


What's
j  three letter word 

for quality?

NCL.
In our business, a good reputation doesn’t come 

easy. You’ve got to work hard and long to earn it. And 
with each new job you do, your reputation is on the line. 
At NCL, w e’re proud that our years of hard work have 
earned a reputation for consistent quality.

We worry about our responsibility to keep it that 
way. We struggle to get the best print from  every nega­

tive—every day—and to deliver every job on tim e —or 
ahead of tim e. We approach each new job with all the 
care and attention it takes—to produce consistently the 
kind of work our clients have come to expect.

Professional photographers from  coast to coast 
think “ N-C-L” is the ultim ate three letter word for qual­
ity. Professionally they w on’t settle for less.

National Color Laboratories
ROSELLE. NEW JERSEY



W hat's a  three-letter word for quality?

To learn more about "NCL" 
just mail the attached card.
By return mail we’ll send you the latest Edition 
of the N.C.L. Price List Catalog containing 20 
up-to-the-minute pages. For years, an indis­
pensable reference handbook for the Profes­
sional P h o to g rap h er. A storehouse of 
color-processing information and pricing for 
portrait, candid, school and commercial work.

Mail this card today!
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STUDIOMASTER II -  The ultimate in FLASHMASTER-Ruggeddependability MASTER-RAIL Overhead susp en se
studio speedlighting. for the photographer on the go. system with no cords on the floor.

Plus a complete line of incandescent lighting equip­
ment and camera room accessories.
See Your Photogenic Dealer Or Write For Literature.
P H O T O G E N I C  M A C H I N E  C O M P A N Y

Youngstown; Ohio 44505
D E S IG N E R S  OF F IN E  L IG H T IN G  E Q U IP M E N T  S IN C E  1921

Second-class postage paid at Des Plaines, III., and at additional mailing office. 3



The photographic industry should create an “Award For Excellence. We 

feel in all modesty that we would be right up there with the winners, taking  

the honors that our products so justly deserve. Come to th ink of it, you 

professionals have created your own accolades for Supre-Tone Portrait 
Papers and Supre-Brome Enlarging Papers. The consistent use of our 

papers and film s by professionals is award enough for us. W e’re doing 

our share to m aintain  the superior quality  of our products to earn your 

continued confidence. W rite for professional catalog.

Available at better dealers everywhere-

SUPREME PHOTO PRODUCTS CO., INC. 1841 BROADWAY, NEW YORK, N. Y. 10023



COVER

editorial

MANAGING EDITOR 
Fred Schmidt

ART DIRECTOR 
James J. Jebavy

EDITORIAL ASSISTANT 
Margaret Farrell

PRODUCTION MANAGER 
Dori Gaughan

PUBLICATIONS COMMITTEE CHAIRMAN 
Kermit Buntrock, Cr.Photog.

WESTERN REPRESENTATIVE 
Richard S. Meyer Associates 
3137 Kelton Ave.
Los Angeles, Calif. 90034

A monument to patience and the creative process, 
the illustration is from the book. "Professional 
Photography in America," published by the PP of A. 
A print measuring 28"x40" is on view as a wall 
decoration in the PP of A Executive Offices in 
Des Plaines. Reproduction, Ektacolor print 
via an internegative from an 8x10 Ektachrome 
transparency by Rudy Muller.

THE PROFESSIONAL

Photographer
AUGUST 1967 Vol. 94 No. 1863

The Professional Photographer

The oldest exclusively p ro fe ss io n a l photo­
graphic publication in the Western Hemisphere 
(founded 1907 by Charles Abel, Hon.M.Photog.)
Incorporating Abel’s Photographic Weekly 
St. Louis & Canadian Photographer 
The Commercial Photographer 
the National Photographer
ISSUED MONTHLY
5th to 10th of each month for which dated. 
YEARLY SUBSCRIPTION
$5.00 in the U.S.A. and possessions, $6.00 
foreign. Single Copies 50c.
PP of A membership includes 
$4.00 annual subscription.

O ffic ia l P u b lic a tio n  o f th e  P ro fes s io n a l 
P h o to g ra p h e rs  o f A m e ric a , Inc.
The acceptance of advertising does not carry 
with it endorsement by the PP of A.

Second-class postage paid 
at Des Plaines, III., and at 
additional mailing office.
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do: report your business from the inside.

56 ESTABLISHING A NAME
Mason Owens used an intensive newspaper advertising campaign to introduce his 
studio to the community.

READERS: Please address all correspondence, 
change of address notices, and subscription or­
ders to the Professional Photographers of Amer­
ica, Inc., 1090 E xe cu tive  Way, Oak Leaf 
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Beattie Electric Magazines: (A) 90mm, (B) 70mm, (C) Split 70mm, 
(D) Graflex 120 and 220 Roll Film, three formats. (E) 4x5 Cut Film.

■ »  w

USE ALL OF THESE FILMS
w ith  the N ew  Portronic 907

It ’s seven cam eras in on e-th e  great new P ortronic907 most 
versatile studio camera ever built. Change backs, change 
lenses easily, instantly as the job requires. This one camera 
will handle most of your studio assignments better, faster, 
with less work, more profit for you.
NEW VERSABACK. New revolving back accepts autom atic, 
electric magazines and holders for all film s shown above. 
Quickly changed. No re-focusing. Improved light trapping. 
NEW QUICK-CHANGE LENS. L en sb o ard s  are  chan ged  
quickly, held securely with slide clamps. 6 IV i', 10" and
10"-with-spacers lens sets are available.
NEW POSE IDENTIFIER. Autom atically prints pose num ber 
besides name a n d /o r num ber of subject on each fram e. 
NEW OPTICAL V IGN ETTER. A tta ch es  to  lens. Focus, 
com pose and shoot w ithout com p licated  ad jus tm ents . 
Accessory. Send for brochure.
Coleman Engineering Caine. Box 1974, Santa Ana, Calif. 92702

B E A T T I E - C O L E  M A N

PORTRONIC 9 0 7
6



HYRAN
I N C O R P O R A T E D

: and  all of you r  black & white too!

W I T H  H Y R O T U B E

If you process color . . .  the Right words are: 
Super Quality and NOW!

There are other good words, of course —  
like economy and easy operation . . .

W ith  th e  c o m p a c t  U n iv e r s a l P ro c e s s o r  
HYROTUBE you can get the best of quality  
in the shortest tim e and you can handle all 
processes, sizes up to 2 0 x 2 4  , sheetfilm ,
rollfilm  and paper. So we say HYROTUBE is 
the Right word for your color processing*.

If you’re not processing color now (because  
you think: it ’s too com plicated . . . requires  
too much technical knowhow . . . you don’t 
have the tim e to give to insure successful 
results . . . the equipm ent investment is too 
expensive . . . )  —  let us show you how prof­
itable and easy it can be!

Make us prove the case. Just fill out the 
coupon below and send it back to us in the  
next post. We can arrange a dem onstration  
or tria l, without obligation on your part —  
in your plant or at our dealer. Our dealers in 
26  m ajor cities in the U. S. A. are ready to 
dem onstrate, service and help you discover 
how much HYROTUBE can do for you.

Canadian Dealer Inquiries Inv ited

I------------------------------------------------------------------------------------ -1
HYRAN, INC.

| 6380 Wilshire Blvd. /  Los Angeles, Calif. 90048 I
213/651-1711 I

I □  P lease a rra n g e  d e m o n s tra tio n  /  tr ia l o f th e  u n iv ers a l H Y R O ­
T U B E  p ro cesso r fo r  o u r key p erso n n e l a t e a rlie s t. *

□  Send in fo rm a tio n  on H Y R O L M A T IC  p a p e r ea se ls . I
I □  Send in fo rm a tio n  on y o u r S p ec ia l O rd er D e p a rtm e n t w h ich  d e ­

signs an d  b u ilds  c u s to m  e q u ip m e n t an d  fix tu re s  fo r  in d iv id u a l i
p ro cess in g  re q u ire m e n ts .

Company Name |

By

Street Address

I City and State_______________________________ Zip Code

L______________________________________ I
7



ollr EARNINGS will SOAR '°
Elevate your incom e. . .  join with thousands of professional photographers, 

the world over, who have joined with M O NK EY COLOR in a rewarding 
partnership.

M O NKEY COLOR delivers high quality products at unbelievably low  
p i^ B .p n e r e  is a print size to suit your every requirement, a superbly crafted 
album tor every occasion and a whole galaxy of FREE sales boosting extras.

■ For instance, you can order your prints “permanized” with a tough, pro­
tective matte finish, texturized or glossy and much more.

Call us, at our expense , on our direct long distance line. W e’ll be happy to 
rush you franchise information, our new 1967 brochure and price list.

CALL
M O N KEY COLOR

FREE

.

m m

THERMAL
CONTAINERS

*

. . . FROM ANYWHERE IN THE CONTINENT­
AL U.S. IT’S JUST LIKE “ DIRECT DISTANCE 
DIALING”

STEP 1

T o h e lp  m a in ta in  th e  q u a lity  
which you expect in your prints,the 
film  you  order from  M O N K E Y  
COLOR will be shipped to you in 
special re-usable Polystyrene con­
tainers which insulate against ex­
tremes of temperature and insures 
that your film arrives in fresh, use- 
able condition.

Dial or ask the operator for the number which, 
in your area, connects you with long distance 
equipment.

STEP 2 
DIAL 800

OUR SPECIAL AREA CODE
£

These containers will be invalu­
able on long, hot jobs where your 
previously refrigerated film will be 
kept at a stable temperature and 

.various other uses.

STEP 3
For calls from anywhere in the U.S. 

except Florida
DIAL 327-1511

OR
For calls originating in Florida

DIAL 432-6511

Dedicated to the photographer of tomor­
row . . . today . . . ex c lu s iv e ly  co lor.

. . . ASK FOR 
GENE MONK 534 WEST 305 887-0332



' >-S ‘,3 ” 5
t SELECTIVE

Economical, high 
individual random

These prints are electronically pre analyzed before com­
puter printing and are matched in color and density. You 
may order prints in 8 x 10 units in any combination of mul­
tiples desired, (one 8 x 10, two 5 x7’s, four 3^  x 5’s, nine 

♦ wallets)
FRANCHISEE’S $1 10 
PRICE PER UNIT 1

2 EXCITING ILLUSTRATED ALBUMS

BABY’S PHOTO BOOK and THE BOOK OF

V
Q a c m / z r / Z 'j

Designed to stim ulate your business 
Beautifully designed, expertly manufactured volumes or- 

• ganized to stimulate customer interest. They are profusely 
illustrated and arranged to encourage systematic presenta­
tion of photographs and personal memorabilia.

FRANCHISEE’S $095  
PRICE PER UNIT *  EACH

order a sample copy today

9



but no blackout

Beautiful! The professionals really knew what 
they wanted in a black Bronica.

But that was secondary. Wanting Bronica 
had to come first. For a lot of reasons—the “no 
blackout” feature ranking high on the list.

Consider the annoyance of a finder screen 
that goes blank every time an exposure is 
made. And compare it with the sense of follow- 
through you enjoy having a bright picture 
image always visible in the finder, even after 
the exposure, as if it had never disappeared.

With Bronica, there’s never finder blackout. 
Automatic mirror and diaphragm assure pic­
ture “follow-through” with every exposure.

And with Bronica you also enjoy the unique

quality of famous Nikkor optics: five inter­
changeable Auto-Nikkor lenses, from 50 to 
400mm. And you draw upon a host of acces­
sories that make up the total Bronica system.

The black and chrome versions of the 
Bronica S2 both feature interchangeable film 
backs and speeds to l/1000th. The Bronica C 
has a fixed back, but uses interchangeable film 
inserts, and has a top speed of l/500th. All 
accepts 220 and 120 film without modification.

Prices start under $380 with 75mm Auto- 
Nikkor f2.8 lens. See your dealer, or write.
Bronica division/Ehrenreich Photo-Optical 
Industries, Inc. Garden City, N.Y. 11533 
(In Canada: Anglophoto, Ltd. P.Q.)
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there are many reasons why the 4"x5"  
Omega D-2VXL is the experts'first choice:

SIMMON OMEGA, Inc.
R O .  B o x  1 0 6 0 ,  W o o d s i d e  ( N .Y .  C i t y ) ,  N .Y .  1 1 3 7 7  

In C a n a d a :  B E R K E Y  P H O T O  ( C a n a d a )  L T D . ,  O n t a r i o  
A BERKEY PHOTO COMPANY

/ * ~ N[  SIMMON ^  Omcyc

■ Completely interchangeable light sources, lenses, negative car­
riers, power drives and other useful accessories give you a highly 

versatile darkroom system whose capabilities can grow with your 
growing needs. Rather than invest in built-in “gadgets" you may 
never use, you buy only what you need, and add as further need 

arises. Because of this ability to add to your basic enlarger, your 
Omega is never “outmoded,” your investment is always protected. 

This is “Progress without Obsolescence," an exclusive Omega 
advantage. ■ Quick adaptability for CHROMEGA" lamp house, 
the ultimate advance in color printing light sources. Provides 

continuously-variable color filtration at the turn of its dials, plus 
unique “Integrating Sphere" diffusion that virtually eliminates 
costly retouching and spotting. Great for black and white enlarg­

ing, too. By varying the light’s color density and balance, you have 
stepless contrast control with variable contrast papers, giving you 

an infinite number of paper grades. ■ Built-in variable triple- 
condenser system optically matches all lenses from 2" to 6%", 
offering full magnification range for all negatives from submin­
iature to 4"x5", and properly distributed, even light output. No 
need for accessory condensers. ■ Built-in provision for color filter 

holders at the light source, rather than in the projected image path 
where it could affect print resolution. ■ Rugged cantilever con­

struction assures maximum rigidity, a critical factor in print sharp­
ness. Inclined girders offer unobstructed giant magnification and 
freedom of easel movement. ■ The rack-and-pinion magnification 

control and friction-drive micro-focusing respond smoothly to 
finger-touch operation, resulting in greatest working ease and 

darkroom efficiency. ■ Omega’s exclusive factory-locked align­
ment of negative stage, lensboard and baseboard assure the same 

precision as your camera, a “must” for optimum over-all sharpness 
of the projected image. ■ Interchangeable mounting versatility for 

standard baseboard, wall-mounting or floor-stand mounting . . . 
whichever is most convenient for your own darkroom layout and 

work requirements.

plus the important added advantage 
of Xtra-Long Girders that give you 

up to 40% greater magnification!
■ Omega D-2V XL offers the added advantage of 12" longer 
girders, permitting up to 40% greater magnification than standard 

models, right on your baseboard. Only Omega’s exclusive girder 
construction makes this important feature possible, because of its 
uniquely rigid design. For complete details, visit your Franchised 

Omega Specialist-Dealer. Or write today for our booklet “Progress 
without Obsolescence.”

11



interchangeably yours...
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2 thru-the-lens meter systems: 
□ full-screen □ narrow-angle
Such is the versatility of the Nikon F that it 
provides not one, but two interchangeable  
thru-the-lens m eter systems: the Photomic 
T for fu ll-area m easurem ents and the new 
Photom ic TN for narrow-angle readings.

The Photomic T measures the bright­
ness of the entire scene as it appears on 
the viewing screen. Its angle of acceptance  
is the same as the lens in use.

The new Photomic TN perm its selec­
tive  b rig h tn e s s  m e a s u re m e n ts  of sm all 
areas of the scene, as represented by the 
image in the 12m m  diam eter center spot 
found on most Nikon F viewing screens. 
This acceptance angle is less than V3 that 
of the lens: about 13° with the 50m m  lens; 
about 4° with 2 00 m m  tele, etc.

Both P h o to m ic  sys tem s are  cross- 
coupled for fu ll-apertu re  operation, thus 
retaining all the advantages of autom atic  
diaphragm  lenses. Both also perm it stop-

down or shooting-aperture readings, where  
desired. And both handle film  speeds from  
ASA 2 0  to 6 4 0 0 .

The m eter needle, in each case, is 
visible in the finder as well as in the window  
on the prism housing. Both are identical in 
appearance, except for the battery test but­
ton on th e  P h o to m ic  T N . In it ia lly , the  
Photom ic TN will be supplied with Nikon F 
cam eras only. It will be available separately  
later, for use on all cam eras that accept the 
Photom ic T.

P h o to m ic  T or P h o to m ic  T N , the  
choice is yours with the Nikon F. Or, you 
can use both interchangeably. You switch 
m eters — not cam eras. Isn’t this what versa­
tility  is all about?

See your Nikon dealer, or write.
Nikon division/Anglophoto Ltd., 160  Grave­
line St., Montreal 9 , P.Q.



It's because we're p h o to ^ ^ g ra p h e r s , too. W h en  w e  inspect your 
color prints, w e  know  they've got to be perfect. So a 
custom er w ill be f la t t e r e d ^  enough to buy. All labs use 
expensive machines. But only Gittings staffs a group of 
portra it craftsmen w ho tastefully space, crop and print and 
artists w h o  gently hand-correct, airbrush, apply opaque  
and transparent dyes, tone, blend every single print, so 
there's nary a crow's foot or hair wisp to detract. W e  even 
offer beautiful portrait packaging so your prints can 
com e patron-ready. Gittings is so much m ore than a lab. 
W e 're  an extension of your ow n firm — w ith  advice, sales 
ideas, and vital interest in your success. O nce  w e 're  your 
color lab, you'll breathe a lot easier all the w ay to the bank!

Gittings, Inc.
Custom Color Finishing
3327 D'Amico, Houston, Texas 77019
Write Fred Winchell for our free price list and our fascinating booklet 
“ How to Make A Million Dollars in Color Portraiture."

President’s
Message
C la u d e  F. P a lm e r, M .P h o to g . 
P re s id e n t, P ro fes s io n a l P h o to g ra p h e rs  
o f A m e ric a , Inc .

T h e  M ove Forw ard

Encouraging signs are materializing 
for the PP of A from several angles.

Earlier this year, effects of the busi­
ness slow-down appeared to be de­
laying membership renew als. Extra 
costs and personnel replacements 
due to our move into new headquar­
ters and the problems incidental to 
changes and improvements in The 
Professional Photographer, added to 
our burdens.

I am now happy to report that 
things are clearing up. Memberships, 
according to the latest reports, are 
ahead of last year which was our 
greatest.

We are back on schedule with our 
publication, and our Managing Editor, 
Fred Schmidt, is receiving many com­
pliments from advertisers and from 
members, on its improved appear­
ance and content.

Additions to our staff are being 
made according to plan and I feel 
that our members will appreciate the 
service that is being provided by our 
team under the able leadership of our 
Executive Vice President, Frederick 
Quellmalz.

Your Board's efforts toward future 
planning are beginning to bear fruit. 
Early this year, we engaged Arthur 
Andersen and Company, our regular 
accounting firm, to make a compre­
hensive survey of our headquarters 
organization and its relationship to 
our d iv is io n a l and administrative 
structure. This report was considered 
and adopted and progress has been 
made toward putting it into effect.

Manufacturers, suppliers, and other 
organizations have agreed to cooper­
ate in this effort to look ahead and 
work constructively on long range 

Turn to page 18
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If you only sell p ic tu re s -p rin t on any paper

If you create fine portraiture  
-u s e  EKTALURE Paper

Kodak Ektalure Paper is for the professional. Made 
to give you consistent quality prints that sell. Whether 
it’s weddings, graduates, exhibits, or portraiture, 
Ektalure Paper meets your creative need exactly, and 
suits your customers’ expectations.

The natural, warm, brown-black tone of Ektalure 
Paper yields pleasingly rich, vibrant prints. And 
E ktalure Paper is especially adapted to the oil coloring 
many of your customers want. Highlights sparkle. Whites 
are really white. Shadow areas always remain open and

clear on the crisp white base. And toners work beauti­
fully. Kodak Ektalure Paper is available in a wide range 
of surfaces: fine-grained, tweed, tapestry, and silk.

How do they print? Because it’s a Kodak paper, you 
know the dependable, built-in quality to expect 
from Ektalure Paper. Just as uniform and 
dependable as a paper can be.

See your Kodak dealer.
Eastman Kodak Company 
Rochester, N.Y.
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How to
Have 79*  More 
Darkrooms 
When You 
Need Them-

Without Added Capital Investment

Simple. Make use of the greatest concentration of 
Custom Color Lab equipment and know-how in 
existence anywhere, and get rid of overtime loads 
— by farming out large-size or excess quantity jobs 
to the M PC/ Econo-color Labs in Dallas.

The minute you do your lab gains the use of 79 
printing darkrooms* and 256 skilled technicians*. 
And, you can be sure of work on a truly profes­
sional level of excellence — at a known cost, pre­
dictably on time. We’re as near as the closest 
mailbox. Free air mail or air express delivery any­
where in the U. S. — including Alaska, Hawaii 
and Puerto Rico — with The Bahamas and Ber­

muda thrown in for good measure. You are bound 
to know some of our 4,000-plus current customers. 
Ask them about our quality and reliability.

In addition to color prints wc offer: Reproduction Grade 
Transparency Duplicates and Print Films; Display 
Transparencies up to 30 x 40; Ektacolor Film Processing 
on automated equipment without hangers, and therefore 
without hanger marks or flow patterns; 3 5mm slide 
dupes, with color or density correction as needed, singly 
or bv the thousands; Internegatives, Contrast Control 
Masks and Color Copies of charts, graphs, renderings, 
etc., etc.

M eisel Photochrom e Corporation
P 0 Box 6067. Dallas, Texas 75222, Area Code 214 MEIrose 7 0170

M P C
AND

OF DALLAS

P 0 Box 5928, Dallas. Texas 75222, Area Code 214 MEIrose 7 1550
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The long is now longer and the short 
even shorter with the new longer 
te lep h oto  (250m m  f 6 .3 ) and 
shorter wide angle (55mm f4.5).
The Mamiya TLR user now has 
7 interchangeable lenses to draw 
upon for virtually unlimited control 
of image size, picture angle and per­
spective. He enjoys even greater 
versatility than he would with many fine sir 35’s.
And, with almost 4 times the film area offered by 
the 2 XA -square format over the 35, he can blow 
up his Mamiya TLR negatives to practically any 
size. Moreover, unlike any sir, there’s no recoil, 
no mirror slap, and no finder blackout —not even

a momentary flutter in the finder 
screen during the exposure. No 
wonder so many professionals look 
to the Mamiya TLR as a sort of a 
workhorse camera—to be depended 
upon, no matter what the situation.
You enjoy these advantages and 
many more with either Mamiya: 
standard C22 or automatic C33. 

Both offer facilities for using 120 as well as 220 
rollfilm and draw upon the same, comprehensive 
system of interchangeable lenses and accessories. 
See your Mamiya dealer or write.
Mamiya division/Ehrcnreich Photo-Optical 
Industries, Inc., Garden City, New York 11533

the long 
and short 

of it



clean water:
the beginning 
of excellence

If you are plagued by dirty water that scratches emulsions, upsets color balance, 
distorts sound transmission, wrecks processing equipment and causes a host of 
other devastating effects, the Heico Rezinator should be of interest to you. It 
can end this costly waste.
The Heico Rezinator delivers water so clean that it is free of algae, red water 
(iron), bacteria and other contaminants larger than one micron. It does it at 
high flow rates, automatically, and at a cost of less than 20# per 1,000 gallons.
Rezinators are immeasurably improving quality for a rapidly growing list of 
photographic laboratories including those of CBS, General Electric, TV Guide, 
Color Film Corporation and vital government agencies.
For further information write Heico, Inc., Delaware Water Gap, Pa. 18327.

1
Trademark of quality since 1943

projects. These include photographic 
education, membership expansion, 
convention planning, market analysis, 
public relations and sales promotion.

Several meetings have been held 
and others are planned with these 
people.

Truly, the Professional Photogra­
phers of America, Incorporated, is on 
the move — forward —

I congratulate all members who are 
contributing and I predict that we 
shall have more and greater progress 
to report before year's end.

M E M B E R S H IP  R E P O R T
June — 229/Total for year —  1205

The following applications for PP of A mem­
bership were received during the month of 
June. This list is published for all members, 
in accordance with PP of A Bylaws Rules on 
membership. If no objection is received 
within 10 days of this publication, the mem­
bership of these individuals will automat­
ically be accepted. Indicated are the num­
ber of membership applications received 
from each state, Canadian province, and 
country, and total for 1967 (in parenthesis). 
Total applications for June, 229; for the year 
1205. Code after applicant's address is: (A-P) 
Active Portrait, (A-C) Active Commercial,
(I) Industrial, (Asso) Associate, and (S) Stu­
dent. Names following states and provinces 
are those of PP of A Councilmen — (P) Por­
trait, (C) Commercial, (I) Industrial, (CAL) 
Councilman-at-Large. Name at end of line 
in italics is that of sponsor.
ALABAMA— 1 (9)
(P) Van Blankenship 
(C) Roy Thigpen, Jr.
(I) John Straub
Johnson, David J., Johnson Studio, Rains- 

ville (A-P)
ALASKA— 1 (8)
(P) Ward W. Wells 
(C) Joseph W. Alexander 
(I) Tallafaro F. Moore
Walker, David G., Ward W. Wells—Photog- 

grapher, 327 Fifth Ave., Anchorage (Asso) 
Ward W. Wells

ARIZONA— 2 (6)
(P) Wm. W. Norman 
(C) Allan B. Starr 
(I) Gordon Schwing
Kuhne, Leone Norma, 601 S. Brown, Tucson 

(Service) Albert Ravanelli 
Williams, John Edward, 2537 N. 72nd PI., 

Scottsdale (Asso) Roy Mo/en 
ARKANSAS—O (1)
(P) R. Neil Rhodes 
(C) Offie Lites, Jr.
CALIFORNIA— 31 (151)
(P) Ted Sirlin
(C) Antonio D. Ricca
(I) Hal D. Sobotker, Jr.
(CAL) W. Keith Cole 
(CAL) Howard D. Kelly 
Andrews, Fred S., 612 S. Flower St., Los 

Angeles (Asso) Howard Kelly
Turn to page 77
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WE’VE GOT SO MUCH TO SHOW YOU,

name:.
street:.
city:__
state:_

place
5c

stamp
here

ZEISS IKON-VOIGTLANDER OF AMERICA, INC. 
DEPARTMENT PR

444 FIFTH AVENUE, NEW YORK, NEW YORK 10018

cut along clotted line, fold through center and mail for your booklet without cost or obligation.

THAT WE’LL HAVE TO MAIL THE REST!
This is a most happy dilemma brought about by our 
having just too many exceptional products to tell 
you about in one page.
Instead, we've prepared a special booklet that will 
show you everything that was introduced at the 
Photokina and MPDFA Photo Expositions of the very 
latest happenings in precision, automatic and elec­
tronic photography. It's called, “ Photography, from 
Beginner to Pro" and is designed to make it very

easy for you to judge exactly what type and price 
camera or accessory is ideal for you.
The booklet is FREE. Just fill in your name and 
address, cut the self-mailer along dotted lines, fold 
and mail.
It won't make it any easier to pronounce our name, 
but it will show you every reason why it's worth the 
attempt.

Z EISS IKON 
VOIGTLANDER

cameras, lenses, projectors, electronic flash and accessories from 5 to' 795 dollars.

1. Icarex 35, a genuine break in the price barrier for precision 35 mm Single Lens 
Reflex camera "systems." With interchangeable lenses and viewfinders, 2-way flash 
synchronization, depth of field preview and many other pro features. ($139.00)
2. Contarex S, a new, semi-automatic addition to the famed Contarex series featuring 
unique CdS metering behind the lens that gives combined advantages of spot and 
integrated readings. Every operational control is visible in the viewfinder. Accepts 
all elements made since first Contarex model plus new optical and mechanical 
innovations. With Zeiss Tessar f/2.8, 50 mm. ($519.00)
3. Smallest electronic flash that gives a velvet blast of light, indoors or out. Metz 
Mecablitz 160. ($57.95)
4. The world’s first electronic exposure meter, Ikophot T. No moving parts, dial 
illuminates when exposure readings are correct. Exceptional accuracy and speed. 
Impact resistant^ ^ ^
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Because of:
TECHNICAL SKILL
I don’t have the technical background nor the time to 
study color processing.

COST
I don’t have the immediate cash to buy expensive 
equipment nor the volume to add a darkroom man. 
My customers and profits won’t absorb higher cost 
per print.

QUALITY
With temperature and replenishment worries, print 
quality control would be a problem.

TIME
I spend my time behind the camera and selling my 
services. I don’t have extra time to spend in the dark­
room. I must maintain good customer contact and 
service.

SPACE
My darkroom space is limited. There’s no room for a 
long line of processing tanks with intricate wiring and 
plumbing connections.



"Just what I said...

>

»

»

i

i

Because of:
TECHNICAL SKILL
I don’t have to know all about color processing. Nord 
has simplified the technical problems with automation. 
It is easy to grasp.

COST
Nord costs less than many manual processors. With 
automatic replenishes, circulation filtration, timers 
and dryer only $3,480.00 to be exact. This could be 
amortized with as little as one hour’s production per 
week.

QUALITY
Now I control print quality myself. I have flexibility in 
cropping, color balance, dodging and special tech­
niques! Temperature and replenishment are automated.

TIME
I still spend my time behind the camera and with 
customers. It takes less time to load prints into the 
Nord automatic than it does to send them out. The 
Nord processes and dries 100 8 x 10 prints per hour!

SPACE
My Nord Automatic print processor covers only 27 
inches by 71 inches of floor space. Smaller than most 
manual processors, smaller than many sinks and only 
two hose connections and a 110 V. electrical outlet 
are needed.

until I bought my

N O R D  PH O TO  E N G IN E E R IN G  IN C O R P O R A T E D  
5 2 9  South  7 th  S tre e t, M in n e a p o lis , M in n . 5 5 4 1 5
G en tle m e n :
I’m in te res te d !
□  P lease send m e m ore in fo rm a tio n  ab o u t th e  N ord A u to m a ted  C olor Processor.
□  P lease have a re p re s e n ta tiv e  c a ll an d  arran ge an a p p o in tm e n t to e x p la in  in 

d e ta il.
C om pany N a m e _________________________________________________________  ... --------------
Your N a m e ____________________________________________________________ _________________

S tre e t ................................................................................................................ .......... .......— -------- ---------------

C ity ________________________________________S ta te ______________________ Z ip  C ode-------------

“ I



This one weighs 9 8  pounds with her cam era on.
Yet she's able to use it for hours w ithout tiring.
That’s because the Graflex xl is the most com pact, easy-to-handle  
cam era in the m edium  form at fie ld . It ’s one of the reasons she’s 
taking it on more and m ore assignments.
She likes the xl’s m ulti-position grip. It lets her decide the most 
com fortable way to hold the cam era for d ifferen t shooting conditions: 

right side, left side or underneath.
Of course, ease of handling isn’t the only 

th ing that addicted her. O ffering the  
finest lenses in the world from  Zeiss, 

Rodenstock and Schneider helped. 
And so did a selection of film  

holders for 120, 2 2 0  and 70m m  
roll film ; sheet film , film  
pack and Polaroid* pack film . 
No wonder she can ’t kick the  
habit. Even strong men 
get hooked on Graflex xl.

gnaPlex
Graflex, Inc. A subsidiary of General Precision 
Equipment Corporation, Rochester, N Y. 14603 
In Canada: Graflex of Canada Limited

SOME XL 
ADDICTS ARE 
WEAKLINGS.



PROFESSIONAL PHOTOGRAPHERS 
OF AMERICA, INC.
1090 Executive Way, Oak Leaf Commons 
Des Plaines, Illinois 60018

President
Claude F. Palmer, M.Photog. ( ’68)
420 S.W. Washington St., Portland, Ore. 97204
First Vice President
Wm. W. Carrier, Jr., M.Photog. ( ’67)
629 S. Cooper St., Memphis, Tenn. 38104
Vice President-Treasurer
Earl G. Stanton, Cr.Photog. ( ’67)
68 Grosvenor Rd., Kenmore, N. Y. 14223
Executive Vice President
Frederick Quellmalz, Hon.M.Photog.
1090 Executive Way, Oak Leaf Commons 
Des Plaines, III. 60018
Portrait Directors
Floyd M. Roberts, M.Photog. ( ’67)
4167 W. Washington Blvd., Los Angeles, Calif. 90018
Charles H. "Bud” Haynes (’67)
1206 Woodward Ave., Detroit, Mich. 48226
Commercial Directors
Rudolph J. Guttosch, M.Photog. ( ’68)
22 W. Hubbard St., Chicago, III. 60610
Jerry A. Smolka, Cr.Photog. ( ’67)
63 E. Adams St., Chicago, III. 60603
Industrial Directors
Riley A. Taylor, Cr.Photog. ( ’69)
Sears Roebuck & Co., Dept. 730-5
3609 W. Arlington St., Chicago, III. 60607
James E. Carrar, Cr.Photog. ( ’67)
264 W. Prescott Ave., Rahway, N. J. 07067
Directors-at-Large
Bob Wilcox, M.Photog. ( ’68)
515 E. Thomas Rd., Phoenix, Ariz. 85012
Ernie E. Curtis, M.Photog. ( ’69)
2815 Classen Blvd., Oklahoma City, Okla. 73106
John E. Smucker, M.Photog. ( ’68)
409 Park Ave., W., Mansfield, Ohio 44906
Immediate Past President
Hugh W. Tribble, M.Photog. ( ’67)
306 W. First Ave., Roselle, N. J. 07203
Secretary and Legal Counsel
Sidney C. Kleinman
Commercial Division Chairman
Richard E. Hinman, M.Photog.
2223 S.W. 22nd St., Miami, Fla. 33145
A d m in is tra tive  A ssistan t- 
William A. Boles, PP of A
Industrial Division Chairman
Riley A. Taylor, Cr.Photog.
Sears Roebuck & Co., Dept. 730-5 
3609 W. Arthington St., Chicago, III. 60607
A d m in is tra tive  Assistan t- 
Frank M. Voght, PP of A
Portrait Division Chairman
Duane Salie, Cr.Photog.
615V2 Lake Ave., Storm Lake, Iowa
A d m in is tra tive  A ssistan t- 
Marve Narramore, PP of A
Member: Chamber of Commerce of the United 
States; National Better Business Bureau, Inc.; 
USA Standards Institute; National Association of 
Exhibit Managers.
Public Relations Counsel, PRM Corp.

DATELINES

. f .V \ K • ft ■ ■ - ,
PP of A Headquarters, Des Plaines, III.

THE PROFESSIONAL PHOTOGRAPHERS GUIDE 
TO SPECIAL EVENTS

PP of A COMING
CALENDAR CONVENTIONS

1967
AUGUST 4-9, 1968
77th INTERNATIONAL EXPO­
SITION OF PROFESSIONAL 
PHOTOGRAPHY 
Conrad Hilton Hotel 
Chicago, Illinois 
Frederick Quellmalz,
Conv. Chmn.
1090 Executive Way 
Oak Leaf Commons 
Des Plaines, III. 60018

AUGUST 13-15
South Carolina PPA 
Seminar
Adventure Inn Hotel 
Hilton Head Island, S. C. 
Max Furchgott, Pres.
41 George St.
Charleston, S. C. 29401
AUGUST 19-22 
Virginia PPA 
Lake Wright Hotel 
Norfolk, Va.
Morris K. Burchette,
Conv. Chmn.
563 Oak Ave., Norton, Va.
SEPTEMBER 10-12 
PA of New England 
Lake Tarleton Club 
Pike, N. H.
Anton Hanania, Sec'y 
26 Emerson St.
Newton, Mass.
OCTOBER 5-7
Florida PP
Robert Meyer Motor Inn 
Orlando, Fla.
Michael T. Sheldon,
Sec’y Treas.
817 Northwest First St.
Ft. Lauderdale. Fla. 33311
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DATELINES
CONTINUED

1968 CONVENTIONS

FEBRUARY 18-19
PP of Oregon 
Sheraton Motor Inn 
Portland. Oregon 
Len Holzinger, Jr., 
General Chmn.
P.O. Box 849 
Grants Pass, Ore. 97526

MARCH 9-12
PP of Michigan 
Statler-Hilton Hotel 
Detroit, Michigan 
Elaine A. Cousino 
15321 W. McNichols 
Detroit, Mich. 48235

MARCH 10-12
PP of North Dakota 
Town House Motel 
Fargo, North Dakota 
Jack Schlenker, President 
124 2nd St. S.E. 
Jamestown, N. D. 58244

MARCH 16-18
PPA of Oklahoma 
Skirvin Hotel 
Oklahoma City, Oklahoma 
Roy Kendrick, Secretary 
116 S. Wewoka Ave. 
Wewoka, Okla. 74884

MARCH 16-19
Wisconsin PPA 
Hotel Pfister 
Milwaukee. Wisconsin 
J. A. Speltz, Conv. Chairman 
332 Main St.
Black River Falls, Wis. 54615

MARCH 171 8
PPA of Massachusetts 
Yankee Drummer Inn 
Worcester, Massachusetts 
Madeline Hobbs, President 
819 Broad St.
East Weymouth. Mass. 02189

MARCH 31-APRIL 2
APP of Illinois
Pere Marquette Hotel
Peoria, Illinois
Joseph Matthews, President
377 Western Ave.
Joliet, III. 60535

MARCH 31-APRIL 2
PP of Washington 
Wenatchee, Washington 
Walter W. Richter,
Exec. Manager 
402 N.E. 72nd St.
Seattle, Wash. 98115

MARCH 31-APRIL 3
PPA of Pennsylvania 
Holiday Inn Town 
Harrisburg, Pennsylvania 
Vincent DePiante, Jr. 
1756 Clinton Ave. 
Shamokin, Penna. 17872

APRIL 7-9
PP of Manitoba 
Malborough Hotel 
Winnipeg, Manitoba 
Lou Perrin, Conv. Chmn. 
159 Provencher 
St. Boniface 6,
Manitoba, Canada

APRIL 21-23
Alberta PPA 
Palliser Hotel 
Calgary, Alberta 
J. Mathieson 
609 Centre St., South 
Calgary, Alberta, Canada

APRIL 21-23
Southwestern PA
Hotel Marion
Little Rock, Arkansas
Zee Drew, Exec. Sec y
P.O. Box 3122
Fort Worth, Texas 76105

APRIL 24-27
Rocky Mountain PPA 
Albany Hotel 
Denver, Colorado 
Howard C. Jones, President 
1016 N. Butler 
Farmington, N. M. 87401

APRIL 28-30
PP of West Virginia 
Hotel Frederick 
Huntington, West Virginia 
R. J. Smith 
P.O. Box 603 
Welch, W. Va. 24801

MAY 5-6
Connecticut PPA 
Hartford-Hilton Hotel 
Hartford, Connecticut 
Reuben Schaller 
364 Blue Hills Ave. 
Hartford, Conn. 06112

MAY 5-7
Kansas PPA 
Broadview Hotel 
Wichita, Kansas 
Frank Fogler 
730-32 Kansas Ave. 
Atchison, Kan. 66002

MAY 19-21
PP of Iowa 
Hotel Savery 
Des Moines, Iowa 
Don Lohnes 
720 W. 4th St. 
Waterloo, Iowa

JUNE 23-25
PP of Mississippi-Alabama 
Buena Vista Hotel 
Biloxi, Mississippi 
Mrs. Gladys Lamb, 
Sec'y-Treas.
Box 504
Greenwood, Miss.

AUGUST 4-9
PP of A
Conrad Hilton Hotel 
Chicago. Illinois 
Frederick Quellmalz,
Conv. Chmn.
1090 Executive Way 
Oak Leaf Commons 
Des Plaines, III. 60018

EXHIBITIONS

THROUGH AUGUST 5
Children of Rome 

Photographs by 
Jeffrey Blankford 

Photographs by 
Lloyd Ullberg 

The Focus Gallery 
San Francisco, Calif.

THROUGH AUGUST 13
Robert Frank 
Francis Bruguiere 
San Francisco Museum of 

Art
San Francisco, Calif.

THROUGH SEPTEMBER 21
Wild Flowers 
Hallmark Gallery 
New York, N. Y.

AUGUST 1-31
Contemporary 

Photographers II 
Sanford Museum 
Cherokee, Iowa

AUGUST 1-31 
Photographs from the 

George Eastman 
House Collection, 
1840-1915 

Brooks Institute 
of Photography 

Santa Barbara, Calif.

AUGUST 8-SEPTEMBER 2
Professors of Photography
Focus Gallery
San Francisco, Calif.

THROUGH SEPTEMBER 4
Once Invisible 
Museum of Modern Art 
New York, N. Y.

SEPTEMBER 8-29
Jerry N. Uelsmann 
State College of Iowa 
Cedar Falls, Iowa

SEPTEMBER 27- 
NOVEMBER 22

Photographs by Toni Frissell 
Hallmark Gallery 
New York, N. Y.
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NEWSEVENTS

Press Photographers Elect
At the 22nd Seminar in New Orleans, 
the National Press Photographers As­
sociation elected officers for 1967-68. 
John Alhauser, The Milwaukee Jour­
nal, was elected President; Sam C. 
Pierson, Jr., Houston Chronicle, Vice 
President; and M arshall Dussinger, 
Lancaster (Penna.) Sunday News, 
Treasurer. NPPA Executive Secretary 
is Charles H. Cooper (Durham Her­
ald-Sun Papers), Box 1146, Durham, 
N. C. 27702.

The NPPA's highest honor, the Jo­
seph A. Sprague award was presented 
to Arthur Rothstein, Technical Direc­
tor of Photography for Look maga­

zine. The Sprague award for a non­
photographer went to Robert E. Gilka, 
Director of Photography for National 
Geographic magazine.

The 1968 NPPA Sem inar will be 
held in Louisville, Ky.

John Alhauser M. W. Thomson

New Officers for Institute of 
Incorporated Photographers
Britain's In stitu te  of Incorporated 
Photographers has elected new offi­
cers. M. W. Thomson of Edinburgh, 
a Detective Inspector, is the Insti­
tute's new President; Vice Presidents 
are N. Horne of Totnes, Devonshire 
and P. Peck of London.

King of the Convention
Donald L. Smith, instructor at Roch­
ester Institute of Technology, Roch­
ester, N. Y., was King of the Conven­
tion at the PP of A Portland Exposi­
tion in July. His awards for bringing 
in the largest number of new mem­
bers in the 1967 Membership Contest 
included round trip air fare to Port­
land for two, $100 spending money, 
two tickets for the Affiliated Associa­
tion Luncheon, the Master's Recep­
tion and the Awards Banquet, at 
which he received specia l recogni­
tion. Division winners in the contest, 
each of whom received $50, were: 
Commercial Division, Howard Kelly, 
Los Angeles, Calif.; Industrial Divi­
sion, Emmert Lawson, Brooks Institute 
of Photography, Santa Barbara, Calif.; 
Portrait Division, Albert Ravanelli, M. 
Photog., Albuquerque, N. M. (See 
page 78 for final list of membership 
contest standings.)

Emperor Honors 
Asahi President
Saburo Matsumoto, Chairman of the 
Japan Camera Industries Association 
and President of Asahi Optical Co., 
Ltd., was awarded the Runju Hosho 
medal by Emperor Hirohito. The Em­
peror presented the honor in recog­
nition of Matsumoto's contributions 
to the development of industry in 
Japan, for helping to expand the na­

tion's export business and for devel­
oping new optical and photographic 
products.

New Europhot Secretary
The Council of Professional Photog­
raphers of Europe has announced the 
appointment of a full time Secretary 
General to handle business and pub­
licity for the Council's Europhot Con­
gresses. He is Vic Coucke of Brussels, 
a member of the Council's Executive 
Committee and President of the Fed­
eration Nationale de la Photographic 
Professionelle.

The new Secretary General has a 
background in photojournalism and 
public relations, and has founded two 
photographic jo u rna ls  in Belgium. 
When Coucke takes office on Sep­
tember 1, Brussels will become the 
new headquarters for Europhot. The 
2nd Europhot Congress, an interna­
tional photographic convention, will 
be October 2-5.

Reprography Convention 
Scheduled for Cologne
The second International Convention 
on Reprography will be held Octo­
ber 25 to 31 in Cologne and will be 
com bined w ith  the International 
Trade Exh ib itio n  on Reprography. 
Since the Exhibition was first held in 
1963, facsimile reproduction of docu­
ments by means of photocopies, mi­
crocopying, blueprints, electrotypes, 
thermocopies and other means all 
covered by the term reprography — 
has acquired increasing importance.

The Convention is being arranged 
by the German Society for Photogra­
phy. Details can be obtained from the 
General Secretariat for the Conven­
tion, 49 N eum arkt, Cologne, West 
Germany.

SPSE Symposium
The Society of Photographic Scien­
tists and Engineers will present its 
second Sym posium  on Unconven­
tional Photographic Systems at the 
Marriott Twin Bridges Motor Hotel in 
Washington, D. C., October 26-28. 
Five half-day papers sessions are 
planned covering such topics as De­
formable Film s, Electrophotographic 
Processes and Materials, Photochro- 
mic Systems, Photo Cross-linkable 
Systems and Unconventional S ilve r 
Systems. Registration and program in­
formation can be obtained from SPSE, 
1 330 M assachusetts Ave., N.W., 
Washington, D. C. 20005.

Turn to page 89
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1967 PP of A awards
Awards were presented July 26 by the 
Professional Photographers of Amer­
ica, Inc., at the 76th International Ex­
position of Professional Photography, 
held in Portland, Ore.

Honorary Master of Photography 
C. B. Neblette, Rochester, N. Y., Re­
tired Dean, the College of Graphic 
Arts and Photography, Rochester, 
N. Y. — "His dedication, ability, and 
vision have not only been responsible 
for im m easurab le contribution to 
photographic education in the past, 
but have done much to safeguard its 
future."
Claude F. Palm er, M.Photog., Port­
land, Ore., President, Pro fessional 
Photographers of Am erica , for his 
service to the photographic profes­
sion, for his devotion to planning the 
future of the profession.
PP of A
Degrees were granted by the PP of A 
to the following:
(M) Master of Photography 
((’) Photographir Craftsman 
(SR) Silver Ribbon-Combined degrees
William Robert Abey, Youngstown, 

Ohio (M)
Herbert M. Archer, Rochester, N. Y.

(M)
Richard Atam ian, Frankenm uth, 

Mich. (C & SR)
Max Munn Autrey, Sherman Oaks, 

Calif. (C & SR)
less R. Baker, Ontario, Ore. (M) 
Victor Baldwin, Hollywood, Calif. 

(M)
Thomas E. Bassett, Frankenm uth, 

Mich. (M)
Robert S. Beeler, Rochester, N. Y.

( C )

John Lewis Blackstock, Stam ford, 
Texas (M)

Guy Blouin, Houston, Texas (M) 
Lucile P. Bovee, Baldwinsville, N. Y.

( C )

Duncan H. Brooks, Bethesda, Md.
(M)

Hugo Brooks, Rockville, Md. (M) 
Ruth H. Brown, Hamilton, Ohio (C) 
Robert Burian, Hartford, Conn. (C) 
Lorene C'haris, Arcadia, Calif. (C) 
Horace I. Chase, New Albany, Ind. 

(C & SR)
Gerald C. C h erico , W hite Plains, 

N. Y. (M)
Thomas Woodrow Dickerson, Frank­

lin, Tenn. (M)
*C. W. Dishinger, Jacksonville, Fla.

( C )

Vera M. Eschenbach, San Leandro, 
Calif. (C)

Robert F. Fahrenkrug, Evansville, Ind.
(M)

Lee E. Finley, Palos Verdes Peninsu­
la, Calif. (M)

Edgar P. Flanders, Tampa, Fla. (M) 
Lynden L. Gamber, Aurora, Colo.

(M)
Vivian Geiger, Syracuse, N. Y. (C) 
Paul George, A llen to w n , Penna. 

(C & SR)
Louis Peter Goutzos, Salem, Mass.

(M)
Joe R. Grimland, Grand Prairie, Tex­

as (C & SR)
Philip V. Haddad, Suffern, N. Y. (M) 
Donald Ted Hains, Rock Island, III.

(M)
James E. Hampson, Shreveport, La. 

(C & SR)
Robert S. Harris, Rochester, N. Y.

(M)
Robert H. Haven, Trenton, N. |. (M) 
Charles H. Haynes, Detroit, Mich. 

(C)
Arthur Charles Heitzman, Houston, 

Texas (M)
J. D. Hicks, Fenton, Mich. (M) 
Allen Hilliard, Chicago, III. (C)
John Roland Flockett, Austin, Minn.

(M)
Robert G. Hostkoetter, St. Louis, Mo.

(M)
Jack B. H uhnerkoch , Princeton, 

Minn. (M)
Jean Hunter, Winnipeg, Manitoba 

(C & SR)
Paul W. Hunter, Winnipeg, Manito­

ba (C & SR)
Sydney R. Kanter, Pittsfield, Mass.

( C )

E. Leon Kennamer, |r., Guntersville, 
Ala. (M)

Ray E. (Bud) Kennedy, Wichita, 
Kans. (M)

Margo Kent, Staunton, Va. (C) 
Richard George Kimble, Lima, Ohio

(O
Dimitri Lewis La Zaroff, Pontiac, 

Mich. (M)
Tony Lewellyn, Anderson, Ind. (M) 
Jeanne Allard Lindquist, Decatur, III. 

(C & SR)
Norman A. Lorhammer, St. Peter, 

Minn. (C & SR)
Roger D. Lundgren, Minneapolis, 

Minn. (M)
Douglas Mack, Daly City, Calif. (M) 
Donald David M arvin, Rochester, 

N. Y. (M)
John Carter Maxwell, Hobbs, N. M.

(M)
James E. Minor, Garden City, N. Y.

( C )

Lucienne C. Misiaszek, D an ie lson , 
Conn. (C)

Marvel Nelson, Tulsa, Okla. (M) 
Juliet Newman, Greenwich, Conn. 

(C & SR)
Robert L. Nicol, Lakewood, Colo.

(M)
William W. Norman, Globe, Ariz.

(M)
Robert Burton Paris, Cincinnati, Ohio

(M)
Houstin Payne, Shawnee, O kla. 

(C & SR)
Robin L. Perry, Waterford, Conn. 

(M & SR)
Leone Peterson, Dixon, III. (M) 
John Charles Pierce, Saginaw, Mich. 

(M)
Harry M. Pluto, North Canton, Ohio

(M)
Lev F. Powers, Toledo, Ohio (M) 
Philip A. Revoir, Red Wing, Minn.

(M)
Dale Elliott Roberts, Atlanta, Ga.

(M)
Roger R. Rochford, Sheridan, Wyo. 

(M & SR)
Emilie Romaine, San Francisco, Calif. 

(C & SR)
Leon Charles Rosenmann, Teaneck, 

N. J. (M)
Hal Rumel, Salt Lake City, Utah (M) 
Daniel Sauro, East Syracuse, N. Y. 

(M)
James V. Schildgen, Parsons, Kans.

(M)
Dino V. Semprini, Flushing, N. Y. (C) 
William M. Shields, Clinton, S. C. 

(C & SR)
Michael B. Shulman, Malverne, N. Y.

(M)
George G ibbons Sm ith, Jackson,

Miss. (M)
W. D. Smith, Fort W orth , Texas 

(C & SR)
Eugene J. Sowa, Norridge, III. (M) 
Jack Stevens, San Diego, Calif. (M) 
Joel E. Strasser, Sioux Falls, S. D. 

(M)
Francis J. Sullivan, Derry, N. H. (C) 
Charles Edward Talton, Sr., Winston- 

Salem, N. C. (M)
W. Fred Tidvman, Jr., Fresno, Calif. 

(M)
Albert E. Trotter, Chatham, Ontario

(M)
Longin Walis, Chicago, III. (M)
John H. Wittenborg, East Meadow, 

N. Y. (M)
W illiam  C. Wittkowsky, N. Tona- 

wanda, N. Y. (M)
William Wollin, Madison, Wis. (M) 

•Deceased

Silver Ribbons
Silver Ribbons were awarded to the 
following who had previously been 
awarded both the Master of Photog­
raphy and Photographic Craftsman 
degrees:
Don Barber, Hendersonville, N. C.
L. P. Brand, Cincinnati, Ohio 
Kay Isaacson, Ft. Dodge, Iowa 
Harold L. Johnson, Clinton, Iowa ®



Great photography is a mixture of talent and equipm ent... 

And Brooks Institute provides the finest of both.

Here is a partial list of the photographic equipment used by Brooks Institute students a Adams Re­
touching Machine D Ascor Umbrella Lights D Beaulieu 16mm Camera □ Beseler 5 x 7  Enlarger <=> 
Calumet Camera D Calumet Color Processor □ Camerz 70mm Camera °  Chromega Enlarger ° Color- 
tran “1000” Light ° Densichron Analyzer ° Densi-Timer Analyzer ° Durst Enlarger ° Hasselblad 
500EL Camera □ Kodak Carousel Projector ° Kodak Color Processor ° Koni-Omega Rapid Camera 
n Lektra Analyzer □ Macbeth Av-Lite Viewer ° Minolta SR-T 101 Camera a Noba Studio Camera 
a  Oscar Fisher Film Dryer ° Pageant Sound Projector a Photogenic Lights D Photogenic Strobes D 
Plaubel View Camera a Repronar Slide Duplicator n Speedmaster Analyzer.

You are invited to visit Brooks and see the world's finest photographic equipment 
being used to teach the leading professional photographers of tomorrow. BROOKS

INSTITUTt OF PHOTOGRAPHY

2190 ALSTON ROAD, SANTA BARBARA, CALIFORNIA 93103
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Not that we’re suggesting an 8 x 1 0  for 35 mm work. But do you 
know a tougher test?

acid test 
for an 8x10 
enlarger

When we say that the Durst V -184 takes any size from 35m m  
to 8x10, we're talking about ease of handling, operating con­
veniences and flexibility. We're talking about a large, professional 
unit so beautifully counter-balanced, so effortlessly responsive 
and maneuverable, it feels and handles like a miniature. We're 
also talking about illumination efficiency, versatility and perform­
ance quality.

Here are some of the professional facilities available in the 
V-184: tilting negative carrier, lensboard and baseboard 
for perspective control, calibrated for repeat settings; 
10x10" carrier with adjustable masking blades permitting 
lateral or vertical placement of negatives to 8x10, with 
provision for including a density step wedge; drawer-type, 
easily interchangeable condensers,- filter drawer between 

light source and condensers; optional pin-registration sys­
tem for color work; crank-operated, leadscrew drives for 
adjusting baseboard and lamphouse heights; rack-and- 
pinion focusing; extra-long bellows; column height, 7̂ 2 
feet; required floor space, 36x42".

Depending on the lens focal length and negative area, 
the Durst V -184 is capable of producing 33-tim e  

enlargements directly on the baseboard, and 6 to 1 
reductions. The V-184 also permits choice of light sources 
(tungsten to 1000 watts, cold light, pulse Xenon or elec­
tronic flash) depending on preference or application.

For complete details, write: Durst (USA) Inc., Garden 
City, N .Y . 11533. Subsidiary of Ehrenreich Photo- 

Optical Industries, Inc.

If you work with 4x5 and larger form ats— in color 
or black-and-white—and your quality requirements 

are really critical, the unique capabilities of the V-184  
should receive your attention. You’ll discover that even if 
your work also includes 35m m , 2Va square and 2^ x3 % , 
you may never actually have to buy a smaller enlarger. 
The Durst V -184 is that good.
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Hand-Held Panoramas
by Gordon Smith, M.Photog.

Although the camera, like the human 
eye, sees clearly only what is di­

rectly in front of it, there are times 
when a c lien t needs more than a 
straight-ahead view. This is where the 
panorama can be used successfully.

I prefer the hand-held camera 
method of making panoramas to the 
tripod method used by some photog­
raphers. I use this hand-held tech­
nique with a press camera when time 
or conditions will not permit the use

Gordon Smith used hand-held technique to show Ben Hogan sinking 
the winning putt in a national invitational golf tournament at Colo­
nial Country Club, Fort Worth, Texas. By beginning at right, he caught 
spectators closest to Hogan before they began swarming on green 
with congratulations.

of a tripod. In covering the scene of 
a previous accident on a busy free­
way, there is no time to set up a tri­
pod since traf f ic  cannot be inter­
rupted. In this instance I step out into 
the roadway and with in seconds, 
holding the camera by hand, I can ex­
pose a half-dozen pictures.

I use this technique for a wide range 
of clients. In one case, I made a com­
plete circle, looking north, south, 
east and west for a case in which a 
man was filing a suit on the basis that 
a toll road cut through his property, 
which he said decreased its value by 
impairing his access to the property.

The panorama I submitted showed 
that the plaintiff actually had better 
access after the road was completed 
than before and that the value of his 
property was greater as a result of tho 
improved roads. His attorney ob­
jected to the panorama by saying, "It 
looks in all four directions at once."
I explained in court that the photo­
graph was designed to be viewed in

Cordon Smith, M.Photog., 2900 Photo Ave., 
Fort Worth, Texas, is a commercial photog­
rapher with considerable experience in le­
gal-forensic work. He was a panelist in the 
( ommercial Division's Print Critique and 
Print Improvement Seminar at the recent 
Portland Exposition.
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a circle and demonstrated that when 
the panorama is held in a circular po­
sition, you turn your head just as you 
would if you were on the actual prop­
erty, viewing the overall terrain. With 
the explanation and demonstration of 
how a panorama must be viewed, the 
judge overruled the objection and ac­
cepted the photograph in evidence.

Many clients are not aware of the 
possibilities in a panoramic picture. I 
did an assignm ent for a customer 
who wanted four or five views and 
decided to take the "in-between" 
pictures too, thereby permitting me 
to submit a com pleted panorama 
along with the prints originally or­
dered. Once he saw the difference in 
the single pictures as compared to

the overall view, he bought the pano­
rama for $120 instead of the single 
photographs for $24 or $30.

Basically the technique for hand­
holding a camera and making pano­
ramic views is to overlap approxi­
mately 25% for each exposure. This 
can be done easily by using tree tops 
or telephone poles as guides for the 
vertical alignment so that you know 
about where the match will fall when 
looking through the viewfinder. I use 
a Speed Graphic with a Grafmatic or 
film pack so I don't have to take my 
eye from the viewfinder during the 
panning of the terrain.

Splicing the individual pictures is 
perhaps the most important part of 
the panorama technique. My tools in­
clude a sing le-edge razor blade, 
Scotch tape, brown paper tape 2" 
wide and a 12" trimmer. I print the 
negatives full and develop them at 
the same time to maintain constant 
tone from one print to the other. The 
splicing procedure is described and 
illustrated on the following page.

Top. This continuous view showed that a 
party in a leftal dispute did not deliver as 
much gravel as was contracted lor the dam 
Center: Panorama used in an insurance case 
shows nothing obstructing driver's view as 
he approached the railroad track. Assem­
bling of this panorama is illustrated on 
following page Below This view disproves 
a plaintiff's claim that tollroail cut off his 
access to other half of his property. Access 
road is shown going up through center of 
panorama and under bridge at top center. 
Apparent distortion suggested by curvaturi' 
is meant to be corrected by curving the 
two ends of the 4'lOVi" print toward the 
viewer, so that the print shows what the 
eye would see.



Fig. C

Fig. D

Finishing 
a Panorama Print
Somewhere in the right one-third of 
the first print is an area which 
matches the left one-third of Print 2, 
so I trim Print 1 until the match is 
correct (Fig. A).

Then I cut a notch in Print 2 at the 
top and bottom with a razor blade at 
the same point as I have cut Print I 
(Fig. B). I put the top notch in Print 2 
in the blade of the paper cutter and 
pull the handle down enough to hold 
the print. Then I bend the cut at the 
bottom of the print and slide it to the 
left until it hits the blade of the cut­
ter. This aligns Print 2 so the cut will 
be an exact match to Print 1.

I place a 2" piece of Scotch tape 
on the back of Print 1 at the top and 
bottom, leaving 1" sticking out, and 
slide Print 2 under the tape so it can­
not stick. This permits moving and 
aligning the prints. When the prints 
are in correct position, I lift the left 
edge of Print 2 and stick it down over 
the Scotch tape at bottom and top. 
Then I turn the pictures face down 
and apply a strip of brown tape over 
the Scotch tape, top to bottom (Fig. 
C). I then crease the tape immediately 
so it will open and close properly like 
a hinge.

After following the same splicing 
procedure for all prints in the pano­
rama, I trim off all borders. This 
makes the final product look more 
like a continuous print and our cus­
tomers seem to prefer them that way. 
Fig. D shows the com pleted and 
trimmed panoram a, which is also 
shown on page 30. l i t
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Enter the Sports Picture

As modern yearbooks become in­
creasingly popular as a public re­

lations media for the high school or 
college, it is extremely important to 
give adequate coverage to all phases 
of the academic and extra-curricular 
life. The school yearbook containing 
only senior portraits and a few small 
snapshots went out with the hooped

Glenn R. Shearer, 1703 Carlisle Road, Camp 
Hill, Penna., is head photographer at Ster­
ling Studios in H a rrisb u rg . Much oi his 
work is in high school yearbook photogra­
phy; within the last two years his articles 
on faculty pictures and school activity pic­
tures have a p p ea red  in The Professional 
Photographer.

by Glenn R. Shearer

skirt and the ducktail haircut. Today 
all aspects of school life must be pre­
sented with adequate pictorial cover­
age. In previous articles for The Pro­
fessional Photographer, I have dis­
cussed the school activity picture and 
the faculty picture. Now I would like 
to examine a section of the modern 
yearbook which is usually technically 
deficient and haphazard ly photo­
graphed: the sports section.

In many scho o ls , sports are the 
most important aspect of school life, 
and in all schools they are important 
enough to be handled well by the 
school photographer. Good action 
photography techn iques inc lude  
catching the peak of action, zone fo­
cusing, panning and often the right 
choice of equipment.

Action is the essence of sports pho­
tography and following this action

with the camera — in other words 
panning the subject — will enable 
you to catch the rhythm and peak of 
action more readily than if you pre­
determine the picture areas. When 
the subject is coming directly toward 
you, naturally you hold your cam­
era steady. If, however, the subject is 
moving at an angle, follow the sub­
ject with the camera. Don't worry 
about the movement in the back­
ground, since the interest is only in 
the action of the athlete.

However, when photographing 
night sports or action in which the 
exact distance is not certain, use zone 
focusing, judging in advance the spot 
where the action will occur. Set the 
camera for that distance and you will 
be assured that the depth of field will 
give an idea of focus in front and be­
hind the action. Check the depth of

3 3



Above left: Basketball pictures should be made from a position 
near the basket in order to catch peak of action in jump. Above 
center: Unusual angle and row of empty shoes contribute to 
an offbeat bleachers photograph. Above right: Excitement of 
swimming race shown in struggles of one contestant.

Left: Tension of an important 
locker-room conference is 
suggested here in a picture 
which brings out behind-the- 
scenes aspect of sports.

field scale on your camera to see the 
area in focus.

When I refer to catching the peak 
of the action in sporting events, I do 
not mean the fastest part of the event.
I am speaking of the highest point of 
the action, the limits reached by the 
players. To capture this peak you must 
anticipate the peak and the exact mo­
ment when it will occur. To photo­
graph any sporting event effectively, 
it is important to be familiar with the 
sport, for you will be able to select 
the best position in order to use the

best angle and to capture the peak.
Many different types of cameras can 

be used for sporting events; it is best 
determined by the type of equipment 
with which you're most familiar. I 
prefer the 2lA  square twin-lens reflex 
with Tri-X pan film. When a flash is 
needed, I use a 200 w att-second 
strobe unit. The viewfinder should be 
a direct one, because the optical type 
will distort and reverse the image. An 
electronic flash unit is superior for 
sporting coverage. For one thing, the 
high speed of the flash provides good
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Blurred action of wrestlers against 
soft background of spectators helps 
center attention on the action.

action-stopping power. Very impor­
tant to the players and the coaches is 
the fact that the short flash duration 
makes the flash appear less bright and 
the athletes are rarely bothered by it.

The most common high school 
sporting events which appear in to­
day's yearbooks are football, baseball, 
basketball, wrestling, track, and in 
some areas, swimming.

Football is one of the most diffi­
cult sports to cover, possibly because 
of the large area in which the game is 
played. The best position for the pho­

tographer is along the sidelines. Here 
it is possible to get the expressions of 
the players on the bench as well as 
the action on the field. Along with 
the action pictures, do not forget the 
coach and the cheerleaders and the 
toss of the coin.

I have never been in a school gym 
where there are provisions for the 
photographer to stand to cover a bas­
ketball game. The best thing to do is 
to find a place that does not inter­
fere with the spectators or the ref­
erees. Try to cover the entire game

from one basket so that both teams 
will be making baskets while you are 
taking flash pictures. Catching the 
peak of action is relatively easy in this 
game — it occurs just at the peak of 
the jump. Do not forget the score 
keeper and reaction of the spectators.

Baseball is also a difficult sport to 
photograph because the action takes 
place at various locations. I like to 
aim for action at first base and third. 
If there is a runner on third, try to 
catch him as he runs for home, and 
many times he will slide. When tak­
ing pictures of this or any event be 
very careful, because a ball can do 
much damage to you and the camera.

In track all the events take place in 
a prescribed location. Dash men can 
best be taken running at top speed or 
even at the starting block. Many run­
ners are best covered at the finish 
line. In any of the events it is best to 
study the style of the athletes. In the 
individual events the athlete reaches 
a peak that is a good test for the pho­
tographer's sense of timing and his 
feel for the action.

If you watch for the peak of action 
and train yourself to capture the true 
competitive fee ling  of the events, 
your sports photography can improve 
tremendously. And never forget the 
crowd or reaction picture; in many 
cases this will tell the story of the 
big game just as much as the action 
photograph does. 'll

Football action picture freezes a highlight of the game (above) and shows all the students 
directly involved in the play. The wide area of the football field makes this one of the 
most difficult sports to cover. Right: In keeping with emphasis on action in sports pic­
tures, coach is shown shouting directions to his team.
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Living room of the Revoirs' residence has 
(he cedar ceilings used throughout the stu­
dio and a view of their spacious lot.

North Woods Studio

Summer and winter views of the studio's 
exterior. Siding is of rough sawn cedar; 
lights built in overhanging roof illuminate 
building at night. Revoir has black-topped 
a parking lot with space for five cars, and 
set up a lighted sign by the highway.

Phil Revoir has the best of two 
worlds at his disposal at his new 

studio site which makes indoor and 
outdoor photography equally practi­
cable. Growing popularity of formal 
outdoor wedding and family group 
pictures has encouraged establish­
ment of many indoor-outdoor studios, 
especially in southern states where 
the outdoor picture season is longer. 
Revoir, however, was the first to try 
it in the area of Red Wing, Minne­
sota. Planning and construction of the 
studio attracted enough interest to 
justify two feature articles in the lo­
cal newspaper.

Red Wing, with a population of 
about 11,000, has three other full­
time studios in town, plus four more

Turn to page 85
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Lett, above: One of Revoir's darkrooms 
featuring custom-built fiberglass sinks.
Left, below: Finishing room, where 
customers' orders are kept in numbered 
plastic disbpans for quick retrieval.
Right, below: Removable workbench tops 
cover seldom-used equipment in finishing 
room. Floor plan of studio is at bottom

. , lI*-------------------- --------------- —----- ■**------- * -----
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The Estate of Photography

T he world of painters, sculptors and 
Cod-save-us poets has historically 

refused to allow an equal place in the 
sun for photographers. To the con­
stant d ism ay, continuing frustration 
and futile protestation of photogra­
phers dedicated to belief in its cul­
tural and esthetic values, photogra­
phy continues to be the step-child of 
the arts.

Evidences of this condescension ap­
pear in speeches and articles and 
asides from painters and writers and 
critics and museum directors and art 
juries and art editors from Life to the 
New York Times to Esquire.

The theme of this patronizing view­
point is depressingly familiar to every 
photographer: Photography is a mere 
exercise in literalism by means of me­
chanics and craft. Chance, a stroke of 
luck, and a further fo rtunate and

Orren lack Turner, 112 Nassau St., Prince­
ton, N.I., owns a portrait studio and has 
presented several convention programs, 
many of them dealing with figure photogra­
phy. His article, " Photography of the Hu­
man Figure" appeared in the February 1966 
issue of The Professional Photographer.

timely nerve-tw itch  depresses the 
button which "does the rest." A com­
mercial laboratory then fiddles and 
doctors until something interesting 
occurs. The result is then claimed as 
art by this pushy, status-seeking tribe 
of artisans, who hope to attain mem­
bership in the closed society of artists 
and thereby presume to the title of 
artist, a title now exclusive to paint­
ers, sculptors, writers and poets. Ours 
is a private preserve , gentlemen; 
don't you see the sign, "Keep Out"?
Like Pavlov's Dogs

If I sound a little defensive about 
this patronizing fraternity, let me ad­
mit at the outset that I have been. 
The New Yo rker stated recently: 
"many of our best photographers 
have been a little defensive about it." 
This must be the understatement of 
the last 40 years. Of course we are 
defensive about it and we react 
rather like Pavlov's dogs to a bell 
when confronted with the condescen­
sion of the artistic community.

Take for example an article in the 
December Rangefinder, w ritten  by 
Byron Dobell, the managing editor of 
Esquire, en titled  "Photographs Are 
Boring." Mr. Dobell was addressing 
his remarks to photographers and en­
gaging in the game of putting all of 
us down.

"Then there is the matter of pho­
tographers' emphasis on creativity," 
begins Mr. Dobell. "I don't think you 
should be dealing with such lofty 
terms in what is probably best viewed 
as your daily work. I think the es­
thetic discussion as related to pho­
tography is a pretty fruitless one. I 
wouldn't worry about it if I were you. 
Just take pictures and hope for the 
best. Whoever edits has to be an idea 
person and that's not your problem. 
You're just out there taking pictures."

Thus with one stroke, Mr. Dobell 
reduces the creativity and artistry, the 
real attainments and future hopes of 
thousands of photographers to the 
old, painful cliche of picture snap­
pers. Battering us with his superior 
claims to immortality, he demolishes

the gods of our world, from Daguerre 
to Brady to Steichen, Elisofon, as in­
terlopers on Mount Olympus.
Optimistic Future

Such utter negativism can only be 
viewed as willful snobbery by any­
one even remotely acquainted with 
the myriad paths of photography, all 
leading upward today. Indeed I think 
that photography is the only one of 
the arts with an optimistic future. All 
the others seem presently bent on 
self-destruction.

In the past, after reading such stu­
pidities as those of Mr. Dobell, I have 
comforted myself with small bits of 
rationale as follows:
1. The w ritin g  o f d ram a was not co n ­

sidered lite ra tu re  in the days o f Shake­
speare, a n d  h is  e f f o r t s  w ere  co n ­
tem ptuous ly  dismissed as the scrib- 
blings o f a hack by the essayists and 
novelists w h o  w ere  the true m em bers  
o f the club at that tim e.

2. From be fo re  M ich e lan g e lo  until R odin, 
sculptors w ere  classed as m ere stone­
cutters, w orkers w ith  th e ir hands, and 
hence not q u a lifie d  for the art fra te r­
nity. Today o f course sculptors are 
m em bers in good standing and they  
and th e ir partisans have a small hand  
in m aking sure no o th e r in terlopers  
are p e rm itted  to aspire to the grand  
conclave o f artists.
From such thoughts I reasoned that 

perhaps photography too may one 
day be welcomed into the sacred cir­
cle of the fine arts.

I realized, all the time I treasured 
these gems of reassurance, that they 
were my Linus's blanket, a solacing 
scrap of blanket, but perhaps a wind­
ing sheet as well. But like little Linus,
I could not give them up.

Today, however, I have begun to 
change my thinking. And I believe 
that the joke is shortly going to be on 
the artists. The club itself may be go­
ing out of existence, one of the casu­
alties of the mass Culture Explosion.

Witness Op Art, Pop Art, Non Art. 
Their adherents threaten the very 
foundations of fine art at this time, 
with no one even exactly sure just 
what painting is up to or what it 

Turn to page
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Nothing But Large Portraits

T he prestige of quality studio por­
traiture can be enhanced by the use 

of 16x20 or larger sizes in reception 
room displays and promotions, Rob­
ert S. Victor has found. "On the re­
ception room wall we have nothing 
but large p o rtra its : 16x20, 20x30, 
30x40," Victor says. Smaller portraits

— 8x10s, 5x7s, and 3x5s — are shown 
in display cases in the studio, but cus­
tomers are encouraged to think in 
terms of large sizes.

Victor's promotional program is a 
"Neighbor You Should Know" series 
of portraits of prominent Topeka or 
Kansas citizens. Each of these color

Robert 5. Victor's studio window (above) uses drapes as backdrops 
lor bis portraits. Drapes block out the distracting sights oI room 
behind the window. Relow, left Portrait of Kansas' Cov Robert 
Docking. Relow, right: Mrs. Docking, First Lady of Kansas. Roth 
are on display in the window shown above.
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Portrait of Gen. Nickey (left) 
is used effectively in 
large size in portrait 
arrangement shown below.

portraits is 16x20 or larger and is dis­
played for a month at Robbie's Res­
taurant in Topeka. Featured person­
alities have included generals, bank 
presidents, scout leaders and clowns. 
The series has been running for over 
three years, and the hanging of a new 
portrait each month attracts public 
interest.

A thief with a taste for celebrity 
portraits gave the series some unex­
pected p u b lic ity  last January when 
Kansas' Gov. Docking was inaugu­
rated. His portrait hung in the restau­
rant for only one evening and then 
disappeared the next day— inaugu­
ration day. Newspapers, radio and TV 
and the wire services picked up the 
story and appealed for the return of 
the portrait. In comments for the 
newspapers, Victor placed an estimate 
on the value of the portrait and at­
tributed the theft to "some good 
Democrat who carried it to the in­
augural." A week later the portrait 
was anonymously returned through a 
local attorney, and this event stimu­
lated more coverage.

Victor opened his studio in 1963 
after completing a course at the Wi­
nona School of Professional Photogra­
phy. Beginning with black-and-white 
only, the studio soon added its own 
color printing and processing facili­
ties and now does 95% of its work 
in direct color.

In addition to the reception room 
displays, the large color portraits are

A homelike arrangement in the 
Victor reception room (right) 

shows customers how they can use 
large portraits to advantage.

also used in the studio window, 
which Victor considers his best sell­
ing tool. After unsuccessful experi­
mentation with easels in the window, 
he began using colored linen drapes, 
which provide a rich backdrop for 
the portraits and set the window 
apart from the rest of the studio. $

Bozo the Clown, "The Man with a 
Million Smiles," was one of the 

celebrities featured in "Neighbor 
You Should Know" series.
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"once invisible”
Photographs of objects and pro­

cesses which the unaided human 
eye never sees are currently on dis­
play at New York's Museum of Mod­
ern Art in an exhibit called “ Once 
Invisible." Subjects like a humming­
bird in flight, a milk drop splashing, 
Brooklyn Bridge in a 360° panorama, 
protons in te racting  in a hydrogen

High-speed photograph, 1/50,000 second, oi smoke 
irom a burning cigarette. Professor H. N. M. Brown, 
University of Notre Dame.



Serial high-speed photograph of man 
walking. Linear graph made with white 
stripes painted on black clothes. C. 1882. 
lules Etienne Marey, Cinematheque 
Francaise, Paris.

bubble chamber, and the “ earthrise" 
as seen from the moon (taken by 
Lunar Orbiter 1) are included.

The photographs were made in 
pursuit of scientific knowledge, not 
for beauty; but selection for the ex­
hibit was made primarily on the basis 
of interesting form rather than func­
tion. The Museum's Director of Pho­
tography, John Szarko w sk i, com­
ments, “ the qualities that characterize 
these images — coherence, clarity,

Sun with all but far red of spectrum 
filtered out. Wendelstein Observatory, 
West Germany. Courtesy of Carl Zeiss, Inc.

Montage of 14 composite photographs from 
700 miles above the earth, U S.A. Images 

recorded on tape and transmitted to earth, summer

42



economy and su rp rise  — are the 
source of their value both as scientific 
documents and as sources of won­
der."

More than 100 photographs are 
included in the exhibit. Some date 
back to the 1880s; many others are 
the result of recent scientific develop­
ments. Three of photography's unique

technological roles are discernible in 
the exhibit: analyzing time and mo­
tion (as in the serial high-speed pho­
tograph of a man walking), focusing 
on invisible energy sources (as in 
radiographs) and taking pictures from 
vantage points inaccessible to men. 
"Once Invisible" will be on view 
through September 11. ®

Computer-analyzed picture reducing continuous toned 
images to 8 component brightness levels. John Mott-Smith. 
Air Force Cambridge Research Laboratories, Bedford, Mass.



On the Highway 
Lionel Stevenson

Winners were recently announced in 
the 20th National Print Show spon­
sored by the Professional Photogra­
phers of Canada, Inc. In the compe­
tition, six points are awarded for first 
place, four points for a merit, and 
two points for acceptance in the

Canada’s 20th
show. No print can gain more than 
six points total. The photographer 
with the highest score is named Ca­
nadian Photographer of the Year. This 
year's winner is Lionel Stevenson who 
accumulated 26 points.

Struggle lor Lile 
Mike Kerr



Claudette 
Lee Batut

Chick in a Basket 
Anthony Moore

Steel Worker 
George Dunbar
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On the River 
Doug Boult

Number One 
George Roy

The Eleven Story Dive 
Walter Shean
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The Hasselblad system ...
and a few reasons why the one-man studio needs it.

F iv e  d i f f e r e n t  in s ta n t ly  in t e r ­
ch an g e ab le  film  m a g a z in e s  are  
a v a i la b le .  T h e s e  m a g a z in e s  
allow  the  p h o to g rap h er to m ake  
12  o r  16  e x p o s u r e s  o n  1 2 0  
f i l m 0 , 2 4  e x p o s u re s  on 2 2 0  
f i l m E a n d  7 0  e x p o s u r e s  on  
7 0 m m  film . The m a g az in e s  also  
allow  th e  ch o ice  of 3 fo rm a ts , 
(2Va sq u are , 2V* X 1%, 1% X 1% ). 
This  allow s not only fo r speed  
o f o p e r a t io n ,  b u t  th e  c o n v e n ­
ience of b e in g  ab le  to ch an g e  
e i t h e r  f i lm  ty p e  o r fo r m a t  in  
m id -ro ll.
C o m p le t in g  th e  s y s te m  is a 
huge rang e of ac cesso ries th a t 
in c lu d e s  extens ion  tubes and  
bellow s ex tens ions fo r close up  
w o rk , f i l te rs '" ,  t r a n s p a r e n c y  
c o p y  h o ld e r s ,  c u t  f i lm  b a c k s ,  
eye level prism  fin d e rs 0, sports  
v ie w  f i n d e r s ,  s u n  s h a d e s ” , 
ra p id  w in d in g  c r a n k 1, q u ic k  
f o c u s i n g  h a n d l e s J, g r i p s K, 
u n d e rw a te r housings, r in g  lights, 
m icro sco p e a tta c h m e n ts  an d  
ca rry in g  cases.

W e  a r e  n o t s u g g e s t in g  th a t  
in itia lly  you need  th e  e n tire  sys­
te m . B u t w e  d o  b e l ie v e ,  a n d  
m a n y  o n e -m a n  s tu d io  o p e ra  
tions a re  f in d in g  out, th a t by in 
vestin g  in a sm all part of the  
H a s s e lb la d  S y s te m , s u c h  as  
those show n below  (o n e  of the  
b e au tie s  of th e  system  is that 
you can  bu ild  it up as your b u s i­
ness grow s) not only has the  
q u a lity  of th e ir  w ork im proved  
im m e a s u ra b ly , bu t the  vo lu m e  
of w ork an d  the n u m b e r of a s ­
s ig n m e n ts  they can  h a n d le  has  
also in creased ,

C

This  d escrip tio n  of th e  H as se l­
b la d  S y s te m  h a s  b e e n  n e c e s ­
sarily  b rie f. If you w ould like  a 
H asselb lad  ca ta lo g u e or fu rth e r  
lite ra tu re  or if you have a sp e­
c ific  tec h n ic a l inqu iry , w rite  to  
P a i I la rd  In c o r p o r a te d ,  1 9 0 0  
Low er R d., L ind en , N .J. 0 7 03 6

H A S S C I B I A D

Hasselblad is the one 2V« square 
camera system that can do just 
about anything that any 35mm 
camera system can do, plus 
most of the things that a larger 
format camera system can do. 
It can give you the speed and 
mobility you expect from 3 5 m m  
with the image quality you ex­
pect from a larger format.

R un n in g  a o n e -m an  stud io  very  
often  m e an s be ing  p rep ared  to  
h an d le  any kind of a s s ig n m en t 
th a t  c o m e s  a lo n g . A n d  th a t  
m ean s having  th e  e q u ip m e n t  
on hand to be ab le  to do it. If 
yo u  a r e  l ik e  m o s t o n e -m a n  
o perations  you p robab ly  have  
one or tw o 3 5 m m  c a m e ra s , a 
co up le  of 2Va sq u are  c a m e ra s , a  
4x5 and  m ayb e even  an 8x10. 
You probab ly  use your 3 5 s  fo r  
th e ir  speed and  m o b ility  and  
th e  fa c t th a t you can  do a lot 
of " s h o o t in g ” w ith  th e m . B u t 
w hen you w an t to be sure of a 
q u a lity  im ag e , you fee l h a p p ie r  
w ith  a la rg er fo rm a t.
T h e  rea lly  large fo rm a ts  (4x5  
and 8x10) you use only if you 
have to, perh aps  w hen  you need  
th e  c a m e ra  m o v e m e n ts ,  o r  
w hen th a t “c e r ta in ” c lie n t d e ­
m a n d s  those 8x10 ch ro m es . So 
you probab ly  fin d  yo urself using  
your 2Va sq uare  ca m e ra s  m ore  
th a n  a n y th in g  e ls e . A f te r  a ll,  
you d o n ’t need se llin g  on th e  
f o r m a t ,  b u t t h e r e  a g a in  yo u  
p r o b a b ly  w is h  y o u  h a d  th e  
speed and  m o b ility  th a t you can  
get w ith  your 35s. You also w ish  
you had th e  lens in te rch an g e- 
ab ility  or the ab ility  to g e t a lot of 
" s h o o t in g ” d o n e  w h e n  th in g s  
a re  “ h o t” . I t ’s not very co n ve n ­
ient to have to load film  re p e a t­
e d ly , p a r t ic u la r ly  if y o u 're  on  
location .
This is where many profes 
sionals are discovering that the 
Hasselblad System makes a 
great deal of sense. You see

allow s you to ta k e  p ic tu res  p re ­
viously co n s id e red  im possib le . 
T h e su p erb  op tics  of th e  lens  
assures p e rfe c t d is to rtio n -free  
h o rizon ta l an d  v e rtica l d e lin e a ­
tion , w ith  sh arpness  of im age  
f ro m  c o rn e r  to  c o r n e r  o f th e  
neg ative  a re a , even  a t fu ll a p e r ­
tu re . D ep th  of fie ld  a t an  a p e r­
tu re  of f / 22 is fro m  26 inches  to  
in fin ity .
The new est c a m e ra  in the  H a s ­
s e lb la d  S y s te m  is th e  e l e c t r i ­
ca lly  d riven  H asse lb lad  500EL. 
This  c a m e ra  a u to m a tic a lly  a d ­
vances the  film  and co cks th e  
s h u tte r, a llow ing  a rap id  series  
of exposures to be m a d e , e ith e r  
by use of th e  c a m e ra  re lease  
or long re lease cords, t im e r  or 
rem o te  rad io  co n tro l. T h e  500EL  
ac ce p ts  all th e  lenses and  m ost 
a c c e s s o rie s  a v a ila b le  fo r  th e  
500C. O bviously one of th e  a d ­
van tages of th is  c a m e ra  is th a t  
th e  p h o to g rap h er is free d  fro m  
the ac tu a l m e c h a n ic s  of p ic tu re  
ta k in g  a n d  c a n  t h e r e fo r e ,  d e ­
vote h im se lf co m p le te ly  to the  
su b jec t.
T h e  use of the 500EL w ith  the  
H a s s e lb la d  7 0 m m  f i lm  m a g a ­
z in e , (u p  to 70 exposures on 
c a s s e t te  lo a d e d  7 0 m m  f i lm )  
allow s the  ph o to g rap h er, w o rk ­
ing on a job  w h ere  a la rge n u m ­
ber of exposures a re  req u ire d , 
to h a n d le  his w ork load m u c h  
m o re  qu ick ly  and  e ffic ie n tly .

T h e r e  a r e  s e v e n  C a r l  Z e is s  
lenses in th e  H asse lb lad  S ystem , 
40, 50 , 8 0  b , 120, 150, 250° and  
5 0 0 m m . Each lens has a b u ilt 
in  S y n c h ro  C o m p u r  s h u t te r ,  
w ith  a u to m a tic  s top p ing  dow n  
at th e  m o m e n t of exposure and  
m a n u a l p re v ie w  fo r  d e p th  o f 
f ie ld  c h e c k s . E v e ry  le n s  h a s  
both  m  an d  x  synch ron iza tion  a l­
lo w in g  th e  u s e  o f f la s h  a n d  
s t r o b e  a t  a l l  s p e e d s  u p  to  
1/ |0 0 th  of a second.

Here’s what the Hasselblad Sys­
tem consists of. Firstly, the 
500C, the standard camera in the 
system*. It accepts all seven 
lenses available for the Hassel­
blad, and is a single lens reflex 
viewing camera. The 5 0 0 C  
always shows you exactly how 
your final picture will turn out 
on the ground glass screen, 
in the same way a view camera 
does. This allows you to concen­
trate on the setting up and com­
position of your picture, no mat­
ter what lens or accessories you 
are using on the camera.
The lens, magazine, focusing 
hood and winding knob of the 
5 0 0 C  are all instantly inter­
changeable.
N ext is th e  H asselb lad  S uper  
W ide C .T h e  c a m e ra  th a t caused  
a b rea k th ro u g h  in 2V a  square  
photography. Equ ipped  w ith  a 
3 8 m m , 90° an g le  of v iew  Zeiss  
Biogon f /4 .5  lens, th is  c a m e ra
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( s J v tr t is e m m t)

'You Have to Attend Color 
Tempest College to Believe It'

By Bill Stockwell

|\ l aturally, my rapturous claims for 
my Casuals have stirred the skep­

tics. A cynic erupts: “ Are your Casuals 
really a stunning new world in color, 
or do you merely have a glib tongue?"
I offer these written tributes in answer:

I am at a loss for words. Color 
Tempest is the most outstanding ar­
tistry I have ever seen. Sid Solberg, 
Libertyville, III.

I came to your College, hoping 
for a few new ideas. I leave with 
more than I ever got from any 
one man. Your course is worth 
100 times the price! Gene Ringo, 
Columbia, Mo.
One word: “ Great!" Russell Moser, 

Souderton, Pa.
I placed one 16x20  Misty Casual 

on exhibition. It brought 14 calls 
from brides in one day. The Casuals 
must be what we need to survive in 
the Satin Ju n g le . Dave Werkema, 
Marne, Mich.

I paid for your course with Casuals 
studio techniques alone. Doug Irick, 
Wausau, Wis.

You gave us so much for so 
little! One must attend your Color 
Tempest College to believe it! 
Nick Ferri, Sheffield, Pa.
Your Casuals are the icing on the 

wedding cake. Jack M erv is , Silver 
Spring, Md.

The Wildflowers alone make the 
wedding a romantic thriller —  for the 
couple AND photographer. R. P. Muel­
ler, Clarion, Iowa.

The Casuals increased my quality 
and income 100 percent. Fred Morris, 
Garden City, Mich.

I have plunged into your beau­
tiful dream world of Mistys, Tear­
drops, Fantasys and related color 
miracles. R e sp on se :  Terrific! 
Jack Conroy, Memphis, Tenn.
Color Tem pest has given the 

breath of life to candids. Your color 
Casuals are A LIV E! Dave Metcalf, 
Spirit Lake, Iowa.

The Casuals are the ultimate ar­
tistic approach. Color Tempest ex­
ceeded my extrem e hopes. Galen 
Parker, Madison, Wis.

Your color Casuals are the 
greatest fountain of knowledge

ENLARGED COLLEGE 
SCHEDULE

Aug. 8 - 9 ..............New York City
Aug. 15-16 ........... Roanoke, Va.
Aug. 22-23 . Grand Rapids, Mich.
Aug. 29-30 ........... Dayton, Ohio
Sept. 5 - 6 ....................Minneapolis
Sept. 12-13 . . .  .Charlotte, N. C. 
Sept. 19-20 . .  . .Portland, Maine
Sept. 26-27 ..............Indianapolis
Oct. 3 - 4 .....................Los Angeles
Oct. 10-11...........Rochester, N. Y.
Oct. 17-18...................................St. Louis
Oct. 24-25 . St. Petersburg, Fla. 
Nov. 1 -2 ....................Albany, N. Y.

All About College
Featu rin g  —  F a n t a s y  W e d d in g  

W o rld  and C o lo r Tem pest. 
P ro fe sso r —— Bill S to ck w e ll o n ly , 

co verin g  com plete  C asu a ls  con­
cept and  75 co lor tech n iq u es. 

H ours —  9 a .m . to 10 p.m . Two  
d a ys .

C la ss  S ize  —  Lim ited  to 25 . 
Tuition —  $ 1 5 0 . O th e rs  from  your  

stud io  $ 9 0  e a . R e fre sh e rs  $ 9 0 . 
D eposit —  $ 75  p aym en t is due at 

le a st 15 d a y s  in a d v a n ce . 
G ra tis  T ex ts  —  You  re c e iv e  th re e  

C asu a ls  re fe re n ce  te x ts ,  v a lu e d  
at $ 2 5 0 . Th ey  p icture  m ore  
than  5 0 0  C a su a ls , c re a ted  fo r  
color.

M oney Back G u a ra n te e  —  I w ill 
show  and  teach  a t le a st  75 e x ­
citing co lor tech n iq u es for w e d ­
d ing s. Th ey  lig ht up ALL ph o­
to g ra p h y .

Brochure, and a shock ing  color 
m in iatu re  —  g ra tis !

in photography's most neglected 
area. George Rasmussen, Fre­
mont, Neb.

. . . The most exciting school of 
real money-making ideas. Sarah 
Plunkett, Greenville, Texas.

In all the world, Bill Stockwell 
is the only name associated with 
an advance in wedding candids.
F. R. Bailey, Chillicothe, Mo.

Your Blue Mistys are lovely, but 
Color Tempest is tremendous! Mau- 
riene McNeill, Fort Worth.

I have never been so inspired and 
challenged! Color Tempest is utterly 
fantastic! V. L. Braun, Stockton, Calif.

Your color Casuals are the 
only future for the quality studio 
that expects to stay in candids. 
Randall Harbuck, Harvey, III.
The Casuals are building a large 

addition on our studio. Charles Clin- 
ard, Royal Oak, Mich.

I haven’t been so excited  over 
photography in years. Gerald Kin- 
nunen, Ironwood, Mich.

I am getting bids from brides in 
other states. There is awesome im­
pact in the simplest color Casuals! 
Fred Nichols, Jamaica, N. Y.

Revivalism . . . Emotionalism 
. . . Snake-oil Selling . . . But 
the best brain stimulant to reach 
New York. Dino Semprini, Elm­
hurst, N. Y.
I could hardly believe the Pastel 

Teardrops, even though I was seeing 
them and shooting them. T. 0. Wag- 
non, Montgomery, Ala.

Brides call to ask: “ Is this the 
studio that makes those beautiful 
Misty candids?" Your College is the 
best investment I ever made. George 
Burns, Memphis.

Once in every generation a 
real fireball rises on the photo 
horizon, sharing his inspirational 
light. In this generation, Bill, 
you’re it. Don Fraser, Seymour, 
Wis.
I added three Casuals to my latest 

color album, and for the first time in 
14 years a bride hugged my neck. 
Clifford Maxwell, Johnson City, Tenn.

I have met two men in photography 
whom I can honestly call a genius. 
Bill Stockwell is one of them! Edith 
Garrett, Columbus, Ga.

I would pay $1 ,000 , if neces­
sary, for your Casuals texts. The 
color Teardrops alone are worth 
the price of your course. LaVon 
Riley, Chattanooga, Tenn.

GRATIS —  brochure and a shocking 
color miniature.

BILL STOCKW ELL’S C A S U A LS— 1105 Tedford W a y  —  O klahom a City, O kla . 7 3 1 1 6
Phone 405  —  VI 3 -6 2 6 4
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© Photographer

Put yourself
on the editor’s 
payroll

by Harry G. Clark

Every day hundreds of pieces of free 
publicity material are offered to 

the thousands of news outlets — 
newspapers, radio and television. 
How much of this material actually is 
used by the source for which it is in­
tended depends to a great extent on 
how well it is prepared.

Publicity, as opposed to advertising, 
is not purchased, and since the news­
paper or station receives no revenue

for it, usage of publicity material is 
most often based on merit alone.

Part of your public relations func­
tion as a photographer is to "put 
yourself on the payroll" — to become 
a good reporter for your station or 
newspaper. Newspaper ed itors and 
radio or TV station news managers 
are always clamoring for more of the 
right kind of newsworthy material. 
They can't possibly hire enough help 
to keep in touch with all of the fasci­
nating, fast-breaking developments in 
whatever fields they are covering. But 
(and here is the secret of your suc­
cess) you can.

The editor can't put on your hat 
and see the inside workings of your 
particular operation, your neighbor­
hood, your fellow club members — 
but you can. You're in it up to your 
ears, every day and sometimes Satur­
day and Sunday. You can do some­
thing none of your editor's news- 
hounds can do: report your business 
from the inside. During your time on 
the inside, you have formed some 
personal views on how to take better 
pictures, how to avoid bad photo­
graphs, what kind of people are best 
in your business, and even on what's 
wrong with the business. All of these 
subjects have been used by editors 
and radio-TV newsmen many times as 
jumping-off places for stories, and 
will be used again.
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What do brides always say when 
they are being photographed? Who's 
the most bashful in front of the cam­
era: the bride or the groom — or the 
flower girl? What is the most photo­
graphed industry in your town, and 
why? The least photographed? Is 
there a certain time of day when city 
hall photographs its best— its worst? 
What does the mayor, or the local 
physician or footba ll hero, whom 
everyone has seen a dozen times full- 
face, look like silhouetted against a 
sunset or a bright light? All of these 
have formed the basis for large-space 
coverage in newspapers, and will do 
so again. These are "feature stories" 
or what used to be called in journal­
ism school "human interest stories," 
good any time.

Another idea for your local news­
paper is a weekly or monthly column 
on such topics as "Photo Tips for 
Better Pictures," "Family Portraits — 
Family Keepsakes," etc. The variety is 
endless. All it takes is imagination.

For radio-TV coverage, your best 
bet will be hard news. As a local pho­
tographer, you are likely to be on the 
scene at local newsbreaks — plant 
openings, fires, accidents. (More than

Harry C . C lark is D irec to r o f C lie n t Services for 
Associated Release Service, a p u b lic ity  d is trib u ­
tion firm  assisting publicists from  coast to coast. 
A native o f C hicago, he is a fo rm e r A ir Force 
historian, new spaper w rite r and p ub lic  relations  
m anager.

one photographer makes a good liv­
ing from standing alongside a dozen 
other photographers at any major fire 
and taking color photographs.)

To make certain an item has the 
best chance of being seen or heard, 
several basic rules should be observed 
in the preparation of the material:

(1) Stories, photographs, etc. should 
be furnished in the form most easily 
used by the news media — material 
that is "ready to go." Editors and sta­
tion managers are busy people and 
don't have time for extensive editing 
or rewriting.

(2) Be brief and to the point. Space 
and time are valuable. Remember the 
media is giving you free space that 
might otherwise be sold to adver­
tisers, so be sure you're offering some­
thing of value to the audience and be 
as brief as possible.

(3) Be sure to include all pertinent 
details in your story:

What's happening?
Where is it happening?
When is it happening?
To whom is it happening?
Why is it happening?

(4) In seeking free plugs, find out 
through the media promotion direc­

tor or program producer what shows 
feature give-away items. You can of­
fer a free photograph or album to 
contest winners in exchange for a fair 
amount of publicity. Rule of thumb: 
If your gift is worth $10, shoot for $30 
or more of time or space. This imbal­
ance is necessary because in "plug" 
deals you don't always have full copy 
control. Nor can you be guaranteed a 
schedule for an indefinite time as you 
could if you bought the space or time.

(5) Double space typewritten ma­
terial.

(6) Specify by name who should re­
ceive your material at the radio or 
television station or newspaper, rather 
than simply sending material to "Edi­
tor" or "News Director." Names are 
important and will help you in getting 
an audience for your story.

On the other side of the coin there 
are a number of common mistakes 
which should be avoided:

(1) Don't send the same story to 
everybody within a media group.

If you are servicing material to sev­
eral TV and radio stations or news­
papers at the same time, send differ­
ent stories to each within a grouping. 
Just as one woman does not like to 
see another wearing the "same" dress, 
news media do not like to receive 
somebody else's story. This may be 
more trouble for you, but will pay 
dividends in the long run.
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f|{ft RADIO RELEA SE
EXCLUSIVE IN YOUR CITY WORDS: 270
FOR IMMEDIATE RELEASE TIME: 1 min. 30 sec.

DAO GETS ONE DAY -- IT'S HIS DUE

Someone once seld every day Is Mother's Day ... but this month, 

old dad 1$ given his annual recognition.

The breadwinner ... and that's what he likes to be called ... gets 

his well-earned tribute, h1s way-out tie, usual pajamas and qaudy sport 

shirt on Sunday, June eighteenth and might even be allowed to broil some 

steaks for the family gathering out on the patio.

Attired In his appropriately inscribed apron and perhaps topped 

with the proper chef' s headpIece , he'll glow in the adulation of his 

dear ones and accept with a poorly concealed smirk the praises of his 

mastery of the gri11.

But that's for just one day ... June eighteenth, remember? ... 

and then back to the routine of being just plain old dad, back to being 

brought up by the rest of the family.

Here’s a brand new gift idea for you ... It’s a family portrait 

that can go along with the tie, the pajamas and the sport shirt. Dad 

can look at 1t the year 'round and know he Is an important member of the 

group, the kingpin with all his brood by his side.

The Professional Photographers of America suggest you call your 

favorite studio for an appointment, get all togged out 1n your Sunday 

best, take dad In tow and s1t down in front of the camera. It takes 

only a couple of minutes and It's qood family Tun.

You'll have something to remember, a Father’s Day gift that's

really different and one all of you will cherish more and more as the

years go b y .  And dad can a f f o r d  ft.
f I  f

r«oM A s s o c i a t e d  R e l e a s e  S e r v i c e ,  In c .  m w  madison st, Chicago, iujnois aoeo?

Ihis brief radio script recently prepared by the PP of A had 143 station uses 
across the t>mted States. Scripts such as these Ret used because they Rive the 
radio broadcaster what he wants

The exception to the above is on 
straight news announcements such as 
")ohn Jones appointed manager . . ." 
the grand opening celebration of Per­
fect Pictures Studios will be held . . . , "  
etc. In these cases identical releases 
can be furnished to the various news 
media. (The media make a distinction 
between regular news announce­
ments and feature material.)

(2) Don't crowd too many people 
into a picture you create or furnish 
photographs which are a "forest of 
legs." Legs may look fine on a pretty 
girl but too many legs (or people) 
detract from the photograph.

(3) Don’t use the phrases "pictured 
here" or "pictured above." These are 
redundant. If the subjects named in 
the caption aren't in the photograph, 
then they should simply be listed as 
absent or not present. Otherwise, it is 
assumed that everyone named in the 
caption is "pictured above."

Say "John and Mary Jones wave 
goodbye to friends as they prepare to 
leave on their honeymoon."

(4) Don't use in it ia ls ; use full 
names. It is generally regarded as an 
insult to a person to be referred to 
by his initials unless he is known that 
way, e.g.: W. C. Fields, J. P. Morgan.

The secret of any business is know­
ing the business. Publicity is no differ­
ent. If you observe these few simple 
do's and don'ts, your chances of gen­
erating publicity will greatly improve.

Whether you "sell" your local edi­
tor or station manager on a regular 
photographic feature (as a service to 
his audience) or are simply interested 
in an occasional plug for a particular 
event, valuable radio and TV time and 
newspaper space is practically yours 
for the asking. It's all in knowing how 
to ask. ®
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CODE of ETHICS
FOR WEDDING PHOTOGRAPHY
a> \ mkmbkk of the Professional Photographers of America, Inc.. 1 do 

hereby solemnly promise that:
i >iiam . < ontact officiating clergymen to inform mvs*»lf fully of prevailing 

customs and regulations in regard to taking photographs before, during 
and after the wedding ceremony.

i shall \ hidk at all times by the rufes established by each |>articular 
House of Worship.

i shall w o r k  in  a  dignified, professional and unobtrusive m a n n e r  while 
recording this sacred and memorable ceremony.

i shall at no Timk leave empty c a r to n s , flash bullw. or film pack tops on 
church property.

oSICNATlKE)

<STI’DIO*

i ADDRESS.

My signature on the copy of the 
Code of Ethics for Wedding 
Photography (at left) signifies 
that I am a member in good 
standing of the Professional 
Photographers of America, Inc., 
and that I uphold and subscribe to 
the tenets set forth in this Code.

The Code of Ethics for Wedding 
Photography has been endorsed 
by: THE NATIONAL COUNCIL OF 
THE CHURCHES OF CHRIST; THE 
FAMILY LIFE BUREAU OF THE 
NATIONAL CATHOLIC WELFARE 
CONFERENCE; THE ASSOCIATION 
OF BOARDS OF RABBIS.

CODE OF ETHICS
FOR WEDDING PHOTOGRAPHY SU B SC R IB E NOW!
Basic Code of Ethics for Wedding Photography kit: 

1 C ertifica te

PROFESSIONAL PHOTOGRAPHERS 
OF AMERICA, INC.
1 0 9 0  E xecutive  W ay, O ak L eaf C o m m o n s , Des P la ines , III. 6 0 0 1 8

100 Code of E th ics  brochures 
three P ress R e leases

All for $ 5  0 0

E nclosed is m y ch eck  o r m o n ey  o rd e r in th e  a m o u n t o f 
$ , fo r  m y  C ode o f E th ics C e rtif ic a te  to  be fra m e d  and
d is p la yed  in m y s tud io ; co p ies  of th e  C ode o f E th ics
a d v e rtis in g  an d  d ire c t m a il b rochure; p lus th re e  co p ies  of 
th e  press re le as e  fo r m e to  d is tr ib u te  to  local news o u tle ts .

Additional m ate ria ls : NAME_
C ertif ica te s : 75 cents each
B ro ch u res : $ 5 .0 0  per 100 STUDIO

P lease  sign and return Code of 
E th ics  w ith order form .

ADDRESS

CITY STATE ZIP_.



U \U  e're sure glad we entered!" ex­
i t  claim Gene and Betty Lensmith, 

owners of the Town & Country Studio 
in Oconomowoc, Wisconsin, as they 
describe their first prize award in the 
1967 Kodak Academy Awards Con­
test— four exciting days in Los An­
geles for the Academy Awards pres­
entation.

The C a lifo rn ia  vacation  was 
awarded the Lensmiths for the best 
sales promotion campaign submitted 
in the contest.

Betty and Gene's "trip of a life­
time" began with a jet flight to Los 
Angeles. "For the next few days, we 
knew what it was like to be treated 
like celebrities," comment the Wis­
consin couple who have been in­
volved in professional photography

for more than 25 years. The Lensmiths 
restaurant-hopped to some of the 
more talked-about places in Los An­
geles, from exclusive Chasen's to the 
"swinging" W estside Room in the 
new Century City.

"For a real switch we were photo­
graphed by a whale at Marineland," 
recalls Betty. Bubb les, the famous 
whale, performed the honors behind 
the camera.

An evening at the Hollywood Pal­
ladium became a specia l memory 
when Gene directed the Lawrence 
Welk orchestra and Betty danced with 
the maestro — "on the stage, mind 
you, in front of 2,000 people" she 
exclaims.

On the morning of the Academy 
Turn to page 92

The Lensmiths in 
Hollywood

Above: Prize winners Gene and Betty Lensmith are welcomed 
on arrival at Los Angeles International Airport. 

(Lett to right: lames Smith, Kodak Regional Marketing Director; 
Art Reed, Sales Supervisor; Betty and Gene Lensmith; Red Drake, 

Sales Manager; and Tom S. Krabanek, jr., Sales Supervisor.)
Right: The Lensmiths and Mr. and Mrs. Red Drake 

pose for cameras outside auditorium prior to 
Academy Awards presentation.



Another First From Thrifty-Color

N O W . . .
SAVE
per roll on developing and proofing YOUR candid film!
. . .  with the 
purchase of every 
Thrifty-Color Candid 
Wedding Proof Album, 
you receive 3 coupons 
worth 50c each on 
developing and proofing 
YOUR candid film!
The Thrifty-Color Candid W edding Proof or Parent Album gives you 4  big pluses!
. . .  Organized Presentation . . .  Order Form For Each Proof . . .  Bonus Sale For Every Wedding . . .  Sell More Big Prints
H ere ’s another big plus. You’ll receive three coupons worth 50c each 
on developing and proofing your film  w ith every Candid Wedding 
Proof Album ordered.
The T h rifty -co lo r Album is 3V2 x 5 ” , 4 x 5 " , or 5 x 5 " , and is of the  
highest quality  w ith our new sim ulated linen m ate ria l, padded cover, 
and m etal loose leaf m u lti-rin g  binder.

REGULAR PROOFING PRICES ON CPS 120 FILM
3 V i  X 5 ................................ $2 .95  p er ro ll— Less 50c  w ith coupon
4 X 5 ................................... 3 .50  p er ro ll— Less 50c w ith  coupon
6 X 5 ................................... 3 .95  per ro ll— Less 50c  w ith  coupon

THE ABO VE P R IC ES  DO INCLUDE PRO CESSIN G

Number Of 
Albums 
1
2-9 
10-17 
20-49 
50-74 
75 Or More

3V 2x 5"  
Cost Per 
Album

$2.50
$2.50
$2.50
$2.50
$2.50
$2.25

4x5 "  
Cost Per 
Album
$2.75
$2.75
$2.75
$2.75
$2.75
$2.50

T H R I F T Y - C O L O R  IS  A P R E P A I D  S E R V I C E .  P L E A S E  I N C L U D E  Y O U R  C H E C K  W IT H

5x5"
Cost Per Insert W ith Order Pages
Album 3V2x5 "  4 x 5 "  5x5"
$2.75 7c 8c 8c
$2.75 5c 6c 6c
$2.75 3c 4c 4c
$2.75 lc  2c 2c
$2.75 *NC ‘ NC ‘ NC
$2.50 *NC *NC ‘ NC

*l/p To 25 In terh  Ptr Album
T H E  O R D E R .

2449 Charlotte

A  D I V IS IO N  O F

Studio Sales 
& Service, Inc.

Exclusively . . . for the 
professional photographer

Kansas City, Mo. •  816-HA 1-1838

■ ■ ■
S thrifty  • color, inc.

D IV IS IO N  O F  S T U D IO  S A L E S  »  S E R V IC E . IN C .

2449 Charlotte Kansas City, Mo. 64108
Enclosed, please find my check in the amount of $ ________________ ,
for_ _ Candid Proof Albums and __________ inserts .
The album size I desire is 3V2 x 5 "  ( ) 4 x 5"  ( ) 5 x 5 "  ( ).
I am to receive . . _____ 50c coupons good on developing
and proofing my color candids.No shipping charge on orders to ta ling  $ 50 .00  or more. 
$ 1 .0 0  for shipping on lesser orders.

NAME
COMPANY NAME 
ADDRESS
CITY................................................................... STATE............ ZIP....

Include
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Establishing a Name

MASON OWENS
studio

442-7327 H 0 7  1JH. STRUT 
"ON T H t MILL”

MASON OWENS
studio

442-7327 1107 13«fc STREET 
"O N  THE M U ."

Weekly newspaper ads lor Mason Owens Studio show
the variety and quality of the photographer's work, as well as
publicizing special sales and portrait seasons. All ads
are the same size 55-4x354" and follow the same basic design.

MASON OWENS
studio

442-7327 1107 13H. STREET 
"ON THE HILL"

When Mason Owens bought and re­
named the McDowell Studio in Boul­
der, Colo., he wanted maximum pub­
lic exposure of his name and studio 
as soon as possible. The approach he 
used to promote awareness of the 
new Mason Owens Studio was a series 
of ads running for several months in 
a Sunday supplement section of the 
“ Boulder Daily Camera."

Besides emphas iz ing the studio 
name, the main function of the week­
ly ads was to show the quality of the 
work done by the studio, although 
occasionally special sales or portrait 
seasons were also promoted.

“The newspaper, as a medium, lets 
one show what his portraits look like 
— that is, if you get close to the en-
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MASON OWENS
studio

442-7327 1107 13(1. STREET 
"O N  THE HILL"

. . . beautiful people like 
this, visit our studio 
because they want the best!

MASON

442-7327

OWENS
studio

1107 13th STREET 
"ON THE HILL"

I , MASON OWENS
1 ' Studio

4 4 2 -7 3 2 7  HOT !*•*> street
-on THE HILL"

graver and make sure that all of the 
detail in highlight and shadow are 
there,” says Owens. ” 1 give him 8x10 
glossies on which I sometimes use a 
little brushwork to bring out high­
lights and so on.”

Owen says that his ads attract 
many favorable comments from read­
ers, as well as inquiries from potential 
customers and sometimes even im­
mediate appointments.

"We found that once in a while 
when we ran a special on baby pic­
tures in co lor with a specific price 
quoted, we would get appointments 
as a direct result of the ad,” Owens 
reports.

The major share of Owens' business 
is portraits of college students, as the

studio is located near a large campus. 
During the heavy season in college 
work, from September through Janu­
ary, he employs two darkroom men 
and two receptionists. For the rest of 
the year the work can be handled by 
one of each.

Owens is conf ident  that he has 
made a secure place for himself in the 
Boulder community as a result —̂
of his extensive campaign.
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to
ASTRAGON

jffr/i ike pMjpiwwi
For photographers who want something more! 
Sharp cutting, superb optics (products of the 
most advanced scientific and engineering 
skills). Computer formulated, polished to the 
finest tolerances and mounted in shutters that 
are the most precise and perfect mechanisms 
made by man; with synchronization represent* 
ing the ultimate in dependability.
Focal lengths from 105mm to 450mm; in shut­
ter and in barrel. WRITE FOR ILLUSTRATED 
LEAFLET . . .  or see them at your franchised 
LUMINOS dealer, now!

imams
In city after city . .  . studio after studio, LUMINOS is proving 
itself the QUALITY PHOTOGRAPHIC PAPER . . .  AT ECON­
OMY PRICES. Over 300 different surfaces, sizes and contrasts 
. . . in cut sheets and rolls to fit every need. LUMINOS en­
larging papers offers you savings in your studio in your cost 
of doing business. Make us prove it . . . ask us for the FREE 
professional price list . . . for samples . . . for the name of 
your franchised LUMINOS dealer.

SEND FOR INFORMATION TO DAY

Y O S K I  RS. M U '  YORK HHO5

( 9 1 4 )  9 6 ^ 5 2 3 4



LOVE
YOUR COMMUNITY
by Kermit Buntrock, Cr.Photog.

S omeone has said, “ Love life, and it 
will love you right back." There is 

a parallel to this: “ love your com­
munity and it will love you right 
back."

Countless people have risen to 
positions of prominence and wealth 
because they learned this truth at an 
early age, and put it to work for them.

There is a right and a wrong ap­
proach, however .  The American 
people will look askance at a man 
who does his civic service for the 
sake of personal prestige; and they 
will shun him as a "climber." They 
will respond with gratitude, however, 
to the sincere fellow who does what 
he does, unselfishly, for the good of 
the cause and not for personal ad­
vancement.

If he gets any public recognition 
for his service, that is frosting on the 
cake. His real reward is in the per­
sonal satisfaction that comes from 
doing a good job of making life a 
little better and a bit more meaning­
ful for someone else.

Professional photographers have a 
lot to give. Most of them are in­
formed, intelligent, interesting peo­
ple, with ability and discernment. Yet 
many of them get bogged down in 
the details of running a studio and 
thus rob their communities of the 
leadership they should be providing.

They become enmeshed in work 
they could hire done for very little 
and when an opportunity for com­
munity service comes along they are 
so harassed that they turn it down.

The successful photographer of the 
future is the man who will manage 
himself so well that he will make a 
good living for his family and still 
have the time and energy left over 
to work for the good of his com­
munity.

A Service for the 
Photographic Profession

Comments from readers and contri­
butions by ASP members should be 
sent to Louis F. Garcia, M.Photog., 
4776 Central, Kansas City, Mo. 64112.

PHOTOGRAPHY 
as a CAREER
by B. Artin Haig, M.Photog.

Photography to me is more than a 
career; it is a way of life.
Webster's New Collegiate Diction­

ary defines photography as the art or 
process of producing images on sen­
sitized surfaces by the action of light, 
and a photographer as one who prac­
tices or is sk i l led in photography. 
However, to me a photographer is 
much more than this. He is a creator 
of memories, a psychologist, an artist, 
a child, an adult, an executive, and at 
times a combination of all of these 
things. I believe the life of a photog­
rapher is one of the most rewarding 
and at times most frustrating profes­
sional careers in existence today.

Speaking of photography as it re­
lates to me personally, it has done 
many wonderful things. It has brought 
me in contact with men who have 
made history, such as the late Presi­
dent Franklin D. Roosevelt, many 
heads of state of other countries, as 
well as many prominent American 
statesmen and pol i t ic ians .  It has 
brought me in contact with some of 
the biggest names in industry, such 
as Richard Mellon, Lawrence and Nel­
son Rockefeller, the late Mr. Giannini, 
founder of the Bank of America, the 
world's largest banking combine, and 
many similar men of renown. Photog­
raphy has also int roduced me to 
everyday people: a mother and her 
child, a young girl graduating from 
prep school, a debutante being intro­

duced into society. All of these have 
enriched my life, each in its proper 
perspective.

All in all I would say photography 
has been a most rewarding career for 
me. It has fed and clothed me; it has 
helped me raise four wonderful 
daughters; it has made me become a 
man of substance in my community; 
it has given me satisfaction far be­
yond just monetary benefits; it lias 
created many friendships for me with 
people in all walks of life. I here aren't 
many parts of the country that I can 
visit today where I will not know 
someone that I can c all on as a friend.

Needless to say, all of these tilings 
would never have been possible if I 
did not strive to serve my clients, my 
community, my churc h and my politi­
cal affiliations with the best in me. 
This, of course, also includes the will­
ingness to share whatever I have 
learned with other people of my pro­
fession and thus help raise our stan­
dards to a higher level day by day. 
What could be a better way of doing 
this than joining our national Associa­
tion and attending its conventions 
and seminars, comparing notes and 
improving ourselves. I urge every 
young photographer to make it his 
business first of all to join his local 
professional photography association 
and our national Association and work 
hard and devote a lot of time.

I feel certain that every one of 
them, too, will feel photography is 
more than just a means of making a 
living. As I said earlier, to me a pho­
tographer is much more than the 
definition as given by Mr. Webster in 
his dictionary. He is all of the things 
I have said plus a historian, for he 
writes the history of each individual 
that comes before his camera so fu­
ture generations will know something 
of their ancestors. RB
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Ernest Hertzberg, President of 
Hertzberg-Monaslery Hill Bindery, 

presents to Mr. Cittings a portfolio 
of more than 200 letters from friends 

and admirers all over the world.

This is
Your Night, paul linwood sitting s

The May 5 testimonial dinner was a 
secret successfu l ly  kept from M. 
Photog. Paul Linwood Cittings until 
he arrived at The Houston Club for 
what he thought was a party for John 
Paul Goodwin of Goodwin, Dannen- 
baum, Littman & Wingfield, advertis­
ing agency for Gittings, Inc. Mr. Git-

tings, owner of eight portrait studios 
in the Southwest and a past president 
of the PP of A, was honored by more 
than 150 of his friends from Great 
Britain and throughout the United 
States. Among the guests were Brad­
ford Bachrach of Bachrach Studios, 
son of Louis Bachrach to whom Git- 
tings was apprenticed in Baltimore at 
age 14; Maurice Tabard, noted French 
portraitist who started out under Git- 
tings; several members of the PP of A 
Board of Directors and many others. 
Photographs are by Harper Leiper 
Studios and Gittings, Inc.

Surprised Paul Linwood Cittings and wife 
Evelyn Mae are welcomed to testimonial 
dinner hy Dennis Constantine, an old friend 
and former president of the British 
Institute of Incorporated Photographers.

Right: PP of A Past Presidents gather 
lor a picture. Seated: Lawrence Inman, 

Mr. Cittings, Louis F. Carcia, 
Madison Ceddes. Standing PP of A 

President Claude F. Palmer, 
Harper Leiper, Laurence Blaker.
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Left: Mr. Gittings chats with Dennis 
Constantine, left, and Stanley Kenyon, 
right. Mr. Kenyon presented him 
with an Honorary Fellowship in the British 
Institute of Incorporated Photographers.

Above, left: lohn Howell, chairman 
of the event, presents to Mr. Cittings 
a testimonial scroll signed by the 
honoree's many friends.

Above, center: PP of A President Claude 
Palmer and Dennis Constantine admire 
a decorated ham labeled " Member Proles 
sional Photographers of America, Inc."

Above, right Frank /. Pechman, toastmaster; 
John Paul Goodwin, of Goodwin, 
Dannenbaum, Litlman and Wingfield, 
advertising agency for Cittings, Inc.; 
and John Howell. *

Left Ulric Meisel, president of Meisel 
Photochrome Corp ; Claude Palmer 
and B Artin Ffaig. Mr. Haig was 
formerly a Cittings photographer and now 
has his own studios in Milwaukee.
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The resolution capabilities of this unusual 
lens (better than 100 lines per mm) are un­
surpassed for critical closeup photography. 
And its m echanical f le x ib ility  makes it 
equally suitable for general work.
It is mounted in a dual-helical tube which 
provides continuous, uninterrupted focus 
from infin ity  to '/a reproduction ratio. A 
coupling tube, supplied with the lens, fur­
ther extends this ratio to 1:1.
The automatic diaphragm remains operative 
over the entire range. Furthermore, the dia­
phragm automatically compensates for ex­
posure increase required at close distances.
The Auto Micro-Nikkor is a relatively high­
speed lens (f3.5),and its focal length (55mm) 
delivers a fairly normal picture angle of 43°.
The Auto Micro-Nikkor is only one example 
of the optical versatility of the Nikon sys­
tem. There are more than 30 other inter­
changeable Nikkors designed for use with 
Nikon F and Nikkormat cameras, ranging 
from 180° wide angle to 2° super telephoto. 
See your Nikon dealer for details, or write. 
NIKON IN C , GARDEN C ITY , N .Y . 11533 
Subsidiary of Ehrenreich Photo-Optical Industries, Inc. 
(In Canada: Anglophoto Ltd., Montreal, P.Q.)

Color & 
You
Charles Smith

G re a t  V a lu e  fo r  the  
M oney Sp ent

A couple of months ago I offered a 
little bird call to hold hidden in your 
hand to entertain children in front of 
the camera for $2.50. I was unex­
pectedly swamped with letters, checks 
and international  money orders. I 
apologize to those patient readers 
who waited over a month. Last week­
end my wife and I spent the entire 
period packing and mailing them and 
caught up temporarily, as the deluge 
continues. You just never can tell 
about a little thing like that.

While you are writing for things I 
would like to recommend a free pub­
lication, a nice little textbook on 
making color transparencies. It is en­
titled "How You Can Pyramid Today's 
Profits Into a Lifetime of Security" 
and is offered by Dukane Press, 1000 
NE 1st Ave., Hallendale, Fla. 33009. I 
cannot attest to the accuracy of its 
title as I did not get a lifetime of se­
curity out of reading it, but neither 
did I put into practice everything it 
covers. It has material from a number 
of fine books along with much origi­
nal material. As I mentioned, all you 
have to do is write for it and they 
promise me readers will receive this 
142-page textbook.

This firm prints post cards and as I

have written on the subject of post 
cards, I must answer those who have 
told me I should have been stronger 
in my warning against chicanery 
practiced by some firms in this busi­
ness. I was careful to warn about 
some of the short tricks but I over­
looked a very important facet of the 
business and I should have thought 
of it. In most of the post card racks 
of my city there are now cards of 
views which I made ten years ago. I 
paid to have the cards printed and 
the firm now sells from the views to 
another firm and there is nothing I 
could possibly do to stop it. This is 
the reason. This firm has an order 
blank which has 17 paragraphs of 
conditions printed on the back in the 
proverbial fine print. I quote from the 
fourth paragraph: "All photographs, 
lithographic and printing plates, nega­
tives, etc. including all rights of re­
production become and remain the 
property of the seller to its own use. 
Any charges made by the seller for 
pictures are for one time use only. In 
the event that customer supplies pho­
tographs, artwork, or other original 
copy for reproduction, customer war­
rants that he is the owner of the rights 
of reproduction and will indemnify 
and save harmless the seller against 
any claims and/or action for unau­
thorized or improper  use of such 
copy. Seller's responsibility for pic­
tures, artwork, or other original copy 
left in its possession will be limited 
to the cost of the materials which 
were required to produce the original 
copy."

This is not a column of legal advice 
and I do not advise against your sign­
ing such an order turning all rights 
over to a firm which you are paying 
to print post cards for your customer. 
You are free to give away your studio 
or anything you own. I am just fol­
lowing the suggestions of readers and 
passing on this information. I would 
suggest, however ,  that if you sign 
away rights to a photograph you have 
made for a client's postcard and this 
company later sees fit to sell lithogra­
phy to someone else, you might be 
in a very uncomfortable position. Do 
not take my word for it; consult your 
attorney. I am not a lawyer.

Needless to say, this firm is not the 
above mentioned nor any that I have 
•mentioned in this column but the 
order blank I currently have came 
when they were advertising in this 
publication.

On the subject of publications I 
would suggest you try to get hold of 
a copy of Kodak's 1967 Index to 
Technical Information. This is more 
generally available now than in the 
past and lists publications you have 
probably heard of before which may
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be just what you need to get out of 
a difficult situation. Many are free, 
some cost 50 cents to 75 cents and 
some of the data books go to $4.95, 
but they are all rewritten as informa­
tion changes, are printed well and are 
great value for the money spent. Get 
the index from your TR or write to 
Kodak in Rochester for a copy. Some 
of the publications w ill be found on 
your dealer's shelf but many w ill not 
be there, lust to mention a few I 
found interesting:

"Im proving Pictures in School Pub­
lications/' No. AT-13.

The third "Here's H ow " has a good 
feature on pushing Ektachrome speed 
and another on photographing w ild 
flowers by the master of this art, Jean­
nette Klute.

"Preparing Large Color Prints," No. 
E-54.

"Retouching Ektacolor Prints," No. 
E-70, is free and no one should be 
without a current copy of it.

"Photography from Small Aircraft 
and Helicopters," No. M-5.

"W id e -S c re e n  M u ltip le -S c re en  
Showm anship," No. S-28, has some 
great suggestions for h e lp in g  your 
clients come up with really swinging 
novel slide presentations.

"Trouble Shooting Color Prints" is 
a rather new one, and their chart, No. 
E-53, "Sim plified Color Prints" can be 
of great value to the beginner as well 
as seasoned print evaluators.

"H ow  to Make and Use a Pinhole 
Cam era," No. AT-38. Believe it or not 
I think this is going to help me solve 
a problem, in color yet.

Back to the free publications, I 
would refer you to the June 1967 
Newsletter of M e is e l Photochrome 
Corp. W hile so many p e o p le  have 
been beating th e m s e lv e s  over the 
head and s c re a m in g  about fading 
prints, M e is e l has been doing the 
same thing all of us have been doing 
for decades in black-and-white, hand 
colored, to n e d  o r c o lo r  printing. 
When a defective print, fa d e d , un­
washed, poorly finished or otherwise 
defective slipped through we quietly 
and unobtrusively made it over. If any 
reader has not delivered a black-and- 
white print which was defective he is 
very new in the b u s in e s s  or been 
sheltered from the product he de­
livers.

Meisel tried some form of co llectiv­
ism in sharing the blame and then you 
share with y o u r  customer, like you 
stand behind your work halfway. It 
was popular with other labs too. U lric 
writes me with this newsletter that 
they are back to the old system. You 
have to send your original order to 
prove they made the print. If they are 
smart enough to run such a lab they 
are not dumb enough to make over

prints you bought from somebody 
else; that's fair enough. For a similar 
reason you w ill have to return the de­
fective print; they are not offering a 
free re-order service when your cus­
tomer wants to order another print. 
This applies to portraits only and also 
only to their better grade work and 
is not applicable to your studio sam­
ples. If this is confusing it should be 
because you are not buying from me 
anyway. If you want the whole story, 
write to Meisel Photochrome Corp., 
1330 Conant, P.O. Box 6067, Dallas, 
Texas 75222. Contrary to what you 
have been hearing, T e x a n s  can be 
pursuaded to talk about themselves 
and their businesses.

On the other side of the fading 
question I have copies of forms being 
used or misused by photographers 
wherein they tell their customers to 
watch out or their prints w ill fade. 
One comes out and states that the 
portraits w ill "someday need to be 
replaced." Can't you just see your 
customer with that letter in hand in­
specting his print daily to see, "W ill 
today be the day it w ill fade?" That 
is negative selling at its worst. I don't 
think my wife has even caught me 
doing anything that tragic in our re­
ception room.

I w ill close by mentioning, as I 
promised, that I have a new, com ­
pletely rewritten edition of my book, 
"Producing and Selling Color Pho­
tography." I w ill send you a copy for 
$ 1 5 .0 0  A m e r ic a n  o r International 
Money Order. My b an k  charges a 
couple of d o l la r s  to clear foreign 
checks. If you are cautious I w ill send 
you a folder about it free, wherein 
you w ill just be given further encour­
agement to send the $15.00 for the 
book because of its contents and the 
recommendations from other photog­
raphers. ®

Charles Smith, 3627 St. lohns Ave., lackson- 
villc, Fla. 32205.

PUT YOURSELF AND 
YOUR INVESTMENT IN 
PHOTO EQUIPMENT 
TO WORK ON A MORE 
PROFITABLE BASIS
YOU CAN INCREASE YOUR 
INCOME TO WHATEVER LEVEL 
YOU CHOOSE BY BECOMING 
AN © D E A L E R !

You can start your own 
business and derive your
full income by selling........

Q U A L IT Y  P R O D U C T S  
OR

If you are on a regular job 
you can use your leisure 
t im e  to  in c r e a s e  y o u r
income by s e llin g ................
® Q U A L IT Y  P R O D U C T S .  

OR
If you are already in a 
photographic business you 
can increase your present 
income by introducing and
s e llin g .........................................
$  Q U A L IT Y  P R O D U C T S

Almost all contacts that you 
have now or will m ake in the 
future are potential users of 

© Q U A L IT Y  P R O D U C T S .

You will find an exciting a d ­
venture with big profits aw aits  
you in handling the com plete  

® Q U A L IT Y  P R O D U C T S  
LINE.

For bigger profits from pho­
tography become an ..............

$  D E A L E R  today  
Com plete and m ail the coupon 
shown below, and you will be 
furnished, free of charge, all 
in form ation necessary for you 
to s tart m aking more profits 
at once, including a sales kit, 
sam ples and prices on all 

$  Q U A L IT Y  P R O D U C T S .

PRINTING, INC.
1615 GRAND AVENUE

KANSAS CITY, MISSOURI 64108

HENRY McGREW PRINTING, INC.
1 6 1 5  G ra n d  A v e n u e .
K a n s a s  C ity , M is s o u r i 6 4 1 0 8
□  I w ant to become an DEALER

Name____________________________________
firm ___ ________________________________
Address_________________________________

City______________________________________
S t a t e _______________ Zip Code
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N o w
a  s p o t  m e t e r
w i t h  v a r i a b l e  
a c c e p t a n c e  
a n g l e

You can't beat a zoom lens for speed 
and convenience in selecting picture 
angle and image size. Same holds true 
for selecting specific areas on which 
to base your exposure.

The new Spotron Pentaview Zoom 
lets you adjust the acceptance angle 
from 7° to 14° At a distance of 15 
feet, for example, you can zero in. arid 
measure brightness of an area only 
22” in diameter, or as large as 3 '8” 

The prism finder shows the targeted 
area upright and unreversed. You turn 
the control dial until the finder needle 
centers, and take your reading right 
off the dial. It shows film ratings 
ASA 3 to 6400 ; exposure values 3 to 
18 EV. apertures f 1 0 to f90 ; shutter 
speeds 15 sec to 1 /4000th and movie 
speeds 12 to 128 fps.

The slim Pentaview Zoom fits easily 
into your shirt pocket Price, includ­
ing case, neck strap and incident light 
attachment, is under $60 Also see 
thestandard Spotron Pentaview. with­
out zoom, at under $50. Or write. 
Spotrondiv/Ehrenreich Photo Optical 
Industries. Inc.. Garden City N Y. 11533 
(InCanada AnglophotoLtd .P.Q .)

SPOTRON
PENTAVIEW

ZOOM

The Photo 
Colorist
V iv a  F a y  L e f l e r ,  C r .P h o t o g .

W h ite  Is  N o t  
A lw a y s  W h ite

Most of us have probably heard a 
customer say, “ Since it is all white, 
you won't have much to paint on this 
picture," in referring to a full-length 
of a bride or to a child in a white 
dress. O r p e rh a p s  if c o n s id e r in g  
having a portrait of a man painted 
the comment may be, “ His shirt is 
white, his coat all black and his tie is 
black, so there won't be much work 
painting his picture." How wrong can 
they be? No good colorist is going to 
agree with them. There are many vari­
ations of white and black not only 
from the types of material, but with 
reference to the surrounding colors 
and the lighting used on the subject.

A crisp, chalk-white organdy, pho­
tographed indoors, would probably 
best be portrayed with shadows of 
grayed blue, highlighted with white 
and blended softly. In most instances 
I would suggest applying the shadows 
with a cotton-wrapped skewer using 
grayed background blue, Air Force 
Blue or a mixture of Thalo Blue toned 
down with a brown or orange mix­
ture. The sh a d o w s  should not be 
strong enough to appear too promi­
nent, but the more sheer the material 
the deeper in color the shadows may 
be painted. If the subject has been

photographed outdoors, the shadows 
w ill certainly reflect the green of the 
grass.

In organdy —  and most other cot­
ton materials —  the highlights should 
be blended so the material looks dull 
and soft; but if the garment is silk —  
or some other material with a high 
sheen —  the h ig h lig h t s  should be 
slashed in with a brush and left un­
blended. Few white silks require blue 
tones in the shadows, for most are of 
a quality that lo o k s  r ic h e r  if the 
shadows are warmer in tone. Khaki is 
an e x c e l le n t  color for shadows in 
some good silks and satins, while the 
richer, heavier satins sometimes w ill 
need raw sienna and a touch of burnt 
umber in the very deepest shadows.

Old laces usually require dull green 
(such as khaki) or brown tones in the 
shadow detail, while new lace is usu­
ally crisp and w ill show up more real­
istically if grayed blues are used for 
the shadow coloring. Don't neglect to 
paint in the flesh color where lace or 
sheer white allows the skin to show 
through, and re m e m b e r that flesh 
color showing through sh e e r  white 
material or lace w ill a p p e a r  much 
lighter in tone than where it is not 
covered.

Black Brings Problems
When painting sheer material over 

flesh, regardless of c o lo r , the  skin 
w ill show only where the material 
lies against the skin. Where tucks or 
gathers cause a double thickness of 
the material or cause the material to 
stand up and away from the skin be­
neath, the color of the material, rather 
than flesh color, w ill be dominant.

Black seems to bring more prob­
lems than anything else in coloring 
materials, for either the colorist can­
not get the black to cover the brown- 
toned print or it covers until no de­
tail can be seen. If the photograph is 
properly lighted and p r in te d , Mar­
shall's Neutral, applied with Gottlieb's 
Fade-Proof M e d iu m , and blended 
ever so lightly with wool or Dacron 
fiber or with a very soft brush, makes 
an excellent basic c o lo r  for black. 
Shadows may be b ru sh e d  in with 
Marshall's Ivory Black ES and high­
lights brushed in with white. If the 
material is silk —  or has a sheen —  
the highlights should be slashed in 
and left unblended, but if the ma­
terial is wool, cotton or linen, high­
lights should be blended softly.

W ork Rapidly
If, for some reason, the Neutral 

hasn't given good coverage over the 
brown toning, allow the print to dry 
well and repaint over the first appli­
cation, using N e u tra l for the base, 
white in the h ig h lig h t s  and Ivory
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Black ES for the shadows. But do not 
use medium in the second painting, 
as the medium has a tendency to 
soften the paint and might give trou­
ble in blending. W ork rapidly so that 
the paint applied in the first applica­
tion does not become softened and 
roughened by the blending of the 
second coat.

I still want to talk to you about the 
grays, dark blues, browns and greens, 
but that w ill have to wait until an­
other time. ®

Viva Fay L e f le r ,  C r . Ph o to g . ,  d o  Lefler 
S ch o o l o f C o lo r , R.F.D. No. 3, Box 284, 
Springfield, Mo. 65804.

AMERICAN
SOCIETY

A S P
OF

PHOTOGRAPHERS

R e q u e s t  fo r  P h o to g ra p h s
Photographs from all fields are being 
accepted for the new Critique Service, 
sponsored by the American Society of 
Photographers, in which photographs 
and constructive c r it ic is m  w ill be 
published. O n ly  m e m b e rs  of the 
PP of A are eligible to submit photo­
graphs for comment.
Rules for submission to the ASP 
Critique Service:
1. One (or more) black-and-white

or color 8x10 glossy prints, of any 
subject matter.

2. Lighting diagram, including 
kind and quality of lights, num­
ber of lights involved, exact 
distance from subject, etc.; also 
lens and aperture.

3. Where black-and-white prints 
are involved, give full technical 
details regarding developer, paper 
and printing techniques.

4. Enclose a model release from 
the subject.

5. Send prints promptly, so this 
service may be started soon.

6. Address all prints to:
Louis F. Garcia, M.Photog.
4776 Central
Kansas City, Mo. 64112

Our story is one of professionalism . Everything about our 
service —  from the darkroom  techn ic ians to the custom  
quality  of our colorprints to the organized way the  
prints are returned —  is thoroughly professional. We've  
built our business by specializing purely in color service  
for the professional photographer.
W e’d like to show you what we mean by professionalism  
—  try us. Custom Portrait prints and Custom  or M achine  
Candids, Montages and special effects  are other 
Pro Color exclusives.

Doing School photography (sen ior  or e le m e n ta ry )?  Be  
first with color. Our school p a c k a g e s  offers you the  
best d ea l ever  . . .  d rop  us a line or, for im m ed ia te  
assistance, ca l l  co llect.

PRO Please send me the new PRO Color Catalog/Price List.
C O L O R

955 Yonkers Avenue, Yonkers, New York 10704
Name

Address.

C ity__________________State__________ Zip_________
914 BE 7-9000
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New
Products

Remote Control Lowell Light

Lowell Quartz System features 
"remote control" of the spot 
flood and tilt mechanisms by 
means of pull chains. Standard 
diffuse reflector has 7:1 spot 
flood ratio (at 10 feet: 280 fc 
full flood , 2000 fc full spot), 
can be quickly replaced with a 
specular, mirror like reflector 
(f>400 fc). Gold reflector is also 
available for special color ef­
fects. New barndoor-accessory 
system has been designed for 
the one-size Lo w e ll Quartz; 
flaps are removable and ex­
tendable.

Lowell Light Photo Engineer­
ing, 421 W. 54th St., New York, 
N. Y. 10019.

Leiea M4

Fast-loading Leica, the M4, com­
bines some of the features of 
the M3 and M2. Basic M-Leica 
camera body with detachable 
baseplate and swing-open back 
panel remain unchanged. Take- 
up spool has been replaced by 
permanently m ounted three­
pronged device. To load, 35mm 
film cartridge is pushed into 
place and the extended leader 
allowed to fa ll between any

two of three prongs. After the 
camera is closed, operation of 
the single-stroke advance lever 
completes the loading proce­
dure. A fo ld in g  rapid-rewind 
crank is set at a 45° angle for 
unobstructed action. Self-timer 
and "preview" levers have been 
redesigned. Viewfinder provides 
illuminated built-in frames for 
35mm, 50mm, 90mm and 135mm 
focal length lenses. No special 
lenses or accessory finders are 
needed; parallax compensation 
is automatic throughout focus­
ing range. Cam era accepts 
coupled Leicameter MR. Flash 
synchronization is provided by 
standardized contacts for speeds 
to 1/500 sec for regular, at 1/50 
sec for electronic flash. Price of 
Leica M4 is $288.

E. Leitz, Inc., 468 Park Avenue 
S., New York 16, N. Y.

Durst 35mm Enlarger

Durst M-300, 35mm enlarger 
features rangefinder for focusing 
extremely dense, un-detailed or 
fine-grained n e g a tive s . When 
the negative carrier is pulled 
halfway out, a red and green 
color pattern appears at the pro­
jection plane — easel or base­
board. User ro tates focusing 
knob, moving the lens by rack- 
and-pinion arrangement in tele­
scoping mount. When the two 
colors m erge and both dis­
appear, the lens is sharply fo­
cused. System is adjustable for 
lenses of all focal lengths down 
to 28mm. Lensboards clip into 
spring-tension slot in the en­
larger head, and are held in 
perfect planar and vertical rela­

tionship to the light beam. Since 
the shorter focal length of lens 
does away with need for extra- 
long column extensions, or pro­
jection throws, the risk of un­
sharpness th rough accidental 
vibration is reduced. Each built- 
in masking/cropping blades, in­
stead of w o rk in g  in pairs, is 
separately controlled. Baseboard 
is heavy-duty, warp-proof, pro­
tected by white plastic laminate 
on top and bottom. Durst M-300 
is priced at $49.95 less lens. 
With the Isco 50mm, f/4.5 lens, 
$69.95; with Schneider Com- 
ponar 50mm, f/4.5, $83.95; and 
with the Nikon EL-Nikkor 50mm, 
f/2.8, $107.50.

Durst (USA) Inc., 623 Stewart 
Ave., Garden City, N. Y. 11533.

Miranda Meter, Cameras

TTP exposure meter, to convert 
Miranda SLR cam eras (except 
Automex and Sensorex) has two 
long-range CdS cells in penta­
prism finder. Meter accepts au­
tomatic or preset lenses of any 
focal length and speed; angle of 
light acceptance m atches lens 
coverage exactly. Meter indicates 
proper se tt in g  w ith  predeter­
mined speed or f-stop. Powered 
by mercury battery, meter has 
f-stop scale to f/32; speeds from 
1 sec. to 1/1000 sec.; ASA scale,
6 to 3200. Price is $59.95____ GT
35mm SLR cam era has CdS 
meter (described above) for in­
tegrated lig h t reading directly 
from groundglass im age area. 
Camera has automatic f/1.9 lens 
with integral depth-of-field pre­
view button, shutter speeds to 
1/100 sec. and oversize mirror. 
Interchangeable viewing screens 
and mirror return lock are pro­
vided. Other fea tu res  include 
dual shutter release; automatic 
film counter; shutter cock indi­

cator; film rew in d  indicator; 
film speed rem in d e r dial and 
variable delay self-timer. Price 
of Miranda GT, $229.95; leather 
carrying case, $15.95. . . . FvT 
35mm SLR camera offers all fea­
tures of Fv model, plus through- 
the-lens exposure meter, $189.95: 
leather carrying case, $15.95.

Allied Impex Corp., 300 Park 
Ave. S., New York, N. Y. 10010.

Adjustable Staticmaster

Staticmaster, Model 3C125, 3" 
brush incorporates replaceable 
polonium cartridge. When not 
in use bristles may be protected 
by retracting them into the han­
dle of b rush ; stiffness and/or 
closeness of the brush upon the 
surface being neutralized may 
also be ad ju sted . Staticmaster 
Model 3C125 is priced at $10.95.

Nuclear Products Co., 10173 
E. Rush St., El M onte, Calif. 
91734.

Oscar Fisher 
Silver Recovery Unit

Ag-O-Mat silver recovery unit 
accumulates 98% pure silver 
from used fixer solutions at rate 
of 2 oz. per hour. Fixer life is
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S I T U A T I O N S  W A N T E D

C r a c k  p h o to g ra p h ic  d a rk ro o m  P r° c 
s o n H a s  o w n  system  .on d e v e l o p ^ ' *  
ing  a n d  d ry in g  p rin ts a n d  n eg  
A to  6  n tin u .es. P a te n te d  m e th o d  cu ts  
th ro u g h  th e  u su a l r ig m a ro  e . " ,
e x tra  s p e c ia l  c a r e ,  e n d s  h e a d a c h e s^ o f  
c o s i ly  m a in te n a n c e , lo n g  d o w n  
,o st p ic tu re s  .h a ,  c a n  h a p p e n  w ith a

se rp e n t in e -ty p e  P ^ ' l ^ o u r l y - l i v e s
h o u rs -a -d a y , p r o d u c e  3 0 0  'o u  V 
o r  e q u iv a le n t  o n  h o u r. W ill in g  
a n y w h e r e  in  th e  f r e e  w o r l d .  S a l a r y  
r e q u ir e m e n t  $ 1 7 .5 0  p e r  w e e k .  J °  
c o m p le t e  r e s u m e  c o n t a c t  y o u r  lo c a l  
G A F  r e p r e s e n t a t iv e .  A sk  to  m e  
e x c lu s iv e  s tra ig h t lin e  tra n sp o rt  syste  
T ra n s f lo  p r o c e s s o r .

Based on a purchase price ol 18.000 amortised over 10 yeens as re'-immond'.d by the IPS.

G EN ERA L AN ILIN E K FILM  CORPORATION

1xlO W E S T  5 1  S T R E E T .  N E W  Y O R K . N E W  Y O R K  1 0 0 3 0
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SCHOOL PICTURE PACKAGE 
SPECIALIST

A  C o m p le te  P ro g ram  fo r the  S ch o o l P h o to g ra p h e r  

w rite :

P H D T D  L A B S ,  IN C .
D ra w e r  B, G len sto n e  Sta . 4 1 7  TU 3 -1 3 1 5
1929  E. Bennett S p rin g fie ld , Mo. 6 5 8 0 4

70mm unit for color, com­
plete with Chromega and 
transformer — $1825.
90mm unit for black-and- 
white, with Om egasphere  
and transformer — $1825.

POOR MAN'S AUTOMATION
Package Printer You Cen 
Use and You Can Afford 

e Complete your orders without changing 
enlarger position or exposure. # Greater 
uniformity. All sizes receive identical expo­
sure. e Speed in exposure with consistent 
qood quality. •  Excellent light source. Ome- 
qasphere for black-and-white. Chromega for 
color. •  Usable with either sheet stock or 
roll easel.
Unit contains II lenses. All operate at same 
throw (film to paper distance). Cluster of 
4 for wallet size. Cluster of 4 for 3x5s. Clus­
ter of 2 for 5x7s. Single lens for 8x10.
Unique method of controlling color balance 

Send for Information.
J .  C A R L E T O N  H E L L E R

Master of Photography 
431 Cass St. La Crosse, WIs. 54601

Phone 784-5583

From Switzerland:
The world’s best in photography
Ask for a free specimen copy of this 
outstanding international magazine on 
photography and cinematography, 
published monthly in Switzerland. 
(Subscription one year $ 12)
CAMERA, 319 East 44th Street,
New York, N.Y. 10017
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extended up to five times after 
removal of silver. Unit is suit­
able for recirculating and tailing 
with automatic p ro cesso rs  or 
manual tanks. Ag-O-Mat is fur­
nished with portable stainless 
steel cart and 12 gal. polyethyl­
ene drum with drain valve; sil­
ver estimating and PH papers 
are provided. Cost of operation 
is three cents per hour.

Oscar Fisher Co., Inc., P.O. 
Box 2305, Newburgh, N. Y.

Kodak Ektagraphic 
Visualmaker Projector

Slide production kit, Ektagraphic 
Visualmaker, fea tu res  Kodak 
Instamatic 304 Camera and two 
copy stands (3x3 or 8x8) that will 
automatically p o s it io n , frame 
and focus the camera. Appropri­
ate stand is placed on the sub­
ject so the stand's bottom frames 
it. The camera is fitted into an 
auxiliary close-up lens mounted 
on the stand, for depth of field. 
Flash is controlled by baffles to 
give proper subject illumination 
and exposure. A pistol grip for 
the large stand, film cartridge, 
flashcubes, two manganese alka­
line batteries, "How to Make 
Effective Teaching Slides" book 
and fitted storage case complete 
the kit. Price, less than $118. . . .

V V̂ IK/V

( ^ ^\ \  < 7

\  s O

A lightweight, heavy-duty slide 
projector, designed for audio­
visual applications in education, 
business, industry and display 
work, Kodak Ektagraphic slide 
projector, incorporates all major 
improvements of the Carousel 
projector, M odel AV-900, and 
features horizontal and vertical 
slide registration, manual shut­
ter for tachistoscopic operation 
and lamp ejector. It has com­
plete remote control and auto­
matic operation features. Pro­
jector is 4"x11"x11", has carry­
ing handle, weighs 10 î lbs.; 
body is of die-cast magnesium. 
O p tic a l system  incorporates 
500w DEK lamp and offers a 
choice of lenses: 3", 4", or 5", 
f/3.5; 5” , f/2.8; 7", f/3.5 and 
4"-to-6", f/3.5 zoom. Price of 
projector is less than $170 with 
3", 4" or 5", f/3.5 lenses, and 
less than $200 with zoom lens.

Eastman Kodak Co., Roches­
ter, N. Y. 14650.

Luminos Enlarging Lenses

Astranar enlarging lenses feature 
coated optics, click stop dia­
phragms, standard Leica mount­
ing thread, mounting flanges: 
50mm (2"), f/3.5, $10.95; 75mm 
(3"), f/3.5, $12.50; 90mm (3^2"), 
f/4.5, $14.95; 135mm (5^"), f/4.5, 
$21.50.

Luminos Photo C orp ., 25 
Wolffe St., Yonkers, N. Y. 10705.

Soligor Spot Meter

Spot sensor meter is fitted with 
handgrip for aiming accurately 
at distant objects. Button located 
at forefinger h e ig h t activates 
meter for instant through-the- 
eyepiece readings. Field of view 
visible in eyepiece is larger than 
that covered by meter cell; spot 
of coverage is 1°. Shutter speed 
range is 30 m inu tes to 1/4000 
sec.; cine scale is 8-128 fps; ASA 
scale, 6-12,800; aperture range is 
f/1 to f/90. Other features in­
clude removable wrist strap, ad­
justable eye p ie ce  and built-in 
battery ch eck  button. Price is 
"under $100."

Interstate Photo Supply Co., 
300 Park Ave. S., New York, N. Y. 
10010.

Canon Cameras, Lenses
Canonet QL 1.9E 35mm camera 
features e le c tro n ic  sh u tte r 
coupled with CdS electric eye 
for automatic exposure; auto­
matic exposu re  mechanism is 
provided for flash photography. 
Quick film-loading system ac­
cepts standard 35mm film in 20 
or 36 exposures. Lens is 45mm, 
f/1.9; ra n g e fin d e r is built-in. 
Camera, $99 .95 ; in k it with 
ca rry in g  case and flashcube 
adapter, $109.95. . . . FL series 
lenses for Canon reflex cameras, 
FP, FX, FT-QL, Pellix and Pellix 
QL include 135mm, f/3.5 tele­
photo, $99.95 (with case and 
hood, $ 1 0 9 .95 ); 200mm, f/4.5 
telephoto, $124.95 (with built-in 
lens hood and case, $129.95);



100mm-200mm, f/5.6 zoom tele­
photo, $199.95 (with lens hood 
and case, $209.95); 28mm, f/3.5 
wide-angle lens, $159.95 (with 
case and hood , $174.40). . . 
Canon Pellix QL ($243.95) and 
Canon FT-QL ($183.95) are avail­
able with black bodies.

Bell & Howell, 7100 McCor­
mick Rd., Chicago, III. 60645.

Electro-Chemical 
Rubber-Fiber Wash Tank

Model 350 measures 4Vi" high 
and 17" in d ia m e te r. Unit is 
constructed of rubber-fiber, ac­
cepts negatives and prints up to 
1 1 "x1 2 " ; construction features 
one-piece m o ld ing  and rein­
forced sides. Unit has 3 gal. ca­
pacity; weight is 4 lbs.: $3.

E le c tro -C h e m ic a l Products 
Corp., 89 Walnut St., Montclair, 
N. J. 07042.

Spiratone Review

Up to 36 exposures of 35mm 
film can be printed on 8x10 pa­
per Proof Printer. Unit has op­
tical glass pressure plate and 
metal base, $12.95. . . . Fish-eye 
180° lens fits movie, subminia­
ture, 35mm rangefinder or re­
flex, 2V4x2'/4 single or twin-lens, 
Polaroid, press or view cameras. 
Lens will focus as close as Vi" 
from subject; at infinity every­
thing from 3' on is in focus; it 
can be attached  to telephoto 
lenses. Lens opening varies with 
focal length of prime lens. Fish- 
eye lens, including custom fit­
ting and case, $99.95; extra fit­
tings, $5. . . . Enlarging all-metal 
easel is adjustable for sizes from 
5"x8" to 16x20; features positive 
margin stops with range from 
13/64" to 5/16" in width; paper 
holding device and legible cali­
brations are p ro v id ed . Easel 
weighs 11 lbs., $13.99. . . . Mirro- 
tach right-angle-mirror lens at­
tachment a llo w s  exposures at 
90° angle from  lin e  of sight. 
Mirror f its  most norm al and 
telephoto lenses with Series VII 
filter holder, $12.95.

Spiratone, Inc., 135-06 North­
ern Blvd., Flushing, N. Y. 11354.

Zeiss Ikon
Microscope Attachment
A u to m a tic  attachm ent, fo r use 
w ith  a n y  m i c r o s c o p e ,  has 
b u ilt-in  CdS cell connected to 
an a u to m a t ic  contro l w hich  
governs the e lec tron ic  shutter. 
C am era body is variation  o f the 
Zeiss Ikon C ontarex; w ith  in ­
terchangeable m agazine backs 
film s can be changed w ith o u t 
loss o f a fram e. Ind iv idu al ex­
posures can be id en tified  by  
using an in s c r ib e d  strip o f 
plastic m ateria l at film  plane. 
Various h o ld e r s ,  backs and  
m agazines can be used by ex­
changing the cam era body.

Zeiss Ik o n /V o ig t la n d e r  o f 
A m erica, Inc., 4 4  4 5th Ave., 
N e w  York, N . Y. 10018.

Agfa Rondinax

Agfa R o n d in a x  35U , daylight 
loading and develop ing  tank  
fo r 35m m  film  in standard or 
s p e c ia l c a r t r id g e s  features  
b u ilt-in  th e rm o m e te rv is ib le o n  
the outs ide; tension band and 
film  clip  for lo a d in g ;  fram e  
counter visible on the outs ide  
to indicate w hen 12, 24 or 36 
fram es have been w ou n d  for 
processing o n to  th e  re e l for 
partia lly  e x p o s e d  rolls; kn ife  
fo r cutting exposed portion  o f 
film . Tank re q u ire s  7 oz. o f 
so lu tion; unit is p la s t ic  w ith  
critical m e ta l p a rts ; accepts 
most 35m m  cassettes and cart­
ridges, $23.95. . . . Agfa Isopan 
m in iatu re  and roll film s (IFF, 
IF, ISS, U ltra and Record) have 
im proved a c u ta n c e  (con tour 
sharpness), r e s o lv in g  po w er  
and grain. D ev e lo p m en t, fix ing  
and drying tim es have becom e  
shorter.

A gfa-G evaert, Inc., 275 N orth  
St., Teterboro , N. J. 07608.

Braun Electronic 
Flash Units
Braun-Lite F-40 gives up to 450 
flashes on six C alkaline batter­
ies in separate power pack or up 
to 150 flashes with carbon zinc 
batteries; rechargeable battery 
insert is available with charger/ 
AC cord. Unit has Kodachrome 
II guide number of 48; light out­
put is 1800 BCPS. Recycling time 
is 7 secs, with batteries; 18 secs, 
with AC; 5 secs, with batteries 
and AC; flash duration is 1/1200 
sec. Angle of coverage is 65°.

I  M o r e  P r o f i t  F r o m  Y o u r  

l  T r a n s p a r e n c i e s ,  C o lo r  

N e g a t i v e s  a n d  P r i n t s !

Yes! Today more profit-minded professional 
photographers are selling Custom Made Nat­
ural Color advertising post cards and brochures 
for direct mail and sales promotion —  all made 

own transparencies.

T h e  p h o to g r a p h e r s ’ m a r k -u p  o n  m o st  

p o s t  card  o r d e rs  is $ 4 0  to  $ 1 0 0  a n d  u p ;  

o n  b r o c h u r e s , fro m  $ 2 5 0  to  $ 6 0 0  a n d  u p . 

T h is  is in  a d d it io n  to  p h o to g r a p h ic  a n d  
se r v ic e  c h a r g e s .

from their

P h o to g r a p h e r s  r e ta in  a ll r e p r in t  r ig h ts  

a n d  e a r n  th e  s a m e  m a r k -u p  o n  r ep r in t  

o r d e rs . T r a n s p a r e n c ie s ,  e tc ., are  r e tu r n e d  

to  th e  p h o to g r a p h e r  w h e n  th e  o r ig in a l  
o r d e r  is c o m p le te d .

D e x t e r ’s n e w  s p e c ta c u la r  1UPERGL OSS 
c o a t in g  e n h a n c e s  th e  p ic to r ia l  q u a l ity  o f  

y o u r  tr a n s p a r e n c ie s  w h ic h  a r e  r e p r o d u c e d  
o n  a h e a v ie r , s m o o th , fla t ly in g  s to c k .

In  a d d it io n  to  a n  8 6  p a g e  S a le s  P r e s e n ta ­
tio n  A lb u m  p r in te d  in  N a tu r a l  C o lo r ,  

D e x te r  p r o v id e s  th e  p h o to g r a p h e r  w ith  

a c o m p le te  m a r k e t in g  p r o g r a m .

N E W ! Dexter's Bonanza Prize Bank
In  a d d it io n  to  D e x t e r ’s  g e n e r o u s  m a r k -u p  

o n  a ll o r d e rs , p r o fe s s io n a l p h o to g r a p h e r s  

c a n  e a r n  v a lu a b le  p r iz e s  - from  c lo c k  

r a d io s  to  a l l - e x p e n s e s - p a id  tr ip s for tw o  

to  E u r o p e . F o r  fu ll d e ta i ls ,  w r ite  for th e  
D e x te r  B u lle t in .

O r ig in a t o r s  o f T h e  G e n u in e  
N a t u r a l  C o lo r  P os t C a rd  a n d  
L e a d e rs  in th is  F ie ld  S in c e  1 9 3 2 .

Clip and mail this coupon today attached to your Ictterheod

To: DEXTER PRESS, IN C . To: DEXTER C O L O R  C A N A D A , LTD. 
Route 303 111 W illia m  S treet
W est N yack, N . Y. 10994  C ornw all, O n tario

Gentlemen:
Please send full details to :________________________________________________

Name _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

A d d ress______________________________________________________________ _ _ _ _

C it y ___________________________________ State/Province ___________________
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Unit fits camera accessory shoe 
in vertical or horizontal posi­
tion; it may be m ounted on 
power pack for storage. Flash 
head weighs 4 oz.; power pack 
(with batteries), 23*/2 oz. . . . 
F-100 Braun-Lite weighs 7Vi oz.; 
Kodachrome gu ide number is 
30; light output is 64 BCPS. Unit 
gives up to 50 flashes per charge 
with rechargeable battery; un­
limited flashes on AC power; 
flash duration is 1/900 sec. Re­
cycling time is 10 secs, with bat­
tery; 20 secs, with AC; 7 secs, 
with AC and battery. Angle of 
coverage is 55°. Controls placed 
on back of unit include input 
for AC ch arg er cord; on/off 
switch; neon ready light and 
open flash button. Direct read­
ing exposure calculator on side 
has c lic k - s to p  ASA settings, 
$39.95. . . . F-200 Braun-Lite 
weighs 8V2 oz. and delivers up 
to 40 flashes per charge from 
built-in rechargeable battery and 
unlimited num ber from  AC. 
Kodachrome II guide number is 
35; angle of coverage is 55°; 
flash duration is 1/750 sec. Re­
cycling time is 9 secs, with bat­
tery; 20 secs, with AC; and 6 
secs, with battery and AC. Con­
trols on back of unit are input 
for AC/charger cord; on/off 
switch, ready lig h t and open 
flash button. Exposure calculator 
with click-stops is on side.

Ehrenreich Photo-Optical In­
dustries, Inc., 623 Stewart Ave., 
Garden City, N. Y. 11533.
Quick-Set 
Crab Pedestal

Gibraltar crab pedestal, for use 
with studio and TV cam eras, 
sup p o rts  equipment weighing 
up to 200 lbs., provides crab or

tricycle s te e r in g , selected by 
shifting a lever, and permits any 
d ire c t io n  of m ovem ent on 
the floor. Steering co lum n is 
mounted on the end of right 
rear arm and carries a 12" steer­
ing w h ee l. C e n tra l pedestal 
contains the Quick-Set elevator 
mechanism which provides 20" 
of height adjustment. Pedestal 
accommodates the Gibraltar Cra­
dle Ffead as show n, a ll other 
standard Gibraltar heads, and 
with available ad apter, other 
heads. Pedestal is provided with 
8"x11/2" wheels equipped with 
brakes and cable guards; 10"x 
31/2” p n eum atic  wheels are 
available, as well as other sizes 
and types.

Quick-Set, Inc., 8121 Central 
Park Ave., Skokie, III. 60078.

NEW PRODUCTS IN BRIEF
Frostex texture for all size color 
prints from wallets to 11x14. 
(Designate in instruction area— 
lower left corner—on order en­
velope in la rge red le tte rs , 
"Frostex.") Brochure price list, 
mailing boxes and order enve­
lopes are available.

Photographers' Color Service, 
10 Harvard St., Worcester, Mass. 
01608.

SPD-5 Silvercel, rechargeable 
sealed s i lv e r - z in c  D-cell, is 
capable of more than 200 dis- 
charge-recharge c y c le s  when 
charged at an overnight rate.

Yardney E lectric  Corp., 40 
Leonard St., New York, N. Y. 
10013.

So lid -state , m o n ito r/v ie w -  
finder television camera, Con­
cord TCM-20, features monitor 
with 6 "  s c re e n ; 3-position 
switch allows it to be operated 
as a camera, combination cam- 
era/monitor w h i le  recording 
on video tape recorder or as 
monitor for p layb ack : under 
$900.

Concord E lectron ics Corp., 
1935 Armacost Ave., Los An­
geles, Calif. 90025.

Aluminum barndoor slips over 
the bead of metal reflector and 
clamps on; two sizes: W1, 4Vi" 
x9" each side, for small bullet 
reflectors, $4.95; W2, 6"x11'/i" 
each side, for reflectors to 12" 
diameter, $5.95.

Testrite Instrument Co., Inc., 
135 Monroe St., Newark, N. J. 
07105.

Dri-Slide, dust free lubricant, 
applied with hypo-applicator.

Dri-Slide, Inc., Industrial Park, 
Fremont, Mich. 49412.

Omag pocket microscope, 53A "  
x2"x1", 10 oz. Omag 25 (10- 
25x), 35 (18-35x), 50 (26-50x), 
$39.95 each.

Karl Heitz, Inc., 979 Third 
Ave., New York, N. Y. 10022.

Color P rocess Replenishment 
Computer, No. E-86, totals area 
of film or paper processed in a 
batch process, and indicates the 
amount of replenisher required 
for p roper replenishment of 
solutions: $1.50.

Eastman Kodak Co., Rochester, 
N. Y. 14650.

Five lin ear Xenon flashtubes, 
constructed with quartz, from 
3" to 8" arc le n g th , priced 
from $43 to $125 . Detailed 
specifications available.

EG & G, Inc., 160 Brookline 
Ave., Boston, Mass. 02215.

Tel-A-Ring ind icates whether 
or not your telephone has rung 
while you were away from it. 
Unit works on wall and desk- 
type phones. Ringing of bell 
sets off in d ic a t o r ;  pressure- 
sensitive mounting is provided 
for installation, $1.25.

Steven Donay Co., 2940 S. 
38th S t .,  M ilw a u k e e , Wis. 
53215.

Synchronous s tre a k  camera, 
Model 201S, provides time 
resolution up to 2.1x10's sec­
onds. Record ing rates range

from 0.2mm to 6.9mm per mi­
crosecond w ith  no linearity 
under 0.3% . The basic system, 
priced at $ 1 1 ,5 9 0 , includes 
camera, objective lens and re­
mote control.

Beckman & Whitley, 441 N. 
Whisman Rd., Mountain View, 
Calif. 94040.

One-piece synchronized sound 
slide projector, CinemaSound 
750 weighs 23 lbs., is 6"x11"x 
19", accepts 100 2x2 slides, in­
cluding super slides into rotary 
drum. Flat trays hold ing 36 
slides are available.

Creatron  In c ., 32 Cherry 
Lane, Floral Park, N. Y. 11001.

Industrial dehumidifier, removes 
moisture from the air at tem­
peratures from 95°F. down to 
65°F., weighs 250 lbs.

Walter H a e rte l C o ., 2840 
Fourth Ave. S., Minneapolis, 
Minn. 55408.

Dissolvotron, Model KC, dis­
solving slide projection control 
unit, for use with pair of Kodak 
Carousel slide projectors and 
stereo tape recorder: $469.

James C le a ry  Sound-Slides, 
Box 104, Wykagyl Station, New 
Rochelle, N. Y. 10804.

Audio-Visual marker for use on 
transparency film and overhead 
projectors; impressions are re­
movable w ith  damp cloth. 
Colors include black, blue, red, 
green, brown, orange, yellow 
and violet; 49 cents each; $3.98 
for eight pens.

Scripto, Inc., P.O. Box 4847, 
Atlanta, Ga. 30302.

600mm Tele-Amitar for SLR, in 
black anodized mount: $129.85.

Sterling-Howard C o rp ., 236 
South Station, Yonkers, N. Y. 
10705.

Mini-T, T-bar plastic bag sealer; 
4 V2 " long, two power levels — 
275°F. and 350°F.: $19.95.

The Harwil Co., 1009 Mon­
tana Ave., Santa Monica, Calif. 
90403.

S C H O O L  ★  P R O M  ★  P A C K A G E S

F a s C Q L O R
o f

HOLLYWOOD
P.O. Baa 1*11

HOLLYW OOD, CALIFORNIA 
*001*

# 1  FROM 2'/4 x 2V4 NEGATIVES 
2 —  5 x 7

AND PER NEGATIVE
4 W ALLETS

# 2  FROM 8 EXP. & 70MM NEGATIVES 
2 —  5 x 7

AND PER NEGATIVE
4 W ALLETS

$ 1 .0 0

$1.25

F a s C O L Q R
o f

NEW YORK
11 Wait 4tnd Straat 

NEW YORK, NEW YORK 
10014

7 0



LITERATURE
(Please m en tio n  "T h e  Profes­
sional P hotog rapher" w hen  o r­
dering  lite ra tu re  listed in this 
section.)

U p d ated  "P h o to la m p  and 
Lighting Data Booklet" con­
tains f la sh  and photoflood 
guide numbers, film speeds, 
film/light/filter data.

Inquiry B u re a u , G e n e ra l 
Electric Co., Nela Park, Cleve­
land, Ohio 44112.

Lighting handbook and lamp 
slide rule for applications in 
television, theater and studio 
photography.

Sylvania E le c t r ic  Products 
Inc., 1100 Main St., Buffalo, 
N. Y. 14209.

Modernage Color Price List.
Modernage Color, Inc., 319 

E. 44th St., New York, N. Y. 
10017.

"Photolab Design" data book 
(No. K-13): $1; 68 pages; con­
tains photos, sketches and dia­
grams of ways a new lab can 
be arranged. Special emphasis is 
placed on the latest methods of 
air cleaning. . . . First booklet 
is a series dealing with color 
photographic processes: "Moni­
toring System for Kodak Ekta- 
chrome Film, Process E-4," in­
cludes se c tio n s  on chemical

mixing and replenishment, den­
sitometry, temperature and stor­
age of solutions, and handling 
and processing of Kodak film 
control strips: $2.50.

Eastman Kodak Co., Rochester, 
N. Y. 14650.

Motion Picture equipment rental 
catalog, 48 pages, over 2600 
items.

F & B/Ceco, Inc., 315 W. 43rd 
St., New York, N. Y. 10036.

Booklet reports, "T re n d s  in 
Small Format Film: Applications 
and Design" and "Automatic 
Cartridge 8mm Sound Film Ap­
plications in Industry, Medicine 
and Government; Yesterday, To­
day, and Tomorrow."

Fairchild Industrial Products, 
221 Fairchild Ave.. Plainview, 
N. Y. 11803.

Bolex Reporter Product Buying 
Guide, 32 pages.

Pai I lard Inc., 1900 Lower Road, 
Linden, N. ). 07036.

Product l ite ra tu re  covering 
Novoflex lens l in e : Novoflex 
Follow Focus Lens System, 
Novoflex Nesting Lenses, Novo­
flex Squeeze Focus Lens, Nov- 
lexar Macro-Wide Angle Lens, 
Novoflex Exten sio n  Bellows, 
Novoflex Slide Copying Equip­
ment; plus filters, lens hoods, 
extension tubes, carrying cases 
and other accessories.

Burleigh B rooks Inc., 420 
Grand Ave., Englewood, N. J. 
07631. $

Life-Like, Life-Size 16x20 
Oil Portraits still $18 Post­
paid. You just send us the 
retouched negative, we 
do the rest.
2 4 x 3 0  S e p i a  P r i n t s  
Mount ed  on Double 
Weight Masonite, $ 12. All 
workmanship Guaranteed 
Unconditionally.

CARLAN OIL PORTRAIT SERVICE
35 Mill Road, Irvington, N. J. 071 1 1

N o w  A v a i l a b l e  f o  Y o u  .  .  .
• A S T U D I O - T E S T E D  SYSTEM THAT ASSURES:

SIM PLE RECO RD S —  LESS ERRO RS —  HIGHER PRO FITS

One complete writing takes care of customer's 
receipt, file copy, proof envelope, negative en­
velope, and account receivable ledger. Numbered 
to meet your requirements.

• No c o s t  f o r  c o m p l e t e  i n s t r u c t i o n s .

FREE descriptive folder and sam ple forms, w rite : Dept. N.

WOEHRMYER PRINTING COMPANY
3901  Y o rk  S tre e t, D e n v e r, C o lo rad o  8 0 2 0 5

COLOR and B W Glossy

Model Max. Width Model

L J  26W<'> □  26
□  26* t J 13
□  13t U  18SS
L j  18SS<>*

B/W  GLOSSY 

Max W Ith

24"

B W MATTE 
and Photo Copy

Max. Width

___24"
__12"

42"

Model 
□  26M
C 1 n

44

( l ) T h e  '• C a d i lla c ”  o f P r in t  
D rye rs . W ater heated drum  
a s s u re s  even  hea t, even  
d ry ing , high ca p a c ity .

* With # 16-2557 D rum .

(2 )  W e ll- k n o w n  P a k o n o m y  
quality and fe a tu re s  in a 
table-top s ize .

t  With #16-2580  D rum .

COMPANY
NAME
ADDRESS 
CITY__________ STATE -ZIP
SIGNED

P A K O  C O R P O R A T IO N  i i l i l L
6 3 0 0  O lio n  M em onol H ighw ay , M inneapolis, Minnesota 5 5 4 4 0

| £ v  P ro c e ss in g  S y s te m s  (or the  P h o to g ra p h ic . G ra p h ic  A rts .
Sal™  Motion P ic tu re . M ed ica l and In d u str ia l X -R ay  In d u s tr ie s .

Check the 
Pakonomy 

Model(s) for 
the materials

HOW TO  P IC K  TH E
BEST DRYER FOR YOU

1 1-1 Id e n t ify  y o u r  m a t e r ia ls  

1 2 .| C o n s id e r  y o u r w id th s

13. | Compare materials and widths with the 
Pakonomy Dryers listed below.

Why si Pakonomy? Stainless steel, chrome plated, 
seamless superchums might be a reason. That same 
quality throughout might be another. Local parts and 
factory-trained service through Pako Distributors is 
still another. Quality results could be the clincher.

If you want more reasons, just ask around. (More 
professional, commercial and industrial photogra­
phers use Pakonomys than any other dryers.)

MODEL 18SS

Complete and mail 
the coupon below 

for more information.
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(jive your customers 
the elegance 
of old world 

craftsmanship
HERTZBERG

ID o n a s t e n y  H ill
ADD-A-PAGE

ALBUMS
Square diver Add-A-Page albums styled to 
take horizontal or vertical prints, In genu­
ine leather or leatherette beautifully 
tooled on tronl (over with -’-line gold 
border
Stock No. 102
101 < x !()'» genuine leather album si/ed to 
hold 8 x It) horizontal or vertical prints. 
Colors brown, while, beige.
Stock No. 103
10Vi x I0y< leatherette album sized to hold 
8 x 10 horizontal or vertical prints Colors 
while or Ian 
Stock No. 104
(I x 8 genuine leather album sized to hold 
S x 7 horizontal or vertical prints Colors: 
brown, while, beige 
Stock No. 103
8 x 8  leatherette album sized to hold 5 x 7 
horizontal or vertical prints Colors white 
or tan.
Add-A-Page leaves
Acetate covered mat insert pages in choice 
of gray or white with single gold line 
around sight opening.
Write today for prices and literature on 
the entire line of Monastery Hill 
photography aids.

HERTZBERG
m o n a s t e r y  H i l l
1751 VV Belmont Ave Chic ago, Illinois 60657

T r a d e
T a l k

Dale Stedman, M.Photog., recently con­
ducted a program on improving family 
snapshots for the Ft. Wayne, Ind., News- 
Sentinel Photography Workshop at the 
city's Fine Arts Festival. . . . Eric M. 
Sanford, M.Photog., Manchester, N. H., 
presented a photography program, "From 
Missiles to Maidens," recently for the 
local Kiwanis Club.

Nord Photo Engineering Corp., Minneap­
olis, has expanded manufacturing facili­
ties by opening a new plant at Hinkley, 
Minn. . . . Arthur Florman, President of 
F & B/CECO Industries, Inc., has an­
nounced the acquisition of S.O.S. Photo 
Cine Optics, Inc., which will be operated 
as a division of F & B/CECO.

Retired Life magazine photographer Wal­
lace W. Kirkland, Sr., recently lectured in 
the P h o to g ra p h y  H a ll of Fame, Des 
Plaines, III. He exhibited a collection of

E. I. Korba
Wallace W. Kirkland, Sr., as he spoke be­
fore group in Photography Hall of Fame.
his work and spoke before a monthly 
meeting of the Mid-States Industrial Pho­
tographers Association. Kirkland, now 74, 
was associated with Life from 1937 until 
he retired a few years ago. He lives in 
Oak Park, III., where he still does free­
lance assignments.

Williams & Meyer Co., Chicago, an­
nounces the opening of its sixth plant, 
located on the lobby floor at 10 S. River­
side Plaza. . . . K +  L Color Service, Inc. 
now has its new custom black-and-white 
processing division in full operation, ac­
cording to Sam Lang, K + L President. 
Occupying some 7,500 square feet, the 
new lab is at 222 E. 44th St., New 
York. . . . Black Star Publishing Co., Inc., 
international photojournalistic agency, has 
moved into its Chicago headquarters at 
70 E. Walton St. Chicago-based Black Star 
photojournalists are Declan Haun and 
Ted Rozumalski.

The Royal Photographic Society of Great 
Britain has awarded Hans Jonas, Pitts­
burgh, Fellow of the Society. Announce­
ment of the award was made in London 
by L. E. Hallett, Secretary of the Society. 
Mr. Jonas is the third generation of por­
trait photographers.

Hans lonas I. A. Barbarick

Lawrence F. Herndon, President, Keitz 
and Herndon, a Dallas motion picture 
firm, has announced the formation of a 
new Photographic Illustration Division 
and the appointment of J. A. Barbarick 
as division general manager. The new 
division will be responsible for still photo­
graphic services offered by the company.

Members of the newly formed Associated 
Press photographers task force, who will 
stand ready to leave at any time on a 
major news story or special photo project, 
are: Eddie Adams, New York; Henry Bur­
roughs and Bob Daugherty, Washington, 
D. C ;  Jim Bourdier, Miami; Charles 
Kelly, Atlanta; Bob Scott, Dallas; George 
Brich, Los Angeles and Charles Knoblock, 
Chicago. . . . Ota Richter has joined AP 
in New York.

Cal Hutchinson, Chicago, lost some $2600 
worth of photographic equipment when 
"Bim ini," a 36-foot skiff owned by cham­
pion predicted-log yachtsman Nicholas 
Giovan, caught fire and sank in Lake 
Michigan May 26, at the beginning of 
what was to have been a trans-Atlantic 
crossing to Greece. Hutchinson was going 
along to take pictures of the trip for the 
Chicago Tribune. Giovan, Hutchinson and 
others aboard were picked up by the 
"Lady Helen," another private boat of 
Giovan's, before the fire reached the 
deck. Hutchinson lost six of the eleven 
cameras he had brought, as well as $700 
worth of film and several lenses, tripods 
and other equipment.
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While an affiliation of the Scandinavian 
countries in a European community is 
still far from being a fact, a Scandinavian 
"common market" has been established 
in the photographic field. Erni Foto Inter­
national A/S, headquartered in Copen­
hagen, maintains independent Erni Foto

Erni Foto officials, seated: Seppo Kolvumaki, 
Finland; Frik N ie ls e n , Frni Foto Inter­
national; Odd Barkald, Norway; standing: 
Flemming Cerneholm, Erni Foto Interna­
tional; Verner Brunshoj, Denmark; Lars Mag­
nus Sjolin, Sweden.

companies in Denmark, Finland, Norway 
and Sweden, for a total market of more 
than 10,000 consumers of professional 
photographic products.

The firm represents nearly 25 factories, 
mainly Swiss, American and French. Mem­
ber suppliers give sole distribution rights 
in the four countries to Erni Foto. The 
firm publishes a professional quarterly, 
"Erni Nyt" in all four Scandinavian lan­
guages.

The Camescope, a sound film projector, 
produced by the Compagnie d'Applica- 
tions Mechaniques a I' Electronique, au 
Cinema et a I' Atomistique, Paris, was 
recently shown in Washington, D. C. It 
weighs about 45 pounds, has about the 
same size and appearance as a television 
set, although its screen is flat. The unit is 
similar to a tape recorder with spools 
holding 11 minutes of Super 8 film. The 
film can be stopped at w ill and rewound 
in both directions at ten times projection 
speed.

CAF's Photo & Repro Division has ap­
pointed two managers for its professional 
photo products section: William L. Fagan, 
Western Regional Manager, headquartered 
in La Habra, Calif, and Louis W. Jennis, 
District Manager, Atlanta. . . . Philip R. 
Morse has been named manager, cor­
porate photographic services, for W hirl­
pool Corp., Benton Harbor, Mich. . . . 
ColorTran Industries, Inc. (A Berkey 
Photo Company), has appointed David A. 
Dever as Technical Sales Representative 
for the nine southeastern states. He will 
be headquartered at 3701 Mount Vernon 
Ave., Alexandria, Va.

DNI Color Laboratories are now located 
in their new plant at 1311 Merrillville Rd., 
Crown Point, Ind. Crown Point is located 
5 miles south of Cary, DN/'s former loca­
tion, and 30 miles southeast of Chicago.

M.Photog. Charles Weckler, San Fran­
cisco, w ill guide and advise photogra­
phers on a picture-taking South Pacific 
cruise this fall for Matson Lines. Weckler 
has made three advertising photography 
trips to this area for Matson; this time 
he w ill travel in a teaching capacity. 
Departure is November 12. For details 
contact Matson Lines. . . . Professional 
Photographers of Canada, Inc. will hold 
its annual Short Course in Professional 
Photography in Ottawa in 1968. Dates 
are Saturday, May 25 through Monday, 
May 27. For further information contact 
PPOC at P.O. Box 697, Adelaide St. Post 
Office, Toronto, Ontario.
Sixteen color photographs of New Mex­
ico scenes and landmarks by Robert H.

Martin of the Los Alamos Scientific Lab­
oratory were exhibited recently at the 
Bank of Santa Fe, N. M. . . . Alan Brooks 
has created a photographic exhibit called 
"G irls to Watch," which uses Diet Pepsi­
Cola's current commercial theme, "Music 
to Watch Girls By," as background. The 
show will run through late August in the 
Pepsi-Cola Exhibition Gallery at 500 Park 
Ave., New York.
Ira B. Current of GAF has been elected 
Chairman of the Photographic Films, 
Plates, and Papers, PH1 committee of the 
United States of America Standards In­
stitute's Photographic Standards Board. 
John T. Finnegan of Xerox Corp. has been 
made Vice Chairman. The new Chairman 
of the Photographic Sensitometry, PH2

WHAT’S THE BIG DIFFERENCE 
BETWEEN THESE BASKETS?

The one on the le ft  is nearly  
empty. The other one is full of 
te s t  p r in ts  and rem akes. A 
deplorable waste of time, effort 
and material?
We don’t think so. For, to date, 
we have not discovered a way of 
producing professionally accept­
able color p r in ts  (on p ro fe s ­
sional type—not photofinishing 
— p ap er!)  w ith o u t  te s t in g ,  
evaluating the tests, and re­
printing those “final p rin ts’’ 
which somehow turn up below 
par despite careful testing, and 
despite all the most sophisti­
cated computerized and auto­
mated equipment can do . ..

It costs a little more — but it 
means that you can get vastly 
better machine prints—for very 
little more—than you can reason­
ably expect from any photo­
finishing operation.
Try our Autocolor print service. 
We think you’ll be agreeably 
surprised.

■

□  
a

A Division of Meisel Photochrome Corp.
Box 5928 ■ Dallas, Texas 75222 

Telephone 214 ME 71550
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committee is J. Paul Weiss of E. I. du 
Pont de Nemours & Co. Vice Chairman 
is C. S. McCamy of the National Bureau 
of Standards.

Gerald B. Zornow, Eastman Kodak Vice 
President for Marketing, received the Sales 
Manager of the Year Award from the Na­
tional Account Marketing Association. . . . 
Hiroshi Shirahama, President of Nippon 
Kogaku KK of Tokyo, has been elected to 
the Presidency of the Japan Camera In­
dustry Association.

All types of p ro fe s s io n a l photographs 
made with the xl camera are being sought 
by Graflex, Inc. For exclusive rights in 
the photographic field, the Company of­
fers $50 for black-and-white and $150 for

S P E C T R A  “COMB I -5 0 0 ”
The only exposure meter that com­
bines Selenium and Cds cells to give 
wide sensitivity range from .008 ft/c  
to 30.000 tt/c. Complete with 15 
slides, Photogrid, Photodisk and case 

$127.50

S P E C T R A
“VIEWING GLASSES'’
Spectra Viewing Glasses indicate light­
ing contrast for color or black and 
white photography. Types available
Color Contrast $7.50
P anch ro m atic . . . . . . . . . . . . . .  $7.50

color. For company owned photographs 
that cannot be purchased, an honorarium 
will be made to the photographer. Send 
photographs for consideration to the Ad­
vertising Department, Graflex, Inc., 3750 
Monroe Ave., Rochester, N. Y. 14603.

Rochester (N. Y.) Institute of Technology 
is now compiling a permanent collection 
of the work of alumni of the School of 
Photographic Arts and Sciences. "Over 
150 photographers from throughout the 
country have indicated they will contrib­
ute photographs to the venture," said As­
sistant Professor Donald Bruening, who 
will be in charge of the gallery planned 
to exhibit the graduates' work.

Richard W. Swenson, Photo Products De-

S P E C T R A  “UNIVERSAL ”
Low priced, new precision incident ex­
posure meter —  the same basic meter 
as famous SPECTRA ‘'Professional” , 
but without optional accessories. 3 
slides and plastic case included

$67.00

“3-COLOR” METER
The only meter that measures all light 
sources, including daylight, accurate­
ly; indicates filters necessary for color 
correction. Built-in dichroic infra red 
cut-off f i l t e r . . . . . . . . . . . . . . . . . . . . . $349.50

partment, E. I. du Pont de Nemours, Inc., 
has been elected President of the SPSE 
for a two year term. Ira R. Kohlman, Log- 
Etronics, Inc., is the new Executive Vice 
President. . . . David Rockefeller, Chair­
man of the Board of Trustees of The Mu­
seum of Modern Art, New York, has 
announced that Bates Lowry will become 
Director of the Museum on July 1, 1968. 
Mr. Lowry, Chairman of the Art Depart­
ment of Brown University, will succeed 
Rene d'Harnoncourt who will continue 
to direct the Museum's affairs until Mr. 
Lowry can join the staff on a full time 
basis. . . . Eva Briggs, M.Photog., has 
been made Treasurer of the Michigan 
Chapter of the National Society of In­
terior Designers.

Frank Ericson
Marine Corps Corporal Brian McAuliffe 
(left), 1st Grand Prize Winner in the photo 
oil division ol the Volunteer Service Pho­
tographers annual Student Contest, is shown 
with the Lucile Robertson Marshall Memorial 
Trophy. With him are contest judge Cecile 
Slater and VSP Volunteer Gladys Weyman 
who taught Corporal McAulilfe photo oil 
coloring during his hospitalization.

Dr. Buell Gallagher, president of the Col­
lege of the City of New York, presented 
Benjamin Berkey of Berkey Photo, Inc., 
the honor award of the Photographic D i­
vision of the United Jewish Appeal of 
Greater New York at the Division's an­
nual UJA dinner May 12.

"Local Communications Network," an 
organization of writers, photographers, 
market researchers and other communi­
cations experts throughout the United 
States and in sections of Europe, Japan 
and South Viet Nam, has begun opera­
tions. Chief executive is Joseph H. Ball, 
head of an advertising and public rela­
tions firm in Philadelphia. The group will 
use local people, at local rates, for each 
assignment.

DEATHS. Gustave Wahlberg, 74, of Cedar 
Lake, Ind., died May 27, 1967. He was the 
owner of Wahlberg's Studio and Camera 
Shop there.

August H. Sack, who was a professional 
photographer for 17 years before taking 
over the Waukesha, W is., camera shop 
of his brother-in-law, Warren S. O'Brien, 
died June 3.

C. W. Dishinger, Jr., Cr.Photog., 49, owner 
of Dishinger Studios, Jacksonville, Fla., 
died recently following a heart attack. He 
was a past president of the PPA of Florida 
and a frequent lecturer at photographic 
conventions.

Distributed by SCOPUS Inc., Woodside, N. Y. 11377 E-7

P H O T O
Write Today for Complete Information

R E S E A R C H  co rp .
K arl Freund president N / j * * P h o t o m e t r i c  Instrum en ts for Science and Industry

837 No Cahuenga Blvd • Hollywood, California 90038 • (213) 462 6673 • Cable: Spectra

S P E C T R A * . . .  Solves Light Evaluation 
Problems for Professional Photographers.
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Book
Briefs

TEXTURES: A PHOTOGRAPHIC ALBUM 
FOR ARTISTS & DESIGNERS. By Phil Bro- 
datz. Dover Publications, Inc. 126 pp. 
$2.25 (paperback)

This is a collection of 112 black-and- 
white photographs on full-size paper 
(7% "xlO 1/^") show ing the potential of 
such materials as brick walls, burlap, lace, 
reptile skin, wood grain and marble for 
artistic photograph ic textures. In a few 
pages of copy introducing the photo­
graphs, commercial photographer Brodatz 
points out the value of texture photo­
graphs like his for design work or as 
backgrounds for product advertising. Up 
to three of the photographs can be re­
produced for commercial purposes with­
out permission or charge.
LEARNING ELECTRICITY FUNDAMEN­
TALS. By Leonard R. Crow. Howard W. 
Sams & Co., Inc. 416 pp. $5.95 (paper­
back)

This is an introductory textbook de­
signed for the layman interested in learn­
ing the principles of electricity and its 
operation in technical machinery and 
household appliances. Beginning with the 
electron theory and the principles of con­
ductors, insulators, circuits and fuses, the 
text then develops explanations of Ohm's 
Law, magnetism and electromagnetism. 
Later chapters include analyses of simple 
electrical equipment and more complex 
motors and generators. A final chapter 
deals with household wiring: efficient 
planning, extensions and safety princi­
ples. Abundant diagrams and charts help 
clarify the m ate ria l; understanding of 
principles is emphasized rather than "do- 
it-yourself" instructions.
PRINCIPLES OF COLOR TECHNOLOGY. 
By F. W. Billmayer, Jr. and M. Saltzman. 
John Wiley & Sons, Inc. 181 pp. $11.95

This textbook is intended primarily for 
those involved in the production of color­
ants or the coloring of materials in in­
dustry, secondarily for those who use 
color in design, sales or advertising. It 
presupposes some technical background, 
but places no emphasis on mathematics. 
Major topics are use of chromatic scales,

methods of color measurement, types 
and ch aracte ristics  of colorants, color 
control and matching, and colorimetry 
and the CIE system. A bibliography pro­
vides several references for each topic 
covered. All illustrations except one are 
black-and-white.

COLOR PHOTOGRAPHY IN PRACTICE. 
(D. A. Spencer). Edited by L. A. Mann­
heim and Viscount Hanworth.  Focal 
Press, Inc. 410 pp. $23.00

This is a revised edition of a book first 
published in 1938. Both theory and prac­
tice are thoroughly examined: the first 
few chapters are devoted to light, color 
and the eye; this information is then 
used in chapters of instruction and ad­
vice on lighting and exposure for making 
the color p h o to g ra p h . Directions are 
given for the processing of each major 
type of color film, and for the making 
and development of separation negatives. 
The final section is devoted to reproduc­
tion of the color photograph, and to a 
brief d iscussion  of esthetic considera­
tions. Common problems in each stage of 
operation are discussed in full. Material 
is illustrated by frequent diagrams, in­
cluding two sections of color diagrams.
PRINCIPLES OF COLOR REPRODUCTION. 
By John A. C. Yule. John Wiley & Sons, 
Inc. 411 pp. $15.00

Intended for color production workers, 
research men and students, this book de­
scribes all phases of quality color repro­
duction. Letterpress, lithography, gravure 
and screen printing are all covered. Mask­
ing methods, tone reproduction, color 
balance, color separation, inks and paper, 
densities and color correction are cov­
ered in depth. Three color sections show 
a photograph in several stages of repro­
duction for easy comparison of color cor­
rection, masking, and the use of blacks 
in four-color printing. Mathematical cal­
culations are exp la ined  in detail, and 
tables for conversion and other calcula­
tions are included in the appendix.
PHOTOGRAPHIC SYSTEMS FOR ENGI­
NEERS. Edited by F. M. Brown, H. J. Hall, 
and J. Kosar. Society of Photographic Sci­
entists and Engineers. 215 pp. (paperback)

This textbook is intended to give the 
engineer a grounding in the use of pho­
tography as a scientific tool. Subjects 
covered include sensitivity, sensitometry, 
lenses, light sources and optics, process­
ing techniques, and control of tone re­
production. Chapters are based on papers 
presented at SPSE conferences. Published 
by SPSE, 1300 Washington Avenue, N.W., 
Washington, D. C. 20005. ®

New C a l u m e t

W id e  F ie ld  
C a m e r a

Model 
CC402

$ 1 3 5  (less lens)

Specially designed to give you unsurpassed 
ease in wide angle work, the Calumet Wide 
Field View Camera has a soft, flexible bellows 
and special short monorail. The recessed front 
allows ease in focusing, even with 47mm 
Super wide lenses. The CC402 has all the 
swings and features of the famous larger 
Calumet View Cameras.

90mm Wide Field
C A L T A R ® L E N S

This sharp, well corrected 90m m W ide Field  
C altar lens has a 100 ’  fie ld  of view . It 's  
p erfect fo r swings and t ilts  on the 4 x 5"  
fo rm at . . . exceTlent for w ide f ie ld , correc­
tive  photography.

Model L-208
W ide Field 
C altar lens,
90m m f / 8  in Seikosha 
M /X  Synchro sh utter 1 sec. to 
l / 5 0 0 t h ,  press focus, self t im e r .

SOLO DIRECT BY MANUFACTURER 
N. Y. Office California Office:
C alum et Photographic, Inc. Calum et M fg. Co.
Suite 3502  434 N. LaBrea
Em pire S tate  Building Los Angeles, C alif
Phone: 695 -4780  Phone: 933-5735

FREE WIDE FIELD BROCHURE

C a l u m e t
MANUFACTURING CO.

6550 North C lark S treet •  Chicago, Illin o is  60626  
Manufacturers of Cameras, Lenses, Electronic 

Flash, Photographic Procatsing and 
Lab Equipment

Please send me your FREE brochure on your 
Wide Field view  cam era and lenses.
NAME___________________________________________________
ADDRESS_______________________________________________
CITY & STATE__________________________ZIP ________

PRO-8
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T h e  new  S u p e rcam b o  V iew  C am era is 
a paradox . . .  an u ltra -p re c is e  in s tru ­
m e n t th a t ’s so s turdy it can  be used  
w ith  c o m p le te  co n fid e n c e  both on lo­
c a tio n  and  in th e  stud io .
U n iq u e  m o d u lar co n s tru c tio n  g ives it 
th e  c a p a b ilit ie s  of a s tu d io  re fle x  ca m e ra  
w ith  p a ra lle x  co m p en satio n  or a m acro- 
p h oto graph ic  view  cam era  w ith  a fiv e -  
foo t-lo n g  bellow s.

Used as 
Studio 
Reflex 

Camera

B ellow s in te rc h a n g e a b ility  a lso  p e rm its  
th e  use o f various f ilm  fo rm a ts  (2 V4 "x  
3V4", 4 "x 5" , 5 " x 7 " , 8 ' 'x 1 0 ") w ith  one  
basic  ca m era . It m akes th e  S u p e rcam b o  
a p h o to g rap h ic  system  ra th e r th a n  a 
ca m e ra , e q u a lly  su ited  fo r use w ith  
e x trem e  w id e  an g le  or te le p h o to  lenses  
— an d  any fo ca l length  in betw een .

For free literature on the dramati­
cally different Supercambo View 
Cam era, write:

B U R L E I G H  B R O O K S . IN C .
420  Grand Avenue D«pt. CP-8 
Englewood, New Jersey 07631

A

Education in 
Photography
A . J o s e p h  G r a d ia n

P ro fe s s io n a l E d u c a t io n  
N e e d s  R ig id  S t a n d a r d s

Sometimes one wonders: what is a 
professional? As photog raphers we 
firm ly declare that we are members 
of a profession, and yet so often we 
do not seem to understand the true 
meaning of the word "professional.”

Today's g ia n ts  o f photography: 
Karsh, Cittings, Edgerton, Adams, A l­
bert, Schepler, Hailey, Bull and Hyzer, 
among others, meet on the common 
ground of demanding a rounded lib­
eral education for the beginner in the 
field. However, from this point they 
diverge; some emphasize the need of 
a deep understanding of artistic prin­
ciples, o th e rs  a firm background in 
science and technology, w h i le  still 
another segment recommend union 
of student and m a s te r  in everyday 
work experiences.

Looking at their specialties, we can 
see that there is no wonder at this 
divergence. Photography is no longer 
a narrow field of men and women en­
gaged in copying the techniques of

the portrait painter or the commercial 
artist. It is a colossus looking at, in­
vestigating, and interpreting mankind 
to itself. It does this by way of pho­
tojournalism , p o r t r a it u r e , movies, 
photo-instrumentation, a d v e r t is in g  
photography, biological photographs, 
photogrammetric s tu d ie s  and inter­
pretation, m icrofilm  recording, indus­
trial photo departments and audio­
visual education.
W ide Interpretation

As we look at our profession, we 
question, and rightfully so, what the 
beginner should be taught. As just 
stated, humanities, art, science, busi­
ness, technology and a period of in­
ternship seem to fit the bill, although 
the precise mixture of these ingredi­
ents certainly lends itself to w ide in­
terpretation.

These varied interpretations create 
problems for the p r a c t i t io n e r  who 
wishes to establish a "School of Pho­
tography" that w ill turn out a profes­
sional photographer. Webster's New 
Twentieth Century Unabridged dic­
tionary defines profession as: "The 
business which one professes to un­
derstand and to practice for subsist­
ence, a . . . vocation distinguished 
from a tra d e  o r a handicraft." Yet 
what can one expect of a program 
that teaches primarily by the process 
of on-the-job-training of trade skills 
only? Should the PP of A attempt to 
suggest the establishment of m ini­
mum standards for any photographic 
curricula? Should the PP of A recog­
nize only those schools accredited by 
national accrediting agencies for co l­
leges and secondary schools?
Rigid National Examinations

A future column w ill explore m ini­
mum educational requirements, and 
accreditation o f s c h o o ls  in Britain, 
France and West Germany. There the 
photographers are recognized as pro­
fessionals, with rigid national exami­
nations as entrance requirements to 
the profession.

A profession denotes responsibil­
ities and discipline in addition to priv­
ileges. How should we monitor our­
selves? Education, examinations, m ini­
mum requirements, ethical standards 
—  should we use some of these, or 
all of these? What is your opinion?

A. I. Gradian, 4040 N. 40th St., Milwaukee 
Wis. 53216.

Eastman House Fellowships
The George Eastman H o u se , Roch­
ester, N. Y ., announces the award of 
five summer fellowships in a w ork: 
study program for special training in

7 6



museum procedures. The fellowships 
have been made possible by a special 
grant from the New York State Coun­
cil on the Arts. Trainees w ill also par­
ticipate in a special w o rk s h o p  for 
teachers of photography and students 
at the graduate level.

The recipients of the fellowships 
are: Marie Czach, School of the Art 
Institute of Chicago; Harold H. Jones, 
University of New M exico ; Bruce K. 
M acDonald, Harvard University; Rob­
ert A. Sobieszek, Stanford University; 
John L. W ard, University of Florida.

Motion Picture 
Production Guide Published
A student's guide to "Careers in Mo­
tion-Picture P ro d u c t io n "  has been 
published on behalf of the University 
Film Producers Association by East­
man Kodak. The guide covers motion 
picture jobs offered by theatrical and 
television entertainment, local com­
mercial and e d u c a t io n a l television 
stations, commercial film companies, 
in-plant film units, education, college 
and university film production units, 
religion, m e d ic in e  and health, and 
government departments and agen­
cies. Copies may be obtained by w rit­
ing Dept. 454, Eastman Kodak Co., 
Rochester, N. Y. 14650 and asking for 
pamphlet C3-16. ®

Membership continued
Behrmann, Otto Sampson, 15 Magnolia

Ave., S. San Francisco (Asso)
Bell, Howard R., Mole-Richardson Co., 937 

N. Sycamore Ave., Hollywood (I)
Bowler, Edward Sidney, Barons of London 

Studio, 1077 The Alameda, San Jose (A-P) 
Fred English

Cimini, Joseph David, J. Cimini Agency, 
2223 Marconi Ave., No. 4, Sacramento 
(A-C)

Conant, Herman A., Brooks Institute of Pho­
tography, 2190 Alston Rd., Santa Barbara 
(S)

Crowe, Basham Neal, Jr., PHC (E-7) U.S.N., 
USS Oriskany (CVA-34), FPO San Fran­
cisco (Asso)

Engel, Raymond, USC Cinema, 949 W. 32nd 
St., Apt. 1, Los Angeles (S) Howard Kelly 

Feldman, Doris Anisa, Newell Color Lab., 
816 Seward St., Hollywood (Asso) Howard 
Kelly

Gracia, Alfred, Jr., 600th Photo Sq., CMR 
Box 8052, APO San Francisco (I)

Gross Mount Co., Louis M. Wax, 5485 55th 
St., San Diego (Service) Albert Ravanelli 

Heller, Karl Gerald, University of California, 
Anatomy Department, Davis (I) Kenneth 
Dally

Johnson, Dale, Johnson Studio, 135 W. Yo- 
semite, Manteca (A-P) John Morgan 

Krechel, Keith L., Brokerage Services, 422 
S. Western Ave., Los Angeles (Asso) How­
ard Kelly

Logan, Richard A., 3827 Forestdale Ave., 
Covina (Asso)

Lunde, Odin Walter, Naval Ordnance Lab., 
Corona (I) Howard Kelly 

Maurer, Susan E., Box 602, Pacific Palisades 
(S) Emmert Lawson

John R. McRae & Co., John R. McRae, 7135 
Hollywood Blvd., Los Angeles (Service)

Turn to page 82

Measures ligl 
from any dista

The original spot meter. Gives precise light 
measurement from any angle, position or 
distance. No need to take readings close 
up. Just look through the Z-4 and see (1) the 
subject, (2) black spot (cadmium sulfide 
photocell) covering an area as small as 2° 
of entire subject, and (3) dial with pointer 
showing correct exposure of area covered 
by spot. Calibrated for any camera or film 
—color or black and white. May be read 
directly in Ft. Lamberts.

$ 9 4 . 5 0

See your dealer or write . . .
H E  F0T0 MATIC CORPORATION
3141 West 10th S tre e t •  In d ia n a p o lis , In d ia n a  46222

2 7  Years Experience
fast, efficient service

C o m p le te
C U S T O M  C O L O R  
D IV IS IO N
a lo n g  w i t h  
Q u a l i t y
B la c k - a n d - W h ite  
F in is h in g

Now you can concentrate on your camera and sales; 
Leave all the production details to us!

-------------------------------- Wallace lu d jo X a iifiieA ,, i no.
P . O. BOX 1468 SAN ANGELO, TEXAS
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W inner of the 1967 PP of A Member­
ship Contest was Donald L. Smith, an 
instructor at R ochester In stitu te  of 
Technology. He was honored as King 
of the C o n ven tio n  at the Portland 
Exposition. Division winners in the 
contest w ere: Commercial Division, 
Howard Kelly, Los Angeles, C a lif.; In­
d u stria l D iv is io n , Em m ert Law son , 
Brooks Institute of Photography, Santa 
Barbara, C a lif.; Portrait D ivision, A l­
bert Ravanelli, M.Photog., A lbuquer­
que, N. M.

CONVENTION

2750 Points
Donald L. Smith 

Rochester, N.Y.
1700 Points
Emmert E. Lawson 

Santa Barbara, Calif.
1325 Points
Howard Kelly 

Los Angeles, Calif.
1200 Points
Robert Craig, Atlanta, Ca.
1150 Points
Albert Ravanelli 

Albuquerque, N.M.
1000 Points
Robert Opfer 

Philadelphia, Penna.
712 Points
jim Peters

Winnipeg, Manitoba
500 Points
Bill Bell

Albuquerque, N.M.
400 Points
Antonio Ricca 

Escondido, Calif.
362 Points
Paul Hunter 

Winnipeg, Manitoba
350 Points
Joe S. Brown 

St. Louis, Mo.
Walter Petrigo 

Calgary, Alberta 
John E. Smucker 

Mansfield, Ohio
300 Points
Robert Boardwell 

Portland, Ore.
W. W. Carrier, Jr.

Memphis, Tenn.
Richard Edie 

Colorado Springs, Colo. 
Bervin J. Johnson 

East Lansing, Mich, 
t rank W. Warner 

Albany, N.Y.
250 Points
lllis Chapin, Nampa, Idaho

Charles Conkling 
Portland, Ore.

A. Joseph Gradian 
Milwaukee, Wis.

Dino V. Semprini 
Elmhurst, N.Y.

W. D. Smith
Fort Worth, Texas

Riley Taylor, Chicago, III.
200 Points
Bryant Baker 

Washington, D.C.
John Baldwin

Indianapolis, Ind.
Merle L. Brown 

Spokane, Wash.
Jack Charley 

Portland, Ore.
Frank E. Cricchio 

Port Arthur, Texas
Robert Dementi 

Richmond, Va.
G. Dingman

Fabreville, Quebec
Henry W. Leichtner 

Rochester, N.Y.
Carl B. Lewis 

Ephrata, Wash.
Jeanne Lindquist 

Decatur, III.
Joseph Marrone 

Newark, N.J.
Paul M. Ness 

Penfield, N.Y.
Claude F. Palmer 

Portland, Ore.
Leslie E. Peterson 

Riverdale, III.
David Fritz Reins 

Washington, D.C.
Joel E. Strasser 

Sioux Falls, S.D.
Darrell Thompson 

Marietta, Ga.
Ted Trimbur 

Pittsburgh, Penna.
Richard Vasicek 

Longmont, Colo.
Bob Wilcox, Phoenix, Ariz.
Terry Wood, Tupelo, Miss.
175 Points
Ken Bacheller 

St. Paul, Minn.
150 Points
Evangelos Apostolides 

Vancouver, B.C.
Mel Baker, Hamilton, Ohio

Gerhard Bakker 
Milwaukee, Wis.

Bill Bertram, Kokomo, Ind. 
Jack Coleman, Danville, Ky 
Ben F. Harrison, Jr.

Winston-Salem, N.C. 
Isaac Holmes 

Lubbock, Texas 
Gary G. Jentoft 

Seattle, Wash.
R. K. Jones, Chicago, III. 
Harper Leiper 

Houston, Texas 
Jerry Rogers, Provo, Utah 
Dick Stagg, San Bruno, Calif. 
Fred Stegner 

Colorado Springs, Colo. 
Roy Thigpen, Mobile, Ala. 
Ward W. Wells 

Anchorage, Alaska 
Ronald Wright 

Borger, Texas
125 Points
Robin L. Perry 

Waterford, Conn.
William D. Pletsch, Jr. 

Minneapolis, Minn.
100 Points
Anthony Attanyi 

Calgary, Alberta 
Darrell Baker 

Beaumont, Texas 
Joseph Barta

Huntington, W.Va.
Burnie Batchelor 

Raleigh, N.C.
Robert Baumann 

Upland, Calif.
FHarold S. Beach 

Maywood, III.
Fred Beck, Louisville, Ky. 
Roy A. Bell, Moscow, Idaho 
Ertle D. Belvilie 

Rio Piedras, Puerto Rico 
E. C. Boots

West Des Moines, Iowa 
Curtis L. Bowman 

Waynesboro, Va.
Jack W. Brinser 

Lancaster, Penna.
Roberta Bushnall 

Des Moines, Iowa 
Ray Button, Hamilton, Ont. 
John Carnavale 

Belle Meade, N.J.
James E. Carrar, Linden, N.J. 
Ronald Carriker 

San Francisco, Calif.

Ralph D. Clark 
Elmhurst, III.

Wm. E. Clark 
Bloomington, III.

Charles C. Clinard 
Royal Oak, Mich.

Jack Coffrin 
Miles City, Mont.

Jan L. Cook,
Kingwood, W.Va.

Ernie E. Curtis 
Oklahoma City, Okla.

Kenneth Dally, Davis, Calif.
Joseph P. Daneluk 

Chicago, III.
Raymond F. Davis 

Forest Hills, N. Y.
Thomas W. Dayton 

Ft. Wayne, Ind.
F. J. DeHel 

Philadelphia, Penna.
Tom Drummond, Jr. 

Shreveport, La.
Richard Duncan 

Louisville, Ky.
William T. Edgar, Alma, Ga.
Henry G. Elrod 

Greenville, S.C.
Fred English

Redwood City, Calif.
Jud Farrell, Lima, Ohio
Marty Feins, Newark, N.J
James Colin Fish 

Burlington, Ont.
Edwin D. Foster 

Deland, Fla.
Gene Gauss, Dallas, Texas
Al Gilbert, Toronto, Ont.
Sonny (F. D.) Glass 

Austin, Texas
Phil Graham 

St. Petersburg, Fla.
Alma Gray 

Walla Walla, Wash.
Robert Gray 

Bethlehem, Penna.
Wallace Guy, Portland, Ore.
H. L. Haberman 

Hastings, Neb.
Ted Hains, Rock Island, III.
Earl M. Harano 

North Platte, Neb.
Clifton Harmann 

Algoma, Wis.
Robert A. Harned 

Washington, D.C.
J. T. Harp,

Albuquerque, N.M
Charles A. Haynes 

Royal Oak, Mich.



jack Hedrich, Chicago, III. 
John Hobbs

E. Weymouth, Mass.
Eric F. Holland 

Neepawa, Manitoba 
Harry Hoyt, Chicago, III. 
Victor Huey,

Houston, Texas 
R. Allen Huff 

Fayetteville, Ark.
N. Hull, Montreal, Quebec 
Otto Jansen 

Burbank, Calif.
Jim Jeunesse 

Louisville, Ky.
J. B. Johannes 

Milwaukee, Wis.
Harold L. Johnson 

Clinton, Iowa 
J. G. Karl, Peoria, III. 
Harold Kelly 

San Francisco, Calif.
C. Verne Klintworth 

Tampa, Fla.
Jim Laird, Lima, Ohio 
Gerhard J. Lang 

Milwaukee, Wis. 
Raymond J. Linesch 

Cincinnati, Ohio 
Didier McBride 

Opelousas, La.
Clarence Mabon 

Rapid City, S.D.
Peter A. Mallinson 

Wallingford, Conn.
F. William Manni 

Woodbridge, Va.
Carl Mansfield 

Steubenville, Ohio 
Ed Marsh, Augusta, Ga. 
Robert H. Martin 

Santa Fe, N.M.
R. J. Matthews 

Calgary, Alberta 
Bill Meriwether, Macon, Ga. 
Toyo Meyatake 

Los Angeles, Calif.
Chuck Mihalek 

Wheeling, III.
John Morgan 

Stockton, Calif.
William L. Morrisseau 

Santa Barbara, Calif.
Lloyd N. Munch, Niles, III. 
Bud Nelson 

Fairbanks, Alaska 
Howard Newmarker 

Cleveland, Ohio 
Paul C. Norman 

Syracuse, N.Y.
Harry J. Patton 

Baltimore, Md.
Frank Pechman 

Kaukauna, Wis.
Don Peterson 

Denver, Colo.
Lloyd M. Peterson 

Cheyenne, Wyo.
W. Bruce Poldon 

Islington, Ontario 
Hope Powell 

Salisbury, N.C.
Donald Pugmire 

Pocatello, Idaho 
Elbridge Purdy 

Washington, D.C.
Delmar Rempel 

Saskatoon, Saskatchewan 
Elizabeth Richardson 

Newport, R.l.
Walter Richter 

Seattle, Wash.
Dale E. Roberts 

Atlanta, Ga.
Floyd Roberts 

Los Angeles, Calif. 
Richard H. Roberts 

Rochester, N.Y.
Paul Rogers 

Sacramento, Calif.

Randolph D. Rubin 
Midland, Texas 

Bernard F. Salb 
Washington, D.C.

Grace Sandberg 
Blackfoot, Idaho 

Eric Sanford 
Manchester, N.H.

Edy Schmoker 
Seattle, Wash.

Mike Schulman 
Woodmere, N.Y.

Paul R. Shafer 
Hartford, Conn.

A. Keith Sheldon 
Lakeland, Fla.

Ken Smith
Princeton Junction, N.J. 

Richard Averill Smith 
Levittown, L. I., N. Y. 

Calvin Sparks, Tampa, Fla. 
J. A. Speltz 

Black River Falls, Wis. 
Joseph J. Steinmetz 

Sarasota, Fla.
John Stukas

Binghamton, N.Y.
Jack P. Tarver, Arnold 

Air Force Sta., Tenn. 
Charles E. Thun 

Wrightstown, N.J. 
William M. Tobias 

Indianapolis, Ind. 
Andrew Torre 

Burlington, N.J.
Ray Tracy 

Carrington, N.D.
Hugh W. Tribble 

Portsmouth, Va.
Orren Jack Turner 

Princeton, N.J.
Fred Van Dyke 

Bergenfield, N.J.
George E. Vierling 

South Salem, N.Y 
Bill Wade 

Jacksonville, III.
Richard Walter 

Richland, Wash.
Bob Walters, Tacoma, Wash. 
Leo Warden 

San Francisco, Calif.
Don Warner 

Stevens Point, Wis.
G. Walter Webb 

Philadelphia, Penna. 
Delmore A. Wenzel 

Williamsburg, Va.
Richard Wheeler 

Elizabethtown, Ky.
Ken Whitmire 

Yakima, Wash.
Kenneth Wiedower 

Houston, Texas 
Lee Woodruff 

Bellefontaine, Ohio 
G. David Woody 

Bristol, Va.
E. D. Young, Hilliard, Ohio 
Leep Zelones, Orlando, Fla. 
Joe Zeltsman 

Morris Plains, N.J.
John A. Zierten 

Huntington, Ind.
75 Points
Elaine B. Bruggeman 

Minneapolis, Minn. 
Jerome Forman

Philadelphia, Penna. 
Gordon Haga

Minneapolis, Minn. 
Clarence Hansen 

Milwaukee, Wis.
Richard E. Hinman 

Miami, Fla.
William Langley 

Dallas, Texas 
Robert C. Lyndon 

Dexter, Mich.

Fred Metelnikow 
Fair Lawn, N.J.

Norris E. Mode 
Jeffersonville, Ind. 

William Newman 
Rochester, Minn.

Thomas Scilipoti 
Baltimore, Md.

50 Points
James S. Albertson, Jr.

Chevy Chase, Md.
James L. Amos 

Severna Park, Md.
Jack Anderson 

Stillwater, Minn.
Lucille Anderson 

Trinity, Texas 
Lee R. Andre, Adelphi, Md. 
Elizabeth Ankers 

Washington, D.C.
George Barlow 

Zanesville, Ohio 
Walter Barnes 

Austin, Texas 
Harvey Barragar 

Portland, Ore.
Thomas L. Beckett 

Hamilton, Ontario 
Laurence Berg 

Duluth, Minn.
Fred R. Bichsel, Jr.

Gahanna, Ohio 
Milton J. Blumenfeld 

South St. Paul, Minn. 
George H. Boehmer 

Carpentersville, III. 
Kaiser Boyajian 

Milwaukee, Wis.
George Bozian 

Chatham, N.J.
H. F. Brandon 

Big Spring, Texas 
Percy Butler 

Bournemouth, England 
Robert Catlin 

Santa Barbara, Calif.
Art Christiansen 

Phoenix, Ariz.
Kurt Christof 

San Francisco, Calif. 
Norris Collins 

Nashville, Tenn.
Dale Cotton 

Indianapolis, Ind.
James A. Curtis 

Paducah, Ky.
John Danforth 

Santa Barbara, Calif.
John Davidson, Bryan, Ohio 
Don DeKoninck 

Lansing, Mich.
Chris Der Manuelian 

San Mateo, Calif.
James L. Digby 

Denver, Colo.
Roland V. Dinger 

Aberdeen, S.D.
John R. Ditore, Lima, Ohio 
Sgt. Ned J. Dolan 

Park Ridge, III.
Arthur W. Downs 

Columbia, S.C.
W. K. Downs 

Sunnyvale, Calif.
S F. Ellertson 

Minneapolis, Minn.
Allen Ellis

Fort Monmouth, N.J. 
Margaret Erb, Hudson, N.H. 
Nick Ferri 

Aliquippa, Penna.
Ellis Field, Brookline, Mass. 
Roger K. Foote, Peoria, III. 
Roy F. Ford, Webster, N.Y. 
William H. Frabotta 

Dearborn, Mich.
Wm. R. Frutchey 

Cranford, N.J.
Robert Gerrits, Chicago, III. 
Mrs. John Goodman, Swift 

Current, Saskatchewan

David Gourley 
Wakefield, Mass.

Edward Graf 
Canoga Park, Calif.

Bob Greer, Prince George, 
British Columbia 

William Guckert 
Cleveland, Ohio 

B. Artin Haig 
Milwaukee, Wis.

Al Ham, Missoula, Mont. 
Roger Hammill 

Franklin Park, III.
Richard J. Harwick 

Center Valley, Penna. 
Wait Hawkins 

Temple, Texas 
Ferd Herzog, Rockford, III. 
Melvin F. Hookailo 

Boston, Mass.
Joseph Hoopert 

Lawton, Okla.
Brian Huff

Corpus Christi, Texas 
Harry Hultman, Beloit, Wis. 
Kurt lafay, Denver, Colo. 
Michael Jensen, Miami, Fla. 
W. A. Johnson 

Chicago, III.
Richard Johnston 

Pittsburgh, Penna.
Homer Jones 

Las Vegas, Nev.
Lennie Kennedy 

Citronelle, Ala.
Warren S. Knight 

Honolulu, Hawaii 
Sam Kocherov 

Kansas City, Mo.
Robert L. Krauss 

Racine, Wis.
Henry Krupka 

New York, N.Y.
Marion Lacy 

Whitefish, Mont.
Evans Lantz 

Spokane, Wash.
George B. la/i 

London, Ontario 
Charles l evy

San Antonio, Texas 
Orren J. Lucht 

Mora, Minn.
Paul Ludlow

Vermillion, Ohio 
Niel Lynch 

Escondido, Calif.
Duncan MacNab 

Bozeman, Mont. 
Henryetta McCrady 

Anchorage, Alaska 
Donald McMullen 

New York, N.Y.
Joseph T. Mangogna 

Neptune, N.J.
Art Manning 

Houston, Texas 
Al Mature 

Grand Island, N.Y.
Sgt. Stephen Micklas 

San Francisco, Calif. 
Charles Mills

Philadelphia, Penna.
Frank Mitrani 

Las Vegas, Nev.
Lee Mohr, Manden, N.D. 
Wendell Moore 

Springfield, Va.
Dale M, Moreau 

West Seneca, N.Y.
Edris Morrison 

Portland, Ore.
Albert Mundree 

New York. N.Y.
Kaye Marvins 

Houston, Texas 
David Mayer 

Ft. Worth, Texas 
Roy Molen, Phoenix, Ariz. 
Jack I. Morehouse 

Menomonie, Wis.
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CdS EXPOSURE METER
Reads brightest sunlight. . .  candlelight 
. . .  even moonlight—PLUS microscope, 
enlarging, "spot” and ground-glass too!*

Gossen, makers of the famous Lunasix that amazed 
the photographic world with its incredible range 
and sensitivity, has done it again with the new 
Luna-Pro CdS exposure meter.
Now, this one meter extends the capabilities of the 
famed Lunasix by mastering every exposure prob­
lem in every photographic situation— on location, 
in the studio, darkroom, and laboratory. HERE’S 
HOW: four optional lock-on attachments instantly 
convert the Luna-Pro from a reflected-and-incident 
meter to a Variable Angle “ spot” meter; Enlarging 
meter; Photomicrography meter; and Ground-Glass 
reading meter. You may never need them all, but 
it's good to know that your Luna-Pro is ready for any 
assignment. Luna-Pro’s extraordinary 2,000,000-to-l 
range and exclusive convertibility SYSTEM make it 
today's best exposure meter buy.

O P T IO N A L  ATTAC H M EN TS 
fo r  e v e ry  lig h t  m e a s u r in g  n e e d !

VARIABLE ANCLE MICROSCOPE ENLARGING
" S p o t  M e te r”  ATTACHMENT ATTACHMENT
ATTACHMENT

SPECIFICATIONS: Smooth, one hand operation ■ M eas­
ures reflected  and incident light (w ith built-in  hem i­
spheric d iffuser) ■ For still and movie cameras ■ 30°  
light acceptance angle ■ single ‘ ‘see saw ” selector 
button foi high and Tow range ■ Automatic “ m em ory” 
needle lock ■ Computer range: ASA 6 1° to 25,000  
1 3 3 : I 1 to f 90: 1 4000th  sec. to 8 hours: Cine from  
8 to 128 tps ■ EV 8 to EV ( 24; .016 to 3 2 ,000  foot 
candles ■ Weighs only 7 ounces.

K L I N G  PHOTO CORPORATION
P.O . B O X 1060 W OODSIDE. N. Y . 11377

A 8 E R K E Y  P H O T O  C O M P A N Y

Bernard Moss 
Brooklyn, N.Y.

A. C. Peed 
Rochester, N.Y.

Bruce Perks 
New York, N.Y.

Jean Phillips 
Monitor, Wash.

Tim Putz
Santa Barbara, Calif.

Ruby Quasebarth 
St. Louis, Mo.

Eugenie Ragan 
New Orleans, La.

Albert F. Rayl 
Manassas, Va.

Frances A. Reinhart 
Lexington, Mo.

William Rhodes 
Philadelphia, Penna.

Julius Roeder 
Winnipeg, Manitoba

W. W. Rogers, Jr.
Owosso, Mich.

Gerald Romanowski 
Buffalo, N.Y.

Saul Rosenbaum 
Ellenville, N.Y.

Dan Ross, New York, N.Y.
Albert Rotting 

Orland, Calif.
K. H. Segal I, Baltimore, McJ.
Glenn R. Shearer 

Harrisburg, Penna.
Ted Sirlin 

Sacramento, Calif.
George Gibbons Smith 

Jackson, Miss.
Gene Paul Smith 

Palo Alto, Calif.
Lee E. Smith, Salem, Ind.
Earl Stanton 

Tonawanda, N.Y.
Frank A. Stanush 

San Antonio, Texas
George Stock 

Martins Ferry, Ohio
Allen Stross, Detroit, Mich.
Mrs. Dimple R. Stuckey 

Jackson, Miss.
Giovanni Suter 

Chicago, III.
Jimmy Taylor 

Richmond, Ky.
C. R. Toomey, Zion, III.
George Traeumer 

Mobile, Ala.
Leon Trice, Jr.

New Orleans, La.
Lloyd Trimmier 

Atlanta, Ga.
Robert E. Tull, Sr.

Oak Harbor, Wash.
R. W. Turner 

Daytona Beach, Fla.
Jerry Underwood 

Murfreesboro, Tenn.
Maj. Turner O. Veith, Jr. 

Rantoul, III.
Robert W. Walker 

Costa Mesa, Calif.
James H. Wennersten 

Schiller Park, III.
C. L. Westbrook 

St. Petersburg, Fla.
Robert J. Westrich 

St. Louis, Mo.
Mrs. Albert Widder 

Forest Hills, N.Y.
Capt. J. H. Wilson 

Carmel Valley, Calif.
Henry Wong 

Winnipeg, Manitoba
Richard Woolstrum 

Lodi, Calif.
Chas. P. Worsley 

Duncan, British Columbia
Thomas Yonke 

Calumet City, III. ®

Estate of Photography continued

means, or where it is going. The isms 
end in despair.

A recent museum show featured 
natural rocks, t o t a l ly  unmarked by 
any human endeavor, but each care­
fully titled by the "A rtist" as an art 
"w o rk ."

The non-novel, junk sculpture, the 
totally black canvas, the Brillo box 
blow-ups, Andy Warhol's plaster casts 
are part of the same spirit.

Music e n d u re s  the onslaught of 
mechanical sound, atonal composi­
tion, and ear-shattering train whistles 
that the most devoted concert-goers 
protest.
Art W orld Has Its Problems

There is even a growing belief that 
all of the arts can best be served by 
achieving total non-meaning, by re­
ducing all communication from the 
arts to n o th in g n e s s . Art shouldn't 
have to communicate. It doesn't have 
to be recognizable, or to be under­
stood, or to evoke emotion or re­
sponse. The answer to the ages-old 
question of "W hat does it mean?" is 
now "It doesn't have to mean any­
thing. It just is!"

The art world thus has its prob­
lems. In these days of instant art and 
instant destruction, I think it w ill have 
its d ifficulties even surviving.

Photography on th e  o th e r  hand 
faces a series of different problems: 
automation, which removes much of 
its personal involvem ent; standardiza­
tion, which robs it of some creative 
originality; proliferation, which flat­
tens and c o a rs e n s  its impact and 
drains away its capacity to speak to 
us even when it has something to say.

Photography w ill have its hands full 
solving th e se  p ro b le m s , without 
worrying any more about gaining ad­
mittance to the club.

The traditional responsibility of the 
artist has been to seek meaningful 
expressions of man and his society. If 
the art w o r ld  is in d e e d  intent on 
bankrupting itself by refusing this tra­
ditional responsibility, it may well be 
that photography w ill have to take 
on the task. Photography may come 
to be one of the last repositories of 
man's search for beauty, spirit, ro­
mance and ideals, the last meaningful 
source of his inner qualities, his need 
for self-expression and self-identifica­
tion, the sole preserver of his symbols 
and images, his history and his goals.

Photography a lr e a d y  p e rfo rm s  
much of this joyful task today. By in­
heritance, the task may be entirely 
ours, tomorrow. ®



STUDIO DRAPES
FOR SCHOOL AND GLAMOUR
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1 V E L V E T S C H O O L  d r a p es !
MOST POPULAR V- NECK 
STYLE SCHOOL DRAPE 

wl+h sleeves! 
V-Neckline...ties in b a c k !
A GOOD QUALITY V E L V E T  

IN A U. C O LO RS.
•  Black oU/hi/a • Pink • Aqua * Rota m Light Blue • Royal Blue • Paacock. a Laura/  Oraen • Turkey Rad 

NO. 110 V-NECK (Miutfablt)
NO. 120-Small Sizes (9h>l/)

POPULAR SCHOOL DRAPES
Easy to use —  all colors ava ilab le .

120 — Velvet V Neck — ties in back ...............$ 9.95
I20S — Velvet V Neck — small sites ............... 9.95
164 — Velvet V Neck Front and Back and ties

in front (jacket style) .............................. 9.95
167— Like 164 — With Orion Trim ................... 10.95
123 — Scoop Neckline in Velvet ......................  9.95
122 — Sweetheart Neckline in Velvet ............... 9.95
119 — V Neckline — Marabou Trim ............... 12.95

Colors: Black. Laurel Green, Royal Blue, Light 
Blue, Aqua, Pink, Rose, Bright Red and White.

A L L  C O L O R S
Rounded Neckline with 
sleeves. No Sue FVobltme

No. 12 3 - SC O O P  NECK

SCOOP NECKLINE DRAPES
Rounded neckline in all colors of Velveteen (with
sleeves) Including Electric Blue.
123-BT Round neckline — ties in back ......... $ 9.95
123-FT Round neckline — front tie style .......  9.95
117 Scalloped style with sleeves ....................  9.95
New Marabou collar (separate) white .........  5.95

f t S c h o o l  D r a p e
EASY TO USE .. BLACK SATIN FOR THE BODICE AND SCALLOPED FRENCH LACE OVER ARMS 
AND SHOULDERS... TIES IN BACK!

ORDER NO 142\ IPfOKT (wv.'s OAH Qvee axoeco <»•* lATTW)
OTHER POPULAR DRAPES
142 — Black Lace School Drape ...................... $ 6.95
I42N — Navy Blue School Drape ....................  6.95
143 — White Lace — any color satin .............  6.95
132— Nylon Tulle on Satin Glamor ...............  5.95
130— Lurex Lace on Silver Cloth Drape 6.95
(Specify colors — made in most all colors)

THREE DRAPES FOR $ 1 0 .0 0

PIERCE GLAMOUR DRAPES
One of the easiest of all drapes to use with a semi- 
V neckline — and wraps around over or under the 
arms — easy to use and very effective.
I l l — Satin — any choice of color ............. $2.95
114 — Velveteen — in eight different colors . . 3.95
112 — Silver Cloth — choice of all colors . . .  3.75
I00A — Three Drapes — one each of the

above for ................................................. 9,95
118— Black Velveteen with Marabou Trim ... 6.95 

(Specify colors you wish — all colors stocked.)

THREE GLAMOUR DRAPES (any colors)
One each in Velvet-Silver and Satin .............$ 9.95
Same with two piece Tulle and one set of

Elastic Belts (your color choice) ................. 14.95
Tulle any color — 2 yard lengths only ...........  2.00
Free catalog pages — send for these sheets.

MARABOU SATIN DRAPES
170 — Double Row Marabou on Satin $ 9.95
Colors: White. Pink, Light Blue, Aqua, Black.
118 — Marabou Trim on Velvet Drape ........... 6.95
I70X — Extra Long Drape with Extra Row

Feathers ....................................................  14.95

/VoMeuL Width.

for Glamor Poses/
WHfT£ -  PINK -  » U * - R £ I - A * U Aimm mri*m)______

PIERCE MARABOU STOLES
NARROW  MARABOU STOLES (Low est Price)
Beautiful New Stole — made like others.
264 — Deluxe Narrow Stole With Extra Strip

— in plastic box .......................................$29.50
263 — Regular Narrow Stole in Box ............... 26.50
W IDE MARABOU S T O LES —  12 in. width
266 — Deluxe Wide Stole With Strip —

Pockets — come in plastic box ...........  42.50
265 — Wide Width Marabou Stole — in box.. 37.50
New Child Size Marabou Stole ....................  21.50
(Deduct $1.00 if sent in plastic bag)
Cash with order — sent postpaid in U.S.A.
(New Prices October I, 1966.)

COLLARS MAKE TWO DRAPES
Use these over any plain drapes and get a fur
trim effect on V necks etc.
247 — V Neck Marabou Collars (white) $ 5.95
248 — Round Neckline Marabou (white) . . . .  5.95
247 — Wide — 4-5 Rows Marabou . 9,95
248 — Orion Collars for V Neck Drapes 3.95
246 — Satin Collar — all colors . .............  4.95
Free catalog pages sent von request.

NYLON TULLE-FIN E MESH
Add Glamour to the above drapes — comes In 
about ten different colors — white, black, pink, 
blue, rose — makes effective poses — hides lines. 
200 — Two Yard Lengths (specify colors) . $ 2.00
Set of Elastic Belts for Posing Work .............  1.00

Catalog pages on these sent on request.

MANTILLAS for head coverings
Available with plain edges — very lacy.
In White and Black ................................... each $1.50
Two for $2.75 (some other colors too)

BACKGROUNDS

BABY BENCH COVERING (50 in.)
Washable I'/j Yd. Two Yd.
Ruqloom — no lustre ................... 5.25 6.95
Rugtex — lightweight 4.25 5,50
White Orion — washable . 7.25 8 95
Bunny Cloth (dry clean) ...........  5.25 6.95
Heavy Orion, washable. White, Pink, Light Blue, 
Aqua and Tan. (New colors added.)

CATALOG PAGES AVAILABLE ON ALL ITEMS 
sent on request — all prices are now subject to 
changes and revisions.

03 .fi>
M A S T S ®
BACKGROUNDS
Th# Style «nd Colon 
StvdkM went to u»e I l&tikrtfrrCaktVhk

"OLD MASTERS" — a new background for 1966. 
One of the best for both color and B 4 W work. 
No higher prices for these designs — and if you 
have one background — here's the "second" if you 
have none — this is the best one to start with for 
your color poses. Comes in four different shades 
— and 52-72-84-96 and 120 inch width — any lengths 
(window shades 52 and 72 only).
No. 37 — Old Masters— Brown tones. BW-Color. 
No. 38 — Old Masters — Gray tones. BW-Color. 
No. 39 — Old Masters — Blue tones. For B 4 W. 
No. 40 — Old Masters — Green tones. For B 4 W. 
ALL DESIGNS — specify width and lengths.
52 in. width. .. $24.95 (6 ft.). . . $27.95 (7 ft.)
72 in. width.. . .  39.95 (9 ft.). . . .  29.95 (6 ft.)
84 in. w idth.... 49.95 (9 ft. ). . . .  54.95 (10-11 ft.)
96 in. width... . 69.50 ( 9 ft.) . . .  74.50 (10-11 ft.)

120 in. width. . . .  84.50 (9 ft.). . 89.50 (10-11 ft.)
Window shades — 52-7 ft. $27.95 72-9 ft...$39.95
We can supply 15 or I 6 '/ j  ft. backgrounds (floor 
covers).
SPECIAL DESIGNS — SPECIAL COLORS — Send 
us pictures or negatives of what you would like — 
we can match 90-95 for designs and colors — gen­
erally at the above prices too. Write us for further 
information and free folders.

STUDIO OR PORTABLE BACKGROUNDS
Ask for free folders on these sets of backgrounds 

for both Studio and Portable Uses. These have 
Radiance styles or solid colors.

HO.453-FOR MEN'S PORTRAITS!
BROWN PLASTIC /

Lo o k- lik «  « l* 9ant wood 
p *n « lin g fo r rich porfr^ t of distinction j 
fan el — 48*</f*p.

MEN'S BACKGROUND PANELS
Plastic sheets size 18x48 with three wood squares 
for wall panels — brown color — excellent men's
backgrounds. (Bus or UPS)
Three panels (64 In. wide — 48 high)...............$11.45
Four panels (54 In. wide — 64 high)...............14.95
Not mailable — Add $2.00 for prepaid Bus or UPS.

$ ^ m o n k e i j s
a  CLING TO Y O U R  A R M !

>  H A VE E Y E S  THAT B L IN K  !e F I 'fga  / /  . *  H A VE E Y E S  TH AT B U N *
*■ y/teze you nwzi 

'r r  r - Bot h„
We stock wide variety of Studio Toys tor getting
expressions that sell portraits.
Clancy Clown Doll on Elastic $ 4.95
Zippy — Monkey on E l a s t i c ....................  6.95
Draqon Hand Puppets — large size 2,95
Fur Skunk — with heavy springs (good) 5,95
Cloth Skunk — smaller size for only . 1,00
Three Small Dogs in Plastic Baq 1.00
Rubber Squeekers to Make Noises (10) I 00
Plastic Balls for Child fo Hold (10) 1.00
Baby Rattles — assorted (10 in baq) 1.00
Maqlc Handkerchief (four color styles) 1.50
Animal Hand Puppets (assorted styles) 1.25
Plush Rabbit — biq ears — mans size 2.95
Bird Cage — Swiss Music Box — cage turns 6 95
Many other toys for studios — free pages. Cash 
with order — we ship these postpaid.
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A R T IS T
R C T O U C H O f

s u p p u t a

3701 Nicollet Avenue
Min nea polis, Minn. 55409  

Phone Area 6 1 2 — 823-6296
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PRINTSm QUANTITY 
torPHOTOGRAPHERS

Any Size...Any Number
Don't sweat out those multiple print orders! 
Send them to Kier and take your profit with­
out sweat or strain. Top quality and absolute 
uniformity guaranteed by more than 15 years 
experience with photographers nation-wide.

And a 10% discount from these low prices: 

5x7 8x10
2 5 0  — 8c  each  2 5 0 — 11c each
5 0 0 — 7 ^ c  each  5 0 0 — 10 c  each

P O S T C A R D S - ^ ™  

WALLET PRINTS 3</,c
We’ve been doingthousandsuponthousandsof 
Wallet Prints every year with complete satisfac­
tion. Automated operation guarantees quality.

S T U D IO  N A M E  IN  M A R G IN  FR E E

50 or more per negative: 3!/jc each, 25-49:4c. 
Less than 25 per negative or on orders total- 
linglessthan 500 prints:6c each.Wallet prices 
net, no discount. Send negative for sample. 
Contact printing only.

KIER PH O TO  S E R V fC E
1241-B Superior Avenue, N.E. 
Cleveland, Ohio 44114

■I... I  1 I  I  1 1  1 1 ■ ■

SERVES
EVERY STUDIO NEED □

R o u p  c o u p e s
P R O F E S S IO N A L  C A M E R A

For portraits , seniors, grade schools, 
weddings, store prom otions, com ­
m ercia l. Use with 4 6 , 70 , 1 2 0  or 
2 2 0  film . Packs into its m ere 6  
pounds features found in cam eras  
tw ice the price. A vailab le at most 
EASTMAN KODAK STORES, or for 
details attach this ad to your le tte r­
h e a d  a n d  m a il to : K E IT H  C O L E  
PHO TOG RAPHY, 6 0 4  Price Avenue, 
Redwood City, C aliforn ia 9 4 0 6 3 .

Membership continued
Miles, E. Jean, Village Studio, 1440 N. Van 

Ness, Fresno (A-P)
Montoya, Al., A-L-S Photographic, 728 S.

Lincoln Blvd., Venice (A-C) Howard Kelly 
Petersen, Paul C., Whitecliff Company, Inc., 

859 San Mateo Dr., San Mateo (Asso) 
Chris Der Manuelian

Pimpan, Prachan, Danforth Labs., 2020 Ala­
meda Padre Serra, Santa Barbara (Asso) 

Portracolor, David P. McGhee, 1553 3rd 
Ave., Walnut Creek (Service)

Powell, Maj. James Virden, P.O. Box 243, 
18th AEMS, APO San Francisco (Asso) 
Howard Kelly

Raskin, Robert H., 343 Salida Del Sol, Santa 
Barbara (S) Emmert Lawson 

Sainz, Richard R., 119 E. Street, Redwood 
City (Asso) Dick Stagg 

Smith, Gene Tani, Gene's Studio, 340 Cali­
fornia Ave., Palo Alto (Asso) Gene Paul 
Smith

Stinchfield, Daryl Maurice, Stinchfield Pho­
tography, 412 Lilac Ln., West Sacramento 
(A-P) Paul Rogers

Tougas, Omer Henry, 1369th Photo Squad­
ron, Vandenberg AFB (Asso) Edward A. 
Graf

Wagness, Lowell Myron, Wagness Trucking 
Service, 440 Pettis Ave., Mountain View
(Asso)

Way, Kenneth F., University of California, 
Lawrence Radiation Lab., P.O. Box 808, 
Livermore (I)

COLORADO— 3 (18)
(P) Richard E. Vasicek 
(C) John A. Grissinger 
(I) Selwyn Hewitt
Cron, William Gilbert, Bill's Photo Special­

ties, 32 East Park St., P.O. Box 178, Meek­
er (A-P)

Drew, J. Earl, 526 W. Easter PL, Littleton
(Asso)

Holbrook, Bert, Denver Dept, of Health & 
Hospitals, W. 6th Ave. at Cherokee, Den­
ver (I)

CONNECTICUT— 2 (12)
(P) Paul R. Shafer 
(C) George Heilpern 
(I) Jean L. Sicotte
Fournier, James R., Pleasant Rd., Warehouse 

Point (Asso)
Gaudio, Richard Anthony, 702 Bridgeport 

Ave., Milford (Asso)
DELAWARE—0 (0)
(P) Willard Stewart
(I) George H. Grotyohann, Jr.
DISTRICT OF COLUMBIA—4 (11)
(P) Eric Locke 
(C) Jon Francis 
(I) David F. Reins
Bowlin, M. E., RM2 USN, USNAVCOMMSTA 

WASH, Box 31, Washington (Asso)
Leach, Pasco, 1235 Rock Creek Ford Rd.

N.W., Washington (Asso)
Maudlin, Ralph E., Chase Studios, 1904 M. 

St., N.W. W ash ing ton  (Asso) Robert 
Harned

McKenna, Richard Walter, Del Ankers Pho­
tographers, 316 F St. N.E., Washington
(Asso)

FLORIDA— 3 (22)
(P) Charles J. Wick 
(C) |im Jernigan 
(I) Duane M. Herrig
Campbell, Charles Robert, 800 Alhambra 

Circle, Coral Gables (Asso)
Lafleur, Stephen, Associated Photographers, 

19 S.W. 6th St., Miami (Asso) Michael 
lensen

Smith, Dayton Dean, 1330 N.E. 26 Terrace, 
Pompano Beach (Asso)

GEORGIA—4 (21)
(P) Ruth O. Caples 
(C) Cliff Harden

(I) Robert S. Craig
House, Erylene O., Motion Picture & Tele­

vision S e c t io n , Public Health Service 
Audiovisual Facility, 1600 Clifton Rd., N.E., 
Atlanta (I) Robert S. Craig 

Jenkins, Hubert Thomas, Public Health Serv­
ice Audiovisual Facility, National Com­
municable Disease Center, 1600 Clifton 
Rd. N.E., Atlanta (I) Robert S. Craig 

Morgan, Willie, Jr., National Communicable 
Disease Ctr., Public Health Service Audio­
visual Facility, 1600 Clifton Rd. N.E., At­
lanta (I) Robert S. Craig 

Sorrow, Thurmond, National Communicable 
Disease Ctr., Public Health Service Audio­
visual Facility, 1600 Clifton Rd. N.E., At­
lanta (I) Robert S. Craig 

HAWAII— 1 (3)
(P) George M. Kurisu, Sr.
(C) Irving Rosen
Butterworth, Christopher A., Christopher of 

California, Photography, Wralga No. 5, 
Hilo (A-P)

IDAHO— 1 (8)
(P) Ellis L. Chapin 
(C) Donald M. Pugmire 
Priest, William George Jr., Shamrock Studio, 

Box 464, Moscow (A-P) Roy A. Bell 
ILLINOIS—12 (73)
(P) Harry R. Hoyt 
(C) Henry Van Westrop 
(I) Richard L. Hamel 
(CAL) Robert Johns 
(CAL) Bill Wade
Cohen, Lawrence, Laurence Photography, 

111 E. Oak St., Chicago (A-P)
Crenshaw, Case Melvin, WMBD-TV, 212 

S.W. Jefferson, Peoria (Asso) Roger K. 
Foote

Doi, A., Food & Drug A d m in is tra t io n , 
Health Education & Welfare, 1222 Main 
P.O. Bldg., Chicago (I)

Garramore, Ronald James, Caterpillar Trac­
tor Co., 600 W. Washington, Peoria (I) 

Heirloom Frames, James E. French, 17076 
Wood St., Hazel Crest (Service)

Mack, Robert J., Research Center, 411 Lake 
Zurich, Barrington (I)

Mangiaguerra, John A., 216 Zuelke Dr., Bell- 
wood (Asso) Gerhard Bakker 

Newgarden, Joseph E., Wonderland Studios, 
1077 N. Second St., Rockford (A-P)

Roos, Marlin W., State of Illinois, Capitol 
Bldg., Springfield (Asso)

Shah-Nazaroff, Serge, International Harvest­
er Co., 401 N. Michigan Ave., Chicago (I) 
Joseph P. Daneluk

Solomon, Millard Harold, MSgt. U.S. Air 
Force, 1451 -B Faith Dr., Rantoul (Asso) 
Maj. Turner O. Veith, Jr.

Technical Illustration, Ellis Clinton Gravlin, 
970 W. South St., Bradley (Service)

INDIANA—4 (30)
(P) Horace J. Chase 
(C) Kenneth W. Martin 
(I) W. F. Bertram
Dunn, Charles L., The Magnavox Co., 2131 

Bueter Rd., Ft. Wayne (I) Thomas W. Day- 
ton

Kratzer, Brice LaRue, Custom Photography, 
P.O. Box 49, Bristol (Asso)

Martin, James Lee, Martin Studios, 422 E.
Main St., Washington (A-P)

Supra, Inc., William Kelley Reid, 440 Spring 
St., Jeffersonville (Service) Norris E. Mode

IOWA— 1 (8)
(P) Harold L. Johnson 
(C) R. K. Sunderbruch 
(I) Fred I. Downey
Baird, Larry John, Adjutant General Office, 

Box 616, Des Moines (I) E. C. Boots
KANSAS—0 (7)
(P) Leon M. Crooks 
(C) Bill Barton 
(I) Don Richards



KENTUCKY— 3 (16)
(P) Jack Coleman 
(C) Richard N. Duncan 
(I) James N. Keen
Doerfler, Dieterich Adam, U.S. Army, P.O.

Box 396, Radcliff (Asso)
Manning, Lorraine M., U.S. Army Medical 

Research Lab., Bldg. 1024, J. Street, Ft. 
Knox (I) Richard Wheeler 

Riddell, Thomas Dwaine, Estill Herald Pho­
tos, Main St., Irvine (S) jimmy Taylor

LOUISIANA— 2 (12)
(P) Eugenie Stoll Ragan 
(C) Thurman C. Smith 
(I) Jesse T. Grice
Hermann, Raymond Conrad, 8729 Pritchard 

PI., New Orleans (Asso)
Ravenna, Jack T., Jr., Drummonds House of 

Photography, 533 Jordan St., Shreveport
(Asso)

MAINE—0 (4)
(P) James E. Pierce 
(C) Leroy A. Woodman 
(I) Arthur M. Griffiths
MARYLAND—4 (22)
(P) Duncan Brooks 
(C) Hugo Brooks 
(I) Al Danegger
Britton, Charles William, 5522 Willys Ave., 

Baltimore (I) Harry j. Patton 
Dinerman, Arthur Emanuel, Artcraft Photog­

raphers, 3609 Chase Terr., Beltsville (Asso) 
MacIntyre, Franklin William Jr., F. MacIntyre 

Photographers Inc., P.O. Box 116, Kens­
ington (Asso)

Seward, Thomas Edward, The Camera Cen­
ter, 414 S. Division St., Salisbury (Asso) 
lames L. Amos

MASSACHUSETTS— 3 (17)
(P) John H. Hobbs 
(C) Arthur Johnson 
(I) Thomas E. Child
Boris & Milton Photographers, Milton I. 

Feinberg, 174 Newbury St., Boston (Firm)

McConnell, Robert D., Rochester Institute 
of Technology, 48 Temple St., Adams (S) 
Donald L. Smith

Ohlson, William Russell, W. Russell Ohlson 
Studio, 265 Main St., W o rce ste r (A-P) 
John Hobbs

MICHIGAN—4 (32)
(P) Dimitri LaZaroff
(C) Leo R. Knight
(I) James B. Cooper
Frabotta, Eva-Lo re 'e , Portraits by Frabotta, 

14458 Ford Rd., Dearborn (Asso) Wm. 
Farbotta

North American Photo, Inc., 21903 Mich­
igan Ave., Dearborn (Service)

Petersen, William L., Clarke Floor Machine 
Co., 30 E. Clay, Muskegon (I)

Wiedman, Charles Thomas, 7652 Grand, 
Dexter (Asso)

MINNESOTA— 1 (21)
(P) Donald Rickers
(C) S. F. Ellertson
(I) Harland Hasvik
Nelson, Dennis Anthony, Barne's Studio, 

911 Gorton Ave./ Willmar (Asso) jack 
Coleman

LOOKING FOR A 1
PHOTOGRAPHER f

The Grander Collection
Or a TV Producer, or an Art Director in an Ad 
Agency, or Prop & Costume Houses, or a Talent 
Agent, PR Firms, Photo & Art Supply Houses, Col­
or Labs, Stylists, Home Economists, or Stock Pho­
tos? Do you need location ideas?

MISSISSIPPI—0 (8)
(P) Lester H. Lamb 
(C) Terry Wood 
(I) F. B. Gautier
MISSOURI— 3 (13)
(P) Joe S. Brown 
(C) L. D. Jones 
(I) Elgin E. Smith
Calvert, Bobbie, Calvert Photo, 116 W. Cald­

well, Paris (Asso)
Grady, Michael Patrick, 560 Hollywood PI., 

Webster Groves (Asso) Robert j. Westrich 
Henry McGrew Printing Inc., 1615 Grand, 

Kansas City (Service) Howard Kelly
MONTANA—0 (10)
(P) Albert H. Ham, Jr.
(C) Jack Coffrin

This, plus much more handy, useful and get-at-able 
information contained in these two directories in­
dispensable to the advertising/photography/TV/ 
fashion world:
1. MADISON AVENUE HANDBOOK -  covers 
NYC, Chicago, Detroit, L.A., San Francisco, South­
ern Florida, Toronto and Montreal, Mexico City $5.95.
2. ART DIRECTORS HANDBOOK — EUROPE: cov­
ers London, Paris, Amsterdam, Brussels, West 
Germany, Zurich, Copenhagen, Stockholm, Spain, 
and Italy. $5.95.
Each volume spiral bound with plastic comb, ten 
colors, illustrations. (Add 40c mailing and han­
dling charges.)

P E T E R  G L E N N
PUBLICATIONS/ LTD.

M3 Cast S3, Now York 10033, MU *-7940

B O R D E R L E S S

8x10p i t  I U  v  w n v  I I  V I  ■■ i v i v i

pceof *-0M JS2!!2

AS LOW AS

7 5
ON DEVELOP 

AND PRINT ORDERS

W RITE TODAY FOR 
FREE MAILERS AND  
COMPLETE LISTING  
OF OUR SERVICES

8 x 1 0 's
5 x 7 's
4 x 5 's

Developed and Printed From 
12 Exposure CPS Roll

Developed and Printed From 
12 Exposure CPS Roll

Developed and Printed From 
12 Exposure CPS Roll

$1 0 ° °
$ 5 ° °

$ 0 5 0

PROM
SETS

2 - 5 x 7 ' s +  4  W A LLETS FROM 120 SCLUARE N EG S. 
2 4  EXPO SU RE MINIMUM  

IN CLU D ES FILM PRO CESSIN G 9 9 C
PER
SET

O U R  30th Y EA R  

IN  SCH O O L  

P H O T O G R A P H Y
750 Willoughby Way, N. E.-Atlanta, Ga. 30312

a  d i v i s i o n  o r  H E w e r r  s t u d i o s , i n c .
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for better photos... ]
use the 

holder with 
this symbol...

cL

r  i f f  I

yy
y u c o  Fie g a l I

For over 20 years, Lisco has symbolized 
the finest in cut film holders. Made of 
rugged Rhinolite. Strong, thin, light­
tight. For finer photos, replace worn-out 
holders with new Lisco Regal. 2 V a x 3 V a , 

31/4x4»/4, 4x5, 5x7, 8x10.
2-YEAR GUARANTEE! 
L O W E S T  
P R I C E S !

Write for 
Free Brochure

L I S C O
PRODUCTS CO.
9931 Glenoaks Blvd.

Sun Valley, Cal. 91352_ _ _ _ _ J

F U L L  C O L O R  
P O S T  C A R D S

l U I A D A U f m i

S C H E D U L E !  I T  
P Y R A M I D S  H A P P Y  

C U S T O M E R S  F O R  Y O U !
W rite  Tod ay

THE DUKANE PRESS, INC. 
2913 Simms Street 
Hollywood, Florida 33020

Gentlemen: Please send full information.
Firm I

| Name
I Address |
^  City State Zip

NEBRASKA—2 (6)
(P) Helen M. Pitstick 
(C) Donald Jack 
(I) W. A. Coons
Copeland, Allen G., Zablovail Studios, 601 

N. 6th, Beatrice (S)
Hensel, Herbert C., Hensel's Studio, 610 

Bordeaux St., Chadron (Asso)
NEVADA— 2 (3)
(P) Homer Jones 
(C) Edward J. Allen 
Keeran, E. H., USNAD, Hawthorne (I) 
Newton, David G., Dondero-Newton Pho­

tography, 500 Denslowe, Reno (A-C)
NEW HAMPSHIRE— 0 (5)
(P) Francis J. Sullivan 
(C) Eric M. Sanford 
(I) Thomas L. Marlar 
NEW JERSEY—5 (34)
(P) Robert H. Haven 
(C) Chas. J. Guzzo 
(I) Harold Denstman
Meaney, Douglas, Douglas Meaney Studio, 

725 Irving PI., Plainfield (A-C) Joe Zelts- 
man

Odom, James Ray, 319 Henry St., South Am­
boy (S)

Pomerantz, Edith, U.S. Army, Comm & Pic 
Svcs Div., Photo Opns, Ft. Dix (I) Joseph 
Marrone

Scala, Christopher J., 328 Michigan Ave., 
Paterson (S)

Shea, John, 17 Woodlawn Rd., Somerset 
(Asso)

NEW MEXICO—9 (21)
(P) Albert Ravanclli 
(C) Dick Kent 
(I) Robert C. Crook
Brigante, Samuel J., 1526 Clancy N.E., Al­

buquerque (Asso) Albert Ravanelli 
Caldwell, Cecil E., 4919 Grand N.E., Albu­

querque (A-C) Albert Ravanelli 
Goffe, Jerry Aaron, 2913 Pennsylvania Ave., 

Albuquerque (Asso) Albert Ravanelli 
Hagan, Clark D., 1720 Luthy N.E., Albu­

querque (Asso) Albert Ravanelli 
Kalamos, Linda Jo, Ravini Studio, 8728 Lo­

mas N.E., Albuquerque (Service) Albert 
Ravanelli

Laton, Francis Marion ill, Mullarky Photo 
Studio, 200 W. 66th, Gallup (Asso) Albert 
Ravanelli

Sessa, Richard A., Bridal Photographers, 9200 
Hannett N.E., Albuquerque (A-P) Albert 
Ravanelli

Sheets, lames Rosco, U.S. Air Force, 2612 
Espanola St. N.E., Albuquerque (Asso) Al­
bert Ravanelli

Smith, Howard F., Rust Tractor Co., 1801 
4th St. N.W., Albuquerque (I)

NEW YORK— 13 (115)
(P) Harold L. Bovee 
(C) John W. Hulburt 
(I) Charles L. Geiger 
(CAL) Henry W. Leichtner 
(CAL) Dino V. Semprini 
Barry, Kevin Patrick, Motal Custom Dark­

rooms, 75 W. 45th St., New York (A-C) 
Cochran, Russell A., R.I.T., 15 East St., Fair- 

port (S) Donald L. Smith 
Gowan, William Ricker, Syracuse Univer­

sity, Box 312, Kinderhook (S) Robert I. 
Demetry

Kerns, Robert Lewis, Syracuse University, 
Newhouse Communication Center, Syra­
cuse (Asso) Robert \. Demetry 

Lenzart Color lab., 1872 Hertel Ave., Buf­
falo (Service)

Malagisi, |ohn S., 714 7th North St., Liver­
pool (Asso) Paul M. Ness 

McConnell, Robert H.. 301 VV. 96th St., New 
York (Asso)

Nauroth, Walter C., 86-36 121st, Richmond- 
hill (Asso)

Raymond, Kenneth M., Sr., Kenneth M. Ray­
mond, Photographer, 35 Fletcher Rd., Al­
bany (A-C) trank W. Warner

Segal, Martin Irving, Inside Rochdale News, 
90-50 Parsons Blvd., Jamaica (Asso) 

Shack, Ernest, Rochester Institute of Tech­
nology, 65 Plymouth Ave. So., Rochester 
(S) Donald L. Smith

Wagner, Gary, Wagner International Photos, 
Time & Life Bldg., Rockefeller Center, 
New York (A-C) Howard Kelly 

Wight, William D., 179 Marcy Ave., Brook­
lyn (Asso)

NORTH CAROLINA— 1 (10)
(P) Burnie W. Batchelor 
(C) Charles E. Talton 
(I) Ted Williams
Salazer, Phillippe, P.O. Box 1069, High Point 

(A-C) Joseph /. Steinmetz
NORTH DAKOTA—0 (1)
(P) Artice M. Freund 
(C) Lee Mohr
OHIO— 5 (32)
(P) Harry M. Pluto 
(C) Richard H. Wetzler 
(I) Richard C. Kinstler
Chapman, Robert Alan, Fred Bichsel Studio, 

245 Granville St., Gahanna (Asso) Fred R. 
Bichsel, Jr.

Diebold, C. David, Republic Steel Corp., 
221 E. 131st St., Cleveland (I)

Schneider, Richard Vitus, 1824 Mt. Vernon, 
Toledo (Asso)

Turajlic, Milan, 1073 lusto Ln., Seven Hills 
(Asso)

Wilder, Kenneth R., Nela Park E., Cleveland 
(Asso)

OKLAHOMA—0 (9)
(P) Hal Owen
(C) lerry L. Cornelius
(I) Ivan L. Lawson
OREGON— 31 (75)
(P) Arthur F. Steimonts 
(C) Donald G. Condit 
(I) Jack T. Charley
Auker, Gerlad O., KOIN-TV, 140 S.W. Co­

lumbia, Portland (I)
Ball, Richard H., 1184 Commercial St., As­

toria (A-P)
Batdorf, lames Eldon, 4716 S.E. Mullan, Mil- 

waukie (A-P)
Bingham, James A., R. H. Ball Studio, 1184 

Commercial St., Astoria (Asso)
Blixt, Paul H., Fifth Avenue Studio, 817 S.W. 

5th, Portland (Asso)
Canaday, Larry, Portland Sanitarium and 

Hospital, 6040 S.E. Belmont, Portland (I) 
Collier, Brent, Clackamas High School, 13801 

S.E. Webster, Milwaukie (S) Robert Board- 
well

Cooke, O. W., Jewel-Craft-Retouchers, 3289 
15th Ave. W., Eugene (Service)

Cranston, Stanley R., C lackam as High 
School, 13801 S.E. Webster Rd., Milw-au- 
kie (S) Robert Boardwell 

Farquhar, George Richard, University of 
Oregon, Photographic Service, Eugene (I) 

Farrier, Clifford, Clackamas High School, 
13801 S.E. Webster RcL, Milwaukie (S) 

Ferebee, Merton, Ferebee Studio, 100 S. 8th 
St., Klamath Falls (I)

Fox, Grace E., Fox Photo and News Service, 
Old Hwy. 99 N., Box 14, Glendale (Asso) 

Harris, Denese Marie, C lackam as High 
School, 13801 S.E. Webster Rd., Milwaukie 
(S)

Harris, Steven Ray, Clackamas High School, 
13801 S.E. Webster, Milwaukie (S) Robert 
Lee Boardwell

Humphrey, Kenneth A., Turneround Film & 
Gift Shop, 205 S. 1st St., St. Helens (A-P) 

lames, Walter Richard, 763 Ivy Ave., Eugene 
(Asso)

Kasparian, George Wesley, P.O. Box 550, 
lakeview (Asso)

Kivett, Maurice A., United Medical Labora­
tories, 6060 N.E. 112th Ave., P.O. Box 
3932, Portland (I) Charles Conkling

Turn to page 86
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N o rth  W o o d s  S tu d io  continued

within 30 miles, a lo n g  with what 
Revoir calls an "arm y" of part-time 
photographers. Considering the plen­
tiful competition, R e v o ir  sees the 
availability of outdoor backgrounds 
as a useful selling point for his studio, 
a one-man color operation.

The studio lot has a 330 ft. front­
age on a new highway just outside 
the city limits of Red Wing. At the 
edge of the grounds is the top of a 
steep bluff heavily wooded with oaks, 
birch and walnut trees. To enhance 
the attractiveness of the site, Revoir 
hired a la n d s c a p e  artist to place 
shrubbery and a variety of trees for 
backgrounds. Privacy for portrait sub­
jects is assured by a natural screen of 
trees and shrubbery between the lot 
and the highway.

The studio itself is also a model of 
planning and innovation. Designed by 
James E. Stageberg, whose work was 
featured in a six-page color story in 
Life in 1965, the studio is built on 
four le v e ls .  T h e r e 's  a mechanical 
room on the lowest level, a camera- 
room on the second level, lobby, of­
fice and darkrooms on the third level 
and a three-bedroom home on the 
upper level. Because the building is 
constructed on a hillside, both the 
studio facilities and the home are 
directly accessible from outside.
Natural Lighting

The cameraroorn is 23'x38' with a 
15' ceiling. A raised camera platform 
for high angle views is at one end 
and a covered wall at the other. A 
large rear projection screen is used 
for color s l id e s  to provide back­
grounds for commercial work. Natu­
ral lighting is provided by a diffused 
outdoor light system built into the 
studio. An overhead door in one cor­
ner of the cameraroorn enables trucks 
to unload large items to be photo­
graphed.

A powder room e q u ip p e d  with 
spotlights is adjacent to the camera- 
room.

Darkroom f a c i l i t i e s  on the third 
level include a finishing room, enlarg­
ing room, film and color print devel­
oping room and a chemical mixing 
room. The sinks, built of plywood and 
covered with fiberglass, are designed 
so that tanks of processing chemicals 
are surrounded by a water bath for 
control. An extra electric heat system 
in the film and color print develop­
ing room keeps temperature at 85°.
Spotlighted Photographs

On the th ird  le v e l ,  the display 
room has cork walls, a tile floor, and

low-voltage spotlights, the only il­
lumination in the room, directed on 
the photographs.

Phil Revoir's business is about 60% 
commercial photography, 20% por­
trait work and 20% weddings. He 
particularly enjoys the challenge of 
making an inanimate object —  a boot, 
a piece of pottery or a hamburger 
and fre n c h  fr ie s— look glamorous 
and desirable. Through his overhead 
door in the cameraroorn co m e  all

kinds of conversation pieces to be 
photographed.

"Last week a client built a sauna 
bath unit in our cameraroorn," Re­
voir recalls. "H e needed color trans­
parencies of a fam ily enjoying a sauna. 
Yesterday, I spent all afternoon pho­
tographing mounted trophy fish ; this 
client has a new epoxy mold process 
—  now his customers can have their 
prize fish m o u n te d  and eat them 
too." ®
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The WALTER GAEHLER Company
Copy Restoration 

Oil Paintings 
Catalog on Request

5 1 0  S. C linton  St., S y racu se , N. Y . 132 0 2

BETTER
BUSINESS
FORMS
will save you time, 
effort and money, 
give you exact costs, 
sales averages.

r i
• TIME SAVING 

SITTING-SALES 
ENVELOPES

• BUDGET- 
CHARGE 
RECORDS

• EQUIPMENT- 
RECORD CARDS

• EFFICIENT 
BOOKKEEPING 
RECOROS

Proven htj 
Over 20 Yean 
of Service.

 ̂ J

L.omplete Desertptive Catalogue on Request

E D W A R D  P .  C U R R Y
A N D  A S S O C IA T E S

641 North 7th Street 
Milwaukee, Wisconsin 33233

Analite
C dS  e n la rg in g  m ete r 
a ssu re s perfect print e xp o su re s  e v e ry  tim e a u to m a tica lly
Easy to use. Pays for itself by elim inating  
paper waste. $ 2 4 .9 5  at your photo dealer,

DURST(USA) Inc., Garden City, N .V. 1 1 5 3 3
S u b s id ia ry  of E h re n re lch  Photo-Opt'cal In d u str ie s . In c . 
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to join a great group . . .  the 
Professional Photographers of 
America, Inc., the oldest and larg­
est asso ciatio n  of professional 
photographers in the world.

I l l l l l l l l l l l l l l l l l l l l l l l l l l l
If you’d like a few references, just drop a note to 
our men —  and ladies —  in American Fork, Utah; 
Opportunity, Wash.; Spearfish, S. D. or some of the 
larger towns like Houston, Portland, Chicago, Los 
Angeles and even New York. Or just apply by send­
ing in the application form. Our 10,000 members 
will welcome you!

You
Are

Invited

M e m b e r s h i p  continued
Kruger, Robert, C lackam as High School, 

13801 S.E. Webster Rd., Milwaukie (S) 
Robert Lee Boardwell 

Miler, Marvin, United Medical Laboratories, 
6060 N.E. 112th Ave., P.O. Box 3932, Port­
land (Asso) Charles Conkling 

Miller, Clyde H., 9400 S.E. 152nd Ave., Port­
land (I)

Rice, Harlan R., Use Studios, 4120 N.E.
Sandy Blvd., Portland (Asso)

Salmon, Walter Eugene, Walt Salmon's Pho­
tography, 132 S.E. Dorion, Pendleton (A-P) 

Simpson, Robert Lowell, Portraits by Robert, 
135 N. Broadway, Coos Bay (A-P)

Smith, Robert Burr, Bob Smith Photography, 
4142 VV. Hills Rd., Corvallis (A-C) 

Stephens, Daniel Floyd, Dann's Photogra­
phy, 2200 Willamette, Eugene (A-P)

Turk, Laura M., C lackam as High School, 
13801 S.E. Webster Rd., Milwaukie (S) 
Robert Lee Boardwell

Turner, Luis A., Lew Turner Photographer, 
917 S.W. Oak St., Portland (A-C)

Von Wald, Charles U., Von Wald Produc­
tions, 1812 S.E. 29th, Portland (I)

Walker, Cordon L., Hi-Lite Studio, P.O. Box 
223, Seaside (A-P)

PENNSYLVANIA—6 (44)
(P) Vincent P. DePiante, Jr.
(C) Robert M. Opfer 
(I) Edward M. Vrabel
Harner, Barry Lynn, Antonelli School of Pho­

tography, 209 N. Broad St., Philadelphia
(S)

Dowlin, Robert Charles, )r.. Berry & Homer, 
Inc., 233 N. 12th St., Philadelphia (S) Rob­
ert Opfer

Peters, William John, jr., Rohm & Haas Co., 
5000 Richmond St., Philadelphia (Asso) 

Trimmier, Muriel, R~3, Bedford (Asso) Lloyd 
frimmier

Wallace, lames W., Merck Sharp & Dohme 
—Audio-Visual Dept., Sumneytown Pike, 
West Point (I) Robert Opler 

Weber, Clifford F., Merck Sharp & Dohme 
—Audio-Visual Dept., Sumneytown Pike, 
West Point (I) Robert Opler

RHODE ISLAND— 1 (6)
(P) Elizabeth Coit Richardson 
(C) John E. Swanburg 
(I) Merrill Ft. Smith
Spargo, Margaret H., Stiles Studio, 20 High 

St., Westerly (A-P)

SOUTH CAROLINA— 0 (5)
(P) William M. Shields 
(C) Joel W. Hand, Jr.
SOUTH DAKOTA—0 (5)
(P) Roland Dinger 
(C) Robert T. Brown 
TENNESSEE— 2 (15)
(P) William C. Webb 
(C) Bill Tracy 
(I) J. C. Jernigan
Collins, David Allen, Norris Collins Photog­

raphers, 398 Murfreesboro Rd., Nashville 
(Asso) Norris Collins

Hayes, Clayton Ray, Hayes Studio, Box 63, 
Dyersburg (A-P)

TEXAS— 16 (64)
(P) James E. Narramore 
(C) J. W. Zintgraff, Jr.
(I) Ross Sanddal
Anderson, Barry L., Waco Tribune-Herald, 

900 Franklin, Waco (S)
Brownfield, Stephen Lynn, Weiler Air Con­

ditioning, P.O. Box 666, Paris (Asso) 
Burkett, Wm. H., 2422 E. Newton Circle, 

Irving (I)
Cook, Phillip Grant, U.S. Naval Air Station, 

Photo Lab, Dallas (I)
Excell, Albert Raymond, M.D., Anderson 

Hospital & Tumor Institute, Bertner Blvd. 
Medical Center, Houston (I) Kenneth 
Wiedower

Jaquay, Rodney G ra n t, Roosevelt-Baker 
Photo Co., 3761 Leopard St., Corpus 
Christ i (Asso) Genevieve Huil 

Kane, Steven Daniel, c/o Mr. O. Walls, Wil­
liams Ranch Rd., Brownwood (Asso) 

Kercheval, Beverly, Kertan Studio, 112 S. 
9th St., Slaton (A-P)

Lewis, Teairl, Jr., Beverly Studios, Inc., 2015 
N. Main, San Antonio (Asso) Frank' A. 
Stanush

Meeks, Annie Laurie, 1130 A, Babcock Rd., 
San Antonio (Service) Albert Ravanelli 

Moreno, Art, Photo-Graphic Suppliers Inc., 
414 Mills Ave., El Paso (I)

Pavatte, Leonard A., Leonard Studio, 9109 
Longpoint, Houston (A-P)

Ravanelli, Jim A., 3413 Belmont, Lubbock 
(Asso) Albert Ravanelli 

Simone, Alphense Franceis, Advertising De­
sign Service, 3121 Routh St., Dallas (A-C) 
Gene Gauss

Wagner, J. D., Bell Helicopter Co., P.O. Box 
482, Ft. Worth (I)

Turn to page 92



PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.
1090 Executive Way, Oak Leaf Commons, Des Plaines, Illinois 60018

APPLICATION FOR MEMBERSHIP * $

INFORMATION REQUESTED must be supplied in full before application can be processed in your behalf. Be sure to:
1. Sign Code of Ethics:
2. Include with application remittance for full year dues. Dues paid from February through November will be proportion­

ately prorated into the next year.
Check only ONE of the following (I to V) membership classifications:

I. A CTIVE IN D IV ID U A L MEMBER
An individual who derives the major portion of his earned 
income from photography may become an Active Individual 
Member.
□  PORTRAIT □  COMMERCIAL
Dues: $35.00 Annually

$25.00 for studios annually grossing less than $10,000 
$12.00 for Canada, Mexico and Foreign

□  INDUSTRIAL
An Industrial member is one employed in a photographic 
capacity by a firm or organization other than a photo­
graphic studio.
Dues: $16.00 per year

II. A CTIVE FIRM  MEMBER
(O p tio n a l —  A ll D iv is io n s)

A firm or institution engaged in photography or having a 
photographic department may, by designating a responsible 
individual to represent it with this Association, become an 
Active Firm member. First member is the Active Member, 
others are Associates. The same mailing address must be 
used by all members within the firm to come under this 
classification.
□  PORTRAIT □  COMMERCIAL
Dues:

□  Up to 3 members
□  Four to 6 members
□  Seven to 10 members
□  Each additional —  No__

□  INDUSTRIAL

$ 50.00 per year 
$ 75.00 per year 
$100.00 per year 
$ 5.00 per year

List names:.

III. A SSO CIA TE MEMBER
A photographic employee, student, or other individual inter­
ested in professional photography may become an Associate 
Member, except a studio owner who qualifies for Active 
Membership may not become an Associate Member.

Dues: □  $10.00 per year
□  $ 5.00 per year —  Student in photographic 

schools, under age 22

IV . SERVICE MEMBER
An individual or firm offering services to the photographic 
profession or a recognized dealer in photographic supplies 
and equipment or a publisher of photographic books or 
magazines may become a Service Member.

□  Dues $15.00 per year

V . SU STA IN IN G  MEMBER
A manufacturer of photographic supplies or equipment may 
become a Sustaining Member.

□  Dues $100.00 per year

Additional Division Services
If you wish to receive services and mailings of the other 
Divisions, you may do so upon payment of $5.00 for each 
additional Division. Check ones desired in addition to those 
in column one.
□  PORTRAIT □  COMMERCIAL □  INDUSTRIAL

Check ONE to indicate your voting and mailing category 
□  PORTRAIT □  COMMERCIAL □  INDUSTRIAL

Please print or type— Give name of employer

A

Please do not write below this line.

Last name Middle First name

Studio or Firm 

Address

City, State & Zip Code 
Mailing address, if different from above:

Account Number

Date

Amount

City, State & Zip Code 
(SEE OTHER SIDE) Processed



LEFLER SCHOOL OF COLOR
“ L e a rn  to  d o  f in e  o i l  c o lo r in g  on  

p h o t o g r a p h s ."
Route 3, Box 284 

Springfield, Mo. 65804 
Area Code 417, TU 1-1453

Wyman Gold Stamping Machine
Gold slimp your portraitl, 
albums, photomounts, ate.

Stamp in Gold, Silver, or Color
Sea your dealer, or writ* to 

W Y M A N  E N G R A V I N G  C O .  
JiS Boston Road — Rte. 3A 

NORTH Billerica. Mass. 01842

Immersed in print numbering?
NAMEPLATER is your lifesaver. Photographically 
imprints file numbers, logos, trademarks in print 
border. Ten digit range of numbers. Logos inter­
changeable on registration pins. Fast, automatic 
operation. 8 models priced from $189.50 to$309.50.

Q U A K ER PH O TO  SU PPLY
914 Walnut Street, Philadelphia, Pa, 215 WA 2 4444

Staticmoster e lim in ates  
static electricity . . .  removes dust and lint 

. . .  clean negatives, transparencies, plates 
faster and easier with the Staticmaster 3"  
Model. See a demonstration at your local 
dealer. Industrial Model 3T500, four times 

m ore p o w e r fu l,  a lso  
available $14.95. Write 
for folder, 10173 E. Rush 
St., El Monte, California.

3 "  Model 3T125 $9.95

N  U  C  L
R R O O U C T S

. E A R
C O M  P  A  N  V

9 0

Long Island Days
The Long Island PPA has announced it 
will hold the annual "Long Island Days" 
conference, on September 17-18, at the 
Garden City Hotel.

Syracuse Group Sponsors 
Portrait Decoration Booth
"Portraits in Home Decoration" was the 
theme of a booth sponsored by eight 
members of the Syracuse-Central Section 
of the Professional Photographers Society 
of New York April 5-9. The booth was

Stevenson Studios
Members of the Syracuse-Central Section 
of the PPSNY sponsored this booth at Syra­
cuse Home Show to introduce the public 
to home decorating with portraits.

part of a Home Show at the Syracuse 
War Memorial. Sponsoring members built 
the booth and used the services of an 
interior decorator to design the home 
setting and frame and arrange 16x20 
portraits on the walls.

San Diego Photographers 
on Radio
Four members of the PPA of San Diego 
County: Gene Truex, Allen Roedel, F. B. 
Van Valkenberg and Maurice Roy, M.Pho- 
tog., appeared on KFMB radio recently as 
guests of Don Ross, who conducts a pro­
gram called "Topic." The group discussed 
aspects of professional photography and 
answered audience questions.

Al Roedel
Gene Truex, Al Roedel, F. B. Van Valken­
berg and Maurice Roy, M.Photog., members 
of the PPA of San Diego County, appeared 
as guests of Don Ross on his radio show 
“ Topic'' in a discussion of professional 
photography.

Indianapolis PP Guild 
Filmcraft Award

John Baldwin, left, President of the Indian­
apolis PP Guild, presents " Filmcraft Award'' 
to lim and Joyce Wilson, who had amassed 
the largest number of points in the spring 
print competition.

Mid-States, Wisconsin Industrial 
Groups Meet
Members and guests of the Mid-States 
Industrial Photographers Association (PP 
of A Chapter 3) were recently presented 
an evening of industrial photography 
techniques by the Kraft Foods Company 
at their Chicago home office. The occa­
sion also marked the eighth anniversary 
of the founding of MIPA.

President Ken Goetz welcomed more 
than 250 persons, including the Wiscon­
sin Industrial Photographers Association. 
"Today, the Mid-States Industrial Photog­
raphers Association has grown from its

Gene Sowa, center, of Kraft Food Company's 
Photo Department e x p la in s  basic layout 
techniques for photographing food.

original 24 charter members to one of 
the largest and most active groups of its 
type in the country," Goetz emphasized. 
WIPA President Jim Tietz commended 
the MIPA on its accomplishments during 
the past eight years.



ELECTIONS

Syracuse-Central 
Section — P.P.S.N.Y.

Re-elected 2nd term: Chairman 
— Robert E. Stevenson, front 
left; Secretary — Vivian Geiger 
(Mrs. C h a rle s G e ig e r ) , front 
right; Vice-Chairman — Harold 
Bovee, l ef t  r ea r ;  Treasurer — 
Frank Panofino, right rear.

PPA of Oklahoma

John F. Williams, President; Jerry L. Cornelius, Vice Presi­
dent; Roy Kendrick, Secretary; Hal Owen, Cr.Photog., 
Treasurer; Dean Wellington, I mm. Past President.

Kentucky PPA

Ed Boden, Jr., 2nd Vice President; Walton Jones, Jr., 
M.Photog., Past President; Richard Duncan, Secretary- 
Treasurer; Marion Ward, M.Photog., President; Lin Cau- 
field, M.Photog., 1st Vice President.

WITH NEW PP of A REFERENCE HANDBOOK
"It's here, somewhere," is gone For­
ever when you have a PP of A Refer­
ence Handbook designed to keep 
printed material immediately within 
reach. This handsome gold-embossed 
vinyl binder has 8 subject dividers for 
easy indexing and filing of PP of A 
reference materials.

ONLY $ 3 .0 0  EACH POSTPAID

PROFESSIONAL PHOTOGRAPHERS 
OF AMERICA, INC.

1090 Executive Way, Oak Leaf Commons 
Des Plaines, III. 60018

N O W . . .  I S  T H E  T I M E  F O R  

P P  o f  A  M E M B E R S  T O  S M f l E

Members of the Professional Photographers of America, Inc., their em­
ployees and dependent families may apply for sponsored low cost group 
insurance protection consisting of: 1. Major Hospital with limits up to 
$10,000. 2. Disability Income Protection with benefits up to $600 per 
month. 3. Hospital Money Plan pays $10 or $20 per day when hospital con­
fined. 4. Life Insurance up to $40,000, including the family.

If comparable protection, purchased on an individual basis is compared, the 
member, their employees and their dependent families save up to 50% 
in premium cost.

You must be a member of the PP of A Inc. or an employee of a member. 
Many members save more through their participation in the sponsored 
group insurance programs . . . than their annual cost of membership.

If you are an employer, these fringe benefits will help you to compete with 
larger businesses, where employees are concerned.

Please, w rite  fo r  m ore d e ta ils :

P P  o f  A G R O U P  IN S U R A N C E  P L A N S
Suite 2415 —  310 South Michigan Avenue Chicago, Illinois 60604
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Lensmiths in Hollywood
continued

Awards presentation, the  Lensmiths 
visited the Universal Studio lots. "W e 
saw a movie crew shooting a scene 
from an upcoming picture, Journey to 
Shiloh, and met the director, Enzo 
Martinelle. At lunch in the Celebrity 
Room, we l i t e r a l ly  ran into Don 
Knotts."

The highlight of the California trip 
was the Oscar presentations —  with 
ringside se a ts  fo r  the  Lensmiths. 
"Right up to the last minute, we were 
on pins and n e e d le s ,"  comments 
Betty. "No one knew if the strike (of 
the actors and technicians) would in­
terfere with the t e l e v i s i n g  of the 
show ."

Suspense finally ended at the pre- 
Academy Awards dinner party. "O ne 
look at all the jubilant faces gathered 
there, and we knew that the show 
would go on ," remarks Betty.

Recalling the Oscar awards, Betty 
describes the "most glamorous night 
of our lives":

"At 6:15 the parade of limousines 
took our party to the Santa Monica 
C ivic Auditorium for the big show. 
Mr. and Mrs. Gregory Peck, George 
Hamilton and his mother, arrived at 
the same time we did. The roped-off 
stands outside were overflowing with 
screaming fans. The band was play­
ing right in the s t r ee t .  Excitement 
filled the air.

"It was like a dream to be there 
and see Shelly W inters, Julie Christie, 
Robert M itchum, Vanessa Redgrave, 
Ginger Rogers, Fred McMurray, Mitzi 
G ayno r— and so many other famous 
stars.

"The show itself was a spectacular. 
We not only saw what you saw on 
your television sets, but we also saw 
how the cameramen filmed what you 
saw. It was thrilling. After the show 
everyone went to the Beverly Hilton 
for the Board of Governors Ball. It 
was a special thrill to see the Kodak 
portrait commercial on the monitor 
set in front of us as it was being 
beamed out to millions of viewers. 
And that sophisticated audience actu­
ally applauded those fine commer­
cials!" $

B & W PORTRAIT FINISHING
Fait, Complete Service 

Developinq — Retouching — Proofing — Print Inq 
Coloring and Copying at moderate prices 
70 and 90mm Developing W ollets: 3 ' jc  ea. 
(24 or more per neq.) Price lilt on requeit.

P H O T O A R T  S E R V I C E  
810 Lake Ave. Fort W ayne, Ind.

Membership continued
Wood, Robert D., 2315 Westward Dr., San 

Antonio (Asso) Charles Levy

U T A H — 0 (7)
(P) John D. Eccles 
(C) Robert F. Morris
V E R M O N T — 0 (1)
(P) William C. Bartlett
V IR G IN IA — 2 (15)
(P) W. E. A. Moore 
(C) Robert A. Dementi 
(I) Curtis L. Bowman
Christiana, Anthony John, Laurel Studio, 

Inc., 3513 N. Fairfax Dr., Arlington (Asso) 
Clarke, Albert C. Jr., Alhelric Studio, 355 

Broad St., Portsmouth (A-P) Hugh W. 
Tribble

W A S H IN G T O N — 16 (50)
(P) Alma V. Gray 
(C) Merle L. Brown 
(I) Carl B. Lewis
Anderson, Dolores E., Francis James Studio, 

905 W. Riverside, Suite #215, Spokane 
(Asso)

Baker, Susan, Jean's Portrait Studio, Box 163, 
Monitor (Asso) lean Phillips 

Codek, John J., Jr., U.S. Naval Air Station, 
Whidbey Island, Oak Harbor (I) 

Haberland, Frederic Joseph, Modern Photo, 
206 E. 4th St., Ellensburg (A-P)

Haffer, Virna, 1236 S. Stevens, Tacoma (I) 
Hagan, Kal S., Custom Photo, 910 Com­

merce St., Tacoma (Asso)
House, Robert L., R. L. House Studio, 2408 

N.W. Blvd., Spokane (A-P) Merle Brown 
Jackson, Charles R., U.S. Naval Air Station, 

Whidbey Island, Oak Harbor (I)
Martin, Bob, Martin Studio, 1146 State St., 

Bellingham (I)
Nelson, Robert A., McBride & Anderson, 

6303 Roosevelt Way N.E., Seattle (Asso) 
Pratt, Thomas R., U.S. Navy, Naval Air Sta­

tion, Whidbey Island, Oak Harbor (I) 
Seifert, William J., 6303 N.E. 12th Ave., Van­

couver (A-P)
Slate, Leon O., Naval Air Station, Whidbey 

Island, 1665 Peterson Rd., Burlington (I) 
Snyder, Bonnie June, G ranada Portrait 

Studio, 1231 Commerce, Longview (Asso) 
Stevens, Wilson E., Bechtel Corp., P.O. Box 

699, Chelan (I) Carl B. Lewis 
Teeter, Stuart R., Stuart R. Teeter Industrial 

Photographer, 3012 S. 240th, Kent (I)
WEST V IR G IN IA — 1 (4)
(P) Joseph W. Blackwood 
(C) Joseph W. Barga, Jr.
(I) Ted Varner
Powers, Michael Allen, Powers Studios, 47 

Bridge St., Shinnston (A-P) /an Cook
W IS C O N S IN — 7 (33)
(P) B. Artin Haig 
(C) William Wollin 
(I) Arthur Barsamian
Breitlow, Carol )., 7213 W. Burleigh St., Mil­

waukee (Asso)
Breitlow, Warren Eugene, Breitlow Studio, 

7213 W. Burleigh St., Milwaukee (A-P) 
Cadle, David E., M.I.T., 1012 N. 9th St., Apt.

186, Milwaukee (S) A. /. Cradian 
Martens, James F., Stout State University, 

Menomonie (S) lack I. Morehouse 
Movies, Harry C., M.I.T., Milwaukee (S) /. B. 

lohannes
Nicholson, Thomas L., M.I.T., 1317 Lathrop 

Ave., Racine (S) A. /. Cradian 
Jackson, Marion Jack, Jos. Schlitz Brewing 

Co., 235 W. Galena St., Milwaukee (Firm) 
Gerhard /. Lang

W Y O M IN G — 1 (3)
(P) Herbert K. Lehman
Edeen, Ted, Snowy Range Industries, 415 S. 

24th St., Laramie (A-C)

V IR G IN  ISLANDS— 0  (2)
(CAL) Miles Raymond
PUERTO  R IC O — 0 (2)
C A N A D A — 15 (80)
A lb erta— 3 (12)
(P) Robert A. Cantelon 
(C) Magnus J. Mathieson 
Goddard, Stanley Bernard, Box 207, Myrnar- 

ski Park (A-C) Eric Holland 
Groot, John P., Old Master Studio, South- 

ridge Mall, Calgary (A-P) Anthony Attany 
Seright, Harold, Model Photographers, 718 

8th Ave. S.W., #105, Calgary (A-C) Walter 
Petrigo

British C o lu m b ia — 4 (11)
(P) Don Clowes 
(C) Fred S. Schiffer
Funn, G. C., Freelance Photographer, P.O.

Box 1346, Quesnel (A-C) Bob Greer 
Gosse, David Allan, Colour Deluxe Photog­

raphers, 1353 E. 41st Ave., Vancouver 
(Asso)

Martens, Henry Harold, Del Monte Studio, 
2566 Montrose Ave., Abbotsford (A-P) 

Masterson, W. Robert, Riverview Hospital, 
Essondale (I) Chas. P. Worsley

M a n ito b a — 1 (26)
(P) Jim Peters 
(C) Paul W. Hunter
Carter, John, 261 Elmhurst Rd., Charles- 

wood, Winnipeg (A-C)
N ew  Brunsw ick— 0 (1)
(CAL) H. Arnold Clow
N ew fo u n d la n d — 0 (0)
(CAL) Albert O. Young
Nova Scotia— 2 (3)
(CAL) Ronald P. Smith
Dagley, Kenneth Earl, Kenneth E. Dagley 

Photo Studio, RR#1, Brooklyn, Queens 
Co. (A-C)

Perry, Edward Nelson, The Photo Shop, P.O 
Box 149, Kingston (A-P)

O n tario — 3 (15)
(P) Douglas Paisley 
(C) George B. Lazi 
(I) Charles D. Phelan
Beckett, Hubert W., Beckett Studio, 142 

James St. S., Hamilton (Asso) Thomas L. 
Beckett

Fish, James Colin, James C. Fish-Photogra­
phy Ltd., 907 Teal Dr., Burlington (Asso) 

Pfister, Robert William, RoBi Creative Pho­
tography, 3305 Myers Ln., Burlington (A-C)

Prince Edward Is land— 0 (0)
(CAL) Mrs. Ron MacArthur
Q u eb e c— 1 (9)
(P) Jean LaManna 
(C) S. Breitman 
(I) K. H. Hand
Kieffer, Michel, 10845 Durham, Montreal (S) 

Emmert Lawson
Saskatchewan— 1 (3)
(P) John Knox
(C) Delmar C. Rempel
Dommasch, Hans S., University of Sas­

katchewan, Medical Building, Saskatoon 
(I) Delmar Rempel

FO R E IG N — 4 (15)
H O L L A N D
Fleumer, Bob, de AppeI boo mst raat 31 

Westzaan (A-C)
M E X IC O
Berry, Gerald Wiley, McCall Corp., Calle 

"U " 425, Col Margaritas, Cd Juarez, 
Chihuahua (A-C)

N E W  ZE A LA N D
Paterson, Anthony James, Renwood Studio, 

P.O. Box 308, 61 Devonport Rd., Tauranoa 
(A-C) Richard Averill Smith 

PHILIPPINES
Torres, Peter C., Torres Photo Shop, 1st E. 

Tapinac, Olongapo City (A-P) ®
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classified
a d s

Situations o r help w an ted , 10c per w ord, m in i­
m um  $2.00. All o thers, 20c per w ord, m inim um  
$3.00. Box num ber, 60c service charge to  coyer 
hand ling  plus 5 w ords. Cash w ith  o rder. Closing 
date  fo r new advertising , correc tions, o r cancel­
la tion  o rders, one m onth  preceding  pub lication . 
Send replies to  box num ber ads c /o  T H E  P R O ­
FESSIO N A L P H O T O G R A P H E R , 1090 Executive 
W ay, O ak  Leaf C om m ons, Des P laines, 111. 60018.

HELP W AN TED
O p p o rtu n ity  fo r stud io  m anager —  w ith a solid 
background  in pho tog raphy . O u r studio  is a p ro ­
gressive qu a lity  p o rtra it-com m erc ia l s tud io  in 
the $100,000 plus class. P ro fit sharing  and  an 
oppo rtu n ity  to buy stock in the co rpo ra tion  if 
desired. Send resum e, pho tograph  and  salary  
requ irem ents w ith le tte r  im m ediately  to: J . H . 
T ro u p  J r . ,  M .P ho tog .. S terling  S tudios In c ., 3510 
D erry  S t., H a rrisbu rg , Penna. 17111.

C rea tive P ho to g rap h e r capable of p roducing  pho­
tography  fo r advertising  and  sales prom otion  p u r­
poses. E xcellent la rge S tudio  facilities and  equ ip ­
m ent. P O H L M A N  S T U D IO S  IN C ., 527 N . 27th 
S t., M ilw aukee, Wis. 53208.

E xperienced p o rtra it p h o t o g r a p h e r  thorough  
know ledge all phases q ua lity  p o rtra itu re . P erm a­
nen t position, w ith op p o rtu n ity  for eventual 
partn ersh ip . S ta rtin g  salary  in 5 figures fo r righ t 
m an. Fu ll details of experience inc lud ing  photo  
in 1st le tte r . S tudio  located  in C hicago A rea. 
Box 806, T h e  Professional P ho tog rapher.

G rea t oppo rtu n ity  for pho to g rap h er with im ag­
ination  and  in itia tive fo r top p o r tra it job in

Southw est. M ust have ca r and  be perm anen t. 
Apply Box 802, T he  Professional P ho tographer.
P h o to g raphe r-oppo rtun ity  for high-caliber young 
m an w ith thorough  know ledge of all phases of 
(Q uality ) pho tog raphy  and  studio  m ethods. Ex­
cellent fu tu re  w ith well established studio. E n ­
close pho tog raph  and  resum e in first le tte r. 
F rank  M. S ta ro  S tud io , 338 N orth  S t.. P ittsfield , 
M ass. 01201.______________________________________
Excellent o p p o rtu n ity  leading color studio  needs 
a ll-around  pho tog rapher thorough ly  skilled in 
p o rtra itu re , weddings, com m ercial, and  Ekta- 
color processing. O p p o rtu n ity  to  become jun io r 
p a r tn e r  in short period  of tim e when ability  
proven. O w ner has o the r in terests. Excellent 
salary  and  benefit plans. A pply only if you can 
produce high s tanda rd  w ork. Send resum e, salary 
expected , and  recen t pho tograph  to: D r. E. A. 
Swakon, H i-F i P hotocolor S tudio. 5905 C alum et 
Avenue, H am m ond , In d . 46320.
Lab M anager — production-type R. E ktachrom e 
experience help fu l. G rea t oppo rtu n ity  with fast 
grow ing com pany in sou thern  C alif. Send resum e 
and  salary  requ irem ents. R eply Box 805, T he 
Professional P ho tographer.
P ho to  D arkroom  p rin te rs , o u r expanding color 
labs need dark room  p rin ters . N o color experience 
necessary; m ust know cropping. W e will tra in . 
Excellent pay, benefits, bonus. C all collect. D N J 
C olor Labs., 1311 M erriv ille  R d ., C row n Point, 
Ind . 46307. Phone 219^663-3210.___________
Receptionist-Saleslady to  also opera te  p o rtra it 
cam era . Experienced. S teady studio  em ploym ent. 
W rite Sanchez S tudio, 106 N . 3rd S t., Las V egas,
N ev. 8910L_______________________________________
P rin te r-P h o to g rap h e r also negative re toucher. 
E xperienced for q uality  school and  studio  vol­
um e. S teady studio  em ploym ent. W rite  Sanchez 
S tudio , 106 N . 3rd  S t., Las V egas, N ev. 89101.
H ead the P ho tography  Division of an established 
Ad Agency. W hat we have in m ind am ounts to 
having a business of your own. We have the 
floor space and  ca p ita l to help an am bitious, ta l­
en ted  com m ercial p h o tog rapher get s ta r te d  in a

something here you need?

CONCOURSE 
ROLLAWAY HOLDERS

are the
EASIEST, EASIEST, & BEST 
OPERATING BACKGROUNDS

in the
WORLD MARKET TODAY 

. . .  AND PRICED RIGHT!
DEALERS EVERYWHERE

NO SLOW GEARS TO OPERATE . . . 
TENSION CONTROLLED CHAIN DRIVE 

RUNS PAPER UP AND DOWN INSTANTLY

CONCOURSE PRODUCTS CORP.
P. 0 . Box 6 Plano. Texas U.S.A.

FOR THE PROFESSIONAL
Atkinson-Stedco Color Film Service

24-Hour Color Film Processing 
of Ektachrome, Ansco Si Anscochrome Film

Quality Dye Transfer Color Printing
We still process E>1 Ektachrome

Custom Color Prints
Color Slide Duplicating With Masking 

Service Available
All orders are qivan individual attention by skilled 
personnel to Insure fine and consistent quality.

Write for prices or send film to:

Atkinson-Stedco Color Film Service
7410 Melrose Avenue WE. 3-5954

Los Angeles, California 90044

Rigid and strong — molded one piece, grey poly­
ethylene, with 3/16" wall thickness.
Number: I.D. Height: Price, W/Cc

57032 18" 7" SI 4.00
57033 18" II" 14.00
57034 18" W 14.00
57035 — Floating Cover for above 4.50
57034 — %" Spigot installed (as above) 5.90 

QUANTITY DISCOUNTS: Less 10% for 2 or more; 
less 15% for 5 to 10; and less 20% for 10 or more!

U. S. P LA S T IC  C O R P .
1550 ELIDA RD. LIMA, OH IO 45805

W E 'R E  S T IC K LE R S  FO R

C ^n u fif£
Retouching • Printing 
Light and Heavy Oils 
Copying, Restorations 
Special Prices on 
School Work Packages 
"—just as if you were 

watching over our shoulder"

Oort rail ^ e rv ic e , 0V

1

77 N Washington St
6 t7 i  523 4250

»1C.
Boston, Moss 02114

INSURANCE BENEFITS
A v ailab le  to a ll m em bers of PP of A

I. Income Protecfion 2. Major Hospital 
3. Life Insurance 4. Hospital MONEY 

5. Pension Plans
Compare the Association Rates and Benefits 
with anything on the market. You'll be surprised. 
PP O F A G R O U P  IN SU RA N CE PLAN S  
310 S. Michigan Avenue, Chicago, III. 40404

THAYER & CHANDLER// ,............................................<=^f-itbunh

for the perticwlor artist 
SEND FOR CATALOG 

Number 52

215 W. O H IO  ST„ C H IC A G O , ILL. 60610

P R O F E S S I O N A L  S E R V I C E S  B Y

J c r  S f ,  a f r a n
•  Copy Photo Restoration •  Airbrush 
work on Color prints •  Estimates and 
Appraisal •  Consultation
SHAFRAN PORTRAIT C0„ 516-IV-9-3636
250 Fulton Ave., Hempstead, N. Y. 11550

SAUNA try Ik Spray
ly  l i S K E V
* 1310 L A K t DRIVE Sf1310 IAKI OBtVC Sf CBAND RAMOS. MICH.

P ro te c ts  e n d  B e a u tifie s  to / o r  P r in ts

EKTACOLOR DEVELOPING AND 
TYPE “ C”

COLOR PRINTS
Dye Transfer Quality  

Send far Com plete Price lis t
CU STO M CRA FT CO LO R  SER V ICE

O. Box 4416 Washington, D. C . 20009

W I L L I A M S
FILM HOLDER REPAIR
4x5 holders $1.50
5x7 holders 1.75
8x10 holders . . .  2.25
Grafmatics 3.00
Slides — 4x5-5x7 ea. .75
8x10 ea. 2.25
Kodak 8x 10 slides 3.25

REpublic 3 -6703
5910  SOUTHCREST

HOUSTON, TEXAS 7 7033

F o r  B e s t  R e s u l t s  . . .

CETZDL L A C Q U E R S

GETZ0LTYPE‘‘C" MATTE LACQUER
Produces a rich semi- 
matte finish on all 
glossy color prints. Im­
proved harder surface 
is permanent and con­
tains new ultra-vio let 
and fungicide inhibi­
tor. W ithstands d ry 
mounting heat.

________A vailab le  at all East­
man Kodak photo stores and most photo 
supply houses. Prices F.O.B. Buffalo — $2 25 
for 14 oz. aerosol spray can; $4.95 per gal.

G ETZO L P r o d u c t s  Co rp .
30 GROTE ST., BUFFALO. N. Y. 14207
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fm r Chicago area ((nation  fo r fu tu re  grow th, 
f h r o ther plus is tha t we have a flourish ing  ad 
agency which can send considerable business your 
way. We are flexibje on how the details are 
w orked ou t. T he  basic th ing  is tha t we have the 
•pace, the o p p o rtu n ity  and  would like to  see a 
good pho tog rapher in it. L e t’s discuss it Please 
send us your background , in com plete confidence. 
Bo* 803. f h r  Professional Pho tographer.
P o rtra it P h o tog raphe r; capable of doing quality  
work for an exclusive suburban  studio. M ust do 
re touch ing  or coloring o r both. P refer a w om an; 
will consider a m an. Reeves Photography. 1719 
B roadw ay, Lubbock, Texas.
Q ualified  P o rtra it pho tog rapher to  head p rin ting  
dep a rtm en t fo r a national color lab. Box 602, 
I he Professional Pho tographer.

P ho tog rapher, experienced p o rtra it com m er­
cial, dark room . M idwest town of 16j000. A posi­
tion w ith the oppo rtun ity  of buying in if desired, 
lo p  po ten tia l for the man who is looking ahead. 
P refer someone with m anageria l asp ira tions. Send 
app lica tion , business references, recent pho to  and  
samples of wotk Reply Box 603, T he  Professional 
P hotographer.
P ho tographers: Shoot i ollege yearbook po rtra its  
this fall for nationally  known studios, using Beat- 
tie-C olem an cam eras; m ust be thoroughly  expe­
rienced in school pho tography : $175 weekly. R ap­
poport Studios, Inc., 489 5th Ave., N ew  York 
C ity.

SITUA TIO N S W ANTED
C O M M F .R C IA L -M E  D I C  A L -F O R E N S IC  P H O ­
T O G R A P H E R . C om plete  pho tograph ic service 
including docum entary  m otion p ictures. W orld­
wide assignm ents accepted . C o n t a c t  Snow T . 
Jam ison, Jam ison ’s P ho tography , 1720 P each tree 
St. N .W ., Suite 733, A tlan ta , G a. 30309, T el. 
8754376 (404),

STUD IO S FOR SALE
P o rtra it S tud io  established 30 years. Best dow n­
town location in grow ing Southw est college town 
of 8,000. Well equipped and stocked. F ram ing , 
photo  supplies and  a rtis ts ’ m ateria ls  etc. Provide 
good balance to  business. Ideal for man or cou­
ple. Reasonably priced. Reply Box 707, T h e  P ro ­
fessional P ho tographer.
Excellent oppo rtu n ity  fo r expansion; excellent 
re-o rder file; established rep u ta tio n  for p o rtra it, 
weddings and  com m ercial; m odern  air-cond i­
tioned. prim e location reasonable re n t; financial 
records etc. will speak fo r themselves to quali­
fied buyer. M .P ho tog ., must leave sta te  soon. 
W rite Pho tography  S tudio , P .O . Box 10093, 
Phoenix, A ril.
P o rtra it S tudio. Finest repu ta tio n . Established 
20 years. Southw est area . Last y ea r’s gross over 
$40,000. M ostly N a tu ra l color and  two p rivate  
exclusive school con trac ts . Finest c lien tele. T op  
repu ta tion . D esire to  sell business to  financially  
responsible and  professionally  qualified  person. 
S tudio available in near fu tu re . Reply Box 807, 
T he  Professional Pho tographer.
Business o p p o r t u n i t y  p o rtra it s tudio ; fully 
equ ipped ; plus th rre  ap a rtm en ts  fu rn ished  and 
ren ted  P roperty  excellent condition w ith p a rk ­
ing a rea ; cen trally  located grow ing com m unity ; 
suitable also for drug  store or florist shop. W rite 
R. P. H anna, E lizabeth tow n, N. Y. 12932. 
P o rtra it S tud io  established 23 years. Exceptional 
clien tele-finest rep u ta tio n . In cen ter of W hite 
Plains, N. Y. (finest business area  in East) 
G ood Lease-Responsible P arties, only. Reply Box 
HOB. T he  Professional P ho tographer.
P restige S tud io  located in high incom e, fast 
grow ing section of F lo rida . Specializing in p o r­
tra itu re , com m ercial and  wrdciings (no schools). 
M odern decor w ith la test equ ipm ent. Choice lo­
ca tion  in beau tifu l shopping area . Buyer m ust 
be capable pho tographer Reply Box &00, T he 
Professional H io tog rapher.
Money M aker P o rtra it studio , long established 
in M idwest tow n of 20,000. V ery little  com peti­
tion, excellent prices, m odern equ ipm ent for fast 
production , and  unbelievably low overhead, re ­
sults m unusually  large net p ro fit. Priced at less 
than  half rep lacem ent cost. Failing hea lth  forces 
re tirem en t. If you can take p ic tu res, you c a n 't 
help but m ake m oney on this. Reply Box 809,
I he Professional P ho tographet
Arizona S tudio established 14 years. P o rtra its  
St candid  weddings. H om ey studio  com bination 
located on nice co rner lot. F ru it St shade. G odd 
equipm ent, Ideal for mail St w ile or ran  expand 
with schools Sc com m ercial. Illness forces sale. 
$29,000 w ith $10,000 dow n. Saguaro  S tudio, 5534 
W Pal m an e . G l e n d a l e .  Ariz. 85301. Phone 
(602) 937-8591

N orthern  C alifo rn ia  com m ercia l-po rtra it Studio.
22 years in large, grow ing city . Q ua lity  rep u ta ­
tion, Lease on fully equipped , m odern , a ir con­
ditioned, custom  designed new pho to  building. 
O pp o rtu n ity  fo r experienced, able, and  fin a n ­
cially responsible firm  or person. O w ners r e t ir ­
ing. Reply Box 801, 'I he Professional P ho tog ra­
pher.
P o rtra it studio. F inest rep u ta tio n . Established 15

P O R T R A I T  F I N I S H I N G
Cut film , 70m m , and 90mm developing  
and p ro c e s s in g , re to u c h in g , proofing  
enlarging, coloring, heavy  oil coloring, 
w alle t prints, quality prints, copies. 

W rite for price lists.
O SB O R N E LA B O R A T O R IES

91 0  Dalton St., C incinnati, Ohio 4 5 203

years, W estchester a rea  of Los Angeles. Last 
year's  gross $28,000. O ne p h o tog rapher and  part- 
tim e recep tion ist. F u tu re  business booked. Sale 
price $12,500, $7,000 dow n, balance on term s to 
qualified  party . R eply Box 207, T h e  Professional 
P ho tographer.
Fully equipped studio  and a ttach e d  5 room home. 
D ue to  age and hea lth . Excellent for young man 
an d  wife. Price $19,500. G ood possibility for 
C om m ercial, Industria l and  School w ork. P ark- 
e r ’s S tud io , 407 W. M ain , F la t R iver, M o. 63501. 
Residence studio  in O klahom a town of 8000. 
Ideal fo r fam ily, good p o ten tia l. O ne school 
under co n trac t now. P o rtra its , seniors, w eddings. 
C om m ercial could be added. Established 18 years, 
finest rep u ta tio n . R eply Box 709, T he  Profession­
al P ho tographer.
P o rtra it-C om m ercia l s tudio  in excellen t m idwest- 
ern  trad e  area . No com petition . Well equipped. 
W ould consider w orking agreem ent w ith m an 
(and  wife) on salary  an d  percen tage  w ith idea 
of tak ing  over business. You m ust have a good 
cred it ra tin g , excellent references and  experi­
ence. Reply Box 702, T he  Professional P ho tog ra­
phic.

RETO UCH IN G  & C O LO R IN G
Professional retouch ing : light, seiniheavy and
brush oils, p rin ting  and  copy w ork. H igh q u a l­
ity, reliab le  service, lowest prices. Serving the 
studio  and  school pho tographers fo r over 20 
years. C olonial P o rtra it Service, 346 G regory  
Ave., W est O range, N . J . 07052.
C oloring—G ood quality , fast dependable service. 
Send sepia p rin t for free sam ple and  price list. 
Jo  Anne Barnes, 1347 S. 101 East Ave., T ulsa , 
Ok la. 74128. __________________
O il C oloring  and  retouch ing , e tching  and  co rrec­
tions. L igh t, sem i-heavy and  brush oils. Q uality  
work a t a price you can affo rd . S tella W illiams, 
M P .O  Box 408, S pringfield. Mo. 65801.
O il C oloring , experienced. R easonable prices. 
Sam ple done free. G inny M acK enzie, 1205 70th 
Ave., P h iladelph ia, Penna. 19126.
R etouching-availab le for lim ited quan tity . Send 
negative for free sam ple. Boh Joh n so n , 206 N . 
G rid ley , Bloom ington, III. 61701.
Professional retouch ing , etching  and correc tions; 
21 years of experience; up to  4x5 school w ork, 
75c each; 4x5 ad u lt, $1 each ; send sam ple nega­
tives; T e l. A rea Code 212 ST  8-6200: P ho togra­
phy by A hm et S. G urdem ir, 587 F ifth  Ave., 
Brooklyn, >L Y. 11215.___________________
Experienced re toucher, co rrec tions dependable 
service. N eenah C hapm an , 901 S. R osem ont, 
D allas, Texas 75208. Phone W hitall 1-5359.
Y our negatives deserve the finest retouch ing  and 
correc tions. M arianne B randt, 3288 Reservoir 
O val E ast, New Y ork , N . Y. 10467,
A rtist-co lo rist—23 years. P rofessional experience 
serving the b e tte r  studios. D istinc tive , superior 
w orkm anship. Reliable service. A. D ay, 42 V al­
ley S t., W ifiim antic. C onn. 06226.
R etouching-dependable wishes year around  w ork. 
M aurice H . L agrou, 22748 N . K ane, D etro it, 
M ich. 48223.
Q uality  B & W re touch ing-etch ing ; school-studio; 
p rom p t, expert service. E . Esten. 422 W. U psal 
S t., P h iladelph ia, Penna. 19119. Phone: 848-0995.

R E T O U C H IN G , C O L O R  A ND  BLA CK -A N D - 
W H IT E , oil coloring, p rin tin g  and  enlarg ing , 
and  resto rations. P lanet L aboratories, In c ., 320 
A nn S t.. H a rtfo rd , C onn. 06103.

C O M P L E T E  O IL  C O L O R IN G : rap id , reliab le, 
reasonable. We serve nearly  100 pho tographers, 
some for over 20 years, m any of them  M asters. 
T hey  like out service; you will too. C olortone 
A rtists, 6930 N , C lark  S t., Chicago, III. 60626.
R etouching: V olum e or piece w ork. P rom pt serv­
ice: reasonable prices. Send sam ple: Jack  Brand, 
7321 C an te rb u ry  A ve., S t. Louis, M o. 63143.
E fficient, n ea t, clean  oil coloring on toned pho­
tographs. G ood service. T he  S tudio, P ortland . 
Penna. 18351.
Professional negative re touch ing ; 27 years experi- 
en re ; regu lar and  color: fast service; reasonable 
and reliable. W illiam  Speizer, 3601 M urw orth  
H ouston , T exas 77025, M O  5-5345.
C olor N egative re touch ing  specialist. 3 years cus­
tom  lab experience. Low Prices. Fast Service. F in ­
est quality  ob ta inab le anyw here. S potting  unnec­
essary. Je ro me, 14517 G ran d  R iver, D etro it. M ich.
Professional negative re touch ing , co lor, B&W, 
correc tions; 15 years’ experience; work g u a ran ­

teed. Z. Zuraw ski, 17 G rove T e rra ce , Irv ing ton , 
N . J . 07111,
N EG/YTIVE R E T O U C H IN G , finest w orkm an­
ship assured. P rom pt service, send negative for 
sam ple. A lbert C am oaio la , 122 Jackson S t., 
Law rence. M ass. 01841.
P o rtra its  pain ted  from  pho tographs. O il on ca n ­
vas — 16"x20" only $40. In fo rm ation , D on’s, 
P .O . Box 157, A rkadelph ia. A rk. 71923.
Fine re touch ing , e tch ing , correc tions. F or the 
most d iscrim ina ting  b lack-and-w hite  specialist, 
tw en ty -first year. A nthony A lianello, 40 Fu lton  
S t., Law rence, M ass. 01841.
N egative R etouching , e tch ing ; fas t service; m od­
era te  prices. K usber. 20255 L oraine Ave., C leve­
land, O hio  44126.
R etouching , co loring , school negatives, e tc .; 
p rom p t, reliab le , reasonable. J. R. L angston , 404 
W esley Ave., O ak P ark. 111. 60302. _________
O il C oloring; p rom pt, reasonable; send toned 
p rin t and  one of your oils fo r sam ple to A n­
d re a ’s z\rt S tudio , 51 E rie  S t. N ., M assillon, O hio 
44646._____________________________________________
M aster co lorist; have held program s and  served 
as judge a t s ta te  conventions and  m any civic o r­
ganizations. We have the s ta ff  to  hand le you 
when you need us m ost. We hea t-d ry  our oils 
fo r fastest service. Send 8x10 toned p rin t for 
sam ple. Classes in oil coloring available. Royse 
G raph ic  C olor S tudio , Shelby-M ansfield R d., 
Shelby, O hio  44875. _______________________

FIN ISH IN G
C U ST O M  F IN IS H IN G  — established  since 1943. 
5x7 and  8x10 m a tte  finish p rin ts, b lack-and-w hite  
o r toned. 10% D IS C O U N T  T O  P R O F E S S IO N ­
AL P F IO T O G R A P H E R S . F o r m ore in fo rm ation  
on prices and  delivery tim e w rite  CEN TU RY 7 
S T U D IO , 10424 W. SEV EN  M IL E , D E T R O IT , 
M IC H . 48221.
C U ST O M  B L A C K -A N D -W H IT E  P R IN T IN G ,
oil coloring, resto ra tions and  retouch ing . P lane t 
L aboratories, Inc ., 320 Ann S t., H a rtfo rd , C onn.
06103._________________________________________
B eautifu l C ollotype rep roductions. 1M 8x10 C ol­
lotype p rin ts  w ith linotype title  7c each. Post 
cards w ith title  and  p rin ted  fro n t and  back less 
than  2c each. R etouching . A rtvue Post C ard  Co., 
225 5 th  Ave., D ep t. F , N ew  Y ork, N . Y. 10010.
H o tte s t S to re  prom otions w ith C am ocolor P ro fit- 
Paks. For im m ediate free in fo rm ation , phone 
A rea Code 816 A cadem y 9-3484. C am o Photo 
P roducts, Blue Springs. Mo.
Profits  in q u an tity  p rin ts  — if you d on ’t work 
yourself to  dea th ! W e’ll m ake the p rin ts  —  you 
m ake the p ro fits; 8x10s — 1M only 8 '/3c each. 
Post C ards — 1M only 3c each. Service and 
qu a lity  guaran teed . W rite fo r sam ples and  com ­
ple te  price list. Special d iscount to  p h o to g ra ­
phers. K ier P hoto  Service, D ep artm en t N TC, 
1241 Superio r Ave., N .E ., C leveland, O hio  44114.
School Shooters. Receive h ighest q uality  C olor 
or B lack /W hite  school p ic tu re  packages w ith 
speediest delivery a t biggest m oney m aking 
prices. All p o pu la r 5x7, 3 '/2x5, o r 4x6 fo rm ats. 
Phone A rea 816 A Cadem y 9-3484, or w rite 
C A M O  P hoto  P roducts , 24209 E. 40 H ighw ay, 
Blue Springs, M o. 64015.
E n larg ing , re touch ing , co loring , pa in ting ; heavy 
oil special from  $5.90; send fo r price list. C olo­
nial P o rtra it Service, 346 G regory  Ave., W est 
O range, N . J . _____  ____

IN STRUCTIO N
R etouching  class dates fo r 1968 a re  now being 
accepted . 1967 dates are  confirm ed . D o you w ant 
to  join or sponsor a class in your a rea ?  W rite 
H om er English, C r.P h o to g ., Box 99,' T ro y , O hio 
45373 fo r details.
T H E  F A S H IO N  A N G L E , new book by Emilie 
R om aine, M .P ho tog ., fo r p o rtra it pho tographers 
and  receptionists. Covers m ake-up, c lo th ing , ac­
cessories, props, pa in ting  your own backgrounds, 
and  a  speech fo r w om en’s clubs; $3.25 each in ­
cluding  m ailing. Check o r m oney o rd er to  T he 
W inona School A lum ni Assn, In c ., V irg in ia  S tern , 
P res., 316 W. 63rd S t., K ansas C ity , M o. 64113. 
P R O F E S S I O N A L  O IL  C O L O R I N G  easily 
learned  and  done a t hom e. G ood incom e. W rite 
fo r free booklet, “ M agic of P h o t o  C o lo rin g .”  
H a m i l t o n  Studios, Box 39-N, C laym ont, D el.
19703.________________ __________________ _
Professional p o rtra it course. W rite  fo r free bro­
chure to  H . C. F lahe rty , M .P ho tog ., 1371 K en ­
sington Ave., B uffalo, N. Y . 14215.

EQUIPM ENT FOR SALE
Used N ikor reels 80x100' size, 46mm reel. $74; 
70mm reel, $74; 90mm reel. $89; tanks. $15 each; 
loading s tand . $34; loading chutes. $6: 30 4x5 
m ultip le  film  hangers, $5 each; 189 5x7 film 
hangers, $1.25 each ; 38 8x10 film  hangers, $1.50 
each. Spieth Studio, O lney, 111. Phone 618-—392- 
6731. _______________________________________
Reduced, used, 90mm Im peria l C am eras. 10 inch 
lens, excellent cond ition , $900; E x tra  M agazines.
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something here you need?

RETOUCHING
CO LO R —  BLA CK and W HITE

" Y o u ’v e  tr ie d  th e  r e s t - N o w  try  th e  B e st”

24 HOUR SERVICE GUARANTEED
a lso

LIGHT, MEDIUM AND HEAVY OILS 
FAST EXPERT SERVICE

TED WAHNON ENTERPRISES
1133  “ C ”  S treet  

San D ieg o , C a lif . 92 1 0 1  
Phones: (714) 234-0770 (714) 291-4697

Q ew ta C '
ROLL FILM 
DRYER. . .
35mm and 120 film  
dries right on the 

' / processing reel 
in as little as 
90 seconds—dustfree

"ew ta c- 
Enterprises. Inc.

FILM  H O LD ER S R EPA IR ED
FAMOUS FOR OUR FINEST W ORKM ANSHIP  
NO RUBBER CEMENTING =  NON PEELING  

CLOTH HINGE REPAIRED BY EXPERTS USING  
O RIG IN AL MANUFACTURERS' METHODS

4 x 5 — $ 1 .6 5  5 x 7 — $ 1 .7 5  8 x 1 0 — $ 3 .0 0
12 and 18 Baq Graflex Magazines — Grafm atics 
Also Other Sizes — New Riveted Slides Sold

NEW  FILM HOLDERS FOR SALE! PROVEN BEST!
4x5 - 5x7 - 8x10 - 10x12 - 11x14 - 8x20 - 12x20 - 14x17

Phone 516 H offm an  Camera C o rpo ra t ion  
MY 4-4470 19 Grand Ave., Farmingdale, N. Y. 11735

BLACK & WHITE 
QUANTITY PRINTS

Post Cards low as B^c, 5x7 low 
as 4c, 8xl0s — as low as 7c. We 
do the work — you get the 
money. Dependable service to 
the trade, coast to coast since 
1936. We guarantee our repro­
ductions as good or better than 
your original. Send now for free 
samples, full price list, etc.

M U L S O N  S T U D IO , IN C .
P.0. BOX 1941, BRIDGEPORT, CONN. 06601

NOW
. . . Y O U  can 
p r o d u c e  D ir e c t  
C o lo r  P o r t r a i t s  
at low cost, either 
v e r t i c a l  or hori­
zontal, with your 
p r e s e n t  s t u d io  
equipment and a

MARVEL
STUDIO CAMERA ROLL FILM BACK

pnly $ 4 5 .0 0  less Graphic Holder

U.S. Patent No. 3.165.993 
Also Pictured, Marvel Portrait Finder, $24.95 
Sold by all established Professional Photo 
Equipment Dealers, Coast to Coast.

Circular from

C T E D h l  0  m  316 West 63rd Street 
3 I E K I M  fit  L . U .  Kansas City, Missouri 64113

EKTAC0L0R "C" PROCESSING 
fo r  th e  P ro fe s s io n a l

Send for complete 
price list and 

mailing envelopes

CUSTOM COLOR PROCESSING 
L a b o ra to r ie s
P.O. Box 762

Hammond, Ind. 4 6 3 2 0

PORTRAIT NECKLINES!
Piet. C at. Portrait Drapes $ .25 
M cG .’s Draping Guide $2.00 
(Includes Catalog & $2 Coupon)

467-8123
M au reen  of H o llyw o o d

1300 N. Wilton PI., Hollywood 28

SPEEDLIGHT 
SERVICE

Repair of all 
professional Strobei 
17129 Chagrin Blvd. 

Cleveland, Ohio 44120

S P E E D - E Z - E L S
Compact —  No Adjudnients —  
E .ty  Focuiinq —  No Eyeitrein 

6 POPULAR SIZES 
Plul ipeoel liie *  on reqg .lt

14.17........ $12.95
16.20........ JI6.P5
20.24........ $40.00

Send for Free Litereture.
A. J. GANZ CO.

Lo. Angelei, C e lll. 90036

Complete Background Control
_ . MODEL W

K O L L e a s V
B A C K G R O U N D  C O N T R O L

Now with core-wound 
T E CH - S E A ML E S S  
background paper — 
available in 4,6, 9 and 
12 ft. widths. Time 
proven —first in the 
profession and s t ill 
first choice of leading 
photographic install,i 
lions.

D ealer In q u ir ie s  Inv ited — 
w rite  fo r free  d escrip tive  lite ra tu re

DUHTH T trU  590 B°vfu,ld Stl  m u  I U* I E vil St. Pool, Minn. 55107

SECRET
. BORDERLESS

EASEL

3 ( £ )
Th« tacrat li#t in Four Off- 
C an ta r rubber p eg t that 
hold paper and giv« border-

11f 1 4 Comb.
5x7- 8x10 -  
§70 Comb.
U x  17- 16x20.

t print*. Clorke In te l it 
• Fott, Positive, No G ive or 

G lott & Unbreokoble. True 
regittrotion with one bond 
operotion. ORDER NOW  —. 
FROM YOUR DEALER or tend 
check to vt direct — money 
bock guarantee. Write for 
brochure and tee how to 
hove the Best For Lett.

C L A R K E  C O M P A N Y  BOX 2121 ROANOKf. VA

C O M P E T E  with the  
BIG O P E R A T O R S

Custom made 6 lens Cluster and easel prints 6 wal­
lets each exposure, 12 on 7x15 sheet - $300: 4-lens 
Cluster and Easel. 16 on 11x14 $200. Use almost
Any enlarger. Also Clusters lor roll easels.

J . CARLETON HELLER
431  C A S S  ST ., LA CR O SSE, W IS .

SHOOT MORE WEDDINGS F IL E  IT . . .  MAIL IT.. . 
D ELIV ER  IT . . .  in an 
APEC ENVELOPE!
All sixes PHOTOMAILERS • KRAFT ’  GLASSINE 

stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS 
for b rid e s, b ab ies  and  
special occasions . . . also, 
studio business forms.
F R E E  C A T A L O G  O N  R E Q U E S T

A M E R I C A N  P R I N T I N G  
& E N V E L O P E  C O M P A N Y  

304 East 23rd St.. New York 10
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$200' E x tra  lens board , $130. U sed, 70mm Beat- 
tie C am eras, 6%  inch Irns, $530; E x tra  M aga­
zines. $175. Used S an ta  C laus C am eras, com plete 
with lights, $150. Davis S an fo rd  T ripods. $50 
each. Sam pson Trijrods, com plete w ith dollies, 
$120. S peedotron , four light un its, 550ws, like 
new, $350. Used cases fo r Beattie C am eras, $20. 
A w or-A L423-A . P o r t a b l e ,  200ws, $225. New 
equ ipm ent also available. C o n la r t M. L. S trauss. 
F act Professional Photo  F in ishers, Inc., 1706 
W ashington Ave., S t. Louis, Mo.

C losing L abo ra to ry  in N o rth e rn  Illinois, all 
equ ipm en t g u aran teed  in top  shaoe. Pako Proc­
essor, 131 U n it: T h is includes Processor Pako 
T em p ., th ree  visual flows, and th ree  15 gal. 
s torage tanks, 1 park  hydrom ixer. Price $13,000; 
Pako C u tte r  2" by 12" paper w ith carbon  m ark ­
er a ttach m en t, like new. Price $1,700; Alves Park 
I I "  P aper T ra n sp o rt Easel w ith carbon m arker. 
Price $1,400; M odel No. 35 C am arz  90mm with 
10’ lens, 1 swing m ounting  base. 1 90mm ro ll­
back, 1-4/5 G rafio rk  back and  adap ters  fo r 120 
rollbac k. Price $900; All equipm ent listed above 
is approx im ately  \\A  years old. K riser 5" Easel. 
A pprox. 5 yrs. old, $500; D ensichron N o. 1, 
$200; O m ega D2-4/5 E nlarger with a 161 lens, 
$150; O m ega I) 4x5 E n larger w ith a 161 lens, 
$125; Apeco M odel 145 Plastic L am ina ting  M a­
chine like new. $275. C on tact M. L. S trauss, 
F a rt Photo  F inishers, Inc., 1706 W ashington Ave., 
S t. Louis, M o.

F or Sale; “ Poor M an’s A u tom ation” C hrom ega 
llead-uses 70MM and  120 film  m akes (1) 8x10

Quality Portrait Finish­
ing far Professional 

Photographers

NORTHEASTERN SERVICEA|NC.
Complete Service Includ- 
Ing school composites.

Satisfying you r “ hard-to-ploaso"  custom ers

755 Boylsfon St. • Boston, Mass. 02116
or (2) 5x7 o r (4) 3% x5 o r (4) w allets a t one 
tim e. Like new —used 3 weeks. M ade by H eller, 
as advertised  in this pub lication . Cost $1,825. 
Sell $1,400. F .O .B . C hardon , O hio  44024, Dave 
C haney  P roductions.

8x10 D eardo rff P o rtra it C am era  & S tand ex tra  
Barks Split Sliding C arriage  Inverted  Cone w ith 
S ynchro P ackard  S h u tte r  Like N ew — for this 
m onth  only $800; packing charge— additiona l. 
4x5 G rap h ic  View M odel II in excellent condi­
tion $130; 5x7 R em brand t w ith S liding C arriage  
$39.50; 4x5 S uper “ D ”  G raflex  190mm E k tar 
and  Case like new $265; 4x5 B&J Press 135mm 
Rapax 4.5 Synchro  $49.50; Ansco 57 P o rtra it 
C am era  1 or 2 exposure -new Bellows $65; 10" 
Im agon f/5 .8  the fine Rodenstock soft focus 
$150; 12" K odak P o rtra it f/4 .8  S ynchro S h u tte r  
Sam ple $155; 14" K odak C om m ercial E k ta r 6.3 
D em onstra to r $219.50; 12" B erlin G oerz D agor

6.8 S ynchro coated  $225; 6" G oerz D agor C om ­
pound S h u tte r  $39.50; 10" V erita r  Synchro  the 
fam ous soft focus $165; 12” B&L T essar f/4 .5  
coa ted  sharp  P o rtra it $115; M odel II K odak 
Processor Sam ple $120; No. 10 D ensichron Photo 
M ete r like new $250; Polaroid M 3 C am era  $295; 
4x5 O m ega D3 w ith 162 & 90mm R ap ta r  Lenses 
$345; Ascor T ra n sisto r P ortab le  200 W att Second 
$140; Seal J r .  M oun ting  Press Sam ple $50; A d­
am s R etoucher like new  $169.50; P ako P rin t 
F la tten e r  $125; T h is is a sm all selection of our 
large ever chang ing  stock. We exchange. E stab­
lished 47 years. T e ll us your needs— most likely 
we have it. G et o u r prices on new equ ipm ent. 
M id-W est P hoto  S upply  C o., 65 E. S outh W ater 
S t., C hicago, 111. 60601.
R olor 30x40 d rum  processor (7 '/j m in. process) 
m anual rep len ishm ent excellent condition  $2,000. 
We ou tg rew  it. W altz, th e  C am era  M an. Inc., 
P .O . Box 351, C an ton , O hio . (216) 455-9421.
C om plete  equ ipm ent to  establish studio , perfec t 
cond ition , $400. Also 46mm volum e school cam ­
era  and  com plete ou tfit, $150. Also Speed G ra p h ­
ic, 4x5, case, 12 holders and  20 developing 
hangars only $150. R eply Box 810, T he  P rofes­
sional P ho tographer.

EQ UIPM EN T W ANTED
U sed retouch ing  m achines —  quo te  m ake and  
price. C am era  A rt. Box A, Lew iston, M inn. 
Phone 507-523-2445._____________________________
70mm x 100’ N ikor Reels, R etouching  M achines 
S ta te  price desired. W rite  C am era  A rt, Box A, 
Lew iston, M inn .
C ollecto r needs ap p ro p ria te  lens fo r circa  1900 
8"  x 10" view cam era . E rnest P urdum , P .O . Box 
37, M offe tt F ield. C alif. 94035.

SA LES AIDS
W E D D IN G  A LBU M S S H IP P E D  SAM E DAY. 
G old S tam ping . F R E E  C A T A LO G . PH Y LM A X  
C O ., 15 N . M ain  S t., R ando lph , M ass. 02368. 
Raised le tte rs; Business C ards, S ta tionery , etc. 
Sam ples, bargain  price list free. P ioneer N P-8, 
Island  P ark , N . Y. 11558.
A LB U M S! W edding, com m ercial; p h o tog rapher 
and  custom er’s nam es in gold. M O U N T S . Sales 
Aids. F ree C atalogs! C R E S T W O O D , 3601 W. 
71st, P ra irie  V illage, K an . 66208.
W H O L E S A L E  C U S T O M  F R A M IN G  service. 
Jo ined  fram es or m itered  pieces supplied . Also 
hand -cu t and  d ie-cut m ats. C o rner sam ples ava il­
able. F or add itiona l in fo rm ation . W R IT E : M ichel 
M fg. C o., 4664 N . Pulaski R d ., C hicago, III. 
60630._____________________________
P rin ted  form s to prom ote Bigger an d  B etter Sales 
fo r the p o rtra it p ho tog rapher. Also a com plete 
line of pho tograph ic envelopes. W rite  fo r F ree 
Sam ples. N O R M A C  P R IN T IN G  & E N V E L O P E  
C O R P ., 417 L a faye tte  S t., N ew Y ork , N . Y. 10003. 
P H O T O M O U N T S : Send $2 L arge asso rtm en t 
folders, easels. W E D D IN G  A LB U M S — beau ti­
ful selection. W holesale price list. R obin M ounts, 
245D Seven th  Ave.. New Y ork , N , Y. 10001, 
M odel release form s. $1.00 per h und red . T he 
H i-M ark  C o ., 1306 N . W ilton PE, H ollvw ood, 
C alif. 90028.
A LBU M S, FRA M ES, M O U N T S , E Q U IP M E N T , 
S U P P L IE S  direc t from  d is tr ib u to r. (P P  of A 
m em ber.) Enjoy sam e discounts as biggest studios. 
K E Y ST O N E . 1153 Sum m it Ave., je rse y  C ity ,
N . J . 07307,_______________________ _____________ _
P hotom ounts from  m a n u fac tu re rs; low prices; 
fast service; 3/2x5 fo lder, $4.40 fo r 100; 5x7, 
$6.60; 8x10, $13.20; 100 lots; free  sam ples. Penn 
P hotom ounts. G lenolden, P enna. 19036.

M ISCELLA N EO US
G reate st idea ever devised fo r p h o to g ra p h er’s 
advertis ing! (Brings in business.) F ree b rochure. 
Simon C o.. Box 236. D ep t. LD , 85 H astings-on- 
H udson, N . Y. 10706.__________________________
P lastic L am ina ting : 2'/4x3'A o r  less, 10c up  to  
3x4 15c. M inim um  $1.00. Postpaid  24 ho u r serv­
ice. Send rem ittan ce  w ith p rin ts  to  P lastic Serv­
ice, PO  Box 45, O akdale , M ass. 01539.
PP of A R eference H andbook designed to  keep 
p rin ted  m ateria l im m ediately  w ith in  reach . Bind­
er has eight subjec t dividers fo r easy indexing 
and  filing  of PP  of A reference m aterials . Price 
$3 each postpaid . O rd e r d irec t from  P P  of A, 
1090 Executive W ay, O ak  Leaf Com m ons, Des 
Plaines. 111. 60018.
M ake M oney w ith the new Photo-C harm s. 
C o un te r display upon request free. O ver 200 
PP of A m em bers sell them . W rite R alph  T ay lo r 
P ho tography , G reencastle , Ind .

NEW 1967 PROFIT CATALOG is ready!
•  Photo Mounts •  Cold Gold Machine
•  Albums •  Family Plan Album
•  Plastic Frames •  30 Pages of Ideas
•  Composites •  Artist Pallets

Will be mailed upon request 
on professional letterhead.

CALLEN MOUNT CORP.. 21S Ocean Ave., Jersey City. N. j.

INDEX TO ADVERTISERS
The Professional Photographer 

August 1947
American Printing and Envelope Co. .............. 95
Analite (Ehrenreich Photo-Optical) ................. 86
Atkinson-Stedco Color Film Service .................  93
Auto Color .............................................................. 73
Bremson Photo Industries........................Cover III
Bronica (Ehrenreich Photo-Optical) ...........  10
Brooks Institute of Photography...........................27
Burke & James ..    89
Burleiqh Brooks, Inc..........................  76
Callen Mount Corp........................  96
Calumet Mfq. Co.................................................... 75
Camera Publishers ................................................. 68
Carlan School Portrait Serv ice ..........................  71
Carson. Daniel J. Associates 95
Clarke Co..................................................................  95
Cole. K e ith ................................................................ 82
Coleman Enq. Co.. Inc............................  6
Concourse Products Co ....................  93
Curry Edward P. $ Associates . . . . . . .  86
Custom Color Processing 95
Customcraft Color Service ................ . . . . 93
Dexter Press. Inc..................................... .69
DuKane Press. Inc....................    84
Durst (Ehrenreich Photo O p t ic a l) ....................... 28
Eastman Kodak Co. ...................... 15. Cover IV
FasCOlOR ................................................................70
Fotomatic Corp. ....................................................... 77
Gaehler Co. Walter 86
Gani Co.. A. J.  95
General Analine & Film Corp.........    67
Gettol Products Corp. . ...................................  93
Gittinqs. Inc.................................................................14
Glenn. P eter.........................................   83
Graflex Inc.............................................................  22
Heico. Inc......... ...................    18
Heller J. Carleton 68. 95
Hertzberq-Monastery Hill 8indery ................... 72
Hoffman Camera Corp. ........................    95
Hyran, Inc, .............    7
Kier Photo Service ................................................. 82
Klinq Photo Corp. ,   80
Laskey ...........................  93

Lefler School of Color
Lisco Products Co.........
Luminos Photo Corp. 
McGrew Printing Co.

.............................. 90

.............................  84

.............................  58

.............................  63
Mamiya (Ehrenreich Photo-Optical) ...............  17
Maureen of Hollywood .......................................  95
Meisel Photochrome Corp., Inc..........................  16
Mellers Photo Labs, Inc......................................... 68
Monkey Color Inc.................... 8.9
Mulson Studios ......................................................  95
National Color Lab ..........................Cover II, I, 2
New Enqland Portrait Service ..........................  93
Nikkor (Ehrenreich Photo-Optical) ................... 62
Nikon (Ehrenreich Photo-Optical) ............... 12, 13
Northeastern Portrait Service, b.c..................... 96
Nuclear Products Co.............................................  90
Osborne Laboratories ...........................................  90
PP of A Insurance P lans................................. 91, 93
Pail lard Inc...............................................................  47
Pako Corporation . .............................................  71
Photoart Service ....................................................  92
Photo Research Corp..............................................  74
Photoqenic Machine Co. ....................................  3
Photographers' Color Service ............................  48
Photo-Tech ................................................................ 95
Pierce Co.. The ......................................................  81
Professional Color Laboratories ........................  65
Quaker Photo Supply .............................    90
Rolyn Corp................................................................  89
Senrac Enterprises. Inc............................................. 95
Shafran Portrait Co ...............................................  93
Simmon Omeqa, Inc............................................... II
Soarkletone Photo Service . .............................. 85
Speedliqht Service ............................................... 95
Spotron (Ehrenreich Photo-Optical) ...............  64
Stern & Co..........................................    95
Stockwell. Bill ........................................................  49
Studio Sales & Service Inc......................................55
Supreme Photo Products Co., Inc. . . .  4
Thaver & C hand ler................................................  93
U. S. Plastic Corp..................................................  93
Vivi Color ...............................................................  03
Wahnon. Ted ...................................   95
Wallace Laboratories ............................................  77
Williams Film Holder Repair .............................  93
Woehrmyer Printing Co......................................... 7l
Wyman Engraving Co.............................................. 90
Zeiss Ikon/Voiglander ..........................................  19

SUBSCRIBERS 
PLEASE NOTE

To subscribe to THE PRO FES­
SIONAL PHOTOGRAPHER mail 

; this form with your payment, and 
; check one: 0  new subscription.

B renew my present subscription.
Jill_________________

M a il to: Professional Photographers 
of America, Inc., 1090 Executive 
Way, Oak Leaf Commons, Oes 
Plaines. Illinois 60018.

in the U S A. and possessions. 
$6 00 foreign. PP of A member­
ship includes subscription to THE 
PROFESSIONAL PHOTOGRAPHER
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CHANGE OF ADDRESS
If you’re moving, please let us know six weeks before 
changing your address. Place magazine address label here, 
print your new address below. Please address all cor­
respondence. change of address notices, and subscription 
orders to the Professional Photographers of America, 
Inc.. 1090 Executive Way, Oak Leaf Commons, Des 
Plaines. Illinois 60018.

8

name (please print)

new address

city state zip
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54,000,000 SCHOOL CHILDREN IN THE UNITED STATES
...and NOT ONE of them is photographed by BREMSON PHOTO INDUSTRIES
. . .  because

BREMSON PHOTO IN D U STR IES  
is a “partner” , not a competitor. . .to YOU, 
the professional photographer!
I he only company whose services are designed exclu­
sively for the Professional Photographer!

The impressionable mind of youth gives lasting 
memory to the momentous moments of “school- 
picture-taking-time.” From kindergarten to college, 
school pictures serve as a graphic diary that cap­
tures growing-up in a true-to-life, informal wav. The 
student, parents and relatives treasure them . . . and

more-than-often remember their school photographer 
when other photographic needs arise!
That’s why Bremson Photo Industries believes that 
a School Package Program, designed exclusively for 
the Professional Photographer, is a most important 
supplement to your regular studio business!
A School Package Program can protect your senior 
business . . . w ill advertise your studio in every home 
in the community; and, because they are only infor­
mal year-to-year remembrances, school pictures will 
open the way to many fine portrait sittings, family 
groups and other regular studio business!

B R E M S O N  P H O T O  IN D U S T R I E S
W A L N U T  A T  F O R T Y - T H I R D  • K A N S A S  C I T Y  M I S S O U R I  6 4 1 1 1

Originator of LUSTRE-PAK and WONDERCOLOR Premium Quality School Package Programs for the Professional Photographer.



Kodak color film, paper, chemicals, equipment . . . made together to work together.

First didc. When a picture has a precise visual idea to com­
municate to the trained observer, there can be no imprecision 
about the means of communication.

Kodak color systems ore precision. Their components are 
researched together, made together, controlled together—to 
be used together. The photographer who uses Kodak color 
mateiials is free to seek visual truth. He need be concerned 
only with what is to be expressed — not with the means of 
expressing it.

Our concern is with the assistance we lend by providing 
the uniformity and predictability of the means.

I,AS I MAN KODAK COMPANY, Rochester, N.Y.


