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Matter of fact he's one of the
peopie we value most. He

works on our dye-transfer prints,
where “hurry” is a forbidden
word. We are one of the few
color 1abs in the country who still
offer this connoisseur's craft.

We do it for two reasons.

This man s
so slow
only one
color lab
would keep
him on

the payroll!

Ours.

It remains the finest color

reproduction method available

to the professional photographer.

And, it allows you two color
finishes to sell, a welcome
merchandising advantage to
combat the customers’
traditional resistance to the

highest-priced product line. We
even have a free booklet “How
To Sell Dye Transfer Color".
Write for it. Take your time.

Gittings, Inc.

Custom Color Finishing
3327 D’'Amico, Houston, Texas 77019

An idea of dye-transter prices? An 8 x 10, $30., Duplicates $10. inc luding Gittings' famous mounts, tissue, gift box.



[s Jerry Schatzberg

“the system”?
Or vice versa’

»»0 don’t really know.

3ut let us explain. “The system”
we refer to is the Hasselblad
system. And it offers the photog-
rapher a unique and complete
combination of interchangeable
components that allows for
greater versatility than anything
called “camera.”

Because it does

and 500mm lenses,
there’s nothing vou
can’t take. And
when they’re all
Zeiss, with manual
and automatic dia-
phragm, and cou-
pled EVS system,
you know you're
shooting with the
best. And interchange-
able backs. If T didn’t

have ‘the system,’

['d have,

three

cameras

with different

film. Not for me

‘The system’ has

4 interchange

able magazines,

3 for roll film,

one for cut film,

So I can go from color

to black and white,

say,
four
llb,‘]l!l‘l'

or

more, photographers depend on

it more. To the exclusion of “cam-
eras.” And after-a while we won-
der whether they become part of

it, or it of them? We asked Jerry

Schatzberg.

Y
sz. I've gotten to de-

pend upon ‘the system,”” he said.
“It's versatile enough to mini-
mize my need for anything else.
When you're on the job you just
can’t lug around anyvthing extra.
‘The system’s’ got it all. Like six
interchangeable lenses. When
you've got 50, 80, 120, 150, 250,

indoor to outdoor film, mid-roll.

Loy
iewfinders, too. ‘The

system’ lets me see the shot the
way I want to see it. (Not any one
set way like with ‘cameras.’) It
gives me a choice of eye-level
prisms, magnifying hoods, reflex
prisms. The works.

‘s
V»Iwn you've got all

that going for you, vou just don’t
need much after a
while I don’t think about

the mechanics of how
I'm shooting. I only

"l.‘!‘. -\."

atzbery,

part g_f

e ( I hlod (
14, 1
fuing hood and |
think about shooting. You might

say ‘the system' becomes an ex-
tension of mvself."”

rl\
here's our answer:

“The system" part
'11.~|!'I’l'j- Schatzberg, [t never wels
in the way of the picture, It leaves
the photographer free to see, to
feel, to shoot. Take b cameras out
with you. See how much or how
little they get in your wayv. You'll
let “the system” become part of
you.Forliteraturewrite : Paillard
Incorporated, 1900 Lower Road,
Linden, New Jersey.
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CUTTING YOUR TAX BILL NOW!

by Harold |. Aihe Alternatives to reducing your income tax
must be taken before the tax year ends

EYE ON INDUSTRY

Professional views of the mechanized world comprise a new pho-
tography exhibit now available for showing locally.
EDUCATION FOR PHOTOGRAPHERS — WHAT'S LACKING?
by C. Willtam Herrell, Ed.D Why the “cream” of the high
school crop does not enter photography, and what we can do
about it,

EXTRA EFFORT DOES IT!

by Sherwyn K. Bloome — To make up for the loss of formal
bridal portraiture the studio must, of necessity, offer truly pro-
fessional bridal-candid service to its customers,

MOTION PICTURES FOR STILL PHOTOGRAPHERS — PART 2
by Jack Bebrend — Some of the things to look for when select
ing @ motion picture camera for professional work.

BE A BETTER PHOTOGRAPHER

by Henry Elvod — In trying to upgrade our profession and edu-
cate the public to the fact that photography is a profession, we
must set out on a three-fold course,

PP of A HEADQUARTERS BUILDING REPORT

by Wesley E. Bowman, M.Photog. — Construction is proceed-
ing rapidly. Cornerstone laying ceremonies will be this month,
PP of A SCHOLARSHIPS — 1965

SPACE PHOTOGRAPHY

ADVERTISING & SELLING SECTION

Tip Sheet” for portrait studios No. 32

EARNING FAYORABLE PUBLIC RELATIONS

by Bevvin A, Jobnion, M.Photog The function of selling is
vital to anyone’s public relations — and business — success

PP of A WORKSHOPS

PRECISION LIGHTING BY REMOTE CONTROL

by Kennerh C. DeGroff he Orbi-Tron system permits the
photographer to control movement of lights from the camera
THE FORENSIC NETWORK

The 15th issue of this quarterly newsletter is published in the
interest of a growing segment ot the protession

IDEA EXCHANGE — "Cutting Film and Paper to Size"

by Donald M. Schwarm

INTENSIFYING GROSSLY UNDEREXPOSED NEGATIVES

by lamer Surges and A. ). Gradran

PRINT EXHIBITION RACK

by Kennmie Gullion How to construct print racks from a design
credated for the Professional Photographers of Indiana
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cover

The scientist’s note began, “"Preferential solvation of the neutrali
zation products The notes were translated into the cover
photograph by Edward C. Boczon, Senior Photographer, Esso

Research and Engineering Co., Linden, N. J. The photograph is

ovide mformation on Esso’s basic re-

one of a series to help §

search activities 1o sgentists 1in education, ::IJH\U\' and govern-

ment. The mixture of colors was created by placing several flasks,

contiining vanious colored liquids, behind the main subject (also

a Hask, containing a yvellow hiquid). Hlummation was two 500w
DX( ;‘!‘-'v'--Hu.\.;\_ cach bounced off white background material
at 4% Hasselblad 500 € camera with 80mm Planar, plus 1.0

Proxar close-up lens; film was Ektachrome High-Speed, Type B
Four-color halttones, courtesy Esso Rescarch and Engineering
Co. A special exhibit of photographs from industry is now
available for showing to the public. Sec Eve on Industry,
page 47
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rY[lllR CUSTOMERS ADVERTISE Yﬂn

We are PARTICULAR about the quality of
our customers are satistied

will BUY MORE!

Our work

because their customers
o Developing Sheet and Roll Film « Proofing

o Retouching o Printing o Light and
Heavy Ois o Copying and Restorations

Send for Information and Price List

ORTRA SERVICE

LAND

77 N. WASHINGTON STREET
BOSTON, MASS. 02114
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July 23-28, 1967

PP of A
Jan. 24-26, 1966

deminar, Savery

CALENDAR
Sales Promotion
Hotel, Des Moines,
lowa
Jan. 31-Feb. 2, 1966— Vancouver Man-
agement Workshop, Georgia Hotel,
Vancouver, B. (
June 1, 1966
ceipt of entries in the 75th Exhibition

Closing date for re-

of Professional Photography
Aug. 7-12, 1966 75th PP of A In-
ternational Exposition of Professional
14th National In
lustrial Photographic Conference, Con
rad Hilton Hotel, Chicago.
PP of A Exposi
tion, Hilton Hotel, Portland, Ore
Aug. 4-9, 1968 PP of A Exposition,
Conrad Hilton Hotel, Chicago.
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news and notes

Corp., Lexington, Mass.; Dr. David P.
Habib, Tecnifax Corp., Holyoke, Mass.: Dr
Albert Q. Butler, Mallinckrodt Chemical
Warks, Inc, St. Louis: John H. Mulder,
Eastman Kodak Co., Rochester, N. Y.: Dr
William Stanton, E. 1. du Pont de Nemours
Corp., Wilmington, Del.; Al LaFave, Xerox
Corp., Rochester, N. Y.: Robert Bieling,
Bell and Howell Co,, Rochester, N. Y

AWARDS FOR WHITE, CRABTREE

Dr. Deane White, Associate
Director of Division of Photo
Products Department, E. 1. du Pont de
Nemours & Co., Inc,, has been awarded the
1965 Medal Award of the So-
ciety of Motion Picture and Television En

Rowland
Research

Progress

gineers, the premier award of the Society

John 1. Crabtree, Hon.M Photog., has
been Membership in

SMPTE, in recognition of “his many years

awarded Honorary

manifold contributions to both the

ind his

i to

xpans t photographic science anc
he of Society Mr. Crabtrec
was intendent of Research,
I ster N \
th 1 1957. He was

M Ph nog
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(Turn to page 10)
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THINK Lol

KLING PHOTO CORPORATION

Think you can't afford the best? Think again! You can't
afford less if you hanker for the big money—shooting the
big color jobs for the big boys. And we're not just talking
about the look of success and the prestige that goes with
owning Linhof equipment. We're talking about results
sharp, beautiful color prints in any size enlargement—the
kind that only the large negative delivers. This is the kind
of photography demanded today in industry, advertising,
science and research. This is the kind of results that you
get with Linhof

So if you're really serious about going after the big money,
follow the lead of the world's most successful photog-
raphers . .. start thinking big...start with a Linhof!

K I.XING PHOTO CORPORATION

257 Park Avenue South

Send 25¢ for exc
four-color
complete |
tography
tions of latest
cessories and tripods

] (25¢ enclosed)

NAME

ADDRESS

CITY

New York, N. Y

Please send |

10010

inhof 48 page brochure,

STATE zip

L—--—--——----——-—-J

257 Park Avenue South,

A BERKEY PHOTO COMPANY

New York, N. Y.

10010



Consider the possibilities for making
your black-and-white prints more
attractive, more effective by working
with different papers. Consider the
possibilities that are presented by being
able to choose the combination of surface,

tone, and contrast that gets the
most out of every subject

There are no fewer than 175 combinations
of stock tint, surface, printing grade,

and weight available in Kodak black-and-white
papers. Count them for vourself in the

KopbAk Master Darkroom DATAGUIDE.

(Price subject to change without notic
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shows 175 ways to make better prints

Many a print that looks merely good on a smooth, white paper,
will be great on a paper with a tapestry or tweed surface with
cream base and warm tone. One which might require excessive and
difficult retouching on F might look fine unretouched on R. The
brilliance of Y surface can sometimes add an important bit of class.

You can have all this variety, and consistency too, because all 175
combinations are Kodak combinations. They're all made to the
same Kodak standards of uniformity. You can accurately predict
results, because every paper works perfectly with the Kodak
chemicals and techniques you are familiar with. And there's a
Kodak Technical Sales Representative behind every one,

in case you have questions.

See your Kodak dealer, count the 175 combinations shown in
the Kopak Master Darkroom Datacuipe. (While you're counting,
note all the rest of the valuable information in this little
encyclopedia. You might even want to buy it!) And then invest
in a few boxes of better prints.

EASTMAN KODAK COMPANY, Rochester, N.Y. KOdak
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NEWS from puge 6

ago when it was decided to climinate hav

ing all photography students take the same
courses in the first year, The change was
mide so that students who wished to ma
jor in one of three areas of study pro
fessional photography, photographic illus-
tration, and photographic science and in-
strumentation would have different pre-

paratory courses

PROFESSIONAL ARTS DEGREE

A Bachelor of Professional Arts degree is
being offered by the Brooks Institute of
Photography, Santa Barbara, Calif. Designed
for students interested in careers in prt|f('\-
sional photography, the BPA degree pro-
gram combines the regular seven-semester
course at Brooks with 30 semester hours in
the liberal arts at the Junior ul“t'g(' or col-
lege level.

JAPAN CAMERA SHOW

The first Japan Camera Show in the
nation’s capital will be held Oct, 28-30,
at the Washington Hilton Hotel, Accord-
ing to Makoto Mori, Director of the Cam-

era Division of the Jupun Light Machinery
Center, sponsor of the show, over 24 manu-
tacturers and tnibutors of photo equip
ment will purtiapate, exhibiting some 200

lucts

‘\in.!.q': IPhIC Prox

NEW HOME STUDY DIRECTORY

Fhe rtevised and recently published 1965

edition of the "Directory of Accredited Pri
vate Home Study Schools™ lists schools
and more than 300 training arcas i which

It looks like a library book, but...
assemble this album

in your studio.

Pages are easy to insert

... and a snap to remove.

PROFESSIONAL ALBUMS

Perma Bound has all the beauty of a
permanently bound book, the versatility

of a looseleaf album.

If you're not already featuring Perma
Bound, order a sample today. Simply
specify flush or reversible. Money back

guarantee!

lllustrated brochures and price list

available upon request

Territories open

TO PHOTOGRAPHY

¢ e f +
n aver \ 5T

ls a portrait than a crypt or gilded urn
Now in an slbum on a treasured page
Is an image that cannot grow dim with
1ge.

Leo Martin Stratz

MEm

v

ART LEATHER MANUFACTURING COMPANY, INC.
37 Moultrie Street, Brooklyn, N.Y. 11222

offered. Eight schools offer
visual aids and camera repair

\u!\lul\ are
photography,

bjects include ad-

stbjects. Other

ti television, art appreciation, plus
those on business and management
All schools listed are accredited by the

1ssion of

Accrediting Comm )
Home Study Council, which has the approv-
al of the U, S. Oftice of Education

T'he new Directory is available from the
National Home Study ¢il, 1601 18th
St., N. W., Washington, D. C. 20009
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SPSE SYMPOSIUM SCHEDULED

The Society of Photographic Scientists and
Engineers will hold a symposium, "Pho-
tography in Informative Storage and Re-
trieval” Oct. 21-23 in Washington, D. C,,
at the Marriott Twin Bridges Motor Hotel
The session is designed to present various
photographic and electronic aspects of direct
interest to the designer, manufacturer and
user of photographic materials and equip-
ment. The Symposium will ke co-sponsored
by the Army Research Office, Department
of the Army.

FIRE PHOTOGRAPHERS ORGANIZE

Over 100 fire photographers met recently
in Chicago at their second yearly seminar,
and announced formation of the Interna-
tional Fire Photographers’ Assn

Chief George Schuller of the Chicago
Fire Department Photo Unit was chosen as
the organization's first President. Edward
Troch, also of Chicago, was installed as
Secretary. The membership and  steering
committee for the new group consists of
Richard Bird, Los Angeles, Chairman;
Robert Meeker, Newark: Alfred Bysiewicz,
New Haven, Conn.; Thomas Tait, Phoenix:
Doug Jehan, Hamilton, Ontario.

Much of the credit for development of
fire photography in Chicago goes to a non
fireman, the late Andy Lester, who was dis-
trict photographic sales manager for Graf
lex, Inc. in the area for many years. For his
efforts,
lex with the establishment last vear of the

Andy Lester Memorial Award to be given

Lester has been honored by Graf

(Turn to page 14)



Ifyou don’t need the
interchangeable film
back of the Bronica §,
here'sabeautiful way
to save $85.

.

Buy the new Bronicc
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NOW THERE'S A GOSSEN PRECISION METER FOR EVERY NEED

14

HILING PHOTO CORPORATION 257 Park Avenue South, New York, N. Y

NEW

from

the

super

sensitive

only

%

Now there's a Gossen exposure meter for everyone in every price range. For
all you serious photographers who have yearned to own the fabulous Lunasix*,
but really don’t require its super extraordinary sensitivity, the new Gossen Super
Pilot CdS is perfect! There's nothing else in its price range that compares with
its quality—precision—features.

So, if you are ready to plunk down up to $50.00 for another make exposure
meter— don’t! Buy yourself the Super Pilot CdS and pocket the difference. It's
made by Gossen, the first name in exposure meters. You can’t buy better than that!

SPECIFICATIONS: Reads reflected or incident light (with sliding hemispherical diffuser) m ASA
6 to ASA 12500 m f/1 to f/45 m Exposures from 1/1000 sec to 2 hrs. m Cine speeds from 8 to
128fps mEV -~ 6 to 24 m Accurate 30* measuring angle m Two full measuring ranges: NORMAL
and LOW LIGHT m Needle lock for low light readings @ Buiit-in battery tester m External zero
adjustment ®m Footcandle conversion table ® ghs only 53% o2, ® Handsome two-toné gray
finish W Shock-resistant jewel bearings m Complete with mercury battery (Mallory PX 13), Leather
Eveready Case and Neck Strap

Solcrt— Lunasix
1Yz 0Z. HEAVYWEIGHT TOPS THEM ALL!
$179%0 $6300

A BERKEY PHOTO COMPANY
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$3975

WITH MALLORY BATTERY
LEATHER CASE
AND NECK STRAP

Sixticetor
COLOR TEMPERATURE
METER 54750

*« 10010

NEWS from page 10

annually for an outstanding series of fire
photographs. The Andy Lester Memorial
Award for 1964-65 went to Chester Bogen,
Evergreen Park, 111

TRAVELING EXHIBITIONS

The schedule for traveling photography
exhibitions from the Smithsonian Institu-
tion, Washington, D. C., through November
includes:

“The Color of Water' Harvard University,
Cambridge, Mass., through Nov., 7; ""The Nile'”
— University of Missouri, Columbia, Mo., Nov.
6-28; ''Charles H. Currier: Victorian Photog-
rapher’’ — Dartmouth College, Hanover, N. H.,
Nov, 20-Dec. 13; "The Eloguent Light II"" —
The Mobile Art Gallery, Mobile, Ala., Nov. 22-
Dec. 22; “"The Color of Water™” University of
North Carolina, Raleigh, N. C., Nov. 20-Dec.
26; “Images of War" University of Nevada,
Reno, Nev., Nov, 27-Dec. 19: ""African Folk-
ways of Angola and Mozambique'’ Concordia
Teachers College, River Forest, 1., through Nov,

7; "'The Eloquent Light I'' — George Eastman
House, Nov. 1-Jan, 16, 1966 ""The Face of Viet
Nam'’ Wisconsin State University, Whitewa-

ter, Wis,, through Nov. 21.

KEN HEYMAN EXHIBITION

The Smithsonian Institution has an-
nounced the opening of the photographic
exhibit, "Children of the World” by Ken
Heyman, to be on view through Dec. 8, in
the Special Photographic Exhibits Gallery
of the Museum of History and Technology,
Constitution Ave, and 12th St., N. W,
Washington, D. C.

PP of A EXHIBIT DEADLINE

Plan now to submit entries to the
75th International Exhibition of Pro-
fessional Photography. It is not too
soon to begin collecting prints and
transparencies that are potential en-
tries. Deadline for receipt of entries
18 June 1, 1966.

ELECTIONS

NAPET

Howard A. Lowe, Denver, has been
elected President of the National Assn
of Photo Equipment Technicians. Lenny
Strauss, New York City, was elected Vice
President. Martin Strauss, Washington,
D. C, continues as Executive Director and
Secretary, with Marco Di Giovanni, Union,
N. J,, continuing as Treasurer.

YOUTH PHOTOGRAPHY CONTEST

For the first time in the 1l.year history
of the annual West German Youth Pho-
tography contest, the event will have the
patronage of the President of the Federal
Republic of Germany, Dr. Heinrich Luebke,
In writing the preface to the contest an-
nouncement folder, he said, “Photography
pleases, educates and trains in a visual lan-
guage understandable all over the world.
Dealing with images promotes the ability
to observe, the practice of accuracy and
artistic activity as well."” The contest is open
to West German youngsters 10-23 years of
age with results to be announced in Decem-

ong the prizes are ten air tours to
various European capitals

EXPAND RESEARCH FACILITIES
Excavation work has begun on a multi-

million dollar addition to the facilities of

(Turn to page 84)



WANTED: Four-Eyed Inspectors

MPC color prints are inspected so many
times for so many things, that four-eyed
people would make ideal inspectors.

Think how quickly such a man could
check a print for composition, color balance
and retouching. Or for local color control
and airbrush corrections, texturing, mount-
ing and spraying.

Processing ¢ Slides ¢ Ektacolor Prints e Duplicate Transparencies

Meisel Photocrme Corporation

Unfortunately, we've never managed to
employ enough people with four sets of
eyes. So, we settled for the next bhest thing:
have all prints inspected by several people,
several times. It costs us a little more, and
takes a little longer. But it makes for very
good color prints.

That's what you want, isn't it?

!

1330 Conant Dallas, Texas 75222 Area Code 214 MElrose 7-0170
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Fidelity Deluxe Holder features a
rugged all-metal inner core. More-
over, its focus is so sharp, Fidelity
surpasses A.S.A. specifications!

LIGHTWEIGHT, LIGHT-TIGHT!
THINNER than old-style holders!
® GUARANTEED 2 YEARS!

® LOWEST PRICES, T00!

2%x3%, 4% 4x5.,..94.80

Somrsiisia B3 7. 6.80
8x10...15.00
or less

write for Free Brochure!

[IDELTY wre.co.

1614 VICTORY BLVD. » GLENDALE 1, CALIF.

ENN

TABLE TOP DRYER
PAKONOMY MODEL 18SS

Despite what you may think, the United
States is not the exclusive property of the
labor unions, the politicians, the Demo-
cratic Party, the Republican Party, Congress,
or even the White House,

The nation belongs to us all, including
you. And we should all have our say in de-
ciding what way it's going.

If you don't like the way the present
89th Congress has been rubber-stamping
legislation injecting the Federal government
into local affairs or economic problems for
which private enterprise has more effec-
tive and less costly solutions, what are you
going to do about it?

Sulk? Grouse to other members of your
foursome on the back nine? Or complain
to fellow members on the porch of your
country club?

Or are you going to work?

This brings up a subject that is anathema
politics, But it
shouldn’t be. Politics is the art of dealing
with people, of convincing them that your
views are right and in the public interest,
and of persuading them that it is to their
;h'\.lm.lpc to join with you in getting your

proposals accepted.

to many business leaders

ooao

The Dryer with
Many Advantages

VERSATILE . . . Dry color or black and
white in all print sizes to 16" x 20".

QUALITY BUILT. .. 18" stainless steel
chrome plated drum, fold-down feed
table, apron speed selector, thermo-
stat heat control, ruggedly built
frame.

SMALL/PORTABLE . . . Carry it from

where space may be a

This involves working with the party of
your choice in partisan activities. It would
require time, energy and intelligent plan-
ning. It may also require money, too, but
we would like to place greater emphasis
on work because all too many businessmen
think that all they have to do is write a
check to meet their civic responsibilities.

The Chamber of Commerce of the United
States, of which the PP of A is a member,
for years has been urging businessmen to
become active in politics. It has even started
its own program — the Action Course in
Practical Politics — which is a kind of do-
it-yourself method of entering the political
arena.

Many business leaders and their employ-
ees have taken advantage of the Course, All
too many have not.

But now is the time for action, The 1966
Congressional elections are little more than
a year away. It won't do to wait until next
September or October to start thinking about
what candidate will do the most to promote
our national security and keep our private
enterprise system strong and expanding.

The political pros of both parties know
this.

So should you.

For more information about the Action
Course in Practical Politics, write to the
Chamber's Public Affairs Department, 1615
H Street N.W., Washington, D. C. 20006.
A pamphlet, "What Members of Congress
Say About the Action Course in Practical
Politics," informative. Letters

may prove

from Democratic Chairman John M. Bailey
and GOP Chairman Ray C.
cluded. Single copies free.

Bliss are in-

The Pakonomy 18SS Table Top Dryer is the answer to print
drying needs where high quality results must be maintained;

roblem, and where budgets are small.
Now, enjoy all the advantages of the bigger Pakonomy dry-
ers through the use of the electrically-heateg

The drum is the same high quality stainless steel chrome

Table Top model.

place to place—only 63 Ibs.

plated seamless type used in the line of Pakonomy Dryers. Dry

35 to 40 8" x 10" B/w s.w. prints per hour at apron speed of 5"
per min.; or 20 8" x 10" Color or B/w p.w. prints per hour at the
speed of 3" per min. Call your Pako Distrigutor now or write to
Pako for full information.

INEXPENSIVE . . . Low purchase and
operating cost.

PAKO CORPORATION

6300 Olison Memorial Highwag
Minneapolis, Minnesota 5544
PAKO FOR PROGRESS
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THE
fashion

angle

by Emilie Romaine, M.Photog.

The success of portrait photogra-
yhers depends more and more on
ashion trends. Readers may contact
Mrs. Romaine at Moulin Studios, 181
2nd St., San Francisco, Calif. 94105.

OR THE PORTRAIT PHOTOGRAPHER to at-
tain the status of the fine portrait painter
he must know something of art principles.
He must be able to make portraits that in-
terest people who do
not know the sub-
ject pictured. Photo-
graphs that create
beauty and emotion
in the eye of the be-
holder will not only
hang in exhibits but
will have long last-
ing value like some
paintings.
Painters who be-

Emilie Romaine came great artists
differed only from the other painters of their
day because they had greater sensitivity and
a realization that they wanted their pictures
to say more than, “This is a fine likeness
of Madame."

They painted for the entire world, not
just for the subject even though she was
to pay for the painting. And this gave the
painting its great value; presuming, of
course, that the painter had mastered his
technique.

To be a great photographer we must
parallel the goal of the artist. We must at
least practice each time a person comes
to us for a fine portrait,

First we must decide, “How shall I pho-
tograph this person?” Even the painter must
do this. We search the character of the
subject to visualize what we are after. Then
we apply our tools and technique to cap-
ture what is most individual and exciting
about our subject.

We control the contours, emphasizing
the good lines with subtle contrast, letting
the other less worthy lines disappear by
blending tones.

Only Medium Differs

We use every inch of film . . . it's all
an integral part of the picture. Every inch
must have its own interest or support the
part of the picture that does.

We have all the elements of a great
picture as does the astist. We can play
curved lines against straight, rough textures
versus smooth, cool colors and warm hues
Only the medium differs.

Lighting can make forms flat or round,
whichever we prefer. With lighting we can
simplify detail, showing enough pattern and
detail for identification but not so much as
to create a record.

Every line is important whether it be in
the face, the folds of fabric or the back-
ground. Compositional lines can hold a
picture together or tear it apart. Tonal
values can do the same.

These are the principles that, if followed,
can take a picture out of the ordinary into
the art field.

Notice that nothing has been said about
relaxing the subject or developing an ex-
pression, Her life has already accomplished
the form of her face and character. Imagine
a painter telling his subject a joke to stimu-
late a lasting expression? A musical back-
ground can be inspiring, but otherwise we
need only set up our picture, arrange the
subject and indulge in normal conversation,

Not all sitters are suitable subjects for
a great portrait, although if we study great
paintings we see that the face of the model
is often no more important to the success
of the picture than the rest of the painting.

When confronted with a homely subject
we sympathize with the great painters of
royalty assigned to make portraits of sub-
jects like the fat, unattractive Queen Victoria.

TRY NCL...
You may help us to write our next ad!

We might profit by the way one painter
solved his problem of painting a Czar. This
was to be a full-length portrait, which meant
it would be almost life-size. The Czar had
one leg which was considerably shorter than
the other, a crippled arm which he could
extend only partially and a perpetual squint
in one eye. Not daring to alter the Czar's
appearance the painter faithfully recorded
his afflictions. The Czar took one look at
the finished painting, promptly ordered the
artist executed and called in another painter.

Carefully avoiding the mistake of the first
painter, the second artist showed a hand-
some, beautifully proportioned leader. "This
stormed the monarch who
(Turn to page 99)

1s ridiculous!”

ore important than the time we can save by depending on

your sorting,
perfect. I know we can get
money (we've done it), but

is the quality of your WOork === 1t was
prints made elsewhere for
this was the first order on

lens

which we were proud to have our name on every print.

HANSEN PHOTOGRAPHY, DECATUR, ILLINOIS

Just a very informal "thank you" note compliment.iig
you on your extremely fast service on our last order.
Being new customers we were amazed and greatly gratified
at your most efficient attention.

SANFORD STUDIO, WHITTIER, CALIF

I wish to take this opportunity to thank you for
your prompt, efficient and wonderful work.

WM. P. REVELS PHOTOGRAPHY, 5T. PAULS, N.C

“Good," at NCL, is never “good enough.” Perhaps this is
why our files are filled with letters from which these ex-
cerpts were taken, Whatever your color processing needs;
candids, portraits, school, industrial, or commercial;
join the photographers across the country who rely on
National Color Laboratories.

You can help write our next ad. How? Just send today for
our latest Price List and Mailing Envelopes...

NATIONAL COLOR LABORATORIES, Dept. PP10, ROSELLE, N. J.
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Ansco Versapan Photo by Jeremy Blodgett
New York, N.Y. Shot with 8x10 neg. at 1/50 at .22

Does your portrait camera
have “20/20 eyesight?”’

It can.

Ansco Versapan® portrait film produces such smooth,
clean flesh tones, it approximates the sensitivity of the
human eye.

This means that lips and cheeks are produced in the same
general density and contrast as the eye sees them. This
facial smoothness is especially flattering to women, and
produces negatives that require a minimum of retouching.

The reason Ansco Versapan portrait film gives you
smoother facial tones is because of its carefully balanced
panchromatic sensitivity, and the crispness of its fine grain.
It has controllable contrast as well. This means you can
produce crisp commercial illustration with it.

Versapan has a speed of ASA 100. And it’s available in
32” by 75" heavy-base rolls and standard sheet film sizes.
Contact your GAF representative. Or write: Professional
Photographic Products Dept., Box PFI1C

GENERAL ANILINE & FILM CORPORATION

140 WEST 51 STREET - NEW YORK 10020

I'he Protessional l’h-r?-»u:,qw,;(; Octob 1965 19
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Darkener

I'hat cardb | with the hole in 1t 18
one of the essential tools used in mak-
ing FCONO-COLOR enlargements
Ihrough it the darkroom tech.
n { purn I ireas which other-
wise would turn up under-exposed
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color work.

ECONO-COLOR

OF DALLAS

INC.

A Division of Meisel Photochrome Corporation

P. O. Box 5928

ME 7-1550

Dallas, Texas 75222

Other officers of the firm are Michael L.

M.Photog.,

Bellg, Executive Vice Presi-

dent: Carlton B, Walbridge, Jr., Vice Presi
dent and Treasurer; and John M. Weh-
meyer, Vice President and Secretary.
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He needs a camera store. He's about to look in the Yellow Pages.
Then chances are 8 inl0 he’ll take action. Will he see your ad?

This camera buff is about to join
the 7.7 million people who turn to
the photographic equipment head-
ings of the Yellow Pages every year.
(That’s 16% of the entire market.)

When he does look in the Yellow
Pages, chances are 8 in 10 he’ll

either call, write, or visit. (Every
100 references to the photo head-
ings of the Yellow Pages bring 79
calls, letters, or visits!)

That’s action! Yellow Pages ads
bring that action ... a recent exten-
sive national usage study— consist-

ing of over 19,000 interviews —
proved it.

Prove it to yourself. Call your
Yellow Pages man to plan your pro-
gram. You'll find him in the Yellow
Pages under “Advertising — Direc-
tory & Guide.”
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was recognized, but it was Ray Matjastic of
the Clevelund Plain Dealer, not Wilson.

W Two Ann Landers columns recently dealt
with professional photography at weddings
and funerals. The first letter from a reader
explans that o “cousin of the bridegroom
offered to take pictures at our daughter's
wedding.” The parents of the bride agreed
10 the amateur's offer, but when the photo.
graphs were delivered he had 63 pictures
of the son-ip-law's side of the family and
only 21 of the daughter's. The pictures, ac-
cording to the writer, "catch us looking like
imbeciles” and the mother wants to know
if they should pay him for his work.

Ann Landers replies, “1 say it's unfortu-
nate the pictures were disappointing  but
I'm sure the young man didn't do a poor
job intentionally. Buy him a modest thank

One of Our

you gift and the next time you want pic-
tures of a special occasion, hire a profes-
sional photographer,”

An Ann Landers column, sent in by Rob-
ert Swann of Dallas, discusses the question
of propriety in having photographs made
at a funeral, "It makes a great deal of sense
to have a professional photographer around
to capture, for posterity, moments of joy,
but to take pictures of a funeral for a
family album scems creepy and macabre to
me.”" Swann reports, however, that he dis-
cussed with a4 missionary the idea of cover-
ing funerals photographically and was told
it is common practice in other countries
of this hemisphere.

Another columnist, Amy Vanderbilt, was
recently asked, "Is it the bride’s family's
tesponsibility to furnish wedding pictures
to the groom's family?"" Her answer was,
It is usual for the bride’s family to furnish
bridal pictures to the groom's family — one

Machines
Has a Screw
Missing!
#a,

No cause for alarm, though. That's
the way we planned it.

In the early stages of setting up
our Auto-Color Division we discov-
ered that printing machines are all
right if you don't leave too many
decisions to them. That's when we
took out one little screw and plugged
in, so to speak, an experienced
human operator who can supply the
one Ingredient beyond the reach of
any machine: judgment,

Using good judgment and manipu-
lating the machine's control buttons,
he is able to "steer" it away from

)

-

its stubborn pursuit of the average
in a color print.

That's why our Auto-line Candids
and other machine prints are often
hard to distinguish from prints that
cost considerably more, coming from
other labs. On the other hand,
they're easy to tell from other ma-
chine prints, for the reasons we've
just given you.

Why don't you send us a test
order or two for a first hand demon-
stration that Auto:-Color machine
prints are very much in a class by
themselves?

A Dwvision of Econo-Caolor
P.O. Box 5928 - Dallas, Texas 75222
Area Code 214 - ME 7-1550

~
~
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DONOR INFORMATION

Chao-Chen Yang, M.Photog., Seattle,
is still in need of weekly transfusions
at the Scattle Artificial Kidney Center
at Swedish Hospital. Blood should be
donated through your local blood bank
and credited to Chao-Chen Yang, King
County Central Blood Bank, Terry at
Madison, Seattle, Wash.

of the couple at least. Unless money is of
no consideration, they should not be ex-
pected to do more. The groom's family
should offer to pay for any additional pic-
tures they may wish to have.”

M James J. Lane, formerly president of Bell
& Howell’s photo products group, has been
appointed to the newly created position of
Vice President, Corporate Planning, Fverett
Wagaer, former president of the company's
international ‘group succeeds Lane as Pres-
ident of the photo products group.. .. ...
Robert Johnson has been promoted to Vice
President of Hershey Electronics Inc., Lock-
port, HL, and will kead all engineering and
quality control departments.

B Mr. and Mrs. J. B. Rodgers, Evanston,
M., were on a tour of Europe the month of
September for an agency in New York and
for agencies and firms in Chicago,

The trip included England, France, Ger-
many, Austria, Switzerland, Greece, Tur-
key and Italy. While in these countries the
Rodgers warked on an assignment for the
International Social Service Organization.

Mr. Rodgers reports that his trip to
Europe last year with his children has béen
good for studio public relations; he has sold
stories and photographs to magazines and
advertising agencies, has appeared on radio
and will be on a local TV show. He feels
that this publicity is “just great” for his
business.

M A testimonial dinner for Herbert G.
Downs was sponsored by the Trumbull PA
to celebrate Downs' 50th vear as a profes-
sional photographer in Warren, Ohio. Peter
Perich of Perich Studio planned the golden
anniversary party and presided as master of

Downs Studio
Seated: Mrs. Lela Downs McCrea, Mrs.
Lucile Downs Dunphy, Mrs. Arline Spring-
er. Standing: Herbert M. Downs, Pefer
Perich, Herbert G, Downs, Richard Downs.

ceremonies. Robert Hardman, Hardman Stu-
dio, made candid color photographs of
the event. Mr. Downs was presented with a

(Turn to page 85)
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Gevaert Gevapan

professional
B o (iims (30, 33, 36)
==EE ape available

in 3 speeds; brilliant and fine-|
grained, Gevapan's inherent
red sensitivity minimizes

costly retouching. Gevapan
IS available in all standard |
sheel sizes and professional |
Iroll Sizes.

e —

Want to know more? Just get in touch with us

[f"j
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new products

PORTRAMATIC MARK IV CAMERA
A strip portrait camera, Portramatic Mark 1V is electrically
operated, constructed of magnesium alloy, accommodates stand-
ard films including 70mm, 90mm,
4x5 with Graflok back accessory.
The 1966 model features 4x5 view-
er focusing (3%2' to infinity), Ek-
talite field lens, automatic parallax
correction, horizontal operation
with tripod mounts on the side,
positive lock attachment for mount-
ing magazine, automatic 26-letter
pose identification, anti-scratch
rollers in the magazine, Camera is
priced at $1295,
A & F Photo Equipment Co., 2901 W, 7th St, Los An-
geles, Calif, 90005,
HUNT COLOR PRINT CHEMISTRY
Hunt Color Print Chemistry for the five-step processing
of Ektacolor papers includes all-liquid color print developer
and replenisher, usable in continuous processors when properly
replenished, Designed to insure machine cleanliness and trouble
free operation, the chemicals which include stop-fix and re-
plenisher plus stabilizer and replenisher, are formulated to
eliminate build up on rollers Stop-fix s bulfered to maintain

onginal clarity during heavy developer carrv-over

Philip A, Hunt Chemical Corp., Palisades Park, N, J

COLEMAN ENLARGEMENT PRINTER

Auto |1 enlargement printer
trims the prints automatically or
marks the roll paper for cutting
after 1t has been processed. En

|

larger  accommodates paper in

widths up to 11" for enlargements

trom 2%:x3%s to 11x14. Unit cot

trols the exposure, advances thi

roll paper, counts the ]ninh and
stops alter a pre-set quantity, can
produce up to 1,000 enlargements

per hour. Auto 11 mounts on the
wall or fits stparate  stand
Acute focusing is possible because

the platen lowers into the same

plane as paper

Coleman Engincering Co., Inc.,, Box 1974, Santa \na,
Calif. 92702

EMBY-HOMRICH OPTICAL PRINTER

Emby-Homrich Junior optical printer made in West Ger-
many is capable of duplicating 35mm slides, making internega-
tives for color prints, reducing 4x5
transparencies to 35mm, copving, en
larging or creating special effects. The
unit has an optical svstemn with /56
Schoeider Componon lens, has a scale
for preselected magnification. A 100
i5mm film magazine fits the camera
which is removable for darkroom load-
ing. A movable stage is designed for
cropping and aligning transparencies
Other features include a filter drawer,
timer adjyustable from 0.5 sec. o 50
SO \nl‘nn'yd sctuated shutter and

pressure plate; automatic film transport after ecach exposure. A

reflex mirror returns after cach exposure. An audible signal
warns when film supply is gone. The incandescent lamp 1s blow-
er cooled; electric exposure counter includes instant nual
reset to zero, The unit has modular components and mes
complete with standard condenser assermbly which mcludes 2x2
slide holder. An extension tube 184" allows 2X nagnification
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and permits enlarging 35mm single frame to 35mm double
frame. Optical printer is 34" high, weighs 60 Ibs. and operates
on 110v, will take 150w or 25
priced at $1,495,

Sickles Sales and Service Co., Route 1, Box 726, Scottsdale,
Ariz. 85257,

PHOTO-CONTROL CAMERA, DIFFUSER

Camerz Model 12, one-picce camera is enginecred for
school packages, identification or promotional photography. It
accepts 37, 4” and 5" lenses, uses
35mm or 46mm film in rolls of
100" or 200’ for 500-1500 exposures
per roll. Body is constructed of
aluminum with all interior surfaces
anodized black for non-reflection:
available in five format sizes; priced
from $359.50, . . . Diffuser for softer
portraiture slips on the 10” lens used
on Camerz Models 35 and 20 and
gives the same diffusion at all f-stops.
Usable on both the taking lens and
viewfinding lens. Diffuser No. O
priced at $19.95; No. 1, $19.95; adapter ring for 638” or
72" lenses, $9.95.

Photo-Control Corp., 5225 Hanson Court, Minneapolis,
Minn. 55429

0w standard screw base, Unit is

COLORTRAN QOUARTZ-10ODINE LIGHT

A quartz jodine light designed for large-surface illumina-
tion provides beam coverage at 10" from 17° to 30°, and ficld
coverage from 26’ to 48". Manual control knob
permits varying of coverage and light inten-
sity in a 2-to-1 ratio. Lamps which operate on
120v AC or DC are available in 3200K 500w,
750w and 1000w; an 800w lamp operates on
230v. Lamps have three-way adjustable mount-
ing voke, vertical placement of the lamp with-
in a reflector, all-steel wventilated housing,
weigh 7 1bs. Accessories include 2 and 4-leaf

barndoors, diffusion lenses and stands,
ColorTran Industries, 1015 Chestnut St.,, Burbank, Calif.

TOWNLEY CHEMICAL UNIBATH

Unibath chemicals which eliminate the need for separate
developing-stop  bath-fixing chemicals are packaged in both
liquid and powder form. The Monobath line provides one-step
processing, shorter processing time, minimum temperature con-
trol and short washing time. TC-1 Monobath is designed as a
combined developer and fixer for black-and-white miniature,
roll and sheet films exposed at recommended ASA ratings. TC-2
is meant for films exposed at maximum film speeds or at speeds
other than those recommended. TC-7 is for use with negative-
type microfilm; also available as TC-7, Replenisher. TC-9 is for
photosensitive anodized aluminum metalphoto plates, while TC-
L1 is for photo typesetting papers. A companion product Town-
co Monoquick is a rapid film drying and conditioning solu-
tion with anti-static, hardening and conditioning agents. All
chemicals are available in 8, 16 and 32 oz. liquid sizes, Powders
come in cans for capacities from 1 to 10 gallons,

Townley Chemical Corp., 32-14 Greenpoint Ave., Long Is-
land City, N. Y.

ALLIED IMPEX ACCESSORIES
Soligor Channelock three-section elevator tripod has built-in
level, gear driven elevator, two-way pan head which can be
mounted vertically or horizontally on the camera. Dual control
permits right or left hand operation. Knurled
knohs provide fingertip locking Tripod meas-
ures 534" extended, 21'4" closed, priced at
$34.95 . An underwater housing for the
Miranda “F" SLR camera will withstand water
pressure to 1007, features lightweight housing
with one knob to control focusing and chang-
ng of aperture¢ under water, easy grasp shut-
ter release handle, outlet for electronic flash:
priced at $69.95 Ultrablitz Meteor SP-R
clectronic flash has built-in outlet to accept all popular make

lights, works on half power as well as full power with

ringlight, Unit has 80ws full power, 40ws half power; 10 sec
(Turn to page 90)



Say! What's happened to
the spots & scratches
In color prints? of -]

Chromega that's what!

Chromega, a Simmon Omega patented development, is a condenserless Integrating Sphere light source
that has revolutionized color enlarging. It offers the unique advantage of suppressed negative scratches
dust and retouching marks . . . virtually eliminating the need forc us!lv time-consuming spotting. W xlh a
flip of its calibrated dials, you select any balance of color filtration in an infinitely variable degree of
color density. Because color film images are made up of dyes, rather than silver grain, the
same contrast and sharp quality is afforded as with the previous condenser- type light
source. For variable contrast black and _white papers, you have continuously
variable contrast control never before possible. Time saver, money saver.
Chromega is worthy of its proud maker, Simmon Omega. Available for
negative sizes to 4”x5"” in basic enlarger models, or as an accessory
for your present D-series Omega enlarger. Write for our booklet
“Progress without Obsolescence” fully describing Chromega,

and Omega enlargers. Or see your Franchised Omega Dealer,
SIMMON OMEGA, INC. « 257 Park Ave. South « New York, N, Y. 10010

MADSE AN SWGMWON In Canada: BERKEY PHOTO (CANADA) LTD. * 3320 EiImbank Rd. * Malton, Ontario
U.S. A. yA A BERKEY PHOTO COMPANY

A
o
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Graflex xl...ready today for any tomorrow!

When your shooting schedule called for a wide
variety of different assignments, chances are you
needed more than one camera to get your best results.

Not now. Not since the introduction of Graflex xI
camera systems. Graflex xI does more than any single
medium format camera... and has the most extra-
ordinary adaptability and versatility ever built into a
professional photographic system.

How does Graflex xI give you such unusual flexi-
bility? By utilizing the modular, “building block” prin-
ciple. Bodies, backs, film holders, lenses and acces-
sories "quick-lock” into one another as fast as your
fingers can move. You can actually custom-build . . .
in seconds...a virtually unlimited number of camera
combinations to meet all your daily requirements.

There are three different camera bodies from which

Graflex me A subsidiary of General Precision Equipment Corporation, Rochester. N Y. 14603

Graflex of Canada limited, 47 Simcoe Street, Toronto 1, Ontario

to choose. Eight precision-crafted, high resolution
lenses. And the widest, most workable selection of
negative formats available today: nine different film
holders.. .five different formats. All instantly inter-
changeable to put you in command of any situation.

Everything about the Graflex xI has been designed
to give you speed and mobility. The xI belongs... it
really feels right! It has a patented Multi-Grip that
attaches underneath the camera body as well as to
the left or right sides. You can use your Graflex xl for
hours without tiring.

Keep this in mind, too. The initial offering of Xl com-
ponents — complete as it is —is only the beginning!

Get the feel of the new Graflex xI yourself. Take
time out from your busy schedule and see it at your
dealer's. It's worth a special trip.

W /N







When it’
perfection
or else...

Specify
prints

from
Kull

Color

l'oday's the big project. General Hardnose will tolerate no mis-
takes. Your color prints can’t afford to miss the mark, but price-
wise, they've got to be less than gold-plated. An answer to this
dilemma? Full Color custom processing! Full Color prints score
dead center with any customer. They're individually balanced,
textured free of charge, delivered via air mail in just three days
and reasonably priced. We've been satisfying dozens of midwest
ern perfectionists with color processing for the past nine years
Now that we've expanded our facilities, we invite you to make
use of our many custom processing services. Drop us a note today
We'll send a price book. order envelopes and everything else
needed to make it easy for you

A PRO'S BEST PROFIT-BUILDERS COME IN ENVELOPES FROM

HULL GOLOR:...

2201C Nicollet Ave./ Minneapolis, Minnesota 55404
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color and

you

by Charles Smith*

HAVE FELT an u}w]:.n;.t:u-n to write a u'l
umn about the post card field for several
years. 1 have put it off from month to
month as the field s so h[”.l\l. SO \h\tl\i-
fied that 1 never felt
I had the entire field
rescarched enough. 1
personally have had
dozens of my trans-
parencies, color neg
atives and color
prints made into
post cards, folders,
catalog covers, busi-
ness cards and other

allied pxm!ml\ but

[ was still heaning

of new wrinkles and

products available from various sources.
! Ko thhs

s crystallized for me by

which your customer could

p 1 quantity, think about it a minute
Would he benefit if the black-and-white
lor? Could he benefit from be
f i ¢ few thousand
t S hre four ¢
(deg > quantity ) 2 Could
1 inies cach with his
tucilit product ired on it? Would
e h letterheads firect ¢ r illus-
1S Could he use color business
cards? If you do any commercial work the
swer is frequently Yes to these questions
Maybe your business i1s exclusively por-
S 35Y nk i
you I'hink ( t
grag I 1
1 1y
( gns ¢
It 1 SW ) G € Y
¢ thing know ers
€ ( I t You als
P P L 1€rs ind
ire 1 iwve pl 2r ]‘f"\
print £
Sales Aid
It v ¢ st tighting the post d
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| g |
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| P S 1 tog

(Turn to page 30)



things yvour mother
never told vou
about Luminos papers

Mother likes to think of us as a newcomer in the field. But, we're not! Truth of the matter is that one of our
tactories just celebrated their 64th anniversary. And, our paper has earned an extremely enviable reputation in
Europe. Perhaps Luminos is new in America to many who have stayed with one brand for twenty or thirty years

. « « but we're not naive anymore.

We've been attracting almost every conceivable photographer and darkroom worker, W hy! Because we've found
a way to deliver a quality enlarging paper (and film) at a reasonable price! (Who says photographic paper is
priced out of proportion)

Here are some facts:

Luminos is available in Bromide (Four surfaces from glossy to true matte) Portrait (in white, cream, ivory and
silk) in Luxor (a fast chloro-bromide) in Charcoal-Rough (a fascinating surface) and in Tapestry; a surface
that has been embossed under pressure with actual canvas to yield an authentic finish. There's also a Futura Y
(silk) Mural Photographic Linen — and of course our tantastically popular Portrait Proof paper in rough and

semi-smooth surfaces.

And, because we're quality-conscious in our manufacture and because our users are quality conscious in the

production . . . our sales are zooming.

That makes Luminos one of the fastest growing papers in America. But don’t tell Mom, She'd never believe you.

THAT NAME AGAIN

WRITE TO: LUMINOS, Dept. 10, 25 Wolffe Street, Yonkers, N. Y. 10705, Phone
914 YO-5-5254 for price lists, surface charts, unexposed samples and literature.

I'he Professional Photographer / October 1965 / 29



LET Camerz HELP

MODEL 35

(35" or 70mm)

REDUCE FILM COSTS
ELIMINATE HOLDER LOADING
REDUCE PROCESSING TIME
EASIER PROOFING

BETTER EXPRESSIONS

MORE SITTINGS

* INCREASE PROFITS

o | - P

CAMERZ TILT & REVOLVE BASE

This new accessory is used with
Camerz Models 35, 25, & 20, Tilt
up to 12 inches in either direction
or 90 degrees for group pictures
and horizontal formats

CAMERZ DIFFUSER

For softer portraiture with Camerz
Models 35 & 20

WRITE TODAY!

for our complete cata
log, and the name of our nearest
Authorized Distributor

. Proto-Conrrot

CcComMPrPORNATYTI O

5225 HANSON COURT

MINNEAPOLIS, MINN. 55429
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COLOR & YOU

buying our services and that something is

from page 28

selling of one sort or another. If we sell
with our displays and samples that is just
what this album 15. A customer can turn the
pages and sell himself or not, «!(‘[‘Uh!m_x:
upon how he interprets his needs. You
are on the scene when he is thinking of
photography and the most logical person
to assist him in reprints whether he needs
one extra reprint or 50,000 post cards
Maybe on the other hand you keep the
juices flowing by sending out direct mail
Dexter can also furnish you with general
mailers directed toward all color prospects
and specific mailers directed to a single
business or industry. Cost is negligible be-
cause their large press runs allow them to
spread the cost and absorb most of it.
Let's examine the contents of this manual
by just listing a few of the items included
as “allied products.” In addition to standard
post cards there are double post cards, long
panoram cards, giant 6x9 cards, custom

Christmas cards, color business cards. menu

covers, catalog sheets, brochures, albums,
busin wote  paper, full- letterheads,
French fold d ( 15 cards,
! | Y ckle R mntinental
i even page bookl catalogs
in be made with col lu e on
cuach i‘(Lil

Multiple Layouts

I'he photographer will be interested in

knowing that Dexter 1 12 trom trans
parencies from 2Y4x2% up at no

charge. They will print from 8x10 color
prints, but they warn that

luce

prints will not reg

Color prints

up mto ot
it
u ies
I'h S0 pages
i S VL pPaEe
it One
{ ¢ Full | |
price nd t 1
1y I { f ¥
| It 15
S ousian te
nd plate print. Y s being
1 Dexte tors S5, |
! ttl | . n
Wt { \ 1
vitl thicalty. 1t yo
i I pher 1«
K t \ 1CHE ind p
\ ix lable, that s )
Wi I | S 1. Dex Sale
M t I'e \
\ C S 1es \
) 11 !
Collect in Advance
O { 5 s | [
t S S babl st. Y
} el 1 2 y
s 11 en Dexte
S f
Lex t
I S
(Turn to page 34)
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Measures light

from any distanc

The original spot meter. Gives precise light
measurement from any angle, position or
distance. No need to take readings close
up. Just look through the Z-4 and see (1) the
subject, (2) black spot (cadmium sulfide
photocell) covering an area as small as 2
of entire subject, and (3) dial with pointer
showing correct exposure of area covered
by spot. Calibrated for any camera or film

color or black and white. May be read
directly in Ft. Lamberts.

$104.95 with leather carrying cass
15.-DAY FREE TRIAL! See your dealer,

Or write for literature,

I FOTOMATIC CORPORATION

3141 W. 10th, Indianapolis, Ind. 46222

Ask about FC darkroom timers and densitometers too!

NEW!
DO IT YOURSELF
PORTRAIT PACKAGES

EACH OF THE FOLLOWING IS
CONSIDERED A UNIT

MATTE

AND
GLOSS  SPOTTED
I 8 xI0 $2.00 $3.00
2 5 x7 2.00 3.00
4 31/5x5 2.00 3.00
8 Wallets 2.00 3.00

YOU MUST ORDER A MINIMUM OF
3 UNITS FROM EACH NEGATIVE

Color Corrected and Density Matched
From Size to Sixe.

FOR FULL DETAILS
Send for Special Masks and Price List

Ektacolor Service for the Professional

Box 325 . Telephone — Area 219-824 2200
Bluffton, Indiana




LIBRARY BOUND

ALBUMS
Petnearently
Bowrd ...

to be Q)

C

@ \}QQB.“ ‘o

by generations
of your customers

PIVOTRON-1 P

These are “custom’ volumes which will grace any bookshelf. The prints which you send in are mounted
back to back with a board between. After being edged with 24K gold these become the pages.
PIVOTRON — I Cover is of durable leatherette witha PIVOTRON — II is a deluxe version featuring top

gold embossed design, in a choice of colors. Accommo-  grain cowhide covers with rounded corners. Accom-
dates up to 24 8” x 10” or 5” x 7" prints for modates up to 40 8” x 10" or-5” x 7" prints for

$1 OOO PLUS SHIPPING $1 600 PLUS SHIPPING

orders require approximately 5 days in plant time

You must see this album to really appreciate it. Send
$2.00 as a deposit for sample of PIVOTRON-I. Money
will be applied to your first order if sample is returned
within 30 days.

COMPU-TEL
532 WEST 20th St
Hialeah, Fla,. 33010

532 West 20th Street Hialeah, Florida

L
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HEN YOU NEED A LIGHT
..MASTER - RAIL
PUTS.IT THERE

=]

SAVES TIME, TOO
The appeal of Photogenic's MASTER-
RAIL system of overhead suspension

of lighting e
Impre

sittings to be scheduled each day.
Let your PMCO dealer show you how
MASTER-RAIL actually pays for itself.

uipment the way it

2§ the appearance of your stu
dio. No cords on the floor. No
Nothing to trip over or bump into.

stands.

But photographers who have install-
ed MASTER-RAIL are finding real
beauty in the fact that a fingertip
touch is all you need to put a light
In proper position. This permits more

PHOTOGENIC MACHINE CO.

UNGSTOWN, OHI0 44505 \WF

Far-sighted photographers
take a very narrow view
about correct exposure.
(2°narrow)

That's the acceptance angle of the new Spo *n CdS Spot Meter. It enables you to measure the
brightness of small, selected subject areas a urately, even at a distance, At 25 feet, for example,
the Spotron covers an area barely more than ?J in diameter, This also makes the

Spotron ideally suited for measuring brightness range.

Along with this rifle-shot selectivity, the Spotron offers unusual operating

speed and convenience. It uses a roof prism finder which shows the

subject upright and unreversed. The viewing field is 19°, Within this

field, you see the 2° measuring area as a circular target, Also visible

Is the Light Value scale which gives you direct readings at a glance.

Compl ete, easy'*'mnx scales on the lens barrel include: ASA 3 to

6400, LV 2 to 18, apertures f1.0 to f128, shutter speeds s
1/8000th and movie speeds 8 to 128 fps

Price of the new Spotron is $99.50. See it at y¢
details. EPOI International Ltd., Garden City, N.Y.
Ehrenreich Photo-Optical Industries, Inc.

The new Spotron CdS Spot Meter

\.ea'v’r or write for
3. Subsidiary of

the photo

colorist

by Viva Fay Lefler, Cr.Photog.

Readers may contact Mrs, Lefler, c/o
l(ﬂer School of Color, R F.D. #3,
Box 284, Springfield, Mo. 65804.

ONI PREMISE that keeps coming up at
conver ]|X1|“\ \\('[k‘}“"‘\, t[A‘\\L.\ or

wherever colorists get together to discuss

their problems is that there are very few

of us so unfeeling ™

that we cannot ap-

preciate a word of

praise when we have

created or accom-

plished something

worthwhile, The last

time this was

brought to my atten-

tion was at the end

of my class in heavy

Viva Fay Lefler

photographic  short
of this year. The

the students,

be won

I J hs to t print
at the PP of A’s Annual Ex

Professional Photography

the speaker was addressing the

my students

rs in the class, |

ted to know how they

Akrl‘ ing -  the

n. 1 regretted to have

that, up to now, whenever an

In spite of how much the
been improved by hand col

receves Y.;ZC

.“"'V’\{’ st W
ommercial and in-
each enter their
categories .I.f each
e coveted Master
competi
colorist,

as | have

Coloring Can Improve Print

competitions are scarcely fair

(Turn to page 34)



) A
Five interchangeable lenses from 65 to 180mm in

M-X synchro shutters to 1/500th.

Expanded scales for 65 and 80mm lenses facili-
fafe presetting distance for fast, ‘blind' shooting.

prm———

B2k o

E——

S 0E0T 5 435 3

The New Mamiya C33 accepts accessory backs: one for
exposures; has auto-reset exposure counter, and removal
R - A

>R | gHRE @ F :
O Iens, 9200. See ail three Mamiya ‘twins

A n J et ~f Fhre L P o
Momiya division of Ehrenreich Photo

1965:

The new Mamiya C33

adds automatic parallax
compensation, automatic
film-shutter crank and
other features to make it
the most advanced twin-
lens reflex ever produced.

« 57
Automatic crank advances fim and cocks shutter,
Prevents inadvertent double exposure,

Moving bar gives continual parallax compensa-
tion for all lenses, also closeup exposure factors.

Sturdy, die-cast body with dual focusing controls
and extra-long bellows for closeups.

Simplified distance and depth-of-field scales for
105, 135 and 180mm lenses,

| 1 Jd "
It permits intentional double

h 80mm

3



some sort of symbol that might be awarded

F'GHT on a National level for, perhaps, a
-~ E cumulation ot blue ribbons won at statc
na | e M“SC“[AR or local conventions. Maybe if we pool our
ideas we can come up with something
® worthy of consideration by the National
CdS enlarglng meter n STRuPHY Committee. Perhaps our "Oscar’ might be
assures perfect prlnt maybe, a red ribbon (to distinguish it from
eXpOSu res every time the Master of Photography’s gold and the

daCc-

in the form of a small palette hung on,

= COLORIST from page 32 Photographic Craftsman’s blue ones) that
automatlca”y - could be .m—‘m!u] in much the same manner
y ta the colorist because the quality of the as those of the M.Photog. and Cr.Photog.

Easy to use. Pays for itself by eliminating | photograph under the paint is bound to in- I am: cetfain it would ‘be: as ‘much ‘a

paper waste. $24.95 at your photo dealer, fluence the judges in their selection of a treasure to the colorists as the Master and

or write: winner. And this is as it should be, but the Craftsman awards are to the photogra
why shouldn’t good hand coloring exert as phers. Photo coloring has always been a

much influence, particularly if it has made sort of "poor relation” to the industry be-

acceptable an otherwise unacceptable print? cause it is not a photographic process, and

And believe me, that can happen! the value of the contribution to photography

Many states are getting around this prob- generally by the accomplished photo color

lem by furnishing identical prints made ist has been ignored for far too long. A

from a good negative for cach colorist who

wishes to compete in hand coloring. The (:()[,()R & YO[T from page 30

colorist usually pays a nominal sum for

the print which she may order well in ad- six reorders from one transparency. This

vance of convention time, and since the is like an annuity and you should not he
prints are all exactly alike the competition cheated out of 1it.

\ it 1s entirely up to Last month we mentioned the Calumet

| of the artist, This roll film carrier as being an inexpensive

ing motre populas hod film in your

| S ! 1 to st | its most versa

B '
ocKIng into the
I

SO \!:p\

graphic pnnts tegular cut f

I should like to he from anyone re

carding what s being done in the vanious

DURST (USA) Inc., (.mu nCity, N.Y, 11533 community and state

o Industries, tnc whether or not you would |

terested n vour roll filmy frame A

NEW COLOR SERVICES

MACHINE PRlNT
AT ONLY rACH

Ptinted from your roll with your film develop-
ing included at no charge. Min. order, $12.00

Machine Prints
From Your
Negatives At Only (;A"H

r $10.00

QUANTITY PRINTS (from one negative)
312 x §5” Ektacolor Automatlc Machine
Prints (Postcard suze\ wuth your order $ .30
ﬂ P L g $13.00
1 ca bR r $20.00
Add this exciting “dream montage” to your wed- 2'2 X 3‘2 Ektacolor Automatic Machine
ding package . . . and see how it increases your Prmts tWaHet sxze‘ wuth your order $ .20
sales and profits! A2 312 siveens $..1.90

I'his is not a paste-up but a top-quality, 11x14 - s $13.00
professional Ektacolor print . . hand-made on CUSTOM CULOR ENLARGEMENTS
color enlargers. Like all our custom enlargements, ; !

each print is color-balanced, composed, dodged,
and montaged by our expert color technicians. An
ideal offer! Only $8.00

(».\L‘l

your specifications

tom Print ... $ 2.00

Special effects (81 10 only $2.50
S i keyhtes % COLOR PROOFING (vachine 2
m hearls @ champagne gla I r;\ nu ; u

ter a tull rang o5 1 '<|'JH“§E‘I M PR ’
of Al phot J ! $2.20 $4.20
H nat 3 t y or §x5

PROFESSIONAL PHOTOGRAPHERS COLOR LABORATORY, INC.
& C 955 Yonkers Avenue — Yonkers, N. Y.— (914) BE 7-9000




DEBUT

Of a Major New
Professional Tool...

Koni-Omega "&z./"

dramatic advance in professional camera design,
KONI-OMEGA "Rapid"” handles with the speed and

ease of a 35mm, offers ten or twenty 2%4 " x 23

2] L‘\p\‘\‘”('\
(practical 8” x 10" proportions) on standard 120 or 220 roll
film, plus the versatility of interchangeable Hexanon lenses

and preloading film backs.

Single-stroke push-pull lever rapidly advances film, cocks
shutter, advances counter, Shutter release automatically ac-
tuates film pressure plate that assures optimum negative
flatness. Lenses interchange without fogging film, couple to
the long-base range/view finder, with luminous frames for
normal and tele lenses. Automatic parallax correction and
angle of view compensation for normal and tele lenses.

Contour hand grip adjusts to individual comfort. Precision

die-cast alloy body, luxuriously trimmed in chrome and

black leather-grained covering

Film pre-loads in quick change backs, travels spool-to
spool in straight line , tension-free except for instant of
actual exposure. Automatic end-of-roll lock signals time to
reload. Normal 90mm £3.5, wide angle 60mm 5.6 and tele
photo 180mm 4.5 lenses are mounted with individual shut-
ters, 10-speeds from 1 sec. to 1/500 & B. Each lens has
built-in retractable lens shade, and accepts standard series
filters. Hexanon lenses are world renowned for their optical
superiority. All settings with click-stops, and visible from
top of camera. Color-coded lenses, finders and footage scales
Many more unique features! With contour grip, 90mm 3.5

Hexanon, one interchangeable 120 film back, $349.50

Write for complete literature and list. See your Koni-Omega Franchised Camera Dealer

7y KONICA CAMERA CORPORATION 257 park Ave. South, New York, N. Y. 10010
pod A BERKEY PHOTO TECHNICAL COMPANY

OO



Q

SMITH-VICTOR
LIGHTING
EQUIPMENT

Preferred by the Professional

MIX OR MATCH
YOUR CHOICE OF
STANDS & LIGHTS

Most complete and versatile
line of reflectors, stands
and barn doors, recognized
by professionals as the
most effective,
durable and trouble-free.

ADAPTA-LITE

REFLECTORS

¥ MODE DIAM.| USE FOR
Color neutral AS 3__| Spec. effects
elched interiors A8 8" | Spec. effects
average A more Al 10° Gen. purpose
light than other Al? 12* | Gen. purpose
:"‘"‘15 q'-""gl“"’ API2 | 12° Heavy duty
of even ligh -
Alk 16 Hea t
distribution 2. . oavy duty
AlS 18 Heavy duty
EXTENDS | FOLDS
MODEL T0 10
Extremely light § &% it 42°
weight aluminum S3 B 36°
stands of finest SAR 8 75
construction with TR BTt ;
*HBR3 . 36
double leg braces “BRe 7 3
and self-locking 8 : It .
nuts SAI0 10 ft A%*
Se 10% 1t 33
h ball be K
With ball bearing SATS VAT By

swivel rollers.

SALS

5N

393 *

All sluminum,
top quality, with

dot snaps on rim to

accommodate
diffusing screen

MODEL
BD8
BDI0
BD12
8016
8018

BARN DOORS

FOR "‘l
REFLECTO

SIZE

&

10*

12°

16*

187

sV

AT YOUR DEALER OR WRITE FOR CATALOG

SMITH-VICTOR CORP.
Gritfith, Indiana 46319

Mfrs. of Quality Photographic Products Since 1874

SSA
ANNOUNCES . . .

Albert A. Wax

Spero Coulacos

“BEST BUSINESS IDEA™ CONTEST WINNERS

W;NNI RS HAVE BEEN ANNOUNCED in the
1965 "Best Idea™

held in conjunction with the annual conven-

the Photographers Assn of New

Business contest
tion of
England.

The contest, sponsored by the Studio Sup-
pliers Assn, is designed to promote new
help photographers
everywhere gain new business. Judges were

ideas to professional

Frederick Quellmalz, Hon.M.Ph PP
of A Executive Vice Pres Wesley Bow
man, M.Phe Kenitlworth, 1 Edward
Curry Milwaukee

First prize winner is Albert A, Wax of
the Alan Lee Studio, Brookline, Mass. Mr
Wax received a $50 cash award and an en-
graved plaque for the following Best
Business ldea

We have found we are selling about S0%

of our customers two or three albums of

wedding
{

This 1s d

’..1\’1
ue mainly to several ideas whicl
implant at the time the arrange

ents for the wedding take place: 1. Pres

\ 12 the ¢ ¢ ¢ a
L } '
thes Wi 1 MIKe beat ul
P t ovely wedd:
ust given
I } 1 + 1}
By prir ‘ ks at the
tl S
tnate | 1O prit
WS o { ne pi
K I¢ ¢ ide. The savings
| f 1ded t of
¢ ! pay t ¢ a { Cos
~1 1y '} \
¢ 1 RC pape i e es
0 greate sts
( this
parents actl
<d quaiaty he orides DOoOK at a

the little

resistance.

fraction of
\JI(‘\

We have proved this is in both black-and-
white and color. Our
200%

price, we meet very

color sales have in-

creased over last year.

The Second Prize of an award plaque was

won by Spero Coulacos of Spero Photogra-

phy, Spri field, Mass., for his solution to
the "no order” problem
It has keen my experience that college

order the first time

back

they do they are in a great rush. This past

students who do not

around seldom come again, and if
spring we photographed the seniors of my
After we finally tallied up all
of the orders we yearbook

proof to

J]H‘.l mater

sorted out the

and sent a flyer and color

the parents of the students.
In it we told the parents that their son
or daughter hadn't ordered and this was

their last chance to order, except for after
:
l

We a

important job

fuation so reminded them of the

or
application pictures needed
% of the forms have
$500

As of this wr

there is close to

.H:.i

been returned
i“ \V{*i('\

We purposely omitted an order involving
i !

job application pictures only and as expected

many parents who didn’t order inquired
about them. We are now going to send an-
other flyver to those who didn't order offer-

them a job application picture order

pportumity.
Near each color proof was this message
“It you do not order we must still request

you send back the enclosed proof by

touchers will need it
i

2 four orrers were l.'!».li‘v(n«!'

f 12 and glossy charge:
A 1 8x10 Black & White
5x7 Black & White

8 Job Application $17.95
B 1 8x10 Color
2 5x7 Black & White
8 Job Application £20.95
C 1 8x10 Color
sx7 Colot
8 Job Application $27.95

D1 8x10 Color




a 4x5 positive

and negative in 20 seconds.

i3 Polaroid Type

55 P/N Land

filmsaves your

most valuable

asset: time. It

gives youa fin-

b ished 4x5 pos-

itive to show your customer and a high

quality negative to print from just 20 sec-

onds after you snap the shutter. And it
does it without a darkroom.

1. Just put a Polaroid Land Film Holder

in the back of your old reliable 4x5 camera.

2. Slide in the film packet and shoot
3. Then flip a lever and pull out the film
packet. 20 seconds later you peel it apart
and have a positive print and a fully de-
veloped negative.

Type 55 P/N is especially good for por-
traits. The speed is 50 A.S.A. equivalent
the grain is so fine that enlargements
to picture window size are possible w
no loss of detail. And you can get your
approval right on the spot. (People are
always in a hurry for portraits.)

Now there is a total of four Polaroid

up

Land films for 4x5 photography. Type 52
makes virtually grainless prints in 10 sec-
nds and is rated at 400. Type 57 is rated
at 3200 and also makes prints in 10 sec-
onds. And the newest, Type 58, gives you
a finished full-color print just a minute

after exposure

So now, you not only get finished pic-
tures on the spot, you can get them with
the film speed and emulsion characteris-
tics that are just right for the job. Isn't it
time you tried Polaroid 4x5 Land film for
)’OUTSC”') POLARDID™ @



MEGALUME
11611

ELECTRONIC FLASH PORTABLE
by

In Stock at these Authorized Dealers:

CALIFORNIA
Anaheim; Bob's Camera Mart
Glendate: Hoyce Prioto
Hollywood; Hirns & Sawyer « Meyer Associates
Schantter's Photo
h: Camers Supp
0. 8. Nich
amera « Eay
Rodlands Cam
Eastman Kodal

Cao,
» Hob Gamble
N Kodak Stores » Menty's

Stores

plies
San Francisco: Brooks Camera » T, H. Willon Co
Santa Anai Campbell Photo

COLORADD
Denven J. A Dssen
DISTRICT OF COLUMBIA
Washington: Pann Cameora Exchange

oto Service « Jackson Camera Store
Orlandoe; Orlando Pholo Supply
Yampa: Tampa Photo Supply
GEORGIA
Atlanta; Fryes Foto
HAWAI
Hito: Hilo Camera & Sporting Goods
Honoluiw: Hawaii Camera Co.
ILLINDIS
Chicago: Altman Cameta
INDIANA
Incianapetini Fiimerst Phote Canter « Tha W, Lisber (

ameca Bhops

MAINE
Pertiand: Biohnell Photo Service

MARYLAND
imere Balt

Snrng '
Tuwson; Fain ameta
MASSACHUBETTS
Andover: Look Photo
Roston) Copiey Camaera Shop

Amith’s
ohiine

o1 aohics Unlimited
A n
s Geiotte

» Photo Supply

ds: East v Kodek Stores
Tripod Camer

MICHIGAN
Ann Arhoan Tha GQuarry
Oetroit: Detrost Camears Shop o Eastman Kodak Stores
Pontiag: Camara Mant
MINNESOTA
Minneapolis; rowr
[

(1)

MissouRri
Kansas Citys €
St Loavin: On
Jottar Camern Shop « W. Schiller &
Photo Sarvice

NENRASKA
Lingoini Eastman Kodak Stores
NEW HAMPSHIRE
Hanover Camera Shap of Hanover
NEW JERSEY
Newark schaotter Camers Co
Perth Amboy: Fishihin Hre

Hawhurgh
Hew York City: Adva
™ AT PIACO

Camer « Arkin Photo
amera Exchange
& Fink

>

nota o Poories

« Mabet
aan (

Pholo S
North Beitmore; Quich’'s Pholo Service
Rochester: Marsy & Fuller
Nochville Contre: Vitla L
Syracuve 1
Tray: Troy Cam
White Plainy Colort

Anron: Indus
Clevatang, (
"R

Photographic Supphes
ralt o The I

OREGON
Porttand, Western Photo Equipment
Lastman Rodak Sioms

PENNSYLVANIA

Williamaport
SOUTH CAROLINA
Calumbias . L Bryan

TENNESSED
Memphin £'s Camers Shog
Nashville: George C Dury Co
TEXAS

ply o Last
Camara Co

Oalias: Dallas Phato
Housten Scuttiaes
VIRGINIA

Mamgten, Camaora City
WASHINGTON

€

aii s Camera Supply

Cente
WISCONSIN
Green Bay: Kelloy Photo Service
Mitwaukae: Central Fim Laboratory
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f essic

show a background change, the addition of
clothing, regrouping, removal from a group,
etc. Your samples should include some in
sepin and some hand colored, as well as
black-and-white, to show the effect of toning
finished restoration.

restorations

and tinting upon the
by Alexander Shafran
Sample of Each Type

Mr, Shafran's address

is 250 Fulton
Ave., Hempstead, N. Y

How should you go about getting these
samples? There are
to search around and collect
original photographs in need of restoration
Then restore them or have them restored
This can be expensive, especially if you
make a complete display. Tt is not difficult
to obtain such originals. You can find them
among your own family photographs, or in
antique shops, second-hand stores, attics or
basements.

several ways. One 18

series of

’I‘ HE MAIN PURPOSE of a restoration sam-
ple is to show the client what to expect.

Since we deal with pictures, it seems logical

to rely upon them to do our illustrating.

Therefore, the

photographer who

is handling, or

wants to  handle,

restorations should

have samples to

show. Such sam-

ples must be true

that is,

There is a second and less expensive way
If you have been handling restoration work
for some time, or are handling it now, all
you have to do is to make a sample from
each type of restoration job you handle.
For the before and after effect, you can
make a small print from the unretouched
copy negative, with all the faults of the
oniginal retained. If the original is yellowed,
print to approximate the

samples,
they must be actual
jobs or, if made up
specially for sam-
ple purposes, must

epresent the type

Alexander Shafran tone this small
s . —— 1
RESTORATION SALES

An cight-page mailer and a tour-page

dehivered
I'he use of fake samples, although not

H
widespread, doe To fake sample,

me all o rarr { {
One Copies a ratr folder designed for restoration sales have

been produced by Kodak and are available
Both

; : ‘before and after” phatographs of portraits
it for the sample? Maybe so. But after all

X ? with .L‘m'.u! selling copy,
the retouching, artwork and airbrushing is Ti
C

tears or smudges the original for compari-

4 | 8 3 ; Kt < < :
son, The justitication for this is that you to all portrait studios pieces carry

can do the work anyhow, so why go into

| | X x il ittractive folder is designed for stuff-
aone, a truly restored print wil

ing into general mailings and invoices. The
persuasive brochure is for direct mail and is
provided with envelopes

The share-cost price is $1.50 per 100 with
studio imprint and envelopes for the mail-
er, and 75 cents per 100 for the folder.
Items should be ordered directly from the
Eastman Kodak Company in Rochester,
N. Y. Code number for use in ordering the
restoration mailer is P3-482; for the res-
toration folder, P3-483.

fam

obvi-

differences the unc

aged or

18100 may }‘\

ous only to the professional eye. If the

wl restoration will not be the same as

the "faked

sample, it is not ethical to use
such a sample

Some will overwork, over-retouch and
beautify the sample print in order to make
it more attractive. This is based upon the

idea of making samples extra attractive in

order to create desice and sell principle

tone of the
intend to deliver such a job to your client, fade

15 sound, and such work is actually done to

But unless you

sampl it 1wt fakec Tovh 9
ple s not faked original. If

then do not build up the contrast

the original is

of sample may backfire on you.

on the pseuado

Then make

riginal, but keep it light.
enlarged print from the re-
If you
I

Likeness Is Important

stored have no restored

Since we must preserve the likeness and

e airbrushed pr for a

character of the subject, overworking is not
When the cus- ST RAELVE 1S

iple, the lik work print

b
copy of a finished

order

CNess or the

it important. On her own As time goes on, every type of original

igh the studio

raph she

{ & 1
uld pass throu
NS

r-rétouch and change

and y should be

object. If. ole to build up an all

i1l ol L
Wil probabiy

likeness inclusive set of samples. Since there will be
i

ber of these, they should be kept

m, SO your receptionist can leaf

ugh it and explain the work to clients

should be encouraged to

restorations album wi

wre waiting for something else. Per-

.
is will create desire for a

ration job

stock or pre-

\.Hi.;‘\t\ from your restoration artist.

be less expensive than the first

frou , and if you are just start
) )

Ing w ration work or have not been

t d saving the negatives from past orders, these

(Turn to page 40)

| Photographer



VAMEGALUME “6”

ELECTRONIC FLASH PORTABLE by

SCOR.

For the serious photographer...for the photographer who cannot tolerate

failure, the MEGALUME offers the positive features he has been looking for:

LIGHT . .. LOTS OF IT!

The MEGALUME is a 200 w-s unit that supplies 7500 BCPS/50° for
maximum light output plus the advantage of a switch for “low”
3750 BCPS operation for normal use.

FLASHES . . . LOTS OF 'EM!

At full power, 175 flashes are possible from a fully charged battery,
and almost double this amount at half power.

FAST, FAST RECYCLING!

No waiting for this baby. 5 second recycling time on battery or AC.

ALWAYS READY TO “GO0"!

The MEGALUME features a standby capacity of up to 48 hours with-
out battery drain. This is made possible by the MEGALUME's com-
bination vibrator/transistor circuit and a special built-in battery
economizer which prevents idling wastage by shutting off battery
when unit is fully charged and automatically coming into operation
when power level falls.

VERSATILE POWER SUPPLY!

Housed in a compact, rugged leather case, the MEGALUME may be
operated from either a 6 volt nickel cadmium rechargeable battery
or from AC (110-120 volt) current, BUILT-IN BATTERY CHARGER is
operated from AC outlet by power cord pocketed in the lid of the
case. A two-fuse safety system prevents overloading.

LIGHT UNIT PUTS LIGHT WHERE YOU WANT IT!

The exceptionally tough, highly efficient slip-on reflector directs
every bit of light right where you want it. The flash tube is the
easy to handle plug-in type. A “ready light” tells you when every-
thing is in “GO" condition, and a “push to flash” button permits
large area photography with multiple exposure technique. Heavy

duty coiled cord extends to four feet.

SPECIFICATIONS

Light output at full power............ 7500 BCPS/50°
Speed of flash (1 light at full power). .. .1/1700 seconds
Recycling time at full power. , .5 seconds (battery or AC)

Number of flashes per battery charge...... approx. 175
StOrage: CAPACIEY: o2 s o eis wnta wlss oaisave acuin s o 200 w-s
OVRFALIASIIB R, o5 s e otols sioimeliatelbrocs 915" x 4" x T%"
WBIBHES s 5 v via s lorae end Tl s e e approx. 9 Ibs.

MEGALUME “6"

Includes: Power supply in attractive
top-grain leather carrying case com-
plete with heavy duty carrying strap
and wide non-slip shoulder pad: light
unit with slip-on reflector, plug-in
flash tube, heavy duty coil cord with
positive lock plug attachment, hand
release button for open flash and
easy-to-check ready light; 6 volt
nickel cadmium battery housed in
electrolyte-proof compartment; and
battery cable. Order Code 880-418 (as
illustrated).

Note: Mounting brackets and
attachments are available to
equip your favorite camera (be
it 35mm, 2% x 2%, or 4 x 5)
with a dependable MEGALUME
by ASCOR.

Order Code 880-406 same as above
but with Lead Acid Battery.

See your Authorized Dealer or write for literature and prices

SCOR.

AMERICAN SPEEDLIGHT CORP. / 4 a8cgxty pHoTO COMPANY

25-15 SOTH STREET » WOODSIDE (N.Y.C.), N.Y.11377. U.8 A

Prot ! Lighting, £ and Optical £

for Graphic Arts, graphy, ¥ and
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NEW!

For the
photographer
on the go!

ADAPT-A-CASE

featuring ingenious “‘tongue and groove"”

MOVABLE PARTITIONS

compietely lined with 15" thick Polyurethane

Foam, ADAPT-A-CASE saves you maoney be-
Cause you can purchase a '"‘stock' case—
partitioned to your exact needs—without

‘made-to-order’ charges, ONE CASE DOES THE
WORK OF MANY ... you can rearrange the parti-
tions or order additional ones as needed. Six
stock case sizes to choose from

FIBERBILT pivision OF IKELHEIMER-ERNST. INC.
601 WEST 26th STREET o NEW YORK. N.Y. 10001

Only four cameras in the world are made

|
i

RES'I‘ORA’I‘I()\S from page 38
can give you a start. Later, you can build
up your sample collection with each com-
pll‘t( d order.

As you build up your sample collection,
it 15 a good idea to make notes of the
client's reactions to each job. This can help
the receptionist when discussing a similar
job, and will make delivery easier by noting
any adverse criticisms that might have been
made. It is even wise to keep a rejected
restoration, unless the rejection was due to
bad workmanship, Most rejections can be
blamed upon the client who expected some-
thing more than what was going to be de-
livered. In a similar situation, showing the
new client the rejected job, explaining why
it was rejected and how her job is similar
to this one, can prevent any rejection or ob-
jection when the time comes for delivery.

It should be remembered that most cus-
tomers have no concept of what the finished
restoration will look like. Many photogra-
phers also have vague concepts. A poor
snapshot or bad original is expected to yield
results equal to new studio portraits. When
too much is expected, there is bound to be
When photograph a

woman from life and beautify her somewhat

disappointment you
by retouching, thut is what she wants. But
picture of
the
beautification, she may claim that you lost
the likeness.

When you make a regular sitting, you
are going to produce a photograph as fine as
your samples, which are honest presentations
of your work. But copies are cut and dried.

when you restore a her grand-

mother and  attempt same degree of

You can only do as much as the original
will allow. An original of good quality,
even if damaged, can produce a beautiful
restoration, but a poor original cannot be ex-
pected to do the same. So, when the client
presents her original, the sample that will
show her the probable result should be from
an original of equivalent quality.

Customers Usually Pre-Sold

Your restoration display should not be so
prominent that it competes with the display
of regular work, unless restorations make
up a very large percentage of your gross
volume.

When you have a moderate collection of
samples, these should be kept in some sort
of album. One or two should be displayed
openly, in strategtic locations. The same
samples should not be displayed constantly,
but should be changed periodically.

Your customers will not seek restoration
service until they are ready for it. This de-
sire is usually triggered by some emotional
influence as an anniversary, memorial or
death. Then and only then do they look for
that certain original and want it restored.
Your samples will not make them want
restoration service; they will tell the cus-
tomer that you perform that service. So,
when your client does come into the studio
with that old picture, all you need do is
tell her what the job is going to cost and
what results to expect. The only possible
reasons you will not get the order will be
either an unwillingaess, or inability, to pay
the price, or because of some doubts about
the results that will be obtained. Proper
samples can help erase any such doubts. A

to such high standards that they can be
guaranteed for three full years.

If you're looking for quality (the
kind that makes possible so
unique a guarantee ), and unlimi-
ted versatility Cover 175 different
lenses and accessories ). look in on
vour Miranda dealer. Here’s what
he'll show you.

Popular miraxpa v, Speeds to 1/1000th
sec. Instant return mirror. Multi split-grid
rangefinder. Full flash synch, Non-
rotating shutter speed dial, Auto. Soligor
Mirandu, SOmm 1.9 lens. Less than
$180.00% criron cas merex for “F'—
Couples to shutter speed dial. Dual range,
ASA 610 6400, f1.4 to 122, EFS low scale
2 10 1, normal scale 10 to 18. ( omplete

IN CANADA, ¢
-

Yous

yYour
ARE A
TRBuYE

DEALER Wik
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local dealer or

BY nIN

BETERMINE KRALT aETal, Povg

Miranda makes

Handsome MiraNDA ¢ (8) identical to the
F, but in an arresting all-black finish. Less
than $195.00°

Versatile miranpa £y, All the features of
the F plus a compact CdS meter built into
pentaprism, Accurate precisions reflector
type meter, with convenience of being
built-in and a range 6 to 3200 ASA. Dia-

AY FILM EQUIPMENT LTD.,

L LI

148 NORLEMA

YOUR AREA BTEALD By ALLIKD IMpEs &

Fhe Professional Photographer

write ALLIED IMPEX CORPORATION

18

AT DSLUTVE U8

phragm stops f1 to f32. Angles of accept-
ance 40°, LVS scale 3 to 18 (ASA 100).
Less than $205.00* (Pentaprism Meter
only, suitable for all current and previous
Miranda models, except Automex,
less than $55.00*)

Incomparable AvTOMEX 111, The only SLR
in its class with a cross-coupled CdS meter.
Pre-set the f: stop and get correct shutter
speed automatically, or pre-set shutter
speed and automatically get correct lens
aperture. Plus manual over-ride. Auto.
Soligor-Miranda, 50mm 1.9 lens. Less
than $255.00*

5 da

ANGE CAL. 90016

ONT., CANADA

mrONTEN



Can’t remember
the last time

we sold one to
an amateur.

Understandable!

The Durst S-45 costs over $600. And that’s more enlarger than any amateur
needs. He can do with one that offers much less and costs less.

Not so the professional, not with the volume, variety and quality of work
demanded. His kind of enlarger has to be flexible enough for all his needs. It
must be sturdy and rigid, yet smooth, responsive and easy to handle. Above all,
it must be precise and efficient, mechanically and optically.

That’s why the S-45 was born. It was designed expressly for the pro-
fessional—a complete laboratory system with built-in facilities for
virtually every darkroom application.

Color prints, color separations, microfilm blowbacks,
murals, reductions are as routine as black-and-white
prints. It provides for complete control of linear distor-
tion: tilting baseboard, negative carrier and enlarger
head. It even has grooved caster wheels for track-
mounting,

Light sources are quickly interchangeable:
tungsten (to 500 watt), point source, cold light,
pulse-xenon or mercury arc. A 3-lens turret
permits instant switching of focal lengths for
different negative sizes. Slip out, drawer-type
condensers can be quickly changed to match
different negative areas and focal length lenses,
The compartment for color or variable con-
trast filters is located between the negative
holder and light source, so as not to deterio-
rate image quality. And with the addition of an
accessory film holder, the S-45 can be converted
into an efficient copy camera,

Enlarger head and baseboard are individually
counter-weighted for effortless movement. A foot
pedal is used to release the baseboard position lock,
leaving both hands free to make desired height
adjustments.

All in all, the Durst S-45 packs a lot of versatility
and productivity into less than 6 square feet of dark-
room space. Write for complete information,

Durst (USA) Inc., Garden City, N.Y. 11533,
Subsidiary of Ehrenreich Photo-Optical Industries, Inc.

The Durst S-45
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Left: Every photogra-
pher should capture
the child in one pose
looking up. This is the
way the parents usual-
ly see the child and
will often purchase an
additional posé even
though they buy a
straight-on pose for
giving to friends.
Right: Give the baby
a small toy to hold to
attract his attention
before getting set for
the looking-up pose.

Now...

Your Developers
work better

in hard water

Edwal Water Conditioner makes tap
and well waters fit to make pictures in

eliminates negative fogging and other erratic

es in public water supplies. And, Edwal Wz

it does not increase alkaline content as

ftene { ner 1s an easy-to-use liquid onditioner
that neut € ar calcium salts. Helps lengthen de
veloper tray life. Prevents precipitation or scum due to hard water

solution 1s

AT YOUR DEALER! ¥

f t $1.95 (Treats 48

Edmal Scientific Products Corporation

12120 South Peoria « Chicago, Illinois 60643

cameraroom

pPsychology

by Dorothy Russo

I'he psychology of photographing
children is emphasized in this monthly
column by Mrs, Dorothy Russo, 1852
Lincoln Highway E., Lancaster, Penna..
to whom inquiries should be direcred
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(Advertiiemen

Stockwell and Zeltsman feature wedding seminar tour in ‘66

Is Casuals Encycloped

Really Worth $100?

(P tby Golorth)
Bill Stockwell's Casuals proclaim a mag-
nificent wedding concept.

YES— It reveals Bill Stockwell's elite wed YES-The Casuals impart brilliance 1 turer

ing concept. Fresh candid blossoms from bridal portraiture and to

YES— The amazing variety of (

on bridals, color, formals

and groups
garter to rice. 350 photos!

The tour, slated for March, April and

YES— Mosr casuals flow exquisitely into 1res that cach album will be differen May, encompasses Fresno, Peoria, Oklahoma
color, with your present techn Even a personalized toiumph for the photog City, Detrost and Philadelphia. 1t wall b
I | | I
though your finishing is sent out rapher xtended if strong demand an i1 any aren
g 1 . Carual ( le ire | ked at Fast St
YES— The gushing fountain of misty drama YES—Just a few choice Casuals will
I | ( 1l ind at ( nb ) 1 e
is embraced by les, who view propel you ahead of the Zombie ! :
3 ni% e ured by the O P il
wedding as a sentimental adventure, horde shuffling dismally PORWI ), S ' PP, A
‘ : . nd 15
rather than a statistical candid grind through weddings, shooting the Rl A
e . . forlorn and pathetic relics. Headlining the unique semimars, Stoch
YES—The Casuals are a fresh breeze in 1 will | i led € | New
- . wt will unturl his heralde asuils, which
every respect—moody story pattern, rap YES—The Casuals are not gimmicks, 1 X 2 | |
. . have skyrocketed trom obscurnity to the we
idfire shooting, Flowing Posing, pro- or a rambling series of detached : 3
1 1 % o A ding summit in httle more than a year
mating and selling novelties. The Casuals cling to-
b y : gether, in close harmony, like A fireball newcomer to teach
YES—Weddings ripple, then surge s r Joy Lane of the Paul Chris-
; tidal ¢ the alias! Tt the petals of a rose. The Emo- ing, Joy Lane of the Faul Lafis
o a tidal wave at the altar! The : : : . . :
. Z e, ¢ tional Murmur permeates the se- tian studio, Gering, Neb, will
Casuals distinguish climaxes

lecture on selling and conduct
quence and the Casuals blend B i
roundtable oratory. Joy has been

from minor, incidental candids :
R : nto a mellow wedding concerto. ; :
—with Fantasys, Impact close- selling the Casuals since the first

ups, shimmering printing and If you are haste to escape the lockstep College and will offer bristling

misty monochromes. routine, consider the special offer on my evidence that my new 34x45

inch Panoramic Parade is a high
voltage selling device.

i :
- - 1 . two texts! At this time [ am offering the

YES—The vast pool of sleek Casuals—31 ¢ i

$100 Casuals Encyclopedia, and the $50 Pan

styles—is a challenge and spur to the $ ’ .
1odd ] oramic Parade of 200 Casuals and Classics luition for the three-day Nt 1
jaded wedding gunner : ; . 3 g
for $115. This amount will apply, m full $160. The two Casunls texts, valued at
YES—The rapidfire bur of post on any Casuals College or Casuals Sem $150. are gifts to student Enrolment s
aisle closeups, and the 10 radiant Casu Anvwhere! vtime! Or return them for limited, but all who purchase the books in
als in the Altar Rhapsody—in them- speedy refund! advance I Imitted and edited
selves—are beyond price 3 3 . the fee with $115
Five wedding seminars appear
YES—The Casuals "see the wedding on the Casuals horizon, from Gratis brochure shows nine Casuals.,
through the misty eyes of the bride, Fresno, Calif, to Philadelphia. When seminar dates are definite, national
providing a romantic sales message, in Stockwell will present Joseph wdvernsing will I Fresng
contrast to the grim drone Zeltsman, internationally-deco- eminar is definitely carded for the Town
and prices rated portrait luminary, as lec- House Mar

Order the two Casuals texts now for $115. You may apply this sum on any Casuals Seminar or College. ANYWHERE! ANYTIME!

FOR FREE BROCHURE

BILL STOCKWELL'S CASUALS — 1105 Tedford Way — Oklahoma City, Oklahoma
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return something to
your profession...

s
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AGUERRE - GARDENS

«-hennebery

The Dagnerre Gardens, Pl grapl {ri and Science Foundation, Des Plaines, il

personalized brick . . . on permanent
display . . . time-payment plan

>
oy prote nal photographer who wants to be included
} i y wh W help make 1 al& '3 Mon < [~ o PO ¢
P rag ) J [ 4 v
Bricks at $100 each
a0 ) k { Nay j ) ’
bye vk v perpetual reminds v brick { The Da Herman W. Boaz
7arceo NGy ioranon will & ea i Tuf ngs and OTTICe Frank A. DeChristopher
(.‘ Jim Gentry
P ! W
George S. Heilpern
ey .
T g ! William S. Mclntosh
At ke oen H e next Auaust d y the 75th PP of A Ext o~ Bud Moyer

Gordon W. Stallings
Charles E. Talton

FILL QUT AND RETURN PP of A MONUMENT PARTICIPATION FORM TODAY Bill Williams

—————————————————————————————— James W. Wilson
Photographic Art and Science Foundation J. David Woody
P.O. Box 500
Houston, Texas 77001
CONTRIBUTORS
| want to participate in this Monument to our proud profession! TO THE

HA
| hereby pledge $100 for a wall brick, and enclose a check for $25 first payment. LL OF FAME
Balance will be paid before January 31, 1966
Virginia PPA
Please inscribe my name as follows

. eral +
(please print) General Products

Signed:

Address

City: State Zip:
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B NOW!

by Harold J. Ashe

A THE YEAR draws to a close, a good many photogra-
phers may profitably consider certain actions that are
open to them as a means of reducing the size of their 1965
income tax bill. The choices and alternatives that are now
available will end with the close of the tax year.

Some of these choices and alternatives, it is true, may
be again available in future years if not exercised in 1965
but, at a later time they may not represent equally large in-
come tax savings possibilities for the individual photogra
pher. In other instances, such potential savings may be
gone forever,

Although a photographer may retain tax counsel for
the purpose of preparing his 1965 income tax return after
the year has ended, this professional assistance at such a
time cannot overcome the failure of the client to act before
1965 ends in exercising any tax-saving choices he may have

The photographer, himself, on the basis of his individu
al circumstances, must make certain decisions calculated to
cut his 1965 income tax bill. And this must be done before
Jan. 1, 1966. Even if the photographer consults tax counsel
before year end, he must be able to raise pointed questions
on the basis of his own peculiar situation.

INCREASED PROFESSIONAL EXPENSES

Most photographers probably report on the cash basis;
that is, net professional earnings are determined by report-
ing all receipts actually received and deducting all profes-
sional expenses actually paid. Thus, for the cash basis tax-
payer it is not enough that a professional expense has been
incurred in order to lay the basis for a deduction; it must
be paid!

If the photographer’s net earnings have been favorable,
it may be worthwhile for him to incur and pay some addi
tional snecesiary expenses, particularly those which might
occur in any event early the following year. The tax reduc-
tion will be reflected at the level of the highest tax bracket
to which he's exposed.

DISTORTED NET EARNINGS

Possible areas of before-year-end expenses include build-
ing repairs, including repainting (where owned by the pho-
tographer or required of him by the terms of his lease), re-
lettering signs, equipment repairs, reupholstering of recep-
tion room furnishings, rug and drapery cleaning and so
forth

In addition, the cash-basis photographer may be war-
ranted in cleaning up any professional bills that, other
wise, might not be paid until 1966. This, too, will reduce
the amount of his professional net earnings. Not infre-

quently, a photographer’'s net earnings from one year to
another may be sharply distorted — even though gross re-
ceipts have been comparable — because less than a normal
amount of expenses have actually been paid. (These points
and their income tax effects will be explored in greater de-
tail under the subhead "Fluctuating Professional Earnings."”

CAPITAL GOODS

To keep his studio modern, a photographer may clect
to replace some or all of his aging, obsolete equipment and
other assets that have long since been written off. He may
acquire additional depreciable assets before the yvear ends
This action may be especially important for the photogra
pher who no longer has any depreciation charges, of whost
depreciation charges each year are becoming smaller and
smaller

As depreciation charges decline or ~l|~.1m~<.u from the
pr-vl(ssn»n.ll schedule of the income tax return, the pho
tographer's taxable income is artific wally inflated. Deprecia
tion 1s or should be a normal cost of operating a studio
When it is not, it reflects either gradual or galloping pro
fessional obsolescence. The photographer is going to sus
tain this cost in either one of two ways, whether he 15
reconciled to this or not, He has (1) a normal amount of
\Icprui.llinn charges r('!!nim;: a continuing program of re
placement and modernization; or (2) depressed carnings
because of obsolescence

The after-tax cost of such (.q\u.al goods acquisitions s
reduced by the sum total of the income tax savings trice
able to depreciation charges over the life of the assets. In
addition, if the assets qualify, the cost is further reduced
and in the year of acquisition by an investment tax
credit divectly deductrble from the mcome tax bill. This
direct tax deduction may range, .lt,prnllxng on the useful
life, up to as much as 79, of cost, making the net cost only
95 cents on the dollar even before depreciation is taken
into account in determining the final net cost

If professional assets are going to be acquired in 1965
with a view to claiming the additional first-year depreciation
charge of 209 of cost and/or the investment tax credit,
acquisition should be made well in advance of the year's

end. Timing of the transaction is important as is the date

when the a are putl mio use

CASUALTY LOSSES

If heavy. deductible casualty losses have been sustained
in 1965, professional, non professional income-producing
or i-«;r\nn.:l, a ;':hu!nlur,q‘h«'r should reconstruct these losses

and their amounts before the year ends not wait until tax



filing time. The reason: Such deductible losses may so
sharply reduce the amount of the taxable income as to
make certain tax-saving alternatives of less value in 1965,
It may be better, in such a situation, to exercise these tax
savings in a later year when they can be applied to reduc-
ing taxable income in a higher tax bracket than applies
in 1965.

Tax counseling help may be needed before year end to
make a determination of the approximate amount of the
deductible loss. The deductible loss may be less than the
photographer calculates. There may even be no loss for
tax purposes.

It should be noted that personal casualty and theft losses
are now limited only to the amount in excess of $100 for
each loss. A photographer may sustain a series of small
losses and yet not be able to claim any part of them in his
income tax return,

FLUCTUATING PROFESSIONAL EARNINGS

Whether a particular photographer should create addi-
tional expenses and /or acquire more capital assets to in-
crease his depreciation charges for 1965 is an individual
matter. What may be a sound move for one photographer
may not be justified for another. There may be greater or
lesser income tax benefits flowing from 1965 actions, de-
pending on individual circumstances.

A primary consideration is the top bracket tax rate to
which the photographer is exposed in 1965 and the probable
tax bracket rate which will apply in 1966. This may call
for some educated guessing.

Younger photographers with a growing business may
anticipate higher taxable income in 1966 than in 1965 and
with a higher tax rate applicable to the top layer of their
taxable income.

Aging photographers whose business is declining may
expect lower taxable income in 1966 than in 1965 and
with a lower tax rate applying.

An unusual amount of non-professional taxable income
in 1965 may push a photographer into a much higher tax
bracket; or he may anticipate that this will occur in 1966.

A change in marital status, either marriage or divorce,
can sharply change the tax brackets in which the pho-
tographer finds himself, either in 1965 or 1966.

The gaining or losing of one or more dependents can
change the income tax picture, as can age and or blind
exemption.

So, changing individual circumstances must be calcu-
lated as carefully as possible and with an eye to foresceable
or probable future events.

EN JOY BENEFIT SOONER

Finally, photographers who expect that taxable income
will remain fairly constant in 1965 and 1966 may be war-
ranted in creating and claiming as many professional de-
ductions in 1965 as possible and practical. The reason: The
income tax benefit will be enjoyed a year sooner than if
postponed until 1966,

Even if taxable income is expected to go into the next
highest tax bracket in 1966, the income tax saving created
in 1965 and invested may earn enough to at least offset
the higher tax in 1966.

The foregoing does not take into account the possibility
that in some future year, perhaps even 1966, the pho-
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tographer may have a long and serious illness which can
sharply reduce his taxable income. Unless there are unusual,
compelling reasons for postponement, the sooner an avail-
able tax saving is created and claimed, the better.

EXEMPTIONS

A photographer, due to negligence, may lose the right
to claim one or more dependents as exemptions. The more-
than-one-half support test must be met. If, until now, it
has not been observed, it may be possible to correct the
oversight before the tax year ends. How much additional
support must be given before the year ends may have a
bearing on whether it is worthwhile to salvage the exemp-
tion. The amount of the tax saving can be determined by
using the top tax bracket rate.

If two or more taxpayers are jointly supporting a de-
pendent, and one of them can claim the exemption, it is
important that they compare notes to see whether col-
lectively they've met the more-than-one-half test. The one
who, by agreement, is going to claim the exemption, may
be warranted in increasing his contribution for the year to
satisfy the test — even if the other taxpayer does not make
an additional contribution.

PERSONAL DEDUCTIONS

A photographer may have an advantage in itemizing his
personal deductions instead of claiming the standard de-
duction. However, before he attempts to increase the
amount of his itemized personal deductions before year's
end, he should be alert to changes in the rules which
became effective in 1964 and which may or may not now
make itemizing advantageous. Some expenses of a personal
nature which, until 1964, could be deducted have been
eliminated, although there is still considerable confusion
on this.

Personal deductions may not now include the cost of
auto license tags, driver's license or certain selective sales
or excise taxes, such as on cigarettes and liquor. General
state and local sales taxes are deductible. Note the earlier
reference to personal casualty loss deductions, also. On the
other hand, the 19 exclusion of drug and medicine costs
no longer applies to the taxpayer or his wife, if either is
age 65 or over; and it does not apply on such expenses that
a taxpayer pays for his dependent parent, age 65 or over.

If a photographer calculates that the sum total of his
personal deductions already equals or exceeds the amount
available by using the standard deduction, he may con-
sider ways to increase the amount of his itemized deduc-
tions. In some instances, nothing more may be involved
than paying outstanding obligations of a deductible nature
which, otherwise, would be paid in any event in carly 1966.
These may include paying doctor and drug bills and making
good on charity pledges.

ALTERNATIVE STANDARD DEDUCTION

As in the past, the photographer may claim the 10%
standard deduction, based on income; or, he may now com-
pute a new minimum standard deduction (effective in 1964)
of $200 ($100 if married and filing separate returns),
plus $100 for each exemption claimed, including exemp-
tion for age and blindness. The deduction is limited to
$1,000 (8500 if married and filing a separate return). Note

(Turn to page 97)
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by C. William Horrell, Ed.D. o Associate Professor o Southern lllinois University, Carbondale, Illinois

Education For Photographers

Tmt QUESTION OF WHY we are not getting the “cream”

of the high school crop in photography has been raised
by Sue Sample in her article in the August issue, “Pho-
tography, the Forgotten College Course,”

Some of the answers to this question are in cach photog-
rapher’s own back yard. The general public has not been
exposed to basic understanding and appreciation of pho-
tography as an art form and as a communications medium
and have not, in general, become discriminating buyers and
consumers of photography. This is certainly evidenced by
the flood of “kidnappers™ and chain portrait studios.

A part of this problem can be traced to today’s local
schools. How many teachers (art or journalism) are pre-
paring their young people to intelligently discriminate be-
tween what is good and poor |\hn!n'ur.1ph'\'? Our children
are exposed to music and art appreciation, They are taught
how to read a newspaper, Where in the curriculum is
serious study of the phu!ugr.xl\h, its force in communica
tions, and persuasion and as an art form? The absence of
such consideration is pretty obvious when one questions
teachers or examines the curriculum.

ALL FUTURE CONSUMERS

Each local photographer as a taxpayer should insist
that photography understanding and appreciation be in-
troduced into the local curriculum. This is not to say that
cach child should learn to take and process his own pic-
tures. More important should be the basic understanding of
what makes an outstanding picture and the creative el
ments which the photographer can use and control,

Very few of the future generation will be full-time pro
ducers of photography but all will be consumers of pho-
tography; therefore, they should develop some sort of cri
teria upon which to base their judgments when they need
to choose a photographer or a photograph and to develop
their discriminatory judgments when viewing and analyz
ing photographs. Basically, we might say that they should
be taught to “'read photographs” in an effort to bring them
out of the world of visual illiteracy.

ATTITUDE IS IMPROVING

Another fundamental reason why more high school
students are not seriously entering education for profes-
sional photography is that their parents are not convinced
that photography has a sufficiently high professional status
and that photographers in general have the social. cultural
and financial prestige of the doctor, lawyer, engineer or ac-

WHAT'S
LACKING?

countant, The recognition that photography is a creative
medium and that photography is a worthy, socially accepta-
ble, and valuable profession is, however. much greater
today than it was ten years ago and this attitude toward
photography is improving everyday.

At every occasion the professional photographer should
inform parents of the potential careers in industrial pho-
tography, space age, scientific, medical. and publications
photography, Professionals should point out how salaries
compare with those in other creative fields, Above all, pro
fessionals should use every occasion to present a realistic
image of a professional photographer to combat the TV
and movie image which has been created in the minds of
children and parents

NEED ASSOCIATION SUPPORT

The photographic professional associations and manu
facturers should produce a series of films and slides which
will give an unbiased and accurate picture of the career
possibilities in professional photography. Such visual aids
could be used by local photographers to influence public
opinion by showing to service clubs, women's groups, and
to high school students, thus improving the image of the
professional photographer.

Photography educators sometimes hear and read com-
ments that professional associations should support and
assist schools and their graduates. Much of this effort is
only lip service. There is reason to suspect that inwardly
many professional portrait and commercial photographers
harbor some resentment toward photography schools. They
perhaps feel that more and better graduates will only in-
tensify the highly competitive areas of photography they
are n

APPRENTICESHIP TRAINING ANTIQUATED

Employers apparently place very little weight on the
applicant with a college degree as compared with a non-
college applicant. In many fields, the college degree is a
strong recommendation and in some a requirement for an
applicant. This is not so in photography. Only in industrial
and news photography is the college degree a requirement
or a strong recommendation.

This attitude toward college-trained photographers is
evidenced by the apprenticeship training required and pro-
moted by commercial and portrait photographers, It is not
unreasonable to suspect that apprenticeship training is a

(Turn to page 101)
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Extra Effort Does It!

by Sherwyn K. Bloome

Tm PROFESSIONAL photographer
today finds himself competing
more and more with the inexperi-
enced amateur as far as his bridal
business is concerned. And a large per
(('“"l‘l.'t' Of l\ll\l“('\\ IS NOw \l('\“{((l to
Bridal Candids.” To make
up for the loss of formal bridal port

so-called

traiture the studio must, of necessity,
ofter this service to its customers
The informal bridal album covering
the important moments of the wed
ding, and events immediately prior to

and after the wedding, becomes morc

\"lllH: to the I ‘;;'m'\ ias ’iu
vears wo by

A successful mformal bridal busi
ness can only be built on results. The
difference between a fine “picture,” de
fined in the dictionary as "something
beauttful, whether it be a painting
photograph, el ind a “candid pho

]

tograph,” defined as "a quick, unposced

picture,”” determines not only the vol
ume of business that the studio will
have but also the prices that can b
Never torget

photography is a

charged for this service
that this type of
SCIvVICE ind as \il\ll, \]u‘lll\l I\ i‘h\
vided only by a professional

The individual selected to [*hul«\
raph the memorable affair must be
ittired and create the image
Whether he l\\ the

] 1
studio owner, a full-time employee or

properly

o6 A i‘ll'!(\\l("hll

pPart-time LI)H‘i"\(' while on the it\l‘

FIG. |

Photographed before the wedding, the bride, her sister, brother

and father pose informally with admiration and affection evident.
They all appear comfortable and at ease, in a natural pose.

he s the studio as far as the people ob
serving him are concerned. His con-
duct must be as exemplary as his dress
A simple rule would be to always dress
as a guest, but never act as one

The photographer must act quickly

Sraf |

but not hastily: he must know the en
tire course of events that will take
place and be ready to act and then
f )

withdraw from the scene of activity.
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rapl new Bridal Can '
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This does not mean, however, that he
cannot control the final result of his
[ ll]\( to

in the setting up of

photographs. A little care
call it neatness
the principles involved will take in-
formal bridal photographs out of the
amateur class and be a lasting remem-
brance, not only of the memorable
event but of the professionalism and
excellence of the photographer as well.

The accompanying photographs il-
lustrate the “‘neatness”” I mentioned
This merely means tying the picture
together by using hands, feet, eyes and

bodies which, if left to chance will

always t from the main theme
Figure 1, for example, shows the bride
looking at her sister (her maid of
honor) while her brother and father
look at her admiringly.

picture like this were left to

we animation which is so im-

portant in a still photograph would
not be there, and the principles would

appear awkward and ill at ease. The



hands of all the people are either hid-
den or doing something — yet they do
not detract from the main theme. Even
the bouquets have been placed so that
they add to the picture. The feet of
the individuals, while not visible, have
been directed by the photographer so
that their bodies are comfortable and
natural instead of appearing awkward
and unbalanced. It is obvious that the
bride and her sister are sharing an im-
portant moment — but the bride her-
self is still the center of attraction be-
cause of the way her father and brother
are looking at her.

Figure 2 demonstrates a technique
which can only add to the significance
of the cake-cutting ceremony while
definitely showing what is taking place.
The knife, while an ordinary butter
knife, is clearly visible — the bride and
groom's hands are “busy” together,
the other hands hidden behind them
(this draws them closer together as
a bride and groom should be). They
have been positioned slightly to the

_.,: * i \\._.__—a’"‘
“ﬁ /8 w @

FIG. 2 Photographed immediately be-
fore the actual cake-cutting
ceremony, this leaves no doubt
as to what is going to take
place. The couple is naturally —
and comfortably—posed. Crop-
ping pictures before presenta-
tion to customer adds impact,
highlights center of interest.

FIG. 3 Will they ever forget this mo-

ment? |s there any doubt that
at this time they are the only
two people in the world? Bride
and groom are turned slightly
from each other, photographed
immediately before they kiss.

side so they are clearly visible; noth-
ing is hidden or left to chance. The
feet have been positioned under the
table and, while still hidden, position
the upper portions of the bodies so
that they appear comfortable and natu-
ral. Never forget that « comfortably
positioned person is a natural appear-
myg person and expressions will not be
forced.

Is there a more touching moment
than when the bride and groom look at
cach other and kiss? Yet, how often
do we fail to capture the full impact
and expression merely because we leave
the actions of these people to chance
when a few simple adjustments on the
part of the photographer will make the
moment one that will not be forgotten

The normal attitudes of the bodies
when about to kiss do not lend them
selves to the best picture and will usual-
ly hide the faces of the bride and
groom. Figure 3 has unmistaken mean-
ing — you know that a tender kiss is
about to be exchanged. By merely hay
ing the bride and groom turn slightly
away from each other, and in this in
stance, having the bride bring her
right foot forward — the groom his
left — have them hold hands that are
farthest
other hands busy or hidden (again,

away and either have the

neatness), and you are able to see and
Make sure

that the bodies are away from each

capture all of the action
other—— the groom will usually pull
the bride to him
bending gives you your picture, Take it
immediately before they actually kiss;
you know they're going to

and this natural

How often do we want to take a
“cute” picture of the bride and groom

The Professional Photographer

and end up with just a photograph of
a couple of people standing and doing
nothing. See how simple it is to bring
about the desired expression and feel-
ing as shown in figure 4,

No outside props are used. The
groom is asked to kneel facing the
photographer; the bride is seated on
the edge of a chair or couch facing
away from her new husband. Then
comes the important part — tying the
picture together and obtaining the de-
sired expression, Notice the bride's
right hand and her bouquet and the
position of her body. The groom'’s
right hand rests in the small of her
back while he lovingly looks into her
eyes and holds her left hand with his
left hand. The heads are tilted natural-

The "cute' picture is made
meaningful because of natural
expression botween two people.
Bodies, hands are positioned to
help tie photograph togethar.

ly, and there can be no mistaking the
feeling expressed by the couple — a
memorable picture for the occasion,
Remember, by making your informal
bridal photographs “things of beauty”
you create a demand for your service.
Use your imagination but don't expect
the desired effect in your pictures with-
out effort on your part. Bridal pho
tography is a highly specialized feld
You can build up your business and
reputation if you will take your in-
formal bridal photographs out of the
candid picture category and take pride
in your work — that of the profes.
sional photographer A
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MOTION
- PICTURES
FOR
STILL
PHOTOGRAPHERS

PART 2 by Jack Behrend*

Mm ION PICTURE CAMERAS are designed to do the same
thing that still cameras do — hold the film flat and
perpendicular to the lens’ axis. In addition, they must pro-
vide a means for the cameraman to see the image that is
being recorded on the film and, most
important, a means must be provided
of registering the film with extreme
accuracy in relation to the perfora-
tions. While these requirements may
seem simple at first glance, achieving
them is not

Over the years, a number of sys-
tems have been devised for accurate
film registration. The cinematogra-
pher should be aware of some of
these systems before selecting a cam-
era for any kind of serious professional work

The simplest movement, and one which is found in
the less expensive cameras, is a simple claw movement,
wherein a claw engages the perforation and, moving in an
elongated oval pattern, pulls the film down so that the next
frame (or in the case of 16mm, the next perforation) is in
exactly the same position as the previous frame or perfora-
tion. This movement has a number of built-in disadvantages.
Since the claw must be dimensionally smaller than the
perforation hole, there is a good amount of “slop” built
into the system. If the cameras run in reverse, the frame
lin¢ will shift by the amount of difference in dimension
CQuestions or comments on this seriex may be sent di-

rectly 1o Jack Bebrend, 161 E. Grand Ave., Chicago, Ul
60611, The firse installment appeared in September iisue
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between the perforation hole and the claw. In forward
operation, the frame line will shift at different camera
speeds again due to the above-mentioned slop.

STEADY IMAGE IMPORTANT

Frame-to-frame registration is usually not good enough
to use a camera with this type of movement for effects in-
volving superimpositions or other optical effects. A small
amount of picture unsteadiness will not be particularly
noticeable in a small screen with average subject matter,
but when projected on a large screen or when titles or other
“supers” are projected, image unsteadiness is quite apparent
and objectionable.

An improvement in this system is one where the pull-
down claw pauses at the end of the down stroke, thereby
stabilizing the film before it retracts. This type of move-
ment requires quite a lot more mechanism and linkage and
therefore greater precision in workmanship.,

A greatly improved system over either of the above is
the registration pin movement where, in addition to the
claw, a registration pin tapered to fit the top and bottom
of the perforation engages the perforation immediately after
the film pull-down, thus positioning the film accurately
with respect to the registration pin. This enables the film to
run at various speeds and remain stable.

COST 1S JUSTIFIED

Most cameras today have very well designed pressure
plates and edge guides. Once again, however, the care given
to the design, machinery and assembly operations of the
more expensive professional cameras results in a better
product, thereby justifying the cost involved. There is no
way around it — you get what you pay for.

In recent years, the trend has been toward mirror re-
flex finder systems similar in function to single-lens reflex
still cameras. In most of these cameras the shutter is posi-
tioned at a 45° angle from the film plane. The front sur-
face of the shutter is silvered to reflect the light behind the
lens and reflect it on a groundglass. Thus when the shutter
1s closed, 1009 of the light goes to the finder. When the
shutter is open, 1009 of the light goes to the film. This
type of finder system is particularly important where critical
focusing or framing is necessary, such as extreme close-
ups, macro or microphotography, or in normal work with
cither an extremely long focal-length lens or a zoom lens.
Since the recent improvement in zoom lenses, the latter is
extremely important.

LIGHTWEIGHT, SILENT CAMERAS

The tendency has been toward an extremely lightweight
camera with a precise registration pin movement and mirror
reflex finder, small in size but adaptable to 400" or 1200’
magazines and — increasingly important —silent in use.

This last is critical not only where sound is being re-
corded, but also, with the increasing emphasis on docu-
mentary photography, it is important that the cameraman
be less obtrusive during picture taking. There are available
now cameras with all of the above features that are silent
in operation and that weigh only 16 pounds with 400’
magazines attached. We predict that within the next few
years, the same specifications will be met in a much lighter,
smaller package. Progress is being made in this direction. A

(Next month: Selecting Lenses)



BE A BETTER

l.\' TRYING TO UPGRADE our profession and educate the

public to the fact that photography is a profession we
must set out on a three-fold course: be more proficient as a
photographer; be a better businessman and salesman; and,
be a better citizen.

The first objective can only be accomplished by having
strong associations, both on the state or regional level and
on the national level. At conventions we can study new
techniques, discuss and share our experiences with fellow
professionals. T have never attended a convention without
coming home more determined to do better work. If you
don’t attend such meetings, you'll only get into a rut.

PROFESSIONAL QUALITY EXPECTED

Following through with what you learn at seminars
and conventions, when a client asks you to make photo-
graphs, they must be of professional quality, not snapshots.
In this capacity we must use our heads as well as our cam-
era. We cannot afford to be lazy. We have to know how the
photograph is to be used, study the subject and select the
best angle.

As professionals we are expected to choose the right
equipment and to carry along an 8x10 camera if that is
what is needed on the job. Despite the use of the finest
equipment, the camera cannot think for you. About 90%
of the professional photographer’s job is photography, the
other 109 is common sense.

If you go out, for example, to photograph a building
and find the light entirely wrong for the best exposure,
don’t be afraid to go home and come back when the light
is more favorable. When you notice detracting objects
through the groundglass, such as trash, take time to move it
or get a broom and sweep it away. It takes very little talent
to aim a camera, but it does take time and talent to study a
subject.

Advance planning can be extremely valuable to your
schedule. When you know you are going to do a series of
photographs at an industrial plant, meet with the superin-
tendent several days ahead of time and map out the route
you will take. In this way he will have the arcas cleaned in
advance, saving a great deal of your time. Time lost in
production costs the plant money, and since you have to
charge for your time while waiting for an area to be cleaned
up, it can’t help but increase the cost of the photographs.

BE A BETTER BUSINESSMAN

Every photographer is a businessman and if people are
to consider him as such, he must pay his debts promptly and
let his word be his bond. You must therefore charge enough
to maintain a decent salary scale so that you and your family
can realize a good return on your investment in equipment
and time.

We all have fixed expenses such as rent, lights, water,
tc]cphnnc, materials, salaries, automobiles, insurance and

by Henry Elrod

equipment, All of these factors must be considered when we
make up our price lists. If you have questions about whether
you are pricing your phntuurlphs too high or too low, add
up these tangibles, plus your time spent on the job and
you'll find your hourly wage. You'll perhaps be surprised
to learn that it is not in keeping with other professions and
trades.

We cannot afford to take a timid attitude when pricing
our product. T recall an instance where 1 was asked to take
photographs at a meeting, which was 20 minutes late in
starting. I waited another 30 minutes or so before the group
was ready for the photograph. I billed the client $15 for the
photograph and §7.50 for the hour I had waited. He pro-
tested that he had never paid over $7.50 for a photograph. I
pointed out to him that even the waiter who served the
luncheon at the meeting would make more than §7.50 for
his evening's work and yet T had worked exactly the same
amount of time, plus considerable lab work to complete
the finished print. Furthermore, the waiter had not a thing
invested in equipment, only an investment in time My
client got the point.

SILENT SALESMAN

It is very often our fault if we do not charge enough for
our work. However, if we expect 2 good price, we must
deliver good work. I will not stamp my name on the back
of a photograph I do not consider good enough to deliver
The photographs we deliver are silent salesmen for us. 1
our customers are pleased, they will tell their friends, like-
wise if they are displeased . . . well, bad news travels much
faster than good news

You must always be honest with your clients even if it
means disagrecing with the way they want a photograph
made. You may have to do it their way in the end, but at
least you have warned them and if the results are less than
pleasing, they will admire you for having advised wisely.

Like any professional, a photographer must always be
neatly dressed, whether he goes on location or is working in
the studio. People like to do business with men who look

(Turn to page 97)

HENRY G. ELROD,

534 S. Main St., Greenville, §. C.,
started in the phatographic profeisian
in 1939. He operates a sindio specral
ising tn aevial, commercial and indu

photography, He har served ar a
PP of A Council Member continuous-
ly since 1959. He bas attended the Wi-
nona School of Profesvional Photog-
raphy, and received the top award for
direct color in commercial photogra.
phy at the South Caralina 1964 ton-

vention. Mr. Elrod is active in many
crvie and church affairs in his city.
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PPofA HEADQUARTERS

HERE'S NOTHING more exciting, it

seems to me, than in watching a
butlding being transformed from blue-
print to reality.

As you can see from the photographs
on these pages, construction is pro-
ceeding rapidly. There is every reason
to believe, barring any unforeseen
stretch of bad weather during the fall,
that the construction schedule will re-
main on target with occupancy of the
building by our staff in April.

Our next most significant event will
be an impressive ceremony on Oct. 15,
highlighted by the laying of the corner-
stone. The Public Relations Committee

August 20 — Foundations, looking west from
rear of building site at Des Plaines. Executive
offices, left; secratarial pool, center; Hall of
Fame, right. Top right, Daguerre Gardens.
Shown in foreground is the mechanical plant.

August 28 — General View of PP of A
Headquarters site in Oak Leaf Commons,
looking west by southwest. Executive of-
fices will be at left; Hall of Fame, center.
Streot at top, leoft, is Executive Way.
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is developing a program for the occa-
sion which not only will be fitting for
the circumstances but will also provide
us with excellent opportunities for ex-
posure in the news media.

All PP of A members in the greater
Chicago arca are cordially invited to
attend the ceremony. We also hereby
extend a special invitation to friends of
the Association, those in related fields

-the photographic industry, the
graphic arts, advertising — and those
interested in photography —to be in
Des Plaines for this historic occasion.

Our President, Harper Leiper, will
preside. Guest speaker will be the Hon-

I'he Professional Photographet

orable Seymour Simon, President of
the Cook County Board of Commis-
sioners. PP of A Board members will
take part in the ceremonies, as will
members of the division Executive
Committees (Commercial, Industrial,
Portrait).

We are scheduled to begin at 1:00
p.m. The site of the new PP of A
Headquarters and Photography’s Hall
of Fame is in Oak Leaf Commons, at
1090 Executive Way, Lee and Oakton
Streets, Des Plaines, 111.

Fred Quellmalz, our Executive Vice
President, has worked out a plan to
facilitate attendance at the ceremony
by members of the PP of A Board of
Directors in conjunction with the fall
board meetings. Board members will
be picked up by bus at 12 noon of
the 15th at nearby O’Hare airport,
brought to the site in Des Plaines, and
then — following the conclusion of the
ceremony — taken directly to Milwau-
kee to begin their four-day meetings
on budgets and programs.

Our first permanent home for pro-
fessional photography is being financed
by a $100,000 mortgage, with an ad-
ditional equal amount from Associa-
tion funds. Contributions for bricks in
The Daguerre Gardens will be used for
furnishings and office equipment in the
new Association Headquarters building.

The November report will give us
another look at our construction prog-
ress. A



BUILDING PROGRESS REPORT

by Wesley E. Bowman. M.Photog.

Chairman, Headquarters Committee

August 20 —Foundations, looking
west, Top, footing for basement, which
will be under editorial offices and
storage area. Hall of Fame is to left,
out of picture; foreground will be for
mail room and shipping area, storage.

August 28 — Looking west by northwest, base-
ment construction forms. Above this area will
be housed the editorial offices and storage
facilities: the Hall of Fame will be at left.

Below, left: August 20 — Looking east. Daguerre Gardens, foreground; Executive offices,
right; editorial offices, left; California Chemical Co. building, background. Right: August 28
— Looking east. Foundation for Daguerre Gardens. Executive Way is right of construction site,
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John W. Hawking, Jr. Jamaes E, Smith

PP of A SCHOLARSHIPS
PN

1969

WINNI kS OF THE 1965 Annual Scholarships to study
at leading photographic schools have been announced
by the Professional Photographers of America, Inc. The
three winning students and the schools they will attend are:

John W. Hawkins, Jr., 18, Grawn, Mich. — Ger-
main School of Photography, New York, N. Y. . .. Mr.
Hawkins was the head student photographer during his
Junior and Senior years in high school, both for the school
paper and the yearbook. He has won several awards for
high school news photography and because of them at-
tended the Michigan Press Photographers Convention this
year. Mr. Hawkins has had his photographs printed in the
Traverse City Record-Eagle and The Milwankee [Journal,
and they have been shown on television. He hopes to be a
newspaper photographer when he finishes school.

Frederick C. Way

Photography

IGHT OF THE 17 medical, scientific
and technological experiments per-
formed by PP of A member, Astro-
naut L. Gordon Cooper Jr., and Astro-
naut Charles Conead Jr, in the course
of their eight-day Gemini 5 flight last
August were either photographic in
their essential nature or used photogra-
phy as a tool or for visual confirmation
ol ll.ll.l
One of the experiments Surface
Phatography mvestigated problems
volved in locating, tracking and pho-
tographing terrestrial areas from space
This type of space photography, in
comparison with aertal  photography,
has the advantage of providing greater
perspective, wider coverage, greater
speed and rapid repetition of coverage.
Although the scientific value of these
photographs is still to be determined,
the photographs will be far reaching
in helping man to understand his own
and other planets A
Storm off coast of Morocco from 200 miles up
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James E. Smith, 24, Battle Creck, Mich. — Brooks
Institute of Photography, Santa Barbara, Calif. . . . Mr.
Smith was yearbook photographer for two years while in
high school. During the summer and between semesters
he did photographic work for the Battle Creck Enguirer
and News. His interest in photography is an outgrowth of
a high school interest in astronomy and astrophotography.
After graduation from high school Mr. Smith joined the
Navy, was a combat photographer. He has a sizeable col-
lection of photographs taken all over the world while he
was serving in the Navy. Mr. Smith hopes to earn a Bach-
clor of Professional Arts degree and go on to a career in
professional photography.

Frederick C. Way, 18, Delmar, N. Y.-— Rochester
Institute of Technology, Rochester, N. Y. . . . Mr. Way
became interested in photography because of his hobby,
astronomy. His career aim is photographic engineering,
design and instrumentation of cameras and photographic
equipment. Mr. Way was a finalist in the NASA-NSTA
Regional Youth Science Congress in Boston, and won a
trip to Washington, D. C., for his design of a special cam-
era for photographing celestial bodies. He has been active
in high school activities as well as various civic projects.

The Professional Photographers of America scholarship
selections were made by the Trustees of the Winona School
of Professional Photography. Frederick Quellmalz, Hon.M.-
Photog., Executive Vice President of the PP of A, said *'Com-
petition for the scholarships, which was keener and more
intense than ever before, indicates the expanding interest
in professional photography among our younger people.”

The competition is conducted annually by the PP of A,
and is open to high school students who have expressed the
desire to enter some phase of professional photography.
Inquiries may be addressed to Frederick Quellmalz, Hon. M.
Photog., Executive Vice President, PP of A, 152 W. Wis-
consin Ave., Milwaukee, Wis. 53203, A



A

Sfv

ADVERTISING & SELLING SECTION

INCORPORATING THE MERCHANDISING “TIP SHEEY" FOR PORTRAIT STUDIOS

TIP SHEET NO. 32

OCTOBER 1965

The newspaper ads shown at right
are available to every PP of A member
but few have used them to such good
advantage as James Narramore of Green-
ville, Texas.

In his award-winning A&S competi-

tion entry, Narramore told how he adapt-
ed these and other stock advertising ma-
terials to sell portraits as Christmas gifts
and his own prestige color operation to
his trade area.

His award was for “Best Seasonal Pro-
motion,” Class A, denoting studios with
annual gross volumes of less than $30.000.
Competition judges predicted Narra-
more’s studio will graduate to the next
classification for the next contest.

In his own words, here's how Narra-
more planned and placed his campaign:

In the fall of 1964, we decided
to try to spread our annual Christ-
mas business over a longer periqd.
At the same time, we wanted to
promote direct color portraits as
Christmas gift items.

We started our campaign for
Christmas business in September.
Following a successful exhibit of
our color portraits in a prominent
downtown location, we continued
using advertising copy that stressed
having Christmas gift portraits
made early.

Offer Discount

As an incentive, we offered a sav-
ing in the form of a 20% discount on
all Christmas orders made in Sep-
tember and a 15% discount on those
made during October. Delivery of
these portraits was promised after
December 15,

To promote the Christmas busi-
ness we rely mainly on newspaper
ads and radio announcements.

In arriving at our advertising
budget, we allow from 4%% to 5% of
our gross sales. About 60% of this
amount was spent during the last
four months of 1964, the period
covered by this contest entry.
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Santa Came In September
To Extend Sales,
Win A&S Award

These funds are about equally di-
vided between the two advertising
media.

Window Displays

Ideas, copy, layouts, ete., are
usually obtained through the PP of
A or from industry suppliers. We
work closely with representatives
from both radio and newspaper in
scheduling our advertisements, Oc-
casionally we create for ourselves,

Since we were promoting Christ-
mas gifts, our ads were designed
to suggest portraits of all subject
types: children, men, women and
family groups.

Our studio, which is located on
one of Greenville's main streets,
has a prominent front window. We
have received many compliments
for the displays that we show in
this window, which are changed
about every six weeks. The Christ-
mas display went in our window
following Thanksgiving day. We
believe that a window display is

an important part of advertising
and we treat it as such,

The campaign succeeded in
spreading out our Christmas sales
over a longer period. Our custom-
ers are not aware of processing cut-
off dates imposed by commercial
labs and had we not started them
thinking about portraits early, they
would have been making Decems-
ber appointments and expecting
Christmas delivery, We had the
needed time, thanks to the early
promotion,

Newspaper

As a result of emphasizing color
photography in our advertising, we
saw an increase of nearly 300% in
the number of color portrait sittings
for the year 1964, Half of this in-
crease was noted during the period
covered by our Christmas promo-
tion. We had an over-all increase
in gross sales of 19% over the previ-
ous vear.

: (Turn to page 64)
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A&S LEADER
BOB WILCOX HAS
BEST SALES IDEA

Wilcox Studio photo-
graphed 1138 family units
for three church pictorial
directories. The relationship
with churches is excellent.

Bob Wilcox, M.Photog. of Phoenix,
found himself faced with a problem not
unknown to many other studios through-
out the country. The difference is that he
found a way to overcome it with a solu-
tion so original, yet so effective, that A&S
Competition judges unhesitatingly named
it the “best sales promotion idea” sub-
mitted by Class “C” studios ( grossing in
excess of $75,000 annually), in the 1965
competition.

Here is Wilcox’s own description of
his entry:

During the last few years it had
become apparent that we were los-
ing the baby market to the album
plans and the many other baby
promotions that are so prevalent.
It seemed that it was necessary for
us to review our position in an ef-
fort to replace the lost revenue and
to develop a field that would be
profitable,

AD MATS AVAILABLE

SURE TO PLEASE

boeause ey make the chaten!

o Lovals was b say s vann!

@ Tawe B soimbes sni¥ poitieils

STUDIO IMPRINT

Christmas advertising must be planned now
if you wish to utilize the PP of A advertising
mat service. This mat, urging parents to have
children’s portraits made for Christmas giv-
ing is only one of many ad mats available to
PP of A active members for §1 each. Mats
are also available for Valentine's Day, Moth-
er's Day, Father's Day and other gift occa-
sions. Select your choice now and order from
the PP of A Headquarters in Milwaukee.

Over the years our best sales had
been in family groups but the prob-
lem was in getting the groups into
the studio. Therefore, if we could
create a need we might be able to
develop this field.

The Church Pictorial Directory
was our answer to the problem. It
created the need, provided the mo-
tivation, and gave us the needed
market.

In the past year we have pro-
duced three Church Pictorial Di-
rectories and have photographed
1138 family units for these various
directories,

Our production costs per direc-
tory were a little less than a dollar

SANTA from page 63

Our newspaper advertising ran
from Sept. 27 to Dec. 21, 1964.
All of the ads ran in the Greenville
Herald-Banner. Most were first
placed on our local society page.
When we re-ran a given ad, we
requested a different page of the
paper.

Our best location is adjoining
“Socially Speaking.” a locally writ-
ten column of Greenville society
news. This column runs each Sun-
day. We prefer the Sunday news-
paper for our advertising.

We take advantage of a lower re-
run rate when a given ad is run a
second or third time within a week
of its first insertion. This gives us
maximum saturation at a minimum
of expense.

Radio
We regularly sponsor a five-min-

ute news broadcast on our local
radio station. The program, of local
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Oscar & Associales
"Best Sales Idea" award plaque is pre-
sented to Bob Wilcox, M.Photog., by John
Briggs, as PP of A President Leiper watches.
per directory which is a pretty low
figure when considering this as ad-
vertising to bring family groups
into the studio.

We have had the best of rela-
tionships with this project as it
serves a need for the ministry. The
church promotes the project from
the pulpit, in the bulletin and
through the church ladies telephone
committees.

This promotion has made an ex-
cellent off-season filler for our stu-
dio and has much more than filled
the gap in the loss of much of the
baby business.

news, is aired once a day, six days
a week.

Occasionally, we bought addi-
tional programs, usually as many
as two each day. We believe that
this continued coverage helped us
keep our name before the public
at a minimum of cost,

Spots Recorded

Copy for the announcements was
changed regularly, usually every
two weeks, Most of the time we
would be running two associated
announcements, alternating them
from day to day. We took advan-
tage of the copy provided by the
PP of A, but occasionally we cre-
ated our own announcements.

The announcements were one
minute in length with appropriate
music as a background. The same
announcer was used for all of our
spots which were recorded for re-
play as scheduled.

In selecting material for our



A& S

spots, we try for the “soft sell” ap-
proach. This contrasts sharply with
most of the other local business
announcements. ( There are no
other studios advertising on our
radio station.) We want to promote
a good image because we are sell-
ing a prestige product. Seldom do
we mention price. The Christmas
discount is one of the few times
price is inferred.

These announcements were
scheduled from Sept. 26 to Dec. 21,
1964.

Narramore Radio Spot No. 1

(Music up and under announcer)

Have you ever thought what a very
special gift a portrait can be? It's one
of a kind . . . yours alone in all the
world, And the portrait made for this
Christinas season can never be exactly
duplicated. There are those on every gift
list for whom only the rare . . . the very
special, is quite good enough. Consider
a natural color portrait by Narramore,
artists in fine photography. Narramore
cameras will see you through the eyes of
a loved one . . . at your very hest, as
vou are this Christroas. But truly fine
portraits . . . and that’s the only kind
Narramore makes , . . take time. Time
to pose and time to finish so the finished
product will be exactly right. Telephone
for an appointment right now. The num-
ber is GL 5-2200. Christmas is a time to
remember with portraits . . . and now
is the time to pose for extra special por-
traits by Narramore, 2812 Washington
Street, across from the Citizen's National
Bank in Greenville. Photography by Nar-
ramore . . . first in Hunt County with color
photography.

Narramore Radio Spot No. 2

(Music up and under announcer)

Most Christmas gifts that are really
worthy of your giving take time and
planning. This is so true of one of the
most treasured of gifts, the one only you
can give . . . a portrait from Photography
by Narramore. A fine natural color por-
trait requires infinite care and time, so
now is none too soon to plan your Christ-
mas gift portraits by the Narramores. It
takes time to pose, and it takes time to
make your portrait perfect. But you really
couldn’t select a gift that would be more
welcome, for nothing says you care so
personally, as a fine portrait photograph.
A Narramore direct color portrait is the
nicest kind of Christmas giving, and
now is the time to plan for it. The Nar-
ramores are offering a 15% discount on
all Christmas gift portraits made during
October. Phone GL 5-2200 today for yonr
appointment. Photography by Narramore,
2812 Washington Street, across from the
Citizens National Bank in Greenville.
Christmas is a time to remember with
Photography by Narramore . . . first in
Hunt County with direct color photogra-
phy.

BUSMAN'S HOLIDAY IN BERMUDA

Above left: Show hostess Joanne Bronson, left, talks with Bob and Bea Markow of Phoenix,
right, on Bermuda TY program, "Date Before Dinner." Above right: Hostess Joanne Bronson,
together with host Wilf Davidson, far right, interview the Markows and actress Denise Darcel.

Above left: Presenting plaque to Bob Markow, M.Photog., on behalf of Bermuda government

are PP of A

s Harry Si

Mr. and Mrs. Bob Markow, M.Pho-
tog., Phoenix, shared celebrity honors
on the "Date Before Dinner™ television
show in Bermuda with movie actress
Denise Darcel. The Markows told
how they won the Grand Prize trip for
two to Bermuda in the recent A & S
Leaders Award Competititon, and dis-
cussed photography in the States. “We
were completely delighted to be so
honored,” says Bea Markow about the

! Adrerion’s Tommont guioe
ihatogsaptly B svalMble bo you
o 198500 DIRECTORY OF PRO
JTOGRAPHY  QUALIFIED LIGTING, ob
wures yoni of Hhe Lmest sbiI anid services svaitabie in tho
PIRTO Aphic induntry, Names addeessrs and muallics
Baavg i pibotograg Spe LAl TE W wvery soctibes i
1.4 and Canatia wrs Vtod Sand for yuw

omplunantary copy today. Writs AAQ

Professional Photographers of America, loc.

| QUALIFIED PHOTOGHAPHER

Ads describing the purpose of the
PP of A Qualification program
and announcing the publishing of
the 1965-66 Directory have ap-
peared in the "Graphic Arts Buy-
er, summer and fall issues; "Re-
porter of Direct Mail Advertising,”
‘ September and is scheduled for

January, 1966. Other ads have
‘ been used in "Sales Manage-

ment's" Survey of Buying Power;

"Art Direction"; “"Advertising

Age," ""Advertising and Sales Pro-
| motion”; "Public Relations Jour-
’ nal"; and "Best's Insurance News."

. Ed Kelly and John Weatherill (Chief Photographer, Ber-
muda News Bureau). Right: Mary and Bunny Conyers and Bob Markow after ﬁsﬁ

ing trip.

interview, which was arranged by Ed
Kelly, Bermuda photographer.

At a dinner party given by the Ber-
muda professional  photographers for
the Markows during their visit in June,
Bob was presented with a plaque on
behalf of the Bermuda government,
The Markows toured every part of the
island, visiting photographers and dis:
cussing prolesstonal photography at
every opportunity.

SEEIN'S BELIEVING! ‘

The nuality and character of an industey, »

company, an individ he b ¥

of an idea is estovlished more quickly through

fine phistography

That's why PP of A'x 1065.66 Directory of

Professional Photography, Qualified Listing.

It 50 important. It lists osines. addresses and

photogtaphic specialtins of more than 450

professional comimercial photogtaphers rach

qumtified 1o get the right phat: ph repara

less of sybject, location o d ustrative

otective. You can rely on 2 Gualitieg Photog:

fapbae 1o mee) your most exacting PR phato
graphic requirements

The new dirsctory s

free on request It

theuld be o valued

working tool In every '

public selations depart-
ment or fiem Reques!
yoors today Write PRO

Professional Photograpbers of America, Inc. ‘

I WERT WISCONGIN AVE. MILWAUEEE Wit b t

QUALIFIED PHOTOGRAPHER
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A& S

It has been nearly 20 years since
St. Louis city planners first proposed
the "Great Gate Way Arch” in honor
of the city's 200th anniversary, Archi-
tect Eero Saarinen was chosen as the
designer for the Arch symbol in 1948,
and it was at this time that Robert F.
Arteaga, St, Louis ;\hnlnl::mphtr incor-
porated the Bi-Centennial theme and
Saarinen Arch into his advertising,

The 630 stainless steel luu]\ on the
riverbank is the highest monument in
the United States. It will be dedicated
on Oct. 3 in connection with the city's
traditional Veiled Prophet Ball and
pageant parade

Arteaga’s trademark, chosen because
“one must find something to label his
organization with, such as a symbol, so
the company can be detected by this
trademark,” incorporates the Gateway
Arch and three St. Louis landmarks and
symbols with the name Arteaga Photos
under the Arch. He uses the design on
letterheads, calling cards and for credit
lines on the buck of all prints

CONVENTION A&S
SPEAKER PUTS
ADVICE ON RECORDS

Arthur H. “Red” Motley, often
(.l“"(l 'Il(' (ll'.lll (’l \“l(’l'('.”l \‘II('\‘
men, “helps you think for yourself.”

Arthur H. "Red" Motley
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PHOTOGRAPHER USES
ST. LOUIS LANDMARKS

Window display fea-
tured photographs of
city during 200th
birthday celebration.
Right, below: Famous
St. Louis landmarks are
incorporated into Ar-
teaga Photos symbol.

"The church at the left of the design
is The Basilica of St. Louis, the oldest
cathedral west of the Mississippi River;
the statue in the center represents St.
Louis, Ninth king of France for whom
the city is named; the building at the
left is the Old Court House, first build-
ing in the world to use steel. Tt was at
this building that the Dredd Scott case
was settled. The lines at the center of
the Arch represent the Mississippi Riv-
er which flows through St. Louis,”
says Arteaga.

Arteaga also used the Arch symbol
in a window display, showing photo-
graphs of the city, during the 200th
birthday celebration held in St. Louis
during 1964,

Arteaga Photos at 4122 West Floris-

sant Ave., is a family enterprise with

commented one enthusiastic A&S
program attendant at PP of A's na-
tional convention in New York.

Others who heard Motley last
May said his message was “inspir-
ing,” “a shot in the arm” and “one
that you could take away with you.”

Now studio operators who missed
the Motley program may hear his
sage advice at home, for the Lacy
Sales Institute has announced the
availability of two long-playing rec-
ords of the Parade Magazine pub-
lisher's speeches.

One of the records, entitled
“Nothing Happens Until Somebaody
Sells Something,” contains many of
the same points Motley made in
his New York address.

The second, only recently re-
leased, is called "My 15 Word
Guide to Successful Selling” and is
said to be a simple 15-word sales
course based on Red's vast experi-
ence as a top flight professional
salesman, Four of the fundamentals
which Motley expands upon are:

l. Know your product

2. See a lot of [‘v"l‘]l‘.

3. Ask all to buy,

i. Use common sense.

Sound obvious? Perhaps, but
Motley has a way of making peo-

A&S

Robert Arteaga as head of the studio
and sons Robert, Jr., and Eldon as as-
sociates. The studio specializes in aerial
photography and architectural-industri-
al phutu‘:r.z[‘h‘\'.

ple think for themselves and to
realize where their shortcomings
are,

“Motley is tremendous. We need
more programs and speakers of
this caliber,” said those who ap-
plauded his convention address.

The Portrait Convention Chair-
men agree and plan A&S programs
tor each national convention. In the
meantime, individuals may pur-
chase the Red Motley records at a
cost of 37 each by writing the Lacy
Sales Institute, 81 Union St., New-
ton Centre 59, Mass. A
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SEND FOROUR COMPLETE LENS
AND CAMERA CATALOG TODAY!

or if you'd like the name of a Calumet camera
owner in your neighborhood, drop us a note . , .
we keep in touch with our camera owners,

Visit Our NEW YORK DISPLAY ROOM
Calumet Photographic
Suite 3502 Empire State Building
Phone: OX 5-4780

Precision!

|

Calumet
4"x5"view cameras
from $8995

Calumet View Cameras are made to be
used. All features designed for your ease
of use. Controls are big. The back re-
volves 360°, Full swings front and back.
Ball bearing click stops indicate neutral
or ‘“‘aligned positions’’ of all adjust-
ments. Frame release handle lets you
insert film holders without moving the camera.
Takes sheet film holder and Calumet roll holder
(for 120 and 220 rolls) with the same slip-in con-
venience. Also takes Polaroid film holder and sheet;
film magazine, available direct from Calumet.

Choice of two models.

Model CC400 has 16" bellows for most illustra-
tions and lenses 10" or shorter. . $89.95 (case $20).
Model CC401 (shown at left) with 22" bellows
for longer lenses. ........... $114.95 (case $25).
Our warranty is a good one. Best of all, you buy
at factory-direct prices and save!

Brilliant!

Caltar LENSES for
your view cameras
from Calumet

Highly corrected for color. Free from curvature of
field. Ideal for both color and black and white
illustration. Very high light transmission. Excep-
tional subject contrast. Crisp edge sharpness. You'll
get brilliant results. All this at factory-direct say-
ings too! Choose from:

215mm (814") CALTAR M/X ........ $13500
254mm (10") CALTAR M/X ......... $16500
305mm (12") CALTAR M/X ........ $17500
375mm (14%;") CALTAR M/X ... ... $%18000

1 - 1 " 2 . 1 - ] - 1 - - - - - -

‘€| Calumet MANUFACTURING COMPANY

6550 North Clark Street « Chicago, lllinois 60626 « Area Code 312 743-2442

Manufacturers of cameras, lenses, black-and-white and color proces-
sors, temperature control equipment, chillers, temp, circulating sinks
and stainless steel darkroom equipment,

Please send me FREE copy of Calumet CAMERA & LENS CATALOG.
NAME

COMPANY
ADDRESS
CITY STATE ZIP
Please also send your PHOTOGRAPHIC & GRAPHIC ARTS EOUIPMENT CATALOG PRO-10

T e e
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Why a Portronic

b

is the most

profitable investment you can make!

You don't have to take our word for it. Thousands
of photographers from coast to coast, in big cities
and small, will tell you that the day they got their
Beattie-Coleman Portronic® camera was the begin-
ning of a totally new era in the growth of their
business and in their net income. Like any modern,
time-saving, automated system, it immediately put
their studio on a highly efficient, business-like basis.
Here's why : SAVES TIME All electric, completely
automatic, the Portronic takes a series of pictures
in the time required to shoot just one picture with
an old fashioned cut-film camera. The single push of
a button replaces 8 time-consuming steps. SAVES
FILM COST B & W and color roll film used in a
Portronic (35, 46, 70 or 90mm) costs far less than
cut film. Substantial savings in dark room loading

ENGINEERING COMPANY, INC.

and developing, too. (4 x 5 adapter available).
SAVES RE-TAKES More poses give the customer
a wider choice; fewer expensive re-takes. BETTER
PORTRAITURE Believe it or not, more natural
portraits are easier with a Portronic. Because there
is no delay between takes, subjects are more relaxed.
Rapid-sequence shooting lets you catch those fleet-
ing “natural” expressions. Picture quality is com-
parable to any other fine camera. Retouch 70mm
and 90mm like sheet film. OPENS DOOR TO NEW
BUSINESS A Portronic not only modernizes your
studio and increases vour efficiency ; it enables you
to handle school photography and other high-volume
work that is extremely profitable. Interested? Write
today. Beattie-Coleman Div. Coleman Engineering
Co., Inc., P.O. Box 1974, Santa Ana, Calif. 92702,
Phone: (714) 546-1600.

PORTRONIC

STUDIO CAMERAS



MASS PRODUGE GOLOR and B/ W prints

BY PROJECTION OR CONTACT

with these Two
Work Horses

NEW APAC 14-C MULTIPLA
WITH ROTO/SLIDE ENLARGER

“’Most wanted’’ ideas incorporated
into a “customer-designed’’ printer

% Highly efficient production of color or B/W packaged deals

% Practically any combination and quantity of prints can be made from
same film without focusing or touching film (from 2%2"" x 3%2"" wallet:
to 117 x 14”) all on 10" or 117 roll paper

% Made possible only by equipping APAC 14-C ARP Easel with APAC
Roto-Slide enlarger mounted on ball bearing slide base
front to rear

* 90° rotary head — moves left to right

1

% Projected image may be placed anywhere on 117 x 14
11" wide roll paper

sections of

100" roll film when

% Especially suitable for 46 mm
equipped with APAC Rapid Shift Film Rewind

Chart shows most efficient and popular package deal se ion
any number of 8 x 10, 5" x 7", 32" x § fre
70 mm. roll film on 10" paper. The above ¢ C 14.(
Multipla to be equipped with APAC Roto-Slide ger mot | all Bearing

Slide with 4-L and 2-L Cluster lens and a s ens mounted on Sliding Turret

NEW APAC 16 -CPA AUTOMATIC
ROLL PAPER CONTACT PRINTER

Color or B/W printsup to 11" x 16"~
8" x 10" prints up to 3,000 per hour

* Makes two 8" x

% Adjustable contact pressure up to 200 It

% Equipped with rugged APAC Electronic Timer, an extremely accurale
unit with settings at .05 second intervals up to 55 second

% High-speed production on single or double weight roll contact papers
up to 11" wide

% Unique ball and socket suspended self-aligning platen operated by
COMPRESSED air gives positive contact between paper and negative

% Independent air blower

American Photographic
Appliance Corp.

GREENFIELD, MASSACHUSETTS, U.S.A. 01301
Phone 625-2322 — Area Code 413
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CHECK HERE NEXT MONTH

SHELTON NOW WANTS YOU,
THE BUSY PHOTOGRAPHER, AS
EXECUTIVE DISTRIBUTOR !

SHELTON WANTS YOU

TO SAVE TIME, LABOR AND MONEY
AS YOU INCREASE

VOLUME AND PROFITS IN ‘66

AND BROADEN YOUR

COMMERCIAL & INDUSTRIAL COVERAGE
BY GETTING INTO 4-COLORS. ..
DISTRIBUTING

EXCITING POSTCARDS AND PROMOS
CREATED FROM YOUR ORIGINALS !

SHELTON DOES ALL THE WORK

YOU TAKE THE CREDIT AND PROFIT
(ABOUT $40 IN EVERY $100 ORDER)
WITH NO INVESTMENT

ON YOUR PART !

CALL OR WRITE TODAY

FOR FREE DETAILS IN YOUR
EXECUTIVE 4-COLOR KIT . . .
AND PROFIT TOMORROW !

SHELTON

COLOR CORPORATION

16 LAFAYETTE ST., HACKENSACK, N. J.
HU 9.9605; IN N.Y.—LO 3-1377

* FOR OCTOBER'S STAR EXECUTIVE DISTRIBUTOR, A PHOTOGRAPHER YOU KNOW !



EARNING FAVORABLE PUBLIC RELATIONS

RE YOU SO CARRIED AWAY with that new color process,

the operation of your L(lllli‘lnkl“ what your competi-
tors down the street are doing, or playing too much, that
you're missing the boat in prmluung what your customers
really want?

Everything that happens in life happens because there
is a “want-creating” process effectively in motion. How
well you make }‘wplc in \our community like you plays a
big part in creating the "'want” for your p]mmgr.lphs. Read-
ing about your attendance at conventions, winning ribbons,
cups, trophies, merits and becoming an active board mem-
ber and officer of your prntcwmnl association helps im-
measurably in this function of want- -creating so vital to in-
creasing the sales of your photographs.

No doubt, if you are one whose sales have been going
dm\n lately, you have overlooked entirely
long several things you could have done by working a
little extra to create desire for what you have to sell

Could it be that the reason your business is down, or in-

or for too

Bervin A. Johnson, M.Photog.

creasing. 1s due to the fact that your photographs and habits
are either inferior or better than your competitors'? Maybe
you are not contributing enough time and work to your
business and associations to earn the things which create
the "want"

It has been proven many times that the more you put

for you and your photographs.

into anything the more you can expect in return. When you
put a lot of work and time into your trade association, you
are bound to reap more personal help and benefits worthy
of good talk and public relations. The more favorable talk
things
public’s desire to

and public relations you receive as a result of the
you've earned, the greater is the buying
want what you have to sell. When you have created a desire
for your phntm'rxph\ you won't worry about staying busy.
Basically, this function of \\.mt-(rx.ltmg' or to put it
another way — selling — is vitally important to anyone’s
success. Don’t back away from the word se/ling. Some peo-
ple associate the sale of anything — an idea, a product, or

(Turn to page 80)

PP of A WORKSHOPS

... continue to serve the profession

Scenes from recent PP of A Workshops: Austin, Texas
(above), and Philadelphia (below). Next PP of A
Workshop will be held in Des Moines, lowa, Jan. 24-26,

"

-~
&

& 7

The ninth and tenth Workshops in
the current series sponsored by the Pro-
fessional Photographers of America,
Inc. were held in Austin, Texas, and
in Philadelphia.

Format of the Management Work-
shops features over two days of lec
tures and discussion. Local profession-
al businessmen make up a panel on
special business services available to
photographic studios an attorney,
banker, Certified Public Accountant
and Small Business Administration rep-
Faculty members from a
leading university present lectures on
business management, supplemented by

resentative.

group discussions led by PP of A of-

ficials, all studio owners or managers.

Each Workshop is co-sponsored by
a local, state or regional professional
photographic association affiliated with
the PP of A. The Austin Workshop
last June was held in conjunction with
the annual convention of the Texas
Professional Ph\vtrvj_'r«l}”h(;r\ Assn: the
Philadelphia Workshop was held in
August in conjunction with the Pro-
fessional Photographers Assn of Penn
sylvania annual meeting. Lecturers
were from the University of Texas and
Temple University, respectively

Since the first Workshop in the

The

Professional Photographer

present format was held in New Or

leans in 1961, others have been held in
San Dimas, Calif Manchester, Vt.;
Atlanta; Chicago; St. Lows; Portland,
Ore.; and Denver. The \\'-rrLshu'\\
continue to serve the profession in a
much-needed area

V'he next Workihaop it scheduled to
be beld in Des Moines, lowa, at the
Savery Hotel, Jan. 24-26, co s}mnwr('d
by the Professional Photographers of
lowa. The Des Moines Management
Workshop will take on the flavor of a
Sales Promotion Seminar. Details of
the program will be announced in No

vember A
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Orbi-Tron System in use. Above: Photogra-
pher controls movement of liqhh with motor
control box at camera. Lights are at same
angle and distance from subject throughout
360°. Floor is free from stands and cables,
except for background light on track at left,
Bolow: Posing table and stool are on circular
baseboard on casters. Background light is on
floor. Note fill light. lower loft attached to
arm from track, Power control is in wall at left

PRECISIO

L-‘r YOUR FINGERS do your walking.
Imagine a white ball placed on a
black support in a cameraroom. A
small beam of light from a spotlight
is focused on the ball from 12’ away.
The photographer pushes a button and
the light starts traveling in an arc and
the light remains focused on the ball
until it has completed the entire cir-
cuit and no matter where the motor is
stopped, the distance from the light to
the ball will always be the same. If
this kindles your imagination, the fol-
lowing article should interest you.

It is apparent that the exposure on
the ball would remain constant. Each
light arm can be placed accurately at
4, 6/, 8 or 12’ from the subject. Plac-
ing the main light at any one of these
distances will always give the same ex-
posure. A little mental arithmetic will
prove that each of these distances is
approximately one f-stop apart (in-
verse square law). Lighting ratios of
1:2, 1:4 and 1:8 are mechanically
achieved, although any lighting ratio
can be used. If you never moved the
lights, the exposures should remain the
same

The Orbi-Tron System, which we

J(,\c]ni‘ui over a f\'rimf of years, is a

N LIGHTING

mechanical means of moving the lights
and achieving the same exposure ac-
curacy. The use of one main light
alone or the use of one main light with
a fill of a ratio of 1:2 will give an
exposure variation of only one-half
f-stop. This system will give sufficient
accuracy of exposure that film and
prints can be put through automatic
processing equipment. Therefore, it is
apparent that all other lighting ratios
you can choose can amount only to
one-fourth of an f-stop, plus or minus,
providing the main light is used at one
predetermined distance.

Any placement of lights can be
achieved as the lights have a vertical
adjustment of 10" and a horizontal ad-
justment of 12, The lamp houses can
be vertically adjusted 1809 and swiv-
eled to 360°. Once adjusted. each will
remain in that position and relation
to the subject until altered. All lamp
housings are equipped with an instant



Left: Positions show various adjustments
of one light. Subject is positioned direct-
ly under center light (top of picture with-
in lighting system). Above: Posing bench
consists of adjustable table and stool on
baseboard with casters. Above, right
Motor control box for five lights, plus
auxiliary motor, is mounted at camera
At right: Background light and track

BY REMOTE CONTROL

disconnect connection by means of a
coupler and locking screw.

The system is wired for both mazda
lights and strobe. If desired, both types
of lights can be employed for full
length portraits. The mazda lights
could be used for critical focusing and
then turned off as the modeling tubes
in strobe units are seldom bright
enough for precise focusing

The concept of the Orbi-Tron Stu
dio Photogr ;hu \'\\:un is that the

ject is positioned in relation 1o th
. The ll\l!ll way has [mn to po-
sition the lights around the subject. It

provides a method of centering the
subject by projecting a spotlight down-
ward from the center. The problem of
centering the subject exactly under this
light is w]\ ed by a specially constructed
posing bench, which consists of a table
and stool, both of which are adjustable
as to height. These are securely fas
tened to a circular baseboard on casters
(Turn to page 88)

(‘, /’1 (,/uf/

Kenneth

ORBI-TRON STUDIO PHOTOGRAPHIC SYSTEM

Mcfhdnl’()’ Sm\m‘-m‘ ions—8' model

Electrical Specifications
M t a ' {—vert (8' and 12' models)

Mechanical Specifications—12' mode




suffers the damage since you need to show the front to prove that
it did not hit anything and that all the damage is to the side only.

When making follow-up photographs of an accident scene, we
always take these photographs at a distance from the point of
impact based on the distance required for an emergency stop at the
speed we believe the vehicle to have been going. For street inter-
sections we make a panoramic photograph consisting of several
photographs taken from the above distances. These panoramic pho-
tographs are very easy to make and show the actual view as seen
by the drivers as they approached the point of collision. Once you
have made panoramic photographs for an adjuster or attorney you
will find they will want them on all intersectional accidents, These
extra photographs, of course, help to increase the revenue from a
simple assignment.

Editor's Notes: Obligue photographs may be belpful in certain situa-
tions, and necesiary when viewpoints are limited, such as in garages
or jam-packed repair lots. However, vecommended procedure is
wswally to make photographs from 90° to the surface of front, rear
and. both sides. These vight-angle views are the most accurate rep-
vesentation of distances along the vehicle, and usually give the
most accurate representation of the extent of damage. There are ex-
ceptions to thiy general rule.

L ~ * * *

CASE HISTORY No. 1. "Digging up evidence; imagination plus
photography solve a problem and provide evidence.”

by Philip X. Senger, Davenport, lowa

This case was one of those “sleepers.”” Suits began to pile up —
one suit followed another, and countersuits were rife. The accident
occurred in August of 1956. 1 was called in February 1957 by the
insurance company of one of the construction companies.

A grain elevator was under construction in a western Illinois
town, One August day the cable of the materials hoist snapped and
dropped a heavy load, crushing a man beneath,

It was a bitterly cold February day when the attorney and 1
artived. The photograph of the building was obtained under the

General view of grain elevator,
scene of cable accident, indi-
cates size of building and lay-
out of accident scene — pho-
tographed on bittely cold day,
hampered by frozen shutter.

most arduous conditions — no place to set up the view camera, ex-
cept the main line of the Santa Fe railroad, and we were warnec
by the freight agent to expect fast trains spaced closely. The only
alternative was atop a pile of rails alongside the tracks. From this
position we were able to get a general view of the building. The
shutter of my camera froze and necessitated thawing in the freight
station. | retuned to the pile of rails and snapped the shutter be-
fore it froze again.

Dig for Anchor Bolt Site

An employee of the elevator indicated the approximate loca-
tion of the material hoist at the time of the accident. Inspection of
the exterior and interior disclosed nothing. What to do? We de-
cided to thaw ourselves with a cup of coffee and think this out
before proceeding, While sipping coffee 1 had an idea. 1 had seen
such incidents before. Could the chemical action of the cement
have been such as to have eroded this bolt to the point of shifting
— slightly at fiest, more and more each time a load was imposed
until the climatic “skin break” resulting in general pull-through
of the entite anchor bolt, or even enough shift to impose a snap-

76 / October 1965 / The Professional Photographer

Detail photograph shows break in foundation wall of grain elevator.

ping strain on the steel cable? The attorney agreed that it was
worth investigation,

We returned to the site, borrowed a shovel, and began to dig
along the foundation at the point we felt we might find the locus
of the anchor bolt. We were successful — we found the site of
the anchor bolt.

The problem remained of photographing our discovery. Remem-
ber the freezing shutter and the bitter winds! We ran electric wires
along the inner walls of the camera side of the hole to keep the
wire out of camera view. We then put several bare flashbulbs in
the hole for our light source. A K2 filter was used over the lens.

Photography, plus a little work, solved the problem to the sat-
isfaction of the insurance company and the court.

* * - * *

CRASH TEST PHOTOGRAPHY SHOWS
SMALL CARS ARE LESS SAFE

IN THE FIELD OF AUTOMOBILES, which is one of the principal eco-
nomic institutions of our society, regulations do not exist and in
fact certain standards are not in existence which would protect users
in event of a misuse mistake. It is rather difficult, in modern times,
to justify such a condition when the use of automobiles results in
such an astronomical toll in human life, suffering and economic loss.

Our accident investigation program, over the last decade, has
constantly showed a direct relationship of injury to vehicle size
and construction. This program was of an objective research type
conducted in part for the insurance and legal professions and, as
such, did not include subjective findings or opinions.

The test program conducted at Haddam, Conn., confirms our
prior findings in the field.

Basically, the object of the crash test program was to determine
the relative crash worthiness of various size vehicles when such
vehicles impacted each other head on.

The case histories presented in this report cannot, of course,
slone be construed to completely define this field for improvement.

The time has come when the results of an automobile accident
should be viewed from the standpoint of the cause of the injury or
fatality and not the cause of the accident.

General accident statistics indicate that the problem of highway
safety cannot be solved on a wholesale basis but must be controlled
by the individual.

While bath size vehicles are operating in the same environment
and become involved in an accident, those occupants of the small
vehicle will generally sustain a higher fatality and injury rate.

Our prior research and the results of the Haddam Tests confirm
this conclusively. Comparatively, the small passenger car is more
dangerous in a crash deceleration than a standard size vehicle and
should be so classed.

Test Observations

Several clear-cut and repetitive factors were observed during the
tests and these are as follows:

(A) The forward mounting of engines provides a means of
dissipating high kinetic forces prior to passenger compartment viola-
tion. The forward mounting of this component also provides a
structure which requires high stress values before failure.

(B) Conversely, rear engine equipped vehicles have a compara-
tively fragile forward structure which collapses readily and allows



relatively easy violation of the passenger's compartment aided by
the mass of the engine acting on this compartment from the rear.

(C) Glove compartment door locks failed in the standard cars
allowing the doors to assume a horizontal position which provided
an almost knife edge for passengers to impact

(D) The upper torso restraint device used in a small car of
fectively prevented the head from impacting the forward structure
and can be termed a valuable safety aid in a head-on collision. It
was found that the original design of this diagonal type harness in-
cluded the placement of the l¢ line in such a way as to allow
knee dash contact and assisted in causing the failure of the seat.
In this case strap loading remained against the body even after the
deceleration was complete. The magnitude of the load was not
measured but when the buckle was released, the dummy sprung
approximately 1 foot. The position of the upper load line and the
loading on the neck area indicated the need for further engineering
before this device could function in a more satisfactory manner,

A change in the load-line positions of this device by MVR tech-
nicians prior to the second crash provided a means of a more satis-
factory performance of the device and no seat failure.

(E) The extent of the probable damage to a small vehicle im-
pacting a fixed object would be more extensive than the damage
sustained when they impacted a semi-fixed object as in these tests.

(F) There is a difference in the damage sustained by the indi-
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vidual small cars both when impacted and impacting. This clearly
indicates a need for a design to meet a standard

(G) The compact American car used was far more capable of
withstanding impact than any of the small cars involved. The tri
angulation short bay-like design and the placement of the struts
in this vehicle serves to show that crash-safe design can be built
into small compact cars

(H) The true value of large mass and dimension in a car in
volved in a head-on collision was clearly demonstrated and this was
the sole purpose of the test program

(1) In no case was a small car capable of protecting occupants
when it impacted or was impacted by a standard car. In fact, the
vulnerability of small car occupants to injury was demonstrated and

the injury potential is conservatively in the area of 2 to |

(J) It is further suggested that tests be conducted using the
same model vehicles impacting @ fixed object at the same \[‘('('-l\
used in these tests. It is our considered opinion that the injury po-

tential of the small car occupants would increase substantially.
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“forensic network’™ bonus fealure

Police
Photography

in
Pittsburgh

by lerry Wesson

HOTOGRAPHY 1S REGARDED by police officers and departments

everywhere as a tool and adjunct to criminal investigation and
detection. Yet, the full potential of photographic techniques has
not been exploited by many municipalities, mostly because they are
not aware of the ease and relatively low cost of setting up an effec-
tive police photographic laboratory

This is the contention of Arthur Mazzie, Jr., Chief Police Pho
tographer of the City of Pittsburgh. Mr, Mazzie, himself a member
of the Pittsburgh Police Department for 17 years, heads a five-man
detachment of photographers and laboratory technicians, Every man
15 an active member of the force, and subject to cll in case of
emergency. Each has undergone complete police training in addition
to \upplumm.u\ tritning to prepare him for [thh»g(.nphu work
Each will attest that both arcas of knowledge and training work
together to make an effective police photographic specialist.

Signiticantly, none of these men joined the police force as a
photographer or photo-technician, Mr. Mazzie was hand-picked by
the civiban founder of the department, P. A, Verzella, six years
ago. At that time, he had undergone no special training in police

Left: Cold-light source replaces standard condenser in enlarger for
extreme intensity lighting, shortens exposure times, especially when
dealing with dense negatives. Right: Negative is examined for
detail and contrast before being selected for the enlargement.

photography. His interest in photography as a hobby called him to
Mr. Verzella's attention. Other members of the photographic team
were picked for similar interests. Today, the five-man department
accomplishes things that might seem miraculous to a layman, but
are really no more than good, solid technique applied to the spe-
cislized needs of a modern police force

An example of this 1s the part photography played in prosecut
ing Pittsburgh’s "Box Murderer.” This colorful name is applied to
4 man who struck and killed his common-law wife. Although the
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Rolled fingerprint of defendant. Arthur A. Mazzie, Jr., Pitts-
burgh Police Department Chief Police Photographer, holds
enlargement made from a photograph of the rolled print of
the "Box Murderer's" defendant. Size of the original negative
is shown in the upper right hand corner of the enlargement.

homicide was unintentional, the man attempted to conceal his crime
by placing the body in a cardboard container which he taped at the
seams, He placed this container in 2 metal box, which he soldered.
These two boxes were placed in a third cardboard, which was taped

the three then being placed in another metal container which
was soldered, and the whole placed in another cardboard box. Five
boxes in all, alternating between taped cardboard and soldered met-
al. Hence the name “"Box Murderer.”

After hiving with this gruesome assemblage for three years, the
culprit was arrested on another charge and sentenced to prison. He
received permission to put his effects in storage, The boxes-within-
boxes were stored and advance charges paid. After his release from
prison, the man left the state and made no further storage payments.
When sufficient time had ¢lapsed, the storage company opened the
contaners to sell the contents for charges. What the box contained
had no market value, but was of intense interest to the Pittsburgh
police — an eight-year-old corpse.

Mummification and putrefaction were extreme, but identification
experts were able to obtain @ rolled thumb print from the corpse,
and 20 latent prints of the criminal, ¢tched into the metal by solder-
ing flux.

The rolled and latent prints were photographed by Mr. Mazzie's
department and the resulting negatives enlarged to 16x20 propor-
tions for trial evidence and for positive identification of the body
and of the defendant’s fingerprints

The picture accompanying this text shows the results. Again,
this was accomplished through no chemical or scientific wizardry,
but through good photographic technique. In effect, this technique
is no different from that practiced by a competent portrait photog-
rapher, or a skilled hobbyist. Nor is this in any way intended to
derogate the accomplishments of Mr. Mazzie and his team. Their
skill is beyond question—but not beyond the reach of other
municipalities,

EFFECTIVE TEAMWORK

To realize the full potential of the men working in the photo-
graphic laboratory requires a concentration on the best and most
modern of equipment. Each item purchased by the department is
thoroughly checked out under conditions simulating actual use —
or i acutal use, For example, before purchasing the Durst S-45 en-
lazger, which is the heart of the department’s darkroom, Mr. Mazzie
photographed the trigger guard of a police .38 caliber revolver in
actual size. He then enlarged this negative to the full size of the
about 32"x24". A group of accessory lenses and con-
densers, plus one Micro-Tessar lens, mounted in a special lens-

baseboard,



board gives him all the versatility he needs to accomplish both
routine and special assignments. To this, he has added a cold-light
grid for high-intensity short exposures.

Similarly the Crown Graphic 4x5 camera, used in scene-of-the-
crime photography and for photographing fatal automobile acci-
dents, was put through grueling tests. The department also uses
special cameras for prisoner identification.

PRISONER IDENTIFICATION

According to Mr, Mazzie, photography for prisoner identifica-
tion lags most seriously behind other techniques on a nationwide
basis. Yet, paradoxically, this is the one function that gets the
greatest share of attention and use. Blurred, unclear, unsharp, poorly
printed and exposed prisoner ID photos reach the hands of the
Pittsburgh police, making cooperation with other police depart-
ments less effective than it might be. “"What is needed,” says Mr.
Mazzie, "is standardization of technique and more professionalism.”

The Pittsburgh Police Department’s 1D system is a model of
efficiency. Prisoners are photographed simultaneously in color and
black-and-white by two Beattie-Coleman cameras, permanently
mounted in position. These are split-frame cameras, meaning front-
view and three-quarter view appecar in the same frame. Black-and-
white photographs are intended mainly for filing purposes. They are
enlarged up to 16x20 size if needed for trial evidence.

Color photographs are mounted in IBM aperture cards. These
are the familiar automatic filing and sorting cards, rectangular,
with one corner clipped off, A rectangular space is cut out of one
end of the card and the 35mm split frame, containing both views
of the prisoner, is mounted in it. Information as to the prisoner’s
sex, race, age, height, weight and so forth are coded and punched
into the card.

MUCH TIME SAVED

When an identification is to be made, information given by the
witnesses is fed into the automatic IBM sorter, The sorter, in turn,
selects every card that matches the description. These cards are
carried to the identification room and the photos projected on a
screen. The hours of time saved, the added accuracy and lessen-
ing of fatigue compared to turning the pages of a photographic
“"mug” file are almost incalculable. The author witnessed an iden-
tification made by the victim of an assault and robbery. The process
took about ten minutes. Previously, it might have taken as many
houts — and it would have been far less certain.

It must be mentioned that the use of color, in itself, represents
an advance in procedures. Well-exposed color photographs give
details of hair, eyes and skin color that are lacking in black-and-
white, and might well be critical in positive identification. Mr,
Mazzie uses conventional Kodachrome 11 color film, balanced for
electronic flash. This is identical to the film purchasable at every
camera store, camera counter and drug store in the country. It is
Mr. Mazzie's use of readily available equipment and materials that
makes the Pittsburgh Police photo lab outstanding.

NEW LABORATORY SOON

As mentioned before, the Pittsburgh Police Department photo
laboratory was founded by P. A. Verzella, a civilian. Mr. Verzella
was at the time, and still is, a prominent portrait, commercial and
industrial photographer.

In 1934, the year of its birth, the laboratory processed 6,700
prints of all kinds, sizes and purposes. It continued as 4 one-man
operation until 1942. By that time, the lab was turning out 44,000
prints from 5,000 negatives. A lab assistant was added,

Today, the laboratory processes 74,000 prints yeatly from 10,000
negatives, employing a full-time fiveeman staff, Within the next
few months, the laboratory will move to new, more spacious head-
quarters, Its continuing growth in scope, activity and usefulness
to the people of Pittsburgh is forecomened and heyond question,

The new laboratory will branch into such activities as color
printing. The time lag between the click of the shutter and the
final print will be cut and expense will be minimized. Typical of
the team, there are no plans to hire a color expert. Every man in
Mr. Mazzie's department will shortly check out as a competent —
or better — technician in color printing.

In any municipality where the population numbers 30,000 to
50,000 or more, a Police Department Photographic Laboratory be-
comes essentinl. The laboratory should be maintained and oper.
ated by a competent photographer, capable of photographing all
police cases and also capable of presenting photographic evidence
in court. The saving of taxpayer monies will be considerable, The
traditionally accepted evaluation of a picture is; as we all know,
a thousand words,

The increased effectiveness in crime prevention and detection,
in accident investigation, in recovery of stolen property, in appre-
hension of fugitives, and in positive identification will more than
offset the cost. A

Reprinted with permission from April 1965 iviue of "Law & Oyder.”

This issue of the guarterly
“forensic network,” which or-
dinarily goes to 270 evidence
photographers, is published in
The Professional Photographer
in the interest of a growing
segment of the profession.

Classification Code of the
Professional Photographers of
America, Inc. lists 24 Quali-
fred categories. Of these, the
o following classifications

pertain to  photographers in
evidence, casualty and crim-

inal frelds:

Le — General Legal — ex-
perienced in photographs for
use in court.

L-F — Legal-Forensic — spe-
cialists having knowledge of
evidential photography used in
caswalty, liability and negli-

gence trials with competency
to testify on technical convid-
erations mvolved in making,
pracessing and  properly pre-
senting eovidence photographs.
Any one imterested in fur-
ther information concerning
PP of A legal-forensic spe-
cralties 15 requested to write
to Commercial Division, PP of
A, 152 W. Wisconiin Ave.,
Milwankee, Wis, 53203.
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IDEA EXCHANGE

CUTTING FILM
AND PAPER
TO SIZE

Here's a tecl i I have found extreme Fig. 1 shows the white board cut in
ly helpful in cutting film and to size ying widths to form half of the guides
n 'i‘l ‘EL'; oo n ot VJ ;‘ or ur ! ‘-E!I".\\ !!K’,' !‘I.HL ?‘Y‘.il\l cut to rorm t!)( MOd;{;Ed pdpor ’rimmer prov;deS means Of
der safelight illumination other guides. Fig. 3 shows how the white cutting film and paper to size in darkroom.
With the advent of color materials, both re interleaved with the black strips
film and paper, one must be able to work to form the paper guides 'llil. 1/16" edge (In our work we never have calls for
for a prolonged period . of each strip forms the guide for the paper 14x17. However, it would be easy to add
the emulsion number. It 1s di to be cut such a ‘uuu!r )
o Vit = T'he cardboard strips are rubber cemented To further simplify the use of this trim-
get the aumber. The one at a time to the top of the paper trimmer mer under faint safelights used in a color
Ay = 5 the liroast starting at the right and working to the left, darkroom we used round-headed nails on the
vou need smaller sizes overlapping one over the other by 1”. The back guide rule to help locate the most
from this stocl weuracy of the finished cutting board de- common cuts. One nail marks 8" and 10"
L PR e A A T G P pends upon K,h( accuracy as you glue each two n.nl'\ are at 16" and l(l ll-u.' single
e aba e et a eyt strip of cardboard l-'» run the strips the nail heads indicate 8x10 positions lPx(~fl_(~\1-
p ’ : full width of the board would build up too ble nail heads indicate 16x20 positions. This
RCEOFRBII Sty S much cardboard at the end. leaves 4x5 and 11x14 unmarked. Working
ind smaller sizes. To do this rapidly we The glued down cardboard resembles in the dark you can rapidly run the tips of
er trimmer with guides shingles on a roof. The edge of each "shin- your fingers along the ruler until you lo-
dark, W 25" forms a guide edge for 4", 5", 7", 8", cate the desired nail head, then draw your
eets of 1/16" mat board, 117, 14", 16", 20" and 24” widths hand forward so your finger falls directly
) and one sheet white hese positions allow us to cut any of the on the guide you need.
{ ! { tandard pl hic paper sizes between Doy

Fig. |. White cardboard strips form half Fig. 2. Black cardboard strips form other Fng 3. White strips interleafed with black form
of guides half of quides compl

e set of guides.
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Two photography events which all industrial, gov-
ernment and military photographers will want to
include in their 1966 budget are |. the special
courses at the Winona School of Professional Pho-
tography, and 2. the 14th National Industrial Pho-
tographic Conference.

FUR Winona will offer three courses for Industrial Photographers.
PHOTOGRAPHIC DEPARTMENT

YU U R SUPERVISORS SEMINAR | 7 week
For persons who are in managerial capacities and
Py want to solve management problems and learn new
B u D GET techniques required of department heads, assistants

or group leaders,

INDUSTRIAL FILM WORKSHOP |1 week

Designed to teach today's photographer how to
make the transition from still to motion picture
photography. Each student will narrate and assem-
ble one film during the course.

MOTION PICTURE FILM EDITING | I week

Registrants will learn short-term formal training in
creative editing including film continuity, build up,
cutaways, pace, timing, mood, opticals and labora-
tory practices.

JUNE 13-17, 1966
IT’S NOT TOO EARLY ic include the I4th

National Industrial Photographic Conference to be
held Aug. 7-12 at the Conrad Hilton, Chicago.

Watch for ('mnp[w[(- details PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.
152 West Wisconsin Avenue, Milwaukee, Wisconsin 53203

by James Surges and A. ]. Gradian

A MEANS OF GREATLY INTENSIFYING very

weak negatives has long been sought
since it would be a valuable tool for the
photo-instrumentation technician, Utilizing
information originally printed in a Russian
journal and reprinted in “Abstracts of Pho-
tographic Science,” the Milwaukee Institute
of Technology attempted to find out just
how successful the formula was. Even with
the greatest care, end results were not satis-
factory since intensification of only two
stops was obtained with quality of the image
low and of marked graininess and uneven
build-up of densities.

Abandoning the Moscow formula, we de-
cided to try a different approach. Remember-
ing that the spectral response of photograph-
ic film is marked to the blue wavelengths
of the spectrum, the test negative — Super
Panchro Press Type B — was toned in Ko-
dak T-12 iron toner to give a blue tone
The negative was then copied under dark

INTENSIFYING
GROSSLY
UNDEREXPOSED
NEGATIVES

CAMERA ] j
field illumination with the end result of
LJ SO — a negative of lower than normal contrast
- " and improved density,
To improve the contrast ratio and the
BLUE TONED total density, the blue toned negative was
NEGATIVE

copied on Super XX film through an A-25
red filter (which filtered out the blue por-
ton of the spectrum, increasing contrast to
a desired level) using dark field illumina-
tion. This gave a film positive on an order
of five stops of intensification; contrast was
good; there were details in the shadows and
the grain structure was .lc(cptdhlt.

RED BACKGROUND

CONDENSED LIGHT

Final negative was made on Commercial
film from the film positive. A

EMBY-HOMRICH Jr.

BUDGET PRICED
35mm
PRODUCTION PRINTER

FOR =« SLIDE DUPLICATING
* INTERNEGATIVE PRINTING
« COLOR PRINT COPYING

Precision crafted in West Germany

ONLY $1495.00
About $1.50 a day on lease.

Write today for full information.

SICKLES SALES & SERVICE Co.

Office and Plant — Mayden Princess Rdy
Rie. 1, Box 726, Scotnadale, Arix
Arco 602--966.0018

EARN EXTRA PROFITS
WITH COLOR POST CARDS

Nearly every job you shoot
(or have shot) is a potential
customer for a color post
card or brochure. You can
earn a substantial commis-
sion by showing our sample
line of post cards, brochures
and related items . , . priced
to appeal to your smallest as
wel' as your largest cus-
tomer, in quantities to suit
his needs.

QUALITY COLOR
POSTCARDS DELIVERED IN
4 WEEKS
Mail coupon today for more
information,

[+{) ) SRR /1 | A )y AT

+ YES, I'm interested . . . please send more o
. information to: .
L -
S NAME__ e e
- -
*  COMPANY. = .
- -
« ADDRESS._ -
- -
. .
- .

THE DuKANE

PRESS, INC.

1000 NE 1st AVE
HALLANDALE, FLA
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BACKGROUNDS
EEEm—
(ON GENUINE ARTIST CANVAS
T2 Inch and 84 Inch Wide -
Any lergth 9-10 feet long,
— Many Different Patterns !

HAND PAINTED BACKGROUNDS

New 1965 designs painted on Genuine Artist Can-
vas with wood tops-bottoms for easy rolling,
Portable and Studio Sizes. Send for Pictures,

NEW PRICES ON BACKGROUNDS

Width-Length Style Price
52 in.-6 foot Portable . ..$24.95
52 in.-7 foot Portable LTS .. 21,95
72 in-9 foo! Studio size 39.95
B4 in..9 foot Studio size : 49.95
72 in.-9 foot Window Shade 39.95

Over 30 designs and calors on 72-84 in, widths.
Add $2.50 on 72-84 in,, we will ship prepaid. 52 in,
width Is meilable. Prices in U.S.A. Send for free
catalog pages — pictures — full information,

OLD MASTERS DESIGN

New background in all earth colon—va Blue,
Brown and Green — terrific for color in all widths
and lengths, Send for pages on this new design
and prices,

B2 INCHES WIDE ~ 6 FERT MO
ONE EACH OF THESE THREE BACKGROUNDS Ower $67%0

WITH CARNYING CARE § TROO

STUDIO OR PORTABLE BACKGROUNDS

Ask for frae folders on these sets of backgrounds
for both Studio and Portable Uses. These have
Radiance styles or swlid colorn

SOLID COLOR |

w STUDIO
TYPE

PAINTED
oA ACKGROUNDS
WINDOW SHADES ::m;:&"w‘:":

on
ARTIST CANVAS

New Solid One Color Shyles
GRAY - TAN-BROWN

New styles of Solld Colors in three sfock num-
bers — three widths and two styles — Gray — Tan

and Blue — to match seamiess paper colors (or
special colors) — Window Shades or Artist Canvas,
Width Length Style Prices
54 In H Window Shades $19.95
nin 9 H Window Shades 29.95
52 in 6 h Artist Canvas 19.95
1 in &N Artist Canvas 24.95
12 in g h Artist Canvas 29.95
8 in (W Artist Canvas 34.95
8t in, 9# Artist Canvas 3995

Cauvmq Cases, 52 in. — $2.95; 72 in — $3.45; 84
in. = $3.95 (Blue Denim with handle, etc.)

We can match any colors — send samples for full
information — Seamless Paper Colory

NO 453~ FOR MEN'S PORTRAITS!

gOWN PLASTIC “

Looke. like elegant wood
paneling for rich porireds
of diatinction!

Ponel — 18" % 48" dwp
Py Compantiy e Buagp

MEN’'S BACKGROUND PANELS

Plastic sheefs size |8x48 with three wood squares
for wall panels — brown color = excellent men's
backgrounds. (Mailable or UPS)

Three panels (54 In. wide — 48 high) $11.45
Four panels (54 in. wide — 64 high) 1495
Cash with order — postpaid in US.A,
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Frames—Albums—Mounts

PHOTO FRAMES FOR STUDIOS

METAL FRAMES — Burnes and Heirloom frames
in all sizes and styles — catalog pages.

WOOD PHOTO FRAMES — 5x7 — 8x10 — |Ixl4
sizes, in many different styles, finishes.

WALL FRAMES — in IIxl4 and 16x20 sizes — in
all price brackets — and Oak Frames too.

WEDDING ALBUMS — catalog pages on all styles
including small albums.,

PHOTO MOUNTS — catalog pages on many styles
for school and all studio uses.

COMPOSITE MOUNTS — 8x10 — [IIxl4 — 16x20
sizes with many different styles and cut-outs.
NEW FRAME CATALOG PAGES — showing the
most popular frames for Studios — including

some Albums,

CATALOG PAGES on all styles of Photo and Wall
Frames — some Albums-Mounts sent to estab-
lished studios on Request.

FRAMES SHIPPED FROM Mpls, — Orders with
other qoods for lower shipping costs,

ACETATE FOR MOUNTS — FRAMES

Used by many in place of glass and also to pro-
tect all print in photo mounts or folders. (Prices
per 100,)

Size 100 250 500
3V5x5  size $2.25C $2.00 C $1soC
5§ x7 size 4.00C 375C 350 C
8 xI0 size 750 C 700C 650C
5 x7 Non Glare 495C 450 C 8.50 C
8 xI10 Non Glare 8.50C 8.00C 750 C
Sizes may be assorfed (minimum 100 of a size).

-

monkeys

* CLING TO YOUR ARM !
* HAVE MSYMTILI K!

7’? ot 595

We stock wide variety of Studio Toys for getting
expressions that sell portraits.

Clancy Clown Doll on Elastic .. : $495
Zippy — Monkey on Elastic 695
Dragon Hand Puppets — large size
Fur Skunk — with heavy springs (good)
Cloth Skunk — smaller size for only
Three Small Dogs in Plastic Bag
Rubber Squeekers to Make Noises (10)
Plastic Balls for Child to Hold (10)
Baby Rattles — assorted (10 in bag)
Maagic Handkerchief (four color styles)
Animal Hand Puppets (assorted styles)
Plush Rabbit — big ears — mans size
Bird Cage — Swiss Music Box — cage turns. 695
Many other toys for studios — free pages. Cash
with order — wo ship these postpaid.

-

I s = e 55 01
AREBBE8B8A

Most popular studio props for the Portrait and
Commercial Studio,

No. 1827 Adjust Stool (18.27 in.) $15.50
Backrest is $3.75 — Foot Rest is $2.25.

Padded seats are $2.95 and $4.95 each

Order — add $1.00 for part postage.

No. PT-2435 Posing Table (2 cartons Express) is
$27.75 {add $3.00 for prepaid express).

SPECIAL COMBINATION OFFER — two steols
and one Posing Table for only $59.95. Cash with
order prepaid express in all 48 states.

The Professional Photographer

CARRYING AND SHIPPANG CASES
FOR 16 « 20 NOUNTS

MADE I¥ OmOR STOE WO

LR I Mot
20 5 4 wiwe - DERE,,

FIBER MAILING CASES FROM PIERCE

Four Sizes Two Thicknesses With Handle

8x10 size print— 114" ... .. $4.80 —2" $ 5.30
11x14 size print — 14" 550 —2"... ... 605
16x20 size print — 14", .. 6.00 — 2" . 6.60
16x20 size print — 3" 7.00—4"...... 7.40
20x24 size print — —2"...... 1070

Add 50c for part postage when ordering one —
Order two we pay postage — cash with order,

NICHOLS BABY POSER

One of the best studio props for infant baby
portraits — easy to use — adjustable .. ..$17.50
ORLON BABY COVERS (five colors) approx.
50 in, wide — |!/4 yards for $7.25 — 2 vards
lengths i e s TRt P s A e e

PAPER PRODUCIS

PAPER PRODUCTS

Pierce has always had the best values in all the
many paper products for studios — Envelopes,
Neq. Pres. Cardboard, Send for free catalog
pages with prices,
Photo Mailers
Negative Preservers
Glassine Envelopes
Proof Envelopes

CLASS SEALS — 1966 ('66)

Gold or Silver Class Seals, per 1000 $6.25
1000 Seals and 100 Envs. to Repack 7.00
(Few 1965 seals on hand — 75¢ per 100 seals.)

GOLD TAPE — NAME PRESS

Write for this new folder on Gold Stamping Press
— for styles and qold tape prices

Metal press with name (solid die) $15.98
Metal press with removable die 18.98
Table for gold stamps to hold mounts, etc 7.00
Add $1.00 to above price for postpaid delivery

White Cardboard
Mat Board
Printed Envelopes
Seamless Paper

Gold tape for above !/; in. by 100 feet $4.75
Two rolls for $9.00 — Four rolls for 17.50
Gold tape for ball point pen use, roll 1.00
Six rolls for $5.70 — Dozen for 10.80
Hot press gold tape, | inch, 100 feet 1.25
Treasure gold for fixing frames, jar 2.00

ARTIST SUPPLIES

Complete loose leaf catalog sent for $1.00.
($1.00 coupon included in each catalog sent.)

OIL COLORS — BRUSHES — MEDIUMS

We stock the complete line of all colors in the
studio size tubes — including Grumbacher, Winsor
& Newton, Weber and the complete Marshall line
of Oil Colors,
Six new Marshall colors — small tubes for back-
grounds and shadows (tryouf sizes) $ 2.50
LAMBSWOOL — V5 1b. for $2.25 — pound 3.95
DACRON (new prices) '/ Ib, $1.65 —pound. 2
Litho Cotton for Colorist — pound roll ..... |
Kitty West Book — Hand Coloring |
I
|
|

Kitty West Book on Retouching
New 1965 Catalog (with $1.00 Coupon)
Cotton — good grade cotton — pound

WASHABLE SMOCKS AND APRONS

Four Colors: Blue, Gray, Green, Tan.

Three Sizes: Small, Medium, Large — $5.50 each:
3 at $5.25; & at $4.95.

Blue Denim Aprons (washable) $ 1.50

Plastic Apron (43 inches long) 1.75

(cut off to fit) — three for $5.00

228383

® ETUDIO TOYS ~ SIVEAWKYS
3701 Nicollet Ave.Mp's

Phone Area 612 — 823-6296
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FOR SCHOOL AND GLAMOUR

«e00aeiB Q ftaaN M iataao
SCHOOL drapes!

MOST POPULAR V-NtCK
STYLE SCHOOL DRAPE
wf+h *leav**|
V-H*dd<ni...tiM in back
A 0000 qUAUTV VNLVAT

UThfAW +*etg/#5/* « PMIOCI
cLtur*1Gr—n  n/r*i#|(Sm

HS.tX) V-NRCX (MtmUUt)
MO.ItO-4m»Q SkU (»*+»)

POPULAR SCHOOL DRAPES

Easy to use — all colors available
120 — Velvet V Neck — ties in back
120S — Velvet V Neck — small sizes
164 — Velvet V Neck Front and Back and ties

in front (jacket style) 9.95
167— Like 164 — W ith Orion Trim 10.95
123 — Scoop Neckline in Velvet 9.95
122 — Sweetheart Neckline in Velvet. 9 95
119 — V Neckline — Marabou Trim

Colors: Black. Laurel Green, Royal Blue. Light
Blue, Aqua, Pink, Rose, Bright Red and W hite

X RABOU-SATIN
CHOOL DRAPt

Easqtousc wraparound

N'.nO ML.RABOU-r.AIIN
MARABOU SATIN DRAPES

170 — Double Row Marabou on Satin $ 9.95
Colors: White, Pink, Light Blue, Aqua, Black
llg — Marabou Trim on Velvet Drape 6.95

PIERCE MARABOU STOLES

NARROW MARABOU STOLES (Lowest Price)
Beautiful New Stole — made like others.
264 — Deluxe Narrow Stole With Extra Strip

— in plastic box e - 517.50
263 — Regular Narrow Stole in Box .24.50
WIDE MARABOU STOLES— 12 in. width
266 — Deluxe Wide Stole With Strip —

Pockets — come in plastic box 37.50
265 — Wide Width Marabou Stole — in box  33.50
New Child Size Marabou Stole 19.50
(Deduct $1.00 If sent in plastic bag)
Cash with order — sent postpaid in U.S.A

School Drape

EASY TO USE... BLACK SATIN FOR THE BODICE
AND SCALLOPED FRENCH LACE OVER ARMS
AND SHOULDERS. ..TIES IN BACK!

(w u%%;uBnMr«lﬁ |
OTHER POPULAR DRAPES

Stjloftd ljrcom

142— Black Lace School Drape $ 6.95
142N — Navy Blue School D rap e .. 6 95
143— W hite Lace — any color satin 695
132 . Nylon Tulle on Satin Glamor 595
130 — Lurex Lace on Silver Cloth Drape 6 55
(Specify colors — made in most all colors)

BASIC SIT
1J&nz&ser”

| Set turtle Bettr

- few watwtrt rwua JT€S*Ct<FC*rs

THREE GLAMOUR DRAPES (any colors)

One each in Velvet-Silver and Satin $ 993
same with two piece Tulle and one set of

Elastic Belts (your color choice) .. 14 95
Tulle any color — 2 yard lengths only 2.00
Free catalog pages — send for these sheets.

rFor YourSCHOOL picTuRES!

ALL COLORS

Rounded Neckline w»th
Sleeves No Site

No.123 - SCOOPNECK

SCOOP NECKLINE DRAPES

Rounded neckline In all colors of Velveteen (with
sleeves) including Electric Blue

123-BT Round neckline — ties in back $ 9.95
123-FT Round neckline — front tie style 9 95
117 Scalloped style with sleeves 9.95
New Marabou collar (separate) white 5.95

MARABOU TRIMMED VELVETEEN
DRAPES

Any color velveteen with white Marabou trim.

(Other colors special orders — 5 colors.)
118 — W rap around styles — without sleeves S 6.55
119 — V neck styles with Marabou trim 12.95

W hite Marabou sent if not specified.

MARABOU STOLE-DRAPE

Special styles Marabou with 4-5 rows sewed on
sarin drape in two sy es. White, pink, blue.

260— 36 inch Marabou — 54 inch drape $14.95
261— Deluxe extra long — stole and drape 50 in.
Marabou — 60 in. satin (plastic box) 19.95
. ,
fv t' sroLe Tyre brAPE Madefrom ¢.oRt

tulle in all exciting colors

®WHITE < pink =+ AQUA
j - Rose = BEIGE = BLACK
- LIGHT BLUE

NEW NYLON TULLE STOLE

Nylon tulle sewed on satin drape which you con
fluff up for Bouffant style drapes — W hite. Pink,
Blue, Aqua and Black available.

155— Extra value — specify color $12.95
Order two different colors for only 24 95

10 )dde
SATIN-""TULLE
BRA*"'- DRAPE

Serves two purposes and is
abgq fa*x ‘to with studios

Use Tolteor Stgle ww should*
fo vender '

Noils NMob*i MOWNwmM

UPLIFT BRA AND DRAPE (3 styles)

238— Using WeddIlng Satin and Nylon Tulle
makes a deluxe style drape for glamour $14.95

237— Nylon Tulle over bust line for 7.95
236— Plain Uplift Bra (five colors) 5.95
231— Zipper Foundation Drapes (five colors) 1.25

W hite, Pink. Blue, Aqua and Black — send for
catalog pages on any or all above drapes.

# N Nw /
W5, J V NECK vJkite

COLLAR

9 Ljnbeuved or
ij-v- . jJ % w av
\ uke f/At = Are oaAW/

1 xmniNckLine MMIGiCeO M esraaaaagy 1
NEW MARABOU COLLARS

Look like white fur — fits on any drape or dress
— new for 1963
Two Styles W hite Colors
247 — V Neck Styles $5.95 $695
248 — Round Neckline 5.95 695
(Colors — Pink, Light Blue and Black)

BACKGROUNDS

BABYC

FOR POSING

BABY BENCH COVERINGS (50 in.)

W ashable M/z Y d Two Yd.
Crushed Plush $ 6.95
Rugloom — no lustre 5.25 6.95
Rugtex — lightweight o 4.25 5.50
W hite Orion — washable 7.25 8.95
Bunny Cloth (dry clean) 5.25 6.95

Heavy Orion, washable. White, Pink, Light Blue,
Aqua and Tan. (New colors added.)

BACKGROUND MATERIALS

vinyl Plastic Background with Grommets

(sizes 6x8 or 6x9) ...$ 8.95 $ 8.95
Clear Glame — 3 yard length 6.75
Gold-Silver Glamour Mesh — 3 yard 5 95
Gold-silver Metallic Mesh — 3 yard
Black Doeskin background — 3 yard 795
stand and Background barholders 72 50
Lurex Jersey — silver crepe — 27x3 yd
Pink. Blue and W hite A.95
COLORS
MC CM It »>Ul

vtuow omum

FILTERS,

fOR BACKGROUND L1GMtS *

COLORED FILTERS-7 colors

8 x 8 size (set of 7) $ 1 40
10 x 10 size (set of 7) 1.75
12x12 s'zo (set of 7) Zm
12 Plastic Ferns 1 95

ue

a rte *

her Wedding!
"*SomethingBlue

FOR THE BRIDC.It TROUSSEAU

SeverJ Stylet that increete all your
WEDDING ORDERS !

BLUE GARTERS for WEDDINGS

If you have never used this gift for your Bridal
orders — start doing it In 1965. We have these
items for Wedding Promotions:

Blue Garters — about si* styles
Envelopes — Wedding Appointment Ca:ds
Announcements — Rice Envelopes
Just Married Signs for Cars
Wedding Contract Forms. Etc
send for these cata’oq pages today.

PHOTO SUPPL

1 - DRAPLE ana MCAGROUNDS I
= - PAINTED DACKDROUNDS

m - PAPER RRODUCT-MAILERS

|+ rUMO TOYS-DIVEAWAVS

| 3701 Nicollet Ave.Mpls. _5'54(9

Phone Area 612 — 823-6296
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NEWS from page 14

the Kodak Research Laboratories, Rochester,
N. Y., which will provide over 200,000

square feet of floor space in a seven-story
L-shaped building, The building, which is
due for completion in January 1968, will
provide laboratory and office space for sev-
eral hundred persons connected with ana-

Iytical and microbiological chemistry and
organic synthesis.

FAIRCHILD 8mm SYSTEM
A family of 8mm professional audio-
visual equipment has been introduced for
the first time to educators and communica-
tors by the Industrial Products Division of
Fairchild Camera and Instrument Corp. at
the American Management Assn conference

held in New York. Fairchild presented its
Model 900 professional sound camera which
features an automatic sound monitoring sys-
tem, 200" auxiliary magazine and a 12v re-
chargeable nickel-cadmium battery in the
handgrip.

Also shown were the 8mm sound movie
projector, the AV-400 continuous rear screen
projector and the Mark IV and Mark V
automatic cartridge loading projectors. A

Listings of coming conventions are based on in-

coming

1966

formation sent to PP of A Headquarters, Milwaukee.
Omissions are due to lack of proper notification.

conventions

Association Date City and State Hotel Officer
Professional Photographers Forest Brown, Chmn.
__of Oregon - Feb. 20-21 Portland, Ore. Sheraton 1971 Sherman, North Bend, Ore.
Alberta Professional Edmonton, Alberta J. Wallace Galloway, Chmn.
Photographers Assn Feb. 20-22 Canada Macdonald Savoy Plaza Hotel, Edmonton, Canada
Rocky Mountain Professional Colorado Springs, Herbert Lehman, Chmn.
_ Photographers Assn ___Feb.20-23 Colo. Broadmoor Box 1061, Riverton, Wyo.
Southwestern Zee Drew, Exec. Sec’y
__Photographers Assn March 5-8 New Orleans, La. ~ Jung P.O. Box 3122, Fort Worth, Texas

Professional Photographers
of Michigan

Professional Photographers
of North Dakota

Professional Photographers

March 5-8

March 13-15

Statler-Hilton

Detroit, Mich.

Fargo, N. D. Town House

Kings Grant

Elaine Cousino, Sec'y
15321 W. McNichols Rd., Detroit, Mich.

Lawton Osborn, Jr., Sec'y
Box 351, Dxckmson. N. D.

~ David E. Johnson, Pres.

__Assn of Massachusetts March 14 Danvers, Mass. Motel 289 Roslindale Ave., Roslindale, Mass.
Wisconsin Professional B. Artin Haig, Chmn.
Photographers Assn March 19-21 Milwaukee, Wis. Pfister 429 E. Wisconsin Ave., Milwaukee, Wis.
Professional Photographers Evangelos Apostolides, Chmn.
Assn of British Columbia  March 20-23 Vancouver, B. C, Georgia 2007 W. 4th Ave., Vancouver, B. C., Canada

Associated Professional
Photographers of Hlinois

South Dakota Professional
Photographers Assn

Professiunal Photographers
of North Carolina

Professional Phuloguphm
Society of New York

Missouri Photographers
Assn

Kentucky Professional
Photographers Assn

Professional Photographers
Assn of Oklahoma

Professional Photographers

2 of Ohio

Intermountain Professional
Photographers Assn

Professional Photographers
Assn of Pennsylvania

Professional Phatographers

March 27-29

_ March 27-29

__March 27-30

March 27-30
April 3-5

April 16-18

April 17:19

April 1618

April 1619

__April 23.26

Peoria, 111,

Sioux Falls, S. D.

_ Pere Marquette

Bob Johns, Pres.
1824 Fourth St., Peru, 111

Tom Flolo Sccy
227 Dakota Ave., S., Hurnn. S. D.

Heart of

Charlotte, N. C. Charlotte Motel

Grossinger, N. Y. ‘Grossinger's

Jefferson City, Mo. Ramada Inn

_Louisville, Ky. Brown

Tim Hord, Chmn.

824 E. Trade St., Charlotte, N. C.
Mrs. Dorothea Wilson, Exec. Sec'y
420 Oswego St., B1ldwx_m_\|llc N. Y.
Zeal Wright, Pres.

P.O. Box 715, Jefferson City, Mo.
Lin Caufield, Chmn.,

2100 Arthur St., Louisville, Ky.

Tulsa, Okla. Camelot Inn

"~ Glen Nelson, Pres.
1724 S. Utica, Tulsa, Okla.

Columbus, Ohio Neil House

]. Edwin Farmer, Exec. Sec'y
50 W. Broad St., Columbus, Ohio

Salt Lake City, Utah Utah

Uniontown, Penna. Mt. Summit

Stuart Craig, Chmn,
. State, Salt Lake City, Utah

Paul Rand Chmn.
843 Market St., Meadvnllc Penna.

348 §

Virgil L. Ging, Exec. Mgr.

5 of Indiana ] _April 24-26 Indianapolis, lrud. Severin 4120 N. Keystone, Indianapolis, Ind.
Kansas Professional Gary Millsap, Sec'y
Photographers Assn _April 24-26 Wichita, Kan. Lassen 25 Sleepy Hollow, Wichita, Kan.
Arizona Professional Ramada Ted Offret, Chmn.
Photographers Assn April 30-May 2 Tucson, Ariz. Inn 3021 N. Campbell Ave., Tucson, Ariz.
Connecticut Professional : ~ Roland L. L‘lmm_le—('_hmn
Photographers Assn May 1.2 Hartford, Conn. ~ America 65 Church St., Willimantic, Conn.
Professional Photographers Indian Hills il IR Jim Downey, Pres,
__of Nebraska _ May 13 Omaha, Neb. Inn Box 590, Scottsbluff, Neb.
Professional lew;.uphus Heart of Mrs. Ruth Lynch, Chmn.
of West Virginia May 1-3 Charleston, W, Va, Town Motel 408 W. Pike St., Clarksburg, W. Va.

Vermont Professional

Photographers May 15-16
Professional Photographers
of Towa May 15-17

Professional Photographers
of Mississippi-Alabama

Texas Professional
Photographers Assn

Professional Photognphcrs
of Washington

June 26-28
July 15-18

July 23-26

Brown Derby
Montpelier, Vt. Motel

Des Moines, lowa Savery

Biloxi, Miss. - Bucng Vista
Ft. Worth, Texas Texas
Seattle, Wash, Olympic

Angelo Lizzari, Chmn.
11%5 Vine St., Montpelier, Vt.

Duane Salie, Pres.
Box 696, Storm Lake, lowa

Gilbert B. | Ford, Pres,

! __ 319 E. Pearl St., Jackson, Miss.
Ray Wagner, Pres.

1921 Washington, Amarillo, Texas

Walt Richter, Chmn.
402 NLE. 72nd, Seattle, Wash.

PROFESSIONAL PHOTOGRA-
PHERS OF AMERICA, INC. Aug. 7-12

Chicago, 1L Conrad Hilton

Frederick Quellmalz, Conv. Chmn., 152
W, Wisconsin Ave., Milwaukee, Wis, 53203
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local, state and

regional news

Educational Tour

A trip to the Argonne National Labora-
tory, Argonne, 11, is scheduled by the Wis-
consin Industrial PA for Oct. 15. George
Lindholm, Supervisor of the motion picture
unit at Argonne will host the group. There
will be an introduction to the laboratory
work and facilities at Argonne with the
emphasis on the role of photography in its
research program. A tour of some of the
facilities will be included together with a
meeting in its motion picture section where
the staff will explain
their techniques,

“In the Bank”

As an expression of gratitude, the PP of
Fort Worth presented the Fort Worth Na-
tional Bank with a plaque for the bank's
sponsorship of the PP of Fort Worth's first
annual competition. (See page 80 of the
August issue of The Professional Photogra-

various aspects of

INVOCATION
FOR
PHOTOGRAPHERS

Beahan. Grand F’« d \
yiven at a Michigan PPA awards ban
quet and furnished by Barvin Johr
tog., Whiteha M

Lord try to be & " )
ur 'L A » t t 1 re
$ur that n
at w Y
r awn photo n r nia r
e on, a in L.
tat n t.‘n

pher.) The five first-place winners of the
competition have been hung in the bank’s
permanent Art Gallery,

Promotion
As a promotional measure, the Cleveland
Society of PP distributed 200 pearl tie tacks
to the men and sewing kits and rain hats to
the women who went on the annual Cleve
land Chamber of Commerce Lake Erie cruise
this year.
Bosses Night
Oct. 6 is the date set by the Mid-States
Industrial PA (Chicago) for their ™
Night" meeting at the Midwest Country
Club in Oak Brook. Each member is asked
to bring his immediate superior or superi-
ors to the meeting to hear Professor Brad-
ford Boyd of the University of Wisconsin
speak and give a demonstration on “Com-
munications.”

Bosses

ELECTIONS

Industrial PA of New Jersey

Albert E. Daraghy, Humble Oil & Re-
fining Co., President; Robert B. Borrell,
Esso Research & Eng. Co., Vice President;
William R. Shurtleff, CIBA Pharmaceut
Gil Co., Secretary; Ralph D, Kagan, Singer
Mfg. Co, Treasurer. Directors are Hal
Denstman, Lockheed Electronics Co.: Jack
Kath, M.Photog., Merck Sharp and Dohme
Fred Webb, Gen Tape Corp. Harold |
Pritchard, The Linde Co., i1s Executive Vice
President

RMPPA Executive Secretary
Steve Page of Association Services, a pro
fessional association management ficm, has
been hired by the Rocky Mountain PPA as
a ;‘.HX'“”H
as Managing Editor of the Rocky Mountam
Photographer. He formerly
Colorado Junior Chamber of Commerce e

Executive Secretary and to serve
managed the

fore going with Association Services where
he is now a Vice President A

"TIS HERE

plaque to commemorate his SO vears of sery

from page 22

ice to photography and to the community
B Photographers who have

14 to send them 1o the
Color Shide
Society of

unwanted vaca
tion shdes are
Hospital Slide Project
Division of the Pho
America, ¢/o John W, Ke
Drive, San Bernardino, Calif, 92404, The
project is a joint effort of PSA
which organ

82 Fremontia

and the
American Red Cross through
ized sets of slides are provided to veterans
and military base hospitals for entertuinmen
.Hul €«

¥
technically projectable,

ses. Slides should be
be mounted 1n <
t identificats

1cational [".'

board mounts and carry a bric

of location and subject 1

B Pauline and Frank Lefeby 1
a new studio in Pawtue '..»l. R. 1 In
Denver, Joy and Earle Clarke have moved

their stuc

lio to a2 new location Burton
“Pete” Poundstone and his wife, Loretta,
lio in Algona, lowa, Mr

(Turn to page 87)

The Professional

GOWLAND SLR GOWLANDFLEX

factory-to-you at new reduced prices. Both cam-
eras have Revolving Universal back for 4x5 cut
film holders, Polaroid, 70-90mm Linhof, Beattie,
Keith, 120 Linhof, Calumet, Graphic roll-film.
GOWLAND SLR without lens $350. With Schneider
Xenar 240mm $457. With Tele Xenar 360mm
$471. GOWLANDFLEX without lenses $350. With
Schneider Symmar 150mm $540. 180mm $532.
210mm $560. 240mm $670. Tele Xenar 360mm
$720. Send for more information or ORDER NOW
- 10 day trial. Money-back guarantee!

PETER GOWLAND

609 Hightree Rd,, Santa Monica, Calil. (213) 454-7867

MARSHALL'S AMAZING /"
PHOTO OIL COLORS
IN PENCILS & TUBES

3 ) ' 15 16 obta
1" stiird
! i H \

easy

tian .,,' s1 76.

$29.94
.

JOHN G. MARSHALL MFG. CO., INC.

Dept. NPP, 167 N. 9th St., Brooklyn 11, N. ¥

L-----_------
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Professional Photographers of Indiana

_PRINT EXHIBITION RACK

o
S ANY PHOTOGRAPHER who has served
on the board of directors of his state
association well knows, the duties can be-
come quite varied at times.

Being the only ex-cabinetmaker on the
2 board of the Professional Photographers of
Indiana when the need arose for new con-
vention print racks, 1 was elected — unani-
mously — to do the job. With suggestions
from the other members, these racks were
L!L‘\I_L:H(J Lo save storage space, lw casy to
transport, set up and take down and to fit
into most any space available where we

would be holding print exhibits.

Each rack will hold 32 prints — 24 verti-
cals in the two top rows and eight horizon-
tals in the bottom row. We have 14 units
and they can be set up or taken down by
four men in about two hours,

All parts are standard items and are

by Kennie Gullion®

The only parts left intact for storage are
the legs. And, when stacked and tied as
shown, each rack requires a space of only
4%4"x5%2"x8".

The regular hinge pins may be removed
and replaced with round head stove bolts,
and should the need ever arise the sides can
be separated and leaned against a wall.

A small tool or fishing tackle box 1s
used to store the bolts, washers and wing-
nuts and chains. The box also contains tw.
small hammers, two screwdrivers and two
pairs of pliers. It would be well to include
extra hardware in case of loss.

Following is a list of the materials re-
quired for each rack and the current price
in this locality:

All wood is standard white pine screen

i—legs, 1% "X134"x7 $3.92

wailable at any lumber or building material 8—print rails, 34"x134"x8’ 4.80
dealer. The mortises and routing can be 2——rail ties, 34"x134"xy, 14" 90
done in the millroom of the lumber dealer 24—Y4"x2! carrizge Folts .96
or if done by the members, the only power 241" cut washers 30
tools required would be a bench saw with 24— V4 "wingnuts 1.20
Above: Details of rack top and bottom con- a dado head and a drill press +—No. 8x1V4" R.H., wood screws 05
struction. Below, right: Stacked for storage, Care should be taken to see that all mor 242" lengths of No. 35 sash chain .84
each rack takes space of 4/4"x5';"x8". tises and holes are laid out from one pat- 1—pair 47 strap hinges 65
tern so that all are identical, because com-
= ® ponents trom ong p.uk.ugc will become inter $13.62
@ ® changed with parts from another during A later addition, and not shown in the
& ® setung up and taking down. If the compo "Lfl“l“,kl'.\‘. was the use of peg board, cut into
nents are not uniform they will not inter- 16"x20" sheets. These were slipped in the
® ® change racks in the place of prints and by using
: ® peg board hooks, 107x10" illuminators were
3 ® *Gullion'y Studio, 64 S. Main St., Frank hung on the racks to display our transpar-
@ ® fore. Ind. encies. A
asi -
- 84 —— - 195 - - 194 - am
S SN
S N
DRILL | /4 HOLES IN CENTER OF MORTIS!
V2 HoLE = 2 = |} - D\ R =
A (A) LEG DETAIL
1
N 3 S
g 1/8 HoLe
. (o
e 8 —— Jo — Jo* —— 18
e
DRILL | /4 MOLES IN CENTER OF RAIL
PRINT RAIL DETAIL
J 614 ]
J =i e G 8 2l G =2 — —et b
\g [ —— i =
~ —

- \_’\
- DRILL | /4 HOLES IN CENTER OF TIE

’\C\ RAIL TIE DETAIL

Above: Dimensions and basic details for making components. Right: Racks in use at annual convention.
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"TIS HERE from page 85

Poundstone’s hometown . The sale of
the Bessenbill-Kolar Studio, Berwyn, 11,
to the Marsh Studio of Winnebago, Minn,,
has been announced. Former owner Wm. F
Kolar has become a free-lance photographer.

W An carly Fairchild aerisl camera was pre-
sented to Smithsonian lInstitution for perma-
nent display in its new Hall of Photography
in the Museum of History and Technology
by Fairchild Camera and Instrument Corp.,
Syosset, N, Y. . .. A five-man team of tech-
nicians and photographers headed by Arthur
Rothstein, Look magazine, has accompanied
a Xograph 3D camera to Europe where the
unit will be used to make the first on-
location three-dimensional photographs in
Britain and on the Continent for Vewture
magazine and other industrial users,

B Herb McLaughlin, Phoenix, has become
a member of Industricl Art Method: maga-
zine Board of Editorial Advisors. . .. Joseph
Johnston has been appointed district sales
manager for Graflex, Inc., for the South-
East territory and will operate from Char-
lotte, N, C. Floyd Crowder has been named
Southeastern division manager for Graflex
. . The company has also named 11 audio-
visual dealers to sit on an advisory board
which will advise Graflex on dealer-manu-
facturer relations in the audiovisual field
and give the company & more accurate means
of determining dealer attitudes and reactions
to company policies and products.

B Employees of Osborne Photographic Lab-
oratories, Inc., Cincinnati portrait finishing
lab, recently raised $132 to help pay for

3 Auto-Nikkor Zooms

cover every focal length
from 43mm to 600mm

Imagine handling anything from medium wide angle to long
range telephotography with only 3 lenses. Seems impossible.
And it would be, if it weren't for the Auto-Nikkor Zooms: the
43 to 86mm f3.5, 85 to 250mm f4, and 200 to 600mm f9.5.

Each is continuously variable as to focal length over its
entire range, and gives instant control of image size and
picture angle. Furthermore, a Nikkor Zoom in sharp focus
at one focal length is in sharp focus at all focal lengths.
The Nikkor Zooms fit Nikon F, Nikkorex F and Nikkormat
cameras, and are equipped with automatic instant-reopen
diaphrams. The transition from focal length to focal length
is so smooth and rapid, you can actually ‘follow-zoom' to
maintain constant image size in action sequences.

The Nikkor Zooms are but one example of Nikon ingenuity
in optical design. In all, there are 29 Nikkor lenses from
$mm ultra-wide angle to 1200mm super telephoto. They
are acknowledged to be the finest available for 35mm
photography. For details, write Dept. N-10.

NIKON INC., 623 Stewart Avenue ® Garden City, N.Y.
Subsidiary of Ehrenreich Photo-Optical Industries, Inc.
In Canada: Anglophoto Ltd., Montreal 9, P.Q.

great lenses in the Nikon system of photography

new artificial hands for an heroic teen-age
boy who was seriously injured while trying
to rescue victims of an auto accident

W More than 500 guests attended the public
open house at the Buntrock-Salie Studio,
Storm Lake, fowa, in August. A large ad in
the Storm Lake Prlos-Tribune, signed by
over 40 photographers, said, “"Congratula
tions Kermit Buntrock and Duane Salic
Your fellow Midwestern Photographers
wish to congratulate your sincere dedication
to the profession of photography and your
success as businessmen. We know your city
is as proud of you as we are.”

DEATHS: Peter Berkeley, 66, Denver, died
August 15 after u short tllpess. After
serving in World War 1 Mr. Berkeley start-
ed to work with Bachrach Studios in New
England. He owned the Lainson Studios
in the Brown Palace Hotel since 1928. In
1952 President Eisenhower sat for a pho-
tograph by Berkeley and it became the offi-
cial campaign photograph. Other famous
subjects were John F. Kennedy, Barry Gold
water and Adlai E. Stevenson

Mrs. Thelma Larsen, Fond du Lac, Wis,,
passed away Sept. 3. She was the wife of
Gilbert L. Larsen, M, Photog. They were in
the photographic business together for 33
years.

William Mortensen, 68, died Aug. 12 in La
Jolla, Calif. He bad photographed many
famous people, was author of several books
on photography, was a noted print maker,
devised several texture screens

Nels Geertsen, 59, passed away on Aug. 22
in Whittier, Calif. He had operated a studio
in Whittier since 1954, A

5
3 THESE CATALOGS ;
' WILL SAVE YOU »

s TIME AND MONEY!

$550 N. Clark Street « Chicago, Illinois 60626

Please rush coples of:
[ CALUMET CAMERA & LENS CATALOG
FOR THE PROFESSIONAL with facts and
figures on view camera, optics, film hold-
ers, tripods, etc.
[ CALUMET PHOTOGRAPHIC & GRAPHIC
ARTS EQUIPMENT CATALOG of temp.
control equipment, nitrogen-burst process-
ing, sinks, trays, hangers, racks, print
washers, etc. . . .. . together 72 pages of
vital information,

NAME
COMPANY.

ADDRESS

cITY. STATE 2P
l------------.
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TIME SAVING
SITTING-SALES
ENVELOPES

BUDGET-
CHARGE
RECORDS

BETTER
BUSINESS
FORMS

will save you time,
effort and money,
give you exact costs,

EQUIPMENT-

RECORD CARDS

EFFICIENT
BOOKKEEPING
RECORDS
sales averages. Proven by
QOver 20 Years
of Service.

Complete Descriptive Catalogue on Request
EDWARD P. CURRY
AND ASSOCIATES

641 North 7th Street
Milwaukee, Wisconsin 53233

LOW COST
HIGH QUALITY
FAST SERVICE

COLOR
PROCESSING

CANDIDS « COMMERCIALS

5x7's As Low As .36¢c each
8x10's As Low As $1.05 each

Send for Our Price List

Pueblo P, O. Box 116 Colorado
Dept. A

| staticmaster

STOP &

DUST SPOTS

POLONIUM i
STRP DOES tiat
THE TRICK!

-

nate static electricity., .. remave dust and

a0 negat

e, 7

Sparencies, ¢ fast

o and sasier wit ¢ T° Model. Soe 8
3° MODEL demonstration at your local dealar Industrial
Is four times more powerful, also

fias
Write for foider, 10173 East

te, California

ghCYcrEAarR M

$Q9s

» U ANY

Help Build Photography's
Future . . . See page 44

the degree.

the degree.

past its meaning.

in a cheap or competitive manner.

WHAT THE MASTER OF PHOTOGRAPHY
DEGREE MEANS TO ME

The degree of Master of Photography or Photographic Craftsman can mean dif-
ferent things to different people. Once again we have gone through a National con-
vention where a number of degrees have been conferred and we have come away
with the feeling that in the mad scramble for money and position, the medal is being
tarnished by some, brightened by others, Perhaps it is time that holders of these
coveted degrees rededicate themselves and provide inspiration to those aspiring to

Here is what the degree of Master of Photography means to me:

1. Many long hours of training to become a good craftsman.

2. The necessity to prove my ability as a craftsman before many juries of my peers.

3. 1 owe a special debt of thanks to the six people of excellent reputation — three
of whom were fellow photographers — who wrote letters attesting to my high
ethical standards in my profession and to my reputation in my community.

4. I must be true in my everyday operations to the men and women who originally
set up the degree and to those who have maintained the high standards of

5. 1 must make an effort to aid my fellow professionals to become better crafts-
men and to maintain high ethical standards.

6. 1 must support the Code of Conduct of the PP of A and not try to “weasel”

7. While 1 may use the degree as a commercial recommendation, I must not use it

W. H. Edwards, M.Photog.

CONTROL from page 61

The subject can be seated and easily moved

nto ytion
Li can be placed anywhere from di-
tly over the subject to a distance of 12’
Once a light has been placed in

ion it will remain at that distance and
mngle from the subject when moved in its
orbit. To accomplish this, a series of in-
lependently controlled motors mounted on

¢ driven around a circular

hight ar
track. The axis of the motor arms 15 at

the same position as the centering light

thus the lights are at the same distance and
angle from the subject throughout the en-
tire 360°, The motors have variable speeds,
controlled electronically

i \ ) 1
A base with casters but without the stool

and le 15 excellent for three-quarter pho

graphy. Any prop can be placed on this
ovable platform and if subject is
elderly or sligl :4‘[‘]-,‘]. it 1S very casy

desired angle

¢
t to any

nenng !!_L‘?:t makes ;‘]41\(‘-

backgrour

is also motorized and

KENNETH DeGROFF

President of
f DeGr ¢
Nos Bend
Shutter )
n y Push
Air-Way
DeGroff

15/

any distance desired (or any place on the
floor) and the lamp house can be raised,
lowered and swiveled in any direction. This
alone saves countless time and walking.

The complete studio unit is constructed
of chrome plated steel and aluminum and
is sufficiently rugged in construction to carry
an average size person around the orbit.
The unit, including the motors, all mount-
ing equipment and lights, weighs under 200
pounds, and any ceiling that can support
fluorescent banks should be able to support
this. (The weight given does not include
the posing bench and the background mo-
tor assembly and light stand.)

Painting with Lights

This lighting system could be used by
the commercial photographer. Not only are
his lights off the floor but when painting
with lights, a light can be revolved around
the subject and the exposures on similar
products can be predetermined. Should it
be desirable to bring the lights in close to
the subject while painting with them and
the illumination is too great, the intensity
of the lights can be controlled through a
solid state electronic control. The unit will
handle 40 amps or, for example, four No.
i photofloods. Being able to flip to half

nsity while arranging the lighting is a
advantage for color work

only difference between the Orbi-Tron
System and the average photographer’s sys-
This system in no way curtails

tem 1S time
or alters the photographer’s own special
technique. Umbrellas, diffusion screens, flat

lights, etc., can be used. If the photographer

lighting from one

hange the
other, all he has to do is push
a button and know the exposures will be
exactly
from t
Most any photographer should be able to

or triple his volume

side to

the same whether the subject is lit

without a
in his photographic style; in addi-
+ will save a lot of leg work and

A



LEGAL-FORENSIC
PHOTOGRAPHY

by Benjamin J. Cantor

Oi IENTIMES a photographer will receive
an assig nt ar ere 1S question

s to ¢ right to make
graphs. For in-

, can one photo-

graph private property
without permission,

4
while standing on
public property or a
public street? Or can
one take photographs
of the scene of an
automobile accident
on a public street if
one of the parties ob-
cases

jects? In such

Benjamin J. Cantor
the photographer can
usually take these photographs as long as

he does not commit trespass on private

pusance or vioia

Sabbath

property create a
Federal security  laws,

ances. With
)
}

l.:\\ 5, Or

ot exception of
1

has the

her the

1
ruies

these

right

to .":l\y ;\]l.'-n

IVe you the

yarty who g 1
\Y"\\‘*:’ !i}' m »:l

await his instructions

{

mncidaent

¢ late bl
as nme, gate, place

versation. etc. This is important in the event

it comes up at a later practice In

such cases is to ask tl insurance
company, or whoever the photo
graphs to send along someone from their

office to accompany the photographer, espe
that may be diffi-

burden is on their shoulders

ally if we feel there
culty. Then the

to handle any situation that may arnse

Several Restrictions

You -_lt‘.il"l‘. have no i {
flash picture in a th luring a
nce. Also, in [*‘w.‘.u\~2 amusement,
agement may usually [‘Tl*!lkl‘l: the
camera on their premises by incl such
estriction as a co admitt Oth
( instances where pho
legal prohibited
of tlitary 1n

c) ot

of photographi

tallation
statiations,

uralization papet

ment securities, re
to v
' 1
ou should
tic ¢ ; '
¢ t A al i
13 Y ' vl
srapl the 1
T
in ¢ )
ler ¥ { of the [

1 once had an assignment to make photo-
I for
a woman who

store

steps of a
esented

i

was injured du he defective condition
of the steps set up the !r:rml
and camera, the storekeeper ¢ out and

to Keep

Even the

property,

would be

u.l”'{.!, \Au!
didn’t leave. After expla:
the officer, the officer rer
.m\l

me that it
was the Sabbath, that he
Day.

1PIess \II‘I‘H

me for working on the Lord's

This experience is related to
the reader that even though we may think
we are within our rights, sometimes 1t 1s
better to rely on tact and good judgment

than on legal rights. A

s BOOK REVIEW s

PHOTOGRAPHIC MISREPRESENTA-
TION. By Marshall Houts. Matthew
Bender & Co., Inc. $35.00.

The author and publisher have requested
that we review this new law book published
in 1964 by Matthew Bender and Co., Inc, a
law book firm. The author was assisted by
whom

one of
1 Legal Photog

Ihe book 1s divided into
“Photog I« Misrepre

ographic Evidence Law Statistics ¢

three photographic editors,

represents himself as 'v]‘hc'

two may

entation

someting

can
tio ) I of w
Il rat ny pas 1
n or half-printed, p kly to
pe t 1 n expan book 11
tut \ s. That leaves a balanc f about
2 explanation I ]‘1.1»
techniques Part 11
levoted to Photo

ques

swers |‘..w!< Buc

The most point to remen is
it this not a photographic te xthook or
rence work. The author, Mr. Houts,
and three of his four associate editors ire

presumably not evidence photographers en

g in the practice of forensic photogra
phy. The author’'s previous credit re not
in the field of photographic evidence, but
are listed as editorshi 0f a newsletter
“Trauma." and author of two law books,

Medicine, From Ewdence 1o
and The Rules of Evidence, From
Arrest 1o Release

ok is directed at so-called pho

tographi srepresentations, but no sta
te there videst d
npted misrepresentat f fact

t

page 96)

The WALTER GAEHLER Company
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Copy Restoration
Oil Paintings
Catalog on Request
Y. 13202

510 S, Clinton 5%, Syraocuse, N

|
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NEW

FROM

KEITH COLE
PHOTOGRAPHY

THE

MONEY SAVING

PROFESSIONAL CAMERA

STUDIO
TESTED
-
FEATURES

Less than 6 pounds In weight . designed 1o use
Graflex roll film holde and 70mm. roll fiim maga
zines = parallax corr 4 « Wollensak top quality
/63 162mm. matching lense . yariable speed
shutter + synchronized for strobe or flash « air

d shutter release « can be used vertically or

to operate

horizontally »

IDEALLY SUITED FOR

simgile ingxpensive

studio portraiture o Rroups * babies ¢
seniors . proms . store promotions
*CASH PRICE
TERMS ON APPROVED CREDIT
e . s —— — —— — — — ——f————

MAIL THIS FORM TODAY

KEITH COLE PHOTOGRAPHY
2625 Broadway, Redwood City, Callf

| |
| |
[ |
| Check enclosed. Please forward camera im |
| mediately I
Please send me additional detally and photo
| graphs of the new ROLOCOLOR professional |
camera |
I | Please send me information on KEITH COLE

|
I color processing
| |
| |
| |

STUDIO NAME
ADDRESS,




\CE:
JOUR CHO
Tew PERMANENT OR
P

3m
SPRA-MENT
ADHESIVE

W QU mAReRl W empurary besday

STRENGTH
PER SQUIRT!

Concentrated and heavy-bodied, this new 3M Brand Spra-Ment
Adhesive. Sits up on the surface when applied, resists bleeding.
Assures high-strength bonds for photos, paper, cardboard, other
porous maternals—something watery-thin spray-ons just can't do

You can make high-strength permanent bonds for mounting photos
Uniform adhesion eliminates bubbling. Or make temporary bonds,
if you like. Just follow label directions, Adhesive also bonds a lot
more materials. Helps speed set-making, makes short work of stag-
Ing or mounting props. Bonds plastic films, metal foils, felt, cork,
fabrics, wood, for example. Even bonds “‘Styrofoam’'’ without deter-
loration of the foam. In short—the spray-on adhesive you'll

want to stick with. Order from your art matenals supplier.

Write 3M Company. Dept.5XE-105, St. Paul, Minn. 55118, for more information,
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NEW PRODUCTS from page 24

flash sequence on full power, 5 sec. on half power: ASA guide
number of 25 on full power, 40-45 on half power: provides
90 flashes on full power, 140 on half power: 657 edge to edge
coverage: flash duration is 1/1000 scc. on full power, 1/1400
sec. on half power. Ultrablitz with charge and built-in calcu-
lator retails at §$122.45,

Allied Impex Corp., 300 Park Ave. S., New York, N. Y.
10010,

SMITH-VICTOR MOVIE LIGHT

A quartz-bromine movie light for Super 8 cameras has

a bounce light feature, gives constant light output over its

25-hour life, will not darken with age. Model
Q-1 has plastic body and aluminum reflector,
comes complete with mounting bracket, 10’
cord, is priced at $17.95 with bracket, $16
without. Separate mounting brackets for Ko-
dak, Keystone, Bell & Howell and other Super
8 cameras are available for $2.50 cach.

Smith-Victor Corp., Griffith, Ind. 46319,

MULTIPLE FLASHCUBES

Eight flashcube cameras that take four flash pictures with-
out changing flashbulbs have been added to the Instamatic and
35mm line by Kodak. The cameras, ranging from simple to
operate to fully automatic models, use the
new four-exposure devices called flash-
cubes, introduced by Svlvania, The cube
(1%" square) contains four blue AG-I
tvpe flashbulbs, each set in its own re-
flector. The cubes fit into a socket on top
of the camera and advance as the film
advances, automatically after each of four
exposures has been made, Use of the cubes
permits action sequences and complete pic-
ture stories without delay for inserting
new flashbulbs, Once used, flashcubes are
disposable. Kodak Instamatic 804 camera
which accepts the flashcubes has a coupled
rangefinder for focusing and a motorized
film-flashcube advance, is priced under
$140 with batteries. Motormatic 35R4 35mm camera has shut-
ter speeds ranging 1/40-1250 sec., is priced under $125,

General Electric announces that they will have flashcubes
available this fall in packages of three cubes (12 flashbulbs)
priced at $1.95,
Kodak Stop Bath, Process C-22 Improved, available in
z-gallon containers, can be used as a replenisher and can be
replenished itself by adding Kodak Stop Bath and Replenisher,
Process C-22,

it

ROKKOR LENSES

Three additional lenses, Rokkor telephoto 200mm, 300mm
(shown) and 1,000mm have also been added to the Minolta
line. The 200mm and 300mm (shown) lenses of-
fer 4-time and 6-time magnification respectively,
have manual pre-set diaphragms, usable with all
Minolta SR reflex cameras. Rokkor 200mm has
maximum aperture of /5 and five elements in
four groups: 300mm Rokkor has maximum aper-
ture of /5.6 and four elements in four groups.

The 1,000mm Rokkor lens features a catadiop-

tric design whereby precision-ground mirrors

bounce light back and forth within the lens pro-

viding a folded light path. Turret houses three

neutral density filters for /11, f/16 and /22

and a fourth turret without a filter to admit light

for £/6.3. Diameter xnr(llxdt's the use of ordinary

lenses, but lens has a revolving turret with vellow, orange, red
and UV filters, Minimum focusing is 100°. Lenses come with
sunshade and carrving cases.

Auto-Rokkor 50mm-100mm zoom lens focuses from 6'-in-
finity with no shift in focus during zooming. Lens is equipped
with a depth-of-field preview button and automatic diaphragm
which closes automatically to a pre-set {/stop and re-opens for
viewing and focusing. Diaphragm is located behind the last
moving element, providing an aperture of /3.5 at all focal
lengths Lens features 15 clements in nine groups with each



glass-to-air surface Achromatic coated to reduce internal re-
flection, increase contrast and color vibrancy. Lens fits Minolta
SR 35mm single-lens reflex cameras; priced at $299.95 with
sunshade and leather case

Minolta ('.()rp., 200 Park Ave. S.. New York, N. Y. 10003

POLAROID PRESENTS SWINGER
Polaroid’s Swinger Land Camera, priced under $20, pro-
duces a finished black-and-white print in 10 sec., is 67 wide,
weighs 20 oz. The operator “can never take a wrong exposure”
since The Swinger has a built-in exposure control which tells
whether the the light
As ll)(‘ user l()«)!a\ mto the viewlinder and squeezZes a red knob

camera is set correctly for conditions

on the camera, he sees the word “no” if the exposure is wrong,
“ves” if the camera is set correctly. The camera uses a built-in
standardized light source as a reference for comparison with
illumination from the scene being photographed. Within the

camera is a tiny ‘“grain of wheat” bulb which illuminates a
ves/no target. As light from the scene is transmitted through
the target, light from the bulb is reflected. When the two

sources of light are correctly balanced by turning the red knob,
the word "“ves™ will be visible, If it does not appear, the user
AG-1 flashbulb placed in a built

into the top of the shutter housing with the camera’s face plate

must resort to an flashgun

serving as the flash shield. Designed for use with 3000 speed
film, no color, the camera shutter operates at 1/200 sec., takes
“sharp pictures’ as close as two feet without focusing, Camera
body is constructed of high-impact plastic. Polaroid Swinger,

Model 20, is priced under $20, case, $3.99
Polaroid Corp., Cambridge, Mass, 02139

BAUSCH & LOMB MICROSCOPE CAMERAS

Ihree cameras for use with Dyna-Zoom Microscopes and

l'»'ll:'h .\!1'1;\“()1{1.([))]\ ('1'\“.'1)"" "\ “.lll\( ll & I.”Hl‘) covel 'h'

39mm, 3%x4'%% and 4x5 formats, The
J5mm camera (shown) utilizes the Kodak
Color Snap which accepts all 35mm roll
films: 3%x4'% takes the Polaroid film
pack: 4x5 is a Graflox view camera back
incorporating a groundglass with fresnel

lens mounted on springs, when lifted takes
tx5 lock-rib plates, film holders or Polar

No. 500 film holder

amplifier permits the

oid A\ photographic

cameras to be used

interchangeably, provides built-in focusing
mechanism, shock-mounted shutter. Ampli-
fier can be used on standard Bausch &
Lomb model “H” and "L cameras

Bausch & Lomb, Rochester, N. Y
KVG PRINTING DUPLICATOR

A rapid transport enlarging casel, K. V. G. Color Printing

l)npln ator, can be used

14602

for color or black-
and-white printing, permits multiple expo-

sures on a single sheet of 8x10 paper Eight
2V4x3%, four 3Vaxd, or two 5x7 prints
may be ¢ \}nm'd to be proce ssed at one time

Transport easel is masked during exposure,

eliminating need for masking

[)'llllll’.xhn 18 metal and

finished in black and yellow baked enamel with non-skid rub-
ber base; priced at $44.95.

K. V. G. Photography, RiverVale, N.

negauve
constructed 1n

.l . 07675.

ACROLITE SPRAY MARK DYES
Spray Mark transparent color dye is available in 12 colors

in aerosol cans to change colors of objects such as wood

frames, ceramic pieces, ornaments, et

them

before photographing

Photographers can use Spray Mark to make darkroom

The Adams Retouching Machine

$279.00

...the
professional's
choice

The Professionals know that
no other retouching machine
on the market today can
compare with the Adams.

F.O.B. Denver

The Adams gives you...

® Smoother oscillation thon
any other machine on sale,
confined to negative carrier
only.

® 50% to 75% more intense
cool fluorescent light.

® More convenient handrest
can be used for right or left

hand retouching on same
model.

® No diffusion necessory on
enlargements.

SEND FOR FREE FOLDER TODAY...LEARN HOW YOU CAN
DOUBLE YOUR RETOUCHING CAPACITY. Many thousands are
doing this right now. Experienced retouchers or beginners can
readily adapt to using the smooth, horizontal movement.

ADAMS RETOUCHING MACHINE COMPANY

846 Broadway

=

JUST LY H‘Al 10 DESIRIRL Ml'|r.r"
r » 'S i‘
ot X |

L

FREE TRIAL Use stool and
table for 30 days without
obligation. See them at your
Photo Supply Dealer or
write today—we'll do the
rest, 10 Year Guarantee

AQUSTRITE
>y CHAIRS ... STOOLS

Ihe Profe

Photograph

stoal

Denver, Colorado 80203

No screws, hand wheels
or bolts, No tools. No
dirty hands. No sir/ Just
lift the stool seat or the
table top to height re
quired, That's Ajust-
rite, simplest, quickest,
most trouble-free ad-
justment in the land!

THE STOOL is all metal
with seat which adjusts
from 18" to 27". Cast
base has polished glides.
Seat pad and backrest
available, Weight 16 lbs.
THE TABLE is tubular
steel with 22" x 28" no-
glare Vibrex top which
adjusts from 24" to 35",
Swivel or non-swivel
top. Weight 35 1bs,

AJUSTO EQUIPMENT CO.

BOWLING GREEN, OHIO




Now Available to You . ..

e« A STUDIO-TESTED SYSTEM THAT ASSURES:
SIMPLE RECORDS — LESS ERRORS — HIGHER PROFITS

Ona complete writing takes care of customer's
raceipt. flle copy, proof envelope, negative en-
velops, and account receiyable ledger. Numbered
to meast your requirements,

« No cost for complete instructions,

FREE descriptive folder ond somple forms, write: Dept. N.

WOEHRMYER PRINTING COMPANY

3901 York Street, Denver, Colorado 80205

TOP QUALITY

WALLET PRINTS 3;¢ each

WE PROMISE PROMPT SERVICE

Wallet prints are pure drudgery, when you do them your-
self. But they're pure PROFIT when Kier does them
for you. Superb new automatic equipment and contact
printing assures quality you can be proud of.

Your Studio Name in Margin FREE!
50 prints or more per negative: 3%c each. 25 49 prints:
4c each. Less than 25 prints, or orders totalling less
than 500 prints: 5c each. Send negative for samples

KIER PHOTO SERVICE INC. &°e" Eli.iiina 6t

In the Service of the Profession Since 1895
ENLARGEMENTS — COPY WORK
from difficult originals, with guaranteed dolivery

COMPOSITES — MINIATURES
WATER COLORS
PENCIL SKETCHES

HEAVY OILS
FREEHAND OIL PAINTINGS
Write for Price Schedule

Rlum's Photo Arts

162 N. CLINTON ST, CHICAGO, ILL. 40606

PERSONALIZED
INSTRUCTION
In Small Classes

Short, intensive, down-to-earth

practical photographic work, In
classes to suit your experience.
Years have proven the worth of
our school to many successful
photegraphers. We invite YOU
to send for FREE brochure.

Classes Jan. thru Oct, 15th,

fa I k SCHOOL OF PHOTOGRAPHY

BRANSON MISSOURI
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safelights by spraying clear bulbs red. Can be used alone or
combined with water colors or inks, priced at $1.95 for an 8 oz.
can or in decorator kits of 12 4 oz, cans for $14.95,

Acrolite International Acerosols, Rahway, N. J.

MAMIYA, NIKON CAMERAS

Mamiva C33 2%x2% twin-lens reflex camera, has an
automatic transport crank to advance the film and cock the
shutter in one operation, prevents double exposures. Accepts

five interchangeable lenses in the Mamiya
system and the same accessories as Mamiya
2, C22 and C3. Camera features remov-
able hood with magnifier and open-frame
sportfinder, auto-reésct exposure counter,
intentional double exposure provision, lens
selector for parallax compensation, cable
release socket, body shutter release, dual
focusing knobs, matched viewing and tak-
ing lens set, ASA film speed indicator, long
extension bellows for close focusing (to
4" with 65mm lens), release for remov-
ing roll film back and switching to adapter
for sheet-film/plates. Price with 80mm,
£/2.8 lens, $289.50; without lens, $195.

KS-80A. hand-held acrial model of the Nikon F 35mm auto-
matic SLR camera is designed to military specifications for
rugeedness. The unit produces single and sequence photographs
via motor drive, was originally designed for an air-to-air
“seramble” camera for the single-place fighter pilot. Filming
operation can be executed onc-handed. Modifications include
motorized shutter release, film advance mechanism, pistol-grip
handle with two-position trigger shutter release, built-in battery
pack and charger, lens infinity focus locking device. Miniature
battery charger can be connected to 110v AC outlet to ensure
battery charge when needed. Camera is cquipped with £/3.5,
43mm-86mm zoom lens, accepts standard Nikkor lenses and
Photomic light meter. Uses 20-36 frame cartridges of film.

Five Nikkor lenses, 9 interchangeable Nikon F viewing
screens have been added to the Nikon line. The lenses range
from a 35mm. §/2 Auto-Nikkor wide-angle lens to a 50mm-
300mm. /4.5 Auto-Zoom Nikkor for general photography.
Viewing screens added to the line for Nikon F cameras include
series F, G and H

Ehrenreich Photo-Optical Industries, Inc., 623 Stewart Ave.,
Garden City, N. Y. 11533.

ANGENIEUX ZOOM LENS

Angenicux zoom lens for 16mm motion picture cameras has
a focal length of 12mm-240mm with relative apertures ranging
/3.5.-5/22. Model 20x12 AZO with viewfinder weighs 5 lbs,,
2 oz.. has a zoom ratio of 20-1. Automatic interlocking device
is applicd between the iris and the zoom drive to ensure correct
aperture for the chosen zoom range. Model 20x12 BMC with
12mm-240mm, /4.8, $2.000: AZO with 107 viewfinder, $2250.

Zoomar Itmernational, Inc., Glen Cove, N. Y.

HONEYWELL SUMMARY

Takumar lenses designed for close-up and macrophotography
include a 30mm, £/4 macro Takumar, four-clement, preset lens
capable of an image/subject ratio of 1:1 to infinity. Color code
is printed on the lens to permit compensating for exposure
adjustments which must be made when magnification ratios are
larger than 1:8. Code allows reading from focusing scale on
lens of image-to-subject ratio. Lens angle of view, 46
f/4-£/22

Jellows Takumar, five-clement, preset lens mounted on a
Pentax Bellows TI unit, focuses from infinity to 6”7, magnifics
; apertures [/4-£/22; 36mm long:

; apertures

56mm long, 539mm diameter; weighs 9.3 oz

1:43, Angle of view is 245
54.5mm diameter; weighs 4.9 oz
Model 804 Re

veloped calculator and lighting features, Calculator, about the
size of a slide rule, reduces problem of exposure calculation

lue, representing a Y4 f-stop, is

pronar slide copying device has a newly de-

to a dial operation. A film va

dialed into a window at the top of the unit, simultaneously

setting a recommended aperture in the window at the bottom

Lo-Hi switch on front of the Repronar accommodates slow films

as well as faster films, can be used for dense subject matter or

iz through multiple-slide set-ups. Unit is priced at

for wo

$375: Calculator for use with previous Repronars is $19.95

An infrared Pentax prototype unit developed by Asahi



Optical Co., Tokvo, permits objects to be seen in total darkness
at a maximum range of 300" with
accurate focusing and exposure
on infrared film possible at 150"
Lamps on either side of the 300-
mm, /4 lens are masked with
infrared filters, Box mounted on
the camera top contains electron-
ics that convert infrared images

to a visible image in the viewfinder. Unit is powered by 6v,

15 amp battery.

Honeywell, Inc¢., Denver, Colo.
HERSHEY POWER SUPPLY

A 7ws and 25ws power supply for use with the Hershey
Sunring is designed for extreme close-up shadowless photogra-
phy in industry, medical, dental, micro and macrophotography.
The power supply permits close photography up to 4" by
providing equal flat lighting as well as burn outs. Usable for
copying, microfilming and ID work; weighs 1 Ib. 4 ozs., has
three-position slide switch-off, 25 ws and 7 ws.

Aimes Hershey, Box 73, Lockport, Ill. 60441,

BURLEIGH BROOKS REVIEW

Trioblitz Power Kompakt X-15, one-piece
clectronic flashgun made in Belgium, is de-
signed to mount vertically on the camera to
prevent obstructing the eyes when viewing
and focusing, gives over 60 flashes per charge
and provides 10 sec. recycling on battery, 7
sec, on AC. Video-Matic clectrical meter vis-
ually indicates the state of the charge; f-stop
calculator on back indicates correct settings
for aperture, Unit can be used vertically or
horizontally to provide a 65° beam, weighs
13 oz, fits into a man's pocket. Flashgun with
battery, synchronization cord and AC power
cord with charge is priced at $74.50.

Edixa 16, sub-miniature camera is fitted with a 25mm
Schneider Xenar, £/2.8 lens, focuses as close as 16", can be
equipped with a photoclectric exposure meter which couples
to the shutter. Camera uses standard film load of 21 cxposures.
With meter, priced at $99.50; without meter, $79.50. . . . Press
Professional tripod has a center post which elevates to 20",
pneumatic piston action to lower camera without jarring, adjust-
able feet equipped with ribbed rubber treads, cross-braced legs.
Head tilts in all dircctions to 90° with 360° pan action. Tripod
extends to 677 closes to 327, weighs 6 Ibs., is priced under $70.

Burleigh Brooks Inc., 420 Grand Ave., Englewood, N. J.

FUJICA SINGLE 8 MOVIE CAMERA
Fujica Single 8 P-1 movie camera with the 50’ film maga-
zine permits the taking of a full 50" of film without stopping to
reverse rolls or turn cartridges. The camera is part of the new
Fuji film movie system which includes the
camera, long load magazine, thin base color
or black-and-white film with a larger frame,
two projectors, one silent, the other with
sound. Features of the camcra include a
Fujinon /1.8 four-element lens, fixed fo-
cus: actual image viewfinder; clectrically
powered film transport which uses four
1.5v dry cell batteries (10-12 roll capac-
ity); 18fps; CdS electric cye exposure me-
ter: film speeds set by the film magazine for
speeds from ASA 16 to ASA 400. The cam-
era has a window for confirming the type of film in use, plus
a window showing the number of feet exposed.
Also part of the Fuji Single 8 System is the Fujica Single 8
Z-1 camera and the Fujicascope M2 and SM1 Single 8 Projec-
tors. The SM1 has a built-in sound system.
Fuji Photo Film Co., Ltd., 350 Fifth Ave, New York
N. Y. 10001.
ANKEN ID CAMERA SYSTEM
A high-speed ID camera system capable of 350 exposures
without reloading and producing prints that require no fixing
or drving time after development is available in the Anken ID
camera system. The process takes less than 15 sec. and pro-
vides a permanent, reusable negative in one minute or less.
Self-contained unit (3'x3’) contains camera, processing unit

PORTABLE
RETOUCHER

198%°
Lioyd Retouchers — Only Retouchers
on Market With Ten-Year Guarantes
— Built for EFFICIENCY, ECONOMY,
DURABILITY,

Lloyd Retouching
Supplies:

Gray Negative Dyes s Print Spottin
Colors * Etching Knives ¢ Renewa
Strips for Knives ® Abrading Stylus @
Abrading Powder * Sharpening Stones
¢ Retouching Fluid

Contact Your Dealer or Write Direct
for more information.

LLOYD PHOTO ELECTRONICS CO.

1411 Ave. D Cisco, Texas 76437
......l.......l....‘...............'.......l...

Two Heads Are Better
Than One . ..

. it's quite
simple for two
heads . . . you
concentrate on
the CAMERA

and SALES! WE toke care of

all production de-
tails . . . de.
pendable service
for more than 23
years!

Black & White
Finishing

OFFICE AND LABORATORY SAN ANGELO, TEXAS

Whatever you need in

PHOTO
SUPPLI

geleet from America's
largest asgsortment,
ALBUMS

FOLDERS

FRAMES

MAILING
ENVELOPES,
ETC.
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The world's best in
photography

Ask for a free specimen
copy of this outstanding
international magazine
on photographic art

CAMERA

C.J. Bucher Ltd.
CH-6002 Lucerne
Switzerland

international
jeuoijeudajul

|euoljeuJajul

eJdlied

and lighting equipment, produces black-and-white or color ID

pictures and will take watermarked paper for security purposes

1
Anken Chemical & Film Corp., Newton, N, |

STANLEY BREAK-AWAY BLADES

Stanley Quick-Point mat ife has ten break-awav blades

which makes it possible to re blades wthout disassembling
the handle. When blade becomes dull,

break-away blade is advanced and the g

dull part snapped off Fhe blade i3

withdrawn into the knife when not in use. Knife handle has
hole for hanging knife on hook. Knife (Stanley No. 09) come

blades, one of which stores n

with two ten-point snap-oft
the handle plus two double-pointed reversible utility blades

Stanley Tools, Dept, PID, Box 1800, New Britain, Conn

NEW PRODUCTS IN BRIEF

W Pressure s ve personaliz foil-embossed studio labels
1 vallable in seven stvles for portrait delivery boxes,
11 {rame d il pa ing; priced at $15.46 for
0, less in quantit of 10,000 or 20,000 Faprell Loomis,
MAal S

Cleveland, Ohio 44114
oil portraits hand-painted on silk or canvas from a
raph are availuble for $15.95: allow four weeks for de
Regency Oil Portraits, 507 Fifth Ave,, New York,
1001 n H(‘vu-._r‘..:y«-i x for

ng photo

papers with the | Hton d, usable with all
¢« of stabil t ) IR (ulp, 951 Brook Awt
FING Y 04 Pakolux M washer features ;;.-'-..
tyre tank whict ) L, \ revi
ous models: also available with stainless l'lkn
Corp., 6300 Olson Memorial Highway, Minn
5440 B lLeedal 4630 wate ontrol blends hot and cold
walt to stlected temperatures witl 4 ]‘.’.v 1 temperatur
range of 60" to 125 Leedal, Inc.; 2929 S. Halsted St., Chi
cago, Ill. 60008

B Rodenstock O Lare F 4 ging s fo

half-frame enlarging has four precision ground

cdmera

infernalional

Life-Like, Life-Size 16x20
Oil Portraits still $18 Post-
paid. You just send us the
retouched negative, we
do the rest.

24x30 Sepia Prints
Mounted on Double
Weight Masonite, $12. All
workmanship Guaranteed
Unconditionally.

CARLAN OIL PORTRAIT SERVICE
35 Mill Road, Irvington, N. J. 07111

ponents, usable on Omega series B and D enlargers; $47.50

Two magnification scale tapes for 500mm and 75mm lenses or
for 90mm and 135mm lenses are pressure sensitive with re-
movable paper backs, attach to enlarger girder by hand pres-
sure: $1.75 each — Simon Omega, Inc., 257 Park Ave, S., New
York, N. Y B Apt-65 All Purpose Tymeter turns lights and
appliances on and off at pre-sclected times, day or night with
repeat operation every 24 hours, can be set for a minimum of
15 minutes, maximum of 23 hours Penwood Numechron Co.,
7249 Frankstown Ave., Pittsburgh, Penna. 15208, . . . W Self-
adhesive film identification label holder, called Hol-dex, retails
for 49¢ and fits on the back of any camera, accepts the box top
of 120 or 35mm film so that camera user knows at all times
what type of film the camera is carrying Cel-U-Dex Corp.,

New Windsor, N, ¥

B Photogenic lighting units for Flashmaster Series include
the 8%2" AAI5 and the 11" AAI6 with reflectors that fit all
quick change heads already in service; AA1G head has an 117
bright finish reflector which can be used with an umbrella:
AA15 has an 84" satin finish reflector Photogenic Machine
Co., Youngstown, Ohio 44505 B AG-3B high-output blue
flashbulb, all glass, permits use at longer range, up to 14" in a
polished reflector, 12-lamp pack, $1.80 retail — General Elec-
tric, Cleveland, Ohio 44112 B Duracell batteries are
ble in mercury or in alkaline for transistor or photo-

iphic use, maintain longer life than zinc-carbon types, pro

Mallory Battery Co., Tarrytown, N. Y.

duce steadier voltage

B Solid color painted backgrounds are available in roll-up

styles in three widths on window shades or artist canvas in two

lengths for studio or on-location use; painted backgrounds with

various designs can be ordered in 120" widths as well as 52

72" and 84" in lengths up to 16%" for full length portraits

The Pierce Co,, 3701 Nicollet Ave., Minneapolis, Minn
55409 B Du-All TapePrinter makes instant rubber stamps
and embossed labels by dialing the letters and squeczing the
handle of the machine which emits a compounded rubber tape
strip with adhesive backing that mounts on a stamp holder
provided in the kit; interchangeable dial wheel converts ma-

Com-Tech, Inc., Beverly Hills,

chine for making plastic labels

Literature

{Please mention The Professional Photographer when ordering any
literature listed in this section,)

NuArc Co., Inc., 4110 W. Grand Ave., Chicago, Ill. 60651
Bulletin No. 650 describes nuArc's Jet utility work tables
Mectalphoto Corp., 18531 S. Miles Rd., Cleveland, Ohio

Price sheet gives prices for cut plates, Econopak
plates and Relay
terials and processing o«

Inc.,

Rack Econopak plates, plus chemicals, ma-

u it S.0.S. Photo Cine-Optics,
Park Ave, S., New York, N. Y 228-page, 40th
: |

Anniversary catalog d -\w:‘v s 6,000 items used in the motion

ipm

Society of Motion Picture
and Television Engineers, 9 E. 41st St,, New York, N. Y. 10017
I'raveling Matte Photography and the

n Svstem™ by Walter Bever, $1 Avant Inc., Box
88, Concord, Mass Six-minute record describes “Instant Pho-

I[D Svstems A

picture and television industry

22-page

Blue-Screer




finest strobe equip. FREE CATALOG

SOLD DIRECT ONLY!

e low
Factory-to-You,
Prices!

e 10 Day Trial

e Full Year
Guarantee

Catalog Shows famous Hico Model K 200
ws Flash, Model L 100 ws Flash, 3 Llomp
Portable Portrait Unit, F/Meter, Accessories.

National Acronantics and Space Administration .
Photographic rep:esenfaﬁo\n of digital dots HICO CORP. W“h ROTATlNG INNER TANK
sont from Mars by Mariner 1V ‘at 7,800 miles, J2:S00MEEe ) BL., (NALRIOWA o0 2 381 COLUMBIAN—TERRE HAUTE, IND., U.S.A.

5 PP of A SALES PROMOTION SEMINAR
Pictures from Mars DES MOINES, IOWA — JANUARY 24-26
The historic "photographs” of Mars that |
were made by Mariner IV more than 133

million miles away are really not pho-
tographs at all, in the usual sense of the
word. The National Aeronautics and Space
Administration calls these pictures “pho-

ck and White

10 COLOR!
Color Prints

8X] U’S s] .OUEACH o

1

Minimum 12 prints, plus $1. for mailing and handling
The 12 minimum prints may be either 12 dif Free
ferent negatives or 12 prints from the same

negative DGVEIODIng
Fast Service

’
X S Special
EACH Delivery

Minimum 24 prints, plus $1. for mailing and handling
The 24 minimum prints may be either 24 dif Grdef SheetS
Mailing

ferent nepatives or 24 prints from the same

negative

Shoot ALL your candid weddings or Boxes
other events in FULL COLOR and make C ;
as much profit as you did on black and ropping

white! Available
Send today for free mailing boxes!

tographic representations of digital data

radioed from Mars by the spacecraft,” Con-

Change From B:I'q

ventional photographic methods, however,

role in the creation of the

played
views of the remote planet

ra aboard Mariner made 21
exposures of Mars during the brief 25

minute fly-by last July, The 1/5 second

The car

1
CXPOSUres were taken

altitudes rangi

from 6 to 10 thousand miles from the planet

while the spacecraft was passing at

.A;']‘I\r\'
mately 10,000 miles per hour. Sensitized
material was the face of a vidicon tube
which translated the lights and darks of the
images into electronic information stored on
magnetic tape for later transmission back
to Earth

Each of the pictures required about 8'4

hours to be relayed back to receiving sta

tions located around the globe. The as

sembled information for each of the pic

tures was then transmitted to the Jet Propul
sion Laboratory of the California Institute
of Technology where computers and elec-
tronic equipment translated the taped data

hs" of Mars

Each picture is composed of dots

into the close-up “photogr

ranged 1n 200 lines of 200 dots each, much
l'’ke the halftones in printed publications
T'he spacecraft radioed six bits of informa

tion in binary code (“zero™ or “one’)

specify one of 64 shade values, ranging

> shades of gray t

trom white, through 62
black, for each of the 40,000 dots that
recreated the camera’s view of Mars. A

total

f 240,000 signals from outer space

were needed for each picture

The electronic processor at the Jet Propul

sion Laboratory ¢

signals

into their proper shades and projected them

onto a special cathode ray tube. As the Over 10,000 color candid weddings
dots  were ;‘h'?n(k‘l, on the screen, they be”lg [)H)C()SS(HI each year

were photographed,

1} ]

nen ‘E(“-&.u;u‘] and printed

neganve was

: ‘ p
The initial release of the photog

the press was made at the Jet pulsion

Laboratory in California, Neg €S wert
to NASA in Washington, D. (

PHOTOGRAPHERS’
COLOR SERVICE

10 HARVARD ST. WORCESTER, MASSACHUSETTS 01608

mass r

uction of pris dis

ment officials, educational

scientists. The resulting
photographs though lacking detail to
the untrained eye excited scientists the

world over A



GETTING QUALITY- MINDED?

Economy Color Service offers
custom made Ektacolor

SCHOOL SENIOR
PORTRAITS

Economy Prices — Top Quality
Write us for details.

SCHOOL
PACKAGE
PICTURES

31/,x5 COMBINATIONS

ALL WORK PRODUCED BY CUSTOM
LAB METHODS AND STANDARDS
FREE Prepaid mailers
FREE film testing service

5% DISCOUNT

on prepaid orders
OPEN ACCOUNTS INVITED
write for our starter package

ECONOMY COLOR SERVICE

a division of Newall Color Lab., Inc
Established 1953

B16 SEWARD STREET
HOLLYWOOD, CALIF. 90038
HO 9.7355 Area 213

You take the orders...and the PROFITS!
We do all the work. Finest automatic
equipment guarantees you top quality,
uniform prints in a hurry. And for pho-
tographers,..a special 10% discount
from these low prices:

Sx7
250-8% each
500-—-7'4¢ each

8x10
250-11¢ each
500—-9'%¢ each

POSTCARDS
1IM-$30.00
5M—-$26.00 per M

Less 10% Discount for Photographers only
3 for free samples
erte TOday and complete price list

PHOTO SERVICE
1241.A Superior Ave., NE
CLEVELAND, ONIO 43114
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briefs

DECORATING WITH PHOTO-
GRAPHS. By Wayne Floyd. Amphoto.
128 pp. $3.95.

On the very first page, Mr. Floyd — a
contributor to this magazine — says,
“Whether the portrait photographer you
choose is in a small town or a great city,
he will be an expert at photographing the
smallest to the biggest occasion of your life

a new baby, a wedding, a graduation or
an anniversary, It is up to you to make max-
imum use of his professional eye by incor-
porating these pictures into your decorating
scheme to their best advantage.”

This book for the homemaker-craftsman
is profusely illustrated with portraits-in-the-
home decorating ideas. A good portion is
devoted to displaying professional portraits.
Although much of the book is concerned
with photographic novelties, it should prove
to be a helpful service to the profession.
PHOTOGRAPHY AND THE AMER-
ICAN SCENE. By Robert Taft. Dover
Publications, Inc. 546 pp. $3.00.

An old friend has returned. Textbooks
on the history of photography are rare, This
book, out of print for several years, has been
unaltered, unabridged, re-
original  (1938) edition.”
The book is highly readable with interesting
accounts researched by the late Robert Taft
who was a of Chemistry, Uni-
Kansas. The author recognized
the effects of photography upon the social
history of America, and the effect of social

reqassued as an

publication of

Professor

versity of

life upon the progress of photography, The
book is paperback, but has binding that will
Thanks to Dover Pub-

lications for bringing back a friend.

BEAUTY. Edited by L.
Amphoto. 147 pp. $12.50.

not ¢rack or *-[\!17

Fritz Gruber.
This album (10”x12

) contains 105 pho-

tographs of women by 52 European and

Amecican photographers (from Nadar to
Bert Stern, including Peter Basch, Cecil
Beaton, Philippe Halsman, Fritz Henle,

Alfred Cheney Johnston, George Platt Lynes,
Ieving Penn, Man Ray) in a great variety
of poses and techniques. Commentaries by
Fritz Gruber and biographical sketches of
the phatographers are valuable adjuncts to
the book, second in a series, which began
l:.(”l(

IN SEARCH OF YOUNG BEAUTY.
By Charles DuBois Hodges. A. S. Barnes
& Co. 221 pp. $8.50.

with

Photographs of children and voung ado-
unconventional treatment, show-

clothed and

|
wscents in

mng childhood's freedom

nude. The photographer's commentary em-
phasizes why rather than how the pictures
were made. Hodges, a PP of A member, is

a portrait photographer with a studio in

Agawam, Mass

CREATIVE 35mm PHOTOGRAPHY —
TRAVELING WITH YOUR CAMERA.
By Joseph Nettis. Amphoto. 96 pp.
$1.95.

aveled around the

le on ;‘r«\!.cﬁ-

The author, who has t

world for more than a decac

The Professional Photographer

sional assignments, gives many suggestions
on what to pack, customs regulations, equip-
ment maintenance, and most important —
how to act and how to treat the people you
want to photograph in a foreign country.

HOW TO POSE FOR THE CAMERA.
By Isabel Shirley. Amphoto. 96 pp.
$1.95.

Weritten for the amateur model who

“would like to look her best” in photo-
graphs made by the amateur photographer,
this book could be helpful to the profes-
sional photographer who occasionally works
with a model. Model-photographer relation-
ship is well defined.
LONDON OBSERVED. Photographs by
John Gay, commentary by MacDonald
Hastings. The John Day Co. 162 pp.
$6.95.

John Gay, a photographer of the English
country scene, works on the theory of estab-
lishing how much he can leave out of the
viewfinder and still retain the impression in
depth the scene made on him. His selective
eye is evident in this book of 105 halftones.

GULLERS SWEDEN. Nordstjarnan,
P.O. Box 15, Nw York 10010. 118 pp.
$10.00.

The 24th "picturebook™ by Karl Gullers
in 20 years is a record of his love affair
with his native country. Text by Eric Link-
later complements Gullers' striking photo-
graphs of Sweden — reindeer herds to city
life. Layout juxtaposes many contrasts in an
interesting flow throughout the book. A

LAW BOOK from page 89

half of the
as it

through photography. About
printed text is devoted to the “Law"”
pertains to photographs (and is not con-
sidered in this review), while the balance
of the text is devoted to photography.

In the second section of the book, which
covers photographic evidence law, the au-
thor refers to court decisions and previous
cases in what is probably the accepted tech-
nique for lawyers writing for other at-
torneys. However, in Part I, which is de-
voted to photography in principle and prac-
tice, not one reference to a single standard
phatographic reference book was noted in
scanning the text. Indeed, there is not one
footnote which refers to any other book on
photography.

The author contends
n progress among photographers concerning

a heated debate is

the use of the term distortion. From my own
experience, I would say that less than S%

a loyal minority —do not feel that proper
obtained if the standard
wla for determining proper viewing
distance is maintained. These photographers
contend,

viewing may be

fo

while the theory is correct, the
practice of the courts is improper, and there-
tore only film and
print format conditions should be presented

in court

certain lens, camera,

The author should have read the chap-
ters on photography in the text, “"An In-
by O'Hara
rburg with particular reference to

Criminalastics’

troduction  to

and Os

ments about how some writers

ography don't understand the
frue meaning of the term perspective. He
and many others
by calling the entire matter of proper view-

ing distances, i.e., distortion-perspective, as

a legal phe

dismisses these comments



merely “'semantics.” The attack on the wide-
angle type (short focal length) lens, and
the presentation of the so-called “normal”
(medium focal length) lens, as a proper
evidence lens are not backed up by compe-
tent explanation of the real meaning of these
terms.

The term “the rule of the diagonal™ is
not completely explained, nor is the basis
for this rule given. The author fails to
explain why a 90mm (314") lens is con-
sidered "wide-angle”™ on a 4x5 format, and
how the same lens is considered “normal”
on a 2V4x3Y, format. Does the lens
change? Or is it perspective or enlarge-
ment ratio that makes a print proper or
improper? Whoever relies on this informa-
tion will be misled about lens usage. How-
ever, the author relents and says wide angle
may be used if the photographer states he
“couldn’t back up.” The truth comes out
when the author cautions his attorney-
reader that a competent photographer could
satisfactorily explain just why and how the
wide angle (short focal length) lens is
proper for evidence photographs. The ques-
tion boils down to this: Is the photographer
competent to explain the usage of a wide
angle lens, not is the lens improper, and
the photograph a misrepresentation.

No Aid in Litigation

The purpose of these question and answer
outlines is not to obtain the truth, but
rather to discredit a photograph, or the
photographer, or both. The emphasis is
not on determining the truth, but on de-
stroying the photographic evidence on hand.
Instead of leading the way to truth, the
author leads into the depths of confusion.
This book is not an aid in litigation, but
rather a weight around the necks of all who
use evidence photographs.

Several chapters discuss important con-
siderations such as, "Camera and Subject
Positions, Lighting, and Printing." The au-
thor devotes entire chapters to many items,
and almost without fail at the end of each
chapter points out that the use of these
techniques may be entirely proper. The brief
line or lines at the end of the chapter can-
not offset the wrong impression which is
given 1n the body of a chapter.

The discussion of filters is incomplete
and shows a lack of understanding of the
types and purposes of filters. The author
fails to note the several types and purposes
of filters, or that manufacturers of films
recommend certain filters for most accurate
representation of tones or contrast. The
chapter on existing light photography is al-
ready obsolete since new techniques permit
reasonably accurate photographs of existing
light situations, but a detail discussion of

EXTRA SERVICES

Active and Associate PP of A mem-
bérs may now receive the services of
the divisions of which they are not
members at a cost of $5 per division.
This means that a member of the Por-
trait, Commercial or Industrial Divi-
sion can receive bulletin information
and privileges of the other divisions by
paying $5 for eiach. Contact PP of A
Headquarters, 152 W. Wisconsin Ave.,
Milwaukee, Wis. 53203 for further
information,

this point will have to wait for another
time.

In reading this book the reviewer gets
the feeling that the author has gleaned
much of this material from various sources,
but without understanding fully the meaning
of what has been gleaned. It is almost im-
possible to review this book without falling
into the same trap as the author. If we are
brief, we may be inaccurate, This review is,
then, only a general impression of the book.
The emphasis of the book is on the wrong
points, presented from a deplorably one-
sided point of view. James E. Minor A

TAXES from _page 46

that if one spouse elects to use the new
minimum standard deduction, the other
must do likewise.

Some photographers with a minimum
amount of income and a large number of
exemptions may find that the minimum
standard deduction is more advantageous
than either using the 10% standard deduc-
tion or itemizing their deductions, If a pho-
tographer is considering increasing his item-
ized deductions before year end, such as a
younger one with lower tax bracket earn-
ings, he might figure tax savings by all
three methods before acting. A

BE BETTER from page 59

successful. Dress so that you are in keeping
with the occasion. Your car, too, presents
a picture so keep it clean and neat

In presenting this picture of success to
your community, you must assume the re
sponsibility of providing for your future
and for that of your family. This means
taking out adequate life insurance and plan-
ning a systematic savings program. As a
self-employed individual you have no one
to turn to for a pension plan unless you
do it yourself.

Be a Better Citizen

If you expect your community to regard
you as a professional, you must take an
active part in community affairs, This means
joining civic clubs and wotking actively for
a better community. You must express your
opinion on local issues by going to the
polls. Promote the Chamber of Commerce
and local government, If you are asked to
join a community project as a leader, don't
shirk your duty. Publicity from community
projects can keep your name and that of
your studio constantly before the public,

I like to think of this overall plan of
promoting professionalism as planting a gar-
den. Here is what you must grow in that
community soil: five rows of "'Ps" — Pre-
paredness, Promptness, Perseverance, Polite-
ness and Proficiency. You also need five
rows of “Let Us" — Let us be better pho-
tographers; Let us be better businessmen
Let us be better citizens; Let us be better
salesmen; and Let us be truthful
You'll want three rows of "Squash” —
Squash laziness; Squash bad photographs;
Squash unethical business practices. And fi-
nally, no garden is complete without “Turn
Ups" — Turn up for conventions; Turn up
with a smile; Turn up with a new idea;
Turn up with real determination,

Once you plant the seeds of this garden
in your community, you will harvest a
bumper crop of professionalism for pho-
tography. A

more

The

Examine 10 Days FREE!
the great NEW book by

feininger
“the complete
photographer”

Here it is at last — one of the great-
est photographers of our time gives
you ‘his complete HOME COURSE in
the skills, techniques, profits and
pleasures of photography.
An absolutely (‘ssvntinl source book of
the principles, techniques and uses of
color and black and white photogra-
phy — drawn from 20
vears of experience of
working for LIFE
magazine.
Feininger's “T'he Com-
plete Photographer”
gives you expert ad-
vice and reason-why
for every step, every
judgment, every tech-
nigue involved in
muking o photograph,

You get Feininger's own Pid Lure
composition; indoor and outdoor know-how
with both black-and-white and color (1m, and
a discussion of the tools of your cralt which
literally can SAVE YOU HUNDREDS OF
| DOLLARS

swecres ol

Feininger tells you —

* how to use the new, fast color films
with terrific effect.
* how to free yourself from technical
‘ drudgery and concentrate on the
\ more important aspects of content
and meaning in your pictures.

* how to take fullest odvantage of
the new, automated devices and
techniques, to extend the range of

| your work and to improve your plc-
1 ture-taking.

* how to know the right lens and the
{ right film for any purpose.

* how to render a subject in different
| forms through Imaginative use of
| photographic controls,

* how to develop your own Iimagina-
tion, style, and unique picture-mak-
ing point of view,

and MUCH, MUCH MORE!

Now you can get authoritative, up-to-the-
minute advice feom  Feininger — the pho.
| tographer who teaches other photographers
the master secrets of their trade, You et
observations and  directions NOT FOUND
ANYWHERE ELSE regarding the making of

motures,

TRY IT 10 DAYS FREE!

Send no money. Just mail the coupon below
for a free-trial copy of Feininger's great new
book, After 10 days' trial, xend only $8,95
plus a small charge for postage and packing
Otherwise, just return book and owe nothing,

PRENTICE-HALL, Depr, 667 1-MTY

Englewood Cliffs, New Jersey

Please send me, for 10 DAYS' FREE TRIAL
the great new book by Andreas Feininger
“The Complete Photographer.” If 1 decide
to Keep it, 1 will remat A5 (plus a small
charge for postage und packing) in full
payment, Otherwise, I will return the book
10 you and owe nothing.

Name
Address

City _Sote___ Zip
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ities. Replace
Regal Holders,

* Chaerywood

HOLDERS

v

SAVE COSTLY FILM LOSS
Old holders leaking light, coming apart or out of
focus cost money in lost film and lost oppartun.

our worn-outs with new Lisco
'ou can rely on them.

Model

Write for
free brochure.

LISCO PRODUCTS CO.

2 Year Guarantee « LowestPrices
2%x3%, 3%x4%"* and 4x5 . . $4.50

5x7 .. 6.50
8x10. .15.00

or less

CUSTON QUALHY
DI WS RIPS

(MASTERS & DUPLICATES —COLOR OR B.&W.)

SLIDES

(COLOR, B.&W., DIAZO —ANY SIZE & KIND)
bebell & bebell

COLOR LABORATORIES, INC.
108 West 24th Straet « New York 11

PHONE: WAtkins 4-8573 (Area code 212)
WRITE. WIRE, PHONE FOR PRICE LIST N-10

LEFLER SCHOOL OF COLOR

“Learn to do fine oil coloring on

photographs.”

Route 3, Box 284
Springfield, Mo. 65804
Area Code 417, TU 1.145)

98 / October

1965 /

MEMBERSHIP REPORT
August — 66/ Total for Year — 1,053

One of the primary functions of an elect-
cd PP of A Counciliman is to promote mem
bership in the Professional Photographers of
America, Inc, within his state or province.
Fhe list below indicates the number of mem-
kership applications received from each state,
Canadian province, 2nd countey during the
month of August and, total for the yeor
1965 (in parenthesis), Total applications

for August, 66; for the year, 1,053, Key:
P Portrait, C — Commercial, 1 — In-
Justrial, DAL — Delegate-at-Large,

Code after applicant's address is: (AP) Active

(1) Industrial.
Name at end of

l'uur.ut, (A-C) Active Commercral,
(A} Associate, and (S) Student,
line w0 falics is (lul of spansor.
Alobamo—4 (10
o Edward H. Dl.\ on |
sRoy M. Thigten C
Canrell. Lawience W,

o Phil Graf P

Parratt Photography, 259

St. Michael St., Mobile (A-C) George G. Smith

Me l).mul Loonie, Chemstrand, 111 8th  Ave.
N.\W. . Decatur (1) Gerbard Buakker

Sevbald, B ., Jr.. Studios of Mobile, 555 Dau-

phin St., Mobile (A.C) Ceorge Smith
Futen, James, 1620 Enolam Blvd.., Decatur (A)
Alasko—1 (10)
oFred A. Armstrong 1 o Ward W. Wells P

Norman, L, 1.. Norman Phot Studios, Box 1037,
Kodiak (A°P) Ward W. Wells
Arizono—1 (9
e Naurice R, Koanee C
s William . Thomas 1
Cummngs, Warner J.. Pioneer Camera Shop, PO,
Box 365, Tempe (A)
Arkansas—0 (5)
o Offze Lites, Jr. €
Californie—5 (107)
oW, Keith Cole DAL oFred §. Enel
oMel Jones I eAntonin D, Ricia (
ol vd Seelin P
Davis. Digby R..
100 Alston Rd

s Bill MclLemore P

sGustave |, Shrader P

h DAL

Brooks Instituze of Photography
Santa Barbara (S)

Emmens, William J., 4509 E. Terrace, Fresnn (A)
McKoon, Hosmer C.. Cameo Houre Comm, Pho
g, 1748 Westelift Dr., Newrost Beach (A-C)

Pearson, W, A,
Smuth, A. Ellis, 4420

1323 Main St., Napa (AC)
Melrose Ave.. Lis Angeles

(AP)
Colorado—0 (8)
ofobn A, Grivsinger € «Selwyn Hewitt |

sRichurd E. Vaseced P
C'mnec'ku'—o (22)

eGeorge Heilpeen € o Paul R. Shafer P
'I4 an L. Swose |
Zelawore—0 (3)
eHorace P. Maguigan | oW illuvd Stewart P

D strict of Columbio—3 (12)
oJon Francir ( olvic Locke P
eDurrd F. Reins |
Chrama Color Service, Inc. (Barbars Sacks), 1181
New Hampshite Ave. N.W. (Sevire)
Kern, Lawrence J., L&N Photo, 915 Bellevue St
SE (D) Fredereek Quellr
Wenrich, William N, US
16th St (D) Gevbard Dokl
lorido—1 (17)
e Duane Hervig I o Donglid M. Schwares ¢
oCharley |, Wik P
Hummel, A, | Pho'cgrarhy by Ace, 1638 Co
lumbia St., Lakeland (A) Goorge Hovrad
Coorgia—1 (14)

Covernment, 1016

o Jumes E, Garrvtz | oC. H. Puton P
oEverery W, Sugeur ¢
Avera tca Rd.. St. Simons

Jean | 192A Freder
Isl. (Setvice) Phyllin luns

Hawaii—0 (0)

)
oSranley M, Bayns P
Winols—7 (82)

o Addyon |

oW, H. Edwards P
vy ROH DAl

W. Lawrence Ave

v Ass 9130 Sarno
tograchy, 604 Hige
Hillorg \
H e A B
McTal Ralph, Ralph M7 St |
Broadway. Centralia (ALP)
¢, Shudey ) 8l Peasson,  Chcag A
f4 wJ. Scbwmed
I 1:n.—| 170)
oW . F Boriram I oHuvacr J. Ch I
eRubers F. Fabrenkrayg (
Held, Richard, NAD Crane, Indiana, 213 64
t, Oolitic (1) Juck B. Elam
lowo—1 (9)
sHareid L. Jobrion P o Thomuas Negro |

oR. K. Sandechruch (

The Protessional Photographes

Willhite, Brian L.,
1006 Main St
Kansos—2 (7)
s Bill Barion C
eDon Richurds |
Lee, H. Alex, 18 East 2nd,
Lean Croak:
W m! Carlyne, 2520 N. 3ud,
N. ()yn/m
Kemucky—l (1
o Jack Cole m.m r
o Jumes N. Keen 1
Webb, Chichi, Webb. Studio, 18 Court St., Mad
ssonville (A) Gerbard Bukkber
Louisiana—0 (6)
sJohn E. Kublman, Sr. P
o Frank Lotz Miller C
Maine—0 (7)
e Acthur M. (.mml I
oleray A, Woodman ¢
Maryland—0 (16)
sHugo Brooks C  eRandaolph A. Kennedy |
sHarry |. Patton P
Massachusetts—0 (29)
olee A Ellis I o William Durland €
o Jubn Haobby P
Michigan—1 (38)
sMontelle I, Chase P »James B. Cosper, Jr. |
sBervin Jobnson C
Hauler, Donald N., Robert J. Anderson & Co.;
16152 Ryland Ave., Detroit (A) R. J. Anderson
Mlnneso'o—l (15)
oS, Elleréson €
oG I‘Aml Stump |
Clark, Robert H.. 438 Portland Ave,, St. Paul
(A) Erverely knumv
Mississippi—0 (3)
oGeorge G. Smith P
Missouri—0 (18
efoe 8. Brown P
oElgin Smith 1
fAoniana—0 (4)
eAdam P. Blach P
Nebrcska—l ()
A. Coons |

Willhite & Assoc. Phatogs.,
Cedar Falls (A) Gerhard Bakie

olvon M. Cruoks P
(A-P)

Garden City (A)

Huichinson

s Richard Duncan C

sSemuon E. Lee |

o Jumes E, Pierce P

s Danald Rickers P

oTerry Wood C

ol. D. Jones €

o Vern Helmbrecht C
sEar! Harano €

'I) ild Jack P
Jellison, John M., 3308 Howard Ave., Omaha
(A)Y Gerbard Bakker

Nevade—0 (1)
sEdward J. Allen (
New Hnmpshlre—o (2 )
b uchard |
anei I S«ll J I'
Ncw Jcrsey-—-? (36)

olaVerne B. Rawdell P

olroy M. Sanfpsd €

sHarold Densiman | oCharley |. Guzra €
oRobert H. Haven P
Gundersen, Gary, Muller Stadio, 24 Broad St.,

Manasquan (A) Herberr Mulles
Ortertune, Edward G., 631 Chamberlain  Ave.,
Perth Amboy (AC) James E. Moy
tiew Mexico—O0 (28)
Bl Bell P o Dick Kenmit (
o Willsam P. Mabalfey 1
New York—4 (107)
oHuarnld L. Boyvee P
oH. W, Leichiner DAL
sluep Zelonres (
Eckman, Robert J., U.S. Navy I’lm(.. Lab., 1030
$7th St Brooklyn (A) Dari R
Gebo, Francis, Long Island I’Im.»,_ aphic Service,
6311 Queens Blvd., Woodside (A) G. Bakker
Latson, Frank R., US Navy Photo Lab., 926
80th St.. Brooklyn (A) David F. Rein
Videll, Dennis, Glo-Bell Phatography, 202 Roberts
Bldg., Jamestown (A) Gerbard Bakker
tlorth Carolino—0 (10)
.151"”- W’. Barchelor P
oTvd Welliams |
North Dako'o—-o (1
e Artece M. Freund P
Ohio—4 (62)
oC. William Davis P
sler F. Powers (
Dezhtel, John €., 145 W. Park
(S Jabn E. Smucker
Hed, Christopher AL, Gaines & Heal
St., Toledo (A) M Lax

ol harler 1
oD |

Geiger |

Semprive DAL

i

sCharles Talton €

oDuan E. Olion (¢
o Rivhard €. Kenstler 1
Bivd., Maaosficld

320 Superuoy

Sitianni, Frank )., 12 Ce Wellsville (A )
Wallace, Robert E.., Lupiot rraphs, 3308 N
High St.. Columbus (A) Gerbard Bakker

Oklahoma—o0 (3)
*Ray Jacohy € olvan L. La nl
oHal Owen P

Orcgon—=0 (8)
o Willium H, Bettx P oRaj. D. Conk

ofaik T. Chaviey 1
Pennsvivoniae—4 (42)
o Vincens P. D¢ sRabert M, Opire ¢
o Thoodore A,
Barton, Emith N., . Phila, Folice Dept., 8th &
Race Sts.. Philadels ).:An (1Y R M. Opjer
Bauers, Robert, R. Bauers, Phoo, Nus., 2040
Rittenhogse Sq., Pl 1»‘ Inhia (AC) R. Opler
Blank, Elmer, Sceger S udio, 6070 Ridge Ave
Philadelphia (AP) I\.» it M. Opfer

n, David K., Nel Service, 407 W
Sth St.. Od ity A\v [..; wrd Brasile
Rhode lslaﬂd—-o (3)
(3 b Ri

South 6ctolmo—‘.’ (6)
-Hu')(. fu ' C o Will
¥ i E

Merrill H. Smizh }

cenville (A-P)
) adys, Telerchak Studio, 162
frews Bivd., Charleston (AP) W. M. S5

(Turn to page 101)




Quality Portralt Finish-
- o tor Prfessional
Photographers
NORTHEASTERN 2Vt v

Complete Service Includ
ing school composites.

Satisfying your “hard-to-please’ customers

755 Boylston St. ®  Boston, Mass. 02116

EYE from page 49

up "Eye on Industry” are: Keith V Adams,
General Dynamics/Astronautics, San Diego;
Michael Anguti, Socony Mobil Oil Co,
New York; Peter Baenziger, University of
Wisconsin, Madison, Wis.; Martin C. Bark-
cr. Oneida. 1td.. Oneida, N. Y.: Edward
Boczon, Esso Rescarch & Engineering Co.,
Lindeén, N. J.; Bennett E Buck, Union Pa
cific R.R. Co., Omaha, Neb.; Jack T. Chas
ley, Hyster Co., Portland, Ore.; Dennts L.
Crow, Esso Rescarch & Engineering Co.,
iinden, N. J].: Robert G. Dixon, Mag
nolia  Petroleum  Co., Beaumont, Texas;
Philip Evola, New York University, Bronx,
N. Y.: William D. Farris, M.Photog., Il
aois State Geological Survey, Urbana, 111.;
Fritz Henle, Christiansted, St. Croix, V. 1.}
Walter B. Halstead, General Electric Co.,
Schenectady, N. Y.: Frank W. Hoffman,
National Lead Co.. Cincinnati, Ohio; Clar-
ence W. Howe, Oxford Paper Co,, Rum
ford, Maine Perc Kelty., M.Photog.,
Youngstown Sheet & Tube Co., Youngs
town, Ohio: Robert L. McGraw, Control
Data Corp., Minneapolis; Albert S, Me
znes. A. C. Electronics, Milwaukee; Robert
Nash. Lockheed Electronics, Plainfield,
N. J.: Neil J. Newton, Neil Newton Pho
tography, Toronto, Ont.; Charles .. Not
ton. M.Photog., AVCO Research & Devel
opment Center, Wilmington, Mass.: Chas
ley H. Powell, Aro, Inc., Amold AF Sta
tion, Tenn.: Robert M. Takis, American
Airlines. Inc.., New York; Jack P. Tarver,
M Photog.. Aro, Inc., Amold AF Station,

I'enn.: Richard L. Torrence, Lyon Metal
Products, Inc.. Aurora, Hl; E. M. Vrabel,
l S, Steel Corp., Pittsburgh; Stanley

Weisenfeld, Corning Glass Works, Corn
mne. N.Y.: Robert A, Wessinger, General
Dynamics/ Astronzutics, San Diego

I'he exhibit is available tor showing,
cither as a complele unit or as few as six
photographs, nont less then six feet wide

Coordinator of the exhibit s Dennis
Crow, Fsso Research & Engineering Co.,
Box 172, Linden, N. J. Exhibit 1s housed
in a shipping case¢, and ¢'n be erected casily

Exhibitor's only cost is shipping charges. A
I“\hl”()\ from page 17

then ordered the death of the second painter

and called for still another artist
The fate of the first two p:
little to inspire the third. He work

wers did
{ many
months to complete his painting. The entire
court was silent as the impatient Czar waited
for his minister to unveil the finished por
trait, At last!’ the leader smiled, "'A paint
er has really captured me!

The court hailed the painter who had
shown the Czar seated astride a magaificent,
white stallion, his sound leg in view, and

sighting along a crossbow pulled back with

ippled arm
The artist had neither lied nor insulted

the monarch he solved the problem. A

You earn more from

POST CARDS

made by Dexter in Natural Color from your transparencies . . . because
Dexter gives more!

YES Professional Photographers in the U. S. A, Canada, (Siam, Austria, Ireland, Holland
and lots of other countries, too) prefer Dexter because Dexter gives more!

IDEAS - that help 10 sell - ond we hove plenty of them

DELIVERY - thot satisfies your customers. On time delivery - os promised!

YARIETY - most complere line of cards, brochures and speciolties something for every cuttomer
COATING - hardest, glossiest

QUALITY - the best there is - bocked up by forty years experience

RETOUCHING - by experts for more ortistic ond effective Natyral Color

NEW SKIES - with clouds - brings the most commonploce scene 10 1i1e Frae as srders of 12308 w0 mace
CREATIVE ART - tuming ideas inta effective sales tools

SALES LEADS - and plenty of soles aids to create orders

CREDIT - realistic and helpful services for your customers

SERVICE - prompt, helpful onswers to most sales and technical problems

MARK-UP - you earn more - more reprint orders. 100

SHIPMENTS - superior pocking - delivered perfect, ready for inmtant use

CARD.STOCK = siooth, iah lyiog; heavier 1hon' moil comperiton

DEXTER will build you an added income today tho! will become an annuity fomorrow

write today tar full details

PRESS, INC., Route 303, West Nyack, N. Y 10994

Tolophone: T4 150 00 TWI Sid s i Cablar  Duspenns Wast Mysed N ¥

DEXTIR COLOR NIW YORK, INC XTIR COLOR ILLINOIS, INC DEETER COLOR CALIFORNIA INC
274 Madivan Ave. N YN Y. 10014 Michigen A . AOAGE 14RO Wilihis Rt
Tolophone: 22 9225000 ol 2 LRAL L)

Tatoghana: 717 4054278
TWY 300 4301043 TWX 111 100 000

Have You Tried
COLOR GROUP PICTURES?

If you have, you know they‘re a fine way to make
additional profit.

Did you know you can now buy color group pictures in
three different sizes?

5x7 6x8 8x10

If your answer to either question is “NO”, you should

send immediately for our brochure on “Color Group
Pictures.” The “Color Group Pictures” brochure is free
for the asking. It will give you full details on booking,
equipment needed, and how to sell color group
pictures. No need to buy equipment, almost any good
camera, Rolleiflex, Mamiya, etc., will be fine. Don’t
delay—while you are thinking about it—write to:

MELLERS PHOTO LABS, INC.
Drawer B, Glenstone Sta. 1929 E. Bennett
Springfield, Mo. 65804

PS. If you are now doing any under-graduate picture

packages, ask for our School Picture Package Price Book
along with your request for the Color Group Pictures

The Professional Photographer / October 1969
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Your One Gift Works Many Wonders/ THE UNITED WAY @

25 million families benefit from child care, family service, youth guidance, heaith programs and services for the armed forces through 34,500 United Way agencies.

100 / October 196 [he Profes Pl 2



‘\'E]“BERS"") from page 98

South Dakoto—O (8)
sRaoland V. Dinger P
oJoel E. Strasser €

Tennessee—2 (11)

e limmie Jamieson C o], C.
e William C, Webbh P
Ardinger, Jon, Hawkeye Camera Center, 641 N.
Riverside Dr.. Clarksville (A-P) G. Bakéer
Barrett, John R., WBIR-TV News Dept., 1513
Hutchison Ave. N.F « Knoxville (1) Tallent
Texas—S5 (40

oDgale Nally |

Jeenigan 1

sJobn W. Gay P e Axel W. Hansen 1
o Jack Stles €
Gerlach, Isabell Isabelle's Studio, 110 W,

Mimosa, Livingston (AP) Gerbard Bakker
Harton, Harold W., Henington Studio, Box 82,
Lampasas (A) Gerk er
Hudgeons, Harold E., Harold
Huff, Wichita Falls (A)
Murphy, Goldie S., 1927 South Blvd.,
(A-C)
Wheeler, David D., David Wheeler Photo Sery-
ice, 605 Omaha, Corpus Christi (A-C)
Utah—0 (2)
o Jobn D. Eccles P oRobers F.
Vermont—0 (2)
o William C. Bart
Virginia—2 (20)
oLewis G, Berey I oRobe
oW, E. A Maoore P
Gassman, Kenneth M., Jr.. 1106
Culpeper (S) Ge bard Bukker
Payne, J. H.. 614 Pope Ave.,
(A) Homer English
Wcshing'on—o (13)
sAlma V. Gray I’ oCarl B. Lewis 1
ol r W. Richter (
West V ginio—0 (5)
./ W. Barta, Jr. C oCharlesr C.
Wiuomin—o (38) 3
Ar 3 an

s Photographs, 2012

Houston

Morris C

1w P
rt A Dementi C

Stuart St.,

Richmond

Wyom! ng—O (0)
eHerbert K. Lehman P
Guam—o0 (4)
Puerto Rico—0 (5)
Canada—8 (80)
Alberto—o (15)
R t A. Cantelon P
Brilhh Columblc—? (10)
®Don Clowes P oFyed S, Schiffer (
Becker, William €., Art Lite Studio, 247
St., Kam L ops (A-P)
Swallow, E. J.. Art Lite Studio, 247 Victoria St.,
Kam l.m-rs (A-P)
Manitobo—1 (3)
oPuawl W, Hunier P sHoward E. Rokinson C
Warner, Pawick J., Dept. of Public Works, Can
ada, Fort Churchill (A) Lowis Pervin
New Srmuwkk-—o (1)
*Raleigh Clare DAL
Nova Scotia—0 (0)
sRonald P. Smuth DAL
Ontario—3 (36)
'(ru/v“ 15, leeland P
aChrdes D. Phelan 1
Gordon, Nona, Stella Nova Studios, 1061 Don
Mills Rd., Don Mills (A)
Gordon, Peter, Maclean-Hunter Publishing Co,,
Ltd., 1061 Don Mills Rd., Don Mills (1)
Thomas H., Rt, 2, Maidstone (A)
Bill Rbea
Prince Edward Island—0 (1)

o John Tenove (

Victoria

sNgil J. Newion €

eDanald W. Sears DAL
Quebec—0 (7) .
eHenry deGreeff 1 o Joseph Karp €

oG. E. Marin P
Saskatchewon—2 (7)
eMerle Elres (

King Size Photo Service (Alan Stobbs), 2078
Halifax St., Regina (Service)
Lukey, Robert ( Charnell Studio, 134 3rd St.,

Weyburn (A-P)

Foreign—2 (21)

Butler, Norman, 3 St. Davids Rd. S., Lytham, St
Annes, Lancs., England (A-P) D. Constaniine

Annabell, H. L., Graham, Ltd,, 47 Quecen St.,
Auckland, New Zealand (A-C) A

EDUCATION from page 55

way of obtaining cheap help and not a
sincere effort to really help the individual
and the profession

Apprenticeship training tends to breed
conformity which keeps photography stag-
nant. Several fields of photography such as
industrial and news photography have
scrapped the antiquated and inefficient ap-
prenticeship training in favor of hiring col-
lege prepared individuals,

Further evidence of the lack of active
concern of formal photography education is
the pitifully few scholarships offered prom-
ising students as compared to the money de

Members.

a&r Color Labs,

Agfa-Gevaert, Inc.

American Photo,
Appliance Corp.

ASCOR-American
Speedlight

Bearttie-Coleman, Inc,

Blackhawk Photo
Mount Co.

Their support of the

Dexter Press

E. 1. du Pont de
Nemours Co., Inc.
Durst (USA) lm‘
George C. Dury &
Company
Eastman Kodak Co.
Burke & James, Inc. Edgerton Germes-
Burleigh Brooks, Inc. hausen & Grier
Calumer Mfg. Co. Jos. B. English Co,
e poalie ;0( n'm'~ GAF Ansco Div,
4 yeners Flectric C
Columbian Enamel- General Electric Co.
ing & Stamping (lellngs. Inc.
Crown Albums, Inc. Graflex Inc,
Da-Lite Screen Co. Gross Manufac-
L. F. Deardorff & turing Corp:
Sons, Inc. Hyran, Inc.

PP of A SUSTAINING MEMBERS

T'he following concerns are those who are cutrent PP of A Sustaining
Association warrants your patronage

Draft-O-Graphics Inc.

National Color Labs

S. F. Overton Co.

Pako Corp.

Plymouth Products
Co., In

Photoart \ isual
Service, Inc.

Phorocolor of Houston

Photo-Control Corp,

Photogenic Machine

Polaroid Corp.

Reproduction Prod-
ucts, Inc.

The Rolor Corp.

Hex Optical Co

lford, Incorporated

Ro'and Jeannerer,
Inc.

K & L Color Service

ne.

Kling Photo Corp.

Leedal, Inc

Henry McGrew
Printing Co.

The Medick-Barrows
Compuny

Meisel Photochrome W. Schiller & Co.
('()rp' \.l ll ln‘
Mn!l_.ls(ur_\‘ Hill Southwestern

Bindery Camera Co,
Taprell Loomis, Inc.

The Williams Co.

The Morse
Instrument Co.

voted to sales campaigns, cost analyses of
studio operations, and conventions by pro-

tessional photographers associations.

Lack Help from Manufacturers

Photography equipment and materials
manufacturers have done little to support
and encourage education for plmtugr.\ph\',
There is a great need for help in this area
as indicated by a national survey' in which
the lack of adequate equipment was listed
as a major weakness or problem of the pho-
tography instructional programs in colleges
and universities. Next to lack of space, the
equipment problem was reported to be the
Rreatest weakness

In other educational fields such as home
and business educa

economics, agriculture,

tion, manutacturers have encouraged and

1. Horrell, C. William,
struction in Higher
July 1964, pp. 13-36.

“Photography In.
Education,” Infinity,

supported programs by gifts of equipment
and/or very low rental charges.
This type of support has been all but non-

lease or

existent in  photography education. Such
support would be good business as well as
a tax deduction which many companies

could well afford,

Perhaps photography educators have not
as they should be in ask-
If this
15 where some of the fault lies, this author
15 certain that any concouragement and sup-
port by professional photographers and as-

wimnons \u” l'q

been as aggressive
ing for support and encouragement

enthusiastically .uu[‘h.l
Muost photagraphy educators are

ly interested and dedicated o

sncere
educating and
chullenging therr students to the Limit of

their capabilitics. Educators try to give more

ttuming  for  job
Fhey try to 1

strong  responsibility for

than just requirements
ach the student that he has a
tomorrow and to
help to raise the entire level of profession

al photography. A

something here you

YOUR LISTING HERE

will give you monthly national coverage
at a cost that will fit into the smallest
budget.

Write us for details.

THE PROFESSIONAL PHOTOGRAPHER

152 West Wisconsin Avenue
Milwaukee, Wisconsin 53203

Unbelievable! and Unbelievably Cheap
NO NEED TO TRAVEL TO THE AMAZON!
Qur buyers have done it sgain. A genuine
Alligator S

expertly stuffed by native South
American

Taxidermists, Average langth 2
Will last a lifatime. Skin has 15
pearance of axpensive handbag| ONLY $4.95
POSTPAlD Honestly worth $3 more! Breath
takingly exciting and attractive. Perfect for
wall decoration, mantelpiece, amidst plant
life, back of car. Sand $4.95 today to ALEX-
ANDER, 98 Riverside Drive, Suite 8H-FD,

New York, N. Y.

The Professional Photographer

ATTENTION COLORISTS
DEB'S SWIVEL EASEL —
Portable, ttorage space,
handles pictures through
16'%20", permits paint.
ing from any an?Io with.
out removing prin

$11.95 postage paid
*Patent Pend q

Deb's Swivel tnul Co.

946 N, Third Street Ponca City, Okla, 74601

WILLIAMS
FILM HOLDER REPAIR

4x5 holders $1.50
5x7 holders 1.75
8x10 holders 2.25
Grafmatics 3.00
Slides — 4x5-5x7 ea. .75
8x10 2.25

REpublic 3-6703
5910 SOUTHCREST
HOUSTON 33, TEXAS

600 IDEAS ror LABELS

NEW FREE CATALOG of aye-catching oflsctive label

e w actual toler See these distinctly diller.

ent FENT ONAMEL labels and how YOou can use

them 1o icrease your sales

OVER 160 000 SATISFIED CUSTOMERS ¢
Weite todey 1o Dept CAG

FE“TON LABEL c CORAL & BUCKIUS 5T5

PHILA. PA 19124
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classified

ads

Si r help d, 10c per word, mini-
mum szm All n(hen. 20¢ per word, minimum
$3.00. x numhrr. service charge ln cover

hnmllmu plus 5 words. Cash with order, Closing
date, first of the month preceding publication,

HELP WANTED

\hnugcr I'hmrmmnhcr or sales minded without
heing phmumu iher; one of Chicago's best known
stucios, Wil IIMH’ profits, soall investment re-
guired. Tremendous opportunity. Reply Box 1014,
The Professional l'hnlnur.\plwv

High qulllly stodio” npeds hn(h caliber sales re-
ceptionist; salary plus  commission.  Wonderful
opportunity, right person. MARKOW, 741 E
MeDowell, Phoenix, Ariz.

l"xprncmcd portrait photographer 1o work for
Mississippt  portrait concern specializing in top
quality  graduation portraits,  Starting  salary,
$6500 vearly bonus. Send resume to Box
1o, rhr |‘n|’ onal I’Iumnn.xphrv

DISTRICT SALES
REPRESENTATIVES

Expanding sales program, excellent career op-
portunity for three young men with sales expe-
rience. A following among department store, wift
store or portrait photographer frame bayers will
help

Ihree established territories, East | Philadelphia,
New York, New Jersey ares South (Southern
States, Texas East through Florida) and West
Coast States (California, Washington and
Chregon )

Salary, over-tide, expenses aond  hospitalization
Prefer age 2B 10 40

Need asgressive cenrosentation for America’s
finest line of wood and metal pormradt photo
Frames

Write Ward Hamlin, V.P
S. E. Overton Company
South Haven, Michigan

Woonderful opportunity {or top quality portrait
photographer with one of leading southwestern
studion. Must have sales promotional and man.
agerinl ability as well as photographic talent.
Apply Beverly Stadios, 2015 N Main Ave., San
Antonio, Tesas — 512 DI 27907

Color technician; 1o manage small lab in guality
mudwest studio: wedding, portrait and commer-
vinl background helpful, Send  resume.  photo-
graph and desired salarv 10 Ted Hains, 1614

!nd Ave.. Rock Diland, 11

Creative, illustrative advertising  photographer
with a high degree of ability to work on photo-
graphic  staff  of leading midwest commercial
art, technical and photographic studio, Send com-
plete resume to Box 105, The Professionnl Pho-
towranher

Negative retoucher for portrait studio in Las
Vegas, Nev ; top guality; capable of etching and
making all corrections; steady employment. Reply
Box 414, The Professionsl Photographer

GITTINGS has an opening for a wlented wom-
an photographer who can successfully photograph
small children, and who enjoys working with
children,  Permanent  position  in beautifully
equipped studio, using Beattie camera and speed-
light, Good salary and company beoefits, in-
cluding Profit Sharing. Please send resuine, sam-
ples of children's photography and self.portrait
Address: Paul Linwood Gittings, 3327 D'Amico
S, Houston, Texas 77019

EXPANDING: WEST COAST'S LARGES]
PORTRAIT CHAIN OPERATION. Now devel-
oping new areas; need experienced sales super-
visors, studio wanagers, photographers and proof
consultants; top earnings and profit sharing op-
portunity; must be willing to relocare.  Sales
Mapager. AUSTIN STUDIOS, B22 S, Western
Ave., Los Angeles, Calif

Portrait photographer thoroughly experienced in
every phase of quality portraits and  wedding
vandids to take over management of studio gross-
ing over S80.000 with option 10 purchase in
about five years, Located within 25 miles New
York City. Reply Box 1016, The Professional
Photographer

Factory direct easel and wall photo frame sales
men; choice midwest and west territories; estab
lished top guality line; companion lines accept
able. Harteraft Frame Co.. 855 Madison Dy
Hartford, Wis

Lab technician; industeial; experienced all phases
black-and-white and color; or color only; leading
studio, capitol district New York state, oppoc-
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tunity to “buy in'" Reply Box 710, The Profes-

sional l'hulmuwhﬂ

5‘\] ESMEN: ngh caliber salesmen now calling
on photographers to sell quality patented studio
equipment in demand by all photographers, Sells
on sight. No other equipment like i, Good
pmpmmnn High commissions, Send brief resume
wiving territory covered to Mr. Hall, Custom
Equipment Co., 204 E. Main St., Richardson,
Texus.

EXPERIENCED COLOR LAB TECHNICIANS,
PRODUCTION AND QUALITY CONTROL
MANAGER. Several openings for men  well
versed in Ekrtachrome and Ektacolor processing
in leading comumercial lab, Send Mull reswme and
salary requirements to Box 900, The Professional
l'hmuumphrl

l)mmm: a young man of high abilities and
capital for a partnership in & new studio. Popu-
lation approximately 12,000 people. Portrait and
commercial possibilities are great, portrait espe-
cially, Competition is at a minimum for the
size of the town. This city can definitely stand
another studio. If interested, reply immediately,
wiving full photographic experiences, age, etc,
Capital lll‘t‘('t‘l’ would be several thousand dol-
lars. This area is highly industrial and has ex-
cellent business possibilities. Reply Box 907, The
l rofessional P Immur.\phvr.

Because of inc reased volume, we have job op-
ies for experienced printers, portrait pho-
phers, and young men with some experience
willing to learn while they ecarn, Character and
intelligence is requird. If interested and qualified
for a long term employment with opportunity,
contact  Harold lickson, M.Photog., care of
Genelli Studio, 515 hllh St., Smu\ City, low

Skilled phomgrnphct and businessman; experi-
enced in portrait, general commercial and wed-
ding photography to operate long establi
completely modern studio; Winona graduate or
equivalent desired. Send resume, photo and ref-
erence first letter. Charles and Polly, 102 S.
Main St,. Harrisonburg, Va. 2280

STUDIO MANAGERS, PHOTOGRAPHERS,
PROOF CONSULTANTS: Fust growing national
studio chain needs experienced studio managers,
proof consultants and photographers. Promotion-
al studios, No lab work required. Good future.
Must be able to relocate, Send resume to M, L.
Strauss, Fact, Inc -u*mv ated, 1706 Washington St.,
St. Louis, Mo. 631

PORTRAIT PHOTOGRAPHER; SI50 WEEK
PLUS, Photo ~ reference — experience in letter.
Skinner Studio, Fort Smith, Ark.

Receptionist wanted: Must be experienced and
capable for portrair studio position, State quali-
{ications, experience, and when available for
steady  year-round work with Master of Pho-
tography in Chicago area. Reply Box 1008, The
Prafessional l'hnh-ul.phm

SIYl!EllONS WANTED

Young man, age 22 four vears experience in
commercial and general photography: desires
permanent  photographic  posith will  accept
trainee position; willing to relocate anywhere
in northeastern United States; active military
obligation completed. Reply Box 1007, The Pro-
fesstonal  Photographer

Well qualified graduates of Brooks Institute,
fully trained in all phases of professional pho-
tography (still and motion), are available if con-
tacts are made well in advance of graduation,
Your employment inquiry will receive prompt
attention, One or more of our selected students
will correspond with you regarding your position.
Ihe demand for Brooks graduates is alwavs
greater than the supply. The earlier your request
s received the sooner the placement can be
made. Brooks Institute of Photography, 2190
Alston R Santa Barbara, Calif.
5

Commercial- Industrial photographer, 15 vears ex-
perience; RIT gradunte; desires opportunity to
do quality wark, Would like challenging position
offering future advancement and str.ull\ Cr-
ployment, Reply Box 1004, The Professional Pho-
tographer

General  portrait  photographer; candids, lab,
some commercial, seeks opportunity with reliable
studio, chance 1o grow; references: Ohio, south-
ern Michigan only. Reply Box 1002, The Pro-
fessional Photographer

STUDIOS FOR SALE

Portrait studio; newly remodeled, color equipped;
spacious: Nine reputation far portraits, wedding

PORTRAIT FINISHING

Cut film, 70mm, and 90mm developing
and processing, retouching, proofing,
enlorging, coloring, heavy oil coloring,
wallet prints, quality prints, copies.
Write for price lists.
OSBORNE LABORATORIES
910 Dalton St., Cincinnati, Ohio 45203

The Professional Photographer

and schools; $35.000 gross in midwest town of
23.000; remendous potentinl for eager photog-
.mhrl. selling for other interests. Rtph’ Box
714, The I'rutusinn.ll l,holllkr.tphl‘!

EXPANDED TWICE in 15 vears at same lo
tion; portrait studio  with some  commercia
Gross $29.000 with photographer and rec rplmnhl
no coupons or family albu good location and
reputation; inventory over $9.000; out of state
interests; details upon request. Reply Box 1013,
The l'mlr‘smn.tl l'hnmu.lphrr

FOR S e l‘mu.m studio_under present u\\n—
ership since 1952, Good business opportunity
for ambitious rmlplr with photographic back-
wround, Studio in full operation with retouchers
and colorists. Sizeable net profit. Clientele in-
cludes foreign embassies, students, weddings,
ete.; in finest residential wnion of Washington,
D. €. Reply Box 1001, The Professional Pho-
tographer.

PORTRAIT-COMMERCIAL STUDIO for SALE,
Main street | .umn in downtown Albany, Ore
POPULATION 15.000: & very wood buy. Write
or phone EGGEN STUDIO, 208 W. 1st St.,
\Ib.ua\i. Ore., or evenings phmu‘ 258-4101 or

258.

Other interests force me to sell established mod-
ern portrait studio; modern equipment; ground
floor location: completely air conditioned: 1964
gross over $25.000; contracts for three schools;
averaged 70 weddings per year; reasonable: lo-
cated southeastern New York state. Reply Box
1011, Ihr I’m[u“on.al l’holugmnhor

Studio and camera \hup‘ established business,
no competition; excellent location; good oppor-
tunity for man-wife. Homme Studio, 124 W. Wil-
liams, Breckenridge, Texas.

Nationally known Master’s midwest portrait and
commercial studio grossing over $55,000 can be
purchased on contract with modest down pay-
ment; full background and references must ac-
company first inquiry. All inquiries confidential.
Will sereen carefully. Reply Box 607, The Pro-
fessional Photographer.

Far sale: An old, established and fully m[mppml
photographic studio in  completely  furnished
charming older home. Studio s located on U.S
Route 30 in northwestern Ohio: choice location
on main street of Van Wert. Logan Realty, 107
N. Washington St., Van Wert, Ohio, Phone 23.
35061,
PORTRAIT STUDIO; well established in exclu-
sive St. Louis suburb: $30.000 gross in 1964; ex-
cellent reputation for weddings, commercial and
portraits: for smooth transition owner will assist:
$5.000 down. Reply Box 1015, The Professional
Photographer

Portrait studio grossing $30,000 year: newly re-
modeled, including latest equipment; business and
building with f{ive-room apartment. finest con-
dition: well located in  eastern Pennsylvania,
Reoly Box 910, The Professional Photographer

In New York City: long established studio (25
vearsl; roomy and fully equipped. $7.500
$5.000 cash, balance on terms \l.\\d.\ \l‘\.liv
308 Roosevelt Ave., N.

EAST LANSING established portrait = studio
acrosy from Michigan State University of 39.000
students; one of only two studios in town of 30.-
000; excellent for couple. Lawrence Tomita Stu-
dio, 209 Abbor Rd., East Lansing. Mich.

OPPORTUNITY KNOCKS. Very modern  ex-
clusive portrait studio in Fort Lauderdale, Fla.,
for sale; two years old, in prestige shopping
area with continuous traffic flow; last vear’s
gross  $16,500; greatest potential, Orviall L.
Parker, 2435 E. Atlantic Blvd,, Pompano Beach,
Fla. 33062, Phone: days 91-1217, nights 941-
8074, area 305.

Louisiana portrait and commerc rcial studio: down-
own location; includes Beattie Imperial 90 svs-
tem, Photogenic strobes and color equipment,
$10,000 cash. Reply Box 1000, The Professional
I'hnmqr;nphw.

Woodside 77,

Portrait studio on New Orleans Canal St. estab-
lished 20 vears; priced for guick sale, Rembrandt
Studios, "'4 Canal St., New Orleans, La, (Illh

Portrait-commercial studio; Pennsylvania town;
established 15 vears; good location, nings and
potential. Reply Box 1009, The Professional Pho-
t r.xnhrr

CENTRAL COL ORADO PORTRAIT STU DIO:
downtown, oldest in city of 100,000; air condi-
tioned; health compels sale for $10,000 including
fixtures, equipment, inVeatory, ACCOUNts receivs
able and files. Reply Box 815, The Professional
l’lm!uw.\phr:

Priced for quick sale; exclusive portrait and
wedding business: with equipment. $9.000, with-
out. $5.000; vearly gross g.‘.’.‘i"(’. Write Heritage
Stadio. 402 4th St., San Rafael, Calif

STUDIO WANTED

STUDIO WANTED by Winona sraduate: blue
ribban portrait photographer, college background
family man. Studio must be modern, fully

{(Turn to page 104)



something here you need?

DISTRIBUTOR WANTED

No Competition. To service and set up new
accounts in  exclusive territory, Investment
secured by fast moving inventory of amazing
plastic coating used on all types of surfaces
interior or exlerior. Eliminates waxing when
applied to any type of floor. Eliminates all
painting when applied to wood, metal or con
crete surfaces

Minimum Investment — $500
Maximum Investment — $12,000

For details write or call:
Phone: 314 — AX-1-1500
Mcrchandising Division
P. O. Box 66
St. Ann, Missouri 63074

SHOOT MORE WEDDINGS

/,-; - INFLUENCE
7 NEWYORK (ITY'S
(4% BRIDES-TO-BE

BY MAIL!

{ -
}-. Use Carson's list of Brides-to-Be.

2,000 to 3,000 new listings each month
A

T oare 7«{:) 7 UWhite!
DANIEL J. CARSON ASSOC
U BOX265.PA, BALDWIN, N.Y. 11510

CAMERA BELLOWS
Quality custom made bellows for Studio, View
Press t rus, Enlarge cic. Bel
| or (ummu I er o

y . Pei t
WESTERN BELLOWS COMPANV
404 Agostino Rd, San Gabriel, Calif

SCHOOL COLOR PACKAGES

Over 150 Combinations of Packages
Miniatures Thru 5x7

Complete packaging service
or
processing only
Groups — Color Composites
Cash and Volume Discounts
Equipment Leasing

Write for Information

4256 NORTH HIGH STREET
COLUMBUS, OHIO 43214

J'EBJH':/UU‘

!r'\nn’v
SEND ¥ 1

Nurnbor 52

215 W. OHIO ST., CHICAGO, ILL. 60610

SAVE Your SILVER
Up to $1.57 Per Gal. of Fix!

SILVER
COLLECTOR

Model "A" TAMCO
Collector — size
93 "'x3"x1"" for use in
trays and small tanks
Just immerse info b
& w. paper or film
fixing solution and
forget until coated
with silver. Works
continuously at no cost, without attention. Gener-
ates its own o)ecmc-!y‘ We buy all your silver
and supply free replacement

units. Send lifetime rental

deposit check today — just $4o95 Ppd.
STATES SMELTING & REFINING CORP,
DEPT. NP LIMA, OHIO

K. WEST RETOUCHING OUTFIT SPECIAL!

Pat. Retouching
Stand, Retouching
Dye, Medium for
Pencil Ret., Book
"Retouching,'" 00
Brush, Pencil Hold
er With Graphite

$35.00 volue
SPECIAL $30.00

including tax, handling and postage. Also
other rn'ouchmq items available. Send check
or money order to

KITTY WEST, P.O. Box 535, Sonta Barbara, Calif.

NOW

. YOU can
produce Direct
Color Portraits
at low cost, either
vertical or hori-
zontal, with your
present studio
equipment and a

MARVEL
STUDIU CAMERA ROLL FILM BACK

" $45.00 i

S. P No. 3,164,993
A Pictured, Marvel Port
Il establ

t D

316 West 63rd S
STERN & CU Kansas Cn:y“lls'xour‘lugd‘nl

EARN EXTRA PROFITS
WITH COLOR POST CARDS

Become a Dukane representative.
Write today for information and
FREE SALES KIT. Earn substantial
commissions. TOP QUALITY COL-
OR POST CARDS DELIVERED IN
4 WEEKS.

THE DuKANE
PRESS, INC.

1000 NE 1st AVE.
HALLANDALE, FLA

FOR THE PROFESSIONAL

Atkinson-Stedco Color Film Service

24-Hour Color Film Processing
of Ektachrome, Ansco & Anscochrome Film

Quality Dye Transfer Color Printing
We still process E-1 Ektachrome
Custom Color Prints
Color Slide Duplicating With Masking

Service Available

All orders are qivan Individual attention by skilled
personne! to insure fine and contistent quality

Write lor prices or send flim 1o
Atkinson-Stedco Color Film Service
1610 Melrote Avenue WE 35984

Los Angeley 46 Califoinia

SPEED-EZ-ELS

Compact « Mo Adjustmants -
Easy Focusing - e Kywotrain
& POPULAR SIZES
Plus special sites on request
14217 $11.5%0
14x20 $14.98
Sant tor Free Uitaeature
A. J. GANZ CO.

Los Angwins 26, Calif
#t Detter Camere Shope

PORTRAIT FINISHING
IN 30 STATES

This wide spread acceptance of our quality
Portrait Finishing it your Guarantes that you
will be money ahead when you get oul of the
darkroom and leave the finishing to us

QUALITY PORTRAIT FINISHING
For the Professional Photographer

COMPLETE BLACK & WHITE AND
NATURAL COLOR FINISHING

We are as close as your mailbox
Write for Brochure

OSBORNE STUDIOS

101 N. Verity Parkway Middletown, Ohio

FILM HOLDERS REPAIRED

FAMOUS FOR OUR FINEST WORKMANSHIP

NO RUBBER CEMENTING NON PEELING

CLOTH HINGE REPAIRED BY EXPERTS USING
ORIGINAL MANUFACTURERS' METHODS

4x5~~%51.65 5x7—%$1.75 8x10—%$3.00

sraflox Magatines — Grafmatics

IZ and |8 Bag
/ New Riveted Slides Sold

Also Other Sizes

NEW FILM HOLDERS FOR SALE! PROVEN BEST!
x5 x Sx7 < Bx10 -« 10212 « |1x14 - 8220 - 12x20 - |4xl7
phone 516 Hoffman Camera Corporation
MY 4-4470 19 Grand Ave., Farmingdale, N, Y. 11735
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equipped, doing good business with books open,
Prefer prosperous midwest community with or
without property. I'm looking far an exceptionally
line l'lll‘in from retiving photographer. Will ex-
change credit and bank references. Reply Box
1012, The Professional Photographer.

RETOUCHING AND COLORING

Oil coloring & retouching, etching and correc-
tions. Light, semiheavy and brush oils. Quality
work at a price you can afford. Stells Williams,
M.P.O. Box 408, Springheld, Mo,

Colorist: light woils. brush, school work: send
sample print to Color by Kathy, 4500 W, 30th
Ave., Denver, Colo. 80212

Expert retouching; fast, ressonable, guaranteed;
sample free. Dale Stover, 535 N. Michigan Ave.,
Chicago, 111

NEGATIVE RETOUCHING, etching: fast serv-
ice; moderate prices. Kasher, 20255 Lorain Ave.,
Cleveland, Ohio 44126,

&‘fl‘ll‘iv\'c u-‘u-:;rhir.m: highest  quality; sample
negative, $2. Maurice Dawking, 297 Atking Ave,,
Victoria, B, (,, Canada,

Wanted: Oil coloring  work on  photographs.
Contact Mrs. Juck Strandberg, Davion, lowa.
RETOUCHING, COLOR AND BLACK-AND-
WHITE, oil coloring, printing and enlarging,
and restovations. Planet Laboratories, Inc., 320
Ann St., Hartford, Conn. 06108,

Portrait negative retouching: reliable, responsi-
ble service; free sample. John Stargaard. 811
Leclaire Ave., Oak Forest, 11 60452, (Chicago
suburk, )

licmuthinu. coloring, school
prompt, reliable, reasonable, J.
404 Wesley Ave., Oak Park, 11

Finest retouching: deluxe coloring; prompt serv-
ice; reasonable prices. Margie's Art Service, Rt
9W, MDD, 25, Newburgh, N. Y.

Negative retouching aod  corvections: vears of
experienee: satnlaction guaranteed: 355 sze, 7

W, H. Flinn, 664 8§ %ih St Clarkshurg, W Vi

Quality transparent and heavy ol Treehand
canvas oils; pasrel and charcoal  porteaitg;  air
brish  and  restoration v winple print o
Frances' At Service, 3632 Portland Ave. S
Minoeapolis. Minn. 35907

negatives, o,
Langston

Professionnl  retouching:  lght,  senn<heavy  and
brinh oy, printing and copy work, High qual
ity  reliable service
studio and  schoal  photographers for over 20
years, Coloninl Porteait Service Mo Gregory
Ave.. West Orange N

Professional retouching, etching and corrections;
1 years experience; up to Ax3 school work, 7%
each; 45 adult, $1 each: send sample vegatives:
Tel. Area ( 21281 B6200; Photography by
Ahoet S Gurdemir, 587 Fifth Ave., Brooklvn
NOY, 11215

Master colorist; have held programs and served
ar Juddge ar state conventions and many  civie
organizations. We have the stafll to handle vou
when you oeed us most. We hent-dry our oils for
Tster service, Send 810 woned point for sample
Classes in ol voloring available. Rovse Granhis

Color Studio, Shelby-Mansficld Rd,, Shelby, Ohio

Negative retouching; prompt. reliable; send sam-
ple negative o Ann Bageett, 512 S, Senerca
Davtona Beach, Fla

Photo art service, oil coloring and retouching (or
professional photographers. Edna S. Burks, Route
1, Box 192, Leesville, S

Negative retouching; linest workymanship assured
prompt seevice; send pegative [or sample, Albert
Campailoa, 111 Jackson St., Lawrence, Mass

Oil coloring; promuot, reasouable; send toue print
for sample 1o Andeea’s At Studio, 51 Erie St
N.. Massillon, Ohio

Colorist; Winona taming in brush oils; send
toned print for sample.  Josephine Scatr, 6243
W. 8%k PL. Oak Lawu, NI

Retouching, etching: experienced: school nega-
tivex; rearonable. Ethel Bailev, %017 N W, 20ud
St., Oklaboma City, Okla, 73107

i‘h! to coloring: Light or heavy oils: send a photo
for sample. Harriet Witkowshi, 80 Belchertown
Rd., Three Rivers, Mass. 01080

Negative retouching: dye trunsfer  separations;:
colar, monochrome, etching, corrections. bridal
glamonr, theatrical; only quality work, olease
Ray Albert, 152 E. 220d, New York 10010, 212
9824414

lowest prices. Serving the

FINISHING

PROBLEMS IN REPRODUCTION OR RES
FORATION? SATISFY YOUR CUSTOMERS
WITH A PASTEL BY Ra painted on velour {rom
any photograph. For information write to An-
dersons Photo-Art, 511 Whittier Ave.,
YL 13204

Marchion's Famous Wallet Photos. “Known (rom
Coast to Coast.”” Made from any size negative
up to and includiog 5x7 negative only 3'.c each
in dots of 12 or more. Complete finishing for

Svracuse,
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B & W PORTRAIT FINISHING

Fast, Complete Service

Devaloping—Retouching—Prooting—Printing
Coloring and Copying at moderate prices.
70 and 90mm Developina. Wallets: 3¢ ea.
(24 or more per neq.) Price list on request.

PHOTOARTY SERVICE
810 Loke Ave, Fort Wayne, Ind.

the trade. Marchion Photo Service, 228 N. Main,
Fostoria, Ohijo.

Custom processing; printing and enlarging for
portrait and commercial photographers; 35mm
through 5x7. Price list available. L, M, Partridge,
114 Woodland Terrace. Oaklyn, N. J. (8107.
Enlarging, retouching; coloring; painting; heavy
oil special from $5.90; send for price list. Colo-
nial Portrait Service, 346 Gregory Ave., West
Orange, N

Quality! Hand processing! Warm tone wallets
from your retouched negatives up to split 5x7,
Send your negative for sample and prices. Also
complete black-and-white printing services.
Crown Photo Service, Inc., 377 S. Maple St.,
Akron, Ohio 44302,

CUSTOM  BLACK-AND-WHITE PRINTING,
oil coloring, restorations and retouching, Planet
Laboratories, Inc., 320 Ann St., Hartford 3. Conn.

ALIZING, MASTER PHOTO COMPOS-

and duplicate printing of schools, frater-

nities, |.)||sinr\'s organizations, ete,; color or black-

and-white for professional photographers only.

RAY FIELD, 144-27 72nd Ave., Flushing, N. Y.

11267.

Profits in quantity prints
1

if vyou don't work
vourself to death! We'll make the prints — you
make the profits: 8x10s — IM only 8Y%c each.
Post  Curds IM only 3¢ each. Service and
quality guaranteed. Write for saraples and com-
plete price list. Special  discount to photogra-
phers — Kier Phota Service. Department NPC,
1241 Superior Ave., N.E., Cleveland. Ohio 44114,

Wedding proofs and candids: 24 hour service: 8
exposure  roll developed and proofed, $1: 12,
S1.50; minimam order $5 plus P.O. 50c: returned
m strip<form  for easy identification, Candids
x1 matte DW, 40¢ each; 5x7, 25¢; minimum
order, §$10 plus 81 shipping. For dodging and
“Burming in"' add 50¢%. Highest standard of
auality over 50 yeurs in photography. Kehres
Photo Service, 1454B Hayden Ave., Cleveland,
Ohio 44112

INSTRUCTION
I'HE FASHION ANGLE, new book by Emilie

Romaine, M.Photog,, for portrait photographers
wnd receptionists. Covers, make-un, clothing, ac-
cessories, props, painting your own backgrounds,
and a speech for women's clubs; $3.25 each in-
cluding mailing. Check or money order 10 The
Winona School Alumni Assn, Inc.. Virginia Stern,
Pres., 316 W. 63rd St., Kansas City. Mo. 64113

Professional porteait course, Write for (ree bro-
chure 1o H, C. Flaherty, M Photog.. 1371 Ken-
sington Ave., Buffalo, N. Y. 14215

1967 RETOUCHING CLASS dates now avail-
able; classes of 10 or more anvwhere in world
in basic and advanced retouching. Special fee
for those who wish 1o svonsor and cusrantee.
1966 dates completely filled. For information.
write Homer English, Cr.Photog., Box 99, Trov.
Ohio

You can repair cameras. Now you or one of your
employees can learn manufacturers’ service meth-
ods without leaving your place of business. You
can get complete training — with lesson texts,
tols, test equipment eversthing vou need to
learn camera craftsmanship in your spare time
Make vour studio a center for service. Write to-
day for free illustrated booklet that tells how vou
van make this profitable service part of vour own
studio. Narional Camera Repair School, Dept.
NP0, Englewood, Colo

After Jan. 1, 1966, GEORGE CARAGONNE will
be available for technical consultation on - all
phases of portrait photography. Mr, Caragonne's
services are offered to groups of not more than 13
professional photographers for three day sem-
inars which will be conducted in their own areas
Tnquiries should be addressed 1o Mr. Caragonne
2904 Ferndale, Houston, Texas 77006

YOUR ONE GIFT

THE UNITED WAY

works many wonders

The Professional Photographet

PORTRAIT RETOUCHING book with 60 il-

lustrations and 86 pages, written and taught by

Homer English, Cr.Photog. Mail $5.50 in ad-

;‘.‘)!'lllll(': full refund if not satisfied. Box 99, Troy.
10.

PROFESSIONAL OIL COLORING easily

learned and done at home. Good income. Write

for free booklet, **Magic of Photo Coloring.”

|L'Ilnjl|ﬂll *Sluk(ljo‘\. l,“,)x, 39-.\; Claymont, Del,
o MISCELLANEOUS

CHRISTMAS CARD SAMPLES — Send 50¢ 1o

PHYLMAX CO., 15 N. Main St.. Randolph,
y.’n\ 68,
SPFA(.']':\CL'I.A'R LOW PRICES on quantities of

high quality 35mm color transparency duplicates
and color print rcpuuluu'liun\ for as low as
B7c — 8x10s to $2.95 — 16x20s, 35mm mounted
duplicates, 4¢: 35mm Kits of 20 duplicates plus
viewer, $1.43; plastic box of 40 35mm dupli-
cates, $1.75; plastic sleeve of 6 35mm duplicates,
29¢ plus extras. Price list/information on re-
quest, MALRAY COLOR ASSOCIATES, 550
Fifth Ave., New York City 10036,

WEDDING PHOTOGRAPHERS: The “HON-
EYMOON" Miniature Marriage Certificate with
or without imprint on envelopes makes an ex-
cellent low cost vre-bridal or *“Thank You'
gift item for brides and grooms. It's always
appreciated.  Exclusive area usage. Write for
samples and prices, RUSSELL PUBLISHING
CO., 1832 Portland Ave., St. Paul 55104,

New binders for “The Professional Photogra-
pher’” magazine, for easy access to any article
or any issue: each magazine is held in place with
a metal rod, Price §2.95 postpaid. Order direct
from PP of A, 152 W. Wisconsin Ave., Milwau-
kee, Wis. 53203,

NYLON POINTED PENCIL, imported. Now
vou can mark your negatives with ease! Instant
drying. Writes on any surface, including elossy
prints! For dreawing, marking or writing. Guar-
anteed 5000 words, Will svot negative pin holes,
§$1 each. Lloyd Bloom Photography. 116 Gage
Ave., S.. Hamilton, Ontario, Canada

Printers’ masks, 8x10; set (heart, keyhole, oval.
diwnmond), $1. Neville. 153 Thurston, Kenmore,
N. Y. 14217,

PP of A Reference Handbook designed to keep
printed material immediately within reach Bimr-
er has eight subject dividers for easv indexing
and filing of PP of A reference materials. Price
$3 each postpaid. Order direct from PP of A,
1532 W. Wisconsin Ave,, Milwaukee, Wis. 53203

FRANSPARENCIES Wanted! Learn free-lancing.
American Color, Box 46372, Hollywood, Calif.

EQUIPMENT FOR SALE
FOR SALE — USED EQUIPMENT: Beattie
Tmm_ and 46mm cameras — red label — $550
each. We repair and modify Beattie and Speedo-
tron equipment. M. L. Strauss, Fact, Incorpo-
rated, 1706 Washington, St. Louis, Mo. 63103.

SEAMLESS PAPER BACKGROUNDS . , .
ROLLAWAY HOLDERS for handling seamless
paper  backgrounds. MOST WIDELY USED
background equipment on the market. NOW
available with the NEW AUTOMATIC TEN-
SION CONTROL. Hlustrated circulars and your
nearest Dealer upon request. Concourse Supply
Co., Inc., Plano, Texas, Dept. P

For sale: One Photostat Machine Model 3-A,
Fype 101 with dark box. easel and two Mercury
Vapor Lamps. Good condition. Phone 3-5168
Union, El Dorado, Ark., 523 W. Faulkner St.

We buy, sell and trade, studio and darkroom
equipment, Write for free bulletin, P.O. Box 75,
Orange, Texas.

For sale: Linhof Super Technika 23, Model 111:
65, 105 and 180mm lens, case, new anatomical
grip, roll and cut film holders. Perfect condition,
$600. Don Barber Studios, 706 E. Orleans, Pax-
ton, I 60957

For sale: 4x5 LogEtronic B3 Enlarger, three years
old, in first class working order, cost, $9.600: sell.
$2.850. Mr. Frazer, 19 Boniface Ave.. Rexdale,
Ontario, Canada. Phone CH-4-2671.

Keith 90mm  Magazine with shiding  carriage,
$225; Nikor Reel for 75 ft. or 90mm film, $110;
Nikor reel for 15 fr. 90mm film, $25; three plas-
tic tanks for 90mmx75 fr. film, $10 each, all for
$350; 25 5x7 hangers, $1 each. Linn Duncan, 16
S. Main St., Piusford, N, Y.

For sale: Elwood C-2 8x10 Enlarger with cast
base and 10" Kodak Ektanon lens, like new, $650;
Ascor Studio Stand. $249.50; 12x20 Camera with
16-24-36 T.R. Conv. lens, $200; 5x7 Kodak hang-
ers, used, §11.95 doz.; Pan-cinar, F/2.4 5.70 lens
with hood and case, $250; 3V4x4% Super D
Graflex with 152 Kodak Ektar lens, 12", F/45
Dallmeyer Telephoto lens, 2 magazines, 4 holders
and pack adapter, $325; Morse Daylicht Devel-
oping Outfit, No. 507, $69.95; 5x7 Deardorff,
extremely clean, $167.50. Write us for other items
not listed, J. A, Ossen Co., 2235 Arapahoe St.,
Denver, Colo. 80205. ““Largest Stock of Used
Equipment in the Rocky Mountain West.”

(Turn to page 106)




something here you need?

BLACK & WHITE

BORDERLESS

EASEL

Tha secret lies in four OFf.
Center rubber pegs thot
hold poper and give border-
less prints. Clorke Eosel i
Fosr, Positive, No Glve or
Gloss & Unbreckable. True
registration with one hond
operation, ORDER NOW —
FROM YOUR DEALER of send

#14 Comb, 3595 check 1o us direct — money
Sx7-8x10-11x14 = bock guarontes. Write for
$#20 Comb. 95 brochure ond see how to
14x17-16x20 38— hove the Best For Less,

CLARKE COMPANY BOX 2123 ROANOKE, VA.

FOR MARGINAL PHOTO PRINTING
Trademarks Photos Fost
Prints Clearly and Distinctly
Nameplates Interchangeable
Capacity I¥x#
FOTO-SIG with Nomeplate $4 95
BEN PARKER COMPANY
20920 ITASCA. §TH
CHATIWONTH, CALIDANIA 913

Take the Work Out of Weddings

Let Us Do Your Wedding
B & W CANDIDS

Low Cash-With-Order Prices
The Rolls (8 or 12 exp.)
Developed FREE

8x10 Matte DW 40c¢ ea.; 5x7 — 25¢ ea.
Min. Order $10.00 plus $1.00 Shippina
For Dodging and ""Burning In'' add 50%,
PROOFING — 24 Hour Service
8 exposure roll developed and 8 3/, x5
proofs $1 per roll; 12 $1.50. Min. order
$5 plus 50¢ po. Returned in strip form
for casy identification,

WALLET PRINTS

100 per neg. 3¢ ca.; less than 100, 3/;¢

KEHRES PHOTO SERVICE

1454A Hayden Ave., Cleveland, Ohio 44112
Over 50 Years in Photography

Custom
Color Printing

Professional Ektacolor
or Kodacolor

Printing and Film Processing

PALM BEACH COLOR LAB.
P.0. Box 2717 Palm Beach, Fla.

SEND FOR COMPLETE PRICE LIST
Printing for the Photographer Who Cares

INSURANCE BENEFITS '

AVAILABLE TO ALL MEMBERS OF PP of A
|. Income Protection 2. Major Hospital
3. Life Insurance
Compare the Assoclation Rates and Benefifs
with anything on the marke!. You will be su

prised
PP of A Group Insurance Plans

QUANTITY PRINTS

Post Cards low as 3¢, 5x7 low
as 5l/sc, 8x10s — as low as 7c;
less 109, prof. disc. We do the
work — you get the money.
Dependable service to the
trade, coast to coast since
1936. We guarantee our repro-
ductions as good or better than
your original. Send now for free
samples, full price list, etc,

3900 North 715t Street, Milwaukes, Wis. 53214

PORTRAIT STUDIOS INCREASE
YOUR REVENUE

Stu

fio

W

JER‘l‘?Y LANDRUM, Box 1058, Florence, Ala,

For Best Results ...

LETZOL Acaters

FOR SPRAYING GLOSSY PHOTOS

The original Getzol Typa ""C' pho-

fo lacquer adds a rich matle finish

fo any glossy black and

white or color photo

Getzol adds beauty and

proteacts your prints

from pocket dampness

Coated prints can with

stand heat from dry

mounting. Adaptable

for continuous printing

Available at oll East-

man Kodak photo stores and most phote
supply houses. Prices F.O.B. Buffalo — $2.25
for 16 or. aerosol spray can; $6.95 per gal

PROFESSIONAL COLORING—TRANSPARENT 0ILS

STANDARD (PER HEAD) DELUXE
8x10 (or smaller) $ .5 $ 1.50
Hixl4 $ 3.00 $ 500
16x20 $12.50 $25.00

GOOD QUALITY — FAST SERVICE
(Payment must accompany samples and orders
— add return postage.)

PHOTOLAND STUDIOS
258/ McKee Place Pittsburgh, Po. 15213

GETZOL Products Corp.

30 GROTE ST., BUFFALO, N. Y. 14207

FILM HOLDERS REPAIRED

QUALITY WORK-—GUARANTEED—LOW PRICES
4x5 holders $1.50 NEW SLIDES
5x7 holders 1.75 4x5, 5x7, .85 ea
8x10 holders 2.25 8x10 $2.25 ea.

Formerly of Houston, Texos

NATIONAL FILM HOLDER CO.

2525 Frazier St. Ft. Worth 10, Texas

et A% RESTORED!

Send such originals fo us for an evaluati
of results and an estimate of cost

o

Price List Available Samples Available

SHAFRAN PORTRAIT CO.

250 Fulton Ave 55¢

Hempstead N

MULSON STUDIO, INC.
P.0. BOX 1941, BRIDGEPORT, CONN. 06601

PROTECT YOUR HANDS

AND WORK

Small (57) or Large (8:11) 7 pale
$1.00, 50 pair $3 95, 100 pair $6.95 all postpald from

CAMEOQ STUDIOS &fiaie, w%. 4215
You'll do better with
EDWAL QUICK-FIX
FOR YOUR PRINTS

Prints fixed in QuickFix lie Hatter. ferro
type better, wash faster, Hix in & minute
won't fade in 2 hours -

Buy Edwal Quick-Fix. It's

the longes! lasting and
the hest

QuickFix Bulletin In overy
package At your photo

store, or write

Edwal Scientific
Products Corp.

12120 S. Peoria * Chicago. Hllinois 60643

EKTACOLOR DEVELOPING AND
TYPE *“'C"
COLOR PRINTS

Dye Transfer Quality
Sond for Complete Price List

CUSTOMCRAFT COLOR SERVICE
P O. Box 618 Washington 9, D. C

FILE IT.. .MAIL IT...
DELIVER IT. . .in an
APEC ENVELOPE!

All sizes PHOTOMAILERS * KRAFT * GLASSINE
stocked for IMMEDIATE DELIVERY

APEC STUDIO PROMOTION AIDS
for brides, babies and
special occasions , , ., also,
studio business forms.

FREE CATALOG ON REQUEST

AMERICAN PRINTING
& ENVELOPE COMPANY
304 Eost 23rd St., New York 10




BEATTIES, BEATTIES, BEATTIES,

lease at §1 a day,

70mms available on a year!

PP of A members only. Reserve yours now, B0mm, 60mm, lenses; accessories; all 145 off list.
CAMERA LEASE COMPANY OF AMERICA, Wanted to buy 5x7 Deardorff, :\rrruone_s \h,rk
17 Do St., Thompsonville, Conn, Riverview Warren Studio, Box 406, Anderson, S. C. 29622
49531, For sale: Kodak Dryer-Glazer Model C-2 single
For sale: Santa Claus cameras; closeout on used phase, 3 wire, 230 volts, 60 cycle. Used four
sets, Cumeras complete with stand and highland years, good lﬂmi“wll. guunmccd 0 r:mon less
l(l watt second strobes; Bmm cameras, Shoot than hall price, $1,775. Southern Photo 'r\'u-c.
frames which can be uunnlrd to full frames, 6411 First Ave., North Birmingham, Ala. 35212,
3‘50 each. M. L. Strows, Fact, Incorporated, Producer 300 strobes by Scheibe; 300 watt sec.
1706 Washington, 81, Louis, Mo, 63103, 3 lights; good condition, no stands, $300; also
For sale: 70mm film (Beatties etc.); 38.60 (1 Mamiya Press with three rolllmrks. $200. 8262
rolls. thick base, Ansco Vivipan; 260 f1. rolls, Worthy Dr., Midway City, Calif, 92699,
thick hase, Ansco Superpan Pres, expiration, Close out: Discontinued steel tanks of top manu-
wid 1966, 85 per roll ot best offer. Alan Shirley facturer; wuaranteed; for free list reply Box
Photography, 825 S, Higgins, Missouls, Mont, 1003, The Professional Photographer, a
INDEX TO ADVERTISERS Kehres Photo Service 4 saaver 105
< Kling: Pholo Corp. ... 7,14
The th{»_;au.m.a! Photographer Ranleh: Camers Card. 15
Detobur 1965 o5
Adems Ratouching Machine Co. 91 Landram, Jerry
§ Lefler School of Co or 98
Adiusta Equipment N Ve ProdtEve o . ¢8
Alexander, A, 101 Lloyd Phote Electronics Co. 93
Alfied Imper Corp, 40 Luminos Photo Corp. 29
American Photog. Appliance Corp. &9 Marshall, John G. Mg, Co. 25
American Printing and Envelope Co 105 Mamiya (Ehrenreich Photo-Optical) 33
American Telephone & Telegraph 2 Meisel Photochrome Corp., Inc, .. 15
Art Leather Mig, Co., Inc. 10 Moilers Photo Labs, Inc. . 99
Afkinson-Stedco Color Film Service 103 3IM Co. ! S L s X0
Ascor/American Speediight 38,39 Monkey Color Inc. e 12, 13
Auto Color 22  Mortenson Institute .. 98
Bebell & Bebell Co'or Lobi Inc. 98  Mulson Studio, Inc. ... 105
Blum’'s Photo Arts | 92 National Color Lab e 17
Bronico (Ehrenrsich Phato ODhcal Indu,hm; National Film Holder Co. .. .. 105
Ing,) New Englond Portrait Service é
Calumet Mig, Co Wl 87 Newell Color Lab. Inc. (Economy) 9%
Camara Publithers 94 Nikon (Ehrenreich Photo-Optical) 87
Comeo Studion 105 Northeastern Porfrait Service, Inc 99
Capital School Portraits loe 103 Nuclear Praducts Co c8
Carsan, Daniel J. Associates 103 Osbarne Laboratories 102
Carlan Oil Postrait Service 94 Osborne Studios 103
Clarke Co 106 PP of A Group Insurance Plans 105
Cole, Keith 89 Pako Corp 15
Colemian Engineering 48 Palm Beach Color Lab 105
Columbian Enaimeling & Stamping 55 Paillard Inc. [Hasselblad) 3
Compudel 3 Parkar Co_, Ben 105
Curry, Edward P. & Auaciates a8 Penguin Plastics & Paint Corps 103
| Customeraft Color Service 105 Pholo Art Service 104
Deb's Swivel Easel 101 Photo-Control Corp 30
Derter Prags, Inc 9 Photagenic Machine Co 32
DuKana Presy, Ihe, 8i, 103 Phatagraphers’ Color Service 95
Durst (USA) Inc 34 41 Phatoland Studios 105
Eastiman Kodak Co 8.9 110 (Cover 1Y) Pierce Co., The 82, 83
Econucalor of Dallas, Ing 20 Potaroid Caorp. 37
Edwal Scientific Products Co a2 105 Prentice-Hail 97

Linhof Cine Rollex 70mm 50 exp. back for 4x5
Graphic; Mamiva Press Graflok back; 2x3 Crown
Graphic 800 shutter Exact 66 PLF enlarger

Falk School of Photography 92 Prolessional Photographers Color Laboratory, 34
Fenton Labwel 101 RSM Ceo'or Lab 30
Fiberbilt 40 Shafran Partralt Co. 105
Fidelity Mig. Co s Shalton Color Corp 70
Fotomatic Corp, 30 Sickles Sales & Service Co. B!
Full Color of Freden i) Simmon QOmega, loc. 25
Gaehler Co., Waller 69 Smith-Victor Corp 36
Ganm Co, AL J 103 Sparkletone Color Service 83
Gavaert 23 Spotron (Ehrenreich Photo-Optica
Ganeral Anliine & Filin Cory 8, 19 Indusiries, Inc.) 2
General Electric Co 109 (Cover 111) States Smeiting & Refining Corp 103
Gatrol Proauctt Corp 105 Sters & Co 0]
Gilings, In 2 (Cover 11) S.ockwell, Bl 43
Growland, Petor 85 103 Supreme Photo Supply Co.. Inc. 5
Grallex, Inc 26 27 Thayor & Chandler 101
Heller, J. Carleton 105 Wallace Laboratory 1
Hico Corp 95 West,  Kitty 103
Hotfman Camers Corp 103 Western Bellows Co. 103
Inteenational Sele Co. 93 Williams Film Holder Fepar 101
Kier Photo Service 2.9 Woehrmyer Printing Co £2
. Sanan
if you're moving, please let us know six weeks before
PI_EASE NOT[ ATTAcH changing your address. Place magazine address label here,
print your new address below. Please address all cor-
To subscribe to THE PROFES- MBEI_ respondence, change of address notices, and subscription
SIONAL PHOTOGRAPHER mail orders to the Professional Photographers of America,
this form with your paymmt, and HERE inc. 152 w. wisconsin Ave., Milwaukee, Wis. 53203,
check one: [} new subscription,
renew my present subscription, 10

gift.

Mall to: Froessional Phatographers
of America, Inc, 152 W. Wiscon-
sin Ave., Milwaukee, Wis. 53203,
 —————————

Annual mﬂﬂm Rates: $4.00
in the USA. and possessions,
$5.00 foreign. PP of A member-
ship Includes subscription to THE

new address

(please print)

PROFESSIONAL PHOTOGRAPHER. city

state 3 7p
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Vest Photo Supply Co. — We lease Beattie
Portronic  Cameras, l;kl‘umlu Processors  and
all other equipment — $300 and over. For sale:
24" Goerz i)agor Berlin, one of the finest of
all-around lenses, $250; 16” Kodak Portrait, fine
diffused forus, $112.50; 1174 Verito, the well
known soft forus studio shutter, $67.50; 14"
Goerz Dagor, the ideal lens for 12x20, $225;
12" Velostigmat, (/4.5 coated Alphax Synchro,
LN, $135; 10” Enlarging Ektanon coated, the
finest, $107.50; 9" Verito, /4, S_’ﬁ; 8% B&L
Zeiss Tessar, [/4.5, 2')0 11%4" Voigtlander
Heliar, the fine porlmu $47. 56 12" Kodak
Portrait, in barrel, LN, S‘?‘J’vl) 8x10 B&L
Lessar, /4.5 coated, LN, SII(); 8x10 Grover, the
Universal Portrait and View Camera, $150; 8x10
Century Master Outfit, last model made, Si ")
No. 10 Cirkut Outfit, latest modrl. $350:

Rembrandt Pmlrau Camera, $42.50; 9A (,cnlun
Studio, bellows, ¢ lete nutl’u $205;
4x5 (‘raplm View \lodcl " with 87, /7. 7 Opnr

Synchro, LN, $235; 5x7 B&] (.ommerrml View
Camera, $85; ‘17 Ansco Portrait Camera, makes
full 5x7 or Vi, S90; 5x7 Eastman 33A View
Camera, $29.50; $125 6 ft. Deardorff Precision
Handy lnpod new, $90; S99 Davis & Sanford
Floating Action lrlpod \lodrl $55; Wagner
Proofer, holds many 5x7 .md "8x10" Frames,
Fluorescent Blue Tubss (crating additional), $50;
70mm  Nikor Developing  Outlit, LN, SI199.50;
Pakolux Washer S.S. Complete (crating addi-
nonnl) $225; Bardwell & McAlister Boom Outfit,
$140; 2000 Watt Mole-Richardson Spot Light on
\lnud $125; 8x10 Elwood Enlarger, gray (crating
.lddmollialnl) SZJO 65 F. South Water St., Chi-
cugo,

EQUIPMENT WANTED

Cirkut camera or banquet equipment, any size.
Jack Davis, 820 Ra)mond St., Miami Beach, Fla.

Wanted: 3D (,.unera with_ lenses, pu-l'cr 8x10 or
11xI4, Must be in working condition. Reply
Box 1006, The Professional 'huloql.tphrr

Demonstrators or used McBeth Quantalor EI-

1000, Please contact l)\j Color Laboratoriss,

5117 Broadway Ave,, Gary, Ind. Phone AC 21Y-

B87-H944. e A b -
SAIES AIDS

Printed forms to prummc quqrr and Better Sales
for the portrait photographer. Also a complete
line of photographic envelo Write for Free
Sumples. NORMAC I'RI\IK(: & ENVELOPE
CORP., 417 Lafayette St., New York 10003,

Pholomounu from manufacturers; low  prices;
fast service;

314x5 folder. $4 for 100; 5x7. $6;
8x10, 12; lou, {ree samples. Penn Photo-
mounts,

¢ *(;lc»uoldcn. Penna.
BUSINESS CARDS FOR PHOTOGRAPHERS.
Free s.\mplc\ and price list. MTL Printing Serv-
ives. Box ‘H 7 (,lncugo 111, 60690,

“RAISED LETTERS” Business Cards for Pho-
tographers, letterheads, envelopes, fliers. Low
prices. Samples .lnd rice list free. Pioneer, NP
10, Istand Park,

SAME DAY SH”’.\[ENT \Nedduug ;\lbumw
and Folders. FREE Gold Stampin rite
PHYLMAX CO., 15 N. Main St., l‘iuululph.
Mass. 02368 for FREE Catalogs.

ESTIMATING MANUALS for portrait and
commercial photographers. Al fields covered.
Compiled by pmfmmnnls for professionals, Sep-
arate manuals, $3 each, Mail check or money
order to: Professional Photogra hrrs /\ssn. 515
Market St., San Francisco, (,ahr

ALBUMS! Weddmg, cémmcrcml thmonraé::
and customer’s names in gold. MOUNTS

Aids. Free Catalogs! CRESTWOOD, 3601 '.
/l\.l‘ l’la:nc» A% lllm;r Kan. 66208, T A
WHOLESALE CUSTOM FRA\II\G service.

Juined frames or mitered Eucrn supplied. Also
hand-cut and die-cut mats. Corner sam, lcs avail-
able. For additional information, WRITE: Michel
Mig. Co., 4664 N. Pulaski Rd., ( hicago, lll 60650

PHOTOMOUNTS: Send $2 large assortment
folders, easels. WEDDING ALBUMS — beauti-
ful selection. Wholesale price lists. Robin Mounts,
245D Seventh Ave., New York, N. Y.

“Cash in on Credit’” by “Roland (;torze. Only
complete book on how to sell photography on
credit, \ou 1l do more business, make more
mouey; $3.00, The Hi-Mark Company, 1306
North ‘Wilton Place, Hollywood 28, .ahf

Increase your gross “with tested promouou :md
sales ideas. Get your copy of the qmde for

fessional Pholo«:m hers — “More ) one} llll(
Portraits.” Only $7.70 per rop\ (including post-
age). All proceeds go 1o Winona School of ‘i‘mlcs-
sional Photography. Order yours from The Wi-
nona School Alumni Assn, luc., \lrg:mn Stern,
Pres., 316 W. 63rd St., Kansas C Mo, 64113

Friendship Wallets for dclnvrrmi 20 friendships.

Ideal bonus for booking sch Studio name

and city embossed no charge. New price s Slﬁ 50
100, Sample, 25¢ r?)urmn Coiy: FE -We

ona, \lmn

MOST BEAUTIFUL; immediate d=lin-

. highest discount; free Iurxalurr l’hmnﬁxru.

r
131-17 W. 42nd St., \c\s York 1 .
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(read [for You...

INDUSTRIAL

COURSE NO. 1: PHOTOGRAPHIC DE-
PARTMENY SUPERVISORS SEMINAR —
Designed for department heads, assistants
or group leaders who wish to strengthen
management techniques. Coordinated by
Nicholas P. Ruscio, New York City, the
course will cover communications, supervi-
sion and management techniques, produc-
tion and cost control, planning and record
systems os opplied to the photographic
department, TUITION : £150. DEPOSIT :
875. June 13-17.

COURSE NO. 2: INDUSTRIAL FILMm
WORKSHOP — Discussion of basic tech.
niques of simple motion picture production
will bridge the transition from still to mo-
tion picture photography. Registrants will
produce motion pictures starting with the
stories and proceeding to filming, editing
ond assembling the films for final critique.
Allie C. Peed, Jr., Eastmon Kodak Co.,
Rochester, N. Y., is course coordinator.
TUITION: $125. DEPOSIT : 875. MAX-
IMUM ENROLLMENT: 20, June 13-
June 17.

COURSE NO. 3: MOTION PICTURE FILM
EDITING — A short-term formal training in
creative editing. Lectures and demonstra-
tions will cover film continuity, build up,
cutaways, pace, timing, mood, opticols
and laoboratory practices. A faculty of
working film editors will be headed by
Harry E. Paney, Arthur Andersen & Co.,
Chicago, coordinator. Enrollment limited

to 20 ond closes April 15, 1966, TUI-
TION: $250. DEPOSIT: $125. June
13-17.

(tread Tor Your Puture

&=

GENERAL

COURSE NOS. 4 and 5: SMALL CAMERA
(35mm) — use of the small comera for
portraiture, news, publicity, specicl effects,
photomacrography, photomicrography.
TUITION: $110. DEPOSIT : $50. MAX-
IMUM ENROLILMENT: 20 each. No.
4: June 19-25. Nao, 5: June 26-July 2.

COURSE NO. 6: SMALL CAMERA (2Vix
2V ) — uses of light, lenses, films, proc
essing techniques and printing, with sty

dents using their own cameras, TUI-
TION: §150. DEPOSIT : §75. July 3-8.

COURSE NO. 7: PHOTOGRAPHIC PRINT-
ING AND FINISHING TECHNIQUES —
for all printers. Achieving the optimum in
print making olong with multiple printing,
vignetting, restorative work, toning, pres-
entation of finished work, TUITION:
$140. DEPOSIT : $75. July 10-15.

COURSE NO. 8: YOUR STUDIO IMAGE —
This new course will teach the bosics of
good window display, decor, appearance,
etc, TUITION: $75. DEPOSIT: 850,
July 17-22.

COURSE NOS. 9 and 10: COLOR PRINT-
ING AND PROCESSING — Students proc-
ess their own prints, study quality control,
processing faults, dye correction for color
changes, etc. TUITION: §135. DEPOS-
IT: 875. MAXIMUM ENROLIMENT :
20 each. No. 9: July 17-22, No. 10:
July 24-29.

COURSE NO. 11: ART APPRECIATION
FOR PHOTOGRAPHERS — ideos ond tech-
niques in understanding ort forms with
emphosis on “ort in daily life.” TUI-
TION: $85. DEPOSIT : $50. July 24-29,

3

PORTRAIT

COURSE NOS. 12 and 13: PRINCIPLES OF
PROFESSIONAL PORTRAITURE — includes
lighting ond posing of individuals and
groups; methods of correcting facial de-
fects; processing, printing ond negotive
retouching. TUITION : 8175. DEPOSIT :
$75. TWO WEEKS. No. 12: June 19-
July 1. No. 13: Aug. 21-Sept. 2.

COURSE NOS. 14 ond 15: ADVANCED
PROFESSIONAL PORTRAITURE-- T/
TION: $125. DEPOSIT : 875. PREREQ-
UISITE: Principles of Professional
Portraiture. No, 14; July 17-22. No. 15;
July 24-29,

COURSE NO. 16: DIRECY COLOR IN PRO-
FESSIONAL PORTRAITURE - color har
mony, theory, composition and psychology
as applied to portraiture. Includes light
ing, make-up, use of props, making color
prints, finishing, framing and presentation.
TUITION: §150, DEPOSIT : §75. PRE.
REQUISITE: Advanced Professional
Portraiture. Can be combined with No.
15 for two week advanced course, July
31-August 5.

COURSE NO. 17: A SPECIAL SEMINAR —
A new course, open by invitation 10 Mos-
ters and Craftsmen ond fo graduates of
Advanced or Direct Color Commercial or
Portrait courses. TUITION: $275. DE-
POSIT : 8150, August 14-19,

COURSE NO. 18: CANDID WEDDING
PHOTOGRAPHY — includes demonsira-
tions and working sessions in getting the
complete wedding picture story. Students
will use their own camera. TUITION:
£150. DEPOSIT : $75. July 3-8.

COURSE NO. 19: OIL COLORING (Busic)
—~ TUITION: 895, DuPOSIT: 8§50,
MAXIMUM ENROLLMENT: 20. July
3-8.

CONTINUED ON
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COURSE NO. 20: OIL COLORING (Ad-
vanced) — TUITION: 8100, DEPOSIT :
$50. MAXIMUM ENROLLMENT: 20.
July 24-29,

COURSE NO. 21: BRUSH OILS - T/l
TION: 8135. DEPOSIT: $75. MAXI-
MUM ENROLLMENT: 20. July 31-
August 5.

COURSE NO. 22: BUSINESS PLANNING
AND DEVELOPMENT FOR MORE PROF-
IYs — TUITION: $125. DEPOSIT : $75.
July 17-22.

COURSE NO. 23: NEGATIVE RETOUCH-
ING — TUITION: 8100, DEPOSIT ; $50.
MAXIMUM ENROLLMENT: 30, July
J1-August 5.

COURSE NO. 24: A WEEK WITH VIR-
GINIA STERN — TUITION: $£85. DE-
POSIT : $50. July 31-August 5.

HUSBAND AND WIFE COURSES: The
1966 Winona Schedule has been espe-
cially designed to permit husband and
wife teams to enroll in separate, but
complementary courses at the same
time. The husband/wife courses in-
clude: Nos. 6 ond 19; 14 ond 8; 22
and 8; 15 and 20; 10 and 11; 16 and
24; 16 and 21; 16 and 23.

COMMERCIAL

COURSE NO. 25: EVIDENCE PHOTOG-
RAPHY — A new course designed to teach
the techniques associated with the prepar-
ation of photographs for insurance, low
enforcement ond courtroom use. TUI-

TION: $150. DEPOSIT ; §75. June 12-17.

COURSE NO. 26: DIRECT COLOR IN
COMMERCIAL PHOTOGRAPHY — T[/]-
TION: $150. DEPOSIT: 875. PRE-
REQUISITE: Principles of Commercial
Photography. July 10-15,

COURSE NO. 27: ADVANCED COMMER-
CIAL PHOTOGRAPHY — T UITION : $150.
DEPOSIT: 875. PREREQUISITE:
Principles of Commercial Photography.
August 21-26.

COURSE NO. 28: PRINCIPLES OF COM-
MERCIAL PHOTOGRAPHY — use of com-
era swings, lighting of products, art prin-
ciples, interior and exterior architectural
photography, copying photographs, valu-
able short-cuts in commercial photography.
TUITION: §125. DEPOSIT: $75. Au-
gust 28-September 2.

SEND FOR COMPLETE 1966 SCHEDULE OF INSTRUCTION — AVAILABLE JANUARY 1

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.

152 W, Wisconsin Avenue e Milwavkee, Wisconsin 53203

| am enclosing o deposit on each course for which | apply and 1 understand that it will be
credited to my total tuition fee. | also understond that the entire balance of the tuition fee is
payable on the first day of the course.

Students registering for any of the advonced courses must have oftended a basic course. Pleose
check basic course oftended.

General Commercial Photography (Principles)

What year?

— General Portrait Photography (Principles) What year?
e QM| Coloring (Bosic) WhorYeor? e
Age o Yeors of experience Employer? Employee?

Applicants for advanced courses without prerequisite credit will be considered for cpprovel by
the Admissions Committee of the Winono Trustees, only upon special request ond the filing
of o specicl questionnaire

Name
(please hond-letter or typewrire)
Street.
City State Zip

NOYE: Refunds for deposits will be made only in case of emergency and under no circumstances
loter thon two weeks preceding opening dote of course. Full details os to supplies required,
housing service, etc., will be moiled upon receipt of opplicotion and its occeptance. All courses
cre limited in enrollment, and will be processed on a “‘first come, first served” basis. The
specified deposit must accompany oll opplicotions. Mail t0: Executive Vice President, Profes-
sional Photogrophers of America, Inc., 152 W. Wisconsin Ave., Milwaukee, Wis. 53203. The
school reserves the right to make chonges in instructors if necessary, ond to refuse odmission
10 ony applicant.

MAIL COUPON TODAY!

Enroll in the course of your choice
now. Many classes have limited
enroliment. Use application form.




Just what the doctor ordered for available light photography.

ashbulbs make available ligh

te Gopp f

tor ordered

It's “Gee Easy” to take better pictures in any
light with G-E Flashbulbs,

GENERAL ELECTRIC



Color tells the nicest truths

People come 1o you to obtain an image of themselves . . . the
image that they see in the mind's eye. People think in full, glori-
ous color, so your sale is immeasurably easier if vou offer color
And measurably more profitable, ® The color investment is small.
The techniques are much the same as those you use for black-
and-white photography. The system is tested and complete, and
getiing simpler all the time. There are new, faster negative-posi-
tive Kodak color films, and a new KODAK Rapid Color Processor
has just been announced which produces an EKTACOLOR print

in less than eight minutes. ® Move into color. An army of mis-

sionaries—Kodak Technical Sales Representatives—stands ready to
help you. Many were color pioneers. One, at least, is always
within hailing distance. He'll get you started, and stay tuned in to
be sure that all’s well. ® No new system ever came to you with
more willing, expert helpers. No transition offers you more
growth. Color tells the nicest truths—and earns the nicest profit.

® Photography by: Gene Botsford, Kodak
Professional Photographic Sales Division.
® Film: KODAK EKTACOLOR Film, Type L.

EASTMAN KODAK COMPANY ® Rochester, N. Y.



