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o n l y

t h e  c a l u m e t  

4 x 5

v i e w  c a m e r a  

o f f e r s  

t h e  v i t a l

F a s t  l o a d in g  w ith  n o  ja r r in g ,  
n o  c h a n g e  of c a m e r a  p o s it io n

S h o o t  f r o m  a n y  a n g l e  o f a  
c ir c le  w ith ou t m o v in g  tr ip o d !

The Calumet 4x5 
view camera 

guarantees you

• both foreground 
and background detail 

with no distortion

• crisper, clearer 
enlargements

T h e  s p r in g  b a c k - r e le a s e ,  t h e  r o t a t i n g  b a c k  a r e  j u s t  tw o  o f  
th e  m a n y  f e a tu r e s  t h a t  m a k e  th e  C a lu m e t  4 x 5  v ie w  
c a m e r a  y o u r  b e s t  w o rk in g  p a r t n e r  fo r  a l l  a s s ig n m e n ts .  
T h e  s w in g s , t h e  s l id e s , th e  c o n tr o ls ,  t h e  r i g id i ty  o f  t h e  
a l l - m e ta l  f r a m e  . . . th e s e  h e lp , to o ,  in  g e t t in g  t o p  p h o to ­
g r a p h ic  q u a l i t y .  H e r e ’s  a  s t u r d y ,  v e r s a t i l e  c a m e r a  t h a t ’s 
l ig h tw e ig h t ,  e a s y  to  c a r r y ,  e a s y  to  h a n d le  . . . a lw a y s  
c o m p e te n t ,  a lw a y s  d e p e n d a b le .  T r y  i t  a n d  see .

W rite  for

N E W  L O W  P R IC E !

Calumet 4 x 5  View Camera.... $1 1 9 50
With carrying c a s e ...........  ........................... s1 2 9 50 f. o. b. factory, C h ica go

C a l u m e t

free
booklet!

M A N U F A C T U R IN G  C O M P A N Y , 6550 N. CLARK  STREET, CH ICA G O  26, ILL IN O IS

Manufacturers of Cameras, Photographic Processing, Studio and Laboratory Equipment



F R E E  L A N C E  P H O T O G R A P H E R  H E R B  K Y N O R  T E L L S  

H O W  H E  G O T  A  J E W E L  O F  A  S H O T  W I T H  G - E  * 5  F L A S H B U L B S

“My assignment was to publicize the 100th anniversary 
of a jewelry store in Hazleton, Pennsylvania. For my 
lead picture, I decided on an extreme close-up of the 
watchmaker at work. I wanted something 
unusual so I had the subject work with 
a few watch parts on the top of a glass 
desk. Sitting on the floor underneath, I 
put Rolleinar II close-up lenses on my 
Rolleiflex, stopped down to f/22 and set 
the shutter speed at 1/ 125th of a second.

“For lighting, I chose two G-E No. 5 
Flashbulbs. The main light I placed about

5 feet from the subject. The secondary light 6 feet away 
and to the left, masked with two thicknesses of a white 
handkerchief. The result was just what I wanted—a dra­

matic picture sharp in every detail. It has 
always been my happy experience that 
General Electric Flashbulbs deliver the 
light the way you want it.”

GENERAL ELECTRIC PAYS $50.00 upon accept­
ance of photographs illustrating difficult lighting 
problems you’ve solved with General Electric 
Flashbulbs. Send your picture with a detailed 
descrip tion  to: Photo Lam p Dept., G eneral 
Electric Company, Nela Park, Cleveland 12, Ohio.

GE NE R AL  ®  E L E C T RI C
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this month’s cover . . .
is the P P  o f  A ’s g re e tin g  to a ll  p ro fe ss io n a l p h o to gra p h ers. T h e  p h o to ­
g ra p h s  w ere  m ade by L a  V e rn e  Friese n , M .P h o to g ., B u h le r , K a n sa s . T h e  

L it t le  A n g e l” w as lig h te d  w ith  tw o lOOw s P h o to g e n ic  sp e ed ligh ts, d i f ­
fused, o n  the su b ject an d tw o lO O w s lig h ts  on  the w h ite  seam less b u ilt - in  
b a ck g ro u n d . L ig h t in g  fo r the o th er tw o  p h o to gra p h s o n  th e  tree consisted 
o f tw o  2 0 0 w s lig h ts  o n  the b a ck g ro u n d , w ith  lO O w s m ain  and f i l l  l ig h ts , 
d iffu se d . A  N o . 2 p h o to flo o d  w as p lace d  b e h in d  the C h ris tm a s  tree to 
e d g e lig h t th e  branches. S n o w  on the caro le rs is L u x  f la k e s ; sn o w  on the 
lam p  an d post is s h a v in g  cream  fro m  a p re ssu rize d  can . F o r  m o re  o f 
F r ie se n ’s p h o to g ra p h y  o f c h ild re n , tu rn  to p age  61 5.

Member, Chamber of Commerce of the United States 
Public Relations Counsel, Glassner & Associates, Chicago, III.
Legal Counsel, George E. Frost, Chicago, 111.
Business Consultant, Joseph C. Schabacker, Ph.D., Madison, Wis. 
Copyright 1960. PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.



G r a f l e x ®  p h o t o g r a p h y  
e n d s  a g e - o l d  a r g u m e n t

A. M. Wettach, agricultural photographer 
of Mount Pleasant, Iowa.

Super Speed G ra p h ic ®
with Graflex 1000 Shut­
ter makes possible ex­
cellent action stopping 

ability because of its 
high efficiency and 

extreme accuracy. All 
camera controls are 

man-sized and 
conveniently 

located for easy reading. 
Cocking action is easier 

and more convenient because 
the combination lens shade and filter holder af­
fords an easy to grasp method of cocking the 
shutter. Shutter speeds can be selected either 
before or after cocking. The big negative format 
provides maximum brilliance and detail, allows 
a good working size for cropping control.

For years, farmers have argued over the question of which way a 
pig’s tail curls. Now, Mr. A. M. Wettach, well known agricultural 
photographer, has pictorial proof that it curls right, left and just hangs 
straight down. Using one of his Graflex Cameras, he captured this 
“evidence” shot on one of his recent assignments.

A 100% Graflexi<:) photographer, Mr. Wettach uses a Pacemaker 
4 x 5  Speed Graphic'^, a Graphic View and a Super D Graflex cam­
era. The Speed Graphic is his mainstay because it is so handy and 
versatile. Mr. Wettach uses the Graphic View on a platform on top 
of his car. He finds its swings and tilts and its ability to use a 90mm 
wide angle lens ideal for architectural shots, building exteriors and 
use in cramped quarters.

“I'd sure hate to have to do without any one of my Graflex cameras,” 
says Mr. Wettach.

For complete product and price information, see your Graflex dealer or write 
to Dept. N-120, Graflex, Inc., Rochester 3, N. Y.

A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION ( 5 g )



V i d c t  C A M E R A S  

4 X 5 T O I 1 X 1 4 "

S I M P L I F I E S

T H E  T O U G H E S T  J O B S !

From its oversize tough Bellows to 
the unlimited range oj adjustments 
. . . you can’t beat a B & J “Field” 
Camera “on location”! The Profes­
sional Standard! U ncond itionally  
Guaranteed!

MODELS FROM 4x5" TO 11x14"
Write for Comolete Lens list 
Prices fromfJ24.50(less lens)

Writo for FREE 132 pg.
Photo Equipment Catalog

BURKE & JAMES, INC.
321 S. Wabash, Chicago 4, III.

NP 12/60

GET ACQUAINTED

AUTOMATIC VOLTAGE STABILIZATION 
FULL 40 0  WS POWER s h o u t  d e - c y c l i n g

F IV E  P O W E R  S E L E C T O R  S W IT C H  L O N G E R  F L A S H  

t ► N E W  R U G G E D  S T A N D S  A N D  B O O M  

D A Y L IG H T  C O L O R  T E M P ER A T U R E  • ■»

IO W  V O L T A G E  V E R S A T IL IT Y  W IT H  S T Y L E  

S T U D IO  T EST ED
Urn* 4*e at *4— I S I  6 1 3

la t e  re ste d  ? ?  Com plete in  fo rm a t too co n ta ct

S C H E IB E  E N G IN E E R IN G , IN C .80< 206 BURLINGTON wise

I M l i j i
<*>

N E W S  A N D  N O T E S u
PP of A CHAPTERS

( 1 )  In d u s tr ia l P h o to gra p h e rs  o f  So. C a l ifo r n ia  
(L o s  A n g e le s ) : A r t h u r  L .  T h e l in ,  P re s., c / o

G e n e ra l P e tro leu m  C o rp ., 61 2  S. F lo w e r  
St., Lo s  A n g e le s  54, C a l if .

( 2 )  A la s k a  P P A :  W a rd  W . W e lls , C h a irm a n , 
327 F ift h  A v e ., A n c h o ra g e , A la s k a .

( 3 )  G re a te r L im a  In d u s tr ia l P A :  F lo y d  R e av es, 
C h a irm a n , S ta n d ard  O i l  C o . ( O h io ) ,  P .O . 
D ra w e r  H ,  L im a , O h io .

( 4 )  M id -States In d u s t r ia l P A  ( C h ic a g o ) :  F it z  
H .  Lee, K r a f t  Fo o d s C o ., C h a irm a n , 500 
N .  P e sh tigo  C t .,  C h ic a g o  9 0 , 111.

( 5 )  C in c in n a t i In d u s tr ia l P h o to gra p h e rs: T .  V .  
C ru se , C h a irm a n , 19 G a m b ie r  C irc le ,  C in ­
c in n a ti 18, O h io .

( 6 )  A s s o c ia t io n  P ro fe ss io n a l P h o to gra p h ers ,
P ro v in c e  o f  Q u eb ec: Je a n  L a  M an n a ,
Stu d io  Je a n  L a  M an n a, 2241 St. M a rc , 
S h a w in ig a n , Q u eb ec, C an ad a .

( 7 )  P o rtra it  G u ild  o f  C h ic a g o  So u th : C h a rle s  
W . H an se n , C h a irm a n , 2 0 1 9  W . 9 5 th  St., 
C h ic a g o , 111.

— 7  ages —
Portrait studios continue to join 

the PP of A 7 AGES promotion to 
educate the public to the need for 
professional portraits.

Although studios may enter the 
program at any time, those that are 
established as the original 7 AGES 
studios will have the complete bene­
fits of early and continued publicity.
For details on the "Seven Ages of 
Childhood,” contact PP of A, 152 W. 
Wisconsin Ave., Milwaukee 3, Wis.

The following additional studios 
have signed, bringing the total to 554: 
Alexander, W . E . ,  Shreveport, La .
A lf ,  R ich ard  I. . ,  W in o n a, M in n .
A lle n , Robert L . ,  W ebster. N .  Y .
Am born, Jo h n  E . ,  Fort M adison, Iow a 
Anderson, Fran k N . ,  G a in esv ille , F la .
Anderson, Ja ck  M ., Stillw ater, M in n .
A nsley, Jo hn H . ,  D evon, Pa.
A pse l, Ju lia n , C leve lan d , O h io  
A tkinson. A v a , A u stin , Texas 
A van t, D a v id  A . ,  J r . ,  Tallahassee, F la .
Baascn, J .  L . ,  M inneapolis, M inn.
Bacheller. K e n . St. P au l, M in n .
Baker, M ary, Broken Bow, N eb.
Baker, Stanley, Chattanooga, Ten n .
B a ld w in , Charles M ., Traverse C ity . M ich . 
Barger, O rrio n  R . ,  Cham berla in , S. D .
Barnes, W alte r, A u stin , Texas 
Bartlett, W illia m  C .,  R u tlan d , V t.
Begelspiker, R u th , Santa Fe, N . M ex.
Bcnrcns. N orm an H . ,  Crete, N eb.
Be ller, Leo, Ottaw a, K a s .
Benton, V irg in ia , O p p, A la .
Bentevegna, Salvator, Rochester, N . Y .
B la ir , D o n , M urray, U tah 
Bodie, O . W .,  H am m ond, In d .
Bodnar, J .  G . ,  S io u x Center. Iowa 
Borgcson, R ich ard  C . ,  M ilw aukee, W is .
Bostrom , H ow ard  S ., A tla n tic , Iow a 
B o zian , George, C hatham , N .  J .
Braden, M arsh all P .,  Houston, Texas 
Bransby, R . H . ,  Grosse Pointe W oods, M ich . 
Bray, C . R . ,  St. Joseph, M o.
B re id in g, Fred H .,  Jen n in gs, M o.
Brennem an, E lw o o d  D . ,  Storm  Lake, Iowa 
Burlingam e, Ja ck . B ingham ton. N . Y .
Butler. Gene, Grosse Pointe, M ich .
Cam pbell, Gene. Lynchburg, V a .
Carpenter, H ow ard  R .,  A kro n , O h io  
C arr, Jam es T . ,  C h icago , 111.
Caston, Larry  W ., R ich m o n d , V a .
C h ild s , G le n n  A . ,  W illia m s v ille , N .  Y .  
C h ism an , Loren, O ttum w a, Iow a 
C ia n c i, V icto r H . ,  C h ica go , 111.
C lip p e r, A rth u r C . ,  Palisades Park , N .  J .  
Cordova, Jerry. B u ffa lo , N .  Y .
Cotton, Jam es E . ,  C isco, Texas 
C r ile , H erm an, Phoenix, A r iz .
Crooks, Leon M ., Parsons, K a s.
Crosw ell, W alla ce  J . ,  M inneapo lis, M in n . 
Cro u ch , H . Cu rt, H astings. Neb.
C urtis, Ja ck . G arden C ity , K a s.

(T u rn  to page 631)

PEA III
The Professional Photographers of 

America, Inc., has been invited to sub­
mit photographs for "Photography in 
the Fine Arts III,” by the Director, Ivan 
Dmitri.

The PFA project helps to further ef­
forts to have the best of photography 
acknowledged as a fine art by national
museums.

Members of the PP of A may submit 
their best work made during the past 
three years. Black-and-w'hite and color 
are acceptable.

Deadline for receiving entries at PP 
of A Headquarters, Milwaukee, is Jan. 
9, 1961.

C ITATIO N  PRESENTED

PP of A Board member E. S. Purrington, 
Cr.Phofog., left, presents Association Cita­
tion Certificate to Hubert Davey, MA, FIBP, 
President of the Institute of British Photog­
raphers before an audience of 500 at the 
Institute s meeting of industrial staff and cine 
photographers in London, England. Oct. IQ- 
12. The Institute was cited by PP of A for its 
contribution to advancement of profession­
al photography in Great Britain since 1901.

PHOTOGRAPHY IN  FINE ARTS II
Two identical shows of the "Photography 

in the Fine Arts Exhibit II,” first shown 
at the Metropolitan Museum of Art in New 
York will be seen at the Allen Memorial 
Art Museum, Oberlin, Ohio, Jan. 2-22; and 
the Art Center, La Jolla, Calif., on Jan. 4-25.

The Professional Photographers of Amer­
ica, Inc. collaborated with the project to 
locate potential material.

PORTRAITS-IN-TH E-HOME
Publicity for decorating with portrait pho­

tographs continues to appear in the nation's 
magazines and newspapers.

The most notable recent articles include 
a feature titled "Background for Photo­
graphs,” in Interior Design (Sept.), the 
magazine for interior decorators. The daily 
newspaper column, "Designing Woman" by 
Elizabeth Hillyer (National Newspaper Syn­
dicate), suggested a family tree drawn on 

(T u rn  to page 604)
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Combination 2" Wood Frame with Metal Inner 
Frame. Shadow Box Design. Slide in back 
without Easel. No Glass. Finishes: Walnut or 
White Oak. List Price: $12.00

No. 37

C A L L  Y O U R  D IS T R IB U T O R  T O D A Y



K o d a k
PROFESSIONAL

ROUND-UP

H o w  to  m a k e  y o u r  o w n  

s u p e r  b l a c k - a n d - w h i t e  d e v e l o p e r

P lu s  s o m e  n o te s  on  h o w  to e n h a n c e  p ic tu re  
q u a lity  d u r in g  a n d  after d e v e lo p m e n t
There’s magic in this formula. We'll 
gladly share its secret with you.

But first, a word of caution.
No developer, no matter how good, 

will work at its best with any am!all film 
emulsions. We know this by experience. 
We’ve obtained our experience by re­
searching and making developers and 
emulsions under one roof for a long time.

Emulsion-makers and chemists get 
together to fit emulsion and chemicals 
together. Stringent tests prove when the 
fit is perfect.

Made together, tested together, such 
materials and chemicals should work 
best together, used as recommended.

We know of no better way.
Now to the developer:
Be sure all ingredients are fresh, active, 

completely pure. We always test them to 
lx sure. Also, be sure you don't con­
taminate them while weighing or holding 
in storage. These are routine require­
ments to us, ever so important to you.

Buy the best developing agent you 
can find. You will lx using only a little 
of it. Carefully store the rest.

We're recommending two— Elon and 
Hydroquinone. Each does a slightly dif­
ferent job. Together, they complement 
each other to do the total job faster, 
developing full emulsion speed, maxi­
mum shadow detail, normal contrast, 
when used with proper film emulsions.

Use 2.0 grams of Elon. 5.0 grams of 
Hydroquinone.

IMPORTANT: Measure these and 
all your ingredients precisely, as we do, 
in a carefully controlled atmosphere. 
We find it's best for quality's sake to do 
all measuring in a year-round air- 
conditioned room which has undeviat­
ing humidity control. Also, take ex­
treme care not to make mistakes. We 
use quality control inspectors to pre­
vent mistakes.

Add an “accelerator.” The magical 
ingredient that speeds up the de­

veloping process; lets you get out of 
the darkroom more quickly. Accelera­
tors consist of such simple chemicals as 
caustic soda, sodium carbonate, am­
monia, borax, and others. All are com­
mon, proven in use for a long time.

Use 2.0 grams of granular borax as 
your accelerator.

Now, to prevent your developer from 
becoming weak too quickly, add a “pre­
servative.” One of the more common 
preservatives is sodium sulphite, desic­
cated. Use 100.0 grams. NOTE: Be sure 
of purity, and exact quantities.

Dissolve ingredients in exactly 750 cc 
of water, heated to a constant 125F. 
Add water to make a liter.

And that's it! A developer for accom­
plishing sheer wizardry with films like 
Kodak Professional Plus-X Pan, Pana- 
tomic-X, Tri-X Pan, and others.

It's been tested to work together in a 
perfect fit with those films.

This developer (diluted 1:1) will keep 
Plus-X grain as fine as advertised. It will 
let you take full advantage of that film's 
200 working index, without shifting 
contrast. You'll see fine shadow detail, 
sparkling highlights, delightful middle 
tones.

Truly, this is a remarkable developer. 
A real “discovery.” As remarkable, in 
fact, as new Plus-X Film itself.

But w hy go to  all th e  tro u b le  

of doing it y o u rse lf?

You couldn't possibly obtain the pre­
cision, the quality control, the atmos­
pheric conditions of manufacture, all 
of which are easy for us. Besides, it will 
be less costly to you, less time-consum­
ing. if you let us make it for you.

The fact is, we’ve been making and 
selling this remarkable developer for a 
long time. Many professionals are again 
“discovering” it because results are 
beautiful with Plus-X Film.

This developer is none other than 
good old Kodak D-76. Sells for 90 cents 
a gallon, processes 30 rolls per gallon 
unreplenished.

But note: This time we've recom­
mended D-76 diluted. With Plus-X, di­
lute 1:1 (processapproximately 8minutes 
at 68F).

You'll see razor-edge sharpness and a 
fineness of grain, almost as fine as with 
Kodak Microdol. (Microdol, of course, 
requires longer development.)

A do -a-lo t d e v e lo p e r  th a t  w o rk s  

b e s t w ith  s h e e t film s

Sheet films—professional. They go hand 
in hand. But, just as there are different 
kinds of professionals who take different 
kinds of pictures, so should there be a 
developer versatile enough to work to­
gether with sheet films, regardless of 
differences in photographer or subject.

DK-50 is that developer.
Portrait men, who like to see nicely 

graduated negatives because they're the 
most salable kind, use DK-50, 1:1.

The result is a kind of contrast con­
trol, so to speak, where the portrait man 
uses time to his advantage and produces 
a negative with that soft gradation 
through the tonal range.

Commercial photographers and pho­
to-journalists, on the other hand, get 
what they want to see in a negative by 
using DK-50 undiluted.



Try DK-50 to get the most out of 
these films: Tri-X Pan in sheets, packs, 
and magazines; Royal Pan; Super Pan- 
chro-Press, Type B; Super-XX Pan; 
Portrait Pan; Panatomic-X in sheets; 
Royal Ortho; Super Speed Ortho; Por­
trait Sheet Film; Royal-X Pan.

W hen w h a t g o es  w ith  w h a t 

d ep en d s  on w h a t you w a n t to  do

Take prints, for example. And let's talk 
about image tone.

Did you know we make a developer 
that will deliberately produce cold tones 
. . .  a developer with excellent develop­
ment rate and capacity (processes 120 
8 x 10's per gallon)? It follows that such

a developer works together very nicely 
with cold-tone papers.

The name: Kodak Dcktol Developer.
Try Dektol with Kodak Polycontrast 

Papers for happy surprises. Try it also 
for printing impressive glossies intended 
for graphic reproduction.

This is no ordinary paper developer. 
Look at its utility value, not only with 
papers, but also with certain films for 
rapid processing.

For instance, Dektol with Kodak 
Royal Pan Film. Develop in a tray two 
minutes, using Dektol full strength. Re­
sult? An invitation to more of the same.

What’s the developer recommended 
for Kodak Gravure Copy Film? Another 
job for Dektol.

W orking to g e th e r

fo r p rin ts  w ith  w a rm  im age tone
The flesh, the complexion—these seem 
more real and alive with the help of 
warmth in the print. Sunsets, too, take 
on a glow. And other warm subjects 
somehow generate their warmth and

you can feel it.
But image tone must be uniform to 

add warmth without intruding. This 
calls for even rate development, and a 
special developer that will work together 
with warm papers to give it to you.

Kodak Selectol is that developer.
It’s made to augment the luscious 

warmth of Kodak PolyLure, Opal, and 
Ektalure Papers. And, as you know, 
the warmer the image tone, the better a 
print is for further toning later.

Also, we’re recommending Kodak 
Ektonol Developer for these warm pa­
pers. This is a non-carbonate developer, 
meaning it reduces by far the possibility 
of print spotting or staining. Particular­
ly when prints are to be toned.

W hen p ic tu re  qu a lity  is done
There are enhancing tricks we feel com­
pelled to remind you of now and then. 
Some enhance quality, others economy. 
One, we know, enhances both.

Kodak Rapid Fixer, for example. A 
fixing bath for both films and papers. 
A bear for economy, Rapid Fixer fixes 
8 x 10 negatives for, at most, $.0017 
each (less in large quantity purchases). 
Fixes prints for, at most, $.00515 each.

We take time to figure these things 
pretty close.

For quality enhancement. Rapid Fixer 
has an agreeable characteristic: harden­
ing control as you want it.

Simply vary the amount of Solution 
B (hardener) according to judgment. If 
prints are to be oil colored, be sure you 
don’t harden too much. For this appli­
cation, we suggest using one-half the 
quantity of Solution B recommended 
on the directions.

How ab o u t p rin t p e rm a n e n c e ?
Now we’re talking about insurance. In­

EASTM AN KO DAK COMPANY, Rochester 4,

surance that a print will be permanent, 
including toned prints. And the stuff 
that insures it is another of those simple 
items which perfection concedes to the 
professional, and which we make.

Kodak Hypo Clearing Agent. The one 
sure way to remove all the silver hypo 
complex from film and paper.

You may not be getting permanence, 
due to cold water washes. Add a two 
minute rinse in Hypo Clearing Agent 
before washing, and your water can be 
as cold as 35°. You'll be sure of per­
manence after only a 20-minute wash. 
Works the same for film and papers.

Insurance also for prints that are to 
be toned. Use of Hypo Clearing Agent 
before toning will mean stain-free, 
trouble-free toning. Finally, try it as a 
clearing bath, after toning with Kodak 
Brown Toner or Kodak Poly-Toner to 
see all the beauty you tone for.

In fact, this is the only clearing agent 
we’ve found that will do the job we say 
it will. So why take chances?

O ther b eau ty  a id s , 

and  econom y m oves
There are so many pitfalls in film and 
paper processing and darkroom prac­
tice that we've tried to find handholds 
to offset them.

Here are a few.
Kodak Photo-Flo . . .  it makes water 

wetter so that the water flows evenly 
from your film. Preventing water marks 
and streaks in the first place.

Kodak Indicator Stop Hath is a con­
centrate. Sixteen ounces makes eight (8) 
gallons of good, professional stop bath, 
at a list price of $1.10.

One-half U/z) ounce makes a trayful, 
or a quart, which will process twenty 
8 x l()’s, at a cost of only three and one- 
half (3 */2) cents.

But there’s another telling feature 
that adds even more value to Kodak 
Indicator Stop Bath.

When it’s used up, it tells you to stop 
using it. It turns purple, which under 
safelights looks black. When it looks 
that way, you know it’s time to sewer it. 
And that's a good thing to know about 
stop baths.

There is a way to avoid print curling, 
embrittling, cracking, as sometimes hap­
pens in the wintertime in heated build­
ings. Use Kodak Print Flattening Solu­
tion, which helps keep moisture in the 
print. Soak prints before drying.

W hat e ls e ?
Stick to those products made together 
to work together. Your good 
results will be consi< 
that way.

N.Y.



c u ts  y o u r  f i x i n g  costs  u p  to
Whatever fixer you now use, new high­
speed Pro-Fixol will fix up to 25% more 
film or paper.
H E R E 'S  HOW TO PROVE IT : Start with a 
fresh batch of your present fixer. Keep 
track of the volume fixed Note clearing 
time when ready to discard.

Prepare an equal hatch of Pro-Fixol. Use 
till it reaches the same clearing time. Note 
the extra volume fixed.

PERFO RM ANCE DATA: In addition to fixing 
greater volumes, FR Pro-Fixol is formulated to give 
you these superior performance characteristics.
• Usable with any film or paper—even photocopy 
paper • Hardener can be varied or eliminated
• Clears in less than a minute when fresh • Total 
fixing (and hardening) time, 1 to 2 minutes when 
fresh • High tolerance of developer carry-over due 
to new buffer • Special sequestering agent stops 
scum formation • Concentrate will not sulfurize
• Longer life than any fixer you now use

Special gallon container with 
26 oz. bottle of hardener can be 
used without removal from 
carton— makes 5 to 10 gallons, 
depending on use.

Also in 26 oz. size with 4 oz. of 
hardener —  makes 1 to 2 gallons, 
depending on use.

Your guarantee of quality 
for over 25 ye a rs...
The FR Corporation • 951 Brook Ave., N. Y. 51

the exclusive C a m i l l e  “ O u r  W e d d i n g ” A l b u m
Lead your next Bridal Party down the right path to Memory Lane through the 
pages of an exquisitely designed CA M ILLE "Our Wedding" Album. Its sculptured 
beauty and quality detailing, a tribute to the Bookbinder’s Art, preserve alive 
forever those fleeting moments of Youth and Young Love to be savored again 
and again through the years.
DOUBLE YOU R ALBUM SALES — There is a delightful musical or non-musical 
CAM ILLE Photo Album for every member of the Bridal Party . . . made right and 
priced right to sell on sight. Choose from a wide range of textures, colors, styles 
and sizes in washable fabric, simulated leather or rich classic topgrain cowhide.

WRITE FOR CATALOG AN0 FREE DISPLAY RACK

THE CAMILLE CO., INC.
" O r i g i n a t o r s  o f  t h e  M u s i c a l  P h o t o  A l b u m “

19 ROCKWELL PLACE 
BROOKLYN 17, N. Y.
Ulster 8-2670

PP of A CALENDAR

March 23-25, 1961 — Commercial Di­
vision Workshop, Jung Hotel, New 
Orleans, La.

July 30-Aug. 4, 1961 — 70th Exposi­
tion of Professional Photography, 
Statler Hilton Hotel, New York City.

Aug. 4-26, 1961 — PP of A Conven­
tion in Europe.

NEW S from page 600

a wall and decorated with family photo­
graphs hanging from the branches.

The New York Herald Tribune Sunday 
magazine "Today’s Living” recently devoted 
two pages (one in color) of photographs 
called "Portrait Decoration.” Reprints of 
this article are available at $1.50 per 100 
with studio imprint, from the Advertising 
Dept., Eastman Kodak Co., 343 State St., 
Rochester 4, N. Y.

KARSH AND ADAMS ON TV
National Educational Television (NET) 

is presenting PPA’ers Yousef Karsh and 
Ansel Adams in two separate program series.

Mr. Karsh will be the guest expert on 
the fourth program in a series of 13 titled 
"Beginnings,” a series based on the theory

Left: Yousef Karsh tells his views as a photog­
rapher to Van Allen Bradley, book editor of 
the "Chicago Daily News" in "Beginnings." 
Right: Ansel Adams studying daguerreotype 
in series "Photography— The Incisive Art.”

that public knowledge is the product of 
private quests. Each program is a separate 
explanation of a profession with an out­
standing personality as a focal point.

The series in which Ansel Adams appears 
is titled "Photography — The Incisive Art," 
and contains five half-hour programs in 
which Adams presents his own work and 
that of other photographers, plus a discus­
sion of the language of photography with 
Beaumont Newhall, Hon.M.Photog., Direc­
tor of George Eastman House.

The two series are presented at varying 
times throughout the country on 48 affiliate 
stations of NET.

PHOTO-SECESSION EXHIBIT
An exhibition of the work of the 50-year- 

old advance-guard organization, the Photo- 
Secession, is currently at the George East­
man House, Rochester, N. Y., and will 
remain through Jan. 15.

(T u rn  to page 610)

THE PERFECT * 7
PROMOTI ON a g e s

See pages 615, 621 f t
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GET BETTER PICTURES THROUGH CONTROLLED LI6HTING

with H eiland Strobonars
The photographs above illustrate how controlled lighting 
makes the difference between ordinary pictures and truly 
dramatic ones. For the large picture, a Heiland Strobonar 
72A was used at the camera and two Strobonar 60S slave 
units were placed on either side of the subject. The upper 
small photograph was lighted by the 72A and one 60S, while 
for the lower picture, only the 72A at the camera was used. 
Heiland Strobonars give you multiple lighting with a maxi­
mum of portability— no bulky lights to carry, no flashbulbs, 
and no connecting cords between units. Used whenever pos­
sible, controlled m ultiple lighting will make a difference in 
your  pictures! Choose from a complete selection of Heiland 
electronic flash units, including—

S T R O B O N A R  72A . Designed to give the greatest light output 
from the smallest possible size, the 72A is the most compact 
professional unit available! Powered by one 510V dry bat­
tery, it has a Kodachrome guide num ber of 45-50, delivers 
600-800 flashes per battery, and cycles in 2-6 seconds. The 
coiled cord is detachable at both ends for extra convenience.

Complete w ith capacitor-forming AC cord and 
leather Pro-Pak (less battery)...........  $ 9 9 .5 0

F o r  y o u r  F R E E  c o p y  o f  t h e  1 6 -p a g e  b o o k l e t ,  “ B e t t e r  
P ic tu r e s  w ith  C o n t r o l l e d  L ig h tin g " , w rite  t o :

Y o u  can
Pa ck  a  H e ila n d  

en tax H -2  C am e ra , a 
7 2 A  and tw o 6 0 S  slave  u n its, 
co m p lete  w ith  H o ld - lt s ,  in to  a space 
o n ly  12 x  12 x  6 inches.
T o t a l  w e ig h t is u nder 12 p o unds.

S T R O B O N A R  6 0 S  (S la v e  Unit). Completely self-contained 
and activated by a photo-electric cell, the 60S will syn­
chronize perfectly with any Heiland Strobonar and will 
operate at distances up to 200 feet, depending on the 
"M aster” unit. Averages 1000 flashes from a 240V dry 
battery, with a Kodachrome guide num ber of 30.

Less Battery.................................................................  $ 7 9 .5 0
H old-It (for m ounting 60s on light stand.).....  $  3 .9 5

H o n eyw ell
! H  f-khdlucti-

3 2 0 0  E. E V A N S  A V E N U E  • D E N V E R  2 2 .  C O L O R A D O



This new addition to the APAC line is a 
real money-maker — fast, accurate, and 
simple to operate. Designed for high­
speed production on regular roll contact 
papers, this new APAC printer has the 
same simple and sturdy construction for 
which APAC machines are famous, plus 
unique features that put it far ahead in 
its field. For saving money and making 
money in the production of contact 
prints, this is the printer for you.

A U T O M A T I C

R O L L  P A P E R  

C O N T A C T  P R I N T E R

F .O .B . G R E E N F I E L D .  M A S S.

11-CP

T h e  M o s t  E f f i c i e n t  a n d  S i m p l e - T o - O p e r a t e  

P r i n t e r  E v e r  D e v e l o p e d  F o r  M a s s  P r o d u c i n g  C o n t a c t  P r i n t s

U p  T o  8 V .2" x  I V  I n  S i z e

High-speed production on regular single w eight roll 
contact papers up to 11" wide. With 0.4-second 
exposures, it w ill m ake over 3000 8 x 10" prints per 
hour.

A t Easy negative placement.

A " Unique ball and socket suspended se lf-a lign in g  platen 
assures autom atic positive contact between paper and 
negative.

A  Equipped with nine 60W  lam ps which can be ind i­
v id u a lly  controlled by rheostats. The lam ps are 
mounted on an independent board which can be 
moved up and down or tilted in any direction.

A  M icroflex counter with safety neon illum inating light 
permits setting printer for autom atic production of from 
1 to 400 prints. Operator sim ply presses the switch 
once and leaves printer to autom atically print and cut 
(or w ind on spool) the pre-set number of prints.

A  Equipped with a rugged A P A C  Electronic Timer, an

extrem ely accurate unit which provides settings at .05 
second intervals up to 5 seconds.

A  Recessed doors assure com pletely lightproof com part­
ment for cut prints.

A  Furnished with 11 x 14" ground glass for light d iffu ­
sion which assures good coverage. It is mounted in an 
independent metal fram e and can be moved easily  to 
any position in relation to lam ps or negative.

'A ' Com pact in size (only 29" x 36") and caster-mounted 
for easy m oving about.

'A ' Fan cooled for safe a ll-d a y  operation.

AMERICAN PHOTOGRAPHIC APPLIANCE CORP.
BROOK ROAD

GREENFIELD, MASSACHUSETTS, U.S.A.



I S  F O B

A U T O M A T I O N

*

Automatic Roll 
P ap er Easels

C u t  p r o d u c t i o n  c o s t s  t o  

t h e  m i n i m u m  w i t h  a  n e w  

1961 A P A C  A R P  E a s e l  a n d  

t h e s e  s p e c i a l  a u t o m a t i c  

a c c e s s o r i e s

APAC FOTO-IDENT
The first co m p lete ly  autom atic  
photo num bering d e v ice  for  
quick and e a sy  identification of  
print ord ers. N o  more h an d -m arkin g, no time- 
consum ing sorting o f orders.

APAC GREETING CARD 
ATTACHMENT
A u to m atica lly  p ro d u ce s Christm as or other 
gre e tin g  ca rd s , v e rtica l or horizontal, on 4 Vi 
roll p a p e r  d ire ct from an y size  film with full 
freedo m  o f com position, d o d g in g  and  
vignetting. C a n  p ro d u ce  up to 2 ,0 0 0  c a rd s  
p e r hour.

AUTOMATIC PRINT SLITTING
The flip o f a  switch will au to m atica lly  slit 
prints fo r continuous p ro cessin g  or cut them o ff  
in d iv id u a lly  fo r hand or b a ske t pro cessin g.

P L U S . .  . All the Proved Features 
of the Past APAC ARPE
T a k e s  an y  width roll p a p e r  from  2 V i"  to 11",  
m akes a n y  size  prints from  2 V i " x 3 V i"  to 
8 V i"  x 11 " . . . A u to m atica lly  e xp o ses, 
transports, cuts off prints or winds them on 
spool fo r continuous p ro cessin g  . . . A P A C  U H S  
Photo Eye  with p ro b in g  spot m akes it sim ple to 
turn out o v e r 1,000 p e rfe c t enlargem ents p er  
hour . . . L igh t-p ro o f com partm ent protects  
e x p o se d  prints until re a d y  fo r processing.

C O M P L E T E  W IT H  P R O D U C T IO N  T A B L E , S T A N D  

F O R  E N L A R G E R , 8 x  1 0 ,  5 x 7 ,  2  '/7 x  3 V 2 M A S K S  

& E L E C T R O N IC  T IM E R  $ 1 5 9 6 . 0 0
F.O.B. GREEN FIELD , M ASS.

S A M E  M O D E L  W IT H  A P A C  U H S  

P H O T O - E Y E  T IM E R  $ 1 6 9 6 . 0 0
F.O.B. G REEN FIELD, M ASS.

APAC Write Today for Complete APAC Catalog

AMERICAN PHOTOGRAPHIC APPLIANCE CORP. g r e e n f i e l d , M a s s a c h u s e t t s



PRESIDENT’S MESSAGESER V IC E
• b e f o r e

• d u r i n g

• a n d  a f t e r

THE SALE

How fur away is your favorite photo 
dealer—two blocks . . .  a mile? Cer­
tainly not much farther. Nice to know 
he’s on-the-spot to help you select 
the right sensitized goods, accessor­
ies and, of course, Leedal stainless 
steel equipment.

Leedal makes a complete line of 
sinks, trays, tanks, utensils. Ask your 
dealer about Leedal quality equip­
ment—let him show you how easily 
it fits into your budget. Ask him for 
Catalog 75.

npHE oni.y agency working full time in
the interest of your business, aside from 

you and your staff, is the PP of A. Your 
Chamber of Commerce, the Better Business 
Bureau, Retail Merchants Association and 
various local state and national bureaus all 

devote time and en­
ergy in the general in­
terest of small, inde­
pendent businessmen. 
N one of these are 
exclusively concerned 
with the problems or 
progress of the photo­
graphic profession. 
You are probably a 
member of your state 
and regional photog­
raphers’ associations 

and may belong to other professional soci­
eties. but all of these are limited in their 
scope of service to your whole business.

Generally speaking, the success of any 
| local business is only a reflection of the 
| national demand for the kind of product 

it sells. Your PP of A is primarily inter­
ested in promoting the use of photography 
on a national scale. In facilitating this pro­
gram, it must help thousands of individual 
units of the industry like yours to keep pace 
with the latest developments in production 
and merchandising. As an example of this 

j we have for the first time initiated coopera- 
| tive advertising and promotion designed by 

specialists in the field of mass persuasion.

Soundest Advertising Program
The Seven Ages of Childhood promotion, 

through modern psychological methods, does 
more than ask parents to have their children 
photographed. Almost to the point of ur­
gency, they are told that they mustn't delay 
making an appointment with their profes­
sional portrait studio.

The 7 AGES is the soundest program of 
advertising ever created for the portrait pho­
tographer, and like most national advertising 
campaigns, it needs repetition to be suc­
cessful. Repetition will cause development 
of the 7 AGES habit by the public, increas­
ing business through new' customers, and 
more important, through repeat customers.

Executive Staff
A photographer visiting our Milwaukee 

office is at once impressed with the vigor­
ous, efficient activity in his interest as a 
professional photographer. He sees here a 
staff of 11 competent men and women, each 
engaged in a specific area of service. Some

MEMBERSHIP APPLICATIONS 
October I960

T h e  fo llo w in g  applications for PP  of A  mem­
bership were received durin g the past m onth. Code 
after address is as fo llow s ( A - P )  Active  Portrait, 
( A C )  Active  Com m ercial, ( I )  In d u stria l, ( A )  
Associate, and ( S )  Service. N am e at end of line 
in italics is that of sponsor.

A L A B A M A
G ile s . D . T . ,  J r . .  State of A la . ,  Bureau of P u b ­

lic  Inform ation, State C ap ito l, M ontgom ery ( I )  
A L A S K A

N elso n , Bud D . .  N e lso n 's, 606 Bentley D r . ,  
Fa irbanks ( A )  D a n  R am ras  

W iedem an, Hied E . ,  Artie  Research Laboratory, 
Box 10~0, Fairbanks ( I )  D a n  Ram ras

are employed in the routine work of normal 
secretarial duties, extending established serv­
ices to individual members through the 
process of correspondence, compiling data 
and keeping accurate and reliable files.

Some staff members are busy with the 
job of coordinating the activities of scores 
of committees, w'hile others are doing re­
search on plans for new projects that will 
be beneficial in the continued expansion of 
the industry. An editorial staff is compiling 
articles from a w'ide range of experienced 
authors for dissemination to our members 
through our several publications.

Here we find an assistant devoting his 
time to our expanding program of public 
relations, working in conjunction with our 
Chicago public relations agency. Another is 
compiling data from the financial reports 
of some of our major projects — Winona 
School, the annual convention, the National 
Photographer, etc., to guide the Board of 
Directors in future planning and establish­
ing the next annual budget.

Center of Profession
Keeping all of this force engaged in one 

harmonious effort to serve the interests of 
our individual members and to promote the 
interests of the profession as a w'hole, the 
capable Executive Manager is one of the 
busiest executives in Milwaukee. If you ever 
have a convenient opportunity to visit this 
center of professional photography, you owe 
it to yourself to do so. Not only will the 
genial Mr. Quellmalz make you most wel­
come, but you'll leave 152 West Wisconsin 
Avenue with a higher regard for the profes­
sion of which you are a part. You’ll prob­
ably wonder howr so much service can be 
maintained for the modest dues you pay 
as an individual member.

In this last of a series of articles written 
during the past year, I should like to sum­
marize the thinking of all of them: No> suc­
cessful industry or profession can resist 
change or remain static in our present dy­
namic American economy. To keep profes­
sional photography apace with these chang­
ing times is the principal purpose of your 
Association. It is succeeding well, and under 
the capable efforts of the Milwaukee staff, 
a dedicated Board of Directors and the ever- 
increasing support of thousands of members, 
professional photography w'iil maintain a 
high position in the nation’s business, indus­
trial and domestic life. A

i

C A L IF O R N IA
Beebe, M artha D o yle , Photography by M artha. 

308 N .  M cPherrin  A v e ., Monterey Park ( A - P )
Fu ld er, G erda, G erda Stud io , 211 Stanford A v e ., 

Berkeley ( A - P )
M cCam pbell, G ordon W ilk in so n , L ig h tin g  D y ­

nam ics, 1731 13th A v e ., Sacramento ( A )  
C O N N E C T I C U T

Barr, H aro ld  M ., T h e  Superior E lectric C o ., 
Laure l S t., B risto l ( I )

H oha, P au l, H  & R  Photo, 22 M aple R id ge  D r .,  
E lm w ood ( A )  C o rtla n d  G r i f f i th  G ra y  

D E L A W A R E
Anderson, W illia m  M ., E . I .  duPont deNcm ours 

C o ., H ask e ll Laboratory, E lk to n  R d ., N ew ark ( I )
(T urn  to page 641)
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T h e  V a r i a b l e s  i n  P h o t o g r a p h y

. . .  R e q u i r e  T h e  F i l m  w i t h  
t h e  I n h e r e n t  S a f e t y  F a c t o r !

G e v a e r t  G e v a p a n  S h e e t  F ilm  h a s  

b u i l t - in  l a t i t u d e  to  a c c o m m o d a te  

t h e  m a n y  v a r ia b le s  in  p h o to g ­

r a p h y .  L i g h t  s o u r c e ,  c a m e r a  

s h u t t e r ,  d e v e lo p in g  t i m e / t e m ­

p e r a t u r e ,  c h e m i c a l s  . . . a n d  

h u m a n —th e  v a r ia b le s  t h a t  o f te n  

sp e l l  f a i lu r e  to  a  film  w i th  le s s  

to le r a n c e .  S m a l l  w o n d e r ,  t h e r e ­

fo re , t h a t  G e v a p a n  f in d s  i t s  w a y  

in to  so  m a n y  p ro f e s s io n a l  h o ld ­

e r s .  W a n t  t o  t r y  G e v a p a n  f o r  

y o u r s e lf ?  W r i te  fo r  p r o fe s s io n a l  

s a m p le s ,  s t a t i n g  y o u r  f i lm  s ize .

G evapan 30  (ASA 1)01 I 10) oilers 
an ideal relationship of moderate speed 
and fine grain, with a superb range 
of gradation and exceptional panchro­
matic faithfulness.

G evapan 33 (ASA 1)125 THO) dou­
bles your shooting speed without exces­
sive sacrifice of its fine grain structure. 
An all-around film for the photographer 
shooting a wide variety of situations.

G evapan 36  (ASA D250 TlHO) is 
the first choice of industrial and press 
photographers, for all low light level 
situations such as bounce flash and 
available light.

TH E G EVAERT CO M PAN Y OF A M ER ICA , INC.
321 f\V_est 54th Street, New York 19, N. Y.
D is tr ic t O ffices: l . in c o ln w a o d , III. (C h ic a g o )  • L o t A n g e la  • D a lla s  • D e n ie r San F rancisco



) A A  WATT
A v U  s e c o n d

PORTABLE Transistorized

Ele c tro n ic  Fla s h
HICO-UTE

M o d e l K

Sealed lamp head 
w ith  50  beam 

Locking 
connectors

• a s s :
Ba tte ry  & AC switch 

Fu ll charge indicator

4 -W ay: % ,  </„ %  
u ll power selection

!

,„c r° » r
T° - r o u

NEW LOW PRICE 

* 1 9 9 “  10-D A Y
Complete with 6V. T D I A I  
nickel-cad. battery I K I A L

0  I 30 2 0 0  w.s. shots per ch a rg e , g u a ra n te e d !
•  3 -T ra n sisto r V o lta ge  M onitor for consistency  
0  Ch a rge r & AC o p e ratio n  b u ilt-in !
•  6 -V o lt n ick e l-ca d m iu m  b attery include d!
•  E xclu s iv e  “ fu ll-c h a rg e "  neon in d icato r!
0  lo c k in g -ty p e  connectors;

p u sh -to -re le a se !
•  New lo n g -life  flash  tube!

O N E Y EA R  
G U A R A N TEE
By HICO Corp

HICO » new precision high-power electronic flash 
lor color photography features a unique “ Full 
Charge Indicator" that shows when o full regu­
lated charge hos been reached. The transistor 
regulating circuit assures constant light output 
from the first shot to the 100th shot on full- 
power, as well as long slondby time. Recycling 
time on full power is only 8 seconds to Vj stop 
and t t  seconds to full charge. Total weight of 
power pack is 8 lbs. M ors

OUK DIRECT SAIFS POLICY BRINGS YOU 
OTHER HICO-LITE PRODUCTS BY MAIL

Model 109A, 115 w .i., dry cell 
operation $ 7 7 .7 0

Model 228, 230 w.s,, dry cell 
operation $ 9 9 .5 0

Pair of batteries for Model 109A 0/ 228 $ 1 2 .8 0

3- lamp Portable Portrait Unit with 
Model 228 230 w.i. power supply, 
stands, modeling lights, AC Pac, 
cords & carrying case.

$ 2 6 9 .7 0

3-Lamp Portable Portrait Unit, same 
as above except with Model K 
power supply and nickel-cadmium 
battery.

$ 3 3 8 .8 0

Inquiries Invited From 
Q u a lified  Representatives

S E N D  FO R  H IC O 'S  
B U L L E T IN  D G H  fo r

further inform ation on the new 
low -priced H IC O -L IT E  M O D EL K

HICO CORPORATION
76a Coolidge Hill Rd., Watertown 72, Mats,

N E W S  from page 604

STUDIO SUPPLIERS GIFT

Color portrait, by Ed Evans, of Robert H. 
Roberts, Past Pres., Studio Suppliers Assn., 
was presented to Roberts by the SSA for his 
work in the Association. The presentation was 
made by Morris D. Schneider, left, Treasurer 
and first SSA President, at the New England 
PA convention, Swampscott, Mass., in Sept.

UNDERW ATER FILM FESTIVAL
The fourth international Underwater Film 

festival is scheduled for Jan. 20-21 at the 
Civic Auditorium, Santa Monica, Calif. For 
information write to Underwater Film Fes­
tival, Inc., 11-T7 Montecito Dr., Los Angeles 
31, Calif.

COLOR SLIDE CONTEST
March 15 is the deadline for a color 

slide contest which features as first prize 
an all-expense air trip for two to Bermuda 
for one week. The contest is sponsored by 
Meston's Travels, Inc., 3801 N. Piedras St., 
FI Paso, Texas.

GARDEN CLUB PHOTOGRAPH
The National Council of Garden Clubs 

selected a flower arrangement photograph 
titled ''Rhythm" by S. H. Hampton, Staf­

ford, Kan. for its 
1961 calendar. The 
annual competition 
for flower arrange­
ment is ju d g ed  
th ro u g h  p h o to ­
graphs subm itted 
by G arden Clubs 
th ro u g h o u t the  
United States. The 
flo w e r arrange­
ment, featuring the 
parabolic cu rve, 

ti was constructed in
Rhythm Mr. Hampton s stu­

dio by a member of the Stafford Garden 
Club. Mr. Hampton lighted for a three- 
dimension effect "in the same manner of 
a portrait sitting.”

PHOTOGRAPHY TRANSLATES
An entire 55,000-word vocabulary is 

stored in a %-inch channel printed on a 
ten-inch glass disk coated with high-resolu­
tion photographic emulsion, in the Air 
Force's new translating machine that changes 
Russian to English at the rate of 40 words 
per minute. The channel is scanned verti­
cally and horizontally by electronics until 
the machine matches a Russian word — fed 
in with punched tape — to its English equiv­
alent, which is then printed automatically 
on a typewriter. A

I
 N E W S  OF  T H E  

W IN O N A  S C H O O L

You wouldn't think that anyone who 
earns S i6,500 or more a year in the practice 
of his profession would still want to go to 
school. But, the fact is, that 62 professional 
photographers whose average annual income 
reaches that level did attend at least one 
of the wide range of courses offered at the 
Winona School of Photography last summer.

Moreover, 53 of these men and women 
whom you wouldn't think would still want 
to he students were also owners of their 
own studios. These statistics, and others 
that follow, culled from an intensive survey 
made at the Winona School last year, say 
something important about the profession 
of photography and its relationship with 
the Winona School. That is, top masters in 
the field are constantly developing new tech­
niques, and over the years the Winona 
School has established itself as the place 
where these masters teach new techniques 
to others.
Photographers Travel Far

Let's turn back to this one class for a 
moment. Out of the 62 members, 34% were 
older than 50, 21% were older than 40, 
and 41% were older than 30. In addition, 
76% of them had been professionals for 
more than 11 years. And they went far out 
of their way to come to the School, travel­
ing an average of 810 miles each way to 
Winona Lake, Indiana. If it’s true that you 
can't teach an old dog new tricks, then 
photographers either never grow old or re­
fuse to act like it.

What did they think of the course? 
"Excellent," said 63% ; "Very good,” said 
29% ; and "Good,” said 4% . Their major 
criticism was that (he course didn't run long 
enough. Many simply wished they had had 
at least another week to work with the 
material and the instructors. No school can 
ask for a more emphatic endorsement of its 
success than that its students, themselves 
successful professionals, should ask for more 
of the same.
Bigger and Better Next Year

Clearly, not all of the School's students 
last year were as experienced, as old, as 
eager or as prosperous. Yet the lowest aver­
age annual income reported by students in 
one of the least advanced courses was 
$6,000. And, for more than half of the 
courses, the average annual student income 
ranged from $9,000 to $10,500.

All in all, the summer of I960 was a 
banner year for the Winona School, with 
more than “50 students in attendance. The 
administration and faculty anticipate a con­
siderably increased enrollment next summer. 
The School will not just be bigger. It will 
be better. Plans call for reshaping some 
courses and enlarging a number of key facil­
ities in response to students' suggestions 
given in the survey. A

THE PERFECT 
PROMOTION

See pages 615,621
a g e s
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New Beseler C Topcon with 58mm f 1.8 or 35mm f 2.8 Auto-Topcor lens, inter­
nally coupled fully automatic diaphragm, exclusive instant reading depth of 
field “ window.” click stops and exact half-stops between every f stop, speeds 
from 1-' looo second plus all other major advanced automatic single lens reflex 
features-$295.00.

Write For Illustrated Brochure.

° r*

C H A R L E S  B E S E L E R  C O M P A N Y
243 S. 18th St., East Orange, N. J.

W e  A s k e d  O u r s e l v e s :

" W H A T  M O R E  D O E S  A  P R O F E S S I O N A L  R E Q U I R E  
T H A N  A N  O R D I N A R Y  C A M E R A  B U Y E R ? ”

O u r  A n s w e r :

"Absolute Assurance Of Results . . .
Before He Risks A Dollar Or A Day On Any Assignment."

O u r  C o n c l u s i o n :

Every New BESELER C TOPCON Must Be Delivered With
DOCUMENTED PROOF OF PRECISION PERFORMANCE!

The new BESELER C TOPCON is the first camera to 
meet the challenge of the contemporary era in pro­
fessional and industrial photography—the “coming 
of age” of the automatic 35mm single lens reflex as 
the photographer’s basic, all-purpose instrument.

It's the first in this class specifically designed to 
meet the kind of rigid specifications applied to other 
vital precision instruments for industrial and pro­
fessional purposes.

Enclosed with every Beseler C Topcon is a film­
strip of test exposures made in the camera to 
prove lens resolution and quality at every f stop. 
And, to insure even greater precision than ASA 
shutter performance tolerances of ± 2 5 %  the 
extra precision critical color exposures require 
—a calibration chart is included, recording 
actual speed at every indicated shutter setting.

And . . .  as a further professional service—two 
annual checkup certificates valued at $25.00 
each are included. They entitle the owner to 
free shutter recalibration and camera cleaning 
and inspection on the 1st and 2nd anniversary 
of purchase.

These individual test records and checkup cer­
tificates for each new Beseler C Topcon are your 
Documented Proof of Precision Performance . . . 
advanced assurance that instead of taking 
chances, you'll get the results you expect with 
the first exposures you make and with all others, 
for years to come.

M »rt€RsntP
ttlWftATlOKS

• U I U K  ropc.ON

..... . vj»/<
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Stales Distributor: LA GRANGE, INC., Hollywood 38, Cal.
C. P.

R E C T A G O N
•  f:6—3" for 4" x 5" cam eras
•  Constant 90° angle at all stops  

n Compur or Acme Synch Shutters
GOERZ AMERICAN OPTICAL COMPANY INWOOD 98, NEW YORK
Midwest Distributor: WHITE PHOTO SALES, INC., Chicago 13, III.

W . A . G O L D E N  D A G O R
•  f:6.8—3 4 3/a", 6>/2" focal lengths 

Variable from 70° to 100° angle

E L E C T R O N I C  F L A S H
S e e  Y o u r  L i g h t i n g  BE FOR E Y o u  S h o o t  

W i t h  H I - P R O ' S  E x c l u s i v e  M o d e l i n g  L i g h t !

P o w er fu l, P o r ta b le  150 watt-seconds! 
E ffe c t iv e , C O N S I S T E N T  S la v e -  
O p era tio n , P h o to -T r ip p e d  ( e l im i­
n a tes  th o se  ex tra  c o r d s ) .  S e e  you r  
lo ca l d ea ler ! S e t  u p  you r  
o w n  studio trial! . . . .  Q j- 

Suggested R e ta il Price  ̂lUii.jd 
Other M odels fro m  $69.95.

F R E E  " Hi-Pro H i-L ights” Book­
let has all the Facts . . . write

H e r s h e y  m fg . c o .
•53 DUNDEE AVE., ELGIN, ILLINOIS

E lg in— OW en» 5 - 1 1 2 1 ; Chicago— M A nsfie ld  O -J/O O
NP 12-60

W H A T ’ S D O I N G
B u n n y  Y ea g er , M ia m i, F la ., ap p eared  

on th e  C B S  T V 's  “T o  T e l l th e T r u th ” 
O c t. 24 , g a v e  the P P  of A a good  boost.
. . . C o n sta n ce  B an n ister  is a regu lar  
m em b er o f  th e  A B C  rad io  p rogram , 
“ F la ir .” . . . M .P h o to g . M a d iso n  G ed d es, 
C le v e la n d , fo llo w in g  th e first “ G reat D e ­
b a te” w ro te  to  V ic e  P resid en t N ix o n , 
su g g estin g  im p ro v em en t in  lig h tin g ; n ex t  
d eb a te  sh ow ed  results.

E ricson  P ortra it S tu d io s , St. P au l, 
M in n ., c e leb ra ted  its 6 0 th  a n n iv ersa ry  in  
O cto b er . . . . W . H . B a ll, G o ld sb oro , N . C ., 
o p en ed  a n ew  stu d io  in O c to b e r ; as d id  
B ill A b ey , Y o u n g s to w n , O h io . . . . A rn old  
S tu d io , E d m on d son  V illa g e , M d ., w as re­
c e n tly  a cq u ired  b y  A aron  H o ffsp ieg e l,  
form er m a n a g er  o f L orstan 's  B a ltim o re  
S tu d io . . . . H a l O w e n , C r .P h o to g ., Y u k on , 
O k la ., su ffered  ex te n s iv e  w in d  d a m a g e  to  
his n ew  stu d io .

N e w  R o m a in e  o f  M o u lin  S tu d io , San  
F ra n c isco , o p en ed  w ith  M a y o r  G eorge  
C h risto p h er  c u tt in g  ribbon o f  film , R a y  
M o u lin  fir in g  f la sh -p o w d er , K arl R o ­
m a in e , M .P h o to g ., p o s in g  th e M ayor. 
O p e n in g  m ad e ev ery  lo ca l n ew sp ap er  and  
K R O N -T V . . . . B isell M cW illia m s, Jr., 
M id d lesb oro , K v .,  has jo in ed  th e  s ta ff o f  
“T h e  D a ily  C o m m e r c ia l,” L eesb u rg , F la ., 
as rep o rter -p h o to g ra p h er . . . . N e w  p er­
son n el o f  A .G .S .& R . P h o to  S tu d io s , C h i­
c a g o  are E llio t K a llish  an d  F red Y o ch im .

H erb  R cb m a n , a n ew  d irec to r  o f the  
C lev e la n d  Z oo , is o f f  on a safari to  A fr ica .

A p h o to g ra p h  b y  S is ter  N o e m i, O .S .B ., 
St. S c h o la stica  P r iory , D u lu th , M in n .,  
w as ex h ib ite d  in th e  C h ic a g o  In te r n a tio n ­
al 1960  E x h ib itio n  o f  P h o to g ra p h y . . . . 
R ob ert P ack o , T o le d o , O h io , had  a p rin t 
a cce p ted  in  th e  N e w c a s tle  u p on  T y n e ,  
E n g la n d , In tern a tio n a l E x h ib itio n . . . . 
L ik e  m ost p h o to g ra p h ers, J im  S tew a r t, 
L os A n g e le s , o c ca s io n a lly  uses h is w ife  
as a m o d el. R u th  Jan e  is cu r re n t ly  a p ­
p ea r in g  in  a fu ll-p a g e  ad for R ea d y  H u n g  
doors. T h e  p h o to g ra p h  w as m ad e in  
W ales. . . . S c h la g e  L ock  C o. d istr ib u ted  
a n a tio n a l n ew s release co n c er n in g  C arl 
H a r leen , San F ra n c isco , and  tw o  o f  his 
p rin ts o f  th eir  p ro d u cts  b e in g  a ccep ted  
in th e 1960  PP  o f  A P rin t E xh ib it.

T h e  A ssn, o f P P , P ro v in ce  o f  Q u eb ec  
w ill p u b lish , in  F ren ch , th e  ta lk  on  bridal 
p h o to g ra p h y  g iv en  to th e  gro u p , in  
F ren ch , by R en e  D u g a s , T a f tv il lc ,  C on n . 
. . . P P  o f A E x ec . M g r. F red er ick  Q u e ll-  
n ia lz , H o n .M .P h o to g ., w as g en era l c o n ­
feren ce  ch a irm a n  for th e  I n te r n a tio n a l 
C o n v en tio n  P la n n in g  E x p o s itio n , h e ld  in 
Las V e g a s , N ev . . . . M a n a g in g  E d itor  
Fred S ch m id t is p re sid en t o f  th e  M ilw a u ­
kee T e c h n ic a l an d  B usiness C o m m u n ic a ­
tors A ssn.

M a u r ice  H . L o u is , F P S A , N e w  Y ork , 
and  D r. W illia m  M a lla s , W'est O r a n g e , 
N . J ., w ere  aw a rd ed  H o n o ra ry  F e llo w ­

T he clo sin g  com m ercial 
o f “T he Ed Sullivan  

7 AGES S h ow ” on Jan. 29  w ill 
on TV b e  u s e d  to  announce  

the PP o f A  7 A G ES  
prom otion.

sh ips b y  th e P h o to g ra p h ic  S o c ie ty  o f  
A m erica . . . . A n n u a l M em o ria l A w ard s  
from  th e A m er ica n  S o c ie ty  o f M a g a z in e  
P h o to g ra p h ers  w ere  v o ted  to  G o rd o n  
P arks, N e w  Y ork , D r. E d w in  H . L a n d , 
C a m b r id g e , M ass., and  th e la te  R ich a rd  
S im o n  o f S im o n  & S ch u ster . A sp ecia l 
c ita tio n  w as a w a rd ed  to D a v id  D o u g la s  
D u n c a n .

G e o rg e  D . W ech sler  has 
INDUSTRY b e e n  n a m e d  p r e s id e n t

an d  treasu rer o f C orm ac  
C h e m ic a l C o rp ., N e w  Y ork . N e w  v ice  
p resid en t, sa les, is J am es T o h  ill;  v ice  
p resid en t, a d v er tis in g , is F rank  N e w m a n ;  
H arry  K c c la n  is v ice  p resid en t, research .
. . . P au l P cr lo w in , m a n a g er , p h o to g r a p h ­
ic d iv is io n , C h a r les  B ese ler  C o ., a n ­
n o u n ced  th e a p p o in t m e n t  o f  C arro ll 
S isk in d  to h ea d  th e co lo r  p ro cess in g  
e q u ip m en t sec tio n . . . . H a ro ld  G . S h e lto n  
an d  E d w ard  J. W illia m s w ere  e lec ted  
v ice  p resid en ts  o f G en era l A n ilin e  & F ilm  
C o rp . . . . H . L o u  G ib son , E astm an  K o ­
dak C o ., has been  p resen ted  th e  L ouis  
S ch m id t A w a rd  b y  th e  B io lo g ic a l P h o to ­
g ra p h ic  A ssn .

H o w a rd  S m ith , 70 , fu rn i- 
DEATHS t u r e  p h o t o g r a p h e r  o f

G a rd n er , M ass ., d ied  O c t.  
12. H e  w as a F l ig h t P h o to g ra p h er  w ith  
A ir S erv ice  A e ro n a u tic s  d u rin g  W orld  
W ar I. A
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F O C U S  O N  C O L O R !

SHOOT
PORTRAITS

( o  o p
AT PRACTICALLY 
THE COST OF 
BLACK ’N WHITEI

IN

Use Kodacolor or Ektacolor wherever you shot Black and White before — 
and show quality color prints exclusively.

Baby Photos in color are sold on sight. . _
Nowy thanks to the BERKE.YCOLOR process you can get into the Quality Color business 
for less than $4.00. Increases profits from $5.00 to $50.00 per sitting — 
at practically no extra cost to you. ^

• No more darkroom drudge
• Makes the use of a gray card obsolete
• Same basic lighting techniques 

as used in Black and White.

BERKEYCOLOR quality prints are 
available in 2x/\" x 31/*", 3" x 5”,
5" x 7" and 8" x 10". They’re ideal for 
your School Photography and your 
Candid Wedding jobs, too.

Send for your FREE copy of “Focus 
on Color.” It contains complete 
details and price lists.

A P R O C E S S  O F  B E R K E Y  P H O T O  S E R V I C E

77 East 13th Street 
New York, N. Y.

BERKEYCOLOR Division
77 East 13th Street 
New York 3, N. Y.

Please rush me. FREE, full details of BERKEYCOLOR Division's 
exclusive plan to help increase my profits.

NAME ________________  ________________

ADDRESS

CITY ZONE STATE
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fa s h io n  a s s ig n m e n t
\atuml daylight was chosen by Virginia Thoren for this 
photograph of a m ink wrap. She used an 8x10 Deardorff 
camera with 12" lens, exposed Ektachrome E-l film 1 2 
second at f/10. The photograph is in an ad appearing 
in Town and Country magazine.
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J  W  N a tio n a l P h o to g ra p h e r

Let’s create a new portrait image — one that will make 
* the general public sit up and take notice.” These words 

appeared in a recent article by Paul Linwood Gittings, as 
one of the steps needed to improve the present status of 
the professional photographer.

Out our way we could see several years ago that very 
soon we would be one of the dying breed of photographers 
if something wasn’t done to make the people sit up and 
take notice of portraits by Friesen. As children were then, 
and still are, one of our greatest sources of sittings, we felt 
this was the best field in which to concentrate our efforts.

N E W  S T Y L E  O F  P O R T R A I T U R E

We wanted to increase the number of customers and 
also to increase the revenue obtained from these same cus­

tomers. Our answer was in a new style of children’s por­
traiture, a style designed to create public interest and one 
which would make it easy to promote the sale of portraits 
for wall decorations.

The response to our nursery rhyme portraits has been 
overwhelming. Truly the public has taken notice, for today 
Friesen is synonymous with children’s portraits in our area.

7 A G E S  P O R T R A I T S  F O R  C H I L D R E N

Enthusiasm for the 7 AGES program is very high with 
us. Certainly it will be a tremendous aid in our own pro­
gram for children which promotes portraits for children at 
six months and one year. At these two ages we concentrate 
on expression, showing as many of baby’s various moods 
as can be recorded by the camera with the aid of various

n u r s e r y  r h y m e  
p o r tr a its

by La Verne Friesen, M.Photog.

A hunting we will go,
11 catch a fox. 

nd put him in a box, 
And never let him go.

Mar\ had a little lamb 
It followed her 

to school one flay.

f e a t u r e



LA V E R N E  F R IE S E N , M .P h o to g .
became interested in photography through 
his high school science instructor. Friesen 
has a studio in Rubier, Kan., with a busi­
ness office in McPherson, 20 miles auay. 
lie  is Vice Pres., Kansas PPA, appeared 
on the PP of A portrait program in 1958, 
received his M.Photog. degree in 1959-

tricks and props, such as tickle feathers, bits of cookies or 
crackers, raisins, lemon juice, scotch tape to bring hands 
together, and games of ball.

The Seven Ages of Childhood idea will make not only 
our customers, but the general public aware of the need 
for and desirability of professionally-made portraits at these 
two early ages, as well as the other five ages of childhood.

Full length studies of children in storybook style are 
really very easy to make. First, of course, the technical de­
tails of photography must be mastered so attention can be 
concentrated on the tiny tot sitters.

All poses arc made on our seamless built-in background 
which eliminates the horizon line. The children are allowed

%

c r e a t in g  a  n e w  p o r t r a it
quite a bit of freedom of movement within this area. This 
helps to eliminate the element of fear which confronts us 
in other arrangements. To center his attention upon a given 
area we use toys or props of interest to the child.

A delicate key in lighting is maintained for our tiny 
tots as we feel it maintains the light-hearted ness of their 
best moods. Speedlights are standard equipment. We have 
two modeling lights, one speedspot, and two back lights. 
The portraits are all made with directional lighting. Re­
flected light is not used, except as it reflects from the 
white floor and helps to lighten legs which might other­
wise photograph dark.

A 12-inch lens stopped to f/16 is used for all children’s 
portraits. A fast 5x7 pan film is used and developed by 
inspection in a tray with pryo developer, or in DK-50 
1:1 in a tank with nitrogen burst agitation.

R E A S O N  W I T H  C H I L D

At two years, and for children through kindergarten, 
we suggest nursery rhyme portraits to the parents. At this 
age we can begin to reason with the child and through 
little games can get him to carry out the theme of the 
rhyme or song selected.

At ages seven and 12 the full length studies can be 
successfully used also. However, more often we work our 
portrait theme around the child’s hobbies and activities. 
This opens up a new horizon of poses and ideas for us. 
At these ages we find the children arc oftentimes quite

Jack and the Beanstalk
T h is  lit tle  f e llo w  h ad  a v iv id  im a g in a tio n  
an d  sa id  h e  c o u ld  s ee  th e  f ie r c e  o ld  g ia n t  
th at liv e d  at th e  to p  o f  th e  b ea n sta lk .

*

♦

*

*
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*

The Wind

»

i m a g e

Hush-a-by Baby Did you over see a Lassie 
go this way and that?

The 7 AGES arc: 6 months old. when the baby is alert and responsive;
1 year old, when permanent feature characteristics first begin to show future 
family likeness; 2 years, when the language barrier has been broken 
and the child responds to reason; 4 years, when individuality has formed to add 
a permanent element of personality; 7 years, when second teeth and a 
growing mind have developed; 12 years, when the child goes into the teen age 
of puberty; 16 years, when childhood ends and the adult emerges.

Mistress Mary, Quite Contrary
M ore parents o f little  g ir ls  choose th is for their ch ild  than any other  
rhym e. L ittle L inda even insisted  on real water in the w atering  can.

Little Boy Blue,
Come blow your horn!
The sheep's in the meadow,
The cow’s in the corn.
Where is the little boy 
Who looks after the sheep?
He’s in the haystack, fast asleep.
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Where, 0  Where
has m y little dog gone?

Bobby Shaftoe*s gone to sea, 
Silver buckles on his knee.
H e ll come back and marry me, 
Pretty Bobby Shaftoc!

Wynken, 
Blynken, 
and Sod I

 T he child ren  still chatter e x c it­
ed ly  about the w onderful tim e  
they had as they played the pho­
tographer’s gam e of m ake believe  
sa ilin g  as th is p icture was m ade.

n u r s e r y
r h y m e
p o r t r a i t s

let’s continue to use a fresh  
new approach to our photography

self-conscious and the addition of hobbies or pets makes 
the sitter relax before the camera.

Certainly not all of our children’s portraits are made 
in storybook style. We make the basic poses also. However, 
the interest created by this style brings many new customers 
to the studio each day. Our small town has a population of 
only 900 so it is necessary to draw from a large trade area.

S L I M  S T Y L I N G

At 16 years, the seventh age of childhood, the young 
woman or young man begins to emerge. We find our 
teen-age customers to be quite style conscious. The young 
ladies in their prom gowns and the boys in their "after six” 
coats are naturals, for full figure fashion poses.

The new ‘"Slim Jims” and "Slim Janes” shown this year 
for the first time are receiving a tremendous response among 
our customers. Slim styling is a new dimension in portraiture 
at Friesens. Slim Jims and Janes are made in a variety of 
fashions — ball gowns, uniforms, sportswear, clothing to 
depict a particular hobby or interest, etc.

We find the new slim styling is also ideal for making 
groupings for walls. Larger portraits in costlier finishes 
constitute an important way to increase our sales. The tall 
vertical styling adapts so well to the modern low look 
in furniture.

P R O D U C E  P R O F E S S I O N A L  P O R T R A I T S

The 7 AGES program includes all the materials to 
promote these important portrait ages. It is up to the 
photographer to produce portraits that not only show tech­
nical skill and quality, they must also hold some of the 
imagination and psychology of the creative artist, to lift 
them above the class of the amateur, and make professional 
portraits desirable, once more, in the eyes of our public.

If we approach our subjects with this attitude our por­
traits will be different. We will have different feelings each 
time we are called on to serve them through photography.

Let’s continue to create fresh, new approaches to our 
photography and make our public sit up and take notice. 
Then by working together with the 7 AGES promotion we 
can help create the new era in professional photography. ▲

N a t io n w id e  T V  a d v e r tis in g  w i l l  a le r t th e  
p a ren ts  o f  A m e r ica  to  th e  m e a n in g  o f  th e  
P P  o f  A  7 A G E S  p ro g r a m . S o  im p o r ta n t  
d o e s  E astm an  K o d a k  c o n s id e r  th e  " S even  
A g e s  o f  C h ild h o o d ” p r o m o t io n  th a t it  
w il l  d e v o te  tw o  co m m e r c ia ls  to  it, o n  " T h e  Ed  
S u lliv a n  S h o w ” (C B S -T V , 8 :0 0  p .m . E .S .T .) .

M ill io n s  o f  v ie w e r s  w i l l  b e  e x p o s e d  to  
th e  7  A G E S  m e ssa g e  an d  th e  7 A G E S  m u sic . 
T h e  fir st c o m m e r c ia l is s c h e d u le d  fo r  
J a n u a ry  29 , a n d  th e  sec o n d  fo r  M arch  26.
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Slim  Jane and S lim  Jim . N ew  d im ension  in portraiture len d s itse lf to interesting  
groups o f two or m ore pan els d ep ictin g  d ifferent phases o f teen-age activ ities .

T h is photograph w as m ade to d u plicate  a portrait o f the young man's 
grandfather at the age o f four. M other m ade the o ld-fashioned su it 
esp ec ia lly  for the portrait. G randm other was deligh ted  last C hrist­
mas w hen she received  a portrait of grandfather’s lit tle  shadow.

c o s t u m e s  a n d  s l im s t y l i n g

Boy Scout Indian dancer. T he young  
man m ade h is  own costum e as part 
o f the requirem ent to becom e a m em ­
ber of the Scout Indian dance group.

“P each  B lossom  and I^otus F low ­
er” is  a part o f a series that 
Friesen  is currently  w orking on il­
lustratin g  A m erica  as the m elting  
pot, u sin g  ch ild ren  found in his 
area from  d ifferen t nationalities.

1m Verne Friesen

Little Casey Jones
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PICTURES — 11 p a g e s  o f
p h o to g r a p h s  fr o m  th e  I 9 6 0  P P  o f  A  
L oan  C o lle c t io n , p lu s  a r tic le s  o n  th e  
p h o to g r a p h y  o f  c h ild re n  an d  th e  u se o f  
c o lo r  —  a ll  in  th is  in s ta llm e n t  o f  th e  
P P  o f  A  I9 6 0  C o n v e n tio n  R e p o r t in  
m e m b er s ’ c o p ie s  o n ly  o f  the National 
Photographer. D o n ’t m iss th e  rest o f  
th is  r ep o r t  an d  o th er  sp e c ia l s u p p le ­
m en ts  to  c o m e . F or  m e m b er sh ip  in fo r ­
m a tio n , w r ite  to  P P  o f  A , 152 W . W is ­
c o n s in  A v e n u e , M ilw a u k e e  3, W is co n s in .

The Houses of Parliament — The Royal Palace of West­
minster is where the Lords and Commons make the laws.

e u r o p e  '61 first s to p L O N D O N

F i r s t  s t o p  of the 1961 PP of A Convention in Europe 
will he London, after an overnight jet flight from New 

York. After passing through Customs on Saturday, Aug. 5, 
special transportation will take photographers and their 
families to their hotel. The afternoon and evening have 
been set aside for meetings with members of the Royal 
Photographic Society of Great Britain and the Institute 
of British Photographers.

Sunday morning will he free for worship. In the after­
noon a photographic field trip will view the Tower of 
London, St. Paul’s Cathedral, Buckingham Palace, Houses 
of Parliament, St. James Palace, Big Ben, Piccadilly Circus 
and other points of interest.

Monday, a field trip ventures to Windsor Castle, an­
cient fortress palace of the royal family, and Eton, famous 
hoys school. In the afternoon there will he meetings with 
representatives of Ilford Ltd. and Kodak Ltd.

W E A L T H  O F  IN T E R E S T

London, the world s largest city, has a wealth of in­
terest in proportion to its size. The itinerary has been ar­
ranged so that the visitors will have their meetings with 
British photographers and see several of the well-known 
sights during their three-day stay.

The flavor of London will be captured by all. That is as 
it should be, for the best things in any city are often the 
discoveries which every visitor makes for himself in the 
course of a tour of the established sights.

( The rest of the Itinerary —  Belgium, Germany, Switzerland, 
Italy and France— will be covered in the subsequent installments 
of this series.) A

St. James’ Palace — The traditional home of the Prince of Wales 
is in the heart of London's aristocratic clubland. When the royal 
family is not in residence at Buckingham Palace, the colorful cere­
mony of the Changing of the Guard takes place in this spot.
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SUPPLEMENT
FOR
MEMBERS
O N LY

PROFESSIONAL PHOTOGRAPHERS OF AMERICA, INC.
1 5 2  W E S T  W I S C O N S I N  A V E N U E ,  M I L W A U K E E  3 ,  W I S C O N S I N

The I 9 6 0 PP of A Exposition of Professional Photography
LOAN

COLLECTION
These 46 p r in ts  are fro n t the 162 selected fo r  the I960 P P  o f A  Loan  
Colle ctio n . W in n in g  en trie s fro n t the Second N atio nal E x h ib it io n  
o f A dve rtisin g  Ph otography, part of the Loan C o lle ctio n , were p u b ­
lish ed  in  the A u g u st I960 issue o f the N atio nal Photographer. 
T h is  c o n t in u e s  th e  p u b l i c a t io n  o f  th e  Con ven tion  R epo rt.

N E W S P R IN T  S T O C K  D IS T U R B A N C E  R • PfttrSOnS

P h o to gra p h e d  at 30 m icro seco n d s, fo r s tu d y in g  the h y d ra u lic  in s ta b ility  o f  p a p er sto ck  on  the p a p e r m ach in e  w ire .



m a r y  Elwin Sietsema, M.Photog.

s u m m it  c o n f e r e n c e  Victor Baldwin

S IS T E R S  
lam e! B ert



R O B ER TA Kay Isaacson, Cr.Photog.

w i n n i e  Horace J. Chase, M.Photog,

P R O F IL E S Jerry Landrum, M.Photog,



Orlando Scherling, M.Photog.

John Freni, M.Photog.

Kaye M an ins, M.Photog.

Ann Oakes



*.' ■ ■*.-

M ISS FA SH IO N  (C O LO R ) W. C. U"ebb

PLA TIN U M  B LO N D E

Max Mann Aatrey, M.Photon,.

MY F A IR  LA D Y

Harold Fialkofl

E. Alien Better



M AYE
I an M ouit, A l. Photog.

J E N IF E R
Barnett At. Clinedinst, M.Photog.

SW IN G  W ALTZ (C O LO R Thomas Moulin



p a t  Robert R. Houts

p e o g y  (C O L O R ) Arnold  7 alii

JU N E  B R ID E  Irank K. Kray, M.Phoiog.



R. Craig

P R IM A R Y A S S E M B L Y  (C O LO R ) Keith V. Adams

Herral Long

TH E  K IN G  O F K IN G S Duaine E. Smith TH E  O LD  SO U TH D. E. Dickerson, M.Photog,



MR. F A S T E R  L i o  S u m ,  M . P h o l t g ,



P R O JE C T IO N  G A G E p l a t e  Robert E. Gooc/e

SA N D  D O LLA R  (6 X )  IVm . Dale Farris

T h is  is a p ro je ct io n  gage. It  is used to m easure 
ve ry  sm all w o rk  pieces. T h e  sh ad o w  is pro jected  
o n  the gage  as sh o w n  in  the p h o to gra p h  ( lo w e r  
r ig h t ) ,  w h e n  one edge is a lig n e d  w ith  a set lin e , 
the o th er edge m ust be bracketed  by sym b o ls fo r 
the part to be accepted.

A R C H IT E C T 'S  M O D EL 0b

Dewey G. M ean, M.Photog.



S U P E R S C O O P

J. P. Tart er

S c a v e n g in g  scoop serves as " v a c u ­
um  c le an e r,”  co lle c t in g  hot e x ­
hausts fro m  jet and ro cket en­
gin es and re m o v in g  them  fo r th is 
huge c lo se d -c ircu it w in d  tunnel.

s t u d y  in  w h i t e  Chat. G. Hett

ALUM INUM  SP O T W ELD  (2 8 X ) James P. li)rne

T IR E  MOLD

William S. Miller, M.Pholog.

Harold Sohotker

R A N G ER  S P A C E
C R A F T  (C O LO R )

mwk  '



PORTRAIT

PHOTOGRAPHY OF CHILDREN

by W illia m  Russ

(W illia m  Russ, W m . Russ Studio, 1920 Palm er A ve., Larchm ont 1, N . Y .)

Larchmont is a suburb o f N e w  Y ork  City 
w ith a pop ulation  o f about 9 ,0 0 0 . I run a sm all 
stud io  there, and w e  do everyth ing —  a little  
com m ercial, brides, m en, w om en, anim als. 
Frankly, I lik e  to specia lize , and have geared  
my business m ostly to ch ild  photography.

N o t on ly  are children easy for m e to get 
a lon g  w ith , for  w hich I am glad  because ch il­
dren are very smart, but w ith  children w e get 
terrific sam ples that appeal to everybody. K ids 
do th e darndest th ings, and w e love  them .

W h o  needs m ore than one or tw o pictures 
o f a man or w om an? Very few . For children  
there are aunts and uncles, the favorite g o d ­
m other and a lot o f others. T he sam e kids 
com e back year in and year out, and they have 
brothers and sisters. T h e PP o f  A Seven A ges  
program is som eth in g w orth th inking about. 
I signed up, and I'm glad  1 did. 1 think it is 
a great thing.

I have a studio  that is considered rather 
sm all about 14x46 feet. W e  em ploy three 
people besides m yself. O ur darkroom is in 
the basem ent.

C o n d it io n  P aren ts

Photographing children isn't so m uch con d i­
tion ing  the child  for the camera as it is  con d i­
tion in g  the m other. M any tim es parents are 
very w ell-m eaning, but they do a m iserable  
job o f preparing children  for us. Parents w ill 
tell the ch ild , "This m an is g o in g  to take your 
picture." T h e  kid treats m e like I w ere a 
hypoderm ic needle. She remembers w hen som e­
one took her dolly , and she cries.

W e ask m others not even to m ention  what is 
g o in g  to take place. They com e to us to play 
w ith  toys and have a lot o f fun, and if they have  
fun their faces show  it. They react accordingly.

T hen there is the ch ild  w ho is a llergic to 
cameras. Either daddy or un cle  chases him  
around the room  trying to take the picture. 
T h e kid is cornered, som etim es flash-blinded. 
Som e children associate photography w ith  tor­
ture. Som etim es careless parents, m eaning w ell, 
d o a lot o f dam age that w e have to figh t. W e  
have to loosen the child  up, and the only way 
to do it is by havin g a lo t o f fun w ith  him .

Som etim es m other brings her four or five- 
year-old in and the m other is very cooperative. 
She says, "Show the man how  you learned to 
sm ile for the camera." T hat is about as g en ­
erous as the prom ises o f a used car salesm an. 
T he child  has been practicing how  to sm ile  
before the camera for tw o  days, and he looks it. 
O f course it is ridiculous. W e have to get him  
back to norm al.

S u ccess fu l G a m e

T hen w e  get the nine, 10 or 12-year-old 
w e call "the m onster." K ids are lovable, but 
th is on e  com es in w ith  the idea that he is 
g o in g  to g iv e  us a tough tim e, and he usually  
does. H e is g o in g  to figh t us a ll the way from  
start to fin ish . T h is is the sam e one w h o at hom e  
has to make all the decisions for the fam ily.

D on't underestim ate the in telligen ce  o f ch il­
dren. T hey are very smart. T hey learn th ings 
fast, and they know  how  to get around their 
m other and father and nearly everybody. T here  
is a special technique that w orks best w ith  the 
tough ones, and that is to let them  know  or 
think they are smarter than sve are. It’s quite  
a gam e.

I use pennies. I say, "Look, I kn ow  you're  
very smart, but le t’s have a qu iz gam e to see  
how' smart you really are." H e  gets ten pennies. 
H e started w ith  my m oney, so w'hy should  
he refuse? I ask him  a question , and I say, 
"Every' tim e you g e t the right answer you get 
a penny. If you make a m istake I get the 
penny back.”

So I ask him  a question . "H ow  do you spell 
your nam e?” O f course he g ives the right 
answ er, and I act surprised. W h en  I ask him  
questions like sp e llin g  acidoph ilus or how  many 
m ountains are there in  a certain range, I get 
the pennies back. A ll the tim e w e are w orking  
I have the cable release in hand, and by the 
tim e he earns 20 cents I have a ll the pictures. 
H e can't earn m ore because I am the quizm aster.

N o  matter how  good  you are, if  you can’t 
get the expression  the fam ily w ants you can’t 
sell yourself. I take pictures, like m ost o f  you  
do. T h e children have to have a lot o f fun.

Y ou  can g ive  a six , seven or eight-year-old  
ch ild  a choice betw een a five-cent toy and 
$ 1 0 0  worth o f  portraits and you know  w hich  
he w ill choose. Let's look  at it from  the child 's  
point o f v iew . W e  m ust love children for what 
they are, w ith  all their fears and fau lts, and 
try to see photography from  their poin t o f v iew . 
W h at is there in it for them ? Forget w hat w e  
are look in g  for. T he kids m ust have fun.

Frankly, I have m ore fun than they do. They  
have go t to lik e w hat w e  are doin g. T hey don't 
need the photograph —  they don’t w ant it. They  
are out o f  their norm al routine.

L iv e ly  C h ild re n

W hat about the tim e o f  appointm ents? I like  
children w hen  they are very a live  and fresh  
and fu ll o f m ischief. 1 don't want a child  w hen  
he is sleepy or tired, though w e  often  get very 
good  results w hen a child  is h a lf asleep  or 
fu lly  asleep. H ow ever, for best results w e try 
to build  them  up. T h is is especially  true o f  
those on e  year, or younger.

W e want the child  w hen he is over-peppy, 
very lively.

As far as c lo th ing  is concerned, I prefer 
children to wear very little , and very sim ple  
th ings. Babies are nudists at heart. T hey don't 
like to be dressed. I have seen som e children  
com e in look in g  as if  they w ere w earing a 
strait jacket. T hey can t m ove un less you push  
them . O ften  they are w earing a brand new- 
dress or suit just bought for the occasion. It 
w ill fit better six  m onths later, but right now  
it looks lik e a sack.

W e  try to caution the m other ahead o f tim e. 
Som ething old , s im ple and snug is best. If it

is lo o se  it w ill look  bulky. W e  don’t w ant 
to com pete w ith  the ch ild ’s face. A fter a ll, 
that is the focal point.

W e  also prefer colors rather than w hite. 
W h en  I am asked w'hy, I exp la in  that "w hite  
ph otographically , by any m easuring device, is 
four or fiv e  tim es brighter than the average  
com plexion , and for ideal results w e  prefer that 
they w'ear pastels. T hat is the sam e reason w hy  
a person can’t wear w h ite  on te lev is io n .” T h e  
parents don't w'ant to jeopardize the quality  
o f the picture, so they seem  to get the idea 
and avoid pure w'hite.

S im p le  C lo th es

W h en  they bring in a ch ild  up to th e age  
o f about a year and a ha lf, I su ggest at the 
tim e o f  the appointm ent that they bring the 
child  in wdth the sim plest th ings, and also  
fancy pants or p lain  pants, because I alw ays  
lik e  to try som eth in g  sh ow in g  the bare arms 
and shoulders. A t th is stage o f the gam e I d on ’t 
think any child 's clo th in g  is better look in g  
than his ow n figure.

O f course not everybody w ants that kind o f  
photograph, so I w ill take a fu ll set o f  the  
child  dressed the way m other or grandm other  
w-ants him , and a few' (o ften  as many as 
12 extras) the w ay I lik e him . N in e ty  per cent 
o f the tim e parents object ahead o f tim e, but 
later on they are very glad  I did it, because  
som e o f  the m ost adorable pictures show  their 
chubby bod ies. I te ll them  they w on't be able  
to get those pictures later on, that n ow  is 
the only  tim e.

N o w , I w'ant to get your op in ion . W h at do  
you fo lk s think o f grandm other being the m odel 
in the picture w ith  the k ids? ( Cries of "No.” )
I am sorry, but I have to disagree w ith  you. 
I think grandm others are the m ost w onderful 
peop le . T hey are fantastic.

First o f  a ll, they love  the ch ild  so much  
that m ost o f  the tim e w e photograph children  
because grandm a w ants a picture. H o w  many 
tim es have grandm others footed  the bill com ­
p letely?  W e  need them .

If you ever have trouble ge ttin g  a ch ild  to 
sm ile  or look  happy or do th ings you w ant 
him  to do, w-ho know s better than grandm a?  
She is w illin g  to do anything —  stand on her 
head, creep on the floor, m ake funny noises. 
(Air. Russ posed jive children.)

G r o u p  P oses

I have posed as many as nine children from  
one fam ily at one tim e. Frankly, I d on ’t run 
aw'ay from  it. If w e can charge enough  to 
com pensate for the extra w ork and tim e, it w ill 
pay us, because there is a trend all over the  
country to photograph large groups. Fam ilies  
w-ant their children taken together.

I charge $1 0  above our regular price for  
one child , for tw o ch ild ren; and $3 for each, 
m ore than tw o. T hat is $ 1 9  m ore for a group  
o f fiv e  than I get for one ch ild , p lus a little  
extra for each add itional print.
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RUSS

M y basic charge is for three 5x7 pictures o f 
one child , or tw o 8x1 Os, and they have their 
choice for $ 2 9 .5 0 . It is $ 3 9 .5 0  for tw o  children. 
Som etim es they w ant the children posed to ­
gether, som etim es separately. If they w ant four 
or fiv e  photographed separately, there is no  
break on price.

W h y  sh ou ld  four be cheaper than four tim es 
the price o f one? If w e are hon est and take a 
fu ll set o f  negatives and proofs on each child , 
there is no reason in the w orld  w hy w e should  
charge any less.

W h en  you g o  to a restaurant w ith  four or 
ten p eop le  you don't get a break. W h en  buying  
shoes you don't get a nickel o f f  because you  
bring the w h o le  fam ily  in at once. M aybe an 
airline w ill have an extra seat, or a hotel w ill 
throw  in an extra cot, but they are not invest­
in g  anything m ore. W h en  you g iv e  som ething  
away it's lik e  taking a $5 bill ou t o f  your 
pocket and tearing it up.

E x p ress io n  S e lls  W o r k

I d on ’t think there is anything that se lls  our 
w ork better than expression . I don't mean  
alw ays a sm ile . W e  get som e lovely  serious 
pictures o f children. If you keep children in 
the right fram e o f  m ind you can com m and them  
and can keep them  under control.

It is tough to keep active boys s t i l l;  they 
w ant to m ove. N o  matter w hat w e do w ith  
them , if  the parents don't lik e the expression  
they w on't buy the picture. T hey can forg ive  
poor p icture quality, they w ill take a print that 
is blurred, they w ill take a piece o f junk. O ne  
custom er once told m e that he m ade a better 
picture w ith  his B row n ie than I m ade w ith  
my ow n equipm ent, and he m eant it.

C ustom ers w ill  forg ive  blurriness, poor print 
quality , th ings that a judge w ou ld  throw  out. If 
they like the expression  they w ill buy it. On  
that basis alone I th ink that is w hy som e o f  
these itinerant, very bad photographers get by.

T h e packaging industry spends a fortune to 
package m eats, groceries and other products so 
they w ill look  attractive; in that way they sell 
them . If w om en are offered  the m ost expensive  
perfum e in a m ilk  bottle they w on't buy it.

H o w  do w e  get expression? I th ink one o f  
the b iggest m istakes m ost photographers make 
is w hen they w ant a sm ile  they ask for it. 
Y o u  never get a good  one by asking for it, 
even from  a professional m odel. W e  have to  
get it psychologically , and that helps sell it. 
T hat is 90%  the reason w hy professional p h o­
tographers are im portant.

L ig h tin g

W h en  it com es to ligh tin g , I w ill  deliberately  
place my ligh ts and m ove them  one or tw o  
inches if  necessary. If I photograph one or tw o  
children or a group, I prefer my m ain ligh t 
high  and to one side. If I w ant to get the 
attention to the left o f the camera I w ill  put 
my m ain ligh t to the le ft o f my camera and 
the f i l l  on the op p osite  s id e c lose  to the lens 
and sligh tly  b elow  it.

T h e  reason for th is is that I w ant to avoid  
tw o sets o f  shadow s. If you have a m ain light 
and a f i l l  ligh t above the camera lens w here  
those shadow s cross, you w ill get a goatee  
under the chin, and a dou ble shadow  from  the 
nose. Y o u  m ust le t every area receive som e  
ligh t. I prefer about a 3 :1  ratio for contrast. 
I use tw o top ligh ts overhead on all subjects 
except bald heads, o f course. I use f iv e  lights  
norm ally.

I generally  fo llo w  the instructions o f the 
m anufacturers. I don’t think any o f us can 
afford to spend the m oney for research and 
testing  that they spend to get the results they 
w ant from  their products. If w e  fo llo w  them  
w e  can’t go  w rong. If w e  deviate it should  
be only for experim entation .

S m a ll A lb u m s

I do not make proofs on children, although  
I used to m ake 6x8 proofs. I make up little  
books. First I tried putting prints in a leather 
album  but it w as too  bulky, so I bought a 
m achine that binds them in plastic.

T h e fin ish ed  prints are m ade in the 4x5 size. 
T hey are m ounted back to back and trimm ed  
Yg" on each side. O ne is 3%  by 4% , just under 
4 x5 , and I bind them  w ith  p lastic rings and 
place a p lastic acetate sheet on front and back. 
A bout 125%  o f w hat I make are sold .

I m ade a survey o f som e of m y w ork recently, 
and I found that out o f  about 20 books around  
13 or 14 w ere bought. H ow ever, those w h o  
bought o ften  wanted an extra book and even  
a third one, often  for the parents and each 
o f the grandparents.

T h is album  has been phenom enally success­
fu l. First o f  a ll, it is compact and easily carried. 
It can show  a variety o f poses. T here are poses 
in the book that they w ou ld  never order in f in ­
ished prints, but in this form  they are successfu l.

I se ll them  only  if  the custom er places a 
normal m in im um  order or m ore. I do  not sell 
the book alone. It w ou ld  cost m e too much, 
because it is a b ig  investm ent. T h e  prints are 
$2 each. If I charged $2 per print straight, and 
if there w ere, say, 18 in the book, they m ight 
pick only a few . If they take the book com plete  
I g iv e  one-third o ff  on it.

In other w ords, if the book has 18 prints 
they w ill pay for 12, or $24 . If there are 12 
they w ill buy the book for $ 16 , one-third o ff. 
If they w ant any change in the book so that 
I have to do it over, if  they w ant a few  less, 
it is $2 per print straight.

M any tim es p eop le  order com plete books in 
three sets. T h e  beauty o f it is that this does not 
replace any part o f the order. T hey need prints 
for the dresser, w all, and to g iv e  away. T h ese  
books they can’t take apart, and I w on't sell 
them at that price unless they are kept together  
as a book. So, it does not really interfere w ith  
the rest o f the order.

W h en  I started this it w as an instant success. 
It is a w onderfu l ad for me, and hundreds of 
grandm others today are carrying my advertising  
around. T he book has my nam e on the first page.

I can honestly  say that 1 have increased each 
order approxim ately $15 to $20 . I started this 
about three years ago, and I am sorry I didn't 
start do in g  it lon g  ago.

R e sp e c t fo r  W o r k

Member: D o  the custom ers take the books 
hom e?

Russ: Y es. I fortify  m yself w ith  a $15  deposit 
on a s in g le  book and $2 0  on a group. Y ou  
m ust trust them  to som e degree. T h is  is an 
investm ent o f tim e and material against the 
tim e it takes to make proofs. A n extra 25 m in­
utes w ill be required to bind these together, 
but it certainly pays o ff. T hey also  w ill have 
respect for your work, and it show s up much  
better than in proofs.

T h e pages have a backing. I use a th in  
album  page, a page used for dry m ounting. 
Y ou  can use any thin board. M ount them  back

to back and trim  them on a trim m ing board. 
T h e same m achine punches holes and does the 
binding. It is a very s im p le  operation.

Member: W h at is the m inim um  cost o f  
an order?

Russ: T he m inim um  order is $2 9 .5 0  for  
three 5x7s or tw o 8x10s o f one child  or one  
person. If there are tw o children, it is $3 9 .5 0 .

Member: Are they retouched?
Russ: Very slightly . 1 do very little  retouch­

ing on children. I w ill take out a scratch 
or a b lem ish . If som eth in g is flagrantly bad, 
such as an ugly scar or a scratch or a vaccina­
tion mark that w ould  be harm ful to their lik in g  
o f the photograph, I w ill retouch it.

Member: H ow  do these album s com pare w ith  
the bragging book ? Is it the size that makes 
the d ifference?

Russ: I think the bragging book uses a 4x5  
print and it is m ounted in a larger s ize  folder. 
It has done very w e ll for  many photographers.

Member: D o  you use a roll film  camera or 
cut film ?

Russ: I use 4x5 cut film . 1 can w ork very 
rapidly and very econom ically  and freely w ith  it.

Member: D o  you use color?
Russ: I use a little  color, not as much as 

1 should , but on children, I use a rollback that 
takes e igh t exposures on a roll o f  120. (Show­
ing oj slides.)

W h en  it com es to freckles I usually ask the 
m other if  she wants the freckles rem oved or 
left in, or w hether I shou ld  take out m ost 
o f them . Y ou  w ill be amazed at how  many o f  
them  ask, "W hy did you take them o u t? ” If 
you leave them in they w ill say, "W hy d id n ’t 
you clean them  up?"

(S lid e ):  W h en  this ch ild  cam e to m e, the 
way she is dressed here, I said, "H old  it. B efore  
you take your coat o ff let me photograph you .”
I feel it is the best one I gave the m other  
that day.

(Slide) : I have a few  crazy hats in my place, 
from  babushkas to cow boy hats. I usually  throw  
the hat on the head and the m om ent the kid 
grabs it to take it o ff , I take the picture. It 
always looks lik e he is putting the hat on or 
trying it on. It is am azing to m e how  many 
o f those crazy ones peop le  buy.

O f course I must never neglect the im portant 
regular poses that please m others and grand­
m others and others. I d on ’t see children as 
w earing h a los; they are human beings. Variety, 
how ever, is very im portant, and that is why the 
books sell so w ell.

(Slide) : W h en  a child  has a pet, there are 
tim es, depend ing on the m ood I am in, w hether  
I charge for the cat or dog or w hether it is 
a sin g le  sittin g . If they w ant it all double, 
I charge double.

(S lid e ): N o w , w e get the kids together, 
som etim es look in g  into the camera. A t other 
tim es they are look in g  at an object. I prefer ch il­
dren look ing  at a central object, not one lo o k ­
in g  in one direction and the other in another.

E d u cate  P e o p le

Som etim es w e worry too much about the 
coupon k idnap boys. I think w e are w orrying  
unnecessarily. They do d ig  in and get part of 
our business wherever w e are. T hey te ll people  
h ow  lucky they are to w in a free picture, but 
there is a certain group o f peop le  w h o d on ’t 
fall for that garbage. T h e  PP of A has done  
w onders for us by preparing copies o f the  
Good Housekeeping article on h ow  not to have  
your baby photographed. If you haven’t used it,
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I suggest you do so. Y ou  can never do too  
much to educate p eop le  to avoid those p itfa lls . 
Som etim es the itinerants go  through a town and 
p eop le  are aw akened to the need for ph o­
tography.

W e  m ust have respect for our work and w e  
should be active in our tow n -—  the Lions or 
K iw anis or som e service club.

T he amateurs are our fr iends. Let's face it —  
m ost o f us once w ere amateurs. Am ateurs w ill 
respect the photographer's work, they w ill in ­
v ite  him  to speak at their club m eetings. If you  
are asked, d o n ’t hesitate. Y ou  w ill find  they 
do have respect for our work.

T here is one th ing that bothers m e. W herever  
1 go  I find photographers spendin g fortunes, 
and 1 do too. If you figu re w hat w e spend for 
paper and film , for rent, insurance, for adver­
tis in g  at tim es, w hat w e  spend in donations,

I feel that w e as photographers are in the 
business o f photography for tw o reasons: one  
is p restige; the other is m oney. M ost o f the talk 
th is m orning w ill be concerned w ith  prestige, 
because if you have prestige you are g o in g  to 
make money eventually .

W e stum bled into color overn ight. T hree  
years ago w e were com m issioned to photograph  
a debutante ball in Pasadena pictures o f  the 
girls on the n igh t o f their debut. T a lk in g  w ith  
John P lat/ about it w e came up w ith  the idea 
to propose to the chairm an o f  the ball that w e  
photograph all the g ir ls  in color on specu lation , 
and on the night o f the ball have their pictures 
all hanging there for their friends and relatives 
to see. Im agine the market o f the peop le  w h o  
cou ld  afford  it, tailor-m ade for us!

N o t k n ow ing that w e w ou ld  be accepted, 
anil certainly h op ing inside that w e w ou ld n ’t 
be, because w e  had not done any color at all, 
they w ent for the idea overw h elm ingly . That 
was in N ovem ber, the bu siest tim e o f the year 
in any portrait studio. W ith  the help  o f tech­
nical representatives and using color negative  
material see photographed all the debs in one  
afternoon when they w ere having a tea for 
publicity purposes one m onth before the ball.

W ith in  a month w e learned how  to make 
color prints, and w e m ade all the prints and  
had them ready for the great even in g  for us 
as w ell as for them .

(Shotting of Slides): T h e  g irls were all 
photographed against the same background, one  
right after the other, very much like school pic­
tures are taken. Format was 3x4 on 5X-7 film . 
T h e p iin ts  were made w ith in  a w eek, and we 
ran eight to ten 16x20s in a batch. In black- 
and-w hite w e never could have accom plished  
this. T h is project was on specu lation , and if 
w e had taken orders that n igh t for these prints, 
we w ould have so ld  many o f th em ; but w e  
were enjoyin g the fruits o f our efforts that 
night. It took us tw o years, but w e  sold every 
one o f them  but tw o  out o f 13, at $ 1 0 0  each 
plus the g lass, fram e and ligh t. T he first project 
paid for itse lf many tim es over.

L ibrary E x h ib it

From that debutante business came an invita­
tion to exhib it at the Pasadena City Library.

and in our stud io  for equipm ent w e  could do  
w ith ou t, and w e igh  that against how  little  w e  
all spend for kn ow led ge, it is sham eful.

W hen  w e  pay our dues to the PP o f  A  and 
to our state organizations w e are do in g  our­
selves a terrific favor. W e  w ill get back many 
tim es m ore than w e  spend. W hatever equipm ent 
anyone has ever told you he uses, w'e can all 
buy; but it is the kn ow led ge w e have o f han­
d ling  the equipm ent and m aterials that makes 
a photographer. W here do w e get that k n ow l­
edge? From conventions, from  books, from  all 
the aids that w ill encourage us to im prove  
our standards.

So, my advice to you is, d on ’t hesitate a 
m om ent w hen it com es to sp en d in g  m oney for 
convention  dues and expenses and books and 
special courses, because it is a terrific invest­
m ent and it w ill pay off.

O ne o f  the requirem ents w as that not only  
shou ld  w e have som e o f  these debs, but it was 
rounded out to include many other subjects 
so  that it w ou ld  be o f general interest. W e  
used m ostly invitational sittin gs. Like A rnold  
N ew m an, w e go  out o f the studio to do these  
because w e  can do backgrounds and clothes  
that are not availab le in the studio. Y ou  take 
the person in her hom e setting. T h is is w-hat 
w e learned in preparing for the exhib it.

W e  had four m onths to prepare for it, and 
it gave us adequate tim e to round out the w w k .  
W e  picked in fluentia l people, so at the same 
tim e w e w ere d o in g  this w e cou ld  also m ake  
know n our product to as many d ifferent circles 
o f peop le  as possible.

(Slide) : T h is is the President o f  the T our­
nam ent o f Roses at that tim e. H e has several 
furniture stores in Southern C alifornia  and w e  
photographed him  in one o f his stores w here  
the background w as lim itless.

(Slide) : T h is is G ene Sherm an, o f the Los 
Angeles Times. 1 am not a nam e dropper, but 
I w ant you to realize w hat you can do w ith  
an invitational exh ib it. W h en  you exh ib it faces 
and nam es that p eop le  w ill recognize, they w ill 
associate you w ith go o d  th ings.

(Slide) : T h is man w as in "R om eo and 
Juliet" at the Pasadena P layhouse. H is w ife  
w anted to buy the print w hen she saw  it. I 
thought it w as good enough  to send to the 
N ation a l, so 1 told her I could not sell it to 
her because 1 w anted to exh ib it it. She said, 
"M ake me another one."

(S lid e ): A gain , rounding out the exhib it, 
this is intentional distortion , accom plished by 
throw ing the back o f the camera out, d istorting  
the bottom  o f  the figu re and increasing the 
length . T here was one poin t o f focus only, 
w hich w e exposed  w id e  open, it is  around  
the chin.

N e x t  A ss ig n m e n t

From this exhib it w e go t our next assign ­
m ent. O ne th ing leads to another. Put your life  
out to the public and to your friends, and good  
th ings w ill com e back to you. T hese th ings  
w ill repay you 100-fold . An art director had 
seen the library exhib it. W e  got a series o f

e igh t color and four b lack-and-w hite ads as 
a result.

T h e debs w e did for free. T he exh ib it was 
for free, and w e sold  many prints from  it. T h e  
agency series was done entirely for m oney. 
C olor should  not cost you m oney. If you show  
it enough , and to enough  peop le , th e jobs w ill 
com e your w;ay in color.

I have found —  qu ite  by accident —  easier 
w ays and shortcuts to do th ings that produce 
results far beyond w hat I put into them . I have  
found that bounce ligh t is a very sim p le  way  
to create attention, and all your efforts can be  
in color com position  and not so much on lig h t­
ing. T he ligh tin g  is there; it ligh ts the picture; 
it adds to it, but it does not control a ll o f  
your creative forces. It supplem ents them .

C olor has given  us the prestige. It g ives us 
a chance to m ake exh ib its and to express our­
selves. T h is matter o f exp ressin g  on eself is m ost 
im portant. G od has put us in th is profession  
o f photography, and it is such a creative pro­
fession  that w e should  assem ble our talents 
and everyth ing at our com m and to bring forth  
that talent.

S a t is fy in g  E x p er ien ce

Any o f  us can m ake m oney, but not everyone  
can create. T hat is m ost im portant. Each o f  you  
has the pow er to create. Each and every one  
of you should  w'alk on a foot o f air constantly  
because you have this pow er w ith in  you. I know  
many o f you have brought it out, and many o f  
you conceal it w ith in  you rself; but w'hen you 
put it on a photograph and see it com ing up  
in the darkroom , it is a trem endously satisfy­
ing experience.

D o  you know  that out o f nearly 7 ,0 0 0  p eop le  
in the N ation al A ssociation  w e have only  ap­
proxim ately 415  earned M asters o f Photogra­
phy? T here are about 40  m ore this w eek , w hich  
w ill m ake over 450  M asters. O ver 6 c/c o f the 
m em bership have actually put forth the tim e  
and effort and money' to w'ork for the greatest 
prestige our A ssociation  can g ive.

T here are som e 24 ,0 0 0  photographers in the 
U nited  States. O ut o f these, the 450  M asters 
represent nearly 2 % . W hat a w onderful th ing  
if I should  becom e a M aster! It is prestige —  
not for other peop le  but for you rself; just to 
get started and w alk on air and create photo­
graphs w ill m ake you a better and a m ore 
m eaningful photographer.

A rnold N ew m an  is a trem endous talent and 
a great artist. Y ou  either like him  or you d is­
like him . I d islik e  him  because I envy him . H e  
know s w hat he is doin g, and he know s why he 
is d o in g  it. If he has to change and not do it 
as he w ished first to do it, he can rationalize  
it and it sounds convincing. T h is takes talent, 
too.

B o u n c e  L ig h t

N o w  back to bounce light. B ill Eastabrook of 
Grant Studio in Van N u ys, C alifornia, uses a 
cone-shaped tent affair that he low ers w'hen he 
is ready to make the photograph. H e  com poses  
it before he drops the tent. W h en  he is ready 
to photograph he drops the tent and puts his 
ligh ts around it, and he has a beautifu l, d if­
fused, soft illu m ination .

O ur bounce ligh t set-up uses reflectors, 150- 
w att bulbs in each one. T he tw o banks, the 
w idth o f a seam less roll o f paper, are bounced  
o ff the ceilin g . By an exposure meter w e tilt 
each bank so that m axim um  ligh t is com ing  
dow n to our camera area betw een tw o banks.

CREATIVITY IN DIRECT COLOR

by P h illip  and Lorene Charis

(P h illip  and Lorene Charis, Charis Studio, 29 S. Euclid A ve., Pasadena, C a lif.)
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They are turned to  low  w h ile  w e are doin g  
prelim inary com position  and arranging the 
colors. W h en  w e are ready to photograph w e  
f lip  the sw itches over to high .

W e  have a 32 0 0 ° K elvin  light. U sin g  Ekta- 
color, w e use f / 8 ,  one second. If you w ant the 
background soft, use f /3 2  at four or six  sec­
onds. ( More slides shown.)

B u sin essm a n  an d  P h o to g r a p h e r

W e  know  that you all have im agination , 
otherw ise you w ould  not be in photography. 
D uring  the last few  years the pressure has been  
on us to becom e businessm en too. A ll right, 
w e w ill go  a lon g  w ith  that; but m ust w e g ive  
up photography at the sam e tim e? Is there 
not enough  tim e in the day to be both? If not 
in the day, take the even in g  or Sunday.

I am fortunate to have an instrum ent in my 
studio that has helped m e m ake these ph oto­
graphs, com position -w ise, co lor-w ise  and qu ali­
ty-w ise. It is an instrum ent that can actually  
out-perform  the bi 11 ion-dollar com puters that 
the governm ent has bu ilt.

If you look around in your stud io  you are 
very apt to see on e  in your studio, too. My 
particular m odel is code-nam ed " w -i-f-e .” 
W ith ou t this, everything I have don e or expect 
to do w ou ld  never com e about.

In our part o f the country w e have a te le ­
v ision  program called  " T w iligh t Z o n e .” T he  
prologue reads, "To the sum m it o f man's 
k n ow led ge, to the pit o f m an's fears.” T h is is 
the range that program  encom passes.

If you analyze the sum m it o f m an’s k n ow l­
edge in our profession , it is the fact that 
every one o f you has availab le to you the 
tim e and the effort and struggle and artistry 
o f so  many fabulous photographers here at 
the convention  and in your hom e tow n. They  
w ill be m ore than happy to help  you if  you 
w ill on ly  ask them . Let’s take advantage o f  the 
m an’s k n ow led ge instead o f just trying to do  
it all by ourselves, because you w ill hit the 
pit o f fear if  you don’t. W h en  I get close to 
that pit o f fear, my lovely w ife  is there to 
catch m e just short o f it. M ay I present Lorene 
Charis. (Applause)

F a v o r ite  C o lo rs

Lorene cam e up w ith  one o f  the greatest 
shortcuts for the color portrait photograph that 
I have ever seen. It is entitled , " W h o ’s H ue  
Are Y o u ? ” or, " W h at’s Y our Favorite C olor?"

Let m e read w hat w e have w ritten.
"M ost peop le  have a favorite color. Ask  

them  abruptly, W hat color do you lik e lie s t? '  
and the m ajority w ill respond instantly. In a 
good  percentage o f cases th is color preference 
w ill be a true 'choice o f heart.’ It w ill exist 
in the human psyche and may not have the  
slightest reference to arbitrary or esthetic no­
tions, to styles, fads or any of the trappings 
o f the w orld. M any a man w ill like red and 
never wear it. M any an Irishm an w ill like  
orange. Sm all children w ill like sim ple colors, 
brilliant ones, and usually  warm ones. W ith  
adolescence and maturity w ill com e a rise in 
lik in g  for colors o f short w avelen gth , such as 
blue, and also  for m ore subtlety.

"It is as natural for d ifferent p eop le  to like  
different colors as it is for them  to be tall and 
short, thin and fat, v ivacious and qu iet. Som e 
peop le  are dynam ic by nature, fu ll o f energy, 
nervous, im pressionable and readily jerked 
about in th e w ebs o f life . O thers are self- 
contained, sure o f them selves, introspective;

they get a long  w e ll w ith out aid, and seem  un­
perturbed by happenings that distress others.

"T o speak in broad and sim ple terms, extro­
verts like warm colors, notably red, w h ile  
introverts like cool colors, notably b lue. M ore 
than this, extroverts are inclined to have sim ple  
tastes and to respond w ell to colors in general. 
Introverts tend to be quite fussy about colors, 
to go  to great lengths in d e fin in g  their likes, 
and to react to a more subtle range o f hues.

"W arm th and coolness in color choice may 
also reveal racial types. Persons o f Latin 
descent —  Spanish, Italian, French, Balkan —  
may prefer warm colors, as w ill the majority 
o f p eop le  having brunette com plexion s. Bru­
nettes usually prefer red. Persons o f N ord ic  
descent, the E nglish , Scandinavian, the typical 
Am erican, w ill prefer cool colors, for cool 
colors seem  to be em otionally  pleasing to those 
w ith  b londe com plexions. B londes usually pre­
fer blue.

"I have observed also, through thousands o f 
individual case histories, that a preference for 
green often goes w ith  an interm ediate type. 
Preference for ye llow  is apt to go  w ith  intel- 
lectualism  —  w ith  persons w ho, through the 
pow er of m ind over matter, have pretty w ell 
shackled the em otional side o f their natures.”

C o lo r  T y p e s

I w ant to read our explanation  o f the red, 
green, ye llow  and blue.

"Red: Y ou  have a contagious vitality  (or  
w ish you h a d !) .  Y o u ’re im pulsive. Y ou  may 
get into hot water because you leap before you 
look. Y ou  are im patient. Y ou  judge p eop le  
quickly, usually em otionally , but w hen you ’ve 
m ade a m istake you ’re the first to adm it it. 
Y ou  are a great one for taking sides, but you 
are not stubborn. Y ou r tem per sw ings more 
like a pendulum  than an axe.

"Basically you are an optim ist, but when  
you are dow n the w h o le  w orld  know s it. M o­
notony is a m isery. Y ou are inclined to be 
fick le, to take a healthy de ligh t in physical love. 
It’s hard for you to be objective. Y ou  expect to 
be happy, are confused w hen you ’re not. A 
Green personality w ou ld  make an ideal mate 
for you.

"If you are a Red you are decisive, love  e x ­
citem ent, hate w ishy-w ashiness.

" G reen : Y o u  have many friends, love to be 
active in civic and social affairs. Y our house  
is probably the gathering place o f your group. 
Y ou  have a high moral sense w ithout being  
prudish. P eop le  com e to you w ith their troubles, 
and although you may not so lve them  you make 
them feel better.

"It is im portant to you to be surrounded  
w ith  nice th ings, nice peop le . Y ou thoroughly  
enjoy a cozy gossip . Y ou  have a greater balance  
than either the m ore extroverted red personality  
or the introverted blue personality. Y ou  are 
m ore apt to stub your toe against a pebble than 
to fall headlong over a boulder. Y ou  may be a 
little  fick le but w ill make a loyal and devoted  
mate. Y ou 'll be happiest w ith a Red personality.

"If you are a G reen, your feathers are not 
easily  ruffled . Y ou  are friendly and easy-going. 
Y ou  enjoy alm ost everything you do.

"Y ellow : Y ou  are an in tellectu a l, an im pas­
sioned defender o f lost causes and underdogs. 
Y ou  have a precise and curious m ind, capable 
o f off-beat and creative output, yet you are 
m ore o f a dreamer than a doer.

"You are a m ental lone w o lf, and slow -

w itted people bore you. Y ou are inclined to be 
shy, to  have no desire to be an exh ib ition ist e x ­
cept during late-at-night conversations.

"Y ou have a beautifu lly  controlled  tem per, 
but should  you lose it you resort to searing  
sarcasm rather than to tantrums. Y ou  are 
happiest w hen your enthusiasm  is fired by a 
liberal cause. Y ou  like progressive jazz, ’Peter 
Gunn,' and the com ic strip T o g o .' Y our head 
rules your heart. Y ou get a long  w ith all types.

"If you are a Y e llo w , you choose your 
friends carefu lly, and enjoy good conversation  
laced w ith lively argum ents. Y ou are an in­
tellectual, but never dull.

"Blue: Y ou  are a conform ist w ith  an appre­
ciation for tradition. Y ou are com fortable  
w ith  your ow n kind, inclined to be ill at ease  
w ith  B ohem ians. Y ou  are reserved, keep your 
passions and enthusiasm s under control. People  
look  up to you, respect your opin ion .

"Y ou may tend to rest on your laurels, beauty 
or background, or scholastic em inence. Y ou  are 
im patient w ith peop le  w ho do not measure 
up to your standards. W hen  you get mad you 
sulk rather than throw th ings.

"Romantic love  is m ore important to you 
than physical love. If you do som ething w rong  
you are guilt-ridden but are able to rationalize  
your actions. Y ou  w ill make a desirable mate 
for any color type. W arning: Just d on ’t try 
to make him  over!

"If you are a B lue, elegance becom es you. 
Y ou w ould  rather be a hostess than a guest, 
and your taste is instinctively excellent."

S h o rtcu t to  C o lo r  S e le c tio n

N o w , w e arc g o in g  to have very fast dem on­
strations, not on posing or ligh ting, hut m ore 
generally  on draping for the d ifferent color  
types or color preferences. W e  have purposely  
selected for our four m odels lovely  young  
girls in red, blue, green and ye llow . Each one  
is d istinctly  that. Remember, your custom er is 
one of those four. If you know  what her fa­
vorite color is, you w ill autom atically know  
w hat type o f portrait you should  take. T h is is 
the shortcut.

If you are a Red and your custom er is a B lue  
and you put red into the picture, the customer 
is not g o in g  to like it. Y ou must lean on blue  
or variations o f  b lue. T h is is m ost im portant.

W e are ta lk ing not about prestige now , but 
about m aking m oney. T h is is som eth in g d if­
ferent from  w hat w e  discussed earlier. T he  
portrait should  be not only an expression of 
your talent but, let's say, o f your understanding  
o f the custom er, and then it w ill sell. T hen  
custom ers w ill com e to you because they feel 
you understand them .

W h o  is the m ost important person in the 
w orld? T o  each of us it is ourself. T h e  cus­
tomer fee ls  that he, h im self, is the m ost im ­
portant person, regardless o f how  great an 
artist you are. H e doesn't care about that —  
he is interested first in h im self.

W h ile  I go  back and talk to these pretty 
girls my w ife  w ill tell you about som e slides 
that w e want to show  you previous to the 
dem onstration. (Shott ing of slides.)

Mrs. Charis: (Slide) T h is is a portrait o f 
a Red. She chose the dress, the tim e and the 
place and the pose. She much preferred to look  
dynam ic rather than sweet and dem ure. T h is  
is also the dress she chose, and the aggressive  
pose w ith  the hand on the knee. It pleases  
a Red because it is d ifferent and is not mo-
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notorious lik e .ill the classic lady-like portraits. 
A Red really does not feel too happy being a 
lady. She w ould  much rather get on w ith  the 
party and be in the center o f things.

T h is portrait w ith a change o f pose, som e­
th ing sim ilar to what Grace M oore w ould  
do, could easily  be a classic B lue portrait. If 
your custom er is a B lue you w ill know  how  
to pose her as a lady —  elegant, refined. But 
if  your custom er is a Red she w ould  much 
rather be a lit tle  m ore exciting .

W h en  you deliver proofs and she acts so-so  
about them , you should  have asked her before­
hand what her favorite color is. Y ou  should  not 
try very h igh -fash ion  poses w ith a classic B lue  
personality.

T h e Y e llo w s  are pretty generally  unem o­
tional. T hey w ill buy portraits for  special 
reasons, but the B lues are the backbone o f the 
photographic industry. T hey are the ones w ho  
w ill respond best to the 7 A G ES program. 
(Enter models.)

If you have red clo th in g  and a red back­
ground it m ight be a little  too vital for every­
day use, or for han ging in the liv in g  room, 
but th is portrait w ould  hang in th is g ir l's  
hom e the rest o f her life . T h ere  is a great 
deal o f  w hite, w ith  a few  red accents. Y ou  
m ight add a little  m ore or a little  less, but 
she is sm ilin g . Reds are optim ists. They like to 
be happy, so  never be afraid o f do in g  som e­
th ing a little  unusual w hen  you photograph a 
Red personality.

L ig h tin g

Mr. Charts: Each o f  our ligh ts is a 200-w att 
second light. O ur bounce ligh tin g  is so con­
trolled in the stud io  that w e know  exactly  
w hat w e are do in g  exposure-w ise , and a lso in 
our portraits w e have the sam e scientific  
m easurem ent o f light.

W e use a string on the main light stand, it 
is four feet long, and w e hold it to the nose  
and exp ose at f / 8 .  T here is a key ligh t at 
camera level. W e  u se a 10x60 reflector card 
on the shadow  side. T he hair ligh t is on a 
boom . Just touch the hair w ith  a little  accent 
ligh t. W e  try to aim the light directly at the 
face, w ith a little  shadow' under the nose.

Y o u  w ill note all these portraits are very 
much the same. W e  spend very little  tim e de­
c id in g  w hich  way to light them . W e  spend tim e  
in com position  and posing and expression . That 
is what the custom er buys.

Afrr. Charts: W h en  w'e know  our custom er's 
favorite color w e tell her w hat she w ill like. 
W e  ask her questions and she has an answer.

Air. Charts T h e  background here is sim ply  
a sheet o f clear plastic. Y ou  can get it from  
any paint store for 95 cents. W rink le  it before  
you put it up. T o  create d ifferent effects, pick  
it up and let the back light show . It should be 
out o f  focus enough to create som e startling  
effects; or, bring it out like a drape. Y ou  can 
do many w onderful th ings w ith  it just to break 
up the background a little  bit.

N o w  w e are g o in g  to sh ift quickly to a pink 
rendition o f the red.

Mrs. Charts. A ll teen-age Reds are influenced  
by the predom inantly B lue teen-agers they run 
around w ith , and a desire to be young and beau­
tifu l and honest and sw eet and pure and to  
get a man, so they try to be very soft and 
luscious in pink. A Red w ill prefer a very

sharp pink. A B lu e  w ill prefer a peachy pink. 
In this case w e have a g irl w h o  is a Red, and 
perhaps the m orning she came in she w asn ’t 
fee lin g  real, real Red, so w e gave her a softer  
pink cloud. I think you w ill fin d  that Red 
w om en alw ays have pink nighties and that sort 
o f th ing. Since w e  have a pink picture, w e  need  
a pink light.

Mr. Charts: A gain , on this photograph there 
was a pink vignette. T h is is a b lue one. W e  
m ade it out o f m atte acetate, and w e can 
create any color w e w ant. W e  use this in the 
vignetter.

O n the background w e did the sam e th ing, 
using a square o f matte acetate taped over the 
back ligh t. I m ust say that w ith ou t help  from  
Lorene and w ith out the help  o f  these drapes 
I d o n ’t know w here our color preference w ould  
be. I know  our color preference theory w ou ld  
be valid  then only  if w e, lik e A rnold N ew m an, 
left our studios and w ent out and w orked. It 
takes so  much tim e to m ake a dollar w hen you  
carry your equipm ent into the hom e. By bring­
ing  it into the studio  you can w ork much m ore 
effectively  and m ore quickly and, for us, m ore 
profitably.

S u rro u n d  w ith  F a v o r ite  C o lo r

Alrr. Charts: N o w  w e have a happy, pink  
cloud o f Red personality. T h is w ou ld  even  
make this girl photograph better in black-and- 
w h ite  because she feels  good  and she is sur­
rounded by a color that makes her feel good .

W e  have had a great deal o f fun trying to 
photograph g irls  w h ose favorite  colors were not 
what w e w ished to photograph. If this girl 
w ere a Y e llo w  and if  w e surrounded her w ith  
red or pink she w ou ld  feel m iserable. W e  had 
a B lu e  girl on e  tim e w ho w as a m arvelous 
m odel, and w e tried desperately to fin d  a 
Y e llo w  girl. She offered  and she really was 
w illin g , and yet after w e took a ll the b lue  
clouds o ff  o f her and approached her w ith  
the yellow  you could just see her back off. 
T he draping, the c loth ing, the posing, every­
th ing was the sam e except the color. She 
didn't lik e it.

Afr. Charts: A gain  the background is a little  
different. T ake a c lothespin  and pu ll everything  
toward the center directly in back o f  the g ir l. 
Y ou  can do th is in d ifferent ways.

N o w  w e w ill do a G reen. G reens are the 
dolls  w h o are very easy to get a long w ith . For 
on e pose you can use the back ligh t w ith out a 
color. Y ou  can put tw o green m attes on it and 
make it tw ice as green. T h ese  are a ll against 
a w hite  background.

For the B lues, w e  use a gray seam less in 
back, again creating a com pletely  d ifferent 
shade o f color.

Mrs. Charts: Since a G reen loves n ice th ings, 
nice p eop le  and elegant surroundings, w e  have  
a green brocade. W e  kept add ing it to  make 
her feel m ore drenched in luxury and plush. 
T he G reens w ill alw ays be excited  by go ld  
m etallic, th ings that are just a little  bit m ore 
lush, not qu ite so plain and sim ple. They' like  
exp en sive th ings. They like to look it, w hether  
they are or not. A Green can be hard on your  
budget.

Som etim es, w hen the color is not strong  
enough , w e  color the matte acetate w ith  M ar­
shall's photocolors, the transparent ones, and 
on the B lues an ultram arine blue. I also  try’

a sky blue, w hich  is fin e  for a m uch paler blue. 
O n the Reds I use extra strong verm illion . O n  
the G reens I b e lieve I m ade one up out o f  
yellow s and blues.

Air. Charts: Y o u  have so many variables to 
contend w ith  at the beginn ing, so  you m ust 
find  out w hat color you are g o in g  to use. By 
kn ow in g  the custom er's preference you know  
w hat shortcut you w ill use im m ediately.

Mrs. Charts: Satin feels  good  to a G reen. 
A lth ou gh  this is w h ite  satin, on this one w e  
used the green light on the background and the 
green v ignette.

Afr. Charts: ( Photograph)  T h is photograph  
had different colored gelatin s on the backlight. 
T his is a green v ign ette  on the front. W ith ou t  
a v ignetter it makes th ings so d ifficu lt, and 
you have to be so precise and perfect. T he  
vignetter w ill so lve  many problem s. It puts 
the attention on the face w here it belongs.

Mrs. Charts: T h e  greatest th in g  w ith  color  
preference is that the custom er probably w ill 
have this color preference all h is life , and 
therefore he w ill alw ays lik e the picture.

For instance, a G reen's hom e w ill  never be 
loaded w ith  blue colors that she doesn't like, 
w hether she chooses h ou sehold  fu rn ish ings or 
clo th in g  or anything that surrounds her in her 
personal life . A fter  you are fam iliar w ith  this 
you can practically go  into anybody’s hom e and 
know  w hat her favorite  color is.

In g o in g  through our custom er files  and 
discussin g this w ith  p eop le  over the past year, 
w e have found a great many o f  our cus­
tom ers are Y e llo w s. T hey are not d ifficu lt to 
please.

7  A G E S  C u sto m ers

N o w  w e w ill get into the B lues. T h ese are 
the ones w h o are d ifficu lt to please. T he B lue  
is the m other in the 7 A G E S program w h o  
wants her baby photographed at three w eeks, 
four m onths, six  m onths and one year. She is 
a sentim entalist, traditional-m inded.

She is the one w h o has the fam ily group  
picture taken because her m other and her 
grandparents had a fam ily group picture taken. 
T h ese are the ones w h o bring in copies o f 
their ancestors for restoration because they 
have sentim ental and traditional fee lin gs, and 
because it is the proper th ing to do. T hey are 
alw ays concerned about w hat other peop le  w ill  
think.

T hey alw ays w ant to do th ings properly, and 
the proper th ing to do is to have their pictures 
taken p rofession ally . So, find  out w h o  your 
B lue custom ers are, and m ail them the 7 A G ES  
prom otion.

O ne girl picked out a turquoise that to me 
was as b lue as it could be. T he dress I have on 
is a turquoise to me, but to a B lue it is green. 
So, w hen p eop le  are ta lk ing about d ifferent 
colors and are usin g  the sam e w ord you w ill 
find  that they have a d ifferen t basic color  
preference.

Air. Charts: C olor preferences, then, are im ­
portant for the com m ercial, illu strative and por­
trait clients. If you can p lease consistently and 
know  w hy, then you w ill not only achieve  
m erits and recognition  and prestige but also  
financial security.

R egardless o f  your color preference, there cer­
tainly is a lot to be said for the color o f  green.
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D irect mail is the heart of the PP of 
A 7 AGES promotion. And, a star 

of the direct mail series is the second 
mailing piece, a 12-page four-color bro­
chure which appeals to parents’ pride in 
their children.

The copyrighted brochure, "The Seven 
Ages of Childhood,” was designed by the 
advertising agency engaged by the PP of

A to develop the 7 AGES campaign 
Goodwin, Dannenbaum, Littman & 
Winfield, Inc., of Houston. The bro­
chure is being produced for PP of A by 
Eastman Kodak Company, which is ab­
sorbing part of the cost.

Although the colorful booklet is one of 
eight mailing pieces which will be sent 
to individual customers from Milwaukee 
as part of the basic 7 AGES package, 
additional copies are available from the 
PP of A at $5 per hundred, shipping 
charges prepaid. The cost includes studio 
imprint and envelope for hand addressing.

A copy of the brochure will be included 
with the next issue of Kodak’s Studio 
Light magazine.

The seven full-color photographs carry 
a message of the growing-up years of 
childhood. The theme of the mailer is 
emblematic of the growth of the 7 AGES 
program and its acceptance by studios. 
The first words are "Growing, growing 
. . . Still Growing.”

Orders for copies of the 7 AGES book­
let should be sent directly to the PP of A, 
152 W. Wisconsin Ave., Milwaukee 3, 
Wis., with remittance. A
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T a b le  2 — T r a d in g  A reas S erv ed  b y  S tu d io s
(In  Thousands) Over

Region 0-15 15-25 25-50 50-75 75-100 100-250 250-500 500
Total 15.5% 13.9% 13.9% 8.5% 8.5% 12.4% 6.4%  20.9%
1 22.2 3.7 7.5 3.7 11.1 22.2 14.8 14.8
2 7.5 6.4 12.9 10.8 11.8 5.4 8 .6  36 .6
3 17.0 10.6 10.6 10.6 19.2 21.3 4.3 6 .4
4 11.7 15.1 5.0 8.3 8.3 8.3 8.3 35.0
5 20.4 13.0 18.5 5.5 10.2 12.0 2.8 17.6
6 32.3 17.6 17.6 10.0 5.0 5.0 2.5 10.0
7 12.3 20.4 28.5 4.1 2.0 16.4 6.1 10.2
8 12.4 17.2 11.4 10.5 4.8 15.2 5.7 22 .8
9 15.0 30.0 5.0 15.0 0.0 15.0 15.0 5.0
Region 1 —  M e., M ass., R . I . ,  N .  H .,  
M d ., D . C ,  V a . ;  Region 3 —  N . C ,  S 
K y . ,  W . V a ..  M ich . ; Region 5 —  M inn. 
M o., N e b .; Region 7 —  A r k .,  L a .,  O k la  
Idaho. M ont., W ash ., O re., N e v ., C a lif .

V t . ,  Conn. ; Region 2 —  N . Y . ,  
C .,  G a ., F la .,  A la . ,  M iss., Tenn 
W is . , Ia ., In d ., 111.; Region 6 —  

., T e x .,  N . M . ; Region 8 —  A ria ., 
Region 9 —  A laska, H a w a ii, P . R .

SI. J . ,  Penna., D e l., 
; Region 4 —  O h io , 
N .  D . ,  S. D . ,  K a n ., 
C o lo ., U tah , W y o ., 

, V .  I . ,  C a n ., others.

interstate commerce do so in substantial amounts, the group 
deriving less than 6% of their total sales volume from 
interstate commerce has been left out from the detail sec­
tion of Table 1.

TRADING AREAS A N A LY ZED

by Arthur Gutenberg, Ph.D.*

S o e a r , this series of reports has dealt with the relation­
ships the studio operator has with the public relative 

to a new product (color), employees and hiring, credit and 
sales, and advertising techniques. The two concluding arti­
cles will deal with the studio operations and studio costs. 
The present report will cover the general studio structure 
and the final one, financial operations.

It was surprising to find the high percentage of studios 
which are engaged in interstate commerce. A closer inspec­
tion of Table I will show that the arrangement is regional. 
In the eastern and midwestern states the population centers 
often ignore political boundaries. In the West this situation 
docs not always hold true because political subdivisions are 
usually farther apart.

It should also be noted that for those studios which 
do engage in interstate commerce, such business most com­
monly accounts for between 11 % and 25% of total sales. 
To further emphasize the fact that most studios dealing in

♦A ssociate Professor o f  M anagem ent, C oordinator, Pakistan  
Project, U niversity o f Southern C alifornia, Los A ngeles.

Another interesting fact which showed up in the study 
was that the studios participating in the survey were located 
either in the smaller communities or trading areas or in the 
very large ones (see Table 2).

This table also helped reveal some other interesting 
information. After the tabulations for this table were fin­
ished, a special check of studios was made from both large 
and small trading areas. The size of the trading area seems 
to make little difference on profitability. However, in the 
smaller areas, the studio appears to sell more intensively 
and with less specialization. In other words, the small town 
studio sells all types of photography, whereas the specialists, 
quite obviously, are the successful ones in the larger trading 
areas. This situation would also help to explain the lesser 
intensity of photographers in the intermediate areas.

VAR IO U S N U M B E R  OF SITTIN G S

The tabulations for Table 3 were very' difficult to clas­
sify, yet they represent an important aspect of studio opera­
tion. For the studio there are two ways to bring in revenue. 
First, the number of sittings can be pushed to a very high 
point or the income per sitting can be improved through

T a b le  l — E x ten t o f  T r a d e  in  In ter sta te  C o m m erce  
Percent of

Region

sample in 
Interstate  

Commerce 6 % -10% ll% -25c/r 26%-50c/r
Over
50%

Total 43 .7% 14.9% 16.3% 10.6% 1.9%
1 50.0 7.1 28 .6 14.3 0 .0
2 43.7 12.5 16.7 10.4 4.1
3 50.0 27.3 18.2 0 .0 4.5
4 52.6 21.0 15.8 15.8 0 .0
5 56.7 18.9 21 .6 13.5 2.7
6 41 .7 0 .0 25.0 16.7 0 .0
7 23.5 11.7 5.9 5.9 0 .0
8 29.4 11.8 8.8 8.8 0 .0
9 40 .0 20.0 0 .0 20.0 0 .0
Region i  M r .  M l8 . ,  R .  1.. N . H ..  V c .. C o n n .; Region 2 —  
N . Y . ,  N . J . ,  Penna,, D e l.,  M d ., D .  C ,  V a . ; Region 3 —  N . C .,  
S . C . ,  G a .,  V ia . .  A la  . M iss., Te n n . ; Region 4 O h io . K y . ,  NX'. V a .,  
M ic h .;  Region 3 —  M in n .. W is . .  Ia .,  In d ., 111.; Region 6 —  N . D .,  
S. D . ,  K a n .. M o.. N eb ; Region 7 —  A rk .. La ., O k la ., T e x .. N .  M . ; 
Region 8 —  A r i2.. C o lo ., U tah, W y o ., Idaho, M ont., W ash ., O re., 
N e v ., C a lif .  ; Region 9 —  A laska . H a w a ii, P . R . ,  V .  I . ,  C a n ., others,

T a b le  3 —  N u m b e r  o f  S tu d io  S ittin g s
N u m b er o f Sittings Per Year

Over
Region 0-100 100-500 500-2,500 2,500-10,000 10,000

T otal 3 .2%  34.6% 49.2% 10.7%  2.3%
1 19.1 42.9 28.5 9 .5  0 .0
2 1.2 42 .0 45-7 11.1 0 .0
3 2.6 26.2 63.2 5.3 2.6
4 1.9 38.8 38.8 16.8 3.7
5 2.2 33.4 4 8 .9 12.2 3.3
6 0.0 44.1 50.0 5.9 0 .0
7 2.8 33.3 52.8 11.1 0 .0
8 3.0 28 .0 54.0 10.0 5.0
9 11.8 23.5 58.8 5.9 0 .0
Region 1 — Me. M ass., R . I. , N . H.. V c.. C o n n .; Region 2 —
N . Y . ,  N . J . ,  Penna., D e l..  M d. , D . C .. V a . ; Region 3 —  N . C .,
S. C ,  Ga., F la ., A la . ,  M iss., Te n r . ; Region 4 - -  O h io , K v .,  W . V a .,
M ic h .; Region 5 — M in n .. W is ., Ia ., In d ., I l l ; Region 6 — N . D . ,
S. D ..  Kan ., Mo , N e b .; Region 7 — A r k ..  La . O k la ., T e x .,  N .  M . ;
Region 8 - -  A r iz , C o lo ., U tah, W yo ., Idaho. M ont., W ash ., O re.,
N e v ., C a l i f . ; Region  9 —  A la sk a , H a w a ii, P . R .,  V .  I . ,  C a n ., others.
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CO M M ERCIAL ft O TH ER  •' .* ’
0 6 %* • • P O R TR A IT . S E R V IC E ,

• ** CO M M ERCIAL ft O TH ER  0 .7 %

P O R TR A IT . C O M M ERCIAL a  O TH ER  2 3 %

as presented in Table 5 of this report, will differ slightly 
from the information to be presented in the final article 
of this series on income statements. There is a simple expla­
nation for this difference. A larger number of studios 
reported only their total sales rather than both sales and 
their detail cost breakdown. Hence, the two sets of data 
are derived from slightly different bases.

For the most part the larger studios are more data 
conscious and were able to report complete profit and cost 
statistics so that the profit and loss report will, by and large, 
reflect greater mean sales than those reported in Table 4.

Table 5 indicates that there are some divisions not only 
in regional sales, but also in the type of activity studios in 
various regions undertake. Note for example, how important 
school work is to Region 6 as compared to Region 7. A 
comparison of some of the sales categories to the type of 
work undertaken also suggests means of increasing sales 
in some specific areas.

F ig . 1 —  H o w  
P h o to g r a p h e r s  

E arn T h e ir  
R e v e n u e  D o lla r

T a b le  4  —  S o u rces  o f  S tu d io  In co m e
Portrait, Portrait, Portrait,

Regioni Portrait
Com mer­

cial

Portrait
&

Com mer­
cial

Portrait
&

Service

Commer- C om m er-C om m er- Service, 
cial cial cial Commer- 
& & & cial 

Service O ther O ther & Other Other

Total 16.3% 14.7% 60.7% 1.0% 3.4% 0.6% 2.3% 0.7% 0.3%
1 17.9 7.1 53.5 3.6 0 .0 3.6 7.1 3.6 3.6
2 17.4 23.9 52.1 0 .0 2.2 2.2 2.2 0 .0 0 .0
3 12.8 14.9 61.7 0 .0 2.1 0 .0 6.4 2.1 0 .0
4 15.8 22.8 59.6 1.8 0 .0 0 .0 0 .0 0 .0 0 .0
5 16.8 12.9 63.4 2.0 3.9 0 .0 1.0 0 .0 0 .0
6 10.5 0 .0 73 .8 2.6 10.5 0 .0 2 .6 0 .0 0 .0
7 12.2 12.2 69 .4 0 .0 0 .0 0 .0 2.1 4.1 0 .0
8 22.7 13.4 55.7 0 .0 6.2 0 .0 2.0 0 .0 0 .0
9 5.0 10.0 75 .0 0 .0 5.0 0 .0 0 .0 0 .0 5.0
Region 1 — Me., 
Md., D. C., Va.;

Mass., R. I., N . H., 
Region 3 —  N. C., S

Vt., Conn 
. C.. Ga.,

. ; Region 
F la ., A la .,

2 — N . 
Miss.,

. V., N . 
T enn.;

J., Pcnna., 
Region 4 —

D e l., 
- O h io ,

K y . ,  W . V a  
M o ., N e b . ; Region 7 
Idaho, M ont.,

M ich. ; Region 5 —  M in n ., W is . ,  Ia ., In d ., 111.; Region 6 —  N . D . ,  S . D . ,  K a n ., 
■ gion 7 —  A rk ., L a .,  O k la ., T e x ., N . M . ; Region 8 —  A r iz . ,  C o lo ., U tah, W yo ., 
W ash ., O re ., N e v ., C a l i f . ;  Region 9 —  A laska , H a w a ii, P . R . ,  V .  I . ,  C a n ., others.

selling. Of course, the most desirable situation is to accom­
plish both but this is only possible for the very large opera­
tion where specialization of all personnel can be worked out.

For the average studio there is a definite limit to the 
number of sittings which can be handled during any year. 
The middle-most studio handled about 750 sittings. How­
ever, the table shows that there is a wide variation from 
this figure in both directions.

In preparing the tabulations for Table 3 a wide diver­
gence on a regional basis was also noted which accounts 
for the groupings which had to be made for the data.

Most studios still handle both commercial and por­
trait work. Not only is the number of sittings subject to 
wide variation but the business classification of studios, 
though still for the most part very general, is subject to 
divergence. Table 4 and Figure 1 show this to be the case. 
The service classification was used to describe those opera­
tions which undertake work for other studios. This table

MOTION P IC T U R E S  .5 4 %

O TH ER  8 4 7 %

SC H O O LS*  10 7 7 %  

R E S T O R A T IO N S  5 9 %  

B A B IE S  2 8 4 %

F ig . 2 —  W h e r e  
th e  P h o to g r a p h ic  
S a les  D o lla r  
C o m es F rom

PO R TRA IT 3 0 .3 4 %

BANQ U ET ,0 9 %

C O M M ERCIAL 27 3 0 %

8 3 %

W EDDINGS* 7 7 7 %
. . . . .  FO RM AL B R ID E S  2 4 6 %

This table (Table 5) bears another important explana­
tion. The data are expressed as mean averages. This type of 
average has a tendency to reflect the influence of extreme

also reflects less regional variation than was noted in most 
of the other portions of the study.

R EVEN U E SOURCES EXPLORED  

Probably of great interest to studio operators is Table 5 
and the summary of that table which is shown as Figure 2. 
Here is a picture of the revenue sources as reported by the 
sample. At the outset it should be pointed out that the data,

data. In the case at hand, the middle-most studio in each 
case does not record the average (or mean) sale. In most 
instances the middle-most (median) studio will have sales 
which are lower than the mean sale. Data relating to these 
differences will be presented in the next article.

Finally, it should be noted that there is some relationship 
between the data displayed in Table 5 and the statistics 
presented in Table 2. The type of work undertaken by the
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T a b le  5 — T y p e  o f  A v e r a g e  S tu d io  S a les
Formal Candid Rest ora- M otion

T o ta l Portrait Banquet Commercial Aerial Brides W eddings Babies tions Schools Pictures Other
A verage Sale ( $ ) 37 ,323 14,308 34 10,190 310 920 2 ,899 1,060 222 4 ,020 200 3,160
%  of Total 100.0 38.34 0 .09 27 .30 0.83 2 .46 7.77 2 .84 0 .59 10.77 0 .54 8.47
R egion 1
A verage Sale ( $ ) 31 ,193 10,818 0 9 ,4 3 6 83 673 1,804 724 35 901 0 6 ,719
% of T otal 100.0 34.7 0 .0 30.30 0 .30 2.10 5.80 2.30 0 .10 2.90 0.0 21 .50
R egion 2
A verage Sale ( $ ) 39 ,789 7 ,304 16 16,620 548 1,022 5,910 1,266 88 2 ,610 683 3,722
% o f Total 100.0 18.30 0 .04 4 1 .7 6 1.40 2.60 14.80 3.20 0 .20 6.60 1.70 9 .40
R egion 3
A verage Sale ( $ ) 34 ,163 15,869 31 12,157 523 18 319 23 162 949 26 4 ,086
% o f Total 100.0 46.45 0 .09 35 .59 1.53 0.05 0.93 0.07 0 .47 2.78 0 .08 11.96
R egion 4
A verage Sale ( $ ) 46 ,8 6 6 10,577 18 19,800 125 1,591 2,175 595 884 9 ,050 141 1,910
% o f Total 100.0 22 .5 6 0 .04 42.25 0 .27 3.39 4 .64 1.27 1.89 19.31 0 .30 4.08
R egion 5
Average Sale ( 5 ) 43 ,126 21 ,738 64 6 ,630 147 1,685 3,641 1,270 103 6,440 28 1.380
%  of Total 100.0 50.42 0.15 15.37 0 .34 3.91 8.44 2.94 0 .24 14.93 0 .0 6 3.20
R egion 6
A verage Sale ( $ ) 34 ,399 15,784 0 3,680 5 328 2 ,910 809 73 4 ,300 0 6 ,710
%  o f T otal 100.0 45 .62 0.0 10.64 0.01 0.95 8.41 2.34 0.21 12.43 0.0 19.39
R egion 7
A verage Sale ( $ ) 25 ,123 11,980 0 7,001 87 129 1,690 261 78 317 0 3 ,580
% o f T otal 100.0 47 .68 0.0 27 .87 0.35 0.51 6.73 1.04 0.31 1.26 0.0 14.25
Region 8
A verage Sale ( $ ) 34,291 17,350 94 5 ,260 447 472 2,320 2 ,326 306 4 ,000 173 1,543
%  o f Total 100.0 50.61 0 .27 15.34 1.30 1.38 6.77 6.78 0 .89 11 .66 0.50 4.50
Region 9
A verage Sale ( $ ) 33 .514 15,742 0 8 ,4 6 0 0 895 855 635 37 37 1,193 5,660
% of T otal 100.0 46 .98 0 .0 25 .24 0.0 2 .69 2.55 1.89 0.11 0.11 3.56 16.89
Ration 1 Me.. Mass.. R. I . N. H ..  Vt. Conn.; Region 2 — N. Y„ N. J Penna., Del., Md., D. C , Va. ; Region 3 -- N .  C„ S. C .,  Ga., Fla.. Ala.,
Miss.. Tcnn. ; Region -I — Ohio, Kv., W. Va. M ich.; Region 5 — Minn., Wis., Ia. Ind., 111. ; Region 6 — N. D., S. D .,  Kan.. Mo., Neb. Region
7 — Ark.. La., Okla., Tex., N. M. ; Region 8 — Ariz., Colo., Utah, Wyo. Idaho, Mont., Wash., Ore., Nev., Calif. ; Region 9 — Alaska, H aw a ii,
P. R .. V I.. Can., others.

T a b le  6— A v e r a g e  
I n v e stm en t in  S tu d io

T a b le  7— A v e r a g e  
S tu d io  E m p lo y m e n t

Average

Region
< 9

T o ta l
E quip­
m ent Furniture Other

Part-
tim e

Region help
N o

help

Full­
tim e
help

fu ll-tim e
equivalent
employees

Total | 16,247 $ 8 ,9 1 9 $1 ,552 $ 5 ,7 7 6 Total 60 .0% 14.1% 72.4%  2.98
l 8 ,204 5,866 1,113 1,225 1 34.8 26.1 65.2 2.1
2 15,511 8,951 1,514 5,046 2 56.5 21.2 70 .6 2.1
3 13,544 9,931 1.569 2,044 3 68.2 2.3 88 .6 3.5
4 17 ,476 9 ,1 8 7 1,419 6 ,870 4 63.2 10.5 68.4 3.7
5 17,407 10,087 2,019 5,301 5 59.0 18.1 70.5 3.7
6 12,414 7,584 698 4,132 6 61.5 12.8 76 .9 2.5
7 15,118 7,295 1,704 6 ,119 7 55.3 10.6 74.5 2.2
8 19,388 8,794 1,717 887 8 66 .3 20.2 65.4 3.1
9 2 2 ,360 10,784 949 10,627 9 60 .0 5.0 95 .0 3.3
Region 1 — M e., 
M d., D . C . V a .

M ass..
; Region

R . I., N. H.. Vt., C onn. :
3 — N. C.. S. C., Ga.. Fla

Region 2 —  N. Y., N. 
., A la . ,  M iss., Ten n . ;

I . ,  Penna., D e l., 
Region 4 —  O h io ,

Ky., W . V a M i c h . ;  Region 5 —  M in n ., W is . , Ia ., In d ., 111.; Region 6 —  N .  D . ,  S. D . ,  K a n ., 
M o., N e b .; Region 7 —  A r k .,  La ., O k la ., T e x ., N .  M . ; Region 8 —  A r iz . ,  C o lo ., U tah, W yo ., 
Idaho. M ont., w a s h .. O re ., N c v .. C a l i f . ;  Region 9 —  A laska . H aw a ii, P . R .,  V .  I . ,  C a n ., others.

studio (as well as the revenue earned) seems to bear a 
definite relationship to the trading area served. This seems 
to indicate that many studios are not promoting their activ­
ities but simply taking orders for work from customers.

Figure 2 reduces the average sales to percentages and 
breaks them down in terms of the income derived from 
the total sales dollar. This chart also clearly shows the con­
tinued importance of the general portrait-commercial studio.

One good sales point which photographers have not, as 
a group, utilized is the cost of taking a good picture. 
No doubt there arc many persons in this country’ who do not 
understand the difference between the equipment used and 
the factors involved in taking a good picture over and above 
that of pointing a camera and snapping a shutter. True, 
technique is at times individual artistry but the investment 
behind the technique is a universally expensive item today.

As Table 6 shows, the investment in the effective studio 
today is a heavy one. These statistics could well form the 
basis for a whole series of public relations presentations 
on the important aspects of modern professional photog­

raphy. By and large, the table (Table 6) is self explanatory. 
However, it should be remembered that the average used 
in the table was the mean and in data of this kind the mean 
will tend to overstate the influence of the higher figures.

Finally, we can conclude that studio operation is no 
longer a husband and wife affair. Today, according to 
Table 7, the average studio employs three persons with 
businesses in the Northeast and South operating on a slight­
ly smaller scale.

In summary, we can conclude that there is a fifty-fifty 
chance that the average studio will be engaged in interstate 
commerce with about 15% of its revenues coming from 
interstate operations. This studio will serve a trading area 
of 75,000, handling about 750 sittings per year in a com­
bined commercial-portrait operation with annual sales in the 
vicinity of $37,000. Portrait work will yield 38 cents of 
each revenue dollar, commercial work 27 cents and the 
remainder is earned from many other services. This mythical 
typical photographer will have $16,000 invested in his 
studio and will employ three persons. ▲
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M IC H A E L D. D U RAN TE. M.PkotOg

p o rtra it  o f in d u s t r y
Two lights were used by photographer Durante- one 
was placed directly above the man and kiln, the other 
was placed inside the kiln to simulate actual operation. 
A white bulb lighted the heavy blue heatproof protective 
glass covering. Exposure, on Ektachrome Type H film, 
teas 1/25 second at f/22. The photograph was made at a 
pilot plant of Allis-Chalmcrs Manufacturing Company.

D ecem ber 1960 T h e  N ation a l Photographer Page 625



S E L L

A T T R A C T

A D V E R T I S E

P H O TO G R A P H Y: Toni F ica lo ra

When photographic reality is combined with the signal 
flag of color, an advertising stop sign of unequalled force 
is created. To describe in words, no matter how gifted the 
writer, can leave a residue of uncertainty. To describe 
by drawing or brush, no matter how detailed the treat­
ment, can leave a remainder of doubt. But to show and 
demonstrate with a color photograph puts the viewer in 
the scene.

A color photograph, unfortunately, can be a bland 
statement of here-it-is if the leavening of talent is absent. 
Today's successful photographic illustrator, like today’s 
successful writer, is a man of taste, talent, and experi­
ence. It is unfortunate when this fact is not always 
understood by those who utilize his services. The same 
consideration for excellence, and the same thorough and 
thoughtful preparation, must precede the successful illus­
tration as precedes the accompanying copy.

The color photograph, when designed by the profes­
sional to attract and to advertise, has no peer in its 
ability to sell.

PH O TO G R A P H Y: Todd W alker

Pa«e 62 6

CAR: Chevro let.

BO Y AND G IR L : Salem  C igarettes.

PEA CHES: Kraft Foods.

S H IP : Pacific and O rient Stearm hip Com pany 

©  I960 by Eastman Ko dak Com pany
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P O R T R A I T S
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P H I L A D E L P H I A

.» ■
i v  i  1

. . . . . . . ,

A n fxhibit o f five room settings anti seven dis- 
■ play windows featuring portraits for colorful 

family living was held for one month (July 27- 
Aug. 31) at Gimbles in Philadelphia. The displays 
were presented through the cooperation ot the 
HP A o f  Pennsylvania and the Professional Photog­
raphers o f America. The exhibition o f direct color 
portraits and scenics was held in conjunction with  
the PPA o f Pennsylvania’s annual convention. A

P a r tic ip a t in g  p h o to g r a p h e r s :  F a b ia n  B a c h ra c h , C h ic a g o ;  P a u l L i n u o o d  
G i f t i n g i. M .P h o to g . ,  H o u s t o n :  M a u r ic e  C . L i  C la ire . M .P h o to g . ,  G r a n d  
R a p id s , M ic h . ;  J o h n  R . P la tz , M .P h o to g . .  L o s  A n g e le s ;  E m il  R h o d e s ,  
M .P h o to g . .  W a l t e r  F ree , P h i la d e lp h ia : W i l la r d  S te w a r t , M .P h o to g . ,  W i l ­
m in g to n .  D e l . :  S in d l in g c r  S tu d io ,  C h e s te r , P a .;  J o h n  A n s le y ,  D e v o n ,  P a.
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There arc eleven o f them pictured here whose stand­
ards for their work go beyond the proverbial know­
how .” Actually, there were more than 750 of them 
this past summer. Students, that is, o f the W inona 
School o f Photography.

Professional photographers all, increasing hun­
dreds each summer invest at least one or two weeks 
in the W inona School. Although they all have con­
siderable "know-how,” they continue to "care how,’ 
so that their work meets the highest standards of 
the profession. These standards are set by nationally

W i n o n a

recognized masters: precisely the men and women 

who teach at the W inona School.

You, too, are invited to learn and work with the 
masters this coming summer. You are urged to take- 
advantage o f the only truly professional postgradu­
ate courses in photography. This coming summer 
the W inona School offers ever new' techniques and 

increased facilities.

W rite today for your 1961 Brochure and Schedule 
o f Instruction which will be ready in January.

S C H O O L  O F  P H O T O G R A P H Y
WINONA LAKE, INDIANA • MAIL ADDRESS: 152 WEST WISCONSIN AVENUE MILWAUKEE 3, WISCONSIN
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The O N L Y
Professional
M e t e r ...

H A N D  C A L I B R A T E D  F O R  

A B S O L U T E  A C C U R A C Y . . .  

W h en  th o u sa n d s  o f d o lla rs  o f n a r ro w - la t itu d e  

c o lo r f i lm  is  sho t, e xp o su re  m u s t be " o n  th e  

b u t to n . "  N o  w o n de r, th e re fo re ,  th a t  H o llyw o o d 's  

to p  c a m e ra m e n  and  l ig h t in g  te c h n ic ia n s  re ly  

e x c lu s iv e ly  on SPECTRA ! F o r th is  is  th e  o n ly  

m e te r  in  th e  w o r ld  e m p lo y in g  bench-m a tched  

c o m p o n e n ts ,  w i t h  i n d i v i d u a l l y  c a l i b r a t e d  

d ire c t  re a d in g  s lid e s  fo r  e v e ry  ASA  f i lm  ra t in g , 

p re s e n t o r  fu t u r e !  D ir e c t ly  show s  " f ”  s top , 

and  fo o t c a n d le s , as  w e ll as  b r ig h tn e s s  and 

c o n tra s t ,  e ven  in  u n u s u a lly  lo w  l ig h t  le v e ls . 

I f  y o u 're  s e r io u s  a b o u t p h o to g ra p h y , th e re  is  

o n ly  SP EC TR A ! C o m p le te  w ith  14  s lid e s , g r id ,

d isc , h and so m e  f i t te d  c a s e . . * . ............. $ 9 7 .5 0

SCOPUS, Inc.
404 Park A v r South*N ew  York 16. New York 
Mtg by Photo Research C otp , H o llyw ood  38. Col

H O F F M A S T E R

Z ip p e r  5 x 7  T w o -W a y  S lid in g  S p lit Back
•  P e rm its  v ie w in g  of g ro u n d g la jj be­

tween exposures without touching film  
holder.

•  A lm o st a lw a y s  in position to get that 
wanted expression when seen

•  Q u ick  a n d  e a s y  in ad justing.
•  P o ss ib ilit ie s  of m aking double expo­

sures greatly reduced.
Time is money! Save it and get those 
wanted expressions. Shorten the sitter's 
time g iv in g  each pose uncrowded time. 
H O F F M A S T E R  Z ip p e r 5x7 Two-Way S lid in g  
Sp lit Back is all aluminum, sturdily con­
structed.
The c a r r ia g e  rolls on ba ll bearings is 
au tom atically  released. Just slide it either 
way,
For standard 5x7 Eastman and Ansco and 
tome others — $97.50; with adapters to fit 
Eastman, Ansco and D eardorff 3x10 View 
or Studio cam era — $107.50. F.o .b, your 
city . C ash  with order.

“ The g o o d  p ro o f  s e l/ s  th e  p ic tu r e . "

W. C. HOFFMASTER MFG. CO.
4 2 9 5  P e r s h in g  Or. B a rb e r to n .  O h io

P h o n e  VA. 5 -5  T70

P H O T O K I N A
b y  E . S .  P u r r in g to n .  C r .P h o to g

from an industrial 
photographer’s point of view

P H O T O K I N A ,  t h e  i n t e r n a t i o n a l  p h o t o  
s h o w  h e l d  e v e r y  t w o  y e a r s  in  C o l o g n e ,  

G e r m a n y ,  h a s  c o n s i d e r a b l e  i n t e r e s t  f o r  t h e  

A m e r i c a n  i n d u s t r i a l  
p h o t o g r a p h e r .  T h i s  a r ­
t i c l e  w i l l  a t t e m p t  to  

r e v i e w  t h e  I 9 6 0  s h o w  

( S e p t .  2 4 - O c t .  2 )  a n d  
i t s  h i g h l i g h t s .

P h o t o k i n a  i s  p r i ­
m a r i l y  a  s h o w  f o r  

d e a l e r s .  I t  o f f e r s  m a n ­

u f a c t u r e r s  a n  o p p o r ­
t u n i t y  t o  s h o w  t h e  

l a t e s t  p r o d u c t  d e v e l ­
o p m e n t s  t o  t h e  p e o p l e  w h o  w i l l  d i s t r i b u t e  
a n d  s e l l  t h e m .  A s  a  r e s u l t ,  t h e  i n d u s t r i a l  

p h o t o g r a p h e r  m u s t  w a d e  t h r o u g h  a  t r e ­
m e n d o u s  a m o u n t  o f  m a t e r i a l  d e s i g n e d  f o r  

t h e  a m a t e u r  in  o r d e r  t o  l o c a t e  t h o s e  i t e m s  
w h i c h  a r e  o f  i n t e r e s t  t o  t h e  p r o f e s s i o n a l .

l e n s e s .  T h i s  a l l o w s  t h e  p h o t o g r a p h e r  to  
m e t e r  o n ly  t h e  l i g h t  c o m i n g  f r o m  t h e  s u b ­
j e c t  c o v e r e d  b y  t h e  l e n s  r a t h e r  t h a n  r e a d i n g  
t h e  g e n e r a l  a r e a  in  f r o n t  o f  t h e  c a m e r a .

S e v e r a l  c a m e r a  s t a n d s  f o r  f i e l d  u s e  w e r e  

s h o w n .  T h e s e  p r o v i d e d  a  p o r t a b l e  l a d d e r  
t y p e  s t r u c t u r e ,  c o n s t r u c t e d  o f  t u b i n g ,  w h i c h  
p e r m i t s  t h e  c a m e r a  t o  b e  r a i s e d  a n y w h e r e  
u p  t o  15 f e e t  o f f  t h e  g r o u n d .  T h e  s t a n d s  
a r e  s t u r d y  e n o u g h  to  h o l d  t h e  p h o t o g r a p h e r  

a n d  a p p e a r  t o  b e  m u c h  m o r e  c o n v e n ie n t  
t h a n  a  s t e p l a d d e r . .

J o s .  S c h n e id e r  &  C o m p a n y  s h o w e d  a  
n e w  S u p e r - A n g u l o n  f / 8 ,  7 5 m m  l e n s  f o r  u s e  

w i t h  4 x 5  c a m e r a s  w i t h  s w i n g s  a n d  t i l t s .
L i n h o f  s h o w e d  t h e i r  n e w  C i n e  R o l l e x  

b a c k .  T h i s  a c c e s s o r y  t a k e s  7 0 m m  f i l m  

( e i t h e r  b l a c k - a n d - w h i t e  o r  c o l o r )  a n d  p r o ­
v i d e s  e n o u g h  f i l m  f o r  5 0  e x p o s u r e s  2 1 / 4 x 2 %  

i n c h e s  in  s iz e .  A d a p t e r  p l a t e s  a l l o w  i t s  u s e  
o n  c a m e r a s  u p  t o  8 x 1 0  in  s iz e .

E. S. Purrlnq+on

No Color Breakthrough
1 h e  e x h i b i t i o n  c o v e r e d  a n  a r e a  o f  s o m e  

161/2 a c r e s  a n d  c o n t a i n e d  t h e  d i s p l a y s  o f  

5 5 0  m a n u f a c t u r e r s  f r o m  17  c o u n t r i e s .  T h e r e  
w e r e  3 5 1  e x h i b i t o r s  f r o m  G e r m a n y ,  f i v e  
f r o m  B e l g iu m ,  5 4  f r o m  F r a n c e ,  20 f r o m  
G r e a t  B r i t a i n ,  13  f r o m  I t a l y ,  16  f r o m  J a p a n ,  
e i g h t  f r o m  T h e  N e t h e r l a n d s ,  e i g h t  f r o m  
A u s t r i a ,  t h r e e  f r o m  S p a i n ,  t h r e e  f r o m  

S w e d e n ,  1 9  f r o m  S w i t z e r l a n d ,  t h r e e  f r o m  

C z e c h o s lo v a k i a ,  4.3 f r o m  t h e  U n i t e d  S t a te s ,  
a n d  o n e  e a c h  f r o m  D e n m a r k ,  Y u g o s l a v i a ,  
L i e c h t e n s t e i n  a n d  N o r w a y .

W e  w e r e  s o m e w h a t  d i s a p p o i n t e d  a t  n o t  
f i n d i n g  a  m a j o r  b r e a k t h r o u g h  in  c o l o r  a t  

t h e  I 9 6 0  P h o t o k i n a .  P e r h a p s  w e  w e r e  e x ­
p e c t i n g  t o o  m u c h ,  b u t  a f t e r  l o o k i n g  a t  c o lo r  
p r o d u c e d  b y  f o u r  E u r o p e a n  c o u n t r i e s ,  w e  
c a m e  a w a y  p r e t t y  w e l l  i m p r e s s e d  w i t h  t h e  
m a t e r i a l s  a v a i l a b l e  t h r o u g h  LL S . m a n u ­

f a c t u r e r s .  A d o x  ( G e r m a n )  i m p r e s s e d  u s  
w i t h  i t s  t a k i n g  f i l m  a n d  A g f a  w i t h  i t s  
c o lo r  d u p l i c a t i n g  f i l m .

New Projector, Lenses
I n  s t i l l  e q u i p m e n t  w e  f o u n d  s o m e  i t e m s  

w h i c h  w i l l  i n t e r e s t  i n d u s t r i a l  p e o p l e .  F r a n k e  

&  H e i d e c k e  ( R o l l e i )  i n t r o d u c e d  a  n e w  s l i d e  
p r o j e c t o r  w h i c h  w i l l  s h o w  a l l  s l i d e  s iz e s  
f r o m  2 4 x ) 6 m m  t o  2 % x 2 %  i n c h e s  i n t e r ­
c h a n g e a b l y  in  a n y  d e s i r e d  s e q u e n c e ,  a u t o ­
m a t i c a l l y ,  o n  t h e  s a m e  p r o j e c t o r .

L . L e i tz  s h o w e d  t w o  n e w  l e n s e s ,  a  3 5 m m  
S u m m i l u x  f  1 .4  a n d  a  1 3 5 m m  E l m a r  f  t. 

In  a d d i t i o n  th e y  s h o w e d  a b e l l o w s  f o c u s i n g  

d e > ic e  f o r  t h e  V i s o f l e x  II  r e f l e x  h o u s i n g  
w h i c h  a l l o w s  1 : 1  r e p r o d u c t i o n  w i t h  t h e  
9 0 m m  le n s e s .

Z e i s s  i n t r o d u c e d  a T e l e - T e s s a r  f / 8 , 5 0 0 -  

m m  l e n s  f o r  t h e  H a s s e l b l a d  5 0 0 - C  w i t h  a  
p r e - s e t  d i a p h r a g m  w i t h  a  S y n c h r o - C o m p u r  
s h u t t e r  b u i l t  i n t o  t h e  l e n s  ( t h e  o v e r a l l  
l e n g t h  o f  t h i s  i t e m  is  o n l y  3 8 0 m m ) .

K i l f i t t  s h o w e d  a n  e x p o s u r e  m e t e r  d e ­
s ig n e d  to  f i t  i n t o  t h e  f i l t e r  s l o t  o f  t h e i r  l o n g

E . S  P u r r in g to n , C r .P h o to g .. is  a n  I n d u s tr ia l
D . re c to r  o f  th e  P P  o f  A .  a n d  e x e c u t i n ’ n e e  
p r e s id e n t  o f  M e te o r  P h o to g r a p h ic .  D e tr o i t .

Plastic Materials
I n  d a r k r o o m  e q u i p m e n t ,  m a n y  E u r o p e a n  

m a n u f a c t u r e r s  a r e  g o i n g  i n t o  c o n t i n u o u s  

p r o c e s s i n g  e q u i p m e n t  b u t  u s i n g  p l a s t i c  m a ­
t e r i a l s  r a t h e r  t h a n  s t a i n l e s s  s te e l .

T h e  p r o b l e m s  o f  m a s k i n g  c o l o r  m a t e r i a l s  
f o r  g r a p h i c  a r t s  u s e  h a s  b e e n  m e t  b y  t h e  

a d d i t i o n  o f  v a c u u m  e a s e l s  a n d  r e g i s t r a t i o n  
p i n  s y s te m s  o n  a  g r e a t  m a n y  e n l a r g e r s .  

D u r s t ,  f o r  e x a m p l e ,  w a s  s h o w i n g  p i n  r e g ­
i s t r a t i o n  o n  i t s  l a r g e  f o r m a t  e n l a r g e r s .

Two Directions
I n  t h e  f i e l d  o f  m o t i o n  p i c t u r e  e q u i p m e n t  

E u r o p e  s e e m s  to  b e  g o i n g  t w o  d i r e c t i o n s  
a t  t h e  s a m e  t im e .  T h e r e  is  a  g r o w i n g  t r e n d  
to  t h e  w i d e  f o r m a t  p i c t u r e  a n d  to  7 0 m m  
f i l m  in  s p e c i a l  a p p l i c a t i o n s .  A t  t h e  s a m e  
t im e ,  8 m m  is  t e n d i n g  to  g r o w  r a p i d l y  in  

t h e  a m a t e u r  f i e l d  w i t h  i n d i c a t i o n s  t h a t  i t .  

t o o ,  w i l l  h a v e  a p p l i c a t i o n  in  t h e  a r e a s  o f  
p o i n t - o f - s a l e  d i s p l a y ,  a n d  e d u c a t i o n a l  o r  

t r a i n i n g  a p p l i c a t i o n s  w i t h i n  i n d u s t r y .

E . L e i t z  i n t r o d u c e d  a n  8 m m  m o t i o n  p i c ­
t u r e  c a m e r a  c a l l e d  t h e  L e i c i n a ,  M o d e l  8 S . 

T h i s  is  a  f u l l y  a u t o m a t i c ,  e l e c t r i c  m o t o r  

d r i v e n  c a m e r a  w i t h  t h r o u g h - t h e - l e n s  v i e w i n g  
a n d  f o c u s i n g .  I t  h a s  a  f e a t u r e  a l l o w i n g  t h e  

p h o t o g r a p h e r  t o  o v e r - r i d e  t h e  e x p o s u r e  c o n ­
t r o l  w h e n  d e s i r e d .  T h i s  c a m e r a  h a s  o n l y  o n e  

r u n n i n g  s p e e d  a l t h o u g h  i t  f e a t u r e s  a  r e v e r s e  
c o n t r o l  p e r m i t t i n g  f a d e s  t o  b e  m a d e  in  t h e  

c a m e r a .  A n o t h e r  m o d e l  ( t h e  L e i c i n a  8 V )  
is  e q u i p p e d  w i t h  a  z o o m  t y p e  l e n s  a n d  
h a s  t h r e e  o p t i o n a l  r u n n i n g  s p e e d s ,  1 6 , 2 4 ,  
o r  3 2  f r a m e s  p e r  s e c o n d .  T h i s  m o d e l  w i l l  

n o t  b e  a v a i l a b l e ,  h o w e v e r ,  u n t i l  t h e  s u m m e r  
o f  1 9 6 1 .

Industrial Photography
J o s .  S c h n e id e r  &  C o m p a n y  i n t r o d u c e d  a  

s e r i e s  o f  z o o m  le n s e s  f o r  8 m m  a n d  1 6 m m  

c a m e r a s  a n d  f o r  t e l e v i s i o n  e q u i p m e n t .  I n  

a d d i t i o n ,  t h e y  s h o w e d  n e w  w i d e - a n g l e  l e n s e s  
f o r  t h e  1 6 m m  a n d  3 5 m m  A r r i f l e x  c a m e r a s  
( a  1 0 m m , f / 1 . 8  l e n s  f o r  1 6 m m  a n d  a  2 0 m m ,  

f / 2  a n d  a n  1 8 m m , f / 1 . 8  l e n s  f o r  3 5 m m ) .
X e n o n  l i g h t  s o u r c e s  f o r  m o t i o n  p i c t u r e  

p r o j e c t o r s  w e r e  s h o w n  b y  s e v e r a l  e x h i b i t o r s .

T h e  e x h i b i t  o f  p h o t o g r a p h s  b y  o u t s t a n d i n g

P a g e  6 3 0 T h e  N a t i o n a l  P h o t o g r a p h e i D e c e m b e r  I 9 6 0



p h o t o g r a p h e r s  w a s  d o m i n a t e d ,  in  o u r  m i n d ,  
b y  i n d u s t r i a l  p h o t o g r a p h y .  H o w e v e r ,  m u c h  
o f  t h e  i n d u s t r i a l  w o r k  w a s  o f  a n  a b s t r a c t  
d e s i g n  n a t u r e  i n c l u d i n g  b l u r r e d  im a g e s ,  

m u l t i p l e  e x p o s u r e s ,  e tc .  S t r a i g h t  p i c t u r e s  o f  
i n d u s t r y  w e r e  p r i m a r i l y  m u l t i p l e  f l a s h .  W e  
c a m e  a w a y  w i t h  t h e  i m p r e s s i o n  t h a t  t h e r e  
i s  a n  e f f o r t  b y  E u r o p e a n  p h o t o g r a p h e r s  t o  

i n j e c t  a r t  i n t o  t h e  p h o t o g r a p h s  t h e y  d i s p l a y .  
T h i s  " a r t , ’' h o w e v e r ,  s e e m s  to  b e  o f  a n  

i m p r e s s i o n i s t i c  t y p e  w h i c h  w i l l  p l e a s e  t h o s e  
w h o  l i k e  " m o d e r n "  a r t .  ▲

7 AGES f r o m  p a g e  6 0 0

Danfortli, John P., Santa Barbara, Calif. 
Davidson, John M.. Bryan, Ohio 
Deaver, James R., Houston, Texas 
DeChristopher, Frank A., Allentown, Pa. 
DeHond. Verne L., Rochester, N. Y. 
DePascale, Michael, Union City, N. J. 
Dcusing, John, West Allis, Wis. 
DeWane, Bernard T ., Woodstock, 111. 
Dian, Leonard, Fairview, N. J.
Dishinger, C. W ., Jacksonville, Fla. 
Dompke, Norbert F., Chicago, III. 
Downey, Charles D ., Scottsbluff. Neb. 
Doyle. Conan J., Medford, Wis.
Duke. James, Phoenix, Ariz.
Duncan, Finn W ., Rochester, N. Y. 
Dunn, Arland D ., Alhambra, Calif. 
Eaton, R. W ., Indianola, Iowa 
Ebert, Wilbert E., Oak Park, 111.
Edsall, J. Richard, Webster City. Iowa 
Egan. Robert, Merrill, Wis.
Filers, Ed, St. Louis, Mo.
Eisenstein, David, Phoenix, Ariz.
Esch, William P., Effingham, III,
Etz. George E., Sweetwater, Texas 
Evernden, Frank H.. Gcntralia, Wash. 
Feiler. Adolph, Des Moines, Iowa 
Finn, Richard D., Jefferson, Iowa 
Firestone. Emil L., Chicago, 111.
Fletcher, David L.. Kingston, N. Y. 
Foschi, Rudolph P., Vineland, N. J, 
Foster, Carol H ., Amherst, N. H.
Free, W alter B., Philadelphia, Pa.

Friesen. LaVerne, Buhler. Kas.
Fritz, Thomas A., Houston, Texas 
Galstad, Wilfred B_, Neillsville. Wis.
Garfield. Harry, Teaneck. N. J.
Garrett, C. Edmund, Indianapolis. Ind.
Gentry, F. M., Salem, Va.
Gerard, Fred, Shaker Heights, Ohio 
Gibbs, John R.. Chicago, 111.
Gitchell. John D ., Jr., Harrisonburg, Va. 
Glenn, H. Wilson, Jr., Montgomery, W . Va. 
Glowitz, Louis, Passaic. N . J.
Goldman, Robert M.. Hull, Mass.
Goschnick, William M.. Port Huron, Mich. 
Gradone, Carmen, Newark. N. J.
Graham, Philip H ., St. Petersburg. Fla. 
Gredell. Leo W ., Keokuk, Iowa 
Grenier, R. Robert, Holyoke, Mass.
Griffin, Durwood, Monroe, La.
Griffin, Roy C ., Nashua. N . H.
Grissinger, John A., Littleton. Colo.
Hains, Donald T ., Rock Island. 111.
Hall, Dorothy C., Houston, Texas 
Hammack, K. B., Fairfield, III.
Haney, W illiam H., Kansas City, Mo. 
Harmann, C.. Algoma, Wis.
Harrington. Orreil, Minneapolis. Minn.
Hayes, William J.. Milwaukee, Wis. 
Helgesen, Marvin E., Janesville, Wis.
Helt, R. W ., Stillwater, Okla.
Hendrix, Robert E., Rochester. N. Y.
Herbst, Richard C.. Park Falls, Wis.
Hersh, Sol, Hillside, N . J.
Hetherwick, Arch H., Houston, Texas 
Higgins, James P., York, Neb.
Hilton, John D., Worcester. Mass.
Holtz. Fred Chicago Heights, III. 
Hostkoettcr. Bob, Normandy. Mo.
Howell. John, Winnetka, 111.
Hugghins, Gordon I... Jacksonville. Texas 
Irwin. Bea, Philadelphia. Pa. 
ack, Donald, Omaha. Neb. 
ohns, Daniel T ., Rockford, 111.

Johns, Robert A., Peru, 111.
Jones. Howard C., Farmington. N. Mex. 
Jones, W illiam D., Aberdeen, Wash.
Jordan, Paul I... Batavia. N. Y.
Judd, Vern M., Austin, Minn.
Kallman, L. M., Minneapolis. Minn,
Keel, John, Marshfield. Wis.
Keister, W illiam K., Coon Rapids. Iowa 
Kimmel, Richard J., Hillside, N. J.
Kinzel, J. Burton. Ardmore, Pa.

(Turn to page 640)

master
ULTIMATE IN DESIGN... 
FOREMOST IN EFFICIENCY...
Universally acclaimed 
by professional and industrial 
photographers for removing 
static attracted dust and lint 
from negatives before printing. 
And, for cleaning transparencies 
before mounting or projecting.

STATICMASTERS used in many 
other industrial applications

3" Model JQ 9 5  
Illustrated.. 9  
1” M odel... $4.95

NUCLEAR PRODUCTS CO.
1 0 1 7 3  E. R u s h  S t r e e t  

El M o n te  5 , C a l if o r n ia

Buy STATICMASTERS at your local photographic store. Write for 
descriptive folder.

' t & c - S f i e e d
ROTARY WASHERS

I M P R O V E D  S T A N D A R D  M O D E L

W A S H  A L L  P R IN T S  B E T T E R  -  

T W IC E  A S  F A S T  A T  H A L F  T H E  C O S T !

LENZ WASHER CO.
*

P.O. Box 70
L (Sine* 1»1») lubanon, Missouri

J

Join the 7 AGES campaign now!

N E W  P A K O N O M Y  D R Y E R S
f o r  B / W  G l o s s y  a n d  M a t t e  P r i n t s

H e r e  a r e  t w o  M o d e l s  o f  
t h e  n e w  P a k o n o m y  D r y e r  
t h a t  w i l l  s o l v e  t h e  p r o b ­
l e m  o f  h a n d l i n g  l a r g e  
v o l u m e s  o f  B / W  g l o s s y  
a n d  m a t t e  p r i n t s  a n d  d e ­
l i v e r  q u a l i t y  r e s u l t s .  A l l  
t h e  l a t e s t  f e a t u r e s  a r e  
i n c l u d e d ,  p l u s  m o d e r n ,  
f u n c t i o n a l  d e s i g n .  T h e r e  
i s  a  n e w  P a k o n o m y  D r y e r  
M o d e l  t o  f i t  y o u r  p r i n t  
d r y i n g  n e e d s .

U p  t o  1 0 0  8  x  1 0 ’s  S . W .  G l o s s y  
o r  6 5  8  x  1 0 ’s  D . W .  M a t t e  p r i n t s  
p e r  h o u r  •  H a n d l e s  p r i n t s  u p  t o  
1 2 "  w i d e  •  1 4 0 0  W a t t  E l e c t r i c  
A i r  H e a t e d  •  S e a m l e s s  S u p e r ­
d r u m  •  C o m p l e t e  w i t h  d u s t  
c o v e r  . . .  ( a l l  m e t a l  b a s e  s t a n d  is .  
o p t i o n a l ) .

Replaces Poko Electrogtoss Dryer

D r y  B / W ,  S i n g l e  o r  D o u b l e  W e i g h t ,  
M a t t e  o r  G l o s s y  •  U p  t o  2 3 0  8  x  1 0 ’s
S . W .  o r  1 5 0  8  x  1 0 ’s  D . W .  P r i n t s  p e r  
h o u r .  ( C o l o r  m a t e r i a l  1 3 5  8  x  1 0 ’s  p e r  
h o u r  w i t h  A S - 2 5 5 7  S t a i n l e s s  S t e e l  D r u m . )  
P o s i t i v e  d r i v e  u n i t  . . . e a s i l y  a d j u s t a b l e  
s p e e d s  f r o m  “ s l o w ”  t o  “ f a s t ”  •  C h r o m e  
p l a t e d  S e a m l e s s  D r u m  •  H a n d l e s  m a ­
t e r i a l  u p  t o  2 4 "  w i d e .

Replaces the Pako Economy *48 Dryers
A c c e s s o r i e s  a v a i l a b l e  f o r  g l o s s y  a n d  m a t t e  s t r i p  d r y i n g ,  f o r  
c o l o r  m a t e r i a l  a n d  B l o t t i n g  R o l l e r  G r o u p  f o r  m a t t e  d r y i n g .

G e t  co m p le te  inform ation from

P A K O  C O R P O R A T I O N
6 3 0 0  O l s o n  M e m o r i a l  D r i v e ,  M i n n e a p o l i s  4 0 ,  M i n n e s o t a

D e c e m b e r  I 9 6 0 S A Y  Y O U  S A W  I T  I N  T H E  N A T I O N A L  P H O T O G R A P H E R P a g e  6 3 1



b y  R o b e r t  H . R o b e r t st h e  i n v i t e d  g u e s t ?
? ljWerrp Cfjtistmas 

anb a
$ a p p p  J 2 e t o  g e a r
W . P ie rc e  —  J .  T ild e n  —  J .  P ie rc e

HERE ARE THINGS THAT WILL 
MAKE EVERY STUDIO MORE 

PROFIT —  w h en  you use th em .
SCHOOL DRAPES (all colors)
V-Neck School drape-sleeves ........................... $ 9.95
V-Neck (fro n t and back) sleeves w ith

C um m e rbund  fro n t tie  ................................. 12.95
Black Lace-Satin school d rape  ........................ 6.95
N avy  Blue Lace School D rape  (new) ............. 6.95
New Peasant Blouse (jersey) ...........................  10.95
M a rab ou  Peafher-Satin drape ............................ 9.95
Petite  2 p iece ve lve t d rape  ............................. 10.95
P lain ve lve t d rape-over arms ............. .........  3.95

GLAMOUR DRAPES 
(for t e e n a g e r s ,  etc.)
Silver Lure* Lace over Silver ........................ 5 6.95
Three Glam our drapes (assorted) .................  10.00
Two pieces tulle and 2 belts ............................  5.00
V-Neck Silver Lure*-Cummerbund ................... 12 95
8ouffant Drape — goes around ....................... 12.95
Halter Style with Cum m erbund ........................  10.95
All colors availab le — specify colors.

BABY BENCH COVERINGS (5 0  in.)
W ashable I'/l Yd . Two Yd.
Crushed Plush .. ............... . . . . .$ 5 .2 5  J  6.95
Rug loom — no lustre ..................... 5.25 6 95
Rugte* — lightweight ................... 4.25 5.50
W hite Orion — washable .............  7.25 8.95
Bunny C loth (dry clean) ...............  5.25 6.95

BACKGROUND MATERIALS
C le a r G lam e — 3 yard length ........................ J  6.75
G o ld -Silver Glam our Mesh — 3 yard ...........  5.95
G o ld -Silver M etallic Mesh — 3 yard .............  3.95
8lack Doeskin background — 3 yard ...........  7.95
G old-Silver Bullionette — 2 yards ................... 5.95
Stand and Background barholders .................  22.50

WHITE CARDBOARD (8 ply)
50 lb. Bundles Bundle 2 Bdls.
8x10  —  7 50  p c s .......................... $ 1 6 .5 0  $ 1 5.00
8'/2x l I —  6 00  p c s ....................  13.20 12.00
I | „ I4  —  4 0 0  p c s ....................... 15.00 14.00

( 11x 14 —  2 0 0  p c s. fo r  $ 8 .0 0 )

PHOTO MAILERS ENVELOPES 
NEGATIVE PRESERVERS
A ll sixes —  low e st p r ic e s  now w ith fre e  ex­
p re ss  d e liv e r y  w hen you o rd e r  w ith o th e r  
g o o d s  o ve r 31 lb s. (3 2  to  99  lb s. co st a b o u t  
6 to  1 0 c.) W r it e  fo r  c o m p le te  c a t a lo g  to d a y .

EXPRESS RATES
REDUCED 20 to 6 0 %
ON PHOTOGRAPHIC SUPPLIES

E f fe c t iv e  J u ly  2 5 th  ( I C C  8 4 8 8 )

I to  3 1 p o u n d s ................................  re g u la r  ra te
32 to  74 lb s .............................................. " fo r  f re e "
75 to  99  l b s . .................  a d d  3 c  to  5 c
100 l b s . .............................. . tru ck  ra te s  or less

F re e  P ic k -u p  a n d  D e liv e ry , To o .

P i e r c e  (W in y .
STt/PtO SvpPltfS To Tm Ponrwr. Vt*ee

3701 Nicollet Ave. Ninneapafe 9  Minn.

T h e  p r in c ip a l  s p e a k e r  a t th e  P P  o f  A  A f ­
f i l i a t i o n  L u n c h e o n , d u r in g  th e  I 9 6 0  E x p o s i ­
t i o n  o f  P r o fe s s io n a l  P h o to g r a p h y  w a s  R o b e r t  
H . R o b e r ts , a  d ir e c to r  a n d  p a s t p r e s id e n t  
o f  t h e  S tu d io  S u p p l ie r s  A s s n .  T h e  c o m p le te  
t e x t  o f  h is  s p e e c h  is  p r e s e n te d  b e lo w .

I  W A S  T O L D  b y  o u r  p r e s i d e n t ,  M r .
W i l l s o n ,  t h a t  h e  w a s  i n v i t e d  h e r e  a s  t h e  

g u e s t  o f  h o n o r .  S in c e  I a m  t a k i n g  h i s  p l a c e  
I s u p p o s e  t h a t  I s h o u l d  a s s u m e  t h a t  I a m  
o n l y  a n  i n v i t e d  g u e s t ;  a n d  a s  a  g u e s t ,  p u t  
o n  m y  b e s t  m a n n e r s ,  a c t  a s  p o l i t e l y  a s  p o s ­
s ib l e ,  a n d  c e r t a i n l y  b e  m o s t  a g r e e a b le .

B u t  t ry  a s  I m i g h t ,  I s im p ly  c a n n o t  f e e l  

a s  a  g u e s t ,  f o r  I f e e l  t h a t  I ,  a s  a n y  a n d  e v e ry  
s t u d i o  s u p p l i e r ,  b e l o n g  h e r e .  W e  o f  t h e  
S t u d i o  S u p p l i e r s  A s s o c i a t i o n  b e l i e v e  t h a t  
t h i s  w h o l e  c o n c e p t  o f  t h e  i n v i t e d  g u e s t  i s  

a l l  w r o n g .  W e  f e e l  t h a t  w e  in  t h e  s t u d i o  
s u p p l i e r ' s  f i e l d  a r e  a s  m u c h  a  p a r t  a n d  

p a r c e l  o f  t h e  b u s i n e s s  o f  p r o f e s s i o n a l  p h o ­
t o g r a p h y  a s  i s  t h e  p r o f e s s i o n a l  p h o t o g ­
r a p h e r .  F o r  y o u r  w e l f a r e  i s  o u r  w e l f a r e ,  y o u r  

p r o s p e r i t y  is  o u r  p r o s p e r i t y ,  a n d  y o u r  h a r d  

t im e s  a r e  o u r  h a r d  t im e s .

T h e  I n v i t e d  G u e s t

M o s t  c e r t a i n l y  w e  r e j e c t  t h i s  c o n c e p t  o f  

t h e  s t u d i o  s u p p l i e r  b e i n g  t h e  i n v i t e d  g u e s t  
a t  s t a t e  a n d  r e g i o n a l  c o n v e n t i o n s .  W h y  e v e n  
a  g u e s t  a t  a  c o c k ta i l  p a r t y ,  o n c e  h e  a c c e p t s ,  
h a s  a  c h o ic e  o f  s c o tc h  o r  r y e ,  p e a n u t s  o r  

p r e t z e l s ,  h e  m a y  f e e l  f r e e  t o  a c c e p t  o r  r e ­
je c t ,  w h i l e  w e ,  t h e  s o - c a l l e d  i n v i t e d  g u e s t s ,  

g e t  n o  c h o ic e ,  a n d  a r e  a s k e d  to  p a y  f o r  i t  

b e s id e s .
W i t h  t h e  e x c e p t i o n  o f  a  v e r y  f e w ,  s t a t e  

a n d  r e g i o n a l  c o n v e n t i o n s  h a v e  b e e n  p l a n n e d  

w i t h o u t  e v e r  a  t h o u g h t  g i v e n  t o  t h e  e x ­

h i b i t o r ,  t h e  i n v i t e d  g u e s t ,  e x c e p t  f o r  " H o w  
m a n y  c a n  w e  g e t ? " ,  a n d ,  " H o w  m u c h  
r e v e n u e  w i l l  t h i s  b r i n g  u s ? "  T h e  q u e s t i o n ,  
" W h a t  a r e  w e  g o i n g  to  d o  f o r  t h e  e x h i b i t o r  

t o  m a k e  h i s  i n v e s t m e n t  i n  t i m e  a n d  m o n e y  
w o r t h - w h i l e ? ”  s o m e h o w  n e v e r  c o m e s  u p  
f o r  d i s c u s s io n ,  c e r t a i n l y  n o t  t o  t h e  p o i n t  

w h e r e  s o m e t h i n g  is  i n d e e d  d o n e .

Same Mistakes Made
W e  r e a l i z e ,  o f  c o u r s e ,  t h a t  m o s t  o f  t h e s e  

c o n v e n t i o n s  a r e  n o t  r u n  b y  p r o f e s s i o n a l s ,  

t h a t  t h e  t r a d e  s h o w  c h a i r m a n  is  a  p e r s o n  
w h o  a t  b e s t  a c c e p t s  t h i s  a p p o i n t m e n t  w i t h  
r e l u c t a n c e  a n d  a  p r a y e r  a n d  a lw a y s  t r i e s  t o  
d o  a  g o o d  j o b .  B u t ,  b e c a u s e  o f  i n e x p e r i e n c e  

h e  m a k e s  m a n y  m is t a k e s  a n d  s e ld o m  g e t s  
t h e  o p p o r t u n i t y  t o  c o r r e c t  t h e s e  m i s t a k e s ,  
f o r  t h e  n e x t  y e a r  t h e r e  w i l l  b e  a  n e w  t r a d e  
s h o w  c h a i r m a n  w h o  w i l l  m a k e  t h e s e  m i s ­

t a k e s  a l l  o v e r  a g a i n  —  a n d  a  f e w  n e w ' o n e s .
T o  h e l p  c o r r e c t  t h i s  s i t u a t i o n ,  w e  o f  t h e  

S t u d i o  S u p p l i e r s  A s s o c i a t i o n  —  w h o  y e a r  
a f t e r  y e a r  g o  o n  p a y in g  f o r  t h e s e  m i s t a k e s  
—  a p p o i n t e d  ( a l m o s t  t w o  y e a r s  a g o )  a 

g r o u p  o f  c a p a b l e  a n d  e x p e r i e n c e d  m e n  —  
m e n  w h o  a m o n g  t h e m  h a v e  a t t e n d e d  m a n y ,  

m a n y  c o n v e n t i o n s .  T h e y  w e r e  a s k e d  t o  d r a w  
u p  a  l i s t  o f  r e c o m m e n d e d  p r a c t i c e s  t o  a c t  a s  a  
g u i d e  t o  t h o s e  o r g a n i z a t i o n s  r u n n i n g  t r a d e  

s h o w s  in  c o n j u n c t i o n  w i t h  c o n v e n t i o n s .

T h i s  l i s t  o f  r e c o m m e n d e d  p r a c t i c e s  w a s  
p r e s e n t e d  a t  a n  o p e n  m e e t i n g  o f  t h e  S t u d io  

S u p p l i e r s  A s s o c i a t i o n  in  N e w  Y o r k ,  t o  
w h i c h  o v e r  4 2  o f  o u r  m e m b e r s ,  a l l  e x h i b ­
i t o r s ,  c a m e  to  N e w  Y o r k  f r o m  m a n y  p a r t s  
o f  t h e  c o u n t r y .  E v e n  t h e  N a t i o n a l  A s s o c i a ­
t i o n  t h o u g h t  i t  i m p o r t a n t  e n o u g h  t o  s e n d  
M r .  Q u e l l m a l z  t o  t h i s  m e e t in g .

A f t e r  c o n s i d e r a b l e  d e b a t e  t h i s  l i s t  w 'a s  
a d o p t e d  u n a n i m o u s l y  a n d  b e c a m e  k n o w n  a s  

" T h e  S t a t e m e n t  o f  R e c o m m e n d e d  P r a c t i c e s . "

S t a t e m e n t  P u b l i s h e d

T h i s  S t a t e m e n t  w a s  f i r s t  p u b l i s h e d  in  t h e  
P P  o f  A  " T h e  A f f i l i a t e s  N e w s l e t t e r , ”  J u l y  

1 9 5 9 ,  a l s o  p u b l i s h e d  b y  t h e  S t u d i o  S u p p l i e r s  
A s s o c i a t i o n  a n d  d i s t r i b u t e d  to  e v e r y  o f ­
f i c e r  o f  e v e r y  s t a t e  a n d  r e g i o n a l  a s s o c i a t i o n ,  

a n d  w a s  t h e  s u b j e c t  o f  m y  t a l k  b e f o r e  t h e  
A f f i l i a t i o n  L u n c h e o n  in  L o s  A n g e l e s  l a s t  
y e a r .  A f t e r  t h i s  l u n c h e o n  a  c o m m i t t e e  f r o m  

y o u r  g r o u p  w o r k e d  o n  t h i s  f o r  t h e  g r e a t e r  

p a r t  o f  a  f u l l  d a y ,  a n d  f i n a l l y  a d o p t e d  i t .
T h e  s t a t e m e n t  w a s  a g a i n  p u b l i s h e d  in  th e  

N a t io n a l  P h o to g r a p h e r  l a s t  F e b r u a r y ,  a n d  

y e t  t o  t h i s  d a y  n o t  o n e  s t a t e  o r  r e g i o n a l  
a s s o c i a t i o n  h a s  i m p l e m e n t e d  t h e s e  r e c o m ­

m e n d e d  p r a c t i c e s  a s  p u b l i s h e d .

C o m p e t i n g  C o n v e n t i o n s

T h i s  y e a r ,  1 9 6 0 ,  a s  in  t h e  p a s t ,  c o n v e n t i o n  

is  p i l e d  o n  t o p  o f  c o n v e n t i o n ,  e a c h  c o m ­
p e t i n g  w i t h  t h e  o t h e r  a s  i f  th i s  m a d e  p r o ­

f e s s i o n a l  p h o t o g r a p h y  g r o w  a n d  p r o s p e r .
T h e  S o u t h e a s t e r n  c o n v e n t i o n  w 'a s  h e l d  in  

M i a m i  B e a c h  o n  J u n e  1 9 - 2 2 .  T h i s  w a s  t o  
b e  th e  c o n v e n t i o n  o f  t h e  S o u t h .  Y e t ,  o n e  

w e e k  l a t e r ,  M is s i s s i p p i  a n d  A l a b a m a ,  t w o  
s t a t e s  t h a t  a r e  p a r t  o f  t h e  S o u t h e a s t e r n ,  h e ld  
t h e i r  c o n v e n t i o n .  A s  i f  t h a t  w a s n ' t  e n o u g h ,  

t w o  w e e k s  a f t e r  t h a t  T e n n e s s e e ,  a l s o  a  p a r t  
o f  t h e  S o u t h e a s t e r n ,  h a d  i t s  c o n v e n t i o n .

T h e  S o u t h e a s t e r n ,  d e s p i t e  t h e  e f f o r t s  o f  

T o m  S m i t h ,  i t s  p r e s i d e n t ,  a n d  d e s p i t e  t h e  

w o n d e r f u l  p u b l i c i t y  a n d  t h e  v e r y  g o o d  p r o ­
g r a m ,  w a s  d o o m e d  to  f a i l u r e  b e f o r e  i t  e v e n  
s t a r t e d .  B u t ,  w h a t  a  d i f f e r e n t  p i c t u r e  a l l  t h i s  
w o u l d  h a v e  m a d e  h a d  th e y  t r u l y  c o m b i n e d .

S a d  C o m m e n t a r y

T o d a y ,  A u g u s t  8 , w e  a r e  m e e t i n g  a t  a  

N a t i o n a l  C o n v e n t i o n  h e r e  in  C h i c a g o .  M o s t  
o f  u s  w i l l  g e t  h o m e  S a t u r d a y  o r  S u n d a y ,  
t i r e d  a n d  w o r n ,  b u t ,  w e  h o p e ,  r i c h e r  f o r  
o u r  e x p e r i e n c e .  Y e t ,  o n e  w e e k  l a t e r ,  b e f o r e  

w e  e v e n  h a v e  a  c h a n c e  t o  c a tc h  u p  o n  o u r  
s l e e p ,  w e  a r e  e x p e c t e d  t o  s e t  u p  a t  a  c o n ­
v e n t i o n  in  P h i l a d e l p h i a ,  a n d  o n  t h i s  v e r y  

s a m e  d a y  i n  V i r g i n i a ,  a n d  j u s t  t w o  w 'e e k s  
a f t e r  t h a t  a t  t h e  N e w  E n g l a n d  in  S w a m p -  

s c o t t .
Y e s ,  i t ' s  a s  r i d i c u l o u s  a s  t h a t  —  a n d  i t  

w o u l d  a l l  b e  v e r y  f u n n y  i f  i t  w e r e  n o t  a  
v e r y  s a d  c o m m e n ta r y '  o n  t h e  b u s i n e s s  o f  

p r o f e s s i o n a l  p h o t o g r a p h y .
A r e  w e  in  p r o f e s s i o n a l  p h o t o g r a p h y  s o  

s m a l l ,  s o  n a r r o w ',  s o  s e c t i o n a l ,  s o  i n d e p e n d ­
e n t  o f  o n e  a n o t h e r  t h a t  t h i s  s im p ly  m u s t  b e ?

G e n t l e m e n ,  w e ,  t h e  S t u d i o  S u p p l i e r s  A s ­
s o c i a t i o n  a r e  n o t  s t r a n g e r s  t o  y o u .  O u r  

i n t e r e s t s  a r e  t h e  s a m e .  I t  i s  t o  o u r  b e s t  in -

W r it e  fo r  " M "  C a t a lo g . P a g e  6 3 2 T h e  N a t i o n a l  P h o t o g r a p h e r D e c e m b e r  I 9 6 0



>__^  MANUrACTUHD IT

P h o t o g e n i c  Machine Company
Y O U M O S T O W N  I ,  O M I O

P H O T O G E N I C ’ S  
F L A S H M A S T E R  F A M I L Y
T h e  c o m p l e t e l y  p o r t a b l e  F l a s h m a s te r  f a m i ly  is  a v a i l a b l e  w i th  
2 0 0  w a t t - s e c o n d  p o w e r  p a c k  f o r  b l a c k  a n d  w h i te  h o m e  
p o r t r a i t u r e  a n d  s c h o o l  p h o t o g r a p h y — o r  4 0 0  w a t t - s e c o n d  
p o w e r  p a c k  f o r  b l a c k  a n d  w h i te  a n d  c o lo r .  V o l t a g e  s t a b i l i z a ­
t i o n  a n d  r a p i d  c h a r g e  r a t e  is a v a i l a b l e  o n  b o t h  m o d e l s .  A ll 
l ig h t s  f e a t u r e  a  f l a s h t u b e  a n d  m o d e l i n g  l a m p  m o u n te d  c o n ­
c e n t r i c a l l y  t o  a s s u r e  s a m e  i l l u m in a t io n  p a t t e r n  f o r  b o t h .

LIG H TIN G  UNITS Choice of 6",
9", 16" lights; rotatable barn­
doors, diffusers, snoots and com­
plete line of accessories available.
The 16" LIGHT, being a larger source, 
produces the softer illumination sought 
by the discriminating photographer.

FIATURCS: ★ PO RTAB IL ITY

*  REG U LATED  C O N S T A N T  V O L T A G E

*  RAP ID  C H A R G E  RATE ★ DO-IT-YOURSELF REPAIR

400 WATT
POWER
PACK

TOO WHIT
rowt«

PUCK
F or m o re  in fo rm a tio n , s e e  yo u r  loca l P h o to g e n ic  d e a le r  

or w r ite  d irec t.

t e r e s t  a s  w e l l  a s  y o u r s  t o  s e e  p r o f e s s i o n a l  
p h o t o g r a p h y  g r o w  a n d  p r o s p e r .  W e ,  l i k e  

y o u ,  r e a l i z e  t h a t  c o n v e n t i o n s  a n d  t r a d e  
s h o w s  a r e  e s s e n t i a l  t o  t h e  g r o w t h  o f  t h e  
i n d u s t r y .  F o r  i t  i s  h e r e  a t  c o n v e n t i o n s  t h a t  
y o u  a n d  y o u r  f e l l o w  p h o t o g r a p h e r s  g e t  

t h e  g o l d e n  o p p o r t u n i t y  t o  h e a r  a n d  s e e  
w h a t  t h e  s u c c e s s f u l  m a n  is  d o i n g  a n d  h o w  

h e  is  d o i n g  i t .
I t  is  h e r e ,  a t  c o n v e n t i o n s ,  t h a t  t h e  t o o l s  

o f  t h e  t r a d e  a r e  o n  d i s p l a y  f o r  y o u  t o  s e e  
a n d  t o  l e a r n  a b o u t .  I t  i s  t h r o u g h  c o n v e n ­

t i o n s  a n d  t r a d e  s h o w s  t h a t  t h e  p r o f e s s i o n ,  
t h e  b u s in e s s ,  is  e l e v a t e d ,  m a d e  b e t t e r .

B u t ,  i f  c o n v e n t i o n s  a n d  t r a d e  s h o w s  a r e  t o  
s ta y  a  p a r t  o f  a  b u s in e s s ,  t o  s e r v e  a n d  i m ­

p r o v e  t h a t  b u s in e s s ,  th e y  m u s t  b e  r u n  l i k e  a  
b u s in e s s  b y  p e o p l e  w h o  k n o w  t h e i r  b u s in e s s .

Business-like Conventions
N o ,  w e  a r e  n o t  a n t i - c o n v e n t i o n s  b u t  w e  

a r e  fo r  b u s i n e s s - l i k e  c o n v e n t i o n s ,  r u n  f o r  
a l l  p a r t i c i p a n t s .  W h a t  w e  a r e  a g a i n s t  is  c o n ­
v e n t i o n s  t h a t  a r e  r u n  f o r  t h e  a g g r a n d i z e ­

m e n t  o f  o n e  m a n .  W e  a r e  a g a i n s t  

c o n v e n t i o n s  t h a t  a r e  r u n  in  t h e  h o m e  t o w n

TWO SPECIAL DATES
T h e  f i r s t  n a t i o n w i d e  a n n o u n c e m e n t  

o f  t h e  7  A G E S  p r o g r a m  w i l l  b e  m a d e  
o n  J a n u a r y  2 9 ,  o n  t h e  E a s tm a n  K o d a k  
c l o s i n g  c o m m e r c i a l  o f  " T h e  E d  S u l l i v a n  
S h o w "  ( C B S - T V ,  8 : 0 0  p .m .  E . S . T . ) .

A l l  p o r t r a i t  s t u d i o s ,  7  A G E S  s t u d i o s  
in  p a r t i c u l a r ,  a r e  u r g e d  t o  p u b l i c i z e  t h i s  

d a t e  t h r o u g h  lo c a l  m e d i a .
A  s e c o n d  t e l e v i s i o n  c o m m e r c i a l  d e ­

v o t e d  to  t h e  7  A G E S  is  s c h e d u l e d  f o r  

M a r c h  2 6 .

o f  t h e  p r e s i d e n t  w i t h o u t  r e g a r d  t o  t h e  

g e o g r a p h i c  l o c a t io n .  W e  a r e  a g a i n s t  c o n ­

v e n t i o n s  w h i c h  i n s i s t  o n  a  t r a d e  s h o w  a n d  
y e t  n e v e r  r e g i s t e r  e v e n  2 0 0  p e o p l e ,  i n ­
c l u d i n g  e x h i b i t o r s .  W e  a r e  a g a i n s t  c o n ­

v e n t i o n s  t h a t  a r e  h e l d  in  h o t e l s  t h a t  o p e n ly  
d i s c r i m i n a t e  a g a i n s t  r a c e ,  c o lo r  o r  c r e e d .

W e  a r e  a g a i n s t  c o n v e n t i o n s  t h a t  a r c  r u n  
in  c o m p e t i t i o n  w i t h  a  n e i g h b o r i n g  s t a t e  o r  

s t a t e s  o r  w i t h  t h e  N a t i o n a l .
B u t ,  w e  w i l l  s u p p o r t  g o o d ,  a l l  a r o u n d  

c o n v e n t i o n s  t h a t  h a v e  a  r e a s o n a b l e  e x p e c t ­
a n c y  o f  r e g i s t e r i n g  5 0 0  o r  b e t t e r ,  t h a t  a r e  
r u n  in  a  b u s i n e s s - l i k e  m a n n e r ,  w h o s e  s p o n ­
s o r s  r e c o g n i z e  t h a t  t h e  e x h i b i t o r  i s  n o t  a n  

o u t s i d e r  ( a n  i n v i t e d  g u e s t  i f  y o u  p l e a s e )  
w h o  h a s  n o  o t h e r  u s e f u l  p u r p o s e  a t  c o n ­

v e n t i o n s  t h a n  to  h e l p  d e f r a y  i t s  e x p e n s e ,  
s e t  u p  a  b o o t h ,  o r  b u y  a d  s p a c e  in  t h e  
p r o g r a m .  W e  w i l l  s u p p o r t  t h o s e  w h o  r e c ­
o g n i z e  t h a t  t h e  e x h i b i t o r  d o e s  i n d e e d  h a v e  
a  s t a k e  i n  t h e  c o n v e n t i o n ,  t h a t  h e  is  i n d e e d  

p a r t  o f  p r o f e s s i o n a l  p h o t o g r a p h y .
T a k e  t h i s  m e s s a g e  h o m e  w i t h  y o u  to  y o u r  

e x e c u t i v e  a n d  m e m b e r s h i p  b o a r d ,  a d o p t  
a n d  i m p l e m e n t  t h e  R e c o m m e n d e d  P r a c t i c e s ,  

th e y  a r e  r i g h t ,  th e y  a r e  j u s t ,  t h e y  a r e  f a i r .  
T a l k  t o  t h e  a s s o c i a t i o n  in  t h e  n e x t  s t a t e  

o r  s t a t e s .  Y o u  h a v e  m u c h  in  c o m m o n ,  a n d  
th e y  m a y  b e  h a p p y  t o  c o m b i n e  w i t h  y o u  

f o r  b i g g e r  a n d  b e t t e r  c o n v e n t i o n s .
C o n s u l t  w i t h  y o u r  N a t i o n a l  w h i c h  h a s  a  

c l e a r i n g  h o u s e  s e t  u p  t o  w o r k  w i t h  y o u .  
F o r g e t  y o u r  p e t t y  j e a l o u s i e s ,  f o r g e t  t h a t  o n e  i 
h o u r  o f  g l o r y ,  h e l p  p r o f e s s i o n a l  p h o t o g ­

r a p h y .  W o r k  f o r  a  s t r o n g e r  N a t i o n a l  A s ­
s o c i a t i o n  s o  i t  c a n  t r u l y  be  t h e  n a t i o n a l  

v o i c e  o f  p r o f e s s i o n a l  p h o t o g r a p h y .  P r o ­
f e s s i o n a l  p h o t o g r a p h y  is  o u r  b u s i n e s s  —  

a n d  w h e n  o u r  b u s in e s s  i s  m a d e  b e t t e r  w e  

a ll  s t a n d  t o  p r o f i t .  T h a n k  y o u .  ▲

PORTRAIT FIN ISH IN G
D e v e lo p in g ,  7 0  m m  d e v e lo p in g  o n d  
f in is h in g , re to u c h in g ,  p r o o f in g ,  e n l a r g ­
in g , c o lo r in g , h e a v y  o il c o lo r in g , w a l le t  
p r in t s ,  q u a n t i t y  p r in ts ,  c o p ie s .

W ri te  fo r  p r ic e  lis t.
OSBORNE LABORATORIES

5 0 5  ELM ST. CINCIN NA TI, O H IO

M ore Profits in Q uality  
AN ALBUM

i'HOLSON
FOR EVERY PRICELESS OCCASION 

WORTH MORE THAN A LIFETIM E OF MEMORY

T h e “ R E G A L  G E N U I N E  L E A T H E R

T h is  m o n t h ' s  c h o ic e  

f o r  t h e  b r i d e  w h o  
— d e m a n d s  t h e  v e r y  

f i n e s t  in  a  w e d d i n g  

a lb u m .
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Association Date City and State Hotel Officer

T e x a s  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . J a n .  1 4 - 1 6 T y l e r ,  T e x a s

O d e l l  P o o v e y ,  P r e s .  
2 0 1  S . M a r s h a l l ,  H e n d e r s o n ,  T e x a s

K e n t u c k y  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . F e b .  1 8 - 2 0 L o u i s v i l l e ,  K y . K e n t u c k y

R i c h a r d  M .  D u n c a n ,  E x e c .  M g r .  
1 1 0 8  S . F o u r t h  S t . ,  L o u i s v i l l e ,  K y .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
A s s n ,  o f  N e w  M e x ic o F e b .  1 9 -2 1 A l b u q u e r q u e ,  N .  M . C o l e

H o w a r d  J o n e s ,  S e c 'y - T r e a s .  
1 0 1 6  N .  B u t l e r ,  F a r m i n g t o n ,  N .  M .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  L o u i s i a n a ,  In c . F e b .  2 4 - 2 6 N e w  O r l e a n s ,  L a . S h e r a t o n - C h a r l e s

D a v i d  M .  H u n t ,  P r e s .  
P .O .  B o x  5 7 5 ,  W e s t  M o n r o e ,  L a .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  M ic h i g a n F e b .  2 5 - 2 8 D e t r o i t ,  M ic h . L e l a n d

B u d  M o y e r ,  C o n v .  C h m n .  
S t a t e  &  B o a r d m a n ,  T r a v e r s e  C i ty ,  M i c h .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  O r e g o n F e b . 2 6 - 2 7 P o r t l a n d ,  O r e . S h e r a t o n

J o h n  W .  L o g a n ,  P r e s .  
1 2 3 1  C o m m e r c e  A v e . ,  L o n g v ie w ',  W a s h .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  O h i o M a r c h  4 - 7 C o l u m b u s ,  O h i o N e i l  H o u s e

J .  E d w in  F a r m e r ,  E x e c .  S e c  y 
5 0  W .  B r o a d  S t . ,  C o l u m b u s ,  O h i o

P r o f e s s io n a l  P h o t o g r a p h e r s  
A s s n ,  o f  P e n n s y l v a n i a M a r c h  1 1 - 1 4 P i t t s b u r g h ,  P e n n a . P e n n - S h e r a t o n

V i n c e n t  P . D e P i a n t e ,  J r . ,  E x e c .  S e c ’y  
1 7 5 6  C l i n t o n  A v e . ,  S h a m o k i n ,  P e n n a .

W i s c o n s i n  P r o f e s s io n a l  
P h o t o g r a p h e r s  A s s n . ,  I n c . M a r c h  1 1 -1 4 M i l w a u k e e ,  W i s . P f i s t e r

E d g a r  L . O b m a ,  C o n v .  C h m n .  
1 6 5  N .  I o w a  S t . ,  D o d g e v i l l e ,  W i s .

M a s s a c h u s e t t s  P r o f e s s i o n a  1 
P h o t o g r a p h e r s  A s s n . M a r c h  13 F r a m i n g h a m ,  M a s s .

A r m a n d ’s  B e a c o n  
T e r r a c e

M r .  a n d  M r s .  J o h n  H o b b s ,  C o n v .  C o - C h m n .  
8 1 9  B r o a d  S t . ,  E a s t  W e y m o u t h ,  M a s s .

P r o f e s s io n a l  P h o t o g r a p h e r s  
A s s n ,  o f  O k l a h o m a ,  In c . M a r c h  1 8 -2 0 O k l a h o m a  C i ty ,  O k l a .

G i r l  S ik e s ,  P r e s .
B i l t m o r e  3 0 9  O k l a h o m a  N a t l .  B a n k  B l d g . ,  C h i c k a s h a ,  O k l a .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  R h o d e  I s l a n d M a r c h  1 9 P r o v id e n c e ,  R . I . S h e r a t o n - B i l t m o r e

C o n n i e  M c D o n n e l l ,  S e c  y  
1 1 4  A t w e l l s  A v e . ,  P r o v id e n c e ,  R . I .

M i s s o u r i  P h o t o g r a p h e r s  
A s s o c i a t i o n ,  In c . M a r c h  1 9 -2 1 S t .  J o s e p h ,  M o . R o b i d o u x

H .  W .  F r e n c h ,  P r e s .  
2 2 9  W .  C o m m e r c i a l  S t . ,  L e b a n o n ,  M o .

P r o f e s s io n a l  P h o t o g r a p h e r s  
S o c ie ty  o f  N e w  Y o r k M a r c h  1 9 -2 2 R o c h e s te r ,  N .  Y . M a n g e r

C l a i r  W i g r e n ,  C h m n .  
R i tz  B l d g . ,  G o w a n d a ,  N .  Y .

N o r t h  C a r o l i n a  P h o t o g r a p h e r s  
A s s o c i a t i o n ,  In c . M a r c h  2 6 - 2 9 D u r h a m ,  N .  C . W a s h i n g t o n - D u k e

W .  H o m e r  B a l l ,  G e n .  C h m n .  
1 3 5 ’/2  S . C e n t e r  S t . ,  G o l d s b o r o ,  N .  C .

N e w  H a m p s h i r e  A s s n ,  o f  
P r o f e s s io n a l  P h o t o g r a p h e r s A p r i l  9 C o n c o r d ,  N .  H.

N e w  H a m p s h i r e  
H i g h w a y

W m .  F i n n e y ,  S e c  y 
2 5  T r e m o n t  S t . ,  C o n c o r d ,  N .  H .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  I n d i a n a A p r i l  9 -1 1 I n d i a n a p o l i s ,  I n d . H o t e l  S c v e r in

R o b e r t  F a h r e n k r u g ,  V i c e  P r e s .  
1 4 0 0  E . C o l u m b i a ,  E v a n s v i l l e ,  I n d .

S o u t h  D a k o t a  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . A p r i l  9 -1 1 S i o u x  F a l l s ,  S . D . S h e r a t o n - C a t a r a c t

A . H .  B u e lo w ',  S e c ’y - T r e a s .  
B o x  2 8 7 ,  C l a r k ,  S . D .

I n t e r m o u n t a i n  P r o f e s s io n a l  
P h o t o g r a p h e r s  A s s n . ,  In c . A p r i l  1 4 - 1 6

R o b e r t  O .  T r o t t i e r ,  E x e c .  S e c  y  
1 5 2 1  S . 5 th  E . ,  S a l t  L a k e  C i ty  5 , U t a h

T e n n e s s e e  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . A p r i l  1 5 -1 8 C h a t t a n o o g a ,  T e n n . P a t t e n

P h i l  T a r v e r ,  S e c ’y - T r e a s .  
T u l l a h o m a ,  T e n n .

S o u t h e a s t e r n  P h o t o g r a p h e r s  
A s s o c i a t i o n A p r i l  1 5 - 1 8 C h a t t a n o o g a ,  T e n n . P a t t e n

D .  E . D i c k e r s o n ,  P r e s .  
P .O .  B o x  3 0 0 ,  S h e l b y v i l l e ,  T e n n .

O n t a r i o  S o c ie ty  o f  
P h o t o g r a p h e r s A p r i l  1 6 - 1 8 T o r o n t o ,  O n t . R o y a l  Y o r k

I r i s  M c C a ig ,  P r e s .  
2 8  G r o s v e n o r  S t . ,  T o r o n t o ,  O n t . ,  C a n a d a

R o c k y  M o u n t a i n  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . ,  I n c . A p r i l  1 6 - 1 8 D e n v e r ,  C o l o . S h i r l e y - S a v o y

P . H .  B r o a d i e ,  E x e c .  M g r .  
2 0 0  S . L i n c o ln ,  D e n v e r  1 0 , C o l o .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
S o c ie ty  o f  V e r m o n t A p r i l  1 7 - 1 8

M r s .  C l i f f o r d  P a t c h ,  S e c  y  
1 4  S c h o o l  S t . ,  R a n d o l p h ,  V t .

A l b e r t a  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . A p r i l  2 3 - 2 5 E d m o n to n .  A l a . B e l l v u e  A u d i t o r i u m

F r a n k  G .  B e s t ,  C h m n .  
1 0 1 3 5  J a s p e r  A v e . ,  E d m o n t o n ,  A l a . ,  C a n a d a

I l l i n o i s  P h o t o g r a p h e r s  
A s s o c i a t i o n A p r i l  2 3 - 2 5 P e o r i a ,  111. P e r e  M a r q u e t t e

R a y  W h i t e ,  S e c ’y 
1 2 5 5  M a i n e  S t r e e t ,  Q u i n c y ,  111.

S o u t h w e s t e r n  P h o t o g r a p h e r s  
A s s o c i a t i o n ,  In c . A p r i l  2 9 - M a y  2 H o u s t o n ,  T e x a s R ic e

Z e e  D r e w ,  E x e c .  S e c  y  
P .O .  B o x  3 1 2 2 ,  F o r t  W o r t h ,  T e x a s

P r o f e s s io n a l  P h o t o g r a p h e r s  
o f  N o r t h  D a k o t a ,  I n c . A p r i l  3 0 - M a y  2 F a r g o ,  N .  D G r a v e r

D a n  E . O l s o n ,  S e c  y 
1 3 4 1  T e n t h  S t . ,  S ., F a r g o ,  N .  D .

K a n s a s  P r o f e s s i o n a l
P h o t o g r a p h e r s  A s s n . ,  In c . M a y  2 1 - 2 3 W i c h i t a ,  K a n . B r o a d v ie w

E d  G u n n e r s o n ,  S e c  y 
9 5 1  S . S a n t a  F e ,  S a l in a ,  K a n .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
A s s n ,  o f  W a s h i n g t o n ,  In c . M a y  2 1 - 2 3 L e w  i s t o n ,  I d a h o L e w i s - C la r k

D o n  M a t h i s o n ,  C h m n .  
2 1 4  D a v i e s  B l d g . ,  L e w i s t o n ,  I d a h o

P r o f e s s i o n a l  P h o t o g r a p h e r s  
o f  C a l i f o r n i a ,  I n c . J u l y  6 - 1 0 L o n g  B e a c h ,  C a l i f . L a f a y e t t e

N a t a l i e  R o k u s e k ,  E x e c .  S e c  y  
6 0 9  S u t t e r  S t . ,  S a n  F r a n c i s c o  2 , C a l i f .

M i n n e s o t a  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . ,  I n c . J u l y  9 - 1 2 S t .  P a u l ,  M in n . S t .  P a u l

R o s s  D a n i e l s ,  C o n v .  C h m n .  
7 2 4  E x c e l s i o r  A v e . ,  W . ,  H o p k i n s .  M i n n .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
A s s n ,  o f  N e b r a s k a J u l y  9 - 1 1 O m a h a ,  N e b . P a x t o n

V i r g i l  P i t s t i c k ,  S e c ’y - T r e a s .  
B o x  5 1 1 .  N e b r a s k a  C i ty .  N e b .

P R O P .  P H O T O G R A P H E R S  
O F  A M E R I C A ,  I N C . J u l y  3 0 - A u g .  4 N e w  Y o r k .  N .  Y . S t a t l e r  H i l t o n

F r e d e r i c k  Q u e l l m a l z ,  C o n v .  M g r .  
1 5 2  W .  W i s c o n s i n  A v e . ,  M i l w a u k e e  3 ,  W i s .

C o n n e c t i c u t  P r o f e s s i o n a l  
P h o t o g r a p h e r s  A s s n . J u l y  3 0 - A u g .  4 N e w  Y o r k ,  N .  Y . S t a t l e r  H i l t o n

F r a n k  G o u l d ,  C o n v .  C h m n .  
1 5 9  B r o a d  S t . .  M i d d l e t o w n ,  C o n n .

P r o f e s s i o n a l  P h o t o g r a p h e r s  
A s s n ,  o f  N e w  J e r s e y J u l y  3 0 - A u g .  4 N e w  Y o r k ,  N .  Y . S t a t l e r  H i l t o n

H a r o l d  G .  M o r s e ,  C o n v .  C h m n .  
1 2 0  W .  S e v e n th  S t . ,  P l a i n f i e l d ,  N .  J .

P h o t o g r a  p h e  rs  A s s o c i a t i o n  
>'t N e w  E n g l a n d S e p t .  2 4 - 2 6 S w a m p s c o t t ,  M a s s . N e w  O c e a n  H o u s e

A n t o n  H a n a n i a ,  S e c ’y  
2 6  E m e r s o n  S t . .  N e w t o n ,  M a s s .



P r o d u c e s  n e g a t i v e s  o f  n o r m a l  c o n t r a s t  

a n d  h i g h  r e s o l u t i o n .  G i v e s  e x c e l l e n t  

r e s u l t s  w i t h  a l l  s iz e s  o f  f i lm .  I n c r e a s e s  

e m u l s i o n  s p e e d ,  y e t  p r o d u c e s  n e g a t i v e s  

o f  n o r m a l  c o n t r a s t .  F a s t— a v e r a g e  

d e v e l o p i n g  t i m e ,  4  m i n u t e s  a t  7 0 ° .

lets you make enlargem ents 
of unequalled quality
M a k e  e n l a r g e m e n t s  o f  " c o n t a c t  p r i n t ”  

q u a l i t y .  E t h o l  U F G  is  u s e d  b y  t h o u s a n d s  

o f  p h o t o g r a p h e r s  w h o  s e e k  t h e  f in e s t .

PLYMOUTH PRODUCTS COMPANY, INC.
1770 W . BERTEAU • C H IC A G O  13, I L LD e c e m b e r  1 9 6 0 T h e  N a t i o n a l  P h o t o g r a p h e r

P P  o f  O h i o

T h e  a n n u a l  c o n v e n t i o n  o f  t h e  P P  o f  O h i o  
t o  b e  h e l d  M a r c h  5 -7 ,  1 9 6 1  ( i f  y o u  a r e  a n  
i n d u s t r i a l  p h o t o g r a p h e r  a d d  M a r c h  1 ) ,  a t  
t h e  N e i l  H o u s e ,  C o l u m b u s ,  w i l l  f e a t u r e  t h e  
f o l l o w i n g  s p e a k e r s :  R o b e r t  P a r k e r ,  C o l u m ­
b u s ;  M a r v i n  H e l g e s e n ,  M .P h o t o g . ,  J a n e s ­
v i l l e ,  W i s . ;  G e r h a r d  B a k k e r ,  M .P h o t o g . ,  
M i l w a u k e e ;  L e o  S t e r n ,  M .P h o t o g . ,  a n d  V i r ­
g i n i a  S t e r n ,  C r . P h o t o g . ,  K a n s a s  C i t y ;  G e n e  

B o t s f o r d ,  M .P h o t o g . ,  R o c h e s t e r ,  N .  Y . ; K e r -  
m i t  B u n t r o c k  a n d  D u a n e  S a l ie ,  C r . P h o t o g s . ,  
S t o r m  L a k e ,  I o w a .  S u b j e c t s  w i l l  i n c l u d e  
c o lo r ,  p o r t r a i t u r e  o f  m e n ,  t h e  r e c e p t i o n i s t ,  
a n d  p r o m o t i o n  f o r  s m a l l  s t u d i o s .

C o n n e c t i c u t  P P A

T h e  C o n n e c t i c u t  P P A  w i l l  h o l d  i ts  1 9 6 1  
S p r i n g  S e m in a r  o n  M a y  1, 1 9 6 1 ,  a t  t h e  

a u d i t o r i u m  o f  t h e  C o n n e c t i c u t  L i g h t  a n d  
P o w e r  C o .  in  B e r l i n .  T h e  b a n q u e t  w i l l  b e  
a t  t h e  n e a r b y  G r a n t m o o r e  C o u n t r y  C l u b .

P P  o f  C a l i f o r n i a

A  n e w  p o s t  h a s  b e e n  c r e a t e d  in  t h e  P P  
o f  C a l i f o r n i a .  T h e  S t a t e  P r i n t  E x h i b i t  D i ­
r e c t o r  w i l l  d i r e c t  a n d  c o n t r o l  t h e  p l a c e m e n t  
a n d  p o l i c i e s  o f  t h e  s t a t e  e x h i b i t s ,  a r r a n g e  
f o r  s h o w i n g s  in  s t r a t e g i c  p u b l i c  p l a c e s ,  o u t ­
l i n e  t h e  r u l e s  f o r  t h e  c o m p e t i t i o n ,  w o r k  
w i t h  m a g a z i n e s  a n d  m u s e u m s ,  a n d  in  g e n ­

e r a l  g u i d e  t h e  t r e n d  o f  p r o f e s s i o n a l  p h o t o g ­
r a p h y  t h r o u g h  p r o p e r  e x h i b i t s .  R o b e r t  T o r e n ,  
S a n  F r a n c i s c o ,  is  f i r s t  P r i n t  E x h i b i t  D i r e c t o r .

P A  o f  N e w  E n g l a n d

A  o n e - d a y  s e m i n a r  w a s  h e ld  N o v .  6 , in  
S w a m p s c o t t ,  M a s s . ,  t o  m a k e  u p  f o r  t h e  a n ­
n u a l  P A  o f  N e w  E n g l a n d  c o n v e n t i o n  w h i c h  
w a s  i n t e r r u p t e d  b e c a u s e  o f  t r o p i c a l  h u r r i ­
c a n e  D o n n a  S e p t .  1 2 .

P P A  o f  N e w  J e r s e y

I n  a n  e f f o r t  t o  s t o p  g r a d e  s c h o o l  p h o t o g ­
r a p h y ,  t h e  P P A  o f  N e w  J e r s e y  h a s  a s k e d  
i t s  m e m b e r s  t o  c o n ta c t  l o c a l  t e a c h e r s  a n d  
p o i n t  o u t  t h a t  " I t  i s  n o t  p r o p e r  s c h o o l  b u s i ­
n e s s  t o  p h o t o g r a p h  c h i l d r e n . ”  T h e  N e w  
J e r s e y  E d u c a t i o n  A s s o c i a t i o n  E t h i c s  C o m ­
m i t t e e  h a s  a s k e d  t e a c h e r s  t o  v o i c e  t h e i r  j 
o p i n i o n ,  f o l l o w i n g  m e e t i n g s  w i t h  r e p r e s e n t a ­
t iv e s  o f  t h e  P P A  o f  N e w  J e r s e y  a n d  r e p r e ­
s e n t a t i v e s  o f  n a t i o n a l  s c h o o l  p h o t o g r a p h y  
f i r m s  t h a t  p e r f o r m  in - s c h o o l  p h o t o g r a p h y  o f  j 

g r a d e  s c h o o l  s t u d e n t s .
T h e  P P A  o f  N e w  J e r s e y  o b j e c t s  t o  t h e  

m a s s  p h o t o g r a p h y  o f  g r a d e  s c h o o l  c h i l d r e n .  
" T h e  s c h o o l  s h o u l d  b e  in  b u s i n e s s  t o  e d u ­
c a te ,  n o t  t a k e  p i c t u r e s . ”

P P A  o f  G r e a t e r  S t .  L o u i s

P h o t o g r a p h y  b y  p r o f e s s i o n a l s  w a s  w e l l  
r e c e i v e d  b y  t h e  p u b l i c  d u r i n g  t h e  s u m m e r  j 
a n d  f a l l  in  S t .  L o u i s .  L e c tu r e s  a n d  e x h i b i t s  
b y  w e l l - k n o w n  p h o t o g r a p h e r s  w e r e  f e a t u r e d  | 
a t  t h e  S t .  L o u i s  A r t  M u s e u m .

T h e  o u t s t a n d i n g  e v e n t  w a s  t h e  t h i r d  E x h i ­
b i t i o n  o f  P r o f e s s i o n a l  P h o t o g r a p h y ,  s p o n ­
s o r e d  b y  t h e  P P A  o f  G r e a t e r  S t .  L o u i s ,  h e ld  
d u r i n g  t h e  m o n t h  o f  A u g u s t .  P h o t o g r a p h s  
f o r  t h e  e x h i b i t  w e r e  c h o s e n ,  a c c o r d i n g  to  

a  n e w s p a p e r  a c c o u n t ,  " o n  t h e  b a s i s  o f  t h e i r

M r. & M rs .  T e d  O f f r e t  ( l e f t )  a r e  c o n g r a t u ­
l a t e d  b y  M r .  & M rs .  B e r n ie  S e d l e y  f o l lo w in g  
e l e c t i o n  o f  O f f r e t  a s  T u c s o n  P P A  P r e s i d e n t .  
S e d l e y  is I m m e d i a t e  P a s t  P re s ,  o f  t h e  g r o u p .

E R R O R  —  T h e  n e w  o f f i c e r s  p i c t u r e d  a t t h e  
b o t t o m  o f  p a g e  5 3 5  in  t h e  O c t o b e r  i s s u e  

a r e  o f  t h e  P P A  o f  N e b r a s k a .

R E C E N T  E L E C T I O N S  

F l o r i d a  P P A

M rs .  C l i f f o r d  L. P a t c h ,  S e c 'y - T r e a s . ;  D o n a ld  
S c o t t ,  2 n d  V ic e  P r e s . ;  M rs . B e r n ic e  B u rn h a m , 
P r e s .  1st V ic e  P r e s .  A n g e l o  L izza ri n o t  sh o w n .

T u c s o n  P P A

T e d  O f f r e t ,  P r e s i d e n t ;  M o r r i s  T a t t l e m a n ,  
1 s t  V ic e  P r e s . ;  F r a n k  M a r t i n e z ,  2 n d  V ic e  
P r e s . ;  S t a n  O a k e s ,  S e c r e t a r y ;  R o b e r t  D a w ­
s o n ,  T r e a s u r e r .

Virgil Deane 
F r o n t  r o w :  D u a n e  H e r r i g ,  V ic e  P re s . ;  D o n a ld  
M . S c h w a r m ,  P r e s . ;  S . L a n e  A tk in s o n ,  S e c 'y -  
T r e a s .  S e c o n d  ro w :  R ic h a r d  E. H in m a n ,  H o w ­
a r d  P o w e ll ,  C h a r l e s  W ic k ,  D i r e c t o r s .  T o p :  
C .  W .  D i s h in g e r  a n d  F ra n k  H a r d y ,  D i r e c t o r s .

V i r g i n i a  P P A

W i l l i a m  M c I n t o s h ,  P r e s i d e n t ;  W .  E . A . 
M o o r e ,  V i c e  P r e s . ;  G e n e  C a m p b e l l ,  S e c r e ­
t a r y ;  M r s .  P o l ly  F r y e ,  T r e a s u r e r .

P P  S o c i e t y  o f  V e r m o n t

Local, State and Regional News



I

L e f t :  S t .  L o u is  E x h ib i t io n  j u d g e s  a r e :  J u l i u s  Kly 
C o n w a y ,  W a s h i n g t o n  U n iv e r s i ty ;  G e n e  K o w a ll, 
R i g h t :  C o n w a y  a n d  K o w a ll j u d g in g  sh o w  o f  3 0

a b i l i t y  t o  i m p a r t  p r o f o u n d  e m o t i o n a l  f e e l i n g  
a n d  t h e  a b i l i t y  o f  l o c a l  p r o f e s s i o n a l  p h o ­
t o g r a p h e r s  t o  e x p r e s s  v i s u a l  r e a l i s m  t h r o u g h  
p e r c e p t i v e  e y e s . ”

F u t u r e  a c t i v i t i e s  o f  t h e  C o m m e r c i a l - I n d u s ­
t r i a l  D i v i s i o n  o f  t h e  P P A  o f  G r e a t e r  S t.

Irv Schankman —  Dorrifl Photos 
m a n ,  E d i to r ,  " P o s t  D i s p a t c h "  P i c tu r e s ;  F r e d  
E x e c u tiv e  A r t  D i r e c t o r ,  D 'A r c y  A d v e r t i s in g ,  
p r o f e s s io n a l  p h o t o g r a p h e r s  a t  A r t  M u s e u m .

L o u i s  a r e  b a s e d  o n  i n v i t i n g  s p e c i a l i s t s  in  

t h e  g r a p h i c  a n d  c o m m e r c i a l  a r t s  to  p a r t i c i ­
p a t e  in  p r o g r a m s  a s  a n  a id  t o  b e t t e r  c l i e n t  
u s e  o f  p h o t o g r a p h y  f o r  r e p r o d u c t i o n .  M e e t ­
in g s  a r e  s c h e d u l e d  f o r  J a n .  2 5 ,  M a r c h  2 2  
a n d  M a y  2 4 .  A

PROFESSIONAL
QUALITY

8 x 1 0  
b c t a c o l o r  

p r i n t s

THE COMMERCIAL CORNER
L e g a l  P h o t o g r a p h y

L e g a l  p h o t o g r a p h y  a c c o u n t s  f o r  m o r e  t h a n  
5 0 %  o f  t h e  c o m m e r c i a l  w o r k  p e r f o r m e d  b y  
S c h i l l  S t u d io s  o f  C o l l i n g s w o o d ,  N .  J .  T h i s  

i n c l u d e s  a c c i d e n t  
c a s e s  a n d  l i t i g a t i o n  
c o n c e r n i n g  c o m ­

p l i a n c e  w i t h  z o n ­
i n g  l a w s ,  b u i l d i n g  
c o d e s  a n d  t r a n s ­
p o r t a t i o n  r i g h t s  o f  
w a y .

M e a s u r e m e n t s  
f o r  e a c h  p h o t o ­
g r a p h  a r e  m a d e  
w i t h  a  R o l a t a p e  
m e a s u r i n g  w h e e l .  
E v e r y  m e a s u r e ­
m e n t  is  m a r k e d  o n  

a  t r a n s p a r e n t  o v e r -  
M e a s u r e m e n f s  f o r  l e g a l  [a y  Gn  t h e  p h o t o -  
p h o t o g r a p h s  a r e  m a d e  g r a p h  s h o w i n g  t h e  
w ,th  a  R o l a t a p e  w h e e l ,  r e l a t i o n s h i p  o f  

e a c h  o b j e c t  n o  m a t t e r  h o w  i r r e l e v a n t  i t  
m i g h t  a p p e a r  a t  t h e  t im e  o f  p h o t o g r a p h i n g .  
T h r o u g h  e x p e r i e n c e ,  M r .  S c h i l l  h a s  f o u n d  
t h a t  e v e r y t h i n g  in  t h e  a r e a  m a y  b e c o m e  r e l e ­
v a n t  l a t e r  o n  in  c o u r t .

F o r  s a le s  p r o m o t i o n  o f  t h e  l e g a l  p h o t o ­
g r a p h i c  s e r v i c e ,  S c h i l l  S t u d i o  h a s  p r e p a r e d

E v e ry  m e a s u r e m e n t  is  m a r k e d  o n  o v e r l a y .

a  s e r i e s  o f  g i a n t  p o s t c a r d s  w h i c h  i l l u s t r a t e  
s a m p l e s  o f  t h e i r  p h o t o g r a p h i c  f a c t u a l  e v i ­
d e n c e  a n d  e x p l a i n  t h e i r  s e r v i c e .  T h e s e  c a r d s  
a r e  m a i l e d  a t  r e g u l a r  i n t e r v a l s  t o  a l l  a t ­
t o r n e y s  w i t h i n  a  r e a s o n a b l e  s e r v i c e  a r e a .

W e a t h e r  B r i e f i n g s

I n d i v i d u a l  w e a t h e r  b r i e f i n g s  h a v e  b e e n  
o f f e r e d  to  c o m m e r c i a l  p h o t o g r a p h e r s  i n  t h e  
G r e a t e r  K a n s a s  C i ty  a r e a  b y  a  l o c a l  w e a t h e r  

s e r v i c e .  E a c h  b r i e f i n g ,  p r i c e d  a t  $ 5 ,  i n c l u d e s  
s e v e r a l  t e l e p h o n e  c a l l s  t o  t h e  p h o t o g r a p h e r ;  
o n e  a  f e w  d a y s  a h e a d  o f  t h e  p a r t i c u l a r  j o b ,  
o n e  t h e  d a y  b e f o r e ,  a n d  o n  t h e  m o r n i n g  in  
q u e s t i o n .  T h e  p h o t o g r a p h e r ,  i n  h i s  i n i t i a l  
c a l l  t o  t h e  w e a t h e r  s e r v i c e  o f f i c e ,  g i v e s  t h e  
f o r e c a s t e r  d e t a i l e d  i n f o r m a t i o n  r e g a r d i n g  t h e  

v a r i o u s  p r o b l e m s  i n v o lv e d  i n  t h e  a s s i g n m e n t .

Publication Credit
P r o f e s s i o n a l  p h o t o g r a p h e r s  c o m p l a i n  

( m a n y  t im e s  r i g h t l y  s o )  w h e n  th e y  d o  n o t  

r e c e iv e  p r o p e r  c r e d i t  f o r  p h o t o g r a p h s  p u b ­
l i s h e d .  E r i c  M .  S a n f o r d ,  M .P h o t o g . ,  M a n ­
c h e s t e r ,  N .  H . ,  i s  d o i n g  h i s  p a r t  t o  e x p l a i n  
t o  c l i e n t s  t h e  v a l u e  a n d  h e l p  t o  t h e  c l ie n t  
w h e n  a  b y - l i n e  a p p e a r s .  L ie  w r i t e s  l e t t e r s  t o  
p u b l i s h e r s  in  t h e  e v e n t  o f  a  m i s s i n g  b y - l i n e .

P a g e  6 3 6 D e c e m b e r  I 9 6 0



T H E  B O U Q U E T  A L B U M

b y

O f t e n  i m i t a t e d n e v e r  d u p l i c a t e d
C l o s e d  b a c k  Is e x p a n d a b l e  t o  p e r m i t  in ­
s e r t i o n  o f  a d d i t i o n a l  r e v e r s ib l e  i n s e r t s  t o  
h o ld  u p  t o  s ix ty  8 x 1 0  p r in t s .
W r i t e  f o r  c a t a l o g  o f  e x c lu s iv e  a lb u m s  —  
a n d  n a m e  o f  y o u r  n e a r e s t  d e a l e r .

F A V O R E D  O V E R  A L L  O T H E R S  — T h is  ex- 
q u i s i t e l y  b e a u t i f u l  a lb u m  is  d e l i c a t e l y  d e ­
t a i l e d  o v e r  S p a n i s h  g r a i n  F a b r ik o id  —  h o t  
e m b o s s e d  a n d  o v e r t o n e d  t o  a c c e n t u a t e  

i  h i g h l i g h t s  a n d  s h a d o w s .

U N I V E R S A L  B O O K B I N D E R Y ,  I NC .
G E N E R A L  O F F I C E S :  P .  O .  B o x  1 5 9 ,  S a n  A n t o n i o  6 ,  T e x a s  

E A S T E R N  S A L E S  O F F I C E :  P .  O .  B o x  2 2 1 ,  I s l i p ,  N e w  Y o r k
faN lO-

C o o p e r a t i o n  c a n  b e  a c h i e v e d  i n  t h i s  w a y .  
M r .  S a n f o r d  r e c e n t ly  r e c e i v e d  a  r e p l y  t o  o n e  
o f  h i s  l e t t e r s ,  f r o m  a  p u b l i s h e r  o f  a n  a r c h i ­
t e c t u r a l  m a g a z i n e .  T h i s  m a y  e x p l a i n  s o m e  o f  
t h e  l a c k  o f  c r e d i t  f o r  p h o t o g r a p h s :  " W i t h ­
o u t  t r y i n g  to  m a k e  e x c u s e s ,  o n e  o f  t h e  r e a ­
s o n s  f o r  n o t  g i v i n g  c r e d i t  i s  t h a t  m a n y  o f  
t h e  p h o t o s  w e  r e c e i v e  f r o m  s o m e  o f  t h e  
a r c h i t e c t s  h a v e  n o  n a m e  o f  t h e  p h o t o g r a p h e r  
e i t h e r  o n  t h e  b a c k  o f  t h e  p h o t o  o r  e l s e w h e r e .

" I n  t h e  f u t u r e  w e  w i l l  s e e  to  i t  t h a t  a  
p h o t o g r a p h e r  g e t s  t h e  p r o p e r  c r e d i t ,  i f  w e  
h a v e  h i s  n a m e .

" T h a n k  y o u  f o r  b r i n g i n g  t h i s  t o  o u r  a t ­
t e n t i o n . ”  A

FTC NEWS
R e p r e s e n t a t i o n  C o n s e n t  O r d e r  ( 7 8 5 8 )  

( P h o t o g r a p h s  a n d  R e l a t e d  P r o d u c t s )
A  c o n s e n t  o r d e r  a n n o u n c e d  to d a y  b y  t h e  

F e d e r a l  T r a d e  C o m m i s s io n  f o r b i d s  a  F o r t  
W o r t h ,  T e x a s  d i s t r i b u t o r  o f  p h o t o g r a p h s  

a n d  r e l a t e d  p r o d u c t s  t o  m a k e  s a le s  a n d  c o l ­
l e c t  d e l i n q u e n t  a c c o u n t s  t h r o u g h  d e c e p t i o n .

T h e  o r d e r  i s  a g a i n s t  B a n k e r s  L o a n  C o . ,  

I n c . ,  a n d  i t s  o f f i c i a l s ,  M i n n i e  M .  a n d  S y b i l  
K i r t o n  a n d  G .  F r e d  D a v i s ,  w h o  a l s o  d o  
b u s in e s s  a s  c o p a r t n e r s  u n d e r  t h e  n a m e  o f  
N a t i o n a l  P h o t o g r a p h e r s  A l b u m  C o .  T h e i r  
o f f i c e  is  a t  3 6 0 5  D e x t e r  S t . ,  i n  F o r t  W o r t h .

T h e  o r d e r  w a s  a g r e e d  to  b o t h  b y  t h e  
r e s p o n d e n t s  a n d  t h e  F T C ’s  B u r e a u  o f  L i t i ­

g a t i o n .  I t  w a s  a c c e p t e d  i n  a n  i n i t i a l  d e c i ­
s io n  b y  H e a r i n g  E x a m i n e r  W i l l i a m  L .  P a c k ,  
w h i c h  t h e  C o m m i s s io n  a d o p t e d .

T h e  F T C ’s c o m p l a i n t ,  i s s u e d  l a s t  A p r i l  6 ,  
s a i d  t h e  r e s p o n d e n t s ’ p h o t o g r a p h s  a n d  p h o t o  

a lb u m s ,  c e r t i f i c a t e s  a n d  e n l a r g e m e n t s  a r e  
s o ld  c h i e f ly  t h r o u g h  d o o r - t o - d o o r  s a l e s m e n  
w h o  c o n c e n t r a t e  o n  s e l l i n g  t h e  a lb u m .  T h e y  
u s e  t w o  b a s i c  p l a n s :  o n e  o f f e r s  a  c e r t a in  
n u m b e r  o f  p o r t r a i t s  t o  b e  t a k e n  b y  a  l o c a l  
s t u d i o  p a r t i c i p a t i n g  f o r  a d v e r t i s i n g  p u r p o s e s ,  

a n d  t h e  o t h e r  o f f e r s  a  g i v e n  n u m b e r  o f  
" s n a p  s h o p  e n l a r g e m e n t s "  w i t h  t h e  s iz e  a n d  

k i n d  o f  e n l a r g e m e n t  d e t e r m i n i n g  t h e  c o s t .
T h e  c o m p l a i n t  c h a r g e d  t h a t  t h e  s a l e s m e n  

m i s r e p r e s e n t e d  t h e  a l b u m  r e g u l a r l y  s e l l s  f o r  
$ 4 7 . 5 0  a n d  e a c h  e n l a r g e m e n t  f o r  $ 5 .0 0 .

P r o s p e c t s  a l s o  w e r e  m i s i n f o r m e d  t h a t  t h e y  
w e r e  s p e c i a l l y  s e l e c t e d  a n d  w o u l d  r e c e iv e  
a  f r e e  g i f t  a n d  t h a t  r e s p o n d e n t s  w e r e  c o n ­
d u c t i n g  a n  a d v e r t i s i n g  c a m p a i g n ,  h a v e  d e ­
v e lo p e d  a  n e w  p r o c e s s  f o r  m a k i n g  o r  e n l a r g ­
i n g  p h o t o g r a p h s ,  a n d  o p e r a t e  t h e i r  o w n  
p r o c e s s i n g  p l a n t ,  t h e  c o m p l a i n t  a l l e g e d .

F u r t h e r  c h a r g e s  w e r e  t h a t  B a n k e r s  L o a n  
i s  s im p ly  a  f a l s e  a n d  f r a u d u l e n t  d e v ic e  u s e d  
t o  c o e r c e  d e l i n q u e n t  d e b t o r s  w h o  a r e  m i s l e d  
i n t o  b e l i e v i n g  t h e  c o m p a n y  is  a n  i n n o c e n t  
p u r c h a s e r  o f  t h e  d e l i n q u e n t  a c c o u n t  a n d  t h a t  
t h e  s p u r i o u s  " N o t i c e  t o  D e b t o r ”  s e n t  t h e m  
is  a  c o u r t  o r d e r  t o  p a y  t h e  a l l e g e d  d e b t .

T h e  r e s p o n d e n t s ’ a g r e e m e n t  t o  d i s c o n t i n u e  

t h e  c h a l l e n g e d  p r a c t i c e s  i s  f o r  s e t t l e m e n t  
p u r p o s e s  o n ly  a n d  d o e s  n o t  c o n s t i t u t e  a n  
a d m i s s i o n  t h a t  th e y  h a v e  v i o l a t e d  t h e  l a w .  

9 - 1 6 - 6 0  A

L e L A N D  A N D  C O M P A N Y  P H O T O  S T U D I O S

T h e  O g d e n  ( U t a h )  C h a m b e r  o f  C o m ­
m e r c e  r e p o r t s  a s  f o l l o w s  o n  t h e  a b o v e :

" A  h o u s e  t o  h o u s e  p h o t o g r a p h i c  s t u d i o  
o p e r a t i o n  h a s  b e e n  o p e r a t i n g  r e c e n t ly  i n  

O g d e n .
" T h e i r  m e t h o d  w a s  t h e  u s u a l  h o u s e  t o  

h o u s e  m e t h o d  w h e r e b y  t h e  p i c t u r e s  w e r e  
t a k e n  i n  t h e  h o m e  o r  a  c o u p o n  s o ld  f o r  
s t u d i o  s i t t i n g s .  I f  t h e  p i c t u r e s  w e r e  t a k e n  
i n  t h e  h o m e ,  t h e  p r o o f s  w e r e  d e l i v e r e d  a  
w e e k  o r  s o  l a t e r  a t  w h i c h  t im e  a n  o r d e r  w a s  
t a k e n  a n d  c a s h  r e c e i v e d  f o r  t h e  o r d e r .

" F o r  t h e  s t u d i o  a p p o i n t m e n t s ,  c a s h  w a s  
r e c e i v e d  i n  a d v a n c e  a n d  w h e n  t h e  c u s to m e r  
a r r i v e d  a t  t h e  s u p p o s e d  s t u d i o ,  i t  w a s  f o u n d  
t h a t  n o  s u c h  b u s in e s s  e x i s t e d  a t  t h a t  a d d r e s s .  
O f  c o u r s e  i n  e i t h e r  c a s e ,  n o  f i n i s h e d  p i c t u r e s

w e r e  e v e r  d e l i v e r e d .
" I n  O g d e n ,  t h e  o p e r a t i o n  w a s  c a l l e d  

'L e L a n d  a n d  C o m p a n y  P h o t o  S t u d i o s . ’ T h e  
m a n a g e r  w a s  L e l a n d  R . Y o s t  a n d  h i s  p a r t ­
n e r ,  G e o r g e  W h i t t i n g t o n .  C h e c k s  r e c e i v e d  

f o r  o r d e r s  w e r e  e n d o r s e d  b y  t h e s e  p e r s o n s .  
O n  a  r e c e i p t ,  a  S a l t  L a k e  C i ty  a d d r e s s  o f  
1 4 4  W e s t  1 s t  S o u t h  w a s  a l s o  n o t e d .  M r .  
Y o s t  i s  d e s c r i b e d  a s  b e i n g  5 0 ,  w h i t e ,  m a l e ,  
5 f e e t  4  i n c h e s ,  1 4 0  l b s . ,  b r o w n  e y e s ,  p a r ­

t i a l l y  b a l d .
" T h e  B u s i n e s s  M e n ’s A l l i a n c e  o f  S a l t  

L a k e  C i ty  a d v i s e s  t h a t  t h e  a d d r e s s  o f  1 4 4  
W e s t  1 s t  S t r e e t  i s  t h a t  o f  t h e  C o l o n i a l  
H o t e l ,  t h e  o p e r a t o r  o f  w h i c h  is  l o o k i n g  f o r  
M r .  Y o s t  w h o  a l l e g e d l y  d i d  n o t  p a y  a 

h o t e l  b i l l . ”  A

D e c e m b e r  I 9 6 0  •  T h e  N a t i o n a l  P h o t o g r a p h e r P a g e  6 3 7

W A L L E T
P H O T O S

Kier fine contact prints guarantee 
you repeat and referred business on the wallet 
photos all kids want! Top quality every time!

FREE! YOUR STUDIO NAME IN THE MARGIN OF EVERY PRINT
This means repeat business for years.

In quantities of 500 or more, 3c. le s s  than 500 
prints. 3-1 /2c. Less than 50 prints from any one 
negative, 3-1 /2c (regardless of total si/e of order) 

Write /or Free samples todayI
K I E R  P H O T O  S E R V I C E

Dept. NPW, 1220 West 6th St., Cleveland 13, Ohio

S u V t  M O N ^ y *

W h a t’s  s to p p in g  y o u ?

fessionah who norm ally wouia  

FREE samples, data and prices.

AIR PHOTO SUPPLY
Oept. np 555 lost Tremont Ave. 

New York 57, N. Y.



Santa Claus isn’t dressed in black and white. He’s quite 
a colorful fellow. And so is most of this world we live in. 
Many photographers realize this and use (profitably) 
materials which see and render things the way we see 
them in C O LO R , and not in shades of gray. . . . More 
will do so in 1961 — and we hope that we will have a 
chance to help them in this new venture. Meanwhile, our 
best wishes for a happy and prosperous new year. 
Processing • Dye Transfer • Slides 
Ektacolor Prints • Duplicate Transparencies

IF IT’S COLOR 
IT’S OUR BUSINESS

Meisel Photochrome Corporation
2710 McKinney Ave. Dallas 1, Texas TAylor 4-2059

A J U S T R I T E

^  PO SIN G  STOOLS and TABLES

Just lift \  

seat or table top 
to desired height

The patented Ajustrite ad­
justing mechanism is so 
simple, so trouble-free, it 
conserves your time and 
energy and smooths your 
work. Ju st lift seat or 
table top to the height 
desired. T h a t’s all. No 
screws, hand wheels or 
bolts. No tools needed. 
No soiling of the hands.

THE STOOL is all metal with seat which adjusts from 
18" to 27". Cast base has polished glides. Seat pad 
and backrest available. W eight 15 lbs.
THE TABLE is tubular steel with 20" x 28" no-glare 
Vibrex top which adjusts from 24 ' to 35". Weight 24 lbs. 
FREE TRIAL Use stool and table for 30 days without 
obligation. See them at your Photo Supply Dealer or 
write today we’ll do the rest. 10 Year Guarantee.

A J U S T O  E Q U I P M E N T  C O .
5 1 5  CONNEAUT ST. . BOW LING GREEN, O H IO

The EDITOR 
LOOKS a f . . New Products

B l u - R a y

A r t i s a n  G u i l d ,  1 9 0 3  U n i v e r s i t y  C e n t e r ,  C l e v e l a n d  6 ,  O h i o ,  

h a s  i n t r o d u c e d  t h e  C o m p a c t  1 6 x 2 0  c o l o r  
p r i n t  p r o c e s s o r ,  a v a i l a b l e  a s  a  b a s i c  t a n k -  
j a c k e t  u n i t  ( $ 7 8 0 ) ,  o r  c o m p l e t e  w i t h  w a t e r  
c o n t r o l  c a b i n e t  a n d  g a s e o u s  b u r s t  u n i t ,  
t i m e r  a n d  c o n n e c t i o n s .  T h e  p r o c e s s o r  is  
o f  s a t i n  f i n i s h  h e l i a r c  w e l d e d  t y p e  3 1 6  
s t a i n l e s s  s t e e l .  T a n k s  c a n  h a n d l e  s e v e r a l  
s iz e  p r i n t s  a t  o n e  t i m e .  A c c e s s o r y  p r i c e s :  
w a t e r  c o n t r o l  c a b i n e t ,  $ 1 9 5 ;  g a s e o u s  b u r s t  

A r t i s a n  u n i t ,  $ 1 8 2 ;  c a g e ,  $ 3 0 ;  8 x 1 0  h a n g e r  —  $ 2 5 ,
1 1 x 1 4  — $ 1 5 ,  1 6 x 2 0  — $ 2 0 .

I  h e  F R  C o r p . ,  9 5 1  B r o o k  A v e . ,  N e w  Y o r k  5 1 ,  N .  Y . ,  h a s  
d e v e l o p e d  P r o - F i x o l ,  a n  u l t r a - r a p i d  f i x e r  d e s i g n e d  f o r  i n d u s t r i a l  
a n d  c o m m e r c i a l  u s e .  W o r k i n g  s o l u t i o n s  c a n  b e  p r e p a r e d  f o r  
n o r m a l  f i x i n g  o f  t w o  t o  t h r e e  m i n u t e s ,  o r  f a s t e r  f i x i n g  o f  o n e  
t o  tw 'O  m i n u t e s .  S e p a r a t e  h a r d e n e r  s o l u t i o n  c a n  b e  v a r i e d  o r  
e l i m i n a t e d .  A  s p e c i a l  s e q u e s t e r i n g  a g e n t  i s  u s e d  t h a t  p r e v e n t s  
s c u m  f o r m a t i o n ,  a n d  t h e  c o n c e n t r a t e  w i l l  n o t  s u l f u r i z e ,  i t  is 
c l a i m e d .  P r o - H x o l  i s  o f f e r e d  i n  t w o  s iz e s :  N o .  5  m a k e s  f r o m  f iv e  
t o  t e n  g a l l o n s  o f  w o r k i n g  s o l u t i o n ;  N o .  1 m a k e s  o n e  t o  t w o  
g a l l o n s .

R e p r o d u c t i o n  E n g i n e e r i n g  C o r p . ,  6 1 3  P l a i n s  R d . ,  E s s e x ,  
C o n n . ,  is  p r o d u c i n g  t h e  B l u - R a y  d i a z o  d e v e l o p e r ,  a  p o r t a b l e  
r o t a r y  t y p e  c o n t i n u o u s  a c t i o n  d e v e l o p i n g  
m a c h i n e .  I t  w i l l  d e v e l o p  p r i n t s  u p  t o  4 2 "  
i n  w i d t h  o f  a n y  l e n g t h ,  a t  v a r i a b l e  s p e e d s  

o f  f r o m  4 "  t o  7 2 "  p e r  m i n u t e ;  i t  is  p r a c ­
t i c a l l y  o d o r l e s s ,  w e i g h s  5 0  l b s . ,  h a s  o n e -  
y e a r  g u a r a n t e e .  T h r e e  m o d e l s  a r e  a v a i l ­
a b l e ;  l a r g e s t  w i t h  4 2 "  c a p a c i t y  i s  p r i c e d  

a t  $ 1 3 7 . 5 0 .  D e s i g n e d  a s  a  c o m p a n i o n  u n i t  f o r  u s e  w i t h  t h e  
B l u - R a y  w h i t e p r i n t e r ,  i t  c a n  a l s o  b e  u s e d  w i t h  a l l  o t h e r  d i a z o  
w h i t e p r i n t e r s .

H e r n a r d  M f g .  C o . ,  I n c . ,  2 1  S a w  M i l l  R i v e r  R d . ,  Y o n k e r s ,  
N .  Y . —  P r e s s u r e  s e n s i t i v e  d i m e n s i o n a l  ( J 4 "  d e p t h )  t i t l e  l e t t e r s  
o f  w h i t e  p l a s t i c  c e r a m i c  m a t e r i a l ;  C o p p e r p l a t e  s t y l e  ( ^ " ) ,  a n d  
G o t h i c  C o n d e n s e d  ( $ 4 " ) :  $ 4 . 9 5 ,  c o m p l e t e  k i t .  . . . C a m e r a  
S p e c i a l t y  C o . ,  7 0 5  B r o n x  R i v e r  R d . ,  B r o n x v i l l e ,  N .  Y .  —  R a d a  

1 2 0  r o l l  f i l m  a d a p t e r  t o  f i t  6 x 9  a n d  9 x 1 2  c u t  f i l m  a n d  f i l m  p a c k  
c a m e r a s :  $ 1 5  w i t h  m a s k .  . . . G e n e r a l  E l e c t r i c  C o . ,  N e l a  P a r k ,  

C l e v e l a n d  1 2 ,  O h i o .  —  F l e x i b l e  e l e c t r o - l u m i n e s c e n t  p a n e l s  i n  
g r e e n ,  y e l l o w ,  w h i t e  a n d  b l u e ;  a v a i l a b l e  i n  s iz e s  f r o m  1 "  .s q u a r e  
t o  1 6 4  s q u a r e  i n c h e s .

H o l s o n  C o . ,  4 0  B e l d e n  A v e . ,  N o r w a l k ,  C o n n . ,  h a s  i n t r o d u c e d  
t h e  S i l v e r  P e a r l  w e d d i n g  a l b u m  w i t h  “ p e a r l e s c e n t "  f i n i s h  a n d  

s i l v e r  m u l t i p l e  f l o r a l  p a t t e r n .  A  r e v e r s ­
i b l e  p o s t  b o u n d  m o d e l ,  t h e  S i l v e r  P e a r l  
a l b u m  f e a t u r e s  s c r e w  p o s t  c o n s t r u c t i o n ,  
w a s h a b l e  c o v e r  m a t e r i a l ,  c o n t o u r  p a d ­
d i n g ,  p r i n t e d  f l y l e a f  a n d  g u e s t  s h e e t  a n d  
s l i p - i n  f l a p  f o r  b o u n d  b o o k  l o o k .  S e v e r a l  
m o d e l s  a r e  a v a i l a b l e ,  i n c l u d i n g  o n e  w i t h  
l i g h t  g r a y  m a t s  t o  c o m p l e m e n t  c o l o r  
p h o t o g r a p h s .  L i s t  p r i c e  o f  S i l v e r  P e a r l ,  
c o m p l e t e  w i t h  a l l - a c e t a t e  c o v e r e d  r e v e r s ­

i b l e  t u c k - i n  l e a v e s ,  f o r  1 2  8 x 1 0 s  o r  2 4  5 . \ 7 s ,  i s  $ 1 4 . 8 5 ;  w i t h  
e c o n o m y  l e a v e s ,  $ 1 3 . 6 0 .

L i s c o  P r o d u c t s  C o . ,  1 6 1 4  V i c t o r y  B l v d . ,  G l e n d a l e  1 , C a l i f .
—  L i s c o  R e g a l  5 x 7  c u t  f i l m  h o l d e r  is  t h i n ,  f e a t u r e s  s o l i d  
a l u m i n u m  i n t e r i o r ,  o v e r l a p p i n g  j o i n t s ,  n o n - s t a t i c  d a r k  s l i d e s :  
$ 5 . 5 0 ,  t w o - y e a r  g u a r a n t e e .  . . . T h e  P i e r c e  C o . ,  3 7 0 1  N i c o l l e t  
A v e . ,  M i n n e a p o l i s  9 ,  M i n n .  —  V i n y l  b a c k g r o u n d  f o r  p r o j e c t i o n ,  
i n  t w o  s t o c k  s iz e s  ( 6 x 8 ,  6 x 9 )  r e a d y  t o  f r a m e :  $ 8 . 9 5 .  . . . M e r v a p  
C o l d  L i g h t  P r o d u c t s ,  3 5 1 3  V e n i c e  B l v d . ,  L o s  A n g e l e s  1 9 ,  C a l i f .
—  C o l d  c a t h o d e  l i g h t s  f o r  1 9 6 1  i n c l u d e  M o n o - L i t e  ( s i n g l e  
l a m p  a n d  D u o - L i t e  ( d o u b l e  l a y e r ) ,  a v a i l a b l e  i n  f o u r  c o l o r  
t e m p e r a t u r e s ,  d e s i g n e d  t o  f i t  e n l a r g e r s  4 x 5  a n d  u p  a n d  p r o c e s s  
c a m e r a s .

G r a f l e x ,  I n c . ,  3 7 5 0  M o n r o e  A v e . ,  R o c h e s t e r ,  N .  Y .  —  G r a f l e x  
1 0 0 0  s h u t t e r  f o r  P a c e m a k e r  G r a p h i c  4 5  c a m e r a ,  s a m e  u n i t  a s  
u s e d  o n  S u p e r  S p e e d  G r a p h i c ,  w i t h  t h e  a d d i t i o n  o f  t h r e e  c o n t a c t

Holson

P a g e  6 5 8 T h e  N a t i o n a l  P h o t o g r a p h e i D e c e m b e r  I 9 6 0



p o s t s  ( f o r  M ,  X  o r  M X ) ;  l i s t  p r i c e  is  $ 1 8 9 . 5 0 .  . . . K l i n g  P h o t o  
C o r p . ,  2 5 7  P a r k  A v e .  S . ,  N e w  Y o r k  1 0 ,  N .  Y .  —  K i l f i t t  a d a p t e r  
f o r  N i k o n  R e f l e x  c a m e r a ,  w i t h  t r i p o d  s o c k e t :  $ 2 4 . 5 0 .  . . . K a r l  
H c i t z ,  I n c . ,  4 8 0  L e x i n g t o n  A v e . ,  N e w  Y o r k  1 7 ,  N .  Y .  —  R o d e n -  
s t o c k  A p o - R o n a r  1 5 0 m m  t o  8 0 0 m m  a n d  I m a g o n  2 0 0 m m  t o  
4 8 0 m m  l e n s e s ,  w i t h  o r  w i t h o u t  s h u t t e r ,  a v a i l a b l e  i n  S i n a r  l e n s  

b o a r d .  . . . E x a k t a  C a m e r a  C o . ,  7 0 5  B r o n x  R i v e r  R d . ,  B r o n x -  
v i l l e ,  N .  Y .  —  C a r l  Z e i s s  J e n a  P a n c o l a r  f / 2  l e n s ,  w i t h  i n s t a n t  

r e - o p e n  d i a p h r a g m ,  f o r  E x a k t a  c a m e r a :  $ 1 4 0 .

H a l o i d  X e r o x  I n c . ,  H a l o i d  S t . ,  R o c h e s t e r  3 ,  N .  Y . ,  h a s  

d e v e l o p e d  a  l o w - c o s t  x e r o g r a p h i c  c o p i e r ,  
t h e  C o p y f l o  1 8 2 4 ,  w h i c h  t u r n s  o u t  e n -  
g i n e e r i n g  d r a w i n g s  u p  t o  1 8 x 2 4 "  f r o m  
m i c r o f i l m  f r a m e s  m o u n t e d  i n  d i e - c u t  
a p e r t u r e s  o f  d a t a - p r o c e s s i n g  c a r d s .  T h e  

p r i n t e r  u s e s  o r d i n a r y  c u t - s h e e t  p a p e r .
E x p o s u r e ,  d e v e l o p m e n t  a n d  d e l i v e r y  o f  
p r i n t  a r e  a u t o m a t i c ;  t h e  p r i n t  o r  o f f s e t  
m a s t e r  e m e r g e s  d r y ,  r e a d y  f o r  i m m e ­
d i a t e  u s e  w i t h i n  s e c o n d s .  . . . R e c o r d a k ,
4 1 5  M a d i s o n  A v e . ,  N e w  Y o r k  1 7 ,  N .  Y . ,  
h a s  a n n o u n c e d  a  l i g h t w e i g h t  m i c r o f i l m  
r e a d e r ,  t h e  R e c o r d a k  3 1 0 .  I t  w e i g h s  
2 3  l b s . ,  i s  l e s s  t h a n  2 0 "  h i g h ,  h a s  9 x 1 2 "  H a l o , d  X c r o x  
g r e e n - t i n t e d  v i e w i n g  s c r e e n ,  a n d  w i l l  a c c o m m o d a t e  1 6 m m  u n ­

p e r f o r a t e d  m i c r o f i l m  i n  1 0 0 '  l e n g t h s .

J o h n  G .  M a r s h a l l  M f g .  C o . ,  I n c . ,  1 6 7  N .  9 t h  S t . ,  B r o o k l y n  

1 1 ,  N .  Y . ,  h a s  i n t r o d u c e d  s ix  p r e - m i x e d  c o l o r s  f o r  t h e  p r o f e s ­
s i o n a l  c o l o r i s t  t h a t  c a n  b e  u s e d  d i r e c t l y  f r o m  t h e  t u b e  w i t h o u t  
a d d i n g  o r  m i x i n g .  T h e y  a r e  B a b y  B l u e ,  B a b y  P i n k ,  G r a y e d  B a c k ­
g r o u n d  B l u e ,  B a c k g r o u n d  G r e e n ,  B a s i c  F l e s h  S h a d o w  ( s l i g h t l y  

r e d d i s h )  a n d  C o m b i n a t i o n  F l e s h  S h a d o w  ( s l i g h t l y  b r o w n i s h ) .  
T h e  c o l o r s  c o m e  i n  t w o  s iz e s :  J /s tx 2 , 4 0  c e n t s ;  a n d  ^ 4 x 4 ,  $ 1 .

C o r d o m a t i c ,  1 7 t h  a n d  I n d i a n a  A v e . ,  P h i l a d e l p h i a  3 2 ,  P e n n a .

—  C o r d o m a t i c  p o r t a b l e  o u t l e t  r e e l ,  M o d e l  5 1 0 ,  p r o v i d e s  t h r e e -
w a y  e l e c t r i c a l  o u t l e t ;  c o r d  e x t e n d s  1 5 ':  $ 8 . 9 5 .  . . . B .  F .  G o o d r i c h  
I n d u s t r i a l  P r o d u c t s  C o . ,  A k r o n ,  O h i o  —  K o r o s e a l  f l e x i b l e  m a g ­

n e t i c  s t r i p  t h a t  “ c a n  t u r n  c o r n e r s . ”  O n e  u s e  is  t o  h o l d  p a p e r  
i n  p o s i t i o n  o n  e n l a r g e r s  w i t h  m e t a l  b a s e s :  $ 4 . 9 5  f o r  e x p e r i m e n t a l  
k i t .  . . . B o l i n d ,  I n c . ,  B o u l d e r  1 5 ,  C o l o .  —  P e r s o n a l i z e d  g u m m e d  
s t i c k e r s  (1  w i t h  n a m e  i m p r i n t e d ,  $ 2 ;  “ w r i t e - i n  l a b e l s ,

$ 1  p e r  5 0 0 .
A m e r i c a n  S p e c d l i g h t  C o r p . ,  6 3 - 0 1  M e t r o p o l i t a n  A v e . ,  M i d ­

d l e  V i l l a g e  7 9 ,  N .  Y . ,  h a s  a d d e d  t w o  a s s e m b l i e s  d e s i g n e d  f o r  

s c h o o l  c o l o r  w o r k  t o  i t s  S e r i e s  4 0 0  l i n e .  ^  ^
T h e  A 4 2 5  f o u r - l i g h t  a s s e m b l y  h a s  t w o  1 0 "  G  • /  J
m a i n  l i g h t s  w i t h  p r o v i s i o n s  f o r  c l e a r  M a z d a  . ^
b u l b s  t o  g i v e  d i r e c t i o n  o f  l i g h t s ;  a  h a i r l i g h t  
a n d  a  b a c k l i g h t .  A s c o r l i g h t  A 4 2 6  ( s h o w n )  

is  t h e  d e l u x e  v e r s i o n  o f  t h e  A 4 2 5 ,  i n  t h a t  j 
i t  i n c o r p o r a t e s  l i g h t  o u t p u t  s t a b i l i z a t i o n  

p l u s  t h e  c a p a c i t y  o f  s w i t c h i n g  f r o m  l e f t
t o  r i g h t  h a n d  l i g h t i n g .  . . . A d d i t i o n s  t o  B

t h e  S c r i e s  5 0 0  l i n e  o f  p o r t r a i t  l i g h t i n g  
e q u i p m e n t  a r e  a  4 0 0 w s  p o w e r  s u p p l y  
( M o d e l  B 5 0 4 ) ,  1 6 "  m a i n  l i g h t  w i t h  i n -  A s c o r

t e r n a l  m o d e l i n g  l a m p  ( M o d e l  L 5 1 6 ) ,  a n d  a  f o l d i n g ,  c a s t e r  b a s e  

l i g h t w e i g h t  s t a n d  ( M o d e l  S 5 1 6 ) .

H .  A .  B o h m  &  C o . ,  2 8 1 2  W .  P e t e r s o n  A v e . ,  C h i c a g o  4 5 ,  111.
—  V o i g t l a n d e r  D v n a m a t i c  I I  a u t o m a t i c  3 5 m m  c a m e r a ,  w i t h  
5 0 m m ,  f / 2 . 8  L a n t h a r  l e n s :  $ 1 3 9 . 5 0 .  . . . A g f a  I n c . ,  5 1 6  W .  5 4 th  
S t . ,  N e w  Y o r k  1 , N .  Y .  —  O p t i m a  11 I S  a u t o m a t i c  3 5 m i n  c a m ­
e r a ,  w i t h  A p o t a r  f / 2 . 8  l e n s :  $ 1 2 4 . 5 0 .  . . . Y a s h i c a ,  2 3 4  f i f t h  
A v e . ,  N e w  Y o r k  1 , N .  Y .  —  Y a s h i c a  L y n x  3 5 m m  a u t o m a t i c  
c a m e r a ,  Y a s h i n o n  4 5 m m ,  f / 1 . 8  l e n s :  $ 9 9 . 9 5  . . . R a u s c h  &  L o m h  
I n c . ,  R o c h e s t e r  2 ,  N .  Y .  —  B a l o m a t i c  6 5 5 ,  f u l l y  a u t o m a t i c  
3 5 m m  s l i d e  p r o j e c t o r :  $ 1 1 9 . 5 0 .  . . . B e l l  &  H o w e l l ,  7 1 0 0  M c ­
C o r m i c k  R d . ,  C h i c a g o  4 5 ,  111. —  F o c u s  T r o n i c  E x p l o r e r  s l i d e  
p r o j e c t o r s  —  7 5 4 R F ,  w i t h  P o i n t e r - R a y  a n d  t i m e r ,  $ 1 7 9 . 9 5 ;  

7 5 3 R F ,  w i t h o u t  P o i n t e r - R a y  a n d  t i m e r ,  $ 1 1 9 . 9 5 .

P a i l l a r d  I n c . ,  1 0 0  S i x t h  A v e . ,  N e w  Y o r k  1 3 ,  N .  Y .  —  B o l e x  
1 8 - 5 ,  8 m m  m o t i o n  p i c t u r e  p r o j e c t o r ;  f l i p  o f  s w i t c h  w i l l  d r o p  

s p e e d  f r o m  1 8  t o  f i v e  f p s :  $ 1 4 9 . 5 0 .  . . . R a d i a n t  M f g .  C o r p . ,  
P . O .  B o x  5 6 4 0 ,  C h i c a g o  8 0 ,  111. —  A u t o l e c t r i c  C o m p a c t  s c r e e n ,  
e l e c t r i c a l l y  o p e r a t e d :  5 0 x 5 0 " ,  $ 1 3 9 .  A l s o  i n  6 0 x 6 0  a n d  7 0 x 7 0  . 
. . . A r e l  I n c . ,  4 9 1 6  S h a w  A v e . ,  S t .  L o u i s  1 0 ,  M o .  —  P M  l o p -

No matter which brand 
of enlarging paper you

Manufactured by a factory, 
famous in Europe for more than 
Sixty years. Where pride of 
craftsmanship is still an art. 
Under such ideal conditions, it 
is possible to produce the finest 
paper ever made!
With KOH-I-NOOR, you have a 
choice of portrait paper, enlarg­
ing paper and Portraitone. The 
portrait type combines warm 
tones with high speed, in a 
range of three contrasts. The 
enlarging type offers neutral 
black tones, luxurious textures 
include: lustre grain, silk gram, 
smooth semi matte and glossy. 
Portraitone is specifically made 
for oil coloring and toning.

are now using 
we guarantee
KOH-I-NOOR
enlarging and 
portrait paper 
will do it better at a 
genuine saving in cost

Write on your letterhead today for samples, data and prices.

SUPREME PHOTO SUPPLY CO., INC. 1841 BROADWAY, NEW YORK 23, N. Y.

------ VAR I PAN FILM -------
the perfect quality com ­
panion to KOH-I-NOOR. 

Available in cut film, 
film packs, 35mm, 

70mm, and roll film.

THE NEW ADAMS N
RETOUCHING MACHINE

w o rk s  sm o oth er  
than  e v e r l  _

/
y

^ T a n d  p a y s  b a c k  e v e r y  p e n n y  in
Q UALITY, SPEED AND P R O F I T S

N o  o th e r reto u ch in g  m a ch in e on the m a rke t  
can co m p a re  w ith  th e A d am s

You con  d o u b le  y o u r  re to u c h in g  c a p a c i ty  a s  m a n y  th o u ­
s a n d s  a r e  d o in g . E x p e rie n c e d  re to u c h e rs  o r b e g in n e rs  can  
re a d i ly  a d a p t  fo  u s in g  th e  s m o o th , h o r iz o n ta l  m o v em e n t.

T ry  the best b e fo re  y o u  pu rch a se!
Only the NEW ADAMS can give you...
i t  S m o o th e r  o s c il la t io n  th a n  a n y  o th e r  on  th e  m a rk e t,  

c o n fin e d  to  n e g a tiv e  c a rr ie r  o n ly . 
i t  5 0 %  to  7 5 %  m o re  in te n se  cool f lu o re sc e n t  l ig h t. 
i t  M ore c o n v e n ie n t  h a n d re s t  c an  b e  u se d  fo r  r ig h t  o r le ft  

h a n d  re to u c h in g  on  sa m e  m o d e l. 
i t  N o d iffu s io n  n e c e ssa ry  on  e n la rg e m e n ts .

POSITIVE PROOF! For th e  e ig h th  s tro ig h t  y e a r ,  
th e  fa m o u s  W in o n a  S chool u se s  th e  A d a m s  R etouch ing  
M ach in e  fo r  c la s s e s .

O rd e r  2 o z . b o t tle  o f  th e  
p ro v e n  A d a m s  R etouch ing  
f lu id  w ith  n o n -sp ill  d i s ­
p e n s e r  to p . $1.25
P o s tp a id  a n y w h e r e  in  U.S.

SAFE-W AY POSER W atch  
q u a li ty  o f  b a b y  sh o ts  im ­
p ro v e , b u s in e ss  v o lu m e  
zo o m  w h e n  u s in g  A d am s 
S a fe -W a y  P oser. $24.50  
p r e p a id  c ash  w ith  o rd e r

FREE! W rite  to d a y  fo r  l i te ra tu re  on  A d a m s  R etouch ing  
M ach in e . S ee h o w  p ro f i ts  can  b e  in c re a se d . N o o b l ig a t io n .

ADAMS RETOUCHING MACHINE CO.
8 4 6  B R O A D W A Y  D E N V E R ,  C O L O R A D O

D e c e m b e r  I 9 6 0 S A Y  Y O U  S A W  I T  I N  T H E  N A T I O N A L  P H O T O G R A P H E R P a g e  6 3 9



100*  CLEAR NEGATIVES t im e t  w ith o u t sw a b b in g l
CRYSTAL WATER FILTER rem o v es m in e ra l o x ides a n d  m ic ro ­
s c o p ic  im p u ritie s !  A p p ro v e d  by th o u sa n d s  o f p h o to g ra p h e rs .  
F ree  30-day tr ia l .  F re ig h t p r e p a id .  W a te r lin e  a n d  F au ce t m o d e ls . 
W rite  now fo r c o m p le te  d e ta i ls  a n d  low d ire c t  fac to ry  p r ic e s .

C R Y S T A L  W A T E R  F IL T E R  C O M P A N Y
2231 N o rth  17th S t. M ilw aukee 5, W is.

M frs. s in ce  1910 o f d o m e s tic , c o m m e rc ia l a n d  
in d u str ia l f il te r s  in u n iversa l d e m a n d .

T R O J A N
Retouching Machine

T rip le  A c tio n  —  M a g n e tic  a n d  R o ta tin g  
N e g a t iv e  H o ld e r  

G e a r  C o n tro l le d  M a g n if ie r  
S e n d  fo r  D e ta ils  a n d  T w o  W e e k s ' T r ia l

T r o j a n  I n d u s t r i e s  B o x  4 8 4  T r o y ,  O h io

L i t e  f o u r - l a m p  m o v i e  b a r l i g h t  w i t h  l a m p s  a b o v e  t h e  c a m e r a ;  
c a n  b e  s w i v e l e d  i n  9 0 °  a r c  t o  a n y  b o u n c e  p o s i t i o n ;  w i t h  l a m p s  
a n d  c a s e :  $ 1 6 . 9 5 .  . . . U .  S .  P h o t o  S u p p l y  C o . ,  I n c . ,  6 4 7 8  S l i g o  
M i l l  R d . ,  W a s h i n g t o n  1 2 ,  D .  C .  —  W a l z  S t a r m a t  “ p u s h - b u t t o n ”  

e x p o s u r e  m e t e r :  $ 1 9 . 9 5 ,  w i t h  l e a t h e r  c a s e .

O p t i c s  M f g .  C o r p . ,  A m b e r  a n d  W i l l a r d  S t s . ,  P h i l a d e l p h i a ,  
P e n n a .  —  O p t a - V u e  G a l a x y ,  s e l f - c o n t a i n e d  e l e c t r o n i c  f l a s h  a t ­
t a c h m e n t  w i t h  n o n - t r a n s i s t o r i z e d  c i r c u i t ,  w e i g h s  l e s s  t h a n  3 0  
o u n c e s :  $ 4 9 . 9 5  w i t h  t e n - y e a r  g u a r a n t e e  b a t t e r i e s ,  s h u t t e r  c a b l e ,  
r e c h a r g e  c o r d  a n d  e x p o s u r e  d i a l .  . . . I n t e r c o n t i n e n t a l  M a r k e t ­

i n g  C o r p . ,  4 5 - 1 7  P e a r s o n  S t . ,  L o n g  I s l a n d  C i t y  1 , N .  Y . —  
M u l t i b l i t z  2 0 ,  s i n g l e  u n i t  e l e c t r o n i c  f l a s h  a t t a c h m e n t ,  w e i g h s  

l e s s  t h a n  1 l b . :  $ 7 9 . 9 5  c o m p l e t e  w i t h  b a t t e r y ,  c h a r g e r / A C  c o r d ,  
c a m e r a  s y n c ,  c o r d  a n d  c a m e r a  b r a c k e t .  . . . B u r l e i g h  B r o o k s  I n c . ,  
4 2 0  G r a n d  A v e . ,  E n g l e w o o d ,  N .  J . — M e c a b l i t z  e l e c t r o n i c  f l a s h  
a t t a c h m e n t  —  M i n i - M e t z  1 0 7  ( o n e  p i e c e ) ,  w e i g h s  1 / a  l b s . ;  

M i n i - M e t z  1 0 6  ( t w o  p i e c e ) ,  w e i g h s  2  l b s . :  $ 6 9 . 9 5 .

C a m c r a s m i t h  C o . ,  P . O .  B o x  2 1 6 4 ,  J o p l i n ,  M o . ,  i s  p r o d u c i n g  

t h e  C a m e r a  C a r t ,  a  c o m b i n a t i o n  c a m e r a  c a s e ,  s t a n d ,  s t e p s  a n d  
c a r t .  U s i n g  t h e  C a r t ,  a  c a m e r a  c a n  b e  
a d j u s t e d  t o  a n y  a n g l e ,  p o i n t e d  i n  a n y  
d i r e c t i o n  a n d  a t  h e i g h t s  f r o m  f l o o r  l e v e l  

t o  8 8  i n c h e s  a b o v e  t h e  f l o o r .  U p p e r  c o m ­

p a r t m e n t  o f  t h e  c a s e  is  I 65/ 2 "  w i d e ,  11 
h i g h ,  1 0 "  d e e p ,  h o l d s  a c c e s s o r i e s  a n d  f i l m  

h o l d e r s .  M o u n t e d  c a m e r a  ( u p  t o  8 x 1 0  i n  
s i z e )  f i t s  i n  l o w e r  c o m p a r t m e n t .  S t e p s  f o l d  
u p ,  w h e e l s  a r e  d e t a c h a b l e .  C a m e r a  C a r t  

i s  p r i c e d  a t  $ 1 6 9 ,  f . o . b .  J o p l i n ;  s h i p p i n g  w e i g h t  i s  a p p r o x i -

C a m c r a s m i t h

D a n f o r d  S t u d i o ,  C h e m i c a l  D i v . ,  2 1 0 0  W i l m i n g t o n  R d . ,  N e w ­

c a s t l e  1 , P e n n a .  —  S a n - I - T a n k ,  I m p r o v e d  T y p e  N C D  7 ,  a n t i ­
b a c t e r i a l  c h e m i c a l  f o r  p r o c e s s i n g  s o l u t i o n s ;  4  o z .  p l a s t i c  d r i p p e i  
b o t t l e  t r e a t s  1 0 0  g a l l o n s :  $ 1 . 5 0 .  . . . A m e r i c a n  A g i l e  C o r p . ,  
P .  O .  B o x  1 6 8 ,  B e d f o r d ,  O h i o  —  S i x  p o l y e t h y l e n e  t a n k s ,  p r o ­
d u c e d  b y  t h e  t h e r m o f u s i o n  p r o c e s s ,  w i t h  c a p a c i t i e s  f r o m  t e n
t o  5 5  g a l l o n s ______T e x s t a r  P l a s t i c s ,  P .  O .  B o x  1 4 4 0 ,  F o r t  W o r t h ,
T e x a s  —  P r o c e s s i n g  t a n k s  o f  c o r r o s i o n - p r o o f  p l a s t i c s  f a b r i c a t e d  

o n  o r d e r ;  c o m p l e t e  w i t h  d r a i n s  a n d  s p r i n k l e r  m o u n t i n g  b r a c k e t s .

L i t e r a t u r e

O z a l i d  D i v . ,  G e n e r a l  A n i l i n e  a n d  F i l m  C o r p . ,  6 5  C o r l i s s  

L a n e ,  J o h n s o n  C i t v ,  N .  Y .  —  S i x - p a g e  b r o c h u r e ,  “ N e w  O z a f a x  
P r o d u c t s . ”  . . . A n s c o ,  B i n g h a m t o n ,  N .  Y .  —  “ A n s c o  P r o f e s s i o n a l  
P a p e r s ”  b o o k l e t .  .  . . C h a r l e s  B e s e l e r  C o . ,  2 1 9  S . 1 8 t h  S t . ,  E a s t  
O r a n g e ,  N .  J . — “ F a c t s  A b o u t  I n v e s t i n g  i n  t h e  R i g h t  E n l a r g e r , ”  
3 9 - p a g e '  b o o k l e t  ( 2 5  c e n t s  t o  c o v e r  h a n d l i n g  a n d  m a i l i n g ) .  . . . 
G e n e r a l  B i n d i n g  C o r p . ,  1 1 0 1  S k o k i e  H i g h w a y ,  N o r t h b r o o k ,  111.
___F a c t  b o o k  o n  C o m b o  p u n c h  a n d  b i n d e r .  . . . E d n a l i t e  O p t i c a l
C o  2 1 0  N .  W a t e r  S t . ,  P e e k s k i l l ,  N .  Y .  —  B i l l f o l d - s i z e  o p t i c a l  

i l l u s i o n  p u z z l e  a n d  f i l t e r  f a c t o r  c h a r t .  . . . E l g e e t  O p t i c a l  C o . ,  

I n c . ,  8 3 8  S m i t h  S t . ,  R o c h e s t e r  6 ,  N .  Y .  —  ‘‘ l a k e  a  T i p  f r o m  
H o l l y w o o d , ”  c o m p a c t  3 6 - p a g e  b o o k l e t  o f  m o t i o n  p i c t u r e  t i p s .  ▲
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Klotz, Leigh I... McComb, Miss.
Klun, Richard E., Wisconsin Rapids. Wis. 
Korkian. Elliot 5 ., Framingham, Mass.
Kraft, Charles, Mount Olive, N . C.
Krousc, William H ., Fairview, Okla. 
Kuhlman, John K., Sr., New Orleans, La. 
LaMcre, l.avern, Marshfield. Wis.
Lande, I.ester M., San Antonio, Texas 
Landgren, Carl F.., Schuyler, Neb.
LiPorte, Mrs. Carlcton LL. Worcester, Mass. 
Larson. C. J., St. Paul, Minn.
Larson, Helene R., Fremont. Neb.
Leichtner, Henry W ., Rochester. N. Y.

H e lp  b r i n g  b a c k t h e

PORTRAIT IMAGE
SIGN UP
TOR THE M a g e s

Professional Photographers ol America. Inc.
1 5 2  W . W isc o n s in  A v e ., M ilw a u k e e  3 , W is .

Levy, Lawrence, Stroudsburg, Pa.
Levy, Leonard, Beverly, Mass.
Lewellyn, Stephen, Chicago. III.
Libell, W illiam H .. Jr.. Rochelle Park, N . J. 
Little, C. LeRoy, Jr., Sandersville, Ga. 
Logeland, Fritz, Harlan, Iowa 
Lucht, Orren, Mora, Minn.
I.ueders. Paul R., Cape Girardeau, Mo. 
Lumbard, Carl W ., Grand Island, Neb. 
Lundgren, R. D ., Minneapolis, Minn.
Mabon, W . Clarence, Rapid City, S. D. 
Marvins, Kaye, Houston, Texas 
Mason, Dwain A., Ellensburg, Wash. 
Matranga, Anthony J., Rockford, 111.
McCoy, Modelle M., Woodstock. 111. 
McMeans, Ernest. Huntsville, Ala.
Mekis, August, Harrison, N . J.
Merrill. Joseph, Springfield, N. J.
Metcalf, Dave, Spirit Lake, Iowa 
Miller, Arthur W ., North Arlington, N . J. 
Misiaszek, Henry F., Danielson, Conn. 
Morgan, Faith, Sedro-Woolley, Wash. 
Morgen, Jon, Ames, Iow-a 
Morris, Alvin. Fairlawn, N . J.
Morrow, Murray W ., Jr., Batavia, N . Y. 
Mortensen. W alter L., Superior, Wis. 
Moulin, Thomas, San Francisco, Calif.

PP of A S U S T A IN IN G  M EM BERS
The following concerns are those who are 

current PP of A Sustaining Members. Their 
support of the Association warrants your
patronage.
A d a m s  R e to u c h in g  

M a c h in e  C o .,  I n c .
A g fa  I n c o r p o r a te d
A m e r ic a n  P h o to .  

A p p l ia n c e  C o rp .
A n s c o  D iv . G e n e r a l  

A n i l in e  9c F i lm
B re m s o n  P h o to  

I n d u s t r ie s
B u rk e  & J a m e s ,  In c .
B u r le ig h  B ro o k s ,  In c .
C a lu m e t  M fg . C o .
T h e  C a m il le  C o .,  In c .
M . W . C a r r  fle C o .
C a ru s  C h e m ic a l  C o .
T h e  C h i lc o te  C o .
C o lu m b ia n  E n a m e l­

in g  & S ta m p in g
C o r m a c  C h e m ic a l  

C o rp .

C r o w n  A lb u m s ,  In c .
D a -L i te  S c re e n  C o .
L. F . D e a r d o r f f  9c
E. I . d u  P o n t  d e  

N e m o u r s  C o .,  In c . 
S o n s , In c .

G e o r g e  C  D u r y  9c 
C o m p a n y

E a s tm a n  K o d a k  C o .
E a s tm a n  K o d a k  

S to re s  C o .
E lg e e t O p t ic a l  C o .
Jos. B. E n g lis h  C o .
G a r r ic k  P h o to  S u p ­

p ly ,  In c .
G e n e r a l  E le c t r ic  C o .
T h e  G e v a e r t  C o . o f  

A m e r ic a ,  I n c .
G r a f le x  In c .

G ro s s  P h o to  C o . 
G ro s s  P h o to  S u p p ly  

C o m p a n y
H a lo id  X e r o x  In c .  
A r th u r  H e r tz b e r g  Sc 

C ra f t s m e n ,  In c . 
P h i l i p  A . H u n t  C o . 
H y r a n ,  In c .
I d e a x  C o rp .
I l f o r d ,  I n c o r p o r a te d  
R o la n d  J e a n n e r e t  
K e m li te  L a b o r a ­

to r ie s ,  In c .
K e y  C o lo r  S tu d io s  
K l in g  P h o to  C o rp .  
G e o r g e  L. K o h n e  
K o p p e l  P h o to  E n ­

g r a v in g  C o .,  In c . 
L e e d a l  In c .
L e n z  W a s h e r  C o . 
T h e  M e d ic k -B a r-  

ro w s  C o m p a n y  
M e ta lc r a f t  C o rp .  
T h e  M o rs e

I n s t r u m e n t  C o .

S. F . O v e r to n  C o . 
P a k o  C o r p o r a t io n  
P h o to g e n ic  M a c h in e  
P h o to  R e s e a rc h  
P ly m o u th  P r o d u c ts  

C o m p a n y ,  I n c .  
P o la r o id  C o rp . 
R e to u c h in g  M e th o d s  
W .  S c h i l le r  & C o . 
S im m o n  B ro s .,  I n c .  
S o u th w e s te r n  

C a m e ra  C o . 
S ta n d a r d  P h o to  

S u p p ly  C o . 
S y lv a n ia  E le c t r ic  

P r o d u c ts  In c .
U . S. C a m o  C o rp .  
W a l t z  t h e  C a m e ra ­

m a n ,  In c .
W e b s t e r  B r o th e r s  

L a b o r a to r y  
W o ll e n s a k  O p t ic a l  

C o m p a n y

Moyer, Bud, Traverse City, Mich.
Musselman, C. C., Des Moines, Iowa 
Nagrod, Sheldon, Elizabeth, N . J.
Northrup, Dale H ., Perry, Iowa 
Nickum, Roy H ., Kansas City, Kans.
Noble, James R., Harlan, Iowa 
Nomura, Hiro, Phoenix, Ariz.
Nordin, Violet, Minneapolis, Minn.
Norton, Donald A., Shaker Heights, Ohio 
O'Bryan, Gene, Audubon, Iowa 
Olson, Al, Galveston, Texas 
Owen, Hal, Yukon, Okla,
Parks, Gordon B., Peterboro, Ontario, Canada 
Partridge, E. H ., Durango, Colo.
Patterson, Ronny. Fayetteville, Ienn.
Paul, Hemy J ., Chicago, 111.
Pearsall, Norman Garrett, Newark, N . J.
Peters, Norman J ., Orangeburg, S. C.
Peterson, John R., Des Plaines, 111.
Phillips, Richard, Lakeland, Fla.
Pitstick, Helen, Nebraska City, Neb.
Pittman, Richard W ., Jackson, Wyo.
Pletsch. W illiam D ., Jr., St. Louis Park, Minn. 
Pound, Raymond L., Placentia, Calif.
Pridham, H. C., Fredericton, N . B., Canada 
Radke, Wallace W ., Monroe, W is.
Rand, Paul, Meadville, Pa.
Ravanelli, Albert. Albuquerque, N . M.
Ravcson, Irwin, Passaic, N . J.
Reese, Mervin. Omaha, Neb.
Rceser. Floyd H ., Egg Harbor City, N . J. 
Reynolds, Thomas W ., Jr., Kingston, N . Y. 
Rissi, M. C., Collinsville, 111.
Robb, G. E., Carroll, Iowa 
Roberts, M. Earl, Eufaula, Ala.
Rogers, Myron P., Port Angeles, Wash.
Roob, W alter J ., Milwaukee, Wis.
Rountree, Joseph H ., Bakersfield, Calif.
Russell. A. J .. Linden. N . J.
Salles, Emile L., Jr., Baton Rouge, La.
Salsbery, Phil, Cherokee, Iowa 
Schlack, Frederick. Davenport, Iowa 
Schoentag, Don, Oeliwein, Iowa 
Scofield, Hal, Yakima, W ash.
Siegfried, Mrs. W illiam I., Jamestown, N. Y. 
Skinner, Harry R ., Beatrice, Neb.
Smith, C. Herbert. Cloquec Minn.
Smith, Elgin E., Mission, Kans.
Speltz, J. A ., Black River Falls, Wis.
Stanley, Michael C., W antagh, L. I., N . Y. 
Stanush, Frank A., San Antonio. Texas 
Stepleton, F. M ., Durango, Colo.
Stern, Leo, Kansas City, Mo.
Stiles. Charles E., Wayne, Mich.
Strathman, E. H .. Pocahontas, Iowa 
Sullivan. Thomas J ., Bogata, N . J.
Summers. Joseph M., Kansas City, Mo. 
Sutphen, Gene. College Station, Texas
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S w in n ey , G e n e , H o u s to n , T ex as  
T e x le r ,  E lm er, M a p le  H e ig h ts , O h io  
T h e r r ie n , P a u l J . ,  H o ly o k e , M ass.
T h o m a s , W . R .,  B e lle v ille , K an s.
T h o rn y , A b ra h a m , S u m te r, S. C .
T h u rm a n ,  M e l, A b ilen e , T exas 
T ic h ac e k , G eo rg e  A .,  A ff to n , M o .
T id g re n ,  C a r l C .,  O sceo la , Io w a 
T o b u rc n , R ay  G . ,  W a u sa u , W is .
T ra in e r ,  W il l ia m  F . ,  H o u s to n , T ex as
T y le r ,  L yle, N e w to n , Io w a
V a n  D y k e , F re d , B e rg e n fie ld , N .  J .
V a n  W e stro p , H e n ry . B lu e  I s la n d , 111.
W a g g o n e r , D a n ie l  G . ,  G ra n a d a  H i l ls ,  C a lif . 
W a lk e r ,  M erle , N o r th  K an sas  C ity . M o.
W a tte rs ,  P a u l E .,  F o r t W a y n e , In d .
W e in s , Jo n  A .,  C le v e la n d , O h io  
W e lc h , F . F... B o o n e , Iow a 
W e lk e , L ow ell E ., S p rin g  V a lle y , M in n . 
W e r th m a n ,  A1 J . ,  H a r tin g to n ,  N eb .
W h ite ,  J .  A .,  O m a h a , N e b .
W h ite ,  R ay  E . ,  Q u in c y , 111.
W ilc o x , W a y n e  L ., M a lib u , C a lif .
W ils o n , J im m y , B irm in g h a m , A la .
W o o d s , T h e o d o re  L ., D es M o in e s , Iow a 
W o o d m a n , I.eroy A .,  F a rm in g to n , M e.
Z a b lo u d il ,  F ran c is , O rd , N e b .
Z a rem b k a . R ic h a rd , S t. L ou is, M o.
Z em p er, D . L ., H o w e ll, M ich .
Z ib e ll ,  W il l ia m  H . ,  J r . ,  R o c h e lle  P a rk , N .  J .  A
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D IS T R IC T  OF C O LU M B IA  
B ittr ick , R o b ert L ., U .S . A ir  F o rce , H q . A R D C , 

A n d re w s  A F B , W a sh in g to n  ( I )
FLO R ID A

Lew is, W a lte r  E . ,  R C A  P a tric k  A ir  F o rce  B ase, 
C ocoa  B each  ( I )

G E O R G IA
M a c D o n a ld , W .  S ., M a rm a c , Box 1031 S ta tio n  A , 

M a rie tta  (A -P )  E. Trum an Fletcher 
IL IJN O IS

J o h n so n , R o b ert D o n a ld ,  437 S . T h u r lo w , H in s ­
d a le  (A )

IO W A
Jc n n e tt ,  L lo y d  V ., P .O .  B ox 83 H i la n d  S ta tio n , 

D es M o in es  (A )
K A N S A S

Jo h n so n , R ic h a rd  A .,  D ic k  Jo h n so n  C o lo r , 3704 
E. K e llo g g , W ic h i ta  (S )  A . D . W ickers  

M A IN E
H o w e, C la re n c e  W esle y , O x fo rd  P a p e r  C o .,  R um - 

fo rd  ( I ) Richard Petersons
M A S S A C H U S E T T S

P a o lin i ,  R occo , 10 P in e  S t .,  W e stb o ro  (A )
M IC H IG A N

H a rv e y , J a c k  O lin , J a c k  H a rv e y  S tu d io , 127 
W a ts o n  S t .,  C lim a x  (A )

H in es , N .  H . ,  N o rm  H in e s  P h o to g ra p h y , 1148 E. 
G ra n d  R iv e r, E . L a n s in g  ( A -P )  Eric Lundberg  

M IN N E S O T A
L u c h t, O rre n  J . .  L u ch t S tu d io , 33 N .  U n io n , M o ra  

(A -P )  D onald  E . Rickers 
M ISSO U R I

H o stk o e tte r, R . G . ,  H o s tk o c tte r  P h o to g ra p h e rs ,  5225 
L u c a s -H u n t R d . ,  S t. L ouis (A -C )  Joe S. Brown  

N E W  JE R SE Y
D e P a sc a le , M . A .,  D e P a sc a le , 4313  B crg en lin c  

A v e ., U n io n  C ity  (A -C )  M orion A . Sobin  
M o rris , A lv in , P a r is -M o rr is  S tu d io , 7-21 F a ir la w n  

A v e ., F a ir la w n  (A -P )  A l. A . Sobin  
R av eso n , I . ,  I rw in  R aveson  P h o to g ra p h y  In c .,  332 

M o n ro e  S t., P assaic  (A -P )  Peter N icastro  
S u lliv a n , T h o m a s  J . ,  D e n n is  S tu d io , 346 P a lis a d e  

A v e .,  B o g o ta  (A -C )  M orton A , Sobin  
N E W  Y O R K

F a u lh a b e r ,  Jo sep h  T h o m a s , F a u lh a b e r  P h o to g ra p h y , 
5002 W il l ia m  S t .,  L a n caste r  (A -P )

R o b e rts , W il l ia m  J . ,  C h e s te r  S tu d io s  In c . ,  1064 E.
T re m o n t A v e ., B ro n x  (A -P )  V incen t G iardini 

S m ith , L eslie  E u g en e , U .S . N a v y , N a v y  N o .  115, 
B ox 18, F P O  N e w  Y o rk  (A )

O H IO
K lee , J a m e s  G . ,  K lee  W a te rp ro o f in g  C o .,  4011 

R ed  B a n k  R d . ,  C in c in n a ti  ( I )
P a tte r so n , P a u l  E v a n , T i ta n iu m  M e ta ls  C o rp . of 

A m e ric a , P .O . B ox  71 8 , T o ro n to  ( I )
S h a p iro , M a rc  I rv in g , 3220  E . G a lb ra i th  R d . ,  

C in c in n a ti  (A -C )
O R E G O N

B lack , W il l ia m  M a x w e ll,  J r . ,  B& L P h o to g ra p h ic  
S p ec ia litie s  S erv ice , P .O .  Box 7 2 7 , A s h la n d  (A )  

P E N N S Y L V A N IA
G e rh a r t ,  W il l a r d  L o u is . G e rh a r t  P r in t in g  C o .,  38 

E . L in c o ln  A v e ., R o b eso n ia  (A )

FILM HOLDER REPAIR
ALL TYPES OF FILM HOLDERS

4 x 5  —  $ 1 .5 0 ;  5 x 7  —  $ 1 .7 5 ;  8 x 1 0  —  $ 2 .2 5
4 x 5 — 5 x 7  s l id e s  .7 5  e a .  —  8 x 1 0 — $ 2 .5 0  e a .

WILLIAMS FILM HOLDER REPAIR
5 9 1 0  S o u th c re s f  H o u s to n  3 3 ,  T e x a s

O liv e  4 - 1 7 0 3

G e n u b tn e r,  Jo sep h  N e w to n , S im on  C o rp .,  6 3 0  S. 
P in e  S t .,  Y o rk  (A )

S om ers, Lew is S ., Im p e ria l T y p e  M e ta l C o ., 3400 
A ra m in g o  A v e ., P h i la d e lp h ia  (A )

T E X A S
E tz , G e o rg e  E d w a rd , E tz  S tu d io  & C am era  S h o p , 

103 E . T h i rd  S t .,  S w ee tw a ter (A -P )
S ta rk , R o b ert G e ra ld , C ity  P h o to  S erv ice, 409 

M a in  S t .,  G ra p e v in e  (A -P )
Z e m ac h , M o rt ,  P .O . B ox 30125, D a l la s  (A )

V IR G IN IA
G re e n b e rg , E . J . ,  E. J .  G re e n b e rg  P h o to g ra p h e r , 

174 H y lto n  A v e ., W o o d b rid g e  (A )  Abdort A ckad  
W A S H IN G T O N

C ra v e n , G eo rg e  M .,  E v erett J u n io r  C o lleg e , 801 
W e tm o re  A v e ., E v e re tt  ( I )

G a r tz ,  K e n n e th  L lo y d , L eo 's  S tu d io , 9 th  A v e . a t 
W a ln u t  R d .,  S p o k an e  (A )

W IS C O N S IN
G o m a n , N o rm a  M .,  1032 E. K n a p p  S t .,  M ilw a u ­

kee (A )  D avid  B. E isendrath, Jr.
G r iff ith s ,  S tep h en  D a le . 2615 N .  7 3 rd  S t .,  W a u ­

w a to sa  (A )  G erhard H . Bakker 
G u te n k u n s t,  P h i l l ip  H . ,  T h e  P la tz  S tu d io s , 2638 

N . D o w n e r  A v e ., M ilw a u k e e  (A -P )  
M o rte n sen , W a lte r  L ., D ry sd a le -P c rry , In c . ,  1408 

T o w e r  A v e ., S u p e rio r  (A -P )
C A N A D A

B lo n d in , R o d o lp h e , 16 P a n e t,  N ic o le t ,  Q uebec
(A -P )  ,

G rab o w eck i D o n a ld ,  K its ila n o  D ru g  C o . L td .,  
1525 Y e w , V a n c o u v e r, B .C . (A )

L ap o in te , G . ,  S tu d io  G ii le s ,  11 j/2 S oucy, C .P .
1122, M a ta n e , Q uebec (A -P )  Jacques Turcotte 

P r id h a m , H . C ..  T h e  H arv ey  S tu d io s  L td .,  F re d ­
e ric to n , N .B . (A -P )

R o b lin , W ill ia m  J o sep h , 110 S te w a rt S t .,  O tta w a , 
O n ta r io  (A -C )

W o o d e rs , J a ck  E . ,  W o o d e rs  P o r tr a it  S tu d io , B ox 
1028, W a in w r ig h t,  A lb e rta  (A -P )  Frank Best a

P o s itio n  o r  h e lp  w a n te d ,  10c p e r  w o rd ; m in i­
m u m  $1 .50 . A ll o th e r s  20c p e r  w o rd , m in im u m  
$3 .00 . Box n u m b e r ,  25c se rv ice  c h a rg e  to  c o y e r 
h a n d lin g  p lu s  5 w o rd s . C a sh  w ith  o r d e r ,  p lo y in g  
d a te ,  f i r s t  o f  th e  m o n th  p re c e d in g  p u b l ic a tio n .

H E L P  W A N T E D
S a lesm e n  —  M a n u f a c tu r e r ’s r e p re s e n ta t iv e ,  p h o to ­
g ra p h ic  a lb u m s  a n d  m o u n ts .  O u ts ta n d in g  o p p o r ­
tu n i ty  to  h a n d le  p ro f i ta b le  to p  lin e  o f p h o to ­
m o u n ts  a n d  a lb u m s  w ith  n a t io n a l  d is t r ib u t io n .  
E s ta b lish e d  te r r i to r ie s ,  n o  o b je c t io n  to  a d d it io n a l  
n o n -c o n f l ic t in g  lin e . W ri te  g iv in g  te r r i t o r y  co v ­
e re d  a n d  re su m e . Box 1007, T h e  N a t ’l P h o to g .
P h o to g ra p h ic  m o u n ts  sa le sm e n . E x c e lle n t  c a re e r  
o p p o r tu n i ty  w ith  o ld  e s ta b ish e d  n a tio n a l  c o n c e rn . 
L u c ra t iv e  p r o te c te d  te r r i t o r y ,  n o  o b je c t io n  s id e ­
lin e . Box 1201, T h e  N a t io n a l  P h o to g ra p h e r .
W a n te d ,  c o m p e te n t  p o r t r a i t  p h o to g ra p h e r  fo r  
o p e ra t io n  a n d  m a n a g e m e n t  o f q u a li ty  p o r t r a i t  
s tu d io . K ru m s  P h o to g ra p h ic ,  35 E a s t  M ic h ig a n
A v e n u e , B a t tle  C re e k ,  M ic h ig a n .__________________
P h o to g ra p h e r ,  c o m m e rc ia l,  p u b lic i ty . V e r s a ti le ,  
a g g re s iv e , n o t  a f r a id  of h a rd  w o rk  o r  h o u rs . 
E x c e lle n t o p p o r tu n i ty  w ith  q u a li ty  s tu d io . M u s t 
be th o ro u g h ly  e x p e rie n c e d , to p  g ra d e . M a rk o w  
P h o to g ra p h y ,  741 E a s t  M c D o w ell R o a d ,  P h o e n ix , 
A rizo n a .______________________________________________

S I T U A T I O N S  W A N T E D _____
I n d u s t r ia l  p h o to g ra p h e r ,  six  y e a rs ’ e x p e rie n c e  in 
p a in te d  la n te rn  s lid es , d a rk r o o m , E k ta l i th ,  s ti lls ,  
m o tio n  p ic tu re s ,  re to u c h in g .  A ge 27, m a r r ie d ,  
o n e  c h ild . W a y n e  S t il le r ,  2009 L in c o ln  A v e n u e ,
W h it in g , I n d ia n a .____________________________________
P h o to g ra p h e r ,  o v e r  te n  y e a rs  in  h ig h  sch o o l se n io r  
w o rk . C a p a b le  o f  m a k in g  q u a li ty  p o r t r a i t  a n d

The
World's
Finest
Quality
Portrait
Outfit

C u s to m - m a d e  t o  f  r j 
h ig h e s t  p r o f e s s i o n a l  ^  

s t a n d a r d  f o r  a  l i f e t im e  o f  s u p e r b  p e r ­

f o r m a n c e !  F e a t u r e s  t h e  in c o m p a r a b le  

8 x 1 0  R e m b r a n d t  M a s t e r  S t u d io  C a m ­

e r a !  I n c lu d in g  S l i d in g - C a r r ia g e  S e t  f o r  

f u l l  o r  h a l f  s i t e  p ic t u r e s  a n d  h e a v y -  

d u t y ,  " M a s t e r " ,  m o b i le  s ta n d .

W r i t e  f o r  c o m p le t e  s e le c t io n  o f  p o r - 

t r a i t  le n s e s  a n d  sh u tte rs  f l H  

( n o t  in c lu d e d  a b o v e )
F R ff  132 p q .  P h o to  C a ta lo g

BURKE & JAMES, INC.
321 S. Wabash, Chicago 4, III. 1 •

N H  12 / 6 0

PORTRAIT FINISHING
F ast, C o m p le te  S erv ice  

D e v e lo p in g  — R e to u c h in g — P ro o fin g  — P rin tin g  
C o lo r in g  a n d  C o p y in g  a t  m o d e ra te  p rices . 
70 a n d  70m m  D ev e lo p in g . W a l le ts :  3 ’/ i c  e a .  
(50 o r  m o re  p e r  n e g .)  P rice  list on  r e q u e s t .

S E R V I C E
F o rt W a y n e ,  In d .3 1 1

P H O T O A R T
E. R u d ls lll B lvd .

Prints kept moving, can’t stick. Stur­
dy STYRON construction. Save time 
and water. Two sues: 18 inch—60 DW 
8 x 10's washed clean in 20 minutes; 
30 inch—125 DW 8«10's washed dean 
in 20 mm. Low cost. Ask your dealer.

D ELU XE  $ 2 9 .9 5  *

PROFESSIONAL*
$ 6 4 .5 0  J

RICHARD MFG. CO. 
5914 N. NOBLE AVE. 

VAN NUYS, CALIF.

DON'T BE A
* O n e  w h o  w a s t e s  t i m e  l o a d i n g  f r a m e s  w i t h  n e g a t i v e s  a n d  w a i t s  f o r  p r o o f s

NEW PROOF PRINTER PROCESSES UP TO 500 PER HOUR!
Just place sheet of red proof paper with your negative, insert In BLU-RAY and get sharp, clear proofs 
in seconds. Variable speed for exposure control. Easily portable.

14" or 42" MODELS AVAILABLE 
PAYS FOR ITSELF—FOOLPROOF —110 VOLT

UL and CSA  
Approved B L U - R A Y

LOWEST PRICED AUTOMATIC PROOF PRINTER ON THE MARKET!

R U S H  C O U P O N  F O R  F R E E  D E T A I L S

To: REPRODUCTION ENGINEERING CORPORATION 
90 Westbrook Road, Essex, Connecticut 

□  Demonstrate Proofer □  Rush Literature 
Name__________________________

Company____________________________________

S t r e e t ________________________ _________ _________

City and State ___________________________________



P O R T R A I T  N E C K L I N E S !

C a ta lo g  P o r t r a i t  D ra p e s ,  F ree  
M cG .’s D ra p in g  G u id e , $ 1 .0 0 *

(* $ 1.00 M erch . C re d it)

M a u r e e n  o f  H o l l y w o o d
128 So. A lv a ra d o , D ep t. 7 

Los A n g e le s  S7, C a lif .

c a t a l o g

96 Pages-Largest Assortment 
PHOTO FRAMES • MOUNTS 

• ALBUMS and MAILERS
Q f Fastest Service! Lowest Prices!

INTERNATIONAL SALES CO., INC., Dept, ppa
19 W . B a ltim o re  S t. •  B a l tim o re  1, M a ry la n d

g ro u p  n e g a tiv e s . Q u a l if ie d  to  do  a ll  c o n ta c t  a n d  
sa les . E x p e r ie n c e d  w ith  w ed d in g s  a n d  c h ild re n .  
W illin g  to  re lo c a te .  F a m ily  m a n ,  re l ia b le ,  i n te r ­
e s te d  o n ly  in  g o o d  p e rm a n e n t  o p p o r tu n i ty .  W ill 
se n d  c o m p le te  re su m e  o f q u a li f ic a t io n s ,  e tc . ,  in 
f ir s t  l e t t e r .  R e p ly  B ox 1205, T h e  N a t ’l P h o to g .

P h o to g ra p h e r  w ith  25 y e a rs ’ e x p e rie n c e , d es ire s  
t ra v e lin g  p o s itio n  in sa le s , d e m o n s tra t io n  o r  c o m ­
m e rc ia l  p h o to g ra p h y ,  a g e  43 . R e p ly  B ox 1206, 
T h e  N a t io n a l  P h o to g ra p h e r ,

I n d u s t r ia l ,  C o m m e rc ia l  P h o to g ra p h e r ,  f iv e  y e a rs  
w e ll- ro u n d e d  e x p e r ie n c e , 8x10 v iew , G r a p h ic ,  
d a rk ro o m  w o rk , m a r r ie d ,  32, g o o d  h a b its ,  re su m e  
o n  r e q u e s t .  Box 1207, T h e  N a t io n a l  P h o to g ra p h e r .

S T U D IO S  F O R S A L E

R e ta il  p h o to  sh o p  a n d  p o r t r a i t  s tu d io  c o m b in a ­
t io n . L o c a te d  in  c o u n ty  se a t to w n  o f  3 ,500  p lu s  
la rg e  t ra d e  te r r i t o r y .  G o o d  b u sin ess  sin ce  1921. 
O w n e r  h as  o th e r  in te r e s t .  W ill se ll f o r  p r ic e  o f 
in v e n to ry  a n d  e q u ip m e n t.  W ri te  B ox 387, J a c k -  
son , M in n e s o ta .

W ell e s ta b lish e d  p o r t r a i t  s tu d io  f o r  sa le . E x ce l­
le n t  r e p u ta t io n ,  o w n e r  r e t i r in g ,  w ill s a c r if ic e . 
B e tn a rd  G e n is , ‘1810 N o r th  K c d z ie , C h ic a g o  25, 
I ll in o is .

T H E  P E T T Y  S I U D I O ,  C o lu m b u s , O h io , e x c e l­
le n t  r e p u ta t io n  f o r  c h ild  p o r t r a i t u r e .  A re a l  
b u sin ess  fo r  a q u a lif ie d  p h o to g ra p h e r .  F u ll d e ta i ls  
on  re q u e s t .  1208 W est f i f t h  A v e n u e , C o lu m b u s  
12, O h io .___________________

f o r  sa le , lo c a te d  in  n o r th  L o n g  B each , C a l ifo rn ia .  
F u lly  e q u ip p e d  a n d  m o d e rn , h o t-a n d -c o ld  w a te r ,  
low  r e n t .  M rs . S ttc lla  G r a y ,  5714 A t la n t ic  A v e n u e , 
1-ong B each  5 , C a l ifo rn ia .

S tu d io  f o r  sa le , p o r tr a i t -a n d - c o m m e rc ia l ,  fiv e  
c h u rc h e s  n e a r .  C a m e ra ro o m  2 2 'x 3 3 ';  13 ' ce ilin g s . 
E s tab lish e d  30 y e a rs ,  m o d e rn  e q u ip m e n t;  $3 ,000. 
W ill a c c e p t  $1,000 d o w n , $100 p e r  m o n th .  O n e -  
w o m an  o p e ra t io n ,  g e t t in g  m a r r ie d .  W ri te  V a n -  
D y k e- I a f fc l  S tu d io ,  453 A m h e rs t  S t r e e t ,  B u ffa lo , 
N e w  Y o rk , p h o n e  T T  4 6 1 % .

S tu d io  f o r  sa le , c o lo r  is y o u r  f u tu r e .  T h e  f in e s t 
a ll-c o lo r  a n d  b la c k -a n d -w h ite ,  w ith  so m e  o il 
p a in t in g ,  p o r tr a i t -c o m m e rc ia l  s tu d io  in  th e  M id - 
d le w e s t.  A ir -c o n d itio n e d , a ll s tro b e  a n d  w ith  
p h o to f in is h in g . P o p u la tio n  a b o u t  8 .500 . W rite  to  
Box 1204. T h e  N a t io n a l  P h o to g ra p h e r .

F o r  sa le , th re e  p ro f i ta b le  s tu d io s  in  P e n n sy lv a n ia . 
E s ta b lish e d  o v e r  30 y e a rs .  G ro ss  $ 9 0 M ; “ tu rn k e y ”  
p r ic e , $25 ,000. W ill s ta n d  in v e s t ig a t io n . B ox 1203,
1 he  N a t io n a l  P h o to g ra p h e r .

L a s t 30  y e a rs ’ o w n e rs h ip  o f o ld es t s tu d io  in  
W e ste rn  \  i rg in ia  in h ig h es t t r a f f ic  s p o t  w a r r a n ts  
r e t i r e m e n t .  I n d u s t r ia l ,  c o m m e rc ia l,  p o r t r a i t .  Best 
e q u ip m e n t,  r a r e  o p p o r tu n i ty ,  re a l is t ic a l ly  p r ic e d . 
Box 909, The N a t io n a l  P h o to g ra p h e r .

B e a u tifu l  p h o to g ra p h y  s tu d io , h ig h  c la ss , e s ta b ­
lished  23 y e a rs .  W o n d e rfu l  b u y , a  r e a l  s te a l  fo r  
$7 ,500 . C a n  easily  g ross y e a r ly  $80 ,000  o r  m o re . 
H ig h ly  p ro d u c t iv e  o ld  n e g a tiv e  files a lso . S e rio u s  
illness rea so n  f o r  se llin g . W rite  P .O .  Box 420, 
M ia m i B each , F lo r id a ,  o r  p h o n e  U n io n  5-2146 
ev en in g s . P a rk  M a d iso n  S tu d io .

S E R V IC E S

N e g a tiv e  re to u c h in g ,  c o lo r ,  b la c k -a n d -w h ite ,  no  
p r ic e  lis t, 50c to  $5 p e r  h e a d  b a sed  on  r e q u i r e ­
m e n ts ,  b e a d  size, e tc .  P e rso n a liz e d  a t t e n t io n  to  
t ig h t  s tu d io s ;  4x5 sa m p le , $1. H a r o ld  H a a s e ,
7 M a rig o ld  L a n e , L e v itto w n , N e w  J e ts e y .

E x p e r ie n c e d  n e g a tiv e  re to u c h e r  o f fe rs  d e p e n d a b le  
se rv ice  a t  m o d e ra te  p r ic e s , c o rr e c tio n s  d o n e . E lse 
M a e rk e r ,  4832 N o r th  1 0 th  S t r e e t ,  P h i la d e lp h ia  
41. P e n n sy lv a n ia .

5x7 c o lo r  g ro u p  p ic tu re s  o n ly  45c e a c h . C o m - 
t le te fy  p a c k a g e d  a n d  c o lo r  b a la n c e d  to  g ive 
in es t q u a li ty .  F ilm  d e v e lo p in g  60c p e r  ro ll .  N o  

o th e r  c h a rg e s .  S e n d  f o r  d e ta i le d  in fo rm a t io n .  
M e lle rs  P h o to  S e rv ic e , M .P .O .  Box 777, S p r in g -  
f ie ld , M isso u ri.

B est p ro fe s s io n a l  r e to u c h in g ,  e tc h in g ,  a n d  s e rv ­

ices. S a tis f a c t io n  g u a ra n te e d .  P le ase  m a il  s a m ­
ple  o r  n e g a tiv e s  to  T h o m a s  M . S e lle rs , P .O . Box 
1073, J o h n s o n  C i ty ,  T e n n e sse e .

A T T E N T IO N  S C H O O L  S H O O T E R S — O n ly  41c 
fo r  a  p e r f e c t ly  m a tc h e d  b la c k -a n d -w h ite  schoo l 
p a c k a g e  c o n ta in in g  tw o  3 '/2x5 e n la rg e m e n ts  (o n e  
m o u n te d )  a n d  20 d o u b le  w e ig h t silk  2!/2x l%  
in ch  e x c h a n g e  p ic tu re s .  F o r  fu ll  d e ta i ls  w r i te  
M e lle rs  S ch o o l P h o to s , D e p t .  P , M .P .O .  Box 777, 
S p r in g f ie ld ,  M isso u r i.

A R E  Y O U  S H O O T I N G  Y O U R  L O C A L  
S C H O O L S  o r  a re  y o u  le t t in g  a n  o u t-o f - to w n  
c o n c e rn  ta k e  th e  p ic tu re s  a n d  th e  p ro f i ts ?  L e t  us 
h e lp  y o u  g e t  s ta r te d .  W e ’ll do  e v e ry th in g  b u t  
s n a p  th e  p ic tu r e  a n d  Y O U  w ill rec e iv e  th e  
p ro fits . T h e  f in e s t  q u a li ty ,  th e  f a s te s t  se rv ice  in  
d a c k -a n d -w h i te  sch o o l p a c k a g e  f in ish in g . M u e l­
le r ’s S tu d io , 2723 C u s te r  A v e n u e , R o c k fo rd , 111.

P ro f i ts  in  q u a n t i t y  p r in ts  —  if  y o u  d o n ’t  w o rk  
y o u rse lf  to  d e a th !  W e ’ll m a k e  th e  p r in ts  —  y ou  
m a k e  th e  p r o f i t ;  8x10s as low  as 7 '/2c — 1 M 
co s t o n ly  $90. P o s t C a rd s  as low  as 2 /iC  —  1M  
co s t o n ly  $28. S e rv ic e  a n d  q u a li ty  g u a ra n te e d .  
W rite  f o r  sa m p le s  a n d  c o m p le te  p r ic e  lis t. S p e ­
c ia l d isc o u n t  to  p h o to g ra p h e rs .  K ie r  P h o to  S e rv ­
ice , D e p a r tm e n t  N P C ,  1220 W est S ix th  S tre e t ,  
C le v e la n d , O h io .

A irb ru s h in g , r e to u c h in g ,  p h o to  r e s to ra t io n s ,  c o p ­
ies, c o r r e c t io n s ,  c o lo r in g . K o lo r  K r a f t .  116 F ra n k -  
la n d  R o a d  17, o r  P o s t  O f f ic e  B ox 8102, R o c h e s­
t e r  17, N e w  Y o rk .

M a rc h io n ’s F a m o u s  W a lle t P h o to s . “ K n o w n  f ro m  
C o a s t  to  C o a s t .”  M a d e  f ro m  a n y  size n e g a tiv e  
u p  to  a n d  in c lu d in g  5x7 n e g a tiv e  o n ly  3 ‘/ 2c 
e a c h  in  lo ts  o f  tw e lv e  o r  m o re . C o m p le te  f in ­
ish in g  f o r  th e  t ra d e .  M a rc h io n  P h o to  S e rv ic e , 
228 N o r th  M a in ,  F o s to r ia ,  O h io .

P r in t in g ,  C o lo r in g , R e to u c h in g , R e lia b le  P o r t r a i t  
F in is h in g  a t  lo w est r a te s .  S e n d  f o r  p r ic e  lis t. 
C o lo n ia l  P o r t r a i t  S e rv ic e , 346 G re g o ry  A v e n u e , 
W e st O r a n g e ,  N e w  Je rs e y .

D o l la r  F k ta c o lo r ,  8x10 in  q u a n ti t ie s  o f  50. W rite  
fo r  d e ta i ls  a b o u t  c o m p le te  se rv ice . D e e t je n  C o lo r ,  
S t .  J o s e p h , M ic h ig a n .

F in e  q u a li ty ,  q u a n t i t y  p h o to  p r in t s !  S e rv ic e  a n d  
q u a l i ty  g u a ra n te e d !  8x 10 g lo ss ies, $6.00 p e r  50; 
$65 .00  p e r  M . A c o m p le te  p h o to g ra p h ic  se rv ice . 
A ll sizes a n d  s u rfa c e s . N a t io n a l ly  k n o w n  fo r  h ig h  
q u a li ty  a n d  low  p r ic e s . W ri te  f o r  p r ic e  lis t. F o tis  
P h o to s , 215 W e st H u ro n  S tr e e t ,  C h ic a g o  10, 111.

I-in est re to u c h in g ,  e tc h in g  a n d  c o rre c tio n s . S a m ­
p le  n e g a tiv e  in v ite d . S ch o o l n e g a tiv e s  by  p e rm is ­
s ion  o n ly . A n th o n y  A lian e llo , 248 H a m p s te a d  
S t r e e t ,  M e th u e n ,  M a ssa c h u se tts .

S C H O O L  S H O O T E R S , m a k e  u p  to  $200  a d a y  
n e x t s p r in g  s h o o tin g  c o lo r  g ro u p  p ic tu re s . Book 
th e m  w h en  y ou  sh o o t fa l l  in d iv id u a l  p ic tu re s . 
F o r  fu ll  d e ta i ls  w r i te  M e lle rs  S ch o o l P h o to s , 
D e p t .  C , M .P .O .  Box 777, S p r in g f ie ld , M isso u r i.

P h o to g ra p h s  c o lo re d  in  l ig h t o ils , 50c p e r  p ic tu r e ,  
a ll  sizes. L o u ise  G rz e sk i, 1023 S o u th  16 th  A v e n u e , 
H o lly w o o d , F lo r id a .

R e to u c h in g , q u a li ty  w o rk , low  r a te s ,  p r o m p t  s e rv ­
ice . S e n d  sa m p le  n e g a tiv e  to  B e rn ic e  L u n s fo rd ,  
711 S ch o o l S t . ,  K i lg o re , T e x a s .

________________ M IS C E L L A N E O U S

L e a rn  p ro fe s s io n a l  p h o to  c o lo r in g . A p p ro v e d  
h o m e  s tu d y  c o u rs e . E a sy  te rm s . W ri te  f o r  f re e  
b o o k le t “ T h e  M a g ic  o f  P h o to  C o lo r in g .”  H a m -  
i lto n  S tu d io s , I n c . ,  S e a fo rd  9 , N e w  Y o rk .

Y o u  c a n  r e p a i r  c a m e ra s . N o w  y o u  o r  o n e  o f 
y o u r  em p lo y e e s  c a n  le a rn  m a n u f a c tu r e r s ’ se rv ice  
m e th o d s  w i th o u t  lea v in g  y o u r  p lac e  o f  b u sin ess . 
Y ou  c a n  g e t  c o m p le te  t r a in in g  —  w ith  lesson 
te x ts ,  to o ls , te s t e q u ip m e n t  —  e v e ry th in g  y ou  
n e e d  to  le a rn  c a m e ra  c ra f ts m a n s h ip  in  y o u r  
s p a re  tim e . M a k e  y o u r  s to re  a  c e n te r  f o r  se rv ice . 
W ri te  to d a y  f o r  f re e  i l lu s t r a te d  b o o k le t  t h a t  
te lls  h o w  y o u  c a n  m ak e  th is  p ro f i ta b le  se rv ice  
p a r t  o f  y o u r  o w n  s to re . N a t io n a l  C a m e ra  R e p a ir  
S ch o o l. D e p t .  N P 1 2 , E n g le w o o d . C o lo ra d o .

YOUR CUSTOMERS ADVERTISE YOU
W e ’r e  P A R T IC U L A R  a b o u t  
t h e  q u a l i f y  o f  o u r  w o rk  . 
o u r  C U S T O M E R S  a r e  
s a t i s f i e d  b e c a u s e  t h e i r  
c u s to m e r s  B U Y  M O R E !

S en d  fo r  In fo rm a t io n
7 7  N. W A SH IN G TO N  ST., BOSTON 1 4 , MASS.

N E W  E N G L A N D  P o r t r a i t  S e r v ic e ,  In c .

•  D e v e lo p in g
•  P roofing
•  R eto u ch in g
•  P rin ting
•  L igh t an d  

H eav y  O ils

N a t io n a l  P h o to g ra p h e r  B in d e rs , $2 .95  p o s tp a id . 
O n e  b in d e r  a c c o m m o d a te s  12 c o p ie s ; lies f l a t  fo r  
e a sy  access to  a n y  a r t i c le  in  a n v  issu e . O r d e r  
d i re c t ly  f ro m  P P  o f A , 152 W . W isco n s in  A v e ., 
M ilw a u k e e  3 , W isc o n s in .
S A N -I-T A N K  s to p s  s lim e , fu n g u s  a n d  o d o rs  in 
y o u r  d a rk ro o m . Im p ro v e d  ty p e  w ith  N C D -7 . 
H ig h ly  c o n c e n t r a te d ,  $1 .5 0  p o s tp a id . C h e m ic a l  
D iv is io n , D a n f o r d  S tu d io , N e w  C a s tle  2, P e n n a .

P P  o f  A la p e l  b u t to n s  a n d  p in s  a v a ila b le  f o r  
m e m b e rs  o n ly . O f f ic ia l  sea l in  g o ld  a n d  b la c k , 
w ith  s a fe ty  c a tc h :  $3 .50 . O r d e r  d i re c t ly  f ro m  
P P  o f  A , 152 W est W isco n sin  A v e ., M ilw a u k e e
3, W isco n sin .

" e q u i p m e n t  f o r  s a l e

M r.  P in k h a m  is a g a in  m a k in g  a  few  P in k h a m -  
S m ith  lenses f o r  m e . W ri te  F . J .  P e c h m a n  S tu ­
d io , K a u k a u n a ,  W isco n sin .

F o r  sa le : S p e e d  G r a p h ic  f / 4 .5  len s  N o . 2, 3 % x 4 %  
R a n g e f in d e r  f la sh  sy n c h ro n iz e d , f ilm  m a g a z in e , 
ro ll  a n d  p a c k  a d a p te r ,  13 h o ld e rs ,  4  h a n g e rs ;  
b a rg a in ,  $75, L e o n e  S tu d io , S tu rg is ,  M ic h ig a n .

M a c  V a n  (5x7 re f le x )  c a m e ra  a n d  s ta n d  w i th  8‘/ 4" 
I le x  P a ra g o n  len s ; a lso  5x7 A n s ro  s tu d io  c a m e ra  
a n d  p o r ta b le  s ta n d  w i th  2 4 cm , f / 4 .5  V o ig t la n d e r  
H e l ia r  len s . A . M . R o th b a rd ,  306 W e st F i r s t  
A v e n u e , R o se lle , N e w  J e rs e y .

4x5 G r a p h ic  V ie w , 8"  E k ta r ,  b e llo w s  sh a d e , 
90 m m  O P I A R  w .a .,  e ig h t  h o ld e rs ,  f p a ,  c a se ;  
v e ry  g o o d ; $185 f .o .b .  U se d  8x10 E a s tm a n  2 D , 
$15 ; B & L  P r o ta r  V I I  c o n v e r t ib le  in  s h u t t e r ,  
w o rk in g , $15. Box 1202, T h e  N a t ’l P h o to g ra p h e r .

S t ro b e  E q u ip m e n t :  O n e  m o d e l 800 A sco r p o w e r  
p a c k ,  in c lu d in g  lig h t  800 A s c o r lig h t  re f le c to rs  
a n d  th re e  S a ltz m a n  10 ' l ig h t  s ta n d s . O n e  G e n e ra l  
R a d io  s tro b e  m e te r  ty p e  1501A, m a r k e t  p r ic e  
o v e r $6 ,700 , f o r  sa le  a t  $5 ,100 , c o rd s  in c lu d e d . 
A lso  o n e  S a ltz m a n  s in g le  p o s t HF s tu d io  c a m e ra  
s ta n d  a n d  g e a re d  h e a d ,  $750, 1%  y e a rs  o ld . 
F o r  in fo rm a t io n  w r ite  to  G e o rg e  M ile s  R y a n  
S tu d io s , 210 S o u th  7 th  S t r e e t ,  M in n e a p o lis ,  M in n .

E Q U I P M E N T  W A N  1 E D

C a m e ra  o u t f i t ,  8x20, in  g o o d  c o n d it io n . S ta te  
d e s c r ip tio n  a n d  p r ic e . B oh  W ilco x  S tu d io , 515 
E a s t  T h o m a s  R o a d ,  P h o e n ix , A rizo n a .

S A L E S  A ID S

C r e d i t  f o rm s . C o m p le te  sy s te m  f o r  p h o to g ra p h e rs  
w i th  n a m e  im p r in te d .  W ri te  f o r  s a m p le s  a n d  
p r ic e s . T h e  H i - M a r k  C o m p a n y , 1306 N o r th  W il­
to n  P la c e , H o lly w o o d  28, C a l ifo rn ia .
“ M o re  M o n e y  S e llin g  P o r t r a i t s ”  —  T h e  g u id e  
f o r  p ro fe s s io n a l  p h o to g ra p h e rs  w h o  w ish  to  in ­
c re a se  th e i r  g ro ss  w i th  t e s te d  p ro m o tio n  a n d  
sa le s  id ea s . O n ly  $ 7 .5 0  p e r  c o p y  (p lu s  20c fo r  
p o s ta g e ) .  A ll p ro c e e d s  w ill be  a p p lie d  a g a in s t  
th e  in d e b te d n e ss  o f  th e  n e w  W in o n a  a u d ito r iu m . 
O r d e r  y o u r  c o p y  f ro m  T h e  W in o n a  S ch o o l 
A lu m n i A ssn . I n c . .  V irg in ia  S te rn ,  P re s id e n t,  
1122 G r a n d  A v e ., K a n s a s  C i ty  6, M is so u r i.
P h o to m o u n ts  —  In ex p e n s iv e . D ir e c t  f ro m  m a n u ­
f a c tu r e r ,  3x5 , $4 .0 0  p e r  100; 5x 7 , $ 6 .0 0  p e r  100; 
8x10, $12 .0 0  p e r  100. In  lo ts  o f 100. F re e  s a m ­
p les a n d  n e w  p r ic e  lis t  to  p ro fe s s io n a l  p h o to g ­
r a p h e r s .  P e n n  P h o to m o u n ts ,  G le n o ld e n ,  P e n n a .
P h o to m o u n ts :  S e n d  $2 .0 0  la rg e  a s s o r tm e n t  fo ld ­
e rs , ea se ls , w e d d in g  a lb u m s , w h o le sa le  p r ic e  l is ts . 
R o b in  M o u n ts ,  2 45-D  7 th  A v e ., N e w  Y o rk .

A lb u m s!  W 'ed d in g , c o m m e rc ia l,  p h o to g ra p h e r  a n d  
c u s to m e rs ’ n a m e s  in  g o ld . M o u n ts .  S a les  a id s . 
F r e e  c a ta lo g !  C re s tw o o d , 3601 W est 7 1 st, K a n s a s  
C i ty ,  M isso u r i,

P ro fe s s io n a l  P h o to m o u n ts  a n d  a lb u m s . B e tte r  
q u a li ty .  L o w  p r ic e s . F re e  c a ta lo g .  H a r v a rd  
P h o to m o u n t ,  B ox 72, C a m b r id g e  4 0 , M ass .
P r ic in g  a n d  e s t im a t in g  m a n u a ls  o n  c o m m e rc ia l  
a n d  p o r t r a i t  p h o to g ra p h y  in  s e p a r a te  b o o k le ts . 
1960 e d it io n s  ju s t  re le a se d . S e n d  to d a y  f o r  y o u rs , 
$3 e a ch  o r  tw o  fo r  $5. P ro fe s s io n a l  P h o to g ra p h e r s  
o f  N o r th e r n  C a l if o r n ia ,  I n c . ,  609 S u t te r  S t r e e t ,  
S a n  F ra n c is c o  2 , C a l if o r n ia .  E n c lo se  c h e c k .

PHOTO STAMPS -  "TIP-ONS"
Gum m ed miniature reproductions from your 
o rig ina l photos or nagatlvas. 13 sixes can 
ba ordered in quantities 100 upwards. 5 to 7 
days sarvica. W rit#  for sam plas and prica list.

THE GROGAN
Dept. NP

PHOTO CO.
Danville, Illinois

Wyman Gold Stamping Machine
G o ld  s ta m p  your p o r tra its ,  
a lb u m s , p h o to m o u n ts , e tc .

Stamp in Gold. Silver, or Colors
See your d e a le r ,  o r  w rite  to  

W Y M A N  E N G R A V I N G  C O .  
38 W a sh in g to n  St., B oston, M ass.

1

STILL-MAN Equip. Corp., 4 35  E. 164th, N. Y. 56, N. Y.



Your  negat ives  come to L i f e . . . O N  H A L O I D ®  P H O T O G R A P H I C  P A P E R S

Send today for your FREE 

catalog, listing detailed 

specifications of each . . . 

emulsion types, printing 

speeds, contrasts, surface 

weights, etc.

Your negatives fairly spring to life on photographic papers by Haloid Xerox! There’s 
a special top-quality paper for your specific need . . .  including: Varaloid®, an excel­
lent variable contrast paper most often used for commercial enlarging; Halobrome®, 
a high grade projection paper; Halex®, a contact paper especially suited for indus­
trial photography and photo finishing; Industro®, a contact paper much in demand 
for commercial and portrait work. Write:
H a l o i d  X e r o x  I n c ., 60-375 Haloid St., Roches­
ter 3, N. Y. Branch offices in principal cities.

r ®

P H O T O  B Y  M R S . M A R G E R Y  S . B A R R E T T  • A D A M S .  M A S S

H A L O I D
X E R O X *



Portrait P h o to gra p h e r Louis G a r c ia ,  M. Photog., as seen b y  A. D. W ich e rs, M. Photog.
N e g a tiv e  m ate rial: S u p e r Panchro-Press, T yp e  B • Print for reproduction: K o d a k  M e d a list P a p e r.

W I C H E R S  P H O T O G R A P H S  G A R C I A

M r .  W i c h e r s  c o m m e n t s :  “ Portraits have 
been accepted again as belonging on the w alls in 
hom e and office. People recognize that good  por­
traits can lit tastefully, adding a pleasant, personal 
touch to the decor o f  a room . T his is a vote o f  co n ­
fidence in us, the portrait photographers, which  
we might well grasp as an opportunity and a chal­
lenge. It reflects a lso  on our m aterials, which today  

m ust allow us the freedom  we need to m ake such  
portraiture \ita l and interesting. And Kodak gives 

us som eth ing else which we must have in m aterials 
w e use— uniform ity.”

M r .  G a r c i a  c o m m e n t s :  “ Ask the custom er  
what he wants. He says, ‘A good  picture.’ I interpret 
this to mean he w ants to see m ore than the usual 
head-and-shoulders stereotype. He w ants an in­
terpretation— the unexpected difference w hich is 
his ow n personality show ing through. And no in­
terpretation o f  mine has been difficult to obtain  
with Kodak films and papers. In fact, these m a­
terials may even be ahead o f  our ordinary needs 

today. We stick with K odak. They d o  a good  job  
o f  worrying about producing fine m aterials for us.”

Successful photographers want their materials to he uniform and to allow them 
for interpretation. They rely on Kodak to understand these needs. It does.

E A S T M A N  K O D A K  C O M P A N Y , R o chester 4 , N. Y.
TRADE m a r k


