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STORAGE

TANK »*
For mixing, too.
Deep drawn, seam- COLOR PROCESSOR
less, cylindrical for with built-in Nitrogen
easy cleaning. Burst agitation and
Models for 5, 10, temperature controls,
or 25 gals. guarantees abso lutk
uniformity in devel-
opment.
STAINLESS
STEEL SINKS

35 standard sizes.
Leak-proof, easy
to keep clean. De-
tachable legs. All
purpose sink for
printing or devel-
oping rooms.

Precise Craftmanship.e.
it runs in the Calumet "family” Calumet equipment gives
top performance

because itis made
to top quality standards

PRINT WASHER
Automatically con-
trols water flow,
timing, washing
action. Water ac-
tion, rocking wave
motion keep prints
separated, in con-
stant motion.

Buy the thrifty
Calumet way .. =

BUY DIRECT!
COPY STAND
with copy table, easel and HYPO ROCKER
camera .plat_f(_er spgeds Motor powered to rock,
up and simplifies copying. agitating the solution that

fixes the prints. Saves time,
gives better results.

WRITE FOR W61 CATALOG

C a I u I I l MANUFACTURING COMPANY, 6550 N. CLARK STREET, CHICAGO 26, ILLINOIS

Manufacturers of Cameras, Photographic Processing, Studio and Laboratory Equipment
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NEWS AND NOTES
NEW PRODUCTS

PRESIDENT'S MESSAGE
by Lauton E. Osborn, M.Photog.
MEMBERSHIP APPLICATIONS
FROM THE MAILBAG
TIS HERE. MAYBE!
WHAT'S DOING
BUSINESS AT A PROFIT
by XTalter De Brouwer
In small man and wife studios it is absolutely necessary to know
the technique of finding the average cost of doing business.
THE CONTEMPORARY PRINT EXHIBIT
by Ken L. Brown
As in all new or controversial subjects, most of the controversy
lies in a lack of communication.
THE COMMUNITY SPIRIT AT CHRISTMAS TIME
by Victor Baldwin
Here is an idea that may be adapted by any portrait studio.
NEW DIMENSIONS IN MODEL RAILROAD PHOTOGRAPHY
by Wally Moore
Scale models are becoming more widely used. Sec that your pho-
tographs maintain and portray balance and scale proportion and
you will make an ardent booster and firm friend of the model
builder and his legion of comrades.
70TH EXPOSITION OF PROFESSIONAL PHOTOGRAPHY
Seven pages of pictures of the 1961 PP of A Exposition and
Convention.
DON'T FOOL WITH UNCLE SAM
by Harold J. Ashe
Failure to make timely remittance of social security and income
tax withholding can lead to fine or imprisonment.
COMMERCIAL DIVISION CLIP SHEET

HOW TO TAME A BANSHEE
by Laurence P. Brand, M.Pbotog.
This method of determining exposure of a jet flame can be
used almost anywhere it is impossible to get close enough to
the subject to take a normal reading.
A CRITICAL ANALYSIS
Vignetted portrait of a little girl is analyzed.
7 AGES NEWS
THE INDUSTRIAL PAGE
by Peter Jowise
Our industrial editor describes several high points of the recent
National Industrial Photographic Conference in New York.
LOCAL, STATE AND REGIONAL NEWS
COLOR AND YOU
by Charles Smith
A letter from a small studio faced with processing color is
answered in detail.
THE PHOTO COLORIST
by 1'tva Fay Lefler
Since the time of Niepce and Daguerre photographers have
been trying to get color into their photographs.
CLASSIFIED ADVERTISING

cover

Richard Boden of Eastman Kodak s Photo Illustrations Division
used a portrait lens to retain a desired soft effect in this warm-
toned still life. A time exposure of six seconds (at f/11) with
3200° K lamps on Ektacolor film L was used. Art direction:
Walter J. Latoski.
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3 exciting innovations from

BESELER

Beseler-Agfa Colorhead

Brilliant Single-Source Colorhead with dial-densities from 0 to 199-
and fade-resistant Type-C filters. Now all 4x5 Beseler owners can profit
from the teamwork of two of the greatest names in photography —
Beseler in America and Agfa in West Germany. Designed for American
methods and materials, the new head provides fade-resistant Type-C
filters in densities from 0 to 199 in all three subtractive colors—yellow,
magenta, and cyan.

Single high-intensity 250 watt lamp remains color-constant after
hours and hours of printing. Brilliant triple condenser design provides
the fastest printing speeds possible with all negatives from subminia-
ture to 4x5 with true condenser sharpness.

Glossomatt Color Print Dryer "Negaflat" Carrier

Midget Glossy Color Dryer Does
Giant Job — Now every darkroom
can afford an automatic glossy
color print dryer— the new
Beseler Glossomatt. This minia-
ture workhorse requires only
18x23 inches of shelf space—
yet dries prints 16 inches wide.

Exclusive dual-element heat-
ing system and triple layer drum
(copper, stainless steel, and
chrome plate) provide precise,
total surface temperature control.

Exclusive safety features let
you leave immediately after the
last print.

Glass Carrier Flatness— Without
Glass — At last! A 4x5 glassless
carrier that holds negatives as
flat as glass. Beseler’s exclusive
Negaflat does away with break-
age, Newton rings, and the dust
and dirt associated with glass
carriers. Special clamps firmly
hold the edges of the negative
and gently pull it taut for perfect
flatness overall.

Now even film-pack negatives
are easy to print. And wet nega-
tives can be printed as easily
as dry ones.

For information and literature write to:

CHARLES BESELER COMPANY, 219 South 18th St., East Orange, N. J.

No Products or Services Carry PP of A Endorsement / October 1961 / 5



Professional Photographers
of America, Inc.

152 W. Wisconsin Ave., Milwaukee 3. Wis.
PRESIDENT

Lawton E. Osborn, M.Photog. ('62)
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Negative Sizes —
Types of Film —
Use Your
Present

Camera
and a
B & J Economy

CAMERA BACK

Discover New Uses—New Flexi-
bility —New Economy —Black &
White or Color film! Over 1100
Backs to choose from —increases
your camera performance! Backs
for reducing, for 120, 35-70mm
roll film —expose any size nega-
tive, special films for

instant pictures — Di-

viding Backs —Sliding

Carriages for multiple &
pictures on one sheet

of film—all from stock!

Write for Economy Camera
Bock story and TREE 148
page Catalog. NPP-10

| »az~ r

Burke & James, Inc.
321 $. WAtASH. CHICAGO 4, IU.

Nnews

PP Of A m CHAPTERS

(1) Industrial Photoqraphers of So. California (Los
Angeles): Robert Pace (Jet PropuSion Labora-
tory), President, 1126 Avaca Ave., Pasadena, Calif.
(2) Greater Lima Industrial PA.: Paul Herron,
Chairman, 543 Courtland, Lima, Ohio. Meets third
Tuesday of every month.

(3) Mid-States Industrial PA (Chicago): Martin
Doot, Visking Corp., Chairman, 6733 W. 65th St..
Chicago. |l

14) Alaska PPA: Leroy G. Hartman. Chairman.
P.0. Box 1537, Anchorage, Alaska. Meets second
Tuesday of every month, 8:00 p.m. Ward W. Wells
Studio, 327 Fifth Ave., Anchorage, Alaska.

(5) Cincinnati Industrial Photographers: Howard
Hood. Chairman, ARO Bldg. 300, General Electric
Co., Cincinnati 15, Ohio.

(6) Association Professional Photographers, Prov-
ince of Quebec: Jean La Manna, Studio Jean
La Manna, 2241 St. Marc, Shawinigan, Quebec,
Canada.

(7) Portrait Guild of Chicago South: Charles

Hansen, Chairman, 2019 W. 95th St., Chicago, IlI.
Meets second Tuesday of each month.

Chapter 3— Mid-States Industrial PA

In-plant motion picture production, mac-
rophotography and camera control tech-
niques for photographic instrumentation in

Hartley Moore, Motorola, Inc., and Addison
Boehnert, International Harvester Co., and
Ed Hois, M.Photog., Swift & Co,, during a
discussion on cost and control methods in in-
plant photographic departments at Sept. 16
seminar of Mid-States IPA. Irwin Merry, M.
Photog., General Dynamics, at tape recorder.

conjunction with product research, test and
development will be discussed at the Mid-
States Industrial PA (PP of A Chapter 3)
on Saturday, Nov. 11, at the Y.M.C.A,,
LaGrange, Il

Photographers in Illinois, Indiana and
Wisconsin are invited to attend the all-day
meeting which begins at 9:00 a.m.

Reservations and inquiries should be
addressed to Michael J. Scilingo, M.Photog.,
Ceco Steel Products Corp., 100 E. Ohio St.,
Chicago 11, 1.

QUALIFIED LISTINGS

The special "Qualified Listing"
section of the PP of A "1961-1962
Directory of Professional Photogra-
phy" is available, at cost, for distri-
bution to clients. The 8-page reprint
is $5.75 per 100, postage paid, min-
imum order of 100. Send check with
order to PP of A. 152 W. Wisconsin
Ave., Milwaukee 3, Wis.
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HONORARY MASTER

Vince A. Finnigan
Alfred Cheney Johnsfon, former Ziegfeld
wollies photographer, right, was awarded
Honorary Master of Photography degree at
the PP of A 1961 Exposition of Professional
Photography in August for bringing photog-
raphy into use as a tool of advertising illus-
tration. He was presented the award by PP
of A president Lawton E. Osborn, M.Photog.

PP of A LIFE MEMBERSHIPS

Life Memberships in the PP of A have
been granted by the PP of A board of di-
rectors to Howard M. Webster, Sr., and
Eugene L. Ray, M.Photogs., both of Chicago.

Application for Life Membership in the
PP of A may be made by a person who has
been active in the photographic profession
for at least 50 years, and who has main-
tained membership in the Association for a
continuous period of 15 years or more
prior to retirement or application for Life
Membership.

DIVISIONAL CHAIRMEN

The PP of A board of directors has ap-
pointed, upon the recommendation of the
PP of A executive committee, the following
divisional chairmen for 1962: Portrait —
Bob Wilcox, M.Photog., Bob Wilcox Studio,
Phoenix, Chairman, and Ernie Curtis, Cur-
tis Studio, Oklahoma City, Vice Chairman;
Commercial — Rudolph J. Guttosch,
M.Photog., Kranzten Studio, Inc., Chicago,
Chairman, and Jerry A. Smolka, Oscar &
Associates, Inc., Chicago, Vice Chairman;
Industrial — Peter A. Carey, The Bendix
Corp., Teterboro, N. J., Chairman.

PORTRAIT DIVISION CITATIONS

At the annual Portrait Division luncheon
during the PP of A Exposition of Profes-
sional Photography in New York, Division
Chairman Bob Wilcox, M.Photog., Phoenix,
presented Citations to three men for "Dis-
tinguished Service to Professional Photog
raphy.” Recipients of the PP of A Portrait
Division Citations were Ernie Curtis, Okla-
homa City; Charles H. "Bud" Haynes, De-
troit; and Gene Botsford, M.Photog.,
Rochester, N. Y.

ASA REPRESENTATIVE

The PP of A has named Irving Newman
of Greenwich, Conn., as its representative
on the American Standards Association
Photographic Committee (PH2). Mr. New-
man was active unofficially on the commit-

(Turn to page 10)



HOW WOULD YOU HAVE LIGHTED THIS PICTURE?

w m

PRESS PHOTOGRAPHER BOB FREE TELLS HOW HE WOUND UP
A STAIRCASE ASSIGNMENT WITH G-E *5 FLASHBULBS

“This is a ‘before’ picture —before the wrecking crews “I placed my Rolliecord, loaded with 120 Verichrome
went to work,” writes Robert Free of The Cincinnati Pan film, on a tripod and stopped the lens down to
Enquirer. “They were getting ready to tear down the f/22. 1 then began climbing the stairs, painting my
old Studio Building —a noted landmark in the Queen subject with light as | covered the 4 floors. | used 12
City. The assignment from my paper couldn't have G-E #5 Flashbulbs, 3 on each floor level. I find noth-
been clearer—preserve the staircase for posterity. ing can hold a candle to G-E Flashbulbs
“When | arrived at the scene, the when you need dependable lighting.”
building was black as pitch —the elec- 9aJaiil”®JSSIS . .
. ) - GENERAL ELECTRIC PAYS $50.00 upon accept-
_t“CIty ha(:j k?een cut off. The only I_|ght f|/.|-frf/r95 ance of photographs illustrating difficFLJJIt IightiFrJ1g
in the building came from the skylight - problems you've solved with General Electric
atop the stairs. | was left with little doubt I'S 1hSS1Ss Flashbulbs. Send your picture with a detailed
as to what I could use for lighting. G-E description to: Photo Lamp Department, General
Flashbulbs were the only answer. Electric Company, Nela Park, Cleveland 12, Ohio.

GENERAL M ELECTRIC

No Products or Services Carry PP of A Endorsement / October 1961 / 7



Kodak  ANNOUNCING

PROFESSIONAL
o - KODAK EKTACOLOR

PROFESSIONAL PAPER...

a paper with increased sharpness, enriched colors, and a new name —

tK'tfcCOIlOfc

\0O nsn
mm
A » 6
Kodak NttAcolo*
PfcOttSS\ONM. PM tt
\4 x \7 tn. LIS .6 %M | cm.
-1t
7 GgorESSiofial
ggOFESSIQNAI PAPER
*>* 20 in
Kodak twKeovo™
SOmeo \fe X10 w I*>** ~
When perfectionists reach for perfection negative-positive color photography. To For instance
all the time, something rewarding is you it means your equity in direct color
bound to happen. automatically increases. More of what Ektacolor Professional Paper has im-
The reward is improvement. you want out of direct color becomes proved dyes.
This time the improvement is in possible. In addition. Kodak has developed a

8 /October 1%1/Say You Saw It in The National Professional Photographer



chemical called Kodak Stabilizing Solu-
tion P-122. With the addition of this
chemical, Ektacolor Professional Paper
provides the professional photographer
with improved stability, longer print
life. Procedures with this stabilizing ad-
ditive are simple— merely add it to the
buffer bath in accordance with the rec-
ommendations on the package.

Do improved dyes mean
improved hues?

There's a color improvement in Ekta-
color Professional Paper. It may not be
obvious, because it's difficult to see im-
provement in something when its pred-
ecessor was so near to perfection to
begin with.

If you look carefully, or compare,
you will notice new purity and brilliance
in yellows— particularly lemon yellows.
You will detect new cleanliness in gray
tints and whites. And greens look more
saturated and pure.

EASTMAN KODAK COMPANY, Rochester 4,

These traits are all a part of this
paper's improved color scheme.

An improvement in emulsion

This sharpness
tinctly visible—clearly evident as more
snap, more crispness in your prints.

Advantage to you? It enables you to

transmit to your print more of the defini-
tion of your color negative.

You may enlarge from bits of film to
relatively huge proportions without
fear of diffusion. Highlights- pin-point
small, like the catch-lights in an eye-
will be rendered sharp, better defined
than ever. While delicate textures

improvement is dis-

flesh, hair, and the like— will model
more like the original.

Kodak processing— the same

Ektacolor Professional Paper requires
no new techniques when it comes to
processing.

If you have been processing direct
color prints by hand or machine, you
may continue to do so with no changes
in time, temperature, or chemicals.

The only exception to this is in the
event you want to use Kodak Stabilizing
Solution P-122. In which case, every-
thing else remains the same except that
you add the stabilizing solution to the
buffer, according to package.recommen-
dations.

T. R. for M. 0.

The best thing that we can give you
(which you can't buy otherwise) is the
sympathetic ear of a Kodak Technical
Representative.

Because he knows you, he understands
you and your problems. Because he
knows photography and his photo-
graphic market, he can probably ad-
vise you better than anyone else about
materials and methods.

Ask your T. R. for the modus op-
crandi on anything photographic. Ask
him specifically for the answers to any
questions you might have relative to
Kodak Ektacolor Professional Paper.

If you have no questions, call your

No Products or Services Carry PP of A Endorsement / October 1961/9



NOW. ..
THE CALUMET

4 x 5

VIEW CAMERA
REDUCED TO

$ R Q95

SPRING BACK

RELEASE

Fast loading with
no jarring, no
change of cam-
era position

REVOLVING

BACK

Shoot from any
angle of a cir-
cle without mov-
ing tripod!

The spring back-release, the rotat-
ing back are just two of the many
features that make the Calumet
4 x5 view camera so simple, so
easy to work with. The swings,
the slides, the controls, the rigidity
of the all-metal frame . . . these
help, too, in getting top photo-
graphic quality. Mere's a sturdy,
versatile camera that's light-
weight, competent, dependable.
Try it and see.

Writ, for FREE BOOKLET

Columat 4 x5 View

With carrying cate, $104.90
fo b factory, Chicago
Buy the thrifty
Calumet way - Buy Direct

Calumet

MANUFACTURING COMPANY,
6SSO N. CLARK ST., CHICAGO 26, ILLINOIS

mefa:turert af Carreras, leogrﬂphlc Processingd

PP of A CALENDAR— 1962
Jan. 17-20 — Management Workshop,
California State Polytechnic College,
San Dimas, Calif.
Aug. 5-10 — 71st Exposition of Profes-
sional Photography, Conrad Hilton
Hotel, Chicago.

N EW S from page 6

tee which prepared the "Standards for View-
ing Color Reproductions.”

PLAQUE FOR ROBERTS

PP of A portrait director Floyd M. Roberts,
M.Photog., Los Angeles, left, receives a
plaque from the Retired Teachers Assn in rec-
ognition of outstanding service to that organ-
ization. William Krowl, president of the Los
Angeles High School Alumni Assn, right, made
the presentation. Roberts has been LA High's
Annual photographer for nearly 20 years.

QUELLMALZ APPOINTED

The Chamber of Commerce of the United
States, Washington, D. C., has announced
the appointment of PP of A executive
manager Frederick Quellmalz, Hon.M.Pho-
tog., to its Association Committee.

Mr. Quellmalz has also been appointed to
the Publications Committee of the Ameri-
can Society of Association Executives.

SAN DIMAS WORKSHOP

Registrations are being accepted for the
Management Workshop, sponsored by the
Professional Photographers of America, Inc.
and the Professional Photographers of Cali-
fornia, Inc., January 17-20.

Site for the business workshop is the
California State Polytechnic College, Voor-
his Conference Center, San Dimas, Calif.
— a 157-acre campus in Los Angeles Coun-
ty s Puddingstone Hills.

Three major areas will be covered in the
sessions: finance, human relations and
sources of business information. For each
subject, an expert will set the stage for
discussion in small groups.

Topics scheduled for the meeting are:
Need for Management Education, Record
Keeping, Cost Accounting, Human Rela-
tions, The Economic Outlook, Budgeting,
Improving Communications, Financial Plan-
ning, Small Business Services, and The
Management Process.

The Workshop is designed for manage-
ment of all phases of professional photog-
raphy — portrait, commercial and industrial.

Cost which includes materials, room,
three meals, coffee breaks and bedtime
snacks, is $75 for PP of A members, $100
for non-members.

Register now. Write to PP of A, 152
W. Wisconsin Ave., Milwaukee 3, Wis.

(Turn to page 20)
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helps you make more

MONEY

from your
TRANSPARENCIES

Your skill makes you big, extra
profits when you line up with
Dexter Press — originators of the
Natural Color Post Card and Leaders
since 1932.

Practically every business is a pros-
pect. A product, plant, store, show-
room, restaurant, cocktail bar, used
car lot, hotel, motel, exteriors, in-
teriors are all subjects for the most
effective kind of advertising —
Dexter Natural Color Post Cards!

And for the finest quality — plus
best reliable service — Dexter’s
prices are right. Prove to yourself
how easy it is — with the Dexter
Sales Kit and low, low prices — to
make big money! Our generous profit
allowance will open your eyes!

Only DEXTER offers all this:
Uniform fine quality, backed by rec-
ognized advertised name, full range
of sizes, genuine Kromekote card
stock, wholly integrated production,
including automated bindery, depend-
able deliveries, handy, handsome
Sales Kit, with all data at your finger-
tips, and top profit to you!

WRITE for Distributor Sales Kit
and Price List NOW.

P RESS

Route 303R, West Nyack, N. Y.
At Exit 12,
New’ York State Throughway

INC™*



JULES ALEXANDER

"KOH-I-NOOR PORTRAIT PAPER AND VAR-I-PAN FILM

THE ULTIMATE
says fukA.

IN QUALITY AND DEPENDABILITY!"

New York advertising photographer

You take the first step to greater pictures and added profits,
when you use these products of old-world craftsmanship:

Portraitone and Portrait doubie
weight, warm tone enlarging
papers, in a wide range of sizes.
Var-i-pan, in cut film, 35mm,
70mm and roll sizes. Supre-Brome
enlarging paper, in sheets and
rolls.

Projection Proof Paper and P.O.P.
(printing out paper). Var-i-contrast,
variable speed, double weight, silk,
warm tone enlarging paper in 500
rolls, in widths of 2V2', 3Vv2"'»
4", 5",

Portraitone Royale
A luxurious warm tone, medium
speed, double weight enlarging
paper with extremely wide latitude.
Wide range of sizes. Recom-
mended for magnificent toning and
coloring.

Write on your letterhead today for testing samples and prices.

SUPREME PHOTO SUPPLY CO., INC. 1841 BROADWAY, NEW YORK 23, N.Y.

No Products or Services Carry PP of A Endorsement / October 1961 / 11



SALES-MAKING

SHOWCASE

FOR YOUR FINEST

COLOR PORTRAITS

New self-illuminating
gallery frame...Heirloom No. 8510

An extraordinarily effective setting to help sell your
most sensitive portrait work. Unobtrusive self-
lighting brings out every nuance of color and tone
..SEE-CLEER non-reflecting glass eliminates glare.
Richly ornamental, extra-wide gallery of beautifully
delicate, intricately-pierced filigree is finished in
gold and white. Easel back for display on table,
desk, piano, T.V— and rings for wall hanging.
Makes an eye-catching night-time window display

for your studio, too).

Furnished complete with electric cord, lamp and

switch.
List prices: 8" x 10" $12.00
11" x 14" $19.50

Available through your distributor.

M e irllo coinra

PHOTO FRAMES

1840 North Clybourn Avenue
Chicago 14, Illinois
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Full coverage up close...
ideal for interiors and group shots!

Users of this new camera claim it'sone of the most versatile cameras any
photographer can own:

= for news shots or other special events—you can move far closer to your subject,
ahead of the crowd, yet be sure of full coverage.

« for interiors or group shots, the wider angle is ideal-no longer will you

have to ask “Stand closer together, please.” It's also an angle you'll
find right for much of your normal shooting.

Equipped with the new Zeiss Distagon f4/55 mm seven element lens, which
gives full aperture coverage of 71° (30% greater than the normal lens)

with exceptionally fine resolution. Focuses from infinity down to 2 feet. And
remember, like all other Rollei cameras, the negative size is the big,

practical 2\4" x 214"

Be sure to see the new Wide Angle ROLLEI, and other Rollei models, at your
dealers today. Literature on request.

BURLEIGH BROOKS, INC.

420 Grand Avenue, Englewood, New Jersey

PONDER & BEST, INC. 814 North cole Avenue, Hollywood 38. California

14 /October 1961 / Say You Saw It in The National Professional Photographer



GRAPHIC OR VIEW ROLL FILM MAGAZINES - 90, 70 or 35mm

FOR 4x5 CAMERAS with GRAPHLOK BACKS

KEITH TWIN LENS CAMERAS

VIEW and PORTRAIT CAMERAS
5x7 and 8x10, and GOWLANDFLEX

only $119.50

90mm Magazine $145.00

KEITH CONVERTIBLE SLIDING BACK

for sx7 and sx1o0

Sn Tar Outer Or Wite Fir Uterttert

KEITH CAMERA oivision of

$39.50

ROYCE PHOTO SUPPLY . 1124 North La Brea, Dept. P-9 . Los Angeles 38, California

THE

eiroR - new products

LOOKS
AT

Lcecdal Inc., 2929 S. Halsted St., Chicago 8, 111 — Rede-
signed Lecdal 4629 thermostatic water mixer. Features are
easily accessible recalibration screw,
wide 1° graduations in the critical
range, luminous coating of dial pointer
tip, 68° and 75° marks for instant
knowledge in the dark, vapor tension
type bulb, and new type vacuum
breaker. . . . Photo Materials Co., 2450
Estes Ave., Elk Grove, 111 — Premier
4-in-1 steel enlarging easel provides
four masks for print sizes through 8x10
with margins. Features are mag-
netic latching, non-mar rubber feet on
both faces of easel, white focusing base and black wrinkle
finish. Price is $8.95 list. . . . Krylon, Inc., Norristown, Penna.
— Krylon Spray Adhesive, mounts paper, foil or fabric to
smooth surfaces, available in two aerosol can sizes: 16 oz., $1.95;
6 oz., 98 cents.

Paillard Inc., 100 6th Ave., New York 13, N. Y. — Bolex
H-8 motion picture camera with Pan Cinor 40 zoom lens gives

“versatility of 16mm equipment with

8mm economy.” The camera features

100" film capacity, governor-controlled

motor drive, film rewind for super im-

positions and lap dissolves, 12-64 fps

speeds and automatic threading. Pan

Cinor 40 zoom lens has 5:1 ratio (8mm-

40mm) with reflex viewing. Bolex H-8

Paillard with Pan Cinor 40 zoom lens is $388.

... Exakta Camera Co., 705 Bronx River Rd., Bronxville, N. Y.

— Fully automatic 8mm electric eye zoom motion picture cam-

era with f/1.8 Angenieux lens— the Carena Zoomex. Zooming

range is 7/2mm-35inm. Lens is coupled with viewfinder for
constant viewing through the lens. Price is $309.50.

Universal Bookbindery, Inc., P.O. Box 159, San Antonio,
Texas — Topflight's Soft-Hyde album series, available in four
models for 8x10 photographs: No. 1000, reversible album,
12y4"x14/2" ($18.90); No. 1015, reversible, H "x13/2"
($18.90); No. 1014, post album ($9.90); No. 1080, multo-ring
($8.40). Each album is furnished with six inserts. . . . Koh-I-
Noor, Inc., Bloomsbury, N. J. — Rapidograph individually in-

100% CLEAR NEGATIVES and Brilliant Print* at all

time* without swabbing!
CRYSTAL WATER FILTER remove* mineral oxides and micro-
scopic impurities! Approved by thousands of photographer*.
Free 30-day trial. Freight prepaid. Waterline and Faucet model*.

Write now for complete details and low direct factory prices.
CRYSTAL WATER FILTER COMPANY
2231 North 17th St. Milwaukee 5, Wi*.

Mfrs. since 1910 of domestic, commercial and
industrial filters in universal demand.

t
|

Personalized
Instruction

in Small Classes

Short — intensive and to-the-
point. Learn by actual doing un-
der direct supervision of recog-
nized authorities — teaching all
branches of studio photography.
Don't let lack of fine framing
keep YOU from enjoying more
profit and success.

Classes Jan. thru Oct.

Brochure FREE on request.

A 1lf SCHOOL OF PHOTOGRAPHY
G |1 IX MARYVILLE MISSOURI

You take the orders...and the PROFITS! We
do all the work. Finest automatic equipment
guarantees you top quality, uniform prints
in a hurry. And for photographers...a spe-
cial 10% discount from these low prices:

6X7 8x10 j POSTCARDS
250— 77/jC each lie eoch 1M— $30.00
500— 7c 10c eoch 5M— $26.00 per M

Less 10% Discount for Photographers only

Write Today

PHOTO SERVICE

D«pt. PR. 1220 W. 6th St.
Cleveland 13, Ohio
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Number six of a series showing why photogra-
phers the country over use PROFESSIONAL
color processing by National Color Laboratories.

TEMPERATURE CONTROL*

"Electronic time-temperature control keeps developer
at 75° plus or minus one-quarter degree. This round-
the-clock precision permits the print-to-print UNI-
FORMITY professionals properly expect.

Send for Free Color Bulletins and Professional
Price List. Write on your letterhead to:

NATIONAL COLOR
L AB OR AT ORIl E S
306 West First Ave., Roselle, N. J. Dept. NP-61

Quality Ektacolor Processing ¢ Portraits « Candid «+ Commercial ¢ School

famous

terchangeable drawing point sections in sets of one, three and
four are color-coded for quick identification of different point
sizes. . . . Tensor Electric Development Co., Inc., 1873 Eastern
Parkway, Brooklyn 33, N. Y. — Subminiature all-purpose utility
lamp, Tensor Model 5979, in folded position is 3" high, 7" long,
2" wide; 12" tall in extended position: $14.95.

The Camille Co., Inc., 824-42 Bergen St., Brooklyn 38,
N. Y. — Compact wedding album line, the 4800 Series, is a
smaller edition of the 800 Series. Albums hold 12 8x10 prints,
include concealed screw-post expandable backs, three parch-
ment and paper fly leaves, six reversible frame acetate-covered
white inserts with metal corners, and gold stock inscription.
Covering materials include cowhide, cordovan, satin damasks
and “sculptured” designs. . . . Customlab, 34 E. 23rd St., New
York 10, N. Y.— Texturama, photographic reproductions of
various textures ranging from white mesh to field stone and
including sand, brick, wood, bark and leather. Prints are stocked
in 11x14 sheets at $15, larger sizes and halftones are available.
Catalog of Texturama samples may be obtained from Customlab.

Eastman Kodak Co., Rochester 4, N. Y.— Kodak Poly-
contrast, A Light Weight paper, smooth, lustrous white surface
on folding stock. Suitable for making enlargements, with re-
duced illumination, it can be used for
contact printing. . Carousel slide
projector has 80-slide jam-proof re-
volving tray which can be placed and
changed like a phonograph record.

The Carousel projector can be set for
continuous, automatic operation, or be
controlled manually with a remote, Kodak
all-in-one switch. It has a 5", f/3.5 Ektanar lens, and accepts
3", 4", 7" and new zoom lenses; it may be used with 35mm,
828 and super slides. It is priced at less than $140.
Polydol developer is a stabilized developer system devised for
manual rack-and-tank operation. Replenisher is added to equal
the carry-out by the developed film, and the solution remains
uncontaminated almost indefinitely. . . . Kodak Stabilizing Ad-
ditive, Process P-122 is a chemical which, when added to the
(Turn to page 66)

Photogenic lights

MAKE YOU A
MAGICIAN AT
MANIPULATION

Among the outstanding marks of quality which
make Photogenic Lighting Equipment preferred
is easier, quicker, more positive manipulation.
Helps you attain the magic touch, the distin-
guished results you're after.

PHOTOGENIC STUDIOMASTER
LINE ILLUSTRATED
Typical studio set-up includes (A) ' Hi-
Lighter” Edge Light, (B) Boom Speed

Spotlight, (C) Background Speedlight,
and (D) mo Modeling Speedlights.

PHOTOGENIC
MACHINE CO.

YOUNGSTOWN 1. OHIO

.EARN All THE PROFESSIONAL QUALITY FEATURES AT YOUR AUTHORIZED PMCO DEALER'S OR WRITE FOR LITERATURE
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WHEN YOU NEED THE PICTURE..
You need your* GRAPHIC*!

Without individual skill and capable equipment impressive fire shots would not
exist. The best, like the one above, are the result of speed, versatile equipment,
skill, and, depending upon the contents of those tank cars, not a little courage! Sid
Brown says, “The Super Speed Graphic is truly a press photographer's camera.
It incorporates all the features that have been needed and asked for by press
photographers in the past. Complete body electrification, internal synchronization,
Presslok* tripod attachment, revolving back and the elimination of the focal plane
shutter make this camera highly desirable to a quality minded photographer.”

*Trade Mark. For information on the complete line of 4
. x i Graphic cameras and accessories, write Dept. N-101,
SIDNEY M. BROWN Chief Photographer, Graflex, Inc., Rochester }, N. Y. In Canada: Graflex of

Schenectady, N.Y. Gazette Canada Limited, 47 Simcoe Street, Toronto I, Ontario. ASEIRYO ANFA naiSON (QUMIN CRBAID(S) 3>
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New FIDELITY gives

SHARPEST
FOCUS

e

4x5 and 5x7 Holders
surpass A.S.A. specifications

HERE'S WHY! Focus fillg 1L

F depends on accu ~]11H |k
racy of T Film to camera I1
distance American Stand- 1]

ards Association specifies il
+.007", Fidelity gives] m i~

+ .001" to + .003". t-4 »

Rigid light tight all metal interior
cannot warp. Hi-impact composition
cannot break. 2-year guarantee!

Setiece 4%5. *49) 5. *5D

Also in cherrywood & aluminum,
8x10, 3»/«x4>/« and 2'/«x3 J«

Ask your Dealer... or write
for Brochure!

HDEUTV wre. co.

1614 VICTORY BLVD. = GLENDALE 1, CALIF.

president's

V f ere words cannot express my personal
appreciation and thanks to those re-

sponsible for making the 70th Annual Ex-

position of Professional Photography in

New York City such an unqualified success.

The officers, board of

directors, the division-

al committee chairmen

and committee mem-

bers, the New Jersey

and Connecticut pro-

fessional associations,

individuals from all

the Eastern seaboard

associations who co-

operated, the conven-

tion chairmen, all

program talent, the assistant convention

managers, and the prop personnel were all

indispensable and deserve the highest praise.

Our executive manager and his hard
working staff, and the public relations and
advertising counsel did an outstanding job.
We are grateful to the exhibitors for their
valued support of our trade show in addi-
tion to the many who provided equipment
and material for convention program use.

I would especially like to thank the coun-
cilmen who attended the convention and for
their deliberations at council sessions, work-
ing for the best interests of the PP of A.

Of course, no convention could operate
successfully without the presence of the As-

sociation members who attended and partici-
pated in the many Exposition activities.
The esprit de corps of all the individuals
and groups in making this one of the finest
expositions we have ever had was most
gratifying. When individuals and commit-
tees work and cooperate the way they did in
New York City for the best interests of
photography, the Professional Photographers
of America, Inc. cannot help but grow in
membership to take its place as a leader of
all the professional trade organizations.
Again, | wish to say thank you to every
individual and organization who gave freely
of their time and talent to make the 70th
Annual Exposition of Professional Photog-
phy so successful. A

membership applications

August 1961

The following applications for PP of A mem-
bership were received during the past month. Code
after address is as follows: (A-P) Active Portrait.
(A-C) Active Commercial. (1) Industrial, (A)
Associate, and (S) Sendee. Name at end of line
in italics is that of sponsor.

ALABAMA
Davis, Joe H., Thiokol Chemical Corp., Red-
stone Div., Huntsville (I)

ARIZONA
Clarke, Robert W., General Electric, Computer

Dept., P.O. Box 270, Phoenix (l) B. Markow
Miller, Paul E., Tucson Photo Co., 521 N. 4th

Ave., Tucson (S)

ARKANSAS
Love, Max E.. Plaza Camera Center, Inc., 407 N.
Newton, El Dorado (A-P)
CALIFORNIA
Contreras, Trini, Contreras Studio, 120 Soquel
Ave., Santa Cruz (A-P) A. Ricca

(Turn to page 65)

Meet the demand for continuous processing

of W ID E paper

Pakopak Prossers & Dryers for Color or Black
& White Roll Paper Processing up to 11" wide

VERSATILE—Pakopak Prossers and Dryers offer complete
continuous systems for processing and drying 3 1s# 5', 8'
or 11' width glossy or matte print material. Models avail-
able for color processing up to 36' per minute per strand
and B/W up to 96' per minute per strand. Several combi-
nations of paper widths listed can be accommodated.

COMPACT—Complete color processing and drying in only

14'10' or B/W processing and drying in only 10'3'—each

system only 34 14 wide. Now even small plants can enjoy

the convenience and profit of continuous processing. Pako-

pak systems are economical to operate as well as to purchase.
For complete details contact your

nearest Pako Distributor

or write:

PAKO

CORPORATION

FASTER PROCESSING—The popular Pako Dual Continuous
Leader Belt System saves time and labor by allowing you
to run any length paper you wish. Pakopak Prosser systems
include Solution Circulation-Filtration to keep solutions
agitated and clean. Pakopak Dryers feature chrome-plated,
stainless-steel water heated drum. Drum temperature is
automatically controlled by thermostat.

{B/W Pakopak illustrated)

6300 Olson Memorial Highway

Minneapolis 40, Minnesota
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Remarkable New Study

of Studio Costs... broken down

F R E E I step-by-step from film
|

loading to print mounting.

Permits direct comparison

of your operation with industry

averages as discovered by

extensive in-person survey of

actual studio practices.

Points way to greater

couei*:

savings 6* profits.

SEND FOR YOUR COPY NOW!

Studio. Your Name.

Address. City. Zone State

BEATTIE-COLE MAN, inc.

1000 North Olive Street, Anaheim, California
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- SEE the lighting BEFORE you shoot— Rear Control Panel
built-in modeling light covers exact flash field
— is exactly proportionate to flash output.

= Built-in photo tripper for slave operation
rotates 360-degrees.

= 150 watt-seconds— POWER!

= Light— Portable! 6% pounds complete!
Compact: 6" x 6" x 8"

« FAST recycling— ACCURATE ready light!

< Outlet for Sun-Ring auxiliary flash!

« AC operation— just plug it in and shoot!
2 power settings! 110 V convenience outlet.

Model 750

Manufacturer's suggested retail price Model 2000

WRITE FOR FREE Hershey manual

HERSHEY 4l PRO-LITE 1500

A Division of Simpson Electric Company 853 Dundee, Ave. E|gil’1, Illinois

N EW S from page 10

EL PASO ORDINANCE

A city ordinance requiring bonding and
licensing of itinerant photographers solicit-
ing from ElI Paso, Texas, residents was
passed on the first reading by the El Paso
City Council in July.

The ordinance makes violation a misde-
meanor with punishment by fines up to
$200. The regulation is aimed at out-of-
town solicitors who canvass house to house,
rather than at permanent local professional
photographers. Fee is $35 and $1,000 must
be posted.

TWO NEW R1T PROGRAMS

The Rochester Institute of Technology
School of Photography will instigate in
September of 1962 two new programs lead-
ing to the awarding of a baccalaureate
degree.

According to C. B. Neblette, director of
the school and Dean of RIT's College of
Graphic Arts and Photography, a special
major in industrial photography will be
offered beginning in '62. Along with basic
work and general studies courses the major
will include courses in commercial photog-
raphy, industrial photography, motion pic-
ture, offset and public relations photography.
Included in the program are 27 hours of
management courses.

All students fulfilling the four years of
work required by this major will be awarded
the Bachelor of Science degree.

Also, Neblette notes, a major in Illus-
trative Photography will be offered starting

(Turn to page 62)

Speedmaster-THE coior
ANALYZER WITH ONE PROBE-CONTROL OPERATION!

For an illustrated folder of complete information
...and the name of your nearest dealer ... write
M APS todayl Dealer inquiries invited.

MIDWEST AERIAL PHOTOGRAPHIC
P. O. Box 9791 < Oklahoma City

The advanced electronic design of the Speed-
master Color Analyzer has incorporated the
operation of the entire instrument into one
control. Now, with the flick of a switch, meter
illumination lights are turned on for setting

and off for printing . . . correct filters are
automatically selected for the proper color
channel . . . and the color channel indicator

lights are turned both on and off for adjust-
ing color balance and exposure. With this
one probe-control operation, the reading of
color negatives and transparencies

with a Speedmaster becomes a

simple task for even the novice
operator.

USERS NET PRICE $695
FOB Oklahoma City, Okla.

SURVEY, INC.
18, Oklahoma
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Some photographers think owning a Linhof is a luxury.

CA N YO D Far from it! Linhof users aren't ivory-tower glamour hoys.
They're down-to-earth professionals. Budget-wise indus-

A F F O R D trial photo departments repeatedly specify Linhof! And so
do outstanding universities, hospitals and research centers. m

A L I N H O F 7 The reason is clear! m Linhof provides the most
2 thoroughly engineered, the most versatile photo-

graphic tool in the world todav. The Linhof Super Teclmika 4 x 5 stops at nothing photographic—

short of cinematography! Its superb workmanship assures lasting, reliable performance. m As a

matter of fact, it's a luxury not to use a Linhof! Above all, a Linhof pays its way.

1887 1961

Avariable exclusivelij
through Franchised 1Inhof dealers.
Ask for a demonstration.

K LIN G PHOTO CORPORATION NEW YORK 10, N.Y. « HOLLYWOOD 38, CALIF.
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your PORTRAITS

AUTOMATICALLY BETTER

With CAMERZ Model 20 Camera

e Largest available 70mm format —
(25/8x3%).

* Negative numbering on this and
many other sizes.

e 107, 7IA", 638m and 5" f/4.5
Matched Lenses in adjustable
speed shutter— electrically tripped.

FULLY AUTOMATIC $QQC 00
with 7y2" lenses # # J

Also manual models — $735.50 and up.

One of the many cameras in the
CAMERZ SYSTEM

For literature and the name of your nearest
authorized distributor, write manufacturer:

PHOTO-CONTROL CORPORATION

S225 Hanson Court, Minneapolis 22, Minnesota

All members of the Portrait and Com-
mercial Divisions have been asked to par-
ticipate in a survey of financial operating
data covering the calendar (or fiscal) year
1960. The project is under the direction
of PP of A Business Consultant, Professor
Joseph C. Schabacker of the University of
Wisconsin. It represents the careful work
of a committee of the Commercial Division
of which George Heilpern, Hartford, Conn.,
has served as chairman.

Since the purpose of requesting these
confidential operating statistics is to de-
velop industry averages by type of studio,
private information will not become known
to any one. Dr. Schabacker has set up a
procedure at the University (where all
forms are being sent) which prohibits
knowledge of the contents of any ques-
tionnaire to he traced to any individual
respondent.

Upon receipt of each return, the data will
be transcribed to a punched card data
processing system, with no identification
possible. The original questionnaires will
be destroyed.

Our industry is one of an embarrassing
few which has not been able to develop
standard data on income, expenses and
profit rates, along with standard business
procedure. YOU have not only an im-
portant professional part to play in this
project, but you will also gain a great deal
as an individual businessman by the more
reliable results that will be made possible
with your participation. We cannot stress
too much the importance to each participant

at the head of the class

« School

Color Lighting
ascorliglit

MODEL A425A

Puts Added Profits In Your School Jobs, By Efficiently Meeting
The Lighting Requirements Of Color Production Portraiture

m DEPENDABILITY: incorporates the highest quality components plus

renown Ascor design and workmanship.

m ECONOMY: uses a low cost, Mazda bulb to give the direction of

the lights.
m AUTOMATIC VOLTAGE STABILIZATION:
exposure after exposure.

assures even

light output,

m 3-SECOND RECYCLING: provides maximum speed of operation.

* Achieves excellent portrait lighting with Ektacolor type S film

(guide No. 60).

m 4000 B.C.P.S./550 (on Main Light).*
=Beam Candle Power Seconds

American Speedlight Corporation m

— Profit and Loss Survey —  —

and to the industry the need for complete
cooperation.

A letter of instruction, with copies of
the easily understood questionnaire, was
mailed the first of October.

If you have not yet returned your ques-
tionnaire in the specially prepared enve-
lope, please help the profession— and your-
self — by mailing it TODAY.

Your cooperation is appreciated on this
project which it is hoped will become a reg-
ular annual service of the PP of A for its
members immediately following tax season.

INDUSTRIAL PHOTOGRAPHERS

In recognition of the work per-
formed by members of the Industrial
Photographers Assn of America, Inc.
(Metropolitan New York area in-
dustrial photographers with head-
quarters in Newark, N. J.)
for the recent 70th Exposition of Pro-
fessional Photography in New York
— preparations for the National In-
dustrial Photographic Conference,
publicity for the Conference, and
hanging of accepted prints and trans-
parencies for the National Print Ex-
hibit — the PP of A board of direc-
tors unanimously adopted a resolu-
tion expressing the "appreciation of
the PP of A for the contribution of
the Industrial Photographers Associa-
tion of America, Inc. to the success
of this year's convention.”

m HEAVY-DUTY OPERATION: 300 watt-sec. 4-light assembly (100-100-
50-50), comprised of two 10" lights for Main and Fill (A and B).
Hairlight (0 and Backlight (D).

Write for illustrated data sheet, prices

and the name of your local
Authorized Ascor Dealer.
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Soe straight talk about....
HOW YOU CAN SAVE MONEY

START USING LUMINOS PAPER & FILM!

PRICES ARE LOWER
... QUALITY

LUMINOS ENLARGING PAPER

SUPERB!

1963 DATING
FACTORY FRESH
EUROPEAN MADE

Double-Weight Bromide is WHITE, SMOOTH paper which yields pictures of stand-out DISCOVER
brilliance. Specify "FF” for Glossy. “N" for semi-matte or “C” for matte. In con-

trasts 1, 2, 3, 4. HOW MUCH
SINGLE-WEIGHT “F" is a true single weight glossy in contrasts 1, 2, 3.

YOU’LL SAVE

8x10 500 sheets 19.50 8x10 "FF" 500 sheets 24.25 'PnjuUN’

Write for complete price list and other sixes.

LUMINOS PORTRAIT

Double-weight enlarging in lustre fine grain. Available in four surfaces. Specify DISCOVER
PORTRAIT “G™ for cream-white, PORTRAIT "E™ for pure white, PORTRAIT “P” for HOW MUCH

golden ivory and PORTRAIT *“Y”
5x7 500 sheets 12.75

Write for complete price list and other sizes.

LUMINOS LUXOR ENLARGING

Double-weight, HI-SPEED mono-contrast,
LUXOR “Y" cream, white silk, LUXOR

5x7 500 sheets 12.50
1000 sheets 23.25
Write for complete price list and other sixes.

chloro-bromide in

“E” off-white,

paper
fine grain

1000 sheets

LUMINOS PORTRAIT PROOF

Developing out portrait proof projection paper. Single grade,
(rough) to eliminate need for retouching or spotting. Surface
Both tone beautifully.

5x7 500 sheets

wgn

4.95

for white-silk. Available in contrasts 1, 2, 3.

8x10 500 sheets 26.25

normal
lustre.

8x10 500 sheets 24.95

warm tone.

8x10 250 sheets 10.25

YOU’LL SAVE

DISCOVER
HOW MUCH
YOU’LL SAVE

contrasts.

47.50

DISCOVER
HOW MUCH
YOU’LL SAVE

Surface “R”
is semi smooth.

500 sheets 19.85 ’p n/M t'
Write for complete price list and other sixes.
Specifically designed for quantity commercial contact printing. High gloss emulsion DISCOVER
on unusually pure white stock. Full single weight. Available in four contrast grades.
Double-weight can be supplied in variety of sizes. HOW MUCH
8x10 Single-Weight Glossy 500 sheets 14.50 5
8x10 Double-Weight Glossy I000 sheets 39.20 YOU’LL SAVE
11x14 Double-Weight Glossy 500 sheets 38.95
Write for complete price list.
Fine quality PANCHROMATIC film. Available in 4x5, 5x7 and 8x10 sheet sizes in DISCOVER
ASA 100 or 200. Roll film in 120, 620 or 127 size in ASA 40 or 100. Also 120
and 620 size in new Super Speed ASA 200.
120-620-127 100 rolls 19.95 HOW MUCH
4x5 100 sheets 7.19 (ASA 40 or 100) . YOU’LL SAVE
5x7 100 sheets 13.25 120-620 100 rolls 23.50 prvu M
8x10 100 sheets 24.99 (ASA 200)

Write for complete price list and other sizes.

SALESMEN...Join the growing family of LUMINOS REPRESENTATIVES

If you visit studios, write to me for an excellent MAIN-LINE.
Write LUMINOS Wholesales Dept. Attention: Sales Manager.

LLM\[E photo corp

1900 MONTEREY AVE. BRONX, NEW YORK
DEPT. PP-10 CYpress 9-5610

LUMINOS PHOTO CORP Dept. PP-IO
1900 MONTEREY AVENUE Attach to letterhead and
BRONX, NEW YORK mail today.

GENTLEMEN:
0 Please send samples and details on the following:

Name_
Firm Name
Address

j City-
1

Zone State
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NOW BOTH

outside the dark room



Now, a further advance in 4 x 5 picture-in-an-
instant photography: new Polaroid Land Type
55 P/N film pack develops print and negative.
In just 20 seconds. Outside the darkroom.

Simply load Type 55 P/N film into your Pola-
roid 4 x5 Film Holder (it fits all press and view
cameras with Graphic, Graflok and similar
backs) and shoot as usual.

Negatives from this new film are superb in

guality, with resolution in range of 150 lines
per mm. Enlargements up to 25 times original
size show virtually no grain. Positive prints
meet professional standards for contrast, fine
grain, long scale.

Full technical data is given below. But the
major point is simple enough: this new Polaroid
Land film development offers new versatility,
new opportunities in 4 x 5 photography.

Product and Use Characteristics, New Type 55 P/N Polaroid Land Film:
(Simultaneous Positive and Negative)

Speed: 100 (ASA equivalent exposure index.)
Development Time: 20 seconds.

Spectral Sensitivity: Panchromatic, Type B.
Exposure Latitude: Positive print has same latitude
as other Polaroid Land Film types. Negative latitude
is comparable to that of conventional film nega-
tives. However, the key factor here is that the ex-
posure producing a satisfactory positive is precisely
the right exposure for producing a negative that will
best utilize the entire photographic scale available
in the negative.

Resolution: Print —approximately 28 to 30 lines
per mm. Negative —in range of 150 lines per mm.
Print Characteristics: Quality comparable to the
best Land positives offered for 4 x 5 or roll film use.
Negative Characteristics: Ultra fine grain, high re-
solving power, low scatter. Can be enlarged over
25X without detail breakdown or appearance of
grain. Photographic curve similar to conventional
medium-contrast emulsions under normal
development. No appreciable change occurs with
development longer than 20 seconds, thus assuring
repeatability without necessityfor accurate timing.

The Polaroid Land 4x5 system in 6 simple steps:

1 Holcjer is inter- o
1. changeable with reg- L.
ular film,holders.

Slip in packet, then 9

envelope. Take picture. pull packet out.

To process packet, flip
pull back protective O. down this lever and

Temperature Effects: 20-second development pro-
duces uniform results over wide temp, range (55° to
95° F.). Even at temperatures over 95 onlya subtle
change is apparent in positive print tone, but curve
shape characteristics stay essentially unchanged.
Below 55°, additional development time, up to 1
minute, may be required because of slower chemi-
cal activity.

Thickness of Film Base: (Following figures are not
exact; they are for comparative purposes only.)
Conventional Film Packs —3 to 4 mils. Type 55
P/N Polaroid Land Film —5.5 mils. Conventional
Cut Film —8.5 to 9.5 mils.

Negative Washing: The negative formed during 20
second development of Type 55 P/N Film is fully
developed and fixed when separated from positive.
It is no longer light-sensitive, requires no redevelop-
ment or fixing. To prepare for use, immerse in 18%
sodium sulfite solution. This bleaches and removes
anti-halation dye and removes developer reagent
layer. After removal from bath, negative is handled
as conventional film negative, to be rinsed and
dried in customary way.

5 Separate positive r To clear negative,
. from negative. This 0. follow simple wash-
is done in daylight. ing procedure given above.

4 Print and negative de-
. velop inside packet,
outside the camera.
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States Distributor: LA GRANGE, INC., Hollywood 38, Cal.

Photographic Cases

Ctufato defied

To Your Requirements

Rugged and efficient fibre cases in
any size can be fitted to your cam-
eras, lights, or tripods. Sponge rub-
ber padding. Partitions, trays and
interior boxes made to your speci-
fications. Surprisingly low cost for
specially designed, or stock cases.
Immediate delivery on unfitted stock
case pictured above (19V2 long by
9" wide by 11 deep) $11.20 fobn.y.
Lower prices for larger quantities.
WRITE FOR FREE CATALOG No. 160Q

Fibre Products Mfg. Co.
Qwafl of ikeluamtr-Erst Irc

601 West 26 St. Rm 1502 N.Y. 1, N.Y.
Serving The Photographic Industry
For 42 Uninterrupted Years.

WALLET
PHOTOS

Still the same low price that shows you a hand-
some profit on fine contact prints of portraitquality.
Your Studio Name in Margin FREE |
W * will put your studio name on every print
without charge —every Wallet Print you order

becomes an enective ad for you |

Write for somples. 50 prints or more per nega-
tive: 3c each. 20 -49 prints per negative: 3'/ic each.
Orders for fewer than 20 prints per negative, or
totalling less than 500 prints: 4c each.

KIER PHOTO SERVICE

Dept. NPW, 1220 West 6 St., Cleveland 13. Ohio

W. AL GOLDEN DAGOR

* f:6.8—39s". 43", 65/2" focal lengths
* Variable from 70° to 100° angle

RECTAGON

« fi6—3" for 4" x 5" cameras
« Constant 90° angle at all stops

« In Compur or Acme Synch Shutters

GOERZ AMERICAN OPTICAL COMPANY INAOCCD 96, NEW YCRK

from the
mailbag

To the Editor:

As a studio owner and operator for over
22 years, we would like to make this de-
fense of album plans. We have tried numer-
ous advertising and promotion plans over
the years, all without success. We are now
associated with a national album plan and are
most pleased with the results obtained in
just two years. Our income has increased
far beyond what we had expected and our
customers can't say enough nice things
about the finished work and the album plan
itself. So many of them say they would
never have their children’s pictures taken
if they hadn't bought the album.

In our opinion, those who do not like
the album plans are those who don't know-
how to handle customers after they come
in and as a result, they think of them as
"free loaders.” We, on the other hand,
have learned some merchandising methods
that enable us to think of each new custom-
er as a friend who is willing to pay us for
our services.

In the album plan that we are affiliated
with, we are introduced to every sales
person before he goes into the field and
at any time that we are not satisfied with
his work, we can arrange for his discharge.
Each sales person calls on us periodically
to check with us as to how things are go-
ing and make any changes that would
benefit them or us.

When we went into the album plan work,
we did so with the idea that it would be an
excellent way to advertise our studio and
would be well worth the time and money
we might lose on those who did not buy
extra prints. After a short time we came
up with some ideas for making the plan
make money for us and we now feel that
we are getting priceless advertising for
nothing and making a very nice income
besides.

S. Powell Hill
Auburn, N. Y.

To the Editor:

The officers and members of the Studio
Suppliers Association wish to congratulate
the PP of A upon the purchase of "The
Professional Photographer.”

26/ October 1961 / Say You Saw It in The National Professional Photographer

Midwest Distributor: WHITE PHOTO SALES, INC., Chicago 13, IIl.

The combination of the "Professional”
and the "National” magazines under the
name of The
Photographer should go a long way to-
wards consolidating the efforts and forward-
looking programs of the PP of A and the
accomplishment of the ultimate in services
to the photographic profession.

We wish you every success.

Thomas B. Frank, Executive Secretary
Studio Suppliers Assn., Roslyn Heights, N.Y.

N ational Professional

To the Editor:

We have received your information on
the PP of A Group Insurance Plan. We
feel it is the greatest plan that we have
seen that will benefit all photographers.

Would you kindly rush to us three em-
ployee applications.

Edward W. Fariss
Norfolk, Va. A

BIOLOGICAL PA WINNER

"Undersea Flight" received first prize in the
Natural Science (monochrome) category at
the 31st annual meeting of the Biological PA
last August. The photograph was made by
Sam Dunton, New York Zoological Society.

NEVER TOO LATE
TO BE UP TO DATE

with . . .



for color!
A blessing for black and white!

Omega-Sphere for black-and-whito

A New Concept...A New

Achievement The omega-
sphere B10 produces excep-
tionally clean black-and-white
prints by suppressing effects of
scratches, retouching marks,
finger marks and grain. The new
integrating sphere condenser-
less illumination makes this the
ideal enlarger for spotless
giant prints; excellent for
portraiture. Converts to
CHROMEGA System for color
at any time with addition of
filter system. Lamphousing will
be available separately for ex-
isting B and D enlargers. With
synchronous timer.

2Ax2A OMEGA-SPHERE B10
(manual)

Chromega for color

Chromegas REALLY Make

Color Printing Easy  Revolu-
tionary, practical method of
“white light" printing. Built-in
fast, convenient system of
dialed filters with stepless fil-
tration from 0-120. Integrating
Sphere (same as Omega-
Sphere) produces brilliant,
spotless color prints. Lamp-
housing available separately
for B7, B8 owners. With timer.
214x214 CHROMEGA B10
(manual)
214x214 CHROMEGA B9
(autofocusing)

4x5 CHROMEGA D4
(autofocusing)

[ SIMMON OMEGA, INC.

I 257 Park Ave. South. N Y. 10. N Y. |
Please send me information on color |
and black and white printing with |

|
214x214 OMEGA-SPHERE B9 JI the new integrated light source.
(autofocusing) | NAME
4x5 OMEGA-SPHERE D4 J ADDREsS
(autofocusing) o STATE |
257 PARK AVENUE SOUTH, NEW YORK 10.N.Y
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ELECTRONIC

PHOTRIC TIMER

AUTOMATIC

Photocell-Controlled

Densitometer/Timer
model 4000

NOW

ELECTRONIC
DARKROOM
AUTOMATION

takes the guess-
work out of pro-
- automatically controls Jection printing.
enlarger exposure
« delivers uniform print
quality regardless of
operator's skill or
negative densities

= eliminates test printing
waste— pays for itself

NEW: 1nterchangeable
optical system permits
"reading” smaller print
areas. Increased sensitiv-
ity and range of paper
setting provides greatest
versatility for black and
white plus white light
color printing. Remote
outlets for controlling
"Time” and "Focus”.

SO EASY:

set paper selector
dial, focus negative,
aim photocell, push
timer button — auto-
matically turns off
after precise expo-
suretimehaseiapsed.

FC Model 4000 Photric Timer, only $176.00
(Also available: deluxe high capacity model 1200)

At better photo dealers or write for de-
scriptive literature! 15-DAY FREE TRIAL!

QQFOTOMATIC CORPORATION

3145 W. 10th St.. Indianapolis 22, Ind.
— e dam .WIUIYt 1Bl

PORTABLE STUDIO LIGHTING

. WAv,
EXTREME VERSATILITY FOR THE
PHOTOGRAPHER ON THE GO.

CHOICE OF 500 WS OR 1000 WS POWER PACKS
FIVE LAMP OUTLETS

HIGH, MEDIUM, IOW POWER SELECTOR SWITCH
6500 K TEMPERATURE

LOW VOLTAGE

VERSATILITY UNEOUALED

ABOVE IS ONE OF FIVE SETS OF
PROFESSIONAL ELECTRONIC STROBES
DESIGNED BY MASTER PHOTOGRAPHERS '
ENGINEERED BY ELECTRONIC SPECIALISTS !
FOR OUR FRIENDS THE PHOTOGRAPHER
Isferttfrd ft nmpktt mformst/e* ctetect 4t

SCHEIBE ENGINEERING, INC.
Hy. 83 So. Box 208, Burlington, \Mse.

28/October 1961

Tis Here, Maybe!

The "gossip column” of professional photography.
Who's who, what's happening, where, when, why
and how. Send your news items, clippings or what-
ever, about yourself or others. We pay $1.00 for each
item we can use, unless it's publicity for yourself.

m Ten of America’s most famous photog-
raphers have been chosen to form the Guid-
ing Faculty of the Famous Photographers
School, Westport, Conn. Based on the con-
cept of its parent company, the Famous
Artists School, that "it takes success to
teach success” the ten photographers will
write, illustrate and produce the textbooks
and supervise instruction.

Victor Keppler is director of the new
home study school. Instructors are Richard
Avedon, Richard Beattie, Joseph Costa,
Arthur d’'Arazien, Alfred Eisenstaedt, Harry
Garfield, Philippe Halsman, Irving Penn,
Bert Stern and Ezra Stoller.

m As a result of a tornado spawned by
hurricane "Carla” last month, Al Olsen of
Galveston, Texas, reports his 3/2'story com’
bined studio and residence was completely
destroyed. Al wishes to thank the many
photographers in his area who offered as-
sistance when he needed it.

m  Mrs. Bessie Brown, 80, concert pianist
of Wilbraham, Mass., died on Aug. 14.
Her portrait won the national "Sweet 75"
contest sponsored by the PP of A in 1955.
Arthur Johnson, M.Photog., Springfield,
Mass., submitted the winning portrait of
Mrs. Brown in the Diamond Jubilee Con-
test to find a symbolic queen for the PP
of A 75th Anniversary Celebration.

m  Construction is underway on an 18-acre
site of a two-story, 130,000 square-foot
building for Alderman Studios, Inc., High
Point, N. C. We've watched them grow

NEW CREDIT LETTER

Here is a letter that we received
from one of our sources of supply.
This is one of the nicest ways that
we have ever seen to tell folks that
they should pay their bills promptly
— as credit is an extra sen ice given
for which there is no extra charge.
This policy is being extended by
many firms today.

Walter Pierce
The Pierce Company,
Minneapolis, Minn.

Dear Customer:

We are taking this opportunity to
thank all of you who are taking care
of your accounts promptly. One of
your most valuable assets, your
credit, is being protected and en-
hanced by this practice. Too often,
it appears to go unnoticed when

Say You Saw It in The National Professional Photographer

from a commercial studio with eight people,
specializing in furniture in 1946 into a
complex, sales promotion company, provid-
ing a staff of 170, including photographers,
interior designers, art directors, technicians
and sales executives.

m Harry L. Parker, president of American
Speedlight Corp., New York, has announced
the formation of a Canadian Affiliate, Ascor
of Canada, Ltd., located at 59 Howden Rd.,
Scarborough, Ontario. Ernest E. Ohlig is
executive vice president and general man-
ager. Other officers are Bennett Saltzman,
vice president; Michael Caesar, secretary;
and John E. McCutcheon, treasurer.

= Crown Photo, Inc.,, Washington, D. C,
has entered into the field of photographic
research with the acquisition of General
Research and Development, Inc., Washing-
ton, D. C. James F. McDaniel will remain
president of the research firm which has
been active in aerial reconnaissance, intelli-
gence and photographic work for the armed
services, in addition to other research re-
lating to photographic, spectrophotometric
and infrared analyses of water pollution.

m A colorful file folder for clients has
been produced by Graetz Bros. Ltd., com-
mercial photographers of Montreal, Quebec.
In the folder is a selection of 8x10 photo-
graphs showing some of the facilities —
new automatic printing and processing
equipment. Included also is a mimeographed
brief history of the studio, a few paragraphs

(Turn to page 68)

bills are paid on time, but be as-
sured this is not the case. It is both
noticed and appreciated.

Because good credit practices have
been so abused by some in the past,
we have established the following
credit policy, effective June 1, 1961.

All accounts are due and payable
on the 10th of the month fol-
lowing purchase.

Accounts over 60 days past-due
will be assessed a service charge
of 1% per month.

Accounts 90 days past-due will be
automatically placed on a
C.0.D. basis.

We appreciate the business with
which you have favored us and as-
sure you every effort will be made
to give you continued prompt, ef-
ficient and courteous service.

Yours very truly,



Only Hasselblad gives you 15 of the world’s finest cameras in one!

Start with the Hasselblad 500C (2% "x2%")
camera and a standard 80mm lens. With
this as your basic unit, you're ready to
build the ultimate in a single-lens reflex sys-
tem—the Hasselblad system of interchange-
able lenses, film hacks and accessories.
At your convenience add another Zeiss
lens, four others to choose from (60inm to
500mm). Each with an automatic preset
diaphragm and Compur shutter, syncro-
nized for all types of flash at all speeds (1

sec to 1/500). Interchangeable film hacks
improve your versatility further: 3 for roll
film, one for cut film. Add viewfinders:
Hasselblad offers 5, including an eye level
prism. Ad Proxar lenses, extension tubes,
microscope adapter; every accessory is pre-
cision matched to the one camera. And
there you have it: the ultimate in a single-
lens reflex system; 15 of the world’s finest
cameras in one. Write Dept. HPP-10 for
the name of your nearest Hasselblad dealer.

Paillard Inc., 100 Sixth Ave., N. Y. 13, N. Y.

Accessories shown include: 60mm. 150mm,
250mm Zeiss lenses; Super-Wide C Camera,
extra hacks, bellows extension, magnifying
hood, sports finders, micro-adapter, exten-
sion tubes, rapid crank, filters and new
Pentaprism. Hasselblad 500C with 80mm
lens (on camera) $549.50.

HASSELB LAD



GOWLANDFLEX

Gives you large
film quality
with a candid
approach

Parallax

m Correction

Interchangeable
Lens

4x5 Revolving
Back

Will take
Standard Cut
Film Holders

Write for
Detailed
Literature

PETER GOWLAND OL 4797

609 Hightrec Rd., Santa Monica, Calif.

NOW AVAILABLE

ENLARGEMENTS

IN QUANTITY
TOP QUALITY «LOW PRICE

From any negative —35 mm. to
5x 7—Kier provides fine, faithful
enlargements in either 5x 7's or
8 x 10's, at prices lower than it
would cost you to make them
yourself! 100 8 x 10's-only 18c ea.
250 5 x 7'8—only 11c ea. Write for
samples, complete price list and
liberal discount.

KIER PHOTO SERVICE

DEPT. NPW, 1330 WEST 6TH ST.
CLEVELAND 13, OHIO

Print-a-matic
MODEL 57 ROLL EASEL

For information >®»»\our dealer or write
PHOTOGRAPHIC EQI IPMENT CO.
6514- 15th Ave. N.L., Seattle, Wash.
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what's
doing...

Brig. Gen. George W. Goddard (USAF
Ret.), Hon.M.Photog., of Itek Labora-
tories, Lexington, Mass., was awarded a
plaque by the Society of Photographic
Instrumentation Engineers, at the Soci-
ety’s Symposium in Los Angeles, for his
contributions to “the advancement of the
sciences of optical recording, measure-
ment and identification as employed in
military aerial reconnaissance.” . .. The
Society of Motion Picture and Television
Engineers presented its Progress Medal
Award to Dr. Cyril J. Staud, Hon.M.
Photog., vice president and director of
research of Eastman Kodak Co. Ralph
M. Evans, director of color technology
at Kodak has been named recipient of
the SMPTE Herbert T. Kalmus Gold
Medal Award. . The Progress Medal
of the Photographic Society of America
has been awarded to Lloyd E. Varden,
New York City. Among new Associates
of PSA are Martin J. Schmidt, M.Pho-
tog.,, Chicago, and Robert G. Speck,
Scotia, N. Y.

Top award by “School Management”

magazine was presented to the Pittsburgh
board of education for a booklet for
parents whose children are about to enter
kindergarten. It was illustrated by Lou
Malkin, Vinard Studios, Pittsburgh.
Jim Stewart, M.Photog., and his wife,
Ruth Jane, Los Angeles, toured 9,000
miles of the U.S.A. during July and
August photographing for record album
covers. . . . Phil Harnden, Louisville, Ky.,
was a cameraman with the MGM unit
near Paducah in the filming of “How
the West Was Won.” . . . San Antonio’s
l.es Lande recently photographed vice
president Lyndon Johnson for the Na-
tional Bowling League Assn of Dallas.
.. .John E. Kuhlman, Sr., New Orleans,
furnished his historical photographs of
musicians for an educational TV program
produced by the Milwaukee Jazz Society.
.. R. Wenkam, Honolulu, made the
photograph for the new poster now being
distributed by the Hawaii Visitors Bu-
reau. . . . An exhibit of 40 award-winning
photographs by Michael J. Scilingo, M.
Photog., Ccco Steel Corp., Cicero, 111,
is on exhibit at the “Chicago Tribune”
public service office through Oct. 31.

Beaumont Ncwhall, Hon.M.Photog., di-
rector of George Eastman House, Roch-
ester, N. Y., appeared on NBC’'s “Today”
TV show Sept. 14 discussing and showing
illustrations from his latest book, “The
Daguerreotype in America.” Fred-
erick Quellmalz, Hon.M.Photog., PP of A
executive manager, Milwaukee, presented
an illustrated talk on photography in
science and industry at the 1961 Public
Works Congress of the American Public
Works Assn at the Minneapolis Municipal
auditorium Sept. 27. He was introduced
bv Brig. Gen. F. J. Clarke, U. S. Army
Engineers, Commissioner of the District
of Columbia.

Nina Dean Webb re-opened the former

Say You Saw It in The National Professional Photographci

Ingall Studios, Findlay, Ohio, in August.

. Lynn and Priscilla Miller, formerly
of Braintree, Mass., have opened a new
studio in Fairview, N. M. . .. Eva Briggs,
M.Photog., Pleasant Ridge, Mich., sched-
uled an open house week in October for
her newly remodeled studio. . James
R. Deavcr has moved from Houston to
Mt. Vernon, Ohio, where he has pur-
chased the studio formerly owned by
James Israel. . Pete and Bertie Van
Woensel, Denver, have left their residence
studio and opened in a new Denver loca-
tion. . . . Don Johnson of Davenport,
lowa, is now located in his new Montour,
lowa, studio. Harold Johnson, M.
Photog., Clinton, lowa, has opened a
second studio in Davenport.

The Don Hixsons of Chariton, lowa,
are parents of a baby boy. . . .Ted and
Theda Sirlin, Sacramento, Calif.,, an-
nounce the birth of Janet Marie, on

QUALIFICATION DEADLINE

The PP of A Qualification pro-
gram for commercial photographers
is fast gaining prestige throughout
the nation. All photographers inter-
ested in being listed in the Qualifi-
cation section of the "1962-63 Direc-
tory of Professional Photography”
are urged to send for the necessary
forms now.

Closing date for applications is
Jan. 2, 1962. Entry forms and instruc-
tions for Qualification can be ob-
tained by writing to the PP of A,
152 \V. Wisconsin Ave., Milwaukee
3, Wis.

Aug. 6. . . . Robert Joseph was born to
Rudolph J. and Mrs. Guttosch on Sept. 8.
. . . Harper and Bennie Leipcr, Houston,
are also parents of a boy born in Sept.

Denver supplier J. A. Ossen
INDUSTRY Co. has offered a certifi-

cate for a complete dinner
for two at Denver’'s Tiffin Inn to any
one in the Rocky Mountain region who
receives the M.Photog. degree. . . . Mac
Pressman, president of Savage Universal
Corp., New York, N. Y., announces the
appointment of Jerry Granger, formerly
with Simmon Bros., Inc., as sales man-
ager. . Robert K. Graham has been
appointed sales representative for M. W.
Carr & Co., Inc. and The Williams Co.,
Somerville, Mass. . . . New president and
chief executive officer of Crow n-Bremson
Industries, Inc., Washington, D. C., is
Robert S. Bremson, Jr. of Kansas City,
Mo. Walter J. Narrie has joined Bremson
Photo Industries, Kansas City, as general
sales manager.

Mastercolor of New England, Inc.,
Boston, has announced the election of
Horace K. Atkins as director. . . . Larry
Glauber, formerly of New York City, has
been appointed finishing plant manager
of Gittings, Inc., Houston. . . . The Buhl
Optical Co., Pittsburgh, announces the
appointment of George Koch and Vernon
Schultz of Audio-Visual Corp., Caldwell,
N. J., and E. K. Curry, Denver, as sales
representatives. A



Shown closed

It,S here « » the compact new

“4800” Wedding Album series by Camille...the
standard of professionals everywhere!

A luxurious smaller version of the ever-popular “800”
line, this modern series comfortably holds 12 8" x 10" photos
in its six reversible-frame T-3 inserts. Retaining
all the famous Bride-proven features, the versatility
and the peerless styling of its full-sized counterpart,
the “4800” line costs no more! Available in a wide range

of styles and cover materials to suit every taste, every pocket.

WRITE, WIRE OR CALL TODAY FOR FURTHER DETAILS.

THE P S

Shown open

ur

features

« Compact outside—same full size inside!
= Concealed screw-post expandable back
= 3 parchment and paper fly-leaves

e 6 acetate-covered, white morocco-
grained reversible-frame T-3 inserts

= Genuine Gold inscription

< Immediate delivery from stock

ST 9-0100
CO,, INC., 824 BERGEN ST., BKLYN 38, N.Y.

"ORIGINATORS OF THE MUSICAL PHOTO ALBUM"
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IGEVAERTI

GEVAPAN goes on location

with J eep vehicles...

On location or in the studio, important shooting assignments
are safe with Gevapan Film. It offers the unfailing depend-
ability of a product bearing one of the world’s great names in
photography: Gevaert!

Gevapan Sheet Film, used in this Willys Motors series of
product photographs, has the built-in latitude that cuts down
costly retakes. Even professionals welcome a film that copes
with all the mechanical and human variables in difficult loca-
tion assignments. And incidentally, all prints on these assign-
ments were made on Gevarto Enlarging Papers!

*On the

Gevapan 30 (ASA D64 T40) offers moderate speed, fine grain. Exceptional
gradation and panchromatic range.

Gevapan 33 (ASA 0125 T80) doubles shooting speed without excessive
sacrifice of fine grain structure. All-around use.

Gevapan 36 (ASA D250 T160) is the growing choice of industry and press
for low light-level situations, bounce flash, available light.

There is a complete range of Gevaert Film and Paper to meet every
professional need. Write on your letterhead for literature or samples.

THE GEVAERT COMPANY OF AMERICA, INC.

321 West 54th Street, New York 19, N. Y.

District Offices: Lincolnwood (Chicago), Ill. = Los Angeles
Dallas < Denver = San Francisco < Atlanta

Industrial Scene... Gevapan plays a major role

in assuring photographic success!
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Apac Multiple* Jr. Model 10-C is a multiple purpose photo printing
A P A C machine designed for the mass production of color, and black and
white prints on roll paper. The Apac Multipla Jr. 10-C will take
any roll paper from 3Vi" up to 10" and make prints from 2Vi" x
3Vi" up to 8" x 10". The following unusual features make the
M tdte pr n J r Multipla Jr. the most valuable piece of equipment in any small or
' large photo studio:
1. Multipla Jr. 10-C equipped with the Apac special enlarger is
the most versatile rapid projection printer on the market with
MODEL IO—C freedom of composing, vignetting, dodging, etc.
2. Multipla Jr. 10-C can be used without the attached enlarger

as a conventional automatic roll paper easel in conjunction
with most any standard enlarger.

APAC Multipla Jr. 3. The Apac enlarger for the Multipla Jr. 10-C was specially
equipped with: designed for use with roll paper and has, in addition to the
- Cold-light Multipla enlarger vertical movement for various size prints, a knob-operated
« APAC UHS Photo-eye Timer horizontal telescoping movement which permits the operator

* Microflex counter to slide the enlarger along the center line of roll paper from

left to right. This permits making prints from 2w x 3Vi"
wallets up to 8" x 10" without moving the table or paper, and
the strip film can be run from front to rear as well as from left
to right. All the controls for vertical and horizontal movement
as well as the focusing are easily handled by the operator in a
sitting position.

4. Because of the many special accessories (see list below) avail-
able for the Apac Multipla Jr. it can be custom tailored to
individual requirements.

5. The low initial cost permits the average size studio to purchase
several of the Multipla Jr. models, each one designed to make
2 or 3 print sizes on one width of roll paper to eliminate paper
roll changing and setting-up time. For example the enlarger
can be equipped with a set of cluster and single lenses all
prefocused at the factory to produce:

Multiples of 4 wallets

Multiples of 2 372" x 5"

Multiples of 1 5" x 7"
All of these prints could be made on either 5" or 7" roll paper.
If the loss of a 1" strip of paper is not objectionable all the
above prints plus an 8" x 10" print can be made on 8" wide
roll paper. The prints can be made in continuous or individu-
ally cut form.

APAC Multipla Jr. under Omega
enlarger mounted on separate
stand. The hinged Light-tight

APAC MULTIPLA JUNIOR composing shield is shown in
MODEL 10-C down position which can be easily

with automatic paper transport, flipped out for exposing the paper.

knife cut-off and 3 print masks
$1,496.00

and up depending on extra accessories

AMERICAN

PHOTOGRAPHIC
APPLIANCE

CORPORATION

GREENFIELD, MASSACHUSETTS
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New Beseler speeds up enlarging—automatically

Beseler builds speed and versatility into the
new 45AFM with these unusual features

ELECTRIC DRIVE
Just touch a switch and
the lamphouse quickly
moves to where it’s
wanted. Switch can be
positioned nearly any-
where for convenience.

AUTOMATIC FOCUSING
Tack-sharp autofocus-
ing from the biggest to
the smallest blow up.
Precision focusing
cams are factory-
matched to your lenses.

CONTRAST WHEEL
Just touch-a-wheel and
dial-a-filter— light-
tight filter wheel holds
Varigam or Polycon-
trast filters ready for
instant positioning.

UNIVERSAL CONDENSER
Perfect illumination
for any negative from
subminiature to 4 x 5
with one set of con-
densers. No glass to
touch, change or buy.

Plus Beseler’s vibration free construction and these other important features:

Color head:

Bescolor head positions color

printing filters between condensers where

they belong.
Horizontal

projection:

Fast solid-locking

horizontal positioning permits easy wall pro-
jection for extra large prints or murals.

Lamphouse cooling:

Special cooling vents

keep head (and negatives) cool, even after

hours of printing.

Accessories
backs, copy lights,

include:
Beslite cold

Press-type camera
light lamp-

house, and many many more.

Beseler Enlargers

CHARLES BESELER COMPANY, 278 South 18th St.. East Orange, New Jersey
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The N ational

QO ur O fficial Journal has in the past published many

articles on cost accounting, pricing, bookkeeping sys-
tems, etc., but it is very discouraging to find so many
studios that still do not know the average cost of taking
a sitting and finishing an order of photographs. | say
"average cost” because there is a difference between the
actual cost and the average cost.

In small man and wife studios it is difficult, some-
times it is almost impossible, to find the actual cost and
therefore it is absolutely necessary to know the technique
of finding the average cost. Incidentally, 1| strongly urge
all PP of A studio owners to please return their Profit
and Loss survey questionnaires to Milwaukee now so more
reliable results will be made possible and the whole indus-
try will benefit.

At times the operation of a small studio can become
very complicated. One person usually has to do a little
bit of everything, such as the camera work, darkroom work,
selling, bookkeeping, etc. In addition to all of these duties
there are many things like changing the window display,
unpacking, checking and storing stock, mixing new chem-
icals and various other tasks which all take time. How
does one divide all of this time into the cost so that each

customer pays his fair share of the cost?

KNOW AVERAGE TIME

Even if you had a time clock installed it would still
be impossible to tell exactly how much time goes into one
order. Perhaps you have to stop right in the middle of a
sitting to answer the phone or while printing you have to
stop to wait on a customer. If you are unable to know
exactly how much time goes into an order, the next best
thing is to know the average time.

In the larger studios with several employees where
one person does all of the camera work, one does all the
developing, and someone else does all the selling it is
easier to keep a more accurate account of how much work
is turned out in one hour. It is also true that the larger
studio will probably have an experienced bookkeeper who
knows the fine points of cost accounting.

In the smaller studio, even if you are a good book-
keeper and have an efficient method of cost accounting,
the small amount of time it takes to find these averages
is well worth your time. Knowing your averages may
change your entire outlook on the pricing system you are
now using.

One of the best things about this system we use is that
it is surprisingly accurate. Another is that it takes so little
time and every hour you save in bookkeeping is one more
hour you can spend making portraits. Know how to figure
your true cost and how to sell at a profit.

If you don’'t know your real cost how will you know
what to sell your work for? And if you know the real cost
then you should not have any trouble answering the fol-
lowing questions:

1. What does one sitting cost (As-erage) ?

2. What does one negative cost?

3. What does one man-hour cost?

4. What does one studio hour cost?

A good formula for finding these average costs is at
your pencil tip. You will need a few figures which should

not be too difficult to obtain.

P rofessional P hotographer

October 1961, Vol. 88 No. 1793

Business
at a Profit

by Walter l)e Brouwer

You will need the following information:

. Total studio expenses for the period of one year.

Total income tax paid last year.

Salary you are worth for one year.

Amount of total investment— stock, equipment and building.
. Total number of hours the studio was open in one year.
Total number of man-hours worked in one year.

. Number of sittings made in one year.

8. Total number sheets of film used in one year.

Now you must find the figure which represents the

NooswNe

total cost of operating your studio for one year. By adding
numbers 1, 2, and 3 along with the current rate of interest
of number 4 you will have this figure. Example: Suppose
you do not own your own building and you have about
$8,000 invested in stock and equipment. If you had this
amount invested elsewhere you could get at least 5% or
$400 return. If your total expenses for the year were
$11,000, your income tax, $2,600, and your salary, $7,000,
and your wife's salary $4,000, you would have a total of
$25,000. This would be your true operating cost for one year.

MORE THAN SALARY

Suppose you made 625 sittings in one year. Divide your
total cost, or $25,000, by 625 and this would give you an
average cost of $40 per sitting. Just suppose your average
portrait sale was also $40. You and your wife would have
a combined salary and investment return of $11,400 after
taxes. This isn't too bad but if you can raise your average
sale to any figure above $40 you will begin to show a profit
in addition to your salary. After all, aren’t you entitled to
more than just salary?

If you used 7500 sheets of film in one year, divide
your total cost ($25,000) by 7500 and this gives you $3.33
as the average cost per film exposed. Surprised? Yes, it
costs more than you might think to make good portraits.
O f course, this figure will be different in each studio

(Turn to page 60)

WALTER DE BROUWER = = =

acquired most of his training by a
short period of work in a large
studio as well as attendance at photo-
graphic conventions, symposiums, as-
sociation meetings, etc. He has trav-
eled extensively and for the past 16
years has had a "man and wife” stu-
dio m Modesto, Calif., 90% of his
business consisting in the photograpb-
ing of young children and babies.
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T o, THERE is a murmur over the land.
This swelling cry calls for a newer,
fresher, more contemporary type of out-
put by the professional photographer both
in his daily work and in his exhibits. W e,
in the California Western States Conven-
tion this year, undertook the meeting of
this challenge. Our trophy winners are
reproduced here. As chairman of this
show, it was my privilege to awaken in an
atmosphere of such enthusiastic response
from the public, the art world and our
own profession, that | hope to stay awake
and take part in this new movement.

As in all new or controversial sub-
jects, most of the controversy lies in a
lack of communication. First, a definition
must be arrived at as to just what we
mean by contemporary photography. By-
definition the word contemporary is "of
this moment, modern. For our pur-
poses, this means a fresh, often daring
approach, more creative, by virtue of its
freedom from tradition-bound conventions
of rule or form. Merely developing this
line of thought should bring you fairly
close to where you need to be.

The living, pulsing and dynamic life
and times of the world and of the peoples
about us, today, as only the camera, unshackled by conven-
tion, can present it this is the major ingredient of a suc-
cessful contemporary show. We arc all artists in a greater
or a lesser sense. Our tool is the lens we command, trans-

DESIGN IN BLUE/RICARDO LOPEZ / Fresno, Calif.

MUSHROOMS
DENNIS HODGSON
San Francisco, Calif.

the

contemporary
print
exhibit

by Ken L. Brown

ION GAUGE/J. GORDON MAUGHAN
Pasadena, Calif.

mitting the same light with which nature records the im-
pression in our minds, stimulating our imaginations. It is
the quality and the form of the image into w'hich the same
original impression is translated, by our greatly differing
mental equipment and experience, that separate the master-
piece from the common record.

This unique concept of life, or of form, or of rhythm
or therapy or color is the embodiment of a successful con-
temporary- exhibit. This is against the older, though by no
means entirely invalid, academic enslavement to strict rules

KEN L. BROWN = - - - -

is a small community all-purpose studio
ou tier in Hollywood, Calif. He is a board
member of PP of Southern California,
PP of A Portrait Councilman, and was
chairman of the Print Exhibit of the 1961
Western States Convention. He has lec-
tured on two subjects — Color without
Special Equipment and Strobe Lighting.



CARLA / DENNIS HODGSON / San Francisco, Calif.

of form and content guaranteed to produce the same tech-
nically perfect impressions endlessly.

This does not mean throwing all the rules out of the
window just to be presenting a mixture of abstractions with
no valid line of communication with the public who is
asked to put up the money to finance pointless mental
gyrations. On the contrary, this requires a working famili-
arity with the solid academic background of our art, there-
by better realizing when an omission or an infraction, or
group of such, will point up or convey an idea, especially,
an aesthetic excercise that may be more mental than real.

I recently heard a story of an avant-garde artist who
poured paint on his hair, then butted his head against a
wall to produce an abstract mural. He seems to me to have
achieved the ultimate towards which some of our painter
friends have been working for years. W hile it is true that
most of us photographers have had a little experience at
butting our heads against the wall, some of us simply do
not have the hair for this kind of endeavor. Seriously
though, as professional photographers, ive must above all
communicate, at least with our clients. Do not be confused,
"contemporary” means modern, of our time. Nothing more

or less.
HIGH CALIBER ENTRIES

In producing our Western States Print Competition we
took a long step to guarantee a fresh outlook by inviting
a group of the most prominent artists, art directors and art

PROTOTYPE (black-and-white)
HERB RADIN
/+/ Segundo, Calif.

HARDEV (black-and-white)
RUSS CLIFT
Bellingham, Wash.

critics available to judge. We have been very fortunate in
obtaining the voluntary cooperation of men of national
prominence in their own world, who at no little sacrifice to
themselves take a real active interest in guiding and judging
our program. The type of entry that is attracted is of the
highest caliber for this reason.

In order that no one be left out or feel that his own
association is not interested in his efforts, the original
judging — and all trophy awards except one is con-
ducted in the regular manner with a top quality photo-
graphic jury. Then the art jury, individually, awards ribbons
and trophies. Each judge is provided with ribbons with
his own name and title imprinted on them.

In observing the judging this year, a number of things
became quite apparent. First, there does exist a feeling of
rapport between the artist and the photographer beyond
what either realizes or perhaps will admit. The similarity of
selection of the two groups was striking. No clues were
given as to what anyone else had selected.

A portrait winner, "Carla" by Dennis Hodgson (see
illustration) was chosen by every judge and jury, receiving
a total of eight different ribbons and a trophy- in spite
of the almost universal disdain of artists for photographic
portraits. This photograph reveals, in its original color, the
knowledge that here is a lady of serenity.

This brings up another facet of this world of the con-
temporary. The most immediate reaction | experienced at
the end of the judging was that the industrial photographer
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had walked off with the show, closely followed by the
commercial men. On sober reflection, one of the reasons
becomes obvious. They are dealing with material which in
many cases can only be called contemporary. The harrassed
portrait man is dealing with a lump of clay, a subject whose
physical appearance hasn’'t changed much since the dawn of
time, and unless he is an exceptional subject, neither has
his inner being.

To make matters worse, we persist in portraying this
material in the same old studio and the same old way as
our forefathers, using all the marvelous tools and materials
manufactured today merely to make our work easier and
gquicker, not more maneuverable and revealing. Desmond
Groves, of England, as a member of the panel, "New
Trends in Portraiture,” at the recent Exposition in New
York, stated that he was tremendously impressed with the
National Print Exhibit this year but that the portraits looked
like they could all have been made by the same man in the
same studio on the same day.

A slide was shown of Salvador Dali, as pictured by
Philippe Halsman, which presented him with only one huge
eye in the center of his forehead. This brought the comment

RUSH HOUR,
SAN FRANCISCO
MIKEY PRIM
Tucson. Ariz.

by Douglas Paisley that he might have a little difficulty in
selling this sort of interpretation to some of his rancher
customers in Sarnia, Ontario. The obvious answer by Mr.
Halsman was that should he have Mr. Dali for a client,
he would experience no difficulty — he hadn’t

W hile this is certainly true, it is also true that in selling
to the typical conservative, unimaginative customer the
presentation must be somewhat more dignified and academ-
ic for this is what the customer is trained to see and to ap-
preciate. Exhibitions should bear some relation to the type
of work normally produced by the exhibitor or we would
have no need to separate them into classifications.

PORTRAIT BUYING HABITS

There is no denying that there exists a tremendous
surge of interest and demand for a more informal or candid
type of portrait throughout the country’ today. The Ilatest
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issue of Eastman Kodak's Studio Light devotes several
pages to a survey and its conclusions which point this up
dramatically. The men of vision like Bert Stern, Halsman
and many others who have pronounced insight into the
make-up of the people that they photograph and have had
the opportunity to work with these people in favorable
circumstances, have presented this sort of image for years
through the mass medium of the popular magazines. This
cannot help but have profound influence on the portrait
buying habits of the general public. But (and this is the
big but) until we develop our own awareness, and work
out our own methods for a more human, understanding por-
traiture, we cannot offer this product. The same premise
is valid for the commercial man who merely records. To
the old question, "W hat is a contemporary photographer?”,
let me say that any of us who has ever photographed a
candid wedding became one that day.

BEST IN CREATIVE EFFORT

The need for a proving ground for this new concept
of ours becomes apparent. Here, then, is where our modern
print exhibit proves its worth. Instead of having yearly
repetitions of last year’'s repetitions, we can offer a show-
place for the best in creative effort. Reward the aware indi-
vidual, he who sees more than his fellow man and who can
express that moment of truth that only the camera can see.

W e have a tremendous advantage over the painter. If,
or when, he sees this moment he must then recreate it from
memory with all the attendant flaws. Not us — our tool is
faster, if used imaginatively. There is no doubt but that the
public knows these facts. The interest they generate in a
contemporary photographic show is all the proof needed,
and the publicity accruing to the contributors could not be
bought at any price.

ART JURY APPOINTMENTS

W e cannot rely on ourselves entirely in judging that
which we create. This requires an unbiased independent
jury, and one, moreover, from an atmosphere conducive
to the type of insight that we are searching for. This is
where our artist comes in. W hile we, in our recent show,
retained juries of our own members for the original selec-
tion, | understand that in England, the British rely entirely
on juries of art people to select their salon prints, and their
prestige throughout the world cannot be gainsayed. There
will appear many limitations to the appointment of art
juries of prominent names by every small affiliate in the
National sphere. There is, of course, the lack of access to
such in many areas and the lack of funds to bring them to
the area.

There are two measures, therefore, that would tend to
greatly alleviate these shortcomings. The future of our As-
sociation in America may become closely tied up with the
first. That is, the small affiliates could combine within
their state and the states in turn combine within their areas
to present larger, truly regional exhibits. The same amount
of effort in combination would lead to something really
worthwhile.

California has for years invited exhibitors from all over
the West. This year we had a winner from Washington
state and one from Arizona. A further step might be to
include representatives from each of the other states to take

(Turn to page 69)



VICTOR BALDWIN &assoc. Ptufam pkL STUDIO

Community Spirit
Christmas Cimc

TN the spring of 1960 my wife, Jeanne, and | opened

our first studio in over 16 years as professional photog-
raphers, where the local Yellow Page directory of the tele-
phone book lists more photographers than there are resi-
dents in most rural towns and villages.

Our new studio is almost in the geographical center of
a town that extends 30 miles in each direction, with a draw-
ing area encompassing over 3,000,000 potential customers!

A "For Lease" sign appeared on a store in our neigh-
borhood, less than a five-minute walk from home, and by
the second time we had looked it over we signed. Far from
being the loft space we had in mind this store turned out
to be a photographer’s dream.

WALL DISPLAY

The room | turned into the studio is 20 by 33 feet with
floor to ceiling windows along the entire length of the
room, facing on a heavy-traffic street corner. We built a
wall just inside the windows which affords us more than
adequate display space. To make this wall simulate that of
a living room we covered one-third of it with white plastic
masonry and the remaining part with $40-a-roll grass cloth.
Any pictures that hang on it give the passerby an idea of
how his pictures might grace his own living room or den
walls.

The studio room side of the wall is peg board painted
white, suitable for reflected light from a bounced strobe
as well as for hanging accessories, seamless paper rolls,
lights, tripods and framed pictures.

Our introduction into the neighborhood was not spec-
tacular. In fact it took us a month to build into the studio
what we needed, what with painting, papering, laying tile

VICTOR BALDWIN began his career as a photographer of ani-
mals. Following service as a U. S. Navy photographer during
World War Il, he attended and graduated from the Los Angeles
Art Center, and continued as an animal specialist. Victor and his
wife, Jeanne, opened a studio in Los Angeles last year and hate
expanded into a new field, "people" portraits.

by Victor Baldwin

floors, putting a Dutch door between studio and reception
room, installing plumbing and electricity in the darkroom,
etc. But all this time | still had animals to photograph and
I worked them in under ladders and over paint [H)ts as if
this was normal procedure.

The studio being at street level on a busy corner almost
automatically became an invitation to the public to walk in
and inquire . . . arc you open for business? May | make
an appointment with you to take pictures of my kids?
Can you take me and my wife together?”

"W ell,” we would tell them (now, this may seem like
a switch to some of you), "I'm sure we can. Lighting a
person is just like lighting an animal, | guess!”” To prove

to the neighborhood that we also make "people portraits’
we decided early in November to plan ahead for our Christ-
mas window.

GROUP PORTRAITS

My wife contacted all of the store owners and business-
men in the area and made arrangements for them to come
to the studio at their convenience with their entire families
for group portraits to be made. Of course, "at their con-
venience” meant late evening appointments after the work-
ing day, after dinner, after mother and all the kids had
washed up, set their hair, changed into "going-out"
clothes, after dad had shaved for the second time that day,
had put on a fresh business suit and the whole troupe had
shuffled into the reception room, sometimes as many as
12 in a family group.

W ow! People pictures — | had people sticking out the
ends of my new Empire couch! But it was fun. We photo-
graphed 16 individual business store owners who came in
alone or en fatnille and long before the holidays our
planned Christmas window was "in the can.”

Of the 16, three were single portraits, and were fin-
ished in 11x14, or 11x14 matted to 16x20 inches. The
remaining 13 were doubles or groups, both large and small
and were all printed 16x20 and framed as such or matted

(Turn to page 69)

The National Professional Photographer / October 1961 / 39



I. Supplementary close-up lens
permits moving in close to subject,
but depth of focus falls off great-
ly. 2. Author's modified camera
records all planes of the scene.
Both foreground and background
objects are sharp enough to give
the picture full depth as shown.

f am an industrial designer by trade, a modeler by

hobby and a photographer only because |1 found it im-
possible to obtain, through regular commercial sources, the
realistic scale-conscious photographs that | wanted of my
model railroad layout.

Like most modelers, | am a fanatic for detail. I may
spend hours searching through blueprints and historical
data checking some minute detail in the anatomy of a loco-
motive | am building. Nor is it uncommon for me to walk
miles along a railroad right-of-way with my camera, taking
pictures of typical railroad equipment or settings that |

want to reproduce on my model railroad layout. Everything,

New Dimensions
In Model Railroad
Photography

Adapted from an article by Wally Moore
which appeared in
"Model Railroader” Magazine

3. Extension tube on the 50mm
lons provides much the same re-
sults as supplementary close-up
lens. 4. Another modified camera
photograph; all planes are in focus.
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down to the rivets on the locomotives, must be completely
to scale and as realistic as possible.

Yet the photographs that | was able to obtain of my
model railroad were from viewpoints which made the
whole layout seem completely out of scale; they failed to
capture the realism of the scene because they were out of
scale perspective. That button-bursting pride which 1 felt
in the perfection of my model layout dissipated when |
viewed the photographs of it. The feel of realism was gone.

PARTICIPANT OF SCENE

There was no question in my mind as to what was

wrong. | needed to make my pictures from within the
scene — placing my camera so that it saw the model with
the eyes of a participant of the scene — not alongside it

or above it

A participant of an HO gauge scene would be approxi-
mately y4" tall. Thus, the 35mm camera, because of its com -
pact size, is easily adaptable to this type of photography.

The rail photographer usually works from a distance of
about 75 feet. Converting to HO scale, this would place
the camera 10y4" from the model. (See chart [Fig. 1]
which can be used for conversion of actual distance to scale
distance.) However, | found that my conventional 35mm
camera would not focus this close but had to be backed
off to a distance of approximately 200 to 250 scale feet.
| tried a supplementary close-up lens, a telephoto lens, a
wide-angle lens and an extension tube. Each had its advan-
tages, yet the disadvantages arc clearly shown in the ac-
companying pictures. My chief problem, it was evident, was
depth of focus.

I knew that depth of focus increases when the camera

FIG. 1

FORMULAS FOR CONVERTING
ACTUAL DISTANCES
TO SCALE DISTANCES
e In HO Gauge Scale: 87 feet of Actual Distance
equals one foot of HO Gauge Distance

In 1/8 Gauge Scale: 96 feet of Actual Dis-
tance equals one foot of 1/8" Gauge Distance

e In S Gauge or 3/16 Gauge: 62 feet of Actual
Distance equals one foot of 3/16" or S Gauge
Distance

e In O Gauge or 1/4’ Gauge: 48 feet of Actual
Distance equals one foot of 1/4" or O Gauge
Distance



diaphragm is closed to a smaller opening. Closing the lens
beyond the f/22 or f/32 provided for in most available
lenses would increase the depth of focus sufficiently to get
the close-up view | wanted.

It is possible to close down some lenses by locating a
disk (such as a lens cap), with a small hole in the center,
in front of the lens. Unfortunately, this will increase the
focal length of the lens, thus reducing the already inadequate
field. Also, in most lenses, it will cut off the light reaching
the corners of the film, yielding a print with blackened
corners. This condition makes necessary cropping of the
borders of the print where there are black areas. This fur-
ther reduces the field and also results in poor perspective.

Although this is by far the simplest method of closing
down a lens, the shortcomings were too restrictive to suit
my taste, so | settled on a method of reducing the aperture
between the lens elements.

By experimenting, | found that an opening smaller than
f/120, based on a 50mm focal length, becomes impractical.
W hen using an opening this small, the hole is very critical.
It must be an extremely clean hole in a piece of very thin
material.

Refer to Fig. 2 which shows an enlarged sectional view
of an f/120 opening drilled in a piece of .007 brass. You
can see that the thickness of the material is approximately

FIG. 2
-007” BRASS CHAMFERED
& EDGES OF
VSV REFLECTED HOLE

¥ n

8. Telephoto lens has improved the depth
of focus (see 1), but has distorted
locomotive's length. 9. Modified cam-
era not only offers good depth of
focus, but it retains good proportions
and proper perspective throughout.

10. Wide-angle lens provides great
depth of focus, but it has also exag-
gerated locomotive's length. II. Modi-
fied camera's extreme depth of focus
permits inclusion of objects in the near
foreground to add greater realism.

5. Typical model railroad photograph, made from about
I' above the layout. 6. Low viewing point with 50mm
lens at f/22, focused at 22/ from engine. 7. From 10"
distance, shows the advantages of the modified camera.

equal to 12 the diameter of the hole. In effect, this hole is
a miniature cylinder or tube. Thus, the light will enter the
cylinder in such a way that a large amount of it will not
pass through undisturbed, but will reflect off the sides of
the cylinder and go astray. The light which has been re-
directed will now strike the film in such a way that it will
produce an out-of-focus image. For this reason, it is nec-
essary to reduce the length of the miniature cylinder to a
minimum. This means a very thin material must be used,
possibly chamfering the edges of the hole as shown. This
will permit a sufficient amount of light to pass through
the opening undisturbed to produce an undistorted image
on the film.

I knew that a larger f-stop or hole diameter would
decrease the importance of the cylinder length. Yet, on the
other hand, the smaller the aperture, the greater the depth

of focus.
A good compromise, | discovered, was f/90. Remem-
bering my physics course, | computed the size of the hole

using the formulas:

focal length
f number
(Turn to page 70)

focal length
aperture diam.

f number aperture diam.

AL (*mC is
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70th

I
Exposition
of ©
Professional
Photography

SECOND TO NONE

New York, N. Y.
Statler Hilton Hotel
July 30-Aug. 4, 1961

Judging of the annual print competition was held at Bergen Mall, Paramus, N. J., just prior to the Exposition opening. |. Commercial n
Jury: Abraham J. Josephson, Andy Moore, Wesley E. Bowman, N. Boyd Mettee. 2. Portrait: George Hoxie, LaVerne Friesen, Jeanne
Lindquist, John Freni. 3. Portrait: at table, from left — Adolf Fassb3nder, Philip G. McKeen, John E. Smucker, Robert A. Dementi, David
LaClaire. 4. PP of A Hospitality desk in Statler Hilton Hotel, Hostess, Mrs. Winton B. Medlar, seated. 5. Pres. Lawton E. Osborn, Commer-
cial Jury Chairman Claude Palmer. 6. Industrial Jury: Martin Sheman.ki, Carolyn Carter, James E. Carrar, Ted Czarda, David B. Eisendrath,
Jr., Robert Handley. 7. Photographers sign in at Registration desk. 8 Howard Newmarker, Wm. F. Krider point out drollery in the print exhibit.
9. David Eisendrath, PMI, Pat Daly, Ansco, and Dr. H. E. Edgerton, MIT, confer. 10. PP of A office manager Merton Powell adjusts sign. II.
Audience in Grand Ballroom. 12. Jeanne Lindquist, Hospitality Chairman, and ASP Pres. Alma Gray. 13. PP of A Board in Council session:
March, Robert L. Ball, William W. Carrier, Harper Leiper, Hugh Tribble, Floyd Roberts, James Hampson, Frederick Quell-
mail, Pres. Osborn, Parliamentarian Robert English. Wesley Bowman, Claude Palmer, E. S. Purrington, Winton Medlar, Earl Stanton.



|. DeWitt Rodgers, Virgin Islands, strolls through print exhibit in the hotel. 2. Arthur Rothstein, "Look" magazine, James Godbold, "Na-
tional Geographic,” and Vince Finnigan with Finnigan's portrait of President Kennedy. 3. Virginia Councilwoman Margo Kent, Hugh Trib-
ble. 4. David Reins, Councilman from District of Columbia, Winton B. Medlar. 5. Elmer Moss views Western States "New Directions"
exhibit. 6. D. of C. Councilmen A. D. Ackad and Jon Francis. 7. Florida Councilman Charles Wick, Hugh Tribble, Harper Leiper. 8. Bartlett
Research exhibit in Manufacturers Trade Show—Wm. Mocklock, R. L. David. 9. British Visitors Desmond Groves and IBP Pres. Richard Farrand.
10. Pat Cannon, G. E., singles out his print in the Loan Collection. 11. "I wonder how many points this print has?" 12. Trade Show opening
— PPof A Sec'y-Treas. Hampson, Maureen model, Vice Pres. Medlar. 13. Crowded aisles at one of the Trade Show's entrances. 14. Print exhibit
in the Statler Hilton lobby. 15. Portion of Pako exhibit. 16. LeRoy Cohen, Fotorite, made contact proofs of Expositoin negatives. 17. Over 1,000
people saw the fr Corp. color print demonstration in small groups. 18 Luminos booth. 19. Trying a new Durst enlarger. 20. Paul

Hendel and C. R. Horowitz examine Graflex 70mm back. 21. One wall of Photogenic exhibit. (15, 18 21 photos by Drucker-Hilbert.)) / 43



PORTRAIT ACTIVITIES. I. Al Coda. 2. Odell Poovey, Floyd Roberts. 3. New Jersey Color Panel: Al Coda, Joseph Zeltman, Peter Nicastro,
Leon Rosenmann, Morton Sobin. 4. Laurence Blaker. 5. The "B-S Boys" — Kermit Buntrock and Duane Salie. 6. Malce-Up Clinic — Juliet New-
man, Elilabeth Dickstein, Willard Stewart. 7. 7 AGES Program — Paul Gittings, Jr., Gene Key, John Paul Goodwin, Paul Gittings. 8. Portrait
Vice Chairman Ernie Curtis and John Smucker. 9. Phyllis Moore conducts Coloring Clinic. 10. Homer English uses closed circuit TV to teach
negative retouching. Il. International Roundtable— Bert Stern, Phillips Halsman, Bradford Bachrach, Douglas Paisley, Desmond Groves. 12
LaVerne Friesen gets assist from soundman Gilbert DeClerq, right. 13.Young photographer Janet Jones, Youngstown, Ohio. 14. School Pho-
tography panel: Floyd Roberts, Irwin Raveson, Geraldine Ellin, Earl Colter. 15. Arthur Clarke and official 7 AGES color portraits. 16. Prop
manager Donald Rickers in background, Alfred Cheney Johnston, former Ziegfeld Follies photographer, right. 17. Johnston's program on
posing, from the wings. 8. Mr. Johnston displays one of his most famous photographs. INDUSTRIAL CONFERENCE (right hand page).



UNITED STATES ARWY

SIGNAL RESEARCH AND

PROFESSIONAI PHOTOCPAPHf

AUDITORIUM



46

COMMERCIAL PROGRAMS. 1. Donald Hults. 2. Jason Hailey and Program Chairman Jerry Smollca. 3. Claude Palmer, Philip Roedel,
Div. Chairman Rudolph Guttosch. 4. Ralph Baum. 5. Food and accessory techniques— Kit Kinne. 6. Richard Averill Smith and reproduc-
tions of new Directory and Qualified Listing covers. 7. George Heilpern. 8 Raymond Moy and James Connell observe Chao-Chan Yang's
car# in cutting cake for photograph. 9. "Standards for Viewing Color Reproductions” panel: F. L. Wurzburg, Interchemical Corp.; Irving
Newman, moderator; Warren Reese, ASA PH2-6 Secretary; Willett Wilson, Westinghouse; Vincent Hall, Time, Inc. New McBetb illuminators in
background. 10. Bert Rockfield demonstrates fashion photography. I1. lllustrators Panel: Wesley Bowman, Arthur Rothstein, Art d'Arazien,
Paul Weller, Ben Somoroff, AL Gommi. 12. Midori — what’s new in food photography. 13. One of the Studio Tour groups in Henry Drav-
neek's studio. 14. Wesley Bowman, Lionel Freedman. 15. Henry Dravneek and Arthur Rothstein at Commercial Division luncheon. 16 and
17. Commercial Division luncheon. (13, 16, 17, Henry Dravneek photos.) CROSS-SECTION OF A CONVENTION (right hand page). |
Winton Medlar accepts invitation to Seattle's "Century 21 Exposition” from Chao-Chen Yang and Claude Palmer. 2. Portrait Div. Chair-
man Bob Wilcox, PP of A Past Pres. Madison Geddes. 3. PP of A Business Consultant Joseph Schabacker advises studio owner. 4. Morris
Gordon, Western Electric, receives gold medal from Arthur Rothstein, who represented the 3rd Biennale of International Photography



of Venice, for contributions to photojournalistic education. 5. "Southern Exposure™ editor Richard Hinman receives cerificate for a top
award in PP of A's Editorial Achievement Competition from Pres. Osborn. 6. Press Room aides Lea Lilly and Eileen Hansen. 7. Studio
Suppliers Assn meeting: SSA Pres. A. M. Rothbard, National Color Labs, and Joseph Elorza, Koudelka Photo Mounts. 8. Institute of
British Photographers’ badge of office is admired by PP of A Pres. Osborn; IBP Pres. Richard Farrand, center, IBP Secretary J. L. A.
Hunt, right. 9. Assistant Convention Managers: Frank Gould, Dale Williams, Morton Sobin, Vince Finnigan, Ewell Jennings. 10. Alfred
Cheney Johnston greets comedienne Carol Channing, Wally Seawell's guest at Awards Banquet; PP of A Executive Manager Frederick
Quellmalz, center. 1l. National Photographic Jobbers Assn Pres. Jack Nathan addresses NPJA meeting. Right is NPJA Secretary James
E. French. 12 Grace Moore and Norris Mode at Masters Reception. 13. Wally Seawell, Carol Channing and Banquet MC Jay Lurye. 14
Masters Reception. Richard Farrand, Lawton Osborn, Virginia Raymond, Margo Kent, J. L. A. Hunt. 15. Adolf Fassbender and Morton Sobin.
16. Pres. Osborn presents PP of A Citation to Frank Gould. 17. Leonard Kartzman, PPA of N. J. pres., receives National Award from Morton
A. Sobin. (Sobin was recipient of a PP of A Citation.) 18 Sue Sample is presented Citation for photographic education in North Carolina
by Osborn. 19. Robt. L. Ball, right, receives bronze plaque for service as Board of Directors member and PP of A Pres. Center is Mrs. Ball.
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August 2, 1961 — new Masters of Photography receive their degrees (-sponsors on right). I. Pres. Osborn receives Honorary M.Photog.
degree; Mrs. Osborn, right. Vice Pres. Medlar, center. 2. E. Allen Becker. 3. Walter B. Free and sponsor A. D. Wichers. 4. Victor
Rothschild. 5. Arthur Johnson receives congratulations from his wife and two daughters. 6. New M.Photog. Maude Elliott is the wife
of Master Chester Elliott, right. 7. Mrs. Craig, Robert M. Craig. 8. Charles L. Geiger, Jr. (Cr.Photog.), Mrs. Geiger. 9. Joseph
Zeltsman. 10. Pres. Osborn, Martin J. Schmidt, Samuel W. Kipness. IlI. Emil Eger, Bob Wilcox. 12. Harold Fialkoff. 13. James A
Stewart, Judson Hawthorne. 14. William H. Krouse, Mrs. Krouse, A. D. Wichers. 15 Eileen Widder. 16. Pres. Osborn, Helen Garfield

Harry Garfield. 17. R. William Uhler. 18 John E. Amborn, Winton Medlar. 19. Bervin Johnson, Louis Garcia. 20. New
M.Photogs. Robert A. Pako, Walter J. Troup (J. E. Smucker photo). 21. Philip H. Graham. 22. Sponsor Harper Leiper, Randolph D.
Rubin Pres. Osborn. 23. C. Frederick Knapp (Cr.Photog.). 24. Ulysses Buffington, Earl Colter. 25. Hale Van Scoy. 26. William W. Bell,
Mrs. Bell. 27. Pres. Osborn, Arne Shields (Cr.Photog.), William Shields. 28. Richard E. Hinman. Gordon Bell. 29. John H. Keel. 30.
au R. Lueders. 31. Pres. Osborn, Louis J. Parker, sponsor Gene Botsford. Not present at the annual Awards Banquet for presentation
were: M.Photogs. Walter N. Barnes. Leslie R. Broadstreet, Phillip Charis, John E. Fryer, Richard J. Jacobs, Cr. Photog. Merle S. Deardorff.
Exposition Photographs by I tnce A. Finnigan

»



D ON'T

F O OL
WITH

UNCLE SAM

A n increasing number of employers are becoming de-
linquent in making remittances of social security and
income tax withholdings from employees. Much of this
delinquency is due to oversights and carelessness, nothing
more. On the other hand there are some employers who
deliberately fail to remit withholdings when they should,
using these funds for business purposes. Regardless of the
reason, intentional or not, delinquency is now risky.

This practice has become so widespread it has seriously
affected government collections. Taking cognizance of de-
linquency, calculated to discourage it, Public Law 85-321
was enacted. Enforcement procedures and methods are
being set up.

NOT ISOLATED PRACTICE

Any person who fails to comply with any of the pro-
visions of the new law is guilty of a misdemeanor. Upon
conviction he shall be subject to a fine of not more than
$5,000 or be imprisoned for not more than one year, or
both, and pay the costs of prosecution. Such a conviction
will not nullify any other penalties provided by law. Tax
liens, for example, may still be resorted to enforce collec-
tion of unremitted withholdings.

Failing to make timely remittance of social security and
income tax withholding is not an isolated practice, accord-
ing to Treasury Department figures. At the end of the
year prior to passage of the law almost 400,000 employers,
large and small, were delinquent in making remittances.
This indicates that some 12% to 15% of all employers
were delinquent at the same time. It was 6% increase
over the previous year. The trend continues upward. In
some Internal Revenue districts the number of delinquent
employers has jumped by from 25% to 50% or more in
12 months.

SEPARATE TRUST FUND

Suppose an employer is delinquent in remitting, for
whatever reason, what happens? The Treasury Department
notifies him of his failure to make timely remittance and
sets forth conditions he must comply with. He must then,
not later than the end of the second banking day after any
amount of such taxes is collected, deposit such funds in a
separate bank account. He way not thereafter retain these
withholdings or commingle such money with his own
funds. These taxes must be kept in such an account until
paid over to the United States. The account must be desig-
nated as a special trust fund for the United States, payable
only to the United States by the person making the deposit
as trustee for the trust fund.

remit your tax withholdings

by Harold J. Ashe

Although the term "person” is used in the law, it is
equally applicable to partnerships, corporations, joint ven-
tures, estates and other forms of doing business. Failure to
comply with this provision of the law is punishable as
heretofore noted.

TRUSTEE RELATIONSHIP

Once an employer is notified to comply with this pro-
vision, he must continue to do so until the notification is
revoked. The cancellation may be forthcoming only after
the Treasury Department is satisfied that, thereafter, the
employer will make timely remittance. There is nothing in
the law to suggest an employer can end the practice prior
to making up delinquent payments in addition to being

current in current withholdings via a trust account.

A good many employers understandably grumble at the
necessity for making withholdings. They fail to realize these
withholdings, from the moment made, arc not theirs, in
fact. They are representing the government in a trustee
capacity. That there is a time lag between date of with
holding and remitting does not change the trustee relation-
ship. These funds should not be diverted, even temporarily,
to an employer's use. To do so, to put it quite bluntly, is to
misappropriate the funds. The Treasury Department takes
this view of the situation.

An employer should not beguile himself that he can
replace these funds at remittance date, or that they arc his
to use until he must remit. That he is short of cash is no
excuse for tapping government funds entrusted to him.

CASH TAX RESERVE

From here on out employers should make a practice of
maintaining at all times a sufficient cash tax reserve to
cover accumulating unremitted social security and income
tax withholdings. This is a good policy even for those em-
ployers who have never been delinquent. It will insure that
they never are.

Those employers who are presently delinquent should
make greater efforts to get on a timely remittance basis
without further delay. Other sources should be turned to
for funds, rather than a continuance of this practice. Cer-
tainly a widespread crackdown by the government is in the
offing if, for some employers, it is not already here.

Being obliged to set up a special bank account trust
fund for tax withholdings may adversely affect an em-
ployer in other ways. A banker noting this compulsory ar-
rangement may take a dim view of an employer as a future

(Turn to page 70)
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COMMERCIAL

DIVISION

CLIP SHEET

how to tame
a banshee

by Laurence 1I'.

*T ,HE accompanying photograph

was made in color and represents
an interesting assignment for the Gen-
eral Electric Company. This was in-
teresting, because of the many differ-
ent problems involved in getting a
good, sharp detailed picture of the en-
gine, and showing the flame with its
supersonic shock pattern.

To begin with, the photographer
could not be inside the test cell while
the engine was running, nor could any
equipment be inside, unless it was
bolted securely to the floor, or wall,
with a steel

locking wire running

50/ October 1961

Brand. M.Photog., Brand Studios, Cincinnati, Ohio

through both nut and bolt after tight-
ening thoroughly.

The vibration of the engine would
blur the detail beyond acceptable lim-
its, and how do you balance your lights
to the intensity of the flame, when you
can’'t even be inside to move the lights,
and furthermore, how do you figure
the exposure for the flame?

There may be other ways, but here
is how this one was made. The view-
point was selected, and the mainte-
nance department went to work drill-
ing into the 12-inch concrete wall, and
installing a rigid bracket for the cam-

era. Open reflectors using 500-watt,

The National Professional Photographer

3200 K bulbs, were placed according
to the diagram below, keeping the area
dark around the flame end for a more
dramatic effect.

STABLE FLAME

Before starting the motor, an ex-
posure of about 18 seconds at f/22
was made according to a light meter
reading, and the film left untouched
in the camera. The lights, stands and
cords were removed from the test cell
and the cable release brought out
through a tube used for test equipment.
The cell was closed, darkened, and
the engine started and allowed to run
until the shock pattern in the flame
became relatively stable.

The photographer viewed the flame
through a porthole in the cell and had
a light placed at some distance behind
him. Then, sighting the flame just
past the edge of a white card, he
moved toward, then away from the
light until the brightness of the card
matched the brightness of the flame.

At this point a meter reading of the
card was made, and using the normal
procedure when reading off of white,
and dividing by five, the exposure was
determined to be about seven and
a-half seconds. An exposure of about
six seconds, slightly less than the meter
indicated, was given since the brightest
part of the flame was not white, but
contained some color, and a longer ex-
posure would have burned it out to
white.

OTHER USES

This method can be used whenever
it is impossible to get close enough to
take a normal reading. It is an excel-
lent way to compute the exposure for
TV screens, or oscillograph traces,
where pointing a meter at the image
would not work, because the small line
in a large black area would give a very
false reading.

There are many other times when
this method may be used, such as when
photographing electric signs or the
glow of molten metal. Try it some-

time. A.



CRITICISM

T his picture is one that | would rate as above average
in photographic technique but there are several points
on which a few suggestions may be helpful.

\0

DATA

Home portrait of little girl, using portable background, five
lights and a reflector. Lights consist of four No. | photo-
floods— two blues and one white to the right of the 5x7
view camera, and one white bulb for the background light
behind the subject. A 500 w clear white projection bulb, raw,
was directed at the background also. Exposure on 5x7 Royal
Pan film was instantaneous with a Packard shutter (about
1/35 second) at f/16. Film was developed in DK-50 for five
minutes at 68°F. Vignetter is built into the maker's enlarger
and, "doesn't require use of hands or dodging when printing."

The lighting is too flat which has a tendency to make
the face and nose too broad; the shadow on the far side
of the face should be deeper than that on the lighted side.
The maker is using a bank of three No. 1 photoflood
lights in reflectors as his main source and a reflector for
fill on the shadow side. Evidently the reflector is too
close to the subject making the shadow on that side the
same depth as the other. Apparently the main source
light is feathered away from the subject so that the strong-
est light is on the car instead of the cheek. The three-light
main source gives three distinct catchlights in the eyes,
two of which should be etched out on the negative or
spotted out on the print.

The camera angle is a lot too low for this view, shows
the very dark nostrils and destroys the modeling of the
cyesockets above the eyes. Raising the main source light
would help this to some degree.

In vignetted pictures | like to see more of the figure
than is shown on this print. This gives a foundation for
the head which in this case is almost floating without
support. Printing in the dress area so some modeling
shows is necessary too. A
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What are you
gonna do about me?

"Here | am, going on six months old and my mother’s never even heard about 7 AGES tor
portraits. It someone doesn't get on the ball, Il never have a portrait record of my childhood . . .
and you'll never have the pleasure of photographing me seven times!

"Mom's gonna be awful mad when she finds out if you let her miss my first important age for
professional portraits. So, please, won't someone tell her about 7 AGES? She's a pushover for
advertising."

PORTRAIT STUDIOS! Join 7 AGES now ... 4 ways!

1. Buy a Basic Package — A combination direct mail — mass media — studio pack-
age. You receive the official 7 AGES certificate, 2 counter cards, 3 decals, 500
gummed stickers, 8 newspaper ad mats, 50 transcribed radiocommercials, 2,000
direct mail pieces— 250 each of 8 pieces imprinted with your studio imprint, ad-
dressed and mailed to your list of names. Cost: $200.

2 . Buy a Studio Package— You receive 2 counter cards, 3 decals, 1,000 gummed
stickers, 6,000 envelope stuffers (1,000 each of 6 designs), your choice of 100 chil-

dren’s recordings, or 7 I1”x14" color portraits of 7 AGES subjects. Cost: $85.
3 . Buy a Mass Media Package— You receive 8 newspaper ad mats, 50 transcribed
radio commercials; plus your choice of 3 full-color billboard posters (30-sheets), or 4

35mm color motion picture playlets and 6 television filmed commercials, or 3.000
envelope stuffers (500 sets of 6 designs). Cost: $97.50.

4 . Participate In a Cooperative Package — Multiple studios or photographic asso-
ciations may share the cost of 3 full-color billboard posters (30-sheets), 4 35mm color
motion picture playlets, 6 television film commercials, 50 transcribed radio com-
mercials. Cost: $125.

Subscribers to any of the plans are eligible to use more than 20 promotional items
now available on 7 AGES. Terms of payment may be arranged with PP of A to suit

individual requirements.

It’sa ready-made package of sure-fire advertising — a prize-winning promotion that
is producing stiles and increasing prestige for more than 430 participating studios.
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If your portrait studio is interested in greater prosperity — now and for
the next 15 years — you can’t afford not to join 7 AGES. So, don’t delay.
Sign up today for the 7 AGES participation of your choice.

Professional Photographers of America, Inc.
152 West Wisconsin Avenue
Milwaukee 3, Wisconsin

Please enroll me for

the Complete 7 AGES Basic Package @ $200
the 7 AGES Studio Package @ $85

the 7 AGES Mass Media Package @ $97.50
the 7 AGES Cooperative Package @ $125

O 0 o0

0 Please send more details on the 7 AGES program.

STUDIO BY
ADDRESS
CITY_ STATE

(Zone)
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= « « Though many 7 AGES photographers
have reported instantaneous results from
the promotional efforts (see quotes else-
where on this page), seasoned advertisers
did not anticipate immediate public response
and participants were warned that the de-
sired buying habit would require months,
even years, of consistent promotion.

7 AGES was not intended as a flash-in-
the-pan campaign of short lived impact.
Rather, its purpose is to establish a buying
habit which eventually will create the de-
mand for seven portraits for every child
in America. The long range objective —
this creation of a buying habit — is as dif-
ferent from selling one particular portrait
sitting as was the establishment of the teeth-
brushing habit (after every meal) from
selling one tube of paste for the dentifrice
manufacturers. Just as every dentifrice man-
ufacturer benefits from that habit, so, too,
will all professional photography benefit
when the 7 AGES portrait habit becomes
firmly established.

e « =« 7 AGES photographers in many sec-
tions of the country have been literally
"stopping traffic" with their advertising.
Three full-color 30-sheet billboard posters
are the reasons. The quality appearance and
simplicity of design attract attention wher-
ever they are displayed.

The posters feature color portraits of
children at three of the seven ages of child-
hood: two, four and 16 years of age. Cost
of studio imprint is included in the poster
cost of $20 each.

Many studios favor outdoor advertising
above all other forms because of its color

%

KEPHM /

One of the three full-color 30-sheet
billboard posters promoting the 7
AGES of Childhood, Dickinson, N. D.

and large size and the repetitive nature of
its circulation.

Guilds, associations and groups of pho-
tographers may co-sponsor 7 AGES bill-
board advertising, making the individual
studio's monthly share of cost nominal.

e « « A four-column photograph in The
Jeffersonville Post was only part of the fa-
vorable public relations achieved by Norris
Mode, Jeffersonville, Ind., as a result of
his 7 AGES participation.

Mode was given a "Welcome Home" re-
ception at the local Jaycee Fair, Radio sta-
tion W XV W broadcast the ceremonies, and
the mayor spoke on Mode’'s "accomplish-
ments in the photographic field,” upon his
return from the PP of A Exposition in New'
York.

Mode publicized the fact that one of his
prints of a boy in the Seven Ages group
was accepted in the annual PP of A Print
Exhibit.

STUDIO of
PHOTOGRAPHY

tSTABUSHID 1927

WEDDINGS fOKVAL - CANDID

= Church S«ttin]i in Out Studio

- Wt Specialize in Children i Family Croup]
= Old Photograph] Copied 1 Restored

There It Me Sakrtitute ler Reality tee Sertica

Use Tear Family UNKAMdICAID

RE 3-2131

Makers of Prut Winning Photofraphj

There are 7 Ages of Childhood . ..

Ikér» €8 muting panes In the process et fro+iap U hreletiieoel
pkologrtpNen here roted there eser mary years ef eipeneece.

We find that your child will photograph boat at:
( mtotes eld— baby defies te eetiee the werte

1 year— teateras art levtlanitc itte the family lihteets.
J yeart— the t(t ef language aed resettle te reasan

1 years— ytrsaaality is malted and the child is an mdieideal
1 years the time ef tha itched teeth tod bright heineii el the hunt

1J years—the brief site hetweee treaties and adoltheed.
li years Childheed elaodt hahiad tad the adalt emeries.

Those egos last for but a moment in time. Call or too us today for

a convenient appointment.

If No Answer Call AX 1MM

DIRECTORY
ADVERTISING

Best Media for ad-
vertising," says Floyd
Roberts, M.Photog.,
Los Angeles. Ad at
left is in the classified
Yellow Pages of the
current Los Angeles
telephone directory.

4167 W. WASHINGTON at CRENSHAW

Sundays by Appointment

Undor the personal direction of PI.OYD M. RO9FRTJ

miittf of peftefrip)iy
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7 aarts of chilcfhood
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The appearance of a photograph of
Mode's 7 AGES w-indow display in the Au-
gust issue of the National Photographer
was also used as a basis for mention in the
newspaper and on the radio program.
Mothers of the children whose portraits
were on display in the wdndow spoke on
behalf of the Mode Studio, as did the man-
ager of the furniture store where the dis-
play was shown.

Mr. Mode reports he "sorta got the feel-
ing that Gus Grissom (another Hoosier)
must have had when he returned to Cape
Canaveral. The local pizza house even
spelled out my name in their wdndow wdth
spaghetti!”

= = = Here's what they're saying about
the 7 AGES:

"Two sittings in one family for over
$200 . . . 80% of my direct mail will
have something on 7 AGES.” — James
S. Dugan, Studio and Gallery, Stam-
ford, Conn.

« "Prior to this we were unusually weak
in babies, but now' can see a strong pick-
up. This sudden spurt of business after
four years makes me think 7 AGES has
'shook’ the public up and started them
thinking about portraits again, especially
of children.” Howard T. Powell,
H. T. Powell Studio, Winter Park, Fla.

'Many people are asking if we have a
special offer on the 7 AGES.” — Paul
Therrien, Therrien Studio, Holyoke, Mass.

"Customers on the mailing list have been
bringing their babies in.” — Richard E.
Montgomery, M.Photog., Montgomery
Studio, Harvard, 111

"We are bursting with enthusiasm here,
busy following the wonderful advertising
program as you have set it up." —
Margaret E. Morgan, Paul L. Jordan,
H. Pauline Hunter, Lawing Studio, Ba-
tavia, N. Y.

"It gets people to think in positive terms
and do something about it . . . we have
increased our sittings.” — Phil Graf,
Graf's Studio, Bessemer, Ala.

= "We have sold larger sizes of portraits,
especially in 12 and 16 year ages, than
ever before. We also note a trend in con-
versation toward having portraits taken
at the special ages." — Robert Patter-
son, Patterson's Studio, Bowie, Texas. A



the industrial page

by Peter Jowtse

/ "\ LD DOGS CAN TRICKS!!!
Even middle-aged dogs find learning

not too difficult in the atmosphere gener-
ated at the PP of A National Industrial
Photographic Conferences. Certainly the
conference held in

New York this sum-

mer was no exception

to this rule. As a mat-

ter of fact, this meet-

ing was one of the

best I've ever attended.

From the standpoint

of an industrial pho-

tographer, the five

days from July 31 to

August 4 were invalu-

able. Education in

such a concentrated package is very demand-
ing, however. You find yourself totally im-
mersed in technical photography for days.
For people who are out of practice in the
art of concentration to this degree, the few
days the conference lasts is just about all a
man can take. It wears one out— but en-

LEARN NEW

joyably.
Many of the high points of the confer-
ence deserve mention. But I'll just pick a

few that were tops in my book to recap
here. | wish there were room on the page
to mention more than the few following.

George Ward of Denver, Colo., described
his techniques for duplicating color slides.
His interest in photography and in the de-
velopment of the science of photography
were unmistakably evident in his presenta-
tion. "There are no secrets in photography,”
were his opening words. Then he went on
to describe, in detail, how he earns his liv-
ing. The directness of his discussion (and
that of practically every other speaker) was
stimulating. It is a most encouraging sign of
the health and vigor of the profession.

The craftsman who feels he can succeed
only by keeping his methods and ideas
under cover, cannot be very certain of his
ability. Happily none of our speakers ap-
peared to suffer from such uncertainty.

Mr. Ward discussed so many details of
his business and techniques that | won't try
to repeat his talk here on "The Industrial
Page.” If you are interested in duplicating
color slides, watch for the printed version
of his paper which will appear in the sup-
plements to The National Professional
Photographer Wwhich are sent to members
of the PP of A along with the magazine.

Thinking Photographer

1 was impressed very favorably, also, by
the work shown by Frank Manarchy of the

NOTICE — 90mm and 70mm Users
Expert Processing and Proofing
Low Rates and Fast Service

THE CAMERA SHOP

Box 1321 JACKSON, TENN.

Rockford Memorial Hospital, Rockford, 111
All too frequently | have been dismayed by
the visual aids illustrating (and 1 use the
word loosely) the talks of photographers at
the conferences. Not so with those shown
by Mr. Manarchy.

| can't say for sure whether he smokes
the thinking photographer's cigarette, but
there is no doubt that he is both an accom-
plished photographer and a thinking pho-
tographer. The slides he used demonstrated
his straightforward skill in his profession.
And the ideas they illustrated were a dem-
onstration of the fact that there was a head
behind the camera. | feel very pleased to be
able to say about him that not only is he a
photographer, but that he is an industrial
photographer.

Technical Slides

Another outstanding, and perhaps the
best-in-the-show, visual presentation was
made by Raymond Hicks. Of course, con-
sidering whom he works for, we could ex-
pect nothing less. An Eastman Kodak man
wouldn't dare give us anything but the best.
And Hicks gave it to us.

He described techniques for producing
technical slides — bread-and-butter for many
of us. Here is a scattering of the notes I
made during Mr. Hicks’ talk: The purpose
of slides is to illustrate, not to take the place
of, the technical paper; Slides should be
limited to an absolute maximum of 20
words, and should not be a greater reduc-
tion than 50% from the size of the original;
Tabular information should be transformed
into graphs whenever possible. Seeing rath-
er than reading is to be sought after; Will
the details in a slide be visible to the back
row when projected? Check your copy by
holding a slide-size mask in front of one
eye, at a distance equal to the expected focal
length of the projected lens. Hold the copy
up beyond the mask so that it is perfectly
framed by the mask. (Use a helper if your
arm is not long enough.) As you see it, is
how the viewer at six-screen-widths-froni-
the-screen will see it. NOTE: If you do not
have a helper, and your arm is not long
enough, don’t worry about this test. The
copy will not be legible when projected.

Blue Background

The general consensus regarding the line
slide (graphs, drawings, etc.) seems to be
that a white line on a blue background is
most desirable. Personally | have used black
lines on a blue background and have been
very satisfied. However, Mr. Hicks suggests
a technique using color film working from
a line negative which is simplicity itself.

Fog the color film with blue light and
then expose it to a high-contrast line nega-
tive so that the line copy becomes over-
exposed. This will produce white lines on a
blue background. Such a system lends itself
readily to mass production, if an exposing
box is built. Such a box contains a beam
splitter at 45° to the horizontal which re-
flects up to the camera (aimed vertically

Dependability is built into the new, im-
proved Beattie-Coleman flash units. They’re
rugged, safe, and certain. Don’t settle for
less than these studio musts:
Fast re cycling— "ready light" signals.
Head-mounted capacitors shortest current
path, most efficient light output.
Modeling light inside flash bulb. What you
see you get.

Switch instantly to half-rated output, includ-
ing modeling light.

Slave unit or tripper cable at your option.

Micro-amp triggering— safe for all delicate
camera-sync hook-ups.

Reflector especially designed for electronic
flash. No hot spots.

Barn doors and diffusers snap on. Revolving
adjustment. (Access.)

See the B-C Imperial next time you’re at

your dealer’s. The price suggests a specia

trip!

F=} BEATTIE-
- COLEMAN,
fR— INC.

1014 W Olive St., Anaheim, Calif. = PR 4-4503
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bebell « bebell

COLOR LABORATORIES

* COLOR Prints

& Transparencies

any size, any style.

* FILM STRIPS SLIDES
(masters — bLw or
duplicates) color

LIGHT BOXES  any ntyle

trom art. transparencies & negatives

WAtkins 4-8573

108 W. 24th St., New York 11
Cablest Labsbebell, N.Y.

Write, Wire, Phone
for New price list wall chart N-9

& W T JC master

ULTIMATE IN DESIGN...
FOREMOST IN EFFICIENCY..
Universally acclaimed

by professional and industrial
photographers for removing
static attracted dust and lint
from negatives before printing.
And. for cleaning transparencies
before mounting or projecting.

STATICMASTERS used in many
other industrial applications

NUCLEAR PRODUCTS CO. Buy STATICMASTERS at
your local photographic
10173 E. Rush Street

store. Write for
El Monte 5, California descriptive folder.

3" Model (Q95
Illustrated.. 9

Model... $4.95

PORTRAIT FINISHING

FAST. COMPLETE SERVICE
Developing — Retouching — Proofing — Printing
Coloring and Proofing at Moderate prices.
70 and 90mm Developing.

Wallets: 3Vjc each (12 or more per negative)
Price list on request.

PHOTOART SERVICE

311 E. Rudisill Blvd. Fort Wayne. Ind.

THE NEW ADAMS RETOUCHING MACHINE

OTHER RETOUCHING

Order 2 oi. bottle of the
proven Adorns Retouching
fluid with non-spill

penser top.

prove, business

Safe-Way Poser.

prepaid cash with

FREE! write today
literature on the Adams
Retouching Mochine.

how profits con

creased. No obligation.
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dis-
$1.25
Postpaid anywhere in U.S.
Different compositions, easy
by Adams Magic Cropper.

4x5 or 5x7 sizes. $4.95 ea.
prepaid cash with

SAFE-WAY POSER watch
quality of baby shots im-
volume
zoom when using Adams

$24.50

order

downward) diffuse blue light coming from
one side. Simultaneously the camera looks
down through the beam splitter at the line
negative lying in the horizontal plane be-
low it. The blue background exposure and
the line copy exposure are made at one
time.

There was much more of value in this
paper but you'll have to wait and dig it
out of the reprints which will appear in the
Convention Report for PP of A members.
Also, | am quite sure that a letter of in-
quiry to Mr. Raymond Hicks at Eastman
Kodak Co., Rochester 4, N. Y., will bring
a quick and useful answer to questions you
may have on the production techniques men-
tioned, or on his dissolve projection device,
or his slides from three-dimensional art
work or his method of mounting transparen-
cies on (not in) glass.

Instant End Product

Eric Sanford, M.Photog., of Manchester,
N. H., came up with a comprehensive com-
pilation of applications of Instant Photog-
raphy in Industry. This was, of course, a
collection of the uses of the Polaroid mate-
rials. Mr. Sanford has been using them as
aids to conventional photography. He is
now also beginning to use them as his
black-and-white end product in some cases.

In this regard | would like to say that
the new Polaroid P/N 55 which was dem-
onstrated at the Manufacturers Trade Show
this summer is going to start a small revo-
lution in the methods of industrial photog-
raphers. It produces an outstandingly good
print. It produces a keepable film negative
that requires only a short wash between
camera and drying rack. Probably the only
drawback to its extensive use is the expense
of the material itself. | doubt that it can
compete with the cost of conventional ma-
terials, if these are gang-processed, i.e., the
whole day's camera work processed at one

EXPOSITION TAPES
Tape recordings, 3}4”/sec., of the
Portrait and Commercial programs
presented at the 70th Exposition of

Professional Photography in New

York are available at about $5 per hr.

Gilbert W. de Clercq, M.Photog.,
127 Main St., Binghamton, N. Y.,
will furnish duplicate recordings up-
on request. Typical prices are: Odell
Poovey, $5.00; La Verne Friesen,
$10.00; Gittings Operation, $15.00
(a.m.), $7.00 (p.m.) ; National Geo-
graphic, $7.50; School Panel, $7.50;
Illustrators Panel, $7.50. Order tapes
direct from Mr. de Clercq.

time. For the photographer who might proc-
ess only a few' films at a time, how'ever,
this new Polaroid material wi1l pay its own
way in time savings.

Some of Mr. Sanford's uses of instant
photography are: testing new photographic
equipment; record-keeping of photographic
set-ups; preliminary photography; "casing”
locations; for names of individuals in group
pictures; photocopying; model release print;
photography of packing and/or damage in
shipping; black-and-white prints from
transparencies; as an attachment to reports
and memoranda; as a present to a worker
on location (to take home to show the fam-
ily where he spends his days).

If you couldn’t make it to New York this
year, start working for Chicago for next
summer (August 5-10). As an industrial
photographer there is hardly a more worth-
while trip you could make. A

works smoother than ever! /

y
\

... and pays back every penny
in quality, speed and profits."”

to negative carrier only.

retouching on same model.

Stationary negative carrier,

MACHINE ON THE MARKET CAN COMPARE WITH THE ADAMS

You can double your retouching capacity as many thousands are
doing. Experienced retouchers or beginners can readily adapt to
using the smooth, horizontal movement.

Try the best before you purchase!

Only the NEW ADAMS can give you...
Smoother oscillation than any other on the market, confined

it 50% to 75% more intense cool fluorescent light.
"fa More convenient handrest con be used for right or left hand

it No diffusion necessary on enlargements.
order YOUR CHOICE OF 2 MODELS

for if 360 Rotating negative carrier, for faster easier work.

See

Precision built — Ball bearings — Vibration free

- ADAMS RETOUCHING MACHINE CO.

846 BROADWAY

Say You Saw It in The National Professional Photograph?i
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local, state and

regional

1962 CONVENTIONS
The following groups have scheduled
dates for their 1962 meetings:
January 13-15 Texas PPA

January 20-22 Arizona PPA
February 18-20 PPA of New Mexico

March 3-6 PP of Ohio

March 17-20 Wisconsin PPA
March 17-20 PP of Michigan
March 24-26 Kentucky PPA
March 25-27 PPA of Pennsylvania
March 25-27 Kansas PPA

April 1-3 Missouri PPA

April 8-9 Connecticut PPA
April 8-10 Illinois PPA

April 811 PPS of New York
April 12-15 Intermountain PPA
April 14-17 Rocky Mountain PPA
April 28-30 PP of Indiana

April 29-30 PPS of Vermont

April 28-May 1 Southwestern PA and
Oklahoma PPA

May 5-6 PP of North Dakota

May 6-8 PPA of Nebraska

May 13-15 PP of West Virginia

June 18-20 Arkansas PPA

July 1-3 PP of Mississippi-Alabama
July 6-10 PP of California

July 8-11 Minnesota PPA

August 5-10 PP of A NATIONAL
Sept. 9-11 PA of New England

Sept. 16-18 PPA of New Jersey

RECENT ELECTIONS
PPA of Montana, Inc.

Robert Lennon, President; Jack Coffrin,
Vice Pres.; Dolly Guest, Secretary-Treas-
urer; Board Members A. Phil Bloch,
William D. Schmeling, John Tobias and
Clarence DeWalt.

PP of lowa

Loren Chisman, President; Robert Eaton,
Vice Pres.; Harold Johnson, M.Photog.,
Secretary; Ken Huxford, Treasurer.

Michigan Triangle PPA

Seated: Jack Hicks, Vice President; Clark
Townley, President; Earl Austin, Secretary-
Treasurer. Standing: Walter Strathman,
Frank LeClear and Lowell Reed, Directors.

news

Virginia PPA

Gene Campbell, Vice President; Mrs. Polly
Frye, Secretary; W. E. A. Moore, Pres-
ident; Raymond Cournoyer, Treasurer.

PP of Colorado

One of the immediate activities of the
newest state association, the Professional
Photographers of Colorado, Inc., is to con-
duct workshops in various parts of the
state.

Tentative plans call for dividing the
state into four areas: Northern, Western,
Southern and Metropolitan Denver.

Temporary officers for the PP of Colo-
rado are: John C. Maxwell, M.Photog.,
President; Robert McConaghy, Vice Pres;
Lynden Gamber, Secretary; John Grissingcr,
Treasurer.

Arizona PPA

The fall meeting of the Arizona PPA
is scheduled to be held on Sunday, Nov. 5.
The one-day meeting will feature educa-
tional sessions during the day and a dinner
in the evening. For details, contact Ted
Offret, 817 E. Broadway, Tucson, Ariz.

PP of Northern California

Designer and producer of art films,
Charles Eames, is the speaker for the Nov.
16 program of the PP of Northern Cali-
fornia in San Francisco.

Texas PPA

"Surprise” is the subject for the Ken
Carson Creative Photography trophy, one
of several awards to he presented at the
1962 convention of the Texas PPA, as part
of the annual print competition. The con-
vention will be held at the St. Anthony Ho-
tel, San Antonio, Jan. 13-15.

PPA of Greater St. Louis

A committee of six studio-operating mem-
bers of the PPA of Greater St. Louis, with

PP of Indiana

Seated: Ralph Pyle, Record-
ing Sec'y; Robert Fahren-
krug, President; Kenneth Mar-
tin, Imm. Past Pres.; Victor
Rothschild, M.Photog., Treas.
Standing: William Lattimer,
Virgil Underwood, Directors;
William Bertram, Sec'y; Ken-
neth Gullion, 1st Vice Pres.;
Ward Poor, 2nd Vice Pres.

POPULAR
SIZES!

4 X5 SQJ5 X7

PROVEN BEST By
SUPERIOR PERFORMANCE
SHARPEST FOCUS —1 Focal plane accuracy

guaranteed by Lisco's micrometric inspection.
NO MORE "SHORT LOADING "-unique
Lisco invention prevents pictures with one
end missing. No more "short shots"!
EASIER TO USE — New improved thin design
gives you more holders in less space...per-
mits faster, easier loading!

4x5...$4.50 5x7...$5.50

2-Ycar Unconditional Guarantee!
Other size Lisco holders in traditional cherrywood and
aluminum .. .5x7, 8x10, 4x5, 3 7/tx4'/4 and 274x3/4

See your local camera dealer
or write for free literature.

LISCO PRODUCTS CO.

1614 Victory @lvd =Olandala . Calif

BRKMSON PHOTO INDUSTRIKS
Broadway at 42nd St. PROVEN IN
Kansas City, Missouri the SCHOOLS
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the assistance of representative employees
of local studios, in collaboration with the
U. S. Department of Labor's Bureau of
Apprenticeship and Training, has prepared
training standards for both commercial and
portrait photographers.

Skilled Employees

"We feel that by hiring new employees
under this training program our members
will be able to develop — and retain —
more highly skilled employees than could
otherwise be expected,” declares Appren-
ticeship Committee Chairman Alvin Sievers.
"A young man who agrees to embark on
a three-year training program must have a
sincere interest in photography as his life's
work. There is a six-month probationary
period, however, during which either party
may decide to discontinue the agreement.”

PP Society of Vermont

Mr*. William C. Bartlett, center, wife of
Vermont Portrait Councilman, was in charge
of the PP of A booth at the Vermont state
convention last spring. Helping her with
volunteer duties are Francis Sullivan and
Mrs. Ann Sullivan, both of New Hampshire.

Highland Prof. Photographers

Photographers in southwestern Virginia
and northeastern Tennessee organized a
group known as the Highland Professional
Photographers last March.

They meet every two months in studios
of members. Membership consists of pho-
tographers, receptionists and colorists.

A recent activity of the Highland PP

Portion of exhibit by Highland Professional
Photographers during a two-weelc arts festi-
val held in the historic city of Abington, Va.

was participation in a two-week arts festival
held in the historic city of Abingdon, Va.
The society displayed a variety of portraits
and commercial photographs. Members dis-
tributed literature on the 7 AGES, on
decorating with portraits, and the booklet,
What Makes a Photographer Click." J.
David Woody, Woodys' House of Portraits,
202 Johnson St., Bristol, Va., is chairman.
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color and
you

by Charles Smith

Today no professional can afford to
ignore direct color. Realizing that
many, chiefly in the portrait field,
are still hesitating, this column will
try to dispel, simply and under-
standably, the misconceptions with
respect to techniques and costs which
hold them back. If you have ques-
tions or suggestions Mr. Smith will
welcome them. Write him direct at
the Charles Smith Studio, 3621 St.
Johns Ave., Jacksonville, Fla.

Dear Mr. G:

Your letter is so typical of the problems
and questions that confront the average
small studio which has not gone strong into
color so far that | can give you the rather
wordy answer you need immediately and at
the same time pass along your problems to
our colleagues.

Your bad experience with the 55 nega-
tives processed by the lab, which were ob-
viously very important to you, is most un-
fortunate. However, you have to realize that
he is learning to make color prints the same
as you will be learning when you set up.
He is just learning on your negatives and
your money. You could just as well learn
and save a portion of your money. Your
statement, "1 would not dream of sending
out my black-and-white work and | guess
the only way I'll be happy is to do the
color work also,” probably is the final an-
swer to whether an individual professional
should finish his own color.

Exercise Creativity

Your reason that you love photography
and enjoy processing almost as much as op-
erating is just another good reason because
you will find that you can exercise consider-
able creativity in working up varied effects.
Certainly, the photographer will know what
the subject looks like and how he wishes to
portray it more than the technician far re-
moved from the subject.

Your other reasons — that you will do
better quality than you have been getting
and will be able to afford to speculate — all
depend upon the operation of your business.
If you have not been getting good quality it
is quite probable you will be able to do
wmrk more pleasing to your customers and
also give them the extra service they often
require. On the speculative aspects | know
enough about your business to know that
you charge enough to gamble a little. And
we mustn't overlook the fact that just get-
ting a good collection of samples can repre-
sent a considerable investment in good quad-
ity laboratory prints.

Basic Material

Now, to the ways and means. Buy 100
sheets of paper, a one-gallon P-122 Kit, and
Kodak's new data book, "Printing Color
Negatives" (E-66).

In the acetate filter department you will

Say You Saw It in The National Professional Photographei

2-1961 CATALOGS
FREE TO STUDIOS!

“M-61" MINIATURE CATALOG — All Lines
‘““P-61” PAPER PRODUCTS — Low Costs

Wantit?*-Get it-

~“PIER CE

APES _a DACKOROunNnDS
|TuP|0 Toys a Q/ve«w«T]r rre

white for free catalog®

HERE’S HOW TO SAVE 3 WAYS!
1— LOWEST PRICES IN BUYING.
2— LOW EXPRESS SHIPPING COSTS.

3— 5% CASH WITH ORDER DISCOUNT.
BUY 100 Ibs. of all paper products and express
rates are less than truck and you save 3 ways.
CHECK THESE ITEMS — Buy now for fall and

the savings are real to you.

PHOTO MAILERS-(per 100)

No size . 100 250 500

1A 6/2x9/2 $7 50 $ 7.00 $ 6.50C
91 9x12 ....... . 10.50 10.00 9.50
6F 12x15/z 18.00 17.50 17.00

May be assorted— ten sizes

ONE PIECE MAILERS (gummed flap)

PCI—4/2x 9/z ... $4.00 $3.75 $3.50
PC3—8%xII'/4 ... 5.50 5.25 5.00
PC9—9 x12 6.50 6.25 6.00
other sizes too. 1000 costs less.

SEAMLESS PAPER 7-9-13 foot widths

Width Single 3 Rolls Six
9 foot white ....$6.75 $6.40 $6.10
9 foot colors . 750 7.15 6.75

7 foot clouded . 6.95 6.50 6.25
13 foot-100 feet ... 29.95
All rolls may be a II show

you how to get lowest delivery. New express rates
even less than truck now.

WHITE CARDBOARD-best buys

for Studios

8 xl0-8 ply (750 bdle) . $16.50 $15.00 (2 bdles)
8'/,x11-8 ply (600 bdle) .13.20 12.00 (2 bdles)
Il x14-8 ply (400 bdle)....15.00  14.00 (2 bdles)
16 X20-14 ply (50 bdle) . .. 7.95 14.95 (100)
S/jxl 1-6 ply’ ~ 10.00 (500) ... 18.00 (1000)

5 x 7-6 ply 4.50 (500) ... 8.50 (1000)
Samples sent on request — all white board.

MATBOARD- 16x20 (100 to carton)
Smooth finish ..$11.00 (50 shts) $21.00 (I0Oshts)

Pebble finish .. 11.00 (50 shts) 21.00 (100 shts)
Heavy white
cardboard ...... $7.95 (500 shts) $14.95 (100 shts)

............... $3.50 (25) $6.00 (501
$11.00 (100 shts)

Corrugated board

NEGATIVE PRESERVERS
(Govt, surplus stock)

5x 7 size ......... $7.95M 2M carton, $6.95M
8x10 size 8.00 (500) 14.95M
Others sizes 4x5 — b5x7 — 8x10. Samples free

ALL ABOVE ARE FOB MPLS.—we will allow 5%
Cash with Order discount on all items. We will
ship Low Express or Truck rates. Free samples and
price list on request.

GLASSINE ENVELOPES (open at top)

No. Prints 100 500 1000
84 4x5 .$ .90 $ 3.30 $6.00
85 5x7 .... 1.00 4.00 7.50
83 8x10 1.25 6.00 11.00
10x8 size Open ....cccceeee L. 3.00 13.75  25.00

Samples and price sheets on request.

STOCK NEGATIVE PRESERVERS

54-4x5 size $ 5.00 (500) $ 9.50 (M)
55— 5x7  size 6.25 (500) 11.95 (M)
58— 8x10 size .. 10.50 (500) 225 (C)
50— combination— pnnted

with details.. 1.50 (100) 5.95 (500) 11.95 (M)

Samples and catalog sheets on request.

PIERCE HAS BEEN KNOWN FOR LOW PRICES
ON PAPER PRODUCTS— why don’t you check and
we'll show you how to save 3 ways too.

PRINTED ENVELOPES— all sizes. Cream, gray or
brown envelopes, several stock colors and any
color ink. Send for price sheets.

PRINTED FORMS— we stock many forms for stu-
dios. Send for these catalog pages.

J*l IE C&mpani/

»«T>ST Sup VI Its mOKAPIS « H«kC«GKOUNOS

3701 NICOLIUT AVE. MINNfAPOIIS 9. MINN.



DRAPESmBACKGROUND

for PHOTO STUDIOS

MARABOU FEATHER DRAPES

No. 265 White Marabou Stole (4 feet long)
with pockets; in plastic box
No. 246 Deluxe Marabou with extra strip on
the lining; in plastic box ..
Child's Size— 36 inch— no pocket
Child's Size— with pocket— box
No. 170 Marabou Feather Drape sewed on
any color satin. White, Pink, Light Blue,
Aqua — wrap-around style only ...............

School

EASY TOUSE...BLACK SATINFOR THEBCDICE
AND SCALLOPED FRENCHLACE OVER ARMS
AND SHOULDERS...TIES INBACK!

Qfd  fail RNy

SCHOOL DRAPES (all colors)

Medium sizes in stock. (Small sizes available.)
V-Neck School drape-sleeves ......................
V-Neck (front and back) sleeves with

Cummerbund front tie 1295
Black Lace-Satin school drape . 6.95
Navy Blue Lace School Drape (new) 6.95
New Peasant Blouse (Jersey) ..... 10.95
Marabou Feather-Satin drape 9.95
Petite 2 piece velvet drape 10.95
Plain velvet drape-over arms ... 3.95
Cowl Neckline— Satin drape— all colors 12.95
GLAMOUR DRAPES (for teenagers, etc.)
Silver Lurex Lace over Silver $ 6.95
Three Glamour drapes (assorte 10.00
Two pieces tulle and 2 belts ....... 5.00
V-Neck Silver Lurex-Cummerbund 12.95
Bouffant Drape — goes around 12.95

Halter Style with Cummerbund .
All colors available — specify colors.

BABY BENCH COVERINGS (SO in.)

Washable 17, Yd. Two Yd
Crushed Plush ...$ 5.25 $ 6.95
Rugloom — no lustre 525 4.95
Rugtex — lightweight 425 5.50
White Orion — washable 7.25 5.95
Bunny Cloth (dry clean) 5.25 6.95
Heavy Orion, washable. White, Pink, Light Blue,

Aqua and Tan. (New colors added.)

BACKGROUND MATERIALS
Vinyl Plastic Background with Grommets

(sizes 6x8 or 6X9) ........ccceeeenn. $ 8.95
Clear Glame — 3 yard length ........
Gold-Silver Glamour Mesh — 3 yard
Gold-Silver Metallic Mesh — 3 yard
Black Doeskin background — 3 yard

Stand and Background barholders
Lurex Jersey— silver crepe— 27x3 yd.
Pink. Blue and White ...l

NEW 1961 CATALOGS (loose
Drape and Background Catalog for
Artist Supplies (complete) for only
Paper Products— Studio Toys
(Coupon included in each catalog.)

Marshall Manual (add 50c to above)

Special pages on any items sent on request. (Sheet
sizes 8'/3x11, illustrated.)

CASH WITH ORDER— we pay postage if mailable.
Express shipments FOB Mpls.

CLAMOUR
PHOTOGRAPHY

made easy

Write today for FREE CATALOG and
Pricelist...also ARTIST SUPPLY CATALOG i

want two 40M, two 40Y; and one each of
the 20M, 20Y, 10M, 10Y, 05M, 05Y, 025M
and 025Y. All of these can be procured from
Kodak or Ansco dealers, except the last two
mentioned which can only be procured from
Ansco dealers.

You will need three clean trays and the
enlarger, which you already have. An accu-
rate thermometer is required and a voltage
control unit will eliminate one variable. If
you do not want to make this investment
now at least get a volt meter and plug it
into the line so you can see if your voltage
is fluctuating. Just check it on the hour
every hour for a few' days to see howr much
it fluctuates in your area.

For your film you will need a C-22 kit
and the instructions on film processing are
very explicit.

Standard Color Negative

You probably have a good negative from
which a fine print has been produced. This
can, for the beginning, serve as your stand-
ard negative. For your work it should have
a good flesh area and preferably several
tones of white, black and a gray.

Put the filter pack in your enlarger and
make a test print. Start with 50M and 50Y.
I would cut an 8x10 sheet in four pieces
and stop your enlarger lens down to about
f/8 with an 8x10 image and expose about
2, 4, 8 and 16 seconds. Now it will be
handy to have a 10M, 10R, 10Y, 10G, 10C
and 10B filter. Each can be cut into small
strips or wedges and taped in a circle as a
color wheel in the above order.

This filter wheel should be taped on a
little white card and used when you examine
your four test prints. One of your exposure
tests will be close enough for you to make
an educated guess on exposure time for the
next print and the filter wheel will guide
you in deciding what color correction will
be needed. Keep making prints until you
get what you think is a good print.

After you get this good print make a
"ring around,” that is, a set of six prints —
10M, 10R, 10Y, 10G, I0C and 10B from
the good print. Don’'t be surprised at this
point if you find one of these prints is
better than what you thought was the good
print. This frequently happens.

I hope this will help you get started and
we will have a little more of the same for
you next month. Let me know how you
make out. A

STUDIO TOYS

AND GIVEAWAYS
\ '""* climgto your arm X
Jt HAVE EYES THAT BUNK !

il 1 ~ you must
-Bothifor S L Y ?

TOYS FOR EXPRESSIONS—
best numbers

Climbing Monkeys— cling to arm
Gray Monkey that hangs on wire
“Zippy" best monkey of all— jumps
"Petunia'l large fur skunk— springs
"Petunia" smaller cloth style
"Topsy Turvy Doll"— two faced doll
Small-medium Plush Dogs— pastels
4 color— Magqgic Handkerchief ..
Three small Plush Dogs (in plastic bag) ICO
Three assorted Hand Puppets (worth $3. 75) 2.75

Dog-Cat and Dragon Puppets (each) .......... 2.95
Many other toys that get good expressions.
"Magic Pencil Box" (for 6-12 year olds—

2 for $1.18 — 6 for $2.95 —  $5.57 dozen

15 SMALL TOY S ForGiveA*dys! 1

/5 JQy"ASSOKTID
MO TOISO™eTL
For GveAnayi
g Qi birthday Parties

\rorsf

\B/GOEST VALUE! ¢+ KittKVKff 1

TOYS FOR GIVEAWAYS—
you can assort

15 Assorted Toys in bag— $1 75 value $1 00
10 Plastic Balls— 2 inch size 1 00
10 Red Rubber Balls— 2 inch size 1.00
10 Assorted Baby Rattles— good ones 1 00
10 Assorted Plastic Toys— etc. 1.00
10 Noisey Toys— that squeak 1 00
10 Barking Dogs— that bark 1 00
10 Plastic Guns for glveaway 1.00
Many small toys and wind up toys 1 00
All come in plastic bags— assort these.

QUANTITY PRICES-Three of above 275

Six bags $4.95 — Dozen bags $9 40

ARTIST SUPPLIES

OIL COLORS—BRUSHES—MEDIUMS

We stock the complete line of all colors
studio size tubes— including Grumbacher, Winsor
& Newton. Weber and the complete Marshall line
of Oil Colors.

Six new Marshall colors—small tubes for
grounds and shadows (tryout sizes)
Lambswool and Dacron (packed '/} Ib. bags)
‘/, Ib. bag $2.25 — | Ib. (two bags)
Cotton— good color cotton— pound $1.50
SPRAYS— in Varnish, Tuffilm and Retouch Varnish,
in both the bottles and spray cans. Catalog sheets
sent on request, or we suggest ordering the loose
leaf catalog for 50c (coupon In cover can be used
on your first order).

COLOR ARTISTS FOR STUDIOS can get all their
needs from one source of supply— in stock, fast
shipment. Cash with order We pay postage on all
mailable art supplies. Under $10 00 add 50c han-
dling-postage.

in the

back-
$2 00

$3.95

faux /iituto

OIL COLORS'BRUSHES

*Artist Supplies for Portrait Studios Etc.

far Studio /fitioto

N PR Gl S0

3701 NICOLLET AVC. - MNNEAPCLIS 9.MINN.
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American Studio Results Criticized at Meeting

PORTRAIT PANEL

'T 'he prevailing lack of individuality

among American studio portrait pho-
tographers and the apparent general ad-
herence to a set of rules were scored
here last week in the course of a five-
man panel discussion. The panelists
were Philippe Halsman, Bert Stern,
and Bradford Bachrach of New York
City; Desmond Groves, London illu-
strator, and Douglas Paisley of Canada.
The occasion was the seventieth Expo-
sition of Professional Photography and
ninth National Industrial Photographic
Conference, a six-day event held at the
Statler Hilton.

Mr. Halsman blamed "the rules" in
commenting on the criticism voiced dur-
ing the discussion that the studio por-
traits on exhibition at the hotel looked
the same as those shown last year and,
moreover, "as if they had been taken by
the same man.”

"Portrait photographers in this coun-

try apparently obey the same rules,” he
said. "So many pictures by so many
different photographers are so much
alike because everybody works the same
way. Everything becomes stereotyped.
These rules do not exist in England,
where photographers feel more free and
therefore produce pictures that are more
natural.”

Compared with pictures that appear in
the magazines, the convention portraits
of today look "stiff and dated,” he said,
and suggested that it might be helpful
for the portrait photographer to study
the work in magazines and to emulate
the new approaches.

Mr. Bachrach felt that some progress
has been made and remarked that "many
will now accept pictures of this kind
who would not have accepted them years
ago.” He credited the magazines for
what he saw as a change in the public’s
attitude toward the new portraiture.

No More Apologies

by William Mclntosh, Virginia PPA President

"I'm tired of apologizing for the fact
that | am a photographer.” This provocative
beginning expresses the fact that for five
years now | have been apologizing for my
profession. In these years | have been in-
vited to give talks on photography at one
of the area high schools on Career Day. The
students want answers to the following
questions: "How does the graduating sen-
ior go about getting into photography?” ;
"How many hours a week must the future
photographer give to his job to make a
living?”; "How much money can he ex-
pect to make?" These are sample questions.

In previous years | would start apologiz-
ing immediately for the first of these ques-
tions. 1 would say something like this:
"Well, there are not many schools avail-
able that teach photography these days. The
best thing to do is to try to get a job
with a studio and work your way up to the
point where you know enough about pho-
tography to start out on your own.”

For the second question 1 would reply,
"Well, you have to wmrk about 60 to 80
hours a week in order to make an average
wage in the beginning. After all, you really
have to love photography. If you are going
into it for the money alone, you had better
choose another field. It is hard, tedious
work.” For the third question | would reply,
"Well, in this part of the country if you are
working for a studio you can expect to
make as much as a lineman for the tele-
phone company."” Of course. | would always

PORTRAIT FINISHING

Developing, 70mm developing and
finilhing, retouching, proofing, enlarg-
ing, coloring, heavy oil coloring, wallet
prints, quantity prints, copies.

Write tor price list.

OSBORNE LABORATORIES
SOS ELM ST. CINCINNATI, OHIO
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end these pep talks with a message about
how nice it is to be an artist.

End of Era

This year | have changed my little
speech. First of all | inform the students
that to be a success in photography you
need three abilities: a feeling for fine arts
and an artistic sense; a flair for mechan-
ics; and business acumen.

Professional photography is not for the
individual interested in making an easy
living, doing just what he likes to do. To
be a success in photography requires as
much study and experience — the natural
talents just mentioned being assumed — as
it takes to become a successful doctor or
lawyer.

Make no mistake about it. The day when
an average photographer can make average
pictures for an average price is rapidly
coming to an end. The new amateur electric
eye camera and other new amateur equip-
ment are turning out these average pictures
to supply the mass demand.

Two Directions

The future photographer can go in only
two directions, either into high priced, high
quality photography or into mass produc-
tion, low priced, photography. The owners
of operations such as these can expect to
make anywhere from $10,000 per year up.
A highly trained employee in such a studio
can make from $5,000 to $10,000 a year.

There are few things more gratifying in
life than to be successful in your field. This
is doubly true in regard to photography as
a career because you have pleasant associa-
tion with your fellow man, artistic satisfac-
tion. and financial well-being. You must
always keep in mind that in order to achieve
these rewards you must apply yourself with
the best that is in you. A

Reprinted from Southern Exposure

Professional Photographer

by Jacob Deschin

The controversial practice of retouch-
ing by studio operators was attacked by
Mr. Halsman on the ground that "re-
touching destroys what is characteristic
and important in a face.” The question
whether an unretouched picture could
be sold was only vaguely answered.

However, Mr. Stern said, once a pho-
tographer has established a strong repu-
tation for a high standard of work, peo-
ple will feel even “flattered” by such a
photographer's interpretation of their
character.

On the question whether the amateur
in this camera-ridden age has become a
threat to the professional, Mr. Halsman
said, "If a professional photographer is
not better than a good amateur he will
be in jeopardy.”

Mr. Bachrach agreed: "An amateur is
never a serious threat to a photographer
who is really on the ball.”

— Reprinted from The New York Times
(Sunday, August 6, 1961)

BUSINESS from page 35

depending on the number of sheets of film

used and the total operating costs.

Now that you know the average cost per
film, you can also find the average cost
per sitting, whether you furnish six proofs
or 12 proofs.

To sum up all of the averages:

Total operating cost divided by the number
of studio hours will equal the cost per
studio hour.

Total operating cost divided by the num-
ber of man-hours will equal the cost per
man-hour.

Total operating cost divided by the number
of sheets of film used w'ill equal the cost
per film.

Total man-hours worked divided by the
number of sittings will equal the man-
hours per sitting.

Total number of films used divided by the
number of sittings will equal the number
of films per sitting.

You now have three methods of figuring
your average cost per sitting and if your
figures are correct all three methods should
come out w'ithin a few cents of one another.

1. Total cost divided by total sittings
equals cost per sitting.

2. Number of films used in one sitting
times cost per film equals cost per
sitting.

3. Average man-hours in one sitting times
cost per man-hour equals cost per
sitting.

Now that you know your average costs

it might be a good idea to look over your

price schedule. Does it need adjusting? A
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the photo
colorist

by Viva Fay Lefler

One sideline no portrait photogra-
pher should ignore is that of hand
coloring, whether in light or heavy
oils, and we arc fortunate in having
persuaded Mrs. Lefler, noted colorist
and head of the Lefler School of
Color, R.F.D. #3, Box 1.322, Spring-
field, Mo., to write this column for
us. Questions may be sent to her
direct and, when of general interest,
will be included with her replies
in future issues.

Tt is difficult to determine which should

he congratulated on this splendid con-
solidation— the National Photographer or
The Professional Photographer. Suffice to
say this new National
Photographer should fill the bill for all
photographers, whether or not they happen
to be members of the Professional Photogra-
phers of America, Inc. Anyw-ay, it looks
from here like a most fortuitous marriage,
and | am flattered to be a part of it. By the
way: | wonder who made the wedding
pictures?

As this will be my second column to ap-
pear in the new publication — the first was
last month, and was sent in before | knew
of the consolidation — it seems that it just
might be a good idea to sort of go back to
the beginning, to start out anew, as it were,
for the reason that a good many of my
readers in the old Professional may not have
been familiar with the old National, and
vice versa.

Professional

New Dimension

Since the time of Nie'pce and Daguerre
photographers have been trying, by one
means or another, to get into their photo-
graphs the one dimension that, at that

AR C M A C

Photographic
Laboratories
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Developing and Proofing
Retouching

Enlarging and Wallet Prints
Coloring and Brush Oils
Copies and Quantity Prints

Write us about our
Guaranteed Quality
and Service

1201 Manchester Ave., Middletown, 0.

time, was omitted. The early photographers
could reproduce images of their subjects in
only three dimensions — height, width and
depth. (Oh yes, they had 3-D over a hundred
years ago!) But they wxre still in black-
and-white (or toned sometimes) and pho-
tographers generally deplored the inability
of such a splendid method of reproduction
to make pictures in color. For that was still
the one dimension they had not been able to
produce — color.

So they began hand-coloring their photo-
graphs. Naturally, the Daguerreotypes could
not be colored by any method without
ruining the image, but as soon as the pho-
tographer became able to produce prints
that did not have such delicate surfaces,
water color was applied. Generally, a small
amount of pink on the cheeks and a small
bit of color in the clothing was sufficient
for that time, and even today there exist
hand-colored photographs — done in water
color, as a rule— that are years and years
old. During the time | was in the photo-
graphic profession | had occasion to copy
old tintypes that had been water colored.

At the time photography began to be
generally used as a medium of reproducing
images some of the artists of the period
scorned the new process as being purely
mechanical, but a few, who were able to
overcome their prejudices, turned to it as
an aid. Of course, the monochromatic ap-
pearance of the photographically-produced
image was a far cry, colorwise, from a
painter’s picture, but the photographer’s
ability to reproduce line and texture far
surpassed that of the artist. So the painter
began using photographs of his subjects as
guides to exactness of line and perspective,
liven today the great illustrators use pho-
tography as an assist.

The hue and cry for photographs in color
continued and as early as 1891 Gabriel
lippmann produced the first fixed color
photograph by what was known at that
time as the interference process. The first
really excellent photographic color process

NEWS from page 20

in '62 which will stress the creative de-
velopment of the student in the use of
photography as a means of expressive
communication.

A carefully balanced curriculum will in-
clude general studies courses, design, com-
munication and graphics. Special elective
courses may be taken by students with
special interests. Each senior will work dur-
ing his final year of study on a project of
his own choosing, which will be reviewed
by the school’s faculty prior to the granting
of a Bachelor of Fine Arts degree.

Complete details on both majors may be
had by writing: Director, School of Photog-
raphy, Rochester Institute of Technology,
Rochester 8, N. Y

DEGREE AT BROOKS

The Brooks Institute of Photography,
Santa Barbara, Calif., has been authorized
by the California State Board of Education
to award the Bachelor of Professional Arts
degree.

Graduates of Brooks with this degree will
have a minimum of one year of college in

(Turn to page 64)
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Copy Restorations
Oil Paintings

Catalog on Request

510 S. Clinton St.  Syracuse 2, N. Y.
was developed in 1907 by the brothers
Lumie're with their Autochrome plate, fol-
lowed by the Finlay color plate, Agfacolor
and Dufaycolor. Then came Eastman's Len-
ticular color process, used in 1928 for 16mm
motion pictures, which had no color integral
in the film, but which produced colored
images prismatically through the use of
tricolor filters on both camera and projector
and minute depressions on the back of the
film base.

The Photo Colorist

But while the chemists and opticians
were experimenting with the various means
of producing color photographically, the
photographers with an eye for the cash
register as well as for beauty were coloring
photographs by hand. And not only were
they improving themselves financially;
through the medium of photo coloring
they were developing a whole new adjunct
to the photographic profession — the photo
colorist, who was destined to play as great
a part as the cameraman, printer or re-
toucher, and play it much more colorfully!

No photographer in this age of color,
even though he may be (and likely is!)
doing direct color, can possibly afford to
he without the services of a good, well-
trained colorist. |1 do not mean the little
high school girl — or boy — who does a
bit of "tinting” (terrible word!) on the
side to help out during the school picture
or holiday season. | mean the colorist who
is an artist; the colorist who practices her —
or his — profession as carefully and as dili-
gently as does the photographer behind the
camera; the colorist who is as familiar with
color in all its nuances as she is with her
own methods of applying it, and w'ho can
produce a photograph in color from a good
toned print without the assistance of filters
and films that will rival in beauty anything
done by the old masters of portrait painting.

Not only will she be able to apply the
right color in the right place in the right
quantity; she will be able to correct any
errors of photographic or retouching omis-
sion or commission by the judicious appli-
cation of color. She is an artist in every
sense of the word and may be an excellent
photographer besides. The two go very well
together.

But besides the good she may be able to
do for herself and her employer, she will
be doing a great service for the people
whose photographs she paints. For these
will be the portraits produced by her in
oil color, that will be handed down from
generation to generation, as colorful as the
day they were painted! A
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addition to the professional curriculum of
the School. The Institute will maintain its
present diploma curriculum for the student
who does not wish to undertake additional
college training.

MUSEUM BUYS PHOTOGRAPHS

New' York s Metropolitan Museum of Art
has purchased 37 photographs— 12 in color
and 25 in black-and-white — by 34 photog-
raphers to add to its permanent collections
of art. The purchase was made through the
non-profit organization Photography in the
Fine Arts which acted on behalf of the in-
dividual photographers. The photographs
w-ere selected from the collection of 814
submitted for consideration in PFA Exhibit
111, in which the PP of A participated.

This purchase marks the beginning of
PFA’s long-range plan to persuade our na-
tional museums not only to exhibit great
contemporary photographs but also to pur-
chase and preserve more of them in their
permanent collections. PFA is sponsored
by the Saturday Review and Ivan Dmitri is
organizing director of the program.

These photographs will be on exhibition
for several months at the Metropolitan.

easut
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NEW EXHIBITION
Diogenes With a Camera V," an exhi-
bition of about 50 photographs each by Bill
Brandt, Lucien Clergue and Yasuhiro Ishi-
moto, is on view at the Museum of Modern
Art, 11 W. 53rd St, New' York City
through Nov. 12.

Bill Brandt, the widely known British
photographer, is represented in the exhibi-
tion by selections from his "Perspective of
Nudes.” The photographs of the young
Frenchman Lucien Clergue are preoccupied
with themes of decay and death. Yasuhiro
Ishimoto, born in San Francisco, has lived
and worked both in Japan and in the United
States. In his section of the current exhi-
bition are photographs of people affected by
city phenomena — partially demolished
buildings, traffic, billboards, and the clut-
ter of the slums.

REPUTATION GUIDELINES

Guidelines small firms can follow in
building a sound reputation and developing
the right public image of their products
and services are contained in a new leaflet
from the Small Business Administration.

The leaflet, "Building the Right Reputa-
tion,” is number 69 in SBAs Marketers
Aid series, and can be obtained upon re-
quest from any SBA office.

AUSTRALIAN WINS PRIZE

A guest from "down under,” N. McEn-
nally of Campsie, N. S. W., Australia, a
visitor at Professional Photographers of
America’'s Exposition of Professional Pho-
tography in New York City this summer,
was the winner of the door prize offered by
the Cohoes Carrybag Company, Inc. of Co-
hoes, N. Y.

Annually, Cohoes offers a door prize of
1,000 personalized carrybags at the PP of A
convention; and this is the first time the
winner has been a guest from abroad.

NEW GRAFLEX POLICY

Graflex, Inc., has announced a change in
the company's photojournalism activities.
Jim Robbins, former Photojournalism Di-
rector, has been appointed as a district man-
ager with headquarters in Memphis and,
according to the announcement, in his own
territory and elsewhere, when occasion de-
mands, he will continue in his photojour-
nalism function as part of his responsibility.
Similar work will be carried on through-
out the country by other district managers
and field personnel.

Inquiries concerning photojournalism ed-
ucation should be directed to T. T. (Tim)
Holden, Manager, Special Services Dept.,
Graflex, Inc.,, Rochester 3, N. Y.

AMERIKKA TANAAN

Finnish visitors to "Amerikka Tanaan,”
(America Today) the United States Indus-
tries Exhibition in Helsinki, Finland, last
June watched through glass while a Wash-
ington, D. C., photographer took pictures
of babies in a studio. Jack M. Nerenberg
used a Portronic camera made by Beattie-
Coleman, Inc. of Anaheim, Calif.; the strobe
lights were supplied by the Photogenic
Machine Co. of Youngstown, Ohio.

"Amerikka Tanaan” was held under the
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J. M. Nerenberg, Wash., D. C., demonstrates
American equipment in Helsinki exhibit.

auspices of the U. S. Department of Com-
merce’s Office of International Trade Fairs
in order to stimulate foreign trade. More
than 100 American firms and their Scandi-
navian distributors participated.

STUDIO SUPPLIERS ASSN

The Studio Suppliers Association wfas rep-
resented by a majority of its members at
the 70th Annual Exposition of Professional
Photography at the Statler Hilton Hotel in
New York City the first week in August.

Several meetings were scheduled. The
first was a meeting of the SSA Board of
Directors and Committee Chairmen on Tues-
day, August 1 at 9:00 a.m. in the Empire
Suite, followed at 10:00 by a general mem-
bership meeting attended by approximately
40 members and guests.

The officers and committee chairmen gave
brief talks on the subjects of ethical prac-
tices for the industry, conventions, education
and public relations, and explained the
progress the association has made during
the past months. Ways and means for im-
proving trade shows were discussed and
many suggestions were made by members
as to specific phases of trade shows and
conventions that need better cooperative
effort on the part of both convention man-
agement and exhibitors.

After the adjournment of the general
meeting Morris D. Schneider, Chairman of
the Membership Committee, held a brief
question and answer session, concerning
SSA activities, for the benefit of exhibitors
who were guests.

The general cooperation and support by
Studio Suppliers Association member firms
of the PP of A trade show was indicated
by the large number of SSA members occu-
pying booths. The red and white member-
ship plague was conspicuous in all areas
of the show.

Three of the officials of the SSA attended
the PP of A Affiliation Luncheon on Tues-
day. Those present were A. M. Rothbard,
President, B. H. Roberts, Chairman of the
Convention Committee and Past President,
and Thomas B. Frank, Executive Secretary.
The SSA was also represented at a meeting
of the PP of A Board of Directors by Mr.
Rothbard and Stanley C. Samuel, Chairman
of the Ethical Practices Committee.

We wish to take this opportunity to ex-
press the appreciation of our officers and
members for the cooperation and interest
shown us by the executives of the PP of A
in connection with our efforts to obtain our
objective of working "For Better Business
in Professional Photography."

— Thomas B. Frank, Exec. Sec’y, SSA A
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Craig, Robert H., 2903 W. Lynrose Dr., Anaheim
(A) A. Ricca

Frey, Ken E., Frey Photos, 11745 E. Carson St.,
Artesia (A-C) A. Ricca

Jones, W. Lawson, W. Lawson Jones Photography.
256 Richardson Dr., Mill Valley (S)

Morseman, Lisle, Shell Development Co., Emery-
ville (1) A. Ricca

Smith, Wayde W., Magoffin Typesetting,
Yucca, Flollywood (1)

Townsend, Tom C., Townsend Photo & News
Service, 5559 Marquette Dr., San Jose (I)
Weile, Werner, 1181 E. Main St., Ventura (A-P)

A. Ricca

6230

CONNECTICUT
Bongo, Pasquale H., Bongo's Liquor Store, 137

Atlantic St., Stamford (A)

Caracausa, A. Vincent, 720 Williams St., New
London (A)

Cardozo, George H., 6 Post Office Lane, Green's
Farms (A-C)

Clark, Edwin R. S., Remington Rand Univac, Wil-
son Ave., South Norwalk (1)

Irving, Leonard M., Lens Camera Supply, 318
Fairfield Ave., Bridgeport (A)

Kotker, Clarence F., Ridgefield Photo Shop, 89
Main St., Ridgefield (A-P)

Lang, George A., Remington Rand Univac, Wil-
son Ave., S. Norwalk (1) G. Bell

McCabe, Bernard P., Norden Division of United
Aircraft, Helen St., Norwalk (1)

Phillips, Edward A., Phillips Color Studio, 10
Tobey Rd., Bloomfield (A-C)

Rand, Philip S., Remington Rand Univac, Wilson
Ave.. S. Norwalk (1) Geo. Lang

Scofield, Clifford G., 992 King Rd., Cheshire
(A-C) /. Pickands Il
Sodcrstrom, Fabian R., Photo by Fabian, 555

Post Rd., Darien (A-P) Gordon Bell
Spintzyk, John H., Photo Art Studio,
Main, Meriden (A-P)
DELAWARE
Davies, Henry C., E. I. DuPont Co., 25 Melissa
Circle, Claymont (1)
Elliott, Wilson G., Hercules Powder Co., Her-
cules Tower, 910' Market St.,, Wilmington (I)
Henderson, Alex G., Better Living Magazine,
DuPont Co., Wilmington (I)
DISTRICT OF COLUMBIA
Forte, Russell T., U. S. Dept, of Agriculture (1)
Levenson, Frederick H., Howard University (I)
McBain, Donald, National Geographic Society,
16th and M St, N.W. (I)

115 W.

TROJAN
Retouching Machine

Triple Action — Magnetic and Rotating
Negative Holder
Gear Controlled Magnifier

The retoucher used by Homer Engitisn

TROJAN INDUSTRIES,

in all his classes.
Send for Details and Two Weeks' Trial

Box 484, Troy,

Patterson, Carl M., 12th and
Pennsylvania Ave.

Wilks, Chester E., U. S. Army, Joint Operations
Group, Room 1B945, The Pentagon (I)

FLORIDA

Buzone, Louis A., Lou Buzone Custom Photogra-
phy, 720 N.W. 75th St., Miami (A-C)

Gregory, James R., Gregory Studio, R.R. No. 1,
Box 227, DeBary (A-P)

Kahn, Werner, Werner Kahn Studio. 2511 Collins
Ave., Miami Beach (A-P) Richard Hinman
Rogers, Charles, RCA Cape Canaveral, 1470 Sarno

Rd., Eau Gallie (I) Jr. Lewis
Weiss, Myron M., Tooley-Myron Corp. of Florida,
3917 N.W. 35th Ave., Miami (A-P)
HATAH
Zubick, Frank P., Jr., Frank Zubick Photography,
2848 S. King St., Honolulu (A-C) /. Rosen

ILLINOIS
Wolf, George M., Jr., Wyman-Gordon Co., In-
galls-Shepard Div., 14600 Wood St., Harvey (1)

INDIANA
Korba, Eugene J., Memory Photo Service, 4505
Magoun Ave., E. Chicago (A) Frank ]. Bezan

IOWA
Kelly, Thomas R., USAEC lowa State University,
Box 14A, Station A., Ames (I)

KENTUCKY
Ware, Richard L., University of Kentucky, 214
Journalism Bldg., Lexington (l) Marion Ward
Johnson, Ray M., U. S. Army Armor Board, Ft.
Knox (1)

Post Office Dept.,

MARYLAND
Ellison, Henry, Oxford Photo-Crafts,
Oxford (A-P)
Holtcr, John J., Holter's Studio, P.O. Box 454,
Rt. No. 2, Joppa (A-P) M. Monteau

Box 363,

Meyer, H. Henry, Meyer Photography, Paper

Mill Rd., Phoenix (A-P) Harry Patton
MASSACHUSETTS

Blackwell, George J., Blackwell Studio, 1350

Hancock St., Quincy (A-P)

Farmelant, Hyman, Leichick Studio, 74 Grove St.,
Chelsea (A)

Howard, Robert, House of Photography, Inc., 110
Summer St., Boston

Loring, George M., George M. Loring Studio, 77
Main, Hingham (A-P) John Hobbs

Nourse, Mrs. Jenny, The Nourses, 1384 Morrissey
Blvd., Quincy (A)

Nourse, Richard, The Nourses, 1384 Morrissey
Blvd., Quincy (A-P)
O'Neil. Michael K., Mike O'Ncil-Photographer,

130 High St.,, Waltham (A-P)

Ohio

Ostroff, Myer, House of Photogiaphy, Inc.,, 110
Summer St., Boston (1)

Piasta, William 1.. Piasta Portrait Studio, 149
Thompson Rd., Webster (A)

Richmond, Marvin, 10 Harvard St., Worcester (I)

Ridley, Norman N.. 5 Alfred Ct., Everett (A-C)
Leonard Levy

Ross, Richard A., 439 Washington St., Brookline
A

Shaffer, William F., General Electric, 166 Broad
St.. Fitchboro (1)
Zcichick, David H., Zeichick Studio, 74 Grove,
Chelsea (A-P)
MICHIGAN
DeFoe, Paul, Paul DeFoc Studio. 13 Ford Ave.,
Detroit, (A-P)

Lisic, M., U.S. Army, Ordnance Tank Automotive
Command, Van I5yke Ave., Centerline (A)
Southall, Walter J., Howard Plating Industries,
Inc., 819 E. Ten Mile Rd., Royai Oak (I)
Stobbart, Mrs. Frank C., Stobbart Studio, 1301

N. Michigan Ave., Saginaw (A)
'lousignant, Donald T., 517 S. 10th St.,, Escanaba
(A-C)
MINNESOTA
Olson, Bruce A., Zintsmaster's Studio, 127 S. 10th
St., Minneapolis (A) J. L. Baasen

MISSISSIPPI
Sarcone, Joe, Joe Sarcone Photographer, 401 17th
St, S, P.O. Box No. 1, Columbus (A-C)

NEW JERSEY

Aronowitz, Edwin D., A&A Photographers, 95
Broadway, Paterson (A-P)

Bro, Oscar E., The Bro Studio, 2395 Mountain
Ave., Scotch Plains (A-P)

Butler, Duncan B., Chilton-Butler. Inc., 52 Good-
win Ave., Ridgewood (A-P) Alfred Coda

Condit, Richard E., The R. E. Condit Studios,
561 Main St., East Orange (A-P)

Connors, Leslie T., Lynwood Photographers, 173
Forest Ave., Lyndhurst (A-P) Leon Rosenmann

Davis, Eldridge J., McGuire AFB (l)

Ferguson, Bruce J., Taylor Photo Studio, 401 Sea
Ave., Pt. Pleasant (A) Sherman B. Taylor

Gerard, Mrs. 1. V., Gerard Photog. of Beauty, 161
Sycamore Ave., Shrewsbury (A-P) R. G. Binder

Goldman, Mort, Pcskin-Goldman Studio, Inc.,
202 Main St., Toms River (A-P)

Halperm, Benjamin, Vinodd Studio,
cello Ave., Jersey City (A-P)
Hanna, William, Wm. Hanna Studio, 111 Broad-
way, East Paterson (A-P)

Hansen, Arthur W., Box 100, Parlin (1) J. E.
Carrar

123 Monti-

(Turn to page 68)
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In the Service of the Profession Since 1895

ENLARGEMENTS — COPY

from difficult originals, with guaranteed delivery

« Retouching
-« Panalure < Gloss or Matte Finish

ENLARGERS

. All Sizes

Designed to keep abreast of
the latest technical develop
ments ond precision built by
master craftsmen, Caesar-Saltx
mon Enlargers embody all the
most advanced features

Model S00 MR

All Types vith Side Arm Attachment

CAMERA STANDS

. Studio

Absolutely stable stands thot
hold cameras motionless in any
position. Controls for roising,
tilting and swinging are all
convenient. Changes in posi-
tion can be made as quickly
as they can be thought of.

Portable . .

WORK

[

COMPOSITES — MINIATURES

WATER COLORS
PENCIL SKETCHES
HEAVY OILS

FREEHAND OIL PAINTINGS
Write for Price Schedule

Blum's
1021 NORTH WELLS ST.

JJlioto Arts
CHICAGO 10, ILL.

Dealer for
MB6D 8 x 10

Send for Complete Catalog
Type Enlarger

or See Our Authorized Dealer
in Your Community

HadoLorttn le» PielfttisM Photofrsphii foviprent Sind 1.0

J. G. SALTZMAN, INC.

SAIliS DISTRIBUTORS (or CAESAR MANUFACTURING, INC.
480 loxington Avenue, New York 17, N. V.

A scot Speedlights
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16x20 Super Deluxe Oil Portraits still only $18.

Just send us your re-
touched negative, proof,
and color description.
Allow 4 weeks for deliv-
ery. All paintings are
made on masonite and
varnished for everlasting
preservation.

Carlan Photo Service

574 Clinton Ave.
Newark, New Jersey

All Prepaid Orders are sent Postpaid.

NowAvailable to YOU

e A STUDIO-TESTED SYSTEM
THAT ASSURES: ® simple records
e LESS ERRORS <« HIGHER PROFITS

One complete writing takes care of customer's re*
ceipt, file copy, proof envelope, negative envelope,

and account receivable ledger. Numbered to meet
your requirements.

No cosf for complete instructions.
FREE descriptive folder and sample forms, write:
WOEHRMYER PRINTING COMPANY

770 ACOMA STREET DENVER 4, COLORADO

YOU WILL OBTAIN

THE OPTIMUM RESULT

From Your Kodacolor and
Ektacolor Work

When We Process and Print It For You
Truly Professional Quality at Sensible Prices

8x10, First Print $3.60 Professional Net
Additional Prints, same negative, same order $2.40

11x14, First Print $4.80 Professional Net
Additional Prints, same negative, same order $3.20

16x20, First Print $9.00 Professional Net
Additional Prints, same negative, same order $6.00

Kodacolor Roll Film Processed, $.90 Professional Net
Ektacolor Sheet Film Processed, $.50 Per Sheet,
Professional Net

All Sizes Processed— All Film Put in Kodapak Sleeves

Please write, on your professional letterhead, for com-
plete list of prices and services, plus the latest Issue of
our FILTCR-TIP POOP-SHCBT, which contains valuable situ-
ation reference material Incidental fo use of color nega-

ABC COLOR PHOTO-LAB
Telephone EL. 6-6970

Jacksonville, Florida P. O. Box 2277

NEW PRODUCTS from page 16

buffer solution, improves the dye stability of prints made on

the new Ektacolor Professional paper. . Kodak Improved

Gravure copy film which can be exposed with tungsten or

fluorescent light, is rated at ASA tungsten 12, and is available

in all standard sizes. One of the film's chief advantages is its

built-in highlight contrast for clean highlights without sacri-

ficing any of the middle tones. . . . All 3/2" and 70mm Kodak

bulk rolls are now frame-numbered for easy identification of

negatives. . . . Kodak Reflex Special Camera, 16mm features

reflex viewing through the taking lens and a variable shutter.

It is built on a modular basis to facilitate easy maintenance

and/or the interchangeability of optional equipment. Space

gate is designed to provide 0.007" clear-

ance between the aperture plate and the

pressure pad, keeping the film on an even

plane as it is exposed and reducing tend-

ency toward emulsion build-up. A new

type of bayonet lens mount with locking

catch provides push button ease in the

alternation of lenses. Adapters are avail-

able for S-type mounts. The camera weighs

about 24 Ibs. Base price for camera,

equipped with 400" magazine, 24 fps syn-

Kodak chronous motor drive, 25mm f/1.4 lens,

adapter for director-type viewfinders and sunshade and filter
box is $1895.

American Speedlight Corp., 63-01 Metropolitan Ave., Mid-
dle Village 79, N. Y. — Improvements in the mechanical ar-
langcments of lights, barndoors, diffusers and cable entries have
been incorporated into all Ascorlight Series 500 assemblies,
which offer a choice of four power supplies, ten lights, five
stands and various types of synchronization. . . . American
Speedlight Corp. is distributing the TelePro 6000 projector
adapted to accommodate an Ascor xenon light source that
makes it possible to project transparency backgrounds with
electronic flash front lighting. Rear projection with the TelePro
6000 to 9'xI2' screen size is possible. . . . Photronic Corp. of
America, 6478 Sligo Mill Rd., Washington 12, D. C. — Elec-
tronic flash unit with built-in transistor power oscillator, monitor
circuit, AC line and charger packs, and nickel cadmium battery
power pack — the PCA X-100. Unit weighs 28 oz, sells for
$69.95, complete with charger and AC cord.

Allen B. Du Mont Laboratories, 750 Bloomfield Ave., Clif-
ton, N. J., has introduced a high definition Type TC-110 tele-
vision camera called the Tel-Eye by Du Mont-Fairchild. The
camera uses existing TV receivers as monitors, is self-contained
with a regular power cord for attachment to an AC outlet and
a coaxial connector for attachment to the receiver. Price is
$550; three-lens kit is priced at $75.

Natural Lighting Corp., 630 Flower St., Burbank, Calif. —
New model of GroverLite Junior (three lamps) can use variety
of lamps, including the M-6 ColorFlector. Unit is furnished
with barndoors, diffusion slots and 15'
cord: $39.75 less lamps. GroverLite
Senior (for five lamps) sells for $48.75
without lamps. . ColorTran high-
absorption (up to 90%) heat filters for
use with incandescent as well as arc
lamps. Manufacturer claims 99% light
transmission with negligible change in
the red portion of the spectrum. Color- Natural Lighting
Tran heat filter is available in sizes up to 20" in diameter. . . .
Westinghouse Electric Corp., Bloomfield, N. J. — Compact
camera light gun, the Studio One, for either motion picture
or still work. Black plastic unit has handle, universal mounting
bracket, and swivel joint permitting bounce lighting. The DXY
650 w sealed beam bulb has eight-hour life. Complete camera
light is priced at $21.95, replacement bulbs list at $5.45 each.

Wolf Brothers Inc., 340 N. 12th St., Philadelphia 7, Penna.
— Wolfoto File, photofinishing envelope with detachable nega-
tive folder that doubles as file for customer and print reorder
form. . . . Nega-File Co., Box 405, Doylestown, Penna. — Large
capacity mahogany chest with removable partitions for filing
film strips to 8/2x11 size. Brass plated box corners and escutch-
eon pins to fasten units with other Nega-File filing equipment
arc included.
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Fotorite, Inc., 6422 N. Western Ave., Chicago 45, 111
Opalite, a dual purpose printing paper with bromide coating
on both sides, can be used both as a positive print and a

transparency. No special chemicals or

timing are required for processing.

Standard photo colors can be applied

on either side of the material. . . . Foto-

rite paper, made by Mimosa of West

Germany, designed for use with the

Fotorite Rapid Print Process, is available

in several contrasts; three weights (doc-

ument, single and double); glossy and

semi-matte surfaces; smooth and pebble

Fotorite grain finishes; and in white, cream and

ivory colored stock. . Fotorite is importing the Gauthier

dual cable release which may be used for synchronized operation

of two simultaneous or subsequent and different actions with

two cameras; or may be used in conjunction in close-up photog-

raphy with single-lens reflex cameras equipped with focal plane

shutters, when both diaphragm and shutter can be connected
and released.

Burton Mount Corp., 2147 Jericho Turnpike, New Hyde
Park, N. Y. — Micro-Mate microfilm system combines reader,
projector and enlarger, permits untrained persons to make
contact prints or enlargements up to 11x14 in less than 30
seconds without a darkroom. . . . Recordak, 415 Madison Ave.,
New York 17, N. Y. — Recordak Reader-Printer, makes paper
copy of any document that is on 16mm or 35mm microfilm,
aperture cards or card-size film jackets. Automatic printing
operation takes approximately 45 seconds, produces 872x11
print at cost of about 9 cents. . . . Anken Chemical & Film
Corp., Hix Ave., Newton, N. J. — Photocopier built into an
attache' case, the Attache’, can copy any original up to 9" wide,
weighs 12/a Ibs. Fully warranted for one year, the unit sells
for $149.50. Contura model, for $199.50, has book-copier for
use on maps, charts, and bound volume material.

Agfa, Inc., 516 W. 34th St, New York 1, N. Y. — Two
black-and-white films: Agfa Isopan IFF 13 (ASA 25), has reso-
lution of 185 lines per mm, is available in 35mm, 120 and sheet
film; Agfa Isopan Record, in 35mm and 120, has resolution of
75 lines per mm, ASA rating of 650 to 1200, can be used as
high as ASA 1600. . . . Agfacolor CN 14 fine grain negative
film (ASA 16) has been reintroduced for professional use only,
is available in 35mm, 36-exposure cassettes. . . . Agfacolor CN
17 (ASA 40) is now available in sheet film sizes 4x5, 5x7
and 8x10. . . . The recent introduction of several black-and-
white paper surfaces by Agfa brings the total to 13 different
surfaces available in the U. S. A surface album will be sent
upon request on studio letterhead.

Literature

(Please mention The National Professional Photographer
when ordering any literature listed in this section.)

Millbum Supply Co., 880 S. 20th St, Newark 8, N. J
Ilustrated folder, “Bridal Bouquets Created by Renda.” .
Fotomatic Corp., 3141 W. 10th St., Indianapolis 22, Ind.—
“Sunlight to Safelight,” folder of photo electronic instruments
for the measurement and control of light. . . . General Indus-
trial Co., 17883 Montrose Ave., Chicago 13, 111 — Circular
slide rule, free; request on business letterhead. . Natural
Lighting Corp., 630 S. Flower St., Burbank, Calif. — Lens stop
calculator, 2"x3", reprinted from the American Cinematogra-
pher's Manual. . . . Gordon Enterprises, 5362 Cahuenga Blvd.,
North Hollywood, Calif. — “Motion Picture and Photo Instru-
mentation Equipment,” more than 100 pages, 300 illustrations,
reference material. . . . Eastman Kodak Co., Rochester 4, N. Y.
(Sales Service Div.) — Revised data book, “Kodak Filters and
Pola-Scrcens (B-1),” 48 pp, 75 cents. - A

M A R C H IO N ,S FAMOUS WALLET PHOTOS
“Known from coast to coast”
Made from any size negative up to and including
5x7 negatives only 3*/2C each in lots of 12 or more.
Complete Finishing for the Trade

Marchion Photo Service
228 N. MAIN FOSTORIA, OHIO

No, no, Egbert. that's not what we mean
by Cut Off Date . . .

We don’'t mean to cut December short, nor do we expect to
go out of business or anything of that sort. We merely wish
to remind our good friends and customers that we cannot
accept print orders lor GUARANTEED Christmas delivery
after certain dates —namely and to wit

December 4 for Dye Transfer Portraits, and

December 11 for Ektacolor Portraits and Christmas Cards.
Commercial prints aren’t affected by these cut-off dates, and
remain available, as always, on the 3 or 5 day in-plant basis.

Processing e+ Dye Tronsfer « Slides <« Ektacolor Prints

Duplicate Transparencies

Meisel Photochrome Corporation
2710 McKinney Ave. Dallas 1, Texas TAylor 4-2059

AJUSTRITE

POSING STOOLS and TABLES

Just lift
seat or table top

to desired height

The patented Ajustrite ad-
justing mechanism is so
simple, so trouble-free, it
conserves your time and
energy and smooths your
work. Just lift seat or p A
table top to the height
desired. That’s all. No
screws, hand wheels or
bolts. No tools needed.
No soiling of the hands.

THE STOOL is all metal with seat which adjusts from
18" to 27". Cast base has polished glides. Seat pad
and backrest available. Weight 15 Ibs.

THE TABLE is tubular steel with 20" x 28" no-glare
Vibrex top which adjusts from 24" to 35". Weight 24 Ibs.
FREE TRIAL Use stool and table for 30 days without
obligation. See them at your Photo Supply Dealer or
write today— we’ll do the rest. 10 Year Guarantee.

AIUSTO EQUIPMENT CO.

515 CONNEAUT ST. BOWLING GREEN, OHIO
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'TisHere, Maybe! from page 28

: . on the new equipment, and a few lines

ua I O Or an I a about the studio's color technicians. Addi-
tional material promoting the company that

can be added to the file folder will be sent

A special program! Not an economy grade, not to clients and prospects from time to time.
machine run, but high quality, custom made m C. Soott Wherry of Wherry's Gresham
H H H Studio, Graham, Ore., a member of the
color prints for the Candid Wedding and Bar- PP of A for & mumber of years
Mitzvah Photographer. Cost of 8x10 prints only $1.99 anay in Septerrber.
each when our requirements are followed. _E_nlarged color = Edgar L Obma, MPhotog. Dodgeville,
proofs at low cost. Send for booklet describing our com- Wis., wes among the 71 passengers on a
Boeing 707 Astrojet that crashed into Win-
plete program. throp Bay, Boston, on Sept. 25. None was

killed. Obma was not injured but lost a
large part of his valuable collection of

Quantity Color Prints g o o o 1

England annual convention.

Now available in all sizes from 212x312 to u Title to a 12acre site in Rockleigh In-
H H dustrial Park, Rockleigh, N. J., has been
16x20 at prices lower than ever. Highest i [y Aafe i, New Yori Gty The
quality Ektacolor prints for sales promotion, company plans to build new U. S. head
. . . offices and warehouses, with occupancy set
counter display, and other purposes. Eight by ten prints for Septerber 1962.
as low as $.75 each in quantity. Other sizes at equally = Mike O'Connell, photographer of Lake
|0W prices Jackson, Texas, died on July 31.

m  Acquisition of the bulk of the assets of
Murmatics Inc, Chicago, has been an

Custom Color Prints ror by o Ay o of Wi

and film processing machines. A. L. Milnar,

Abar custom quality Ektacolor prints for por- %é‘%,ﬁ’éii?fﬁi&éf% g&meﬁ.fﬁ
trait, commercial, reproduction, exhibition, transferred to Milwaukee and conducted
and other purposes. Service and quality are under the Arkay corporate narme.

better than ever, and prices are lower too. No wonder = Petunia the Skunk is back after eight
so many photographers are selling them in ever increas- Froree o M epolts The. fomy it
ing quantities! Send for complete information and price toy wes used on the 7 AGES program at
. the PP of A Exposition in New York
lists. last summer.

m An unusual non-photographic product is

being produced by the Charles Mayer Stu-

dios, Inc, commercial photographers of

Akron, Ohio. The item is a lectemm, made

of heawy cardboard. According to the meker,

the unit converts from a carrying case with

373 EDDY STREET handle to lectern for table top use in
PROVIDENCE 3 RHODE ISLAND seconds. A

APPLICATIONS from page 65

Hennessey. Daniel 1., Jr., Electronic Associates,
~lnc., Long Branch Ave., Long Branch (1)
Knight, Pauline C.. School Projects Photo Co., 152

H Schuyler Ave., N. Arlington (1)
YOUR OWN ADVERTISEMENT in every McCabe, Edward D., Damien Studio, 7 Pinewood
customer’s Breast Pocket on a "Handy Hanky" Lane, Mt. Lakes (I) .
— the final touch for every man's portrait. Mclntosh, Earl J., Lewis Srudio. Inc.,, 15 S.
. Grove, East Orange (A)
The Handy Hanky is Passalaqua, Joseph P., The Photo Center, 212
";] threed Sty'ez as Bellevue Ave., Hammonton (A C)
shown han_ Caf” Ie n Roth, Gordon R., Gordon Roth Photography,
your choice of colors. 43 Woodland Rd., Short Hills (A-C)
The "Hanky" is cot- Seelig, W., Hollywood Photogs., Inc.,, (Photo
ton, the balance white News Service) Conv. Hall. Asbury Pk. (A-P)
card on which ~your Spiess, Joseph J., Spiess Studios, 182 Blvd., Has-
message is printed. brouck Heights [A-P)
Stick the "Hanky" in Wechsler. Alan. Cherry Hill Portrait Studio, 208
the pocket, make your Cherry Hill Shopping Ctr., Mcrchantville (A-P)
sitting— and your cus- NEW MEXICO
qu;ler hﬁs :?Fe;h'ntg Dunlap, Roy L., Sandia Corporation, 1600 Ken-
Write for ell really talk about. tucky, Albuquerque, N.E. (1)
samples, prices today: In Canada NEW YORK
HANDY HANKY. INC.  HANDY HANKY CO. Adler, Ralph M., Polarad Electronics Corp., 43-20
BOX 442, DEPT. P 55 DIETZ AVE., S. 34th St.. Long Island City (I)
GUARANTEED UNBRE X NIAGARA FALLS, N. Y. WATERLOO. ONT. Ball. Lee W., 1300 Morris Park Ave., New York
(OIUMIIAN HUMEIING t STAVPING CO, lik, Terre Houle, Ini (A-P) Alma Gray
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Balogh, Zoltan 1., 257 W. 99th St., New York (A)

Champagne. N. P., The Champagne Studio of
Photography, 94 01 101st Ave., Ozone Pk. (A-P)

Coleman, Alfred S., Jr., U.S. Army Pictorial Cen-
ter, 35-11 35th Ave., Long Island City (I)

Coope, Robert W., First Nat | City Bank, 399
Park Ave., New York (l) Frederick Quellmalz

D'Arienzo, Armand. Sweet Studio, 1322 Castle
Hill Ave.. New York (A-P)

Friedlander, Edwin H.. Electrical Test Labs, Inc.,
2 East End Ave., New York (I)

Gattuso, Joseph |I... Eastman Kodak Co., 1669
Lake Ave., Rochester (1) Robert Allen

Gilson, Stanley B., Jr.. Nationwide Trade News

Sendee Corp., 120 W. 45th St., New York (1)
Greenberg, Arthur D., Arthur David Studios, Inc.,
541 W. 207th St, New York (A-P)
Haehn, Hans, Geigy Chemical Corp.,
430, Yonkers (1)
Hoenig, William K., 207 S. Huxley Dr., Cheek-
towaga (A-C)

Hoxie, Mrs. Mildred D., Mil-Dee Studio, R. D.
No. 3, Auburn (A-P) Charles Geiger, Jr.
Jaquish. Mrs. G. E., Liberty Portrait Studio, Lib-
erty St., Arcade (A-P) Harold C. Flaherty
Kauffman, Milton, Milt Kauffman, Photographers,
253 Connecticut Ave., Massapequa Park (A-P)
Kclman, M. B., Kelman Assoc., Lower Concourse,
Roosevelt Field, Garden City (A-C) C. Horowitz
Konetz, Howard A., 125 Poningo St.. Port Chester

|

P.O. Box

Kramer, Ludwig, Cottage School, Pleasantville (1)

LaTorrc, R., A&R Profes. Color Labs., Inc., 436
Parsells Ave., Rochester (S) H. W. Leichtner

Lewin, Jeremias J., 3395 Reservoir Oval, Bronx
(1) Robert E. Handley

Ludorf, Patricia J., The M. W. Kellogg Co., 711
Third Ave., New York (I)

Margotta, John M., John Margotta Photographers,
22 Lawton St., New Rochelle (A-C)
McGrath, Norman R. C., 125 E. 30th St,

York (A-C)
McGuire, Edwin G.. Master's, Inc., Camera Dept.,
Route 9-A, Elmsford (A)
Merkert, Frank, Frank Mcrkert Studio,
field Rd., East Northport (A-P)
Michaels, George Z., 322 W. 53rd St.,, New York
(S) V. Okoniewski

Miller, Bernard B., Bernard B. Miller Studio, 22
Diamond Dr., Plainview (A-P)

Nathan, Norman, N. Nathan Photography, 36
Brewster Rd. W., Massapequa (A-P) 1. Hnshon

Neustein, Miss Lotte J., 425 Central Park West,
New York (1) D. J. Mertz

O'Malley, John, 235-27 147 Road. Rosedalc (A-P)
Harold C. Flaherty

Porrett, Fred, 106 Washington Place, New York
|

New

157 Lark-

Rosel, Mario, Scott Studio & Camera Store, 830
South St., Pcekskill (A-P)

Sacks, Arthur, Jo-Art Photographers, 144 Brook
St.,, West Sayville (A-P)

Schonhaut, Emil, New' York Solar Print, 736
Broadway, New York (S)

Schulman, Stanley, I-cnco Studio Labs, 55 Vander-
bilt Ave., Central Isiip (A-P)

Solby, Robert, Robert Solby Co., 230 Fifth Ave.,
New York (A)

Spiegel. L. B., Modernage Photog. Service, Inc.,
319 E. 44th St., New York (I) D. F.tsendrath

Swithinbank, Martin W., 23 E. 39th St, New
York (1)

Victor, Warner S., Goerz American Optical Co.,
461 Doughty Blvd., Inwood (1)

Wilcox, Michael C., Wilcox Studio, 177 Menard
Dr., Rochester (A-P) Grace Moore

Youll, James J., Law'ing Studio, 11 Hart St.,
Batavia (A-P)

OHIO
Herman, Bernard, Bernard's Studio, 1724 Portage

Trail, Cuyahoga Falls (A-P)

Learned, Robert T., Bob Learned Photos, 1331
Ervin Rd., Van Wert (A-P)

Meyer, F. Evelyn, Battclle Memorial Inst., 505
King Ave., Columbus (1)

Petrovic, George, Gapstur Advertising, Inc., 1126

Cottage St., Ashland (A-C)
Robinson, Frank B., Frank B. Robinson Photog-
raphy, 2108 W. Tusc St., Canton (A-C)
Spofforth, R., % Lester Schramm, Rt
Marietta (1) Madison Geddes

No. 1,

PENNSYLVANIA
Dubin. Leon H., Guyer Studio,
Ave.. Philadelphia (A)
Hosko, Thomas. Hosko Studio, 928 S. Main Ave.,
Scranton (A-P)
Knott, Arthur, 315 Trimble Blvd., Brookhavcn
A-P

6’22 Torresdale

Powell, Samuel J.. Samuel . Powell. Photogra-
pher, 3102 Mifflin, Philadelphia (A-P)

Quay. George M.. 5015 Germantown Ave., Phila-
delphia (A-P)

Thompson, Robert H., City of Lancaster, Bureau
of Police. 39 E. Chestnut St., Lancaster (I)
Yawney, John, 1411 Marvine St., Bethlehem (A)
RHODE ISLAND
Fein. Robert F.. Robert's Studio, 26 Arcade Bldg.,

Providence (A-P)
McDonnell, Mrs. Connie, Connie Mac Art Service,
114 Atwells Ave., Providence (S)
TEXAS
Griffin, Robert, Robert Griffin Photography, 506
Fresno Dr., San Antonio (A
Jameson. Miss Becky, B. S. Weaks, Photographer,
510 S. Broadway, Plainview (A) Bill S. Weaks
Thomas, Jack, Box 92, Kerrville (A)
VIRGINIA
Binns, W. Earle, Dementi Studio.
St., Richmond (A) R. A. Dementi
Burford, William J., Burford Portrait Studio, 255

121 E. Grace

Granby St., Norfolk (A-P)
Lackovitch, Michael. Michaels Studio, 607 E.
Main St., Luray (A-C)
WISCONSIN
Knox, Isadore, 3203 N. Downer Ave., Milwau-
kee (1)
Smith, William C., The L. L. Cook Co., 1830
N. 16th St., Milwaukee (A-C)
CANADA
Beaupre', Donald. Studio Donald Enrg., 292A St.
Germain. Rimouski, P.Q. (A-P)
Coltman, Don, 160 Bay St., Toronto, Ontario
(A-C)

Hanson. Donald F., Elgin Studio, 60 Curtis St.,

St. Thomas, Ontario (A-P)
McNellen, Trevo S.. Bomac Montreal, Ltd., 770
St. Antoine St, Montreal, P.Q. (A-C)

Papp, Robert J., Sterling Studio, P.O. Box 400,
Stettler. Alberta (A) C. W. Pratt

Sutton, Henry E., Bomac, 240 Richmond, Toron-
to, Ontario (A-C)

Sutton, Richard S., Kitchener-Waterloo Record,
Kitchener, Ontario (I)

FOREIGN

Farrand, R., Imp. Chem. Ind.. Ltd., Plastics Div.,

Welwyn Gdn. City, Hertfordshire (1) P. Gitlingt
A

EXHIBIT from page 3

a hand on the committee. The problens
here are obvious, but not insoluble.

Entry Fee Recommended

It should be apparent to all that the chair-
manship of a show of this nature is no cut
and dried simple task On the contrary, it
is a complex, exacting executive problem
Therefore my other recommendation is to
charge an entry fee sufficient to free this
committee of the job of hanging the show,
and to take care of a fund to pay nominal
fees to the artists who arc asked to partici-
pate. After all, they owe us nothing nor
have they anything to gain. This is done by
the Los Angeles County Fair in their major
photographic show. The Art Directors Club
goes even farther. They charge an entry fee
and a hanging fee. This does not stop them
from having over 8,000 entries. Any fair-
minded exhibitor must realize that about all
you can get for nothing is nothing.

*One who wastes time loading frames with negatives and waits for proofs

NEW PROOF PRINTER PROCESSES UP TO 500 NEGATIVES PER HOUR!

Just place sheet of red proof paper with your negative, insert in BLU-RAY and get sharp, clear proofs

In seconds. Variable speed for exposure control.

UL and CSA

Easily portable.
14" or 42" MODELS AVAILABLE
PAYS FOR ITSELF— FOOLPROOF — 110 VOLT

ffc m m m J

Approved D Im aB Mm u

LOWEST PRICED AUTOMATIC PROOF PRINTER ON THE MARKET!

The future of our profession, 1 feel, will
be fairly accurately predicted by the exhibits
that we produce. If you should find your-
self associated with such an exhibit in the
coming years but are a skeptic, why not ac-
cept these ideas, contribute, cooperate, and
conform to this trend. Then just sit back
and watch the results pull you, and your
profession right into the front ranks of the
public eye for the benefit and enrichment
of the professional photographer. A

CHRISTMAS from page 39

to 20x24. We employed as many different
frames as we could in order to show variety
and taste.

The idea back of the presentation was
two-fold: First, to show our versatility as
portraitists as well as animal photographers,
which reputation we already enjoy; Second-
ly, we had a sign painter furnish a sign
which we framed beautifully in 20x24 and
draped with a gold and tasselled cord to
inform the public at large: "We join the
local businessmen and their families to wish
you a Happy and Successful New Year" —

Victor and Jeanne Baldwin

The sign painter lettered with a very
smart script type the name of each shop-
keeper and the name of his establishment
on a small card which we fastened beneath
the respective prints.

People began jamming up in front of our
windows like they didn't need to get to
work on time, paying us the kindest sort
of compliments for our community spirit
in presenting such an unusual holiday dis-
play. Many had not before known the names
of the people with whom they had done
business for months or years. And they may
never have seen their families

Joint Christmas Greeting

To be quite frank, we thought it wes
just a bit clever, too, and because of the
response in our neighborhood, we offer it
as an idea that may be capitalized upon by
other studios this coming Christmas season.

We were informed by several of the shop
owners that their customers entered their
stores and thanked or complimented them
for joining in the Yuletide spirit in this
fashion. The shop owners hail been told by
us merely that we wanted their pictures
for a display, but they did not know we
were going to unite them in a joint Christ-
mas Greeting to the public.

We showed proofs to all those who par-
ticipated without any pressure to place an
order. This was a voluntary sitting without
charge, but it was not meant to include a

RUSH COUPON FOR FREE DETAILS

To: REPRODUCTIONENGINEERINGCORPORATION
90 Westbrook Road, Essex, Connecticut

O Demonstrate Procter O RushlLiterature 1

Name, 3
Company .
Street J
City and State - 1
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BE LI KE

OTHER SMART
PHOTOGRAPHERS

Rely on our 20 years of profes-
sional portrait finishing to
handle your production details
while you concentrate on cam-
era work and management.
Our service will cut

your overhead, in-

crease your volume

and assure greater %
profits. \%

Write today
for complete price schedule.

LUafCace inc.

ISAN ANGELO, TEXAS |

free print of any size. Almost all of them
placed an immediate order for multiple
prints (most had never been photographed
in a family group before) and most ex-
pressed the desire to buy the framed print
when it was renoved from our window.

Our orders from this display ranged from
a low of $15 to a high of $195, not includ-
ing the framed 16x20 in the window. This
was the direct result from those whaose pic-
tures appeared there. The indirect result
of the display was the surprising number
of after-holiday appointments which we
entered in our book — names of local shop-
pers who saw what we could do.

The risk we took was, for us as special-
ists in animal portraiture, one of consider-
able magnitude, because the likenesses of
our portraits to the living subjects could so
easily be compared. Luckily, or somehow,
our attempt in each and ewvery case was
successful.

We were christened last year in our ani-
mal photography studio, but now we seem
to be well launched as "people" photogra-
phers as well. A

RAILROADS from page 41

If you wish to convert your camera, you
will probably want to have this done by a
competent camera repair man. You may
choose to have him open the rear of the
lens and determine the diameter of the lens
housing in the area of the diaphragm. You
can then make a disk (possibly out of shim
brass) to fit this dimension and he can in-
stall it for you.

The disk must be blackened to reduce the
reflected light to a minimum. | painted

FILM HOLDERS REPAIRED

QUALITY WORK— GUARANTEED — LOW PRICES

4x5 holders $1.50 NEW SLIDES

5X7 holders 175 4x5, 5x7, .85 ea.

8x10 holders 2.25 8x10 $2.55 ea.
formerly of Houston, Texas

NATIONAL FILM HOLDER CO.
2525 Frazier St. Ft. Worth 10, Texas

FOREIGN PHOTOGRAPHERS

Two photographers are anxious to make
contact with photographers in the United
States in order to obtain employment here.
One is Cemal Pekbilek, Foto Park, Cen-
berlitas, Istanbul, Turkey, who is looking
for work as a retoucher. He has worked
in every branch of photography, but has
had 15 years experience as a retoucher.

The other is Roger Asselberghs, 25, Ave-
nue de I'Exposition, Anvers, Belgium. Mr.
Asselberghs, advertising photographer,
would like to spend two to six months in
this country with an expert in advertising
and industrial photography in order to ac
quire more experience in this field.

Any one interested should contact these
men direct, care of their home addresses.

mine on both sides with flat black paint
within vs" of the hole. After the paint was
dry 1 held the disk over a lighted candle
until the unpainted area was completely
blackened on both sides. | was careful not
to over-deposit carbon as this would have
reduced the effective diameter of the open-
ing. The disk was then ready to be placed
in the lens housing. Remembering the im-
portance of placing the disk at the focal
point of the lens, | placed it snugly against
the rear of the diaphragm and reassembled
the lens.

Now | wes ready to check the perform-
ance of my new lens. 1 was delighted. Of
course, | still had the parallax problem at
close cameratosubject distances, but |
quickly learmed to adjust for that.

Scale models are becoming nore and
more widely used, not only as a personal
hobby, but for conventions, trade shows,
court cases, state and county fairs, com-
mercial displays, architectural designs and a
dozen and one other uses. Next time you are
called to photograph a model display, re-
member that probably hundreds of hours
and many more dollars have been spent to
scale dimension this model scene. See that
your photographs maintain and portray the
balance and scale proportion of which your
customer is most conscious and you will
make an ardent booster and firm friend of
him and his legion of comrades. A

UNCLE SAM from page 49

loan risk Such a trust fund certainly will

flash danger signals indicating management
is slipping, and can't neet its trust fund
obligations voluntarily. Creditors may leam

AiriA/l RIAUW UI "PRESENTATION"
IwWCrV! catalog tor photographers
A POSTCAED OR NOTE IS All THAT'S NEEDED
TO RECEIVE OUR BEAUTIFUL NEW "PRESEN-
TATION” BROCHURE OF EXQUISITE HAND-
MADE ALBUMS.

Ovr albums ore unequalled anywhere for

quality, fat beauty, and for the profits

you can moke.

BOSTON ALBUM CO- Boston, Mots.

Home of Digmcliw Wedding Albums
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classified
ads

Situations or help wanted, 10c per word, mini-
mum $2.00. All others 20c per word, minimum
$3.00._ Box number, 50c service charge to cover
handling plus 5 words. Cash with order. Closing
date, first of the month preceding publication.

HELP WANTED

Photographic mounts salesmen. Excellent career
opportunity with old established national concern.
Lucrative protected territory, no objection sideline.
Box 1201, The Nat’l Professional Photographer.
Photographers, are you interested in starting
your own studio somewhere in the East? Can
you make a small investment? If so, and you
are an experienced portrait photographer, we
would like to talk with you. Reply Box 805, The
National Professional Photographer.

NATIONAL COLOR LABORATORIES needs
skilled people to join our growing organization.
Capable projection printers with quality BW or
color background, retouchers, spotters, labora-
tory assistants. Many employee benefits. Solid
future for those selected. Write full particulars,
including age, experience, and salary require-
ments to A. M. Rothbard, National Color Lab-
oratories, 306 W. First Avenue, Roselle, N. J.

Experienced advertising and industrial photogra-
her with creative ability. Must know how to
andle color photography. Opportunity for ad-
vancement. Send complete background and ref-
erences. Reply Box 1002, The National Profes-
sional Photographer.

Young man wishing position with modern portrait
studio. Send resume and salary expected with
photograph in first letter. Gene Neater Studio,
2818 13th Street, Columbus, Nebraska.

Experienced portrait photographer to expertly
manage midwest studio with opportunity to buy
out at later date. Send full resume, salary re-
quirements, family status, immediately to Box
914, The National Professional Photographer.

(Turn to page 72)

of an employer's difficulties with the Treas-
ury Department, and restrict or withdraw
credit right when most needed. Trying to
solve his financial problems by misusing
tax withholdings can trigger a whole series
of other difficulties which may overwhelm
an employer.

Employers who persist in being delin-
quent in remitting tax withholdings may in-
vite other difficulties with the government
besides the foregoing. To insure collection
of unremitted withholdings, the government
may file a lien on any tangible assets which
are exposed to attachment. If necessary,
these assets can be sold to satisfy tax
claims. Pending settlement of the claims,
and even if assets are not sold, the property
titles are clouded. Here too a business nay
be adversely affected, credit-wise. This nay
bring on even more serious Mmanagement
difficulties not foreseen. A

new: WEDDING ALBUMS

AND FOR ALL OCCASIONS

PHOTO MOUNTS

Send $2.00 for Large Variety

Assortment of Folders and

Easels. For Price Lists Write to
JOSEPH ROBIN — DEPT

245 7th Ave. New York I, N. Y. WA, 9-5044



JOEL’S BORDERLESS EASELS
A TRULY BORDERLESS EASEL « NO WHITE DOTS
TO TRIM OFF = FAST = ACCURATE
3/jx5— 3.00 8x10-5.00
5x7— 4.00 11x14— 6.00
All Four Sizes— 15.00
Send Check, Money Order
JOEL’S EQUIPMENT CO.
158 West Lakewood Blvd,
HOLLAND. MICHIGAN

STATIKIL

TRADEMARK REG. IN U. S. PAT. OFF.

STOPS STATIC ELECTRICITY OH DRYERS
ENDS SPOTTING ON PRINTS

STATIKIL, INC.

1220 VST 6th $T. QUVIIVD 13 GHO

1IRHI

GEO. L. KOHNE, INC.

INDUSTRIAL - COMMERCIAL
PORTRAIT-PHOTO SUPPLIES
PAKO PRODUCTS

Manufacturers
PHOTOGRAPHIC MOUNTINGS
602 Summit St. Phone CH 4-5805
Toledo, Ohio

Qualify Ektacolor Prints
Kodacolor and Ektacolor
film processing
E-3 Ektachrome film processing

Send for free price list
and mailing labels.

PHOTO COLOR LABORATORIES
15 South Vandeventer Ave.
St. Louis 8, Missouri

FOR YOUR DIRECT COLOR AND
HAND-COLORED MINIATURES
« Hand-ground
Crystal Glass
Lockets
« French Beveled
Glass Frames
« Top-grain
Genuine
Leather
Miniature Cases
« Leather Bound
Plaques
(L.) Miniature by Charles « Twillback Vel-
Leon veteen Plaques
(R.) Miniature by Bachrach = Framed Plaques
(C.) Miniature by B. Artin = Purse-Pocket
Haig, M.Photog. Folders
Designed and Manufactured by

H. WOLFF & SON
424 Hillside Avenue Palisades Park, N. J.
1 1

. BORDERLESS

SECIET EASEL

TK* secret liei in four Off-
Center rubber pegs thot
hold paper PLUS — In-
structions ore given how to
use the four Clorke Rubber
Pegs ond moke ony tpeciol
or lorger site eotels such os
14*17 or 16*20 for less
than ONI DOLLAR OR
DIR NOW — From your
deoler or send check to us
direct — money bock guar-
antee. Write fo: brochure
ond see how to hove the
$ - BIST FOR LISS.

CLARKE COMPANY BOX 2123 ROANOKE, VA.

YOUR LISTING HERE

will give you every month national
coverage of the professional
photographic field: portrait, com-
mercial, industrial, illustrative and
news photographers, at a cost
that will fit into the smallest
budget.

Write us for details.

The National Professional
Photographer
152 West Wisconsin Avenue
Milwaukee 3, Wisconsin

Ideal
CHAIR
for
posing
MEN

(360 degree

swivel base)

osea oy leading photogra-

phers of men — including

professional studios of

Eastman Kodak Co. Special
prices to photographers:

LEATHER $144.50

NAUGAHYDE . . $124.50

f.o.b. Cleveland
Exclusive Sales Agent

KRANK-N-ROLL
18215 Detroit Ave., Cleveland 7, Ohio

* Absolutely wo Second or Minute Dial*.

[Adjustable Probe

You con change negatives, vary your lens setting,
raise or lower the enlorger of will, lile-N-Time
automatically compensates (or these changes by
varying the time of exposure.
*188 with Standard Praha (far larger heads)
$223 with Mini-Seam Pr.be (General Purpose Us.)

ftoti® QnAtAunumL 3 2)E S8 n. *'

PORTRAIT DRAPES

For
GLAMOUR NECKLINES

Fit All Sizes— Many Styles
PICT. CATALOG FREE

MAUREEN OF HOLLYWOOD
140 S. Alvarado, Dept. 8
Los Angeles 57, Calif.

QUALITY FINISHING
BLACK AND WHITE
Specializing in 35mm and 2/j"x2*A"
RAWA PHOTO SERVICE

14265 Superior Ave. Cleveland 18, Ohio
ERieview 1-3680

LEFLER SCHOOL OF COLOR
"Learn to do fine oil coloring on
photographs.”

R.F.D. No. 3, Box 1322, Springfield, Mo.
DDDial 417, TU 1-1453

EKTACOLOR DEVELOPING AND
TYPE “C”
COLOR PRINTS

Dye Transfer Quality
Send for Complete Price List

CUSTOMCRAFT COLOR SERVICE
P.O. Box 6618 Washington 9, D. C.

& I%TURBULATOR
RINT WASHER

Efficiency Plus for Sink or Bathtub.
Prints Kept in Constant Motion.
Professional Results. Nothing to
Rust or Break. cooc

ONLY *g£ '**
SPEE%EZ-'—%}S
In Il t*ND L%l% t'a’

i
% g

A. J. GANZ CO.
Loa é\’*lél;G’:lln‘EI

A R e

USE A FOTO-8IC* FOR SNAPPY

PROOF DESIGNATION,SIGNATURE,COPYRIGHT

IDENTIFICATION developed right inyour prints
FOTO-SIG contact printing insures shorp eopy

Nameplate holders quickly changed .size Ijx£
FOTO-SIG Including nameplate S6 95

BEN PARKER COMPANY
1410 GAUT STXQCT .CItO*, CoLI»0rd»

FOR THE PROFESSIONAL
Atkinson-Stedco Color Print Service

24-Hour Color Film Processing
of Elcfachrome, Ansco 4 Anscochrome Film

Quality Dye Transfer Color Printing
We still process E-1 Ektachrome
Custom Color Prints

Color Slide Duplicating With Masking
Service Available

All orders are given individual aHention by skilled
personnel to insure fine and consistent quality.

Write for prices or send film fo:
Atkinson-Stedco Color Film Service

7610 Melrose Avenue WE. 3-5954
Los Angeles 46, California
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YOUR CUSTOMERS ADVERTISE YOU
We're PARTICULAR about - Developing

the quality of our work . .. < Proofing
our CUSTOMERS are - Retouching
satisfied because their - Printing
customers BUY MORE! - Light and
Send tor Information Heavy Oils

77 N. WASHINGTON ST. BOSTON 14, MASS.
NEW ENGLAND Portrait Service, Inc.

Experienced receptionist for high class portrait
studio in Los Angeles, California. Curtis Studios,
348 North La Cienega Boulevard, Los Angeles,
California.

Salesmen $300.00 possible selling attractive paint-
ed photo jewelry. New. new patterns. Non-
tarnishahle Hurry, samples. Campbell’'s Studio,
Millwood, Kentucky.

Good portrait photographer, live wire manager,
buy outright or partnership. 413 East Grant,
Orlando, Florida, Phone G 5-5315 nights.

Minneapolis studio desires capable printer. Qual-
ity portraiture only, no color. Excellent darkroom
facilities. Write Zintsrnasters Studio, 127 South
I0th Street, Minneapolis, Minn.

I ECHNIC Al, REPRESENTATIVE. Leading
manufacturer of color processing equipment with
international distribution has opportunities for
qualified men to sell and service its product
within choice protected U. S. and Canadian ter-
ritories. Must be experienced in all aspects of
color printing and an aptitude for sales
work. No objection to non-conflicting side-line
products. Please give full particulars in first
letter to: Midwest Aerial Photographic Survey,
Inc., p. (). Box 9791, Oklahoma City 18. Okla.

SITUATIONS WANTED

Creative photographer would like to join studio
that handles a wide range of assignments. Skilled
in carrying out assignments with enthusiasm,
creative skill and a good understanding of the
client's problems. Prefer studio that does edi-
torial illustrations, company reports, advertising
and public relations. Experienced in planning as-
signments, production and maintaining high qual-
ity. Particularly skilled in producing excellent
photographs for reproduction. Reply Box 1004,
The National Professional Photographer.

Experienced photographer/writer desires position
with company or studio in South or Western
state. Unusual background, education, personali-
ty, top references. Single, age 28. Salary open.
Reply: John Comstock, Wellsboro, Pennsylvania.

Nationally recognized industrial photographer,
presently servicing important national and in-
ternational clientele magazine background

._interested in supervisory position with firm
requiring the best in photo illustration. Present
traveling over the world limits my family rela-
tionship. Prefer West Coast. Reply Box 1008, The
National Professional Photographer.

Photographer with right years experience operat-
ing own studio, now desires employment with
studio having clientele who already appreciates
quality baby portraits. Will furnish detai's and
samples of various other photographic skills as
well, providing of course that salary and other
contingents are mentioned in first letter. Reply
Box 1009, The N.u 1 Professional Photographer.

Experienced portrait photographer, 50 years in
the business, black-and-white or color. No re-
touching. Reply Box 1010, The National Profes-
sional Photographer. _

All-round photographer, 25 years experience
photographing children, adults, weddings, groups
and candid*, also commercial, printing and re-
touching. Desires position or position with option
to buy. For samples and more details write Box
1011. The National Professional Photographer.

Photographer, commercial, industrial, 25 years
experience, age 49. Resume as follows: Copying
black-and-white and color. Transparency dupli-
cation. Set up my own criterion. Full knowledge
of color filters. Can balance optical systems. Also
bromide and contact printing, stats, Printon,
Type C. Strong on reproduction. Have car, free
to travel. World War Il veteran. Reply Box
1012, lhe National Professional Photographer.

Reliable, quality portrait photographer would
like work in northeastern part of States. Am
presently employed, and have 12 years experi-
ence. Information and all particulars sent on
request. Reply Box 1013, The National Profes-
sional Photographer.

A SPARE PACKARD SHUTTER
IS A NECESSITY

Order From Your Jobber
Manufactured Only By

Michigan Photo Shutter Co.

3605 S. Burdick St. Kolomoroo, Mich.

STUDIOS FOR SALE

Modern studio, finest equipment, located in one
of the fastest growing cities for over 23 years.
Gross turnover last year over $76,000. Leaving
state. Make me an offer. Reply Box 1003, The
National Professional Photographer.

Portrait studio for sale — well established, gross-
ing $35,000 to $45,000 per year over last ten
years — handsome architectural design — air
conditioned — complete facilities — excellent lo-
cation in New Yorx city. Reply Box 1001, The
National Professional Photographer.

Modern studio in New England next to leading
girls’ college. Air conditioned, strobes. Excellent
business and reputation in community drawing
over 75,000 people. Partners disagree. Reply Box
1000, The National Professional Photographer.

Studio-Camera shop, over $40,000 RTCSI- Fifteen
years in Southern Michigan coliege-industrial
town of 25,000. Only studio or camera shop in
business area. Retiring because of age and ill
health. Full price $19,500. Terms possible. Reply
Box 1005, The Nat'l Professional Photographer.

Portrait studio established three years by Winona
graduate. Air conditioned, in largest shopping
center of fast-growing city of 50,000 near Dallas,
Texas. Fully equipped. Other interests. Reply Box
1006. The National Professional Photographer.

Excellent man and wife operation. Fully estab-
lished high quality work; 15x35 caineraroom with
skylight accommodates good traffic in Spanish-
American wedding trade. Specialty children. Good
commercial business. Excellent potential in can-
did wedding business for right man. Very reason-
able rent for over 1500 feet ground floor space.
Easy parking. P.O. Box 121, Pueblo, Colorado.

Custom portrait studio, highly respected, patron-
ized by upper income bracket, personal following,
unlimited potential. Owner will collaborate with
buyer for at least one year to ensure orderly
transition and future confidence. Long Island,
New York, location. Cash — terms. Reply Box
1014, The National Professional Photographer.

Florida-airconditioned portrait and commercial
studio. All new Photogenic Master speedlights
and stainless steel laboratory. Beattie Portronic
camera with Nikor tanks. Beautiful and modern
in excellent location. High school annual con-
tracts and good local trade. Also 3-bedroom,
2-bath, air conditioned riverview home. Owner
has other interests in the North and will sell
either or both reasonable. Reply Box 1015, The
National Professional Photographer.

For sale: Studio established 30 years, located in
West Virginia's largest city of 90,000 with draw-
ing of 200,000, also the center of the largest
chemical industry in the United States. Studio
well equipped, located in the center of shopping
district, with living quarters. Owner wishes to
retire on account of age and ill health. For
quick sale, $5,000 part cash, balance terms; 224'/2
Capitol Street. Charleston, West Virginia.

For sale: Color portrait studio, fulls equipped.
Seven 200-watt second Photogenics. Borders Texas
Technological College campus, 10,000 enrollment.
Metropolitan area population 250,000. No unem-
ployment problems, third highest per-capita in-
come in nation. Sell for inventory to devote
time to commercial. Holmes House of Photog-
raphy, 334 College Avenue, Lubbock, Texas._

San Francisco good buy in nicely equipped stu-
dio. Volume 1960, $3-1,000. One man operation.
Best district, low rent, available January ’'62;
$8,000 firm includes large stock. Reply Box 1016,
The National Professional Photographer.

Well established portrait, commercial studio; col-
lege town; drawing area of 50 030; year-round
healthful climate. Donald Hoffner, Box 201,
Silver City. New Mexico.

Portrait studio in the South doing $25,000 per
year gross, will sell for inventory of equipment
and supplies. Completely equipped, some financ-
ing available. Reply Box 1018, The National Pro-
fessional Photographer.

Portrait, commercial studio established 30 years
in same location, one mile from downtown Cin-
cinnati. Doing quality portraiture, schools and
all types of commercial photography. Will gross
$25,000 or more. Reply I$ox 1017, The National
Professional Photographer.

How long do von dare wail? Reducing price
$1,000 each month. Long established studio,
mostly commercial plus Photo-mart department.
Good ground floor location, low rent. October
price $12,000. November price SI1,000 etc. Terms
if qualified. Marek. 1715 Waterman, San Bernar-
dino, California.
STUDIOS WANTED"™

Experienced and nationally recognized versatile
photographer wishes to lease with option or buy
with terms, going West (‘oast studio. Reply Box
1007, The National Professional Photographer.
RETOUCHING & COLORING
Retouching — prompt, reasonable, reliable serv-
ice. Special on school negatives. Satisfaction
essential. J. R. Langston, 404 Wesley Avenue,
Oak Park, lllinois.
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hr tWoprtiohr artist
HID 101 CATAIOS
Number 52

331 S. PEORIA ST., CHICAGO 7, ILL.

Oil coloring complete. Regular, semi-heavy and
heavy. Send 8x10 toned print for free sample
and price list. Prompt service. Royse Graphic
Color Studio, 31 Norman Drive, Shelby, Ohio.

Qil coloring and retouching, etching and correc-
tions. Light, semi-heavy and brush oils. Quality
work at a price you can afford. Stella Williams,
1645 E. Central Street, Springfield, Missouri.

Negative retouching; finest quality, dependable;
careful prompt service; guaranteed. Photo oil
coloring. Josephine Munyon, 102 Highland, Or-
mond Beach, F lo r id a .

Finest retouching, etching and corrections. Sam-
ple negative invited. School negatives by per-
mission only. Anthony Alianello, 248 Hampstead
Street, Methuen, Massachusetts.

Airbrushing, retouching, photo restorations, proofs
submitted, copies, corrections. Kolor Kraft, 116
Frankland Road 17, or Post Office Box 8102,
Rochester 17, New York.

Custom retouching, restorations, oil coloring and
printing for professionals only. Planet Labora-
tories, Inc., 89 Sigourney St., Dept. R., Hartford
5, Connecticut.

PORTRAITS IN OILS. Brush oils; free-hand
canvases; deluxe coloring. Like your own art
service. Top professional artists, 17 years service
based on quality. Write for price list, sample
offerr KREDENSER ART SERVICE, 1318
liLUON STREET, BROOKLINE 46, MASS.

Retouching, careful work promptly and reliably
done. Sample negative cheerfully retouched.
Bobbye Young, 1643 Fernando Dr., Apt. 4,
Tallahassee, F lorida.

Retouching by mail, fast service, top quality,
school and portrait. E & E Retouchers, Box 84,
Rt. 4, Overland Road, Boise, Idaho.

Oil coloring, all sizes of toned prints colored.
Send for prices and sample. Gail Maner, Box
780, Sweetwater, T e x a s .

Portrait painting, freehand on Carvas from pho-
tographs, or heavy oil over photographs. Scenics.
Satisfaction guaranteed. Reasonable prices. Por-
trait negative retouching. Eleni Portraits, 64
E. Walton, Chicago 11, Illinois.

Excellent negative retouching, good service, sam-
ples welcomed, prices on request. Al Demczyk,
169-04 22nd Avenue, Whitestone 57, New York.
Enjoy yourself — take it easy — go fishing! We
will do your “inside” work. Retouching, color-
ing, restorations, airbrush. All media. Nylund,
Box 116, Hudson Heights, North Bergen, N. J.

Expert oil hand coloring for the discriminating
studio by experienced artist — reasonable prices
— reliable mail service. Lillian Hill. 812 River-
side Drive, New York 32, New York.

Retouching and coloring. Oil coloring, starting
at $1.00, 8x10. Prompt and dependable service.
Janet Lindsay, Route 6, Fayetteville, Tennessee.

After 25 years have sold studio. Light oils $1.25;
heavy oils $4.25. Browntone prints. Satisfaction
guaranteed. Lucille Sullivan, Bettsvillc, Ohio.

Expert retouching — schools — moderate prices —
prompt service — send samples to: Mrs. Charles
Hoffman, 1026 Drcxel Hills Boulevard, New
Cumberland, Pennsylvania.

Regular oil coloring. Send 8x10 print for free
sample and price list. Marilyn Hiser, 1450 Moore
Road, Adrian, Michigan. _
Negative retouching and oil coloring. Free sample.
Reasonable rates. Mrs. Regina Link, 2422 College,
Mt. Vernon, Illinois.

Light oils. Portrait and scenic. Sample free.
Gene Owen. 3209/j Mt. Pleasant St., N.W.,
Washington 10, D, C.

Professional retouching, 70mm to 5x7 negatives,
priced to meet your needs. From fine spotting
to fine modeling. All work guaranteed. Address
inquiries to Retouching Services, 1050 Shore
Drive, Fort Wayne, Indiana.

Wyman Gold Stamping Machine

Gold stamp your portraits,
albums, photomounts, etc.

Stamp in Gold, Silver, or Colors

See your dealer, or write to
WYMAN ENGRAVING CO.
36 Washington St.. Boston, Mass.



LEN Z ‘fty i-S fu zed
ROTARY WASHERS

IMPROVED STANDARD MODEL

WASH ALL PRINTS BETTER —
TWICE AS FAST AT HALF THE COST!]

LENZ WASHER CO p.o . box 70

(Since 1919) tebonon, Missouri

RESTORATIONS RESTORE PROFITS

Likeness Retained

Try us next! — Free Price List
Restora Portrait Studio
P.O. Box 104 Bowling Green, Ky.

NEW REFLECTIVE CAR EMBLEM

Shows who you are — wins traf-
fic courtesies. Brilliant metal.
Your introduction on the road.

$2.98, 2 for $5. You must be
100% pleased or money back.

STADRI Co. PP 6 Ave. Whitestone, N. Y.

SPEEDUGHT

SERVICE

17129 Chagrin Blvd.
Cleveland 20, Ohio

PICTURE FRAMES
Solid hard wood, walnut, mahogany, oak
and/or maple. Easel and wall type back.
SPECIAL — BLOND WOOD FRAMES
FOR NATURAL COLOR PHOTOS.
Price list and folder on request.

E. L. CONKLIN & CO., Dept. P
511 Griffing Avenue Riverhead, N. Y.

Small print
problem?

Fverythine 00 8 « 10
8-2Vt*i3vt; 4—4'x5"
4—3V4'i5" 7—b6*>7"
Economtest. tflneol proctssinf
Q0lot * bud, rod whit;

OCTO PRODUCTS, INC.
48 MILtS AVI., FAIRPORT. N.Y., U.S. A,

MODEL Z-4 DELUXE

FOTO-METER

PRECISION
Exposure Meter

$104.95

Provides the most critical exposure
control for both color and black
and white from the camera posi-
tion of an area a small a 2 de-
grees of the entire subject.

Cadmium
Sulphide
Cell

At better photo
scriptive literature! 15-DAY FREE TRIAL!

[3 FOTOMATIC CORPORATION
*x 3145 W. 10th St.; Indianapolis 22. Ind.

Xm ai Iplioto holders

New Plastic Bound Albums now available
at $1.50, plus postage (V> our cost)
More oolorful and outstanding than ever.
— Mill no Incr«ni«* In priffi —
Lithographed
Gold treat Ewboned

Sizes: 2x3 — 2»/8*3»/2— 3Vi*3Yj — 312x5
SVaxBVi (Postcard)

Wr are manufacturers of a complete line of
exclusive and economically priced photo mounts,
Thank You cards and allied Items.

d Jie Cdraptmount Cdo.
Holyoke, Mass.

If you are not on our mailing list be sure to
send in your name now.

WE RESTORE THE "TOUGH ONES"

We are known for our ability to copy and restora
the most badly damaged old photos. No job is
too difficult!

Price lists available. Free estimate

Send us your next restoration job.
SHAFRAN PORTRAIT CO.
250 Fulton Ave. Hempstead, N. Y.

EKTACOLOR
PRINTS

8xI0O A A |

IN QUAN. W W |
OF 25

TOP QUALITY AT
RIDICULOUS PRICES

DEETJEN COLOR
ST. JOSEPH, MICHIGAN
DETAILS ON REQUEST

service.

dealers or write for de-

EIKAY”joto PRODUCTS??

DARKROOM
VENTILATORS

'An Absolute Must In
Every Darkroom"

iSINGLE—$16.95
(Cop. 85100
<u. ft. per min.)

IDOUBLE—$23.5
(Cop. 170-200
.Co. ft. per min.)

Write today for free

literature

ELKAY PHOTO PRODUCTS
257 WASHINGTON ST. NEWARK, H |

FILM HOLDER REPAIR

ALL TYPES OF FILM HOLDERS
4x5 — $1.50; 5x7 — $1.75; 8x10 — $2.25
GRAPHMATICS — $3.00

WILLIAMS FILM HOLDER REPAIR

5910 Southcrest Houston 33, Texas
OLivo 4-1703

PHOTO MURALS

PROFESSION, 33-1/3 DISCOUNT

Quality Projections, any site, from your
35mm to 8x10 negatives.

BLACK & WHITE BROWNTONE
HAND COLORED IN OIL

Mounted or unmounted in one piece,

60"x144" — larger sixes spliced

Send for Catalog or Phono 322-3553
BAWDIN BROS., INC.

121 EAST 3RD ST. DAVENPORT.

up to

IOWA

"used nationally by Leading Photographers"”
ROBERTS COLD STAMPING PRESS
with Lifetime Solid Brass Interchangeable DIt
No Heat needed ... Complete $29.75
COLD gold, silver, colors, for Pressor Hand-signing

THE ROBERTS COMPANY eBackground Negatives
Dept. O, 64 Dartmouth St < Posing Benches
Rockville Centre, L.I., N Y, = Plastic Photo Jackets

"RETAIN LIKENESS ABOVE ALL"
Complete airbrush and copying service.
One price only! No estimates necessary.

Send for free Price List

RADIO CITY PHOTO LABORATORY
1227 Sixth Avenue New York 19, N. Y.

BE WISE-BUY  “
THE GALLON SIZE

EDWAL HYPO ELIMINATOR CONCENTRATE

It gives 16-gallons working solu-
tion compared with other com-
petitive product* which give only
10-gal. So when you buy the 1-
gal. size Edwal Hypo Eliminator

THE LAST SIX GALLONS ARE FREE.
Get a gallon of concentrate today.

EDWAL SCIENTIFIC PRODUCTS CORP.
A Chicago 28, Illinois

No Products or Services Carry PP of A Endorsement / October 1961/ 73



PORTRAIT 'PiKitAiHT

. THE BEST IN:

= DEVELOPING = COLORING

= PROOFING = ARTLSTS OILS
= RETOUCHING = WAILLKTS

= PRINTING = COPIES

RONWOOD FINISHING SERVICE

BOX 8136 CINCINNATI 8, OHIO

Corrections, etching, quality retouching, schools
by appointment only. Send proofs with correc-
tions. William H. Jackson, Jr., P, O. Box 788,
Johnstown, Pennsylvania.

FINISHING

ARK YOU SHOOTING YOUR LOCAL
SCHOOLS or arc you letting an out-of-town
concern take the pictures and the profits? Let us
help you get started. We’'ll do everything but
snap the picture and YOU will receive the
profits. The finest quality, the fastest service in
black-and-white school package finishing. Muel-
ler's Studio, 2723 Cutter Avenue, Rockford, 111

Front Alaska to Thailand, from all over the
world, professional photographers keep sending
us their color work for quality-controlled process-
ing. There must be a reason, and we'd be more
than happy to show it to you. Write for free
color bulletins and price lists to: National Color
Laboratories, Dept. NP-2, 306 Wecst First Ave.,
Roselle, New Jersey.

Top quality custom enlarging and coloring for
the professional photographer only. We specialize
in high quality portrait printing. For prices and
information write Jeffers Studio, 312 West
McLanc Street, Osceola, lowa.

Profits in quantity prints— if you don't work
yourself to death! We’'ll make the prints — you
make the profit; 8x10s as low as 7/iC— 1M
cost only $90. Post Cards as low as 2'/>c— 1M
cost only $30. Service and quality guaranteed.
Write for samples and complete price list. Spe-
cial discount to photographers. Kier Photo Serv-
ice, Department NPC, 1220 West Sixth Street,
Cleveland, Ohio.

Now you ran buy 1— 4 — 27 for only 49c from
Mellers Photo Labs in Springfield, Missouri.
That's right. One 5x7, four full billfolds. (Kings
21jx3/i), 27 exchange (Gems 1Jx2'/j) all on
double weight Ansro silk paper attractively pack-
aged (no mounts) for onlv 49c. This includes film
developing. Sotry, 46mm film onlv. Write Mellers
Photo Laos M P.O. Box 777. Springfield, Mo.

Duality F.ktacolor-Kodacolor custom prints. Send
for professional list and coupon for one free
HXIO print. Midwest Color Laboratories, P.O.
Box 55, South Bend 1, Indiana.

It makes sense . . . dollars and cents when you
use professional, quality-controlled color process-
ing. The difference in your finished prints is so
apparent, it's sure to increase your business from
school package pictures — proms — classroom
groups — candid weddings! Write for free color
bulletins and price lists to: National Color Lab-
oratories. Dept. NP-l, 306 West First Ave.,
Roselle, New Jersey.

Printing, Coloring, Retouching, Reliable Portrait
Finishing at lowest rates. Send for price list
Colonial Portrait Service, 346 Gregory Avenue,
West Orange, New Jersey.

F.ktachrome, Anscochrome, Kktacolor processed
carefully, 4x5, 50c per sheet; 135-20 exposure
mounted, $1.45. Consistently excellent quality on
Kktacolor printing. Try our service on your next
color job. Write for prices. Kcnmore Color Lab,
Box 93, Kcnmore 17, New York.

Dollar F.ktacolor, 8x10 in quantities of 50. Write
for details about complete service. Dcetjen Color,
St. Joseph. Michigan.

Top quality custom enlarging and coloring for
the professional photographer only. Write for
price list to Jeffers Studio, 312 West McLane
Street, Osceola, lowa.

Completely equipped labs for color and black-
and-white processing. Dependable, efficient serv-
ice. Prices on request. Biltmorc Photo Service,
Box 242, Niagara Square Station, Buffalo 1. N. Y.

One picture is worth a thousand words — and
one professionally processed print is worth a
thousand from amateur photo-finishers. Photog-
raphers all over the world know the difference
our quality-controlled color processing can make,
in better prints, greater profits. How about you?
Write for free color bulletins and price lists to:

FILM HOLDER REPAIR

All TYPES or rtIM HOLDERS
4*5 — $1.30; 5*7 — $1.75; 8*10 — $2.35
4*3—5*7 tildes .75 8*10— $2.50 eo.

WILLIAMS FILM HOLDER REPAIR

5% 10 Sootherest Houston 33, Texas
Olive 4-1703

National Color Laboratories, Dept. NP-3, 306
West First Ave., Roselle, New Jersey.

INSTRUCTION

You can repair cameras. Now you or one of
your employees can learn manufacturers’ service
methods without leaving your place of business.
You can get complete training — with lesson
texts, tools, test equipment — everything you
need to learn camera craftsmanship in your
spare time. Make your studio a center for serv-
ice. Write today for free illustrated booklet that
tells how you can make this profitable service
part of your own studio. National Camera Repair
School. Dept. NP10. Englewood. Colorado.

Professional portrait course. Write for free bro-
chure to H. C. Flaherty, M.Photog., 1371 Kens-
ington Ave., Buffalo 15, New York.

MISCELLANEOUS

Model releases 100 — $1.00; job sheets 100 —
$1.00. Studio, Box 1143-B, Santa Barbara, Calif.

Gottlieb’s Medium, for all coloring. Smooth, fast
drying and fade proof. H. Gottlieb, 79 Elmhurst
Street, Detroit 3, Michigan.

Transparencies wanted: Up to $500.00 each. For
information write American Color, P.O. Box
38391, Hollywood, California.

National Photographer and Professional Photog-
rapher Binders, $2.95 postpaid. One binder ac-
commodates 12 copies; lies flat for easy access to
any article in any issue. Order directly from PP
of A, 152 W. Wisconsin Ave., Milwaukee 3, Wis.

Copies of most back issues of the National Pho-
tographer and The Professional Photographer are
available from the PP of A, 152 W. Wisconsin
Avenue, Milwaukee 3, Wisconsin, at a cost
oi 35c each to cover handling and postage.

Leotards, Bikinis, French Lingerie, Intimates.
List, actual photos — $1.00. Stan Stanton, Box
931, Liberty 16, New York.

EQUIP\1ENT FOR SALE

Super Graphic with 90mm, 135mm, 203mm
lenses, all full synchro shutters, rangefinder
coupled, electronic tripping. P.O. Box 822, Ft.
Worth, Texas.

Attention Vintage camera collectors: For sale,
Korona 4x5 press camera series No. 11 F, made
in 1901 by Gundlach Optical Co., Rochester,
N. Y.; also No. 1 Premoette Jr., 1913 mfg., good
condition, pictures sent on request. Marion's
Photo Studio, R.D. No. 1, Rock District, Coble-
skill. New York.

Pako Printmachine for sale; six basket, stainless
steel model processor. Factory reconditioned, like
new. First $795 check takes it. A bargain! Svenson
Studio, 803 Dcs Moines St.. Webster City, lowa.

For sale: 10"x500' rolls Kodabromide E No. 2,
List $56.20, $25 per roll while the supply lasts,
expiration 12/61: $175, 17x20 Kodak Enlarging
Easel, $94.50; $250 Adams Electric Retoucher,
L.N., $145; 11x14 Crown Printer, new platen,
$85; Johnson Modeling Ventlitc, complete,
$62.50; 8x10 Ansro Studio Outfit, latest, Gray,
L.N., (crating $25 extra), $450; 8x10 Ansco
View Camera, $82.50: 5x7 Eastman 33A View.
$37.50; 3!4x4l/4 R.B. Ser. B Graflex 6 Kodak
Anastigmat f/4.5, $49.50; 8x10 Eastman 2D
View Camera 12" Turner convertible lens, llex
shutter and case, $165; 8x10 Deardorff View
Camera. $135; 8" Ektar f/7.7 Flash Supcrmatic,
L.N.. $70; 14Vi” Verito soft focus studio shutter,
$60; 18¥3" Cooke Process Ser. 5. $90; 60 CM
\poo Tessar Process, one of the finest, coated,
L.N., $350; 7'/i" Kodak Projector Anastigmat
f/4.5, $39.50: Fvodak 4A used hangers 4x5 and
larger, $14.50 per doz.; 5x7 Llsed film holders,
$30 per doz. First class repair on all makes of
cameras, shutters, new bellows, coating, fitting,
etc. This is a small part of our large stock of
guaranteed used equipment. We exchange. Mid-
West Photo Supply Co., 27 East Adams Street,
Chicago 3, Illinois. Established over 40 years.

Photographic trays; plastic; all sizes: slightly im-
perfect: 50% discount. Paramount Plastics Com-
pany, 136 South First Street, La Puente, Calif.

Over half a century supplying Professional and
Non-Professional photographers with highest qual-
ity lenses for all purposes. State your needs.
Competitive prices. A post card inquiry will get
you a quotation on whatever lens you need.
Joseph Smith, 735 Fulton Street, Brooklyn 17,
New York.

Surplus closeout; K-38 Cone with 24" B&L Aero-
tessar /6. $25: Par 56-400 watt Fresnel Spot-
bulb, 8 for $10; 7" Aero-Ektar f/2.5, $35; 12
gallon stainless steel Tanks, new, $20; surveyors
wooden tripod 42" to 64". $10: 18" Ingento
trimmer, blade new, $1. All f.o.b. New York,
Bonwill, Box 73. Flushing 64, New York,

Pako-Matick printer in perfect condition, with
dater, full repair kit, and GL 1400 Christmas
card outfit. Will also make 5x7 prints. Pako
Printmachine and Pakodoper in fair condition;
all for $1,600. Also a new Kodak Medalist II,
carrying case, and instruction booklet for
$249.95: and a 3/4x4/4 Super D Graflex Auto-
matic Diaphragm with instruction booklet for
$235.95. Both cameras have guarantees. LeVeck
Camera Supply, Lancaster. Ohio.
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1000 RAISED LETTER
BUSINESS CARDS

Black Ink ..$3.95 Blue Ink ....54.25 ppd.

TWO COLORS: gl“ Vv A1l
Many cuts available too. Write for free
sample to Dept. NP-IO.

PIONEER, Island Park, N. Y.

l'or sale: 12 Stouffer-Mclntire Contact Printers,
trade-ins, rebuilds, demonstrators, $50 up. Sizes
billfold to 20x24, hand models, automatics and
roll-feed. Stouffer Graphic Arts Equipment Co.,
South Bend 17, Indiana.

Lens bargains — Schneider Angulon, f/6.8 wide-
angle for 5x7 in Compur, $50; Vclostiginat /4.5,
7" in barrel, $30; Verito f/4, S&" in brand new
Alphax for price of the shutter alone, $90. Selby
Studio, Emporia, Kansas.

Adams Retouching machine, five years old, Vi-
brator, $48. Write: Occupant, 105 Cromwell
Avenue, Pittsfield, Massachusetts.

For sale: Polaroid 110 Camera, Raptar f/4.5,
127mm, $65; 20 Graflex 4x5 holders, $22.50;
Schneider-Kreuznach lens, barrel-mount, f/4.5,
135mm. $15. “Deposit System.” Zweig Studio,
1744 Columbia Road, N.W., Washington 9, D. C.

~ EQUIPMENT WANTED ~

Wanted: 5x7 used Linhof camera body. Towne
Laboratories, 215 West Main Street, Somer-
ville, New Jersey.

We are in the market for 5x7 Enlargers. Com-
mercial Ektar lenses, all sizes; 8x10 and 11x14
Copy Outfits; 11x14 Studio Outfits; 12x20 and
8x20 Cameras; 12-foot Tripod; No. 10 Cirkuit
Outfits; 14”7 and longer Dagor and Process
lenses. Pay cash or exchange. Mid-West Photo
Supply Company, 27 East Adams Street, Chicago
3, Hlinois.

Wanted: Linhof 2'ix3% with lenses and acces-
sories. Send complete list and prices. Bailey Stu-
dio, Chillicothe, Missouri.

SALES"AIDS ~~

Free sample friendship wallet. lIdeal for pack-
aging friendships. Use as a special bonus for
booking schools. Please request on your letter-
head. Price $19.50 per hundred; studio name
embossed no charge. Durwin Company, A, 177
West 7th, Winona, Minnesota.

Professional Photomounts and albums. Better
quality. Low prices. Free catalog. Harvard
Photomount, Box 72, Cambridge 40, Mass.

Albums! Wedding, commercial photographer and
customers’ names in gold. Mounts. Sales aids.
Free catalog! Crestwood, 3601 West 71st, Prairie
Village, Kansas.

Extra profits promoting hand painted portraits
in oils, on canvas, by professional portrait artists
(Not colorists). Your customers satisfaction guar-
anteed. We supply free selling aids, write for
complete details. William Harte, Studio B, 27
Santa Barbara Street, Springfield 4, Massachusetts.

Photomounts — Inexpensive. Direct from manu-
facturer. 3x5, $4.00 per 100; 5x7, $6.00 per 100;
8x10, $12.00 per 100. In lots of 100. Free sam-
ples and new price list to professional photog-
raphers. Penn Photomounts, Glenolden, Penna.

“More Money Selling Portraits” — The guide
for professional photographers who wish to in-
crease their gross with tested promotion and
sales ideas. Only $7.50 per copy (plus 20c for
postage). All proceeds will be applied against
the indebtedness of the Winona auditorium. Or-
der your copy from The Winona School Alumni
Assn. Inc., Virginia Stern, President, 1122 Grand
Ave., Kansas City 6, Missouri.

Credit forms. Complete system for photographers
with name imprinted. Write for samples and
prices. The Hi-Mark Company. 1306 North Wil-
ton Place, Hollywood 28, California.

Photomounts: Send $2.00 large assortment fold-
ers, easels. Wedding Albums. Wholesale Price
Lists. Robin Mounts, 245-D 7th Ave., New York 1.

Stimulate your business with our beautiful pro-
fessional portrait and wedding albums. Free litera-
ture. Photofitco, 131-17 West 42nd. New York 36.

Thermographed business cards $1.00 for 100;
name, address. Free samples, information! Free
sample Tropical Fish Food, interested? Crafts
Center, Box 414, St. James, New York.
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In the new Cubitainer@package

works faster, longer

Saves valuable time because you just dilute the highly
concentrated liquid with water. Fixes negative and
prints in half the time of usual fixing baths. Stays on
the job longer, too. One gallon of the concentrate
will fix 1400 8x10 prints . .. and up to 71G 8x10 nega-
tives with normal replenishing procedures.

saves time and money

Handy Cubitainers store anywhere, need
no venting, can’'t break, take less room,
are disposable. And you save 150 to 170,
depending on quantity you purchase, com-
pared to conventional packaging. Now in
stock at Kodak dealers’ everywhere.

EASTMAN KODAK COMPANY, Rochester 4, N. Y.



The mood that captures the personality—you create it.

H ie g |ft And you control the look, the color, the beauty of the like-

. L. ness. You create the entire color portrait, start to finish,

11m| 0>||V y0| I when Kodak Fktacolor Film is your medium. Fktacolor

- gives you the creative control to do it. Gives you all the

cal ) <re n te means you need to create satisfaction . .. for both the giver
and the recipient.

Perhaps this is wh\ people who buy portraits in Fktacolor buy them in bigger sizes than

the) d buy in black-and-white . . . with far more profit potential per client for your studio.

Kodak EASTMAN KODAK COMPANY, Rochester 4, N. Y.



