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REMOVE THE 

VARIABLE 

OF PROCESSING 

FROM YOUR 

COLOR PRINTING 
with 

C alu met 

EKTACOLOR or KODACOLOR FILM 'MODEL CP715 with six process 
tanks and two washes 

EKTACOLOR PRINTS 

MODEL  1550. MODEL CP622•A with 
six process tanks 
and two washes 

MODEL CP621•A with six process tanks and 
one wash-2611 wide x 36" deep ... ;1375.00 

Color stays in control. The agitation never 
varies in these nitrogen burst processors. Con-
sistent processing of Ektacolor or Kodacolor films 
means beautiful Ektacolor prints in the Calumet 
print line. 

An even agitation that never varies. Separate 
nitrogen systems with internal pressure regula-
tors assure a correct burst in every tank. Pres-
sures are factory set and tested. Quick acting 
1/.1 turn valves control the nitrogen to each 31/2 
gallon tank. All internal connections, both gas 
and water, are of sweat soldered copper for a tight 
system. All timing clocks and mechanisms are 
of heavy duty quality for operation without 
attention. 

THE CP621A, CP622A FOR EKTACOLOR PRINTS 

All - stainless- steel bask-
ets give maximum print 
uniformity. A 20 x 24" 
hanger allows the proc-
essing of extra large 
prints in the 16 x 20" 
tanks. 

SOLD DIRECT FROM THE MANUFACTURER 

You stay  in white light except when loading 
or transferring film or prints. 
Temperature controlled tanks and wash. In-

ternal thermostatic mixing valves hold tempera-
tures to within 1/2°F. of setting. 
A more effective wash. We install nitrogen 

burst in each wash tank. This scrubs off air bub-
bles when they occur. Quick dump gates flush 
out surface chemicals. Color shifts due to a poor 
wash are eliminated. 
Vacuum system for print processor. A vacuum 

drain flushes tanks in about 40 seconds. You 
replenish with dip stick furnished. Chemicals 
are vacuumed to pre-established mark. Replen-
isher is then added to top. Auxiliary water outlet 
on tempered line for flushing tanks. 

THE CP715 FOR EKTACOLOR OR KODACOLOR ROLL FILM 

C rn t_ _� ___ 

Process 24 Kodocolor roll 
films in a reel rack. The chan-
nel hanger rack holds 52 4 x 
5's, or up to 13 8 x 1 O's per 
batch. The channel hanger 
rack holds film at the correct 
spacing in full channels. The 
reel rack is designed for 
trouble-free nitrogen burst 
processing of roll film. 

WRITE FOR '63 CALUMET CATALOG 
. all new-48 pages of processors, sinks, 

recirculators, chillers, cameras and lenses. 

MANUFACTURING COMPANY, 6550 NORTH CLARK STREET, CHICAGO 26, ILLINOIS 

Manufacturers of processing, camera and darkroom equipment for photography and the graphic arts. 



TR y A S [A VE O R T w o Want to try something different? Put 
a pair of these good-looking, efficient slaves to work for you today! They're Modeling 
Slave Strobonars by Honeywell, and they're the easiest way yet to professional-
looking pictures with a minimum of equipment and bother. Just plug them in and 
use their incandescent modeling lights to obtain the exact lighting effect you want. 
When you trip your shutter, they fire in perfect synchronization, and your picture 
is lighted precisely as you saw it beforehand. Photographers everywhere have fallen 
in love with our slaves. And, although we're making them as fast as we can, it's 
all we can do to keep up with the demand, so see your dealer soon. You can choose 
Model 51-A, with Kodachrome II guide number of 45, for just $49.95, or Model 
52-A, with a guide number of 70, for only $69.95. Take a pair home today and see 
how much fun you've been missing! For an illustrated brochure on the Modeling Slave 
Strobonars, write to Raoul du Bois, Mail Station 209, Honeywell, Denver 10, Colorado. 

Honeywell 
PH OT OG RAPHIC PR OD UCTS 
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contents 
6  NE WS AND NOTES 
16  PRESIDENT'S MESSAGE 

by Jamer E. Hampron, M.Pbolog. 
21  NE W PRODUCTS 
23  THE FASHION ANGLE 

/,l Emilie Romaine, M.Photog. — Foundation make-up is the 
easiest and least expensive way to a lovely complexion in a 
photograph. 

25  PUBLIC RELATIONS 
by J. Bruce Snider  A window display boosted a community's 
spirit. 

26  W HO PROFITS FROM PROFIT? 
28  THE LA WYER'S NOOK 

by George Frocl and Keith J. Kulie — A new ruling on the 
Federal Trade Commission sets forth considerations that should 
be understood by professional photographers. 

30  'TIS HERE, MAYBE? 
37  PROFESSIONAL PHOTOGRAPHY'S ANNUAL EVENT 

Plan now to attend the PP of A 72nd International Exposition 
of Professional Photography at Dallas, July 21-26. 

38  ARCHITECTURAL PHOTOGRAPHY 
by Richard Aserill Smith, M.Photog. — Associate Editor Smith 
outlines the basics of architectural photography as a career. 

40  SPACE AGE PHOTOGRAPHER 
by L. B. Taylor, /r. — Creative photographs of our nation's 
missiles and rockets serve a double purpose. 

43  MEXICO —LAND OF ENCHANTMENT 
Reservations for the PP of A Tour of Mexico will be limited. 

44  INCOME TAX INVESTMENT CREDIT 
by Harold J. Arhe —Business taxpayers now have an income 
tax inducement for modernizing and expanding. 

45  MILTON H. GREENE TRIES POLAROID COLOR FILM 
Four pages of Polacolor photographs by a leading illustrator. 

49  COLOR —LESS THAN A MINUTE 
Polacolor is an outstanding technical achievement; and though 
an amateur product, professionals will find uses for it. 

50  COMMERCIAL DIVISION CLIP SHEET 
HO W TO MAKE ONE + ONE = ONE 

by Richard E. lliuman, M.Pbolog. 
51  ADVERTISING & SELLING SECTION 

A new service for readers begins this month, providing materials 
and suggestions for advertising and selling photography. 
51  Help Yourself to Business — by John Paul Goodwin 
51  Tip Sheet 
55  Kodak Promotes Professional Portraits 
56  Gimmicks Garner Greater Gross - by Boh Peace 

60  A CRITICAL ANALYSIS 
l;) Fred R. Bill. M.Photog. 

61  WALKER EVANS: AMERICAN PHOTOGRAPHS 
62  THE INDUSTRIAL PAGE 

by Peter /ouve — More on the problems of perspective. 
63  MEMBERSHIP REPORT 
67  COLOR AND YOU 

b) (:harlt , Smith--- A visit from Joseph Zeltsman, M.Photog., 
of New Jersey provided material for this month's column.. 

68  COMING CONVENTIONS 
69  LOCAL. STATE AND REGIONAL NE WS 
73  WINONA NE WS 
74  THE PHOTO COLORIST 

by Pita Fry Lefler — A reader from Indiana has devised a new 
kind of drying space for oil-colored photographs. 

79  RETOUCHING — A LIFE SAVER 
1,1 Homer Fngli.rb, Cr.Photog. 

84  NE W JERSEY SCHOOL LETTER 
86  CLASSIFIED ADS 

cover 
New York illustrator Milton H. Greene photographed the two 

children in the rain — on Polacolor -- while on assignment for 
Life in Denmark. For more of Mr. Greene's experiments with 

the new film, turn to page 45. See our report on Polacolor on 

page 49. 

Official Publication 
of the Professional Photographers 
of America, Inc. 

SUBSCRIBERS: Plcase address all correspondence, change of address notices, and 
subscription orders to the Professional Photographers of America. Inc., 152 W. 
Wisconsin Ave.. Milwaukee 3, Wis. Change of address notices should be sent 
promptly, The Post Office will not forward copies and we cannot replace lost 
copies. SO PLEASE . . . at least six weeks before the first issue is to go to 
the new address. send your new address, including postal zone, old address and 
a label from a back copy. 

COPYRIGHT  1969.  PROFESSIONAL  PHOTOGRAPHERS  OF  AMERICA.  INC. 
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SUYNE-TONE PAPERS 
HAVE WIDE EXPOSURE LATITUDE 

FOR PRODUCTION PORTRAIT PHOTOGRAPHY... 

. PORTRAIT 
IMPERIALE "G" 

The luxurious, fine pebbled ivory 
lustre surface gives your portraits 
the final touch of perfection. This 
medium - high speed chlorobromide 
paper provides an extremely warm 
tone. The extra heavy weight, further 
enhances the quality. Normal con-
trast. Perfect for toning and hand 
coloring. Available in a wide range of 
sheet sizes and rolls. 

PORTRAIT 
IMPERIALE 

TAPESTRY 1111 1 
Specifically designed for those extra-
special portrait jobs. The patterned, 
tapestry surface adds deep-textured 
dimension to the prints. The chloro-
bromide emulsion provides maxi-
mum warmth of tone. Medium-high 
speed. Normal contrast. Extra heavy 
weight.  Like Portrait Imperiale it 
lends itself to interesting tonal 
effects and hand coloring. Available 
in sheet sizes to 16x20 and rolls. 

PROJECTION 
PROOF 

A perfect companion to the Imperiale 
Papers. Enables you to show your 
customers a warm tone preview of 
the final Imperiale print. Its rough 
textured surface is specifically de-
signed to subdue imperfections. Re-
touching is held to a minimum. 
Normal contrast. Single weight. Avail-
able in sheet sizes and rolls. 

Other quality enlarging papers and film in the Supreme line include: Studio Portrait, Por-
trait DeLuxe, Portrait Royale, P.O.P., Multiple Contrast, Supre-Brome cold-tone Enlarging 
Papers and a complete line of Var-I-Pan Cut Film, 35mm Film, 70 and 90mm Film and 
Roll Film. Film speeds to ASA 500/7°. All competitively priced for substantial savings! 

WRITE ON YOUR LETTERHEAD TODAY FOR TESTING SAMPLES, CATALOG AND PRICES. 

SUPREME PHOTO SUPPLY CO., Inc. 1841 Broadway, New York 23, N. Y. 
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of A merica, Inc. 
152 W. Wisconsin Ave., Milwaukee 3, Wis. 
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James E. Hampson, M.Photog. ('64) 
825 Slattery Bldg., Shreveport, La, 

VICE PRESIDENT 
Wesley Bowman, M.Photog. ('65) 
360 N. Michigan Ave., Chicago 1, 111. 

SECRETARY-TREASURER 
Harper Ixiper, M.Photog. ('63) 
2800 W. Dallas, Houston 19, exas 

PORTRAIT DIRECTORS 
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Hugh W. Tribble, A1.Photog. ('65) 
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10 W. 4th St., Spencer, Iowa 
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Frederick Quellmalz, Hon.M.Photog. 
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States; National Better Business Bureau, Inc.; 
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Association of Exhibit Managers. 
Legal Counsel, George E. Frost 
Business Consultant, Joseph C. Schabacker, PhD 
Public Relations Counsel, Martin E. Janis & Co. 

Custom-Made! 
Hand Calibrated, 
Professional 
Favorite! 

SPECTRA 
"COM13I-500"  Professional 

Exposure 
'  f  Meter 

AYf .kA 

50OX MORE Combines a Selenium 
Cell plus ultra-sensitive 

SENSITIVE. Cadmium Sulphide Cell to give more than SOOX 
greater sensitivity than 

ordinary meters. Actually 10OX more sensitive 
than the previous SPECTRA PROFESSIONAL 
model! Strictly professional and hand cali-
brated, produced in limited quantities. ASA 
range .1 to 32,000; measures incident or re-
flected light. If there's any light, SPECTRA meas-
ures it ... precisely! Previous Spectra models 
can be converted ... it's the Lifetime Meter  

fur tech data SCOPUS, INC., 404 Park Ave. S.. N. Y. 16 
We by Photo Research Corp., 4ollywood 38, Calif. 

ne ws and notes 

CHAPTERS 

(2) Greater Lima Industrial PA.; George W. Brown, 
Chairman, P.O. Box 733, Lima, Ohio. Meets third 
Tuesday of every month. 
(3) Mid-States Industrial PA (Chicago): A. L. 
Boehnert, International Harvester Co., Chairman, 
c/o Color Technique, 100 E. Ohio, Chicago 11. III. 
(4) Alaska PPA: William M. Niebel Chairman 
139 Sixth Ave., Anchorage, Alaska. Ueets seconcl 
Tuesday of every month, 8:00 p.m., in the Loussac 
Library basement, 5th and F. Streets, Anchorage. 
(5) Cincinnati Industrial Photographers: Robert 
Heeb, Chairman, Proctor 8 Gamble Co., 1003 
Maycliffe PI., Cincinnati 30, Ohio. 
(6) Association Professional Photographers, Province 
of Quebec: Jean La Manna Studio, Jean La Man-
na, 2241 St. Marc, Shawinigan, Quebec, Canada. 
(7) Portrait Guild of Chicago South: Charles W. 
Hansen, Chairman, 2019 W. 95th St., Chicago, 111. 
Meets second Tuesday of each month. 
(8) PPA of San Diego County: Floyd Ahrend, Pres-
ident, 109 N. Main St., Fallbrook, Calif. 
(9) Shreveport PPA (Commercial): T. C. Smith, 
Chairman, 2000 Fairfield Ave., Shreveport, La. 

• 
LONG ISLAND COUNCIL 

Three photographic organizations have 
formed the Long Island (N. Y.) Council of 
Photographic Associations. The group is 
composed of the L. I. Professional Photog-
raphers Assn, L. I. Industrial Photogra-
phers Assn and the Press Photographers 
Assn of L. I. The Council will coordinate 
all photographic events on Long Island. 

PRINT ADVERTISING ASSN 

A new name has been created for the 

Print Promotion Program, of which the 
PP of A is a sponsoring member. Although 

the organization commitee agreed that there 
were many facets to the promotion of print 
— involving media, graphic arts production, 

and reading in general — it was desirable 
to focus attention on the one area that has 
a basic relationship to all the others. Thus, 
the name Print Advertising Association 
was accepted. 
The Print Advertising Association pro-

gram is designed to stimulate reading at all 
levels and to increase readership and cir-
culation of the whole gamut of print media. 

NINE DAYS OF PHOTOKINA 

More than a quarter of a million visitors 
from every corner of the globe are expected 
to visit Photokina, the international photo-
graphic exposition to be held March 16-24 
in Cologne, West Germany. Photokina is 
a combination trade fair, photographic ex-

hibit and market of the photographic indus-
try and technology. 

Latest figures disclose that 574 firms 
from 21 countries will exhibit either direct 
or through their representatives. 

PP of A Executive Manager Frederick 
Quellmalz, Hon.M.Photog., will attend Pho-
tokina under the auspices of the PP of A, 
representing professional photography in 
the U.S.A. PP of A members in attendance 
may get in touch with Mr. Quellmalz March 
14-21, at the Hotel Mondial, Bechergasse 
10, Cologne, Germany. 

NE W SOUND SYSTEM 

The 72nd International Exposition of 
Professional Photography and 11th National 
Industrial Photographic Conference will be 
able to take advantage of the new $40,000 
sound system recently installed in the Dallas 
Memorial Auditorium. The circular hall now 
has the most modern acoustics in the nation. 

JAMES E. MC GHEE RETIRES 

James E. McGhee, Vice President in 
charge of U.S. sales and advertising for 
Eastman Kodak Co., announced his retire-
ment in January. He was succeeded by 

Gerald B. Zornow 
who has the title, 
Vice President, 
Marketing. Mc-
Ghee, who will 
continue as a Ko-
dak Director, com-
pleted 42 years of 
company service. 
In the 25 years 
since he became 
General Sales 
Manager the com-
pany's business 
has grown nearly 
ten-fold. McGhee 

joined Kodak in 1920 and for the next six 
years served with the company's medical 

sales division. He was transferred to the 
Chicago branch in 1927 and returned to 
the sales department in Rochester four 

years later. 

He  was appointed  Assistant  General 
Sales Manager in 1935 and General Sales 
Manager in 1937. He became an Assistant 
Vice President in 1943 and two years later 
was elected a Vice President. In 1954 he 

( Turn to page 8 ) 

PP of A LOAN 
COLLECTION 

First public showing of the 
1962 PP of A Loan Collec-
tion was at the Los Angeles 
County Fair, Pomona, Calif., 
in conjunction with the 6th 
International Exhibition of 
Photography last fall. Burton 
Frasher,  Jr.,  M.Photog.,  is 
the Director of Photogra-
phy for the annual fair. 
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CAN YOU 
AFFORD 

Some photographers think owning a Linhof is a luxury. 

Far from it! Linhof users aren't ivory-tower glamour boys. 

They're down-to-earth professionals. Budget-wise indus-

trial photo departments repeatedly specify Linhof! And so 

do outstanding universities, hospitals and research centers. ■ 

The reason is clear! ■ Linhof provides the most A LINHOF ?0  thoroughly engineered, the most versatile photo-

graphic tool in the world today. The Linhof Super Technikd 4 x 5 stops at nothing photographic— 

short of cineniato;raphy! Its superb workmanship assures lasting, reliable performance. ■ As a 

matter of fact, it's a luxury not to use w  ,* a Linhof! Above all, a Linhof pays its way. 

I 

SOLE U.S. DISTRIBUTOR 

Available exclusively 
through Franchised Linhof dealers. 

Ask fora demonstration. 

K L I N G PHOTO CORPORATION  NE W YORK 10, N. Y.  • HOLLY WOOD 38, CALIF. 
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SAVE  M ONEY - TI ME - USE ROLL FIL M 
35mm - 70mm, - 3 %" 

ROLL FIL M M AGAZI NES FOR 
ALL  C A M E R AS  WI T H  4x5 
GR A FL O K  B A C K S O R  5x7 
OR  LARGER  VIE W  CA MERAS 

See your Dearer or write for literature.  4 $129.50 

KEI T H CA MERA DIVISION OF 
ROYCE .PHOTO SUPPLY e 1124 North La Brea, 

KEITH 1111111100-
Convertible Sliding Back 
35mm-70mm, $44.50; 31/s", $49.50 

Dept. 2, Los Angeles, Calif. 

The ALM" Print Dryer for the Money-
* QUICK 
STARTING 
THERMOSTATIC 
HEAT CONTROL 
Automatically 
Maintains Even, 
Correct Heat over 
Both Surfaces. 

• PRE-SHRUNK 
CANVAS --
APRON. 

• COMPACT 
Only 13 x 32 x 32" 
High. 

• USES 18x24" 
REXO CHROME-
BRASS 
Squeegee Plates for 
Beet Gloss ( Extra ) 

& James REXO GLOSSY PRINT DRYER 

CHOICE OF MODELS: 
110 Volt AC or DC 
220 Volt AC or DC. 

FREE 1 148 page Encyclopedia of Photo Equipment — Write 

321 SOUTH WABASH AVENUE • CHICAGO 4, Ills. USA Since 1897 

I 

TWICE THE 
DRYING 

SURFACE — 
Two 19:25" Stain 
less Steel Platens. 

• WALL-
MOUNTED or 
TABLE-TOP 

Simple — Durable 
— All Parts Guar-
anteed for 5 Years. 

• FOR GLOSSY 
OR MATTE 
PRINTS. 

NPP 21Ci 

1965 IPEX 

Details of the 1965 
IPEX (International 
Photographic Exposi-
tion) were discussed 
at a recent meeting in 
New York by: Horace 
K. Atkins, General 
Chairman; Wm. C. 
Babbitt, National Assn 
of Photographic Man -
ufacturers; R. J. Wilk-
inson, Master Photo 
Dealers & Finishers 
Assn; and Frederick 
Quellmalz, Hon.M. 
Photog., PP of A. 

Mann) Greenhaus 

PP of A CALENDAR 

March 3-5 — 6th Annual Conference 
on Professional Photography, Univer-
sity of Mississippi, Oxford, Miss. 

July 21-26 — 72nd PP of A Interna-
tional Exposition of Professional Pho-
tography, Hotels Adolphus and 
Baker, Dallas. 

July 26-Aug. 4 — PP of A Convention 
in Mexico. 

Nov. 22-24 — Chicago Management 
Workshop — PP of A & Council of 
Photographic & Art Studios of Chicago. 

NEWS from page 6 
was placed in charge of U.S. sales and ad-
vertising. McGhee was elected a Director 
of Eastman Kodak Co. in 1956 and in 1960 
became a member of the company's exec-
utive committee. 

Since 1948 he has served as a Director of 
the National Assn of Photographic Manu-
facturers. On retirement McGhee and his 
wife, Grace, will take up residence in Fort 
Myers Beach, Fla. They have four children. 

GERMAIN "G" AWARDS 

Two Germain "G" awards based on a 
consensus of more than 400 newspaper 
photographic editors have been announced. 
Col. John Glenn was cited as the individual 
who made the most important contribution 
to photography last year, as the first human 
to take stratospheric photographs. The or-
ganization award was voted to Sylvania 
Electric Products for its Sun Gun, which 
"changed the movie world's techniques." 
The Germain "G" awards are sponsored 

by the Germain School of Photography, 
New York City. 

NPPA CONVENTION 

The 1963 Convention of the National 
Press Photographers Assn will be held June 
24-28 at Jackson Lake Lodge, Wyo. For 
further details write Les Swenson, Sec'y, 
102 Donaldson Dr., Syracuse 9, N. Y. 

MID WEST FILM FESTIVAL 

The second annual Midwest Film Fes-
tival will be held April 28-May 5 on the 
University of Chicago campus. The Festival, 
a gallery for the independent film maker, is 
seeking 16mm or 35mm films less than 40 
minutes long for its competition. Any film 

( Turn to page 12 ) 
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" My Yellow Pages advertising brings in a steady 
stream of new customers," says Morey Englander, 
owner, Englander Studio, Niagara Falls, N. Y. " My 
business really depends on the phone. And I know 
a lot of my phone business can be traced to the 
Yellow Pages because this year I made a point of 
asking new customers how they found me. Many 
answered—through the Yellow Pages! Yellow Pages 
advertising gives me month-in, month-out exposure 
as no other advertising can!" 

Yellow Pages 

G -d ►,�I�,.. 
Al.e" 

"PORTRAITS THAT ALMOST TALK" 
CHILD PHOTOGRAPHY BRIDAL. SORMALS 

CANDID ALBUMS ►OIIT "ITVB/ 

e by Appointment 

D d Coloring Our SpOCIOTty 
WALL SILL B4USN OIL ►AINTINGSS 

IfYI 
OLD ►NOTOGRA►NtNG COLOR BffTOBLD 

811 MAIN ST. 
CLOSID WISDAYS 

Display ad (shown reduced above) runs under PHOTOGRAPHERS 
PORTRAIT. Call the Yellow Pages man at your Bell Telephone Busi-
ness Office to plan your business building program. 
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New from Ansco! 
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YOUR COMPLETE YEAR-LONG PROMOTION PLAN 

You get four promotional kits containing 
more than 2500 pieces! 

Think of it—a fresh selection of advertising copy, photographs, radio 
announcements, mailing pieces, streamers and studio flyers for every 
selling season of the year—plus the Studio Promotion Calendar and the 
Studio Advertising Handbook. A unique system of "mix or match" 
written copy and custom-made glossy photographs gives you everything 
to put the professional touch in your local advertising—yet retain the 
personality of your own studio. 

WHEN to promote is spelled out precisely in the Ansco Studio Promotion 
Calendar. Shows you exactly when to use advertising and direct mail 
to best advantage. Keys your ads to the peak buying seasons, and 
coordinates all your sales promotion effort. 

HOW to get started is explained in detail in the Ansco Studio Advertising 
Handbook. Here you learn how to get the free professional help avail-
able from local radio stations and newspapers ... how to work with 
them and get better results. 

WHAT to use in your advertisements is as simple as choosing the elements 
you want to combine from the "mix or match" a-ssortments of ad copy 
and glossy photos provided. Your newspaper's ad department can 
a-ksemble the elements you choose into a distinctive advertisement 
that reflects the personality of your studio. 

In February you get Kit #1 (D661)—the complete package of material 
designed to advertise Mother's Day and Father's Day gift portraits, 
bridal portraits, wedding albums and graduation portraits during March, 
April and May. 

In May you get Kit #2 (D662)—everything you need to advertise pictures, 
child portraits, family group photos and oil coloring during June, July 
and August. 

In August you'll receive Kit #3 (D663)—containing complete material 
for advertising business portraits, girls' portraits, family group portraits 
for Christmas cards and picture framing during September, October 
and November. 

In November you get Kit #4 (D664)—with everything you need to ad-
vertise Valentine's Day portraits, portrait enlargements for home decora-
tion, copying and restoration work during January, February and March. 

Start right now to make 
better profits in 1963 by 

sending the coupon today! 

-Ansco 
Binghamton, N. Y. 

General Aniline & film Corp. 

America's first manufacturer of 
photographic materials  .. since 1842 

ANSCO, Dept. PPP 
Binghamton, N. Y. 

Enclosed is my check for $20.00 for 
the four Promotional Kits. Please 

send Kit #1 (D661) of the Ansco Pro-
grammed Profit Plan for studies at once. 
El Please send more information about 

the Programmed Profit Plan. 

Your Name   

Stud/o Name   

Street Address   

city  Zone  State   
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NEWS from page 8 
will be screened by the festival committee. 
Entries will be shown publicly, and those 
selected for showing will be reviewed by 
the judges and be in competition for any 
of several cash prizes of up to $200. For 
further information, contact Midwest Film 

BE  LIKE 
OTHER  SMART 
PH OT O GR APHERS 

Rely on our 22 years of profes-

sional portrait finishing to 

handle your production details 

while you concentrate on cam-

era work and management. 

Our service will cut 

your overhead, in-

crease your volume 

and assure greater 

profits. 

Write today 

for complete price schedule. 

W0.CLc3C,C' .L0.L10latetleA. Uto. 

SAN ANGELO, TEXAS 

Festival, University of Chicago, Faculty 
Exchange, Chicago 37, Ill. 

IMAGE ENHANCEMENT 
The St. Louis Chapter of the Society of 

Photographic Instrumentation Engineers will 
hold a seminar on Image Enhancement by 
electronics, spectral control, optics and chem-
istry, March 11-12. For further details, con-
tact R. J. Gast, P.O. Box 284, Florissant, Mo. 

PHOTOGRAPHY FAIR 
The 2nd Annual International Photogra-

phy Fair, April 17-21, 1963, at the New 
York Coliseum is expected to bring over 
100,000 persons to share in and participate 
in the programs and activities devoted to 
the hobby of photography. 

UNIVERSITY PHOTOGRAPHERS 
The University Photographers Assn will 

hold its 1963 annual meeting at the Brown 
University, Providence, R. I. April 19-21. 
UPA headquarters will be the Sheraton 
Biltmore Hotel. 

NATIONAL MICROFILM ASSN 
The 12th Annual Meeting and Conven-

tion of the National Microfilm Assn will 
be held April 30-May 2 at the Sheraton 
Palace Hotel in San Francisco. For details, 
contact NMA, P.O. Box 134, Madison 
Square Station, New York 10, N. Y. 

NE W VSP OFFICERS 
Margaret Goddard, New York City, suc-

ceeds Mrs. Edward A. LeRoy, Jr., New 
York City, as Volunteer Service Photogra-
phers president for 1963. Vice Presidents 

are Ruth Parmly and Mrs. Henry O. Pat-
tison, Jr., both of New York City, and 
Mrs. Joseph G. Watts of Bayside, L. I. 
Mrs. Chauncey K. Hubbard, Greenwich, 
Conn., remains as Treasurer of VSP, while 
Mrs. Frederick R. Roberts, New York City, 
is the new Assistant Treasurer. Mrs. Albert 
M. Lee, New York City, will serve as Sec-
retary and Agnes Peters, also of New York 
City, joins the organization's Board of 
Directors. 
More than 40 hospitals, rehabilitation 

and youth centers are currently served by 
Volunteer Service Photographers, now in 
its 21st year of service through photogra-
phy for hospitalized and handicapped chil-
dren and adults and, also, teen-agers in 
community centers. 

PEPSI-COLA GALLERY 

1 

dpv s 

■ 

Pepsi-Cola Exhibition Gallery at 500 Park 
Ave., New York City, features exhibits de-
signed as "major educational and cultural 
contributions." March 26-April 18, "New 
Brazilian Art and Photography" will be on 
view. Above: Recent photographic exhibit 
telling the story of CARE via photography. 

(Turn to page 16) 

DESIGNED BY SPECIALIS 
...FAMOUS PHOTOGENIC STUDIOMASTER 
LIGHTS WITH THE NEW 8083-A 

BACKGROUND SPEEDLIGHT 

Master photographers don't settle for second 
best. That's the reason Photogenic lights have 
been their first choice for more than four 
decades. With Photogenic, perfection of re-
sults is easier to achieve. Photogenic's four-
power pushbutton control, unitized construc-
tion, ease of manipulation, wide choice of 
units and general quality help eliminate 
guesswork in achieving the calibre of results 
desired. Because you're familiar with Photo-
genic Studiomaster Speedlights, you'll want 
all the more to learn the details of the new 
Background Speedlight. Operates on either 
200 or 400 watt-second power supply. Write 
for literature. 

Typical studio setup includes kA) Varibeam Speed 
Spotlight. (B) Boom Speed Spotlight, (C) New Back-
ground Speedlight, and (D) 2 Modeling Speedlights. 

LEARN ALLTHE PROFESSIONAL QUALITY 

FEATURES AT YOUR AUTHORIZED PMCO 

DEALER'S OR WRITE FOR LITERATURE 
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No more fumbling with awkward filmholders and 
slides! No more time-consuming dark room load-
ing and unloading of holders. Now, shoot up to 50 
exposures in rapid succession with your present 
camera. The new Beattie-Coleman Transet 70mm 
Roll Film Back can be used with any 4x5 Graflok 
back or Beattie-Coleman Portronic camera. Ac-
cepts any 70mm unperforated or perforated film. 
Unperforated film allows maximum frame size of 
21/2"x3 1/H" (8x10 format). 

Film is advanced in one second by simply moving 
swing-lever on top of back. Meters film automati-
cally. Indicator positively shows film is advancing. 

O N LY 

$130 

RAPID 
SHOTS 
WITHOUT 
RELOADING 

using your 
present camera 

Counter shows exposures made. Dark slide per-
mits removing back and developing any portion of 
film. Has self-adjusting, scratch-free, stainless steel 
pressure plate; retracts when loading. 

If you shoot weddings or other affairs, sports, 
news, commercial or industrial photos, this new 
back will be the best investment you ever made. 
Saves valuable time on every job. Saves darkroom 
loading time. Saves wear and tear on the photog-
rapher. Saves those rare, fleeting shots you often 
miss while changing film holders. Saves enough on 
film alone to quickly pay for itself. Send coupon 
now for full details. 

BEATTIE-COLE MAN 

� I W M �11) � � 70 M M R OLL FIL M BA C K 

BEATTIE- C OLE M A N, IN C. 
1014 N. Olive St., Anaheim, Calif. 
Please'send info. on: ❑ Transet 70mm Roll Film Back 
❑ Portronic Cameras ❑ Roll Paper Printing Easel. 

Name   

Studio   

Address 

City   Zone  State   
L  J 
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1� 
PROFESSIONAL 
ROUND-UP 

If ... you've been yearning for a 
faster negative-positive color roll film, 
it's here. ASA 80 KODAK EKTACOLOR 
Professional roll film in 120 size is 
enough faster to permit you to stop 
down from f/3.5 to f/6.3, or speed 
up from 1/15 to 1/50. 

So me coifs" and no "'buts" 

if ... you've ever found yourself on 
assignment without a needed filter, 
you'll appreciate—doubly—the fact that 
this new film is balanced for both 
electronic flash and daylight. 

if ... you've wished that you could 
fill your bag with one film which 
could do any job ... this could be it! 
Yields color or Mw prints or color 
transparencies of impeccable quality. 
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if ... you've been shooting in black-
and-white when you might have sold 
color... only because you needed the 
speed... then start selling color! (ECPS 
2800 =trial guide number of 100.) 

Ilo w —KODAK EKTACOLOR Profes-
sional Film, ASA 80, has already 
been hailed in sheet-film sizes as a 
major contribution to color work. The 
120 roll-film size gives you the same 
improved color, sharpness, and defini-
tion. Try some. 

If ... this easier-to-use film means 
you'd like to push color wedding jobs, 
order this 4-color Wedding Portrait 
booklet ... only $3 per 100 with your 
imprint. Also available: Wedding Por-
trait Counter Card set ($1.50), news-
paper ad mats (free) and radio spots 
(free). Write: Kodak Advertising De-
partment. All prices net. 

EASTMAN KODAK COMPANY 

Rochester 4, N.Y. 
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Important lighting development for every 
quality-minded, budget-conscious studio 1 

ASCORLIGHT 
With quality features previously found only in much higher priced equipment: 

• Individual control of light output on any of four independent channels • Line voltage 
selection and suppressed zero charge indicator meter guarantee consistent light 
output • Independent full or half power control for each light—both modeling and 
flash a Angle of coverage is controlled at the touch of a thumb-screw a fail-to-flash 
indicator on each channel assures proper operation of all connected lights • Simpli-
fied control of power supply by utilizing one control panel for four independent power 
supply channels • Quality construction provides rugged durability • Impressive 
appearance builds studio prestige 
Illustrated A305 Assembly consists of four 8" variable beam light units and one 400 
watt-sec., four channel power supply with 6 sec. recycling and 3800 Beam Candle Power 
Seconds160o Angle of Coverage for each light. Write for literature and prices on the A305 
and A306 800 watt sec. Assembly, or see your local Authorized Ascor Dealer. 

A S C O R 
A M E R I C A N  S P E E D L I G N T  C O R P O R A T 1 0 N 

63- 01 M ETROPOLITAN AVE.. MIDDLE VILLAGE 79. (N. V. C.). N. Y.. U. 5. A. 

1.1 Ca,ada  ASCOR OF CANADA LI MITED. 59 NG ween Ro.C. 

Ss; erbo.ol. eh. On  ,.o f L(rt rntrotifa rr T.>r W-0 

Prehssional Lighting. flectron,c and Optical Equ,pmsnt for 6raph.c Arts. Photography. Industry and Research 

NEWS from page 12 

LASER TECHNOLOGY 
Eastman Kodak is entering the rapidly 

expanding field of laser technology with 
the introduction of laser rods made of 
rare-earth glass. 
The rods are cylinders of bars of rare-

earth glass to which the element neodymi-
um has been added. They form the part 
of the, laser that converts light from flash-
lamps into a powerful coherent beam. Ne-
odymium glass emits a beam in the infra-
red region of the spectrum. 
Ordinary light is incoherent, made up 

of random vibrations like radio static. A 
laser (Light Amplification of Stimulated 

Emission of Radiation) produces light en-
ergy in which the vibrations tend to be in 
phase and emits a beam that for a short 
time can have the power of an entire 
generating plant and can be focused to a 
spot that is hotter than the sun. 

Potential Applications 

In communications laser beams can carry 
many more messages than any existing com-
munications channels. Other possibilities 
exist in medicine, where they have already 
been used for delicate eye surgery; and in 
manufacturing, to cut or weld the hardest 
materials. It is believed by many that this 
man-made light source has potential pho-
tographic applications.  A 

president's 
m essage 

AFE W YEARS ago, or so it seems, I de-
cided to invest three dollars in the for-

merly named Photographers Association of 
America. While this was not intended as a 

selfish motive 
there was nothing 
altrustic about it. 
I wanted to iden-
tify myself as a 
professional pho-
tographer, and I 
proudly displayed 
the emblem on my 
stationery and in 
the small studio I 
operated at that 

movins time. There was 
James E. Hampson  only one other 

photographer in the city where I lived, who 
cared enough to join, and the membership 
list showed only three or four others in my 
home state. 
In those days I worked on no commit-

tees, took no assignments, and accepted no 
responsibility. In evaluating the Associa-
tion I often thought "they" should do 
things differently and provide more serv-
ices for the members. I was interested 
enough eventually to work for, and receive, 
my Master of Photography Degree and one 
of the presidents of that day got me in-
terested enough to go to work as a dele-
gate in the Council. 
Then along about 1953 the Association 

fell on hard times. There had been several 
changes in the executive-managership, and 
I remember that the President advised the 
Council in a confidential letter of some 
serious financial difficulties and reported 
that the General Fund showed a balance of 
$39.79. Things were in such dire straights 
that the members of the Board pulled the 
Association through solely by using their 
own private resources to put the treasury 
on a sound footing. 
I was impressed with the dedication of 

these men who risked personal finances to 
bolster the Association. 

Earnest Individuals 

I don't remember too much about the 
first conventions I attended, but I observed 
earnest individuals giving freely of their 
time and talents for the betterment of the 
Association and the profession. I became 
interested enough then to want to help, 
and through my desire that a place be maue 
in the Association for the growing num-
bers of industrial photographers I was 
elected to the Board as its first Industrial 
Director, at the time that the Industrial 
Division was created and combined with the 
Commercial Division. In attending Board 
meetings I saw more clearly than ever the 
behind-the-scenes work in the planning of 
this small group. Formerly I had chosen 
to refer to the Association and its work-
ers as "they," when all of a sudden I 
awoke to find that it was we who had the 
responsibility. 
Fired with enthusiasm for the Associa-

(Turn to page 22) 
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15,000 PHOTOGRAPHERS 
to beco me acquainted 

with  the enor maus selection 

of  Q UALIT Y  LU MINOS 

PH OT O GRAPHIC FIL M e. PAPER 

and  to save a pocketful of cash 
while doing it••••••• 

AVAILABLE in 
SINGLE WEIGNT  DOUBLE WEIGHT 

PROOF PAPER  ENLARGING  PORTRAIT 

WRITE FOR SAMPLES, PRICE SCHEDULE & SAMPLE PRINTS 

LUM*INOS 
PHOTO CORP 

DEPT. 2 1900 MONTEREY AVENUE 
BRONX, NEW YORK 

• r  I• 
• I I'm interested in knowing how LUMIN05  

Q d, Films and Papers can deliver quality prints �� I  �//  and save me money.  �• 

I 
Send samples, I'm now using  i. 

*I Name--  �• 
I 

•1 Address_  1• 
•I  I� 
•I City.  State  _ �• 
•  N PP-2 I • 
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The APAC MULTIPLA ,quipped with an APAC FUTURA ROTO-SLIDE ENLARGER 
is the most versatile rapid COLOR and B/W projection printer on the market today. With the use of an APAC 

Lens Cluster, it is ideal for mass production of package deals. The APAC Roto-Slide Enlarger can be rotated 

90° and can slide 7" along the center of the roll paper, permitting the operator to make vertical and horizontal 

prints from 21/2" x 31/2" up to 11 ,, x 14". _ The APAC Multipla is a truly automatic desk type roll paper 

easel designed to be operated in a sitting -�' position with all controls within easy reach of the operator. 

APAC" I., 
AMERICAN PHOTOGRAPHIC APPLIANCE CORPORATION 

GREENFIELD, MASSACHUSETTS 
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SINAR'S open and shut case 

GUILTY 
of having the simplest, fastest operating, most versatile and precise 
shutter in view camera history—with accurate speeds to 8 full seconds. 

Designed for the Swiss SINAR 46-5x7-800, the most versatile and precise view camera ever made, the new SINAR 
COLOR AUTOMATIC SHUTTER• works with lenses from 58mm ultra wide angle up to 600mm super-telephoto. 
Its Swiss precision movement uses both jewels and ball bearings to provide you with the same accuracy and con-
sistency for all exposures from 1/50 up to 8 full seconds—with any lens, with any format. 
Never again need you lose expensive color shots due to inaccurate timing in the difficult 2 to 5 second range. 
Never again need you pass up the best lens for the job, just because it has no shutter. 

The SINAR COLOR AUTOMATIC SHUTTER speeds up, standardizes, simplifies your work AND makes it more 
accurate and economical, while extending the capabilities of the most capable of all view cameras, the Swiss SINAR. 

SPECIAL FEATURES OF THE SINAR COLOR AUTOMATIC SHUTTER 

Precise speeds from 1/50 to 8 full seconds. • Self cocking for fully automatic operation. • MX synchronization 

at all speeds—automatically disconnected while focusing to prevent accidental firing of flash. • Speed and MX 

settings car be read and preselected from front or back. • Open for focusing — closes automatically when holder 
is inserted—reopens when holder is removed. • Large 314 inch clear aperture accepts any lens from wide angle to 

telephoto—microscope or telescope. • Does not restrict SINAR'S unequalled range of movements, its complete 

choice of formats or its unsurpassed wide angle efficiency. 

.patented 

m ent, any special application, anywhere..,; 
arl heitz 

I 

YOR 7, N. Y.• YUKON 6.4920 

Please write for color catalotJ NPS-2 



INEXPENSIVE? NO! 

With all the unexpected problems a working photographer encounters, only the best possible lens on the 
best possible camera is good enough. For the professional, quality pays for itself every working day. 

That's where ALPA's passion for precision is so important. Each ALPA is as painstakingly assembled 
as a fine Swiss watch. Its brilliant, compensated, fine grain groundglass permits exact composition. The 
diagonal split-image rangefinder pinpoints focus instantly, with any lens, at any distance. And ALPA's 
rugged construction is geared for more than 100,000 pictures, scrupulously quality controlled and guaranteed 
for utmost precision. 

The fabulous ALPA Macro-Switar 50mm f/1.8 Auto-APOCHROMAT is the only automatic lens which 
focuses down to 7" without accessories. The Macro-Switar and Switar SOmm f/1.8, Kinoptik 100mm f/2 and 
150mm f/2.8 are the only Auto-APO CHRO MATS with exclusive 3-color correction that offer you critically 
sharp pictures with perfect contrast and precise color rendition. ALPA also provides a complete range 
of 10 Auto-diaphragm tenses from 24mm wide angle to 180mm telephoto, plus 15 other lenses up to 5000mm! 
And each ALPA lens is individually film tested, handpicked for you an' unconditionally guaranteed. 

That's why professionals, scientists and industrial photographers choose the ALPA—precision built 
nd for those who demand the very best. 

A UPAIN A CLASS BY ITSELF 
Awl heitz 

484 LEXINGTON AVENUE, NEW YORK 17, N. Y. -YUKON 6.4920 

Please write for color catalog NPA-2 
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EDITOR  ne w products 
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nuArc Co., Inc., 4110 W. Grand Ave., Chicago 51, Ill. --
Vertical graphic arts developing sink occupies 34"x43" space. 
Top basin is for developing, middle basin for stop bath and 

bottom for fixing. All water controls, 
light switches and trays are within 
reach of the operator. Developing and 
stop basins have independent hot and 
cold water controls and spigots. A hand 
sprayer extends 32". A ruby safelight is 
mounted above and behind each basin 
and controlled from the front. Sinks 
are complete including hot _and cold 
water controls, water connections, three 
plastic trays for film up to 20x24. Mod-
el PS-333 is priced at $495.... Log-
Etronics, Inc., 500 E. Monroe Ave., 
Alexandria, Va. — LogEtronic D-20 
graphic arts film dryer operates either 

independently or in dry-to-dry processing attached to a 20" 
Lithoflo automatic sheet film processor. Temperature and hu-
midity are separately and automatically controlled. Dryer 
handles cut sheets from 5x8 to 20x24 and rolls up to 20" 
wide in any film base thickness; pre-wetting bath, and four 
squeegee rollers before drying, eliminate possible water marks 
and facilitate drying action. Maximum speed when run inde-
pendently is 6.8' per minute or about three 20x24 sheets/min-
ute. LogEtronic D-20 dryer is 49" long, 31" wide, 54" high and 
weighs 500 lbs. 

Eastman Kodak Co., Rochester 4, N. Y. — Kodak Polycon-
trast Paper J—variable contrast enlarging paper —has smooth, 

( Turn to page 80 ) 

nu:lrc. 

L 

no horizontal subdivision .. . 
True, we have a growth problem here at MPC. More 
and more customers seem to like the quality and relia-
bility of our processing and printing. So the old plant 
(which only 5% years ago seemed big enough forever) 
is bulging at the seams. 
But Egbert's suggestion to double the floor space by 
horizontal subdivision isn't too practical. For one thing, 
we can't find enough qualified midgets. 
So we've planned and engineered the biggest and best 
equipped Custom Color Lab ever (and that ain't no 
Texas brag, Son ...). The new plant will be ready in 
time for the 1963 National PPA Convention. Come and 
see us then. Or any time, for that matter. 

'b 
{ P C 

Meisel Photochrome Corp. 
2710 McKinney Ave.  Dallas 1, Texas  TAylor 4-2059 

WIN A PAKONOMY DRYER .. . 

PAKO PRINT DRYER ROUND-UP 

PAKGHGM1  
GIVEN 

You may be one of ten 
lucky winners of "the 
finest dryer avail-
able," a new Pakon-
omy Model 13 Dry-
er. Just mail the 
coupon to qualify. 
Compact unit dries 

approximately 100 8x10 
11901".. glossies per hour (single weight) — 

dries double weight matte prints too. Takes 
B/W all materials up to 12" wide. famous 
Pako Seamless Superdrum provides unin-
terrupted drying with top quality result-v. 
Winners will receive full credit of a Model 
"13•' on any Pakonomy Dryer purchased 
during the "Round-Up." 

BIG $60 TRADE-IN ALLOWANCE 
FOR YOUR PRESENT DRYER 
Buy  any  1'akonuury  Dryer during  the 
Dryer Round-Up and get a big allowance 
for your present dryer. Any used Pako 
dryer qualifies for a minimum allowance 
of $W.  Any other brand qualifies for a 
nit nini ur+ allowance of $40. These are mint-

P A K 

mums—your dryer could be worth much 
more! See your Pako distributor for your 
"Round-Up" deal. 

HERE'S WHY THE MAJORITY OF 
PROCESSORS USE PAKO DRYERS 
• Pako Seamless Superdrum — uninterrupted 
quality production. 

• Models for all sizes, all types-12" to 441, 8/W 
or color glossy, or 8/W matte. 

• Available with electric heat, electric or gas 
water heated. 

• Accessories adapt to strip Print drying. 

• Variable Apron Speeds-4'h to 40 per minute. 

• Dependability —for proof. look at the Pakonomy 1&AKONOMY DRYER DRAWING REGISTRATION 
Dryers' record in the field! 

• won,aue (,r i.. 
PAKO PRINT DRYER 
ROUND-UP ends April 19, 
1963. Fill out coupon complete-
ly and mail to: 

O  C O R P O R A T I O N 
6300 Olson Me morial High way  Minneapolis 40, Minnesota 

PAKO  FOR  PROGRESS 

NAME   

FIRM NAME   

ADDRESS   

CITY   

PRESENT DRYER 

ZONE —STATE 

(brand. model and year)  PP J 
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MESSAGE from page 16 

tion I went out to get new members, and 
was moderately successful, but was surprised 
at the number who were diffident or claimed 
they "could not afford" membership. Yet 
anyone practicing photography was bene-
fiting from the work of the National move-
ment whether he supported it or not. 
Through the years with the succession of 

good presidents, a capable executive man. 
ager and home office staff, and many dedi-
cated workers the Association has grown 
and prospered. Its financial structure is the 
soundest in its history. More and better 
services are offered each year, which you 
will find listed in our literature. Photogra-
phy has, likewise, had a tremendous growth 

and greater utility along with the Associa. 
tion's expansion. 
My whole point in this is to point out 

that we still have member critics who re-
frain from taking part in helping better 
the Association. And we are still confronted 
with those who "can't afford to belong." 
This one slays me. Contrary to some presi-
dents of the Professional Photographers 
of America, Inc. I am a man of modest 
means, but my feeling is I can't afford not 
to belong. Non-members unwittingly give 
their competitors in the Association an 
unintentional advantage by not taking 
membership. 
In spite of the still existing need of im-

provement of our public image I have lived 
to see it become far superior to its former 

SEND FOR YOUR COPY TODAY! 
I 

11 ZitIto s , J L 

NATIONAL COLOR LABORKI)RIES  306 WEST I:IRST AVE, ROSELLE, N. J. 

Yours for the asking. A 16 page catalog of 
professional color processing information and pricing 
for portrait, candid, school and commercial work. 

Write on your letterhead for the Price Ust,Technical Bulletlns.and Melling Envelopes to 

NATIONAL COLOR LABORATORIES, 306 WEST FIRST AVE.,ROSELLE, N.J., DEPT. NP-2 
Duality Ektacolor Processing • Portraits • Candid • Commercial • c. 

status. On this point it would seem that we 
would all be better off working together in 
one professional association. Those photog-
raphers who injure our public acceptance 
are frequently non-members. 
While on this subject I would like to 

state that I can't accept the PP of A as a 
trade association. To me it is a professional 
society serving its members and the profes-
sion, creating a favorable public impression 
with a high standard of ethics and better 
service to mankind, commerce and industry. 
I wouldn't want to begin my term of of-

fice with a negative approach, but if you 
are a long time member of the PP of A and 
are not happy with our progress, but have 
constructive ideas, do not subscribe to the 
opinion that the Association is run by a 
select few. If I can become President of 
your Association you can be sure that this 
is a most democratic organization. We need 
you and any earnest and sincere worker 
you know in photography who is not a 
member. 
Our membership should be double or 

triple its present size. We need photogra-
phers working together for the good of us 
all with little if any agitation for the inter-
est of special groups. Some seem to think 
that our progress is too slow. Granted, 
there is much to be done. Where do you 
stand? Do you support our efforts? We are 
interested in your criticism, but hope some 
of it will be constructive. 
This is your organization. Make your 

wishes known to your Council delegate, di-
rectors, or officers. Better still show enough 
interest and you may yourself be elected 
to the Council 
Regardless, we have need of you, your 

thinking and your help. Let's get out of the 
they category and put it on a we basis. 
We have big plans for 1963 which you 
will be hearing about from time to time. 
Let's work this year to make Dallas, In July, 
the best ever. 

Profit & Loss Survey 
1962 

The PP of A's annual P & L 
Survey report form for fiscal 
1962 is in the mail to all Active 
member studio owners and op-
erators. No studio is considered 
too small or too large to par-
ticipate. 
The results of this study are 

important and meaningful to alf 
individual photographers only 
if all of you have the forms 
properly and completely filled 
out and mailed to the Survey 
headquarters in Madison, Wis. 
Have your bookkeeper trans-

fer the needed data from your 
tax records and mail the return 
promptly. Remember, the infor-
mation is kept confidential, and 
is reported only in a combined 
form. 

I 
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fashion 
angle 

by Emilie Romaine, M.Photog. 

The success of portrait photogra. 
phers depends more and more on 
a knowledge of fashions in make-up 
and dress as well as fine photo-
9  raphie technique. Emilie Romaine's 
background coven cosmetology, the 
theater and photographic portrai-
ture; and she is experienced as a 
lecturer and writer.  We heartily 
welcome her as a regular contrib-

utor.  Readers  may  contact  Mrs.ain Rom e at Moulin Studios, 181 

Second St, San Francisco 5, Calif. 

T HE SKIN is the background for the fea-
tures of the face. To photograph it at 

it's best, it's important that this "back-
ground" be one clear tone, one color and 

free of blemishes. 
It should have a 
slight sheen. It 
should not look 
dull and dry and 
it should not look 
shiny. The loveliest 
skin at, best is 
made up of many 
colors and values 
and is seldom free 
of blemishes. No 

Emilie Romaine  one is more aware 
of this than the re-

toucher who is expected to smooth the skin 
on a tiny negative. 
The easiest and least expensive way to a 

lovely complexion in a photograph is 
through the use of a foundation or base, a 
base that will cover blemishes, make the 
skin all one color and tone and give it a 
slight sheen. 
Hundreds of brands of base on the mar-

ket offer a wide choice. This creates some 
confusion as to which are most suitable for 
portraiture. Our selection will depend on 
our subject's type of skin and the temper-
ature and climate in which we work. 
Of the many types of foundations, three 

are most satisfactory for photography. The 
liquid bases, such as Revlon's Touch and 
Glow, Cover Girl, Countess Iserlyn — and 
many others — give minimum coverage and 
a beautiful skin quality. They make spectral 
highlights almost automatic. This type is 
particularly flattering to the average woman 
who has a dry skin. However, it gives only 
minimum coverage and encourages perspira-
tion, especially in warm climates. 
During hot summer months and for the 

customer with an oily skin a pancake make-
up is better. This is the type applied from a 
dry cake with a wet sponge or damp cotton. 

Warm Face with Hands 
Pancake gives plenty of coverage and is 

quick and easy to apply. It has a matte fin-
ish which gives the skin a dry look and 
makes spectral highlights almost impossible. 
The touch of oil to the high spots of the 
face where we like the highlights to fall 
is not good practice. It creates shiny spots 
and exposes the irregular coloring of the 
skin where it removes the base. 

good pictures become a habit with 

SALON-QUALITY ILFORD FP3 

or 

FM  
E " 

O 

v 

Made In the British 
tradition for quality. 

FP3 is unexcelled where superb enlargements are wanted and where high 
film speed is not the major requirement. A fine-textured panchromatic 
film with an exceptionally long tone range, Ilford FP3 makes virtually 
every print "exhibition quality." You'll find it particularly suitable for 
outstanding landscape work. Available in all popular roll and sheet sizes 
at better camera stores. 

There is a fine Ilford paper for every printing need... CONTACT, BROMIDE, 
PLASTIKA, MULTIGRADE ... plus famous Phenidone-based developers. 

ILFORD INC. 37 West 65th Street, New York 23, N.Y. 
IN CANADA: Canadian distributors for Ilford Limited, London: W.E. Booth Co., Ltd., 12 Mercer St., Toronto 2B 

When a customer arrives with a perfect 
make-up except for a dull, flat base, have 
her cover her face with her hands for 
about 60 seconds. This will bring the nat-
ural oil of the skin through the base and 
give it a little • sheen without disturbing 
the make-up. 
Max Factor who makes Pancake also 

makes Panstik. Panstik is a modified grease-
stick similar to what show people call 
grease paint. When properly used, Panstik 
is a simple all around base with wonderful 
versatility. Any amount of coverage is pos-
sible with Panstik but the thinnest applica-
tion that covers should be used. When Pan-
stik is applied too heavily an unnatural 
masklike effect results. 
Complete control of the amount of sheen 

desired is possible with Panstik by fluffing 
white dusting powder over the base. Excess 
powder should be whisked off with a piece 
of cotton or a complexion brush. Dry skin 
with a thin coating will not need powder-
ing. If the skin needs more sheen after 
powdering, remember the trick of warming 
the face with the hands. 

Precautions 

Each brand of make-up has a different 
system of describing colors so it is impos. 
sible to suggest the color you should buy 
without knowing which bases you will pre-
fer. A good cosmetic salesgirl will tell you 
what colors are most popular. Three dif-
ferent shades are all you will need — the 

( Turn to page 61 ) 
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Wes Kemp had a fully developed negative and positive just 20 seconds after he took this picture of a sky (Ever at 
the Parachuting Center in Orange, Mass. He use d a Linhof Tec hnika loa ded with Polaro id P/N 4'x 5 Film. 



How Polaroid Land 4x5 
Film gives you both 
negative and positive 
in 20 seconds 
outside the darkroom. 

It's this simple to get both nega-
tive and positive without using the 
darkroom. Time required: 20 seconds. 

Put a Polaroid Land 4 x 5 Film 
Holder in the back of any camera 
that uses a Graphic or similar back. 

-POLAR010 
­ _11 -  .... 
TYPE 55 P r4 

Insert a Type 55 P/N Film packet 
into the holder, and expose as you 
would with any panchromatic film 
rated at A.S.A. 50. 

20 seconds later you have a fully 
developed, fine grain negative and a 
positive that matches the negative in 
every respect. Positive and negative 
develop in their own packet outside 
the camera, outside the darkroom. 
The negative needs only to be washed 
and dried to be ready to print or en-
large. Resolution is better than 150 
lines per mm. 
Type 55 P/N Film is one of three 

special Polaroid Land Films for 4 x 5 
photography. 
Type 52 Film produces a virtually 

grainless paper print in 10 seconds. 
It has an A.S.A. rating of 200 and 
is ideal for general purpose 4 x 5 pho-
tography. 
Type 57 Polaroid Land Film has an 

A.S.A. rating of 3000 for use in ex-
tremely low light conditions. It also 
produces a finished print in 10 seconds. 
The Polaroid Land 4 x 5 system 

gives your camera more versatility, 
opens up new opportunities for you 
in 4 x 5 photography.  POLAROID® 

public 
relations 

SHARE your successful public relations 
promotions. This column is a service of 
the PP of A Portrait Division. Tell us 
about your experiences with public rela-
tions promotions that have worked, 
whether as an individual studio or pro-
fessional association. Write to Charles 
H. "Bud" Haynes, O'Connor Studio, J. L. 
Hudson Co., 1206 Woodward, Detroit 26. 

by J. Bruce Snider* 

COULD YOUR TOWN use a lift, a change in attitude, or a push toward positive 
thinking? Here is one way a professional 
photographer can help do this and create 
a good deal of good publicity for his studio 
at the same time. 
Our city of Hamilton (approximately 

76,000 population), Ohio, lost nine large 
industries in just a few years. Although 
some new industries have moved in, they are 
comparatively small. The unemployment fig-
ure is up and several businesses have failed. 
All this has had a very adverse effect on 

photographic business whether portrait, com-
mercial — or both — as in our case. 
We decided to do something to help im-

prove this situation. "Positive Thinking" 
became the theme of a window display in 
our studio. This window pointed up the 
advantages of our city and showed that 
we really liked our community and had faith 
in its people and industry. 
The banner across the top of the window 

read, "We like Hamilton," with the "like" 

*Snider Studio, Inc., 546 Main St.. Hamilton. ()/,:o 

Outdoor fair sponsored by a 
group of Hamilton, Ohio, 
merchants requested the use 
of the Snider Studio "We 
Like Hamilton" display 
shown in the background. 

in red letters. Under this banner appeared 
four categories with three 11x14 prints in 
each category mounted on 16x20 Fome Cor, 
painted blue with a Kemtone one-coat paint. 
The four categories were "Its Churches," 
"Its Schools," "Its Industries," and "Its 
Homes." Under each topic an aerial view, 
an exterior, :and an interior photograph 
were hung. 
The results were astounding. The phone 

began to ring as soon as the window was 
completed. People stopped, looked, and 
dropped in to compliment us on our atti-
tude and the display. 
The local newspaper, with 90,000 circula-

tion, ran a five-column picture of our win-
dow, accompanied by a story. The following 
day an editorial about our window ap-
peared in the same paper. Three days later 
our letter of thanks to the community was 
published. 
The Chamber of Commerce gave us the 

number one spot in their monthly bulletin, 
awarding us their Community Progress 
Medal for our "well documented positive 
thinking." The city council passed a resolu-
tion commending us on our window and 
civic attitude. A letter of gratitude followed 
from the city manager. 
The response continued to grow, as a 

group of merchants requested that the dis-
play be moved to their outdoor fair, an 
event built around a radio program. A bank 
in the center of town requested the display 
for their window. A neighboring city news-
paper published a photograph of our studio 
window on its front page. 
All this publicity has cost us nothing 

more than the ordinary effort it takes for 
any window display. The total results will 
never be known, but a definite increase in 
business and a good public image of our 
studio has made this the most worth-while 
project we have tried. 

Four categories - Schools, 
Churches, Industries, Homes-
were subjects of photographs 
for Snider Studio display. 
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P E RF E CT C OL O R 
P R O C E S S I N G 

The key to perfect color processing is uni-
form agitation. Leedal Gas Agitation gives 
you this uniformity inexpensively and 
automatically, and without the skilled 
technical help required in hand agitation. 
Leedal units are heli-arc welded through-

out for complete resistance to corrosion or 
contamination—are simple to install, op-
erate and maintain. 
Leedal's unique pressure regulating sys-

tem and plenum design makes each burst 
of gas do complete, efficient work right 

from the start of burst ... liquid back flow 
is completely eliminated. 
AVAILABLE FOR ALL COLOR 

FILM, color prints, and black and white. 
Will handle roll film, sheet film, or prints 
16 x 20 and smaller. 
ASK YOLR NEARBY FRIENDLY DEALER 
ABOUT LEEDAL EQUIPMENT. LET HIM 
SHOW YOU HOW EASILY IT FITS INTO 
YOUR BUDGET. SEND FOR BULLETIN 
NO. M-75. 

2929 S. HALSTED ST. a CHICAGO 8, ILLINOIS 

/- T̀HE HEW ADAMS RETOUCHING MACHINE  

works smoother than ever! 

..and pays back 

every penny 

in quality, speed 

and profits." 

NO OTHER RETOUCHING MACHINE 
ON THE MARKET CAN COMPARE WITH THE ADAMS 

You can double your retouching capacity as many thousands are 
doing. Experienced retouc hers  or  beg inners  con  rea dily adapt to 

using the smooth. horizontal movement. 

Try the best before you purchase! 
Order 2 oz. bottle of the 
proven Adams Retouchinq 
fluid  with  non-spill  dis-
penser top.  $1.50 
Postpaid anywhere in U.S. 

Different compusitions, easy 
by Adams Magic Cropper. 
4x5 or 5x7 sizes. $4.95 ea. 

prepaid cash  with  order 

SAFE- WAY POSER Watch 
quality of baby shots im 
prove,  business  volume 
zoom when using Adams 
Safe- Way Poser.  $24.50 

prepaid  cash  with  order 

FREE! Write today  far 
literature  on  the  Adams   
Retouching  Machine.  See 
how  profits  can  be  in-
creased. No obligation. 

Only the NE W ADAMS can give you... 
Smoo�her oscillation than any other on the market, 
confined to negative carrier only. 

50 °'o to 75 % more intense coo t fluorescen t light. 

More convenient handrest can be used for right or 

left hand retouching on some model. 

No diffusion necessary on enlargements. 

YOUR CHOICE OF 2 MODELS 
* Stationary negative carrier, 
* 360' Rotating negative carrier, for faster easier work, 
Precision built — Bolt bearings — Vibration free 

ADAMS RETOUCHING MACHINE CO. 
846  BR OAD WAY  DE NVER, COL ORAD O 

WHO 
PROFITS 
FROM 
PROFIT 
Third of five articles 

The whole American economic system is 
dependent upon profit; yet profits are lit-
tle understood by most people. Wle believe, 
therefore, that it is worthwhile to look into 
the subject of profits and what they mean to 
us and our national strength and progress. 
This is the third of a series of five brief 
articles which we feel should be read by 
every reader — studio owner, employee, and 
in-plant photographer. 

—The Editors 

Profits and the Community 

R ECENTLY, a new theater was opened 
with great fanfare in a Canadian city. 

It had been donated as a public service by 
a brewery. 
Is it likely that the generous brewery was 

one that was earning good profits — or one 
that was losing money? The answer is too 
obvious to state. But the question does point 
up the fact that only a profit-making com-
pany can achieve its full potential as a 
contributor of community benefits. 
Many large corporations have such ex-

tensive charitable activities that they em-
ploy a man or even a department to handle 
their contributions. The small businessman 
usually makes his decisions on giving him-
self. Sometimes a merchants or manufac-
turers organization in a community will 
investigate charitable pleas and recommend 
ones worthy of support, warn against those 
which are fraudulent. 

Business Gifts 

Whenever the community chest holds a 
drive, there is a special division for busi-
ness gifts. Business gifts are a main part of 
the financing of new community hospitals 
and recreation centers. Business gifts sup. 
port little theater projects, symphony or-
chestras and a wide range of youth and 
cultural activities. 
If a new church is to be built, you may 

be sure that business gifts will usually 
be solicited. 
It is obvious that no unprofitable com-

pany is in a position to perform these com-
munity services. It simply doesn't have the 
money. 

Benefit to Community 

Profits make good neighbors of indus-
tries and businesses, as well. The profitable 
company is able to maintain a clean and 
attractive plant, often landscaped, some-
times even illuminated at night. 
It is able to afford the expensive new de-

vices which control pollution of the air, and 
( Turn to page 28 ) 

The WALTER GAEHLER Company 

Copy Restorations 
Oil Paintings 

Catalog on Request 
510 S. Clinton St.  Syracuse 2, N, Y. 
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M 
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A UNI QUE 
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TEA M that offers your customers fine quality prints 

and the ability to preview (in proof stage) the quality of the final print. The matched pair of proof and final 

print papers builds larger print orders. It's another example of how Gevaert teams up with you for the extra 

edge of quality and customer satisfaction. 

GE V A T O N E ® For final prints, Gevatone com-

bines high sensitivity and deep, warm tones, plus great 
latitude in processing. Extremely rich gradation lends itself 
to consistently fine results with all negatives. Available in an 

extensive range of surfaces. 

A rough-

textured proof paper with image tone similar to that of 
Gevatone. Retouching is reduced to a minimum. It's widely 

used for exhibit prints and murals, especially where low 

material cost is a "must", without sacrifice of quality. 

PROJECTION PROOF - 

THE GGVAERT COMPANY OF AMERICA, INC. 
321 West 54th Street, New York 19, N. Y. 

District Offices: Lincolnwood (Chicago), 111. • Los Angeles 

Dallas • Denver • San Francisco • Atlanta • Detroit 
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PUT THESE THREE COLOR PORTRAIT EXPERTS TO WORK FOR YOU! 

Paul Linwood Gittings, President; Larry Glauber, Laboratory; Fred Wtnohetl, Sates 

Warning! They're very particular! They won't send you a color 
portrait print that isn't top-quality. They even presume, because of 
40 years experience, to advise you about selling color (all you have 
to do is ask). They provide customer-tantalizing packaging, and all 
sorts of advertising cleverness so you'll enjoy a fine profit. Their 
salary requirements? Simply the price others charge for color finish-
ing alone! 

For complete details and price list write: 

0  gt ttings inc, 
custom color finishing 

3327 D'A MI C O STREE T 

PRO FIT from page 26 
w loch protect the purity of streams. Its 
drivers may be put through safety courses, 
which benefit the whole community. Its 
employees will enjoy hygienic surroundings, 
to the improvement of general community 
health. 
One of the chief intangible elements in 

earning profits is risk. The higher the risk, 
the higher the prospective profit must he to 
attract investment. 
An investor who chose to buy an interest 

in a long-established store on a main street. 
which had a progressive management and 
a long record of profitability, might be con-
tent to expect 5̀/r on his investment. 
But a new venture is riskier. To persuade 

• H O U S T O N 19,  TE X A S 

an investor to risk his money in something 
new instead of something old and safe, 
there must be a hope that he can " do bet-
ter"' than a conservative 4°/n or 5%. 
Brand new products and services at first 

yield high profits — if they are successful. 
Profits of 10%, 20% and even 100"/r have 
been made on new ventures. But the ma-
jority of new ventures do not make a prof-
it at all, instead failing and wiping out the 
original investment. 
Any arbitrary limitation on the amount 

of profits would assure that few people 
would be found willing to risk their money 
in the promising new industries of tomor-
row on which our future progress depends. 

Next: Are Profits Too Higb? 

THE 

la w y er's 

n o o k 

by George E. Frost 
and Keith J. Kulie 

The authors' aim is to give sugges-
tions respecting the common legal 
problems encountered during the 
course of professional photographic 
activity. Inquiries should be directed 
to "The Lawyer's Nook; PP of A, 
152 W. Wisconsin Ave., Milwaukee. 

W E INTERRUPT our series on model re-
leases to consider a current ruling on 

the Federal Trade Commission with which 
our readers should be familiar. In brief, the 
Commission has been reversed in the scope 
of its cease and desist order entered against 
Colgate-Palmolive Company and Ted Bates 
and Company respecting the TV commer-
cials used with Palmolive Rapid Shave. Be-
cause the court decision sets forth considera-
tions that should be understood by profes-
sional photographers we will discuss the 
case in some detail. 
Under Section 5 of the Federal Trade 

Commission Act, "unfair methods of com-
petition and unfair and deceptive acts and 
practices in commerce" are declared illegal. 
The Commission is empowered to file com-
plaints against parties engaged in such acts, 
hear evidence thereon, and to issue cease 
and desist orders against the continuation 
of such practices. Acting under this section 
of the Act, the Commission filed a com-
plaint based on the false, misleading, and 
deceptive television commercials in the ad-
vertising of Colgate-Palmolive's ;having 
cream, Rapid Shave. One of the specific 
commercials said to be false and misleading 
was a 60-second commercial featuring Frank 
Gifford "backfield sensation of the New 
York Giants ... a man with a problem just 
like yours . . . a beard as tough as sand 
paper . . . a beard that needs . . . Pal-
molive Rapid $have . . . super-moisturized 
for the fastest, smoothest shaves possible." 
At one point in the commercial the split 

screen technique is used. On one side a hand 
is seen applying Rapid Shave to sandpaper 
in an action that parallels Gifford's on the 
other side of the screen. As Gifford makes 
a razor stroke down his cheek the hand 
makes a similar stroke down the lathered 
strip of sandpaper. At this time the an-
nouncer says, "In this sandpaper test . . . 
or on your sandpaper beard, you just ap-
ply Rapid Shave ... then ... take your= 
razor . . . and shave clean with a fast, 
smooth stroke." 

Difference Dictated Complaint 

The fact was that the TV commercial 
demonstrations were not on true sandpaper 
but rather on a plexiglass mock-up to 
which sand had been applied. It was pri-
marily this difference between what was in 
fact done and what the commercial was rep-
resented to show that dictated the complaint. 
The Federal Trade Commission trial ex-

aminer ruled for the respondents. He em-
phasized that it was not feasible to use 
sandpaper because in the time permitted 
for the commercials (60 seconds) the sand-

( Turn to page 77 ) 

28 / February 1963 / Say You Saw It in The National Professional Photographer 



FRIENDS: do you suffer from 
shoulder sag, muscle strain, 
curvature of the--^° spine? 

Get 
relief 
in a flash 
with s 
illfrablitz" 

METEUR0'SP 
ONE PIECE, PERMANENT 

ELECTRONIC FLASH FOR 
THE PROFESSIONAL 

Just place 34 ounces of Ultrablitz on your camera ... nothing on your shoulder 
... no power pack, no wires, no cables. Enjoy soothing, all-day relief with 80 watt 
seconds of consistent power. Take either 90 full-power or 140 half-power flashes 
per charge of its high potency nickel cadmium battery. Take all you want with 
tiny interchangeable spares ... or 110-220 volt AC. Your guide number for ASA 
25 is 65-70. Complete with battery, recharger and AC cord, less than $110.00". 

BUT DON'T WAIT. RUSH TO YOUR CORNER CAMERA STORE 
TODAY. YOU'LL BE A NE W MAN TOMORROW! 

'YDUR DE�L[w �. •[wv.v  Ir.�..! a. •�  :'.  nc.,•  u"'..." " PCfi51 ERCD R. r._ _  •.  "  -  - 
wnrtE IDR rnu  - - ALLIED IMPEX CORP., 300 PARK AVENUE SUUTH, NEW YORK 1C), N. Y., CHICAGU 4',, DALLAS  1, acs —C  -Es la 

IN CA —DA. DISTRIBUTED BY KI N GS WAY FIL M EQ UI P M E NT LTD. , IIS NO R SE MAN  ST.. TORONTO IS  ONT.. CANADA 
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CAMILLE 
ALBU MS 

. . . the professional's choice! 

Life's golden memories are preserved forever 
in any one of the very many exquisite, 
exclusive CAMILLE albums available, ready 
to come vibrantly alive again and again ... 
eternally youthful ... eternally 
enchanting. There is a dis-
tinctive CAMILLE album 
for every occasion, any 
pocket or purse .. . 
made right, priced 
right to sell on sight. 
Expertly made 
CAMILLE albums may 
be had in a wide 
range of textures 
and styles in 
simulated leather 
or classic 
topgrain 
cowhide. 

WRITE 

FOR 

CATALOG 

CO., INC. 

814 BERGEN ST. • BNLYN. 38, N. Y. • ST 9.0100 
'ORIGINATORS Of tME MUSICAL PHOTO AI/UM" 

'Tis Here, Maybe!  
The "gossip column" of professional photography, 
who's who, what's happening, where, when, why 
and how. Send your news items, clippings or what-
ever, about yourself or others in our industry. 

■ Donald E. Hyndman was elected an as-
sistant vice president of Eastman Kodak Co. 
... Dr. John Spence has been named as-
sistant head of the emulsion research divi-
sion at Kodak Research Laboratories.. . 
Lawrence R. Wales has been appointed 
Manager, Far East area, in Eastman Kodak 
Company's International Division. . . . 
Frederic S. Welsh has been elected Assist-
ant Vice President, Marketing, in charge 
of U. S. sales and advertising for Kodak. 

Walter C. Mosher, General Manager 
of Eastman Kodak Stores department has 
retired. He will be succeeded by Robert P. 
Bouford. . . . H. James Christy, Hon.M. 
Photog., formerly Manager, Kodak Portrait 
Advertising and Editor of Studio Light mag-
azine, has been appointed Assistant Man-
ager of Eastman Kodak Stores, Inc., Los 
Angeles.... Everett G. Thompson, Man-
ager of the San Francisco Eastman Kodak 
Stores has retired. He will be succeeded by 
Thomas H. Tutt. 

■ PP of A Portrait Director Floyd Roberts, 
M.Photog., Los Angeles, is recovering from 
a recent operation at San Francisco's Mary's 
Help Hospital.... On Dec. 2, Susan Val-
erie Sirlin was born to Mr. and Mrs. Ted 
Sirlin of Sacramento, Calif.... Edward P. 

FULLY AUTO MATIC 
R OLL PAPER 

I 

EASEL 
st̂ 

Automatically times exposure, actuates 
enlarger, advances paper, trims prints. 
Easily placed under any enlarger. 
Focusing platen automatically drops to 
exact paper height, insuring sharp focus. 
Masks provide quick size and format 
changes. 

❑ Air-driven, quiet. Assures accurate 
metering without strain on paper. 

❑ Precision r,-ttpr 
r- 5 x 7 and Il x 14 models. Adjust to 
other paper widths. 

❑ Up to 500 ft. capacity. 
❑ Accessories: Microflex counter. 
Foot switch. Roll take-up. Sequence 
cutter control. 

❑ low initial cost. Big profit maker. 

B EATTI E-COLE MAN 
PRINT-A-MATIC 
1014 North Olive Street, Anaheim, C'ali/ornia/PR 4-4503 

Curry, Cr.Photog., and Kay Retzlaff, both 
of Milwaukee, were married on Sept. 23. 
... M.Photog. Everett A. Stoffel and his 
recent bride Peggy are now living in Sun 
City, Ariz. 

■ The Falk School of Professional Photog-
raphy, directed by Edwin A. Falk, Sr., has 
been moved from Maryville to Branson, Mo. 
Mr. Falk says that during the school's ten 
years of operation in Maryville, many stu-
dents wanted to bring their families and 
make a combination vacation and school 
session out of the trip. So he decided to 
move the school to the heart of the Ozarks 
playground where "there are all types of 
living and recreational facilities available. 
. Right now we are in the process of 

building what we need to be ready for our 
1963 season," he said. 

Members get first-hand demonstration of fa-
cilities at the West Point language labora-
tory during the fall meeting of the Industri-
al Audio-Visual Assn in West Point, N. Y. 
IAVA is composed of men in business and 
industrial organizations to improve industry 
communication through better production, 
distribution and use of audio-visual devices 
and methods. Spring meeting is scheduled 
Apr. 1618, Hotel Pere Marquette, Peoria, 111. 

■ "30 Years of American History Recorded 
by News Photographer Joseph Costa" is 
the title of a restrospective exhibit now on 
view at Modernage Photo Service, 319 E. 
44th St., New York City. Some of the 50 
prints will become part of the Smithsonian 
Institution's permanent collection. Mr. Costa 
is Chief Photographer of King Features 
Syndicate and the New York Sunday Mir-
ror Magazine, and Chairman of the Board 
of the National Press Photographers Assn. 
. Color prints by Sister Noemi, O.S.B., 

of the College of St. Scholastica, Duluth, 
Minn., are on display at the College's 
Tweed Hall art gallery. . . . United Air 
Lines Mainliner magazine for November 
featured color photographs of Chicago by 
Calvin Hutchinson. 

■ W. W. Carrier, Jr., M.Photog., PP of A 
Director, was a featured speaker at a meet-
ing of the Art Directors Club of Memphis. 
. . . Ken Carson, Hon.M.Photog., Dallas, 
Chairman of Attendance for the PP of A 
72nd International Exposition of Profes-
sional Photography, was a speaker at a 

(Turn to page 34) 
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The Wondercolor and Lustre-
Pak School Pictures processed by 

Bremson Photo Industries,  Inc., 
have been evaluated and awarded 

this seal. 

Z"l�is 

approval that means M ORE 

school picture  profits 

for  you  

The PARENTS' MAGAZINE Seal of Approval appears on every WONDERCOLOR 

and LUSTRE-PAK package of school pictures. This important seal Indicates that these 

pictures have the quality that merits respect from mothers and fathers, 

as well as school administrators. The Parents' Magazine Seal Is given only to products 

which meet the rigid tests of the Parents' Consumer Service Bureau ... and only 

Bremson school pictures have earned this seal In this field. 

This Is only part of a program designed for Professional Photographers ... 

a program which can add school picture profits for you, in conjunction with your custom 

portrait business. Why not write today for details of the Bremson school picture 

profits plan? Write Dept. 1C 

B RE M S O N  P H OT O  IN D U ST RIE S,  IN C. 
W AL N U T  A T  F O R T Y- T HI R D  S T RE E T - K A N S A S  CI T Y  11.  MI S S O U RI 

NDE• C6 0, Serving the Professional Photographer / ORIGINATORS OF  � - AND  k 

ulith plants frO ffi coast to coast!  PRE MIU M QUALITY SCHOOL PICTURES 
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Photo taken at Medo Photo Supply Corp., New York City—one of the 
foremost dealers serving the professional and advanced amateur trade. 

"THE ENLARGING LENSES 
preferred by those in the know" 

"For over 30 years we have been supplying our professional and critical 
amateur trade with enlarging lenses by Schneider," states Mr. Jack Edelstein, 
Manager of Medo's ... one of America's leading lens and photo goods 
suppliers. "Our customers specify them, and are always satisfied, claiming 
their color correction, fiat field, even illumination and picture brilliance are 
unapproached by any other lenses." 

For your enlarging lens requirements, or for your new enlarger, be sure 
you specify Componon or Componar ... favorites the world over. Available 
in types, speeds and focal lengths for all needs. See them at dealers, or write 
for complete literature. 

Y 4 0 0 >MLIENSES... lawirnj al 0̀i&à  9~6ian 
BURLEIGH BROOKS, INC. 

COMPONON 
for super critical work 

COMPONAR 
high quality, budget price 

420 Grand Avenue • Englewood, N. J. 

ATLANTA • CHICAGO • DALLAS • HOLLYWOOD 
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"Priced For Bigger Professional Profits" 

"DV ROBRO M" 
A Truly Remarkable Quality Enlarging Paper 

Consistent From Sheet To Sheet 

JUST PERFECT 

Manufactured by one of the most renowned and oldest photographic paper 
sensitizers in existence! 
Cut out coupon for free samples of "Durobrom" or our more than famous 
line of "Devodark" contact papers.  ......q.._..........._..._.._.._.._..e.._._........._.._......_.._.. 

Send free samples: 
D U R OBR O M ❑  DEV ODARK ❑ 

Name_    

Address    _   

City   Zone  State   

DEV OLITE C O RP O RATI O N 
125 WEST 45 STREET 

NEW YORK 36, NEW YORK I 
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ST RIP TEASE... 

... the more you see of Miranda, the more impressed you are 

with its versatility and adaptability. Stripped down, Miranda 

is an unusual basic tool for the serious photographer. 

VI E W FI N DE RS... 

Take them off! Switch precision Pentaprism to Waist-Level hood or Critical 
Focusing Finder with Dual Magnification ... Miranda Exclusive! 

L E NSES ... 

Take them off! Replace the fully automatic Soligor fl.9 with a choice of many 
critically-sharp automatic Miranda-Soligor Lenses, 28mm to 400mm, or 
Z-0-0- M! 

A CCESS O RI ES ... 

'fake them off! Complete system for any shooting session. Bellows, Microscope 
Adapters, Extension Tubes or hundreds of other lenses and accessories. 

You can't strip Miranda's last return mirror, multi-split-grid rangefinder... 
or overall integral quality! 

quaw_/ 
MIRANDA 
Miranda 'DR' t1.9 to 1/500, less 

than $170.00*. Miranda 
'Automex', Cross-Coupled 

electric-eye, to 1/1000, 
less than $300.00*. 

ALLIED IM/EX CORP_ !OO PARK AVE. 10.. NE W YORK  IO  •  CHICAGO 4S  •  DALLAS 7  .  LOS ANGELES  11 

�LOC.I Dlltl. lllleM�N[S Loci I.,C,.  — AMDA CAMERA CO.. LID.. 'A  * L.Q.1 11•C —F. ­ *4 -1. NiKOR1Af n�. CN VO RY. 101Y0, IA.A,I 

71S HERE from page 30 

recent meeting of the Professional Photog-
raphers Guild of Houston.... Victor Barn-
aba, Santa Monica, Calif., has been ap-
proved as Vice President of the Santa 
Monica City College General Advisory 
Board. . . . New Portrait Director Bob 
Wilcox, M.Photog., has been re-elected to 
the office of State Representative from his 
district in Phoenix, Ariz. . . . Speaker be-
fore the Zeta Chapter of Kappa Alpha Mu, 
photojournalism fraternity at Texas Wom-
en's University, Denton, was Frank Burch-
ard, Denton photographer. 

■ Gordon Bell, M.Photog., South Nor-
walk, Conn., advises that his wife Dorothy 
passed away on Sept. 17. 

■ One of the finest short courses in pho-
tography has been discontinued. The famed 
Kent State Short Course in photojournalism 
sponsored by Kent State University School 
of Journalism, Kent, Ohio, will not be held 
in 1963. Prof. William Taylor, who estab-
lished the course in 1938 said, "The short 
course will be suspended for this year with 
view to further study as to the kind of con-
tinuing program we should sponsor in this 
rapidly accelerated communications area." 
Kent State Short Courses have been an 

inspiration and made a lasting contribution 
to the photographic profession. New efforts, 
whatever the format, will be certain to aid 
the entire industry. 

■ Herbert Rebman, 52, one of Cleveland's 
best known photographers and one of the 
founders of the Cleveland Society of PP, 
died on Nov. 29. Mr. Rebman began his 
career as a news photographer with the 
Cleveland Plain Dealer and Wide World 
Photos. His motion pictures of African 
wildlife are widely shown. 

■ Closing date for entires in the Sixth 
Saguaro Nature Exhibition is March 20. 
For entry form, write Saguaro Nature Ex-
hibition, P.O. Box 3642, Phoenix 30, Ariz. 

■ Paul Stefanko, who has been associated 
with Lohnes Photography, Waterloo, Iowa, 
for nine years, has bought into the Duree 
Studio at Ottumwa, Iowa.... Housez Stu-
dios of Edmonton, Alberta, has been pur-
chased from Frank Best by Bill Pratt of 
Stettler. 

■ PHOTOGRAPHERS IN THE NE WS 
One of the most valuable public relations 
tools is the newspaper story. Here are some 
recent examples of this excellent type of 
publicity. 
Jeanne Lindquist, M.Photog., was the 

first woman featured in a new series onls 
outstanding central Illinois women, in a 
lengthy article accompanied by a four-col-
umn photograph of her at her camera — in 
the Decatur (111.) Sunday Herald and Re-
view. Prior to the appearance of the article, 
the paper ran a preview notice daily for one 
week.... The Rochester, N. Y., Democrat 

( Turn to page 70 ) 

PORTRAIT FINISHING 
Fast, Complete Servic* 

Developing — Retouching — Proofing —Printing 
Coloring and Copying at moderato prices. 
10 and 90mm Developing. Wallets: 31/2c ea. 
(12 or more per neg.) Price list on request. 

PH OT O ART  SER VICE 
311 E. Rudisili Blvd.  Fort Wo re, Ind. 
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cause ... there's BIG 
doings in DALLAS podner! 
at the 72nd International 

Exposition of Professional 

Photography and 11th 

National Industrial 

Photographic Conference. 

PO RT R AIT 
Shoot from the hip — or 
off a tripod, you'll hit 
your target more often 
after you watch portrai-
ture's top guns in action. 
They'll demonstrate: 

• Lighting effects 

• Backgrounding 

• Processing methods 

• Salesmanship 

• Portrait specialties 

Combined Conventions: 

Professional Photographers 
of America, Southwestern, 

Arkansas, Louisiana, 
Oklahoma, Texas. 

three s2 1, � i I, l I aneous 
week-long programs 

Really BIG! —like Texas itself — 
the 1962 Convention will top them 
all! The BIG doings in Dallas mean 
BIG dollars for you! There'll be 
BIG programs for portrait, commer-
cial and industrial photographers. 
You'll learn to think BIGGER and 
perform BETTER. Don't miss 
these doings. Make Dallas your 
bullseye for July! 

July 21-26, 1963 
DALLAS  M E M O RI A L  AU DITORI U M, 

DALLAS, TEXAS 

sponsored by 
PR OFESSI ONAL  P H OT OG RAP H E R S 

OF A MERICA, INC. 

152 W. Wisconsin Ave., Milwaukee 3 

I N D U S T R I A L 
C ONFE RE N CE 
You'll corral a whole 
herd of useful ideas 
from industrial pho-
tography experts who 
will show you: 
• Pointers on depart-
ment Supervision 

• Solutions to unusu-
al problems 

• Photo- instrumenta-
tion techniques 

• Space age photo-
graphic effects 

CO M MERCIAL 

Even a ten-gallon 
hat won't hold all 
the tips you'll get 
from the Commer 
cial photography 
program, which will 
include: 

• Props and products 
• Posing models 

• Color techniques 

• Studio set-ups 

RESERVE YOUR PLACE -MAIL COUPON AND ATTEND 

�}l ly0�a PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC. 

152 West Wisconsin Avenue, Milwaukee 3, Wisconsin 

Yes. I want to attend the PP of A 72nd INTERNATIONAL EXPOSITION OF PRO-
FESSIONAL PHOTOGRAPHY and 11th NATIONAL INDUSTRIAL PHOTOGRAPHIC 
CONFERENCE at the Dallas Memorial Auditorium, Dallas, Texas, July 21-26. 

Enclosed is my check for $   for   registrations in the name (s)  of: 

Print 

Name 

Firm 

Name 

Street 

Address   Zone   

City   State   

✓  CHECK YOUR BUSINESS CLASSIFICATIONS — CHECK ONE OR M ORE 

Portrait  Commercial  Photo  Photo  Photo  Photo 

Studio  Stud o  Industrial  Finishing  M--.  Dealer-Retail  Jobber  Press  Other 

I 

Reg:s•-ation fee for PP of A members, wives and employees is $10 each. Regis-
t-alon fee for non-members or to the National Industrial Photographic Con-
'e•ence is $26 (of which $16 may be applied toward dues for a PP of A 
membership). Limited privilege, good only for Trade Show admission, $2.50. 

p 
U 



Range from 9° to 90° 
with the versatile 
Hasselblad system 

Zeiss Tele-tessar, the world's first 500mm 
telephoto lens with automatic diaphragm. 

500C with Zeiss Planar 80mm, a 
Gauss-type lens, combines large 
aperture with excellent correction 
of optical aberrations. 

Super Wide C with Zeiss 
Biogon.38mm lens, $590. View-
finder optional at extra cost. 

Easy does it. And in nice time. First get the whole picture with the 21/a x 21/a 
Hasselblad Super Wide C. The 90' angle of view is all embracing. There's no 
distortion even in extreme corners. Stopped down to f/22, the depth of field is 
enormous: from 2' to infinity. ❑ Then, for a closer look, switch to the Hasselblad 
500C, using the same film back. You have a choice of 5 lenses: 60, 80, 150, 250, 
500mm; each has a Synchro-Compur shutter with automatic and manual dia-
phragm control, synchronized for M and X at all speeds (1 sec. to 1 500). Add 
Hasselblad's long list of precision-matched accessories and you're ready for any 
photographic assignment. Hasselblad 500C with 80mm lens, $549.50. For our 
free catalog or copies of industrial and medical photography booklets, write: 
Department HNP-23, Paillard Inc., 100 Sixth Ave., New York 13, New York. 
(All action photos above are uncropped.) Prices include F.E.T. where applicable. 

HASSF/BIAD 
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PROF SSIONAL photography's biggest and most important 
annual event is a combination convention, trade show 

and photographic exhibit known as the Annual Internation-
al Exposition of Professional Photography and National 
Industrial Photographic Conference. The 72nd Annual Ex-
position will be held in Dallas, July 21-26, at the Dallas 
Memorial Auditorium. Headquarters will be in the Adol-
phus and Baker Hotels. 
Three concurrent programs and conferences — Portrait, 

Commercial and Industrial — will offer demonstrations, 
panel discussions, technical programs and roundtables con-
ducted by experienced authorities. All who earn their living 
in photography are urged to attend — studio owners and 
managers, industrial photographic department heads, cam-
eramen, laboratory technicians, receptionists, colorists and 
retouchers. 
The Exposition, sponsored by the Professional Photog-

raphers of America, Inc., will incorporate the annual con-
ventions of the following professional associations: South-
western, Arkansas, Louisiana, Oklahoma and Texas. 
Dallas, a jet-age city with old fashioned Southwestern 

hospitality and charm, has much to offer every visitor. 
Special events and family entertainment are scheduled for 
the big week. 

72nd International Exposition 
of Professional Photography 

and 
11 th National Industrial 
Photographic Conference 

PROFESSIONAL PHOTOGRAPHY'S ANNUAL EVENT-JULY 21-26 

... you'll want to attend! 

The Dallas Memorial Auditorium (lower left in the 
above photograph) will house all programs, Manufacturers 
Trade Show and the National Print Exhibit. Convention 
hotels, the Auditorium, even the special shuttle buses are 
air-conditioned for the comfort of photographers and their 
families. 

EARLY RESERVATIONS 

Hotel reservations will be handled by the PP of A Hotel 
Reservation Bureau in Milwaukee. Official room reserva-
tion blanks listing leading hotels and motels will soon be 
mailed to members and Exposition registrants, thus giving 
photographers and their families an opportunity to be sure 
of early reservations. 
A ten-day tour of colorful Mexico for PP of A members 

will follow the Dallas Exposition (see page 71 for details). 
Registration fee for the 72nd International Exposition 

of Professional Photography and 11th National Industrial 
Photographic Conference is $10 each for PP of A members, 
wives and employees. Registration fee for non-members is 
$26 (of which $16 may be applied toward dues for a PP 
of A membership). 
Plan to be in Dallas — "Big D" — in '63, July 21-26. 

Mark your calendar now. 

Exhibition space for the 72nd International Exposition of Professional Photography has been contracted for by the following concerns: 

A& R Professional Color Labs, Rochester, New York 
Adams Retouching Machine Co. Inc., Denver, Colorado 
Agfa Inc., Rockleigh, New Jersey 
American Photographic Appliance Corp., Greenfield, Massachusetts 
American Speedlight Corp. (ASCOR), Middle Village, New York 
Ansco, Binghamton, New York 
Anvelink Frame Co., Grand Prairie, Texas 
Arkay Corp., Milwaukee, Wisconsin 
Arriflex Corp. of America, New York, New York 
Atlantic Binders Corp., Brooklyn, New York 
Beattie-Coleman, Inc., Anaheim, California 
Bell & Howell Co., Chicago, Illinois 
Charles Beseler Co.,'East Orange, New Jersey 

Bremson Photo Industries Inc., Kansas City, Missouri 
Burleigh Brooks Inc., Englewood, New Jersey 
Camille Co., Inc., Brooklyn, New York 
M. W. Carr & Co., Inc., Dallas, Texas 
Cohoes Carrybag Co., Inc., Cohoes, New York 
Convention Reference Book Co., Peoria, Illinois 
Davis & Sanford Co., Inc., New Rochelle, New York 
Eastman Kodak Co., Rochester, New York 
Eastman Kodak Stores, Inc., Dallas, Texas 
Econo-Color of Dallas, Inc., Dallas, Texas 
Edwal Scientific Products Corp., Chicago, Illinois 
Ehrenreich Photo Optical, New York, New York 

(Turn to page 83) 
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ARCHITECTURAL photography is no longer the remote 
and highly specialized branch of our profession that 

it once was. Nor is it any longer confined to the mere pic-
turing of buildings for architects. It embraces an extremely 
wide field covering interior design and decoration, the 
products of material and appliance manufacturers, as well 
as the work of building contractors and industrial planners. 
Aside from specialized material for magazines, there is 
a growing demand for better quality advertising and in-
stallation pictures, which is of interest to the commercial 
photographer. 
The conotative impact of the term Architectural Pho-

tographer has become well established through the years. 
To the layman it means high quality, meticulous photog-
raphy. This has come about because the architect has always 
been a demanding and discriminating client, who has in. 
sisted on good judgement and painstaking perfection, and 
who has consistently dropped those photographers who 
would not take the trouble to deliver the very best. This 
is not to say that competent commercial men cannot enter 
this field. It is merely a reminder that success calls for 
much better than average photography — plus an under-
standing of good design. 

One of the peculiar things about architectural photog-
raphy is the ease with which the qualified newcomer may 
establish himself. I am talking about the man with basic 
commercial experience under his belt and a desire to start 
in business for himself. The approach is to make pictures 
for the architect — the simplest form of architectural pho-
tography. In the first place, it requires a much smaller out-
lay of equipment funds than does a commercial studio, and 
can be successfully operated as a home business. 
The architectural photographer works alone, often trav-

els widely, and prefers the convenience of simple and light 
weight equipment. One of the easiest ways of reducing 
weight is to use a smaller camera, since negative size is much 
less important than it is for most commercial photography. 
Obviously a roll film camera with its accessories is not as 
heavy as a 4x5 view camera, to say nothing of 5x7 or 8x10. 
But this doesn't mean that you can go out with any kind 
of.a camera and bring back pictures that are acceptable for 
all purposes . .. and there ARE different purposes con-
nected with architectural photography. 

Objectives and Purposes of Architectural Photography 

1. Record and display photographs for architects and owners. 
2. Pictures for publication: in architectural journals (fairly 
easy) ; in consumer magazines (specialized and difficult). 

3. Pictures for commercial apse: for advertising and publicity; 
record and display installation photographs. 

Illustrations for some of the magazines that favor the 
candid type of snapshot can, indeed, be made with almost 
any kind of camera, but most other buyers of architectural 
photography prefer that subjects appear level; that is, that 
vertical lines be straight and not shooting off at a tangent 
as they do when the back of the camera is not level. Of 
course, verticals can be straightened in projection printing 
accompanied by some distortion, but it is a lot easier to have 
a camera with adjustments so that necessary corrections can 
be made at the time of taking the picture. For most pur-
poses it is a must that the camera back be level. 
Some hand cameras have a moving lensboard which 

allows for the correct positioning of the scene without tilt-
ing the whole camera, but more complete adjustments are 

Architectural 
Photography 

by Richard Averi.11 Smith, M.Photog. 
all rights reserred 

available on view cameras. These usually include vertical 
and horizontal back swings for distortion control, similar 
swings on front for tricky focusing, liberal rise and fall 
of the lens, and a lateral shift for centering objects quick-
ly. Some of these controls are not constantly used in archi-
tectural work and a perfectly acceptable camera may be 
chosen without all of them. Extreme rise of the lens (for 
tall buildings) and vertical tilt of the lens on its optical 
center (for extreme depth-of-field) are absolute neces-
sities, however. 

OTHER OBJECTIVES, PURPOSES 

At least three different size lenses are required: a nor-
mal focal-length, a wide-angle, and an intermediate. (For 
example — 150mm, 90mm, and 120mm — for 4x5.) All 
of this has nothing to do with negative size, for we have 
excellent view cameras even smaller than 4x5, which pos-
sess these adjustments. Selection of camera size brings 
up other considerations of objectives and purposes, such 
as the following: 

1. Color Pictures. In color transparencies, many buyers will 
accept 4x5 film. A few will accept as.small as 21/4-square film, but 
a few will insist on 8x10. If you do much work in this field your 
client's requirement will determine your camera size. (Where there 
is time for the extra lab work, you could use small negative color 
and deliver an enlarged positive film.) 
2. Enlargements. Most architects want 11x14 display prints 

and often 16x20, or larger, exhibit prints without undue grain or 
loss of definition. Fine grain processing and not too small a nega-
tive are indicated. Scenes especially made for murals or other 
large prints might require a large negative. 
3. Printing Convenience. Frequency of reorders and quantity 

runs make contact 8x10 prints an advantage. Many distant cus-
tomers who arrange for delivery of negative specify 8x10.  3 
4. Depth-of-Field. One of the big advantages of the small 

camera (besides weight) is the greater depth-of-field that goes 
with short focus lenses. It allows overall sharpness at a much 

RICHARD AVERILL SMITH, 
180 Haven Lane, Lerittuu n, L.L. 
N. Y., is one of the leading authori-
ties on architectural photography in 
the country. His photographs have 
heen widely published and exhibited 
for many years. He is Architectural 
Photography Associate Editor for the 
"NPP." He has appeared on marry 
State and National conrention plat-
forms, and served as a print judge. 
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larger lens opening than is possible with big cameras. This be-
comes particularly important in color work because of the slow-
er film. 

5. Scale. The 8x10 print is the standard acceptable format 
for practically every presentation. Use of any negative size whose 
total area does not enlarge to 8x10 format makes for trouble; 
35mm (1x1%2"), 2%4x2%4, 2%4x3%4, 5x7, are all sizes which 
will not .male to 8x10 if full film area is used; 70mm, 3%4x4%4, 
4x5, are standard sizes which do .male to 8x10. 

6. Camera Composing. If composition of a scene is carefully 
worked out on the groundglass (as it should be, particularly for in-
teriors) it is difficult to do so with the small camera. Where 
exacting scenes are being made for a consumer magazine, an 8xio 
is needed. The interior designer, advertising executive and pub-
licist are others who prefer to compose on a large groundglass. 

7. Negative Retouching. Advertising and commercial scenes 
frequently require considerable retouching on the negative. This 
cannot be done well on sizes smaller than 8x10. 

8. Quality. Where absolute sharpness and high resolution are 
required for critical advertising or commercial customers there 
is no question of the superiority of a contact print as compared 
with an enlargement. On the other hand, the slight softness in 
definition which marks the 8x10 projected image of the "small 
negative is acceptable for average uses. For the perfectionist, or 
for the photographer who has extreme lighting problems which 
require inspection development, the large cut film is a must. Small 
negatives are not large enough to judge correctly in the dim de-
veloping light, and it is not practicable to separate roll film 
frames for individual development. 

Commercial color processing labs have their own pe-
culiarities. They much prefer to work with negative sizes 
from 21/4x21/4 through 4x5 because their automatic ma-
chines are geared to these sizes. If you give them a 5x7, 
you throw the m a curve. They can handle 8x10 contacts 

-, �1 

Rirhard Arrrill Smith 

very well, but projections from an 8x10 can lead to com-
plications, hence, delays and less than usual quality. 
Many photographers who normally work in 8x10 now 

shift to 4x5 for negative color, because they have found 
that their lab gives better results from this size. Since it is 
a bit of a nuisance to change cameras for this purpose, they 
merely change to a 4x5 reducing back and a lens of half 

If this subject matter interests you and you would like 
to see additional articles published on architectural pho-
tography, write to the Editor, the National Professional 
Photographer, 152 W. Wisconsin Ave., Milwaukee 3, Wis. 

the focal length. This gives them the same set-up in smaller 
size with practically no loss of time — no change of lights 
or camera position. 
If a 7-inch lens is being used for a wide-angle 8x10 

picture, a 31/2-inch (or popular 90mm) is indicated for 
the 4x5 reduced color negative. This means that lens and 
focal plane must be able to come close to three inches of 
each other and still allow the necessary rise and fall ad-
justment of the lens. Unfortunately, most cameras cannot 
do this because of the physical inability of bringing the 
lens and plane of the reducing back close enough to each 
other to focus. Some cameras have to resort to a sunken 
lens mount or cone to set the lens farther back, which is 
not always convenient for lens adjustment. Inordinate 
bunching of the bellows, if lensboard is at all offset, is 
another problem. 

( Turn to page 86 ) 
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C HUCK ROGERS IS A talented young American who 
"shoots" our nation's mightiest missiles and rockets 

— and gets away with it. No saboteur, Rogers' weapon is 
the camera, his battleground, Cape Canaveral. In just five 
years this crew-cut native Floridian has earned the reputa-
tion as the Free World's leading photographer of space 
history in the making. 

His creative photographs — dramatically capturing the 
birth of a rocket flight — have adorned more than a dozen 
national magazine covers, and appeared in practically every 
major news magazine and daily paper this side of Tass. 
Yet, because he works for a Government sub-contractor, 
Rogers has remained virtually an anonymous cameraman 
and most of his pictures carry only a cryptic credit line: 
"Official U. S. Air Force Photo." 

His list of photographic accomplishments reads like a 
who's who of space. Between hundreds of routine missile 
launchings, he's covered: the first American satellite suc-
cess, the first moon shot, dozens of satellite launches, in-
cluding the Vanguard series, Tiros, and Project Score 
(which orbited an entire Atlas missile), the mice and 
monkey shoots, and the first man-in-space flight. That's 
quite an impressive list for a 30-year-old — even in today's 

Time exposure of Juno II moon rocket catches the 
gantry rolling away before the rocket take-off. 

2.  By crawling inside the gan try.  Rogers  recor ded  
a man's eye view of a Vanguard space rocket. 

3.  Chuck Rogers in pre-launch coverage of a missile. 

4.  Here the gantry is rolling away in lox propellant 
fog during a Thor missile's final hour on earth. 

5. Spotlights illuminate shiny Atlas ICBM "bird." 

6, A page of space history frozen by Rogers' camera. 
America's first astronau t, Alan  Shepar d, is riding 
in the black capsule atop this Redstone booster. 

7. Launch of a Thor IRBM stopped by Rogers' camera. 

8. Camera was set in an adjacent tower for this 
"shock-action" photograp h of a Thor missile launch. 

8 

... a n o n y m o us 

c a m er a m a n 

era where youthful engineers and scientists are forging a 
new frontier in space. 
Actually, Rogers' pictures serve a double purpose. Not 

only does his published work help jack up American pres. 
tige in missilery, but much can be learned about a "bird's" 
flight performance by a close study of Chuck's sequential 
pictures. Engineering and documentary coverage is, in fact, 
a primary requirement during all launches. 

ASSORTED CAMERAS 

To accurately record space history at Canaveral, Rogers 
sets up a battery of assorted cameras at the launch site two 
hours before scheduled liftoff. Among his arsenal are three 
aerial-sequential cameras with 40-inch lenses, an 8x10 
Deardorff, a 4x5 Speed Graphic, a 4x5 Graphic view, and 
a "Big Bertha" Graflex with a 40-inch lens. 
He sets the aerial cameras at various points near the pad. 

These are fast action boxes that he remotely controls during 
the powered launch phase of the flight. By clicking off 50 
frames on each one, usually at 1/1000 at 17/11, he captures 
at least a dozen good action pictures, from initial ignition 
through the first 100 feet or so of the missile's climb. 
He trips these cameras at T-minus seven seconds in the 
countdown. 
The other cameras are used for pre-launch stills — a 

Rogers' specialty. Despite the fact that he has little time 
to work in, usually 20 minutes after the gantry is rolled 
free of the missile, Chuck invariably comes up with imag-
inative portraits of the metallic giants. He may climb ten 
stories in an adjacent tower to get a precise, descriptive 
angle, or he may hike a cou ple hun dred yar ds away  to mirror  
a missile in its deluge "flame bucket" — a cement pond of 
water used to cool the pad during launches. 

TRACKING CAMERA 

Once the area has been cleared, during each missile's 
final few minutes on earth, Rogers falls back to the edge 
of the safety perimeter — generally 1,000 yards away. 
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From this vantage point he uses his "Big Bertha" tracking 
camera to run off four or five frames as the bird arcs out 
high over the ocean on its run down the Atlantic Mis-
sile Range. 

He has more time to film the ponderous Intercontinental 
Ballistic Missiles (ICBMs), because they take longer to 
generate the powerful thrust (up to 360,000 pounds) 
needed to boost them skyward. On fast-rising, solid-fueled 
birds like the Polaris and Pershing, it's no more than an 
echoing swoosh, and they're out of sight. 

Chuck Rogers became a professional photographer with 
no formal training. He was free lancing in his teens with a 
battered 35mm camera and the use of his mother's kitchen 

Its gantry tower pro-
vides a frame for this 
pre-launch photograph 
of a Redstone rocket. 

4 
Rogers' time exposure 
caught gantry tower 
moving free of frost-
coated Jupiter missile. 

as a darkroom. During the early '50s he was a cub news 
photographer, a news bureau lensman and a studio man. 

He hooked onto his Cape Canaveral job in the pre-
Sputnik days of 1957, when missile launches were few and 
far between, and an assignment for a noon shoot more 
often meant painful hours of delay and maybe a liftoff 
by midnight. Chuck's outstanding work under trying con-
ditions was quickly recognized in the next few months, 
and by 1958 he was the only photographer making launch 
pictures for news release. 

The tempo stepped up on the last day of January in 
'58, when he recorded for posterity the launching of 
America's first successful satellite, Explorer I. From then 
on Rogers was kept hustling, recording missile arrivals at 
the Cape, fuelings, static tests and live launches. In all, 
he covered more than 100 missile tests in 1958 and was 
possibly the most published photographer of the year. 
Today Chuck splits chores with other professional lensmen. 

Since missile photography — like the industry whose 
history it is recording — is still in its infancy, Rogers and 
other Cape cameramen have encountered some unique prob-
lems. Chuck must work exclusively with available light 
for two reasons: (t) because much of his work is for 
worldwide publication, the wire services have asked for 
existing light, which, they feel, presents the missiles in more 
realistic situations, and (2) flash can't be used on or near 
most pads due to the highly explosive rocket propellants. 

Normally this presents no particular problem, but if 
Chuck sets his automatic cameras up in the bright sun-

light of a Florida afternoon, and then a lengthy count-
down postponement develops at T-minus 30 minutes or so, 
darkness may blanket both the Cape and Chuck's coverage. 
And, since the launch area has been cleared, he can't run 
in to reset his cameras. He can only sit and sweat out the 
count, hoping they can recycle it in time. Sudden summer 
thunderstorms, which may also alter pre-set exposures, 
can usually be compensated for in the processing. 

FILM HELPED ENGINEERS 

Pre-launch photographing of the Air Force's Mace mis-
sile presents a genuine challenge. This is a horizontally-
launched bird and only its nose sticks out of a long Tunnel-
like tube during the countdown. The rest is in shadow, mak-
ing proper composition difficult. The newest ICBM — the 
Minuteman — is even tougher to picture. This 54-foot-tall 
bird is stuffed into an 82-foot-deep inverted silo, and 
Chuck is still scratching his head for a solution to this one. 

Not the least of Chuck's worries at Canaveral is per-
sonal safety. He was photographing the launch of a Navy 
Fleet Ballistic Polaris missile one day when suddenly, the 
bird disappeared behind a cloud and began a frightening 
series of unplanned loop-de-loops. 

As a loudspeaker boomed warningly: "Attention in the 
Cape area, everyone take cover immediately," Rogers eyed 
the skies apprehensively. "I couldn't see a thing," he re-
calls, "but it sounded like a giant dive bomber heading 
straight at me." At the last minute he abandoned cameras, 
light meters and tripods and jumped behind a nearby 
trailer van. The maverick Polaris' first stage impacted 
only a few hundred yards away with a blazing explosion 
that sent bits of metallic confetti sailing over Chuck's head. 

Rogers had stuck by his cameras long enough to record 
the flight, however, and his film helped engineers determine 
the cause of malfunction. Thus he added another notch 
to his already well carved reputation as the space age's 
ace photographer. 
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Sights of colorful Mexico to be seen on PP of 
A Tour. Top, right: Taxco the Silver City with 
Santa Prisca Church on the horizon. Top left: 
Palace of Fine Arts and Latin American Tow-
er, Mexico City. Above: Traiineras glide 
along one of the canals of Xochimilco's 
floating gardens. Right: The Library, Univer-
sity City. Below: Bullfighting, Mexico City. 

PP of a WILL TOUR oflhepder 

s0h 

Photographs courtesy o1 
Mexican Government Tourism Department 

MEXICO — 
LAND OF ENCHANTMENT 

DtsCRIMINAIINc American travelers 
are discovering in increasing 

numbers each year that Mexico, only a 
few hours by air from any part of the 
U. S., offers a stimulating; foreign at-
mosphere, spiced with sunshine and 
scenic beauty, ancient lore and colorful 
spectacle and modern living. And 
Mexico is a friendly neighbor. 
Photogenic Mexico combines the 

archaeological wealth of Greece, the 
panoramic history of Rome, the cosmo-
politan delights of Paris, resort 
pleasure of the Caribbean, and a folk 
color all its own. 
Mexico's progress is evident in tour-

ist comforts and facilities for enjoy-
( Turn to page 85 ) 
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In com e Tax 
Investment 

Credit 

P ROFESSIONAL photographers, along with other business 
taxpayers, now have a real income tax inducement for 

modernizing their studio by acquiring either additional de-
preciable assets or replacing aging capital goods, or both. 
An income tax credit is now provided to help make 

possible the acquisition of certain carefully defined de-
preciable property used in a profession, trade, business or 
industry. How this tax credit works is set forth in Section 
2 of the Revenue Code of 1962, enacted on Oct. 16, 1962. 
Whether a particular photographer will be able to take 

advantage of this income tax saving when he files his 1962 
income tax return will depend on whether, during 1962, he 
made any capital investment in equipment, fixtures, furnish-
ings or other qualifying assets. He should certainly keep the 
tax credit in mind in the future when considering the need 
to modernize or expand. 

INVESTMENT STIMULOUS 

That the investment tax credit represents a substantial 
tax benefit to business taxpayers is indicated by Congres-
sional estimates. It is calculated that this tax concession 
will result in the net tax loss to the Government of around 
$545 million a year. however, for 1962, the first year in 
which the tax credit goes into effect, it is estimated the 
revenue loss will be $1.3 billion. 
Secretary of the Treasury Dillon predicts that the in-

vestment credit "will operate as a powerful stimulous to 
investment." 

DIRECT TAX DEDUCTION 

In the past the Revenue Code has been amended re-
peatedly with a view to encouraging business modernization. 
This has taken the form of various devices by which depre-
ciable assets could be so treated as to result in faster recov-
ery of the bulk of the cost. However, tax-wise, these 
amendments have not provided too many inducements. The 
income tax result was too difficult to foretell, particularly 
for smaller business taxpayers with taxable income fluctuat-
ing from year to year, and the full benefit was too long 
in coming. 
Unlike these earlier amendments and changes in depre-

ciation regulations, the investment tax credit permits a 
business taxpayer to arbitrarily deduct a certain amount of 
money directly from his current income tax bill. The re-
mainder of the cost is then recoverable through deprecia-

tion and, thus, will further result in tax reduction over the 
useful life. 
If a photographer buys any studio equipment during 

the tax year, he is permitted to take up to 717o of the cost 
of such acquisitions, as a deduction from his income tax bill. 
Example: Certain studio equipment was purchased dur-

ing 1962 at a cost of $2,000. Except for qualifications later 
discussed, the tax credit will be $140 (70/7o of $2,000). 
This $140 is deductible in full from the income tax bill 
for 1962. Thus, if a photographer's income tax, before the 
tax credit is $1,000, it will be $860 after the credit. 
For some photographers, however, the amount they may 

be able to deduct may be only a fraction of the figure cited 
in this example. This example is given at the outset only 
to illustrate how the tax credit works. Limiting qualifica-
tions for photographers will be discussed later in this 
article, and it can't be emphasized too strongly that these 
be carefully noted. 

RETROACTIVE TAX CREDIT 

The law is retroactive to January 1, 1962, so that any 
qualifying equipment bought at any time during the tax 
year, right up to the year's end, may be used to establish 
a tax credit. 
The tax credit is applicable in full on a photographer's 

income tax liability up to a maximum of $25,000. If the 
tax credit exceeds this figure, it can be deducted in an 
amount not exceeding one-fourth of the remaining income 
tax liability. 
If used equipment is involved in taking a tax credit, no 

investment for tax credit purposes may exceed $50,000. 
Thus, for this category of goods there is a ceiling on the 
amount of assets acquired with a view to claiming a tax 
credit. 
If the amount of the tax credit exceeds the limitations 

set for any year, the unused credits can be carried back for 
three taxable years and be carried forward for five taxable 
years. However, at the outset of the new law no carryback 
is available because the carryback applies only to taxable 
years ending after December 31, 1961. 

USEFUL LIFE QUALIFICATION 

The actual dollar amount of the investment tax credit 
which can be claimed will be reduced in many instances. 
This is because of the relatively short useful life of some 
property. In some categories there may be no tax credit 
available. A percentage formula must be used to determine 
the amount of the tax credit which can be deducted. This 
formula is as follows: 

The applicable 
percentage is — 

33%3% 
66%3% 
100 % 

If the useful life is — 
4 years or more but less than 6 years 
6 years or more but less than 8 years 
8 years or more 

Therefore, the amount of the tax credit to which a pho-
tographer is entitled is determined, in some instances, only 
in part by the cost of capital assets that are bought. If the 
useful life is less than eight years, the 717c tax credit is re-
duced by one-third or two-thirds, depending on the useful 
life bracket into which the asset falls. And, if the useful 
life is less than four years, no tax credit is available. 
Last July, the Treasury Department issued its "New De-

preciation Guidelines and Rules." In this publication it 
(Turn to page 79) 
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Milton H. Greene 
tries 

Polaroid 
Color Film 





Fury 7ole 
Clothes 
Come 7rw, 

Milton H. Greene went to Denmark early last ball to shoot a color 
feature for Life about new children's fashions in Ilan  Christian 
Andersen settings. The resulting pictures under the title "Fain 'Pale 
Clothes Come True" made twelve of the most beautiful color pages 
Life has carried in a long time. Greene had some of the then experi-
mental Polaroid Polacolor Land Film with him on the trip and used 
it to duplicate many of the shots which Liter appeared in the magazine. 
(All of the Life pictures were made on comvcnt ional film: Polacolor had 
not been released at that time for publication. i Ile was enthusiastic 
about the performance of the film and praised its subtlety of color and 
delicacy of tone even in the uncertain Danish weather. ,Most of the 
pictures on these pages were made on overcast days or even, as in the 
case of the cover shot, when it was raining. 



Windmill below is near Ander-
sen's home. All the models were 
Danish children. Note vivid red 
and bright spots of color in the 
flowers, even on a misty day. 

Children and postman are in 
Andersen's home town of Odense. 
These pictures were in the photog-
rapher's hands just 50 seconds 
after he snapped the shutter. V 

Hazy day colors are soft and 
delicate, skin tones lifelike in 
this portrait of a young Danish 
girl on a tree-lined road outside 
the city of Copenhagen. 



COLOR/ LESS THAN A MINUTE 

IN THESE DAYS of outstanding achievements in space age 
technology, it must seem to many that photography has 

lagged behind, although daily new products — or at least 
improvements on old products are announced. One of the 
rare really new products and one that has been anticipated 
for a long time has been formally introduced — Polaroid 
Land Color Film, known as Polacolor. 
Polacolor is an outstanding achievement and it is sure 

to find many uses by professional photographers, just as 
black-and-white Polaroid has found a place in the studio, 
as well as in business and industry. 
To be able to make a finished color photograph in a 

camera — not the darkroom — in less than a minute is a 
feat beyond the wildest imagination of photographers a 
century ago. 

CONSIDER THE PROCESS 

Hundreds of scientists, technicians and engineers par-
ticipated in Polaroid's research and development program 
— but they did it — developed a one-step process that re-
places the 20-odd steps it takes in most conventional color 
to make a negative, and from that negative make a color 
print — and the time was reduced from some 93 minutes 
(plus drying time) to only 50 seconds. 

In reporting on this new color process, we must con-
sider the process itself — the means — when we see the 
results. Our tests of Polacolor, though by no means ex-
haustive, were under "normal" conditions. Here is a sam-
pling of the results: 

1. In Boca Raton, Fla., on a clear day with a bright blue sky, 
we photographed boat landings (piers). The print gave a very 
good rendition of the scene: water, white painted docks, weath-
ered gray wood piling, red, white and blue flag, blue sky — the 
only thing which caught our eye was the Gulf Oil sign — it 
wasn't the bright orange it should have been. We exposed the 
negative at ASA 75 (Equivalent Exposure Index) and developed 
according to instructions. Conclusion: The scene — viewed under 
the same conditions — was about as accurate as could be expected. 

2. In the Spanish courtyard of a hotel — meter called for 
1/125 second at f/11 —colorful tiles, blue sky, pink stucco, green 
foliage. The print reminded us .of an early Kodacolor print, ac-
ceptable color. Greens were muted. 

3. Second exposure of the above scene about two minutes later 
was half —at t/16. The print looked "muddy," underexposed. 

4. Aerial photograph of the Manhattan skyline from a -heli-
copter on a bright fall afternoon. We exposed Kodachrome 11 
seconds later. Back in Milwaukee the print was compared with 
the slide. The print seemed "degraded," although the contrast was 
good, detail was good. 

5. Using the recommended blue flash, indoors, following in-
structions, girl with white blouse and olive green skirt — flesh 
tones were good. The entire print was slightly warm, which ac-
counts for the acceptable fleshtones. Girl's hair is black — re-
produced reddish. 

Of all the rolls of Polacolor we tested — each had a dif-
ferent emulsion number — only one did not have a plastic-
coated backing. 

The Polaroid Corp., Cambridge, Mass., has supplied 
the following technical data for Polacolor: 
Film Speed — Generally speaking, film speed matches camera 

temperature. Film speed is 75 ASA (Equivalent Exposure Index). 
Development Time — 50 seconds above W. On hot days in 

the sun, processing times may be cut shorter. Little or no change 
takes place after the minimum development time. No coating of 
the positive sheet is necessary. 

Indoors — Blue flashbulbs or a blue shield over white flash-
bulbs. No correction needed for electronic flash. 

Color Temperature — is balanced for 6250°K. 

Sizes Available — Type 48 film for 31/4x4t/ pictures can be 
used in all existing 40 series Land cameras. Type 38 for 2t/zx3t/4 
pictures can be used in J33 models. Model 80 cameras need fac-
tory modification before they can use Type 38. Both film types 
have six exposures to the roll. 

Reciprocity — The efficient working range of the film is from 
1/10 to 1/1000 second exposure. If exposure is longer than 1/10, 
both speed loss and increased yellow densities will be noted; blue 
filtration is recommended. 
Availability — First week in February in the South. 

Price — has not yet been established. Polacolor is expected to 
cost in the vicinity of 75 cents to $1 per print. 

Diffusion transfer technology, first employed in Polar-
oid's black-and-white process is used in producing Polacolor. 
The heart of the negative in Polacolor film is the use of a 
preformed complete dye linked to a developer in a single 
molecule which controls its own transfer from the negative 
to the positive. The complex negative (see Fig. 1, page 78) 
records red, green and blue light in separate emulsion layers, 
and then processing begins, releases the appropriate cyan, 
magenta and yellow linked developer and dye molecules so 
they diffuse to form a subtractive image. 
The positive (see Fig. 2) permits the developer reagent 

to remain alkaline long enough to develop the negative and 
form the positive image. Then, in a matter of seconds, it 
reduces the surface toward a neutral or acid state so oxi-
dation does not muddy the image when the picture is 
lifted from the camera. 
Three principal layers are used in this structure to 

create an ionic hold and release mechanism that holds an 
acid layer virtually inactive until the negative has been de-
veloped and the positive formed. Toward the end of the 
processing time, the acid layer captures sodium ions (alkali) 
which migrate to it, and by generating water and circulating 
it through the image layer, wash out the remaining ions. 
Although Polacolor is primarily an amateur product, 

professional photographers will find immediate uses. Ideas 
will come slowly at first, but will probably expand rapidly. 
The first obvious uses are to study color composition for a 
near approximation of the finished illustration; to provide 
color passports and identification and application pictures 
— any occasion where on-the-spot color is needed. 

One industrial use — an almost immediate market is in the art gallery field where today a large percentage 

of sales are made through the mails with the aid of photo-
( Turn to page 78 ) 
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C O M M E R CI A L   DI VI SI O N 

CLI P SH EET 

Here 
comes 
a man ..tin,,w.,,.y.o,.,u 

n. Mlp yo, make tN mo.t 4 you. tokpho  .erv w 

Ie utNe m � wl 

to 

by Richard E. Hintrwit, .11.1'holog.. 11iumi. Fbi. 

Above: Rough layout presented challenge to photographer. Two photographs (A & B) were 
used to produce composite of finished work (below, right) to conform with ..gency layout. 

how to make 
one + one = one 

Ptiol'0 ,RA1'11tc reality and artistic 
conception are not always one and 

the same thing. The art director of 
Tucker Wayne Advertising of Atlanta 
visualized the situation of an executive 
looking out of his office window to-
wards an approaching; representative 
of the Southern Bell Co. (Photostat 
of the rough layout is reproduced.) 
A telephone conference with the 

Jacksonville office ascertained the fol-
lowing: Man on left must be of the 
"executive" type; approaching; figure 
must be smiling, holding; hat in hand 
and attache case in other; background 
must be modern, with no identifying 
features and palm trees must be in out-
door area, but not coconut palms. 
(This last because coconut palms are 
not throughout the state, and this was 
to be used in a statewide campaign.) 

Immediately the problem of interior 
lighting to be balanced against the 
strong; sunlight outdoors came up. 
Then we considered perspective, size 
of the figures, and depth-of-field. 
However, research was started on lo-
cation. This was an unsurmountable 
obstacle. With the proper interior, the 
outside was not correct. With proper 
exterior, there was no building facing 
it. It was finally decided to adopt the 
following plan of action. 
Models were located. Two execu-

tives of a local public relations firm 
were ideal types. An office in the 
same building was found to have the 
drape and venetian blind, but drapes 
were on the wrong side of the window. 
However, one of the models was posed 
according to the layout, and exposures 
were made with bounce flash, keeping 

newspaper reproduction in mind, and 
prints were made by flopping the nega-
tive to get correct placement of the 
drapes. 
The other model was photographed 

outdoors from across the street. Rela-
tive size was indicated on the ground-
glass with grease pencil. 
The window portion of the first 

scene was carefully cut out, and the 
outdoor photograph placed behind it 
and taped in position. This composite 
was airmailed to the agency, along 
with several prints of each for the use 
of their art department in making up 
the final composite. 
I am glad to say that this solution 

to this problem was accepted, paid for 
and used. And one of the definitions 
of a good photograph is: The custom-
er was satisfied, and paid for it.  A 
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ADVERTISING & SELLING SECTION 
INCORPORATING THE MERCHANDISING "TIP SHEET" FOR PORTRAIT STUDIOS 

NO. 1 FE BRUARY 1963 

HELP YOURSELF 

TO BUSINESS 
by John Paul Goodwin 

A Q�  is devoted to one purpose: to help you ad 
(X J  vertise and sell professional photography 

more effectively, more profitably. 
In this new section you will find A & S (advertising 

and selling) techniques and procedures that have proved 
successful — suggestions and ideas that can increase your 
income. But not if you just read about 'em and forget 'em! 
Unfortunately the follow through on the ideas requires 

work and effort on your part. So perhaps a few suggestions 
concerning procedure would be in order. 
First, get a loose-leaf notebook. Clip out these sec-

tions as they appear and put the material in it. We don't 
suggest a file folder because it can get buried away with 
a lot of other dead files. A notebook can or should lie 
around rather prominently on your desk for ready reference 
and a reminder to get busy! 
Second, do yourself and your business a big favor. Pick 

a day of the week — any day. Set this day aside as the 
"Plan and Work Day on A & S." (We'll use the ab-
breviation from now on.) Maybe it will only take a few 
hours of that day; maybe the whole day some weeks. But, 
however much time is necessary — take it! There's a good 
reason for this suggestion. Your business can't live without 
it! No business today can survive and prosper without 
some minimum, regular time and effort given to its basic 
reason for existence — sellirrg! And you can't sell without 
promotional effort. 
Now, we're ready to give you a double-your-money-

back, gold-studded guarantee! 

If you'll devote a part of one day a week, every week, 
to planning promotional and selling efforts, using the 
ideas and suggestions in this A & S section, your busi-
ness and your profit picture will increase in 1963! 

We can't tell you how much time is necessary for this 
A& S planning. It depends on the size of your business. 
Whatever time you select, get away from studio details 

and operation; get away from telephone calls and inter-
ruptions. You simply can't give the necessary concentration 
this matter deserves if someone ducks in to inquire about 

( Turn to page 54 ) 

TIP SHEET 

T HE  M OST effective advertising and selling speaks in 
specifics —not generalities —to pinpoint the vast read-

ing and listening audiences to actual potential buyers of the 
product or service advertised. It offers to fulfill a need or 
desire instantly and is acted upon immediately. 
Each month this "Tip Sheet" feature of the National 

Professional Photographer will provide materials and sug-
gestions for advertising and selling a specific type of or 
season for portrait photography. It will appear far enough 
in advance of the advertising period for use to allow ample 
time for planning and adapting to individual requirements 
and local situations. 

HERE CO ME THE BRIDES! 
Though bridal business holds up through every month 

of the year for most studios, advertising of wedding formals 
and candids is usually most productive if placed during 
early spring and early fall months. Large weddings are 
planned months ahead of the actual dates, so that a pros-
pective June bride often is planning her reception and se-
lecting the gown as early as March or April. This, too, is 
the time she should be sold — through advertising — on 
the importance of having good professional photographic 
coverage of the event. 

M ASS M EDIA ADVERTISING 

Since every unmarried girl is a potential bride, it is 
impossible to reach each candidate directly by personal con-
tact or mail. However, good ads will be seen and read by 
most of them if run prominently enough on society pages 
of the newspapers. Radio commercials spotted in the right 

In this issue . . 

Help Yourself to Business tells how to make a plan for 
advertising    Page 51 

Here Come the Brides gives selling psychology for reach  
ingg this lucrative market, copy for radio commercials and 
billhoard posters; suggestions for newspaper advertising, 
studio displays and merchant tie-ins; how to organize a 
customer file for follow-up selling; how to order free 
materials  Pages 51, 52. 53 

7 AGES News tells what studios are doing   Page 54 
Kodak Promotes Professional Portraits via Radio and TV, 

a summary of 1962 promotion efforts of Kodak and its 
agency    Page 55 

Gimmicks Garner Greater Gross, a successful bridal pho-
rographer shares his secrets for making and selling for-
mals and candids   Page 56 
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FEBR U ARY TIP SHEET 

kind of programming will catch the ear 
of the woman who subconsciously is listen-
ing for a message to brides. Well located 
billboards will be noted by the girl associat-
ing herself with the advertising promise. 

RO MANCE THE BRIDE 
Almost every portrait order can be greatly 

increased with a minimum sales effort .. . 
and bridal orders, perhaps, more than any 
other single type. But the young lady needs 
to be told — and sold — on the importance 
of (1) having good professional candids, 
as well as formal portraits; (2) having 
larger size prints; (3) having sufficient 
poses to insure the best possible "once-in-a-
lifetime" portrait. 
Prospective brides, almost without excep-

tion, know they want bridal portraits. How-
ever, they may not know — until they are 
shown — why color is more desirable than 
black-and-white, an 11x14 is preferable to 
an 8x10, or why a friend of the groom tak-
ing snapshots cannot possibly capture a 
wedding as completely as a professional 
making candids. 
Yet, the photographer who takes the time 

and effort to convey the importance of these 
things renders a real service to the girl .. . 
a service that not only will increase the size 
of the immediate order but also often will 
create a regular customer for future years. 
For after the last grain of rice has been 
thrown, the bridal photographs are all that 
remain to remind the bride and her groom 
of that important event in their lives. 
Advertising bridal photography, then, 

must be more than price advertising. It must 
contain strong reason-why, explanatory copy, 
designed to attract the attention of women; 
written in woman's language. It should 
flatter ... it must romance! Above all, it 
should sell quality, for the best is none too 
good for the girl in love. 

NE WSPAPER ADS 
The PP of A has prepared three ad mats 

on bridal photography in the "Time to Re-
member with Portraits" series of 29 ads on 
eight different themes. Active members in 
good standing will receive three mats of the 
series free and may purchase any others in 
the series at a cost of $1 per mat. 
Mats also are available on women's por-

traits, [Hen's portraits, group photographs, 
Christmas, Valentine's, Mother's Day and 
Father's Day. 

RADIO ADVERTISING 

Many radio stations program calendars of 
women's events or social news. Others fea-
ture morning and afternoon programs popu-
lar with women. Either type is excellent for 
spotting radio commercials on bridal pho-
tography. Naturally, when a studio spon. 
sors its own radio show, bridal copy is good 
here, too. 
The following copy may be adapted and 

localized to fit almost any advertising studio 
specializing in bridal portraits and candids. 
The radio station Can tam record it with 
musical background, 

THERE 
CI OES T H-E' 

B1111)1; 
Perhaps the in—t imp, n 

Cant single detail is —1. 

ding preparation., is the 

selection of Ihr right 

photographer. After 

a bride's brief day 

of glory, only good 

prefessional phmo-

graphs can recall her 

radiant enchantment 

and precious delight. I.et 

us keep your jm forever. 

!O 

�'Yf � m 

7i,-w  2eufurc6et  pmt 

STUDIO IMPRINT 

One of three ads on bridal candids and for-
mals tells importance of selecting the "right" 
photographer for the important event. The 
mat is from the series of 29 ads produced by 
the PP of A for exclusive use of members. 
Three of the 29 are available free to PP of A 
Active members, others may be purchased. 

60-SECOND SPOT NO. 1 

Music . . . "The Most Beautiful Girl" 
up and under announcer: 
ON THE BRIDE'S BIG DAY OF GLORY, 
SHE'S THE MOST BEAUTIFUL GIRL IN 
THE WORLD . . . RADIANT WITH 
HAPPINESS, LOVELY IN LOVE. ONCE-
IN-A-LIFETIME LOOKS FOR A ONCE-
IN-A-LIFETIME DAY. LOOKS THAT 
DEMAND TO BE KEPT FOREVER 
THROUGH THE MAGIC OF FINE PHO-
TOGRAPHY. THE WEDDING CERE-
MONY IS SWEET, BUT BRIEF ... THE 
RECEPTION LASTS SUCH A SHORT 
TIME . . . THEN THE DAY IS GONE 
FOREVER UNLESS THE MOMENTS 
LIVE THROUGH  PHOTOGRAPHY. 
THAT'S WHY ITS SO IMPORTANT TO 
SELECT THE RIGHT PHOTOGRAPHER 
FOR WEDDING CANDIDS, AS WELL 
AS FOR THE. BRIDAL PORTRAIT. 
ONLY THE EXPERIENCED PROFES. 
SIONAL CAN ANTICIPATE THE PIC-
TURES YOU'LL WANT TO KEEP, AND 
(studio name) HAS DEVOTED YEARS 
TO CAPTURING WEDDING MAGIC. IF 
YOU WILL SOON BE A BRIDE . . . 
OR, IF YOU ARE THE MOTHER OF A 
BRIDE-TO-BE, SELECT THE WEDDING 
PHOTOGRAPHER WITH CARE. DROP 
BY OUR STUDIO AT (address) OR 
TELEPHONE (number) FOR AN AP-
POINTMENT TO DISCUSS THIS IM-
PORTANT DETAIL . . . WEDDING 
PORTRAIT$ AND CANDIDS BY 
(3tudio) I 

60-SECOND SPOT NO. 2 

Music ... "Anniversary Waltz" up and 
under announcer: 
WEDDING COMING UP? MAKING 
ELABORATE PLANS? THERE'S THE 
DRESS . . . THE FLO WERS ... THE 
INVITATIONS . . . THE RECEPTION. 
SO MANY DETAILS INVOLVED FOR 
EVEN THE SMALLEST WEDDING, 
BUT NONE MORE IMPORTANT THAN 
PLANNING THE PHOTOGRAPHS ... 
SELECTING THE RIGHT PHOTOGRA-
PHER FOR THE FORMAL PORTRAIT 
OF THE BRIDE AND CANDID COV-
ERAGE OF THE BIG EVENT. ONLY 
GOOD PHOTOGRAPHS CAN CAPTURE 
A WEDDING DAY'S MAGIC AND 
HOLD IT FOREVER . . . AND THE 
GREAT MOMENTS OF THE DAY ARE 
FLEETING. THAT'S W HY IT'S IM-
PORTANT TO CHOOSE YOUR PHO-
TOGRAPHER WITH THE SAME CARE 
AS YOU USE IN SELECTING YOUR 
GO WN. THAT'S W HY (studio) IS THE 
NAME TO REMEMBER WHEN MAK-
ING WEDDING PLANS. Studio'S HAS 
SERVED  (city)'S HAPPIEST BRIDES 
AND YOU CAN BENEFIT FROM 
THEIR YEARS OF EXPERIENCE. THEY 
HELP IN SO MANY WAYS TO MAKE 
EACH WEDDING A PERFECTLY 
PLANNED OCCASION ... PICTURED 
IN THE NE WSPAPERS AND CAP-
TURED WITH FINE PHOTOGRAPHY. 
IF YOU'RE MAKING BIG PLANS NO W, 
NO W IS THE TIME TO SEE (studio). 
DROP BY THE STUDIO AT (address) 
OR TELEPHONE  (number) FOR AN 
APPOINTMENT. 
(Studio) CAPTURES WEDDINGS! 

30-SECOND SPOT NO.  1 

Music "I Love You Truly" up and un-
der announcer: 
YOU'LL NEVER LOOK LOVELIER 
THAN ON YOUR WEDDING DAY, 
AND (studio), CAN KEEP YOU THAT 
WAY FOREVER! (Studio) PHOTO-
GRAPHS BRIDES AND WEDDING 
DAY HIGHLIGHTS THE RIGHT WAY, 
THE PROFESSIONAL WAY TO CAP-
TURE PRECIOUS LOOKS AND MO-
MENTS FOR ETERNITY. ONE OF THE 
MOST IMPORTANT DETAILS OF WED-
DING PLANNING IS PLANNING PRO-
FESSIONAL PHOTOGRAPHS. ARE YOU 
MAKING PLANS? TELEPHONE (stu-
dio) TODAY AND LET US HELP. 
(Number) . . . (name) STUDIO . . . 
FOR BRIDAL PORTRAITS AND CAN-
DIDS TO KEEP THE WEDDING DAY 
FOREVER! 

30-SECOND SPOT N O. 2 

Music "Anniversary Waltz" up and un-
dev announcer: 
THERE'LL NEVER BE ANOTHER DAY 
JUST LIKE YOUR WEDDING DAY... 
SO FILLED WITH PRECIOUS MO-
MENTS . . . THE BEAUTIFUL BRIDE 
AT HER LOVELIEST! IT'S A DAY 
YOU'D LIKE TO KEEP FOREVER, TO 
TREASURE AND CHERISH THROUGH 
YEARS TO COME. SO, DON'T TOSS 
IT AWAY! KEEP IT WITH FINE PRO-
FESSIONAL PHOTOGRAPHS BY (stu-
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dio). (Studio) KNO WS, THROUGH 
YEARS OF EXPERIENCE, JUST HOW 
TO CAPTURE A BRIDE'S MOST BEAU-
TIFUL LOOKS AND MEANINGFUL 
MOMENTS. TELEPHONE (studio) TO-
DAY AND LET THEM HELP WITH 
YOUR PLANNING. (Number) ... (stu-
dio) ... PROFESSIONAL PHOTOGRA-
PHER OF BRIDES! 

WIN DO W &  STU DI O 
DISPLAY 

Back up newspaper and radio advertis-
ing at the point of purchase . . . your 
studio. Display large prints of your best 
bridal photography in the windows. Show 
albums of bridal candids inside the studio. 

GUESS-THE-RICE-TREE 

For a traffic builder, offer a prize of 
complete candid coverage to the prospective 
bride who most nearly guesses the number 
of grains of rice in a window display. This 
can be attractively displayed by featuring 
a rice "tree" ... a mounted piece of drift-
wood or small tree branch which has been 
spray-painted white, with small "bags" of 
rice attached to the limbs. Four-inch squares 
of nylon net, filled with rice and tied with 
satin ribbon make the bags. If desired, rice 
may be tinted with food coloring. 
If attractively done, it's certain to attract 

attention and cause comment. Only pros-
pective brides would be interested in par-
ticipating, so every entry is a potential cus-
tomer. Such a stunt also is good for news-
paper and radio publicity. 

B UILDI NG A  FUTURE 

Keep complete records of every bride 
photographed. Naturally, be sure to get the 
married name and address and enter the 
wedding date. Card files, using 3"x5" cards, 
are most practical and flexible for use in 
follow-up phone calls and mailings. 
Section dividers for months of the year 

and dividers for two succeeding years can 
make for efficient and systematic customer 
follow-up. For example, during the first 
six months of marriage, contact of a bridal 
subject probably would be wasted. How-
ever, if Mrs. Jones were married on June 
1, 1963, you might file her card behind the 
December divider. Mail a 7 AGES booklet 
during that month and transfer her card 
to May, 1964, for a reminder for anni-
versary group photographs. For special oc-
casions, such as Christmas and Valentine's, 
use your entire card file for mailings, of 
course. 
With such a simple system, contact time 

and effort is kept at a minimum, yet each 
customer is flattered that you "remembered." 

POSTAL R ATES UP 

On January 7, new postal rate increases 
went into effect to make direct mail adver-
tising even costlier. The average business-
man's mailing costs have been raised about 
20%. Third class mail has been raised from 
16c to 18c per pound and minimum per-
piece rate has gone from 2%sc to 2%8c. 
Single piece third class mail went from 3c 
to 4c for the first two-ounces. 
These postal increases make accuracy of 

for brilliant wedding candids 

"Now is forever ... for brilliant wedding candids." Art provided in the newspaper ad may 
be adapted for silk-screened billboard poster. Proof of ad, showing art in good detail, and 
this sketch are all your printer needs. Pastel colors for background are recommended, dropped 
out from behind illustration. Ink coverage and number of colors used determine poster cost. 

mailing lists doubly important. Unless lists 
are active and the printed piece itself ef-
fective, advertising by direct mail can be 
a foolhardy expense. Carefully and prop-
erly planned and mailed to actual pros-
pects, however, it still can be second in ef-
fectiveness only to personal contact. 

O UTDOOR POSTERS 
Billboard poster designs can be tied in 

with newspaper advertising by using the 
same line art illustrations for silk screen 
posters. Paper cost would be determined by 
number of colors used and number of 
posters printed. The illustration on this 
page uses art from a newspaper ad, and 
brief copy for an effective board design 
which also could be used for bus card or 
junior poster advertising. 

M ERCH ANT TIE-I NS 

Bridal photography offers excellent op-
portunities for displays outside the studio. 
Bridal salons, florists, gift shops all could 
use good portraits of prominent brides to 

Studios can build a future by keeping com-
plete records of every bride photographed. 
The 7 AGES booklet (above) can eventually 
be mailed to former brides on your listings. 

tie-in with wedding merchandise. Before 
putting any pictures on display, however, 
the customer should be contacted and per-
mission received. Most studios use a stand-
ard release form to secure written permis-
sion from customers. 

IT PAYS T O A DVERTISE 

As the story goes, William Wrigley, who 
amassed a huge fortune with chewing gum, 
attributed his success to advertising. While 
on a train trip shortly before his death, 
someone asked him why he continued to 
spend millions on advertising. 
"Everyone knows about your gum. Why 

don't you quit advertising and save all that 
money?" his friend asked. 
"How fast is this train going?" asked 

Wrigley. 
"About 60 miles an hour," said the 

friend. 
"Then, why don't they take off the en-

gine and let the train travel on its own 
momentum?" asked Wrigley. 

FREE MATERIALS! 
A descriptive booklet and order form for 

ordering free newspaper ad mats from the 
"Time to Remember with Portraits" series 
is included in renewal packets mailed upon 
receipt of 1963 PP of A dues. Watch for 
it and order your materials immediately! if 
the booklet and order form were omitted 
from your packet, write immediately to 
Professional Photographers of America, 152 
W. Wisconsin Ave., Milwaukee 3, Wis. 

NEXT M ONTH! 
Mother s Day will be the next subject 

for discussion in the National Prolerrional 
Photographer "Tip Sheet," and a new col-
umn, "The Question Box," will answer 
questions from readers on advertising and 
selling. Questions should be mailed to the 
column c/o the National Proletrional Pho. 
tographer, 152 W. Wisconsin Ave., Mil-
waukee 3, Wis. 

More A & S  
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FEBRUARY TIP SHEET 

HELP YUt KSELF from page 51 

Mrs. Jones' proofs. That good idea you almost had will 
fly out the window. 
It cannot be emphasized too strongly that this busi-

ness of advertising and selling is as important as any func-
tion in your business. If you make the better photographs at 
the better prices than anyone in the business, it makes little 
difference if you don't let people know about it in the 
most forceful manner possible; if you don't plan means of 
getting as much of their spendable dollars as possible. 
This doesn't come about by magic. It takes planning, 

knowledge, hard work and persistence. 
We believe A & S can provide help in planning and 

knowledge. The hard work and persistence you'll have 
to provide. 
What are your plans for 1963 ? What goal have you set 

for volume of business? What net profit? How much vol-
ume by months or quarters? By types of photographic work ? 
If you don't have these figures down on paper, you're 

not going much of anywhere. If you don't know where you 
want to go there isn't much chance getting there. 
If you do have some reasonable sales objectives down 

on paper, what plans have you made to get there? That 
business isn't going to walk in the door. You've got to 
bring it in. How are you going to do this? Any definite 
plans? For next month? Next summer? Next fall? 
That brings us to the "Free Offer" of the month. We 

have designed "Plans Sheets" to fit the requirements of any 
size studio operation. They are quite simple but provide 
the necessary minimum of planning information for a 
business-like studio operation. These plans sheets include 
sales budget quotas by months, by types of pictures, by 
total volume; promotional and advertising plans sheets, 
media fact sheets and a number of others. Perhaps you 
have much more highly developed systems and don't 
need this material. However, if you do need it, we will be 
glad to send it to you at no cost, except stamps. Address 
your request to: 

"A & S" 
the National Professional Photographer 
152 West Wisconsin Avenue 
Milwaukee 3, Wisconsin 

Simply say, "Send me the plans sheets." Include a 10-
cent stamp. (This stuff is bulky.) By return mail, you'll 
get your order. We know this material can  be use ful. It has 
been utilized by some very successful studio operations. 
Now— get that request off today before you move from your 
desk! It might take you three minutes — and it might mean 
the start toward a lot more money for you and your family! 
This introductory comment on A & S needs a little 

summary. 
What is the purpose of this section? 
(I) To provide suggestions for the promotion and 

selling of your studio and your photography; (2) to pass 
along tried and proved A & S methods and procedures; 
(3) to offer advertising materials. 
In brief, to provide information and services that will 

help your business. 
Our first suggestions are: (1) make up your mind defi-

nitely and without reservation that advertising, selling and 
promotion are vital necessities of business life; (2) set 

aside a day or part of a day regularly each week to devote 
to this vital function; (3) start a loose-leaf notebook of 
A & S material — put this section in it monthly and helpful 
information from other sources; (4) get your objectives, 
sales goals and plans down on paper. If you don't have 
"plans" forms, send for them today. The address and in-
formation on how to get them free is given above; (5 ) 
decide to act now, tomorrow usually means never. 
A & S is written and edited by the advertising agency 

of the PP of A. Our assignment is to provide the best 
possible promotional and selling information for the bene-
fit of all members. This assignment was authorized by the 
Board of Directors as another expanded service for 1963. 
It will be our continuing purpose to carry out this 

assignment. We welcome your suggestions and your re-
quests for information any time. Write to A & S, the Na-
tional Professional Photographer, 152 West Wisconsin 
Avenue, Milwaukee 3, Wisconsin. 
How about those "plans sheets" ? Have you just ad-

dressed the letter requesting them? 

n e w s 

0 9 0 7 AGES newspaper ads, billboard posters and all 
other advertising and promotional materials are now avail-
able to all PP of A members in good standing for use in 
advertising children's portraiture. New materials just re-
leased by PP of A complement the 7 AGES program to give 
every portrait member access to a well-rounded campaign 
of quality materials for every type of portraiture and every 
season of the year. Order forms and descriptions of all 
items are available on request from PP of A. 

• • • Motion Picture theater screen advertising continues to 
be one of the most popular media for 7 AGES advertisers. Cost 
information for individual markets may be obtained by writing to 
this publication. Four 35mm color films produced by PP of A are 
available for use by active members. 

a a a This column continues to receive enthusiastic reports of 
activities from many of the original subscribers to the 7 AGES 
program, many sending in suggestions and ideas for new ways 
to promote it. All suggestions are welcome and are investigated 
for practicability, often resulting in excellent publicity possibilities. 

a a In Houston, Paul Gittings contacted a balloon manufac-
turer and had 7 AGES balloons printed for use in his studios. 
Inexpensive but highly effective, the balloons inflate to approxi-
mately nine inches in diameter, are white with the black and gol d 
7 AGES logo silk-screened on two sides. 
These would be excellent items for studio give-away or in-

terior and exterior display, particularly on the occasions of "Tots 
Day" specials or openings of new children's studios. Interested 
parties may write this column for cost information. 

a a a Also in Houston, to announce that studio's 7 AGES 
Portfolio plan, Gittings printed a brochure of explanation con-
taining excellent selling copy. A sampling follows: 
"Forty years of professional experience in the photography 

of children have proven one inescapable fact . . . that parents 
treasure a superior photographic record of their children more 
than any worldly possession. Inevitably those who adopt a cheap 
substitute for the sake of economy, are heartsick in later years, 
when cost becomes a less important factor. Almost always, they 
would pay any amount to go back and recapture the early years 
in fine portraiture." 
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KODAK PRO M OTES 

PROFESSIONAL PORTRAITS 

VIA RADI O AND TELEVISION 

R ADIO AND TELEVISION stations in 42 states broadcast news fea-
tures on professional portrait photography last year, thanks 

to Eastman Kodak and its advertising agency, the J. Walter 
Thompson Company. 
Two television features and six radio programs on a variety 

of subjects were prepared and distributed to stations throughout 
the nation. Enthusiastic acceptance and use of the material from 
the nation's broadcasters made the efforts seem worthwhile. 
"Sounds so, so interesting" a TV personality from Youngs-

town, Ohio, enthused about "Picture Bare Walls with Photos," 
a television feature. 
"A good feature" is the comment that puffed up to Rochester 

from the tobacco town of Durham. "Sounds good!" Cedar Rapids, 
Iowa, exclaimed across the plains while in Aberdeen, S. D., a 
telecaster declared "Script and slides are excellent." 
"Picture Bare Walls ..." is illustrated with six black-and-

white slides of beautiful rooms featuring portrait photographs 
as an important part of the interior decoration. 
It was used by 58 telecasters including eight in the top 25 

market areas — Seattle, New York City, Cleveland, Charlotte, 
Detroit, Pittsburgh, Washington and Kansas City. 

PORTRAITS FOR GIFTS AND CARDS 

"Design a Portrait Photography Panel" was a Christmas fea-
ture for television promoting portrait photographs for gifts 
and cards. 
Released in late October, the script said, "Today I'd like to 

show you a discovery of mine — a very special kind of greeting. 
It's an elegant-looking card that's really exceptional because — 
look what's inside. A professional photograph that has two very 
important built-in advantages. 
"First of all the photograph is taken by a professional, so you 

know it's top quality. You'll, be proud to send it and after the 
( Turn to page 58 ) 

Slides which accompanied the Kodak television script, 
"Picture Bare Wells," show ways to decorate with por-
trait photographs. The script says, "These cute children 
are an example. Don't their photographs remind you of 
oil paintings you've seen in museums? Today we all can 
go to photography studios and have our portraits made." 

The script goes on to say, "Here's another solution. Isn't 
it a beautiful room? This housewife combined two wall 
plaques with portrait photographs of assorted sixes." 

Photographs on this page are from "Picture Bare Walls 
with Photos," a television script prepared by Eastman Ko-
dak which offers constructive help. "If your arrangement 
gets complicated, here's what you do: Spread everything 
on brown paper in front of the wall to be covered. Shove 
everything around on the paper. When you get the arrange-
ment you want trace around each item. Then tape the 
paper to the wall and you have a ready-made pattern 
for driving picture-hangers." The script with slides was 
telecast over 58 stations throughout the United States. 
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THE MARGIN of profit in today's bridal and wedding 
photography may be increased by a careful survey of 

two factors: time well utilized, and careful "extra effort" 
jelling and handling of the customer. Any applied psy-
chology (gimmicks as I choose to call them), which will 
save minutes or hours of time, or assist in making a sale, 
or increasing the size of an order, will garner greater gross 

for your studio and that means PROFIT. 
At our studio, it is the use of these gimmicks (some al-

most insignificant), that has given us this extra margin 
of profit. Some are used in preliminary talks with the bride, 
others when final wedding plans are discussed, and still 

others are used in the cameraroom, the selling lounge, or 
on location when wedding assignments are taken. 

BENEFIT THE CLIENTS 

Perhaps a few of these ideas will fit into your opera-

tion and garner greater gross for your studio. The most 
effective gimmick of all is never to refer to time saved for 
you, the photographer, but rather have a good reason why 
every gimmick you use will benefit the clients, either saving 
them time, making their pictures better, or easing the strain 
of an already nervous wedding day. I believe that this is the 

primary secret of the successful gimmick. Let them think 
you are doing it for them and keep your own scheduling 
and time waste problems to yourself. 

How many times have you heard a prospective bride, 

on entering the studio, say, "I want to find out how much 
Wedding pictures cost?" The gimmick here is to get her 
mind off cost by a simple reply such as, "I'll be glad to 
show you our pictures and discuss prices but first let me 
check the appointment book to see if we can handle your 
wedding photography." Even if that date and hour is free 
in the appointment book, we ask questions concerning the 

•624 R'ubingtow St., Meadrdfe. P.eKa. 

Gi m micks 

Garner 

Greater Gross 

by Bob Pease" 

ceremony, breakfast, and reception before telling the pros-
pect we think it can be worked in without conflict. The 
samples are then shown and reference to cost is avoided 
until the sales talk has been completed. The initial cost 
question has now become far less important, and if the 
appointment book had shown a conflicting assignment, 
valuable time used in showing the pictures would have 

been saved. 
We try to find out from each bride just who might have 

been helpful in sending her to our studio and this is ac-
knowledged by a personal thank you note and a credit 
certificate in the value of $5. This has helped to boost our 

baby portraiture tremendously. 
We have found direct mail to be our best method of 

advertising for bridal and candid photography and we still 
get excellent results with our booklet "For the Bride," 
which was covered in the March 1957 National Photogra-
pher. We now use follow-up letters in our highly competi-
tive wedding area and have found that printing them on 
colored, cartoon-type stationery has greatly helped in eye 

appeal and impact. 

CO MPARE ALBU MS 

In showing our line of wedding albums, we often place 
an extra page or two in the more expensive models. How-
ever, we are careful not to describe one album as heavier or 
better in construction than another. This often influences 
their decision to buy the higher priced albums. 

For those who provide a selection of albums varying in 
price, a useful gimmick can be the names applied to the 
different price ranges. Economy is a word which the buy-

ing public is looking for today but seldom purchase if 
they are shown quality items to compare with the econ-

omy edition. 
We have found the usage of "Economy" applied to our 

least expensive albums, "Deluxe" to describe the medium 
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range albums and "Prestige" as applied to the highest 
priced albums will result in the sale of the better quality 
items. This idea most certainly is not new in merchandising, 
being used in every field from autos to hot dogs, but pho-
tographers have been reluctant to adopt even this time-
proved gimmick. 
A check list of candid picture possibilities is furnished 

to each bride and space is provided at the bottom for 
names, addresses, phone numbers, clergyman's name, etc., 
thus saving time in securing all this information by ques-
tioning the bride and recording the data. 
When a wedding is booked and a pre-bridal appoint-

ment made, the bride is given an appointment card show-
ing day, date and time. Things often forgotten are jotted 
down to help remind her. This gimmick has saved literally 
hours of delay waiting for someone to bring a forgotten 
crinoline, shoes, jewelry or gloves to the studio so the sit-
ting may proceed. 
If a pre-bridal appointment is booked more than two 

weeks in advance, the client is sent a verification note about 
the appointment time. Many times we've heard the state-
ment, "Gee I'm glad you sent that note to remind me. I 
thought my appointment was for two o'clock instead of one-
thirty." As can be imagined, this one has been a real 
time saver. 

REQUESTS FROM BRIDE 

If difficulties are expected from too many relatives 
taking pictures at a certain wedding or church, our solution 
is to talk the problem over with the bride ahead of time 
and suggest that she ask them to wait or curtail their picture 
taking. It is surprising how they will respond when the 
bride makes the request rather than the photographer. 
During the final discussion of wedding plans, we ask 

the bride whether she would prefer the picture of the gifts, 
the rice, or tossing the bouquet to close out her album. 
This nearly always results in a choice and avoids the request 
for a going-away picture, which would have to be taken 
hours later after clothes are changed. 
When the going-away picture cannot be avoided, we 

either charge extra for the photographer's time or suggest 
that the couple phone when leaving home and drive by 
the studio, where a picture can be taken either in or be-

Below: Film safe of 3/4 " plywood con-
sists of one box which holds hanger rack 
and nests inside a second box mount-
ed on the wall, forming a light-tight 
unit. Boxes were coated inside and out 
with black dulling lacquer. Safety was 
tested by flashing a speedlight outside 
and then developing film which had 
been stored inside. Right: Stoboflash 
head mounted on Crown Graphic us-
ing the Leica pan head provides flexi-
bility of adjustment for the flash head 
and positive locking after positioning. 

side the car. Either a strong flash to give a night effect or 
a wide open lens to blur the background may be employed 
to eliminate the unfamiliar surroundings. 
If you are equipped to take semi-formal group pic-

tures in the church immediately following the receiving line 
and before the rice, you will eliminate most of the camera 
bugs, as they will have gone through the receiving line and 
be waiting outside for the rice picture. A gimmick useful 
in setting this up is to mention the possibility of damaging 
gowns or flowers when running through the rice, as well 
as the appearance of rice in the couple's hair before the 
pictures are made. 

EXTRA MECHANISM 

Sufficient Grafmatic film holders are excellent to help 
speed up candid and semi-formal picture taking. Users of 
roll-film backs, for either color or black-and-white, should 
invest in an extra roll and wind mechanism (about half 
the cost of another roll back), which can be carried — 
loaded — in the pocket for a quick change. Here the bulky 
part of the mechanism remains on the camera and the two 
internal parts are exchanged. 
A slave-type speedlight can sometimes be a useful gim-

mick when taking semi-formal pictures in a church. Ask 
the shutterbugs not to flash as they will trigger your slave 
and it might effect their exposure. That almost always stops 
them, as they seldom care about you or your pictures but 
won't take a chance on risking their own snapshots. 
When taking group pictures in the church before the 

rice, the time saving gimmick is to first arrange the bride 
and groom carefully, then bring in the best man and maid 
of honor for that pose, add the bridesmaids and ushers for 
the next pose and then substitute the parents for the wed. 
ding party members — all without giving the bride or 
groom the opportunity to move out of position and cause 
delay. If carefully arranged, the bride may be left in the 
same position for a full-length and close-up pose merely 
by moving around with the camera to get different angles 
rather than moving the bride and disarranging her gown. 
In the event that relatives and friends of the bride 

delay the wedding party inside the church for snapshots, 
guests waiting outside to throw rice can become very im-
patient. Such wrath, if directed at the professional pho. 

Right: Increased 
versatility is ob-
tained with the 
Graphic Roll 
Holder when an 
extra inner mech-
anism is kept 
loaded and ready 
for quick change. 

3 0  se vru.rs 
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Above: Extra sep-
tums for the 
Grafmatic hold-
ers are inexpen-
sive. Up to 30 
will fit into 100-
sheet 4x5 film 
box, which —for 
added safety — 
may be placed in 
an empty 5x7 
box used for film. 
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Kodak's publicity efforts in newspapers and magazines were su pplemen ted by ra dio an d tele-
vision activity in 1962. Dots show cities of the U. S. where broadcasts were seen and heard. 

PORTRAI'T'S from page 55 

holidays, your friends can remove it .. . 
have it framed . . . and display it in a 
clever wall arrangement that can be en. 
joyed year-round." 

The script also promoted large portrait 
photographs as gifts. 

Kodak's 1962 series of "on the air" pro-
motions also included six radio scripts 
and a taped radio interview. The six radio 
scripts went to stations in 115 major mar-
ket areas. The first two, "Shutters Click 
(Camera, That Is) over Popular Valentine 
Custom" and "Valentine Customs Have 
Photo-Finish" were New Year's offerings 
timed to propel the public into studios for 

Valentine portraits. Housewives got the 
message from 63 stations. 
On April 1 another script — "A Gift 

Grandmother Will  Cherish" —  started 
reminding parents to have children photo-
graphed for Mother's Day. The script was 
used by 39 broadcasters, eight of whom 
are in the country's top 25 market areas 
including Detroit, Boston, Pittsburgh, Cleve-
land, St. Paul, Cincinnati, Portland, Ore., 
and Atlanta. 
For Father's Day a script was released 

titled, with mock seriousness, "Let's All 
Hang the Family on Father's Day." The 
script explained — "portrait photographs 
of the family, that is" — and then sug-
gested attractive ways to display them in 
the home. 
A fifth script, "Create Your Own Jap. 

anese Scroll," was released in September. 
Timed for the fall housecleaning season, 
it told how to decorate the home and glorify 
the family at the same time. 
Rounding out the radio schedule was a 

sixth script titled, "Your Portrait Photog-
rapher Has Cards That Click" and released 
in time for the Christmas season. The script 
promotes portrait photographs for greeting 
cards and gifts. 
The final area in which the Company pro-

moted portrait photography editorially on 
the air was a five-minute taped interview 
with Fabian Bachrach, who photographed 
President Kennedy with his Cabinet. It was 
used by 43 stations including ten in the 
25 top metropolitan markets: New York, 
Detroit, Washington,  Baltimore, Minne-
apolis, Seattle, Houston, Portland, Atlanta 
and Denver. 

tographer, can damage his reputation and 
future business. The gimmick we have de-
veloped to overcome this problem is to 
make our exposures as rapidly as possible, 
asking the others to wait until we finish 
before taking their and then immediately 
move outside in full view of the waiting 
guests so they will know that we aren't 
responsible for the added delay. 
Many times on a wedding assignment a 

photographer will be asked to take extra 
pictures of the guests, flower girl and ring 
bearer even though experience has shown 
that these pictures are difficult to sell, and 
harder yet to collect for, from people liv-
ing in distant cities. Our gimmick here is 
the use of an on-the-spot receipt which 
doubles as an order, a receipt and a mailing 
label. We charge and collect for the picture 
at the time it is taken with the understand-
ing money can be returned if not satisfactory, 
and we explain that the mailing label will 
be used to refund their money in the event 
we do not consider the negative satisfactory. 
This has resulted in definite increased rev-
enue with a minimum of expense and risk 
involved. It has proved exceptionally help-
ful when doing weddings in color where 
one might hesitate to speculate freely with 
the higher cost color materials. 

Sample Portraits 

Speculation portraits of the bride will 
appear to have greater value if they are 
made for some purpose other than just in 
the hope they can be sold to the bride or 
her parents. Our gimmick here has been to 
make the oil portraits or waY size prints 
because we needed new samples, because 

we thought she was a very attractive bride 
or because we are planning a display at the 
local bank in the near future. This ap-
proach attaches even greater value to the 
portraits and puts the client in the position 
of asking if she can buy them rather than 
our having to ask her to buy. 
If such a portrait is purchased we do not 

re-make it for display purposes but ask to 
borrow it for our next bank display or pub. 
lic showing. Many times a portrait will be 
readily loaned for such a display while it is 
being paid for on the credit plan for even-
tual use as a Christmas, or other occa-
sion, gift. 
There are a number of photographic tools 

that can be "gimmicked" to save valuable 
time. If equipped with the Grafmatic-type 
film holders, the photographer may pur-
chase extra septums which can be loaded 
ahead of time. A quick stop in the dark-
room between assignments will find him 
immediately prepared for the next assign. 

Light stand, uni-pod make height adjustment 
easy. Rubber cane tip prevents slipping, etc. 

ment with freshly loaded film. When the 
number of Grafmatic holders or regular 
double holders is limited, their usage can 
be doubled and sometimes tripled with a 
film "safe" in the darkroom where ex-
posed film can be stored without develop-
ment but freeing the holders for re-loading 
and extra duty. 
With today's faster films, existing light 

photography in the church is easily done 
and helps to make the professional's prints 
stand out in quality when compared to the 
efforts of most amateurs. A small compact 
uni-pod has proved invaluable for steadying 
the camera for exposures as slow as 1/lo 
second. The accumulated parts drawer in 
most any studio will provide all that is 
necessary for adapting an old light stand 
section or a length of electric conduit 
quickly to the camera base. Rubber crutch 
or cane tip, available at any drugstore, will 
prevent scratching and noise in the church.* 
One of the small ball and socket pan 

heads sold for use with small cameras can 
be used for mounting the flash head of a 
speedlight on the press camera. A quick 
adjustment converts the flash to a bounce 
position and provides another gimmick 
which will improve the quality of our pro-
fessional candids over those done by the 
amateur. 
If we, as professional photographers, 

would study the application of psychology 
(I still prefer — gimmicks) to handling, 
selling and serving our customers better, we 
would be certain to benefit collectively and 
individually and at the same time garner 
greater gross for our studio, be it small 
or large. 
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even an ostrich 

knows when to lift 

his head from the sand! 

DAN J. FAGER, M.PHOTOG. 

When in business for profit, you can't afford to hide from potential buyers. 

reserve '63 - '64 Directory space NO W! 
Bring your qualifications, facilities and talents to the attention of thousands of pho-

tography buyers who do long-distance buying each year from the pages of the Di-
rectory of Professional Photography, the nation's only guide to the purchase of qual-

ity professional photography. You can make an impression on them with your own 

individual display advertisement, year 'round selling for the low cost of one inser-

tion in the Directory. 

Send for Directory information TODAY and make a sound advertising investment. 

The low rates will surprise you. 

More than 13,000 Directories are mailed annually to purchasers of photog-
raphy — advertising agencies, publications, interior decorators, trade 

associations, industry and government. 

PROFESSIONAL PHOTOGRAPHERS  OF A MERICA, INC. 
152 West Wisconsin Avenue  • Milwaukee 3, Wisconsin 

'w- 1963-1964 
DIRECTORY 

■OF PROFESSIONAL 
PHOTOGRAPHY 
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ARKAY FOR 

PRINT 
WASHING 

1620 Loadmaster 
For fast, thorough production washing at 
minimum cost. Completely water powered. 
No electric bill. No mechanical parts to 
break down. No maintenance costs. Constant 
rotation of perforated cylinder drum elimi-
nates matting of prints to each other or to 
the side of the drum. 

Selfdraining. Splash guard. Size 211/4"x15" and 
13" deep. Cap. 10 gallons; 6 changes per hour. 
Connects to any faucet. Has intake, drain and 
overflow hoses. Holds 75 S.W. 8"x10" prints, 35 
11  4'' or several 16"00". Price $98.50. 

PRINT 
DRYING 

A 25 Professional 
48 8"x10" prints per hour. Guaranteed uni-
form heat, within 5° at any two points, over 
entire surface of chrome plated platen. Pre-
shrunk canvas apron insures excellent tension. 
These two important features preven t buc k-
ling; give smooth, flat, true-to-tone color or 
b8w prints, in 5 to 8 minutes after process-
ing. Quick-acting thermostat controls wide 
temperature range essential for drying dif-
ferent weight papers. 

Turn out volume production w;th two or more. 
Drying area up to 191/2"x246/4' Price $56.95. Other 
m seller models available. 

Send for complete darkroom equipment catalog. 

a r K a y 

CORPORATION 

N-2 
Subsidiary of W. A. Brown Co. 
228 South First St., Milwaukee 4, Wis. 

A 
C RITI CI S M 

CRITICAL ANALYSIS 

ANOTE FROM the editor said this picture was sent in by 
an unknown maker, so if I didn't want to criticize it 

for publication to destroy it as they had no way of returning 
it to the sender. However, I welcome the opportunity of 
commenting on it as an outstanding example of faulty 
arrangement and poor photographic technique. 
One of the fundamental rules of group arrangement is 

to avoid the placement of heads on the same horizontal or 
vertical line. Here we have the heads of the father and son 
side by side in the same horizontal line and the mother — a 
very important member of a family — stuck into the lower 
part of the picture almost as an afterthotight. This arrange-
ment is an inverted isosceles triangle and is unstable be-
cause it has no base. The easiest group arrangement and 
the one most often used is some kind of triangle. 
The remedy here is simple: Turn the mother around so 

she is facing toward the left of the group and have her sit 
on a stool or small chair four to six inches higher than 
this one, let father sit on a stool that is a little higher than 
hers and have him straddle the stool so that his right leg 
is behind mother's chair and his left leg is on the side of 
her chair toward the camera; this will bring his head a 
little higher than hers and to the right of the group. The 
boy stands in about the same position he has now but his 
shoulders should be turned so he is facing more toward 
his father. All three faces should be turned slightly toward 
the camera. This arrangement makes a triangle group that 
is balanced and mere interesting and each member of the 
family is equally important. 
Technically the lighting is the most glaring fault for 

there is no separation between the mother's hair and the 
dark coats, and the light is not evenly distributed —too 
strong on the father and too weak on the mother —and 
the lack of a top light has resulted in lack of detail in the 
hair of all three subjects.  A 

't 
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T HE ORIGINAL EDITION of Walker Evans: 
American Photographs was published in 

1938 in conjunction with an exhibition of 
Evans' work, the first one-man photography 
show ever presented at New York's Mu-
seum of Modern Art. 
A selection of his photographs in the 

Museum collection was on view last summer 
to mark publication of the new edition of 
the book, published by the Museum. 
The 87 photographs cover the years 1928 

to 1937, the era that included Roy Stryker's 
historic photographic project for the Farm 
Security Administration. Subjects include a 
tenant farmer's family singing hymns, a girl 
in Fulton Street, a coal dock worker, car-
lined main streets, wood gothic houses, 
churches and roadside stands. 
"These photographs seem even more im-

portant now, when the period out of which 
they arose can be seen in historical per-
spective," observes Monroe Wheeler, direc-
tor of exhibitions and publications at the 
Museum, in the book's foreword. 
Lincoln Kirstein, in a stimulating and in-

formative nine-page essay on photography's 
goals and of Mr. Evans' work in particular, 
says: 
"In Evans' pictures of temples or shelters 

the presence or absence of the people who 
created them is the most important thing. 
The structures are social rather than artistic 
monuments. The photographs are•social doc-
uments. In choosing as his subject matter 
disintegration and its contrasts, he has man-
aged to elevate fortuitous accidents of juxta-
position into ordained design... . 
"The most characteristic single feature of 

Evans' work is its purity, or even its puri-
tanism. It is 'straight' photography not only 
in technique but in the rigorous directness 
of its way of looking. All through the pic-
tures in this book you will search in vain 
for an angle-shot. Every object is regarded 
head-on with the unsparing frankness of a 
Russian ikon or a Flemish portrait. The 
facts pile up with the prints... . 
"Other photographers have made famous 

single photographs or are well employed 
turning out a certain style of photographic 
product. They work on in a rather ambigu-
ous position, having created a salable com-
modity which may be useful for a time. But 
they are always in danger of supersession. 
A batch of younger photographers, usually 
their darkroom assistants, is always just 
around the corner, ready to do the new job 
for less cash. Just as with automobiles, the 
style-turnover is rapid and the old dogs can't 

GIRL IN FULTON STREET, New fork, 1929 WOODEN CHURCH, South Carolina, 1936 

Waller H;vans� 

APPLKATIONS 
TARS TOR ROAD TEST 

LICENSE PHOTO STUDIO, New York, 1934 

A MERICAN 

PHOTOGRAPHS 

seem to learn new tricks. Among the many 
practitioners, Evans is one of the few who 
continues to proceed, enlarging not only his 
technical apparatus but his historian's view 
of society." 
Jacob Deschin of The New York Times 

summed it up this way: "Only Walker Ev-
ans' subjects are old-fashioned; his attitude 
as a photographer is basic to the medium." 

.1•h 

WOODEN GOTHIC HOUSE NEAR NYACK, New V k, 1931 

Evans was born in St. Louis in 1903. One 
of the few photographers who is also a 
writer, he covered art and film for Time 
during the 40s. In 1941 he collaborated 
with James Agee on "Let Us Now Praise 
Famous Men." For the past 16 years he has 
been associated with Fortune magazine. He 
is currently on leave to work on a grant 
from the Carnegie Corporation. 

FASHION from page 23 
two most popular shades and the darkest 
shade made. The darkest shade will be used 
for customers with a dark tan, to cover 
men's beards and for shading. (More about 
shading in next month's column.) 
Here are several precautions about the le-

gal aspects of using cosmetics in our studios: 

1—Have the customer bring her own base 
if you know it is the right type for 
photography. 

2—Before the customer uses studio make-up 
inquire as to whether she has any skin 
allergies. If she does, have her use her 
own make-up under your supervision. 

3—Have the customer apply as much of 
her own make-up as possible at all 
times. Most laws concern the applica. 
tion of make-up rather than the sup. 
ply of it. 

4—Serve a portion of make-up on a square 
of waxed paper or clean dish using 
wooden spatulas. Even pancake can be 
scraped off the cake and used with 
damp cotton from the dish. This way the 
customer never comes in contact with 
the original container. 

5—Use an attractive. salt shaker for pow-
der. Use cotton or the customer's own 
puff to apply. 

6—If you touch up the make-up yourself 

be sure the customer knows you have 
just washed your hands. 

7—If you have any doubts about the le. 
gality of using make-up in your stu-
dio, check with the health authorities of 
your state. 

Most photographers are using and supply-
ing make-up today and as yet I have never 
heard of any legal difficulties. 
The proper use of foundation can com-

pletely eliminate the need for smoothing the 
skin with negative retouching. Since make-
up is much faster than retouching this helps 
costs, improves our public relations and 
gives our proofs and finished portraits more 
character. 
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Reader who have suggestions for 
future columns, or subiects they 
think will interest photographers in 
industry, are invited to contact Mr. 
Jowise at 3184 Lucas Dr., Lafay-
ette, California. 

I I1AD INTENDED to finish the dis-
cussion of perspective we have 

been involved with for the last 
couple of issues, but I can't. There 
just Isn't room for the three pic-
tures to the right and these com-
ments, as well as a few words on 
the transparency projection situa-
tion. We will conclude next month, 
however, and get onto some other 
kick for awhile. 
Figures 1 and 2 and 3 run from 

top to bottom at the right; 1 and 2 
are made from negatives exposed 
at two different camera positions, 
using the same lens for both. Com-
pare the sizes of distant objects in 
the two figures. There is not much 
difference. For instance, the dis-
tance between the trees on top of 
the distant hill, and the height of 
the not-so-distant fence remain very 
nearly the same in both pictures. 
A comparison of near objects, 

the height of the door for instance, 
at the left in Figure 2 and to the 
right of center in Figure 1, indi-
cates a clear difference. The close-
up viewpoint of Figure 2 has in-
creased the apparent door height by 
a factor of almost three times. 
Both of these pictures are ac-

ceptable representations of the scene 
despite the similarities and differ-
ences just noted because the eye 
has clear evidence of the change of 
camera position from the one to 
the other. 
Now consider Figure 3, which is 

a section of Figure 1, so enlarged 
and cropped as to make the corre-
sponding upright post (directly un-
der the roof-top floodlight) the 
same size and in the same loca-
tion in both Figure 2 and 3. When 
viewed at identical viewing dis-
tances, Figure 3 now suffers from 

the industrial page 

by Peter Jouise 

"telephoto distortion." Note that 
this is not exactly the perspective 
relationship that would have ex-
isted for a telephoto lens in the po-
sition of the lens of Figure 1, but 
it does closely approximate such a 
relationship. 
Conversely, if we say that Figure 

3 demonstrates the "correct" geo-
metrical relationships between the 
objects photographed, then we are 
likely to claim that Figure 2 dis-
plays "wide-angle distortion." This 
statement is as false as that in the 
preceding paragraph concerning 
"telephoto distortion." 
Obviously, you, the viewer, do 

not know which of all possibilities 
(enlargements and cropings) that 
I, the photographer, can present 
to you is/are correct. In fact, be-
cause I cannot control the distance 
at which you will view the print, it 
is unlikely that by chance you will 
view it as it should be for correct 
perspective. 
I could attach "instructions for 

the viewer" to each print but this 
is obviously impractical. Finally, I 
must resort to indirect control. As 
indicated earlier, the photographer 
controls print size. He must remem-
ber that the normal minimum view-
ing distance is about ten inches. 
But as the print gets bigger than 
8x10, just so, normal viewing dis-
tance increases in proportion. When 
it is possible, then, the photogra-
pher can "force" viewing from the 
proper distance for perspective by 
setting the appropriate size for 
his print. 
In the case of prints to be in-

cluded in reports, magazines, and 
other media suitable for reading, 
he can normally expect a set view-
ing distance of 10.12 inches, and 
can print for this accordingly. 
In working for correct perspec-

tive presentation, if this is of in-
terest to you, it is necessary to pre-
plan. Camera viewpoint and lens 
focal length do not just happen. 
You choose them. 

FIGURE I 

FIGURE 

FIGURE 3 

PP of A 72nd INTERNATIONAL EXPOSITION OF PROFESSIONAL PHOTOGRAPHY and 

11th NATIONAL INDUSTRIAL PHOTOGRAPHIC CONFERENCE JULY 21 -26, 1963 
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GOWLANDFLEX 
IMPORTANT NE WS! 

PETER GOWLAND 
GL. 4-7867 

• 4xS-5x7 sixes 
70-90mm Backs 

• Gives you large 
film quality 
with a candid 
approach 

• Parallax 
Correction 

• Interchangeable 
Lens 

• 4x5 Revolving 
Back 

LIGHT WEIGHT  ONLY  7-lb, 

609 Hightree Rd., Santa Monica, Calif. 

MEMBERSHIP REPORT 
December — 60/Total for Year — 1,298 
The list below indicates the number of 

PP of A membership applications received 
from each state, Canadian province, and 

country, during the month of December, 

and total for the year 1962 (in parenthesis). 
Code after address is as follows:  (A-P) 
Active Portrait, (A-C) Active Commercial, 
(1) Industrial,  (A)  Associate, and  (S) 
Service. Name at end of line in, italics is 
that of sponsor. 

Alabomo -1 (12) 
Kirk, Sidney J . . Sr., 3203 Cerro Vista St., S.W., 
Huntsville (1) J. D. Clayton 

Alaska —O —(14) 
Arizona -0 (10) 
Arkansas-1 (6) 
Jordon, Davie, Ben Red Studio, 205 Main St., 
Little Rock (A) Greer H. Lile 

California -2 (122) 
Miller, Mervil B., Police Dept., 11330 Bullis Rd., 
Lynwood (1) 

Rosenthal. Ian J , Brooks Inst. of Photography. 
2190 Aiston Rd., Santa Barbara (A) E. lnuaon 

Colorado -0 (20) 
Connecticut -1 (9) 
Guliano, Patrick J., Norman Gray Associates, 
104 Lincoln Ave., Stamford (A) 

Delaware--O (5) 
District of Columbia -0 (7) 
Florida -0 110 ) 
Georgla, O (17) 
Hawaii--O (6) 
Idaho —O (1 ) 
I111nois -1 ( 122 ) 
Landon, Frederick J., Countryside Studio, R.P.D. 
No. 3, Jerseyville (A-P) 

Indianta--3 (33) 
Frank, Erwin H., Jr., 7105 Montana Ave., Ham-
mond (A) 

Mergl, David W., Edward Valves, Inc., 1200 
W. 145th Ave., East Chicago (1) 

Stanchik, George U., American Oil Co., 2500 New 
York Ave., Whiting (1) Wayne Roberti 

Iowa -1 (29) 
Aibaugh, James R., Aibaugh Studio, 105 F. Main, 
Anamosa (A-P) 

Kansas -0 (13) 
Kentucky -1 (13 ) 
Earls, Bruce L., Dept. of Highways, Frankfort 
(1) John J. Dunlap 

Loulsiona-1 (20) 
Skipworth, Paul, Cowen Studio, Inc., 1305 Cen-
tenary Blvd., Shreveport (A) W. R. Comen 

Maine-1 (10) 
Richardson, Don J., 45 Exchange St., Portland 
(A-C ) 

Maryland -0 (18) 
Massachusetts-1 (36) 
Field, Ellis, Photography by Ellis Field, 1693 
Beacon St., Brookline (A-P) 

Michigan--0 (46) 
Minnesota-1 (15 ) 
Mork. C. R., Taprell Loomis, Inc., 4225 W. 
44Eh St., Minneapolis (A) 

Mississippi -0 (7) 
Missouri -1 (35) 
Fenimore, Carol, 2834 Darwin Cr., Normandy 
(S) Joe S. Brown 

Montana--O (2) 
Nebraska-1 (18) 
Schmieding, Kenneth L., Sample Studio, 126 S. 
5th, Semard (A) Richard Sample 

Nevada -0 (1 ) 
New Hampshire-1 (S) 
Dcsrosiers, Robert, House of Photography. 377 
Main St., Somersworth (A) F. J. Srdliran 

• Will take 
Standard Cut 
Film Holders 

• Write for 
Detailed 
Literature 

New Jersey -3 (38) 
Farris, Edmund, Studio 17 Photographers,  17 
Stanworth Rd., Franklin Park (A-P) 

Lau, Richard E., Bergen County Sheriff's Office, 
Court St., Hackensack (A) George Egle) 

Mallas, Mary A., 12 Ridge Rd., West Orange 
(A) William Afallas 

New Mexico -0 (13 ) 
New York -2 93) 
Dassa, Isaac, 1273 E. 87th St., Brooklyn (A) 
Alike Q 

Sempprmi, Mary, Dino Studio. 80-06 Baxter Ave., 
F.Imhurs[ (A 1 Din, 1 Semprini 

North Carolina-0 (10) 
North Dakota- 0 (4) 
Ohio  —4 (58) 
Charlton, V. Bruce, The Warner P. Simpson Co., 
873 Williams Ave., Columbus (A-C) 

Mott, David B., Mott's Photos, 38 N. Miami, 
West Milton (A) Part Cromer 

Sheldon, Kam, 4166 Bayard, South Euclid (A) 
Don Smith 

Vinson, Edward W., 805 Lorain St., Toledo (A) 
Oklahoma -4 (16) 
Butler, Corwin. Butler Studio, 125 Enluw, Black-
well (A-P) Ken Canon 

Graham, Robert E., 4212 S.E. 24th, Del City 
(A-P) Ernie Curtis 

Moody, Harold L., Harold's Studio, 1314 W. 
Boyd, Norman (A) 

Pile, Donald G., Okla. Baptist U., Brotherhood 
Dorm., Shawnee (A) 

Oregon -0 (13 ) 
Pennsylvaola -4 (56) 
lleDomenic, Don, Jr., 640 Jefferson Rd., Pitts. 
burgh (A) 

Grant, R. James, 512 Layton Rd., Chinchilla 
(A) Don Smith 

Lechleimer, Francis K., Am  Inc., Prince St., 
Col. Park, Harrisburg (1) John A1onk 

Shearer, Glenn R., Shearers Photo Service, 5 
Railroad Ave., Mechanicsburg (A-P) 

Rhode Island -0 (3) 
South Carolina -0 (9) 
South Dakotc —1 (8 ) 
Christen, ChaTlcs If.,  Christen Studio, Main Ave., 
Lemmon (A-Pi O. Grererton 

Tennessee--O (21) 
Texas -14 (88) 
Carson, Co y, Memory Lane Studio, 621 W. 
15th St., Amarillo (A-P) Ken Carton 

Cooper, Helen L., Wm. Gary Studio,  10662 
Countess, Dallas (A) Ken Carron 

Gaulden, Katie M., Memory Lane Studio, 621 
W. 15th St., Amarillo (A) R. Wagner 

Gauss, Gene, Photos by Gauss, 137 Parkhouse, 
Dallas (A-C) Ken Carson 

Gonzalez, Achilles, Achilles Studio, 105 1/tt E. San 
Antonio, El Paso (A-P) 1. B. lindenrhal 

Hamilton, Ralph, Hamilton Studio, 69 Richardson, 
H1"S Village, Richardson (A-P) Ken Carson 

Hester, Walter A., Pope Photo Records. Inc., 217 
W. 6th Ave., Amarillo (A-C) Ray Wagner 

Jeffress, Madeline, Southwestern Public Service 
Co., 3rd & Polk St., Amarillo (1) Ray Wagnrr 

Keeling, Doyle li.. Provine Studio, 1509 Custcr, 
Odessa (S) 1. B. I-indenthal 

Ogle, Sylvia, 813 Keeler Ave., Dalhart (A-P) 
Schultz, Leslie, Jr., Associated Color Photography, 
336 Ridgemont, El Paso (A-P) 1. B. Lindertthal 

Stewart, Ed, Ed Stewart Photographic Associates, 
4916 Kelvin, Houston (A-C) Harper Lei per 

Thirman, Morris, Thirman Studio, 217 S. F.I Paso 
St., El Paso (A-C) 1. B. Lindenthal 

Wilson, Joyce, Wilson Photography, 110 N. Main, 
Lockney (A) 

Utah -1 (9) 
Vandygriff, James C., Biddulph-Stum Studio, 136 
W. Center, Provo (A-P) 

Vermont--O (14) 
Virginia -0 (17) 
Washington -2 (28) 
Lewis, Robert R., Lewis Photo, R.R. No. 1, Box 
307, Walla Walla (A-P) R. Hatch 

(Turn to page 73) 

The Only Meter 

Used By The Two Leading 
Photo Magazines* For Their 
Famous Test Reports 

on Strobes! 

THOMAS 
STROBEMETER 

tK  P t  limp  ac«  as Ed 

c 

• The ONLY electronic flash exposure 
meter that reads directly in f/stops, 

• The ONLY meter that has direct 
setting for all film speeds. 

• The ONLY meter that completely 
eliminates obsolete charts, tables, 
tape measures, intricate & time-con-
suming calculations. 

• ONLY one incident light reacting 
provides the exact f/stop for any 
tihn speed . .. instantly. 

P Unique expanded f/stop scale pro-
vides exposure reading to within 
1/8 of an f/stop. 

• Provides a perfect exposure every 
time ... for all emulsions, color or 
black & white. 
• Immediately indicates the relation-
ship between every light in the set 
... allows perfect lighting balance. 

• Complete and ready to use .. , no 
batteries needed, no additional ac-
cessories required. 

• World's simplest meter , .. just flash 
& read. 
• Always accurate, completely proven, 
completely reliable . . , in use 
throughout the world. 

Complete with leather case. $275.00 

thotms Is-trobelneter, /latent No. 
3,049,050 

'Popular Photography, U. S. Camera 

For Jurther information write, or call: 

T H O M A S INSTRU ME NT C O., INC. 
331 Park Avenue South. Ne w York 10, N. Y. 

Phone: Area Code 212  • SPring 7-0808 
Ca ble: Strob meter 
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STEPPING-STONE i0 
THE COUNTRY'S FOREMOST 

Photographic Illustrators 

Dare Cunningham, Feldkam; U:rlloy, Inc. 

Pohlman Studios 

PRINCIPLES OF 
COMMERCIAL PHOTOGRAPHY 

COMMERCIAL COURSE No. 1 

Tuition: $100  One Week 
Deposit: $25  June 30-July 6 

Whether you have a budding commercial studio in a large city or a 
combination studio in a small town, sound concepts of commercial 
photography as taught in this course can better qualify you to serve 
your clientele. Instructors have learned their subjects by actual experi-

ence in building successful businesses of their own. 

INSTRUCTORS: W. W. Carrier, Jr., M.Photog.; Gerhard Bakker, M.Photog., 
Milwaukee; Merle S. Deardorff, Cr.Photog., Chicago; Richard Atamian, M.Pho-
tog.; Leon Trice, Sr., M.Photog., New Orleans. 

ADVANCED 
COMMERCIAL PHOTOGRAPHY 

COMMERCIAL COURSE No. 2 

Tuition: $135  One Week 
Deposit: $25  June 23-29 

Here is a course that can help the estabilshed commercial photogra-
pher in all phases of his operation. Illustrative, industrial, architectural 

and product photography, food, highly polished objects and other 

difficult subjects are taught. Prerequisite: "General Commercial Pho-
tography," or a course similar to Commercial No. I. 

INSTRUCTORS: Arthur F. Pohlman, Cr.Photog.; Giovanni Suter, M.Photog.; 
Wesley Bowman, M.Photog.; Pierson Long; Date Cunningham. 

DIRECT COLOR IN 
COMMERCIAL PHOTOGRAPHY 

COMMERCIAL COURSE No. 3 

Tuition: $150  One Week 
Deposit: $25  August 18-24 

All-important co or theory, harmony and psychology are presented in 

practical terms. Advanced instruction in color photography of food, 
illustrative and architectural subjects, as well as general product pho-

tography, and special effects; latest techniques in processing color film 
and making prints. Prerequisite: "General Commercial Photography," 
or a course similar to Commercial No. I, or No. 2. 

INSTRUCTORS: L. P. Brand, M.Photog.; Ulric E. Meisel, M.Photog.; Wm. A. 
Reedy, Rochester, N. Y.; Wesley Bowman, M.Photog.; Myles DeRussy, M.Pho-
tog; Gerhard Bakker, M.Photog., Milwaukee. 
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PHOTOGRAPHERS WILL TEACH YOU! 
It 

0 

f 

a, 

Winona's faculty is a ''Who's Who" of the photo-

graphic industry. Moreover, the teacher-student 

relationship makes for ease of learning and rapid 

acquisition of practical experience. The new Winona 

curriculum offers every professional photographer 

an opportunity to improve his work. 

For complete listing of 1963 Courses, turn the page. 

Pierson Long, 

Chicago, studied at the Fred Archer School 
of Photography, Los Angeles. He is a photo 
graphic illustrator with Shigeta- Wright Assoc; 
aces Inc. Much of his work is used in national 
magazine advertising. His photographs have 
been hung by the PP of A. Artists Guild of 
Chicago, and St. Louis Art Directors Club. 

Wesley Bowman, M.Photog., 

Chicago, has operated a commercial-illustra. 
tive studio for over 30 years. He has won  rec . 
ogni tior from advertising and art director 
groups many times. He is currently experi-
menting in new dimensions in color photog. 
raphy. He has taught at Winona for several 
years. Mr. Bowman is Vice President of the 
PP of A. 

Dave Cunningham, 

Chicago, has contributed to the advertising 
campaigns of many nationally known compa 
nies for the past 15 years. He has won recogr: 
tion in exhibitions of advertising photograpr. 
sponsored by "Art Direction" magazine ar: 
Eastman Kodak Co. He is associated wit' 
Feldkamp-Malloy, Inc. 

L. P. Brand, M.Photog., 

Cincinnati, started in color photography in 
1930. He has produced color ads for many of 
the nationally known, big name advertisers. 
Mr. Brand has had as many as three colcr 
prints in the PP of A Loan Collection in 
single year. He has served as a print judo , 
for local as well as National conventions. 

Myles DeRussy, M.Photog., 

Chicago, studied at the New York Institute of 
Photography. He operated his own fashion 
studio in New York City; did a wide variety 
of work in his studio in New Orleans; was with 
Kranzten Studio in Chicago; and now operates 
his own studio doing illustrative and fashion 
photography. 

Myles DeRuJJy 

Ulric Meisel, M.Photog., 

came to Dallas in 1940 and did commercial 
photography as well as journalistic and archi-
tectural photography for various magazines. 
He operates a custom color lab and is a rec-
ognized authority on color photography and 
its applications. 

Giovanni Suter, M.Photog., 

with Hed6ch-Blessing,  Ltd., Chicago, works 
mainly in advertising and editorial illustration. 
Annually, his architectural work includes about 
a dozen cover pictures for mass circulation 
magazines in the farm and home category. He 
has been on the faculty at Winona for the 
past 20 years and is also a member of the 
Board of Trustees. 

Arthur E. Pohlman, Cr.Photog., 

of Pohlman Studios, Milwaukee, Wis., is one 
of the foremost authorities on commercial 
work in direct color. He is an inventive genius 
in the cameraroom. He operates one of the 
largest and busiest commercial studios in the 
Midwest. He is Treasurer of Winona and has 
served on the faculty for many years. 

Wm. W. Carrier, Jr., M.Photog., 

owner of Allied Photographic Illustrators in 
Memphis. Tenn.,  specializes in commercial, 
advertising  and  architectural  photography. 
He  became  an  instructor  for  commercial 
courses at Winona School in 1957. He has 
served on Commercial  Division committees 
for the PP of A and is a member of the 
Board of Directors. He has appeared on many 
convention programs. 

Richard Atamian, M.Photog., 

Saginaw, Mich., started his professional career 
in industrial photography. He produces adver. 
tising, industrial and architectural illustrations 
with emphasis on color, for some of the na-
tion's leading agencies. He is associated with 
Bradford, LaRiviere, Inc. 
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Official Application Form 

Please accept my application for the 
course (courses) I have checked: 

COMMERCIAL 
PRINCIPLES OF COMMERCIAL PHOTOGRAPHY 
Tuition $100  Deposit $25  June 30-July 6   
ADVANCED COMMERCIAL PHOTOGRAPHY' 
Tuition $135  Deposit $25  June 23-June 29 
DIRECT COLOR IN COMMERCIAL PHOTOGRAPHY' 
Tuition $150  Deposit $25  Aug. 18-Aug. 24   

INDUSTRIAL 
PHOTOGRAPHIC DEPARTMENT SUPERVISORS SEMINAR 
Tuition $125  Deposit $25  June 17-June 21 —  
INDUSTRIAL FILM WORKSHOP 
Tuition $100  Deposit $25  June 17-June 21 

PORTRAIT 
PRINCIPLES OF PROFESSIONAL PORTRAITURE 
Tuition $150  Deposit $50 

Course A:  June 23-July 6   
Course B:  Aug. 18-Aug. 31   

ADVANCED PROFESSIONAI. PORTRAITURE* 
Tuition $200  Deposit $50  July 28-Aug. 10   
DIRECT COLOR IN PORTRAIT PHOTOGRAPHY* 
Tuition $150  Deposit $25  Aug. 11-Aug. 17 
STUDIO WORKSHOP, PORTRAIT FINISHING, PRINTING* 
Tuition $150  Deposit $25  July 7-July 13 _  
CREATIVE PORTRAIT WORKSHOP 
Tuition $200  Deposit $50  July 14-July 20 —  

GENERAL 
SMALL CAMERA —Course A (2t/4x2t/4) 
Tuition $100  Deposit $25  July 7-July 13 —  
SMALL CAMERA —Course B (35mm) 
Tuition $100  Deposit $25  July 14-July 20   
A WEEK WITH VIRGINIA STERN (in Sales Techniques) 
Tuition $65  Deposit $25  July 28-Aug. 3   
SUCCESSFUL. SELLING IN YOUR STUDIO 
Tuition $65  Deposit $25  Aug. 11-Aug. 17   
OIL COLORING 
Tuition $75 

6 BRUSH OILS 
Tuition $125 

7 
8 

Deposit $25 
Course A: 
Course B: 

July 28-Aug 3 
Aug. 25-Aug. 31 

Deposit 825 
Course A:  Aug. 4-Aug. 10 —  
C:ourse B:  Aug. 11-Aug. 17 

NEGATIVE RETOUCHING 
Tuition $75  Deposit $25  Aug. 4-Aug. 10 
ADVANCED NEGATIVE RETOUCHING (Including Color)' 
Tuition $100  Deposit $25  Aug. 11-Aug. 17 

I am enclosing a deposit on each course for which 1 apply and I un ders tan d 
that it will be credited to my total tuition foe. I also understand that the entire 
balance of the tuition fee Is payable on the first day of the course. I certify that 
I have had a minimum of one year's experience in a professional photographic 
sti,& O 

Students registering for any of the ochl ad courses must have attended a 
basic course. Please check basic course attended. 

_ General Commercial Photography  What year?  
General Portrait Photography  What year?   

._ Negative Retouching  What year? ...___   
Applicants for advanced courses without prerequisite credit will be considered 
for approval by the Admissions Committee of the Winona Trustees, upon receipt 
of three samples of, WWk and resume of photographic experience. 

Nn ­

(Please hand-lett 

Straw   

City   Zone  State   

NOTE: Refunds of deposits will be made only in case of emergenc y an d un der 
no circumstances later than two weeks preceding opening  date of course . Full 
details as to supplies required, housing service, etc, will be mailed upon  rece ipt 
of application and its acceptance. All courses are limited in enr ollmen t, an d will 
be processed on a "first come, first served" basis. A minimum of $25 deposit 
must accompany all applications. Mail to: Executive  Manager, Professional 
Photographers of America, Inc., IS2 West Wisconsin Avenue, Milwaukee 3, Wis. 
The school reserves the right to make changes in instruc tors  if it is necessary.  

er or typewrite) 

W I NO N A 

SCHOOL OF 

PROFESSIONAL 

PHOTOGRAPHY 

WINONA LAKE, INDIANA 

WINONA'S 42nd YEAR 
Sponsored by 

The Professional Photographers of America, Inc. 

James E. Hampson, M.Photog.  Shreveport, La. 
President 

WINONA BOARD OF TRUSTEES 

Mills Steele, M.Photog., Chairman  Greenville, S. C. 

Laurence W. Blakey, M.Photog.  Manhattan, Kan. 

Wesley E. Bowman, M.Photog.  Chicago, III. 

Maurice C. LeClair•, M.Photog.  Grand Rapids, Mich. 

Frank 1. Pechman, M.Photog., Asst. Tress.  Kaukauna, Wis. 

Arthur E. Pohlman, Cr.Photog., Treasurer  Milwaukee, Wis. 

Giovanni Suter, M.Photog.  Chicago, III. 

Frederick pvellmalz, Hon.M.Photog., Sec'y.  Milwaukee, Wis. 

Howard Weber, M.Photog  Donnelsville, Ohio 
Director of the School 

Gerhard Bakker, M.Photog.  Milwaukee, Wis. 
'Dean of the Faculty 



color and 
you 

by Charles Smith 

Today no professional can afford to 
ignore direct color. Realizing that 
many, chiefly in the portrait field, 
are still hesitating, this column helps 
to dispel, simply and understand. 
ably, the misconceptions with re-
spect to techniques and costs which 
hold them back. if ypou have ques-
tions or suggestions Mr. Smith will 
welcome them. Write him direct at 
the Charles Smith Studio, 3621 St. 
Johns Avenue, Jacksonville, Florida. 

T HE DIFFERENCE between us and the al-
legedly lower animals is often the fact 

that we wonder why we do things. I some-
times wonder why I write this column, and 

the answer came 
to me in a very 
pleasant way when 
Joseph Zeltsman, 
Mrs. Zeltsman and 
their daughter 
Nancy dropped by 
between Christmas 
and the New Year. 
Joe is a Master of 
Photography from 
Morris Plains, 
N. J., and is a 
member of that 
hot-bed of radicals 

in New Jersey who have gone so far ahead 
of most of the country in color photogra-
phy. His experience is worth telling for 
several very good reasons. First, his prac-
tice is typical of the average studio unit 
in size. As this column has mentioned be-
fore — and most of our Articulate Arbiters 
of Policies refuse to recognize — the av-
erage studio unit consists of from one to 
two persons. 

Some of these arbiters have been very 
definite in their opinions that the individ-
ual photographer is incapable of acquiring 
the finesse to competently expose negatives, 
process them and also make prints. Joe 
Zeltsman is one more of the fast growing 
group proving that this is just not true. 
He feels that the quality of photography 
will deteriorate if the photographer who 
creates the latent image on the film does 
not control the subtleties in processing 
which will spell the difference between 
really good photography and " almost." 

Another important item is that he started 
with trays for processing and used them 
until he put in his 3%s-gallon Arkay proc- 
esser in November of 1962. The writer and 
everyone I have known who tried it sensibly 

has been able to tray process color prof-

itably. Joe is now teaching other profession-
als and teaching them to use trays. A very 
good idea. 

No Established Rules 

Processing of color is now in its infancy 
and the minority doing it is quite small 
now, and we are in an evolutionary period 
when there are no firmly established rules. 
That is why it is so valuable to find out 

(Turn to page 72) ' 

Charles Smith 

//'LEKTRA-LITE. � 

DI FFUSION 

COLOR HEAD 

for 

L4 Z  
Fits your present enlarger... 

now made for... 
Omega 4 x 5 

Chromega 4 x 5 

Durst 4 x 5-5x 7 

Beseler 4 x 5 

Elwood 5 x 7 

Eastman Auto Focus 5 x 7 

further information write: 

LEKTR A LA BOR ATORIES, Inc.   
c4lair.'4acl" to" anti develyx to od  eeecGMarie egttyoos"t 

1 5 4 E 1 E v E N T H A V E.  N E W  Y O It K 1 I,  N.  Y. 

TI ME — SAVE M O N 

UA(  
&at dnee U wmik, oFTuwbe... 

High contrast, high speed, low contrast, 
fine grain, proportionate, soft working . . . 

UFG is all of them—and then some! 

Gives ultra fine grain in five minutes. 
Now use one developer for everything. 

For all types of film in all sizes 

from subminiature to 8 x 10. 

PLYMOUTH PRODUCTS CO.  • 1808 W. Damen Ave.  • Chicago, III. 
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co ming 
conventions 

uociation 

Professional Photographers 
Assn of New  Mexico 

Professional Photographers 
of Oregon 

Professional Photographers 
of Ohio   

i>ote 

Feb. 16-19 

Feb. 24-25 

March 2-5 
Wisconsin Professional 
Photographers Assn  

Kentucky Professional 
Photographers Assn 

Professional Photographers 
of Michigan 

Professional Photographers 
Assn of Pennsylvania 

Professional Photographers 
Society of New York 

Professional Photographers 
of North Carolina 

Professional Photographers 
Assn of Massachusetts 

Rocky Mountain Professional 
Photographers Assn 

Professional Photographers 
of Rhode_ Island 

Associated Professional 
Photographers of Illinois  

Professional Photographers 
of Indiana 

South Dakota Professional 
Photographers Assn 

Tennessee Professional 
Photographers Assn 

Missouri Photographers 
Association 

New Hampshire Professional 
_Ph_  _otographers Assn 
Intermountain Professional 
Photographers Assn 

Kansas Professional 
Photographers Assn 

Connecticut Professional 
Photographers Assn 

Professional Photographers 
of Nebraska 

Arizona Professional 
_ Photographers Assn 
North Dakota Professional 
Photographers Assn _ 

Maine Professional 
Photographers Assn 

March 9-12 

March 16-18 

March 16-19 

March 17-19 

March 23-27 

March 24-27 

March 25 

1963 

City and state 

Listings of coming conventions are based on  in-

formation sent to PP of A Headquarters, Milwaukee. 

"missions are due to lock of proper notification. 

Hotel 

Albuquerque, N. M.  Cole 

Portland, Ore. 

Columbus, Ohio 

Milwaukee,  Wis. 

Louisville, Ky. 

Lansing, Mich. 

Harrisburg, Penna. 

Buffalo, N. Y. 

Durham, N. C. 

Dedham, Mass. 

March 30-April 2 Colorado Springs,Colo 

March 31 

March  31-April 2 

March 31-April 2 

March 31-April 2 

April-6-8 

April 7-9 

April 21 

April 21.23 

April 21-23   

Alberta Professional 
Photographers Assn 

Professional Photographers 
of Iowa _ 

Professional Photographers 
of Montana, Inc.   

Vermont Professional 
Photographers 

Minnesota Professional 
Photographers Assn 

Professional Photographers 
of California 

PROFESSIONAL PHOTOG. 
RAPHERS OF AMERICA 

Southwestern, Arkansas, Lou. 
isiana, Oklahoma, Texas 

Photographers Assn 
of New England 

Professional Photographers 
Assn of New Jersey 

April 28.29 

April 28-30 

May 4-6 

  May 5-7 

May  6-7 

May 12-14 

May 12.1.1 

May 14-16 

May 19-20 

June 9.12 

July 6-9 

July 21-26 

Providence, R. I. 

Peoria, III. 

Indianapolis, Ind. 

Sioux Falls, S. D. 

Memphis, Tenn. 

Kansas City, Mo. 

Concord, N. H. 

Salt Lake City, Utah 

Wichita, Kan. 

Westport, Conn.  

Omaha, Nebr. 

Scottsdale, Ariz. 

Fargo, N. D. 

 Portland, Maine 

Calgary, Alberta 

Des Moines, Iowa 

Havre, Mont. 

Barre, Vt. 

Minneapolis, Minn. 

Los Angeles, Calif. 

Dallas, Texas 

July 21 26  Dallas, Texas 

Sept. 8.10  Pike,  N. H. 

. Oct. 6.8  Atlantic City, N. J. 

Sheraton-Portland 

Neil House 

Pf ister 

Sheraton 

Jack Tar 

Penn Harris 

Officer 

L. Thomas Christison, Exec. Sec'y 
P.O. Box 3266, Albuquerque, N. M. 

John W. Logan, Conv. Chmn. 
1231 Commerce Ave., Longview, Wash. 

J. Edwin Farmer, Exec. Sec'y 
50 W. Broad St., Columbus, Ohio 

John H. Keel, Conv. Chmn. 
338 S. Central Ave., Marshfield, Wis. 

Richard Duncan, Exec. Mgr. 
1108 S. 4th St. Louisville 3, Ky. 

Jim Briggs, Conv. Chmn. 
314 E. Huron St., Bad Axe, Mich. 
Vincent DePiante, Jr., Exec. Sec'y 

1756 Clinton Ave., Shamokin, Penna. 
John W. Hulbert, Conv. Chmn. 

Statler  2401-05 Delaware Ave., Buffalo 16, N. Y. 

Jack Tar 

Motel 128 

Broadmoor 

Sheraton-Biltmore 

Pere Marquette 

Severin 

Sheraton Cataract 

Claridge 

President 

New Hampshire Hwy. 

Utah 

Broadview 
Westport Longshore 

Club 

Town House Motel Inn 

Executive House 

Graver 

Eastland 

Palliser 

Savery 

Barre 

Calhoun Beach 

Statler Hilton 

Adolphus & Baker 

Adolphus & Baker 

Lake Tarleton Club 

Dennis 

Francis L. Johnson, Chmn. 
P-O. Box 878, Chapel Hill, N. C. 

Phyliss Clough, Conv. Chmn. 
100 Pleasant St., Malden, Mass. 
Lynden Gamber, Conv. Chmn. 
1457 Florence, Aurora, Colo. 
Connie McDonnell, Sec'y 

114 Atwells Ave., Providence, R. 1. 
Bob Johns, Sec'y 

1824 4th St., Peru, 111. 
Virgil Ging, Exec. Mgr. 

4120 N. Keystone, Indianapolis, Ind. 
Dale K. Beardshear, Sec'y 

514 State St., Belle Fourche, S. D. 
Mrs. T. W. Dickerson, Exec. Sec'y 
P.O. Box 227, Franklin, Tenn. 
N. Stewart Beebe, Conv. Chmn. 

3528 Troost Ave., Kansas City 9, Mo. 
William Finney, Sec'y 

25 Tremont St., Concord, N. H. 
Don Blair, Conv. Chmn. 

4905 S. State, Murray, Utah 
Leon Crooks, Sec'y 

1807 Main,  Parsons,  Kan. 
John R. Thibodeau, Conv. Chmn. 
80 Church St. Naugatuck, Conn. 
-Donald Jack, Conv. Chmn. 

4807 Dodge St., Omaha, Nebr. 
Charles Rockwell, Conv. Chmn. 
3033 N. 3rd St., Phoenix, Ariz. 
Artice Freund, Conv. Chmn. 

12 W. Broadway, Williston, N. D. 
Isabelle R. Pierce, Sec'y 

114 Maine St., Brunswick, Maine 
R. John Matthews, Conv. Chmn. 

223 14th St. N. W., Calgary, Alta, Canada 
Duane Salie, Treas. 

6151/Z Lake Ave., Storm Lake, Iowa 
V. N. Helmbrecht, Conv. Chmn. 

224 4th Ave., Havre, Mont. 
Mrs. Eudora Patch, Sec'y-Treas. 
32 Pleasant St., Randolph, Vt. 
Norman Lorhammer, Sec'y 

414 S. Minnesota Ave., St. Peter, Minn. 
Natalie Rokusek, Exec. Sec'y 

609 Sutter St., San Francisco 2. Calif. 

Frederick Quellmalz, Conv. Chmn. 
152 W. Wisconsin Ave., Milwaukee 3, Wis. 

Frederick Quellmalz, Conv. Chmn. 
152 W. Wisconsin Ave., Milwaukee 3, Wis. 

Anton Hanania, Sec'y 
26 Emerson St., Newton, Mass. 
Joseph Zeltsman, Conv. Chmn. 

1319 Littleton Rd., Morris Plains, N. J. 

3 
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PP of Mississippi-
Alabama 

Seated: John E. Saw-
yer, M.Photog., Miss. 
Vice Pres.; Virginia 
Benton, Pres.; Van 
Blankenship, Ala. Vice 
Pres. Standing: Leon 
Kennamer, Robert O. 
Johnson, Directors; 
Gilbert Ford, Sec'y-
Trees.; James Clegg, 
Lester Lamb, Directors, 

Virginia PPA 

.0 ,i. 
Jim Gentry, Trees.; Ray Cournoyer, Sec'y; 
Polly Frye, Vice Pres.; Gene Campbell, Pres. 

PP Society of New York 
Maurice Coppin, President; Ralph Walk-

er, Ist Vice President; Henry Leichtner, 
M.Photog., 2nd Vice President; Ina Sieg-
fried, Treasurer; Dino Semprini, Secretary. 

PPA of New Jersey 
Orren Jack Turner, President; Carmen 

Gradone, Vice President; Seymour Ring, 
1st Vice President; Mike Q, Vice Presi-
dent; Harold Morse, Treasurer. 

South Central PPA ( Wisconsin ) 
Robert E. Madigan, President; Buddy E. 

Ford, Vice President; William Wollin, 
Sec'y-Treasurer. 

Industrial PA of A 
James E. Carrar, President;' William 

Stubbs, Vice President; Gus Paton, Secre-
tary; Arthur W. Hansen, Treasurer. 

Cleveland Society of PP 
Scheduled as speaker for the February 

meeting of the Cleveland Society of PP 
is John Kelly, Bradford, Penna. James R. 
Israel, M.Photog., General Motors Photo-. 
graphic, Detroit, will appear on the March 
program. 

local, state and 
regional ne ws 

New England Institute 
The New England Institute of Profes-

sional Photography will present its second 
semester of work, March 3-8, at the Uni-
versity of New Hampshire, Durham, N. H. 
The fee of $150 covers tuition, -lodging, 

luncheons and dinners. On the faculty will 
be Leslie Tompsett, M.Photog., and Paula 
Tompsett, Cr.Photog., South Bend, Ind.; 
Clarence Premo, M.Photog., Potsdam, N. Y.; 
Alan Lydiard, Boston, Mass.; Emil Rhodes, 
M.Photog., and his wife Vivian, Philadel-
phia, Penna.; and Dr. Frederic Jervis, of 
the University of New Hampshire. 

Certificate of Merit 

4111111111. 

First Certificate of Merit presented by PP 
of A Affiliate Penn Central Photographers 
Assn. Wm. E. Buser (right) presents Merit 
to Frank Ambrose, Pres. George Russo, left. 

PPA of Oklahoma 

The January Regional meeting of the 
PPA of Oklahoma will be combined with 
the March session, which is to be the an-
nual meeting. It is scheduled as a two-day 
event, with election of officers and a 
print exhibit.. 
Oklahoma's annual convention will be 

held in conjunction with the PP of A 72nd 
International  Exposition of Professional 
Photography at Dallas, July 21-26. 

West Coast School 

Emphasis of the 1963 West Coast School, 
accredited by the Winona School of Pro-
fessional Photography and sponsored by 
the PP of California, will be on color ap-
plicable to both portrait and commercial 
photographic techniques. Bob Forester, Di-

Professional photographers! 

SELL POST CARDS 
From your professional transparencies 

VIIN  
A Station Wagon, or 

A Color TV Set, or 

A Professional Camera, or 

another valuable prize. 

Plus Dexter's generous 

commission set-up. 

PRESS, INC. 

Natural color post cards 

and allied products 

DEXTER PRESS, INC. 

Route 303, West Nyack, New York 

1 
1 
I 

Please send details on your prize contest. 11 
understand prizes are in addition to commis- I 
%ions and there is no obligation on my part. 1 

Name   

Company 

Address 

City  State 
1 

I 

I 

  I 
1 
1 
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W ANT TO M AKE M ONEY? 
Here's How ... 

SELL COLOR IN YOUR STUDIO 
AT PRICES ONLY SLIGHTLY HIGHER 
THAN YOUR BEST BLACK AND WHITE FINISH! 

Write or Call Edward DeLong, Jr. for 
Complete Price List and Information 

TELEPH O NE VI 9-2389 

SPECTRA COLOR offers 16x20 

EKTACOLOR PRINTS 

16x20 Original — Only $12.50 Each 

16x20 Duplicate —Only $6.50 Each 

Dry Mounting 16x20 —Only $1.25 Each 

SPECTRA COLOR LAB 
4302 West Victory Boulevard, Burbank, California 

static master 

STOP 
DUST 
SPOTS 
Eliminate surface static electricity... 
remove dust and dirt • Clean negatives, 
transparencies, etc. • See a demonstra-
tion and buy Staticmaster at your local 
dealer. Write for folder, 10173 E. Rush 
Street. El Monte, California. 

THE POLONIUM STRIP 
DOES THE TRICK 

3" model (shown). .9.95 
1" model  495 

'  N  U   I— E P, F� 
O  D U C T 8  C O M  P P 

A 

rector of the School announces that the 
session, April 28-May 2, will deal with the 
creative use of color and color printing, as 
well as instruction by leading portrait and 
commercial photographers. 
Tuition fees for the course are $75 for 

PP of California members, $85 for non-
members. For further information, write 
PP of California, 609 Sutter St., San Fran-
cisco 2, Calif. 

PP of Michigan 
March 16-19 are the dates for the 22nd 

Annual Convention of the PP of Michigan 
to he held at the Jack Tar Hotel, Lansing. 
Scheduled to appear on the program are 
Bill Shields, M.Photog., and Anne Shields, 
Cr.Photog., Clinton, S. C.; Robert Packo, 
M.Photog., Toledo, Ohio; Glen Worley, 
M.Photog., Alliance, Neb., Jerry Smolka, 
Chicago, III.; Grace Moore, M.Photog., 
Pittsford, N. Y.; Helen Garfield, Cr.Pho-
tog., and Harry Garfield, Bronx, N. Y.; 
George Ambrester, M.Photog., Rochester, 
N. Y.; Rudolph J. Guttosch, M.Photog., 
Chicago, 111.; and Lawrence W. Blaker, 
M.Photog., Manhattan, Kan. 

71S HERE from page 34 

and Chronicle devoted one of its series of 
articles on local women who combine mar-
riage with a top spot in their career, to 
Grace Moore, M.Photog. The three-column 
photograph with the story showed Miss 
Moore posing her daughter Diana for a por-
trait. . . . When Cleveland photographer 
Elroy Sanford went to Alaska for the Eski-
mo Olympics, he took along a 40 lb. 
"hoecake" as a good will item from "the 
best location in the Nation." The Fairbanks 
Daily News-Miner carried a four-column 
picture of Sandy making the presentation 
of the cake to the state's governor.... Dur-

ing the Christmas season, George James, 
Chatham, Ont., transported a "house of 
fragile candy canes" over icy roads to the 
Ontario Hospital-School for children in his 
station wagon. The News-Tribune, Blen-
heim, Ont., published a photograph of 
George with Hospital staff members upon 
delivery of the model house. . . . The 
Sunday supplement, The St. Petersburg 
Times Magazine devoted four pages to the 
work of Lois and Joseph J. Steinmetz, 
M.Photog., of Sarasota, Fla. A portfolio of 
Steinmetz photographs — one in color — il-
lustrated the story. Steinmetz family por-
trait — Lois, Joseph and daughter Lois — 
was the work of PP of Aer Dan Hightower 
of the Times. 

CANADIAN SHORT COURSE 

Canada's only short course in pro-
fessional photography, sponsored by 
the Professional Photographers of 
Canada, Inc. (formerly CAPPAC), 
will celebrate its tenth birthday in 
May 1963, aster a decade of increas-
ingly successful courses. In those ten 
years the programs have headlined 
the best in both Canadian and Amer-
ican speakers and lecturers, and many 
of the latter have said that this Ca-
nadian course is equal to any on the 
continent, and some have even paid 
it the compliment of returning a 
year later as a paid registrant. 
The Course is held annually at 

The University of Western Ontario 
in London, which cooperates in mak-
ing available dormitory, restaurant 
and lecture room facilities, as it 
considers the Course to be an im-
portant factor in the technical ed-

ucation policy being stressed in Can-
ada these days. 
Added attractions which supple-

ment the technical side of the Course 
are the National Print Show, the 
16th edition of which will make its 
first appearance at the 1963 Course 
with some 200 prints on view and an 
excellent trade show at which new 
items of equipment, materials and 
processes are introduced. 
Dates for the 1963 Short Course 

are May 11-13. Again an outstanding 
program featuring prominent Amer-
ican and Canadian photographers is 
being arranged, and there will be 
separate sections for the press pho-
tographers and for the commercial 
and industrial photographers, as well 
as joint sessions where matters of 
common interest will be programmed. 
Information on this Course can be 
had by writing PPOC Short Course, 
P.O. Box 697, Adelaide St. Post Of-
fice, Toronto, Ontario. 

QUALITY PROCESS COLOR SELLS BEST  <Kr� > AND THE BEST FOR COLOR IS KOPPEL 
>  NATURAL COLOR POST CARDS BUSINESS CARDS CATALOG SHEETS & BROCHURES 

v 

<K> KOPPEL COLOR PROCESS 
\/ K A DIVISION OF KOPPEL PHOTO ENGRAVING CO., INC. 
`  153 CENTRAL AVENUE. HAWTHORNE, N. J. DEPT. K PHONE, Hawthorne 73151-2-3 
V 
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Rorder 
JOIN YOUR PP of A FRIENDS G 

so,tt4 of 
JULY 26 —AUGUST 4, 1963 

W ONDERFUL DAYS 
IN COLORFUL, SCENIC 
MEXICO 

Plan now to tour photogenic Mexico, the land of con-
trasts, for ten colorful days. The trip is designed es-
pecially for photographers. All accommodations and 
tour facilities will be the best. 

TOTAL COST ONLY $327.50 PER PERSON 

based on double occupancy. The additional cost for 
single accommodation is $45. Breakfast, lunch and 
dinner will be provided throughout the tour other than 
in Mexico City. Reservations should be made as soon 
as possible. A deposit of $25 per person is required or 
you may wish to join the "Pay Now, Fly Later" plan. 
Final payment must be made no later than May 15. 

ITINERARY HIGHLIGHTS . . . 

Friday, July 26 — Leave Dallas by air to Mexico City. 
The beautiful new Maria Isabel Hotel will be head-
quarters.... Saturday, July 27 — A full day of sight-
seeing — a photographic tour of Mexico City — includ-
ing visits to the National Palace, University City and 
government buildings with Diego Rivera's murals... . 
Sunday, July 28 — In the morning to the Palace of 
Fine Arts for a truly tremendous show — the Folkloric 
Ballet, then a visit to Xochimilco — Place of Flowers. 
Nut, a cocktail luncheon at the Hotel Monte Cassino, 
and on to the new bull ring to view Mexico's national 
sport. . . . Monday, July 29 — Visit to the Pyramids 
of the Sun and Moon, and the Shrine of Guadalupe. 
... Tuesday, July 30 — Leave Mexico City for the 
leisurely trip to Taxco with photographic sightseeing 
enroute and lunch in Cuernavaca, home of the Borda 
Gardens and the Palace of Cortez. . . . Wednesday, 
July 31 — In Taxco, the entire day for picture taking. 
shopping, sightseeing... . Thursday, Aug. I — Leave 
by motor, through mountainous terrain to Acapulco. 
the famed resort area located on the Pacific Ocean. 
... Friday, Aug. 2 — In Acapulco — swimming, deep 
sea fishing, photography. Visit to La Perla, the fabu-
lous club overhanging the Pacific to see the diving boys. 
... Saturday, Aug. 3 — In Acapulco — at leisure for 
the activity of your choice.... Sunday, Aug. 4 — To 
the Airport for the flight to Mexico City for transfer 
to connecting home-bound flights. 

Mexico is filled with the fascination of the foreign. And 
with sights and sounds and things to do to suit your every muod 
Mexico City's wide boulevards, shops, the Folkloric Ballet, 
bullfights ... floating gardens of Xochimilco ... Acapulco's gay 
laziness and superb swimming ... the famed Borda Gardens 
at Cuernavaca ... the Old World atmosphere of 
7'axco. All these things and many others 
are yours to enjoy. And Mexico 
is friendly ... it's easy to get into the 
swing of things — especially with 
the itinerary which has been 
arranged for professional photographers 
and their families, immediately 
following the 1963 Exposition of 
Professional Photography in Dallas. 

I M A K E  RE S E R V A TI O N S  N O W! 

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC. 
152 West Wisconsin Avenue. Milwaukee 3, Wisconsin 

YES, I wish to go to Mexico with the PP of A. 

❑ Full amount of $327.50 per person is enclosed. 
CHECK ❑ $25.00 deposit par person, balance will be paid no later than May 15, 1%3. 

❑ "Pay Now, Fly Later" plan. I agree to pay $60.00 par person per month. 
ONE  ❑ Enclosed is $   Balance will be paid no later than May IS, Iri3. 

❑ Please send me the official tour folder giving complete details. 

NAME: (Please Print)_ 

FIRM NAME:   —_   --- --- -

STREET ADDRESS  -- - - -- -

CITY:.  _  -  _  ZONE:  STATE:   -  - -

PLEASE LIST SEPARATELY THE NAMES OF EVERYONE FOR WHOM YOU ARE MAKING A 
RESERVATION. It is understood this application is subject to the terms and conditions as 
outlined in the official tour folder. It is also understood that in the event of cancellation, 
before July 1. 1963 full refund will be made. 
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NO W! Read What 
Photofinishers 
say about the 

ARISTOMATIC 
..out of this world because of speed, 

practically no spotting, details in black ..." 

reduced spotting of finished 

prints by at least 80% ..." 
"Speed of exposure saves many 

(Actual quotes from  man hours ..." 
letters received and 
which are available) 

THE A R I S T 0 M A T I C 
hi-speed diffusion light 
source replaces condens-
ers and conventional dif-!usion sys!ems.  It is ideal for high speed 

production enlarging. 

NO  SPOTTINGI subdues dust,  grain, small 
negative defects without sacrificing sharpness 
or quality. 

FASTI prints 4-6 times faster than conventional 
tungsten diffusion and 3-4 times faster than 
present condenser-enlargers. 

OUALITYI Reproduces detail in highlights and 
shadows. Reduces dodging and burning time. 

is Automatic  a Thermostatic control 
e Variable light intensity  •  Economical 

Write for free brochure today! 

ARISTO GRID LAMP PRODUCTS INC. 
65 Harbor Md., Port Washington No., L. I., N. Y. 

PAINLESS 
PROFITS ox 

QUANTITY 
PRINTS 

You take the orders... and the PROFITS! 
We do all the work. Finest automatic 
equipment guarantees you top quality, 
uniform prints in a hurry. And for pho-
tographers... a special 10% discount 
from these low prices: 

5 x 7 

250-84 each 

500-7i/2 9 each 

8 x 10 

250-11It each 

500-109 each 

POSTCARDS 

1M-S30.00 

5M-$26.00 per M 

Less 10% Discount for Photographers only 

Wr/te Today for free sa mples 
and complete price lest 

KI ER PHOTO SERVICE 
1241 Superior Ave.,NE 
CLEVELAND 14. OHIO 

COLOR & YOU fro m page 67 

how  different  photographers  work  out 

problems.  For  instance,  Joe  uses  16x20 
paper for everything up to 16x20 in size 
with a system of cut-out masks for a 16x20 
easel to make prints down to billfold size. 

I am convinced that at the present state of 
the art his system is best for him and mine 

best for me. He cuts the 16x20s in half for 
the smaller prints and then tapes them back 

together to process as 16x20s, thereby con-
fining  his  basket  investment  to  16x2os 
exclusively. 

Joe Zeltsman is going a different route 

from many in his fil m, too. He is sticking 

to split and full 5x7 instead of using roll 
fil m as many of us do. I have heard many 
photographers  lament  that  they  did  not 

see how they could show a profit using 

cut film, but could not bring themselves 

around to using roll fil m. This is another 

area for individual choice. 

Cut Speedlight Strength 

Mr. Zeltsman has also found with adults, 

using ASA 80 speed Ektacolor he has to 
cut his 200ws Studio Masters down to as 
low as 25ws when the modeling light k 
in close on head-and-shoulder portraits. 

This should change some of the prejudices 

of those who are waiting until they can buy 

a completely new set of 400ws speedlights. 
He is stocking his fil m and paper in rela-

tively large quantities of a single emulsion. 

Like the writer he has found his dealer 

very cooperative in sharing the investment 

and storing material for him. This has paid 

him an extra in time saved that 1 had not 
thought  practical. 

He has an electronic densitometer but by 

using  the same emulsion  and  producing 

consistent negatives in the studio he usu-

ally does not have to evaluate his color 

balance. His densitometer is principally for 

exposure determination. 

He is the only photographer I know who 
ages his prints four hours before processing. 

This should assu re great latent image sta-

hility. He has adopted the current trend of 
mixing half developer and half replenisher 

for replenishment of his developer. 

It is good to have such a refreshing visit 

with such a knowledgeable and generous 

photographer. Joe has, with tray processing 

of prints, converted his business over to 

where it is now 90"/r color. So when in 
the future someone tells you it cannot be 

done, examine his position carefully and 

see if perhaps he has a conflict of interest. 

MAKE PLANS NO W 

JULY 1963 
•.,+ roe. sue weo TH  R 

21 22123 24 25126 

72nd INTERNATIONAL 

EXPOSITION OF 

PROFESSIONAL 

PHOTOGRAPHY 

DALLAS, TEXAS 

I  

ON GENUINE ARTIST CANVAS 
721nch and 84 Inch Wide--

Any lenyts, 9 -10 fret long. 

M any Different Patterns ! 

HAND PAINTED BACKGROUNDS 
New 1963 designs painted on Genuine Artist Can-
vas with  wood  tops-bottoms  for  easy  rolling. 
Portable and Studio sizes. 
(Free Catalog Pages)  B 8 W  Colors 
52 inch - 7 foot  $24.95  $28.95 
72 inch - 9 foot .. 34.95  39.95 
84 inch - 9 foot  44.95  49.95 

(Also in 10 and II foot for rollers.) 

FREE PICTURES -CATALOG PAGES 

PAPER  PR O DUCTS 

PHOTO MAILERS - (per 100) 
No.  Size  100 
IA 61/2x91/2   S 7.50 
91 9x12    10.50 
6F 12x151/,  18.00 
May be assorted -ten sizes 

ONE PIECE MAILERS (gummed flap) 
PCI -61/zx 9'jz    $4.00 53.75  $3.50 
PC  - 8T/4x11 1/4 ..  ..  5.50  5.25  5.00 
PC  - 9 x12  ..  ..  6.50  6.25  6.00 
other sizes too.  1000 costs less 

SEAMLESS PAPER 7-9-13 foot widths 
Width  Single 3 Rolls Six 
9 foot white    $6.75  $6.40  $6.10 
9 foot colors    7.50  7.15  6.75 
7 foot clouded    6.95  6.50  6.25 
13 foot-100 feet    29.95 

250  500 
$ 7.00 $ 6.50C 
10.00  9.50 
17.50  17.00 

WHITE CARDBOARD-best buys 
for Studios 
8 x10- 8 ply (750 bdle)  $16.50  515.00 (2 bdles) 
81/2xI l- 8 ply (600 bdle)  13.20  12.00 (2 bdles) 
11 xl4- 8 ply (400 bale)  15.00  14.00 (2 bdles) 
16 x20.14 ply ( 50 bdle)  7.95  14.9S (100) 
81/2 11- 6 ply SI0.00 (500)  18.00 (1000) 
5 : 7- 6 ply  4.50 (500)  8.50 (1000) 
Samples sent on request - all white board. 

MATBOARD - 16x20 000 to carton) 
Smooth finish ..511.00  (50 shts)  $21.00  (100 shts) 
Pebble finish .. 11.00  (50 shts)  21.00  (100 shts) 
Heavy white 
Cardboard  .. 7.95  (50 shts)  14.95  (100 shts) 
Corrugated board    .153.50 (25)  56.00 (50) 

$11.00 (100 shts) 

NEGATIVE PRESERVERS 
No.  Size  100  500  1000 
54  45 size  $1.10  S 5.00  S 9.50 
55  5x7 size  1.35  6.25  11.95 
58  8.10 size  2.25  10.50  20.95 
50  5.7 (Comb)  1.50  6.95  12.95 
(Closeout priced Govt. Surplus 5x7 and 8.10) 

GLASSINE ENVELOPES (top opening) 
No.  Size 
84  4x5 size 
85  5x7 size 
88  8x10 size 
89  IIx14 sixe 

100 
S .90 1.00 
125 
3.00 

$ 3.30 
4.00 
6.00 
13.75 

1000 
S 6.00 
7.50 11.00 
25 00 

,Q%" 5,0A4 ( MZ-9 - 6- edla4 ffT"4 

OIL C010RS -BRUSHES 
Artist Supplies for Portrait Studios Etc. 

C-mbarh.r ara.hr-ou Celm 
Wlrm 6 N.,re.a 00 Cam 
Mm h..; Cain aad M.dlvm. 
W.b., Otl Cebu sad hard. D.lw ➢rush..-Po1ni Boar 
Lamb.wa.1 - cress - rasa, 
WL':. Ca.-eb. zd-Mal Beard 
and ath- AMA A - -- --

Jke PIE RCle C O. A stS :esbFWD 5',::S f+res C' airs h. R:u-Lnq 
3701 NIGOLLET AVE. •MINWAP011S9,MIN11. 
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WINONA NEWS 
FOUR NE W CATALOGS FOR  1963! 

By action of Council, through a change 
in the PP of A By-Laws, the name of the 
Winona School of Photography has been 
changed to the Winona School of Profes-
sional Photography. The new name was 
incorporated in the 1963 schedule of instruc-
tion which was published in the January 
issue of the NPP and is available by writ-
ing to the PP of A, 152 W. Wisconsin 
Ave., Milwaukee 3, Wis. 

Several projects of the Winona School 
Alumni Assn are underway at the Winona 
School of Professional Photography, lo-
cated at Winona Lake, Ind. The group has 
purchased a three-tier fountain and wrought 
iron furniture for the School patio. The next 
project will be to decorate and make more 
attractive the classroom off the main lobby 
in the original building. In addition, Wi-
nona Alumni will cover the cost of an elec-
tronic microphone (valued at $6004700). 
Sales of backgrounds painted before pho-

tographic groups by Henry Leichtner, 
M.Photog., Rochester, N. Y., now total 
$582.50, all of which has been donated to 
the Winona Alumni Assn. 

Since 1955, the Winona School Alumni 
Association has donated a total of $25,000 
and has participated in many remodeling 
and beautifying projects at the School. To 
send donations, or to obtain information on 
how you can be of help, contact Virginia 
Stern, Cr.Photog., President, Winona School 
Alumni Assn, 1122 Grand Ave., Kansas 
City 6, Mo. 

SCOUT WEEK 

The Boy Scouts of America will cele. 
brate its 53rd anniversary Feb. 7-13 
with the theme, "Strengthen America 
. . . Be Prepared, Be Fit." This theme 
lends itself well to the needs of youth 
today and to the important point that 
Boy Scouts of America has been a lead-
er in fitness since its beginning. 
Over 130,000 Cub Scout packs, Boy 

Scout troops, and Explorer posts will 
celebrate Scouting's anniversary. 

MEMBERSHIP from page 63 
Yount, Charles M., Box 533, 5010 A.B. Wing, 
APO 937, Seattle (A) S. Rothman 
West Virginia-0 (2) 
Wisconsin  (36) 
Koos, Richard P., Agricultural Chemicals, Inc., 
6329 40th Ave., Kenosha (A) 

Marx, Byron, Gustav Marx Adv. Agency, 2040 
W. Wisconsin Ave., Milwaukee (A-C) 

Zernicke, Calvin, Zernicke Portraits, 1123 Maple 
St., Neenah (A-P) 

Wyoming -0 (0) 
Virgin Islands 
Miles, Raymond, Studio Five, Box 2084 Daily 
News Bldg., St. Thomas (A-C) 

Canada--I (59) 
Alberta--O (14) 
British Columbia -1 (9) 

Luelo. Walter D., identification Section, Royal Ca-
nadian Mounted Police, Chilliwack (T) R. Ford 
Manitobo-0 (4) 
New Brunswick--o (o) 
Nova Scotia -0 (2) 
Ontario -0 (21 ) 
Prince Edward Island —O (0) 
Quebec -0 (8) 
Saskatchewan -0 11 ) 

Foreign 
Bopcs, Kenneth A. P., The Birmingham Post Stu-
dios,  34  Cannon  St.,  Birmingham,  England 
(A-C) Dennh Conitantine 

Horne, Nicholas, Nicholas Horne, Ltd., 93 High 
St., Tomes, So. Devon, England (A-C) P. Butler 

EVERY STUDIO SHOULD HAVE THESE CATALOGS!  

Loose leaf styles of 200 pages or more — sells for $1.00 
each and fhere is a $1.00 coupon in each catalog. 

 DRAPES — BACKGROUNDS — STUDIO DROPS 
 PAPER PRODUCTS —STUDIO TOYS —GIVE-

AWAYS 

— ARTIST MATERIALS and RETOUCHER SUPPLIES 
(Complete Catalog — Three for $3.00) 

NEW C-63 
LOOSE LEAF — CONSOLIDATED 

CATALOG 
Sent Free With Any $15.00 Order 

THESE  CATAL OGS (STAPLED EDITIONS) SE NT  FREE! 
Request from studios or firms 
with photo departments. Please 
use studio or business s+afionery 
on request. 

  PB-63 PAINTED BACKGROUNDS FOR 1963 
C-63 CONSOLIDATED CAT. (Stapled Sections) 
PP-63 PAPER PRODUCTS FOR STUDIOS (Stapled) 
AM-63 ARTIST MATERIALS FOR STUDIOS (Stapled) 

TERRIFIC MONEY MAKING IDEAS FOR  19631 

;VELVET  nSCHOOL DRAPES 

i/.r MOST POPULAR V-NECK   1 
STYLE SCHOOL DRAPE  

with sleeves!  
V-Neckline ...} ies in back!  
A OOO 1 -  coO  Q sL 

In su  IO  s. 
• S. - .W 11. . p•n♦  AQ.. ..o 
. L,9h, aloe • Rey., aroma • P _& 
• u .l 61 — r ,k•y Red 
%0.110 v.NECK (ne,�llw4) 
N0. 120.5 -11 sites <9 1° 

N0.164�v RA ar 

$6 * 95 

POPULAR SCHOOL DRAPES 
Easy to use — all colors available. 

120 — Velvet V Neck —ties in back  $ 9.95 
1205 — Velvet V Neck —small sire   9.95 
164 — Velvet V Neck Front and Back and ties 

in front (jacket style)   9.95 
167 —Like 164 with Orlon Trim   10.95 
1238T —Scoop Neck — back tie   9.95 
123 FT —Scoop Neck —front tie   9.95 
122 —Sweetheart Neckline in Velvet   9.95 
119 —V Neckline — Marebou Trim   12. ?5 
Colors: Balck, Laurel Green, Royal Blue, Light 
Blue, Aqua, Pink, Rose, Bright Red and White. 

OTHER SCHOOL DRAPES 
142 —Bieck Lace School Drape  
142 — Navy Blue School Drape   6.95 
143 — White Lace —any color satin   6.95 
132 — Nylon Tulle on Satin Glamour   5.95 
130 — Lurex Lace on Silver Cloth Drape  6.95 
(Specify colon — made in most all colors) 

PREPAID POLICY FOR 1963 
Cash with order — we pay postage on order 
of $10.00 or more (if mailable). 

Orders of $100.00 or more shipped EXPRESS 
PREPAID up to 125 POUNDS in 46 states. 

� MARABOU-SATIN 
S CH O OL D RAkPlEL. 
• Easy to use wraparound 
Still  e In five colors ! 

wwhiQ  • O  • el gC K 
�Oui euuF ~ •  t u n. 

Deluxe 

MARABOU DRAPES —five colors 
No. 170—Two Rows Marabou on Satin Bodice 
in Pink, Light Blue, Aqua, White, Bieck  
Satin to match  $9.95 

No. 260 — Marabou Rows on Heavy Satin 
Made like stoles — 36 inch Ion  —new 
White Marabou  .512.95 —Colored ... $14.95 
(Colors — White, Pink, Light Blue, Black) 

NEW MARABOU COLLARS (1963) 
Look like white fur — fi}s on any drops or dross 
— new for 1963. 

Two Styles  White  Colors 
247 —V Neck Styles  $6.95 
248 —Round Neckline   5.95  6.95 

(Colors —Pink, Light Blue and Bieck) 

1963 NEW NARROW MARABOU STOLES 
Here'x a lower priced stole made like The 
wider styles of one-third less. 
263 — 8 inches wide —regular  $24.50 
264 — 8 inches wide —deluxe, with extra 
si ipe in beck —also in box   27.50 
(Cash with order bests — sent postpaid.) 

�J̀ 
P H O T O S U P PLIE S 

• DRAPES •nd BACKGROUNDS 
• PAINTED BACKGROUNDS 
e DARER PRODUCTS- MAILERS 
• STUDIO TOYS -OIYEAWAV3 



NO W — the Finest Equipment 

at Factory-to-You Prices! 

200 ws Model K 
ELECTRONIC FLASH  gl99 so 
10 DAY TRIAL 

r4, 
��1 

FULL YEAR"  _� , 

GUARANTEE 

• 130 200 ws shofs/chg. • Nickel-cod. hot-
Iery • Excl, full chg. indicator • 3-transistor 
monitor • Built in charger and AC 

3 LAMP PORTABLE PORTRAIT UNIT with 
Model N, 3 lights, 3 stands, cords, Lose $368 

FREE CATALOG 

HICO CORP. 12 B2 Coolldee HIII Rd , Watertown 12, Mass 

And just look at what you get: all steel con-
struction; fluorescent lighting; adjustable 
machined steel straight edges on all sides; 
ceramic glass top. Shipped completely set-
up, ready to use ... no charge for crating. 
nuArc makes three other economy models 
up to 42 x 62, all in floor and table models. 

$49.50 Buys this one ... 

uL 

Handy table model, ideal for viewing and 
opaquing. Same features as above, 18 x 20 
glass area. All light tables are illustrated 
in Bulletin A217NP. 

nuArc company, inc. 
4110 W. Grand Ave. 
Chicago 51, III.. U S.A. 

the photo 
colorist 

by Viva Fay Lefler 

One sideline no portrait photogra-
pher should ignore is that of hand 
coloring, whether in light or heavy 
oils, and we are fortunate in having 
persuaded Mrs. Lefler, noted colorist 
and head of the Lefler School of 
Color, R.F.D. .yt3, Box 1322, Spring. 
field, Mo., to write this column for 
us. Questions may be sent to her 
direct and, when of general interest, 
will be answered in future issues. 

NO ONE EVER devises a way of doing 
anything but someone comes along 

and demonstrates a better way of doing it, 
and many times at lower cost. And this is 

good, for only that 
way can we pro-
gress. Remember 
the line about a 
better mousetrap? 
In the November 
1962 issue of the 
National Profes-
sional Photogra-
pher I mentioned 
hanging oil-col-
ored photographs 
on a line to dry 

Viva Fay Lefler  after the manner 

of drying sheet film. Then along came a 
letter from William E. Jones of Jones Pho-
tos, Columbia City, Ind., showing very 
graphically how my method of oil drying 
can be improved upon, and at practically no 
cost in either time or materials. But let Mr. 
Jones himself tell about it. His letter to 
the PP of A reads: 
"Drying space for  oil-colored  photo-

graphs was always a problem until I made 
drying trays ... three years ago. Viva 

Fay Lefler wrote in her column for the 
November National Professional Photogra-
pher that 'As good a way as any is to clip 
them by a corner of the mat board  , to 
a wire stretched across the room . .  I 
could not help but think that our method 
is easier, compact, systematic, and certainly 
more attractive. 

"The top tray (see illustration) is used 
for 11x14 size prints. The other three trays 
are used for 31/4x•1 1/4 size (turned hori-
zontally) to 8x10 size. Fresh oils are placed 
in the bottom tray. When this tray is filled, 
the third tray from the bottom is removed 
and emptied and the lower two trays are 
raised one level. The empty tray is placed 
in the lowest position to start the cycle again. 
"It takes only a few minutes' time, a 

sheet of corrugated cardboard 20x40 (cor-
rugations running the length), some mask-
ing or freezer tape, and a paper cutter to 
make a tray. The cardboard is folded (see 
diagram) to form a triangle from the end 
view 7"x7" with a 6" base. The slots are 
cut on a paper cutter with the two 7" sides 
folded together. First cut 19 slits 41/2" deep 
and 2" apart. Then cut at an angle to make 
the slot II/4" wide at the top. 
"The wall-mounting brackets are 20" 

apart in width and the adjustable shelf 
brackets are 15" apart in height. The upper 
set of brackets are 10" and the three lower 
brackets are 8". No shelf boards are used." 
Photographers are perhaps the most effi-

cient gadgeteers in the world! They have 
to be, to be able to improvise the equip-
ment they need that photographic fixture 
and paraphernalia manufacturers have not 
yet got around to putting on the market, 
such as Mr. Jones' oil color drying racks 
that cost him practically nothing to make 
and yet will get the job done as efficiently 
as if they had been very expensive. 
However, as a colorist, I find one fault 

with the racks. The illustration shows the 
pictures placed to dry with the painted sur-
faces up, making them subject to any dust 
that might settle out of the air. With Mr. 
Jones' permission, I should like to observe 
that this situation could have been avoided 
by simply cutting 19 single slits 11/2" deep 
at a 60° angle to the folded edge of the 
corrugated board. Then the edge of the mat 
board on which the print is mounted can 
be forced into a slit with the face of the 
print down, thus obviatipg the possibility 

Above: Jones color print drying trays in use. 
Below: Diagram of folded, cut cardboard. 

40'' or any length to suit 

Fasten edges with 
masking tape 

SALES 6 SERVICE: NEW YORK • LOS ANGELES 
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8 WuMUL f LEs'if' 
c o). olls 

FOR TINTING PHOTOGRAPHS 

Now for the first time these 
colors matching portrait oil 
paintings are available by a 
world famous portrait artist. 

See your nearest art dealer or send 

$8.00 to Merlin Enabnit 

P. 0. Box 54  Niles 48, Illinois 

of any extraneous dirt falling on the fresh-
ly-painted surface. 
In this situation I am assuming the print 

has been dry mounted on a mat board with 
at least 11/Z" clearance all around the print. 
Two inches is better. I like to mount my 
8x10 prints for coloring on a mat board, at 
least 11x14, because the extra expanse of 
cardboard around the print provides a place 
to put color descriptions, tape color sam-
ples of hair, mix color, wipe off brushes 
and skewers and many other things. If the 
prints are mounted to the same size mat 
boards, the slit, as I suggested, would be 
unusable, and the V-shaped slots shown in 
Mr. Jones' illustrations would come into 
their own, although the prints would then 
have to be set out to dry face up. 
There used to be a device made for dry-

ing photographic plates (I haven't seen one 
for years) that consisted of two X-shaped 
ends of either wood (in which case the 
thing could be folded for storage) or of 
metal (in which case it remained fixed) 
with two long pieces of wood between them. 
In the long pieces of wood were saw cuts 
about 1/8" deep in which the plates were 
set with a corner down (so the wash water 
would drain off) to dry. In the ordinary 
ones the saw cuts were simply straight 
notches, but in the more sophisticated ones 
the slots were cut at an angle so the plates 
could be put to dry leaning forward with 
the emulsion sides down to prevent the col-
lection of dust on the emulsion. They held 
up to 24 plates from lantern-slide size (if 
I remember rightly they were 31/4x4) to 
8x10 or larger. 
Such a device would be ideal for the dry-

ing of oil-colored prints and it wouldn't 
matter if they were close-mounted or not, 
since only about 1/8" of the edge would 
touch the slot. 
There are many, many ways of putting 

out hand-colored prints to dry, and they may 
be made as simple or as complex as the 
user wishes, just as long as they get the 
job done with no damage to the finished 
print. I was just intrigued with Mr. Jones' 
ingenuity in devising a drying rack so in-
expensively that would be so efficient, and 
thought other colorists — and/or photogra-
phers — would like to see it. 

SCHOOL PACKAGE 
PROCESSING IN EKTACOLOR 

From All Sizes of Film 
All Size Prints Made 

Special 3 Size Packages Available 
Write for Price List 

A & N SCHOOL PHOTO SERVICE 
4647 Cremen Rd. S.E  'Washington 12, D C  

1.00* PUTS YOU IN THE 
BABY SHOE 
BRONZING BUSINESS 

THIS DISPLAY 
IS ALL YOU NEED 

$16.95 VALID; 

NO  J UST 81.00* 
•plus postage 

Join the thousands of top photography studios now profiting with the famous 
BRON-SHOE line. Just order your portrait stand sample, display it, and watch the 
orders roll in. Every mother bringing her child in for a photograph is a prospect! 
You make two sales instead of one  . without a penny's investment! So sure are 
we that you can get your share of this evergrowing market ... we are offering you 
this $16.95 Display value for just $1.00. SEND FOR YOUR BEAUTIFUL DISPLAY 
TODAY ... this offer is for a limited time only. 

HERE'S WHAT YOIT GET FOR JUST $1.00* 
• Style 45 Portrait Stand with 
8z10 metal frame . . . $16.95 
value (we furnish the shoes for 
this display). 

• Beautiful 4-color folders. 

• Mailing bags, job tags and address labels. 

• Free year-'round mat service. 

The BRON -SHOE CO. 
266 E. BROAD STREET, COLUMBUS 15, OHIO 

Originators and World's Largest Baby Shoe Bronrers 
MAIL THIS COUPON TODAY! OFFER ENDS MARCH 15, 1963 

THE BRON-SHOE CO., 266 E. Broad Stra,r+ Columbus 15, Ohio 
Rush Your $16.95 Display Value for $1.00' 

Firm Name 

By   

Address_ 

City_ 

Title 

State 
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GOING 
IS 

LEADERSHIP 
OF 

COST 
THE 
College graduates are penetrating more and 
more into industry. Now 58, of the graduates 
of men's colleges land jobs directly on the 
corporate payroll. 

Business gets the lion's share of the college 
product because business needs it and can pro-
vide challenge and opportunity to the oncom-
ing classes. About 880 of executive posts in 
business are held by college alumni, according 
to a recent study of the 100 largest corpora-
tions. 

Business always. will need the college-trained 
mind for the brainpoiver that management re-
quires and the brainwork that research and 
development demand. Competition by busi-
ness for the ablest graduates grows sharper 
every year. 

But the cost of leadership is going up. The up-
ward surge in our birthrate, plus a rapid rise 
in the percentage of high school students go-
ing on to college, has caught colleges in a 

UP! 

financial squeeze. Some face serious shortages 
in classrooms, laboratories, libraries and, 
above all, in competent teachers. 

Corporate support of higher education in ten 
years has risen substantially to more than 
$200 million for 1962. By 1970 this investment 
in educated manpower will need to reach $500 
million annually if business wishes to insure 
the continued effective operation of the 
sources of supply. 

College is business' best friend, certainly. But 
business recognizes that it must give as well 
as get. Higher education needs financial help 
and needs it now. Business should re-examine 
its needs and plan its support accordingly. 

If you would like factual data on what the college 

crisis means to you, to business and to the nation, write 

for the free booklet: "COLLEGE IS AMERICA'S BEST 

FRIEND", c/o Higher Education, Box 36, Times Square 

Station, New York 36, N. Y. 

SUPPORT THE COLLEGE OF YOUR CHOICE 
Published as a service in cooperation with The Advertising Council 

and the Council for Financial Aid to Education. 

_ HIGHER EDUCATION 

KEEP IT BRIGHT 
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LAW11;R'S NOOK from page 28 

paper could not be soaked to the point 
where clean shaving was possible, and be-
cause sandpaper appears as nothing more 
than plain colored paper to a TV camera. 
He concluded that there was no material 
misrepresentation. 

The full Federal Trade Commission re-
versed the examiner. It emphasized the in-
ability of the true sandpaper to be shaved 
in the limited time of the commercial, that 
even with as much as an hour for soaking 
no sandpaper as coarse as that depicted 
could be shaven cleanly. The Commission 
concluded that the net effect of the adver-
tisement was one of deception and issued a 
cease and desist order. The Commission, in 
reaching this conclusion, also held that the 
difference between what was in fact done 
and what it was represented to be was not 
just mere "puffing" but rather a substan-
tial misleading. 
Colgate took the case to the appellate 

court. On November 20 (1962) the Court 
of Appeals for the First Circuit affirmed 
the order insofar as it held the specific TV 
commercial to be deceptive. In the words of 
the court: 

"(they) assert that the commercial, 
even if not true with respect to sand-
paper, was mere metaphorical puffing; 
that there is no contention that the cream 
did not possess entirely adequate mois-
turizing properties for shaving humans 
(the Commission makes no claim of in-
adequacy of the cream) ; that no one 
bought the cream intending to shave 
sandpaper, and that therefore there was 
no misrepresentation as to any material 
matter. * * * Graphic visual demonstra-
tions that have dramatic appeal may well 
be mere puffing. References to sandpaper 
beards may of themselves be harmless, 
and so may be pictures illustrating the 
analogy. We see no objection to obvious 
fancy, provided there is no underlying 
misrepresentation. But * * * they went 
far beyond generalities and eyecatching 
devices into asserting as a fact that the 
cream enables sandpaper to be shaved 
forthwith, and that this fact 'proved' the 
cream's properties for shaving hu-
mans. * * se" 

But the court reversed the Federal Trade 
Commission on the all-important terms of 
the order it entered. The order required 
that the respondents cease and desist from: 

'Representing * * * that pictures, de-
pictions, or demonstrations * * * are 
genuine or accurate representations, depic-
tions, or demonstrations of, or prove the 
quality or merits of, any product, when 
such pictures, depictions, or demonstra-
tions are not in fact genuine or'accurate 
representations, depictions or demonstra-
tions of, or do not prove the quality or 
merits of, any such product." 
Colgate argued that this would preclude 

it from using any artificial representation 
of a product, whether or not there was any 
ultimate untruth in terms of what the viewer 
sees. This argument prevailed in the court, 
which stated: 

"We, of course, agree with the Com-
mission that there is a misrepresentation, 
of a sort, in any substitution case. But 
we are unable to see how a viewer is mis-
led in any material particular if the only 
untruth is one the sole purpose of which 
is to compensate for deficiencies in the 

72nd INTERNATIONAL EXPOSITION 
OF PROFESSIONAL PHOTOGRAPHY 

JULY 21-26, 1963 

photographic process. The Commission 
has put the shoe on the wrong foot. 
What the viewers are interested in, and 
moved by, is what they see, not by the 
means. 
"The Commission properly said that 

the customer is entitled to get what he is 
led to believe he will get, whether he is 
right or wrong in thinking it makes a 
difference. But where the only untruth 
is that the substance he sees on the screen 
is artificial, and the visual appearance is 
otherwise a correct and accurate repre-
sentation of the product itself, he is not 
injured. The viewer is not buying the 
particular substance he sees in the studio; 
he is buying the product. By hypothesis, 
when he receives the product it will be 
exactly as he understood it would be. 
There has been no material deceit." 
The Colgate case, of course, involved a 

TV commercial. The principle applies in 
equal measure, however, to commercial pho-
tography that depicts products for advertis-
ing purposes. The lessons of the case — as 
applied both to TV commercials and to 
commercial photography — are: 
1. Where a "prop" gives rise to a repre-

sentation that the product has a quality it 
does not in fact possess (e.g., ability to 
shave sandpaper within 60 seconds), the 
use of the prop will be regarded as mis. 
leading. 
2. Where a "prop" overcomes the limita. 

tions of the photographic (or TV) medium 
to assure a truthful presentation, its use 
will not be regarded as misleading. 
And as a corollary to the second lesson 

of the case, it would appear that in any 
instance where limitations in the medium 
result in depicting the product in a way 
that indicates that it has a property it does 
not possess, a use of the representation 
(picture or TV commercial) may be mis-
representation. 
While only a small proportion of com-

mercial photography assignments presents 
problems of props, and a still smaller pro-
portion are potentially subject to Federal 
Trade Commission action, it nevertheless 
is prudent to avoid props that show prod-
ucts with properties not possessed, or to 
fail to use props when necessary to main-
tain fidelity between product character-
istics and the ultimate photographic rep-
resentation. 

Guilty portrait knish. 
Ing for Professional 
Photographers 

NORTHEASTERN PORTRAIT 
SERVICE Inc. 
Complete Service 

Satisfying your "hard-to-please" customers 
755 Boylston St.  a  Boston 16, Mass. 

-kwk"1, A� G,,,w,- 
W I L L  DELI VER 

QUALITY POST CARDS 
TO YOUR CUSTOMERS 

IN 

4To 6 WEEKS 
© TRY THE VERY BEST 

e QUALITY FOUR COLOR PROCESS 
• FIDELITY OF COLOR 

• SHARPNESS OF REGISTER 
*NATURAL CRISP COLORS 
• ACCURACY IN COPY 

© ENJOY CUSTOMER 
SATISFACTION 
as QUICK DELIVERIES 
• EXACT COLOR MATCHES 

• BRIGHT-CONTRASTY COLORS 
• BRILLIANT FINISH ON CARDS 

*BEST STOCK - KROMEKOTE 10 PT. 

Q MAKE PROFITS — FOR YOU 
• MAXIMUM COMMISSIONS AVAILABLE 
(For Example -- A Sale of 6,000 31/20 1/2 
Post Cards Provides $40.00 PROFIT to 
You — Plus Your Photo Fee) 

• QUICK DELIVERIES — REORDER 
SOONER 

• USE NEWEST PROCESSES 
• SALES AIDS SUPPLIED 

• LEADS SUPPLIED TO OUR DEALERS 

MINIMUM OF 3,000 POST CARDS AVAILABLE 

Send Your Order in Today and 

Prove Our Quality and Service 

To Yourself — Don't Wait 

Any longer 

BREAK THRU THE COLOR 
BARRIER WITH 

p q"a eo�a4 
HENRY McGREW 
P R I N T I N G,  I N C. 
1615 Grand Ave., Kansas City 8, Mo. 

PLEASE SEND SALES KIT, SAMPLES, PRICES 
COMMISSIONS AVAILABLE ON FULL COLOR 
POST CARDS AND RELATED PRODUCTS. 

NAME   

COMPANY   

ADDRE'-S   

CITY  STATF 
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COLOR —LESS 

THAN A MINUTE 
from page 49 

Blue sensitive silver 
halide 

Developer linked to 
yellow (minus blue) dye 

Spacer 

Green sensitive silver 
halide 

Developer linked to 
magenta (minus green) 

dye 

Spacer 

Red sensitive silver 
halide 

Developer linked to 
cyan (minus red) dye 

Negative base 

graphs. One art dealer said, "This new col-

or could be one of our greatest aids to sell-
ing works of art." 

Once seller and buyer agree that the color 

in a Polaroid print is a close approximation 
of the original scene or of the eventual fin-
ished color photograph, other uses for the 

Fig. I — Structure of the Polacolor Negative. 

professional photographer will come to 
mind. The art director and photographer 
can have a preview of the finished photo-
graph and save time in case any re-takes 
should be necessary; the industrial photog-
rapher will be able to immediately show 
management the added dimension of color 
in almost any situation. 

NO LIGHT  WHITE LIGHT  BLUE LIGHT GREEN LIGHT RED LIGHT 

r ♦ � 

� O •  O • 

A Q O  

Principal layers of the negative, magnified 6,000 times, are shown in the 
drawing above. Total thickness of all layers (coated on a sturdy base) is 
less t han half /the thickness of a human hair. 

This symbol represents an entirely new kind of molecule 
which is a dye linked to a developer by an inactive atomic 
thread. This non-conducting leash does not allow inter-

change of electronic charges between the dye and developer, but it does 

Positive base 

Receiving layer 
for alkali 

Spacer 

Receiving layer 
for dyes 

give the developer group control over the movement of the dye. The dye 
part of these hitched molecules must be different in each [aye-. 

O These are unexposed grains of silver halide. 

These are exposed grains of silver halide. Note, as exampie, how a - ray of green light will pass through the blue sensitive layer without 
exposing the silver halide, will expose a grain in the green layer, 
but not in the red layer. 

Fig. 2— What  Happens in Positive During Processing. 

OC O  �  O  

Positive consists of three principal layers (see above). The recei ving  layer  
for }he alkali consists of large acid molecules that are immobile, even after 
alkali reaches them. 

The spacer layer keeps these acid molecules from coming in contact with 
the receiving layer for the dyes and, in addition, slows down the rate at 
which the alkali reaches the acid molecules. 

The receiving layer for the dyes accepts and holds the linked mo!ecules 
that escape the negative. This mordant lacer holds the dyes much as cloth 
holds dye during dyeing. 

This positive must permit the reagent to remain alkaline long enough to 
develop the negative and form the positive image, yet must reduce it to a 

near neutral or acid state by the time the picture is lifted from the camera. 

- D that escapes  ❑ ❑ ❑  Sodium Ions (Alkali) 

Thus, during most of the processing time, the dyes are moving into the 
image layer and very little alkali is getting through the spacer layer. The 
receiving layer for the alkali is virtually inactive until the image is fully 
formed. 

At about that instant, however, the acid molecules in this layer have com-
bined with the small amount of alkali that has seeped through the spacer 
layer, and the resultant water that is generated opens the spacer layer and 
is circulated through the image layer to help remove the remaining sodium 
ions (alkali). 

With these ions removed, the molecules around the dyes in the image can 
get closer together and form a tough bond that embeds the dyes in a 
clear and neutral layer that permits unusually luminous colors. 
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Retouching 
The accompanying photographs were taken 

under unusual circumstances and retouched 
to be printable with the use of dye and 
chemical etching. 
The large tank is 30 feet in diameter 

by 50 feet high full of high octane gas, 
completely covered except for a manhole 
two feet in diameter on top. Inside is a 
floating cover 30 feet in diameter by six 
inches, of .thick plastic material covered 
with aluminum. The inside of the tank 
is painted black. 
A steel company in Pennsylvania phoned 

me to make a photograph of this float. It 
had to be done on the day they could drive 
over to show me what they wanted and it 
had to coincide with the day that the tank 
would be two-thirds empty on a sunny day. 
I was not to leave out any of the float and 
the rivets on the inside black wall of the 

a Life Saver 
tank had to show as well as the separation 
lines in the float. 
I could not use any light and there was 

no room for mirrors. The opening was only 
two feet and the camera took up part of 
this space. I could not focus on the ground-
glass because it was almost pitch dark in 
the tank. Holding my head over the lid long 
enough for my eyes to become accustomed 
to the darkness would have asphyxiated me. 
I took the picture with a 4x5 Linhof 

camera with 90mm Schneider Angulon wide-
angle lens, f/6.8 on Ansco Super Hypan 
film with a six-minute exposure at 5 p.m. 
so the sun or sky light would bounce against 
the walls of the tank. 
I used Webster negative red dye diluted 

15 to 1 to hold back the dark parts. I then 
used a chemical reducer to etch the hot — 
or opaque — highlights back to printable 

TAX CREDIT from page 44 

set forth the useful lives for various broad 
categories of depreciable assets. For the 
service trades category, in which photo-
graphic studios are included, the useful 
life for equipment and other assets, except 
as later noted, is ten years. 
In addition, the new guidelines set up 

useful lives for other assets not peculiar to 
any one trade or industry, but which are 
common to many kinds of business taxpay-
ers. Office furniture, fixtures, machines 
and similar office equipment also are given 
a ten-year life. 
Automobiles used in a business now may 

be depreciated on the basis of a three-year 
life, while light trucks (actual unloaded 
weight under 13,000 pounds) are assigned 
a four-year life. 
Thus, it can be seen that if a photogra-

pher adopts these useful lives for his vari-
ous assets, he will be able to claim only a 
fraction of the 7% tax credit on some of his 
assets — or possibly none. 
Reverting to the above table and convert-

ing it to a percentage of cost, here's how 
the tax credit is applied: Less than four-
year life, no credit; four but less than six--
year life, 2%s%; six but less than eight-
year life, 4y3%; eight-year life or more, 
7%. Consider some applications of these 
percentages. 
(A) A photographer buys an automo-

bile for use in his business. It has a three-
year life. There is no tax credit. 

(B) He buys a light truck for $2,500, 
having a four-year life. The tax credit is 
2%s% of cost, or $58.33. 
(C) He buys new photographic equip-

ment for $2,000. It has a ten-year life. The 
tax credit is 7% of cost, or $140. 
From the foregoing examples, it can be 

seen that if the tax credit a photographer 
seeks and anticipates is an important factor, 
it should be tempered by a consideration 
of what category of capital property he 
acquires, as well as its cost, and not the 
cost element only. This can certainly be a 
serious management consideration if a pho-
tographer needs and can use several cate-
gories of depreciable assets, but can't satisfy 
all of his needs. His choice of the goods 
he buys, and their tax credit rate, will de-
termine the amount of the tax credit he can 
claim as an aid in bearing the cost of the 
acquisitions. Thus, depending on the use-
ful life, an investment of $5,000 may result 
in (1) no tax credit, (2) $116.66, (3) 
$233.33, or (4) $350 tax credit. 
Having claimed a tax credit for depre-

ciable assets acquired during the year, a 
photographer must also adjust the cost 
basis of the property for purposes of de-
termining the available annual depreciation. 
That is, the cost basis must be reduced by 
the amount of the tax credit. The amount 
of the tax credit cannot again be deducted 
in depreciation schedules. 
Example: The cost of certain qualifying 

assets is $3,000. They have a ten-year life. 
( Turn to page 84 ) 

Extreme Jeff: Tank con-
taining high octane gas. 
Center: Floating cover 
inside black painted 
tank, six-minute expo-
sure,  daylight.  Right: 
Acceptable print after 
retouching and chemical 
reduction  of  negative. 

by Homer English, Cr.Pholog., Troy, Ohio 

highlights. The two pictures of the float 
show the before and after effects. 
The only reason I accepted the job was 

for the challenge. I never heard of taking 
a picture without lights in a black tank full 
of explosive gas fumes. The steel company 
men told me afterwards they had me highly 
covered with insurance and informed me 
that static from my shutter could have set 
off an explosion. 

200 WATT-SECOND SET OF PROFESSIONAL 
SPEEDLITES DESIGNED FOR THE GENERAL 
PURPOSE STUDIO DOING QUALITY W ORK. 

IF YOU ARE A PROFESSIONAL PHOTOGRAPHER 
THERE IS A STARLITER SET DESIGNED FOR YOU 
THERE ARE THREE INDIVIDUAL SELF CONTAINED 
SETS FROM 100 WS TO 400 WS BY THE TRADE 
NAMES "STARLITER 100,' "GOLDEN STARLITER 200." 
AND THE VOLTAGE STABILIZED "GOLDEN STARUTER 
400." AND FOR THE PHOTOGRAPHER THAT HAS 
TO PRODUCE STUDIO QUALITY PHOTOGRAPHY 
ON LOCATION THE STARLITER 500 OR 1000 IS 
HIS ANSWER FOR A COMPLETE FIVE LAMP SET OF 
CONTROLLABLE LIGHT AT A MINIMUM OF WEIGHT 
AND BULK. 

x 1 

,..,.i:._i  d  c 

STARLITER PRODUCTS, INC. 
BOX 208 — BURLINGTON — WIS. 

YOUR CUSTOMERS ADVERTISE YOU 
We're PARTICULAR about 
the quality of our work .. . 
our CUSTO MERS are 
satisfied because their 
customers BUY MORE! 

Send for Infor mation 

• Developing 
• Proofing 
• Retouching 
• Printing 
• Light and 
Heavy Oils 

77  N.  W ASHINGTON  ST.,  BOSTON  14,  MASS. 

NEW ENGLAND Portrait Service, Inc. 
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NEW PRODUCTS from page 21 
POSING STOOLS and TABLES 
Just lift seat or 
table top to 

1 �V" desired 
�/1  he  

i 
'4 

ti r" 

10 YEAR 

GUARANTEE 

FREE TRIAL Use stool and 
table for 30 days without 
obligation. See them at 
your Photo Supply Dealer 
or write today--we'll do 
the rest, 10 Year Guarantee. 

A USTR.ITE 
CHAIRS ... ST OOLS 

The patented Ajustrite ad-
itlsting mechanism is so 
simple, so trouble-free, it 
1 onaerves your time and 
energy and smooths your 
work. Just lift seat or table 
top to the height desired. 
That's all. No screws, hand 

wheels or bolts. 
No tools needed. 
No soiling of the 
hands. 

THE STOOL is all metal 
with seat which adjusts 
from 18" to 27". Cast 
base has polished glides. 

TI  Seat pad and backrest 
available.Weight 15lbs. 

THE TABLE is tubular 
steel with 20" x 28" 
no-glare Vibrex top 
which adjusts from 24" 
to 35". Weight 24 lbs. 

JUST LIFT SEAT TO 

r -a 

DESIRED HEIGHT 

AJUSTO EQUIPMENT CO. 
BOWLING GREEN, OHIO 

;̀„9 .ti 

GARRISON 

Distributorship Earns You 

EXTRA PROFITS 
Sparkling Natural Color 

17 P OST C AR DS 

BR O C H U RES 

G REETI N G C AR DS 

C ALE N DA RS 

DISPLAY C AR DS 

Your order placed 

with us is always handled 

as  an  opportunity  to  achieve 

perfection. Specialists analyze 

every  phase of  your  order  fro m 

transparency, cropping  and typography to 

color  separation  and  press.  This  assures 

you  the  finest  natural  color  reproductions. 

Send For 

Distributor's Sa mple Kit Today. 

GARRISON HOUSE, INC. 
40 W ASHINGTON AVE 

DUMONT, N. J. 

white, high-luster surface especially adaptable to airbrushing, 
retouching and etching. Polycontrast J is available in single 
weight from 4x5 through 16x20, double weight from 4x5 
through 20x24.... FR Corp., 951 Brook Ave., New York 51, 
N. Y. — FR's X-22 fine-grain film developer is now available 
in two 8 oz. bottles — A and B — together with a small gradu-
ate, enough for 32 rolls of film; $2.95.... Kanner Industries, 
Inc.,  8838  Carnegie  Ave.,  Cleveland  6, Ohio — M.P.D., 
non-toxic, non-flammable, waterless skin cleaner prevents de-
veloper brown stain and is effective in its removal. Cleaner is 
packaged in 14 oz. and 5 lb. sizes with wall dispenser. 
Traid Corp., 17136 Ventura Blvd., Encino, Calif. — Fotron, 

a still color camera designed "for people who love pictures but 
hate photography," works electronically. User snaps in pre-
loaded (with Kodacolor) film magazine in the back of the 
camera, and a motor runs the film to the first exposure. Next, 

the user turns on the camera by pressing 
either the "Indoor" or "Outdoor" button, 
the camera is aimed and the taking button 
pushed. The camera focuses the lens, sets 
the exposure, fires the electronic flash, ex-

Fotrou  poses the film, advances the film and indi-
cates number of exposures left in the magazine. Power for the 
Fotron is furnished by built-in, rechargeable nickel-cadmium 
batteries. After four film magazines have been exposed, camera 
can be recharged in a few hours by using house current. A 
Snap-Load magazine loaded with ten-exposure Kodacolor film 
is included with each Fotron. Additional loaded magazines are 
available from dealer or by mail for $4.98 each, three for $14. 
Price of magazine includes all processing and ten 3%2x3%2 
color prints. Complete kit, consisting of one Fotron electronic 
camera and recharge cord, one compartment case, three Snap-
Load magazines with film, is priced at $159.95. 

Recordak, 415 Madison Ave., New York 17, N. Y. — Re-
cordak Lodestar provides informational retrieval with 
pushbutton print-out of enlarged paper facsimiles from micro-
film records. In less than one minute 
with the Reader-Printer Model PES a 
document image can be located on the 
screen and 8%2x11%2 paper print auto-
matically exposed, developed, cut to size 
and delivered. . . . Copymation, Inc., 
5650 N. Western Ave., Chicago, Ill. — 
UV-Dri one-step dry process paper 
copies engineering drawings, transpar-
ent or translucent originals by exposure 
to ultra-violet light. Results are similar 
to blueprints. Because the image is not 
"fixed," additional information can be  Recordak 
added after first exposure. UV-Dri can 
be used in all major makes of diazo machines. Other uses are 
for proofing of printer's, offset negatives (rather than silver-
printing) and microfilm projection prints. The paper is sold 
initially in a blue color; other colors produced in tests include 
violet, red and green. Finishes range from matte to high gloss. 
Introductory price is about two cents per letter-sized sheet. 

Leedal Inc., 2929 S. Halsted St., Chicago 8, III. —Color 
print processing baskets, constructed of type 316 stainless steel, 
plastic and saran screening. All compartments are tied at bot-

tom to keep prints from slipping under-
neath, yet permitting full even nitrogan 
burst. Baskets are complete with perfo-
rated covers or hold down slips to keep 
prints from floating up. Several types 
are available, from one gallon 8x10 
through 50-gallon 30x40. Model 314-
FC (shown) is 10 gal. 16x20 with over-
all dimensions of 5T's"x21%s"x17", sells 
for $279 net; with detachable plenum, 

I eedal  price is $329.  Sethco Mfg. Corp., 
2284 Babylon Turnpike, Merrick, L. I., 

N. Y. —Stainless steel SSTI self-priming filter systems for 
photographic solution is available with floating wear plates 
for uninterrupted operation above 150° F. The SSTI series 
come complete with choice of various filter tubes and hose as 
well as with automatic controls and pressure gauge. Capacities 
are from 50-600 gallons per hour. 
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Pla,tcru 

100 CLEAR NEGATIVES and Brilliant Prints at all 
times without swabbing! 

CRYSTAL WATER FILTER removes mineral oxides and micro. 
scopic impurities! Approved by thousands of photographers. 
Free 30-day trial. Freight prepaid. Waterline and Faucet models. 
Write now for complete details and low direct factory prices. 

CRYSTAL W ATER  FILTER  CO MPANY 
2231 North 17th St.  Milwaukee 5, Wis. 

Mfrs. since 1910 of domestic, commercial and 
industrial filters in universal demand. 

Plasteco, Inc., 8721 Market, Houston, Texas — Plasteco 
crystal processing unit No. 810 is made of transparent plexi-
glas, holds 12 8x10 Ektacolor prints. List 
price, complete with seven processing 
tanks, one quick-flush wash tank, one 12-
print crystal processing basket is $149.50. 

Richard Mfg. Co., P.O. Box 2041, 
5914 Noble Ave., Van Nuys, Calif. —Rich-
ard 24" Utility print washer handles ap-
proximately 100 8x1Os, accepts l 1x14s and 
14xl7s. Washer, made of white acid and 
stain resistant high-impact sty"ron, features 
four-way jet nozle with dual print separa-
tor jets, splash cover, 6' inlet hose and both threaded and 
clamp-on faucet connectors. Price is $49.50 complete. 
Kinnard Co., 5703 W. North Ave., Milwaukee 8, Wis. — 

Roll-Pod camera support has elevator frame adjustable to any 
height from one foot to five feet (accessory frame elevates to 

eight feet). Unit features one leg adjust-
ment for steady support on uneven sur-
faces, 10" wheels. Construction permits 
carrying of equipment. Full 360* tilt permits 
use as copy stand or movie titler. Price of 
Roll-Pod is $39.95.... ColorTran Indus-
tries, 630 S. Flower St., Burbank, Calif. — 
Daylight conversion filter for use with 
ColorTran lamps, made of pyrex glass 
mounted in metal frames. Light loss is 
30% (about 20%-30f/r less than other fil-
ters). The filters, listing from $19.50 to 
$39.95, slide into position similar to scrims, 
without the use of tools.... Flex Electric 
Products, Inc., 39-08 24th St., Long Island 
City, N. Y. — Mobilite Portable Sunshine 

Kinnard  quartz lighting system for both motion 
picture and still photography. Lamp head is adjustable and 
detachable, a snap-on diffuser softens light. Color temperature 
of 3400°K and intensity of Sylvania quartz lamp of 32,000 
candlepower remain constant throughout lamp's life, rated at 
more than twice that of conventional lamps. Current consump-
tion is 625 watts. Flex Portable Sunshine system, complete 
with camera mounting bracket, still camera mounting shoe 
and diffuser sells for $24.95 list. 
Bernalen Inc., 9821 Foster Ave., Brooklyn, N. Y.  port-

able print washer, Model SCNPW-24, features multi-level jet 
spray nozzles. Prints are protected by anti-suction flow baffles. 
Washer measures 35" in diameter, 15" 
high, sells for $260 f.o.b., Brooklyn.  . 
Calgon Co., P.O. Box 1346, Pittsburgh 30, 
Penna. —Snap, a brightning solution "pro-
vides snappier and more brilliant black-and-
white photographic prints." It can be used 
in the print flattening rinse, or can be pre-
pared in a separate solution using V.-, oz.  Bernalen 
to each gallon of water. Snap is packaged in four sizes: half-
pint, pint, quart and gallon. 
Tinsley Laboratories, Inc., 2448 Sixth St., Berkeley 10, 

Calif. — Tinsley 8" portable telescope has adapters for 16mni 
and 35mm cameras available. Both tube and eyepiece may be 
removed by turning single thumb screws.-The basic system in-
cludes a mount with base mounting plate, leveling screws, tube, 
tube aperture dust cover, zenith diagonal eyepiece, rack-and-
pinion focusing, 10-power rangefinder, two observing eyepieces, 
electric sidereal drive, 6-volt battery with charger. The Casse-
grain optical system has a primary mirror focal length of 32", 
with magnifications up to 256 power. All optical surfaces are 
tested to assure accuracy to %8  wavelength. A 70%2-pound pack-
age, Tinsley 8" telescope is priced at $995.... Sample Engi-
neering Co., 17 N. Jefferson, Danville, Ill. — Samenco Model 

FLAMELESS BLOW TORCH 

FOR FAST HEAT 

up to 10000 F 
I  e 

For applications requiring quick concentrated heat 
blast up to 1000°F. without flame. Soften, form 
mold and patch plastics, etc. Temperature varied 
by air intake adjustment. 110-230 V. AC-DC mo-
tor, 3 wire plug. All IIOV. models equipped with 
adapter for 2-prong receptacle. 8 ft. heavy duty 
cord. Intermittent duty. Other models available 
with lower temp ranges. Most of the big names 
in industry use MASTER HEAT GUNS in labora-
tories or in production. 

Model HG 501-500°F. 115V-441.25 
(Others  $37.25  to $62.75) 

AIR HEATER BLO WER 
For quick electrically heated air up to 
750° F. For accelerating drying Proc-
esses or for localized heating. B.T.U. 
3400. Air velocity 2000 FPM. 110.230 V. 
AC only, 3 wire plug. All 110 V mod-
ells equipped with adapter for 2-prong 
receptacle. 8 ft. heavy duty cord. Con-
tinuous dutyy. 2" diam. x 3" long dis-
charge st  e. 

Model AH 501-500°F.-115 V—$55.35. 
(Others $52.25 to $83.35) 

Write today to Dept. 293-0 

Send for information on hair dryers, hand and foot massagers, vibrators, 
grass trimmers, hair clippers, food blenders and alr r-4..'s 

MASTER APPLIANCE CORP., Racine, Wisconsin 

ESSENTIAL EQUIPMENT 
In a way this is nothing to brag about — our need 
for capacious wastebaskets. But try as we may, 
even the best electronic analyzer used by the most 
skilled printer cannot often produce an "accept-
able" first print. A print, that is, which couldn't 
be improved by some judicious change of filtra-
tion, burning-in, holding back, closer cropping or 
what have you. And that's the kind of prints we 
aim to make despite our rock-bottom prices 
($3 for the first 8x10, portrait or commercial — 
much, much less for quantity orders ...) Fast, 
too: 24-hour in-plant processing, 48 for most 
prints. A service worth trying, don't you think? 

EC ON O-COLOR 
OF DALLAS, INC. 

A DIVISION OF MEISEL PHOTOCHROME CORPORATION 

2712 McKINNEY AVENUE a DALLAS 1, TEXAS 
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Whatever you need in 

PHOTO 
SUPPLIE 
select from America's 
largest assortment. 
ALBU MS 

FOLDERS 

FRA MES  

MAILING 

ENVELOPES, 
ETC.  W' 

Write for FREE catalog 

II to m ct-arras-l�isf;ib�rtur 

In 

INTERNATIONAL 

SALES CO., 
.405 W.Redwood St. 
Baltimore 1, Md. 

Dept. NP 

the Service of the Profession Since 1895 
ENLARGEMENTS —COPY WORK 

from difficult originals, with guaranteed delivery 
COMPOSITES — MINIATURES 

WATER COLORS 

PENCIL SKETCHES 

HEAVY OILS 

FREEHAND OIL PAINTINGS 
it"rite for Price Schedule 

��l1IIt'S �iltoto ��.rt� 
1021 NORTH WELLS ST.  CHICAGO 10, ILL. 

WALLET PHOTOS 0 
FOR PAINLESS PROFITS 
ON EVERY PORTRAIT JOB  3 ea. 

We do the dirty work and YOU make the extra profit! Finest of 
new equip ment guarantees high quality and faithful adher. 
ence to the original. Satisfaction guaranteed. 

Your Studio Na me in M argin FREE! 
Every Kier wallet print becomes an effective ad for you. 50 
prints or more per negative: 3c each. 25-49 prints: 3'/2c each. 
Less than 25 prints per negative, or orders totaling less than 
500 prints: 4c each Write for samples. 

KIER PHOTO SERVICE Dept. NP, 1241 Superior Ave. N.E., 
Cleveland 14, Ohio 

PP of A International Exposition of Professional 

Photography, Dallas, July 21.26 

Now Available to YO U .. . 
• A STUDIO-TESTED SYSTE M THAT ASSURES: 

SIMPLE RECORDS — LESS ERRORS — HIGHER PROFITS 

One complete writing tukes care of customer's 
receipt, file copy, proof envelope, negative en-
velope, and account receivable ledger. Numbered 
to meet your requirements. 

• No cost for co mplete instructions. 

FREE descriptive folder and sample forms, write: Dept. N. 

W OEHRMYER PRINTING COMPANY 
3901  York  Street, Denver 5, Colorado 

E K T A C O L O R 
• Processing Film and Prints  • Proofing  • Retouching 

Panalure  • Gloss or Matte Finish 
Wallet Up to 16X20 

You expose the negative — We finish the job! 

EKTACOLOR  SERVI CE FOR THE  PROFESSI ONAL 

BOX 325 • TELEPH ONE 313 • BLUFFTON. IN DIANA 

MC-6 intervalometers for time-lapse motion pictures are light 
weight with a wide range of time intervals, from 2 seconds to 
4%z hours, available in one unit, changed without tools. The 
basic timing element is a synchronous motor. Retail prices start 
at $99; matching solenoids and mountings for all popular cam-
eras start at $23. Other accessories include timers for bursts 
and for time exposures. 

Crown Rubber Co., 1615 Croghan St., Fremont, Ohio — 
Super Tuff-Spun, %4" cushioned all-vinyl non-skid floor mat-
ting has "rounded rib" corrugations to prevent dirt from col-
lecting, making cleaning easier. Matting comes in black, brown, 
gray and terra cotta, in 3', 4' and 6' width.... Ace Lite Step 
Co., 1706 S. State St., Chicago 6, Ill. — Koralite darkroom mat 
of ribbed %8" firm vinyl foot surface bonded to vinyl chloride 
base which grips the floor. Colors: black, gray, green, white 
and brown, in sizes 18"x24", 24"x36" and larger. Koralite may 
be ordered in 18", 24" and 36" runners as long as 100'. The 
material can also be cut to use as a worktable mat. 

Northridge Research Inc., Northridge, 
Calif. — Aquatracker 70mm underwater 
camera has circular 100ws flash tube ad-
jacent to the lens. Control knobs, alumi-
num and black anodized, are for shutter 
speed, diaphragm and focusing control, and 
film advance (with shutter trip mechanism 
directed below knob). Handle contains 
electronic flash unit power supply. Col-
lapsible sportsfinder on top is calibrated 
with the focusing mechanism. Aquatrack-
er weighs 6 lbs. 4 oz., has been success-
fully tested at depths in excess of 60' of 
water, is sufficiently buoyant that it will 
float 980/c submerged. Front protective 
glass will withstand depth pressures to 
200'. Camera sells for "approximately" 
$600. . . . U. S. Divers Co., Santa Ana, 
Calif. — Calypso amphibious 35mm cam-
era is water and pressure proof, features 
Som Berthiot Flor 34mm, f/3.5 lens and 
single stroke lever design which incorpo-
rates shutter release, film advance, shutter 
wind and exposure counter setting; also 
single-window viewfinder and built-in wa-
ter tight flash connection, and accessory 
shoe.... Bell & Howell, 7100 McCormick 
Rd., Chicago 45, Ill. — Underwater hous-  Bell & Howell 
ing for Bell & Howell Optronic Eye re-
flex motion picture camera, has parallax 
correcting sports-type viewfinder and con-
trols for film advance, zooming and wind-
ing. It will function at depths up to 60', 
buoyancy will float it to the surface. Hous• 
ing sells for less than $100. . . . Ehren-
reich Photo-Optical Industries, III Fifth 
Ave., New York 3, N. Y. —  Plexiglas 
underwater housing for Nikkorex 8 motion 
picture camera, has horse-shoe shaped han-
dle, gunsight type frame finder and spring-
loaded lever to operate camera. Housing 
retails for $69.95. 

Allied Impex Corp., 300 Park Ave. S., Ne w York 10, N. Y. 
— Ultrablitz Monojet UM, one-piece electronic flash weighs 
less than 15 ounces, has compact dimensions (4%"x2%8"x1%8"). 
Prismatic lens disperses the light over 70e angle. Rechargeable 
unit provides 70-80 flashes per charge; recycling time is 8-12 
seconds. Complete with battery recharges, Monojet UM retails 
at $75.95.... Burleigh Brooks, Inc., 420 Grand Ave., Engle-
wood, N. J. — Metz one-piece electronic flash in two models. 

Calypso 

Nikon 
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Metz 109 has 65° angle, produces over 50 flashes per charge, 
sells for less than $59.95. Metz 110 has almost twice the power 
of the 109 and gives almost double the number of flashes, sells 
for less than $74.95. Both models feature a switch which 
eliminates "burn-outs," have the Metz "sunlight converter" and 
are supplied with re-charger and power cord, camera shoe and 
shutter cord. 

Literature 

(please mention the N ATIONAL PROFESSIONAL PHOTOGRAPHER 
when ordering any literature listed in this section.) 

The Pierce Co., 3701 Nicollet Ave., Minneapolis 9, Minn. — 
C-3, 1963 loose-leaf catalog (about 50 pages), available to es-
tablished studios and photographic departments only. Request 
on studio or company letterhead.... Calumet Mfg. Co., 6550 
N. Clark St., Chicago 26, III. — Calumet processing catalog, 
48 pages, includes cameras, lenses and processing equipment 
for photography and the graphic arts.... Photo Lamp Dept., 
General Electric Co., Nela Park, Cleveland 12, Ohio — Four-
page brochure describes the G-E Cinema Light. . . . nuArc 
Co., Inc., 4110 W. Grand Ave., Chicago 51, Ill. — Graphic 
Tips, 32-page booklets: Vol. I — "Basic Tools and Their Ap-
plications" and Vol. II — "Fundamentals of Layout in the 
Graphic Arts." Booklets are 50 cents each.... Henry McGrew 
Printing, Inc., 1615 Grand Ave., Kansas City 8, Mo. —"Handy 
Henry's Helpful Hints," bulletin of new products and new 
ideas.... Agfa Inc., Rockleigh, N. J. — Technical data bul-
letin on the Agfacolor short process. 

EXHIBITORS from page 37 

Jos. B. English Co., Inc., East Point, Georgia 
FR Corporation, Bronx, New York 
Oscar Fisher Co., Inc., Newburgh, New York 
Frigidheat Industries, Nashville, Tennessee 
Gem Giftwares, Lynn, Massachusetts 
General Electric Co., Cleveland, Ohio 
General Products, Chicago, Illinois 
Gevaert Co. of America, Inc., New York, New York 
Gittings, Inc., Houston, Texas 
Graflex, Inc., Rochester, New York 
Heirloom Frames, Chicago, Illinois 
Holson Co., Norwalk, Connecticut 
Ilford Inc., New York, New York 
Industrial Photography — PTN, New York, New York 
Jamieson Products Co., Dallas, Texas 
Kling Photo Corp., New York, New York 
Kreonite, Inc., Wichita, Kansas 
E. Leitz, Inc., New York, New York 
Lektra Laboratories Inc., New York, New York 
Macbeth Instrument Corp., Newburgh, New York 
Maureen of Hollywood Co., Los Angeles, California 
Henry McGrew Printing, Inc., Kansas City, Missouri 
Medick-Barrows Co., Columbus, Ohio 
Meisel Photochrome Corp., Dallas, Texas 
Metalphoto Corp., Cleveland, Ohio 
Minneapolis-Honeywell, Heiland Div., Denver, Colorado 
National Color Laboratories, Roselle, New Jersey 
Newcomb-Macklin Co., Chicago, Illinois 
S. E. Overton Co., South Haven, Michigan 
Pako Corp., Minneapolis, Minnesota 
Photo Methods for Industry, New Yqrk, New York 
Photocolor of Houston, Houston, Texas 
Photo-Control Corp., Minneapolis, Minnesota 
Photogenic Machine Co., Youngstown, Ohio 
Pictorial Labs. Inc., New York, New York 
Pierce Co., Minneapolis, Minnesota 
Plymouth Products Co., Chicago, Illinois 
Polaroid Corp., Cambridge, Massachusetts 
Rolor Corp., Syosset, L. I., New York 
Simmon Omega, Inc., New York, New York 
Starliter Products Inc., Burlington, Wisconsin 
Sylvania Electric Products Inc., New York, New York 
Taprell Loomis, Inc., Cleveland, Ohio 
Universal Bookbindery, Inc., San Antonio, Texas 
Van Bilt Mfg. Co., Inc., Lincoln, Nebraska 
Vilas-Mages Co., Chicago, Illinois 
Welch Scientific Co., Chicago, Illinois 
Yashica, Inc., Woodside, New York 
Carl Zeiss, Inc., New York, New York 

# e WLO W PRICES 

PICTURE FRAMING 

profits 
LOOK BRIGHTER 

through 

'I R J ° d J'JA 9 
The almost invisible picture 
framing non-reflective glass. 
For portraits,, paint-
ings citations, awards, 
pictures, diplomas. 

Write for full information 
and merchandising aids 

dearborn 
�g•tIT1 

gl ass co mpany  _ 

6600 S Harlem Ave Bedford Park, P.O Argo, Illinois 

IS PRICE REALLY IMPORTANT? 
YO UL M E 

vro5 r 
-V � 

12 V  11 'CA  Ind  
A  C e 

or 

"Frankly, the prints are 
the best we have bad done 
at any price". 

C.S., Bozeman, Mont. 

Unsolicited testlmonal from one of 

ovr Franchise Holders 

Q   

At !Monkey Color we have uniqucl� 
designed a complete package for 
the working Professional Pholor. 
rapher who shoots pictorial stork. 
in Kodacolor. You receive the pro. 
cessing, the print, the album and 
handling service all for one prior 
... The price? ... you can re. 
ceive color at the cost of black and 
white. You receive not only price. 
but quality and service when you 
hold a Monkey Color Franchise. 

DEDICATED TO THE PHOTOGRAPHER OF TOMORRO W . . . TODAY 

EXCLUSIVELY COLOR'  r   

MONKEY 
C 0 L 0 R 

Inc. 

534 West 20th Street 

Hmleoh, Florida 

To: Monkey Color Inc  PP 12 
534 W 20th Street 
H�oleoh, Florida 

Please send me complete detoils and price list of o 
Monkey Color FRANCHISE. 

Nome   

Address   

Goy  Zone _ State 
a .I 
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Personalized 
Instruction 

In Small Classes 
Short — intensive and to-the-

point. Learn by actual doing un-
der direct supervision of recog-
nized authorities — teaching all 
branches of studio photography. 
Don't let lack of fine training 
keep YOU from enjoying more 
profit and success. 

Classes Jan. thru Oct. 

Brochure FREE on request. 

Study and Relax in the rcenir Ozark) 

SCH O OL OF PH OTOGRAPHY 
BRANSON  MISSOURI 

G = A N T 
CCUCU puINTS 
& DUPLICATE TRANSPARENCIES 
PROFESSIONAL DISCOUNTS 

bebell & bebell 
C OL O R LA B O R AT O RI E S, IN C. 

108 West 24t1i Street • New York 11 

PHONE: WAtkins 4-8573 (Area code 212) 
t'ABLESr I U SHEBELL. NE U' PORK 

WRITE, WIRE, PHONE FOR PRICE LIST N-2 

16x20 Super Deluxe Oil Portraits still only S18. 

Just send us your re-
touched negative, proof, 

and  color description. 

Allow 4 weeks for deliv-

ery.  All  paintings are 

made on masonite and 
varnished for everlasting 

preservation. 

Carlan Photo Service 
574 Clinton Ave. 

Newark, New Jersey 

All Prepaid Orders are sent Postpaid. 

TAX CREDIT from page 79 

The tax credit is $210. The cost basis for 
depreciation purposes is S3,000 less 5210 
tax credit, or $2,790, less salvage value. 
NOTE: The tax credit is not applicable 

to buildings or structural components, such 
as heating, plumbing and air conditioning. 
wiring and lighting fixtures. 

If a married photographer and his wife 
file separate income tax returns, the limit 
of $25,000 which is deductible is reduced 
to $12,500. Likewise, the limit on the 
amount of used assets that can be acquired 
is reduced from $50,000 to $25,000. How-

New Jersey School Letter 
Last September 17 during the 1962 Con-

vention of the Professional Photographers 

Assn of New Jersey a letter was sent by the 
PPA of NJ to school officials in the state 

criticizing the use of school facilities for 
private enterprise — making photographs. 

There was no objection to the custom of 

senior yearbook photographs. 

A copy of the letter (see December NPP, 
page 30) along with a news release vs'a% 
sent to 100 newspapers in the state. Re-

sponse was highly gratifying —  63 papers, 

plus AP and L'PI used the release. One 
radio station editorialized in the Associa-
tion's favor. 

In addition there were letters written to 
editors, editorials, answers to letters to ed-
itors (mostly in thL Association's favor). 

17 Photo9rophy Assn  • V ru  lioard \ oles 
Annual  {tit' Photographer 

An  En d to 
l Pictu re•Tok !-gent: Kati 

Of  Sc hoo   

cccr, these lower limitatwns do not apply if 
the wife has no qualifying investment for, 

and no unused credit earryback or carry-
over to, her taxable year which ends within 

the photographer's taxable year. 

A photographer may acquire certain qual-

ifying depreciable assets to replace others 

damaged or destroyed by a casualty or which 
are stolen. The cost of such acquisitions, 
for purposes of determining the amount of 

the tax credit, must be reduced by the 
amount received as compensation through 

insurance or otherwise, or to the adjusted 
basis of such property, whichever is less. 

\lust opposition seemed to come from small 
PTA groups. 

Three school systems informed the New-
Jersey group they were giving up school 
pictures. Many have asked Association mem-
bers to meetings to discuss the situation. 
The New Jersey Education Assn has in-
formed the photographers that they are 
going to take a stand with them. 

On November 15 — as a follow-up to 
the September 1' letter — the following 
letter was mailed to school officials in 
New Jersey: 
Our recent letter to you on the subject of school 

photo raphs has produced so much favorable reac-
tion chat we are writing a second letter to tell 
you about it. Our mail, phone calls and press reac-
tion from all over the state have shown that 
many elementary school boards are finally elimi-
nating the taking and sale of student pictures in 
their schools. They agree with our premise that 
schools should  not be hired  out as discount 
houses, nor teachers as clerks. 

Photographers 
Criticize School 
Picture Sales 

��•h  , 
I re Il holey' 

•----

National sun-(:%s on teacher loads show that 
the averse teacher works 50 hours per week- He 
is so loaded with extra duties that his major prob-
!em is finding "time to teach"! When he acts 
as a clerk for a business firm, he is making money 
for that firm. He is not teachin�t his pupils the 
subject for which he was trained and for which 
he was engaged. 
Some supporters of the practice have defended 

it on the grounds of profit for the school. Actually 
the  "percentage refund"  or "commission"  re-
turned to the school is much less than the actual 
cost of services your school is providing free for 
this company to do its business. In effect you are 
!rating to tbit private firm public property and 
utilitier, as well as the necessary employees at bar-
gain rates, and gguaranteeing him no overhead 
and a captive audience. 

May we emphasize once again that our Code 
of Ethics does not permit PPA of NJ members to 
accept or seek this kind of work. 

Regardless of who makes the money the entire 
principle of school photography is wrong. Schools 
are not the place  to sell anv kind of merchandise, 
nor should they be used is clearing houses for 
outside businesses. 
We would appreciate it if this letter were read 

at your next Board of Education meeting. 

Yours very truly, 
Alfred Coda, President 
P.P.A. of N.J. 

rlt ltElEl.', t .. 
CO W �Ft-tE.: 

St- t 9 1962 •r̀ 

Pupil PlCtUrC9 

Held sate _ Ni   

„„i �. 
a 

MMr p ad U -11  -  ---_ . 

�-F rI .9,1  � 

1./,u%at°rs 

J'Irr•r., 1,- tit 
arf. 
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MEXICO from page 43 

ment of the richness of three civilizations 
—the colorful pre-Columbian Indian, the 
Spanish colonial, and the modern —all 
basking in year-round springtime. 
Cosmopolitan Mexico City typifies the 

gay and gracious contrasts in Mexico's life. 
Here are glass and chrome skyscraper hotels 

only minutes away from pyramids that an-

tedate those of the Egyptians. Grandios 

Spanish churches and a Spanish way of life, 

signaled by serenades and bullfights, exist 

side by side with floating gardens that were 

one of the glories of the Aztec empire. 

Modernity is the stamp of Mexico City 

—at University City, or the tall Latin-

American Tower with its fashionable roof-

top restaurant. 

so mething here you need? 

YOUR LISTING HERE 
will give you monthly national coverage 
at a cost that will fit into the smallest 
budget.  Write us for details. 

The National Professional 
Photographer 

152 W. Wisconsin Ave., Milwaukee 3, Wis. 

EKTACOLOR DEVELOPING AND 

TYPE "C" 
COLOR PRINTS 
Dye Transfer Quality 

Send for Complete Price List 

CLISTOMCRAFT COLOR SERVICE 
P. O. Box 6618  Washington 9, D. C. 

for the particular artist 
SEND FOR CATALOG 

Nu mber 52 

331  S. PEORIA ST., CHICAGO 7, ILL. 

WILLI A MS 
FILM HOLDER REPAIR 
4x5 holders  $1.50 
5x7 holders  1.75 
8x I 0 holder  2.25 
Grafmatics   3.00 
Slides — 4x5-5x7. .. ea.  .75 
8x10  ea. 2.25 

REpublic 3-6703 
5910 SOUTHCREST 

HOUSTON 33, TEXAS 

i  
1 .'311111 

tW _11M� 

NO W 
. . . YOU can 

produce Direct 

Color Portraits 

at low cost, either 

vertical or hori-

zontal, with your 

present studio 

equipment and a 

STERN STUDIO 
CAMERA ROLL FILM BACK 

on:y $45.00 lert  Graphic  IIoL., 

,old by all established Professional Photo 
Equipment Dealers, Coast to Coast. 

Cirrnhir from 

STERN  &  CO. 
1122 Grand Ave.  Kansas City 6, Mo. 

"Pied nationally by Lrading Pbotographer7" 

ROBERTS COLD STAMPING PRESS 
with Lifetime Solid Brass Interchangeable DIE 

No Heat needed .. . Complete $31.95 

COLD gold, silver, colors, for Press or Hand-signing 

THE ROBERTS COMPANY • Background Negatives 
Dept. O, 64 Dartmouth St.  Posing Benches 
Rockville Centre, L.I. N.Y. • Plastic Photo Jackets 

10111 sit; 
­­

Your Studio Nome,Notice of 
Copyright and Other Insignia 
Clearly and Distinctly 
.ustt.rc +cct•s .-  cvvcto 

FOTO-SIG 6.y;,. 

BEN PARKER COMPANY 
�$.,o c....  »-.� arssoA.cAuro•n,. 

NE W! WEDDING ALBUMS 
AND FOR ALL OCCASIONS 

PHOTO MOUNTS 
Send $2.00 for  Large Variety 
Assortment of Folders and 
Easels. For Price Lists Write to 

JOSEPH ROBIN — Dept. P 
245 7th Ave.  New York I, N. Y.  WA. 9.5044 

MisstrMKs.IQ 

. � .a ICTO MELTIPL4 
;cM  r �.  nINT 

1- �.-  0  
1 

�  .1 EASEL•..  

• E7wythirj in 8 s 10 
• e-zs5 1m'; t-t'7s' 
• �-354'7s'; 2-5'71' 
• EnrswW, dlnal ttrsus » 
. 1'016a • Mad ad wish 

OCTO PRODUCTS, INC. 
48 MILES AVE., FAIRPORT, N.Y., U.S.A. 

ELKAY 
Quality Tanks 
Cat. T-45 4x5, Ca-
pacity 12 4x5 Hang 
ers. Complete with 
lid. Requires 2 Qt. 
Dev.  $4.95 
Also available in 
many other sizes. 

Cat,  T-III  5x7 
Tank, Capacity -

IS 50, or -4x5. 
Complete with "Lite-
Tite" cover. Requires 
6 Qt. Dev. 59.95 
Write today for 
free literature. 

The PP of A Tour hotel in Mexico City 
-- the beautiful new Maria Isabel — was 
headquarters for President Kennedy during 
his visit to N(exico, and was the scene of 

the State banquet. 
The new — given fresh character and dis-

tinction by traditional design values —is 
also the mark of resorts outside the capital, 
such as Acapulco. 
Modern comforts also make accessible 

600 /DEASFor LABELS 
NEW FREE CATALOG of eye-c.,tchmy eIfect o Label 
den m -1 w1 color S.. those dislindly dill-
.nt FEN7 ONAMEI 4Mb and I,ow you caw uw 
them 10 wscr  ,. you, solos 
OVER 160000 SATISFIED CUSTOMERS! 

W Ye today to Dept CA-2 

BUCKIUS FENTON LABEL Co. COR AL  PM 6A 24. PA STS 

WE RESTORE THE "TOUGH ONES" 
We are known for our ability to copy and restore 
the most badly damaged old photos. No job is 
too difficult! 
Price lists available.  Free estimate service. 

Send us your next restoration job. 

SHAFRAN PORTRAIT CO. 
250 Fulton Ave.  Hempstead, N. Y. 

QUANTITY PRINTS 
Now Quality Quantity prints at 
prices you cannot ignore. Rely 
on our years of professional 
service to meet your require 
merits. 

50  8x10 

100 —S 6.20 
500 — 27.50 

100 —$ 9.00 
500 — 40.00 

Write today for co mplete prices. 

VICTOR PAUL Photoservices 
16 W. 30th St., N. Y. 1, N. Y. 

METIERS 46MM SCHOOL CAMERA 
Rental Only $10.00 Per Month 

Designed Exclusively For School Work 

WRITE FOR FULL DETAILS 

Also Available A Complete 
School Package Program 

LOWEST PRICES 

Mellers School Photo Lab 
m y O a•s 777  Tel. TV 1.5572 

1725.71 5 Gi••..•�• 
Sp,nal,Nd. Mao 

IMMERSION HEATERS 
FOR TANK OR TRAY 

Vonren  portable  I  I - •T"  Im-
mersion  11_,rs  auto•  maintain 
solution temperatures to i-1' N.'. There's 
a llaht, riald "ChM-Chaser" Tank or 
Trey tint I. In aloes and wattages for every 
need 
1"clsion-made or seld-real slant stainless 
steel, the "Chill-Chaser" has a built-in 
■d)uslahle tbermostat. Can he used " a 
handy surrinx rod. Operates on 115 V., 
AC. Available In 5' to 40' Ienittna priced 
from $'22.50 to 1150. SEE YOUR SUP-
PLIER OR WRITE .. . 

STILL-MAN EQUIP. CORP. 
437 E. 164th STREET 
NEW YORK 56. N. Y. 
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such perfectly preserved Spanish colonial 
towns as Taxco, without destroying its 
charm and character. This is equally true 
of quaint Indian villages and the sites of 
ancient cities marked today by great stepped 
temple-pyramids. 
Many professional photographers and 

their families will take part in a tour of 
photogenic Mexico for ten colorful days 
( July 26-Aug. 4) following the PP of A 
72nd International Exposition of Profes-
sional Photography in Dallas. 
Total cost of the tour is $327.50 per per-

son which includes round trip flights from 
Dallas. The number of reservations will be 
limited. Find out about the "Pay Now, Fly 
Later" plan. Write to PP of A, 152 W. 
Wisconsin Ave., Milwaukee 3, Wis. 

ARCHITECTURE fromp w , 

The view camera has not undergone any 
radical change within the last half century 
until recently — a back, with adjustments, 
to take the holder and groundglass; a front, 
with adjustments, to hold the lens; some 
method of bringing the front and back to-
gether for focusing; and some method of 
making this between area light-tight. Meth-
ods have been about the same on all came-
eras. One change was the substitution of a 
rod for the bottom framework between lens 
and film, but this has not proved to be of 
any major advantage. 
One of the big stumbling blocks was a 

needed improvement in the bellows. If 
there was enough bellows for a long focus 
lens, you were in trouble when you attempt-
ed to collapse it for a wide-angle lens. A 
recent foreign innovation has supplied sev-
eral bellows of different lengths with a 
camera design that allows the bellows to 
be clipped on and off; and for wide-angle 
work, a special soft "balloon" bellows 
which can be pushed out of the way for 
extreme lens adjustment. These things work, 
of course, but it means more gadgets to 
lug around, more delays in making pic-
tures and the possibility of errors — for 
there have been some complaints about light 
leaks (from careless bellows changing) and 
reports of the balloon bellows cutting into 
the field of view (especially with windy 
exteriors ) . 

Separate Adjustment 

One American camera manufacturer has 
improved the bellows, by using a more flex-
ible material and by widening the accordi-
on folds of the bellows at the rear of the 
camera. These corrections allow the front 
lens standard to push right back on top 
of the 40 reducing back because the nar-
rower front of the bellows folds flush in-
side the rear section. Also, on this same 
camera, the lensboard rises as a .separate 
adjustment, independent of the front of the 
bellows, so that with a wide-angle lens the 
bellows cannot interfere with any rise or 
lowering of the lens. On most cameras 
when you raise the lens you also raise the 
whole bellows. 
In looking over the two lists of objectives 

and purposes it would seem that a photog-
rapher could do a considerable amount of 
architectural photography with a good 4x5 
view camera. If you are already 8x10 
equipped, an added 4x5 reducing back 
would be ideal. 

classified 
ads 

Situations or help wanted, 10c per word, im . 
mum $2.00. All others 20c per word, minimum 
53.00. Box number, 50c service charge to cover 
andlin$ plus 5 words. Cash with order. Closing 
date, first of the month preceding publication.  

HELP WANTED 

Largest photographic organization on the west 
coast. Now expanding school department. Need 
aggressive, personable man with solid experience 
in all phases of elementary and high school 
yearbook photography. Must be able to function 
as director of photography, axles manager, and 
coordinate entire school pro ram. Send resume 
and salary requirements to: �ohn C. Lucas, 822 
S. Western Ave., Los Angeles, Calif. 

Pbotograpber with good photography school back-
ground and some experience in portraits and 
commercial and laboratory work for permanent 
employment. Protestant, non-drinker. Excellent 
future prospects for right man. Central Indiana. 
Enclose recent photograph, state age, schooling, 
experience and starting salary expected in first 
letter. Reply Box 201, The National Profes-
sional Photographer. 

Outstanding opportunity for managers, and pho-
tograPhen with promotional studio experience. 
Terrific profit sharing incentive plan. Top loca-
tions on west coast available now. Write now: 
Milt Winnick, General Sales Manager, Austin 
Studios, 822 S. Western Ave., Los Angeles, Calif. 

Commercial photographer for top position with 
leading studio. Career position for experienced, 
expert photographic craftsman. Prefer man in 
thirties with background in black-and-white, color 
and slide production who has the ability to han. 
dle tap business management and produce to 
photographs. Send recent photograph and full 
details in first application. Harper Leiper Stu-
dios, 2800 W. Dallas, Houston 19, Texas. 

Personable woman, preferably with experience as 
receptionist or saleswoman in top quality studio. 
We deal with the carriage trade, and sell fine 
ppoortraits at a proud price. Formal education 
helpful but not obligatory. Personality, poise 
and stability are the prime requisites. Permanent 
position with top income assured to the right 
applicant. Our studios are located throughout 
northern New Jersey. Send recent photograph 
and full particulars to: Mr. Richard H. Berns, 
Augusta Berns Studios, Inc., 15 W. Park St., 
Newark 2, N. J. 

PHOTO PAPER REPRESENTATIVE; must be 
acquainted and known by larger studios. High-
quality well-known and universally accepted line, 
priced considerably lower than competition. Com-
missions. Send resume and other lines carried to: 
Sales  Manager, LUMINOS PHOTO CORP., 
1900 Monterey Ave., Bronx, N. Y. 

Wanted: Photographer experienced in all phases 
of photography and darkroom work. Must be 
capable of quality work and ambitious. Excellent 
opportunity for the right person; option to buy-
southeastern state. Send resume and salar desire) 
in first application to Box 204, The National 
Professional Photographer. 

Experienced industrial, commercial photographer 
and printer; color and black-and-white; quality 
work; upstate New York. Reply Box 1102, The 
National Professional Photographer. 

Head retoucher for volume portrait pplant. Fact, 
Inc., 809 Washington, St. Louis 1, Mo. 

Photo mount salesman experienced in selling to 
studios. Excellent territory available. Quality line 
universally accepted. Commissions. Send resume 
and other lines carried to Box 1012, The Na-
tional Professional Photographer. 

All around technician; industrial and commer-
cial; color and black-and-white; upstate New 
York; option to "Buy In." Reply Box 1208, The 
National Professional Photographer. 

SITUATIONS WANTED 

Thoroughly  experienced portrait  photographer 
with Bachrach 15 years would like to connect 
with reputable firm in Chicago area. Good at 
making home sittings, photographing children, 
groups, brides, men and women. Also general 
]enowledge of darkroom procedures and some 
commercial experience. Can supply excellent ref-
erences. Contact Bachrach Studio 104 S. Michi-
gan Blvd., Chicago, CEntral 6-1691. 

Well qualified graduates of Brooks Institute, 
fully trained in all phases of professional pho-
tography (still and motion), are available if con-
tacts are made well in advance of graduation. 
Your employment inquiry will receive prompt 
attention. One or more of our selected students 
will correspond with you regarding your position. 

The demand for Brooks graduates is always 
greater than the supply. The earlier your re-
qu t is received the sooner the placement can 

es  be made. Brooks Institute of Photography, 2190 
Alston Road, Santa Barbara, Calif. 

Experienced prestige home protrait photographer; 
ten years experience in field experienced in 
camera work; sales; building prestigge listinggss; 
single; willing to travel. Reply Box 109, The Na-
tional Professional Photographer. 

Commercial photographer desires position in ad-
vertising field, but will consider other appoint-
ment; age, 26 and single; a veteran and graduate 
of the New York Institute of Photography. Reply 
Box 203, The National Professional Photographer. 

Portrait, illustrative photographer, 17 years ex-
perience- wishes to relocate; single; experienced 
in black-and-white; color; management quality 
retouching. Interested in quality studios only. 
Reply Box 110, The Nat 'I Professional Photog. 
Negative retoucher desires steady year-round job 
in studio; has six years experience retouching; 
will relocate; also would like to learn darkroom 
work. Eugene Allen, P.O. Box 16, Thompson-
ville, Mich. Phone FR. 8-2586. 

STUDIOS FOR SALE 

Portrait studio in beautiful lower Rio Grande 
valley of Texas. Fully equipped, modern. Some 
commercial work, camera sales  good photo-
finishing business sent out. Building 25x85 in 
heart of town, with upstairs apartment rented 
out. Annual gross minimum, $23,000. Will lease 
or sell building to buyer of studio. Don's Photo 
Center, 107 S. Sam Houston, San Benito, Texas. 

For We: Complete equipment of studio; finest 
lenses; new cameras; ground floor room avail-
able. Failing eyesight reason for selling. Johnston 
Studio, 305E Washington St., Hoopeston, Ill. 
Phone 444. 

Top portrait studio in Ohio; equipped with the 
most modern equipment of today; oldest estab-
lished studio; four large schools contracted for 
this year (we have held the same contracts for 
ten years); wonderful opportunity for anyone 
to step into a booming business. Priced for quick 
sale. Reply Box 1201, The National Profession-
al Photographer. 

Leading wedding and portrait studio; commer-
cial; ground floor; husband-and-wife operation; 
ggood gross; fully equipped; building may be 
bought, rented or leased• near Boston, Mass. 
Reply Box 202, The Nat ''1 Professional Photog. 
Commercial, Portrait studio, store, black-and-
white finishing, established 35 years, house and 

Rroperty, all Year round business grossing $50,000; usband-wife operation; ma or franchises, south-
western New England; $7,5 � plus property and 
inventory. Reply Boz 807, The National Profes-
sional Photographer. 

Portrait studio in good northwestern Minnesota 
town; no competition; building, with modern 
apartment, lot  stood equipment, S7,500. Reply 
Box 200, The National Professional Photographer. 
Northeast Texas; completely modern studio in 
shopping center in hi best income area; doing 
color and black-and-white; all new equipment. 
Owner will carry balance after reasonable down-
total price $9,500. Reply Box 104, The National 
Professional Photographer. 

Well known midwest, ground floor studio, estab-
lished 75 years; city of 10,000 with drawing area 
of 70,000; mostly portrait, some commercial; all 
modern equipment for black-and-white and color. 
Will sell on contract. Reply Box 205, The Na-
tional Professional Photographer. 

Portrait, commercial- modern building, heavy 
traffic; parking; established 1928; excellent hus-
band-wife operation; ample schools, weddings, 
babies; good electronic equipment; profitable 
business; retiring. Reply Box 206, The National 
Professional Photographer. 

Top portrait, volume studio in eastern Pennsyl. 
vania; thousands of families  under contract; 
equipped with Imperial 90  etc., good lease; 
man and wife can earn $20 600• beautiful fins'! 
ing conveniently handled. Reply Box 207, The 
National Professional Photographer. 

Established wedding and portrait studio; ground 
floor in heart of Hartford, Conn.; all windowed 
front; large reception and shooting rooms; work-
room and darkroom; no schools or coupons, good 
will and word-o(-mouth advertising bringgs our 
business. Reply Box 208, The National Profes-
sional Photographer. 

Studio for sale: $22,000 for busiest and most 
beautiful studio in Bay 366 1; Brooklyn, N. Y. 
Yearly gross over $37,t1W; photographer-and-wife 
operated; perfect for couple or chain operator. 
O'Malley's, 5311 5th Ave., Brooklyn 20, N. Y. 

RETOUCHING AND COLORING 

Portrait negative retouching; professional work-
manship; prompPt service; special on schools. 
Leonard R. Johnson, 755 Boylston St., Boston 
16, Mass. 

( Turn to page 88 ) 
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so mething here you need? 
JOEL'S BORDERLESS EASELS 

A TRULY BORDERLESS EASEL - NO WHITE DOTS 
TO TRIM OFF . FAST - ACCURATE 

3'/26-3.00  8x10-5.00 
S.7-4.00  11.14-6.00 
All Four Sixes-15.00 

Send Check, Money Order 
JOEL'S EQUIPMENT CO. 
158 West Lakewood Blvd. 
HOLLAND,  MICHIGAN 

ELKAY PN* PRODUCTS 
DARKROOM 
VENTILATORS 

"An Absolute Must in 

Every Darkroom" 

SINGLE —$16.95 
(Cap. 85.100 

cu. ft. per min.) 

DOUBLE —$23.50 
(Cap. 170-200 

cu. ft. per min.) 

Write today for free 
literature. 

ELKAY PHOTO PRODUCTS 
287 WASHINGTON ST., NEWAK N. J. 

FILM HOLDERS REPAIRED 
QUALITY WORK —GUARANTEED —LO W PRICES 

4x5 holders $1.50  NEW SLIDES 
5x7 holders 1.75  4x5, 5x7,  .85 ea. 
8x10 holders 2.25  8x10  $2.55 ea. 

Formerly of Houston, Texas 

NATIONAL FILM HOLDER CO. 
2525 Frazier St.  Ft. W orth 10, Texas 

C A M E R A  B E L L O W S 
Quality custom made bellows for Studio, View, 
Press, Banquet Cameras, Enlargers, etc. Bel-
lows supplied in Vinyl or Genuine Leather for 
modern,  obsolete  or  discontinued  cameras. 
Send your old bellows or specifications for 
prompt quotation. Installation service. Satis-
faction Ruaranteed. Price list on request. 

WESTERN BELLO WS COMPANY 
5234 Valley Blvd.  Los Angeles 32, Calif. 

M aUIU JL Photo Products 
RETOUCHING FLUID 

1/7 ox  50c; 2 oz  $1.25; 8 oz  $4.00 
Maurer Background Method  $2.50 
Learn to Retouch — Ten Easy Lessons  $5.00 
Montages, The Maurer Way  S3 .00 

2426 Southgate  Houston 25, Texas 

EKTACOLOR 
PRINTS 

8 x 1 0 

IN QUAN.6 9 
OF 100 

TOP QUALITY AT 
RIDICULOUS PRICES 

DEETJEN COLOR 
ST. JOSEPH, MICHIGAN 
DETAILS ON REQUEST 

LASTS A WEEK IN YOUR TRAY 
Edwal �'ST 1 TW,'ELE 

SIXTEEN 
TWENTY ))) 

PAPER DEVELOPER Concentrate 
The ready-to-use liquid for studio and 
industry. Top quality. Instantly ready 
—no Powder, no dust. Each gal. makes 
12 gal. heavy-duty or 16 gal, com-
mercial or 20 gal. portrait developer 
for all Papers. Sizes 1-gal. and 5-gal. 
Cost is low enough so it's no longer 
worthwhile mixing powders. Order from 
your dealer. 
Write Dept. NP for free bulletin. 

ED WAL SCIENTIFIC PRODUCTS CO. 
12120 So. Peoria  Chicago 43, 111. 

I F 

DUST FREE FILM DRYERS 
Dry with recirculated dehydrated 
air, with little heat. Large size for 
8x10, 5x7, 45 and 120, 620 roll film, 
$330.00. Small size for cut film, 
$220.00. Special sizes made. 

H.  N.  KAUF MA N  CO. 
13215 Roselawn Ave. 
Detroit 38, Michigan 

FOR THE PROFESSIONAL 

Atkinson-Stedco Color Print Service 
24-Hour Color Film Processing 

of Ektachrome, Ansco & Anscochrome Film 

Quality Dye Transfer Color Printing 

We still process E-1 Ektachrome 

Custom Color Prints 

Color Slide Duplicating With Masking 
Service Available 

All orders are given individual attention by skilled 
Personnel to insure fine and consistent quality. 

Write for prices or send film to: 

Atkinson-Stedco Color Film Service 
7610 Melrose Avenue  WE. 3.5954 

Los Angeles 46, California 

TIE 
SECRET 

C-6 —, ­

5 X 7.8x10-Itx14 

BORDERLESS 
EASEL 

� 595 

The .ecret lies in four Off. 
C   rubber pegs rhos 
hold paper.  FLUB — in-
structions are given how to 
u„ the four Clarke Rubber 
►eg, and make any speciol 
or larger six. eesd. such as 
14.17 or 16.20 for lo„ 
than ONE DOLLAR. OR-
DER NOW — From your 
dealer er send check to us 
direct — taoney bock guer-
ontee. Write for brochure 
and see how to have the 
BEST FOR LESS. 

CLARKE COMPANY  BOX 2123  ROANOKE, VA, 

FILM HOLDERS REPAIRED 
FA MOUS FOR OUR 

FINEST W ORK MANSHIP 

USING MANUFACTURERS' METHODS 

4x5 —$1.65  5x7 —$1.75  8x10 —$3,00 

12 and 18 Bag Graflex Magazines — Grafm afics  
Also Other Sizes — New Rlveted Slides Sold 

NE W FILM HOLDERS FOR SALEI BEST BY TESTI 
45 - 5x7 - 8x10 - IOx12 - IIs14 - 8x20 - 12x20 - 14x17 

Hoffman Professional Camera Co. 
MY 4-4470 19 Grand Ave., Farainldals, L. I., N. Y. 

PORTRAIT NECKLINESI 
Pict. Catalog Portait Drapes 25c 

McG.'s Draping Guide.. .$2.00 

(Includes Catalog i $2 Coupon) 

Maureen of Hollywood 
140 So. Alvarado, Los Angeles 

ETH PROFITS You  
with QUICKIE PRINTER 

Increase your orders, and profits, making I3/4"x 
V/z" through 31/2"x5" size prints using  roll 
paper. Fast uniform prints — all on one strip 
— no assorting. The profitable answer to your 
small picture business. Terms arranged, write. 

JOHNSON SPECIALTIES 
GROVE CITY 2, PA. 

PH OTO MIRRORS 
PURSE SIZE 

MIRROR ON 

REVERSE SIDE 

PHOTO COVERED 

WITH 

CLEAR PLASTIC 
Round Style 

NE WEST AND NICEST THING THAT 
Oval Style COULD HAPPEN TO A PHOTOGRAPHI 
Besides being lovely to look at, these  photo  

mirrors are very practical. You will find every 
woman customer will want one to carry in her 
purse. Just show these beautiful photo mirrors, 
and they will sell by themselves. 

Send us 2 single weight Prints (glossy or ma"o), 
not smaller than 27/4"x31/7' in size, hea d size  not 
larger than 11/7" in width. Enclose 50c to cover 
handling and postage for sample photo mirrors, 
one of each style. Wholesale cost to you on cue• 
tourers orders — 3Sc each, plus Sc  extra each 
mirror for postage and handling, 

JOEL'S Studio of PHOTOGRAPHY 
5368 Wilshire Blvd.  Los Angeles, 36, Calif. 

GEO. Le KOHNE, INC. 
INDUSTRIAL - COMMERCIAL 
PORTRAIT - PHOTO SUPPLIES 

PAKO PRODUCTS 
Manufacturers 

PHOTOGRAPHIC M OUNTINGS 

602 Summit St.  Phone C H 4-5805 

Toledo, Ohio 

De HYPO TURBULATOR 
PRINT WASHER 

Efficiency Plus for Sink or Bathtub. 
Prints Kept in Constant Motion. 
Professional Results. Nothing to 

Rust or Break.  295 
ONLY $ 

SPEED-EZ-ELS 

Plo 

�4  

r Coma-1 = N xJ a�.i iri .era Ear  .„  a 

14; SK Iles. e0 1 
1, r  2.00 a.l0  ,00  
11 . a 7Js s.to 

Ce wete -a o„ ly tl r ls. ss.cld -+x-e 
r-av„s. s-.d to, n„ Ln«.tun. 

A. J. GANZ CO. 
l„ Ma-I„ M Cent. 
5„ Th-„ F.- items .t 
ui Slane, cam„. 

No Products or Services Carry PP of A Endorsement / February 1963 / 87 



EQUIPMENT FOR SALE Finest retouching, etching and corrections. Sam-fle negative  invited.  Anthony Alianello,  248 
{ampstead St., Methuen, Mass. 

Highest quality professional oil coloring; very 
reasonable rates; tramparent and semi-opaque; 
heavy oils on miniatures only; canvas oil paint-
ings made from portrait photos; school work; 
write for price list. Isabel S. Kaplan, 626 7th 
St., Marietta, Ohio. 

CUSTOM  RETOUCHING, RESTORATIONS, 
oil colorin  and printing for professionals only. 
Planet  Laboratories, Inc.,  89 Sigourney St., 
Dept. R., Hartford 5, Conn.   

(coloring wanted, professional oil; send your print 
for free sample. Mrs. J. A. McKinney, Salem, Mo. 

WINONA TRAINED. Three colorists. Oil color-
ing complete. Regular, Deluxe, Semi-Ileavy, and 
Heavy Oils. Send 8x10 toned print for Regular 
Oil free sample, and price list. Prompt service. 
Royse Graphic Color Studio, 31 Norman Dr., 
Shelby, Ohio. 

Retouching specialists - a business not a sideline. 
Enterpprise Retouchers, 13625 Leroy Ave., Cleve-
land 3.5, Ohio. CL. 2.3387. 

Negative retouching;  fast  dependable  service; 
send sample negative. Irene Thal, 809 E. 8, 
Moscow, Idaho.   

Oil coloring and retouching, etching and correc-
tions. Light, semi-heavy and brush oils. Quality 
work at a price you can afford. Stella Williams, 
M.P.O. Box 408, Springfield, Mo.   

FOR FINE NEGATIVE RETOUCHING, black-
and-white and color prompt dependable service, 
stnd negatives to Albert Pollack, 3449 Meadow-
brook Blvd., Cleveland Heights 18, Ohio, or call 
FAirmount 1-2325. 

Retouching-  prompt, reasonable, reliable service. 
Special on school negatives. Satisfaction essential. 
J. R. Langston, 404 Wesley Ave., Oak Park, III. 

Invisible Retouching - Specialty artist - com-
mercial blocking - reliable service; restorative 
ro  prices; oil painting - 
ligpy work; reasonable t or heavy. Contact Mildred E. Furrow, 3229 
S. Clinton St., Fort Wayne, Ind. Phone K-1317. 

Negative retouching; reasonable prices; 20 years 
experience. Marika Mrowca, 8010 Spafford Rd., 
(:leveland 5, Ohio.   

Professional retouching; skillful corrections; etch-
sit special delivery mail service. Helen Gilwee, 
;4011 Muntgall, Kansas City, Mo.   

Oil portraits hand (tainted on silk or canvas from 
photograph. Retailing from $15.95. Dealers 
wanted. liberal discounts. Kim's World Trading 
Ca.,  112 W. Center St.,  Mahancy City, Penna.  

Professional retouching and oil colorin , sample 
re  hed free, Fannie A. Trout, 133 Payson 
St., Kewanee, 111. 

Kodacolor retouching service; enclose $1  with 
negative• 30th year.  Reed & Schulte,  Kezar 
Falk, Maine. 

Professional service; dye retouching; light and 
heavy oils; individual pprinting• work will please 
the expert. Stella Wilbanks, 158 Daytona Ave., 
11.11y   klill. Fla. 

Oil coloring complete; regular, semi-heavy and 
heavy; send 8x10 toned print for free sample and 
price list;  tromp[ service. Hodack Color Stu-
dios, '1208 t�ackard Rd., Ann Arbor, Mich. 

Commercial, portrait custom enlargements; cop-
ies; restorations; retouching. David Josephson, 
3842 McLaughlin Ave., Los Angeles 66, Calif. 

Retouching; excellent etching, clean stroke; send 
sample, negqative to Edith Nelson, 3303 Foster 
Ave.. rooklyn 10, N. Y. 

Brush oils; semi-heavy and transparent oils; con-
sistent quality. Cecha's Color Service, Rt. 1, 
Box 209, San Angelo, Texas.   

RETOUCHING, COLORING; reasonable; 
prompt, efficient service. Gertha Jensen, \1a-
delia, Minn. 

FINISHING 

Ektachrome  Anscochrome. Ektacolor processed 
carefully, 4x5 50c per sheet; 135-20 exposure 
mounted, $1.45. Consistently excellent quality 
on Ektacolor printing. Try our service on your 
next color ob. Write for prices. Kenmore Color 
Lab, Box 9�, Kenmore 17, N. Y. 

CUSTOM BLACK-AND- WHITE PRINTING, 
oil coloring, restorations and retouching. Planet 
Laboratories, Inc., 89 Sigourney St., Dept. P., 
Hartford 5, Conn. 

Would Too like to shoot school packages in your 
local schools? This work can be profitable for 
yyoou and requires no investment on your part. 
We will rent you one of our school cameras 
for as low as $10 per month. Packages are 
guaranteed to be the finest quality at lowest 
pnces, either black-and-white or color. Write 
Cor further details. Mellen School Photo Labs, 
M.P.O. Box 777, Springfield, Mo. 

PORTRAIT FINISHING 
Developing, 70mm developing and 
finishing, retouching, proofing, enlarg. 
ing, coloring, heavy oil coloring, wallet 
prints, quantify prints, topics. 

Write for price list. 

OSBORNE LABORATORIES 
505 ELM ST.  CINCINNATI, OHIO 

Profits in quantity prints - if you don't work 
vourself to death ! We'll make the prints - you 
make the ppr�ofit; 8x10s as low as 7t/sc - 1M 
cost only $90. Post Cards as low as 2%sc - 1M 
cost only $30. Service and quality guaranteed. 
Write for samples, and complete price list. Spe-
cial discount to photographers. Kier Photo Serv-
ice, Department NPC, 1241 Superior Ave. N.E., 
Cleveland 14, Ohio. 

Enlarging, retouching-, coloring; painting; heavy 
oil special from $5.90; send for price list. Co-
lonial Portrait Service, 346 Gregory Ave., 
West Orange, N. J. 

Marchion's Famous Wallet Photos. "Known from 
Coast to Coast." Made from any size negative 
up to and including 5x7 negative only 3%sc each 
in lots of twelve or more. Complete finishing 
for the trade. Marchion Photo Service, 228 N. 
Main, Fostoria, Ohio. 

Quality custom finish for the busy professional; 
nim to 5x7• oil coloring; copy negative  s• sample 

order, three 8xl0s, $2. Valley Studio, 796[4 gone 
Rd., Monclova, Ohio. 

INSTRUCTION 

Professional Oil Coloring easily learned and done 
at home. Good income. Write for free booklet, 
"Magis of Photo Coloring." Hamilton Studios, 
Box 39, Dept. 25, Claymont, Del. 

Professional portrait course. Write for free bro. 
chure to H. C. Flaherty, M.Photog., 1371 Kens-
ington Ave., Buffalo 15, N. Y. 

You can repair cameras. Now you or one of 
your employees can learn manufacturers' service 
methods without leaving your place of business. 
You can get complete training - with lesson 
texts, tools, test equipment - everything you 
need to learn camera craftsmanship in your 
spare time. Make your studio a center for serv-
ice. Write today for free illustrated booklet that 
tells how you can make this profitable service 
part of your own studio. National Camera Re-
pair School Dept. NP2, Englewood, Colo. 

MISCELLANEOUS 

K. WEST DYE, indisputably the best for nega-
tive retouching and print spotting; special intro-
ductory price, $1; other retouching suppplies also 
available. Kitty West, 1326 Kenwood Rd., Santa 
Barbara, Calif. 

National Photographer binders: $2.95 postpaid; 
Professional Photographer binders now $1.95 post-
paid. One binder accommodates 12 copies; lies 
flat for easy access to any article in any issue. 
Order directly from PP of A, 152 W . Wisconsin 
Ave., Milwaukee 3, Wis. 

PLASTIC LAMINATING: wallet size, IOc ea.; 
I er sizes, 2c per square inch. We also laminate 
diplomas, awards, etc., on i/r" plywood with 
mahogany, walnut, blond or black finishes. Lib-
eral discounts for volume accounts. Quality plus 
quick service. Modern Laminating Service, 32 
Province St., Boston 8, Mass. 

Transparencies wanted: Up to $500.00 each. For 
information write American Color, P.O. Box 
46372, Hollywood, Calif. 

Copies of most back issues of "the National 
Photographer," "The Professional Photographer," 
and THE NATIONAL PROFESSIONAL PHOTOGRAPHER 
are available from the PP of A, 152 W. Wiscon-
sin Ave., Milwaukee 3, Wis., at a cost of 35c 
each to cover handling and postage. 

Gottlieb's Medium, for all coloring Smooth, fast 
drying and fade proof. H. Gottlieb, 79 Elmhurst 
St., Detroit 3, Mich. 

HAND PAINTED BACKGROUNDS: Leichtner 
originals for color and monochrome portraits. 
Produced by Henry W . Leichtner as described in 
'The National Professional Photographer." Send 
or price list today. Another quality service from 
,k & R Professional Color f.aboratories, Inc., 
Dept. N.P.B., 12 Saratoga Ave., Rochester 8, 
N. Y. 

LEFLER SCHOOL OF COLOR 

"Learn to do fine oil coloring on 

photographs." 

R.F.D. No. 3, Box 1322, Springfield, Mo. 

Area Code 417, TU 1-1453 

Over half a century supplying Professional and 
Non-Professional photographers with highest qual-
ity lenses for all purposes. State Your needs. 
Competitive prices. A post card inquiry will get 
you a quotation on whatever lens you need. 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 

For sale: 6%2" wide-angle Goers Dagor in Com-
Pur Shutter, covers 8.10, $95; 12" Goetz Dagor, 
Eastman view lemboard, Pacard Shutter, $1 10 
both in excellent condition. Samuel Kravitt, 76 
Chapel St., New Haven, Conn. 

Do you know the incomparable PLAUBEL Pro-
fessional View Cameras 2y4x3% to 8x10? Write 
for free literature. Olden Camera, 1265 Broad-
way, New York 1, N. Y. 

For sale: 5x7 Auto Graflex, f/4.5 Tessar; 16" 
f/5.6 Cooke Portait lens. Sell or trade for ?. 
J. Jacobson, Chief Photographer, Purdue Uni-
versity, Lafayette, Ind. 

For sale: 70mm roll film camera backs for your 
view or studio camera. Replace your ?resent 
$roundglass back with Korona-Foto-Roll-70 slid-
ing back. Produces clean, scratch-free negatives 
in a fraction of ordinary time; 300 exposures or 
less on one daylight  loading spool. Includes N counter and focusing screen. Prompt 
delivery, from $144. State make and size of 
your camera. Korona Camera Works - since 
1874 - 224 S. Michigan Ave., Chicago 4, III. 

For sale: 24" Goerz Dagor coated, L.N. $275; 
19" Goerz Dagor, fine illustration, S25b• 14" 
Goerz Dagor, for 12x20, etc., $225; all Berlin Frted 21" Eastman Process Anastig. f/!0, 

19" Goetz Artar, the fine process lens, black 
$165; 11x14 Deardorff Commercial series 

camera with revolving Adapter I1x14 and 8x10 
back, very nice condition, $765; 8x10 Deardorff 
Precision View, latest model sample, $295; 4x5 
Super D Graflex, L.N., $210; 3%4x4%4 Ser. D 
Graflex 6s/" Kodak Anastigmat (removable lens-
board),  50. 8x10 Century Studio Outfit B&L 
Tessar f/4.5, 1350; Pako Econo7�p� �Glossy Dryer, 
seamless drum, crated  $375; $bUU 4x5 Kodak 
Elipton Model IW Enlarger, sample, $325. 40" 
extra fine Stainless Steel Washer, side shields 
and stand $500 value, (similar to Lenz)  $200; 
750 watt Photogenic Boom Spot, L.N., $165; 4x5 
Omega D2 162mm Raptar Enlarging Lens, L.N., 
$200. This is a small part of our large ever 
changing stock of guaranteed used professional 
equipment. We buyy and exchange. Established 
over 40 years. Mid- West Photo Supply Co., 65 
E. South Water St., Chicago 1, Ill. 

For sale: Graflex 4x5 Super D, automatic dia-
phragm; three Graphomatic, six cut film hold-
ers-, FPA Filters; roll film back; accessories- A-1 
condition, $275.  Merideth, 95  Bank, Water-
bury, Connecticut. 

EQUIPMENT WANTED 

Wanted: BALTAR LENS  in good condition; 
also Eyemo camera. Reply 'Box 514, The National 
Professional Photographer. 

Wanted: Agra Super Isolette 120, in good condi-
tion. Send all pertinent details to Calvin Hutch-
inson, 26 E. Huron St., Chicago 11, 111. 

Wanted: Good used 5x7 film holders. Must be 
Eastman Kodait State quantity and price. Harris, 
Box 1248, New York City. 

SALES AIDS 

Decals for portrait, candid, industrial, commer-
cial, reporter, ppress, photographer and free lance 
photographer, SOc each. Stevens Studio, 46 Carol 
Dr., Succasunna, N. J. 

ALBUMS FRAMES, PHOTOMOUNTS, 375 
r outstanding items at tremendous 

discounts ! Big  Catalogs. Brownley Company, 
Dept. 3, Box 233, Cleveland 21, Ohio. 

"More Money Selling Portraits" - The guide 
for professional photographers who wish to in-
crease their gross with tested promotion and 
sales ideas. Only $7.50 per copy (plus 20c for 
postage). All proceeds go to Winona School. 
Order your copy from The  Winona  Scho1pol 
Alumni Assn Inc., Virginia Stern, Presideg, 
1122 Grand Ave., Kansas City 6, Mo. 

Photomounts from manufacturers; low prices; 
fast service; 3%rx5  folder, $4 per 100; 5x7 $6; 
8x10, $12; 100 lots; free samples. Penn Photo- 
mounts, Glenolden, Penna. 

Printed forms to promote Bigger and Better 
Sales for portrait photographer. Also a com-
plete line of photo,,  envelopes. Write for 
Free Samples. NOR  PRINTING & ENVE-
LOPE CORP., 417 Lafayette St., New York 3. 

Albums! Wedding, commercial photographer and 
customers' names in gold. Mounts. Sales aids. 
Free catalog ! Crestwood, 3601 W . 71st, Prairie 
Village, Kans. 

Credit forms. Complete system for photographers 
with name imprinted. Write for samples and 
prices. The Hi-Mark Company, 1306 N. Wilton 
Place, Hollywood 28, Calif. 

Professional  photomounts  and  albums. Better wuality. Moderate prices. Free catalog. Harvard 
hotomount, Box 72, North Cambridge 40, Mass. 
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Masterpiece in 

a distinguished setting for fine portraits 

The bold texture of the linen tweed panel in this walnut finished 
wood frame surrounds your portraits with an aura of quiet luxury. 
Outer frame is choice hardwood. The inner band is golden metal, 

delicately engraved. 

STYLE #43 LIST PRICES 

5" x 7"  $5.25 each 

8" x 10"  $6.00 each 

11" x 14"  $9.75 each 

1W., 
IHka it jr1l o coy inni 
PHOTO FRAM[f 

Available 

through 

your 

distributor 

HEIRLOOM  PHOTO  FRAMES • 1840  NORT H  CLYBOURN AVENUE  • CHICAGO  14 



Do I look like a stock clerk 

I'd have to make a wild guess at how much film and 

paper and chemicals I carry on my shelves. 

I can't take time to worry about overstocking, turn-

over rates, unbalanced inventories or like headaches. 

I make money taking pictures —and by trying con-

stantly to make better pictures leading to more sales. 

All the stock-clerking in the world won't make my 

pictures better. I leave that to the dealer who takes 

care of me. He earns his living having the supplies 

I need when I need them. 

To me, it's not worth it to try to be anything other 

than a professional photographer. 

EASTMAN KODAK COMPANY, Rochester 4, N.Y. 


