
HE N ATiONAL P r o f e s s i o n a l  P h o t o g r a p h e r

JANUARY 
1962- 4 0 c

'.elurn Postage Guaranteed — PROFESSIONAL PHOTOGRAPHERS OF AM ERICA , IN C ., 152 W . Wisconsin Ave.. Milwaukes 3. Wis.



Calumet S IN K S
represent 

H O N EST VALUE

Simple, functional, durable, 
these carefully built sinks give  
lasting service

Can be easily  moved thru doors, narrow 
legs are qu ickly detachable

Designed for utility, constructed with integ­
rity, priced in relation to true economic value 
. . . that’s Calumet sinks. They have proven 
to he a sound investment for thousands.

You'll be happy with a Calumet sink because: 

• the stainless steel resists corrosion

Thru satisfaction with this sink, thousands 
of customers bought many of their other needs 
from Calumet. They found each item to be 
as wisely designed, as honestly built and 
sensibly priced as the practical, all purpose 
Calumet sink. Get acquainted with ALL 
the features of these serviceable sinks

• the craftsmanship is conscientious • Write for your
• the design is basic, simple, right Calumet Catalog
• it offers more value for the money

Calumet
MANUFACTURING COMPANY, 6550 N. CLARK ST., CHICAGO 26, ILL.
M anufacturers o f  Cam eras. P h o tog rap h k  Processing . Studto and Labo ra to ry  Equipment
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Distinctive portraiture begins with the right negative. That’s where the 
unique combination of extreme high speed with fine grain in Super 
Hypan® film can help. Super Hypan has the long scale you want in a 
portrait film ..  . plus easy gradation control through variations in de­
velopment. For flat lighted subjects of moderate brightness range, both 
film speed and developing time may be doubled with excellent results.

All this adds up to lower studio light levels that help make sitters feel 
more comfortable . . .  plus a film that’s easier to control for Ansco-sure 
success in portraiture!
ANSCO —America’s first manufacturer of photographic materials . . . since 1842.

Ansco
tinqhotnlo*. N . Y.

Super Hypan
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d o n ’t
settle for less 

than a

s i m m o n

An OMEGA enlarger 
deserves the 11x14 OMEGA 

AUTOMATIC EASEL with its 
precision performance . . .  only 

$67.50 and worth every penny of it I

If you will choose only one enlarger in your lifetime
MAKE IT AN OMEGA!

For most photographers, an enlarger is a carefully planned 
lifetime purchase. The world-famous OMEGA enlargers 
are the central feature in the laboratories of the great 
photographers, the great newspapers, the great maga­
zines, the great industrial firms, the research centers, the 
military centers and the cultural institutions who have se­
lected the SIMMON OMEGA, the one specialized manu­

facturer who does not and will not compromise with qual­
ity. Your camera takes the picture—your enlarger makes 
the picture. Don't take chances—don’t settle cheaply for 
mediocre print quality of inferior enlargers when you can 
get OMEGA perfection for so very little more. For an en­
larger of a lifetime, choose Omega...progress without ob­
solescence. It pays to get an OMEGA right from the start.

SIMMON OMEGA has always stood for quality and per­
formance without compromise. If you cherish these prin­
ciples, you might wish to receive a 35mm copy negative 
of John Ruskin’s famous saying. Use it as a focusing 
target or to make prints. Send 10C to cover postage and 
handling. We will also enclose our 18-page illustrated 
OMEGA brochure.
SIMMON OMEGA, INC., 257 Park Ave. So., N.Y. 10, N .Y.
., NPP IName_____________________________________
Address__________________________________________________________
C ity_________________________________State_______________________

S E N D  FOR T H IS  F O C U S IN G  N E G A TIV E  
W ITH  T H IS  F A M O U S  R U S K IN  S A Y IN G

SIMMON OMEGA ENLARGERS— SOLD THE WORLD OVER

No Products or Services Carry PP of A Endorsement /  January 1 9 6 2 /5
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$ m c master
ULTIMATE IN DESIGN... 
FOREMOST IN EFFICIENCY..
Universally acclaimed 
by professional and industrial 
photographers for removing 
static attracted dust and lint 
from negatives before printing. 
And. for cleaning transparencies 
before mounting or projecting.
STATICMASTERS used in many 
other industrial applications

NUCLEAR PRODUCTS CO.
10173 E. Rush Street 
El Monte 6, California

Buy STATICMASTERS at 
your local photographic 

store. Write for 
descriptive folder.

M a k e s  Sm a l l  Jobs
PROFITABLE Too!

5 x 7  
R exo , Jr.  
Contact  
PRINTER

High Volum e  
Low Cost y

Frees the big printer lor the biq jobs 
Yet turn out larqe volume ot prints
efficiently! Ideal extra printer ------
for processor with larqe 
volume of amateur process 
inq. Each print numbered 
automatically. Stays cool 
Parts interchangeable with 
Pako. Jr.
W ri t e  fo r  F R E E  148 p g .  C a ta lo g

Burke & Jam es, Inc.
331 S. WABASH. CHICAGO 4, I U .

NPP 162
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pp of A H c h a p te r s
(1) Industrial Photographers of So. California (Los 
Angeles): Robert Pace (Je t Propulsion Labora­
tory), President, 1126 Avaca Ave., Pasadena. C a lif .
(2) Greater Lima Industrial PA .: Paul Herron, 
Chairman, 543 Courtland, Lima, Ohio. Meets third 
Tuesday of every month.
(3) Mid-States Industrial PA (C hicago): Martin 
Doot, Visking Corp ., Chairman, 6733 W . 65th St.
Chicago, III.
(4) Alaska PPA; Leroy G . Hartman, Chairman, 
P.O . Box 1537, Anchorage, Alaska. Meets second 
Tuesday of every month, 8:00 p.m. Ward W . Wells 
Studio, 327 Fifth Ave., Anchorage, Alaska.
(5) Cincinnati Industrial Photographers: Howard 
Hood, Chairman, ARO Bldg. 300, General Electric 
Co ., Cincinnati 15, Ohio.
(6) Association Professional Photographers, Prov­
ince of Quebec: Jean La Manna. Studio Jean 
La Manna, 2241 St. Marc, Shawinigan, Quebec, 
Canada.
(7) Portrait Guild of Chicago South: Charles W . 
Hansen, Chairman, 2019 W . 95th St., Chicago, III. 
Meets second Tuesday of each month.

•

1963 BOARD VACANCIES
Nominations are open for four vacancies 

on the PP of A Board of Directors for 
three-year terms beginning Jan. 1. 1963. 
Vacancies will be for one Portrait Director, 
two Commercial Directors, and one Indus­
trial Director.

Members should direct nominations to 
the PP of A Executive Office, 152 W. Wis­
consin Ave., Milwaukee 3, Wis. Election 
by Council will take place in August of 
this year during the Exposition of Profes­
sional Photography in Chicago.

Chairman of the 1962 Nominating Com­
mittee is Madison Geddes, M.Photog., Cleve­
land. Other Committee members are Gordon 
Bell, M.Photog., South Norwalk, Conn.; 
Carlton E. Johnson, Long Beach, Calif.; 
R. G. Kimble, Lima, Ohio; Jerry- A. Smolka, 
Chicago.

HONORARY DEGREES
Nominations are now being accepted for 

candidates for the PP of A Honorary Master 
of Photography degree to be awarded this 
year. Nominations can be made by any PP 
of A member and will be considered by the 
Honorary Degrees Committee of which 
Lawton E. Osborn, M.Photog., 17 2nd Ave. 
W., Dickinson, N. D., is Chairman. Other 
members of this committee are: Laurence 
W. Blaker, M.Photog., 1200 Moro St., Man­
hattan, Kan.; Louis F. Garcia, M.Photog., 
-1776 Central St., Country Club Plaza, Kan­
sas City 12, Mo.; Madison Geddes, M.Pho­
tog., 2101 Euclid Ave., Cleveland 15, Ohio; 
Paul L. Gittings, M.Photog., 3327 D'Amico, 
Houston 19, Texas.

Recommendations should be endorsed by 
two other PP of A members and must be 
submitted to the PP of A Executive Man­
ager at Milwaukee headquarters before June 
1, 1962.

GEORGE W. HARRIS AWARD
The George W. Harris Award Committee 

is accepting recommendations for considera­
tion. The committee consists of Robert L. 
Ball, M.Photog., Chairman; Floyd M. Rob­
erts, M.Photog.; Gene Claseman, M.Photog.;

Paul Hunter, M.Photog.; Walton Reeves, 
M.Photog.

The Harris Award for distinguished serv­
ice to photography was established in 1951 
by George W. H arris, Hon.M.Photog., 
founder of Harris & Ewing, Washington, 
D. C.

Names should be submitted to the Exec­
utive Manager of the PP of A, Milwaukee, 
before June 1, 1962.

"COMMERCIAL M A N ” RETIRES
Long-time commercial photographer, and 

PP of A Past President, James M. Caufield,

Vince Finnigan
James M. Caufield, M.Photog., right, one of 
the originators of the M.Photog. degree sys­
tem, with PP of A Past President Lawton E. 
Osborn at the 1961 Exposition of Profession­
al Photography, New Yorlc City, last summer.

M .Photog., has decided to retire  from  his 
ed ito ria l duties fo r T h e  N a tio n a l  P ro fes­
sio n a l  P h o t o g r a ph e r .

His features — "A Commercial Man's 
Scrapbook," in which he discussed many 
phases of the profession, past, present and 
future; and the commercial "Critical Anal­
ysis" — were popular for many years in 
The Professional Photographer.

Mr Caufield s association with the late 
Charles Abel, Hon.M.Photog., ''Profession­
al" Editor and Publisher, began in 1928. 
In 1936 Mr. Caufield met with Fred R. Bill, 
M.Photog. (who continues to conduct the 
portrait "Critical Analysis' ) and Mr. Abel 
and worked out the Master of Photography 
degree program. Caufield prepared the plan 
in by-law form and presented it to the 
PP of A Council. It was adopted the fol­
lowing year.

Hands Full
In a letter from his home in Anchorage, 

Ky., Mr. Caufield, who celebrated his 81st 
birthday last September, writes, "I am now 
in charge of the large greenhouse on the 
place as our gardener was taken by cancer 
a few months ago and we have been unable 
to find someone to take his place. We have 
260 hot-house rose bushes that have just 
finished their rest period after being cut 
severely back and are now just sending out 
new growth for fall and winter. And, with 
help, the battle is on to get the best of 
mildew, fungus and black spider. At present 
I have my hands full."

(T urn  to page 10)

■6 /  January 1962 /  Say You Saw It in The National Professional Photographer



of contem porary design ...

A subtle setting for your most perceptive portraits. Delicately 
proportioned, with quietly styled fine line pattern in a frame of 
complete visual harmony. Rich oxidized gold or oxidized silver 
finishes. Two-way easel hack.

List prices: Single Double Triple
2Vi" x 3M>” SI.80 $4.35 $6.90

l3V4" x 4V4" $1.95 $4.65 $7.35
3V6" x 5" $1.95 $4.65 $7.35
5" x 7" $2.40 $5.55 $8.70
8" x 10" $2.40 $5.55 $8.70
 ̂this size single frame made only with ring top, as 809-R

lHI<e firll © (G >  n r a
P H O T O  F R A M E S

1840 North Clyhourn Avenue, Chicago 14, Illinois 

Available through your distributor

No Products or Services Carry PP of A Endorsement /  January 1962 / 7



Kodak
PROFESSIONAL

ROUND-UP

THE MAGIC OF COLOR
Using direct-mail promotions like these 
is like having a salesman on the road 
for you—except that this salesman stays 
with each customer to present his mes­
sage over and over again, and he never 
forgets a sales point.

It's easy to compile a good mailing 
list. Your own customer records are a 
good starting point, followed by names

obtained from your local newspaper’s 
society pages, and lists of top employees 
of local industries. Members of business­
men’s clubs and other organizations are 
likely prospects. The City Directory will 
give you names in the particular part of 
town you want to reach. And there’s 
always the telephone book.

You can often work out an exchange

of names with other local businessmen— 
especially if they’ve ever had a contest 
or drawing.

Many cities have professional direct- 
mail services which can supply you with 
proven lists of names at a reasonable 
cost. Wherever you get your list, direct 
mail can be a big help in publicizing 
your name, selling your services.

Makes no difference where people are 
when they receive a message—just so 
they receive it. If it's striking enough to 
catch their eyes, and clearly and inter­
estingly enough worded to keep their 
attention, it may also be persuasive 
enough to make a sale.

Here are two promotions designed to 
make sales for you. One creates desire 
for color portraits. One does a more 
difficult job—attracts men to your studio 
for an up-to-date portrait.

The skill of professional advertising 
people is yours to command on a share- 
cost basis that’s a real bargain. You pay 
much less than the actual writing and 
production costs—a mere fraction of 
what it would cost you to put out the 
same material.

These are two fine ways to shake your 
sales of the post-Christmas doldrums.

1 The magic of color
“Color is the magic that brings a portrait

to life.” So says this mailing piece in a 
dignified and convincing voice.

The exquisite folder—printed in gold 
and gray—is the primary bearer of the 
message. Its rich, stylish appearance, 
the short yet persuasive message, em­
body the something-extra-special aura 
of a fine color portrait. Then, to make 
the impression a lasting one, twelve four- 
color reproductions of portraits are 
tucked in the pockets of the folder. 
They’re the finest we could make. You 
can mail them all at once, or send a few 
at a time—the men, the women, and 
then the children, for example—the lat­
ter two with appropriate letters of your 
own design.

Or you can use the entire folder as a 
prestigious direct-mail piece, and as a 
counter selling aid.

Share-cost price: S7 per 100, with en­
velopes and your studio imprint.

Even the best promotions are reduced 
in effectiveness if there is no in-studio 
tie-in material. Something to say to the 
interested prospect, “Yes, this is the 
right place.”

So here are five attractive counter 
cards echoing the same provocative 
“magic of color” theme.

Share-cost price: SI for the set of five.
Newspaper ad mats—with the addi­

tion of your logotype—make effective, 
professional-looking ads. Total cost to 
you is your newspaper’s space charge. 
These mats are free.

Complete set includes 2 1-col. x 6- 
inch, 2 2-col. x 10-inch, and one each 
2-col. x 3 and 4-col. x 5.

Finally, to make the program com­
plete, a set of five 30-second radio spots, 
also free.

8 /  January 1962/S ay  You Saw It in The National Professional Photographer



AND THE SELLING OF MEN
A very delicate subject
The second promotional idea is aimed 
at men. Fathers, husbands, sons, that is. 
They lose hair and gain weight, but 
their families love them. Trouble is, 
men don’t have their portraits taken 
often enough, even though their wives, 
mothers, and daughters want photo­
graphs of their men very much.

So, this “open letter on a very delicate 
subject” promotion piece was born. Pur­
pose: To get men to regard an up-to-date 
portrait as a living heritage to an ador­
ing family, and one as important as the 
wills, trusts, and insurance programs 
they so carefully have prepared.

“A portrait is part of your heritage 
to your family,” says the mailer. Share- 
cost price: SI.00 per 100, with envelopes 
and your studio imprint.

Just to be sure that the “open letter” 
gets the manly attention it deserves, 
another mailing piece has been designed. 
It’s a personal letter to the man's wife, 
and is meant to be sent a week before 
the mailer.

Enlisting the wife's help in getting her 
husband into the studio, the letter sug­
gests that a word from her might give 
him the stimulus that’s needed. As a 
P.S., it invites her along, too.

Kodak will reproduce this letter on 
your stationery, for only $1.75 per 100. 
Or, if you prefer, you can have it printed 
yourself. Copy will be included in the 
material sent you when you write for 
details.

Here are counter cards to help con­
vince Dad when you finally get him to

the studio. The three 14 x 17-inch cards 
and a streamer are 85 cents per set. The 
streamer fits a blond oak fixture you 
probably already have. If you don’t have 
one, the price is just 60 cents.

“You'll enjoy the experience,” is the 
theme of one of the newspaper ad mats. 
The others are similarly effective but in 
quite a different vein. If the mailer that 
planted the idea slips your prospect’s 
mind, and he forgets the cajoling of his 
wife, the newspaper ads should remind 
him of his need for a current portrait.

The mats, in the same selection of 
sizes offered in the Magic of Color pro­
motion, are also free.

Copy for five radio spots is also avail­
able, also free.

PORTRAIT ADVERTISING DIVISION .  EASTMAN KODAK COMPANY .  ROCHESTER 4. N. Y.Men's Portrait Promotion Campaign
Quantity
_________ P3-418. Men’s Portrait Promotion Mailer,
_________ P10-1. Set of 3, Portrait Promotion, Counter and

Window Cards.
_________ P9-407, Men’s Portrait Promotion Streamer,
Men's Portrait Promotion Newspaper Mats, no charge
1- column, 6-inch mats_________SL-195_________ SL-196
2- column, 3-inch mat_________SL-197
2-column, 9-inch mats.________ SL-A149_________ SL-A150
4-column. 4V -̂inch mat_________SL-A151

Color Portrait Promotion Campaign
Quantity
_________ P3-416, Color Portrait Promotion Folder,
_________ P4-7A. B. C. D, E, Color Portrait Promotion

Counter Cards, 85 cents per set.
Color Portrait Promotion Newspaper Mats, no charge
1- column, 6-inch mats_________SL-198_________ SL-199
2- column, 3-inch mat.________ SL-200
2-column, 9-inch mats_________SL-A152__________SL-A153
4-column, 4^-inch mat________ SL-A154

Ship to:

Name________________________________________

Add ress______________________________________

City and State_______________________________

Sign____________________________________ Date
1 I Use my special cut enclosed

(cut should not exceed IVi x 3Zt inches)

This becomes an order when accepted by the Eastman 
Kodak Company at Rochester, New York. Please add 3 per­
cent sales tax to your remittance if delivery of your order is 
made in New York City, Monroe County (New York), 
Tennessee. Maryland, Illinois. Georgia. Florida, or Cali­
fornia; 4 percent, Pennsylvania; 2 percent, Colorado

Imprints for Booklets:

N a me___________________________________________________

Add ress________________________________________________

City________________________________State_______________

Telephone No__________________________________________
Use straight type

Q  Use special cut now held in your file

Purchasers in Los Angeles County, Santa Clara County, and 
San Francisco County, California, should add 1 percent 
local tax in addition to the 3 percent California tax 

Use order form for quick service It will 
receive prompt attention.

0& ® dlal!s
T R A D f  M A R K

E A S T M A N  K O D A K  C O M P A N Y ,  Rochester 4, N. Y.
No Products or Services Carry PP of A  Endorsement /  January 1962 / 9



W O L L E N S A K  L E N S E S  FO R  S T U D I O  P O R T R A I T  P H O T O G R A P H E R S

V E R IT A R
. . . t h e  le n s  f o r  m o r e  

f la tte r in g  p o r t ra it s
T he brilliance of the V erita r soft focus lens will 
cap tu re  the elegance and  beauty  th a t is som e­
th ing ex tra  in the photography  of women. T he 
n ear anastigm atic  sharpness (a t the o ther end 
of the scale) will deliver a tru ly  m asculine p o r­
tra it. E ith e r sh arp  o r soft focus is controlled by 
the d iaphragm . W ith  the V eritar, retouching 
is reduced to a m inim um .

W O L L E N S A K  L E N S E S  F O R  S T U D I O  P O R T R A I T  P H O T O G R A P H E R S

I I

. . . f o r  c r i s p ,  s h a r p
p o r t ra itu re

T h e  Series II R a p ta rs  a re  ideal 
w here a sh arp  lens w ith anastigm atic  q u a li­
ties is needed. T hey  deliver b rillian t im ages 
and  fine shadow detail in p o rtra it, group 
and child photography.

W O L L E N S A K  L E N S E S  F O R  S T U D I O  P O R T R A I T  P H O T O G R A P H E R S

ENLARGING PRO-RAPTAR
. . . f o r  t h o s e  w h o  w a n t  th e  f in e s t
T hese lenses deliver unpara lle led  brilliance, con­
tra s t and  definition w ith evenness of illum ination 
and  flatness of field. T h ere  is no d isto rtion , no 
cu rva tu re  . . . ju s t ex tra  fine resolution and  h igher 
con trast. E xcellent for e ither black and w hite or 
color work.

U l o l l e n s a k ' s i Y i
A N A F F L I A T  E O  F  ■■■ COmPANY
8 5 0  H u d s o n  Ave.  • R o ch e s t e r  21, New Y o r k
MINNKSOTA MINING ANO MAN U FACTU HI N <3 COMPANY

NEWS from page 6

THREE PP of A SCHOLARSHIPS
Scholarships to study photography at three 

schools are offered by the Professional Pho­
tographers of America, Inc., to students 
selected by the Trustees of the Winona 
School of Photography,

The three schools participating in the 
PP of A scholarship program are Rochester 
Institute of Technology, Rochester, N. Y .; 
Brooks Institute of Photography, Santa Bar­
bara, Calif.; and Germain School of Pho­
tography, New York, N. Y.

For details on these scholarships designed 
to help worthy young people who wish to 
enter the profession, contact the Executive 
Manager, PP of A, 152 W. Wisconsin Ave., 
Milwaukee 3, Wis.

PANE W IN O N A  SCHOLARSHIPS
Scholarships for 1962 refresher courses 

at the Winona School of Photography, 
awarded by the Photographers Assn of New 
England, have been won by Richard W. 
Schlott. Ill, Torrington, Conn. (Roy Griffin, 
Nashua, N. H„ alternate) ; and William 
Bartlett, Rutland, Vt. (Bill Durland, Ever­
ett, Mass., alternate).

JOBBERS ELECT
The National Photographic Jobbers' Asso­

ciation has listed the following officers for 
the year 1962: Harry L. Jacobson, Pitts­
burgh, Penna., President; M. E. Valentine, 
East Cleveland, Ohio, Vice President. James 
E. French, 17076 Wood St., Hazel Crest, 
III., is Secretary-Treasurer.

PP of A CALENDAR —  1962
Jan. 17-20 — Management Workshop, 

California State Polytechnic College, 
San Dimas, Calif.

Jan. 28-30 — Fifth Annual Conference 
on Professional Photography, Univer­
sity of Mississippi, Oxford, Miss.

A pril 28-30—National Sales Clinic, PP 
of Indiana, Sheraton Hotel, French 
Lick, Ind.

June 17— Opening day, Winona School 
of Photography, Lake Winona, Ind.

Aug. 5-10 — 71st Exposition of Profes­
sional Photography, Conrad Hilton 
Hotel, Chicago.

Aug. 27-29—National Sales Clinic, Vir­
ginia PPA, Chamberlain Hotel, Old 
Point Comfort, Va.

Sept. 6-8 — M anagement Workshop, 
Equinox House, Manchester, Vt.

INDUSTRIAL AW ARD
Carolyn M cKenzie Carter, M.Photog., 

Washington, D. C., will receive the "Indus­
trial Photographer of the Year’’ award at 
the 14th anniversary dinner of PP of A 
Affiliate, Industrial Photographers Assn of 
America, on Jan. 25.

Mrs. Carter, a 
g ra d u a te  of th e  
U n iv e r s i t y  o f 
G eo rg ia , is th e  
first woman indus­
trial photographer 
to receive the Mas­
ter of Photography 
degree. She is pres­
ently a free lance 
p h o t o g r a p h e r  
working principal­
ly for the Coca- 
C o la  C om pany.
Her photographs 
have been widely exhibited and published. 
She has served as a judge and speaker at 
state and National convention programs. 
She has conducted several surveys on the 
photographer in industry and is currently 
working on an article for this magazine 
on the women in industrial photography.

The IPAA dinner will be held at the 
Friar Tuck Inn, Route 23, Cedar Grove, 
N. J. Reservations and information can be 
obtained from William Ostenfeld, 1091 
Fanny St., Elizabeth, N. J. (FL 1-2968).

OHIO U. OPENINGS
Two new openings for Graduate Assist­

ants in Photography for the 1962-63 school 
year have been announced by Clarence H. 
White, Head, Department of Photography, 
Ohio University, Athens.

Graduate Assistantships, available to stu­
dents studying for the master's degree in 
photography, carry a stipend of $2,000 gen­
erally for first-year assistants, and $2,200 
generally for second-year assistants.

The prerequisites for admission to Ohio 
University’ as a graduate student in photog­
raphy are a baccalaureate degree with an 
accumulative average of 2.5 or better, a 
minimum of 12 semester hours in art at 
the undergraduate level, and evidence of 
photographic ability demonstrated through 
a portfolio of the applicant's work.

Closing date for receipt of applications is 
(T urn  to page 12)
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A n  e x t e n s i v e  l i n e  of  
e n l a r g i n g  a n d  p o r t r a i t  
papers, plus the following 
specialized papers.

PORTRAIT PROJECTION PROOF 
• PRINTING OUT PROOF 

• VAR-I-CONTRAST 
• TRANSCOIOR

HAVE AMPLE SUPPLIES ON HAND. YOUR CUSTOMERS ARE SURE TO ASK FOR DOUBLES. 
Write us on your letterhead for testing samples and complete prices.

SUPREME PHOTO SUPPLY CO., INC. 1841 Broadway, New York 23, N. Y.
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N EW S from page 10
B U S I N E S S  O P P O R T U N I T YDARKROOM

SAFELIGHTS

F o r  p erfect  d a r k r o o m  i l lu m in a t io n ,  
s e le c t  o n e  of n u A r c ’s d e p e n d a b l e  
s a f e l ig h t s .  T h e s e  s tu rd i ly  c o n st ru c te d  
s a f e l ig h t s  h a v e  s i lv e r  h a m m e r l o i d  
f in i s h e s ,  a n d  y o u  w i l l  be  a b l e  to find  
o n e  to  f i t  y o u r  p a r t i c u l a r  n e e d ,  
w h e t h e r  it b e  for  w a l l  m o u n t in g ,  for  
c e i l i n g  s u s p e n s i o n  o r  t h e  D L - 6 B  
w h i c h  h a s  a n  a d j u s t a b l e  b ra ck e t  for  
u se  on w a l l  or ta b le .  S e e  y o u r  d e a le r  
or w r i te  for  B u l le t in  A 22 7 N P .

company, inc.
a e n e ra l O f f ic e  a n d  F a c to ry  
I  W  G ra n d , C h ic a g o  51. I I I .

SALES AND SERVICE NEW YORK • LOS ANGELES

Mechanize Your Finishing
SAVE

the payroll 
and BANK it

Two-Way 
Sliding Split 
Back, Check 
Groundglass

as often as you wish without removing holder. 
Always get that expression. All-aluminum. Sturdy 
in construction. For Eastman 5x7, 8x10 View or 
Studio Camera. Ansco 8x10 Studio, B&J 5x7, Dear- 
dorf 8xl0 View and Studio (and some others), 
$ 107.50, F O B .  your city in U .S .A . Check with all 
orders. Ask any user of Z I P P E R  P R O D U C T S .

ZIPPER 
NEGATIVE 
HOLDER &
STRETCHER

Saves two-thirds of ALL spotting
Eastman A .F 5x7 $60.00, Elwood M.F. 5x7 
$68 50 Omega & Besler 4x5 M.F. $65.00, 5x7 
$69.50, F O B your city in U .S .A . A ll above can 
be furnished with smaller openings down to 
70mm. Arranged either Vertical or Horizontal. 
Precision and sturdy all-aluminum built by 
the Patentee.

W. C. HOFFMASTER MFG. CO.
4 2 5 9  Persh ing  Dr. B a rb erton ,  Ohio

Phone V A  5 - 5 1 7 0

March 1, 1962. Appointments will be made 
about April 1. Details regarding stipends, 
fees, etc., are available from the Graduate 
College, Ohio University, Athens, Ohio.

R IT  EXPANSION
Rochester Institute of Technology has ac­

quired a 1,000-acre campus site in the town 
of Henrietta, N. Y., approximately six miles 
from RIT's present location in Downtown 
Rochester, N. Y. Development for a new 
campus is part of an estimated $40,000,000 
project which will start in about two years 
and will be completed in about ten. Included 
in the plans are provisions for a student 
center, classrooms, laboratories, library, ath­
letic and recreational facilities, and men's 
and women’s dormitories.

The 132-year-old Rochester Institute of 
Technology includes one of the country’s 
leading departments of photography.

K EN T’S 21st
Kent State University, Kent, Ohio, will 

hold its 21st annual Short Course in Photo­
journalism, June 10-13. The event is spon­
sored by the Ohio chapter of the National 
Press Photographers Assn and the Ohio 
Newspaper Assn, in cooperation with Kent’s 
school of Journalism. Dr. Harold Van 
Winkle is course director.

UNIVERSITY PHOTOGRAPHERS
The organizational meeting of the Uni­

versity Photographers Assn was held at the 
University of New Hampshire, Durham, on 
Sunday afternoon, Nov. 12, 1961. Twelve 
university photographers were present, rep­
resenting seven New England colleges and 
universities.

Topics discussed by the group included 
student labor, budgets, after hour assign­
ments, and an exchange of ideas on how 
to handle specific photographic problems.

For information on the University Pho­
tographers Assn, contact Richard D. Merritt, 
University Photo Service, University of New 
Hampshire, Durham, N. H.

Closing date for display advertis­
ing in the "1962-1963 Directory of 
Professional Photography” is April 
30. An advertising message in the 
Directory will do an all-year-round, 
effective job of putting the profes­
sional photographer’s name and spe­
cialty before thousands of buyers. 
Complete information on rates and 
sizes is available by writing Profes­
sional Photographers of America, 
Inc., 152 W. Wisconsin Ave., Mil­
waukee 3, Wis.

M O TION  PICTURE COURSE
A comprehensive course in motion picture 

production, equipment and services will be 
offered by the Society of Motion Picture 
and Television Engineers during the spring 
semester at the University of Southern Cali­
fornia, Hollywood.

Classes will begin at 7:00 p.m. Monday, 
Feb. 5, and will be held subsequent Mon­
days for the next 16 weeks. For registration 
information, write Herb Farmer, Cinema 
Dept., University of Southern California, 
Los Angeles, Calif.

HIGH-SPEED CONGRESS
The 6th International Congress on High- 

Speed Photography is scheduled to be held 
Sept. 17-22, 1962, at The Hague, Nether­
lands. Activities of the Congress will take 
place at Scheveningen, a seaside resort of 
The Hague.

Main subjects of study will include con­
trol systems, intensification techniques, com­
bustion studies, flow dynamics, and medical 
and biological applications. Official lan­
guages will be English, French, German 
and Russian.

Address of the Secretariat of the 6th 
International Congress on High-Speed Pho­
tography is 14 Burgemeester de Monchy- 
plein, The Hague, Netherlands.

(T u rn  to page 74)

Self-timer photograph of first meeting of University Photographers Assn. Around table from 
left are: John P. Adams, U. of N. H.; Solomon E. Wollman, U. of Conn.; Nathan S. Tilley, 
U. of Mass.; Donald Curtis, U. of Mass.; John D. Bardwell, U. of N. H.; Rollin H. Barrett, 
Amherst College; Peter J . Hicks, U. of R. h; George C . Henderson, Brown University; 
Adrian N. Bouchard, Dartmouth College; Everett A. Kosarick, U. of Mass.; Lester Archambart, 
U. of Conn.; Richard D. Merritt, U. of N. H. Arthur 1. Boone, U. of Maine, was not present 
for the phofograph. Those persons who would be interested in UPA, contact Mr. Merritt.
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WHAT DO YOU KNOW ABOUT THE HONEYWELL REPRONAR?
M IN N E A P O L IS - H O N E Y W E L L  H E IL A N D  D I V IS IO N
5200  EAST EVA N S A V E . • D EN V ER  2 2 , C O LO R A D O

Dear Bob Pennock:
I'm interested in the Repronar for the following jobs:

□  Duplicating transparencies : j Correcting exposure errors 
□  Making color negs from originals

U n til yo u ’ve ac tua lly  worked w ith  th is 
new  tran sp a ren cy  reproducer, i t ’s hard  
to  believe th a t  th e  R ep ro n ar is so ver­
sa tile  and  useful. B u t we w ould like to  
tell you m ore ab o u t i t —specifically in 
te rm s of you r own 35m m  production  
r e q u ire m e n ts .  T h in k  fo r  a m o m e n t 
ab o u t you r p lans for m aking  m axim um  
use of 35m m  color, and  th en  check in 
th e  coupon th e  jobs you w an t a rep ro ­
ducer to  do. W e’ll follow th rough  w ith 
th e  in form ation  you need, and  th e  nam e 
of you r nearest R ep ronar dealer. T h ere’s 
no obligation, of course.

Honeywell
i H

□  Making B&W negs from transparencies

□  Balancing color 
J Reducing 21/<x2'/« originals to 35mm

□  Enlarging and cropping

□  Producing and duplicating 35mm film strips

□  Special effects, such as:

Send me this information without obligation 
along with the name and address of my nearest 
Honeywell dealer.

NAME .................. ........................................................

COMPANY .  ____  .

ADDRESS

Cl ry .................  ZONE . STATE_____

No Products or Services Carry PP of A Endorsement /  January 1962 /  13



more, 111.; Kurt Jafay, Denver, Colo.; 
Harry Patton, Baltimore, Md.; Bob W il­
cox, Phoenix, Ariz.; Kenneth Wright, 
St. Paul, Minn.

Executive Committee of Board—Winton 
B. Medlar, Spencer, Iowa; Wesley E. 
Bowman, Chicago, 111.; James E. Hamp- 
son, Shreveport, La.; Lawton E. Osborn, 
Dickinson, N. D .; E. S. Purrington, Dear­
born, Mich.

George W. Harris Award — Robert L. 
Ball, Corvallis, Ore.; Floyd M. Roberts, 
Los Angeles, Calif.; Members: Gene
Ciaseman, Sioux Falls, S. D .; Paul Hunt­
er, Winnipeg, Manitoba, Canada; Walton 
Reeves, Atlanta, Ga.

Headquarters — Wesley E. Bowman, Chi­
cago, 111.

*H onorary Degrees — Lawton E. Osborn, 
Dickinson, N. D .; Laurence W. Blaker, 
Manhattan, Kan.; Louis F. Garcia, Kan­
sas City, M o.; Madison Geddes, Cleve­
land, Ohio; Paul L. Gittings, Houston.

* Industrial Division — Peter A. Carey,
Teterboro, N. J . ; Earl G. Stanton, Ken- 
more, N. Y.

Legal — Claude F. Palmer, Portland, Ore.; 
Members: E. S. Purrington, Dearborn, 
Mich.; Floyd M. Roberts, Los Angeles.

Legislative—Wesley E. Bowman, Chicago, 
111.; Members: Robert L. Ball, Corvallis, 
Ore.; George E. Frost, Chicago, 111.; 
Joseph C. Schabacker, Madison, Wis.; 
Earl Stanton, Kenmore, N. Y.

Masters — R. R. Hutchison, Pullman, 
Wash.; Wesley E. Bowman, Chicago 111.; 
Members: Carolyn Carter, Washington, 
D. C.; Howard Newmarker, Cleveland.

"'Membership— Antonio Ricca, Escondido, 
Calif.; Hugh Tribble, Portsmouth, Va.; 
John Tenove, Edmonton, Alberta, Can.

N ational Convention — Winton B. Med­
lar, Spencer, Iowa, General Chairman. 
Commercial Co-Chairmen: Jerry Smolka, 
Chicago, 111.; and Aaron Gordon, Chi­
cago, 111.; Portrait Chairman: Duane 
Salie, Storm Lake, Iowa; Bob Wilcox, 
Phoenix, Ariz; Ernie Curtis, Oklahoma 
City, Okla.

Nominating — Madison Geddes, Cleve­
land, Ohio; M em bers: Gordon Bell, 
South Norwalk, Conn.; Carlton E. John­
son, Long Beach, Calif.; R. G. Kimble, 
Lima, Ohio; Jerry Smolka, Chicago, ill.

Past Presidents — Lawton E. Osborn, 
Dickinson, N. D., Chairman.

Photographic Instruction — Peter Jowise, 
Lafayette, Calif.; Earl Stanton, Kenmore, 
N. Y .; Members: Morris Germain, New 
York, N. Y.; Sue Sample, Statesville, 
N. C .; Dr. George Whipple, Santa Bar­
bara, Calif.

* Portrait Division — Bob Wilcox, Phoe­
nix, Ariz.; Floyd M. Roberts, Los An­
geles, Calif.; Ernie Curtis, Oklahoma 
City, Okla.

Print — Lawton E. Osborn, Dickinson, 
N. D .; Floyd M. Roberts, Los Angeles, 
Calif.; Members: Robert L. Ball, Cor­
vallis, Ore.; Joe S. Brown, St. Louis, 
M o.; William W. Carrier, Jr., Memphis, 
Tenn.; Harper Leiper, Houston, Texas. 
Print Hanging — Stephen Lewellyn, 
Chicago.

* Publications — Kermit Buntrock, Storm
Lake, Iowa; Wesley E. Bowman, Chi­
cago, 111.; Members: James Cooper, Ann 
Arbor, Mich.; Richard E. Hinman, Mi­
ami, Fla.; Paul Shafer, Hartford, Conn.

Public Relations — E. S. Purrington, 
Dearborn, Mich.; Members: Charles H. 
Haynes, D e tro it,  M ich.; C lau d e  F. 
Palmer, Portland, Ore.

7 AGES — Paul L. Gittings, Houston, 
Texas; Paul H. March, Defiance, Ohio.

•Standing Committees
(T urn  to page 74)

•  •  •  P P  o f A  C O M M I T T E E S  — 1 9 6 2  • •  •
Chairmen, Board Liaison, and members 

of PP of A 1962 committees are as follows: 
^Affiliation E. R. Gilbert, Portland, 

Ore.; Hugh W. Tribble, Portsmouth, Va. 
Chapters -— E. S Purrington, Dearborn, 

Mich.; W  W. Carrier, Memphis, Tenn. 
* Charter & By-Laws— E. C, Purdy, Wash­

ington, D. C .; Harper Leiper, Houston, 
Tex. . Members: James Cooper, Ann Ar­
bor, Mich.; Madison Geddes, Cleveland, 
Ohio; Kenneth Wright, St. Paul, Minn. 

Citations Wesley E. Bowman, Chicago, 
111.; Members: Paul H. March, Defiance, 
Ohio; E. S. Purrington, Dearborn, Mich. 

’"Commercial Division - Rudolph Gut- 
tosch, Chicago, 111.; William W. Car­
rier, Memphis, Tenn.; Members: Wesley

E. Bowman, Chicago, 111.; Richard E. 
Hinman, Miami, Fla.; Harper Leiper, 
Houston, Texas; Claude F. Palmer, Port­
land, Ore.; Jerry Smolka, Chicago, 111.

Convention Coordinating — Ernie Cur­
tis, Oklahoma City, Okla.; Paul H. March, 
Defiance, Ohio; Members: Ray Con-
kling, Portland, Ore.; Dale Roberts, At­
lanta, G a.; Billo Smith, San Antonio.

Credentials — Richard Sunderbruch, Dav­
enport, Iowa; Members: Tom Negro, 
Cedar Rapids, Iowa; John Tenove, Ed­
monton, Alberta, Canada.

'"Education & Standards — Madison Ged­
des, Cleveland, Ohio; Paul H. March, 
Defiance, Ohio; Members: A1 Coda, En­
glewood, N. J . ; W. H. Edwards, Syca­

Yours for the asking. A 16 page catalog of 
professional color processing information and pricing 
for portrait, candid, school and commercial work.

Write on your letterhead for the Price List,Technical Bulletins,and Mailing Envelopes to

N A T IO N A L  COLOR LABO RATOR IE S , 306 WEST FIRST AV E. ,  R O S E L L E ,  N .J . ,  DEPT. N P  62
Quality Utacolor Processing • Portraits • Candid • Commercial • School

SEND FOR YOUR COPY TODAY!
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Price: More than reasonable.

Sizes: Any and all in
cut sheets and rolls.

W rite for free samples of all surfaces.
Distributed by

New York  
36, N. Y.1£ X Z  DEVOUTE CORPORATION
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give your work that golden touch with a Golden Dagor by

G
•  F:6.8 Highly corrected Symmetrical Double Anastlgmat •  56° to 87° view angle for full swings and tilts
•  Fully synched Compur or Acme shutters and In barrels •  Available in 6" to 12" focal lengths
•  Use of either element Increases focal length 1.75 x •  Dual purpose Commercial and Portrait lens

P. GOERZ AMERICAN OPTICAL COMPANY Inwood 96, Long Island, New York
Western States Distributor: LA GRANGE, INC., Hollywood 38, Cal. •  Midwest Distributor: WHITE PHOTO SALES, INC., Chicago 13, II I .

president's
message

t

T AM happy  to extend greetings to all 
who are in the field of professional pho­

tography. From all indications, 1962 prom­
ises m uch as a 
good year for the 
in d u s try . A nd, 
w ith  co n tin u ed  
long ran g e  plan­
ning by the PP of 
A officers and di­
rectors, every mem­
ber should be in 
a position to ad­
vance and prosper. 
But no set of of­
ficers or any board 
can do the work of

.... . „ . ,  „ the Association byWinton B. Med Ur -. If ■itself. No associa­
tion is stronger than its membership. Con­
sequently, the larger the membership, the 
more services each member will receive, and 
the more the entire profession will benefit.

This is where each PP of A member 
comes into the picture. You owe it to 
yourself to put a lot of effort into build­
ing a larger and stronger organization. 
Then it will be possible to expand existing 
membership services and provide a broader 
public relations program for all profession­
al photography.

1 hope that this year, each member will 
set a goal for himself — a definite num­
ber of new members he is going to get. 
This is not a case of "every member get 
a member," but of every member keeping 
continually on the ball in his search for 
new members. Set your sights high enough 
so you will have to work at it.

Progressive Association
There is no place for that old, worn- 

out excuse, "1 don’t have the time." We 
wouldn’t have the progressive association 
we have today if committee members, Coun­
cil members, officers and directors took 
this attitude. No, lack of time is no ex­
cuse when you are working on membership, 
as ail of us should be. Each member should 
consider himself as part of the member­
ship committee.

There are many, many photographers 
who are not now' members of the Profes­
sional Photographers of America, Inc. Let’s

have a concerted effort to get them into 
the fold in 1962.

To all non-members of the PP of A, 
please consider this an open invitation to 
join your national association of profes­
sional photographers. A post card to the 
National office in Milwaukee will bring 
you membership information. A

M E M B E R S H I P  R E P O R T
November 1961

Applications for membership in the Professional 
Photographers of America, Inc. received during 
the month of November—-3-1. Elected PP of A 
Council members for each state and province are 
listed below. Key: P — Portrait. C — Commercial. 
I — Industrial, DAL-— Dclegatc-at-Large.

Code after applicant’s address is as follows: 
(A-P) Active Portrait, (A-C) Active Commercial, 
(I) Industrial, (A) Associate, and (S) Service. 
Name at end of line in italics is that of sponsor.
A lab am a —  0

•J. F. Knox P
• Roy M. Thigpen C 

A laska  —  0
• Ward IV. Wells P 

A rizona —  0
• Emil Eger, Jr. P 
•Robert E. Goode 1
• Robert Markow C 

A rk an sas —  0
•R. Allen Huff P
• Earl Saunders C 

C a lifo rn ia  —  4
• Kenneth L. Brown P
• W . Keith Cole DAL 
•George Emmerson /
•Paul Kennedy C
• Antonio D. Ricca DAL
• Karl Romaine DAL

Glass, Felix D., Ill, Brooks Inst, of Photography, 
2190 Alston Rd., Santa Barbara (A) E. Lawson 

Hodgson, Reginald A.. Brooks Inst, of Photography, 
2190 Alston Rd., Santa Barbara (A) E. Lawson 

Kcrper, Michael M., Brooks Inst, of Photography, 
2190 Alston Rd., Santa Barbara (A) E. Lawson 

Meola, Joseph W., Jet Propulsion Lab., Calif. Inst, 
of Technology, 4800 Oak Grove Dr., Pasadena 
(I) John D. Gregoire 

C o lorado  —  0
•John A. Grissinger C
• Selwyn Hewitt 1
• John C. Maxwell P 

C onnecticut —  0
• Gordon Bell C
• Ray Pitkin I
• Paul R. Shafer P 

D e law a re  —  0
• Horace P. Maguigan P
• Willard Stewart I 

D istrict of C olum bia —  0
• Abdon D. Ackad P 
•Jon Francis C
• David Fritz Reins l 

F lorida —  0
•S. lane Atkinson, Jr. I
• Richard E. Hin man C
• Charles J. Wick P 

G eo rg ia  —  2
•W . J. Davidson I
• Cliff Harden C
• James Lee P

Brown. Charles S., SeaPak Corp., P.O. Box 667, 
St. Simons Island (A)

Dean, Louie E., Commercial Photography School, 
North Georgia Trade and Vocational School, 
Clarkesville (I)

H a w a i i  —  0
• Bob Johnson P 
•Werner Stoy C

Idaho —  0
•Ansgar Johnson P 

Il linois  —  3
• W. H. Edwards P
• Harry R. Hoyt DAL
• Harry Iangdon DAL 
•Fitz Lee 1
•Jerry A. Smolka C
• Barlow E. Williams DAL

Elliott, John R., J. R. Elliott Photo, 538 Oak, 
Hillsboro (A-P)

Smith, Mrs. Janice M., Matthews Studio. 118 S.
Ottawa St., Joliet (A) Joseph D. Matthews 

Styrcula, Richard J., 6613 S. Maplewood, Chi­
cago (A)

Ind iana  —  1
•W . F. Bertram l 
•L. R. Clip pinger P
• Kenneth W. Martin C

Suter, Donald E., R.R. 2, Roanoke (A)
Io w a  —  0

• Harold L. Johnson P
• Thomas Negro l
•R. K. Sunderbruch C 

K a n s a s  —  2
• Bill Barton C
• LaVerne Friesen P
• Don Richards I

Daniel, Miss Dorothy K., Dottie’s Columbus Stu­
dio, 117 W. Maple, Columbus (A-C)

Klitzke, Mrs. Verla J., Ransom (A)
K e n tu ck y  —  1

• Jack Coleman P
• Richard N. Duncan C
• James N. Keen l

Davis, Will H.. Arcade Color Studio, 209 Arcade, 
Ashland (A-P) Marion Ward 

Lo uis iana  —  0
• Datid Hunt P
• Simon Lee /
• Frank Lotz Miller C 

M aine  —  0
•James E. Clark P
• Leroy A. Woodman C 

M ary la n d  —  0
• N. Boyd Mettee C
• Harry J. Patton P
• Vernon Taylor l 

M assachusetts  —  1
• Benjamin J. Cantor C
• Lee A. Ellis I
• Charlotte Goldman P

Hanson, Charles L., Jr., 26 Valley Rd., Con­
cord (I)

M ichig an  —  2
• Ralph H. Bransby P
• James B. Cooper, Jr. I
• Bervin Johnson C

Besler, Rudolph E., Chevrolet Detroit Forge, 8435 
St. Aubin, Detroit (I)

Cohan, Sylvester, 1523 W indemere, Madison 
Heights (A)

M innesota  —  0
• Richard D. Anderson l 
•S. F. Ellertson C
• Donald Rickers P 

Miss iss ippi  —  1
• Gilbert B. Ford C
• Emy Lou Pettit P

Kent, Miss Martha J., Kent's Studio, Moor­
head (A-P)

M issouri —  2
•Joe S. Brown P
• Norman V. Owens 1
• Alvin M. Sievers C

O’Neal. Mrs. Fern E., 12910 Topping Estates 
North Dr., St. Louis (A-P) Joe S. Brown 

Phillips, David R., Monsanto Chemical Co., 800 
N. Lindbergh St., St. Louis (I) A. D. Wickers
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M ontana  —  0
• Robert Catlin C
• Herman W. Nebel P 

N e b r a s k a  —  0
• W. A. Coons l
• Alvin Du is P 

N e v a d a  —  1
• Parrel L. Ross P

Dondero, Donald, Donald Dondero, Photographer, 
P.O. Box 52, Reno (A-C)

N e w  H a m p s h i r e —  1
• Eric M. Sanford C
• Francis J. Sullivan P

Presby, Lawrence H., Lawrence "Larry” Presby, 
Photographer, 56-58 South St., Littleton (A-C) 
Eric M. ban ford 

N e w  J e r s e y  —  1
• James E. Carrar 1
• Harold G. Morse C
• Peter Nicastro P

Sammartino, Bryan T., 502 Lincoln Ave., Ridge­
field (A) William Darrow 

N e w  M exico  —  0
• Richard Hodges 1
• Albert Ravanelli P
• Clarence Redman C 

N e w  Y o r k  —  4
• Harold L. Bovee P 
•Samuel Frumkin DAL
• Charles L. Geiger 1
• Ferdinand Kasprzak DAL
• Leonard Rosenberg C

Costanzo, Louis C., USS Cascade (AD-16) Photo 
Lab., c/o F.P.O., New York (I)

Enright, Samuel E., International Business Ma­
chines Corp., South Rd., Poughkeepsie (I) 
Stanley Cackowski

Klareich, Sheldon, Ed. Pryor Studios, 132 W.
47th St., New York (A)

Miller, Robert H., Village Studio, 30 Berry Hill 
Rd., Syosset (A-P) A. Ricca 

North C aro l ina  —  1
• Burnte W. Batchelor P
• Ed T. Simons I 
•Lewis P. Watson C

Gillespie, Donald S., Gillespie Studio, 110 W.
5th St., Lumberton (A-P)

North D ako ta  —  0
• James D. Erickson C
• Lee Mohr P 

Ohio  —  0
•R. G. Kimble 1
• Howard L. Newmarker C 
•John E. Smucker P
•Walter J. Troup DAL

O k la h o m a  —  0
• Ernie E. Curtis P
• Ray Jacoby C
• Bob McCormack I 

O re g o n  —  0
• Raymond D. Conk ling C
• Frank E. Fisher P 
•A . N. Thorndike l

P e n n s y lv a n ia  —  0
• Bernard E. Fella P 
•Robert M. Opfer C
• John C. Stewart I 

Rhode Is land —  0
• George Champagne P
• Merrill H. Smith I 

South C aro l ina  —  0
• Kenneth W. Altfather P
• Henry G. Elrod C L

South D ako ta  —  0
• Orrion R. Barger C
• Roland Dinger P 

Ten nessee  —  0
•Jimmie Jamieson C 
•J. Phil Tarver I
• William C. Webb P 

T e x a s  —  3
•John W. Gay P
• Ross Sand dal l 
•Jack Stiles C

Qualls, Mrs. Ann S., Stewart Studio, 3124 Avenue 
F, Bay City (A) Alrj. Norma J. Ramsey 

Ramsey, Coy C , Jr., Stewart Studio, 3124 Avenue 
F, Bay City (A) Mrs. Norma J. Ramsey 

Stanley, Clarence E., Stanley's Modernc Studio, 
709 E. Main St., Kilgore (A-C)

Utah —  0
• William Beal C.
•John D. Eccles P

V e rm o n t  —  0
• William C. Bartlett P
• Clifford L. Patch C 

V irg in ia  —  0
• Curtis L. Bowman I
• Robert A. Dementi C
• Margo Kent P 

W ash in g to n  —  1
• Bruce C. Akins C
• Alma V. Gray P 
•John W. Keith /

Kerr, Roy D., 4122 N. 27th St., Tacoma (A-P) 
W e st  V irg in ia  —  2

• Joseph W. Barta, Jr. C
• Frank E. Mauritz P 
•J. D. Stewart I

Albright, Euecne W ., Photographs by Tubby, 910 
9th Ave., Huntington (A) Joseph Barta. Jr. 

Westfall, Carroll B., Westfall otudio of Art & 
Photography, 100 Hudson St., Clarksburg (A) 
S. A. Rosenberg 

W isconsin  —  0
•B. Artin Haig P
• Arthur E. Ponlman C
• Robert A. Wellman I 

W y o m in g  —  0
•Ray M. Uttler C
• Uoyd M. Peterson P 

C a n a d a  —— 1
A lb e r ta  —  0

• John Tenove P
• G. J. Wells C 

British Co lum bia  —  0
• Don Clones P
• Roily Ford C 

M anitob a  —  0
• Arthur C. Best P 

N e w  Brunswick  —  0
• Raleigh Clare DAL 

N o v a  Scotia  —  0
• Ronald Smith DAL 

O n ta r io  —  1
• Douglas Paisley P
• Charles D. Phelan I
• G. G. Rice C

Dc Guire, Capt. Joseph E., Public Relations Of­
ficer, HQ Camp Petawawa, P.O. Box 278, 
Pctawawa, Ontario (I)
Prince E d w ard  Is land  —  0

• Donald U'\ Sears DAL 
Q u e b e c  —  0

•Joseph Karp C
•J. A. Lafrenier 1
• Jean lot Manna P 

S a s k a t c h e w a n  —  0
• John Goodman DAL

M E M B E R S H I P

One of the primary functions of .» PP of A 
Council member is to promote membership 
in the Professional Photographers of Amer­
ica, Inc. within his state or province. The 
above list indicates the total number of 
membership applications received from each 
state and province during the month of 
November, 1961. A

M-2 for •  PLUS LOWER PRICE
The Pakolux M-2 is the popular Pakolux Washer 
you have known for years, featuring a new reinforced 
fiberglass tank. You still get fast, triple-action print 
washing with all the original Pakolux advantages 

Efficient, thorough washing of all prints whether 
amateur size or enlargements. Accommodates 150 
8x10 prints at a time.
I------------------------------------------------------------------------------------------

Clip and send this coupon to Pako 
for complete information on the new Pakolux M-2

Name____________________________________

Firm_____________________________________

Address__________________________________
P A K O  C O R P O R A T I O N
6 3 0 0  Olson M em orial H ighw ay, M inneapolis 4 0 , M innesota, U .S .A . ..State

P A K O  F O R  P R O G R E S S  L J
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GRAPHIC OR VIEW ROLL FILM MAGAZINES -  9 0 , 70  or 35m m

See Torn Dealer Or Write For Lileratire

FOR 4x5 CAMERAS with GRAPHLOK BACKS 
^  KEITH TWIN LENS CAMERAS 
^  VIEW and PORTRAIT CAMERAS 

5x7 and 8x10, and GOWLANDFIEX
only $ 1 1 9 .5 0
90m m  M ag az in e  $ 1 4 5 .0 0

KEITH CONVERTIBLE SLIDIN G BACK  
for 5 x 7  and 8 x 1 0  $ 3 9 . 5 0

KEITH CAMERA, Division of
R O Y C E  P H O T O  S U P P L Y  • 1 1 2 4  North La B rea , Dept. P-1 • Los A ng e les 3 8 , C a lifo rn ia

The WALTER GAEHLER Company
Copy Restorations 

Oil Paintings
Catalog on Request

510 S. Clinton St Syracuse 2. N. Y.

1

ARB MAC
Photographic
Laboratories

Professional Services:
Developing and Proofing 
Retouching
Enlarging and Wallet Prints 
Coloring and Brush Oils 
Copies and Quantity Prints

Write  us about  our  
Gu a ra n t ee d  Quality  

and Service

1201 Manchester Ave., Middletown. 0.

the photo 
colorist

b y  V iv a  F ay L efler

O ne s id e lin e  no  p o r tr a it  p h o to g ra ­
p h e r  sho u ld  ig n o re  is th a t o f  h and  
c o lo rin g , w h e th e r  in  lig h t o r  heavy 
o ils, and  w e a re  fo r tu n a te  in  h av in g  
p ersu ad ed  M rs. Lefler, n o te d  co lo rist 
and  head  o f  th e  L efler School o f 
C o lo r, R .F .D . # 3 ,  Box 1322 , Spring- 
f ie ld , M o., to  w r ite  th is  co lum n  fo r 
us. Q uestio n s  m ay b e  sen t to  her 
d ire c t an d , w hen  o f  g en e ra l in te res t, 
w ill b e  in c lu d ed  w ith  h e r  rep lies 
in  fu tu re  issues.

'■pur BACKGROUND of any kind of photo- 
■*" graph — w hether black-and-white, di­
rect color or hand colored — should be 
exactly what the name implies, the back- 
ground, and as such should stay in its own 
location, in the background. This does not 
mean, however, that the background is un­
important and may be thrown on in a slap­
dash manner with no regard for the subject 
matter. In fact quite the opposite is true; the 
background can ruin what would otherwise 
be a good picture if it is improperly applied 
or of the wrong color, while a correct back­
ground can very often save a poor piece of 
photography. (1 wish the teachers of photog­
raphy would put more stress on the proper 
lighting of backgrounds in black-and-white 
work and a little less on the so-called "glam- 
ourization" of the subjects.)

Background color may be almost anything 
within reason, provided that it is properly 
applied in the proper places and remains 
unobtrusive behind the subject and comple­
mentary to it. Oh. sure you can paint a bright 
orange background behind a young girl in 
a pale pink gown and it would probably get 
a lot of attention if you were to put it in 
you r d isp lay  window-. B ut se ll it you 
wouldn't! And we are in this business to 
sell pictures, not just to make them.

Complementary Color
As a general rule I like to use a grayed- 

down green for backgrounds, particularly for 
those behind large heads, or the common 
head-and-shoulder tape of portrait. I like 
this color for backgrounds because it com­
plements the flesh color of the subject and 
is sufficiently neutral not to clash with al­
most any clothing or accessory color. This

is not a hard and fast rule and there are 
exceptions, of course, but they will generally 
be of little consequence and can be dealt 
with as they come along.

This grayed-down green is always mixed 
(I never use a green as it comes from a tube 
for background color) by using Prussian 
Blue w-ith either Cadmium Yellow or Raw 
Sienna. The resulting green, which is much 
too brilliant for background use alone, is 
then grayed-down by the addition of judi­
cious amounts of Alizarin Crimson (Gold­
en), Flesh Base or Burnt Umber.

I usually like to prepare three or four 
small amounts of background color, keeping 
one batch fairly warm by the addition of 
more of the warming color, one batch warm- 
cool, one batch cool-warm and one batch 
cool, simply by adding the warming color 
(Crimson, Flesh or Umber) in successively 
smaller amounts. Then I can use the one 1 
prefer, or I can mingle them, using one in 
one location and one in another, depending 
on the final effect 1 want them to have on 
the subject. If I use two or more of these 
grayed-down colors in different shades, they 
must be blended together at adjacent points 
by gently brushing them, one into another, 
so that they seem to flow together, rather 
than be separated by harsh outlines.

Judicious Placement of Colors
Getting the background color on the print 

behind the subject is not enough, unless 
your subject is a flawless one from the stand­
point of physical characteristics. If you have 
a print of a beautiful girl with a full head 
of hair and perfectly even features, good 
shoulders and proper clothing or a good 
drape, your work is nearly finished before 
you start and you have nothing to do but 
paint the picture. But if you have some 
young man with a burr haircut that cannot 
possibly hide a pair of ears that might turn 
into airfoils if the wind came up, and es­
pecially if the photographer was a little lax 
in his use of a headscreen, the judicious 
placement of your background colors becomes 
quite important. For here you can emphasize 
the appearance of the ears by the incorrect 
placing of background color (in which case 
he will probably hunt himself another pho­
tographer and/or colorist) or subdue them 
by properly placing the correct color adjacent 
to them, in which case he will be your cus­
tomer forever. The same treatment applies 
to bald heads and to pendant jowls, of which 
there are all too many.

(T urn  to  page 20)
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A UNIQUE
TEAM that offers your customers fine quality prints

and the ability to preview (in proof stage) the quality of the final print. The matched pair of proof and final 
print papers builds larger print orders. It’s another example of how Gevaert teams up with you for the extra
edge of quality and customer satisfaction.

GEVATONE — For final prints, Gevatonc com­
bines high sensitivity and deep, warm tones, plus great 
latitude in processing. Extremely rich gradation lends itself 
to consistently fine results with all negatives. Available in an 
extensive range of surfaces.

PROJECTION PROOF A rough-
textured proof paper with image tone similar to that of 
Gevatone. Retouching is reduced to a minimum. It’s widely 
used for exhibit prints and murals, especially where low 
material cost is a “must”, without sacrifice of quality.

T H E  G E V A E R T  C O M P A N Y  O F  A M E R I C A ,  IN C .
321 West 54th Street. New York 19. N. Y. 

District Offices: Lincolnwood (Chicago), 111. • Los Angeles 
Dallas • Denver • San Francisco • Atlanta
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from the 
mailbag

To the Editor:
I thought it might be of interest to you 

and your magazine to know of a cooperative 
effort our association is doing on the 7 
AGES program.

We as an association purchased the basic 
package for $200 and then each of our 20 
participating members placed extra orders 
according to their individual needs. These 
orders came to a value of $635.

We intend to launch a big 7 AGES pro­
gram with a HANG on January 15 — radio, 
TV, newspaper, posters, car banners, win­

dow displays, records, etc. All members' and 
employees’ cars will display banners for 
some time after campaign starts.

There is no doubt this is the greatest ad­
vertising program ever for portrait photog­
raphers, and there has been a tremendous 
amount of time, effort and money spent on 
our behalf, so now let us all get behind it 
and really put it over.

We feel that if a large number of associa­
tions throughout U. S. and Canada would 
get together cooperatively on this thing, it 
could be the greatest advertising campaign 
ever, and the most lucrative in the North 
American continent.

The opportunity is here, so let’s all get 
behind it. DO IT NOW.

Frank G. Best
Alberta Professional Photographers Assn
Edmonton, Alberta A

C O L O R I S T  f ro m  p a g e  18

The theory behind this kind of modeling 
with background color is based on the pre­
mise that cool colors recede into the back­
ground while warm ones appear to advance 
from it. By cool colors I mean the blues and 
combinations that contain a predominance of 
blue. Blue is cool of itself, while green and 
violet, both of which contain blue, may be 
either cool or warm, depending on how 
much blue they contain. The warm colors 
are the reds, yellows, oranges, browns and 
combinations of them, and the green and 
violet mentioned above which contain yellow 
and red respectively can also be warm colors, 
depending on how much yellow or red is 
used to mix them.

So, flesh color, being made up largely of 
red, has a tendency to advance, which is 
what we want. Then we use a background 
color containing a predominance of blue 
(the grayed-down green I mentioned before) 
in order to contain the background in the 
background so that the face may advance as 
it should. But if we have a case of fly-away 
ears, pendant jowls or a bald head, we warm 
up the background color placed adjacent to 
the part we wish to subdue (ears, jowls, 
baldness etc.) with the result that the un­
wanted part seems to recede into the back­
ground, making its appearance much less 
noticeable than it would be otherwise.

But color alone in the background is not 
enough. The entire mood of the picture can 
be controlled by the use of texture and form 
in backgrounds, a subject we will take up 
next month. A

Ready Market for Old-Time Photographs
The Bettmann Archive in New York is 

a well known repository of old prints and 
photographs arranged by subject. Dr. Otto 
Bettmann, the Archive’s founder and direc­
tor points out that his firm is always inter­
ested in the acquisition of photographic ma­
terial ranging in date from the gay nineties 
to the early 1930s. The Archive is not con­
cerned with recent photographs.

Here is a brief description of subjects 
for which PP of A members should be on 
the lookout: glass plates and films depict­
ing daily life (1890-1930), street scenes, 
events, weddings, sports activities, farm life, 
interesting interiors, modes of transporta­
tion, cars, airplanes, etc. Pictures showing 
people in activities are more desirable than 
posed pictures, though for the earlier period,

the typical family portraits might prove 
quite acceptable.

The Bettmann people are willing to take 
over entire collections or smaller lots. To 
give an example: if you have taken photo­
graphs at the New York World's Fair-—• 
color or black-and-white, or your file goes 
back to the time of the first World War 
or to an earlier period, you might find it 
worth-while to describe your holding

To give photographers an idea of the 
kind of material that is being sought — 
the Bettmann Archive will send a four-page 
pamphlet with typical illustrations, to pho­
tographers who have material for sale, or 
know of accumulations of this kind. For 
further details contact Dr. Otto Bettmann, 
Director, The Bettmann Archive, Inc., 136 
E. 57th St., New York 22, N. Y. A

SPEEDMASTER -  THE COLOR ANALYZER CAPABLE OF 
READING THE BALANCE OF A 20-TIME ENLARGEMENT!

Because the Speedmaster can read the color 
balance of a 20-time enlargement . . . will pro­
vide readings without fluctuation . . . and has 
an expanded scale with three times the read­
ability of the ordinary instrument, color varia­
tion can be easily read with an accuracy of 
.01 filter density— a reading that is five times 
more accurate than the minimum .05 printing 
filter. With Speedmaster, your print 
quality and production will go up 
sharply while rejects and waste dis­
appear!

For an illustrated folder of complete information . 
nearest dealer . . . write M.A.P.S. today!

USERS NET PRICE $695
FOB Oklahoma City, Okla.

. . and the name of your

MIDWEST AERIAL PHOTOGRAPHIC SURVEY, INC
3401 N. E. 23rd Street • Oklahoma City, Oklahoma



WANTED
15,000 PHOTOGRAPHERS 

to become acquainted 
with the enormous selection

Of QUALITY L U M I N O S
PHOTOGRAPHIC FILM & PAPER

and to save a pocketful of cash 
while doing i t ....................

AVAILABLE in

SINGLE WEIGHT DOUBLE WEIGHT 
PROOF PAPER ENLARGING PORTRAIT

WRITE FOR SAMPLES, PRICE SCHEDULE & SAMPLE PRINTS
I •  •  1  i  !  _• !. i  •_• •  •  •  •  . . . . .  •  _• . . . .  •

PHOTO CORP

I ’m in terested  in know ing how LUM INOS  
P ap ers can d e live r q u a lity  prints 
ne m oney.

Send sam p les , I ’m now using

DEPT. 1 1900 MONTEREY AVENUE Dj
BRONX. NEW YORK

le i Address
City State

--4 • 
* •  •
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* G ia n t  C o lo r p r in t s  
& T r a n s p a r e n c i e s

a n y  s i z e ,  a n y  s ty le .

:1: FILM STRIPS S L I D E S
master negs— dupl. b&w or
prints (16 and 35) color

L IG H T  B O X E S a n y  s t y l e

s’: from art, transparencies & negatives

W rite ,  W i re ,  Phone  
for  NEW Price  List W a l l  Chart  N - l

R E T O U C H I N G  I N S U R A N C E !

color and 
you

by Charles Smith

Today no professional can afford to 
ignore direct color. Realizing that 
many, chiefly in the portrait field, 
are still hesitating, this column will 
try to dispel, simply and under­
standably, the misconceptions with 
respect to techniques and costs which 
hold them back. If you have ques­
tions or suggestions Mr. Smith will 
welcome them. W rite him direct at 
the Charles Smith Studio, 3621 St. 
Johns Ave., Jacksonville, Fla.

Save Money! Save Time! Be Safe! You. your assistant, your 
wife can easily become a professional retoucher, right in your 
own studio, with our Correspondence Course in Negative Re 
touching ! All materials including famous Germain Retouching 
Stands, pencils, etching knife included at no extra cost.)

h i s  m o n t h  I have compiled various bits 
**■ of information — all valuable to any one 

who is either doing or contemplating direct

PORTRAIT FIN ISH IN G
D e v e l o p i n g ,  7 0 m m  d e v e l o p i n g  a n d  
f in is h in g , re to u c h in g , p ro o f in g , e n la r g ­
in g , c o lo r in g , h e a v y  o il c o lo r in g , w a l le t  
p r in t s ,  q u a n t it y  p r in t s ,  c o p ie s .

W r it e  fo r  p r ic e  l i s t .
OSBORN E LABORATORIES

5 0 5  ELM  S T . C IN C IN N A T I ,  O H IO

M I D G - 0  1 4 x 2 0  DRYER
Dries Up To 50 
8 * 1 0  Prints*
IN ONE HOUR
*Mat or glossy 
prints on ferro 
type plates.

No warm-up time!
Eliminates a 

steady attendant
SEE YOUR DEALER 

WRITE DIRECT 
FOR CATALOG

M IDG-O Co.
8801 W . V ern o r, Detroit 9 , Mich.

color.
In October we mentioned the introduction 

of a print stabilizing bath by Kodak and 
fully intended to run a control print through 
the old bath before we dumped it and com­
pare with one run through buffer with the 
stabilizer in it. However.it slipped my mind 
and I dumped the bath without testing. 
However, 1 heard from a colleague and 
friend, Howard Powell of Winter Park, Fla., 
who did remember. He made tests and put 
the prints in direct sunlight until the un­
treated one shifted color. The print which 
had been treated to the stabilizer did not 
shift color at all. 1 hope this gives some 
solace to those photographers who think 
they are working for the ages. No manu­
facturer has yet made an absolutely perma­
nent pigment, dye or even silver image, but 
any improvement is always welcome.

We have, on several occasions, received 
queries from retouchers who were unable to 
get any portrait color negatives to retouch. 
We were able to oblige them by sending 
extra negatives from our discards and also 
a few blinks, etc. If your boss still persists 
in ignoring color and you want negatives, 1 
have some more now and will be glad to put 
them in self-addressed stamped envelopes 
on a first come basis as long as they last.

Speaking of ignoring color, I have a 
friend who visits me quite often and one 
of his favorite remarks is that he keeps ig-

F A M O U S  P H O T O G R A P H E R S ,  I N C .
225 Broadway. N Y C. 7 • 111 School St • Concord. N. H.

FULLY GUARANTEED
$ 1 0 9 .5 0

/ i->n STANDARD c/w 120 lb*. BLOTTERS

noring color and feels that maybe lie will 
wake up one morning and find it has dis­
appeared. This head in the sand attitude is 
not a rare one. I just hope too many do 
not find more changes than they expected 
when they pull their heads out of the sand. 
Some of my readers and many of the non­
readers might look into the matter of the 
livery stable operator who persisted in not 
putting in a gas pump for those nuts who 
liked the horseless carriage.

No Automated Equipment
In the interests of ourselves and our fel­

low photographers Dick Phillips of Lake­
land, Fla., and I were deploring the collec­
tion of surgical rubber gloves for the left 
hand which are accumulated by the right 
handed photographers who process color in 
a tray. There are not enough left handed 
photographers to take up the surplus, but I 
think we have the problem licked. You turn 
the left glove inside out and put it on the 
right hand. This should in all fairness be 
recognized as the Phillips-Smith system. I 
saw some of Dick's prints. They were very 
good prints and practically his first efforts 
to print color, too, which further illustrates 
that a competent photographer can print 
color without an expensive industrial com­
plex of automated equipment.

Another Kodak Book which will be of 
great value in color portraiture is their 
data book, "Studio Techniques for Portrait 
Photography.” It is a very fine basic course 
in lighting, posing, and even corrective 
lighting with a strong emphasis on color 
throughout. Toward the end there is con­
siderable information directed exclusively 
toward the problems of making portraits in 
color. It is well worth the $1.00 asked.

We have heard from several friends using 
sliding and rotating backs, and also one or 
two complaints. Some of the backs are com­
pressed into such a small space that the 
groundglass and film carrier portions over­
lap the opening. If you slide it too slowly 
in subdued light or use it in very bright 
light you will fog your film. Some care 
should be exercised if you have this type, 
and watch out for this feature if you are 
buying. ▲

When the customer returns with 
the proofs, say, "Which pose did )ou 
select?” N ot, ”Did you like them?” 
— Elvira Mahoney, Los Altos, Calif.

PLAN TO ATTEND

the annual convention for professional 
photographers. Three concurrent pro­
grams -  Portrait, Commercial, Indus­
trial: M anufacturers Trade Show; 
Print Exhibits all arc BEST FOR YOU!

Sponsored by
PROFESSIONAL PHOTOGRAPHERS 

OF AMERICA, INC.
152 W. Wisconsin Ave.. Milwaukee 3
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Make it am ateur genius. Professionally, I'm a photographer . . . commercial, industrial, 
news . . . you name it, I do it. Been using electronic flash since they weighed a ton. Now 
they’re down to a few ounces . . . but only for the amateur. For a pro's needs, they still 
weigh up to 15 pounds. So I wrote to Ultrablitz a while back and asked: Why isn’t there 
a one-piece electronic flash that I could use anywhere in the world . . . powered by 
rechargeable and interchangeable nickel cadmium batteries or 110-220 volt AC . . . with 
80 watt-seconds input . . . 80-90 flashes on full power, 130-140 on half power (plus double 
this amount with each interchangeable battery) . . . guide number of 65-70 for ASA 25 
. . . and no wires, power cables, or power packs? Got a nice reply. They’d rp»* 
been working on the same question . .. and had just come up with the answer. y-'fN 
Everything I asked for in just 34 ounces . . .  fits on all my cameras, plus some 
terrific features and optional accessories I never even thought of. Now, that’s 
what I call professional genius!

Complete with Battery, Battery Recharger and AC Cord. Less than $110.00*

•SP o n e-p iece ,  p e rm an en t  e le c t ro n ic  f lash  for the  p ro fe ss io n a l!

Ultrablitz® _. . . :.::z
W rite Today For Free B ooklet. aiuso impex co«p„ too p«>* »vt. south, n. ». 10,

No Products or Services Carry PP of A Endorsement /  January 1962 /  23



Photographic Cases
C utfoto

Rugged and efficient fibre cases in 
any size can be fitted to your cam­
eras, lights, or tripods. Sponge rub­
ber padding. Partitions, trays and 
interior boxes made to your speci­
fications. Surprisingly low cost for 
specially designed, or stock cases. 
Immediate delivery on unfitted stock 
case pictured above (19'/2 long by 
9" wide by 11 deep) $ ll.20  (obk.y. 
Lower prices for larger quantities.

W RITE FOR FREE CA TA LO G  No. I40Q
Fibre Products Mfg. Co.

D*vtnon ol IMIh*<m*f (rn$t Inc

601 W est 2 6  St. Km  1501 N .Y . 1, N .Y .
S e r v in g  Th e  P h o to g ra p h ic  In d u s t r y  

Fo r 4 2  U n in te r ru p te d  Y e a r s .

YOUR OWN ADVERTISEMENT in every
customer's Breast Pocket on a "Handy Hanky" 
— the final touch for every man's portrait.

W rite for
temples, prices today:

HANDY HANKY. INC.
BOX 462. DEPT. P 

N IAG A RA FALLS. N. Y.

The Handy Hanky is 
in three styles as 
shown and can be in 
your choice of colors. 
The "Hanky" is cot­
ton, the balance white 
card on which your 
message is printed. 
Stick the "H anky" in 
the pocket, make your 
sitting—and your cus­
tomer has something 
he'll really talk about.

In Canada
HANDY HANKY CO.
55 DIETZ AVE.. S.

W ATERLO O. ONT

C U S T O M  PHOTO MURALS
Unmounted From Your Negative

BLACK and WHITE
20x 30 $ 5.00 Larger than 40x 60.
30x40 8.00 $1.00 per sq. ft..
40x60 12.00 unmounted.

BLACK STUDIO, INC.
2 5 4  S . F e r r y  S t . S c h e n e c ta d y  5 ,  N . Y .

r* ewfrTMr m i sdve
*» W keen hto "M, WdvM.fl He

BRKMSOM PHOTO INDUSTRIKS
Broadway at 42nd St. 
Kansas City, Missouri

’Tis Here, Maybe!
The "gossip colum n" of professional photography, 
w ho’s who. what's happening, where, when, why 
and how. Send your news items, clippings or w hat­
ever, a b o u t y o u rse lf o r o th e rs  in our industry.

■  Applications for the Photographic Equip­
ment Tcchonology course at New York State 
University's Agricultural and Technical In­
stitute at Farmingdale, L. I., are now being
accepted.

The two-year course is open to men and 
women who must be high school graduates 
with 2 1 / 2  years of mathematics, including 
intermediate algebra, and one year of physics.

Admissions examinations will be given on 
Feb. 24, May 5 and July 23. Prospective 
students are invited to visit the Admissions 
office at the Farmingdale college and to 
visit the Photographic Equipment Technol­
ogy facilities. Students are advised to take 
the examination as early as possible since 
enrollment in the course is limited.

■  Under terms of a newly signed manu­
facturing-marketing agreement. Bell & How­
ell Co., Chicago, will market products of 
the Cannon Co., Tokyo, as "Bell & Howell/ 
Cannon" products. Scopus, Inc. New York, 
discontinued handling the Cannon line as of 
Jan. 1, 1962.

■  The Advertising and Graphic Arts issue 
of Greater Rochester Commerce, published 
by the Rochester, N. Y.. Chamber of Com­
merce. ran a feature article on Hal Camp­
bell and his studio titled, "Photographic 
Quality and Versatility."

■  Three professional photographers, all 
members of their state, regional and Nation­
al associations, were recently appointed 
members of an advisory commission to the 
New Hampshire State Planning Commission 
by Gov. Wesley Powell.

The group will select several hundred 
photogenic locations along well traveled 
roads in the state. These spots will be 
marked and posted, and the program in­
cludes any needed improvement, as well as 
arrangements for proper parking facilities.

The three photographers: Robert Swen­
son, President of the New Hampshire PPA: 
Eric M. Sanford. M.Photog., PP of A Coun­
cilman: and Dick Smith.

■  Photographers for the Bahamas News 
Bureau. Nassau, share the first place award 
for the best travel photo coverage of an 
area in the world in the annual international 
competition sponsored by the Midwest Trav­
el Writers Assn. Frederic Maura is chief 
photographer of the Bahamas News Bu­
reau. Other BNB cameramen contributing to 
the outstanding coverage were Roland Rose. 
William Roberts, Roy Newbold, Jr , and 
Dugald Small.

■ Dakota Farmer, w ith 200,000 circulation 
in North and South Dakota, in its Dec. 13 
edition, ran a story, with photographs, on 
Lawton E. Osborn, M.Photog., Dickinson. 
N D in recognition of his 1961 presidency 
of the PP of A. Osborn is w-ell known 
throughout the upper Midwest for his pho­
tographs of the Badlands and ranch scenes.

■  Medill School of Journalism at North- 
w'estern University requires all students to 
take the photography course before gradua­
tion with their journalism degree. The 
course is taught by Mr. and Mrs. J. B. 
Rogers of the Stuart-Rogers Studio, Evans­
ton, III., who joined the faculty last fall. 
Both photographers began their professional 
careers in a similar class at the University.

J. B. Rogers recently served as a judge in 
the Inland Daily Press Assn press photogra­
phy contest.

■  Mrs. Elizabeth (Betty) Harrison, 62, 
died in Lynnville, Ind., in November. She 
was employed for nearly ten years at Wich- 
ers Portrait Studio, Topeka, Kan., and pre­
viously worked for Peter Berkeley, Denver.

Several PP of A members recently attended 
a demonstration of Polaroid's Type P/N 4x5 
film, in New Yorlc. Harry Garfield, left, of 
famous Photographers School, talks with 
George Howard, Polaroid. Similar meetings 
are planned for other cities in the country.

■  Leonardo da Vinci's famous painting of 
Mona Lisa has been shown in profile by 
London photographer Leo Vala, who claims 
to have developed a process which "seems 
to confer a solid form to a two-dimensional 
image." Vala would not describe his method.

M Dec. 18, a girl, Robin Marlene Parker, 
was born to Mr. and Mrs. Harold Parker 
of Photography by Chan-Park, Vanceburg, 
Ky. The birth announcement in the form 
of a missile launching news release, claimed 
that everything was "A-OK."

■  From Iowa comes new’S of two studio 
purchases. Howard J. Penne has bought the 
studio in Ida Grove; Larry Dirksen re­
turned from the state of Washington to 
acquire the National Studio in Charles City 
from Robert Wagner. . . . The appointment 
of Gar Trowbridge as studio representative 
has been announced by Dickey & Harleen 
Studios, San Francisco. Mr. Trowbridge was 
senior photographer for the Lawrence Radia­
tion Laboratory in Livermore, Calif. . . . 
Carroll H. Weiss, director of communica­
tions for the Biological Photographic Assn,

(T urn  to page 26)
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Beattie Automatic Electric Camera
Takes up to 200 Rapid-Sequence Pictures

Here is completely automated photography at its effi­
cient best. No fumbling with slides. No juggling of 
tripod. No changing of flash bulbs. You concentrate 
on your subject, get better pictures, more pictures in 
a fraction of the tim e. . .  and at less cost with con­
venient roll film. Ideal for commercial work, portrait, 
school and I.D. photographs.
BEATTIE IM PE RIAL 90 PORTRONIC , Finest studio camera 
made. Fully automatic, electric. 3 Y2" heavy-base roll 
film advances automatically. Synchronized electric shut­
ter. Rotating back. Big reflex viewer with matched 
lens. Side or back viewing. 200 exposures in magazine. 
Develop any portion. 6% " or 10" f /4 .5  or lVz" f /6 .3

interchangeable coated lenses. Negative identification 
on each picture. Also adaptable to 70mm, 46mm and 
35mm film.
BEATTIE  STUDIO D O L L Y .  Complete mobility, maximum 
stability. Raises, lowers, tilts, pans, rolls, locks. Col­
lapses for easy portability.
BEATTIE  ELE C T R O N IC  F LAS H . Rugged new electronic 
circuits especially developed for long life, high reli­
ability, uniform light delivery. 100 W /S or 200 W /S  
Model, full or V2 light. Faster re-cycling. Coaxial model­
ing light. No hot spots. With tripper cable or use as 
slave. Also 50 W /S Model.
A t better dealers— or send for catalog now.

Beattie Portronic Studio Cameras

B E A T T I E - C O L E M A N  ' n c .
1014 North Olive Street, Anaheim, California
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D U E S
Invoices for 1962 PP of A mem­

bership renewals have been mailed 
from Headquarters in Milwaukee. All 
members are requested to return their 
remittance with the completed classi­
fication sheet for use in compiling 
the "1962-63 Directory of Profes­
sional Photography."

Promptness will insure proper list­
ing in the Directory and uninter­
rupted continuance of membership 
services, as well as eliminate the 
necessity for costly second billings.

Information on membership in the 
Professional Photographers of Amer­
ica, Inc. will be sent to anyone upon 
request. Write PP of A, 132 W. 
Wisconsin Ave., Milwaukee 3, Wis.

I IS I IKKK from page 24

has been appointed research media advisor 
for the medical research division of Scher- 
ing Corp., Bloomfield, N. J.

■  Dr Jesse Werner has been elected presi­
dent and chief executive officer and member 
of the board of General Aniline & Film 
( orp.. New York, succeeding Philip M. 
Dinkins. Ross D. Siragusa is new chairman 
of the board.

H the Bermuda News Bureau in coopera­
tion with Simmon Omega, Inc., New York, 
established an Omega darkroom center to 
serve the photographic requirements of re­
porters at the pre-Christmas Bermuda meet­
ing of President Kennedy and Prime Min­
ister MacMillan. Arrangements were made 
by Fred Simmon, president of Simmon Ome­
ga, and Fred Forbes, New York manager of 
the Bermuda Press Bureau.

■  Oskar Barnack, inventor of the l.eica 
camera, was honored recently by the West 
Berlin city administration when the name of

Strasse J was changed to Burnjckufer, or 
"Barnack Embankment." As a child, Bar­
nack had attended a grammar school lo­
cated on the street that is named for him.

I  Leading scientists, art authorities, writers 
and philosophers recently participated in a 
symposium, "Communication between the 
Arts anti Sciences’ on the campus of Ken­

yon College, Gambier, Ohio. Two of the 
subjects discussed were "Historical Aspects 
of the Problems of Communication in and 
between the Arts and Sciences,” and "The 
Demands of the Scientists upon Scholars in 
the Arts in Establishing Communication.” 
Although photography was not specifically 
represented at the symposium, it is encour­
aging to know that such discussions arc 
being held on subjects so closely related 
with it.

■  After more than 30 years with Zeiss 
Ikon, Stuttgart, W. Germany, and a total of 
•12 years in the photographic industry, E. B. 
Richter, has retired as director of the com­
pany. As chairman of the camera committees 
for Germany’s two professional photograph­
ic associations, Mr. Richter was on the coun­
cils of both societies.

■  Staff/Sergeant Robert F. Campbell, 71, 
of Jacksonville, Fla., retired as a U. S. Army 
photographer in December. Campbell is a 
veteran of World War I. . . . Jean Thomp­
son, M.Photog., recently completed 25 years 
with Withers Portrait Studio, Topeka, Kan.

R Several forthcoming photographic tours 
have been announced. Joseph Chiaramonte, 
Stamford, Conn., will conduct a tour to the 
West Indies at Carnival Time - Feb. 25- 
March II. Tour cost is $695. For informa­
tion and reservations, w rite Specialized 
Travel & Tours, Inc., 1~M4 Summer St., 
Stamford, Conn. . . . Thru the Lens Tours 
is offering three tours via Iberia Air Lines 
of Spain. Two are 24-day tours of Spain 
and Portugal one will depart New York 
on April i -7 ($1,180), the other on May 
18 ($1,190). Both segments can be taken as 
one tour for $1,835. On April 25, a two- 
month tour of the Mediterranean will de­
part; cost is $3,085. Write to Iberia Air 
Lines of Spain, 518 Fifth Ave.. New York 
36, N. Y.

■ Newly elected vice president of the Gen­
eral Advisory Board of Santa Monica. Calif., 
City College is Victor Barnaba of Victor 
Barnaba Photography. The main purpose of 
the board is to advise and aid the college 
administration regarding education for busi­
ness and industry.

■  Minneapolis-Honeywell R egulator Co. 
has purchased the Thompson Ramo-Wool­
dridge plant in Denver, Colo., which will 
become manufacturing headquarters for the 
Heiland Division.

B A C K G R O U N D
P A I N T I N G

P A R T Y  . . .

Fifteen backgrounds were painted under the 
supervision of Henry W. Leichtner, Rochester, 
N. Y., at a recent meeting of the South 
Western Section of the PP Society of New 
York. For more on creating backgrounds for 
portraits-in-the home, please turn to page 53.

■  The Brazilian Government recently be­
stowed the Order of the Southern Cross, 
rank of Cavaleiro, on Miss Jackie Martin, 
Vice President of Norwood Studios, Wash­
ington, D. C. Miss Martin and Mrs. Alice 
R. Hager (also decorated) produced 32 
illustrated magazine articles and two books 
about Brazil.

■  Won't you go through that pile of old 
semi-matte black-and-white prints soon to 
be discarded, and send some to Volunteer 
Service Photographers? VSP uses prints for 
hospitalized and handicapped student-pa­
tients to photo-oil color in more than 30 re­
habilitation photography programs through­
out the country. The address: 111 W. 57th 
St., New York 19, N. Y.

B Arthur Goldsmith, formerly picture edi­
tor of 7 his Itreek Magazine, has assumed 
his new duties as editor of the Famous Pho­
tographers School, Westport, Conn. In mak­
ing the announcement, Victor Keppler, the 
School's director, said Goldsmith will play 
a major role in working with members of 
the guiding faculty in the preparation of the 
textbooks to be used in the home study 
photography course.

B Commercial-industrial photographer W il­
liam H. Rothwell of Albany, Ga., died on 
Oct. 28.

fl The Photography in the Fine Arts pro­
gram received excellent coverage in full- 
color in The American Weekly supplement 
for Sunday, Dec. 17. Titled, "Are Photo­
graphs Fine Art 7 the feature compared 
prints and etchings with photographs from 
PFA III, from an exhibit at the Metropolitan 
Museum of Art in New York.

B New national sales manager of Kling 
Photo Corp., New York, is John Adams.
. . . Mrs Dorothy D. Drummond, chairman 
of the board and treasurer, and Lawrence C. 
Ward, sales manager, have been cited for 25 
years service by the Cohoes Carrybag Co., 
Inc., Cohoes, N. Y.

B Max Green, M.Photog., and Mrs. Green, 
Chicago, underwent examinations and tests 
at Sacred Heart Sanatarium, Milwaukee, in 
December. Both are doing well. A

MINUTES MEAN MONEY 
'GO MODERN WITH A M0RNICK'

th e  co lo r  a n a ly z e r  w it h  d e p e n d a b le , 
u n m a tc h e d  fe a t u r e s :

°<? P6000 
$745 00 P.O.B. 

Sensitivity 
.00085 Microlumens

INSTANT WARM-UP 
100r< REPEATABILITY.

Mornick exclusive.

SENSITIVITY 
glowing cigarette

Will read 
at 20 feet.

the light from a
Uni-Log Model 40-A 

CPIOOO
$395.00 F.O .B. 

Sensitivity 
.01 MicrolumensFLEXIBILITY Unlimited color balance set­

tings. (Over 3000 possible settings.)
★  DUE TO EXCLUSIVE MORNICK CIRCUIT DESIGN THE PARTS OE THE IM -L O G  

ARE ONLY OPERATING DURING ACTUAL READINGS.
★  i Bl II. I-IN A PER Il RES...  1/16" to 1/4" on one control.

O th e r  M o d e ls  
A va i la b le O R N I C K

INSTRUMENT COM PANY

4 1 1 5  W E S L O W  S T R E E T  
H O U S T O N  1 7 , T E X A S  
M is s io n  9 - 6 7 8 1
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THE
lawyer's

nook
by George E. Frost 
and Keith ]. Kulie

This is the first of a series of 
notes which are intended to be 
of interest and value to readers. 
The authors’ aim is to give some 
suggestions respecting the com­
mon legal p r o b le m s  encount­
ered during the course of p ro ­
fessional photographic activity. 
Inquiries should be directed to 
"The Lawyer’s N ook,” PP of A, 
152 W. Wisconsin Ave., M il­
waukee 3, Wis.

T  t  m a y  s e e m  paradoxical to start our 
A series with a discussion of what is nor­
mally the last consideration in a trial—dam­
ages. But this is really the first subject that 
ought to be considered when a legal prob­
lem arises. And what we have to say, we 
think, will be of some comfort to our read­
ers whose professional careers are just start­
ing— but perhaps will be of some concern 
to the old pros.

First, a word about legal theory. There 
are three principal legal remedies to which 
every person or corporation is subject. Pay­
ment of damages to an injured party is the 
most common of these remedies. The other 
two are injunctive relief, forbidding the do­
ing of what should not be done or requiring 
the doing of what should be done — and 
fines and jail sentences —- remedies brought 
about by the state to assure compliance with 
the criminal law.

Provable D ollar Loss
Damages normally reflect the theory that 

where one person injures another the law 
should compel a reimbursement for the 
wrong done. Since the damages must be in 
monetary form, it was held at a rather early 
date that damages could only be in the 
amount corresponding to the actual wrong. 
As we will discuss in a minute, the courts 
can — and do temper this rule by addi­
tional damages in various forms. The fact 
remains, however, that damages are normally 
in the amount of the provable dollar loss to 
the injured party.

Let s take a few practical examples. Sup­
pose a photographer is hired to take pictures 
of a wedding. For some reason, due to the 
fault of the photographer, he is not able to 
supply prints of the pictures. What are the 
damages? Can the unhappy subject bring 
suit and collect any significant sum from 
the photographer? Probably not. In an in­
stance of this kind the damages can be ex­
pected to be so speculative and incapable of 
proof that the expense of even bringing suit 
cannot normally be justified as a business 
matter.

Right of Privacy
Another example, a photographer places 

the portrait of a person in his window. The 
person involved is not a professional model. 
Even in the case where this might be re­

garded as a clear violation of some right of 
privacy, this situation w'ould not be likely 
to lead to any significant award of damages. 
Again, the dollar amount of the damage is 
so speculative and unprovable that suit is 
not normally justified.

Our more experienced readers will prob­
ably recall many examples along the lines 
of the above w'here irate cu s to m ers  have 
threatened suit and generally raised a com­
motion over the alleged w-rongs done to 
them. In these cases the photographer can 
normally take considerable comfort in the 
thought that no substantial damages can 
possibly be proved. This is why there are 
many, many fact situations of this kind 
w'here the legal principles as to liability are 
not at all clear — and also why it is futile 
to look for legal decisions.

Basic Principle
But this does not mean that a professional 

photographer — or anyone else — has license 
to go forth and trespass upon the rights of 
other persons. One of the basic principles 
is embodied in the English case of Armorie 
v. Delamirie in 1722. There a chimneysweep 
had found a jew-cl. As the finder of ap­
parently lost property he was entitled to 
possession and ownership against all persons 
but the true owner. He took the jewel to 
the shop of a goldsmith to find its worth 
and what the jeweler would pay for it. The 
goldsmith took the stone, gave it to an as­
sistant, the assistant removed the jewels, and 
the goldsmith then returned only the sock­
et. When the chimneysweep brought suit for 
return of the stones, the goldsmith insisted 
that there was no proof of the value of the 
stones. The court responded to this conten­
tion by instructing the jury to assume that 
the jewel was of the finest water.

This same doctrine has found more recent 
application in antitrust law litigation, where 
damages are ordinarily impossible of exact 
proof. The courts have evolved a broad doc­
trine that the damages will be estimated 
upon the basis of whatever analysis is per­
mitted by available facts, and will make all 
assumptions against the party at fault.

All of this means that the errant party 
will not be permitted to take advantage of 
his own wrong.

Business Considerations
We could cite other illustrations of ways 

that have been devised of penalizing wrong­
doers when the normal remedy of damages 
fails. But these are all in the nature of ex­
ceptions to the general doctrine — that tiie 
provable actual damages are the measure of 
the recovery. It follows that where the pro­
fessional photographer takes a conciliatory 
attitude, avoids conduct that unnecessarily 
increases damages or reflects an intentional 
or reckless disregard of the rights of others, 
and otherwise applies practical good sense, 
the case of legal claim in the absence of 
some provable damages is best treated as 
a business matter to be resolved upon the 
basis of business considerations and not as 
a legal threat likely to lead to actual litiga­
tion or substantial relief in favor of the in­
jured party.

The prime point in all of this is that in 
many instances consideration of possible 
damages will resolve legal questions — al­
ways assuming that the photographer takes 
a conciliatory approach and does all in his 
power to minimize the loss. ▲

i f  you 
process 
color prints 
negatives 
transparencies 
in sheet or roll form 
discover the 
missing link to 
dark room profit

W / v i t e | j c y L
* tlu A

■ j a c t  j i l l e z i  

3oofeiet

6^ t o v n a t u 7 H  

VinZ dxa/d?/uxrm
B o o k le t te lls  how  yo u  c a n  h a v e  c o n s is t  
e n t c o lo r  p ro c e s s in g  of th e  h ig h e s t q u a l 
ity  a t ju s t  th e  f l ic k  of a s w itc h  . . . and  
g et p ro d u c tio n  up  to 2 ,0 0 0  p r in ts  p e r 8 
h o u r d a y  . . . an d  b e s t o f a l l .  a t a p rice  
yo u  n e v e r  th o u g h t p o s s ib le .

W R IT E  T O D A Y

P le a s e  s e n d  m e  th e  “ A U T O M A T IO N "  
b o o k le t .

N am e

C o m p a n y

A d d re s s

C ity  Z o ne  S ta te

C O R P O R A T IO N

2 2 8  S . 1st S t . ,  M ilw a u k e e  4 . W is . N 1
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A M E S S A G E  TO P R O F E S S I O N A L  P O R T R A I T  P H O T O G R A P H E R S
“to firmly establish in the public mind a buying habit for portraiture at specific ages of life.”

7 AGES
I quote the concept of the Seven Ages program as originally 
stated by the Professional Photographers of America, Inc. 
UNLIMITED OPPORTUNITY
is yours when the goal of Seven Ages is accomplished.
We, at TAP would like to be considered
PACKAGING and MERCHANDISING EXPERTS
for the photographic industry. As we endeavor to earn and

maintain this position, we find ourselves increasingly dependent
on THE VALUE the buying public places on a PORTRAIT.
Continually, we direct our efforts toward
DEVELOPING PROGRAMS
as well as products, programs to
HELP YOU SELL MORE PORTRAITS
Yes, we have a mutual problem. We simply CAN’T PACKAGE 
what YOU don’t sell!

--------------TAP HAS AN IDEA! WE HOPE YOU LIKE IT! -----------------
TAP’S “GIFT TO NEWLYWEDS” program for 7 AGES Photographers 

HERE'S THE IDEA . . . Upon final delivery of each wedding order you make a “GIFT TO THE NEWLYWEDS”
.............. — W H Y ? ? ? ?  ...... - ...............

. . . To show your APPRECIATION for the wedding picture order.

. . . TO MAKE THE FIRST BID FOR FUTURE “FAMILY PORTRAIT” BUSINESS!
— — — THE G IF T ?? ??  —

A TAP 7 AGES ALBUM
including
Your PERSONAL LETTER (on 7 AGES stationery) 
delicately asking the newlyweds the privilege of being 
their 7 AGES photographer when the time comes, 
the OFFICIAL 7 AGES CERTIFICATE 
(parents’ pledge to child)

the 7 AGES BROCHURE explaining the Seven Ages of 
Childhood in terms of PORTRAITS.
YOUR OFFER to photograph the new addition at each 
of the important Seven Ages, furnishing the album prints 
at 25% less than your regular prices. (Additional portraits 
at regular prices.)

— THE ADVA N TAG ES
YOURS will be the FIRST BID for the FAMILY POR­
TRAIT business.
YOUR GIFT will be GREATLY APPRECIATED.
YOU WILL GET PAID for every picture you make.

TO Y O U ? ? ? ?  — —
. . YOUR GIFT will CREATE LOYALTY to YOUR studio. 
. . You CAN AFFORD this gift . . . only '2%S% of the aver­

age wedding order ASSURES YOU PROFITABLE future 
business. A reasonable advertising allowance.

Mr. Professional P h oto grap her . . . YOU CAN REACH YOUR G O A L UNLIMITED OPPO RTU N ITY  
by using TA P’S “ GIFT TO N EW LYW ED S’’ and 7 A GES pro gram

Join YOUR FELLOW PHOTOGRAPHER in REACHING YOUR INDUSTRY’S GOAL . .
“to firmly establish in the public mind a buying habit for portraiture at specific ages of life.”

2 1 6 0  S u p e r i o r  A v e . T A P R E L L  L O O M I S ,  INC . C l e v e l a n d  1 4 ,  O h i o

ANOTHER PHOTOGENIC FEATURE

700 W A T T - S E C O N D  
P O W ER  P A C K

400 W A T T - S E C O N D  
P O W E R  P A C K

YOU'RE A 
MAGICIAN AT FIXIN'

when you use quality-engineered 
P H O T O G E N I C  L I G H T S

All component parts plug into position. After years of 
service, if replacing a part should become necessary, 
YOU simply remove it and plug in a replacement . . . 
IN SECONDS! No delays or service charges from an 
electronics expert. Your Photogenic Dealer has the Re­
placement Parts Kits.

ILLUSTRATED — FLASHMASTER LINE BY PHOTOGENIC
The flexible Flashmaster family can be furnished in 
various combinations for perfect control and volume 
of light . . . and you can take it with you. Standard 
four-light group shown has 200 watt -  second power 
pack for black and white. The 400 watt — second 
power pack is ideal for color photography.

PHOTOGENIC MACHINE CO.
Y o u n g s to w n  1 , O h io

LEARN A ll THE PROFESSIONAL QUALITY FEATURES AT YOUR AUTHORIZED PMCO DEALER'S OR WRITE FOR LITERATURE

A
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W  inton B. Medlar,

Right: Winton B. Medlar, M.Photog., PP of A 
Pres., 1962. Portrait, Nets Isaacson, M.Photog.

Far right: F. W. Medlar, 1908 PP of A Pres.

Below, left: Original Medlar Studio in Spen­
cer, Iowa. At right: The present studio 
building was built in 1921. Note the sky­
light across top of building, now covered.

Fo r  t h e  fir st  time in  the history of the Professional 
Photographers of America, Inc. the Association is headed 

by a man whose father was also elected to the top office. 
Third-generation ph o to g rap h er W in ton  B. M edlar, 
M.Photog., is 1962 President of the PP of A.

The Medlar family has been in photography for over 
100 years — since 1858 when J. S. Medlar began his career 
in Woodstock, 111. The studio he founded is operated today 
by a granddaughter, Modelle Medlar McCoy and her hus­
band, Robert.

J. S. Medlar’s two sons, Herbert and Frank, became 
photographers and were both w ell known nationally 
through their workmanship and association activities. Her­
bert remained in Woodstock, Frank went to Spencer, Iowa, 
in 1887 where he established the Medlar Studio. As early 
as 1894 Frank Medlar’s work was being published in the 
G. Cramer Dry Plate Company’s annual book of photo 
graphs. He was the first photographer west of the Missis­
sippi River to make portraits in direct color, using the Auto­
chrome process.

In 1908 Frank W. Medlar was 
elected President of the Photographers 
Association of America, former name 
of the PP of A.

W in to n  B. M edlar apprenticed 
with his father for seven years before 
taking over the studio in Spencer upon 
his father’s death in 1922. He had 
studied at the Art Institute of Chicago 
for two years and he attended several 
sessions at the Winona School of Pho­
tography in the early 1920s under Will 
Towles. It was at the Winona school

Left: Medlar graduate 
portrait. Right: Med­
lar 7 AGES portrait.

that Winton met student Virginia Norman who became 
his bride in 1926.

Spencer is a town of 7,500 located in northwest Iowa, 
not far from the picturesque Iowa Great Lakes Region 
which is near the Minnesota state line.

"While ours is primarily a portrait studio,’’ declares Mr 
Medlar, "a certain amount of commercial photography is 
done. We have four on the staff. Virginia is receptionist.

"We have been experimenting with color for five years 
It is a big profit booster for both 
commercial work and also candid 
weddings.”

The Medlar Studio is known 
for its photography of children. 
Many families who have moved 
away, bring their children back 
to Spencer for portraits — baby 
photographs as well as gradua­
tion portraits.

While the 7 AGF.S of Child­
hood promotion was designed as 
a long range program and no 
early results were expected, Mr.

(Profile No. 28) M. Photog., PP of A President for 1962
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Medlar reports that his studio is now doing more business 
in children’s portraits than he has for many years. He at­
tributes this in a large measure to his participation in the 
promotion.

YEARS OF SERVICE

Winton Medlar's election as President of the PP of A 
follows eight years of service, first as a Director, then as 
Secretary-Treasurer (I960) and Vice President (1961). For 
several years he headed the National Print Exhibit Commit­
tee, and served as Portrait Program Chairman for two an­
nual PP of A Expositions.

A charter member and past president ot the Profession­
al Photographers of Iowa, Medlar holds life membership 
in that organization as well as the Minnesota and South 
Dakota professional groups. He is a member by invitation, 
of the American Society of Photographers and the Camera-

the Loyal Order of Moose. He is past deacon in the First 
Congregational Church of Spencer.

Winton Medlar fully believes that photographers should 
give the public what it wants, but make the product a little 
better than they expect and so educate them for finer pho­
tography. "It is so easy,” he says, ”to fail to move a light 
to improve the drawing and perspective of a portrait — so 
easy to skimp in the retouching, so easy to let that poor 
print slide through.”

OUTLOOK HARDLY BETTER

He notes encouragingly, "General interest in all fields 
of photography becomes greater every day. The demand for 
finer portraits is greater than ever; photography in adver­
tising is constantly increasing; the role of photography in 
industry and in our daily life is being felt more every day. 
It can be said that the outlook for professional photogra­
phers and photography could hardly be better.”



m.
SOARD M EETIN G . . .  of the Professional Photographers 
of America, Inc. took place in the fall of 1961 at the Milwaukee 
Athletic Club. These photographs were made during the three-day 
meeting. I. Frederick Quellmalz, Executive Manager, and 1962 Presi­
dent Winton B. Medlar. 2. Harper Leiper, Wesley Bowman, William 
W. Carrier, Jr., John Paul Goodwin, PP of A advertising agency 
president. Merton Powell, Administrative Assistant. 3. Lawton E. 

p .  Osborn, Hugh W. Tribble, Claude F. Palmer, Floyd M. Roberts, Bob
Wilcox, Portrait Division Chairman, James E. Hampson, Paul H.

March. 4. Winton Medlar, Lawton Osborn. 5. Robert L. Ball, Past 
President; 6. Frederick Quellmalz, W. W. Carrier, John Paul Good­
win. 7. E. S. Purrington. 8. Around table from left: Bob Wilcox, Paul 
H. March, Joseph C . Schabacker, PP of A Business Consultant, Fred 
Schmidt, "NPP" Managing Editor, Raymond Ketchmark, Frederick 
Quellmalz, Harper Leiper. 9. Bob Wilcox. 10. Claude F. Palmer. 
I I .  Earl G . Stanton, Floyd M. Roberts. 12. James E. Hampson, Hugh 
W. Tribble. 13. W. W. Carrier, Wesley Bowman, John Paul Goodwin. 
The PP of A Board of Directors holds meetings three times a year.
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M a s s iv e  s tu d io  in 
background  is nerve 
cen te r o f photo fa rm .

Photographer looks for 
best angle as truck 
revolves on turntable.

P I C T U R E S A R E  I T S  O N L Y  C R O P  —

•  In a cool, green midwestern valley, 
an International Scout stops near a tiny 
stream. Several vacationers pile out and 
start to unload their fishing gear.
•  Along a fertile river bottom, a Farm- 
all tractor pulls a cotton planter up 
and down the neat rows.
•  In the hilly, rock-dotted timber- 
lands, an International crawler tractor 
hauls huge logs up a dusty lumber 
camp trail.

Scenes like these are commonplace. 
You see them every day, across the 
U. S. But there’s something extraordi­
nary about this set: they’re all going 
on within a few hundred yards of each 
other on a farm 75 miles southwest of 
Chicago. And at each site, a camera 
crew busily records the activity.

The place is Hickory Hill, Interna­
tional Harvester’s photo farm, 340 
acres of the most diverse topography 
in the countryc "A photographer’s 
treasure trove,” Harold Claus calls it. 
He's the company’s general supervisor 
of photographic services, the man in 
charge of the 31 men and women who 
work on the farm. "We spent years 
looking for a place like this,” Claus 
says. "Look at i t — rolling fields, flat- 
lands, streams, ravines, forests — every

background we’d want for photograph­
ing Harvester equipment.”

Hickory Hill is no luxury. With 
each passing year, Harvester’s photo­
graphic needs have become more var­
ied, more complex, more demanding. 
"Back when industrial photography 
got started,” says Claus, "you’d just 
hand a man a camera and say, 'Here, 
go out and get me a picture of a 
thresher.’ Brother, it sure has changed 
since then. Today we’re making still 
pictures and movies — black-and-white 
and color — pictures for magazine ads, 
news releases, slide presentations, all 
kinds of product publicity. And the 
logistics, they’ve become fantastic. Ev­
erything’s got to be just right — the 
machines, the landscape, the weather, 
the crops, the models — and they’ve 
all got to be there at once.”

The old way — sending company 
camera crews out on location or hiring 
outsiders to do the work — has become 
too expensive, too inconvenient. "We 
had to have a place,” says Claus, "where 
we could control all the variables.” 

Hickory Hill was the place —- top­
ographically versatile and ideally lo­
cated, just hours away from a center 
of supplies, IH equipment and model-

Harvest time. Photographer gathers pictures of hay baler.
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"Bread-and-Butter" work 
consists of Harvester 
product photographs.

b y  P eter  //.  Lunger, Photographs b y  A n gu s M cD ou g a ll  
REPRINTED FROM ' HARVESTER WORLD" MAGAZINE

ing talent. To this, Harvester has 
added an imposing man-made endow­
ment, a huge (160 ft. by 60 ft.) barn­
like studio building filled with $50,000 
in photo and sound equipment and 
including: (1) space for simultaneous 
use of five different sets, (2) offices, 
editing and sound screening rooms, 
and (3) a service shop for equipment 
preparation and maintenance.

In its first year of operation, Hickory 
Hill has produced 11 feature motion 
pictures, 30 short subjects, more than 
7,000 still photos. That’s an impres­
sive total, but is Harvester’s investment 
paying off?

’’Well,” says Claus, "take the latest 
movie we made. It cost us $15,000. 
Before we had these facilities, we 
would’ve assigned the job to outside 
producers. They would have charged 
$75,000."

Harvester’s manager of consumer 
relations, W. O. Maxwell, has an even 
more resounding answer. "This has 
been the kind of investment bankers 
dream about,” he says. "We’ve spent 
$300,000 on Hickory Hill photo farm. 
Based on savings so far, the project 
will have paid for itself by 1965.” A

International Harvester
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b y  Juliet N ew m an

A SIMPLIFIED RECORD SYSTEM

A l t h o u g h  t h e  PP of A has been working on a studio 
records system incorporating the advice of the best 

brains in this field, the approved report will not be ready 
for some time. In the meantime, it may interest photog­
raphers to examine a very simple system our studio has 
used for a number ol years.

II it suffers from any fault, it is that of being too 
simple, but tor our purposes it works. It has saved us from 
several cases of writer's cramp, and held our ink consump­
tion down to but a tew gallons a year.

Before switching to this system, we had used or exam­
ined a dozen commercial systems available on the market, 
and junked a highly complicated system set up for us by 
a wall meaning CPA a system that provided us with 
five times as much information as we needed, and required 
about 20 hours of bookkeeping a week.

T R I P L I C A T E  F O R M

The present system is simple, requires one, and only 
one, writing for all the necessary records, and provides all 
the information needed by us or required by law. In fact, 
following a recent audit by the Bureau of Internal Revenue, 
we received a letter from them complimenting us on the 
way in which our records were kept.

The basis ot the system is a 4"x6" triplicate form. Ours 
are in perforated strip form used in a small container which 
holds a load ot about 50 sets, l ive thousand triplicate sets, 
the container, and a supply of special carbon paper, cost un­
der $35. Rip-out type forms, with single-use carbons incor­
porated, may be preferred; they are slightly more expensive.

The forms are numbered consecutively. The original has 
no notation, the other two are marked "Lab Copy" and 
"File Copy." Although all three of ours are on white paper, 
a preferred refinement would be three colors of paper—- 
just make sure that the lab copy is the one on white paper; 
colored paper is hard to read under the print room safelight.

SERIES OF BOXES

Under the name and address, the first line has boxes 
for three dates order date, proofs promised, finished 
prints promised. Then, lines for name, address, and phone 
number ot the customer.

The next line has a series of boxes that can be varied 
to suit the information desired. In our case, there is a box 
for the initials of the one taking the order, cash or charge

notations, tax code (various letters indicate taxable sale, 
out-of-state sale, charitable institution, etc.), and a break­
down of the type of assignment — portrait, school, color, 
frame, etc.

The main body of the lined form provides space for the 
order itself: description of the assignment, print quantity, 
sizes and finish, unit prices and totals. There is also a line 
for tax, deposit, and balance due.

O R IG IN A L  T O  C U S T O M E R

The line at the bottom, "I approve the above order, 
and give you permission to display my photograph, with 
space tor signature, may be desirable. As far as we are 
concerned, it has proved of questionable value, and we will 
probably omit it on our next printing.

In writing out the form as the order is taken, there 
is no need to insert carbons each time; this is taken care of 
automatically by the design of the container. Then a push 
with the pen ejects all three copies. In our portrait business, 
the original is given to the customer. It not only serves as 
a receipt, but shows the complete order including the price

no argument later. In case of a telephone order, this 
copy is mailed for confirmation. For commercial studios, 
this copy can be used as the information copy for the 
cameraman covering the assignment.

The file copy then starts on a trip through a series of 
boxes (100-sheet 4x5 film boxes are useful for this). The 
first one, kept alphabetically, is marked "In Work.” Upon 
completion of the order, the slip is moved to the "To Be 
Billed” box, then after billing, to the "Billed-Unpaid” box. 
Upon receipt of payment, the slip ends its trip, with date 

(Turn to page 76)

JULIET NEW M AN
has become a leading portrait photog­
rapher largely through her reputation 
in family groups and portraits in di­
rect color. She has developed many 
of her oun make-up techniques. She 
and her husband. Irving, have a studio 
in Greenwich. Conn. Mrs. Newman has 
appeared on several state and Nation­
al photographic convention platform s.
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Talent at Work

The Winona School of Photography — now in its 
41st year — continues to make an outstanding and 
unique contribution to the improvement of profes­
sional photography. The School is owned and oper­
ated by the Professional Photographers of America.
Inc. as a nonprofit educational institution dedicated 
to the constant improvement and advancement of 
professional photography and ever changing business 
and promotional methods.

T H E  F A C U L T Y  and the students represent ^
talent at work. Probably the most important key to 
its success is the Winona faculty, a staff of working 
photographers and craftsmen men and women who 
earn their living through photography. The oppor­
tunity to watch the instructors in action, to partic­
ipate in question-and-answer sessions with them and 
then go to work in the camerarooms and laboratories 
makes Winona truly a school of practical experience.
These masters of photography teach and guide you
in new techniques in the art. the craft and the sale ^
of professional photography. *

T H E  S T U D E N T S  — The great variety of re­
fresher courses each year brings together a student 
body which is representative of all phases of portrait, 
commercial and industrial photography — studio own­
ers. cameramen, department heads, receptionists, col­
orists, laboratory technicians, retouchers. The value 
of a W inona course, even to a person of wide expe­
rience, cannot be overemphasized. Like every other 
career photographer, apprentice or studio owner in 
this industry, you want to advance your professional

Fresh, New Ideas ... to Meet



standing and increase your knowledge. The surest way to accom­
plish this is to take part in one or more of the intensive summer 
refresher courses.

m m m m  \
T h e  fa c u lty  — - and  s tu d e n ts  —  a t  
W inona re p re se n t ta len t a t  w o rk .

T H E  C U R R IC U L U M  for 1962, beginning on the next page, 
is a varied selection of courses covering all phases of professional 

#  photography. Courses are available for the relatively inexperienced
photographer and craftsman, as well as for those who have been 
engaged in the business for many successful years. Studying in 
small and limited classes, with special emphasis on personal and 
individual instruction, is the best way to learn. Mr. and .Mrs. 
Specials bring dozens of husband and wife teams to Winona each 
year. Parallel courses, such as “Speedlight Portrait Photography" 
and “Oil Coloring” are purposely scheduled so that couples may 
turn their vacations into a profitable week or two at Winona. 
There are eight combinations of Mr. and Mrs. Specials. In keeping 

€  with the School's roll to augment the professional s skill in a world
of constant changes, the small camera (2%x2%  and 35mm) is the* 
subject of one course and is featured in three others this year.

the Challenges of Tomorrow



Official Schedule of Courses . . .  The

COURSE NUMBER COURSE NUMBER COURSE NUMBER

O n e W eek
FUNDAMENTALS 

OF POSING 
AND LIGHTING

O n e W eek
GENERAL

COMMERCIAL
PHOTOGRAPHY

T w o  W e e k s
GENERAL
PORTRAIT

PHOTOGRAPHY

Ju n e  17-23 
Tuition : $100  
D ep osit: $ 2 5

If you are a newcomer to the profession 
. . . if you have been practicing por­
traiture without having learned the basic 
principles . . .  or if you simply need a 
refresher, this course is for YOl . Na­
tionally known instructors will show you 
the all important basic lightings and 
methods of posing, with emphasis on the 
corrective techniques necessary to por­
tray a difficult subject at his (or her) 
best. Particular attention will be given 
not only to three-quarter and head-and- 
shoulder posing but to lighting with 
either incandescent lamps or speedlights. 
Join the ranks of your fellow photogra­
phers who have used this course as a 
stepping stone to better portraiture.

/ \  ST HI (T O R S : Maurice C. La Claire, 
M .PhotogGrand Rapids, Mich., Co­
ordinator; Edwin D. Rentschler, M.Pho­
tog.. Ann Arbor. Mich.: Hoy N. Green, 
M.Photog.. Gainesville, Fla.; Gerhard 
Bakker, M.Photog., Milwaukee.

Ju n e  17-23  
Tuition : $100  
D ep o sit: $ 2 5

Whether you have a budding commercial 
studio in a large city or a combination 
studio in a small town, sound concepts 
of commercial photography can better 
qualify you to serve your clientele. In 
this course, the use of camera swings, 
the lighting of common products, the 
understanding of art principles, the mak­
ing of copy photographs and the use of 
valuable short-cuts are only a few of the 
subjects covered by instructors who have 
learned them by actual experience in 
building successful businesses of their 
own. Your clients will be happy you 
enrolled in this one.

INSTRUCTORS: W. W. Carrier, Jr., 
M.Photog., Memphis, Tenn., Coordina­
tor; Jack Stiles, Harper Leiper, M.Pho­
togH ouston, Texas; Gerhard Bakker, 
M.Photog., Milwaukee; Merle S. Dear- 
dorff, Cr.Photog., Chicago.

Ju n e  2 4 -Ju ly  7  
Tu ition : $125  
D ep o sit: $ 5 0

Cl
Here is a course that can put you on 
the right path in portraiture, whether 
you are just starting out, or took the 
wrong path at the outset. The lighting 
and posing of men, women, children, 
brides and groups as taught in this 
course make it the best attended. Better 
enroll early in this one, as attendance 
must be limited to 96. r*
INSTRUCTORS: Glen Worley, M.Pho­
tog., Alliance, Neb., Coordinator; Carl 
B lak es lee , M.Photog., Tampa, Fla.; 
Harold W ool w ine, M.Photog., Enid, 
Okla.; William Shields, M.Photog., Clin­
ton, S. C.; Homer English, Cr.Photog., 
Troy, Ohio; Edward P. Curry, Cr.Pho­
tog., Gerhard Bakker, M.Photog., Mil­
waukee; Merle S. Deardorff, Cr.Photog., ♦  
Chicago.



COURSE NUMBER COURSE NUMBER COURSE NUMBER

\yinona School of Photography . . .  for the Year 1962

O n e W eek O n e  W eek O n e  W eek

ADVANCED
COMMERCIAL

PHOTOGRAPHY

DIRECT COLOR 
IN COMMERCIAL 
PHOTOGRAPHY

STUDIO WORK­
SHOP, PORTRAIT 

FINISHING, PRINTING

Ju n e  2 4 -3 0  
Tu ition : $135  
D ep o sit: $ 2 5

Ju ly  1-7 
Tu ition : $150  
D ep osit: $ 2 5

Ju ly  8-14 
Tu ition : $125  
D ep o sit: $ 2 5

/  y j

Many of us succeed in creating a fine 
portrait through imaginative posing, flat­
tering lighting and provocative expres­
sion, hut overlook the technique of prop­
erly exposing and processing the negative 
or achieving the optimum in print mak­
ing. Special emphasis is placed on these 
factors, along with printing for salon 
exhibition, copying, restorative work, ton­
ing, vignetting, intensification and re­
duction, presentation of finished work 
and framing. A natural for a “Mr. & 
Mrs.” combination with Course No. 7.

INSTRUCTORS: Laurence W. Blaker, 
M.Photog., Manhattan, Kan., Coordina­
tor; Kaye Marvins, M.Rhotog., Houston, 
Texas; Kenneth M. Wright, M.Photog., 
St. Paul, Minn.: G e rh a rd  B akker, 
M.Pholog., Milwaukee.

Commercial photographers, who know 
their clients demand deft handling of 
color, will appreciate the scope of this 
course. Advanced instruction will he 
given in color photography of food, il­
lustrative and architectural subjects, in­
dustrial and residential interiors, as well 
as general product photography. Learn­
ing the latest techniques in processing 
color films, and making color prints, 
will keep you abreast of the times.

Rarely is a course planned that can help 
the already established commercial pho­
tographer in all phases of his operation. 
Here is such a course. Illustrative, in­
dustrial, architectural and product pho­
tography; food; highly polished, shiny 
objects and other difficult subjects . . . 
working with props and models . . . se- 
lection of films and filters for unusual 

•  assignments . . . creating desire for the 
product . . . architectural field trips . . . 
pleasing the client . . . promoting your 
studio . . . and on and on. Packed with 
practical ideas, this course of instruction 
(by the experts) will justify many times 
over in the years to come the time and 
effort you put forth in being one of the 
forward-looking participants.

IN ST R U C T O R S:  G io v an n i S u te r , 
M.Pholog., Chicago, C oord ina to r; 
Arthur E. Pohlman, Cr.Photog., Mil­
waukee; Lawrence S. Williams, Upper 
Darby, Penna.; Wesley Bowman, M.Pho- 
tog., Chicago; Gerhard Bakker, M.Pho- 
tog.. Milwaukee; Merle S. Deardorff, 
Cr.Photog., Chicago.

INSTRUCTORS: L. P. Brand, M.Pho- 
tog., Cincinnati, Ohio, C oordinator;  
Ulric E. Meisel, M.Photog., Dallas, 
Texas; G io v an n i S u te r , M.Photog., 
W'esley Bowman, M.Photog., Chicago; 
Gerhard Bakker, M.Photog., Milwaukee; 
Merle S. Deardorff, Cr.Photog.. Chicago.



COURSE NUMBER

O ne W eek

OIL
COLORING

COURSE NUMBER

8
O n e W eek

SPEEDLIGHT
PORTRAIT

PHOTOGRAPHY

COURSE NUMBER

O n e W eek

SMALL
CAMERA

PHOTOGRAPHY

5

Ju ly  8-14 
Tuition : $ 7 5  
D eposit: $ 2 5

There is no longer any need to merely 
envy the work of the well known in­
structors in this course. Here is an op­
portunity to learn their techniques in 
background ideas, colors for skin tones, 
beautifying the eyes and enhancing the 
hair; the method for achieving the heavy 
oil effect without use of a brush. Lec­
tures on principles of painting and color 
harmony will be given by instructors. 
Bring along examples of your work for 
special advice, as limited enrollment will 
permit personal instruction. This course 
runs concurrently with Course No. 6 
to permit “Mr. & Mrs.” participation. 
< 1 his same course is also presented 
July 15-21 - N o .  1 0 .)

INSTRUCTORS: Aida Price. M.Pho- 
to#.. Coordinator; G e rh a rd  B akker, 
1/.Photo#., Milwaukee.

Ju ly  15-21 
Tuition : $125  
D ep o sit: $ 2 5

The many advantages of speedlights are 
well recognized . . . but too often the 
necessary changes in technique are over­
looked. One week of concentrated in­
struction can acquaint you with the tech­
niques of edge and bounce lightings as 
well as the mechanics of speedlights. 
Posing, basic lightings and art princi­
ples arc also part of the curriculum. 
Bring your small camera and portable 
speedlight for a brainstorming session. 
Bring your wife, too, and enroll her in 
the oil coloring course the same week 
(see No. 10).

IN STRl CTORS: F ra n k  P echm an , 
M.Photo#., Kaukauna. if is.. Coordina­
tor; Leo Stern. M.Photo#.. Kansas City, 
Mo.: La Verne Friesen, M.Photo#., Buh- 
ler, Kan.; Gerhard Bakker. M.Photo#., 
Milwaukee; Merle S. Deardorff, Cr.Pho- 
tog., Chicago.

Ju ly  15-21 
Tu ition : $100  
D ep osit: $ 2 5

Growing popularity of the small camera 
among professionals created the demand 
for this course. Versatility of the small 
camera in the fields of studio and out­
door portraiture, news, magazine, fash­
ion, public relations, illustration, photo­
micrography and close-up photography- 
will be demonstrated. Types of lenses 
and shutters, composition, processing <tai 
techniques, and the use of various kinds 
of light all combine to make this course 
a “must” for the photographer who is 
aware of the modern trend to small 
camera photography. (Don't overlook the 
opportunity to enroll the “Mrs.” in the 
oil coloring course running simultane­
ously — No. 10.)

INSTRUCTORS: G e rh a rd  B a k k e r, ^  
M.Photo#., M ilw a u kee , Coordinator; 
Robert Elmore, Chicago; Robert Boyd, 
Milwaukee; John Brooks, Milton Freier, 
Walter Heun, Areu; York; George Schect- 
man, Chicago.



10
O n e W e e k

L OIL
COLORING

A WEEK WITH 
VIRGINIA STERN
(In S a le s  T e ch n iq u e s)

12
T w o  W e e k s

ADVANCED
PORTRAIT

PHOTOGRAPHY

Ju ly  15-21 
Tu ition : $ 7 5  
D ep osit: $ 2 5

There is no longer any need to merely 
envy the work of the well known in­
structors in this course. Here is an op­
portunity to learn their techniques in 
background ideas, colors for skin tones, 
beautifying the eyes and enhancing the 
hair; the method for achieving the heavy- 
oil effect without use of a brush. Lec­
tures on principles of painting and color 

^  harmony will be given by instructors. 
Bring along examples of your work for 
special advice, as limited enrollment will 
permit personal instruction. This course 
runs concurrently with Course No. 6 
to permit “Mr. & Mrs.” participation. 
(This same course is also presented July 
8-14 — No. 7.) A “Mr. & Mrs.” combina­
tion with Course No. 8 or Course No. 9.

*  INSTRUCTORS: Aida Price, M.Pho­
tog., Coordinator; G e rh a rd  B a k k e r, 
M.Photog., Milwaukee.

Ju ly  2 2 -2 8  
Tu ition : $ 6 5  
D ep o sit: $ 2 5

If success is measured in dollars, a week 
with Virginia Stern can help you achieve 
it. Even the most beautiful photograph 
needs to be promoted to bring the high­
est dollar return, and this course covers 
everything from making the appointment 
to final delivery. Work schedules, pro 
motions, increasing volume, reception 
room atmosphere, frame displays, higher 
unit sales, proof presentation, selling 
copies and restorations, sales methods 
and effective use of the telephone, lec­
tures on color, decor, finished work and 
framing — all are subjects you can look 
forward to learning when you attend 
this session. (Tell “Mr.” about Course 
No. 12 and bring him along.)

INSTRUCTORS: Virginia Stern, Cr.- 
Photog., Kansas City. Mo., Coordinator; 
Gerhard Bakker, M.Photog., Milwaukee.

Ju ly  2 2 -A u g u st 4  
Tu ition : $ 2 0 0  
D ep o sit: $ 5 0

A “beyond the-basics” course for polish­
ing your portrait techniques, with dem­
onstrations of draping, and the use of 
props, backgrounds ami accessories in 
the photography of men, women, chil­
dren, teen-agers and groups. The second 
work is devoted to the use of Ektacolor 
film and Ektacolor printing. Enroll the 
“Mrs.” in one of the courses (Nos. 11, 
13, 14 or 15) being held at this same time.

INSTRUCTORS: Van Moore, M.Pho­
tog., Richmond, Va.t Coordinator; Gene 
Claseman, M.Photog., Sioux Falls, S. !).; 
Emilie Romaine, M.Photog., San Fran­
cisco: Leslie A. Tompsett, M.Photog., 
South Rend, Ind.; Clarence Preino, 
M.Photog., Potsdam, N. Y .; Orrion Barg­
er, M.Photog., C ham her la in , S. I).; 
Edgard L. Obrna, M.Photog., Dodgeville, 
If'is.; Gerhard Bakker, M.Photog.



COURSE NUMBER

13
COURSE NUMBER

14
COURSE NUMBER

15
O n e W eek O n e W eek O n e  W eek

BRUSH
OILS

NEGATIVE
RETOUCHING

BRUSH
OILS

Ju ly  2 2 -2 8  
Tuition: $100  
D ep osit: $ 2 5

Ju ly  2 9 -A u g u st 4  
Tu ition : $ 7 5  
D ep o sit: $ 2 5

Ju ly  2 9 -A u g u st 4  
Tuition : $100  
D ep osit: $ 2 5

If you are the kind of colorist who wants 
to deliver only the finest work to a dis­
criminating clientele, you will welcome 
this chance to learn how to plan har­
monizing portrait colors, achieve inter­
esting background effects and produce 
superb modeling in your paintings. Lec­
tures on principles of painting and color 
harmony. Something new has been added 
. . . Painting the miniature, using brush 
accents. Instruction in printing, mount­
ing and toning can help improve your 
work, and tips on pricing and selling 
will help you realize the most from it. 
Materials are furnished, so bring noth­
ing hut your husband for Course No. 
12, naturally. (This same course pre­
sented July 29-Aug. 1 No. 15.)

This course, designed for the beginner, 
teaches basic fundamentals of stroke 
and touch for both machine and hand 
retouching. Near-beginners, too. will find 
the instruction helpful, especially in de­
termining the point at which to stop 
to avoid over-retouching, so important 
in character studies. Observing the ac­
tual retouching of the negatives by the 
instructor is made easy through closed- 
circuit TV. All equipment and negatives 
are furnished by Winona School. A “Mr. 
& Mrs.” course . . . with No. 12.

I.\ STRUCTORS: Homer English. Cr.- 
Photog., Troy. Ohio, Coordinator; Julius 
Mihali, Norwalk, Ohio; Gerhard Bakker, 
M.Photog., Milwaukee.

If you are the kind of colorist who wants y 
to deliver only the finest work to a dis­
criminating clientele, you will welcome 
this chance to learn how to plan har­
monizing portrait colors, achieve inter­
esting background effects and produce 
superb modeling in your paintings. Lec­
tures on principles of painting and color 
harmony. Something new has been added 
. . . Painting the miniature, using brush m 
accents. Instruction in printing, mount­
ing and toning can help improve your 
work, and tips on pricing and selling 
will help you realize the most from it. 
Materials are furnished, so bring noth­
ing but your husband — for Course No.
12, naturally. (This same course also 
presented July 22-28 — No. 13.)

/ VSTRLI TORS: Phyllis Moore, M.Pho­
tog.. Sew Orleans. Coordinator; Gerhard 
Bakker, M .Photog., Milwaukee.

INSTRUCTORS: Phyllis Moore, M.Pho- 
tog., Sew  Orleans, Coordinator; Gerhard 
Bakker, M.Photog., Milwaukee.
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SUCCESSFUL SELLING IN YOUR STUDIO

O n e W e e k
A u g u st 12-18 
Tu ition : $ 6 5  
D ep o sit: $ 2 5

fine photography deserves the best in sales presentation. 
The BUSINESS of photography shares importance with the 
photography itself, since unsold or undersold photographs 
limit your success. Have your receptionist become one of 
the group who will learn the principles and psychology of 
SELLING. “Stepping-up” a sale, how* to close, profitable 
promotions, credit, collection, writing ad copy and selling 
direct color, frames and copies, lectures on color, studio 
decor, finished work and framing, are only a few of the 
subjects discussed in this course. A “Mr. & Mrs.” special 
with Course No. 16.
INSTRUCTORS: Dolores Shrader, Cr.Photog., Little Rock, 
Ark., Coordinator; Gerhard Bakker, M.Photog., Milwaukee.

COURSE NUMBER

16
COURSE NUMBER COURSE NUMBER

O n e W e e k O n e  W e e k O n e  W eek

DIRECT COLOR IN 
v PORTRAIT

PHOTOGRAPHY

ADVANCED
NEGATIVE

RETOUCHING
(Including Color)

PHOTOGRAPHIC
DEPARTMENT
SUPERVISORS

SEMINAR

A u g u st  12-18 
Tu ition : $150  
D ep o sit: $ 2 5

•
The transition from black-and-white pho­
tography to meet the rapidly-increasing 
demand for color is made easier for you 
through the comprehensive instruction 
by photographers nationally known for 
their success in color. Composition, light­
ing. make-up and use of props are cov­
ered in this course, as well as the 
processing of color film and the making 

® of color prints. The small camera in 
color portraiture will be included, so 
bring your 2 1/4x2 1/i. A “Mr. & Mrs.” 
combination with Course No. 17.

INSTRUCTORS: Courncv Tourcotte, 
M.Photog., Muskegon, Mich., Coordina­
tor; Emile Romaine, M.Photog., San 
Francisco; Gerhard Bakker, M.Photog., 

O Milwaukee; Merle S. Deardorff, Cr.Pho­
tog., Chicago.

A u g u st 12-18 
Tu ition : $100  
D ep o sit: $ 2 5

While the basic stroke and touch funda­
mentals are reviewed in this course, em­
phasis is placed on the more advanced 
aspects of retouching. Dye, chemical re­
ducing, etching, needlework, character 
line study, speed retouching and color 
negative work are part of the instruc­
tion. Closed-circuit TV permits you to 
see exactly what the instructor is doing 
to the negative. This course is for the 
retoucher who has received formal train­
ing or has had at least one year’s ex­
perience. Equipment and negatives are 
supplied.

IN S T R U C T O R S :  Homer E n g lish . 
Cr.Photog., Troy, Ohio, Coordinator; 
Julius Mihali, Norwalk, Ohio; Gerhard 
Bakker, M.Photog., Milwaukee.

A u g u st 2 0 -2 4  
Tu ition : $125  
D ep o sit: $ 2 5

Subject matter in this course is planned 
to he of particular interest to industrial 
photographers who are engaged in using 
photography as a working tool. Of par­
ticular value to supervisors, assistants 
and group loaders in industrial photo­
graphic departments. S em in a r covers 
supervision and management techniques, 
planning, production control and record 
systems encompassed within the photo­
graphic department.

INSTRUCTORS: R. II. Westmoreland 
( ( .nfit.. I s M ( R ■ S ringfield, \ 
Coordinator. Other instructors to be 
announced later.

COURSE NUMBER

O n e  W eek

INDUSTRIAL FILM WORKSHOP

A u g u st 19-25  
Tuition : $100  
D ep o sit: $ 2 5

bgndhsj
, Bell
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keep your photographic 
techniques up to date

/XT W I N O N A

W i n o n a  h a s  w h a t  i t  t a k e s  . .  .  Faculty, curriculum and
lacilities. Forty years of photographic training on a professional level has 
resulted in the oidy school of its kind. . . . Students work in air-conditioned 
comfort. A 25-foot revolving stage in the auditorium arena makes it pos­
sible for students to see lighting and posing techniques from every angle. 
Closed circuit television equipment, donated by the Winona School Alumni 
Association, is used in many of the courses. An electronic microphone in­
sures that students will hear every word of the instructor. The latest in 
projection equipment provides the best visual aids. The new Winona library 
has readily available information. . . . Industry leaders back Winona as an in­
valuable proving ground for testing and refining equipment and materials. 
Students have the opportunity to study the most recent developments in the 
photographic field, with successful practicing photographers. . . . Both students 
and faculty work hard to accomplish the maximum possible training in the 
allotted time in the relaxed educational environment that is Winona.

*  :

*5

Left:
Session in color 
filtration.
Right:
Laboratories have 
latest equipment.

Left:
Spacious darkroom 
at Winona.
Right:
Instructor at work.
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. . . Bring the Family

Life at Winona is perfect for a week or 
two of learning. The School is located just 
a few blocks from the shores of Winona 
Lake in a quiet resort town. Students 
dress for comfort. Sport shirts and light­
weight slacks will be ideal for the men; 
simple, cool cottons and light sweaters 
for the women. You’ll probably want to 
bring a bathing suit and play clothes.

H O W  T O  G E T  T O  W IN O N A

Winona is easily accessible by train, by air and by bus. Winona 
Lake is 40 miles northwest from Fort Wayne, Indiana. It is only- 
two miles from the junction of U. S. 30 and Indiana 15, at Warsaw. 
By rail, both westbound and eastbound (from Chicago) Pennsyl 
vania Railroad trains stop at Warsaw. By air, you may fly to 
Chicago or Fort Wayne, take Pennsylvania R. R., Greyhound Bus, 
or Indiana Motor Bus Lines to Warsaw’, local taxis to Winona 
Lake. If you fly your own plane, land at the airport two miles 
north of Warsaw’, four miles from the Winona School.

Beautiful Surroundings

H O U S IN G

Housing information will be supplied when your application has 
been accepted by the Winona Admissions Committee. Students 
may live in private homes near the School, stay in air-conditioned 
motels, or rent apartments. Rooms in private homes are about 
$20 per wreek. motels, about $ 6  to $9 per day. You will enjoy- 
dining in various restaurants in and near Winona. The average 
student spends about $25 a week for meals. If you are making 
your Winona stay a family affair, you may want to rent one of 
the cottages available on the lake or nearby lakes. Winona School 
even helps you get baby sitters.

\
>

rV
•  FT* WAYNE

I

LAKE I

• SPRINGFIELD i n d ia n a p o l

ST.
L O U IS

P ' \

S e l e c t  t h e  c o u r s e s  that  w i l l  a d v a n c e  y o u r  o w n  c a r e e r .  
S e e  n e x t  p a g e  a n d  s e n d  y o u r  a p p l i c a t i o n  a n d  d e p o s i t  

to M i l w a u k e e  t o d a y ! Convenient to All America
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1962
WINONA
COURSES

O ffic ia l A pp lication  Fo rm
Please accept m y  application fo r  the 

course (co u rses)  /  have ch ecked :

FUNDAMENTALS OF POSING \ND LIGHTING - 
Tuition $100 Deposit S25 June 17-June 23

GENERAL COMMERCIAL PHOTOGRAPHY

1

2

3

4

5

6

7

8 
9

1 0  

11 

1 2

13

1 4

15

1 6

1 7

18

1 9

20
I a m  e n c lo s in g  a  d e p o s it  o n  e a c h  c o u r s e  fo r  w h ic h  I a p p ly  a n d  I u n d e r s ta n d  
th a t  it  w>|l b e  c r e d i t e d  to  m y  t o t a l  t u i t io n  fe e .  I a ls o  u n d e r s ta n d  t h a t  t h e  e n t ir e  
b a la n c e  o f  th e  t u i t io n  fe e  is p a y a b le  o n  th e  f i r s t  d a y  o f  th e  c o u r s e .  I c e r t i f y  t h a t  
I h a v e  h a d  a  m in im u m  o f  o n e  y e a r 's  e x p e r ie n c e  in  a  p r o fe s s io n a l  p h o t o g r a p h ic  
s t u d io .  I f  I a m  a p p ly in g  fo r  th e  c o u r s e  in  A d v a n c e d  P o r t a i t  P h o t o g r a p h y , I a ls o  
c e r t i f y  t h a t  I h a v e  h a d  a  m in im u m  o f  t h r e e  y e a r s '  c a m e r a r o o m  e x p e r ie n c e .  I f  I 
a m  a p p ly in g  fo r  th e  c o u r s e  in  D i r e c t  C o lo r  in  P o r t r a i t  P h o t o g r a p h y , I a ls o  c e r t i f y  
t h a t  I h a v e  h a d  a  m in im u m  o f  f i v e  y e a r s ’ c a m e r a r o o m  e x p e r ie n c e .

Tuition SI0 0 Deposit S25 June 17-June 25

GENERAL PORTRAIT PHOTOGRAPHY
Tuition SI25 Deposit $50 June 24-July 7 ____

ADVANGED COMMERCIAL PHOTOGRAPHY —
Tuition 3135 Deposit $25 June 24-June 30 ____

DIRECT COLOR IN COMMERCIAL PHOTOGRAPHY
Tuition 8130 Deposit $25 July 1 - J uly 7 ------

STUDIO WORKSHOP. PORTRAIT FINISHING, PRINTING
Tuition S125 Deposit $25 July 8 -July 14 _____

OIL COLORING 
Tuition S75 Deposit $25 July 8 -July 14 ... .

SPEEDI.TGHT PORTRAIT PHOTOGRAPHY
Tuition $125 Deposit $25 July 15-July 21 .

SMALL CAMERA PHOTOGRAPHY
Tuition $ 1 0 0 Deposit $25 July 15-July 2 1

OIL COLORING 
Tuition $75 Deposit $25 July 15-July 21

A WEEK WITH VIRGINIA STERN (In Sales Techniques)
Tuition $65 Deposit $25 July 22-July 28 ____

ADVANCED PORTRAIT PHOTOGRAPHY
Tuition $ 2 0 0 Deposit $50 July 22-Aug. I

BRUSH OILS — 
Tuition $100 Deposit $25 July 22-JuIy 28

NEGATIVE RETOI CUING
Tuition $75 Deposit $25 July 29-Aug. 4

BRUSH OILS — 
Tuition $100 Deposit $25 July 29 Aug. 4 ___

DIRECT COLOR IN PORTRAIT P HOLOGRAPHY
Tuition $150 Deposit $25 Aug. 12-Aug. Hi . __
SUCCESSFUL SELLING IN YOUR STUDIO
Tuition $05 Deposit $25 Aug. 12-Aug. 18 _

ADV \NGED NEGATIVE RETOUCHING (Including Color)
Tuition $ 1 0 0 Deposit $25 Aug. 12-Aug. 18 __

PHOTOGRAPHK : DEPT. SUPERVISORS SEMINAR
Tuition $125 Deposit $25 Aug. 20-Aug. 24 _

INDUSTRIAL FILM WORKSHOP
Tuition $ 1 0 0 Deposit $25 Aug. 19-Aug. 25

C ' t y  Z o n e  S t a t e

N O T E :  R e fu n d s  o f  d e p o s it s  w i l l  b e  m a d e  o n ly  n c a s e  o f  e m e r g e n c y  a n d  u n d e r  
no  c ir c u m s t a n c e s  la t e r  th a n  tw o  w e e k s  p r e c e d in g  o p e n in g  d a t e  o f  c o u r s e .  F u l l 
d e t a i l s  a s  to  s u p p l ie s  r e q u i r e d ,  h o u s in g  s e r v i c e ,  e t c . ,  w i l l  b e  m a i le d  u p o n  r e c e ip t  
o f  a p p l i c a t io n  a n d  it s  a c c e p t a n c e .  A l l  c o u r s e s  a r e  l im it e d  in  e n r o l lm e n t ,  a n d  w i l l  
b e  p r o c e s s e d  o n  a  ' f i r s t  c o m e , f : rst s e rv e d  b a s is .  A  m in im u m  o f  $25 d e p o s it  
m u s t  a c c o m p a n y  a l l  a p p l i c a t io n s .  M a i l  t o :  E x e c u t i v e  M a n a q e r .  P r o fe s s io n a l 
P h o t o g ra p h e r s  o f  A m e r i c a ,  I n c .  152 W e s t  W is c o n s in  A v e n u e ,  M i lw a u k e e  3 W i s .
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WINONA
SCHOOL
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Sponsored by

The Professional Photographers of America, Inc.
Winton B. Medlar, M.Photog................................. Spencer, Iowa

President

W IN O N A  BOARD O F  TRUSTEES
Mills Steele, M.Photog., Chairm en................Greenville, S. C .
Laurence W . Blaker, M.Photog...........................Manhattan, Kan.
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Maurice C . LaClaire, M.Photog............... Grand Rapids, Mich.
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Frederick Quellmalz, Hon.M.Photog., Sec'y. Milwaukee, Wis.

Howard W eber, M.Photog............................  Donnelsville, Ohio
Director of the School *

Gerhard Bekker, M.Photog........................ .. Milwaukee, W is.
Dean of the Faculty



REDUCE
proof selection

TIME
b y  R obert Latim er

Ar the studio of Bob Markow, Photographer, in 
Phoenix, Ariz., the time required for a customer to 

make a selection from his proofs has been reduced to an 
absolute minimum. In fact Robert Markow, M.Photog., has 
probably established some sort of a record for the celerity 
with which the average portrait subject makes up his mind.

It's a simple matter of mechanics, according to Markow, 
who has an unusual background as a portraitist. Beginning 
a decade ago as a commercial photographer, he was aston­
ished to find how many people were coming in asking for 
portraits. This happened so often that Markow "saw the 
light” and, with absolutely no previous experience, set up 
a portrait studio with all the appropriate equipment and 
fixtures and plunged directly into this phase of photography.

He found it a fascinating field indeed, and, as the 
years went by, surprised himself by building a glittering 
reputation for outstanding masculine portraits. The reputa­
tion, at that, came first after which Markow juggled his 
time schedules to permit taking several courses at the 
Winona School of Photography to broaden his knowledge 
and add a bit to his self taught techniques.

H U G G E D  M A S C U L I N I T Y

As volume grew, Bob Markow realized that the unusual 
proportion of male portrait customers was no accident. 
Rather, he recognized, businessmen were coming to him 
for portraits because they were familiar with the Markow 
name in commercial photography and, being well pleased 
with the results in that bracket, naturally expected him to 
do equally well when they needed portraits. Thus commer­
cial photography made a portraitist out of Markow, who 
kept this factor in mind when designing his attractive 
McDowell Avenue studio in midtown Phoenix.

In his first five years as a portrait photographer he 
tackled the usual broad variety of subjects, all the way from 
babies through family groups to adults. Even though he 
made no conscious effort to influence portrait photography 
toward the masculine side, however, it soon became evident 
that more and more men were coming in for a Markow 
portrait — many of them obviously posing for their first 
sitting since the usual wedding photograph or even the 
one taken on graduation. Knowing that most men prefer 
the forceful, personality stamped type of portrait, Markow 
began striving for this sort of rugged masculinity. He used

Business and professional men first came to Marltow for portraits 
because they were familiar with his name in commercial photogra­
phy. Left: Official portrait of Paul Fannin, Arizona Governor. Right: 
Carl A. Bimson, President, Valley National Bank, photographed in 
his office. The portrait was on the cover of ' Northwestern Banker."

extremely sharp focus, faithful lenses, exposed for contrast 
rather than softness, and wound up with a "he man” type 
of portrait w'hich has since become his trademark.

A highly logical outcome of this heavily biased trend 
toward masculine portraiture was the decision to employ a 
like male atmosphere in the design of the new studio. The 
waiting room, for example, is equipped with heavy leather 
chairs, similar to the executive type found behind desks. 
A television set is supplied, primarily for keeping an eye 
on sports events. The w'alls arc finished in heavy grass 
cloth, and the trim throughout is reminiscent of a men’s club.

W A L L  D IS P L A Y

Because it is here, in the reception room, that portrait 
proofs are examined and the choice made, Markow has put 
a lot of emphasis on any element which helps to bring 
about a quick decision. One of his basic points in merchan­
dising to men (and to women or families as well) is to 
show only 11x14 prints on the w'all. Nothing smaller is

. . . let the customer sell him self
The National Professional Photographer /  January 1962 /4 7



PRICE LIST . . .
(front)

A P ortra it is forever . . .
With pride in our craft, our staff of fine pho­
tographers and skilled technicians take great 
pleasure in serving you.

Our Studio facilities are of the finest, and 
our many years of serving customers and friends 
in Arizona have resulted in our vast experience 
and ability to create beautiful portraits for you.

If we can be of assistance in any way, please 
call on us. It has been, and will continue to 
be, a pleasure to serve you.

741 EAST McDOWELL ROAD • PHOENIX 6, ARIZONA • AL 8-6191

(b a c k )

A WORD ABOUT PROOFS . . .
P r o o fs  a r e  c h a r g e d  to  y o u r  a c c o u n t  o n  m e m o r a n d a , a n d  M U S T  B E  
R E T U R N E D  W I T H I N  O N E  W E E K .  E a c h  p o s e  h a s  b e e n  c o p y r ig h t e d .
p r o h ib i t in g  r e p r o d u c t io n  w it h o u t  p e r m is s io n .

BUDGET ACCOUNTS . . .
A r e  a v a i l a b l e  w h e n  d e s i r e d .  A s k  o u r  r e c e p t io n is t  f o r  f u l l  d e t a i l s .  
S h e  w i l l  b e  h a p p y  to  a s s is t  y o u .

OUR STUDIO ALSO TAKES PRIDE 
IN OFFERING THE FOLLOWING:

INFORMAL WEDDING CANDIDS —
T a k e n  a t  t h e  c h u r c h  a n d  r e c e p t io n ,  th e s e  p h o t o g r a p h s  a s s u re  th e  
b r id e  a n d  g r o o m  c h e r is h e d  m e m o r ie s  o f  t h e i r  w e d d in g  d a y .  P e r s o n a l 
in t e r e s t  a n d  a t t e n t io n  a r e  g iv e n  to  e a c h  w e d d in g ,  so  t h a t  y o u  m a y  
h a v e  a  m o s t  b e a u t i f u l  a n d  t r e a s u r e d  r e c o r d  o f  y o u r  w o n d e r f u l  d a y .  
B e  s u re  y o u  h a v e  th e  b e s t ;  t h e y  c a n  n e v e r  b e  ta k e n  a g a in !

RESTORATIONS —
B r in g  us y o u r  t r e a s u r e d  o ld  p h o t o g r a p h s  b e fo r e  t h e y  h a v e  f a d e d  
b e y o n d  r e c o g n i t io n  a n d  r e p a i r .  L e t  o u r  s k i l le d  t e c h n ic ia n s  r e s t o r e  
t h e m  to  t h e i r  o r ig in a l  c o n d i t i o n .  W e  w i l l  g la d ly  t e l l  y o u  w h a t  r e s u lt s  
y o u  m a y  e x p e c t  a n d  g iv e  y o u  a n  e s t im a t e  o f  c o s t .

FRAMING —
L e a d in g  in t e r io r  d e c o r a t o r s  a r e  t e l l in g  u s to  f r a m e  o u r  p o r t r a i t s  
a n d  b r in g  t h e m  b a c k  in t o  th e  l i v i n g  a r e a s  o f  o u r  h o m e . A  p o r t r a i t  
s h o u ld  b e  t a s t e f u l l y  f r a m e d  w h i le  i t  is  f r e s h  a n d  lo v e ly ,  so  t h a t  y o u  
m a y  d i s p l a y  i t  in  y o u r  h o m e  w h e r e  y o u  w i l l  e n jo y  i t  m o s t . C h o o s e  
a  f r a m e  t h a t  w i l l  b le n d  w ith  y o u r  f u r n is h in g s  a n d  d e c o r .  W e  h a v e  a 
v e r y  f in e  s e le c t io n  o f  b e a u t i f u l  f r a m e s  a n d  w i l l  b e  h a p p y  to  h e lp  
y o u  m a k e  y o u r  s e le c t io n .  F o r  y o u r  in t e r e s t  a n d  c o n v e n ie n c e ,  w e  h a v e  
a n  e x c e l le n t  b r o c h u r e ,  " N e w  W a y s  to  D e c o r a t e  W i t h  P o r t r a i t s , "  w h ic h  
is  a v a i l a b l e  u p o n  r e q u e s t ,  w it h o u t  c o s t .  B e  s u re  t o  a s k  f o r  o n e .

proof
selection c o n tin u e d

Knowing that most men prefer the forceful, personality stamped 
type of portrait. Markow strives for this sort of rugged mascu­
linity. At left: George M. Sterling, Judge, Maricopa County Su­
perior Court. At right: Russ Lyon, prominent real estate executive.

displayed, and this, naturally, is an automatic suggestion 
to the customer that 11x14 should be his choice.

One of the quickest means of getting the decision where 
the choice of proofs is concerned is to make up an 11x14 
of the pose which Markow feels will be most likely to get 
the customer’s favor, embodying the utmost in good appear­
ance, rugged male characteristics, etc., and frame it care­
fully. When the customer comes in, particularly where men 
are concerned, the sight of his own portrait on the table 
in the reception room, in this size, and as expertly "staged” 
as Markow can make it, is usually enough to influence him 
to decide on that pose. The percentage of acceptances where 
the pose is thus framed and shown is so high that those 
who ask to have another pose printed represent a negligible 
percentage. Incidentally, the other proofs are not even in 
the reception room when the customer sees the framed sam­
ple which has been carefully prepared for his decision. Busy 
men quite often show little interest in even looking over 
the remaining proofs if the framed example suits their 
taste at once.

It's often wise, Markow has found, to leave the customer 
alone with the framed print for a few minutes rather than 
immediately sailing into the situation with suggestions con­
cerning extra prints, color, etc. This form of "soft sell” 
often finds the subject already in the mood to order extras 
for his relatives and business associates, without any care­
fully calculated sales attempt. ▲
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( i n s i d e  s p r e a d )

THE SITTING CHARGE
In  o r d e r  to  s e r v e  o u r  c l i e n t s  b e t t e r  a n d  t o  in s u r e  th e  f u l f i l lm e n t  
o f  t h e i r  p a r t i c u l a r  r e q u ir e m e n t s ,  w e  h a v e  b r o k e n  d o w n  o u r  p o r t r a i t  
p r ic e s  in to  t h e  a c t u a l  c o s t  o f  t h e  s i t t in g  a n d  p r o o f s ,  a n d  s e p a r a t e ly ,  
t h e  c o s t  o f  t h e  p r in t s  t h e m s e lv e s .  B y  so  d o in g ,  y o u  m a y  s e le c t  th e  
t y p e  s i t t in g  t h a t  w i l l  b e s t  f i l l  y o u r  n e e d s .  W e  l i s t  f o u r  t y p e s  o f  
s i t t in g s  a lo n g  w it h  th e  p r i c e  o f  p r o d u c in g  e a c h .  T h e s e  p r ic e s  c o v e r  
o n ly  t h e  c o s t  o f  t h e  s i t t i n g ,  s h o w in g  p r o o f s ,  a n d  r e t o u c h in g  o n e  p o s e . 
F in is h e d  p r in t s  a n d  n e w  p o s e s  a r e  a d d i t io n a l .

P u b l ic i t y S t a n d a r d R e g u la r D e lu x e
S it t in g S it t in g S it t in g S it t in g

4 p ro o fs 6-8  p r o o fs 8 12 p r o o fs 12-16 p ro o fs
S in g le  .......................... ....................... 5 .0 0 7 .5 0 10 .00 12.50
D o u b le s  ....................... ....................... 7 .5 0 10.00 12.50 15.00
G r o u p s  ...................... 10 .00 15.00 2 0 .0 0
D r a p e  .......................... 7 .50 10.00 12.50
B r id a l  ......................... 10.00 15.00 2 0 .0 0
T h e a t r ic a l  ................ 2 0 .0 0 2 5 .0 0 3 0 .0 0

ADDITIONAL RETOUCHING — NEW POSES
S in g le  3 .5 0  D o u b le s  6 .0 0  G r o u p  o f  3 7 .5 0

E a c h  h e a d  o v e r  3 1.00 e a c h

HEAVY BRUSH OIL PAINTINGS
O u r  P h o t o g r a p h ic  P a in t in g s  a c h ie v e  g lo r io u s  p e r f e c t io n  in  c o m b in in g  
t h e  a r t  o f  P h o t o g r a p h y  w it h  t h e  r ic h  lo v e l in e s s  o f  a  p a in t i n g .
M in ia t u r e  3 1/* x  4 %  . . . . . .  2 2 .5 0 1 6 x 2 0  .......................... .......................... 110.00

5 x 7  ............................................ . . .  2 8 .5 0 20  x  24 . ..........................175.00
8 x 10 ............................................. . . .  4 5 .0 0 24 x 30 ......................... 2 7 5 .0 0

I I  x  14 ............................................. . . .  6 7 .5 0 30 x 40 ......................... .......................... 395 .0 0
A d d  2 5 %  fo r  h a n d s  o r  f u l l  f i g u r e ;  A d d  2 5 %  fo r  e a c h  a d d i t io n a l  s u b je c t .

FULL NATURAL COLOR PORTRAITS
B e a u t i f u l  m o d e r n  l i v i n g  c o lo r  h a s  b e c o m e  a r e a l i t y  in  p o r t r a i t u r e .  
T h e s e  p o r t r a i t s  a r e  m a d e  d i r e c t l y  in  c o lo r ,  a n d  p o s s e s s  a  r ic h n e s s , 
w a r m t h  a n d  r e a l is m  t h a t  is  d e l i g h t in g  o u r  c u s t o m e r s .

C o lo r  S i t t in g C h a r g e  $ 2 5 .0 0  in  a d d i t io n  to fo l lo w in g  p r ic e s :
E a c h  P r in t O r d e r e d

O n e T w o T h re e A f t e r  T h r e e L a t e r
8 x 10 6 0 .0 0 9 0 .0 0 110.00 15.00 6 0 .0 0

I I  x  14 8 2 .5 0 117.50 142 .50 2 0 .0 0 8 2 .5 0
16 x  20 125.00 185 .00 2 3 5 .0 0 4 0 .0 0 125.00

FLORENTINE SUEDE
A  s o ft  !> u e d e - lik e s u r fa c e w h ic h  im p a r t s  a  d e l i c a t e  f l a t t e r y to  y o u n g
a n d  m a t u r e  a l ik e —  t r u ly " a  t h in g  o f b e a u ty , a  jo y  f o r e v e r .  '

E a c h  P r in t O r d e r e d
O n e T w o T h re e A f t e r  T h re e L a t e r

5 x 7 15.00 2 5 .0 0 3 3 .0 0 6 .5 0 15.00
8 x 10 18.00 3 0 .00 4 0 .0 0 8 .0 0 18.00

1 1 x  14 2 6 .0 0 4 0 .0 0 5 2 .00 10.00 2 6 .0 0
16 x 20 3 5 .0 0 5 5 .0 0 7 0 .0 0 13 .00 3 5 .00

HEIRLOOM 'GOLDTONE
A  F in e P o r t r a i t , b e a u t i f u l ly  f in is h e d in  r ic h  w a r m  to n e s , o u r  m o st
p o p u la r f in is h .

E a c h  P r in t O r d e r e d
S iz e O n e T w o T h re e A f t e r  T h re e L a t e r
5 x 7 10.00 18 .50 2 5 .5 0 5 .5 0 10.00
8 x 10 13.00 2 2 .5 0 3 1 .00 6 .5 0 13 00

1 1 x 1 4 18.00 3 0 .5 0 4 2 .00 9 .0 0 1 8 0 0
16 x 20 2 8 .5 0 4 8 .0 0 6 5 .0 0 12.50 28 50

CUSTOM SILVERTONE
A  w a r m b la c k ,  t w e e d - l ik e f in is h  t h a t  is m o s t  p le a s in g  a n d a t t r a c t i v e .

E a c h  P o n t O r d e r e d
S iz e O n e T w o T h re e A f t e r  T h re e L a t e r
5 x 7 8 .5 0 15.00 2 0 .5 0 4 .5 0 8 .5 0
8 x 10 10.50 19.00 2 5 .5 0 5 .5 0 10 50

I I  x 14 15.00 2 7 .0 0 3 5 .00 7 .50 15.00
16 x 20 2 3 .0 0 4 2 .0 0 5 5 .00 12 00 2 3 .0 0

TRANSPARENT OILS (Print Included)
A  n a t u r a l ,  l i f e l i k e  a n d  f l a t t e r e d  a p p l i c a t io n  o f  t h e  f in e s t  t r a n s p a r e n t  
o i l  c o lo r s  o v e r  a g o ld t o n e  p r in t ,  p r o d u c in g  a  b e a u t i f u l ly  r a d ia n t  
p o r t r a i t  to  b e  t r e a s u r e d  fo r e v e r m o r e .

E a c h  A f t e r  O r d e r e d
S iz e O n e T w o T h re e T h re e L a t e r

5 x  7 & S m a l l e r 17 .50 3 2 .5 0 4 5 .0 0 10.00 17.50
8 x 10 2 2 .5 0 4 0 .5 0 5 6 .5 0 13.00 2 2 .5 0

11 x  14 2 9 .5 0 5 2 .50 7 3 .5 0 17.50 2 9 .5 0
16 x 20 4 4 .5 0 7 9 .0 0 110.00 3 0 .0 0 4 4 .5 0
A d d  2 5 %  fo r  h a n d s  o r  f u l l  f i g u r e ;  A d d  2 5 %  fo r  e a c h  a d d i t io n a l  s u b je c t .

STANDARD ECONOMY GLOSSIES
B la c k  a n d  w h it e  g lo s s y  f in is h ,  fo r  n e w s p a p e r  a n d  m a g a z in e  r e p r o d u c t io n .

S iz e O n e Tw o T h re e
E a c h  P r in t  
A f t e r  T h re e

O r d e r e d
L a t e r

5 x 7 5 .5 0 9 .0 0 12 .50 3 .00 5 .5 0
8 x 10 7 .0 0 12.50 17.50 3 .5 0 7 .00

PANELS
S i l v e r t o n e  G o ld t o n e  T r a n s p a r e n t  O i l

COMMERCIAL PUBLICITY SPECIALS

3 p o s e s  5 x 7 2 3 .5 0 2 8 .5 0 4 8 .0 0
5 p o s e s  5 x 7 3 5 .5 0 4 2 .5 0 8 0  00
3 p o s e s  3 %  x 4 %  m in ia t u r e 18.50 2 2 .5 0 4 2 .0 0
5 p o s e s  3 %  x  4 %  m in ia t u r e 2 7 .5 0 3 2 .5 0 6 9 .5 0

V ig n e t t e s  —  a d d  2 5 % M o n t a g e -  a d d  4 0 %

6  —  5 x 7  g lo s s ie s  ................  19 .50  6 —  8 x 10 g lo s s ie s
12 —  5 x 7  g lo s s ie s  ................  3 2 .5 0  12 —  8 x  10 g lo s s ie s

I n c lu d e s  S it t in g  C h a r g e

2 4 .5 0
3 9 .5 0 BILLFOLDS (In Addition fo Order)

1 .50  e a c h  7 .5 0  Vi d o z e n  12 .00  d o z e n
Q u a n t i t y  D is c o u n t s ,  a l l  s i z e s  a n d  f in is h e s ,  o n  o r d e r s  o v e r  12.

( f l a p )

These proofs are to help you select the best 
poses for your final portrait order. Please 
examine them carefully and select the ones 
which please you most. In choosing the poses 
you like, you need not be influenced by minor 
blemishes in the proof; these are carefully

removed before the final prints are made. 
Please return all proofs promptly, indicating 
the ones you like best. W e suggest that you 
personally bring these proofs to our studio so 
that we may discuss final details with you.

O rder Extra P ortraits fo r  Perfect Gifts
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THIS PAGE ~ a service
to  p ro fessio n a l pho tographers  
fo r  m any years — is ed ited  by  
po rtra itis t F red R . B ill, M .P ho- 
log ., PR o f  A  Past P resident. 
P ortra its fo r  a na lys is , p h o to ­
graph ic  data an d  lig h tin g  d ia ­
gram s. m a y  be sent d irec tly  to  
Mr. B il l  a t 2584 Lee R oad, 

C leveland  H eigh ts 18, O hio , or 
w ill be fo rw a rd ed  to  h im  i f  
sent to PP  o f  A  H eadquarters.

CRITICISM

'  |  ’ h i s  p i c t u r e  was submitted by an industrial photogra- 
A pher who says in his letter that he makes 30 to 50 
mug shots” such as this for his plant magazine. He uses 

a Rolleicord camera and the size of the negative may be 
an excuse for the fact that there is no retouching on the 
negative — which, incidentally, is badly needed if it is to 
be used as a portrait. The print is extremely contrasty with 
no detail in the lower part of the coat and much too bright 
areas in the background and upper forehead. Technically it 
is a poor example of portraiture to be sold to the public.

The subject is evidently a difficult one with very droopy 
eyelids that cover almost half of the iris of the eye. By 
raising the point of vision, thus getting the eyes open with­
out a stare, the eyes would have looked alive and the whole 
face would then have added animation.

No lighting diagram was sent but the maker says, "the 
placing of the lights is obvious from the shadow.” I can't 
agree with this for wdth the broad scheme of lighting I can’t 
explain the placement of the heavy shadow of the glasses 
on the man’s right cheek. Judging from the direction of 
the main light on the face, this shadow should be almost 
under the rim of the glasses. If it is made by the fill light 
it should be retouched out entirely.

Unless this position is characteristic and habitual of the 
subject 1 wouldn't recommend it — it's too dramatic, and 
1 certainly would not include the fingers of the right hand 
in the lower part of the picture but would bring the elbow 
of the left arm away from the body enough to give support 
to the figure. ▲
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N et Cost of Advertising, Adjusted to 
Reflect Income Tax Saving*

(Assumes cost is fully deductible at the highest applicable 
tax bracket rate, not split between two or more rates.)

Income Tax 
Bracket

Net Cost of Adver­
tising D ollar

2 0 % .80
2 2 %  78
26% .74
30% (Corporate or Individual) .70
31% .6 6
38% .62
43% .57
47% .5 3
50% .50
52% (Corporate) .48

*Net cost does not take into account that productive advertising 
more than pays its way, and shows a profit. Purpose here is simply 
to reflect the income tax result of advertising outlays, unqualified 
by other considerations.

■yV/HEN volume is up, advertising too often is the last 
’ ’ volume-creating factor to be increased; when volume 

is down, advertising is too frequently the first overhead 
item to be cut back.

Because of its volume-producing function, advertising 
should be the last business cost to be reduced, not the first, 
if trade is off. Contrary-wise, if gross receipts are rising, 
there's a built-in need for increasing advertising outlays to 
sustain that rise and push it higher.

Before attempting to practice economies through hold­
ing down or reducing advertising outlays, certain manage­
ment facts need restating. Most business expenses are rela­
tively lixed, if not absolutely fixed, such as occupancy costs 
and, within a narrow volume range, even wages and salaries. 
There is a high break-even point, above which a net profit 
is had and below which a loss occurs. Advertising, on the 
other hand, can be stepped up quickly or be sharply re­
duced, at a photographer’s option. Too often, this option 
is exercised only in a cut.

Yet, productive advertising is often the one indispensible 
factor in either maintaining a photographers volume or 
increasing it. Without this element, the fixed cost-of-doing 
business costs may overwhelm a photographer. Reducing 
advertising outlays to offset the ill-effects of a drop in 
volume may only help to accelerate the tempo of the decline. 
Likewise, failing to increase advertising outlays when favor­
able conditions prevail and volume is mounting will slow­
down the rate of the increase. It will result in a leveling 
off at a lower peak than might otherwise be attained if 
there were additional advertising "push."

Losses and gains. Suppose a certain volume of business 
is being maintained by the expenditure of a certain percent 
of gross receipts tor advertising. What happens when ad­
vertising is cut? A large part of that volume will be main­
tained because of such factors as location, good will and 
so forth. Above this minimum level, volume very likely 
will decline at the same rate as the cut in advertising. 
If advertising is cut by one-third, an equally serious decline 
may occur in gross receipts, above the ban- m in im um  level 
already discussed. Moreover, w-ith the passage of time, this 
minimum level will drop. With a high break-even point, 
all net earnings may disappear. This makes such an adver­
tising "saving” a dubious one at best.

Advertising as a tax deduction. Advertising costs, 
ordinarily, are fully deductible as a business cost in the

A D V E R T I S I N G  E X P E N D I T U R E S  
a n d  y o u r

INCOME TAX
b y  H arold  ] . A sh e

year made. The result is that the government, as a silent 
partner for income tax purposes, is obliged to defray part 
of the advertising expenditures. The government does this 
through a reduction in an individual or corporate photog­
rapher's income tax bill. How- much of this outlay the 
government bears, and what the net cost of the advertising 
is, depends on the tax bracket rate applicable to a photog­
rapher's adjusted gross income.

Example: A non-corporate photographer's adjusted gross 
income is $12,000 from all income sources, including his 
studio. He is married, has four exemptions, takes the stand­
ard deduction and files a joint return. He has $8,600 
subject to income taxation, w-ith $600 exposed to the 26% 
tax rate. If he hail expended, during the tax year, only 
another $600 in advertising, what would be the income- 
tax result? His adjusted gross income would have been 
reduced by $600. The income tax bill would have been 
reduced by $156, making the net cost of this additional 
advertising only $444.

Increasing profits to pay tax. In the foregoing ex­
ample, no account is taken of one probable fact. The addi­
tional outlay of $600 lor productive  advertising would very 
likely show up favorably both in an increase in gross 
receipts and in a substantially larger net earnings figure. 
(Because of fixed expenses, net earnings usually go up at 
a much faster rate than do gross receipts above the break­
even point.) Thus, mounting profits attributable to in­
creased advertising outlays w ill be sufficient to defray (1) 
income tax on these additional profits and also (2) a sub­
stantial part of the tax on other profits as well The after­
income-tax profits will be larger than otherwise.

A dvertising  outlays trill not be an expense but tr ill be 
a m ajor factor tn determ ining net earnings.

Long-range effects of advertising. As pointed out 
earlier, advertising expenditures are fully deductible in the 
year made, and reduce that year's adjusted gross income 
and income tax bill. However, consistent, productive ad­
vertising has certain residual results that may be felt long 
after the advertising outlays were made. These remaining 
benefits may be substantial if current advertising backstops 
the advertising of earlier years.

Some old and valued customers may date back to adver­
tising outlays years earlier. Their good will and continued 
patronage is a valuable business asset. If sufficient good 
will exists in a going business, this may result in a sub­
stantial gain when a studio is sold.

What s more, the cost of building good will as a 
distinct business asset having a cash value at time of 
a sale is recovered over the years in annual advertising 
and other promotional costs. At the same time, the sum of 
money received for good will, if separately identified in a 
sales agreement (but not the amount given for a covenant 
not to compete), is subject to low capital gains rates. ▲
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b y  E rnest W . Fair

STOPtHBi
THIEVES!

they steal your efficiency

“ Q ome days I know I would be better off if I stayed 
^  home in bed. Nothing goes right . . . everything 

I do and everything the people on my staff do turns out 
wrong.” So goes the unhappy refrain heard every now 
and then in each corner of the land. Though it’s always 
happening it should never be considered normal and there 
are many things we can do about such days.

Unfortunately there’s no single formula or set of rules 
which can supply the cure-all. Such deficit days in our 
business lives can be caused by many things. But we can 
definitely not only cut down their number in any given 
period but also reduce their harmful effect by waging a 
constant battle against a certain set of sly thieves who rob 
us of our business efficiency constantly. They are the hidden 
factors which reduce the photographer’s working ability 
not only insofar as his own productive effort is concerned 
but also his ability to get top results from the people on 
his staff.

Here is a list of the most common efficiency robbers 
D A N G E R  and wf>at we can d° about them. Each in itself seems unim­

portant. Therein lies the big danger. All are very im- 
portant. Two or three taken together can in a single day 
nullify a week of good productive effort.

Headaches— ''They're a minor inconvenience a good 
man learns how to endure or handle with a few pills.” 
That comment borders on stuff and nonsense. The photog­
rapher who lets headaches diminish his effectiveness never 
finds a solution with temporary relief pills. Find the medi­
cal causes from your doctor . . . take the steps to be rid of 
them forever. They damage — before, during, and after 
pain-killing pills are taken; we simply are not aware of 
their effect on our abilities.

Tiredness— No man alive can be thoroughly efficient 
when he is tired. If you get tired before the day is even 
well under way something is wrong. Perhaps the trouble 
calls for medical treatment. Maybe it also calls for better 
scheduling of work. Too many photographers set up heavy 
loads early in the day for they feel these can be best tackled 
while they are "fresh.” Spreading them out is a time- 
proven, much better procedure.

Irritability This little efficiency thief not only saps 
ability but causes the individual to disrupt the set effi­
ciency of the people on his staff. A more relaxed attitude 
toward one's work . . . taking time out to take it easy now 
and then . . . better planning of the work . . . each of 
these can reduce irritation.

Decrease of interest — Many a photographer plans 
Carefully to hold employee interest in their work for he 
well knows that without such interest any employee is 
always a less efficient person. He completely overlooks the 
same effect upon himself. Whenever we are faced with a 
loss of interest in our work there is something very defi­
nitely wrong; such things simply do not happen over 
night. Stand back and take a fresh look . . . talk it over 
with an old friend. New attitudes will come to light which 
will help to revive this interest.

Irritation with others — No photographer is immune 
from this efficiency thief; it can happen in the best regu­
lated firms at any time. Usually it is brought on by mis­
understanding either on our own part or on the part of

others. Blow off steam to yourself and that will cast out 
this little robber. Keep brooding over it and he will remain 
to do more and more damage. Developing the flexible 
personality which permits such irritations to bounce away 
without penetrating our inner consciousness is a sure-fire 
method of handling this particular demon.

Loss of Patience — Here is something the good pho­
tographer guards against constantly. A standard require­
ment of being a top man is that we forever exercise a high 
degree of patience with everyone — our staff, associates, 
suppliers, customers. If we maintain a constant guard 
against loss of patience we can nip such an efficiency 
robber before he can do major damage.

Forgetfulness — Any photographer’s job can always 
be made much more difficult when forgetfulness sets in 
on him. Not only does it keep his business efficiency low 
but it also virtually ruins top productive ability of the 
people who work with him. It is both a mental and physical 
problem. Usually the causes are of a personal nature. Some­
times we have to learn harder concentration to counteract it.

Blueness — Many personal problems can cause such a 
feeling. We tolerate it because we feel the damage is 
slight. Actually the reverse is true for this dejected condi­
tion robs one of better than half his normal efficiency. 
Maybe it takes great self-discipline, but we have to learn 
to leave these things outside the job.

Sleeplessness — Too much bridge, too many parties, 
too much overtime work . . . these and many other things 
rob us of the very’ necessary sleep we need to be at top 
efficiency on the job. Sometimes bad health conditions 
can also do the damage. However, doctors tell us, more 
often it is simply failure on the part of one to recognize 
that as one grows older his physical and mental self needs 
more and more relaxed sleep as each year goes by.

Feeling of failure — Even though we occupy a top 
spot in our field this efficiency robber will sneak up on us 

(T u rn  to page 70)
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___________ by Henry W. Leichtner

One Easy Lesson. . .
W i t h  m o r e  —  and larger — por­

traits being used for home deco­
ration these days, the background used 
by the photographer has become in­
creasingly important. And, a simple 
background will usually yield more 
artistic results than one which tends 
to detract from the subject.

I learned a valuable lesson in back­
grounds at a "Background Painting 
Party” given by Vincent Thomas, now 
of San Francisco, in his basement in 
Rochester. He had purchased several 
large (6'x9') white roller window 
shades of a very good quality at con­
siderable saving over the unit price; 
and he showed us how to convert these 
shades into portrait backgrounds.

In old clothes and with a determina­
tion to create backgrounds that would 
complement the subjects in black-and- 
white or color, we began by mixing

to darken or lighten parts of it. This 
produces more — or less — contrast, 
depending on personal tastes. For the 
finishing touches I used a small sponge 
dipped in the colors, squeezed fairly 
dry, and again applied this with a 
dabbing or semi-circular motion to the 
background. This helps give it a three- 
dimensional effect.

Since my first background, I have 
painted dozens more and have found 
that rubber base paint, soluble in water, 
to be the best. With this paint I can 
dilute the color with water or change 
to another color by just rinsing the 
brush with water. I also found that it 
is better to predetermine the colors to

Samuel Vrumkin, M.Pbotog., Albany, N . Y .

Photography. With the sale of three 
others, a sum of $200 was raised for 
Winona.

I also had the pleasure of doing a 
background for the Ontario Society of 
Photographers during their convention 
in Toronto, and upon completion it, 
too, was auctioned off after some ex-

...On Background Painting

dirty colors, since we knew pure bright 
colors would detract. We did this by 
adding small amounts of a darker color 
until we had the right shade. In my 
selection of colors I tried to use colors 
complementary to each other, as many 
as four or five different colors on 
some backgrounds.

Starting in the center of the back­
ground, with the lighter shades where 
the subject’s head and shoulders would 
be, I painted in a circle. To give the 
background a pictorial effect, I painted 
in an irregular design, using darker 
colors, as I worked toward the edges 
of the shade. I continually painted in 
a clock-wise manner so that each time 
I changed to another shade of the color 
I was using, or to a new color, I com­
pleted either a circle or a partial circle, 
depending on the pictorial effect I was 
trying to achieve, blending colors in 
a harmonious manner.

When my background was complete­
ly dry, I went over it again in spots 
with a brush using a dabbing motion

Steps in painting a background. First color — powder 
blue — applied irregularly. Next, add deeper shade of 
blue, then a dirty pink and dark gray. Continue with 
grayish blue, and finish the edges in darkest shade — 
medium gray. Natural sponge is used to blend colors.

be used from a chart, and have the 
color mixed to specifications, rather 
than mix my own.

With this paint I also found that, 
if after I had completely finished a 
background and was not happy with 
the effect, I could start all over again 
in 30 minutes (as this paint dries rap­
idly) making any corrections I desired. 
I have made as many as seven or eight 
paintings on a background, before I 
was satisfied with it.

Since my original efforts, I have 
found that a little research in libraries 
on oil paintings of the Old Masters 
has given me added ideas which I have 
used in recent backgrounds.

At the past New York state conven­
tion, I demonstrated the painting of 
a background during a color program. 
The background was auctioned off for 
the benefit of the Winona School of

citing bidding for the benefit of W i­
nona, making the school richer by $85.

Let me urge you to create your own 
backgrounds and give your portraits- 
for-the-home individuality. You may 
wish to paint several of them — one 
in high key, another in low key, one 
for children, one for adults. In some 
cases I have changed the tone of a 
completed background to harmonize 
with the subject's clothing or coloring 
by adding a CC10 filter over the back­
ground light. Using these backgrounds 
will bring gratifying results in black- 
and-white and color photography. ▲
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SERVICE to professional photography is recognized 
each year through presentation of the National 

Award by PP of A Affiliated state and regional 
associations. The only stipulation made by the PP of 
A Board of Directors when the award was established 
in 1958, was that it be presented for service to pro­
fessional photography. The PP of A leaves choice of 
recipients to the Affiliated group. The National 
Award is the highest tribute that a state or regional 
group of photographers can bestow on an individual 
because he is chosen by his fellow members.

In 1958, 26 National Awards were presented. In 
1961, the annual number had increased to 40, making 
a total of 140 plaques given so far. All National

Harper Leiper Studio

Texas: (le ft) H arper Leiper, 
M.Photog., presents N ation­
al Award to W. D. Smith, 
M .Photog.*  C o n n e c tic u t : 
G. Bell, M .Photog (below ).

Award presentations for 1961 appear on these two 
pages, as a tribute to the recipients.

The National Award
♦N ational Award Recipient

6 7 Milstt ad. Bi-sett Dixon 8 Tom Copped %e 9 10
PP of A 1961 National Award presentations. 1. S e n  Hampshire: A. M. Sullivan, F. J. Sullivan, Gov. Wesley Powell, Mrs. Powell, 
Donald McCulloch, Eric Sanford, M.Photog.* 2. Vermont: Clifford L. Patch*, Wm. C. Bartlett. 3. S e w  Mexico: A. Ravanelli, 
M.Photog., L. E. Rorabaugh*. 4. S e w  Jersey: Leonard K artzm an*, M. A. Sobin. 5. W est Virginia: J. W. Barta, Jr.* , F. E. Mauritz.
6 . Louisiana: Phyllis Moore. M.Photog.*, James E. llam pson, M.Photog. 7. Kansas: Laurence W. Blaker, M.Photog.*, Lawton E. 
Osborn, M.Photog. 8 . Southwestern: Frederick Quellmalz, Hon.M.Photog., H arper Leiper, M .Photog.* 9- S o r th  Carolina: W. 
Homer Ball*, F. Quellmalz. 10. Oregon: H. D. Fehly. M.Photog.*, R. L. Ball, M.Photog. Awards are given for outstanding service.

Bcttr/d^e II 12 Dor. Bryan 13 Dan Zacharias 14
11. Intermountain: Max E. Brunson. M.Photog., Homer Jones*. 12. Sebraska: Glen Worley, M.Photog., Miss Nebraska. G. E. 
Peterson*. 13. Missouri: Leo Stern, M.Photog.*, Howard French, L. F. Garcia, M.Photog. 14. Oklahoma: Carl Sikes, Ernie Curtis.*
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1. Calif.: L. S. Rennick*, Keith Cole. 2. N ew  York-. F. T. Loomis*, C. L. Geiger. Cr.Photog. 3. Maine: L. A. W oodman, L. F. Daniels, 
M .Photog.* 4. N orth  Dakota: A. L. Dewey, M .Photog.*, L. E. Osborn, M.Photog. 5. Southeastern: D. E. Dickerson, M.Photog., 
R. E. Hinman, M .Photog.*, Frederick Quellmalz. 6 . Kentucky: Kenneth Wells, M.Photog., jack  Coleman, M .Photog.’ 7. Ohio: 
R. E. Parker, FI. M. Pluto, I.. P. Brand, M.Photog.* 8 . Wisconsin: Lawton Osborn, B. Artin Haig, M.Photog * 9. Illinois Jeanne 
A. Lindquist, M.Photog., Max Green, M.Photog.* 10. Rocky M ountain : Roger Rochford, Cr.Photog.*, L. F. Osborn, M.Photog.

Keith Cole St tali os I Jim Robbins 2

Everett W. Saggus 16 Stanrich Studio 17 18 Orville Parker 19 //. R. Kaminxke 20
11. Minnesota: G ordon Haga, M.Photog.* 12. South Dakota: W inton B. Medlar, M.Photog., L. E. Osborn, Roland V. Dinger, 
R. F. Tobin.* 13. Massachusetts: Paul R. Shafer, Charlotte R. Goldman.* 14. N ew  England: Frederick Quellmalz, George 
Champagne.* 15. Michigan: Charles H. Haynes.* 16. Georgia: Robert A. T roup*. 17. Tennessee: T. W. Dickerson*, G. D. G illing­
ham. 18 Indiana: Phyllis Moore, M.Photog., Marjorie Chase, Cr.Photog.. Horace J. Chase, M .Photog.* 19. H onda: Olive Grose*, 
R. E. Hinman, M.Photog. 20. Washington: W alter Richter, Chao-Chen Yang, M.Photog.* N ational Award established in 1958.

Feiler Studio 21 22 Archie McDearmid 23 Kertmth C. Everett 24
21. Iowa: W. B. Medlar, M.Photog., H arry Prinz*. 22. Mississippi-Alabama: Robert H. A lexander*, T errell Earl, M.Photog. 23. 
Virginia: Van Moore, M .Photog.*, H. W. Tribble, M.Photog. 24. Rhode Island: George Champagne, Jack Drew*, Eliz. Richardson.
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Mi l l i o n s  a r e  reading about and hearing about profes­
sional photography as a result of constant efforts 

of the Professional Photographers of America, Inc. and 
industry leaders.

PP of A public relations efforts have been stepped up 
in recent months and have paid off handsomely in thou­
sands of editorial lines in newspapers and considerable time 
in radio and television programming.

Three examples of newspaper lineage were recently 
printed in a large poster-size folder as a supplement to the 
PP of A "Public Relations Handbook” for members. Repro­
duced in the supplement were clippings from newspapers 
all over the country. One of the stories, which appeared in 
nearly 1,000 papers, dealt with industrial photography. Sam 
Dawson, business news columnist of the Associated Press, 
told of some of the uses of photography in industry.

Another story, under the by-line of Mary Campbell, 
Associated Press women's feature writer, recommended the 
seven ages as suggested by the PP of A at which a 
child should have professional portraits made.

The third story was another reminder to parents to 
"Beware of Photo Business Bandits ' calling their atten­
tion to the tactics of the unethical itinerant photographer.

S U S T A IN E D  P U B L I C I T Y

Air-time of a three-minute radio and television script 
on the 7 AGES of Childhood, prepared for women's pro­
grams, has been broadcast and televised in many major 
areas and is being used today by many others.

Stories on professional photography currently appearing 
in the nations’ press include an article on careers for women 
in photography, carried by King Features’ nationally syndi­
cated women's page; and a feature on make-up in photog­
raphy carried by King Features’ home page.

Material in progress includes the "Beware of Bandits" 
news release revised into a radio and television script for 
women’s interest programs; an article on how photography 
aids insurance coverage; and one on photogenic elders. 
Sustained publicity continues for all PP of A activities, 
including the annual Expositions, the Winona School of 
Photography, the Directory, and the Commercial Division's 
Qualification program. PP of A Public Relations Counsel, 
Martin E. Janis & Company, has effectively produced and 
placed these articles and stories promoting professional 
photography.

This month’s cover indicates the significance that photo­
graphic manufacturers place on promoting Portraits-in-the- 
Home, as well as the 7 AGES of Childhood and exec­
utive portraiture.

Publicity coverage on Eastman Kodak's new booklet 
"Portrait Photographs the Personal Touch in Home

Decor" which has an introduction by Amy Vanderbilt, 
famous etiquette authority, was engineered by Mrs. Joan 
H. Wood of Kodak's agency, J. Walter Thompson Co. 
News of the booklet has appeared in many publications. 
Readers are urged to pick up a copy at their local portrait 
photography studio, or it may be ordered by mail. Some of 
the publications in which this item has appeared include 
K ip linger’s C hanging T im es, L iv in g  fo r  Y o u n g  H o m e­
makers, T h e  A m erican H om e, and several metropolitan 
and community newspapers.

The agency also effected placement 
with Newspaper Enterprise Assn (NEA) 
a story about the 7 AGES of Childhood, 
illustrated by a photograph of a mother 
hanging Seven Ages photographs above 
a desk. NEA’s circulation is 960 news­
papers with a total readership of more 
than 30 million.

A highlight of the Kodak’s promotion 
of the 7 AGES of Childhood was a four- 
page story in the October issue of M o th er’s 
M anual, a publication beamed toward 
mothers of new babies. Pictures used to 
illustrate the story included individual 
photographs made by Paul L. Gittings,
M.Photog., Houston, of his daughter. The same seven 
photographs grouped with other memorabilia were shown 
in an attractive wall arrangement. Circulation is 250,000.

Through L. M. Harvey & Co., Inc., public relations for 
Ansco, news releases on executive portraiture and on how 
a woman should prepare for a professional portrait have 
been prepared and used in community newspapers.

Public relations activities of the PP of A and of industry' 
leaders are paying off for all professional photographers 
and will continue to benefit the profession even more in 
the future. ii
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Seven ages portraits decorate the walls i 
this story placed with Newspaper Enterprise 
Assn and published throughout the country

October issue of "Mother's Manu­
al" featured story on the 7 AGES 
of Childhood urging "a complete 
professional photographic record 
of your child's growing-up years."

A partial selection of the clippings of 
Sam Dawson's column on the photogra- 

#  pher in industry. From the PP of A
Public Relations Handbook" supplement.
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How to Decorate with Photos
To help you, Eastman Ko­

dak Co. has published a book­
let, “ Portrait Photographs 
T l^ Personal Touch in Home 
n r^ r .”

In the introduction, etiquette 
authority Amy Vanderbilt says, 
“ Portrait photographs the 
new lively, relaxed modern 
ones, especially those in nat­
ural color — have a place in 
my business and private life . . .

“ I hang them on the wall 
at home in a montage that in­
terestingly combines old fam­
ily pictures with ones of the 
g y ra tio n  I have mothered, 
pwLced where my eye falls 
fondly on them all each day.”

TH E AMERICAN

HOME
<5 ----------

Capture Childhood’s 7 Axes

Excerpt from "New York 
Post" item (left) tells about 
Kodak's new booklet on 
home decor. Below: An an­
nouncement of the booklet 
in a consumer publication.

mother's manual
V

I fam ily Record in Scran Steps
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R E P R IN T E D  B Y  P E R M IS S IO N  FR O M  “ TH E  P IC T U R E  & G IF T
J O U R N A L ”

SIDE LINE 
THAT PAYS

by Jean Monal

i  - —

%  ]

J r am ES that properly project the feeling
' of the subject are as important in the 

studios of photographers as in any other 
business institution dealing with forms of 
art. Today, with color photography growing 
by leaps and bounds, new types of frames 
are needed to set off direct color prints, but 
no more essential are these than those for 
black-and-white which are being sold every 
day in those studios w ise enough to recog­
nize the importance of frames and framing 
as added profit makers.

In fact, framed portraits present a need 
for almost as wide a variety of frames as 
any classification of art, and they must be 
designed to set off the subject to advantage. 
To do this intelligently, many studios carry 
corner samples of desirable frames for such 
work frames that range from hand carved 
designs to modern projected frames in which 
the subject seems to enter the room as 
well as stock size standard frames. The price 
range is equally wide. When a selection is 
made from corner samples, the frame is 
usually custom made to order. While many 
8 x 1 0 s are framed in custom frames, most 
of them, as well as the 5x7s, are easel-back 
standard frames.

Frames for Fveryone
Two photographers in what is known as 

Chicago’s "Outer Loop," have been in the 
same location for years and have not only 
built up a business that is now photograph­
ing second and third generations, but rarely 
have a customer leave without purchasing 
at least one frame. Where an enlargement 
has been made (over 8 x 1 0 ), a frame is con­
sidered a necessity if the picture is to be 
shown to advantage. Frames are as varied, 
almost, as the subjects.

One photographer even considers the skin

tone of the subject as a basis for the correct 
color and tvpe of frame. While this might 
seem a little extreme, it is not if one con­
siders the excellent results he has achieved.

Comments from these experts show they 
consider the frame an essential part of the 
picture which they have made. Fred Fox & 
Sons have been at the same location for 60 
years and now photograph the weddings of 
the third generation and some of the babies 
of the fourth.

Frame Color Prints
There has been much interest in color. 

One wall is devoted to transparencies and 
if a color picture is made the transparency 
is sold with the order. This accounts for 
approximately 1 0 % of the sales in the 
studio. All color prints are framed. In 
black-and-white there are always a certain 
number which the sitter plans to give away, 
and these are in the usual mountings. But 
for the wedding picture, the new baby or a 
family group, a frame is a must, and not 
only for the enhancement it gives the photo­
graph, but also its protection.

The question of glass also arises today, 
and the sale of this, as part of the frame, is 
important. The sitter is asked which she 
w ill have, the regular glass or the non-glare. 
While the latter is higher priced, it is re­
ported by those who handle the framing 
that the non-glare is moving up into larger 
sales volume. The Fox Studio has framed 
pictures using both types to illustrate the 
difference. It carries a few selected frame 
corners, all rather modern and designed to 
fit into today’s contemporary living.

Im portant Part of Picture
The John Allan Studios have been at 

their location for 2 0  years and are photo-

Two Chicago studios display frames attrac­
tively in the reception room. Above: John 
Allan Studio. Bottom: Fred Fox's studio.

graphing the second bridal generation. C. T. 
Pearson, the owner, states that rarely does 
a picture for the home or the family gift 
leave his studio without being framed.

" 1  consider the frame an important part 
of the picture,” says this professional. "For 
some subjects we use high key, for others a 
rather ornate frame, and then for the young 
girl in college a very simple wood frame, 
in either light or dark wood. I find my 
clients are best satisfied with a frame that 
carries out the type of subject in the photo­
graph. The picture of the naval captain 
is that of a rugged outdoorsman. So I 
select a frame that carries out the same 
idea. I wouldn't put the same frame on that 
type of picture as on a baby picture. One 
must remember type and subject as a unit, 
when it comes to selecting the right frame.” 

Mr. Fox agrees with this and carries the 
idea out in his work. Yet he has a window 
which shows the most modern of high key 
frames, suited in each instance to the young 
subjects which are displayed. "It is our 
window that brings us in a lot of business, 
for we are at a stop light and while the car 
waits the driver or his passenger looks 
about. If he is in the market for a picture, 
then he sees how modern we are.”

Both studios do a large wedding business, 
formal and in candids, and both use al­
bums as a further inducement for a careful 
protection of the prints. Both stress the 
importance of a good window to show 
frames. Both studios also do restoration 
work and thereby find another outlet for 
frames, because such a wrork is always one 
that will be preserved. A



At right: Nancy Piersall demonstrates oil coloring at her easel. 
Below: Close-up and over-all view of Bergen Mall print exhibit.

The first professional photography ex­
hibit and show ever 
held in a shopping 
center in New Jer­

sey and possibly in the country was 
held at the Bergen Mall Shopping 
Center in Paramus, N. J., for four 

days in Oc­
tober, T itled  
"Photography

milestone 
for
photography

’61” it repre­
sented two years of selling to persuade the 
Mall management, several months of planning 
and organization, and a week of back break­
ing work setting up and manning the show.

The plan as set up by the PPA of New Jersey, was lor 
a photography exhibit of members' prints that were hung 
at the PP of A Exposition in New York last summer, as 
well as the prints hung at the state convention, and as many 
of the National Loan Collection as would be necessary to 
round out a good exhibit. We hung a combination of 
about 350 prints.

Each of the three evenings (Wednesday, Thursday and 
Friday) there was a demonstration open to the public: 
Helen Garfield, Cr.Photog., and Harry Garfield on baby 
and child photography; Joseph Zeltsman, M.Photog., on 
adult portraiture; and Leon Rosenmann and Peter Nicastro, 
M.Photog., on bridal and candid photography. During most 
of the hours of the show Nancy Piersall demonstrated oil 
coloring at her easel.

For each of the visitors to "Photography ’61” we had 
brochures on the 7 AGES, the one on decorating with por­
traits by Kodak, the Ansco brochures on portraiture, and 
for the children — balloons inscribed with "7 AGES.”

The show was held in a large exhibition hall at the Mali. 
The Mall supplied 4x8-foot peg boards on inverted "T” 
stands, a small stage, chairs and tables. On Tuesday evening 
some 20 members of the PPA of New Jersey helped set up 
the stands — which were arranged for an attractive walk­
through— mounted the prints (some framed, some un­
framed) with golf tees and rubber bands, and used autumn 
leaves for decoration. Eastman Kodak supplied a 12-foot 
illuminated 7 AGES display.

b y  M ichael de Pascale

Above, left: Michael de Pascale. Leonard Kartt- 
man, Leon Rosenmann. Right: Harry and Helen 
Garfield's demonstration on child photography.

Left: Joseph Zeltsman and model on Mall stage.

We supplied (courtesy ol I.en Dian) the public address 
system. Signs lor the PPA of New Jersey and Loan C ollec­
tion stands were supplied by us; some signs advertising the 
exhibit were supplied by the Mall. Nancy Piersall brought 
the easels and supplies for her coloring demonstration, and 
those who gave demonstrations on the stage supplied their 
own equipment.

Publicity was handled by Leon Rosenmann and Seymour 
Malkin, Public Relations lor the Bergen Mall. Items ap­
peared in local newspapers, particularly the Bergen Record. 
In addition, Leon Rosenmann’s Craftsman Studio and the 
de Pascale Studio ran one-inch ads in their local paper, the 
H udson  D ispatch  throughout the week of the exhibit.

Opening of the exhibit was a dinner meeting of the 
Ad Club of North Jersey at the Suburban Restaurant, 
Paramus, N. J., at which members of the PPA of New 
Jersey were guests and I was privileged to be guest speaker. 
After the meeting the entire club came to the Mall to 
view the prints on display.
Conclusions:
Was the exhibit a success? Yes, most definitely. The public enjoyed 
it very much. Could it have been better.-' From an attendance point 
of view only. Photographically the exhibit was positively top flight. 
Choice of place: The Bergen Mall was a perfect spot for such a 
show as far as clientele is concerned. A show' like this, necessitating 
considerable work anti money, would not be feasible in a discount 
house center for instance.
Publicity and advertising: This must be faced on a full-scale respon­
sibility. There is no automatic crowd to walk in, even in a shopping 

(T urn  to page 74)
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O nly fin e  p r o fe s ­
sional portraits can 
k eep  a ch ild h ood  
a g e  f o r e v e r ,  and  

only good portraits made 
at the Seven Magic Ages 
can keep childhood forever 
alive. Save these ages in 
portraits: 6 months, 1 year, 
2 years, 4, 7, 12 and 16 
years.*

At the right is one of six news­
paper ad mats available free of 
charge to 7 AGES subscribers.

• • • 7 AGES newspaper ads have ap­
peared in papers in 34 states with more 
than 105,000 lines of space used since 
March 15, 1961. Some studios merit spe­
cial recognition for their outstanding use 
of the newspaper ad medium. Among them: 
Earl Roberts, Eufala, Ala., for the excel­
lent use of his own portraiture in news­
paper ads. His November 7 ad in the Eufala 
Tribune featured a portrait of a 1 6 -year-old 
boy, with copy provided in the advertising 
kit. . . . Jim Lusk, Porterville, Calif., for 
consistency of advertising. Since starting 
his campaign early in May, Lusk has av­
eraged one ad per week in the Porterville 
Recorder. Alternating between two columns* 
two inches and one column-four inches, 
Lusk has used line art and his own por­
traits to emphasize individual ages from 
the 7 AGES, using copy from the advertis­
ing kit. . . . Rickers Photos, Worthing­
ton. Minn., fo r tim ely  p lace m en t of 
advertising. Rickers’ 7 AGES ad in the 
November 3 issue of the Worthington 
Cilobe appeared on the same page with 
feature stories on two couples' 60th wed­
ding anniversaries. The stories inadvertent­
ly stressed the importance of professional 
portraits, and a photograph pictured one of 
the couples with framed portraits of 2 2  of 
their 91 direct descendants.

• • • Promotion at W ork —  Alberta 
Professional Photographers Assn joined 
the ranks of basic package subscribers and 
the APPA’s individual members are en­
thusiastically buying billboard posters, en­
velope stuffers, display materials and news­
paper mats. . . . Studio Morgan in Aber­
deen, Scotland, has purchased television 
films, stuffers, newspaper mats, descriptive 
sheets for mailing and display materials.

• • • Many studios in various sections of 
the U. S. have purchased the new Studio, 
Mass Media and Cooperative packages which 
make the buyers eligible to use all the 7 

AGES materials. Incidentally, there are now 
28 items available.

• • • An exhibit in the main office of 
the Crestmont Savings & Loan Assn, Maple­
wood, N. J., by the Bert Ross Photogra­
phy Studio of Maplewood, served as a 
means of obtaining names for a mailing

Bert Ross' 7 AGES display in Crestmont 
Savings & Loan Assn in Maplewood, N. J.
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HATS OFF . . .  to deClercq Children’s 
Studio, Binghamton, N. Y., for their ex­
cellent 7 AGES promotion. Gilbert De­
Clercq, M.Photog., used their own portraits 
of children at the seven ages to produce 
color post cards containing all seven por­
traits and the 7 AGES symbol. Additionally, 
special letters about the 7 AGES were pro­
duced . . .  to James S. Dugan, Stamford, 
Conn., for his exterior studio display. Using 
the 7 AGES symbol, Dugan’s large sign 
reads: "Save the 7 AGES of Childhood
with Portraits by Dugan.”

Below; Binghamton' s  deClercq Children's 
Studio sponsored this booth at the "What's 
New for the Holidays" show in December.

W hat are you doing? We'd like to tell 
others about it. Send reports of activity or 
requests for information on 7 AGES to 
PP of A, 152 W. Wisconsin Ave., Mil­
waukee 3, Wis. ±

list. Six direct color photographs and one 
20x24 oil painting were displayed, along 
with the 7 AGES animated display. (An 
automatic timer controlled the current so 
the display was in operation only during the 
banking hours.) To one side of the por­
traits, a table containing 7 AGES brochures 
and Portraits-in-the-Home booklets featured 
the "Bert Ross Guest Book.” Gift certifi­
cates were sent to all who registered their 
name and address.

• • • Several album manufacturers have 
been franchised by PP of A to use the 7 
AGES trademark on any album in their 
regular lines and 7 AGES participants may 
purchase them to tie in with local 7 AGES 
promotions.

Each album contains a two-color certifi­
cate in which the mother-customer pledges 
to her child that she will have the child 
photographed at each of the 7 AGES by a 
professional photographer. The certificate, 
to be signed by the mother and witnessed 
by the studio photographer at the time of 
the child's first sitting, constitutes a moral 
obligation only, but will serve as a constant 
reminder of the 7 AGES for portraits.

STUDIO 
127 HA IN ST  

BINGHAMTON

(STUDIO IMPRINT)

* Prescribed by PP of A, Inc.

NEW  7 AGES PHOTOGRAPHERS
Studios and associations continue to 

subscribe to the award-winning 7 AGES 
of Childhood promotion:
Alberta Professional Photographers Assn, 

Edmonton, Alberta, Canada 
Basom, Fred U., Ann Arbor, Mich.
Bunker, R. L., Alamogordo, N. M.
Cocker, W alter T., Elizabeth, N. J.
Deaver, James R., Mount Vernon, Ohio 
Hookailo, Melvin, Needham, Mass. 
Loudermilk, E. C., Indianapolis, Ind. 
McIntosh, William S., Norfolk, Va.
Skene, Charles P., Aberdeen, Scotland 
Weile, Werner, Ventura, Calif.

news



MISSISSIPPI CONFERENCE
January 2 8 - 3 0

The fifth annual Conference on Professional Photography, sponsored 
by the Professional Photographers o f Am erica, Inc., Professional Pho­
tographers of M ississipp i-A labam a and the University of M ississipp i 
will be held on the cam pus of the University, Jan. 28-30. G ea red  to 
profitable professional needs, the subjects are "U nde rstand ing  C o lo r 
in Relation to Portraiture"; "Posing, Lighting and C om po sit ion "; 
"W in d o w  Disp lay and H ow  to Sell Y ou r Custom er a Gallery W a ll" ;  
plus a roundtable discussion on sales ideas and a print analysis. Speak­
ers are G erhard  Bakker, M.Photog., Milwaukee, and Kenneth Carson, 
Hon.M .Photog., Dallas. Registration fee is $25 for the first repre­
sentative o f any studio, $12.50 for each additional representative. 
Send registration to Departm ent o f Conferences and Institutes, Un i­
versity, Miss.

National Sales Clinics 
Scheduled for Indiana, Virginia
TVf eckssary ingredients for a successful 

photographic business are dramatized 
in the National Sales Clinic, "Posing, Pro­
moting and Pricing for Profit," which fea­
tures M.Photogs. Paul H. March, Defiance, 
Ohio, and Harold L. Johnson, Clinton, Iowa.

The one-day clinic is scheduled to be 
presented as part of two state conventions 
this year: Professional Photographers of In-

Harold L. Johnson

diana, April 28-30, at French Lick; and the 
Virginia Professional Photographers Assn, 
Aug. 27-29, at Old Point Comfort.

Paul H. March

Through a lively presentation of skits, 
illustrated monologues, and audience par­
ticipation, the two men help photographers 
sell not only their services and products, 
but themselves, to the public, with tested 
ideas and techniques in studio operation 

March and Johnson, both successful pho­
tographers and nationally known for their 
work and business knowledge, have con­
ducted National Sales Clinics since 1958. 
The Clinics are sponsored by the Profes­
sional Photographers of America, Inc. as a 
service to PP of A Affiliated associations. A

..............THE T W I S T ................,

• • • is a new dance where you 
stand still and look like you are 
going somewhere but you don’t. 
Now' this is not a new tw-ist but it 
is an idea where we can go places.

The Professional Photographers 
Assn of Greater Kansas City Inc. is 
now an Affiliate of the Professional 
Photographers of America, Inc., with 
about 75% of our members also 
members of the PP of A. If we could 
make this 1 0 0 % we could become a

Chapter. There would not be any 
more expense but there would be 
advantages. Now let me hear from 
all of the non-members of the Na­
tional. You can get an application 
now and start the new year out 
right. Stop dancing the twist of pho­
tography. Go forward w'ith the great­
est organization in photography. — 
L. D. Jones, President, PPA of Great­
er Kansas City, Inc.

Heart of America Photographer

helps you make more

MONEY
from your

TRANSPARENCIES

Y our skill makes you big, extra 
profits when you line up with 
Dexter Press — originator* of the 
Natural Color Post Card and l eaders 
since 1932.

Practically every business is a pros­
pect. A product, plant, store, show­
room, restaurant, cocktail bar, used 
car lot, hotel, motel, exteriors, in­
teriors are all subjects for the most 
effective kind of advertising 
Dexter Natural Color Post Cards!

And for the finest quality — plus 
best reliable service — D exter's 
prices are right. Prove to yourself 
how easy it is — with the Dexter 
Sales Kit and low, low prices — to 
make big money! Our generous profit 
allowance will open your eyes!

Only DEXTER offers all this:

Uniform fine quality, backed by rec­
ognized advertised name, full range 
of sizes, genuine Kromekote card 
stock, wholly integrated production, 
including automated bindery, depend­
able deliveries, handy, handsome 
Sales Kit, with all data at your finger­
tips, and top profit to you !

WKITE for Distributor Safes Kit 
and Price List HOW .

Route 303R, West Nyack, N. Y. 
At Exit 12,

New Y ork State Throughw ay

No Products or Services Carry PP of A Endorsement /  January 1962 /6 1



P r i c k s  m u s t  depend on several factors: the studio owner’s 
cost of doing business, the net profit to which he considers 

himself entitled, the size and general location of his community, 
the average income of his potential customers, and — often pri­
marily— the competitive situation, not only with respect to 
local and nearby studios hut from itinerants. Here is a school 
price list from the Mauck Studio, Plainview, Neb., a community 
of 1,400 population.

S P EC IA L SENIOR 
PORTRAIT PRICES

P E R  N E G A T I V E

T h e  c o s t  o f  s i t t in g  e n t  t ie s  y o u  to  N O  
M IN IM U M  O R D E R  ( A  q r o u p  sp e  
c i a l s  in c lu d e  c o s t  o f  s i t t in g )

A  $ 5 .5 0  4 P ro o fs  O n ly  
B $ 9 .5 0  6 P ro o fs  in c lu d e s  I g lo s s y  

a n d  I c o m p o s it e  p ic t u r e  

$ 3 .5 0  charge for lettering and 
p la c in g  y o u r  o w n  p o r t r a i t  
o n  th e  s c h o o l c o m p o s it e  

$ 1 .00  fo r  8*10  s c h o o l c o m p o ­
s ite

Black and W hite Prices
P E R  N E G A T I V E

B I L L F O L D  —
F ir s t  D o ie n $ 6 50
E a c h  A d d i t i o n a l  D o ze n $ 2 .50

5 D o ze n  o r  M o re 5 %  O f f
7 D o ze n  o r  M o re 1 0 %  O f f

10 D o ze n  o r  M o re 15%  O f f

M IN I A T U R E S  —  
( m a d e  to  s iz e )  
F i r s t  P ic t u r e $ 3 70
E a c h  A d d i t i o n a l  P ic t u r e $ 1 50

E C O N O M Y  3*4  —  
(n o  s e a l )
D o ze n $10 95

S E N IO R  3 i5  —  
(w i t h  s e a l )  
F i r s t  P ic t u r e $ 3 .70
E a c h  A d d i t io n a l $ 1.20
6 to  I I 5 %  O f f

12 to  23 10%  O f f
24 o r  M o re 1 5 %  O f f

5 *7  —
F ir s t  P ic t u r e $ 4 .50
E a c h  A d d i t i o n a l $ 2 20

6 t o  I I 5 %  O f f
12 to  23 10%  O f f

8 *1 0  —
F ir s t  P ic t u r e $ 5 25
E a c h  A d d i t i o n a l $ 4 25

6 to  I I 5 %  O f f

11*14 —
F ir s t  P ic t u r e $10 .75
E a c h  A d d i t i o n a l $ 7 75

& to  I I 5 %  O f f

5 *7  F R A M E T T E S
E a c h $ 1.00

6 o r  M o r e 75

B I L L F O L D  P L A S T I C
F O L D E R S D o z  $ 1 80

MAUCK
STUDIO
PRI CE
L I S T

—  S E N I O R S P E C I A L S —
S A V E  M O N E Y  on these student specials. You may add to each 
special from regular price, but not substitute.

E C O N O M Y  S P E C I A L

Number I .........  $16.95
3 3x4 econom y fo ld e rs , no sea l
6 2x3 B illfo ld
1 P ic tu re  fo r th e  y earb o o k  
1 P ic tu re  fo r co m p o site  
1 SxlO c o m p o s ite  of c la ss
4 P ro o fs

J U N I O R  S P E C I A L

Number 3 .........  $53.95
1 8x10 re g u la r  co lo red
i gold  fram e  
1 8x10 b ro w n to n e
12 3x5 fo ld e rs  w ith  sea l 
75 B illfo ld , re ad y  cu t 
1 P ic tu re  fo r th e  y e arb o o k  
1 P ic tu re  fo r co m p o site  
1 8x10 c o m p o site  of c la ss
6 P ro o fs

C O L L E G E T T E  S P E C I A L

Number 5 .........  $84.95
1 8x10 b ru sh  oil
1 8x10 b ro w n to n e
1 8x10 gold fram e
2 5x7 p ic tu re s
18 3x5 fo ld e rs  w ith  s e a ls  
88 2x3 b illfo ld , re a d y  cu t 
12 B illfo ld  t in t  
1 P ic tu re  fo r  th e  y earb o o k  
1 P ic tu re  fo r co m p o site  
1 8x10 co m p o site  of c la ss
8 P ro o fs

F R E S H M A N  S P E C I A L
Number 2 .........  $32.93
2 5x7 p ic tu re s
1 5x7 f r a m e tte
6 3x5 fo ld e rs  w ith sea l
36 2x3 b illfo ld , re a d y  cu t
1 P ic tu re  fo r th e  yearb o o k  
1 P ic tu r e  fo r co m p o site  
1 8x10 c o m p o site  o f c la ss
G P ro o fs

S E N I O R  S P E C I A L
Number 4 .........  $61.95
1 Sx!0 re g u la r  co lo red  
1 SxlO gold fram e  
1 .8x10 b lack  an d  w h ite
18 3x5 fo ld e rs  w ith  sea ls  
100 2x3 b illfo ld , re ad y  cu t 
1 P ic tu re  fo r th e  y earb o o k  
1 P ic tu re  fo r  co m p o site  
1 8x10 c o m p o site  o f c la ss
G P ro o fs

I M P E R I A L  S P E C I A L
Number 6 .........  $94.95
1 11x14 oil
2 8x10 b ro w n to n e s
2 8x10 gold f ra m e s
3 5x7 f r a m e tte s
18 3x5 fo ld e rs  w ith  sea ls  
3 5x7 p ic tu re s  
88 2x3 b illfo ld s  
12 B illfo ld  tin t 
1 P ic tu re  fo r  th e  y e arb o o k  
1 P ic tu re  fo r co m p o site  
1 8x10 co m p o site  o f c la ss
8 P ro o fs

All specials  include sitting charge.

M A U C K  S T U D I O  —
P L A I N V I E W .  N E B R A S K A

You may improve your black and white by adding any of the following —

BE Min. 3x4 3x5 5x7 8 x 1 0 11x14
Brown Toning ........................... .15 .25 .25 .25 .75 1.50 2.50

1 2  or more ............................... .05 . 1 0 . 1 0 . 1 0 .50
Coloring .......................................... 2.50 2.50 2.50 2.50 .3.00 3.50 7.50
Regular Coloring ........................... 5.50 5.50 .3.50 3.50 4.00 4.50 8.50
Special School Brush Oil ............ 5.00 5.00 5.00 5.00 1 0 .0 0 1 2 . 0 0 15.00
Koda Pack, Each ........................... .25 .25 .25 .25 .50 .75

1 2  or m o re ............................... .15
Non-glare G la ss .............................. .50 .75 .75 .'5 1 .0 0 1.25 5.00
New Billfold Tint, face only ........ Each 1 .0 0

1 2  or m o re ................................ . . . .  Each .50

— Each senior will pay a $ 1 0 . 0 0  deposit at the time the portraits are taken.
The complete order will he taken at the time the portrait is taken. Two weeks are allowed for 

any change. After this time a service charge is made for Special Handling or for a Rush Order. 
This reduced school price is maintained as long as all orders are handled as a group.

— Satisfaction is guaranteed so there is no charge for additional poses as long as you pick from the
last sitting. A $3.50 charge is made if any negative is picked from any other than the last sitting.

— Retouching extra negative $2.50.

W *  w a n t  o u r  p h o t o g r a p h s  to  b e  r e p r o d u c e d  o n ly  u n d e r  th e  b e s t  o f  c o n d i t io n s  a n d  w it h  th e  b e s t  o f  e q u ip m e n t  so  
t h a t  o u r  g u a r a n t e e  o f  la s t in g  q u a l i t y  c a n  b e  m a d e .  T h e r e f o r e  w e a s k  t h a t  th e  r ig h t s  o f  c o p y in g  t h e m  r e m a in  w ith  
us in  o u r  s t u d io  a n d  a l l  p o r t r a i t s  w i l l  b e  s o ld  u n d e r  th e s e  c o n d i t io n s .

—  M A U C K  S T U D I O  —
P L A I N V I E W .  N E B R A S K A
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1962 MEMBERSHIP DUES are payable now. You 
cannot be listed in the Directory of Professional Pho­
tography unless you are a member in good standing.

EVER CONSIDER 
WHAT IT COSTS

NOT
TO BE INCLUDED?

Lost business opportunities for one 
tiling. For as little as $H0 you can 
have the advantage of an advertise­
ment in the PP of A Directory. A 
regular advertiser reports, “ I just 
finished a $200 order, thanks to my 
ad in the Directory.” Another says, 
“Thanks for seeing that the Directory 
goes out to admen. From this source 
alone I freely admit that my ad has 
paid for itself during the past year 
by the grand total of 14 times over 
and above its original cost.”
Other letters in our files are convinc­
ing testimonials to the value of a 
Directory listing.
Don t lose out on opportunities for 
new business by not being included.

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.

RESERVE
'62- 63  DIR EC TO R Y 
SPACE

NOW ■ ■ ■ It’s a sound advertising investment.
Display space puts the spotlight on your studio to 
hundreds of buyers of photography. Rates are low:

P a g e .......................................................... $ 2 5 0
O n e - h a l t  P a g e  . t B 5
O n e - t o u r t h  P a g e  lO O
O n e - e i g h t h  P a g e  5 5
O n e  I n c h  x 2 0  p i c a s  3 0

Send for complete Directory information TODAY.

152 W. WISCONSIN AVE. MILWAUKEE 3, WIS.
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I  c o m i n g  
[  c o n v e n t i o n s

lis t in g s  of com ing co n ventio n s a rc  b a se d  on in ­
fo rm atio n  *«nt to PP of A H e ad q u arte rs , M ilw a u k e e . 
O m issio n s a re  due to lack  of p ro p e r n o tifica tio n .

Association Date City and State H otel Officer
Arizona Professional 

Photographers’ Assn Jan. 21-23 Tucson, Ariz. Pioneer
Ben Maxey, Prog. Chmn. 

7109 N. Oracle Rd., Tucson, Ariz.
Professional Photographers 

Assn of New Mexico Feb. 18-20 Albuquerque, N. M. Cole
C. D. (Jack) Grimes, Jr., Sec'y-Treas. 
311 Tulane N.E., Albuquerque, N. M.

Professional Photographers 
of Oregon, Inc. Feb. 25-26 Portland, Ore. Multnomah

Ray Conkling, Sec'y 
4929 N. E. Fremont, Portland, Ore.

Professional Photographers 
of Ohio, Inc. March 3-6 Columbus, Ohio Neil House

J. Edwin Farmer, Exec. Sec'y 
50 W. Broad St., Columbus, Ohio

Professional Photographers 
of Louisiana, Inc. March 16-18 New Orleans, La. Fontainebleau

A. J. Rybiski, Jr., Vice Pres. 
310 11th, Lake Charles, La.

Wisconsin Professional 
Photographers Assn March 17-20 Milwaukee, Wis. Pfister

Edward P. Curry, Conv. Chmn. 
701 W. Wisconsin Ave., Milwaukee 3, Wis.

Professional Photographers 
of Michigan March 17-20 Detroit, Mich. Detroit Leland

James E. Briggs, Sec'y-Treas. 
314 E. Huron St., Bad Axe, Mich.

Kentucky Professional 
Photographers Assn March 24-26

Richard Duncan, Exec. Mgr. 
1108 S. 4th St., Louisville 3, Ky.

Professional Photographers 
Assn of Pennsylvania, Inc. March 25-27 Philadelphia, Penna. Sheraton

Vincent DePiante, Jr., Exec. Sec'y 
1756 Clinton Ave., Shamokin, Penna.

Kansas Professional
Photographers Assn, Inc. March 25-27 Wichita, Kan. Broadview

Bob Blair, Sec'y 
8238 Woodward, Overland Park, Kan.

Professional Photographers 
of North Carolina March 25-28 Winston-Salem, N. C. Robert H. Lee

Charles Talton, Conv. Chmn. 
2001 Georgia Ave., Winston-Salem, N. C.

Missouri Photographers 
Association, Inc. April 1-3 Jefferson City, Mo. Governor

Joe S. Brown, Prog. Chmn. 
4145 Manchester Ave., St. Louis, Mo.

Professional Photographers 
Assn of Massachusetts April 2 Dedham, Mass. Hotel 128

Robert M. Goldman, Conv. Chmn. 
762 Nantasket Ave., Hull, Mass.

Professional Photographers 
of Rhode Island April 8 Providence, R. I. Sheraton Biltmore

Connie McDonnell, Sec'y 
114 Atwells Ave., Providence, R. I.

Connecticut Professional 
Photographers Assn April 8-9

Irving J. Newman, Conv. Chmn. 
Westport, Conn. Westport Longshore Club 19 W. Putnam Ave., Greenwich, Conn.

Alberta Professional 
Photographers Assn April 8-10

John Tenove, Vice Pres. 
8619 109th St., Edmonton, Ala., Canada

Illinois Photographers 
Association April 8-10 Peoria, 111. Pere Marquette

Wm. D. Schultz, Pres. 
521 15th St., Moline, III.

South Dakota Professional 
Photographers Assn April 8-10 Sioux Falls, S. D. Sheraton Cataract

Joel Strasser, Sec'y-Treas. 
519 W. 22nd St., Sioux Falls, S. D.

Professional Photographers' 
Society of New York April 8-11 Syracuse, N. Y. Syracuse

Charles L. Geiger, Jr., Conv. Chmn. 
916 Valley Dr., Syracuse, N. Y.

Intermountain Professional 
Photographers Assn April 13-15

Jerry Rogers, Conv. Chmn. 
BYU, 272 Eyring Science Center, Provo, Utah

Rocky Mountain Professional 
Photographers Assn April 14-17 Colorado Springs, Colo. Broadmoor

P. H. Broadie, Exec. Mgr. 
2170 S. Lincoln, Denver 10, Colo.

Professional Photographers 
of Indiana April 28-30 French Lick, Ind. Sheraton

W. F. Bertram, Sec'y 
P.O. Box 746, Kokomo, Ind.

Professional Photographers 
Society of Vermont April 29-30 Montpelier, Vt. Brown Derby

Eudora Patch, Sec'y-Treas. 
14 School St., Randolph, Vt.

Professional Photographers 
Assn of Oklahoma, Inc. April 28-May 1 Oklahoma City, Okla. Skirvin

Bob McCormack, Sec'y 
1722 S. Boston, Tulsa, Okla.

Southwestern Photographers 
Association, Inc. April 28-May 1 Oklahoma City, Okla. Skirvin

Zee Drew, Exec. Sec'y 
P.O. Box 3122, Fort Worth, Texas

Professional Photographers 
of North Dakota, Inc. May 5-6

Dan E. Olson, Sec'y 
1341 Tenth St., S., Fargo, N. D.

Professional Photographers 
Assn of Nebraska May 6-8 Omaha, Nebr. Paxton

Donald Jack, Sec'y-Treas. 
4807 Dodge St., Omaha, Nebr.

Professional Photographers 
Assn of West Virginia May 13-15

Ogleby Park, 
Wheeling, W. Va.

Cecil Devrick, Exec. Sec'y 
Wilson Lodge 422*/2 Main St., P.O. Box 45, Pt. Pleasant, W. Va.

Professional Photographers 
of Iowa, Inc. May 20-22 Des Moines, Iowa Savery

Harold Johnson, Sec'y 
P.O. Box 856, Clinton, Iowa

Arkansas Professional 
Photographers Assn June 18-20

Earl Saunders, Sec'y-Treas. 
242 Kingsrow Dr., Little Rock, Ark.

Tennessee Professional 
Photographers Assn June 23-25 Nashville, Tenn.

Holiday Inn 
Capitol Hill

Stanley Baker, Sec'y 
3823 Ringold Rd., Chattanooga, Tenn.

Professional Photographers 
of Mississippi-Alabama, Inc. July 1-3 Biloxi, Miss. Broadwater Beach

Emy Lou Pettit, Pres. 
618 N. State St., Jackson, Miss.

Professional Photographers 
of California, Inc. July 6-10 San Francisco, Calif. Jack Tar

Natalie Rokusek, Exec. Sec’y 
609 Sutter St., San Francisco 2, Calif.
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Minnesota Professional 
Photographers Assn, Inc. July 8-11 Minneapolis, Minn. Calhoun Beach

Clair Peterson, Sec y
5821 W. 50th St., Minneapolis 1 0 , Minn.

PROF. PHOTOGRAPHERS 
OF AMERICA, INC. Aug. 5-10 Chicago, 111. Conrad Hilton

Frederick Quellmalz, Conv. Mgr. 
152 W . Wisconsin Ave., Milwaukee 3, Wis

Virginia Professional 
Photographers' Assn Aug. 27-29 Old Point Comfort, Va. Chamberlain

Gene Campbell, Sec'y 
1904 Hollins Mill Rd., Lynchburg, Va.

Photographers Association 
of New England Sept. 9-11 Manchester, Vt. Equinox House

Anton Hanania, Sec'y 
26 Emerson St., Newton, Mass.

Professional Photographers' 
Assn of New Jersey Sept. 16-18 Atlantic City, N. J. Ritz Carlton

Seymour Ring, Conv. Chirm. 
1 1 1 2  Broad St., Newark, N. J.

L i  I  l o c a l ,  s t a t e  a n d
r e g i o n a l  n e w s

RECENT ELECTIONS 
PPA of Pennsylvania

Frank DeChristopher, President; R. W il­
liam Uhler, M.Photog., 1st Vice Pres.; Paul 
Rand, 2 nd Vice Pres.; Bernard Fella, Sec­
retary; Charles Hartman, Treasurer.

Commercial & Press PA of Canada, Inc.
Geoff Frazer, President; John Boyd, 1 st 

Vice Pres.; Charles Dollack, 2nd Vice Pres.; 
Dick Darrell, Secretary.

Wisconsin Industrial PA
Erwin O. Lutzke, President; Raymond F. 

Hildebrand, M.Photog., President-E lect; 
Daniel Rasmussen, Secretary; Arthur Bar- 
samian, Treasurer; Directors are Robert 
Leister, James Lowe and Richard Johnson.

Commercial PA of Milwaukee
James Lowe, President; Robert Brackett, 

Vice Pres.; Frank Lamia, Sec’y-Treasurer.

PP of Michigan
The "New Dimension Convention — 

1962” for the PP of Michigan will be held 
at the Detroit I.eland Hotel, March 17-20

Program talent includes M.Photogs. Ger­
hard Bakker, Milwaukee, W is.; Gene Bots- 
ford, Rochester, N. Y.; Howard Newmarker, 
Cleveland, Ohio; Leo Stern, Kansas City, 
Mo.; Richard Atamian, Saginaw, Mich.; 
LaVerne Friesen, Buhler, Kan.; Cr.Photogs. 
Virginia Stern, Kansas City, Mo.; Kermit 
Buntrock and Duane Salie, Storm Lake, 
Iowa; Charline Hillwertz, Chicago, 111.; and 
Bror Hanson, Detroit, Mich. A

r

B urke & Jam es,

DOCUMENT COPIES -  MICRO 
and MACRO PHOTOGRAPHY -  
PRODUCTS -
In Seconds—Your 
Camera becomes 
a COPY CAMERA  
with a B & J 
SOLAR STANDI

Make copy nega­
tives of microfilm, 
im p o r ta n t  d o c u ­
ments, extra copies. 
W id e  c h o ic e  of 
stands to fit your 
needs and camera!

Write for the Photo- 
Story FREE 148 page Catalog

321 $. WABASH, CHICAGO 4, 111.

’6 2  B e s t  fo r Y o u

/ t o  SufifU q (Zataloy - /tx tio to

OIL COLORS*BRUSHES
■Artist Supplies for Portrait Studios Etc.

SvctytAiKt) £oz S tu d io  /{rtio to
Grumbachsr Brash** —■ Oil Colors 

Winter & N*wton Oil Colors 
Marshall Colors and Mediums 
W*b*r Oil Colors and Liquids 
D*lta Brush** — Paint Box**
Lamb* wool — Cotton — Eas*ls 
Whit* Cardboard — Mat Board 
and oth*t Artist Acc*s*ori*s

Vfie P I E R C E  C O .
A M  5upc'*cs lor n>o!o Studios Bruges • 0itT.»in1s Pry Mounting
3701 NlCOllfT AVI. • MINNIAP01IS 9.MINN.

N EW  REVISED  1 962  ISSUE  
A R TIST SU PPLY  C A T A LO G  $ 1 .0 0

W e  rev ised  m any p a g e s  and  a d d e d  new  item s to  
m ake  th is  the  m ost c o m p le te  A r t is t  S u p p ly  lis t  fo r 
C o lo r is t  in  Photo  S tu d io s  o r fo r  C o lo r is t  w o rk ing  
fo r  th e  t r a d e . Th ere  is a " re fu n d  c o u p o n "  in  the 
fro n t o f each  c a ta lo g  w h ich  ca n  be used on your 
f i r s t  o rd e r . C a ta lo g  in c lu d e s  these  ite m s : 

M A R S H A L L  co lo rs  —  M ed iu m s —  S p ra ys 
G R U M B A C H E R  c o lo rs  —  Brushes —  M ed iu m s 
W IN S O R  & N E W T O N  c o lo rs  —  Brushes 
W E B E R  c o lo rs  —  M ed iu m s 
La m b sw o o l —  D a cro n  —  C o tto n

CASH W ITH ORDER — We p ay p o s ta g e  on a ll 
A r t is t  S u p p lie s  (som e e x c e p tio n s ) w ith  d e liv e ry
fro m  sto ck ! —  F a st S e rv ic e !
HERE’S SOM E ITEMS:
La m b sw o o l ....................... $2.25 '/2 lb ............................$3.95 lb .
D a cro n  .....................................$2.25 '/2 lb .............................$3.95 lb .
C o tto n s  —  3 n um b ers .........................................................$1.50 lb .
F o s te r  C o lo r in g  B o o k s ................................................ each  $1.00
H a n d  C o lo r in g  Book fo r  C o lo r is ts  by

K u tty  W e st ( t e r r i f i c )  ........................................................$1.95
R eto uch in g  N e g a t iv e  Book .....................................................$1.95
M a rsh a ll Book on C o l o r i n g ..................................................$3.95
FREE C A T A LO G  PA G ES on any ite m s . W r ite
and  we w il l  m a il p a g e s  on an y  item s fro m  1961 
c a ta lo g .

EXPRESS RATES
REDUCED 20 to 60%
ON PHOTOGRAPHIC SUPPLIES

NEW  LO W  RATES EXPRESS
W o rks  th is  w ay on m ost a ll Photo  S u p p lie s  (u n d e r 
I C C  8510). You  p a y  the re g u la r  ra te s  fo r 20 to  
30 p ounds and  g e t 70 lb s . M O R E  S H IP P E D  F O R  
3c A D D IT IO N A L . These ra tes a re  lo w er than  m ost 
tru ck  ra te s .
W E S T E R N  S T A T E S  —  You p a y  fo r 40 p ounds and  
g et 60 p ounds fre e  on 100 p ound  sh ip m en ts .

SHIP THESE ITEMS EXPRESS
Photo M a ile r s  . . . e v e ry  s ize . E n v e lo p e s  —  N e g a ­
t iv e  P re se rve rs  —  Seam less P a p e rs , a l l  s izes , co lo rs  
—  M a tb o a rd  —  16x20 C a rd b o a rd  —  W h ite  C a r d ­
b o a rd  fo r  d ry  m o un tin g  —  G la s s in e  E n v e lo p e s  —  
P rin te d  Fo rm s —  P la s tic  B ackg ro u n d  P an e ls .

5 %  “ CASH W ITH O R D ER ’’ D ISCO UN T
on a ll  p a p e r  p ro d u c ts  w il l  p a y  50%  to  100% of 
sh ip p in g  co sts . W r it e  us fo r sh ip p in g  w e ig h ts  and 
exp ress ra te s . A sk  fo r  P a p e r P ro d u cts  P r ic e  List 
. . . sent fre e  on req u est fo r  Photo  S tu d io  T ra d e .

Want it? '-G e t i t -  
f e P IE R C E
OflAPCS ~ B A C K G R O U N D S  1*1 U O'O TV* V S Q/yf 4W4TT r V C
W H I T E  P O P  P r t E  E  C A T A L O G  S

FREE CATA LO G  PAGES
Sent on written requests only.

NEW 1 9 6 2  CATA LO GS
Loose Leaf Numbers Are Now Available On: 
D R A P E S  and B A C K G R O U N D S  —  F L O W E R S  $1 00 
P A P ER  P R O D U C T S  —  S T U D IO  T O Y S  $1.00
1962 A R T IS T  S U P P L Y  C A T A L O G  $1.00

(C o u p o n  fo r $1.00 in  each  c a t a lo g .)

FREE C A T A LO G  ON REQUEST! Please write 
on Studio Stationery — for the Trade Only. 
MINIATURE CATALOG "M" — Sent Free! 

PAPER PRODUCTS "P’1 — Sent Free!

W E SELL TO THE TRADE O N LY!
All items we sell . . . make . . . distribute 
are exclusively for the Portrait and Com­
mercial Studio.
WE W ILL SHOW YOU HOW TO ORDER 

WITH A BIG SAVING ON SHIPPING! 
W R IT E  U S  F O R  T H IS  IN F O R M A T IO N  

GET IT FROM  PIERCE AND SA VE!

See You At  Conventions

GLAMOUR
PHOTOGRAPHY

m a d *  e a s y

★  DRAPE 
A FEATHERS 
A  BACKGROUND 1 

MATERIALS
Write today  for FREE CATALOG an d  

P ric e lis t .. .a lso  ARTIST SUPPLY CATALOG J

PIERCE (0. 3 7 0 1  N IC O L L E T  A V I .  
M IN N E A P O L IS  9 .M IN N .
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WE CAN SAVE YOU MONEY!
R a to u ch in g  • C o lo r in g  • H e a v y  O i ls

P r in tin g  • E n la rg in g  • C o p ie s
^  D e v e lo p in g  • P roo fin g

fin e  q u a l ity — p ro m p t se rv ic e  
re a so n a b le  ra tes 

Sen d  F o r P r ic e  L is t  To d ay 
5935 R ID G E  A V E . 

C IN C IN N A T I  13, O H IO

oylac Laboratories

THE
c o m m e r c i a l

c o r n e r
by Aaron Gordon,

AG S & R Studios, Chicago, III.

A / T a n y  s t u d i o s  find it difficult to mech- 
anize an operation involving a mod­

erate volume of business. We found our­
selves in this position regarding 35mm Ekta- 
chrome processing. Our needs call for the 
processing of up to six rolls of 3 5 mm 
Ektachrome each half day with no time per­
mitted for processing by an outside laboratory.

Our 8 x 1 0  E3 line had a complete nitro­
gen burst system, but our 35mm E2  opera-

Q u a l i t y  C o l o r  C a n d i d s

1
A special program ! Not an economy grade, not 
machine run, but high qua lity , custom  made 
color p rin ts  fo r the Candid Wedding and Bar- 
M itzvah Photographer. Cost of 8 x 1 0  p rin ts  only $1.99 
each when our requ irem ents are fo llowed. Enlarged co lor 
proofs at low cost. Send fo r booklet describ ing our com­
plete program.

Q u a n t i t y  C o l o r  P r i n t s
Now available in all sizes from  IVmV/i to  
1 6 x 2 0  at prices lower than ever. H ighest 
quality Ektacolor p rin ts  fo r sales prom otion, 
counter display, and o ther purposes. Eight by ten prin ts  
as low as $.75 each in quan tity . Other sizes a t equally 
low prices.

C u s t o m  C o l o r  P r i n t s

5
Abar custom quality  Ektacolor p rin ts  fo r por­
tra it ,  com m ercial, reproduction, exhib ition , 
and other purposes. Service and qua lity  are 
be tte r than ever, and prices are lower too. No wonder 
so many photographers are se lling  them  in ever increas­
ing qu an titie s ! Send fo r com plete in fo rm ation  and price 
lis ts .

tion was still a hand operation — limited 
to two rolls of film at a time.

We solved the problem of adding a sec­
ond nitrogen pressure reducing valve in the 
line following the main nitrogen pressure 
reducing valve, thus enabling us to get 
nitrogen at 15 P.S.l. for the E3 line and at 
l */2 P.S.l. for the new E2  line which will 
be described.

We purchased a deep Nikor tank which 
will normally handle eight 35mm reels. We 
modified the lid of the tank by drilling a 
Vi' bole in the center plus four 1/16" holes 
spaced inside the outer edges of the top of 
the lid. The center hole was fitted with a 
light tight rubber gasket with a % " hole in 
it to enable a % " O.D. stainless steel tube 
to pass through. The small holes were baffled 
inside to permit gas to escape but at the 
same time be light tight. (Fig. 1 )

In place of a "dip stick" we fabricated a 
portable plenum out of stainless steel. This 
is in the form of a hollow cross welded to a 
long hollow tube. The bottom of the cross 
has a series of 1/16" holes drilled in the 
bottom (Figs. 1  & 2 ) for the release of 
nitrogen into the solution.

In use, we first load an empty spool on 
to the portable plenum, then add up to six

Above: Fig. 1. Nikor tank modified 
for nitrogen burst use. Below: Fig. 
2. Up to six loaded spools of 35mm 
Ektachrome film can be processed.

loaded spools onto the center hollow stain­
less steel tube. The lid is then slipped over 
the stainless tube making the assembly pic­
tured in Fig. 2 . A rubber tube from the 
1 V2 pound nitrogen valve is then slipped 
over the stainless steel tube and the entire 
assembly is ready for use — the reels going 
into the tank and the metal tube projecting 
through the light tight lid. For agitation we 
use a burst duration of two seconds at one 
minute intervals. This is identical to our E3 

line so the same timer operates both lines 
simultaneously. A
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Photogenic Machine Co., Youngstown 1, Ohio Back­
ground speedlight, Model 8083-A Studiomaster, marks the firm’s 
40th anniversary. The light operates on either 200ws or 400ws 
power supply and features a flashtube 
socket housing designed to accommo­
date different types of reflectors. The 
conical re f le c to r p roduces various 
background effects. The detachable 
adapter will accommodate a diffuser, 
gelatin filters and various size aper­
tures. A rotatable light direction shield 
helps flood the background with even 
illumination for high key lightings. . . .
Apache Photo Co., 2933 N. 16th St.,
Phoenix 16, Ariz. — New design of 
Apache fiberglass sinks eliminates the 
duckboard by incorporating three run­
off grooves in the bottom. Sinks (29 
models) also feature YY' reinforcement rim on the back-splash.

Bell & Howell, 7100 McCormick Rd., Chicago 45, 111.— 
Dual Electric Eye, device computes correct exposure for the 
subject of a back-lighted scene, compensating for the reflection 
of the sun’s rays into the electric eye, through use of an auxil­
iary photo cell. The second cell sends current into the meter 
from the opposite direction to cancel part of the charge gen­
erated by the main cell. With the excess current neutralized, 
the meter closes the iris only far enough to give correct ex­
posure to the subject area. All cameras in the Zoomatic series 
are now equipped with the Dual Electric Eye. . . . Keystone 
Camera Co., Hallct square, Boston 24, Mass. Horizon K -6  

three-lens turret 8 mm motion picture camera, with electric eye 
system, detachable pistol grip, two built-in filters: $119.95.

General Electric Co., Nela Park, Cleveland 12, O h io - 
Light meter, Type 213, measures light levels up to 5,000 foot- 

candles, is cosine- and color-corrected, and 
features a built-in multiplying switch for de­
termining light levels of more than 500 foot- 
candles. The meter can also be used to indicate 
the brightness of surfaces in terms of foot- 
lamberts. The logarithmic response type meter 
element permits the basic scale to cover the 
current range of lighting levels most often 
found in homes, schools, stores, offices and 

encral Electric industry. Type 213 light meter weighs three 
ounces, sells for $19.50.

Monkey Color, Inc., 534 W. 20th St., Hialeah, Fla. 
Franchise agreement will furnish album of color prints in 
acetate pages (postage paid) of weddings and other “pictorial 
stories such as confirmations, Bar Mitzvahs, anniversaries and 
parties. For $10, the photographer receives a franchise agree­
ment and one 8 x 1 0  white satin album with 1 2  color prints of 
a wedding, to be used as a sample album. In order to maintain 
the franchise, the photographer must specify conditions under 
which the color negatives are exposed, send check in full with 
each order, and guarantee six “Pictorial Studies” per year. All 
printable Kodacolor negatives are printed; proofs are furnished 
only upon request ($2.00 per roll of film). Prints arc made in 
5x7, 8 x8 or 8x10 size only. Album, acetate pages and postage

T R O J A N
Retouching M achine

Triple Action — Magnetic and Rotating 
Negative Holder 

Gear Controlled Magnifier
The retoucher used by Homer English in all his classes.

Send for Details and Two Weeks' Trial
TRO JAN  INDUSTRIES, Box 4 8 4 , T roy, Ohio

NOTHING COULD BE FINER!
CAESAR-SALTZMAN 

PHOTOGRAPHIC SPECIALTIES
E nlargers •  L ig h tin g  E quipm ent •  Camera Stands •  A sto r Speedlights 
16 and 35 mm A n im a tio n  Stands and Special E ffec t O ptica l Printe rs

ENLARGERS
A ll Types

Designed to
. . .  A ll Sizes 
keep ab reast of 

the latest technical d eve lop ­
ments and precision built by 
master croftsm en, C aesar-Sa ltz- 
man En largers em body a ll the 
most advanced  features.

CAMERA STANDS

Model 500 MR 
nth Side Arm Attachment

Portab le  . . Studio
A bso lu te ly  stable stands that 
hold cam eras m otionless in any 
position. Controls for ra is ing , 
tiltin g  and sw inging a re  a ll 
convenient. Changes in p osi­
tion can be m ade os quick ly  
as they can be thought of.

Model MB60 8 x 10 
Condenser Type Enlarger

Dealer fo r  
A scor Speedlights

T 'F

Sen d  for Complete Catalog  
or See  Our Authoriz ed  Dealer  

in Your Community

< m >

Needgewters U> Preftsttawl Phetegrepkit Igvipment time I t  TO

J. G . S A L T Z M A N , IN C .
SA1I S  DISTRIBUTORS tor CAESAR M ANUfACTURINO, INC. 

480 U a ing lo n  A m m ,  N .w  Yo .k IT , N . Y.
<3 &

6 2
BEST FOR YOU

C O N R A D  H I L T O N  H O T E L  

C H I C A G O

A U G U S T  5 - 1 0 ,  1 9 6 2

PAINLESS

QUANTITY
PRINTS

You take the orders...and the PROFITS! We 
do all the work. Finest automatic equipment 
guarantees you top quality, uniform prints 
in a hurry. And for photographers.. .a spe­
cial 10% discount from these low prices: 

5x7  8x10 I POSTCARDS
2 5 0 — 7>/2 c e a c h  11< e a c h  1AA— $ 3 0 .0 0
5 0 0 — 7c 10c e a c h  5 M — $ 2 4 .0 0  p e r  M

L e ss  10%  D isc o u n t fo r P h o to g rap h e rs  o n ly

Write Todav ,orfree samplesVV/UC lu u c iy  and  co m p lete  p rice  lis t

PHOTO SER VICE
D e p t . P R . 1220  W. 6 th  S t .  
C le v e la n d  13, O h io
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F O R  IN -S T U D IO  A N D  O N -L O C A T IO N  
W H E R E  S T U D IO  L IG H T I N G  I S  P R E F E R R E D

f  C H O IC E O F 5 0 0  W S OR 1000 W S POW ER PACKS  
7"* FIVE LAM P OUTLETS
p  H IGH, M ED IU M , LO W  POW ER SELECTO R SW ITCH  

j  6 5 0 0  K TEM PERATURE r  •
LO W  VOLTAGE

?  VERSATILITY UN  EQ U ALED  f
Interested 11 complete information contact_______

SCHBIBE ENGINEERING, INC.
Hy. 83 So. Box 208, Burlington, Wise.

N o w  A v a i l a b l e  t o  Y O U  .  .  .
• A STUDIO-TESTED SYSTEM THAT ASSURES:

SIMPLE R E C O R D S — LESS ERRO RS —  HIGHER PROFITS
O n e  c o m p le te  w r it in g  t a k e s  c a re  o f c u s to m e r 's  r e c e ip t ,  f i l e  c o p y , 
p ro o f e n v e lo p e , n e g a t iv e  e n v e lo p e , a n d  a c c o u n ts  r e c e iv a b le  le d g e r . 
N u m b e re d  to  m e e t  y o u r  r e q u ire m e n ts .

• No cost for complete  instructions.
FREE d e s c r ip t iv e  fo ld e r  a n d  s a m p le  fo rm s , w r i t e :  D e p t . N .

WOEHRMYER PRINTING COMPANY
7 7 0  A to m a  S tre e t, D e n v e r 4 , C o lo rad o

16x20 Super Deluxe Oil Portraits still only $18.
Ju st send us your re ­
touched negative, proof, 
and co lor description. 
Allow 4 weeks for deliv­
ery. A ll pa in tings are 
made on masonite and 
varnished for everlasting 
preservation.
Carlan Photo Service

574 Clinton Ave. 
Newark, New Jersey

All Prepaid  O r d e r s  are sent  Postpaid.

■tIV  I M A. LX L LA IV
•  P ro c ess in g  F ilm  and  P rin ts  •  P ro o fin g  •  R e to uch in g  

•  P a n a lu re  •  G lo s s  o r M a tte  F in ish  
W a l le t  U p  to  16x20

You expose th e  n e g a t iv e s  — We f in ish  th e  jo b l

[ K ^ m
E K T A C O U O f i  S E R V I C E  F O R  T H E  P R O F E S S I O N A L  
B O X  S O S * T E L E P H O N E  313* B L U F F T O N ,  I N D I A N A

are furnished with each order. Sample finished prices, including 
film processing and album: 16 8x10 prints, $18.60; 14 8x8 
prints, $15.70; 30 5x7 prints, $18.70; 12 to 23 8x10s cost $1.10 
per print plus $1 handling charge. Completed album is mailed 
within three days of receipt of the film at the plant in Hialeah. 
. . . Fiesta-Car Co., 272 Washington Blvd., Roselle, 111. — Fiesta 
Wedding and Bridal Party Car K it, includes material for deco­
rating two cars: three “Just M arried” signs, three “Bridal Party” 
signs, cupid aerial pennants, six crepe paper rolls (white, blue 
and pink), three tissue wedding bells, confetti, serpentines, cat- 
top wedding arch, transparent tape, and three tin cans strung 
for use. K it is packed in shipping container which can serve 
as counter or window display, sells for $6.95 postpaid.

Burleigh Brooks, Inc., 420 Grand Ave., Englewood, N. J . — 
Metz electronic flash unit, 502, gives 200/400 flashes per charge 
with variable output, offers choice of wet 
cell, nickel-cadmium battery or A.C. power 
supply. Flash head attaches to pack for 
carrying. Weight with battery is approx­
imately 5 / 2  lbs. Price is $169.50 with 
nickel cadmium battery, and $149.50 with 
lead acid battery. . . . Metz 108, pocket 
sized electronic flash unit, with 65° angle 
reflector, 50 flashes per charge, weighs one pound: $69.95.

Allied Impex Corp., 300 Park Ave. S., New York 10, N. Y. 
— Ricoh Auto 66, electric eye twin-lens reflex 2 j4x2j4  camera, 
sells for less than $80; leather carrying case is $10.95. . . . 
Nikon Inc., 111 Fifth Ave., New York 3, N. Y. —- Auto-Nikkor 
200mm-600mm zoom lens, fits the Nikon F automatic reflex 
camera. One control is used for zooming and focusing. Selling 
price is $499.50. . . . Minolta Corp., 200 Park Ave. S., New 
York 3, N. Y. —  Minolta AL, automated 35mm rangefinder 
camera, with cross-coupled meter and Rokkor 45mm, f/2  lens: 
$79.95. . . . Die-Cut Specialty Co., 229 N. 13th St., Philadel­
phia 7, Penna. —  Corrugated board 2x2 slide holder, provides 
four 2" square openings, folds to 4"x8", is its own mailer. 
Holders sell at $9 per 100. Sample sent on request. . . . Kling 
Photo Corp., 257 Park Ave. S., New York 10, N. Y. —  Minox 
filter kits for black-and-white and color photography with the 
Minox U ltraminiature camera. Each kit contains three mounted 
filters and a filter holder.

Burton Mount Corp., 2147 Jericho Turnpike, New Hyde 
Park, N. Y. — Polymicro, French-made photo copying machine 
will accommodate line or halftone work up to 42” wide, un­

glossy prints in one operation which 
can take less than ten seconds. No 
darkroom work or equipment is re­
quired: $1,049.50. The Polymicro is 
also available in sizes down to nine 
inches in width. . . . Anken Chemical 
& Film Coq)., Newton, N. J. —  An- 
kopositive projection paper and film 
deliver flat, positive prints without 
a negative, in the making of copies 
with flow, projection and process 
cameras. A special solution develops 

the exposed negative and, at the same time, transfers unexposed 
and undeveloped silver salts to the bottom layer to create a 
positive image. Under a stream of water, the negative disin­
tegrates without contaminating the bath. Ankopositive Projec­
tion papers are offered in standard weight, light weight, vellum 
and colored stock. Both paper and film are spooled in widths 
up to 42” by any standard length.

Photo-lech, 105 S. Robert St., St. Paul 7, Minn. —  Core­
wound background colors in gray, tan and blue, in 9' to 12' 
widths. . . . Krylon Inc., Norristown, Penna. —  Krylon M atte 
Finish aerosol spray, for non-gloss finish on photographs, and 
as permanent dulling spray in photography and television work; 
16 oz. can, $1.95. . . . Bankers & Merchants, Inc., 4410 N.

limited length, produce

Burleigh Brooks
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Ravenswood Ave., Chicago 40, 111. —  Porous rubber stamp 
which contains its own ink supply, will make up to 2 0 , 0 0 0  im­
pressions before re-inking. . . . Chart-Pak, Inc., One River Rd., 
Leeds, Mass. —  Spaced Lettering method uses clear pressure- 
sensitive acetate letters, numbers and punctuation symbols. It 
is claimed that accurate spacing is guaranteed. Sets are avail­
able in Round Gothic face in 96 pt, 48 pt, 24 pt and 12 pt sizes.

Heiland Div., Minncapolis-Honeywell, 5200 E. Evans Ave., 
Denver 22, Colo. — Honeywell Model 650 slide projector mag­
netically changes slides. A steel clip is affixed to one edge 
of each slide before it is placed in the tray. The projector’s 

internal magnetic action floats each 
slide into viewing position and then 
returns it to the proper tray loca­
tion. The firm claims the use of mag­
netic action eliminates 50% of the 
slide-changing mechanism of conven­
tional projectors. The pushbutton 
remote control unit contains all nec­
essary operating controls. Model 650 
projector accepts 2'/ix2  ! 4  and 2 x2  

slides, has removable 5", f/3 .6  anastigmat lens, is designed for 
500w or 300w operation. Including case cover, one 2J4x2j4 
and 35mm tray each, and remote control units with extension 
cord, projector is priced at “no more than $210.” Perma-Edge 
all-steel binders are furnished with all Honeywell slide trays.

Photo-Glo, Box 5101, Sherman Oaks, Calif. — Color slides 
enlarged into 4x5 and 5x7 transparencies, mounted in Photo-Glo 
frames (5x7 and 7x9) which use available light for viewing — 
“no wires, bulbs or batteries.” Photo-Glo frame (5x7) with 
4x5 transparency: $4.95; 5x7 transparency in 7x9 frame: $7.95.

N o ,  N o ,  E g b e r t  —  n o t  i n  A l a s k a  . .  .
W ith the modesty so ch a rac te ris tic  of all Texans Egbert 
assumes that the largest Custom Color Lab in the country 
(and hence perhaps in the world) would be located in Alaska, 
the largest State. Strangely enough, this is not the case. 
Actually, it is right here in little old Texas. For MPC has more 
printers, more mechanized equipment and turns out more 
prints for more professional photographers than any similar 
operation known to us. And there s always room lor a lew 
more — so why not give us a try and see what we can do 
for YOU?

Literature
Near North Supply, 111 W. Grand, Chicago 10, 111 

Folder with color samples of 50 Bulkton 107" seamless back­
grounds. . . . Callen Photo Mount Corp., 218 Ocean Ave., 
Jersey City, N. Y. — Studio C atalog— 1962, describes plastic 
frames, shadow box folders, etc. . . . Western Bellows Co., 5234 
Valley Blvd., Los Angeles 32, Calif. —  Price list of services.

. . Plymouth Products Co., 1770 W. Berteau Ave., Chicago 
13, 111. - “Ethol Technical Bulletin” No. 4F; charts on UFG
may be attached to darkroom wall. . . . Ben Parker Co., 18410 
Gault St., Reseda, Calif. —  Folder, “Parker Hcatseal Albums.” 
. . . Dan P. Watts, 3868/a S. Western A vc., Los Angeles 62, 
Calif. —  “What, How, Why, Who and Where” of photographic 
murals. . . . Krylon Inc., Norristown, Penna. — Illustrated 12- 
page color catalog on aerosol protective coatings and paints.

Pako Corp., 6300 Olson Memorial Highway, Minneapolis 
40, Minn. — “Business Builders” — an idea portfolio on how 
to sell color. . . . Eastman Kodak Co., Sales Service Div., 
Rochester 4, N. Y. —  “Prevention and Removal of Fungus on 
Processed Films” (E-22), 6 -page folder; “Infrared and U ltra­
violet Photography” (M-3) 50-page booklet: $1. . . . Octo 
Products, Inc., 48 Miles Ave., Fairport, N. Y. — Folder on Octo 
Adjustable projector stands. . . . Paillard Inc., 100 Sixth Ave., 
New York 13, N. Y. — Catalog describing Bolex 16mm cameras, 
projectors and accessories. A

f a l k S C H O O L  O F  P H O T O G R A P H Y  
M A R Y V I L L E  M I S S O U R I

Personalized
Instruction 

in Small Classes
Short — intensive and to-the- 

point. Learn by actual doing un­
der direct supervision of recog­
nized authorities — teaching all 
branches of studio photography. 
Don't let lack of fi ne training 
keep YOU from enjoying more 
profit and success.

C la sse s  Ja n . thru  O ct. 
Brochure FREE on req u est.

Processing •  Dye Transfer •  Slides •  Ekfacolor Prints •  Duplicate Transparencies

IF IT’S COLOR 
IT’S OUR BUSINESS

Meisel I'liotocliromc Corporation
2710 McKinney Ave. Dallas 1, Texas TAylor 4-2059

M P C

In the Service of the Profession Since IH9S 
ENLARGEMENTS — COPY WORK 

from difficult originals, with guaranteed delivery
COMPOSITES — MINIATURES 

WATER COLORS 
PENCIL SKETCHES 

HEAVY OILS
FREEHAND OIL PAINTINGS 
W rite for Price Schedule

p lu m 's  J lljo to  A r t s
1021 NORTH WELLS ST. CH IC A G O  10, ILL.

I V i l  A  i n K I ’ C  F A M O U S  W A L L E T  P H O T O S
■ ▼ I  M  I X  n  I  I N I  o  ‘ K n o w n  fro m  c o a s t  to  c o a s t ”

Made from any size negative up to and including 
5x7 negatives only 3f/2c ®«ch in lots of 12 or more. 

Complete Finishing for the Trade
M a r c h i o n  P h o t o  S e r v i c e

228 N . M A IN  F O S T O R IA , O H IO

100%  CLEAR N EG ATIVES ? " d Brilliant Print, at all
t im e s  w ith o u t sw a b b in g 1 

C R Y S T A L  W A T E R  F IL T E R  rem o ves m in e ra l o x id es  and  m ic ro ­
sc o p ic  im p u r it ie s ! A p p ro v e d  by tho u san d * o f p h o to g ra p h e rs . 
F ree  30-day t r ia l .  F re ig h t  p re p a id . W a te r lin e  and  F a u c e t m o d e ls . 
W r it e  now fo r  c o m p le te  d e ta il*  and  low  d ire c t  fa c to ry  p r ice s  

C R Y S T A L  W A T E R  F I L T E R  C O M P A N Y  
2231 N o rth  17th S t. M ilw a u k e e  5, W is .

M frs . s ince  1910 o f d o m e st ic , c o m m e rc ia l and  
in d u s tr ia l f i lt e r *  in  u n iv e rsa l d e m a n d .
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The following album manufac­
turers are franchised by 
the PI* of A to use the 
7 AGES trademark and 
pledge certificate:

Art Leather Manufacturing Co.
37 Moultrie St.
Brooklyn 22, N. V.

General Products
4525 N. Lincoln Ave. 
Chicago 25, III.

Arthur Hertzberg & Craftsmen,
1407 N. Dayton St.
< Im ago 22, III.

Leather Craftsmen
109 E. Hawthorne 
Valley Stream, N. V.

Taprell Loomis, Inc.
2100 Superior St., N.E. 
Cleveland 14, Ohio

H
I

the shoe I treatment b y  M a rv in  G a rlock
Garlock Studio 

103 E. 6th St. 
York, Nebraska

T™ WHOLE purpose of the "baby burned" 
campaign is embarrassment of the fly- 

by-night photographers.
Last year a "kidnapper" set up in a local 

motel and had an accident with one child. 
He had placed a light down behind the 
baby and the baby fell back on the light, 
receiving ugly facial burns. The photogra­
pher merely said he was sorry and "next 
please." No offer was made to call a doctor 
or clinic.

I saw the baby next day, found out what 
happened and photographed him, in color 
and black-and-white. The parents signed my 
release to use the pictures.

1 called Jim Higgins, also of York, after 
I completed the sitting and he agreed to 
allow use of his studio name on the hand 
bills and advertisements in papers.

Our window displays were tied in with 
the other material to complete the campaign. 
We used the shock treatment, but we also 
displayed our own PP of A material for 
effective contrast — membership certificate, 
code of conduct, official seal in color, and 
our 7 AGES certificate.

1 have donated both the black-and-white 
and color negatives of the burned baby to 
the Professional Photographers Assn of Ne­
braska, so anyone who wishes may obtain

cuts for printing or prints to display. 1 have 
made one stipulation, however, after con­
sultation with my attorney: we wrote copy 
which we feel carries impact yet isn't spe­
cific enough to induce a lawsuit. Anyone 
using the photograph must also use the 
approved copy and somewhere make a nota­
tion that the photograph is "used by per­
mission of Garlock Studio." This keeps the 
model release in effect. Otherwise, "invasion 
of privacy” could be claimed. Also, my nega­
tives are unretouched and must remain so.

It is my feeling that all portrait photogra­
phers in each city should get together on 
a similar promotion to show the community 
a unity in the profession and that the public 
should be aware that such incidents as 
burned babies do happen.

Our best overall plan is to educate the 
public on the benefits of patronizing an 
established professional photographer. I'm 
sure the average citizen doesn’t realize the 
investment in equipment and education re­
quired to become a good photographer and 
businessman. I also realize we still have 
considerable house-cleaning to do on our 
own part. That is why 1 feel so strongly 
that all professional photographers should 
be active in their National as well as 
state associations. A

WALLET
PHOTOS

S t i l l  th# ia m »  lo w  p r ice  th a t  sh o w *  yo u  a  hand- 
*om« p ro fit on fine co n tact p r in ts  o f p o r t ra it  q u a l i t y .

Your Studio  Name in M arg in  FREE !
W e  w i l l  p u t y o u r  s tu d io  n o m «  on e v e r y  p r in t  
w ith o u t  c h a rg e  —e v e r y  W a l l# *  P r in t  yo u  o rd e r 
b eco m es a n  e ffe c t iv e  a d  fo r  y o u !
W r ite  fo r s a m p le s . 50  p r in t*  or m o re  p e r n e g a ­
t iv e : 3c e a c h . 20  - 49  p r in ts  p e r n e g a t iv e : 3 '/j c  e a ch . 
O rd e rs  fo r fe w e r  than  20 p r in ts  per n e g a t iv e , or 
to ta ll in g  le ss  th an  500  p r in ts : 4c e a ch .

K I E R  P H O T O  S E R V I C E
D ep t. N P W , 1220 W e st 6  S t . .  C le v e la n d  13. O h io

NEW 1962 PROFIT CATALOG is ready!
•  Photo  M ounts •  C o ld  G o ld  M a ch in e s
•  A lb u m s  •  F a m ily  P lan
•  P la s tic  F ram e s •  30 P aq es o f Id e a s
•  C o m p o s ite s  •  Im p rin t in g  S e rv ic e

W i l l  b e  m a ile d  upon req uest 
on p ro fe ss io n a l le tte rh e a d

CALLEN MOUNT COAT., 211 OctM An.. Jersey City, N. J.

I 111! A  K S  Horn page sd

from time to time. On such occasions it is 
a good idea to stop work and do a little 
self appraisal . . . adding up the assets and 
balancing them against those possessed by 
others we know. Closeness to our work 
often brings about an untrue appraisal of 
just where we stand. It is also a proven 
fact that deficit factors always loom larger 
than the credit ones unless we do such a 
balancing act from time to time.

Garlock’s window display featured the shock treatment, accompanied by his PP of A mem­
bership materials and 7 AGES certificate. The Higgins Studio cooperated with Garlock.

Decline in mental alertness — It never 
pays to ignore or try to bluff through this 
situation. When we become aware it exists 
or even suspect that something of this 
nature is present it is time then and there 
to search out causes and do something to­
ward eliminating them. Today's job calls 
for more and more mental alertness on our 
part . . . not less.

Nervousness — This is a terrible effi­
ciency thief for it usually brings along a 
host of bad cousins. It should never be tol­
erated. The first sign calls for medical

examination for the causes and their im­
mediate remedy. The nervous individual 
never does the job properly; he decreases 
the efficiency of everyone with whom he
comes in contact.

Recognizing these efficiency robbers in 
our business personality keeps stress on the 
job at the lowest possible point. Taking 
time out to eradicate them not only assures 
us of an increase in efficiency on our own 
part but assurance that we will be able to 
get more out of the people on our staff 
every working day. A
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W I D E
A N G L E  L E N S E S

b y  W a lte r  B arn es, M .P h o to g .,  
A u stin , T exa s

^ T hirty y e a r s  ago I bought my first
wide-angle (90°) lens, used, for $7.50. 

It covered a 5x7 film with a focal length of 
about five inches; it had Waterhouse stops, 
and no shutter; and we stopped to f/32 or 
smaller before we uncapped the lens.

We stopped down so the edges of the 
photograph would be sharp. We avoided 
bright spots, such as light bulbs or windows, 
close to the edges of the film, for these 
showed comet-like tails pointing away from 
the center.

We always used orthochromatic films be­
cause panchromatic materials showed notice­
able fuzz due to uncorrected red light. But 
a man who understood the limitations of 
the lens could use it for routine commercial 
jobs, and we used it for some years, to make 
several hundred photographs.

Not long ago we paid $436 for a wide- 
angle lens that also covers 90° — but there 
are differences in performance between it 
and our old one.

We can use the lens wide open at f/4.5. 
Bright lights have no tails and very little 
flair. Color correction is so close that no 
fringes are observable in direct color work, 
even at ten diameters.

Test for Quality
Both grades of w id e -a n g le  lenses are 

around today, and a fairly simple test can 
be made to judge the quality of any lens. 
You will find that price is not an infallible 
guide to the quality of a lens. We have been 
shocked by the aberrations of a fairly costly 
one among our equipment.

For a test subject select an interior with 
fine detail. Have some bright spots, say bare 
light bulbs, against dark barkgrounds and 
close to the edges of the field, where faults 
are emphasized.

Focus on the center of the field, stop to 
the largest opening that you will ever need 
to use, and make an exposure on color film.

The finished transparency may show four 
faults, and these are diagnostic of the short­
comings of the lens you are testing.

Fault No. 1: Details are blurred toward 
the edges of the film.

This is usually due to a combination of 
faults, such as spherical aberration, curvature 
of field, etc., all of which can be reduced by 
stopping down. If you are an f/64  photog­
rapher, or even an f/22  man, such a lens 
may be your heart’s desire. Our experience 
has been that next week or next month our 
customers will think of a new idea that re­
quires a shorter exposure and a larger stop; 
and you may find your customers getting 
new ideas too, so be prepared.

Fault No. 2: A bright spot near the edge 
of the film may show a comet-like tail 
pointing away from the center of the field.

This is coma, and again it can be reduced 
by a smaller stop. Since you can get wide- 
angle lenses that are free from noticeable 
coma, a lens that exhibits this trouble is 
certainly not a first choice.

Fault No. 3: Fine details near the margin

from HERSHEY
•  SEE the lighting BEFORE you shoot— 

built-in modeling light covers exact flash field 
— is exactly proportionate to flash output.

•  Built-in photo tripper for slave operation 
rotates 360-degrees.

•  150 watt-seconds— POWER!
•  Light— Portable! 6V4 pounds complete!

Compact: 6" x 6" x 8"
•  FAST recycling— ACCURATE ready light!
•  Outlet for Sun-Ring auxiliary flash!
•  AC operation— just plug it in and shoot!

2 power settings! 110 V convenience outlet.
M anufacturer's suggested retail price $129.50

W R IT E  FOR F R E E  Hershey manual

Model 1500

PRO-LITENEW

R e a r C o n tro l P an e l

M od e l 750

H E R S H E Y
A Division o f Simpson Electric Company

F » F ? 0 - l _ I T E  1 5 0 0
NPP 1-62 857 Dundee, Avo. • Elgin, Illinois

may show color fringes (usually red-cyan).
This shows lateral chromatic aberration. 

The lens forms different size images of dif­
ferent colors, so that they fail to register 
near the edges of the field. (In my experi­
ence the red image has been the larger.)

This fault is found in lenses which were 
calculated before the wide use of panchro­
matic film and direct color materials, when 
the red image could be ignored by the lens 
computer. Lateral chromatic aberration can­
not be eliminated or even reduced by stop­
ping down, and a lens so afflicted is obsolete.

Fault No. 4: You will find that the cen­
ter of the transparency has more exposure 
than the corners.

Marginal fading of illumination is char­
acteristic of all lenses that we use, wide- 
angle or otherwise, but it becomes disturb­
ing only when the angle of view is in­
creased. Compensating devices are costly and 
used only in special work such as aerial 
mapping. Most of us just Ic-arn to live with 
it as one of the facts of life and lenses.

Now you are ready to decide whether 
Brand X — which you have tested — is the 
wide-angle lens for you.

If you find (1) marginal blurring, or (2) 
coma, think carefully before you tie your 
professional reputation to the lens, for there 
are lenses which display neither of these 
faults. Lateral chromatic aberration (3) is 
poison in this age of color.

Only you can decide whether an outstand­
ing lens is worth the cost to you, but may I 
suggest that a better lens may make the dif­
ference which will lift the hearts of your 
customers. ▲

CLEAN • DURABLE • ACCURATE
COLUMBIAN ENAMELING t  STAMPING CO Inc.. • Tatra Mauta. Irvd

THAYER & CHANDLER// ,........................... ................... <=^hitbtu>lt

*w tht pertkalar artist 
5ENO FOt CATALOG 

Number S3
331 S. P EO R IA  ST ., C H IC A G O  7 , IU~

Y o u r  P P  of A M e m b e r s h i p  E m b l e m
in gold on black enamel 
available in man's lapel button 
or woman’s pin with safety catch

$ 3 .5 0  each .
P P  o f A , 1 5 2  W . W is c o n s in  A v e . ,  M i lw a u k e e , 3

A SPARE PA CKA RD  SHUTTER 
IS A NECESSITY  

O rd e r From  Your Jobber
M a n u fa c tu re d  O n ly  By

Michigan Photo Shutter Co.
3 6 0 5  S . B u rd ic k  S t . K a la m a z o o , M ich .
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F o i  lowing  is a report on the results of a questionnaire, sent to 
studios in 35 states, plus the District of Columbia. When purchasing 
supplies from your local stock house, do you pay sales tax on the 
following items?
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Alabama 3 Thigpen, no no no yes yes no yes

Arizona
1 city 
3

Mobile
Markow, yes no no yes yes yes yes

Arkansas

i/, of 1 
city 

3

Phoenix

Saunders, yes yes no yes yes yes yes

California 4
Little Rock 
Romainc, yes yes no yes yes yes yes

Colorado 2
San Fran. 
Maxwell, yes yes no yes yes yes yes

Connecticut iV2
Fnglcwood
Shafer, yes yes no yes yes yes yes

Florida 3
Hartford
Hinman, no no no no no no no

Georgia 3
Miami
Elliott, yes yes no yes yes yes yes

Hawaii 3Vz
Atlanta
Stoy, yes yes yes yes yes yes yes

Illinois 3 or
Honolulu
Kranzten, yes yes yes yes yes yes yes

Iowa

3 1 /2
1 city
2

Chicago

Johnson, yes yes no yes yes yes yes

Kansas 7 l/y
Clinton
Miller, no no no yes no no no

Kentucky 3
Pittsburg
Moore, yes yes no yes yes yes yes

Louisiana ■>
Louisville
Winans, no no no yes no no no

Maine
1 city 
3

Baton Rouge 
Clark, no no no yes no no no

Ma ryland 3

Augusta
Mettee, no no no yes yes yes yes

Michigan ■ 1
Baltimore
Clinedinst, no no no no no no no

Mississippi 3
Detroit
Hawkins, no no no no no no no

Missouri -)
Jackson
Brown, yes yes no yes yes yes yes

Nevada 2
St. Louis 
Allen, no no no yes

yes

no no no

New Mexico 2
Las Vegas 
Redman, yes yes yes yes yes yes

New York 3
Albuquerque
Rosenberg, no no no no no no no

North
city

3
Rochester
Watson, no no no no no no no

Carolina
North 2

Raleigh
Mohr, no no no no no no no

Dakota
Ohio 3

Mandan. 
New marker. no no no no no no no

Oklahoma 2
Cleveland
Jacoby, yes no yes yes yes yes ves

Pennsylvania 4
Okla. City 
Opfer, no no no yes no no no

Rhode 3
Philadelphia
Champagne, no no no yes no no no

Island
South 3

Pawtucket
Altfathcr no no no yes no no no

Carolina
South 2

Columbia
Claseman, no no no yes no no no

Dakota
Tennessee 3

Sioux Falls 
Tallent, yes no no yes yes ves ves

Utah 2 1 /2

Knoxville
Beal, yes yes no yes yes yes yes

Washington
1A city 
4*

Salt Lake 
Akins, no yes no yes yes yes yes

West 3
Seattle
Benton, no no no no no no no

V irginia 
Wyoming 2

Charleston
Peterson, yes yes yes ves yes yes ves

District of 
Columbia

2
Tornngton

Ackad yes yes no yes yes yes yes

36 states reporting
Pay sales tax on chemicals: 17 yes, 19 no

" " film: 15 yes, 21 no
" " paper: 5 yes, 31 no

equipment: 28 yes, 8 no
photofloods: 20 yes, 16 no
flash bulbs: 19 yes, 17 no
enl. " : 20 yes, 16 no

Information regarding color materials volunteered by several 
studios, indicates that transparencies are considered a ''delivered 
product," hence fall into the same category as sensitized paper. 

Of particular interest to Texas Photographers is the attitude of 
tax collectors in our neighboring or border states.
New Mexico: Photographers pay tax on everything
Oklahoma: " ................  " except film
Arkansas: " " " '' " except paper
Louisiana: " " " only on equipment
The State of New York has no sales tax per se. It does, however, 
authorize cities and counties to collect such taxes. Photographers 
submit certificates of exemption issued by municipal governments. 
The approved rate is 2% . But special legislation authorizes New 
York City to charge 3% ; Monroe County (Rochester) 3%.

The following excerpt from the additional remarks of Earl L. 
Saunders, Jr., M.Photog., Little Rock, Ark., should give us all 
some food for thought:

"The ruling of our revenue department is that everything is 
subject to sales tax which is not 'a visible, integral part of the 
delivered product.’ Thus film and chemicals, while indispensable, 
are taxed. Then we turn around and collect and report a full 3% 
sales tax on everything sold in the state, with certain exceptions

PHOTOGRAPHER'S

S A L E S
T A X

S U R V E Y

(resale, charitable institutions, etc.). They have even instructed us 
to charge the tax on the total bill, including such items as postage, 
mileage, driving time, lost time, etc. Some other businesses which 
are classified as service business, shoe shops, for instance, pay no 
tax. Others pay tax on half their gross. And of course we have tried 
to tell them that there is less service and more material involved in 
such things as shoe repair than in photography, but so far to no avail.

"You will note that color transparency film, being the delivered 
product, is not supposed to be taxed. But some dealers having been 
stuck for back taxes and penalties are so gun-shy that they charge 
tax on everything, across the board.

"We don’t feel that we can spend enough money to change any 
of this and are just waiting for the time when we can tell our side of 
the story to someone friendly, who is in a position to help us. . .

This report on the national sales tax picture, as it applies to 
professional photography, prepared by the Professional Photogra­
phers Guild of Houston, Texas, Arch Heatherw'ick, Pres. November 
6, 1961. Original questionnaire was compiled by W. F. Trainor. A
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The Idea
C ;

PROOF
ENCLOSURE

W HO WAS OVERLOOKED ? WHO?
□  GRANDMA
□  GRANDPA
□  MOM
□  DAD
□  DAUGHTER
□  SON
□  WIFE

★  ONLY YOU — CAN GIVE THIS PRECIOUS 
GIFT — YOUR PORTRAIT

★  DON’T WAIT

★  IT MAY BE TOO LATE

★  PHONE THornwall 5-3726
□  HUSBAND ,
□  GODPARENTS
□  COUSINS ★
□  GIRL FRIEND
□  BOY FRIEND *
□  AUNTS
□  UNCLES
□  OR THE MUCHLY-FORGOTTEN

GOOD FRIEND

OR WRITE 1824 EUCLID, BERKELEY

FOR A NEW WAY TO SAVE

W ITH PORTRAIT PACKAGES

YOUR NEGATIVES ARE 
KEPT ON FILE

BARRY EVANS 
Photography 

THornwall 5-3726
1824 EUCLID AVENUE BERKELEY 9, CALIFORNIA

Knowing that portrait subjects many times 
overlook relatives and friends when ordering 
portraits for gifts, Barry Evans, Berkeley, 
Calif., encloses a 5"x7" folder (folded to

3 !/2  ' X 5 " ) with each finished order. The 
check list is a reminder to the customer 
that others would be pleased to have his por­
trait, and that his negatives are kept on file.

E X P L O D E D  V I E W  P A S T E - U P

by Thomas  A i .  W alker
San Fernando, Calif.

A while back I was called on to make 
an exploded view of a fluid drive unit. After 
numerous attempts at trying to set up these 
odd shaped pieces to photograph them with 
a minimum of aii brushing I came up with 
this idea.

Go ahead and set them up and don’t worry 
about props, etc., showing so long as the 
parts are in proper perspective and relation­
ship to each other.

After obtaining a satisfactory negative, 
make a glossy print, cut out all pieces — I 
use a razor blade — and arrange them on a 
sheet of glass, holding them in place with 
Wilhold glue (rubber cement would not 
hold them down tight enough), and photo­
graph through the glass against the proper 
shade of background you want, letting most 
of the light fall on the background. This 
gives a good exploded view photograph with 
a minimum of time and retouching. ▲

j !
L im ite d  Q u a n t ity  o f b in d e rs  fo r  the sm a l le r  size "P ro fe s s io n a l 
P h o to g ra p h e r"  m a g a z in e  a v a i la b le .
P r ice  has b een  red u ce d  to  $1.95 p o s ta g e  p a id  ( fo rm e r ly  $ 2 .9 5 ). 
P re se rve  you r b a c k  issues o f the o ld e st p ro fe ss io n a l p h o to g ra p h ic  
p u b lic a t io n  in  the W e ste rn  H e m isp h e re .

O rd e r  fro m  P R O F E S S IO N A L  P H O T O G R A P H E R S  O F  A M E R I C A ,  In c . 
152 W . W isc o n s in  A v e ., M ilw a u k e e  3, W is .

A U TO M ATIC A LLY b e t t e r

With CAMERZ Model 20 Camera
•  Largest available 70mm format — 

(25/8x35/8).

•  Negative numbering on this and 
many other sizes.

•  10", 7l/2", 63/8" and 5" f/4.5 
Matched Lenses in adjustable 
speed shutter—electrically tripped.

F U L L Y  A U T O M A T IC  S O O C . O O  
w ith  7 V a le n se s  j f  J  J

A lso  m an u a l m o d els —- $ 7 3 5 .5 0  an d  up.
O n e  of the m an y  cam e ras  In tho 

CAM ERZ SYSTEM
Fo r lite ra tu re  and  the nam e o f yo u r n earest 
au th o rize d  d is t r ib u to r , w r ite  m a n u fa c tu re r

PHOTO-CONTROL CORPORATION
5225 H anson  C o u r t , M in n e a p o lis  22. M in neso ta

H W  M ILU -PR00FER  7 9
C O N T I N U O U S  R O L L - P R O O F I N G  A T T A C H M E N T

PROOFS ^ 5 0 0 - F O 0 T  ROLLS OF 
70MM or 90MM RED PROOF PAPER

For Use With 
BLU-RA*Y Proof Printer 

and other makes of 
DIAZO ROTARY 
WHITEPRINTERS 

REQUIRES NO AT TEN TION
S A V E S  T IM E  -

C UTS  C O S T S !

ONLY
$ 1 l O o o

(does not include 
Blu-Ray Proofer)

RUSH COUPON FOR FREE DETAILS
R E P R O D U C T IO N  E N G IN E E R IN G  C O R P O R A T IO N
79  W e stb ro o k  R o a d , E s s e x , C o n n ecticu t 
D  S en d  M illi- P ro o fe r  7 9  B ro chu re

N a m e  -

S tre e t . ...

C it y  & S ta te  .
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OIL PORTRAITS, 
MINIATURES 

AND COPY WORK
We can copy 

any type original.

We have the experience 
and

the Artists for the job. 
Write for  a catalog.

S U C C E S S
P O R T R A I T
C O M P A N Y

Chattanooga, Tenn.

N O W  A V A I L A B L E
ENLARGEMENTS

IN QUANTITY 
TOP QUALITY • LOW PRICE

From any negative —35 mm. to 
5 x 7 — Kier provides fine, faithful 
enlargements in either 5x 7’s or 
8 x 10’s, at prices lower than it 
would cost you to make them  
yourself! 100 8 x 10’s—only 18c ea. 
250 5 x 7’8—only 11c ea. Write for 
samples, complete price list and 
liberal discount.

KIER PHOTO SERVICE
D E P T .  N P W ,  12 2  0  W E S T  6 T H  S T .  

C L E V E L A N D  1 3 , O H I O

NEWS from page 12

PHOTOGRAMMETRY COURSE
A short course on photogrammetry is 

scheduled to be held at the University of 
Illinois, Urbana, Jan. 30-Feb. 2. It will deal 
with photo-interpretation, electronic compu­
tations and surveying data.

The course will be conducted by the Uni­
versity of Illinois Dept, of Civil Engineer­
ing and Division of University Extension, 
with the Great Lakes Region, American 
Society of Photogrammetry.

PORTRAIT SALES PROMOTIONS
Three new portrait sales promotions have 

been announced by Eastman Kodak Co. 
Each promotion is complete with direct 
mail, counter and window display material, 
newspaper ad mats and radio commercials.

Men's Portrait Promotion — is intended 
to get husbands, fathers and sons into the 
cameraroom. The mailer features this copy 
approach: "Let's make it (a portrait of you) 
a transaction — like any dealing with your 
insurance agent, your bank, or your lawyer."

H. J . Christy, Hon.M.Photog., Manager, Por­
trait Photography Advertising, Eastman Ko­
dak Co., and Philip Sidney, Manager Profes­
sional Technical Service Center, review 
Kodak's three new portrait sales promotions 
with PP of A Exec. Manager Frederick Quell- 
malz, Hon.M.Photog., in Rochester, N. Y.
A letter addressed to the woman of the 
house, to be mailed a week before the 
direct mail folder is sent, is a new tool 
in this program.

Color Portrait Promotion - - highlights 12 
four-color portrait reproductions — men, 
women and children — in a stylish folder. 
These portraits can be mailed all at once 
or just a few at a time.

Wedding Portrait Promotion — features 
photography and copy that will help the stu­
dio promote and sell wedding photography.

For details, write Advertising Dept., East­
man Kodak Co., Rochester 4, N. Y.

HIGH SCHOOL COM PETITIONS

Grandmother was the subject for Louis 
Mancuso's "Evening News" — a $400 Grand 
Award photograph in the 1961 Kodak High 
School Photo Awards. Louis, 18, is from 
Nufley, N. J ., and his plans for the future 
are to become a professional photographer.

Two annual competitions for high school 
photographers in the U. S. have been an­
nounced.

Ansco
Junior and senior high school students 

will be given an opportunity to earn cash 
awards and merchandise in the 35th annual 
Scholastic-Ansco Photography Contest, spon­
sored by Scholastic Magazines and Ansco 
of Binghamton, N. Y. Entries are judged at 
30 regional exhibitions, followed by final 
judging in New York. Many of the prize­
winning photographs appear in Scholastic 
Magazines and other national publications. 
Traveling exhibits of the competitions are 
available free to all junior and senior high 
schools.

Rules booklet is available from any Ansco 
dealer or from Scholastic-Ansco Photography 
Awards, 33 W. 42nd St., New York 36, N. Y.

Kodak
Student photographers will compete for 

$12,000 in cash prizes in the 1962 Kodak 
High School Photo Awards. Ninth through 
12th graders are eligible to enter any pic­
tures they have made since April 1, 1961. 
Deadline for receipt of entries is March 
31, 1962.

As in previous years, local and national 
recognition will be given to the winners 
through newspaper and magazine publicity 
and through a traveling salon of winning 
prints which tours the nation’s schools on 
free loan.

Address entries and inquiries to Kodak 
High School Photo Awards, Rochester 4, 
N. Y.

NEW  SM ITHSONIAN EXHIBITS
Three new photographic exhibits have 

been prepared by the Traveling Exhibition 
Service of the Smithsonian Institution, 
Washington, D. C.: "The Image of Physics" 
— 32 photographs by Berenice Abbott, plates 
from the new book "Physics," rental fee, 
$100; "Hummingbirds"-— 84 life-size color 
photographs by Crawford H. Greenwalt, 
rental fee, $125; "The World of Werner 
Bischof" — 80 black-and-white photographs 
in a retrospective exhibition, rental fee, $300.

For details as to space, weight and avail­
able dates on these and other exhibits, write 
to Mrs. John A. Pope, Chief, Traveling 
Exhibition Service, Smithsonian Institution, 
Washington 25, D. C.

TA X  BOOKLETS
Two new booklets issued by the Internal 

Revenue Service as aids for taxpayers have 
been published by the U. S. Government 
Printing Office, Washington 25, D. C.: 
"Tax Guide for Small Business” and "Your 
Federal Income Tax.” Both are 1962 edi­
tions and are available at 40 cents each. ▲

COMMITTEES from page 14

Special Services — Earl Stanton, Kenmore, 
N. Y .; Members: Claude F. Palmer, 
Portland, O re.; Floyd M. Roberts, Los 
Angeles, Calif.

Unified M embership & Dues Revision
— Wesley E. Bowman, Chicago, 111.; 
James E. Hampson, Shreveport, La.; 
Members: Robert L. Ball, Corvallis, 
O re.; Madison Geddes, Cleveland, O hio; 
R. R. Hutchison, Pullman, Wash.; Harper 
Leiper, Houston, Texas.

* W inona — Mills Steele, Greenville, S. C .; 
Wesley E. Bowman, Chicago, 111. A

MILESTONE from page 59

center. The show must be advertised, and 
should also be promoted by each individual 
studio by invitation to its own customers.
List of member studios: This is another 
absolute must — for distribution to all vis­
itors. Many visitors impressed with the prints 
asked who in their locality did such work? 
A show like this can bring in business right 
on the spot with a membership list available.
Work: The exhibit had to be manned at all 
times — to give out the brochures and bal­
loons, and to answer questions. ▲
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s o m e t h i n g  h e r e  y o u

YO U R LISTING HERE
w il l  give you monthly national coverage 
at a cost that will fit into the smallest 
budget.

W rite us for details.
The N atio n al P ro fessio n al 

Ph oto g rap her
152 W. Wisconsin Ave., Milwaukee 3, Wis.

BE W IS E -B U Y  
THE GALLON SIZE

EDWAL HYPO ELIMINATOR CONCENTRATE
I t  gives 16-gallons working solu­
tion compared with other com­
petitive products which give only 
10-gal. So when you buy the 1- 
gal. size Edwal Hypo Eliminator

THE LAST SIX GALLONS ARE FREE.
Get a gallon of concentrate today.

E D W A L  S C I E N T I F I C  P R O D U C T S  C O R P .  
C h i c a g o  2 8 ,  I l l i n o i s

17129 Chagrin Blvd. 
Cleveland 20, Ohio

P ic tU T G  Walnut or Mahogany
Sample 5x7 Easel Back, $1.35 

FR A M ES  Refund on $10 Order
R eq u est p r ic e  lis t and  fo ld e r  

on yo u r stu d io  le tte rh e a d .

E. L. CO N KLIN  & C O ., Dept. P
5 1 1  G r i f f in g  A v e n u e  R iv e r h e a d , N . Y .

FILM HOLDERS REPAIRED
Q U A L IT Y  W O R K  —  G U A R A N T E E D  —  L O W  P R IC E S
4x5 holders $1.50 NEW SLIDES
5x7 holders 1.75 4x5, 5x7, .85 ea.
8x10 holders 2.25 8x10 $2.25 ea.

Formerly o4 Houston, Texas
N A TIO N A L FILM HOLDER CO .

2525 Frazier St. Ft. Worth 10, Texas

EIKA.Y Plofe PRODUCTS
I L K A Y
Q u a lity  Ta n k s
C ot. T-450 4 x 5 , Ca^ 
p oc ity  12 4 x 5  Hang-^ 
e rs . Com plete w ith  lid . 
Requires 2 Q t . D ev.

$ 4 .9 5  
A lso  a v a ila b le  
m any o th e rs

T • 111 5 x 7
C a p ac ity  —  15 

7, o r —  4  x  5 . 
!ompie»e w ith  “ Lite- 

T J ta "  co ve r. Requires 
i.6 O f . D ev . $ 9 .9 5  

W r ite  today fo r 
fre e  lite ra tu re .

ELKAY PHOTO PRODUCTS
217 WASHINGTON ST« NEWARK. N. i .

N E W ! WEDDING ALBUMS
A N D  F O R  A L L  O C C A S IO N S
PHOTO M OUNTS

Send  $2.00 fo r  L a rg e  V a r ie ty  
A s s o r t m e n t  o f  F o l d e r s  a n d  
E ase ls . F o r P r ic e  L is ts  W r ite  to

JO S E P H  R O B IN  —  D E P T . P 
245 7th A v e . N ew  Y o rk  I ,  N . Y . W A . 9-5044

NEW! < BIAUTIFUL -m SIN TA TIO N '
c a t a i o o  roa ph o t o g r a p h e r s

A POSTCARD OR NOTE IS A U  THAT'S NEEDED 
TO RECEIVE OUR BEAUTIFUL NEW "PRESEN­
TATION" BROCHURE OP EXQUISITE HAND­
MADE ALBUMS.

O ur olbumt o r .  un.Quall.d anywboro for 
quality, tor boouty, and for tha protilt 
you con mako. .

BOSTON ALBUM CO • Boston, M ost.
Home of Distinctive Wedding A lb u m s

LEFLER SCH O O L O F CO LO R
11Lea rn  to do  f in e  o il co lo rin g  on  

p h o to g ra p h s . "

R.F.D. No. 3, Box 1322, Springfield, Mo. 
DDDial 417, TU 1-1453

This custom made mobile darkroom, all metal top, fully 
insulated, a i r - conditioned, 16 gal. water tank, hook-up 
tor city water & electricity, intercom phones, plus com­
plete darkroom equipment, Omega enlarger, Beseler 
dryer, timers, safeiignts, etc. Will sell with or without 
darkroom equipment. This VW (w/radio) in perfect con­
dition. 20.000 miles. FOR SALE at low price of $3,500 
complete or $3,000 without darkroom equipment.

C o n ta c t : S T E V E  W E V E R  
♦Cost of Florida annual 6 2 5  N .E .  8 7 th  S t.
license tag $10.25 M ia m i 3 8 ,  F lo r id a

WE RESTORE THE "TOUGH ONES"
W e  a re  known fo r  our a b i l i t y  to  c o p y  and  resto re  
the m ost b a d ly  d a m a g e d  o ld  p h o to s . N o  jo b  is 
too  d if f ic u lt !
P r ic e  lis ts  a v a i la b le .  F ree  e s t im a te  se rv ic e .

Send  us yo u r next re s to ra t io n  jo b .
SHAFRAN PORTRAIT CO.

250 Fu lto n  A v e . H e m p s te a d , N . Y .

EKTACOLOR
PRINTS

8 x i o
IN QUAN.

OFIOO
TOP QUALITY AT 

RIDICULOUS PRICES
DEETJEN COLOR
ST. JOSEPH, MICHIGAN
DETAILS ON REQUEST

PO R TR A IT N ECKLIN ES!
P ie t. C a ta lo g  P o rtra it  D ra p es 25c 
M c G .'s  D ra p in g  G u id e  $2.00* 

In c lu d e s  D ra p e  C a ta lo g  
(•$2 .00  M e rc h . C r e d it )  

M a u r e e n  of Hollywood 
140 So . A lv a ra d o , Los A n g e le s

C A M E R A  B E L L O W S
Quality custom made bellows for Studio. View. 
Press, Banquet Cameras, Enlargers, etc. Bel­
lows supplied in Vinyl or Genuine Leather for 
modern, obsolete or discontinued cameras. 
Send your old bellows or specifications for 
prompt quotation. Installation service. Satis­
faction guaranteed. Price list on request.

W ESTERN BELLO W S CO M PA N Y  
5234 V a lle y  B lv d . Lo s A n g e le s  32, C a l i f .

S T A T I K I L
TR A D EM A R K R EG . IN U. S . PA T . O FF .
STOPS STATIC ELECTRICITY ON DRYERS 

ENDS SPO TT IN G  ON P R IN TS  
$3 per can • $30  per dox.

S T A T I K I L ,  INC.
1M0 WEST 6th S I. CLEVELAND 13. OHIO

EKTACOLOR DEVELOPING AND
TYPE “ C ”

C O LO R PRINTS
Dye Transfer Quality 

Send for Completo Price L J i f
CU STO M CRA FT CO LO R  SERV ICE  

P .O . Box 4611 W a ih in g to n  9, D C.

De HYPO TURBULATOR 
PRINT WASHER

Efficiency Plus for Sink or Bathtub.
Prints Kept in Constant Motion. 
Professional Results. Nothing to 
Rust or Break.

ONLY
SPEED-EZ-ELS
Com pact No A d |u ilm * n li -  ta ty  

Fo c u lin g  No ty »* tra in  * Papula*
■ Budget Priced

t l . MM
$7.00

9 ■ 7 $7 /9
• ■ 10 $».«9
11 i  14 $9.10

Complete Bet only $17.19, tpoclal l l /d  
•ft request. Send for fre e  literature.

A. J. GANZ CO.
Laa Angeles » « .  Calif 

See The*# Fine Item* at 
All Better Cam ara Shrrp*

^ ^ ^ ^ R H O tO W A N H C A U T

PRINTS YOUR STUDIO N AM E , NOTICE 
O f COPYRIGHT, OTHER INSIGNIAhjpiesAr’r, rttdlff chanted

Natiai BIBB m il* *  fOTO «t* M-gUU

• w  5625
BEN PARKER COMPANY

18410 Gault S t. Reseda, Calif.

FOR THE PROFESSIONAL
Atkinson-Stedco Color Print Service

24-Hour Color Film Processing 
of Ektachrome, Ansco & Anscochrome Film

Qualify Dye Transfer Color Printing
W e  s t i l l  process E l  E k ta c h r o m e

Custom Color Prints
Color Slide Duplicating With Masking 

Service Available
A l l  o rd e rs  a re  g iv e n  in d iv id u a l a tte n tio n  by sk il le d  
p erso nn e l to  in su re  f in e  a n d  co n s is te n t q u a l ity .

W r ite  fo r  p r ic e s  o r send f i lm  to :

Atkinson-Stedco Color Film Service
7410 M e lro se  A v e n u e  W E . 3-5954

Lo s A n g e le s  44, C a lifo r n ia
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PORTRAIT FIN ISHIN G
F a s t , C o m p le te  S e rv ic e  

D e v e lo p in g  —  R e to u ch in g  —  P ro o fin g  —  P r in tin g  
C o lo r in g  a n d  C o p y in g  a t  m o d e ra te  p r ic e s . 
70 and  vOmm D e v e lo p in g . W a l le t s :  3 V 2 t  e a . 
(12  o r m o re  p e r n e g .)  P r ice  lis t  on req u est.

P H O T O  A R T  S E R V I C E
3 1 1  E . R u d is i l l  B lv d . F o rt  W a y n e ,  In d .

S Y S T E M  from page 34

of payment noted, in the "Paid” box. Of 
course, if it is a cash order, the copy goes 
directly from "In Work" to "Paid." If it is 
an open account, then the original copy is 
mailed as the invoice. Note that in this entire 
procedure, only one writing has taken place.

The lab copy is pasted on a kraft negative 
preserver. The size we use fits a 4x5 or 
larger preserver. If you don’t like paste, the 
form manufacturer will make this copy on 
gummed paper for very little extra. This, 
then, becomes not only the working copy in 
the studio, but also the permanent record 
for darkroom instructions and final negative 
filing. It contains not only the customer’s 
name and the file number (usually the only 
information on a preserver) but a record of 
the entire original order. And no extra 
writing is required.

Let’s take a look at that serial number 
at the top of the form — and make sure it 
is printed at the top of the form and in 
black ink. Form manufacturers usually put 
it at the bottom in red ink — don't let them 
do it. At the top of the form it is more 
easily seen in the negative file drawers, and 
can also be inserted in negative numbering 
machines, if you use them. For this same rea­
son, and to make the number more easily read 
under the safelight, black is better than red.

This number is also part of the simpli­
fication process. In addition to serving as 
the negative file number, it also becomes 
the invoice number, and the ledger refer­
ence number.

For reprint orders, the lab copy is not, 
of course, pasted on a preserver; after dark­
room use, it is inserted in the negative 
preserver. Where the order is not for photo­
graphs, but for a frame or other merchan­
dise, the lab copy is used for inventory 
control — more writing saved.

Ledger Entries
The slips in the "Paid" box are ready 

for ledger entry. Actually, if you don’t have 
sales tax, and if you are not interested in 
a breakdown of the amounts of business you 
do in various categories, the file copies them­
selves can be bound with string through the 
punched holes, and they' themselves would 
sene as a ledger. With us, this is a little 
too much simplification.

We enter data in a ledger, showing pay­
ment date, name (last name only), file 
number, amount of sale and tax, and cate­
gory of sale. But the file copy gives us all 
the information we need for this ledger 
entry — no need to refer to order forms, 
job slips, shop orders, file books, or backs 
of old envelopes — it is all on the form. 
And when the information has been entered, 
you can throw the form away, or if you 
prefer, file them numerically. The ledger 
number (that same old number) will enable 
you to find it easily if yrou ever want to 
refer to the form again.

Where do you get these forms? Any 
business form company will make them up 
for you. But don’t let them sell you their 
standard forms designed for florists or gas 
stations or grocers. Hat e it made to your own 
specifications; it will only cost you about 
a dollar a thousand more than a stock form.

The same company will sell you the little 
automatic canisters, too. The simplest, and 
perfectly adequate ones cost about $5. Fancy 
ones cost more. And if 4x6 is too small for 
you, they come 5^x7 , and even larger. And 
you can have the numbers started at any

place you wish. If you already have a file 
system you wish to continue, start where 
you left off with your old numbers.

Maybe someone can come up with a sim­
pler system than this. I doubt it, but if so,
let me know. I'll listen. ▲

TAKE PART
in the a m s s

A W A R D -W IN N IN G T
c l a s s i f i e d

a d s
Situations or help wanted, 10c per word, mini- 
muni $2.00. All others 20c per word, minimum 
$3.00. Box number, 50c service charge to cover 
handling plus 5 words. Cash with order. Closing 
date, fii-t <>l tin- month preceding publication. 

HELP W \ \  I I I)
Photographic mounts salesmen. Excellent career 
opportunity with old established national concern. 
Lucrative protected territory, no objection sideline. 
Box 1201, The Nat’l Professional Photographer. 
Large advertising and commercial studio upper 
New Y'ork state — expanding - - needs experienced 
darkroom technician for custom work. Must have 
complete knowledge, experience and background 
in color photography. Must be neat, courteous, 
aggressive. Hard work will be required. Oppor­
tunity to “ buy in” at later date. If qualified, 
write to Box 105, The National Professional Pho­
tographer, and enclose photo of self; give age, 
qualifications, references, experience and wages 
expected.
Young, personable woman, preferably with ex­
perience as receptionist or saleswoman in top- 
quality studio. \Ve deal with the carriage-trade, 
and sell fine portraits at a proud price. Prefer 
applicant not over forty. Formal education help­
ful but not obligatory. _ Personality, poise and 
stability are prime requisites. Permanent position 
to the right applicant. Send recent photograph 
and full particulars in first application. Gittings, 
Inc.. 332/ D’Amico Street, Houston 19. Texas.
Studio manager with volume portrait studio ex­
perience. West's largest studio chain (36 Studios) 
offers an unequaled opportunity with exceptional 
incentive program and percentage of gross busi­
ness. Top income and future assured to right 
person. Send qualifications to: Milt Winnick,
General Sales Mgr., Austin-Fox-Tiffanv Studios, 
622 S. Western Ave., Los Angeles 54. Calif.
Wanted, all around photographer with experience, 
wishing good job. will come in to work with inten­
tion of buying. Job open January 1. 1962. Reply 
Box 100, 1 he National Professional Photographer.
Portrait retoucher, experienced, capable <>l (-ti ll­
ing. Steady work at Harry R. Hoyt Studio, 
2812 W . Devon Ave., Chicago 45, III.
All around receptionist, experienced in high class 
portrait studio. Harry R. Hoyt Studio, 2812 
W Devon Ave., Chicago to , III.

S ITU AT lON W ANTED
Industrial-Commercial photographer. Long, well- 
rounded experience producing and supervising 
highest grade work in color and black-and-white. 
Extensive in-plant and commercial experience. 
Highly skilled, sober, reliable, best references, 
excellent background in studio management. Re­
ply Box 108. The Nat’l Professional Photographer.
Negro Photographer, 35 and married, 17 years 
experience, all phases. Desires position any place 
in U.S.A. Prefers position with chance for ad­
vancement. Mike Gant, Jr., 2333 Irving St., 
Beaumont. Texas.
Southern California employers - - Here is your 
opportunity for an ambitious, 32-vear-old family 
man, eight years experience, professional school 
graduate. Versatile cameraman, fine retoucher 
and darkroom technician. Resume and brochure 
on request. Reply Box 104, The National Pro­
fessional Photographer.
Good all-around portrait photographer, children 
specialty, desires good opportunity with retiring 
photographer or option to buy studio on easy 
terms, Michigan-Ohio. Write Photographer. 3448 
Buckingham. Detroit. Mich.

S 1 l DIOS I I )R SALI
L nusual opportunity, established home;Studio 
combination. South Central Wisconsin, manu­
facturing-farming community. Quality portrait

and commercial, black-and-white and color, all 
new' strobe equipped. Must sell, health only 
forces leaving this $26,000 gross business. $5,000 
down, balance terms. Reply Box 107, The 
National Professional Photographer.
Profitable Studio needs young blood. Owner re­
tiring; $4,000 cash plus easy payments should 
net $9,500 total cost in less than eighteen months. 
P O. Box 342, San Bernardino, Calif.
Fully equipped air conditioned studio ill central 
California; portrait, wedding, commercial, aerial. 
Established 15 years; couple can handle; price 
$5,500; rent reasonable; living quarters avail­
able; selling due to illness. Reply Box 103, The 
National Professional Photographer.
For sale: In beautiful Finger Lakes region of 
New York state, studio, greeting card and frame 
shop. I hree floor brick building on Main Street, 
living apartment third floor. College town of 
6,000. Established 45 years. Only buyer with 
cash to invest need inquire. Burnell Studio, 
Penn Yan. N. Y.
Studio for Sale: Will lease, sell, or rent. Oppor­
tunity^ of lifetime. Portrait and commercial stu­
dio. finest equipment, new ultra modern studio 
building, air conditioned, free parking, tremen­
dous potential, fastest growing industrial area 
in Texas. Reply Box 106, The National Pro­
fessional Photographer.
Portrait studio established for 33 years in one 
place. Fully equipped, not new but good. Real 
buy for man and wife deal. Owner wishes to 
rest. Terms to reliable person. Can gross easy 
$25,000 per year. Located in good community, 
studio in center of town, on street level. Reply 
Box 101, The National Professional Photographer.
Nationally known studio. Ideal Miami Beach 
location. Established 1938. Good record and 
high gross. Park Madison Studio. Suite 205-207 
Lincoln Bldg. Call evenings after 5 p.m , IE 
1-5260 or JE 1-3888.
For sale: Only studio in downtown business area 
of large New York state city. Established 12 
years. Modern equipment, strobe lights, located 
on ground floor, reasonable rent. Owner retir­
ing to Florida. Particulars on request. Reply- 
Box 102. The National Professional Photographer.
Newly remodeled studio, one of the most beau­
tiful in Northeast Pennsylvania. Air-conditioned, 
soundproof, high-fi. Two story building (two 
apartments). Grosses up to $40,000 annually. 
Located in the Wilkes-Barre area. $10,000 down, 
$158 monthly. Broody’s Studio, 137 E. Main St., 
Plymouth, Penna. PR 9

RETOl ( HINT; & COLORING 
Retouching — prompt, reasonable, reliable serv­
ice. Special on school negatives. Satisfaction 
essential. J. R. Langston, 404 Wesley Ave., 
Oak Park, 111.
Oil coloring and retouching, etching and correc­
tions. Light, semi-heavy and brush oils. Quality 
work at a price you can afford. Stella Williams, 
1645 E. Central St.. Springfield, Mo.
Custom retouching, restorations, oil coloring and 
printing for professionals only. Planet Labora­
tories. Inc., 89 Sigourney St., Dept. R., H art­
ford 5, Conn.
Oil coloring complete. Regular, semi-heavy and 
heavy. Send 8x10 toned print for free sample 
and price list. Prompt service. Royse Graphic 
Color Studio. 31 Norman Drive, Shelby, Ohio. 
Finest retouching, etching and corrections. Sam­
ple negative invited. Anthony Alianello, 248 
Hampstead St.. Methuen, Mass.
Corrections, etching, quality retouching, schools 
by appointment only. Send proofs with correc­
tions. William H. Jackson, Jr., P.O. Box 788, 
Johnstown, Penna.
PORTRAITS IN OILS. Brush oils; free-hand 
canvases: deluxe coloring. Like your own art 
service. Top professional artists, 17 years service 
based on quality. Write for price list, sam­
ple offer. KREDENSER ART SERVICE, 1318 
BEACON ST.. BR(X)KLINE 46. MASS.

(T urn  to page 78)
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s o m e t h i n g  h e r e  y o u  n e e

CUT YOUR OWN 
OVALS AND CIRCLES

fo r  p r in ts  o r  m a ts , even  g la ss , o va ls  any size to 
2 2 x34", c ir c le s  to  22" d ia m . w ith  lo ng  fam o us 

S T A R R - S P R IN G F IE L D  O V A L  C U T T E R
Details on request.
J .  H . SC H A EFER

640 W . H o m e  R d ., S p r in g f ie ld , O h io

200.HICO-LITE Modal K 
• s. ELECTRONIC FLASHi19950

•  13 0 -2 0 0  w .s . s h o ts / c h g . —  N ic k e l- c a d . B a t
•  E x c lu i iv e  fu ll  c h a rg e  in d ic a to r
•  3 - tra n s is to r  v o lta g e  m o n ito r
•  4 - w a y  p o w e r
•  B u ilt- in  c h a rg e r  & A C  

10 OAT TRIAL - MOMir BACK CUARANTU

e le c tro n ic  f la s li

f/METER
O Gives electronic Hath guide 
O C h rck i strobe performance  
* Mooiures light distribution

T Y P E  G  -  with greater 
se n s it iv ity  and  p ro b e for 
ground glass use $ 9 4

HICO CORP.

TYPE D 
6 8 . 5 0

10 D A Y  T R IA L
72B C o o lid g e  H i l l  R d . 

W a te rto w n  72, M ass .

Quality Ektacolor Prints 
Kodacolor and Ektacolor 

film processing
E-3 Ektachrome film processing

S e n d  fo r  f r e e  p rice  list 
a n d  m ailing  la b e ls .

PHOTO COLOR LABORATORIES
15 South Vandeventer Ave.

St. Louis 8, Missouri

FOR YOUR DIRECT COLOR AND HAND COLORED MINIATURES

M in ia tu re  by P h y llis  M o o re , M .P h o to g ., PP o f A
•  Top-Grain Genuine Leather •  Hand-Ground Crysta

M inia ture Cases Glass Lockets I
•  Leather Bound Plaques •  Tw illback Velveteen

Morocco and Calfskin Plaques
Designed and Manufactured by H. WOLFF & SON 

426 H il l s id e  A ve n u e  P a lis a d e s  P a rk , N . J .

SECRET
BORDERLESS

EASELJ /7 \l The secret lie* in four Off-

Combmotion 
5 X 7 • 8 X 10 • 11 X 14

[9 5$5 —

C e n te r rubber 
bold poper. P L U S  —  In ­
structio ns o re g iven  b o .  to 
use the  fo u r C io rk e  Rubber 

"P e g *  ond m oke ony spec io l 
o r lo rger s ize  eo se lt such  a t  
1 4 .1 7  or 1 6 .2 0  fo r lest 
th an  O N E D O L L A R . OR 
D ER  N O W  —  f ro m  y o * r 
d e a le r o r tend  ch eck  to  ms 
d ire c t —  m oney bock g o o r 
o ntee . W r ite  fo r brochure 
ond tee hew  to  hove the 
B E S T  FO R  LE S S .

C LA R K E  CO M PA N Y BOX 2123 ROANOKE, VA.

GEO. L. KOHNE, INC.
INDUSTRIAL - COM MERCIAL 
PORTRAIT-PHOTO SUPPLIES 

PAKO PRODUCTS
Manufacturers

P H O T O G R A P H IC  M O U N T IN G S
602 Summit St. Phone CH 4-5805

Toledo, Ohio

Cuts Paper Costs 
in HALF!

Working parts for back­
ground roller to use seam­
less paper of any width, 

rj Space saving. Self storing. 
> Only $39.50 PREPAID. (Add 

$2 west of Miss, and Can- 
,/ ada.) New Folderl Write 

Dept. NPP.
KRANK-N-R0LL
18215 Detroit Avenue 

Cleveland 7, Ohio

M O D EL Z-4 D ELU XE

J . FQTO-METER

PRECISION
Exposure Meter
$ 104.95
with leather
carrying
case

Cadmium
Sulphide

Cell

Provide* the most crit ical expoture 
control  for both color and black 
and white from the camera posi­
t ion of an area as small as 2 de­
gree* of the entire subject.

A t b e t t e r  p h o to  d e a le r s  o r  w r i t e  f o r  d e ­
s c r ip t iv e  l it e ra tu re !  1 5 - D A Y  F R E E  T R I A L !

Q 3 F O T O M A T I C  C O R P O R A TIO N
' 3145 W . 1 0 t h  S t . ,  In d ia n a p o lis  22, Ind .

hi • —

I^RKAY ptititt) PRODUCTŜ
DARKRO OM

VENTILATORS
"A n  Abso lute  Must in 

Every  Darkroom"
f S IN G L I- $ 1 6 .9 5

(C o p . 8 5 1 0 0  
cu . ft. per m in .)

^DOUBLE—$ 23 . SO]
(C o p . 170-200 

^cw. f f .  per m in .) _
Write today for free 

literoture.

ELKAY PHOTO PRODUCTS
m  WASHINGTON ST, NEW AM, N. 1.

FILM HOLDER REPAIR
A L L  TY P E S  O F  F IL M  H O L D E R S  

4x5 —  $1.50; 5x7 —  $1.75; 8x10 —  $2.25 
G R A P H M A T IC S  —  $3.00

WILLIAMS FILM HOLDER REPAIR
5910 So u th cre st H o uston  33, Texas

R E . 3-6703

DUST FREE FILM DRYERS
D ry w ith  re c ir c u la te d  d eh yd ra te d  
a ir ,  w ith  lit t le  h e a t . L a rg e  size  fo r 
8x10, 5x7, 4x5 and  120, 620 ro ll f i lm , 
$245.00. S m a ll size fo r  c u t f i lm , 
$175.00.

H . N . K A U F M A N  C O .
13215 R ose law n  A v e .
D e tro it  38, M ic h ig a n

Mass Prodace with 
OCTO MULTIPLE- 
PRINT EASEL

Imythmj on 8 i 10 t -JVi iiVi*. 4 4*1 J' 
4 .n v '» ! ,* .  ? ■!>•»/* 
Iconoimcai sfliOMt prccaumf 
CHI OR a Mack and wfcti

O C T O  P R O D U C T S , IN C .
4 8  M IL K S  A V I . ,  P A IR P O R T , N . Y . ,  U .S .  A .

"RETAIN LIKENESS ABOVE ALL"
Complete airbrush and copying service. 
One price only! No estimates necessary. 

Send for Free Price List

RADIO C ITY  PHOTO LABORATORY
1227 S ix th  A ve n u e  N ew  Y o rk  19, N . Y .

P H O T O  M U R A L S
P R O F E S S IO N , 33-1/3 D IS C O U N T  

Q u a lity  P ro je c t io n s , any size , fro m  your 
35mm to 8x10 n e g a t iv e s .

B L A C K  & W H IT E , B R O W N T O N E  
H A N D  C O L O R E D  IN  O IL  

M ou n ted  or unm ounted  In o ne p ie c e , up  to  
6 0 " x l4 4 "  —  la rg e r  s izes sp lic e d  

Send for Catalog or Phone 3 2 2 - 3 5 5 3  
B A W D E N  B R O S .,  IN C .

121 E A S T  3RD  ST . D A V E N P O R T . IO W A

JO E L 'S  BO R D ER LESS  W A LLE T  P R IN TER
Prints 8 Borderless Wallet Sixe on I 8x10 or 
4 on a Half Sheet (4x10) to Make a Dozen.

O n ly  $ 1 9 .9 5
Send  ch e c k , m o ney o rd e r 

to
JOEL’S EQUIPMENT CO.
158 W e st  La k ew o o d  B lvd . 
H O L L A N D , M IC H IG A N

LiteN 'T/riP
\  INTEGRATOR -

•  Absolutely no Second or Minute Diuls.

You con chonge negotives, vary your lens setting, 
raise or lower the enlorger ot will, lite-N-Time 
automatically compensates fo r these changes by 
varying the time of exposure.

*188 with Standard Praha (tar lar.ar haadt) 
$ 2 2 3  with M im Stom  Probe (G enera l Purpose Ute)

tp o h y  S r u lA u m e n t 3”  /  5Jf’A*. ?'

No Products or Services Carry PP of A Endorsement /  January 1 9 6 2 /77



YOUR CUSTOMERS ADVERTISE YOU
W i’r .  PARTICULAR about 
the quality of our work . . 
our CUSTOMERS are 
satisfied because their 
customers BUY MORE!

7 7
S e n d  fo r  In fo rm a tio n  
N. W ASHINGTON ST.,

Developing 
Proofing 
Retouching 
Printing 
Light and 
Heavy O ils 

BOSTON 14, MASS.
NEW ENGLAND Portrait Service, Inc.
Color negative retouching and black-and-white 
experienced. Quality retouching increases your 
sales. W. H. Vensel, 910 South Beach St., Day­
tona Beach, Fla.
Dependable high quality portrait retouching. 
Guaranteed fast service, including schools. Fif­
teen years experience. Edward St. Germain, 
Dupuis Road. West Holyoke, Mass.
Color retouching fine expert work. Years of 
experience. Joseph Bovenzi, 47 Locust St., Roch­
ester i N Y
Light Oils: Portrait and s< cni< . Send toned
print for free sample. Gene Owen, 3209*4 Mt. 
Pleasant St., N .W., Washington 10, D. C.
Negative retouching. Reasonable prices. Twenty 
years experience. Marika Mrowca, 8010 Spafford 
Road, ( lev eland 5, < )hio.
Meticulous retouching, etching and corrections. 
Sample negative invited. Send to Laurena Feole, 
50 ( dll \ \ r  , Methuen, M i
Negative retouching. Send negative for sample. 
Mary Kizer, 523 W. Ohio St., Bluffton, Ind. 
Retouching, oil coloring. Send sample negative 
or toned print to Ann Gingrich, Box 748, De 
Land, Fla.

' retouching. Prompt and reliable 
ice. Dor a I) Drake, l><>\ 910, Ponca City, Okla.
Valerius, Internationally reputed portrait painter, 
working for limited number of distinctive pho­
tographers. For price list, information, write 
Valerius, 21 John, Willowdale Ontario, ( anada.
( )il coloring; transparent and opaque brush oils. 
Dependable fast service. McDonough Studio, 5322 
Lakewood Ave., Chicago 40, III.
Good negative retouching. Long experience. 
Shirley Horowitz, 232 West 74th St., New York 
23. N. Y.

I 1N1SH1NG
Profits in quantity prints — if you don’t work 
yourself to death! YVe’ll make the prints — you 
make the profit; 8x10s as low as 7*/ac — 1M 
cost only $90. Post Cards as low as 2'/2c — 1M 
cost only $30. Service and quality guaranteed. 
Write for samples and complete price list. Spe­
cial discount to photographers. Kicr Photo Serv­
ice Department NPC, 1220 W. Sixth St., Cleve­
land, Ohio.
Fktarhmme, Anscochrome, Ektacolor processed 
carefully, 4x5. 50c per sheet; 135-20 exposure 
mounted, $1.45. Consistently excellent quality on 
Ektacolor printing. Try our service on your next 
color iob. Write for prices. Kenmore Color Lab, 
Box 93, Kenmore 17, N. Y.
It makes sense . . . dollars and cents when you 
use professional, quality-controlled color process­
ing. The difference in your finished prints is so 
apparent, lt*i sure i«* increase your business from 
school package pictures — proms — classroom 
groups — candid weddings! Write for free color 
bulletins and price lists to National Color Lab­
oratories, Dept. NP-1, 30b W. First Ave., 
Roselle, N. J.

you and requires no investment on your part. 
We will rent you one of our school cameras for 
as !ow as $5 per month and 1c per shot. Pack­
ages are guaranteed to be the finest quality at 
lowest prices, either black-and-white or color. 
Write for further details. Mcllcrs School Photo 
Labs, M.P.O. Box 777, Springfield, Mo.
Quality Ektacolor-Kod.n olor < ustom prints. Send 
for professional list and coupon for one free 
8x10 print. Midwest Color Laboratories, P.O. 
Box 5j , South Bend 1, Ind.
'Fop quality custom enlarging and coloring for 
the professional photographer only. We specialize 
in high quality portrait printing. For prices and 
information write Jeffers Studio, 312 YV. McLane 
St., Osceola, Iowa.
One picture is worth a thousand words — and 
one professionally processed print is worth a 
thousand from amateur photo-finishers. Photog­
raphers all over the world know the difference 
our quality-controlled color processing can make, 
in better prints, greater profits. How about you? 
Write for free color bulletins and price lists to: 
National Color Laboratories, Dept. NP-3, 306 
W. First Ave., Roselle, N. J.
Reduce your production costs by using eight 
exposure roll film for your sittings. Then let 
us develop the roll and make eight 5x7 black- 
and-white portrait R proofs, all for $1.30 with 
48 hour service. The quality and uniformity of 
our developing and proofing cannot be matched 
by hand operated equipment. Try us and see! 
YVc’ll also make your wallet prints in quantity 
as low as 3c each. Kchrcs Photo Service, 1454 
Hayden Ave., Cleveland, Ohio.

INSTRUCTION
You can repair cameras. Now you or one of 
your employees can learn manufacturers’ service 
methods without leaving your place of business. 
You can get complete training — with lesson 
texts, tools, test equipment — everything you 
need to learn camera craftsmanship in your 
spare time. Make your studio a center for serv­
ice. Write today for free illustrated booklet that 
tells how you can make this profitable service 
part of your own studio. National Camera Repair 
School, Dept. NP1, Englewood, Colo.
Professional portrait course. YVrite for free bro­
chure to H. C. Flaherty, M.Photog., 1371 Kens­
ington Ave., Buffalo 15, N. Y.

MISCELLANEOl S
Gottlieb's Medium, for all coloring. Smooth, fast 
drying and fade proof. H. Gottlieb, 79 Elmhurst 
St., Detroit 3, Mich.
Model releases 100 — $1.00; job sheets 100 —$1.00. Studio, Box 114.3-B. S.t:.;.i I'.
Transparencies wanted: Up to $500.00 each. For 
information write American Color, P.O. Box 
•16372, Hollywood, Calif.
Rent a Beattie Automatic Camera, available at 
$1 a day on a yearly basis or on a monthly 
basis at $50 a month; 35 , 70, 90mm limited 
supply. Camera Lease Company of America, 707 
Riser Road, Agawam, Mass., Republic ‘*-3956. 
National Photographer binders: $2.95 postpaid; 
Professional Photographer binders now $1.95 post­
paid. One binder accommodates 12 copies; lies 
flat for easy access to any article in any issue. 
Order directly from PP of A, 152 W. YVisconsin 
Ave., Milwaukee 3, Wis.
Stain Removal — Photo Imp removes all stains 
caused by photographic developer and fixative 
materials, Silver Nitrate and Silver Chloride. 
Safe to skin and fabrics. Guaranteed; 16 oz. 
squeeze bottle $2.75 postpaid. Check or money 
order. Compressor Corporation of America, Box 
1967, Greenville, S. C.

Printing, Coloring, Retouching, Reliable Portrait 
Finishing at lowest rates. Send for price list. 
Colonial Portrait Service, 346 Gregory Ave.. 
West Orange. N. J.
D o ll.w  I kt.i.olor. 8x10 in quantities of .50. YVritr 
for details al>out complete service. Deetjen Color, 
St. Joseph, Mich.
From Alaska to Thailand, from all over the 
world, professional photographers keep sending 
us their color work for quality-controlled process­
ing. There must be a reason, and we’d be more 
than happy to show it to you. YVrite for free 
color bulletins and price lists to National Color 
Laboratories. Dept. NP-2, 306 West First Ave., 
Roselle, N. J.

Copies of most back issues of the National Pho­
tographer and The Professional Photographer are
available from the PP of A, 152 YV. YVisconsin 
Ave., Milwaukee 3, Wis., at a cost of 35c each 
to cover handling and postage.

EQUIPMENT FOR SALE
For Sale: Pako Print machine, stainless steel, 
$500: Kodak Master 11x14 Contact Printer, $500. 
Christopher & Associates, 5611 YV. Dempster, 
Morton Grove, III., YOrktown 5-5604.
For Sale: 4x5 Pacemaker Graphic outfit, 3 
lenses, 15 filters; roll film? Polaroid, film pack 
adapters. Also Sanford Davis tripod, 71A Heiland 
flash. Best offer. Thompson Camera, Kahler 
Hotel, Rochester, Minn.

Would you like to shoot school packages in your 
local schools? This work can be profitable for

SCHOOL PACKAGE 
PROCESSING IN EKTACOLOR

from 44mm and Split 70mm Film  
Print Sizas 5x7, 3x5, W aliats and 

Exchange Miniaturas 
W rita for Prica List

A & N SCHOOL PHOTO SERVICE
4447 Craman Rd. S.E. Washington 22, D .C .

For Sale: The following lenses, values up to $30 
reduced to $10: 12" Seroco Portrait Lens, 8*4" 
Kodak Anastigmat, f/4.5, 11 */2 " 3B Dallmeyer, 
Fine Portrait. The following lenses, values up 
to $60 reduced to $20: 16*/2" Gundlach Meniscus, 
Soft Portrait, 8" Dallmeyer f/2.9, 714" B&L 
Zeiss Tessar f/6.3 (similar to Dagor Volute, 
4*4" Spiratona. Coated. Wide Angle Pronto 
Shutter, 8" Cooke f/4.5 bbl., 6*4" Goerz Dagor 
f/6.8 in Compound Shutter, cover 8x10 YV.A., 
V /i" Projection Kodak Anastigmat f/4.5. The 
following values up to $160 reduced to $85: 
14H Collinear f/6.3, like Dagor f/6.3, 16*/2" 
Heliar, one of the finest portrait, 21" Cooke 
Ser. 14, one of the finest commercial, 11x14

FILM HOLDER REPAIR
A L L  T Y P E S  O F  F IL M  H O L D E R S  

4 x 5  —  $ 1 - 5 0 ; 5 x 7  —  $ 1 .7 5 ;  B x lO  —  $ 2 .2 5  
4 x 5 — 5 x 7  s l id e s  .7 5  e a .— 8 x 1 0 — - $ 2 .5 0  e a .

WILLIAMS FILM HOLDER REPAIR
5 9 1 0  S o u th c re s t  H o u s to n  3 3 ,  T e x a s
R E p u b lic  3 - 6 7 0 3  R .E .  3 - 6 7 0 3

B&L Zeiss Tessar f/4.5. The following values 
up to $95 reduced to $45: 14%" Ilex Paragon 
f/4.5 with soft focus adjustment, Graff
Variable f/3.5 and f/4.5, 14*//' Verito Soft 
Focus, covers 8x10, 8*4" Convertible Protar Betax 
Shutter B&L. Send order with payment. Ten 
days trial. Mid-West Photo Supply Co., 27 E. 
Adams St., Chicago 3, III.
For sale: Used professional equipment of all 
types. Three-light 350 watt second studio strobes, 
brand new, special offer $329. Also 70mm sliding 
backs for studio cameras, $99.50. Consolidated 
Sales Co., Route 1, Box 407-B, Morchead Citv, 
N. C . __________
For sale: Gowlandflex like new, no lens, $375, 
with 190min YVollcnsak lens, $500; 5x7 Omega 
cold light, no lens, $195; 11x14 copy camera, 16*/4 
Goerz Artar lens, backs, holders, $450. Stropky 
Studio, New Philadelphia, Ohio. Phone 3-3521. 
Over half a century supplying Professional and 
Non-Professional photographers with highest qual­
ity lenses for all purposes. State your needs. 
Competitive prices. A post card inquiry will get 
you a quotation on whatever lens you need. 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y.
For Sale: Kodatron Studio Speedlight (2-lamp) 
unit; Beattie 500-w Spot with stand; one Kodak 
Medalist-II camera with accessory back and 
holders; two Kodak Chevron cameras; 4x5 SS 
Multiple Filmhangers. R. S. Carothers, 501 Tre- 
mont St., Selma, Ala.
For sale: 70mm roll film camera backs for your 
view or studio camera. Replace your present 
groundglass back with Korona-Foto-Roll-70 slid­
ing back. Produces clean, scratch-free negatives 
in a fraction of ordinary time; 300 exposures or 
less on one daylight loading spool. Includes 
precision counter and focusing screen. Prompt 
delivery, from $144. State make and size of 
your camera. Korona Camera Works — since 
1874 — 224 S. Michigan Ave., Chicago 4, 111.

____ EQUIPMENT WANTED
Wanted: Good Medalist II Cameras; will pay 
cash. Write Waltz The Camera Man, Inc., 438 
Sixth St., N. YV., Canton, Ohio.
YVanted: 5x7 Ansco Universal view camera in 
good condition. Willard Kalina, A. B. Morse 
Company, St. Joseph, Mich.
YVanted: Graf lex 3J4x4*4 or 4x5. Send descrip­
tion, price. YVilliams Studio, 724 S. Kendall, 
Aurora, 111.

SALES AIDS
Business Cards, “ Raised Letters” 1,000 only 
$3.95 postpaid, Free samples. Style Chart. 
Pioneer, N.P. 1, Island Park^JL Y .________
“ Cash in on Credit” by Roland George. Only 
complete book on how to sell photography on 
credit. You’ll do more business, make more 
money; $3.00. The Hi-Mark Company, 1306 
North Wilton Place, Hollywood 28, Calif.
Photomounts — Inexpensive. Direct from manu­
facturer. 3x5, $4.00 per 100; 5x7, $6.00 per 100; 
8x10, $12.00 per 100. In lots of 100. Free sam­
ples and new price list to professional photog­
raphers. Penn Photoinounts, Glcnolden. Penna. 
Photomounts: Send $2.00 large assortment fold­
ers, easels. YVedding Albums. Wholesale Price 
Lists. Robin Mounts, 245-D 7th Ave., New York 1. 
Albums! YVedding, commercial photographer and 
customers’ names in gold. Mounts. Sales aids. 
Free catalog! Crestwood, 3601 YV. 71st, Prairie 
Village, Kan.
Professional Photomounts and albums. Better 
quality. Low prices. Free catalog. Harvard 
Photomount. Box 72, Cambridge 40, Mass. 
“ More Money Selling Portraits” — The guide 
for professional photographers who wish to in­
crease their gross with tested promotion and 
sales ideas. Only $7.50 per copy (plus 20c for 
postage). All proceeds go to YVinona School. 
Order your copy from The YVinona School 
Alumni Assn Inc., Virginia Stern. President, 1122 
Grand Ave., Kansas City 6, Mo.

Wyman Gold Stamping Machine
Gold stamp your portraits, 
albums, photomounts, etc.

Stamp in Gold. Silver, or Colors
S ee  yo e r d e a le r , o r w r ite  to 

W Y M A N  E N G R A V I N G  C O .  
34 W a sh in g to n  S t . ,  Boston . M ats
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available again
b y  p o p u l a r  d e m a n d !

Back again is our efficient . . . light weight . . . 
compact electronic flash unit. Powered by high 
voltage batteries; you are sure of professional 
reliability and rapid recycling.

Need a handy slave sidelight? Stroboflash I 
becomes one with the addition of an inexpen­
sive Phototube Assembly . . . eliminates long 
extensions and trigger cords. When you need 
a balanced multiple light source team-up Stro­
boflash I’s 50-watt second energy with any 
Stroboflash IV at % Power Setting. All Strobo­

flash power packs, lampheads and cords are 
interchangeable. There are no off-on switches 
to forget.

Those who have asked for the return of 
Stroboflash I to our electronic flash line already 
recognize its unique performance. If you’re not 
already a believer, see your Graflex dealer for 
a demonstration . . .  or write Dept .  N- 12 ,  
Graflex, Inc., Rochester 3, New York. In Can­
ada: Graflex of Canada Limited, 47 Simcoe St., 
Toronto 1, Ontario.
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full color = full profit
There are two special differences be­
tween black-and-white portraits and 
color portraits.

Otherwise, everything—the posing, 
lighting, selling, mounting, cost—is 
all pretty much what you’re used to. 
The big difference? Customers order

larger prints. . . . Statistics prove it. 
Color portraits are ordered in larger 
sizes than black-and-white portraits. 
Larger print, larger profit!

And they'll like them better. Sim­
ply because little girls like this are 
not black-and-white. They're lovely

pink-and-gold, peaches-and-creant.
So, on your next sitting, expose a 

couple of sheets of Kodak Ektacolor 
Film. Show color proofs along with 
black-and-white. What better way to 
break into color and gain experience 
than with the prospect of a sale.
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