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GRADUATE TO THE FINEST—-NCL'’S
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SENIOR PORTRAIT PACKAGE PLAN.

and we've got the answers! NCL's Senior Portrait Plan is
s! Contact us immediately for

r processing services
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Because you are part of every picture you take . .. send it to National
NATIONAL COLOR LABORATORIES®

National Color Laboratories, Inc National Color Laboratories, Inc. National Color Laboratones ©
844 Middie Street 306 West First Avenue Mississauga: On
Weymouth, Massachusefts 02188 Roselle, New Jersey 07203 (Prices slightly higher in Canada)
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BRING THE OUTSIDE iN
WHEREVER YOU GO

You'll think you've got your own personal sun-
shine when you take a Flashmaster Location

Umbrella Outfit on your next location assign-
ment. The most versatile mobile light you can
buy, it provides the soft, broad illumination of
the great outdoors wherever and whenever
you want it. And its reflected 250 watt model-
ing light shows you just what you're getting

Use It as a single source of basic illumination
for group photos, commercial settings, and on-

the-scene industrial work. Use it as a perfect
soft fill with other Flashmaster lights for loca-
tion portraiture.

Collapses to 40 inches for easy transport-
ability. See your Photogenic dealer for details
or write for literature.

PHOTOGENIC MACHINE COMPANY

525 McClurg Road « Youngstown, Ohio 44512 <>
DESIGNERS OF FINE LIGHTING EQUIPMENT SINCE 1321
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AHEAD FOR STOCKWELL...

Rallies Follow England Tour

By Bill Stockwell

Sr\ more seminars dot my 1972 sched-
ule, like soft lights on a misty bridge .
We invade England in September
Then we launch our popular Rallies, your
GREAT DAY in Weddings!

Bill Stockwell’'s 1-day Rallies will hit
the wedding turnpike in mid-August and
roll into December. Again, noble gunner,
I call you to greatness!

There is NO SHOOTING in my Rallies,
but you will brighten all your weddings
with stunning color Casuals

Unlock the Handcuffs!
S:-nl. out Charles Thannhausen at the
National! He is handcuffed to an album

of my priceless Casual Champions. For a

misty smile, he will let you peek inside
at the greatest color Casuals on earth
Snap the cuffs back, nice and snug, as
you leave!

This will delight you! The $90
tuition will apply

Rally
on my two-day
20, you gel your money

in full

seminars in 1973

back!

We're setling records Bill Stockwell
Ir. and | with our current 2-day semi
nars. What a sight at Seattle! 46 excited

gunners packed my biggest U.S. school
to date. | felt like Mickey Mantle survey
ing packed grandstands at Yankee Stadi
um!

Remaining 2-Day Seminars

July 10-11 .. New York City
July 24-25 . Des Moines, la.
July 27-28 Kansas City, Mo.

Aug. 7-8 Orlando, Fla.
Aug. 10-11 New Orleans, La.
Aug. 16-17 St. Louis, Mo.

Drop me a note and | will send details
of my remaining 2-day seminars. I'll also
send you my l-day Rally brochure. The

in COLOR!

pictures are

Aug, 22 Seattle, Wash.

Aug. 27 Chicago, IlL.
Aug. 29 Milwaukee, Wis.
September Five seminars in

England, under Norman Cooper’s
direction.

Oct. 1 Detroit, Mich.
Oct. 3 Grand Rapids, Mich.
Oct 15 Rochester, N.Y.
Oct. 17 Hartford, Conn
Oct. 29 Philadelphia, Pa.
Oct. 31 New York City,
Nov. 5 Los Angeles, Cal.
Nov. 7 San Francisco, Cal.
Nov. 12 St. Paul, Minn,
Nov, 1 Atlanta, Ga.
Nov 21 Miami, Fla.

Color miracles, such as Hands Fantasy, will be at your command, following a Bill Stock-
well Rally. All my great color Casuals are rooted in simplicity — your regular wedding

camera and its normal lens. No toys needed!

BILL STOCKWELL'S 1-day Rallies — 1972

Dec. 3 Dallas, Tex.
Dec.5 San Antonio, Tex.
Dec. 10 Omaha, Neb.
Dec. 17 St. Louis, Mo.

RALLY Scoreboard

Profs Bill Stockwell and Bill Stockwell
Class Size Limited to 40
Hours 9am to7 pm

Tuition — $90 each. (And you get it all

back. It will apply, in full, on my two
day seminars in 1673
Deposit — $50. Please send check at

least two weeks in advance. On re-

ceipt of check, | will mail your Casu-
al books

Gratis Texts — 1. A Casual Bouquet. 2.
Shortcut to the Top pocket guide.
500 Casuals are pictured and ex-
plained

No Shooting! There is NO SHOOTING
in my Rallies. You take Mistys
during the POSIiNg sessions, from your
seat, if you wish. All the luscious Ca-
suals are pictured in your gratis texts
You will enjoy A Full Day of shoot-
ing, for samples, in my 1973 seminars

may

My Guarantee — This is the greatest cre-
ative day you will spend in photog-
raphy. After, you will create mellow,
impact and color Casuals on
all your weddings

exolic

BILL STOCKWELL’S CASUALS e 1105 Tedford Way e Oklahoma City, Okla. 73116

Call 405-843-6264







Yesterday.

You're shooting a wedding reception. The freely
moving crowd creates great shooting situations. ¢ / vel, so you see what's happening and can
But you miss some of those great s : e 't with your subjects.
Because waist-leve ing makes you look down. You also can react to your subjects fast, because
s method. the unique Koni-Omega is fast. It provic pull-push

film advance d simultaneous shutter cocking, a
built-in rangefinder-coupled calculator to simplify
flash photography, instant-response controls, and
magazines you can preload with 120 or 220 roll film
and interchange mid-roll.




The magazines boast an intermittent pressure
plate which holds the film flat during exposure
(for corner-to-corner negative sharpness), yet
allows it to trave 2ly during transport to prevent
scratches and streaks

Koni-Omega ‘M
2% "x 2% " negatives which enlarge to 4"x 5” or
8"x10" without cropping. And it offers interchange-
able Hexanon lenses (58, 90, 135 and 180mm), plus
a selection of useful, professional accessories.

gives you retouchable

So get into the Koni-Omega system. And hold
your head high. S our Koni-Omega dealer or
write for our detailed literature

onica Camera Corp [
K.D = w7 B9 ,,":‘Berkey
Woodside York 11377, Lad

Koni-Omega' System







YOUR TELEPHOTO
CAN’T TAKE THIS

(1% Lol
~

Photo taken at LaGuardia Airport by Dominique, using a Miranda SLR with a Soligor 200mm lens and o “Telephoto Flosh.”

Not from 300 feet away. At night. And with the helicopter fired the Matador 500 hundreds of thousands of times
rising rapidly into the 7. yvou know it 1 go the distance mor 'S n one
Not unless it has the help of the “Telephoto Flash” Yet, the Matador 500 doesn’ igh much. A mere 16 oz.
(our name for the Matador 500). on camers st 1 I , complete with power
For only the Matador 500 throws enough portable pack, la head, ', charger/adapter 1 bat
power far enough to let you move up, out and away. Even in tery compartment. And, without it, your telephoto lens is
pitch darkness, you can shoot across canyons (natural blind at night.
or manmade). Or broad streams. Or reach otherwise ' y ther helpful 1 : our opt
inaccessible subjects. ; harger : ge batteries in 60 minutes, par-
On full power, the Matador 500 blasts out 7 ¢h att
BCPS (200 watt-seconds) foolproof flashes. Up to 150 . 1ie Matador 500 more flash than
of them, each at their peak. Switch to half or quarter T} ask 3 Il litz deal I
power, and fl -per-charge rise to 400, recycle time
drops to 1 second. that has
And without a miss. We know, because we've test-

Matador 500 “The Telephoto Flash”
» UFTRAB.U?TZ3




- Special
Promotions

We at C-K Color Lab are in partnership with the professional in keep-
ing you busy and profitable during the lean months. If you
are interested, please write for our Money-Maker Kit which includes
an in-depth analysis of what we can do for YOU.

STUDIO NAME

OWNER

l ADDRESS
l(l-lv\ STALL. 21

CK

P. 0. Box 24566, Seattle, Wash. 98124
n n u ur Phone: (206) 775-1541, Edmonds, Wash.

.

Need Information On

CPromotions

[(JCustom Printing

OCommercial

OCundid Wedding

CSeniors

[(JUndergrad Packages and
Elem. Packages

[(OProms and Groups

[JSend Current Price List and

Prepaid Mailers

ASE CLIP OUT AND MAIL TO)

T

Trade
Talk

Ethel Cook, Cooks Photo-Art Studio
Vienna, Va., has been awarded the Man
of the Year award by the Vienna Cham
ber of Commerce. Mrs. Cook 1s presently

developing a five-year plan of studio ser

el ( ( AMa Yea )
! m | Vi
( Com
vice to Vienna and Northern V
Mike Rotunno, Chicago photog ha
received the First Chicag A dor
award from the Chicago Cony At
Tourism Bur } made more
300, i Chic s Mt
ind O'Hare In ( | Airpe
It edit the Port Hi M
newspaper, whi carries the advertising
sunt Tor Mary and William Goschnick,
A pleased to read of the good results
¢ ( ( na
ort  ad Tt essional Pho
ph \ 17 8) t he i
ng th e
¢ r -
i\ ( local me
s ]
L oq 3
M ) 158 )
1 Times {
O
Ma (08¢ ' 3
It '« 1
fr
Randy Nab has opened a studio al
: I

Wyo

. Gillette, Gillette Martin and
Dorothy Brody operate a business more

from their Cave Creek
rea residence n Arizona. The Brodys
photographic studic in New Ha-

Turn to page 120



Meet the Calumet
“Multi-Power”’
Electronic

Flash System

The heart of Calumet's new Multi-Power model 3000 Electronic
Flash System is a unique solid state 400 W/S "‘Multi-Power"
generator. It lets you add more power when you need it. The
electronic components and circuits are extra heavy duty for
powering the Add-On Banks (600 W/S and 1200 W/S boosters)
When either of the Add-On Power Banks are connected 1o the
compact 400 W/S generator the light output increases to 1000 W/S
or 1600 W/S,

The new system recycles fast . .. 1600 W/S to full 100% output in
1.6 seconds. Even faster recycling at 200 W/S for motorized
cameras (3 frames per sec.). Plug in up to four flash heads. The
unique power selector switch lets you control lighting ratios, with
three heads attached.

This system is easy to take with you. The 400 W/S generator weighs
only 14-3/4 Ibs., and is compact enough to fit under am airplane
seat. "Multi-Power" Add-On banks snap onto main generator so
you can take even more power with you.

Calumet's new Multi-Power Electronic Flash System is American
made, and compatible with Calumet/Elliptica, or other similar
equipment.

For more facts on Calumet's “Multi-Power” Electronic Flash
System, mail this coupon today

{C Ca|umet photographic, inc.

1690 Touhy Ave. « «Elk Grove Village, 1ll. 60007 « 312/439.9330

New York Suite 3502 Empire State Building 212/7695-4780 PRO-78B

Los Angeles 434

Manutacturers of Cameras. Lenses, Electronic | h, Procs 1, and Lab Equipment

Tell me more about your Multi-Power Electronic Flash System

Name
Company

Address

City State Zip

W& wOLTI-POWER
SRR






Elght bI"lOn WOl’dS 'ater' Measured by that old adage,

t we have on hand at Ford Photomedia Studios Right. We ha
s enduring affair with automobile, an affair that h
Hnmy Ford and his first car, to the sleek 1972 Pantera s
! and many, many others in between
And just ve have developed many better i
many better ideas in photography since ¢ irst negative
It's been a real "“affair of the art,” and we've loved it.

...has a better idea

(we listen better)










_DATELINES

CONTINUED

AUGUST 6-9

PPA of New Zealand

Logan Park Motor Inn
Auckland, New Zealand
Anthony Henry, Conv. Chairman
253 Upper Symonds St.
Auckland, 3, New Zealand

AUGUST 20-22

PPA of Pennsylvania
Sheraton Harrisburg Inn
Harrisburg, Pa

John Rygiel, Conv, Chairman
100 Wyoming Ave

Wyoming, PA 18644

SEPTEMBER 23-0CTOBER 1
Photokina
Cologne, West Germany

SEPTEMBER 2426

PP of Canada
International Inn
Winnipeg, Manitoba
Sheldon T. Zettler,
Conv. Chairman

82 Lavel Drive
Winnipeg, 19 Manitoba

PPA of New England

Sheraton Wayfarer Motor Inn
Bedford, N. H.

Marley R. Lewis, Conv. Chairman
12 Dean Street

Worcester, MA 01609

SEPTEMBER 24.27

PPA of New Jersey

Howard Johnson Motel

Atlantic City, N. ).

Mike Q, Conv. Chairman

¢/o Coronet Studio Photographers
2004 Lincoln Highway

Edison, NJ 08817

SEPTEMBER 30-OCTOBER 1
PPA of Maryland

Carousel Motel

Ocean City, Md

SEPTEMBER 30 - OCTOBER 2

PP of Louisiana

Fontainebleau Motel

New Orleans, La

John E. Kuhiman, Sr., Exec. Mgr.
5590 Canal Blvd

New Orleans, LA 70124

1973 CONVENTIONS

JANUARY 6-10

PP of A BEECON &

Southeastern PPA

Marriott Motor Hotel

Atlanta, Ga,

Frederick Quellmalz,
Conv. Chairman

1090 Executive Way

Des Plaines, IL 60018
Post-Convention Trips,
January 11-15; January 11-20

JANUARY 27-28
PP of Idaho

22

MARCH 4-6

PP of Indiana
Stouffer Inn
Indianapolis
Lawrence Anspaugh,
Conv. Chairman

PO Box 432
Decatur, IN 46733

MARCH 10-13
Wisconsin PPA
Plister Hotel
Milwaukee, Wis.

MARCH 11-12

PP of Massachusetts

Sheraton Yankee Drummer Inn
Auburn, Mass.

MARCH 11-15

PP of North Carolina

Durham Hotel-Motel

Durham, N.C.

Preston Brown, Conv, Chairman
Reynolda Manor
Winston-Salem, NC 27106

MARCH 16-19

PP of Ohio

The Sheraton Columbus Motor
Hotel

Columbus, OH 43215

MARCH 17-19

PPA of New Mexico

Four Seasons Mator Inn
Albuquerque, N.M.

Eddie Colclasure, Exec. Secretary
1008 Arizona St. S.£.
Albuquerque, NM 87108

APP of Illinois
Pere Marquette
Peoria, lIl.

APRIL 14
PPSNY Conference
Catskills (N.Y.)
Kenneth M. Hay, Cony. Chairman
37 Tanglewood Rd.
Albany, NY 12205

APRIL 7-10

PP of Michigan
Pantlind Hotel
Grand Rapids, Mich.

APRIL 14-17
Missouri PA and
Kansas PPA

APRIL 28-29

Alaska PPA

Anchorage Community College
Anchorage, Alaska

Frank Flavin, Conv. Chairman
Box 2463

Anchorage, AK 99510

APRIL 29-MAY 1
Intermountain PPA

MAY 13-15
PP of lowa

MAY 14-17

Texas PPA
Sheraton-Dallas Hotel
Dallas, Texas

JUNE 23-25

PP of California

Town & Country Hotel &
Convention Center

PO Box 929

Turlock, CA 95380

AUGUST 59
PPof A
Denver, Colo.

SEPTEMBER 23-25
PPA of New England
Sheraton-Hyannis
Cape Cod, Mass.

1974 CONVENTIONS

MARCH 15-19
PP of Ohio

MARCH 31-APRIL 2
APP of lllinois

MARCH 31-APRIL 3
Kansas PPA

Hotel Broadview
Wichita, Kansas

APRIL 7-9
Missouri PA

MAY 19-21
PP of lowa

AUGUST 4-8
PP of A and PP of California
Los Angeles, Calif.

1975 CONVENTIONS

MARCH 14-18
PP of Ohio

MARCH 16-18
APP of lllinois

MAY 18-20
PP of lowa

1976 CONVENTIONS

APRIL 4.6
APP of lllinois
Pere Marquette
Peoria, Il

MAY 16-18
PP of lowa

AUGUST 1-5
PP of A Convention
Washington, D. C.

SCHOOLS, CONFERENCES
AND SEMINARS

(See page 119)

CURRENT
EXHIBITIONS

(C) George Eastman House
(M) Museum of Modern Art

THROUGH JuULY 21
Marvin Obremsky
Nikon House

New York, N.Y.

THROUGH JULY 23
George Krause

Phil Trager

The Witkin Gallery
New York, N.Y.

THROUGH JULY 30

Barbara Crane: People of the
North Portal of the Museum
Museum of Science and Industry
Chicago, IlI.

THROUGH AUGUST 31
The Variety Show

Quivira Photograph Gallery
Albuquerque, New Mexico

NOTICE

All Affiliate convention
dates must be cleared
through PP of A Head-
quarters in order to avoid
conflict. Otherwise, there
may be cause for with-
drawal of Merits by PP
of A. Write or telephone
dates to ‘‘Datelines’’
(312) 298-4680.

FUTURE
EXHIBITIONS

JULY 21.23

PP of A Loan Collection
Playhouse-Seattle Center
Seattle, Wash.

JULY 25-AUGUST 21
Maryl Joseph

Bruce Wolf

Nikon House

New York, N.Y.

JULY 26-AUGUST 27
Scenes of England

India Portraits by Frith

and

Bravo-Mexican Photographs
The Witkin Gallery

New York, N. Y.





















DESIGN YOUR OWN COMBO ‘“16'"" UNITS Proms—Weddings
MONEY MAKING Dance Students-Sports
Special Events —Portraits

PACKAGES Prices apply at the time of film developing Commercial-industrial

COLOR MATCHED UNITS FROM...4 NEGATIVE MASK SIZES
(only one mask size per order)

# 7 Mask — Full Frame 70mm
All negative masks will crop # 8 Mask ~ 8 exp 120 (2%4x3%)
from larger negatives up to #10 Mask — 10 exp 120 (2%4x2%)
4x5 #16 Mask — 46mm 12 exp 120 % 70mm

1st Unit Additional Units

8x10 Borderless .90 .80
5x7 Borderless 45 .30
4x5 Borderless .30 25
4 up (wallet) 4 - 2% x 3% prints

With Borders 45 .30

8x10 5x7 4x5 4 up Unit
No Borders No Borders No Borders 4-2 x 3% prints
with borders

— Prices do not include film developing

— Prints are made on Kodak “‘N'' surface paper.

- Silk or candid texture is available upon request at no additional charge
— First unit price applies only to largest unit ordered per negative

— Add $2.00 per order for editing and handling, if quantity and/or units ordered are not the same for
each printable negative in your order

- Reorders from developed negatives refer to Economy Reorder Price List
— Standard mask size will be used unless specified otherwise

- Combo Units are available from Ektacolor CPS

SEND YOUR ORDER AND PRE-PAYMENT

Remember: The Name of the Game is Money !
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Three things you
need to be a pro
in this business.

A camera ... film...and a Seal dry mounting press. ..
because it doesn’t matter how good the pictures are if they
don’t survive the hazards of handling.

Dry mounting your work is the best insurance policy you

can have. Just be sure to use a Seal press. With a Seal press
there are no hot spots, no cold spots. Precise temperature
control protects even heat sensitive materials such as color
prints. And Seal presses are trouble free. The most that might
g0 wrong in the course of ten years is that the bulb

might burn out.

Only Seal offers you a complete line of presses and dry
mounting tissue (both permanent and removable) designed
specifically for our press. When it comes to dry mounting
tissue, you won't find a better sticking tissue than Seal MT5,”
And it's priced considerably lower than

the other leading brand. Stick with the pros.

Send for our new catalog today.

Seal, Inc., Dept.H, Derby, Conn. 06418 E
‘ l

The dry mounting pros.

THANKS,
American
Photographers

by Ivan P. W. McLellan

hen | decided to make a trip to the
United States in the fall of 1971.
| contacted photographers | had read
about in The Professional Photog-
rapher for many years. My motive for

making the trip was to meet leading

nhotographers throughout the coun-

with Bud Moyer, M

stopover in Traverse

try. | wanted to see how they ran
their businesses, how they advertised
how weddings were covered and
sold, how direct color was presented

and sold to observe and learn as
much as | \ULJ|(’

| received many replies to my in-
quiries, All the photographers | con-
icted were more than happy to have

) studios; some even In-

ted me stay in their homes
I left Zealand, September 6
‘ 1 tota 20,000 miles and drove

1 rental car more than 1,000 in six
ities, on the wrong side of the road
for me. | was interviewed by three

newspapers, appeared on a VIP radio

program, gave a talk to a class of
5th graders and met a host of terrifi
people

My first stop, after landing in San

Turn to page 37


















AND NOW THE NEW WORLD CHAMPIONS

0 Candig Colo

21903 MICHIGAN AVE., DEARBORN, MICHIGAN 48124 (313) 274-7430









You're the
greatest

Wedding Photographer
in the world!

You go the full route, bend it all the way,
to create fine film exposures. And your
clients know it.

You send your film to Dale Color to
wrap it up with the greatest technical
processing, to eliminate production
worries so you can go to the next job full
of creativity.

Don’t you?

If you don’t, grab a handful of coupon
and get it on, man. After all, no reason
why the world’s greatest photographer
shouldn’t be greater.

Send today, or for immediate action, phone collect — Station to
Station, 8:30 a.m.— 4:30 p.m. Area 309 828-6025, Bloomington,
I1l. OR Area 503 777-1761, Portland, Ore.

DALE COLOR, INC. DALE CULUR WEST

DEPT. P5-7 BOX 460 UF T. P5-7 BOX 410k
BLOOMINGTON, ILL. 61701 PORTLAND, OREGON 97

J Here's my first order call me if any questions

NEW I (] Send full information, ordering supplies
.

Retouchable Name

Br\fl ”"Cl nt. Address
LACQUER City

Zip




won't win a beauty contest. The way
ms for you, the D-M Series
ps getting more and more

beautiful all the time.

For more detailed information
snd prices on the D-M Series, write
or call Howard Warner at Speedotron
Corporation, 6730 West Higgins,
Chicago, lllinois 60656. Area code

312/631-6881.

and Kkt how things work el :

So we ca fHfer v y flash svstem s

3 juality and feature at W i UTRON—-LQ}; Bright ideas in a flash.
. e - CORPORATION 1/~






ALL PHOTOGRAPHS COURTESY NASA. JET

PROPULSION LABORATORY, CALIFORNIA INSTITUTE OF TECHNOLOGY
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Relocating

and Remodeling

by Jerry L. Cornelius, Cr.Photog.

M()\'xng your studio to a new loca-
tion can be a painful experience,
frustrating and often more costly than
you will plan. The experience can be
eased a little if you follow a few
uidelines by those who have ex-
perienced the agonizing time of re-
locating.

Understand one thing first of all
it will always be expensive. And, it
will probably be more expensive than
you made allowance for in vour
budget. Your only hope is to hold it
down as much as possible.

We have categorized the entire

project of relocating and remodeling
into a five-phase plan

Phase 1—Decision to move

Phase 2—Finding the location

Phase 3—Planning vour remodeling

Phase 4—Remodeling the new

location

Phase 5—Moving

o better understand our particular
situation, a brief explanation of our
operation is in order. We operate a
combination portrait and commercial
business which is about 50% com
mercial; 40% seniors and 10% por
traits and weddings

Built in 1955 by an insurance company, Cornelius Photography

building features security lights over each doornvay



Framed 30x40 color prints
e r/r--,'-.’ﬂ\"vl In reception
room of Cornelius Photog
raphy in Tulsa. Bookkeeping
office is behind delivery
counter, (See other view

below right.)
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Aside from myself, we employ
three men and three women regu-
larly, plus several part time people
with additional help in rush seasons.
In addition, we use outside retouchers
and colorists in the portrait work

The assistant manager, Vernon |
Wood, has responsibility for all por-
trait and wedding work while | work
primarily with commercial customers
and general studio management. We
have a photographer-technician who
can fill in for either of us on occasion.

Before continuing, I'd like to make
it clear that we don’t know all the
answers, but I'm hopeful the tollow
ing tips might be of assistance should

yvou be planning on a move

1. Decision to Move

Decide if a move really is in order
by using these three checkpoints: (1)
Can vou afford the expense? (2) Will
a move improve your future busines:

profit picture? (3) Is your present










G.W. HARRIS

A\pl"( ial print exhibit at Cobo
Hall during the PP of A conven-
tion will pay tribute to the late
George W. Harris, a true pioneer
in photography

Harris’ professional career
spanned more than 70 years
from photojournalist to White
House photographer of seven
Presidents

Along the way, Harns' accom
plishments were indeed remark
able. In 1905, with Mrs. Martha
Ewing he opened the historic
Harrnis & Ewing Studio, the first
phaotographic news service in the
nation’s capital

Recognized as the official
White House photographer from
Roosevelt (Teddy) to Roosevelt
Franklin), he was also founder
of the White House Photog
raphers Association

In 1911, Harns served as
President of the Photographers
Assoctation of America, which
later became the PP of A. And
in 1922, he founded the Winona
School of Professional Photog
raphy, the first school of its kind
in the country

With George W. Harris, the
protession of photography gamned

one ol i11s great HRures m
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“Yvery New Bride will want one!

ee e 9 .
the “Honeymoon Memories oto-Kit
DESIGNED TO INCREASE YOUR WEDDING SALES!

The Census Bureau predicts more than 2 million new marriages this year. Are vou going to get your
share of this lucrative market?

To make sure you do, Monkey Color has designed this beautiful new incentive package to give
you the “edge"” on your competition. You can give it to a prospect to clinch a booking or use it to upgrade

asale .. .etc. However it is used it will provide extra inducement to helpsway the future bride to choose
_you as her Wedding Photographer.

The kit contains everything necessary to help the newlyweds keep their honey-
moon “in focus” for years to come. .. Instant-load camera, Kodak color film, flash-
cubes, specially inscribed honeymoon album, * Paid-for” processing mailer guaranteeing
12 color prints . . . all beautifully packaged in a fitted gold gift box.

This exculsive package has a retail value of approximately $25.00, However, it is
available to Monkey Color Franchisees for only $8.50 each (plus $1.00 postage and
handling). One kit may be purchased with each processing order of $25.00 or more.

We're backing up vour promotion efforts too...with full color ads in national
publications (The Spring '72 issue of Modern Bride, for instance) and by making
available full color stuffers and newspaper mats,

For additional information on how to participate in this program and complete

Monkey Color prices, etc., attach this coupon to your business card or letterhead
and mail it to us.

Q
REAS

534 WEST 20th ST.



1. Pollution controls

2. Safety developments

3. Strong, silent Body by Fisher

4. GM's power ventilation system

60

Information:

Things to check before buying any 1972 car.

5. Magic-Mirror finish.

easyv 1

6. The sealed battery terminal

An impact-resistant windshield

8. Traditionally high resale values

GN ar will likely be worth
. ‘i"‘:‘
9. Mark of Excellence.
B & 4

MARK OF EXCELLENCE
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and films. She also produces portraits of Gulf
executives and other employees.

Mrs. Weissflog’s professionalism and obvious love
of photography as an art is reflected in the samples
of her work illustrated with this article. She has
gained special recognition in photography exhibits
over the past 20 years, including PP of A national
exhibitions.

Her photographs have been published in news-
papers throughout the country and have appeared
in several national magazines: National Geograph-
ic, Finance, and Commercial Car Journal.

These professional achievements, however, record
only one facet of Mrs. Weissflog's total involve-
ment as a photographer, artist and citizen.
Trained as an artist (she graduated from the Art
Institute of Pittsburgh and studied painting and
design at Carnegie Institute of Technology), Mrs.
Weissflog worked as a commercial artist before
joining Gulf Oil.

Her artistic talents have been applied both on and
off the job: she has painted portraits in oil of six
Gulf vice presidents for presentation to them upon
retirement, and has been represented in various art
exhibits in Pittsburgh and surrounding areas.
Moreover, her volunteer activities have included
courtesy photography done for various community
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and public affairs groups, such as the Association
for the Blind, the Industrial Home for Crippled
Children, Planned Parenthood, NAACP and other
minority groups, the World Affairs Council, the
Diocese of Pittsburgh, and other organizations.

In nominating Mrs. Weissflog for the honor of
“First Lady of Petroleum’” in 1971, the members
of the Desk & Derrick Club of Pittsburgh cited, in
part: “Her public appearances and courtesy pho-
tography for community organizations have shown
many of the public opinion-molders a warm, hu-
man — and certainly different — side of an indus-
try. . . . Her photographs have shown millions the
complexity and romance of the oil industry, and
have personalized its people to vast audiences."

Her public platforms have included articles and
speeches before various professional groups on
photography in the oil industry. She has also writ-
ten about and given television demonstrations on
candlemaking, another of her avocations.

Mrs. Weissflog's busy career and outside interests
demonstrate the same dedication and enjoyment
of life that permeates Sister Noemi's service to
her religion and community.

We salute these two women for their advancement
of their profession, and for their contributions to
the public.

Gult's delayed coker, Port Arthur
Texas, photographed by Lois
Weissllog, appeared in color in
“The Orange Disc," bimonthly
employee publication of the Gulf
Companies




the Gallery

The photographs on these pages were made on-
the-job by in-plant corporate photographers to
document specific projects within their companies.
They not only illustrate the practical role of the
photographic function in business and industry,
but also stand on their own as fine photographs.

"“The Gallery" is a permanent feature of this man-
agement report. We welcome submission of out-
standing prints by industrial photographers for re-
production in PIC.
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Prints should be 8x10, black-and-white, well-
mounted, with the title of the photograph (if any),
the photographer and his business affiliation and
address clearly indicated on the back. Include a
brief description of the project photographed or
the purpose (end use) served by the photograph.
Prints submitted should be cleared with the pho-
tographer's company for reproduction in PIC.

Please send your prints to: Editor, PIC, c/o Profes-
sional Photographers of America, Inc., 1090 Ex-
ecutive Way, Des Plaines, Illinois 60018.

Donald L. Olds :
Whirlpool Corporation
Benton Harbor, Michigan
“Centering In"



Louis Arbolida

TRW Systems

Redondo Beach, California

“Flat Pack” — electronic circuit with several hundred
components in area ¥ " wide; wires are approximately .002,
thickness of human hair.




George W. Davis

American Seating Company
Grand Rapids, Michigan
%253 Folder Line"

Ronald G. Zinsmeister

Sundstrand Hydraulics

Rockford, lllinois

“Evolution of a Part" — photographic
representation of computerized part making.







Winona features courses of instruction to meet the needs of the
professional in practically every field — Portrait, Commercial,
Industrial, Retouching, Oil Painting and others. Take
advantage of this opportunity to grow professionally.

Course 36 New Trends in Portraiture.

Presentation by outstanding portrait and illustration photographers aimed
at the young photographer on the way up. An exciting opportunity to
examine and discuss the modern trends in photography and how they will
affect portraiture of the future. Become part of tomorrow's photography
by participating in give and take discussions with today's leaders

Course 18 Commercial lllustration.

For the commercial photographer who desires to add to his work the
esthetic and technical experiences of today. This course will cover the full
scope of commercial illustration including food, small products, with and
without models, fashion, front screen projection, studio lighting techniques
ind the use of props to set the mood. The all important theory. harmony
composition and psychology of color will be presented. The student will
learn to work with and without layouts, utilizing color and black-and-white
materials with large and medium format cameras

Course 39 Photography of Women & Children.

Most portraits involve photography of women and children This course will
acquaint the student with methods resulting in superior portraits of both.
Subjects covered include psyt hological methods of establishing rapport
with the young subject ighting and props to provide a ‘‘natural’’
look, outdoor portraits 1es for production of tasteful glamour
portraits, photography of the mature woman

Course 30 Photographic Portraits in Oil.
A course for the photographic color artist dealing with portraiture. Basi

ire adopted to toned photographs of various surfa
from monotone portraits to pastels. All phases of photog

principles of painting

from the delicate miniature to the large portraits brushed in o

ontemporary or old master style will be shown and studied
Course 29 Negative Retouching.

mpetent retouchers are 1n g Y d. This Irse —

t! Deginner G bas ent 'f stroke and

machine and hand retouct £ ] t
helpful, especially leterr 18 the to avoid
over-retouct 2, SO important in cha he actual
retouching of negatives by the instrue easy through closed-circuit

television. All equipment and negatives are furnished Dy the school

Courses 42 & 43 Profit Through Planning, Analysis, & Selling

A 214 .day progran or 41 deals
primarily with produ noder
is. Enables ti effe
[ 'S based 1Cty ies
£ jeline 1 of
€ f re £ t ness re
for comyg with nat verage trends
p 2 v +h { othet r S write

THE WINONA SCHOOL OF PROFESSIONAL PHOTOGRAPHY
Winona Lake, IN 46590 « Phone — 219/267-7197






Rear Projecti
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in F aShIOH / by Bill Ryan
damp and cold. Studios are not

EN COULEURSNOS SENS ET always heated as well as they
could be. Winter weather, though,

NOTRE CERVEAU is hardly noticed by the French
models and photographers. During

the ““Paris Collections” Paris
studios are running night and day
under full throttle against fierce
deadlines.

The pressure to make outstand-
ing fashion photography in a short
time is caused by the fact that the
one-of-a-kind outfits are usually
available only between showings
during the day to the all important
buyers and members of the world’s
press. And reputations are made
or lost) by a photographer’s ability
to work under pressure, to cap-
ture a new idea or technique that
sets off his work. There is little
time to secure props and location
work is difficult.

None of this is unusual to Jean-
Claude Sauer, photographer for
Paris Match magazine. He is
accustomed to working around
flying bullets rather than gauze
and silk. For 12 dangerous years he
covered the violent areas of the
world for his magazine. He began
his fashion work in New York in
1966. After making a Life magazine
cover, his pictures of the fashion
world appeared in many US fashion
magazines. Jean-Claude is there-
fore calm and self assured in the
high pressure world of fashion
photography. His editorial back-
ground shows in his pictures which
tend to a story-telling technique rather
than mere illustrations

This sense of drama was recently

In Paris, February weather can be

COLLECTIONS 72

N 1187/5 FEVRIER 1972/2 508

=]

!
extended into some unusual rear pro-
jection photographs that brought a

new’ idea into the Paris Collections

nhot
PO

sraphs.

The ;7(:)!)[\'!‘,1 of the Paris Collec-
tions in February was an abundance

of riches. From the hundreds of cos-

by the couture

of Paris Match

being

Turn to page 106




Pour le grand retour a la femme-femme
une mode nouvelle
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DOES YOUR LAB EVER DISAPPOINT YOU?

;i

VIP IS YOUR ANSWER.
Hundreds of professionals throughout
the nation have recently discovered VIP
as the answer to many of their problems.
You should enjoy our worry-free service,
too. Any questions? Give us a call.

\“ van's indusbrial
and proressional

A DIVISION OF VAN'S PHOTO
P.0. BOX 2585 » MOBILE, ALABAMA 36601 « 205/479-6576
Ektacolor Processing / Vericolor Processing / E-4 Processing / Long Roll Processing
Border & Borderless Machine Printing / Custom Printing Prom Package Printing / Contact Proofing
Texturing® / Matte Spraying® / Print Spotting® / Negative Video Analysis / Negative Evaluation & Selection
* No extra charge







Jarrett & Lane

COLOR LABORATORIES

introduces...
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The newest innovation to add love, beauty
and warmth to your wedding casuals. A
special, personal touch for that once-in-a- / = (('I ,[

lifetime occasion, to be treasured for years anciing i3 C_lerruly
to come by the bride and groom. LL-10

Love Lines now come superimposed as a part of the casual from the craftsmen at Garrett & Lane.

You can choose from any of the 10 Love Lines shown on this page; we will place the Love Line
in the most attractive position on the print. Send for free 4x5 color samples.

SAMPLES BELOW INDICATE COPY ONLY  TYPE STYLE IS SIMILAR TO PHOTOGRAPH SHOWN ABOVE

LL-1 LL-2 _ LL-3 LL-4 LL-5

LL-6 LL-7 LL-8 LL-9

GARRETT & LANE COLOR LABORATORIES / P.O. BOX 5608 / COLUMBUS, GEORGIA 31906 / (404) 327-8008












CLASSIFICATION LISTINGS FOR PP of A MEMBERSHIP DIRECTORY

Portrait or Commercial Active Individual and Firm Members Only

Classification listings for the Membership Directory are as below. It is
essential to sugply the correct information regarding photographic
operations. Each ACTIVE MEMBER only is entitled to two classifica-
tions with his membership. For each additional classification, there
is a charge of $5.

AE Aerial Photography — obliques and verticals.

AM Aerial Mapping — with specialized aerial cameras and facilities
for scale production and mosaics.

AN Animal Photography — specialists in livestock and pets.

AR Architectural Photography—exteriors and interiors for architects,
national architectural magazines, interior decorators.

AS Art Studio — layouts to finished art.
BA Banquet or large groups — specialists in this field.
BP Business Portrait.

Bl  Biological Photography — specialized work for the medical pro-
fession.

CB Commercial Photography, General — black-and-white only. Nor-
mal exteriors, interiors, publicity, small or large groups. meet-
ings, copies, products in use, studio set-up of products, catalogue
illustrations, general legal, construction progress, installations.

CC Commercial Photography, General — color and black-and-white.
Same as CB but includes color.

co St’::dlo operating exclusively in color. Does not solicit black-and-
white.

CR Criminal — Photography, Photomicrography, and Ra¢’ ~aphy, as
practiced in criminal investigation.

CX Commercial Photography, Occasional — the average picture that
any photographer can be expected to make with ordinary equip-
ment. Most studios in smaller cities, unless exclusively portrait,
are so listed.

DP Direct Color and Processing.

DT Direct Color for Trade — prints and film processing for other
studios.

EN Enlargements — made for other studios.

EV  Evidence photography, specialists having knowledge of evidential
photography,

EP Executive Portraits.

FA Fine Arts, experienced and equipped for photography of paint-
ings, sculpture, object d’art, antiques.

FU Furniture — photographs of furniture for sales use by furniture
manufacturers with studio facilities for same.

HS High Speed Motion Pictures and Stills — specialists with proper
equipment.

Check ONE to indicate your vgting and mailing category:
1 PORTRAIT [] COMMERCIAL [J INDUSTRIAL

I. ACTIVE INDIVIDUAL MEMBER

An individual who derives the major portion of his earned income

from photography may become an Active Individual Member.

DUES: (check one)

[0 $50.00 Annually for Portrait or Commercial Member in U.S.A.
[0 $35.00 for applicant annually grossing less than $15,000

[0 $25.00 per year for an Industrial member who is employed
in a photographic capacity by a firm or organization other
than a photographic studio in U.S.A.

[ $15.00 for applicants outside U.S.A.

Il. ASSOCIATE MEMBER

A photographic employee, student, or other individual interested
in professional photography may become an Associate Member;
a studio owner who qualifies for Active Membership may not
become an Associate Member.

DUES:

[ $15.00 per year

[0 $ 7.50 per year—Full-time student in photographic school.

. SERVICE MEMBER

An individual or firm offering services to the photographic pro-
fession, or a recognized dealer in photographic supplies and
equipment, or a publisher of photographic books or magazines
may become a Service Member.

[1 DUES: $25.00 per year

Type of Service
IV. SUSTAINING MEMBER

A manufacturer of photographic supplies or equipment may
become a Sustaining Member.

] DUES: $125.00 per year

1 Industrial Illustration — dramatic, fine quality illustration at in-
dustrial plants, with or without models. Creative work for adver-
tising and publicity.

IA  lllustrative Advertising Photography — creative work with and
without models, in studio and on location, making sets, fur-
nishing props, the end result to be used in display advertising.

IM  Industrial Motion Pictures — complete production, including edit.
ing, titling, sound.

LA Lantern Slides — only for exclusive slide studios or quantity
producers.

LE General Legal — Experienced in photographs for use in court.

MA Marine Photography — specialists in photographing boats, races,
etc.

M1 Microfilming — only if microfilm equipment is owned by studio.

MP Motion Pictures — taking only, but can furnish finished product.

P Portraiture — including studio, home, passport, school groups,
children.

PE Photo Engraving — only when plant is conducted in connection
with studio.

PF Photo Finishing — when performed as a side-line to the studio’'s
major work,

PH Photostat, Rectigraph and Similar Photography — not ordinary
copying.

PJ  Photo Reporting — photojournalism in telling a complete story
with a series of photographs,

Photo Murals — equipped to make, mount, and install photo
murals.

PP Print Production, Quantity — prints and postcards.

PR Public Relations and Publicity — experienced in posing and
handling people; knowledge of publication media requirements.

PW Pho:‘o Finishing, Wholesale — includes mail order and fine grain
work,

SE Conventions and Special Events — expositions, meetings and
conveantions.

SF Slide Films — the complete production of sequences.

SP ?tock 'Photoguphl— studio maintaining catalogued stock prints
or sale.
Sound Recording Studio — for slides and motion pictures.
Scientific and Technical — speciali in techniques as photo-
micrography, metallography; persons or organizations equipped

and offering these services.
TH Thestrical Photography — specialists in “show business.”

V. ACTIVE FIRM MEMBER

A firm or institution engaged in photography or having a photo-
graphic department may, by designating a responsible individual
to represent it with this Association, become an Active Firm
member. First member is the Active Member, others are Asso-
ciates. The same mailing address must be used by all members
within the firm to come under this classification.

DUES: (check one) [ PORTRAIT

[] COMMERCIAL [ INDUSTRIAL
[] Up to 3 members $ 75.00 per yr. $ 50.00 per yr.
] 4 to 6 members 115.00 per yr. 90.00 per yr.
[] 7 to 10 members 170.00 per yr. 145.00 per yr.
[ Each additional 10.00 per yr. 10.00 per yr.
Active
Member.
Associate
Members

(Attach separate listing for more than two Associates)

Membership in other photographic organizations:

References:
Bank
Bank Address.

Indicate Membership in Service Club, Civic Group, Chamber of
Commerce or Better Business Bureau:

Sponsor Name
Sponsor Address

Please fill in both sides of form and mail with one year's dues to P.O. Box 7197, Chicago, IL 60680












Waddayacallit ?

Previews, proofs, presentations or waddayacallit?
(We just happen to call them proofs) Call them
what you will as long as you call on Lustre Color
And here are a few good reasons:
® All proofs are borderless, the new, professional
way.
® Sorting eliminated. Each negative is in
individual glassine matched with proof.
® Lustre-texture free, at your option.
® Proofs available in the four most popular
sizes—4x5,5x5,3% x5, 5x7.
® Separate divisions for handling of roll/cut
film and 35MM film.
® All jobs pre-tested for proper color and density,
Call on Lustre Color for your very next set of
waddayacallits.

LUSTRE Color processing for the professional photographer.

540 TURNPIKE ST. CANTON, MASS. 02021 617/828-6331

CORPORATION LOCATED IN GREATER BOSTON: g]adly accep(ed_
The center of culture, learning and professional color processing.

l Gentlemen:

I Please send your kit of ordering material, price lists, postage paid mailing boxes («

l NAME I
I ADDRESS .

I CITY STATE ZIP































Before your seniors
graduate they have
topass our exam.

FINE-ART
SENIOR SCHOOL PACKAGE

Units 1sist of 1-Bx]
r 9 wallets. Different unit sizes mat '!ml

-

First Unit $1
Additional units from same negative 1.2

It's really a screen test; a video 27 Wallets s3 00 + 1—11 x 14 sws’o
analysis by our color experts NO MINIMUM ORDER
to determine color and density, -
Next, test prints are made to
assure perfection. Only then
are your negatives printed,
quality checked, and shipped.

Every service in our
complete senior school color-
portrait “curriculum”=film

L . Wel t
developing, proofing, retouch- LNy " e R io o BanN
% - i i y i
ing and prmt.flr‘ushmg ‘ /':I( SIS ARET
undergoes similar demanding LABORATORY INC
examination.

Yet this extra attention—
quality control, and fast service
that helps bring you more
profits—costs you no more!

Check our prices, then
send us your seniors. We'll ReDHIRRIY (OF
make sure they all pass,
with honors.

v
———— —— —— — — — — — — — — — — — — — —— — —— — — — — — — —
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Service to get additional

Write the supplier's name




| am interested in

Name of product or service

THE PROFESSIONAL

mentioned in the issue of pnm u
grapner

Please send complete information.

Readers Service Card

| am Interested in
Name of product or service

THE PROFESSIONAL

mentioned in the issue of an ‘
. granner

Name

Please send complete information.

Readers Service Card

| am interested in

Name of product or service

THE PROFESSIONAL

mentioned in the __issue of phm .
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advertising reservations for '73
close september 15, 1972

double column
434" wide x 1” deep
$60

15 page

74" wide x 1" deep
$110/ also available
434" wide x 173" deep or
234" wide x 355" deep

PP of A Directory of P

1090 Executive Way Des Plaines

rolessional Photography
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choice

‘ou know how to choose the right tool for the job, where
t 1t, and how to use it. It's one of the things that makes

professional. Kodak helps you make the most of your
professional options. Kodak offers you a greater
choice of everything you need in films, pa
and chemicals
lhat greater choice exists because Kodak
pays attention to the needs of profess

You‘re known
by your resulits.
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