
DECEMBER 1962 50c
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C a l u m e t  p r i n t  b a s k e t s  a r e  
m a d e  c o m p l e t e l y  o f  s t a i n l e s s  
s t e e l .  E a c h  p r i n t  i s  p r o c e s s e d  
i n  i t s  o w n  c o m p a r t m e n t .  
S i n c e  s o l u t i o n s  c a n n o t  m o v e  
l a t e r a l l y ,  t h e r e  i s  n o  c h a n c e  
f o r  m e s h ,  w i r e  o r  s t r e a k  
m a r k s  o n  t h e  p r i n t .  E a c h  
b a s k e t  s i z e  i s  f u l l y  w a r ­
r a n t e d  f o r  s u p e r i o r  p r o c e s s ­
i n g  o f  E k t a c o l o r  p r i n t s .  A l l  
b a s k e t s  h a v e  a  q u i c k  l o a d i n g  
f e a t u r e  f o r  i n c r e a s e d  p r o ­
d u c t i o n .

P R O C E S S O R S  F O R  E K T A C O L O R  P R I N T S

E x p e n s i v e  p r i n t  m a t e r i a l  a n d  d a r k r o o m  t i m e  a r e  s a v e d  i m m e d i a t e l y  w i t h  t h e  C a l u m e t  
16  x  2 0 "  p r o c e s s o r .  A u t o m a t i c  g a s  b u r s t  a g i t a t i o n ,  a u t o m a t i c  t e m p e r a t u r e  c o n t r o l  a n d  
l i g h t  t i g h t  t o p s  m a k e  p r o c e s s in g  c o n s i s t e n t  a n d  r e l i a b l e .  Q u a n t i t y  p r o d u c t i o n  o f  
c o lo r  p r i n t s  is  n o w  f a r  e a s i e r  w i t h  C a l u m e t  e q u i p m e n t .

7 t a n k s  6  ta n k s *

*Six tank units for new Ektacolor process Model CP622  (2  wash) $1575  $1495
using only six chemical solutions. Model CP621 (1 wash) $1395  $1320

COLOR PROCESSING INFORMATION: WRITE for Tech Data Sheets and Catalog . . .

BUY THE THRIFTY W A Y  . . . DIRECT FROM

C a l  u m e t
MANUFACTURING COMPANY, 6550  N. CLARK ST., CHICAGO 26, ILL.

M a n u f a c t u r e r s  o f  C a m e r a s ,  P h o t o g r a p h i c  P r o c e s s i n g ,  S t u d i o  a n d  L a b o r a t o r y  E q u i p m e n t .



P u t  t h e

ANSCO STAMP OF DISTINCTION
o n  a l l  y o u r  P o r t r a i t u r e

Ansco separates the men from the boys 
with Super Hy-Ortho and Super Hypanl
T o  b r in g  o u t  t h e  m a n ly  c h a r a c t e r  a n d  p e r s o n a l i ty ,  u se  A n sc o  S u p e r  H y -O r th o * ' 
fo r  m a le  p o r t r a i t u r e .  I t ’s  t h e  film  d e s ig n e d  to  e n h a n c e  fa c ia l  d e ta i l  a n d  g iv e  
m o re  s e p a r a t io n  o f to n a l  v a lu e s . F o r  c h i ld re n ,  S u p e r  H y p a n ’' (w ith  a  film  
sp e e d  o f 5 00 ) m e a n s  s m a lle r  a p e r t u r e s  a n d  h ig h e r  s h u t t e r  sp e e d s , e s s e n t ia l  
fo r  c a tc h in g  c h i ld r e n ’s  f a s t- f le e t in g  e x p re s s io n s .

ANSCO—America’s first manufacturer of photographic materials . . . since 1842.

A n s c o
Binghomton, N. Y.

| I
S u p e r  H y - O r t h o  

S u p e r  H y p a n
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c o n t e n t s
NEWS AND NOTES
PRESIDENT'S MESSAGE
by W  inton B. Medlar, M.Photog.
MEMBERSHIP REPORT 
FROM THE MAILBAG 
WINONA NEWS 
THE LAWYER'S NOOK
by George Bros/ and Keith J. Kulie Provisions and practical 
application of the new "Self-Employed Individuals Tax Retire­
ment Act," as it could affect photographers.
THE FASHION ANGLE
b) Etnilie Romaine, M.Photog. — The costume of any well 
dressed woman is not complete without her gloves.
NEW PRODUCTS
WHO PROFITS FROM PROFIT?
First of a five-part series of vital importance to all readers. 
COLOR AND YOU
by Charles Smith — Practical suggestions and aids for the 
photographer in direct color.
TIS HERE, MAYBE!
THE NEW WINONA!
The new curriculum is designed to help the professional pho­
tographer grow into a well rounded photographer, through 
courses tailored to teach specific areas of photography. 
PHOTOGRAPHY UPSTAGE /  LYRIC OPERA OF CHICAGO 
by Nancy Sorensen 
WAY OUT WEST CONFERENCE II
A Gmference in San Francisco in January is designed to help 
photographers examine photography and its role today. 
TAXCO/THE MOST PHOTOGENIC CITY IN MEXICO 
Prime camera subjects abound in this famous city — one of the 
places professional photographers will visit during the 196  ̂
PP of A tour of Mexico.
ATLANTA MANAGEMENT WORKSHOP
The first PP of A Management Workshop of 1963 will be held 
in conjunction with the Southeastern convention in February. 
MANAGEMENT INVENTORY
by Harold /. Ashe An end-of-year do-it-yourself project.
A CRITICAL ANALYSIS
by Bred R. Bill. M.Photog.
SELECTIONS FROM PP OF A NATIONAL PRINT EXHIBIT
ANNUAL MEETING
THE NATIONAL AWARD— 1962
CLEVER CAMERAS
Reprint of a recent Wall Street Journal feature.
THE INDUSTRIAL PAGE
hy Peter fo u ise — Photographers do not often examine the 
questions of perspective in making the photographic print.
THE PHOTO COLORIST
by Viva Bay Lefler— Help for the colorist in changing the 
structural appearance of the subject.
7 AGES NEWS
COMING CONVENTIONS
LOCAL, STATE AND REGIONAL NEWS
POWWOW
by Carol Poster — Vermonters learn the language of color. 
CLASSIFIED ADS

c o v e r
This month's cover photograph, titled "Silos in Vermont,” was 
made by Carol Foster of North Bennington, Vt. Note from the 
photographer: "The first real snowstorm in December and it 
lasted through the Christmas season. Late December sun, tem­
perature was close to 30° below. Mamiyaflex camera — with 
ft3nun lens was on the ground in the snow. Bold blue sky. K2 
filter, Plus-X film, D-"6 developer. Print on Ardura B." Read 
how Vermont photographers are tackling color — see page 68.

Official Publication
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of America. Inc.
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PORTRAITONE
IMPERIALE

PROJECTION
PROOF

The luxurious, fine pebbled ivory lustre 
surface gives your portraits the final 
touch of perfection. This medium-high  
speed chlorobromide paper provides an 
extremely warm tone. The extra heavy 
weight, further enhances the quality. 
Normal contrast. Perfect for toning and 
hand coloring. Available in a wide range 
of sheet sizes and rolls.

A perfect, companion paper to Im periale. 
Enables you to show your customers a 
warm tone preview of the final Im periale  
print. Its rough textured surface is spe­
cifically designed to subdue im perfec­
tions. Retouching is held to a m inim um . 
Normal contrast. Single weight. Avail­
able in sheet sizes and rolls.

Other quality enlarging papers and film  in the Supreme line include: Portrait, Portraitone, 
Portraitone Royale, P.O.P., M ultip le Contrast, and a complete line of Var-I-Pan Cut film , 

35m m  Film, 70m m  Film and Roll Film. Film speeds to ASA 5 0 0 /7 ° .
All competitively priced for substantial savings!

WRITE ON YOUR LETTERHEAD TODAY FOR 
TESTING SAMPLES, CATALOG AND PRICES.

SUPREME PHOTO SUPPLY CO., Inc. 1841 B ro a d w a y , N e w  Y o r k  23, N . Y .

No Products or Services Carry PP of A Endorsement /  December 1962 /  5
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o f A m e r ic a , Inc .

1 5 2  W. Wisconsin Avc., Milwaukee 3, Wis. 
PRESIDENT

Wintuii B. Medlar, M.Photog. ('63)
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V IC E  PRESIDENT
James J.. Hampson, M.Photog. ( ’64)
H25 Slattery Bldg., Shreveport, I.a. 

SECRETARY-TREASURER
Wesley Bowman, M.Photog. ('6s )
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PORTRAIT D IRECT O RS  
Floyd M. Roberts. M.Photog. ( ’64)
4167 W. Washington Blvd., Los Angeles 18 
Hugh W. Tribble, M.Photog. ('65)
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Claude F. Palmer, At .Photos. ( ’64)
420 S.W. Washington St., Portland 4, Ore. 
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Bob Wilcox, M.Photog. ('65)
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Lawton I . Osborn, M.Photog. C62)
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EXECUTIVE M A N A G E R
Frederick Queilmalz. Hon.M.Photog.
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Business Consultant, Joseph C . Schahacker. PhD
Public Relations Counsel, Martin E. Janis & Co.

MODEL Z-4 DELUXE

FOTO-METER

P r e c i s i o n  E x p o s u r e  M e t e r
$ 1 0 4 . 9 5

with leather carrying case
Provides the most critical ex­
posure control for both color 
and black and white of an area 
as small as 2 degrees of the 
entire subject. Subject light 
values may be analyzed from 
the camera position. Cadmium 
sulfide cell responds to light 
levels as low as 0.03 candles 
per square foot. Calibrated for 
all films and all cameras.

See your photo dealer . . .  or
write for descrip tive literature

Q  F O T O M A T I C  C O R P O R A T I O N
3141 W. 10th St., In d ia n a p o lis  22. Ind.

n e w s  a n d  n o t e s

PP of A ■  C H A P T E R S

( 1 )  I n d u s t r i a l  P h o t o g r a p h e r s  o f  S o .  C a l i f o r n i a  ( L o s  
A n g e l e s ) :  M e l  J o n e s  ( S o u t h e r n  C a l i f o r n i a  G a s  C o . ) ,  
P r e s id e n t ,  8 I 0  S .  F lo w e r  S t.,  L o s  A n g e l e s ,  C a l i f .
( 2 )  G r e a t e r  L i m a  I n d u s t r i a l  P A . ;  G e o r g e  W .  B ro w n ,  
C h a i r m a n ,  P . O .  B o x  733, L i m a ,  O h i o .  M e e t s  t h i r d  
T u e s d a y  o f  e v e r y  m o n t h .
(3 )  M i d - S t a t e s  I n d u s t r i a l  P A  ( C h i c a g o ) :  A .  L. 
B o e h n e r t ,  I n t e r n a t i o n a l  H a r v e s t e r  C o . ,  C h a i r m a n ,  
c / o  C o l o r  T e c h n iq u e ,  100  E . O h i o ,  C h i c a g o  I I ,  I I I .
(4 )  A l a s k a  P P A :  W i l l i a m  M .  N i e b e l  C h a i r m a n ,
139 S ix t h  A v e . ,  A n c h o r a g e ,  A l a s k a .  M e e t s  s e c o n d  
T u e s d a y  o f  e v e r y  m o n t h ,  8 :0 0  p .m . ,  in  th e  L o u s s a c  
L i b r a r y  b a s e m e n t ,  S th  a n d  F . S t r e e t s ,  A n c h o r a g e .
(5 )  C i n c i n n a t i  I n d u s t r i a l  P h o t o g r a p h e r s :  R o b e r t
H e e b ,  C h a i r m a n ,  P r o c t e r  &  G a m b l e  C o . ,  1003  
M a y c l i f f e  P I. ,  C i n c i n n a t i  30, O h i o .
(6 )  A s s o c i a t i o n  P r o f e s s io n a l  P h o t o g r a p h e r s ,  P r o v ­
in c e  o f  Q u e b e c :  J e a n  L a  M a n n a  S t u d i o ,  J e a n  
L a  M a n n a ,  2 2 4 I S t .  M a r c ,  S h a w i n i g a n ,  Q u e b e c ,  

C a n a d a .
(7 )  P o r t r a i t  G u i l d  o f  C h i c a g o  S o u t h :  C h a r l e s  W .  
H a n s e n ,  C h a i r m a n ,  2 0 I9  W .  9 5 th  S t . ,  C h i c a g o ,  I I I .  

M e e t s  s e c o n d  T u e s d a y  o f  e a c h  m o n t h .
(8 )  P P A  o f  S a n  D i e g o  C o u n t y :  F lo y d  A h r e n d ,  P r e s ­
id e n t ,  I0 9  N .  M a i n  S t . ,  F a l l b r o o k ,  C a l i f .
(9 )  S h r e v e p o r l  P P A  ( C o m m e r c i a l ) :  T. C .  S m it h ,  

C h a i r m a n ,  200 0  F a i r f i e ld  A v e . ,  S h r e v e p o r t ,  L a .

SCHOLARSHIP COMMITTEE
Frank J. Pechman, M.Photog., Kaukauna, 

Wis., has been named Chairman of the 
Winona Scholarship Committee for 1963. 
Serving with him are G e rh a rd  B akker,
M. Photog., and A r th u r  E. P oh lm an , Cr. 
Photog,, both of Milwaukee.

Scholarships to study p h o to g ra p h y  at 
three schools are offered by the Profession­
al Photographers of America, Inc. to stu­
dents approved by the Winona Scholarship 
Committee. The three schools participating 
in the PP of A scholarship program are 
Rochester Institute of Technology, Roches­
ter, N. Y .; Brooks Institute of Photography, 
Santa Barbara, Calif.; and Germain School 
of Photography, New York, N. Y.

For details on these scholarships contact 
the Executive Manager, PP of A, 152 W. 
Wisconsin Ave., Milwaukee 3, Wis.

AMERICAN STANDARDS MEMBER
The Professional Photographers of Amer­

ica, Inc. has become a member of the Amer­
ican Standards Association.

Appointments to ASA P h o to g rap h ic  
S ta n d a rd s  C o m m ittees  by the PP of A 
Board of Directors are: Irving J. Newman, 
Greenwich, Conn., Photographic Standards 
Board and PHI Sectional Committee on 
Films, Plates and Papers, and PH2 Sectional 
Committee on Photographic Apparatus; 
Earl G. Stanton, Bell Aerosystems, Buffalo,
N. Y., PH22 Sectional Committee on Stand­
ards for Motion Pictures; Peter Jowise, La­
fayette, Calif., PH2 Sectional Committee 
on Photographic Sensitometry; and Philip J. 
Letourneaux, Cr.Photog., Chicago, PHI Sec­
tional Committee on Photographic Process­
ing. PP of A Executive Manager Frederick 
Queilmalz, Hon.M.Photog., Milwaukee, is 
alternate member of each group.

The American Standards Assn, founded 
in 1918, is the national clearing house and 
coordinating agency for voluntary stand­
ards in the United States.

The ASA organized its first committee 
on photography in 1939, when there were

no photographic standards in the United 
States. The first American Standard for 
photography was approved in 1941. Today, 
approximately 170 standards in the pho­
tographic field have been promulgated as 
American Standards, including cameras, 
films, plates and papers, processing and 
processing equipment and motion pictures.

PUBLIC AFFAIRS CONFERENCE
The Nation's Capital will host the largest 

association meeting in the United States, 
Jan. 23-24. Two thousand executives from 
over 400 associations are expected to attend 
the Second Annual Association Public Af­
fairs Conference in Washington, D. C.

Professional photographic associations af­
filiated with the Professional Photographers 
of America, Inc. are invited to participate 
in the Conference. The PP of A will be rep­

PENSION PLAN EXPLANATION
Cutting through a jungle of tax 

language, legal colum nists George 
Frost and Keith Kulie have outlined 
the general terms of the Keogh Bill 
(HR 10) for self-employed individu­
als, and what it means to the small 
businessman. Provisions and practical 
applications of the new bill are dis­
cussed. Don't miss this in "The Law­
yer’s Nook,” beginning on page 18.

resented by Executive Manager Frederick 
Queilmalz, Hon.M.Photog., and the Asso­
ciation's Business Consultant, Joseph C. 
Schahacker.

For the association official, the Confer­
ence will provide an unparalleled oppor­
tunity to learn about the major national leg­
islative and economic issues to be tackled by 
the First Session of the 88th Congress. For 
further details, contact the Executive Man­
ager, PP of A, 152 W. Wisconsin Ave., Mil­
waukee 3, Wis.

PHOTOGRAPHY IN  FINE ARTS IV
Preliminary judging for the current Pho­

tography in the Fine Arts IV exhibit sub­
mitted to the PP of A has been completed. 
Fifty-six entries by 44 photographers, se­
lected from over 400 professional photo­
graphs have been shipped to New York 
City where they will be judged with hun­
dreds of other photographs late this month.

All of the photographs will be reviewed 
by the PFA National Jury of distinguished 
art experts. James J. Rorimer, Director of 
the Metropolitan Museum of Art, is Chair­
man of the group which includes Beaumont 
Newhall, H o n .M .P h o to g ., D ire c to r  of 
George Eastman House, Rochester, N. Y.; 
and the directors of museums from Boston 
and Minneapolis, the Washington Gallery 
of Modern Art. the Addison Gallery of 
American Art, and others.

The following photographers were suc­
cessful in the preliminary PP of A judging 
(number of entries in parenthesis):
John E. Amborn, M.Photog., Fr. Madison, Iowa 
(1) ;  Sid Avery, Hollywood, Calif. (1) ; Norval

(T urn  to page 8)
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WHEN YOU NEED THE PICTURE
Y o u  n e e d  a  G R A P H I C ® !

Seconds after fam ous press pho tographer Cy Perkins w hipped out his 4 x 5 G raphic 
from  the trunk  of his car, and shot “W ings over W ashington,” the C anadian  geese 
were out of sight behind a wooded area. N o chance for a second shot here!
A veteran of 50 years with the W ashington Evening Star, 37 as a photographer, Cy 
says, “ My m otto is, and has always been, ‘if you w ant a real good picture , use a 
G raph ic !’ T here is nothing it w on't do .”
C y's opinion reflects that of countless press and professional photographers w ho own 
m iniature cam eras, but depend on their 4 x 5  G raphics when one chance is their only 
chance to shoot a superior picture.

® R e g . T .  M. For inform ation on the com plete line of 4 x 5 M  '  | f  / L  L i  I  L i  
G raph ic cam eras and accessories, w rite  Dept. N P -1 2 2 , G raflex, Inc., ■  T T  ■  B  /  «  ■ ’ ■  i ■  j  
Rochester 3, New  Y o rk . In C anada. Graflex of Canada Lim ited ,
47 S im co S t., To ro nto , 1, O n t. A subsidiary or general precision equipment corporation

Robert F. (Cy) Perkins, Staff Photog­
rapher, The Washington Evening Star

No Products or Services Carry PP of A Endorsement /  December 1 9 6 2 /7



S A V E  M O N E Y  — T I M E  — U S E  R O L L  F I L M
35 mm— 70mm— 3 Yi'

R O L L  F I L M  M A G A Z I N E S  F O R  
A L L  C A M E R A S  W I T H  4 x 5  
G R A F L O K  B A C K S  O R  5 x 7  
O R  L A R G E R  V I E W  C A M E R A S

ONLY
$ 1 2 9 .5 0Set your Dealer or write for literature.

K E I T H  C A M E R A  D I V I S I O N  O F

R O Y C E  P H O T O  S U P P L Y  .  1 1 2 4  N o r t h  L a  B r e a ,

K E I T H  m  
C o n v e r t i b l e  S l i d i n g  B a c k
35mm-70mm, $^.50; 3Vz", $1(9.50

D e p t .  P -1 1 ,  L o s  A n g e l e s ,  C a l i f .

e & James REXO GLOSSY PRINT DRYER•  QUICK 
STARTING 
THERMOSTATIC 
HEAT CONTROL
A u t o m a t i c a l l y  
M a in ta in s  E v en . 
Correct Heat over 
Both Surfaces,

^  TWICE THE 
DRYING 

SURFACE -
Two 19x25” Stain 
less Steel Platens.

~  •  WALL- 
MOUNTED or 
TABLE-TOP

PRE-SHRUNK
CANVAS------
APRON. 1

Simple — Durable 
— All Parts G uar­
anteed for 5 Years.

•  COMPACT
Only 13 x 32 x 32 
High. FOR GLOSSY 

OR MATTE 
""'‘ PRINTS.

•  USES 18x24"  
REXO CHROME-" 
BRASS
Squeegee Plates for 
Best Gloss ( E x tra)

MADE IN U S A.

CHOICE OF MODELS
110 Volt AC or DC 
220 Volt AC or DC.

145 page Encyclopedia of Photo Equipment — Write

32t SOUTH W A B A SH  AVENUE • C H IC A G O  4  till. U SA  S in c e  1897

N P P  12/62

N O W —  th e  F in e s t E a u ip m e n t  a t  F a c to r v - to - Y o u  P r ic e s !

200 ws Model K — 519950
TRANSISTORIZED PORTABLE ELECTRONIC FLASH 
1 0  D A Y  T R I A L  —  FULL Y E A R  G U A R A N T E E

130-200 ws shots chg. 

3-transistor monitor.

Built-in charger & AC. 

Nickel-cadm ium  battery. 

Excl. full chg. indicator.
FREE CATALOG

3 LAMP PORTABLE PORTRAIT UNIT
with Model X, 3 lights, c * }  /  Q  
3 stands, cords, case U U O

H I C O  C O R P O R A T I O N
72P Coolidge Hill Road.. Watertown 72. Massachusetts

E lectro n ic  Flosh

f/METER
Gives Guide Numbers 
Checks Light 

Output s6 8 50

NEWS from page 6

R. Barger, Madison, Wis. ( 1) ;  Laurence W. 
Blaker, M.Photog., Manhattan, Kan. (2) ; Robert 
Boram, M.Photog., Detroit, Mich. (2) ; Gene 
Botsford, M.Photog., Rochester, N. Y. (1) ; John 
W. Bower, Pittsford, N. Y. (3) ; Wesley E. Bow­
man. M.Photog., Chicago, III. (2) ;  Patrick D. 
Cannon, Liverpool, N. Y. (1) ; Larry Colwell, 
Deland, Fla. (3) ; John P. Danforth, Santa Bar­
bara, Calif. (1) ; Nicholas J. S. DeSciose, Den­
ver, Colo. (1 ) ; Peter J. Eckel, New York, N. Y. 
(1) ; A. Wilson Embrey III, Fredericksburg, Va. 
(1) ; Toni Ficalora, New York, N. Y. (1) ; Carl 
Fischer, New York, N. Y. ( 1) ;  John Freni.
M. Photog., Poughkeepsie, N. Y. (1) ;  Clarence 
Hansen, M.Photog., West Allis, Wis. (I ) ; Wilda 
Hutcheon, Caribou, Me. (1) ;  Richard Jaquish. 
Madison, Wis. (3) ; Vincent Juliano, Brooklyn,
N. Y. (1 ) ; Jeannette Kiute, Rochester, N.Y. (1 ) ; 
Robert Koropp, M.Photog., Chicago, III. (1) :  
Douglas Lyttle, Kalamazoo, Mich, (1) ;  Ulric 
Meisel, M.Photog., Dallas, Texas (2) ;  Richard
D. Merritt, Durham, N. H. (1) ; Neil Montanus, 
Rochester, N. Y. (2) ; Peter A. Nicastro, M.Pho­
tog., Garfield, N. J. (1) ; Sister Noemi, O.S.B., 
Duluth. Minn. (1) ;  Robert M. Opfer, Philadel­
phia, Penna. (1) : Robert Packo, Toledo, Ohio 
(1) ; Richard J. Quataert, Rochester. N. Y, (2) ; 
Harold K. Reid. Indianapolis, Ind. (1) ; Fran 
Salles, Baton Rouge. I.a. (1) : Stan Scobie, Mil­
waukee, Wis. (1) ; Timothy Sheehan, M.Photog., 
New York, N. Y. (1) ; William J. Skcahan. 
Oakland, Calif. (1) ;  Morton A. Sobin, Hacken­
sack, N. J. (1) ; John Upton, LaHabra. Calif. 
(1) ; Rosalcc F.. Vogel. New York, N. Y. (1) ; 
Marion Ward. Horse Cave, Ky. (1) ; Albert 
Widdcr, Forest Hills. N, Y. (1) ; Eileen Widder, 
M.Photog., Forest Hills. N. Y. (1) ; Joseph Zelts- 
man, M.Photog., Morris Plains, N. J. (1).

PR IN T PROM OTION ADS
Initial advertising of the Print Promo­

tion Program was previewed recently in 
Washington, D. C., at the 66th annual con­
vention of the American Photoengravers 
Association.

Under the headline, "Don't You read be­
fore you buy?’, the advertisements are 
aimed primarily at businessmen, advertis­
ers, advertising agencies and other persons 
who influence advertising decisions. Robert
E. Borden, Chicago, Executive Director, 
Organization Committee for Print Promo­
tion, said the program will be a broad- 
gauge effort embracing national advertising 
and public relations activities. It will he 
supported by all phases of the graphic arts, 
publishing and related industries.

The effort will start on a modified scale 
and build up to the size and scope re­
quired to achieve its objectives, Borden said. 

(T urn  to page 12)

The WALTER GAEHLER Company

C o p y  R e s to r a t i o n s  
O il  P a in t in g s

C a t a l o g  o n  R e q u e s t
510 S. Clinton St. Syracuse 2, N. Y.
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“ O u r  Y e llo w  P a g e s  ad is a d e fin ite  a s s e t  to  o u r  b u s i­
n e s s ! ”  s a y s  W ill ia m  W h ite ,  p a r t n e r ,  M a c G r e g o r  a n d  
C o m p a n y ,  P h o t o g r a p h e r s ,  D e t r o it ,  M ic h . "A g o o d  
n in e t y  p e r  c e n t  o f o u r  b u s in e s s  is c o n d u c t e d  o v e r  
t h e  t e le p h o n e ,  so  w e  p u t a lm o s t  a ll o u r  a d v e r t is in g  
b u d g e t  in to  o u r  Y e l lo w  P a g e s  p r o g r a m .  B y  d o in g  
t h is ,  w e  r e a c h  ju s t  t h e  a u d ie n c e  w e ’re  lo o k in g  f o r  —  
p e o p le  w h o  n e e d  a p h o t o g r a p h e r .  T h e  f a c t  t h a t  w e ’v e  
m a in ta in e d  a la r g e  d is p la y  ad f o r  t h i r t y - f o u r  y e a r s  
p r o v e s  h o w  m u c h  fa it h  w e  h a v e  in t h e  Y e l lo w  P a g e s ! ”

M a c G re k o re zd  C o m p a n y

M L  BR A N C H E S  O F  C O M M E R C IA L  a n d  ILLUSTRATIVE  
P H O T O G R A P H Y  - BLA C K  & W H ITE  O R  C O LO R

QUANTITY PRINTS - GIANT INIASOEMENTS ■ PHOTO MURALS 
COP IIS - LANTERN SLIOIS - PANORAMAS • BANQUET* - AERIAL

Over 41 Year* InBurineu • taro* Ground Floor Studio* • Parking In Roar

TO 9-8848
R ESIDEN C E  KE 7-5312

1904 WOODWARD 1 BUT. N. OP 1 Ml. RO.

D is p la y  ad  (s h o w n  re d u c e d ) ru n s  u n d e r : P H O T O G R A P H E R S  -  C O M ­
M E R C IA L . C a ll th e  Y e llo w  P ages m an a t  y o u r  B e ll T e le p h o n e  B u s in e s s  

O ff ic e  to  p la n  y o u r  p ro g ra m .
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K o d a k

P R O F E S S IO N A L
R O U N D -U P

T H E  M A G I C  O F  C O L O R

Using direct-m ail prom otions like these 
is like having a salesman on the road 
for you—except that this salesman stays 
with each custom er to  present his mes­
sage over and over again, and he never 
forgets a sales point.

It’s easy to compile a good mailing 
list. Y our own custom er records are a 
good starting  point, followed by names

obtained from your local new spaper's 
society pages, and lists of top employees 
o f local industries. M embers o f business­
men’s clubs and other organizations are 
likely prospects. The City Directory will 
give you nam es in the particular part of 
town you want to reach. And there’s 
always the telephone book.

You can often work out an exchange

of names with o ther local businessm en— 
especially if they’ve ever had a contest 
o r drawing.

Many cities have professional direct- 
mail services which can supply you with 
proven lists of names at a reasonable 
cost. W herever you get your list, direct 
mail can be a big help in publicizing 
your nam e, selling your services.

M akes no difference where people are 
when they receive a message—just so 
they receive it. If it's striking enough to 
catch their eyes, and clearly and inter­
estingly enough worded to keep their 
attention , it may also be persuasive 
enough to m ake a sale.

Here are two prom otions designed to 
make sales for you. One creates desire 
for color portraits. One does a more 
difficult job- a ttracts men to  your studio 
for an up-to-date portrait.

The skill o f professional advertising 
people is yours to  com m and on a share- 
cost basis th a t’s a real bargain. You pay 
much less than the actual writing and 
production costs—a mere fraction of 
what it would cost you to put out the 
same material.

These are two fine ways to  shake your 
sales of the post-C hristm as doldrum s.

The magic of color
“ C olor is the magic that brings a portrait

to  life.” So says this mailing piece in a 
dignified and convincing voice.

The exquisite folder— printed in gold 
and gray— is the prim ary bearer o f the 
message. Its rich, stylish appearance, 
the short yet persuasive message, em ­
body the som ething-extra-special aura 
of a fine color portrait. Then, to make 
the impression a lasting one, twelve four- 
color reproductions of portraits are 
tucked in the pockets of the folder. 
T hey're the finest we could make. You 
can mail them all at once, o r send a few 
at a time— the men, the women, and 
then the children, for example— the la t­
ter two with appropriate letters of your 
own design.

O r you can use the entire folder as a 
prestigious direct-mail piece, and as a 
counter selling aid.

Share-cost price: S7 per 100, with en­
velopes and your studio im print.

Even the best prom otions are reduced 
in effectiveness if there is no in-studio 
tie-in material. Som ething to say to the 
interested prospect, “ Yes, this is the 
right place.”

So here are five attractive counter 
cards echoing the sam e provocative 
“ magic of color” theme.

Share-cost price: SI for the set o f five.
N ewspaper ad m ats— with the addi­

tion o f your logotype— make effective, 
professional-looking ads. Total cost to 
you is your new spaper's space charge. 
These m ats are free.

Com plete set includes 2 1-col. x 6- 
inch, 2 2-col. x 10-inch, and one each 
2-col. x 3 and 4-col. x 5.

Finally, to m ake the program  com ­
plete, a set o f five 30-second radio spots, 
also free.
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A N D  T H E  S E L L I N G  O F  M E N

A very delicate subject
The second prom otional idea is aim ed 
a t men. Fathers, husbands, sons, that is. 
They lose hair and gain weight, but 
their families love them . T rouble is, 
men do n ’t have their po rtraits taken 
often enough, even though their wives, 
m others, and daughters w ant pho to ­
graphs o f their men very m uch.

So, this “ open letter on a very delicate 
subject” prom otion piece was born. Pur­
pose: To get men to regard an up-to-date 
po rtra it as a living heritage to an ado r­
ing family, and one as im portant as the 
wills, trusts, and insurance program s 
they so carefully have prepared.

“ A portrait is part o f your heritage 
to your fam ily,” says the mailer. Share- 
cost price: S I.00 per 100, with envelopes 
and your studio im print.

Just to be sure that the “ open letter” 
gets the manly attention it deserves, 
ano ther m ailing piece has been designed. 
It's a personal letter to the m an’s wife, 
and is meant to be sent a week before 
the mailer.

Enlisting the wife’s help in getting her 
husband into the studio, the letter sug­
gests that a word from her might give 
him the stim ulus th a t’s needed. As a 
P.S., it invites her along, too.

Kodak will reproduce this letter on 
your .stationery, for only $1.75 per I(K). 
Or, if you prefer, you can have it printed 
yourself. Copy will be included in the 
m aterial sent you when you write for 
details.

Here are counter cards to help con­
vince D ad when you finally get him to

the studio. The three 14 x 17-inch cards 
and a stream er are 85 cents per set. The 
stream er fits a blond oak fixture you 
probably already have. If you don ’t have 
one, the price is just 60 cents.

“ Y ou’ll enjoy the experience,” is the 
them e of one o f the new spaper ad mats. 
The others are similarly effective but in 
quite a different vein. If the mailer tha t 
planted the idea slips your prospect’s 
mind, and he forgets the cajoling o f  his 
wife, the new spaper ads should remind 
him o f his need for a current portrait.

The mats, in the sam e selection of 
sizes offered in the Magic o f C olor p ro ­
m otion, are also free.

Copy for five radio spots is also avail­
able, also free.

P O R T R A I T  A D V E R T I S I N G  D I V I S I O N  • E A S T M A N  K O D A K  C O M P A N Y  • R O C H E S T E R  4, N .  Y .M e n ’ s P o rtra it P ro m o tio n  C a m p a ig n

Qu antity

__________ P 3 -4 18. M en’s Portrait Prom otion M ailer,
__________ P10-1, Set of 3, Portrait Prom otion, C ounter and

W indow  Cards,
__________ P9-407, M en’s Portrait Prom otion Stream er,
M en’s Portrait Prom otion Newspaper Mats, no charge
1 - colum n, 6 -inch  mats______ S L - 195__________ S L - 196
2 -  colum n, 3 -in ch  m at______ S L - 197
2-co lu m n , 9 -in ch  m ats__________S L -A 1 4 9 __________ S L -A 1 5 0
4-co lu m n , 414-inch  mat__________ S L-A 1 5 1

C o lo r  P o rtra it P ro m o tio n  C a m p a ig n

Qu antity

__________ P3-416, Color Portrait Prom otion Folder.
__________ P 4 -7 A , B, C, D, E. C olor Portrait Prom otion

C ounter C ards, 85 cents per set.
Color Portrait Prom otion Newspaper Mats, no charge
1- co lu m n, 6 -in ch  mats__________S L - 198__________S L-1 99
2 -  colum n, 3 -in ch  m at_________ S L-2 00
2-co lu m n , 9 -inch  m ats__________S L -A 1 5 2 __________ S L -A 1 5 3
4-co lu m n , 4*4-inch  mat__________ S L-A 1 5 4

Ship to:

N a m e __________________________________

Address__________________________

City and State

Sign________________________ Date_
f~1 Use m y special cut enclosed

(cut should not exceed 1 %  x 3 V i inches)

T h is  becomes an order when accepted by the Eastman 
Kodak C o m p a ny at Rochester, New  York. Please add 3 per­
cent sales tax to your rem ittance if de livery of your order is 
made in New  York City, M onroe C ou nty (N e w  Y o rk ). 
Tennessee, M aryland, Illinois, Georgia, Florida, or C a li­
fo rn ia ; 4 percent, P e nnsylvania; 2 percent, Colorado.

Imprints for Booklets:

Name__________________________________

A d d re s s _______________________________________

City_____________________ State__________

Telephone No___________________________
"7  Use straight type 

f~~1 Use special cut now held in your file

Purchasers in Los Angeles County, Santa Clara C ounty, and 
San Francisco County. California, should add 1 percent 
local tax m  addition to the 3 percent California tax.

Use order form  for quick service. It w ill 
receive prom pt attention.

TR A D E M A R K

EASTMAN KODAK COMPANY, Rochester 4, N. Y. ...
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P A IN L E S S  
P R O F IT S  on

Q U A N T IT Y
PRINTS

You take the orders...and the PROFITS! 
We do all the work. Finest automatic 
equipment guarantees you top quality, 
uniform prints in a hurry. And for pho­
tographers... a special 10% discount 
from these low prices:

5 x 7  8 x 10
2 5 0  —  8 *  e a c h  2 5 0 - 1 1 *  e a c h

5 0 0 - 7 ' / 2 * e a c h  5 0 0 - 1 0 *  e a c h

P O ST C A R D S  

1 M  — $ 3 0 . 0 0  

5 M  —  $ 2 6 . 0 0  p e r  M

Less 10% Discount for Photographers only

\ A / r i t &  T n r ! a \ /  for free samples V V f / i e  /  U U d y  and complete price list

PHOTO SERVICE
1241 Superior Ava^NE 
CLEVELAND 14. OHIO

N E W S  from page 8

The need for the program is greater today 
than ever before, he pointed out, because 
of the accelerated pace of television advertis­
ing both at national and local levels. Nine­
teen national or international associations in 
the graphic arts and publishing industries 
(including the PP of A) are now co­
sponsoring the program. Four internation­
al graphic arts unions are also backing 
the project.

Unveiling of Print Promotion ads, from left: 
Harry E. Collins of Collins, Miller & Hutch­
ings, Inc., Chicago, Chairman, Organization 
Committee for Print Promotion; S. Herbert 
Hitch, Charlotte (N. C.) Engraving Co., in­
coming President of American Photoengrav­
ers Assn; E. Bartlett Brooks, Wayne Color- 
plate Co. of Ohio, Dayton, Ohio; Robert M. 
Birdseye, Adcraft Engravers, Inc., Detroit; 
Robert E. Borden, Executive Director, Or­
ganization Committee for Print Promotion.

CENSUS CONFIDENTIALITY
Company-retained copies of census re­

ports have been assured the same protection 
of confidentiality granted the reports sub-

PP of A CALENDAR — 1962
Dec. 31 — Closing date for Window 

Display Contest.
1963

Jan. 11-13 — Way Out West Confer­
ence on P h o to g rap h y , Del Webb 
TowneHouse, San Francisco.

Feb. 1-3 — A tla n ta  M an ag em en t 
Workshop, Biltmore Hotel, Atlanta.

March 3-5 — 6th Annual Conference 
on Professional Photography, Univer­
sity of Mississippi, Oxford, Miss.

July 21-26 — 72nd PP of A Interna­
tional Exposition of Professional Pho­
tography, H o te ls  A d o lp h u s  and 
Baker, Dallas.

July 26-Aug. 4 — PP of A Convention 
in Mexico.

mitted to the Bureau of the Census, with 
the signing of Public Law 813 by President 
Kennedy in October.

Members of Congress and representatives 
of business, in d u s tr ia l  and professional 
groups, including the U. S. Chamber of 
Commerce, were in agreement that copies 
of census reports should not be subject to 
compulsory disclosure and that there was 
urgent need to maintain an effective confi­
dential relationship between respondents 
and the Census Bureau.

THIEF POSES AS MEMBER
Ball Photo Supply Co., 8 Wall St., Ashe­

ville, N. C. (Phone 254-3994), offers a 
$100 reward for information leading to the 

(T urn  to page 24)

D E S I G N E D  B Y  SPECIALS
...famous P H O T O G E N I C  studiomaster

LIGHTS WITH THE NEW 8083-A 
BACKGROUND SPEEDLIGHT

Master photographers don’t settle for second 
best. That's the reason Photogenic lights have 
been their first choice for more than four 
decades. With Photogenic, perfection of re­
sults is easier to achieve. Photogenic’s four- 
power pushbutton control, unitized construc­
tion, ease of manipulation, wide choice of 
units and general quality help eliminate 
guesswork in achieving the calibre of results 
desired. Because you're familiar with Photo­
genic Studiomaster Speedlights, you’ll want 
all the more to learn the details of the new 
Background Speedlight. Operates on either 
200 or 400 watt-second power supply. Write 
for literature.

Typical studio setup includes (A) Varibeam  Speed 
Spotlight, (B) Boom Speed Spotlight, (C) New Back­
ground Speedlight, and (D) 2 Modeling Speedlights.

LEARN ALLTHE PROFESSIONAL QUALITY 
FEATURES AT YOUR AUTHORIZED PMCO  
DEALER'S OR WRITE FOR LITERATURE

P R E F E R R E D  B Y
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NOW!

/ WITHOUT
RELOADING

u s i n g  y o u r

D r e s e n t  c a m e r a

No more fumbling with awkward filmholders and 
slides! No more time-consuming dark room load­
ing and unloading of holders. Now. shoot up to 50 
exposures in rapid succession with your present 
camera. The new Beattic-Coleman Transet 70mm 
Roll Film Back can be used with any 4x5 Grafiok 
back or Beattic-Coleman Portronic camera. Ac­
cepts any 70mm unperforated or perforated film. 
Unperforated film allows maximum frame size of 
2 1/2"x3'/8'' (8x 10 format).
Film is advanced in one second by simply moving 
swing-lever on top of back. Meters film automati­
cally. Indicator positively shows film is advancing.

Counter shows exposures made. Dark slide per­
mits removing back and developing any portion of 
film. Has self-adjusting, scratch-free, stainless steel 
pressure plate; retracts when loading.
If you shoot weddings or other affairs, sports, 
news, commercial or industrial photos, this new 
back will be the best investment you ever made. 
Saves valuable time on every job. Saves darkroom 
loading time. Saves wear and tear on the photog­
rapher. Saves those rare, fleeting shots you often 
miss while changing film holders. Saves enough on 
film alone to quickly pay for itself. Send coupon 
now for full details.

ONLY

$ 1 3 0

B E A T T I E - C O L E M A N
r

Name

Studio

Address

City

7 0  M M  R O L L  F I L M  B A C K

B E A T T I E - C O L E M A N ,  I N C .
1014 N. Olive St., Anaheim, Calif.
Please send info, on: □  Franset 70mm Roll Film Back 
□  Portronic Cameras □  Roll Paper Printing Easel.

Zone -State
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P a p er  D e v e lo p e r

TR AY LIFE  
7 D A Y S  

L O N G E R

50% M ORE  
PRINTS  

PER GALLON
ethol LPD is a neutral tone developer 
that renders rich prints with most 
papers. It is extremely economical 
and relatively fast. (IV2 to 2 minutes 
developing time with 1 : 2 dilution.) 
Equally excellent results with auto­
matic printing equipment. Available 
in quart, 1, 5, 25 and 50-gallon sizes.
*Based on darkroom experiments un­
der average working conditions. If 
you’d like to check LPD, write us on 
your letterhead and we'll send you 
a gallon can free.

SEND FOR TECHNICAL SHEETS

PLYMOUTH PRODUCTS CO., INC.
1808 N. Damen Ave. • Chicago 47, III.

p r e s i d e n t ' s
m e s s a g e

As THIS is my last message to you as 
* President, there is an inclination to look 
back to the accomplishments of your PP of 

A d u r in g  t h i s  
year. Foremost, the 
National Conven­
tion and E x p o si­
tion looms largely; 
for in many ways 
it was a most suc­
cessful m eeting . 
This was due to 
no one person's ef­
forts, but to scores 
of people working 
toward the same 
end. T eam w ork  
does pay off. And 
th is  is a good 

place to thank all those who worked on 
this year's team to help make this Conven­
tion so outstanding: the program chairmen 
and committees, the program talent, the 
props committee who did an outstanding 
job; the manufacturers and dealers who 
exhibited; the Conrad Hilton Hotel which 
provided the finest meeting facilities we 
have ever had; the membership who sup­
ported the Convention; the print judges, 
the print handlers; and the print committee 
who gave us such an outstanding exhibit. 
Last but not least, thanks to our efficient 
Executive Office staff in Milwaukee, head­
ed by Frederick Quellmalz, our Executive 
Manager. To all these, as well as our divi­
sion committees, my sincere thanks for a 
job well done.

During the year, several workshops and 
seminars were held in various parts of the 
country, helping to bring the National to 
the membership. A new advertising cam­
paign was initiated to help bring business 
to members’ studios.

All in all, it has been a very satisfying 
year, and certainly a very gratifying year to 
b o th  V irg in ia  and m yself. To a ll our 
friends, from all over the country, who have 
treated us so royally, our sincere thanks.

And now for a look forward. 1 hope all 
members will get behind our newr President, 
Jim Hampson, and give him the same loyal 
support you have given me this year. He is 
a fine man and truly a Southern gentleman, 
and well fitted to lead our Association 
through the coming year. With his leader­
ship you can expect even greater things 
from our National.

Jim has a fine Board to work with and 
an augmented executive office staff in Mil­
waukee. The fall Board meeting has just 
been held and I can assure you there are 
great plans for even more and extended 
services to the members in the future.

Claseman

Winton B. Medlar

YOUR CUSTOMERS ADVERTISE YOU
W e’re PARTICULAR about 
the quality of our work ... 
our CUSTOMERS are 
satisfied because their 
customers BUY MORE!

Send for Inform ation

Developing 
Proofing 
Retouching 
Printing 
Light and 
Heavy O ils

77 N. W A SH IN G T O N  ST., BO STO N 14, M ASS.

N EW  EN G LA N D  P o rtra it  Se rv ice, Inc.

But your President and Board cannot do 
it all alone. Every association needs work­
ers, and that means you. Just paying dues 
is not enough. Every member can consider 
himself on the Membership Committee and 
bring in some new' members.

With these few thoughts, I again w'ant 
to thank all the membership, the Council 
and the Board for their help in making 
this my finest year.

We’ll be seeing you in Dallas in July 
of 1963. A

MEMBERSHIP REPORT
October — 90/T otal for Year — 1,179

One of the primary functions of an elect­
ed PP of A Council member is to promote 
membership in the Professional Photogra­
phers of America, Inc. within his state or 
province. The list below indicates the num­
ber of membership applications received 
from each state, Canadian province, and 
country, during the month of October, and 
total for the year 1962 (in parenthesis). 
Total applications for October, 90; for the 
year, 1,179. Key: P — Portrait, C — Com­
mercial, I — Industrial, DAL — Delegate- 
at-Large.

Code after applicant's address is as follows: 
(A-P) Active Portrait, (A-C) Active Commercial, 
(I) Industrial, (A) Associate, and (S) Service. 
Name at end of line in italics is that of sponsor. 
Alabama— 1 (11)

• / .  F. Knox P »Roy M . Thigpen C 
Steiger, V. Paul, Brown Eng. Co., Inc., P.O.

Box 917, Huntsville (I) Douglas L. Stewart, Jr. 
Alaska—0 (14)

• Ward IT. IVeils P 
Arizona—O (10)

• Emil F.gger. Jr. P • Robert E. Goode 1 
• Robert Markow C 

Arkansas—0 (5)
•R . Allen Huf f  P •Earl Saunders C 

Californio---5 (113)
•John W . Christy, Jr. P • 1C. Keith Cole DAL  
•George Emmerson I •Paul Kennedy C
• Antonio D. Rice a DAL  • Karl Romaine D AL  

Dalbo, Benjamin F., 4153 Falcon St., San Diego
(A) Maurice Roy

Dodds, Richard R.. Photography by R. Dodds, 
2263 Ulric, San Diego (F)

Haubold, Gustav H., Haubold Studio, 3230 E.
68th St., Long Beach (A)

Higgins, Robert C., 2803 Hopkins Ave., Redwood 
City (A-C)

Lawson. William, Editorial Services, P.O. Box 
757, Santa Rosa (I)

Colorado— I (20)
• John A . Grissinger C •Selwyn Hewitt I 
•John C. Maxwell P

Dinges, David B., Dinges Studio, 906 Main St., 
Alamosa (A-P) / . Grissinger 

Connecticut—1 (8)
• Gordon Bell C *Ray Pitkin 1 
•Paul R. Shafer P

Ryan, Thomas F., Photography by Thomas F.
Ryan, 832 Bedford St., Stamford (A-C) 

Delaware—O (5)
• Horace P. Maguigan 1 •W illard  Stewart P 

District of Columbia—2 (7)
• Ahdon D. Ackad P •Jon Francis C
• David Fritz Reins l

Bissell, Robert F.. District Photo, 3306 Wisconsin 
Ave. N.W ., (I) Vince Finnigan 

Lasner, William, USAF, Hq Sq 1001, Andrews 
AFB (I)

Florida—1 (9)
•S. Dine Atkinson, Jr. 1 • Richard E. Hinman C
• Charles J. Wick P

Mansfield. John F., Mansfield Photography, 
1045A S. A!A. Patrick AFB (A)

Georgia—O (17)
•W . ]. Davidson 1 •C liff Harden C
• James Lee P 

Hawaii—O (6)
• Bob Johnson P •W erner Stoy C

Idaho---1 (1)
•AnsgarJohnson P

Dismuke, Noble, Jr.. 100 N. 2nd E., Mount 
Home (A-P) Ken Carson 

Illinois— 12 (115)
• W . H . Edwards P •Harry R. Hoyt D AL
• Harry Iaingdon DAL •Fritz Lee I
•Jerry A . Smolka C • Barlow E. Williams D AL  

Armistead, Martha H., M. H. Armistcad, Photog.. 
2121 Clear Lake, Springfield (A) V. Finnigan 

(T urn  to page 74)
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S uper Technika 2 ’/<x3’/« *
Unequalled for compactness, versatility 

^  and film economy. . ,

Super Technika 5x7'
combines view camera 

flexibility with press
camera handiness!...

Technika Press 2 ’/4x3'/»*
Bellows-free rigidity, 

H l superb hand camera!

S uper Technika 4 x 5 '
prized as the finest 
photographic tool by 
professionals 
the world

o ffe rs  th e  #  

g r e a t e s t  se le c t io n  o f  

p r o fe s s io n a l p re c is io n  

c a m e ra s  in  th e  

w ide , w id e  > y |  

^  w o r ld !

Linhof-Color 2’/« * 3 ’/« and 4 x 5
Precision equipment 

tor studio and location work...
at moderate cost.

K ardan-C olor 
5x7 and 8x10

The ultimate 
in view camera 

excellence!

Aero Technika 4x5
Exceptional 

aerial camera for 
s tan d ard -s ize
negative material

Linhof 500 Pro jector
Magnificent projection

of transparencies up to
2>/*"x 2>/«”

Equipped with coupled rangefinder for use
with a wide range of interchangeable lenses.LINHOF PRACTICE

Describes a ll aspects of 
practica l and  am b itio u s  
la rge  form at p h o to g ra ­
phy, w ith em phasis on  
Linhof cameras. Over 400 
illu strations, d raw in g s,  
tab les, and  d iagram s.  
232 pages, < 0 0 5
size 9 "  x 11 "_____ 5 8 y 5

PROFITABLE READING for the serious photographer
USE THIS C O N VEN IEN T  ORDER C O UPO N

<NIK I R U N G  B O O K  D IV IS IO N  % P.wPayorMon n .Sy .u h
| Gentlemen: I'm  enc los ing  □  check Q m o n e y  order |INTERNATIONAL 

PHOTOS— Vol. I & II
Brilliantly printed collec­
tions of outstanding color 
and black-and-white pho­
tographs by accomplished 
a m a te u rs  an d  p ro s ...  
with complete technical 
data on all photos. Hand­
some hard-cover binding. 
2 0 0  pages, over 1 0 0  pho­
tos. Size 9 'A "  x 11 V i" .

Per vof.....$1050

Q  M anual of Applied  
Photography $19.95

Q  Linhof Practice 8.95

0  International Photos
Volume I . 10.50

( formerly 
GRO SSB ILD)

A  stimulating forum for discerning pho­
tographers, in industry, architecture, 
advertising, sports, journalism, por­
tra itu re , etc. M a g n if ic e n t  fu ll-c o lo r  
reproductions.

1-yeor subscription ® 4
Per issue $1.30

Name

Street

State
K l a l S T G r  PHOTO CORPORATION 2 5 7 park avenue south, new york to, n. y.
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f r o m  t h e  
m a i l b a g

To the Editor:
As far as professional photographers go, 

most of the business that is carried out in 
the nation is the result of individuals con­
ducting relatively small operations in such 
a manner as they see fit. Although the total 
volume of business of professional photog­
raphers is no small amount, it is spread 
over a large number of individuals with 
no one firm doing any amount to com­
pare with that done by many other types 
of businesses.

Perhaps this more than any other reason 
explains why professional photography, par­
ticularly in the field of portraiture is so 
helplessly outdated. I can't think of any 
other field which does less to help its own 
cause. The general public is faced with the 
same dreary product year after year and 
their only choice seems to be between poor 
or good workmanship.

It will be said that the professional sup­
plies what is demanded by the buying pub­
lic. To some extent this is true. Yet, what 
other industry is content to rest upon what 
the public expects? It seems that there is 
absolutely no force at work creating any 
influence on the buying public, no attempt 
to enlarge the market or offer any new 
products or ideas.

I would dislike to dwell on what this 
country would be today if other industries 
were to pattern their business after por­
trait photography. I do believe that the 
public needs to be offered a stimulating 
and exciting new concept for the profession­
al to ever achieve any substantial improve­
ment in his status and his future.

I hold several branches of this industry 
guilty — the suppliers, particularly the 
large ones who make only feeble attempts 
to influence the public taste compared to 
the massive volume of advertising directed 
to the amateur and his stimulated needs; 
the trade papers and publications (of which 
you are a member) for their propagation of 
the status quo and their tolerance of the 
same tired products and methods and mar­
keting techniques; and of course the photog­
rapher himself with his own particular ac­
ceptance of a second-rate professional status.

Naturally, there are exceptions and voices 
crying in the wilderness, but they are for 
the most part unheard and unheeded. I do 
hope that there is somewhere that indi­
vidual or group that will breathe life into 
us. Your publication and your organiza­
tion should be doing it, but you're not. 
I suppose that it is the same trite story 
of unchangeable men with unchangeable 
ideas and it is damn sad.

I will add in closing that the publication 
has improved to some extent but it is the 
total approach that needs changing.

Richard Burney, Lemurian Photo Service 
Mount Shasta, Calif. ▲

W IN O N A  NEWS

Scholarships to p ro fe s s io n a l photogra­
phers for refresher courses at the Winona 
School of Professional Photography have 
been awarded by the Professional Photogra­
phers of Mississippi-Alabama. R ec ip ien ts  
are Lester Lamb, Greenwood, Miss. ($100), 
and R. C. Johnson, Albertville, Ala. ($75).

Winona scholarships sponsored by other 
professional photographic groups will be 
announced in the near future.

Donations
The Winona School Alumni Association, 

through Virginia Stern, Cr.Photog., Presi­
dent, presented a check for $1,000 to the 
Winona School of Professional Photography 
during the annual meeting of the Winona 
Trustees in Milwaukee in October.

The money will be used for improve­
ments at the School, located at Winona Lake, 
Ind. A total of $25,000 has been donated 
to the School by the Alumni Assn.

William Gusek, Chicago, Donated $25 
to the Winona School Alumni Assn, paid 
for a landscape he had painted at a recent 
meeting of the PPA of Northern Illinois.

Henry Leichtner, M.Photog., Rochester, 
N. Y., painted a background in a program 
presented before the PPA of Greater Kansas 
City in October. Sale of the background 
netted $^7 for Winona. Since Mr. Leichtner 
began painting backgrounds at meetings of 
professional photographers about a year ago, 
proceeds given to Winona for backgrounds 
sold amounts to $430.50.

For in fo rm a tio n  on activities of the 
WSAA, contact Virginia Stern, Cr.Photog., 
President, Winona School Alumni Assn., 
Inc., 1112 Grand Ave., Kansas City 6, Mo.

uA oA/faste/iptoee is CMated

2 CoBy Patents (sued 0t Pend n*

A S C O R .  g tu c Ito -C L A /t t is t
T H E  N EW  LO O K  IN P O R T R A IT  L IG H TIN G  E Q U IP M E N T
designed to complement the portrait photographer’s artistic 

abilities in the creation of portrait masterpieces
Exclusive “Studio Artist" design features achieve a degree of versatility, 
simplicity, cleanliness, dependability and operational freedom never before 
attained In portrait lighting:
■  U n iq ue  sp r in g -lo ad e d  arm  prov ides fluid movement to infinite num ber o f positions
■  Light output an d  a n g le  of coverage  adjustm ent m ade p ossib le  by a  s lid in g  flash unit
■  Centra lized, push-button control pane l with coded pane l ligh ts v isib le  from cam era
■  Extension rods prov ide  convenient he igh t adjustm ent to m axim um  of 10 ft.
■  Sectionalized  pow er supp ly  ■  Foot operated  lock ing device  ■  C lip -on  barndoors  
® Retractable pow er cords ■  M u lti-po sition  b ack ligh t arm  ■  Fail-to-flash indicator

Writ* for the complete "Stud io  Artist" story or see your local Authorized Ascor Dealer.

▲  A S C O R  L I G H T .
A M E R I C A N  S P E E O L I O H T  C O R P O R A T I O N  
0 3 - 0 1  M E T R O P O L IT A N  A V E .. M ID D L E  V IL L A G E  T O . ( N .  V . C .) ,  N . V ..  U . 8 .  A .

W  ,n  C anada: A % c o *  O P  C A N A D A  L IM IT E D , S O  H e w d t n  R o a d .
S c a r b o r o u g h ,  O n t a r i o  (M etropo litan  T oronto)

Professional Lighting. Electronic and Optical Equipment for Graphic Arts. Photography. Industry and Research
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L U M I N O S  P O R T R A I T  P R O O F

I T S  T O O  G O O D  T O  B E

PROOF PAPER!
Time and time again, our customers tell us, "LUMINOS 
Portrait Proof paper is too good to be a proof paper." 
It combines that rare quality so often looked for in a 
dependable paper, QUALITY and LOW PRICE!
And, it looks, performs like a high-quality PORTRAIT 
PAPER!

The stock, although heavier than normal single 
weight is, of course, lighter than double weight. 
Rough, toothy surface gives beautiful pleasing prints 
everytime without spotting or retouching.
Price? This you'll like! So low you'll wonder how you 
ever managed without it . . . try some today.

F R E E . . .
16 PAG E 

P R O FE S S IO N A L 
PRICE LIS T

LU M IN O S  P A P E R  & FILM  
M A IL  CO U PO N  T O D A Y

LUMINOS PHOTO CORP.
Dept. 12, 1900 Monterey Ave. 

Bronx, New York

p h o t o  C O R P .-D E P T . 12
j 1900 MONTEREY AVE., BRONX, N. Y.

5 Gentlemen: Please Rush Your Latest Professional Price List, 
j
J Name_______________________________________________
j
i Address______________________________________________
|
i City________________________ Zone___ State_________
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IN  F I R S T  P L A C E !

e o ^ E N *

j B u t t C V & i K s
E L . E . G T F I O N I C

MOST SENSITIVE 
WIDEST RANGE 

EXPOSURE METER 
EVER MADE!

Introduced a few short months ago, the 
Gossen LUNASIX Electronic has been ac­
claimed around the world! No other expo­
sure meter so effectively measures the 
extremes of light-from faintest moonlight 
to blinding sunlight! Try the Gossen 
LUNASIX Electronic yourself-for an ad­
venture into new photographic horizons!
HERE'S WHY THE L U N A S I X  HAS WON PRAISES FROM 
STILL AND MOVIE PHOTOGRAPHERS EVERYWHERE! 

Measures reflected and incident light with (built-in 
hemispheric diffuser) •  30" light acceptance angle •  
Two-button brightness range system •  Automatic 
needle locK •  Built-in battery tester •  External zero 
adjustment •  Smooth one-hand operation •  Com­
puter range: ASA 6 /1 ’ to 12,000/12°; f/1 to f/90; 
1/4,000th sec. to 8 hours; Cine: 8 to 128 frames per 
sec.; EV - 9  to EV4-22; .014 to 14,000 foot-candles •  
Weight 7 ounces.

Another famous GOSSEN meter

< 3 0 $ $ ^  hsl®

S i\ t ia y l4 > c
color temperature meter 

and filter indicator

IN S T A N T L Y  S ho w s 
color temperature of 
lig h t sou rce (in de­
grees Kelvin). Filter 
required for correct 
color balance . . .  with 
ANY type of color film. 
Calibrated in “ deca- 
m ire d ” f i l t e r  scale 
adapted by leading 
camera and filter man­
ufacturers. Complete 
w it h  le a t h e r  e ve r- 
ready case and gold- 
metal chain.

See the entire Gossen line at better camera stores.

K L I N < 3 -  PHOTO CORPORATION
257 PARK AVENUE SOUTH. NEW YORK 10. N. Y.

THE

l a w y e r ' s
n o o k

by George E. Frost 
and Keith J. Kulie

The author's aim is to give sugges­
tions respecting the common legal 
problems encountered during the 
course of professional photographic 
activity. Inquiries should be directed 
to "The Lawyer's Nook,” PP of A, 
152 W. Wisconsin Ave., Milwaukee.

j N October 10, 1962, President Ken-
j nedy signed H.R. 10 (the Keogh Bill),

the "Self-Employed Individuals Tax Retire­
ment Act.” The Act is intended to provide 
self-employed individuals and their employ­
ees with an opportunity to obtain retire­
ment income under favorable income tax 
treatment analogous to that available in the 
case of c o rp o ra te  employees. Since many 
photographers operate studios on an unin­
corporated basis — and are hence within 

j the class of persons intended to be helped 
i by the Act — we devote our attention to a 
! discussion of its provisions and practical 
i application.

The Act is most complicated. A pam- 
! phlet prepared to aid attorneys and ac­

countants in struggling through its provi-

C O M M E N T  ON
Wesley Bowman, M.Photog.
Secretary-Treasurer, PP of A 
Dear Mr. Bowman:

The Indiana Board of Directors has 
asked me to write to you, a past judge 
at our conventions, for your opinion on 
why some p r in ts  are not hung. This 
doesn't refer to our prints only, hut to 
others you have judged in the past.

We would appreciate it if you would 
tell us what the most common faults 
were on prints that you have judged, and 
reasons that keep prints from being 
hung.

We would like to have this informa­
tion so that we can pass it on to our 
members before convention time. Then 
many of these faults could he corrected, 
and we could have better quality prints 
at next year's convention.
Professional Photographers of Indiana 
Virgil I.. Ging, Executive Manager

Dear Virgil:
While there should not be two stand­

ards, and there are not, print judges at 
the state and regional conventions are 
not — and I feel they shouldn t be — as 
critical as they are at the National judg­
ing. This is as it should be for two 
reasons: One, the smaller number of 
prints sent in ; and two, photographers 
usually start exhibiting at the local con­
ventions, where they should receive con­
sideration.

At the National Exhibit, we receive 
from 1200 to 1500 commercial prints

sions has a total of almost 100 pages!!! 
The Act is also a very much watered down 
version of the original proposals of some 
years ago. This resulted from the opposition 
of the Executive Department as well as 
from legislative foes of the Act, coupled 
with high estimates of probable revenue 
loss. In addition, the Act is replete with 
complex loophole-dosing provisions intend­
ed to cover the manifold situations where 
possible abuse of the Act was envisioned. In 
short we have a veritable jungle of tax lan­
guage that, at best, gives rise to modest 
tax benefits.

All of this means that decisions to come 
under H.R. 10 should only be made after- 
consultation with competent tax advisors. 
And it also means that setting up the re­
tirement plan, as well as its execution, are 
matters for tax advisors — not the photog­
rapher — to tackle. But we can still out­
line the general terms of the Act, assess 
the practical side of the matter in a gen­
eral way, and guide our readers to a deci­
sion that recourse to the Act is not for 
them or that it bears further investigation.

Retirement Plan Tax Provisions
In basic principle the Act is simple. For 

many years corporations have invested in 
pension funds for their employees. Such in­
vestments are made in the form of annual 
contributions to pension funds, followed 
by withdrawal of such funds and the ap­
preciation when the employee retires. When 

(T urn  to page 58)

P R IN T E X H IB IT S
from the U n ite d  S ta te s  and Canada. 
Naturally the competition is much keen­
er and judges will select on a higher 
standard, because the National repre­
sents the highest. This, I am sure, is not 
done co n sc io u sly  because the judges 
have been selected w-ith a lot of thought 
and care for the past 18 to 20 years.

However, when the top six to eight 
prints from Indiana come in, along with 
an equivalent number from every other 
state and province w-e already have all 
that space will allow- for hanging com­
mercial prints.

From my past experience of judging, 
there are a number of reasons prints are 
not accepted for hanging, and believe it 
or not, verticals not being parallel, and 
the subject not separated from back­
ground by contrast or lighting are the 
most numerous.

Following that would be — poor com­
position, lack of understanding of de­
sign and the important area of picture, 
and poor judgment in selection and han­
dling of subject matter. Next in line 
would be cute pictures that are not cute, 
lack of technical quality, poor lighting 
and too dark, and finally, poor texture, 
detail, and uninteresting subject matter.

The quality of photographs has im­
proved considerably the last few years as 
you have noticed in your own exhibit, 
but by all means, encourage the sending 
in of prints because this is the best way 
to help one another to improve.

See you in Dallas, July, 1963.
Wesley Bow-man, M.Photog.
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Automatic Focusing Automega D-3V 
for negatives to 4 x 5. Accepts three 
autofocusing tracks for three inter­
changeable lenses. Variable triple 
condenser system. Interchangeable 
lam phousings and accessories. A lso  
available in manual focus model, 
D-2V and in 5 x 7— Model E-5.

For C o lo r !  A u tom atic  fo cu s in g  
Chromega D-4 for negatives to 4x5.  
Exclusive condenserless integrating 
sphere lam p h o u sin g  for sp o tle ss ,  
brilliant color prints. Oial controlled 
stepless filtration. A lso  available in 
2 ’/«x2 V« manual (0 -10) and autofocus 
(B-9) models.

SIMMON
Q in z y a

The famous Om ega D-2V— like 
all manual focus O m egas— can 
be wall mounted for tight quar­
ters. Shown here with extra- 
long girder for greater magnifi­
cation range ... for all negatives 
up to 4 x 5. V a r ia b le  tr ip le  
condenser system.

O n e  o f  t h e s e  

S I M M O N

The en larger problem that SIMMON OMEGA hasn 't 
solved probably hasn ’t com e up yet. H ere are just six 
reasons why OMEGA is the Number O ne choice of p ro­
fessionals and discrim inating am ateurs . . .  for a few hun­
dred more reasons, send off the coupon today.

Your cam era takes the p icture—your en larger m akes the 
picture. C hoose your en larger with even g rea te r critical 
dem ands than your cam era since a good enlarger should 
last a lifetime. S ee  the OMEGA of your choice at your 
nearest OMEGA franchised dealer. His dem onstration will 
prove: it pays to buy an OMEGA right from the start!

O M E G A  

E N L A R G E R S  

i s  r i g h t  f o r  y o u . . .

Popularly-priced Om ega B-22, man­
ual focusing— for negatives to 2 ’Ax 
2Vt. For 35mm— 2 '/4x2 ’/« camera own­
ers. Makes over 11x14 enlargements, 
extreme reductions on baseboard

Automatic focusing Automega B-7 for 
negatives to 2 '/4 x 3 V«. Accepts three 
autofocusing tracks for threo inter­
changeable lenses. A lso  available in 
manual focus— Model B -8 .

S IM M O N  O M E G A , Inc.,
257 Park Ave. South, New York 10, N.Y.

Send me complete 18-page enlarger manual, 
fully illustrated with accessory systems 
and magnification charts.

Nam e_________________________ ____________

Address___________________________________ __

City________________________________ State___

W H I C H ?

S IM M O N  O M EGA, INC.
257 Park Avenue South, New York 10, New York

CANADA G«n«<»l Pholoflro; - ; Co . Ro9,n». So«k GREAT BRITAIN Oo Vo>o Lid London E C  I

Agents in or export to all countries of the free world 

P R O G R E S S  W IT H O U T  O B S O L E S C E N C E
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L o v e ?  S u r e  I ’m  i n  L o v e !

A p h o to g rap h e r like m yself u sua lly  goes 
nutty over a camera . . . but I’m past that 
stage. I’ve got a new love . . .  my ULTRA- 
BLITZ Meteor SP.
Pow erful. . .  you bet! Delivers 80 watt sec­
onds of consistent power. Lightweight. . .  and 
how! Weighs a mere 34 ounces. Versatile . . .  
sure thing! Operates on interchangeable, re­
chargeable nickel-cadmium batteries and 110- 
220 AC. Single-piece unit, no wires, power 
cables or power packs. Faithful . . . like a 
hound! Consistently delivers 90 flashes (full- 
power) or 140 flashes (half-power) with 
guide number of 65-70 for ASA 25.
Love that ULTRABLITZ! No 
matter what camera I use, I 
know Meteor SP will fit and 
work com patibly. . .  Complete 
with Battery, Recharger & AC  
Cord. Less than $110.00*.
Write for Free Booklet.

U ltra b litz9
METEOR SP
One-piece, permanent electronic 
flash for the professional!

*TOUl Of HI* 0C*C«MI«C6 m et •tTAIL AAICC IN ’OU« A*CA 
ITtMD •» *UUO IMMl CON* . CKClUt’Vt U. t. iMFOftTCft “ I'fO* OIUtlCM m«r*om* Qm|m •(•UN

CORP . 300 PARK AVENUE SOUTH. NEW YORK JO. N. Y.. CHICAGO 10. DALLAS 7. LOS ANQCLCS 16

“DIAL" AWAY

RETOUCHING COSTS...

IMAGON LENS
Portrait studios can cut retouching costs by as much as 
75% . . .  with the versatile IMAGON lens by Rodenstock. 
Control grids, supplied with the lens, produce varying 
degrees of diffusion and can be “dialed" to any effect 
from razor-sharp to silky-soft. You literally “retouch" as 
you shoot, controlling the desired effect on the ground- 
glass with unprecedented accuracy! For pictorial and 
fashion photographers, the IMAGON is an exceptionally 
creative tool . . . ideal for color as well as black-and- 
white. Available in 200mm, 250mm, and 300mm focal 
lengths, each in X-synchronized shutter; 360mm in barrel.

K I . I N G  PHOTO CORPORATION .  NEW YORK 10, N. Y. .  H0LLYW000 38. CALIF

THE

f a s h i o n
a n g l e

by Ernilie Romaine, M.Photog.

The success of portrait photogra­
phers depends more and more on 
a knowledge of fashions in make-up 
and dress as well as fine photo­
graphic technique. Ernilie Romaine's 
background covers cosmetology, the 
theater and photographic portrai­
ture; and she is experienced as a 
lecturer and writer. We heartily 
welcome her as a regular contrib­
utor. Readers may contact Mrs. 
Romaine at Moulin Studios, 181 
Second St., San Francisco 5, Calif.

Attention to detail sometimes denotes 
^*The mark of genius. It also is a requisite 
for the quality portrait photographer. Care 
and concern for detail can do much to de­
velop customer con­
fidence in our abili­
ty and in our studio.
Even men like to 
know their garments 
are in good taste — 
especially when sit­
ting for their por­
trait. I rem em ber 
hearing a politician, 
who was planning a 
portrait, ask about 
w hat he sh o u ld  
wear. The photog­
rapher suggested a 
suit with narrow la­
pels and a quiet tie. The politician later 
confessed he realized his image was slip­
ping when he discovered that all of his 
suits had the old fashioned wide lapels. 
He bought a new suit for his portrait and 
thanked the photographer. He assured his 
cameraman that such a discerning photog­
rapher would make sure to see that all 
details were perfect.

The costume of any well dressed woman 
is not considered complete without the 
mark of a lady — her gloves. Lovely hands 
are easier to pose and look more naturally 
graceful when holding gloves.

The straight end of the gloves should 
be emphasized rather than the fingers of 
the gloves. The hands are a busy element 
and the plain end of the gloves simplifies 
arrangement rather than making it more 
complicated.

Gloves with outside finger seams are 
suitable only for tailored and sport clothes. 
They make the fingers look shorter and 
thicker, so generally are better held in the 
hand rather than worn. Inside seams sug­
gest a more tapered look and come in all 
lengths.

The pale, very short glove that barely 
reaches the wrist is most appropriate for 
the teens and sub-teens for either party 
or casual clothes. This "shortie' can be 
worn by young ladies through their twen­
ties with short sleeves or strapless dresses, 
and suits. As the ladies advance in age the 
glove should be longer.

A three-quarter length sleeve looks best 
with a three-quarter length glove meeting, 
and disappearing under, the sleeve. Avoid 

(T u rn  to page 24)

Ernilie Romaine
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ENJOY BIGGER-THAN-EVER PROFITS ON SCHOOL JOBS! 
Sparkling, color-balanced portraits cost AS LITTLE AS 1%0 EACH.. .  
when you order Berkeycolor's low-cost school program prints. Top-quality 
prints in all sizes and combinations, to meet your special requirements. 
Top-speed service and delivery to all parts of the country. You're always 
ahead with Berkeycolor, because Berkeycolor's School Division has the 
most advanced precision processing equipment... in a 600-man QUALITY- 
CONTROLLED lab staffed by the industry's finest technicians!
YOU’RE IN BUSINESS WHEN YOU DO BUSINESS WITH BERKEYCOLOR!

What’s more, Berkeycolor helps you 
do a first-class selling job! The most 
colorful and elaborate school pack­
ages ever produced . . .  complete with 
folder mounts, teachers’ cash envel­
opes, pre-notices, parent reminders, 
etc. CUSTOM PACKAGING ON RE­
QUEST! Expert guidance available 
from our trained technicians at no 
charge!

M A I L  C O U P O N  T O D A Y !

0 & = ? A < ^ V O O I _ O F ?  i r t c .
i n d u s t r i a l  d iv is io n  of b e r k e y  P H O TO  INC

^^^Fourth Avenue at 13th Street, New York 3, N. Y.
GENTLEMEN: Please rush
□  FREE Sample School Package.
□  FREE 20-Page Berkeycolor 1962 Price List

NAME_______________

ST R EET_____________

zsza  c: ~j
C-12 “

%
m
i

♦Made from 35mm Ektacolor negative film-based on price for 3X5-9up CITY. .ZONE. .STATE.
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The APAC MULTIPLA equipped with an APAC FUTURA ROTO-SLIDE ENLARGER

is the most versatile rapid COLOR and B/W projection printer on the market today. With the use of an APAC 

Lens Cluster, it is ideal for mass production of package deals. The APAC Roto-Slide Enlarger can be rotated 

90° and can slide 7" along the center of the roll paper, permitting the operator to make vertical and horizontal

prints from 2 l/2"  x 3 1 / 2 " UP to 11" x 14". 

easel designed to be operated in a sitting

The APAC Multipla is a tru ly automatic desk type roll paper 

position with all controls within easy reach of the operator.

APAC
AM ERICAN  PHOTOGRAPHIC APPLIANCE CORPORATION

GREENFIELD, MASSACHUSETTS
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T h e

H ig h  Q u a lit y , 

E c o n o m ic a l 

Production Contact Paper
C ontactone is the forem ost choice of the nation 's leading 
com m ercial studios and quantity  print p roducers, w ho de­
m and econom y w ithout sacrifice of quality. A m ong its m any 
users, D iversified P ictorial Services of Syosset, L. I., New 
Y ork, regularly  depends on C ontactone by G evaert to re­
produce the high quality  of their negatives.

C ontactone is supplied in all standard  sheet sizes, as well as 
rolls and postcards. Y our custom ers will appreciate its broad 
tonal range; you'll enjoy few er m ake-overs. N o need to  trade 
quality  for econom y, when C ontactone gives both! If you 
haven 't yet tried C ontactone by G evaert, w rite on your le tter­
head for free test sam ples, today!

T H E  G E V A E R T C O M P A N Y  O F A M E R IC A , IN C .
321 West 54th Street, New York 19, N. Y. i

District Offices: Lincolnwood (Chicago). III. • Los Angeles • Dallas • Denver • San Francisco • Atlanta
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W A N T  T O  M A K E
H e r e ' s  H o w  . . .

SELL C OL OR  IN  Y O U R  S T U D I O

A T  PRICES O N L Y  S LIGHTLY HIGHER

T H A N  Y O U R  BEST B L A C K  A N D  WH ITE  FINISH!

W r ite  o r C a ll E d w a rd  D eLong, Jr. fo r  
C o m p le te  P rice List a n d  In fo rm a tio n

M O N E Y ? ___
SPECTRA COLOR offers 

EKTACOLOR PRINTS

WEDDING CANDIDS
8x10 prints— $1.50 each (minimum order $5.00)

Custom Roll Film Developing — 90c each 
3X Proof — 20c each

T E L E P H O N E  VI 9 “2 3 8 9
SPECTRA COLOR LAB.
4302  West Victory Boulevard, Burbank, California

h

□  Air-driven, quiet. Assures accurate 
m etering without strain on paper.

□  Precision cutter.

F U L L Y  A U T O M A T I C
R O L L  P A R E R

□  Autom atically times exposure, actuates 
enlarger, advances paper, trim s prints.

□  5 x 7 and 11 x 14 models. Adjust to 
other paper widths.

□  Easily placed under any enlarger.
□  Focusing platen autom atically drops to 

exact paper height, insuring sharp focus.
□  Masks provide quick size and form at 

changes.

□  Up to 500 ft. capacity.
□  Accessories: Microflex counter.

Foot switch. Roll take-up. Sequence 
cutter control.

□  Low initial cost. Big profit maker.

B E A T T IE -C O L E  M A N  
P R IN T - A - M A T IC 6
101k N orth  O live S treet, A naheim , C a lifo rn ia /P R  4-4503

C r e a t e d
B y

Will iam Mortensen

£ow you can enhance your prints in 
a distinctive and profitable manner.

A quality process for professionals 

^ > e n d  10c for Pictorial literature

M o rte n s e n  o f  P h o t o g r a p h y
Box 433-C, laguna Beach, Calif.

F A S H I O N  from page 20

wrinkling the wrist of the glove. It thick­
ens the wrist and is not as chic as a smooth 
line. Gloves with shirring sewn in at the 
wrist are out of date.

The very long glove has always been ele­
gant — and diplomatic — about the tired 
arms of the mature woman. The past few 
seasons this length has even been shown 
with dressy cottons as well as formal eve­
ning dress. Most smart studios have several 
colors in these long gloves in their prop 
department.

When detail in white gloves is wanted, 
try using pale gray or beige rather than 
white. Those of you who are struggling 
for detail in white gloves will find that a 
dip in strong coffee or tea will provide a 
lovely, neutral, champagne beige that will 
give you better detail with less effort. This 
also holds true for the short junior glove.

When the arms are thin the three-quarter 
length glove is in good taste. Professional 
models turn the edge of the glove under 
to give a more finished look. Don't be 
afraid to use leather gloves with silk or 
dressy dresses. It's good fashion.

Do keep your studio gloves simple. Avoid 
beading, eyelet embroidery and extra de­
tail. Remember the hands are busy enough 
just having five fingers apiece. ▲

N E W S  from page 12

arrest of the following man and/or recovery’ 
of stolen camera and equipment: Albert N. 
Beury, alias M. Seguin, alias Bernard L. 
Klein uses addresses in California, Pennsyl­
vania, and 100 Flint St., Asheville, N . C„ 
falsely claims to be a member of the PP of 
A. He is male, white, neat in appearance, 
has small build, is nicely dressed, black 
hair — not thick, height approximately 
5' 7" — slender build, weight, 135 lbs., 
age, 35 years. He specializes in photograph­
ing mountain scenery, claims he sells trans­
parencies to calendar companies and adver­
tising agencies.

Equipment stolen: New 4x5 Linhof Su­
per Technika camera, Serial No. 75840; 
150mm Technika Symmar lens, Serial No. 
"393960; Multifocus viewfinder, Serial No. 
20453; and other accessories.

He has duped several camera shops on 
stolen merchandise and bad checks. He 
starts gaining confidence by giving small 
checks which are good.

(T urn to page 74)
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A  W H O L E  C A M E R A  S Y S T E M
IN  T H E  P A L M  

O F Y O U R  H A N D !

No bulky suitcase . . .  no costly, weighty attachments. Just a com­
pact Rollei and a few filters, and you’re equipped for over 90% of 
the pictures you’ll ever want to take. This unmatched versatility 
stems from Rollei’s 75mm. lens plus its large 2 Mi x 2 1/4 format.The 
lens acceptance angle is 56°... far greater than the normal lens of 
a 35mm. camera. Thus, with the larger format, you get group 
shots without crowding... without changing lenses. Likewise for 
most of your distant shots. The larger image size, plus the preci­
sion of Rollei’s rigid optical system, enables you to get crisp blow­
ups of even a tiny portion of the negative. Other features, too; 
such as fast, efficient full-size screen viewing . . . Penta prism 
viewing . . . smooth, silent, jar-proof shutter . . . ability to shoot 
overhead, worms eye, or any other perspective quickly and con­
veniently . . .  make Rollei the ideal camera for all types of shoot­
ing in black and white or color. Remember . . .  a Rollei and a roll 
of film, and you’re in business. See all models at your dealers 
now, or write for literature.

B U R L E I G H - B R O O K S ,  I N C .
420 Grond Avenue, Englewood, New Jersey

P O N D E R  &  B E S T ,  I N C .
814 N. Cole Avenue, Hollywood 38, Californio

Q o l l e i
The miniature camera with the largest format

Rollei Universal Automatic 
Projector most versatile pro 
jector for home or lecture use. 
Two separate trays for 2 x 2 
mounts, and 2 %  x 2 %  slides. 
Completely automatic and re 
mote operation. Wide choice 
of lenses including zoom. Liter­
ature available.
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POSING STOOLS and TABLES
J u s t  l i f t  s e a t  o r  

t a b l e  t o p  t o  

i \  ¥  d e s i r e d

The patented Ajustrite ad­
justing mechanism is so 
simple, so trouble-free, it 
conserves your time and 
energy and smooths your 
work. Just lift seat or table 
top to the height desired. 
That’s all. No screws, hand 

wheels or bolts. 
No tools needed. 
No soiling of the 
hands.
THE STOOL is all metal 
with seat which adjusts 
from 18" to 27". Cast 
hase has polished glides. 
Seat pad and backrest 
available. Weight 15 lbs.

THE TABLE is tubular 
steel with 20" x 28" 
n o -g la re  V ibrex to p  
which adjusts from 24" 
to 35". Weight 24 lbs.

FREE TRIAL Use stool and 
table for 30 days without 
obligation. See them at 
your Photo Supply Denier 
or write today — we’ll do 
thereat. 10 Year Guarantee.

A l U I T R I T E
J  CHAIRSSTOOLS AJUSTO EQUIPMENT CO.

BOWLING GREEN, OHIO

FLAMELESS BLOW TORCH

FOR FAST HEAT

°p»® 1 ,0 0 0 ° F.
For applications requiring quick concentrated heat 
blast up to 1000°F. without flame. Soften, form, 
mold and patch plastics, etc. Tenmcrature varied 
by air intake adjustment. 110-230 V. AC-DC mo­
tor, 3 wire plug. All 110V. models equipped with 
adapter for 2-prong receptacle. 8 ft. heavy duty 
corti. Intermittent duty. Other models available 
with lower temp, ranges. Most of the big names 
in industry use MASTER HEAT GUNS in labora­
tories or in production.

Model HG 501—500*F. 115V—$41.25 
(Olliers $37.25 to $62.75)

AIR HEATER BLOWER
For quick electrically heated air up to 
750° F. For accelerating drying proc­
esses or for localized heating. B.l ,U. 
3400. Air velocity 2000 FPM. 110-230 V. 
AC only, 3 wire plug. AH 110 V mod­
els equipped with adapter for 2-prong 
receptacle. 8 ft. heavy duty cord. Con­
tinuous duty. 2" diatn. x 3” long dis­
charge nozzle.
Model AH 501—500°F. 115 V $55.35.

(Others $52.25 to $83.35)
Write today to Dept. 292-1

Sand for information on hair dryers, hand and foot massaqers, vibrators, 
grass trimmers, hair clippers, food blenders and air purifiers.

M A S TER  A P P L IA N C E  C 0 R P., Racine, Wisconsin

wo« n e w  p r o d u c t s

Eastman Kodak Co., Rochester 4, N. Y. —  Kodachrome-X 
35mm film with daylight ASA speed of 64. Color reproduction 
is similar to Kodachrome II, and the image-forming dyes are 
the same; contrast is slightly higher. According to the maker, 
the higher speed of Kodachromc-X film has been achieved 
without noticeably affecting sharpness and grainincss character­
istics for 35inm slides. Blue flashbulbs or electronic flash should 
be used with the film indoors or for fill-in outdoors. Price of 
the new film is slightly higher than Kodachrome II film. . . . 
Availability of Kodak Ektacolor Professional Film, Type S 
(Short Exposure), in the 120-size has been announced. The 
film, designed for making color negatives at exposure times of 
1/10 second or less, had previously been supplied only in sheet 
sizes. The film is processed in C-22 chemicals.

Quick Set Inc., 8121 Central Park Avc., Skokie, 111. —  
Hercules Pedestal unit provides instrument positioning in fixed 
or semi-permanent location. Elevator mech­
anism is mounted on a 6" diameter tubular 
pedestal fitted with 8" flanged base designed 
for bolting in place. Although manual worm 
gear is provided, units are available with mo­
tor driven elevating mechanism, either mount­
ed on pedestal or arranged for remote control.
H e rc u le s  P e d e s ta l  has height range from 
32"-50" and will take loads up to 50 lbs. Ele­
vator column is 2” in diameter. Weight, less 
pan head is 12 lbs. Pedestal unit and ele­
vator with still head is $285. Special units are 
available. . . . Kalimar Inc., 1909 S. Kings- 
highwav, St. Louis 10, Mo. —  Kalimar PE-8 
elevating tripod has multi-tilt pan head sys­
tem. Chrome-finished legs have eight separate 
sections which extend to nearly 4', plus 8" 
elevator height. Minimum height is 11". T ri­
pod weighs 1 54 lbs., comes with leather case:
$10.95. . . .  La Grange, Inc., 1139 N. High­
land Avc., Hollywood 38, Calif. —  Halliburton 
anodized aluminum camera cases, available in 
four sizes, feature “gasket rim’’ that makes them weather and 
dust-proof. Each case is supplied with several polyester foam 
blanks, a knife, template and instructions for fitting camera, 
lenses, filters, lens shades, etc., in shock-proof compartments.

Photo Research Gorp., 837 Cahuenga Blvd., Hollywood 38, 
Calif. — T.V. Optoliner, a precision instrument for TV  cam­

era alignment and sensitivity testing a t­
taches to camera lens mount. Various 
types of test patterns on special slides 
are inserted into the unit which accu­
rately aligns and focuses them onto the 
camera tube. Internal light level for the 
test pattern is adjustable to utilize dif­

ferent neutral density filters so as to avoid color temperature 
changes. The tester is powered by an integral regulated power 
supply, which requires 115v, 60 cycle AC. It weighs 3 lbs., 
measures 11 long, with a maximum diameter of 454”. Accord­
ing to manufacturer, studio and closed-circuit TV cameras can 
be checked without moving them from set-ups to chart positions.

C. P. Goerz American Optical Co., Inwood, L. I., N. Y .—  
Goerz 3D Condenser produces an improved visual and photo- 

(T urn  to page 28)

Quick Set

Photo Research

T R O J A N
Retouching Machine

Triple Action — Magnetic and Rotating 
Negative Holder 

Gear Controlled Magnifier

The retoucher used by Homer English in all his classes.
Send for Details and Two Weeks' Trial

T R O JA N  INDUSTRIES, B o x  4 8 4 ,  T ro y , O h io
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N o w  A v a i l a b l e  f o  Y O U  . . .
•  A  S T U D IO -T E S T E D  SYSTEM TH A T ASSURES:

SIMPLE RECORDS —  LESS ERRORS —  HIGHER PROFITS

One complete writing takes care of customer's 
receipt, file copy, proof envelope, negative en­
velope, and account receivable ledger. Numbered 
to meet your requirements.

•  N o  c o s t f o r  c o m p le te  in s tru c t io n s .

FREE descriptive folder and sam ple form s, w rite : Dept. N.

WOEHRMYER PRINTING COMPANY
3901 York Street, Denver 5, Colorado

W h a t e v e r  y o u  n e e d  i n

P H O T O  
S U P P L I
select from America 
largest assortment. 
A L B U M S
F O L D E R S
F R A M E S
M A IL IN G  
E N V E L O P E S . 
E T C .  ^

W rite for FREE catalog

M rfm v f a c t n r e r -D i s t r i b u t o r  - 25 ifi

S o m e  P e o p l e  W e a v e  T h e i r  

O w n  C l o t h  . . .
A wonderful hobby. And you can make designs not 
readily available by more prosaic means. But to 
meet normal needs, there is the output of hundreds 
of textile mills producing thousands ol patterns at 
low, predictable cost.
When it comes to P h o t o g r a p h i c  c o l o r  p r o c e s s i n g  a n d  
p r i n t i n g ,  it also makes, in most instances, better sense 
to rely on the vast facilities, quality controls and 
mass production economies of a good professional 
color lab. Such as ours, for instance.

M F C
M eisel P h otochrom e Corporation

2710 McKinney Ave. Dallas 1, Texas TAylor 4-2059

Popular Pakolux Washer
n n \ A /  / o  11 o  I o  \ A / i  +  h

Name

New PAKOLUX LONGER LIFE 
MINIMUM MAINTENANCE 

M-2 fOr • PLUS LOWER PRICE
T h e Pakolux M -2 is the popular Pakolux W asher  
you have known for years, featuring a new reinforced  
fiberglass tank. You still get fast, tr ip le-action  print 
w ashing w ith all the original Pakolux advantages 

Efficient, thorough w ashing of all prints w hether  
am ateur size  or enlargem ents. A ccom m odates 150 
8x10 prints at a tim e.

I------------------------------------------------------------------------------
Clip and send this coupon to Pako 

for complete information on the new Pakolux M-2

Firm_______________________ ____

Address_________________________

City_______________________ State
P A K O  C O R P O R A T I O N
6300 Olson Memorial Highway, Minneapolis 40, Minnesota, U.S.A.

P A K O  F O R  P R O G R E S S  L

"I

J
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n e w LOW PRICES

PICTURE FRAMING
p r o f i t s

LOOK BRIGHTER 
through

The almost invisible picture 
framing non-reflective glass.
F o r  p o r t r a i t s , ,  p a in t -  : l o o k '  
in g s  c i t a t i o n s ,  a w a r d s ,  
p ic tu r e s ,  d ip lo m a s .

W r ite  f o r  f u l l  in fo rm a t io n  
a n d  m e rc h a n d is in g  a id s

d e a r b o r n  t e ' 1
g l c l S S  c o m p a n y

6600 S Harlem Ave Bedford Park, P.0. Argo, Illinois

S T R A I G H T  P R I N T S ?
Physically, ECONO-COLOR prints are straight, all right. The paper 
comes that way.
But that's all that’s straight about them. Like all Professional 
work, each negative is individually tested and color balanced. 
And all prints are cropped, burned in, held back —  in other 
words: “ Manipulated” for best results on Professional Ektacolor —  
not "Photofinishing” —  paper.
How come the low price? ($3.00 for a "first”  print commercial or 
portrait —  much less for duplicate prints.)
A high degree of mechanization and automation in paper handling, 
for one thing. And the lack of costly hand-finishing on the prints. 
This our customers must supply, if and when needed. Which 
is seldom.
Send some of your negatives to us. You’ll be agreeably surprised, 
we feel, at the Professional quality of our Economy Priced 
Color Prints.

A D IVIS IO N  OF M EIS EL P H O TO C H R O M E C O R P O R A TIO N
2 7 1 2  Mc K i n n e y  a v e n u e  •  Da l l a s  i , t e x a s

NEW PRODUCTS from page 26

graphic image with both an increase in depth, surface struc­
ture and color rendition, is available for users of European and 
American style microscopes. In principle, the Goerz 3D Con­
denser replaces the normal Abbe type condenser and features a 
directional, trans-illuminated, oblique light source to render a 
specimen with greater delineation. Net user price is $225.

Reproduction Engineering Corp., Essex, Conn. —  Blu Ray 
M illiproofer-Printer unit handles two 500' rolls of 35mm, 70mm

or 90mm proof paper simultane­
ously; proofs 100' of film in 1 
hour, 45 minutes, unattended. 
Both the Milliproofer and the 
Proof Printer arc sold separately 
as well as in combination. . . . 
Jalco Products, Phoenix 17, Ariz. 
—  C o lo r  t r a n s p a r e n c y  mask- 
mounts, die-cut of hard coated 
paper board, have rounded corn­

ers. Mounts are for transparency sizes from 2% square to 4x5, 
all are 6"x9" outside dimension, have space for name, file num­
ber and data; vertical and horizontal format. All sizes, one size 
to a package, are 12 for $1.25; 50 for $4.75; 100 for $8.90.

Irving Chase Co., Huntingburg, Ind. —  Flair posing bench 
is upholstered in washable off-white plastic, with panels uphol­
stered to match, and a gold welt. Cast aluminum legs are 
trimmed in a pale gold. Bench will be 
upholstered in photographer’s own ma­
terial at same price of $105, f.o.b. fac­
tory. Shipping weight is 50 lbs. . . . 
nuArc Co., Inc., 4110 W. Grand Ave.,
Chicago 51, 111. — Reflect-O-Spray, 
metallic spray compounded for carbon 
arc lamp reflectors, is available in 12-oz. 
spray can for $2.50. . . . The Roberts Co., 600 N. Baldwin 
Park Blvd., City of Industry, Calif. —  Magic-Seal threshold 
features an automatic lift bar that raises when the door is 
closed, sealing out light and drafts, and retracts flush to the 
threshold when the door opens. Made of aluminum and vinyl, 
the Magic-Seal threshold is available in 32" and 36" lengths, 
from $3.98.

Graflex, Inc., Rochester, N. Y. —  Graflex Century 23 Spe­
cial camera uses 2 !/4x3j4 sheet film, has groundglass, double 
extension bellows, K alart coupled rangefinder, long optical 

q  viewfinder for use with roll film back, and

t
 factory mounted cable release. Century 23 

Special with 101mm, f/4.5 Graflar lens, 
sells for under $200. A wide range of ac­
cessories are available. . . . Honeywell 
Photo Products, Denver 10, Colo. — Hon­
eywell electric eye 35mm camera, the 
EE35, features “picture window” view­
finder that projects focus symbols as re­
minder of distance setting. Camera has 

Graflex 40mm, f/2.8 lens, four shutter speeds, three
distance settings; photocell surrounding lens automatically ad­
justs lens diaphragm. Honeywell EE35 lists at $79.95.

Lester C. Hehn-Engineering, 30 Manorhaven Blvd., Port 
Washington, N. Y. — Photo-Design Color Analyzer determines 
the color balance and exposure for all color photographic print­
ing processes. In practice, transmitted light 
is measured at the enlarger baseboard, the 
color of a suitable area of a control nega­
tive is measured through red, green and 
blue filters. For all other negatives the 
color balance is adjusted by means of CC 
filters, or an enlarger color head, to match 
the color balance of the control negative.
Photo-Design Color Analyzer, has 4 / 2 " il­
luminated dial, operates on 110-120v AC.
It is priced at $140. . . . The Powers Regu­
lator Co., 3400 Oakton, Skokie, 111. — Fotoguard thermostatic 
water control unit has single handle for selection of any tem­
perature from 60* F to 125* F. Should either hot or cold water 
supply fail, the other is automatically closed off. O ther features 
include a vacuum breaker that prevents chemical solutions 
from being siphoned into the water supply; a dial thermometer; 

(T u rn  to page 72)

Hehn

Chase

28 /  December 1962 /  Say You Saw It in The National Professional Photographer



PROFESSIONAL
P H O T O  L I G H T

NOW A PROFESSIONAL PHOTO LIGHT THAT FITS 
THE PALM OF YOUR HAND. . .
SO SIMPLE ANYONE
CAN USE IT X

COOLING VENTS
for instant 

escape of heat.

ADJUSTABLE HEAD
tilts for bounce 

lighting, is calibrated 
30° below and 90° 
above horizontal. 

Control arm makes 
it easy to tilt and 

lock head at any angle.

SILICON RECTIFIER 
LIGHT SWITCH

has dimmer control for 
modeling and setup 

lighting levels, is 
conveniently located 

on handle for 
instant light control.

ORIGINAL EQUIPMENT 
ALSO INCLUDES:

FLOOD LENS
Dual-purpose lens af­
fords choice of 110' 
x 48° or 60° x 54* 
beam for broader 
light coverage of sub­
ject area.
PORTRAIT LENS
Made of specially  
tem pered glass for 
cicse-up work. Soft­
ens light and reduces 
contrast.

3  X -

~fl

l x

BARN DOORS
of ruggedized aluminum 

construction for 
easy adjustment and 

placement of light.

12-FOOT CORD

UNIVERSAL BRACKET
fits all cameras.

Special bi-position 
mounting hole allows 
unit to be located at 
the side or 30s to the 

^ ^ r e a r  of camera.

Optional accessories quickly 
adapt SUN GUN Professional 
Photo Light for every indoor 
lighting need.

A c c e s s o ry  ho ld e r. A d ap ts  
SUN GUN Professional Photo 
Light to accept the wide va­
riety of specialized optional 
accessories.

D a y lig h t  f ilte r .  C o rre c ts  
color temperature of basic 
3400°K lamp to permit use 
with daylight type color film. 
Eliminates need for conver­
sion filters on camera, re­
ta in ing  full e ffic iency  of 
expensive camera lenses.

Snoots. Provide a finely con­
trolled beam for spot high­
lighting of small areas. Two 
s ize s-la rge , and special op­
tical “ Sniper Snoot."

Super-Spread Lens. Spreads 
beam to match field of extra- 
wide-angle camera lenses.

Here’s the finest in professional photo lighting. 
Professional photographers across the country 
are using it to shoot their commercial produc­
tions—both movies and stills.
This SUN GUN k Professional Photo Light takes 
the place of studio lights 10 times bigger, 10 
times heavier, 10 times more expensive. It pro­

duces 5000 watts of exposure at only 1000 watts’ 
electrical cost —does the work of much studio 
lighting equipment easier and better.
Good? So good it won a 1962 Academy Award. 
Want to know' more about this new SUN GUN 
Professional Photo Light? Ask your photo dealer 
— or mail the coupon below.

DeCI
Large Barn Doors. Perm it 
horizontal control of light 
beam to conform to specific 
area lighting requirements 
or to keep light out of cam­
era lens.

Special 3200 K filter. Con­
verts color temperature of 
light for use with Type B 
color film.

Diffusing Filter. Spun-glass 
scrim provides soft, even, 
diffused light for close-up 
work. In c lude s rem ovable 
spread lens.

Carrying case. For conven­
ient carrying of SUN GUN 
and accessory lenses.

MAIL THIS COUPON TODAY FOR MORE INFORMATION ►

G E N E R A L  T E L E P H O N E  & ELEC

Sylvanio lighting Product*
Division of Sylvanio Electric Product* Inc.
730 Third Avenue, New York 17, N. Y.

Please send me free technical information on the new 
SUN GUN Professional F’hoto Light.

Name__________________________________________  ..

Address_____________________________________________—

City____________________________Zone____ State__________
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C f ) f ) V  H H flD C  Combines a Selenium 
D U U A  l Y l U l l C  Cell plus ultra-sensitive 

Cadmium Sulphide Cell 
\ h n j \ J T J U t 1  to give more than 500X 

greater sensitivity than 
ordinary meters. Actually 100X more sensitive 
than the previous SPECTRA PROFESSIONAL 
model! Strictly professional and hand cali­
brated, produced in limited quantities. ASA 
range .1 to 32,000; measures incident or re­
flected light. If there's any light, SPECTRA meas­
ures i t . . .  precisely! Previous Spectra models 
can be converted . . .  it 's  th e  L ife t im e  M e te r !

Sf’SCTKA

For tech data: SCOPUS. INC., 404 Park Ave. S.. N. Y. 16 
Mfg. by Photo Research Corp., Hollywood 38. Calif.

DARKROOM
SAFELIGHTS

For perfect darkro om  illu m in a tio n , 
select one of n u A rc ’s d e p en d a b le  
safelights. These sturdily constructed  
safelights h a ve  silver h a m m erlo id  
fin ishes, an d  you w ill  be a b le  to find  
o n e  to  f i t  y o u r  p a r t ic u la r  n e e d , 
w h eth er it be fo r w a ll m oun tin g , fo r  
c e i l in g  s u s p e n s io n  or th e  D L -6B  
w h ich  has an  ad ju s tab le  bracket for 
use on w a ll or ta b le . See yo ur d e a ler  
or w rite  fo r Bulletin N o. A227NP.

company, me.
General Office and Factory. 

4110 W Grand. Chicago 51. III.
SALES A N D  SERVICE: N E W  YORK • LOS AN G ELES

W H O
PROFITS M 

FROM W 
PROFIT •

The whole American economic system is 
dependent upon projit; yet projits are lit­
tle understood by most people. We believe, 
therefore, that it is worthwhile to look into 
the subject oj profits and what they mean to 
us and our national strength and progress. 
This is the first of a series of five brief 
articles which we feel should be read by 
every reader — studio owner, employee, 
and in-plant photographer.

— The Editors

' I  ’h f . e m p l o y e e  whose employer is earn- 
A ing a profit is secure in his job, if he 

is performing it properly. He is likely to 
receive increases in pay and benefits, to 
have a pleasant and hygienic place in which 
to work, and good tools for his job.

But obviously, the employee whose em­
ployer is not earning a profit cannot be 
sure how long his job will last. Any in­
crease in w’ages or benefits granted by a 
company which is not earning money sim­
ply increases the company’s losses, which 
must be borne by the owners, and are likely 
to lead to layoffs or even to the employer’s 
going out of business.

There can be no job security in a com­
pany which is not earning a profit.

New jobs are necessary in great numbers 
today. Each year, the number of people who 
desire employment increases as the popula­
tion increases. Jobs must also be available 
for persons who become unemployed when 
old industries retire from business as new 
industries arise.

Good Profit Levels Needed
New jobs in our economy are created 

when an investor, or a group of investors, 
decides that there is a probability that they 
can make a profit by starting a new busi­
ness, or when an existing company decides 
that expansion may be profitable.

Obviously, more new businesses will be 
started and more old ones will decide to 
expand when profit levels are generally 
good than when they are unsatisfactory. 
When sufficient profits are being earned 
so that investors are confident, business 
grows and hires additional workers and 
unemployment does not become a problem.

For these new jobs to continue in being, 
the new enterprises must earn their profit, 
too, or they will be shut down.

More Jobs from Private Enterprise
To most people, the word "recession” 

means a time of unemployment. For many 
years, economists have observed that un­
employment increases a short time after 
profits have declined. When profits begin 
to rise again, employment soon increases.

In recent years, unemployment has hov­
ered between 4%  and 5% of the labor 
force in the United States. Millions of 
people who would like to work have been 
unable to find jobs. It is no coincidence 

(T u rn  to page 72)

PROFESSIONAL PH O TO G R A PH E R S’ A SSO C IA TIO N  
o f  N E W  J E R S E Y , I N C .

Dear Educator:
September I7, I962

Many elementary schools in New Jersey are now engaged in the 
business of photography —  of permitting photographs to be taken in school 
and using both teachers and children as salespeople. The Professional 
Photographers' Association of New Jersey, an organization representing over 
150 businessmen, and affiliated with the Professional Photographers of 
America, Inc., object to this practice and would appreciate your cooperation 
by stopping it in your local school district.

Our Ethics Committee has consulted with several lawyers, all of 
whom feel that using school facilities for private enterprise is not legal. Also 
involved is the dubious educational value of the entire procedure — of the 
wasted time that could otherwise be spent on educational pursuits. We 
strongly feel that the only advantage to yearly elementary school pictures is 
to make certain photographic companies wealthy. A t this point it  should be 
noted that we do not object to yearbook pictures, for they are an 
indispensable part of the extra-curricular program.

As parents and private citizens we are concerned with quality 
education for our children. We feel that anything which distracts from school 
routine and infringes on the teacher's "time to teach" is detrimental to good 
education. We also question the entire operation of "kickbacks" which can 
subject our schools to unfavorable publicity and perhaps be interpreted 
as a bribe for the advantage of taking these pictures.

Our officers are willing to answer any questions you may have on 
this subject. They are also anxious to hear any comments you may have.
Their addresses and phone numbers are listed below. Any help you can give 
us in stopping this undesirable practice will be greatly appreciated.

Again, thank you for your kind attention to this matter.
Very sincerely yours,
Robert H. Haven 
Ethics Vice President

Affiliated with Professional Photographers of America, Inc.

Letter mailed to school officials in New Jersey by the PPA of New Jersey resulted in con­
siderable comment throughout the state, in the press and from the schools themselves.
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W h a t  c a m e r a  w i l l  t h e  p r o f e s s i o n a l  
p h o t o g r a p h e r  b u y  h i s  w i f e ?

t h e  H o n e y w e l l  E E 3 5 ,  o f  c o u r s e !

Professional photographers are understandably hard nosed 
about having others handle their working equipment. Yet 
a pro wants his wife to maintain a decent standard of 
quality in family picture taking.

That's why a professional will buy his wife a Honeywell EE35 
camera. It automatically sets the correct lens aperture 
according to the amount of light on the subject. A  range of four shutter speeds 
and simple eye-level focusing, plus completely dependable operation, make the 
Honeywell EE35 the ideal camera for any photographer with more than an indifferent 
interest in making good snapshots or color slides every time.

There are two models: the EE35 with picture-window zone focusing at $79.50; and 
the EE35R with conventional split-image rangefinder at $94.50.

A handsome leather case is available for both models at $8.95. See them soon at 
your Honeywell Photo Products Dealer’s.

F o r a b ro c h u re , w r ite  to  B o b  C ru s o e  (209 ), H o n e y w e ll,  D e n v e r 10, C o lo ra d o .

H o n e y w e ll
H  *pt
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Bert Stern had a fully developed negative and positive just 20 seconds after he took this picture of fashion 
model Anne de Zagheb. He used electronic flash and a Linhof Technika loaded with Polaroid p / n  4 x5 film.



c o l o r  a n d  
y o u

Professional photographers!

SELL POST CARDS
From your professional transparencies

H o w  n e w  P o la ro id  4 x 5  Lan d  
F ilm  g iv e s  y o u  b o th  n e g a t iv e  
a n d  p o s it iv e  o u ts id e  th e  d a r k ­
ro o m  in 2 0  s e c o n d s .

Simply load this new film into a 
Polaroid 4x5 Land Film Holder 
and use with any camera that has 
a Graphic, Graflok or similar back. 
This film is panchromatic, has an 
ASA eq u iva len t ra tin g  o f 100. 
E xpose as you would w ith  any  
other film.

Twenty seconds later you have a 
negative which meets professional 
standards of contrast, fine grain 
and long scale. The resolution is in 
the range of 100 to 150 lines per 
mm. Enlargement up to 25 times 
original size shows virtually no 
evidence of detail breakdown or 
appearance o f gra in . And you 
k n o w  you have w h at you w an t 
because at the same time you get 
a fin ish ed  p rin t th a t p rec ise ly  
m atches the negative in all re­
spects.

The negative and print develop 
in their own packet outside the 
camera, outside the darkroom. The 
negative needs only to be washed 
in a simple solution to remove the 
anti-halation  dye and residual 
reagent before being rinsed and 
dried in the conventional way.

These benefits are now yours: 
Polaroid P /N  Land Film  g ives  
your cam era more v er sa tility ,  
opens up more opportunities for 
you in 4x5 photography. Polaroid®

by Charles Smith

Today no professional can afford to 
ignore direct color. Realizing that 
many, chiefly in the portrait field, 
are still hesitating, this column helps 
to dispel, simply and understand­
ably, the misconceptions with re­
spect to techniques and costs which 
hold them back. If you have ques­
tions or suggestions Mr. Smith will 
welcome them. W rite him direct at 
the Charles Smith Studio, 3621 St. 
Johns Avenue, Jacksonville, Florida.

V V /hen we converted to 3Vi*gall°n tanks, 
’’’ we needed a tank wherein we could 

process 4x5 cut film and 120 reels at the 
same time. We put in a Grafic Reel Adapt­
er for 120 reels 
and one of their 
h a n g e r rack s .
When you specify 
it on your order,
Grafic Equipment 
Co. w ill w e 1 d 
b rack e ts  on the 
hanger rack to hold 
the reel adapter.
The rods to hold 
the reels can be 
removed to allow 
space for hangers 
and can also be 
replaced with rods to handle 35mm film. 
So I have a rack that will hold 8x10, 5x7 
and 4x5 cut film in multiple hangers, and 
both 120 and 35mm roll film . . .  at the 
same time! This is about as much versatility 
as you could ask for.

In Grafic's catalog on page 40 is a 
listing of a low cost large volume produc­
tion unit which should be of interest to 
those studios who have written me about 
being unable to get into color because of 
severe capital limitations. This unit is a 
separate component set up and you can 
build part of it, buy part of it and actu­
ally tailor it to fit your resources. If you 
need to run volume and spread your money 
thin you might look over this line. Grafic 
Equipment Co. is at 1511 West Lawrence 
Ave., Chicago 40, III., and the unit is their 
1500 Progressive Processor. Of course, you 
will have to handle your temperature man­
ually and probably agitation too, but I have 
been doing this for a number of years and 
know it to be very little trouble.

Retouching Dyes
We have used some of the Ektacolor 

print retouching colors furnished by Retouch 
Methods Co., Chatham, N. J. Their colors 
are dyes and seem to penetrate the emulsion 
completely, and when skillfully applied 
show no signs of retouching. They have 
two other features which should be of 
interest to many readers. The colors are 
mixed relatively weak so you can work 
from them directly from the bottle and not 
have to worry about having a different 
strength solution each time you mix up 
colors for retouching. This is mighty valu­
able to the less experienced worker.

(T urn  to page 72)

Charles Smith

£ = t = Z ------------------ —

A Station Wagon, or

another valuable prize. 

Plus D exte r’s generous 

commission set-up.

2 S
P R E S S ,  I N C .

Natural color post cards 
arrd allied products _

A Color TV Set, or

A Professional Camera, or

DEXTER PRESS, INC. i
Route 303. West Nyack, New York 
Please send details on your prire contest. I 
understand prizes are in addition to commis | 
lions and there is no obligation on my part, j

Name i

Company _______________________________

Address ______________________ _ _______

C ity _______________________________ State
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• The ONLY electronic flash exposure 
meter that reads directly in f/stops.

• The ONLY meter that has direct 
setting for all film speeds.

• The ONLY meter that completely 
eliminates obsolete charts, tables, 
tape measures, intricate & time-con­
suming calculations.

• ONLY one incident light reading 
provides the exact f/stop for any 
film speed . . . instantly.

• Unique expanded f/stop scale pro­
vides exposure reading to within 
1/8 of an f/stop.

• Provides a perfect exposure every 
time . . . for all emulsions, color or 
black & white.

• Immediately indicates the relation­
ship between every light in the set 
. . . allows perfect lighting balance.

• Complete and ready to use . . . no 
batteries needed, no additional ac­
cessories required.

• W orld’s simplest meter . . . just flash 
& read.

• Always accurate, completely proven, 
completely reliable . . .  in use 
throughout the world.

Complete with leather case. $ 2 7 5 .0 0

f»m thomas -■■■....... ^
[strobemeter]

• P op u la r P h o to g ra p h y , V . S. Cam era

For further information urite or call:
T H O M A S  IN S T R U M E N T  C O .,  IN C .
331 Park Avenue South. New York lO, N. Y.
Phone: Area Code 212 • SPrlng 7-0808
Cable: Strobmetar

T is  H ere, M a y b e !
The "gossip colum n” of professional photography, 
w ho’s who, w hat’s happening, where, when, why 
and how. Send your news items, clippings or w hat­
ever, ab o u t y o u rse lf o r o th e rs  in o u r  in d u s try .

■  PP of A Portrait Director Bob Wilcox, 
M.Photog., Phoenix, a member of the Ari­
zona State Legislature, has been appointed 
by Governor Paul J. Fannin to attend the 
National Air Pollution Control Conference 
in Washington, D. C., Dec. 10-12. . . .Ken 
Carson, Hon.M.Photog., Dallas, Chairman 
of Attendance for the PP of A 72nd Inter­
national Exposition of Professional Photog­
raphy, was recently made a member of the 
U. S. Coast Guard Auxiliary. . . . Elbridge 
C. Purdy, M.Photog., Chairman of the PP 
of A Charter and By-Laws Committee, is

i building a new home on the Maryland side
: of the Potomac River.

■  When new Master of Photography Don 
Faulkner of San Francisco returned home 
following the PP of A Convention in Chi­
cago, he was given a surprise party by his 
partner Art Kermoyan. Faulkner received a 
complete Hasselblad outfit from his proud 
partner.
■  Lester W. Dettman has been appointed 
General Manager of the General Electric 
Company’s Photo Lamp Department, it was 
announced by Donald D. Scarff, General 
Manager of the G-E Lamp Division. . . . 
Norbert F. Rincker was appointed to the 
newly created position of General Sales 
Manager for all Ansco products. . . . Robert 
L. Rice, Graflex President, has announced 
the appointment of Ben Maddalena as Vice 
President, Planning for Graflex, Inc. . . . 
Perry Ives was elected a Vice President of 
Sprague-Hathaway, Inc. He will continue 
his association with M. W. Carr & Co., Inc. 
. . . Robert Dunn, formerly with Ansco, has 
been appointed Technical Representative in 
the United States for Perutz, West German 
film manufacturer.
■  The $4,000 International Photo and Film 
Contest being conducted by the Island of 
Bonaire, Netherlands Antilles will close 
Dec. 31. Rules and entry forms may be ob­
tained from the Bonaire Information Center, 
1270 Ave. of the Americas, New York

| 20, N. Y.
■  Claude N. "Buster” Orman, M.Photog., 
Columbia, Tenn., has been notified of an 
appointment as Colonel, Aide de Camp, 
Governor's Staff, by Buford Ellington, Gov-

I ernor of the State of Tennessee.
■  James E. Hampson, Jr., son of PP of A 
Vice President James E. Hampson, M.Pho-

! tog., Shreveport, I.a., is serving as curate 
of the Church of the Holy Nativity, South 
Weymouth, Mass.

Mr. Toplitt was a well-known platform per­
sonality at p h o to g ra p h ic  conventions, a 
print judge and was active in California 
association work. He was an Associate, Roy­
al P h o to g ra p h ic  Society. He won many 
awards for his portraiture, holding one-man 
shows in London, Toronto and Los Angeles. 
Mr. Toplitt was awarded the Master of 
Photography degree in 1953-
■  A 22-year-old muscular dystrophy patient 
at Bird S. Coler Hospital, Welfare Island, 
N. Y., is the first recipient of a silver bowl 
presented for Student-Patient Achievement 
through the rehabilitation photography pro­
gram of Volunteer Service Photographers. 
Louis Rodriquez was selected for the honor 
because of the "steady progress he has made 
in photography despite his handicap.” Un­
der the guidance of VSP volunteers he has 
learned to develop his own film and to 
make 8x10 prints in the hospital’s VSP- 
equipped darkroom. The award was estab­
lished in honor of Josephine U. Herrick, 
founder of VSP. . . . Tobias Weissman, a 
winner in past VSP student contests, is now 
on the photographic staff of the Bulova 
Watch Co., Woodside, N. Y.
■  The new studio of Niebel-Grimes, Albu­
querque, N. M., w'as opened in September. 
. . . A studio specializing in commercial 
photography was opened in Madison, Wis., 
by Stephan and Brady, Inc., an advertising 
agency. Patt Meara, formerly with William 
Wollin Studio, Madison, has been appointed 
Director of Photography. . . .  La Verne

(T urn  to page 38)

■  Edward J. Toplitt, M.Photog., Beverly 
Hills, Calif., died of a stroke on Oct. 5.

MARCHION'S FAMOUS WALLET PHOTOS 
"Known from coast to coast"

M ade from any size negative up to and including 
5*7 negatives only 3/ 2C each in lots of 12 or more

Complete Finishing for the Trade

M a rc h io n  P hoto  S ervice
228 N. M AIN FOSTORIA, O H IO

Miss Wondercolor poses at "Wondercolor 
Jackpot”  stand recently used in $25,000 
give-away contest to introduce Crown-Brem- 
son Industries national promotion of Wonder­
color finishing as a national trademark. Pre­
viously, the name was associated with the 
company's school picture and professional 
service arm. Timed in conjunction with Won­
dercolor kickoff was appearance on the re­
tail market of Guard-Pak, a mailing container 
sold with a roll of color negative film. One 
price includes processing and color prints.
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The ultimate in cam era craftsmanship begins with eight inter­
changeab le , bayonet-m ounted Carl Zeiss lenses. Select from 
the 90° field of view 21mm. super w ide-angle; 35mm.; two

50mm.; 55mm.; 85mm.; 135mm.; and the 250mm. telephoto lens. 
Additional versatility with bellows attachment, Proxar lenses, 
8x30B monocular, special view fnders, m icro-adaptors, mounts.

These interchangeable flm backs revolutionized 35mm. system 
photography. An indispensable professional and  technical aid, 
you switch instantly from black-and-w hite to color without los­

ing a  frame. It's like having two or more cam eras. Critical test 
work? Switch films and maintain identical cam era conditions— 
no need to disturb set-up for reloading, change only backs.

to g e th e r .. .the Contarex system
The C ontarex is the ultimate refnem ent of the 35mm. cam era built-in features and  advan tages than many cam eras offer as 
system concept. From changing the fne-c ra fted  optical systems additional cost accessories. See the C ontarex at your specialty
in front to the precision-built flm backs, the C ontarex  has more photo store. Carl Zeiss, Inc., 444 Fifth Ave., N ew  York 18, N. Y.

SYMBOL OF EXCELLENCE ZEISTi
I K O N

IN WEST GERMAN OPTICS
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AND HERE ARE THE ACCESSORIES 
TO GO WITH IT

That’s right! The only accessory you need with the 
S-45 Special is a spare lamp. And you don't really 
need that! Just about everything else you might want 
is built right into the enlarger as a standard feature!

Built-in masking and cropping blades -  
right in the enlarger head-make accurate 
masking and cropping a cinch!
Built-in focusing pattern in the negative 
carrier -  saves hours of time and trouble
in focusing . . .  at every magnification!
Click-stop triple-turret lens carrier-saves 
valuable time when switching lenses!
Double bellows extension -  for extreme 
reductions as well as enlargements-  
right on the baseboard!
Horizontal projection for mural-size prints 
-n o  need for accessory mirrors or other 
devices!
Heat Absorbing Glass-protects negatives 
and filters -  guards against buckling at 
the negative stage!
Full distortion control —at lens stage, 
enlarger head negative stage and base- 
board-with built-in calibration scales for 
precise “as-before” orders!
Extra-large magnification, on the base­
board-baseboard lowers to within 8" of 
the floor!

•  Filter drawer between light source and 
negative s tage . . .  holds CC or VC filters 
. . .  filters the light, not the image . . .  
minimizes blemishes and spots!

•  You don’t even need a table for the S-45! 
It comes mounted on an adjustable floor 
base, vibration-free and easy to move 
about on locking casters.

h f lu io f o & t ' r  

b rtd lu iW Q ' T e d tw tP ^

•  Color-corrected, block-mounted condens­
ers, easy to clean, easy to interchange.

•  Complete color filter system, continuous 
or flip-tip, available.

•  Accepts every kind of light source up to 
500-watt tungsten or 1000-watt pulsing 
Xenon. Optional diffused light source 
available for color, black & white, vari­
able contrast.

•  Converts instantly to a precision reflex 
copy camera.

•  The Durst S-45 saves you at least $100 
over other enlargers that can’t  begin to 
compare in features and quality.

"Modal L-138S available for negatives up to 5 x 7

WRITE FOR SPECIFICATION BROCHURE A N D  CO M PARISO N CHART S H O W IN G
T IM E  A N D  DOLLAR S A V IN G S  B U IL T -IN TO  EVERY DURST  S-45 ENLARGER.

D u r s t DURST (USA) INC.. Dent. 12. 37-14(0. 48th Avenue, lonq Island City 1, N. Y.
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“ P r i c e d  F o r  B i g g e r  P r o f e s s i o n a l  P r o f i t s ”

" D U R O B R O M "

A Truly Remarkable Quality Enlarging Paper 
Consistent From Sheet To Sheet

J U S T  P E R F E C T

Manufactured by one of the most renowned and oldest photographic paper 
sensitizers in existence!
Cut out coupon for free samples of “Durobrom” or our more than famous 
line of “Devodark” contact papers.

D  E  V O  L I T E  C O R P O R A T I O N
125 W EST 45 STR EET  

NEW  YORK 36, NEW  YORK

Send free samples:
D U R O B R O M  □  D E V O D A R K  □

N a m e___________________________________
A d d ress_____________________________ —
City __________ Z on e____ S ta te --------------

inMHHHIHIIIHIIIIIIIHHHIIMIHHIIHIHHHHWIIHIHHHIIIillHmWHIIIWIimMH
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L E K T R A -  L I TE  

D I F F U S I O N  

C O L O R  H E A D

1 7 1 1  \ \ v
F i t s  y o u r  p r e s e n t  e n l a r g e r  

n o w  m a d e  f o r . . .

O m e g a  4 x 5  

C h r o m e g a  4 x 5  

D u r s t  4  x  5  —  5 x 7  

B e s e l e r  4 x 5  

E l w o o d  5 x 7

E a s t m a n  A u t o  F o c u s  5 x 7  

f o r  f u r t h e r  i n f o r m a t i o n  w r i t e :

L E K T R f l  L A B O R A T O R I E S ,  m e .

1 9
c f/a /iic /ac  tu l i  XA a n d  Devt/cyitli o£ & tcteonic fquipm ent

1 5 4  E l E V E N T H  A V E . N E W  Y O  SIC I I

P O S T C A R D S !

I N T E R E S T E D ?

< K >
V

KOPPEL COLOR PROCESS
A DIVISION or KOPPEL PHOTO ENCRAVINC CO.. INC. 

1 S3 CENTRAL AVENUE. HAWTHORNE, N. i. 
oe*r k PHONE: HAwthorne 7-3151-2-3
NATURAL COLOR REPRODUCTIONS

F IG H T  T B  A N D  O T H E R  
R E S P IR A T O R Y  D IS E A S E S

WITH

C H R I S T M A S

S E A L S
a n s w e r  y o u r  C h r i s t m a s  

S e a l  l e t t e r  t o d a y .

T 1S HERE from page 34

La Mere, Marshfield, Wis., has purchased 
the Badger Studio in Merrill, Wis., from 
Lawrence Gregor.
■  Final date for receiving prints and trans­
parencies in the first International Photo­
graphic Salon, sponsored by the Sport Lisboa 
e Benfica, is Jan. 21. Rules and entry forms 
are available from Sport Lisboa e Benfica, 
Rua Ja rd im  do R egedor No. 9, L isbon, 
Portugal.

Walter Gault, General Dynamics/ Astronautics 
Antonio Ricca, Escondido, Calif., Delegate- 
at-Large to PP of A Council, recently visited 
with members of the Still Photographic Sec­
tion, General D ynam ics/A stronautics, San 
Diego, Calif. He discussed PP of A print 
judging and also gave a report on the ac­
tive growth of the photographic fraternity. 
From left: Photo Specialists Bob Ries and 
Keith Adams, Supervisor Henry Keirstead, 
Ricca, and Photo Specialist Jack Stevens. 
■  PP of A Executive Manager Frederick 
Quellmalx, Hon.M.Photog., led discussion 
on "Using Direct Mail Wisely" at the 1962 
Upper Midwest Regional Conference of the 
American Society of Association Executives 
held in Minneapolis. . . . NPP Managing 
Editor Fred Schmidt, a member of the 
Wisconsin Civil War Centennial Commis­
sion, has been appointed to the Publications 
Committee.
■  A1 Greene has recently been a patient in 
Queen of Angels Hospital, Los Angeles.
. . . Mrs. Tony "Dottie" Ricca, Escondido, 
Calif., who works at the registration desk 
at PP of A Conventions, recently under­
went an operation for the removal of nerve 
pressure on her neck.
■  Howard M. Webster, Sr., M.Photog. of 
Webster Brothers Laboratory, Chicago, died 
on Oct. 25, 1962, at the age of 83 years. 
Mr. Webster was active in photography for 
57 years, retiring in I960. He was the sec­
ond Chairman (1922) of the Commercial 
Section of the PP of A. He appeared on 
National Convention programs in the thir­
ties and had two invitational exhibits at 
National Conventions. He served on the 
PP of A Council for many years. Mr. Web­
ster appeared on the program platform of 
many state and National conventions; and 
also served as a print judge. He received 
his Master of Photography degree in 1948 
and was made a Life Member of the PP of 
A in 1961. He was a member of the So­
ciety of Photographic Scientists & Engi­
neers; a life member of the Associated Pro­
fessional Photographers of Illinois; and a 
life member of the Wisconsin PPA. ▲

Quality Portrait Fisish- 
Int for Protmteoal 

Phototrap hen

NORTHEASTERN PORTRAIT
SERVICE Inc.
Complete Service

Satisfying your “hard-to-please" customers
755 Boylston St. •  Boston 16, Mass.
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Cut Up to 50% of Your 

Process ing  T ime W ith  

FR C o lo r  System

N e w  F R  C o l o r  N e g a t i v e  F i l m  

d e v e l o p s  i n  o n l y  4  b a t h s ,  p r i n t s  

i n  c o l o r  a n d  b l a c k - a n d - w h i t e

' Water-clear” base permits black-and-white printing 
on regular contact or enlarging paper
New FR Color Negative Film is a remarkable film. A 
truly universal 35-mm. and 120 film that can be shot any­
where, in any light, and developed in only 4 baths.

You get the fine-grain negatives you’d expect from slow 
black-and-white film. And they’re just as easy to print. 
The skin tones are natural and don’t require special pan­
chromatic paper or printing in total darkness.

FR’s water-clear base doesn’t interfere with printing 
on any color paper, doesn’t increase exposure time, 
doesn’t distort tonal values. Simply handle FR Color Neg­
atives as you would regular black-and-whites. You’ll be 
delighted with the results.

FR Color Negative Film (A.S.A. 40) 120 size, $1.15; 20-exp. 35-mm., $1.85

Sam e n egative  m akes fu ll-co lor en largem ents  
in only 3 baths w ith F R  Color Paper
Just 24 minutes after you start, you can be washing 
a full-color enlargement with FR Color Paper
You can use your regular black-and-white enlarger and 
trays, there’s no extra equipment to buy. The FR Color 
Print Kit has everything you need.

You process FR Color Paper just like black-and-white 
in only 3 baths. You turn on room lights after only 7 min­
utes with safelights (shorter than any other color print 
system). Temperature control of solutions is no great 
problem, far less than with other papers. And FR Color 
Paper can be stored without refrigeration. All this adds 
up to the easiest, fastest color system ever devised — one 
that cuts as much as 50% from your total color process­
ing tim e!

FR Professional Color Print Kit Only $29.95

If your dealer can't supply you, write directly to 
THE FR CORPORATION, 951 Brook Ave, N.Y.51, Dept. N-1
(In Canada, contact Arrow Photographic Equipment ltd., 30 Duncan St., Toronto 2B.)

Please send me:
.........rolls of 120 FR COLOR NEGATIVE FILM at $1.15 each
.........rolls of 35-mm. FR COLOR NEGATIVE FILM at $1.85 each
.........FR COLOR NEGATIVE FILM PROCESSING KITS

(handles 3 to 4 rolls) at $2 each 
.........FR PROFESSIONAL COLOR PRINT KITS at $29.95 each

NAME ................................................................................................................

ADDRESS ..........................................................................................................

C I T Y ...................................................... Z O N E ............S T A T E ...........................

My dealer's nam e i s ...................................................... .................................

His address i s ...................................................................................................
(Please clip coupon, print information and enclose with check or 
money order. Please do not send cash.)
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500C with standard 80mm lens, $549.50. 
Accessories shown include: tripod quick­
coupling and sports viewfinder.

60mm500mm

All taken from  

the sam e spot  

with a single  

Hasse lb lad  cam era

Stay where you are. The 2V4 x 2Va Hasselblad moves 
for you. Five interchangeable lenses (from 60mm to 
500mm) give you all the above views. Each has an 
automatic and manual diaphragm in its Compur 
shutter synchronized for M and X at all speeds (1 
sec. to 1 500). Cross couplings and the EVS system, 
too. □  More versatility with your Hasselblad: four 
interchangeable film backs (switch in mid-roll from 
B W to color). Five viewfinders, too, including an 
eye-level prism. □  Once you see the Hasselblad 
system and the wide range of accessories, you’ll 
know why it's  the world's most wanted camera. 
For our free catalog or copies of Close-up and 
Medical photography booklets, write: Dept.HNP-12, 
Paillard Inc., 100 Sixth Avenue, New York 13, N.Y.

H  A S S  £  L B  L A  D
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T h e  N a t i o n a l  P r o f e s s i o n a l  P h o t o g r a p h e r

D e c e m b e r  1 9 6 2 ,  V o l. 8 9  N o . 1 8 0 7

T h e  N e w  W inona!

T h e  W I N O N A  S C H O O L  o f  P r o f e s s i o n a l  P h o t o g r a p h y  h a s  a  c o m -  

p l e t e l y  r e d e s i g n e d  c u r r i c u l u m  f o r  1 9 6 3 .  O l d  c o u r s e s  h a v e  b e e n  r e ­

v a m p e d  w i t h  f r e s h  a p p r o a c h e s ,  s o m e  c o u r s e s  h a v e  b e e n  d r o p p e d  

c o m p l e t e l y  a n d  n e w  c o u r s e s  h a v e  b e e n  a d d e d .  Y o u  w il l  f i n d  t h e  n e w  

W i n o n a  s t i m u l a t i n g ,  e x c i t i n g  a n d  i n s p i r i n g .  I t s  s e r v i c e s  a r e  i n d i s p e n ­

s a b l e  t o  e v e r y  p r o f e s s i o n a l  p h o t o g r a p h e r .  W a t c h  f o r  a n d  r e a d  t h e  

1 9 6 3  W i n o n a  b r o c h u r e  in  t h e  J a n u a r y  i s s u e .

T h e  p a s t  t e n  y e a r s  h a v e  w i t n e s s e d  t r e m e n d o u s ,  a l m o s t  u n b e l i e v a b l e ,  

c h a n g e s  in  p h o t o g r a p h y .  N e w  e q u i p m e n t ,  n e w  l i g h t s ,  n e w  c h e m i s t r y ,  

n e w  s e n s i t i z e d  m a t e r i a l ,  n e w  c o l o r ,  n e w  p r o m o t i o n s  w e r e  a l l  o f f e r e d  

a t  a  b r e a t h l e s s  p a c e .  W i n o n a  c r e a t e d  c o u r s e  a f t e r  c o u r s e  t h a t  q u i c k ­

ly  m e t  t h e  n e e d s  a n d  s o l v e d  t h e  p r o b l e m s  c a u s e d  b y  t h i s  s p e e d y  

g r o w t h  a n d  c h a n g e .  A ll c o u r s e s  s e r v e d  t h e i r  i n t e n d e d  p u r p o s e s  w e l l  

a n d  b e n e f i t e d  h u n d r e d s  o f  p h o t o g r a p h e r s  f r o m  e v e r y w h e r e .

N o w ,  h o w e v e r ,  t h a t  t h e  f u t u r e  t r e n d  o f  p h o t o g r a p h y  h a s  b e e n  f u l l y  

r e c o g n i z e d ,  i t  s e e m s  w i s e  t o  s e t  a  m o r e  p e r m a n e n t  a n d  s e n s i b l e  s e ­

q u e n c e  o f  t e a c h i n g  t o  m e e t  t h i s  c h a l l e n g e .  A f t e r  d a y s  o f  c a r e f u l  s t u d y  

o f  a l l  t h e  c o u r s e s  t a u g h t  a t  W i n o n a ,  r e v i e w i n g  a l l  t h e  c a p a b i l i t i e s  o f  

i t s  f a c u l t y  a n d  i n d e e d ,  t h o r o u g h  w e i g h i n g  o f  t h e  v e r y  c o n c e p t  o f  t h e  

S c h o o l ,  t h e  B o a r d  o f  T r u s t e e s  d e v i s e d  a  s e r i e s  o f  c o u r s e s  a n d  p r e ­

r e q u i s i t e  c o u r s e s  t h a t  w il l  g u i d e  a  p h o t o g r a p h e r  i n t o  a n d  t h r o u g h  

c l a s s e s  c o m m e n s u r a t e  w i t h  h i s  a b i l i t i e s .  I t  w i l l  n o  l o n g e r  b e  p o s s i b l e  

" t o  p i c k  t h e  w r o n g  c o u r s e ” . . . f o r  e x a m p l e ,  t h e  c l a s s  o n  t h e  P r i n c i ­

p l e s  o f  P r o f e s s i o n a l  P o r t r a i t u r e  i s  a  p r e r e q u i s i t e  f o r  t h e  c l a s s  o n  A d ­

v a n c e d  P r o f e s s i o n a l  P o r t r a i t u r e ,  a n d  t h e  A d v a n c e d  c o u r s e  i s  a  p r e r e q ­

u i s i t e  f o r  t h e  c l a s s  o n  D i r e c t  C o l o r  P o r t r a i t u r e ,  e t c .

T h i s  n e w  c u r r i c u l u m  p r o c e d u r e  o f f e r s  t w o  o t h e r  g r e a t  b e n e f i t s  t o  a l l .

B e c a u s e  a l l  c o u r s e s  a r e  n o w  t a i l o r e d  t o  t e a c h  s p e c i f i c  a r e a s  o f  p h o ­

t o g r a p h y ,  t h e r e  w i l l  b e  n o  t i m e  w a s t e d  in  d u p l i c a t i n g  m a t e r i a l  g i v e n  

in  p r e v i o u s  c o u r s e s .  S e c o n d l y ,  a  s t u d e n t  m a y  c o n c e i v a b l y  e n t e r  W i ­

n o n a  in  a  g i v e n  y e a r  a n d  b y  f o l l o w i n g  t h e  p r e s c r i b e d  c o u r s e s  o f  s t u d y ,  

y e a r  a f t e r  y e a r ,  g r o w  i n t o  a  w e l l  r o u n d e d ,  t o p - n o t c h  p h o t o g r a p h e r  c a ­

p a b l e  o f  m e e t i n g  a n y  d e m a n d s  o f  t h e s e  c h a n g i n g  t i m e s .

W i n o n a  o f  ’6 3  o f f e r s  a  c o u r s e  o f  i m p r o v e m e n t  t o  e v e r y  p r o f e s s i o n a l  

p h o t o g r a p h e r .  W h e t h e r  y o u  a r e  i n t e r e s t e d  in  c o n t e m p o r a r y  p h o t o g r a ­

p h y  w i t h  t h e  s m a l l  c a m e r a ,  a r e  a  p o r t r a i t i s t ,  a  c o m m e r c i a l ,  i n d u s t r i a l  

o r  s c h o o l  p h o t o g r a p h e r ,  a  r e t o u c h e r ,  c o l o r i s t  o r  s a l e s  p r o m o t e r ,  W i n o n a  

i s  f o r  y o u .  R e m e m b e r  i t  i s  y o u r  s c h o o l  . . . u s e  it!

W I N O N A  B O A R D  O F  T R U S T E E S

Mills Steele, M.Pholog., Chairman 
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♦

Soprano Joan Sutherland in the mad scene of 
Donixetti's opera, "Lucia di Lammermoor," as 
produced by the Lyric Opera of Chicago.

Boris Christoff in costume and make-up as he 
appears in the title role in Boito's "Mefistofele."

The 'Infernale' scene in Act II of Boito's "Mefistofele.

NANCY SORENSEN

learned photography in high school and was a 
photographer for the school paper. She received a 
degree of Bachelor of Music Education from 
Northwestern University in 1953. Nancy Sorensen 
began working for the Lyric Opera of Chicago in 
1957 and 1958 became the official photographer 
for the company. She does photographic reportage 
regularly on the many musical events which ap­
pear in the Midwest area for ''Music’’ magazine, 
and her work appears in several books on opera.
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Left: Canadian tenor Jon 
Vickers as Florestan in Lyric 
Opera of Chicago's pro­
duction  of Beethoven's 
"Fidelio." (P hotographed 
d u r in g  p e r fo rm a n c e .)

Right: G e rm a n  b a r ito n e  
Hans Hotter as Wotan in 
Wagner's "Die Walkure."

Below: S op rano  Elisabeth 
Schwarzkopf in M ozart's 
"The Marriage of Figaro."

Lyric Opera of Chicago
b y  N a n c y  S o r e n s e n

L y r ic  o p i -r a , a l t h o u g h  a very young com pany (first season was in 
* 1 9 5 4 ) ,  is, nevertheless, one o f  the three largest opera com panies 

in the U n ited  States, a long w ith N e w  Y ork’s M etropolitan and the San 
Francisco Opera. H ow ever, w e do not have the m echanical facilities o f  
these larger com panies insofar as our photographic departm ent is con ­
cerned. B ein g  a not-for-profit organization w e have not been able to 
install and m aintain a com plete studio  w ith equipm ent for portraiture.

My work is accom plished alm ost entirely w ith 35m m  and 2 y ^ x 2 V 4 
reflex  cameras. I use Leica equipm ent for all my 35m m  work and the 
R olle iflex  for the 2 ^  square. T he exception  to this is for the photo­
graphs I m ake o f  the full stage in w hich case I use a Speed G raphic. 

•  (A ll  photographs in this article were m ade w ith a 35m m  cam era.)
W ith  few  exceptions, my work is done primarily w ith available  

stage ligh ting. W h en  artists are posed for a particular picture on stage, 
I use either electronic flash or a m ultip le bulb set-up.

A typical work w eek m ight consist o f  a schedule like this:

We present opera four nights a week — Monday, Wednesday, Friday, 
and Saturday during the months of October and November. I generally 
attend all stage rehearsals during the day and at least one full dress 
rehearsal. I attend all performances and either make a few additional 
pictures from the wings during the performance, or make close-ups as 
needed during the intermissions when the artists are all in costume 
and make-up. My schedule is extremely tight since 1 begin working 
around 9:00 a.m. and go straight through until the end of a perform­
ance, usually around midnight. A special lab processes my film accord­
ing to my instructions and sends proof sheets from which I choose the 
final prints for circulation.

In dealin g  w ith  the opera singers I find  that —  as in any phase o f  
this work —  they are m ost cooperative w hen treated courteously and 
w ith consideration. In general, artists tend to be a little  nervous and 
high-strung on dress rehearsal and perform ance days and do  not ap­
preciate being  harrassed for publicity pictures no m atter how  m uch it 
may benefit them . I m ake it a practice never to approach them  before  
a perform ance has begun. O nce they have sung at least one act they 
are m ore relaxed and w illin g  to cooperate. A
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F R I D A Y — J a n u a r y  11  
8:00 p.m. IONESCIAN POSTMORTUM: a powerful and provocative innova­

tion in conference programs. One of the country's major little thea­
ter groups presents one of the experimental theater's most contro­
versial productions, an lonescian look into "nothingness.''

ROBERT BRAUNS, ELIZABETH PETTY, AND JOHN NORDBY.
9:20 p.m. THE UNACCEPTED CHALLENGE: the hard-hitting and coura­

geous minister of the First Presbyterian Church of Burlingame speaks 
to the photographic profession.

DR. GEORGE PETERS

S A T U R D A Y  -  J a n u a r y  1 2  
8:00 a.m. REGISTRATION.
9:00 a.m. THE EDUCATION OF A PHOTOGRAPHER: the attainment of 

professional status and the continuation of professional growth. 
MORLEY BAER, Director, Photography Department, San Fran­
cisco Art Institute: DR. GEORGE WHIPPLE, Director, Brooks In­
stitute, Santa Barbara: E. A. ADAMS, Director, Art Center 
School, Los Angeles: FREDERICK QUELLMALZ, Hon.M.Photog., 
Executive Manager Professional Photographers of America, Inc.

10:45 a.m. THE GREAT WESTERN REVOLUTION:
EMILIE ROMAINE, M.Photog.; VINCENT THOMAS, M.Photog.; 
RICHARD BOYCE, Dean, Brooks Institute.

12:00 Luncheon and Special Guest Speaker.
SAN FRANCISCO LIGHT: qualities of San Francisco light that have 
brought a new era into the arts.

RALPH PUTSKER, San Francisco State College Art Department. 
2:00 p.m. PHOTOGRAPHY, THE VENTURESOME ART: photography's ven­

tures beyond the barriers of traditionalism.
CHARLES WECKLER, M.Photog., ERNEST BRAUN, W. LAW- 
SON JONES, MILTON HALBERSTADT

3:40 p.m. ODDS AND ENDS: a most unusual and apt film commentary.
4:00 p.m. COMMUNICATIONS LOST: the straight, uncorrupted approach 

in photography.
PIRKLE JONES

4:30 p.m. THE PHOTOGRAPHER IN AN EXPANDING UNIVERSE: the pho­
tographer in a contemporary and alien world.

ROBERT TOREN
7:00 p.m. Pre-dinner Cocktail Hour, Music and Dancing.

WALT TOLLESON and his Orchestra

8:00 p.m. I Ith Annual PPNC Dinner Dance. Jerry Gruman, toastmaster.

S U N D A Y  — J a n u a r y  1 3
9:00 a.m. THE CABINET OF DR. CALGARI: the most famous German ex­

perimental film.
10:00 a.m. EXPERIMENTAL FILMS: a continuing, world-wide contribution to 

photographic evolution.
10:30 a.m. INTERNATIONAL ODYSSEY: photographers on safaris from San 

Francisco to remote places in the world. (see facing page)

O U T  W E S T
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C O N F E R E N

I n  t h e  su d d e n  quiet that com es a f­
ter Christm as, it is tim e for each 

photographer to pause and re-exam ine  
#  his purpose in becom ing a photogra­

pher. O n Jan. 11-13 the W ay Out 
W est C onference II w ill provide such 
a tim e for photographers to  m utually  
exam ine their com m on hopes and as­
pirations.

T he C onference, to be held in San 
Francisco, is sponsored by the P rofes­
sional Photographers o f  Am erica, Inc. 
and the Professional Photographers o f  
N orthern C alifornia, Inc. C onference  
Chairm an Robert T oren says the C on­
ference " s e e k s  n o t  to  i n f l i c t  n on ­
conform ity upon professionals but to 
evoke thought and sensitivity and re­
sponsib ility .

"It is not alone in San Francisco 
that w e have at long  last reached the 
point in association history w hen what 
is daring and d ifferent and advanced, 
is also recognized as needed and quite  
w elcom e.

•  "T he C onference is m eant to be a
tim e for re-exam ination o f  our pur­
poses, for new  hopes and determ i­
nations.”

A lthou gh  the C onference is designed  
to exam ine photography, tw o other  
art form s —  drama and m usic —  w ill 
be touched upon.

Com m entator for the C onference is 
Robert Blanchard, publisher o f  CA , 
Journal o f  Com m ercial Art. Special 
exhib itions w ill include color portraits 
by M aurice and D avid  La Claire, M. 
Photogs., recently show n at the Grand  

m  Rapids, M ich., M useum  o f  A rt; and
CA ’6 2 , illustrative photography ch o­
sen from  over 12 ,0 0 0  entries subm itted  
to C A ’s current com petition.

O ne o f  the principal speakers, one o f  
the m ost fam ous and w idely  acclaimed  
educators in p h o t o g r a p h y ,  w i l l  b e  
A lexey  Brodovitch o f  N e w  York City. 

T h e C onference C om m ittee consists

S U N D A Y  — C o n tin u e d
HENRI VAN WANDELEN, pho tog rapher o f ships; CAREY 
BALDWIN, Director, San Francisco Zoo, National Geographic” 
photographer and leader of African safaris; MORTON BEEBE, 
first photographer to photograph at North and South pole, d i­
rector of Globecombers; H. VANNOY DAVIS, photographer for 
San Francisco Acad, of Science in Madagascar, other expeditions.

12:00 Luncheon and Special Guest Speaker.
THE CHANGING FACE OF PHOTOGRAPHY.

E. A. ADAMS, Director, Art Center School.
2:00 p.m. THE QUALITY OF SURPRISE: one of the legendary figures in pho­

tography, art direction and education comes West to encourage 
the rebellion against conformity.

ALEXEY BRODOVITCH
4:30 p.m. PHOTOGRAPHY, THE VENTURESOME ART: a summary and a 

conclusion.
ROBERT BLANCHARD, Publisher of CA

5:00 p.m. MUSIC OF THE SPHERES: the furthest reaches of experimental 
photography, fourth dimensional abstractions set to electronic music.

o f  Z e ff  C astillo, Jerry Grum an, T ed  
M ahieu, G eorge Perry, A lice Sm ith, 
G eorge Thanos, M iriam  T oren, Henri 
V an W and elen  and J e ff W einer.

Registration fee for attendance and 
tw o luncheons is: Individual, $ 2 4 .5 0 ;

H usband-and-W ife, $ 3 9 .5 0 . For co m ­
plete program and room reservation 
cards ( f o r  th e  D e l  W e b b  T o w n e -  
H ousc) write N ata lie  Rokusek, Execu­
tive Secretary, P P N C , 6 0 9  Sutter St., 
San Francisco 2, C alif. A

PIRKLE JONES
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' T ’ a x c o  is a  b i t  o f  old  colonial and 
Indian M exico which has rem ained  

unchanged throughout the centuries. 
R ed-roofed, w hitew ashed adobe houses 
o f  18th century architecture sp illin g  
over slope after slope, its narrow, 
tw isting  cobblestone streets, its m ag­
nificent church and m ountainside h o ­
tels, are prim e camera subjects.

Taxco is one o f  the places profes­
sional photographers and their fam ilies 
w ill visit next year during the tour o f  
photogen ic M exico (July 2 6 -Aug. 4 ) .  
A fter four days in and around M ex­
ico C ity the tour w ill go  to Taxco  
via Cuernavaca.

T he exquisite silver jewelry for

Top, left: Firewood vendor walks through the 
narrow, twisting streets of Taxco. Left: Tax- 
co's Santa Prisca church viewed across the 
plaza from Berta’s. Above: Photographers 
will not want to overlook Taxco's children.

American Airlines photographs by Robert Takis

T a x c o  / t h e  m o s t  p h o t o g e n i c  c i t y  i n  M e x i c o
which Taxco is so famous is a tem pta­
tion not only as a souvenir but as a 
photographic-sequence idea. In Taxco, 
photographers should not overlook the 
opportunities to m ake pictures o f the 
natives especially the children  and 
the weavers at their prim itive hand- 
and-foot looms. A nd there is the elab ­
orate in terior o f the Santa Prisca 
church. Taxco has been rightly called 
a haven for photographers.

T hose on the  tou r w ill enjoy visiting 
the silversm iths, and w atching —  and 
pho tographing  - - them  tu rn  ou t intri- 
cateiy-beautiful exam ples o f their art 
w ith the same prim itive tools used be­
fore the tim e o f the Conquistadores.

T o u r guests w ill stay at the De la 
Borda, Taxco’s finest hotel. T he city 
was founded by Jose Borda, a French­

man w ho m ade an im m ense fortune in 
the silver m ines during the 1700s.

Actually, Taxco itself is the best 
th ing  about the tow n —  the cobbled 
streets, the houses w hitew ashed or 
painted in pastels, and handw rought 
iron w ork lanterns on the corners o f 
the houses. From  hotel w indow s and 
terraces, the traveler sees these sights 
and invariably, the im posing tw in  
tow ers o f Santa Prisca.

T he background o f the city is always 
green, affo rd in g  a perfect setting for 
the w hite and red little city.

So charm ing is Taxco tha t it has 
attracted artists from  many places, and 
there are a num ber o f art schools, as 
well as galleries located there.

T he tow n is h igh in the G uerrero 
m ountains, and the air is clear and

clean. A sweater is usually necessary 
in the sum m er even ings. For a good  
look at a tow n that appears to be 
liv in g  in the 18th century, but has its 
m odern conveniences, including som e  
o f  M ex ico ’s finest cooking, plan now  
to g o  to Taxco w ith the Professional 
Photographers o f  Am erica, Inc. as part 
o f  the 1963  tour.

From  Taxco the group w ill m otor 
through m ountainous terrain  to Aca­
pulco, Riviera o f the Americas.

T otal cost o f  the ph otogen ic  tour 
o f  M exico is S 3 2 7 .5 0  per person w hich  
includes round trip fligh ts from  D a l­
las. Find out about the "Pay N o w , 
Fly Later" plan —  write to PP o f  A, 
152 W . W isconsin  A ve., M ilw aukee  
3, W is. A
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— Atlanta Management Workshop —
t h e  f i r s t  P P  o f  A  R e g i o n a l  W o r k s h o p  f o r  1 9 6 3

T he  PP of A, in keeping with its program of offering 
continued services to its members, announces another 
Management Workshop, this time in conjunction with 
the Southeastern Professional Photographers Associa­
tion convention in Atlanta, Ga. The entire Workshop 
program will be held in the Atlanta Biltmore Hotel be­
ginning Friday noon, Feb. I, and ending Sunday noon, 
Feb. 3, 1963. The cost per individual for entire work­
shop is only $25 plus meals and lodging, and includes 
registration fee, materials and group consultation.

The Workshop Coordinator is Professor Joseph 
Schabacker, Chairman of the Department of Com­
merce, Extension Division, University of Wisconsin, and 
Business Consultant to the PP of A. Professor Schaback­
er conducts the annual Profit and Loss Survey of the 
PP of A. A portion of the program includes information 
based on this survey, and yet goes well beyond in pro­
viding understanding and direction in solving your 
problems as well as providing you with many answers 
to specific problems.

Notice that a workshop session is scheduled to fol­
low each presentation, giving you a chance to share ex­
periences and ideas with your fellow photographers. 
It is this interchange that has made the previous Work­
shops so valuable to those attending. Registration is 
open to any professional photographer: portrait, com­
mercial or industrial.

F r id a y , Feb. 1 , 1 9 6 3
A M  Q U A L IF IC A T IO N  A P P L I C A T I O N S  w i l l  be  

judged by the Com m ercial D iv isio n  jury for in­
clusion in the Q ualified  L isting o f  the D irectory o f  
Professional Photography. T his w ill be the last o p ­
portunity to qualify  for the 1963-64  Directory.

PM  W O R K S H O P  O R IE N T A T IO N  and IN T R O D U C ­
T IO N  T O  M A N A G E M E N T  F U N D A M E N T A L S  
Professor Joseph C. Schabacker 
M O T IV A T IO N : K E Y  T O  C O M M U N IC A T IO N S  
Professor Bradford B. Boyd, U n iv e r s i ty  o f  W is c o n ­
s in , M a d iso n

W O R K S H O P  P E R IO D
EVE SPECIAL B U SIN E SS SERVICES A V A IL A B L E  

T O  P H O T O G R A P H IC  S T U D IO S  
A panel-forum  session exp la in in g  the various serv­
ices provided by a banker, attorney, C PA , and the 
Sm all B usiness A dm inistration.

S a tu rd a y , Feb. 2 ,  1 9 6 3
A M  R E C O R D -K E E P IN G  R E Q U I R E M E N T S  FOR  

P H O T O G R A P H IC  S T U D IO S  
Prof. W illia m  Rogers H am m ond, G e o rg ia  S ta te  
C o lle g e , A t la n ta  
W O R K S H O P  P E R IO D
C O ST  A C C O U N T IN G  FOR S O U N D  B U SIN E SS  
D E C ISIO N S
Prof. Paul C. Taylor, T u la n e  U n it'.. N e w  O r le a n s  
W O R K S H O P  P E R IO D

PM  B U D G E T IN G  AS A T O O L  O F  S T U D IO  PL A N  
N I N G  A N D  C O N T R O L
Prof. Joseph C. Schabacker, U n iv e r s i ty  o f  W is c o n ­
sin , M a d iso n  
W O R K S H O P  P E R IO D
T h e afternoon closes w ith a com bined session hear­
ing reports from  each o f  three separate workshop  
groups which m et during the w orkshop periods. 

EVE T H E  N E E D  FOR P R O F IT  IN  R U N N IN G  A 
B U SIN E SS
Professor M ichael H. M cscon, G e o rg ia  S ta te  C o l­
le g e , A tla n ta

S u n d ay , Feb. 3 , 1 9 6 3
A M  G R O U P  C O N S U L T A T IO N  IN  P E R SO N N E L , 

SALES P R O M O T IO N  A N D  F IN A N C E  
R udolph J. G uttosch, M .P hotog., K ra n z te n  S tu d io ,  
C h ica g o , Director, PP o f  A
Robert O. Bauer, A dm inistrative Assistant, PP o f  A 
Professor Joseph C. Schabacker 
All three sessions are open  to all W orkshop par­
ticipants to present problem s and participate in 
discussions w ith fe llo w  photographers and experts 
in the specific  fields.

D O  - I T  - Y O U R S E L F

M A N A G E M E N T  b y  H aro ld  ] .  A sh e

I N V E N T O R Y

E v e r y  y e a r  you m ust take an inventory o f  good s and 
m aterials on hand as a condition  for  preparing your 

incom e tax return. Y ou  may resent this task because it is 
tim e-consum ing, but you may recognize it is necessary' from  
your ow n self-in terest. It helps to reveal to you the state 
o f  your business affairs.

There is no such com p ellin g  reason for you to take 
a m anagem ent inventory. Probably you've never taken one  
or even  considered it advisable. Y et, a m anagem ent inven­
tory may be far m ore valuable and revealing than an inven­
tory o f  goods. A m anagem ent inventory can total up your 
intangib le assets w h ich  may be far m ore im portant to your 
business than som e o f  your tangibles. It may expose som e

unsuspected liabilities that you did not realize existed .
Large industrial com panies recognize the value o f  taking  

a period ic m anagem ent inventory. O utside, disinterested  
m anagem ent engineers are brought in. Exhaustive surveys 
and analyses are m ade to find w here m anagem ent is fa il­
ing, where superior. O bsolete  and outdated practices are 
exposed. Corrective measures are proposed.

D o - it -y o u r se lf .  Such an outside agency' is prohib itively  
costly for you. Y ou can still take an inventory yourself. 
In the privacy o f  your studio you can inventory' your strong  
points and your weaknesses. How' w orthw hile  this inventory  
is w ill depend on how' objective and self-critical you are. 
Because your find in gs are confidentia l you sh ou ld n ’t spare
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D A T A

C

Home portrait was made with 4x5 Calumet view 
camera with 10" Veritar soft focus lens at f/6 , 
plus one intermediate stop. Three Photogenic 
50ws speedlights provided the light. Barndoors 
were on all lights, diffusers on main and fill 
lights. Main light was five feet from subject. Slight 
vertical and lateral camera back swings were used.

C R I T I C I S M ________________________________

f  |  { h is  p o r t r a it  w ould have been much im proved had it 
■*- been m ade against a m uch ligh ter gray background. 

T he solid black w ith no relief has caused the hat and veil 
to blend into the background on both sides.

T he ligh ting  on the face is good although the shadow s 
are a little bit weak and the fact that the fill ligh t is so 
low has caused the chin to blend into the neck.

T he m ain source seems to have been too h igh for there 
is no catch light in the eyes from  that light. T he only catch- 
light is from  the fill light, and if there had been a catch- 
light from  the main source this one should have been 
etched or spotted out. T he rim  light from  the back and 
on the shadow  side has struck the left tem ple and cheek 
bone in such a way as to m ake it look like a sw elling in 
that area. I’d elim inate this light. It isn’t clear from  the 
ligh ting  diagram  w here the very strong ligh t on the shadow  
side o f the dress could have come from.

A pparently  the camera level is too h igh for w e’re look­
ing dow n onto the top o f the hat and the neck has been 
shortened so much that the back o f the collar alm ost 
touches the earring  on the shadow  side.

T he negative seems to be over retouched, particularly 
under the eyes w here the sm ile lines have been com pletely 
removed. T he brigh t spot o f light on the shadow' side o f 
the tip o f the nose —  caused by the fill light —  should be 
spotted out, as should the h igh ligh t on the low er lip on 
tha t side. ▲

M A N A G E M E N T  I N V E N T O R Y  . . .

yourself or attem pt to make yourself look better than you 
are. Such self-satisfied inventorying has its ow’n built-in 
penalties.

In  taking an inventory, and in analyzing it, you may 
find that some o f the accepted conclusions you’ve been 
living w ith  d o n 't square w ith good studio m anagem ent. 
C ertain practices and attitudes, long tolerated, may account 
fo r your depressed earnings.

W h a t's  involved in taking a m anagem ent inventory? 
You must try to take a critical look at yourself, your a tti­
tudes tow ard your business, your com petitors, your customers 
and your com m unity.

Ask questions. T o that end, certain help fu l questions 
are posed here. These are not all-inclusive. T he asking and 
answ ering o f some questions may lead you to ask others 
not set forth. These questions are not set dow n in the order 
o f their relative im portance; they arc not w eighted. They 
arc not designed as a scoring test or parlor game. T he 
answers revealed wall go much deeper than this. They may 
even forecast your fu ture  success and solvency or your 
eventual failure. H ere are the questions:

Are you chronically apologetic about your business existence 
and of the prices you ask?

Do you let your studio go to seed, neglecting even the most 
elementary housekeeping chores?

Do you keep inadequate accounting records so you don't really 
know how much your true net earnings are?

Do you fail to press collections for fear of offending a de­
linquent customer?

Are you vague about how much is outstanding in accounts 
receivable?

Are you aware of how many accounts receivable are now 
uncollectible and, therefore, no longer assets?

Are you uncertain as to what your true net worth is? How 
it compares with past years? Whether it is increasing or decreasing?

Are you unsure as to which advertising media are productive 
and which are not?

Do you neglect old customers in an effort to cultivate new ones?
Do you fail to modernize your studio and equipment periodically 

to keep it competitive and acceptable to customers?
Do you take as much out of your business as you can, putting 

back as little as you dare?
Do you believe you can learn little from your trade publica­

tions, competitors or others in the business community?
Are you "set’’ in your ways, resisting new ideas?
Do you believe you owe nothing to the community in which 

you make your livelihood ?
Do you believe you have a "corner” on the photographic 

business in your town?
If you can 't objectively, im personally come up w ith a 

negative answ er to most o f the foregoing  questions, you’re 
sorely in need o f a m anagem ent inventory, and the sooner 
the better. In fact, in answ ering these questions you’ve 
taken a m anagem ent inventory’. N ow , w hat’s needed are 
corrective measures, new attitudes, new  perspectives and 
new goals. ▲
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Selections 
from  
PP of A

N A T IO N A L
P R IN T
E X H IB IT

L o a n  C o l l e c t i o n  a n d  

G e n e r a l  P r i n t  E x h i b i t  

p h o t o g r a p h s  c h o s e n  f o r  s h o w i n g  

a t  t h e  7 1 s t  E x p o s i t i o n  o f  

P r o f e s s i o n a l  P h o t  o g r a p h y , 

A u g u s t  5 - 1 0 ,  1 9 6 2 ,

C o n r a d  H i l t o n  H o t e l , C h i c a g o .

LINEMAN (LOAN) Paiton Apgar, M.Pbolog.



SOCCER, ANYONE’ (LOAN) I'iclor BillJu in









happy gulls (lo a n ) Carolyn Carter, M.Photog.

ANTIQUE SPOONS Eduard H. Schumm



ELEGANCE IN SIMPLICITY (LOAN) John Howell, M.Photog.
*

BALLET OP THE ROSE KitharJ V. V aikek

Harriet ( loan) Moore, M.Photog.



exterior Douglas A. Lyttle

GEORGE WHITEHURST---INTERIOR DECORATOR (LOAN) William S. McIntosh

COMMANDER ' ‘ART" Lau rence C. laece



PANCHO Eric Skigny

se l f-portrait (color— lo a n ) Edgar L. Obnta, M.Photag.



LAWYER'S NOOK from page 18

the contributions are made, the corporation 
deducts the amount of the contributions as 
a reasonable business expense. At that time, 
the employee pays no tax. When the em­
ployee later receives the money and its ap­
preciation, his other income is usually less 
and the tax he must pay is accordingly less 
than the tax that would apply were the tax 
to apply at the time of the contributions.

H R. 10 seeks to provide for the self- 
employed and their employees some of the 
same benefits now available for corporate 
employees with respect to retirement in­
come. It is intended to operate on the same 
principle as the tax provisions for corporate 
employee retirement plans. That is, the 
money is put in the retirement plan fund at 
an early date (when the person presumably 
has a rather high income tax bracket) with­
out taxation. And it is withdrawn from the 
fu nd  at a late date (w h e n  the person  pre­
sumably has a rather low income tax brack­
et), at which time the tax applies.

The above, however, is only a most gen­
eral statement. For a variety of reasons, the 
provisions of H R. 10 arc much more re­
strictive than the statutes applicable to cor­
porations and the available tax savings as 
to the amounts invested are much less. An 
important point in the latter category lies 
in the fact that under H.R. 10 the sums 
(including appreciation), when withdrawn, 
are taxed at ordinary income rates (with 
an opportunity to spread a lump sum with­
drawal over the equivalent of a five-year 
span) whereas capital gains rates may be 
available in the case of a corporate plan. 
It is for this reason, incidentally, that any 
photographer seriously considering the use 
of H.R. 10 should give thought to changing 
his studio to a corporation.

Withdrawal Limitations
Coming now to the provisions of H.R. 

10 in more detail, the Act permits the self- 
employed photographer to invest not more 
than 10%  of his earned income up to a 
maximum of $2,500 each year. Half of this 
sum, a maximum of $1,250, is allowable 
as a deduction on current income taxes. The 
appreciation on the whole of the sum (e.g. 
interest) is not taxed at the time it is 
earned. As to the portion of the investment 
for which a deduction has been allowed, 
and the appreciation on the investment, 
ordinary income tax rates apply at the time 
the money is withdrawn provided with­
drawal is as prescribed by the law. The lim­
itations are that the sums be withdrawn (a) 
on account of death or (b) on account of 
disability or (c) after age 59'/2- The prin­
cipal departure from the usual income tax 
treatment of the withdrawals resides in the 
tax treatment of a lump sum withdrawal, 
when made as prescribed by the law, which 
is taxed in a manner similar to that re­
sulting from the spread of the sum over a 
five-year period. Where personal services 
and capital are both material income pro­
ducing factors, the law provides that 30% 
of the actual income or $2,500, whichever 
is the greater, is considered the earned in­
come of the self-employed person.

A self-employed person can come under 
H.R. 10 only if all of his full-time employ­
ees of three or more years service are also 
offered the plan on a nondiscriminatory

basis. Persons working less than 20 hours 
per week or not more than five months in 
a year are not considered employees. Funds 
under the plan must be placed in a trust 
with a bank, in insurance, or in special 
Government bonds. The trust investments 
are not restricted as to type. However, since 
appreciation is taxed at ordinary income 
rates and the essential purpose is to pro­
vide a retirement income, only a rather 
conservative investment policy would ap­
pear practical.

In the report of the Senate Finance Com­
mittee there are a number of illustrations 
of how the earned income of individuals 
is computed. While none of these use 
photographers as illustrations, they do serve 
to illustrate some of the situations.

1. A doctor has net profit of $40,000 
from professional services. His patients look 
to him as the person responsible for the 
services rendered. The full amount of this 
net profit constitutes earned income.

2. A self-employed grocer has net profit 
of $40,000 from his wholly owned retail 
grocery business. Both capital and personal 
services are material income-producing fac­
tors. His earned income is $12,000 (30% 
of $40,000).

3. A gasoline service station operator 
has net profit from his wholly owned unin­
corporated service station of $2,400. Both 
capital and personal services are material 
income-producing factors. Under the bill, 
the entire amount of such net profit is 
deemed to be earned income since it does 
not exceed $2,500.

4. A contracting partnership composed 
of three partners who share equally in its 
profits has partnership net profit of $22,- 
500. Both capital and personal services are 
material income-producing factors. Of the 
$7,500 attributable to each partner, $2,500 
constitutes earned income (30% of $7,500, 
or $2,500 whichever is greater, where 
each partner’s share of net profits ex­
ceeds $2,500).

5. A and B are partners in a stock bro­
kerage firm. A supplies all necessary capital 
but performs no personal services. B has 
no capital interest, but performs all personal 
services required by the firm. They share 
profits equally. Both capital and personal 
services are material income-producing fac­
tors. The firm has net profit from broker­
age commissions of $50,000 and total net 
profit from all sources of $70,000.

A has no earned income from the partner­
ship since he performed no personal services.

B has earned income of $10,500 (30% 
of $35,000).

Photographers face the question of wheth­
er studio operations will be considered to 
involve capital as a material income-produc­
ing factor. Until the cases develop it is 
very difficult to predict what will happen 
here. It is the feeling of the writers, how­
ever, that if a substantial number of pho­
tographers seek to come under H.R. 10

LAST CALL — WIN S25 
Deadline for receipt of entries in 

the Window Display Contest is Dec. 
31. Send 8x10 prints of your best 
windows of the year — include date 
of display, and other data such as 
cost and description of materials, 
sales results, etc. Winner will be 
awarded $25. All photographs will 
be considered for publication. Send 
to Window Display, PP of A. 152 W. 
Wisconsin Ave., Milwaukee 3. Wis.

there will be decisions both ways depending 
on the relation of capital investment to 
earned income of the particular stu­
dios involved.

These are the outlines of the Act.
When is it worth considering?

First, the Act cannot possibly be of bene­
fit unless the photographer is actually in­
vesting in a retirement program. Absent the 
funds to invest and a desire to invest them, 
there is no point in being concerned whether 
some tax benefit would be available were 
the facts otherwise.

Second, the Act is not worth considering 
when the clear additional costs will out­
weigh the possible tax benefit. The most 
prominent additional cost is the cost of a 
nondiscriminatory plan for employees of 
three or more years service. For example, if 
the owner of a studio is considered not to 
have capital as a material income-producing 
factor and has income of $25,000 per year, 
his maximum tax deduction is $1,250. But 
this sum cannot possibly provide a tax sav­
ing that offsets the cost of contributing to 
pension plans for employees that require 
a $1,250 contribution each year. And if cap­
ital is a material income-producing factor, 
the income of the owner must be even 
greater in relation to the total income of em­
ployees (having three or more years serv­
ice and not seasonal or part time) before 
there is a net benefit.

Of course, the participation of employees 
is not an unmixed blessing. To some de­
gree, at least, the owner may wish to have 
a retirement plan for employees. Or, again 
at least in some instances, the owner may 
feel that employee satisfaction may compen­
sate for the expense. It is doubtful, how­
ever, that many photographers will find 
these considerations very weighty.

T h ird ,  the Act is contraindicated w'hen 
the owmer-employer is not reasonably confi­
dent that he can follow through on the 
program. The statute provides that with­
drawal under the plan can be only on ac­
count of death or disability or after age 
591/2- ^ut there are a host of reasons (e.g. 
sickness in the family) that may compel 
withdrawals — or more likely a borrowing 
on the retirement income in a manner sim­
ilar to borrowing on an insurance policy — 
in a way not coming within the terms of the 
Act. The Act includes extensive penalty 
provisions applicable in such event. They 
apply both to actual withdraw'als and to 
"constructive" receipt of payments by oth­
er means (such as "borrowing" on the re­
tirement income). The penalty provisions 
are not necessarily intolerable. But if they 
become effective in any particular case it is 
doubtful that the plan will result in worth­
while benefits.

Fourth,  the photographer does not have 
a more favorable alternative in incorpora­
tion and recourse to a retirement income 
plan under the tax law' applicable to cor­
porations. We will discuss the pros and 
cons of incorporation in a future "Lawyer's 
Nook” column. It is sufficient here to note 
that where incorporation is otherwise prac­
tical it probably is the best course to follow.

Fifth , there is no point in considering a 
plan under H.R. 10 unless the sums to be 
put under the plan are substantial and the 
tax savings are likely to be substantial. Such 

(Turn to page 77)
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A N N U A L — M E E T IN G  . . .  of the Board of Directors
and Divisional Chairmen of the Professional Photographers of 
America, Inc. was held in October. These photographs were made 
during the three-day meeting at the Milwaukee Athletic Club. 
First row: Pres. Winton B. Medlar; Vice Pres. James E. Hampson; 
Paul March, Director-at-Large; Claude Palmer, Commercial Direc­
tor; Wesley Bowman, Secretary-Treasurer. Second row: Harper
Leiper, Commercial Director; Hugh W. Tribble, Floyd M. Roberts, 
Portrait Directors; Winton Medlar; W. W. Carrier, Jr., Director-at- 
Large; Floyd Roberts; Edward Huber, PP of A Accountant; Earl G. 
Stanton, industrial Director; Rudolph J. Guttosch, Commercial Di­
rector (1963); Stanton; E. S. Purrington, Industrial Director; Huber; 
Guttosch (standing); John Paul Goodwin, PP of A advertising

agency president. Third row: Robert O. Bauer, PP of A Administra­
tive Assistant (lower); Frederick Quellmalz. PP of A Executive Man­
ager; Winton Medlar; Joseph C. Schabacker, PP of A Business Con­
sultant (standing); James E. Hampson; W. W. Carrier, Jr.; Howard 
Sigmond, PP of A Public Relations account executive; George Frost, 
PP of A Legal Counsel; Claude Palmer; Sigmond; Ernie Curtis, Por­
trait Division Chairman; Merton Powell, PP of A Administrative 
Assistant. Fourth row: Raymond Rickards, PP of A Administrative 
Assistant; E. S. Purrington; James E. Carrar, Industrial Division 
Chairman; Fred Schmidt, "NPP" Managing Editor; Harper Leiper; 
Rickards; Schmidt; Howard Sigmond. Fifth row: Lawton E. Osborn, 
Past Pres.; Purrington; Jerry A. Smolka, Commercial Div. Chairman; 
Bob Wilcox, Portrait Director; John Paul Goodwin; James Carrar.
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The
N a t i o n a l

A w a r d

1 9 6 2

Left: John E. Smucker, M.Photog., 
proudly displays his National Award 
presented to him by the PP of 
Ohio. Below: Wyoming recipient:
Lloyd M. Peterson, M.Photog.

Tut: Nationai. Award, established in 1958, is the high­
est tribute that a group of photographers can bestow 
on an individual. Each year the Professional Photographers 
of America, Inc. makes the Award available to Affiliated

state and regional associations for presentation to the per­
son of its choice for "Service to professional photography. 
This year, 41 of these handsome plaques were awarded. 
(National Award recipient is designated by *.)

* National Award Recipient

PP of A 1962 National Awards, presented for service to the profession. 1. W e s t  V i r g i n i a : Joseph Barta, Jr., Ulysses Buffington, 
M.Photog.* 2. M is s i s s ip p i - A l a b a m a :  Q. Terrell Earl, M.Photog.*, Emy Lou Pettit. 3- C o n n e c t ,c u t :  Ferenz Fedor M.Photog.' 4. 
G e o r g ia :  Everett W. Saggus. M.Photog., Chester R. Elliott. M.Photog.* 5. N e w  M e x ic o :  Robert Nymeyer* Albert Ravanelh, 
M.Photog. 6. M is s o u r i :  Edwin E. Hoffstetter, M.Photog.*. Louis F. Garcia, M.Photog. 1 . T e n n e s s e e :  E. M. Stark , John h. 
Roe, T. W. Dickerson. 8. W a s h i n g t o n :  Lee Merrill. R. R. Hutchison, M.Photog., Alma V. Gray, M.Photog.* 9- I o w a :  Fred 
Smith Sr* W inton B. M edlar, M.Photog. 10. S o r t h  D a k o t a :  Raymond O lson , Lawton E. O sborn, M .P hotog.

11. N e b r a s k a :  Charles D. Downey, M.Photog.*, Winton B. Medlar, M.Photog. 12. M a in e :  Mrs. Wilda V. Hutcheon*, Leroy A. 
Woodman. 13. O k l a h o m a :  Henry J. Osborn*, Winton B. Medlar, M.Photog. 14. N e w  H a m p s h i r e :  N. Morey Eames, M.Photog., 
Mrs. Francis J. Sullivan*, Francis J. Sullivan*. 15. S o u th  D a k o t a :  W'inton B. Medlar, M.Photog., Orrion Barger, M.Photog.*
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1. V e r m o n t - . Wm. C. Bartlett, Mrs. Ivan Burnham (accepting plaque for her husband, the late Ivan W. Burnham11 ). 1. I n d ia n a :  
Arthur Twente, Robert A. Twente*, Paul March, M.Photog. 3. M a s s a c h u s e t t s :  Charlotte Goldman, John 11. Hobbs 4. N e w  
E n g la n d :  John Hobbs, Franke Fassbender*, Adolf Fassbender, M.Photog.*, Frederick Quellmalz, 1 Ion.M.Photog. 5. l e x a s :  
Harper Leiper, M.Photog., Eddie Little*. 6. W is c o n s in :  Marvin Helgescn, M.Photog.* “T. K e n t u c k y :  Richard N Duncan’ , Gus 
Frank, M.Photog. 8. A r i z o n a :  Edward Handler, W. Lynn Sanders*, Frederick Quellmalz. 9. M o n ta n a :  Robt. M. Callin', M.Photog.

This year, 41 National Award plaques were presented to men and women throughout the U. S. 10. S o u t h w e s t e r n :  Billo Smith, 
M.Photog.* 11. R h o d e  I s la n d :  George Champagne, Elizabeth Richardson*, Frank DeLuca. 12. F lo r id a :  Richard E. llinman, 
M.Photog., David Davidson*. 13- A r k a n s a s :  James E. Hampson, M.Photog., Greer Lile*. 14. M in n e s o ta :  Don Rickers, Cr.Photog.*, 
Winton B. Medlar, M.Photog. 15. K a n s a s :  Winton B. Medlar, A. D. Withers, M.Photog.* 16. N e w  Y o r k :  Harold Johnson, M. 
Photog., Charles Geiger, Cr.Photog.*, Mrs. Geiger. 17. I n t e r m o u n t a i n :  William Beal, Don Pugmire*. 18. R o c k y  M o u n ta in :  
Dale McFarland*, Frederick Quellmalz, Hon.M.Photog. 19. N e w  J e r s e y :  Helen Garfield, Cr.Photog.*, Harry Garfield*.

20 Gladys Gilbert 21 22 23 Oscar of Detroit 24

20. C a l i f o r n ia :  Floyd Roberts, M.Photog., Karl Romaine, M.Photog.*, Frederick Quellmalz. 21. O r e g o n :  Charles Conkling*, 
Claude F. Palmer, M.Photogs. 22. L o u is ia n a :  John E. Kuhlman, Sr.*, James E. Hampson, M.Photog. 23. N o r t h  C a r o l in a :  Ray 

Goodrich, M.Photog.*, Lewis Watson, M.Photog. 24. M ic h ig a n :  Edward S. Purrington, Cr.Photog., Allen Arnold, M.Photog*.
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Clever Cameras
They Help Pick Sites, 
Find Factory Foul-Ups, 
Inventory Gravel Piles
Strip Cameras T h a t Give One 

Long Photo Find New U se; 
A irport R u n w ay  Inspection

Seeing W hat the Eye C an’t

By Kenneth G. Slocum
Staff Reporter oj The Wall Street Journal
At Chicago's big O'Hare Field the other 

day, pilot Ed Ettcr dipped his Cessna 195 
and skimmed the two-and-a-quarter mile 
length of the main jet runway at 125 miles 
an hour. Whirring under his plane was a 
high-speed camera that showed up chips 
in the concrete runway as small as a dime.

"There was no other way we could check 
the runway for whatever repairs might he 
needed without shutting down operations 
for a long period," says an airport official. 
Such a closing, he adds, would have cost 
the city several times the $500 it paid a di­
vision of Chicago Aerial Industries, Inc., for 
the aerial study.

The case points up the ever-broadening 
role of photography in commercial applica­
tions, a trend speeded by striking technical 
advances in recent years in cameras and re­
lated gear. From the air, photography is 
being used to inventory gravel and sand 
piles, spot property improvements missed 
by tax assessors, find bottlenecks in express­
ways and suggest promising sites for drug 
stores, supermarket and housing develop­
ments. On the ground, it is unraveling pro­
duction line puzzlers in scores of industries.

Volume Climbs Sharply
Industry and Government are expected to 

spend about $1 billion for photographic 
equipment and supplies this year, more than 
double the total five years ago, estimates 
Frederick Quellmalz, executive manager of 
the Professional Photographers of America. 
And these uses, which now account for 
about 40% of the total market, promise to 
continue their swift growth.

"Industrial photography especially is ex­
periencing its biggest surge in several years," 
says Gerry B. Zornow, vice president of 
Eastman Kodak Co.

Aerial work is one of the fastest growing 
areas of commercial photography. Pilot 
Etter's survey of the O'Harc runway was 
done with a "strip" camera made by Chicago 
Aerial Industries. Mr. Etter made three 
flights over the runway at a height of about 
70 feet, never interfering with commercial 
jets which land or take off on an average 
of one every four minutes.

Strip cameras do not have the convention­

T U E S D A Y , O C T O B E R  16, 1962

al shutter which in movie cameras exposes 
a single scene to the film for a split second. 
Instead, the strip camera utilitizes a slit 
which remains open continuously w'hile the 
photography is in progress. The film in the 
camera is moved past the slit at a speed, 
computed electronically, corresponding to 
the speed of the plane and its distance 
from the ground. Instead of a series of pic­
tures, as in the conventional movie film, 
the strip camera gives a long unbroken 
photograph. By using two lenses with each 
focused on half of the nine-and-a-half-inch 
wide film, the strip camera produces a ster­
eoscopic or three-dimensional image which 
makes it easier to see deviations in the 
ground pattern.
More Commerial Usage

While strip cameras have been common 
on high-flying military reconnaissance planes 
for several years — they are reported to be 
similar to the super-secret camera carried by 
Francis Gary Powers on his ill-fated U-2 
flight over Russia in I960 — they are now 
finding growing use in civilian work.

Last month, a plane hired by the Texas 
Highway Department made some 20 passes 
over the freeway system in Houston. "The 
idea was to accomplish a practically instan­
taneous inspection of 6.2 miles of freeway to 
see if tie-ups could be attributed to bottle­
neck ramps miles away," explains Talbot S. 
Huff, chief engineer of highway design. "It 
would be an almost impossible job from the 
ground.”

Aerial photography with still cameras 
also is gaining more business customers. 
Vulcan Materials Co., which provides sand 
and gravel for construction, recently 
switched to aerial inventory-taking from 
the conventional ground-measuring method. 
"It's equally accurate and a lot cheaper,” 
says R. W. McCall, vice president of opera­
tions for the company's Consumers division. 
"Too, by air we get the inventories for three 
different areas around Chicago in about a

A E R l A L  R E C .O N N A I S S A N C E

T h e  n a tio n ’s b u s in e s s  p r e s s  has 
o n c e  m o r e  r e c o g n iz e d  th e  v a lu e  a n d  
im p o r ta n c e  o f  fu n c tio n a l  p h o to g r a ­
p h y .  A  fr o n t-p a g e  s to ry  in  th e  O c to ­
b e r  16  is s u e  o f  " T h e  W a l l  S tr e e t  
J o u rn a l’’ b y  S ta f f  R e p o r te r  K e n n e th  
G . S lo c u m , t i t l e d  " C le v e r  C a m era s ,"  
d e s c r ib e s  s e v e r a l  u se s  o f  a e r ia l r ec o n ­
n a issa n ce  p h o to g r a p h y  fo r  in d u s tr y  
a n d  b u s in e ss .

T h is  is  a n o th e r  in  a  se r ie s  o f  a r ­
t ic le s  in i t ia te d  b y  th e  P ro fe s s io n a l  
P h o to g ra p h e r s  o f  A m e r ic a , In c ., d e ­
s ig n e d  to  in fo rm  b u s in e s s  m a n a g e ­
m e n t o f  th e  in te g r a l  r o le  p r o fe s s io n a l  
p h o to g r a p h y  p la y s  in  in d u s tr y .

(C ) 10 C E N T S

week. Before, with four engineers w-orking 
part-time, it took us three weeks to a month."

Aerial crews measure stockpiles in much 
the same way they plot topographical maps. 
Using an aerial camera costing about $17,- 
000, two photos are taken of the same plot 
of ground from different angles in the sky. 
These are placed in a device called a stereo- 
cartograph, which from the resulting stereo 
image draws in contour lines — lines con­
necting points of the same elevations — at 
intervals representing one foot of elevation. 
Another device, the planimeter, traces the 
lines and automatically computes the cubic 
feet of material in the pile.

An Illinois township tax assessor not long 
ago spotted through aerial pictures 2,401 
garages, 22 swimming pools, 35 apartment 
buildings, 136 commercial structures and 
546 home additions that had not been put 
on the tax books of the 33-square- 
mile township.

Thomas Dewey, vice president of Kroger 
Co., explains how aerial photos help his 
food chain: "In many cases, a spot picked 
on the ground as a promising site for a new 
outlet turns out, on examination from the 
air, to be surrounded by land pitted with 
gullies and ponds, making it unsuitable for 
grow-th of residential and commercial 
activity.”

Inside factories, more high-speed movie 
cameras are finding their way into trouble­
shooting tool boxes as parts become minia­
turized and faster moving. "Every day we 
find more jobs for photography generally 
and high-speed movies particularly,” com­
ments Louis Parkhurst, project engineer for 
Allen-Bradley Co., Milwaukee producer of 
electric control apparatus. "We're probably 
doing 40% more photographic jobs this year 
than last year.”

Until the company began testing contact 
springs and other devices with photography, 
it often took two months of high-speed me­
chanical testing to find flaws in the initial 
design of new’ parts. Now' movies are shot 
at 3,000 pictures per second and later shown 
at 16 pictures a second, producing a slow- 
motion film from which engineers can de­
tect flaws and remedy them immediately.

"This is a highly competitive industry and 
you can’t put a price on the time saved in 
improving a design.” declares Mr. Park­
hurst. "Too, extended tests cost considerable 
money.”

What Eye Can't See
A major reason for the growing popularity 

of high-speed movies is that they produce 
slow motion studies of equipment now mov­
ing at speeds no longer discernible to the 
eye. Mead Corp., a paper maker, this year 
is shooting more than triple the footage of 
high-speed movie film that it took in I960. 
At Mead, movie cameras perform such jobs 
as determining the cause of "spouting" 
little geysers that erupt in the liquid pulp 

(Continued next page)
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the industrial page
b y  P e t e r  J o w i s e

Readers who have suggestions for 
future columns, or subjects they 
think will interest photographers in 
industry, are invited to contact Mr. 
Jowise at 3184 Lucas Dr., Lafay­
ette, California.

T T a v i n g  d i s c u s s e d  in recent months the 
'L'L problems involved in creating the op­
timum negative, with regard to depth-of- 
field and resolution, I decided this month 
to turn my thoughts 
to one of the prob­
lems encountered in 
making the optimum 
print. Of the many 
aspects of print mak­
ing that we could con­
sider, I have chosen 
perspective, because 
wc photographers do 
not often examine the 
questions of perspec­
tive which are inher­
ent in our re-creation, in two dimensions, 
of a three-dimensional subject. It is usual 
to accept, or to take for granted, what we 
get. This does not always result in the best 
print possible for our purpose, whatever 
that may be, in any given instance.

In collecting my thoughts before pre­
senting them to you, I was rather unhap­
pily surprised to find that I really did not 
know as much about perspective as 1 had 
assumed. Perhaps you too have noticed that 
it is only when you must explain some­
thing to another person that you really have 
to distinguish between what you know you 
know, and what you think you know.

As I began to look into the appropriate 
books and to talk to some people who con­
sciously deal with perspective every day 
(artists and industrial designers doing per­
spective drawings), I was almost snowed 
under by the vast complexity of the sub­
ject. This quickly helped me to a sympa­
thetic understanding of the forensic photog­
raphers. One of their problems is to validate 
their photographs in the courtroom. They 
must have some task in answering ques­
tions on how perspective affects visual

judgements based on photographs presented 
in evidence.

Of the many facets of perspective, I have 
chosen just one to discuss here on "The 
Industrial Page" at length. This is the con­
sideration of what I call naturalness, or 
realness, or spatial integrity in a photo­
graphic print. Call it by any name you 
choose, I mean "that relative configuration 
of objects within the two dimensions of 
the picture space which produces in the 
viewer the illusion that he is looking at the 
original three-dimensional subject rather 
than a mere representation of it."

Consider Viewer’s Standpoint
Anyone who views prints makes unavoid­

able psychological judgements concerning 
the objects he is looking at. For most fa­
miliar objects he k n o w s  how sizes are re­
lated to each other. This knowledge often 
interferes with his other experience that 
near objects appear to increase in size rela­
tive to distant objects. If this increase is 
displayed in what he "feels" to be a dis­
torted manner, he will argue that the photo­
graphic representation is not "real" or nat­
ural. If there is either too much or too lit­
tle difference between the sizes of objects 
near and far, he senses unreality in the 
print. But this sense of unreality is really 
due to the viewer’s ignorance of his own 
position, or standpoint (he doesn't know 
where the camera was positioned), in view­
ing the scene displayed in the print. Consid­
er the following:

A B C  D

The objects at A and B, when seen from 
standpoint C, subtend angles 1 and 2 re­
spectively. Notice that 1 is considerably 
smaller than 2. When the viewer steps 
back to D, angle 1 becomes angle 3 and 
2 becomes 4. Note that 3 and 4 are much 
more nearly equal than were 1 and 2. 
This seems perfectly reasonable to the 
viewer even though he knows that the two 
objects are the same size. He can see the 
intervening ground, and other objects, that 
give him the necessary' sense of distance

which allows his visual experience to be 
accepted as rational, despite his psycholog­
ical insistence on the same-sizeness of the 
objects A and B.

However, when he views a photographic 
print, rather than the real objects, the in­
tervening ground and things which he 
normally uses as reference points are miss­
ing. Naturalness will then only be sensed 
if visual size differences are not too great 
or too little. The judgement specifying 
"too little” or "too great" is arbitrary, so 
there is no specific point at which a print 
becomes unnatural. Rather, there is a grad­
ual shift from acceptable to psycholog­
ical rejection.

Actual Relative Sizes
There is a widespread tendency to reject 

a photograph which emphasizes great size 
differences more readily than to reject one 
which displays too l i t t le  difference. Hence 
we have the commonly cited expression, 
"wide-angle distortion.” Telephoto distortion 
is usually overlooked unless it is extreme. 
Frequently we try to introduce some degree 
of the latter to enhance naturalness. We 
play on our pre-knowledge of size relation­
ships. This is particularly effective in por­
traiture. As a matter of fact, neither the 
wide-angle nor the telephoto lens produces 
any distortion.

The relative sizes in the print are actual­
ly the relative sizes as seen from the orig­
inal camera position. The "distortion" is 
introduced by the viewer who has no refer­
ence points outside the print which would 
permit him to put himself in the original 
camera position with respect to the ob­
jects photographed.
Adjust Print Dimensions

The result of this lack of common viewer- 
camera standpoint is the sense of unnatural­
ness in the print. How can this be avoided? 
Fortunately the answer is a simple one. It 
is not, however, always an acceptable one. 
We must put the viewer in an environment 
such that he sees the objects in the print as 
the camera saw them. This can be done by 
adjusting print dimensions to match prob­
able viewing distance. Then, in viewing 
the print, the viewer has the sensation «f 
looking through a window at the objects 
photographed, rather than at the piece of 
paper on which they arc represented.

Incidentally, this is much more easily 
achieved in the transparency projection sit­
uation than in the print. The dark surround 
of the non-illuminated room does not dras- 

(Turn to page 71)

CLEVER CAMERAS.. .
and produce defects in the finished paper.

"Ten years ago paper came out of our 
machines at only about 600 feet a minute," 
explains Dr. John Redd, managing director 
of Mead's central research laboratory'. "Now 
we turn it out at 2,000 feet a minute and 
are experimenting with much higher ranges. 
It’s no longer possible for the unaided eye 
to see w'hat the machinery is doing.”

Caterpillar Tractor Co. shoots high-speed 
film of fast-moving, highly critical parts on 
big crawler tractors and other products to 
assure precision operations. In several ap­
parently satisfactory high-speed engines, 
slow-motion movies showed that valve

springs were experiencing an unwanted 
"surge." When some springs extended dur­
ing fast operation, a wave of contraction 
motion passed back through them, causing 
some coils to touch each other when, to the 
naked eye, the springs appeared fully ex­
tended. "These and other unwanted mo­
tions, which overstress and destroy parts, 
are often picked up by our high-speed movie 
cameras,” says Robert C. Brown, director of 
research.

Draftsmen also are getting a lift from 
cameras. Procter & Gamble Co., producer 
of soaps, cooking fats and other products, 
recently developed a "non-perspective’‘ 
camera to photograph scale models of new 
plants and other structures. The company

photographs scale models of buildings to be 
built and uses the pictures, in conjunction 
with the models, as working blueprints. 
F.ngineers take measurements directly from 
the photos.

The non-perspective camera keeps each 
part of the building in proper size rela­
tionship to other parts, even if one is much 
closer to the camera when the picture is 
taken. In a conventional photo of 50 single- 
file pop bottles on a shelf angling away 
from the viewer, the last bottle would ap­
pear much smaller than the nearest, as it 
does to the naked eye. In a picture with the 
non-perspective camera, the bottle farthest 
away would be the same size as the 
nearest one.
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the photo 
colorist

by Viva fay l.efler

One sideline no portrait photogra­
pher should ignore is that of hand 
coloring, whether in light or heavy 
oils, and we are fortunate in having 
persuaded Mrs. l.efler, noted colorist 
and head of the Lefler School of 
Color, R.F.D. # 3 , Box 1322, Spring- 
field, Mo., to write this column for 
us. Questions may be sent to her 
direct and, when of general interest, 
will be answered in future issues.

Ai.i PROFESSIONAL photographers are or 
■‘ '•have — or should he or should have — 
competent retouchers proficient in the field 
of modeling. For no photographer in the 

world can make a 
photograph of a 
person and get a 
negative that will 
print perfectly 
with no correction 
whatever. There 
will always be 
some area that 
needs "pointing 
up," as the print­
ers say. Perhaps 
there will he freck­
les that need re­

moving, or hags under the eyes, or expres­
sion lines around the nose or mouth that 
are too deep, or any one of many other 
things that can be wrong and that it will 
he the job of the retoucher to correct. But 
aside from the small imperfections it is im­
possible not to photograph, there is also 
the problem of modeling — actually chang­
ing the structural appearance of the subject 
when it becomes necessary. 1 he jaws may 
be too wide, or the subject may have jowls 
that hang down, or ears that stick out too 
far, and the retoucher can usually do some­
thing to improve the subject's appearance 
by modeling with the etching knife and the 
retouching pencil or with dyes, if he uses 
that method. But this will improve the 
black-and-white (or toned) prints only to 
the extent the retoucher can work on the 
negative. In the hand-colored print the col­
orist has far, far greater latitude in the 
area of correction and modeling.

The good photo colorist, through the ju­
dicious use of color, can pick up where 
the retoucher left off. She can make narrow 
wide jaws or pendulant jowls or do away 
with fly-away ears (something impossible 
for the retoucher), widen too-narrow noses 
or slenderize too-wide ones. She can model 
bust lines, slenderize too-thick waists in 
full-length portraits and even do away with 
wrinkles and create texture in fabrics. And 
she can do all these things simply through 
the proper application of the proper color 
to the proper area, a field not yet practical 
for the worker in direct color who must, 
generally, leave things pretty much as the 
camera sees them, unless, of course, he is 
working in the commercial advertising field 
and can afford to pay the prices good color 
retouchers are able to demand. And at the 
present time this hardly seems possible when 
the black-and-white photographer who con­

verts to color tries to compete on virtually 
the same price basis as he did for black- 
and-white.

Case of the Plump Bride
Take a hypothetical case that didn't seem 

so hypothetical when we encountered it (as 
most of us have), of the nice, big, corn-fed 
farm bride who comes into the studio for 
her formal wedding portraits in her bridal 
gown. She is usually on the plump side, 
generously endowed by nature through her 
bust line, hips and waist. Her cheeks are 
a little overly plump, too. Further, that 
white gown, although long, is not going to 
do much to hide her over-developed at­
tributes.

• • • The series of four 27-second films 
for showing to family audiences at neigh­
borhood theaters stresses the importance 
of 7 AGES portraits by showing children 
at the critical ages in kaleidoscopic change. 
These PP of A productions in color, are 
in live and animated action, sound on film.

The 7 AGES theme song serves as a 
musical background for the announcer's 
message and continues to play under indi­
vidually produced studio trailers which 
feature samples of the studio's own por­
traiture and exterior and interior studio 
views.

From January through August, 1962, 33 
studios throughout the United States in­
vested a total of $12,581.78 for a cu­
mulative showing of 536 weeks in thea­
ters around the country:
Carl's Studios, Chickasha, Okla. ; Dinger & Graf 
Photogiaphers, Aberdeen, S. D. ; I.eon Crooks Stu­
dio ,V Camera Shop, Parsons, Kan. ; Abbey Studio, 
Brookings, S. D. ; Miller Studio, Pierre. S. D. ; 
Fronske Studio. Flagstaff, Ariz. ; Kadlecek Stu­
dio, Greeley, Colo.; Ken Schroll Studio, Tallman 
Studio, Santa Rosa, Calif. ; Coppedge Photogra­
phy. Inc.. Winston-Salem. N. C. ; D'Arcy Photog­
rapher, Los Alios. Calif. , W. A. Conner Studio, 
Pulaski, Va. ; Alexander Studio. Brookfield, Mo. ; 
Joti Phoiography. Inc., Clearwater, Fla.; I he 
College Studio. Brownwood. I exas; Weilhouse 
Studio. Grinnell, Iowa ; Arcade Color Studio, Ash­
land, Ky. ; Genty Photographers, Salem.__ Va. ; 
Qualls Studio. Guymon, Okla. ; Hixon Studio, 
Lawrence. Kan. ; Connie's Studio, F.l Campo. Tex.

A set of four 55mm 7 AGES color films 
costs $-15. Rental of the films plus the cost

P P  o f  A ,  tM ilw a u k e e . VP is .

Just a note to advise you that we 
are running the 7 AGES motion pic­
ture trailers in the local theater dur­
ing November and December.

We still think the program is tops 
and wish more local studios would 
get behind it. We have now definite­
ly found that 7 AGES promotion 
means immediate response in sittings.

M a r ty  F ein s, 
N e w a r k .  N .  /.

Of course, she will want the traditional 
full-length portrait and we will photograph 
her that way. But we cannot pose her facing 
the camera, for then she will look as wide 
as a barn door, and if we turn her very far 
to one side her bust line is going to be too 
obvious. So we compromise as best we can, 
and when she sees her proofs her first re­
mark is, "My gosh! Do 1 look that fat?

We convince her that the retoucher can 
do "a lot” to make her appear more sylph­
like in the finished prints, so she places 
her order which includes a large, hand- 
colored portrait to be mounted in a frame 
of her choice later.

When the colorist gets the large print 
(Turn to page 78)

of a special trailer may be allocated over the 
length of a screen advertising contract.

Motion picture films is one of the 28 
7 AGES advertising services provided by the 
PP of A.
• • • A nationally syndicated radio re­
port on the 7 AGES has been carried by a 
service called Radio USA Newsreel whose 
material is used by 150 stations in all sec­
tions of the country.

A copy of the script used by commen­
tator Bill Bertenshaw on New York City 
area station WHBI reveals "a report to 
parents on the Seven Ages of Childhood.
. . . In addition to the thousands of snap­
shots parents make of their kids nowadays, 
there are seven key points in a child's life 
when his or her features should be record­
ed with skill and sensitivity by professionals 
in a portrait studio." Mr. Bertenshaw went 
on to name the "seven key times for photo­
graphic portraits, according to the pros.”
• • • Here’s what they’re saying about 

the 7 AGES:
• "Customers have said: 'we missed having 

our child photographed at one year, but 
not the rest!'” — Marion Whipps, 
Bristol, Penna.

• "I believe this campaign will be very 
effective over the years bv making people 
aware of the need of the photographer's 
professional services.’ — Helen L. Stiles 
Stiles Portrait Studio, Wayne, Mich.

• "It certainly helps to elevate us in the 
eyes of our customers . . .  we realize this 
must be a consistent effort over a long 
period to get the idea nailed down with 
the general public.” — Kermit Buntrock, 
Buntrock-Salie Studio, Storm Lake, Iowa.

• "I have noticed an increase in baby sit­
tings.” — James Zabloudil, Zabloudi! 
Studio, Ord, Neb.

• "Our program has encouraged photo­
graphs of older children and has been a 
reminder to customers. — Lawton E. 
Osborn, M.Photog., Dickinson, N. D.

• "We have been especially pleased with 
the jumbo post cards.”—J. H. Troup, Jr., 
Sterling Studios, Harrisburg, Penna. ▲.
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'cause . . .  there's BIG 
doings in DALLAS podner!
a t  t h e  7 2 n d  I n t e r n a t i o n a l  

E x p o s i t i o n  o f  P r o f e s s i o n a l  

P h o t o g r a p h y  a n d  1 1 t h  

N a t i o n a l  I n d u s t r i a l  

P h o t o g r a p h i c  C o n f e r e n c e .

P O R T R A I T

Shoot from the hip or 
off a tripod, you’ll hit 
your target more often 
after you watch portrai­
ture’s top guns in action. 
They’ll demonstrate:

• L i g h t i n g  e f f e c t s

•  B a c k g r o u n d i n g

•  P r o c e s s i n g  m e t h o d s

•  S a l e s m a n s h i p

• P o r t r a i t  s p e c i a l t i e s

C o m b i n e d  C o n v e n t i o n s :  

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  A m e r i c a ,  S o u t h w e s t e r n .  

A r k a n s a s , L o u i s i a n a , 
O k l a h o m a , T e x a s .

t h r e e  s i m u  It  a  n e o n s  

i v e e k - l o n g  p r o g r a m s

Really BIG! — like Texas itself — 
the 1962 Convention will top them 
all! The BIG doings in Dallas mean 
B IG  d o lla r s  fo r you! There’ll be 
BIG programs for portrait, commer­
cial and industrial photographers. 
You’ll learn to think BIGGER and 
p e r fo rm  B E T T E R . D o n ’t m iss 
these doings. M ak e  D a lla s  y o u r 
bullseye for July!

J u l y  2 1 - 2 6 ,  1 9 6 3

DALLAS MEMORIAL AUDITORIUM, 
DALLAS, TEXAS

s p o n s o r e d  b y
PROFESSIONAL PHOTOGRAPHERS 

OF AMERICA, INC.
1 5 2  W .  W i s c o n s i n  A v e . ,  M i l w a u k e e  3

COMMERCIAL

E v e n  a ten-gallon 
hat won’t hold all 
the tips you’ll get 
from  th e  Commer­
c ia l p h o to g ra p h y  
program, which will 
include:

• P r o p s  a n d  p r o d u c t s

• P o s i n g  m o d e l s

• C o l o r  t e c h n i q u e s

•  S t u d i o  s e t - u p s

RESERVE YOUR PLACE -  MAIL COUPON AND ATTEND
v P R O F E S S IO N A L  P H O T O G R A P H E R S  OF A M E R IC A , INC.

152 W e s t  W isc o n s in  A ve n u e , M i lw a u k e e  3, W isco n s in

Y e s  I w a n t  t o  a t t e n d  t h e  P P  o f  A  7 2 n d  I N T E R N A T I O N A L  E X P O S I T I O N  O F  P R O -  
F E S S I O N A L  P H O T O G R A P H Y  a n d  l l t h  N A T I O N A L  I N D U S T R I A L  P H O T O G R A P H I C  

C O N F E R E N C E  a t  t h e  D a l l a s  M e m o r i a l  A u d i t o r i u m ,  D a l l a s ,  T e x a s ,  J u l y  2 1 -2 6 .

N D U S T R I A L  
CONFER E NCE
You’ll corral a whole 
herd of useful ideas 
from in d u s t r i a l  pho- 
tography experts who 
will show you:
• I ’o i n t e r s  o n  d e p a r t ­

m e n t  s u p e r v i s i o n
•  S o l u t i o n s  t o  u n u s u ­

a l  p r o b l e m s
• P h o t o - i n s t r u m e n t a ­

t i o n  t e c h n i q u e s
•  S p a c e  a g e  p h o t o ­

g r a p h i c  e f f e c t s

Enclosed  is m y  check fo r  $ .........................  fo r

Print
N a m e  ................................................ ...................

Firm
N a m e  .........................................................*.........

Street
A d d r e s s .................................................................

re g is t ra t io n s  in the n a m e ( s )  of:

Z o n e

C ity  .................................................................................... .................  S ta te  .......................

t-" CHECK  Y O U R  B U S IN E S S  C L A S S IF IC A T IO N S  —  CH ECK  O N E  O R  M O R E

Portrait Com mere a I Photo Photo Photo Photo
Stud o Stud > Industr al F - - ng Mfr. Dealer-Retail Jobber Other

R e g i s t r a t i o n  f e e  f o r  P P  o f  A  m e m b e r s ,  w iv e s  a n d  e m p l o y e e s  i s  $ 10  e a c h .  R e g i s ­
t r a t i o n  fe e  f o r  n o r - m e m b e r s  o r  t o  t h e  N a t i o n a l  I n d u s t r i a l  P h o t o g r a p h i c  C o n ­
f e r e n c e  is  $26  ( o f  w h ic h  $16 m a y  b e  a p p l i e d  t o w a r d  d u e s  f o r  a  P P  o f  A  
m e m b e r s h i p ^ .  L i m i t e d  p r i v r e g e  g o o d  o n ly  f o r  T r a d e  S h o w  a d m is s i o n ,  $2.50.
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I coming
conventions 1 9 6 3

L is t in g s  o f  c o m in g  c o n v e n t io n s  a r e  b a s e d  o n  i n ­
f o r m a t i o n  s e n t  t o  P P  o f  A  H e a d q u a r t e r s ,  M i l w a u k e e .  
O m is s io n s  a r e  d u e  t o  la c k  o f  p r o p e r  n o t i f i c a t io n .

Association Date City and Slate Hotel Officer
Southeaster Professional Robert A. Troup, Chmn.

Photographers Assn Feb. 2-5 Atlanta, Ga. Biltmore P.O. Box 151, Toccoa, Ga.
Professional Photographers 

Assn of New Mexico Feb. 16-19 Albuquerque, N. M. Cole
L. Thomas Christison, Exec. Sec’y 

P.O. Box 3266, Albuquerque, N. M.
Professional Photographers 

of Oregon Feb. 24-25 Portland, Ore. Sheraton-Portland
John W. Logan, Conv. Chmn. 

1231 Commerce Ave., Longview, Wash.
Professional Photographers 

of Ohio March 2-5 Columbus, Ohio Neil House
J. Edwin Farmer, Exec. Sec'y 

50 W. Broad St., Columbus, Ohio
Wisconsin Professional 

Photographers Assn March 9-12 Milwaukee, Wis. Pfister
John H. Keel, Conv. Chmn. 

338 S. Central Ave., Marshfield, Wis.
Kentucky Professional 

Photographers Assn March 16-18 Louisville, Ky. Sheraton
Richard Duncan, Exec. Mgr. 

1108 S. 4th St., Louisville 3, Ky.
Professional Photographers 

of Michigan March 16-19 Lansing, Mich. Jack Tar
Jim Briggs, Conv. Chmn. 

314 E. Huron St., Bad Axe, Mich.
Professional Photographers 

Assn of Pennsylvania March 17-19 Pittsburgh, Penna. Penn Harris
Vincent DePiante, Jr., Exec. Sec’y 

1756 Clinton Ave., Shamokin, Penna.
Professional Photographers 

Society of New York March 23-27 Buffalo, N. Y. Statler
John W. Hulbert, Conv. Chmn. 

2401-05 Delaware Ave., Buffalo 16, N. Y.
Professional Photographers 

of North Carolina March 24-27 Durham, N. C. Jack Tar
Francis L. Johnson, Chmn. 

P.O. Box 878, Chapel Hill, N. C.
Professional Photographers 

Assn of Massachusetts March 25 Dedham, Mass. Motel 128
Phyliss Clough, Conv. Chmn. 

100 Pleasant St., Malden, Mass.
Professional Photographers 

of Indiana March 30-April 2 Indianapolis, Ind. Sever in
Virgil Ging, Ex. Mgr. 

4120 N. Keystone, Indianapolis, Ind.
Rocky Mountain Professional 

Photographers Assn March 30-April 2 Colorado Springs, Colo. Broadmoor
Robert Smith, Conv. Chmn. 

107 Dartmouth, S.E., Albuquerque, N. M.
Professional Photographers 

of Rhode Island March 31 Providence, R. I. Sheraton-Biltmore
Connie McDonnell, Sec'y 

114 Atwells Ave., Providence, R. I.
Associated Professional 

Photographers of Illinois March 31 -April 2 Peoria, 111. Pere Marquette
Ray E. White, Vice Pres. 

807 Broadway, Quincy, 111.
Missouri Photographers 

Association April 7-9 Kansas Gty, Mo. President
N. Stewart Beebe, Conv. Chmn. 

3528 Troost Ave., Kansas City 9, Mo.
Tennessee Professional 

Photographers Assn April 13-15 Memphis, Tenn. Cl a ridge
Mrs. T. W. Dickerson, Exec. Sec’y 

P O. Box 227, Franklin, Tenn.
Intermountain Professional 

Photographers Assn April 21-23 Salt Lake City, Utah Utah
Don Blair, Conv. Chmn. 

4905 S. State, Murray, Utah
Kansas Professional 

Photographers Assn April 21-23 Wichita, Kan. Broadview
Leon Crooks, Sec’y 

1807 Main, Parsons, Kan.
Connecticut Professional 

Photographers Assn April 28-29 Westport, Conn.
Westport Longshore 

Club
John R. Thibodeau, Conv. Chmn. 
80 Church St., Naugatuck, Conn.

Professional Photographers 
of Nebraska April 28-30 Omaha, Nebr.

Town House Motel 
Inn

Donald Jack, Conv. Chmn. 
4807 Dodge St., Omaha, Nebr.

Arizona Professional 
Photographers Assn May 4-6 Scottsdale, Ariz. Executive House

Charles Rockwell, Conv. Chmn. 
3033 N. 3rd St., Phoenix, Ariz.

Alberta Professional 
Photographers Assn May 12-14 Calgary, Alberta Palliser

R. John Matthews, Conv. Chmn. 
223 14th St. N.W., Calgary, Alta., Canada

North Dakota Professional 
Photographers Assn May 5-7 Fargo, N. D. Graver

Artice Freund, Conv. Chmn. 
12 W. Broadway, Williston, N. D.

Professional Photographers 
of Montana, Inc. May 14-16 Havre, Mont.

V. N. Helmbrecht, Conv. Chmn. 
224 4th Ave., Havre, Mont.

Minnesota Professional 
Photographers Assn June 9-12 Minneapolis, Minn. Calhoun Beach

Norman Lorhammer, Sec'y 
414 S. Minnesota Ave., St. Peter, Minn.

Professional Photographers 
of California ]ulv 6-9 Los Angeles, Calif. Statler Hilton

Natalie Rokusek, Ex. Sec’y 
609 Sutter St., San Francisco 2, Calif.

PROFESSIONAL PHOTOG- Frederick Quellmalz, Conv. Chmn.
RAPHF.RS OF AMERICA July 21-26 Dallas, Texas Adolphus & Baker 152 W. Wisconsin Ave., Milwaukee 3, Wis.

Southwestern, Arkansas, Louisi­
ana. Oklahoma, Texas July 21-26 Dallas, Texas Adolphus & Baker

Frederick Quellmalz, Conv. Chmn. 
152 W. Wisconsin Ave., Milwaukee 3, Wis.

Photographers Assn 
of New England Sept. 8-10 Pike, N. H. Lake Tarleton Club

Anton Hanania, Sec’y 
26 Emerson St., Newton, Mass.

P P  o f  A 72n d  IN T E R N A T IO N A L  E X P O S IT IO N  O F P R O F E S S IO N A L  P H O T O G R A P H Y  a n d  
11t h  N A T IO N A L  IN D U S T R IA L  P H O T O G R A P H IC  C O N F E R E N C E  J U L Y  21 - 26, 1963
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local, state and 
regional n ew s

Southeastern PPA
The Southeastern Professional Photog­

raphers Assn, holding its convention in 
Atlanta, Ga., Feb. 2-5, 1963, will have the 
following talent on the program: Horace J. 
Chase, M.Photog., New Albany, Ind., "Pho­
tographing Children with Speed 1 igh ts” ; 
Marjorie Chase, Cr.Photog., "Oil Coloring 
Workshop"; Leo Stern, M.Photog. and 
Virginia Stern, Cr.Photog., Kansas City, 
Mo., "Basic Lighting,” and "Sales Clinic” ; 
Gene Claseman, M.Photog., Sioux Falls,
S. D., "Photography of Men"; Mills Steele, 
M.Photog., Greenville, S. C., "Women” ; 
Homer English, Cr.Photog., Troy, Ohio, 
"Retouching Clinic” ; Rudolph J. Guttosch, 
M.Photog., Chicago, "From Rags to Rich­
es” ; Abraham Josephson, M.Photog., Roch­
ester, N. Y., "Commercial Photography."

Mississippi-Alabama
Patton Apgar, M.Photog., Marshalltown, 

Iowa, is one of the speakers scheduled for 
the Sixth Annual Conference on Profes­
sional Photography to be held March 3-5 
at the University of Mississippi, Oxford, 
Miss.

The Conference is jointly sponsored by 
the Professional Photographers of Missis­
sippi-Alabama, the Professional Photogra­
phers of America, Inc., and the University.

Certified Florida Photographers

Schwarm and Sheldon, Inc.
New recipients of the CFP (Certified Flori­
da Photographer) award: Dave Millspaugh, 
Lewis Ellsworth, Morris Monts de Oca. The 
award is given upon earning the necessary 
number of award merits for prints in compe­
tition and service to the state association.

New England Photojournalism
Fourteen prints were entered under the 

Photojournalism category established this 
year by the PA of New England in the annu­
al print exhibit. Three prizes were awarded.

During the 1962 PANE convention an 
exploratory workshop, conducted by Lucien 
Aigner, was attended by 20 photographers 
interested in devolping a program designed 
to "familiarize themselves with the jour­
nalistic viewpoint.”

Frederick Quellmalz, Hon.M.Photog., 
Milwaukee, PP of A Executive Manager, 
stressed the importance of photographic 
journalism today to any photographer who 
wants to find new approaches in his work. 
PP of A Secretary-Treasurer Wesley Bow­

man, M.Photog., Chicago, said that the 
National association would possibly con­
sider supporting the establishment of a pho­
tographic journalism section should the in­
terest by other professional groups through­
out the country warrant such a move.

Mr. Aigner presented samples of his work 
to show how a journalistic approach helped 
him to add a new touch to assignments in 
advertising and public relations photography.

A Photojournalism committee was formed 
and the following members appointed by 
PANE President Robert Burian: Lucien 
Aigner, Great Barrington, Mass., Chairman; 
Spero Coulacos, Springfield, Mass.; Robert 
Grenier, Holyoke, Mass.; Mason P. Smith, 
Portland, Maine; Kenneth C. Burkarp, Man­
chester, Conn.; Gordon Speedie, Boston; 
Ruth A. Dearborn, Portland, Maine; and 
Paula Phillips, Whitman, Mass,

International Day

Under joint sponsorship of Professional Pho­
tographers of Ontario and Professional Pho­
tographers of New York, a one-day "Inter­
national Day" was held in September at 
Vineland Station, Ontario. Above: PP of A 
Executive Manager Frederick Quellmalz, 
Hon.M.Photog., right, pins "I Belong, Why 
Don't You” ribbon on Ontario Pres. Albert 
G. McGlenister. Below: Henry Leichtner, M. 
Photog., Rochester, N. Y., left, receives 
trophies for best color and black-and-white 
prints from Kodak Stores representative.

Canadian Seminar
Three days last September were devoted 

to an Industrial Seminar, sponsored by Ca­
nadian Kodak Co. Ltd. at the new Tech­
nical Service Center, Toronto, which is su­
pervised by John H. Palmer, M.Photog. 
Fourteen photographers representing 13 
companies attended.

Subjects included "The 4x5 Camera in 
Industry"; "Inexpensive Motion Pictures"; 
"Visual Aids Planning and Production"; 
and "Industrial Radiography." ▲

WI L L  D E L I V E R

QUALITY POST CARDS
TO YOUR CUSTOMERS 

IN

4  TO ^  WEEKS
©  TRY THE V ERY  BEST

•  QUALITY FOUR COLOR PROCESS 
•FIDELITY OF COLOR
•  SHARPNESS OF REGISTER
•  NATURAL CRISP COLORS
•  ACCURACY IN COPY

©  E N JO Y  C U ST O M E R  
SA T ISF A C T IO N

•  QUICK DELIVERIES
•  EXACT COLOR MATCHES
•  BRIGHT-CONTRASTY COLORS 
•BRILLIANT FINISH ON CARDS 
•BEST STOCK - KROMEKOTE 10 PT.

©  M A K E  PROFITS -  FOR Y O U
•  MAXIMUM COMMISSIONS AVAILABLE 

(For Example — A Sale o f  6,000 3 ' / j x 5 '/2  
Post Cards Provides $40 00 PROFIT to 
You — Plus Your Photo Fee)

•  QUICK DELIVERIES -  REORDER 
SOONER

•  USE NEWEST PROCESSES
•  SALES AIDS SUPPLIED
•  LEADS SUPPLIED TO OUR DEALERS 

M IN IM U M  OF 3,000 POST CARDS AVAILABLE

Send Your O rder in Today and  

Prove O ur Q uality  and Service 

To Yourse lf —  Don't W ait 

A n y  Longer

BREAK THRU THE C O LO R  

BARR IER  W ITH

©  t y u l l  G a lo ^ i

H E N R Y  M c G R E W
P R I N T I N G ,  I N C .
1615 Grand Ave., Kansas City 8, Mo.

PLEASE SEND SALES KIT, SAMPLES, PRICES 
COMMISSIONS AVAILABLE ON FULL COLOR 
POST CARDS AND RELATED PRODUCTS.

N A M E -____ __________________________ ____

COMPANY.----------------------------------------- -- --------

ADDRESS-------------------------------------------------- —

CITY___________________STATE---------------------

No Products or Services Carry PP of A Fndorsement /  December 1962 /  67



Instructors Bob La Torre and Bob Simon (I.), Vermont Color Workshop held at Burnham Stu­
dio. Seated: Gordon Barrett, Bernice Burnham, Clifford Patch, E. J. Kirk, Carol Foster (Course 
Coordinator), Jack Halowiti. Standing: Norm Porter, Angelo Lizzari, Mike Foster, Wm. Bartlett.

POW-WOW*
/"\N a frosty NIGHT last January some 

25 Vermont professional photographers 
g a th e re d  at the north country studio of 
E. J. Kirk at Burlington for their monthly 
Pow-Wow. Ivan Burnham of Waterbury 
was there, just back from Rochester, N. Y., 
where he had been to gather information on 
operating a color photofinishing plant. He 
was full of plans hoping that wre might all 
get together with him and learn to print 
color for our own purposes.

Before the evening was over, we told 
Ivan we would set a date soon for the 
first session. We all left for home that 
night happy in the knowledge that a future 
in color was about to begin. Four days later 
Ivan Burnham died.

Vermont photographers are leaders with 
no little determination, and so the plans 
that Ivan had in mind were carried out, 
and in a manner which would have made 
him very happy.

Knowing that few photographers would 
want to print their customers' orders, it 
seemed best to offer a type of seminar 
which would introduce members to the 
"language of color.” Through knowledge 
of the complete process, a studio could be­
come more adept at exposing and.ordering 
coloi work to be finished by a professional 
color lab. Also, enough basic information 
could be obtained to allow an individual to 
experiment, to print an emergency order, or 
proof an order for a customer, to expose 
and retouch negatives, to print and spot ex-

* Pow-W ow . . . V erm ont style: A
meeting of professional photographers at 
the studio or home of a photographer, who 
acts as host and provides an instructive pro­
gram for the advancement of the profession. 
The meetings are held on the second Tues­
day of every month (except September and 
December) from “:>() p.m. on. First is a 
social hour for catching up on the news. 
This is followed by a short, and sometimes 
peppery business meeting before the pro­
gram gets underway. After the program 
come the coffee, cakes and other goodies 
to fortify members for the long drive home. 
Visitors are always welcome. Contact Ernes­
tine Beltramie, President. Vermont PPA, 
Barre, Vt.

the language 
of color
by Carol Foster, North Bennington, Vt. , 

hibition photographs to comply with the 
National print rules.

So Ivan's dream became a reality’— a tw’o- | 
day color workshop, or Pow-Wow . . .  in 
the lab. It semed natural to hold it in Wa- j 
terbury at Burnham's studio. Bernice Burn- j 
ham, Ivan's widow, supplied all materials, j 
and Kirk mixed the chemicals in advance. 
Instruction and demonstrations were pro- j 
vided by the A & R Professional Color Labs, ! 
Inc., of Rochester, N. Y. Bob LaTorre and i 
Bob Simon, in their starched white smocks, j 
took turns lecturing and demonstrating in ! 
the lab. Bob I.aTorre's lecture was entitled, | 
"Natural Color Portraits for Fun and Prof­
it.” [See lecture outline. Ed.]

Thirteen Vermonters attended the seminar ! 
for two days and nights, took notes, made j 
color negatives of each other, developed the j 
film, printed the initial tests, and after a j 
thorough discussion of correct filters to be j 
used, made their final prints, most of which I 
were right "on the nose.” No time wfas 
wasted, as each meal and the late evening 
snack hour were used for "color gab.” 

Newcomers are sometimes perplexed and 
frustrated when first dealing with a color ! 
lab, and perhaps even give up after one or J 
two unhappy experiences. Professional color j 
labs today want their customers to be in- ; 
formed and proficient, and undoubtedly 
would be willing to offer information of 
the type we received and perhaps conduct 
a workshop similar to ours for their cus­
tomers or an interested group in their area.

We found our experience to be more re­
warding than we expected, and we are 
grateful to the young businessmen — class­
mates and graduates of RIT — who em­
barked on a color lab career together 
(while still in college) and have not lost 
their desire for pioneering, such as in the 
field of teaching prospective customers to 
talk a new language; their language: Color!

• • • •
NATURAL CO LO R PORTRAITS 

FOR FUN AND PROFIT
by Robert M. LaTorre, Sales M anager, A & R 
Professional C o lo r Labora tories, Rochester, N. Y.

I. The Search fo r  C o lo r
A . Louis Daguerre in 1839 dem onstrated the 

daguerreotype to  the French Academ y o f 
Science. I t  dup lica ted  nature in a ll o f its 
in fin ite  d e ta il, but i t  was in b lack-and- 
white. Since that day there has been a nev­
er-ending search to  produce high q u a lity  
co lo r pnnts in natural co lo r inexpensively.
(Continued . . . facing page)

'p a it iW l 

BACKGROUNDS
ON GENUINE ARTIST CANVAS

1 2  Inch and 84 Inch W ide- 
Any length 9 “ 10 long.

M a n y  D i f f e r e n t  P a t t e r n s  !

HAND PAINTED BACKGROUNDS
New 1963 designs pain ted on Genuine A rtis t Can­
vas w ith wood tops-bottom s fo r easy ro llin g . 
Portable and Studio sizes.
(Free C a ta log  Pages) B & W  Colors
52 inch —  7 foo t ...............................$24.95 $28.95
72 inch —  9 fo o t .............................  34.95 39.95
84 inch — 9 fo o t ..............................  44.95 49.95

(A lso In 10 and I I  fo o t fo r  ro llers.)

P A P E R  P R O D U C T S

PHOTO MAILERS -  (per 100)
No. Size 100 250 500
IA  6'/2x9'/2 ................................$ 7.50 $ 7.00 $ 6.50C
91 9x12 ........................................ 10.50 10.00 9.50
6F I2x I5 '/2 ..............................   18.00 17.50 17.00
May be assorted— ten sizes

ONE PIECE MAILERS (gummed flap)
PCI—6'/2x 9'/2  $4.00 $3.75 $3.50
PC3—8 % x ll '/4   5.50 5.25 5.00
PC9—9 x 12   6.50 6.25 6.00
other sizes to o . 1000 costs less.

SEAMLESS PAPER 7-9-13 foot widths
W id th
9 fo o t white . 
9 fo o t colors 
7 fo o t c louded 

13 foot-100 feet

Single 3 Rolls Six 
56.75 $6.40 $6.10 

. 7.50 7.15 6.75

. 6.95 6.50 6.25
..........................  29.95

WHITE CARDBOARD-best buys 
for Studios
8 xIO- 8 p ly (750 b d le ) . . $16.50 $15.00 (2 bdles) 
8'/2x l l -  8 p ly (600 b d le ) . . .  13.20 12.00 (2 bdles)

II xl4- 8 p ly (400 b d le ) . . .  15.00 14.CO (2 bdles)
16 x20-14 p ly ( 50 bd le ) .. 7.95 14.95 (ICO)
8'/2x l l -  6 ply $10.00 ( 500) .. 18.00 (1000)
5 x 7- 6 p ly 4.50(500) 8.50(1000)

Samples sent on request —  a ll white boa rd .

M A TBO A RD - 16x20 (100 to carton)
Smooth finish . .$11.00 ( 50 shts) $21.00 (100 shts)
Pebble finish .. 11.00 ( 50 shts) 21.00 (100 shts) 
Heavy white
C ardb oa rd  . . . .  7.95 (50 shts) 14.95 (100 shts)
C o rrugated board ..................$3.50 (25) $6.00 (50)

511.00 (100 shts)

NEGATIVE PRESERVERS
No. Size 100 500 1000
54 4x5 size .......... . . .  S I.10 $ 5.00 $ 9.50
55 5x7 size .......... .. 1.35 6.25 11.95
58 8x10 size ........ .. . 2.25 10.50 20.95
50 5x7 (C om b) . . .  1.50 6.95 12.953*/ (v u m u / ........  i .jv  • -

(C loseout p riced  G ovt. Surplus 5x7 and 8x10)

GLASSINE ENVELOPES (top opening)
No. Size 100 500 1000
84 4x5 size ........ S .90 $ 3.30 S 6.00
85 5x7 size ........ . . . .  1.00 4.00 7.50
88 8x10 size . 1.25 6.00 11.00
89 11x14 size . . . . . .  3.00 13.75 25.00

1 9 6 3  C A T A L O G S
THREE CATALOGS -  $1.00 EACH

SEND $1.00 each for these catalogs:
. . Drapes and Backgrounds (200 pages) 

.Artist and Retouching Supplies (200 p.) 
Paper Products and Studio Toys 

(Coupon for $1.00 in each of these catalogs)
FREE CATALOG PAGES on any items from 
the complete line — send for sheets — re­
quests should be made on studio stationery 
please.

U ke  I ?  I E  R C  "E  Car,ifxuuf
O K A P f S  • W A C K G R O U K D f -

3 7 0 »  N fC O tlE T  AVE. MINNEAPOLIS 9 , MINN.
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B. The search has gone on because we live  in 
a "w o nde rfu l w orld  o f c o lo r ."
1. C o lo r in nature
2. M an-m ade co lo r

a. Au tom obiles
b. App liances
c. Television
d . Cameras

C . M any techniques have been tr ie d :
1. Hand co lo ring
2. A u t o c h r o m e

3. Tri-pak transparencies
4. C a rb ro  and dye transfer 

I I .  N egative  C o lo r
A . H igh  q u a lity
B. Low cost
C. Ease o f opera tion
D. Does it  fade? The dyes in Ektacolor Paper 

and f ilm , as a ll dyes, are subject to  fa d ­
ing . But the new Professional Ektacolor 
Paper w ith a b u ffe r a d d it iv e  has a sub­
stantia l resistance to  fa d in g  and prin ts 
m ade on this new paper have a g rea tly  
im proved lasting qu a lity  which should 
e lim ina te  any problem s from  fa d in g .

I I I .  W hy Bother W ith  C o lo r?
A . First and most im portan t, co lo r is here 

today. It  is not som ething fo r the future. 
The increased volume in our business and, 
more im portan t, the num ber o f new ac­
counts we have acqu ired over the past 
few months are a real in d ica tio n  tha t if  
you w a it you may be le ft beh ind.

B. There is a real p ro f it  fo  be made in co lo r. 
Your costs are h igher than b lack-and-white 
bu t your prices can also be h igher than 
b lack-and-w hite.

C . By sw itch ing to  co lo r and using a com ­
m ercia l la bora to ry  fo r  your processing 
and p rin tin g , you can g re a tly  increase the 
volum e o f business you can handle. This 
can be done w ith l i t t le  or no add itio n a l 
equ ipm ent and perhaps less work than 
you are do ing  now.

IV. How You Can G et Started in C o lo r
A . Use a com m ercia l co lo r labora to ry .
B. H ire  a lab  to  work fo r you.

1. Pay us only when we work.
2. W e assume the responsib ility .
3. W e care abou t your business.

C . You are assured the highest q u a lity  be ­
cause the work is perform ed by skilled 
technicians using the best in q u a lity  con­
tro l techniques and equ ipm ent.

D. The custom lab takes you ou t o f the d a rk ­
room  and leaves you free to  work in the 
three most im po rtan t areas fo r the p ro ­
fessional pho tographer:
1. Sales and p rom otion
2. P h o t o g r a p h y
3. Self-im provem ent and experim entation

V. Techniques
A . Exposure

1. The best m ethod o f exposure de term ina­
tion  is to  moke a series o f test negatives.

2. The most serious exposure e rro r is under­
exposure.

3. G ray card is not necessary in po rtra itu re .
B. F ilters

I. For professional q u a lity  results the man­
ufacturer's .recomm ended f ilte r  must be 
used.

C . L igh ting
1. Both e lectron ic  flash o r tungsten liqh ts  

may be used. E ither one w ill produce 
equa lly  good results.

2. Do not mix lig h t sources!
D. Backgrounds

1. A vo id  b r ig h t colors.
2. Use soft pastels in the cool colors — 

greens and blues.
3. Painted backgrounds are very e ffective  

in co lo r.
E. C o lo r

Some o f the most e ffective  p o rtra its  are 
those w ith the least amount o f co lo r.

VI. Com m unications
G ood com m unications w ith your labora to ry 
are most im po rtan t if  they are to  produce 
the kind o f p r in t you w ill be satisfied w ith . 
There are several methods o f com m unication. 
Best results w ill be ob ta ined  w ith the use o f a 
com bfnation  o f methods.

1. A p ro p o rtiona l b lack-and-w hite proof 
w ith correct d o d q in g , burn ing, c ropp ing  
and retouching instructions.

2. A  c ropped  p roo f w ith  d o d g ing  and 
burn ing and retouching instructions.

3. N o tice  in d ica tin g  any special trea tm ent 
desired.

4. Telephone ca ll fo r special instructions.

V II. The Three Steps to  C o lo r
1. M ake test negatives.
2. Buy sam ple prin ts.
3. Display your samples and pu t on a

positive p rom otiona l cam paign fo r nat­
ural co lo r po rtra its . A

1 9 6 3  Ideas for Studios
To make 1963 a more Profitable year — invest some of your 1962 Profits for 
Expense Items and have as a 1962 Tax Deduction — Order Paper Products — 
Drapes— Backgrounds — Artist Supplies — they are all deductible Expense items.

C O L L A R
 ̂( « Can be used onJ drape or dr©f.v
LookcUkt a furcoHsr t

NO. 248 I MUKONECKLINÊ aMfoaCOUAR

S T U D I O  D R A P E S

NEW MARABOU COLLARS (1963)
Look like white fu r — fits  on any drape or dress 
— new fo r 1963.

Two Styles W h ite  Colors
247 — V Neck Styles .................. $5.95 $5.95
248 — Round N eckline . 5.95 6.95

(C olors — Pink, L igh t Blue and Black)

ARABOU-SAUM
S C H O O L  D R A P E .
- Easy to use wraparound 

style in five colors!

MARABOU D RAPES-five  colors
No. 170—Two Rows M arabou on Satin Bodice 

in Pink, L igh t Blue, A qua, W hite , Black.
Satin to  match ..............................  .. . . ,  $9.95

No. 260 — M arabou Rows on Heavy Satin 
M ade like stoles — 36 inch length — new 
W hite  M arabou $12.95 — C o lo red  $14.95

(C olors — W hite , Pink, L igh t Blue, Black)

oQooaooooQoaooonoonao'v

SCHOOL DRAPES

MOST POPULAR V-NECK 
STYLE SCHOOL DRAPE with sleeves!
V-Neckline...ties in back !

• Q/Ack •U/hifw • Pink • Aqua • Co**• Itqht Bfut • Roymt B/u* • Pmcoc/s• Lourot Groen • Turkey Red
N0.I50 V-NECK (MtniMe>
NO. IZO-Small Sites (9telO

| N0.I64 v‘IM FRONT AHOfcACK. Ti«5lN7V4C FRONT

POPULAR SCHOOL DRAPES
Easy to  use —  a ll colors a v a ila b le .

120 — Velvet V Neck —  ties in back ..............$ 9.95
I20S — Velvet V Neck — small size 9,95
164 — Velvet V Neck Front and Back and ties

in fron t (jacket style) ...................... 9.95
167 — Like 164 w ith O rion  Trim . 10.95
I23BT — Scoop Neck —  back tie  9.95
I23FT — Scoop Neck — fron t tie  9.95
122 — Sweetheart N eckline in Velvet 9 95
119 — V Neckline — M arabou Trim . . 12.95
C o 'ors: Black, Laurel Green, Royal Blue, L igh t 
Blue, Aqua, Pink, Rose, Bright Rod and W h ite .

3E5UH4CJ2K. 1U&C2II1

(  )  School Dr a p e

r E H r

EASY TO USE BLACK SAOtffOR Off BOOtCE 
AND SCALLOPED FRENCH LACE OVER ARMS 
AND SHOULDERS... TIES IN BACK' 
**.***.««*-, OQDfR NO 142

OTHER SCHOOL DRAPES
142— Black Lace School Drape $ 6.95
142 — Navy Blue School Drape 6.95
143 — W hite Lace —  any co lo r satin 6.95
132— Nylon Tulle on Satin G lam our 5.95
130 — Lurex Lace on Silver C lo th  Drape 6.95

fo r  O la m o r  P o se s  1
WHITE - PINK- BLUE - PCD AQUA > ' J ( SAn»/lit/IKG sne F((T 10*9 )

3  G L A M O U R  D R A P E SThe Easy to LHe • wrap Around style 
1. Velvet orapeT ok  ox em* kind

1 EMfS J t
men cam* v*. 9

NEW NARROW MARABOU STOLES 
for 1963
H ere ’s a lower p riced  stole m ade like the Deluxe 
w ider styles at one-th ird less.
263 — 8 inches w ide — regu lar $24.50
264 — 8 inches w ide — deluxe, w ith  extra

stripe in back — also in box 27.50
(Cash w ith order basis — sent postpa id .)

A R T I S T  S U P P L I E S

FREE CATALOG PAGES-  
check for pages
_____ M ARSHALL O IL S -M E D IU M S  — SPRAYS
_____ GRUMBACHER O IL  COLORS — a ll styles
_____ W IN SO R-NEW TO N O IL CO LO R— BRUSHES
___ GRUMBACHER BRUSHES fo r studios
_____ .ALL MEDIUM S — SPRAYS and FIXATIVES
_____ LAM BSW O O L — DACRON and COTTON
_____ PAINT SETS — SKETCH BOXES — EASELS

ARTIST SMOCKS — APRONS — BERETS 
PICTURE LIGHTS — ARTIST LIGHTS

_____ RETO UCHING  SUPPLIES
____BOOKS ON C O LO R IN G  — RETO UCHING

_____ TRADE SECRETS and IN FO R M ATIO N
Loose leaf bound com p le te  c a ta lo g .............. S I.00

You can select one each o f these three drapes
— specify colors for $ 9.95
114 —  Velvet G lam our Drapes — any co lo r $ 3.95 
112 — Silver C lo th  (or G o ld ) Drapes 3.75
I I I  — Satin G lam our Drape — any co lo r 2.75 
BUY THIS STARTING SET—one each o f the above
— two pieces Nylon Tulle — two belts fo r.  $14.95

FIBER MAILING CASES
Four Sizes Two Thicknesses w ith handle and straps. 
8x10 size p r in ts — I 'A "  $4.50 — 2 " $4,95

11x14 size p r in ts — I '/V ’ 5.25 —  2 " 5.75
16x20 size p r in ts — I 1/ * "  5.95 — 2 " . . . . . .  6.50
20x24 size p r in ts — (n e w )— 2 " only 9 95
A dd 50c fo r One — O rde r Two postpa id  — Cash 
w ith O rde r.

ffterrp (Christmas anti 
$>appp JJtto ©far

P ie r c e
STuPtO Supplies To Th c Po p t m it - Cmtutm
3 7 0 1  N ic o l le t  Ave. M innr** ' 9 Minn.
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t h e  c o n t a c t s  

y o u ’ l l  m a k e  . . .  

w i l l  s u r p r i s e  y o u !

DAN J. FACER, M.PHOTOG.

It’s not likely our friend in the photograph will call on you . . . but photography 
buyers throughout the nation use the Directory with confidence . . . t h e y  II c a l l  
o n  y o u  and to assure this contact, we recommend you promptly

reserve ’63 - ’61+ Directory space
The Directory* is the only complete listing of expert professional photographers. 
It’s good business sense and sound dollar investing to advertise in the Directory. 
Be an aggressive businessman as well as a top rate photographer — with an ad in 
the Directory and you will be surprised . . . with the contacts you make! Write 
TODAY for Directory information. The low rates will surprise you, too.
* M o r e  t h a n  1 0 , 0 0 0  D i r e c t o r i e s  a r e  m a i l e d  a n n u a l l y  t o  p u r c h a s e r s  o f  p h o t o g r a p h y  —  
a d v e r t i s i n g  a g e n c i e s ,  p u b l i c a t i o n s ,  i n t e r i o r  d e c o r a t o r s ,  t r a d e  a s s o c i a t i o n s ,  i n d u s t r y  
a n d  g o v e r n m e n t .

..O >Ho,.

P R O F E S S I O N A L  P H O T O G R A P H E R S  O F  A M E R I C A ,  IN C .
1 5 2  W e s t  W i s c o n s i n  A v e n u e  M i l w a u k e e  3 ,  W i s c o n s i n

1963-1964 
D IR E C T O R Y  

O F
P R O F E S S IO N A L  
P H O T O G R A P H Y
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PETER GOWLAND
GL. 4-7867 609 Hightree Rd., Santa Monica, Cailf.

GOWLANDFLEX
• 4x5 -5x7  sizes 

70-90mm Backs

• Gives you large  
film quality 
with a candid 
approach

• W ill take  
Standard Cut 
Film Holders

e W rite for 
Detailed  
Literature

e Parallax  
Correction

e Interchangeable 
Lens

e 4x5 Revolving  
Back

Mon tan t Photo Service Vince Vinnigan

Above, left: A. D. Wichers, M.Photog., shows 
lighting techniques at Washington Seminar. 
Right: James M. Godbold tells of Cape Ca­
naveral space shots. Right: Vince Finnigan, 
model Carol Randolph, R. T. Monahan, Mgr., 
Eastman Kodak Stores, Inc., Washington, D.C.

WASHINGTON SEMINAR
Over 1200 professional photographers 

attended the Fourth Annual Seminar and 
Professional Trade Show, Oct. 7-9, spon­
sored by the Eastman Kodak Stores, Inc., of 
Baltimore and Washington, D. C.

Programs were held at the Marriott Twin 
Bridges Motor Hotel. There was no charge 
for registration. The list of speakers in­
cluded James M. Godbold, National Geo­
graphic Society; Walden S. Fabry', Cr.Pho- 
tog., Nashville, Tenn.; H. James Christy, 
Hon.M.Photog., Eastman Kodak Co., Roch­
ester, N. Y .; Richard E. Busch, Taprell- 
Loomis, Inc., Cleveland; A. D. "Tony" 
Wichers, M.Photog., Topeka, Kan.; Adm. 
Robert S. Quackenbush (Ret.), Polaroid 
Corp., Cambridge, Mass.; Gen. George W. 
Goddard (Ret.), Hon.M.Photog., Itek 
Corp., Chevy Chase, Md.; Capt. Howard 
Crews, U. S. Naval Photo Center; and 
Frederick Quellmalz, Hon.M.Photog., PP 
of A Executive Manager, Milwaukee.

Among the subjects covered were "Press 
Coverage of the Space Shots” ; "The Mod­
ern Approach to Successful Studio Opera­
tion” ; "Halftone Reproductions"; "Role 
and Mission of the Naval Photo Center"; 
and portrait demonstrations.

Nearly 40 exhibitors from coast to coast 
■were represented in the Professional Trade 
Show. ▲

INDUSTRIAL from page 63

tically interfere with the creation of the il­
lusion that one is looking through a win­
dow. In either case, naturalness is improved 
by proper image-size to viewing-distance 
relationships.

In viewing a scene normally, we have no 
sensation of looking through a window. 
This is because peripheral vision (for most 
people) is more than 180° side to side, and 
almost 180° up and down. The camera, of 
course, is not so blessed. It normally cov­
ers an angular spread of 40° or so, for the 
normal lens for a given format. We can re­
strict ourselves to see only what the cam­
era sees by looking through a "window” or 
frame which permits similar angular cover­
age. This eliminates for us, in the actual 
view, the same distance reference points 
which are lacking in the print. Thus we 
wmuld obtain the same "real” view that the 
camera reproduces for us.

The obvious jump then, from reality to 
the print, is to arrange matters so that the 
print viewer looks at the scene that he 
would have viewed had he looked through 
such a restrictive "window” as just de­
scribed. Next month 1 11 discuss the method 
by which such a print, or "window,” can 
be made. A

Yes, we set out to increase the print capacity of PfC Color Print Processing Baskets. Having ac­complished this, we found that a ■‘phantom” color print processor had been created!
Through extensive tests, it was proved that the print capacities of our baskets could be doubled (without increasing their dimensions) with abso­lutely no sacrifice in print quality! Using these new High-Capacity Baskets, am processor is now capable of up to twice the production—resulting in the equivalent of a free, second "phantom" processor!
T he new HC Baskets ate available in 3'ft and 10 gal. 16 x 20 complete series. Other models are available in sizes to 30 x 40.
PIC Baskets ate furnished as standard original equipment hv leading manufacturns of color processors. Wherever you buy your processor (or if you build or already have yours) you will get up to twice the value for every dollar spent on the installation just bv specifying PIC Baskets!

For more d e t a l l i :

PHOTOGRAPHIC INSTRUMENTS CO.
1163 Walnut Ave., Des Plaines, Illinois

CAMILLE
A L B U M S

The strange case of the

P H A N T O M
color print processor

. . . t h e  p r o f e s s i o n a l ' s  c h o i c e !

Life’s golden memories are preserved forever 
in any one of the very many exquisite, 
exclusive CAMILLE albums available, ready 
to come vibrantly alive again and again . . . 
eternally youthful . . .  eternally 
enchanting. There is a dis­
tinctive CAMILLE album 
for every occasion, any 

; pocket or purse . . . 
made right, priced 
right to sell on sight.
Expertly made 
CAMILLE albums may 
be had in a wide % W ^
range of textures 
and styles in 
simulated leather 
or classic 
topgrain 
cowhide.

WRITE 
FOR
CATALOG |
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•  Processing Film  and Prints •  Proofing •  Retouching 
•  Panalure •  Gloss or M atte  Finish 

W a lle t Up to  16x20
Vou expose th e  n e g a tiv e s  —  W e fin ish  the  job!

D R S A V Q ' LAB

EKTACOLOR SERVICE FOR THE PROFESSIONAL 
BOX 325 .TELEPHONE 313 ■ BLUFFTON. INDIANA

falk

Brochure FREE on request.

Study and Relax in the scenic Ozarks

S C H O O L  O F  P H O T O G R A P H Y  
B R A N S O N  M IS S O U R I

Personalized
Instruction

In Small Classes
Short — intensive end to-the- 

point. Learn by actual doing un­
der direct supervision of recog­
nized authorities — teaching all 
branches of studio photography. 
Don't let lack of fine training 
keep YOU from enjoying more 
profit and success.

C la sse s  Jan. thru Oct.

I n  t h e  S e r v i c e  o f  t h e  P r o f e s s io n  S in c e  1 8 9 5  
ENLARGEMENTS —COPY WORK

from difficult originals, with guaranteed 
COMPOSITES — MINIATURES 

WATER COLORS 
PENCIL SKETCHES 

HEAVY OILS
FREEHAND OIL PAINTINGS

delivery

W r i t e  f o r  P r ic e  S c h e d u le

B l u m ’s  A r t s
1021 NORTH WELLS ST. CHICAGO 10. ILL.

16x20 Super Deluxe Oil Portraits still only $18.

Just send us your re­
touched negative, proof, 
and color description. 
Allow 4 weeks for deliv­
ery. All paintings are 
made on masonite and 
varnished for everlasting 
preservation.

Carlan Photo Service
574 Clinton Ave. 

Newark, New Jersey

A ll P r e p a i d  O r d e r s  a r e  s e n t  P o s t p a id .

NEW PRODUCTS from page 28

a volume control and shut-off valve; and triple-duty strainer- 
check-stops which trap foreign particles, to prevent interchange 
of hot and cold water and permit cleaning of strainers. For 
complete information and prices write Dept. P-7.

Sylvania Electric Products Inc., 730 Third Ave., New' York 
17, N. Y. — Sun Gun II movie light with halogen lamp pro­
vides the same light output as the original Sun Gun, in a 

more compact model. Its camera bracket is 
fixed permanently to the unit. Removable 
head is connected to the handle by an ad­
justable locking knob. Sun Gun II sells for 
less than $20. . . . Sylvania has also intro­
duced a dual-beam incandescent movie light 
that incorporates both spot and flood beams. 
Life of the 650w, 3400° K sealed beam lamp 
is eight hours. . . . Hershey Division, Simp­
son Electric Co., Elgin, 111. — Portable pow­
er supply for Pro-Lites provides 50 flashes 
without recharge, recycles in 25 seconds: 
$59.95 list; plus battery, $26.10. . . . 

ColorTran Industries, 630 S. Flower St., Burbank, Calif. —  
Quartz-King 650, high-intensity light uses 650w quartz-iodine 
lamp, produces 390 foot-candles of light at 10', with 8' diam­
eter of light in excess of 100 foot-candles in round pattern. It

Sylvania

COLOR & \  Ol from page 33

The other feature is the fact that the col­
ors are supposed to be of the same stability 
as the dyes in the prints. We have not ex­
posed a print to sunlight to see if the dyes 
are the same permanence as the colors but 
assume there is truth in the manufactur­
er’s claims.

In the past we have seen both black-and- 
white and color prints with retouching 
which did not have the same stability as 
the print, and they looked rather bad when 
colors deteriorated. 1 have not had the op­
portunity to try their negative retouching 
dyes, but I do not believe anyone makes a 
dye for retouching color negatives which 
will not sometimes shift the colors in the 
print, in addition to lightening it. I hope I 
am wrong as we would like to find such 
a product.

Roll Film Adapters
It is difficult within the price structure 

of the majority of studios and the spending 
habits of their customers to show much 
profit in color using cut film. There are 
not many cameras on the market which w ill 
use roll film, give a full 2tAx3*/4 frame, 
and have a revolving back plus availability 
of long lenses.

If you have seen any old Graflex cameras 
around for sale, they probably had a pretty 
low price tag on them. If they had revolving 
backs on them and you can get a roll film 
back for them you potentially have a fine 
portrait camera. Burgfilm, 1625 San Marco 
Blvd., Jacksonville, Fla., can put flash 
contacts in these cameras for strobe at open 
speed and install an F.ktalite field lens. 
Your mirror makes the exposure of about 
Vs second and the lenses on 31AX‘11A or 
4x5 are long enough for good portraits.

Plaubel has a reflex in the works which 
will allow exposure of full l y + x V / n  frame 
with interchangeable lenses and there are 
available sliding backs for view cameras.

Beyond this, suitable cameras for portraits 
are not too readily available w ith the excep­
tion of the 31/4 x4 1/4  Super D Graflex but 
the makers have discontinued making a roll 
film back for it. You would have to cut 
down a 1x5 and shim up the thickness and 
I can testify that it is not fun. 1 am doing 
it now. ▲

wmmmmmm g o o d  NEWS wmmmmmmm

Photographs of the folks at home are 
the most wanted Christmas gift by service­
men overseas, according to a poll taken 
by the USO.

PROFIT from page 30

that these years of relatively high unem­
ployment have also been years in which 
profits have failed to increase in total vol­
ume, although wages, salaries, the nation­
al income, and the volume of goods and 
services produced all have increased greatly. 
Businesses have been producing more for 
the American people, but their reward for 
producing has not increased.

Unemployment cannot be greatly reduced 
by giving more people government jobs or 
by more government purchases of goods. 
All government jobs and purchases are paid 
for by taxes on profits, and on the incomes 
of persons engaged in profit-making busi­
nesses. There is no other source of govern­
ment revenue.

What government spends is money taken 
from the incomes of people who otherwise 
would have spent or invested it themselves. 
It adds nothing to the nation's income.

More jobs, then, will have to come from 
private enterprise— which always has 
created vast numbers of new jobs whenever 
it was not denied the prospect of soundly 
profitable operation. A

N e x t :  W h e r e  D o e s  P r o f i t  C o m e  F r o m ?
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W A L L E T  P H O T O S
F O R  P A I N L E S S  P R O F I T S  

O N  E V E R Y  P O R T R A I T  J O B

We do the dirty work and you make the extra profit! Finest of 
new equipment guarantees high quality and faithful adher­
ence to the original. Satisfaction guaranteed.

Y o u r  S t u d io  N a m e  in  M a r g in  F R E E !
Every Kier wallet print becomes an effective ad for you. 50 
prints or more per negative: 3c each. 25-49 prints: 3'/jc each. 
Less than 25 prints per negative, or orders totaling less than 
500 prints: 4c each. Write for samples.

KIER PHOTO SERVICE Cleveland 14, Ohio

is claimed that hot spots, banding and filament patterns have 
been eliminated with special reflector design.

Hudson Photographic Industries, Inc., Irvington-on-Hudson, 
N. Y. — Telescreen system converts any motion picture or slide 
projector into a rear screen projector. The image is focused 

through a clear glass window onto a 
front-surfaced mirror, then to the plas­
tic screen which provides a natural 
image in a lighted room. Entire optical 
system is housed in a two-tone high- 
impact plastic case. Chromed rails per­
mit adjustment of height and provide 
a handle. Hudson Telescreen is avail­
able for $l(i.95. . . . Graflcx, Inc., 
Rochester, N. Y. ■— Compact film strip 

projector measures 7^4" long by 3" wide by 3|4" high, and 
weighs less than 4 / i  lbs. Projection lamp is 150w CAR prox­
imity lamp that provides illumination equal to 300w. There 
is no blower noise with the cooling system, and the unit can 
be packed away immediately after use. The Graflcx Compact 
is made in two models: the Remote, selling for less than $70, 
has detachable 15' rubber covered control cord with momentary 
contact switch, film is advanced by positive solenoid actuated 
frame advance; Manual model, selling for less than $50, pro­
vides manual advance knob with detents.

Beattic-Coleman, Inc., 1014 N. Olive St., Anaheim, Calif.
— Oscilloscope recording camera, K-5 Oscillotron has large 
hood to permit simultaneous viewing while recording. Single 
traces can be made at 1:0.9 or 13 traces recorded on a single 
frame at 1:0.7. Instrument is available with either a Polaroid 
roll film back or 4x5 back for Polaroid or regular cut film 
holders, has f/1.9 Oscillo-Raptar lens: $395 complete. Ac­
cessories include an electric shutter actuator and data record­
ing chamber.
CORRECTION: The Arca-Swiss Reflex camera, distributed by 
Professional Photographic Suppliers, described in the October 
issue is available only in 2j4*3j4 size. The Arca-Swiss view 
camera is made in sizes 2j4x3j4 through 8x10.

Literature
(Please mention the NATIONAL PROFESSIONAL PHOTOGRAPHER 

when ordering any literature listed in this section.)
Sample Engineering Co., 17 N. Jefferson St., Danville, 111.

— Time Interval Chart for time-lapse photography. . . . Na­
tional Camera, Box 174-ST, Englewood, Colo. — “Here's How 
Analyzer Tests Appear,” illustrates two shutter speed measuring 
systems. . . . Professional Photographers Color Corp., Beloit, 
Kan. — Eight-page service and price booklet. . . . Aristo Grid 
Lamp Products, 65 Harbor Rd., Port Washington, L. I., N. Y.
— Four-page technical catalog of Aristo light sources. . . .
Nuclear Products Co., 10173 E. Rush St., El Monte, Calif. — 
Folder describes 1" Staticmaster with replaceable cartridge. 
. . . Eastman Kodak Co., Rochester 4, N. Y. — “Negative 
Making with Kodak Black-and-White Sheet Films’’ (F-5), 68- 
page booklet (available from dealers) replaces “Negative Mak­
ing for Professional Photographers,” last revised in 1960. New 
32-page data section is included. . . . Smith-Victor Corp., 
Griffith, Ind. — Smith-Victor Catalog 63 describes lighting 
equipment, accessories and special products. . . . Higgins Ink 
Co., Inc., 271 Ninth St., Brooklyn 15, N. Y. — Two-page ink 
specification chart covers Higgins carbon inks for art and 
drafting uses. A

Hudson

r  GARRISON ^  
Distributorship Earns You

S p a r k l i n g  N a t u r a l  C o l o r
POST CARDS 
BROCHURES

L GREETING CARDS i
>7 CALENDARS

Your order placed 
with us is always handled 

W  as an opportunity to achieve 
' perfection. S p ec ia lis ts  a n a ly ze  ’  

every  phase o f yo ur order from  
transparency, cropping and typography to 

color separation and press. This assures 
you the finest natural color reproductions.

Send For
Distributor’s Sample Kit Today

GARRISON HOUSE, INC
^  40 WASHINGTON AVE. A

DUMONT, N. J.

AT MONKEY COLOR 
EVERYTHING IS

S Y S TE M  A  T /Z E D f
---^ youe printsJJj/) •— ARE IN THE

I I ' MAIL IN APPROX-
3 DAYS

-NOT 3  WEEKSJ '

ALBUM ASSEMBLY
d e p a r t m e n t

READ THIS UNSOLICITED
T E S T IM O N IA L ^

When your Pictorial Story arrives at 
Monkey Color it takes approximately 
3 days (not 3 weeks) and your order is 
on its wav to you. Monkey Color offers 
you, the Professional Photographer, a 
most complete package when you shoot 
your pictorial stories in Kodacolor. 
Available only to Franchise Holders. 
Send for information today.

. . a n d  u i s h  to  th an k  
yo u  fo r  y o u r  ver y  f in e  
a n d  p r o m p t  service.  
T h e  q u a l i t y  of these  
prin ts  r ece ived  are  as 
g o o d  as, or  he l le r ,  than,  
a n y  I have  h ad  d o n e  in 
the  pas t . ’’

R.S., Y o u n g s to w n .
O h io

M O N K E Y

C O L O R
Inc.

534 West 20th Street 
Hialeah, Florida

To: Monkey Color Inc. PP 10 534 W 20th Street 
Hialeah, Florida

Please vend me complete details and price list of < 
Monkey Color FRANCHISE.

Address 
City---
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P h o to g r a p h  b y  D a v id  A lc L a n e  
N e w  Y o r k  N e w s

C H R I S T M A S
comes but once a 
year--------

P H O T O G R A P H Y

comes every week to this 
lady thanks to
VOLUNTEER SERVICE PHOTOGRAPHERS

whose specially trained volunteers 

bring rehabilitation through photog­

raphy to ill and handicapped young­

sters and adults in over 40 hospitals, 

rehabilitation and youth centers.

KEEP UP THE GOOD WORK 

carried on by Photography's own 

Charity for 21 years.

YOUR TAX DEDUCTIBLE CHRIST­

MAS GIFT to VSP provides urgently 

needed photographic equipment and 

supplies all year through.

G IV E  T O D A Y  . . . G IV E  G E N ER O U SLY

VOLUNTEER SERVICE PHOTOGRAPHERS, Inc. 

I l l  W est 57th S lreet, New York I?, New York

Enclosed is check Q
money o rde r □  “

Address____________________________________

City______________ Zone_______ State_________

SCHOOL PACKAGE  
PROCESSING  IN  EKTACOLOR

F r o m  A l l  S i t e s  o f  F i l m  
A l l  S i t e  P r in t s  M a d e  

S p e c i a l  3 S iz e  P a c k a g e s  A v a i l a b l e  
W r i t e  f o r  P r i c e  L i s t

A & N  SCHOOL PHOTO SERVICE
4 6 4 7  C r e m e n  R d .  S . E .  W a s h i n g t o n  22, D .  C .

NEWS from page 24

RICHARD AVEDON EXHIBIT
Two photographic collages, presenting 

panoramic composites of Richard Avedon's 
photography, are on display at the Arts and 
Industries Building of the Smithsonian In­
stitution, Washington, D. C., through Dec. 
17. The exhibit, nearly 100 feet long, rep­
resents a cross-section of the New York 
photographer’s career.

The Photographic Gallery is open Sun­
days and weekdays 9:00 a.m. to 4:30 p.m.

U. OF NEW HAMPSHIRE EXHIBITS
The University of New Hampshire in 

Durham has listed the following photo­
graphic exhibits scheduled to be shown in 
the Exhibition Corridor of Hewitt Hall: 
Jan. 4-Feb. 1 — Photographs by Walter 
St. Clair; Feb. 4-March 1 — Student Pho­
tography of the Fall Semester; March 4-17 
— Theater for Today — photographs of the 
Nikolais Troupe; May 3-June 7 — Student 
Photography of the Spring Semester.

Hours of the Hewitt Hall exhibits are 
8:00 a.m.-4:30 p.m., Monday through Fri­
day. George R. Thomas is Head, Depart­
ment of the Arts, Christopher Cook is Co­
ordinator of Exhibits. ▲

MEMBERSHIP from page 14

Ehlc. D. J.. Presbyterian-St. Luke's Hosp., 1753 
W. Congress Pkwy.. Chicago (1) F. Monarchy 

Faivre, William D.. Vogue Wright Studios, 469 
E. Ohio St., Chicago (A)

Hansen. William D.. Hansen Photography. P.O.
Box 1131, Decatur (A C)

Hines, Karl H.. Karl Hines Photography. 8846 
S. Union. Chicago (A)

Lapc. Keith R.. 2’0t Walnut. Mattoon (A) 
LaPietra. Anthony V., A. V. LaPictra Productions.

1105 Monroe St.. Evanston (1)
Luoma. Ralph R., Illinois Institute of Technology, 

Technology Center. Chicago (I)
Newton, Herta, Herta Newton Studio, 1953 W.

183rd St., Homewood (A-P) 5. Leuellyn 
Nickelson. Gilbert. Gil Nickclson & Associates, 

8000 S. Phillips, Chicago (A-C)
Smith. Bobby R., Meg s Photography. 1312 Mag­

nolia Lane. Rantoul (A-P> D. L. Barber 
Weber, Joseph A.. Joseph A. Weber, Photogra­

pher. 82^9 Niles Center Rd., Skokie (A) 
Indiana— 0 (28)

• U". F. Bertram l • !.. R. Clippinger P 
•Kenneth W". Martin C

Iowa— 2 (28)
• Harold L. Johnson P •Thomas Negro 1 
•R. K. SunJerbruck C

Gaines, Donald F., Collins Radio Co., Cedar 
Rapids (I)

Kraemer. Richard J., Sr.. Ames Lab., U.S. A.E.C..
Iowa State Univ., Ames (1) Thomas R. Kelly 

Konsos— 0 (1 3)
• Bill Barton •LaVerne Friesen P 
•Don Richards 1

Kentucky— 0 (1 1)
•face Coleman P •Richard N. Duncan C 
•James N. Keen l 

Louisiana— 2 (18)
•David Hunt P •Simon Lee l
• Frank Lotz Miller C

Nunn. Edward L.. Nunn's Photographic Service, 
Quitman (A-P)

Spears, Velta I... 105 W. Wilhelmina. Bossier 
City (A-P) H. VC tie man

PROM O TE
PO RTRAITURE a ® s

w ith . . . 1

Maine— 0 (9 )
•James E. Clark P • Leroy A. Woodman C 

Maryland— 3 (1 8)
• N. Boyd Mettee C • Harry J. Patton P
• Vernon Taylor I

Davis, Albert W., Famous Family Portraits, 611 
Eastern Ave., Baltimore (A-P)

Hobbs. R. Delaine, Jr.. Delaine Hobbs Studio, 
3 S. Main St., Mount Airy (A)

Muller, Earnest C., 11603 Dewey Rd., Wheaton (I) 
Massachusetts— 1 (3 5)

• Benjamin J. Cantor C »Lee A. Ellis I
• Charlotte Goldman P

Galluccio, Charles C., Charles Galluccio, Photog­
rapher, 134 Garden St., Cambridge (A) 

Michigan— 2 (46)
• Ralph H. Bransby P • James B. Cooper, Jr. I 
•Benin Johnson C

Jackson, Donald G., 535 French, Adrian (A) 
Wulbrecht, Donald J., 6840 Ambcrly, Kalama­

zoo (A)
Minnesota— 1 (1 2)

•Richard D. Anderson 1 *S. F. Ellertson C
•Donald Rickers P

Anderson, Raymond F., Gailray Photos, 501 3rd 
St., International Falls (A-P)

Mississippi— O (7 )
• Gilbert B. Ford C •Emy Lou Pettit P 

Missouri——4 (34)
•Joe S. Broun P • Norman V. Owens l
• Alvin Af. Sievers C

Green, Joseph E., Joe Green, Photographer. 1753 
Ncmnich Ave., St. Louis (A-C) Joe S. Broun 

Hammond, Don D., Westrich Studio, 3826 Gravi- 
os, St. Louis (A) Joe S. Brown 

Hanline, John V., Associated Photographers, 
Inc., 3710 Main, Kansas City (S)

Tomsich, Otto R., International Fine Arts. 6646 
Sutherland Ave., St. Louis (S) Harold Johnson 

Montana-----0 (2 )
•Robert Catlin C •Herman W . Nebel P 

Nebraska— 1 (1 7)
•W . A. Coons I •Alvin Duis P 

Shaw, Edmund D., Shaw Photo Co., Bassett (A) 
Mary Baker 

Nevada— 0 (1 )
• Parrel L. Ross P

New Hampshire-----0 (4 )
•Eric Af. Sanford C •Francis J. Sullivan P 

New Jersey— 3 (33)
•James E. Carrar l • Harold G. Morse C 
•Peter Nicastro P

Dehel, Frank J., Radio Corp. of America, Mail 
Stop 105-171, Moorestown (I)

Kleindicnst, Kendall S.. Radio Corp. of America, 
Mail Stop 105-171, Moorestown (I)

LaMarca, John III, LaMarca Studio, 3509 Park 
Ave., Union City (A)

New Mexico— 2 (1 2)
• Richard Hodges I •Albert Ravanelli P
• Clarence Redman C

Marmon, Lee H., Pueblo Photo Service, La­
guna (A-C)

Moore, Joe A., 1200 E. Bland St., Roswell (A) 
New York— 7 (85)

• Harold L. Bovee P •Samuel Frumkin DAL
• Charles L. Geiger l •Ferdinand Kasprzak DAL
• Leonard Rosenberg C 

Coleman, Daniel J.. Kenoza Lake (I)
Cornell, John H.. Jr., 14 Mineola Ave., Roslyn 

Heights (A) Donald A. Smith 
Gusakov, George, West Seneca Photo Service, 56 

Tindle Ave., Buffalo (I)
Lasher, Sidney, 736 Locksley Rd., Yorktown 

Heights (A)
Mena, Lawrence P., Benko Bros., Inc., 225 E. 

21st, New York (A)
Ravizee, Arthur L., Eagle Photo Service, 345 W.

19th St., New York (A-P)
Santuci, Richard C., Sanruci Studio, 4 W. 90th 

St., New York (A)
North Carolina— 0 (9 )

•Burnie W. Batchelor P *Ed T . Simons l
• Lewis P. Watson C 

North Dakota— 0 (4 )
•James D. Erickson C •Lee Mohr P 

Ohio— 2 (52)
•R. G. Kimble 1 •Howard L. Neumarker C
•John E. Smucker P • Walter J. Troup DAL 

Rebman, Sheldon, Ohio University, Athens (A)
C. H. White

Smith, Paul M., Paul M. Smith, Photography,
P.O. Box 306, Beach City (A-P)

Oklahoma— 0 (1 1)
• Ernie E. Curtis P »Ray Jacoby C
• Bob McCormack 1 

Oregon— O (1 3)
• Ramond D. Conkling C • Frank E. Fisher P 
•A . N . Thorndike l

Pennsylvania— 2 (49)
• Bernard E. Fella P •Robert Af. Opfer C
• John C. Stewart I

I.uisi, Daniel A., Luisi Studio, 183 E. Pike St., 
Canonsburg (A)

McGowan, L. W ., 221 S. Allison St., Green- 
castle (A)

Rhode Island— 0 (3 )
•George Champagne P •Merrill H. Smith l

South Carolina-----1 (9 )
•Kenneth W. Alt fat her P • Henry G. Elrod C 

Graham. Robert E., Jr., Graham Photography, 
210 Oak St., Seneca (I)

South Dokoto— O (7 )
• Orrion R. Barger C • Roland Dinger P 

Tennessee— 1 (21 )
• Jimmie Jamieson C •]. Phil Tarver I
• William C. Webb P
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M E D L A R ' S
7 5 t h
A N N I V E R S A R Y

Professional photographers from several 
states attended an open house reception 
and dinner given by PP of A President 
and Mrs. Winton Medlar in October, in 
observance of Medlar Studio’s 75th Anni­
versary. Some 100 photographers from 
Iowa, Minnesota and South Dakota gath­
ered in Spencer, Iowa, for the celebration. 
Flowers and messages came from as far 
away as Great Britain.

A five-column ad congratulating "Winton 
and Virginia, because the Medlar Studio 
has given 75 years of service to the Spencer 
Community,” appeared in the Spencer D aily  
Reporter.  The ad was sponsored by 45 pho­
tographers from Iowa, Minnesota and South 
Dakota. The list of sponsors in the ad 
was headed by local competitors, Mr. and 
Mrs. Marvin Burk.

Cooper, Howard G., Shumate Commercial Photo 
Service, 220 12th Avc. N., Nashville (A-C) 

Texas— 16 (6 0)
• John W. Gay P •Ron Sand dal I
• Jack Stiles C

Barnes, Julian P., Julian Barnes, Photog., 202 
Riggs Circle, Marshall (A P I Odell Pootcy 

Bcauhien, Robert J., Baylor Univ. Col. of Med­
icine, Texas Med. O r., Houston (I ) Vivian Lear 

Cox, Claude C., Great Southwest Corp., Box 191, 
Arlington (I)

Ernest, W. R., 2834 Gladstone Dr., Dallas (A) 
Ken Carson

Geralds, H. B., 6713 Snider Plaza, Dallas (I) 
Ken Carson

Hodges, A. R., Hodges Studio, 4333 Lovers Lane, 
Dallas (A-P) Ken Canon 

Komegay, Robert W.. Kornegay Studio, 1.321 N.
Carroll Avc.. Dallas (A-C) John Messina 

Luttrell, Fay E., 2202 N.E. 28th St., Fr. Worth 
(A-P) Gordon Smith

Miller, Dale R., Socony Mobil Oil Co., Field 
Research Lab., P.O. Box 900. Dallas (I) 

Nesman, Lewis, 3108 York St., Wichita Falls 
(A-P) Ken Carson

Rodgers, George L., Photography by Rodgers. 612 
N. Sylvania Ave., Ft. Worth (A-P) G. Smith 

Scarborough, E. T., Stuart Photographic Co., 508 
Main Sr., Ft. Worth (A-P) IF. D. Smith 

Stewart, Stanley J., Box 368, Three Rivers (A) 
Stone, M. E., Stone’s Studio, 7223 Grapevine 

Hwy,, Ft. Worth (A-P) G. Smith 
Stone. Mrs. M. F.., Stone’s Studio, 7223 Grape­

vine Hwy., Ft. Worth (A-P) Gordon Smith 
Vinson. J. D., Vince Studio. 5805 Fulton. Hous­

ton (A-P)
Utah— O (8 )

• William Beal C •John D. Eccles P 
Vermont— O (14)

•William C. Bartlett P •Clifford 1.. Patch C 
Virginia— 2 (1 7)

• Curtis L. Bou man I • Robert A. Dementi C
• Margo Kent P

Hyppa, Carl J., Green-Wood Studios, 618 Ma- 
rumsco Pla2a, Woodbridge (A) Greenberg 

Smith, Harold A., H. A. Smith, Photog., 4611 
Lee Hwy., Arlington (A-C) Jon Francis 

Washington— 3 (26)
• Bruce C. Akins C • Alma V . Gray P
• John W. Keith I

Alden, Cyril E., The Boeing Co., P.O. Box 3985, 
Seattle (I) R. R. Hutchison 

Eisenman, Dan L.. Box 621, Ellensburg (I) 
Jackson, W. R., W. R. Jackson Stud, of Photog.’ 

412 1st Ave., Mount Vernon (A-P) R. Broun 
West Virginia— O (2 )

• Joseph W. Barta, Jr. C •Frank F. Mauritz P
• J. D. Stewart I 

Wisconsin— 2 (29)
•B. Artin Haig P •Arthur F.. Pohlman C
• Robert A. Wellman I

(Turn to page 77)

Professional photographers from three states Above, left: Photographers, wives from South
came to Spencer, Iowa, to help the Medlars Dakota. Above, right: Photographers, wives
celebrate the Studio's 75th Anniversary. from Minnesota. Below: Iowa representation.

s l a l i c m a s t e r

D U S T
Eliminate surface static electricity... 
remove dust and dirt • Clean negatives, 
transparencies, etc. • See a demonstra­
tion and buy Staticmaster at your local 
dealer. Write for (older, 10173 E. Rush 
Street, El Monte, California.

THE POLONIUM STRIP 
OOES THE TRICK 

3" model (shown). 9.95 
1" model ............4.95

M  U  C  L  E  A  RPRODUCTS COMPANY

CCLCC PR IN T S
& DUPLICATE TRANSPARENCIES
PROFESSIONAL DISCOUNTS

b e b e l l  & b e b e l l
C O L O R  L A B O R A T O R I E S ,  I N C .
108 West 24th  Street • N ew  York 11
PHONE: WAtkins 4-8573 (Area code 212)
CABLES: LABSBEBELL, X E W  Y O R K
WRITE, WIRE, PHONE FOR PRICE L IS T -12

B E  L I K E

O T H E R  S M A R T
P H O T O G R A P H E R S

Rely on our 22 years of profes­
sional p o rtra it  fin ish in g  to 
handle your production details 
while you concentrate on cam­
era work and m anagem ent. 
Our service will cut 
your overhead, in­
crease your volume \w?
and assure greater 
profits.

W r i te  today

for  com ple te  price schedule.

U )o £ E a c e  £ u £ > o \ a i c l i x ^ l .  i n c .
I S AN A N G E L O , TEXAS

ON TO  D A LLA S  ’63

Uni-Log M odel 500 
CP&000

$745 00 F.O.B. 
Sensitivity 

00085 M icrolum ens

MINUTES MEAN MONEY 
'GO MODERN WITH A M 0RN ICK "

the color analyzer with dependable, 
unmatched features:

INSTANT WARM-UP — Mornick exclusive. 
100% REPEATABILITY.
SENSITIVITY — Will read the light from a 
glowing cigarette at 20 feet.
FLEXIBILITY — Unlimited color balance set­
tings. ( Over 3000 possible settings.)

Uni-Log M odel 40-A 
CPIOOO 

$395.00 F O B 
Sensitivity 

.01 M icrolum ens

★  DUF. TO EXCLUSIVE MORNICK CIRCUIT DESIGN THE PARTS OF THE UNI LOG 
ARE ONLY OPERATING DURING ACTUAL READINGS.

*  4 BUILT-IN APERTURES — 1/16" to 1/4" on one control.

O t h e r  M o d e l s  
A v a i l a b l e O R I M IC K

INSTRUMENT CO M PAN Y

4115 W ES LO W  STREET 
H O U S TO N  17, TEX AS 
Mission 9-6781
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W I N  O N A

S C H O O L  O F  P R O F E S S I O N A L  P H O T O G R A P H Y

1 9 6 3  C o m p l e t e  S c h e d u l e  o f  I n s t r u c t i o n
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MEMBERSHIP from page 75

Erickson, Clifford R., 510 S. I.akc Shore Dr., 
Lake Geneva (A) G. Bakker 

Samolinski, Gerald M., 2032 S. l 7th St., Milwau­
kee (A) Gerhard Bakker 

W yo m ing — 0 (0 )
• Ray M. Liltler C •Lloyd M. Peterson P 

Canada— 8 (5 5 )
A lberta— 0 (1 4 )

•John Tenove P *G. ]. Wells C 
British Colum bia— 2 (6 )

• Don Clowes P •Roily Ford C
Birlev, David H., Birley Photography, 1207 Lons­

dale Ave., North Vancouver (A-P) Roily Ford 
Malick, Joseph A., Malick Studios, 662A N. 3 

Rd., Richmond (A-P) Jack Hortsez
M anitoba— 1 (4 )

• Arthur C. Best P
Perrin, Louis Z., Perrin's Photography, Fort 

Churchill (A-P)
N ew  Brunswick— 0 (0 )

• Raleigh Clare DAL
Nova Scotia— 0 (2 )

• Ronald Smith DAL 
O ntario— 5 (2 1 )

• Douglas Paisley P •Charles D. Phelan 1
• G. G. Rice C

Chinn, Cecil A., Chinn's Photo Centre, 16 Queen 
St. W., Brampton (A-P) A. Trotter 

Jensen, Ken, Ken Jensen Studios, 644 Dundas 
St., London (A-P)

Parkes, Phillip A., Parke Photo Studio, 134 Mer­
ritt Pkwy., Port Colhorne (A-P)

Pellerin, Gustave, 336 Montreal Rd., Eastview 
(A-P) Charles Clinard

Robson. Edison C.. Robson Prom. & Adv. Agency.
481 Oak Park Dr., London (S) Af. A. Flies 

Foreign
Curtis, Clark R., P.O. Box 263, Tangier. Moroc­

co, North Africa A

LAWYER S NOOK from page 58

a plan requires that the photographer "live" 
with tax advisors and struggle with them 
through tax complexities. This in itself is 
a cost that cannot be justified in the ab­
sence of a substantial prospect of gain.

* * *
It is probably clear from the above that 

the use of H.R. 10 will be the exception 
and not the rule among professional pho­
tographers. To those who do conclude that 
the Act holds some promise, we again em­
phasize that they should consult competent 
tax advisors. They should be reasonably 
certain, on the basis of such advice, that 
in their particular case the Act will lead to 
over-all probable benefits (and not just 
an ephemeral saving that evaporates when 
all factors are considered). They should 
then be prepared to establish and live with 
the relatively restricted and elaborate ar­
rangements required to follow a retirement 
income plan, to have their yearly tax re­
turns prepared in a manner taking advan­
tage of the deductions made possible, and 
to make their withdrawals under the plan 
and pay their taxes at a later date as re­
quired. These are not impossible condi­
tions. But they do require real pause before 
undertaking such a program. A

A R B  M A C
Photographic
Laboratories

Professional Services:
Developing and Proofing 
Retouching
Enlarging and Wallet Prints 
Coloring and Brush Oils 
Copies and Quantity Prints

W r i t e  u s  a b o u t  o u r  

G u a r a n t e e d  Q u a l i t y  

a n d  S e r v i c e

1201 M a n ch e ste r  Ave., M iddletow n, 0 .
72nd Exposition of 

Professional Photography  
July 21-26, 1963, Dallas, Texas

something here you need?
P R O F I T S —wm
w ith  Q U I C K I E  P R IN T E R

Increase your orders, and pro fits , making I% "x  
2'/2" through 3i/2,'x5" size prin ts using ro ll 
paper. Fast uniform  prin ts — a ll on one s trip  
— no assorting. The p ro fita b le  answer to  your 
small p ic ture  business. Terms arranged, write .

J O H N S O N  S P E C IA L T IE S
GROVE CITY 2, PA.

DUST FREE FILM DRYERS
Dry w ith rec ircu la ted  dehydra ted 
a ir, w ith l i t t le  heat. Large size fo r 
8x10, 5x7, 4x5 and 120, 620 ro ll f ilm , 
$290.00. Small size fo r cu t f ilm , 
$190.00. Special sizes made.

H. N. KAUFMAN CO.
13215 Roselawn Ave.
D e tro it 38, M ich igan

• EwyHxnt w  8 i  10
• B— 2V4^x3V4', 4— 4'i
• 4 — 3 ! 4 ' x 5 ' ; ? - 5 ' i ?
• fjcawmal effiaent unices

• COlDt m Mack end while

ElKAY Plwfo PRODUCTS

WILLIAMS FILM HOLDER REPAIR
4 x 5  holders— $ 1.5 0; 5 x 7  holders— $ 1.7 5; 
l x  10 holders —  $ 2 ,2 5 ; Grafm atlcs —  $3.00 
Slides— 4 x 5 -5 x 7 — 75c ea.; 8 x1 0 — $2.25 eo. 

REpublic 3 -67 03
5910 S o u th a eit Houston 33, Texas

MEUERS 46MM SCHOOL CAMERA
Rental Only $10.00 Per Month 
Designed Exclusively For School Work 

WRITE FOR FULL DETAILS 
Also Available A Complete 
School Package Program

LOWEST PRICES 
Mellers School Photo Lab

M t o So. m  Tol. TU 1-5572 
1925-31 S Gl.n.io". 

S»r .»} ti .M,  Mo

BORDERLESSHE
SECRET EASEL

Tht tocrof liti in four Off* Cantor rubbar prgt Ihot hold popar. PLUS — In-

Combmotia 

5 X 7*8X10*11X14

$5 9 5

tfrucfiont ore fivtn how to u*e the four Clarke Rubber ’Pegt and moke any tpectol or larger tite eoteU tuch at 14x17 or 16i20 for lest than ONE DOLLAR OR DIR NOW — from your deoler or tend check to ut direct — - money bock guar ontee. Write tor brochure ond tee how to ho»e the BEST FOR LESS.

C L A R K E  C O M P A N Y  BOX 2123 ROANOKE, VA

NEW I WEDDING ALBUMS
AN D  FOR ALL O CCASIO N S

PHOTO MOUNTS
Send $2.00 fo r Large Variety 
A s s o rtm e n t o f F o ld e rs  and 
Easels. For Price Lists W rite  to

JOSEPH R O B IN  —  Dept. P 
245 7th Ave. New York I. N. Y. W A . 9 5044

NOW
. . . YOU can 
produce D ire c t  
Color P o rtra its  
at low cost, either 
vertical or hori­
zontal, with your 
p re s e n t  studio 
equipment and a

STERN STUDIO  
CAMERA ROLL FILM BACK

only $ 4 5 . 0 0  less Graphic Holder
Sold by all established Professional Photo 
Equipment Dealers, Coast to Coast 

Circular from

S T E R N  &  C O .
1122 Grand Ave. Kansas City 6, Mo.

O C T O  PRODUCTS, INC.
48 MILES AVE., F AIRPORT, N .Y ., U .S .A .
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COLORIST from page 64

it will look exactly like the others, but 
here is where she goes to work.

First, she will put in the background, 
carefully painting the background color over  
the protruding bust line to the extent nec­
essary, into the waist line to make it ap­
pear smaller and finally in that portion of 
the d e r r i J r e  that sticks out too far.

Next she will paint in the face, and here 
she will cause those too-plump cheeks (or 
jaws, as the case may be) to appear  more 
slender by the judicious application of 
Mars brown in the shadow areas. Sometimes 
a very small amount of burnt umber may be 
applied to the farthest-back edges of the 
shadow to further carry out the illusion of 
receding mass, but this has to be done very, 
very carefully, and if the colorist is not 
absolutely sure of herself in this area, she 
had best not try it at all, leaving the Mars 
brown to do the job.

Now for the figure. If the gown is a 
chalk white — which we fervently hope it

PORTRAIT FINISHING
Developing, 70mm developing and fin­
ishing, retouching, proofing, enlarging, 
coloring,  h e a v y  oil coloring,  w al le t  
prints, quantity prints, copies.

W r ite  for p rice  liit.

OSBORNE LABORATORIES
505 ELM ST. CINCINNATI, OHIO

isn’t — she will use a grayed-blue shadow 
next to the background, shaping the fig­
ure so that it appears actually round and 
receding. However, if the gown is one of 
the warmer materials, such as ivory satin, the 
built-in shadow next to the background will 
have to be of some warmer color, such as 
Marshall's khaki, with a very small amount 
of burnt umber in the deepest shadows.

The shadow areas in material of an ice- 
blue color, as many wedding gowns are, 
should be painted in with a grayed-blue 
color similar to that used with chalk white 
gowns, although in the case of ice blue 
satin the shadow color may be more blue 
than gray.

Model your figure to the shape you want, 
then carefullly blend the background and 
figure colors with a dry brush in order to 
avoid that "pasted-on" appearance. Care 
must be taken in this modeling to create the 
illusion of gradually receding curved lines 
— areas that appear to move backward as 
the color deepens into the shadow. This 
method of application gives the appear­
ance of roundness to the subject, whether 
face or figure, and that is what you are after.

Then, when your bride comes in to see 
her painted portrait, she will be most 
pleasantly surprised to see how much slim­
mer she looks in the one you hand-colored 
than she does in the black-and-white (or 
toned) ones.

So your reputation as a photographer — 
if you were  the photographer — will be 
greatly improved, and if you did only the 
coloring your reputation as a colorist will 
be enhanced in the eyes of your photogra­
pher-employer. And that’s what you want, 
isn't it? ▲

classified
ads

Situations or help wanted, 10c per word, mini­
mum $2.00. All others 20c per word, minimum 
$3.00._ Box number, 50c service charge to cover 
handling plus 5 words. Cash with order, ( ’losing 
dale, first of the month preceding publication.

HELP WANTED
Experienced industrial, commercial photographer 
and printer; color and black-and-white: quality 
work; upstate New York. Reply Box 1102, The 
National Professional Photographer.
Head retoucher for volume portrait plant. Fact, 
Inc., 8011 Washington, St. Louis 1, Mo.
Photo mount salesman experienced in selling to 
studios. Excellent territory available. Quality line 
universally accepted. Commissions. Send resume 
and other lines carried to Box 1012, The Na­
tional Professional Photographer.
Commercial photographer for top position with 
leading studio. Career position for experienced, 
expert photographic craftsman. Prefer man in 
thirties with background in black-and-white, color 
and slide production who has the ability to han­
dle top business management and produce top 
photographs. Send recent photograph and full 
details in first application, llarpcr I.eiper Stu­
dios, 2800 W. Dallas, Houston 10, Texas.
PH O K ) PAPER REPRESEN Tm V E; must be 
acquainted and known by larger studios. High- 
quality well-known and universally accepted line, 
priced considerably lower than competition. Com­
missions. Send resume and other lines carried to: 
Sales Manager, IT MINOS PHOTO CORP., 
1900 Monterey Ave., Bronx, N. Y.
Experienced printer and darkroom technician 
for quality studio iu upper Midwest; portraits, 
commercial, weddings; must be able to PRO­
DUCE quality work. Camera experience desir­
able, but not necessary; state qualifications, ref­
erences. experience, pay expected; send reeent 
photograph of self. Reply Box 1206, The Nation­
al Professional Photographer.
All around technician: industrial and commer­
cial; color and black-and-white; upstate New 
York; option to “ Buy In.” Reply Box 1208. The 
National Professional Photographer.
Wanted: traveling solicitor man or woman,
experienced booking home sittings for top qual- 
ity portraits. Must provide own car. Compen­
sation. commission with equitable drawing ac­
count to cover expenses. Cover ten states, fol­
lowed by one of the nation’s best home portrait 
photographers. Exclusively direct color. Oppor­
tunity for experienced solicitor to earn $12,000- 
$15,000 gross income annually. Send recent pho­
tograph and full details for job opening January 
2. Gittillgs, 3387 D’Amico St.. Houston. Texas.

SITUATIONS WANTED
Experienced portrait photographer, with man­
agerial background wishes to relocate. Interested 
only in studio doing quality work desiring a per­
manent portrait photographer. Reply Box 1205. 
I he National Professional Photographer.

Well qualified graduates of Brooks Institute, 
fully trained in all phases of professional pho­
tography (still and motion), are available if con­
tacts arc made well in advance of graduation. 
Your employment inquiry will receive prompt 
attention. One or more of our selected students 
will correspond with you regarding your position. 
Elie demand for Brooks graduates is always 
greater than the supply. The earlier your re­
quest is received the sooner the placement can 
be made. Brooks Institute of Photography, 2190 
Alston Road, Santa Barbara, Calif.
Photographer; commercial, creative illustration, 
desires position in quality studio; age 36; 15 years 
experience in graphic arts field; black-and-white 
and color; specializing in silverware and jewelry, 
but have done variety of subjects; can handle lay­
out to minor retouching; airbrushing; also line 
negatives, stripping; opaqueing; versatile; refer­
ences; prefer New England or New York State. 
Reply Box 1203, The Nat’l Professional Photog.
Photographer with management and teaching ex­
perience available after Jan. 1. Excellent repu­
tation as all around portrait photographer, black- 
and-white and color, and negative correction 
specialist; 20 years association with leading stu- 
clios, in operating own business, and as photog­
raphy instructor; will relocate with progressive, 
congenial organization for salary commensurate 
with ability on contract basis. Reply Box 1207, 
The National Professional Photographer.
Portrait photographer; studio, home portraits; 
seeks opportunity D. C. area or with retiring 
photographer, excellent references: family man. 
Reply Box 1209, The National Professional Pho­
tographer.

STUDIOS FOR SALE
Commercial, Portrait studio, store, black-and- 
white finishing, established 35 years, house and 
property, all year round business grossing $50,000; 
husband-wife operation; major franchises, south­
western New England; $7,500 plus property and 
inventory. Reply Box 807, The National Profes­
sional Photographer.
Studio for sale in Florida's Capital — Tallahas­
see. In business 32 years with enviable reputation; 
four blocks from University campus; excellent 
opportunity for man-and-wife team. Reply Box 
1204, The National Professional Photographer.
Established Los Angeles studio; fully equipped; 
$12,500; also great potential with three-unit 
apartment building on property; ran convert 
into large processing lab and living quarters; 
property for sale or lease. Reply Box 1202, The 
National Professional Photographer.
Top portrait studio in Ohio; equipped with the 
most modern equipment of today; oldest estab­
lished studio; four large schools contracted for 
this year (we have held the same contracts for 
ten years); wonderful opportunity for anyone 
to step into a booming business. Priced for quirk 
sale. Reply Box 1201, The National Profession­
al Photographer.
Golden opportunity; chance to buy modern por­
trait studio in Burlington. Wis.: fully equipped; 
average orders. $35 not including wedding: no 
club plans: in business for 19 years; owner leav­
ing state Write \ndrewv Studio, 650 Pine, Bur­
lington. Wisconsin.

Modem 1500 sq. ft. portrait and commercial stu­
dio; centrally located in San Diego; illness lias 
forced owner to retire; just take over lease of 
$100 per month (reduced from $250); studio fix­
tures are included. Call AT 3-6204 or write to 
4047 El Cajon Blvd.. San Diego 5, Calif. 
Portrait studio; San Francisco peninsula; grossing 
$20,000; will sell reasonable or lease with option; 
retiring; available Jan. 1. Box 611, Los Altos, 
Calif.______________________________
Portrait studio; established over 25 years; best 
reputation for quality, doing clean business at 
good prices, both black-and-white and color; 
excellent equipment; best location in Southwest­
ern city of 250,000; near university with 15,000 
students; average annual gross $30,000 easily in­
creased; price $20,000. Reply Box 1210, The Na­
tional Professional Photographer. 
Portrait-commercial in steel capital; active com­
mercial accounts; good walk-in. Lou Malkin, 273 
V  Craig St.. Pittsburgh 15, Penna.
Portrait and commercial studio in small college 
town with large three-county drawing area; 
modern fixtures and equipment; low rent: no 
down payment on approved credit. Don Hoff- 
ner, Box 201, Silver City, N. M. 
Portrait-commercial studio in fastest growing 
business and industrial area in southern Cali­
fornia; recently remodeled: established reputa­
tion our pride; priced to sell. Wilton Photogra­
phy, 109 S. Clementine, Anaheim, Calif.
Finest portrait and commercial studio and cam­
era supply shop in southern Kansas; established 
16 years; owner retiring. Reply Box 1200, 'I he 
National Professional Photographer. 
Portrait-commercial studio; long established: well 
equipped; downtown location; low overhead; 
south central Kansas: sacrifice for personal rea­
sons. Reply Box 1104, The National Profession­
al Photographer.

STUDIOS WANTED
Want good volume studio with good equipment, 
no junk. Reply Box 1015, The National Pro­
fessional Photographer.

RETOUCHING"AND COLORING 
Retouching—prompt, reasonable, reliable service. 
Special on school negatives. Satisfaction essential.
J. R. Langston, 404 W'esley Ave., Oak Park. 111.
Oil coloring for professional photographers; de­
pendable and prompt: color one 8x10 free sam­
ple. Jeane Salmons, 608 Thompson St.. Charles­
ton 1, West V i r g i n i a . ____________
Oil coloring and retouching, etching and correc­
tions. Light, semi-heavy and brush oils. Quality 
work at a price you can afford. Stella Williams, 
M.P.O. Box 408, Springfield. Mo.
Retouching for the discriminating photographer; 
excellent workmanship and promptness in de­
livery; sample negative invited. Mac Peiman, 
P.O. Box 6274. Surfside 54, Fla.
Negative retouching; enclose $1 and negative for 
sample; fast service; prices on request. Wm. Bau­
mann, 1509 W. Lafayette. Jacksonville. F la._
CUSTOM Rl l < )l THING, RESTOR VI U >.w
oil coloiing and printing for professionals only. 
Planet I-aboratories. Inc., 89 Sigourney St.. 
Dept. R.. Hartford 5, Conn. _________

(Turn to page SO)
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something here you need?
FILM HOLDERS REPAIRED

Q U A LITY  W O R K  —  G U A R A N TEED  —  LO W  PRICES

4x5 holders $1.50 NEW SLIDES
5x7 holders 1.75 4x5, 5x7, .85 ea,
8x10 holders 2.25 8x10 $2.55 ea.

F o rm e rly  o f Houston , Texas

NATIO NAL FILM HOLDER CO.
2525 Frazier St. Ft. Worth 10, Texas

THAYER & CHANDLER/. , /..................................

hr tin pcfflalcT trflfl
-SEND fOI u m o c  

Number 52

331 S. PE O R IA  ST., C H IC A G O  7, ILL.

G E O . L. K O H N E , IN C .

EKTACOLOR
PRINTS

8xio
IN  Q U A N .

O F  I O O

T O P  Q U A L IT Y  AT 
R ID IC U L O U S  P R IC E S

DEETJEN COLOR
ST. JOSEPH, MICHIGAN
DETA ILS O N  REQUEST

INDUSTRIAL - COMMERCIAL 
PORTRAIT-PHOTO SUPPLIES 

PAKO PRODUCTS
Manufacturers

P H O T O G R A P H IC  M O U N T IN G S
602 Summit St. Phone CH 4-5805

JO EL S BORDERLESS EASELS
A TRULY BORDERLESS EASEL • NO  W HITE DOTS

TO TRIM OFF • FAST •  ACCURATE 
3'/2x5— 3.00 8x10—5.00

5x7—4.00 11x14—4.00 
A ll Four Sizes— 15.00 

Send Check, Money O rder 
JO EL'S  EQ U IP M EN T CO. 
158 West Lakewood Blvd. 
HO LLAND . M IC H IG A N

Toledo, Ohio

BE W IS E -B U Y  
THE GALLON SIZE

EDWAL HYPO ELIMINATOR CONCENTRATE
It gives 16-gallons working solu­
tion compared with other com­
petitive products which give only 
10-gal. So when you buy the 1- 
gal. size Edwal Hypo Eliminator
THE LAST SIX GALLONS ARE FREE.
Get a gallon of concentrate today.

EDW AL S C IE N T IF IC  P R O D U C T S  CO RP .  
Ch icago  28, Illin o is

E L K A Y  Pltofo P R O D U C T S

ELKAY
Q ua lity  Tanks
C at. T-45 4x5, C a­
pac ity  12 4x5 H ang-1 
ers. C om ple te  w ith 
lid . Requires 2 <?t. 
Dev. $4 .95 
A lso ava ilab le  iny 
many other sizes^

C at. T - l l l  5x7 
Tank, C apacity  — 

15 5 x7 , o r  — 4x5.  
C om ple te  w ith  "L ite -  

T ite ”  cover. Requires 
4 Q t. Dev. $9 .95 

W rite  today fo r 
free lite ra tu re .

EKTACOLOR DEVELOPING AND
TYPE “C”

COLOR PRINTS
D ye Transfer Q ualify  

Send for C om plete  Price List
CU ST O M C RA FT  CO LO R  SERV ICE

P. O . Box 4418 W ashington 7, D. C.

Q U AN TITY PRINTS
Now Qualify Quantity prints at 
prices you cannot ignore. Rely 
on our years of professional 
service to meet your require­
ments.

5x7 8x10

1 0 0 - $  6.20 1 0 0 - $  9.00
5 0 0 -  27.50 500 -  40.00

W r i t e  to d m y  f o r  c o m p le t e  p r ic e s .

V IC T O R  PA U L  Photoservices
16  V/. 3 0 1Is S t . ,  N .  Y . 1, N .  Y .

W E  R E S T O R E  T H E  " T O U G H  O N E S "
We are known fo r our a b ility  to  copy and restore 
the most bad ly  dam aged o ld  photos. No jo b  is 
too d iff ic u lt!
Price lists ava ilab le . Free estim ate service.

Send us your next restoration job .
SHAFRAN PORTRAIT CO.

250 Fulton Ave. Hem pstead, N. Y,

IM M E R S IO N  H E A T ER S
F O R  T A N K  O R  T R A Y

Convenient, portable "Chill-Chaser" Im­mersion Heaters automatically maintain solution temperatures to ±1* K.: There's a light, rigid "Chill-Chaser" Tank or Tray unit In sizes and wattages for every need.Precision-made of acid-resistant stainless steel, the "Chill-Chaser" has a built-in adjustable thermo-tat. Can t>e used as a handy stirring rod. Operates on 115 V.. AC. Available In 5' to 40' lengths priced from $22 50 to $50. SEE YOUR SUP­PLIER OR WRITE . . .
STILL-MAN EQUIP. CORP. 

437 E. 164th STREET 
NEW YORK 56, H. Y.'

PORTRAIT NECKLINES!
Piet. C a ta log  P ortra it Drapes 25c 
M cG .’s Draping G uide . $ 2 .0 0  
(Includes C a ta log  & $2 Coupon)

Mczureon of H o lly w o o d
140 So. A lva rado , Los Angales

600IDEAS For LABELS
NEW FREE CATALOC of oye-catching. effectrv* Ubtl 

ideas in actual color See these d it f in c l ly  differ­
ent F E N TO N  AMEL labels and how you c*» 
them to M>cre*»# your sales 

OVER 160.000 SATISFIED CUSTOMERS!
Wr/fe to d a y  to  D*pi. C A -2

FENTON LABEL C 0 .C6ê ^ STS

g r e e t i n g  
■/,. c a r d s ”

M A D E  F R O M  A N Y  
S IZ E  N E G A T IV E .

DAYTON PHOTO LAB
P. Q  BOX 123 STA. A  DAYTON 3, OHK5 3 1

C A M E R A  B E L L O W S
Quality custom made bellows lot Studio. View . 
Press, Banquet Cameras, in  larger*, etc. Bel 
lows supplied in Vinyl or Genuine l eather lor 
modern, obsolete or discontinued cameras. 
Send your old bellows or specifications tor 
prompt quotation. Installation service. Satis­
faction guaranteed. Price list on request.

W ESTERN BELLOW S C O M P A N Y  
5234 Valley Blvd. Los Angeles 32, C a lif .

D e  H Y P O
TURBULATOR 

PRINT WASHER
Efticiency Plus for Sink or Bathtub.

Prints Kept in Constant Motion. 
Professional Results. Nothing to 
Rust or Break.

ONLY * 2 ^

S P E E D -E Z -E L S
Compact — No A4|uitm«nti -  fa*y 

Focutbil — No Cyostrain -  I  Popular 
$11*1 — lu d |«t Prfcod

3V$ } I* 9
1 JO2 OO

5 a 7   £3 1• i 10 It*
11 * 14 |*.10

Complota aot only *17.1*. Spatial olta* 
on ropuoot. Sand for Frao LHaratura.

A. J. GANZ CO.
Loa Angel a* I t ,  Calif .

Saa Tha»a Fmo ltom« at

!8:

pMcroGxse»«,'i
Your Studio Nome,Notice of 
Copyright ond Other Insignia 
Clearly ond Distinctly

■ w
BEN PARKER COMPANYmil) 0AU'. 1 S1*t(i «l3fo»,y»i.iro«l«l

FOR THE PROFESSIONAL
Atkinson-Stedco Color Print Service

24-Hour Color Film Processing 
of Elrfachromo, Ansco 4 Anscochrome Film

Qualify Dye Transfer Color Prinfing
We still process E-l Ektachrome

Custom Color Prints
Color Slide Duplicating With Masking 

Service Available
A ll orders are given in d iv idua l a tten tion  by skilled 
personnel to  insure fine and consistent qua lity

W rite  fo r prices or send f ilm  to :

Atkinson-Stedco Color Film Service
7610 Melrose Avenue WE. 3-6TS4

Los Angeles 44, C a lifo rn ia

No Products or Serviced Carry PP of A Endorsement /  December 1962 /  79



RETOUCHING: school and portrait; Mary Ki­
rn , r*2'i W. Ohio St., Bluffton, Ind.
Oil coloring and retouching for professional pho­
tographers. Only the hest is good enough! Pnoto 
\ii Studio, Rt. 1, Box 192, Leesville, S. C. 
Finest retouching, etching and corrections. Sam­
ple negative invited. Anthony Alianello, 2411 
Hampstead St., Methuen, Mass.
Invisible Retouching Specialty artist; com­
mercial blocking reliable service; restorative 
ropy work reasonable prices; oil painting, 
light or heavy contact Mildred E. Finrow, 
3229 S. Clinton St., Fort Wayne, Ind. Tele­
phone K 1317.
Professional portrait artist desires coloring, all 
types; send your print for free sample; 1 pay 
postage on all work. Mrs. Barbara Gassaway, 
kt l. Box 363, Grass Valley, Calif,
Airbrush coloring; 20 years experience; reason­
able rates. The Play Pen, IH N. Harrison St.. 
Shrills A ille, Ind.
Retouching; prompt, reliable service: special price 
on school negatives; sample negative retouched 
free. Earl W. Rales. Box 949, Conroe, Texas. 
Eight oils; send toned print for sample and 
prices; reliable service. Ann Brown, 96 Arling­
ton St., Newton, Mass.
For better retouching and faster service send 
negatives to the best equipped studio in the 
Southwest; sample and price list on request. F,. 
Beaird, 1412 Niskey Lake, S.W., Atlanta II, Ga. 
Oil coloring; transparent and opaque brush oils. 
Dependable fast service. McDonough Studio, 
V322 Lakewood Ave., Chicago -11). 111.
Oil portraits hand painted on silk or canvas Irom 
photograph. Retailing from $15.93. Dealers want­
ed. Liberal discounts. Kirn's World Trading Co., 
112 W. Center St., Mahanoy City, Penna.
A-l Retoucher; fine quality work. Kenneth Priest. 
Lake Leelanau, Mich. Phone 256-9093.
Deluxe coloring; clean-cut detail; 20 years experi­
ence; money back guarantee. Color-rite Studio, 
Bettsville, Ohio
Retouching specialist; prompt service: work guar­
anteed. Mrs, Roy Hester, 1645 Orlando St., 
S.W, Atlanta, Ga.

FINISHING
CUSTOM BLACK-AND-WHITE PRINTING,
oil coloring, restorations and retouching. Planet 
Laboratories. Inc., B9 Sigourney St.. Dept. P., 
Hartford 5, Conn,
Would you like to shoot school packages in your 
local schools ? This work can hr profitable for 
you and requires no investment on your part. 
We svill rrnt you one of our school cameras 
for as low as $10 per month. Packages are 
guaranteed to be the finest quality at lowest 
prices, either black-and-white or color. Write 
for furtliet details. Mellers School Photo Labs, 
M.P.O. Box 777, Springfield, Mo.
Profits in quantity prints if sou don’t work 
yourself to death! We'll make the prints you 
make the profit; 8x10s as low as 71 ;c 1M 
cost only $90. Post C lards as low as 2'/ic IM 
cost only $30. Service and quality guaranteed. 
Write for samples, and complete price list. Spe­
cial discount to photographers. Kier Photo Serv­
ice, Department n p u , 1241 Superioi Ave. N.F... 
Cleveland 14, Ohio.
Enlarging, retouching; coloring: painting; heavy 
oil special from $5.50; send for price list. Co­
lonial Portrait Service, 346 Gregory Ave., 
West Orange, N. J.
Kktachrome, Anscochrome. Eklacolor processed 
rarefullly, 4x5. 50c per sheet; 135-20 exposure 
mounted. $1.45. Consistently excellent quality 
on Ektacolor printing. Fry our service on your 
next color job. Write for prices. Kcnmore Color 
Lab, Box 9 v Ken mot e 17, N V.

INSTRUCTION
Professional portrait course. Write for free bro­
chure to 11. C. Flaherty. MThotog., 1371 Kens­
ington Ave.. Buffalo 15. N. Y._______________
You can repair cameras. Now you or one of 
sour employees can learn manufacturers’ service 
methods without leaving your place of business. 
You can get complete training with lesson 
texts, tools, test equipment everything you 
need to leant camera craftsmanship in your 
spare time. Make your studio a ernter for sers- 
ice. Write today for free illustrated booklet that 
tells how you can make this profitable service 
part of yout own studio. National Camera Re­
pair School Dept. NP12. Englewood, Colo.

NEW 196? PROFIT CATALOG is ready!
•  P h o t o  M o u n t s  •  C o l d  G o l d  M a c h i n e s
•  A l b u m s  •  F a m i l y  P la n
•  P la s t i c  F r a m e s  •  30 P a g e s  o f  I d e a s
•  C o m p o s i t e s  •  I m p r i n t i n g  S e r v ic e

W i l l  b e  m a i l e d  u p o n  r e q u e s t  

o n  p r o f e s s i o n a l  l e t t e r h e a d

CALLEN MOUNT CORE, 218 Ocean Am.. Jersey City. N. i.

PORTRAIT F IN ISH ING
Fast, C om ple te  Service 

Develop ing — Retouching — Proofing — Printing 
C o lo rinq  and C opying at m oderate prices. 
70 and 90mm Developing. W a lle ts : 3 ’/ jc  ea. 
(12 or more per neg.) Price list on request.

P H O T O A I T  S E R V I C E  
311 E. Rudisill Blvd. Fort Wayne, Ind.

Professional Oil Coloring easily learned and done 
at home. Good income. Write for free booklet, 
“ Magic of Photo Coloring.” Hamilton Studios, 
Bux 39, Dept. 25, Claymont, Del.
Beginners and Advanced retouching class starting 
dates: JANUARY 7th Honolulu; FEBRUARY 
6th Atlanta: 11th Wayrross: 18th Nash­
ville: 25th St. Louis; MARCH Uth Long 
Island; IRth Washington. D. C.; 26th — 
Richmond; APRIL 8th — Minnesota; 15th - 
Winnipeg; 22nd Regina: 29th — Edmonton; 
MAY 6th Calgary; JUNE 10th — Scranton; 
17th Allentown. For details contact Homer 
English, Cr.Photog., Troy, Ohio.

MISCELLANEOUS
HAND PAINTED BACKGROUNDS: Leichtner 
originals for color and monochrome portraits. 
Produced by Henry W. Leichtner as described in 
“The National Professional Photographer.” Send 
for price list today. Another quality service from 
A & R Professional Color Laboratories, Inc.. 
Dept. N.P.B.. 12 Saratoga Ave., Rochester 8, 
N. V. _________  _  _  ____
PLASTIC LAMINATING: wallet size, 10« ea,;
larger sizes, 2c per square inch. W’e also laminate 
diplomas, awards, etc., on (4" plywood with 
mahogany, walnut, blond or black finishes. Lib­
eral discounts for volume accounts. Quality plus 
quick service. Modern Laminating Service, 32 
Province St., Boston 8, Mass-
Transparencies wanted: Up to $500.00 each. For 
information write American Color, P.O. Box 46372, Hollywood, Calif.
Copies of most back issues of “ the National 
Photographer,” “The Professional Photographer,” 
and The National Professional Photographer 
are available from the PP of A, 152 W. Wiscon­
sin Ave., Milwaukee 3, Wis., at a cost of 35c 
each to cover handling and postage.
Gottlieb’s Medium, for all coloring. Smooth, fast 
drying and fade proof. H. Gottlieb. 79 Elmhurst 
St., Detroit 3, Mich.
National Photographer binders: $2.95 postpaid; 
Professional Photographer binders now $1.95 post­
paid. One binder accommodates 12 copies; lies 
flat for easy access to any article in any issue. 
Order directly from PP of A, 152 W. Wisconsin 
Ave.. Milwaukee 3, Wis.
K. WEST DYE, indisputably the best for nega­
tive retouching and print spotting; special intro­
ductory price, $1: other retouching supplies also 
available. Kitts West, 1326 Kenwood Rd.. Santa 
Barbara, Calif.

EQUIPMEN T FOR SALE
latnz Rotary Print Washer, 40", stainless steel, 
with stand, excellent condition. $95 or offer? 
Purdue University. Photographic Service, Lafay­
ette, Indiana.
Over half a century supplying Professional and 
Non-Professional photographers with highest qual­
ity lenses for all purposes. State your needs. 
Competitive prices. A post card inquiry will get 
vou a quotation on whatever lens you need. 
Joseph Smith. 735 Fulton St., Brooklyn 17. N. 5’.
Super D Graflex 4x5 Camera, automatic dia­
phragm (Graf'.ex Shutter), Kodak Ektar f/5.6, 
190mm lumentzed lens, $250; Kodak Chevron 
Camera 2V4x2(4 format, Kodak Ektar f/3.5, 
78inm lumenized lens, Synchro-Rapid 800 shutter, 
$150. Both cameras, as new condition. S. W. 
Dichaut, 344 Ohio St., Huron, Ohio.
Reducing our stock of Graflex Cameras: 3(4x4(4 
Series B revolving back, 6%" Kodak Anastigmat 
f 4.5. $39.50; same as above. Series D. $59.50: 
3(4x4'/!i Super D Ektar 152mm, f/4.5, automatic 
diaphragm, L.N.. $105: 5x7 Compact Graflex. 
9 '."  Helia, f/4.5, S110; 4x5 Speed Graphic. 
135mm Raptar f /4.7, coated Rapax shutter, 
$49.50; 5x7 Eastman 33A View Camera, $19.50; 
8x10 Eastman View. No. 2. $39.50: 4x5 Graphic 
View. $85; 5x7 Deardorff View, $135; 7x17 Ko- 
rona Banquet. New Bellows, $89. Mid-West Photo 
Supply Co.. 65 E. South Water St., Chicago 1. III. 
Used equipment; Cameras, lenses. Speed and 
Crown Graphics. 5send for free list and new 
selling plan. Orange Camera Exchange. P.O. 
Box 73. Orange. Texas.
Do you know the incomparable PLAUBEL Pro­
fessional View Cameras. 2(4 *3(4 to 8x10? Write 
for free literature. Olden Camera. 1265 Broad­
way. New York 1, N. Y.
Pine lenses for sale: 360mm f/7.7 Roppel-Anas- 
tigma, C. P. Goetz Berlin Bbl., $125: 12" f/5.5 
Goerz Ceior in Universal, S75; Dallmeyer 3B 
Portrait, Waterhouse stops, Bbl., $30. Dougherty 
Studio, 63 Kennedy St., Bradford, Penna.

Foreground Filter for professionally control of 
all flash units. Equalizes lighting — shades fore­
ground no stop change for color or black-and- 
white; new heavy duty Mylar with rubber hold­
ers; only $5 for 4 complete to give spotlight 
control, with instructions. Send check or money 
order to Fotoflash Filters Co., 150 Temple St., 
New Haven, Conn.
Replace your present groundglass back with 
Korona-Foto Roll-70 sliding back; 70mm roll 
film camera backs for your view or studio cam­
era. Produce clean, scratch-free negatives in a 
fraction of ordinary time; 300 exposures or less 
on one daylight loading spool. Includes precision 
counter and focusing screen. Prompt delivery, 
from $114. State make and size of your camera. 
Korona Camera Works -— since 1874 — 224 S. 
Michigan Ave., Chicago 4, 111.
Photographic equipment liquidation sale: $125,000 
worth of practically new equipment comprising of 
custom color laboratory, custom black-and-white 
laboratory, black-and-white photofinishing cam­
eras, meters, enlargers, chemicals, paper anti 
many other items at a fraction of original cost. 
What are your needs? Phone Norfolk, Va., 627- 
3121 or write Photo Equipment, 622 W. 24th St., 
Norfolk 17, Va.
SEAMLESS PAPER BACKGROUNDS . . . 
ROLLAWAY HOLDERS for handling seamless 
paper backgrounds in VERTICAL or HORI­
ZONTAL positions. From ceiling to floor or 
WALL to WALL. Most Widely used background 
equipment on the market. Illustrated circulars 
and your nearest Dealer upon request. Concourse 
Products Corporation, Dept. P., Plano, Texas.

EQUIPMENT WANTED 
Wanted: BALTAR LENS, in good condition; 
also Eyemo camera. Reply Box 514, The National 
Pro!rssjon.il Photographer.
Power Pack Unit-Ray-O-Flash (Mfg. American 
Cinefoto Corp.) Model TSl preferred. Send full 
information on complete units or parts. Kocher 
Photo. 505 Cemetery St., Williamsport, Penna.
Wanted Cirkut Cameras; Pako Gloss Dryers; 14 
and 16(4 Dagors; late model 8x10 Deardorff 
View Cameras; Densichron and other equipment. 
Pay cash or exchange. Mid-West Photo Supply 
Co., 65 E. South Water St., Chicago 1, 111.

SALES AIDS
SOLVE YOUR PRICING PROBLEMS- “ PPSC 
Estimating Manual” will guide your pricing 
methods for commercial and portrait photogra­
phy. Send $3 donation to cover printing and 
handling costs to Professional Photographers of 
Southern California, Dept. N., 1306 N. Wilton
PL. Hollywood 28. Calif.________
Credit forms. Complete system for photographers 
with name imprinted. Write for samples and 
prices. The Hi-Mark Company, 1306 N. Wilton 
Place, Hollywood 28, Calif.
“ More Money Selling Portraits” The guide 
for professional photographers who wish to in­
crease their gross with tested promotion and 
sales ideas. Only $7.50 per copy (plus 20c lor 
postage). All proceeds go to Winona School ol 
Professional Photography. Order your copy from 
the Winona School Alumni Assn Inc., Virginia 
Stern, President, 1122 Grand Ave., Kansas City 
6, Missouri.
School photographers, exchange albums for school 
packaging. Send $1 for assorted samples; quan­
tities to 5.000. KPS. 505 Cemetery St., Wil­
liamsport, Penna.
Business Cards, “ Raised Letters" 1.000 only $3.95 
postpaid. Free samples. Style Chart. Pioneer, 
N.P. 12, Island Park, N. Y. _______
Printed forms to promote Bigger and Better 
Sales for the portrait photographer. Also a com­
plete line of photographic envelopes. Write for 
Free Samnles. NOR MAG PRINTING & ENVE- 
LOPE CORP., 417 Lafayette St., New York 3. 
Albums! Wedding, commercial photographer and 
customers’ names in gold. Mounts. Sales aids. 
Free catalog! Crestwood, 3601 W. 71st, Prairie 
Village, Kan.
Photomounts from manufacturers; low prices; 
fast service; 3(4*5 folder, $4 per 100; 5x7. $6; 
8x10. $12: 100 lots; free samples. Penn Photo­
mounts, Glenolden, Penna. _____
AIDIIMC FRAMES, PHOTOMOUNTS, 375 
MLDUITIJ; outstanding items at tremendous 
discounts! Big Catalogs. Brownley Company, 
Dept. 3, Box 233, Cleveland 21, Ohio.
Professional Photomounts and albums. Better 
quality. Low prices. Free catalog. Harvard Pho- 
tomount. Box 72, Cambridge 40, Mass.

LEFIER SCHOOL OF COLOR
" L e a r n  t o  d o  f i n e  o i l  c o l o r i n g  o n  

p h o t o g r a p h s . "

R.F.D. No. 3, Box 1322, Springfield, Mo. 
Area Code 417. TU 1-1453
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H O L I D A Y
C r a t  AAR VOGUE, H OUSE BEA U TIFU L



This is one way you can be sure we’ve made roll 
film which will always be the same for you . . .  
always act the way you expect it to. Partially, 
this explains why Kodak film has repeatability . . .  
an ingredient we manufacture in film 
and which some people refer to 
as Kodak uniformity.
Aren’t your pictures worth it?

E A S TM A N  K O D A K  C O M P A N Y
Rochester 4, N. Y.

We destroy two out of every 100 rolls of 
120-size film we make. After every ingredient has been tested, after tests 
for photographic quality have been made, we unroll these two and look at 
them in white light. We look at them to make sure that nothing has 
happened to them—or the other 98 rolls—in the spooling operation.
If the ones we look at have the slightest flaw, we look at 50 more 
rolls out of the 98. Only we don’t destroy the 50. We look at 
them under infrared light (of a wavelength that doesn’t affect 
the film’s photographic sensitivity).
If we find one roll in the fifty with a flaw, we look at the whole 
box—all 98 rolls—under infrared light.

TRADE mark


