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If this were your wedding,
who would you choose

to photograph it?
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...to process it?
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National Color Laboratorli, Roselle, New Jersey
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The
Perfect
Marriage.

A professional photographer—and the right
color laboratory.

More and more professional photographers

are living happily ever after — with National

Fill out this card and mail it today!

FIRST CLASS

ermit No

Roselle

BUSINESS REPLY CARD

NATIONAL COLOR LABORATORIES

ROSELLE,
NEW JERSEY 07203

ASTRAGON

uﬂ";'”s

25 WOLFFE STREET
YONKERS
NEW YORK
10705
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National Color L

The latest *
edition of the
N.C.L. Price List
contains 20 0
up-to-the-minute
pages.
i

For years, an indispensable reference handbook for the
Professional Photographer. A storehouse of professional
color-processing information and pricing for portrait, candid,
school and commercial work!

Fill out this card and mail it today!

95p Detach Here

®

National Color Laboratories, Roselle, New Jersey

Gentlemen: | am interested in learning more about National. Please send me com-
plete information including a free price list catalog, technical bulletins and postpaid
mailing envelopes.

Name ’ . e = S «O

Firm or Studio Name

Address — —

zip code___ {8

- State




In city after city . . . studio after studio.
LUMINOS is proving itself the QUALITY
PHOTOGRAPHIC PAPER AT ECONOMY
PRICES. Over 300 different surfaces, sizes
and contrasts . . . in cut sheets and rolls to
fit every need. LUMINOS enlarging papers
offers you savings in your studio in your cost
of doing business. Make us prove it . . . ask
us for the FREE professional price list . . .
for samples . . . for the name of your fran-
chised LUMINOS dealer.

SoUBLE wDoNT

PORTRAIY |

87

Sharp cutting, superb optics (products of the
most advanced scientific and engineered
skills). Computer formulated, polished to the
finest tolerances and mounted in shutters that
are the most precise and perfect mechanisms
made by man; with synchronization represent-
ing the ultimate in dependability.

PRICED TO SWEEP YOU OFF YOUR FEET
Focal lengths from 105mm to 450mm; in shut.
ter and in barrel.

fz'ne ])rofessz'mml lenses by ASTRAGON

’

WANT MORE INFORMATION?
WRITE TODAY FOR THE NAME

OF YOUR LOCAL LUMINOS DEALER.

b f
min’s

25 WOLFFE STREET
YONKERS
NEW YORK
10705



Portronic 907 = th profit maker

A NEW IDEA IN PHOTOGRAPHY...PROFIT!

The PORTRONIC 907 is the versatile
automatic, electric studio camera
designed to increase your profits
while providing highest photographic
excellence.

I. rofessional camera for Professional

photographers. Unmatched for
photographic excellence. Consistently
provides professional quality photog-
raphy.

I eliability never before available in

an automatic camera. Twenty years
of proven photo-engineering make the
PORTRONIC the finest, most reliable
automatic studio camera on the market
today.

‘ ffers high efficiency at low cost.

From conception to completion,
the PORTRONIC 907 was designed to
save time and money. From “take” to
darkroom, the PORTRONIC works for
YOU.

I} ully automatic — a press of the but-

ton synchronizes flash, takes the
photo, identifies negative, advances
film, and resets shutter for next picture.
Takes 200 to 900 shots without reloading.

ncreases business volume. Simple

operation frees photographer from
mundane “mechanics” of conventional
photographic techniques — allows han-
dling of larger clientele.

rue veisatility — six cameras in

one, Revolutionary new versaback
accepts six different film holders — for-
mat changed without re-focusing. Lens-
boards exchanged quickly.

You'll really like the profit-making
convenience of automatic photography.

For additional information about the PORTRONIC
907, contact your nearest BEATTIE-COLEMAN
dealer, or write to

Engineering Company, Inc.

3121 W. Central Ave., Santa Ana. California 92702




All you have to do Is catch us
on a bad day.

Lots of luck.

We're greedy. We enjoy
making money. We're not
about to do color work
for nothing

On the other hand, our two
guarantees state implicitly
that if we don’t deliver the
finest-quality color work, we
do the job free

That if we don’t deliver it on
time, we do the job free

So just catch us doing shoddy
work. Or getting it to you late

You get your money back

How can Rainbow give you
such strong guarantees ?
(After all, everybody messes
up once in a while.)

Easy. We don't take amateur
work. We use only fresh
chemicals. We redo any shot
that doesn’t live up to our
own standards. (Which are
pretty high.)

Proofs take 48 hours in plant

Candids, 3-5 days. Custom,
up to 7 days. That's firm,
except in case of power
failure, strikes, riots,

Acts of God

Or sabotage by an anxious
(,()[“p(".tﬂ(lf

We do your color work right
and get it to you on time. You
pay us, same as you would
anyone else

If we do it bad or late,

you don’t pay

Either way, the price is right.




Harvey Simon
made 4,738 prints :
last year,

all sharp

And he didn’t even know
where the focusing
knob was!

Like many pros, Harvey had some misgivings
about the reliability of autofocus enlargers®
So, when he got his Durst DAS00, he'd con-
stantly check focus with a magnifier. But
always there were those nice,sharp, hard-
edged grains. So now he never checks,
which saves him a lot of time and fuss
’ and eyestrain. Fact is, he never even
found out where the focusing knob is.
What makes the Durst autofocus systergy
so accurate is that the autofocus cams are
individually ground to the precise character-
B8O mer istics of the lenses (Componons at that). And
=) amshaiay they're completely enclosed in the head,
e e where alignment can't be disturbed.
BRI AR FAT Harvey shoots both. 35mm and 2Y4x 3%,
S ‘ so he's got the DA900 with 50mm and 105mm
autofocus lenses. Though he could use other
focal lengths and focus manually. The enlarger
is also available with 50 & 28mm or 50 &
80mm autofocus lens combinations.

There's aIsqtheAGOOwuth one autofocus
lens: your choice 0f 50, 80 or 105mm. Prices
start at under $390, with lens. See your photo
dealér, or write for details. Photo-Technical
Products, Inc., Garden City, New York 11530.
Subsidiary of Ehrenretch Photo-Optical Industries, ln(.

.. P.S. Harvey: -

¥ you should ever need to make really big prints
-3 (b/gger than 16 x 20), both the DA900 and A600 alsg
" provide for manual focusing. And for color, there’sthe
new €LS-200 color head.

't DURST DA S00 W

Argers



Financial
A Daylight

V

e ¢ o is a long way down the road,

IF YOU’RE IN THE DARKROOM

You can make more money by increasing your
sales and promoting your business than you can

ever make in the darkroom.

FOR COMPLETE PROFESSIONAL BLACK & WHITE AND CUSTOM COLOR FACILITIES

Write for
Price
List

29 YEARS OF PROFESSIONAL FINISHING



Stop the rumors

Supreme did not invent photographic paper
hut they sure did improve and perfect it!

There's no secret to our sucrcess.
We insist, demand and get the very
best our world-famous factories can
produce,

By controlling our products every
step of the way, you are assured of im-
portant improvements and perfection
in every aspect of their production.
That's why even an almost perfect or
good enough result is not acceptable
under our professional standards.

You get the choice of a vast selec-
tion and variety of papers. Seven dis-
tinctive, warm tone portrait papers,
plus a portrait projection proof paper.
High speed bromide enlarging papers
in four surfaces. A choice of sheet
sizes from 215 x 315 to 16 x 20 and
all roll stock sizes.

And that's not all! Film? You have
the availability of cut film, 35mm, 120,
70mm and 90mm. All the ultimate in
quality at substantial savings to you!

If you haven't as yet tried Supreme
products, write us on your letterhead
today. Request professional samples
and our catalog.

You'll discover that
there is something
really super about
Supre-Tone and
Supre-Brome.

Available at better dealers everywhere

SUPREME PHOTO PRODUCTS CO., INC.

1841 BROADWAY, NEW YORK, N.Y. 10023
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The Professional Photographer®

The oldest exclusively professional photographic
publication in the Western Hemisphere (founded
1907 by Charles Abel, Hon.M.Photog.)

Incorporating Abel's Photographic Weekly
St. Louis & Canadian Photographer

The Commercial Photographer

the National Photographer

ISSUED MONTHLY
5th to 10th of each month for which dated.

YEARLY SUBSCRIPTION

$5.00 in the U.S.A. and possessions, $6.00 foreign.
Single Copies $1.00.

PP of A membership includes

$2.50 annual subscription.

Official Publication of the Professional
Photographers of America, Inc.

The acceptance of advertising does not carry with
it endorsement by the PP of A.

Second-class postage paid
at Des Plaines, IIt., and at
additional mailing office.

READERS: Please address all correspondence,
change of address notices, and subscription
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Professional Photographers of America, Inc.
(312) 299-8161.
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Circulation audited and verified by
Verified Audit Circulation Corp.

Reg. U.S. Pat. Off. ®

COVER

Erich Hartmann, Magnum Photos Inc., New York
City, made this illustration for a booklet titled
“"The New Generation,’ showing non-woven prod-.
ucts and disposable clothing for the 1968 Kim-
berly-Clark annual report. Turn to page 70 for
Mr. Hartmann's story on the annual report
assignment. Color separations for the cover and
the feature article, courtesy Kimberly-Clark Cor.
poration.
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78th INTERNATIONAL EXPOSITION OF PROFESSIONAL
PHOTOGRAPHY

Official program of events, all divisions.

BETWEEN THE LINES OF PP OF A SURVEYS

by Lawrence P. Brand, M.Photog.Cr.

CREATIVE FORMATIONS OF FRANZ LAZI

“Nothing is impossible,” is motto of advertising photography specialists
in the Lazi studios.

RIT DESIGNED FOR CHANGE

New $60 million dollar campus is the largest educational facility for
photography today.

THE BRIDAL CLOSE-UP? YES!

by John Howell, M.Photog.Cr.— Much of the charm of the bride can
be told through the close-up or semi-poses. (A service of the American
Society of Photographers.)

WHY BE A COLLEGE PHOTOGRAPHER?

by Ed Boden, Jr.— A variety of assignments challenge the college
photographer.

STUDIO FOR THE QUALITY PORTRAIT MARKET

Reilly and Constantine's new studio was designed to appeal to the
client seeking high quality portraiture.

A PHOTOGRAPHER'S SATISFYING MEMORIES OF AN

ANNUAL REPORT

by Erich Hartmann— Annual report photography allows the photog-
rapher freedom and imaginization in presenting the corporate image.
SBL

A photographic advertising and sales campaign spelled success for
Story Board Limited.

LET'S TALK LIGHT

by John A. Murray — The bare tube strobe light fills a need for im-
provement in lighting equipment,

STANDARDS FOR EFFECTIVE LINE SLIDES

by Charles D. Phelan, M.Photog. — Suggested standards for industrial
sections to produce slides at minimum cost.

LIFETIME OF A HEALTHY DOG

TRY IT WITHOUT A LENS

by Don Stang — The pinhole camera principle can be used effectively,
NATIONAL COMMUNITY AWARD

by Frank H. Gould — A pilot program for citing communities making
the best use of professional photography in public improvements
PARTNER PORTRAIT PROGRAMME

This cooperative venture upgraded the quality of portraits at Markay
Studio.

LOCAL JUNIOR MISS PAGEANT

by Rogers Culpepper — Participation in community projects is good
business.

TOMORROW'S MOST PROFITABLE CUSTOMERS

Academy Awards Contest participants rate ten '"great occasions' for
portraits,

AUDITORS' REPORT

DEPARTMENTS & COLUMNS
14 President's Report 136 Education in Photography

by Earl G. Stanton, Cr.Photog

by A. Joseph Gradian

24 Newsevents 146 Membership Report

35 Datelines
111 Promotion Planning Calendar

150 New Products
154 Color and You
by Charles Smith

121 Candid Comments
by Sandi and Monte Zucker :?g ;:ngag?;k\,wrs
126 Airbrushing and Restorations by Keith Cole, Cr.Photog.
by Alexander Shafran 177 Classified Advertising
132 The Photo Colorist 180 Index to Advertisers
by Viva Fay Lefler, Cr.Photog. 182 King of the Convention



MONKEY COLOR, INC.

534 WEST 20th ST.

HIALEAH, FLA. 33010
Gentlemen: please rush me . . .
[] Franchise Information

[] MC-35 Order Blanks
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COLOR ™

HIALEAH, FLORIDA 33010

CALL US

on our special long distance line

AT OUR EXPENSE

from anywhere in the 5 for all calls
Continental U.S. except Florida o originating in Florida
L]
o

800-327-1511 800-432-6511
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A big, multi-megaton Small units may be
flash unit may be fine portable enough. But they
for the studio. But how don't deliver anywhere

about on location? near the light you need.
It doesn't travel well. So, what to do?

Consider the happy medium: the Braun Lite Studio F1000
—the medium sized unit. Delivers 800 watt seconds. Just
right for the average job. For less light you can tap off 400,
270, or 200 watt seconds. For more light, simply roll in (on
deluxe ball.casters) extra power packs. They synch with
built-in photocells, and you can stack up 1600, 2400 or more
watt seconds. Also, if one of the units goes out of whack,
you're not out of business. And for location work, a complete
F1000 outfit fits the trunk of the smallest car. Other conven-
iences include color-keyed light-up pushbuttons, variable
beam angles, reflectors and halogen modeling lights on the
same axis as the flash tubes. For added lighting flexibility,
there are accessory barn doors, wide angle reflectors, spot
adapters, umbrellas. For details, see your photo supplier, or
write Photo Technical Products Division / Subsidiary of
Ehrenreich Photo-Optical Industries, Inc., Garden City, N.Y.
115630. (In Canada: Braun Electric Ltd., Ont.)

The Happy Medium



What can MPC do for you?

Make Ektacolor
Prints up to 40x60..

.. to single out one of many services offered. From color negatives or transparencies (via internegatives)
of all sizes, from 35mm to 8 x 10. As closely controlled in printing, and as critically evaluated, as anything
you could hope to produce yourself with all the skill and care at your command. = Superbly finished (if you
so desire) by the greatest concentration of spotters, retouchers and air brush artists in the industry. = Of
course, we do other things as well: we make duplicate slides and giant display transparencies, develop and
proof all sorts of roll and sheet film, mask for contrast control or reproduction fidelity, and copy art work on film
or paper. ® All told, it may well be worth your while to remember and contact our plants in Dallas or Atlanta
whenever you need color lab services.

Meisel

ECONO_CDLOR Photochrome

Corporation

404 344 .83
404 344 ‘4




At last...
a simple method
of color printing

Requires no technical knowledge. The culmination of five
and one half years of research and experimentation to suc-
cessfully eliminate the technical problems that previously
made color printing a job for an expert.”

With the new Nord system, complete control of density
and color balance is achieved by electrical controls. These
controls operate like the volume control of a radio, as sim-
nle to turn up or down. No calculations to make.

The basic procedure is this simple.

1. Place negative in enlarger,
turn on focus light and
place probe.

2. Move meter switch to Red

3. Rotate red light control knob
until meter needle is on reference

line of meter

4. Repeat for Green
and Blue controls.

5. Remove probe,
switch off focus
light and press
expose button.

Fully diffused printing light minimizes sceratches and
dust to reduce spotting of the finished prints.

Proven successfui. This new method has been field tested
and proven completely practical by hundreds of photog-
raphers using their own negatives, photographers who had
never made a color print before.

Act now! Get the complete facts about this remarkable
new system.

*Patents pending.

N@=D

PHOTO ENGINEERING INCORPORATED

612 338-0781

551 South Seventh « Minneapolis. Minnesota 55415 «

14

president’s
report

by Earl G. Stanton, Cr.Photog., President
Professional Photographers of America,
Inc.

Photo Expo—the Challenge
of Learning

“Between now and the end of this
century — barely three decades —
mankind can anticipate the greatest
revolution of knowledge this earth
has seen. Fifty thousand years of dis-
covery, invention, and innovation will
be surpassed within the span of a
few decades.

“This is the kind of world we live
in today.

“It promises to reshape not only
your profession and mine, but every
human activity, without exception.
And for all of us, the message is the
same: Learn in order to earn, learn in
order to live a productive life, learn
in order to achieve a meaningful
place in an everchanging society.”

These words are from the Keynote
Address delivered by Dr, John Hunter,

Turn to page 33



For the first time, a limited number of our superb
x| cameras are available at $449.50.
(Could this be the last of the red-hot bargains?)

The Graflex x| 780 Special Normally, the Graflex x
Is a professional s camera would sell for over $600
An all-round camera that's Now, you can get it for $150 less
right for studio, candid, fashion, If you've been wanting an x| but
wedding. industnal, and more weren’t quite ready to go the regular
A camera with a hardy price, see your Graflex dealer
rangefinder body now and save
Fast-action pistol grip If you don’t know the x| personally
Quick-focus lever. Rapid take advantage of our special pr
lock cable. Graflock back to go in and
with ground glass focus
An 80mm /2.8
Heligon lens. Specially
designed for full
coverage of
24" x 3Va'" format
And 1/500th
Compur shutter

get acquainted
You can t buy
better camera at
twice the price
For Information, write
Gratlex
3750 Monroe Avenue
Rochester, N. Y

A camera that Is 14603
setting a new In Canada
standard for the Graflex

of Canada
Ltd

SINGER

EDUCATION & TRAINING PRODUCTS

photographic
Industry

15



nitial activity of the new Photo-
I Industry Council (PIC) is
underway with the election of the
organization’s first officers and the
establishment of four working com-
mittees for industry-wide programs.

graphic

Hl‘])rl“»('nl.m‘.t’\. of seven trade as
sociations and professional societies
met February 28 at the PP of A Head
quarters to formally launch PIC’s ac-
tivities

Organizations represented at the
meeting were National Microfilm
Association, Studio Suppliers Associa-
tion, National Association of Photo-
Equipment Technicians, Society of
Photo-optical Instrumentation Engi-
neers, Society of Photographic Scien-
tists and Engineers, Professional Pho-
tographers of America, Inc., and the
National Association of Photographic
Manufacturers

Elected PIC’s first chairman by the
Governing Committee was Claude |
Palmer, M.Photog.Cr., a former Presi-
dent of the PP of A and currently
Chairman of the Board of Directors
of the Photographic Art and Science
Foundation, Inc. Palmer is President
of Photo Art Commercial Studios,
Inc., in Portland, Oregon

Allie C. Peed, Jr., Cr.Photog., repre-
senting the Society of Photographic
Scientists and Engineers, was elected
Vice Chairman. He i
advertising ind
PCIM Fastman
Rochester, N. Y

Secretary is Henry F. Sander, Fxecu

Manager of
customer

Kodak

service

Company

nive Director of the Society of Photo-

optical Instrumentation Engineers,

Photographic

Redondo Beach, Calif.

The framework for the establish-
ment of PIC was set up nearly two
years ago by four photographic
groups Master Photo Dealers’ &
Finishers’ Association, National
Association of Photographic Manu-
facturers, Studio Suppliers Associa-
tion, and the Professional Photog-
raphers of America, Inc. Representa-
tives agreed then on the need to de-
velop a communication channel for
the dissemination of information
throughout the photographic industry
and a clearing house for industry-wide
projects. Temporary chairman of this
organizational group was Joseph T.
Morris, Executive Vice-President of
NAPM,

Morris now has been named Chair-
man of PIC's Information and Public
Affairs Committee.

Chairman of three other PIC com-
mittees, appointed by Chairman
Palmer, are Henry F. Sander, Mem-
bership; Allie C. Peed, Jr., Education,
Training and Recruitment; and Van B.
Phillips, Research and Development.

Phillips represents the National
Microfilm Association. He is Director
of marketing administrative services,
Eastman Kodak Company, Rochester,
N. Y.

Fach committee chairman was in-
structed by Palmer to prepare a pro-
gram of industry wide activity for
consideration of the Governing Com-
mittee at the next meeting of PIC.

The Governing Committee is com-
posed of one delegate of each asso-

ciation or society represented in PIC

Membership in the Council is open to
any recognized association or society,
representing and composed of mem-
bers engaged in any activity within
the photographic field.

M. Thomas Yonke, DNJ Color Lab,
Crown Point, Ind., represented the
Studio Suppliers and Professional
Color Laboratories Association;
Joseph Price, International Camera,
Chicago, represented the National
Association of Photo Equipment Tech-
nicians. Others in attendance at the
meeting were Tom Dufficy (NAPM),
Rudolph J. Guttosch, M.Photog.Cr.
(PP of A), Frederick Quellmalz, Hon.
M. Photog. (PP of A), and Oscar Katov
(PP of A).

“Today, there are more than
100,000 men and women who earn
their living in photography,” com-
mented Chairman Palmer. “This ac-
tivity touches every aspect in the daily
life of our country — scientific, eco-
nomic, cultural, educational. We
must begin now to work together to
keep pace with the dynamic changes
occurring so rapidly — to plan for
the exciting years ahead. That is the
reason we welcome every type of
photographic organization into PIC

- for our mutual long-term benefit.”

A logo for PIC also was adopted by
the Governing Committee for use on
stationery and other literature.

PIC's pational office and clearing-
house for information will be in
Chicago. (Photographic Industry
Council, 919 North Michigan Avenue,
Chicago, 60611, phone 312/787-7795).

Industry Council

Organizes Working Conditions

Jenart Studio

Council first officers

M.Photog.Cr.,

P

Fpy



BLAST OFF TO GREATER PROFITS ,

10’s 85, B
8x10°s 85+ @

2 DAYS IN PLANT SERVICE

PRINTED OFF THE ROLL
12 Exp. Roll 10 Exp. Roll

e —

11.00 Per Roll | 9.50 Per Roll

COLOR CANDIDS

5.50 Per Roll | 4.75 Per Roll
m 4.00 Per Roll | 3.50 Per Roll

Please send remittance with order

OVER 25 YEARS OF
RELIABLE SERVICE




To ensure that our Autormegas
are accurate as well as fast, we
designed them with long focusing
cams. The longest cams, in fact, of
any autofocus enlargers.

It stands to reason: the longer the
cams, the more precisely they can be
calibrated. And the more precisely
they will focus for you.

The extra precision of this extra
length means that you get to take full
advantage of autofocusing's time-
saving potential, because you never
have to “double-check' your focus.

Nor do we stop there. We designed
our Automega to accept up to three
cams, and we made the cams inter-
changeable. We did it so ingeniously
that you can install and remove them
yourself at any time. Which means
your Automega will never become
obsolete; you'll always have automatic
focusing with any lenses you own
today, and lenses you buy tomorrow.
And, if you like, with as many as three
lenses at a time.

We could go on and on about our
exclusive , factory-locked alignment
of negative stage, lensboard and
baseboard. And our unique, rigid,
inclined, cantilevered girder.

We go to great lengths t)
reliable aubiocus

FSimmon i i

Advanced features you expect from
the people who have built reliable
autofocusing enlargers for over 25
years. But you get the idea.

Now, get an Automega and
start getting great enlarge-
ments. Automatically.

Automega enlargers are avail-
able for any negative format to
5” x 7”7, See your franchised
Simmon-Omega dealer, or
send for your free copy of
the Omega pocket guide.

Write to Simmon-Omega, Inc.,
P.O. Box 1060, Woodside,
New York 11377.

B7 ES '/
for negatives D3-V for negatives '4
up to 2%” x 3%~ for negatives upto5” x7”

up to 47 x 5"

"
- 3 r
4
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An Announcement
of Significant
New Proportions!

A breakthroughin
camera design for the
age of color.



. Announcing the first
major new development in

twin-lens camera desgn
In more than adecade.

The new revolutionar
professional-forma

Koni-Omegaflex'M:




383 square inches usable .mage area of 2% "x2%"
negatives laken with ordinary 120 reflex: requires con-
siderable blowup

The only camera in the world with all these
features:

2%" x 2%" Professional Koni-Omega
Format large enough for portrait retouching:
enlarges to standard 4” x 5” and 8” x 10”
sizes without cropping.

Quickchange Magazines; 10 exposures on
120 film, 20 exposures on 220 film, with pull-
push film transport, intermittent film pressure
plate for maximum negative sharpness and
iast-exposure lock. (Uses same magazines as
Koni-Omega *“'M").

Quickchange Lenses: 58, 90, 135 and
180mm Hexanon lenses, with built-in retract-
able lenshoods, threaded for standard series
filters. All shutters with B, 1 sec to 1/500 sec,
secured MX synch lever, flashcord lock.
Film transport automatically cocks shutter.

SPACER ATTACHMENT

58mm 1/5.6
KONICA HEXANON LENSES

80mm /3.5

KONICA HEXANON LENSES

553 square inches usable image area of 2%” x 2%"
negatives taken with Koni-Omega: large enough for

relouching, requires loss blowup, yields better enlarg-
Ing quality

Automatic Parallax Correction for each
lens and focusing distance, by travelling field
lens over groundglass screen. Entire brilliant
image area always visible,

Direct-View Groundglass, behind the view-
ing lens, with interchangeable viewfinder at-
tachments, permits straight-on viewing as
well as reflex viewing. All viewing attach-
ments germit horizontal or vertical use. Mag-
nifiers show large, bright, easy-to-focus
Images; accept economical series V| diopter
lenses for eyesight correction.

Modular System Design permits random
interchange of camera body, lenses, viewers
and magazines.

“

Safety Interlocks prevent errors

e Lens and magazine can be removed only
when darkslide is safely in place

e Shutter can be released only when dark-
slide is withdrawn and film is transported
(N0 accidental double exposure)

e Film locks after last exposure on roll (no
lost exposures on paper trailer)

Accessory Handgrip for easy portability

Accessory Flashbracket for use with all
professional flashguns,

Accessory Spacers for close-up photog-
raphy, may be used in multiples, with special
groundglass panel, which clips into film plane
behind the taking lens and accepts standard
eyelevel viewer,

Entire camera precision-made of lightweight
aluminum and magnesium alloys.

Koni-Omegaflex “M," with 90mm
lenses and 120 magazine. . . under $500.00

Available at your franchised Koni-Omega
Dealer. As with all desirable new professional
products, demand will exceed supply for
some lime. Placg your order soon!

Konica Camera Corporation, RO, Box 1070,
Woodside, N.Y. 11377. In Canada: Berkey
Phato (Canada) Lid., Ontario.

KONI-OMEGA® SYSTEM

... because every shot counts

180mm 1745
HONICA HEXANON LENSES



Professionals have
tobe reagdy foranything.

Ve builtthe Koni

You never know what you'll wind up
shooting in this business: sporting
events one day, weddings the next,
aerials the day after.

So we built the camera ready for
virtually anything: the Koni-Omega.

Take aerial photography.
You may not do enough of it to
warrant purchasing a pure-bred
aerial camera. But use a Koni-
Omega, and you won't regret it.

You see, we human-engineer-
ed focusing, film advance and
shutter release so well th<
can even use the camera
gloves (handy in those frigid
upper altitudes).

You can bang out several
shots on one pass of the

plane, thanks to our split-second
puII push film transport and coupled
shutter cocking lever. Our exclusive
intermittent pressure plate lets the
film travel fast and scratch-free dur-
ing this rapid transport, yet really
holds it flat during exposure.

forthem

camera, too. Fast, quiet (no mirror
slap or focal-plane clatter), and built
with flash in mind (like flash cords
that can t come loose and a synch

. selector that can't be mis-set).

-Omega

bright-frame finder makes
portraits and cake-cutting close-ups
easier, too: as you focus, it corrects
not only for parallax, but also for
changing field size.

Whatever you shoot, Koni-
Omega’s 2'/*"x2V*" negative for-
mat saves you darkroom time
and money. It's big enough for
portrait retouching, and enlarges
full-frame to 8"x10", without
cropping or wasted area.

Ideal under pressure

Koni-Omega has still more goof-
proof advantages for the pro under
pressure. It won't let you fog your
film while changing lenses, or dou-
ble-expose accidentally. You can't
change the pre-loading Model ‘M’
magazines unless the darkslide is in,
or release the shutter unless it's out.
You can't shoot beyond your last
frame onto the paper trailer. You
can't even leave your lens hood
home (hood is built onto every lens)

The Koni-Omega Rapid’ is less
than $350, the Koni-Omega ‘M’ (with
quick-change magazines) less than
$450, both with 90mm /3.5 Hexanon
lens, 1-1/500 second shutter, hand-
grip and one 120 film back. See
them at your dealers or write for
details. Konica Camera Corp., Box
1070, Woodside, N.Y. 11377. In Can-
ada: Berkey Photo (Canada) Ltd.,
Ontario.

Berkey *3



Everytime you shoot a wedding you could be reputation will get a bigger boost. Your profits will

starting something big. look better. After all, that is the name of the
Soon the couple may be three. Then four. And game, isn't it?

maybe more. And you can be the family And Garrett &Lane helps you play it well.

photographer. For anniversaries, birthdays, group Let us send you samples, price list, work

sittings, etc. Make sure with Garrett &Lane envelopes and mailing envelopes. It could be the

color prints. start of something big.

With every color print you deliver, your

Garrett k Lane

COLOR LABORATORIES
"tor the Creative Photographer"
P. O BOX 5608 + COLUVBUS, GEORGIA 31906 + (404) 327-8008
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NEWSEVENTS

Purrington Winona Director

The Trustees of the Winona School
of Professional Photography have
announced the appointment of Ed-
win S. Purrington, Cr.Photog., as Di-
rector of the School. “We have been
fortunate in securing the services of
a highly capable executive. He has
had wide experience and is noted as
an organizer,” said Paul Linwood

Gittings, M.Photog., Chairman of the
Board of

Winona Trustees. The

Edwin S. Purrington, Cr.Photog., Director,
Winona School of Professional Photography

appointment became effective on
Apnl 15

Mr. Purrington’s background in-
cludes journalistic, commercial and
industrial photography, He was
Manager of the Photographic De-
partment, Ford Motor Company
followed by management experience
in a color laboratory; and recently
as president of Hercules Forging
Company, Detroit. Mr. Purrington is
a former Director of the Professional
Photographers of America, Inc.; he
served on the Education and Techni-
cal Committee of the National Press
Photographers Association. In addi-
tion to awards for photography, he
has received citations for service to
the photographic profession,

24

Office of the new Director is lo-
cated in the PP of A offices in Des
Plaines. During the summer months
when Winona School is in session,
Mr. Purrington will live at Winona
Lake, Ind., and direct the business
activities of the School, according to
the announcement. During the re-
maining months of the year, among
his responsibilities will be the or-
ganization of business seminars for
the PP of A. “It is the feeling of the
Trustees that all educational activi-
ties should eventually come under his
direction, insuring wide and con-
tinuous recognition of Winona
School as an industry leader,” Mr.
Gittings said.

All correspondence pertaining to
Winona activities should be ad-
dressed to:

Edwin S. Purrington, Cr.Photog., Dir.
Winona School of Professional

Photography
1090 Executive Way
Des Plaines, IL 60018

SPIE Seminar

At Photo Expo 69

The program for the Pattern Recogni-
tion Studies Seminar-in-Depth to be
held at the Holiday Inn-Coliseum,
New York City, June 9-10, has been
announced by the sponsors, The
Pattern Recognition Society and the
Society of Photo-Optical Instrumen-
tation Engineers.

Four sessions held over the two-
day period will include Holographic
techniques; photographic techniques
and computor interface; photograph-
ic image evaluation; and biomedical
photographic pattern recognition.

Registrants at the seminar will be
guests of SPIE at Photo Expo 69.

School Photographers

Support Photo Expo

The American Association of School
Photographers, Inc., has scheduled
its annual meeting, June 9-10, at the
Waldorf Astoria, N. Y. City. The Asso-
ciation has endorsed and agreed to
support Photo Expo 69, bringing the
total to 16 supporting organizations.

September Industrial Seminar
Industrial Photique 69, a two-day
seminar sponsored by the Profession-
al Photographers Society of New York
and PP of A, will be held Saturday
and Sunday, September 13-14 at the
Rochester Institute of Technology,
Rochester, N.Y.

Committee assignments for the
seminar are: Werner Marx, Chairman;
Frank Warner, M.Photog., Coordina-
tor, PP of A; Henry Carducci, Seminar

Coordinator; Robert Ohl, RIT Liaison;
Robert Rogers, Kodak Liaison; Rupert
Smith, Finance; Rocco Vumbaco,
Publicity; Joseph Medina Perez, Sec-
retary; Kenneth Hay, PP of A Dele-
gate; John Stukas, Program; and Walt
Dinteman, Hospitality.

Course subject matter from the fol-
lowing list will make up the pro-
gram schedule: Camera Techniques
(Swings & Tilts), Small Camera Tech-
niques, Instrumentation, Annual Re-
ports, Video Tape Recording, High

Industrial Photique 1969 officials: Frank W.
Warner, Rocco Vumbaco, Kenneth Hay,
Werner Marx.

Volume Production Photography,
Color Printing Techniques (M-11
Processor), Stabilization Process, Col-
or Slide Duplication and Processing,
Quality Control in Black-and-white
and Color, Graphic Arts Reproduc-
tion, Low Cost Visuals and Copy
Preparation, Photofabrication, Instant
Backgrounds, Medical, Unorthodox
Photo Techniques, Law Enforcement
and Legal Forensic, Copy Techniques,
Deep Field Microphotography, Un-
derwater Photography, Motion Pic-
ture (Super 8), Public Relations,
Promote Your Department.

The fee for Industrial Photique 69
is $20 for PP of A and PPSNY mem-
bers: $30 for other Regional Sections;
and $45 for non-members. On-cam-
pus room and board will be available
at RIT at approximately $10 a day.

A registration desk will be at the
PP of A Exposition of Professional
Photography, June 7-12, at the New
York Hilton, New York City.

Business Management Seminar

The Business Management Commit-
tee of the Professional Photographers
of America, Inc. will sponsor a Busi-
ness Management Seminar in San
Francisco, Calif., on October 19-20.

Turn to page 167



The prettiest curves...

ILFOBROM

ILFOBROM PAPER

DEVELOPED IN CONVENTIONAL PAPER DEVELOPER
FOR 2 MINUTES AT 20°C (68°F) WITH CONTINUOUS AGITATION

=
/

E SPEED

1
RELATIVE LOG EXPOSURE

..since girls!

ILFOBROM ENLARGING PAPER

These are the sensitometric curves
of our new ILFOBROM projec-
tion paper...a ‘“profile”, if you
please, of the most versatile and
sophisticated enlarging paper
available today.

For the first time all of these
features are offered in one enlarg-
Ing paper:
® Fvenly spaced contrast grades
® Matching image and back-

ground color in all grades
®/dentical exposure speeds

through 5 grades

Need to make many matching
prints from one negative, or from

%< ILFORDINC
NS .
West 70 Century Road, P.O. Box 288
Paramus, New Jersey 07652

several different negatives?
Simply select the most suitable
contrast grade of ILFOBROM.
Matched prints are easy with
ILFOBROM because the image
and background color are the
same through all contrast grades.
Try ILFOBROM on your most
exacting enlarging job and see
how superior it is. Now available
through photographic dealers.

1217 East El Segundo Boulevard, El Segundo, California 90245 @ 3566 Eim Street, Hapeville, Georgia 30054
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These are the lights that you designed

STUDIOMASTER Il speedlights by Photogenic are the pick of the
professional because they were designed by the professional.

STUDIOMASTER 1l lights represent a program of give-and-take
discussions with professional photographers across the country...
plus Photogenic’s own technical lighting knowledge, nearly 50 years
of experience and engineering skill.

Problems, complaints, frustrations, and suggestions were gathered
from professionals working in every conceivable type of studio oper-
ation. All were carefully analyzed, evaluated, and acted upon in
the design of STUDIOMASTER I1 lights.

Every pace-setting design element meets a very real professional
requirement. Such asked-for features as proportional modeling
light intensities, push-button power controls, quick-change reflec-
tors, air cushion stands with stable, easy rolling bases, rapid
recycling, and many, many more.

To learn how STUDIOMASTER Il meets your professional needs,
see your Photogenic dealer or write for literature.

PHOTOGENIC MACHINE COMPANY

525 McClurg Road + Youngstown, Ohio 44512

g% DESIGNERS OF FINE LIGHTING EQUIPMENT SINCE 1921




EESTRE GOROR SEESEOINE APAR T

WITH AN 8 POINT PROOFING PROGRAM SECOND TO NONE.

B Every negative in an individual glassine, matched with its proof. B Free supply of postage paid mailing
boxes. M Lustre Color's Acknowledgement Card advising you when we receive your film, and the probable

$

shipping date of the proofs. M Your film processed the day of arrival. B Complete choice of proof sizes:

4x5, 5x5, or ! . W A telephone call to advise you if there is a problem of camera or strobe malfunction.

B Pre-tested proofs, good enough to be sold. B Quality proofs which will result in larger orders.

Send for complete brochure of price lists, available services, and free ordering material today.

@ Lustre Color WILL set you apart from your competition.

540 TURNPIKE STREET, CANTON, MASS. 02021 (617

the center oi




Our point‘is that the meter in the Nikkormat FTN uses the same
"center»wensbted“%ﬂﬂmple and assures the same exposure reliability.

The Nikkormat also shares other advantages with the Nikon F. In
optics, the same complementof more than 30 interchangeable Nikkor
lenses. And it accepts most of the accessories. The Nikkormat even
claims an advantage of its own: X synch at 1/125th second.

You can own a Nikkormat FIN with 50mm Auto-Nikkor 2 fens
for less than $270. Seeyour Nikon dealer or write.

Nikon Incorporated, Garden City. New York 11530. Subsidiary of
Ehrenreich Photo-Optical Industries, Inc.

There's a lot of Nikon in every Nikkormat.



Save on

wedding
Proces

20

8005 Main Street - Dexter, Michigan-(313) 426-4666

sing

with
quality color
by Lyndon

Your wedding business can be
more profitable if you shoot color
Then, streamline your color proc
essing and printing by using the
fast and economical service of
fered by Lyndon Color Labs. Six
popular print sizes are available
from 35 mm, 120, and 220 cps
film. And, each negative is tested
and color balanced by Lyndon's ex
perienced lab technicians assur-
ing dependable quality. So, why
not save on color processing costs
by using Lyndon — with over 37
years of time-proven techniques
and service to the professional

photographer

SIZE PRICE SIZE PRICE
11x14 $3.00 4x5 $.50
8x10 125 3%2x5 40
5x7 75 Billfold 25

LYNDON
LOR LABS

A DIVISION OF KMS INDUSTRIES, INC
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Photographed and printed on GAF professional film and paper products.



o you take
Weddings,
ar Mitzvahs,
onfirmations,
Graduations

Mothers Fat

hers, Kids, etc.

. Nows’s the time to compare
film, paper and chemicals.

Simply check what you're Proof Glossy Paper — Ideal Hyfinol® Film Developer — bl dadana si b LA LALLLIELL L LI I LLLLL) T L) O
presently using against the for temporary proofs. This Yields extremely fine grain E
proven GAF photo products reddish/sepia tone contact negatives with moderate :°
listed below. paper needs no processing. contrast and maximum g0

) : ' : an .
' We're certain you'll GAF Professional Films sharpr)ens. A :
find that you can get more Ardol® Paper Developer — .
for your money from GAF Vivipan® (Type 2821) — Produces rich warm tones E ¢
than you're now getting from Most popular film for por- on warm-tone papers., - :
your present supplier. trai‘t, vrv]edldn;g,K commercial Miradol® WT Paper Devel- E 9

SR and school photography. per—design i il . A
GAF Projection Papers Fine E},rain, thin emul f,[;,tyrp,o(c;é‘g;ﬁg,p“mm g E = :
Type PP-675—New from sion, medium speed (Exp. Vividol® Paper Developer . ; :
GAF. Moderate contrast, Ind. 80) high accutance, Yields sparkling prints with .
pan-sensitized paper spe- moderate contrast, long tonal neutral- and cold-tone H
cially designed to yield bal- scale. Ideal for machine and papers. 2 T J
anced, warm-tone prints manual processing. Acid Fixer with Hardener - -4 5 - ®
from color negatives. "K” Versapan® Gafstar® (Type All-purpose fixer-hardener . z
and “R" surfaces available. 2831) Medium/fast film for films and papers. Well E 3 ;
A versatile paper that solves (Exp. Ind. 125). Use where suited to basket processing. e ol &
lots of problems. sharpness, finest grain and Direct Sepia Toner. For warm S :?j %
Indiatone®—A premium, long tonal scale are impor and neutral-tone papers. s x b
wide latitude, warm-tone pa- tant. Yields high accutance Liquid Flemish Toner — For e - ‘
per for portrait and exhibi- negatives and develops to a brown and purplish-brown . i ‘
tion prints. wide contrast range. tones on warm-tone papers. . : : \

Medium speed and Finopan® Gafstar® (Type Vivitoner® Toner—Produces E = g ‘
single grade in many attrac- 2851)—Designed for portrai- a wide range of brown tones e B
tive surfaces—well suited ture with electronic flash on warm-tone papers by sim- . ::‘ i
t(‘)i most negatives. Easy to also photo murals and over ply varying dilution E ‘g C
oll color and tone. sized blowups. : . [ : %
The very finest. Extremely fine grain, Other GAF Products E 8 3 28 = €
Allura® —The standard for thin emulsion, low speed In addition, GAF manufac- Sl TR B o ¢ a
portraits and for exhibition (Exp. Ind. 64), high accut tures and supplies a com e «E B 3 ~ ¢ 3 >
prints. Beautiful image tone. ance, long tonal scale. Well plete line of photo products ¥, SO W " e
Wide exposure and develop- suited to machine and man- for the professional photog S
AL LA R L R L L R R R R R R R R R R R T Y

ment latitude. Single grade
available in many attractive
surfaces. Also easy to oi
color and tone.

Cykora® —A graded paper
excellent for all types of por-
trait work. Medium speed,
warm-black-tones and long
gradation. Accepts most
toners. Grades 1, 2, 3 and 4
available in a wide variety of
pleasing surface textures.

ual processing.

Superpan® Gafstar® (Type
2881) — Same characteris-
tics as Versapan Gafstar but
much faster (Exp. Ind. 250).

GAF Processing Chemicals

Isodol® Film Developer

All-purpose. Yields medium
to-fine grain negatives with
long tone scale and good
highlight and shadow detail.

rapher, including: Other film
and paper developers,
plenishers, fixers, short-
stops, hardeners, inte
fiers, reducers and pro
ing aids. Also, a line of man
ual and automatic proc-
essors and hardware.

For more information
and a copy of our “Profes-
y Products” Cata
31l the coupon.

sional Phot

id
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..l COLOR LABORATORIES, INC.

1311 Merrillville Road o Crown Poin, Indiana 46307 o Phone (219) 663-3210
DATE: WORK ORDER
AR RN o T L R [] PORTRAIT
[C] CANDID
Address oo L ] COMMERCIAL
T e S A SR el 10 OO O 5593'14 dSiEomCE

PRINTING INSTRUCTIONS:
[]] HORIZONTAL [J VERTICAL [J BORDERLESS [] BORDERS

WALLET | 3% X5 BX7 BX10 [11X14 |16X20 | 20X24 | 24X 30 | 30X 40 | OTHER
OR 4X 8

PORTRAIT PACKAGE #— SENIOR PACKAGE #———— BABY PACKAGE #——

PROCESSING INSTRUCTIONS:

] EKTACOLOR .y} N No. Rolls— No. Sheets
[J EKTACHROME:  Size— No. Rolls— No. Sheets
(] DEVELOP FILM & PROOF:  Machine [J 3% x5 [J 3% x3%
HAND: [ 4x5 [J 3% x5 [] CONTACT (Gang)
[C] DEVELOP FILM & MAKE ONE  [] 8x10 |/ [J 5x7 of Each Good Negative,
Pick Best of Duplicate Photos.

[C] DEVELOP FILM ONLY:

- —
e

FINISHING INSTRUCTIONS: 0] TEXTURE
RETOUCH NEGATIVE OA OB
g GLOSSY FINISH ] SPOT GLARE IN GLASSES
[] MATTE SPRAY (Additional Charge)
] SEMI-GLOSS (Air Dry) [J AIR BRUSH, EXPLAIN
[J DRY MOUNT SPECIAL INSTRUCTIONS:

Take this easy color test!

1s All you need is some color film (preferably from a very demanding quality
minded customer) and a pencil.

2.You'll get your results back promptly, along with a bill.

3. We know you'll be pleasantly surprised with both!

§¥ COLOR LABORATOR|ES Inc.

1311 Merrillville Road . Crown Point, Indiana 46307 . Phone (219) 663-3210




President's Report
From page 14

President of Louisiana State Univer-
sity, at the PP of A Biennial Educa-
tional Conference in New Orleans
last January.

Implicit in Dr. Hunter's remarks
was the harsh truth that our profes-
sional survival will clearly depend on
our ability to welcome and deal with
the fantastic changes occurring all
about us.

For about ten days beginning June
7, every professional photographer
who is even slightly concerned about
his ability to improve his skills to
cope with change — to learn — will
have an unparalleled opportunity at
Photo Expo.

No amount of promotional copy
about this truly magnificent showcase
the best and biggest to date in the
history of the photographic industry
— can measure up to the challenge
of the event: a place where we can
learn to earn in our own PP of A pro-
grams and meetings, a place where
we can learn about dynamic technical
changes from the manufacturers’ ex-
hibits, a place where we meet col-
leagues for the exciting exchange of
ideas and information.

| urge you to plan to attend Photo
Expo because it can be the single
most rewarding learning experience
in your professional life.

Your PP of A officers, directors, and
committee chairmen probably have
never worked harder to produce what
promises to be such an outstanding
convention because all of us share
this enthusiasm for the significant
value of Photo Expo.

I look forward with personal plea-
sure to seeing you in New York! @&

The Minolta Flash Meter.
It's more meters than one.

That's because there are more kinds of light
than one.

There's strobe, flash, and ambient light. And
because the Minolta Flash Meter is more meters
than one, it can read all, and it can tell all. Your
readings come to you in f/stops you don't convert
and they're on a continuous illuminated scale.

For strobe and flash readings, you simply con-
nect the meter to your light source, set your ASA
and shutter speed, press a button and the flash
automatically fires. In available light situations the
meter operates as a conventional meter with a
choice of four shutter speeds.

And for flexibility in measuring light over a wide
field, you can use a dome or incident disc.

Because there are more kinds of subjects than
one, the Minolta Flash Meter becomes a spot
meter, or a remote probe meter, too.

All you do is attach the 10° spot accessory to
the meter, automatically disengaging the incident
circuitry, and right away you're getting flawless,
flareless spot readings.

A fiber optics probe lets you take precise read-
ings directly from a ground glass. And a flat inci-
dent disc probe gives you accurate measurements
of all those hard-to-get-at places.

The price for all-these-meters-in-one is under
$240.00 list. (Probes and probe coupler optional.)

For details write: ‘‘More meters than one,"”
Minolta Corporation, Industrial Sales Division,
200 Park Avenue South, New York, N.Y. 10003.
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YORK |

..FOR A NEW LOOK AT YOUR BUSINESS!
Complete programs for portrait photographers . . .
commercial photographers . . . industrial photog-
raphers. Exhibits of the latest in photographic
equipment and supplies for the professional. The
annual exhibit of award-winning professional
photography. It’s all for you in New York . . .
where it's happening.

78th INTERNATIONAL EXPOSITION OF PROFESSIONAL PHOTOGRAPHY / 17th NATIONAL
INDUSTRIAL PHOTOGRAPHIC CONFERENCE / June 7-12, 1969 / New York Hilton

THE UNIVERSE OF PHOTOGRAPHY
June 7-15, 1969 / New York Coliseum

-

» AR

Your PP of A dues entitle you to FREE Convention and Photo Expo registration. No registration fee is required for
the following PP of A members: Active, Service, Sustaining, Student, and Firm (Active, Associate, Industrial).



PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons
Des Plaines, lllinois 60018

President

Earl G. Stanton, Cr.Photog. ('70)
68 Grosvenor Rd., Kenmore, N.Y. 14223

First Vice President

Floyd M. Roberts, M.Photog.Cr. ('69)
7899 Cramer St., Long Beach, Calif. 90808

Vice President-Treasurer

Rudolph J. Guttosch, M.Photog.Cr. ('69)
22 W. Hubbard St., Chicago, I1l. 63610

Chairman of the Board

Wm. W. Carrier, Jr., M.Photog.Cr. ('69)
629 S. Cooper St., Memphis, Tenn. 38104

Directors

Ernie E. Curtis, M.Photog.Cr. (At Large '69)
2815 Classen Blvd., Oklahoma City, Okla. 73106

James E. Carrar, Cr.Photog. (Industrial '70)
264 W. Prescott Ave., Edison, N.J. 08817

Charles H. “Bud" Haynes, Cr.Photog. (Portrait '70)
200 S. Washington, Royal Oak, Mich. 48067

Jerry A. Smolka, Cr.Photog. (Commercial '70)
63 E. Adams St., Chicago, 1. 60603

John E. Smucker, M.Photog.Cr. (At Large '71)
409 Park Ave., W., Mansfield, Ohio 44906

Riley A. Taylor, Cr.Photog. (Industrial '69)
Sears Roebuck & Co., Dept. 730-5
3609 W. Arthington St., Chicago, I1I. 60607

Ted Sirlin, M.Photog.Cr. (Portrait '70)
1327 Jay St., Sacramento, Calif. 95814

Charles L. Geiger, Cr.Photog. (Industrial '69)
Crouse-Hinds Co.
Wolf & 7th North Streets, Syracuse, N.Y. 13201

George S. Heilpern, Cr.Photog. (Commercial '71)
151 Homestead Ave., Hartford, Conn. 06112

Irving J. Newman, M.Photog.Cr. (Commercial '69)
19 W. Putnam Ave., Greenwich, Conn. 06830

Executive Vice President

Frederick Quellmalz, Hon.M.Photog.
1090 Executive Way, Oak Leaf Commons
Des Plaines, I11. 60018

Secretary & Legal Counsel
Sidney C. Kleinman

Commercial Division Chairman

Robert M. Opfer, M.Photog.Cr.
233 N. 12th St., Philadelphia, Penna, 19107

Industrial Division Chairman
Frank W. Warner, M.Photog.Cr.
Niagara-Mohawk Power Corp.

126 State St., Albany, N.Y. 12207

Portrait Division Chairman

Bill Bell, M.Photog.Cr.
351 Washington, S.E., Albuquerque, N.M. 87108

Administrative Assistant for Divisions
Frank M. Voght, PP of A

Member: Chamber of Commerce of the United
States; National Better Business Bureau, Inc.;
USA Standards Institute; National Association of
Exhibition Managers.

Public Relations Counsel, PRM Corp.
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PP of A Headquarters, Des Plaines, IIl.

THE PROFESSIONAL PHOTOGRAPHERS GUIDE

TO SPECIAL EVENTS

PP of A
CALENDAR 1969

JUNE 7-12

78th INTERNATIONAL
EXPOSITION OF
PROFESSIONAL PHOTOGRAPHY
New York Hilton

New York, New York

(Held in conjunction with

Photo Expo 69)

JUNE 7-15

Photo Expo 69

New York Coliseum
New York, New York

JUNE 15
Opening day, Winona School
of Professional Photography

OCTOBER 19-20

Business Management Seminar
San Francisco, Calif.

Business Management Committee,
PP of A

1969 CONVENTIONS

MAY 18-20

PP of lowa

Hotel Savery

Des Moines, lowa
Donald J. Lohnes
720 W. 4th St
Waterloo, |A 50207

JUNE 7-12

78th International

Exposition of

Professional Photography

New York Hilton Hotel

New York, New York

Frederick Quellmalz, Conv.
Chairman

1090 Executive Way

Oak Leaf Commons

Des Plaines, IL 60018

JUNE 7-15

Photo Expo 69

New York Coliseum
New York, New York



DATELINES

CONTINUED

JUNE 29-JULY 1

PP of Mississippi-Alabama
Parliament House

Birmingham, Alabama

Mrs. Robert 0. Johnson, Sec-Treas.
P. 0. Box 567

Albertville, AL 35950

JULY 12-14

Tennessee PPA

Holiday Inn (Golden Gateway)
Chattanooga, Tenn.

Jim Milburn, Pres.

P.0. Box 9145

Chattanooga, TN 37412

JULY 12-15

Western States — PP of
California

Statler-Hilton Hotel

Los Angeles, Calif.

Thora Lindblom, Exec. Mgr.
P. 0. Box 929

Turlock, Calif. 95380

Bob Forester, Trade Exhibits Mgr.
550 N. Larchmont,

Los Angeles, Calif. 90004

JULY 26-30

Virginia PPA

Lake Wright Motor Lodge
Norfolk, Virginia

J, David Woody, Conv. Chairman
202 Johnson Street

Bristol, VA 24201

SEPTEMBER 7-9

PPA of New England

Marriott Hotel,

Newton, Boston, Mass.

Madeline and John Hobbs,
Conv. Chairmen

819 Broad St.

East Weymouth, MA 02189

SEPTEMBER 27-29

PP of Louisiana

Fontainbleau Motor Hotel

New Orleans, Louisiana

John Kuhiman, Sr., Executive
Manager

5590 Canal Blvd.

New Orleans, LA 70130

SEPTEMBER 28-OCTOBER 1

PPA of New Jersey

Hotel Dennis

Atlantic City, New Jersey

Theodore Z. Haviland, Jr, Conv.
Chairman

22 Sheridan Avenue

Ho-Ho-Kus, NJ 07423
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JANUARY 24-26

PP of Idaho

Bannock Hotel

Pocatello, Idaho

Ellis Chapin, Conv. Chairman
815 12th Avenue So.

Nampa, D 83651

MARCH 14-16

PP of Ohio

Sheraton-Columbus Motor Lodge
Columbus, Ohio

Robert G. Jones, Exec. Director
1035 Palmer Road

Columbus, OH 43212

MARCH 22-25

PPA of Pennsrlvania

Warwick Hotel,

Philadelphia, Pa.

Irvin S. Lieberman, Exec. Secretary
2017 Walnut Street

Philadelphia, PA 19103

APRIL 11-13

Kentucky PPA

Executive Inn

Louisville, Ky.

Richard Duncan, Conv. Chairman
1108 S. 4th Street

Louisville, KY 40203

APRIL 12-14
Southwestern PPA

Texas Hotel

Fort Worth, Texas

Zee Drew, Exec. Secretary
P.0. Box 3122

Fort Worth, TX 76105

MAY 11-14

Montana PPA

Finlen Hotel and Motor Inn
Broadway and Wyoming

Butte, Montana

Steve Hadnagy, Conv. Chairman
206 West Park

Butte, MT 59701

AUGUST 2-7

79th International
Exposition of Professional
Photography

Conrad Hilton

Chicago, Illinois

SCHOOLS AND
SEMINARS

JUNE 15-AUGUST 29
Winona School of Professiorial
Photography

Winona Lake, Indiana

OCTOBER 19-20

Business Management Seminar
San Francisco, Calif.

Busness Management Committee,
PP of A

1970 SCHOOLS
AND SEMINARS

FEBRUARY 22-27

West Coast School
Brooks Foundation

Santa Barbara, Calif. (G)
Thora Lindblom, Sec'y.
P. 0. Box 929

Turlock CA 95380

EXHIBITIONS

(G) George Eastman House
(M) Museum of Modern Art
(S) Smithsonian Institution

THROUGH MAY 18
Eugene Atget

Museum of Modern Art
New York, N. Y. (M)

THROUGH MAY 30

Women, Cameras, and Images
by Imogen Cunningham

Hall of Photography

Museum of History and
Technology

Smithsonian Institution
Washington, D. C.

MAY 1-30

Bruce Davidson
Nebraska Wesleyan Univ.
Lincoln, Nebraska (G)

MAY 1-31

Contemporary Photographers IV
University of Hartford

West Hartford, Conn. (G)

MAY 1-31
ﬁniel Adams — The Eloquent

ght
Chabot College
Hayward, California (G)

MAY 1-31

Toward A Social Landscape
Krannert Art Museum
University of Illinois
Urbana, lllinois (G)

MAY 1-31

Francis Bruguiere
Boudoin College
Brunswick, Maine (G)

MAY 1-31

Robert Frank

Idaho State University
Pocatello, Idaho (G)

MAY 1-31

Mario Giacomelli

Rhode Island School of Design
Providence, Rhode Island (G)

MAY 1-31

Contemporary Photographers IV
University of Hartford

West Hartford, Conn. (G)

MAY 1-31

Aaron Siskind
Boudoin College
Brunswick, Maine (G)

MAY 6-27

Aaron Siskind
Saskatoon Art Centre
Saskatoon, Canada (G)

MAY 6-31

Photographs by Leslie Krims
Focus Gallery

San Francisco, Calif.

MAY 6-31

Portraits by Michael Bry
Focus Gallery

San Francisco, Calif.

MAY 15 - JUNE 15
Contemporary Photography
Since 1950

Stuhr Museum

Grand Island, Neb. (G)



MAY 18 - JUNE 18
Toward A Social Landscape
Krannert Art Museum
University of lllinois
Champaign, 1lI. (G)

MAY 20-AUGUST 24
Bill Brandt

Museum of Modern Art
New York, N. Y. (M)

THROUGH JUNE 30

Men of the 20th Century by
August Sanders

Steichen Photography Center
Museum of Modern Art

New York, N. Y. (M)

JUNE 1-30

Eugene Atget

University of Santa Clara
Santa Clara, Calif. (G)

JUNE 3-JULY 5
Western Wilderness
Focus Gallery

San Francisco, Calif.

JUNE 3-JULY 5

Photographs by Paul Caponigro
Focus Gallery

San Francisco, Calif.

JUNE 27-JULY 18
Contemporary Photographers |1
Wilmington Society of Fine Arts
Wilmington, Delaware (G)

JULY 1-AUGUST 15

Vision & Expression
Contemporary Arts Association
Houston, Texas (G)

JULY 1-30

Mario Giacomelli

Erie Public Museum
Erie, Pennsylvania (G)

JULY 1-31

Photography in the Twentieth
Century

Wichita Art Museum

Wichita, Kansas (G)

AUGUST 7-SEPTEMBER 2
Robert Frank

University of Dayton

Dayton, Ohio (G)

SEPTEMBER 14-OCTOBER 15
Vision & Expression

Krannert Art Museum
University of Illinois
Champaign, Illinois (G)

SEPTEMBER 15-OCTOBER 15
Ansel Adams/The Eloquent Light
Wabaskh College

Crawfordsville, Indiana (G)

SEPTEMBER 15-OCTOBER 15
Dennis Stock/The Sun

Long Island University
Brooklyn, New York (G)

SEPTEMBER 15-OCTOBER 15
W. Eugene Smith

Pennsylvania State University
University Park, Pa. (G)

SEPTEMBER 16-OCTOBER 12

Photography in the Twentieth
Century

Baltimore Museum of Art

Baltimore, Maryland (G)

OCTOBER 1-30

Harry Callahan

Pennsylvania State University
University Park, Penna. (G)

OCTOBER 1-31

Contemporary Photography
Since 1950

Episcopal Theological School

Cambridge, Mass. (G)

OCTOBER 1-NOVEMBER 2
Toward A Social Landscape
Minneapolis Institute of Art
Minneapolis, Minnesota (G)

NOVEMBER 1-30
Edward Weston

Long Island University
Brooklyn, New York

NOVEMBER 1-30
Photography in the Twentieth
Century

South Bend Art Center
South Bend, Indiana (G)

NOVEMBER 5-DECEMBER 5
Dennis Stock/The Sun

M. H. de Young Memorial Museum
San Francisco, Calif. (G)

NOVEMBER 15-DECEMBER 30

Vision & Expression

Amon Carter Museum of
Western Art

Ft. Worth, Texas (G)

NOVEMBER 20-DECEMBER 20
Coilég(r]nporary Photography Since

Rensselaer Poly Tech.
Troy, New York (G)

NITA ROSE BELL

PAT CANNON

BOB BOYES

— STAR
LINE-UP

ew York, justly famed for its all-star
N attractions — from the mighty
Yankees to the newly-crowned jets
(and don’t forget the perennial
Broadway hits!) — will have a worthy
visitor in June. It's the 78th Interna-
tional Exposition of Professional Pho-
tography and the 17th National
Industrial Photographic Conference
...which all adds up to the 78th
Annual Convention of the Profes-
sional Photographers of America, Inc.
And with it comes a galaxy of stellar
speakers and programs worthy of
their setting.

With Photo Expo 69, the largest
photographic trade show ever
mounted in the U.S. as a backdrop,
all three PP of A divisions have pre-
pared programs and activities that
make attendance a virtual “must”.
Let’s take a look at what the three
program chairmen — Portrait’s Don



CAROLYN CARTER

JOHN M. RUSSELL

Rickers, Commercial’s Hugo Brooks
and Industrial’'s Frank W. Warner —
have lined up.

Portrait Division

Like its New York setting, the Por-
trait Division program is larger-than-
life-size. It begins at 2:00 p.m. on
Sunday, June 8th, with Jim Israel,
M.Photog., of Detroit, Mich., speak-
ing on “Executive Portraiture, A State
of Mind.” Jim photographs the Gen-
eral Motors executives, as well as
handling other key assignments as
supervisor of GM’s portrait studio.
Then at 3:30, LaVerne Friesen, M.Pho-
tog.Cr., of Buhler, Kansas talks about
“Photographing the Pepsi Genera-
tion.” LaVerne and his wife Virginia
operate their own studio. Both have
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JOHN DWYER

BILL SEAY

HOWARD D. KELLY

appeared on previous national pro-
grams, and LaVerne — in addition to
holding the Combined Ribbon Award
— has earned 6 additional bars with a
total of 175 Merits.

The Monday morning program be-
gins at 9:00 with Ted Sirlin, M.Pho-
tog.Cr., and salesman extraordinary,
chairing a promotions panel. Ted is
joined on the panel by fellow-Califor-
nian Howard D. Kelly; Detroit’s
Charles H. “Bud’ Haynes, Cr.Photog.
and PP of A Director; and John
Russell. Then at 10:30, Robert L.
Nicol, M.Photog., speaks on “Promot-
ing the New and Different Portraits.”
Bob operates Doll House Portraits in
Lakewood, Colo., and is a winner of
the Eastman Kodak Academy Awards
contest.

JOSEPH SCHABACKER

RICHARD FOWLER

JOE LEONARDO

WILLIAM SHOEMAKER

On Tuesday, from 9:00 a.m. until
noon, Nita Rose Bell of Al-
buquerque, will moderate a Recep-
tion Clinic. Also on the clinic panel
are Evelyn Pietro of Jafay Photo-
graphs, Denver, Colo., and Howard P.
Beever of Bachrach’s in New York
City. Concurrently, a regular program
will be carried on. At 9:00 a.m., Dr.
William Mallas presents “Pictorial
Color Photography.” Though a li-
censed dentist, Dr. Mallas, like Dr.
Cary Middlecoff, didn’t stick to his
drills. He chose to star in another
field...and today he’s one of the
country’s top pictorialists. He will be
followed at 10:30 by Dr. Joseph C.
Schabacker, Vice President and Pro-
fessor of Management at Arizona
State University, Tempe. Dr. Scha-



JAMES HAMPSON

LEO LOBELL

HARRY SONSTROD

backer will repeat his popular pro-
gram, first given at BEECON in New
Orleans, on “Studio Management.”

Wednesday starts fast, too, with
Martha Zeltsman, M.Photog., con-
ducting a clinic on “Color Print Fin-
ishing.” Mrs. Zeltsman, with her
husband, owns and operates The
Zeltsman Studios in Morris Plains,
N. J., and has won numerous local,
regional and national honors with her
color prints. Her clinic will cover the
entire morning, from 9:00 to noon.

Also at 9:00 a.m. Edward A. De-
Croce, M.Photog., will speak on
“Umbrella Lighting for Old Master
Portraits.”” Another Coloradoan, he
operates the DeCroce Studio in Den-
ver. He is followed at 10:30 by the
old master himself — Gerhard Bak-

CHARLES HAYNES

GEORGE NICHOLLS

TED SMERCHANSKY

ker, Dean of Education at Winona
School of Professional Photography—
with his print critique.

Commercial Division

The Commercial Division’s pro-
gram truly underscores the interna-
tional aspect of photography, with
representatives from Canada, Eng-
land, Scotland and Germany lending
their expertise. And not to be left at
the starting gate, the U.S. will field its
share of first-rank photographers as
well.

The division program begins on
Saturday, June 7, at 10:00 a.m. John
Stanton and Harold Gibhardt, both
of Alderman Studios, Inc., High Point,
N.C., will speak-on “Furniture Pho-
tography.” Both hold excellent cre-

BERVIN JOHNSON

HUGH O'DONNELL

MALCOLM W. THOMSON

BERT ROCKFIELD

LAWRENCE WILLIAMS

dentials. Mr. Stanton is photography
supervisor of Alderman’s Studio |;
Mr. Gibhardt is supervisor for Studio
Il...and Alderman’s is one of the
leading furniture photography studios
in the country.

On Saturday afternoon at 2:00,
Arthur Rothstein, Director of Pho-
tography, Look Magazine, tells “What
an Editor Expects from a Photog-
rapher.” Mr. Rothstein has photo-
graphs in the permanent collections
of the Museum of Modern Art,
George Eastman House and the
Smithsonian Institution, and is cur-
rently on the faculty of the Graduate
School of Journalism at Columbia
University.

There is only one Commercial pro-

Turn to page 138
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18th International Exposition of Professional Photography

June 7-12, 1969

New York Hilton * New York, N. Y.

SPONSORED BY THE PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.

ALL-CONVENTION PROGRAM AND SPECIAL EVENTS

FRIDAY, June 6

9:00 — REGISTRATION CENTER OPENS — Second Floor Promenade. Admis-
sion to all functions by badge only.

9:00 — BOARD MEETING.

SATURDAY, June 7

8:00 — REGISTRATION CENTER OPENS — Second Floor Promenode. Admis-
sion to all functions by badge only.

9:00 — HOSPITALITY — Coffee served. Till 5:00 p.m.

9:00 — INDUSTRIAL CONFERENCE,

10:00 — PHOTO EXPO 69 — New York Coliseum, (Open to public at 1:00
p.m., closes 9:00 p.m.)

10:00 — COMMERCIAL PROGRAMS

4,00 - NATIONAL COMMITTEE MEETINGS.

B:30 — NATIONAL COMMITTEE MEETINGS.

SUNDAY, June 8

8:00 — REGISTRATION CENTER OPENS — Second Floor Promenade. Admis-
sion to oll functions by badge only.

9:00 — HOSPITALITY — Coffee served. Till 5:00 p.m.

9,00 — PRE.COUNCIL MEETINGS,

10,00 - INDUSTRIAL CONFERENCE,

10100 — NATIONAL COUNCIL ANNUAL MEETING — Reconvened — President
forl G. Stanton, Cr.Photog.,, Kenmore, N.Y., Presiding.

12:00 — NATIONAL COUNCIL MEETING

1,00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 1.00
p.m., closes 9.00 p.m.)

2:00 —~ COMMERCIAL PROGRAMS.
2:00 — PORTRAIT PROGRAMS,

5:00 — GENERAL SESSION — AWARDING OF DEGREES - Earl G. Stanton,
Cr.Photog., Kenmore, N.Y., Presiding.

630 — ASP RECEPTION IN HONOR OF FOREIGN PROFESSIONAL PHOTOG.
RAPHERS,

7:30 « AMERICAN SOCIETY OF PHOTOGRAPHERS BANQUET — Kermit Bunt-
rock, Cr.Photog., Storm Lloke, lowa, Presidin Specker: Harry
Sonstrod, Drommen. Norway, President of Europhot.

MONDAY, June 9

8:00 —~ PP of A PAST PRESIDENTS BRTAKFAST — W. W. Corrier, Jr., M.
Photog.Cr., Memphis, Tenn, Presiding

8:30 - DIVISION MEETINGS - Portrait, Commerciol. All members welcome.

8:30 — REGISTRATION CENTER OPENS — Second Floor Promenade. Admis-
sion to oll functions by badge only

9:00 ~ HOSPITALITY — Coffee Served. Till 5:00 p.m.
9:00 — INDUSTRIAL CONFERENCE,

9:00 — PORTRAIT PROGRAMS

10:00 — COMMERCIAL PROGRAMS

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m,, closes 9:00 p.m.)

12:30 — AFFILIATION LUNCHEON — Bob Wilcox, M.Photog.Cr.. Phoenix,
Ariz., Presiding

2:30 — NATIONAL COMMITTEE MEETINGS.
2:30 — ANNUAL MEETING OF EDITORS.
4:00 — AMERICAN SOCIETY OF PHOTOGRAPHERS — TASK FORCE.

9:00 — ADVERTISING PHOTOGRAPHY AND ITS PROBLEMS — Franz Llozi,
Stuttgart, Germany.

TUESDAY, June 10

8:15 — INDUSTRIAL DIVISION MEETING.
8:30 — DIVISION MEETINGS — Portrait, Commercial. All members welcome.

8:30 — REGISTRATION CENTER OPENS — Second Floor Promenade, Admis-
sion to all functions by badge only.

9:00 — HOSPITALITY — Coffee served. Till 5:00 p.m.
9:00 — INDUSTRIAL CONFERENCE.

9:00 — PORTRAIT PROGRAMS.

10:00 — COMMERCIAL PROGRAMS.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m., closes 9:00 p.m.)

12:30 — DIVISION LUNCHEONS — Commercial, Industrial,
2:00 — NATIONAL COUNCIL MEETING.
4:00 — AMERICAN SOCIETY OF PHOTOGRAPHERS — TASK FORCE.

WEDNESDAY, June 11

8:30 — DIVISION MEETINGS — Portrait, Commercial. All members welcome.

8:30 — REGISTRATION CENTER OPENS — Second Floor Promenode. Admis-
sion to all functions by bodge only.

9:00 — HOSPITALITY — Coffee served. Till 5:00 p.m.

9:00 — INDUSTRIAL CONFERENCE,

9:00 — PORTRAIT PROGRAMS.

10:00 — COMMERCIAL PROGRAMS.

12:00 — PHOTO EXPO 69 — New York Coliseum, (Open to public at 5:00
p.m., closes 9:00 p.m.)

2:30 — NATIONAL COMMITTEE MEETINGS.

4:00 — AMERICAN SOCIETY OF PHOTOGRAPHERS — TASK FORCE.

7:00 — PRESIDENT'S RECEPTION.

8:00 — AWARDS BANQUET — Dinner, dancing to music of Warren Coving-
ton and his Orchestra,

THURSDAY, June 12

9:00 — BOARD MEETING.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m., closes 9:00 p.m.)
2:00 — NEW PRODUCTS FORUM — New York Coliseum.

PHOTO EXPO 69 — New York Coliseum
FRIDAY, June 13 — 12:00-9:00

SATURDAY, June 14 — 1:00-9:00

SUNDAY, June 15 — 1:00-9:00

PORTRAIT PROGRAM

SUNDAY, June 8§

9:00 — PRE-COUNCIL MEETING.
10:00 — NATIONAL COUNCIL ANNUAL MEETING
1:00 — PHOTO EXPO 49 — New York Coliseum. (Closes 9:00 p.m.)

2:00 — EXECUTIVE PORTRAITURE — A STATE OF MIND — James Israel.
M.Photog., Detroit, Mich

3:30 — PHOTOGRAPHING THE PEPSI GENERATION — LaVerne Friesen, M
Photog Cr., Buhler, Kan.

5:00 — GENERAL SESSION — AWARDING OF DEGREES.
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MONDAY, June 9

8:30 — PORTRAIT DIVISION MEETING.

9:00 — PROMOTIONS PANEL — “Restore Your Profits with Restorations,”
Charles H. (Bud) Hoynes, Cr.Photog., Royal Ock, Mich.: “How To
Put ‘U’ in S ccess,” John M. Russell, Menomonie, Wis.; ""Promotions
for the Commaercial Photographer,” Howard D. Kelly, Los Angeles,
Colif ; ""Moil Progroms for the Small and National Studio Opera-
tion,”" Ted Sirlin, M.Photog.Cr., Sacramento, Calif.

10:30 — PROMOTING THE NEW & DIFFERENT PORTRAITS — Robert L. Nicol,
M.Photog., Doll House Studio, Lakewood, Colo.



12:00 — PHOTO EXPO 69 — New York Coliseum. Open to public at 5:00
p.m., closes 9:00 p.m.)

9:00 — ADVERTISING PHOTOGRAPHY AND ITS PROBLEMS — Franz Llazi,
Stuttgart, Germany.

TUESDAY, June 10

8:30 — PORTRAIT DIVISION MEETING.

9:00 — RECEPTION CLINIC — Vera Eschenbach, Cr.Photog., San leandro,
Calif.,, Moderator; Howard P. Beever, Bachrach, New York, N.Y.:
Evelyn Pietro, Jafay Photographs, Denver, Colo.

9:00 — PICTORIAL COLOR PHOTOGRAPHY — Dr. William Mallas, M.Photog.,
West Oronge, N.J.

10:30 — STUDIO MANAGEMENT — Dr. Joseph C. Schabacker, Arizona State
University, Tempe, Ariz.

12:00 — PHOTO EXPO 69 — New York Coliseum, (Open to public at 5:00
p.m., closes 9:00 p.m.)

WEDNESDAY, June 11

8:30 — PORTRAIT DIVISION MEETING.

9:00 — COLOR PRINT FINISHING CLINIC — Martha Zeltsman, M.Photog.,
Morris Plains, N.J.

9:00 — UMBRELLA LIGHTING FOR OLD MASTER PORTRAITS — Edward A.
DeCroce, M.Photog., Denver, Colo,

10:30 — PRINT CRITIQUE — Gerhard Baokker, M.Photog., Milwaukee, Wis.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m., closes 9:00 p.m.)

7:00 — PRESIDENT'S RECEPTION,
8:00 — AWARDS BANQUET,

COMMERCIAL PROGRAM

SATURDAY, June 7

10:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public at 1:00
p.m., closes 9:00 p.m.)

10:00 — FURNITURE PHOTOGRAPHY — Harold Gibhardt and John Stanton,
Alderman Studios, Inc., High Point, N.C.

2:00 — WHAT THE EDITOR EXPECTS FROM A PHOTOGRAPHER — Arthur
Rothstein, Look Magozine, New York, N.Y.

SUNDAY, June 8

9:00 — PRE-COUNCIL MEETING.
10:00 — NATIONAL COUNCIL ANNUAL MEETING.
1:00 — PHOTO EXPO 69 — New York Coliseum. (Closes 9:00 p.m.)

2:00 — THE PHOTOGRAPHIC REVOLUTION IN ARCHITECTURAL REPRESEN-
TATION — William Reedy, Eastman Kodak Co., Rochester, N.Y.,
Moderator; Joseph W. Molitor, M.Photog., Ossining, N.Y.; Lawrence
S. Williams, M.Photog., and Robert D, Golding, M.Fhotog., Lawrence
S. Williams Inc., Upper Darby, Penna.

5:00 — GENERAL SESSION — AWARDING OF DEGREES.

MONDAY, June 9

8:30 — COMMERCIAL DIVISION MEETING.

10:00 — FASHION PHOTOGRAPHY — Bert Rockfield, Rockfield Studios, New
York, N.Y. (Three-part presentation, followed by open discussion.)

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public at 5:00
p.m., closes 9:00 p.m.)

7:00 — AUTOMOTIVE CRASH INJURY RESEARCH — Richard C. Braisted,
Cornell Aeronautical Lab., Buffalo, N.Y.

9:00 — ADVERTISING PHOTOGRAPHY AND ITS PROBLEMS — Franz Lazi,
Stuttgart, Germany.

TUESDAY, June 10

8:30 — COMMERCIAL DIVISION MEETING,

10:00 — ADVERTISING PHOTOGRAPHY IN GREAT BRITAIN — George Nicholls,
George Nicholls Studio, Londen, England.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public at 5:00
p.m., closes 9:00 p.m.)

12:30 — COMMERCIAL DIVISION LUNCHEON,

7:00 — CIVIL EVIDENCE PHOTOGRAPHY PANEL — Frank H. Gould, East
Berlin, Conn.; Edward W. Kehl, Broomall, Penna.; L. R. Brittingham,
Jr., Poali, Penna.; Frank Patterson, S. Orange, N.J.

9:00 — LAW ENFORCEMENT PHOTOGRAPHY PANEL — Malcolm W. Thom-
son, Edinburgh City Police, Edinburgh, Scotland; Lt. Harry Kaplun,
Nassou County P.D., Mineola, N.Y.; Lt. Winfield J. Wray, New
York City P.D.

WEDNESDAY, June 11

8:30 — COMMERCIAL DIVISION MEETING.

10:00 — CATALOG PHOTOGRAPHY — IT'S COME A LONG WAY, BABY|—
(J. C. Penney Co. Inc., New York, N.Y.) William J. Kelly, Moderator;
“"We Try Harder,” Joseph Leonarde; ““Think Young,” Williom T.
Seay, ''Hard Lines,”” Robert A Boyes; “‘Furniture and Domestic
Photography,”” Leo Lobell,

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public at 5:.00
p.m., closes 9:00 p.m.)

7:00 — PRESIDENT'S RECEPTION,

8:00 — AWARDS BANQUET.

17th NATIONAL INDUSTRIAL PHOTOGRAPHIC CONFERENCE

SATURDAY, June 7

8:30 — FILM.

9:00 — FINE ARTS IN INDUSTRIAL PHOTOGRAPHY — Gerhard Bakker, M.
Photog., Milwoukee, Wis.

10:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public at 1:00
p.m., closes 9:00 p.m.)

10:30 — COLORED GELS IN INDUSTRIAL PHOTOGRAPHY — Kenneth Hay,
New York State Museum Center, Albany, N.Y.

11:00 — INSTANT BACKGROUNDS FOR INDUSTRIAL PHOTOGRAPHERS —
$dgor H. Carlson, M.Photog., Meisel Photochrome Corp., Dallas,
exas.

2:30 — SMALL CAMERAS IN INDUSTRIAL APPLICATIONS — Patrick D.
Cannon, M.Photog., Eastman Kodak Co., Rochester, N.Y,

4:00 — WHAT'S YOUR ANGLE? — Richard G, Fowler, Fowler Studio of Color
Photography, Peekskill, N.Y,

SUNDAY, June 8

8:30 — FILM.

9:00 — PRE-COUNCIL MEETING.

10:00 — NATIONAL COUNCIL ANNUAL MEETING.

10:00 — THE ANNUAL REPORT — IN PLANT — Ronald G. Zinsmeister, Sun-
strand Corp., Rockford, III.

11:00 — SPACE PHOTOGRAPHY — Clarence Ellis.

1:00 — PHOTO EXPO 69 — New York Coliseum. (Closes 9:00 p.m.)

2:00 — MOTION PICTURES THE STILL PHOTOGRAPHER'S NEW MEDIUM —
Ernst Wildi, Cr.Photog., Paillard Inc., Linden, N.J,

2:45 — SOUNDS AND SOUND RECORDING FOR MOTION PICTURES — Ernst
Wildi, Cr. Photog., Paillard Inc., Linden, N.J.

3:30 — PHOTOGRAPHY EDUCATION VIEWED INTERNATIONALLY — Bervin
Johnson, M.Photog.Cr., Michigan State University, East Lansing,
Mich., Moderator; William Shoemaker, Rochester Institute of Tech.
nology, Rochester, N.Y.; George Nicholls, George Nicholls Studio,
}Aondons England; Ted Smerchansky, Winnipeg Photo Ltd., Winnipeg,

anitoba.

5:00 — GENERAL SESSION — AWARDING OF DEGREES.

MONDAY, June 9

8:30 — FILM.

9:00 — INDUSTRY DOES SOME FRESH THINKING ABOUT AUDIO-VISUALS —
James Collinsworth, Eostman Kodok Co., Rochester, N.Y.; John A.
“Jack” Murphy, United Air Lines, Chicago, lll.; “Applications of
35mm in Industry, Advertising and Illustration,'” Patricia Davis,
Aves Advertising, Inc., Grond Rapids, Mich.; “Closed Circuit Tele-
vision and Video Tope Recording,’” Robert Passaro and Williom
Robson, Fisher Scientific, Pittsburgh, Penna.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m., closes 9:00 p.m.)

TUESDAY, June 10

8:15 — INDUSTRIAL DIVISION MEETING,

9:00 — INDUSTRIAL PRINT CRITIQUE — Garhord Bokker, M Photog., Milwou-
kee, Wis.; Carolyn M, Carter, M.Photog.Cr., Fort Lee, N.J; Richard
C. Kinstler, Cr.Photog., Procter & Gamble Co., Cincinnoti, Ohio.

10:00 — MICROFILM TECHNIQUES FOR INDUSTRY AS APPLIED IN THE NEW
YORK STOCK EXCHANGE — Hugh O’Donnell and John Dwyer, New
York Stock Exchange, New York, N.Y,

11:00 — TOOLS & TECHNIQUES FORUM — James E. Hampson, M.Photog Cr.,
Jim Hampson Photogrophy, Shreveport, La.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5.00
p.m., closes 9:00 p.m.)

12:30 — INDUSTRIAL DIVISION LUNCHEON.

WEDNESDAY, June 11

8:30 — FILM.

9:00 — MEDICAL PHOTOGRAPHY — Everett J. Nieuwenhuis, Medical College
of Virginia, Richmond, Va.

10:00 — APPLICATIONS OF HI-SPEED PHOTOGRAPHY — Edward “‘Mike’’
Reilly, General Electric Co., Cincinnati, Ohio; Forrest Smith.

11:00 — 1970 CONFERENCE PLANNNG SESSION.

12:00 — PHOTO EXPO 69 — New York Coliseum. (Open to public ot 5:00
p.m., closes 9:00 p.m.)

7:00 — PRESIDENT’'S RECEPTION,
8:00 — AWARDS BANQUET.
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Exhibitors in Photo Expo 69

Major producers of photographic equip-
ment, materials, services, supplies and
techniques in the United States, Japan,
Germany, the United Kingdom and sev-
eral other countries will be represented
at the Universe of Photography. Exhibitors
will occupy space on all four floors of
the New York Coliseum.

Show Hours
Saturday, June 7
Sunday, June 8
Monday, June 9
Tuesday, June 10
Wednesday, June 11
Thursday, June 12
Friday, June 13
Saturday, June 14
Sunday, June 15

PHOTO EXPO 69
June 7-15, 1969

EXPOSITION DATES AND HOURS

New York Coliseum

Professional
and Trade

10:00 a.m.—9:00 p.m.
1:00 p.m.—9:00 p.m.
12:00 noon—9:00 p.m.
12:00 noon—9:00 p.m.
12:00 noon—9:00 p.m.
12:00 noon—9:00 p.m.
12:00 noon—9:00 p.m.
1:00 p.m.—9:00 p.m.
1:00 p.m.—9:00 p.m.

Public
1:00 p.m.—9:00 p.m.
1:00 p.m.—9:00 p.m.
5:00 p.m.—9:00 p.m.
5:00 p.m.—9:00 p.m.
5:00 p.m.—9:00 p.m.
5:00 p.m.—9:00 p.m.
5:00 p.m.—9:00 p.m.
1:00 p.m.—9:00 p.m.
1:00 p.m.—9:00 p.m.

Accura Lid.

Acufine, Inc.

Adams Retouching Machine Co. Inc.

Aerojet Delft Corporation

Aetna Optix, Inc.

Agfa-Gevaert, Inc.

AIC Photo, Inc.
Interstate Photo Supply Corp.
Allied Impex Corp.

Airequipt, Inc.

Albert Chemical Corporation

Albion Optical Co.

Alco Photo Supply Corporation

All Tapes Distributing Co., Inc.

American Camera & Photo Supply Co.

American Photographic Appliance Corp.

American Society of Photogrammetry

American Thermo Ware Company

Amphoto Inc.

Argraph Corp.

Argus Incorporated

Arkay Corporation

Arriflex Corp. of America

Atlas Film, Inc.

Atlas-Rand Corporation

Ausstell und Messe-Ausschuss der
Deutschen Wirtschaft e.v (auma)

The B D Company

Balcar S.A.

Beattie Engineering Corporation

Bell & Howell Company

Berkey Film Processing
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Berkey Laboratory Equipment

Berkey Marketing Companies, Inc.
Kling Photo Corporation
Konica Camera Corporation
Minox Corporation
Scope Instrument Corp.
Scopus, Inc.
Simmon Omega, Inc.

Berkey Technical
ASCOR Lighting-Electronic Flash
Berkey-Alldis
Berkey Lab-Proven Products
Caesar-Saltzman
Oxberry Animation Stands and

Optical Printers

Statmaster

Bert Manufacturing Co., Inc.

A. R. Bernard Corporation
Subsidiary of GAF Corporation

Charles Beseler Company

The Biological Photographic
Association Inc.

Birns & Sawyer, Inc.

Saul Bower, Inc.

Braun AG, Frankfurt, Germany

Braun North American Photo
Products Div.

Bright Star Industries, Inc.

British Photographic Export Group

Brumberger Co., Inc.

Burleigh Brooks Inc.

Charles D. Burnes Co.

D. P. Bushnell Company, Inc.

C & M Color Prints, Inc.

Calumet Manufacturing Company

The Camille Co., Inc.

Canon U, S. A, Inc.

M. W. Carr & Co., Inc.

Casemakers, Inc.

Castle Films

Chiyoda Shigei Co. Ltd.

Cima KG, Dipl. Kaufm. W. Hochmuth

Cinema Beaulieu, Inc.

Alex L. Clark Ltd.

Classic Album Corp.

Coast Photo Mfg. Co. Inc.

Coda Color-Tex, Inc.

Coleman Engineering Company, Inc.

Color Canvas

Colortran Industries

Columbia 8mm Home Movies

Columbian Enameling & Stamping Co.
Div. of General Housewares

Combined Companies, Inc.

Compass Instruments & Optical Co., Inc.

Compco Corp.

Comprehensive Service Corp.

Da-Lite Screen Company, Inc.

Davis & Sanford Co., Inc.

DeJur-Amsco Corporation

Deutsche Kamera- und Orwo-Film-Export
GmbH

Dexter Press, Inc.



E. I. du Pont de Nemours & Co., Inc.
Photo Products Department
Durst (Ehrenreich Photo Optical

Industries, Inc.)
Dynamic Optics Inc.
Eastern Color Photo Corp.
Eastman Kodak Company
Edwal Scientific Products Corp.
Ehrenreich Photo Optical Industries, Inc.
Electronic Systems Engineering Co.
Electro-Photo Systems, Inc.
Encyclopaedia Britannica
Eumig Elektrizitaets- und Metallwaren
Industrie
R. L. Faber & Associates
Farnan & Seemann, Inc.
Fas COLOR
Federal Republic of Germany
Fiberbilt Photo Products
Fine-Art Color Laboratory, Inc.
Frigidheat Industries
Fuji Photo Film U.S.A., Inc.
GAF Corporation
Ganz & Company
General Binding Corporation
General Electric Battery Division,
Photo Lamp Department
General Products
Germain School of Photography
Goerz Optical Company, Inc.
Goldberg Bros. Inc.
Graflex, Inc.
The Guild of Photographic Dealers
Hamaphot KG Hanke & Thomas
Hanimex (USA) Inc.
Hanimex Corp.
Harwood Electronics Co.
Lester C. Hehn—Engineering
Karl Heitz, Inc.
Hills Manufacturing Co.
Hoffman Camera Corporation
The Holson Company
Honeywell Inc.
Houston Fearless Corporation
Houston Photo Products, Inc.
Hudson Photographic Industries
INDO
ITT Lamp Division
llex Optical Company, Inc.
Ilford Inc.
Imperial Camera Corporation
Industrial Photography
Industrial Suppliers Company
Ingenuics
Intercinema Corporation
Intercontinental Marketing
Div. of Interphoto Corporation
International Audio Visual, Inc.
International Audio Visual Ltd.
Interstate Photo Supply Corp.
International Photo Suppliers
Itek Corp., Rolor Division
Japan Camera Association
Japan Camera Industry Association
Jason/Empire Optical Instruments
(Jake Levin & Son, Inc.)
Jayark Instruments Corporation
Jomalco, Inc.
KMS Industries, Inc.
K26 Lab, A Div. of Spectra Color Lab, Inc.
Kako America, Inc.
The Kalart Company, Inc.
Kalimar, Inc.
Ken Films, Inc.
Leonard Kleinfeld Inc,
Karl Knoss
Knox Manufacturing Co.
Kreonite, Inc.
Larson Enterprises, Inc.

Lava-Simplex Internationale Incorporated

Lawler Automatic Controls, Inc.

Louis Lefkowitz & Bro. Inc.,
Diamond Case Division

E. Leitz Inc.

Lektra Laboratories, Inc.

Lenco, Inc., Subsidiary of GAF Corp.

Ed. Liesegang

Logan Electric Specialty Mfg. Co.

LogEtronics Inc.

Luminos Photo Corp.

Lyndon Color Labs, A Div. of KMS
Industries, Inc.

Macbeth Corporation

Magniphoto Corporation

Mallory Battery Company

Management and Technology Inc.

March Manufacturing Company

Mark Systems, Inc.

Martel Electronics Sales, Inc.

Masel Supply Co.

Medick-Barrows Company

Meibo Products Ltd.

Joshua Meier Co. (V.P.D.)

Metacomet

Metropolitan Visual Products, Inc.

Minolta Corp.

Modern Photography

Monkey Color, Inc.

Morgan & Morgan, Inc.

Motiva Ltd.

Muholos-Werk

National Association of Photo
Equipment Technicians Inc.

National Association of Photographic
Manufacturers, Inc.

National Camera, Inc.

National Free Lance Photographers Assn.

National Microfilm Association

National Photo Pricing Service, Inc.

National Press Photographers Assn., Inc.

Nikon, Inc., Subs. of Ehrenreich Photo
Optical Industries, Inc.

Nord Photo Engineering, Inc.

Noris Projektion GMBH

North American Philips Company, Inc.

Obergassner KG

PTN Publishing Corp.

Paillard Incorporated
Bolex Division
Hasselblad Division
Silma S.p.A.

Pako Corporation

Paterson Products Ltd.

The Pattern Recognition Society

Pek, Inc.

Penn State Industries

Petri International (U.S.A.) Corp.

Petri-Kine Camera Co., Inc.

Phot'Argus

Photo-Control Corporation

Photo Dealer Magazine, Gellert Publishing
P.M.l. Magazine, GPC Catalogs

Photographic Manufacturers and
Distributors Association, Inc.

Photographic Society of America, Inc.

Photo-Kinetics, Inc.

Phototechniques Incorporated

Photo World Inc.

Plymouth/Ethol Co., Inc.

Polacoat Incorporated

Ponder & Best, Inc.

Popular Photography Magazine

The Powers Regulator Company

Prestige Photo Products, Inc.

Pro-Color Inc.

Professional Photographers of America,
Inc.

Prominar International Corp.

Prontophot AG

Quick-Set, Incorporated

R. L. R. Mfg. Co., Div. of Fuel Research &
Instrument Co.

Radiant Corporation

Radiant Lamp Corporation

Raven Industries, Inc.

Raygram-Hornstein, Division of
Interphoto Corporation

Raynox Industry Co., Ltd.

Red Lake Laboratories, Inc.

Regal & Wade Mig. Inc.

Rhedan Electronic Mfg. Co.

Rochester Institute of Technology

Ross Electronics

Rowi
Div. Rubin Enterprises

Safe-Lock, Inc.

Samigon Corporation

Sanitary Equipment Division
United Utensils Co., Inc.

Sankyo Seiki Mfg. Co., Ltd.

Seal, Inc.

Seary Manufacturing Co.

Service Mfg. Co,, Inc.

Shin Nihon Tsusho Co., Ltd.

Sickles Inc., a Div. Sickles Enterprises, Inc.

Silma S.p.A.

Simplex-Specialty Company, Inc.

Skilcraft Playthings, Inc.

Smith-Victor Corp.

Society of Motion Picture and
Television Engineers

Society of Photographic Scientists
and Engineers

Society of Photo-optical Instrumentation
Engineers

Spectra Color Lab, Incorporated

Standard Photo Service, Inc.

Star D Manufacturing Co. Inc,

Studio Suppliers Association

Sun Optical Co., Ltd.

Supreme Photo Products Co., Inc.

Swift Instruments, Inc,

Sylvania Electric Products, Inc,,
Photolamp Division

Systematic Envelope Corp

Taisei Kogaku Kogyo Co., Ltd,

Taiyo & Co., Ltd.

Taprell Loomis, Inc.

Tasco Sales, Inc,

Tenbolt Company Ltd.

Testrite Instrument Co., Inc.

Thomas Instrument Company, Inc.

3M Company
Visual Products Division
Photographic Film Division
Photographic Products Division

Tiffen Optical Co.

Titles

Tomioka Optical M. F. G. Co., Ltd.

Union Carbide Corporation, Consumer
Products Division

UniPhoto Dynamics, Inc,

U. S. Camera Publishing Corp.

Volunteer Service Photographers Inc.

Vytron Company

Wein Products, Inc,

Morris Weiner Photo

The Welch Scientific Company

Weldo Plastics, Inc.

Westinghouse Electric Corporation,
Lamp Division

Weston Instruments, Inc.

White House News Photographers’ Assn.

Yankee Photo Products, Inc.

Yashica Inc.

Zeiss lkon—Voigtlander

Zoomar, Inc. =)



Why not deliver color candids
you can be proud of at prices
you and your customer

can afford
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8x10's $1.40ea.
5x7's

10 OR MORE NEGS.

85ea.

AND THE ALBUM, POSTAGE, TEXTURING,
NEGATIVE ELIMINATION, FILM PROCESSING
AND BORDERLESS PRINTS ARE FREE!

When vou come right down to it, MAGNACOLOR can-
dids have the rest beat by a mile when it comes to con-
sistent color quality and additional services at no cost to
you there 1s one hand up, though . . . we promise 6
day in plant time. which is more than our competitors
advertise but we stick to our guns on that 6 day service!

Remember, when vou order MAGNACOLOR candids,

this is what vou get for $1.40 and 8x10 or .85¢ for 5x7's:
free film processing, borderless prints, free texturing, free
negative elmination, free album — and we pay the postage
both ways!

Considering the extra services, the consistent color quality,
the reasonable 6 day in plant time and the overall economy,
you owe it to vourself to try MAGNACOLOR today!

SEND FOR YOUR FREE CATALOG TODAY!

MAGNACOLOR

A DIVISION OF DNJ COLOR LABORATORIES,

1311 Merrillville Road
44

Crown Point, Indiana 46307

219/663-3210



Only the Super D comes apart

so that other things can be added
without by-passing the

meter on the mirror and without
factory modification!

il -
like like different like motor
waist level focusing drive and bulk
finder screens film magazine

Beseler Topcon Super D €
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Duringthe =
honeymoon... “=.

is when we at Hallmark are doing
our part to assure you and the happy couple of the ~

~
finest color prints of their most memorable day.
1. - - -.b s
Within the hour, when your job at the reception is over, e b 4 2 ._l
your film can be on its way to our lab in one of the handy prepaid Y ~Say S
. K ; : . P, S
mailers we furnish. By the time the honeymoon is over, your : &
order will be completed and returned to you. _— : ’3

Our free Hallmark Color Kit will supply you with all the -
materials you need to get started with a lab that will meet your
rigid standards at prices to meet your business requirements. _
Write for it today — it can change your whole picture!

HALLMARK COLOR LABS

AT THE AIRPORT IN TURNERS FALLS, MASSACHUSETTS 01376

»



When can | afford an additional em-
ployee?

What should worker Productivity be?

One of the many helpful services
supplied by the PP of A is the con-
ducting and reporting of Profit and
Loss surveys.

Many photographers have found
these very beneficial. They have been
able to compare costs for labor, ma-
terial, rent, etc.,, with national aver-
ages. | wonder how many realize the
great amount of additional informa-
tion that these surveys can give:

How much should employees pro-
duce? When can | afford an addition-
al employee? When does he deserve
a raise? How much time should a
photographer spend on an established
price photograph?

The most recent Profit and Loss sur-
vey results appeared in the July 1968
issue of The Professional Photogra-
pher. Although this article is based
upon averages from the surveys and
should give helpful percentage fig-
ures, never overlook the fact that a
good recording of your own figures
is by far the best basis for your own
calculations.

One of the big problems in com-
paring photographic businesses is the
great difference that can exist be-
tween them. One studio may do a lot
of copying while another might make
only high fashion illustrations.

The Commercial Photograph Pric-
ing Survey (The Professional Photog-
rapher, February 1966) we will be re-
ferring to is particularly good since it
was compiled from questionnaires
sent only to those photographers
listed in the Qualified section of the
Directory of Professional Photogra-
phy. This survey is now three years
old, and a new one is being under-
taken to bring these figures up to
date, and to keep up with general
increases in labor and material costs.

The Profit and Loss surveys show
very little change in percentages over
the years so | will use an older one.
The latest one does not separate
photo wages from office wages and
| need these figures.

Higher Categories Used

The Profit and Loss survey lists the
various sizes of studios by annual
volume from under $10,000 to those
over $200,000.

| prefer to use the higher categories
because when you are doing this
much business the cost figures are

Between the Lines
of PP of A Surveys

by Lawrence P. Brand, M.Photog.Cr.

much more accurate. Most of what is
being done is paid for and shows up
as a cost. Any extras performed by
the owner working additional hours,
or his wife helping without being on
the payroll, become a fractional error
in the total figures.

Profit Vs. Take Home Income

A look at the figures in the under
$30,000 sales group for 1967, as re-
ported in the July 1968 article, shows
that a lot of people are confusing
profit with take home income. The
figures show total salaries of 15.4%.
If these studios did the full $30,000
worth of business their total salaries
were $4,620, or $88 a week. Obviously
an erroneous figure.

| will show later that around $14,000
to $15,000 per year is the average
productivity of a photographic em-
ployee. Therefore, more than one
person has to share this $88 a week.
At wages like that who couldn’t show
a high percentage of profit?

The survey | used shows the follow-
ing percentages of total sales as wage
costs:

Owner Salary 5.9%

Office Salaries 7.9%

Photo Salaries 24.2%.

The use of the $100,000 annual sales
group makes it easy to see that if the

Turn to page 145

Lawrence P. Brand, M Photog
Cr., is owner and operator of
Brand Studios, Inc., 1208
Central Pkwy., Cincinnati
OH 45210. Brand'’s studio
does general commercial
photography but is noted for
machine tool and food work
He is a former PP of A
Councilman and headed a
committee of the Commercial
Division conducting cost
surveys
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CREATIVE FORMATIONS
OF FRANZ LAZI

As a youth, Franz Lazi became inter-
ested in photography by associa-
tion with the work of his father
Adolf Lazi. He received his Master-
ship in 1947 and opened his own
studio at Charlottenstrasse 29, Stutt-
gart, Germany, in 1949.

Specializing in advertising photog-
raphy, Mr. Lazi has photographed in-
numerable products over the years,
They include such things as furniture,
cars, wallpaper, wrapping paper de-
signs, floor coverings, linens, food,
beverages, cigarettes; photographs
for cosmetics, record covers and
many other advertising and design






uses He has worked with interna-

tional models all over Europe

Some of his ;;Fun'w'f‘r.tpi s with
special gags and humor, Mr. Lazi
label creative formation.”” It is nol

he saVs, T10fr his whole staff
to work together on such ideas for a
more eltective ;n:lrr'(l.’.-"x[rh_

few vyears he has

t

been producing television films on

volcanos such as Mt. Etna in

1C1
and Stromboli on the Lipari
Islands off the coast of Sicily

his year he produced a series on
\ntarctica and has been in Antarctica
twice during the making of these
films.

Mr. Lazi works mostly with an 8x10
camera., The motto of his studio is
Nothing Is Impossible.’

He is a Fellow in the Institute of
Incorporated Photographers; an Hon
orary Member of the Institute of
Irish Photographers; and a member
of several German photographic as-
sOocialions
In June, Mr. Lazi will be in New
York City where he will speak at the
New York Hilton, Monday, June 9, at

'!t:lfivr:: @
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6N ur new facilities are more so
phisticated We have room

for an expanded enrollment and cur
riculum The overall environment
with its

portant to our students

trees and open fields is im

These are comments from the men

who head the three departments

within Rochester Institute of Tech
nology’s School of Photographic Arts

and Science they discuss the Insti-

lute new  S6( million campus
which ofticial

the beginning of the

opened for classes al
1968-69 school

vear. Until the move, RIT was lo

cated in the heart of downtown

Rochester, N.Y

0OC( ‘,;im'(i since 1894

on a campus it had

Entered by a tree lined formal
drive, the Institute’s new campus is
divided into two main sections

residential and academic separated
by athletic fields and a walkway. The
(u!l‘.[)h'\ consists of siIx
classroom and laboratory buildings,
library, College-Alumni Union, and
physical education and athletic build-

ing which includes two gyvmnasiums

academic

swimming pool and ice arena

The residence complex consists of
a series of interconnected buildings
varying in height from two to eight

RIT

stories which accommodate 1,910 stu-
dents, and a central dining room used
by all students living on campus. Ad-
ditional residence halls are under
construction

Developed on 296 acres of a 1,300
acre site on the southern border of
Rochester, RIT's new campus also in-
cludes a 15-building apartment com-
plex for married students and faculty,
a central services building, picnic
area, and parking facilities for sev-
eral thousand cars.

One of the most impressive build-
ings on the campus is the Frank E.
Gannett Memorial, home of the Col-

DESIGNED FOR CHANGE




Opposite page: Students gather in
Frank E. Gannett Mt

home of RIT’s Colles

front of

norial building

of Graphic Arts

and Photography, on steps of

multi-leveled courtyard. Adjacent is
Colle of Fine and Applied Arts

Above: For bird's-eye view photography
students wor ! {

k from f of five-leve
Frank E. Gannett Memori

in Hlustration Department h

rkroom designed primarily for

lavout vork and critiques. Lower

of Photogr ,;,;. ¢ Art
Sciences Director William S Shoemak
talks things over w
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Dry side of color printing
darkroom shows Chromega
enlarger, anti-static device
and foot-candle meter.

Top: The pride of William S. Shoemaker
School of Photographic Arts and
Sciences Director, is the chemistry
section he designed several years ago
when he was a faculty meiber.
Above: Main lab features custom
designed lab benches with stainless
steel tops, large explosion-proof hoods,
and safety devices.

One of 18 color printing darkrooms. Wet side
is equipped with Kodak CP-5 drum processor,
Oscar Fisher temperature control and custom

sink, and knee switches for white lights



lege of Graphic Arts and Photog-
raphy, which includes the School of
Photographic Arts and  Sciences,
School of Printing and Graphic Arts
Research Center. The five-level, red
brick building constructed at a cost
of $7,198511 contains 294,177 square
feet of floor space. Adjacent is the
College of Fine and Applied Arts,
which forms a massive L-shaped arts
complex with the Gannett Memorial

RIT's School of Photographic Arts
and Sciences is located on three
levels of the Gannett Memorial. Its
101,440 square feet of space make
it the largest educational facility for
photography available today, and al-
lows for curriculum expansion to
keep up with technological changes
in the field. Currently the School con-
sists of three separate departments —
Science and Instrumentation, Profes-
sional and lllustration — and offers
41 beginning and advanced courses

Motion picture section, located on third

level includes large, newly equipped studio.

taught by 44 professors. The curricu-
lum for all three departments also
includes courses in the College of
General Studies, and required and
elective courses in several of RIT's
five other Colleges.

A tour of the new photography
school not only reveals the extensive-
ness of the facilities, and sophisti-
cated new equipment, but also
shows that the school has been di-
vided into self-contained units of
instruction whenever possible. The
block of freshman studios, for ex-
ample, has been designed so each
two-man studio has its own dark-
room, as well as lights and other
equipment to fill student needs. The
section is entered through double
doors and also includes a teaching
station.

The lobby of the Gannett Memo-
rial, which faces a multi-leveled, land-
scaped courtyard, features exhil

space and a wall to ceiling window
overlooking the Graphic Arts Re-
search Center laboratory one story
below.

Although the office of Professor
William S, Shoemaker, School of
Photographic Arts and Sciences Di-
rector, is located on the ground floor,
the School's laboratories and class-
rooms are on the next three levels.
A hanging staircase rising from the
lobby takes the student or visitor
into the heart of the School. From
the second level lobby area, which
has been converted into a gallery for
student work, one moves into the
area primarily used by the Photo-
graphic Science and Instrumentation
Department.

The Department, which awards the
only bachelor and master of science
degrees with majors in photographic
science and instrumentation in the
free world, offers its students a

One ol 3L upper-class studios available to students

on third level ol School ol Photographic Arts
and Sciences.
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FIRST LEVEL

A—Industrial Photography
B—Seminar Rooms
C—Instrumentation
D—Sensitometry
E—Chemistry
F—Lobby-Exhibit Area
G—Retouching Room

H—Undergraduate-Graduate Research

SECOND LEVEL

A—Upper-class Printing
B—Freshman Studios

C—Color Printing and Finishing
D—Central Distribution Center

E—Student Lockers — Study Lounge

G—Machine Processing
H—Finishing Room
I—Freshman Printing

EIEUID LIT_1 P

[LLL]

rigorous four-year program. Courses
include advanced mathematics, phys-
ics, chemistry, physical optics, statis-
tics, instrumentation and engineering.
In their fourth year students are in-
volved in a senior project requiring
original research. They evaluate data
using statistics and computers, and
prepare a thesis based on their
findings.

Expansion of the Department is
anticipated by its staff chairman, Pro-
fessor Albert D. Rickmers, to help
meet the demand for graduates. Most
students receive about ten job offers
with salaries ranging from $7,000 to

56
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THIRD LEVEL

A—Upper-class Studios
B—Illustration Studio
C—Motion Picture

$14;000. Graduates from the curricu-
lum hold positions in industry and
government, and are helping to put a
man on the moon, interpreting the
earth’s surface through photographs,
engaged in oceanographic and sys-
tems research, developing new opti-
cal equipment and improving photo-
graphic processing methods.
Photographic Science facilities in
the new building include a block of
25 individual upper-class and gradu-
ate research areas consisting of physi-
cal-chemical benches and an adjacent
darkroom. Several of these units
house some of the Department’s new

equipment such as Bausch and Lomb
Spectronic 505 spectrophotometers,
Ansco and photomicrographic equip-
ment and Joyce-Lobel microdensi-
tometers.

Another major area of the Depart-
ment is the instrumentation section
which includes a greatly expanded
physical optics lab. Here one finds
equipment such as a high-speed
stroboscope and oscilloscopes, both
made by Edgerton Germeshausen and
Grier, and an air cushioned optic
bench. A three meter TechOps opti-
cal bench, numerous precision meter
optical benches, lasers and Schlieren

Turn to page 131

.



A Service for the
Photographic Profession | A S P

Comments trom readers and con-
tributions by ASP members should

be sent to Llouis F.

AMERICAN
SOCIETY

PHOTOGRAFHERS

Garcia,

M.Photog., 4776 Central, Kansas
City, Mo. 64112

The Bridal Close-up?

by John Howell, M.Photog.Cr.

Ea(h of the brides we are privileged
to photograph looks forward to
having a superb portrait which shows
herself as beautifully and elegantly
posed as she has always dreamed.
After all, she has selected her wed-
ding gown, apart from all others, es-
pecially to her tastes. It is made “just
for her” to complete the vision she
has carried in her mind’s eye since
childhood.

Our obligation as her bridal pho-
tographer is to fulfill that dream. We
should carefully create her bridal por-

traits to the best of our abilities so
“time will stand still” when on this
day above all days she is at her love-
liest.

This, as we all know, requires
finesse, attention to detail, and hard
work on the part of the photog-
rapher. We must not only carefully
style her gown, but through our light-
ings express in her portrait a mood

an atmosphere.

While a well executed full pose is
vital to a sitting we cannot really
discharge our obligation to the bride
if this is as far as we go in our efforts.
Much more of her charm can be told
through well selected close-up or
semi-poses which will compliment
her and establish the photographer as
a total bridal photographer.

Even in the least attractive young
woman, through our evaluation of
her better points, and our virtuosity
in posing (learned through trial and

All photographs by John Howell

error experience and dedication) we
find in the bridal close-up a sensitive
and deeply meaningful portrayal of
our bride as a person. A full pose
cannot do this,

By adding closeup poses, we not
only extend our orders considerably,
we extend our own self confidence,
personal satisfaction and professional
justification. Orders can be increased
often to a surprising degree; for a
well executed bridal close-up is al-
most irresistible

The making of effective close-up
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Subject is fr"yn.n;,' \l'u".‘tf"',‘ ?‘f».".'.xllll, .?lf',’r'rzf
notion to portrait. This keeps it from
becoming static and projects “alivene
of bride

Classic pose can be included with other
close-ups that help establish total
bridal photographer




Subtle, flattering quality is added to
close-up by use of soft focus |
Effective soft focus usually requires
main light to be crisp, through use
of small moderately diffused
spotlight.

Oval is especially suited to bridal close-up. It
eliminates extraneous areas, has individual charm

Variety of

be

y '
oftered

frames from miniature to wall size
o patrons

can

Portraits of this young woman woulc
]

profile is appealing, saleable

{}

i1

1ave

fess attractive In front poses. Semi-pose in

been
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and semi-bridal poses takes our extra
keenness, desire and effort. But to do
them well is to leave their impact
with the subject, her family and pho-
tographer
A few black-and-white films for
newspaper use when natural color
portraits are being made (same size
film same speed) are ideal for the
hand painted miniatures. Red proofs
from such negatives should be deliv
ered in a separate folio along with
the color preview presentation. Select
one of the red proofs and state
with a small card attached, “Mrl(s).
suggests that this pose
is especially suited to a hand colored
oil miniature.” (L]

lohn Howell, M.Photog.Cr., John

wotographers, 30 Green

1, W a, IL 60093
J L } ‘N1l ’
wi mark his fth consecutive
¢ I '
season this summer as head in
structor in direct color photog

raphy of women at Winona School

of Professional Photography
Course No. 23). He has taught
two sessions at the Europhot

Seminar, Kettwig, Germany. He is
a Fellow, Institute of Incorporated
Photographers and the Royal Pho
tographic Society of Great Britain
Mr. Howell is Portrait Print Judg-
ing Chairman of PP of A, and a
member of the Board of Gov-
ernors, American Society of Pho-

tographers

Profile or side view best records
de’s features, hair styling
and complimentary (and
} an /‘d:”')", f,/"\'l:,"l'lll

ace head piece



Why Be a College
Photographer?

Long lens (180mm) used for
yearbook photography.

by Ed Boden, Jr.

olleges are becoming aware that
they cannot continue to produce
second rate publicity materials and

expect to recruit nhirst rate students
f’!]uhx'.'_l.xi)!n'l who like this l\.')l' Ol
work and can produce, need not
worry about employment

For eight vears | have been full
time photographer for a small liberal
arts, church-related college in Ken
tucky. The universities have several
cameramen in vanous areas, but to

add a st:

member to the adminis
tration of a school with enrollment
less than 1500 is almost unheard of
| do other work, but these responsi

bilities have lessened as |!hu$u"!.e;nf<».

takes more of my time

A\bove: Strong contrasting side In meeting with officials from other

| i
to senior small schools it became apparent

or special page

Shallow

they did not have competent photo

GLMON: S graphic help readily available at prices
of field with 180mm lens PDUIRPArISSe 4 ¢ SENAY Y MY SRR AN di | »
t . Many have had sad

experiences with student photogra

|
attention on subject 'F!l'*. t«)lHli attore

phers, most of whom have limited

t e g
knowledge and experience, inade-

» equipment and almost no sense
of urgency In processing news-type
n’rvz{;})‘.

A survey of the institutions in Ken
tucky confirmed my suspicions. |
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would guess the same to be true in
any state

Out of 24 questionnaires returned,
seven schools had a full-time photog
7.1“?“'[ w0 were anLHIL{ someone
and the remainder said they wished
they could afford someone or ad
person but

mitted they needed a

couldn’t get the administration to

budget for a new position
Of the nine schools with, or seek
ing a full-time person, four expected

other area,

usually writing publicity releases. The

him to double in some

five which did not were the large

universiie

Seventeen schools relied on stu-

dents for photographic coverage,
while six schools did not use students
schools used stu

for student pub-

officially. These
dent photographer
lications

As for outside professional photog
raphers, many of the college officials
felt that while the professional did
good work, he did not have the back-
ground, understanding or time to
“idea” the college
wanted to convey. Most of the
schools in Kentucky are located far

produce the

from urban areas, thus there is a real

shortage of commercial-news pho

tographers

My own experience has been that
1 35mm existing light photograph s
far more desirable than a 4x5 press
flash photograph for college work, At
town College, we use a Pentax

work. and

Leorge
and Miranda for 35mm
need a large negative, we
Mamiyatlex

from 50mm to 180mm and are inter

when we

use  our Lenses range

seable on the 35s. A 4x5 view

|
camera is available for color transpar

chang

encies used for color post cards, but

even here we do very well on 2'/ax

4

Most colleges do not have what

they consider to be adequate dark

room facilities Onlv sever in the

satistied with their set

survey were

| have found the rapid processor is

e easiest way to get the most dark

room for the dollars available. Using

my student

pProcessor
help can print over 100 prints per

hour if necessary with no underde

veloped or muddy prints. The stabili
atton method is sufficient for 90°
of the work ;"!N.!.H("li Prints can
¢ ily be made permanent by normal
f 1, washing and drying. Kodak’s
N urtace paper has becomi \
mainstay for o work. Using a reg
ir pencil it ea 1O « tline an area
idd a little densit draw ) D
posed buildin ¢ ot

Salaries for college photographe
ire not high, but , omparahle t¢
the the edi tional field. Be

They stayed to cheer!

College photographers may be
called upon for a variety of
assignments such as these
examples. Left: Photograph

for use on cover of college
promotion mailing piece ng!ll.
Brochure illustrated with color
photographs. Below: Cover
photograph for issue of college
magazine

The GEORGETOWN

COLLE

SUMMER IssU¥

nnners can expect $6,000 or more

while some experienced men are

making salaries in five figures. Ad-
1

vancement depends upon photo-

\.‘_hl[‘l'u ability in most cases 7:’”:;.’21?‘

Tt
some schools require academic de-

- 11

grees as well A few men teach

classes in photography, thus making
yme academic credits necessan

A person must enjoy working with

ctive, personable, temperamental
people, be on call most of the time
know his equipment like his own
right hand, be able to improvise and
be able to live on a limited phot
b it cceed in ti ld

can be found in ar

M. lagazine

Usually there are members of
professional who
know of such positions. The Univer-
sity Photographers Association of
America may be reached by writing
of the Photographic Section,
Uni v of Maryland, College Park,
MD 20740. Most schools use the

College Registry, 600
Philadelphia, PA

110. Persons interested may have

wavs

state associations

versi

Cooperative

their names and qualifications listed

7



Studio for the Quality
Portrait Market

Solihul largel ( }
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Solthull studio is located in shopping center next

a large department store and near r

are Cecil A. Reilly, Kenneth C. Wat-
kins and John Whybrow

The new studio is an additional lo-
cation for the firm. Their industrial
and commercial operation is located
at 25 lordswood Road
Birmingham. It takes
35 minutes to travel between the two
studios

The Solihull studio
is held on a

Harborne

approximately

45 Drury Lane
21-year lease with a rent
The rent and

renewal after 14 vears

local taxes amount to 2,600 pounds
a year (approximately $7,800) and the
fittings and furnishings cost about

8,000 pounds or $23,000. Because of
the variety of shops in the center and

the generous parking facilities, shop

66

Wil

pers are being drawn to the area from
as far as 25 miles away.

The front window of the studio,
framed in anodized bronze, is set
back three feet from the sidewalk to
provide a canopy ceiling. Lighting in
illuminates three 24x30
frames hanging on the outside of the

the canopy

The frames are remov-
able and are secured to the plate glass
window by studs which pass through
holes drilled into the glass and are
secured to identical frames on the
inside. Mats of gold silk allow smaller
than 24x30 portraits to be shown. The
frames are glazed with non-reflecting

main \\IH(]()\\

glass.

Throughout the ground floor pub-

Recer

lic areas, the floor is black brick. The
decor is such that the accent is en-
tirely on the portraits on the walls, all
of which are spotlighted from con-
cealed ceiling lighting.

Furniture in the reception room is
black for the clients and gold for the
receptionist. Use of black eliminates
a color clash with clothing. Chairs
are designed for the clients to be
seated comfortably without removing
bulky coats. A sofa and armchairs in
the reception area are upholstered in
peacock blue and black. The recep-
tionist’s table has a marble top and
another table has a glass top and
houses wedding albums on the shelf
beneath.

Receptionist Barbara Woodward
Davis, who has been with Reilly &
Constantine for 13 years, keeps her
records in a rosewood sideboard.
Miss Davis is an Associate of the Insti-
tute of Incorporated Photographers,
(Portraiture) and is a competent op-
erator as well as being a first class
saleswoman, according to Mr. Con-
stantine.

Behind the reception area is the
children’s cameraroom and dressing
room. The children’s portrait studio
has a dummy window in the back-
ground. This has a one-way glass so
parents (who are not allowed in the
cameraroom during sessions) can see
without being seen.

Long pile deep green carpeting
covers the stairway leading to the
adult studio upstairs. One corner is



Children’s cameraroom
with dummy window
in adjacent dressing
room, Parents can
observe sitting without

’;(';IH,’ seen

Main reception area from

front w iow. Louvered doors

on right lead to children’s

cameraroom. Stai

.H.]ll'f se "“1: arex

camerarooms

Glass topped table in main reception area houses samples

ing albums. Below: Floor in main reception area is black brick

op. Records are housed in redwood sideboard
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WHO ARE
REILLY &
CONSTANTINE

Ours Is an organisation
specialising exclusively
in wedding and portrait
pRotography. All our
photographers are pro.
fessionally qualified to
produce outstanding
work in this personal
and specialised field.
Our principals travel
extensively in Europe
and America to ensure
that work created for
you reflects the latest
camera techniques.
Together we have an
enviable reputation for
recording and
presenting all life's
occasions with the
subtle stamp of
individuality.

Our services range
through all types of
portraiture from
accurate passport
photographs to
professional public
relations photography.
Our piece de resistance
is the 30 in. x 40 in.
Imperial Sovereign
Colour Portrait. We can
also provide the

most up-to-date means
of presentation,
including some of the
loveliest frames
available today.

It is always a pleasure

Rl g

(\( )\’\’I\

\“ ED) )| \(.

I‘( '“H-.' \1}
PHOTOGK |

The wedding is life's
most universally
hotographed event and
or more than a decade
Reilly & Constantine
have been making
highly prized 'portraits
of the bride’, not
1or§emng her husband
and all the other
delightful people who
make up this great
occasion.
Our service is as
comprehensive — or as
simple — as you wish,
but the dedication to
quality and fine
photography remain
the same.
Starting at 10 guineas
through to 50 guineas,
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to show anyone round
our studios. Even if
you have no immediate
plans for making a
booking, we would be
delighted to welcome
you.

PORTRAITS

There will come a time
when the occasion calls
for an up-to-date
portrait of yourself,
and whether the portrait
1s for personal,
boardroom or press
use, we know just the
right approach. Either
of our splendid studios
Is available to meet
any situation.
Portraiture of the fair
sex demands an entirely
different approach,
and interpretation to
seek out and capture
the very particular,

and often intimate,
meaning of a very
special occasion. We
would appeal
particularly to the ladies
to give us as much
time as they can.
Please call to see us at
the studio, where we
can discuss fully the
particular purpose of

as de-luxe as you like,
colour or monochrome,
our fee is fully inclusive
of attendance and your
own choice of finished
pictures selected from
a book of exciting
previews,

The skilled unobtrusive
manner is the hallmark
of Reilly &
Constantine’s service
and our ability to

the portrait, and offer
our best professional
advice. For example, a
portrait created in ?your
own home way wel
suit the occasion better
than one produced in
our studio.

A studio sitting usually
takes about half an
hour. On arrival a
dressing-room will be
available for you, so
that when you come
into the studio you will
feel completely relaxed
and ready for the
enjoyable experience

of having your portrait
made.

After the sitting, your
portraits are in the
hands of highly skilled
people, preparing
previews for your
selection, These are
usually available within
a few days, and where
we can we are always
pleased to meet that
special delivery date.

THE BRIDE
AND GROOM

This unique day must
demand a really
experienced and
dependable
photographer. Reilly &
Constantine have

a thorough knowledge
of all that this type of
work entails. They
combine technique with

combine dignity with
expertise and our
experience in coping
with the unforseen —
usually our
unpredictable weather
— are wise invest-
ments for discerning
people.

artistry, cope with

the unforeseen (usually
the weather), and
handle the entire
operation with great
tact,

Proofs are normally
ready within six days,
already bound so that
you are able to pass
them on to your
friends after your own
selection. These proofs
are available at a
specially attractive price
after an order has been
received for a regular
wedding album,
Albums, with photo-
graphs wholly or partly
in colour, are made
exclusively for Reilly &
Constantine. and we
will work within a
figure specified by
yourselves.

Our service includes
sending photographs

to the press and
despatching prints
direct to your family
and friends.

We have a separate
leaflet setting out all
you need to know about
sizes and prices.
Please ask for a copy.
We are bound by, and
are pleased to observe,
the Code of Conduct
of the Institute of
Incorporated
Photographers.

Our aim is to give you

a personal service and
create the finest
photographs you could
ever wish to possess.
Our associated
company, Lewis Brown,
is concerned with
industrial advertising
and architectural
photography and we
will gladly give you
details on request.

BOYS AND GIRLS
COME
QUTRTO N ..

Because we like
children just as the

are, and because of our
experience with them,
we quickly %in their
confidence. We usually
make friends from the
word go, and you will
find that your child
delights in the wonder
of being photographed,
and comes home having
had a splendid time.
Nevertheless, we aim
to distill into the
portrait that natural
“'something’ — the
child himself — and
give a glimpse of the
man or woman he will
become. For the time
being he is yours to
protect and encourage,
but how quickly
childhood flys away!
Unless they are very
small, children are best
left in the care of an
experienced
photographer. (It's a
time when Mum and
Dad can let someone
else have all the fun!)
At Solihull there's a
special children's
studio called the
“‘Peanut Gallery'. It
has one way glass so
that parents can see
everything that goes on
in the studio without
feeling in the way.

When you need more
information we have a
series of separate
leaflets setting out in
detail all you'll need to
know. Please ask for a
copy of the ones which
interest you:

[ portraiture
[ wedding
{J child photography

Five-panel 4'x8%""
brochure tells the Reilly &
Constantine story (copy
reproduced at top of page)
and outlines services for
portraiture and wedding
clients. The front panel
and headings are printed
on white stock with gold
metallic ink. Individual
hrochures list services and
fees for portraiture, left,
and wedding photography,
right (copy at left)




Left: Adult selling area on second floor. Bel

Mr. Constantine’s desk doubles as library settir

executive portraits. Center: Portraits line walls

n second floor. Right: Small door

adult alcove «
leads to adult
behind open

dressing room. Cameraroom is visible
joors

Main reception area and pedestrian walkway outside studio, from

stairway, The 24x30 frames back to back on window have gold

silk mats allowing smaller portraits to be shown
decorated as a library with floor to
ceiling bookcase and mahogany
paneling and desk for executive por-
traits. To the left of this area is a
dressing room with red silk wallpaper
and black handbasin set in a white
marble dressing table top.

Flooring of white simulated marble
leads to the formal 20'x14’ camera-
room which is also carpeted in white.

The second floor was designed to
serve many purposes, office for Mr.
Constantine, (man’s library setting)
adult selling area, and the whole as
a cameraroom.

“With perhaps one other studio in
the country,” Mr. Constantine said,
“We have pioneered color portraiture
for some six years and have proved
that there is a market for high quality
portrait photography.” 2]
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A Photographer’s

'n the last several years, | have spent
much of my time working on corpo-
rate annual reports. They interest me
for a variety of reasons: photojour-
nalism has become an effective way
to send the corporate message to
stockholders and to the financial com-
munity; this type of work often allows
the photographer as much freedom
and imagination as magazine assign-
ments; and sometimes, depending on
circumstances and personalities, the
photographer is able to become part
of the creative team and to contribute
concept and ideas as well as photo-
graphs.

In what has become a fairly long
string of such projects, my work on
the 1968 annual report for Kimberly-
Clark Corporation will remain one of
my most satisfying memories. In its
many stages of planning and execu-
tion, it came close to being the ideal
photographic assignment; the ideal
joining of creative forces; the ideal
presentation as an entity.

It was decided that two main
themes needed to be expressed in
pictures: a brief review of corporate
operations as a whole, and an ac-
counting of the company’s potential

Satisfying Memories
of an Annual Report

by Erich Hartmann
Magnum Photos Inc.

progress in the phenomenal growth
area of non-woven goods.

Unifying these two themes was the
objective to portray the corporation
management’s desire to state subtly
and elegantly that Kimberly-Clarke
was entering a new and promising
phase of corporate life.

The same three men who con-
ceived and produced two previous
annual reports for the corporation
went to work to achieve these objec-
tives: Roger A. Baird, corporate secre-
tary, who was the guiding spirit con-
tributing ideas and wise counsel and
to whom belongs the lion’s share of
the credit for the project’s success:
Morton Goldsholl of Chicago, a most
respected designer and long associ-
ated with Kimberly-Clark, and myself.

In numerous conversations, some-

Il )

'a

Combining a collection of commonplace
props, an assortment of non-woven fabrics,
and an exuberant child in a forest playground,
Erich Hartmann created a series oi #
spirited photographs for the 1968 *
Kimberly-Clark annual report
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times in person but more often by
telephone, it was decided that two
distinct and separate visual forms
would be adopted to carry out the
main themes. A series of individual
“portfolio” photographs would docu-
ment the corporation; a bound book-
let called “The New Generation”
would deal with the newness and
excitement of disposable clothing and
other non-woven goods. These two
elements, plus the required financial
information, were combined by
means of a portfolio designed by
Goldsholl and made from one of
Kimberly-Clark’s durable shelf-cover-
ing papers.

Several photographic challenges re-
sulted from these ideas. All photo-
graphs had to be striking and to pos-
sess rich color images to do justice to
the several types of Kimberly-Clark
printing papers used in the report.
Two different styles of photography
were needed to fulfill the objectives
of the two photographic sections.
And finally, | realized that this project
demanded photographs that would

not only delight the reader’s eye but
would engage his intellect and feel-
ings as well.

Obviously, photographs for “The
New Generation” had to express a
feeling of youth and vivacity, and |
was fortunate to have the right model
close by, my 11-year-old daughter,
Celia. Although Celia is not a pro-
fessional model, we have worked
together happily on a few occasions.

In planning a series of photographs
to be taken in Kimberly-Clark forest
lands in Alabama, | tried as much as
possible to anticipate the backgrounds
I might find there and the situations
which | wanted to create for Celia. |
find such a mental dry-run invaluable:
it helps me to choose the right equip-
ment and also makes me aware of
problems | might encounter (and
how | might solve them.)

In this case, the rehearsal led me to
take along a collection of common-
place props such as a butterfly net,
bow and arrow, jump rope, clothes-
line, etc. Most of all, making these
pictures mentally beforehand gave me

Complete annual report package contained, Top: portiolio of
color photographs (printed offset) reviewing corporate operations,
Center: financial report to stockholders; Bottom: bound booklet
of “New Generation’ photographs. Mailing envelope, far left,

was printed with one of Mr. Hartmann’s photographs.

a skeleton of several situations with
which to begin the actual photog-
raphy. For the rest | relied on the
inspirations of the moment as well
as on the setting. As further help |
had Celia’s mother (who is delight-
fully inventive with scissors and pins)
and a company forest manager (a
resourceful man who carried in his
pickup truck ladders, hammer and
nails, the makings of a swing, an axe)
to transform any spot we chose into
an outdoor studio. I'm a strong be-
liever that it’s essential and profitable
for a photographer to live off the
land — to use whatever he can find
locally, from the flowering dogwood
tree (sometimes transplanted to where
it is needed) to the huge cherry pick-
er rented for a short time from a local
power company.

We spent two spring weekends in

Turn to page 120
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Automatically processes 16,
35, 46 & 70mm color films.

Punched tape programs
available for most processes.

Consistent color quality with-
out skilled technicians.

Processes Black & White as
well as most positive, nega-
tive or reversal color films.

CIRCLE S

Automatic

@ I- ' R Film
Processor

Film processing couldn’t be easier. After placing a loaded reel in light
tight tank, room lights may be turned on. The operator pushes a button
and the programmer takes over to complete the processing cycle. Alarm
buzzer will alert operator of completion and film is ready to be placed
in dryer. The processor then automatically cleans itself and is ready for
the next run. L

Only minimum chemicals (about 3 quarts per 100’ - 35mm) are required,
no replenishers or control problems, accurate solid state temperature
control within '2°. The result . . . brilliant colors in perfect balance on
each run. Color film is processed in less than 1 hour.

New accessory tank processes up to 26 stainless steel or plastic reels
for 35mm, 126, 127 or 120 films which may be intermixed. Machine
may be purchased with either or both tank systems.

Price includes installation check out and operator training by factory
trained technician.




uniimited
versatility

INDIVIDUAL SIZES j

roceing /ab

‘ N e O

for the professional from the country’s leading color

Area Code (212) 9370500 Photo Inc

C & M color prints, inc. BerkéyL“._\‘

..................................................
YES. Send me your complete price list
and brochure of your services.
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"How come 2% square? Thought
vou were a Nikon man’’

“I am. Have three of them. But I'm
also using 2%x 24 for studio and
fashion work!

“Twin-lens or slr?"

“slr)’

“Whichone?Though lguessthey're
all pretty good”

“They are. But I've gotten to like a
lot of my 35 slr features!’

“Like what?”

“Well, the automatic mirror, for
example, and the automatic dia-
phragm. Makes a camera a lot
faster and easier to handle. So
why give them up?”

“And the lenses. But why tell you?
You haven't used anything but
Nikkor lenses in years.”

And so it goes, back and forth,
on and on. Makes sense, too. So,
if youre developing a penchant
for 2' square photography. vyou
better take a good look at what
Bronica offers before you make
vour choice.

Prices start at $419.50 with 75mm
2.8 Auto-Nikkor Lens. See your
Bronica dealer for details or write
Ehrenreich Photo-Optical Indus-
tries, Inc. Garden City, N.Y. 11530
(In Canada: Anglophoto Ltd.. PQ.)




Last week...

we did all the Senior
B. 8 W. finishing we
wanted to...

except
ours™!

expert technical

istance given studios
Black and White Custom Developing and Finishing. ass;: assu,-g exce"en'

Finest Quality Senior School Packages
at attractive prices.

Film processing and proofing Sheet, 70mm and 90mm. qualify school work.
Expert Negative Retouching.
Hand Coloring in Light, Medium and Heavy Oils. WALLET PRINTS

Ao desi Black & white or sepia-toned, Cluster of 4 wallets as low as 3/,¢ per wollet
ny desired paper. S o for 36 or more from one negative. Cropped wallets 5¢ ea. for 35 or more
All work cropped and flashed to your specification. from one negative.

?

may we do yours starting tomorrow @

NEW ENGLAND
PORTRAIT SERVICE, INC. ;e

(617) 523-4250
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Great portraits become
masterpieces with Heir/Lite ...
the frame of the future...here today.

Heir/Lite, the exciting new frame con-
cept from Heirloom, adds new dimen-
sions of light, depth and space to fine

portrait photography.

4///‘\
— —

Heir/Lite frames are constructed
with half-inch thick unbreakable
acrylic and fitted into satin-silver
or 24K satin-gold outer frame.
Heir/Lite’s unusual light refrac-
tion makes it the perfect frame
for color portraits as well as
sepia and black and white pho-
tographs. Complete with ben-
galine backs, hanging rings
and two-way easels, each
Heir/Lite frame is shipped in
a reusable velour bag and
gift box. Heir/Lite, a unique
design created by Heirloom’s
skilled craftsmen.

\./.

' )

s

You owe it to yourself, your
customers and your por-
traits to use Heir/Lite, the
frame that turns portraits
into masterpieces,

Send for full line catalog.

( ]

Heir/Lite by Heirloom -

Heirloom Frames
1840 NORTH CLYBOURN AVENUE / CHICAGO, ILLINOIS 60614 ®



Earl\’ in 1968, 1. Alan Scher and
Michael R. Plastina, owners of
Story Board Limited, located in Wil-
mette, lll., began an extensive adver-
tising and sales campaign.

It was decided to shorten the com-
pany name and revise its image as
photographers and designers for ad-
vertising. Adapting the first three
letters of their name they became
SBL. An advertisement was designed,
produced and reprinted, (1) then
mailed with an IBM print-out (2) to
their present clients.

The campaign began with a pro-
test by young ladies carrying placards
on Michigan Avenue in Chicago. The
placards protested the non-use of
SBL services by eight advertising
agencies in the immediate area. A
photograph (3) of the “protest” ap-
peared in trade papers. The follow-
ing day SBL’s advertisement appeared
in SAM, an agency circulated publi
cation; and the next day an 18""x24"
poster of a nude was distributed to
all art directors of the eight agencies
involved.

In succeeding weeks, the advertise
ment appeared in SAM (4) and Ad-
vertising Age (5) magazine. Letters
were mailed to the art directors on
newly designed letterhead (6) and
t'n\('fn;)(‘

A schedule of print exhibits at the
advertising agencies was started on
May 20, beginning with J. Walter
Thompson followed by the other
seven agencies. Each exhibit re-
mained at the agency for a working
week. During the exhibit, letters were
mailed to each art director. It called
attention to the exhibit and thanked
him for this courtesy. Additional ex-
hibits were scheduled to cover all
Chicago agencies. A week after each

photographers & designers for advertising

edens executive center, wilmette, dlmos 60091 (312) 256-4427



exhibit was over, an ad reprint was
mailed as a reminder.

In June, all art directors and clients
on their list received a brochure (8-9)
promoting SBL and its services. A sec-
ond 18”x24" poster (10) was delivered
to coordinate with this mailing. The
program continued with the mailing
of mini-posters (11-14), one each
week, and advertisements in SAM
and Advertising Age the second week
of each month. The ads were pre-
pared with the same photographs
used on the mini-posters.

The cost of the program was ap-
proximately $1,350. Sales from the
campaign amounted to a 38.5% in-
crease in business for the second
quarter of 1968. ®

Chicago:
Chicago:
Chicago:
Ehicago:
Chicago:

Chitago:

24 Thursday, May 23, 1968 SAM

SBL STAGES PROTEST

A C‘happening’ occurred earlier this month around the Michigan Avenue entrances
to the Equitable, Tribune, Apollo Savings and Wrigley buildings. Four charming
girls, slightly chilled from the morning’s frigid breezes, picketed seven of the large
advertising agencles in that locale. The signs they were carrying cried: “Earle
Ludgin needs SBL", “J. Walter Thompson needs SBL, also!!", “Foote, Cone & Belding
doesn't use SBL”, etc. We really thought perhaps these shops along with Needham,
Harper and Steers; Albert Jay Rosenthal; Arthur Meyerhoff and MacManus John &
Adams were under some socldl protest. However, it was part of a special promotion
for SBL: photographers and designers for advertising. Ads in SAM and 18 x 24 pho
tographic posters followed as promotional tie-ins,
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Tukv a brief moment to look at the
progress of photographic lighting.
The plate photographer de-
pended on the north light available
only through the skylight in the
studio, much as the painter did. Be-
cause the early photographer had to
know light, he carefully placed the
subject in respect to the skylight.
When flash powder, the first artificial
type of light, began to be used the

glass

Let’'s Talk Light

by John A. Murray
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photographer kept the large source
of burning powder at a distance from
the subject. This large source was
much like the skylight, soft and even.

Someone contained the burning
flash powder in a glass bulb: marvel-
ous, clean. But then someone fast-
ened it on to the camera

just
point the camera and squeeze the
button. Before the flashbulb, the pho-
tographer had to know light, but now
who could bother to place the light
properly? Of course, good photog-
raphers today place the light properly
but a great many can’t be bothered
to learn lighting.

The photographer’s ability to uti-
lize natural and artificial light sources
of all types and cause them to mold
the shape of the subject before the
camera is a basic element of true
composition.

Make It Smaller

Following World War |1, the Ameri-
can photographers began to accept
the 35mm camera as an everyday
working tool in their profession. This
gradual change was augmented by
the influx of foreign camera equip-
ment and improvements in the films
offered for use in such equipment.
This interest and the amateur market
offered the manufacturers good rea-
son to continue improvements, inno-
vations and design of new equip-
ment. “Make it smaller” seems to
have been the basic idea throughout.

Smaller, lighter, more versatile —
these factors made it possible for the
photographer to carry more types of
camera equipment, but did not offer
much solution to the photographer’s
basic problem ... light! Certainly, he
could work with less light than be-
fore, but the only improvement in
the lighting equipment offered to him
by the manufacturers was that some
of it also had become smaller.

Most professional photographers
today using 35mm must continue to
use lighting equipment that was built
for use with 4x5 and larger cameras.
With one exception —the deadly
on-the-camera flash. It has gotten
smaller, for this is the only lighting
the amateur market needed.

Faced with this, the professional
turned to wide use of natural light
which many times produced excellent
pictures, but just as often the oppo-
site. Quality suffered; 35mm cameras
and photographers suffered. Light
was still the photographer’s prime
need

Finding no solution to my personal
lighting equipment problems in what
the manufacturers had to offer, | em-
barked on a personal crusade to solve
it myself,



Smaller equipment did not seem
to answer all the problems. So | re-
viewed types of lighting that had
been used in the past. Of these, flash
powder had one advantage over
bulbs. It produced softer light and
the shadows were much less harsh. It
let the walls of the room act as its
reflector. It gave its light from above
the camera, much higher than a man’s
arm could reach. | took the reflector
off a flash gun, fastened it to a light
stand and let the walls of the room
work as reflecting surfaces. This also
produced light that was much softer,
but retained the crispness of direct
light which bounce flash lighting
needed so badly.

As | went about using this rather
crude system, | found that the deco-
ration of American buildings offered
me much better reflective surfaces

that the flash powder photographers
had used. The farther away from the
subject | could place the light source,
the better the light. | found that |

could shoot at right angles to the
light and make fine pictures. Increas-
ing film speeds made it possible to
place the light at almost unbelievable
distances.

| became tired — it was a long way
to change that flash bulb. Why not
electronic flash? | obtained compo-
nent parts for a strobe light head and
assembled them into a tube of Plexi-
glass, and used the manufacturer’s
power supply. It was beautiful light,
repetitive. The power supply left
some things to be desired so | built
a power supply that was designed to
fit on the stand. The weight of the

power pack made the stand more
stable. It permitted the unit to be in
a more portable state in that it did
not have to be assembled for use
merely raise the stand.

One hundred watt-second power
supply proved to be a practical light
output when used in this fashion. Of
course, at times | wished it were
brighter, but the ASA film speeds of
the future could only go one direc-
tion—up. | found that | did not
want to overpower the light already
in the room, merely add to it. | found
the term synchro-existing often fit
the way in which the light was used
The strobe would stop the action of
the subject and the shutter speed
could be lowered to better
background or associated subjects in
the picture.

Additional units were built. | found
that the trigger cord outlet was better
located when in the power pack
rather than in the light. An electric
photo eye in the light head, made it
very sensitive and directional. This
permitted multiple lighting in large
areas without danger of other pho-
tographers triggering the units. It also
permitted them to be placed great
distances apart.

Multiple use let me discover that
the light itself could be in the picture
without halation
to light an area and then be free to

record

I was, in effect able
photograph the subjects with little

regard for where they were or what
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they did. This, of course, permitted
the full use of 35mm camera equip-
ment, for the lens that best fitted
the job could be used with no
change of lighting. The subjects were
much more relaxed with this type of
lighting.

The light when placed in the aver-
age living room (Fig. 1) is behind
the photographer as far as practical.
Not necessarily directly behind the
camera, but rather in opposition to
any existing light source, hence syn-
chro-existing.

Natural light may be used in some
instances, but leaves much to be de-
sired generally. Reflectorless lighting
actually gives the appearance of very
good natural light conditions (Fig. 2),
but without over-development of the
negative to produce the increased
ASA speed necessary, or restrictive
slow shutter speeds, or large lens
openings. Two units, placed at oppo-
site ends of a large room will light
the entire area quite evenly. Greater
distance between the lights and the
subject produces a much more even
negative which will often be printed
without burning-in or dodging.
(Fig. 3)

Very small rooms are well lighted,
quite simply and evenly for the light
actually bounces well from all planes
and surfaces. In large meeting halls
four such reflectorless units are used.
The added units are used here to
permit general even light and more
depth of field by stopping the lens
down farther. When only a given
area is to be illuminated, such as the
speakers’ table, one unit will suffice.
This light placed almost directly in
the center of the large hall will sup-
ply fine light. This permits the pho-
tographer to photograph the speakers
with a telephoto lens from near the
end of the table or at any place he
chooses.

Light or dark background is quite

simple to control by simply shifting
the camera slightly. With the light
and the photographer at such dis-
tances, the subject seldom knows he
is being photographed. The use of a
lens of this length is generally impos-
sible under natural light conditions.

Spot news and situations where
reflective surfaces are not good, such
as outdoors at night, do not limit the
use of such lighting. The fact that it
does not cause halation and can
hence be photographed (Fig. 4) per-
mits it to light a larger area than a
reflector can cover.

In general, everyday, feature and
news work, one such light source
supplies good, even, directional light
for use under fully controlled feature
situations (Fig. 5) and spot news (Fig.
6) where an area is lighted and then
the actions of the subject recorded.
The lighting ratio is within the limi-
tations of black-and-white film, per-
mitting good detail in both highlights
and shadows.

In  portraiture, one reflectorless
light, when properly located above
and behind the camera in a light
colored studio, will give a very even
light with soft shadows much the
same as a skylight. This version of
“north light” also works well with
fashions.

The use of this type of lighting in
commercial work is equally good.
Creating the illusion of good natural
light conditions (Fig. 7) can be ac-
complished by placing one light at
right angles to the camera, in oppo-
sition to the prevailing natural light;
and the second light is readily hidden
in the picture area because of its
small size. Interiors and furniture (Fig.
8) can simply be photographed by
working in cooperation with the ex-
isting light. How dramatic the light-
ing appears is controlled by how near
to the camera the light is placed and
how much natural light is recorded,
depending on the shutter speed used.

The single most difficult thing for
photographers in general to accept is
that in contradiction to years of train-
ing in the use of guide numbers,
light does not depend on the reflector
to the degree they feel it does. Light
does not actually diminish by the
square root of two if there are re-
flective surfaces about. Only in the
black of night does the rule apply.
Even then there is not one f-stop dif-
ference between 30 and 40 feet. Few
have ever divided a guide number by

that large a number, Those who use
them normally know that there is
one full stop between 7 feet and 10
feet— 3 little feet. The distance is
far greater out there in the unknown
called the thirties; the light is more
even and the printing far, far simpler.
A photographer, out there, can forget
to change the f-stop, for he doesn’t
really have to change it much.

On the subject of guide numbers:
The M-5 flashbulb carton tells us that
with a good reflector, Tri-X, 1/60,
normal development, the guide num-
ber is greater than 440. That means
f/44 at 10 feet. If we use a fan type
reflector we're to open up one stop,
or f/32. If we use no reflector at all,
we'll open up one more stop and be
at f/22 ... or a guide number of 220.
That little M-5 has too much light to
be used on the smaller cameras, so
we'd best put it 20 feet from the
subject up in the corner of the room,
and expose at f/11.

The use of this lighting works just
as well for color, the only change
being that of the ASA speed of the
film. Color film today has a greater
speed than ever before, greater in
fact than the ASA you used for black-
and-white a few years ago.

This type of light fills the current
need for improvement in lighting
equipment. Take an old flash gun,
without a reflector, tape it to a stand
and with 20 feet of extension cord
try it. Seeing is believing.

The Lumin bare tube strobe is 100
watt-seconds, weighs four pounds. The
pack is 57 high, 5% wide, and 3% deep;
an 8-ftoot coil cord connects the lamp. The
lamp is 12" in diameter and 9 long. It is
dry cell powered with 500 flashes output
per set of batteries. The teigger outlet for
standard male plug is in the power pack,
and the photo-electric eye s located in
the lamp

John A. Murray, Box 334, Wooster, OH
44691, graduated from Rochester Institute of
Technology, Rochester, NY., in 1950. He
joined the Milwaukee Journal as a color
technician and later became staff photog-
rapher. He has served as an instructor at the
Layton School of Art in Milwaukee and the
Winona School of Professional Photography.
Mr. Murray invented the Lumin bare tube
strobe light.
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3 1/4 X4 SLIDE FORMAT 6 374X 9 INCHES!

35 MM SLIDE FORMAT 6 X9 INCHES |

MINIMUM LETTER HEIGHT — 5732”7 — CAPS ONLY
FOLIO MEDIUM 18 PT.

LEROY GUIDE 175 -NO.2 PEN

GRIDS 1/32"

LEROY GUIDE 350-NO.4 PEN

FOLIO MEDIUM 36 PT.

PREFERRED HEIGHT-5716 INCHES
L ]



by Chas. D. Phelan, M.Photog.

garding the artwork and the appear-
standards ance of the projected slide.
Much of the material which is
= submitted for slide production is
unsuitable for effective slides. In
for Effectlve many cases, the size of the lettering,
in proportion to the overall size of
the artwork, is so small that it can-

® not be easily read when the slide is
projected. This is usually the result
of cramming too much material

onto one slide. Often, a great mass
of information, usually in numerical
table form, is presented, and even if
the projected characters are large
enough to read, the attention of the
audience tends to stray from the
speaker to the slide.

Drawings, sketches, flow charts

2l and schematic layouts often include
much fine detail which is difficult to
Industrial photographic sections are see and which confuses the viewer.
frequently called upon to provide In the case of graph presentations,
line projection slides in connection there is a tendency to include too
with the presentation of technical many grid lines and too many curve
papers, lectures, orientation talks lines, making it difficult for the au-
and business reports. This should be dience to concentrate on the point
a relatively straightforward  pro- being made by the speaker. Finally
cedure, but unfortunately there is the artwork for a series of slides
- often considerable confusion re- may be presented to the photog
3 = ;
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Fig. 3: Basic artwork forms for line slides

Charles D. Phelan, M.Photog., is
Supervisor of the Photographic Section,
Alcan Research and Development Ltd.,
Kingston, Ontaria. He has written
numerous articles on the technical
aspects ‘of industrial photography

He is a PP of A Councilman and has
appeared as a speaker and print judge
on PP of A and Affiliated

association programs

rapher in a variety of styles and let-
tering sizes; this, too, makes it im-
possible to maintain a consistent
appearance from slide to slide.

Although much has been written
on the production of elaborate
slides, which certainly have their
place, it must be remembered that
a very basic type of slide will often
be most effective in conveying in-
formation. Much of what has been
written is based on the assumption
that slides are produced for a single
specific occasion, and for presenta-
tion in an auditorium of certain
known dimensions, on a screen of
a size which may be specified to suit
the presenter. In practice, technical
information slides may be used on
numerous occasions, by more than
one speaker, and before groups
which may vary from a few vitally
concerned people gathered in a
small office, to several hundred
casually interested people in a large
convention hall. It is desirable,
therefore, that slides in addition to
being clear and informative, present
a standard appearance which will
permit mixing of slides made on
different occasions and for different
people. In this way, maximum use
will be made of each slide and du-
plication of effort will be eliminated.

The following suggestions are
made in an effort to standardize the
artwork from which basic line slides
are made, and thus ensure legible,
easily understood slides which will
be helpful to the speaker and to his
audience, and which will reflect
favorably upon his organization. The
slide originator, artist and photog-
rapher should be familiar with the
suggested standards as this will
assist all concerned in the coop-
erative effort to produce effective
slides at minimum cost.

Viewing Conditions

The recommendations herein are
based on the assumption that a
good projection screen at least 80"
wide will be located not more than
50" from the most distant viewer,
and that an efficient projector with
a 500w or 750w lamp will be used.

Turn to page 141



Professionally,
you can't afford less.

EASTMAN KODAK COMPANY, ROCHESTER. N.Y.

KODAK EKTALURE Paper is. Image tone that
responds to the needs of the meticulous portrait
maker as well as the quality-minded production
printer. An efficient, workable speed. Contrast with
a little extra thrown in for impact. A choice of
surfaces to give your output tremendous variety
EKTALURE Paper behaves beautifully in an
Impressive range of toners. And it may be your best
choice if you need hand coloring. Your dealer

can tell you more, Or provide you with

a demonstration
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rofessional
photographer

can SUI‘VIVE

except bad processing

Please send me a copy
of your free price list

|
N ime

Address

25, atlanta, georgia 30340, phone (404) 458-3118

l City State fu P4 | o I .
c‘pt lu rporation, 3687 northeast expressway, p.o. box

3ight to us 1e way your clients demand it

the vea he 1SS Most Epta t 3S been In from you—fast and efficient.
likely t eed he gt the p essing business a long Our prices? Well, a lot of our
n \i-Star team. Now time. This experience shows in photographers look at our price
where d qo from the ) the quality of prints vou receive Ist as a survival kit. Send for



If they ever pass a law against owning mere than one camera,
you’d wish you had a Mamiya Super 23

Because this one camera will handle just about any picture
situation you run into.

For action, wrap your fingers around the hefty hand
grip and go. You've got a big, bright finder with frame-
selector for different focal length lenses, automatic parallax

compensation and rangefinder focusing. Plus compact, -

balanced body design born for fast, hand-held shooting.
Yet, mount your Super 23 on a tripod, and you've a

competent studio camera with back swings for perspecuve

;ontrol. ground-glass foc'ising and closeup tacilities.

_ Your Super 23 draws upon an unequalied array of

interchangeable, rf-coupled lenses, from 50 to 250mm

focal length — each in M-X shutter with speeds from 1
second to 1/500th and B.

You can choose the film best suited for the job. 120
or 220 roll, sheet film or pack. And switch from one to
another at any time, without loss of a single exposure.

Nor are you limited to one film format. Rapid 120/220
rollfilm holders are available for 214 x 314 or 24 x 23;.

Choose your Super 23 with Mamiya or Graflok back.
Prices start at under $310, including 100mm 3.5 lens.
If you don't need back swings or the fancy finder system,
there’s the Mamiya Standard 23. Offers the same basic
facilities, at prices starting at under $270.

Honestly, we hope they never pass that law, But why
take chances! See your dealer or write. Ehrenreich Photo-
Optical .Industries, Inc., Garden City, N.Y. 11530.
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During the past few years, the business of
photographing weddings has developed into
a multi-million dollar industry, even though
many a bride felt she couldn’t afford to retain
the services of a professional.

Now, through total specialization, the
ROBIN HOOD organization has broken the
price barrier, bringing good color print service
within the realm of everyone. Thus, it is now
possible for every couple to have the most
important event of their lives photographed
by a professional because, at these prices, he
gives good coverage and still earns a reason-
able profit.

Note: Manufacturer's Close Out — Fine al-

bums at less than manufacturer’s cost price
... Ask us.

ROBIN HOOD

“Every maiden’s wedding.day

be she riech, poor, dark or faur,
could godown inhistory

thru thecandids youwshoot there!”

YSICT0 youR EA8S!

... Recountingshow ROBIN HOOD

offers an‘arrangement, whereby
all Candid Photographers

avaihng themselves of our services

ean materially fatten their purses.

“Robin Hood” offers but one product . . .
BEAUTIFUL

8” x l OII

COLOR CANDIDS

80

Develop and print orders
CPS 120 or 220 rolls only

PRINT FROM CUT NEGS . . . 95¢ PER PRINT

A Robin Hood “Arrow” \Iembelehxp
card m(il\(*\ you one of our “Merrie
Men.” $7.50 vearly dues. It's a no risk
in\'estmentt for if we don’t deliver what
we promise your money will be refunded.

Mail Coupon today ...
and start earning

ROBIN HOOD PHOTO LABS
P.O. BOX 474 MIAMI SPRINGS, FLORIDA 33166
Gentlemen: Enroll me in the "Merrie Men."'

Enclosed is $7.50 for my initicl membership
dues. Please rush me my arrow card ond other

COLOR LABS material.
P. O. Box 474 Nome PRP-59
Miami Springs, Fla. 33166
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See your ideas at Qﬁ
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You thought about it, told us you wanted or needed
it...sowebuiltit. Now it's part of the largest
exhibition of new and existing Pako systems ever

shown at one time in one place. You'll find a wide

variety of new products. Among these are a fast,
dependable slide mounter and unique, plastic mounts,
and a high speed printer for better, faster more
efficient operation, plus additional cost-saving, profit
producing systems for you. You can't afford to miss
the Pako exhibit at Photo Expo 69.

NEW.YORK |
COLISEUN
JUNE 7-




Largest exhibit of Pako products. ..
greatest number of new products

... Tor the Professional Lab and the Photo Processor

NEW PAKOTRAN ENLARGER/PRINTER PRINT PROCESSING SYSTEMS

« High speed printer for Color or B /W j h‘?"c‘é’flif;’;‘;;”“"us print processor /dryers
« Efficient production of prints 5" to 1 1" W'S’e Handle roll paper in popular widths
+ Handles negative sizes from 126 to 4" x 5

Systems for the very small as well as large plants
« Greater reliability due to all solid state Continuous high-capacity processor /dryer for RC paper
electronics

RC conversion kits for your present Pakopak
Roller-transport processing of B /W Poster Prints
up to 24" wide

FILM PROCESSING SYSTEMS

» Roller transport processor /dryer for B /W
continuous tone film
Roll or cut-sheet film processing
tandard, high production systems
Compact, table-top processing drying system
High capacity Cine Processor for 126 and 35mm film
up to 27 ft. per minute
e Film cutting system

o s 00

L2

NEW YORK ¢
COLISEUN
JUNE 7-

HIGH-PRODUCTION 126 COLOR
PRINTING SYSTEM

» Production capacity to meet today's demand in 126 size

¢ Accommodates long rolls of color paper

o Automatic film feeding and indexing of 126 film

e Conversions or modifications for your existing Pako printer

PRINT DRYING SYSTEMS

« Small Dryer for big capacity Color and B /W

» Water heated Dryer for supreme quality

* Models for glossy or matte drying with capacity to
suit the small or large studio or plant

PRINT CUTTING SYSTEM

+ Compact, efficient, reliable—will fit into your
present processing system

PAKON MOUNTING SYSTEMS

¢ High speed mounting from spliced rolls or individual
strips—126 or 35mm

e Plastic, one-piece mounts—no heat required

¢ Available with dating, numbering and imprinting

» Proved mounting system helps increase plant efficiency.

CHEMICAL MIXING AND STORAGE SYSTEMS

e A 200 gal. capacity system for economical 150-gal. mixes

* Rotationally molded polyethylene—won't leak, split or peel

¢ Inert to photographic chemicals

» Models also available as small as 5 gallon mixing and storage

Plus many other dependable products, accessories, and programs
that help build your business on a sound, practical and profitable basis.



rnuwgrapners...
Photo Processors

See yourideas at

You thought about it, told us you wanted or needed
it... so we builtit Now it's part of the largest
exhibition of new and existing Pako systems ever
shown at one time in one place. You'll find a wide

variety of new products. Among these are a fast,
dependable slide mounter and unique, plastic mounts,
and a high speed printer for better, faster more
efficient operation, plus additional cost-saving, profit
producing systems for you. You can't afford to miss
the Pako exhibit at Photo Expo '69.

vvnerever you Tina raito,
you find service and trained people.

TRAINING

We offer scheduled tuition-free, training programs at
the Pako plant for users of Pako equipment. In addition
to product operation and maintenance, courses cover
management, accounting, marketing and other subjects
related to your business success. Visit the booth and
learn more of what Pako Training can offer.

PLANT LAYOUT

Today, many, many processors have efficient work-flow
plants designed by Pako's Layout Department. Pako
can help you too! At the Pako booth qualified tech-
nicians can show you the best way to organize your
plant, based on your specific space and operation. It all
adds up to efficiency, quality and profit.

BUSINESS ANALYSIS

Pako specialists, and your Pako distributor are trained
and qualified to evaluate your operation and to recom-
mend the most profitable system investment for you.
Visit with them at Expo.

PARTS AND SERVICE

Parts and service are as close as your nearest Pako
Distributor. The Pako Partsmobile brings a miniature
warehouse of factory parts and a technically-trained
serviceman right to your door. It provides fast, on-the-
spot service as well as regular maintenance check-ups to
help prevent downtime during your peak periods. While
at Expo, visit the Parts & Service "General Store" in
our booth. Learn about all these plus services.

FINANCING PROGRAM

Pako provides a financing program that allows you to
meet your competition now, as the equipment pays for
itself from the additional profits gained through its use.
Our Pako Finance people will be at Photo Expo '69
to answer your financing questions.

LEASING PROGRAM

Now it's possible to lease a single piece of equipment or
equipment for an entire plant under Pako's new equip-
ment leasing program. Discuss the terms and benefits
of this program with our specialists at Expo.

QPP

"Quality Photographic Processor"—a program devised
by Pako to help you in many areas of your business
venture. We offer a staff of experts to assist you with
financial matters, plant planning and operation, sales
promotion and merchandising. The Pako booth will
feature a special QPP section. Stop in and discuss
the programs with us.

OBSOLESCENCE INSURANCE

Pako products are designed to meet the processing and
capacity changes of the future. We want to help protect
your investment against obsolescence for years to come.
Whether you have a small darkroom operation or a large
processing plant, you'll want to see these exciting Pako
systems at Expo '69, and discover for yourself the
many advantages they can provide you.

PAKO INFORMATION CENTER

For information about Pako systems and
services, stop in at our Expo '69

Information Center in the Pako booth. We Il
be glad to answer your questions, take

your requests for product literature or put you
in touch with our specialists. Interpreters

will be on hand for numerous languages. We Il
be looking for you at Expo '69.

PAKO CORPORATION I

6300 Olson Memorial Highway, Minneapolis, Minnesota 55440

- Processing Systems for the Photographic, Graphic Arts,
- Motion Picture, Medical and Industrial X-Ray Industries
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you find service and trained people.

TRAINING

We offer scheduled tuition-free, training programs at
the Pako plant for users of Pako equipment. In addition
to product operation and maintenance, courses cover
management, accounting, marketing and other subjects
related to your business success. Visit the booth and
learn more of what Pako Training can offer.

PLANT LAYOUT

Today, many, many processors have efficient work-flow
plants designed by Pako's Layout Department. Pako
can help you too! At the Pako booth qualified tech-
nicians can show you the best way to organize your
plant, based on your specific space and operation. It all
adds up to efficiency, quality and profit.

BUSINESS ANALYSIS

Pako specialists, and your Pako distributor are trained
and qualified to evaluate your operation and to recom-
mend the most profitable system investment for you.
Visit with them at Expo.

PARTS AND SERVICE

Parts and service are as close as your nearest Pako
Distributor. The Pako Partsmobile brings a miniature
warehouse of factory parts and a technically-trained
serviceman right to your door. It provides fast, on-the-
spotservice as well as regular maintenance check-ups to
help prevent downtime during your peak periods. While
at Expo, visit the Parts & Service “General Store’” in
our booth. Learn about all these plus services.

PAKO CORPORATION

6300 Olson Memorial Highway, Minneapolis, Minnesota 55440

FINANCING PROGRAM

Pako provides a financing program that allows you to
meet your competition now, as the equipment pays for
itself from the additional profits gained through its use.
Our Pako Finance people will be at Photo Expo ‘69
to answer your financing questions.

LEASING PROGRAM

Now it's possible to lease a single piece of equipment or
equipment for an entire plant under Pako’s new equip-
ment leasing program. Discuss the terms and benefits
of this program with our specialists at Expo.

QPP

“Quality Photographic Processor’’—a program devised
by Pako to help you in many areas of your business
venture. We offer a staff of experts to assist you with
financial matters, plant planning and operation, sales
promotion and merchandising. The Pako booth will
feature a special QPP section. Stop in and discuss
the programs with us.

OBSOLESCENCE INSURANCE

Pako products are designed to meet the processing and
capacity changes of the future. We want to help protect
your investment against obsolescence for years to come.
Whether you have a small darkroom operation or a large
processing plant, you'll want to see these exciting Pako
systems at Expo ‘69, and discover for yourself the
many advantages they can provide you.

PAKO INFORMATION CENTER

For information about Pako systems and
services, stop in at our Expo '69

Information Center in the Pako booth. We'll
be glad to answer your questions, take

your requests for product literature or put you
in touch with our specialists. Interpreters

will be on hand for numerous languages. We'll
be looking for you at Expo '69.
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The Port of New York Authority

Wall Street at dusk.

THE MANY
TOWNS
CALLED
MANHATTAN

New York Convention and Visitors Bureau

Fifth Avenue, a shopper's paradise.

o you're dropping in on the Big

Town this summer to attend Photo
Expo 697

Whether you're coming for the first
time or the fifteenth, you're sure to
be excited about your visit to the
most complex, colorful and cosmo-
politan city on earth. And eager to
visit fabulous sights you’ve heard
about or might have missed on a
former visit.

Since not even an avid native
spending a lifetime exploring New
York City could cover every point of
interest, it's wise to make a list of
“musts”—then plan so you have time
for these top attractions with enough
left over for a few of the off-beat
offerings that provide their own spe-
cial enchantment and exhilaration.

Outstanding Newcomers

New York has two brilliant new
stars and each of them belongs on
your “great sights” list. You’ll want to
see the brand new Madison Square
Garden Center — the world’s most
spectacular sports palace. The other
outstanding newcomer is Lincoln Cen-
ter where each of the performing arts
—opera, symphony, dance and thea-
ter—is housed in its own daringly
designed building. Even if you can’t
attend a performance, the guided
tour through this architectural won-
derland will fling you forcefully into
the future—with vast mobiles, modern

sculpture, gilt and scarlet decor and
dazzling chandeliers.

Put Rockefeller Center high on your
list. A city within a city, this midtown
landmark symbolizes the dynamic vi-
tality of Manhattan. Catch a glimpse
of the TV scene with a tour of NBC,
then enjoy the plush splendor of
Radio City Music Hall, one of the
best bargains around: a first-run film
plus the world-famous Rockettes in a
lavish stage show.

Your list will not be complete with-
out visits to the Empire State Building

Turn to page 134

New York Convention and Visitors Bureau

Sculpture garden, Museum of Modern Art

-4



1969-1982
Lifetime of a Healthy Dog

hirteen years is just 1.3 decades and
a small part of our lives, those of
us who practice professional photog-
raphy. Actually, 13 years is about the
lifespan of a healthy dog. So let us
consider the many things which will
happen in the next 13 years until
1982. Let us not read these facts hur-
riedly, but study them in minute de-
tail, for they will vitally affect our
welfare and progress.
Population— 50,000,000 more buy-
ers * 24,000,000 retired people *
Pacific states up 40% * Mountain
states plus 35% <+ Southeastern
states 27%o more people * entire
United States 21%o—twice as many,
new non-white people as white
Some shift in buying emphasis.
Gross National Product will double
to $1,476,500,000,000—that is near-
ly one and one-half trillion dollars *
College graduates (today 650,000)
will be 1,200,000 * The output per-
man-hour will rise from the present
$5 to $8.50 * The work week will
shorten to 35 hours + Capital
spending and manufacturing ca-
pacity will both double * Automa-
tion will increase 50% and industry
will spend $110,000,000,000 to
modernize plants * Research in in-
dustry will triple.
Sale of New Products will increase
from the present 40% to 60% -
Family income will rise from $7,000
to $10,000 * Families with incomes
above $10,000 — now 66% — will
rise to 83%.
In the past five years the Gross

100

National Product of the United States
has risen 67% while photography has
zoomed ahead 221%. It is highly
probable that photography will again
expand another 300% while industry
in general will increase only 100%
by 1982,

As Dr. John Hunter said, in his key-
note address at BEECON, this is “the
golden age of photography.” Every-
one demdnds color in everything,
which automatically doubles the price
of photographs. Industry is just be-
ginning to realize the vast importance
of photography to industrial progress.
Science is just beginning to utilize
photography as a research tool. Tech-
niques not yet discovered will make
photography more and more impor-
tant to man’s progress and lifespan.

Provide Meaningful Life

Where will we get all the new peo-
ple needed for such an exploding in-
dustry! Only through education and
motivation—exposing undergraduate
students to the excitement of photog-
raphy as a career. Telling of photogra-
phy’s many-splendored and limitless
facets which can provide a meaning-
ful life work for both men and wom-
en, many of whom will find a com-
fortable niche in the industry to de-
velop their individual talents,

We must raise the money to train
high school and junior college teach-
ers, provide sound-tape and motion
picture career programs for introduc-
tion no later than the junior year in
high school—others at a higher level

PHOTOGRAPHIC ART & SCIENCE FOUNDATION, INC.

could motivate college and graduate
students.

Income Is Prime Motivator

We must also face the inevitable
fact that income is a prime motivator.
Eventually, we must learn to sell our
products at a price which will pro-
vide wages and salaries in the pho-
tographic industry which at least
equal the pay-scale in other forms of
industry.

As the world learns to understand
how dependent mankind is upon
photography—as both art and science
— he will accept whatever price we
need to charge to attract good em-
ployees — inspired cameramen and
technicians — trained and capable
businessmen to people the photo-
graphic industry properly by 1982.

Your pledge or check to the Pho-
tographic Art & Science Foundation
is needed right now! Only when we
show the world that we believe in
our own future, can we hope to ap-
proach outside sources for the multi-
millions needed to provide national
educational opportunities in photog-
raphy. If each of us strains a point
beyond what we might ordinarily
consider our fair share, photography
will reach heights undreamed of
today.

Within the lifetime of a healthy
dog we can create a vital and viable
industry for the welfare of our sons
and grandsons, plus the many unborn
people who will carry photography
forward at the turn of the century.



HALL
OF
FAME

The following lists contributors, as
of March 27, 1969.

Electors

R. Achilles, DeKalb, 111

Richard L. Alf, Winona, Minn.
Richard Atamian, Saginaw, Mich.
Gerhard Bakker, Milwaukee, Wis.
John V. Berglund, Indianapolis, Ind.
Ned B. Brown, Jr., Beaufort, S. C.
Peter P. Bruce, State College, Pa.

Elaine B. Bruggemann, Minneapolis, Minn.

Jane P. Campbell, Coal City, IIl.

W. W. Carrier, Jr., Memphis, Tenn.
Horace Chase, New Albany, Ind.
John F. Collins, Rochester, N. Y.

Earl Colter, Branford, Conn.

Ernie E. Curtis, Oklahoma City, Okla.
Sidney R. Curtis, Huntington, N. Y.
Nobby deGravelles, Thibodaux, La.
Roland Dinger, Aberdeen, S. D.

A. Doi, Chicago, Ill.

S. F. Ellertson, Minneapolis, Minn.
Chester Elliott, Atlanta, Ga.

Adolf Fassbender, Sparta, N. J.
Russell Fisher, Red Deer, Alberta
Madison Geddes, Cleveland, Ohio
Paul Linwood Gittings, Houston, Texas

P. O. BOX 7197 DEPT. S

Gentlemen:

(CHECK ONE)

Corporate Contributions

[0 PATRON $1000.00

[0 SPONSOR $ 500.00

[J DONOR $ 250.00

[0 CONTRIBUTOR  $ 100.00
Individual Contributions

[J PATRON $ 100.00

o e

| hereby accept the responsibility of being an
elector to the Photography Hall of Fame and |
pledge my support to the foundation as follows:

George W. Goddard, Washington, D. C.
Rudolph Guttosch, Chicago, Ill.

B. Artin Haig, Milwaukee, Wis.

F. F. Hamilton, Minneapolis, Minn.
George S. Heilpern, Hartford, Conn.
Robert G. Hodgkin, Jr., Waycross, Ga.
E. E. Hofstetter, St. Louis, Mo.
Dorothy Hooks, Smithfield, N. C.

R. Hostkoetter, St. Louis, Mo.

W. Lawson Jones, San Francisco, Calif.
Dennis E. Joyce, Bismarck, N. D.
Howard Kelly, Los Angeles, Calif.
Victor Keppler, Westport, Conn.
Wm. N. Kirshner, Glenview, Ill.
Gloria Kyle, Gary, Ind.

Harper Leiper, Houston, Texas
Jeanne Lindquist, Decatur, Il

Mary A. Mallas, West Orange, N. .
William Mallas, West Orange, N. J.
Robert Markow, Phoenix, Ariz.
Ronald A. Marcelle, Amityville, N. Y.
Tom McDonald, Jonesboro, Ark.
Don McMullen, New York, N. Y.

Roy E. Meyer, Wichita, Kan.

Charles P. Mills, Philadelphia, Pa.

Bud Moyer, Traverse City, Mich.
Richard Nopar, Chicago, Ill.

Claude F. Palmer, Portland, Ore.
Ralph Pyle, Richmond, Ind.
Frederick Quellmalz, Des Plaines, 111,
Lisle M. Ramsey, Brentwood, Mo.
Albert Ravanelli, Albuquerque, N, M,
Gene M. Ringo, Columbia, Mo.
Floyd M. Roberts, Long Beach, Calif.
A. M. Rothbard, Roselle, N. |.

Faye Seidler, Garrison, N. D.

Ted Sirlin, Sacramento, Calif.

Elliot Skorklan, Farmington, Mass.
Lee E. Smith, Salem, Ind.

Jerry Smolka, Chicago, Ill.

PHOTOGRAPHIC ART & SCIENCE FOUNDATION, INC.

CHICAGO, ILLINOIS 60680

PLEASE FILL IN

(YOUR SIGNATURE)

(ADDRESS)

(CITY, STATE & ZIP)
[ CHECK ENCLOSED
[ SEND INVOICE AS NOTED

MAKE CHECKS PAYABLE TO

THE PHOTOGRAPHIC ART & SCIENCE FOUNDATION

Contributions are Tax-Deductible

(COMPANY NAME FOR CORPORATE CONTRIBUTIONS)

[0 CHECK WILL BE SENT ON:

Your cancelled check is your receipt

John E. Smucker, Mansfield, Ohio

J. H. Troup, Harrisburg, Pa.

Anthony W. Urban, Birmingham, Mich.
Don Warner, Stevens Point, Wis.
James W. Wilson, Memphis, Tenn,

W. M. Wolff, Broadview, Ill.

Joseph Zeltsman, Morris Plains, N. ).

Corporate Sponsor

Gittings, Inc., Houston, Texas

Corporate Donor

Treck PhotoGraphic, Inc., Rochester, N. Y.

Corporate Contributors

Buntrock-Salie Studio, Storm Lake, lowa
General Products, Chicago, Ill.

Gross Manufacturing Co., Toledo, Ohio
The Holson Co., Wilton, Conn.

Infinity Photography, State College, Pa.
Instructional Dynamics, Inc., Chicago, Ill.
Jones Photocolor, Inc., San Francisco, Calif.
Standard Photo, Chicago, Ill.

Sunstrand Corporation, Rockford, 111,

Other Contributions

Bradford Bachrach, Watertown, Mass
Dudley, Hardin & Yang, Seattle, Wash.
Louis F. Garcia, Kansas City, Mo.
William S. Glitch, Long Beach, Calif,
James E. Hampson, Shreveport, La.
Richard C. Kinstler, Cincinnati, Ohio
Kenneth W. Martin, Terre Haute, Ind.
Willard C. Martin, Terre Haute, Ind.
Memphis Photo Supply, Memphis, Tenn.
R. W. Ormsby, Huntington, W. Va.

(DATE)

(INSERT DATE)



Try it
without
a lens

by Don Stang

'I'?w next time you take a picture, try the wall, but not many of us bring
hout using a lens. Nothing home the bread by producing pure
yut that, We've all abstracts.

[ G4 " \
heard about pin-hole cameras and Figure 2 represents the fruit of our
we've all made photograms in the efforts. | call it a cameragram. It com-
darkroom. These same principles can bines the principles of the pin-hole
be used in the studio. camera and photogram. The lens ele-
Figure 1 was used as a cover illus- ments were removed from the lens
tration for General Electric’s maga- housing, leaving the shutter and dia-
ine of Light. It tied in with the lead phragm intact. A Packard shutter was
irticle which dealt with hospital light- inserted in its normal place behind
ing and involved nothing out of the the lens housing. Without a lens sys-
ordinary in its execution. During a tem on the camera, the only way to
Donald Stang is advertising and lens ¢ l‘.'.f?‘.i\' while the lens was oOft
ty photos ar the camera—it was noted that the
Dep 8 i crectric € lights and props in the set-up created
Nela | K., Clev 1w, Ohio. Stan . >
( L rather interesting ‘,,'SII\E?\ Ot ‘[:,:",f\ JV‘.({
e th honors in 1959 shapes on the groundglass. Indeed, it
S a nteresting effect, but how do
\ make it workable illustration
set-up? Abstracts are nice to hang on
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achieve an in-focus picture of our
surgical tools was to tape them on the
inside of the camera back, directly
over the groundglass. During the ex-
posure, one of the surgical tools was
actually touching the film in certain
areas. Taping the Packard shutter par-
tially closed gave the raw lights, which
were stationed in front of the camera
and pointing toward the vacant lens
housing, a V-shape appearance on
the groundglass. The spread of the
shutter determined shape of the back-
ground lights, and the f-stop influ-
enced the overlap of these shapes.
The center V shows the influence of
one of the surgical instruments which
was left in front of the camera.

Figure 3 is a variation of the same
technique. Raw lights . . . in this case
Christmas tree lights . . . were used in
front of the camera. One prop was
taped on the inside of the camera
back, another was added about three
inches further along inside the cam-
era body. The psychedelic back-
ground was created by cutting a
patch-work of holes in a sheet of
black paper which was attached in-
side the bellows between the front
lensboard and the groundglass. Size
of the holes, the shape of the holes
and their distance from the ground-
glass determined the background pat-
tern. We used the Polaroid process to
test for proper exposure.

| don’t recommend this set-up for
a job in which you're pressed for
time. It’s really quite tedious. But the
main hold-up is the infinite variations
you come up with. Every time you
touch an element of the set-up, you'll
be faced with the dilemma of whether
or not you should record this one or
pass it up because the next slight shift
might produce something a little
more exciting. It has the excitement
and unlimited possibilities of a ka-
leidoscope

I'm sure this technique has been
used before. But, if you haven’t tried
it, give it a whirl someday, when
things are a little slow ®

istmas tree lights
and props taped
of camera body

Top: Lens elements removed from
lens housing, leaving shutter and
diaphragm intact. Center: Surgical
tools taped on inside of camera back
groundglass. Bottom
er taped partially

» Veshape to raw lights

ig. 2: “Cameragram” combines
yrinciples of pin-hole camera and
I r !

ram, with instruments

: 0 inside of camera back
ind Packard shutter inserted in
place behind lens housing




PILOT PROGRAM

National Community Award

by Frank H. Gould

We in the profession are well aware
of the immense assistance pro-
fessional photography can be in help-
ing our communities grow, helping
them to study present situations and
plan future action. But it is not
enough that we alone know of the
giant strides our products can enable
communities to make. It is time that
we call the attention of every citizen
to an awareness of what the use of
professional photography has already
done for his future, and what it stands
ready to do.

Those who attended the Affiliation
Luncheon at the 1968 PP of A Con-
vention in Chicago received the an-
nouncement of a pilot project to in-
stitute a National Community Award
sponsored by the Professional Pho-
tographers of America, Inc. The de-
velopment and operation of the pro-
gram was to be carried out by the
Affiliations Committee.

Effort is made to cite worthy com-
munities in every state which have
made the best use of professional
photography for public improvement.
This may include civic projects, re-
development, cultural activity such
as art festivals, industrial develop-
ment, recreational facilities, educa-
tional advancement, etc.

In citing those communities which
have already made outstanding use of
professional photography for the cul-
tural, civic and future progress of
their people, the PP of A seeks to
commend such leadership and en-

104

courage other communities to benefit
in the same way.

Workable Case History

The PP of A project takes into ac-
count that not all communities are
the same size and do not have the
same budgets. In order to more
equably recognize deserving recipi-
ents, three population classifications
will eventually be set up. But for the
purpose of immediate study not all
states will be in a position to make
three selections. Therefore, results of
the pilot test will include some states
with three selections and some with
only one.

Purpose of the pilot project is to im-
plement and develop the procedure,
gather data regarding its operation
and present a workable case history
for the establishment of an effective
PP of A National Community Award
to be presented in cooperation with
the Affiliated state associations on a
yearly basis.

As Chairman of the pilot project,
assisted by John Hobbs, M.Photog.
Cr., of East Weymouth, Massachu-
setts, and through the leadership of
Bob Wilcox, M.Photog. Cr., Phoenix,
Arizona, | have observed some inter-
esting results to date. As a public
relations effort on the part of the PP
of A, the National Community Award
can mean much to our profession.
For the community it can draw at-
tention to those things which,
through the beneficial use of profes-

sional photography have resulted in
a better way of life. For the profession
it informs the public of the spe-
cialized skills of the men and women
who practice it. The award also points
up our own keen awareness of the
role we play in the future of our com-
munities, and our responsibilities to
them.

Symbol of Public Service

Initial operation of the pilot proj-
ect has been patterned after the
Connecticut Professional Photogra-
phers Association’s Public Service
Award which has been successfully
in effect since 1961. However, the
Connecticut awards are made to in-
dividuals and institutions which have
used professional photography for
public benefit. These awards have
come to be a cherished symbol of
public service in the state and are
presented at the CPPA Annual Con-
vention Awards Luncheon which
have drawn TV, newspaper and radio
coverage of the ceremonies.

Whether executive portraiture and
publicity, progress and development
photographs, aerial mapping or cul-
tural advances in the field of photo-
graphic art, our profession makes its
mark in the mainstream of community
advancement and will continue to do
so for those leaders utilizing its full
skills.

The establishment of the PP of A
Award to communities will, it is be-

Turn to page 114



Are these the negatives
you shot a month ago?

Send for Free Price List and
Mailing Supplies Today!

Join the revolt against darkroom
delays.

Pro-To-Col treats every job just
as if we took the pictures and
made the promise of delivery.

We give the same care and treat-
ment to every part of the business
—processing, proofing, cropping,
spotting, or finishing. We can't
afford to endanger a reputation
we've built over the past years
(our parent company is known for
the company it keeps with big ad

agencies and Blue Chip clients
who rely on our technical knowl-
edge and fast service).

Next time you shoot a wedding,
some portraits, a prom or school
group...give us a shot at being
your eyes and hands in the
darkroom.

We think you'll like our work! We
know you'll like our prices.

We'll finish what you start just as
if we had started it ourselves.

LABORATORIES, INC.
PROFESSIONAL TOTAL COLOR

NIW R

AREA CODE IN14) 83822300



We will ship Express Prepaid
on orders of $100.5? or more
on CASH WITH ORDER BASIS'

YOUSAVE ALL SHIPPING CHARGES
m SAVE ON BOOKKEEPING COST!

CASH ORDERS-WE PAY SHIPPING

Send for 1969 Consolidated Catalog. You can
assort all items for prepaid express shipments on
following basis
Cash with order — we pay express on

$100 00 orders — up to 125 pounds

5150.00 orders — up to 200 pounds

$200 00 orders — up to 300 pounds
MAIL ORDERS — cash with order we will mail

postpaid (if items are mailable).
Paper product prices FOB Minneapolis.

PAPER PRODUCTS

F.O.B. MPLS.

N EW 1969 PROOF ENVELOPES

A new series of outstanding envelopes with a

1969 flair of originality — can be had in printed

or plain — write for samples.

GRAY PHOTO MAILERS - (per 100)

No. Size 100 250 500

1A 6'/ 9"/ $ 7.00 $ 6.50C
9x12 10.00 9.50
12x15 17.50 17.00

May be assorted — ten sizes

ONE PIECE MAILERS (gummed flap)

PCIl— 6/&( 9ilj $4 00 $3.75 $3.50
PC3-8%xII'A 5.50 5.25 5.00
PC9—9 x12 6.5, 6.25 6.00
other sizes too. costs less.

SEAMLESS PAPER-nine foot widths

Width S, le 34,Rolls Six
9 foot white 50 @25 $8.00
9 foot colors .. 9.50 9.25 9 00
All rolls may be assorted for quantity. We'll show

you how to get lowest delivery. New express rates
even less than truck now.

WHITE CARDBOARD-best buys

for Studios

Sjze-Packjng One B, e Two Bundles

g X10- Ply (500 bdle) $ $ 9.50 ea.

B'/jill- ply ¢ bdle) 9.50 ea.

" x J4- ply bdle) 7 75 ea.

1@/ X20-14_ ply ( 50 bdle) 7.95 14.95 (100)
ix1- 6p|y (500 bdle) 9.50 18.00

5x7-6 ply (500 bdle) 4.50 9.00

FOB Mpltl - not mailable due to ship, weight

M ATBOARDS- 16x20 (100 to carton)

$iﬁ(& (50 shts) $22.50 shts)
(50 shts) 250 mshls)

14 VS (mshts)

Smooth finish
Pebble finish
Heavy white

cardboard 7 95 (50 shts)
16x20 Corrugated

Board 3 50 (25 shts) 6@ ( 50 shts)
11x14 Corruqgated

Board 3 50 (50 shts) 6@ (lmshts)

GLASSINE ENVELOPES (top opening)

No size W s 100
84 4x 5 size $ $ 3.50 $ 6.50
8 7. Size l&) 4.50 7.95
é §<105ize 1.50 7.00 13.50
89 11x14 size 325 15.00 27.50

GLASSINE ENVELOPES (side opening)

71 4k 5 size ... $].10 $ 5.00 $ 900
72 size 1.65 8.25 15.00
73 §]b size 2.95 14.50 28.
74 11x14 size 6.50 32.50 60

Made in small sizes and strip envelopes.
ACETATE SLEEVES for negatives (clear). Write for
1966 price schedule — sizes, etc.

NEGATIVE PRESERVERS

No Size 1(]) 500 m

54 4x 5 size $1 50 $ 7.00 $12 95M
55 size 165 7.50 14 50M
58 g]b size 2.95 13.95 26 50M
50 5x 7 (Comb) 1.65 7 50 13 95M
PAPER ITEMS — all FOB Mpls— Ship Bus— Express
or Truck — for lowest shipping costs. July 1. 1968
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STUDIO DRAPES

FOR SCHOOL AND GLAMOUR

Quouggac™

Aoooaoaaanoaoocoaoaaoo

ooontitonc 10000C |

MOST POPULAR V-NECK.

STYLE SCHOOL DRAPE *.
with sleeves! ("

V-Neckline...ties in back !

A COCO QUAUTY VCLVIT
0 IN AU COCORS.

° L]
e LA - Pric e At « Qe
*« L>ght B/ut *Royt Blue » PeeCocK
e LMurmtGreen * TurK+y Red

HO. 120 V-NECK fxv
NO 120-Small Sues (9*//)

kjn i vV oiv hi wr
in e/ VMO SRTE

POPULAR SCHOOL DRAPES

Easy to use — all colors available.
120 — Velvet V Neck — ties in back $ 9 95
120S — Velvet V Neck — small sizes 9.95
164 — Velvet V Neck Front and Back and ties
in front (jacket style) 9.95
167— Like 164 — With Orion Trim .... 10.95
123 — Scoop Neckline in Velvet 9 95
122 — Sweetheart Neckline in Velvet 9 95
119 — V Neckline — Marabou Trim 12.95
* Light
White.
. tit n 1
jf*coopNE
FOR YOUR SCHOOL PICTURES!

il
ALL COLORS

Rounded N«ckIim«wifh
sleeves. No Size fVobltm*

No0.123 - SCOOPNCCK

ScCooP NECKLINE DRAPES

Rounded neckline in all colors of Velveteen (with
sleeves) including Electric Blue.

123-BT Round neckline — ties in back $ 9.95
123-FT Round neckline — front tie style 9 95
117 Scalloped style with sleeves 9 95
New Marabou collar (separate) white 5 95

£EXAAD-I<. Ju& cZjr,
erne Drape

EASY TOUSE  81ACK SATIN FOR 1HE BODICE
ANO SCALLOPED FRENCH LACE OVER ARMS
AND SHOULDERS. TIES INBACK1

mlﬂ-.ly.f\/(-.-, ORIXP NO 142
r
OTHER POPULAR DRAPES
142 — 8ack Lace School Drape $ 695
142N — Navy Blue School Drape 6.95
143 — White Lace — any color satin 6.95
132 — Nylon Tulle on Satin Glamor 95
130— Lurex Lace on Silver Cloth Drape 95
(Specify colors — made in most all colors)

$

only

THREE DRAPES FOR $10.00

PIERCE GLAMOUR DRAPES

One of the easiest of all drapes to use with a semi-

V neckline — and wraps around over or under the
arms— easy to use and very effective.
111 — Satin — any choice of color $ 2.95
114 — Velveteen — in eight different colors
112 — Silver Cloth — choice of all colors %%
I00A — Three Drapes — one each of the

above for 8%
118 — Black Velveteen with Marabou Trim 95

(Specify colors you wish — all colors stocked.)

THREE GLAMOUR DRAPES (any colors)

One each in Velvet-Silver and Satin $ 995
Same with two piece Tulle and one set of

Elastic Belts (your color choice) 14 %
Tulle any color — 2 yard lenqths only 2 00
Free catalog pages — send for these sheets.

1 1969 backgrounds

MASTSR
Painted

BACKGROUNDS
Thr Stylr jrtdCelon*ll
Stvdio. want *c..forl

[xctlitnifvbkrYiod

“"OLD MASTERS" — a new background for 1969.
One of tne best for both color and B & W work.
No higher prices for these designs — and if you
have one background — here's the "second” if you
have none — this is the best one to start with for
your color poses. Comes in four different shades
— and 52-72-84-96 and 120 inch width — any lengths
(window shades 52, 63 and 72 in. widths).

No. 37 — Old Masters — Brown tones. BW-Color.
No. 38 — Old Masters — Gray tones. BW-Color.
No. 39 — Old Masters— Blue tones. For B & W
No. 40 — Old Masters — Green tones. For B & W.
No. 41 — Executive Background

ALL DESIGNS — specify width and lengths.

52 in. width ..$24.95 ( 6 ft.)

72 in. width 39.95 ( 9 ft.). $32.50 (6 ft.)

84 in. width .. 49.95 ( 9 ft.) . 54.50 (10-11 ft.)
90 in. width... 59.50 ( 9 ft.) . 64.50 (10-11 ft.)
96 in width 79 50 (9 ft.) . 87.50 (10-11 ft.)
108 in. width ... 94.50 (10 ft.)

120 in. width 94.50 1 9 ft) 99 50 (10-11 ft.)
We can supply 15 or |6/j ft. backgrounds (floor
covers).

SPECIAL DESIGNS — SPECIAL COLORJ — Send
us pictures or negatives of what you would like —
we can match 90-95 for designs and colors — gen-

erally at the above prices too. Write us for further
information and free folders.

30 DESIGNS'

PAINTED

BACKGROUNDS

EipttiNly Cometntnt For Sc/tool And

put

ARTIST CANVAS WINDOW SHADES

$2-60- 72inches wide 54 -63- 72 inches wide

PORTABLE PAINTED

Arfist Canvas or Window Shades — choice any
design we make or solid colors

Al h & Length

BACKGROUNDS

Any Design Solid Colors

52 O ft Artist canvas $24,95. .. $19.95
6. ft Artist Canvas 27.50 .... 21.95
ft  Artist Canvas 29.50 .... 23.95

72-6 ft Arfist canvas 32.50 . .27.50

54-7 ft. Window Shades
63-7 ft. Window Shades ..
72-9 ft. Window Shades 39.95 29.95

Prices FOB Mpls. - Ada for shipping.
Send for catalog pages — showing al widths and

lengths. Prices FOB Mpls.

'POLY-Plastic Bags"

Now available in studio picture sizes — and larger
sizes too. Now in four sizes

5 ]ﬂ) 250
].&) $1.50 $1 40

é)jb size c
size 2.50 2.25 C
11x14 size 3.50 3.25 C
16x20 size 6.50 6.25 C
$3.00 SAMPLE ASST. — (100 bags)
15-5x7 40-8x10 30-11 x4 15--16x20

Cash with order sent postpaid.

olL COLORS-BRUSHES-MEDIUMS

We stock the compete line of all colors in the
studio size tubes — including Grumbacher, Winsor
& Newton. Weber and the complete Marshall line

of Oil Colors.

Six new Marshall colors — small tubes for back-
grounds and shadows (tryout sizes) ..
r $2.25— pound 3.95

LAMBSWOOL— '/j Ib.

DACRON (new prices) Ib- $1 65 — pound 2 95
Litho Cotton for Colorist— pound roll 1.65
Kitty West Book — Hand Coloring 1.95
Kitty West Book on Retouching 1.95

PHOTO SUPPLIES

s ORAPES end BACKGROUNDS
PAINTED BACKGROUNDS
PAPER PROOUCT8-MAILIRS
STUOtOTOYS-OtVEAWAYS

3701 Nicollet Ave. Mpls.

Phone Area 612— 823-6296

35409



CLAIM YOUR POT OF GOLD!

LIKE NEVER BEFORE!

and at amazingly low prices

. for example:

A 16 x 20 canvas impressed print costs only

$28

HERE’S an entirely new process that puts an
authentic canvas impression on the emulsion
itself. No pressing texture through the paper
backing . . .no dulling of the impression as a
result. No dirty hands on your part. Imagine
the profit! Only $28.00 for a 16x20 color print

mounted on quality canvas, ready for stretch-

ers. Compare others at $45.00 to $65.00.

Available in sizes 8x10 through 30x40. Op-

tional stretcher mounting and lacquer brush

retails for $125 to $250.

texture at additional cost.
IN ORDER to acquaint you with this excellent

new craftsmanship we are making available, on
a share cost basis, an 11x14 sample of a fine
still life negative made at Horsecave, Ky., by M.

Photog. Marion Ward. Use this as an attractive
display print in your studio and to show your
customers the finest canvas mounting yet de-

vised. You must see this sample to realize the

difference, Fill out and mail coupon today!

BOX 460, BLOOMINGTON, ILLINOIS 61701

e PORTRAITS ¢ COMMERCIAL e CANDIDS ® PROMS-GROUPS ® CUSTOM PRINTING
CLIP AND MAIL
T
| DALE COLOR, INC., DEPT. P5, BOX 460
SROVIIFUL OOMINGTON, ILLINOIS 61701
STILL LIFE | BLOOMI '
SAMPLE l [:] Tell me more about Dale Color canvas mounted prints
11x14 I and send complete price list,
| [:] Please send me your special canvas impression sample
by M. Photog. | at $10.00.
MARION WARD |
| NAME
| ADDRESS
FOR ONLY $10.00 | CITY.
Offer Limited l
I STATE ZIP.
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Wouldn't you like YOUR backgrounds to he this attractive?

You may not believe it but that wood paneling you see in the photograph isn’t genuine but
you'd never know it. That set was constructed of scenic panels which were synthetically
fabricated to create an authentic reproduction of English woodwork. Each panel dupli-
cates the original exactly in size, dimension and color and was set up in a minimum of
time and effort.

Our company is new to the Photographic Field but we've got a whole collection of such
background setpieces available, all of them equally as realistic and visually impressive.
French and Italian paneling, fieldstone, bamboo, logs, shingles, barnwood siding and brick
walls are just some of the scenic backdrops we supply. The kinds of backgrounds that
carpenters take days to put up ... if anyone could afford them. Ours of course are a lot
less expensive and their maneuverability make them ideal for portrait work, catalog shots,
motion pictures and anything else the professional may be doing. Isn’t it about time your
studio used something more distinctive than seamless paper?

Send for our free color catalog or ask your professional dealer.

FELLER VACUUM FORM STUDIOS
68 East 153rd Street, New York 10451

08



Right. Wax and the portrait ego. It's really the
nitty-gritty of increased profits in portrait
photography.

And when wax happens, the portrait ego is shot
down. Along with you. Wax happens as follows:

You set up, light, compose, and shoot. Care-
fully. Always with the thought in mind that flattery
in the finished results will get you everywhere.

Then one day, your client's finished portrait
arrives from the lab.

Thud.

That beautiful child, or woman, or man looks
like a refugee from a wax museum. Skin tones
are pasty. Retouching is heavy-handed. And
spots and scratches are something else again.

As is your client's reaction.

Sure, they might buy something. But how
much? And when will they come back to you
again? And how many of their friends will come
in for a portrait in wax?

Well, we at PRO Color Labs do things
differently.

We know that bigger profits in portrait photo-
graphy means flattering the portrait ego. Which
means scrumptious skin tones, delicate retouch-
ing and spotting, that never impose on your
subject’s face. Or ego.

And, because we happen to run a very effi-
cient organization, we actually do all of this for
less money.

We do both machine and custom proofing.
Finish work is custom only. And there's an
incredibly wide range of special services like
montages, dreams, composites, and more.

Send the next ego you shoot to us. We won't
get a drop of wax on it. In fact, it will probably
end up inflated.

As will your profits.

Beautiful.

For detailed information, send the coupon or
call Dennis Fox at:

PRO:c o

Professional Photographers Color Lab
955 Yonkers Avenue * Yonkers, N.Y, 10704
914-BE 7-9000

REMEMBER, YOU CAN'T SPELL PROFIT WITHOUT PRO

PRO COLOR
Professional Photographers Color Lab
955 Yonkers Avenue * Yonkers, N.Y. 10704

Gents:

Please rush details on your waxless portrait
services to:

Name

Studio or Company
Address
City State Zip

wax and the portrait ego
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PARTNER
PORTRAIT

Markay Photographers faced the
problem of a lack of sales of large
oil portraits. They decided they
needed a merchandising tool to help
their receptionist get into conversa-
tion with, and interest customers in
large portraits for the home.

Eugene Coy, Vice President of the

PROGRAMME

Left

firm (10574 Melody Lane, Denver,
CO 80234), started by urging his
cameramen to make portraits they
would be proud to hang in the studio
window on every sitting.

Proofs of each sitting are examined.
One is selected and placed inside a
“Partner Portrait Programme’ folder
with a price list and the remainder of
the proofs. Cost of the printed folder
with cutout is 2 cents.

When the proofs are delivered to
the customer, the receptionist opens
the package and calls attention to the
proof placed in the sample folder
and explains the program.

If the customer is willing to have a
16x20 brush oil portrait made of this
proof for the studio to use as a
sample, Markay offers the portrait to
the customer at a 10% discount.

The customer pays for the portrait
a little at a time while it is on display
in the studio. A large enough deposit
is requested to cover the cost of the
portrait and insure final purchase by
the customer.

Emphasizing the desire to create
the portrait for the home, the client
is asked for color combinations that
will be compatible with her home
and a frame is selected to harmonize
with the customer’s home furnishings.

Markay Studio now has improved
photography from its cameramen;
fresh new samples for their windows;
and they are helping the industry
make people conscious of large por-
traits as home decor. @

A proof, suitable for a 16x20

acthon

PHOTOGRAPHS
combination offers

PHOTOGRAPUS

PRICE LIST

brush oil portrait, is selected and
placed in sample folder. Receptionist
calls customer’s attention to Partner
Portrait Programme when proofs are
delivered. Bottom: Price list for
Markay Photographs is included with
proofs from each sitting.
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Promotion
Planning
Calendar

This calendar is offered as a reader
service to assist you in planning for
special promotions throughout the

year.

June

Jefferson Davis’ Birthday
6 National Accordion Month

National Little League Baseball

Week
8-15 National Flag Week
14 Flag Day
15 Father’s Day

July

1 Independence Day
e e e ——
August

10 Family Reunion Day

September

| Labor Day

1-30 Home Sweet Home Month
7 Grand-Dad'’s Day

17 Citizenship Day

21-28 National Dog Week

October

1-31  Let's Go Hunting
12-18 National Y-Teen Week
18 Sweetest Day

31 Halloween

November

1 All Saint’s Day

2-8 Cat Week

- Election Day

9-15 American Education Week
11-16 Youth Appreciation Week
27 Thanksgiving Day

December

5 Chanukah
25 Christmas Day

January
! New Year’s Day
e e S
February
4 Ground Hog Day
12 Lincoln’s Birthday
14 Valentine’s Day
22 Washington’s Birthday
T e T S

March
17 St. Patrick’s Day
29 Faster

Everyone else’s ‘“rush”
is Gamma’s ‘“normal.”

(What are we doing wrong?)

We hear a different drummer.
You send us a color neg. Or color pos. 24 hours later, your
prints are back in the mail. No premium in price, either.
We even pay first class return postage.
That's Gamma color print service. Virtually any quantity.
" Virtually any size.
The fastest in the country.

Not “drugstore prints,” either. Custom prints.

Perfectly color balanced. Individually exposed. Individually
inspected by color experts who demand salon quality.
Even in quantity. Or they don't let it out the door.

We've got a long list of big clients. And a long list of
smaller clients, individual photographers who can't wait
3-5 days for prints. They all get the custom treatment.
“Normal’ service. 24 hours.

If this is the kind of service that you'd like to enjoy, return
the coupon below. We'll send you our new price list. If
you're in a hurry, call (312) DE 7-0022, collect. Ask for
Hugh Miller. He'll tell you about Gamma's fast, custom
processing and printing of color and black-and-white film.

Maybe you'll discover that Gamma's doing something right.

G

A\ GAMMA PHOTO LABS, INC.
319 West Erie Street, Chicago 60611

(312) DE 7-0022

If coupon is missing, write Gamma Photo Labs, Inc.,
319 West Erie, Chicago 60611. Dept. 4A

FILL OUT AND MAIL TODAY FOR OUR NEW PRICE LIST




local
junior miss
pageant

by Rogers Culpepper

f DeKalb

Junior Miss for 1969, Left

I0x40 color portrait of 1968
lunior Miss displaved in local

banks, Center: New

Yaper

‘osters turnished by

) Kodak Co. displayed

throughout county

It' you haven’t tied in with your local
America’s Junior Miss Pageant
sponsored by the Jaycees, you are
missing business and a world of ad-
vertising that cannot be bought for
any amount of money.

The Professional Photographers of
America, Inc., now one of the co-
sponsors of the national event, pro-
vide you the photographer a wonder-
ful opportunity to serve your com-
munity, your future customers, and
benefit in publicity for your studio.
Most of these young ladies will be
brides before many years and here is
an opportunity to get those weddings.
work with
your local Jaycees because they are
involved in not only this project, but
others as well. These young business-
men can be of help on other levels

Although our community is a small
city of about 12,000 people, the local
conducted the Junior Miss
Pageant for the entire county, to pick
the candidate for the state finals in
Birmingham. There were approxi-
mately 20 young ladies judged in the
local run-off

We contacted Eastman Kodak Com-

It's good business to

Jaycees

WSS (0NN Dutian

SIS AUIERWATE

P48 Dakait COUNTT 8 miss
WEANOW SuE WLl arussent

NNy

pany in Rochester who supplied us,
at very low cost, about 150 cardboard
posters showing the 1968 America’s
Junior Miss. The posters were im-
printed with the date, location and
time of our local pageant. We gave
these posters to the Jaycees to place
in businesses throughout the county.

One of our best promotions was a
framed 30x40 color portrait of last
year’s DeKalb Junior Miss. A small
card in the lower right corner bore
the inscription, “Color Portrait by
Rogers Culpepper, Rogers’ Studio.”
The Jaycees obtained permission from
two local banks for us to display this
portrait. It was exhibited in the main
lobby of each of the two banks for
one week. The large living color por-
trait attracted considerable attention
in our community. We had several
phone calls asking us about color
portraits.

When our Junior Miss Pageant was
held at the DeKalb theater, we pho-
tographed all the entries, individually,
in groups, and the final winners.

To make the three top winners feel
a little happier, we gave each of them
a Kodak Instamatic Camera outfit.
Presentation of the cameras was made
at the end of the Pageant.

Two days after the Pageant, the
mother of the new Junior Miss
brought her daughter to the studio
for a formal color portrait. We not
only will sell some good orders from
this, but we will have a portrait to use
as a display for next year.

We ran an advertisement in the
local paper the week after the Pageant
congratulating the winner and her
court. Several people have compli-
mented us for doing this.

| urge you to contact the sponsors
of your Junior Miss Pageant now. You
won’t regret it. @

Rogers Culpepper, Rogers’ Studio, 310 Gault
Ave., Fort Payne, AL 35967.

JUNIOR MISS PAGEANT
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TOMORROW'S
Most Profitable Customers

® Where does the photographer’s
most profitable growth potential lie?
® Who will be his best future cus-
tomer?

® What areas of portraiture will he
want to promote hardest tomorrow?

To get answers to these questions
the Eastman Kodak Company through
its 1969 Academy Awards Contest in-
vited photographers across the coun-
try to help rate the ten “great occa-
sions” for portraiture.

Over 1,200 photographers re-
sponded, ranking the ten greatest
areas of portraiture potential in order
of how they themselves viewed each
for future sales. Final rankings showed
the consensus of photographers across
the country.

The overwhelming choice for
greatest potential were babies, with
weddings second and teens third.
The other great occasions in order
were: family groups, women, busi-
ness promotions, men, anniversary,
religious occasions, and retirement.

The grand prize winners were Mr.
and Mrs. Edwin Murphy of Sodus,
N. Y., whose entry exactly matched
the above ranking. They won a four-
day Red Carpet vacation for two in
California, and a check for $500 to
cover incidental expenses.

They were the guests of honor at
a reception given by Kodak before
the Academy Awards presentations,
April 14.

When Mr. and Mrs. Murphy were
asked how they had predicted so
accurately the actual results, they re-
plied, “We just used our own experi-
ence as a guideline.” Without experi-
ence in portrait photography it would
have been nearly impossible for any-
one to have become one of the top
winners.

The Murphy’s have been portrait
photographers in Sodus for 21 vyears.
Mrs. Murphy commented that they
are now making bridal portraits of
the children they had photographed
many years ago. Still, she notes, chil-
dren are their biggest customers.

As a way of increasing their busi-
ness the Murphy’s have just initiated
a promotion directed at old customers
as well as potential ones. In February
they sent out a letter to their old
customers which notes that it has
been some time since they have seen
them and suggests that they think
about having another portrait made.

An an incentive, they offer eight
free wallet-size prints if they set up a
sitting within two weeks after they
receive the memo. The message is
similar for new customers, too. Here
the Murphys suggest that people
think about having portraits made for

BA&G International Photos

Mr. and Mrs. Edwin Murphy's predictions
of where largest areas of potential growth
are for portrait photographer made them
grand prize winners in the 1969 Academy
Awards Contest sponsored by Eastman
Kodak Company

the numerous great occasions that
occur in their lives, and they list sey-
eral as slarters.

Again they offer the incentive of
eight free wallet-size prints for those
who respond within two weeks. To
increase the number of names on
their mailing list, the letter is also
distributed by the Welcome Wagon
to the newcomers in the area.

The second place winner, E. G.
Hengstebeck of Hengstebeck Studio,
Eaton Rapids, Mich., receives the
choice of a mink stole, a color televi-
sion set, or a washer and dryer.

The third place winner was Daniel
Firestone of Firestone Photographs,
Inc., Columbus, Ohio. Benjamin
Russo of Russo Art Studios, Waltham,

B&G International Photos

E. G. Hengstebeck, second prize winner,
shows his wife where he expects to find his
greatest numer of future customers. Babies
were overwhelming answer of the 1,200
photographers who answered the survey,

Mass., won fourth prize. The fifth
place winner was Sol Perlman, Sol
Perlman Photography, Culver City,
Calif,

The sixth through twenty-fifth win-
ners were: James M. Smith, North-
cutts Studio, Lubbock, Texas; C. Kent
Armstrong, Armstrong Studio, Titus-
ville, Pa.; Peter Conger, House of
Photography, Burlington, Colo.; John
0. Sweisford, Sweisford Studio of
Photography, Royersford, Penn.; W.
““RC' Robbins, Robbins Photo,
Golden, Miss.; Al G. Szymanski,
Globe-A-Tron Enterprises, Detroit,
Mich.; Tom Johnson, Tom Johnson
Inc., Photographers, Rockford, Ill.;
Richard L. Holmes, Photo by Richard
L. Holmes, Irving, Texas; Dean Crad-
dock, Photography by Craddock,
Reidsville, N. C.; Ralph F. Sacco, Rue
Studios, Little Silver, N. J.; Kenneth
Boyd Hill, Boyd’s Studio, Salt Lake
City, Utah; Roger Conant, Conant
Photo Shop & Studio, Stuart, Fla.;
Betty Wicker, Wicker Studio, Sham-
rock, Texas; Samuel C. Coale, Coale
Precision Pictures, Berlin, Conn.; Guy
Cox, Raines & Cox Photographers,
Wilson, N. C.; Geneva Wiggs, Wiggs
Studio, Jonesboro, Ill.; Lewis E. Allen,
Lewis E. Allen Studio, Fort Royal, Va.;
Bernard Krauthamer, Krauthamer Pho-
tographers, Brooklyn, N. Y.; Mathew
H. Murphy, Picture Craft Corporation,
Bronxville, N. Y.; James S. Cox, Pho-
tography by James S. Cox, Shakopee,
Minn. ®
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In fact, just about twice as available. to a waist-level

: | Pilot Program National
To put it ar other way. Miranda other acce Ssory fin "j(_"% g

Community Award

Sensorex® now takes “impossible” Of course, this new Sensorex still \
available-light pictures in half the light offers those good old Mirand

3 extras: From page 104
or at twice the speed you used to need s independently judged superior ‘

It took a new Miranda Sensorex to to those on highly touted $40 (J SLRs;
do it: a Sensorex that combines a a lens mount that accepts over 1,500
h-the-lens zone-metering lenses and accessories (yours and
system with a ~.;:¢-f tacular 50mm ours): and overall excellence we stand
f ( behind with the only 3-year guarantee
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More selective than full-area thinks of everything. So you can see

meters, more sensitive to dim-light picture-taking in a new light.

situations than spotmeters, this
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the dimmest glimmer before the light
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Official Selection
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BORDERLESS AS LOW AS

8x10 coLor CANDIDS , 85

ON DEVELOP
AND PRINT ORDERS

8 10 Developed and Printed From
x s 12 Exposure CPS Roll

r Developed and Printed From
<10 “:::o 5 X7 s 12 Exposure CPS Roll
\—_REF—M 1€ st S r Developed and Printed From
CO“:P\'E“ sEF‘\"ce 4x 5 S 12 Exposure CPS Roll
o)
( ‘ o
Prom Cete
$1 1 TWO 5 x 7'S + FOUR WALLETS FROM 120 SQ. NEGS.
glé? TWENTY FOUR EXPOSURE MINIMUM

INCLUDES FILM PROCESSING

8 x 10 PORTRAIT PACKAGES

FROM FULL 70mm CPS FILM ONLY

Available in units of 1—8x10 — 2 bx7’s — 4 3):x5’s or 9 — Wallets

THESE PACKAGES CAN BE USED FOR SENIOR PORTRAITS, STORE PROMOTIONS,
FULL LENGTH OR THREE-QUARTER LENGTH INDIVIDUAL CAP & GOWN PICTURES,
OR ANY APPLICATIONWHERE SUBJECTS CAN BE PHOTOGRAPHED UNDER IDENTICAL

CONDITIONS.
*YOUR COST:
BURER O Tl MRl oy g R 1.50 | | Y 1
o 0T N T D o7 b s RO GO PR 2.50 < { i
SIS 5ol wecio o 0is e e, UL T NS 350 ; ! ‘ '
Each /Additional URNIE ... s iceris o 66 s oisinm 26 summemes 1.00 ONE 8"x10" TWO 6x7's FOUR 3%x5's NINE WALLETS
(one unit) (one unit) (oneunit)  (one un t)
Retouching, per negative . . .................. 1.50 Film Processing, 70mm B e, iz b v v TOITOOE
TEXRUFIZING. POy M 0w s oo mmriare sis e bistersie ol za 10 Proofing from rolls 3% x 5, close
SPrAVING PEEUNIE s s, aone 28 05 A R TE e e e 7 .25 colorbalance & density ...........cco000. .30

*24 EXPOSURE MINIMUM, shot on same emulsion batch under identical conditions. Same
“package’’ must be printed on all negatives in each order. $5.00 minimum on 70mm film
processing.

OUR 30th YEAR
IN SCHOOL
PHOTOGRAPHY

SERVING THE PROFESSIONAL
750 Willoughby Way, N.E.—Atlanta, Ga. 30312

A DIVISION OF HEWETT STUDIOS, IN(
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The built-in advantages
of the Rollei SL66:

The exclusive built-in bellows permit 1:1 (and beyond) Extremely accurate, the focal-plane shutter
images without accessories. Bellows and lens can be has speeds from 1 to 1/1000 second, plus
tilted up to 8% as with a view camera, Bulb. A lock is provided for long time
for an increase in depth of field when exposures.

shooting reasonably flat but inclined

surfaces. With the full 8° tilt, A AT,

the 80mm lens, at {/2.8, will produce The built-in flash accessory shoe
a picture that is uniformly sharp is sturdy and sensibly located.
from about 3’ to infinity

The quick-return mirror is

Standard lens for the Rolleiflex »neumatically damped. It can be
SL66 is a Zeiss Planar 80mm locLed up or pre-released for special
f/28. 1t will focus to 6% in normal exposure applications.

mode, and without accessories.

Zeiss lenses for the SL66 include
50, 120, 150, and 250mm optics with
fully automatic diaphragms, a ¢ ot
preset 500mm Tele-Tessar, and (oj;usmg no '"C%'p‘?'f‘.“fs
a 1000mm mirror-optic |stan'ce ?"d depth of field
telephoto. The 50, 80, and scales for the 50, 80, 150,
and 250mm lenses. SL66
lenses themselves are
beautifully simple,
containing only highly
legible aperture scales.

The brilliantly designed

120mm lenses can be reversed

for macrophotography

without using adapters. For

extreme macro work, four

short-focus Zeiss Luminars

are available — 63, 40, 25, and

16mm. The 16mm lens, when used

with the 40 and 80mm extension tubes
from the SL66 accessory system, achieves
19X magnification

Viewing screens are easily interchangeable. Four are
available now, with a number of others in preparation.

The built-in rapid wind crank employs
, the familiar Rollei to-and-fro action to
The Universal 120/220 magazine accepts advance the film and cock the shutter.
both 12- and 24-exposure film lengths, L — A release lets you tension the shutter
with fully automatic sensing and 2 =) without advancing the film for
counting for both. Film is easily loaded ( ' deliberate double exposures —there

without removing the magazine from - is no need to remove the magazine.
the camera, and special interlocks -

insure foolproof operation

Have you inspected the Rollei Built in the Rollei tradition of
SL66 yet? This distinguished uncompromised quality and utter
2% x 2% SLR isn’t inexpensive dependability, the SL66 is a camera
— it costs about $995, depending that takes on any job and delivers
upon accessories — but to equip superb results —yet, like every Rollei,
other medium format ‘system’ it’s extremely easy to use. Check
cameras to do what the basic the SL66 out soon at your
SL66 can do will cost you more! Rollei/Honeywell dealer’s.

For literature, write:
Honeywell Photographic
Mail Station 209
Denver, Colorado 80217.

Honeywell
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Applique
and
Lace

Bridal fashions for spring and summer
run the gamut from traditional to the
ultimate in simplicity.

The mood for all is romantic. The
wedding photographer will find many

Balloon sleeves and imported lace bodice
with high stand up collar. (Courtesy of Al-
fred Angelo)

brides choosing gowns with volumi-
nous sleeves while others will choose
gowns with no sleeves at all. Many
gowns feature imported lace bodices
and sleeves made entirely of lace.
Appliques of lace trim gowns; while
lace and appliqued flower edged
floor length mantillas will be worn,

The trend to the high Mandarin
collar is replacing the scoop neckline.

line of imported organza and
Courtesy of Alfred Angelo)

Sleeveless A
Venise lace

A new look for color appears on
the bridal scene this summer with
bridal houses showing bridesmaids
dresses with all-over flower embossed

color printed cotton and dacron voile.

®

6 NATURAL
COLOR 3%2x5
PORTRAITS

IMPRINTED WITH
CHILD'S NAME
AND DATE

PUT MORE PROFIT INTO YOUR BABY PROMOTIONS
WITH KEITH COLE'S PERSONALIZED

Sto'ujpo'dnaih

Birthday clubs, album plans, free picture offers—any baby plan you see can have
a new excitement, and new profits too, with Keith Cole Story-Portraits, Six color
portraits are set together in a big 11x14 mount, specially imprinted for a most
personal touch. Any way you use it, you eliminate the cost of unsold proofs
and increase your dollar volume, too. Convert your special promotion sittings to
a Story-Portrait, or sell the Story-Portrait as a substitute for proofs and build
your orders from there. Send for a complete promotional kit, including sample
and sales plan, and start making bigger profits now!

FROM 70 mm LONG LENGTH FROM 120 ROLL FILM
$1.20 (20¢ each) $2.40 (40¢ each)
15¢ per foot (Min, $7.50) 1.10 per roll

STORY-PORTRAIT PRICES
6/3Vax5 Story-Portrait Pictures
Protessional Film Developing
Imprinted Story-Portrait Mount

1.25 each 1.25 each

Above prices apply at time of film developing and printing of Story - Portrait plctures only

< ORDER YOUR PROMOTION KIT TODAY! ///
e Ad mats ”

¢ Heproduction prools

”
//’ MAIL
_-" THIS NOW

TO: KEITH COLE
PHOTOGRAPHY

7 604 Price Avenue, Redwood
# City, California 94063, OR

”° 12221 Riverwood Drive,
-” N M
,/ Burnsville, Minnesota 55378

// Enclosed is $10.00 for a complete pro-

| M // motional kit for Keith Cole Story-Portraits.

” ;
’, // Please send only a sample Personalized Story-
> b Portrait, complete with 6 natural color photographs,

” @ $2.50.

¢ Direct mail piece

® Sample

Story-Portrait /
® Sales ”
”

Plan

,/ Enclosed is check Send C.0.D. ] Charge to my account
” (Keith Cole Dealers Only)

ATTACH THIS ORDER FORM TO YOUR LETTERHEAD




product. industrial, portrait
fashion. architectural. macro.
MICr0....you can do them best
With one opeat nortable

*two-section 17"
full length monorail
packs camera
down to
briefcase
size!

all swings around the optical axis, unlimited adjustments
get all the facts — to correct, exaggerate, distort or modify

write for folder

CORPORATION r.0. Box 1060, Woodside, N.Y. 11377

The Greatest Distance

We're living in an age in which the
art of communication is more impor-
tant, more complex than ever before
in the history of man.

Today, our miraculous technology
makes the assassination of a President,
a political convention, a trip to the
moon, as immediate as the television
screen in our home. The fact that we
can watch history unfold on the six
o'clock news is a tribute to man's

impatience.
Our constant goal is speed . . . to
cut down time . . . cut down distance

. . . between ourselves and the ob-
jects of our curiosity.

The conquest of space, in the end,
is simply the conquest of time and
distance. But the greatest distance
that man has to travel is still the
distance between two minds.

All of us can be proud to be in a
profession that helps shorten that
distance. And that is what we must
all remember — that our end product
is not just a photographic print — our
end product is the idea communi-
cated by that print. The improved
mechanics of communication will not
really bring men together. Ideas will.

When we, as photographers, realize
that our responsibility is to communi-
cate . . . to share ideas . . . not just
to make technically perfect photos . . .
then and only then will we be ful-
filling our obligations to ourselves
and our employers. ]

The above was presented by Gus Papajohn
at the annual dinner of the Mid-States In-
dustrial Photographers Association Mr
Papajohn, President of MSIPA, is Photog-
raphy Supervisor, Training Division, Allstate

Insurance Co., Northbrook, lllinois

Today’s Youth Gets Credit

Young men are what's happening in the
men’s fashion field. To attract high school
and young college customers, more and
more retailers are offering special credit
plans, according to Daily News Record.
Here are three successful plans:

® $50 limit charge account offered to high
school and young college students. No
service charge; $2.50 a week payment
agreement. Authorization from parents is
required, but parents need not guarantee
payment.

e Wardrobe plan involves the purchase of
two suits, one sports coat and one pair of
slacks during a 12-month period; 1'/2%
interest due on the balance each month

® $30 limit credit plan offered to high
school juniors; $3 a week payment agree-
ment. When students become 21 they are
eligible for regular credit plan. ®



spotlight
seniors

Let Lyndon Color Labs put you in the spotlight with quality color
processing and prints at reasonable prices. Senior photographers
turn to Lyndon for portrait package printing service because qual-
ity prints are ensured and are matched in density and color from
print to print. Lyndon Color Labs performs each printing task eco-
nomically, with speed and dependability, making your senior
portraits shine—in color.

Color Portrait processing available from 8 or 10 exposure cps
120 film and from full 70 mm negatives.
(Negative Mask Sizes: 1'%, x 2% and 2X, x 3) ...$1.50 per unit
STANDARD 8 X 10 COLOR UNITS ARE:
ONE 8 X 10 TWO 5 X7 FOUR 32 X 5 NINE BILLFOLD

Nine-up black and white Panalure prints are also available from senior portraits
at $.35 per unit,

LYNDON ...
COLOR LABS

8005 Main Street - Dexter, Michigan - (313) 426-4666

A DIVISION OF KMS INDUSTRIES, INC




A Photographer’s Satisfying
Memories of an Annual Report

From page 75

Alabama  Celia, her mother, and
myself. | carried three Pentax Spot-
matic cameras, a bagful of lenses
from 20mm to 200mm, and a lot of
Kodachrome 1I. i also had an alumi-
num reflector and a battery-operated
floodlight, but used them rarely. The
corporation shipped a large assort-
ment of non-woven items to Ala-
bama. Unfortunately none were de-
signed to he worn by an exuberant
child in a forest playground. Turning

IS NOW a

full-grown

nortable
ocation
Ighting

SYSTEM

HE ASCORUGHT.444

this disadvantage into an element of
freshness and visual surprise made
this part of the assignment a delight.

By combining preparation with in-
spiration of the moment, by using
weather as we found it, and by help-
ing a child to create a make-believe
world, a series of spirited and unex-
pected photographs emerged from
the forest.

In the cover photograph, for ex-
ample, Celia is not wearing a Muslim
Yashmak, as it might appear at first
look. The garment is two paper ap-
rons made of scrim-reinforced ma-
terial, and combined on the spur of
the moment. Celia asleep in the forest

...for photographers who want to grow,too!

Ascor expands your scope and versatility by
creating the first battery and AC operated
portable lighting system. The proven and pop-
ular Ascorlight 444 and its newly added fam-
ily of accessories will take the wraps off your
lighting creativity, capably handling your
most diversified assignments, from single-
light candids to multi-light location set-ups.

This is the system: Start with the Ascorlight
444 (7500 B.C.P.S. /50°, Ektacolor CPS
guide #200) for single light candids, news
photography, color interiors, (“painting with
light” technique), etc.

mAdd a second light, multiple light adapter,
stands and extension cables and you’re
ready for bridals and formal prom photo-
graphy = For home portraiture and child
photography, use the AC adapter plus an
umbrella with each light = Multiple-light

studio portraiture is made possible by ad-
ding the third and fourth lights (with or
without umbrellas and modeling light barn-
door snoots) mA wide-angle flashtube gives
a true 80° coverage with wide angle lenses
mFor shadowless bounce lighting and swift
off-camera operation, a quick disconnect
bounce light bracket is available mA photo
slave device allows sensitive, second light
slave operation indoors or for outdoor fill.

And we've got a good case! A foam-lined
fitted attache case that packs up the
Ascorlight 444 and takes it everywhere,
lightly and conveniently.

Learn more about how the Ascorlight 444
System can contribute to your operation’s
efficiency and growth. See your Authorized
Ascorlight Dealer or write for literature.

Visit the Ascor Display at the Berkey Photo Exhibit — Photo Expo 69

BERKEY TECHNICAL

25-15 50TH STREET. WOODSIOE. IN.Y.C.I, NY. 11377

AsCOR,

lkeiM E LIGHTING EC

120

ADIVISION OF j~~_ ]

Berkey, 1.
Ph%tro Eé/Lal

is not covered by a blanket, but by
a piece of non-woven fabric intended
for quite different uses. The flowers
on the bush behind her are made
from Kleenex facial tissues. A yellow
emergency blanket has become a sari.
Pieces of striped non-woven material
have become a huge butterfly. A party
beside a dogwood tree is in fact a
hospital examination gown. . . .

We followed no rigid pattern in
the 5V2 days of work in Alabama. |
would photograph with Celia in short
bursts of rarely more than half an
hour. She should feel and play —
rather than work — her way into a
situation until she had exhausted her
interest in it. 1 would work quickly
and with all my concentration to
document her and her actions, rather
than to control them. Then we both
would return to the car which served
as workroom, dressing room and re-
freshment stand.

While the ladies fitted a different
garment, | would reload the cameras.
We would either use another part of
the same setting for the next series
of pictures or we would drive on.
Because we had sandwiches and soft
drinks with us, we were able to spend
the entire day in the woods.

The portfolio photographs called
for a different photographic approach,
as well as a different inspiration. Fol-
lowing Mr. Goldsholl's suggestion,
they all were made with a 4x5 camera.
We traveled to the South, to Latin
America, to Chicago, and to Wis-
consin. In each place we spent much
time finding the people and situa-
tions through which | could express
in careful, almost formal, photo-
graphs, the thought prevailing.

Someone said that the forest re-
sources photograph contained some-
thing unusual and special. | hope this
is true of the whole set of photo-
graphs. | strove to document not
only what was before the camera, but
also to capture the meaning of each
situation to the corporation and to
its stockholders.

It has been difficult to define what
has made this annual report a land-
mark effort in the field. Without
doubt it contains a number of techni-
cal accomplishments in writing, pho-
tography, design typography and
printing. But | suspect that equally
important were the conceptual prep-
aration and the collaboration of
imagination, affection, friendship, and
respect for one anothers' skills of its
three architects. Every stage of this
project was permeated by a healthy
sense of practicality. We were in-
volved first and foremost in fulfilling
a corporate purpose, and while we
intended to accomplish it eloquently
and artistically, that purpose was not
art but communication. $



Candid
Comments

Sandi and Monte Zucker

Bar Mitzvah, the
Perfect Candid Album

In most areas of the country there are
as many candid albums being made
for bar mitzvahs the coming of age
of the young Jewish man
are for weddings. For those who are
already deeply involved in this type
of coverage we feel it 1s important
that we go into a detailed discussion
of a method and style which has been
working very effectively for us. At
the same time, surely others of you
might do well to consider the possi-
bilities inherent in covering an occa-
sion such as this.

To the parents of the bar mitzvah
boy this day is one of the most im
portant in their lives. To the boy,
himself, it is the one day that stands
out from all others. Isn’t it sensible,
then, that a carefully planned photo-
graphic coverage be made, compara-
ble to that of a wedding?

Most of us haven’t given enough
thought to this series of pictures to
come up with something of true
value. Others have left this field un-
tapped because they knew nothing of
how to go about handling it.

Here, then, is the approach we
have been using. It is remarkably
similar to that which we use for
weddings. We need the client’s co-
operation, both in time and money.
We go into great detail to create an
album as near perfect as we can,
while still allowing the family to en-
joy themselves without the discom-
fort of naving to pose for photographs
throughout their reception. Quite of-

as there

Bar mitzvah portrait on location is simply
and effectively done by single light on
extension

len we ~|)(*nd more time on a bar
mitzvah than for a wedding, so we
must be compensated well for it.

Family Portrait Beforehand

Except in reformed temples there
are religious restrictions forbidding the
making of photographs in the syna-
gogues on the day of the bar mitzvah.
Consequently, photographers are con-
stantly omitting the religious aspects
and only photographing the recep-
tions, or, inappropriately, posing the
boys in their religious shawl and cap
while they are dressed in evening
clothes

To get around this problem we

Family portrait at home must be posed

with feeling of warmth and togetherness
Grouping should be tailored to individual
families, Daylight from picture window was
only light used. Here is potential sale of

wall-size portrait

have the immediate family get to-
gether with us for a picture session
several days beforehand. This would
usually be on Wednesday or Thurs-
dav—before the herves get too tense

The children are taken out of

school early that day, and the women
have their hair done. Then, we set
up a meeting at the synagogue for
early in the afternoon. At that time,
we are assured plenty of daylight,
our favorite source of light

Upon meeting there, we proceed
to make individual portraits of each
of the members of the family. Re-
member, we're working on a 50
picture minimum, so it's necessary
that we plan carefully the series of
photographs so they will need at
least that many, and possibly many
more.

Then we group the children, par-
ents, and grandparents, when avail
able, into informal photographs which
depict the warmth and emotional
feeling of the occasion
can see the great possibilities for
duplicate pictures, albums for grand-
parents and wall-size portraits,

Already you

Symbolic Photographs

Next, we take the men into the
sanctuary and pose symbolic photo
graphs depicting the Saturday morn-

Photographs symbolizing religious rituals

are a necessity. Extension light gives back
lighting effect ol « indles. Light on camera
partially covered by hand to keep face

in shadow. Shutter speed of 1/30 is neces

sary to record candle flame

ing rituals. Whenever possible we try
to include the rabbi and cantor in a
few of these

Whereas the portraits are made by
existing light from the window, we
usually find it most effective to light
these pictures of the religious motif
by using our extension light at a 90
angle, or even more, to develop
sensitive feeling in the pic-
This light also reduces back
j.',un;n(l distractions to almost non

strong

tures

existgnce

After completing this series, we
return to the family’s home, where
they change into their reception
It is again possible to take
more pictures, usually full length, to

clothes

Turn to page 169
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BORDERLESS

8x10 coror canpips ¢

ON DEVELOP &
PRINT ORDERS

8)(]0' Developed and Printed From $]l2_o

S 12 Exposure CPS Roll

5 X 7: Developed and Printed From 500
S 12 Exposure CPS Roll S0

4 X 5' Developed and Printed From 350
S 12 Exposure CPS Roll (gt
PROM SETS TWO 5X7’S + FOUR WALLETS FROM 120 SQ. NEGS.

$710 PER TWENTY FOUR EXPOSURE MINIMUM
]_ SET INCLUDES FILM PROCESSING

%gm COLOR LAB

P. 0. BOX 29944 — ATLANTA, GEORGIA 30329

ask for today’s most
advanced professional lenses
and shutters by name:

SYNCHRO ELECTRONIC SHUTTERS
COMMERCIAL PARAGON LENSES
PROCESS and COPY PARAGONS
ENLARGING LENSES

WIDE FIELD PARAGON LENSES
ACME SYNCHRO SHUTTERS
UNIVERSAL SHUTTERS

See them at your dealer
or write for detailed information.

ILEX OPTICAL CO., INC.

690 Portland Avenue, Rochester, New York 14621




CALUMET CP-623
COLOR PRINT
PROGCESSOR compiere

WITH G TANKS, 1 WASH,

CONTROLLED 875
COLOR PRINT PROCESSING

AT A MINIMUM

OF COST AND SPACE!

n| i 1€ 3 { ( i | I ed
processing whett 1 ru ! per
automatic agitation and R R R R R S AR | compact size and
temperature control . . . ! YOU SAVE WHEN YOU BUY DIRECT | high capacity
saves time . . . saves money : FROM THE MANUFACTURER | t CP-¢ (
. » . gives greater control ' C !
gy o MDA T Calumet '
i : MANUFACTURING COMPANY : .
I 6550 N.Clark St., Chicag 60626 312.743-2442 |
f I i
I |
¢ I ] I
i I
I InNe k I
I I
1 )
( I Inlos jeles I
I \ I
( I v 1
I I
: lease send me my FREE copy of your Photo :
: graphic & Graphic Arts Equipment Catalog :
FREE catalog i i
Send this coupon for your FREE copy of : :
the 52 page Calumet Photographic & I NAME !
Graphic Arts Eqt with facts : :
and figures on emperature I . I
control, s nl.s : COMPANY :
i i
| ADDRESS ;
1 1
i I
| omy STATE 2IP !
R I
{ [ Please also send me a FREE copy of the !
: Calumet Camera & Lens Catalog For the Pro :
1 fessional 1
| PRO-5 |
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COURSE NO. 1

PHOTOGRAPHIC DEPARTMENT
MANAGEMENT SEMINAR

TUITION: $175 DEPOSIT: $100 DATE: June 16-20

Designed for those who now have or anticipate assign-
ments to managerial positions in industrial, government
or military photographic departments, this seminar will
help solve existing problems and also develop and
strenghten management techniques required of depart-
ment heads, assistants or group leaders. Topics include
supervision and management techniques, production and
cost control, planning and record systems as applied to
the photographic department. Maximum enroliment—40.

INSTRUCTORS: Riley A. Taylor, Cr.Photog., Sears Roebuck
& Co., Chicago, Coordinator; Nicholas P. Ruscio, Cr.Photog.,
New York; Prof. Amos H. Lytton. University of Wisconsin,
;1117di.slof:l. Wis.; Jerry Wichser, Mead Johnson & Co., Evans-
ville, Ind.

COURSE NO. 3

MOTION PICTURE
FILM EDITING

TUITION: $300 DEPOSIT: $150 DATE: June 16-20

The objective of this course is to teach the basics of
creative film editing to in-plant film makers. Each reg-
istrant edits several film sequences which illustrate
typical picture and sound editing problems. Both pic-
ture and sound footage are furnished for the exercises.
Lectures and exercises cover film continuity, lip sync
and narration editing, opticals and laboratory practices.
Standard professional editing equipment is used for all
practical work. The faculty is composed of working film
editors from business and industrial film units as well as
laboratory and equipment specialists. Maximum enroll-
ment—16. Enrollment closes May 1. Registrants will be
notified upon acceptance.

INSTRUCTORS: William Samenko, Ir., M.Photog., Eastman
Kodak Co., Oakbrook, lll., Coordinator; Harry E. Paney,
Arthur Andersen & Co., Chicago, Ill.; Allen Hilliard, Cr.-
Photog., George Colburn Laboratory, Chicago, Ill.; William
Mahafley, Sandia Corp., Albuquerque, N.M.

THE
Bl(x

COURSE NO. 2

INDUSTRIAL
FILM WORKSHOP “

TUITION: 3175 DEPOSIT: $100 DATE: June 16-20

The motion picture camera and related equipment are
fully utilized in this workshop which will cover all phases
and techniques of simple motion picture production. The
workshop is designed primarily to help today's progres-
sive photographer in the transition from still to motion
picture photography. Registrants will actually produce a
finished motion picture in this intensive one week work-
shop. They will organize the stories, set up scenes, ex-
pose, edit, narrate and assemble the film with the fina!®
results projected for critique. Maximum enrollment—20.

INSTRUCTORS: Robert McMurtrie, Eastman Kodak Co.,
Rochester, N.Y., Coordinator: Robert S. Beeler, Guest Lec-
turer, Eastman Kodak Co., Rochester, N.Y.; John Tetard,
Arriflex Corp. of America, Chicago, L.

COURSE NO. 4 —

35mm SLIDE FILM
PRESENTATION WORKSHOP

TUITION: 3175 DEPOSIT: $100 DATE: June 16-20

Students in this workshop will actually produce a slide
film—from the idea to complete presentation. This new
course will cover typical problems found in the produc-
tion of slide presentations. Practical instruction in these
subjects: layout, story boards, art work, and photographic

technique in the preparation of slides. P
INSTRUCTORS: Robert Craig, National Medical Audiorisuulv

Center, Atlanta, Ga., Coordinator: David H. Curl, Western
Michigan University, Kalamazoo, Mich.; Richard Podlasek,
Sears Roebuck & Co., Chicago, 1.

Four specialized courses geared to

the unique requirements of the industrial
photographer. Here's your chance to improve
skills, learn new techniques—be a more

effective, versatile industrial photographer.

One-week courses are conducted by recognized
photographic experts at the Winona School
of Professional Photography, Winona Lake,

Indiana.

1

ONES! FOR INDUSTRIAL PHOTOGRAPHERS

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.

1090 Executive Way, Oak Leaf Con." iof

DES PLAINES, ILLINOIS 6001



For the country’s 75 to

100 top portrait professionals
who deal in the
lucrative high school

senior market:

We're a sophisticated new color lab capable of
three-week delivery . . . anywhere in the country.

Or, we'll guarantee an unprecedented 20% discount!
That's right. 20%.

If we sound confident, we've good reason to be.

In the first place, our business is seniors.
Our only business.

And we work within a carefully controlled production
framework. When we’ve reached our capacity for
first quality production and delivery . ..

we stop taking orders.

It's as simple as that.

Interested? Write or call Al Schoon or Bob Simon
for full details. They're a couple of inventive
pros who many of you already know . . . and respect.

al/bob color,inc.

16 ATLANTIC AVE., ROCHESTER, N.Y. 14607 716-271-8020




Airbrushing &
Restorations

Alexander Shafran

Provide Professional Service

When | started writing this series, it
was devoted entirely to the subject of
copy photo-restoration. Columns in-
cluded discussions on production,
selling, handling the client and cop-
ing with the problems that could arise
with this special type of work.

The subject of airbrush retouching
was touched upon occasionally. Air-
brush retouching is but one of the
steps necessary to the restoration of
damaged photographs. Since the air-
brush has wider uses for the photog-
rapher than just restoration work, the
column’s scope was expanded to in-
clude airbrushing,

Two years ago | published a book,
“Restoration and Photographic Copy-
ing"” (Amphoto, N. Y.), which dealt
with copying and restoring photo-
graphs. But after it appeared, it be-
came evident that it did not and
could not deal with the other aspects
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of airbrushing that could be of value
to professional photographers. So
last year another book, “Airbrush
Photo Retouching Manual” (Am-
photo, N. Y.), was published.

Why mention this?

The subject of Airbrush and
Restorations is becoming of more im-
portance to more and more studios.
There is a constantly growing demand
for restoration work. This is fed by
the increasing deterioration of old
photographs which go back to the
days of daguerreotype, and the lack
of formal studio photographs of many
people who die each year. Especially
with color prints and candid work,
there is an increasing need for air-
brush corrective retouching. But
these increasing needs do not find a
corresponding increase in production
sources, i.e., restoration specialists,
airbrush artists or photo-retouchers.
This poses a problem for the studio.

Achieve Many Effects

Since most of the steps involved
are photographic in nature, there is
no reason many restoration jobs can
not be handled in the studio, espe-
cially the simpler ones. As an air-
brush artist, | use that instrument to
achieve many effects, such as vig-
neting, blocking, dodging, burning in,
adding clothing, building in missing
parts of the picture, etc. Yet there
are other ways to go about this, which
require a bit of imagination, patience
and photographic skill, so that many
restoration jobs can be made without
airbrush work, if necessary.

A minimal amount of airbrushing
can improve the final effect of such a
job and save both time and labor.
Actually the completion of a restora-
tion job incorporates the skills of a
photographer, a retoucher and an air-
brush artist. A man may be stronger
in one of these skills than the others
so, when faced with a problem, he
will lean most heavily upon that skill.
Thus the photographer will make use
of copying and printing techniques,
the retoucher will resort to pencil and
knife work on the copy negative and
the airbrush artist to airbrush retouch-
ing the copy workprint.

There is a difference of opinion
whether it is better to divide a job
among several technicians (for ex-
ample, have one man make the copy
negative, another the workprint and
another the airbrush work) or
whether it is better to have the entire
job completed by one specialist. The
case for the former method is that
each of the technicians is a master of
his specialty. Pooling of talents should
produce a superior result.

When one man tackles the entire
job, he is usually a photo-restoration

specialist. He should be able to
tackle a specific job in more than
one way, using the one method
which is best to affect a particular
correction. The various restoration
steps should be coordinated. This
best be done by the one individual,
who, as he makes the initial copy
negative, knows what he wants to do
when he reaches the airbrushing
stage, and works accordingly.

The photographer who really wants
to master photo-restoration should
handle, or supervise closely, all pro-
duction steps. For if he handles only
one step, he will lose sight of the
entire job and not be fully cognizant
of the effect his work can have upon
the steps that are to follow.

While the attainment of perfection
is desirable, a certain practical con-
sideration exists, namely, cost. There
is a limit to what the client can be
expected to pay for a particular job.
And you cannot be expected to ex-
pend $100 worth of time and labor
on a job for which you can charge no
more than $50.

Retain Feeling of Original

Another problem which faces the
photographer/restoration  artist/spe-
cialist is when to stop work on a job.
If he stays with it too long, it may
become overworked, with the picture
looking contrived, artificial or overre-
touched. At one time the object was
to smoothen the face, remove all
wrinkles from clothing and polish the
picture. While this produced a ““Dres-
den doll” effect, the character of the
original picture was compromised.
The feeling of an original should be
retained. This is what we have to
restore or reproduce (with considera-
tion for customer specified changes,
corrections or alterations), not create
a new picture.

Knowing when to stop airbrush re-
touching is something learned only
by experience. You may find this a
problem. For you will be tempted to
try to produce the same effect while
airbrushing the copy print as you
would try to obtain with a live sub-
ject in the studio. In other words, you
will want the copy print to be the
equal of your studio print. This is not
always possible, especially with bad
or damaged originals. For the excel-
lent, painstaking craftsman the dis-
parity between his studio results and
copy restoration results will be obvi-
ous and to him, disturbing. But he
must realize that this is due to the
fact that with copy restoration he is
limited by the quality, or lack of
quality, of an original photograph he
did not make. So he should not hold
himself responsible for this difference
in quality. Here we find the basic



objection many photographers have
with copy restoration work. The re-
sults are not equivalent to their
studio work. Let’s face it. They can
not be.

Different Services

The quality of the copy restoration
job must be judged differently from
other photographic work. Copy res-
torations should be regarded as a
special professional service you are
willing to provide to your clientele.
If they bring you a snapshot to be
made into a portrait or restoration,
they are seeking this special service.
Sure, you could produce a better
portrait if the subject of the snapshot
would come into the studio for a
sitting. But this is, more than likely,
impossible. So whatever you produce
from the material submitted to you is
much more than the customer had
before. You should differentiate be-
tween copy work and studio por-
traiture. Each is a different service
and should be regarded differently.

The paramount reason for handling
or producing restoration jobs is that
of providing a service, professional
service. It is to satisfy your client’s
desire or need. This means the ability
to produce or obtain from profes-
sional sources a satisfactory job, and
knowing as much as you can about
the subject. Mastering airbrush tech-
niques, however, in itself, will satisfy
no such consumer desires. But it
should help with your work. The
customer does not really care whether
you produced her restoration by
purely photographic means or by ex-
tensive artwork, just as long as the
results are satisfactory. If the airbrush
made the job easier for you, that is
to your benefit.

Nor does the customer really care
if you used the airbrush to eliminate
some objectionable features from a
candid color print or to make some
correction upon an enlargement, as
long as the result satisfies. But if air-
brush techniques enable you to do
this more easily or with better re-
sults, this is to your advantage.

The airbrush is basically, as far as
photographers are concerned, a re-
touching tool. If | seem to overem-
phasize its value, it may be because
I am an airbrush artist. | not only use
it for restoration work and photo re-
touching but, for my own purposes,
to make paintings and free hand por-
traits. There is much that can be done
with it. But since the photographer’s
main use for it is retouching, he can
adapt himself to its use for that pur-
pose within a relatively short time,
and then, if he wants, proceed to new

fields of endeavor. ®
Alexander Shafran, 250 Fulton Avenue,
Hempstead, NY 11550.

Sorry to mislead you. Our prices are probably exactly the same,
maybe even a shade less, than your present lab. We just happen

"to like nice things. So we have a pretty plant. And produce

tasteful color prints that look like incredibly meticulous, quality-
minded people did them. Which they did. But unfortunately, and
on the other hand, fortunately, Gittings color prints look very
expensive. How can we let you know it isn’t so?
One 8 x 10 Ektacolor portrait print costs
just $10. Duplicates, $5.

One 8 x 10 Ektacolor commercial print is
$5.50. Duplicates $3.

Price list, anyone?

Gittings, Inc.

Custom Color Finishing
3327 D'Amico, Houston, Texas 77019
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RIT Designed for Change
From page 56

mirrors are also available to the stu-
dent. Adjacent is a problem solving
center equipped with Epic 2000 cal-
culating-computers.

The pride of Professor Shoemaker
is the photographic chemistry section,
which he designed several years ago
when he was a faculty member. The
large, well lighted main lab includes
such features as custom designed lab
benches with stainless steel tops for
contamination control, special large
explosion-proof hoods, emergency
eyewash, showers and other safety
features. The complex also includes
an instrument room, special solutions
rooms used for faculty research, a
balance room, and glass and chemical
storage area. This section is used for
analysis of photographic materials
and processes, as well as experimen-
tation in silver and non-silver radia-
tion sensitive systems.

Also included on the first level are
a retouching room, darkrooms for
faculty use and special projects, and
sections for sensitometry and indus-
trial photography. In the sensitometry
area one finds a separate technical
studio used for photographic test
targets and other technical evalua-
tion techniques. Also included are a
special solutions preparation room,
and 12 sensitometry darkrooms, each
composed of a dim room equipped
with reflection and transmission
densitometers and darkroom with dry
side for enlarger and sensitometer,
and wet side.

Students enrolled in industrial
.photography, a section of the Profes-
sional Photography Department, have
a self-contained unit in which to
work. Behind a set of double doors
are found a photofabrication room,
high-speed laboratory, time-lapse
area, a cameraroom with a Princeton
process camera, a print finishing
room, and a community enlarging
room with enlargers capable of mak-
ing prints to mural size.

The Professional Photography pro-
gram, under the direction of Pro-
fessor Leslie Stroebel, provides stu-
dents with a broad understanding of
the field of photography. Particular
attention is placed on preparing stu-

dents for business-oriented areas of
photography. Emphasis is placed on
courses taken in RIT's School of Busi-
ness Administration. Professional ma-
jors are also given a sound founda-
tion in photographic technology,
visual communications, and craft
skills; and they may elect to special-
ize in advertising photography, in-
dustrial photography, motion picture
photography, photographic physics,
reproduction photography, and por-
traiture. During their senior year stu-
dents may elect an independent study
course in which they establish their

own objectives and obtain guidance
through individual consultations with
teachers of their own choice.

With the average starting salary be-
tween $7,000 and $9,000 graduates
from the Professional program find
positions as industrial, medical, ad-
vertising, photojournalistic, maotion
picture, and portrait photographers;
technical and sales representatives;
teachers; writers; and photographic
specialists. They are also found in
film testing, quality control, customer
relations, training, production super-
vision, and purchasing departments,

Please turn page

3 Send us your next job and discover why
< @ professional photographers all
il over America prefer

!/ Sparkletone.

Write for full
details about
our WEDDING
ALBUM PLAN!

P.O. BOX 116

complicatec \~
costly proofing
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when you use the low-cost
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WEDDING ALBUM PLAN‘

We believe in making things easy and profitable
for you. When ordering wedding candids, for example,
you simply send in your roll film for processing and
printing, indicate the size and quantity of prints de-
sired, and choose the album you want. That's all!

Moreover, you save time and money, because
there's no need for costly proofing. With our new
Kodak Video Color Analyzer, we can project each color
negative on closed-circuit television, convert it to
positive color image, and adjust the density and
color balance, scene by scene. We know exactly
how each photo will look before we ever print it! P

Our plan includes film processing, negative
selection, printing, album, and pages.

When you add all this to our reputation for
consistent color quality, remarkably low prices,
and fast service, how can you help but win?

PUEBLO, COLORADO 81002

FROM COLORADO...THE LAND OF COLOR!
129



Most widely used
film holder in
the world!

Available in
ALL Professional Sizes

2V/ax3Va *3V/ax8/a
4x5°*5x7 * 8x10

FIDELITY SAVES YOU TIME

AND MONEY! With thin lightweight
Fidelity Holders, you can carry more
holders with you on field jobs and take
more shots before returning to the
darkroom. This means lower costs and
more profits!

FIDELITY SAVES COSTLY
FILM LOSS! You lose film and price-
less opportunity when you use old hold-
ers that leak light or are out of focus.
Replace worn-out holders with strong,
sharp, light-tight Fidelity! Guaranteed

for 2 years!

LOWEST PRICES! Ask your
dealer. Sold in all leading
camera stores everywhere

Write for free brochure

JOELIT

MFG. CO.

9831 GLENOAKS BOULEVARD
SUN VALLEY, CALIF, 91352
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Printing Labs

Students in both Professional Pho-
tography and Photographic |lustra-
tion, the School’s third department,
use sections on the second level of
the new facility, This area includes 58
upper-class printing labs individually
equipped with a Durst 35mm-2Ys-
square enlarger and either an Omega
D-6 or Chromega, as well as stabiliza-
lion processors.

Nearby is the color printing and
finishing complex used exclusively
by upper-class students. The area’s 16
printing darkrooms are equipped with
new color print processors — 11x14
or 16x20 Kodak Rapid Color Proc-
essors and Chromega color en-
largers. Neutral density color analyz-
ers, as well as anti-static devices are
found in each of the 16 color printing
darkrooms. Other areas include color
research darkrooms equipped for
Kodak Model 30 Color Processor
operation and special processing
rooms for new techniques. The sec-
tion's color densitometry room, used
to evaluate transparencies before
they are printed, contains a Kodak
Video Color Negative Analyzer in
addition to conventional color densi-
tometers.

This floor of the school also in-
cludes the freshman studios each
containing Orbit cameras, Quick-Set
tripods, Photogenic lighting equip-
ment and Deardorff camera stands;
13 freshman printing darkrooms; a
print finishing room with special
washing and drying area: machine
processing lab; student lockers; stu-
dent study area overlooking a court-
vard and open fields; and a central
distribution center for cameras and
equipment not located in labs, studios
or darkrooms. Equipment manufac-
tured by organizations such as East-
man Kodak, Koni-Omega;: Minneapo-
lis-Honeywell, Minolta, Rollei, Yashica
and Zeiss lkon-Voigtlander
able for student use

is avail-

Commercial Art Form

Students enrolled in the lllustration
Department have a large workroom
on this level which is designed pri-
marily for layout and exhibit work,
and critiques, Well lighted by large
windows, the room is lined with exhi-
bition boards and features an outdoor
deck. The workroom and three cri-
tique rooms on the first level play an
important part in the education of
illustration students. A major teach-
ing function of the Department is the
critique of students’ work by faculty
and classmates, and the evaluation of
work of outstanding illustrators.

A program leading to a bachelor of

fine arts degree, lllustration stresses
photography as a commercial art
form, rather than a pure art form.
Students are taught to solve visual
problems through photography and
are required to take drawing and de-
sign courses in the School of Art and
Design, as well as two years of art
history and one year of the history
and esthetics of photography. Dur-
ing their fourth year, Hlustration ma-
jors are also involved in a thesis
project which gives them an oppor-
tunity for an in-depth exploration
into an area of their own choosing.
In the past, students have written a
history of photography, designed ad-
vertising campaigns, prepared exten-
sive photojouralism projects and
publications, and experimented with
various photographic and multi-media
print making techniques.

Graduates from the Photographic
[llustration Department, headed by
Professor Charles A. Arnold, can be
found in freelance magazine photo-
journalism, and as staff photographers
on magazines and newspapers. Many
are working in New York and other
major cities in their own illustration
studios providing advertising and
editorial illustrations. Graduates can
also be found in curatorial positions
in museums; in audio-visual produc-
tion units; and in education where
they teach on the high school and
college levels.

Motion Picture Area

An important section of the new
facilities for 1llustration, as well as
Professional majors is the third level
which is devoted primarily to upper-
class studios. 31 studios in three sizes
are available to students, as well as
an illustration studio which will ac-
commodate individual set-ups. Adja-
cent is the motion picture area which
includes a newly equipped studio;
and editing, projection and anima-
tion rooms. Interested Professional
and Illustration students currently
elect motion picture courses, how-
ever future plans call for its expan-
sion into a separate department.

Founded in 1930 as the Photo-Tech
Department with 26 students attend-
ing a two-year course for training
technicians, the School of Photo-
graphic Arts and Sciences now has an
enrollment of 651 students. An addi-
tional 150 students from the School
of Art and Design also take photog-
raphy courses in the School. From
the beginning RIT’s photography pro-
gram has attracted students from out-
side the Rochester area. Today over
60% come from outside New York
State including several foreign coun-
tries.

The School’s photography curricu-



lum has been expanded over the
years to keep up with the needs of a
growing photography industry for
skilled and professional personnel.
With the move to RIT's new campus
the School will continue this growth.
For example, the addition of a swim-
ming pool to the athletic facilities and
new equipment has enabled the in-
troduction of underwater photog-
raphy.

Biomedical Photography Major

A major expansion will take place
this year, when a two-year biomedical
photography major is offered to stu-
dents enrolling in the 1969-70 school
year. First of its kind, the program
leads to an associate of science de-
gree and is designed to prepare
graduates for a photographic career
in the life sciences. Made possible
by a grant from the Bureau of Health
Manpower, Public Health Service, the
new curriculum is under the direction
of John F. Trauger.

RIT will also be the site of the first
endowed, named chair of photog-
raphy in any accredited U.S. college
or university. The chair will honor
the late James McGhee who was an
acknowledged leader in photog-
raphy. Mr. McChee was Vice Presi-
dent in charge of U.S. Sales and ad-
vertising for Eastman Kodak, and
served as an executive committee
member and director of Kodak until
his retirement in 1964,

The McGhee Professorship will be
established through a $500,000 en-
dowment fund contributed by the
photographic industry under the
sponsorship of the Master Photo
Dealers” and Finishers’” Association.
The MPDFA has announced the Pro-
fessorship will be concerned with the
development of educational pro-
grams to meet the needs of the pho-
tographic industry in the retail,
photofinishing and distribution areas.
Plans call for the program to offer
associate and bachelor degrees, as
well as seminars for industry per-
sonnel.

A proposal to expand the School
of Photographic Arts and Sciences
graduate curriculum is also under
consideration. If approved, the School
will offer courses leading to a master
of fine arts degree with majors in
photography, film making and photo-
graphic museum practice. The new
program would not only be offered
to graduates of photographic schools
who wish an advanced degree, but
to those with majors in other areas
such as liberal arts, fine arts or
journalism I

Rochester Institute of Technology., One
Lomb Memorial Drive, Rochester, NY 14623

ake One Kodak Videoanalvzer
add One Chromega Enlarger
combine with One Ektacolor Negative -
crop to precise composition -

burn and dodge as needed

Result?
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Commercral Color Print

on Elktacolor Protessional Paper
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Like Our Recipe?
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complete 1969 catalog of custom services.
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Newell Color Lab
816 Seward Street
Hollywood, California 90038
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CdS EXPOSURE METER

Reads brightest sunlight . . . candlelight
.. . even moonlight—PLUS microscope,
enlarging, “spot” and ground-glass too!*

Gossen, makers of the famous Lunasix that amazed
the photographic world with its incredible range
and sensitivity, has done it again with the new
Luna-Pro CdS exposure meter.

Now, this one meter extends the capabilities of the
famed Lunasix by mastering every exposure prob-
lem in every photographic situation—on location,
in the studio, darkroom, and laboratory. HERE'S
HOW: Four optional lock-on attachments instantly
convert the Luna-Pro from a reflected-and-incident
meter to a Variable Angle “spot” meter; Enlarging
meter; Photomicrography meter; and Ground-Glass
reading meter. You may never need them all, but
it's good to know that your Luna-Pro is ready for an
assignment. Luna-Pro’s extraordinary 2,000,000-to-
range and exclusive convertibility SYSTEM make it
today's best exposure meter buy.

Luna -Feo
*OPTIONAL ATTACHMENTS
for every light measuring need!

VARIABLE ANGLE MICROSCOPE ENLARGING
"'Spot Meter' ATTACHMENT ATTACHMENT
ATTACHMENT

SPECIFICATIONS: Smoath, one-hand operation m Meas-
ures reflected and Incident light (with builtsin hemi-
spheric ditfuser) m For still and movie cameras m 30°
light acceplance angle m single ''see saw'' selector
button for high and low range wm Automatic ‘“‘memory"
needie fock m Computer range: ASA 6/1° to 25,000/
13%; 1/1 to £/90; 1/4000th sec. to 8 hours: Cine from
8 10 128 fps m EV—8 to EV +4-24; 016 to 32,000 foot
candles m Weighs only 7 ounces,

3 X X ING- PHOTO CORPORATION

P.O. BOX 1060 WOODSIDE, N.Y. 11377

A BERKEY PHOTO COMPANY
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The Photo
Colorist

Viva Fay Lefler, Cr.Photog.

Dependability Pays Off

In the last two columns | discussed
quality, service and integrity, which
are all-important to the colorist seek-
ing success, and in this column | shall
discuss how to acquire these char-
acteristics.

Quality depends on education and
practice, and a bit of interested imag-
ination will help to acquire the skill
and ability to do quality work. There
are many avenues of study open to
the person who truly wants to im-
prove his abilities.

There are many good art books
available in your libraries; there are
frequent art exhibits. Many studios
that do beautiful work will welcome
you in to examine their products. |
have found that any time you an-
nounce to the receptionist that you
are a photographer or colorist and
they become “too busy” to show you
around, it is because they have noth-
ing worthwhile to show. The good
colorist and photographer will be
gracious and will share his time —
and, perhaps, some of his trade
secrets — with you. Through visits to
studios where quality work is done
one may learn much.

Practice for Perfection

Another big opportunity to learn
is simply to open one's eyes and
study nature. The Great Creator gives
us the best of all in examples of com-
position, harmony of color and gen-
eral interest.

And, of course, there are many
schools where the finer points of
workmanship are taught. Sometimes
one needs just a bit of “show me
how to do it and some explanation
of just which combination of colors
gives the desired effect. With a little
help in furthering knowledge and an

understanding of what is wanted, the
colorist can then practice to gain per-
fection.

I have frequently had students re-
mark, “Why, that isn't so Rard to do!”
And | must confess that much of the
reward in teaching in any place —
whether in grade school or college or
in some special service like ours —
is the pleased expression on the face
of the student as he grasps some new
idea and can make it work for him-
self.

Of course, one of the best places
to learn is from convention lectures,
demonstrations and clinics and just
from talking with others in those cozy
little groups where problems are
aired and help is sought. And there
are the exhibits where one may look
and study the technique and style of
the more successful in the profession.
Most people are flattered to be asked
how such and such an effect was
accomplished and are happy to ex-
plain. You will find that the most
successful people in our profession
are the ones who are always trying to
help someone else.

Service and Integrity

Learning to paint photographs and
do it well is like learning to do any-
thing else. It requires study, practice
and work in general, and it must
bring a certain amount of pleasure in
its pursuit.

Our lessons in service and integrity
probably began when we were very
young and mothers and fathers gave
us instruction in.fair play and respect
for the rights of others. Then, as our
minds developed and we could bet-
ter understand, we probably came to
realize more and more the impor-
tance of respect for others and the
meaning of fair play. Of great im-
portance to us is our customer’s
time, convenience and interests. A
person whose word means something
and who can be depended on to ful-
fill his promises is worth much more
to the busy businessman than the
one who advertises cheap ““bargains”
in price.

So we can see where dependa-
bility pays off in dollars and cents as
well as in more pleasant relations
with our fellow man, for success and
happiness depend on quality work,
good service and integrity in business
dealings. These are our real allies.

So many requests have come in for
copies of the column on painting step
by step that for the next month we
shall write another column trying to
be explicit enough for you to follow
the directions in the oil painting of
photographs. It can be a most inter-
esting hobby or rewarding business,

Viva Fay Lefler, Cr.Photog., Route 3, Box
284, Springfield, MO 65804.
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Use it over and over while enlarging
on top of color or black/white r...
You get the Texturefect that beautifies,
cuts retouching, eliminates spotting.
texturefect Prints attract money.
Isn’t it ‘time used some? You will
be happy! Order direct from ad:
8x10-$15; 1Ix14-$22.50; 16x20 $30 pp.
(Net price to user) Simple instructions included.

Sorry, no catalog, but see you at WSC Show,
Los Angeles, July 12-15, Booths 25 & 26.
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The Many Towns Called
Manhattan

From page 99

(still the world's tallest structure),
the United Nations where you can
attend official meetings free of
charge, the New York and American
Stock Exchanges and Chinatown. And
you'll want to sail to the Statue of
Liberty and gaze down at the superb
view from her crown.

Visit the many world famous art
museums — The Metropolitan, The
Museum of Modern Art, the Solomon
R. Guggenheim Museum.

Small Towns

Sure, you'll want to visit all of
these places, but while taking in the
"greats,” don't forget the thousand
and one small towns that make up
that diverse yet cohesive conglomer-
ation known at the Big Town.

Of course, you'll want to shop on
Fifth Avenue and visit the giant em-
poriums on 34th Street and the East
50s. But if you have even a tinge of
the explorer in your make-up, you
can discover a myriad of small shops
selling treasures and tidbits from
every corner of the globe.

Take a bus to the East Village
where you can buy love beads from
a flower child while getting a clear

New York Convention and Visitors Bureau

Lincoln Center of the Performing Arts
draws throngs of New Yorkers and visitors.
Facade of New York State Theater is at
left Philharmonic Hall, right.

look at the middle-class moppets
who are making the mod scene even
modder. Browse for a bargain in the
little antique shops along Third Ave-
nue. At shops along MacDougal Street
you can pick up a Mexican blanket,
a pre-Colombian mask or a Portu-
guese pitcher. A few blocks north, on
14th Street, there's a specialty store
selling nothing but Spanish imports.

Cultural Explosion

Don't miss Broadway at night when
natives and visitors mingle amidst
the razzle-dazzle of bright lights and
ballyhoo, sables and saris, diamonds
and dungarees. But don't forget the
cultural explosion erupting Off and
Off-Off Broadway. For a pittance, and
sometimes for free, you can frequent-
ly view a new play written by a bud-

ding dramatist performed in a base-
ment by the stars of tomorrow.

New York's restaurants are justly
renowned. You will certainly want to
visit some of the famous ones, but
don't miss out on a few of the more
unusual, out-of-the-way spots which
often serve gourmet dishes such as
Steak au Poivre at budget prices.

Savor stuffed grape leaves and cold
lanabour soup at an Armenian restau-
rant in the East 20s. Stuff yourself on
stuffed artichokes and lobster Fra
Diavolo at a ristorante in Little Italy
which is one small world you'll want
to see. Sup on sukiyaki while you sit
cross-legged on a Japanese cushion
or dine on finnan haddie at a famous
businessman's dining room on Fulton
Street. Order Shark's Fin Soup in
Chinatown or return to the nostalgia
of old Vienna at almost any eating
place in Yorkuville.

Whatever world you seek, you are
almost sure to find it somewhere in
this island. And, when you do, re-
member that most New Yorkers came
from a small town, somewhere, and
remain small towners at heart, as
awed by the great metropolis as you
are, and eager to share with you the
special flavor of their own very spe-
cial town.

For detailed information on what
to see, and where to eat, buy write:
New York Convention & Visitors
Bureau, 90 East 42nd Street, New
York, NY 10017. ®

Headquarter Hotels

At Photo Expo 69

Five New York hotels will serve as
headquarters for five of the 16 sup-
porting organizations of Photo Expo
69, June 7-15 at the New York
Coliseum.

Professional Photographers of
America will be headquartered at the
New York Hilton; Photographic So-
ciety of America members will be at
the Americana; and the dealers and
finishers will have their meetings and
headquarters at the Waldorf-Astoria.

The American Society of Photo-
grammetry and the Society of Photo-
graphic Scientists and Engineers will
make their headquarters at the Sum-
mit. The Holiday Inn will house the
National Association of Photo Equip-
ment Technicians and the Society of
Photo-optical Instrumentation Engi-
neers.

Other hotels which will be provid-
ing housing include the Abbey Vic-
toria, Barbizon-Plaza, Barclay, Bel-
mont Plaza, Biltmore, City Squire
Motor Inn, Commodore, Dixie,
Drake, Essex House, Lowell, New
Yorker, Park Sheraton, Penn-Garden,
Plaza, Roosevelt, St. Moritz, St. Regis-
Sheraton, Statler Hilton and the Taft.



TWIN LENS

...tried -- tested
-- approved!

The quality, precision-built cameras with all
the wanted features—and at a price the
professional photographer can afford.
Designed to meet today's demands for
economy, performance and versatility.
Several models available.

for colorful, descriptive folder, to:

KEITH CAMERA CO., 6153 COLUMBUS AVE,,
RIVERSIDE, CALIF. 92504.

5"x7" or 8"x10" camera!

CAMERAS ...

Serving
Professional
Photographers
Since 1944

KEITH SLIDING BACKS

Add another dimension to your 4"x5",

ROLL FILM MAGAZINES

Electrical or manual advance in 35, 46, 70 and
90mm . . . with or without Negative Identifier.
Compacts or Standard models.

COLOR PRINTY
from 32mm to 4x5

8 X 10 9o¢ PER PRINT

25 PRINTS FROM
SAME SLIDE

EACH 75

100 PRINTS FROM

SAME SIZE

EACH 60¢

K >

X14 $2.00 ==

25 PRINTS FROM

SAME SLIDE EACH $1.25
100 PRINTS FROM
SAME SLIDE EACH 90¢

Cameo (Color, Tuc.

1700 W. DIVERSEY PARKWAY

CHICAGO, ILLINOIS 60614

PHONE: Area Code 312 - 525 - 5460

=
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new
lint-free
Photowipes
belong
in every
darkroom

Photowipes. New lint-free, scratchproof photo-
graphic tissue cleans coverglass, vacuum frames,
ground glass and negatives. Ends fingerprints and
hairy blow-ups for good. These man-sized, highly
absorbent wiping towels soak up darkroom chem-
icals fast, without shedding or tearing.

Handy dispenser carton of 75 Photowipes fits
anywhere in the darkroom. Ask your photo dealer
to include new Lint-Free Photowipes in your
next order. Or write Sorg Paper Company for
your complimentary sample packet.

THE SORG PAPER COMPANY SO0 TOWN M0
Photowipes are distributed (n Canada by
United Camera Store Suppliers, Lid Toronto

m‘ =

Education in
Photography

A. Joseph Gradian

by A. Joseph Gradian

Can your employee make a
profit for you?

Can your employee make a profit
for you? This was a question posed
by George Kinsler of the Wisconsin
State Board of Education at a Graphic
Communications workshop held re-
cently in La Crosse, Wisconsin. This
question evidently leads to some in-
teresting speculations as to hiring
practices.

The photographer hiring a helper,

and the school educating and train-
ing a person for photographic em-
ployment are both concerned with
the successful employment of the in-
dividual. Perhaps the criteria of
whom to employ might be answered
by George Kinsler’s question, because
if your employee can make a profit
for you, he will certainly be an asset
to your organization.

How can you tell in advance who
ought to be hired? Graphic arts in-
dustry spokesmen, J. E. Gross, per-
sonnel director of the W. A. Krueger
Co., and Keith Koch, training director
of the Western Printing and Publish-
ing Corp., collaborated and came up
with these answers. The job candi-
date should score well in all of these
categories:

1. Attitude.

2. Basic understanding of the

industry.

Ability to learn.

4. Understanding of the continuing
demand for education and
retraining.

5. Profit mindedness.

As we look at these items a message
seems to come through. We need an
educated person rather than one who
has been trained in how-to-do-it
skills. Learning esthetic values is not
enough either. Here we call for an
individual who can and will get along
with people, whether we talk of cus-
tomers, or the necessary inter-per-
sonal relationships and teamwork
that implies smooth functioning of
your organization. We need a person
who will learn our standards quickly,
apply them, and even be brash
enough to improve upon them. Per-
haps this is a radical departure from
the days when not much was ex-
pected from an applicant in the
terms of job entry skills, behavior or
attitudes. But with our society as-
suming an increasing complexity,
our employees must also be more
sophisticated to function well in our
behalf.

It will be increasingly more difficult
for us to stay in business and make a
profit, unless we hire only top-notch
employees. We will need sharp, well
educated young men and women
trained in photographic problem
solving with an excellent understand-
ing of the world about them. This
will be the employee who can and
will make a profit for you. Is this
phatographic college graduate the
person yvou are looking for?

o

Contemporary Optics Course

The University of Rochester, N. Y., is
offering a two-week course in Con-
temporary Optics, July 28-August 8.
The course is under the direction of
Dr. Brian ). Thompson and features



many well known teachers, among
them Professor Rudolf Kingslake.

MTC Courses

Starting with the fall semester of
1969, all television students at the
Milwaukee Technical College will be
required to complete the Cinematog-
raphy | course offered by the Photog-
raphy Department. A cinema major
program will be offered by MTC Pho-
tography Department, offering an
Associate in Applied Science degree.

A. /. Cradian, 4040 North 40th Street, ®
Milwaukee, WI 53216.

Photograhic Studies

Program

The faculty of Arts and Letters at State
University of New York at Buffalo has
announced the formation of a Pro-
gram in Photographic Studies. Nathan
Lyons, Associate Director and Curator
of Still Photography at the George
Eastman House, Rochester, N. Y., will
be Director of the program.

Participating with Mr. Lyons will be
Beaumont Newhall, Hon.M.Photog.,
Director of Eastman House. Also on
the staff will be Donald Blumberg,
Assistant Professor of Photography in
the Department of Art, State Univer-
sity of New York at Buffalo.

Courses in the program are planned
to cover such subjects as the history
of photography, the history of picture
making, visual persuasion, and the
theoretical basis of image involve-
ment. The program is planned to be-
gin at the graduate level. A small
number of students have been admit-
ted this year on an experimental basis.

U of Illinois Faculty Position

The Department of Art, University of
Illinois, has a new position open for
an instructor to teach photography to
3rd and 4th year art students. In-
quiries should be directed to E. C.
Wicks, Department of Art, University
of Illinois, Champaign, IL 61820.

A/ Planning

Filmstrip Available

A color, sound filmstrip to assist in
planning of business and educational
facilities adaptable to modern audio-
visual communications capabilities,
has been produced by the Industry
and Business Council of the National
Audio-Visual Association.

Prints are available through National
A/V member dealers. For information
write: National Audio-Visual Associa-
tion, 3150 Spring St, Fairfax, VA
32030.

“Which is a lot easier than
it sounds, whether | go to wed-
dings, accidents, banquets or
portrait sittings. But then, my
Ultrablitz Matador *400’is a lot
more electronic flash than it
looks.

“Actually, the ‘400’isa port-
able powerhouse, with 15,000
BCPS light output—so | can shoot
Ektacolor with a guide number of
220! Yet it weighs only 6%
pounds (with a mere 16 ounces on
the camera).

“And | can shoot and shoot and
shoot: it recycles on quarter
power almost as fast as | can
advance my film, and gives me up
to 350 flashes on a charge.

“Its quick-release bracket lets
me slip the flash-head off the
camera, so | never get that
grim, ‘flash-on camera’ look.
Or 1 can tilt back the reflec-
tor for ‘bounce’ without wor-
rying how much light the
ceiling’s soaking up.

“For ‘studio’ lighting effects,

all the extras | need are a light

stand and an auxiliary head for
slave use that operates off the
same power pack as my main

light. Just like the Matador ‘400’

in my studio. Because this is the

Matador ‘400" fro Yy studio.”

Ultralilitr

THE LIGHT FANTASTIC

Ultrablitz Matador ‘400’: New, improved circuitry. 15,000 BCPS output (200 watt-seconds). Six-

seconds recycling on full power, i'A seconds on quarter power. Full, half or quarter-power
selector from AC, nickel-cadmium or lead-acid battery power. With power pack, AC cord,
recharger/AC adapter, quick release bracket and synch cord, under $200* less batteries.
Ultrablitz Meteor SP-GM: Only 34 ounces in a single, lightweight handful. Ektacolor Guide No.
120 (2,400 BCPS output). Add the new Ultrablitz 510-volt power pack and you've got 1,500
portable flashes (2,500 at half power) with recycling as short as I'A seconds. With nickel-
cadmium battery and recharger/AC adapter, less than S120*. At your dealer, or write

for literature. Allied Impex Corp., 300 Park Ave., S., N.Y. 10010. Chicago, Dallas and
Glendale, Calif. In Canada: Kingsway Film Equipment Ltd., Toronto.

RCGISTfPCD Bv ROBCRT BOSCn CLCKTBONI* AHO PMCTOfcINO C «Bm. BC* row* 01*1 e* win oirr*MiHt «*Acr » <mfOUB *mE>
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Look who’s using a
Davis & Sanford
tripod!

PHILIPPE HALSMAN
Member of the
B Gulding Faculty of
the Famous Photog-
raphers School.
D & S Engineers know what it takes to
design and build tripods. No expense
iIs spared, no detail overlooked to as-
sure you reliability and convenience.

DAVIS & SANFORD . . . your one source of
prolessionally designed tripods & accessories.

DAVIS {5 SANFORD

24 Pleasant St., New Rochelle, N. Y.

HEADACHE
RELIEF!

See Page 143

B & W PORTRAIT FINISHING

Fast, Complete Service
Developing — Retouching — Proofing — Pring-
ing Coloring and Copying of moderate prices
70 and 90mm Developing. Wallets: 4¢ ea.
(50 or more per neg.) Price list on request.

PHOTOART SERVICE
810 Loke Ave. Fort Wayne, Ind.
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All Star Line-up
From page 39

gram on Sunday —at 2:00 p.m.—
but it’s right out of The Electric
Circus. It's a psychedelic presentation
using FIVE—count ‘em, FIVE—
35mm projectors on “The Photo-
graphic Revolution in Architectural
Presentation.” You'll also see a new
concept in scale model photography

. and 16mm movie (another
medium!) will take you right down
Main Street of the model town.
There is a panel. William Reedy will
moderate, with Lawrence S. Williams,
Joseph Molitor and Robert D.
Golding.

Monday morning at 10:00, Bert
Rockfield, owner of New York's
Rockfield Studios, will speak on
“Fashion Photography.” The program
will be in three parts, followed by an
open discussion. At 7:00 on Monday
evening, Richard C. Braisted will be-
gin the Legal-Forensic programming
with a talk on “Automotive Crash
Injury Research.” He will be followed
at 9:00 by an all-convention program:
Germany’s renowned Franz Lazi will
speak on contemporary European
Photography. Mr. Lazi’'s work and
words alone will make the trip to
New York worthwhile. He's an 8x10
man, and his studio’s motto is,
“Nothing is Impossible!” And he has
the pictures to prove it.

Tuesday at 10:00 a.m., George
Nicholls presents the English view-
point on “Advertising Photography.”
He is managing director of his own
studio, and is the author of a book on
advertising illustration called, “Pic-
ture If You Can..."” From 7 to 9:00
that evening, the L-F programming
continues with a panel on “Civil
Evidence Photography.” The panelists
are L. R. Brittingham, F. Patterson, F.
Gould and panel moderator Edward
W. Kehl, Mr. Kehl operates his own
legal-forensic service in Broomall,
Penna., and his work has earned him
a citation from the Governor of
Pennsylvania. This is followed at 9:00
p.m., by another ‘must’...an inter-
national panel on “Law Enforcement
Photography.” Featured on the panel
are: Detective Chief Inspector Mal-
colm Watson Thomson, in charge of
the identification bureau of the Edin-
burgh, Scotland, Police; Detective
Lt. Harry G. Kaplun of the Nassau
County (N.Y.) Police Dept.; and Lt.
Winfield J. Wray, commanding offi-
cer, photographic section, New York
City Police Dept.

On Wednesday morning at 10:00,
the men from J. C. Penney Company,
Inc., New York City, present, “Cata-
log Photography . . . It's Come A Long
Way, Baby!” Bill Kelly will discuss

what’s happening in the changing
world of catalog art. Joe Leonardo
says, “We try harder,” in a lively dis-
cussion of the changing scene in
catalog fashion photography. Bill Seay
says, “Think young!” in a presenta-
tion of the plaudits and perils that
await the photographer of infants and
children for the new catalog. Bob
Boyes calls his presentation, “Hard
Lines . ..show it like it is!”, or the

Photography’s BIG Night

Make your plans now so you don't
miss Professional Photography’s
social event of the year, the an-
nual banquet honoring those pho-
tographers who receive PP of A
degrees in New York.

Preceded by the President’s
Reception at 7:00 p.m. in Le Petit
Trianon, the banquet will begin
at 8:00 in the Grand Ballroom of
the New York Hilton. Tickets at
$11 per person include dinner and
dancing to the music of Lee Castle
and the fabulous Jimmy Dorsey
Orchestra. One of the best trum-
pet players in the country, Lee has
long been considered the “third
son’’ of the Dorsey family. He and
the orchestra recently completed
successful engagements at the
Steel Pier in Atlantic City and
New York’s famous Riverboat
Room.

Make Photography’s big night,
your night to remember. Attend
the annual banquet, Wednesday,
June 11.

customer should see the photo, not
an out-of-scale drawing with false
perspective. Then, Leo Lobell ex-
plores the problems of taste and
space that confront the photographer
of catalog furniture and home fur-
nishings. After their presentations, the
panel will answer questions.

Industrial Division

The multi-faceted Industrial Divi-
sion has a tightly-packed schedule
that includes a look at just about
everything, from outer space to the
New York Stock Exchange.

Saturday at 9:00 a.m., Gerhard
Bakker starts things off with, “Fine
Arts in Industrial Photography.” At
10:30, Kenneth M. Hay, supervising
photographer of the N. Y. State
Museum Exhibits Center, discusses



The Supercambeo.

It’s like building your own
camera.

Modular, monorail design lets the Supercambo view camera
become as many cameras as you need to use. From a macro
camera to a studio reflex to a camera flat enough to fit into an
attache case.

Because there are interchangeable bellows, you can change
the format of the Supercambo to 2% x 3%”, 4 x 5”, 5 x 7" or
8 x 10”. You adapt it to fit your needs. You can use anything from
a 1000mm long telephoto to a 47mm ultra-wide angle lens. And
any of hundreds of special accessories, including the compend
ium shown. This is a unique combination sunshade, filter holder
and bellows that flips up out of the way when not needed.

Plant# §AF - Zincraateber e Canior in And every Supercambo comes with a choice of single or double
dustrial photogranher for Sundstrand base lock to control single or lateral movements jointly or singly.
packed a wealth of experi To see how much you can get it to do, write for free literature
SheE 0. sk She Vaaes | Bt a Hrifse- to: Burleigh Brooks Inc., 44 Burlews Court, Hackensack, New

onal photographer. At 11:00, Clar- Jersey 07601.
ence Ellis follows with an exciting BROOKS

ition on ““Space Photography.’
In the afternoon, Ernst Wildi, tech-
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nical assistant to the general sales

manager of Paillard, Inc., has a two-

| Corp., Rockford, II., will

speak on “The Annual Report— In

part presentation begining at 2:00
Motion Pictures, the Still Photog-
rapher’s New Medium” and “Sounds
and Sound Recording for Motion Pic

tures Mr. Wildi has produced two
internatis award-winning 16mm
motion pictures, and in 1959 was a

jury member at the Cannes Interna-
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ional Film Festival. At 3:30, Michigan
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Education Viewed
1

Panelists include Ted Smerchansky

Send us your

onsulting photographer for Winni
peg Photo, Ltd., Winnipeg, Manitoba
Canada: William Schoemaker of Rl
M!(‘w:\.ﬁj' \l(\“.l\”n(): lr)'\(!tv:‘
On Monday mormning, from 9:00 to
11:00, Bob Passaro, director

toughest job!

burgh; William Rob IT IS THE SIMPLEST WAY WE CAN INTRODUCE YOU TO THE

e B S e COMPLETE PROFESSIONAL FACILITIES OF OUR COLOR LABORATORIES.
Line Chie 0 Closed

Cire ind Record

For complete price list on

After lunch, Richard Kimble and Ted commercial. industrial and
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rimbur ill conduct a ew Products
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A NEW ERA OE
COLOR PROCESSING

a unique 70 mm color program
that delivers professional
excellence and low cost!

Now you can have color finishing with technical excellence and
professional quality at very special prices with the new Starmark
70 mm color photography program m

Starmark gives you flexibility too—with a choice of four proof sizes
and a wide range of finished portrait packages. Of course, only the
finest Kodak materials are used m

Get the facts on this new program now. Write or call collect for
John Hanline or Gene Dower today. You'll be glad you did-and
so will your customers m

associated photographers, inc.
3710 Main Street / Kansas City, Missouri 64111 / (816) 931-3318
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Hampson, Cr.Photog, and Hon.M.
Photog., Past President of the PP of
A, presents his "Tools and Techniques
Forum.” Jim operates Jim Hampson
Photography in Shreveport, La

Wednesday morning is devoted to
the scientific. At 9:00, Everett J. Nieu-
wenhuis, chief of the photographic
section, Visual Education Depart-
ment, Medical College of Virginia at
Richmond, discusses "Medical Pho-
tography.” He will range from photo-
micrography to motion picture pro-
duction ... including operating room
photography. And at 10:00, Edward
"Mike" Reilly of General Electric and
Forrest Smith cover "Applications of
Hi-Speed Photography.”

It's a full five days for all three
sections. But each division has al-
lowed plenty of time each day for
afternoon visits to the many fascinat-
ing exhibits at Photo Expo. And, for
many photographers, this will be the
frosting on the convention cake. After
all, it's only a short walk from the
New York Hilton to the Coliseum.

And speaking of the New York
Hilton, reservations may be in short
supply by the time you read this.
But it won't hurt to send a reserva-
tion card. (You'll find them in the
April issue of The Professional Pho-
tographer.) The Hilton has set aside a
number of rooms for the PP of A
members requesting them. There
could still be one left for you... if
you hurry.

The American Society of Photog-
raphers will host a reception Sunday
at 6:30 p.m. in honor of foreign pro-
fessional photographers. The ASP
banquet will follow with Harry
Sonstrod, Drammen, Norway, Presi-
dent of Europhot, as the speaker.

The Exhibition of Professional
Photography, the year's best photo-
graphs, will be on display daily from
12 noon on Saturday, June 7, to
Wednesday, June 11, at 2 p.m., sec-
ond floor promenade.

There are more events, too, that
will go to make the 78th Annual
Convention memorable. The degrees
this year will be presented at the
General Session on Sunday, June 8
.. afirst for a PP of A National Con-
vention. (It was done at BEECON in
New Orleans, and proved very suc-
cessful) The Awards Dinner, honor-
ing the new degree-holders, will be
held Wednesday evening, with the
full panoply of the PP of A. There will
be dancing to the music of Lee Castle
and the fabulous Jimmy Dorsey
Orchestra. And the Divisional Lunch-
eons, where scheduled, will be held
Tuesday noon.

So, if you haven't done it already,
make your plans NOW! Come to New
York, June 7-12! Come to Photo Expo
'69! You'll never learn more... or
have a better time doing it! ®



Standards for Effective
Line Slides
From page 90

Such conditions exist in most con-
ference rooms and in auditoriums
designed to accommodate approxi-
mately 200 people. The quality of
the images will be equally high if a
smaller screen is used for a small
audience providing the distance
from the screen to the farthest viewer
is proportionately reduced. Con-
versely, a larger screen and a suit-
able projector will ensure clarity
and legibility if the audience is
very large.

General Suggestions

Slides should be designed to sup-
port the oral comments of the
speaker, and should be used to em-
phasize important points of his pre-
sentation. They will be most useful
if they are brief, concise and unclut-
tered. It is much more effective to
make one particular point on each
of several slides than to cram onto
one slide a mass of data which may
be confusing to the audience, and
so may distract their attention from
the speaker.

Tables which contain a great num-
ber of figures are especially confus-
ing to viewers and consideration
should be given to other methods
of presenting the information. For
example, curve graphs are useful to
indicate trends, column or bar
charts are most effective in compar-
ing magnitudes, and pie charts are
ideal for comparing the relative
parts or percentages as a whole.

Drawings of objects and sche-
matic layouts are most informative
when non-essential details are omit-
ted. Extremely fine detail and thin
lines should be avoided. Heavier
than normal lines may be used to
emphasize important areas or to in-
dicate flow lines.

In every instance, any word, sym-
bol, numeral or line which does not
contribute to rapid understanding
and assimilation of the information
should be eliminated. Any necessary
identifying information or labels
should be brief and concise, but
only those abbreviations which are
very well known should be used.

Format and Size of Artwork

The original artwork should be
executed on bristol drawing board,
art construction paper, cardboard or
linen drawing cloth. When black-
and-white slides are to be made the
board should be white or very light

gray. If full color slides are to be
produced the board may be col-
ored

The artwork should be prepared
on material which is at least 8V2"x
11" overall, and should be laid out
in such a manner that the longest
dimension is horizontal. To retain
the proportion of the standard
23mmx34mm mask for 2"x2"
(35mm) slides, the artwork should
be within an area 6" high by 9"
wide. For 3'/4"x4" slides, which are
usually masked down to 2%4"x3",
the artwork should be within an
area 6A" high by 9" wide. The art-

work should not be enclosed by
guide lines or by a box, and should
be centrally positioned on the art
board with a clean, unmarked area
at least \2" wide on all sides of the
artwork area.

Recommended Lettering

To ensure maximum legibility the
following lettering and drawing
specifications should be followed.
The preferred height for lettering or
symbols is 5/16", and either capitals
or lower case characters may be
used. The absolute minimum height
for lettering or symbols is 5/32",

WHY NOT USE THE SPRAY COATINGS THE
EXPERTS USE? THE NEW AND IMPROVED
PRO-TECTA-COTE LINE OF PHOTOGRAPHIC
LACQUERS.

Tough — protects against water, finger-
prints and fungus. Won't peel off or crack.
Ultra violet shielding. We welcome compari-
son on any basis.

Matte, Matte Special, Lustre, Clear, “N”
and Florentine. In spray cans, quarts and
gallons.

See your photo supply house or write for
Price List or data on any of our products.
McDonald Coatings are designed for you to
apply yourself but custom application is of-
fered by McDonald Photo Products, if desired.

MDINA) ROORHIDIASING

P. 0. BOX 22224, DALLAS, TEXAS 75222

AREA CODE 214 MELROSE 7-5750
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and in this size only capital letters
should be used.

Pressure  adhesive lettering such
as the Letraset and Presstype prod
ucts is recommended for the
preparation of the artwork, as the
characters are clean cut and of con
sistent density and size. For ex
Letraset Medium 36
point 15 suitable for all lettering as
it 1s 5716 high

T

point is acceptable as it is 5/32

ample Folio

Folio Medium 18

high. Other sans-serif type of the
same height and letter thickness may
be used if desired.

Leroy Lettering Guides of suitable

size and type may be employed
providing care is exercised to ensure
consistent density and thickness of
the inked characters. The preferred
combination is the Leroy Lettering
Guide No. 350 with a No. 4 pen
Use of a Leroy Lettering Guide No.
175 with a No. 2 pen is acceptable
if only capital letters are used. Free
hand ink lettering is not recom-
mended due to the difficulty of
maintaining consistent density, size
and neatness. (Fig. 1.)

If, for any reason, the artwork
must be prepared at a size other
than that which is recommended,

Now laminate all ~ _ .5

YOUr photos color or
black and white for

extra profits.

Still spraying photos? Or inserting them in
acetate? Don't. Laminate them instead. GBC

lamination is faster, easier and
cleaner. Permanently pro-
tects color photos from
damage, prevents stick-
ing. Either a clear or
delustered finish is

available, They're
guaranteed to
last as long as
your customers own
them. They'll appreciate
the beauty of laminated
photos, too. Cost is small,
can be as low as 5¢ to
laminate an 8x10” print. Find out

how lamination can increase your profits
in a variety of ways. Mail the coupon today.

| Write for a case history on how one studio used GBC lamination for extra profit,

General Binding Corporation, Laminating/ID Division
Dept. PP-5, Northbrook, lllinois 60062

Name ___

Title

Address

Y i

I

|

I

I Organization
I

|

| RN =
|

e e e e e s s s e s S S S ———————————— ———— — —
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Zip Code
General Binding Corporation
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the proportions of the format and
lettering sizes must be maintained.

To assist the originator and artist
in laying out rough sketches of the
artwork, scaled layout sheets should
be provided. Gridded sheets should
indicate the actual areas to be used
for artwork for the two standard
slide sizes, and should show sam-
ples of the preferred and minimum
lettering sizes. Use of these sheets
makes it easy to visualize the ap-
pearance of the finished slide and
assists in the elimination of super-
fluous material. (Fig. 2.)

Preparing Artwork

Curve graphs should be designed
with a minimum number of grid
lines as these often tend to obscure
information provided by the curves.
Clarity is greatest when only the
major coordinates are drawn in and
the relative positions of grid lines
are indicated by short ticks drawn
along the ordinate and the abscissa.
The ordinate, abscissa, ticks and any
necessary grid lines should be 1/32”
thick, and the curve lines should be
1/16" thick. If more than one curve
is shown, it may be useful to dif-
ferentiate between the curves by us-
ing solid lines, dot-dash and other
variations. A variety of non-reflecting
pressure adhesive tapes are available
and are recommended for this pur-
pose. Leroy pens No. 5 and No. 2
may be used for drawing the grid
and curve lines respectively. If full
color slides are to be produced, col-
ored pressure adhesive tapes or col-
ored ink may be used for the curves.

Bar and column charts may be
constructed of solid bars or col-
umns if they are separated by a
space. If the bars and columns must
immediately adjoin, distinctive
hatching may be used to isolate the
various units. Individual bars or col-
umns should be of equal thickness,
varving only their lengths to convey
information. If full color slides are
required, advantage should be taken
of the many colored tapes which
are available. Alternatively, pat-
terned or colored paper may be cut
to size and mounted on the board.

In the production of pie charts,
hatching, shading film or other sim-
ple patterns may be used to separate
or emphasize various segments. For
full color slides, colored paper or
gelatin sheets may be cut to the re-
quired sizes and positioned on the
board.

Drawings of objects or schematic
layouts of processes, etc., should be
in the simplest possible form and
non-essential fine detail should be

omitted. Important areas or flow

Turn to page 144
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We're here to provide relief for your color head-

aches . .. Carhart systematic relief.

You have good reason to be concerned when a color
lab promises you a “‘system”. Will they really do justice
to your work or will they force you into a mechanized
“system’’ that compromises your studio work?

Meet the lab that started with people capable of
designing a system ... built the equipment . .. then
placed emphasis on relating the system to the customer.

Rigid, mechanized, bargain-basement systems that
confine your work cause headaches. We're determined
to use our equipment to adapt as much as possible to

your work.

Still have a throbbing color headache ? Look up Mel
Newsom at the June convention. He'll be handing out
aspirin for your aching feet or morning-after convention
headache, while offering more lasting solutions for your

color headaches.

I:l CARHART PHOTO INC

THE SYSTEMS PEOPLE

105 College Avenue e Rochester, New York 14607
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QUARTZ LIGHTS

Molequartz light
families for all your
lighting needs. For
details about lights
and accessories writ
Mole-Richardson Co.
937 No. Sycamore Ave.
Hollywood, CA., 90038,

Molequartz Broad, Super-
Broad and Double Broad

\ gh

and Teenie-Mole

R L] tpc
Molequartz Super Softlites
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Standards for Effective
Line Slides

From Page 142

lines should be emphasized by
heavy lines, or in the case of full
color slides, by the use of contrast-
ing colors.

Tables of numerals and textual
messages should be brief as pos-
sible. The impact and clarity of the
message is increased if it is concise
and specific. Horizontal lines should
be separated by a space which is at
least half of and preferably equal to
the height of the lettering used.
Vertical columns should be sepa-
rated by a space at least equal to
twice the height of the lettering.
(Fig. 3.)

Types of Slides

Several types of basic line slides
are available and examples of each
should be studied by the slide origi-
nator, artist and photographer early
in the planning stage. A decision on
the size and type of slide must be
made before the layout and artwork
are started.

The 2”x2" (35mm) slide is cur-
rently the most popular as pro-
jectors for this size are almost uni-
versally available, and the slides
themselves are easy to carrry, file
However, the 3Vi' x4’
slide, despite the additional weight
and inconvenience occasioned by

and project

its large size, will sometimes be re-
quested when slides are being used
in conpunction with a pr(‘\.um\I\
produced series or when the presen-
tation is to be made before a par-
ticularly large audience

Full color slides are made directly
on color film and the original film
or a duplicate, is used for projec-
tion, As previously noted, the art-
work may be executed on colored
board and may include a variety of
colored characters, symbols or lines
The colors employed should be bold
and contrasting so that full advan-
tage may be taken of the impact of
4\1’(#]

Black-and-white negative slides
are those in which the projected
white on a black
background. To produce this type

imasge .l“;,\(',:r-;

of slide, the original high contrast
film which was used to photograph

the artwork is bound between

cover glass and is used as the pro-
jection slide

Colored negative slides g).'(v‘.xxf(- a
colored image of the text against a
black background. This is achieved

in its simplest form, by sandwiching

a piece of colored gelatin with the
original film used to copy the art-
work, or by immersing the film in
a suitable dye for a short time. As
well as adding a colorful appearance
to the presentation, the addition of
color minimizes the glare from the
screen and results in greater reada-
bility.

Black-and-white  positive slides
are those in which the projected
image is black on a white back-
ground similar in appearance to the
original  black-and-white  artwork.
These slides are generally produced
on glass projection slide plates from
a high contrast copy film, although
direct positive film can be used.

Colored background positive
slides provide a black image against
a colored background. The colored
background is produced by sand-
wiching a piece of colored gelatin
with a positive projecton slide plate
or film, or by dyeing the positive
plate or film. The colored back-
ground reduces glare from the
screen and makes it easier to read
the text.

Area-emphasized-by-color  slides
may be produced from suitable
black-and-white artwork. The slide
is wusually of the black-and-white
negative type and color is added to
specific areas by hand application
of colored dyes, or by overlaying
colored gelatin. This
technique makes it practical to em-
phasize a particular column of fig-
ures, an area of a drawing, or spe-
cific curve lines, etc. For example,
if one curve line indicates a favorable
trend, it might be colored blue, while
a curve line indicating an unfavorable
trend could be colored red.

Slide Finishing

All slides should be masked to the
appropriate standard opening size,
and bound between cover glass in
aluminum binders. The binder should
be labeled and prominently marked
with an orienting thumb marker in
the lower left corner as the slide is
held upright in the correct view-
ing position. These simple finishing
touches ensure maximum protection
for the slides, eliminate popping in
the projector and minimize the pos-
sibility of confusion during subse-

pieces of

quent sorting and projection.

To sum up, early consultation be-
tween the ornginator the artist and
the photographer, and the use of the
suggested standards for artwork and
slides, will result in economical pro-
duction of effective line slides. Then,
no audience will hear a speaker start
his presentation with those interest-
killing words, “l really must apolo-
gize for my slides, but . . . " ]



Between the Lines of
PP of A Surveys
From page 47

owner's salary is 5.9% for managing
the studio he is getting $5,900 a year
for doing so. (He undoubtedly shares
in the profits and additional remu-
neration is listed under Photographic
Labor.)

Photographic Labor @ 24.2% =
$24,200 per year. Taking some repre-
sentative figures for wages we would

probably find, in addition to the
owner —
1 Photographer at about $8,000 per
year

1 Assistant at around $6,000

2 darkroom workers at around $5,-

000 each

7.7% for office or non-producing

help = $7,700, which would just

about pay two such people.
So we have a force of seven people
turning out $100,000 or an average of
$14,285 per employee. NOTE — every
employee — not just the producing
ones.

This is our first significant figure
and compares with what | have found
to be the productivity needed by the
successful studios | have questioned
on this matter.

When can | afford another em-
ployee? If your own figure is much
above this amount, you probably are
taking only a small risk by adding an-
other person. If your figure is below
this, you had better look for improve-
ment.

Production Figure

George Heilpern's samplings at sev-
eral state conventions invariably show
that studios where the return is above
$20,000 per employee are the money
makers. Those from $12,000 to $20,-
000 are often satisfactory, and those
below usually don't net the owner a
delivery boy's salary.

Our survey showed that out of
$100,000 in sales, 7.5% were outside
purchases from color labs, etc., leav-
ing $92,500 produced by the studio's
own force.

With $24,200 of photo labor plus
about $4,000 for the owner (he only
got $5,900 for managing) means that
$28,200 produced $92,500 in sales or
3.24X- This is our next significant
figure. Production should be 33
times or more the amount paid to
producing workers.

Harper Leiper's provocative 8-page
booklet, "Leave Room for Profit" fig-
ures 3.8X- Maybe that is a safer figure
to go by. Leiper's Manual is priced at
$5. If you get a copy, and use it dili-
gently, you'll get a 1,000% return on
it. ("Leave Room for Profit" is avail-
able from Harper Leiper Studios, 2800
W. Dallas, Houston, TX 77019.)

Non-Producer Salaries

If the owner is part photographer
and part office worker and our non-
producer salaries would sustain a
scant two people, we can figure 2V2
non-producers to 4Vz producers or
just about 1:2 ratio. This relationship
has also proven out where | have in-
quired of fellow photographers.

You might question this at first, but
don't overlook the floor sweeping,
errand running, file searching, that is
done by people who are being paid
to produce pictures.

As the force gets larger, these oper-
ations are fully paid positions, which
is another reason for using the bigger
operations for our figures. In these,
where the porter is cleaning up 40
hours a week, the delivery boy is de-
livering 40 hours a week, the above
figure holds pretty close. If not in ac-
tual number of people, at least the
dollar cost of producers vs. non-pro-
ducers is usually 2:1.

"Leave Room for Profit" figures
show a wage relationship of 15.3%
office salaries to 26.9% producer
salaries, which is even less than 2:1.

Photographer's Efficiency

Now let's refer to the 1966 Commer-
cial Photography Pricing survey. We
hope to have a new one soon, but the
figures will serve as an example. The
survey was limited to routine types
of assignments. Creativity can never
be equated to time so we used only
what might be considered good crafts-
manship.

We find the most common price
for a simple news publicity photo-
graph is $10. Remember, living costs
and wages vary considerably so | have
had to pick some fairly representative
figures for purposes of illustration. (A
recent listing of "Cost of Living" in
the United States shows 50% higher
in Boston than in Rutland, Vermont,
only about 150 miles away.)

If a news publicity photographer
making $3 per hour or $120 a week
must return 3 times his salary, that
means he must return $9.75 per hour.

This would mean that the total of
all the time spent to produce a $10
picture can be only about 62 min-
utes. But wait, we have overlooked a
big item: the efficiency of a photog-
rapher. It is generally agreed that he
cannot expect to be gainfully em-
ployed, by a client, for much more
than 40% to 45% of his time. The
balance is spent on various duties
which are part of this business— get-
ting instruction, figuring estimates,
etc., etc.

The efficiency of darkroom opera-

Turn to page 153

Molequartz One-Light

Nooklite and
Three-Light Nookhte.

Molequartz Molepar
and Molepar

with Intensifier

Molequartz .
single-Molefay, [
Two-Light Molefay

and Five-Light -

Molefay. .
“-

Cyc-Strips.

For details about lights
and accessories write to:

Molequartz Molorama

OMlote - f'-/))l'f/amﬁm Co

937 No. Sycamore Ave.
Hollywood, CA., 90038,
U.S.A
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MEMBERSHIP REPORT

March, 194 / Total for year, 505
The following applications for PP of A mem-
bership were received during the month of
March. This list is published for all mem-
bers in accordance with PP of A Bylaws
Rules on membership. If no objection is re-
ceived within 10 days of this publication, the
membership of these individuals will auto-
matically be accepted. Indicated are the
number of membership applications received
and total for 1969 (in parenthesis). Total
applications for March, 194, for the year,
505, Code after applicant’s address is: (A-P)
Active Portrait, {A-C) Active Commercial, (1)
Industrial, (Asso) Associate, and (S) Student.

ALABAMA — 3 (9)

Brennan, F. Sam, 1623 Pinson Street, B’ham.,
(A-P)

Hughes, Anneclle W., P.O. Box 1428, Selma
(Asso) Donald C. Hughes

Tepper, Max Leon Jr., 721 Jeff Davis Ave.,
Selma (A-P) Donald C. Hughes

ALASKA — 2 (2)

McCutcheon, Dolores D., P.O. Box 6144,
Anchorage (A-C) Ward W. Wells

Robertson, John A., 1109 Hollywood Dr,,
Apt. 613-29, Anchorage (Asso) Howard D.
Kelly

ARIZONA — 1 (3)

Updike, Earl F., 2035 E. McDowell Rd.,
Phoenix (A-P)

CALIFORNIA — 20 (66)

Acheson, Theodore T., Dept. Army Special
Photo Team C, APO San Francisco ()
Cpt. Edw. C. McQuiston

Adam, Jacob, 2190 Alston Rd., Santa Bar-
bara (5)

Avila, Daniel Eugene, 6681 Hampton Dr.,
San Jose (Asso) Howard D. Kelly

Eglen, Byron, 1300 West 85th St., Los Ange-
les (1) Howard D. Kelly

Eschenbach, Claudia H., P.O. Box 9272, Mills
College, Oakland (S) Howard D. Kelly

Greene, Michael Wayne, 5920 Stanley Ave.,
Carmichael (Asso) Fred Nunn

Grossman, Avrum Dr. Merlin, 24017 Besse-
mer St., Woodland Hills (Asso)

Hoctor, Thomas )., 2015 W. Olympic Blvd.,
Los Angeles (Asso) Jules Levy

Hubbard, Lewis Wood, Box 582, Carpinteria
(Asso)

Jones, John Warren, 2786 Puesta Del Sol,
Santa Barbara (Asso) G. L. Dusseault

Keller, John C., 916 Carrillo Rd.,, Apt. 1,
Santa Barbara (Asso)

Mathiesen, Timothy R., 815 E. De La Guerra,
Santa Barbara (Asso) Emmert Lawson

Maosichuk, Joseph N., 2190 Alston Rd., Santa
Barbara (S) Emmert Lawson

Nienstedt, Jerry, 2190 Alston Rd., Santa
Barbara (S) Emmert Lawson

Phillips, Mark L., 591 Rosa Linda Way, Santa
Barbara (Asso)

Polley, Thomas Ray, 14617 Cortina Dr., la
Mirada (A-P)

Smith, Allen, 3005 West 48th St., Los Ange-
les (A-P) Howard D. Kelly

Thompson, Guy E., 1760 N. Wilcox, Los
Angeles (Asso) Howard D. Kelly

Yoshimura, Richard S., 440 So. Union Ave,
Los Angeles (Asso) Howard D. Kelly

Zimmerman, Stephen F,, 6611 Delbarton St.,
San Diego (S)
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o
Are
Invited

to join the Professional Photogra-
phers of America, Inc., the oldest
and largest association of profes-
sional photographers in the world
— now over 12,000 strong. Send
in the application form, NOW.

T e et ity |lg

Members of the PP of A are entitled to more than
FIFTY membership services. Your professional
image is enhanced through the intangible benefit
of contact with others, and continual growth of
professional confidence and technical ability.

COLORADO — 5 (5)

Goetz, John A., 2939 Virginia Ave., Colo.
Springs (Asso)

Goodwin, Richard F., 313 W. Grant, Pueblo
(Asso) David L. Jaehnig

Koester, Hugh Kurt, 1310 N. McArthur,
Colorado Springs (A-C) Richard Edie

Quance, Chet D., 7920 Irving, Westminister
(Asso) Earle Clarke

Magnuson, C. Theodore, Colorado Moun-
tain College, Glenwood Springs (I) Sel-
wyn G. Hewitt

CONNECTICUT — 5 (8)

Anderson, Paul M., 80 House St., Apt. D6,
Glastonbury (Asso) Ronald J. Reid

Eaton, John S., 124 Blachley Rd., Stamford
(A-P) Howard D. Kelly

Gillingham, Chester S., 91 Shelton Ave.,
New Haven (1) H. A. Aubin

Gurskis, John A., 70 Harding St., Wethers-
field (Asso)

Potamianos, Alekos, 125 Washington St.,
Hartford (Asso) John M. Dubeski

DISTRICT OF COLUMBIA —1 (4)

January, London Richard, Box 1014, Wash-
ington (Asso) Mugo Brooks

FLORIDA — 5 (16)

Baron, Gean A., P.O. Box 1111, Daytona
Beach (1) Richard Turner

Coram, Richard L., University of Miami, Box
8021, Coral Gables (1) Howard Thompson

Nasrallah, David M., P.O. Box 194, Shenan-
doah Sta., Miami (Asso)

Nelson, Johnnie D., 1405 Grinnell, Key West
(Asso) Gordon F. Breberle

Stanley, Roy R., 9 Waverly Place, Melbourne
{A-P) Howard F. Rothery

GEORGIA — 4 (6)

Biles, Frank E., Rt. 2, Box 117, Clarkesville
(Asso) Louie E. Dean

Caylor, Max C., 501 Beulah Dr., Dalton
(Asso)

Mellett, John E., P.O. Box 4577, Atlanta
(A-C) Buford C. Burch

Olson, Sky O., P.O. Box 1091, Warner Rob-
ins (S) Virgil B. Olson

HAWAIl —1 (1)

Uggla, Frederic L., 1240 Kaumualii St., Hono-
luly (A-C) Robert M. Catlin

ILLINOIS — 13 (27)

Balzhiser, Edward B., 1S, 427 Wheaton Ave.,
Wheaton (A-C) George C. Potts

Behrens, Roy S., 123 N. Kickapoo, Llincoln
(A-P) Harry R. Hoyt

Brown, Robert |., 5759 W. Berenice, Chica-
go (A-C)

firinberg, Alan B., LaSalle & Adams, Chicago
(Service) Oscar Katov

Garofalo, Gary S., 2438 W. 119th St., Chicago
(Assao) Norman L. Meir

Holowicki, Gary, 2516 N. Mason Ave., Chi-
cago (A-C)

Hutchison, Wil, 3906 Eagle Lane, Rolling
Meadows (Asso)

Olson, Sally L., 207 Fifth St, Aurora (Asso)
Virginia Fields

Rosenberger, Johann O., 5624 So. Washte-
naw, Chicago (Asso) Riley Taylor

Santini, Richard J., 3207 So. 6th St. Rd.,
Springfield (A-P)

Sax, Samuel W., LaSalle & Adams Sts., Chi-
cago (Service) Oscar Katov

Swoboda, James R., 311 W. Alden, DeKalb
(Asso) Robert Mackert

Tomczak, Victor H., 3227 N. Nottingham
Ave., Chicago (Asso) E. K. Meissler, Jr.

IOWA — 3 (9)

Haasis, Joyce L., 116 Courtland, Waterloo
(S) Donald ]. Lohnes

Johnson, Lee A., 1604 W. Lincoln, Apt. 3,
Cedar Falls (S) Donald J. Lohnes

Schwendemann, Roberta K., Box 124, Ft.
Dodge (Asso) Kay Isaacson

KENTUCKY —4 (9)

Brookman, Charles E., 9701 Taylorsville Rd.,
Louisvillle (Asso) J. Jeunesse

Cameron, Danny )., 1409 Winchester Ave,,
Ashland (1)

Caufield, Michael R., 2100 Arthur St., Louis-
ville (Asso) Lin Caufield

Eddy, Albert R., 2100 Arthur Street, Louis-
ville (Asso) Lin Caufield

LOUISIANA — 2 (14)

Dufour, Allen J., 1430 Tulane Ave. (I)

Kenney, James |., 105 Focis Street, Metairie
(A-P) Henry Harmison

MARYLAND — 4 (12)

Anderson, Ronald N., 2504 Dennis Ave.,
Silver Spring (Asso)

Geraci, Philip C., 7 Winifred Ct., Burtons-
ville (Asso) Ken Akin

Kendrick, James P., 9899 Telegraph Rd., Lan-
ham (Asso) Albert Borland

Wheeling, Evelyn M., 315 S. Aurora St,
Easton (A-P)

MASSACHUSETTS — 2 (7)

Feinbert, Milton 1., 12 Gerald Rd., Brighton
(A-P)

Warakois, James A., 14 Autumn Street, Bos-
ton (Asso) Francis R. Butters

MICHIGAN — 2 (13)

Ewell, Harrison, 6284 Hunt Ave., Wayne
(A-P)

Potter, Guila R., Rt. #7, 14100 S. Helmer
Rd., Battle Creek (Asso) Robert Beller

MINNESOTA — 3 (8)

Agnew, Charles H., Box 416, Mahnomen
(A-P) Roland V. Dinger

Gabrielson, Arthur G., Box 159, Dalbo (Asso)

Perry, William C., 323 6th Ave., Madison
{A-P) Roland V. Dinger

MISSOURI —1 (8)

Bartholomees, Geo. C., 330 Church St.,
BonneTerre (Asso)

Turn to page 176



PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.

P. 0. BOX 7197 CHICAGO, ILLINOIS 60680
APPLICATION FOR NEW MEMBERSHIP

Dues payment includes Annual Convention Registration, except for Mexico, Canada and non-firm Associates.

I. ACTIVE INDIVIDUAL MEMBER

An individual who derives the major portion of his earned

income from photography may become an Active Individual

Member. (Check one).

[0 PORTRAIT J COMMERCIAL ] INDUSTRIAL

DUES: (check one)

[ $50.00 Annually for Portrait or Commercial Member in U.S.A.

[0 $35.00 for applicant annually grossing less than $15,000

[ $15.00 for applicants outside U.S.A.

[ $25.00 per year for an Industrial member who is employed
in a photographic capacity by a firm or organization other
than a photographic studio in U.S.A.

Il. ACTIVE FIRM MEMBER

A firm or institution engaged in photography or having a
photographic department may, by designating a responsible
individual to represent it with this Association, become an
Active Firm member. First member is the Active Member,
others are Associates. The same mailing address must be
used by all members within the firm to come under this
classification.

DUES: [J PORTRAIT

0 COMMERCIAL ] INDUSTRIAL
J Up to 3 members $ 75.00 per yr. $ 50.00 per yr.
[0 4 to 6 members 115.00 per yr. 90.00 per yr.
0 7 to 10 members 170.00 per yr. 145.00 per yr.
[ Each additional 10.00 per yr. 10.00 per yr.
Active
Member.
Associate
Members

(Attach separate listing for more than two Associates

I1l. SERVICE MEMBER

An individual or firm offering services to the photographic
profession, or a recognized dealer in photographic supplies
and equipment or a publisher of photographic books or
magazines may become a Service Member.

] DUES: $25.00 per yr.

Type of Service
IV. SUSTAINING MEMBER

A manufacturer of photographic supplies or equipment may
become a Sustaining Member.

[] DUES: $125.00 per year
V. ASSOCIATE MEMBER

A photographic employee, student, or other individual inter-
ested in professional photography may become an Associate
Member; a studio owner who qualifies for Active Membership
may not become an Associate Member.
] PORTRAIT ] COMMERCIAL

DUES:

[] $15.00 per year

[ $ 7.50 per year — Student under age 22 in photographic
school

% % % Additional Division Services % % %
If you wish to receive services and mailings of the other
Divisions, you may do so upon payment of $5.00 for each
additional Division. Check ones desired.
[J PORTRAIT [J COMMERCIAL

] INDUSTRIAL

[J INDUSTRIAL

PLEASE PRINT OR TYPE

Last Name Middle First Name
Your Studio or Firm
Address
City State Zip Code
Mailing address, if different from above:
City State Zip Code

Date and Place of Birth

Percentage of Income Derived from Photography _ %
Membership in other photographic organizations:
REFERENCES

Bank

Bank Address J il e i e el
Indicate membership in Service Club, Civic Group,

Chamber of Commerce or Better Business Bureau:
Reference:

~ Address City State

Name of PP of A Member Sponsor (if any)

;\_ddress

City & State

DO NOT WRITE BELOW THIS LINE

Account Number_____

Date

Amount

BEFORE MAILING SIGN REVERSE SIDE AND ENCLOSE REMITTANCE



CODE OF ETHICS

| do hereby make application for membership in the Pro-
fessional Photographers of America, Inc.,, and enclose my
check (as indicated by the dues scale) in payment of dues.
It is understood if this application is not accepted the ac-
companying remittance will be refunded. In the event of
cancellation or lapse of membership, | agree to discontinue
immediately the use of this Association's name, emblem
and trademarks.

I, upon being accepted into membership in the Professional
Photographers of America, Inc., do hereby subscribe without
reservation to this Code of Ethics, and do solemnly agree
that | will:

(1) Endeavor to maintain a dignity of manner in my be-
havior, in the presentation of my photography and photo-
graphic services, in my appearance and that of my studio
or place of business, and in all other forms of public contact.

(2) Observe the highest standard of honesty in all my
transactions, avoiding the use of false, confusing, inaccurate
and misleading terms, descriptions and claims.

(3) At all times endeavor to produce photographs of a
quality equal or superior to the samples | display, to apply
my best efforts towards providing the best possible photo-
graphic services and to play my part in raising the general
standard of photographic craftsmanship.

(4) Show a friendly spirit of cooperation to my fellow
professional photographers and assist them whenever pos-
sible should they be in trouble or difficulty.

(5) At all times avoid the use of unfair competitive prac-
tices and hereby subscribe to the Federal Trade Commission
Rules of Fair Competitive Practices for the professional
photographic industry.

(6) Assist my fellow photographers and share my knowl-
edge with them and encourage them individually and col-
lectively to achieve and maintain the highest standards
of quality.

(7) Recognize the authority of this Association in all
matters relating to the interpretation of this Code.

SEAL FRANCHISE AGREEMENT

Recognizing that the seal of the Professional Photogra-
phers of America, Inc. is a trademark indicating high quality
ethical photographic services rendered by members of this
Association, and that my right to use the same is only in the
nature of a conditional, revocable, privilege granted by this
Association to those of its members strictly adhering to the
high standards represented by the seal,

| hereby agree in consideration of and as a condition to
the grant by the Professional Photographers of America, Inc.
to me of the privilege of using the seal in connection with
my practice of the profession of photography, to use the seal:
(1) Only in connection with such practice by me;

(2) At such locations for which | have taken out member-
ship and on such documents as shall lend dignity to the seal
and the standards it represerts; and

(3) To adhere to high standards of photographic quality
and ethics, including particularly the Code of Ethics of the
Professional Photographers of America, Inc.

| further agree that in the event that:

(1) | shall violate the Code of Ethics of the Professional
Photographers of America, Inc., or

(2) | shall use the seal in any manner detracting from its
standing as the symbol of high quality ethical photographic
services, or

(3) My membership in the Professional Photographers
of America, Inc. terminates for any reason whatsoever, my
privilege to use the seal shall thereupon be automatically
revoked and that | will not thereafter use the seal in any
respect whatsoever.

| further agree that all reproductions of the Embiem shall
become the property of this Association and shall be returned
to the Executive office upon termination of membership.

MEMBERSHIP
DIRECTORY

CLASSIFICATION LISTING

Portrait or Commercial Active Individual and Firm Members Only

Circle below your classification listing for the Membership Directory.
It is essential you supply the correct information regarding your pho-
graphic operation. Each ACTIVE MEMBER only is entitied to two
classifications with his membership. For each additional classifica-
tion, there is a charge of $5.

Ae — Aerial Photography — obliques and verticals.

AM — Aerial Mapping — with specialized aerial cameras and facili-
ties for scale production and mosaics.

An — Animal Phoiography — specialists in livestock and pets.

Ar — Architectural Photography — exteriors and interiors for archi-
tects, national architectural magazines, interior decorators.

AS — Art Studio — layouts to finished art. S

Ba — Banquet or large groups — specialists in this field.

BP — Business Portrait. i N

Bi — Biological Photography — specialized work for the medical

rofession. :
cB — gommercial Photography, General — black-and-white only.

Normal exteriors, interiors, publicity, small or large groups,
meetings, copies, products in use, studio set-up of products,
catalogue illustrations, general iegal, construction progress,
installations.

CC — Commercial Photography, General — color and black-and-
white. Same as CB but inciudes color. A
Color— Sn:’dioh%perating exclusively in color. Does not solicit black-

and-white.

Cr — Criminal—Photography, Photomicrography, and Radiography,
as practiced in criminal investigation. ¢

Cx — Commercial Photography, Occasional — the avera%e picture
that any photographer can be expected to make with ordinary

equipment. Most studios in smaller cities, unless exclusively
portrait, are so listed,

DP — Direct Color and Frocessing. 2

DT — Dirgct Color for Trade — prints and film processing for other
studios.

En — Enlargements — made for other studios.

EP — Executive Portraits. d A

Fu — Furniture — photographs of furniture for sales use by furni-
ture manufacturers with studio facilities for same.

HS — High Speed Motion Pictures and Stills — specialists with

roper equipment. ) !
| — Industrial lllustration — dramatic, fine quality illustration at
industrial plants, with or without models. Creative work for
advertising and pgblicatg. : v
IA — lllustrative Advertising Photography — creative work with and
without models, in studio and on location, making sets, fur-
nishing props, the end result to be used in display adver-

tising.

IM — Industrial Motion Pictures — complete production, including
editing, titling, sound. , ] 4 A

La — Lantern Slides — only for exclusive slide studios or quantity
producers, : . :

Le — General Legal—Experienced in photographs for use in court.

Ma — Marine tPl'aotography — specialists in photcgraphing boats,
races, etc.

Mi — Microfilming—only if microfilm equipment is owned by studio.

MP — M%E:i’on‘ Pictures — taking only, but can furnish finished

roduct.

P -— Bgy’téaiture—including studio, home, passport, school, groups,
children.

PE — Photo Engraving — only when plant is conducted in connec-
tion with studio.

PF — Photo Finishing — when performed as a side-line to the stu-
dio's major work. .

Ph — Photostat, Rectigraph and Similar Photography —not ordinary
copying.

PJ — Photo ﬁeponing——photojoumalism in telling a complete story
with a series of photographs.

PM — Photol Murals — equipped to make, mount, and install photo
murals.

PP — Print Production, Quantity — prints and postcards.

PR — Public Relations and Publicity — experienced in posing and
handling people; knowledge of publication media requirements.

PW — Phcioto u}(ishing, Wholesale — includes mail order and fine

rain work.

SE — Conventions and Special Events — expositions, meetings and
conventions.

SF — Slide Films — the complete production of sequences.

SP — Stock Photographs — studio maintaining catalogued stock
prints for sale.

SR — Sound Recording Studio — for slides and motion pictures.

ST — Scientific and Technical—specialists in technigues as photo-

micrography, metallography; persons or organizations equip-
ped and offering these services.
Th — Theatrical Photography — specialists in ‘show business."”
| understand that annual membership dues in the Profes-
sional Photographers of America, Inc. includes $2.50 for a
subscription to THE PROFESSIONAL PHOTOGRAPHER for
one year.

In witness whereof | hereto append my signature

ghis o day of - ., 19

Signature
IMPORTANT: Bylaws require the above must be signed be-
fore application can be considered.

DUES FROM FEBRUARY THROUGH NOVEMBER WILL BE PRORATED INTO THE NEXT YEAR, EXCEPT FOR STUDENTS.
INCLUDE WITH APPLICATION REMITTANCE FOR FULL YEAR DUES.

FORM 301



8 x10’s

Color Canduds

CPS
film

8 x 10 Prints

from 12
Exposure Roll

1000

from 10
Exposure Roll

5 x 7 Prints

from 12
Exposure Roll

500

from 10
Exposure Roll

450

4 x 5 Prints

from 12
Exposure Roll

350

from 10
Exposure Roll

300

SCHOOL PACKAGES —

A Complete Program for
The School Photographer

FREE TEXTURING D
L J
2UP 9 UP

3% x 5 format ... 1-2-4.9 from 35mm fimonly... @ $.15 5x 7 format...1:2-4.9:16 from 35 or 46mm film only ... @ $.30
4 x6 format... 1-2-4.9-16 from 35mm fimonly... @ $.20 8 x 10 format...1.2-4.9...from 70mm film or 2% x3'% ... @ $1.25

PROM SETS — HARPER'S
2 5x7's PLUS 4 WALLETS 95¢ Per Set RTINS

Gentlemen: Please Send Information

SEND IN YOUR ROLLS TODAY

Please send remittance with order

STUDIO

nakeers HARPER’'S COLOR
LABORATORIES INC.

45-20 33rd Street, Long Jsland City, N. Y. 11101 Tel: (212) 361-7441
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Full Bleed Color
Wedding Miniatures

upgrade this

35¢ ea.

idditional for

5

to this

Increase your sales
Sx5—-4x5-3-1/2x 5

48 HOUR IN - PLANT SERVICE

C-K COLOR LABORATORIES

7314 - 196TH SOUTHWEST
LYNNWOOD, WASHINGTON 98036

AUTOMATION

In the new unit, each size has its own pro-
portioned mask built into the lens carriage,
rather than all sizes printing from one mask,
® Complete your orders without changing
enlarger position or exposure. ® Greater
uniformity. All sizes receive identical expo-
sure. ® Speed in exposure with consistent
ood quality. e Excellent light source.
megasphere for black-and-white. Chrom-
eoga for color, ® Usable with either sheet
stock or roll easel
Unit containg || lenses, All operate at
same throw (film to paper distance). Clus-
ter of 4 for wallet size. Cluster of 4 for
3x5s, Cluster of 2 for 5x7s, Single lens for
8x10
Unique method of controlling color bal-
ance,
TOmm, 120 size, and ten on 120 size unifs
for color, complete with Chromega, and
transformer — $1995.00.
90mm or split 5x7 size for black-and-white,
complete with Omegasphere and trans-
former — $1995.00

ALSO — Custom-made é-lens Clus-
ter and easel prints & wallets each
exposure, 12 on 7xI5 sheet—$340.00
Use almost any enlarger. Also clus-

THAT PRINTS LIKE

CUSTOM PRINTING —

ters for roll easels,

POOR MAN'S AUTOMATION

J. CARLETON HELLER

Master of Photogrophy
Phone 784-5583

431 Cass St

150

La Crosse, Wis. 54601

New
Products

Use Readers Service cards (page
165) to get additional informa-
product or ser

tion on any néw

vice listed in this issue

Norman Portable Speedlight

Portable speedlight, A-150, re-
2-per-second rate,
output at over 40ws per flash.
3,000 flashes
per set of batteries, when used
setting. Unit re-cycles
in V2 second to 84% of peak

cycles at
Flash gives over

on 50w

power on low power (50ws),
in 1%2 seconds of peak power
on full power (150ws). AC pow-

er pack sells for $39; camera
mounting for lamp-
head, stand adapter,
$4.25. With two lamp outlets

Norman

bracket
$12.50

and one lamphead,
A-150 sells for $168
Norman Enterprises, 2627 W

Olive Ave., Burbank, CA 91505

Snook Silver Recovery
Machine

Rotex silver recov-
IS part of a sys-
with

basic unit

by means of fac

For terminal recovery the basic
unit could be used with auto-
matic timer, Agatrol electronic
control, or pump. For recircu-
lating operations, use basic
unit with pump and filter, au-
tomatic timer, Agatrol. Cabinet
is molded fiberglas with lock-
ing casters; power supply is
solid motor is hinge-
mounted to permit cathode to
be tipped for “hands off, drip
dry” silver removal.

W .B. Snook Mfg. Co., Inc.,

state

751 Loma Verde Ave., Palo
Alto, CA 94303

Merry Picture Frames
Heavy-duty three-fold corru-

gated board picture frame, in
four tic-embossed wood grain
vinyl Molding sizes
are 37, 2” and 1'%2"; finished
frame sizes, 8"x10”, 11”"x14"”,
and 16"x20”. Custom sizes and
special frame coverings are
available.

Merry’s Studio Inc., P.O. Box
703, Columbus, NB 68601

finishes

Aristo Polarist

Enlarging source, Polarist, fits,
Polaroid MP-3 camera, is
equipped with Aristo thermo-

stat control, can be installed in
less than two minutes.” Grid
lamp provides uniform illumi-
nation over full 4x5 negative

Unit comes complete with
lamphousing, negative carrier
and power pack: $125.

Aristo Grid Lamp Products
Inc., 65 Harbor Rd., Port Wash-
ington North, NY 11050

Kodak Identification Film
Kodak Ektacolor ID film 5022,
identifica-

capable of

in special

1Or use

copy and

on Same



negative, is similar to Kodak
E ktacolor professional film,
Type S, except contrast in-
creases sharply as exposure is
increased. Ektacolor ID Film
5022 has film speed of ASA 80,
is balanced for electronic flash
exposure without filter; proc-
essing is in Kodak color film
processing chemicals, Process
C-22. Film is stocked in rolls,
35mm by 100', perforated.

Eastman Kodak Co., Roches-
ter, NY 14650

Minolta Electroflash

Electronic strobe light, Minolta
Electroflash, can be powered
by either AC or batteries, turns
for use in horizontal or vertical
position, has recycling period
as low as four seconds. By
turning ASA scale (25-800) to
align with "hi" or "lo" neon
signal, user obtains guide num -
ber adjusted for power output.
After all exposures have been
made at "hi" setting, user can
continue to make exposures at
"lo" output by adjusting guide
number. Unit recycles in 4 to 7
seconds on battery operation;
AC capacitor recharges fully in
8 seconds. For operation with-
out shutter release, unit has
independent open flash but-
ton; with shutter release, it
uses standard cord with PC
connection. Minolta Electro-
flash weighs 7.7 oz. (without
batteries), has simulated leath-
er finish; measures 4% "x2% "x
VA". Price: $34.95 with 10’
cord and carrying case. Nickel
cadmium battery charger,
$9.95.

Minolta Corp., 200 Park Ave.
S, New York, NY 10003

Zelox Enlarg-o-Meter

Enlarg-o-meter combines aver-
age and spot reading, has large
meter scale with moving
pointer. Meter applies pre-
determined speeds for enlarg-
ing paper used. Sensitivity of
unknown papers can be deter-

mined in a few steps. Remov-
able diffuser on probe is used
for average readings; spot
readings without diffuser are
recommended for difficult or
small negatives.

Zelox Pty. Ltd., Suite 208,
T&G Bldg., Park Street, Sydney,
N.S.W., 2000, Australia

Spiratone Psychobrome
Enlarging Paper
Psychobrome enlarging paper,
in red, yellow or green. Black-
and-w'hite processing solutions
are used; no additional baths
or toning required. Whites of
subject take on color of paper;
prints fluoresce wunder black
light. Available in 25-sheet
packages, 8x10 and 11x14.
Spiratone, Inc., 135-06
Northern Blvd., Flushing, NY
11354

Clarkson Copy Stand

Stand accepts variety of cam-
eras with four different camera
heights. W hite translucent 20"x
24" Plexiglas table is held
square with cast aluminum
supports. Stand is counter bal-
anced, adjustable over range
of 10" to 48" from camera, has
12" hand control wheel with
positive lock at operator level.
Other features: chrome plated
tubular steel columns; stand is
free standing with adjustable
3-point floor supports, swivel
casters. Overall height 54",
weight 45 Ibs. Accessories in-
clude extra table with clear
Plexiglas for multiplane work,
fluorescent lights or high in-
tensity lights with adjustable
color temperature controls.
Lights mount to table. Basic
price, $395.

John B. Olsson, P.O. Box 653,
Tustin, CA 92680

nuArc Two-Way Film Back

Two-way vacuum film back for
nuArc SST1822 and SST2024
process cameras provides

Co-Quainted
(tk FREE

P J CREDIT

Take advantafqe of this big mone%/-
saving offer t0 get_acquainted with
ECo quality and service. Fill in coupon
below and enclose with your order.

m dw
5X7 ,«601

11 1 4 -* 3 0 O
| wmprintsU  EACH

Larger Sizes Available On Request

Print Previews Fi,/7va{SOro

PRINT
SIZE 8 10 12 20 24

3Vix5 $1.95 $2.25 $2.50 $4.25 $4.85
$2.20 $2.60 $3.00 $5.10 $5.80

Color Print Services

1. A Complete Program For The School
Photographer 8x10 Format
5x7 Format—3VixS Format

2. Proms 4. Texturing
3. Special Effect 5. Matte Spraying
Photos

ECo PRINT DIVISION

EASTERN COLOR PHOTO CORP.
4027 Ludlow St., Philadelphia, Pa. 19104 ®/|

*Please Write For Additional Information

FREE ~

CREDIT COUPON 5 0o o

ECo. PRINT DIVISION

EASTERN COLOR PHOTO CORP.
4027 Ludlow Street, Philadelphia, Pa. 19104

Good Only When Applied to INITIAL Order of
20-8x10 Color Prints or Six (6) Rolls of CX or
CPS 120 or 220 Film For Developing and
Previewing!

NAME.
ADDRESS.

arTy

STATE ZIP.
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either right or left hand oper tion, is rated at guide number
ing option plus feature of load of 110 for ASA 100 80 tor
g film on a horizontal ;yf.ﬂu ASA 100 color Power is from
Cast metal back is held in posi standard 110v  AC 60v DC
tion by two sets of heavy-duty from detachable battery pack
15t and 1ichined spring from rechargeable NiCad bat-
loaded catc h Self zoning I erves d ave or master
vacuum system is standard in multiple ctronic flash
( placement op lightir set-ups, using photo-
can b cell tr r or direct cable con

horizontally or vertically nection Light duration is
nuArc Company, Inc 4100 171000 second at 6,000K; angle
W Grand Ave Chicago, Il of coverage is 65 Unit is sup
60651 plied with AC power cord, and

nc cable with standard P

hs 12 oz. (with battery

pack), measures under 4” in
i

length. Flashhead is priced at

A Y $19.98; penlite DC

pack (without batteries), $6.95.

C-Thru Rotary Trimmer

battery

Samigon Corporation, 151
W. 19th St, New York, NY
10011

Lanco Silver Recovery Units

Rotary trimmer incorporates
elf-sharpening cutting wheel
enclosed in protective head.
Heavy duty, transparent plastic
bar with beveled edge holds
material to be cut; guide rule
is calibrated in inches and cen
timeters, Board is of mahog-
any. Trimmer is in three sizes

Model 340, 132" culting
length, 10" guide rule ($36

Model 460 ,18” cutting length,

15 side rule $(56); Model
; 141 tting lonath. 15
1.‘v e b
The C-Thru Ruler ( Pa
6 RBritton D Rlovor old. C1 1 ( (
( l del prov
y )8 DUre
} ( X )
Samigon Electronic Flash nent takes 15 minutes. Lanco
capable of recovering
S i silve week, up to
troy ounces per hour, occu
4 sq. ft. of tloor space
Model 200 features recovery
,;\‘,"y"v of 4 (ro\ ) CES
Sy per hour. Lanco will custom
design ¢
Lanco
] \,. e ! 4 [] \’ ( | ;‘\

SCHOOL PICTURE PACKAGE
SPECIALIST

A Complete Program for the School Photographer

write:

PHOTO LABS, INC.

417 TU 3-1315
Springfield, Mo. 65804

Drawer B, Glenstone Sta,
1929 E. Bennett
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IHustrated catalog, 24 pages,
hard-to-find hand tools.

NEW PRODUCTS IN BRIEF

as beaded- Brookstone Company, 355R
flector, River Rd., Worthington, MA

arc to any of 5 click-stop posi- Two data sheets on video
tions, couples to camera with equipment: EV-310 Video-
) & corder; CLP-1B Video Color
>10.95 Pack

Minolta Corp., 2000 Park
Ave. S., New York, NY 10003

PC cord or locks into hot shoe:

Sony Corp. of America, 47-
47 Van Dam St, Long Island
City, NY 11101
Eleven-Headed pencil has 11
ndividually sharpened lead  “professional Printing in Black-
and-White,” Data Book (G-5),
replaces “Professional Printing
harp point pops out. Available  \ith Kodak Photographic Pa-

mediun F } ot 1 St ner three .
i _“l‘(!,)-p‘:\r\.-l:”l;:djili, m\: pers.” In three parts: dark-

points inside. By inserting

worn point into top of pencil,

: rooms and equipment; com-

$1.59 position, density, contrast; ma
Magic Marker Corp., 84-00 terials, printing and processing

73rd Ave., Glendale, NY 11227 technique; from dealers, $1.

Mini-Sign %" high self-sticking

ters, in white, black or yel-
low. Sample kit, $3.95.

The Demp-Nock Co., Dept
F, 21433 Mound Rd., Warren,
MI 48090

PROFESSIONAL
PRINTING
IN BLACK-AND-WHITE

Improved medium weight
VGM-200 movie camera tripod
has thicker, wider ferrules of
polished stainless steel, single-
knob leg lock with heavier
thread; die-cast tripod shoes
are 1" wider at base; legs are
straight grained mountain ash
With standard Pro Jr.-type fit-

12 e Loall t
135w h bhall t

s

ting §

o W mE e mE e e E R RN W e w

Processing manual, “Monitor-
ing System for Processing Ko-
dak Ektachrome Film, Process
E-3 Z-101, 26 pages) 107x
112" loose-leaf, has sections

on use and evaluation of con-

the ure  trol ps, densitometric pro-

e Ser- fure, interpretation of con
165 % o 1 !

rol plots, and corrective on

steps necessary to bring proc-

K o e el ess back into control: $5.

' } A | S u z > a 3

¢ Sivs SENIB Eastman Kodak Company,

Rochester, NY 14650 )

Now Available to You ...

e A STUDIO-TESTED SYSTEM THAT ASSURES:
SIMBLE RECORDS — LESS ERRORS — HIGHER PROFITS

One complete writing takes care of customer's
receipt, file copy, proof envelope, negative en-
velope, and account receivable ledger, Numbered
fo meet your requirements,

e No cost for complete instructions.

FREE descriptive folder and sample forms, write: Dept. N.

WOEHRMYER PRINTING COMPANY

3901 York Street, Denver, Colorado 80205




Between the Lines of
PP of A Surveys

From page 145

tions is somewhat better, and since
most photographers do both, let's
use 50% as an average figure for effi-
ciency.

This means that only 31 minutes
could be spent on a job billing for
$10, or that an hour’s work should
bill at around $20 for a $120 per week
man. A higher priced man should
return proportionately more.

In all of this, we are talking about
productivity, and this should cover
materials, overhead, wages and profit.

We are not attempting to set prices.
We are taking actual cost figures sent
in by photographers, which, when
averaged out, leave a modest profit
of around 5% to 8%. If only this
profit is realized from figures that
show a necessary return of about $20
per hour, how can anyone offer a
publicity photograph for $3 as was
reported in the price survey?

Superman Photographer

This would mean that all the work
of loading up, going to, photograph-
ing, returning, developing, printing
and finishing would be accomplished
in a total of 9 minutes. Maybe he can
do it, but | am afraid that the pay-

ments on his Superman Space suit
and his handy-dandy fully automatic
film developer, dryer, printer, devel-
oper, fixer, washer, dryer, sorter,
spotter and packager might wipe out
the few cents which are the average
profit on $3 worth of sales.

The mode price of $10 would
allow only %2-hour, which is still fig-
uring awfully close, and at today’s
prices would be unprofitable.

Let’s take another route to deter-
mine the approximate output required
by a photographer. Fifty-two weeks
in a year at 40 hours per week =
2080 hours per year. Take off 6 holi-
days, 10 days vacation, 7 days sick
leave and you have 1896 hours; at
50% efficiency that means that 948
hours can be gainfully used and bill-
able.

Now if we need $14,000 per year
for every employee on the payroll
and there will be 1 non-producer for
every 2 producers, then each pro-
ducer has to do half again his own
quota to cover the office help, etc.,
whose services are not billable. This,
then, equals $21,000 per year which
must be produced in 948 hours or
$22.15 for each hour.

The only discrepancy | will admit
to, in the figures | have given is that
of 40 hours per week. But then why
not aim at making a living in the

length of time other industries do.
But notice how close this figure
comes to the one arrived at from an
entirely different source and using a
low wage scale of $120 per week.

Answer Is in Your Figures

Knowing what return is needed
makes it easy to find how much time
one can spend on a job if it is neces-
sary to meet a competitive price.

Remember, our figures here are
averages. Higher priced studios should
return more, and lower ones might
get by with less. But the real answer
for you lies in your own figures for
your particular type of operation.

An employee consistently turning
out considerably more than 3% times
his salary would seem to be in line for
a raise unless his high productivity is
a result of a costly investment in
equipment, or he needs an above
average use of low priced or non-
productive labor to achieve his total.

Individual situations will vary but
the figures used here are the actual
costs of running a photographic busi-
ness. | hope if you don’t have accu-
rate figures of your own you won’t try
to “beat the percentage.”

You know what happens to gam-
blers who bet against the percentage.
You might wind up as they do —

broke. @

DO YOU USE THE ADAMS RETOUCHING MACHINE?

From Gold Coast, Africa to Libya and New Zealand ...
they like Adams Retouching equipment

We’'ll see you at the show in June at Booth 1645.

Retouchers say:

it's BETTER, QUICKER, CHEAPER

Venezuela e Spain e Peru
Norway e Mexico e Philippines
Bermuda e Puerto Rico

Canada ® Rhodesia e Switzerland

In these, and many other

countries, the top professional
photographers and retouching
experts use ADAMS EQUIPMENT

Zip out this coupon to our zip code today...

ADAMS RETOUCHING MACHINE COMPANY
846 Broadway e Denver, Colorado 80203

Please ship

Adams Retouching Machines at $295 ea

(Note: Enclose $150 down for each machine if monthly pay-
ment plan is desired, or deduct 5% discount If full cash

accompanies order)

Please send full descriptive literature on

0 RETOUCHING MACHINE

0O PRESS DRYER

O LEAD SHARPENER

0O MAGIC CROPPER
0O BABY POSER
0 COLORADO VACATIONS

| understand it will In no way obligate me to abandon the
old-fashioned and costly method of portrait retouching

NAME .
ADDRESS
CITY

STATE ZIP CODE.
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The quality proof book.
Camille’s new, deluxe showcase
for your bridal proofs. Superb:
ly constructed with gold tool-
ing, rounded corners, 18 acetate
pockets for 36 prints, and
padded covers. Includes a con-
cise order form for each photo.
Available in white. Accommo-
dates 3%2x5 and 4x5 proofs.

THE CAMILLE COMPANY
824 Bergen St., Brooklyn, N.Y. 11238

Color &
You

Charles Smith

It's No Toy

I never cease to be amazed at the
variety of tastes and interests among
the photographers who read this col-
umn and what items they find of in-
terest and value. | carried a twin-lens
reflex camera in my pocket for two
months and originally thought it
might be a photographic toy and
then found that many thought it
could be a valuable professional tool.

I am speaking of the Tessina 35mm
camera which is about the size of a
pack of cigarettes and weighs very
little more. It is practically unnoticed
when carried on your person con-
tinually; yet is capable of very good
photography when judged by rather
strict standards.

A run-down of its features is al-
most beyond belief. It takes any
emulsion which is coated on 35mm
perforated film. You can buy cassettes
or load your own. When you load
your own you can load from regular
cartridges bought anywhere and even
without darkroom by using the day-
light loading accessory. You can also
load from bulk rolls of 35mm in your
darkroom. If you load from bulk your
film will cost about "/2¢ per frame in
black-and-white and less than 3¢ per
frame in color.

This camera is not in any sense a
toy. It has a very high quality /2.8
lens. The shutter speeds include bulb
and from 2 to 1/500 with provision
for strobe and flashbulb synchroniza-
tion. Unlike most larger cameras it

has a spring wound motor which
cocks the shutter and winds film.
With it you can make a half-dozen or
more exposures in rapid succession
without rewinding. You can focus as
close as 97, filling a frame with a
letterhead.

For composing it has a frame
finder, groundglass focusing, field
lens and a really precision prism
finder with 6X magnification of the
groundglass image. This allows close
focusing under any conditions. A
sliding lens cover protects the twin
lenses and also keeps the shutter
from being released when it is
closed.

Quality Results

For most practical purposes the
Tessina is a 35mm twin-lens preci-
sion camera which produces 41Tmmx
21mm frames of quality the equiva-
lent to other 35mm except for size.
Black-and-white negatives enlarge to
high quality 8x10 prints from fine
grain film when processed with care.
The color slides project so well that
I have seen an experienced illustra-
tive photographer sit and look at
them completely unaware that they
were not from double frame 35mm
film.

| have on several occasions pro-
jected the positive slide onto a roll
film holder from my enlarger and
made internegatives on Kodacolor-X.
From these internegatives | have
made 16x20 color prints which have
been unbelievably good. The 8x10
prints from them are acceptable by
almost any standards.

The camera is particularly handy
for experimental work. | have made
quite a few tests of emulsions | was
not familiar with, such as infrared
color negative, and finding such
things as how far | could reasonably
push High Speed Ektachrome.

A special flash attachment for the
camera is much smaller than the
camera, has a recessed reflector and
slips into the exposure meter recepta-
cle. It may sound unbelievable, but
this camera also has a coupled expo-
sure meter which slides out to ac-
commodate the flash.

Make Photographic Notes

Processing is done in regular 35mm
reels and tanks and the strips of film
run into your enlarger in the usual
manner. The color slides are bound
in the most ingenious manner | have
seen. The cardboard mounts are sup-
plied flat and the inside surfaces are
coated with a rubber cement, contact
cement or something similar. You lay
your film on it, fold it and rub it be-
tween your fingers. It is mounted

Turn to page 159



COURSE NO. 5

COLOR NEGATIVE
RETOUCHING AND
CUSTOM PRINT
FINISHING

TUITION: $175
DEPOSIT: $100
DATE: August 10-15

In this course the latest methods in
color negative retouching and custom
color print finishing will give the stu-
dents an opportunity to give color
prints their own personal interpreta-
tion. The students will be working on
color negative retouching and related
positive corrections on prints, also
color print finishing by means of
brush spotting, dye, color pencil and
airbrush work. Students may bring
some of their own work to be finished
under expert guidance. Close per-
sonal supervision is insured.

INSTRUCTORS:

Yetta Marsh, Dallas, Texas; Karen
Musgrove, Dallas, Texas; Douglas
McDonald, Dallas, Texas; Roger Ce-
coni, Guest Lecturer, Eastman Kodak
Co., Rochester, N. Y.; Gerhard Bak-
ker, M.Photog., Milwaukee, Wis.

COURSE NO. 6

PHOTOGRAPHIC
PRINTING AND
FINISHING TECHNIQUES

TUITION: $175
DEPOSIT: $100
DATE: August 3-8

In only one week it is possible for you
to acquire the knowledge and tech-
niques for making fine prints of por-
trait, commercial and industrial sub-
jects. Learn the newest methods of
enlarging, multiple and contact print-
ing, printing for salon exhibition,
copying, restorative work, printing of
problem negatives, toning, airbrush-
ing, vignetting; presentation of fin-
ished work, framing techniques. All
negatives will be furnished by the
school.

INSTRUCTORS:

Bill Bell, M.Photog.Cr., Albuquerque,
N. M.; Sam Bogosian, Racine, Wis.;
Joseph Blackwood, Cr.Photog., Phi-
lippi, W. Va.; David Stouffer, M.Pho-
tog., South Bend, Ind.; Martin J.
Schmidt, M.Photog.Cr., Chicago, IIl.;
Gerhard Bakker, M.Photog., Milwau-
kee, Wis.

ENROLL NOW

. in one or more courses to
refresh your knowledge or learn
new techniques working beside
top professionals.

COURSE NO. 7

ART FOR THE
PHOTOGRAPHER

An Appreciation of Art from
the Photographer's Viewpoint

TUITION: $125
DEPOSIT: $75
DATE: July 27 - August 1

This course is for those who wish to
gain a basic knowledge and appre-
ciation of art and to observe the rela-
tionship between photography and
the other major art forms. Instruction
will provide an insight into the princi-
ples which have guided all works of
art from early times. The subject
matter will embrace not only painting,
drawing, design and composition,
architecture, sculpture and photogra-
phy, but such diverse aspects of art
as music, styles in portraiture, print
presentation, framing, uses of color,
and studio and home decor. This
course will give you the spark you
need to give your work more origi-
nality — whether you are a portrait,
commercial or illustrative photogra-
pher.

INSTRUCTORS:
Edward A. Boerner, M.A., Milwaukee,
Wis.; Gerhard H. Bakker, M.Photog.,
Milwaukee, Wis.
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COURSE No. 8 & 9

COLOR PRINTING
AND
PROCESSING

TUITION: $175

DEPOSIT: $100

DATE: §— July 13-18
9 — July 20-25

Through a unique method of instruc-
tion you will become familiar with and
learn to overcome many of the prob-
lems encountered in color printing.
You will learn the theory of color and
how filters work, color negative qual-
ity and film construction, and use of
the densitometer. Color print quality,
including print evaluation, viewing
filters, finishing techniques, black-
and-white prints from color negatives
and processing errors, will be in-
cluded in the course. Class will be
limited to insure individual attention.

INSTRUCTORS, 8 & 9:

Vernon Nelson, Frank McLaughlin,
Robe:t Morris, Guest Lecturers, East-
man Kodak Co., Rochester, N. Y.;
Robert Madigan, Cr.Photog., Madison,
Wis.; Gerhard Bakker, M.Photog.,
Milwaukee, Wis.

COURSE NO. 19 & 20

PRINCIPLES OF
PROFESSIONAL
PORTRAITURE
(A) &(B)

TUITION: $145

DEPOSIT: $75

DATE: 19 — June 22-27
20 — July 20-25

Here Is an ideal course for the be-
ginning portrait photographer or one
who feels he should revise and im-
nrove his professional techniques.
Fundamentals of successful por-
traiture make this one of the most
popular courses at the School, Cc irse
20 is a "Mr. & Mrs, Special” with
course 28.

INSTRUCTORS, 19(A):

Leo Stern, M.Photog.Cr., Kansas City,
Mo.; Cliff Harden, M.Photog.Cr., At-
lanta, Ga.; Horace Chase, M.Photog.
Cr., New Albany, Ind.; Sam Bogosian,
Racine, Wis.; Merle Deardoff, Cr.Pho-
tog., Chicago, lll.; Gerhard Bakker,
M. Photog., Milwaukee, Wis.

INSTRUCTORS, 20(B)

Jack Coleman, M.Photog.Cr., Dan-
ville, Ky.; Don C. Blair, M.Photog.Cr.,
Murray, Utah; Horace Chase, M.Pho-
tog.Cr., New Albany, Ind.; Sam Bogo-
slan, Racine, Wis.; Merle Deardorff,
Cr.Photog., Chicago, lll.; Gerhard
Bakker, M.Photog., Milwaukee, Wis.

COURSE NO. 10(A) & 11(B)

ADVANCED
COLOR PRINTING
AND PROCESSING

TUITION: $195

DEPOSIT: $125

DATE: 10— July 27 - August 1
11 — August 3-8

This is a course for the color techni-
cian or photographer who is making
his own color prints and wants to
learn advanced techniques for cus-
tom finishing. Course will include
electronic pre-reading, off-easel, on-
easel reading; re-calibration; masking
for contrast control; exposure tech-
niques including local dodging, burn-
ing-in and texture screens.

INSTRUCTORS, 10 & 11:

Donald Hooper, Rochester, N. Y.; Fred
Knapp, Joe Schwab, Guest Lecturers,
Eastman Kodak Co., Rochester, N. Y.;
Robert Madigan, Cr.Photog., Madison,
Wis.; Gerhard Bakker, M.Photog., Mil-
waukee, Wis.

COURSE NO. 21 & 22

ADVANCED
PROFESSIONAL
PORTRAITURE
(A) & (B)

TUITION: $185

DEPOSIT: $100

DATE: 21 —June 29-July 4
22 — July 27 - August 1

Under the supervision of outstanding
professional portrait photographers,
you will learn the newest techniques
in creating high-style portraits of men,
women and children in a variety of
poses. Subject matter will feature
both formal and informal portraiture
in the home and the studio, as well
as print presentation,

INSTRUCTORS, 21(A):

Roy Beadling, M.Photog., Zanesville,
Ohio; Van Moore, M.Photog.Cr.,
Greenville, S. C.; LaVerne Friesen,
M.Photog.Cr., Buhler, Kan.; Bill
Weaks, M.Photog.Cr., Plainview,
Texas; Orrion Barger, M.Photog.,
Chamberlain, S. D.; Nobby de Gra-
velles, M.Photog., Thibodaux, La.;
Gerhard Bakker, M.Photog., Milwau-
kee, Wis.

INSTRUCTORS, 22(B):

Kaye Marvins, M.Photog.Cr., Houston,
Texas; Melvin Newsom, M.Photog.
Cr., Webster, N. Y.; Glen Nelson, M.
Photog.Cr., Tulsa, Okla.; Bill Bell,
M.Photog.Cr., Albuquerque, N. M.;
Jack Coleman, M.Photog.Cr., Dan-
ville, Ky.; Don C. Blair, M.Photog.Cr.,
Murray, Utah; Gerhard Bakker, M.
Photog., Milwaukee, Wis.

COURSE NO. 14

BUSINESS
FUNDAMENTALS
FOR STUDIO OWNERS

TUITION: $185
DEPOSIT: $100
DATE: August 10-15

Regardless of present volume, you
should employ a progressive ap-
proach toward the application of
planning, selling, advertising and re-
lated tools of business growth. This
course will teach the ease with which
you can make sound and rewarding
decisions by following accepted tech-
niques that can be tailored to your
own business. This course will show
the smaller studio how to apply the
same basic business principles used
successfully by the larger corpora-
tions.

INSTRUCTORS:

Charles H. Haynes, Cr.Photog., De-
troit, Mich.; Robert LaTorre, Cr.Pho-
tog., Rochester, N. Y.; Ted Sirlin,
M.Photog., Sacramento, Calif.; John
Briggs, Cleveland, Ohio; Gene Bots-
ford, M.Photog., Oak Brook, lll., Guest
Lecturer, Eastman Kodak Co.; Ger-
hard H. Bakker, M.Photog., Milwau-
kee, Wis.

COURSE NO. 23

DIRECT COLOR IN
PROFESSIONAL
PORTRAITURE

TUITION: $195
DEPOSIT: $125
DATE: August 10-15

The transition from black-and-white
to color is made easier through com-
prehensive instruction. Subject mat-
ter will include color harmony, theory,
composition and color psychology as
applied to portraiture of men, women
and children. Also included: lighting,
make-up, color processing, finishing,
mounting and presentation.

INSTRUCTORS:

John Howell, M.Photog.Cr., Winnetka,
Ill.; George Stock, M.Photog.Cr., Mar-
tins Ferry, Ohio; B. Artin Haig, M.Pho-
tog.Cr., Milwaukee, Wis.; Frank C.
Fogler, M.Photog., Atchison, Kan.;
Robert Nicol, Lakewood, Colo.; Rich-
ard E. Vasicek, M.Photog., Longmont,
Colo.; Robert Madigan, Cr.Photog.,
Madison, Wis.; Gerhard Bakker, M.
Photog., Milwaukee, Wis.



COURSE NO. 16

PRINCIPLES OF
COMMERCIAL
PHOTOGRAPHY

TUITION: $195
DEPOSIT: $125
DATE: August 17-22

Sound concepts of commercial pho-
tography can better qualify you to
serve your clientele. The use of cam-
era swings, lighting of common prod-
ucts, understanding of art principles,
interior and exterior architectural
photography, the making of copy pho-
tographs and the use of valuable
short-cuts are only a few of the sub-
jects covered by instructors who have
learned them by actual experience
in building their own successful
business.

INSTRUCTORS:

William W. Carrier, Jr., M.Photog.Cr.,
Memphis, Tenn.; Richard Atamian,
M.Photog.Cr., Saginaw, Mich.; Harper
Leiper, M.Photog.Cr., Houston, Texas;
Merle Deardorff, Cr.Photog., Chicago,
lll.; Gerhard Bakker, M.Photog., Mil-
waukee, Wis.

COURSE NO. 24

GITTINGS
SEMINAR

TUITION: $200
DEPOSIT: $125
DATE: August 3-8

An intensive fast moving week, filled
with information to make you a better
portrait photographer and your busi-
ness more profitable. In one week you
will acquire the things that would take
you a lifetime of experience to com-
pile. Each student is asked to bring
three prints for critique.

INSTRUCTORS:

Paul Linwood Gittings, M.Photog.,
Houston, Texas; George Caragonne,
Cr.Photog., Prairie View, Texas;
Arthur Heitzman, M.Photog., Houston,
Texas; Fred Winchell, M.Photog.,
Houston, Texas; Yvonne Blumberg,
Houston, Texas; Gerhard Bakker,
M.Photog., Milwaukee, Wis.

COURSE NO. 17

ARCHITECTURAL
PHOTOGRAPHIC
TECHNIQUES

TUITION: $225
DEPOSIT: $125
DATE: June 29 -July 4

Limited to experienced photogra-
phers wishing to further their tech-
niques in serving national architec-
tural markets. Latest trends and
equipment used in architectural pho-
tography will be featured. Course
sponsored by the Architectural Pho-
tographers Association. PREREQUI-
SITE: Principles of Commercial Pho-
tography, or Advanced Commercial
Photography, or equivalent: plus five
years as a practicing photographer.

INSTRUCTORS:

Ezra Stoller, New York, N. Y.; Frank
Lotz Miller, M.Photog., New Orleans,
La.; Lawrence S. Williams, M.Photog.
Cr., Upper Darby, Pa.; Mason Pawlak,
M.Photog., Detroit, Mich.; Merle Dear-
dorff, Cr.Photog., Chicago, Ill.

COURSE NO. 25

BRIDAL AND
CANDID WEDDING
PHOTOGRAPHY

TUITION: $195
DEPOSIT: $125
DATE: August 17-22

You'll learn how the experts cover a
wedding from the bride's first formal
portrait in the studio, bridal salon or
home to the last photograph as the
couple leaves on the honeymoon. In-
struction will cover church customs,
wedding etiquette, lighting and pos-
ing, as well as merchandising the
final product. Students are required
to bring their own cameras and light
sources they normally use for bridal
informals.

INSTRUCTORS:

Melvin Newsom, M.Photog.Cr., Web-
ster, N. Y.; Howard T. Powell, Winter
Park, Fla.; Philip Aull, Charlotte, N. C.;
Gerhard Bakker, M.Photog., Milwau-
kee, Wis.

COURSE NO. 18

LAW ENFORCEMENT
AND LEGAL FORENSIC
PHOTOGRAPHY

TUITION: $185
DEPOSIT: $100
DATE: July 6-11

This course will be of utmost im-
portance to all photographers who
are now doing or are interested in
becoming more proficient in law en-
forcement photography. Subjects will
include: photographic techniques,
mechanical and psychological fac-
tors, what equipment to use, identifi-
cation photography, crime scene pho-
tography, surveillance photography,
specific crimes, accident photogra-
phy, camera handling in night con-
ditions, use of motion picture equip-
ment, ultraviolet and infrared, docu-
ment photography. Preparing Court
exhibits; admissability of evidence
photography; the photographer on
the witness stand.

INSTRUCTORS:

Jim Moore, Tallahassee, Fla.; Richard
Edie, Colorado Springs, Colo.; Pat
Cannon, M.Photog., Guest Lecturer,
Eastman Kodak Co.; Jack Cosan,
Detroit, Mich.; Karl Jung, Chicago,
ll.; J. E. Robbins, Rochester, N. Y.

COURSE NO. 31

CREATIVE PORTRAITS
AND PICTORIAL
PRINT FINISHING

TUITION: §175
DEPOSIT: $100
DATE: June 22-27

An intensive course in print enhance-
ment and finishing for higher profit
Instruction will include oil color

smearing and spotting, color blemish
and background correction, canvas
mounting and texturing, Florentine
reticulated finished, gold leafing,
glazing and antiquing. The course is
limited to the first 20 applicants, in-
suring individual attention and en-
abling each student to take home four
prints he will be proud to hang. Prints
will be furnished by the school; or
students may bring their own prints
for finishing.

INSTRUCTORS:

Douglas McDonald, Dallas, Texas;
Loretta Ray, Dallas, Texas; Gerhard
Bakker, M.Photog., Milwaukee, Wis.
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Official Application Form

Please accept my application for the course
covrses) | have checked:

COURSE
NO. COURSE NAME
— [
< 0O 1 PHOTOGRAPHIC DEPARTMENT MANAGEMENT SEMINAR
o 0 2 INDUSTRIAL FILM WORKSHOP
g (] 3 MOTION PICTURE FILM EDITING
g ) 4 35mm SLIDE FILM PRESENTATION WORKSHOP
0 5 COLOR NEGATIVE RETOUCHING AND CUSTOM
PRINT FINISHING
O 6 PHOTOGRAPHIC PRINTING AND FINISHING TECHNIQUES
0 7 ART FOR THE PHOTOGRAPHER
:t‘ O 8 COLOR PRINTING AND PROCESSING (A)
o O 9 COLOR PRINTING AND PROCESSING (B)
1y 0 10 ADVANCED COLOR PRINTING AND PROCESSING (A)
E 0 | ADVANCED COLOR PRINTING AND PROCESSING (B)
T} 0O 12 SMALL CAMERA =8B! (2", x 2'4)
= 13 SYMPOSIUM ON MEDICAL PHOTOGRAPHY AND
ILLUSTRATION
0O 14 BUSINESS FUNDAMENTALS FOR STUDIO OWNERS
] 32 SMALL CAMERA (35mm)
——d
< 0 15 COMMERCIAL ILLUSTRATION
g 0 16 PRINCIPLES OF COMMERCIAL PHOTOGRAPHY
}5%)
E 0O 17 ARCHITECTURAL PHOTOGRAPHIC TECHNIQUES
8 0O 18 LAW ENFORCEMENT AND LEGAL FORENSIC PHOTOGRAPHY
0 19 PRINCIPLES OF PROFESSIONAL PORTRAITURE (A)
0 20 PRINCIPLES OF PROFESSIONAL PORTRAITURE (B)
0 i ADVANCED PROFESSIONAL PORTRAITURE (A)
- 0 2 ADVANCED PROFESSIONAL PORTRAITURE (8)
—_ m| 23 DIRECT COLOR IN PROFESSIONAL PORTRAITURE
g 0 24 GITTINGS SEMINAR
0 25 BRIDAL AND CANDID WEDDING PHOTOGRAPHY
o 0 26 A WEEK OF PORTRAITURE WITH JOE ZELTSMAN
2 0 27 BASIC OIL COLORING
0 28 ADVANCED OIL COLORING
0 29 ADVANCED BRUSH OILS
) 30 NEGATIVE RETOUCHING
0 31 CREATIVE PORTRAIT AND PICTORIAL PRINT FINISHING

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC. o
P.O. Box 7197 Chicago, IL 60680
| om encloting o deporit on eoch courte for which | opply and | understond tha! it will be credited to my

totel Wition fee. | alio undertond tho! the entire bolonce of the tuition fee i1 poyoble on the first doy
ol the coune

Students regutering for any of the advonced courser must have ottended o basic course. Please check basic
covise attended

e P DC DI 0Y 0 Commerciol Photogrophy What yeor?,
Principler of Profesvional Portraiture What yeor?.
Oil Coloring (Bowc] What year?_
Color Printing ond Procening What year?.
Age S Years of experience. Employer?, Employee?.

Appliconts for advanced courses without prerequisite credit will be considered for approval
by the Admissions Committee of the Winona Trustees, only upon special request and the
filing of a special questionnaire.

Name i —
{plecte hond letter or typewrite)
Street SESENENE = S
Ciry. o . Srate__ — ==t .
NOTE Relunds for deposity will be mode only in case of emergency ond under no circumitances loter thon

two weeks preceding opening dote of courre. Full details a1 to wppliet required, housing service, etc., will
vpon receipt of applcotion and 1 acceptonce. All counes ore limited in enrollment, and will be

e, first yerved  boss. The specified deporit must accompany oll opplications. Mail
Dept. W, P.O, Box 7197, Chicago, |l 60480. The school
LR e e e 1% A TR DA 5 YD, 3 > =

phers of Ame:
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TUITION

$175
$175
$300
$175

8175
8175
$125
$175
$175
$195
$195
$175

8155
8185
8145

$210
$195
$225
$185

8145
$145
$185
$185
$195
$200
$195
$175
$130
$150
$175
$145
$175

DEPOSIT

$100
$100
$150
$100

$100
8100
$ 75
100
$100
$125
$125
s100

$100
$100

o

I Yo £

8125
$125

$125
$100

$75

DATE

June 16-20
June 16-20
June 16-20
June 16-20

August 10-15
August 3-8
July 27-Aug. 1
July 13-18
July 20-25
July 27-Aug. 1
August 3-8
July 13-18

July 13-18
August 10-15

August 24-29

July 6-11
August 17-22
June 29-July 4
July 6-11

June 22-27
July 20-25
June 29-July 4
July 27-Aug. 1
August 10-15
August 3-8
August 17-22
July 6-11

July 13-18
July 20-25
July 27-Aug. 1
June 29-July 4
June 22-27



Color & You couple of minutes. This gives him a color, whatever that is. This makes
From page 154 \’IJ}‘\T h.l\ N \‘U"w \\L“\;W ({\N‘\ not !l"\\i interesting non-accurate color ac
% to curl again, If prints are badly ceptable. This opens the field of
curled he sometimes has to repeat double printing both by changir
the performance. He also found that negatives and dodging two
f he used a blotter over his print in on the same sheet of paper, or print
just like that, no heat or ume 1 dry mount press the blotter was ing from sandwiched negatives such
wasting efiort more likely to absorb trash particles as many of us have often done with
Of course, the question immedi- than the print. He quickly cautions black-and-white. Superimpose a few
ately arises as to what any profes- that if this is practiced you must be of vour negatives and look at them
sional photographer might do with very careful to pre-heat both the Think it over, you may find it of in
such a camera. Well, we know it will blotter and print to remove all terest and value in some work other
not today replace the view camera, moisture than the wedding candids we have
the 2'/4 SLR or even the double frame It is interesting to note that pho- seen done this way in recent years. @
35mm, but neither will they do what tographers and, to a great extent, our
it can do. It can serve the legal pho- customers have found that we are Charles S ‘ 7 [T S
tographer who might have to work in capable of obtaining accurate FL 32205
areas where it is not to his interest
that his camera be detected. The
same applies to law enforcement and IS ’ ¥ oL e
many in-plant demands. The illus- \

trator can carry it constantly for pho-
tographic note-making on locations,
props, and other data which might be
forgotten. The convention goer,
sightseer and traveler can carry it
constantly just on the outside chance
that he might want to make a pho-
tographic note when he did not ex-
pect the need to arise.

| found one surprising function this
camera performed. Coming out of its
soft leather case in your pocket or
hanging around your neck it identi-
fies you as a photographer and gener-
ates conversation about the only sub-
ject which really puts the bread on
vour table: photography. In my ex
perience this conversation frequently
shifted from the general to the specific
and somebody would mention a pho
tographic assignment which needed
to be executed and the job was later
done. Whether it would ever have
been done without the Tessina bring
ing up the subject of photography we

will never know. This applies to all

forms of advertising and business

promotion, but most such efforts
ot be so directly identified with ‘ v
BTG SRUBHCRY TR W) | ...When we talk about deliv If you should ever visit Dallas

sales being matle ery. Oh sure, there'll be a late we Invite you to see our new
order once in a blue moon. But plant at 7500 Ambassador Row
the moon isn't blue very often, (in Brook Hollow Industrial Dis
these days. trict), We'd be delighted to
show you through

In summation, 1t 1Is a camera In a

field by itself and if you do not see
one on vour d
Yvonne Brandes at Karl Heitz, Inc

979 Third Ave.,, New York, N. Y Why? Because, with the

1 ol '
ealers shell, write 10

10022, They obtain the camera from 17,000 square feet of space in
a watchmaking firm in Switzerland our new plant, we have doubled
and import it. They will be pleased the number of printing dark-
to send you some illustrated litera rooms. And we have more space
ture on the camera and tell you for employee training, process
where you may see or purchase one ing and a lot of other things.

‘[ All of this means we can say
| to you, in a firmer voice, that
| delivery dates have been tight-
ened up — and a number of

other improvements made that E@E@m

] ' 3 IS 3y f r D o= o
you'll be glad t? d",_(_ UV,L l'("‘ A Division of Meisel Photochrome Corp.
mounting color prints, He slightly | yourself next time you get an g 6067, Dallas, Texas 75222 + (214) 6371550

on the back and | order back from us Box 4002, Atiants, Ga. 30302  (404) 344.8374

Mounting Color Prints

AUTO

We have received a couple of
| |

pretty good ideas from a reader in

Marvland which might be o [

interest ‘

to small volume photographers on \

the subject of flattening and dry \

.
dampens his prints

rolls them in a blotter roll for just a L



Saunders-Omega
Print & Repeat Easels

Efficiency is what you're after in the
color darkroom. And that's what Saunders-
Omega “print-and-repeat” easels are all
about.

Specially designed to save you time and
money in color enlarging (particularly with
basket processing), they provide all the
features the pros want most.

PR 810 Multi-Size Easel lets you make
multiple prints from one or several nega-
tives on a single sheet of 8x10" paper,
in five standard sizes. one 8x10"; two
5x7"; four 4x5”; four 3%x5" or eight
2¥%x3%.", The heavyweight easel remains
stationary; the paper moves from print to
print, All metal, 1” high for autofocus or
manual enlargers.

PR 1620 Multi-Master Easel for dupli-
cate, mixed or different-size prints on
16x20" paper in the following choices:
four 8x10"”; eight 5x7”; sixteen 4x5"...
or any combination.

See them both today—and other profes-
sional Saunders-Omega easels—at your
dealer, or write for details of our full line.
Simmon Omega, Inc., Box 1060, Wood-
side, N.Y. 11377. In Canada, Berkey Photo
(Canada) Ltd., Ontario.

~ Simmon ...

DISPLAY TYPE SET ON OMEGA STAROMAT FMOTOTYPESETIER
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Trade
Talk

Kriss and MacCallum are moving their
studio and offices from 830 Park Avenue
to 4867 Pacific St., Omaha, Neb. . . .
Berkey-ColorTran, Inc., has opened a new
sales office and showroom at 25-20
Brooklyn-Queens Expressway West in
Woodside, N. Y. . . . M. Clark Townley is
moving Townley Studio into a remodeled
three-story building at 152 W. Michigan,
Jackson, Mich. . . . Gordon A. Reims has
opened a commercial and portrait studio
at 11 Mechanic St, Camden, Maine.
During the summer he and his wife,
Anne, will maintain an open-to-the-pub-
lic photo gallery with invitational exhibits.

Virgil Parker, Secretary, discusses plans
for the August 17-18 meeting of the
Daguerre Club of Indiana at Winona School
of Professional Photography with President
Robert Fahrenkrug, M.Photog. Mr. Parker
holds a Verito-brass barreled 15 lens origi-
nally given to the Daguerre Institute by the
Wollensak Co., during the time the
Daguerre club members maintained the
Winona School. The lens is inscribed, “Do-
nated to the Daguerre Memorial Institute
by the Wollensak Co., A.D. 1911.”

The Madison, Fla. Enterprise-Recorder
printed one of David A. Avant, Jr.'s prize
winning portraits in full color on the front
page along with a story on Avant. .
Corvallis, Ore., Lodge No. 1413, Benevo-
lent and Protective Order of Elks, has
presented the name of Frank Hise, to the
Grand Lodge, for the office of Grand
Exalted Ruler for 1969-70. The Elks maga-
zine devoted a full page to Mr. Hise in
the March issue. . . . James E. Wilkie, Jr.,
resigned as staff photographer, after 17
years with the Arizona Highway Depart-
ment, to devote full time to his Starlite
Photo Service in Phoenix. Keith Lytle suc-
ceeds Mr, Wilkie with the highway de-
partment.

The Institute of Incorporated Photogra-
phers has awarded an Honorary Fellow-
ship to Yousuf Karsh. . . . Walter Petrigo,
Calgary, Alberta, has been made a Fellow
of the Royal Photographic Society. . . .
Peter Gowland, Santa Monica, Calif., has
accepted a faculty Associateship to super-
vise all instruction in glamor photography
for the School of Modern Photography,
Little Falls, N. ). . . . Donald H. Hooper,
formerly with a&r Color Labs, Inc., has
opened offices at 2189 Dewey Avenue,
Rochester, N. Y., as a Color Consultant.

John Kent is now National Sales Manager,
Photo Products Division of Braun North
America. . . . George F. Dappert has been
promoted to General Manager of GAF

John Kent Martin Andresen

Corporation’s Industrial Photo Division,
New York City. . . . Martin Andresen was
named by Calvin Communications Indus-
tries to head its creative commercial pho-
tography department in Kansas City, Mo.
. . . Walter Croxton will be field Sales
Manager for Graflex, Inc. audio-visual and
photographic products in the Mid-Central
States area.

Karl W. Gullers, Stockholm, Sweden, a
Trustee of the Photographic Art and Sci-
ence Foundation, visited the headquar-
ters of the Professional Photographers of
America and the Hall of Fame in Des
Plaines, 111., last month. His last visit was
during construction of the facilities in
1965.

Program headliners for Seminar 69, spon-
sored by the Professional Photographers
of Canada at York University, Toronto,
May 23-26, include: Harold Flaherty, M.
Photog., Buffalo; Ron and Eleanor Miller,
Toronto; Monte and Sandi Zucker, Silver
Spring, Md.; Edgar Carlson, M.Photog.Cr.,
Dallas; Kaye Marvins, M.Photog., Hous-



The British are still an inventive
nation, and their stands on the
first floor of Photo-Expo 69,
(June 7th-15th) have much to in-
terest the professional photogra-
pher. If you cannot get along to
see the new equipment on these
stands, however, send for a free
catalogue.

Werite to:

George H. Wilkinson Esq.
Chairman
British Photographic Export Group
230 Vauxhall Bridge Road
London, S.W.1., England

MOVING?

Make sure The Professional
Photographer follows you. Al-
low six weeks for change of
address. All inquiries or com-
munications on circulation
should be addressed to:

THE PROFESSIONAL PHOTOG-
RAPHER, 1090 Executive Way,
Des Plaines, Ill. 60018.

ton; Ralph Morse, Life magazine, New
York; Boris Spremo, Toronto; Flip
Schulke, Life magazine, Miami; Walter
Halsted and Werner Marx, Schenectady,
N. Y.; Art Kane, Carl Fisher and Onofrio
Paccione. For information on Seminar 69,
write: PPOC Annual Seminar, P.O. Box
560, Terminal A., Toronto 1, Ontario.

Dr. Bela Gaspar, Beverly Hills,, Calif.,
has regained exclusive rights to his dye-
bleach process known as Gasparcolor and
all of his patents in other important areas
of color photography. With the reestab-
lishment of his laboratory, Dr. Gaspar
will continue his independent develop-
ment of a number of new products and
processes in the color photographic, still,
motion picture and graphic arts fields.

Eric Sanford, M.Photog.Cr.,, Manchester,
N. H., is conducting a European Camera
Tour to Germany, Austria, Italy and
Switzerland, July 13-28.

A one-man show of Paul Caponigro’s
photographs will run through May 11 at
the Friends of Photography Gallery, San
Carlos at 9th, Carmel, Calif. . . . An ex-
hibit of the photographs of John Eccles
is on display in the Tiffin Room Gallery,
Ogden, Utah. . . . An article written and
illustrated with photographs by King
Beach, King Photography, Cleveland,
Ohio, appeared in the Sunday supple-
ment section of the Cleveland Plain
Dealer.

Wayne Johnson, Vice President and Jim
Olive, President, Southeastern Photo
Equipment Co., Atlanta, were 1968 win-
ners of trophys presented by Pako Corpo

Wayne Johnson, Jim Olive, Governor Lester
Maddox,

ration of Minneapolis for outstanding sales
achievements. They received the con-
gratulations of Georgia’s Governor Lester
Maddox for their contribution to the At-
lanta economy and to the preservation of
the principles of free enterprise.

Treck PhotoGraphic, Inc., Rochester,
N. Y., has announced the retirement of
H. L. Boyer, Manager of Treck Photo
Graphic, Chicago. F. M. Cornwell will
become Manager of Treck in Chicago as
well as District Manager of the Midwest
J. A. Kaster succeeds Mr. Cornwell as
Manager in Minneapolis, R. A. Dunn re-
places W. Freeman, who is retiring, in

Jason
Hailey
prefers the

versatile
SPECTRA®

““With the new Photogrid Il, my
Spectra-Meter now gives me the
most accurate reflected as well
as incident light readings. Perfect
for all applications. | no longer
need two separate

meters.”
. . . Jason Hailey

Prices from

$7950

See your franchised
Spectra dealer

Photogrid 1l for
Refiected Readings R

PHOTO RESEARCH corp.

PHOTOMETRIC EQUIPMENT FOR SCIENCE AND INOUSTRY"
3000 North Hollywood Way, Burbank, Calif. 91502

Distributed by - SCOPUS, Inc.

Box 1070, Woodside, New York 11377
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Use it over and over while enlarging
on top of color or black/white paper . . .
You get the Texturefect that beautifies,
cuts retouching, eliminates spotting.

texturefect Prints attract money.
Isn’t it time you used some? You will
be happy! Order direct from ad:
8x10-$15; 11x14-$22.50; 16x20 $30 pp.
(Net price to user) Simple instructions included.

Sorry, no catalog, but see you at WSC Show,
Los Angeles, July 1215, Booths 25 & 26.

{exturC fects

7557 SUNSET BOULEVARD. HOLLYWOOD. CALIF 90041
TEL : (AC 213)876 15)

Look who’s a

Davis

* Member ot the Guiding
Faculty ot the Famous
Photographers School.

D & S Engineers know what it takes to
design and build tripods. No expense
is spared, no detail overlooked to as-
sure you reliability and convenience.

DAVIS A SANFORD . your one source ot
professionally designed tripods A accessories

DAVIS & SANFORD

24 Pleasant St., New Rochelle, N. Y.
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Lincoln, Neb. J F. Ramsden is now Sales
Manager for all Treck stores in Canada.
D. Anderson succeeds Mr. Ramsden as
Manager in Calgary and R J Lattimore
takes the place of Mr. Anderson as Mana-
ger in the Winnipeg store.

A new gallery for contemporary artists
in Chicago has opened at 501 N. Clark.
Known as LIVE from Chicago, it includes
photography and photo silkscreened
prints as well as paintings and sculpture.
Hours at the gallery are 11.00 am. to 7:00
p.m. everyday except Monday; and 2:00
p.m. to 5:00 p.m. on Sunday.

The South Bend (Ind.) Tribune has begun
commercial use of Lettertlex printing
plate system which produces flexible
plastic relief printing plates directly from
a photographic negative . . . Litton In-
dustries Datalog Division, San Francisco,
has introduced a color facsimile trans-
mission system known as Colorfax.

Eastman Kodak Company's award-win-
ning motion picture “Worth How Many
Words,” an 8-minute motion picture
illustrating how vital photography is in
imparting knowledge, is available for
showing to churches, schools, camera
clubs, and other interested organizations.
The film in 16mm color with optical
sound may be borrowed free of charge
from Audio-Visual Service, Eastman Ko-
dak Co., Rochester, NY 14650.

Ernest Brooks, Il, President Of Brooks Insti-
tute, School of Photography, Santa Barbara,
Calif., presented Frederick Quellmalz, Hon.
M Photog., Executive Vice President, PP of
A, an Honorary Bachelor of Professional
Arts Degree in recognition of Mr. Quell-
malz' "continued interest in higher educa-
tion . . and providing strength to the
profession.”

Projections Systems, Inc., 202 East 44th
St, New York, is exhibiting a collection
of more than two dozen projectors manu-
factured before 1930. The exhibit includes
a stereopticon dating from the late 1880s
and a rare 9'/jmm Pathex projector of
the early 20s.

Republic Color, Inc., New Rochelle, N. Y.,
has elected Wwarren Snyder, President;
and William Hopwood, Chairman of the
Board, Executive Vice President and Trea-
surer. . . . Ernst Hertzberg & Sons, Monas-
tery Hill Bindery, Chicago, has appointed
Harold Earley as Sales Representative cov-
ering the state of Ohio. . . . The appoint-
ment of Lionel Alderman as Manager,
Photo Science and Technology Depart-
ment, has been announced by Robert
Naiman, Executive Vice President, Optical
Systems Div., of Itek Corp. . . . Jack J
Kuscher, inventor of the Beseler Enlarger
and Dejur Dual-Professional Exposure
Meter, has been elected President of
Harvard Executive Research Center, Inc.,
N. Y. City.

Family Record Plan, Los Angeles, has
signed as a sponsor of the Truth or Con-
sequences television program syndicated
on approximately 100 major TV stations.

Joseph W. Wolf, Western Electric Co.,
Chicago, Chairman of Chicago Chapter
of the Society of Reproduction Engineers,
was named General Chairman of the In-
ternational Visual Communications Con-
gress, to be held at the Amphitheater in
Chicago, October 13-16.

Frank Dandridge, still photographer, New
York, N. Y., is interning with Mike Nichols
on the filming of Paramount's Catch-22,
under the American Film Institute's In-
tern Program.

Bell & Howell is offering courses in the
production of color television program-
ming and a service training course for
television equipment and systems. The
five-day courses will be held in facilities
at Bell & Howell Video and Audio Prod-
ucts Division in Skokie, Ill. Tuition for
the Production Course is $250. The Ser-
vice Training Course is $200. For informa-
tion write: School of Instructional Tech-
nology, 7234 N. Linder Avenue, Skokie,
IL 60076.

May 28 is the deadline for entries in the
Ninth Annual International Underwater
Photography Exhibition to be hosted by
the Florida chapter of the Underwater
Photographic Society. For entry blanks
and information contact Bill Crawford,
581 Calkins Court, NAS Pensacola, FL
32508.

A/V Newsletter, sponsored by Cine Com-
municators, Cine Magnetics, Inc., and
Projection Systems, Inc., containing in-
formation about audio visual products,
packaging and processing may be ob-
tained from: A/V Publishing Co., Box
4223, N.Y., NY 10017___ The 1969 Audio-
Visual Equipment Directory is available
at $7.00 per copy or $6.50 when payment
accompanies order, from National Audio-
Visual Association, Inc., 3150 Spring St,
Fairfax, VA 22030.

Kalvar Corporation, New Orleans has pre-
sented the first in its series of "Pioneer
in Dry Photography” awards to Edward



W 22 Airbrush Lessons

I'he Best .50¢ Investment You Can Make.
[' WILL HELP YOU DOUBLE YOUR INCOME.
Enclose .50¢ per Copy.

NAME

ADDRESS

cITY

STATE ZIP CODE

1914 W, DIVERSEY }d /{ /A 4 {) CHICAGO,
Harold C. Harsh, President of Kalvar Corpo PARKWAY AAIENS T SC ILLINOIS 60614

ration, presents award to Edward Rosse as
a Pioneer in Dry Photography

This precision system of top-quality telephoto

' ®
ilm tecl zy. Presente / Id C. W
'H!"lr‘sf:t (P::}’;:!(r)\;’\r(w[n(r;v\r:l,] Iliii ijz\ .:;’lr(r)(jog- ‘ nln"s & SAWYER UM""AR lE"s SVSIEMS lenses is dependability-proven by years of

heavy-duty field use of the U.S. Army, US.

nizes the contributions of individuals AHE AM""E ]’HE wunln's H"EST ur“cat Navy, U.S. Air Force, U.S. Marine Corps,

who have played a major role in advanc- N.AS.A. and by leading news, industrial,
ing photographic technology through in- “ A"n AMEH'BA“ MA“H scientific and motion picture units through-
novative foresight in the field of dry TnIUMP s"' gy Ot the world. 125mm to 2000mm
photography.

Looking forward to the time when the
United States converts to the metric Sys-
tem, SPIE-GLASS, journal of the Society
of Photo-Optical Instrumentation Engi-
neers, is béginning a phase-over by using
metric measurements in its technical and
editorial n rial. The English equiva- |
lents are included in parentheses. [

Cross Academy, Inc., 70 Madison St., Wor-

cester, Mass. 01608, has added a Photo

Spotting and Retouching course to their ‘

curriculum, Tuition of $290 for the course BlG 6 PROM
includes lodging at the Holiday Inn ad ‘ :

jacent to the Academy. ‘ PAC KAGE
Gerald B. Zornow, Vice President g -

penald B, Zamaw; Vice President and. | FOR BIGGER SALES * FOR BIGGEST PROFITS

General Manager, Marketing, Eastman

| PROM
| ~ PHOTOS @

| 2/4x6s PLUS 4 WALLETS

*You can hardly tell them from 5x7s

ONLY CASH WITH ORDERS PERMITS THIS LOW
PRICE, ADD $1.00 PER ROLL FOR FILM DEVELOP-
‘ ING. $2.00 FOR SHIPPING.

Allie C. Peed, |r Kenneth T. Lassiter [ 2/5X7 PROM MOUNTS

\ with openings for 4x6 prints —2 for 25¢
® Provides space to record date of dance
® Name of School ® Name of dance
COLORFUL BIG 6 PROM POSTERS —$3 EA.
Manager, Advertising and Customer Ser ‘ 3 DAY 'N P N

vices, PCIM. Kenneth T. Lassiter was | i -PLANT SERVICE
named Manager, Publications, PCIM \

Kodak Co., has announced the appoint
ment of Allie C. Peed, Jr., Cr.Photog., as \

N e bt e ey et s e o ot o ot bt e e

LS . WA MAIL THIS TODAY TO MYLAB NEAREST YOU

T”\V"ICY Lhem|(al C.()rp" '\“H‘\\YI”“‘ X : ‘ P. 0. Box 1454 Send Big 6 Posters @ $3.00 each

has acquired the Web Photo-Processing | [GEELCHICISURARELE] ] 5 i i : ax

Line of Fairchild Camera and Instrument MYLAB ¢ MIDWEST Send Blg 6 Sales Kit of natural color samples with prom mounts

Corporation’s Space and Defense S 5 P. 0. Box 1139 for $1.00

orpora 1()‘\ s Space and Defense Systems Burnsville, Minn. 55378

Div., called Fairweb. The process permits MYLAB & WEST [] ENCLOSED IS § CHECK

dry processing of a variety of photo- P. 0. Box 5247 = 1 . AR " .
; ek - SEND DETAILS OF OTHER MYLAB PROFESSIONAL SERVICES

graphic materials. The boards of Redwood City, Ca. 94063 5 ; : P T . o

directors of ,\L]n.]g(-mcnl and Tec hn()logv A Division of Other prom packages Weddings Groups Qty, Prints

Incorporated, Rochester, N. Y., and A-R pERten i PIAOUCHPEY ATTACH THIS TO YOUR LETTERHEAD
Color Labs have approved a merger plan
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of the two companies. . . . Sickles, Inc., SMITH-V|CTOR &

Scottsdale, Ariz., has completed negotia- @

tions to manufacture and market the UARTZ

Richardson Camera Company line of ani- 3 t‘j

mation equipment under the Sickles- '1 ‘
It’s what Richardson label. . . . General Binding STUDIO &

- ’ Corporation, Northbrook, Il., has ac- < .

lt doesn t do quired the business and assets of Web- <

that COUHtS. tron Corporation, Glenview, 1ll., manufac- KITS

turers of printing presses.

T -

A new type of porous stainless steel with
perforations so small the material can be
penetrated by light but not by water has
been developed by P. R. Mallory & Co.,

Inc., Indianapolis. In one application, the

® 3-600 watt QIP 3200°K Quartz Lights

® 3-SA210 Aluminum Light Stands; extend to
10 ft.

® 1-670 Case. Holds complete outfit,

Complete Outfit No. K3 .. ..... $150.00

Model K2

® 3-600-watt QIP 3200°K Quartz Lights
Porous stainless steel developed by P. R. ® 3-56 multi-purpose Stands

Mallory & Co., Inc. ® 1-512 Adapter for Background Stand with
an almost indefinite combination of heights.

What most wide-angle

lenses do is produce distor- .
tion and fulll off of sharp- material can be utilized for components | o 1.430L Case. Holds complete outfit.
« D

justrial and S > yducts
ness “t th(_) o(]ges ()f thc (8] inausiria 1N( consumer I)l( au Comple'e OU"“ No. K2 LW $lw.oo

ranging from transportation equipment to

photo, \ e

The Brooks Veriwide® b ' AT YOUR DEALER OR WRITE FOR CATALOG
camera doesn’t do that. i

No other camera or Rainbow Labs, Miami, has announced a SMlTH VlCTOR CORP.
lens available today can money-back guarantee if the color doesn‘t Griffith, Indiana 46319
touch it for Shal-l,nésﬂ of satisfy or if Rainbow fails to deliver
detail and freedom from candids after five days in the plant. The

distortion in extreme wide only “out’” they permit themselves are
angle photography. n cases of power failure, riots or Acts UNT

The Veriwide takes of God

\
subjects that are very wide. ‘ PHOTOGRAPHERS
Like big airplanes or small | An exhibition of photographs. of | for

( ) n ( DN ) y contem
cities. Its 47mm Schneider | porary architecture by Herbert Bruce ‘ UANTlTY PRINTS
Super-Angulon lens has a Cross opened at the California Museum on
105° angle of view at f/16. of Science and Industry on May 3, for a
[t’'s a very simple six weeks showing

mechanism. It handles with Send "; yourf.qua.?rtilty print to'rders and

the speed and ease of a fine Bajly the: proiit Wi r\o o

35mm camera. Yet gives More than 15 years service to photographers

you big, 2% x 3%” nega- nat:on»wnd_e, and constantly improved aut_o-

iivv% wit'h either 120 or 220 mated equipment, assure you of top quality
. e = and perfect uniformity.

film.

The back is inter- e Vilisl & , And 10% discount from these low prices:
changeable with other Veri- GHOARINS; r LeHz, o4, Lo-owner
wide or Graflex XI backs. ind Ad * Director of Ernst In"-‘lr 5x7 8x10

Details? Write Bur- GmbH wermany, and Immedi- 250 — 9¢ each 250 — 12¢ each
leigh Brooks Inc.,420 Grand at SRR FEHGERN T SR "“5'-'“"‘*‘ ol 500 — 8¢ each 500 — 11¢ each
A\'t‘., }‘:ngle\\'()(’d. N-l 07631 Wi -. k‘x""".:‘.ﬁ\‘ died a .‘. o (‘,n-\\.x‘!i L_.h'; ‘ M _$35

And see what the YOI FIOSpIAl i) YHNC) “ l"" e POSTCARDS 5M — $30 M
Veriwide won’t do for you. ne Lt Leitz Canada 'l td., branch plant

n 1952 and was still President when he Custom-Quality

BROOKS -VERIWIDE i e e S WALLET PRINTS 4¢

We do 'em by the thousand for hundreds of

And ‘ was killed in an auto- photographers with complete satisfaction.

hile accident, February 28. He was 50 or more per negative: 4¢ each, 25-49:
emploved at Photronics. Inc.. Milwaukee 41/5¢. Less than 25 per neg., or on orders
nd was about to ‘move to the Sandia totaling less than 500 prints: 8¢ each.
Coroaration in- Albtateratie Wallet prices net, no discount. Send nega-

v tive for sample. Contact printing only.
YOUR NAME IN MARGIN FREE

W Talle M.Pho Skeet Tall
( St Knoxville Fent died of a
hea \ k. A 11. Mr. Tallent re PHOTO SERVICE
1} AA <t iD e ' 1 1241-D Superior Ave. N.E
CEIVEQ NIS Viasier OF FROlograpny degree Cleveland, Ohio 44114 (216-621-2452)
1Y5¢ Q
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Take advantage of our Readers
Service to get additional
information on any advertise-
ment, new product, service or
literature in this issue.

Write the supplier's name

and address on the card; fill in
the back; cut out the card;
affix 5¢ stamp and mail.




Get all the facts. ..

Readers Service Card

| am interested in
Name of product or service

THE PROFESSIONAL
mentioned in the issue of
e " Photooraphep
Name
Address
City

State Zip

Please send complete information.

Readers Service Card

| am interested in

Name of product or service

THE PROFESSIONAL
mentioned in the issue of
on page “l“ura" ar@
Name
Address
City

State Zip

Please send complete information.

Readers Service Card

| am interested in

Name of product or service

THE PROFESSIONAL

mentioned in the issue of

Photooranher
Name

Address

City

State Zip
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Please send complete information.

in depth, just for the asking. If you
want more information on any
advertisement, new product, service
or literature, mentioned in this
issue, use our Readers Service Cards.
Address the card directly to the
advertiser or manufacturer. (Do not
send it to PPA Publications Inc.)

Fill in the name of the product, service
or literature on which you wish
information. Be sure to include your
complete name, address and zip
code. Write the supplier’s name and
address on front of the card. Cut

out the card along the dotted lines;
affix a 5¢ stamp and mail.

THE PROFESSIONAL

Photooranher



Newsevents

From page 24

RIT Appoints Dean

Dr. Lothar K. Engelmann, an official
at the Rochester, N.Y., unit of Minne-
sota Mining & Manufacturing Co
has been appointed Dean of Roches-
ter Institute of Technology’s College

AMONG PP of A AFFILIATES

ot Graphic Arts and Photography. A
native of Germanv, Dr. Engelmann
has a Masters and Doctorate in
Chemistry from the University of
Frankfurt, Germany. He has worked
in the photographic sciences since
1952, He joined 3M in St. Paul, Minn
in 1962 as a photographic emulsion
specialist. In 1963 he was appointed
supervisor of silver halide research

Editorial Achievement Winners
Thirty-six entries in the 1968 Editorial
Achievement Competition were judged
on March 4 at PP of A Headquarters, Des
Plaines. Competition is open only to pub
lications of associations affiliated with
PP of A. To compete for Merits a publica-
tion must be edited, compiled and con-
trolled by professional photographers.
The competition is divided into three
categories: Group |—Magazines at least
12 pages including cover, published at
least three times a year; Group |l—Bul-
letin or newsletter containing photo-
graphs, and/or paid advertising, no maxi-
mum number of pages, published at least
three times a year; Group lll—Bulletin or
containing photographs,

newsletter n g
and/or paid advertising, no maximum
number of pages, published at least three
limes a year.

Winning editors, their publications and
sponsoring associations were:

Group 1: 1st, Thora Lindblom, “The
California Professional Photographer,” PP
of California; 2nd, Sally Ann Reynolds
lournal,” PP Society of New York.

Group I1; 1st, Clifton L. Harmann, “News
letter,”” Wisconsin PPA; 2nd, Marge Car-
dell, “Triangle Photographers News,” Tri
angle PA, Pittsburgh; 3rd, Stuart Craig,
The Intermountain Photographer,” In-
termountain PPA, Utah; Honorable Men
tion, Donald C. Hughes, “Newsletter,
PP of Mississippi-Alabama; Honorable
Mention, Kenneth M. Hay, “Newsletter,”
PP Society of New York

Group Il 1st, Mason Philip Smith, “The
Maine Photographer,” Maine PPA; 2nd,
John Oprea, “News,” Mid-States Indus
trial PA, Chicago; 3rd, L. Robert Luttrell
Newsletter,” Indianhead PPA, Wiscon
n; Honorable Mention, Hugh M. Grey
Ir., “Newsletter,” Florida PPA

Judges were Arthur Barsamian, A.(

S

Electronics, Milwaukee fom Hanson,
Fechnical Publishing, Barrington, 1ll.; Vyto
Kapocius, Wisconsin Telephone Co., Mil
waukee; Serge E. Logan, S. C. Johnson &
Racine; Robert [ McCul
lough, Allstate Insurance, Northbrook,
1] and Thomas Nedwek, A.C. FElec
tronics, Milwaukee

Achievement Merits have been awarded

to 19 editors of PP of A Affiliated associ

Sons, Inc

ation publications accepted by the jury
in the competition,

Mid-States Industrial PA

Presents Scholarship

Marvin Cole of the ;H‘.w!wu;:'e;)“\ depart
ment, Peoples Gas, Light and Coke Com
pany, Chicago, was the recipient of the
1969 Robert B. Morris Scholarship to

Marvin Cole receives Mid-States Industrial
Photographers Assn. Winona Scholarship

award from Robert Carlson, Chairman ol

}

Winona School of Professional Photog

raphy. The award, sponsored by the Mid

Ctat

states Industrial Photographers Associa

! {1 AA

Hhon wds presented to Mr, ( ol E!‘, Robert
Carlson, Chairman of the Scholarship
commiltee at the sociation’s annual

banquet

Communication Corps
Program Available
PP of A’

munication Corps” program

advertising and sales “Com
available
for showing at Affiliated Association con
ventions. The core of the new program
an audio-visual presentation featuring
five well known and highly successful
PP of A members, each presenting in
detail promotion and advertising pro
grams that have worked successfully
features the studios

Salie, Cr.Photog., Storm Lake,

The presentation
of Duane
la Harper Leiper, M.Photog., Houston
Bob Wilcox M ["K\UT"‘.Z‘

Curtis, M.Photog. Oklahoma City: and

Phoenix: FErnie

Bob Markow, M.Photog., Phoenix
The program designed for a one

hour presentation Three minutes are

Designed
for
profits

S

UNIVERSAL

STUDIO
CAMERA

less expensive
to buy

less expensive
to operate

Beattie Engineering's UNI-
VERSAL Studio Camera is
designed with convenience
and flexibility in mind.
Fewer operations and unit
versatility combine to save
time, while assuring the ul-
timate in quality.

No front-camera adjust-
ments (controls in rear)
Automatic shutter opens for
viewing and closes when
film is inserted for exposure.
Cut film (4x5; split 5x7)
Roll film, all sizes

Lens focal lengths: 6" to 12"
Hooded image viewport
Revolving back

Tilting back (optional)

See the UNIVERSAL

at your local dealer or write
directly.

BEATTIE

ENGINEERING CORPORATION
213 Bean Avenue

Los Gatos, California 95030

Tel: (408) 354-4520
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NUMBER
NEGATIVES
~AUTOMATICALLY

£ The first low cost machine to print perma-
. nent },” NUMBERS in the border of film.
“> The VEACH PRINTER is designed to handle
any film size from 35mm to 8 x 10 in sheet
or 100 foot rolls. The counter numbers con-
secutively while the foil is advanced auto-
2 matically for faster and more economical
< yse. Complete machine with counter, Model
S (500 for $149.00. Other models available
o 10 print: Type, Signatures, Logos, Line Cuts.
z

52 N° 001453

Ne 001

o Write To: Veach Development Co., Dept. PP
8921 Ashcroft Ave., Los Angeles, Calif. 90048

Dealer Inquires Invited
899700 aN L9HT00 aN 99v100 oN

NS 00144

CLUSTER-MAT

The Cluster-Mat features a lens system manu-
factured to exact formulae specifically
for cluster printing, All lens match in color
balance and light transmission. No printing
masks are necessary, no neutral density
fillers; no vignetting occurs
® A 90 degree rotating negative carrier makes
for definite alignment of printed images.
® Each cluster unit prints to a 3/16” border.
® Lons boards are mounted on nylon for
maintenance free operation
® Negative carrler opening: 2% x3% from
either 4x5, 90mm, 70mm or 2V x3%.
® Any standard light source can be usea
without modification to the Cluster-Mat, or
w@ can furnish a variety of light heads.
TWO MODELS ARE OFFERED
Model 128 — produces 1-8x10, 2-5x7 and 8
~2Vax3% — $1995.00.
Model 1248 — produces 1-8x10, 2-5x7, 4&-
31ax5 and 8-2%x3%h —
$2385.00.

LYNN HAWKINS ENTERPRISES
236 West Lincoln Ave., Anaheim, California 92805
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devoted to the introduction; 21 minutes
for the audio-visual portion; and the re-
mainder of the hour for a summary and
discussion on the subjects covered.

Program materials include:

2—16x20 meeting door signs

80—2x2 super slides in Carousel tray

T—sound tape

2—scripts

T—instruction sheet

T—publicity release

1—opening and closing remarks
100—give-away folders on the program.

For information on booking the pro-
gram write: Mrs. June Youngren, Mem-
bership Secretary, PP of A, 1090 Executive
Way, Des Plaines, IL 60018.

Business Idea

Contest Winner

Charles E. Cadwell, Cadwell Productions,
Inc., Memphis, was the winner of a $50
cash prize and plaque for 1st place in the
1969 Best Business ldea Contest spon-
sored by Studio Suppliers and Profes-
sional Color Laboratories Association. The
award was made at the Southeastern PPA
Convention and Trade Show at Atlanta
by Bob Roberts of Art Leather Mfg. Co.,
former President of Studio Suppliers. Sec-
ond prize went to ). David Woody,
Woady's House of Portraits, Bristol, Va.
More than 60 photographers participated
in the contest.

ELECTIONS

Affiliates with PP of A

Central Jersey Chapter of PP of New
Jersey has joined PP of A as an affiliate.
Otis A. Arnts, 411 Spier Avenue, Allen-
hurst, NJ 07711 is President; John Apai is
Secretary.

APP of lllinois Seeks

50 Year Veterans

The Associated Professional Photogra-
phers of lllinois are seeking information
of veteran |Illinois photographers who
have been in the profession at least 50
years to honor them with Golden Mem-
bership awards.

New Affiliate

Tennessee Valley Professional Photogra-
phers Association is now affiliated with
PP of A. Officers are: Harold Rose, Presi-
dent; Ralph Wexler, Vice President; Gas-
kell E. Thurman, Secretary; and Harold
Gray, Treasurer. Correspondence should
be directed to Harold Rose, 319 Oriole
Drive, Chattanooga, TN 37411.

Mid-States Industrial PA

South Central (Wis.) PA

Bruce Haug, President; Bob
Horton, Vice President; Bob
Bermann, Secretary-Treasurer.

Southeastern PPA

Robert Troup, President;
Archie McDearmid, M.Photog.,
First Vice President; Robert
Symms, Second Vice Presi-
dent; Phil Aull, Secretary; Van
Blankenship, Treasurer; Rich-

: Joseph
ard E. Hinman, Chairman of ,[(J\,Z Alon
the Board. Co.. g

Brookbank,

President;

Sears, Roebuck & Co.,
Secretary; Chris Kaitson, A. B.
Phil

Treasurer;
Dick &
Walusek, Portland Cement Co.,

Second Vice President; Walter Werner, Bell & Howell
Co., First Vice President. ]

- One of the best in Black and White finishing!

NORTHEASTERN PORTRAIT SERVICE INC.

755 Boylston St., Boston, Mass., 02116
Phone: 536-0287, Area Code 617

Excellent quality, service and economy. Complete custom
service for professional photographers (regular sittings,
schools, school composites, retouching, printing, light and
brush oils, copies and airbrushing).

WRITE FOR PRICE LIST.




Candid Comments
From page 121

show the family at their best, in their
home setting.

Once this is completed, the tension
is gone from the picture sessions the
day of the official activity. All that is
required of the family now is to arrive
at the reception an hour in advance
of the guests. The brothers and sisters
of the boy's parents are instructed to
come early, too, together with their
children.

With an hour to work, we can pose
individual family groups. Other groups
that sell always are the hostess with
her sisters and brothers, the host with
his, and the grandparents with all of
their grandchildren.

The grandfather with all the girls in
his life . . . the grandmother with the
men in her life ... all of these have
potential multiple sales. The possibili-
ties are unlimited once you get on
this track.

Guests Are Important

When the guests start arriving, we
have finished the formal photographs,
and everyone can relax. Since receiv-
ing line pictures are pretty much a
bore, we usually eliminate them com-
pletely. If the family is receiving in an
unusually beautifully decorated spot,
we will take a distant picture to en-
able them to remember how it
looked.

Pictures showing the guests at a
party like this are very important.
Rather than work at random we
sometimes group the boy's father
with some of his friends informally at
the bar. Then, perhaps we might pose
some of his wife's friends with him,
grouped closely together and all
looking at him.

The same would be applicable to
the hostess. Certainly she has close
friends with whom she would like
to be photographed. Of course the
bar mitzvah boy, himself, should be
shown in several photographs with
all of his friends.

We always suggest that photographs
be made at each of the tables. This is
the only way we can assure the family
of having a picture of everyone in the
album.

The same 50-picture minimum we
have for weddings applies to bar
mitzvahs. These 50 include everything
except table pictures. If these are
desired, they are over and above the
price of the basic album. Also, if we
photograph tables they must be pur-
chased.

When photographing the guests at
the tables we ask half of the people
to stand behind the others. In this
way we are assured that everyone will
be plainly visible, and we will not

have to worry about depth of field,
under and over-exposure of faces.

We are cognizant of the fact that
photographers are constantly ap-
proached by guests to have personal
pictures made. We suggest an honest,
direct approach to this situation. It
is impossible to take these on the
premise that if the people like them,
they will buy them. Nor can we
continually send out photographs
with bills, hoping for a return check

. and getting a returned picture
instead.

"We will be happy to take your
picture,” we tell them. "The charge
is -———- , payable before we photo-
graph you. When the picture is ready
it will be mailed to you, postpaid.”

Those who mean business will not
object, and it gets us off the hook
with the others. Our policy is always
carefully explained in advance to the
host and hostess.

Often, at a bar mitzvah celebration,
there is a candle-lighting ceremony.

Candles on cake supply sufficient light fo
illuminate hoy's face. Exposure is 1/15,
wide open. Try the same picture with entire
family leaning over, looking at cake.

We include these pictures among the
minimum for our albums, but if we
take these, they, too, must be pur-
chased. It is necessary to protect our-
selves in this instance, because it is
possible that these may sometimes
be eliminated from the final selection.

Dancing pictures? Sure . . . the boy
with his mother, his grandmother,
sisters, etc. Dad with his wife, daugh-
ters. Mom with each of her sons, etc.

The foregoing ideas are adaptable
partially to communions and con-
firmations. Why limit ourselves to
merely a single portrait? There's a
lot of money to be made on these
special occasions. It's up to us to give
our clients something worth buyin%

Sandi and Monte Zucker, Monte Studio,
10887 Lockwood Drive, Silver Spring, MD
20901.

THE
UNIPLANE®

Revolutionary

M EW
Film Holder

The new Uniplane® Instant Film Holder by
Avant obsoletes al other Polaroid® film
attachments for Graflok® backs !

Check these features and compare price,
performance, simplicity and versatility:
Pays for itself with 100 color or
200 b/w photos
Cuts roll film color cost by /] « o«
4" x 5" sheets by Vs
Produces fiat cut prints . . . no
broken fingernails
Fits most Graflok
Mounts in seconds
8 full shots In 7 seconds
Uses Polaroidw Land 3 x 4 W
b/w or color packs

type backs
reloads

Gives complete protection to ultra-
sensitive ASA 3000 films
No modifications to rangefinder or
focus needed
Completely interchangeable with
conventional film holders

e Film held in ASA standard 3/16 °'
plane
Film develops outside pack for
8 rapid - fire shots
Dark slide lets you remove pack
while loaded
May be cleaned while loaded with
film
Feather light . . . one-pound, seven
ounces fully loaded
Rugged and compact . . . 4*4"
x 8" x 1Vi"

/Vice: U.S.A. $120.50

The new Uniplanedt) Instant Film Holder
belongs on your camera . . . fils neatly Into
your budget |

Polaroid® I« = raglatarad trademark
of Polaroid Corporation
Graflok(JD la a registered trademark
of Qraflex, Incorporated

| vstfit incorporated
A< 1 (617) 259-9260
box 88 *concord, massachusetts
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ARCA - Swiss VIEW

- Now you ean choose from four
series in sizes from 214 x 314 to
8x10; Moduler design cameras
incorporating movements on the
optical axis, on the base, or both.
Arca-Swiss offers an unequalled
range of accessories including its
unigue reflex viewfinder, massive
ball’ Joint heads, compendium
bellows and quick connect exten
slon assemblies. These cameras
offer versatility and precision
adaptable to any photographic
application

ARCA - Swiss REFLEX

Large format SLR's
combining unique
modular design with
the revolutionary
automatic electro-
shutter mechanism,
full flash synchroni-
zation at speeds up
to 1/400 sec., and
automatic dia-
phragm, in a choice
of handheld and op-
tical bench models,
in 214 x314 or 4x5
sizes.

ARCA-Swiss Preview Backs

Models for Hassel-
blad 500C, Bronica
S-2 and Arca Swiss
Reflex 23. Accept
POLAROID 107-108
film packs, ideal for
test shots.

Ask your Professional Dealer or write:

BOGEN PHOTO CORP.

Box 448, Englewood, N.J. 07631
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Profitably
Yours

Keith Cole, Cr.Photog

Around the Clock

Passports 24 Hour Service” is in-
scribed in large letters above the
main entrance to our Redwood City
studio in California. Many customers
come to us who !!‘,;“,:'»I 20 elsewhere
for this partic ular work if it were not
for the big sign. Because so many
studio photographers have literally

turned up their noses’” at this busi-
ness, the public has come to associ-
ate passports  with Iinconspicuous
operations tucked away somewhere

near a federal office building. We

Twenty-four-hour service on passports
makes good business sense

however, have found this a fine
additional business. It comes in
throughout the year, and makes many
in our community aware of us, who
might have gone elsewhere.

The successful studio today is usu-
ally aggressive and aware of potential
business — and offers services such
as passports, copies, restorations,
business glossies, IDs of all types,
and publicity photography. This pho-
tographer is also doing schools,
weddings, studio portraiture, some
industrial, and some commercial. This
photographer operates what we have
come to designate a General Service
Studio.

By and large, the General Service
category represents about 90% of
the studios in the country. They are
located in small and large communi-
ties alike. They must accommodate
their customers in all of their needs.
A\s a service business, selectivity to a
fine point is a luxury that most of us
cannot afford. Nor should we.

Necessary Service

For vears we shunned passports in
our studio. It was beneath our dig-
nity we thought. As travel has
grown, leisure time has increased.
Work hours are shorter, and the
American way of life has come to be
living for today,” seeing the
world, and a “it's later than you
philosophy. We saw the pass-

one ol

think
port emerge as a necessary service
and our attitude did a complete
'0".!‘(\.1‘

We telephoned ten studios within
1 30-mile radius of our studio and
isked if they did passports. Two said
ves. Four said only if they first did a
regular portrait sitiing Four said no
Thev had no one to recommend.
Apparently many people were trav-
eling at least 30 miles north of our
suburban area in order to have their

passport pictures made
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Use it over and over while enlarging
on top of color or black/white. paper . . .
You get the Texturefect that beautifies,
cuts retouching, eliminates spotting.

texturefect Prints attract money.

Telephone 366-57

Isn't it time you used some? You will
be happy! Order direct from ad:
8x10-$15; 11x14-$22.50; 16x20 $30 pp.
(Net price to user) Simple instructions included.
Sorry, no catalog, but see you at WSC Show,
Los Angeles, July 12-15, Booths 25 & 26.
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PHOTO

NO APPOINTMENT
NECESSARY

GRADUATION
Photo Cards
for
Wallet Prints

Write for FREE
Samples

Frote Cnd Mastens

BEDFORD. VIRGINIA

P. 0. BOX 123

PORTRAIT FINISHING

Cut film, 70mm, end 90mm developing
and processing, retouching, proofing
enlarging, coloring, heavy oil coloring,
wallet prints, quality prints, copies.

Write for price lists,
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AUDITORS’ REPORT

To the Board of Directors of

Professional Photographers of America, Inc.:

We have examined the consolidating balance sheet of Professional Photographers
of America, Inc. (a Delaware corporation, organized not for profit) and subsidiary
(PPA Publications, Inc., an lllinois corporation organized for profit) as of December
31, 1968, and the related consolidating statements of income and expenses for the
year then ended. Our examination was made in accordance with generally accepted
auditing standards, and accordingly included such tests of the accounting records
and such other auditing procedures as we considered necessary in the circum-
stances. We have previously examined and reported on the financial statements for
the preceding year.

In our opinion, the accompanying financial statements present fairly the individual
and consolidated financial position of Professional Photographers of America, Inc.
and PPA Publications, Inc., as of December 31, 1968, and the individual and con-
solidated results of their operations for the year then ended, in conformity with
generally accepted accounting principles applied on a basis consistent with that
of the preceding year.

Arthur Andersen & Co.
Chicago, lllinois,
March 19, 1969.

Professional Photographers of America, Inc. and Subsidiary
CONSOLIDATING STATEMENT OF INCOME AND EXPENSES
FOR THE YEARS ENDED DECEMBER 31, 1968 AND 1967

Professional PPA
Photographers  Publications, Total
of America, Inc. Inc. Eliminations 1968 1967
INCOME:
Membershipdues ............cccovvuunn $205,130 $ — $ — $205,130 $197,232
T e b g DR R AR 161,550 - - 161,550 125,665
Winona School of Professional
PROOIADBNY | oivahiiainteian ssaasiasis s 127,660 - .- 127,660 135,305
Interest and investment income . ........ 9,584 — — 9,584 9,326
U T SN OISR L S S 32,815 - (12,000) 20,815 19,840
e S ) SN I s — 365,037 — 365,037 293,057
ST e g T e O E I S e o 29,480 — 29,480 23,704
R TOOINB =y oo bieiers sisns $536,739 $394,517 $(12,000) $919,256 $804,129
EXPENSES:
Administrative office ................... $152,213 $ — $§ — $152,213 $163,382
Membership services .................. 112,278 - — 112,278 52,251
g e e R R R I G P 145,011 - — 145,011 132,785
Winona School of Professional
BUROOIMDINE T PN s S0 s o gt v msn s 124,495 - - 124,495 127,557
SURGIY ;o iean (s d S 4o soiais ale /¢T84 14,854 — —_ 14,854 13,229
Magazine . e O~ oty et — 332,504 (12,000) 320,504 308,597
21 e ) TS SR TR | e AR - 28,512 - 28,512 29,043
Total expenses ............ $548,851 $361,016 $(12,000) $897,867 $826,844
INCOME OVER (UNDER) EXPENSES
BEFORE INCOME TAXES .............. $(12,112) $ 33,501 s — $ 21,389 $(22,715)
PROVISION FOR FEDERAL INCOME TAXES - 10,700 - 10,700 J—
INCOME OVER (UNDER) EXPENSES .. .. .$(12,112) $ 22,801 s — $ 10,689 $(22,715)
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Professional Photographers of America, Inc. and Subsidiary
CONSOLIDATING BALANCE SHEET — DECEMBER 31, 1968

ASSETS
Professional PPA
Photographers Publicaticns,
of America, Inc. Inc. Eliminations
CURRENT ASSETS:
Cash —
Administrative office (including $60,000 of
COINGAtES O ABPOSIS) . « . iaioiisicainitia s st o'ais < assiale »ars $129,112 $ — $ —
Winona School of Professional Photography .......... 14,871 — —_
Marketable securities, at cost (approximate
market Value $171.000) <. ... v oviovnnnsvisiins s 126,807 - - —
Accounts receivable, net of $1,600 reserve ............. 41 21,215 —
ACVANCES O DRIONT 1< 5 vz v vers e mea s o 5 ohaiae e et s v aians - 56,163 (56,163)
Advances to Photographic Art & Science Foundation .... 10,000 — —
Prepaid expenses—
Future convention expenses, net of receipts of
S b R i ¥ i il A el o e e & 31,008 - —
[0 T I S e T R R R F B e A e o e o S g 1,853 — -
THo) £ RO 1T o o (2 G 655 - o ST ol o B e s $313,687 $ 77,378 $(56,163)
INVESTMENT IN SUBSIDIARY .. ..itiuvrivenninveainvnans $ 5,000 $ — $ (5,000)
PROPERTY AND EQUIPMENT, at cost:
Administrative office, partially pledged on
mortgage payable —
o O e P e e e T A e S S T2 F AL e i e $ 62,250 $ — $ —
Bullding:and IMProVemMents: ..« oo s s siesvniiesinmaanmn 215,918 - —
Furniture and equipment ............coiiiiiinnnnn 24,471 3,837 —
$302,639 $ 3,837 $§ —
Less — Accumulated depreciation .................. 21,668 441 —
Total administrative office, net .............. $280,971 $ 3,396 $ —
Winona School of Professional Photography —
LBNGE T s st ale atas s A a5 5 W B s S A e e $ 34,796 $ — $ —
Building and improvements ............. .00 259,149 — —-
Furniture and equipment ..............ciiiinninann. 74,028 — —
$367,973 $ — $ —
Less — Accumulated depreciation .................... ; 1 162,737 - .- ==~
TORa) WINORE, TROEE SRR v 0.0t en o8 L5 o 01K $205,236 $ — 3 —
$804,894 $ 80,774 i (61,163)
LIABILITIES
Professional PPA
Photographers Publications,
of America, Inc. Inc. Eliminations
CURRENT LIABILITIES:
NSO 3 U ofAVHo o] [ 5t Soaiigr s o RS ERT D S R $ 22,104 $ 42,273 $§ —
Mortgage payments due within one year ................ 9,100 — o
Advances from SUbSIAIaTY - .;..c.uvasiaaisians i panas s 56,163 - (56,163)
ACCTHOD EXDONEOS. . v o sx oiui e wisisvid woeiol @618 8 o s tice 0caT0 e 0w Wiev 14,118 _ .
Unearned income applicable to 1969 —
Membership dUas: 2 s vimcvni e aiis asvieeiesaossnis 83,672 - -
Advance tuition — Winona School of
Professional Photography ............ccoviiviinan, 4,525 -- —
Eederal CINCoME RaXOS i o sl s avacs s oteic o £iss o050 55555 610 3h8 v 10,700 —_
Total current liabilities ..................... $189.682 $ 52,973 $(56.163)
MORTGAGE PAYABLE, 5%, secured by administrative
office land and building, due in monthly installments
of $1,070, including interest, through 1976, less
current portion included above ............... ... . ... $ 69,584 8 -3 $ —
RESERVE FOR FUTURE MEMBERSHIP SERVICES:
Balance, December 31, 1967 .. vivie ivis e vsisonaesisesss $557,740 $ — $ —
Excess of expenses over income for the year ended
e Tovs) o) g g OB Fo o VAR s R L a0, o L S _(1222) - 7 e O
IR G T ey i ), WS EEN o Jiie dGe as $545,628 s — $ —
SHAREHOLDER'S INVESTMENT:
Common stock, $10 par value, 100 shares authorized
R OUEBIRNAING 5 s toisviios v @ mn oos 5193 £ T G108 g S8 e S S8 $ — $ 1,000 $ (1.000)
Capital contributed for shares in excess of stated value —_ 4,000 (4,000)
Retained earnings (income over expense for the year) . ... — 2290_1 - -
Total shareholder's investment .............. s — $ 27.801 $ (5.000)
$804,894 $ 80,774 $(61,163)

Consolidated

$129,112
14,871

126,807
21,256

10,000

31,003
1,853

$334,902
3 —

$ 62,250
215918
28,308

$306,476
22,109

264,367

$ 34,796
259,149
74,028

$367,973
162,737

$205.236
}824.505

Consolidated

$ 64,377
9,100

14,118
83,672

4,525
10,700

'$186,492

$ 69,584

$557,740

(12,112)
'$545,628

s —
22,801

$ 22,801
$824,505
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New Desk Edition

Revised
and
Enlarged

me Focal
Encyclopedia
olPhotography

By 276 specialists coordinated
by Focal Press, London

This masterwork on photo-
graphy has just been com-
pletely updated and enlarged.
2400 articles cover every as-

pect of the technology and

uses of photography,
Aberrations to Zoom

from
lens,

each written by a recognized

expert, each explained at a

professional level, yet in clear,

step-by-step terms

(fully il-

lustrated) that any amateur
can understand. Here you'll

f

ind the hows, whens, whys

and whats that are photo-
graphy. 1712 pages, 5%b"
B'/d', 1750 drawings, $14.00

174

At your bookstore
or direct from publisher for

10 DAYS FREE EXAMINATION— j

McGraw Hill Book Co., Dept. 23PFP-469
330 West 42nd Street. New York, NY. 10036

Send me THE FOCAL ENCYCLOPEDIA OF PHO-
TOGRAPHY for 10 days on approval. In 10
days | will remit $14.00 plus a few cents for
delivery costs and local tax, if any, or
return book postpaid.

Narme (print)

Address

City

State Zip code

This offer good in the U.S. and Canada only.
23-PFP 469

Profitably Yours

From page 171

orders for other photographic ser-
vices. Also, we are anxious to have
the camera and film business of these
travelers. Taking photographs is al-
most as much a part of travel as col-
lecting souvenirs. The recognized
trademark of the tourist everywhere
is the camera or two slung around
the neck.

In addition to promoting our pass-
port business through travel agents,
we also are in close touch with the
county recorder's office — where
people go to apply for passports.
Even though this office cannot rec-
ommend any one particular studio,
they do have our cards that say —
loud and clear — 24-Hour Service.

We have made it our business to
have all the official rules from the
U.S. State Department concerning
passports — the photographs as well
as the other requirements. For those
who have not been involved lately
with the State Department, you can
discard all the cliches you've heard
about the passport picture. Here is
the latest word:

The subject can be wearing a smile.

The picture is perfectly acceptable in

black-and-white or in color. Even lines

and shadows can be eliminated by re-
touching as long as it is not overdone.

The duplicate photos must be taken

within six months of the date of appli-

cation. They must be clear, front view,
full face, and printed no smaller than
2Vjx2Vj and no larger than 3x3 inches.

Prints must be capable of withstanding

a mounting temperature of more than

200 degrees F. As the photographs must

be signed on the front along the left-

hand side, the background must be
light enough for the signature.
Simple? Yes!

To publicize this area of business
we run ads in the local paper. Very
simple it is: reverse type (black-and-
white) that says 24 Hour Service —
Passports — our studio name and ad-
dress and indicates that no appoint-
ment is necessary. This is just a one-
column 2" ad, but effective.

Return for Good Portraiture

For those who wish to add a few
dollars to the passport sale, they can
encourage the color photos. And of
course, for the more discriminating
(and when time allows) the cost of
retouching will add a little more.

People who travel have money.
These are good customers for our
studio and anyone else's. They can
well afford good portraiture and many
have returned for just that.

There are many uses for the ID pic-
ture: citizenship papers, identifica-
tion of all kinds for many businesses,

i.e., financial firms and industrial
companies, security purposes, em-
ployment applications, college en-
trance applications, company records,
insurance purposes, and the list goes
on. The number of customers is tre-
mendous and turning this business
away is plain foolhardy. It is a profit-
able business and it does open the
doors for other work. When you hear
photographers say they don't want
passports or other ID work, ask them
to send it to you.

Copies Are Important

A few words about copies. A
simple copy requiring no complicated
restoration but the personal care of
a professional photographer is easy
to sell. Usually copies are very im-
portant .. .and very personal. These
people want to be reassured that it
will be done well. If it is nothing
more than an impersonal record, a
photofinishing job will serve the
purpose. Most customers will gladly
pay a little more for a copy done in
a professional studio than if it were
done at the corner drug store.

Why work to build a professional
image and then turn another large
and profitable amount of business
away? Often the simple procedure of
spotting on the copy print or a little
retouching on the copy negative will
enhance the appearance beyond the
customer's greatest expectations. To
this can be added coloring, mounts,
frames, and duplicate prints.

Display windows that always draw
great attention are those with old
tintypes, old photographs in hand-
carved or hand-painted frames with
the patina of time on them. Along-
side the remnants of the past should
be the new copies of these irreplace-
able memories. Eastman Kodak Com-
pany has a direct mail brochure on
copies and restorations. Your studio
name can be imprinted on these at
a nominal cost. They should be
mailed at intervals throughout the
year to family members of the de-
ceased. (Names are available from
the newspapers.)

Copy brochures can also be in-
cluded in every portrait order you
deliver. Many people put off having
copies made, but a reminder from
the photographer who has just done
some work will hasten their decision
to have copies made.

Offer Business Glossy

Business glossies or publicity por-
traits are usually needed in a hurry.
Here again, as with the passport, it
is usually 24-hour service. Many por-
trait photographers are loathe to do
the quick business glossy. Whether
this is because they are not physically
equipped to do this, or whether they
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are concerned about the reputation
of doing “fast” work is debatable.
can certainly be differentiated from
the regular executive portraiture by
virtue of the work involved. It is
good business as most companies
pay the initial cost and usually for
whatever picture they need.

Usually these customers want just
a publicity glossy at the time and do
not want to buy a lot of other pic-
tures or even pay the same price
they would pay for a regular portrait
sitting. Why not offer them this ser-
vice? For too long photographers
have actually talked themselves out
of more types of business than they
are doing. With publicity glossies, we
have another group of worthwhile
customers who will eventually think
of us when they need other photo-
graphic services.

Must Do Everything

We have purposely delved into
these often-maligned facets of the
photography business. We know
from our own exeprience that they
are all part of a successful all-around
studio operation. In small towns and
suburban areas, the photographer
must do everything. Just as the shop-
ping centers have succeeded in keep-
ing the business in or near the resi-
dential communities, so must the
photographer keep as much business
as he can in his own territory. The
public can be fickle or faithful! Your
efforts can play a large part in deter
mining which it shall be

Photographers must do everything.
Survival is impossible otherwise. And,
it is becoming increasingly important
for metropolitan area studios to do
as small town studios do—everything
rather than lose their customers to
their competitors. There are excep-
tions of course. But, a business of
any kind that builds a good name can
sell in many price brackets.

If your cameraroom and darkroom
are not working to capacity, you can
fill. the vacuum with the everyday
needs of a lot of people— passports,
IDs, copies, publicity
glossies, and others. For those who
do weddings on weekends, the week-
days remain to be filled. For those
who do schools in the fall, the spring
months are usually a little light. Once
you have tasted the nectar of steady,
uncomplicated cash and carry work,
you will love it.

Twenty-four-hour service means
more than having a picture taken be-
fore 5 PM on one day and ready
before 5 PM the next. In essence it

restorations,

means that the studio can service all
general photographic needs around
the clock (and hopefully for
some of you) the “lowly” passport
has come of age. ®

For us

GOWLANDFLEX

210mm

yn and 360mm Schnesder

lon s Automatic paraliax cor
rection. Eye level or tor

groundgiass viewing. Can b

used hand held. Write for free

folder

GOWLAND STAND

by Magnalume Corp. Six foot
chrome stee! column will take

35mmto 8 x 10 ¢

meras. Tel

fon bearings permit easy shid
ing and locking of camera sup
port. Hoavy base with 3 lock
ing casters can be assembled
in minutes, Professional net

price $19850 fob Sama

Monica, California. Residents
add 59 tax. Write for free
folder

PETER GOWLAND

609 Hightree Avenue
Santa Monica, California 90402
Phone (213) 454.7867

LESS
THAN

MARSHALL’S
PHOTO OIL
IN PENCILS

Save 1he ,‘,., cost of

T

Compiete sels with
easy, step-by-slep instruc
tions from $1.96 1o $31.96.

e 13
I's P} ’.‘ Colors 1o ¢

, ¢ PRINT

AMAZING
COLORS
& TUBES

naling
blamn

ong®

JOHN G. MARSHALL MFG. CO., INC
l Dept. NPP, 167 N. 9th St., Brooklyn 11, N. Y

FREE (./ln Chant

NAME

Marshall's New Coloring Manual..

Starter Set of Photo Painting Pencils,
Learn 1o C IJI'u Set of Photo Oils (Tubes).. RIRL
Photo Coloring Instruction Book




cHOO

o 120 ROLL FILM in color!
e 220 ROLL FILM in color!
e 35mm ROLL FILM in color!
e 70mm ROLL FILM in color!
* POLAROID SHEET FILM

* MULTI-SIZE CUT FIiLM
* From 1 to 1400 E

XPOSURES!

3 !

; s»:NUAL OR ELECTRIC DRIVE!
VE TIME MONEY ang

WITH
BURKE &
JAMES

Changeable
FILM BACKS

There's a BACK for every need—write
for catalog and nearest B&J Dealer.
PP.468

Burke & James, Inc.

333 W. Lake St., Chicago, Ill. 60606

ENTIRELY NEW!

For Graphic Arts—Line Work
3-color Separation

Wray Apochromatic Lustrar

PROCESS LENSES

One of the best available
anywhere, Variation of
focal length with wave-
length provides a series of
photographs in different
colors equal in size to
very fine limits. Virtual
elimination of spherical
aberration, coma and
distortion throughout the
visible range gives

- pin-sharp definition,

The mount provides iris diaphragm with aper-
tures down to /90 or /128 and an engraved
scale giving the iris apertures in milliméters.

Write for literature:

ROLYN P.0. Box 148

300 Rolyn Place
CORP. Arcadia, Calif. 31006
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NEW JERSEY —9 (19)

Berkebile, Galen R., 117 Westfield Av., Eliza-
beth (A-Firm)

Berkebile, G. Phillip, 117 Westfield Av.,
Elizabeth (Asso)

Mauer, Joseph P., P.O. Box 792, Freehold
(Asso) Jules Levy

McCrumb, Richard, 81 East Mill Rd., Long
Valley (Asso) Jules Levy

Marzitelli, Louis B., 169 Ackerman Av., Clif-
ton (S)

Nab, Adrie H., P.O. Box 1025, Princeton (1)

Schelin, Donald, 117 Westfield Av., Eliza-
beth (Asso)

Thill, Valerie W., 723 Bevier Rd., Piscataway
(Asso)

Vaka, Peter R., 120 Mettinghouse Lane,
Cherry Hill (A-C) A. N. Vitagliano

NEW MEXICO — 3 (6)

Bronisz, Stanley E., 2769 Walnut, Los Alamos
(As550)

Romero, Edward L., 3612 Britt, N.E., Albu-
querque (Asso) Jules Levy

Sullenberger, David P., 1733 Calle De Sue-
nos, Las Cruces (Asso)

NEW YORK 15 (41)

Black, Sol, P.O. Box 605, Madison Station,
N.Y. (Asso)

Brvk, Richard P., 106 W. Cavalier Dr.,
Cheektowaga (l)

Crair, Morton L., P.O. Box 125, Oceanport
(Asso) Louis Eisenberg

Davis, George A., 329 Mamaroneck Ave.,
Mamaroneck (A-P)

Denk, William )., 343 State Street, Roches-
ter (Asso) F. F. Oberkoetter

Dorfman, Fred S., 34 Canterbury Rd., Wood-
bury (A-C) Howard D. Kelly

frazo, Wilfred, 627 Westminster Rd., Brook-
lyn (1) Richard Ippen

Helez. Tibor, 300 Erie Blvd. West, Syracuse
1) Jlack L. Mowers

Linde, Gary, 8 Emily Street, Castleton (1)
Frank W. Warner

Maciak, Peter, 301 Conklin Ave., Bingham-
ton (1) John P. Stukas

Monaco, Edward A., 168 Main St., Oneida
A-P) Harold L. Bovee

Sciolino, Vincent, 1337 E. Main St., Roches-
ter (Service) H. W. Leichtner

Sill. William C., Sheridan Village, Schenec-
tady (1) Frank W. Warner

Slusher, Carter C., U. S. S. Saratoga (CVA-
60) OP Div. N.Y. (Asso)

Stanton, |. H., 1220 Hertel Ave
(Service) Henry Fehley

NORTH DAKOTA — 1 (2)

Rikki, Thompson B.. Box 1052, Bismarck
(A-P) Roland V. Dinger

OHIO —6 (16

Cannata, Anthony, 1545 East 23rd St., Cleve-
land (A-C) Richard H. Wetzler

Gains, Duvan E., 2253 Dorr Street, Toledo
Asso) Raymond M. Sess

Lewis, Harold F. Jr., P.O. Box 358, Wauseon
Asso)

Messaros, Albert D 1004 Valley Blvd
lyria (A-P) Harry M. Pluto

Moore, Lin G., Conestoga Colony 7-4,
Athens (Asso)

Price, H. Vance, 1420 Bonnie Lane, De-
filance (Ass0)

OKLAHOMA 1 (7)

Gonzalez, Ascencion T 1437 S. Boulder
Tulsa (I

OREGON 3 {4)

Lamar, Walter P., 1117 S.E. Mall St., Port-
land (A-C) Chas. Conkling

Mitchem, Paul S., 203 N.W. 13th St., Cor-
valli€ (Asso)

Palmer, Gary D., PH3 B8244513-FAPL., Box
50, FPO Seattle (Asso) H. D. Fehly

Buffalo

OIL PORTRAITS,
MINIATURES
AND COPY WORK

We can copy
any type original.
We have the experience
and
the Artists for the job.

Write for catalog.

SUCCESS
PORTRAIT
COMPANY

1301 McCallie Ave.
Chattanooga, Tenn. 37402

THIS COMPLETE

Tamco KIT Ma
I Recovery of valuable silver
I' Easy’ from used photo fix is
more profitable now thon ever — and worthwhile

extra silver salvoge income can be yours year after
year with next to no time or work required! This

Kit is all you need — complete with instructions.
No operating cost. A full $23.60
volue — no money down, 30 days $1 250

to pay. Price — just:
WE BUY ALL Your Silver! And we guarantee

you 509 payment of its current market value —
plus FREE new collector for next use. Send for full
details today!

States Smelting & Refining Corp.
1550 Elida Rd. e Lima, Ohio 45805

CESGO-LITE oohemiass
PRINT WASHER

Has rotating, perforated inner tank that rides o glass

“ball bearing’. Will wash 11 x 14 prints. All-plastic

Simple, efficient, trouble-free. Faucet water power

rotates inner tank. Spray jets keep prints separated.

Adjustable speed and water depth. Overflow can't clog

COLUMBIAN DIV., GENERAL HOUSEWARES CORP.
TERRE HAUTE, INDIANA



PENNSYLVANIA — 7 (23)

Bennet, Russel L, 145 S. Main St, Butler
(A-P) lim Wwarner

Greso, David A., 814 Grant Ave., Duquesne
(S Donald L. Smith

Liegler, Shirley A., 106 Rodes Ave., Gettys-
burg (Asso) C. Robert Liegler

Miller, Harold L, 32 Cherry Street, Dan-
ville (Asso)

Mondjack, William J, 3201 N. Front St,
Whitehall (Asso)

Neighly, Robert G., Lloyd Ave., Latrobe (I)
Russell B. Brindle

Painter, William A., 141 Woodbourne Rd.,
Langhorne (A-P) R. M. Opler

RHODE ISLAND — 1 (1)

Verges, John P, P.O. Box 256, Wakefield (I)
Elwood Kinne

SOUTH CAROLINA — 3 (6)

Fuller, William B, 7114 Austin St, Colum-
bia (Asso)

Ninabuck, Nolan R.,’24.34 Bush River Rd,
Columbia (I) Robert Baugh

Sisk, Keith O., 3094 East Main St., Spartan-
burg (Asso)

SOUTH DAKOTA — 1 (1)

Smith, Gerald, 408 E 6th St., Yonkton (Asso)

TENNESSEE — 1 (7)

Smith, James V., 600 May Ct. So., Madison
(Asso)

TEXAS — 11 (24)

Armstrong, Glenn T., 103 E Frank St, Luf-

kin (A-Firm)

Lenderman, Chas. A., 103 E Frank St., Lufkin
(Asso)

Farmer, Mary E, 103 E Frank St, Lufkin
(Asso)

Gross, H. E, 36 S Front St, Bellville (I)

Gross, Ora Lee, 36 S Front St, Bellville
(Asso)

Kowalski, Robert J, Box 6010, Corpus Christi
(Asso)

Loxterman, Raymond J, Jr., 209 Merle, Pasa-
dena (Asso) Ed. A. Driscoll

Qualls, Howard, 317 Dumas Ave., Dumas
(A-C) Mrs. W. E. Perry

Steinocher, Edward E, P.O. Box 1045, Rosen-
berg (Asso) Harper Leiper

Stobart, Edward H., 1302 N. Main St., Day-
ton (Asso) lohn W. Flendrvx

Winter, Kary D., 229 Pleasant Grove Ctr,,
Dallas (Asso) Ralph A. Ceddie

VIRGINIA — 2 (6)

Daniel, Helen E, 3848-30th St. N., Arlington
(Ass0) E. C. Purdy

Lea, Mary L, 4515 Quality St., Fairfax (Asso)
Harry 5. w hite, Ir.

WASHINGTON — 3 (9)

Carnahan, David E, 3701 6th Ave. #7, Ta-
coma (A-P) Lisle M. Ramsey

Robinson, Richlain A.,, C.M.R. 1, Box 2204.
APO Seattle (Asso) Merrill Cruge

Weekly, Marvel C., E 2320 39th, Spokane
(Ass0) lules Levy

WEST VIRGINIA — 2 (5)

Righter, Ann, 2017 Murdoch Ave., Parkers-
burg (A-P) Anne ward

Sloman, Alvin A., 1628 McClung St., Charles-
ton (AssO) lames H. Hall

WISCONSIN — 11 (15)

Anderson, less. Box 2021, Madison (Asso)

'‘Dreskovic, Garry T., Rt 1, Box 248, Saukville
(Asso) W illiam W ollin

Eaton, Alan F, 525 Progress Ave., Waukesha
|

Gil("zen, Karl, 4548 N. 92nd Street, Milwau-
kee (AssO) Arthur Barsamian

Gorrek, Donald J, 3126 W. Fairmount Av.,
Milwaukee (S) william W ollin

Johnson, Paul D., 2324 S 60th St, West
Allis (Asso) A. Joseph Cradian

Kemp. Nancy J, 4623 Harding Rd., Kenosha
(AC)

Kolp, Randy R, 2425 S 30th St, Milwaukee
(A-P) A. loseph Cradian

Meode, Ronald J, 102-A North Hall, Me-
nomonie (S) lack I. Morehouse

Schackelman, Norbert F, 2275 Robinson
Dr., Beloit (Asso) Al Wendorff, Il

Schmitt, Clifford T., 104 E Main St., Sun
Prairie (Asso)

CANADA — 13 (36)

ALBERTA— 1 (2)

Kelloram, John K, Box 1028, Wainwright
(A-P) Harxey L. McRae

MANITOBA — 2 (7)

Musselwhite, David H., Box 387, Minne-
dosa (A-P)

Schrag, Gwen, 1835 Portage Ave., Winni-
peg 9 (A-P) Jules Levy

NOVA SCOTIA— 1 (1)

Spencer, Shirley L, P.O. Box 128, Windsor
(A-P) Cordon Rice

ONTARIO — 5 (11)

Harrison, Norman A., 31 Cedar St, Suite
215, Sudbury (A-P) lohn Kingma

Henderson, Wilfrid H., 18 Venice Drive,
Toronto 15 (A-C)

Nauber, Fred, 64 Gertrude W., North-Bay
(A-P) lohn Kingma

Taylor, Dorothy V., 131 Dumbarton St,
Guelph (A-P)

Wright, Frank W., 480 Indian Rd. Burling-
ton (A-C) lohn Palmer

QUEBEC — 3 (10

Beauchamp, Germain, 155-4 Ave. St Eus
tache (A-P) lacques Tessier

Situations or help wanted. 10 cents per word,
minimum $2.00. All other 25 cents per word,
minimum $3.75. Add $2.00 tor Box it and handling.
Cash with order. Closing date for new advertising,
corrections or cancellation orders, 6 weeks pre-
ceding publication. Send replies to box number
ads c/o THE PROFESSIONAL PHOTOGRAPPER,
1090 Executive Way, Oak Leaf Commons, Des
Plaines, Ill. 60018. Mail remittances to PPA
Publications, Inc., Box 7166, Chicago, IL 60680.

HELP WANTED

Lisle Ramsey
PORTRAITS®

Creators of first national portrait studio
franchise Success System now operating
in 47 units has outstanding career op-
portunities to implement dynamic growth
program.
CAPABLE COUPLE
Are you an ambitious couple with one of
you having two years or more ot portrait
studio experience? Are you seeking a
liberal employment agreement providing
salary plus a share in the profits of an
already established studio with option to
purchase? Would you appreciate the as-
sistance of a professional advertising
program which guarantees 3,000 or more
customers a year and a development
program making it possible for you to
earn a portrait management master de-
gree? Desire to earn $10,000—$20,000 a
year in the operation of your own portrait
studio franchise? Welcome the oppor-
tunity to delegate all finishing to central
laboratory? Willing to relocate in cen-
tral, mid-west or western United States?
PORTRAIT TRAINEE
Are you a bright young man or woman,
interested in photography? Two or more
years of college or equivalent? Gradu-
ated in top W of your class? Desire to
learn latest techniques in photography,
production or marketing ot portraits?
Could grow Into management responsi-
bility within 2 years?
PHOTOGRAPHY GRADUATE

OR VETERAN
Have you successfully completed a pho-
tography residence or correspondence
course or have two years or more ex-
perience in Armed Forces ﬁhotograph%/
unit? Seeking a position with a growtl
photography company in sales or tech-
nical position?

We Invite you to write,
Mrs. Linnea Pett.

Lisle Ramsey
Portraits

7808 Maplewood Industrial Court
St. Louis, MO 63143

Boucher. Jean, 340 W. Henri Bourassa, Mon-
treal 357 (I) Cordon Rice

Boucher, Leo, 340 W. Henri Bourassa, Mon-
treal 357 (I) Cordon Rice

SASKATCHEWAN — 1 (2)

Toth, John A., 1942 Hamilton St, Regina
(A-P) Alvin Schaler

FOREIGN — 7 (13)

ENGLAND

Grant, David C., 4, Alcott Close. Dorridge,
Solihull, Warwickshire (A-1) Ken Boyce

GUAM

Stone, Joyce L, P.O. Box 3434, Agana (A-P)

IRELAND

Kavanaugh, James, The Anchorage, Wick-
low Town, County Wicklow (I) R D.
Byrne

NEW ZEALAND

Doherty, Kerry I, P.O. Box 161, Yhames,
(A-P) 1an F. Norman

PUERTO RICO

Belaval, Armando S., P.O.Box 877, Bayamon
(A-C) vicente T. Quinones

Rivera, Juan A. Calle, 28 TF14, Las Vegas,
Catano, (Asso) V. T. Quinones

SOUTH VIET NAM

Lang Sicu, Lee, 7, Chau Van Tiep, Cholon
(A-P) sorasin Tantimedh if;

FACULTY OPENING IN PROFESSIONAL PHO-
TOGRAPHY Experience required in commercial,
industrial or advertising photography Bachelor's
and/or Master’s Degree (PPA) desirable. Ap-
pointment as Assistant or Associate Professor
depending on experience. Write Professor Wil-
liam Shoemaker, Director of the School of Pho-
tographic Arts and Sciences, Rochester Institute
ot Technology, One Lomb Memorial Dr., Roches-
ter, NY 1462 3.

Photographer, excellent opportunity for young
man with, all around studio ability Portrait and
school work comprise bulk of business. Must be
responsible, and aggressive Future possibility
for right man. Hill’s Studio, 214 N. Highland
Ave . Pittsburgh, PA 15206

FACULTY OPENING IN MOTION PICTURE PRO-
DUCTION Experience needed in teaching and in
]Production of motion pictures Animation and
ilm history desirable Master's Degree necessary
For details write; Professor William Shoemaker,
Director of the School of Photographic Arts and
Sciences, Rochester Institute of Technology, One
Lomb Momorlal Dr.. Rochester, NY 14623

PHOTOGRAPHER — Excellent opportunity for
young man All phases creative yearbook pho-
tooraphy with company operating leadlng por-
trait studios in Central and Western New York
state and servicing a large number of high
schools and colleges Permanent position Salary
$6000 to $9000. depending on ability and experi-
ence Plus yearly bonus and life insurance — 40
weeks work per year. Send resume. Box B509,
The Professional Photographer

FACULTY OPENING IN PROFESSIONAL PHO-
TOGRAPHY Experience required in commercial,
industrial, or advertising photography especially
in the use of color materials Experience In color
R/Tintinq would be helpful. Bachelor's and/or

aster's Deoree (PPA) most desirable Septem-
ber, 1969, appointment as Assistant or Associate
Professor deé)ending on experience Write Profes-
sor William S. Shoemaker, Director of the School
of Photographic Arts and Sciences, Rochester
Institute of Technology One Lomb Memorial
Drive, Rochester. NY 14623

Wanted: Man to operate Portrait Studio In Texas
on percentage basis Must be able to make
SITTINGS. PRINT. & RETOUCH No coupons or
specials. Quality work only Person must be will-
ing to work long hours Send resume and recent
photo. Reply Box B505, The Professional Photog-
rapher

FACULTY OPENING IN COLOR PHOTOGRAPHY
Experience needed primarily In color printing
with experience in using Ektacolor Professional
Paper and masking. Studio experience desirable,
but not necessary Bachelor’'s and/or Master's
Deqgree (PPA) most desirable September, 1969.
appointment as Assistant or Associate Professor
depending on background Write Professor Wil-
liam S Shoemaker, Director of the School of
Photographic Arts and Sciences. Rochester In-
stitute of Technology, One Lomb Memorial Dr.,
eater, ny 14623.

M Photog. needs help. Prestige studio, Ohio,
60,000 population Top Quality Portraits, Com-
mercial Industrial accounts growing too fast to
handle alone Possibility for part ownership Will
train if you have fundamentals of photography
Send resume, date available, starting salary re-
quired. Box B502, The Professional Photographer

Wanted Ambitious Photographer; experienced in
all phases, for a well established quality studio
Equipped and doing both Black & White and
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Color. Excellent salary to $10,000 and oppor-
tunity to buy in. Character references from
former employers a must. Box B501. The Pro-
fessional Photographer.

Portrait Photographer for quality studio estab-
lished over 40 years Only persons capable of
doing quality and Creative work need apply
Hospjtahzation, Paid holidays. Paid Vacation,
Profit sharin? plan, Latest Equipment, Air con-
ditioned building. Unlimited possibility for long
term employment Fast growing Northern Ohio
City Box B500, The Professional Photographer

QUALITY CONTROL MANAGER: Do you have a
broad knowledge of photography with its finely
developed sense of color perception? If so, you
may be the person we are looking for. We have
an excellent opening for a man with a M Photog.
Degree Salary, working house, benefits—includ-
ing profit sharing, and working conditions are
all 1-A Box B403, The Professional Photog-
rapher™

Color Laboratory Manager — We have an excel-
lent opening for the right man. He must have a
background in all phases of color processing
Excellent salary for man with proven experience
in production and personnel management. Box
B300. The Professional Photographer.

General Portrait Photographer, shooting only in
prestige Phoenix Department store. Interested
in those working tor Master of Photography
degree We offer hard work, security, and good
incentive pay in a last growing business Send
complete resume and expected income needs
to Charles Rockwell, 4501 E. Thomas Rd , Phoe-
nix, A7 85018

Wanted One Master Photographer—Experienced
PORTRAIT and COMMERCIAL PHOTOGRA-
PHERS, RETOUCHERS, COLORISTS, PRINTERS.
Help Company to grow. Send qualifications,
salary requirements, references, and photo-
graph of self to. OSBORNE STUDIOS, INC.,
101 N Verity Parkway, Middletown, OH 45042,
Printer-Photographer also negative retoucher.
Experienced for quality school and studio volume
Steady studio employment. Write Sanchez Studio,
957 E Sahara, Las Vegas. NV 89105.

WANTED. Articulate, creative photographers.
Would you like to see your name as an author
in a National Magazine? Do you have a fresh
approach to some problem in photography? Can
you write about it? Can you illustrate it? Do you
have the professional touch? This is a challenge
to you, the Professional Photographer. Only mem-
bers of the PP of A need apply. Write to Richard
E Hinman, M.Photog.Cr., Publications Chairman,
The Professional Photographer, Box 1M, 1090
Executive Way, Des Plaines, IL 60018

PHOTOGRAPHIC CENTER — TRAVERSE CITY,
MICH. Now expanding — immediate openings
for: Studio Manager; Quality Portrait Photogra-
phers total color; Color A Black and White
Printers; Color Checkers; Production Manager;
Supervisor — Color Lab; Experience preferred
— or we will train. Send resume for application
form to Bud Meyer, MPhotog., Boardman at
State, Traverse City. Ml 49684

COLOR LAB TECHNICIANS, Printers. Super-
visors Quality Type C Production Excellent
opportunity for qualified Personnel. Fast grow-
ing organization State experience and salary
requirement ALFA Color Lab . 2901 W 7th St
los Angeles, CA 90005

SITUATIONS WANTED

Versatile Mature Photographer All around gen-
eral experience Commercial, Industrial, and
Portraiture Specialty — printing and lab work
Have Photo-Finishing experience Samples, ref-
erence, resume and portfolio on request South-
ern location prefered with future. Box B511, The
Professional Photographer

PHOTOGRAPHER-COLOR LAB TECHNICIAN —
ambitious young man with a diversified knowl-
edge of photography and its processes, with
background in the supervision and training of
personnel, combined with comprehensive
schooling in highly advanced photographic tech-
niques. 5 years experience. 4 years U.S. AIR
FORCE photographer and color lab technician,
also experienced in aerial processes and auto
processing. Wishes a challenging and reward-
ing position Resume and references available
Box B400, The Professional Photographer

Man with eighteen years experience In Industrial
and Commercial photography seeks position in
NY Metropolitan area Box B402, The Profes-
sional Photographer.

MASTER OF PHOTOGRAPHY — SOLID BACK-
GROUND IN QUALITY PORTRAITURE Bridals
— Candids — Schools — Printing Wishes to
join, as a Cameraman, a prestigious type studio
whose owner is considering retirement in the
near future Position must offer top security. To
expedite matters, if interested, suggest including
small candids of your studio, an idea of your
portrait prices, and suggestion of financial ar-
rangement with first reply My preference is to
work on salary while buying in but open to sug-
gestions Resume will follow Could be OPPOR-
TUNITY knocking for each of us Please reply
Box B510. The Professional Photographer
Experienced professional sports photograoher
available for black-and-white and color assign-
ments Will travel Black-and-white samples and
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equipment resume upon request. J. A. Bilboa,
Box 4489, Grand Central Station. New York, NY
10017

Well qualified graduates of Brooks Institute,
fully trained in ail phases of professional pho-
tography (still and motion), are available if con-
tacts are made well in advance of graduation.
Your employment inquiry will receive prompt
attention One or more of our selected students
will correspond with you regarding your posi-
tion. The demand for Brooks graduates is always
greater than the supply. The earlier your re-
quest is received the sooner the placements can
be made Brooks Institute of Photography, 2190
Alston Road, Santa Barbara, CA 93103.

Colour Retouching, Airbrush, Restorations by
Professional Specialist. Inquiries welcomed Mrs.
Helena Laufer, 777 Queen St. West.,, Toronto 3,
Ontario, Canada

Qualified graduates will be available from a two
year applied photography program at Hawkeye
Institute of Technology, June 13, 1969. Our stu-
dents have top training with maiors in the
areas of portrait, photo-journalism, commercial,
industrial and scientific. Pre-placement might be
arranged. For interviews please contact the
Photography Department, Hawkeye Institute of
Technoloay. PO Box 8015, Waterloo, IA 50704
or call 319-234-3501.

YOUNG PHOTOGRAPHER-COLOR LAB TECH —
single, energized, talented and willing to travel.
For resume and references write, Paul A
Youngs. Box 3. Pt Crane. NY 13833

STUDIO WANTED

STUDIO WANTED to rent, lease or purchase or
contract. Photographer-manager with excellent
background. Write Box B503, The Professional
Photographer.

STUDIO WANTED — Publicly held photographic
corporation (OTC) is interested in merging with
or acquiring a growing profitable business in
photography which grosses S250.000 annually.
Management must continue operation of busi-
ness Capital available for expansion. Box B508,
The Professional Photoqgrapher.

STUDIO FOR SALE

Available — new studio and equipment in re-
gional center in Visalia, California Owner re-
cently deceased. Contact John Reininga, 351
California St., San Francisco. CA 94104 or phone
415-391-2250.

Studio — Portraits. Commercial Weddings. Es-
tablished 25 years. Good central location modern
new decor — excellent reputation — no com-
petition in city. Well equipped for color — B and
W Once in a life time opportunity for couple.
Located Oakland — San Francisco Bay area. Il
health forcing retirement. Box B506, The Profes-
sional Photographer, _
Commercial and Portrait Studio Schools, wed-
dings. color. B/W Well established, top reputa-
tion, good volume, excellent location, well
equloped Unlimited opportunity, minimal com-
petition. and plenty of room for expansion. If you
are a good technician and want a studio of your
own you'll never ha>e a better opportunity
Price $15,000 Call 419-224-4966 or write: Jim
Laird. Box 547. Lima, OH 45802

Portrait Studio—long established—redecorated
modern decor, large, air-conditioned Prestige
reputation Well equipped for color & B&W Cen-
trally located in Massachusetts second largest
city Weddings, seniors, regulars, already con-
tracted Modest rent. '67 gross excess 555.000
Will pay for investment first year. Price S12.000
Owner retiring. Box A1200, The Professional
Photoqgrapher.

Portrait and Commercial Studio for sale —
Northern Illinois town of 10.000 with large
drawing area Combination Air-Conditioned home
and studio in excellent location Color, Black
and White Well established 1968 Gross S29.000.
Write Box B401. The Professional Photographer.

PHOTO STUDIO Growing photo business ideal
for photographer wanting to have own business
$4 000. Tom's Photos, 302 W Main, Muncie, IN
47305 317-289-2005

Prestige Portrait Studio, upstate Catskill area
Wonderful opportunity for ambitious younq cou-
ple Two fast growing colleges with 6.000 enr
in city of 16.000. 40M trading area. Sell business
and real estate with rental income or business
only Will stay until smooth transition effected
C Tipple. MPhotog, 319 Main St., Oneonta.
NY J3820

Buy or Lease on Percent, only downtown studio,
100.000 Northeast city 51,000 handles. Owner
near retirement. Box B504, The Professional
Photographer

Studio and Gift Shop in small Penna town Last
years gross $42,800 High Schools under contract
for 1969-70 Good Main Street location, central
air conditioning. County seat Three major indus-
tries. good hunting and fishing. Sale price
$15,000 plus gift inventory at time of sale. Reply
Box B507. The Professional Photographer___

RETOUCHING & COLORING

Retouching specialists a business not a sideline.
Enterprise Retouchers. 13625 Leroy Ave . Cleve-
land. OH 44135 or phone 252-3387.

Expert Retoucher. Send $1.50 and B&W or color
negative for sample of best retouching ever!
Special equipment. Jerome — 26141 Steele,
Farmington, Ml 48024.

Retouching experts, careful quality work, fastest
service. School 60c —4x5 BW $1 — Color $1.25.
QOil Coloring. Drake, Rt. 1, Box 95, Deatsville,
AL 36022.

Negative retouching B&W — Color. Reasonable
rates, fast service. George Barrett, 15332 Stahe-
lin, Detroit, Ml 48223.

Alma Jordan negative retoucher preferred by well
known New York City photographers. $1.50 and
up. Address now: Fly Creek, NY 13337.

Year round retouching. Small accounts welcome.
Color or black and white. Experienced. Betty J.
Weber, Rt. 2, Moscow, ID 83843.

Retouching & Corrections — Color and black and
white Quality work, dependable service. Will do
sample negative. Margaret DeStefano, 55 E. Hil-
dale, Detroit, Ml 48203.

Transparent, brush oils, color, b&w retouching,
color print corrections, copies and restorations.
Freehand — charcoal, pastel and oil portraits.
Francisco’s, 3632 Portland Ave. S., Minneapolis,
MN 55407 or phone 612-822-7537:;

20 years experience in studio retouching and oil
coloring. Mrs. George Bergeron, 2512 29th
St., Rock Island, IL 61201.

Color, B&W finishing from 70mm; franchised
territories, complete program for qualified stu-
dios. Lynn Hawkins Photography, 236 W. Lincoln,
Anaheim, CA 92805.

Retouching by mail; quality work; color film;
fast service; references available. E & E Re-
Touching Service, 9223 Overland Rd., phone
375-4546. Boise, ID 83705

Oil Coloring. Deluxe and semi heavy. Send
8x10 toned print for free sample. 15 years pro-
fessional experience. Frances Brock, 708 N
Fairfax, Springfield, MO 65802

All retouching techniques known for studio and
school work. Joe Varela, 306 E. Alamar, Santa
Barbara, CA 93105

Qil coloring — 25 years experience. Transparent
or brush backgrounds. Besse Kolar, R 5, Box
50A, Myrtle St.,, Ft Myers, FL 33901

RETOUCHING, Etching, corrections. For the
most discriminating . . . Anthony Alianello, 40
Fulton St. Lawrence, MA 01841

OIL COLORING — 8x10—$2.25; 11x14—$4.75;
add 50% for additional heads Post Paid. R-D
Photographers, Box 5863, Philadelphia, PA 19128.

RETOUCHING — BW and Color negatives. Send
sample for approval. Pauls, 1512 Alcoa Ave.,
Bettendorf, IA 52722. .

Master colorist; have held programs and served
as judge at state conventions and many civic
organizations. We have the staff to handle you
when you need us most. We heat-dry our oils
for fastest service. Send 8x10 toned print for
sample. Classes in oil coloring available. Royse
Graphic Color Studio, Shelby-Mansfield Rd.,
Shelby, OH 44875.

QOil Coloring; prompt, reasonable; send toned
print and one of your oils for sample to Andrea’s
Art Studio, 51 Erie St. N., Massillon, OH 44646.

RETOUCHING, COLOR AND BLACK-AND-WhTITE,
oil coloring, printing and enlarging, and restora-
tions. Planet Laboratories, Inc., 320 Ann St.,
Hartford, CT 06103.

Professional negative retouching: 28 years ex-
perience; regular and color; fast service; reason-
able and reliable. William Speizer, 3601 Mur-
worth. Houston, TX 77025, 665-5345.

Retouching and Oil Coloring. Prompt service.
J. R Langston. 20 E. Jackson Blvd., Rm. 411,
Chicago, IL 60604.

Professional negative retouching, color B&W cor-
rections: 18 years experience, work guaranteed.
Z. Zurawski, 17 Grove Terrace, Irvington, NJ
07111.

OIL COLORING—8x10—$2.25: 11x14—$4.75; add
50% for additional heads Post paid. R-D Photog-
raphers, Box 5863. Philadelphia, PA 19128.

FINISHING

WALLET SPECIALISTS — Professional finish
Black and white from Ektacolor also. Negative
up to split 5x7. Send negative for sample Crown
Photo Service. Inc, 1278 Copley Rd , Akron, OH,
Phone (216) 864-6732.

COLOR. Monochrome, send for price list. CALI_—
CO LAB, PO Box 686, Anaheim (Disneyland)
CA 92805

Custom Printing, Retouching. Light and Brush
Oils. Copies. Quantity Wallets Colonial Portrait
Service, 346 Gregory Ave., West Orange, NJ
07052.

8x10 SCHOOL PACKAGES from split 70mm or
46mm Ektacolor film. School packages also avail-
able in 5x7 or 3x5 format. Fast service and
highest quality. Camera Art, Box A, Lewiston,
MN 55952.




CUSTOM  BLACK-AND-WHITE PRINTING, oil
coloring, restorations and retouching. Planet
Laboratories, Inc., 320 Ann St., Hartford, CT
06103.

Profits in quantity prints— if you don't work
yourself to death! We’ll make the prints—you
make the profits; 8x10— 1M only 10c each. Post
Cards— 1M only 3VzC each. Service and quality
guaranteed. Write for samples and complete
price list. Special discount to photographers.
Kier Photo Service, Department NPC, 1241
Superior Ave., N. E., Cleveland. OH 44114.

70mm Ektacoior film processing and proofing
service. Two day-in-plant service. Color Art, Box
100, Lewiston, MN 55952.

INSTRUCTION

PROFESSIONAL OIL COLORING easily learned
and done at home. Good income. Write for free
booklet, “Magic of Photo Coloring.” Hamilton
Studios. Box 39-N, Claymont, DE 19703.

MARSHALL’'S AMAZING PHOTO-OIL COLORING
SYSTEM makes learning fast and easy— no ex-
pensive course needed. Earn High Profits right at
home. Acclaimed since 1919. For FREE color
chart (65 colors) and instructions see your photo
dealer or write MARSHALL'S, 173 N. 9th St.,
Studio NPP. Brooklyn, NY 11211.

THE FASHION ANGLE, new book by Emilie
Romaine, M.Photog., for portrait photographe's
and receptionists. Covers make-up, clothing, ac-
cessories, props, painting your own backgrounds,
and a speech for women’s clubs; $3.25 each In-
cluding mailing. Check or money order to The
Winona School Alumni Assn., Inc., Virginia Stern,
Pres., 316 W. 63rd St. Kansas City, MO 64113.

Professional portrait course. Write for free bro-
chure to H. C. Flaherty, M.Photog., 3690 Main,
Buffalo, NY 14236.

You can repair cameras. Now you or one of your
employees can learn manufacturers’ service
methods without leaving your place of business.
You can get complete training—with lesson texts,
tools, test equipment — everything you need to
learn camera craftsmanship in your spare time.
Make your studio a center of service. Write today
for free illustrated booklet that tells how you can
make this profitable service part of your own
studio. National Camera Repair School, Dept.
NP7, Englewood, CO 80110.

EQUIPMENT FOR SALE

Pakoline, Agfa Color, to 11 inch, complete with
pakotemp. circulation pumps, visiflows. hydro-
mixer, 53600 Automega with Lectra Color head,
3 lenses $500. 5 and 8 inch easels $175. Lynn
Hawkins Photography, 236 W. Lincoln Ave,
Anaheim CA 92805

Like new 8x10 Deardorff Precision View camera
— Double swing front and back, with 5x7, split
5x7 backs, Packard shutter adapter, and Packard
shutter, with case $265; 12” Voightlander Heliar
lens. bbl. $75; 14" Heliar lens, small dents in
barrell but good $45. Gross Studio, 809 N
Fourth. Monroe. LA 71201.

4 — 2V«x3¥4 on one 5x7 with this back for 8x10,
S40. Wollensak series 1l W/A lens for 8x10,
Alphax shutter $40. Kodak f45 161mm coated
enlarging lens $45 Sekonik “Norwood" meter
$12. Leedal Stainless film sink, also 33x50 stain-
less sink Ditore Studio, 916 W. Market St,
Lima. OH 45805.

something here you need??

YOUR LISTING HERE

will give you monthly national coverage
at a cost that will fit into the smallest
budget . . . Write for details.

The Professional Photographer
1090 Executive Way, Des Plaines, Ill. 60018

FILEIT.. MAIL IT...
DELIVER IT...in an

APEC ENvELOPE!

All sizes PHOTOMAILERS ' KRAFT « GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS

for brides, babies and
special occasions . . . also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
304 East 23rd S«, New York 10

COLOR PRINT PROCESSING CRADLE

NOW YOU CAN PROCESS EKTACOLOR PRINTS
UP TO 24 x 30 easily & Economically with the
new color print cradle.

The exposed print is
placed in the cradle dry
and remains there
through the entire col-
or processing, with ei-
ther the CP-5 or the
Ektaprint C chemistry.
No handling, no break-
age. Introductory price
only $89.50 full instruc-
tions shipped with the
Cradle. Sold on a money back basis if returned
(prepaid) within 10 days.

GAL PRODUCTS CO.

2137 Robin Drive
Colorado Springs, Colo. 80909

Literature upon request.

Life-Like, Life-Size
16x20 Oil Portraits
still $18.
You just send us
the retouched neg-
ative, we do the
rest.
24x30 Sepia Prints Mounted on Double
Weight Masonite, $12. All workman-
ship Guaranteed Unconditionally.

CARLAN OIL PORTRAIT SERVICE
35 Mill Road, Irvington, N. J. 07111
All orders over $18 Shipped Postpaid

NOW

.. . YOU can
produce Direct
Color Portraits
at low cost, either
vertical or hori-
zontal, with your
present studio
equipment and a

MARVEL
STUDIO CAMERA ROLL FILM BACK

only $45.00

U.S. Patent No. 3.165.993
Also Pictured, Marvel Portrait Finder, $24.93
Sold by all established Professional Photo
Equipment Dealers, Coast to Coast.

Circular from

316 West 63rd Street
STERN & CO Kansas City, Missouri 64113

less Graphic Holder

WALLET PRINTS 4< EACH
Toning — Add Vig each

VIGNETTE-NO EXTRA CHARGE
5x7 and 8x10 printing on request
CENTURY PORTRAIT FINISHERS
10424 W. Seven Mile Rd.
Detroit, Mich. 48221

1—Lektra PTM-10 Analyzer—New; 1-Chromega
4x5 Enlarger w/2 lenses—w/volt reg Both tor
S860. Frank Stropky. 128 Fair Ave NW. New
Philadelphia OH 44663 or phone 343-2341

COLOROLL The 8 minute color prim processor
tor all your needs One cycle will process 15
8x10’s. 4-11x14 s, 2-16x20°s or one larger print
to 30x40 Uses a minimum amount of CP-100
chemicals per cycle You-build-it cost less than
$200. including plans Send check or MO for
$50 00 to COLOROLL, 4218 Victoria Blvd , Hamp-
ton. VA 23369 Satisfaction guaranteed
Reduced— Used Speedotron 4 light units 600
watt seconds $300; Speedotron three light units
200 watt seconds $175; Ascor Series 600, 800
watt seconds umbrella units $500 each; Portable
Ascor Strobe 200 watt second $150; Used Santa
Claus Cameras complete with lights, etc $100;
Sampson Tripod $75; Davis A Sanford Tripods
$60; used Speed Graphics $125: Nikor Reel $50
and 5100: 90mm Beattie magazines 5150: 6ft
Grey backgrounds, complete in case 525 Con-
tact M L Strauss. Fact, Inc, 1706 Washington,
St Louis, MO 63103 Area Code 314-231-1575
Model 907 Beatty Portronic 10" Lenses 90mm
latest Model rented twice (new guarantee)
51495; 8x10 Ansco View reqular 8x10 Back &
Sliding Carriage for 2 — on 5x7 and Case $125:
Mamiya Standard Press 23 with 6x7 Roll Holder
LN $169; 8x10 Ansco Studio Outfit double Bel-
lows complete $225; 8x10 Korona Commercial
View $75: 5500 8x10 Deardorff late Model $295:
Denischron Meter Model 10 LN $350, Adams
Retoucher excellent condition $199 50; New
Johnke Print Straightner nothing finer 5375; 8x10
Elwood Enlarger with 10" Ektanon Kodak F 45
coated Gray $345; 8x10 Century 4A Studio Outfit
10" B&L Zeiss Tessar 45 $165; 4x5 Multiple E.K
Hangers Ea. $6 — Doz. 560; 8" Imagorf (Soft
Focus) the finest Rodenstock Compund Shutter
LN S225: 9Vi" Schneider Componon coated LN
$200: 12" Red Dot Goerz Artar LN $195; 8%"
Verito Synchro Shutter coated $110; 4'/." Raptar
F 4 5 Rapax Synchro $19 50; 127mm Ektar Super-
matic X 45 $24 50; 7" Goerz Dagor Press Com-
pur $75; 4x5 Graflex Optar WA 400 Graphex

chi
EARN AT HOME...FULL OR PART TIME
Photographic Retouchers are in demand, at high pay.
Qualify now tor an interesting, profitable career in a
rapidly expanding field. Easy to learn and do at home.
Send today tor "Art ot Retouching,” FREE!

HAMILTON STUDIOS
Box 39 Dept. NR-9  Claymont, Del. 19703

SPEEDLIGHT
SERVICE

DUGAS
TRAY
ROCKER

Fills a long felt need in photography

Dip adjustable for larger or smaller trays
Leveling adjustment

3 wire grounded electrical connections
16 x 28 plates for 2 11x14 trays or

16 x 20 plates for deep hypo tray (state
preference)

Price - $69.95
Manufactured by

RENE DUGAS

39 Hunters Ave. Taftville, Conn.

(JeWtrn Adl 0*)cc

COPY CLINIC < Restorations Oils—Miniatures

207 W. Venice Ave. « P.O Box 184
Venice, Florida 33595

Price list and estimates on request

o0 WN R

1 year guarantee

179



Shutter $65; The following lenses offered at a
fraction of their value Graf Variable 12V?" —
14" F 38 — 45 $30; 12" Beach (Wollensak)
Multi-Focus 45 $30; 14Vi" Colimear F 63 fine
Commercial $40; 12" B&L Zeiss Convertible Pro-
tar 42. 19 A 23" focus one of the finest $45
12" Velostigmat F 45 good all around $50
Crating charges on larger articles. MID-WEST
PHOTO SUPPLY CO., 65 E South Water St
Chicago. IL 60601.

We are closing out our 46mm film at vi price
Although the warranty date is over, we have
always kept this film in a freezer Our loss—
your gain 145 rolls 46x100" Versapan film
$4 90 each; 17 rolls 46x200' Vivlipan film $9 65
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The Professional Photographer
May 1969
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CHANGE
OF ADDRESS
ATTACH LABEL

includes

each; 36 rolls 46x200" Plus X (SP 819) $11.40
each; 24 rolls 46x100° Plus X (SP 819) 55.70
each; 29 rolls 46x100 Tri X (SP 819) $5 70 each.
Contact M L. Strauss, Fact, Inc., 1706 Wash-

ington. St. Louis, MO 63103 Area Code 314-
231-1575.
Closing Laboratory in  Northern _Illinois _ All

Equipment Guaranteed in Top Shape Pako
Processor 131 Unit — this includes Processor
Pako Temp.; Three visual flows; three 15 gallon
storage tanks; 1 Pack Hydromixer used only
172 years. Price $5,000: Kriser 5" Easel—$450;
Densetimer PTM 4 $250. Contact M L. Strauss,

Fact, Inc. 1706 Washington, St. Louis, MO
63103 Area Code 314-231-1575.
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SUBSCRIBERS
PLEASE NOTE

and possessions,

To subscribe to THE PROFESSIONAL PHOTOGRAPHER mail this

HEHH

If you're moving, please let us
know six weeks before changlng
your address. Place magazine
dress label here, print your new
address to right. Please address
all correspondence, change of ad
dress notices, and subscription aty
orders to PPA Publications Inc..
1090 Executive Way. Oek Leaf
Commons. Oes Plaines, Illinois
60018.
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form with your payment,
C) renew my present subscription, O gift.

Remit to: PPA Publications Inc., P.O.
lllinois 60680.

and check one: O new subscription,

(please print)

new address

state zip
Box 7166, Chicago,
5

EQUIPMENT WANTED

We need the following. Will pay cash or ex-
change Must be in good condition and appear-
ance: Blue Ray Prooter; Mounting Presses; Glos-
sy Dryers; Print Straightners; 8x10 A 11/14 Dear-
dorff Commercial Outfits; Jr10 Cirkut Outfits; 4x5
Super "D” Graflex. MID-WEST PHOTO SUPPLY
CO., 65 E. South Water St.. Chicago, IL 60601

Highest prices paid for Beattie 70mm Cameras
or 70mm Magazines. Please write with full
description, age of cameras, etc. M L. Strauss,
1706 Washington, St. Louis, MO 63103

Who wants to trade? We will trade 90mm Im-
perial Beattie Magazines for 70mm magazines.
Our magazines are in excellent shape and
would expect yours to be the same. Please
write M L. Strauss, 1706 Washington, St. Louis,
MO 63103

Wanted eight by ten film that can be used to
make murals, please describe type film, quantity,
and price. Murals by Jim Williams, 6757 Jer Les
Drive, Milford, OH 45150.

SALES AIDS

Photomounts from manufacturers: low prices; fast
service: 31/25 folder, $4.40 for 100; 5x7, $6.60;
8x10, $13.20; 100 lots; free samples. Penn Photo-
mounts, 5th A Main St., Darby, PA 19023.

PHOTOMOUNTS: Send $3. Large assortment
folders, easels. WEDDING ALBUMS — beautiful
selection. Wholesale price list. Robin Mounts,

245D Seventh Ave., New York, NY 10001.

ALBUMS, FRAMEs7 mOUNTS, EQUIPMENT, SUP-
PLIES, COLOR PROCESSING at lower distributor
prices. Request catalog. Marvel Professional
Photo Supply, 312 HARRISON AVE., HARRISON,
NJ 07029.

WEDDING ALBUMS SHIPPED SAME DAY. Gold
Stamping. FREE Wholesale Catalog or send 50C
for First Class Mail. PHYLMAX, Box 2173, Mon-
tello, MA 02403.

Model Releases 100—$1, Business Cards, Letter-
heads, etc. Price list free. Pioneer NP5, Island
Park, NY 11558.

WHOLESALE CUSTOM FRAMING service. Joined
frames or mitered pieces supplied. Also hand-cut
and die-cut mats. Corner samples available. For
additional information. WRITE: Michel Mfg. Co.,
4664 N, Pulaski Rd., Chicago, IL 60630.

Model release forms. $1.00 per hundred. The
Hi-Mark Co., 1306 N. Wilton PI., Hollywood, CA
90028.

ALBUMS! Wedding, commercial; photographer
and customer’s names in gold. MOUNTS. Sales
Aids. Free Catalogs! CRESTWOOD, 3601 W. 71st
Prairie Village, KS 66208.

MISCELLANEOUS

TELEPHONE Answering Instruments. Free Bro-
chure. Barbizon Co., 736 Locksley Rd., Yorktown
Heights, NY 10598,

Greatest idea ever devised for photographer's
advertising! (Brings in business.) Free brochure.
Simon Co., Box 236, Dept. LD, 85 Hastings-on-
Hudson, NY 10706.

PP of A Reference Handbook designed to keep
printed material Immediately within reach. Binder
has eight subject dividers for easy indexing and
filing of PP of A reference materials. Price $3
each postpaid. Order from PP of A, P.O. Box
7166 (Dept. H), Chicago. IL 60680.

BRIDAL PHOTOGRAPHERS: If | can sell hundreds
of contracts to hundreds of engaged girls every
year, collect large cash deposits even years be-
fore the weddings, and enjoy success—so0 can you
—if you'll learn and use my complete SYSTEM
detailed in my new manual, “Salesmanship! The
Answer To Bridal Photography Success."” This
manual is unlike any other because it's loaded
with PROVEN sales-presentations, SUCCESSFUL
techniques, and MONEY-MAKING methods—all of
which spell SALES AND SUCCESS FOR YOU!
Free brochure. Pappas, Department P, Box 231,
Fords, NJ 08863. Or, send $25 check or money-
order for your copy now and really start selling
today!
WANTED Articulate, creative photographers.
Would you like to see your name as an author
in a National Magazine? Do you have a fresh
approach to some problem in photography? Can
you write about it? Can you lllustrate it? Do you
have the professional touch? This Is a challenge
to you, the Professional Photographer. Only mem-
bers of the PP of A need apply. Write to Richard
E Hinman, M.Photog.Cr., Publications Chairman,
The Professional Photographer, Box 1M, 1090
Executive Way, Des Plaines, IL 60018.

NEW 1969 PROFIT CATALOG is ready!

« Photo Mounts « Cold Gold Machine
* Albums e Family Plan Album
* Plastic Frames « 30 Pages of Ideas
< Composites * Artist Pallets

W ill be mailed upon request

on professional letterhead.

CALLEN MOUNT CORP 218 Ocean Ave . Jersey City, N |



something here you need??

PROFESSIONAL SERVICES BY

OJ/CXG"L er S/za/ran

® Copy Photo Restoration @ Airbrush
work on Color prints @ Estimates and
Appraisal @  Consultation

SHAFRAN PORTRAIT CO., 516-1V-9-3636
250 Fulton Ave., Hempstead, N. Y. 11550

PHOTO MIRRORS

4 Sizes Assembled With
Photos You
Mirror on Send Us
Reveise Side —
o B B&W
Photo Covered \ or Color

With ———
Clear Plastic Sells on Sight

The Portrait Mirror enhances the beauty of any photo-
graph giving 1t the appearance of a2 framed miniature.
Enclose $1.00 for assorted samples to cover handling
and postage

PORTRAIT MIRRORS
5368 Wilshire Bivd. Los Angeles, Calif. 90036

== BORDER

Senrac MPI

ROLL FILM DRYER

®Dries 35mm, 120 film dustfree
right on processing reell

[

mFast, safe drying of color
ond black - and - white . . .inas
little as 90 secondsl!

nC t wall ted unit,

P

®Washable oir filter; thermo-
statically controlled.
$104.50
at industriol deolers
or write:
&m Enterprises. Inc.

817 W. LAXESIDE » MADISON, WISCONSIN 53715

— V1S FILE FOLIOS
protect Very Important

from dust, fingermarks,

plastic front, frosted back.
Fit standard 3-ring binder,
1deal for viewing and unf

10, 35 each Follo, See
your dealer or write

1507 N. Gardner St., Los Angeles, Calif. 950046

Slides or Transparencles

and scratches. Clear vinyl

Ing. Slzes for 2 x 2; 2% x
2N:4x5;5xT;and 8§ x

PLASTIC SEALING CORP.

w‘“‘ﬁm‘ PHOTOGRAPHIC SERVICI
« Ol Coloring
o Retouching
y for the photographic profession
F Lray ¥ 7

SCHOOL OF INSTAUCTIONS IN RETOUCHING AND OIL COLORING
TRANSPARENT ANO DRUSH OILS

MPO. Box 408 Soringfield, Mimsouri 65801

Telephone TU 1-0664

The secret lies in four Off

Center rubber pegs thot
hold poper and give bor
derless prints, Clorke Ecsel

is Fost, Positive. Trueregis
trotion with one hand oper
ation, ORDERNOW —
FROM YOUR DEALER or
send check to us direct —
money boack guarantee,
Write for brochure ond
see how to hove the Best
For Less,

120 Comb.
14x17-16x 20
Postoge Prepoid

$1195

CLARKE COMPANY BOX 2123":0(:AN0K!, VA,

* A %

*

*
HOT GOLD STAMP
PORTRAITS « PROOFS + PHOTOMOUNTS

PAPER « LEATHER « PLASTIC » ALBUMS

Complete PRECISE PRINTERS as low as 33.95
Machine Prints: TYPE « SIGNATURES « LOGOS « LINE CUTS
COLOR FOILS » TYPE FONTS + Quick Change SLUGS
Write To: VEACH DEVELOPMENT COMPANY, Dept. 1P
8921 Ashcroft Ave., Los Angeles, Calif. 90048
Dealer Inquiries Invited

WILLIAMS
FILM HOLDER REPAIR

4x5 holders .. $1.50
5x7 holders ........... 1.75
8x10 holders 2.25
Grafmatics ............ 3.00
Slides — 4x5- 5x7 .....ea. .15
1374 | s R R Ry B | -
Kodak 8x10 slides 3.25

REpublic 3-6703
5910 SOUTHCREST
HOUSTON, TEXAS 77033

EKTACOLOR DEVELOPING AND
TYPE “C”
COLOR PRINTS

Dye Transfer Quality
Send for Complete Price List

CUSTOMCRAFT COLOR SERVICE
P. O, Box 8618 Washington, D. C. 20009

INSURANCE BENEFITS

Available to all members of PP of A
l. Income Protection 2. Major Hospital
3. Life Insurance 4, Hospital MONEY

5. Pension Plans

Compare the Association Rates and Benefits
with anything on the market. You'll be surprised.
PP OF A GROUP INSURANCE PLANS
310 S. Michigan Avenue, Chicago, Ill. 60604

!lf/ﬁ' Aerylie Spray

- LASKEY

1210 LAKE DRIVE 5.8
GRAND RAPIDS, MICH

Proteets and Beautifies Color Printe

PORTRAIT NECKLINES!

Pict. Cat. Portrait Drapes $ .25
McG i"'\t"" y Guide . .$2.00
| Jes Catalog & $2 Coupon)
467 8123

Maureen of Hollywood
1300 N. Wilton PL., Hollywood 28

N

[

Fora
' PROFESSIONAL
| Finish

LETZOL

PHOTO
LACQUERS

TYPE "C" MATTE LACQUER

The standard of the industry. Produces a rich
finish on all glossy color prints with a pleas-
ing no-glare optical effect. Protects from
sunlight, mildew, adherence to glass. Hides
retouching and spotting marks. Withstands
dry mounting heat.

Available at all Eastman (Treck) Kodak photo
stores and most photo supply houses. Prices
F.0.B. Buffalo — $2.25 for 16 oz. aerosol spray
can; $6.95 per gal.

GETZOL Products Corp.

30 GROTE ST., BUFFALO, N.Y. 14207

aiﬂ""ﬁlﬂ FOR MARGIN PHOTO PRINTING
PROOFS, Trademarks, Copyrights

Interchangeable nomeplate holders|

Printing space  lx?2
FOTO-SIG with nomeplafe $6.95|
BEN PARKER COMPANY, INC,

420 (TASCA STRELT
WATIWEATH, CALIFGRNIA 315

b the pertiuber srtist
SEND FOR CATALODG

Number §2

215 WEST OHIO ST., CHICAGO, ILLINOIS 60610

FOR THE PROFESSIONAL

Atkinson-Stedco Color Film Service

24-Hour Color Film Processing
of Ektachrome, Ansco & Anscochrome Film

Quality Dye Transfer Color Printing

We still process E-1 Ektachrome
Custom Color Prints

Color Slide Duplicating With Masking
Service Available

All orders are given individual attention by skilled
personnel to insure fine and consistent quality.

Write for prices or send film to:

Atkinson-Stedco Color Film Service

7610 Malrose Avenue WE. 35954
Los Angeles, Californla 90046
SPEED-EZ-ELS
Compact No Adiutimenty
Eaty Focuing No Eymstrain
& POPULAR SIZES
Plus wpecial vaes on requent
417 $12.95
a0 $1495%
0.4 4000
Send for Frae Literatwrn,

A. ). GANIZ CO.
Les Angeler, Cabif, 90036
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King in
New York

Over 1000 Points
Bakker, Gerhard
Eccles, John D,
Fehley, Henry D,
Haynes, Charles
Kelly, Howard
Levy, Jules
Lawson, Emmert
Opfer, Robert M,
Smucker, John E.
Straub, John H.
Zucker, Monte

910 Points
Leiper, Harper

850 Points
Hewitt, Selwyn
Semprini, Dino V

Vitagliano, Andrew N.

760 Points

Hines, Carrol A
750 Points

Nelson, Robert H

Heilpern, George

Davis, Jack E
700 Points

Bell, William
650 Points

Cosan, Jack W
640 Points

Rebbee, James
600 Points

Albertson, Maria

Ward, Marion
560 Points

Rice, Gordon

510 Points
Fowler, Dick
Moore, W. E A,
Smith, Elgin
Weyer, C. W

500 Points
Barte, loe W
Bell, Gene
Bovee, Harold L
Burch, Budford C
Chase, Horace
Dinger, Roland
Ham, Gerald
Hollans, Irby
Hoyt, Harry R,
Keyser, Hazen
Lipickey, Jan

182

Maddock, Joe

The “King of the Convention”
annual membership contest is
nearing its deadline of May 15.
You can help PP of A reach
its goal of 14,000 members for
1969 by signing and sponsor-
ing your non-member friends.
At the same time you will add
points to your standing in the
“King of the Convention” con-
test. Points pile up fast—10
points for every dollar of new
memberships you sponsor.
The “King” will be crowned
at New York in June, and will

Simonds, Sgt. Milford

Danforth, John

receive valuable awards. The
King’s Court—the top ten
runners-up in the contest—
will receive personalized
plaques, ready for hanging. Ev-
ery contestant with more than
200 points at New York will
get a special “King’s Court”
ribbon affixed to his badge,
and every contestant, regard-
less of points, will receive a
certificate of appreciation.

Standings in the contest as
of March 20, were:

220 Points

Neblett, Charles, 111

Noaker, Nils, C.
Perry, Mrs. W. E.
Porth, Robert
Ramsey, Lisle, M.
Rickers, Donald

Scheidegger, Francis

Tanselle, Ned
Warner, Jim

Weinstein, Norman B.

480 Points
French, William
Van Dolah, Joseph
460 Points

Palmer, John L

450 Points
Roedel, Allen G.

410 Points
Cornell, John H.
Warner, Frank W.

400 Points
Jeunesse, Jim
Ness, Paul

350-Points
Alpy, Clement
Archer, Eddie
Barnes, Walter
Bayless, William
Blemgren, Richard
Braze'l, Dan
Chapin, Ellis
Crouch, Newell W
Grefe, Raymond E
Hakanson, R. C,
Hamilton, A, W
Hamilton, Cecil
Harmison, Henry
Hayes, Hampton
Hord, Tim
Hoxie, George
Hyde, George
Jack, Donald
Kakara, Jack
Meier, Norman
Potts, George C

Redmond, Donald R.

Reid, Ronald ).
Richard, Jack
Ricker, Ronald
Rogers, Paul
Schwaetz, Sherwin
Sharpe, Robert

Spear, Louis |.
Steinmetz, Joseph
Stoffel, Everett A,
Tate, James
Taylor, Sherman
Thigpen, Roy M.
Umback, Val G.
Warner, Rick
Wetzler, Richard
Wilckens, Klaus ).
Zammitte, Michael
Zeltsman, Joseph
325 Points
Salomon, R. P.

320 Points
Dubas, John A,
Sanddal, Ross
310 Points
Walsh, Frank

300 Points
Allen, Ed
Cornelius, Jerry L.
Darling, Dick B.
Edie, Richard
Quinones, Vicente
Rodriguez, Joseph
Snyder, James W.
Wendorf, Al, 111
Wildinson, Lee
Zabloudil, Francis

270 Points
Parent, Moise M
Stobbs, Al
Taylor, Riley
260 Points
Korklan, Elliot S
Martin, Robert H.
250 Points
Alden, Cy
Anderson, Jack
Atamian, Richard
Aubin, H. A.
Aull, Philip S

Bartlett, William C.

Batchelor, Burnie
Bieberle, Hordon
Birndorf, Bernie
Bryant, Clint
Caples, Ruth

Champagne, George

Conrad, Barry
Crawford, W. H

Dayton, Thomas W,
Dinteman, Walter

Faulkner, Don
Fields, Robert E.
Finn, John

Fox, D.

Frye, Polly
Gentry, Hubert
Gilbert, Al

Goss, John
Grady, Michael
Green, David G.
Grubb, Melvin
Hadnagy, Steve
Harris, Michael T.
Ippen, Richard
Keisling, Ray
Kinne, Elwood
Kuhiman, John
Lobbe, Norman
Leichtner, Henry W.
Lewellyn, Stephen

McQuiston, Capt. Edw. C.

Maples, Carl David
Morehouse, Jack
Morris, Richard B.

O’Kavage, Joseph A.

Peer, Richard

Q, Michael
Quigley, Andrew
Rawsthorne, Don C.
Reeder, Robert
Roberts, Dale E.
Runyon, Norman
Russell, James
Russo, Dorothy
Sanford, Eric M.
Sirlin, Ted

Sirven, Faustino J.
Smith, W. D.
Squires, Kim
Stanton, Earl
Stern, Leo

Stiles, Rick

Stukas, John P.
Sunderbruch, R. K.
Szalich, Joseph
Talarowski, William
Tillery, Wallace
Tracy Raymond
Weyandt, Emerson
White, Murray

Lohnes, Don |.

Peters, Jim
210 Points
Johannes, James
Turner, Richard
200 Points
Brooks, Hugo
Blankenship, Van
Bumpus, Ken
Gradian, A. ).
Isaacson, Kay
Lile, Greer H.
Lipps, Guy E.
Zimmerman, Donald
180 Points
Rothery, Howard F.
175 Points
Bak, Al
Narramore, James
Smith, Donald L,
160 Points
Anderson, Shirley
Austin, Earl
Baugh, Robert
Blaker, Laurence W.
Borg, Harry
Bryan, Charles
Cornelius, Joe
Dawes, Malcolm
Demento, Robert A.
Demsien, Harlan
Foret, Clarence
Hansen, Lyle D.
Jeske, Lee
Johnson, Bervin
Masterson R.
Mathieson, M. |.
Mowers, Jack L.
Northrup, Jim
QOdell, ). Gordon
Palmer, C. H.
Peterson, Leslie
Reilly, Mike E.
Rice, Tim
Rodriguez, William
Rogers, G. H.
Strampe, Rodney
Tanski, John
Vick, Robert
Warden, Leo
Ware, Richard
Way, Ken
Webb, Fred
Wellman, Bob 2]



What will you
get for this Package . . .
color picture...

$30 or $300?

)
ey

- . School Package Program can
rotect your senior business .. .
ill advertise your studio in
ery home in the community,
d, because they are only in-
yrmal year - to - year remem-
rances, school pictures will open
e way to many fine portrait
ttings, family groups and other
sgular studio business!
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- Be a
King in
New York

|

Over 1000 Points
Bakker, Gerhard
Eccles, John D.
Fehley, Henry D.
Haynes, Charles
Kelly, Howard
Levy, Jules
Lawson, Emmert
Opfer, Robert M.
Smucker, John E.
Straub, John H.
Zucker, Monte

910 Points
Leiper, Harper

850 Points
Hewitt, Selwyn
Semprini, Dino V.

Vitagliano, Andrew N,

760 Points

Hines, Carrol A.
750 Points

Nelson, Robert H.

Heilpern, George

Davis, Jack E.
700 Points

Bell, William
650 Points

Cosan, Jack W,
640 Points

Rebhee, James
600 Points

Albertson, Maria

Ward, Marion
560 Points

Rice, Gordon

510 Points
Fowler, Dick
Moore, W, E. A,
Smith, Elgin
Weyer, C. W.

500 Points
Barte, Joe W.
Bell, Gene
Bovee, Harold L.
Burch, Budford C.
Chase, Horace
Dinger, Roland
Ham, Gerald
Hollans, Irby
Hoyt, Harry R.
Keyser, Hazen
Lipickey, Jan
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Maddock, Joe
Neblett, Charles.
Noaker, Nils, C..
Perry, Mrs. W, E
Porth, Robert
Ramsey, Lisle,
Rickers, Donald
Scheidegger, Fra
Tanselle, Ned
Warner, Jim

Weinstein, Norr

480 Points

460 Points
Palmer, John L.
450 Points
Roedel, Allen G
410 Points
Cornell, John H
Warner, fFrank \
400 Points
Jeunesse, Jim
Ness, Paul
350-Points
Alpy, Clement
Archer, Eddie
Barnes, Walter
Rayless, Willian
Blemgren, Rich:
Brazell, Dan / . n USE YOUR
Chapin, Ellis “e (27 STAMP

Crouch, Newell 2 WE'LL SEND
Grete, kymont Lo misg bow U merchaudide e QA!E

Hakanson, R. C
Hamilton, A. W
Hamilton, Ceci'
Harmison, Hen;
Hayes, Hampto

e ot Yhoal M aser. wndet wo DEXTER PRESS, INC.

Kakara, Jack

Meier,GNorman 5 Route 303 3
Potts, (

Fediaand, Bod West Nyack, N. Y. 10994
Reid, Ronald ). wuno

Richard, Jack

Ricker, Ronald
Rogers, Paul
Schwaetz, Sher
Sharpe, Robert City

Address

State Zip




Why pay the price of a Bremson Package . ..

————

SCHOOL DAY MEMORIES

by your Jrofestional /‘o/oy;g}oj”

... and not have one?

A package you'll be proud to
deliver . . . plus a complete pro-
gram to accompany it ... pro-
vided by the only company able
to boast that they are your
“partner,” not your competitor!

The only company whose serv-
ices are designed exclusively for
the Professional Photographer!

The impressionable mind of
youth gives lasting memory to
the momentous moments of
“school - picture - taking time.”
From kindergarten to college,

BREMSON PHOTO INDUSTRIES

WALNUT AT FORTY-THIRD e KANSAS CITY MISSOURI 864111

school pictures serve as a graphic
diary that captures growing-up
in a true-to-life, informal way.
The student, parents and rela-
tives treasure them...and more-
than-often remember theirschool
photographer when other photo-
graphic needs arise!

That’s why Bremson Photo In-
dustries believes that a School
Package Program, designed ex-
clusively for the Professional
Photographer, is a most impor-
tant supplement to your reg-
ular studio business!

A School Package Program can
protect your senior business ...
will advertise your studio in
every home in the community,
and, because they are only in-
formal year - to - year remem-
brances, school pictures will open
the way to many fine portrait
sittings, family groups and other
regular studio business!

PARENTS'

MAGA WY



You spent hours
behind the camera.

Now you've got dozens
of prints to make. Fast.

Box after box to open. b
Processing to control.

Can you afford less

than the uniformity Vo
of Kodak films, ‘
papers, and -

chemicals?




