall's Grayed Back-
ground Blue, Air Force Blue, even

Special Seminar

Here's a special program for studio own-
ers—a six-month business management
seminar conducted by Professor Joseph C.
Schabacker, PP of A Management Con-
sultant. First session is scheduled for the
Denver Convention. Follow-up readings,
assignments and other resource materials
are provided by mail. The first edition of
the program now in progress is enjoying
great success. Enrollment for the next seg-
ment should be made now: $65. Write
to PP of A, 1090 Executive Way, Des
Plaines, IL 60018.

Paynes Gray or a mixture you can
make by combining thalo blue or
Chinese blue with neutral tint.

Add Harmony with Blue

When you have a white-white gar-
ment in which you have used the
blue tones in the shadows, you can
add harmony to the portrait by using
some of the same blue in your back-
ground. | do not mean that you
should make a solid grayed-blue
background. Just add some areas of
the color to your basic color in the
background. Colors surrounding the
figure are wusually reflected in the
shadows of the garment. If the pho-
tograph was made out-of-doors with
a background of green shrubbery and
green lawn, the shadows will defi-
nitely be green—the same green as
the grass and shrubbery, but in a
subdued tone.

W hite sometimes appears too in-
tense or shocking; contrasting too se-
verely with the rest of the picture.
Some of our bright reds, blues and
other bright colors do the same thing.
So we must tone down the white,
just as we do the other colors that
try to rob the subject of its rightful
place of prominence in the portrait.
This is especially noticeable at the
bottom of the picture where the low-
er part of the print just washes out
into an effect which is too light. To
give a strong base to the picture,
tone down the white in the same
manner as you do the other colors
by using the shadow colors a bit
more lavishly and blending them into
the halftones. You will then place
the emphasis on the subject rather
than the garment.

Next time we will deal with paint-
ing black. ®

Viva Fay Letter. Cr Photog.. 2110 South King
Ax* . Springfield, MO 65804.



La Dolce Vita
for the winning paparazzi*

Enter A-R's Paparazzi Sweepstakes

1ST PRIZE Roman Holiday for Two or $1,500 Cash ¢ 2ND PRIZE $500 Free Processing
3RD PRIZES 4 Sony ‘‘Tummy’’ TVs PLUS 1,000 Surprise Prizes
(Any one of these could make you the richest of all the paparazzi!)

A SNAP for any Candid Photographer! No purchase
required. Just show us you're interested. You're entered
each time you ask for a price list (send on your letterhead
only), an order, even complain. Each qualifies as an entry
with a chance to put you on the road to Rome . .. and

La Dolce Vita, or any of athousand other prizes!

There’s a lot that's free in '73 from A-R. Priceless per-
formance and quality, too!

A-R—yourfull service lab.

All entries must be received by Dec. 31. 1973. Drawing
Jan. 4. 1974. Winners announced shortly after.

Apronounced poparottzee (Those indefatigable Italian lensmen
who follow the stars!)

ROMAN BONUS! Now- and all through '73— you can
make an extra $50 profit or more on every Candid Order
for $35 or more. Each earns a Bonus Certificate which
may be redeemed as follows: lfor a 16 x 20 Ekta Color
Print or Canvas Mount of your 16 x 20: 3 certificates for a
20 x 24 Canvas Mounted Print: 4 for a 24 x 30 Canvas
Mounted Print: 5fora 30x40 Canvas Mounted Print. Not
redeemable Nov. and Dec. Offer expires Dec. 31. 1973.

Write on your letterhead for free price catalogue today!

\LABS inc

PO Box 9950 Southtown Branch. Rochester. New York
14623
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PORTRAIT

Wedding Movies— Leo Knight, M.Photog.Cr.
All Brides are Beautiful—Arthur E.
Cournoyer

« Seeing Light—Sherman Hines
e Extra Dollars for You— Nancy and Jack

Holowitz. M.Photog.

Bouquets and Brick Bats— Kurt F. G. Jafay.
M.Photog.Cr.

Advertising and Sales Promotion Clinic-
Bud Moyer. M.Photog.

Different Approach to Sales—Paul Ness,
Cr.Photog.

Breaking the lce—-Reuben Schaller,
Cr.Photog.

Over My Shoulder—-Robert Stevenson,
M.Photog.Cr.

COMMERCIAL

Profits in Paradise—Werner Stoy
Photography with a French Flair—
Georges Rolled

Studio Modernization—Jerry Cornelius,
Cr.Photog.

How to Get Rich and Famous—Jerry Hente.
Cr.Photog.

Bouquets and Brick Bats— Ray Conkling.
M.Photog.Cr,

Enhancing Small Product Photography.

Joe Van Dolah. M.Photog.Cr.

Architectural Communication. Unlimited—
Wayne Thom

Production of 35mm in a Commercial Studio
—William E. Geyer

Small Format Camera—John Mason.
M.Photog.

Nuts and Bolts—J. Ronald and

Jimmie Jamieson. M.Photogs.

INDUSTRIAL

Industrial Photography— Art D'Arazien
Hi-Speed Ph(_)tog?\;laph_y— R. K. Peterson
Sky Light— Tim Mathieson

Creative Concepts— William Skumurski
What Am | Doing Here—Robert Astra
Print Critique—Fitz Lee. M.Photog.
Build a Better Print by Color Print
Retouching— Vivian Geiger, C.Photog.
Color Balancing—Werner Marx, Cr.Photog.
Audio Visual—Bill Yale

Studio Lighting—Harland Nasvik
Filters—Roger Meritt

UER
DENVER
AUGUST 59
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Things to See and Do
When You Start with Denver

Denver — The Mile High City — is located
on gently rolling land 50 miles east of
the foothills of the Rocky Mountains.
Residents call it “the climate capital of
the world.” The sun shines on Colorado
an average of 300 days a year. The days
are warm and the evenings cool. In Den-
ver, itself, is the state capital building with
its golden dome. There is a United States
Mint where guided tours are conducted
week days.

Denver Art Museum, a new and unusual
six-story building, is within walking dis-
tance of the major downtown hotels. The
building's unusual architecture and eye-
catching displays make it a "must" on
your list of things to do.

Buffalo Bill Museum, on top of Lookout
Mountain, contains mementos of the
world famous Indian Scout and western
entertainer. It's open year 'round.

An interesting bit of history is relived at
the Molly Brown House, 1430 Pennsyl-
vania. Flamboyant Victorian furnishings
and colors along with the many memroa-
bilia collected portray part of Molly's
(cjharacter. Open every day except Mon-
ay.

Larimer Square features buildings of Civil
War vintage now handsomely restored.

Various business establishments offer new
dimensions in entertainment and shop-
ping There are 10 municipal golf courses
in the immediate Denver area for those
who would like to see if their ball travels
farther in thinner air.

If racing is your bag, the Mile High Kennel
Club features greyhound racing nightly
except Sunday. The Centennial Turf Club
offers thoroughbred racing Wednesday
through Sunday.

In the immediate Denver area: Within
easy reach of Denver is Rocky Mountain
National Park with some of the most
magnificent mountain scenery you'll ever
view. Nature has mixed massive peaks,
rugged canyons, gentle meadows, rushing
streams and sparkling lakes into a pan-
orama of beauty'. You’'ll see deer, elk, big-
horn sheep in natural settings. On the way
you certainly should take a trip through
Big Thompson Canyon, one of the most
picturesque of all canyon drives.

Colorado Springs is nestled at the base of
Pikes Peak and is the sight of the nation's

west service training school. The Air
Force Academy, lust six miles west is the
Garden of the Gods. This great national
park features red sandstone rock in fan-
tastic and dramatic formations.

In the before or after southwest corner of
the state lies the - ng Mesa Verde
National Park. At about the time of Christ's



birth, the Pueblo Indians came to south-
western Colorado and built their homes
in an area of mesas. The Spaniards were
later to name Mesa Verde—"The Green
Table." For 1,300 years the agricultural
Pueblos occupied the area. Their cliff
dwellings are very popular tourist attrac-
tions and should not be missed.

The many great ski areas offer a full com-
pliment of summer attractions. Just a few
you might want to visit include Aspen,
Steamboat Springs, Vail and Glenwood
Springs. All these areas offer fine, modern
accommodations with hiking, horseback
riding, nightlife and gorgeous scenery
everywhere you look.

In the northwestern corner of the state is
the Dinosaur National Monument. Starting
at the Dinosaur Quary Visitors Center,
where you will see workmen cutting
away barren rock to expose fossil bones,
you'll travel through some spectacular
canyon country. If you want, take a boat
trip down the Green or Yampa Rivers.

If you're driving, allow plenty of time for
your travel through the mountainous
areas. Speed limits may be 20 to 40 miles
an hour. Your car may operate in a slug-
gish manner and be a little hard to start
because of the altitude. If you stop along
the way, you must have all four wheels
of your vehicle off the pavement.

The high, dry, sunny climate of Colorado
is one of the state's assets. Rainy weather
is rare in the summer, and usually consists
of short showers. Average temperature in
the summer is 85.8°. The altitude elimi-
nates most pesky insects, and there is
almost complete freedom from pollen in
the air.

If mountain climbing is your bag, be sure
to notify a Forest Service, Park Service or
local official of your destination and let
him know when you plan to return. Then
if you get lost, somebody will be looking
for you.

Above all have a good time in Colorado,
a great place for the whole family. ®

1111
ASP Masters Clinics

ASP Masters Clinics will be held
during the PP of A Denver Con-
vention, 4-6 p.m., on Monday and
Tuesday afternoons, August 6 and
7. Two panels of top pros will an-
swer questions and give demon-
strations on a variety of subjects—
whatever the audience is interest-
ed in.

OF SPECIAL INTEREST

Leading British photographers present their
view of the business of Photography on
Sunday, August 5

National Print Judging all day Thursday and
Friday August 2 and

3
= Evidence Photographers (EPIC) Programs

Artists, Colorists and Retouchers sessions
Perspective on Portraiture— Special Youth
Program

Masters Instant Information Clinics

TOURS AND FIELD TRIPS

Fabulous Ghost Town Safari, all day
Saturday

Two Tours for the whole family Saturday—
Rocky Mountain National Park and the
Air Force Academy

Ladies tour to Central City Monday,
shopping tour Tuesday, Art Museum and
Photo Gallery Wednesday

Full youth fun program Monday through
Thursday )

Las Vegas Fling—4 Days and 3 Nights
starting Thursday

AND ON THE SOCIAL SIDE

Rootin' tootin' Barbecue and Western Horse
Spectacular for the whole family

Sunday Night

Early Bird Party Saturday Night

Gala Reception and Awards Banquet
Wednesday Night

Beef/Beer/Buil Tuesday Night

For a Vacation you'll Always
Remember, plan it around

INFERNATIONAL EXPOSITION OF
IXOAESSONAL PHOTOGRAPHY

O | ST NATIONAL INDUSTRIAL

Z |

PHOTOGRAPHIC INFERENCE

DENI/ER-AJGUST 5-9

Denver Convention Complex
Denver Hilton Hotel
Brown Palace Hotel

SEE PAGE 20 FOR COMPLETE PROGRAM

JULY 1973 /| THE PROFESSIONAL PHOTOGRAPHER / 73



MR. BUSINESSMAN
DON'T ACCEPT

G R IE F

TRY OUR NEW 3 DAY IN PLANT

SYNCHRO PROOF SERVICE
CONSISTENTLY RELIABLE

CANDID PREVIEWS
8or 10Exp. 3Wor4x5

2 Exp. 34ordx5
20 Exp. Mordx5s ECONO CANDID
3 or4x5 COLOR PRINTS
.20, 4 min
Wallets Ea. Nee.
+ Add $1.25 for each job sub- W x 5 45
mitted to cover cost of job
setup, testing and handling. 4x 5 45
5x 5 .55
5x 7 .75

21903 Michigan
Dearborn, Michigan 481 24 (31 3) 274-7430

SYNCHRO SERVICE IS A SURE CURE FOR THE PROFES-
SIONAL BUSINESSMAN WHO HAS BETTER THINGS TO DO

O ENCLOSED IS MY FIRST ORDER

O SEND COMPLETE CATALOG, PREPAID POSTAGE

MAILERS AND SUPPLIES.
NAME

STREET

STATE CITY

ZIP

This inquiry directed to the attention of
Fred Brown, Customer Relations

f.R / JULY IYO

Candid Comments
From page 70

prints in either 4x5 or 5x7 size. By
the time we had eliminated the
duplicates and pictures which were
ruined by closed eyes, bad expres-
sions, etc., we usually had about 50
prints per book. A book of 50 prints
in either of the two sizes was easy
to sell with this concept of the client
receiving all the photos made.

We can't tell you how excited our
customers were at the thought of not
having to select and eliminate. After
all, why shouldn't they be able to
have a complete coverage of the
entire occasion?

The 5x7s were priced considerably
higher than the smaller albums, be-
cause not only had we increased the
size, but we had also switched to
custom printing in the larger size.
The difference was immediately rec-
ognizable. The depth of color, clarity
of the prints and size of the images
were so much better in the 5x7s that
the majority of people soon went
over to the 5x7 custom album.

By this time we had completely
given up the option of selecting 24
prints from the original proofs, or
getting our new policy of the entire
set. We were now only offering 4x5
or 5x7 albums, approximately 50 pho-
tographs in each, of the whole wed-
ding store The acceptance was
TOO" , Everyone was thrilled with our
new approach.

Requests for 8x10 Albums

W ithin a year afterward we began
to receive requests for 8x10 albums

. the same size that the couple's
sisters had had in the days of black-
and-white photography. As soon as
we began offering albums in the
three sizes it became more and more
common for our clients to select the
middle-sized album, whereas not too
long before, more people were still
selecting the 4x5s. When this new
trend took hold, we dropped the
4x5s, going completely into custom
prints in either 5x7 or 8x10.

It was a simple matter to explain
to our clients that we W'ere dropping
the machine miniatures, because the
quality of the custom prints was so
superior that we could not bring
ourselves to offer anything less than
the best which could be obtained
from the inherent qualities in our
negatives. We were, in our opinion,

doing a disservice to our customers
Turn to page 86



Blind Darkroom Technicians

GAF Corp. has turned to 19 blind em-
ployees to help speed operations
along in the darkroom phase of their
film processing. In the early 1950s
they discovered the sightless employ-
ees could handle about 35 more
rolls hourly than the sighted.

Why do the blind do it faster? Ac-
cording to Clarence Colduvell, plant
manager of GAF's Philadelphia photo-
finishing operation, “Their sense of
touch is more developed than that of
the average sighted person. They lis-
ten for sound cues and get informa-
tion through touch. Also, no time is
lost in adjusting to darkness entering
the darkroom."

GAF does not give its blind em-
ployees special treatment. Film splic-
er Donald Murray has been with GAF

Donald Murray Istanding) and Dominick
Cevct arc two oi 19 sightless employees in
CAF film processing plants.

for 5 years. He has 10% vision in his
right eye, none in his left; he is legally
blind. "I had an inferiority complex
before | came here,” Murray said,
"but I've done well and it's given
me a good feeling. | believe in my-
self now.”

Lutheran General Hospital, Park
Ridge, Ill., hired Bob Boyko and Bob
Fredrickson as technicians in Radi-
ology. They are in charge of the dark-
rooms and maintain the processors.
Fredrickson processes about 500 films
each day and makes duplicates of
X-rays when needed. Both men help
train students in darkroom tech-
nigues and processor maintenance.

"They haven't let their blindness
defeat them," said Gaylon Lowery,
administrative technologist in Radi-
ology. "They don't feel handicapped,
and we don't treat them that way.
They do a fantastic job and get
around the department with very lit-
tle assistance" ®

The Sinar

for the photographer

on his way up

The new Sinar-f. It's unusually light (about 6 Ibs., and it folds
up, as above) and surprisingly inexpensive. It's for you if you
find yourself lugging cameras up hills. Or, if you're still on

your way up the financial hill.

When you've made it to the top, you'll keep your Sinar-f.
Because it's totally compatible with the rest of the Sinar sys-
tem. You can always convert it to a Sinar-c or Sinar-p, and it
uses all the same system accessories. So, if you've already got
a'c'ora p(an 'f' makes an ideal lightweight second camera,

lust as it comes, the Sinar-f has full corrective capabilities.
A two-point focus control system takes all the guesswork out
of swings and tilts. And a unique scale even shows what f

stop to use to get the
depth-of-field you want.
It'san unusually compact
4x5. It also takes all the
smaller formats. At your
dealer, or write for free,
detailed literature. Photo-
Technical Products Div.,
Ehrenreich Photo-Optical
Industries, Inc., Carden
City, N.Y. 11530. 320

New Sinar-f
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1973 BACKGROUNDS

MASTB&
Painted

S,

"OLD MASTERS"—Now more popular than ever.
One of the best for both color and B & W work.
No higher prices for these designs —and if you
have one background —here's the "second" if you
have none —this is the best one to start with for
your color poses. Comes in four different shades
—and 52-72-84-96 and 120 inch width—any lengths
(Wlndow shades 52, 63 and 72 in. widths).

.37 —O0Ild Masters — Brown tones. BW-Color.
No. 38 —Old Masters — Gray tones. BW-Color.
No. 39 — Old Masters — Blue tones. For B & W.
No. 40 — Old Masters — Green tones. For B 8. W.
No. 41 — Old Masters — Tan — Beige.
ALL DESIGNS —(12 oz. canvas—or window shades)
30 designs — 30 sizes

60 in. —6 ftorinnn, $ 32.95 -f- $ 2.00 shipping
66 in. - 6 ft 35 95 4- 2.50 shipping
72 in. - 8 or 9 ft. 47 50 -+ 3.00 shipping
84 m. - 8or9 ft 63 50 f 4.00 shipping
90 in 8 or 9 ft 74 50 5.00 UPS 8 00
96 in. 8 or 9 ft 87 50 f 12.50 shipping
108 in - 8 or 9 ft 99 50 | 12.50 shipping
120 in. 8 or 9 ft 104.50 f 12.50 shipping
132 in. 8 or 9 ft 109 50 f 12.50 shipping
144 in. 8 or 9 ft 50 shipping

8-50 12
Prices FOB Mpls. —also in 15-16 foot Iengths
SPECIAL DESIGNS - SPECIAL COLORS - Send
us pictures or negatives of what you would like —
we can match 90-95 for designs and colors —gen-
erally at the above prices too. Write us for further
information and free folders.

"Portfk

BACKGROUNDS

. Ommama* fa dw
on1 s'vtfce Um i >

30 DESIGNS

KM QRS

ARTIST CANVAS

57- 60 - 72mcha* wide

WINDOW SHADES |
54-63-72 inchiwide |

PORTABLE PAINTEDE BACKGROUNDS
Artist Canvas or Window Shades choice any
design we make or solid colors.

54 6 ft. any design $27 95 $1 50 shipping

60-6 ft any design 32 95 2 00 shipping
66 6 ft any design 35.95 4 250 shipping
72 6 f~. ony design . 38 50 3.00 shipping
84 6 ft. any design ., 44 94 f 3 50 shipping
54-7 window shades 27 00 f 1.50 shipping
63 7 window shades 29.50 t 2.00 shipping
72 9 window shades 42.50 £ 300 shipping

All prices FOB Mpls add for shipping. Catalog
pages sent on request 30 Color Prints $10.00 dep

*a45 -FOR MEN S PORTRAITSE

P |

Look, like «t*9*r* wood
paneling for r«hpO»trirt™
of distinction1

Ppnz.}fle 46 'dlpl

PANELS

Plastic sheets size 18x48 with three wood squares
for wall panels —brown color —excellent men s
backgrounds. (Bus or UPS)

Three panels (54 In. wide — 48 high). $14.45
Four panels (54 In. wide — 64 high). . 18.95
Not mailable — Add $2.50 for prepaid Bus or UPS.

OIL COLORS - BRUSHES - MEDIUMS

We stock the complete line of all colors in the
studio size tubes —including Grumbacher, Winsor

. Wib#r an<* complete Marshall line
of Oil Colors.

Six new Marshall colors - small tubes for back

grounds and shadows (tryout sizes) $ 295
LAMBSWOOL - Vi Ib. for $2.25 - pound! 395
DACRON (new prices) Vi lb. $1.65 - pound 2.95
Litho Cotton for Colorist — pound roll 195
Kitty West Book — Hand Coloring . 2 50
New Retouch Book — Hard Cover 33Q

THE PIERCE COMPANY

3701 Nicollet Ave., Minneapolis, Minn. 55409
Phone Area 612 - 823-6296
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STUDIO DRAPES

FOR SCHOOL AND GLAMOUR
(0:0:0:00:0:880)00000%]
S DRAPES

00a0000000p™,

MOST POPULAR V- NECK
STYLE SCHOOL DRAPE
wi+h sleevesl

IN ;U COLORS
m i

R
0 V-N6CK (xv” iin.1%)
0-Small Site* (9tell)

» "in fkOHI knO*kEK
NO. 164 TIM INTHE FRONT

POPULAR SCHOOL DRAPES

Easy to use — all colors available.
120 — Velvet V Neck — ties in back..
120S — Velvet V Neck —small sizes.
164 — Velvet V Neck Front and Back and tles
in front (jacket style) ... 9.95

167 — Like 164 — With Orion Trim .
123 — Scoop Neckline in Velvet
122 — Sweetheart Neckline in Velvet.
119 —V Neckline — Marabou Trim ...
Colors: Black, Laurel Green, Royal Blue, nght
Blue, Aqua, Pink, Rose, Bright Red and White.

mum
rorYor SHOD BcTURES|

ALL COLORS
Rounded Neckline with

sleeves No Size FVoWem*

No.123 - SCOOPNCCK
SCOOP NECKLINE DRAPES

Rounded neckline in all colors of Velveteen (with
sleeves) including Electric Blue.

123-BT Round neckline — ties in back........$ 9.95

123-FT Round neckline — front tie style 9.95
117 Scalloped style with sleeves.. 9.95
New Marabou collar (separate) whlte 5.95
v
n School Drape
n EASY TOUSE  BLACK SATIN FOR THE BOOICE
AND SCALLOPED FRENCH LACE OVER ARMS
AND SHOULDERS...TIE8II:\IQ‘l]3XAl§K,\leV\2
Le nh F \\Mnimeeeca’
OTHER POPULAR DRAPES
142 — Black Lace School Drape .$ 6.95
142N — Navy Blue School Drape 6.95
143 — White Lace —any color satin.. 6.95
132 — Nylon Tulle on Satin Glamor.. 5.95
130 — Lurex Lace on Silver Cloth Drape . 6 95
(Specify colors — made in most oil colors)
170 — Marabou Satin Drapes. Five colors-
Terrific e 10.95

THREE DRAPES FOR $10.00
PIERCE GLAMOUR DRAPES

One of the easiest of all drapes to use with a semi-
V neckline —and wraps around over or under the
arms —easy to use and very effective.
Il — Satin —any choice of color ..$ 295
114 - Velveteen - in eight different colors. . 3.95
112- Silver Cloth - choice of all colors . 3.75
100A  Three Drapes —one each of the

above for 9.95
118 — Black Velveteen with Marabou Trim . 695

(Specify colors you wish - all colors stocked,)

ORLON PLUSH BABY COVERS

Use to cover tables — many colors and washable

plush material — 50 54 in. wide
Colors: White, Pink, Tan, Gold, Brown. Gray,

Dark Green and other colors.

IVs yard lengths (Washable Orion) . . §7.25

2 yard length (Washable Orion) .. 8 95

3 yards for $13.95 — 4 yards for

(Sample will be sent on request only)

PROTECT YOUR PICTURES
« PICTURE FRAMES

- FRAMEDPICTURES = PRINTS

- PAMTM6S *PHOTOGRAPHS

list thesesturdy, clear plastic bags infJace
1/kr:ifl reaper. Orders canbe Quickly and
easily identified without openingpackage.

NOWWE &13 gsi S.IZE.S !

VERY LOW COST ! SAVE? MRAPPIKC TIME!

NEW LARGE SIZES FOR STUDIOS:
"POLY-Plastic Bags"

Now available in studio picture sizes —
ond larger sizes too.

No. SIZE (Per 100) 250 500

91 6x8V2 (5x7's) 140C 130C
92 9x12 !8x10's) 225C 2.00¢C
94  12x16 (11x14's) 3.25¢C

95 18x22 (16x20's) 6.25C m

These bags are oversized to fit picture sizes.

$3.95 SAMPLE ASST.—(TOO bags)
15-5x7 40-8x10 30-11x14 15-16x20
Cash with order sent postpaid.

HEAVY POLY BAGS FOR FRAMES

Protects your frame stock and orders.

No. SIZE 12 50 100

96 16x21 1.25 495 9.50
97 20x25 6.95 13.50
98 24x36 8.95 16.50
99 30x41 10.95 19.00

These can be used over and over again.
West Coast States—Shipping is higher

Most Popular studio props for the Portrait and
Commercial Studios. FOB Factory — gray color.
No. 1827 Adjusto Stool (18-27 in.).... $21.95
Backrest add $5.45 Foot Rest — $4.35.

Padded Seats (1 in. $4.80 —2 in. — $7.15).

Add $2.50 for mailing or UPS (West Coast $4.00)
No. PT 2435 Posing Table (two pieces)

$37.95 plus $5.00 UPS (West Coast — write us).
Stools ore mailable in USA — Table is problem.
Canadian shipments are difficult to ship now.
(Beige or Green colors — special orders only)
Shipped from factory in Ohio — UPS is OK.

3lue

5 artex»
Dr her Wedding!

SomethingBlue

FOR THE BRIDES TROUSSEAU

Stylw that increase dll your
WEDDING ORDERS !

BLUE GARTERS for WEDDINGS

If you hove never used this gift for your Bridal
orders — start doing it in 1973. We have these
items for Wedding Promotions:

Blue Garters about six styles
Envelopes — Wedding Appointment Cards
Announcements — Rice Envelopes
Just Married Signs for Cars
Wedding Contract Forms, Etc.

Send for these catalog pages today.



ColorKing makes iteasier foryou.Two ways

1. Now Its easiertotry us out. Free.

Shoot atest roll of film, send it to Color King, and we Il rush back a free set of

3-1/2 x 5 prints. Bracket the exposures by using different "f" stops on this test roll,
and you'll be able to pick the one that satisfies you best for future work you send us.
And we Il credit the price of the roll of film to the first order you send us.

2.Now Iit5 easier to build profits
with Color King package Plans.

ienior Package |
one 8 x 10

two 5 x 7 | |
ten wallets |
four 3-1/2x5
ihtm ini-wallets |

Your total cost '

$2.50

Junior Package
one8x 10

two 5x7

four wallets
four 3-1/2 x5
Your total cost:
$2.00

Standard

Prom Package
two 5x7

four wallets
Your total cost:
$1.25

PLEASE NOTE:
Subject must be
masked in this
exact size:
1.375 x 1980
Minimum order:
5 rolls.
Matte spray:
$.25 each package

PO Box 1986. Hollywood

Budget Package
four 3-1/2x 5
six wallets

Your total cost:
$1.15

But some things never change at Color King. For example:

No charge—for texturizing, in silk, linen OF pebble finish.

No charge— for spotting; Nocharge— for developing,

All pictures Video Color Analyzed;

We use Kodak paper and chemicals exclusively; Satisfaction guaranteed

Please send me complete information on all
Color Kmg services including your price list

Name

Address
colorKing state- Zip-
Florida 33022 Phone 305 re '8/1/ am. phone945-1331
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Studio Small
Talk

Patricia & Mike o, M.Photog.

Restorations —
Don’t Ignore This Field

Even though quite a lot has been
written on restorations in this maga-
zine, we suspect that too many small
studio owners ignore this area as a
profitable source of revenue. For
those who do not have the experi-
ence, we suggest you utilize the ser-
vices of a good professional copy
and restoration house. You are better
off doing that than attempting to do
this skilled job it you are not ade-
quately trained.

We do our own restorations here.
lhis affords us the advantage of con-
trolling thel delivery date and not
having to rely on the US mail.

In either case, there are several
ways to get started m building a res-
toration business which are simple
and inexpensive. The first objective
is to let people know you deal in this
type of service. The simplest way is
to exhibit several dramatic "before
and after" samples in a prominent
area of the reception room. Each
lime you gel the opportunity, point
these out as examples of an interest-
ing and challenging job. Very often
the customer will pick up the cue and
recall that he has a valuable or senti-
mental photograph which he wishes
to preserve.

For those who really scant to build
a restoration business quickly, we
have seen a number of interesting
mail pieces which can be sent out to
your current list of clients, enclosed
with an invoice if you do consider-
able Frilling, or sent out through the
usual mailing list channels. An ad in
the Sunday newspaper repeated with
regularity may also prove fruitful.

We take a somewhat unusual ap-
proach We are not interested in do-
ing low or medium-priced copy work.
Nor will we copy the work of another
photographer in any case when the
rustomer can purchase reprints from
him. We explain to the customer that
it he desires inexpensive duplicates

fc)0 / Tut FHOf ! : 0\A:
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of the original, he can go to a local
camera shop and have a copy nega-
tive and prints made for a few dol-
lars. If the client desires a high qual-
ity job and restoration evork, we will
be happy to study his photograph
with him, fully explaining the steps
required and determine a reasonable
fee.
The factors determining the final
cost for restoration work are:
1 The number of steps required as
copy negatives, work prints, etc.
2. The condition of the original.
3. The degree of magnification for
the final print.
4. The number of work hours re-
quired to complete the job.
5. The final finish such as oil color-
ing, toning, black-and-white, etc.
Each stop is checked off on our res-
toration order form (see illustration).
If you advertise you will receive

phone inquiries. We NEver commit
ourselves to an estimate over the
phone. People will tell you photo-

graphs are in nearly perfect condi-
tion and when you see them you may
find all sorts of difficult problems.
We explain to the customer that an

RESTORATION ESTIMATE

Coronet Studio #
2(X)4 Lincoln Highway Date
Edison. NI 0881

estimate over the phone would of
necessity have to be high in order to
protect ourselves. Inviting him to the
studio to study his photograph may
prove beneficial for all involved.

At this point, the little magnifying
glass w'e mentioned in a recent arti-
cle becomes a priceless tool. Under
strong illumination we study the en-
tire photograph and after appropri-
ate notation we hand the customer
the photo and glass. The magnified
image readily indicates to a customer
how much effort will be required to
restore the photograph. Fie can more
fully appreciate how' enlargements
without detailed restoration will ap-
pear. We stress the fact that in many
restorations w'e will limit the size of
the final print because it lacks clarity
of details and sharpness.

Our Restoration Estimate sheet has
helped to increase our average order.
It may be altered to suit your individ-
ual needs. The effort required in its
preparation has proved most worth-
while for us. ®
Patricia & Mike Q, M.Photog., Coronet Stu-

dio Photographers, 2004 Lincoln Hwy., Edi-
son, NI 08877.

Completion Date

Phone 287-12 i4 Estimated
Name
Address
Phone
Number-
Condition of Final Size
Original Photograph Final Shape
Approximate Age__ ____. Final Finish
1 Siz@-romromroaees = - No. of Prints
Process
Pocus_ Restoration Steps Required
Fading __ First Copy Negative S |
Work Print $
Texture Airhrushing S
Contrast ____Retouching—
Art Work $ Restoration
Remove . Estimate sheet
Additional Work increases sates,
< can lie altered to fit
s individual needs.
s
____Additional
Prints ( ) S
Add TOTAL e s
""""""""""" ! BALANCE ON
DFI IVFttY K]

- Confirming Signature



Your Complete Photo Lab

EKTACOLOR KODACOLOR

VERICOLOR. BLACK &
; WHITE

X
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) CAMEO COLOR, INC. @

6 1700 W. Diversey Parkway 00

Chicago, Illinois 60614
Phone:
(312) 525-5460A7L

CANDIDS 7 5 TEAMS

GROUPS PORTRAITS

SENIOR PACKAGES s109 PROM PACKAGES
GREETING CARDS THANK YOU CARDS

WRITE US FOR COMPLETE LISTING OF SERVICES!

VISIT WITH US IN DENVER. BOOTH No. 224F
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portraits, etc.
weekends,

the first year,
thinking about

ually made belter
some economic progress.

still and film work,

A Service Art
From page 40

in Los Angeles — industrial, products,
It was night and day,
and $10 per picture. My
temperament was not properly geared

to quantitative work and the subse-

quent pay. After a net profit of $86 for
I did some formidable

my professional life-
style. lumbling for a few years, | grad-
photographs and

In 1957, with the* transition into il-

lustrative work for advertising agen-
cies,
studio with expanded
resolution to do the best work under
the best <ire umslahces for profession-
al ait buyers produced a more reward-
ing professional and personal life. As-
sociated with Dale Mealy for
years, | eventually acquired the entire
fac ilities and today own the property
inc hiding film produc (ion studio oper-
ations.

into a newly designed
facilities. The

I moved

seven

studio produces high-quality
in the studio and

location, for major advertising

Our

agencies. We prefer to work with
knowledgeable art buyers and are
represented in New York, Chicago

CATALOG

COLOR PRINTS
POST CARDS
BROCHURES

and Detroit. | personally do the actual
photography, assisted by a secretary/
stylist and manager/assistant . . . out-
side assistance is used on a part time
basis for major assignments. The na-
ture of our assignments varies, for
such accounts as Schick, Toyota, Dat-
sun, leep, United Airlines, Zenith, Pills-

bury, Minneapolis-Honeywell, Zerox,
IBM, Reynolds Aluminum, Bigelow
Carpets, Eastman Kodak and others.

We are selective, choosing those as-

signments that are profitable to the
studio, not only monetarily, but in
terms that enrich and advance our

professional sphere.

It is the practice of photography as
a service art (illustrative advertising)
and as a fine art (Selective Eye* proj-
ects) that forms the nucleus of my
professional life work.

Photography As a Service Art

It is important to understand the
merchandising objective to effectively
contribute in advertising work. A pho-
tographer cannot express something
without considering who is listening.

Trends and styles come and go. |
try to base my performances on ori-

ginality — feeling it will endure —
based on individuality.
| believe and practice: "It is not

how much, but how well." we are
remembered by our last photograph

SHEETS

and it is easy to distinguish the good
from the garbage. A self involvement
with "why" always helps the "how."

Photography that informs and
says something useful generally gets
results. And advertising photographs
must get results. Currently advertising
is very concept-and-design oriented
with more concern for truthfulness,
reality, responsibility. There s less
emphasis on things, more issue-re-
lated merchandising. Our social and

environmental concerns are shaping

advertising and advertising is giving
meaning to these concerns.
Everyone takes pictures, including

the art director and the client. It takes
more than a "Hassy," beard, suede
jacket and fish-eye lens! Creativity is
overused and misused. In the com-
mercial sense, a photographer is "cre-
ative" when he uses the camera to de-
fine an idea with imagination. It is not
the medium, but the judgment of the
photographer that matters in a work
of merit. Generally, the ability to
make such judgment is the difference
between the professional and the
amateur.

One cannot hack around and be a
professional success; he must func-
tion at the adult level. | believe that
attitude is essential to achievement

. . that elan counts more than talent
quotient. The photographer who is
excited over the execution of a good

IN 10 DAY S!
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You'll find our delivery schedule unmatched in the industry. Catalog sheets, color prints, and
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visual concept is most likely to pro-
duce a work of merit.

There have been the superstars and
astonishing work . . Art Kane, Pete
Turner, Ernst Haas, Irving Penn, How-
ard Zieff, Arnold Newman and others
—who from time to time have made
me wonder if | should continue in ad-
vertising photography. Working with
graphic designers has made me more
visually literate in recent years, and
the work of Otto Storch and Onofrio
Paccione (art-directors-turned-pho-
tographers) has strengthened my per-
spective on advertising art.

Keep Ideas Moving

It seems important to enjoy not
always knowing exactly what one is
doing. Learning to respect some con-
fusion and uncertainty has been dif-
ficult for me. As a flexible craft, |
work with its medium . utilizing
new techniques, methods or ap-
proaches as a tool for defining
ideas and better expressing content.
The photographer must keep his ideas
moving and always maintain a per-
spective on his integrity of purpose.
I try to take time to think, realizing
that "doing" can get in the way of
achievement.

In daily professional practice, |
avoid allowing myself to be moti-

NOW

DISCOUNTS
PREMIUMS

yeCM

vated by an award; that is, the money
or fame from an assignment. It's a
trap to top performance. Rewards
should be the result, rather than in-
tentions of performance.

Professional photography is a busi-
ness, as well as a craft, and | have
tried to help it advance in all areas.
And, "Principles, Practices and Pric-
ing" have much occupied my profes-
sional association endeavors. | have
written, consulted, lectured and
worked for more equitable standards.
This information has been dissemi-
nated among other photographers,
students, art buyers, art directors and
clients.

Photography As a Fine Art

Art and its inherent creative force
precedes every useful design, as well
as being our most trustworthy guide
to civilization. It remains a critical
factor in shaping our culture and
lives. Fine art's primary desire is to
fulfill itself. It delights in perception
and contemplation . .. like the Mona
Lisa or Michaelangelo's David.

To document or record is not art;
nor does it depend on color, shape,
"school" or trend. It does not neces
sarily require beauty; it can be raw
with meaning. Whatever the (realise
realization, it is the artist who defines

FasCOTLOTR
SPECTRA color

art . . . not the museum, public or
critic.

Photography, like other art forms,
is designing it is the shaping of
vision. At best, a photograph is an ab-
straction it can never be the real
thing. The photographer deals with
objective reality: thus, observation is
fundamental to the creative act. He
must work with the eye —- the "se-
lective eye." Every square inch in a
picture must work. This requires care-
ful attention and time. Time is not a
measure of creative work: we must
be patient for that "right moment.”

The photographic artist uses a vo-
cabulary (texture, scale, color) to ex-
press content, but it must not obstruct
vision. The eye is attracted, but the
mind seeks substance. Thus, "why"
is more important than "how "

Architecture and sculpture express
space. Photography articulates best in
treating two dimensional content.
Thus, | have used the photographic
medium to delineate flat surfaces, us
ing color as form and scale to inten-
sify the expression.

The "Selective Eye’" work of paint
and paper on wall surfac es and com
pressed metals are forms that exist
They are not improvised or contrived.
W hile the imagery might appear
somewhat representational in the
sense that one can recognize "it"
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rather than pictures of something,
they are something in themselves.
lhey are, | hope, more than merely
pictures of rust, paint and metal.

Beauty of Common Surface

In the mid-fifties,an interest in hiero-
glyphics led to the study of wall sur-
faces around Los Angeles. | wondered
if this fascinating phenomena of paint
(hipping, writings, and poster peeling
could reliably reveal our contempo-
rary culture, much as we rely on
hieroglyphic forms to interpret our
past cultures. Starting to photograph,
| became less interested in the social
and historical aspects, but more in-
trigued with the inherent beauty of
the common surface.

Under the influence of abstract-
expressionistic painters Pollack, Kan-
dinsky, Rothko and Kline, the first
body of work, "Selective Eye®1 I,"
strongly reflected the art style of that
period. In 1958, 22 photographs were
exhibited at the Museum of Science
& Industry in Los Angeles. The origi-
nal works were 8x10 transparencies
from which internegatives and final
Ektacolor 20x24 prints were made for
display in a specially-designed exhibit.
These photographs toured the coun-
try and Edward Steichen purchased
several selections for the permanent
collet lion of the Museum of Modern
Art in New York. The "Selective Eye*"
work was widely published and it
brought recognition for "a contribu-
tion to photography without com-
mercial motivations."

| continued to study art . . .
ing, seeing museum exhibits, visiting
galleries and meeting artists. The
yvorks of George Santayana on es-
thetics and Robert Henri's "Art Spirit."
along yvith Julian Huxley's thoughts
that explore idea-systems concerned
yvith  human destiny guided my
thought processes. Rather than pho-
tographers, it was other artists (paint-
ers sculptors, designers, yvriters and
architects) that most shaped my own
art spirit" and work.

In 1961, yvhile on assignment, |
became inspired with the prevalent
architecture and sculpture of Europe,
especially the yvork of Nervi. Giaco-
metti. Arp, Rodin and Lipchitz. Struc-
ture became important and | returned
to concentrate again on surfaces . . .
the structural substance of com-
pressed metals in a San Pedro. Cali-
fornia, s<rapvard.

It is not what the camera sees, hut
yyhat the photographer sees; to see
is to look yyith perception. In making

read-

these photographs, | singled out the
compressed configurations of tin cans,
wire mesh, rusted metal and indus-
trial hardware, completing the com-
position on the 8x10 groundglass.
Only natural daylight yvas used; the
final prints yvere made without crop-
ping or any darkroom wizardry.

"Selective Eye® 11," a series of 30
photographs, premiered in 1963 at
the Dallas Museum of Fine Arts. It
was sponsored by the Professional
Photographers of America, Inc., and
a feature of the national Convention.
Eastman Kodak Company provided
the dye transfer materials and the
Cittings studio in Houston made all
of the high-quality prints varying in
sizes from 20x24 to 30x40. It yvas
entirely through the generosity and
encouragement of Paul Linwood Git-
tings that this work became a reality
and a formidable stand for photogra-
phy as fine art. Bob Porter, Art Critic
of the Dallas Times Herald, carried a
leading article on July 21 with the
opening remarks: "A most striking
argument for the legitimizing of pho-
tography as an art medium can be
found in the Jason Hailey series of
color abstracts." The Dallas Museum
purchased one of the Selective Eye®
prints for its permanent collection, its
first photograph as fine art.

I have worked to establish pho-
tography as a major fine art through
exhibiting, lecturing and publishing
these works in Japan, Switzerland,
Italy, France, England, Canada and the
United States. In addition to many
museum acquisitions, over 250 photo-
graphs have been purchased for pri-
vate and corporate collections.

Original Selective Eye" prints (sizes
20x24, 24x30, 30x40) are issued in
limited editions, signed, copywrited,
numbered and framed. The "Selective
Eye*" is a registered trademark of the
US Patent Office and works are pri-

marily marketed through galleries,
architects, decorators and interior
designers.

Selective Eye® Ill, the new project

yvork. will be a continuation of the
long interest in surface phenomena
embodying the synthesis of man, na-
ture and time. | have begun prelimi-
nary studies on liquid dynamics and
surface tensions, hoping to complete
the final yvork for exhibition in 1973.

VIEWPOINTS

Forlunatelv, yve are now beyond.
Is photography artiln creative
yyork. it's not the medium, but a



product of the heart, head and hand
which determines artistic achieve-
ment.

Steichen and Steiglitz were first
painters, then photographers. Man
Ray worked in both mediums. Cor-
busier was only a fair painter, but a
great architect. It is something beyond
the medium that determines the char-
acter of great art.

Photography is much alive when
the artist/photographer poetically
puts on paper his judgements, i.e.,
the water is wet, the sand is dry or
this girl is loved.

Light is the 1Q of the photographer,
but it is his vision, along with his
ability to utilize the conditions, which
allows imagination, artistic inclina-
tions and esthetic sensitivity to flour-
ish, that gives photography its magni-
tude. This capability is within the
sphere of each photographer!

In service art, photography is pri-
marily communicative and when the
message is delivered, it is obsolete;
when the magazine page is turned or
billboard passed, its primary value is
ended. This is not a discredit, but a
recognition of its appropriateness.

In fine art, photography has sus-
taining value if w'e create imagery
with everlasting value; and it will not
be expendable if it enriches our
everyday visual environment. Thus, |
have sought to carry my work beyond
the printed page. In public buildings,
corporate offices and private homes,
the "Selective Eye*" work may be
revisited and re-experienced.

There have been direct and indirect
benefits from doing projects moti-
vated beyond the dollar return. Such
work as the "Selective Eye®" has ex-
panded my entire professional life
and even inspired commercial assign-
ments in new areas; such as mural
designs, floor tiles, fabrics, consumer
products, TV commercials . . . plus
advertising.

As an instructor in the advanced
classes at Art Center College of De-
sign, | continually try to inspire the
student and assist his transition into
active professional practice. It has
been a rewarding experience, know-
ing the commitments and attitudes of
promising young professionals. | am
not worried about, the course and
future of our profession.

I am grateful for living in this
country at atime which has provided
many opportunities to enjoy the plea-
sures of life. In personal and profes-
sional endeavors, | have tried to
justify my existence without expense
to others.

| believe there is no better way to
be human than to involve one in the
spirit of creative work. | feel fortunate
in being judged and rewarded en-
tirely on the merit of my w'ork.

As photographers, we have the
opportunity to enrich our country
and the lives it contains. This is a
responsibility beyond the self
and when it is, it is living with an
ideal. To live with an ideal, is to live
with a purpose.

Paul Klee showed me that an art of

meaning can be a life with meaning.
| cannot imagine a more rewarding
life than that of being a photographer.
&
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Candid Comments
From page 76

whenever we gave them less than
best.
For a long period of time there-

after we offered both the 5x7 and
8x10 albums. When 10x10 prints be-
came available, it was natural for us
to switch over to this size from the
8x10s, especially since we were using
a square negative format. Although
we felt that a square print was not
the ideal format as far as esthetics
were concerned, it did enable us to
print all of our photographs without
occasionally cropping out important
parts of our compositions.

We also realized that the 10x10
format gave us an additional strong
selling point. No longer was it neces-
sary to explain why feet and arms
were often missing from family pho-
tographs. What we saw when we
took the picture was what we were
able to present in the finished prod-

uct. Whether the composition fell
into a vertical, horizontal, oval or
circular pattern, it would now al-

ways be shown in its entirety.

Price Made the Difference

Still, we were selling more 5x7 al-
bums than 10x10s. Why? Price! We
were pricing the larger albums at
too great a difference in comparison
with the smaller size. A quick glance
at our price list from the lab showed
us that there was actually very little
difference in our cost between the
two. At that time, we gradually in-
creased the price of the smaller al-
bum until it reflected only our dif-
ference in cost between the two.

Then, with the price difference be-

tween the albums being so slight,
almost everyone began switching
over to the 10x10 book. The 5x7s

were soon dropped completely by
us. Those who felt that the 10x10
album was too big were offered 8x8
albums at the same price, of
course, as the 10x10s. The price, after
all. was the same to us, so there
was no reason to give a reduced
price to the client.

Those who really preferred a small-
er size still bougFit the 8x8s, at the
same price as the 10x10s. Those who
were hoping for a reduced cost re-
mained with the larger size, when
they saw that it would cost the same
amount of money for either size.

This now brings us up to the pres-
ent time. We are currently offering
albums of 50-print minimums in
either the 8x8 or 10x10 size. Cus-

tomers view the finished prints in
our office within six weeks after the
wedding.

The next few columns will deal

with the mechanics we have been us-

ing for selecting and ordering the
prints; and then how they are pre-
sented and sold to the client. ©

Sandi /acker, Cr.Photog.. and Monte Zuck-
er. M Photog Cr , 10887 Lockwood Dr., Silver
Spring, MD 20901

Professional a Threat?

It seems that too many fine arts pho-
tographers are afraid of the profes-
sional or applied photographer. They
feel their position is endangered by
some threat from the professional. It
has always been my feeling that co-
operation between the two areas of

photography could be of great ad-
vantage to each.
The only threat | have ever been

able to see was that to the individual
photographer who becomes frustrat-
ed by the demands made upon his
time and energies by the applied
field, keeping him from doing his own
work in the fine.arts. If the individual
uses his creative abilities to modify
and alter the demands of the market,
whatever this market may be, when-
ever opportunity offers a chance, he
can find success in both his own ex-

pression and in his financial needs.
This fear of professionalism is a
stumbling block in the development
of photographic education today.
Some schools have solved the prob-
lem and are doing something about
it, and their influence is slowly being
felt. 1 hope this can be continued and
made more effective in the years
ahead. It is through the efforts of
those with an understanding of the
relationship possible between the two
fields, that harmony can be achieved.
Clarence H. White

Former Assistant Director
School of Art, Ohio University

Continuing Seminar
Here'S a chance to continue
learning of business practices at
your studio location. Professor
Joseph C. Schabacker will con-
duct the second six-month man-
agement seminar by group
meetings and mail. Sign up now
tor the program which will be-
gin in Denver. Enrollment is
limited to the first 25. Send S65
foe to PP of A. 1090 Executive
Way. Des Plaines. IL 60018.



The Program in Photographic Studies
at Princeton University

The program being developed here
at Princeton University is in the area
of historical and critical studies in
photography. Practical, or studio
courses are not offered. The program
is a part of the curriculum of the De-
partment of Art and Archaeology,
one of the oldest such departments
in the country.

In summary, the thrust of the teach-
ing will be two-fold and on two
levels: First, on the wundergraduate
level, the goal will be to educate a
wide university audience to the nature
of photography — not only as a me-
dium of personal, creative expression
but in the service of science, anthro-
pology, sociology, journalism, pol-
itics, history, etc. Courses at this level
will be of a survey nature and struc-
tured to accommodate a large num-
ber of students. In addition to this
broad, general teaching for the uni-
versity at large, such courses will also
prepare some students to enter grad-
uate studies in the history of photog-
raphy.

On the graduate level the teaching,
done in seminars and through inde-
pendent study, will be primarily ori-
entated toward the education of
teachers and museum professionals
in the field termed art history. We
hope to assist not only in the educa-
tion of those persons interested in
specialization in the history of pho-
tography, but in the education of
those with a supplementary interest
in the field who know that eventually
they will have to offer instruction and
insight in the history of photography
as part of the general study of mod-
ern or contemporary art.

It seems to me that the greatest
problem facing photography today is
the lack of an understanding of the
medium; not of its techniques or
craft, but of what it means. What
photography means in terms of our
society, our technology, our structure
of values. The long-range benefit of
the Princeton program will be in the
education of men and women who,
as part of their fundamental liberal
education, studied photography; pho-
tography taught in much the same
manner as one teaches language, art,
literature, or history. This knowledge
will not only change photography as
it is practiced, but it will radically
alter the environment in which the
medium functions «
Peter ¢ Bunnell, McAlpin Professor of

the History of Photography and Modern
Art, Princeton University.

OUTDOOR

PORTRAITS

Learn how to bring the outdoors into
your studio. Here is an easier system of
frontal screen projection to make casual
portraits possible under all conditions.

Lumi-Teh is a simplified method of
projecting backgrounds: A new compact
projector, new BALCAR grid lights,
background slides, professional screens,
and full technical help.

Environmental portraiture in all weath-
ers means more profit in the natural set-
tings demanded today.

Lumi-Teh projectors can be adapted
to all professional cameras: Beattie,
Camerz, Mamiya RB-67, Hasselblad and
others. "They are remarkably low in cost,
too.

To: TEKNO, Inc.

INSIDE!!!

Write Today for full details on Lumi-
Teh systems and the latest BALCAR
electronic flash for frontal screen environ-
mental backgrounds.

Lumi-Teh

Rush me full details on Lumi-Tech background projection systems for environmental

portraits.

Name----—

Studio —

Address

Zip

Lumi-Teh environmental background systems

TEKNO. Inc.

221 West Erie Street
Chicago, Illinois 60610

Sold by

TEKNO, Inc.

123 W. 2Hth Street
New York, N.Y. 10001
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THE NEW REFLECTASOL SIX FOOT/HEX
This large Reflectasol-Hex was designed specifically for high fashion, glamour, full length
portrait. and large group photography Ideal for studio use

The Reflectasol Hex Light Mount Bracket and Stand Clamp will accept virtually all
electronic flash heads on the market. Electronic flash from 200 watt seconds up to the most
powerful systems being manufactured today can be used The Hex design was created by
Larson Enterprises for those who demand the round style umbrella with Reflectasol quality.

$95.50 with Iit};ht mount and stand clamp.
$79.50 for Reflectasol SIX FOOT/HEX only.

Now available from "The Bounce Light People"

Larson Enterprises, Inc.
18170 Euclid Street Fountain Valley. California 92708  Telephone: (714) 557-5220
See Us In Booth No. 601 During The Professional Photographers Convention in Denver

PEOPLE ARE PLEASED WITH
PEOPLE MADE PRINTS
Pay Only A Little More For
Quality Color Candids People
Made. Hand Made Color Candids
By Folks In Michigan.

St. Joseph. MICHIGAN 49085
15 years of serving those who care.

ALSO SPECIALIZING IN

70 MM LONG ROLL PROCESSING, PROOFING
AND SENIOR PORTRAITS
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Quality Control
From page 43

of carryover. To prevent this, squee-
gees are employed between tanks.
Sets are arranged so that film or paper
passes between them as it exits a tank.
The solution is squeegeed off the sur-
faces and it drips back into the tank.

Another problem encountered with
carryover is dilution. The activity of a
solution, particularly those following
awash tank, can be decidedly reduced
as a result of carryover. Again, squee-
gees are employed to prevent this.
(-1, p. 35)

Before processing, the solution level
of all tanks should be checked. If one
is low, is it because there is a lack of
replenishment? Do the squeegees
have to be adjusted? Are the tank
valves shut tight? Is there a leak some-
where?

6) Contamination: This can origi-
nate in the chem mix operation. Here
clean mixing vessels are paramount,
and a separate vessel should be used
strictly for the mixing of solutions con-
taining tixer.

Contamination can easily occur
when there is a film or paper break
between tanks in a processor. When
splicing together such a break, never
bring back the end which has exited
a tank and entered the following
solution.

Some processors are mounted on
casters so they can easily be moved.
These* machines should be blocked in
order to prevent movement once they
are installed. Accidental pushing of
the machine while it is on casters and
installed can cause solutions to spill
into one another. This results in seri-
ous contamination problems.

7) Replenishment: Replenishment
is required to maintain the activity of
the working solution. This is because
bromide and other reaction products
leach into the developer when a film
is processed. Carryover from an ad-
jacent tank also leaches into a devel-
oper (e.g., water from a wash tank
preceding the color developer). The
replenisher's main job is to replace
those chemicals which become ex-
pended and to dilute the working
solution so there will not be any build-
up of chemicals such as bromide. (—1,
p. 34)

A replenishment rate is determined
empirically. A simple way of doing
this is to process a given amount of
production footage without replen-
ishment and note what changes occur
from one end to the other. Changes
can be detected by taking density
readings and or making a chemical



analysis of the solution before and
after processing. The amount of re-
plenishment required to restore the
working solution to its initial activity
level is the criterion for a replenish-
ment rate. This is done by running
more of the same production through
and getting its density values to match
those attained at the beginning of test.
(It is presumed here that prior to run-
ning this test the process has been
verified to be in control.)

Once a replenishment rate is deter-
mined, a method is required for add-
ing the replenisher. Fora manual tank
line this requires addition of a replen-
isher by hand following each run. In
automatic processors, this is done with
a flow meter. Replenisher is metered
by this device at a selected rate (usu-
ally ml/min. or oz/min.). It is impor-
tant that this meter be periodically
cleaned because particles and sedi-
ment from the replenisher occasion-
ally plug it up. Well designed flow
meters have removable strainers or
niters to prevent this. (#1, p. 59)

Flow meters are designed to deliver
a constant rate. This rate, however, is
influenced by head pressure. In gravity
feed systems, therefore, enough height
is required to prevent any flow
changes.

When gravity feed systems cannot
be employed, replenishment pumps
can be used as alternatives. These
pumps should be occasionally checked
for output under actual conditions.
(=1, p. 60)

Another way of determining a re-
plenishment rate is by finding out
what is recommended. If a lesser or
greater volume of working solution is
being used, one can then derive a
replenishment rate by computing a
proportional amount from that which
was recommended.

Filtration

In the washing of films, all dirt and
other particulates should be removed
from the water. By employing a 5 or
10 micron particle size filter, most of
this annoyance can be eliminated. If
filtration is not employed, particulates
in the water cling tenaciously to the
surface of the film. Upon drying they
become cemented to the emulsion
thus causing damage to the photo-
graphic image. '

W ashing

Optimum washing is controlled by
flow, temperature and turbulation.
"The flow is maintained at a constant
level by automatic pressure regulators.
This latter equipment compensates for
variations in water pressure caused by
interplant usage on incoming city
supply.” (-2, p. 57)

Without pressure regulators, water
temperature is difficult to stabilize
when extreme water temperatures are
encountered. This is because changes
in pressure cause either more hot or
cold to flow through the mixing \al\e
thus causing a change in wash water
temperature.

When the water temperature is low,
washing time has to be increased in
order to remove traces of sodium thio-
sulfate. Amounts greater than 5mg/in.'
of residual hypo in the film will cause
fading of the photographic image in
time. This applies to both silver and
dye images.

The turbulation of the wash water
in the tank is also important. It is re-
quired to prevent residual chemicals
from settling in any one area of the
tank. If this occurs, film passing
through this area will not be ade-
quately washed. Consequently, image
stability will be affected.

Film Drying

Both relative humidity and tempera-
ture have to be controlled in order to
assure proper film drying. "Insufficient
drying causes film to be too tacky,
whereas overdrying will result in ex-
cessive curl and brittleness." (“ I, p,
38)

About 50% relative humidity is
suggested along with the temperature
recommended by the manufacturer of
that particular film.

Residual Chemical Tests

These tests are important for deter-
mining the stability of processed film.
One is used for determining the pres-
ence of residual amounts of hypo and
the other for determining residual
amounts of silver. The former is in-
dicative of the efficiency of washing
and the latter of the efficiency of fix-
ing. ANSI standard PH4.8-1971" tells
how to test for residual hypo and the
adequacy of washing. The Kodak [1T-2
test can be used for determining ade-
quacy of fixing.

Sampling Technique

When a chemical analysis or pH and
specific gravity reading are to be made
on a solution, it is imperative that a
representative sample be used. For
example, a sample should not be taken
from the bottom of a tank that con-
tains a used solution which has re-
ceived no circulation. When taking a
sample, always specify the location at
which it was made. Use a screw top
bottle and fill it to the top to prevent
aerial oxidation. (-1, p, 61)

pH is simple a logarithmic index

employing small numbers to express
Turn to page 101
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The expensive
instrument that
doesn't cost a lot!

$179

STAR

7t Shutter Timer
Analog Register

The

SAVE TIME

The new National Camera STAR
SHUTTER TIMER is designed for
your needs checks all shutters with
instant readout in understandable
fractions on large meter. Precision
assured from 1/2000 second to 1
second. Reads effective exposure —
the exposure that shows on the film.
Simple — one knob to set, no
calibration, automatic reset.

Don't waste time, money and film on
less than ideal exposures. Test first
and be sure.

Backed by 21 years of leadership in
the photo-technology field.

Write for information, or order direct.

See the STAR at National
Camera's Booth in Denver — visit
us while in the Denver area at the
convention.

National Camera
Dept. AHA

2000 West Union Avenue
Englewood, Colorado, 80110
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Seniors
are Most

Particular...

The Pros who
photograph
them
are, too!

So are wel

Auto-Line and Custom
Senior Finishing

Write, wire or phone
for our program —to
help you get more

Box 346 | Kaukauna. Wisconsin 54130
i Telephone: (414) 766-5751
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NEW PRODUCTS
From page 27

shoes permit use of "virtual-
ly any" combination of meter-
ing, flash or viewfinder aids.
Interchangeable guide plates
give readout of correct flash
exposure at any distance.

LINACRAPH PHOTO-
RECORDING PAPER

Eastman Kodak Co., 343

State St., Rochester, NY

14650
A direct-print photorecording
paper. Linagraph, is designed
for laboratory and field con-
ditions, can be used in any
oscillograph recording equip-
ment that uses high-intensity
tungsten, xenon or mercury
vapor light sources. Formation
of the image is 4-5 secs, after
exposure to room light. Paper
can be viewed in sunlight
without significant image loss.
With high-intensity tungsten
light source, writing speed is
up to 20,000 ips; with mercury
vapor light source, speed ex-
ceeds 100,000 ips: and with
xenon source, 18,000 ips.

DEDO CERAMIC PORTRAITS
). A. Dedouch Co., 608
Harrison St., Oak Park,

IL 60304

A ceramic miniature portrait
or charm can be made from
any quality black-and-white or
color photograph. The photo-
graphic reproduction is made
using mineral color on a por-
celain enamel-coated stainless
steel base. A coat of glaze is
then applied to the image. Re-
productions are available in
black-and-white, sepia and full
color by hand Miniatures
range from 25/'x33V, black-
and-white, oval frame ($17.30)
to 8x10 hand colored, rectan-
gular frame (SOI.20). Charms
are from IvVa", round, black-
and-white (513.20) to 8x10
hand colored rectangular
frame (Sit Frames range
from $17.60 to $32.40

NEWS 16 CAMERA
Cinema Beaulieu, Div of
Hervic Corp., 14225 Ven-
tura Blvd., Sherman Oaks,
CA 91403

News 16 Single Double sys-
tem 16mm sound motion pic-
ture is equipped with Ange-
nieux r2mm-120mm or
9.5mm-57mm zoom lens. Fea-
tures include mirror reflex
viewing, automatic pow'er
zoom and diaphragm con-
trol, behind-the-lens meter
and interchangeable C-mount
lens. Camera with 12mm-120-
mm lens, $5,806: with 9.5mm-
57mm lens, $6,205.

NORMANDY, QUEBRADA
PLAQUE MOUNTING, PRINTS
FROM SLIDES

DN) Color Laboratories,

1311 Merrillville Rd.,

Crown Point, IN 46307
Color print mounting service
(prints not included): Nor-
mandy plaques in sizes 4x5 to
20x24, in three finishes, an-
tigue white, fruitwood and
jade, $13-557; Mounting on
Quebrada plaques, in sizes
8x10 to 20x24, from $5.50 to
$44."5. ., . Type R prints from
color slides, 35mm to 4x5 from
30 cents to $5 for machine;
$5-542, custom made.

AUTOMATIC TEMPERATURE
UNIT
Oscar Fisher Co., Inc., PO
Box 2305, Newburgh, NY
12552

Self-contained temperature
control unit maintains proc-
essing solutions to within *
"4"F. Unit consists of dial
thermostat, refrigerator, heat-
er, heat exchanger, centrifugal
pump and requisite plumbing.
Tempering water is thermo-
statically heated or cooled
and recirculated through the
heat exchanger, parallel with
the working solutions. Sys-
tem js air-cooled.



TRANSVERTER PHASE 1.
Ferrex Corp., 1003 Commer-
cial St, San Carlos, CA
94070

Electronic timing system,

Transverter Phase I, provides

automatic color printing con-

version for all S-Printer mod-

els; variable control over a

range of + two stops. Color

and density correction can be
held to 1 CC. Unit provides
full three-point slope control
in all colors, has built-in timer.

ROLLING TABLES
Gruber Products Co., 5254
lackman Rd., Toledo, OH
43613

Rolling tables accommodate
150 Ib. load for transporting
audio-visual and video tape
equipment. Three models fea-
ture two platforms of various
height and size; two feature
three platforms differing in
height and size; and one fea-
tures fold-down lop platform.

WUNDRA-SYSTEM DISPLAYS
Merry Products, PO Box
703, Columbus, NE 68601

[]

Display system is composed
of Wundra-Frames, chrome
stands and extensions which
form the display unit. System
can include frames with light
boxes, Velcro for mounting
objects, burlap, pegboard or
backing boards for mounting
prints and posters, Units can
be formed in desired con-
figurations. Frames are avail-
able in Heritagel Maple, New
England Driftwood, Gunstock
Walnut and Honey Teak
Wood.

ELECTRO AX SLR CAMERA
Yashica Inc., 50-17 Queens
Blvd., Woodside, NY 11377

Yashica Electro AX SLR cam-

era is available with either an

automatic  Yashinon 55mm,
1 1.2, 50mm, f 14 or 50mm,
i 1.7 lens. Camera is equipped
with hybrid and monolithic
1C units that serve as light
sensors and memories that
activate  the electronically
controlled shutter. Other fea-
tures include a built-in light
shield, a pentaprism reflex
viewfinder with microprism
focusing spot, FP and X sync
on the camera body, X sync
on hot shoe. Under $460,
with t 1.7 lens.

PORTRAIT SIZE SELECTOR
Taprell Loomis, 2160 Supe-
rior Ave., Cleveland, OH
44114

Size selector for portraits visu
ally demonstrates actual sizes
of 3’ 2x5, 5x7, 8x10, and 11x14
photographs. Textured <over
is ebony or cocoa stock with
gold-foil stamped inscription
and easymount inserts with
gold underlays. Photographs
slide in from top ot insort:
SS ra.

RICOH SLR CAMERA

Braun North America, 55

Cambridge Parkway, Cam-

bridge, MA 02142
Ricoh Automatic TLS EE
35mm SLR camera utilizes
standard screw-thread lens
mount in a shutter-priority
model. Features include built-
in self timer, shutter speeds
1'1000-1 sec., film speed
range of ASA 25-1600. Price;
$309.95 with Rikenon 50mm,
1.7 auto EE lens; $349.95
with 50mm, f 14 lens

CUT PAPER PROCESSOR
Nord Photo Engineering,
Inc., 529 S. 7th St., Minne-
apolis, MN 55415

Tabletop Universal Processor,
capable of processing color
prints up to 20x24, is com-

KRF-MATIf COLOR PRINT
IVKC AUTOMATIC

PROCESSORS

e Leaderless < Low maintenance
e Both sheet and roll feed <« Easy to install

the Kre-Matic Black & White Print Automatic
Processor for RC base paper

LENS CLUSTERS

by Wollensak
Precision Optics

a Division of Kreonite, Inr

KREONITE STANDARD PRODUCTS

= Photographic Sinks < Manual Processors
« Graphic Arts Sinks = Dryside Equipment
« Film and Print Washers < Complete Laboratory

= Negative Viewers Equipment, Systems
and Accessories

LAB PLANNING SERVICE

Kreonite offers a complete Lab Planning
and Consulting Service under the direction of
a licensed architect.

For information contact your local franchised
Kreonite dealer or .. .

(316)263 0151
KREONITE, INC.
PO Box2099. Wichita. Kansas 67201
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Food for

Put Full-Color Postcards and Brochures on
your sales menu. We are ready to serve you
with the experience gained from years of
service in the Photo Offset field. Become one
of our recognized distributors. Send for our
FREE Postcard and Brochure Sample Kits—
Today!

KOPPEL <K>COLOR

Telephone (201) 427-3151
153 Central Avenue, Hawthorne, N. J. 07507

SEE YOU
AT THE SHOW

We'll be out in full force
to welcome you to
Denver— our home town.
Stop by and visit us in

BOOTHS
410 and 412

Honeywell

THI. PROIf.S OSAL PHOIOURAPHER / JULY 1973

pletely automatic. Once paper
is loaded, drum is inserted in
housing. Chemical, wash and
agitation sequences are con-
trolled by tape programmed
timer. Chemical pre-heating
replenishment unit maintains
chemicals at proper tempera-
ture. Processor uses 13 oz. of
each chemistry to process
prints: $2150.

NIGHT VISION DEVICE
Javelin, Div. of Apollo
Lasers, 6357 Arizona
Circle, Los Angeles, CA
90045

Night vision device, Night-
Sight, allows night photog-
raphy at illumination levels as
low as 0.0001 foot-candles CA
moonlight). It does not oper-
ate on an infrared principle;
a light amplifier electronically
amplifies the image by the ob-
jective lens to a level that can
be photographed. Adapters al-
low unit to be attached to
16mm and 35mm motion pic-
ture and SLR still cameras.
Lightest unit weighs 1 Ib,;
heaviest, 1.88 Ibs.

NEW PRODUCTS
IN BRIEF

Parchment inter-leaves tor use
between acetate pockets for
lock albums: $15 for 100, 8x-
10: $12.60 for 100 5x7 and
4x5.

Universal Bookbinderv, Inc.,
PO Box 159, San Antonio, TX
78291

Vivitar Model 292 automatic
electronic flash features thy-
ristor power system that pro-
vides instant recycle.

Ponder & Bext, Inc., 1630
Stewart St Santa Monica, CA
90406

film doing clips have twin-
pin design to hold film se-
curely, eliminate crinkling,
minimize streaking.

Braun North America. 55
Cambridge Parkway. Cam-
bridge. MA 02142

Lenses for Fujica ST 801 SLR
camera include Fujinon 28-
nw, f/3.5; 35mm, f2.8; 100-
mm, f<2.8; 135mm, /3.5; 200-

mm, f/4.5; and 75mm-150mm,
f4.5 zoom: $175-5399.95.

Fuji Photo Film U.S.A., Inc.,
350 Fifth Ave., New York, NY
10001

Enlarging/copy easel accom-
modates paper from 3x4 to
1"xl4": $21.95.

Hudson Photographic In-
dustries, Inc., 2 South Buck-
hout St., Irvington-on-Hudson,
NY 10533

Carrier holds Kodak 80-140
slide tray, two cassettes and
5” magnetic tape reel, for
shipping or storing, weighs
2.6 lbs.: $7.95.

Montage Productions, Inc.,
9 Industrial Dr., Rutherford,
N) 07070

Stockline photograph display,
is clear rigid plastic box that
slides open front and back to
accept photographs in both
VhxVh and Vhx4Vi sizes.

Creative Packaging Co., PO
Box 444, Indianapolis, IN
46206

AMP CV slide projection
equipment links two or more
automatic slide projectors to-
gether, allowing operator to
cross fade image from one
projector into image from
another. All dissolves and
slide change data can be pre-
recorded onto a tape.

The Animatic Co., 110A
Clarendon Rd, London WII,
England

Model 201 dry-silver reader-
printer handles engineer
drawings in 35mm aperture
card or roll form for dry-
processed prints and an 18"x-
24" screen. Available with
14,5X lens optional 15X), unit
can produce both full size
18 x26 or half-size 18 x13”
prints.

3M Co, PO Box 33600, St
Paul, MN 55133

A 7°T min, 3-solution chem-
istry for processing group B
color printing papers (Agfa-
color. Mitsubishi, Oriental.
Rapid Access and Unicolori
is in liquid concentrates. The
half-gallon kit processes over
30 8x10s, $7.95: gallon, 60
8x10s, $12.95.

Spiratone, Inc., 13.5-06
Northern Blvd, Flushing. NY
11354

Cleaner for lenses and nega-
tives is battery-powered with
two interchangeable brushes,
round for lenses and flat for
negatives: 7" long, $10.95.
American Camera & Photo
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1973 Print Deadline

Deadline for receipt of entries in the 1973 PP of A Inter-
e national Exhibition of Professional Photography is July 16.
* Rules and entry forms are available from PP of V 1090 °
Executive W av, Dos Plaines, IL 60018.

Supply Co., 813 A. Franklin
St., Chicago, IL 60610

Norelco Model 2021 PIP multi-
media projector will stop
audio-visual presentation at
pre-programmed points. Unit
features built-in manual view-
er-controlled restart switch or
optional restart footswitch;
uses standard audio cassette
and silent super 8 film.

Norelco Training and Edu-
cation Systems Div., North
American Philips Corp., *5
Abbott Ave., Morristown, NJ
07690

Photofinishers nontearable"
erwelope of DuPont’s Tyvek
polyester material  will not
burst open during its trip in
the mails.”

Firestone* Photographs, 168
N. Third St, Columbus, OH
4213

Model TK2 8 min. film washer
handles 4 Nikon *5mm reels,
2 Paterson 120 or 220 reels,
and 16 o/. adjustable plastic
reels: $9.95.

Testrite Instrument Co., In<..
| *3 Monroe St. Newark, N]
0710.3

21lmm, f 3.8 Auto Miranda
lens for Sensorex Il and Senso-
mat RE cameras features focus-
ing from under 1’ to infinity,
90° angle of view, and built-
in depth of field preview
lever. $209.93.

Interstate Photo Supply
Corp., Div of AIC Photo, Inc,
168 Glen Cove Rd. Carle
Place. NY 11314

Macro Super-Multi-Coatcd
Takumar lens, 100mm. t 4.0,
features 49mm filter screw-
in'. 24 3' angle* ot view. 1.3
minimum focus, automatic
diaphragm: $179.30

Honeywell Photographic
Products. PO Box 1010, | ittle*
ton, CO 80120

Manimex NC X 166 comput-
erized electronic rfash unit
tor 23 ASA tilm has 4-6 sec.
recharge time, nickel-cadmium
battery; automatic operation
at f28 with 25 ASA film:
$89.93 with charger.
Hanimex (U.S.A.) Inc., 3725
Morse, Lincolnwood, IL 60645

Hasselblad magazine for Pola-
roid film fits 500 C M, 500
EL M and SuperWide C cam-
eras: $129.50.

Paillard Inc.. 1900 Lower
Rd.. Linden, N] 07036

Dukane micromatic Model
14A390G automatic sound
filmstrip projector features
solid state circuitry, 300w CAL
lamp and 3” f 2.5 lens, acces-
sory lenses; speaker with ex-
tension cord; turntable for ~ |,
10" or 12 iiti records. 2x2
slides can be shown with at
cessory slides adapter: $265.

Dukane Corp., 2900 Dukane
Dr., St. Charles, Il 60174

Twinmasler remote control
system for dual operation of
slide projectors measures 5’
x2' " x1*n , weighs under 7'
o/.: $165 with tonnet ting
cables tor two Pradovil pro
jr4 tors.

T. 1(it/. Inc
07647

Roc kleigh, N|

Adapter convc*rts Grafb’x
Stroboflash Il and IV units to
AC operation, fits inside4 pow-
er packs, weighs less than 48
o/ ; complete with 7 AC con
net ling cord: $59.50.

Profco Enterprises, PO Box
492, Burlingame, CA 94010

General purpose tote boxes,
molded of high-density poly-
ethylene, resist most chemi-
cals, arcaeasy to clean.

United Molded Products
Corp., Yennicock Ave., Port
Washington, NY 11050

Inspection light and viewer for
negatives and other photo-
graphic materials in the dark-
room is equipped with two
red lights and three* white*
lights, controlled by a single
su ite h.

M. P. Goodkin Co., 140-146
Coil St., Irvington, NJ 07111

Split image focusing is now
available for Konica Autoreflex
T and A cameras.

Konica Camera Co., 25-20
Brooklyn-Queens Expressway

W., Woodside, NY 11377

X-shoe permits "any small
strobe” to bo used up to 1!

W h e n w e

tu rn y o u r

E ktach o rom e s

in to

P la s tic h ro m e s

th ey pay you

a gain and

a g ain

TV actors earn residuals that often exceed their original
fee . .. through repeats. Your transparencies repeat for you,
too, when you sell Plastichrome® postcards. The smallest
order pays you $65 commission —cash up front that you
keep when you write the order. Reprints pay equally well —
and we send you reminders that make the sale again.. . and
again. With your credit line and our quality, you own the
repeats. We furnish everything . .. sample kits, order forms,
simple instructions.

Plastichrome is Colourpicture’s world-famous high-gloss
protective coating for the world's finest four-color repro-
duction.

It's a system that has expanded the scope of the profes-
sional photographer while increasing his profits since 1938.
See if it's not for you, too. Return the no-obligation
coupon today.

76 ATHERTON ST.. BOSTON. MASS. 02130

COLOURPICTURE PUBLISHERS, INC.
Dept. P-7, 76 Atherton St.
Boston, Mass. 02130

Show me how my transparencies can earn residuals for
me, too.

Name

Studio

Address

City_ State Zip
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candid wedding

8x10 $1.20*
oX1 157
4X9 457
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from the subject; fits to front
of lens with screw-in filter,
sizes 40.5mm - 58mm.

Burleigh Brooks Optics, Inc.,
44 Burlews Court, Hackensack,
N] 07601

Crystal controlled drive-motor
features of the Jensen Multi-
sync system can be added to
Eclair cameras having CIBLO-
type motors; modification is
$975.

Image Devices Inc., 811
Northwest 111 St., Miami, FL
33168

Shipping and storage case
accommodates most 80 or 120
Kodak-type rotary slide trays
plus cassettes, tape reel and
literature, for AV program.

Plastic Reel Corp. of Ameri-
ca, 640 S Commercial Avc.,
Carlstadt, NY 07072

100mm-200mm, f/5.6 Astranar
zoom lens, for SLR cameras;
accepts 55mm accessories:
$59.75.

Sterling-Howard Corp., 561
F. Tremont Ave., Bronx, NY
10457

An annunciator, "monitoring
system with logic," for proc-
essing, provides both visible
and audible signals: approxi-
mately $600.

Technology Inc., 1108 Tal-
bott Tower, Dayton, OH 45402

Console editing unit has 400
N2 slide capacity, 5000K illum-
ination.

Matrix Systems Ltd., 408 W
Grand. Chicago, IL 60610

Mark 10 aerial camera mount
provides motion and vibration
isolation between helicopters
and motion-picture cameras.

Continental Camera Sys-
tems. Inc., 16800 Roscoe Blvck,
Van Nuys, CA 91406

Automatic telephoto lens,
100mm, features f/4.5 - f'22
aperture range and focusing
range of 17' to infinity: from
$159.50 to 5184.50.

Marubeni America Corp.,
104 E. 25th St. New York. NY
10010

Solid state sensor, silicon pho-
tocell for testing and evaluat-
ing the exposure systems of
still and super 8 movie cam-
eras.

Eastman Kodak Co., 343
State St., Rochester. NY 14650

Model 650 hydraulic aerial
platform lift features 72"x.30"
platform with a capacity of
500 Ibs., maximum height of
32' for a 39" working reach.
Up-Mobile Co.. 1765 35th
St,, Sacramento. CA 95816

Hervic/Multilapse automatic
control unit, for time-lapse
photography, features built-in
hold circuit, release thrust con-
trol and slow and fast timer:
$1,595.

Hervic Corp./Cinema Beau-
lieu, 14225 Ventura Blvd., Sher-
man Oaks, CA 91403

Audio Micronome for dark-
room burning and dodging
work plugs into enlarger timer,
will pulse audibly every sec-
ond: $14.95.

Photographic Products, PO
Box 1010, Littleton, CO 80120

Multiscope table viewer for
viewing of 35mm slides, film-
strips and microfilm: $59.95.
Karl Heitz, Inc., 979 Third
Ave.. New York, NY 10022

LITERATURE

To help you get (he literature
you want, use the Readers Ser-
vice cards (page 93).

Test reports on: Alpa cameras
and lenses, 100' magazine and
Macrostat stands.

Karl Heitz, Inc., 979 Third
Ave., New York, NY 10022
Catalog No. 73 includes elec-
tronic flash units, studio light,

Booklets describe Akai VT-700
video tape recorder, VTS-T00S
and TS-110 DX portable video
tape recorder sets.

AKAl America, Ltd.,, 2139
E. Del Amo Blvd.. Compton,
CA 90220

Folder, Archival plastic screen
print dryer for black-and-white
and color papers.

East Street Gallery, 723 State
St.. Grinnell. 1A 50112

Leaflet describes Photomaster-
10 electronic exposure meter
system for view cameras.

Hoffman Camera Corp.. 19
Grand Avc., Farmingdale, NY
11735

Illustrated fact sheet on
Krokus-Varimcx copy stand
from Poland.

Exakta Import, U.S.A. Inc.,
156 Fifth Ave. New York, NY
10010

Flyer, Apo-EL-Nikkor process
lenses.

PTP Division, Ehrenreich
Photo-Optical Industries, 623
Stewart Ave., Garden City, NY
11530

Technical Manual and Cata-
log 105. 84 pages, illustrated
information on electronic



component drafting aids.

Bishop Graphics, Inc., 7300
Radford Ave., North Holly-
wood, CA 91605

Illustrated 112-page catalog
describes over 8,000 indus-
trial plastic items.

United States Plastic Corp.,
1550 Elida Rd,, Lima, OH 45805

Leaflet describes Stockline
molded plastic displayer for
3'/2x312 and 3'2x4V2 prints.

Creative Packaging Co., PO

Box 444, Indianapolis, IN
46206
Brochure on Model LW-16
Frezzi-Cordless 16mm sound
camera.
Frezzolini Electronics Inc.,
7 Valley St., Hawthorne, NJ
07506

Leaflet, News 16 single/double
System 16mm sound camera.
Cinema Beaulieu, Hervic
Corp., 14225 Ventura Blvd.,
Sherman Oaks, CA 91403

Treatise on HFE Model 20
shutter analyzer.

High Frequency Engineer-
ing Co., 123 Santa Maria Ave.,
Portola Valley, CA 94025

Brochure, 32 pages, illustrates
and describes Olympus 35mm

Stewart St., Santa Monica, CA
90406

"POS One System,"” copy cam-
eras and plate makers, four
bulletins.

Visual Graphics Corp., 1400
Northeast 125th St., North Mi-
ami, FL 33161

Price lists and brochures, Pul-
sar and Time Trigger controls.

American General Products,
Inc., 1000 1st South, Seattle,
WA 98134

METRIC SYSTEM
"The Modernized Metric Sys-
tem" wall chart in color, No.
304, 55 cents; "Brief History
of Measurement Systems," in-
cludes metric chart in color,
No. 304A, 25 cents; "For Good
Measure," plastic ruler with
simplified basics of system, No.
376, 10 cents; "Metric Conver-
sion Card," wallet card, shows
conversion to and from sys-
tem, No. 365, 10 cents; "Elec-
trical Engineering Units and
Constants,” wallet card, No
368, 10 cents or $6.25 per 100.
Also, literature gives full de-
scription of each item avail-
able. Order prepaid.
Superintendent of Docu-
ments, U.S. Government Print-

SLR camera system. ing Office, Washington, DC
Ponder & Best, Inc., 1630 20402 ®
'S& .& 'k
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DRAWIN GROOM

WITH ALL THE ELEGANCE

OF OLD CASTILE

Creative portraiture?

Immortalize your clients against a

background of dignity and prestige. Feller’s Castilian panel
was designed to give a gilt-edge look to any work.
It's vacuum formed of heavy-gauge (. 030") vinyl. Anexact.

hand painted replica of Old World craftmanship

Framed.

4'x8'x7", around twenty Ibs. Handles easily. Beautiful studio
equipment for still or motion pictures . Available unpalnted.
unframed, too. Also: other formal wood panelings, hand-hewn
logs, fieldstonewalls, up to 30 different Feller styles.
Write for your catalogue today.

FELLER VACUUM FORM STUDIOS

Dept. PE'-7, 381 Canal Place, Bronx, N.Y.

We want your
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NEW FROM COLORCRAFT

You can now call Colorcraft for information or
give special instructions on your order ... at
our expense. This makes Colorcraft as near as
your phone and as convenient as owning your
own darkroom.

With your first order you'll be given the
number to call and the name of your special
representative.

SPECIAL TRIAL OFFERS
FROM COLORCRAFT!

We ILproof 10 or 12 Exposure CPS
* Film for:

32X 5's  $2.25 per roll
4 X 5's $2.75 per roll
5 X 7's $4.75 perroll

8 X 10s $9.25 per roll

(any number ol rolls with coupon)

We’ll proof 20 Exposure CPS for: |

3 X 5's $ 4.25 per roll
5X 7s $ 9.00 per roll
8 X 10's S17.50 per roll

(any number of rolls with coupon)

8X10 Color Prints:

only 85* each

(any number with coupon)

Both offers are borderless prints with

Kodak N Surface Professional Paper
Colorcraft, one of the nation's largest Photo
Finishers, has been serving the professional
photographer for 25 years. No wonder we can
offer these outstanding specials and back them
up with both quality and service.

| I U (N N NN N A (R R N DO DN N BN A |
Send your order or request for price list to

COLORCRAFT CORPORATION
700 West 21st Street
Norfolk, Virginia 23517

(or)
COLORCRAFT CORPORATION
P.O. Box 7802
Philadelphia, Pa. 19101

Payment in accordance with prices above is enclosed.
NAVE

(please print)

ADORESS

CITY STATE _p

- & COUDRCRAFT

COLORCRAFT PROFESSIONAL SERVICE
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Trade Talk
From page 30

Prestige Photography and Art Gallery, in
Freehold, N.J. Elson-Alexandre,
Western Photographic Service, Inc., has
purchased a building at 1145 W. Seventh
St., los Angeles, and is making it into
studios.

Ken R. Ferguson, Loan oOfficer at Peoples
Hank & Trust, Anchorage, Alaska, with por-
trait by Chris Chaplin Gibbs, (luring Gibb's
one-man show in the bank's main office.

During 1973, The Photographic Society
of America is celebrating its 40th Anni-
versary at the 1973 PSA International
Convention at the Hilton Hotel in San
Francisco, August 14-18. . The s6th
Annual Convention of the Association
of Professional Color Laboratories will
be held lanuarv 10-12, 1974, at the Hyatt
Regency, San Francisco.

Arnold H. Crane of Chicago recently
purchased the daguerreotype collection
of George Rinhart ot New York. Accord-
ing to The Antique Trader, It was the
biggest antique photographic sale — in
terms of quantity, quality and price —
in the entire history of the trade." . .
The magazine, Dallas, devoted its April
issue to photography in Dallas and fea-
tured a full-length, illustrated article by
Daniel Garza entitled How to Recog-
nize Uncommon Photographers."

Billboard Publications, Inc. (BPI) has ac-
quired all assets of Photo Dealer, month-
ly trade magazine, from Ziff-Davis Pub-
lications.

Different Drummer Gallery is opening
in luly at 12 Holcomb St., Simsbury, CT
06070. Major aims of the gallery are "the
encouragement of photographers who
s'i'h to specialize in the artistic side of
-ports and wild life photography and the
development erf an enduring relationship
with them," according to lames McE.
Brown, Managing Director.

Special events are being planned for
Photokina 1974, September 27-October
. in Cologne to increase its information
value tor trade visitors. Subjects to be

discussed are education, cinema and
television techniques, audiovision, pro-
fessional photography, and photofinish-
ing. . . . The Fifth International Audio-
Visual Aids Conference and Exhibition
(Intcrnavex 73) will be held in Olympia

exhibition complex, London, England,
luly 17-20. . The 4th International
Photo-Cine Exhibition will take place

October 29-November 4 in Belgrade. It
is organized in conjunction with Yugo-
slav Photo-Association.

The PP of A authorized use of its ap-
proved Affiliate ludges list as a primary
source tor qualified judges for the Scho-
lastic/Kodak Award 1973 Competition.
The Awards program, co-sponsored by
Eastman Kodak Company and Scholastic
Magazine, is presented tor the recogni-
tion of achievement by the nation's
talented teenagers. For more than four
decades it has encouraged creative ex-
pression among high school students in-
terested in photography The Amer-
ican Society for the Prevention of Cruelty
to Animals is launching its eighth annual
photography contest with the theme —
the relationship between man and ani-
mals. Closing date for entries is August
13. For contest rules write ASPCA Photo
Contest, 441 East 92nd St., New York,
NY 10028.

Air Force Staff Sergeant ). Scott Crist,
a resident of St. Petersburg, Fla., re-
ceived the Bronze Star and Air Medal
for his service as Non-Commissioned

Cmdr. Thomas A. Richards, Professor ol
Photography at Syracuse University and O f-
ficer-in-charge of Naval Reserve Intelli-
gence Unit 3-7-77, makes presentation to
Staff Sgt. Crist.

Officer-in-Charge, Combat Photography,
Combat News, of the Seventh Air Force
in Vietnam. He also was awarded the
Viethamese Honor Medal, Second Class.

Will You Be in England?

The Northern Region of the Institute of
Incorporated Photographers of Great
Britain is seeking PP of A members who
might be in England on October 14 and
would be willing to speak at its Con-
terence on that date. The Conference
will be held at the Gastorth Park Hotel,
Newcastle upon Tyne. Interested speak-
ers and or guests should contact ). E
Harrison, Chairman. Conference Com-
mittee. Harrison Photography, 217 Shields
Rd., Newcastle upon Tyne 6, England.



Jerry Cailor and Elliott Resnick of Cailor/
Resnick Design and Photography Inc., 33
Union Square West, New York, N.Y.,
have been making semi-annual contri-
butions to Save the Children Federation,

/pro, Cailor and Elliott Resnick in their
New York studio. Studio foregoes its annual
Christmas party to make contribution to
Save the Children Federation.

Newark, Conn., for American Indian
community projects. The Federation re-
cently observed its 40th anniversary. At
Christmas, Cailor has been giving a con-
tribution to SCF instead of personal gifts
to his clients.

Two photographers from the United
Kingdom Atomic Energy Authority, Brian
Goodman and Eric Willmott, took a

Financial Times Industrial Photography
Awards competition by winning three
awards and having a fourth entry highly
commended. Goodman is this year's In-
dustrial Photographer of the Year. Will-
mott was joint winner with K. E. Bald-
win for the best color photograph. Mrs.
E. Parsons of the Long Ashton Research
Station, who last year was the first wom-
an to receive a mention in the history
of the awards, won an award again this
year. Don Fraser of Academy Studios
won the export award. Other winners
included Brian Manby, The Fairey Co.
Ltd.; Richard Einzig, Brecht-Einzig Lim-
ited: Eric Milward, Mobile Press Ltd.;
K. Topley, Dept, of Mechanical Engineer-
ing, Loughborough University of Tech-
nology; and Norman Childs, Colt Interna-
tional Ltd.

Martin Strauss has been elected to his
third term as President of the Photo
Equipment Technicians Division (NAPFTI
of Master Photo Dealers’ and finishers
Association. Other officers elected are;
Vice President, Ted Kort ot Pre<isioif
Camera Repair Co., Chicopee 1ans, Mass.;
and Corresponding Secretary, Ben Klein-
burd of Comet Camera Repair Shop
Philadelphia. Regional directors are: Mid-
west, Mike Lowe of Rocky Mountain
Camera Repair, Denver; South, Gilbert
Fegans of Southern Photo Technical Ser
vice, St. Petersburg, Fla.; West, James
Spence of Photo-Tronic*, Seattle: and
East, Harry Frye of Photo Tech, New

BORDERLESS

8x 10 IERNDIDS

ON
DEVELOP
AND
PRINT
ORDERS

v Ifi" _ Developed and Printed From
xIU S H%e;(posure CPS Roll #1120

W " Developed and Printed From ¢ Cflf)
12 Exposure CPS Roll ~ *

1~ Developed and Printed From
4*5 S 12 Exposure CPS Roll 5350

PROM SETS Two 5x7's Four
prn Wallets from 120 Sq
$li° NegS Twenty four
SET Exposure Minimum
Includes Film Processing

COLOR LABS, INC.
Machine Prints With a Custom Look
P. O. BOX 29944
ATLANTA, GEORGIA 30329
404-636-4962

INNCOLOR PHOTOGRAPHY

Upgrade your photographic skills. An in-
tensified one week course in color finishing
will add new depth and effectiveness to
your photography.

Here is your opportunity for valuable
training in this field without charge or ob-

ligation.

Photographic paper, chemistry,

instructors, and use of lab equipment are
provided without charge.

DA0(®)[°30

PHOTO

ENGINEERING

551 South Seventh Street e Minneapolis. Minnesota 55415

major share of the honors in this year's York City. Peter C. Bunnell, Prince
STUDIO/FIRM

INDIVIDUAI TITLE

ADDRESS

cITY STATE zip

TELEPHONE

Because classes are kept small to
permit individual attention, reser-
vations are required in advance.

Write today for the color booklet.
"Your Opportunity To Learn More
About Color Photography"”. It con-
tains complete detailson the school
plus a reservation form.
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16 x 20 STEP AND REPEAT
ROLL PAPER EASEL

NOw!

Print all your enlargements from wallet size
to 16" x 20" of the same emulsion paper.
Saves both printing and processing time. The
step and repeat design is available for 16",
11", and 20" paper. Also available as a stan-
dard roll easel.

11" ELECTRIC
ROLL PAPER CUTTER $398

Full 11" cut in a split second at the touch of
a button. Trim individual prints or cut apart
multiprint units. Fast, easy to use, rugged
and long lasting.

ALSO 16 ELECTRIC
ROLL PAPER CUTTER!

AUTOMATIC ROLL EASELS
11 x 18, 16 x 20, 20 x 24

Available either with automatic subtracting
counter and motor drive or motor drive only.
Standard and custom masks. 4 blade masks
and other options.

LUCHT RETOUCHING MACHINE
High intensity light source.

Rotating negative carrier.

Color retouching filter.

Easel back, adjusts.

Stroke varies in

direction as well

as intensity.

ONLY $269

A MACHINE YOU NEED?
THAT NO ONE MAKES? CONTACT US.

Call or write for further information
LUCHT ENGINEERING
12025 Riverwood Drive

Burnsville (Minneapolis), Minn. 55337
Phone 612/890-9211
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lon University, Van Deren Coke, Univer-
sity of New Mexico, and Wailliam V.
Wittich, California State University, have
been elected to the Board of Directors
of Infill/Phot, the photography review
and index.

Masayuki Ono, Tokyo, has recently pub-
lished "How to Get the Good Business
with Our Customers." Other books by
the Japanese photographer are "Counter
Guide for Foreign Visitors,” and "Photo
Dealers' Management, Vol. 1-5." .
Robin Perry, M Photog.Cr., Waterford,
Conn., has written and illustrated "The
Woods Rider— A Guide to Off the Road

Covers of books by Masayuki Ono and Robin
Perry.

Motorcycling”; published by Crown
Publishers, New York. "Tips on
Slide Projectors,” No. 268, is one of the
booklets in the Consumer Information
Series of the Better Business Bureaus, Inc.
The booklet is published jointly by the
National Association of Photographic
Manufacturers, Inc. and the Council
of BBB.

Dr. Francis H. Gerhardt has been ap-
pointed director of technical services for
the photo products group, C.AF Corpo-
ration Robert |. Hartman has been named
director of manufacturing. Treck
PhotoGraphic of Canada Ltd. has an-
nounced the following appointments:
David Anderson, Jr.,, Regional Manager
for the Calgary, Edmonton and Winnipeg
marketing centers; Managers D. J. Mowat,
Toronto: R. |. Lattimore, Vancouver; and
- E- Anderson, Administrative Assistant,
Winnipeg. . . The following have been
named to new positions in the Audio
Visual Division of Dukane Corporation:
John Stewart, Microfilm Products Man-
ager. Al Spriet, Regional Manager for
the seven western states Lloyd Osborne,
Regional Manager Midwest: and Scott
Snedden, Regional Manager, Southwest.

Arno Press has initiated a major publish-
ing program on the history of photogra-
phy. Under the general title, "The Litera-
ture of Photography,” the series is
comprised of 62 books, originally pub-
lished between 1840 and 1954. The col-
lilion is edited by Peter C. Bunnell and
Robert A. Sobieszek. A prospectus is
available from Photography Program,
Arno Press, 530 Madison Ave.. New York,
"AA 1001 The Service Department
of Honeswell, Inc. has, introduced a sub-
scription program for all service literature
on Honeywell photographic products
For subscription plans and rates write
Honeywell Photographic Products Inc.,

fHEH / JULY 1973

PO Box 22083, Denver, CO 80222, Attn:
Subscription Service, M.S. E250.

President Nixon apparently thinks the
photos of him that make the newspaper
fail to show his good side. During a
White House photo session with British
Prime Minister Edward Heath, the Presi-
dent remarked, "These are the still shots.
They are always bad." However, the
President added quickly, "It is the edi-
tors, not the photographers” (who never
publish the good ones).

The Holex Corporation, Norristown, Pa.,
has developed holographic viewers and
modular units suitable for point-of-pur-
chase retail and trade show displays. The
units occupy an area of less than one
cubic foot. . Camera Art, Lewiston,
Minn., has announced two new product
lines: elementary and junior high school
Memory Books, and Church Directories.

ITT Arctic Services, Anchorage, Alas-
ka, has established a Photographic Labo-
ratory whose initial program is the resto-
ration of deteriorated engineering draw-
ings to eliminate the need for redrawing
each document.

Film Corporation of America, the nation's
largest mail order film processor and dis-
tributor, reported record sales of $43,-
953,172 for the fourth quarter and fiscal
year ended February 28, a 21% increase
from the comparable period of the prior
year.

Top prize winners in the Newsweek/
Konica Election Year Photo Contest were
Kenneth Conklyn, Miami, Fla.; Ron Smith,
Bloomington, Ind., and Bob Coyle, Du-
buque, la. Bob Fila, a Chicago news
photographer, was awarded first prize
of $2,000 in The Associated General Con-
tractors of America's Second National
Construction Photography Contest. Oth-
er winners were Fred Comegys, Wilming-
ton, Dela.,, $1,500; and Day Johnston,
Louisville, Ky., $1,000.

Each participating facility in Eastman
Kodak's Office Decor Program will be
given an opportunity to preview avail-
able photographs on a color microfiche.
... The Time Inc. Picture Collection, the
largest indexed collection of photographs
in the world, will soon become com-
mercially available through a service
known as the Time-Life Picture Agency.
Under the direction of Helen Zeiller,
Sales Representative, the agency will per-
mit research at the New York Time &
Life Bldg., New York, NY 10020.

DEATH

Carl Hauser, M.Photog., 71, former owner-
operator of Hauser Studios, Janesville,
Wis., died April 17 in Tarpon Springs,
Fla., alter a brief illness. Prior to his re-
tirement in 1961, Hauser had been active
in the Wisconsin PPA, which he served
as Treasurer, and the South Central PPA
of Wisconsin. »



Quality Control
From page

a hydrogen-ion concentration. The
pH logs are derived by using the base
10 and taking the reciprocal of the
hydrogen-ion concentration expressed
in moles per liter.

pH = logl°® Fbkf

The pH of a solution is affected by
temperature. This is because the hy-
drogen-ion activity changes with tem-
perature and it proportionately affects
pH.

A pH meter is generally employed
to make pH readings. It is imperative
that a standard operating procedure
be drawn up and followed for success-
ful and repetitive operation of this
meter. Buffer solutions, calibration
points, and temperature of the solu-
tions are important items to standard-
ize in such an operating procedure.

Manufacturers do not publish pH
for their chemistry. The user, there-
fore, has to accumulate a pH history
of his processing solutions in order to
determine mean pH values for each.
Once this is established, pH can be
used as a criterion for chemical ac-
tivity. For example, the alkalinity (pH)
of a developer is important because
alkali affects speed and contrast. Too
much alkali produces fog. Since alkali
also causes the gelatin of an emulsion
to swell, too little will not cause
enough swelling, thereby retarding
development. This gelatin swelling is
important because it allows the im-
bedded and exposed silver halides to
be reached and developed by the re-
ducing agent. Thus, by monitoring the
developer with pH readings, changes
in alkalinity can be detected. Correc-
tive action can then be determined.

A pH meter can also be used for
determining the amount of potassium
bromide in a developer. Potassium
bromide restrains the formation of
chemical fog and assists in producing
more uniform development. An ideal
amount of KBr prevents development
of the unexposed silver halides. When
a photographic material is placed in a
developer, bromide ions are formed
by the ionization or disassociation of
the KBr in the developer. These ions
absorb — that is, are somehow at-
tached to the surfaces of the silver
halide crystals.

The presence of these bromide ions
(Br-) on the crystal surfaces helps to
keep the developer from attacking the
unexposed silver halides, thereby
helping to retard fog formation. Too
much Br-, however, retards develop-

ment and it often causes bromide drag
(streaking). A good way to monitor
KBr is with a pH meter. The developer
sample first has to be treated with an
acid, aerated and then titrated poten-
tiometrically (pH meter) with standard
silver nitrate. The point where the
greatest delta pH occurs during this
titration is indicative of the bromide
concentration. The following formula
is used to determine KBr:

/1 KBr=
(NAg No3)(mtAg NO,) (FQW KBr)

ml dev. sample
Specific Gravity Readings

Specific gravity is a ratio of the mass
of a known volume of a substance to
the mass of an equal volume of water.
This ratio yields a pure number which
represents the relative density of a
particular substance when compared
to water.

The purpose of making specific
gravity readings is to detect changes
in the mixing or dilution of the proc-
essing solutions and replenishes.
When such changes are detected,
most likely a change will also be re-
flected on the quality control chart lor
that process. For example, a drop in
the specific gravity of a freshly mixed
developer means that the solution is
less dense; presumably because too
much water was added to the mix. A
drop in speed and contrast would re-
sult if film were processed in this de-
veloper (for a negative process).

Specific gravity readings have lo be
taken over a period of time and then
statistically studied. From this study a
statistical criterion (mean and stan-
dard deviation) can then be applied
which will indicate when certain spe-
cific gravity readings will call for
remedial action on a particular proc-
essing solution.

Evaluation

Sensitometric control limits for col-
or processors are supplied by the
manufacturers. When these control
limits are exceeded by the user, a
color or density change can usually be
detected, particularly in the reversal
process. More leeway is tolerated,
however, in the negative color film
processors because corrective filtra-
tion can be employed in the printing
operation. When sensitometric strips
are employed for control purposes, it
is a good procedure to also include a
picture of an average subject so an
immediate visual check can be made
This procedure was discussed at the
beginning of the article.

When the values of a control strip
plot outside the control limits, check
the follow'ing: 1) Calibration of the

Turn to page 108
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Calumet
Roll Holder

lets you use
roll film with
4x5 Cameras

The Calumet Roll Film Holder
gives you all these advantages:

» Uses 120 and 220 film

« Format size 2%*“ x 2%".

* Inserts like a sheet film holder
» Ground glass stays in place

e Built-in automatic film
counter.

e Scratch-free tracking system.

e Fits both press and view
cameras.

¢ Calumet Roll Film Holder
Model C-2, furnished with

ground glass mask, direct from
the manufacturer.

O Calumet

photographic, me
le o
Nt/i Voit Su-l- rSO? tmpire Sole Buillm; 21? 690 1/80
Us Angelas 1jl North Ld Died 713 93 19/19

Manufacturers of Cameras. Lenses. Electronic Flash,
Photographic Processing and Lab Equipment.

Please send me FREE literature on your Roll
Film Holder

name__
Company
Address
City
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before yeu try ary
still odlor lab...

ask yourself these

+  Questiors.

Are you considering a
reliable laboratory?

Nowadays, when so many firms seem to
"come 'n go,” it's a good idea to select an
experienced, reliable lab. Age isn’t every-
thing ... but the fact that we have been
conscientiously serving our customers for
over 60 years is your assurance of quality
and performance.

Isthe deal areal one?

Some labs appear to offer a substantial
savings and then “take it back" by charging
for various services. At Sparkletone, we
never charge for handling or shipping. (In
fact, we prepay shipment BOTH ways!)
Moreover, we don’t require any minimum
purchase.

Is the quality cut. ..
with the price?
It's no trick to offer a lower price, if
all you do is cheapen the product. At
Sparkletone, we never cut quality. When we
feature a promotional price, it means we're
willing to accept a smaller profit margin
for a limited period, in the hope that new
customers and increased volume will
eventually compensate for the reduced profit.

along

Is the color quality consistent?

To put it bluntly, any lab can turn out a
top-notch color job ... once in awhile. What
discriminating professional photographers
want is consistent quality - print-to-print,
day-to-day, year-to-year. Insistence upon
top quality and uniform performance is a
cornerstone of Sparkletone policy.

linterested ? Write for our New
Price List and our current promotion.

(There's one going
on all the time!)

SPARKLETONE COLOR SERVICE

P.0. BOX 116 = PUEBLO
COLO 81002
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Programs for People
From page 37

department's philosophy, explains its
services, serves as a liaison with the
community and works to create a cli-
mate of acceptance for the mental pa-
tient. The office disseminates news
and cooperates with reporters, feature
writers, authors and publishers. It is in
contact with mass media at local,
state and national levels.

The department produces a bi-
monthly illustrated newspaper and
distributes over a half-million illustra-
ted pamphlets and brochures annual-
ly. The picture file is constantly in de-
mand from outside newspapers, mag-
azines, TV stations and writers, either
for source or illustrative materials.

Multiple Use of Photographs

The Photomedia office has accumu-
lated a file of photographs of the vari-
ous aspects of research, treatment and
other programs in the field of mental
health. The multiple use of such pic-
tures reduces the actual cost of pho-
tography. For example, work on a
booklet on state schools added new
photographs to the file. These pictures
were used not only in the project it-
selt, but in other feature stories. Se-
lected photographs also appeared in
the department's annual report. Sin-
gle photographs and scattered small
sets were sent to various publications.
One was enlarged to mural size and
exhibited at the New York State Fair.

The public relations value of our
photographs has broadened as our
picture tile has grown. In addition to
the usual media outlets, there have
been requests from book publishers
for use in encyclopedias and text-
books. Good photographs are used
until they are out of date, but care is
taken that there is no duplication to
the same audience.

Among the more interesting uses
of our photographs are the exhibits
made during the year. Ideas for ex-
hibits are developed to depict various
phases of the department's program
or to recruit personnel. Color is be-
coming increasingly important in this
area. Life-size photographs and trans-
parencies are featured to show how
slate and local authorities provide
community care for the mentally dis-
abled In various exhibits we have
used sizes from installations 40' long
to small, portable tabletop models.
Construction is usually done bv an
outside firm with department super-
vision.

Business and industry have learned
the value of good photographs in
their public relations and training pro-
grams. So have colleges and universi-
ties. Now health services practitioners,
in their quest for public support, are
discovering how effective pictures can
be.

Mental health photography offers
an exciting challenge. Beyond the
versatility and technical problems it
poses is the difficult task of interpret-
ing abstract ideas and human rela-
tionships. The net result is a daily op-
portunity to use photography to help
people. &

Rclin is Manager of Pholomedia
Services. New York Slate Department oi
Mental Hygiene. 4J Holland Ave.. Albany.
NY 12208 He studied public relations at the
New School tor Social Research, and during
World War Il, was a Navy Photographer's
Mate 2nd Class in the South Pacific
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PP of A News
From page 19

scheduled for September 22. Closing
date for entries is September 10. Rules
are available from PP of A Headquar-
ters, 1090 Executive Way, Des Plaines,
IL 60018. *

Committee Recommendations
Needed

PP of A Vice President John E Smuck-
er, M.Photog.Cr., is soliciting names
of members who would be interested
in serving on various national com-
mittees. Names for committee ap-
pointment consideration should be
received before October 1 at PP of A
Headquarters, 1090 Executive Way,
Des Plaines, IL 60018.

Qualified Judging Deadline

Deadline for the next receipt
of applications for Qualified
listings with the PP of A is
September 10, 1973. Applica-
tion forms areavailable from

* PP of A, 1090 Executive Way,
Des Plaines, IL 60018.



Candid Photo History
From page 56

raphy in which | can reconcile the
spontaneous impact of the grab-shot
with the discriminating handling of
pictorial qualities—the choice of the
vital rather than the superficially un-
usual or "different."

Thus during the 30s | was led to-
ward photo psychology and photo es-
says. My work in those years appeared
widely in the international press.
Later, in the 40s my markets changed

-it was magazines and newspapers
in the United States, such as Time,
Newsweek, Look and The New York
Times.

My search for meaning and values
inevitably led to planning. In con-
trast to such "purists" as Cartier-Bres-
son, who will not allow himself to
tamper with his subjects and photo-
graphs the candid moment as it hap-
pens, | opted for the less time-ab-
sorbing approach to "build" my sub-
jects. 1 would create the pictorial sit-
uation | was after and then, make
the subject re-live the experience |
wanted to photograph — not just
pretend or "pose." To be specific,
when | photographed theater and
dramatic productions, | watched the
play first, soaked up its spirit and then
projected my inner picture into
scenes and situations which were the
summary of those which had actually
appeared in the play. But once | had
my actors in place, the background
freed from cluttering details, and the
grouping more dramatic and interest-
ing than they usually appear on the
stage ... | then let them act, meet
each other headlong in interaction
before | photographed the scene,
freezing the climax produced some-
times through improvisation rather
than by lines from the play.

| followed the same principle with
children in the classroom, as well as
in the studio.

Fascinating Character Studies

In portraiture | became fascinated
with character studies of old people
in whose faces the years have created
an exciting variety of lines and shapes
which become a high adventure for
the photographer who is willing to
experiment with dramatic lighting ef-
fects. Many of these studies hung
in national and regional print exhi-
bitions.

True, | found my freedom with the
miniature camera. But in my studio

work | discovered that pictorial qual-
ity is not always obtainable with
small size negatives. Candid camera
to me became an approach to pho-
tography rather than just the use of
a small picture-taking instrument.

Today, it takes courage to realize
that a 35mm snapshot does not re-
place in all fields and for all occa-
sions the larger format, if the larger
format is used discriminatingly by a
photographer trained in "candid cam-
era" work.

In my work, | try to create before
I click the shutter, rather than just
tamper with the result in the camera-
room or on the artist's drawing
board as is the custom these days.

I consider myself the transition
from the stilted studio portrait to the
"anything goes" modern photograph.
But the unifying force has remained
the camera's eye through which my
experiences have been filtered and
recorded. The camera: sometimes
miniature, but always "candid." fic

CELIA COCKBURN

Lucicn Aigner, M.Photog., began his career
as a photographer and foreign correspon-
dent in Paris in 1923. His work has been
published in major magazines in the US and
abroad He lectures on photography and his
work is exhibited extensively. This photo
graph was made hv a student during the au-

sider these convenience features:

All swings, slides and controls in an

all-metal camera, give you absolute

sharpness and control of perspec-

tive.

e Spring back release lets you insert

film holders without moving camera

Revolving back lets you shoot any

angle of a circle without moving

camera.

e Individual horizontal and vertical
spirit levels.

e Optical axis adjustments on all

swings.

Big, positivo locking knobs for ease

Professional appearance with grey

body and bellows

Satisfaction guaranteed plus full

year warranty

* Money saving direct from the manu-

facturer prices.

Calumet also offers a complete
selection of 19 view camera lenses
mounted on your lensboard guaran-
teed to your satisfaction

O Calumet
photographic, inc
1590 Touhy « Elk Grove Village Il

New York Suite 350? Empire State Building 21? 695-4780
Los Angeles 434 North la Brea 213 933 5/39

Manufacturers of Cameras. Lenses. Electronic Flash,
Photographic Processing and lab Equipment.
Please send me more information on
View Cameras and Lenses.

thor's talk at the Contemporary Art Callers Name
New York University, where Aigner recently
had a one-man show The photo in the Address
background is his candid of (he late !celor )
Chaliapin, member of the Paris Opera Aig- City
n.er's studios, where he spguallz.es in crea State - _Zip
live photography and motion pictures are

] PRO*/B
located at 75 Dosser AvOo . Croat Harrington
MA 012V).
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EDUCATION

A Generation
Gap in
Customers

A. Joseph Gradian

Many of us feel secure in the fact
that we have correctly judged the
mood of young America, and are
successfully catering to the photo-
graphic needs of these youngsters.
It is the in thing to do informal por-
traits, to do annuals that sharply
break with tradition. Of course, most
of these young customers are high
schoolers or those just fresh out of
high school. Now isn't this young
Americ af

Traditionally photographic custo-
mers as a whole were those who
knew little or nothing about pho-
tography as a science, or as an art
form, or as a means of communica-
tion. Our customers of the past have
been quite satisfied with any result
that could be defined as a pretty pic-
ture. The plastk box camera, be it
tailed a Brownie or an Instamatic,
was the sophistication level of our
customer. Comparatively few custo-
mers were college trained, and until
recently, there was no Ralph Nader
to arouse the consumer-conscious-
ness of the paying customer.

Pictures that faded, yellowed, or
shifted color balance were part of
the game, and no blame could be put
on the local photographic practition-
er who achieved this type of result.
Quality control was for others, ie.,
those who served us as suppliers,
rather than tor us who were serving
as artists. Certainly these are things
of the past and do not include our
present generation of photographers.

An informal survey of current pho-
tographic students (our Photo De-
partment at Milwaukee Area Techni-
cal College is occupationally-orient-
ed) unfortunately has turned up a
surprisingly high index of these faults
in their recent family albums. These
are the shortcomings that we usually
attributed to our fathers and grand-
fathers Perhaps the lesson of proper
chemicals, fresh fixer, accurate tim-
ing, and hypo clearing agents is even
\et to be learned.

It we were to rest here all would
be well: a few serious discussions
with our favorite tech rep could rap-
idh clear up these problems. How-

I - TWIL1PBOf !': « ONC PuO IOtJRAPHER / JULY

ever, the question that we might call
to mind is of a different nature, of a
greater magnitude. Rather recently
Nathan Lyons stated that there were
some 75,000 to 100,000 youths en-
rolled in our colleges and universities
as photo majors. The greater portion
of this population (probably about
96%) entertains little or no notion
of ever engaging in photography as
a profession. Rather it is making an
extended study of our medium be-
cause it turns them on. Photographs
mean something to them, perhaps
self-expression or a baring of the
soul. Now this proliferation of pho-
tographic education, be it on an
expressive, esthetic level rather than
on an occupational, professional
plane, will certainly change the face
of the photographic field.

Customers Will Change

In a comparatively short period of
time, the character of our customers
is going to be drastically altered. The
uninformed will be replaced with
new opinion leaders, people convers-
ant with photography. Not the pho-
tography so familiar to us as profes-
sionals, but a new photography per-
haps foreign and as yet undefinable
to us. Millions of students are a part
of higher education and many, in
addition to the photo majors, are
taking a few courses in photography.

Our challenge, then, is to probe
this new photographic mind to find
out what our youth is saving photo-
graphically.

Traditionally few professional pho-
tographers attend art fairs, particu-
larly the kind so prevalent today.
Again, too few & us have attempted
to understand modern art and what
it is trying to say. Conveniently, too
many of us have written off both
modern art and photography as a
passing fad. However, it behooves us
to look and perceive what this newly
educated elite is attempting to com-
municate. Our customers of tomor-
row will be seriously influenced by
these new leaders. To stay in busi-
ness we will have to make an attempt
to understand this new culture and to
react to it properly.

A losvph Cradian. 4040 Korth 40th st . Mil-
waukee. \VI 532Jh

Education
News and
Briefs

Photography Teacher Workshops

Eastman Kodak Co. is sponsoring a
workshop for photography and graph-
ic arts instructors, August 10-11, at
the Kodak Marketing Education Cen-
ter, San Francisco. One semester hour
of graduate credit from California
State University will be available to
workshop participants. For further in-
formation contact Eastman Kodak
Co., Dept. 942E, 343 State St., Roches-
ter, NY 14650.

T. Carter Harmon Scholarship

Fred Sytsma, Midland Park, N.J., is
the first recipient of the T. Carter
Harmon scholarship of $2500 from
School Pictures, Inc., Jackson, Miss.
The scholarship is for the Photo-
graphic Processing and Finishing Man-
agement program at Rochester Insti-
tute of Technology to encourage RIT
students to enter this field.

RIT Hosts Romanian Film Director

Mihai lacob, Romanian film director,
recentlv visited the Roc hester Institute
of Technology's School of Photo-
graphic Arts and Sciences where he
addressed students in the filmmaking

Wi illiam 5. Shoemaker. Director, RIT School
or Photographic Arts and Sciences, Mihai
lacoh. Proreisnr Reid H. Rav, Director. Film-
making and Television; and Dr Lolhar K
Fngelmann.Dean oi RIT's College ol Graphic
Arts and Photography.

and television program, lacob is a con-
tributor to European cinematography
magazines and is a guest of the Bureau
ot Cultural and Educational Affairs, US



State Department, while studying the
various aspects of the US motion pic-
ture industry.

Guggenheim Fellowships Awarded

Sonia Sheridan, Associate Professor of
Generative Systems, and David Vestal,
Visiting Artist in Photography, both
faculty members of the School of the
Art Institute of Chicago, have been
awarded Guggenheim Fellowship
grants.

Gittings Memorial Fund

The Paul Linwood Gittings Il Memo-
rial Fund for photography students in
need of supplies and "other items of
necessity" has been established at
Rochester Institute of Technology by
Paul Linwood Gittings, Sr. To be ad-
ministered by the Office of the Direc-
tor of the School of Photographic Arts
and Sciences, the fund has a total
value of $1,000.

Tecnifax Seminars

"Improved understanding through ef-
fective visual communication" is the
subject of Tecnifax Visual Communi-
cation Seminars, sponsored by Scott
Graphics, Inc. They will be held in
Holyoke, Mass., September 18-20 and
November 13-15; Monterey Park, Cal.,
August 14-16, October 16-18, and
December 11-13; and Oklahoma City,
November 6-8. For further informa-
tion contact Gayle Russell, Scott
Graphics, Inc., Holyoke, MA 01040.

* Symposium on Underwater Photo-
graphic Applications has been sched-
uled by the Society of Motion Picture
and Television Engineers (SMPTE) for
July 27-28 at the Hotel Del Coronado,
Coronado, Cal.

sApeiron Workshops, Milierton,
N.Y., include Lisette Model, July 15-
21; Wynn Bullock, July 29-August 4;
George Tice, August 5-11; Enrico Na-
tali, August 12-18; Ralph Gibson, Au-
gust 19-25; Doug Prince, August 26-
September 1; Gary Winogrand, Sep-
tember 2-8; and Paul Caponigro,
September 9-15.

» The Maine Photographic Workshops
are offering a series of 20 five-day
summer programs in visual anthro-
pology, nature and color photogra-
phy, the nude and photojournalism.
Courses run July 1-August 31 and will
be held in Rockport, Maine. Also,
three 3-week programs in basic pho-
tography will be held beginning July
16 and August 6.

EDUCATION

e The University Film and Study Cen-
ter at Hampshire College, Cambridge,
Mass., is offering its Summer Institute
on Film and Photography, June 17-
July 6.

e Country Photography Workshop,
Woodman, Wis., is sponsoring work-
shops with Ruth Bernhard, July 22-28;
John Schulze, July 29-August 4; James
Alinder, August 5-11; Garry Wino-
grand, August 19-25; and Barbara
Crane, August 26-September 1.

e "Quality Control for Photographic
Processing" is being sponsored by
Rochester Institute of Technology's
Graphic Arts Research Center, July
30-August 3. The program deals in
Statistical, chemical and sensitometric
methods of control of black-and-white
and color processes.

« The Institute of Optics will sponsor
an Optical System Design course, July
30-August 2, and Contemporary O pti-
cal Engineering Course, July 16-27, at
the University of Rochester, Roches-
ter, NY 14627.

» A folio of prints and photographs
titted Folio/73 is being offered by the
Department of Art, California State
Univ., Fullerton, Cal. Pre-publication
price, $50, late orders, $75.

* Ivy School of Professional Art, Pitts-
burgh, Pa, is offering an "open gal-
lery" concept of exhibition space
which will be constantly available ta
interested artists at no charge.

* The Society for Photographic Edu-
cation has approved the continuation
of the Grant-in-Aid program for the
next fiscal year in the amount of
$1,000. For further information con-
tact Sam Wang, Chairman, SPE Grant
Committee, 108 Poole Ln., Clemson,
SC 29631.

PA&SF Scholarships

Tuition scholarships, valued at
$325 each, are available for the
"Gittings Portrait Seminar,"”
Course 31, August 26-31, at
Winona School of Professional
Photography, Winona Lake, Inti.
Young people under 30 years of
age desiring information may
write the Photograph.< Art &
Science Foundation, Inc., 1090
Executive Way. Des Plaines, IL
60018.
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COLOR
will help

you make

additional
profits.

with our
Added Service..

THECOPYA
RESTORATION
OF OLD
PHOTOS

Ben if the
photograph
istime wom,
cracked or
has pieces
of the picture missing, we can
restore it to its original beauty.
 Air brush, retouch and
opeqLe.
Restore natural color,
blackiwhite or sepia tone
Can transform them into
light or heawy ails.
* Print sizesupto 20 x 24.

SPEEDY SERVICE!
LOW PRICES!
SUPERB CRAFTSMANSHIP!

SALES DISPLAY KITS
AND AD MATS AVAILABLE
fNominal charge)

CALL OR WRITE

PR@OLOR, INC.

9SS Yonkers Avenue
Yonkers, New York 10704

914/237-9000
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BROOKS INSTITUTE
GRADUATES AVAILABLE NOW!

INDUSTRIAL/SCIENTIFIC,
COMMERCIAL/ILLUSTRATION.
PORTRAITURE, COLOR PRINTING,
MOTION PICTURE, JOURNALISM,
and UNDERSEA TECHNOLOGY.

Brooks Institute graduates have ma-
jored in at least one of these areas.
You as a professional have these
excellently qualified graduates avail-
able every two months to fill your
needs In addition, Brooks alumni
with proven professional experience
in the field who are seeking a
change in position and/or locale are
also available.

Your inquiry regarding employment
of Brooks Institute graduates will
receive prompt attention Write or
phone today to:

BROOKS INSTITUTE
Placement Bureau
2020 Alameda Padre Serra
Santa Barbara. California 93103
Phone 805-963-865)

[
L M DEQRCNG ASSOCIATES. INC

PO BX 17 VINTUBA SOULCVA*P

STWDIO CITY CALf 0 g4 1S 769-2021

EDUCATION

Calendar of
Schools,
Conferences
and Seminars

THROUGH JULY 27

Course for Educators

Rochester Institute of Technology
Rochester, NY.

THROUGH SEPTEMBER 7

Winona School of Professional Photography

Winona Lake. Ind. 46590

JULY 8-18
PP of North Carolina

Short Courses
Div of Continuing Education
North Carolina State University
PO Box 5125
Raleigh, NC 27007

JULY 9-20

Iri hnu ,i( Ir,nnmg Seminar
National ( anmra
Inglewood Colo

JULY 22-24

Commercial Industrial Symposium
Meisol Photochrome Corp

San Francisco, Cal.

Namie Bacile, Director

PO Box (>067

Dallas, TX 7.5281

AUGUST 8

PP of A Six-Month
Management Seminar
Currigan Hall
Denver. Colo

AUGUST IT-24

Technical Training Seminar
National Camera
Englewood, Colo.

AUGUST 18-19

PP of A and PP of Fort Worth
4th Annual Seminar

Green Oaks Inn

ft. Worth, Texas

Gordon Smith. Chairman
2900 Photo Ave.

for! Worth, TX 76107

AUGUST 26-28

Candid Wedding Symposium
Meisel Photochrome Corp
Seattle Wash.

Namie Bacile. Director

PO Box 606“

Dallas, TX 75281
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AUGUST 27-30

Dye-Sensitization, Past and Future

Society of Photographic Scientists
and Engineers

Windham College

Putney, Vt.

SEPTEMBER 9-10

Professional Development Seminar:
Reception Room Techniques

Co-sponsored by PP of Ohio and
PP of A

Youngstown, Ohio

SEPTEMBER 9-11

Qutdoor Portraiture Symposium
Meisel Photochrome Corp.
Denver, Colo.

Namie Bacile, Director

PO Box 6067

Dallas, TX 75281

SEPTEMBER 10-21
Technical Training Seminar
National Camera
Englewood, Colo.

SEPTEMBER 15-16
PP of Oklahoma
Stillwater Seminar
Union Club, OSU
Stillwater, Okla.

lim Merrill, Chairman
512A S. Washington
Stillwater, OK 74074

OCTOBER 7-8

Professional Development Seminar:
Reception Room Techniques

Co-sponsored by PP of the Greater Bay
Area and PP of A

Del Webb Hotel

Fresno, Cal.

OCTOBER 13-14

PP of New Mexico
Learn-to-Earn Seminar
Albuquerque, N M.

lack Newsom. Chairman
1015 Monte Vista N.E.
Albuquerque. NM 87106

OCTOBER 19

Process Control Techniques in the
Photographic Industry

Society of Photographic Scientists
and Engineers

Sheraton LaGuardia Hotel

New York, N.Y.

OCTOBER 21-22

Professional Development Seminar:
Advertising and Sales

Co-sponsored Hayvaii PPA and
PPpof A by Hayy

Honolulu. Hayvaii

NOVEMBER 12-14

Imaging Materials and Systems

Society ot Photographic Scientists
and Engineers

Tokyo. Japan

NOVEMBER 17-25

Women in Photography
Ansel Adams Workshop
Yosemite National Park, Cal.

MARCH 10-15, 1974

We<4 Coast School of Professional
Photography

Ventura. Cal.



learning by dning

This year, Winona School of Professional Photography starts its second half-
century of providing educational opportunities for the professional photographer.

A unique combination of lectures and demonstrations coupled with "hands-on
projects in the studio, on location, or in the laboratory and classroom, permits
the student to learn new techniques, apply them himself, and receive
critical analysis of his results from recognized experts.

Highly intensive in nature, Winona's programs are intended to up-date the
photographer's present skills and introduce him to new fields of application.

The faculty is selected from the finest and most experienced working
professionals. The small classes and informal approach mean individual instructors
are available for discussion of the student's problems and techniques.

"

designed for you

For the industrial, portrait, commercial, illustrative, architectural and motion
picture photographer; for the AV specialist, color lab technician, retoucher, color
artist, receptionist — regardless of your area of expertise,

Winona offers courses designed for you.

Among the new or revised courses offered in 1973 are: Location and
Architectural Photography, Photographic Derivations, Cittings Portrait Seminar,
Contemporary Portrait Styles, A Week with joe Zeltsman, Photographic
Portraits in Oils, Promotion and Sales Techniques.

For further information, course schedule,
or to apply, write to:

WINONA SCHOOL OF PROFESSIONAL PHOTOGRAPHY

Winona Lake, Indiana 46590; Phone: 219/267-7197
An activity of the Professional Photographers of America. Inc

WINONA COURS
FILL UP EARLY,
APPLY NOW

Thathsgt s, 1o

Send now for the complete
Course Schedule.
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Send Your

D

E

lot)

Top Quality
Automated

Printing of

k ta ¢c o lo r

cC P S

F ilm
12 exp.roll 90
processed $
& proofed
5X7 *
prints 6 O
8x10 A
prints $710

Send Today for

FREE Catalog
& Dealer Application

procolor

Box 21 Dept. B
EVANSVILLE. IND. 47701
Division of
SMITH & BUTTERFIELD. Inc..
Over 75 years of Service
to ihe Photographic Industry

Quality Control
From page 101

densitometer; 2} The type of filters
used in the densitometer; 3) Re-read
the control strip; If the results still plot
outside the control limits, check: 4)
Control strip and reference strip code
numbers. Do they match?; 5) Was the
control strip properly stored and han-
dled? Process another control strip. If
it also plots out of control, check for
clues under “Processing Variability."

Bibliography

-1 Control Techniques in Film Process-
ing; Society of Motion Picture and
Television Engineers, New York, 1960.

#2 "Chemical Systems" by Robert Allaire
and Richard Crenier; Technologies in
the Laboratory Handling oi Motion
Picture and Other Long Films; Frank P.
Clark, Editor: Society of Photographic
Scientists and Engineers, 1971.

—3 "Inter-Lab Standardization of Process-
ing and Printing Controls" by LeRoy
M. Dearing, Technologies in the Labo-
ratory Handling ol Motion Picture and
Other Long Films; Frank P. Clark, Edi-
tor; Society of Photographic Scientists
and Engineers, 1971.

—4  Sensitometry” by Solow, Sidney, Ry-
an and Roderick; Technologies in the
laboratory Handling oi Motion Pic-
ture and Other Long Films; Frank P.
Clark. Editor; Society of Photographic
Scientists and Engineers, 1971.

Wet Weather Primer
From page 62

is important. My choice is an elec-
tronic flash unit by Norman Enter-
prises Co. The Model 200b gives
200ws power into a backpack style
(> = slab. It recycles to full power in
two seconds and can be switched to
Vz and ‘/a power with recycle times
of 1 and > seconds, respectively.
Don't forget lens tissue, spare sync
cord and a medium-sized dry towel
tor eveglass wearers). Small plastic
bags, secured at the open end by
rubber bands make ideal film hold-
e—- And don’t hesitate to use a tri-
pod for long lens work on rainy days.
This technique allows most hanging
accessories to cling to the aluminum
and steel of the tripod and not the
photographer. *
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Point of View
From page 53

place studio portraiture. Utilized
properly it is simply another dish
added to the menu.

The outdoor portrait provides fresh-
ness and spontaneity and well exe-
cuted can be most appealing to the
consumer. It has helped considerably
to revitalize public interest in profes-
sional portraiture. The point of issue
should not be indoors or outdoors
.. . but what have we done to create
a significant composition?

Music comes in many forms and
sounds. However, no musician fetish-
ly embraces one style to the total dis-
approval of all others.

Charles Russell, famous only for
his “Wild West" paintings, certainly
must have enjoyed and appreciated
the works of other great painters.

A photograph must stand on its
own merit, without qualification,
without excuses and apologies. The
ingredients for a successful photo-
graph remain the same today as yes-
terday. They are composition, line,
balance, texture, form and communi-
cation.

As viable photographers of the era
in which we live, let us accept the
torch from the pioneering greats of
yesterday. Let us work meaningfully
in this little niche we have carved out
for ourselves. Let us open our minds,
our imaginations, our creative abili-
ties. Let us always cherish the validity
of traditional values and yet at the
same time dare to create, to express,
to experiment.

Professional portrait photography
will advance or stagnate, dependent
upon our efforts and attitude. The
challenge rests with you and with me.

$

Edward A. DeCroce, \(Photog.Cr., has
owned and operated a portrait studio since
1946 His present studio is located at 5707
f Colfax Ave Denver He is a firm believer
in keeping abreast of current developments
In all phases oi portraiture DeCroce will
-hare his talent as an instructor on the Chost
Town Satan on Saturday August 4. fust prior
to the PP Or A Convention in Denver
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T for
YOu.

Every day. Every week. Every month

The Directory of Professional Photography
becomes dog-eared by creative directors
of ad agencies. Every agency in the U.S

receives a freshly updated copy annually
They . .. and other major buyers

of photography use it in selecting
Commercial and Portrait photographers

If you're an Active Member of PP of A
strengthen your Assignment Section listing
with a display ad

Ad reservations for 1974 Directory

R e close S\)“[)[“”l!,‘l'r 17. 1973

SPACE WIDTH DEPTH

Column Inch 2%
Double Column 4% " o
Column Square 2% 23

Ya page 7 Va 1
Vs page 44 1

Ya page 23 3% "
s page 23 47
Ya page 43" 37
Ya page TYa"” 23"
Y3 page 2% 10"
'3 page 4 ” 47

Suppliers: ask how you can advertise in the 1974 Directory’s Buyers Guide!

2 page 4
page 7"
24 page 43"
page &
Even more sizes are available write for deta

I T of A llircetwrv of Professional PliofwyraiiliY

1090 Executive Way Des Plaines, IL 60018

in the

Yes, | want to adverti
Assignment Section ¢

Size of ad
Ad copy is enclosed.
Ad copy will follow, to reach you by
September 17, 1973
] Send information on additional sizes
available and specifications for material

heck the

RATE

50




solved:

two ol the

pro’s biggest

problems.
ProblemA4:

using glass,

gelatin filters
orlens
accessories in
combination.

Some filters (such as

CC-series correction

filters) are often used

in gelatin. Other lens ac-

cessories (such as polariz-

ers and soft focus filters) only

come in glass. Pity the pro needing all at

once. Tiffen's new Professional Filter

Holder holds your square glass and gela-

tin filters as well as round series-size

glass filters, separately or together—and

permits you to align oblong or square

sunshades accurately, too. Available for

3-inch square and Series 8 round filters,

or for 4x4 inch and Series 9. Both holder

sizes mount on your lens with standard
adapter rings.

Problem snooting

color under
fluorescent light.

Lifeless, blue green flesh

tones need never haunt

you again. Tiffen has drained

the underwater look from flu
orescent-lit interiors. Tiffen FL-B or FL-D
filters render pleasant skin tones and
whites under all types of fluorescent light.
Small amounts of tungsten or daylit areas
balance out to pleasing effects. Tiffen
FL-B filter corrects tungsten Type B films;
Tiffen FL-D corrects daylight films. Avail
able in all screw-in, series sizes and
squares. Popularly priced,Get both Tiffen
problem-solvers from your photo dealer.

TIFFEN

OPTICAL. COMPANY
71 JANE STREET, ROSIY* HEIGHTS. N, Y. UJ77 S16-MA 1-2700

IN CANADA: ANGIOPHOTO
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Fire Loss
From page 46

ning, selecting, arranging and rear-
ranging to make our studio a beauti-
ful setting for our portraiture. In fact,
we have been lecturing around the
country for the past couple of years
on the importance of decor to create
a favorable atmosphere for merchan-
dising portraits, and we had been
proudly showing slides of our studio
everywhere we went. Nevertheless,
the fire taught us, simply, that we did
not need a studio to be professionals.
We found in a very dramatic way
that we could go on, even progress
without our precious surroundings.
We had the opportunity engendered
by necessity to re-evaluate ourselves
as professionals. From this came a
new self-conlidence and a spirit of
action.

Marilyn and | have long been advo-
cates of the positive thinking ap-
proach to our business and to life
itself, and the fire put our philosophy
to a hard test. Certain decisions had
to be made immediately, but these
were determined by our previous way
of thinking. So, the first advice |
would give to fellow photographers
in dealing with fire or similar destruc-
tion is: Have a positive outlook be-
fore anything happens, while it is
happening, and after it happens. Be
assured that your success depends on
you and not on your physical sur-
roundings, or how much equipment
you have.

Publicity Minimized

Now, having dealt with the philo-
sophical side of the subject, | should
like to mention some of the more
practical problems. The day of the
lire, | had to decide immediately
whether or not to allow publicity in
the local paper. While we could not
completely squelch the story, we did
ask the newspaper to avoid any front
page or dramatic coverage. We felt
the public might get the idea our
business had ceased operations. The
sympathy generated by a spectacular
news coverage was not worth the loss
of business that might ensue. It is
always important to remember there
is nothing more fickle than a buyer.
Previous business means little if there
is a loss of confidence in you.

Naturally, people were curious
about what had happened. Of course,
we contacted customers whose work
would be delayed and explained the
situation. But we waited until we had
our routine well under control again
before we discussed the fire very
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much. Then, and only then, did we
show pictures and demonstrate what
we had accomplished in a short time.
As usual, we concentrated on the
positive.

As for our time schedule, it was
one week before we had a temporary
cameraroom set up at the house; two
months of using outside labs to finish
the work; and four months before we
reopened our doors at the old loca-
tion. During this period we had the
double task of maintaining our busi-
ness duties as usual and cleaning up
from the fire. Preparing the list of
assets for the insurance company
took many hours. (Every damaged
mount, every piece of hardware had
to be accounted for.)

Management Consultant Hired

There are two other factors in our
story which helped us immeasurably.
For years, Louise Sills of Sheboygan,
Wisconsin, has lectured on the ad-
visability of using a business manager,
an individual specifically trained in
business administration and manage-
ment, to assist the photographer. At
the time of the fire we were, and still
are, using the services of Harry Mey-
ers, a professional management con-
sultant, to assist with the administra-
tive and structuring phases of our
business. Most communities have
people, like Harry, with a manage-
ment and/or accounting background,
who offer their services on an hourly
basis. Harry's counsel at the time of
our fire was indispensable. He met
with us for many hours in emergency
sessions. He was instrumental in the
efficient and rapid restoration and
consequent growth of our studio. |
strongly advise enlisting this type of
help before a major catastrophe oc-
curs.

The other very important factor,
though quite obvious, is: Have the
right insurance policy. Just as we
advise our customers to choose a
real professional, the insurance com-
panies advertise the same way. You
must select an agent you can trust.
Because policies are complicated and
comprised of all kinds of legal jargon,
the average businessman is depen-
dent on his agent to come in when a
claim needs to be prepared, to direct
the recuperative activities. Above all,
avoid bargain policies. It could ruin
you. Choose your insurance agent
with care.

As we look back now, two and
One-half years after our shocking fire,
we see how we turned, as Marilyn
says, "A lemon into lemonade." On
September 1, 1972 Bresnahan Por-
traits moved to a striking new loca-
tion in a high traffic area in the heart
of our downtown area. The decision
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to make this move came as a direct
result of the fire. In summer of 1970
we were struggling with the decision
of location. Our lease would expire
soon and we could either renew,
move into our home, or seek an
improved location. Because of the
fire, we were forced for a time to use
our home as a studio, and we soon
discovered it was not to our liking.
This discovery led the way to discus-
sions with local businessmen, and
the consequent offer of the new
facility. And so, the fire took from us
our energy, our time, and a little of

our money . .. but it also gave some
very special gifts, the greatest of
which is an intangible. ®

llresnahan Portraits is now located at 24
W ot Calendar, La Grange, IL 60525.

Postscript from the Professor:

Hats off to the Bresnahans! Their
story proves the practical value of a
business management point of view
needed in all photographic studios.
How about your own operation,
today?

(1) Do you have adequate insur-
ance?

(2) Who is your business advisor?
(Accountant, management con-
sultant, other?)

(3) What are your plans for survival
and growth?

(4) Could your business outlive
such an unpredictable event?

Think about these questions. Act

upon them!
loseph C. Schahacker, Ph D.
PP of A Business Consultant

Readers Forum
From page 8

ambitious plan so fast. We haven't even
really started to digest it, and a lot of
study and thought will be needed. Whv
do we have to do it this summer in
Denver?

Frank Gould

East Berlin, Conn.

There is a lot ol confusion on the main
point you raised. This summer in Denver.
Council will he asked to commit PP of A
to the overall goals and objectives ol Uni-
fication: 1980, not the details. Only two
implementation items will come up: the
first deals with the definition of a chapter
in the bylaws; and the other with new
membership categories. Each major ele-
ment of the Unification plan will come
before Council on a step-by-step basis
prior to implementation. This means that
long and careful study can be given to
each phase.

Unification :7980 is a long range plan.
It is a working document, subject to

change as we go along and gain experi-
ence in the various areas. It is not a Used,
rigid concept which must he either totally
accepted or totally rejected. With each oi
the steps coming before Council as need-
ed, the program can proceed with logical,
studied step-by-step progress.

Wedding photography "exposed"

| should like to call the attention of all
wedding photographers to a book soon to
be published and heavily promoted. It is
"The Eternal Bliss Machine, America's Way
of Wedding," by Marcia Seligson (William
Morrow, $7.95).

If the photographer does not know
what the author says about wedding pho-
tography in this book, hailed as an "ex-
pose of a great American racket,"” he will
find himself in difficulty this summer.

Guy E. Thompson
Los Angeles, Cal.

Advertising and promotion aids

The lunior Chamber of Commerce office
has a filing system for any project a
member might be interested in. When
you write in you get a parcel of stuff.
Why doesn't the PP of A have something
like that?

J B., New Orleans

Advertising and promotion aids arc of-
fered through the PP of A Promotional
library, 1090 Executive Way, Des Plaines,
II. 600111. Simply request copies ol ma-
terial on whatever subject interests you
The only cost is a donation to pay for
reproduction and postage in sending the
material to you.

Good enough to he accepted

| just read a note by C.S. (May) that "If
you aren't a member of the clique’ you
can t hang a print." This is rubbish. | had
19 prints accepted towards my Masters
degree. | was a total stranger to the PP of
A and didn't know or communicate with
any other Master. All my prints were sub-
mitted without anyone else seeing them
or discussing them — some were even ac-
cepted for the Loan Collection.
If the print is good enough to be ac-
cepted, it most likely will be.
Dr. Jess R. Baker
Ontario, Oregon
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SMTH-MCTOR
Model K72

STUDIO KIT

for broad even illumination

The K72 is a deluxe professional kit
for location, movie and TV illumina
tion with 2 broad 600 watt model
740 units and scrims and 1600 watt
7 10 accent light with barn doors and
3 8 foot SA48 stands, with convert
ient carrying case
MODEL K72 KIT $310 00

Write for complete specifications and
price sheets on the K72 or our other
kits, K7t, K2, K31.

AT YOUN professional dealer

SNMITHVVICTOR CORP.
Griffith. Indiana 46319

Sviee
S35mMmm»16mm
superg8 mm
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BLIioes
b ell

-IM COVW OFtATED

416 West 45 St.
New York 10036

(2/2/7245-8900
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Books
That Will
Help You

Faces of Our Time

Yousuf Karsh $15.00

A World of Beauty:

Arkansas, Hubert Smith $19.95
] A Greek Portfolio

Constantine Manos $12.95

Photo Lab Index

John S. Carroll $30.00

Color Portraiture

Paul Linwood Gittings $10.00

leluxe $17.50

Restoration and Photographic
Copying, Alexander Shafran $8.95

1 Child Photography

Bernard Fearnley $12.95

Electronic Flash, Strobe

Ftarold E. Edgerton $22.50
O The Photography Game

Arthur Goldsmith $8.95
f] Zone System Manual

Minor White $2.50

Small-Studio Video Tape

Production, John Quirk

and Herbert Wolff $11.95

The Work of the Motion
Picture Cameraman, Freddie

Young and Paul Petzold  $15.00
The Video Handbook $10.50
Life Library of
Photography $9.95 each
The Camera
The Print

Photography As a Tool
Documentary Photography
] Light & Film
O Color
The Great Themes

Publications reviewed in The Professional
Photographer may be ordered through
Winona School Alumni Association. This
listing is solely a service to readers We
tarry no books in stock, but we will order
any of these to be shipped to you direct
by the publishers. We do not accept
CO D. or open account orders. Check
those you want, attach your remittance
and send the list to us. Add 35 cents to
the price of each book, for postage and
handling. Remittance must be enclosed
with order

WINONA SCHOOL

ALUMNI ASSOCIATION

331 East 70th Street,
Kansas City, MO 64113
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Book
Briefs

BEYOND THE CAMERA. By )ack Curtis.
Jeune and Jack Curtis. 202 pp. $37.50.

Anyone interested in candid wedding
photography, whether a beginner or a
master of the art, will welcome this per-
sonally published book. Curtis feels can-
did wedding photography is a special-
ized form of photography requiring spe-
cial skills and talents. He says, "I like
casuals and feel we shouldn't consider
ourselves professionally inadequate when
we do this type of photography. Brides
will no longer settle for a photographer
who is incapable of doing casuals.” The
book takes the reader behind the camera
and then moves him out front. All types
of weddings, including small, large, Chris-
tian and Jewish, are discussed. There are
realistic chapters on promotion adver-
tising, selling and pricing. Illustrations in-
clude equipment and accessories to be
taken on assignment and arc completely
described with their use. The final sec-
tion is composed of a selection of casual
wedding photographs; the authors can-
didly give their thoughts on each picture.

PHOTOGRAPHY YEAR/1973 EDITION. By
the Editors of Time-Life Books. Morgan
& Morgan, Inc. 234 pp. $11.95.

Photography is a field in which so
much happens so fast that a continuing
record is needed to chart its progress,
say the editors. Developments of the
past photographic year reported include
major exhibitions, important new prod-
ucts and processes, and latest marketing
and publishing efforts. Works of Paul
Strand and Diane Arbus are featured, as
are works of Kertesz, Bourke-White, Tice
and Erwitt. plus four new photographers
of 1972. The book concludes with a
round-up of news, a calendar of exhibi-
tions and meetings during 1973, and a
bibliography. Format and production of
this annual follow the style of the Time-
Life books on photography.

SELLING, THE NAME OF THE GAME. By
Betts Lensmith. Photographers Specialized
Services. $12.95, additional copies $10.00.

This comprehensive sales manual is for
studio owners, managers and reception-
ists. Included in the loose-leaf, detailed,
easy to use selling guide are a dozen cate-
gories covering every phase of selling.
They are: personality requirements, using
the telephone, reception room procedure,
what to wear make-up, cameraroom strat-
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egy, creative salesmanship, the selling
game as it relates to children, weddings,
seniors and executives. The final chapter
covers tools, aids, new concepts, leader
items and profitable additional sources of
income. To help photographers keep their
studio doors open, this book offers good
insight into how to keep the clients com-
ing.

PHOTOGRAPHY. By Phil Davis. Wm. C.
Brown Co. 262 pp. $5.50.

Phil Davis, of the University of Michigan,
has finally given the photography teacher
a good working text. The book is divided
into 29 chapters which run the gamut of
history, enlarging and developing, color,
the view camera. It even discusses what
a good photograph is.

Throughout the text one finds a pro-
fusion of illustrations, both photographs
and drawings, as well as a clear and pre-
cise way of explaining the technical as-
pects of photography. The type is clear
and easy to read and the pages lie flat.

The last 40 pages contain a collection
of famous and not so famous photograph-
ic examples, as well as a complete and
accurate glossary of terms and bibliog-
raphy.

Mr. Davis has added a new and unique
touch to his book that has proved to be
most useful for the student and teacher
alike: A summary of each important para-
graph has been added in the margin to aid
the student in the laborious task of study
and familiarization with the many ideas
and processes involved in photography.

This text has been well researched and
placed in a logical order for the beginner,
as well as the fairly advanced and serious
student.

The one thing that | found objection-
able with this workbook was the way in
which it was bound. The plastic binder
and cardboard cover don't seem to take
the kind of beating an active student can
give it. Mr. Davis did inform me that if
it had been hard bound the price would
have been prohibitive tor the average
person. We can live with this small draw-
back, as | have no intention of giving up
this first really workable book in my class-
room. My students agree. Ellen /. fine,
Morton East High School and Morton Jr.
College, Cicero, Il

HANDBOOK OF FILM PRODUCTION. By
John Quick and Tom LaBau. The Mac-
millan Co. 304 pp. $10.93.

This handbook covers every phase of
filmmaking including chapters on editing
equipment, optical effects, production
planning and the presentation of a film.
A chapter on direction is considered in
detail. Also included are charts, dia-
grams and 127 photographs of equip-
ment and techniques. Also, a listing of
suppliers a* equipment and services is
added. i$



Newsevents
From page 12

Photo Decor Group write APCL Head-
quarters, 603 Lansing Ave., Jackson,
Ml 49202.

Industry Outlook on Rise

In 1980. there will be an estimated
150 million potential new customers
for the portrait industry, according to
the US Industrial Outlook, 1972.

Today’s large young adult popula-
tion will require wedding and baby
pictures before the end of this dec-
ade. "Their preference for simplicity
and realism in portraits is already
being reflected in all types of portrai-
ture. Techniques that capture mood
and feeling are being used increasing-
ly and requests are rising for motion
picture photography at weddings."
the report states. It was found that
color portraits are rapidly replacing
black-and-white portraits and by the
end of the decade, probably most
portraits will be in color.

The report also pointed out that
photographic technologists with train-
ing in electronics, geometric optics,

mathematics and physics are in great
demand for industrial technology
photography.

Continuing an average annual
growth of over 8%, photographic
studio receipts should reach $1.0 bil-
lion in 1975 and $2.8 billion by 1980.

MFDFA Officers Elected

Members of the Master Photo Deal-
ers' & Finishers’ Association elected
Edward C. Rit/ International Presi-
dent at their spring convention. Ritz
is President of the Ritz Camera Cen-

MPDFA International President Rit/ and
Presidentfleet Robinson

ter chain. Elected President-elert was
David FE Robinson, President of Ro-
Mo Color Lab, Inc., St. Petersburg,
Ha.

Other officers include Vice Presi-
dent, H. 1 McCurry, J.. President
of McCurry Companies, Sacramento,
Cal.; Treasurer, Orrin K Carhart, Bx
ecutive Vice President of Carhart
Photo, Rochester, N. Y.; Canadian Na-
tional Chairman, A. Ross McBain,
President of McBain Camera Special-
ty, Edmonton, Alberta. Roy S Pung
was reelected Secretary of the Asso-
ciation.

Photo-Control Acquires Norman

Photo-Control Corporation, Minne-
apolis, has purchased Norman Enter-
prises, Inc., Burbank, Cal. The an-
nouncement was made jointly by
Gerald L Oxborough. President of
Photo-Control, and Bill Norman, who
continues as President of Norman En-
terprises, which will maintain its Cali-
fornia location.

life Memberships Granted

The PP of A Board of Directors has
granted Life Memberships in the Pro-
fessional Photographers of America,
Inc. to William H. Ochs. Baltimore;
Maurine Stovall, Alma, Mich.; and
Will Thompson. Tempe. Texas.

Anyone who has been a member of
the PP of A for a continuous period
of 15 years and has been in the pho-
tographic profession for at least 50
sears may apply for a life Member
ship.
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When you’re short of time
and money but want qual-
ity color processing, try
Check Color Lab. We proc-
ess your 8x10, borderless
color prints for only $1
each, at a total in-lab time
of just 3 to 4 days.

Low in cost but unsur-

passed in quality, each
negative is read out on
a video analyzer, and
sleeved in protective ace-
tate. No additional cost for
texturizing.

Prints available from
120, 2200r35MM
Ektacolor or Vericolor
films only.

Full negative crop only.

$1 Handling charge on
all orders.

Please send me price list

and detailed information.
Name

Address

Phone

Cily/State

Zip

Send cash, check or

money order. Sorry, no
C.0.D.’s

CHECK"

COLOR

Check Color Lab Inc.
P.0. Box 91008
Cleveland, Ohio 44101
216/621-8152
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Your color
work

deserves
aworld of

Quallty

Control.

A dedicated team of color
specialists.

An array of the finest equip-
ment available.

And ulcer-soothing delivery.

That's what you should ex-
pect from your processor. For
color or black and white.

And that's what you get at
Photo Processors.

Fnt further Information ami Price List,
write or call

PHOTO
PROCESSORS INC

80l 7116 P « Austin, teias 78767 ¢ Phone ACS12 47?6926

'CLUSTER LENSES”

Production PRadclyro
UPI linit totre
2,4,6,8,912and aepssde

even 16 prints from
a single negative

COSTS
DOVWN

Write To

"CLUSTER LENS "Headquarters
For Detailed Information

ROLYN ~» B
fIPTITQ N Rolyn Place
VI~ | Iv>0 Arcadia, Calif. 91006

OPTICS FOR INDUSTRY

HAPHER

AMONG PP of A AFFILIATES

Councilmen Confer

XCNOPHON A. BEAKE

At recent mooting Of tho PPA of Massachu-
setts two PP Of A Counoilmen conferred:
W illiam | Hayden. Past President, and Al
Miller. Treasurer. PPA Of Mass . Portrait and
Commercial PP of /I Councilmen respec-
tively.

ELECTIONS

Maine PPA

Roger N. Bisson, President; James Saun-
ders, 1st Vice President; John Farrell, Jr.,
2nd Vice President; Paul Cain, 3rd Vice
President; Judy McHale, Secretary; Eric
Piene. Treasurer. Lee Sirabella, Andre Du-
liitis, Idirectors.

PP of Massachusetts

Kusse|l -N. Brest, President; Melvin Hook-
ailo, M.Photog., 1st Vice President; James
T. McFarland, 2nd Vice President; Janice
Turnbull, Recording Secretary; Albert P.
Miller, Treasurer. Robert lacques, Corres.
Secretary; Paul Turnbull, Director.

Virginia PPA

lohn H. Smith, President; James Chandler,
Vice President; Tony Christiana, Secretary:
lames Ta\ lor. Treasurer; Polls Frye. Execu-
tive Secretary; Lewis Longest, Jr., Director.

Penn Central Section
Kenneth Long, President; William Tippen-

haver, 1st Vice President; Donna Long,
Secretary: Dorothy Russo, Cr.Photog.,
freasurer.

PP of Oklahoma
Roger Myers, President; Jerry James, Vice

President: Bill Geyer, Secretary: Roy
Kendrick. M.Photog., Treasurer: James
Cares Past President.

PP of Indiana

Stese Rosenbaum. President; Joseph WV.
McGuire. M.Photog., President-Elect;
Frederick H. lenkins, 2nd Vice President;
Richard | Adkins, Secretary; Michael D.
Merrill, Treasurer; Bill Wallace, Record-
ing Secretary: Lawrence Anspaugh, M.-
Photog ( r, Past President; Vangie Parker,
Juanita Boyd, Directors

JULY 1973

Print Exhibition

The Guild of PP of Delaware ValleyfPa.)
is holding a print exhibition at the Phila-
delphia Museum of Art, July 3-29.

NOTNc=

. All Affiliate convention dates

¢ must be cleared through PP

 of A Headquarters in order

« to avoid conflict. Otherwise, *

. there may be cause for with-

e drawal of Merits by PP of A. «
Write or telephone dates to
"Datelines" (312) 298-4680.

Wisconsin PPA

Charles E. Leininger, M Photo/;., President;
Vi loinmger terry Smolka. Cr.Photog., PP of
A President; Pearl Rueckl. Milton Rueckl,
M .Photog.Cr., Past President.

PPA of Northern lllinois

Robert Dretske, M.Photog., President; D.
Ted Hains, M.Photog.Cr., Past President;
Alvin Kraft, 1st Vice President; Barbara
Fox, 2nd Vice President; David Becker,
Secretary; William Crooks, Treasurer.

PP of Ontario

John E. Harquail, President; A. E. Fisher,
Vice President: Tom Bochsler, Corporate
Secretary; Cecil Rice, Treasurer: Francis
Cosman, Executive Secretary; Doug
lamieson. Director.

Professional Candid PA of Chicago

Burns Copeland, President: Laurence Co-
hen. Vice President: Dick Paul, Secretary;
Philip Banks, Treasurer,

APP of Oklahoma City

Dick Cobb. President; Butch Hale. Vice
President; Roger Myers, Secretary-Treas-
urer.



CHEAHA PPA (Alabama)

Mary Roberts, President; Don Hughes,
Vice President; Carolyn Hurt; Secretary-
Treasurer.

North Carolina PPA
Shirley Fonville, President; lohn Lewis,
1st Vice President; Colbert Howell, 2nd
Vice President; Florence Orr, Secretary;
Sam Cray, Treasurer.

Hawaii PP

Dick Wiley, President; Carol Park, Vice
President; Shigeo Tanji, Secretary; Ray-
mond Kodama, Treasurer; Herbert Niit-
suma, Director.

Kentucky PPA

Bill Rodgers, President; Lynn Smith, 1st
Vice President; Henry Gilbert, 2nd Vice
President; john B. Cooner, Secretary-
Treasurer.

Hudson Valley Section (PPSNY)

Sandor Burger, President; lohn McElroy,
Past President; Hal Kern, 1st Vice Presi-
dent; Carmen Schettino, 2nd Vice Presi-
dent; Donald Dormeyer, Secretary; Saul
Rosenbaum, Treasurer. u

Bridal Fair

Our studio recently had a highly success-
ful booth at a bridal fair held in a Chicago
hotel, where over 700 prospective brides
visited us.

A free old-fashioned wedding photo-
graph was made of the bridal couple by
our studio. As our photographers snapped
their pictures we got the names, addresses
and phone numbers of the prospective

Booth at bridal fair had carnival-like atmos-
phere featuring bride and groom cut-out
where free photograph of couple wWas made.
Wedding albums were on display and draw-
ing ior free wedding photography was held.

brides, as well as the date of the wed-
ding. We also offered registration for a
drawing of free wedding photography.
While at the fair, couples had the op-
portunity of viewing our alburns and
hearing about our service. Many inter-
ested brides called'the studio immedi-
ately following the fair for appointments.
Later, we followed up with calls to in-
vite the prospective brides into the studio
to pick up their free picture and get fur-
ther wedding information. ®

Edward Fox Photography
Chicago, lllinois

JONES

FLASH
BRACKET

—SINCE 1963-

Thousands of progressive photographers and
photographic labs have been using VEACH
GOLD STAMPING MACHINES
FILM NUMBERING MACHINES

GOLDRITER PENS
to add their studio name, their signature,

titles, dates, negative number and/or
identification in beautiful and permanent

GOLD-SILVER-BLACK-COLORS
to their
B&W PRINTS — COLOR PRINTS
NEGATIVES — TRANSPARENCIES
VEACH machines are the ONLY Gold Stamping

J 120 MH J 170 Machines designed specifically (or the
With  Flat Platform  With  Quick Release Photographic Trade, hence our volume is
For Mamiya, Btomca etc For  Rolleiflex etc high and our prices LOW LOW LOW LOW
Front mounting screw  Front mounting screw When you purchase a VEACH machine you gel :
for Hassalhlad for Massalblatl. TOP QUALITY
. . LOW INITIAL INVESTMENT
See your local dealer or write for free literature on all LOW COST/IMPRINT

J series brackets and accessories.

(little as 1/25£)

For more information on what VEACH machines

Jones Photo Equipment can do for you write today to:
. . Veach Development Co.. Dept. PPA
2932 Belle St.. San Bernardino, Calif 92404 8921 Ashoroft Ave | Los Angales, Calif. 90048

SCHOOL PHOTOGRAPHERS!

we o

deliver!

Because Mellers refuses to over-sell production facilities,
you can count on us for delivery when you need it!
When you must meet deadlines on undergraduate
packages, it’s good to know that we meet ours!

Unmatched flexibility, too . . . hundreds of packages
from which to choose! Write for price list.

PHOTO LABS, INC.

(417) 883-1317 or write Drawer B,
Glenstone Station, Springfield, Missouri 65804

MELLERS MEETS DEADLINES!
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hall of fame

Annual contributors of $100 or more to
the Photographic Art & Science Founda-
tion fund-raising campaign become Floc-
tors in the Photography Hall of Fame. Each
Ilector has one vote. Contributors, not
previously acknowledged, through the
month of April include:

\it leather Mfg. Co , Brooklyn, N.Y.

David Bier, Montreal, Quebec

Don Blair, Murray, Utah

Milton | Bjumfeld, St. Paul. Minn,

lames | ( lark Augusta. Maine

lames K Deaver, Dallas, lesas

lon D Irantis. Washington, D C

Charles Hansen, Chicago, lIl.

lerd M. Herzog, Rockford, IIl.

Richard ( Kinstler,.Cincinnati, Ohio

Robert A lodder, Cineinilati, Ohio

William Miller, Pittsburg, Kan.

Owens, Coming frberglas Corp . Toledo
Ohio

Clautle | Palmer, Portland, Ore.

Arthur Pohlman, Milwaukee, Wis,

Elgin | Smith, Prairie Village, Kan.

Thurman ( Smith, Shreveport, la

W, D. Smith, fort Worth, Texas

Other Contributions

Brevard Community College, Cocoa
Beach, Fla.

Carl Ffarleen, San Francisco, Cal.

PA&SF Electors Nominate

Scholarship Recipients

Photographic Art & Science Foundation
Electors are urged to nominate photogra-
phers under 30 years of age for tuition
scholarships ivalued at SOS cade in the

(fittings Portrait Seminar,” Course 31, at
the Winona School oi Professional Pho-
tography. Winona Lake. Inch Openings are
still available in the course, vvhidi will be
held August 26-31,

Young people desiring information
about PA&SF scholarships may write to
the Foundation, 1090 Executive Way Des
Plaines, It 60018,

PHOTOGRAPHIC ART & SCIENCE FOUNDATION, INC

P.O. 80X 7197, DEPT. S

CHICAGO, ILLINOIS 60680

Gentlemen: | hereby accept the responsibility of being an Elector to the
(holography Hall of Fame and | pledge my support to the Foundation
Enclosed is my check or pledge for S100.00.

D check
enclosed

mock win
e sent on

(date) - - —=

(signature)
Mat,.- tht-tfc> payable ic PhoioRraphii

are las deductible Your cancelled check

(print or type name for engraving on medalion)

(company name it corporate contribution!

(address)

(cit\, state, zip)

rt & Science Foundation, Inc. Contributions
is your receipt
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Contemporary Portrait
Styles

Portrait styles vary considerably from
region to region, from year to year,
from individual to individual. The
progressive portrait photographer
changes his approach and his prod-
uct to appeal to today's buyer.
“Contemporary Portrait Styles" is a
course scheduled to be held at Wi-
nona School of Professional Photog-
raphy, July 22-27. This course fea-
tures two of today's pace-setters in

portrait styles, Phil Charis, M.Pho-
tog.Cr., of Pasadena, and Edward
DeCroce, M.Photog.Cr. of Denver.

It provides the experienced photog-
rapher with an insight into proven
Myles to lit today's market.

Phil Charis is known internation-
ally for the quality of his portraits. A
high percentage of his sales involve

Phil Charis (above) with examples oi his
framed color portraits.

Environmental portraiture (below) is spe-
cialty oi Edward DeCroce

large color prints featuring a simple,
straight-forward pose. His portraits
are displayed in some of the most
distinguished collections and private
homes.

Edward A. DeCroce utilizes natural
surroundings for his environmental
portraiture, which has attracted the
attention ot Ins market area, resulting
in a substantial sales increase. His
outdoor portraits arc known through-
out the world.

for complete information on Wi-
nona schedules, write to Winona
School ot Professional Photography,
Winona Lake, IN 46590. »



Membership
Report

May 236 / Total for year — 1219

The following applications for PP of A member-
ship were received during the month of May. This
list is published for all members in accordance
with PP of A Bylaws Rules on membership. If no
objection is received within 10 days of this pub-
lication. the membership of these individuals will
automatically be accepted. Indicated are the num-
ber of membership applications received and total
for 1973 (in parenthesis). Total applications for
May, 236. for the year 1219. Code after appli-
cant's address is: (A-P) Active Portrait, (A-C)
Active Commercial, (l) Industrial, (Asso) Asso-
ciate, and (S) Student. Name of sponsor appears
in italic.

ALABAMA — 3 (16)

Hulgan, Johnny R., Valley Herd, (S) Ed Hannigan

Martin, Dayton H., Tuscumbia, (Asso)

Merrill, Fred R. Jr.. The Merrills Home of Photog-
raphy, Cullman, (A-P) Elton Leon Kennamer

ALASKA — 1 (5)

Telshaw, Donald E., Telshaws Photography, Sol-
dotna, (A-P) Howard Kelly

ARIZONA — 1 (12)

Ashbaugh, Richard R, Fred Wehrman Photog-
raphy, Tucson. (A-C)

ARKANSAS — 4 (11)

Browning, Ronald L.. Cooper Communities. Inc.,
Bella Vista. (I)

Hampton, Carl J.,, S & H Photo Arts Studio, For-
rest City. (A-P) Alan F. Kane

Meroney. Douglas M., Fayetteville, (Asso) Jack
Moncriel

Rodgers. Edward K., Rodgers Studios. Leslie,
(A-P) Russ Carter

CALIFORNIA — 24 (107)

Bradley, Joseph C.. San Francisco, (Asso0) Fred
English

Davis, Wini C., Bakersfield, (Asso) Caroline Luck-
hardt

Dean, William, Carpinteria, (S) Emmert Lawson

Dewey, Joyce A, APO San Francisco. (S) Ed
Hannigan

Executive Enterprises, Inc., Alice Logie, Beverly
Hills, (Service)

Glossinger, Rick E., Army Photography. APO San
Francisco, (A-C)

Gutzmer, Ronald R. Santa Barbara, (S) Emmert
Lawson

Helman, Emil J., Anaheim, (Asso) Bob Remeika

Irv Levine Manufactures, Irv Levine, Van Nuys,
(Service) Karl Gene

Kinney, Edward S, Sherman Oaks, (Asso) Bunny
West Shepherd

London, James J.. Hayward, (Asso) Sheldon Block

Miller, Michael T., Santa Barbara, (S) Emmert
Lawson

Nickel, John L. Jr., Super Shot Photography Stu-
dio, Fresno, (A-C) Ed Hannigan

Owyang, Gregory K., San Francisco, (S)

Pacheco, Gilbert Q., Hawthorne, (Asso) David Sal-
dana

Pettersen, Alf Jr.,, Escondido, (A-C) Antonio Ricca

Pierce. Allen C., S. Laguna, (S) William Lind

Roedel, Gaynell, San Diego. (Asso) Allen Roedel

Rogers, Michael E.. P R Associates. Palo Alto.
(A-C) Charles E. Parker

Rosenow, Warren A.. Kentron Hawaii Ltd., APO
San Francisco, (I) John Shipman

Rowe. Donald. Santa Barbara. (S) Emmert Lawson

Spaulding. Thomas L, Carpinteria, (S) Emmert
Lawson

Warganich, Tibor S. Jr.. APO San Francisco. (I)

Wiener. Ronald K., Photography by Wiener, Tor-
rance, (A-P) Emmert Lawson

COLORADO - 4 (19)

Jones, Hal A.. Renaissance Portraits, Evergreen.
(A-P)

Miller, Larry F.. Aurora, IAsso) Namie Bacile

Mock. Rolf H., Rolf Studio, Littleton, (A-P) John
Grissinger

Trees, Scott K, Scott K. Trees Photography, Fort
Collins, (A-C) Alan Kane

CONNECTICUT — 1 (10)

Malespini. Joseph E., Norwich, (S) Ed Hannigan

DELAWARE — 1 (12)

Hare, Ray M IIl. Dover AFB, (S) Ed Hannigan

FLORIDA — 5 (40)

Bolick. Howard Sr., Howard Bolick Photography,
Jacksonville, (A-C)

Caulfield, Thomas, Fort Lauderdale, (S)

Gottlieb. Martin, Pensacola. (Asso)

Hollingsworth, James, Tampa, (Asso) C. Verne
Klintworth

O'Connor, Barbara J., Merritt Island, (Asso) Lan-
ny Mauldin

GEORGIA — 2 (25)

Green, William S., Massey Junior College, At-
lanta, () Herb O'Neal

Wynne, Richard R.. Wynne Studio, Newman, (A-P)

HAWAII — 1 (3)

Eggerman, Donald, Kealakekua, (Asso) Roy Ogata

ILLINOIS — 5 (66)

Gardner, A. Peter, Carol Stream, (Asso) Ed Han-
nigan

Lee. Jeffrey S.. Chicago, (Asso) E. Allen Becker

Potts, Donald D.. Color Photography by Potts,
Coal City, (A-P) Robert E. Handley

Slovick, William A.. Chicago, (Asso) Dick Rogn-
stad

Trebotich, Ronald N., Forest Park, (Asso)

INDIANA — 2 (36)

Myers. Don S., Myers Photography, Huntington,

(A-P)

Wright, Gregory A.. Danville, (Asso) Allen Ham-
ilton

IOWA — 3 (14)

Bonthuis, Else H.M.W., Sioux City, (Asso)

Hulsebus. Evelyn B.t Evelyn's Creative Photog-
raphy, Sioux City, (A-P)

Leedom, Michael B., Waterloo, (S) Louis Garcia

KANSAS — 3 (20)

Case, Rose Ann, Topeka, (Asso) Carlton Case

Erickson. Carl L.. Carl L Erickson Photography,
Overland Park, (A-C) Elgin Smith

Janssen, Alfred IlIl, Scott City, (Asso)

KENTUCKY — 2 (18)

Kennedy. Helen M., Owensboro, (Asso)

Martin, Margaret S.. Henderson, (Asso) Joe Martin

MARYLAND- 1 (27)

Badini. John B, J Barry. Badini Photographer,
Clinton. (A-P) David J. Hare

MASSACHUSETTS — 12 (32)

Askew. L. Rudolph, Winchester, (Asso)

Bernabeo, Joseph A.. Borns Studio, Wakefield,
(A-P)

Brzys, J. Alan, Sturbridge, (I) John Mott

Callum. Jay R.. Hyde Park. (S) Robert Ashley

Davis, Wayne E , Hopkinton. (Asso) Patrick Wind
ward Il

Hendry, John E.. Ayer. (A-C)

Hoffman, Harvey A . Marblehead. (S) Ed Hannigan

McLaughlin. Patricia, Boston. (S) Robert Ashley

Mitchell, Rudolph Sr. Rudolph Mitchell Studio,
Scituate. (A-P) John Hobbs

Moossa. Robert J.. Holden, (S) Benjamin Folgo

Silva, Anthony A., Lowell, (S)

White, Pieter C . Arlington, (I)

MICHIGAN — 13 (60)

Basala. Paul D, Dearborn, (Asso) Allen Stross

Braman, John D., Belding, (Asso)

Brendahl, Mamie, St. Charles, (Asso) Veronica
Cass

Conover, Vicki, Taylor, (S)

De Young. Dan, Kalamazoo, (Asso)

Klemm, Jean, Adrian. (Asso)

Knoll, Corrie. Holland. (S) Benjamin Folgo

Krzyzaniak, Leonard Jr., Dearborn, (Asso) Allen
Stross

Pieronek, Cass A , Detroit, (Asso)

Pieronek, Richard M . Detroit, (Asso)

Stephens, Lewis J.. Stephens Photography. Grand
Rapids. (A-P) Duane Clugston

Tully, Larry D., Edwardsburg, (Asso)

Van Dyke. Thomas C., Bath, (Asso) Rodney Glea-
son

MINNESOTA — 3 (18)

Bergaus, Andrew J., Winona. (Asso)

Kallman, James W, Minneapolis, (Asso) William
Johnson

Rousseau. Laurence E. Rousseau Photography.
Robbinsdale. (A-P) John Hix

MISSOURI — 11 (30)

Associated Photographers. Kansas City, (Firm)
Hanline, John V.. Active; Hanline, Michael,
Asso; Hanline, John R, Asso

Burkhead. Frank W.. Missouri State Highway
Patrol, Jefferson City. (I)

DeClue, John E., DeClue Wedding Photography,
St. Louis. (A-P) Robert Westrich

Guyton, Thomas, Kansas City, (Asso) Michael
Barry

Raney, Daniel C .
pendence, (A-P)

Stetson, Edward. Edward Stetson Photography,
St. Charles, (A-C) bon Hammond

Strade, Edward T. Jr., Strade Photography, (A-P)
R. J. Westrich

Taber, Doris A.. Richmond, (Asso) Lowell Love

Vavak, Joseph E., Ballwin, (S) Ed Hannigan

MONTANA — 2 (5)

Bumgarner, Steven C, Missoula, (S) Ed Hannigan

Eichelberger, Harley J, Glendive. (Asso)

Heritage Photography, Inde-

JuL

PHOTOMURALS
B&W OR COLOR

We have the capability to
give you ANY SIZE
muralin...
B&W - EKTACOLOR
and
CIBACHROME PRINT

PHOTOMURALS are one of
our many custom services.

For further information write
for our NEW brochure listing
over 100 services or call
Joe Thompson at

Berry & Homer, Inc.

233 North 12th Street
Philadelphia, Pa. 19107

Area Code 215 925-0821

full
OT, (S

Fhhk gk

Complete kit
pays for itself in three weddings

Print these special effects in color
or b/w on any enlarger, with any
negative sizes. Kit includes
everything you need to start
earning extra money right anay.
Hundreds of kits now in use.

Send coupon today.

Yes. | wan? your special effects wedding kit as
shown above | enclose check or money o'der
for $24 95

Name-

Studio’s name_

Address

Cty_ _State_ —2i
Mad to Phototools. 41 «12th Ave.. Nortf
Hopkins. Minn, 55343

PHOTOTOOIS
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Who won?

This year's President's Club winner was computed
June 15, too late to be announced in this issue of the
Professional Photographer. But, by the time you read
this, the overall winner will have been notified. The
final tabulations will be published next month, and the
grand prize winner will be PP of A's guest on a trip to
the great Denver Convention. Our thanks to all of you
who worked so hard to make the President's Club
competition a success.

TOP TEN

Ayakawa, Claude S.
Bass, Claude W.
Caragol. Charles L.
Chase, Charlie
Dumbauld, Billy L.
Kelly, Howard
Kitca, Antonio
Schwarm, Donald
Stinchcomb, Robert
Straub, John

155- 50 POINTS

Adams, Gordon
Andrews, Eldon
Ankers, Elizabeth
Arnold, lewis
Batile, Namie
Bakker, G. H
Bamford. Ollie V.
Batchelor, Burnie
Beach, Harold S.
Bell, Bill

Bell, Spike
Bengtson, E D.
Bianco, Allen
Bickster, Bill

Blair, Don
Blankenship, Van
Bond. Warren
Bonner, Bill
Bovee, Harold
Brooks, Hugo
Broussard, Richard D.
Buntrock, Kermit |
Carter, Russ
Clark, lames
Cobb, Dick
Connell, Thomas G.. J
Cook, Jan t.
Davis. Jack

De Motts, Jerry
Dinger. Roland
Dittrich. Robert
Dunbar, Steve
Ellerlson, Sal
febly, Henry D.
fettkether, William
flores, Felipe. )r.
Foxe, Ralph C.
Fusco, Ann

Fusco, Frank

Gavenas, Robert
Geddes, Madison
Gene, Karl
Greene, Mel
Grier, John

Haig, B. Artin
Ham, G.
Hammond, Don
Harden, Cliff
Hare, David J,
Haynes, Charles A.
Hebert, Ray
Heckman, Gary
Hinman, Richard E
Hix, John

Hobbs, John
Hooks, Charles R. |r
Interval, Jerry
Ippen, Richard
lack, Donald
lohnson, Wayne A.
Katada, Ken
Kennamer, Ellon Leon
Kinney, Milt
Kornegay, Bob
Laramie, Roland L.
lieber, Wayne
Lilt?, Greer
Lohnes, Donald
Madigan, Verna
Martin. Robert
McNair, Chris
Meyer, Roy E
Michalls, Ted
Miller, Albert P.
Morgan. Otto |,
Narramore. lames
Nasvik, Harland
Nelson, Robert
Nichols, M. 1
Ono. Masayuki
Opfer, Robert
Parker, Charles
Peel, Paul

Pelaia. Sam
Perkins, Audrey
Peterson, Loyd
Pond. Jack
Poovey, Odell
Poleate, William
Rodgers, ). B.
Roedel, Allen
Russell, John
Sanddal, Ross

120 THE PROCESSIONAL PHOTOGRAPHER / JULY 1973

Schaefer, Ron
Semprini, Dino
Senn, J. Robert
Smith, W. D.
Smith, Gordon
Sobin, Morton A.
Spray, George
Stedman, Dale
Stem, Robert
Strasser. Joel
Swope, Dale
Taylor, Art
Taylor, Edward
Ten, K. K. lgarashi
Tenney, Joe
Thorson, Jacob
Tracy, Bill

Tribble, H. W.
Troup, Henry
Turner, Richard
Tutty, John 1.

Van VWestrop, Henry
Wagner, Alan G,
Warner, Frank W.
Watson, L. P
Webb, Bill
Wendt, Art
Westrich, Robert
Whitworth, G. William
Windward, P. J., llI
Wood, Terry

SUPPLIERS IN
PHOTOGRAPHY

Coda, Inc.
Family Record Plan
Alan Kane

SCHOOLS OF
PHOTOGRAPHY

Brooks Institute of
Photography
E, E. Lawson
Rhode Island School
of Photography
Benjamin F. Folgo
Rochester Institute
of Technology
W. S. Shoemaker
School of Modern
Photography
Ed Hannigan

NEBRASKA — 1 (9)

Neuswanger, E. L., Photography by Neuswanger,
Alliance, (A-P) Paul Christian

NEVADA — 1 (1)

Davis, Catherine, Las Vegas, (Asso) Howard Kelly

NEW HAMPSHIRE — 3 (5)

Desrosiers, Joan V., Somersworth, (Asso) Margaret
Erb

Desrosiers, Robert L., House of Photography,
Somersworth, (A-P) Margaret Erb

Fisk, James R., Greenville, (S) Ed Hannigan

NEW JERSEY — 5 (43)

Bigelow, George V., N. Bergen, (Asso)

Gregoire, Charles Jr., Camera Art Studio, Ramsey,

(A-P)

Klein, Thomas J., T. J. Klein Associates, Middle-
sex, (A-C)

Losardo, Anthony, Losardo Studio, Bound Brook
(A-P)

McDonald, Dennis A., Cherry Hill, (S) Glen
Showalter

NEW MEXICO — 1 (8)

Grilly, Julie L., Los Aiamos Scientific Laboratory,
Los Alamos, (I) Robert Martin

NEW YORK — 19 (76)

Bendelow, Dawn M., Buffalo, (Asso) David H.
Jaekle

Boothby, Bryce Jr., Rochester, (Asso) Howard D.
Kelly

Busch. David D., Rumrill Hoyt, Rochester, (A-C)

Crealive Designs, Richard Williams. Brooklyn,
(Sustaining)

Finer, Eli, Crest Pholographers. White Plains,
(A-C) Ann Fusco

Frisbie, Richard F., Syracuse, (S) Glen Showalter

Gorman, Daniel, Slone Men Studios, Brooklyn,
(A-C) Edward Rutter

Hamm, Mary E., Java Center, (Asso) Frank Grillo

Higgins, William, Jamaica, (Asso) W allace
Fleisher

Inlernational Paper Company, Tuxedo Park, (Firm)
Frank Palrisso; Avis, Allen A., Active

Lychaik, Joseph J., Slaterville Springs, (S) Benja-
min Folgo

Martin, Joseph H., Martin Studio, Olean, (A-P)
Ralph C. Foxe

McDonough, Daniel J, McDonough Studio, Jersey
City, (A-P)

Murphy, Craig. Brentwood, (S) Harold Bovee

Orchard. Gail K., Troy, (S) Scott Engdahl

Peters, Norman J., Fairport, (Asso)

Poliak, Rudy. Elmhurst. (Asso)

Sight & Sound Wedding Albums Ltd., Bernard
Pollack, Brooklyn, (Service)

Stewart. Richard K. Jr.. Rochester, (S) Kenneth
Fritz

NORTH CAROLINA — 3 (19)

Klein, Walter J., Walter Klein Company, Ltd
Charlotte, (A-C)

Moody. Gien Jr., Glen B. Moody Jr. Photography,
Charlotte, (A-C)

Tucker. Luther B,, Tucker Studio, Albemarle (A-P)

NORTH DAKOTA — 3 (5)

Manda-Color Studio, Mandan, (Firm) Russell
Hanson; Masseth, George Jr, Active; Unrath,
Gene. Asso; Masseth, Dan, Asso

OHIO — 18 (68)

Boster, Bruce E, Columbus, (Asso)

Brown, Rod, Defiance, (S) Ed Hannigan

Gaplinger, William T. Jr., Starcap Studio, Beverly
(A-P)

Fishman, Ozzie, Centerville, (Asso) Billy Dumbauld

Irvin, Richard T., Libbey Owens Ford, Perrysburq
(1)

Lucas. Paul D.. Ashtabula. (S) Ed Hannigan

Madura, James A.. Columbus. (Asso)

Mize, Betty L. Norton, (S) Ed Hannigan

Morrison. William K., Wooster, (Asso) Fred C.
Hartman

Newman, Ruth E.. Lyndhurst, (Asso)

Rockey. Thomas A., Studio One. Coshocton, (A-C)

Root. Wallace F., Dayton, (Asso) Ed Hannigan

Sabot, Joseph R,, Sabol Photography Studio Five,
Elyria, (A-C)

Schilmeister, Dave. Cincinnati, (Asso)

Schuppig, Mary L.. Cincinnati, (Asso) Nancy J.
Campbell

Schwabe, Robert C, Dayton, (Ass0) Robert
Schwabe

Simpson. James R . Xenia, (Asso) Billy Dumbauld

Thomas, Warner Jr., Cleveland, (Asso) Claude W.
Bass Il

OKLAHOMA — 4 (9)

Butler. Ronald E.. Tulsa. (Asso)

Jones. Barbara J Oklahoma City, (Asso) Roger
Myers

Pruitt. Dudley R . Tulsa (Asso)

Smith, Gary L . Verden. (Asso)

OREGON - 1 (5)

Canales, Harry. Portland, (Asso)

PENNSYLVANIA — 5 (48)

Cable, Frederick. Bedford. (S) Ed Hannigan



PP of A Student Membership

Any full time student t'nrolled in a
photographic school is eligible for
student membership in the Pro-
fessional Photographers of Ameri-
ca, Inc. The annual dues of $7.50
include a subscription to The Pro-
fessional Photographer, and a
newsletter from the PP of A divi-
sion of the student's choice (Com-
mercial, Industrial, Portrait). Also,
students may attend Winona
School of Professional Photogra-
phy at a reduced tuition rate.

Dougherty, Rosalie M . Havertown. (Asso) Dorothy
Papendick

Kaufmann. William F Il
Hannigan

Kenderson. Fred P . PPG Industries Inc., Pitts-
burgh, (I) Theodore Trimbur

Mowatt. Edward R.. Ardsley. (S) Ed Hannigan

Sawyer, Thomas C, Sawyer Studio of Photogra-
phy. Corry. (A-P) Carlyle Sawyer

RHODE ISLAND — 1 (9)

Schalhamer, Robert D, Providence, (S) Benjamin
Folgo

TENNESSEE — 3 (12)

Ballard. Gary D., Studio One, Memphis, (A-P)
Bill Hunter

Carrier, Robert, Memphis, (Asso) William Carrier,
Jr

Carrier. William W. Ill, Memphis, (Asso) William
Carrier, Jr

TEXAS — 18 (56)

Birdwell, Billy E., Tahoka, (Asso)

Brandon, Michael W., M 2 T Photographers. Fort
Worth. (A-P) Dale Brant

Grauke. Inez. Dublin. (Asso) Irene Smith

Jones, Robert G, Tri-Foto Studios, Fort Worth,
(A-P)

Jones. William R . Bill's House of Photography,
Houston. (A-C) Maurice Williams

Keese. Ron L.. Lubbock. (Asso) Isaac Holmes

Lewis, Charles H, Dallas. (Asso)

Montvori. Monty, Dallas, (Asso) Namie Bacile

Nall. John Jr., John Nall Photography. Arlington.
(A-C) Charles Neblett Il

Peterson, Charles W., Wayne Peterson's Photog-
raphy. Austin. (A-C)

Petty. William H.. Howard Petty's Photography,
Mt. Pleasant, (A-P)

Raval, Dilip N., Fort Worth. (Asso) Deryl Dyer

Savage. CIliff. Portraits by Savage, Smithfield,
(A-P) sid Gilman

Scholastic Photography, San Antonio. (Firm)
Allan. Lucienne L, Active; Uecker. Warren.
Asso

Shinnick. Verna. Orange, (A-P)

Suddarth, Robert, Robert L. Suddarth Photogra-
phy. Lubbock. (A-P) wiley Roberts

Thomaz, William M. R., Houston, (Asso)

WASHINGTON — 1 (13)

Dolce. Arthur. Spanaway. (S) Ed Hannigan

WEST VIRGINIA — 1 (7)

Smith, Charles A. Jr.,
Albans, (A-C)

WISCONSIN — 5 (24)

Burghardt, Douglas M, Burghardt Studio, Green-
dale. (A-P)

Haas. Gary. Beaver Dam. (Asso) Duane B. Haas

Middleton. Gordon L, Neenah. (S) Emmert Lawson

Peterson, Randy J , Phofography by Randy J.
Peterson. De Pere. (A-P) Milton Kinney

Ryan, Shirley. Janesville. (Asso)

WYOMING — 1 (9)

Zulauf, Barbara L., Baggs, (S) Ed Hannigan

CANADA

ALBERTA — 2 (8)

Edgar. Kay M.. Edmonton, (S)

Graves. David. Edmonton, (Asso) Wrelord Lacey

MANITOBA — 2 (8)

Sheridan. Yvon. Winnipeg. (Asso) O. A. Rognmo

Stepaniuk. Peter. Winnipeg, (A-P)

Philadelphia, (S) Ed

S & E Photography, St

NEW BRUNSWICK — 2 (4)

Aud. Donald E, Moncton. (A-P) H. Arnold Clow

Kay, Lynn C., Arnold's Studio Ltd,, Moncton.
(A-P) H. Arnold Clow

NOVA SCOTIA — 1 (4)

Gustafson. Melvin. Mel Gustafson Photography,

Spryfield, Halifax. (A-C)

ONTARIO — 12 (48)

Burden. Barry W.,
Bramalea, (A-P)

Fee. Robert M.. Manotick, (S)

Gill, John W.. Collingwood. (Asso) Allan G. Dunn

Hare. Ronald W., Hare Photo Studio. Huntsville,
(A-P)

Haskell. Preston E., Preston Haskell Photographer,
St. Catharines, (A-P)

Linnell, John T.. Etobicoke, (A-C) John Hickson

Muller. Ann E., Guelph. (Asso)

Munck, Paul K., Paul Munck Photography, Toronto,
(A-C)

Oud. Adrian, Wainfleet, (Asso)

Petro. Michael, M. Petro Photography. Windsor,
(A-C) Zortan Rath

Schubert, Roland O., Rolmar Photography, Lon-
don, (A-P) John F. Kippen

Walker, Bruce S., Intermax Productions Ltd.,
Toronto, (A-C) G. Ham

QUEBEC — 1 (5)

Parent. Michel, Montreal. (A-C) Clement Thibeault

FOREIGN

COSTA-RICA - 1 (1)

D'Azevedo, Jose, Fotografia D'Azevedo, Port
Simon, (A-P)

ENGLAND - 1 (2)

Mitchell, C, Glen Studio Ltd , Lincoln, (A-P)

ICELAND — 1 (1)

Lund. Mats Wibe Jr.. Icelandic Photo & Press
Service, Reykjavik, (A-C)

JAPAN — 1 ()

Shima, Masatomo, Naberin Studio.
Nagano. (A-P) Masayuki Ono

MEXICO — 9 (11)

Barry Burden Photography,

Matsumoto,

Alonso, Moises G, Alonso Estudios, Roynosa
Tamps, (A-P)

Carino, Ignacio H., Borman's Color, Monterrey
(A-P)

Casanova. Oscar S.. Bernal Casanova, Mexico
City, (A-P)

Gonzalez, Victor. Foto Estudio Diaz Gonzalez,
Mexico, (A-P)
Jimenez, Jorge. Estudio Jimenez. Mexico D.F.,

(A-P)

Perez, Humberto B.. Estudios Humberto, Jalapa,
Ver., (A-P)

Tovar, Faucto, Foto Industrie. Monterrey N.L.,
(A-C)

Venegas, Jose. Foto Venegas. Leon Gto, (A-P)

Villanueva, Miguel Angel. Studio Miguel Angel,
Leon Gto. (A-P)

NEW ZEALAND - 1 (3)

Barrett. Adrian. Classic Portraits Ltd . Mt. Welling-
ton, Auckland. (A-P)

PORTUGAL — 1 (1)

Lopes. Jose F., Air Force Captain-Photo Techn ,
Lisbon, (A-C)

PUERTO RICO — 1 (s)

Sanchez, Jorge L. Bayamon, (Asso) Armando

Sabugo
VIRGIN ISLANDS - 1 (2
Knox. Isadore. I. Knox Photo Studio & Camera

Center, Frederiksted, St. Croix, (A-P)

WEST INDIES - 1 (3)

Subratie, Stafford, Jamaica Playboy Club, Jamai-
ca, (A-C) rj

Eye, Hand, Concept

"Since most of us use approximately the
same gear, we all head for a story from
the same starting box. The guy or girl with
the sharpest eye, fastest hand, or clearest
concept of the story’s mainstream issue
wins out. Unless, of course, one simply
lucks into the shot, and then the rest of
us see it and appreciate it for what it
delivers — never quite sure whether the
other character out-thought us, out-shot
us . .. or, out-lucked us. That's 'photo-
journalism," as | know it."

David Doug/as Duncan, "Seli-Portrait: USA,"
published by Harry X Abrams. Inc

JULY 197 ;

Show

Nothing sells as well as a large print.
That's why you should start using
8 x 10 "TIME SAVERS" instead of proofs

Our new TIME SAVER prints (not proofs)
can save you time, proofing costs and
eliminate the nagging customer problems
over unsold proofsin less than aweek
we |l develop and print color-corrected
8x 10 sfrom your 10 or 12 exposure
CPS 120 film for just $12.00 per roll.

But if you must use proofs, try our regular
fast proofing service for your next OPS
rolls Our proofs are really gorgeousl

Send for Craftsman s tree CARf

PACKAGE today, including film
mailing boxes, glassines, etc

AFTSMAN

R

OLOR LABS
6901 Bergenltne Ave
Guttenberg N J 07093
(201)869 8910

THE LABORATORY THAT LIVESUPTO ITS NAME

C
C

QUALITY
QUANTITY
I b&w

5x7
8x10

I'S

62.50

Special Discount to
Professional Photographers
Complete Photo Service — Black &
White and Color. Write for samples
and complete price list.

U IT D phato SERVICE, INC.
I 1 Bm 1fi27 East 40th Street. Dept
*«Cleveland.0.44108, (216) 481- 4670

The BEST black and white,

quality portrait finishing for

professional photographers
Up to 24 x 30" size

NORTHEASTERN  PORTRAIT
| SERVICE, INC.

Complete Service Including School Composites
Satisfying your "hard to please" customers
106 Forest Hills St Jamaica Plain
Boston. Mass. 021 30 617 522 5214

The American Red Cross
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Classified
Ads

All classifications 300 per word, minimum $7.50.
Bold face caps, 800 per word. Box number and
handling charge, $3.50. Closing date for new
advertising, corrections or cancellation orders,
3 weeks preceding publication date. Cash with
order. Mail ads with remittance to: PPA Publi-
cations, Inc., Classified Ad Dept., 1090 Executive
Way, Dos Plalnes IL 60018.

Send replies to box number ads addressed as
follows: Box No. , c/o THE PROFES-
SIONAL PHOTOGRAPHER, 1090 Executive Way,
Dos Plaines, IL 60018.

HELP WANTED

PORTRAIT PHOTOGRAPHER. If you have out-
standing talent and a strong desire to Join
America’s leading color portrait photographers,
GITTINGS has a place for you. EXCELLENT
EARNINGS POTENTIAL for the right person. Chal-
lenging and interesting assignments with high
Income patrons throughout the South and South-
west If you believe you can qualify, send a
resume, recent photograph of yourself, and ex-
amples of your photography to Paul L. Gittings,
Jr . 3327 D’Amico. Houston. TX 7701

MANAGEMENT AND TECHNICAL OPENINGS with
Dale Color. Join an innovative and progressive
team doing professional color processing where
top salaries, benefits and opportunities are
matched to top performers Forward your re sume
today to Mr. Dale Nitzel, P.O. Box 460, Bloom-
ington, IL 6170V

PROFESSIONAL COLOR Flnlshlng Lab needs
supervisory personnel and technicians familiar
with Nord, Pako and Eastman equipment. Quali-
fied personnel will receive full fringe benefits
and salaries commensurate with experience.
Please send resumd to Al Stankus. All-States
Photo Co.. 2940 East 96th Street. Chicago, IL
60617.

CREATIVE ILLUSTRATIVE PHOTOGRAPHER in
Sunny Florida— with flair, imagination, ingenuity
— as well as studio experience and complete
knowledge of all phases of commercial photog-
raphy Send a recent photo and resums to Box
B/04. THE PROFESSIONAL PHOTOGRAPHER.
1090 Executive Way. Des Plaines. IL 60018.

COLOR LAB TECHNICIAN, fully experienced in
all phases of custom color lab Willing to re-
locate in sunny Florida, and work with national
award winning professionals Send recent pho-
tograph and resumd to Box B704. THE PRO-
FESSIONAL PHOTOGRAPHER. 1090 Executive
Way. Des Plaines. IL 60018

EXPERIENCED PORTRAIT photographers to pho-
tograph students on location at various colleges
during fall months Excellent salary and expenses.
Permanent positions also available Beattie-and/
or Camerz 70mm equipment furnished by com-
pany Send complete resums. Box B604. THE
PROFESSIONAL PHOTOGRAPHER. 1090 Execu-
tive Way, Des Plaines. IL 60018.

NATIONAL FIRM, specializing in High School and
College seniors seeks executive vice president to
assist president In policy decisions and supervise
all phases of Photography. Complete knowledge
of Black-and-White and Color essential. Highly
reputable company offers rare opportunity includ-
ing substantial salary, profit sharing, and pension
plans. Please include detailed re sume and photo-
graph Box B602, THE PROFESSIONAL PHOTOG-
GRéAOFigER. 1090 Executive Way, Des Plaines. IL

EXPERIENCED PHOTOGRAPHER to manage por-
trait studio. Must be capable of handling prestige
portraiture, school photography and commercial
work Send resume and photograph to Osborne
?é%ﬂ&"s’ 101 N. Verity Pky, Middletown, OH

PHOTOGRAPHERS — Established Studios, doing
Nationwide College yearbook photography, have
well paying work now and in Fall, using auto-
matic cameras Experience necessary Write Rap-
eop‘?rtN?tL]J_dlos Inc., 15 W. 39th Street. New
ori

OPENING FOR an experienced quality photogra
pher with the oossibi'ity to become a Junio
partner by Jan 1st. 1974 and in 1 year can take
over the complete organization. Studio is locatec
in large city in mid-west Studio has been estab
lished for 25 years and has excellent reputation
Gross income over $160,000 per year and car
easily bo increased Owner wants to retire Bo)
B504. THE PROFESSIONAL PHOTOGRAPHER
1090 Executive Way. Des Plaines. IL 60018

RETOUCHING SUPERVISOR — Continuing growtt
requires the enlargement of our negative ‘retouch
ing to department status. Excellent opportunity
for experienced color negative retoucher capable
of quality work and training others Full benefi
program including profit sharing Send rEsums to
Mr D Nitzel. Dale Color. Inc.. Box 460 Bloom
ington. IL 61701

EXPERIENCED PHOTOGRAPHER-— Portraits —
Candids — to manage prestige residential studio
Excellent opportunity Send qualifications. Box

/ JULY 1973

B608, THE PROFESSIONAL PHOTOGRAPHER,
1090 Executive Way, Des Plaines, IL 60018.

LIVE IN THE SUN Openings for Supervisors,
Color Inspectors. Quality Control, Retouchers,
and Custom Hand Enlargers with the South’s
largest, most progressive Color Lab. Good salary,
outstanding fringe benefits . write general
manager, Kim Color Corp.,, 532 W. 20th St.,
Hialeah, FL 33010.

WANTED: EXPERIENCED AERIAL COLOR PRINT-
ER for expanding lab. To handle 9"x9" negatives.
Minimal Supervision. Present Printer retiring.
Call: 303/222-5050; or write: Birlauf & Steen,
Inc., 401 Delaware St.. Denver, CO 80204.

PHOTOGRAPHER — MUST be experienced in
general portraiture. Located in clean college
town of 180,000 in south plains of Texas agricul-
ture area. Insurance, vacation and retirement
programs available. Koen Studios, 2222 Broad-
way, Lubbock. TX 79401.

COLOR LABORATORY in Seattle, Wash, has two
openings for Supervisors in Portrait Printing
operation. Salary open — will aid in relocation
expense. Excellent growth potential for indus-
trious individuals. Strong management support
necessary. Great leisure time program available
to coinside with outdoor seasons. Send resume
t9080§6K Color Lab, P.O. Box 119, Lynnwood, WA

COMMERCIAL PHOTOGRAPHER for permanent
position. Resourceful, creative, ambitious, re-
sponsible. All formats, B/W and color, camera
and darkroom. Commercial, light industrial, some
portraiture. Interested? Write Bertram & Milner,
823 Sonoma Ave., Santa Rosa. CA 95404, attn:
Don Meacham We need 1) resume of education
and experience, 2) age, 3) equipment you have,
4) starting salary expected, 5) photograph of
yourself.

PROFESSIONAL COLOR LAB PRODUCTION MAN-
AGER for specialized custom operation in Mel-
bourne AUSTRALIA Future rewarding oppor-
tunity in expanding organization dedicated to
quality and service Present facilities include
Auto Print section 5S. 8S and 11S printers
with  VCNA system. Commercial section for
manual enlargements/murals with Eastman ma-
terials. Cibachrome and specialist services. Com-
pany representative from Australia will interview
in Denver in Auaust. Send recent photograph and
full resume to Colortech— He'ier Secretariat No
23/2187 S Deoew. Denver. CO 80227.

Only 3weeks to closing...

Closing date for new classified ad-
vertising. corrections or cancellation
orders, is now 3 weeks preceding
publication instead of 6. Mail remit-
tances to PPA Publications, Inc.,
1090 Executive Way, Des Plaines,
IL 60018.

SITUATION WANTED

TALENTED PHOTO Graduates Available: Pro-
lessionally oriented graduates ot the applied
photography program at Hawkeye Tech will be
available June 14. 1973. Students are well versed
in the basics of photography and have majored
in either portraiture, industrial or commercial
photography. For information contact: Photog-
raphy Dept,. Hawkeye institute of Technology.
gé);g 6015. Waterloo, IA 50704, or call (319) 234-

APPRENTICESHIP with an experienced photog-
rapher; married, college graduate, student of
well-known husband-wife photographers Inter-
ested in LEARNING not earning. Preferably south-
west or west coast, William Garlick, 11 Halstead
Road. New Brunswick, NJ 08901. 201/526-9329.

FILMAKER — CREATIVE person devoting thirteen
years to the industry. Adept in all phases of oro-
duction, camera, editing, directing Box B701
THE PROFESSIONAL PHOTOGRAPHER 1090
Executive Way. Des Plaines. IL 60018.

INDUSTRIAL PHOTOGRAPHER, managerial ex-
perience, with capabilities for devising or im-
proving photographic operations, will relocate.
Box B705. THE PROFESSIONAL PHOTOGRA-
PHER. 1090 Executive Way. Des Plaines. IL 60018.

PHOTOGRAPHER Graduate of Daytona Beach
Community College School of Photography Would
most like work in portraiture but versatile in
several other areas. Prefer work outside of
Florida Write D. Van Horn. 2500 Howell Branch
Rd . Apt 39. Winter Park. FL 32789
SELF-EXPERIENCED Photographer who loves
outdoors desires photo work. Have 2 years school-
ing Prefer western or centra! Canada, but will
consider same in US. Write G. Mathescn. Box
312. Troutman. NC 28166.

EQUIPMENT FOR SALE

LOOKING FOR Used Equipment? Add your name
to our Mailing List and receive our Used Equip-
ment Listings on a Regular basis We buy. sell
and trade New and Used Equipment We are
HELIX LIMITED. 679-D North Orleans, Chicago.

IL 60610.
interest.

RAPID SEQUENCE 70mm Hulcher, 162mm Wollen-
sak Raptar, nickle cad batteries, charger, 3
stainless steel Nikor tanks, 100' Nikor reel and
film processing machine. All equipment like new.
Curtie Vaughn, 119 Forest Circle, Paducah, KY
42001. Phone 502/443-5806.

FOR SALE- never used lenses: 75mm /5.6 Super
Angulon, 90mm f/5.6 Super Angulon, 150mm Sym-
mar, 210mm Symmar, 300mm Symmar, all in shut-
ters. Sold as a lot or individually. Contact: Arnold
H. Crane, 134 N. LaSalle St., Chicago, IL 60602.
Days: 312/346-9154, after 8 p.m.: 312/528-0288.

CAMERZ CLASSIC cameras, 70mm long roll back,
new in stock. Photogenic lighting equipment,
Graflex cameras and accessories, Majestic tri-
pods. In stock for immediate delivery. Camera
Art, Box 100, Lewiston, MN 55952. Phone (507)
523-6101

FOR SALE: Beattie-Coleman Imperial 90 cameras
with 2 70mm magazines; Camerz Model 35 camer-
as with 2 70mm magazines. Write Richard Baker,
Stevens Studios, Inc., 98 Harlow Street, Bangor,
ME 04401 or telephone 207/942-5528.

A $6000 APAC Dual 14 color printer — for $1800
complete with timer, microflex counter, auto-
matic knife cut-off, APAC Roto-slide enlarger on
sliding base, flip-top safety cover, with Lektra
lamphouse for color prints, sliding lens turret
with 3 color corrected lenses (Schneider). Call
617/522-5214. Boston, MA.

BARGAINS IN USED EQUIPMENT FROM HELIX!
150mm Mamiya Sekor f/3.5 for Mamiya Press,
$135. 100mm Mamiya Sekor f/2.8 for Mamiya
Press, $129.50. 150mm Mamiya Sekor /5.6 for
Mamiya Press, $129. 4x5 Graphic View w/s"
Optar fre in Graphex Synchro, $275. 8x10 B&J
View Camera, Used but Good, $125. 4x5 Crown
Graphic Special w/Xenar f/4.5 Cpld., R.F., $175.
500C Hasselblad w/80mm f/2.8 & 12X Mag.,
$499.50. 500 CM Hasselblad w/80mm /2.8 & 12A
Mag., S625. Koni Omega Rapid w/90mm Hexanon
& 220 back, $225. Koni Omega Rapid M w/90mm
Hexanon f/3.5 w/220 Mag., $295. ~120 Koni
Omega Rapid M Mag.. $79.50. 6x6 Rolleiflex Twin
Lens Tessar /3.5 MX Model, $149.50. 4x5 RB
Series D Graflex w/B&L Tessar /4.5, $225. 4x5
Linhof Tech IV w/150mm /5.6 Symmar Comp
Anatomical Grip, Cpld. R.F. & Universal Multiple
Finder, $595. Linhof Tech V, Same as Above,
$995. 12" Kodak Commercial Ektar /6.3 in No. 4
Acme Synchro, $295. 360mm Commercial Astro-
aon f/e.8 in Copal =3, $215. Bronica 200/4.0 Auto
Nikkor. $225. Bronica 12 Mags, S65. 90mm f/g
Super Angulon Compur, $275. 65mm f/8 Super
Angulon Compur, $199.50. 90 Schneider Angulon
f/e.s Copal. $125. 210mm Symmar /5.6 Compur,
$239.50. 135mm /4.7 Optar in Graphex Shutter
$65. 210mm f/6.8 Angulon Copal, $199.50. 127mm
Ektar /4.7 in Shutter, $65. 4x5 Sinar Expert view
camera, like new, $595. Write or call Selwyn
Schwartz at HELIX LIMITED, 679-D N. Orleans,
Chicago. IL 60610. 312/944-4400. Bank cards.

ALBUMS, FRAMES, PLAQUES, PROF SUPPLIES
& PROCESSING AT LOWEST PRICES. Complete
catalog to pro’s for $2.00 & get a 53.00 credit on
first order. Marvel Prof. Photo Supply. Dept. P,
221 Harrison Ave., Harrison. NJ 07029.

LOW BUDGET Reconditioned color processing
equipment, film machines, printers, processors.
Check with Treck. Treck PhotoGraphic, Inc.,
175 North 10th St., Brooklyn, NY ... Phone 212/
388-2068. Tell us what you need.

FOR SALE: Homer English Retouching Machine.
Perfect condition Will pack well and ship ex-
press collect. S200. Box B703. THE PROFES-
SIONAL PHOTOGRAPHER, 1090 Executive Way,
Des Plaines. IL 60018.

SPECIAL SALE PRICES ON NEW EQUIPMENT
FROM HELIX! 4x5 Crown Graphic Special w/
135mm f/4.7 Xenar in Graphex Synchro Shutter &
Deluxe Bracket. S234.50. Singer XL Graflex Unit
-793 w/80mm f/2.8 Zeiss Planar & Graflack Back,
Multi Grip, RH 10 Roll Holder, Quick Focus Lever,
$347.50 Mamiya RB67 w/90mm & 120 or 220
Mag . $489.50. 12" Goerz APO Artar f/9 in Copal
=3 $481. 14" Goerz APO Artar f/9 in Copal =3.
$583. 9\2 Goerz Red Dot Artar in Compur. $348.30.
Canon FTB w/50mm f/1.8, $214.95. Canon FTB
w/50mm /1.4, $249.95. Canon f-1 w/50mm f/1.8,
S366.95. Canon f-1 w/50mm f/1.4 $404.95. Rollei-
flex F Planar /2.8, $510. Rolleicord VB Tessar
f/3.5. $180. Graflex XL Outfit =793 with Planar
80/2.8 and accessories. $347.50. Graflex 4x5
Crown Special, S234.50. Pentax 6x7 w/prism
105/2.4 SMCT. $768.95. Pentax Spotmatic |l
w/55mm f/2.0 Super Takumar, $185. 8x10 Super
Cambo view camera. $1075. 4x5 Super Cambo
view camera, $289.50 4x5 Toyo view camera
S304 Write or call HELIX LIMITED. 679-D N.
Orleans. Chicago. IL 60610. 312/944-4400.
WEDDING PHOTOGRAPHERS. Only the new King
SLR will give you 42 and 84 exposures on 220
CPS film Write King Cameras. Inc , 129 Marmora
Rd., Parsippany. NJ 07054

CONTINUOUS FILM DRYER 70mm to 35mm.
Dry 100 fee! in 30 minutes. PIC PHOTO LABS.
2142 South Memorial, Tulsa, OK 74129.

FRONT PROJECTION unit — excellent condition.
Two sets of condensors. three lenses, power
supply, and more — $2,600. Additional informa-

Please indicate your photographic



Automatic

color
temp

control

for Drum. Canoe/E3-E4
Worry Free Ultra Accurate

constant temperature bath

incl. circulating pump
$Q Q B system'36l' e« powerful 350 watts
:Sout 3s0 » fange 68=—102= F
' - « control to 1/10“ F

PHOTO-THERM

436 Schiller Ave., Trenton, N. J. 08i
OR CALL 609-396-1456

STICK-FREE COVER SHEET
FOR SAFE DRY MOUNTING

Protecta-Kote

Teflon coated cover sheet, fits all dry mount
presses Protects photo prints and prevents
them from sticking to heating platen. Lasts for
years. A must for new Resin Coated photo
papers. 36” x 36” sheet. Shipped in sturdy,
clear plastic storage tube. Post-paid. $24.95

ALLIED PLASTICS SUPPLY CORP.
895 East 167 St., Bronx, N.Y. 10459

HOT STAMPING MACHINES
Thousands in use since 1963 for im-
printing names, numbers, identifica-
tion, logos, etc. on
NEGATIVES
TRANSPARENCIES
ALL PHOTOGRAPHS
PLASTICS
ALL PAPERS
Imprinting is simple-fast-economical.
Use Veach machines to add the pro-
fessional touch— increase your sales
— and add to your profits.
For free information write to
Veach Development Co., Dept. PP
8921 Ashcroft, Los Angeles, Ca. 90048

NEW 1973 PROFIT CATALOG is ready!

PRESTIGE

COMPOSITE

 New Velour Mats

e New 16x20 Multi-
Opening Mats

e Flip-up Proof-
Albums 3x5, 4x5

e Photo Mounts

e Albums - Wedding

e Mat Mounts & Board

e Cold Gold Machine

CALLEN mouNT core. 218 Ocean Ave., Jersey City, N J.

FREEHAND OIL PAINTINGS

ON CANVAS
COPIES - RESTORATIONS
PAINTINGS-PASTELS
T. M. JOHNSON CO.
BOX 255 « FOREST, MS. 39074

Something Here You Need ?

YOUR LISTING HERE

will give you monthly national coverage
at a cost that will fit into the smallest
budget . .. Write for details.

The Professional Photographer
1090 Executive Way, Des Plaines, Ill. 60018

Adams \i (RIR

Write for FREE Information

Magic Cropper 4"x5" or-5"x7"..each 4.95
Retouching Fluid-2 oz. bottle, each 15C

O Magnifying Glass Assembly........ each 15.00
O Press Dryer......ccooen. F.O.B. Denver 495.00
O Etch Tool-2 sizes......cccoeeenee each 5.00
O Abrading Tool 300
O Lead Sharpener ... 15.00
O Etch Tool Sharpener ................. each 15.00
m]
m]
m]

Baby POSEr .......ccoeoiiiiiiiiiinins each 35 O
Send check with order for post prepaid shipment

Adam s Retouching Machine Co.
846 Broadway <« Denver. Colorado 80203

LEFLER SCHOOL OF COLOR
“Learn to do fine oil coloring on
photographs.”

2110 South Kings Avenue
Springfield, Missouri 65804
Phone: 417-881-1453

PROFESSIDNAIIZE,
PERSONALIZE YOUR

WORK with your signature
or trademark in GOLD!

Get repeat business with this
inexpensive but high quality lorm
of advertising

Use the versatile WYMAN MODEL B
gold stamping machine to stamp your
trade mark signature or name on
finished prints proofs albums etc

With alittle creative imagmation
there are hundreds of ways to use
the WYMAN MOOfl 8

Cantwd »+**e dawtar > « N minim Siitit

WYMAN ENGRAVING CO.  1awaia AN roston: wess o7uo

Div. of I._J. Idwordi Inc. TNt IUT 174 Jill
OfPARTMINT OS

THIS 2% TAKES 4x5

Using Mamtyaflex lenses 55mm
to 250mm with 2'/ix2Vi or
70mm roll film. Using
Schneider Super Angulon

to Tele Arton with 4x5 or
90mm film. This is a 5*/j

Ib hand held camera or

an electric advance

studio camera

Free folder

also describes

5x7 Gowlandflex.

4x5 and 5x7 Gowland

Aerial Camera, the six foot Gowland Camera Stand

PETER GOWLAND

609 Hightree Ave., Santa Monica, Calif. 90402

VOUR

STABILIZATION
PROCESSOR witH

Tr-

SINGLE SOLUTION
TRAY CLEANER

Fast, Safe, Easy. Cleans all

developer trays or tanka. 16 oz.

bottle makes Vi gallon.. .$1.65

Ask your dealer, or write for
L sfe, J free information bulletin.

EDWAL SCIENTIFIC PRODUCTS CORP.
Dept. 000 = 12120 S. Peoria = Chicago, IIl. 60643

The ORIGINAL Heavy Duty
V IS 1 FILE FOLIOS
protect Very Important Slides or
" ransparencies from dust, finger

s and scratches. Clear vinyl
plastic front, frosted back Ft
standard 3-ring binder, ideal for
viewing & storing_Made in U SA
Popular sizes each Folio
See your dealer or write

PLASTIC SEALING CORPORATION
1507 N Gardner & . Hollywood. Calif. 90046

Vs * ' .\
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lion on request. Eastwood ot Twin Lakes, 1969

W. 21st. Wichita, KS 67203. (316) 838-4725.
FOTRIC 400 off easel, enlarging timer-meter, $90.
BESELER 45MCX, carries lensboards, no lamp-
house, $200. STABILIZATION processor, Foto-
rite 1494, 11 inch. $100 105 SCHNEIDER Com-
panar, $40 Colonial Studio, Caribou, ME 04736,
207/498-2/66 Tues-Fri.

USED EQUIPMENT — ONE YEAR WARRANTY.
Beattie-Coleman Dual Gemini Camera System w/
190mm lenses & 2 D-108 70mm magazines, $1,350;
Beattie-Coleman A-1627R Camera System w/
162mm lenses, revolving back. 70mm or split
70mm magazine, $650; Beattie-Coleman A-1627
Camera System w/162mm lenses & 70mm D-108
magazine, $600; Beattie-Coloman Imperial 90
Camera System w/10" lenses, J-130 90mm maga-
zine, $600; Beattie-Coleman 70mm D-108 maga-
zine, $175; Beattie-Coleman 35mm C-54 magazine,
$75, Beattie-Coleman 90mm J-130 magazine, S75;
Camerz Classic Camera 127mm lenses numbering
35rnm or 46mm x 200' magazine, $900; Camerz
Model 4 Camera w/ 127mm lenses, 35mm x 200
magazine, $400, Camerz model 10 Camera w/
127rnm lenses and 35mm x 200' magazine. $475;
Camerz 70mm magazine, $150; Camerz split
70mm magazine, $150; Camerz 46mm x 200' mag-
azine, $100; Camerz 35mm x 200' magazine, $175;
Keith 90mm electric magazine, $100, Keith 90mm
manual magazine, $60; Photogenic Flashmaster
power supply AAO1 400 watt seconds w/two 11"
light heads & two 6" light heads, $450; Photo-
genic Skylighter w/800 watt second power pack,
$625, Nova 5x7 view camera w/stand and lens,
model S, $450. Davis & Santord Model A tripod
w/head, $75, Mamiya 23 press camera w/ 100mm
lens, one roll back, $225, Mamiya 65mm lens,
$75, Mamiya 150mm lens, $75, Speed Graphic
4x5 camera w/20 4x5 film holders, flash attach-
ments and case, $125. All used equipment carries
a one year warranty and is inspected by our pho-
tographic equipment repair department before it
is released for sale. For further information,
contact J. M. Schwartz. Chromalioy Photographic
Industries (Formerly Fact. Inc.), 1706 Washington
Avenue. St. Louis, MO 63103, or call 314/231-
1575.

MACBETH EP-1000 Quantalog analyzer, new fiber-
optic probe, now reflection densitometer attach-
ment. Durst L-1000 enlarger, Pavelle 401 color-
head, wallmount, two Componon lenses, VST-401
timer Speedmatic 11" rollpaper easel with mo-
bile base. Kodak A2-K dust, static removal unit.
B&J 5x7 view with 5x7 sliding 4x5, 5x7 backs,

3 Commercial Ektar lenses. Densichron 2 pho-
tometer with easel probe. Rodenstock 300mm
Imagon 1/58 lens Call Ames Photography.

Benton Harbor. MI 616/927-2453.
EQUIPMENT WANTED

WANTED - LINHOF 5x7 Rangefinder (similar to
Speed Grafic) camera w/lens. State condition
and Price Mamiya RB67 w/ 127mm Will trade or
buy. Contact Jim Quave Photography, P.O. Box
242, Houma, LA 7Q360

$$$ CONVERT TO CASH $$$ Used equipment
purchased or traded. Send us your list. All offers
considered Treck PhotoGraphic Inc., 175 North
21(()%% Street. Brooklyn, NY 11211 Phone 212/388-

CIRKUT CAMERA 8" IN WORKING CONDITION.
STATE PRICE. Box 343. Fredonia. NY 14063

STUDIO FOR SALE

EXCELLENT OPPORTUNITY for ambitious young
photographer desirous of establishing himself in
portrait and studio photography. Studio on prem-
ises for over one hundred years Present owner
going into industrial photography and cannot
maintain business. Town of 10,000. Twenty-five
miles from Penn State; $10,000 Box B505. THE
PROFESSIONAL PHOTOGRAPHER. 1090 Execu-
¢ <« 'Aliv. Des Plaines. Il 60018

SOUTHWEST DESERT AREA. High school con-
tracts. weddings, quality portraiture. Well estab-

lished; centrally located; fast growing city.
Grossing close to $100,000, increase easily.
Leasing 3.000 sq. ft Custom studio. Terms,

qualified buyer. Box B405. THE PROFESSIONAL
PHOTOGRAPHER. 1090 Executive Way. Des
Plaines, IL 60018.

PHOTOGRAPHY BUSINESS location, home and
income property in Michigan sports and resort
community. Phone 517/349-2982 or write Box
B700, THE PROFESSIONAL PHOTOGRAPHER.
1090 Executive Way. Oes Plaines, IL 60018.
CENTRAL WISCONSIN Studio with living quar-
ters  $32,500 including equipment Progressive
operation ideal for husband and wife in thriving
community. Conltact: Dairyland Realty. Abbots-

.'326.

PORTRAIT AND COMMERCIAL, with f

Framing Department, in Tallahassee. Florida.
State Capital. Two Universities and one Junior
College In business here 32 years, excellent
location Owner will stay on for transition period,
acquainting buyer with long and respected con-
tacts For more information write Harvey E. Slade.
Sr. P O Box 3745, TaMahassee, FL 32303

RETOUCHING AND COLORING

RETOUCHING- Black-and-white andfcolor Qual
ity retouching at fair prices Fast service Free
sample Frank M. Staro, 320 North St., Pittsfield
MA 01201.

tZ4 TMF. I'ROT | ‘ON A OTOC.HAPHER / JULY
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RETOUCHING, Color, problem negatives finest
work. International experience. Norma Morain, 505
N. Gay St., Mount Vernon, OH 43050.

PERFECT RETOUCHING. Invented a special tech-
nique to retouch color and B&W negatives. Send
negative for sample. You will be delighted with
quality, reasonable rates and quick service. Asif
Siddiqi, Box 6063, Daytona Beach, FL 32022.
Phone 252-8428.

UNEXCELLED RETOUCHING. Color and black-
white. Flexichroming. Oil correcting, airbrushing.
Eye glass corrections. Jerry Smith, 117 Bimini
Place. L.A., CA 90004.

PHOTO COLORIST — 20 years experience, free
lance, lite and semi-heavy, will color samples,
reasonable rates. Chicago, 5021 S. Fairfield,
434-9643.

RETOUCHING COLOR or black-and-white. Finest
quality. Mary Johnson, P.O. Box 255, Forest, MS
39074. (601) 625-8289.

RETOUCHING — COLOR and black-and-white.
Corrections. 20 years experience, fast service,
fair prices, free sample. Margie's Art Service,
rr22 Lane 5. Warwick, RI 02888.

NEGATIVE RETOUCHING. Highest quality work
for discriminating photographers. All corrections,
prompt service. Alice Turner, P.O. Box 368, Cathe-
dral Station, New York, NY 10025.

COLOR NEGATIVE RETOUCHING — Fine quality
Character retained. All size negatives. Studio —
$3.50 per head. Doubles and groups — $6.00.
School negatives — $1.50. Photographers with
special requirements please write. Harold Haase,
660 Meade St . Hollywood, FL 33024.

E 4 E RETOUCHING Service. Color and B&W.
Fast dependable service. Special corrective re-
touching. 9223 Overland Rd., Boise, ID 83705.
Phone 375-4546.

HELENAS ARTISTIC RETOUCHING SERVICE
FOR PORTRAIT AND SCHOOL PHOTOGRAPHERS.
Perfect workmanship in retouching color or black-
and-white negatives. 859 Fillmore Ave., Buffalo.
NY 14212. Phone (716) 894-6337.

GOOD QUALITY retouching. Fair prices, color or
black-and-white. Inez Faulkner. Rt 3. Box 303A,
Forest. MS 39074, Phone (601) 625-8147

OIL COLORING; prompt, reasonable; send toned
print and one of your oils for sample to Andrea's
Art Studio, 51 Erie St. N., Massillon, OH 44646.
RETOUCHING AND corrections Color and black-
and-white. Quality work, dependable service. Will
do sample negative. Margaret De Stefano, 55 E.
Hildale. Detroit. M| 48203.

DALE R. LAMPMAN - AIRBRUSH ARTIST
(please see my ad under AIRBRUSHING).
QUALITY NEGATIVE retouching. Regular and

color Over 25 years experience. Fast service,
reasonable. William Speizer. PO Box 537, Miami
Beach. FL 33139. 538-5039

RETOUCHING. COLOR and black-and-white neg-
atives. Quality work, prompt service Mrs. Anna
Popov. 27920 Knickerbocker Road, Bay Village.

FINE QUALITY WORK for the discriminating
photographer. Lite, medium, heavy or opaque oil
on paper, canvas, linen, or ivora. Quality school
work or Master grade painting with portrait or
scenic ground. Direct color enhancement and
copy work. APAG and IAG award winning pho-
tographic artist Marie Ekstrom, 9133 S. Hoyne
Ave.. Chicago, IL 60620. 312/233-7830.

RETOUCHING, COLOR or black-and-white. Finest
quality, at competitive prices. Minnie A. Dolce,
P.O. Box 158, Lawrence. MA 01841

RESTORATIONS

OLD PHOTOGRAPHS RESTORED. We copy, re-
touch, opaque backgrounds, take out unwanted
people or objects, fill in any missing details,
everything done in heavy opaque oils. The fin-
ished work is board mounted and safety sprayed.
Send your original or copy for free estimate . .
it will be returned unharmed. Your satisfaction is
guaranteed Clinton H Saffer, 1742 Sansom St..
Philadelphia, PA 19103.

FINISHING

WALLET SPECIALISTS— Professional finish.
Black-and-white from Ektacolor also. Negative up
to split 5x7. Send negative for sample. Crown
Photo Service. Inc., 1278 Copley Rd., Akron. OH.
Phone 216/864-6732

PROFESSIONAL FINISHING from Ektacolor film

School packages and quality color candid
prints, from 70mm 120-620 sizes. We also have
retouching service, write for price list. 5th Ave.

Photo Studio & Color Lab. 587 Fifth Avenue.
Brooklyn, NY 11215. Phone (212) 788-6200.

SCHOOL FINISHING. A complete line of school
finishing for school photographers. Black-and-
white and color packages for undergrads— custom
processing for seniors. Special 35mm cameras
designed for undergrad work offered at a very
reasonable price. Write for free catalog. ALL-
STATES PHOTO CO., 2940 East 96th Street Chi-
cago. IL 60617. Phone 312/221-6694

TOP QUALITY candid prints, cropping & spotting
8x10’s. $135. 11X14, $4.00. SENIORS Portrait
packages from 70mm first unit $2.50. second.
$1.75 add 51.00. Finest color negative retouching.

Great Lakes Color Lab, John Popov, M.Photog.,
19800 Center Ridge Road, Cleveland, OH 44116.

CUSTOM COLOR FINISHING FOR SENIOR PHO-
TOGRAPHERS Now you can bid for senior con-
tracts in natural color. We are a full service
school finishing lab. Write for free price book.
S.C.P. (Division of) ALL-STATES PHOTO CO.,
2940 East 96th Street, Chicago, IL 60617.

SCHOOL PICTURE Processing from Ektacolor or
Vericolor film. Complete service available includ-
ing 8x10, 5x7 or 3Vfex5 format packages from split
70mm or 46mm and 5x7 or 31/2x5 packages from
35mm film. Classroom group pictures from any
size negative up to 4x5. Fast service and highest
quality. Camera Art, Box 100, Lewiston, MN
55952, Phone (507) 523-6101.

COMPLETE CUSTOM B&W SERVICES. Portrait

and commercial processing, proofing, retouch-
ing, printing, mounting. Over 30 years experi-
ence. KOSMAN PHOTO (TPP), Drawer U, Lees-
burg, FL 32748.

AIRBRUSHING

PROFESSIONAL AIRBRUSHING can turn problem

prints into wanted items. Color or black-and-
white. Commercial prints sharpened. Old photo-
graphs restored. All with the print correction

method that doesn’'t show. Send your prints to:
DALE R. LAMPMAN — AIRBRUSH ARTIST, 1240
Eleanor Dr., Waterloo, IA 50701.

INSTRUCTION

PROFESSIONAL OIL COLORING — Easily learned
and done at home. Good income. Write for Free

Booklet, "Magic of Photo Coloring." Hamilton
Studios. Box 39-N, Claymont, DE 19703.
RETOUCHING. Qualify now for Professional Re-
touching. Complete, practical course Readily
mastered at home. Free brochure, "Art of Re-
touching." Hamilton Studios, Box 39-NR, Clay-
mont, DE 19703

PROFESSIONAL PORTRAIT course— PRACTICAL
— ("hands-on" instruction) CONDENSED (3 days).
WRITE: Jerry Interval, Master of Photography,
1521 Ingomar Rd., Pittsburgh, PA 15237.

MARSHALLS AMAZING PHOTO-OIL COLORING
SYSTEM makes learning fast and easy— no ex-
pensive course needed. Earn High Profits right
at home. Acclaimed since 1919. For FREE color
chart (65 colors) and instructions, see your
photo dealer or write MARSHALL'S, 173 N. 9th
St.. Studio NPP, Brooklyn. NY 11211.

HOLD AN AIRBRUSH SEMINAR- your area—
easier corrections on color prints— Details Hen-
ry van Westrop, M.Photog., 12860 S. Western
Ave., Blue Island, » 60406 (312) 388-0190. _

WEDDING PHOTOGRAPHERS: You, too, can sell
a million dollars in bridal photography! You can
also average a sale-a-day and close 99% of your
sales on your first call. How? REGISTER TODAY
and find out by attending one of George Pappas
Bridal Sales Seminars in the city nearest you.
You'll meet George and Marge Pappas, bridal
sales experts who have devoted almost two
decades of their lives to successful bridal pho-
tography selling. George has appeared as a fea-
tured speaker on many of Rangefinder's seminars,
also on state professional photographer associa-
tion's platforms, and coast-to-coast with his own
seminars beginning in 1972. He has personally
sold well over a million dollars in bridal photog-
raphy. averaging a sale-a-day for more than a
decade, closing 99% of all his sales on his first
call. Hundreds upon hundreds of photographers
have purchased his popular-selling manual,
"Salesmanship! The Answer To Bridal Photog-
raphy Success" and his files are full of unso-
licited letters of praise for his sales-success-
system. Marge Pappas is a top-notch pro and a
wizard at getting appointments that have re-
sulted in millions of dollars in bridal business.
Meet two of the most dynamic and inspiring sales
consultants in the United States today

George and Marge Pappas LEARN their dynamic
sales-success-system. DISCOVER how you can
use this proven system of selling to close 99%
on your first call (without high pressure), average
a sale-a-day. and sell a million dollars in bridal
photography for yourself!

1973 ITINERARY: AUGUST 19th — Sunday — San
Diego. California; 22nd — Wednesday — San
Francisco, California, 26th — Sunday — Seattle.
Washington; SEPTEMBER 16th — Sunday — New
York, New York; 17th — Monday — Montreal.
Canada; 30th — Sunday — Pittsburgh, Pennsyl-
vania; OCTOBER 14th — Sunday — Chicago,
lllinois: 28th — Sunday — Cincinnati. Ohio:
NOVEMBER 11th — Sunday — Atlanta, Georgia;
25th — Sunday — Miami. Florida: 26th — Monday

— New Orleans, Louisiana; DECEMBER 9th —
Sunday — Nashville, Tennessee; 16th — Sunday
— San Juan. Puerto Rico.

Limited class size. Tuition:
spouse: $35. Includes luncheon and take-home
material. Send check, money order, or Master
Charge to: Pappas & Associates. P.O. Box 231.
Department 66, Fords. New Jersey 08863. Phone:
201/225-1910

ROBIN PERRY, FIIP. ARPS M.Photog.Cr., of
Waterford, Connecticut announces the formation
of a creative color and black-and-white workshop
to be held at his studio just off Interstate 95 New
London-Waterford. Connecticut. For three days
in July. August, September, and October. Robin

S45. Employee or



INSURANCE BENEFITS

Available to all members of PP of A

1. Income Protection

2. Major Hospital

3. Life Insurance

4. Hospital MONEY

5. Accidental Death
Compare the Association Rates and Benefits
with anything on the market. You'll be sur-
prised.

PP OF A GROUP INSURANCE PLANS
21 North Skokie Highway, Suite 210
Lake Bluff, lllinois 60044
(312) 295-1544

CLARKE
SECRET
The secret lies in four O ff-
Center rubber pegs that
hold paper and give bor-
derless prints. Clarke Easel
is Fast, Positive. Trueregis
frafion with one hand oper-
ation. ORDERNOW -
FROM YOUR DEALER or
14 Comb. send check to us direct —
5x7 8x10-11 x money back guarantee.
120 Comb. W rite for brochure and

see how to have the Best
For Less.

14 x 17-16 x 20
Postage Prepaid

CLARKE COMPANY ,0X WANOKI, VA.
24009

FOR THE PROFESSIONAL

Afkinson-Stedco Color Film Service
24-Hour Color Film Processing
of Elctachrome, Ansco & Anscochrome Film

Quality Dye Transfer Color Printing

We still process E-I Ektachrome
Custom Color Prints

Color Slide Duplicating With Masking
Service Available

All orders are given individual attention by skilled
personnel to insure fine and consistent quality.

Write for prices or send film to:

Atkinson-Stedco Color Film Service
7610 Melrose Avenue 213-655-1255
Los Angeles, California 90046

TOP QUALITY

8X10

LITHOGRAPHED ON HEAVY GLOSS STOCK
BLACK & WHITE 8x10s
500--S22.85 1000-S35.00

SEND FOR SAMPLES AND PRICES

Vn PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

LOWEST PRICES BUY DIRECT AND SAVE!

MADE TO ORDER & STOCK RUBBER STAMPS FOR
PHOTO DATA COPYRIGHT PROTECTION FILE
NUMB! RS fTC SPECIAL QUICK ORY INK A STAMP

RUBBER STAMPSforPHOTOGRAPHERS
[ PADS TOR STAMPING PHOTOGRAPHIC PAPERS
SIGNATURE STAMPS - EMBOSSERS A SEALS -

FREE
CATALOG  DATING A NUMBERING STAMPS
X44)-0TPT M-FHANKLIN PARK.ILL B0131

QUANTITY BLK & WHT

GLOSSY PRINTS

Top Quality at Quantity prices
25 100 250

57 5.75 10.75 24.25

8x10 6.75 13.50 30.50 |

PLUS POSTAGE COPY NF.GS $3.00 LA
WRITE OR CALL— (203) 336 -1151
For COMPLETF PRICE LIST
CONTACTS « ENLARGEMENTS « COLOR
(J) PHOTO NINTHS, tax.

150 EAST MAIN ST. BRIDGEPORT, CONN. 0SS08

INSTANT VIGNETTES

908 SHAWANO AVE « GREEN BAY WIS S4303

FILE IT. .MAIL IT...
DELIVER IT...in an
APEC ENVELOPE!

All sizes PHOTOMAILERS «KRAFT =Gt ASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
304 East 23rd St., New York 10010

Professional Print
Retouching Kit

All materials, instructions and
practice prints for easy color
print corrections.

PLUS materials and
instructions for

Brush Stroke v f
effect” Wi

-ORDER TODAY:-
Dale Color, Inc.
Box 460, Bloomington, Ill. 61701
or
Dale Color\West
Box 4105, Portland, Ore. 97208

Complete Background Control
., MODEL W

BACKGROUND CONTROL
Now with core wound
TECH-SEAMLESS
background paper -
available in 4. 6. 9 and
12 ft. widths firne

X proven — first in the
profession and still
first choice of leading

photographic installs
lions

Dealer inquiries invited—
for free descriptive literature

PHOTO-tech:'.

Now there's a VIGNETTER to fit your RB 67,
Hasselblad, Kowa-Six and similar SLR’s.

Attaches between
camera and tripod

S 22.50
R. HAURY CO

2103 Vandalia.
Collinsville, lllinois 62234
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plans a three day, ten hour a day workshop
heavily concentrated for professional or other
photographers in many phases of color and black-
and-white photography with great emphasis in
creative color as used In advertising illustration.
Prospective students should be reasonably pro-
ficient professional photographers having 35mm
and 2va square or similar cameras. Food and
lodging will be at the students expense at nearby
motels. All workshop sessions will be at the
studio where there are ample facilities for shoot-
ing and processing. This seminar is limited to
10 students on a first come, first served basis.
Write for brochure. Cost $250.00.

WEDDING PHOTOGRAPHY class by Monte Zucker
now being formed for September 24-25 in his
Silver Spring. Maryland, studio. Call or write for
details: Monte Zucker. 10887 Lockwood Drive,
Silver Spring, Maryland 20901. Phone 301/593-
3344 Also, classes now being planned through-

out the country for next year. Inquiries invited
from those who would like to either set up or
attend a class in their own locale.

QUANTITY PHOTO PRINTING

WHY SLAVE over QUANTITY PRINTS? We Il do
the work while you make the profit! 8x10’s: 1M
only 111/2Ceach . .. Post Cards: 1M only 50 each.
LESS SPECIAL PHOTOGRAPHERS DISCOUNT!
Quality and service guaranteed. Write for sam-
ples and complete price list. Kier Photo Service,
Dept. NPC, 1627 E. 40th Street, Cleveland, OH
3 .

4410
BACKGROUNDS

ELECTRONIC FLASH BACKGROUND PROJECTOR.
A lightweight, low priced system that works.
Perfect backgrounds every time. Complete unit
with 3M 6 foot x 6 foot screen as low as $595.
Without screen $495. Call collect (312) 827-5082
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The Professional Photographer
July 1973
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ship includes subscription to
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ATTACH LABEL
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HERE!

mn,| this form with your payment and check one:
new subscription

1j renew my present subscription

Please check your classification (one only).

1 Portrait

If you're moving, please let us
know six weeks before changing

Commercial Q In-Plant

Major interest
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or write to ELECTRONIC FLASH BACKGROUNDS,
535 Jon Lane, Des Plaines, IL 60016.

BUSINESS OPPORTUNITIES

EARN EXTRA PROFITS with miniphotos with
gummed back. (B&W or Color). Also ZODIAK
photo novelties. Send $1 plus 250 p. & h. and
photo for money making kit plus 50 b&w photo
stamps. PHOTO STAMP CO. (since 1925), Dept.
PA, 173 N. 9th Street, Brooklyn, NY 11211.

INVESTMENT OPPORTUNITY. Profit from our ex-
perience. Complete knowledge of professional
finishing business. Will assume entire responsi-
bility for supervision in R & D marketing, business
management and all related systems involved in
establishing a new professional color laboratory
or reorganizing an existing lab. Box B702, THE
PROFESSIONAL PHOTOGRAPHER, 1090 Execu-
tive Way, Des Plaines, IL 60018.

LABORATORY SERVICES

CHURCH DIRECTORY LAB SERVICES. Complete
line of color package printing and black & white
services designed for producing Church Direc-
tories. Helpful sales and marketing suggestions
for those Just beginning to photograph churches,
plus all the services the old pro’s need. Write
for free literature: MAGNACOLOR, Church Direc-
tory Division, 1311 Merrillville Rd., Crown Point,
IN 46307, or call: 219/663-3210.___

SALES AIDS

WEDDING-PHOTOGRAPHERS: Boost your profits
. start your sales soaring! Use the sales-suc-
cess system offered in the George Pappas limited-
edition manual. “ Salesmanship! The Answer To
Bridal Photography Success.” This best-selling
manual reveals the secrets of how the author
closes nine out of ten sales on his first and only
attempt, averages a sale-a-day for well over a
decade, and racks up well over a million dollars
In bridal business! More important, the manual
reveals how you can too. Thousands of bridal
photographers from coast-to-coast are using this
system . . . and enjoying greatly increased suc-
cess. So can you. Let your talents really pay off
BIG! Send $25 check or money order today (be-
fore this limited-edition is completely sold out)
to: Associates, Department 25. Box 231, Fords.
New Jersey 08863. Enclose this ad with your order
and receive a complimentary copy of, “Building
Your Bridal Business.” by George Pappas.
ALBUMS: TOPFLIGHT, ABC, Holson & Camille;
also wall and easel frames, photomounts, stock
mats. etc. For catalog write: Michel Mfg. Co.,
4664 N. Pulaski Road, Chicago, IL 60630.
ALBUMS! WEDDING, Commercial; Photographer
and customer’s names in qold. Mounts. Sales
Aids. Free catalog! Orders shipped day received.
Crestwood. 3601 West 71st, Prairie Village, KS
66208. _
MODEL RELEASE FORMS. $1.00 per hundred
The Hi-Mark Co., 1306 N. Wilton PI, Hollywood
CA 90028.
MODEL RELEASES 75 — $1.00; 150 — $1.50; un-
usual Business Cards, Letterheads, etc. Price list
free. Pioneer — NP-7, Island Park. NY 11558.
PHOTOMOUNTS — ASK for free samples from
manufacturer. 37?x5 mounts. 100 for $3.50. 5x7
folders. 100 for $7.95 Plus postage. Penn Photo-
mounts. Darby, PA 19023.

FOR LEASE
PORTRAIT DEPARTMENT for lease Associated
with established Bridal business. Excellent op-

portunity for male or female photographer. Studio
and Color Process, all latest equipment. Contact

J. P. Stillmank. Highway 51 South Janesville,
WI 53545,

PORTRAITS
COPY WORK. OIL PORTRAITS from faded,

scratched or broken originals. 60 years experi-
ence in art work. Send to: Block Bros., 3617 Gran-
del Square, St. Louis, MOj63108.

REAL ESTATE FOR SALE

IDEAL 5-ACRE RANCH. Lake Conchas, New Mex-
ico. $3,475. No Down. No Interest. $29/mo. Vaca-
tion Paradise. Money Maker. Free Brochure.
Ranchos: Box 2003WK, Alameda, CA 94501.

TRAVEL

HONG KONG TOUR for photographers Oct. 11-21,
1973 sponsored by Professional Photographers of
San Francisco. $499.00 comp. inc. transportation,
room, meals, and many extras. For info: PPSF, 44
Montgomery St.,, San Francisco. CA 94104.

MISCELLANEOUS

MOTORIZED BACKGROUND ROLLER SYSTEMS
for seamless or painted backgrounds, with con-
venient remote control. NO cranks. NO pulleys.
NO chains. 2 or 4 motor units for wall or ceiling.
NEGATIVE PRESERVERS *“Proof & File” 35mm
or 120 size Packs of 100 — $12.95 each. 3 packs
$10.95 each. 10 packs $9.35 each. Dealers inquire.
PORTRAIT BACKGROUNDS, all on 12 oz. artist
canvas, custom or stock. We stock Charish,
Zeltzman, Blue Vignett, Rembrandt, Brides Blue,
Exec Brown.

HOME PORTRAITURE Manual for beginners $18
Send stamped, self-addressed return envelope for
detailed information. PHOTOGRAPHY. Dept. PPA,
5334 Sunset Boulevard. Hollywood, CA 90027.



HOTEL

92ND INTERNATIONAL EXPOSITION OF PROFESSIONAL PHOTOGRAPHY RESERVATION
21ST NATIONAL INDOSTRIAL PHOTOGRAPHIC CONFERENCE AUGUST 50.1973 REQUEST

MAIL TO: Note: In order to assure you of sleeping accommo-

PP of A Housing Bureau dations, we request that you submit this

1090 Executive Way Housing Form to the PP of A Housing Bureau Date,
Des Plaines, lllinois 60018 before July 15, 1973.

Please make hotel reservations as noted below (Please Print or Type):

First Choice Do not write in this space
For Housing Office Only

Second Choice.

Third Choice___

Fourth Choice-

Number of Rooms & Rate:

With Single Bed (for 1 person).

With Double Bed (for 1 or 2 persons)-
With Twin Beds (for 2 persons)_
Suite (Parlor and_____ bedrooms)___

Other

Rooms will be occupied by: (Please designate those who will share same rooms. List additional names on
separate sheet. Be sure to show arrivals and departures.)

NAME ARRIVAL DEPARTURE
(Please Print) CITY STATE Hour-Date Hour Date

NOTE: If hotel of first choice is unable to accept the reservation, the PP of A Housing Bureau will endeavor to
comply with your second or third choice. You will receive direct confirmation from the hotel accepting the
reservation. (While the PP of A Housing Bureau will use every resource to see that your reservations are
properly made and confirmed, we cannot accept responsibility beyond this point. We are not responsible
for losses or inconvenience due to strikes, accidents, or the failure of outside organizations or persons.)

Name
Title
PLEASE PRINT
OR TYPE Company

Street Address

City State Zip Code
NOTE: You will receive confirmations direct from the hotels. See reverse side for list.



DENVER HOTELS, LOCATIONS, AND RATES

The hotels listed below have reserved a limited number of rooms specifically

for the PP of A Convention. The prices listed do not reflect the 7%

hotel tax.

Hotel numbers

Complex on map below.

#1 . THE BROWN PALACE HOTEL
CONVENTION CO HEADQUARTERS

SINGLES $21.00 $26.00
DOUBLES $25.00-$28.00
TWINS $26.00-$31 .00
SUITES:

1 Bedroom $45.00 $100.00
2 Bedroom $75.00 $130.00

Third person—add $5.00

*3. DENVER HILTON HOTEL
CONVENTION CO HEADQUARTERS

SINGLES $15.50-$28.00
DOUBLES $23.00-$3 1.00
TWINS $23.00-$32.00
SUITES:

1 Bedroom $70.00 $100.00
2 Bedroom $85.00 $150.00

Third person—add $7.00

* Swimming Pool

#Free parking for registered guests (limited at Brown Palace)

N

DOWN

*#4. THE CAPITOL PLAZA INN

SINGLES
DOUBLES
TWINS
SUITES:

1 Bedroom
2 Bedroom

$16.00-%$2 1.00
$20.00-$28.00
$20.00-$28.00

$40.00
$60.00

Third person—add $6.00

5 NEW ALBANY

SINGLES
DOUBLES
TWINS
SUITES:

1 Bedroom
2 Bedroom

$15.00-$22.00
$19.00-$25.00
$22.00-$28.00

$55.00
$75.00

Third person—add $6.00

ul

13Th

TOWN AREA

city

refer to their location in relation to the Denver Convention

#2. COSMOPOLITAN HOTEL

SINGLES $20.00-$30.00
DOUBLES $27.00-$37.00
TWINS $27.00-$37.00
SUITES:

1 Bedroom $40.00-$85.00
2 Bedroom $65.00-$ 110.00

Third person—add $5.00

*#6. RADISSON

SINGLES $20.00
DOUBLES $26.00
TWINS $26.00
SUITES:

1 Bedroom $29.00

Third person—add $3.00

Family Plan rates available on request.



DENVER HAS SO MUCH...

here are just a few highlights

NORAD BAND

opening

ceremony

The impressive opening
ceremony will start the PP of A
Denver Convention in

great style. The mighty North
American Air Defense
Command (NORAD) band will
be on hand for a short
concert and for the
ceremonies. The band is the
musical ambassador of
Canadian-American goodwill.
Under the direction of Major
Melvin Huyett, the band
represents the nearly 100,000
U.S. and Canadian service
men and women who guard
the North American Continent
against air attack.

KEN BOYES R A. HAMMONDS P. CONSTANTINE

the
hritish touch

Immediately following the opening ceremony, a lively treat is in store.

Two outstanding photographers from the United Kingdom will display their wit
and wisdom in an overview of the "British Touch." The similarities and
differences in operations and esthetics here and over there make fascinating
listening. Ken Boyes, Birmingham, manages the Birmingham Post and Mail Ltd.
Studio, is President of the Institute of Incorporated Photographers, and is a

leader in the English color revolution. Richard A. Hammonds operates a small town

general practice in Hereford. In addition to the usual weddings and portraiture,
he is the official photographer for the famous Hereford Herd Book Society.
Posing cattle presents its own unique set of problems, and you'll find out

what they are.

On Tuesday afternoon, Dennis Constantine, Birmingham, UK presents a little
different view of overseas photography with "Constantine-Portrait Photographer:
A Look at the Social Scene in Europe." Dennis is well known to American
photographers due to his frequent visits to PP of A Conventions over the past
few years. Currently he is President of EUROPHOT (Council of Professional
Photography in Europe). A display of his candid portraiture of the Birmingham
Symphony during their trip behind the iron curtain can be seen in the Exposition.
He will discuss the background of his business, promotion, and the effect of

the changing social scene on photography in Europe. He'll look in his crystal ball
and give you his thoughts on future trends in this interesting business of
photography.

O nd INERNATIONAL exposition of
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rootin’ tootin’ barneque
and western horse spectacular

Saddle up, pardner, for real treat for the whole
family Sunday night, August 5. Busses will
whisk you to the Jefferson County Fairgrounds

d'Arazien
on industrial
photography

Art d'Arazien, one of the world's
top photographers of Industry,

is the featured speaker at 2 p.m.

on Monday, August 6, in "The
Challenge of Industrial
Photography,”" d'Arazien shows
the use of both large and small
format cameras. Trends in
industrial photography, for both
advertising and annual reports,
are changing. You can find out
how and why.

for an authentic Barbeque dinner and great
show —the Western Fforse Spectacular.
Costumes, clowns and amazing feats of
horsemanship will etch this evening in your
memory. Staged by the Westernaires, the
show can only be adequately described by the
word “spectacular." The Westernaires is a
non-profit group composed of 1,200 young
people. They have appeared in movies, on
TV and at events throughout the country. Be
sure to get your ticket early at the ticket
center, registration area. Adults $8.50,
Children 12 and under $6.50.

profits
In paradise,
Werner Stoy

Camera Hawaii was started in
1950 as a small commercial
studio. Now it's one of the biggest
on the islands. They do work
for a good share of the major
magazines. In the process they
have collected and organized a
large stock photo library. They
have expanded into movies and
TV spot production. The market
for aerial work has expanded
to the point that they purchased
their own plane and specialized
in the unusual approach. Stoy
indicates that it hasn't always
been this good, and his
presentation on Tuesday, August
7, at 10:30 a.m. will show the
downs with the "ups" through
slides and motion pictures.

e piece lo be m 73
S Denver, August 59

FOR MORE INFORMATION CONTACT PP OF A, 1090 EXECUTIVE WAY, DES PLAINES, IL 60018

extra dollars tor
you. Nancy and

Jack Hoiowitz

Take the kind of photography
the public wants to buy and sell
them more and larger sizes,

says this husband and wife team
from Springfield, Massachusetts.
These portraitists have created an
image of doing today's kind of
photography. Instead of trying to
increase their number of sales,
they go after the increased
average through better sales
technigues and better quality.
Some of their work is done in
their home studio, but a growing
portion is being done in the
customer's home with family
groups. They'll demonstrate
posing and lighting teenagers
and young adults. They carry
their beliefs into their W'edding
business, too. They love their
profession, and it shows.



" Evenything youn studio needs
. FOR A PROFITABLE SENIOR PROGRAM

BUILD-A-SALE

DISPLAY SHOWN g
(WITHOUT SAMPLES), $55. COIMPQQ@ SQMIO'I

' Photography Progrom

® CUSTOM-DESIGNED FOR YOUR STUDIO
Whatever your senior photography needs this fall — from
top quality color packages and fast, dependable service, to
& a complete senior program to handle production, record-

keeping and customer service detalls — you can count on
Keith Cole. Our senior production staff will work closely
with you to provide just the service you need. With Keith

® Cole's custom-designed senior program, you can expand
your business and profits without investing in more equip-
ment, space and employees,

USE ANY PART OR ALL OF OUR SENIOR SERVICES
TO MEET THE NEEDS OF YOUR SENIOR BUSINESS

e Keith Cole handles all production details — preparation
of all printed materials, proof mailing, receiving and bill-
ing of orders, mailing of finished prints, record-keeping,
customer service, etc.

L ® You have more time for photographing and selling schools.

e Packages and prices custom-designed 1o meet needs of
your schools.

e e Top quality color processing and dependable service.
PACKAGES AS LOW AS $1.50 PER 8x10 UNIT, including
i- texturing, spraying and spotting (depending upon number
of 8x10 units per sitting).
e
NEW BUILD-A-SALE DISPLAY UNIT
HELPS INCREASE STUDIO SENIOR SALES
L 4

ATTACH THIS TO YOUR LETTERHEAD
AND MAIL TODAY TO KEITH COLE

EAST: 6101 ROBINWOOD ROAD, BALTIMORE. MD 21225

Mi 12221 RIVERW ( HiIVvE IUANSY F MN 5%

KEI H ) 3G . heck >enc g
arge to my account. (Keith Cole authorized dealers only )

Please send fermation on Weddings
rr phic Canvases [] Grade Schools

nno‘ogmnnv susiom Prints up to 20x20 feet [ ] Commercial KS548
o S —




How was this imaginative result obtained? Kodak photographer Norm
Kerr did it using two identical photographs with strong, fine patterns;
sandwiched and “rotated” with respect to each other for a “moire"
effect. Both pictures shot “thin" to keep colors from oversaturating.
The film? KODAK EKTACOLOR Professional Film, Type S, 8 x 10. For
more data on this and other imaginative professional techniques, write
EASTMAN KODAK COMPANY, Dept. 41 2-LC., Rochester, N.Y. 14650.

DOES IT-WITH KODAK PRODUCTS



