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Beattie Electric Magazines: (A) 90mm, (B) 70mm, (C) Split 70mm,
(D) Graflex 120 and 220 Roll Film, three formats. (E) 4x5 Cut Film.

ALL OF THESE FILMS

with the New Portronic 907

It's seven cameras in one-the great new Portronic 907 most
versatile studio camera ever built. Change backs, change
lenses easily, instantly as the job requires. This one camera
will handle most of your studio assignments better, faster,
with less work, more profit for you.

NEW VERSABACK. New revolving back accepts automatic,
electric magazines and holders for all films shown above.
Quickly changed. No re-focusing. Improved light trapping.
NEW QUICK-CHANGE LENS. Lensboards are changed
quickly, held securely with slide clamps. 63", 7%, 10” and
10”-with-spacers lens sets are available.

NEW POSE IDENTIFIER. Automatically prints pose number
besides name and/or number of subject on each frame.
NEW OPTICAL VIGNETTER. Attaches to lens. Focus,
compose and shoot without complicated adjustments.
Accessory. Send for brochure.

Coleman Engineering Co.Inc. Box 1974, Santa Ana, Calif. 92702

BEATTIE-COLEMAN

PORTRONIC 907



AWARD
FOR
EXCELLENCE

BUpRe-TONE UPRE BROM

The photographic industry should create an “Award For Excellence.” We
feel in all modesty that we would be right up there with the winners, taking
s the honors that our products so justly deserve. Come to think of it, you
.\'“,m-l'u"‘ professionals have created your own accolades for Supre-Tone Portrait
Portrail Deluxe 1 Papers and Supre-Brome Enlarging Papers. The consistent use of our
[{upid ' papers and films by professionals is award enough for us. We're doing
our share to maintain the superior quality of our products to earn your

continued confidence. Write for professional catalog.

Available at better dealers everywhere.

SUPREME PHOTO PRODUCTS CO., INC. 1841 BROADWAY, NEW YORK, N. Y. 10023
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“The Boys at the Foundry" is the title of

Pat Cannon's photograph, which hung in the annual
PP of A Exhibition of Professional Photography at
Portland. (For a picture story on the Portland
Exposition, turn to page 28.) The photograph was
prepared for Kodak's Professional Technical Center,
Rochester, N. Y. as part of a series depicting
people who wear masks. Pat, an industrial
photographer at the center, was an instructor for
“‘Photography in Law Enforcement' at the

Winona School of Professional Photography

this summer.
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Triple-threat photographer Vernon T. O’Brien

needs a triple-threat camera...

the Koni-Omega ‘Rapid’

Land, sea and air coverage of a single
assignment calls for a camera with
extraordinary versatility and speed,
For Vernon T, O'Brien, of Aero-Pic, in
Jacksonville, Florida, that means
the Koni-Omega 'Rapid.’

“Koni-Omega's split-second pull-
push film transport and shutter cocking
lever lets me bang out two or more
shots on one pass with the plane. This
saves time and money, since the air-
craft is the most expensive part of this
business,” writes O Brien,

“The intermittent pressure plate lets
the film travel fast and safe during the
rapid transport, but it really puts the
pressure on at the moment of exposure
Which eliminates the humidity buckle
problem encountered in the air and on

the water with sheet film cameras. And
I can load and switch those pre-loading

Koni-Omega backs in mid-air,
when I'm piloting.”

If you ever poke your ﬁ
camera through an open
airplane window, you'll '
share Vernon O'Brien’s
appreciation of the rigid
no-bellows construction,
““human-engineered”
controls and adjustable
grip with security strap of
the Koni-Omega 'Rapid.’

And even if you never leave the
ground, you'll know why he calls
the single-window range/view-
finder of the Koni-Omega ‘Rapid’
‘a revelation.' The expanding/con-

even

R ———

tracting bright frame compensates for
changing field size—not just parallax
—while you focus. The long-base
range-finder couples to the
needle-sharp Hexanon
normal, wide-angle and
telephoto lenses automati-
cally. One look at the
clear, detail-filled blowups
you'll get from those Hex-
anon lenses and the big
214 x 234 negatives
(ideal 8 x 10) -

format with no wasted frame areas)
and you'll understand why Vernon
O'Brien and so many other top pros
now say ‘‘The Koni-Omega ‘Rapid’ has
become my basic camera."

For a down-to-earth demonstration,
see your Koni-Omega dealer. Or write
for a brochure. Konica Camera fg—
Corp., Box 1070, Woodside, N.Y.
11377. A KEY PHOTO C Y PHOTO

KONI-OMEGA 'RAPID’

. . . because every shot counts



That's a lot of light from a power pack weighing less than
many bigger

5 pounds. More light than you'll get
and heavier units

But what makes the F800 even more attractive is its
power source flexibility and the built-in facilities for beam
angle and light-output control

fr om

Beam-angle control gives you a choice of 60° or

80° coverage. The wide-angle position also cuts light
intensity in half

Light-output control lets you shoot at
put. Using it in con
¢ > angle control
you can choose any of 4 light levels
1700 to 8500 BCPS

from

Interchangeable power-source units clamp onto the ca
pacitor unit to form the power pack. There are three battery
units: rechargeable wet-cell, standard and super-power
nickel-cad, and an AC unit. You get up to 120 full-power
flashes per charge with wet cells and standard nickel-cads
up to 200 with super-power nickel-cads, and twice as many
at reduced power, and unlimited of course, with AC

Flash-head movements, vertical and horizontal, provide

every conceivable bounce-hght control
Flash extensions may be used for

Ofr ,;‘,f,ap!(

special hghting

requirements

All in all, the Braun Lite F800 is probably the most
versatile portable flash unit available today

Prices start at under $175. See vour dealer for com
jelails or wrilt

nUn! ectronic Flash div

h Photo-Optical
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f/11 with Kodachrome |l at 10 feet
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COLOR A With a ...

IONKEY CcOLOR

COLOR PHOTO GREETING CARDS

Increase your business by selling these
personalized Holiday,Greeting Cards
fromsyour Ektacolornegatives.

SPECIAL PRICE'TO
FRANCHISE HOLDERS

CARDS WITH :
25 Envelores $3.25 7
orders in multiples of 25

For Pre-Christmas delivery, order
before DECEMBER 1, 1967

2 EXCITING ILLUSTRATED ALBUMS

Designed to stimulate your business
®. Beautifully designed, expertly manufactured volumes or-
»  ganized to stimulate customer interest. They are profusely
lustrated and arranged to encourage systematic presenta-
tion of photographs and personal memorabilia.
FRANCHISEE'S ‘295
PRICE'PER UNIT

order a sample copy today
BABY'S PHOTO BOOK and

: ' Pink or Blue)

| Call us, at ense, on our‘
# direct long distanige line. We’ll be

COLOR happy to rush ydu franchise in-

HIALEAH, FLORIDA 33010 formation, and our new 1967 bro-
chure and price list.



A good solicitor is murder to
find. A good photographer,
almost impossible. A good
color lab-yes, there is

one. One that does color
finishing like you would xl\
you had two hundred thou-
sand dollars worth of equip-
ment and stayed up all night.
If you're making expansion

noises, the first smart step

is to align yourself with the

best color lab in the coun-

try. Us. Gittings can give

you perfectly exquisite, flatter-
ing prints that patrons find irre-
sistible. How else do you think
we built our own multimillion
dollar retail business, with eight
studios in four cities? Good men
aren’t hard to find in color finish

ing. Many of them work for us

%Gittings, Inc.

Custom Color Finishing
3327 D'Amico, Houston, Texas 77019

Write Fred Winchell for our free price list and our fascinating booklet
“How to Make A Million Dollars in Color Portraiture.”

10

President’s
Message

Claude F. Palmer, M.Photog.
President, Professional Photographers
of America, Inc.

Photography's Public
Image Enhanced

Another year, another convention,
and an important milestone passed in
the progress of the PP of A and pro-
fessional photography.

My compliments and appreciation
to the many committeemen and
women, councilmen, officers, pro-
gram participants, headquarters staff
and lay members who attended at
Portland and participated in a most
important affair.

Further, we all were impressed by
the Technical Products Exhibit put on
by our supporters among the manu-
facturers and suppliers. This year’s
trade show was a credit to the photo-
graphic industry.

Then there were the print exhibits,
regular, Masters and special—all rep-
resentative of the continuing improve-
ment in the work of our members.

Citizens of Portland and the Pacific
Northwest all enjoyed the opportunity
of visiting our exhibits on the public

Turn to page 13
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LOOKS GREAT —

EVEN THE MORNING AFTER

If you've ever had to hold exposed
paper several hours or overnight before
processing, you'll appreciate VeeCee®
RAPID Variable Contrast Paper: it
keeps its looks even overnight! VeeCee
develops with practically no difference
in image density —whether you process
it 5 minutes or 12 hours after exposure.
You'll like this high-speed, moderately
cold-tone projection printing paper for
these other features, as well: a wide
gradation range-softer on #1 filter and
equal or harder on #4 filter; stable
gradation-when you use a #1 filter or
a #3 filter vou get a #1 print or a
#3 print with VeeCee-regardless of
underexposure or overexposure. And
VeeCee gives you unbeatable whiteness
and excellent glossing. One last im-
portant point-VeeCee is very obedient
It lies flat before, during, and after pro-
cessing. For more information, write
for Bulletin 7519-031/R-1.

GAF LINATRACE
GAF Linatrace® photorecording papers
are made in three different speeds to
cover the wide range of requirements
of oscillograph recording instruments
in current use. In conjunction with the
Linatrace Chemical Kit, these recording
papers give you the high contrast and
uniformly clean, sharp traces required
by modern oscillograph recording tech-
niques. The emulsions are available on
two different 100% rag fiber bases—a
medium thin .0035” base or an ultra thin
0028” base—both tough, flexible and
with high wet strength to resist crack-
ing or tearing. For more information,
write for Bulletin 7519-012.

HE CAPTURED 57 FOOTBALL
TEAMS...ON OUR PAPER!

The mighty hunter's name? James F.
Laughead of Dallas, Texas, whose tal-
ent for capturing football action with
his camera has made him one of the
busiest sports photographers in the
U.S. (he's the exclusive photographer
for 57 college and professional football
teams). The paper? Scanaprint*, the
high-speed, high-contrast, moderately
cold-tone, single-weight enlarging
paper that Jim uses in his lab. Says Jim,
“I'll be doing a hundred thousand eight-
by-ten prints this year, and they've
got to be right. That's why I use Scana-
print. No other paper can match it."
Laughead is both a camera expert and
a colorful personality. His regular pic-
ture-taking “uniform" is a pair of blue
overalls, a red vest embroidered with
college names, and a crumpled 30-year-
old hat, which, incidentally, is why so
many of [im's admirers affectionately
call him "the Mad Hatter." But even
though there's a madness to his meth-
od, Laughead’'s teams like what
Laughead (and Scanaprint] does for
them; his roster of teams grows year
by year.

Scanaprint gives vou prints with a
sparkling-image quality. deep blacks
ind brilliant highlights from all
types of negatives, when used with
LogEtronic! equipment (for which it
was primarily designed)

Scanaprint paper is faster than other
enlarging papers of similar contrast. Its
high speed helps to increase print pro-
duction by reducing exposure times,
makes it easier to enlarge small or
dense negatives. For more facts, write
for Bulletin 7519-101.

*Trademark of General Aniline & Film Corpora-
tion
fR. T. M. LogEtronics, Inc

(see reverse side)

Photographed on Anscochrome® 50, f/8 at
1/60 second.

LOOK, MOM!

NO VERTICAL LINE-UPS OF
ROLLERS! NO DEEP TANKS!
NO PLASTIC BELTS!

This is just some of the fat we've
trimmed from the conventional film
processor to produce the GAF

Transflo® 1206. This slim 500-pound

film and print processor uses a straight-

line transport system, is self-thread-

ing, and has a top that lifts off for easy
access to the removable rollers, solu-
tion applicators and tanks. It requires
just over 6 square feet of floor space,
and doesn’t require a floor drain, con-
crete base or special electricity. Dry-to-
dry time can be as short as 90 seconds.
Most films can be processed and dried
to recommended gammas in 4 to 6 min-
utes at 80° to B85°F solution tempera-
tures. Actual development time is only
25 to 35 seconds! The 1206 is com-
pletely automatic...processes sheet or
roll film and paper of any width up to
12" and in lengths of 5” and up...has an
average capacity of over 250 sheets of
4” x 5” film per hour—or equivalent...
and is economical to purchase and run.
For more information, write for Bulle-
tins 7519-150 and 7519-151. soes

GENERAL ANILINE & FILM CORPORATION




night, and this along with an excel-
lent job by our public relations com-
mittee and staff, enhanced photog-
raphy’s public image.

Important plans were furthered by
our divisional and other leaders, in
cooperation with manufacturers and
other photographic groups, to work
together on long range improvements
in our industry.

Here | want to pay special tribute
to my fellow members of our state
and provincial groups in the Pacific
Northwest, who have worked long
and hard on planning for “Portland
in '67.”

And lastly, the trades people of
Portland, who had contact with our
visiting members and families, are
sincere in praising the PP of A as the
finest group they have served, and
they join all of us in saying “Come
again.”

B

LETTERS

To the Editor:

I went to Expo ‘67 last week and the
first thing | saw when | drove into the
press parking area was this (see be-
low).

Well, | hate litter, and to see this
mess so obviously caused by one of

Press parking lot at Expo “67, littered with

film boxes

our own really disgusted me. This is
“Photographers and Their Image—
How to Degrade It.”” Our profession
can sure do without anything like this!

John G. McConnell
Berlin, N. H. ]

clean water:

If you are plagued by dirty water that scratches emulsions, upsets color balance,
distorts sound transmission, wrecks processing equipment and causes a host of
other devastating effects, the Heico Rezinator should be of interest to you. It
can end this costly waste,

The Heico Rezinator delivers water so clean that it is free of algae, red water
(iron), bacteria and other contaminants larger than one micron. It does it at
high flow rates, automatically, and at a cost of less than 20¢ per 1,000 gallons,

Rezinators are immeasurably improving quality for a rapidly growing list of
photographic laboratories including those of CBS, General Electric, TV Guide,
Color Film Corporation and vital government agencies.

For further information write Heico, Inc., Delaware Water Gap, Pa. 18327.

13



For complete details on products or services write

directly to any member listed below.

JACOBSON PICTURE FRAME CO
636 Grant
Pittsburgh, Pa. 15219

BELMONT MFG. & SUPPLY CO
1252 W, Bryn Mawr
Chicago, Illinois 60645

CRESCENT PORTRAIT FRAME CO
140468 Euclid Ave
East Cloveland, Ohio 44112

IAMES E, FRENCH
Distribut

17076 We

Hazel Crest, Illinols 60429

DAVE SIRKEN INC
Distributors
417 Main St
Rochester, Indiana 46975

FRANKLIN PHOTO PRODUCTS
2955 West 59th Street
Chicago, I\linois 60629

FULL COLOR CORP
12221 Riverwood Drive
Burnesville, Mpls., Minn. 5537,

SPARKLETONE COLOR
P.O. Box |16
Pueblo. Colorado 81002

KADET ART & FRAME CO
1020 Fifth Ave
Pittsburgh, Pa. 15219

HOWARD H. ANVELINK
Grand Prairie. Texas 75050
P.O. Box 808

J. A, OSSEN CO
2235 Arapahoe Street
Denver, Colorado 80205

INTERESTED PROFESSIONAL
TORS & COLOR LABS THAT QUALIFY FOR MEMBERSHIP
IN THE NAPD&CL ARE INVITED TO APPLY FOR MEM-

BERSHIP APPLICATIONS.

14

Having doubts
about some
photographic
suppliers and
color labs?

Why not check them out with
the NATIONAL ASSOCIATION of
PHOTOGRAPHIC DISTRIBUTORS

and COLOR LABORATORIES!

THE PIERCE CO
3701 Nicollet Ave
Minneapolis. Minn, 55409

SKOLNICK PHOTO FRAMES
17388 Livernois Avenue
Detroit, Michigan 48221

DALE COLOR LAB
Box 460, 201 South Madison
Bloomington, Illinois 61702

VIVID VIEW INC
Transparencies
Box 7, Plover, Wisconsin 54487

DNJ COLOR LABORATORIES
1311 Merrillville Road
Crown Point, Indiana 46307

Every member of the NAPD&CL. 4 non-profit service
organization, is a reputable firm that has met the rigid
standards of membership in the association and who
conduct their business by the highest code of ethics.
Next time vou're looking for professional photographic
supplies and services, look to a member of the National

Association of Photographic Distributors and Color

Supporting Members

HEIRLOOM FRAMES
Chicago

ACME PHOTO FRAME CORP.
Chicago

CAMILLE COMPANY
*Brooklyn. N. Y

UNIVERSAL BOOKBINDERY INC
Topflight Albums
*San Antonio, Texas

TKO CHEMICAL CO
Orbit Bath
St. Joseph, Mo
KAREW COMPANY
Photo Frames
West Barrington, R, |
THE HOLES-WEBWAY CO.
*St. Cloud, Minn

*Albums

Laboratories, Inc., they are all anxious to serve you!

A NATIONAL NON-PROFIT ORGANIZATION

NATIONAL
ASSOCIATION OF
PHOTOGRAPHIC
DISTRIBUTORS &
COLOR
LABORATORIES, INC.

PHOTOGRAPHIC DISTRIBU-

HAZEL CREST, ILLINOIS 60429

17076 WOOD STREET
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THE KEY TO BIG PROFITS IN
SGHOOL PHOTOGRAPHY . ..

anh
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RIGE SUPPORT

We admit it — the big service houses, by “pricing” out the independent
pro, have set back the school as a market. This fall, the picture is
changed! We now offer a complete, new color package service — to
support you where you need it — at the price line. You'll be able to
build a bright new market in school photography . . . with an unbelievable
profit picture! In this new color package service, we pack the one-
two punch:

1. Senior — Graduate Packages

For senior portraits, you can use either 70mm film, or 8-exposure, 120
620 rolls. The four unit styles are (a) 1 8x10” (b) 2 5x7” (c) 4 postcard
size (d) 9 wallet size pictured above. One or more groups may be ordered
from one negative.

The following services are available:

e Color proofs ¢ B/W Panalure prints for yearbook « Retouching e Tex-
turing and matte spray ¢ Plus fine film developing.

2. Elementary School Packages

Prints are made from 35mm long rolls. Unit styles are (a) 1 postcard
size; (b) 2 wallet size; (c) 4 miniature size; and (d) 9 passport size.
The school can choose two or more of these unit styles.

To simplify your job even more, all PRO COLOR packages include a
complete teacher's kit. There's a money envelope for each student . . .
a class envelope for each teacher; the prints are pre-sorted, packed and
marked by class; and there's a recap sheet for the school administrator,
showing total prints per class, per school. All this puts you in the school's
favor makes it easier to renew that contract!

The way is paved for you . . . our price lists will prove it! Just fill in and
mail the reply form, or for immediate assistance, call collect.
914 BE 7-9000.

PRO:c.ox ; send ey schoo

955 Yonkers Avenue, Yonkers, New York 10704

MEMBERSHIP REPORT
July — 138/Total for year — 1343

The following applications for PP of A mem-

bership were received during the month of

Jjuly. This list is published for all members,

in accordance with PP of A Bylaws Rules on

membership. If no objection is received

within 10 days of this publication, the mem-

bership of these individuals will automat-

ically be accepted. Indicated are the num-

ber of membership applications received

from each state, Canadian province, and

country, and total for 1967 (in parenthesis)

Total applications for July 138; for the year

1343. Code after applicant’s address is: (A-P)

Active Portrait, (A-C) Active Commercial

(1) Industrial, {Asso) Associate, and (S) Stu-

dent. Names following states and provinces

are those of PP of A Councilmen — (P) Por-

trait, (C) Commercial, (1) Industrial, (CAL)

Councilman-at-Large. Name at end of line

in italics is that of sponsor.

ALABAMA—1 (10)

{P) Van Blankenship

(C) Roy Thigpen, Jr.

(1) John Straub

Phelps, John D., Mid Photo Lab Bldg. 5250
Redstone Arsenal, Huntsville (I) James D
Clayton

ALASKA—O (8)

(P) Ward W. Wells

(C) Joseph W. Alexander

1) Tallafaro F. Moore

ARIZONA—2 (8)

P) Wm, W. Norman

(C) Allan B. Starr

1) Gordon Schwing

Sauro, William H., University of Arizona
Tucson (S) Ted Offret

Shaw. Kenneth A., 4437 E. Clarendon Ave
Phoenix (S) Eimer Hohnberger

ARKANSAS—1 (2)

P) R. Neil Rhodes

(C) Offie Lites, |r

Watson, Ray M
(A-P)

CALIFORNIA—13 (164)

P) Ted Sirlin

C) Antonio D. Ricca

1) Hal D. Sobotker, Jr

CAL) W. Keith Cole

CAL) Howard D. Kelly

Bass, Robert B., Sierra Conservation Center
Jamestown (Asso)

Beavers, James A., The Rand Corp., 1700
Main St., Santa Monica (A-C) Howard

714 Maple Dr., Springdale

Kelly

Clark 683 E. 52nd Pl., Los Angeles
\SSO > Archer, Ir

Davis The Clorox Co., 850 42nd

Ave., Oakland (1) Richard C. Kinstier
Hafstrom. Ilvan T., Califor

Water Resources, Sacramento (Asso) Paul

a State Dept. of

son, Fugene M., 3245 Sawtelle Blvd., Los

Angeles [(A-C) Howard Kelly

lohnson, David L, Kentron Hawaii Ltd., Box
1306, APO San Francisco (I Kenneth
Caple

Kim, Gerald S. Y., Art Center School of Pho-
tography, 5353 W. 3rd St., Los Angeles (S
Howard '7'. ¥

King, John W., CDCEC ISG Photo Lab, HHC
ISG CDCEC, Fort Ord (Asso

Lindsey, R. William
P O. Box 6207, San Diego (1) John Brow

Mavente, Richard C U.S. Marine Corps
MACS-2, 1st Marine Brig., FPO San Fran-
cisco [(Asso

Moritz, George C.
mead (Asso

Ralph R., P.O. Box 4301, Carmel

University of California

]

9415 Guess St., Rose-

Pavton

A-(
COLORADO—1 (19)
P) Richard E. Vasicek

Turn to page 78



product. industrial, portrait,
siion, architectural. macro,
IGE0....vou can to them best

With one oreat nortable

“two-section 17" full length
monorail packs camera down

to briefcase size!

Kardan-cnfnr

e 415 MONORAIL VIEW CAMERA

write for folder

K T.XNG PHOTO CORPORATION = 25:20 BROOKLYN-QUEENS EXPRESSWAY WEST m WOODSIDE, N. Y. 11377

A BERKEY PHOTO COMPANY

PHOTO
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The right easel
pays you back in
increased darkroom

efficiency:
SAUNDERS-OMEGA

For 20 years, the world's best enlarging easels

SAUNDERS-OMEGA
Heavy Duty Professional
20x24" Adjustable Universal Easel

Four geared stainless-steel masking
blades assure smooth and precise posi
tioning along calibrated bars. Recessed
slots for papers to 20x24", The easel al
ways remains conveniently centered un
der the enlarger, and the print is made
in the middle of the easel, even when
smaller than 5x7

Blades adjust for borders from 0 to
2'A and may be varied individually
Extra -heavy non-skid base; 17 height for
Automega or other autofocus enlargers
or for manual focus enlargers

SAUNDERS-OMEGA
Adjustable Borderless Easels

For borderless enlarging without special
adhesives, vacuum, Rlass, rubber pegs or
other awkward paper-holding methods
Paper insertion is positive and speedy
even in total darkness. 1° high for use
with autofocus or

manual focus

\ - enlargers. All-steel
) with non-skid base
Exclusive FOCAL

YELLOW focusing

surface. Two

\ models, for any
\ size to 11x14
or 16x20

SAUNDERS-OMEGA
Print-And-Repeat Easels

For making prints in five standard sizes
on a single sheet of 8x10" paper, from
one or several negatives, Choice of print
sizes: one Bx10"; two 5x77; four 4x5";
four 314x5" or eight 2% x3'%" prints.
Mask covers are light-tight, pérmitting
use of subdued white light with paper in
position. The easel remains stationary
on enlarger baseboard; paper moves print
to print. All-metal. 1" high for autofocus
or manual focus enlargers. FOCAL
YELLOW focusing covers '

Ideal for color enlarging "'

with drum processors &m‘
C

SAUNDERS-OMEGA

Single-size Easels

Designed for the professional, industrial
and commercial photographer who needs
a fast-operating, sturdy easel for use with
a single paper size. Hinged masking
frame is made of heavy bar steel for ut-
most paper flatness, and automatically
provides 3/16" border. Heavy steel, non-
skid base, exclusive FOCAL YELLOW
finish. In 8x10",

11x147, 16x207; and

5x7" "5.in-1"" (which

makes 23 x34",

314x5", 4x5", 5x5",

5x7" prints with Ad-

justabar and mask).

FNEY

Write for details on these and other SAUNDERS-OMEGA easels.

SIMMON OMEGA, Inc.

P. 0. Box 1060 Woodside, New York 11377 POTO
A BERKEY PHOTO COMPANY

Cameraroom
Psychology

Dorothy Russo

Be a Convention-Goer

There are three types of photogra-
phers. First, there are those who do
not go to conventions. They pr(‘f(?r to
use their time making money instead
of spending it. Most photographers
in this category are stagnant. They do
the same thing day after day, and all
their portraits look alike.

The second type go to conventions
because their friends and competi-
tors do. They sit through the lectures
with a closed mind and absorb noth-
ing. They say, “My old way is better.”
They can’t stand change. They go
home and flush their brains, then con-
tinue in the same rut. The convention
is enough excitement for that year.

The third type go to conventions to
learn. This type ferments and bubbles.
Their work is a true joy. All of life is
interesting to them. These people en-
joy their work because they make it
fun

If you are not a convention-goer
there are several reasons why you
should be. One is to learn to deal
with your problems. You meet others
who used to have the same problems
and have solved them.

There was a time when you learned
how to make a portrait and you had

Turn to page 80



YOUR CREATIVE PHOTOGRAPHY WON HIM!
YOUR REPUTATION SOLD HIM!
YOUR DELIVERY TIME MADE HIM AN ENEMY FOR LIFE!

TIME, A BONUS SALES POINT FOR BUSY DUKANE DISTRIBUTORS
 SELLING FULL COLOR POST CARDS AND RELATED ITEMS

When you offer clients your creative photography
for reproduction in the form of full color post cards,
brochures and other printed items, you must have
a knowledge of your suppliers production schedule
or you may be facing a client dissatisfaction with
those maddening phone calls like, “Where’s my job!”

Many of our distributors have told us “horror”
stories of post card orders with other suppliers
taking 8, 10 and even up to 16 weeks to be pro-
duced! These distributors, now sending their print-
ing orders to Dukane, agree almost unanimously
that: “Dukane’s delivery schedule is now one of
their best selling points!” You too, can use the
Dukane “time bonus” to produce a new dimension
in full color product sales from your creative
photography. Here's how Dukane works for you.

First, the day we receive your order an acknowl-
edgment is sent to you and your client. Most im-
portant, that wonderful little piece of “back-up”
paper specifies the date your client’s order is
scheduled to leave the Dukane plant. There’s no
question as to “what’s happening to my order,” at
Dukane.

Dukane keeps your reputation on solid ground
with our famous GUARANTEED 4 WEEK SHIP-
PING SCHEDULE!

Everyone’s talking about it!, (even our compet-
itors!) It’s simple, easy for you to explain and use
in your sales program.

All orders received at the Dukane plant by the
first of the month are shipped out of our plant by
the following first! The same applies for the 15th
of the month. We schedule all printing by these
two cut off dates, the 1st and the 15th of each
month. For orders requiring proofs this schedule
starts when the proofs are returned to Dukane.
(We have no way of knowing how long proofs will
be out of our plant!)

Don’t let “time" lose orders for you. Write today
for your “time-bonus™ information and how you
can make more profits with Dukane.

Write to Dukane Press where the 4 week
shipping schedule on full color post cards
and other printed products is guaranteed!

' e
the dukane press,inc.

2913 SIMMS STREET « HOLLYWOOD, FLORIDA 33020

Dear Jerry Bryant:
Yes, I'm interested in becoming a Dukane distributor,
please send me all the information,

NAME
FIRM

ADDRESS

T
-
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SO
easy to
handle

. even
professionals
use It

] 3 Fact is professional photographers don’t want com-
'a'/ L) plicated cameras any more than you do. The easier
’ and faster their cameras handle, the more attention

. A

&

hwhat fre after, too.
3

,"-. The professional’s main concern is quality and
'8 versatility. And this leads him to a natural
preference for the Nikkormat FT, because it
is made by Nikon, and is part of the Nikon F
system. This permits him to use the same
high quality lenses, interchangeably.

He probably owns a Nikon F, too, and several
¥ Nikkor lenses and accessories which he uses on

y ¥ the Nikkormat FT, as well. And when a Nikon
: ,' ,’)‘if," user—a knowledgeable pro—ehooses a Nikkormat
‘i: ”,15{‘ single-lens reflex, even for his second camera, that’s
/‘ 'r’,‘t’ a testimonial not easy to ignore.

/ N.N.“."_:T" There are many cameras priced less than the FT. They
- ,‘:“':': F7 fill a need, to be sure. But, if your picture-taking inter-

% s/

v )
y X
"Jér

ests are above average, a year hence you'll be glad you
- 4":” L nade the Nikkormat FT your first choice
. ¢ "*l " | s y '
N 0.". (%A 'r't.\' Price with 50mm Auto-Nikkor f2 lens and built-in
‘ ¥ thru-the-lens meter system is under $270. See your
y

¥ Nikon camera specialist, or write for details.

s? ,"’ Nikon Inc. Garden City, New York 11533

'," #¥ Subsidiary of Ehrenreich Photo-Optical Industries, Inc.
(In Canada: Anglophoto Ltd., P.Q.)

."’ ."f'
. . ¥4
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PROFESSIONAL PHOTOGRAPHERS
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons
Des Plaines, lllinois 60018

President
Claude F. Palmer, M.Photog. ('68)
420 S.W. Washington St., Portland, Ore. 97204

First Vice President
Wm. W. Carrier, Jr., M.Photog. ('67)
629 S. Cooper St., Memphis, Tenn. 38104

Vice President-Treasurer
Earl G. Stanton, Cr.Photog. ('67)
68 Grosvenor Rd., Kenmore, N. Y. 14223

Executive Vice President

Frederick Quellmalz, Hon.M.Photog.
1090 Executive Way, Oak Leaf Commons
Des Plaines, Ill. 60018

Portrait Directors
Floyd M. Roberts, M.Photog. ('67)
4167 W. Washington Blvd., Los Angeles, Calif. 90018

Charles H. “Bud” Haynes, Cr.Photog. ('67)
1206 Woodward Ave., Detroit, Mich. 48226

Commercial Directors
Rudolph J. Guttosch, M.Photog. ('68)
22 W. Hubbard St., Chicago, Ill. 60610

Jerry A. Smolka, Cr.Photog. ('67)
63 E. Adams St., Chicago, IIl. 60603

Industrial Directors

Riley A. Taylor, Cr.Photog. ('69)

Sears Roebuck & Co., Dept. 730-5

3609 W. Arthington St., Chicago, Ill. 60607

James E. Carrar, Cr.Photog. ('67)
264 W. Prescott Ave., Rahway, N. J. 07067

Directors-at-Large
Bob Wilcox, M.Photog. ('68)
515 E. Thomas Rd., Phoenix, Ariz. 85012

Ernie E. Curtis, M.Photog. ('69)
2815 Classen Blvd., Oklahoma City, Okla. 73106

John E. Smucker, M.Photog. ('68)
409 Park Ave., W., Mansfield, Ohio 44906

Immediate Past President
Hugh W. Tribble, M.Photog. ('67)
306 W. First Ave., Roselle, N. J. 07203

Secretary and Legal Counsel
Sidney C. Kleinman

Commercial Division Chairman
Richard E. Hinman, M.Photog.
2223 S.W. 22nd St., Miami, Fla. 33145

Administrative Assistant-
Frank M. Voght, PP of A

Industrial Division Chairman

Riley A. Taylor, Cr.Photog.

Sears Roebuck & Co., Dept. 730-5

3609 W. Arthington St., Chicago, Ill. 60607

Administrative Assistant-
Frank M. Voght, PP of A

Portrait Division Chairman
Duane Salie, Cr.Photog.
615Y, Lake Ave., Storm Lake, lowa

Administrative Assistant-

Marve Narramore, PP of A

Member: Chamber of Commerce of the United
States; National Better Business Bureau, Inc.;

USA Standards Institute; National Association of
Exhibit Managers.

Public Relations Counsel, PRM Corp.

Bill Engdahl © Hedrich-Blessing

DATELINES

PP of A Headquarters, Des Plaines, I,

THE PROFESSIONAL PHOTOGRAPHERS GUIDE
TO SPECIAL EVENTS

PP of A COMING

CALENDAR CONVENTIONS
1967

AUGUST 4.9, 1968A =

77th INTERNATIONAL EXPO- P E b

SITION OF PROFESSIONAL ; SEYTENNEN. 161
PA of New England

PHOTOGR.AP”Y | Lake Tarleton Club

Conrad Hilton Hotel Pike, N. H.

Chicago, Illinois Anton Hanania, Sec'y

Frederick Quelimalz, 26 Emerson St.

Convention Chairman | Newton, Mass.

1090 Executive Way

Oak Leaf Commons ‘ ?ﬁfﬂg‘fp 57

Des Plaines, . 60018 Robert Meyer Motor Inn
Orlando, Fla.
Michael T. Sheldon,
Sec'y-Treas.

817 Northwest First St.
Ft. Lauderdale, Fla. 33311

OCTOBER 8-10

APP Province Quebec
Mont-Gabriel Lodge
Montreal, Quebec

Laurent Allaire

1290 rue St. Denis
Montreal, Quebec, Canada
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DATELINES

CONTINUED
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1968 CONVENTIONS

FEBRUARY 18-19

PP of Oregon

Sheraton Motor Inn
Portland, Oregon

Len Holzinger, Jr.,
General Chmn.

P.0. Box 849

Grants Pass, Ore. 97526

MARCH 2-5

PP of Ohio

Neil House

Columbus, Ohio

C. Wm. Davis, President
Fifty West Broad St.
Columbus, Ohio 43215

MARCH 9-11

PPA of Louisiana
Fontainbleau Motel
New Orleans, Louisiana
Eugenie S. Ragan

314 Royal St.

New Orleans, La.

MARCH 9-12

PP of Michigan
Statler-Hilton Hotel
Detroit, Michigan
Elaine A. Cousino
15321 W, McNichols
Detroit, Mich. 48235

MARCH 10-12

PP of North Dakota
Town House Motel
Fargo, North Dakota
Jack Schlenker, President
124 2nd St. S.E.
Jamestown, N. D. 58244

MARCH 16-18

PPA of Oklahoma

Skirvin Hotel

Oklahoma City, Oklahoma
Roy Kendrick, Secretary
116 S. Wewoka Ave.
Wewoka, Okla. 74884

MARCH 16-19

Wisconsin PPA

Hotel Pfister

Milwaukee, Wisconsin

). A. Speltz, Conv. Chairman
332 Main St

Black River Falls, Wis. 54615

MARCH 17-18

PPA of Massachusetts
Yankee Drummer Inn
Worcester, Massachusetts
Madeline Hobbs, President
819 Broad St

East Weymouth, Mass. 02189

‘

MARCH 24-26
Missouri PA

Conner Hotel

Joplin, Missouri

Eldon Alexander,
Conv. Chairman

121 E. Brooks St.
Brookfield, Mo. 64628

MARCH 31-APRIL 2

APP of Illinois

Pere Marquette Hotel
Peoria, lllinois

Joseph Matthews, President
377 Western Ave.

Joliet, 11I. 60535

MARCH 31-APRIL 2
PP of Washington
Wenatchee, Washington
Walter W. Richter,
Exec. Manager

402 N.E. 72nd St.
Seattle, Wash. 98115

MARCH 31-APRIL 3
PPA of Pennsylvania
Holiday Inn Town
Harrisburg, Pennsylvania
Vincent DePiante, Jr.
1756 Clinton Ave.
Shamokin, Penna. 17872

APRIL 11-13

PPA of Manitoba
Marlborough Hotel
Downtown Winnipeg

Francis J. Kasper

711 Polson Ave.

Winnipeg, Manitoba, Canada

APRIL 21-23

Alberta PPA

Palliser Hotel

Calgary, Alberta

J. Mathieson

609 Centre St., South
Calgary, Alberta, Canada

APRIL 21-23
Southwestern PA

Hotel Marion

Little Rock, Arkansas
Zee Drew, Exec. Sec'y
P.0. Box 3122

Fort Worth, Texas 76105

APRIL 24.27

Rocky Mountain PPA
Albany Hotel

Denver, Colorado

Howard C. Jones, President
1016 N. Butler
Farmington, N. M. 87401

APRIL 27-28

Maine PPA

Fenway Maine Motor Hotel
Waterville, Maine

Leverett Wixson, President
158 S. Main St.
Farmington, Maine 04938

APRIL 28-30

PP of West Virginia

Hotel Frederick
Huntington, West Virginia
R. J. Smith

P.0. Box 603

Welch, W. Va. 24801

MAY 5-6

Connecticut PPA
Hartford-Hilton Hotel
Hartford, Connecticut
Reuben Schaller

364 Blue Hills Ave.
Hartford, Conn. 06112

MAY 5-7

Kansas FPA
Broadview Hotel
Wichita, Kansas
Frank Fogler

730-32 Kansas Ave
Atchison, Kan. 66002

MAY 19-21

PP of lowa

Hotel Savery

Des Moines, lowa
Don Lohnes

720 W. 4th St.
Waterloo, lowa

JUNE 23-25

PP of Mississippi-Alabama
Buena Vista Hotel

Biloxi, Mississippi

Mrs. Gladys Lamb,
Sec’y-Treas

Box 504

Greenwood, Miss

AUGUST 4.9

PP of A

Conrad Hilton Hotel
Chicago. lllinois
Frederick Quellmalz,
Convention Chairman
1090 Executive Way
QOak Leaf Commons
Des Plaines, 1ll. 60018

EXHIBITIONS

(GEH) George Eastman House

THROUGH SEPTEMBER 21
Wild Flowers

Hallmark Gallery

New York, N. Y.

THROUGH SEPTEMBER 29
Jerry N. Uelsmann

State College of lowa
Cedar Falls, lowa

THROUGH SEPTEMBER 30
Contemporary Photographers |
Lycoming College
Williamsport, Penna. (GEH)

SEPTEMBER 15-OCTOBER 15
Wynn Bullock

Weatherspoon Art Gallery
University of North Carolina
Greensboro, N. C. (GEH)

SEPTEMBER 26-OCTOBER 29
Photographs from the George
Eastman House Collection

1840-1915
San Francisco Museum of Art
San Francisco, Calif. (GEH)

SEPTEMBER 27-
NOVEMBER 22

Photographs by Toni Frissell

Hallmark Gallery

New York, N. Y.

THROUGH OCTOBER 1

Rumanian Photography 67

Colorado Photographic Arts
Center

Denver, Colo.

OCTOBER 1-31

W. Eugene Smith
Brooks Institute of Photography
Santa Barbara, Calif. (GEH)

OCTOBER 1-31

Francis Bruguiere
Florida State University
Tallahassee, Fla. (GEH)



OCTOBER 1-25
Contemporary Photographs
University of the South
Sewanee, Tenn. (GEH)

OCTOBER 1-31
Edward Weston
The Taft School
Watertown, Conn. (GEH)

OCTOBER 1-31

Aaron Siskind

College at Cortland
New York, N. Y. (GEH)

OCTOBER 3-NOVEMBER 4
Phil Palmer

Focus Gallery

San Francisco, Calif.

OCTOBER 5-31

Contemporary Photography
since 1950

LeMoyne College

Syracuse, N. Y. (GEH)

OCTOBER 10-NOVEMBER 10
Harry Callahan

College of South Utah

Cedar City, Utah (GEH)

NOVEMBER 1-31
Robert Frank
University of Illinois
Urbana, IIl. (GEH)

NOVEMBER 19-DECEMBER 16
T. H. 0'Sullivan

Root Art Center

Hamilton College

Clinton, N. Y. (GEH)

DECEMBER 5-JANUARY 9, 1968
Toward a Social Landscape
Montclair Art Museum
Montclair, N. J. (GEH)

The Professional Photographer September 1967

NEWSEVENTS

PP of A Elects 1968 Officers

A new member of the PP of A Board
of Directors was elected at the Port-
land Exposition by the Council. He is
Ted Sirlin, M.Photog., Sacramento,

\Calif., who begins his three-year term

as a Portrait Director in January 1968.
Sirlin, 44, is a former president of
Professional Photographers of Cali-
fornia. He owns Sirlin Studios in Sac-
ramento and is chairman of the PP of
A Business Management Committee.

Elected as PP of A officers for 1968
by the Board of Directors were
President: William W. Carrier, Jr.,
M.Photog., Memphis, Tenn., President
of Allied Photographic Illustrators;

First Vice President: Earl G. Stanton,
Cr.Photog., Kenmore, N. Y.; Vice
President-Treasurer: Floyd M. Roberts,

New Portrait Director Ted Sirlin takes office
in 7968.

M.Photog., Los Angeles, Calif. Fred-
erick Quellmalz, Hon.M.Photog., Des
Plaines, Ill., will continue as Executive
Vice President.

Re-elected for three-year terms on
the Board of Directors were Charles
H. “Bud” Haynes, Cr.Photog., Detroit,
Mich. (Portrait); Jerry A. Smolka,
Cr.Photog., Chicago, Ill. (Commer-
cial); James E. Carrar, Cr.Photog., Rah-
way, N. ]. (Industrial).

Ad Campaign Will Promote
Industrial Photography

A series of two-page spreads in Busi-
ness Week this fall will demonstrate
to management readers the varied
capabilities of photography in indus-
try. The series, sponsored by Fastman
Kodak Co., will describe applications
of photography being used success-
fully in companies of several sizes
and types.

The first three ads, scheduled for
September 16, October 21 and No-
vember 18, will feature Corning Glass
Works, Caterpillar Tractor Co. and
the Aero-Commander Division, Rock-
well-Standard Corp. Each ad offers
literature explaining in detail how
photographic techniques helped the
specific companies.

A & S Winners

Winners of the Advertising and Sales
Promotion Competition for the best
studio advertising or promotional
campaigns were announced at the
Portland Exposition. Tied for the $300
first prize were Agdan Photographic,
Detroit, and Donald Coville, Dear-
born, Mich., who were awarded $150
each. The $150 second prize went to
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Charles E. Whalen, Jr., Central Falls,
R. ., and a third prize of $50 to Bob
Markow, M.Photog., Phoenix, Ariz.
Plaques were awarded to Carl Mans-
field, M.Photog., Steubenville, Ohio;
Rem Studios, Athens, Ga.; and Bob
Markow, M.Photog., Phoenix, Ariz.

Agfa-Gevaert Acquires Fotorite

Agfa-Gevaert has purchased Fotorite,
Inc., Chicago-based distributor of the
Fotorite Rapid Processing System. Fo-
torite will be managed as a division
of Agfa-Gevaert and former Fotorite
president Harry ). Graw will be re-
tained as a consultant ad sales coordi-
nator for the Fotorite Rapid Process-
ing System.

NAPM Officers

The National Association of Photo-
graphic Manufacturers has announced
election of new officers. Malcolm N.
Smith, President of Argus, Inc. is the
new NAPM president. Vice Presidents
are George H. Lenke, Jr., President of
Da-Lite Screen Co., Inc. and John C.
Lewis, General Manager, Industrial
Marketing Division, General Aniline
& Film Corp. Re-elected as Treasurer
was E. S. Lindfors, Vice President of
Eastern Sales Operations, Bell &
Howell Photo Sales Co. These officers
will serve for a year during the 1967-
68 period.

Elected as members of the board
of directors for three year terms were
Alex Zalman, President, Flex Electric
Products, Inc.; Harry L. Parker, Execu-
tive Vice President, Berkey Technical
Corp.; Robert L. Rice, President, Graf-
lex, Inc.; and L. W, Dettman, General
Manager, Photo Lamp Department,
General Electric Co.

24

Ficalora ASMP President

Advertising illustrator Toni Ficalora
has been elected President of the
American Society of Magazine Pho-
tographers. He is head of Toni Fico-
lora, Inc., New York, N. Y.

Other ASMP officers are William
Vandivert, 1st Vice Pres.; Robert Phil-

Toni
Ficalora

lips, 2nd Vice Pres.; Chris Corpus,
Secretary; Al Murphy, Treasurer. Ex-
ecutive Director is Regina Benedict.

ASMP has moved its national head-
quarters to 60 E. 42nd St., New York,
N. Y. 10017. It had been at its former
location in New York City since its
founding in 1944.

ASMP Opposes Copyright
Waiver Bill

Officers of the American Society of
Magazine Photographers have ex-
pressed to members of a Senate sub-
commitee the society’s opposition to
a controversial section of the Copy-
right Law Revisions Bill now pending
before the Senate after passage by the
House. The section would allow edu-
cational television stations a waive of
copyright on all material used.

Representatives of the PP of A, Na-
tional Press Photographers, the Pic-
ture Agency Council of America and
the Famous Photographers School
have given their support to ASMP on
this issue.

Scholarship Winners Announced

The Photographic Art and Science
Foundation, Des Plaines, Ill., has an-
nounced its scholarship winners for
the 1967-1968 year. They are Rudolph
P. Foschi, Jr., Vineland, N. J.; Frederick
H. Browne, Battle Creek, Mich.; David
O. Pfeil, San Antonio, Texas. They
were chosen from more than 100 ap-
plicants. The Art Center scholarship
of four years paid tuition, is provided
by Dudley, Hardin & Yang, Seattle.

Rudolph Foschi wins the scholar-
ship to Rochester Institute of Tech-
nology, where he will prepare for a
career as a portrait photographer. He
has assisted his father in the family
studio for several years and has done
the photography for the student news-
paper and yearbook at Vineland High
School.

Frederick Browne, a Michigan State
University student, will attend Brooks
Institute of Photography. He hopes to
specialize in advertising photography
and free-lance journalism. He was ac-
tive in high school publications work
and has received several awards for
journalism.

The scholarship for the Art Center
College of Design in Los Angeles goes
to David Pfeil. He has studied at
Trinity University and the University
of Texas at Austin, and his photog-
raphy has received awards from East-
man Kodak, Scholastic Magazine and
Quill and Scroll.

Turn to page 94

Photographic Art and Science Scholarship winners (from left)
Rudolph Foschi, Frederick Browne and David Pfeil.




Now...new quality
In stabilized prints

Yours in 15 seconds-—
no trays, no hypo, no rinse

With built-to-last

KODAK EKTAMATIC
Processor, Model 214-K

Now you can get ready-to-use, finished-quality black-and
white prints in 15 seconds. The Kobak EKTAMATIC Processor,
Model 214-K, delivers them consistently with push-button
simplicity. One reason: unique 3-roller transport action
that applies chemicals smoothly and evenly with no jam-
ups. So you get quality prints—every time. The prints last
for months. Or can be made fully permanent with normal
fixing.

The new 214-K is a heavy-duty automatic processor with
unmatched reliability. In addition to its built-to-last con-
struction, it features one-hand operation, spillproof chem
ical loading and disposal. No plumbing needed. Mainte-
nance is minimal.

And the Kopbak EkTamaTic 214-K Processor offers this
important plus—it's part of a total system: KobAk EKTAMATIC
SC (selective contrast) Paper, Kobak EKTAMATIC Chemistry,
Kodak design and construction. Everything made together

to work better together. For details, literature, or a demon
stration, simply use the coupon

EASTMAN KODAK COMPANY ’ 9.2
Department 412-F
343 State Street, Rochester, N. Y. 14650

| Please send more information on the
H KoDpAK EKTAMATIC® System,
! Please have your Professional Stockhouse Dealer

arrange a demonstration for me.
"4.\I'Hl'
Position
Company

Address
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Polaroid 4x5 Land Films:

[y

| .
\ \ \, :

Wide Tonal Range 3000 Speed Positive with Negative

Type 52. All-purpose film. Type 57. High-sensitivity film. Type 55 P/ N. High-resolution =
Medium-contrast prints Gives prints of slightly lower negative (produced simultaneously
in 15 seconds. contrast for low-light or high- with print) holds detail even when
400 ASA equivalent. speed situations in 15 seconds. enlarged 25x. Develops in 20

seconds. 50 ASA equivalent.



\

Color

@ Type 58. Polacolor film reproduces
* the skin tones as they are in

nature. Develops in 60 seconds.

75 ASA equivalent.

Ultrahigh Contrast

Type 51. Newest film can produce
special effects or reproduce line
art work. Develops in 15 seconds.
200 ASA equivalent.

To use these 5 films, all you need
is a Polaroid Model 500 4x5

Land Film Holder.

It fits most 4x5 cameras.




¢= CONVENTION HALL
'

76TH INTERNATIONAL
| EXPOSITION OF
PROFESSIONAL PHOTOGRAF

MY 28
T
=mm :

Portland '67
PP of A
Exposition

he country surrounding Portland
1 jewel-like city built amid green

hills—was the most spectacular set

Coliseum was

ting of any PP of A convention
Weather was about pertect; Mt Hood

was clearly visible every day

The 76th International Exposition
of Professional Photography officially
\"N‘l\l'nf at the Portland Hilton Hotel
on Sunday, July 23. Oregon Governor
Tom McCall narrated Ray Atkeson’s
slides of the Pacific Northwest, and
delighted the photographers and their
families with his quips and observa
tions. The slide presentation followed
the governor's official welcome and

proclamation of Professional Photog

raphy Week
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The Technical Products Exhibit, de
cribed by Memorial Coliseum au
thorities a one of the biggest and
best designed” also opened July 23

Activities began at 8:00 a.m., July
24 with division meetings. The Por
trait Division started its programs
with Joseph Matthews of Joliet, I,
presenting “Fthereal Quality Bride
The Commercial Division crowded in
to hear PP of A First Vice President
William W. Carrier, |r. of Memphis

conduct the architecture

with Mason Pawlak of Detroit Julius
Shulman of Los Angeles and Robert

D. Golding of Upper Darby Penna




iphic Conference initiated its ses-

ions with Gerhard Bakker, Dean of
Winona, discussing fine arts in pho
f'vi".l‘?’!\

Programs were held at the Memo-
nal Coliseum; at times as many as
five were held simultaneously. Special
huttle bu ervice between hotels

and the Coliseum was provided by

Eastman Kodak Stores, Inc

Portland residents had the oppor
tunity 1O see both the Technical Prod-
ucts Exhibit and the print Exhibition
the evening of July 25. More than
3,000 people packed the aisles of the
Coliseum, and came away with a new
sense ol wonder of the world of [)f‘.(x
tography

Oregonians also had the chance to
enjoy the convention through the
news media—television, newspapers
and radio which ;I.U(i careful atten
tion to the Exposition. One of the
widest publicized was the Aerospace

program by Drs Thomas Vrebalovich

Robert Nathan of Jet Propulsion

ft Speaker at ASP
nquet Victor Keppler
Director, [ Photogra

phers Sch h PP of

homa officials Hal Owen o

McCormack. Keppler

i Photographic
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Coloring and print finishing techniques drew large
attendance. Above: louise Diekhoff demonstrates hand
coloring. Below: Edgar H. Carlson shows finishing method

on ftuture planning included: Frederick Quellmalz,

of A am D. Morning, President, Master Photo Dealers’ & Fin
shers® Ass d Sprague, Pako Corp.; Jerry A. Smolka, PP of A; Ernest
G. Hertzberg, Monastery Hill Bindery: Robert C. Van Winkle, GAF
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Laboratory, and William Wachter of
Boeing Aircraft. Special attention was
also [1.1119 to the hologram laser dem
onstration by Kenneth Snow of Bausch
& Lomb Co

Plans were furthered on long range
improvements in the photographic
industry in a conference on future
planning, attended by representatives
of the industry and by the PP of A
Future Planning Committee

At the annual Awards Banquet, 22
Silver Ribbon awards were presented,
61 Master of Photography degrees
and 30 Photographic Craftsman de-

grees ]

Shuttle bus service, provided by
Eastman Kodak
transported photographers to :
from programs and exhibits at the
Portland Memorial Coliseum L

Stores, Inc

Malcolm W. Thomson, Edinburgh, Scotland
President ol it of Incorp

Phatographers. presente wogram on t

e ed technical sessi

photography

At right is Duncan Brooks, Bethesda
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A special “thank you” to the wives of
the board, the many volunteers and
especially the ladies of the Northwest
and British Columbia who all made
their contribution to the success of
the Exposition by sharing so gener
ously of their time

Your PP of:A is proud of you.

Jeanne A. Lindquist, M.Photog

Chairman, Hospitality Committee

Mrs. Claude F. Palmer

Honorary Chairman

w
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Recipients of M.Photog. and Cr Photosg
degrees were photographed with
President Palmer by Hans R

Photo Graphic studio. Pictures w

unning, The

James £, Hampson, Kot B

Harper Leiper, Winton B, Medlat to local news media with related stories

Hugh W. Tribble, Wesley E. Bowmar Below: cross-section of f
photographs, Left: Hugh W, 1

Lawton E. Osborn, Frederick
sponsor, Palmer, new Master Charles ¢

Talton, Winston-Salem, N. C. Center

0 Brooks

Quellmalz (PP of A Exec. VP), Paul |

Gittings, and President

Brothers Duncan and Hug
of Bethesda, Md. Right: Sponsor Richard
Atamian and two new Masters

nkenmuth, Mich

Thomas E. Basselt, Fr

and John C, Pierce, Saginaw, Mich

sto-Art Commercial

Commercial Print

n Nt — p. 28
Ce ([ p. 33, tor
left top; p. 36, bottom
t ; L1 center The Photo Graphic Forest Grove
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Watts with your extension cord

by Richard Fowler

lectricity, mainly electrical circuits

and wiring capacities, are subjects
that all photographers must have a
basic working knowledge of, but so
few do. In this article, circuits and
capacities will be discussed as they
pertain to extension cords. The ex-
tension cord is one item we all own
and use, but many photographers
have little or no knowledge or con-
cern about it.

Too many of us are guilty of using
wrong wire cord sizes, causing seri-
ous overloading and damaged cords.
We use 2-wire cord instead of 3,
without knowing the capacities of the
extension.

Are you guilty of purchasing inex-
pensive, lightweight 18 and 16-gauge
ready-made extension cords, such as
those found in department stores,
bargain basements and drug stores?
Such cords cannot be expected to
render proper service with high watt-
age photographic lamps. All cords
and cables discussed and recom-
mended in this article will be 3-wire,
which is the only kind that should
ever be purchased. Three-wire cords
and cables are required to conform
with today's electrical safety codes
for proper grounding of all equip-
ment, which virtually eliminates your
chances of serious injury or death by
electrical shock.

Richard Fowler operates Fowler Studio, 226
N. Division St., Peekskill, N. Y., and is a
frequent lecturer for professional photo-
graphic and civic groups. Several of his
prints have been accepted in PP of A Exhibi-
tions. His last article for The Professional
Photographer, “What’s Your Angle?” ap-
peared in July 1966.

Need Basic Knowledge

In selecting a cord size that will
be acceptable for your needs, there
are several things you must know.
First, how many lights and what is
the total watt output of the bulbs you
could expect to use at one time on
a job assignment? How many cords
will you need? How long should they
be? What is the total watt load each
will carry? What is the capacity of the
circuits you are going to use them
with or plug them into? You must
have the answers to these questions
and a basic knowledge of all these
items to avoid problems, especially
when working with color materials.

Overloading cords beyond their ca-
pacities when using 3200K and 3400K
bulbs can cause enough of a voltage
drop to change the Kelvin tempera-
ture output, with a resulting serious
color shift in your transparencies. In-
stead of blaming the color film man-
ufacturer or the processing lab, take
a good look at the real fault — your

extension cords. It's the old rule of
supply and demand: you cannot de-
mand more wattage from your cords
or from the source you have them
plugged into, than they can supply.

The following charts will give you
an idea of the sizes of cords and
cables, their normal loads and code
markings. It is up to you to make the
correct choice for your purposes.
Check with your electrical supplier.
He will be very helpful, especially if
you need heavy duty power cables,
stage plugs, junction boxes and direct
main hook-ups.

Normal Load — Cords
18/3— 7 Amps 600 watts
16/3 — 10 Amps 1000 watts
14/3 — 15 Amps 1500 watls
12/3 — 20 Amps 2000 watls
10/3 — 25 Amps 2500 watts

Power Cables
8/3 315 Amps 3500 watts
6/3 — 45 Amps 4500 walts
4/3 — 60 Amps 6000 watts

Length of Cords and Load Capacities

Light Load to 7 Amps
25 ft. use 18/3
50 ft. use 16/3 50 ft
100 ft. use 14/3

Medium Load 7-10 Amps
25 ft. use 16/3

use 14/3 50 ft. use 12/3

100 ft. use 12/3

Heavy Load 10-15 Amps
25 fr. use 14/3

100 ft. use 10/3

Do not purchase any lighter cord
than 14/3. The 18/3 and 16/3 are
listed for comparison, but these cords
are not heavy enough gauge to give
satisfactory service with photographic
lamps. The 14/3 and 12/3 are good
general cord sizes.

There are many different cord ma-
terials to choose from. The following
are the most tommon and very serv-
iceable. Cords are identified by code
letters, material of the exterior jacket,
voltage, duty, gauge, amps and out-
side diameter of the cord or cable.

S} — Rubber Jacketed—300 V. Med. Duty
14/3 15 Amps .390"

S — Rubber Jacketed—600 V. Hvy. Duty
14/3 15 Amps .560"
12/3 20 Amps 635"
10/3 25 Amps 690"

Power Cables
8/3 35 Amps 750"
6/3 45 Amps 885"
4/3 60 Amps 1.170"

S1O — Neoprene Jacketed — 300 Volt
Medium Duty
SO — Neoprene Jacketed — 600 Volt

Heavy Duty

SITO — Oil Resist. — 300 Volt
Medium Duty

PWC — Oil Resist. — 300 Volt Yellow
Medium Duty or

STO — Oil Resist. — 600 Volt Gray
Heavy Duty

Color:

All of these cords are available in
gauge, amps and OD size as S) and 5.
These are the best commonly used

cords and cables.
After selecting the type, gauge and
length of the cord you are going to
Turn to page 81
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Dramatize
It with
INFRARED

by Joseph E. Kollas

n a clear day you can see forever.

And you can make photographs
of sparkling clarity, unmarred by blu-
ish fog that turns black-and-white dis-
tance to a foggy mush. You can, that
is, if you can find a really clear day.
And as time goes on, these are be-
coming increasingly scarce. Here in
the Hood River Valley, for instance,
are several wigwam-type burners
sending up smoke from mills the
vear around, various brush and slash
burnings and orchard heating in the
spring, then slash burning from forest
operations in the fall. All of these op-
erations add to the distance-obscur-
ing haze

So what can the photographer do
about it? Armed with panchromatic
film and G filter, he can usually pull

No oo Rt eaald

to author



through icture, and al

some sort o1 1

haze has its charms, he will

if he

though
feel disappointment expects to

find sharp detail in the distance of

his landscapes. Well, then, how about
red filter?

approach usually

using infrared film with a
Unfortunately, this
result. The skies
will be very dark or black

at all green will burn out

leads to a contrasty
} and every-
that is

It will

vhite

mal recommenda

{ the usual, n
tions for using infrared film are fol-
lowed. But a and
pleasing result can be produced by

much softer more

somewhat the exposure and
tempera

varying
development of this rather
mental and unusual film

It is true, as the instructions packed
with the film point out, that no defi
nite exposure reading can be taken
and a few

given as 4

directly from the meter

suggestions are starting

point. These suggestions

to about 1/2 to 1/3

h

ngure out
second at f/16
a 25A filter for distant scenes in
bright sunlight. When lighting is quite

wil

uniform throughout the picture area,
anything from half this exposure to

[urn to page 64

v scene along an Oregon highway, 9:30 am
Iri-X film used for version on left; intrared
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How to

Camera
Church

make your
welcome in

by Sydney Allen, Ph.D.

Photographs by Teuvo Kanerva, Tapiola,
Finland

he church was filled with the proud
parents, relatives and friends of the
Class of 1963. To the accompaniment
of a familiar Elgar March, the seniors
moved down the aisle to their places
in the front pews for the Baccalau-
reate service
After the principal’s welcome the
speaker was introduced. He took his
place at the lectern, looked out over
the 60 attractive youngers and began:
Principal Conner Members
of the Board of Trustees .

Just then a man with a flash cam-
era darted forward from his seat. He
crouched briefly in front of the pul-
pit, took hasty but deadly aim and
then fired a flashbulb square into the
startled speaker’s eyes.

Those eyes froze, as did the coun-
tenance around them. The man’s
voice faltered. He seemed to be hav-
ing difficulty in consolidating his
thoughts. People in the audience, long
grown used to flash in public places,
wondered what was the matter with
their speaker

| don’t know whether the photog-
rapher was a professional or not. |
hope not, for the'sake of the profes-
sion. | do know that if that flash
etched a good image of the speaker’s
face onto the emulsion of that film,
it also created a turmoil in the tis-
sues of the speaker’s eyes. | was the
speaker. | could see neither the au-
dience nor my notes. The center of
my visual field was occupied for sev-
eral minutes by a fiery whorl of blu-
ish whiteness.

Incidents similar to the above are
all too common. They have led some
churchmen to say that there is no
place for the camera in a house of
worship. Other churchmen, the ma-
jority, | believe, insist that the record-
ing of religious occasions can make a
vital contribution to the Church. Rath-
er than banning all cameras, they
maintain that photographers must
learn the elementary rules of ecclesi-
astical courtesy. Such as, for example,
the one that reads “Never flash when
you can see the whites of the preach-
er's eyes.”



Honest, Sincere Expression

Most photographers are consider-
ate men. Nevertheless, we have all
seen some normally courteous lens-
men display bad manners when they
were intent on stalking some elusive
objective. They don't intend to be
boorish, but the public doesn't know
this and may consider them “hicks."

The quality photograph is often
made from some angle or by some
means which doesn't occur to the
uncreative photographer. Neverthe-
less, it isn't necessary to intrude into
people's privacy in order to get a
good pictorial record. In spite of the
TV program, we should remember
that the word “candid” means
“marked by honest, sincere expres-
sion," not “sneaky or hidden."

If photography is to be considered
an art it must be dedicated to the en-
hancement, not the degradation of
man. The photographer who thinks
he is exempted from the normal can-
ons of courtesy needs to think again.

The size and character of his lens,
the speed of his shutter, as well as
the format and speed of his film are
all inevitable limitations against which
he must strive. Good taste must be
another one. A triumphant photo-
graph arrests attention and conveys
a message because the camera artist
has been able to transcend the frus-
trations which beset him. It is never
the result of a crude ambush.

The fellow who claims special priv-
ileges, who defies the rules by which
his ethical colleagues play the game,
is not really an artist, but an uncouth
imposter who is a discredit to his pro-
fession. In the course of their careers,
priests, ministers and rabbis see a
lot of his type. They would much
rather deal with the real pros.

General Principles
Before we consider tactics for the
principal occasions in the Church's
life, we will lay down some general
considerations which apply to all of Author's cardinal rule lor maintaining friendly
them. relations with a clergyman and getting attractive
1. Use flash with care and consid- pictures of him: "Never Hash when you can
eration. While a famous politician see the whites of the preacher's eyes.”
was inspecting a Church institution in
Los Angeles, a photographer made
a flash picture of him. The bulb ex-
ploded. A piece of glass entered the
distinguished guest's eye. He had to
be treated for the injury in the emer-
gency room of a nearby hospital.
You can be sure that photographer
was not welcomed back. He should
have shielded his flash gun.
2. Ask permission before working.
Pastors and Church officers are
charged with responsibility for main-




taining decorum. Their opinions of
the role of photography in the church
may be different from yours. If you
want to be given further photo-mak-
ing opportunities, consult with the
appropriate persons before you be-
gin to take pictures,

3. Remember that you are a guest.
As a member of the Church you may
not consider yourself a guest but
rather a part-owner of the place,
That's fine, but remember, you should
take the wishes of both your co-own-
ers and the management into consid-
eration, Don’t do anything unless you
can be sure to have their sufferance
for it.

4. follow the rules. Some up-to-
date churches and city Church Coun-
cils publish a list of guidelines for
photographers. Many more of them
ought to do so. These sets of rules
differ from one another. Find out
about the code in force before you're
bounced as a violator.

5. Work unnoticed. Quiet shutters,
steady tripods, time-exposures, longer
lenses, faster films and the new de-
velopers, and using available light in-
stead of flash can help you work
without drawing attention to your-
self,

6. Stay out of the way. During a
society wedding | conducted, a cer-
tain lady photographer actually asked
the bridegroom to repeat his kiss. She
was never welcomed back.

Your goal should be to get your
pictures when you won’t be heard
from a place where you won't be
seen, in a way that won't be noticed.
If you accomplish these goals, your
pictures will actually be better. You'll
have a candid record of a real event,
instead of a phony-looking series of
posed pseudo-events.

7. Remember that some things
must go unrecorded, Some advertis-
ing photographers were taking pub-
licity pictures for an auto show. A
young woman was posing on the
hood of a car with a live lion. Sud-
denly the lion attacked the helpless
girl. The nation’s press was quick to
condemn the photographers who
chose to continue working instead of
helping the girl. In their zeal for their
profession they forgot their duty as
men, There are some moments when
the use of a camera is out of place.

Pictures of such moments would
be obscene. That word, by the way,
means “offensive to modesty or de-
cency.” It covers a lot more than mere
bodily exposure.

Professional photographers in Amer-
ica are justly proud that they are
known for their decency and restraint,
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Above: Photographing the wedding cere-
mony calls for absence of flash, minimum
of noise and use of long lens when possi-
ble. Below. Some churches oppose picture-
taking at baptisms. Photographer must
prove his work will not interfere with the
ceremony.

in contrast to the infamous “Pop-
parozi” who prowl about Europe.
Churchmen hope that the American
professionals will always maintain
their reputation for dignity and re-
spect. This is really a matter of good
taste. If you're in doubt, ask some-
one who knows his way around the
church what he thinks of your plan.

People in different cultures, even
in different parts of the United States,
differ in their opinions of what mo-
ments are and are not to be photo-
graphed. Even in pre-literate cultures
which may seem to lack any modesty
at all, there are some things which
you'd better not record. In an unfa-
miliar setting, proceed with caution
until you've found out what is con-
sidered to be proper.

8. Deal with churchmen on the ba-
sis of mutual respect. Don’t kid your-
self into thinking that calling a minis-
ter or a priest “Reverend,” “'Father”
or “Doctor” over and over again will
automatically win his favor. It will
more likely make him suspicious, If
you treat him with respect (not ven-
eration) he will treat you the same
way. Find out his real name and the
title he prefers, if any, and then speak
to him as one man speaks to anoth-
er. The photographer who fawns or
wise-cracks or tries to usurp the min-
ister's control of the ceremony will
never be welcomed back.

Of course, you have a right to con-
trol your work. The churchman should
not presume to tell you how to get
the results you seek. If this two-way
recognition of dignity is present, the
relationship can_be mutually pleas-
ing.

9. Plan your equipment and your




approach ahead of time. It's unrea-
sonable to expect everyone to wait
for you while you fetch a forgotten
lens from the studio or debate at
length with vourself about which pro-
cedure to follow. Visit the building
ahead of time to learn your way
around. If there is to be a rehearsal
for the program be sure to attend it
so that vou can figure out the best
plan of action.

During the occasion itself you
should be so well-prepared and func-
tion so smoothly that people will not
notice your work until you show
them your proofs.

Let’s look now at the principal pho-
tographic occasions in the Church’s
life.

Recording Baptisms

Some churches don’t permit any
picture-taking during baptisms. If you
demonstrate to the minister th\t you
can work quietly and out of sight,
you may be permitted to do so,
even though the ordinary fumblers
wouldn't be.

The minister and the participants
are primarily interested in the reli-
gious significance of what is taking
place. They don’t consider it to be
just a show. To them it is an impor-
tant event in the life of the individual
not all baptismal candidates are in-
fants, you know), the family and the
congregation. If vour attitude hints of
contempt for this belief of theirs you
shouldn’t expect them to excuse you
for it

If you interfere with the ceremony,
vou don’t belong. On the other hand,
if you can record the proceedings
without anyone’s noticing you, the
improved realism of your photo-
graphs will please not only you and
vour subjects, but the minister as
well. He is an educated man and can
be expected to respect craftsmanship
and art. He will be delighted to see
that you have done a first-rate job.

Photography At Public Assemblies

Whether it's a graduation cere-
mony, a pageant or an evangelistic
mission, the photographer shouldn’t
conclude that just because the public
is invited he can feel free to fire at
will. People may not think that close-
up you get by poking your lens be-
tween the graduate and his college
president at the moment he got his
diploma is much of a prize, but they
will label you a fool for intruding
where you don’t belong.

Church events can be recorded in a
dignified manner if the man with the

Turn to page 64

The photographer must be particularly hidden and
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Let’s All Take a Trip

irect mail advertising, as opposed
D to media advertising, offers un-
limited scope for the imagination, be
ause of its freedom from standard-
ized ad shapes and sizes. Today's
trend In advertising is to realism and
consumer identification. Direct mail

promotion, to be effective, must ap-

peal to as broad a grouping of people

as possible, without making this in-
tention too obvious.

With these factors in mind, Chris
Justio, Art Director for Chenault As-
sociates, Inc., developed the concept
for the “Mine” brochure for TWA.
Since the best way to achieve realism
is to use real people, Mr. Justio first
photographed his own family with a
Polaroid camera to get an idea of how
the completed brochure would ap-
pear.

The people appearing in the final
product were not regular professional
models; they were chosen from an
agency specializing in “real” people.
They might be your next door neigh-
bor

The photographer, Bernard Law-
rance, used a Hasselblad camera with
a 135mm lens and an electronic flash
to capture the candid expressions of
the models. Selections were then
made from the pictures made to




cover as many different age brackets
and types of travelers as possible.
Because of favorable response, it
was possible to produce a follow-up
brochure “For the Time of Your Life”
which encourages men to take along
their wives on business trips. This was
in the same size and format as
“Mine,” using stock photographs of
couples enjoying a vacation. O]

Above, left: Back cover of TWA brochure in folded

form. When, folded, the piece is 5" square; opened out

as at right, it is 15"x15 Selling message in center Yes!
TWA Is Your Kind of Airli

yy reader after unfolding. Another photograph is on reverse
side of each of those which can be seen here, for a

total of eight. Opposite page and below: Originals of

some of the photographs used in the mailing piece

is the last thing to be seen




Stock photographs can be sold many
times. And if the subjects are timeless,
such as the two shown here, they will sell

many times more. Besides sports action

and landscapes, other subjects of general
appeal are pretty girls, animals and babies.
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And since they are stock photographs,
each buyer pays for one time publi-
cation rights. Arvel W. Ahlers in his
book, “Where How to Sell Your
Pictures,” says, “Each picture of this
type is like a private little vein of gold
to its owner.” Whether you handle
your own marketing or work through
a photo agency, your stock photo-
graphs can bring in extra incomn 7]

Photographs are from the Phcto Loan series
of the Kimberly-Clark Corp., Neenah, Wis




How
Sister Noemi
Sings

by Trevor Wyatt Moore

Adapted from an article which originally
appeared in Catholic Digest

If a cricket sings, a snowflake falls, a
twig crackles, or a frog croaks any-
where in northern Minnesota, it is
sure to be heard in the Duluth dark-
room of a famed photographer.

The darkroom is in a bedroom -
abandoned because its windows were
bricked up to provide for an elevator
\'I.l”
any of these sounds

the photographer is a nun. At
Sister Noemi
Weygant will emerge with her equip
ment and, habit trailing in the breeze,
trudge through field and forest to
capture torever a moment of nature’s
cycle

Winner of nine Merits from the PP
of A, co-author of three books (one
of which is in its 6th printing), she
fills in her spare time as feature editor
of the Duluth Register and photogra
pher-historian of the College of St
Scholastica

In the Benedictine Order sung
prayer is a primary daily activity. Alas
Sister Noemi could not sing. She re-
members, ‘| discovered with sorrow
when | became a Religious that |
would be forever unable to partici
pate in praise to God in the ways that
were most common in the Benedic-
tine life. Benedictines have been rec
ognized for centuries as masters of
Gregorian chant. Yet | would never
be able to lead the Divine Office, nor
participate

vocally in a sung Mass

This became daily suffering to me
during the novitiate, when all the em-
phasis is on perfecting the young Re-
ligious. | was never made to feel in-
terior for what | lacked in voice, but
| longed to sing.’

Her Order

than the

however
which

was wiser

army often makes
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brilliant, beautiful and fan-
Mostly, they take to abstraction in
torm. Yet just

“Icicles are
tastic
about any mythological

animal can be found, from a fiery dragon

to a horse for a fairy princess,’




cooks of poets and artillerymen of
philosophers. Sister Noemi was al-
lowed to sing in her own way. Before
she entered the convent, photogra-
phy had been her hobby. By a coinci-
dence the black, bricked-up bedroom
became available to her as a dark-
room during her first year.

Although it contained no furniture
and only a small washbow! for a dark-
room sink, it soon became a home for
photography. Shortly, she was set to
work taking pictures for a high
school, college, and her priory.

One day, Sister Noemi was inspired
to take her camera along on a fresh-
air walk. She photographed a flower,
a weed, and a leaf. Thus she began
her career as a nature photographer.

“The pictures | took," she recalls,
“were used frequently in yearbooks
and other publications. They also met
with the approval of Reverend Moth-
er, so | began to go deliberately in
search of nature pictures.

“One summer afternoon, watching
wind running down a hill through
tall, golden grass, it seemed that each
blade was like a string to a musical
instrument. The meadow was an or-
chestra praising God. At Matins, re-
membering how the wind had
strummed the ripe, dry grasses, | ex-
ulted. Then it came to my mind that
although | could not sing, | could
proclaim God in pictures. Photogra-
phy was from that day on the science
and art of light enlightened."

Sister Noemi has had a widely ac-
claimed one-man show at Mundelein
college, near Chicago. She has also
exhibited her work at a San Francisco
gallery and at the National Art and
Architecture conference in Philadel-
phia sponsored by the American So-
ciety for Church Architecture. Ca-
nadian colleges have called for her

“All winter this design in the Angeles
garden fascinated me, but drifts

made it impossible to reach it. Then one
day | saw how | could get through,
and went in after this study, symbolic of
Good Friday."

“Wind plays a melody on the
musical strings of the wild grass.”
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d their second, In Du¢
published by Augsburg

Publishing House, a Lutheran firm
Their third work, Lift Up Your Hearts,
published recently by the Liturgical
Press, a Catholic house, is a poetic
commentary on the Mass. It follows
the same format as the others, but it
presents Sister Noemi's photographs
in color.

Sister Noemi is an accomplished
writer, too. Aside from her free-lance
work and features for the Register
she has developed a highly personal
verse form like haiku to accompany
many of her pictures. A rotten stump,
overgrown with fungi, leads her to
write:

An old blue stump

Is an oven

On which golden mushrooms are
baking.

During the past summer, Sister
Noemi received permission to attend
the national convention of the Pro-
fessional Photographers of America.
It was a high point in her professional
life

From the contacts made during a

convention | am fueled

s and

{ on my own. The

friendships | have made and the

less. No, | would not want it always
| alwavs return to the convent with
nravers of gratitude that | am a Re-
| u

over 1,000 color photo

that Sister Noemi has made of

{ y |
nature’s wonders, she has never used
a fill-in flash for any of her work in
the field

n to page 75



outstanding
work in
visual arts

D.L.P. Exhibit 67 (Designers-lllustra-
tors-Photographers), a first annual ad-
vertising, industrial art and photogra-
phy show, was held in Cleveland’s
Cooper School of Art Gallery in April.
Sponsors of the event were the Cleve-
land Society of Professional Photogra-
phers, the Cleveland Academy of Ad-
vertising Artists, the Cleveland Society
of Communicating Arts and the So-
ciety of Technical Writers and Pub-
lishers.

Purpose of the exhibit was to dis-
play the ability of the commercial art-
ist or photographer to execute ideas
in visual graphic forms, and to expose
these forms to the art buyer, the stu-
dent, the artist and the photographer
for evaluation and stimulation. ]

Scope Foto Arts Howard Studios

Left: Judges for D.I.P. Exhibit ‘67 examine candidates for Awards of Excollence. T} y
are Ralph Marshall, director of photogr it Cleveland Inst of Art u f
man, Federman Associates, Cleveland: Clark F. Maddock, vice president of MacM
John & Adams, Inc. Right ign and photography categories on displav at Cooper

School of Art Gallery



any construction firms use photog-

Prn ress M raphy as a prime building tool. It
would be difficult to locate a major

new building that has not been pho-

tographed for one reason or another.

n us One of the prime reasons general

0o contractors, architects, engineers and

even subcontractors are devoting

for the Recn rd more attention to developing photo
histories of their new buildings is

simply self-protection. With a sheaf

of dated photographs in hand, it is
simple to prove when something was

or was not done at the job site.
“This protection is important even
Better P R though weekly written reports are
prepared,” comments Howard D.

Early progress photograph of a Los Angeles

b ling shows construction

men at work and gives irrefutable proot ol

materials being used




Kelly of Kelly’s Industrial Photogra-
phy, Inc., Los Angeles. “By using con-
struction progress photography, you
produce a record which cannot be re-
futed. Photographs show when the
steel framing was placed on the
fourth floor, when the air condition-
ing units were installed, what rein-
forcing was placed in a slab or wall,
and many other details.”

Progress photography is now being
used by many of the top architectural
and contracting firms on major build-
ings under construction. “We have
a photographer visit our construction
site every Friday afternoon, so we can
send the pictures back to New York
to show the progress we are making
in California,” says Myer Weingarten,
West Coast production manager for
Tishman Realty and Construction Co.,
Los Angeles. “Doing this keeps the
home office posted and at the same
time gives them material for news re-
leases, company bulletins, and other
promotional materials.” When a job
is completed, the company has a pic-
torial record of the new building as
well as the interim uses of the photo-
graphs.

“Some weeks we needed only one
photo,” says Weingarten, “others, we
needed as many as a half a dozen to
show the site work being done and
special features such as pipes before
they were covered with surfacing ma-
terials and similar engineering de-
tails.” ®

Qutline of the tower has begun
to take shape, as indicated in
this exterior view

Construction nears completion
as lights begin to appear in
windows ol first four lloors,
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CUSTOM
PRIN 'ED
BY HAN D

KEITH COLE’S
CROWN
PACKAGES
FOR SENIORS - PORTRAITS
BABIES - FAMILY GROUPS

® Made from any size negative or format.

® Your negatives tested and retested
to assure proper color balance

Prints of different sizes guaranteed
to match.

* Prints individually cropped and dodged.
® Prints carefully spotted.
® Your choice of packages at one low price.

e Ready to deliver on the promised date.

%%%ﬂhotogmph y

COLOR PROCESSING AND EQUIPMENT FOR THE PROFESSIONAL
604 PRICE AVENUE - REDWOOD CITY « CALIFORNIA 94063



GROUP
CHARGE

1/8x10

FAMILY GROUP
PACKAGES

$2 EXTRA PER GROUP

WITH AN ORDER
FOR 3 OR MORE UNITS

(EXAMPLE SHOWN ABOVE)

EXCLUSIVE KEI'TH COLE
BUILD-A-SALE
DISPLAY UNIT

In less than one square foot of space this

all-steel unit attractively displays 21

sample portraits in a variety of sizes. Puts

any of 27 different combination offers at

your fingertips. Made to order for building
bigger senior and baby promotion sales.

$75 complete with color prints




MAKES A FULL LINE OF
PHOTO CHEMICALS

AF FILM DEVELOPERS

HYFINOL® Developer Produces extremely fine grain negatives with moderate contrast and maximum image
and Replenisher sharpness. Has unusually large capacity and long working life.

ISODOL® Developer All-purpose developer; produces clean negatives with good highlight and shadow details,
and Replenisher long tone scale, medium-to-fine grain, and excellent printing quality.

SUPERFINOL®™ Developer Fine grain developer designed for machine processing; its comparatively short develop-
and Replenisher ing time helps to increase production.

GAF PAPER DEVELOPERS

ARDOL® Developer Produces rich warm tones on Allura®, Indiatone®, Cykora®, and similar warm tone
papers.

VIVIDOL® Developer Excellent developer for Jet®, VeeCee® Rapid, and similar neutral- and cold-tone papers;
yields brilliant prints. Also useful for developing films.

MIRADOL™ Developer Designed for roll paper processors; facilitates washing by inhibiting penetration of

chemicals into paper base. May also be used for tray development.

GAF FIXERS AND SHORTSTOP

ACID FIXER with General purpose fixer-hardener; may be used for films and papers.

HARDENER

3Y2-5 RAPAFIX*® Fixer All-purpose rapid fixer-hardener; makes 3% gallons of film fixer or 5 gallons of paper
fixer

LIQUID RAPAFIX Fixer Convenient liquid film fixer concentrate; works fast, has large capacity and excellent
hardening characteristics.

SHURFIX* Fixer Convenient, high capacity, fast-acting universal liquid fixer concentrate with separate

hardener; may be used for films and papers. Hardening action can be adjusted to suit
requirements. Recommended for use in trays, tanks, and processing machines.

VIVISTOP*® Shortstop Shortstop designed for roll paper processors; to be used with Miradol developer and
Vivifix fixer
VIVIFIX® Fixer Fixes films completely, in a short time. To reduce washing time, Vivifix diffuses the

chemicals absorbed by the paper base. Prints must be treated in Vivistop before
using Vivifix

GAF TONERS AND MISC. CHEMICALS

VIVITONER® Toner Single solution toner concentrate; produces wide range of brown tones on Allura, Cykora,
Indiatone, and similar warm tone papers. Tone is controlled by varying dilution and
length of treatment

DIRECT SEPIA TONER Single solution toner concentrate; no bleaching or other print preparation is required.
Suitable for Cykora and other warm tone and neutral tone papers.

LIQUID FLEMISH TONER Selenium toner concentrate; yields beautiful brown and purplish-brown tones on Allura,
Indiatone, and similar warm tone papers

QUIX* Wash Saver Easy-to-use hypo clearing agent; shortens washing time, saves water, and permits

effective washing in cold water (35 to 60F). May be used for all black-and-white films
and papers

FLEXOGLOSS* A plasticizing solution, to be used after washing, as a final bath; minimizes curl of single
Print Conditioner and double weight prints; it also improves gloss of ferrotyped prints.

VIVIFLOW* 300 Photographic wetting agent concentrate; when used according to instructions, it helps
Wetting Agent to prevent water spots on films. Viviflow 300 is also useful for other applications

requiring a high quality photographic wetting agent.

* Trademark of General Aniline & Film Corporation
CONTACT YOUR GAF REPRESENTATIVE FOR MORE [ g o L
INFORMATION ABOUT FILMS, PAPERS, AND THE COMPLETE GENERAL ANILINE & FILM CORPORATION

LINE OF GAF LABORATORY TESTED CHEMICALS L J

140 WEST 51 STREET, NEW YORK, NEW YORK 10020
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The DUA—NEGATIVE SYSTEM

A Service for the

AMERICAN
SOCIETY

Photographic Profession| A S P

PHOTOGRAPHERS

Comments from readers and contri-
butions by ASP members should be
sent to Louls F. Garcia, M. Photog
4776 Central, Kansas City, Mo, 64112

by Duane G. Banks, M.Photog.

he Dua-Negative System is a

method of making a second or
duplicate negative from any original
negative. This is accomplished di-
rectly, negative-to-negative, on ordi-
nary photographic film.

The making of second originals ap-
plies to all size negatives. But, what-
ever the size, this system adds to the
desirability of using the smaller for-
mat cameras, since the photographer
can end up with a negative of any de-
sired size, and one that reproduces
all the tonal values contained in the
original. The new negative will be
exactly like the original in its repro-
ductive characteristics.

| am not going into the pros and
cons regarding large and small cam-
eras, for this has been debated many
times, and I'm sure we all use the
type of camera that best suits our in-
dividual taste. | have always preferred
to use the larger cameras. However, |
like to travel as light as possible, so |
am constantly exploring ways to
lighten the load, without sacrificing
quality.

Generally, | use only Ektacolor Pro-
fessional Film, and since | can now
make original quality black-and-white
negatives from these color negatives,
| find the smaller camera a pretty
versatile tool. | might add that dupli-
cate color negatives may also be
made to any size. These are also made
negative-to-negative, but by another
method than is used for the black-
and-white duplicates. | will discuss
this phase in another article.

Variety of Uses

There are many advantages in be-
ing able to produce duplicate nega-
tives. Small negatives may be made
into a larger and more practical size.
And, when a large volume of prints
is required, it is cheaper and easier to
produce contact prints than enlarge-
ments. Also, whether the original is
black-and-white or color, this system
works with equally fine results.

Photographers who use small nega-
tives in portraiture would be able to
retouch these much easier when en-
larged duplicates are made. Perhaps
vou want to work out a background
or some similar operation. If the sec-
ond original should be ruined it is
quite simple to reproduce another
one. Perhaps you want to introduce
lettering into the negative. This can
easily be done in white or black let-
tering, or a combination of the two.

I mentioned that this method works
extremely well for reproducing black-
and-white negatives from color nega-
tives. It was for this purpose that |
developed the system. Since most of
the negatives | make are color, and
a large volume of requests are for

black-and-white prints as well as
color, this system is a big help. At one
time we provided good black-and-
white prints on Panalure paper, but it
is easier and cheaper to produce
prints by the Dua-Negative System.
In addition, handling color negatives
many times is not recommended.
These are kept for color reproduction
only, and all of the black-and-white
requests are taken care of by the
duplicate negative.

Duplicate May Be Controlled

Most of you are familiar with the
conventional methods of making
copy negatives. Kodak Gravure Film
is an excellent media for reproducing
from a black-and-white print, but
since it is orthochromatic, it is of little
value in copying color originals. There
are other films that will do a great job,
but these are capable of reproducing
only that which is in the print. All
printing papers compress the tonal
range of a negative, and you are copy-
ing only the range of tones that the
printing paper is capable of record
ing

Another method — and a much
better one than copying from a print
—is the dia-positive method. Here
you make a film positive from the
original and then reproduce a final
negative from this positive film. This
is an excellent way of holding the
tonal range of the original, but it is
time consuming and does require
two sheets of film. In the Dua-Nega-
tive method the duplicate negatives
are made directly negative-to-nega-
tive on ordinary photographic film.
Thus only one sheet of film is re-

’

Duane Banks, M.Photog., 4800 Forbes 5St.,
Pittsburgh, Penna., is Chief of the Section
of Photography at the U.S. Bureau of Mines
He received his M.Photog. degree in 1963
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Th quired and this in whatever size you

e desire to make the duplicate negative.

DUA_“EGATIVE Any size negative made in this man-

ner may be further enlarged with ex-

SYS'I'EM cellent results. The second original

may also make it easier to print with,

since the original may have been

overexposed and the density of the

duplicate may be controlled. Also

this duplicate may be dodged during

its exposure so it can be printed

straight out without any dodging or
burning in.

The Dua-Negative System is quite
simple and the materials needed are
available in most any photographic
laboratory. Any photographic film
may be used, but through tests | have
selected one that will give a duplicate
that will enable you to make a print
that will match the best enlargement
you can make from the original nega-
tive. They will be so close that it will

fktacolor negative, by Banks
of mimning engineer

Duplicate 8x10 negative made from 4x5 Ektacolor negative
(abovel is used for contact printing print at right.
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be extremely difficult to determine
which print is which. | use Kodak
Plus-X Pan stock. Of course, other
types may be used, if you are inter-
ested in certain variations.

Special Exposure Method

| can determine the correct ex-
posure time through a special method
that | have developed for color print-
ing. This involves an analyzer, but is
not done in the ordinary way. | sug-
gest a step wedge exposure be made
for those who haven’t established a
system of exposure determination.
The negative is placed in the enlarger
with the emulsion side of the nega-
tive in the up position. The duplicate

negative will then have the image
properly oriented.

The exposure is made and the film
is developed in D-11 for 5 minutes at
75°F. It is then washed for 2 minutes
in running water. Following this wash,
the film is transferred to a bleach bath
for five minutes. The room lights may
be turned on following this bleach.

The film is then washed in running
water for 3 minutes and placed in a
clearing bath for the amount of time
necessary to remove the yellow cast
of the bleach. It should not remain
in this bath for over 1 minute as the
image may become degraded. After
clearing, the film is washed for 2
minutes.

DUA-NEGATIVE SYSTEM

STEP NO. PROCEDURE TIME (Minutes)
1 First Developer (D-11) 5
2 Wash (Running Water) 2
3 Bleach 3

ROOM LIGHTS MAY BE TURNED ON
4 Wash (Running Water) 3
5 Clearing Bath i
6 Wash (Running Water) 2
REVERSAL EXPOSURE- 12" from No. | Photoflood

(30 seconds on each side)

7 Second Developer (D-11) 3
(Re-use developer from step No. 1)

8 Wash (Running Water) 1
9 Fixing Bath (Rapid Fix) 3
10 WASH AND DRY IN NORMAL FASHION

*Do not leave film in Clearing Bath for more than one Minute.

BLEACH BATH:

One-half ounce of Potassium Dichromate in 32 ounces of water.

One-half ounce of Sulphuric Acid. (Add Acid to the water slowly.)

CLEARING BATH:

Three ounces of Sodium Sulphite in 32 ounces of water.

All of the times specified are based on a temperature of 75 F.

WARNING:

AVOID PLACING BARE HANDS IN BLEACH SOLUTION OR SPLASHING ON SKIN.

RUBBER GLOVES ARE ADVISED.

HEED WARNINGS ON CHEMICAL BOTTLES.

Data sheet for duplicate negative process described in
detail in accompanying article by Duane Banks

The film is then reversed by ex-
posing it to a strong light. | suggest
that the film be removed from the
hanger, and placed in a tray of water,
exposing it to the light of a No. 1
photoflood for 30 seconds on each
side. The light source should be about
12" from the tray of water in which
the film has been placed.

Following the reversal exposure,
the film is redeveloped in the same
developer that was used for the initial
development (D-11) and this should
be for at least 3 minutes. The film is
then washed for 1 minute and placed
in the fixing bath for the normal fix-
ing time. It is washed and dried in the
usual manner.

In further regard to the reversal ex-
posure, | have mentioned removing
the film from the hangers and placing
the film in a tray of water, with the
photoflood bulb exposing it from
above. Large volumes of these films
may be processed in tanks as you
normally do, but you may run into a
problem in properly reversing the
image in the extremeties of the nega-
tive if they are left in the hangers. In
order to overcome this difficulty, |
have suggested their removal from
the hangers. The image could be
made a little smaller allowing at least
Ya" around the image, so it really
doesn’t matter if the outside edges
are entirely reversed or not. Despite
this small complication, it 1s far easier
to develop by the hanger method
since so many may be produced at
one time, and also since it makes it
possible to keep this bleach off of
your hands and skin. Regardless of
which system you decide to use, re-
member to avoid contact with the
bleach bath. Rubber gloves are ad-
vised.

The bleach is composed of potas-
sium dichromate, sulphuric acid and
water. The clearing bath consists of
sodium sulphite and water, and may
be used over and over for a large
number of negatives. Refer to the
data sheet for formulas and pro-
cedures. [c]
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Smart Professionals buy the DIRECT Calumet way!

* DIRECT FROM THE FACTORY SAVINGS AND SERVICE

(PROCESSING AND Y
* DIRECT FROM THE FACTORY TECHNICAL ASSISTANCE LABORATORY

Here are just a few examples of the fine precision EQUIPMENT FOR
products available to you the DIRECT Calumet way: THE PROFESSIONAL

4x5" VIEW CAMERAS

All swings, slides and controls
available in an all-metal cam-
era. Gives you absolute sharp-
ness and control of perspective.
There’s no better value in a
view camera anywhere!

MODEL CC-400 with 16” Choose from over 117 standard

bellows $89.95 (less lens) sizes of stainless steel dark-
s room sinks, or Calumet can

MODEL CC-401 with 22" “tailor-make” the equipment
bellows $123.00 (less lens) to fit your darkroom and vour
- special needs. For example . . .

MODEL A-2360 232 x60 x 5"
147.50

COLOR PRINT PROCESSORS

Small in size,
low in cost,
completely re-
“.‘ll)]l' fl)r color
print control.
Pl'rfi'l’f for
processing
from 1 print to
48 prints per
basket. Auto-

matic nitrogen

: burst and accu-
W|DE FIELD CAMERA gAsow CAMERA rate temp. con
I x 57 camera with a radically new X trol
type bellows, recessed front, and Extra strong and vet so lightweight MODEL CP-623 . . . Ektacolor
other features to permit full camera Every lock is positive . . . every con color print processor with 6
swings and tilts without restriction trol 1s extra large. Now vou can use tanks, 1 wash (less basket)
Shorter monorail and extremely pli 8 x 107 film without the burden of $795.00
able bellows make this a very easy heavy, clumsy, old fashioned equip
camera to work with ment, < SRS
MODEL CC-402with 4 x 4” lensboard MODEL C-1 with 34" bellows
$135.00 (less lens) $295.00 (less lens)
~
-
COLOR FILM
PROCESSORS
pPrse BELLOWS LENS SHADE ¥ { B
TYPE "S & FILTER HOLDER Calumet’s 8 x 10", 3%, and 5
CALTAR™ LENS Prevents off-axis light gallon color processors are the
WIDE FIELD \n extremely versatile ' from striking the lens most economical and versatile
: Lot wrfect for no 62" (165mm des o p 0 B iy
CALTAR*® LENS oo nal v G CA2LT2R‘ LE)NS iy At i processors available. Each
\ well corrected len camerus and wide field Porlect for sEoyts phe ‘ without moving ad processor i1s furnished with a
lo give even JIII‘H‘I;:H”' B¢ on B % 77, wnd tography in s Graphic g X\ .:I:;,.-rL, Calumet nitrogen burst agita-
M " maximum 8 x I mera lenshoard. o Oiad . tive holder for glass or $ svete Al S X
harpness in short fo- | MODELL124 ... 215mm | Chlumet view st | gel filters Uorssystem. foresample’,
.M.l0|0|[.l“1”568 2 :enﬂs “ i No. '3 RD. 1436 . MODEL LS-100 with 3 x MODEL CP-821 . .. Color film
cme Synchro Shutter . v 8ot AR 3 gel filter drawer 1
Seikosha M/X Synchro f/4.8, T and B, full M Seikosha M/X shutter. .. % $35.00 pracessor with 9 tanks, 2
Shutter /8, B, 1 and X Synchro all speeds, /6.3, B, self timer, 1 MODEL LS-101 mounting washes, for Ektachrome E-4
to 1/500 second and 1 sec. to 1/150, press sec. to 1/500 press | adapter for CC-400, 401 process ..........$1,825.00
press focus $149.00 focus $157.00 focus $85.00 | cameras $9.75 \ _)

Want to know more about buying

RGN, WO, SHNINETIeY, ; WNo: [C] Calumet MANUFACTURING COMPANY

tronic flash, processing and dark-

room equipment the DIRECT Calumet DEPT. PRO-9 o 550 NORTH CLARK STREET e CHICAGO, ILLINOIS 60626 e 312-743-2442
way? WRITE FOR FREE CATALOGS IN NEW YORK: Calumet Phot h IN LOS ANGELES: 434 N Brea A

x 3 alumet Photographic :+ 434 North LaBrea Avenue
or contact our factory trained tech Suite 3502 Empire State Bidg Los Angeles, California
nicians at . . 212-695-4780 213-933-5735
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Photo World
Honors
Morris Gordon

eynote speaker at the second Euro-
K phot Congress at Garmisch-Par
tenkirchen, Germany, will be Morris
Gordon, Cr.Photog. He recently took
part in the Pacific photo fair in Aus-
tralia; he is chairman of ti

the World Press Photo Competition
judged in Holland. This activity is

e Jury of

part of his “retirement’” as Chief Pho-
tographer for Western Electric Co
This spring, over 200 notables of
the photographic world honored Gor-
don with a testimonial dinner at Del
monico’s Restaurant in New York
Ralph Baum of Modernage Photo
Services headed the group of friends
who planned the event. Harold Blum
enfeld, Executive Editor of UPI, made
a This Is Your Life slide presentation
Morris Gordon has had a varied
photographic experience since be-
ginning in 1923 with International
Newsreel. He developed the use of
editorial photography in industry. He
is lecturer, author, counselor to aspir
ing photographers, He was one of
the organizers of the PP of A Indu:

'

trial Division he is a former [up-.x(iwnl

of ASMP. Gordon is a member of the

1OT1S Of

1Ic Art and Science Foundation i

Board of Direc e Photograph




Quality color prints?
Our customers are
heaping praise

8x10's $1.90 5x7's$.60... 11x14's $2.50

Send for brochure and free mailers.

PHOTOGRAPHERS' COLOR SERVICE

10 HARVARD STREET WORCESTER. MASS. 01608 TELEPHONE 752-1925 (617)

A decade of service
to professionals




PHOTO-CONTROL

ivvites YOU to investigare
Camerz moDbEL 35

90mm and 70mm AUTOMATIC PORTRAIT CAMERA

It's the same reliable money-maker progressive portrait studio operators have been using for
up to five years. It's been proven time and again by the most demanding volume studio
organizations and by the creative smaller studio.

STANDARD FEATURES

EXCLUSIVE FEATURES

Long-Roll film Portrait Pl US Available ONLY on the

Cameras MUST have Camerz MODEL 35
INTERCHANGEABLE + SUPERIOR PERSPECTIVE
MAGAZINES "t il the sam horsontl pane
f3|5 46,70 and 90mm long-roll for good portraiture
ilm magazines

+ SUFFICIENT BELLOWS

4x5 CUT FILM
: EXTENSION
Focus from infinity to maximum
NEGATIVE & POSE | N e 3 chasi et Do
I D E NTI F I CATI 0 N shooting a group

+ DIFFUSION

For “softer” portraiture

+ TILT & REVOLVE

Use the Camerz Tilt & Revolve Base to
change from vertical to horizontal

120-220 ROLL FILM

INTERCHANGEABLE LENSES formats rapidly without changing

center of balance of camera and to

6%", 71", and 10" matched lenses, “tit" for glamour poses
Automatic Parallax Correctior:

+ VIGNETTING

RUGGED _VE RSATILE DES'GN The Camerz Vignetter permits the use

Gives you years of dependable of all conventional vignetting

operation techniques on your Model 35

FULL YEAR WARRANTY + FOUR POSITION

And a conscientious, qualified V| EWFI N D E R

service program

+ VARIABLE SHUTTER SPEEDS

AN AUTOMATIC CAMERA THAT YOU KNOW YOU CAN RELY ON, AND THAT
HAS ALL THE FEATURES YOU WANT AND NEED

Write today for complete information on this camera, and for the name of the nearest Camerz Authorized
Distributor who will be happy to arrange a demonstration of the MODEL 35 in your studio.

PHOTO-CONTROL CORPORATION
5227-5S HANSON CT., MPLS., MINN. 55429
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ARISTOMATIC
ony

source for hi-speed
photo enlarging

GUARANTEED

to give Complete Satisfaction
— or money back
e e S e —— T ST

The Aristomatic-enlarging source is an ultra
high-speed diffusion source that replaces
conventional condenser and diffusion sys-
tems. It is designed for high-speed photo
enlarging.

PHOTOFINISHERS — SCHOOL — PORTRAIT

THE ARISTOMATIC —

MUST-—Reduce your print spotting by at
least 75%!

MUST-Be at least twice as fast as your
present system!

MUST-Produce prints of the highest con-
tact print quality!

MUST—Increase your profits and decrease
your cost of production!

MUST—Pay for itself in the first week of
operation!

MUST—Convince you that you cannot do
without it!

OR —Your money refunded!

FEATURES

No Spotting: Subdues dust, grain, small

negatives defects without sacrificing sharp-

ness or quality.

Speed: Prints 4 to 6 times faster than con-

ventional diffusion systems; 2-3 times fast-

er than condenser systems.

Quality: Reproduces detail in highlights and

shadows—reduces dodging and8 burning-in

time.

Automatic: Safelight on after each exposure

... 0r manual operation

Thermostatically controlled (patented fea-

ture); Variable light intensity control.

Economical: Allows you to produce better

prints faster, with less effort.

WHAT PHOTOFINISHERS SAY ABOUT ARISTOMATIC.

out of this world because of speed,
practically no spotting, detasls in black

reduced spotting of finished prints
by at least 80"

Speed of exposure saves many hours

B e
FREE TRIAL OFFER:

Your letterhead request for information on our
free trial offer will receive special handling.J
Dept.

ARISTO GRID LAMP PRODUCTS INC.
65 Horbor Rood, Port Washington, Long Island

Dramatize It
With Infrared

continued

double its value would probably pro-
duce fair results — provided devel-
opment is not carried too far.

My own experience has led me to
gradually reduce development time
to the point where it is now about
the same as | generally use for Tri-X
Pan, which is 4% to 5 minutes in
DK-50, 1-1 tray developed. Since am-
ple exposure coupled with moderate
development will aid in limiting con-
trast, | endeavor to get sufficient ex-
posure in the shadows to assure de-
tail while developing to prevent
washed out highlights, just as | do
with panchromatic film when worth-
while landscapes are sought. A short-
stop should always be used, as this
seems to reduce the tendency to pin-
holes as well as preventing other dif-
ficulties such as streaks and scratches.
Extreme care is in order all along the
way, and all sources of infrared radia-
tion should be eliminated before han-
dling this film either in loading or de-
velopment.

What about those black skies? If
plenty of exposure is given, fol-
lowed by limited development, the
result will not be overly dark, but
will resemble somewhat the effect
obtained with a G filter and panchro-
matic film, or possibly a trifle darker
If one is fortunate enough to have a
few fleecy white clouds in the dis-
tance, or if a very light overcast is
maoving in, the sky will be quite ap-
pealing. However, | have found that
time of day seems to have a pro-
nounced influence on how dark the
sky will register in the finished print.

How Late and How Early?

Photographs exposed in the middle
of the day will tend to have darker
skies than those made early in the
morning and late in the day. How
late and how early? This of course
depends on the time of the year as
well as when the sun is lighting the
landscape. | have found, for instance,
that around April here in the Hood
River area pictures taken from
7:00 to 8:30 in the morning
and that in mid-Oc-
tober about the same situation pre-
In late October and early No-
vember one might go as late as 9:30
a.m., especially in mountainous ter-
rain, In the afternoon around 4:00
seems satisfactory.

Why dont we get black skies at
this time of day? | can only theorize
that we are getting a relatively higher
amount of infrared light in the sky
areas earlier and later in the day than
is the case when the sun is higher in

around
are saustactory

vatls

the sky. Since the amount of light —
infrared light in particular— is rela-
tively less on the ground area, our ex-
posures are brought more nearly into
balance, and we are able to print a
somewhat more satisfying picture. It
is well to bear in mind, however,
that at best this is a contrasty mate-
rial, and if there is a considerable
amount of shadow area in the picture
this cannot be made to record in the
same manner as with panchromatic
film.

Exposures at Different Times

On the plus side, we can take
scenes that would appear somewhat
flat on panchromatic film and render
them with pleasing contrast on infra-
red. A sensible procedure is to make
several exposures at different time
levels to assure satisfying prints.

When working with landscapes, my
own exposures are nearly all made
with a 4x5 view camera, and film
holders of IR, panchromatic and
color follow each other in any order
with appropriate filtration and expo-
sure adjustments. | make no allow-
ances for difference in visual and
actual focus for infrared film as com-
pared to other types, but prefer to
stop down well and extend the expo-
sure time to take care of this slight
variation

When haze or smoke obscure the
beauty of the distant view, there is
satisfaction in knowing that although
I cannot see forever, at least my cam-
era can. ]

How to Make Your
Camera Welcome in Church

continued

camera is careful to consider the in-
terests of all concerned. The thought-
less boor who gets in the way of
things is sloppy and ill-planned in his
operations. He has failed to provide
himself with the skill and the equip-
ment to allow him to work unnoticed
from an out-of-sight vantage point.

Thoughtful Behavior at Weddings

Photographers find weddings to be
a mainstay in their economic struc-
ture. It is all the more amazing, then,
that few of them are ever welcomed
back to a church a second time. Here
are some precepts to follow if you
want to be one of those who are
favored by ministers.

1. Never use flash during the wed-
ding itself. Floodlamps, if placed out
of sight, may be tolerated in some
cases.



2. Dont let yourself be seen by
the audience. | may seem to be press-
ing this point unduly, but | assure
vou that this is the view churchmen
take. A wedding is supposed to be
a beautiful occasion — a feast for the
eyes. That's why churches are deco-
rated for them. How dare you tram-
ple around among the flowers and
obscure the vision of beauty which
the florist has created?

3. Don’t make noise. Even the
sound of most shutter releases is too
loud to be permitted during the
prayers and the minister’s pronounce-
ments. If a record of those events is
required they can be posed for after
the service. Or, it can be done ahead
of time, although this is more diffi-
cult because of complications with
last-minute things to be done.

4. Take as many unposed pictures
as you can, with a long lens. They
will be prized far beyond grinning
still lifes of self-conscious people.

5. Prepare yourself to work fast
when it comes to the inevitable se-
ries of posed photographs. The guests
don’t want to wait a long time for
the bride and groom to arrive at the
reception.

6. Never, never try to control what
is going on. Remember that lady |
mentioned earlier who called for a
second kiss? Other photographers try
to influence the proceedings in more
subtle ways, but what they do is still
objectionable.

7. Don’t forget to get some pic-
tures of the older members of the
bridal party. The official participants,
such as organists, vocalists and other
musicians, the wedding director and
the caterer are often forgotten. The
bride would like to remember them.
A complimentary picture of the jani-
tor, sent to him after the proceedings
won’t hurt your reputation any. Cou-
ples often ask his advice about the
business side of weddings. Send him
a print of the couple; it will make
him proud.

Funeral Coverage

To some readers it may seem
strange to include funerals on this
list. Americans usually want photo-
graphs of their weddings, but not so
often of funerals. This attitude isn’t
universal by any means. Even in Amer-
ica and England, the funerals of such
men as Kennedy and Churchill were
thoroughly photographed. In many
places it is unthinkable to let a fu-
neral pass without making a pictorial
record of it.

What is considered proper on such
occasions varies from place to place
and culture to culture. They are in
constant process of change. The

safest rule is to ask those involved
what kind of record they wish and
then ask the minister in charge wheth-
er he approves of the requested pro-
cedure. Do this before you accept
the assignment. If you must err in any
direction, err on the side of dignity
and reserve.

The wonderful new materials and
techniques developed in recent years

have made it possible for the photog-
rapher to become a fully accepted
participant in public life. He is be-
ginning to be accepted in some court-
rooms and he is often welcomed at
the ceremonies of the Church. After
all, good craftsmanship is in harmony
with the Church’s primary goals—the
blessing of man and the greater glory
of God.

How to Have More Time for

A cinch for photographers. Simply
get out of the darkroom — by
switching to color and letting a
good lab handle your finishing.
They're better equipped to fill
your color needs than any individ-
ual studio could possibly be.
Multiple orders don't swamp them
and big print orders are no strain.

Meisel Photochrome Corporation
P. 0. Box 6067, Dallas, Texas 75222 (214) MElrose 7-0170

ECONO-COLOR

precisely what your costs (and
profits ) will be.

Using a good color lab, such as
MPC/Econo-color, also gives you
more time to shoot and sell pictures
and, thereby, to make more money!
That's the name of the game, isn't it?

P.S. No antique autos? OK,
use the time saved to read in
a hammock, watch birds,
mow grass or grill steaks!

OF DALLAS

P. 0. Box 6067, Dallas, Texas 75222 (214) MEirose 7-1550
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Workhorse

OF THE
PROFESSIONAL
PHOTOGRAPHER

PLATE TILTS
90° FOR .=
VERTICAL
SHOTS

¢

™

Sturdy, smooth operating,
positive locking, ruggedly built to
handle any studio camera—the {4
Husky IV Tripod. Keeps your
equipment steady and your shots
sharp. Lasts for years

Super HUSKY IV Tripod $58

® Height to 6 feet.
e Geared elevator height adjustment,

e 3D panhead has every movement,
with separate controls for each.

NOW vou can rovt im!

Super HUSKY IV Dolly $26

Moves tripod and mounted equip
ment easily and smoothly—folds
compactly for location work.

Ask your

Dealer to show )
you the new Husky IV Tripod and Dolly.
or MAIL COUPON for Warkharse Bulletin,

: Please send Workhorse Bulletin to: |
: NAME :
| ADDRESS |
I |
| city |
| stare 2ip |

)

QUICK-SET

INCORPORATED

A

SKOKIE, L

8121 CENTRAL PARK AVE, SKOKIE, ILL. 60078
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Education in
Photography

A. Joseph Gradian

Women Deserve Larger
Role in Photography

The problems of photographic edu-
cation are many: What to teach?
What are professional attitudes? Must
we include the humanities? Should
one study psychology and social sci-
ences? Are there different status lev-
els in photography — professional,
skilled, and uskilled? With all of these
areas to contemplate this might be
a good time to consider the role of
women in photography.

It seems that the majority of wom-
en in the photographic industry to-
day are relegated to the skilled and
unskilled levels. How many studio
owners (speaking as a former studio
owner) have their wives working as
assistants? Wives assist in the recep-
tion room, the studio, the darkroom;
they retouch the negative that missed
going to the retoucher; color the
print that the customer must have
right now; put forth with a mighty
studio cleaning when their mates
must relax on the golf course. As col-
or becomes a dominant factor, they
are told by husbands to learn about
this color printing business because
the latter are far too busy with crea-
tive work to consider this mechanical
task. Does this sound familiar? Fur-

ther, the colorist, retoucher, recep-
tionist, print sorter, finisher, and print
spotter are jobs that are also most
often staffed by women rather than
men.

The ladies perform these tasks ad-
mirably. But how many women are
Masters of Photography? Do you
know many women who are depart-
ment heads in industrial photographic
departments’ operations? Women
rank high as consumers of photogra-
phy; why then don’t they take a
larger role in our profession; as Mas-
ters and managers?

Upgrading Force

Time and again, we seem to be
back in the Middle Ages with such
statements as “The woman'’s place is
in the home, period.” Yet national
statistics place women as a substan-
tial part of the labor force. Perhaps
what we really mean is, if the woman
must work, then put her in a lower
echelon job.

Perhaps we’re missing a good bet.
In our affluent society woman'’s role
is quickly changing, and her sensitiv-
ity and creativity applied to profes-
sional photographic levels could be
one of the great upgrading forces of
the industry. Modern society has ac-
cepted woman in all areas. She is the
politician, scientist, doctor, teacher,
business manager. Certainly if Indira
Gandhi can be Prime Minister of In-
dia and Margaret Chase Smith a
United States Senator, an intelligent,
educated woman can do just about
anything she sets her mind to do.

Historically, we find that women
have provided shining examples of
some of the best in photography. In
the “Middletown” sociological expe-
riment, Helen Lynd and her husband
portrayed Muncie, Indiana, with an
emotional impact and honesty that
was truly art. Berenice Abbott gave up
her Paris portrait studio to live in
New York City so that she might cap-
ture the spirit of this city with her
prints. Photography is also movement,
and Barbara Morgan was one of the
first to interpret this area with her
synchronized flash pictures of dancers.

Helped Shape Future

One of the all-time greats in pho-
tography has got to be Margaret
Bourke-White. While Margaret inter-
preted industry and its people, her
contemporary, Dorothea Lange por-
trayed the migratory workers. Later as
an associate editor of Fortune and
Life magazines, she truly helped shape
the future of modern photography
With the advent of World War I, she
left her desk and became a war cor-
respondent, and her action in pic-
tures in combat zones were amazing,
Her courage was an example to all



During the early stages of the pen-
insular campaign in Italy, | was privi-
leged to meet her when she visited
my unit in Naples. A truly remarkable
personality. Equally remarkable was
her physical appearance: a small girl
dressed in baggy army fatigues loaded
down with a variety of cameras, gad-
get bags, and other equipment; so en-
cumbered that one wondered how
she could move. But move she did,
and interpreted the bloody mess of
the Italian campaign with rare per-
ception and dignity.

In our latest confrontation in Viet-
nam, Dickey Chappelle of Milwaukee,
an outstanding news photographer,
was killed by a Viet Cong land mine.
Our entire community mourned this
courageous professional photogra-
pher.

In Milwaukee we have some out-
standing examples of such women as
true professionals in photography.
Aida Price, M.Photog., is the owner
of a portrait studio that produces real
portraits rather than glorified record
pictures. She has received many na-
tional photographic honors. Charlotte
Rabin is a teacher of photography in
the Milwaukee public school system
and is devoting her life to teaching

handicapped children how to com-
municate via photography.

For tomorrow, we at Milwaukee
Tech are keeping our eyes on three
bright college students — prospects
for our industry. Marilyn Gaulitz and
Carol Slicker are aspiring to photo re-
porting jobs with a national magazine,
and both have the intelligence, drive,
and creativity to become top-notch
photojournalists. Sharon Luedtke
plans on a scientific-industrial photo-
graphic career, using her sharp mind
inquisitiveness, and energy. lLet us
hope professional photography will
give them a chance to realize their
potential.

Contributions to R.LT.

The Oscar Fisher Co., Inc., of New-
burgh, N. Y., manufacturer of photo
processing equipment, has presented
R.LT. with $10,000 to be used for
scholarship aid. Two scholarships will
be awarded annually for ten years to
third year photography students at
R.L.T. First recipients of the awards are

Richard ). Byer, Silver Spring, Md.,
and Steven M. Shore, Pittsburgh,
Penna.

A professional motion picture cam-
era and accessories has been donated
to R.1.T. by Arriflex Corp. in honor of
the firm’s 50th anniversary. The cam-
era will be used by fourth year pho-
tography students in the study of ad-
vanced motion picture photography.

Film and Television Institute

An Institute of Film and Television
will open this fall for graduate stu-
dents at New York University’s School
of the Arts. The Institute, under the
direction of producer Robert Saudek,
is intended to train future producers
and directors. In conjunction with
this program, the Museum of Modern
Art will offer the students a course in
still photography, given by John Szar-
kowski, Director of Photography for
the museum.

A. ). Gradian, 4040 N. 40th St., Milwaukee,
Wis. 53216

Complete

DIVISION

along with
Quality

Finishing

CUSTOM COLOR

Black-and-White
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P. O. BOX 1468

27 Years Experience
fast, efficient service

-

Now you can concentrate on your camera and sales;
Leave all the production details to us!

Wallace Laboratcrices, inc.

SAN ANGELO, TEXAS
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The Judge of Quality

Probably no other word in the lan-
guage takes such a battering as quality,
especially when we apply it to photog-
raphy. We have always held the opinion
that quality photography was equated
with excellent photography, but in re-
cent years we have had to retreat from
that position. When the new edition of
the Yellow Pages came out, nearly ev-

ery studio advertised quality photogra-
phy, but it would be quickly evident in
visiting these advertised studios, that
the quality ranged from the lowest form
to the highest with the scales heavily
tilted toward the lowest.

The next question obviously is who
is the judge of quality? The public?
Heavens to betsy, no! There is such a
preponderance of stinking photography
foisted upon the public each year that
it becomes obvious they don't recog-
nize quality when they see it. The pub-
lic's taste for automobiles is much
more sophisticated than it is for pho-
tography. Who, of all involved, should

Studio lighting has come a long way since the use of magnesium
flash powder at the turn of the century. Probably the greatest
single advance in portrait lighting has been the Golden Decor line
by Ascor. Here s a ‘years-ahead’ system of electronic flash light
ing designed specifically to meet every requirement of the multi
purpose photographer, Whether you specialize in adult or child
portraiture, full figures, wedding and family groups or bridals you
can count on Golden Decor for dependability, versatility, the
prestige look plus these profitbuilding performance features
® Reflector angle of coverage is adjustable from narrow o broad
® Each light assembly has its own power supply, teaturing 5
power choices (25, 50, 100, 200 and 400 watt-seconds)...in

effect, you have complete control of your lighting over a range of
5 1/stops ® Automatic voltage stabilization insures constant
light output intensity from exposure to exposure ® Faster recycl-
ing: only 2 sec. at 25 watt-sec.; less than 12 sec. at 400 watt-sec.
® Interchangeable, trouble-free power supplies ® Lightweight,
aircushioned deluxe stands extend higher and lower ® Superior
solid-state circuitry protects camera shutter contacts and insures
longer service-free life,

Invest in tomorrow's equipment today. Visit your Authorized
Dealer for an eye-opening Golden Decor demonstration, For litera-
ture and prices write to Berkey Technical Corp., 25-15 50th St.,
Woodside (N.Y.C), N.Y. 11377, USA

be the final arbiters in our search for
quality in photography?

Naturally, you will say, the profes-
sionals. If anyone should know quality,
it would be those who make their living
making and selling photographs. Let's
refine it a little more. Let's say it would
be the enlightened professionals who
belong to the PP of A, which is dedi-
cated to uplifting the quality and ethics
of professional photography.

Use Mirror on Ourselves

How good a judge would this group
be? Well, just for openers let us pursue
the statistics from the 1966 PP of A
print competition. Out of a membership
of well over 5,000, only 991 sent 3,749
prints for judging. And only a measly
339% of these were considered to be
good enough to hang. It could have
been worse if more had entered.

So before we damn the public for
their taste in photography, maybe we
should use the mirror on ourselves.
But take heart. Artists also have their
problems. Just ask Peter Hurd. His
print didn't hang either.

Maybe it's just the times we live in,
or maybe we professionals had better
get back under the focusing cloth.

—Joe Grimland
“Exposed,” Dallas PPA

@

PRINTS:: QUANTITY

for PHOTOGRAPHERS

Any Size...Any Number

Don't sweat out those multiple print orders!
Send them to Kier and take your profit with-
out sweat or strain. Top quality and absolute
uniformity guaranteed by more than 15 years
experience with photographers nation-wide.

And a 10% discount from these low prices:

5x7 8x10
250—8c each 250—11c each
500—7%c each 500—10c each

POSTCARDS ~ -0
WALLET PRINTS 3%c

We've been doingthousands upon thousands of
Wallet Prints every year with complete satisfac-
tion. Automated operation guarantees quality.

STUDIO NAME IN MARGIN FREE

50 or more per negative: 3V4c each, 25-
49: 4c. Less than 25 per negative or on
orders totaling less than 500 prints: 8¢
each. Wallet prices net, no discount. Send
negative for sample. Contact printing only.

PHOTO SERVICE

1241-B Superior Avenue, N.E
Cleveland, Ohio 44114




Choosing the
Surround Color

Since before the time of Leonardo da
Vinci, the influence of a surrounding
color on a centrally located color has
been well known qualitatively. A red
surround makes a central field or tar-
get appear greener; the reverse is also
true. In the same manner a yellow
surround induces blue in the target
and a white surround darkens the tar-
get. This color induction is dealt with
daily by photographers, advertisers
and stage designers, who usually rely
on a trial-and-error solution to the
problem.

To determine color induction quan-
titatively, H. Takasaki (now at the Uni-
versity of Shizuoka, Japan), of the Na-
tional Bureau of Standards Institute
for Basic Standards (U. S. Department
of Commerce), conducted a two-year
study of color-surround influence. Ac-
cording to NBS, such work may even-
tually make it possible to compute
precisely the colors required to carry
out a basic idea for a decoration
scheme, in the same manner as an en-
gineer computes the strength re-
quired for each element of a bridge
to carry out the idea of its design.

Color induction occurs not only
when an observer looks back and
forth from target to surround, but
also when he looks only at the target.
The first condition is called successive
color contrast; the latter is known as
simultaneous color contrast. The ef-
fect on an observer is similar in both
cases. Color induction in scanning a
scene is thought to be some combina-
tion of the two processes.

Two Identical Perceptions

In the NBS study an observer was
presented with a target, surrounded
by a fixed color. Beside this target-
surround combination was a second
combination with a surround of fixed
color different from that of the first.
The observer then selected a target
for the second surround such as to
make the two target-color percep-
tions identical.

In experiments with grays it was
found that substitution of a black sur-
round for a white surround made a
middle gray target appear as if its
Munsell value had been raised by
from 2 to 4 Munsell value steps, de-
pending on the observer. A reduction
of 8 Munsell value steps in the sur-
round raised the perceived lightness
of the target by from one-half to one-
fourth of the color difference be-
tween the two surrounds, according
to Mr. Takasaki.

Small color differences cause by far

the greatest influence per unit color
difference between surround and tar-
get. This induction effect has been
named the “crispening” effect be-
cause by this effect small gradients in
color are magnified.

Experiments with two chromatic se-
ries of constant lightness, a red-green
and a violet-yellow green series, con-
firmed the existence of crispening for
chromatic induction as well as for
light-dark induction. Chromatic crisp-
ening, however, is at the same time of
lesser amount and sharper than light-
ness crispening, and much sharper for
the red-green series.

COLORADO

“THE LAND
OF COLOR”

Information on color crnispening
(lightness crispening plus chromatic-
ness crispening) is of obvious value
in the solution of the problem of se-
lecting a series of colors that will
appear equally spaced when viewed
against a background of any arbitrar-
ily selected color. To appear equally
spaced, the colors differing only
slightly from the surround color must
be more closely spaced than those
greatly ditferent from it. ®

XMAS PROFITS/

. With delightfully new and different

~ PHOTO GREETING CARDS

Here's a wonderful opportunity for professional
photographers to make more profit and get extra portrait
business this Christmas. Offer your customers a truly
personal way of saying ““Merry Christmas™ or “Happy New
Year." Sparkletone Photo Greeting Cards featute new
greetings and distinctive new designs. Available in color
or black-and-white, Send now for full details! Find out

why leading professionals prefer
Sparkletone Photo Greeting Cards!

All orders shipped
by PREPAID
AIRMAIL!

|

e d g
""W.:tot.'.
“ “nde .
et |
- o
']

|

SEND FOR FREE STANDARD KIT

Features actual-size reproductions of
4 Slim-Line Card designs in black
and-white, plus 4 Cards in color
Includes streamers and sales aids,

DELUXE COUNTER DISPLAY
AVAILABLE ON LIMITED BASIS.

Features attractive 2-color
15"x20" Xmas Counter Display
Poster, complete with easel
liustrates actual card samples
Includes streamers and

sales aids. Only $2.50

Shipped prepaid
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Give the seniors what they want . . .
and today what they want is
COLOR! It's the latest thing in sen-
ior portraits and it means more busi-
ness and more profit for you when
vou color the DNJ custom hand
printed way

DNJ has structured its Senior Por-
trait Prices at specialty rates to en-
able vou to take advantage of the
big trend in color.

All of your photos are hand printed
regardless of size . . . they are never
produced on a machine. Color ex-
perts also crop, dodge, burn-in, and
diffuse when necessary . . . and all
prints are spotted to meet your rigid
quality specification at no extra cost.
Each student is offered 14 packages
from which to select the one that
suits his individual needs. All prints
match in color and tone regardless
of size.

Cash in on the Senior color trend . . .
the DNJ hand printed way! Send for
free 16 page catalog and free Senior
Portrait mark-up selector!

SEND FOR FREE 16
PAGE CATALOG AND
FREE PORTRAIT MARK-
UP SELECTOR TODAY!

M COLOR
L LABORATORIES

1311 Merriville Rd., Crown Point, Ind. 46307
Phone (219) 663-3210
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Color &
You

Charles Smith

The Fish-Eye Is Here
To Stay

A few vears ago we would occasion-
ally see a cloud photograph published
which was made with a special me-
teorological camera. It must have
been so expensive that only the gov-
ernment could afford it because |
never even heard the idea expressed
that a professional photographer
could afford one. Then later one did
become available. There were some
catches, It could only be used on one
brand of 35mm camera. It had a fixed
focus optical system. You could not
look at a groundglass and see what
you were getting in either reflex or
view camera, There was one other
hitch — in addition to not knowing
what was included or your perspec-
tive relationships — you had to be
willing to spend over $400. This did
keep it from being in the camera
cases of many photographers, be-
cause after all, it is a specialized tool.

Then Spiratone, Inc., 135-06 North-
ern Boutlevard, Flushing, N. Y, 11354,
got into the picture with their 180°
Fish-Eye lens. The facts are really hard
to believe. It is of excellent quality.
The first tests | made with it were in a
portrait session in the studio of a
painter. He was surrounded with his

work and his face in the center. | en-
larged my Hasselblad 2%-square CPS
120 exposures up to 16x20 Ektaprints
and they held up in sharpness very
well. Yet the price is only $99.95 in-
cluding a topgrain cowhide case and
custom fitting for one camera. Extra
fittings for other cameras are $5 each.

The lens can be used on all 35mm
cameras, 2%x2% cameras, view cam-
eras, Polaroid cameras, in fact, practi-
cally anything. With a camera focused
at infinity it is sharp from three feet
to infinity. With most cameras fo-
cused to their closest normal distance
it is sharp up to Y2 inch! With the
normal lens such as 50mm on 35mm
or 80mm on 24", you have an image
circle which almost covers the entire
frame. It has a built-in lens opening
of its own and you set it for the focal
length of your camera lens and then
read your setting on the fish-eye. It
is a little slow depending upon your
camera lens focal length. With a
50mm lens it is /5.6, with 80mm it is
f/8, etc.

Give the Customer Another Choice

Okay, says the cynical reader, what
are you going to do with it? Well, |
would be the first to agree that it is
not destined to be the work horse of
the average studio, but every time |
have delivered a set of prints with a
few fish-eye exposures in it the cus-
tomer was gassed, In every case the
impression was left that | was a pho-
tographer who was “with it” and
could deliver anything. No one failed
to be impressed, and unless it should
become a fad it will continue to give
the customer another choice, and
giving choices is one of the big weap-
ons the photographer has with other
media of the graphic arts.

In one recent case we had a shop-
ping center to photograph for an ad-
vertiser and there was really nothing
distinctive or unique about the place.
He wanted something dramatic, and
that was all he requested. We used
the fish-eye for a series of views. For
variety we cut one in half with just a
half-circle view and black around the
top and corners. From our standpoint
we had done the job and we are
pleased, although we have not heard
from his client at this writing. When
you consider how little impact we
get from $99.95 spent in advertising
in any media, it is worth the price of
the lens just to “build your image"
with your clients and prospects.

In catalog work where you want
an undistorted view of a piece of
merchandise the fish-eye is not the
lens, but if you would like to show
the merchandise in the center of your
view with its entire environment sur-
rounding it, it can be a very effective



aid. One caution: like an aerial view
it shows so much detail that very
small prints or proofs are not effec-
tive. Do not expect to make much of
an impression with contact sheets of
fish-eye views or to be used in ads
with thumbnail cuts.

One other item. If you wish to use
this lens on a hand camera without
groundglass or reflex viewing you can
just hold it in your hand and look
through the rear of the lens and see
what the camera will see. If you want
one, send your check. If you are
doubtful and want to see examples of
its work and more details, write to
Spiratone and they will be happy to
send you literature on it. Currently it
is being used by some very well
known names in professional pho-
tography and is destined to go into
many more camera cases in the fu-
ture.

To Spend and Not to Spend

While you are ordering things, send
$5 to the Professional Photographers
of Southern California's Executive
Manager, Bob Forester, for their Pric-
ing Guide for Photographers. His ad-
dress is 1306 North Wilton Place, Los
Angeles, Calif. 90028. A few years ago
a professional photographer usually
went through a period of training be-
fore he thought he could serve the
public. The public thought it neces-
sary too. This was the era of the mys-
terious black focusing cloth and the
dramatic red safelight and quite often
the “secret” developing formulas.
Practices varied from studio to studio
but usually before a man opened a
business he had some grounding in
Standard Operating Procedures or Ac-
cepted Practices. Now, however, any
one can pay the down payment on a
camera and profess himself to be a
professional photographer.

Some of our best photographers
went into business that way and for
many there were heartbreaking years
of going to conventions, trial and er-
ror before they came up with work-
able prices and practices. This pricing
guide can cut a lot of this heartbreak
for the newcomer and most old-
timers will find plenty of assistance in
it for making their working hours
much more profitable. Two short ses-
sions reading through it have certainly
given me some ideas for profitably
changing some of my policies in pric-
ing. | seriously cannot imagine any
fairly busy professional who will not
find his $5 returned many fold if he
really uses this manual. A great
amount of work and thought has
been put into it

Now I'd like to mention a thing or
two not worth spending money or ef-
fort on. Everyone wants to up his

sales. Where the portrait photogra-
pher sells color, frames, extra prints
and the commercial photographer of-
ten suggests extra views or extra
prints, mural prints, postcards, etc. he
has to be careful about out-and-out
padding of orders when he has a wary
customer. | recently discovered a new
wrinkle when my insurance agent
padded my renewal policy with an
item called “product liability." | chal-
lenged him to give us an example of
how our photographs could injure a
person in a manner which would
leave us liable and still be covered by
this extra premium. It developed that
it would not cover illegal acts on our
part such as using a photograph with-
out permission from the model, or
invasion of privacy. He returned the
premium money and although the
amount was not great you might
check your insurance for it. I'm sure
my agent did not think this gem up
by himself.

Another proposition not to buy.
More and more often we see con-
tents which do not look quite as
much like contests as a dodge to get
a big file of illustrations to use at no
cost. The most recent one to cross
our desk was the New York to Florida
Ocean Highway Association. They of-
fer cash prizes and 500 “certificate of
merit awards." Their rule 7 states “all
photographs, black and white or
color, that are entered in the Ocean
Highway Photo Contest become the
property of the Ocean Highway As-
sociation.” They go on to allow that
if specifically requested and accom-
panied by 50 cents handling and post-
age charge per print you can have en-
tries returned. Rule 8 mentions that
Ocean Highway Association is given
unrestricted right to reproduce in As-
sociation publicity, printed matter or
advertising all photos that win cash
prizes or “certificates of merit." This
means that for the cost of printing a
“certificate of merit" they buy an il-
lustration with unrestricted use.

This is certainly legal and from their
point of view, | would assume ethical
and maybe even clever, but from our
point of view | personally think the
professional photographer would be
well advised not to consider entering
such competitions as | seriously doubt
that many capable amateurs would
do so. | think minimum requirements
for a legitimate contest is that all en-
tries will be returned and payment
will be made for all uses of photo-
graphs. iiJ
Charles Smith, 3621 St. lohns /We., Jackson-
ville, Fla. 32205.

Arkay semi-automatic processor—the
most versatile unit you can own!

As new emulsions are developed, techniques
refined, demands for speed increase, process-
ing methods must change. Owning an Arkay
processor is the painless way of keeping up
with the industry without constantly investing
in new equipment (or expensive modifications).
Here is a processor that is versatile enough to
handle materials in any size up to 16 x 20 and
produces consistent quality in volume (up to
184, 8 x 10's at once). It has an expanded tank
area making it practical to change tanks, sizes
and arrangements to meet the varying needs
of tomorrow, next year (or ten years from now).
Arkay makes work flow next to automatic.
Strategic placement of tanks, drains and con-
trols enables you to process color papers, sheet
or roll film easily, quickly, efficiently. You can
control quality as never before, regulating water
temperature and flow, timing, nitrogen burst,
agitation, etc.

m m yil
Get FREE Catalog

on the complete line ol Arkay
semi and automatic processing
equipment. Shows you how to
stay ahead of a changing indus-
try—and save money.

a ra a
an Apeco Subsidiary *
236 S. First Street, Dept. PP97
Milwaukee, Wisconsin 53204

Please send me your FREE processing
equipment catalog.

NAME

| COMPANY
| ADDRESS-

STATE ZIP
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Some Legal Problems
Which Concern Photographers

by Benjamin ). Cantor

AI some time in his career, nearly
every photographer is faced with
legal questions about what he may
photograph, under what circum-
stances he may do so, or how his
photographs may be used as legal
evidence. It is difficult to lay down a
hard and fast rule as to what one
may legally photograph. However,
certain items may not be photo-
graphed, such as (1) material that has
been copyrighted; (2) classified mili-
tary information; (3) obscene sub-
jects; (4) government securities, mon-
ey, etc.; (5) passports, naturalization
papers, certain types of licenses, etc.

It should also be noted that one
cannot trespass on another’s property
in order to take photographs. If the
photographer does, he can be evicted
by the use of reasonable force by the
owner of the property or his agent,
However, the evictor has no right to
smash the photographer's camera or
use unreasonable force.,

No attempt should be made to take
photographs in a restricted area, e.g.,
a military installation. If there is any
question as to whether or not one
can legally take such a photograph,
an inquiry should be made of the
particular government agency in-
volved, or advice should be obtained
from a lawyer. It is impossible to spell
out every situation.

Benjamin J. Cantor, Cr.Photog., President of
Boston Photo Service, Inc, 112 State St.,
Baston, Mass., is an author and lecturer on
the role of photographs in civil litigation
He is a photographic arbitrator for the
American Arbitration Association and has
been specializing in forensic photography
since 1931
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Photographer in Public Place

As long as the photographer is in a
public place, he can take all of the
photographs he wishes; he can even
take pictures of another’s person or
property. However, there are excep-
tions even to this. The photographer
cannot set up his tripod in the middle
of a busy street during the rush hours
and obstruct traffic or create a nui-
sance. It is not legal to use flash
equipment in a darkened theater,
even though one has paid his admis-
sion and is on the premises rightfully.
This is so because it may cause a
panic. At a circus, if the photographer
flashes a picture and causes an animal
to stampede and ‘injure a spectator,
a law suit may result.

Care should be taken in copying
any document, photograph, or other
instrtument which has been copy-
righted. A good practice is to post a
notice in a conspicuous place in the
photographer’s studio indicating that
the photographer assumes that all
documents, etc., are the property of
the customer; or if they are not, that
the customer has permission to have
copies made. This may not absolve
the photographer from all legal lia-
bility for infringement of a copy-
right, but at least it puts the customer
on notice and indicates an attempt
on the part of the photographer to
reduce the chance of infringement.

Unlike other types of photography,
the trade custom in legal-forensic
photography is to regard the nega-
tives taken by the photographer as
the property of the person for whom
they are made. The photographer is
only the custodian of the negatives
and should make them available to
the customer upon request. Also, if
a subpoena is served on the photog-
rapher to appear in court as a witness
in a case and to produce certain neg-
atives and records which are in his
possession, he must do so. If a nega-
tive is surrendered to an attorney or

insurance company, however, the re-
cipient should be made to understand
that the photographer will not be re-
sponsible in establishing the authen-
ticity of the photograph, once it has
been out of his possession.

If the negatives are given up, a
memorandum indicating this should
be signed by the one receiving the
negatives and this memorandum
should be kept together with other
information pertaining to the case.
This becomes important in the event
that the photographer is called upon
at a later date to produce the nega-
tives or verify the prints. Before sur-
rendering the negatives, it is good
practice to make a contact print of
each negative and file it with the
other papers in the same case.

It is wise to keep negatives in legal
cases for approximately 10 to 12
years, because some cases could con-
ceivably be tried many years after the
photographs have been made. | know
of no legal obligation on the part of
the photographer to keep negatives
in his possession. However, the na-
ture of forensic photography is such
that the attorney or insurance com-
pany would expect to have such nega-
tives available at any time. The filing
system of negatives and other infor-
mation should be arranged so that
they can be retrieved on short noticg
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of using LUMINOS

PORTRAIT & ENLARGING PAPERS
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The Photo
Colorist

Viva Fay Lefler, Cr.Photog.
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W burnt umber

tones. This first film of white works
especially well in painting light

tweedy suit

Tie in Gray with Other Colors
» effects in gray can be
arshall

Interest

wccomplished by using M
added to white for highlights.
added

can change

Flesh

A touch of orange or vellow
to the white in highlights
the temperature of the color to a
warmer tone. If the gray is to be used
in combination with mauve or some
hade of purple, try adding a little
'halo Rose to the white used in the
ighlights, It big help to know

how to use these grays and how

S
|
h
to tie them in with the other colors
in your painting

There are many good colors on the
market that give excellent dark blues.
Air Force Blue, applied with Gottlieb’s
Fade Proof Medium and blended
lightly, gives a slightly grayish blue
that has exceptionally good coverage
Marshall’s Navy Blue is a little richer
but doesn’t give quite as good cover
age as Air Force Blue. Serge Blue is
also a good deep blue and Thalo Blue
or Prussian Blue mixed with
will make a good basic color for dark
blue. Any of these blues can be high-
lighted with white, Grumbacher's
Flesh or a touch of orange nw\(‘d with

black

Y1l They n v be st down

t 1ICK O It is
WISE out these rious colors
on suitable prints and label them
for basic color as well as the colors
used for highli ts and shadows
Ihen file them away tor future reter
eance when you may be too busy to
experiment
Properly Toned Colors

Dark Green may vary from a cool
shade to a rich green. Person

greens, Cadmi-

Deep ES mixed with Thalo

idmi

n Crimson

ted with the

same vellow used in mixing them
“.' en painting materials with either
be generous h the shadowing, for
nless they are properly toned down

¢ Ste itten e sub
el Prus n Blue ) DIUE
nixed with 1 sienna, vellow ochre
r burnt umber will give a green of
¢ brilliance, which in many in-
stances A be 1st the colo 11
vhich you are searching

Purple, s sestive of wealth, ele
gance and luxury, could be mixed
too, but | rathe ke Marshall's Co




is rich and has good coverage. It can How Sister Noemi Sings
be highlighted with white or, if a continued

warmer purple is desired, with Grum-
bacher’s Thalo Rose. Purple can be
grayed down with raw sienna, cadmi-
um vyellow or even the brown shades
— such as raw umber or burnt um-
ber. In the purple family we also have
mauve (a grayed-down red purple)
which is effective for coloring wom-
en’s suits and fall dresses.

In the brown family of colors we
have many choices. One is burnt um-
ber highlighted with cadmium yellow,
white or orange. Fill in the shadows
with more burnt umber using a brush
so as to give the richest, deepest
brown possible. For a cooler brown
try adding shadows of grayed-down
blue or Neutral to these same com-
binations. An additional series of
browns can be made by using verona
brown as the basic coat and taking it
through all these combinations, while
raw umber would give still another

“I never want to dictate my light,”
she says. “Thanks to the latitude of
modern films, | can take rain pictures
when it rains and snow pictures when
it snows.”

Her resourcefulness was demon-
strated in a prize-winning picture of
a frog which created consternation
among the judges. One of them
would not believe that the frog was
real. Another judge said, “Knowing
Sister Noemi, that frog has to be real!

Says Sister Nocml ‘Of course, the
frog was real. Can you imagine me
using an artificial frog? Can you
imagine me creating an artificial
pond? But for three whole days, frog
and | were locked in combat before
| scored the winning picture. | tried
to pick him up with a telephoto. It
was not the same. So | dug in in the
gravel along the shore, and got hot

series. ®
and wet and good and mad. | also
got the frog in a close-up within six
Viva fay Lefler, Cr.Photog., c/o Lefler inches, in detail a telephoto could
School of Color, RF.D, No. 3, Box 284 / ive.”
. £ ’ 0%, never give.
Springhield. Mo. 65804 &

The new headdresses which the
Duluth Sister have adopted make it
easier for Sister Noemi to adapt as she
slogs through swamps, climbs among
brambles to record berries and bugs
and digs into gravel doing frog por-
traits. ®

BORDERLESS AS LOW AS

CANI]IDS 75°

ER\I\C ON DEVELOP

AND PRINT ORDERS

r Developed and Printed F
8 x 10 s Izogxpos:re (;'l!“sa ﬂol:om 31 000

WRITE TODAY FOR r Developed and Printed From s oo
FREE MAILERS AND 5 X7 S 12 Exposure CPS Roll 5

COMPLETE LISTING g
r Developed and Printed From $50
OF OUR SERVICES 4x 5 S 12 Exposure CPS Roll 3

PROM 2—-5x7's-+ 4 WALLETS FROM 120 SQUARE NEGS. 9 9

24 EXPOSURE MINIMUM

PER
SETS INCLUDES FILM PROCESSING

SET

OUR 30th YEAR
IN SCHOOL
PHOTOGRAPHY
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PUT YOURSELF AND
YOUR INVESTMENT IN
PHOTO EQUIPMENT
TO WORK ON A MORE
PROFITABLE BASIS

YOU CAN INCREASE YOUR
INCOME TO WHATEVER LEVEL
YOU CHOOSE BY BECOMING

AN @ DEALER!

You can start your own
business and derive your
full income by selling
Q QUALITY PRODUCTS
OR
If you are on a regular job
you can use your leisure
time to increase your
income by selling ..........
Q QUALITY PRODUCTS.
OR
If you are already in a
photographic business you
can increase your present
income by introducing and
selling . X
Q QUALITY PRODUCTS

Almost all contacts that you
have now or will make in the
future are potential users of

Q QUALITY PRODUCTS.

You will find an exciting od-

venture with big profits awaits

you in handling the complete

Q QUALITY PRODUCTS
LINE.

For bigger profits from pho-
tography become an
Q DEALER today.

Complete and mail the coupon
shown below, and you will be
furnished, free of charge, all
information necessary for you
to start making more profits
at once, including o sales kit,
samples and prices on all

@ QUALITY PRODUCTS.

ey, WGy

PRINTING, INC
1615 GRAND AVENUE
KANSAS CITY, MISSOURI 64108

|
'| HENRY McGREW PRINTING, INC.
@ 1615 Grand Avenue,
@1 Kansas City, Missouri 64108

=: (]| want to become an Q DEALER

L3

§1 Name === S - =
=: Firm

=: Address.

=: City - - |

l| State
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Trade
Talk

Windermere Studios has been renamed
Creative Color of Chicago, Inc

Photo Art Center,” a new multiple fa-
cility in San Diego for photography, art
and motion picture services, has been
formed by Wakefield Studios, Photogra-
phy House, Dick Thompson Art Studio,
Vince Paul Art Studio and Cal Photo Lab.

Mr. and Mrs. Paul Norman, owners of
Mohile Photography Service, Syracuse,
N. Y., pulled a switch to publicize the
groundbreaking ceremony for their new
studio. Several of the original clients of

Mobile Photography
Original clients of the Mobile Photography
service pose with camera equipment as pho-
tographers Mr. and Mrs. Paul Norman hold
groundbreaking shovel, as new studio is be-
Run

the service, started in 1958 while Norman
was still a student at Syracuse Univer-
sity, were called upon to be the "“pho-
tographers” while the Normans posed
with the ritual shovel. The turnabout was
publicized in two daily newspapers, three
television stations, area weeklies and a
regional magazine.

Photographic International, a Santa Mon-
ica-based photo-illustration firm, which
plans to expand into a large network of
illustrators, received a four-page feature
article coverage in the May issue of
Orange County Illustrated. . . . Daniel W.
Grey, Ft. Thomas, Ohio, was featured in
a four-column illustrated story in the
Cincinnati Post & Times Star, May 3. The
article discussed his bridal portrait work.
. . . Three photographs by Victor Barnaba
showing Dads with children were used to
illustrate a feature article on Father’s Day
in the Santa Monica, Calif. Evening Out-
look. A credit paragraph introducing
Barnaba was included.

Saunders Photo/Graphic, Inc., manufac-
turer of enlarging easels, has joined the
Simmon-Omega line of darkroom prod-
ucts. The announcement was made joint-
ly at the Portland Exposition by Fred Sim-
mon, president of Simmon-Omega, Inc.
and Robert Saunders, president of Saun-
ders Photo/Graphic, Inc. The line will be
known as the Saunders-Omega Easels.
. . . GAF has formed a new company,
Sawyer’s (Svenska) AB, to market the
firm’s photographic equipment in Swe-
den.

New facilities are under construction for
Photogenic Machine Co. in Boardman Town-
ship, a suburb of Youngstown, Ohio. Photo-
genic offices are presently at two separate
locations in Youngstown

In an article in Rolleigrafie, German lan-
guage Rollei publication, Claus Prochnow,
the engineer who developed the Rollei-
flex SL66 camera, mentioned a number
of accessories now being developed for
this camera. Among these is a lens with
built-in Compur shutter for high speed
flash and electronic flash synchronization.

Dexter Press, West Nyack, N. Y., has es-
tablished a plant at Ormond Beach, Fla,,
for processing movies and color slides.
The plant will process the Super 35mm
color slide manufactured by Dexter Press,
as well as all standard movie sizes. . . .
Polaroid 55P/N negatives may be held
up to nine hours in the field with Orbit
Bath, according to an announcement by
the manufacturer, T.K.O. Chemical Co.,
St. Joseph, Mo.

Eastman Kodak Company has opened new
Marketing Centers at Memphis, Tenn. and
Coral Gables, Fla. The Memphis facility
includes general and sales offices, a dis-
play area, storage areas, a customer
equipment service section and a micro-
film processing section. The Coral Ga-
bles center, which is more than three
times the size of the former Kodak mar-
keting outlet in nearby Miami, initially
will handle products and services of the



company's Business Systems Markets Di-
vision, primarily products and services in
the microfilm field.

James A. Stevick has been named a dis-
trict marketing manager for Graflex, Inc
He will be headquartered in Charlotte,
N. C. and will serve North and South
Carolina. . Karl Heitz, Inc., has ap-
pointed Robert Flury Regional Sales Man-
ager for New England and upper New
York State.

James A. Stevick Madison Geddes

Madison Geddes, M.Photog., a past presi-
dent of the PP of A, was named Greater
Cleveland's “Photographer of the Year”
in a surprise ceremony recently. The hon-
or was bestowed by the Cleveland Soci-
ety of Professional Photographers, of
which Geddes was the founding presi
dent Ray Mews of the Sioux Falls,
S. D. Argus-Leader received the Sigma
Delta Chi News Photography Award in
May for his photograph “Home from Vi-
etnam.” . . . Donald W. Byers, president
of Byers Color Laboratory, Inc., Portland
Ore., was recently named Oregon's

Tom McCall, Governor of QOregon, presents
Byers Color Laboratory president Donald
W. Byers with certificate honoring him as
Small Businessman of the Year.'

“Small Businessman of the Year,” an
award sponsored by the Small Business
Administration. Oregon governor Tom
McCall presented the certificate

A contest for Kentucky scenery photo-
graphs which promote tourism is being
sponsored by the state’s Department of
Public Information. Judging will be in
black-and-white and color categories. De-
tails from H. B, Littell, Principal Photog-
rapher, Kentucky Department of Public

Information, New Capitol Annex, Frank
tort, Ky. 40601. Closing date for entries
is October 1 The Toronto Camera
Club’s 1967 International Salon will ofter
twenty awards in four divisions: mono-
chrome prints, color prints, pictorial col-
or slides and nature color slides. Closing
date for entries s October 30. For fur
ther information contact Dr. G. Vernon
Fisk, Salon Coordinator, 302 North To
ronto Medical Building, Lawrence Ave-
nue and Avenue Road, Toronto 12, On
tario.

Zeiss lkon-Voigtlander has established a
new bulletin for registered owners of

Contarex, Contatlex and [carex cameras
The bulletin is called
gle-Lens Reflex Correspondence

International Sin
and will
be an eight-page quarterly

DEATHS. Llewellyn R. Clippinger, M.Pho
tog., longtime Fort Wayne, Ind. photog
rapher, died July 14. He learned photog
raphy with Thurston Hatcher in Atlanta
in 1921 and later worked for W. K. Van
De Griff & Felix Schantz in Fort Wayne
before opening his studio in 1926, He at
tended several Winona courses and was
a member of the American Society of
Photographers ®

The Well-Trained Mermaid...

.can catch, clean, cook and
serve the fish —a marvelous com-
bination indeed! And a good
example of what you can get by
combining into one the best of two
different things.

You could call this The Happy
Middle Ground. The Best of Two
Worlds. Or The Great
Compromise.

It is a good way to think of
Auto-Color service. Because it is the
Happy Middle Ground between
the somewhat higher and
superior quality of custom lab
service on the one hand, and the
minimum cost and lower quality of
photofinishing, on the other.

cven

cost

Among other things Auto-Color
test prints vour negative and then
prints it on professional, not photo-
finishing, paper.

You'll see the difference on your
first order.

By the way, have we gotten your
first order yet?
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Membership continued

(C) John A, Grissinger
(1) Selwyn Hewitt

Kehoe, Virginia, Duncan Photographers,
2262 S. Colorado Blvel., Denver (A-P) John
Maxwell

CONNECTICUT—3 (15)

(P) Paul R. Shafer

(C) Gearge Heilpern

{) Jean L. Sicotte

Haas, Richard L., University of Bridgeport,
Audiovisual Center, Bridgeport (1)

Olbrys, Anthany A, ATO Studios, 41 Pepper
Ridge Rd., Stanford (1) Fred Roberg

Pearson, Lloyd K., Lloyd Pearson Associates,
Inc.. 26 Imperial Ave., Westport (A-C)
Henry Weiman

DELAWARE—0O (0)
(P) Willard Stewart
i) George H. Grotyohann, Ir

DISTRICT OF COLUMBIA—1 (12)

(P) Eric Locke

(€C) Jon Francis

(1) David F. Reins

Pasco, Morton M., MSgt, USAF, Secretary of
the Air Force Office of Info, Command
Services Unit, Bolling A.F.B. (Asso) J.
Stephen Adams

FLORIDA—2 (24)

(P) Charles J. Wick

(C) Jim Jernigan

(1) Duane M. Herrig

Chester, W. Max, WFLA-TV, 905 Jackson St.,
Tampa (Asso)

McDonald, lohn, McDonald Studio, 2929
Ave. G, NW, Winter Haven (A-P)

GEORGIA—3 (24)

(P) Ruth O. Caples

C) Cliff Harden

1} Robert S, Craig

Lewis, limmy Barron, Lews
tographers, 4 Helen St Rome [Asso

Meltan. Donald £, REM Studios, 1270 Prince,
Athens (Asso) Nick Colquitt

shutterly, Perrie A, (Mrs), MCSC, PO, Box
1104, Albany (Ass0)

HAWAIL—3 (6)

(P) George M. Kurisu, Sr

(C) Irving Rosen

Koizumi, Dennis Y
1110 University Ave

neth Caple

and Lewis Pho-

Kentran Hawaii Ltd,,
Honolulu (1) Ken-

LaBarge. Peter Douglas, 92-643 Akaula St
Fwa Beach (Asso)

Young, lames Y., 2342 Orchid St
1)

IDAHO—1 (9)

P) Ellis L. Chapin

C) Donald M. Pugmire

Bybee, £ Warren, Warren Bybee Photogra-
pher, 2253 Arctic Ave., tdaho Falls (A-P)
John D Fecles

ILLINOIS—13 (86)

(P) Harry R. Hoyt

C) Menry Van Westrop

I Richard L. Hamel

CAL) Robert Johns

(CAL) Bill Wade

Allen, ). Stanley, Allen Assoc Box 501
Arcola (A-C)

Bertel, Karl H., 3305 N
cago (Asso)

Dubois, Robert |, Illinois Security & Intelli-
gence Bureau, 423 N. Lawndale, Washing-
ton (A-C) Richard Edie

Hasara, Gerald W., Astra Color Labs., & €
Lake St., Chicago (1)

Kirschke, Gary N., Chicago Bridge & lron
901 W. 22nd St., Oak Brook
Ssyltsma

Leuallen, lLarry S., Lane Tech High School
2500 W. Addison, Chicago (Asso) Jordan
Siedband

H(lhnhl‘\l

. Hamilton Ave., Chi-

(Asso) Bernard

Marquardt, Walter E, 724 W
Villa Park (S) E. ). Korba

jJames St
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STUDIO DRAPES

FOR SCHOOL AND GLAMOUR

geaceaeg 198000000RE0CA0A0N000 T

SCHOOL DRAPES

e, v'nnnundau ]

MOST POPULAR V-NECK
STYLE SCHOOL DRAPE
with sleeves!
V-Neckline...ties in back !

A GOOD QUALITY VELVET
IN AlL COLORS.
w Biack e ihite « Pink « Aqua » Rose
« Light Blue » Royal Blue = Peacock
o Laurel Green ¢ Turkey Red
NO.120 V:NEck, (Adiuctable)
MO, 120-Small Sives (9f0 1)

| No.164 V RE RIS

POPULAR SCHOOL DRAPES

Easy to use — all colors uvallnblc.
120 — Velvet V Neck — ties in back
1205 — Yelvet V Neck — small sizes
164 — Velvet V Neck Front and Back and ties
in front (jacket style)

au nwm

167 — Like 164 — With Orlon Trim ........... 1095
123 — Scoop Neckline in Velvet X 9.95
122 — Sweetheart Neckline in Yelvet o 995
119 — ¥ Neckline — Marabou Trim ... ..... 12.95

Colors: Black. Laurel Green, Royal Blue, Light
Blue, Aqua, Pink, Rose, Bright Red and White.

ALL COLORS

Rounded Neckline with
sleeves, No Size Problems,

SCOOP NECKLINE DRAPES

Rounded neckline in all colors of Velveteen (with
sleaves) including Electric Blue

123-BT Round neckline — ties in back $ 9.95
123-FT Round neckline — front tie style 9.95
117 Scalloped style with sieeves 9.95
New Marabou collar (separate) white 5.95
—

Buaor Laom

} CHOOL DRAPE

7\ EASYTOUSE...BLACK SATINFOR THE BODICE
AND SCALLOPED FRENCH LACE OVER ARMS
AND SHOULDERS... TIES INBACK!
ORDER NO1A2

Bace Sute Qgve
\ Sustored Larr o0 H0| (s e oo o aa $00m - M)

OTHER POPULAR DRAPES

142 — Black Lace School Drape .. $ 695
142N — Navy Blue School Drape 6.95
143 — White Lace — any color satin 6.95
132 — Nylon Tulle on Satin Glamor 595
130 — Lurex Lace on S||m Cloth Drape 6.95

(Specify colors — made in most all colors)

3 GLAMOUR DRAPES

W o ONE EACH OF THREE STVI LS OF PIERCE
’_—m WRAP- AROUND GLAMOUR DRAPE S |
THREE DRAPES FOR $10.00

PIERCE GLAMOUR DRAPES

One of the easiest of all drapes to use with a semi-
YV neckline — and wraps around over or under the
arms — easy to use and very effective.

{1l — Satin — any choice of color $ 295
114 — Yelveteen — in eight different colors 395
112 — Silver Cloth — choice of all colors s
{00A — Three Drapes — one each of the

above for 9.95

|18 — Black Velveteen with Marabou Trim £.95
(Specify colors you wish — all colors stocked.)

THREE GLAMOUR DRAPES (any colors)

One each in Velvat-Silver and Satin $ 9.95
Same with two piece Tulle and one set of

Elastic Belts (your color choice) 1495
Tulle any color — 2 yard lengths only 2.00

Free catalog pages — send for these sheets,

AWMARABOU-SATN

SCHOOL DRAPE
Easytouse wra around
, style in five colors!

BNWTE 8 Piux @ IILAC'(
P LUSUT BLUR -

Drder No. 170 MARABOU-SATIN

MARABOU SATIN DRAPES

170 — Double Row Marabou on Satin .. $
Colors: White, Pink, Light Blue, Aqua, Black.
118 — Marabou Trim on Velvet Drape ......
170X — Extra Long Dupo with Extra Row
Feathers ....

for Glamor Pnsesl

- - REn-
T L

PIERCE MARABOU STOLES
NARROW MARABOU STOLES (Lowest Price)
Beautiful New Stole — made like others,
264 — Deluxe Narrow Stole With Extra Strip

— in plastic box ... $29
263 — Regular Narrow Stole in Box ......... 2650
WIDE MARABOU STOLES — 12 in. width

266 — Deluxe Wide Stole With Strip —

Pockets — come in plastic box ....... 4250
265 — Wide Width Marabou Stole — in box.. 37.50
New Child Size Marabou Stole ........ 21.50

(Deduct $1.00 if sent in plastic bag)
Cash with order — sent postpaid in U.S.A.
(New Prices October |, 1965.)

COLLARS MAKE TWO DRAPES

Use these over any plain drapes and get a fur
trim effect on ¥ necks efc.

247 — VY Neck Marabou Collars (white) $ 5.95
248 — Round Neackline Marabou (white) 5.95
247 — Wide — 4.5 Rows Marabou 9.95
248 — Orlon Collars for ¥V Neck Drapes 395
246 — Satin Collar — all colors vee 495

Free catalog pages sent on request.

TULLE

ADDS GLAMOUR
TO PORTRAITS !

Al Colors

NYLON TULLE — FINE MESH

Add Glamour to the above drapes — comes in
about ten different colors — white, black, pink,
blue, rose — makes effective poses — hides lines,
200 — Two Yard Lengths (specify calors) ...$ 2.00
Set of Elastic Belts for Posing Work . 100
Catalog pages on these sent on request.

MANTILLAS for head coverings

Available with plain edges — very lacy.
In White and Black
Two for $2.75 (some other colors too)

BACKGROUNDS

BABY BENCH COVERING (50 in.)

Washable 145 Yd. Two Yd.
Rugloom — no lustre 5.25 6.95
Rugtex — lightweight 4.25 5.50
White Orlon — washable 1.5 8.95
Bunny Cloth (dry clean) 5.25 6.95

Heavy Orlon, washable. White, Pink, Light Blue,
Agua and Tan, (New colors added.)

THE PIERCE COMPANY

3701 Nicollet Ave,, Minneapolis, Minn. 55409
Phone Area 612 — 823.6296




PAPER PRODUCTS

F.0.B. MPLS.

NEW 1967 PROOF ENVELOPES

A new series of outstanding envelopes with a 1964
flair of originality — can be had in printed or
plain — write for samples.

GRAY PHOTO MAILERS - (per 100)
No. Siie 100

A 6/2972 .. ..$750 $ $6500
al 12 ... . 1050 b%

6F 12xI5'/2 ....18.00 17.50 1700
May be assorted Zten sizes

ONE PIECE MAILERS (gummed flap)
$4.00

PCl—6'/2 9/2 $3.75 $350
PC3—8%xll'/< . 550 525 500
PC9—9 xi2 . 650 625 6.00

other sizes too. 1000 costs less.

SEAMLESS PAPER —nine foot widths
Width Single 3 Rolls Six
9 foot white 5750 $7.25 $7.00
9 foot colors .. 850 825 800
All rolls may be assorted for quantity. We'll show
you how to get lowest delivery. New express rates
even less than truck now.

WHITE CARDBOARD-best buys

for Studios

Size-Packing One Bundle Two Bundles
bdle). $1000  $ 950 ea.

- bdle) . 1000 9.50 ea.

Il x14- 8 ph bdle 8.00 7.75 ea.
bdle 7.95 14.95 (100)
bdle). 9.50
bdle) 4.50

5 00
FOB Mpls. — not mailable due to ship, weight.

MATBOARD- 16x20 (100 to carton)
Smooth finish  $12.00 ESO shtsg $22.50 ElOO shtsg

Pebble finish 11.00 (50 shts 21.00 (100 shts
Heavy white

cardboard 795 (50 shts) 1495 (100 shts)
16x20 Corrugated

Board ... 350 (25 shts) 6.00 ( 50 shts)

I Ixf4 Corru
Board 350 (50 shts) 6.00 (100 shts)

GLASSINE ENVELOPES (top openlng)
No. Size

4 4x 5 size ....$.85 $350 $650
85 5x 7 size 100 4.50 7.95
88 8x10 size . 140 6.50 1250
89 11x14 size 3.00 1375 25.00
GLASSINE ENVELOPES (S|de openlng)
71 4x 5 size $ 5.00

72 5x 7 size .. 8.25 15(1)
73 8x10 size ... 14.50 26.00
74 11x14 size 32.50 60.00

Made in small sizes and strip envelopes. .
ACETATE SLEEVES for negatives (clear). Write for
1966 price schedule — sizes, etc.

NEGATIVE PRESERVERS

No. Size 100 500 1000
54 Ix 5 size $1.50 $ 7.00 SI2.95M
55 5x 7 size . 165 7.50 14.50M
58 8x10 size 2.95 13% 26.50M
5x 7 (Comb) .. 165 7.50 13.95M

50
PAPER ITEMS—all FOB Mpls—Ship Bus— Express
or Truck — for lowest shipping costs. Sept. |, 1966.

CASH ORDERS-WE PAY SHIPPING
Send for 1966 Consolidated Catalog. You can as-
sort all items for prepaid express shipments on
following basis.
Cash with order — we pay express on

$100.00 orders — up to 125 pounds

5150.00 orders — up to 200 pounds

$200.00 orders — up to 300 pounds
MAIL ORDERS — cash with order we will mail
postpaid (if items are mailable).
Paper product prices FOB Minneapolis.

FIBER MAILING CASES FROM PIERCE

"OLD MASTERS" — a new background for 1966.
One of the best for both color and B & W work.
No higher prices for these designs — and if you
have one background — here’s the “"second" if you
have none — this is the best one to start with for
your color poses. Comes in four different shades
— and 52-72-84-96 and 120 inch width — any lengths
(window shades — 54-63-72 in. wide).

No. 37— Old Masters— Brown tones. BW-Color.
No. 38— Old Masters — Gray tones. BW-Color.
No. 39— Old Masters — Blue tones. For B & W.
No. 40 — Old Masters — Green tones. For B & W.
ALL DESIGNS — specify width and lengths.

52 in. width. $24.95 éGft) . $27.95 27 ftg
72 in. width 4450 (9ft.) . 3250 (6 ft.

84 in. width.... 49.95 (9 ft.
t.).... 6450 10-11ft.§

=¥

90 in. width 59.50 ( 9

96 in. width ... 6950 ( 9 ft) . 7450 (10-11ft.
120 in. width ... 84.50 (9ft.).. 89.50 (10-11 ft.
Window shades — 54-7 ft. $27.95 729 ft. $39.95
We can supply 15 or 16'/2 ft. backgrounds.
SPECIAL DESIGNS - SPECIAL COLORS — Send
us pictures or negatives of what you would like —
we can match 90-95 for designs and colors — gen-
erally at the above prices too. Write us for further
information and free folders.

STUDIO OR PORTABLE BACKGROUNDS
Ask for free folders on these sets of backgrounds

for both Studio and Portable Uses. These have
Radiance styles or solid colors.

40.455 - FOR MEN'S PORTRAITSI
BROWN PLASTIC

gackgtioum

Look_ like elegant wood
paneling for rich portrait*
eftdistinction j

R8P

MEN'S BACKGROUND PANELS

Plastic sheets size 18x48 with three wood squares
for wall panels — brown color — excellent men's
backgrounds. (Bus or UPS)

Three panels (54 in. wide — 48 high)............... $11.45
Four panels (54 in. wide — 64 high) ....... 14.95
Not mailable — Add $2.00 for prepaid Bus or UPS.

We stock wide variety of Studio Toys for getting
expressions that sell portraits.

Clancy Clown Doll on Elastic ... $ 4.95
Zippy— Monkey on Elastic ... ... 6.95
Dragon Hand Puppets — large size 2%
Fur Skunk — with heavy springs (good) 5.95
Cloth Skunk — smaller size for only 1.00
Three Small Dogs in Plastic Bag 100
Rubber Squeekers to Make Noises (10) . 100
Plastic Balls for Child to Hold (10) 100
Baby Rattles — assorted (10 in bag) 100
Magic Handkerchief (four color styles) . 150
Animal Hand Puppets (assorted styles) .... 125
Plush Rabbit— big ears— mans size . 29

Bird Cage — Swiss Music Box — cage turns 6.95
Many other toys for studios — free pages. Cash
with order — we ship these postpaid.

PP of A Magazine — Feb. 1967

= DRAPES end BACKGROUNDS
= PAINTED BACKGROUNDS

= PAPER PRODUCTS-MAILERS
= STUDIO TOYS-OfVEAWAYS

8x10 size print I'A in. — $5.252in. $ 5.85
11x14 size print I'A in.—6.002 in.6.65
16x20 size print Ms in.—6.502 in.7.25
16x20 size print 3 in.—7.754 in.8.15

20x24 size print ..2in. 1175

Add 50c for part postage when ordering one —
Order two we pay postage — Cash with order.

3701 Nicollet Avenue
Minneapolis, Minn. 55409
Phone Area 612 — 823-6296

Martindell, Richard C., U.S.N., Center Photo
Lab., USNTC Great Lakes Bldg. 42, Great
Lakes (Asso)

Nolan, John Michael, St. John's Hospital,
7th & Mason, Springfield (1)

Phillips, David R., Phillips Photo Studio,
12518 Ashland, Calumet Park (A-C) W/7-
lard C. Wolk

Rivas, Paul Arthur, Rivas Creative Services,
613 S. School St., Lombard ()

Sacco, Robert T., Stowell Studios, Inc., 11
W. lllinois St., Chicago (S) Raymond Klein

Weigt, Roland L., P.O. Box 12, Morton
Grove (Asso)
INDIANA- 6 (36)

(P) Horace J. Chase

(C) Kenneth W. Martin

() W. F. Bertram

Da-Lite Screen Company, Elmer J. Danch,
Indiana Rt. 15 N., Warsaw (Service)

Gaskill, Lawrence E., LEG Studio, 5525 High-
view Dr., Ft. Wayne (5

Kintz, Richard E. Richard Studio, 1114 E
Commercial, Lowell (A-P)

Lawrence, Lyell L., Lawrence Studio, County
Rd. No. 21, Box 300, Bristol (A-C) Robert
H. Dementi

Merrill, Michael D., Rader’s Portrait Studio,
1508 W. Jackson St., Muncie (A-P)

Rosenbaum, Bobbi, Steve Rosenbaum Pho-
tography, 4435 N. Keystone, Indianapolis
(A-P)

IOWA—- 1 (9

(P) Harold L. Johnson

(C) R K. Sunderbruch

(I) Fred I. Downey

French, Robert E., Robert E French Photog-
rapher, 2233 3rd Ave., Marion (A-C)

KANSAS- 2 (9

(P) Leon M. Crooks

(C) Bill Barton

() Don Richards

Carroll, John L., 7625 W. 95 Terr.. Overland
Park (1)

Green, E D., E D. Green Photographer, 817
F. Sherman, Hutchinson (Asso)

KENTUCKY- 3 (19

(P) Jack Coleman

(C) Richard N. Duncan

(I) James N. Keen

Trent, Thomas D.. Trent Studio, Box 72,
Hardinsburg (A-P)

Underwood, Garnett, 119 lindwood Rd,,
Hopkinsville (Asso)

Wilson, William A., Squeaky's Photos, 177
W. 4th St, Silver Grove (Asso) V. f.
Sutherland

LOUISIANA- 1 (13)

(P) Eugenie Stoll Ragan

(C) Thurman C. Smith

() Jesse T. Grice

Potter, Alphonso O., Potters Studio, 1116 S.
14th St.,, Baton Rouge (A-P) Gerhard liak-
ker

MAINE—- 0 (4)

(P) James E. Pierce

(C) Leroy A. Woodman
() Arthur M. Briffiths

MARYLAND- 3 (25)

(P) Duncan Brooks

(C) Hugo Brooks

() AL Danegger

Apple, Howard M., Howard Studio, Laurel
Shopping Center, Laurel (A-P)

Berry, Bill G., House of Photography, Box
98, Lexington Park (A-P

Rosen, Paul M., Rixon Electronics Inc., 2120
Industrial Pkwy., Silver Spring (!)

MASSACHUSETTS- 3 (20)
(P) John H. Hobbs
(C) Arthur Johnson
() Thomas E Child
Jackson, Charles L., Town of Seekonk. Town
Hall, Seekonk (l) George Champagne
Turn to page 88

79



GOWLAND SLR

4x5, 90mm, 70mm, 214 backs. New be-
hind lens mirror-shutter, No lag. No
blinks. Eye level groundglass viewing.
Without lens only $350. With 210mm
Schneider Xenar f/4.5 lens—3$419. With
240mm — $457. With 360mm — $471.
Sold on 10-day trial. Write Peter Gow-
land for free folders.

GOWLANDFLEX

4x5, 90mm, 70mm, 214 backs. New light
weight aluminum model can also be used
hand-held. Eye-level or top groundglass
viewing. Without lenses — $350.00 or
order with 180mm, 210mm, 240mm or
360mm Schneider lenses. For further in-
formation write Peter Gowland.

609 HIGHTREE AVE., SANTA MONICA, CALIF.

Be a Convention-Goer The fourth reason for attending con well enough alone, and not to try new
ventions is: we must keep up with the ideas and attempt to move ahead. |
changing market. People once needed have just had new stationery printed

it mad lod } not enough IX portraits for ilyv and friends and am not anxious to see the na-

People e de n etter things Today they buy one, for them- tional emblem changed even though

The t more e their mone This elves. It seems people no longer fa | like the new suggested one better

nother reason for going to con vOr 2iving ,nr'I aits to relatives. Family | am grateful for the new magazine
ention togetherness is no longer part of the layout. It shows real progress. | wish

A third reason is that we must learn American way of How then can ve could all move ahead together in
to be better businessmen. We must vou increase yvour volume to oftset the way the Association is leading us
keep up with the changes in the mar the rise in cost of doing business? Not Only you can make the convention
ket and the constant rise in the cost by lowering prices. Not even with the vou attend worth your while. Only
of living and of doing business. The same prices. you can take advantage of it to the
old fashioned principle of finding out Have you noticed the trend in child fullest. Take a note pad along. ot

vhat your competitor charges and
doing the same no longer can be used

1s a rule of thumb. | know

raphers who haven’t change their
1
prices in ten years. | even | W one traits. Cheap school
who 15 lowering his prices in these pin-ups fill the
| I he en t eate ne
int thic ’ r
{ ] ! ) i
point ) VW e
dded enthu 1
een

ne Of1 1S
pre { i
11 to the
| thin
) i I 1

portraiture? There was a time when

you for only one or two good por
snaps or 59-cent

balance. This mean

down ideas you think yvou can use or

you photographed a child once a take a tape recorder to refresh your
photog yvear. Now the mother depends on

memory when you come home. It is
a fact that you can retain only a small
vou hear. A tape re-
corder will swing the odds in your

amount of what

markets, get paid favor. My husband replays these tapes
1t t while he works in the darkroom

k¢ Ken and Goldie Staab of Elizabeth

Ve us town, Penna., are great believers in

v ideas, and so conventions. Ken explains it this way

Convenhions You listen to 1 pProgr
think you get very little

cious is storing the maten

GUARANTEED UNBREAKABLE!

COLUMBIAN ENAMELING & STAMPING CO., Inc. » Terrs Haute, Ind

LEFLER SCHOOL OF COLOR

‘“Learn to do fine oll coloring on I
photographs.”
Route 3, Box 284
Springfield, Mo. 65804

Area Code 417, TU 1-1453

e rea when the need arises to use the
mation, it comes to vou out of the
r their U Ken is always up on » NEeW
0 easyv to leave [ th nd he knows how to put
T 1A r
ne W Lompany

Copy Restoration
Oil Paintings
Catalog on Request

510 S. Clinton St., Syrocuse, N, Y. 13202

#1 FROM 2% x 2's NEGATIVES

2—5x7
AND
4 WALLETS

ﬁg§00[ﬂn

" HOLLYWOOD
P. O. Box 3231 AND

HOLLYWOOD, CALIFORNIA
20028
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#2 FROM 8 EXP. & 70MM NEGATIVES
2—5x 7

4 WALLETS

\

/
7/ SCOLOR

PER NEGATIVE

of
)/ NEW YORK

11 Wast 42nd Street
NEW YORK, NEW YORK
10036

PER NEGATIVE



PHOTOMURALS

For Top-Quality Color

PHOTOMURALS

At Money-Saving Prices

PHOTOMURALS

Fast, Dependable Service

We specialize only in the pro-
duction of high quality color
photo murals from your nega-
tive, transparency or art
work. The most modern
equipment and a brand new
plant enables us to provide
you with fastest service and
economical prices that you
can't beat.

and money saving price list

PHOTOmMURALS,INC.

4335 HOLMES ROAD, P. 0. BOX 14613
HOUSTON, TEXAS 77051
PHONE: RI 7 1538 AREA CODE 713

out the work of two men without
struggle.

Tony Wichers once told me another
way to get more from conventions
than the average person. He said
when he wanted to learn something
he took the fellow out for a steak
dinner. Tony said, "In those days, it
was really hard for me to pay for a
steak, but | sure did learn.” In those
days everything was a deep dark se-
cret. Today, photographers are more
willing to share knowledge. All it
takes is a little more interest and
courtesy. The next time you go to a
convention you will be better pre-
pared to take full advantage of the
opportunity. ®

Watts with Your

Extension Cord
continued

use for your extensions, you will next
need a 4"x4"xIVi" square No. 1900
box, two 3-wire receptacles, box
cover, romex box connector and a
heavy duty armored 3-wire plug. Put
it all together for a top quality exten-
sion cord that should give years of
satisfactory service.

My choice for a cord size has been
the SJ 14/3 Rubber jacketed and the
SITO 14/3 Oil Resistant cords in 35
ft. lengths. Even though a 14/3 cord
is designed to carry 1500 watts, to be
assured that | am getting proper watt-
age to the lamps, | use no more than
1000 watts on each cord. On a job
location | use each one on a separate
15 amp circuit, or if each circuit has
been wired with number 12 or 10
wire and is controlled by a 20 amp
fuse or circuit breaker, then | use up
to 2000 watts on each of these cir-
cuits. When you go into older homes
and factories with high wattage lamps
you can plan spending considerable
time tracing each separate circuit to
avoid blowing fuses. | do not advise
replacing 15 amp fuses with heavier
20, 25 or 30 amp fuses that will per-
mit the internal wiring to be over-
loaded beyond its design. You must
take the time to locate each circuit
and divide and divert your total watt-
age to each different circuit not to
exceed its capacity. The supply and
demand always exists and you end
up with voltage loss, a red hot fuse
and a possible fire. This is the main
reason fuses and fuse boxes are be-
ing replaced with circuit breaker sys-
tems. ®

new

wor BOWENS
llum

Acclaimed as
a Real
Breakthrough

| for

color slide!
duplication

Continuously variable light output cou-
pled to a direct reading exposure meter

e eliminates guesswork in estimating
exposure compensation for copying
transparencies of varying density or for
color balance filters

* exposure variations can be controlled
automatically while work is done at the
critical aperture selected on the copying
lens

Constant color temperature electronic flash
with 1/500th sec. flash duration — fast
enough for sharpness, yet long enough to
avoid reciprocity failure.

Copy originals up to 4x5. Sufficient power
output for enlargements to 10X with suit-
able camera

MORE? Ask your dealer or write for illus-
trated brochure and test reports.

BOGEN PHOTO CORP

Box 448, Englewood. N.J. 07631
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New

Products

Arca-Swiss Polaroid Back
for Hasselblad

Arca-Swiss Preview back for
Hasselblad 500C is a re-ma-
chined version of the Polaroid
CB100 back, fitted with an
adapter plate which matches the
film plane of the regular Hassel-
blad roll film backs, and pro-
vides a 2¥4x2% picture on Pola-
roid type 100 materials, Back is
fitted with a dark slide and a
fatching release; it interlocks
with the shutter release of the
camera. Professional user price
of the Arca-Swiss Preview back
is $240,

Bogen Photo Corp., 232 5. Van
Brunt St., Englewood, N, .
07631,

Leedal Portable Temperature
Control Unit

Portable temperature control
unit needs no plumbing or in-
stallation, requires no running
water. Port-A-Temp provides
4 14°F temperature control of
developing solutions. Unit con-
sists of a heating and cooling
controller and double-walled 316
stainless steel tray pan con-
nected by two hoses, one for
input and one for return. Con-
troller constantly recirculates
initial 3-gallon water supply.
Cooling is achieved through a

an

Y4 h.p. hermetically-sealed com-
pressor; heating by 500w ele-
ment built into the heat ex-
changer; uses 3 amps. Heat/
cool cycle is automatically con-
trolled by thermostat. Unit is
available in 16x20 or 20x24 tray
sizes and as a self-contained
console.

Leedal, Inc., 2929 S. Halstead
St., Chicago, Ill. 60608.

Contarex Super 35mm
Single-Lens Reflex Camera

Contarex Super, “highly sophis-
ticated” single-lens reflex cam-
era system, features inside ex-
posure measuring which elimi-
nates interference from stray
light and provides integral and
spot readings. The CdS exposure
meter (ASA 6-1600) measures
light behind the lens through
the instant return mirror, trans-
mitting a certain amount of the
light, reflecting the rest into the
viewfinder system. Whenever
the instant return mirror is
moved upwards, the light trans-
mission is automatically stopped
and all openings close. Measur-
ing field is in the center of the
picture format and is equivalent
to the outer diameter ring
around the porous prism ring.
When using the interchangeable
full-groundglass, the field of ex-
posure measurement is indicated
by a circle in the viewfinder.
Measuring angle is determined
by the focal length of inter-
changeable lenses. Shutter and
aperture controls are coupled
semi-automatically to the light
meter system. This system can
also be used for deviations in
the exposure in order to obtain
controlled effects of over or
under exposure. Both shutter
speed and aperture can be seen
in viewfinder. Readings can also
be read on top of camera. Ad-
vance lever is on top of the

camera. Accessory shoe pro-
vides a hot-shoe contact for
flashguns without cord. Camera
has a PC outlet with safety
switch and locking device. All
lenses of the present Contarex
can be used with the exception
of the Biogon 21mm, /4.5, which
will be replaced by the Dista-
gon 18mm, f/4. The camera will
take all accessories previously
introduced for the Contarex sys-
tem. Contarex Super, with B
Planar 50mm, f/2—$619; Con-
tarex Super with Planar 55mm,
/1.4 — $669.

Zeiss lkon-Voigtlander of
America, Inc., 444 Fifth Ave.,
New York, N. Y. 10018,

DuKane Tote-All

Compact, fold-away carrier,
Tote-All, transports up to 100
Ibs. of equipment on ball bear-
ing wheels. Device folds to 4"x
5x24", weighs 4 lbs., retails for
$32.50. Heavier-duty model sup-
ports 150 Ibs., weighs 7 Ibs.,
folds to 67x9”x26", costs $42.50,

DuKane Corp., St. Charles, Ill.
60174.

Omnica Camera Case

Omnica Master Case is designed
to hold two 35mm camera
bodies, up to six lenses and
other accessories. Interchange-
able spring clamps hold equip-
ment in position, permits the
user to modify the arrangement,
and allows substitution of other
clamps to fit other camera types,

Case is made of black, top-grain
leather; side drops open to
bring the contents within easy
reach. Case measures 7”x16”x10".

EPOI International, Ltd., 623
Stewart Ave., Garden City, N. Y.
11533.

IIfobrom Enlarging Paper

\lfobrom enlarging paper has
six evenly spaced contrast grades
and an identical image color
throughout the range. The speed
of grades 0-4 is the same, while
grade 5 is half the speed of the
others. Image color is neutral
black; changes in exposure do
not affect image contrast.
paper grade contrast scale
1.6
14
1.2
1.0
0.8
0.6
Ilfobrom is available in glossy,
semi matte, matte, velvet stipple
and velvet luster surfaces.
lford, Inc., 601 W. 26th St.,
New York, N. Y. 10001.

VW =4O

Calumet Wide Field 4x5
View Camera

A 4x5 view camera, designed
for wide field use, the Calumet
CC-402 Wide Field camera, fea-
tures new type of bellows, re-
cessed front and 8” monorail.
The bellows material has extra
pleats, is soft and flexible, re-
tains its shape. Aiter a radical



PROFESSIONAL FILMS

SPECIAL PORTRAIT 124
a brilliant new film for studio portraiture

Newest entry in Ilford’s broad equally well in tank, tray or auto- heet sizes as well as 70 and 90
line of professional films for every matic processor. It is fully pan nm rolls. Of special interest to
professional need is Special Por- chromatic ring fine gr 1d he retoucher is a specially treated
trait 124. exceptional enlarging ch: ter- urface ich takes the p(_‘nl‘”
Designed specifically for por- istics. a 1 vith ease.

traiture but equally use for SP 124 is available in standar f you want every print that
fashion and fine product phv-h»y- l vour studio to be of exhibi-
]Lph\ SP 124 is rated : : S\NVZ% |LFORD INC ti lity, Ilford Special Por-
25. It is adaptable to .‘!] i Z’,m\\‘f ‘ : 12ke a tremendous
li;rhting conditions and processes 601 west 26th 5 New York. N. Y. 10001 sontribution!

217 East El Segundo §
3566 Eim Str




swing the bellows can be
hrought back into normal con-
dition without sag. Recessed
frant allows complete closure,
minimal bellows compression,
and easy access to shutter con-
trols, Lenses are mounted on
standard 4x4 lensboards, Camera
handles up to 165mm (6%2")
lenses, Calumet CC-402 Wide
Field 4x5 camera, with 4x4 lens-
board: $135.

Calumet Manufacturing Co.,
6550 N. Clark St., Chicago, Il
60626

EPOI Lenses

Automatic 2X Bronica Telemore
doubles focal length of Komura
lenses designed for the Bronica
camera. Telemore 15 inserted
between the camera and helical
focusing mount . Four Ko-
mura high-speed lepses: 135mm,
f/2.3; 105mm, f/2.0; 135mm,
/2.0; and 85mm, {/1.4; designed
to fit most SLR cameras via
special high-speed adapter, , . .
Komura 2-in-1 lens set consists
of high-speed 100mm, /1.8 Ko-
mura SLR lens plus matched 2X
Komura Telemore lens con-
verter, making 200mm, /3.5 op-
Mo Four Komura lenses
with fully automatic diaphragm:

135mm, #/28; 200mm, f3.5;
300mm, /5.0, and 75mm-150mm,
/45 zoom lens. Lenses are
available with automatic adapt-
ers for use with SLR cameras.

EPOI International, Ltd., 623
Stewart Ave., Garden City, N. Y.
11533,

Simplex Matte Dryer
for Color Prints
'

Simplex CM Dryer finishes Ekta-
color prints in large volume, flat
and smooth, “ready right after
drying.” Flat-O-Liner belt is
made of polyethylene and spe-
cially treated fibers. Prints will
not stick on the belt, nor will
the fiber leave impression on

the prints. Two drums, electri-
cally heated, feature separate
thermostat controls. Motor drive
is equipped with variable speed
control and a 30-minute cut-off
timer, Three CM dryer models
are available: CM 40 (240 8x10s);
CM 50 (300 8x10s); CM 60 (360
Bx10s),

Simplex Specialty Co., 70 First
St., Hackensack, N. |. 07601.

Give-Away for Brides

Bridal gown chest, the "Bridal
Suite,” constructed of lustrous,
heavy-weight fiberboard and re-
inforced. Transparent window
of heavy acetate shows gown,
protects it. Completely assem-
bled and packaged individually
in a heavy plastic bag, con-
tainer measures 3215"x20"x
74", Suggested for premium
give-away.

Neet-A-Pak Products, Inc,
7505 Third Ave., Brooklyn, N. Y.

Leicameter MR

A new version of the Leica-
meter MR, the MR-4 has been
introduced for use with the
Leica M4 camera. Release but-
ton for the indicator needle has
been moved from side to top of
the meter, providing unob-
structed operation of camera’s
rewind crank when meter is
coupled ta the shutter speed
dial of the camera.

E. Leitz, Inc., 468 Park Ave. S.,
New York 16, N, Y.

Agneko Lens Holder

Redi-Lens Nikon lens holder
permits the photographer rapid
access to two additional lenses.
The unit fits on the base of the
camera, and fastens into tripod
socket, Two Nikon bayonet
mount flanges hold any two
Nikon lenses with focal lengths
longer than 28mm. According to
the maker, the added mass of
the adapter and lenses helps
minimize camera vibration due
to mirror bounce, and the extra
lens provides a “‘convenient and
steadier” hand grip.

Agneko Inc., 177 Louis St.,
Maywood, N. |. 07607

Nikkor Lenses,
Nikon Accessories

Nikkor 7.5mm, /5.6 lens fits
Nikon F and Nikkormat cameras.
Angle of view is 180°; depth of
field is 20” to infinity at full
aperture. Accessory 160° view-
finder is provided. . . . Auto
Nikkor 50mm-300mm, /4.5 has
zoom ratio of 6:1, automatic dia-
phragm. Lens is designed for
Nikon F, Nikon F Photomic T
series and Nikkormat FT and FS
models; it couples to exposure
meter on Photomic T and Nik-
kormat FT. . . . Auto Nikkor
24mm, /2.8 may be used on
Nikon F, Nikon F Photomic T
and Nikkormat cameras; focus-
ing range is 1’ to infinity. . . .
Nikon Prism Reflex Sport Finder
is interchangeable with other
Nikon viewfinders. Area of view
IS entire picture area; built-in
hood shields image from ex-

Serving Professional
Photographers SINCE 1944

Designers and Manufacturers of

Quality Photographic Products.

SLIDING BACKS

KEITH CAMERA COMPANY oo & &

6159 Columbus Ave.
Riverside, Calif. 92504

All these fine cameras

can be adapted:

Crown Graphic
Speed Graphic
Graphic View 1I
MacVan
Eastman

Ansco

Gundlock

Noba

Krona

Century

Deardorff

Write for literature.

ROLL FILM MAGAZINE

Electrical or Manual
With or without Negative ’
Identifier

Compacts or Standard Models

TWIN LENS CAMERAS
New and Versatile

Several Models

Parallax Compensated
Revolving Back

Quick Change Lens Mounts




traneous light; magnification is
0.7X with 50mm lens. . . . Nar-
row-angle Photomic Tn expo-
sure meter/finder system uses
CdS cells to read circular area
12mm in diameter in center of
viewing field; measuring area is
about ¥ of total area. Meter is
cross-coupled for accurate read-
ings at full aperture and permits
stop-down; meter is inter-
changeable with other viewfind-
ers on Nikon F. ASA range is 25-
6400; meter needle is visible in
finder and window on prism
housing.

Ehrenreich Photo-Optical in-
dustries, Inc., 623 Stewart Ave.,
Carden City, N. Y. 11533.

Weksler Thermometer

Stainless steel bi-metal ther-
mometer has a 134" silvered dial
and factory sealed case, features
non-rolling, tilting foot for tray
use. The foot also serves as an
over-the-side hanger when sus-
pended on tank wall, Standard
with range 25° F to 125° F in
1° divisions, the instrument is
guaranteed accurate to 15° F
Price, $9.25 postpaid

Weksler Instruments Corp.,
Freeport, N. Y, 11520

Berkey Ascorlights

Ascorlight 660 and Ascorlight
680, 800ws and 2400ws rapid-
recycling electronic flash units
feature automatic voltage regu-
lation and light output stabiliza-
tion. Both units feature a circuit
breaker system, eliminating need
for fuse replacement, . . . Ascor-
light 460-1 Location Group is a
lightweight 300ws coordinated
system of electronic flash light-
ing for production school pho-
tography, volume in-plant iden-
tification, police identification,
or other photographic applica-
tion requiring 3-second contin-
uous duty operation, Each of
the four light outlets is equipped
with a fail-to-flash circuit, both
visible and audible that is acti-
vated only if a light unit were
to misfire on that specific out-
let. A circuit breaker system is
built in. Four lights, recom-
mended barndoors and dif-
fuser, plus stands and boom arm
pack in one carrying case. The
power supply is in a protective
carrying cover. . . . Ascor Com-
bination North Sky Bank incor-
porates a 2000w quartz-iodine
continuous light source and a
2400ws electronic flash, produc-
ing a broad north-skylight effect

from the same 3'x3' diffused op-
tically-designed broad beam re-
flector that provides a soft,
‘virtually shadowless' illumina-
tion. Quartz-iodine light source,
employing four 500w lamps,
may be used at full or low pow-
er as a modeling light when
using electronic flash for com-
mercial and fashion work, or as
a soft incandescent light source
by itself for bridal or portrait
work, and for product or indus-
trial applications,

Berkey Technical Corp., 25-15,
50th St., Woodside, N. Y. 11377

Red Lake Aerospace
Tactical/Research Camera

Locam Model 162-2 16mm inter-
mittent pin-registered camera
has a speed range up to 200 pic-
tures per second and a capacity
of 200" of 16mm film. Its on-
board or support applicability
includes aeronautical and missile
operations. The camera is 4''x8"
x5%"", weighs 8 Ibs., operates
on 28v DC with a running cur-
rent of 3 amp (115v AC model
available). All construction meets
aerospace environmental re-
quirements to 60,000'. Frame
rates of 25, 50, 100, and 200 pps
are selectable and held to 1%
of top speed by a solid-state
electronic speed regulator. Ac-
celeration to 200 pps requires
0.5 sec, Operating features in-
clude accommodation of any
standard 16mm c-mount lens,
automatic film-runout cut-off
switch, film-footage indicator,
and a modular design of inter-
changeable sub-assemblies. Ac-
cessories include reflex bore-
sight alignment device, shulters
with various angular openings,
quick-release mounts, remote
controls, timing lights. Model
162-2 Locam sells for $2800

Red Lake Laboratories, Inc.,
2971 Corvin Dr., Kifer Industrial
Park, Santa Clara, Calif. 95051

Yashica SLR Lenses

Yashinon/DX 21mm, /3.3 ultra
wide angle lens has 92° angle of
coverage. It can be used only on
Yashica TL-Super and threaded
cameras with mirror lock-up; it
has a manual diaphragm. Aper-
ture range is /3.3 to /16 in
half stops; focusing is to 2.5,
With shoe-mounted accessory

More Profit From Your
Transparencies, Color
Negatives and Prints!

Yes! Today more profit-minded professional
photographers are selling Custom Made Nat-
ural Color advertising post cards and brochures
for direct mail and sales promotion — all made
from their own transparencies.

The photographers’ mark-up on most
post card orders is $40 to $100 and up;
on brochures, from $250 to $600 and up.
This is in addition to photographic and
service charges.

Photographers retain all reprint rights
and earn the same mark-up on reprint
orders. Transparencies, etc., are returned
to the photographer when the original
order is completed.

Dexter's new spectacular SUPERGLOSS

coating enhances the pictorial quality of
your transparencies which are reproduced
on a heavier, smooth, flat lying stock.

In addition to an 86 page Sales Presenta-
tion Album printed in Natural Color,
Dexter provides the photographer with
a complete marketing program.

NEW! Dexter's Bonanza Prize Bank
In addition to Dexter’s generous mark-up
on all orders, professional photographers
can earn valuable prizes - from clock
radios to all-expenses-paid trips for two
to Europe. For full details, write for the
Dexter Bulletin

Originators of The Genuine
Natural Color Post Card and
Leaders in this Field Since 1932,

Cllp and mail this coupon today attached to your letterhead.

Please send full details

City




70mm unit for color, com-
plete with Chromega and
transformer — $1825.

90mm unit for black-and-
white, with Omegasphers
ond transformer — $1825,

POOR MAN’'S AUTOMATION

Package Printer You Can
Use and You Can Afford

® Complete your orders without changing
enlarger position or exposure. ® Greater
uniformity. All sizes receive (dentical expo-

sure. ® Speed in

p w
qood quality. @ Excellent quM source. Ome-
aasphere for black-and-white. Chromega for
color. ® Usable with either sheet stock or

roll sasel,

Unit contains |1 lenses. All operate at same
throw (film to paper distance). Cluster of
4 for wallet size. Cluster of 4 for 3x5s, Clus-
ter of 2 for 5x7s. Single lens for 8x10.

Uniaue method of controlling color balance.

Send for information.
J. CARLETON HELLER
Master of Photography

431 Cass St1.
Phone 784.5583

Lo Crosse, Wis. 54601

write:

1929 E. Bennett

The world’s

PHOTO LABS,

Drawer B, Glenstone Sta,

SCHOOL PICTURE PACKAGE

SPECIALIST

A Complete Program for the School Photographer

INC.

From Switzerland:

best in photography

Ask for a free specimen copy of this
outstanding international magazine on
photography and cinematography,
published monthly in Switzerland.
(Subscription one year $12)
CAMERA, 319 East 44th Street,
New York, N.Y. 10017

417 TU 3-1315
Springfield, Mo. 65804

viewfinder, ““less than $190.” . ..
Auto-Yashinon/DX 28mm, /2.8
retrofocus lens has 75° angle of
coverage. Aperture range is
f/2.8 to f/16; focusing is to 1.25".
Price is “less than $130.” . .
Auto-Yashinon/DX 300mm, f/56
supplements the 300mm preset
lens available. Angle of coverage
is 8°; aperture range to f/22; fo-
cusing to 15°. With retractable
lens hood, “less than $180.” . . .
Yashinon-R 75mm-230mm, /4.5
zoom lens has automatic dia-
phragm; preset model remains
available. Lens has 13 elements;
aperture range to f/22; price is
“less than $200."” Lenses are sup-
plied with front and rear caps
and leather case.

Yashica, Inc., 50-17 Queens
Blvd., Woodside, N. Y. 11377.

NEW PRODUCTS IN BRIEF

Stainless steel film processing
tall tanks for quantities of 35mm
and 120 films. From $13.95
(6¥2", 30 oz., 2 120 or 4 35mm
reels) to $31.50 (22”, 120 oz., 8
120 or 14 35mm reels); Wash-
erod, $3.25; Wash-All, $3.25.

Burleigh Brooks Inc., 420
Grand Ave., Englewood, N. J.
07631.

Two 650w sealed beam lamps
are now available with screw
terminals. The Quartzline Uni-
flood lamps are the FBE (5,000K,
medium beam, 16 hours, 120v,
30,000 ¢cp) and the FBO (3,400K,
spot, 16 hours, 120v, 60,000 cp).
General Electric Co., Nela
Park, Cleveland, Ohio 44112,

Reserve 1.5v alkaline battery
lasts 20 years or more until ac-
tivated by turning the top ter-
minal cap which releases liquid
electrolyte; available in D size
only,

Mallory Battery Co., S. Broad-
way, Tarrytown, N. Y. 10591.

Deluxe compartment case for
Minolta SR-T 101 35mm reflex
camera and accessory lenses:
$25.

Minolta Corp., 200 Park Ave.
S., New York, N. Y. 10003.

Automatic 200mm, /3.5 lens,
52" long, features automatic
diaphragm /3.5 to /22 with
manual override. 200mm Auto
Spiratel is available for Pentax,
Practica, Yashica J5, |7, |P, and
TL Super ($79.95); for Minolta
SR, Canon FX, FT, Pellix Exakta,
Exa, Nikon and Nikkormat
($89.95),

Spiratone, Inc., 135-06 North-
ern Blvd., Flushing, N. Y. 11354.

Wide-Angle Astrogon lens,
90mm, /6.8, in Seiko (M-X)
shutter (1-1/500 sec.): $99.75; for
4x5 press and view cameras.
Luminos Photo Corp., 25
Wolffe St., Yonkers, N. Y. 10705.

GAF Dens-sa-guide and gray
scale, used in the graphic arts,
is again available: $1.50.

GAF Customer Service Dept.,
Binghamton, N. Y. 13902.

Beseler Topcon D-1 35mm
single-lens reflex cameras are
now available with specified op-
tion of either microprism or
split image focusing.

Charles Beseler Co., 219 S.
18th St., East Orange, N. J. 07018,

RepulS, “high potency” antistat,
dissipates accumulated static
electrical charges; available in
14 oz. aerosol cans, $3.

Specialty Products.Division,
General Mills, Inc., 9200 Way-
zata Blvd., Minneapolis, Minn.
55440.

LITERATURE

(Please mention “The Profes-
sional Photographer” when or-
dering literature listed in this
section.)

Illustrated data sheet, Beattie-
Universal camera with pro-
grammed shutter.

Beattie Engineering Co., 1094
Florence Way, Campbell, Calif.
95008,

“Cultured Marble Desk Sets,”
illustrated 4-page folder.

Arma Co., Suite 125, 2600
Stemmons, Dallas, Texas 75207.

“1, 2, 3 New Ideas,” illustrated
brochure describes Code-a-
Phone models.

Ford Industries, Inc., Portland,
Ore, 97206.

Data sheets and samples — self-
sticking Time photo slide labels
and new metric scale labels,

Professional Tape Co., Inc.,
355 E. Burlington Rd., Riverside,
I11. 60546.

“Giant Color Trans-
and ““Giant Color

Price Lists,
parencies”
Prints.”
Photomurals, Inc., 4335
Holmes Rd., P.O. Box 14613,
Houston, Texas 77051.

Revised price list of Elwood En-
largers and accessories; also
parts list for current and older
model enlargers.

Elwood Pattern Works, 646
Virginia Ave., Indianapolis, Ind,
46206.



Data sheet describes Sky-Lighter,
shadowless speedlight illumina-
tor.

Photogenic Machine Co., 21
Olive St., Youngstown, Ohio
44502,

Introductory bulletin on Mole-
strobe Quartz Softlite, Type
1441, which places camera lens
within lighting unit,

Mole-Richardson Co., 937 N.
Sycamore Ave., Hollywood,
Calif. 90038.

“USA Standards Institute 1967
Catalog” lists more than 2,850
USA Standards. For the first
time, all USA Standards pub-
lished by the USA Standards In-
stitute are available on micro-
fiche.

United States of America
Standards Institute, 10 E. 40th
St., New York, N. Y. 10016.

Catalog pages on artist material
for studio and colorist.

The Pierce Co., 3701 Nicollet
Ave., Minneapolis, Minn. 55409.

Descriptive folders: Ampex Vi-
deotape recorders 6000, VR-7500,
and VR-7500C color videotape
recorder,

Ampex Corp., 2201 Lunt Ave.,
Elk Grove, Ill. 60007.

“Tomorrow’'s Photographic Lab-
oratory Today,” 16-page booklet
tour of Wallace Laboratories.

Wallace Laboratories, Inc., 617
W. 29th St., Box 1466, San An-
gelo, Texas,

Revised “New Adventures in
Outdoor Color Slides,” photo
information book No. AE-9, 64
pages: 75 cents. . . . “Medical
Infrared Photography,” 92-page
illustrated booklet, also covers
applications of infrared color
photography system and includes
extensive bibliography: $2. .
Expanded edition, ““Kodak Plates
and Films for Science and Indus-
try,” 76-page data book: $1.

Eastman Kodak Co., Rochester,
N. Y. 14650.

Camdel Roll Film Adapter.
Camdel, Inc., P.O. Box 3085,

Orange, Calif. 92667. @

Life-Like, Life-Size 16x20
QOil Portraits still $18 Post-
paid. You just send us the
retouched negative, we
do the rest.

24x30 Sepia Prints
Mounted on Double
Weight Masonite, $12. All
workmanship Guaranteed
Unconditionally.

CARLAN OIL PORTRAIT SERVICE
35 Mill Road, Irvington, N, J. 07111

Now Available to You. ..

e A STUDIO-TESTED SYSTEM THAT ASSURES:
SIMPLE RECORDS — LESS ERRORS — HIGHER PROFITS

One complete writing takes care of customer's
receipt, file copy, proof envelope, negative en-
velope, and account receivable ledger, Numbered
to meet your requirements,

e No cost for complete instructions.

FREE descriptive folder and sample forms, write: Dept. N.

WOEHRMYER PRINTING COMPANY

3901 York Street, Denver, Colorado 80205

SCHOOL PACKAGE PHOTOGRAPHERS

Unlock the Door

to more Profits!

If you're a School Package Photographer here's a great way to add bigger
profits to your business and keep your customers satisfied too. Send your
film to Lyndon Color Labs. for processing. Lyndon uses the most up-to-
date equipment and backs up its high quality—guaranteed service
with 33 years of experience. Send to Lyndon and you'll have an edge on
your competition too—because there's no extra charge for texturing. Each
one of your orders is attractively packaged and shipped prepaid,

Lyndon Color Labs. offers a complete service to the School Package
Photographer which includes black and white and color packages, plus
|, D. Cards, glossies, Rolodex cards, composites and memory books. OQur
package printing is available in 3%x5 and 5x7 format. You can order
prints from 35mm. perforated, 35mm. unperforated, 46mm. and split 70mm.
Isn't today the day you open the door to greater profits—it's easy, simply
mail us the coupon below with the appropriate box checked.

Please send kit which includes prices, work
orders and sample prints.

|

| |

| |

: Please have representative call (no obligation) :

| Name |

Lyndon Color Labs, Inc. ' . :
8005 Main, Dexter, Michigan 48130 Area Code 313 4264666 | !
Proms and Candid Wedding service also available e — e e J



TIME SAVING
SITTING-SALES
ENVELOPES

BUDGET-
CHARGE
RECORDS

BETTER
BUSINESS
FORMS

will save you lime,
effort and money,
Rive you exact costs,
sales averages.

EQUIPMENT-

RECORD CARDS

EFFICIENT
BOOKKEEPING
RECORDS

Proven by
QOver 20 Years
of Service.

Complete Descriptive Catalogue on Request
EDWARD P. CURRY
AND ASSOCIATES

G641 North 7th Street
Milwaukee, Wisconsin 53233
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SPOT-ALL DYES
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Membershlp continued

MacDonald, Carl W., Tonset Rd
{Ass0)

Morrison, Ralph O
Ass0)

MICHIGAN—2 (34)

(Pi Dimitri LaZaroft

(C) Leo R, Knight

1) James B, Cooper

Iwaszkiewicz, Ronald A.,

Auburn Hts. (Asso

Pringnitz, Glenn W., 928 Shefiield Rd., Au-
burn Hts. (Asso) Ralph Leach

MINNESOTA—2 (23)

P) Donald Rickers

C) S. F. Ellertson

1) Harland Hasvik

Farrar, Felix, Oyloe Studio,
(A-P)

Hahn, Kenneth R, Hahn Photo Service, P.O
Box 187, Wykoff (A-C)

MISSISSIPPI—2 (10)

P) Lester H. Lamb

(C) Terry Wood

Iy F. B. Gautier

Woodruff, James N., 717 Cypress

Orleans

34 Juniper St., Roxbury

928 Sheffield Rd.,

Fergus Falls,

Columbus

Waolte, Hiram ( Wolfe's Studio-Frame

Shop, P.O. Box 298, Tutwiler (A-P) Ger
Bakker

MI\Q()URL—' (15)

P) loe S, Brown

C) L. D, lones

1) Elgin E. Smith

Loesch, Rodney Bernat's Studic 215 W
Reed. Moberly (Asso) Chester Bern i

Stephens, Grace E., Smith Studio of Colum
bia, Inc,, 1014 W. B'way, Columbia (Asso

MONTANA—T (11)

Py Albert H. Ham, Ir

C) lack Coftrin

Wittman Herman Northern Forest Fire
tab.. U.S. Forest Service, Dept. of Agri-
culture, Missoula (|

NiBR‘\SKA 0 ((v\

Pl Helen M. Pitstick
{ Hm\.m! Jack
1V W. A, Coons

NIVADA——O (h

P) Homer jo

C) Edward 1. Allen

NEW HAMPSHIRE—1 (6)

P) Francis ). Sullivan

C) Enc M. Santord

Iy Thomas L. Maria

Spalding, David W Mountain View Rd
\“'"VY1I‘ ‘\\W ‘ im eutsch

NEW JERSEY—3 (37)

P) Robert H. Haven

@ (‘vn.»\ . Guzzo

1) Harold Denstman

Anderson, Donald B., 2022 Arrowwood Dr

Woestfield (S
Frazier, Nathaniel, Jr

Trenton (Asso

Drawer N. 42038

Perlsweig, Paul, 95 W Broac

\f\\ \\IXICO—O (’1)
P Albert Ravanelli

C) Dick Kent

I) Robert C. Crook
NEW YORK—10 (125)

P) Harold L. Bovee

to join a great group . . . the
Professional Photographers of
America, Inc., the oldest and larg-
est association of professional
photographers in the world.

C) John W. Hulburt

(1) Charles L. Geiger

(CAL) Henry W. Leichtner

(CAL) Dino V. Semprini

Arzberger, Joseph R., 64-29 Admiral Ave.,
Middle Village (A-C)

Brown, David L., Eastman Kodak Co., 343
State St., Rochester (S) G. J. Antos

Dawes, Malcolm F., Schenectady Public
Schools, 108 Union St., Schenectady (1)
Joseph H. Winchell, 111

Himmele, Fritjoff, Donald Deskey Assoc,,
315 E. 62nd St., New York (1)

Lafond, Emmanuel, M. Lowenstein & Sons
Inc., 1430 Broadway, New York (1) How
ard Gordon

Laird, Robert H., RFD No. 1, Box 27
Ridge (A-C) George S. Heilpern

Otero, Patricia, 23 Court St., White Plains
ASSO

Paul, Willard L., Jr., U.S. Post Office, 373
Court St., Rochester (S)

Reardon, John F., 269 W.
Falls (Asso)

Stauber, Edgar, 1448 Hertel Ave
.\\\(‘

NORTH CAROLINA—O (10)

P) Burnie W, Batchelor

C) Charles E. Talton

Pound

Main St., Little

Buffalo

Ted Williams
NORTH DAKOTA—O (1)
P) Artice M. Freund
C) Lee Maohr
OHIO—4 (36)
P) Harry M. Pluto
( hard H. Wetzler
1) Richard C. Kinstler
1043 Broadview Blvd. S

Baker, Ronald )

Dayton (Asso)

Bretanus, Raymond )., Underwriters Photo
Service, 19603 Cherrywood Ln., Cleveland
A-(

Knowles, Terry W., USAF, 4374 S. Ridge ¢t

Geneva (Asso)
Poe. Gordon | Howard Studios, 1619
Brownell Ct., Cleveland (A-C)
OKLAHOMA—2 (11)
P) Hal Owen
C) Jerry L. Cornelius

(1) Ivan L. Lawson
Floyd, Louise M., 1323 W. liveoak, Durant
Leen, T. R., Teifany Photos, 1001 Gore Blvd

Lawton (Asso)

OREGON—13 (88)

P} Arthur F. Steimonts

C) Donald G. Condit

LT
1ICK |

Charley
liam L., Bonneville Power Adm

t R« Child’s Photographs
PO. B 1h6 nd (Asso

Gillam, Leonard L., Gillam's Camera Shop

& Studio, 730 E. Third St., McMinnville
A-P

Kramer, lack |, Bonneville Power Adm.,
Portland

owry, R Id M., Tektronix Inc,, P.O. Box

500, Beaverton (|
Velma D., Clark's
AP

lackson. Roseburg

Studio, 711 S.&

1
Metzker

Miller, Paul D., 3675 Sk

land (I

Center St., Port-

Turn to page N



PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC. ;=

1090 Executive Way, Oak Leaf Commons, Des Plaines, lllinois 60018
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APPLICATION FOR MEMBERSHIP

INFORMATION REQUESTED must be supplied in full before application can be processed in your behalf. Be sure to:

1. Sign Code of Ethics;

2. Include with application remittance for full year dues. Dues paid from February through November will be proportion:

ately prorated into the next year.

Check only ONE of the following (I to V) membership classifications:

I. ACTIVE INDIVIDUAL MEMBER

An individual who derives the major portion of his earned
income from photography may become an Active Individual
Member.

[0 PORTRAIT [J COMMERCIAL

Dues: $35.00 Annually

$25.00 for studios annually grossing less than $10,000

$12.00 for Canada, Mexico and Foreign

[J INDUSTRIAL
An Industrial member is one employed in a photographic
capacity by a firm or organization other than a photo-
graphic studio.

Dues: $16.00 per year

Il. ACTIVE FIRM MEMBER
(Optional — All Divisions)

A firm or institution engaged in photography or having a
photographic department may, by designating a responsible
individual to represent it with this Association, become an
Active Firm member. First member is the Active Member,
others are Associates. The same mailing address must be
used by all members within the firm to come under this
classification.

(J PORTRAIT [0 COMMERCIAL [ INDUSTRIAL

Dues:
[J Up to 3 members $ 50.00 per year
[J Four to 6 members $ 75.00 per year
[J Seven to 10 members $100.00 per year
[0 Each additional — No. $ 5.00 per year
List names:

Check ONE to indicate your voting and mailing category
[J PORTRAIT [J COMMERCIAL [J INDUSTRIAL

Please print or type—Give name of employer

Last name Middle First name

Studio or Firm

Address

City, State & Zip Code
Mailing address, if different from above:

City, State & Zip Code
(SEE OTHER SIDE)

Il. ASSOCIATE MEMBER

A photographic employee, student, or other individual inter-
ested in professional photography may become an Associate
Member, except a studio owner who qualifies for Active
Membership may not become an Associate Member.

Dues: [0 $10.00 per year
1 $ 5.00 per year — Student in photographic
schools, under age 22

IV. SERVICE MEMBER

An individual or firm offering services to the photographic
profession. or a recognized dealer in photographic supplies
and equipment or a publisher of photographic books or
magazines may become a Service Member.

[1 Dues $15.00 per year

V. SUSTAINING MEMBER
A manufacturer of photographic supplies or equipment may
become a Sustaining Member.

(1 Dues $100.00 per year

Additional Division Services

If you wish to receive services and mailings of the other
Divisions, you may do so upon payment of $5.00 for each
additional Division. Check ones desired in addition to those
in column one,

[0 PORTRAIT ] COMMERCIAL ] INDUSTRIAL

Please do not write below this line.

SRR

Account Number 4.

Date =

Amount

Processed —




CODE OF ETHICS

| do hereby make application for membership in the Pro-
fessional Photographers of America. Inc., and enclose my
check (as indicated by the dues scale) in payment of dues.
It is understood if this application is not accepted the
accompanying remittance will be refunded. In the event
of cancellation or lapse of membership, | agree to discon-
tinue immediately the use of this Association's name,
emblem and trademarks.

|, upon being accepted into membership in the Professional
Photographers of America, Inc., do hereby subscribe without
reservation to this Code of Ethics, and do solemnly agree
that | will:

(1) Endeavor to maintain a dignity of manner in my
behavior, in the presentation of my photography and photo-
graphic services, in my appearance and that of my studio
or place of business, and in all other forms of public contact.

(2) Observe the highest standard of honesty in all my
transactions, avoiding the use of false, confusing, inaccurate
and misleading terms, descriptions and claims.

(3) At all times endeavor to produce photographs of a
quality equal or superior to the samples | display. to apply
my best efforts towards providing the best possible photo-
graphic services and to play my part in raising the general
standard of photographic craftsmanship.

(4) Show a friendly spirit of cooperation to my fellow
professional photographers and assist them whenever pos-
sible should they be in trouble or difficulty.

(5) At all times avoid the use of unfair competitive
practices and hereby subscribe to the Federal Trade Com-
mission Rules of Fair Competitive Practices for the profes-
sional photographic industry.

(6) Assist my fellow photographers and share my knowl-
edge with them and encourage them individually and col-
lectively to achieve and maintain the highest standards
of quality.

(7) Recognize the authority of this Association in all
matters relating to the interpretation of this Code.

(8) In witness whereof | hereto append my signature

()11 B M, 1 ] 19

| understand that annual membership dues in the Profes-
sional Photographers of America, Inc. includes $4.00 for
a subscription to THE PROFESSIONAL PHOTOGRAPHER
for one year.

Signature

IMPORTANT: According to the Bylaws, the Code of Ethics
must be signed before application can be considered.

Date and Place of Birth —

Percentage of Income Derived from Photography %
Membership in other photographic organizations:

REFERENCES
Bank

Bank Address

Are you a member of Service Clubs, Civic Groups,
Chamber of Commerce or Better Business Bureau:

One photographic or personal reference:

Address

Name of PP of A Member Sponsor (if any)

Address

City & State

MEMBERSHIP
DIRECTORY
CLASSIFICATION LISTING

Portrait or Commercial Active Individual and Firm Members Only

Circle below your classification listing for the Membership Directory. It is
essential you supply the correct information regarding your photographic
operation. Each ACTIVE MEMBER only is entitled to two classifications
with his membership. For each additional classification, there is a charge
of $5. Please use the column next to the explanations of code to show
the order in which you wish the code to appear after your name in the
Directory, i.e., P—L CC—_Z.'

P — Portraiture — including studio, home, passport, school, groups,
children.
(o]} — Commercial Photography, General — black-and-white only. Normal

exteriors, interiors, publicity, small or large groups, meetings,
copies, products in use, studio set-up of products, catalogue illus-
trations, general legal, construction progress, installations.

CC — Commercial Photography, General — color and black-and-white
Same as CB but includes color.

Color — Studio operating exclusively in color. Does not solicit black-and-
white.

Cr — Criminal — Photography, Photomicrography, and Radiography, as
practiced in criminal investigation,

Cx — Commercial Photography. Occasional — the average picture that
any photographer can be expected to make with ordinary equip-
ment, Most studios in smaller cities, unless exclusively porirait,
are so listed,

Ae — Aerial Photography — obliques and verticals,

AM  — Aprial Mapping — with specialized aerial cameras and facilities
for scale production and mosaics.

An — Animal Photography — specialists in livestock and pets.

Ar — Architectural Photography — exteriors and interiors for architects,
national architectural magazines, interior decorators.

AS — Art Studio — layouts to finished art.

Ba — Banquet or large groups — specialists in this field.

Bi — Biological Photography — specialized work for the medical pro-
fession.

DP — Direct Color and Processing.

DT — Direct Color for Trade — prints and film processing for other
studios.

En — Enlargements — made for other studios.

Fu — Furniture — photographs of furniture for sales use by furniture
manufacturers with studio facilities for same.

HS — High Speed Motion Pictures and Stills — specialists with proper
equipment.

| — Industrial lilustration — dramatic, fine quality illustration at in-

dustrial plants, with or without models. Creative work for adver-
tising and publicity.

1A — |llustrative Advertising Photography — creative work with and
without models, in studio and on location, making sets, furnishing
props, the end result to be used in display advertising.

IM — Industrial Motion Pictures — complete production, including edit-
ing, titling, sound.

La — Lantern Slides — only for exclusive slide studios or quantity pro-

ducers,

Le — General Legal — Experienced in photographs for use in court.

Ma — Marine Photography — specialists in photographing boats, races,
etc.

Mi — Microfilming — only if microfilm equipment is owned by studic.

MP - Motion Pictures — taking only, but can furnish finished product,

PE — Photo Engraving — only when plant is conducted in connection
with studio.

PF = Photo Finishing — when performed as a side-line to the studio’s
major work.

Ph — Photostat, Rectigraph and Similar Photography — not ordinary
copying. °

PJ — Photo Reporting — photojournalism in telling a compiete story
with a series of photographs.

PM — Photo Murals — equipped to make, mount, and install photo murals,

PP — Print Production, Quantity — prints and postcards.

PR — Public Relations and Publicity — experienced in posing and han-

dling people; knowledge of publication media requirements,
PW = Photo Finishing, Wholesale — includes mail order and fine grain

work

SE — Conventions and Special Events — expositions, meetings and con-
ventions.

SF — Slide Films — the complete production of sequences.

SP — Stock Photographs — studio maintaining catalogued stock prints
for sale.

SR — Sound Recording Studio — for slides and motion pictures.,

ST — Scientific and Technical — specialists in techniques as phofomicrog-

caphy, metallography; persons or organizations equipped and offer-
ing these services.

Th — Theatrical Photography — specialists in “show business."

NOTE

Your signature on this application indicates your guaran-
tee of ability to perform the types of photography
described in the classifications checked. It further indi-
cates your understanding that this application is subject
to the approval of the Council, and upon acceptance
by the Council, entities you to membership for one
year from the first of the month after date of approval.

(SEE OTHER SIDE)

AL



Mollenkopf, Harold, Mollenkopf Studio, 719
Main St., Klamath Falls (A-P)

Nachbaur, Fidelis G., 134 NE 2nd, Hillsboro
(A-P)

Nicol, Louis H., Towmotor Corp.—Oregon
Division, 215 Maple St., Dalles (1)

Pease, David A., Miller Freeman Publica-
tions, 731 SW. Oak St,, Portland (1) Ray-
mond Conkling

Rollins, Earnest W., 985 N. Collier, Coquille
(A-P)

Smith, Harold M., Towmotor Corp.—Oregon
Division, 215 Maple St., Dalles (1)

PENNSYLVANIA—2 (46)

(P) Vincent P. DePiante, |r.

(C) Robert M. Opfer

(1) Edward M. Vrabel

Gfrerer, Gary A., 412 N. 7th St., Philipsburg
(S)

Glickman, Morris )., Ebbitt Studios, 230 S.
Main St., Butler (Asso)

RHODE ISLAND—1 (7)

(P) Elizabeth Coit Richardson

(C) John E. Swanburg

(1) Merrill H. Smith

Caldarone, Alfred T., Abar Color Labs of
New England, 373 Eddy St., Providence
(Asso) Ceorge Champagne

SOUTH CAROLINA—1 (6)

(P) William M. Shields

(C) Joel W. Hand, Jr.

Mullinax, Jane B., Box 8, Starr (Asso) Lau-
rence Blaker

SOUTH DAKOTA—O0 (5)
(P) Roland Dinger
(C) Robert T. Brown

TENNESSEE—1 (16)

(P) William C. Webb

(C) Bill Tracy

(1) J. C. Jernigan

Pike, Raymond Merritt, Photography Place
Inc., 534 4th Ave. S., P.O. Box 7285, Nash-
ville (A-C)

TEXAS—1 (65)

(P) James E. Narramore

(C) ). W, Zintgraff, |r.

(1) Ross Sanddal

Green, Anthony Markham, P.O. Box 566,
Ft. Worth (1) Don Barnett

UTAH—1 (8)

(P) John D. Eccles

(C) Robert F. Morris

Rafferty, Michael, 350 Edith Ave,,
City (5)

VERMONT—0 (1)

(P) William C. Bartlett

VIRGINIA—3 (18)

(P) W. E. A. Moore

(C) Robert A, Deminti

(1) Curtis L. Bowman

Cleary, William Vincent, Studio One, 4316
N. Carlyn Sp. Rd., Arlington (Asso)

Torres, Jorge A., Portraits by Torres, 123 E.
Little Creek Rd., Norfolk (A-P) Hugh W
Tribble

Zaner, Jack, Zaner Studios, 5908 Mayflower
Ct., Alexandria (A-C)

WASHINGTON—9 (59)

(P) Alma V., Gray

(C) Merle L. Brown

(1) Carl B, Lewis

Johnson, Beatrice E., Rex Tracy Studio, 237
S.W. 152nd, Seattle (A-P)

Johnson, Lorraine B., Boldman Portraits,
12504 10th N.E., Seattle (Asso) Bob Bold-
man

Richards, Edmond P., Richards Commercial
Photo Service, 734 Pacific Ave., Tacoma
(Asso) Merle Brown

Richards, Turner E., Richards Commercial
Photo Service, 734 Pacific Ave., Tacoma
(Asso) Merle Brown

Shay, Frank C., Shay’s Photography, 14620
158th Ave. S.E., Renton (A-C)

Shay, lrene Layina, Shay's Photography,
14620 158th Ave. S.E,, Renton (A-P)

Salt Lake

Walters, Gerold, Walters Studio, 4303 Uni-
versity Way N.E., Seattle (A-P)

Wicks, Lindley S., Lin Wicks Studio, 7902
27th W., Tacoma (A-P)

Zeigler, David G. V., 2530 108th SE, Bellevue
(Asso)

WEST VIRGINIA—1 (5)

{P) Joseph W. Blackwood

(C) Joseph W, Barga, Ir.

(1) Ted Varner

Riffle, Paul E., Riffle Studio of Photography,
59 W. Main St., Buckhannon (A-P)

WISCONSIN—3 (36)

(P) B. Artin Haig

(C) William Wollin

(1) Arthur Barsamian

Berte, A. )., 4091 N. Sixth St., Milwaukee
(Asso)

Larkin, Jack W., Acadian Assoc., 312 E. Wis-
consin Ave., Milwaukee (A-C)

Morehouse, Jack 1., Stout State University,
Menomonie (1)

WYOMING—0 (3)
(P) Herbert K. Lehman

VIRGIN ISLANDS—0 (2)
{CAL) Miles Raymond

PUERTO RICO—0 (2)
CANADA—S5 (85)
Alberta—0 (12)

(P) Robert A. Cantelon
(C) Magnus ), Mathieson

British Columbia—1 (12)

(P) Don Clowes

(C) Fred S. Schiffer

Fox, Basile, Forest Products Lab., Dept. of
Forestry, 6620 N.W. Marine Dr., Van-
couver (1) Evangelos Apostolides

Manitoba—2 (28)

(P) Jim Peters

(C) Paul W. Hunter

Reimer, Eric, Kerwin Photo, 320 Garry, Win-
nipeg (Service) Jim Peters

Sawatzky, Gerhard G., Winkler Photo
Studio, No. 250, Winkler (A<P) lim Peters

New Brunswick—0 (1)

(CAL) H. Amold Clow

Newfoundland—0 (0)

(CAL) Albert O. Young

Nova Scotia—0 (3)

(CAL) Ronald P. Smith

Ontario—1 (16)

(P) Douglas Paisley

(C) George B. Lazi

(1) Charles D. Phelan

Hewett, Patricia L., Ashley & Crippen, 196
Bloor St. W., Toronto (A-P) Charles
Haynes

Prince Edward Island—0 (0)

(CAL) Mrs. Ron MacArthur

Quebec—0 (9)
(P) Jean LaManna
(C) S. Breitman
(1) K. H. Hand

Saskatchewan—1 (4)

(P) John Knox

(C) Delmar C. Rempel

Dann, Clifford B., Photo Shop, Maple Creek
(A-P) Delmar Rempel

FOREIGN—5 (20)

Davis, Reuben Richard, Canada West Indies
Colour Lab, Ltd., Box 265, Canvin Lane,
Bridge Town Barbados, British West In-
dies (A-C)

De La Garza, Agustin E., School of Modern
Photography, Apartado Postal 973, Monter-
rey, N.L., Mexico (Asso)

Ilgarashi Shashin Ten, Yasuo Ohi, 10
Marunouchi-3-Chome, Chiyoda-Ku, Tokyo,
Japan (Firm)

Sanders, John Logan, John Sanders Studio,
P.O. Box 83, Kaitaia, New Zealand (A-P)

Stalder, Valerie, 78-80 Gronnegaten, Tromso,
Norway (A-C)

Texture
your color
pr ints in rolls

( N

Roltex

Textures rolls
up to 11" width
at 25 ft. per minute

Your choice of 3 custom textures

\ Foolproof—Rugged—Compay
Write for sample prints

Coda
Color-Tex

298 N. Dean St,
Englewood, N. J. 07631

OR for flat color prints

Standard
Color-Tex

mounted or unmounted
upto 20 x 24

| INCIDENT LIGHT

PHOTO RESEARCH corp. Hellywood, Calif.




STOP
THAT
PROFIT
LEAK

IN YOUR STUDIO

Cut out the high costs of hiring and
training retouchers, colorists, and dark
room personnel keeping highly
priced lab technicians on your payroll
during slack periods . . . tying up your
money in darkroom supplies and equip-
ment . . . investing long hours and good
health in fighting production peaks.

PORTRAIT STUDIOS:
SENIOR PHOTOGRAPHERS:

Let King Photo Service, one of the nation’s
largest professional black and white
laboratories provide you with all your
portrait processing needs — film devel-
oping, negative retouching, black and
white and sepia portraits in a variety of
finishes, hand-coloring, brush oils, copy
and restoration work. Highest quality,
fast dependable service guaranteed at
reasonable prices.

F i MAIL THIS TODAY! |
TO KING PHOTO SERVICE !
225 Park Ave. South - New York, N.Y. 10003 l

|

|

| (] At no cost or obligation, please send |
| me your latest price list and catalog ]
| of professional processing services

|

92

Restorations

Alexander Shafran

Understand Client's
Motives for Ordering
Restoration

Why do clients come to the studio
for copy restoration work? Why are
they willing to undergo the expense
to have something better made from
those battered and faded pictures?

The answer should reveal the basic
motivation for this special work. Peo-
ple order portraits for various rea-
sons: ego satisfaction, decorative pur-
poses, to show off. They may display
a large oil painting, even if likeness
is off, just to show they spent a lot of
money or could afford it.

Since the copy restoration is often
of someone who is deceased, the
motivation differs in this case. The
picture itself is less important to the
client than is the person in the por-
trait. Hence the professional quality
of the finished job may not be as im-
portant to her as it seems to us.

People have different attitudes to-
ward the deceased. There is much

emotion and sentiment which is ex-
pressed in different ways. There is
the desire to “do something for the
departed.” Funeral directors use this
to sell expensive funerals, saying
“You want to give him the best, don’t
you? This is also expressed with an
expensive memorial stone. But even
after this is done, the sense of loss re-
mains and the picture, or copy resto-
ration, can do more to alleviate this
than other, more expensive, outlays.

Clue to Motivation

Here, perhaps, is a clue. To say that
clients want us to bring back the de-
parted is going too far. Rather, they
would like us to help preserve the
memory of the subject, or to revive
it. So we must treat our restoration
efforts differently from our regular
portrait work. The studio sitting and
the copy restoration job are two dif-
ferent situations.

Take facial wrinkles, for example.
If you photograph a woman with
wrinkled skin and deliver an unre-
touched picture, she will be unhappy.
When you retouch the photograph
and give her a smoother, younger
skin, which she would like to have or
imagines she does have, she will ac-
cept the job. Suppose, however, that
she passes away and you have to
make a copy restoration of one of
her pictures. If you do the same
smooth retouching on the copy, the
children who ordered the restoration
will feel this is not their mother, since
the wrinkles are gone. They remem-
ber her with wrinkles and do not
share her personal vanity.

This is important since many origi-
nal photos lack basic photographic
qualities such as sharpness, good
lighting, composition, etc. They offer
no choice or variety of expression as
do a set of proofs. Skin may be
blotchy or blemished, the lips indis-
tinct, the eyes soft. Any retoucher can
smooth the skin, sharpen the mouth,
bring out the eyes. But this can
change the aspect of the face.

The image that has been caught on
the original is the subject. The client
accepts this subconsciously because
she knows the original is an actual
photograph of the person. Our fin-
ished effort is but a copy. If we get
too far away from that image, the dif-
ference will bother her. Our basic
rule should be to preserve the in-
tegrity of that image, whatever the
blemishes or photographic faults.

If you have retained the wrinkles
and the client should subsequently
request they be softened or removed,
this can be done simply enough by
retouching the restored or recopy
negative in the studio. As long as she
feels that your picture is a likeness of



the subject, you can be sure she'll ac-
cept the job once you have made the
corrections she requests. But if she
says it does not look like the subject,
or her idea of the subject, you are in
trouble.

Put Self in Client's Place

You need no degree in psychology
to understand your clients. People are
subject to similar emotions. So we
should try to put ourselves in their
place and, using common sense, gain
some understanding of them.

Of course, as we grow older and
our experience increases, doing this
becomes easier. Practice it. Use your
imagination and understanding. Why
does this customer really want the
restoration? If you can understand
this, you will be able to deal much
more successfully with her and de-
liver what she wants.

At a recent talk before a local as-
sociation, | was asked why | hadn't
worked out more character on a copy
job. The questioner, of course, was
judging this picture from a photogra-
pher's viewpoint. "Since you are an
artist, shouldn't you be able to add
the character lines?"

The reasoning is valid, from the po-
sition of the photographer. But are
we really interested in what the re-
ceptionist, the photographer or the
artist thinks or wants? No. It is the
client with whom we are primarily
concerned. This additional work was
not done because we felt the cus-
tomer would not want it, as it meant
running the risk of getting away from
the likeness as shown by the original
picture. The client wanted a picture
of the subject and was not interested
in "photographic quality." She wanted
a picture that would remind her of
her loved one, not one that might
win a blue ribbon at a convention.
This is what you must bear in mind.

Don't Promise the Impossible

What the customer wants and what
she expects can be two different
things. We have mentioned the situa-
tion in which the client comes in
with the faded original and expects a
final result equal to a studio sitting.
She would like to get this; the pho-
tographer would like to deliver it to
her; the photo-restorer would like to
be able to produce it for her. But this
is not possible. We know it; you
should know it and the customer can
appreciate it when properly counseled
by you. Make her realize that she
must compromise.

You just cannot ask the customer
what her motivation is. You have to
guess at it. Don't forget, she prob-
ably is unaware of the exact reasons
she wants the copy; nor is it neces-

sary that she know. It is important,
however, that you have some intui-
tive understanding that will help you
deal with her. Of course, in conversa-
tion her relation to the subject and
other circumstances relating to the
job will come out and prove to be
important clues.

Miranda lenses have actually been
judged superior to the optics on highly
touted SLR’s selling for $400.

Which comes as quite a surprise to
anyone who's shelled out more than twice
the price of a Miranda. And wound up
with a camera that doesn't offer
nearly as much.

Because the remarkably sharp, fast,
distortion-free Miranda lenses are
only part of the story.

There’s versatility.

Every Miranda accepts over 1,500
lenses and accessories. So you can shoot
everything from a tuna on the run
underwater, to Venus on the rise
through a telescope.

And with our thru-the-lens-metered

The next step is to learn what the
customer intends to do with the fin-
ished pictures, how she intends to
use them. This is also important and
we will go into it in the next column.

$

Alexander Shalran, 250 Fulton Ave., Hemp-
stead, N. Y. 11550.

even while using the most complex
assembly of lenses, bellows, extension
tubes and close-up attachments. (Our
Sensorex goes still further. Perfect spot
readings, thru-the-lens, regardless of
whether you use pentaprism or
waist-level finders.)

Thru-the-lens metered Mirandas start
at less than $190* for the model FvT.
Non-metered Mirandas from less than
$160* for model Fv. All feature the superb
50mm fl.9 automatic Miranda lens.

Ask your dealer to show you the
complete Miranda line.

You'll be surprised.
fidoE) Allied Impex Corp.,300 Park Ave. So.,
New York, N. Y. 10010. Chicago, Dallas,
Los Angeles. In Canada.- Kingsway”

models, you can get unerring light readings  Film Equipment, Ltd.

The surprising thing about
Miranda lenses isn't how

good they are.

But who they're better

MIRAN
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Leading professional
photographers prefer
Fidelity. This deluxe
holder is extremely
strong, thin, light-
tight . . . and gives
sharpest focus.

REPLACE worn-out

holders with new Fidelity. You'll get
finer photos and save time and
money, too! 2Vax3V, 3%ax4%, 4x5,
5x7, 8x10.

LOWEST PRICES « 2-YR. GUARANTEE
Write for Free Brochure!

FIDELITY MFG. CO.

9931 GLENOAKS BOULEVARD
SUN VALLEY, CALIFORNIA 91352

SO
with (

FILTJ
Adapte

Something new has
been added to the
world's most popu-
lar, dependable 120
enlarger . . , A new
Color Filter Adapter
for easy, brilliant
color reproduction,
Enlarger complete
—$120,50 |ess lens.

Burke & James, Inc.

333 W. Lake St.
Chicago, Ill. 60606
~

V

Write for Free Solar facts booklet.

AMONG PP of A AFFILIATES

PPA of Pennsylvania News

Donald Cope of Cope Studio, Levittown,
Pa., was awarded the PPA of Pennsyl-
vania's annual Winona Scholarship at the
association’s annual Awards Banquet in
May.

The Pennsylvania association’s execu-
tive secretary, Vincent DePiante, r., re-
signed from his post July 1, at the con-
clusion of his term of office. As elected
Secretary of the Board, he will continue
as a member of the Board of Governors.

The PPA of Pennsylvania has retained
the services of Multi-Service Associates,
2017 Walnut St., Philadelphia, to assume
the duties of the executive office of the
association,

Lundgren Portrait Scholarship Awarded

Leonard W. Lundgren, M.Photog., presents
first Leonard W. Lundgren Portrait Scholar-
ship for portrait principles course at Winona
School to Tom Cmiel, employee of the
H. Larson Studio in Minneapolis. Mr. Lund-
gren has donated $1,000 to the association
for use in these scholarships. The award was
announced at the recent Minnesota PPA
Convention

Tennessee PPA

At the Tennessee PPA convention July
8-10, M.Photog. Claude Orman presented
a memorial plaque to Mrs. T. W. Dicker-
son in recognition of the work of the
late T. W, Dickerson, M.Photog., for the
Tennessee association, Orman, a past
president of the Tennessee group, also
presented the Past Presidents’ Plaque to
Ray Burt, Immediate Past President and
partner in Orman’s Photo Shop.

MIPA Dues Acknowledgement Form

The film holder, a universally recogniz-
able symbol to photographers, became
the unusual theme for a membership
dues acknowledgement form devised this
year by Mid-States Industrial Photogra-
phers Association secretary Walter Wer-
ner. Seeking a system which would elim-
inate the time involved in typing indi-

vidual letters but would still be interest-
ing and personal, Werner had a photo-
graph made of a film holder with the
slide pulled almost all the way out. A
Kodalith copy of a “thank you” letter
was stripped into the copy negative of

Dues acknowledgement sent to MIPA mem-
bers was in form of a film holder. For new
members, a welcoming letter was substi-
tuted for brief renewal letter.

the holder, and the negative was printed
on 4x9” strips of paper. Slits were in-
serted at both ends of each “thank you”
letter and the membership cards were
inserted through them over each letter.

Merit Holders in Ontario

Albert Trotter (right), Vice President of the
PP of Ontario, attained the last needed mer-
it for a Master’s Degree at the group’s 83rd
Annual Convention. Here he is congratu-
lated by holders of a combined total of
more than 700 merits: Gene Botsford, M
Photog., Glen Nelson, M.Photog. and Tony
Wichers, M.Photog. Trotter received his de-
gree at the PP of A Exposition in Portland,

PPA of Manitoba

Larry Munk, industrial photographer, and Art
Best, PPA of Manitoba President, discuss
prints at the association’s June workshop.



PP of Ohio Convention
Prepares News Releases
Award winners at the PP of Ohio conven-
tion this year were assisted in getting
news of their awards to the press by the
association’s public relations committee
under the direction of chairman |im
Busch. Award of Excellence winners in
the print exhibit were photographed and
their names filled in on pre-written news
releases in a mass operation immediately
after the announcement of the winners
The releases and winners’ pictures were
immediately mailed to local papers.

At the Awards Banquet the following
evening, members of a Court of Honor

Doug Berwich, Rob Paris, Betti Busch and
Sam Oliver prepare press release and pho-
tograph for one of their “customers,” a
print exhibit winner

After PP of Ohio Awards Banquet, “Mid
night Crew” consisting of Ted Grote, Clint
Fehlhaber and Jim Busch (top) wash and dry
Polaroid negatives in Buschs’ bathroom

and winners of trophies were photo-
graphed as they received their recogni
tion. The Polaroid negatives were washed
and dried in the Buschs’ bathroom so
that the photographs and Awards Ban-
quet news releases would be ready to go
the next day.

“This public relations project enabled
our association to give a little more credit
to our winning members,” says Busch.
“Many have tried to get a story in their
local papers when they got home from
the convention only to find out that
stories two or three days old are no
longer news.”

PORTRAIT FINISHING

Cut film, 70mm, and 90mm developing
and processing, retouching, proofing
enlarging, coloring, heavy oil coloring,
waller prints, quality prints, copies.

Write for price lists.

OSBORNE LABORATORIES
910 Dalton St., Cincinnati, Ohio 45203

OIL PORTRAITS,
MINIATURES
AND COPY WORK

We can copy
any type original.
We have the experience

and
the Artists for the job.

Write for catalog.

SUCCESS
PORTRAIT
COMPANY

1301 McCallie Ave.
Chattanooga, Tenn. 37402

MOLEQUARTZ SUPER-SOFTLITES 750 to 4000 Watts

LI

SEND FOR
BULLETIN 107

INDIRECT DIFFUSED ILLUMINATION—QUARTZ IODINE LIGHT SOURCE

OMiole - F.chandbon Eo. 937 NO. SYCAMORE AVE. HOLLYWOOD, CALIF. 90038
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The Soligor Spot Sensor 1°
CdS exposure meter gives
you perfect exposures on
the nose. On

the ears, Or the head of a
black cat against a snow-
bank, without moving from
your position.

Just look through the
reflex aiming viewfinder,
and line up the circle with
whatever portion of your - Aﬁ
subject you want to read.

The Spot Sensor's ultra-selective, ultra-
narrow angle of acceptance lets you read
highlights and shadows separately for
perfect exposure balance. It prevents
extraneous light or contrasting backgrounds
from affecting your exposure readings

even when you shoot with telephoto lenses.

And the Soligor Spot Sensor CdS meter
has the range to cover any photographic
situation, from LV 3 to LV 18. It's calibrated
for film speeds from ASA 6 to 12,800,
apertures from f/1.0 to f/128, shutter
speeds from 1/4000 second to a full half
hour plus cine speeds from 8-128 fps.

A single trigger controls both high and

low light ranges; battery test and zero
calibration are built in, And the eyepiece
has a variable diopter adjustment to match
your vision,

The price will hit the spot with you, too.
Less than $90° ., complete with custom
padded leather case. At your dealer, or
write for literature. Allied Impex Corp.,

300 Park Ave. South, New York, N.Y. 10010.
Chicago, Dallas, Los Angeles. In Canada:
Kingsway Film Equipment, Ltd

1at1/100
on the nose!

ELECTIONS

Tennessee PPA

Joe Lyer, President; Jim Mil-
burn, First Vice President;
Roy Garrett, Second Vice
President: Bill Tracy, Third
Vice President; Mrs. Joy
Webb, M.Photog., Secre-
tary; Bob Grannis, Treasurer.

Buffalo-Niagara Section
PPS New York

Gerald E. Bruce, President;
Edward Jewsbury, 1st Vice
Pres.; Frederic Marschall,
2nd Vice Pres.; John Hul-
burt, Jr., Sec’y; Maurice
Coppin, Treas.

Daguerre Club of Indiana
Norris E. Mode, President;
Bill Ehrich, Vice President;
Robert Fahrenkrug, Secre-
tary-Treasurer.

Wyoming PPA

Jessie Janssen, President;
Ray M. Littler, M.Photog.,
Vice President; Don Dier,
M.Photog., Secretary-Treas-
urer.

PPA of Manitoba

Art Best, President; Ron
Ayers, 1st Vice President;
Louis Perrin, 2nd Vice Presi-
dent; Ken MacGregor, Sec-
retary-Treasurer.

Suburban PA (Minneapolis)
Ross Daniels, President;
George Zarifis, Vice Presi-
dent; Blanche Stalvig, Sec-
retary-Treasurer.

Columbus Society of PP

Seated, James Busch, Busch Color Studios, 1st Vice Presi-
dent; Larry Tibbals, Industrial Nucleonics Corp.,
President: Leo M. Wilhelm, Leo M. Wilhelm Photogra-
phy, 2nd Vice President. Standing: Bob Welch, Industrial
Nucleonics Corp., Board Member; Tom Brunk, Nation-
wide Insurance Co., Secretary; Wayne Bettin, Enway Pho-
tography, Treasurer; Lee Woodruff, Lee Woodruff Pho-
tography, Immediate Past President; Bruce Charlton,
Bruce Charlton Photography, Board Member.

Montana PP

Ernie Halvarson, 1st Vice President; Bill Gebhart, Presi-
dent; Mrs. Bill Gebhart, Secretary-Treasurer; Steve Had-
ragy, 2nd Vice President

PP of lowa




Double Your Appointments- Double Your Income

by Jack Schwartz

Y ou are only a bi-ped, not a centi-

pede. Unless you are engaged in
direct, house to house selling, your
two legs can't possibly cover enough
ground for maximum results. So why
limit your income to the limited ca-
pacity of your legs?

The telephone today is your scien-
tific management apparatus, that can
do a major part of your leg work, and
can pre-arrange and prepare your
project.

You use your legs (or your car) only
to get to those who already have indi-
cated to you that they are interested
in talking with you. You are no longer
working blind. You are an invited
guest, fresh and well-primed for busi-
ness, because you are going to talk to
a host who is bound by the rules of
hospitality to be gracious to you since
he has invited your coming. And,
when finished, you will go away fresh
for another invited call, your morale
high and your feet untired.

Your greatest profit lies in saving
"Time — precious Time." As a top-
notcher once said, "Salesmen have
really one thing to sell — not wood,
not steel, not cloth — nothing but
Time."

To be sure, they trade their time for
salaries or commissions, and every
day it is the record of time actually
spent in selling that really pays off.
The great drawback has long been
that the average salesman has been
able to present his sales arguments to
genuine prospects for only about Ve
to 2 hours of each day. The rest of
his time has been wasted in waiting,
traveling to and from prospects, try-
ing to gain admission, talking to
"buffers” and nonprospects.

Now, thanks to the greater toler-
ance of telephone calls and the
stricter use of telephone courtesy it is
possible for a well-trained salesman
to secure appointments by telephone
from "cold" prospects selected with
an eye on economical routing, and by
spacing of appointments to calls, to
come out with from one-half to twice
as much effective selling time — in
other words, instead of IV2 to 2 hours

per day, 2V2 to 4 hours per day. Dou-
ble your appointments — double your
income.

Telephone Salesmanship

You can uncover a full supply of
prospects by telephone. Many sales-
men fret constantly about their in-
adequate supply of leads or prospects.
How ridiculous! They are hooked up
by telephone to practically every
prospect there is, and a few turns of
the finger will bring any of them into
conversation with you.

Don't be afraid of the fact that you
are a salesman, with something to sell
this prospect. It is quite entirely up to
your ability, understanding and tele-
phone personality, whether this
"cold" prospect will irritatedly hang
up on you or recognize in you some-
one he might well profit by talking to.
That is Telephone Salesmanship, a
technique you should learn at once. It
is the new, indispensable addition to
the art of selling.

You increase your sales prestige by
telephone appointment making. As
you must be aware, it is usually only
VIP's ("very important persons,”) who
insist on making telephone appoint-
ments in the ordinary way of life.
Therefore, your prestige as a salesman
is automatically enhanced when you
ask for an appointment, instead of
knocking at the prospect's door, un-
announced.

At the same time, and by the same
token, you are rating up the prospect
himself, increasing his or her own
sense of importance. You have shown
your appreciation of their conve-
nience giving them a chance to de-
cline to see you. This builds up the
effectiveness and promise of the in-
terview and makes a successful sale
more likely.

The telephone gets you in where
other methods fail. When you tele-
phone a prospect to ask permission
to call, the courtesy, consideration
and respect is so marked that every-
thing is at once on a much higher
plane.

Why? Because on the telephone his

guard is down. He knows he can hang
up on you any minute he chooses,
whereas shutting the door on the
"cold turkey" salesman is more diffi-
cult, irritating and embarrassing.

When we answer the phone, we are
not in a rejecting mood, but in an ex-
pectant one. We hope something
pleasant, profitable, interesting will
come over the wires. It is up to the
salesman prospecting by telephone to
help maintain this favorable attitude,
and thus continue to open doors to
prospects who might not want to
receive uninvited persons.

With the telephone, you are kept
on a straight track at a good forward
sales pace. Traveling "round the mul-
berry bush" is too wasteful. Sales ex-
ecutives have long tried hard to route
their field men so that they would get
more person-to-person calls into a
day with less mileage between calls.
This kind of routing is not easy.

You really begin to solve the prob-
lem, however, when you operate on a
telephone prospecting basis, choosing
your localities and competently rout-
ing and scheduling your appointment
hours. You can help courteously to
suggest a time to the prospect, to aid
you in making good "track" for your
calls. But in any event you can choose
the section of town, the street, even

16mm £ 35mm

Ektachrome
motion pICtU re

SLIDES

m m strips

108 West 24tti St. New Yo* 1001
CORNER AVENIE Ol AMERICAS

PHONE: (212) 924-8573
CABLES: LABSBEBELL.N.Y.

for NEW 1966 Price List R9
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Quality Portrait Finish-
ing for Professional
Photographers

NORTHEASTERN &K e Inc

Complete Service Includ-
ing school composites.

Soflttylng your “hard-to-ploato” customers

755 Boylston St. . Boston, Mass. 02116

S V
SMTHMICTOR f

NEW QUARTZ r
STUDIO KIT

Complete Studio
In An Attache Case

3 -600 watt new improved
model Q1 P3200 K Quartz Lights.

3 - S6 Stands - multi-purpose Stands with an
almost indefinite combination of heights.

1-512 Adapter for Background Stand.

1-630L Case. Holds complete outfit.
With compartment to hold Extension
Cords and Spare lamps.

Complete Outfit No. K2 .. .$100.00

AT YOUR DEALER OR WRITE FOR CATALOG

SMITH-VICTOR CORR.
Griffith, Indiana 46319

classified
ads

Situation' or help wanted, 10c per word, mini-
mum $2.00. All others, 20c per word, minimum
$3.00. Box number, 60c service charge to cover
handling plus 5 words. Cash with order. Closin
date for new advertising, corrections, or cancel-
lation orders, one month preceding Fubllcatlon.
Send replies to box number ads c/0 THE PRO-
FESSIONAL PHOTOGRAPHER, 1090 Executive
Way, Oak Leaf Commons, Des Plaines, 111 60018.

HELP WANTED

Have opening for experienced portrait photogra-
Eher._ Lar%e Studio dom?_ Color & B/W. Koen
tudio. 2222 Broadway, Lubbock, Texas.

Experienced Photographers Commercial and Por-
trait. for prestige Palm Beach studios. $6000.-
$12,000 plus . .". fun in the sun! Send recent
gla_hotograph .and com{)lete resume to Box 903.
he Professional Photographer.

Willard Stewart, master photographer, who op-
erates a beautifully designed studio, with excel-
lent working conditions and catering to a hl%h—
level clientele, doing 75% color portraiture, has
opening for a man_thoroughly experienced in all
Phas_es of a Portrait Studio. Write stating quali-
ications, photo and salary exﬁ)ected. 1 River-
view Avenue, Wilmington, Del. 19806.

Creative Photographer capable of producing pho-
tography for advertising and sales promotion pur-
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the block, or the building you wish
to work in, with a minimum of dis-
tance in between.

Important Part of Sales Job

You win more sales when you have
"conditioned" your prospects. Every
prospect who has consented by tele-
phone to be called upon, is a picked
and preconditioned prospect. An im-
portant part of the sales job has al-
ready been done. Consciously or un-
consciously, he or she has given you

a signal that he is in the market for
your goods, or at least, in an unde-
cided state. The telephone appoint-

ment consent has screened out the
non-prospect, the hostile or deter-
mined rejector, the convinced hard-
shell disputer.

By calling ahead, you confine your
working area and concentrate on a
preferred class of prospects. You se-
lect tomorrow's working area, confine
your telephone prospecting to this
area alone, and by knowing precisely
what type of prospects there are in
this selected area, you are able to
shoot much closer to the bull's eye, in
your sales talk. As you go from one
interview to the other, you become
more efficient because you learn
more about the reactions of this type
of prospect in this particular area.

Satisfied Customer Will Provide Leads

The telephone keeps you in closer
touch with customers. Naturally, you
will be going back to those you sell,
to service them, or to sell them again.

You can do this at tested intervals
with a large number of customers,
and thus continue your active contact
with them, without exhausting your-
self physically. You thus build up a

poses. Excellent Iargse Studio facilities_and equip-
ment. POHLMAN STUDIOS INC., 527 N. 27th
St., Milwaukee, Wis. 53208.

Experienced portrait phqtograph_er thorough
knowledge all phases quality portraiture. Perma-
nent position, with oppor_tun|t¥_ for eventual
partnership. Starting salary in 5 Tigures_for right
man. Full details of experience including photo
in 1st letter. Studio located in Chicago Area.
Box 806. The Professional Photographer.

Opportunity for studio manager — with a solid
background in photography. Our studio is a pro-
qrr]esswe quality portrait-commercial_ studio in
the $100,000 plus class. Profit sharing and an
opp_ortunlgy to buy stock in the corporation, if
desired. Send resume, photograph ‘and salal
requirements with letter immediately to: J. H.
Troup Jr., M.Photog., Sterling Studios Inc., 3510
Derry St., Harrisburg. Penna. 17111

Florida Studio doing $20,000 a year needs man
to take complete charge. Reply Box 904, The
Professional Photographer.

Photographers: Shoot college yearbook portraits

this fall for nationally known studios, using Beat-

tie-Coletnan cameras; must be thoroughly expe-

rienced in school Iphotoggapgy; $175 weekly. Rap-

gqport Studios, Inc., 9 5th Ave.. New York
ity.

Excellent opportunity leading color studio needs
all-around photographer thoroughly skilled in
portraiture, weddings, commercial, and Ekta-
color processing. Opportunity to become junior
partner in short period of” time when ability
proven. Owner has other interests. Excellent
salary and benefit plans. Apply only if you can
produce high standard work. Sénd resume, salar:
expected, and recent photograph to: Dr. E.
Swakon, Hi-Fi Photocolor Studio, 5905 Calumet
Avenue, Hammond, Ind. 46320.

large and expanding web of customer
relationships, which is certain to ex-
pand your income. You can also make
use of these customers to provide you
with more leads. A satisfied customer
doesn't mind being referred to, or
recommending other prospects.

Telephone prospecting enables you
to sell almost anything, anywhere.
The telephone companies have made
it as easy to call someone 1,000 miles
away as 1,000 feet away. An astonish-
ing amount of long-distance selling or
appointment-making is done today in
many lines of business — even in the
selling of locomotives or bridges.
There are firms which sell nationally
by telephone, even internationally.
The further the distance, the more
logical that you make an appointment
by phone, rather than travel and take
your chances on not being received,
or not finding the customer in.

But you must modernize your sales
approach to fit this new era, and don't
think ordinary sales experience will
be enough. Telephone prospecting is
a highly specialized technique, full of
sink holes for the wunprepared and
thoughtless. Take a refresher course,
if you possibly can, to bring yourself
up-to-date on this highly effective
way to win more sales. Or read up on
the telephone techniques of the suc-
cessful salesmen. ®

lack Schwartz is director of the lack Schwartz
Telephone Sales Clinic, P.O. Box 24997,
Village Station, Los Angeles, Calif. A copy
of the book "How to Get More Business by
Telephone" is available for $5 by writing to
this address.

Lab Manager — production-type R. Ektachrome
experience “helpful. Great opportunity with fast
growing company. in southern Calif. Send resume
and salary requirements. Reply Box 805. The
Professional Photographer.

Photo Darkroom printers, our expanding color
labs need darkroom printers. No color experience
necessary; must know cropping. We will train.
Excellent pay, benefits, bonus. Call collect. DNJ
Color Labs.” 1311 Merriville Rd.. Crown Poaint,
Ind. 46307. Phone 219-663-3210.

Receptionist-Saleslady to also operate portrait
camera. Experienced. Steady studio employment.

Write Sanchez Studio, 106 N. 3rd St., Las Vegas,
Nev. 89101.
Printer-Photographer also negative retoucher.

Experienced for quality school” and studio vol-
ume, Steady studio employment. Write Sanchez
Studio, 106" N. 3rd St., Las Vegas, Nev. 89101.

Publishing Opportunity. We recently acquired
Visual Medicine and ‘offer growth opportunity
to knowledgeable person with sales or advertis-
ing experience. We will teach publishing business.
Title of Position is Marketing Director. Compen-
sation is salary, plus over-ride, Blus expenses.
Write fully of 'your photographic background in
confidence. North American_Publishing Co., 134
N. 13th St., Philadelphia, Penna. 19107.

Central Florida studio has opportur]i_t%/ for semi-
retired photographer. Must have abilify to do all
type small town work. Apply Box 903, The Pro-
fessional Photographer.

MANAGER FOR PHOTO reproduction depart-
ment. Long established commercial photographic
reproduction company needs a man with good
(equivalent to 10 years) technical knowledge and
supervisory experiénce.” Will have full charge of



production, plant layout, equipment maintenance,
etc. We are constantly expanding and_improving
ourdproductlon facilities with opportunity tor up-
ward movement. Company does copying, black
and white and color, makes contacts, enlarge-
ments_and murals, slides and all related visual
aids. Chicago location. Write Box 905, lhe Pro-
fessional Photographer.

PORTRAIT PHOTOGRAPHER capable of doing
quality work for an exclusive suburban_studio.
Must ‘do retouching or coloring or both. Prefer a
woman; will consider a man. Reeves Photography,
1719 Broadway. Lubbock, fexas.

SITUATIONS WANTED

Experienced Photogi(r_apher of 17 years desires
managerial and working position (with potential)
in established studio. Prefer southwest or west
area. Wife- available as receptionist. Will send
resume. Box 900. The Professional Photographer.

COMMERCIAL-M EDIC.AL-FORENSIC PHO-
TOGRAPHER. Complete photographic service
including documentary motion pictures. World-
wide assignments accepted. Contact Snow T,
Jamison, Jamison’s Photography, 1720 Peachtree
St. N.W.. Suite 733. Atlanta,” Ga. 30309, Tel.
875-8376 (404).

something here you need?

YOUR LISTING HERE

will give your product or service monthly
national coverage at a cost that will fit
into the smallest budget.

PROFESSIONAL SERVICES BY

cShaf-ran

e Copy Photo Restoration e Airbrush
work on Color prints <  Estimates and
Appraisal *  Consultation

SHAFRAN PORTRAIT CO., 516-1V-9-3636
250 Fulton Ave., Hempstead, N. Y. 11550

WILLIAMS

FILM HOLDER REPAIR

Al/Nlcxancler

4x5 holders

5x7 holders .
8x10 holders .............. 2.25
Grafmatics.........cceceeeuennne 3.00
Slides — 4x5-5x7........ ea. .75
8X10 .veiieiiie, .ea 225
Kodak 8x10 slides .......... 3.25

REpublic 3-6703
5910 SOUTHCREST
HOUSTON, TEXAS 77033

E k taco lor

P rin ts

2 0 x 2 4

$20 FIRST PRINT
3 DAY IN PLANT SERVICE

RUNDER PHOTO CO.r INC.
1525 Olive Street
St. Louis, Mo. 63103
Area Code 314 241-9311

Rigid and strong — molded one piece, grey poly-
etﬁylene, with 3/16" wall thicknesg. grey poy
Number: I.D.___ Height: Price, W/Cover:
57032 18" 7 $14.00
57033 18" gy 14.00
57034 18" 14/2" 14,00
57035 — Floating Cover for above 4.50

57036 — %" Spigot installed (as above) 5.90
QUANTITY DISCOUNTS: Less 10% for 2 or more;
less 15% for 5 to 10; and less 20% for 10 or more!

U. S. PLASTIC CORP.
1550 ELIDA RD. LIMA, OHIO 45805

Shoating colar!

New Camdel 120 roll film adapter for Beattie
70mm or 90mm or Camcrz_Camera, 10 expo-
sure ideal format $99.50. See your dealer or
order direct Parcel Post C.O.D. . .
Also. Precision Camera modifications, film
dryers and processors made to vour specifica-
tions. Send us your inquiry — Camdel. Incor-
orated, 933 West Collins Avenue, Orange,
alifornia 92667.

SPEEDLIGHT
SERVICE

Repair of all
professional Strobes
17129 Chagrin Bivd.

Cleveland, Ohio 44120

600IDEASror LABELS

NEW FREE CATALOG of eye catching, effective label
ideas in actual color. See these distinctly differ-
ent FENT-ONAMEL labels and how you can
them to increase your sales

OVER 160 000 SATISFIED CUSTOMERS!
Write today to Dept. CA-4

FENTONLABE. QO *“HiI*K |

FOR THE PROFESSIONAL

Atkinson-Stedco Color Film Service
24-Hour Color Film Processing
of Ekfachrome, Ansco & Anscochrome Film
Qualify Dye Transfer Color Printing

We still process E-1 Ektachrome
Custom Color Prints

Color Slide Duplicating With Masking
Service Available

All orders are given individual attention by skilled
personnel to insure fine and consistent quality.

Write for prices or send film to:

Atkinson-Stedco Color Film Service
7410 Melrose Avenue WE. 3-5954
Los Angeles, California 90046

m Dries 35mm, 120 film dustfree
right on processing reel!

m Fast, safe drying of color
and black - and - white ... inas
little as 90 secondsl!

m Compact wall-mounted unit.

m Washable air filter; thermo-
statically controlled.

$104.50

Erttae Enterprises. Inc.

817 W. LAKESIDE + MADISON. WISCONSIN 53715

SPEED-EZ-ELS

Compact — r\b_Ad'{l\gtrTmN o
.6 POPULAR SIZES

Plui tpeclal tiiet on requett

1447.......$12.95

Send for Free literature.
A. J. GANZ CO.
lot Angelet, Calif. 90036

SATINAGylic Spriy

ly Lfiftkev
. 1310 tACf OilVI $1.

Rofedt adBoodtifics Gdar Rirts

THAYER & CHANDLER{/ v

ot tre portiiuiir artist
UNO fCR CATALOG
Number 52

215 W. OHIO ST, CHICAGO, ILL 60610

EKTACOLOR DEVELOPING AND
TYPE “C”
COLOR PRINTS

Dye Transfer Quality
Send for Complete Price List

CUSTOMCRAFT COLOR SERVICE
P. O. Box 6618 Washington, D. C. 20009

FOR MARGINAL PHOTO PRINTING
Trademarks Photos Fas!

Prints Clearly and Distinctly
Nameplatesninterchangeable
Capacity lixi

FOTO-SIG with Nameplate f 695

BEN &%WBWPANY
detsndith caufoma €au

EASH

The tecret Let in four Off-
Center rubber peg* thot
hold paper ond g.ve border*
lei* pr.nti. Clothe Eoiel it
Fost, Po*ite, No Glue or
Clou & Unbreokoble. True
regittrotion with one hand
operation. ORDER NOW —
FROM YOUR DEALER or tend
sl4 Comb. , ,,*695 check to u* direct —
6a7-8x10*11x14 — bock guoronfee. Write for

£20 Comb. $Q95 brochure ond tee how to
14x17- 16x20... . ! hove the Beti For leu.

CLARKE COMPANY +*0x 2123 ROANOKE, va

CALCIUM
SEQUESTERING AGENT

Effectively prevents the precipitation
of calcium and magnesium softs
found in normal and hard water
causing turbidity and sludging of the
developer, scum on the surface of
films and prints. and scale on proc-
essing equipment. CALCIUM SE-
QUESTERING ACEM' may safely
he used in place of distilled water in
all photographic and technical appli-
cations. Write for sample and tech-
nical bulletin.

24— 1 gallon packages 1.98 ppd.
24—5 gallon packages 6.00 ppd.
CALIFORNIA
GRAPHICS COMPANY
409 Sinex, Pacific Grove, <alif. 93950
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Well qualified graduates of Brooks Institute,
fully trained in all phases of professional pho-
tography fstill and motion), are available if con-
ta<ts are made well in_advance of graduation.
Your employment inquiry will receive prompt
attention. One or._ more of our_selected students
will correspond with you regarding your position.
The demand for Brooks “graduates is always
greater than the supply. The earlier your request
is received the sooner the placements can
made. Brooks Institute of Pho_tographg, 2190
Alston Road, Santa Barbara, Calif. 93103.

RETOUCHING & COLORING

Quality retouching, reasonabg priced, fast ser-
vice. school work accepted. George Klein, 6016
John R, Detroit, Mich. 48202.
QUALITY RETOUCHING: B/W-dvc-etrhing
restorations & corrections. PAINTINGS: light-
mcdiurii-heavy on photographic prints or_canvas.
Robin Fox, 1539 San Leandro Ln., Santa Barbara,
Califf9 3 1 0 3 ,
Professional. Oil Colorist; 'Winona trained; six
years experience in light oils; for free trial and
price list send 8x10 toned photograph with sam-
le of type of work you desire. Elda M. Franz,
iny 152, lloessel, Kan. »7(r>i.
Artist-Colorist 25 years professional experience
serving brtter studios. Light & heavy olls. Dis-
tinctive, accurate work. Reliable service. No free
samples. Alice Day, 42 Valley St., Willimantic,
o n n .
Retouching and etching. Winona School of 1966.
Ready to start. Sample done free. Mrs. Albert T.
Proudley, 509 Park Overlook Dr., Worthington,
Ohio 43085.
Oil coloring, experienced. Reasonable prices.
Sample_done free. Ginny MacKenzie, 1. h
Ave. Philadelphia, Penna. 19126.
Quality Negative r_etouchinf. Dependable Serv-
ice. Lorraine Partridge, 114 Woodland Terrace,
Oaklyn. N. J. 08107._ _
oil Colaring and retouching, etching and correc-
tions. Light, semi-heavy and brush ~oils. QUallty
|
1

work at a price you can afford. Stella Williams,
M P O. Box 408, Springfield, Mo. 65801.

Professional retouching; light, semiheavy and
brush oils, printing and copy work. High qual-
ity, reliable’ service, lowest “prices. Serving the
studio and school photographers for over 20
years. Colonial Portrait Service, 346 Gregory
Ave., West Orange, N. J. 07052.

Oil Coloring, experienced. Reasonable prices.
Sample done free. Ginny MacKenzie, 1205 70th
Ave., Philadelphia, Penna. 19126.

Professional negative retouching, color, B&W,
corrections; 15 years' experience; work guaran-
teed. /.. Zurawtki, 17 Grove Terrace, lrvington,
N | 07111

NEGATIVE RETOUCHING, finest workman-
ship assured. Prompt service, send negative for
sample. Albert Campaiola, 122 Jackson St.,
Lawrence, Mass. 01841.

Portraits gainted from &%oto?raphs. Oil on can-
vas 16"x20" only . Information, Don’s,
P.O, Box 157, Arkadclphia, Ark. 71923.

Fine retouching, _etching, corrections. For the
most dI_SCI’ImInatIﬂ% black-and-white specialist,
twenty-first year. Anthony Alianello, 40 Fulton
St., Pawrence, Mass. 01841

Negative Retouching, etchin?; fast service: mod-
erate prices. Kusber, 20255 larraine Ave., Gleve-
land, Ohio 44126.

Retouching, coloring, school ne atives,_ etc.;
rompt, reliable, reasonable. J. R. Langston, 404
esley Ave., Oak Park, IIl. 60302.

Oil (adoring; prompt, reasonable; send toned
print and one of 5i/our_ oils for sample to An-
drra's Art Studio. Erie St. N., Massillon, Ohio

Master colorist; have held programs and_served
as judge at state conventions and many civic or-
ganizations. We have the staff to handle you
when you need us most. We heat-dry our 0ils
for fastest service. Send 8x10 toned print for
sample. Classes in oil colorlng available. Royse
Graphic _Color Studio, Shelby-Mansfield Rd.,
Shelby. Ohio 44875.

Retouching: Volume or piece work. Prompt serv-
ice; reasonable prices. Send sample; Jack Brand,
7321 Canterbury \ve,, St. Louis, Mo. 63143.
Efficient, neat, clean_ oil coloring on toned pho-
tographs. Good service. The Studio, Portland,
Penna. 18351

Qil (adoring: 12 years experience light and_brush
im

oils. Send e print and one of your oils for
sample  Prompt, reasonable. Barbara Keller,
Jameson, Mo. 64647.

Dede’s Photo Color Shop. Owner author of book
"Natural Photo Oil_Coloring" published by Ant-
hoto. Services available for IIxl4's and larger.
eluxe and Brush. 2471 Thrasher Drive. Macon,
Ga. 31206.

Color Negative_ retouching specialist 3 years cus-

tom lab experience. Low Prices. Fast Service.

Finest quality obtainable anywhere Spotting un-

r’cﬁpeﬁsary. Jerome, 14517 Grand River, Detroit,
ich.
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Professional negative retouching; 27 years experi-
ence; regular and color; fast service; reasonable
and reliable. William Speizer, 3601 Murworth,
Ifouston. Texas 77025, MO 5-5345.

Retouchin%—_de endable wishes year around work.
Maurice agrou, 22748 N. Kane, Detroit,
Mich 48223,
Quality B& W retouching-etching; school-studio;
romg)t,_ expert service. E. Fsten. 422 W. Upsal
t., Philadelphia, Penna. 19119. Phone: 848-0995.

RETOQUCHING, COLOR_ AND BLACK-AND-
WHITE, oil coloring, printing and enlargmg,
and restorations. Planet Laboratories, Inc.,” 320
Ann St., Hartford, Conn. 06103.

COMPLETE OIL COLORING; rapid, reliable,
reasonable. We serve nearly 100 photographers,
some for over 20 years, many of them Masters.
They like our service; you will too. Colortone
Artists, 6930 N. Clark St., Chicago, Ill. 60626.
Professional retouching, etching and corrections:
21 years of experience; up to 4x5 school work,
75¢c each: 4x5 adult, $1 each; send sample nega-
tives; Tel. Area Code 212—ST 8-6200; Photogra-
%hy by Ahmet S. Gurdemir, 587 Fifth Ave,
rooklyn. N. Y. 11215

NEGATIVE RETOUCHING, finest quality. Best
?\levlce. Helen Maris, 403 W. 44th, New York 36,

FINISHING

Mr. Photographer: we will copy any size photo-
raph up to 8x10 and make you 25 silkfinish
illfolds or 20 silkfinish billfolds in seoia-tonc
for_orlllxsfsl.oo. Marchion Photo Service, Fostoria,
Ohio 44830.

School Shooters. Receive highest quality Color
or Black/White school picture packages with
speediest delivery at_ biggest money making
Brlces. All popular 5x7, 37x5, or 4x6 formats.
hone Area 816 ACadcmy 9-3484, or write
CAMO Photo Products, 24209 E. 40 Highway,
Blue Springs, Mo. 64015.

Enlarging, retouching, coloring, painting; heavy
oil special from $5.90; send for price list. Colo-
nial Portrait Service, 346 Gregory Ave., West
Orange. N. J

CUSTOM FINISHING, - established since 1943.
5x7 and 8x10 matte finish prints, black-and-white
or toned 10# DISCOUNT TO PROFESSION-
AL PHOTOGRAPHERS. For more information
on prices and delivery time write CENTURY
STUDIO. 10424 W. SEVEN MI1LE, DETROIT,
MICH. 48221,

CUSTOM BLACK-AND-WHITE PRINTING,
oil coloring, restorations and retouching, Planet
(I)_a‘ks)oiatgr!ses, Inc., 320 Ann St., Hartford, Conn.

Beautiful _Colloty{)e reproductions. 1M 8x10 Col-
IotyJ)e prints with linotype title 7c each. Post
cards with title and printed front and back less
than 2c each. Retouching. Artvue Post Card Co.,
225 3th Ave., Dept. F, New York, N. Y, 10010.

Hottest_Store promotions with Camocolor Profit-
Paks. For immediate free information, phone
Area Code 816 ACadcmy 9-3484. Camo Photo
Products, Blue Springs. Mo.

Profits in quantit}l \}\)/rints — if you don’t work
yourself to death! We'll make the prints — you
make the profits; 8x10s — 1M only 8'/ac each.
Post Cards — 1M only 3c each. "Service and
quality guaranteed. Write for samples and com-
plete “price list. Special discount to photogra-
phers.  Kier Photo Service. Department NPC,
I Il Superior Ave., N.E., Cleveland, Ohio 44114.

STUDIOS FOR SALE

Well Established modern residential Studio in
western New York town. Portraits 100# color.
Annual gross $60,000. Retiring. Llldeqwst Studio.
134 W William. Bath. N. Y. 14810.__

Northern California commercial-portrait Studio.
22 years in large, growing city. Quality reputa-
tion. Lease on fully equipped,” modern,” air con-
ditioned, custom designed new photo building.
Opportunity for experienced, able, and finan-
cially responsible firm or person. Owners retir-
lr?%l_ Reply Box 801, The Professional Photogra-
phCT.

Portrait studio. Finest reputation. Established 15
years, Westchester area of Los Angeles. Last
year’s gross $28,000. One photographer and part-
time receptionist. Future business booked. Sale
price $12,500, $7,000 down, balance on terms to
ualified party. Reply Box 207, The Professional
hotographer.

For Sale in prime residential area of Milwaukee,
near fast growing suburbs, well established Por-
trait and Wedding Studio grossing over $40,000
?_|er year with unlimited potential — no schools.
usband and wife operation with part-time help.
Large reception—two dressing rooms, 20x30 cam-
era room, ample parking. Lower level: finishini
and two_darkrooms with space for expansion. Wi
sell to flnanC|aII¥{ responsible and professionally
ualified party. Reply Box 902, The Professional
hotographer.

Excellent _opportunity for expansion; excellent
re-order file; established reputation for portrait,
weddings _and commercial; modern air-condi-
tioned, "prime location, reasonable rent; financial

records etc. will speak for themselves to quali-
fied buyer. M.Photogs., must leave state soon.
Write . Photography Studio, P.O. Box 10093,
Phoenix, Ariz.

Business opportunity portrait studio; fully
equipped; plus three apartments_ furnished and
rented. Property excellent condition with park-
ing area; central(ljy located growing commun|t¥;
suitable also for drug store or florist shop. Write
R. P. Hanna, Elizabethtown, N. Y. 12932

Portrait Studio established 23 years. Exceptional
clientele-finest reputation. In “center of ~White
Plains, N. Y. (finest business area in East)
Good_Lease-Responsible Parties, only. Reply Box
808. The Professional Photographer,

Fully equipped studio and attached 5 room home.
Due to_age and health. Excellent for young man
and wife, Price $19,500. Good FOSSIbIlIty for
Commercial. Industrial and School work. "Park-
er's Studio, 407 W. Main, Flat River, Mo. 63501.

Residence studio in Oklahoma town of 8000.
Ideal for family, good potential, One school
under contract now. Portraits, seniors, weddings.
Commercial could be added. Established 18 years,
finest reputation. Reply Box 709, The Profession-
al Photographer,

Money Maker—Portrait studio, long established
in Midwest town of 20,000. Very_little competi-
tion, excellent prices, modern equipment for fast
production, and unbelievably low overhead, re-
sults in unusually large net profit. Priced at less
than half replacement cost. Failing health forces
retirement. If you can take pictures, you can't
help but make” money on this. Reply ‘Box 809,
The Professional Photographer.

Arizona_ Studio established 14 years. Portraits
& candid weddings. Homey studio combination
located on nice corner lot. "Fruit & shade. Good
equipment. ldeal for man & wife or can expand
with schools & commercial. lllness forces sale.
$29,000 with $10,000 down. Saguaro_Studio, 5534
W. Palmaire, Glendale, Ariz. 85301. Phone
(602) 937-8591.

EQUIPMENT FOR SALE

8x10 Century studio outfits for sale. New in
original Eastman crates, $500 each. 1. Dobkin,
14 S th Ave., Bellwood, IIl. 60104. Phone
547-7373.

Hyran 5" continuous print processor. Including
automatic replenisher “meters. Excellent condi-
tion $895. Glen Studio. 209 S. North Ave., Fair-
mont, Minn. 56031.

Norwood Meter $9.50; roll film holders. 1 No. 22,
3 No. 23, $25 each; Megalume 200W Sec. flash,
$200; 16mm Bolex 3-lens, $275; Bell & Howell 70
DL, $225: Ampex PR-10 Recorder, $800; Praktina
35mm & Bulk magazine. $150; Graphics. 2'/4x3'/4,
$125; 4x5 Crown, $150; 4x5 Super. $200; Rollei-
cord, $25; Rolleiflex, $150; Welch Densichron,
$150; Keith 90mm barks, $110; 35mm Roll Film
Printer, $150; Sylvania 70 Watt Flash, $40 each—
8x10 Ansco view & Tessar compound lens. $150;
Blue-Ray Proofer, $100. Rod Witmer Studio,
Route 309, Quakertown, Penna.

Reduced, used, 90mm Imperial Cameras. 10 inch
lens, excellent condition, $900; Extra_Magazines,
$200;, Extra lens board, $130. Used, 70mm Beat-
tie Cameras, 63pb inch lens, $550; Extra Maga-
zines, $175. Used Santa Claus Cameras, complete
with lights, $150. Davis Sanford Tripods. $50
each. Sampson Tripods, complete with dollies,
$120. Specdotron, four light "units, 550ws, like
new. $350. Used cases for Beattie Cameras, $20.
Ascor-AL423-A. Portable. , $225. New
equipment also available. Contact M. L. Strauss.
Fact Professional Photo Finishers, Inc., 1706
Washington Ave., St. Louis, Mo.

17 piece Graflex X-L, warranty, save $500. M-R
750 watt spot, barndoors. Comet boom. M-R
2000 watt spot, barndoors, 2-section stand, casters.
Photogenic 1000 watt studio modeling lamp, dif-
fusor, ~ 2-section stand, casters. Like new all for
$400 or trade. Want Nikon F, Hasselblad 500 C.
Qéggg Arts. 2921 E. McDowell, Phoenix, Ariz.

£10 Cirkut Camera outfit Turner-Reich lens in
shutter $495; 8x10 Centur?/ studio outfit $145;
8x10 Deardorff Commercial series studio camera
$600: 5x7 Rembrandt Portrait camera $39.50;
11x14 Korona View with extra 8x10 bark $60;
5x7 Ansco View $75: 8x10 Eastman 2 D $80: 8x10
Velostigmat /4.5 Black Barrel $72.50; 3" Ektar
Proj. coated $24.50; 18" Cooke Portrait f/5.6
Anastigmat with soft focus adjustment $75: 16"
Kodak™ Portrait sample $120; 8'/4" B&L Tessar
f/4.5 $37.50: 8x10 B&L Tessar coated f/4.5
$87.50; 12Vi Velostlgsmat convert. 6.3 Betax $40;
1/t Velostigmat f/4.5 $29.50; Large selection of
Process_lenses at low prices: Pakoiux Washer S.S.
Drum $250; Pako Economy Dryer-Gas $250; East-
man Print Straightener $275;" Leedal Sea Wave
Washer 20x24 $135; Leedal Sink 25"x90"x6"
$225; Kodak Processor Model 2_sarm3le $120;
Densichron £10 LN $300; Polaroid 3 $350;
4x5 Omega D 3 162mm and 90mm Lenses $350;
Photogenic Studio Masters Strobe L N $250;
Adams Retoucher L N $199.50; Pako Print Flat-
tener $145; 8x10 Elwood EnIarger—Grav $315;
MID-WEST PHOTO SUPPLY CO.. 65 E. South
Water St., Chicago, 111 60601.

Turn to page 102



something here you need? PORTRAIT  NECKLINES!
M Drar y G ! '. 52.90

467-8123

FILM HOLDERS REPAIRED Complefe Background Control “ S 3
aureen o ollywoo
M FOR OUR FINEST WORKMANSHIP :
RO RUBBELR CEMENTING = NON PEELING MODEL W 1300 N. Wilton PL., Hollywood 28
CLOTH HINGE REPAIRED BY EXPERTS USING OLL
ORIGINAL MANUFACTURERS' METHODS A
4x5—%$1.65 5x7—%1.75 8x10—%$3.00 BACKGROUND CONYROL
12 and 18 Bag Graflex Magazines — Grafmatics Now with core-wound 'NSURANCE BENEFITS
Also Other Sizes — New Riveted Slides Sold TEC *Uw,us:; Available to all members of PP of A
P back d paper — l. Income Protection 2. Major Hospital
NEW FILM HOLDERS IOR SALE! PROVEN B[SY awval nd 6 9and 3. Life Insurance 4. Hospital MONEY
4xS - 5x7 - 8x10 - 10xI2 « IIxi4 - Bx20 - 12x20 - 14x17 12 widths. Time 5. Pension Plans
p - h:\( in the Compare the Associati Rat and B fit
Phone 516 HO”ma” Camefa CorporaUOH and still with anything on t‘.‘xi‘r‘n‘u:i:.‘.Y:):'sH k:: w.vn'rr;:eldf
MY 4-4470 19 Grand Ave., Farmingdale, N. Y. 11735 ’”"‘;ff"}"g PP OF A GROUP INSURANCE PLANS
t 310 S. Michigan Avenue, Chicago, IIl. 60604
Dealer |r (|
write for tree descriptive literature
PHOTO TECH 90 Bayfield St. BLACK & WHITE
St. Paul, Minn, 55107 )

QUANTITY PRINTS
RETOUCHING Post Cards low as 3!/5¢, 5x7 low

as 4¢, 8x|0s — as low as 7¢c. We
do the work—you get the
money. Dependable service to
the trade, coast to coast since

COLOR — BLACK and WHITE

“You've tried the rest—-Now try the Best”

24 HOUR SERVICE GUARANTEED

also
COMPETE with the LIGHT, MEDIUM AND HEAVY OILS 1936. We guarantee our repro-
BIG OPERATORS FAST EXPERT SERVICE ductions as good or better than
Custom-made 6-lens Cluster and easel priats 6 wal- TED WAHNON ENTERPRISES your original. Send now for free
lets each exposure, 12 on 7x15 sheet - $300: 4-lens 1133 “C" Street samples, full price 'iS*. ole.

Cluster and Easel, 16 on 11x14 - $200. Use almest 2 ¢
Any enlarger. Also Clusters for roll easels. San Diego, Calif. 92101

J. CARLETON HELLER Phones: (714) 234-0770 (714) 291-4697 MULSON STUDIO, INC.
431 CASS ST., LA CROSSE, WIS, P.0. BOX 1941, BRIDGEPORT, CONN. 06601

FILE IT.. MAILIT...
DELIVER IT. . .in an

APEC ENVELOPE!

All sizes PHOTOMAILERS * KRAFT * GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions , , , also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
304 East 23rd St., New York 10

NOW

. YOU can
produce Direct
Color Portraits
at low cost, either
vertical or hori-
zontal, with your
present studio
equipment and a

MARVEL
STUDIO CAMERA ROLL FILM BACK

Circular from

316 West 63rd Street
STERN & co' Kansas Ci:y, Mns’snun 64113

For Best Results . ..
o LETZOL icatcws
CONCOURSE

ROLLAWAY HOLDERS GETZOLTYPE"C™ MATTE LACQUER

are the Produces a rich semi

EASIEST, FASTEST, & BEST e i e
OPERATING BACKGROUNDS
in the
WORLD MARKET TODAY 2
. AND PRICED RIGHT! mounting heat.

DEALERS EVERYWHERE Available ot all East-

man Kodak photo stores ond most photo ﬁakh",g over our shoulder
NO SLOW GEARS TO OPERATE . . supply houses. Prices F.O.B. Buffalo — $2.25 0/\ C
TENSION CONTROLLED CHAIN DRIVE for 16 o1r. aerosol spray can: $36.95 per qgal \‘\\‘ ";’ ‘d"&
RUNS PAPER UP AND DOWN INSTANTLY 1 q
1» orfraif St ervice, o/ nc.

CONCOURSE PRODUCTS CORP. GETZOL Products Corp.
77 N. Washington S1.  Boston, Moss. 02114

P .0 Box 6 Plano, Texas US.A 30 GROTE ST., BUFFALO, N. Y. 14207
6171 523 4250

WE'RE STICKLERS FOR

ua{)ifX

Retouching * Printing

olor prints. Im-

sce Light and Heavy Oils
Copying, Restorations

Special Prices on
School Work Packages

"—just os if you were
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Closing Laboratory in Northern Illinois, all
equipment guaranteed in top shape. Pako Proc-
essor, 131 Unit:;. This_includes Processor Pako
Temp., three visual flows, and three 15 i<al.
storage tanks, 1 park hydromixer. Price $13,000;
Pako Cutter 2" by 12" paper with carbon mark-
er attachment, like new. Price $1,700; Alves Pack
11" Paper Transport F.asel with carbon marker.
Price $1,400; Model No. 35 Carnet/ 90mm with
10" lens, | swing mounting base. 1 90mm roll-
back. 1-4/5 Graflock back "and adapters for 120
rollback. Price $900; All equipment listed above
is approximately 154 years oln. Kriser 5" Easel.
Af(;)rox. 5 yrs. old. “$500; Densichron No. 1,
$200; Omega D2-4/5 Enlarger with a 161 lens,
$150; Ornega D 4x5 Enlarger with a 161 lens,
$125; Apeco Model 145 Plastic Laminating Ma-
like new, $275. Contact M. 1. Strauss,
Fact Photo Finishers, Inc., 1706 Washington Ave.,
St. Louis, Mo.

Rotor 30x40 drum processor $7Vj min. process
manual replenishment excellent condition $2,000.
We outgrew it. Waltz, the Camera Man, Inc.,
IO, Box !lil Canton, Ohio. 1216) 455-9121.

Complete %idament to_establish studio, perfect
condition. . Also_46mm volume_ school cam-
era and complete outfit, $150. Also Speed Graph-
ic, 4x5, case, 12 holdrrs and 20 developing
hangars only $150. Reply Box 810, The Profes-
sional Photographer.

For Sale; “Poor Man’'s Automation” Ghrome(ila
Il.nl we-. 70MM and 120 film makes (1) 8x10
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SUBSCRIBERS
PLEASE NOTE

ATTACH
2 To subscribe to THE PROFES-
- SIONAL PHOTOGRAPHER mail LABEL
2 this form with your payment, and
2 check one: Q “new subscription, HERE

2n renew my present subscription,

2 Mail to: Protessional Photographers

2 of America. Inc., 1090 Executive pame
2 Way. Oak Leaf Commons, Des

2 Plaines. lllinois 60018.

2 Annual Subscription Rates: $5.00
2in the USA. and possessions.
2 $6.00 foreign. PP of A member-
I ship includes subscription to THE
« PROFESSIONAL PHOTOGRAPHER  city

new address
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If you're moving,
changingyouraddress. Place magazine address label here,
print your new address below. Please address all cor-
respondence. change of address notices, and subscription
orders to the Professional Photographers of America,

or (2) 5x7 or (4) 3CX5 or (4) svallcts at one
time. "Like new- used 3 weeks. Made b%/ Heller,
as advertised_in _this publication, Cost $1,825.
Sell $1,400. F.O.B. Chardon, Ohio 44024, Dave
Chaney Productions.

Used Nikor reels 80 & 100 foot size, 46mm reel,
$74; 70mm reel, $74; 90mm reel. $89; tanks. $15
each; loading stand, $34; loading chutes, $6; 30-
4x5 multiple film hangers, $5 each: 189 5x7 film

hangers. $1.25 each; 38-8x10 film hangers, $1.50
each. Spieth Studio, Olney, Ill. Phone 618-
392-6731.

Adams Retouching Machine 1961 Model — good
shape reasonable.” D. J. Keener, 923 Oak, Au-
rora. Mo. 65605.

| ea. 4x5 Crown Graphic “5” with rangefinder
and f/4.5 135mm Optar lens and synch shutter.
$125.00. | ea. 314x4}% Super D Graflex with au-
tomatic diaphragm Ektar /4.5 152mm lens &
rollback. $225.00. 1 ea. 4x5 Super D Graflex with
Soft Focus Coated 10" Veritar Lens & Roll
Back. $250.00. Don Laskey’, 1310 Lake Dr. S.E.,
Grand Rapids, Mich. 49506.

EQUIPMENT WANTED

Pako Equipment: One each Williamson Processor;
Bg/pak_:s Mounter; Pakoline Cutter, Model No.
63; Filmachine, model No. 35KO for Process
C-22; “Mix 5" Portable Mixer; Pakotronic No.
75-3WCC; Pakotemp No. 60 WS. Lagre, S.A. Box
811, Curundu, Canal Zone.

Keith Camera Company ..
Kier Photo Service
King Photo Corp.
Kling Photo Corporation
Konica Camera Corp
Laskey, Don
Lefler School of Color
Luminos Photo Corp...
Lyndon Color Labs ...
McGrew Printing Co
Marshall Mfo. Co., John G
Maureen of Hollywood 1
Mgﬁgl Photochrome Corp., Inc.
Métters Photo Labs, Inc
Mole-Richardson .
Monkeycolor
Mortensen Texture Screen
Mulson Studios
National Association Photo Distributors
and Color Labs
National Color Lab
New England Portrait Service .
NAkormat (Ehrenreich Photo-Ootical Inc.) .
Northeastern Portrait Service, Inc
Osborne Laboratories ...
PP of A Insurance Plans .
parker Co., Ben ...
Photo Control Corp
Photo Research Corp.
Photographers' Color Service
Photomurals, Inc..............
Pierce Company, The
Polaroid Corporation
Professional Color Laboratories .
Quick-Set.
Runder Studios
Senrac Enterprises .
Shafran Portrait Co.
Simmon Omega . ...
Smith-Victor
Sparkletone Photo Service .
Stern & Co
Success Portrait Co .
Supreme Photo Products Co., INC..ccoovvrrrennene
Thayer & Chandler
U. S. Plastic Corp
Vivi-Color
Wahnon, Ted
Wallace Laborat
Williams Film Holder
Woehrmyer Printing

E%%ﬁm%%;&ﬁ%%a%&%&s%gﬁb‘iﬂ%S&

CHANGE OF ADDRESS

please let us know six weeks before

1090 Executive Way, Oak Leaf Commons, Des

Plaines. lllinois 60018.

(please print)

state zip

INSTRUCTION
Retouching class dates for 1968 are now being
accepted. 1967 dates are confirmed. Do you want

to join or sponsor a class in your area? Write
Homer English, Cr.Photog., Box 99, Troy, Ohio
45373 for details.

THE FASHION ANGLE, new book by Emilie
Romaine, M.Photog., for portrait photographers
and receptionists. Covers make-up, clothing, ac-
cessories, props, painting your own backgrounds,
and a speech for women’s clubs; $3.25 each _in-
cluding ‘mailing. Check or money order to The
Winona School”Alumni Assn, Inc., Virginia Stern,
Pres., 316 W. 63rd St., Kansas City, Mo. 64113.
PROFESSIONAL~OIL COLORING easily
learned and done at home. Good income. Write
for free booklet. “Magic of Photo Coloring.”
Hamilton Studios, Box 39-N, Claymont, Del.
19703

Professional portrait course. Write for free bro-
chure to H. Flaherty, M.Photog., 1371 Ken-
sington Ave., Buffalo, N. Y. 14215

SALES AIDS

Raised letters; Business Cards, Stationery, etc.
Samples, bargain price list free. Pioneer” NP-8,
Island Park, ~N. Y. 11558

ALBUMS! Wedding, commercial; hotogra her
and customer’s names in_gold. MOUNTS. Sales
Aids. Free Catalogs! CRESTWOOD, 3601 W.
71st, Prairie Village, Kan. 66208.

WHOLESALE CUSTOM FRAMING _ service.
Joined frames or mitered gleces supplied. Also
hand-cut and _die-cut mats. Corner samples avail-
able. For additional information, WRITE: Michel
g/lof%.sgo., 4664 N. Pulaski Rd., Chicago, 111

Printed forms to promote Bigger and Better Sales
for the portrait photographer. Also_a complete
line of photographic envelopes. Write for Free
Samples. NORMAC PRINTING & ENVELOPE
CORP.. 417 l.afayette St., New York, N. Y. 10003.
PHOTOMOUNTS: Send $2 Large assortment
folders, easels. WEDDING ALBUMS — beauti-
ful selection. Wholesale price list. Robin Mounts,
245D Seventh Ave., New York, N. Y. 10001.
Model release forms. $1.00 per hundred. The
Hi-Mark Co., 1306 N. Wilton PL, Hollywood,
Calif. 90028.

ALBUMS, FRAMES, MOUNTS, EQUIPMENT,
SUPPLIES direct from distributor. (PP of A

member.) Enjoy same discounts as bi%gest studios.
KEYSTONE, 1153 Summit Ave., Jersey City,
N. J. 07307.

Photomounts from manufacturers; low prices;
fast service; 3vx5 folder, $4.40 for 100; 5x7,
$6.60; 8x10, $13.20; 100 lots; free samples. Penn
Photomounts, 5th and Main St.. Darby. Penna.

WEDDING ALBUMS SHIPPED SAME DAY
since 1956. Professional Qualitv. Gold Stamgn'\gi.
Free Wholesale Catalog. PHYLMAX CO.. .
Main St., Randolph, Mass. 02368.

BUSINESS OPPORTUNITIES

PHOTO PRODUCT Lamination system for por-
traits or other paper-based art. Requires no press
or investment. Coated glass or plastic film, glass
or matte. Beauty and protection from ultraviolet
fading and handling) No air bubbles, added re-
flections or damage to retouch work, Inventor
seeks communications with potential licensees or
business partners. C. H. Winter. Jr., Optibond
Laboratories, Box 7186, Wilmington, Del. 19803.

MISCELLANEOUS

Fiber Tip marking pens for photographers;
marking glassines, negatives, etc. Available in 12
colors or all black. Send 35c for sample or $2.50
per dozen (N. J. add 3% sales tax). Quantity dis-
counts for labs. Order today—Kon-Tiki Import
& Export Co., P.O. Box 195. Slalaga, N. J. 08328.

Greatest idea ever devised for Ehotographer's
advertising! (Brln%s in_business.) Free brochure.
Simon Co.. Box 236. Dept. LD. 85 Hastings-on-
Hudson, N. Y. J0706.

Plastic Laminating: 254x354 or less, 10c up to
3x4 15c. Minimum $1.00. Postpaid 24 hour serv-
ice. Send remittance with prints to Plastic Serv-
ice, P.O. Box 45, Oakdale, Mass. 01539.

PP of A Reference Handbook designed to keep
printed material immediately within reach. Bina-
er has_eight subject dividers for easy indexing
and filing of PP ‘of A reference materials. Price
$3 each postpaid. Order direct from PP of A,
1090 Executive 1Way, Oak Leaf Commons, Des

Plaines. 111 60018

NEW 1967 PROFIT CATALOG
* Cold Gold Machine
« Family Plan Album
* Plastic Frames « 30 Pages of Ideas
« Composites « Artist Pallets

Will be mailed upon request

on professional letterhead.

is ready

* Photo Mounts
* Albums

CALLEN MOUNTCORP.. 2180ceanAvt., Jersey City. N 1



54,000,000 SCHOOL CHILDREN IN THE UNITED STATES

...and NOT ONE of them is photographed by BREMSON PHOTO INDUSTRIES

... because

BREMSON PHOTO INDUSTRIES
is a “partner”, not a competitor...to YOU,
the professional photographer!

The only company whose services are designed exclu
sively for the Professional Photographer!

The impressionable mind of youth gives lasting

memory to the momentous moments of “school
picture-taking-time.” From kindergarten to college
school pictures serve as a graphic diary that cap
tures growing-up in a true-to-life, informal way. The
student, parents and relatives treasure them . . , and

BREMSON PHOTO

WALNUT AT FORTY-THIRD e KA

more-than-often remember their school photographer

when other |)|m!'n__'1.|}n‘|iv needs arise

’u !!1“‘1 S "1_(?
exclusively for

the Professional ')!II'YH‘H.!I'IHI IS 1 most m.!\'v!!.:-yf

Industries

1 School Package Program, designed

['hat’s why Bremson Photo

ul]»]v}rnu nt to vour regular studio business!

A School Package Program can protect your senior

business will advertise vour studio in every homie

in the community: and. because thev are onlv infor
mal vear-to-vear remembrances, school pictures will

open the way Family

1
‘,"I'Hi])‘- HY

to many fine portrait sittings

id other regular studio business!

INDUSTRIES

NSAS CI

Originator of LUSTRE-PAK and WONDERCOLOR Premium Quality School Package Progroms for the Professionol Photographer



The KODAK-ENOUGH Machine

EASTMAN KODAK COMPANY
Rochester, N.Y.




