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V ircil R. D eane

P H O T O M O U N T  S T O R Y  O F  T H E  M O N T H

t h  o f  t h e s e  P o r t r a i t s  W e r e  

D o n e  b y  V i r g i l  R .  D e a n e
o j  J a c k s o n v i l l e  B e a c h ,  F l o r i d a

. . . t h i s  o n e  i n  1 9 4 5  . . . t h i s  o n e  i n  1 9 5 3

a n d  b o t h  we r e  d e l i v e r e d  in Gr os s  M o u n t s
( A r e n ' t  t h e s e  t w i n  d o g s  s o m e t h i n g ! )

“ As one who has been engaged in the photography 
profession sin e 19AS, I've ! >ug been acquainted 
with the quality of Gross Mounts. We've had our 
own studio since 1945 in Jacksonville Beach, one 
of the fastest growing small cities in this wonderful 
state of Florida (population 1940, 4.600 . . . 1950, 
10.800). And we’re thankful to be able to say that 
our business has kept pace with the growth of the 
community. W e do quite a variety of work 
news, fashion, publicity, aerials, portraits and 
commercials and have concluded that mounting 
should not be limited to protraits only.

“ Our motto has always been, ‘ Regardless of the 
assignment or the customer, we will deliver the 
very best quality we know how' and, naturally, 
our work is delivered in Gross Mounts. We have 
learned that we can depend on Gross for con­

sistently delivering the best in design and good 
taste and we like the friendly attitude and 
courteous treatment extended to us by everyone 
connected with the com pany.”

D EA N E’S S T U D IO
Josephine and Virgil R. Deane
Jacksonville Beach, Florida

P. S. Virgil believes in taking an active part in 
community activities. He has been for five years 
secretary of the Rotary Club, a member of the 
Masonic Lodge, the Chamber of Commerce, Past- 
President of the Junior Chamber of Commerce, 
and now serving as a member of the City Planning 
Board and a member of the City Recreation  
Board. An active member of the Florida Photo­
grapher's Association and the Photographers 
Association of America.

THE GROSS PHOTO SUPPLY CO.
M A N U F A C T U R E R S  • T O L E D O  1 2 ,  O H I O

I f  you a re  not on o u r c a ll in g  lis t , 
w r ite  us j o r  in fo rm a tio n  in  d e ta il .



I m p r o v e  y o u r  p o r t r a i t s  w i t h  S u p e r p a n  P r e s s

T h e  modern, high-speed emulsion of 
Superpun Press brings you the free­

dom of short exposures, plus the ability 
to yield pleasing gradations with any 
common light source sunlight, in-, 
candescent, fluorescent, flashbulb or 
“strobe" units. Also, by simple varia­
tions in developing time, you have un­
usual control over the overall brilliance

or softness of your Superpan Press 
negatives.

If you’re looking for new ways to im­
prove your work, get acquainted with 
modern Ansco Superpan Press Film. 
AXSCO, Binghamton. X. A Divi­
sion of General Aniline & Film Corpo­
ration. “From Research to Reality."

A S K  F O R

A n s c o

F I L M  & P A P E R



“ WHY I LIKE THE PORTRAIT VERITAR . .
“I have discovered after many years of searching, that the Veritar 

is the type of lens best fitted for my unusual portrait work. The Veritar 
has wonderful depth, almost third dimensional, regardless of aperture. And its 
most amazing characteristic is that from a most delicate, soft effect 
to a middle sharp, it is very faithful with any kind of illumination.

Every great artist selects the finest instrument to do justice to his technique 
and artistry. That is the reason 1 endorse the Veritar. My profound respects 
to Wollensak, who have given all photographers the opportunity 
to do better work.”
W R ITE  for literature.

O PTICAL C O M P A N Y . ROCHESTER 21. N Y
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D e l i v e r s

M I N N E A P O L IS  3, M IN N E S O T A

T h e i r  C a n d i d s i n  t h e s eALBUMS by Arthur Hertzberg 
and Craftsmen

June 19, 1953
Mr. Ernes/ Hertzberg
960 North Milwaukee Avenue
Chicago 22. Illinois
Dear Mr. Hertzberg:

For many years, we have used the Hertzberg 
Albums for our wedding candids with great suc­
cess. Their line is cotnplete, the quality the finest, 
and our hundreds of well satisfied customers are 
tributes to their fine craftsmanship.

Very truly yours,
H. E. ALDERMAN 
Gene Garrett Studio

Have you w ritten  fo r our latest catalog?

Arthur Mcrtzberg Craftsmen
Room 15 8 8  Merchandise M art, Chicago

A
Message 

From  
The 

President
By Ken W righ t, M .Photog.

T h e  t h in g s  t h a t  a  r e t i r i n g  o f f ic e r  
o f  a  n a t io n a l  t r a d e  g r o u p  s a y s  u p o n  
h i s  b e in g  se n t  to  p a s t u r e  a r e  a lm o s t  
a l w a y s  th e  sa m e ,  b u t  t h a t  fa c t  
d o e s n ’t m a k e  it  a n y  e a s ie r  to  s a y  
th e m . I n  r e a l it y ,  th e  f a c t  t h a t  t h e y  
a r e  a l w a y s  s a id  s e e m s  to  t a k e  s o m e  
o f  th e  s i n c e r i t y  a w a y  f r o m  th e m .

D o  n o t  m i s t a k e  m y  r e c o u r s e  to  
th e  u s u a l  m e s s a g e  f o r  la c k  o f  s i n ­
c e r it y !  I  a m  c o m p le t e ly  h o n e s t  w h e n  
I  s a y  t h a t  s e r v i n g  a s  p r e s id e n t  o f  
th e  P h o t o g r a p h e r s ’ A s s o c i a t i o n  o f  
A m e r ic a  t h r o u g h  th e se  la s t  tw e lv e  
m o n t h s  h a s  b e e n  b o th  a  f a s c i n a t i n g  
c h a l le n g e  a n d  a n  h o n o r  I  h a d  n e v e r  
h o p e d  to  a t t a in  in  th e  p r o f e s s io n  
I  lo v e  s o  m u c h .  T o  be  a b le  to  s e r v e  
in  th e  c o - o r d in a t io n  a n d  m a n a g e ­
m e n t  o f  a n  o r g a n iz a t i o n  s o  t r e m e n ­
d o u s l y  im p o r t a n t  to  e a c h  o f  u s  in  
p h o t o g r a p h y  h a s  b e e n  a  t h r i l l  e a c h  
m o n th ,  w e e k ,  d a y ,  a n d  h o u r .

I  w a n t  to  t h a n k  s o  v e r y  m a n y  
p e o p le  t h a t  it is  f o o l i s h  to  a ttem p t, 
to  l is t  t h e m  e x c e p t  b y  c a te g o r ie s .  
T h e  B o a r d  o f  D i r e c t o r s  o f  y o u r  
P . A .  o f  A .  . . . e a c h  m e m b e r  o f  
w h ic h  g i v e s  u n t o ld  h o u r s  o f  h i s  t im e  
a n d  u n t o ld  s u m s  o f  h i s  o w n  m o n e y ;  
th e  C o u n c i l ;  th e  m a n y  a c t iv e  c o m ­
m it te e  c h a i r m e n ;  th e se  a r e  j u s t  th e  
b e g in n in g .  T h e  w o n d e r f u l l y  a c t iv e  
s t a t e  g r o u p s  a n d  t h e i r  i n c r e a s i n g l y  
P. A .  o f  A . - e o n sc io u s  o f f ic e r s  a r e  a n ­
o t h e r  f in e  g r o u p  t h a t  h e lp e d  so  
m u c h .  T h e  h u n d r e d s  o f  p h o t o g r a ­
p h e r s  w h o  t o o k  th e  t im e  to  w r it e  
e it h e r  m e  o r  o u r  e x e c u t iv e  o f f ic e s  
w it h  c r i t i c i s m s  a n d  s u g g e s t io n s  (w e  
w e lc o m e d  a n d  s t i l l  d o  w e lc o m e  b o th  
k in d  o f  le t te r s )  a l s o  s h o u ld  c o m e  
in  f o r  p e r h a p s  th e  s in c e r e s t  a n d  
m o s t  p r o f u s e  o f  t h a n k s .  E a c h  m e m ­
ber, in  fa c t,  w h o  d id  a n y t h i n g  a t a l l  
d u r i n g  th e  la s t  y e a r  to  h e lp  o r  
f u r t h e r  th e  P. A .  o f  A .  h a s  m y  g r a t ­
itu d e .

A l t h o u g h  b e in g  p r e s id e n t  o f  a n  
o r g a n iz a t i o n  s o  a c t iv e  a n d  im p o r ­
t a n t  is, in d e e d , a n  h o n o r ,  it is  o n ly  
a  p o s it io n ,  s o  to  s p e a k ,  a n d  th e  r e a l  
s t r e n g t h  a n d  p o w e r  o f  th e  P . A .  
o f  A .  is  n o t  in  it s  p re s id e n t ,  it s  
o f f ic e r s ,  o r  in  it s  g o v e r n in g  b o d y .  
It  is  in  y o u , th e  t h o u s a n d s  o f  p h o ­
t o g r a p h e r s  f o r  w h o m  th e  A s s o c i a ­
t io n  is  w o r k in g .  W e r e  th e  te n  o f  u s  
w h o  s e r v e  a s  th e  B o a r d  o f  th e  P .  A .

(See PRESIDENT —  page 40)



W hy Professionals Prefer the

S u p e r  D  g r a f l e x

the
in  »e,' e*  ,

can'er°5'

... the only camera with the
fully Automatic Diaphragm!
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Y o u  get fu ll v is io n  fo c u s in g .

Y o u r  sub ject is r ig h t  s ide  u p  o n  the g r o u n d

glass.

P ic tu re  ca n  be c o m p o se d  o n  the g r o u n d  glass, 

w h ile  fo c u s in g .

Su b je c t  is s h o w n  fu ll-s iz e — just a s it w ill a p p e a r  

on  the negative .

I t ’s the o n ly  c a m e ra  w ith  a fu l ly  A u to m a t ic  

D ia p h ra g m ,  w h ic h  p e rm its  fo c u s in g  w ith  the 

len s w id e  o p e n — rig h t  u p  to  the m o m e n t  o f  

e xp o su re .

S in g le  len s f o c u s in g — the p ic tu re - ta k in g  len s is 

a lso  the v ie w in g  lens. N o  p a ra lla x  c o r r e c t io n -  

the p ic tu re  seen  is the p ic tu re  taken .

C h a n g in g  len se s f r o m  “ r e g u la r ” to te le p h o to  

o r  p o rtra it  is q u ic k  a n d  easy.

L o n g e r  fo ca l le ng th  len s m e a n s  better p e rsp e c ­

tive, la rg e r  im a g e  at sa m e  d is ta n ce s  . e spe ­

c ia lly  im p o r ta n t  fo r  p o r tra it s  a n d  scen ics.

G e n e ro u s  b e llo w s  e x te n s io n  p e rm its  c lo se st  

w o r k in g  d ista n ce  o f  2 0  in ch e s, w ith  s ta n d a rd  

lens.

R u g g e d  H o n d u r a s  M a h o g a n v -a n d -m e ta l c o n ­
stru c t ion .

B u ilt - in  fla sh  s y n c h ro n iz a t io n .

F o c a l p lane  sh u tte r  w ith  a top  speed  to 

1 / 100 0 th . A  rea l a c tion  s to p p e r!  

In te rc h a n g e a b il it y  o f  film  recep tac le s . . . lets 

y o u  use all type s o f  b la c k -a n d -w h ite  o r  c o lo r  

film

R e v o lv in g  back , fo r  e ither ve rt ic a l o r  h o r iz o n ­

tal p ic tu re s, at the flick  o f  a w r is t— w ith o u t  

m o v in g  the ca m era .

L a r g e  ne ga t ive  size  fo r  e a sy  p ro c e s s in g

G R A F L E X
G ra f le x  Inc., Dept. 9 5 A  
Rochester 8, New York

Please send me details on the Super D 
G raflex

Nam e________________________________
5 treet________________________________
City_________________________________
County or Zone___________ Stale_______



P U B L I S H E D  B Y  T H E  P H O T O G R A P H E R S ’ A S S O C I A T I O N  O F  A M E R I C A

In  th is  issue . . .
. . . w e  h e a r  c o m m e n t s  f r o m  

p h o t o g r a p h e r s ,  b o th  y e s  a n d  no, 
o n  th e  q u e s t io n  o f  w h e t h e r  th e  
r a s c a l s  s h o u ld  be  t h r o w n  o u t  . . .

. . . le a r n  t h a t  B e t t e r  B u s i n e s s  
B u r e a u s  a l l  o v e r  th e  c o u n t r y  a r e  
p r a i s i n g  th e  P .  A .  o f  A .  f i g h t  
a g a in s t  p h o t o g r a p h ic  r a c k e t e e r s  

. . . m e e t  W i l l  T o w le s ,  g r a n d  
o ld  m a n  o f  p h o t o g r a p h y ,  1953  
w in n e r  o f  th e  H a r r i s  A w a r d  a t  
th e  n a t io n a l  c o n v e n t io n  . . .

. . . r e a d  a n  i n s p i r i n g  in s i g h t  
in t o  th e  p r o f e s s io n  o f  p h o t o g r a ­
p h y  a n d  th e  m e c h a n ic s  a s  w e l l  
b y  v i s i t i n g  W i l l  T o w le s  a n d  l e a r n ­
in g  a b o u t  th e  T o w le s  T e c h n iq u e .

I n  a d d it io n ,  s o m e  o f  th e  p i t f a l l s  
o f  p h o t o g r a p h ic  p a r t n e r s h ip s  a r e  
p o in t e d  o u t  . . .

. . . w e  w in d  u p  th e  w o n d e r f u l  
F u l l  L i f e  in  P h o t o g r a p h y  s t o r y  
w ith  a  s a lu t e  to  G . K o s s u t h  . . .

. . , le a r n  t h e  t r ia l s ,  t r i b u la ­
t io n s  a n d  s a t i s f a c t io n s  o f  a  d ir e c t  
c o lo r  p o r t r a i t u r e  o p e r a t io n  . . .

. . . v ie w  s o m e  b e a u t i f u l  p r in t s  
f r o m  th e  P .  A .  o f  A .  P e r m a n e n t  
L o a n  C o l le c t io n  in  t h i s  m o n t h ’s 
P o r t f o l i o  . . .

. . . a n d  f in d  o u t  t h a t  a  te le ­
p h o n e  s u r v e y  c a n  d ig  u p  s o m e  
m ig h t y  c h a l l e n g in g  f a c t s  a b o u t  
th e  b u s in e s s  o f  p h o t o g r a p h y .

T h a t ’s  e n o u g h  t a lk .  L e t ’s  s t a r t  
r e a d in g .

S E P T E M B E R ,  195 3  • V O L .  4, N O .  9

5 A  M e s s a g e  F r o m  Y o u r  P r e s id e n t  
B y  K e n n e t h  M .  W r i g h t

15 T h e  C o n t r o v e r s y  S t i l l  R a g e s

16 B e t t e r  B u s i n e s s  B u r e a u s  H a i l  R a c k e t s  
F i g h t

17  T h e  1953  H a r r i s  A w a r d  W in n e r :  W i l l  
T o w le s

18 T h e  T o w le s  T e c h n iq u e
B y  W i l l  T o w l e s ,  a s  t o l d  t o  E l b r i d g e  C .  

P u r d y

20  W h a t  A b o u t  P a r t n e r s h i p s ?
B y  H a r o l d  J .  A s h e

22  G e o r g e  K o s s u t h :  T h e  F u l l  L i f e  in  
P h o t o g r a p h y

24 A n o t h e r  V o t e  f o r  D i r e c t  C o lo r  
B y  R o l a n d  J e a n n e r e t

26  P o r t f o l i o

30  T h e r e ’s  E n o u g h  B u s i n e s s  f o r  E v e r y o n e  
B y  L a w t o n  E .  O s b o r n

O F F I C I A L  P U B L I C A T I O N  o f  th e  
P h o t o g r a p h e r s ’ A s s o c ia t io n  o f  A m e r ic a

Published Monthly at  the Editorial  Office and Business  
Offices,  152 W. Wisconsin Avenue, M ilwaukee 3, Wls.

C o p y r ig h t

T h is  m onth's cover . . .
O f  o u r  c o v e r,  “C o n v e r s a t io n  

P ie c e ,” th e  p h o t o g r a p h e r ,  E n g ­
l a n d ’s  g r e a t  C e c i l  B e a to n ,  w r it e s :  
“ A d m it t e d ly  a  t o u r  d e  fo r c e  
a n y  p h o t o g r a p h  i n v o l v i n g  m o re  
t h a n  o n e  m o d e l b e c o m e s  d i f f ic u l t ;  
h e re  a r e  s ix !  I n  s u c h  a  s i t u a ­
t ion ,  o n e  c a n  o n l y  g iv e  lo u d , c le a r  
d ir e c t io n s ,  a n d  in s i s t  u p o n  c o m ­
p le te  c o -o p e ra t io n .”

T h e s e  lo v e ly  la d ie s ,  o u r  t h i r d  
c o lo r  c o v e r  c o u r t e s y  o f  C o n d e  
N a s t  P u b l ic a t io n s ,  w e re  l ig h t e d  
b y  1,500  w a t t  s p o t s  o n  lo c a t io n ,  
w i t h  a n  e x p o s u r e  o f  L  s e c o n d  a t 
f/16 . K o d a c h r o m e  T y p e  B  f i lm  
w a s  u se d .

P H O T O G R A P H E R S ’ A S S O C I A T I O N  
O F  A M E R I C A  

•

E D I T O R

J O S E P H  T . W E I N F U R T E R

A S S O C I A T E  E D I T O R S

DR. LOUIS WALTON SIPLEY  
Photographic History
HILLARY G. BAILEY, Hon.

M. Photog., FRPS, APSA  
Sales Promotion
PRISCILLA GOUGH 
Public Relations
ART POHLMAN, Cr. Photog.  
Commercial Photography

HENRY DRAVNEEK  
Direct Color
HOWARD COLTON, FPSA,  

FRPS, OSA, SMPTE  
Color Technique  
L. E. VARDEN, FPRS, FPSA,  

FBPA  
Technical
GIOVANNI SUTER, M. Photog.  
Architectural Photography  

CHARLES ZAHN  
Executive  Manager, P. A. of  A.



G R A P H - O - P O S IT IV E

F o r  a long time, the H u n t  Organi­
zation lias been working to produce better and 
simpler developers for industry. G r a p h - O -  

P o s i t i v e  Universal Reproduction Developer 
is a recent notable resin t of this work, with 
significant economic and quality advantages.

O k a p h - O - P o s i t i v e  i s  i m p o r t a n t  fo r  c o m ­

p a n ie s  d e s i r i n g  t o  u s e  t h e  same developer f o r  

a u t o p o s i t i v e  a n d  o t h e r  h i g h  c o n t r a s t  r e p r o d u c ­

t io n  p a p e r s ,  f i lm s  a n d  t r a c i n g  c lo t h s  a s  w e l l  a s  

p h o t o c o p y in g .

G r a p h - O - P o s i t i v e  g i v e s  b e t t e r  b l a c k  a n d  

w h i t e  p r i n t s  o n  a u t o p o s i t i v e  a n d  o t h e r  h i g h  

c o n t r a s t  r e p r o d u c t i o n  p a p e r s ,  f i lm s ,  a n d  t r a c ­

ing cloths. It reduces the average fog level of 
high contrast emulsions and develops repro­
duction intermediates with clearer back­
grounds and less mottling.

It offers exceptional working qualities for 
making continuous tone contact prints and 
photo murals; also for processing photo tem­
plates for the aircraft industry. Try this new, 
all-purpose developer tune. Ask for a free trial 
sample — standard 5-gal. size can, H u n t  

G r a p h - O - P o s i t i v e  Universal Developer.

AVAILABLE in CARTONS o f  2 4  x 1-gal. and  

12 x 5 -gal. s ize  cans and  5 0 -g a l .  s ize  drums.

P H I L I P  A .  H U N T  C O M P A N Y  M a n u fa c tu r in g  C h e m is ts

PALISADES PARK, NEW JERSEY
Brooklyn, N. Y. • Cambridge, Mass. • Chicago, 111. • Cleveland, Ohio • Dallas, Tex. • Los Angeles, Calif.



You’ll get the best possible pictures 
every time if you process with 
Mallinckrodt chemicals.
. . .  time-saving prepared specialties— 

PICT0NE® — the all-purpose print
developer that accurately renders every 
tone from deep blacks to clear whites.

JIFFIX® — the lightning-fast liquid fixer 
that fixes 1 Mi to 2 times as much film 
. . . 3  to 4 times faster than ordinary hypo.

... basic chemicals for mixing your 
own formulas —
A C ID  A C E T IC  — f i x e r s
A L U M  C H R O M E  P O T A S S IU M  — f i x e r s
H Y D R O Q U IN O N E  — d e v e l o p e r s

h y p o r i c e  (Sodium Thiosulfate) — f i x e r s
P O T A S S IU M  B R O M ID E — d e v e l o p e r s
P lC T O L ®  — d e v e l o p e r s
s o d i u m  c a r b o n a t e — d e v e l o p e r s

and many others

More than three-quarters of a century’s 
experience in producing fine photographic 
chemicals tailored to your needs.

m m  : 

' Jt

choose Mallinckrodt 
use Mallinckrodt

MALLINCKRODT CHEM ICAL W ORKS
Mallinckrodt St.. St. Louis 7. Mo. 72 Gold St., New York 8, N. Y. 

CHICAGO • CINCINNATI • CLEVEUN0 • LOS ANGELES • MONTREAL • PHILADELPHIA • SAN FRANCISCO
Manufacturers of Medicinal, Photographic, Analytical 

and Industrial Fine Chemicals



D. W . M .  R O SS , S a l e s  M a n a g e r ,  Joy Manufacturing Company, (Canada) Ltd., says:

“Amazingly realistic 
are invaluable for

S
tereo-Rea list pictures make it possible for the Joy 
Manufacturing Company, (Canada) Ltd., to show 

potential customers its massive mining and industrial ma­
chinery with true-to-life realism. Branch offices and sales­
men are equipped with Realist viewers and slides. 
Prospects thus are able to view distant equipment in 
actual operation in lifelike three-dimensions and full, 
natural color without I earing their desks.
Sales managers in a wide variety of businesses proclaim 

the Realist to be "the world’s finest visual sales aid.” 
Realist sales kits weigh only 40 ounces, yet do a far 
better selling job than much heavier sales presentations. 
Salesmen are enthusiastic about their convenience — and 
about the interest and attention which REALIST pictures 
command. What’s more, the Realist is the ideal per­
sonal camera.

Professional photographers have increased their profits 
tremendously by adding stereo photography to their other 
work. Lor free, informative folder on "Commercial Ap­
plications of Stereo-Ri ai.ist write David White Com­
pany. 373 W. Court St., Milwaukee 12, Wisconsin.

Stereo-Realist pictures 
sales and training”

"■“ •Realist
7 h r  c a m e r a  t h a t  " s e e s "  t h e  s a m e  a s  y o u  — in  3  d i m e n s i o n s

' Cameras,Viewers. Protectors and Accessories are products of the
5 f- Dav’d Whitt Company. Milwaukee 12. Wisconsin— for 50 years « a 1S 'i I. manufacturers of precision instruments for engineers and surveyors.

C O M P A R E  THE M A N Y  
O U T S T A N D IN G  FEATU RES  
O F THE S t e r e o - R E A L IS T

Matched, coated 35mm f :3.5 lenses . . .  
locked in place on solid lens board . . .  
internal focusing with film plane . . . 
shutters electronically tested for per­

fect speed . . .  split-image range find ­
e r . . .  double exposure preventive... 
depth of fie ld and hyperfoca! scale .., 
exposure guide . . .  fu ll year warranty.
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Look at your CAMO C A LEN D A R . It's S eptem ber— the start of your four b ig  m oney  
m onths!

W hile ordinary photographers m ust w ait tw o  m ore m onths for their rush C hristm as sea ­
son, you, the CAM O G RAPH ER, w ill begin  co in in g  b ig m oney right now.

Look again at your CAMO C A LEN D A R . V acation tim e is over and you  should  be fu ll of 
vim  and vigor, ready to m ake th is your m ost profitable school p icture season. L et's gol go! 
go!



H O R A C E  J. C H A S E ,  m . Photog.

Another thumb-nail biography of one of our C A M O  family.— EDITOR.

F ish ing in Indiana is pretty  good. So is hu n tin g—  
if you know w here to go. And H orace J. Chase or his 
son. Charles, w ho is e lev en  years old, can show  you  
the right spots.

F ish ing and hunting, how ever, is by no m eans Mr. 
C hase’s ch ief occupation. He finds tim e to operate his 
ow n studio in N ew  A lbany, Indiana; also to attend  
m eetings at the M asonic T em ple regularly; also to be 
active in the Independent Order of Odd F ellow s; also  
to belong to the N ew  A lbany C ham ber of Com m erce; 
also to attend  the Lions Club; also to support The In­
diana A ssociation  of Photographers, The Photographers  
A ssocation  of A m erica and to be a m em ber of The  
D aguerre Club of Indiana (by invitation).

But, it seem s Mr. Chase has som ehow  found tim e  
to sq u eeze in even  rqore activ ities.

In the past few  years he has been called  upon by 
several state organizations to participate in their con­
vention  program s to do dem onstrations w ith  speed  
lights and child photography. H e has appeared on 
the platform  in K entucky, Indiana, Ohio, Iow a and  
N ebraska. He spent three years on the N ational Coun­
cil. He w en t through the o ffices of the Indiana A sso­
ciation from 1944 through 1949 and has assisted  w ith  
the w ork of the association ever since. In 1952 at the  
N ational C onvention, Mr. Chase received  his M aster 
of Photography.

Back in the fall of 1933, in tend ing  to becom e a 
school teacher, H orace Chase attended the W inona  
State T eachers’ C ollege in M innesota. The fo llow in g  
sum m er, he w orked w ith  his brother, Irving, in a por­
trait studio in H untingburg, Indiana. He continued  
this pattern for tw o years, after w hich  he decided  
photography, not teaching, w as m eant to be his l ife ’s 
work. He continued w ith  his brother in H untingburg  
until 1940. In Ju ly  of that year, he and his w ife , 
M arjorie, a bride of one m onth, opened a studio in 
N ew  A lbany, Indiana, w h ere they  have en joyed  the  
build ing of a prosperous business in general photog- 
raphv.

He has one regret.
“U n fortu n ately ,” says Mr. Chase, “I w aited  until 

1952 to join the Camo Caravan. I should have done so 
sooner. It has proved to be the m ost lucrative branch  
of m y photography considering the tim e and labor in­
volved . I have been able to Cam ograph the C itv  
Schools in N ew  A lbany under a sin gle  contract, ‘i 
have done som e schools outside of N ew  A lbany and 
plan this year to reach out into the territory as con­
tacts can be sign ed .”

J

SPOT N E W S  A N D  HOT TIPS FOR Y O U  - FRO M  YO U

•  For goodness sake, w h en ever  you are m issing  
one or tw o packages from  a contract, p lease  
don’t w rite  in asking w h ere th ey  are. H alf the  
tim e the negative  has been torn or abrazed go­
ing through several operations and the other  
h alf are d ifficu lt problem s to get back into pro­
duction  w hen it rea lly  isn ’t necessary . . . PICK  
U P  THOSE O N ES M ISSIN G  W H EN YO U  
SHOOT YOUR R ETA K ES . . .  you  have not 
been charged for them  if th ey  have not been  
shipped, so they  cost you noth ing extra. . . If 
there is any em ergency in volved  w ith  the child  
not being  availab le for a retake or som e such  
th ing, of course, w ith  proper identification  
from  you, w e  w ill g lad ly  m ake up anyth ing  
you need.

•  W henever schools ask for gum m ed back glossy  
rolls, point out to them  that th e y ’re not only  
m essy but that they  “draw up ” on the yearbook  
layout pages and ruin som e p erfectly  good  
yearbook layouts. S u ggest th ey  get g lossies  
w ith ou t gum  on the back and then  use rubber 
cem ent . . . even  if you have to donate the  
rubber cem ent. Y ou ’ll be doing your school a 
real favor if you fo llow  through on th is one.

•  B efore you start shooting schools again, it ’s 
a good idea to rev iew  your M A N U A L  OF IN ­
STRUCTIO NS. That w ay y o u ’ll be sure that 
y o u ’re fo llow in g  our recom m endations and g et­
ting the best possib le n egatives. O nly if w e  
get top-quality  negatives can w e g ive  you top  
q u ality  prints.

•  If th ere’s any question  in your m ind about 
your equipm ent, w h y  not send in about a dozen  
test shots? T here’s no charge and it ’s a lw ays  
best to be sure.

•  C ongratulations to Joseph J. Errico w ho has 
ju st been elected  president of the M assachu­
setts Professional Photographers’ A ssociation! 
And w e m ight add congratulations to that as­
sociation  on their very  ex ce llen t choice!

•  On those shots you booked last spring, w hy  
not check w ith  the principals or superin ten­
dents to reverify  those dates? It’ll be a re­
m inder to them , and also on som e of those  
shots that are booked for shooting pretty  close  
to Christm as, you m ay be able to se ll them  on 
the idea of Septem ber or early O ctober dates.

c o * m im e
It w o n ’t be long now  before w e ’ll be able  

to g ive you an out-of-th is-w orld  p lastic lam ­
inating service for . . . any p ictures you  m ake  
in your studio . . . b illfo lds, copy w ork that 
w e do for you and anyth ing else  that you  
m ay w ant to handle for your custom ers such  
as I. D. Cards, letters, m aps, etc. W RITE  
NOW  FOR PRICE LIST A N D  D ISC O U N T S.



NOW IT CAN BE TOLD
Early th is year som ething new  in photography w as 

presented to a large gathering  of school su p erin ten ­
dents and yearbook advisors w ho figu ratively  danced  
w ith  joy w hen  they  saw  it . . . CAMO Q U IN T S M ADE  
ITS DEBUT!

Up until then, one of the greatest headaches for 
the school adm inistrations w as gettin g  enough pictures  
of the students to cover their needs for yearbooks, 
record pictures and publicity  photographs. G lossy rolls 
w ere availab le in three d ifferent sizes from CAMO  
and the senior p ictures w ere duplicated  in various  
sized g lossies by the ted ious m ethod of hand printing  
by the professional photographer. . . R egardless, the  
yearbook advisor still needed another print of H elen  
Jones, a larger one of Johnny Sm ith , and w h a t’s that?
. . . K ilroy w on the sp ellin g  bee again and the local 
new spaper w ants his picture? . . . poor photographer  
— poor school principal!

G lossy prints in various sizes cost m oney, tim e to 
locate the negative, to print, to dry and fin a lly  to get 
it back to the yearbook or new spaper. S om eth ing  had  
to be done and pretty  quick, too, because oth erw ise a 
lot of folks w ere due to leave for their local insane  
asylum s.

W ell, it happened . . . CAMO Q U IN TS w as born  
of a necessity , through exp erien ce in dealing w ith  
schools and because of an en g in eerin g  ta len t capable  
of producing at the low est cost. IM AG INE . . . one  
large g lossy  roll of p ictures contain ing 5 prints of each  
student in the school . . .  in 3 d ifferent sizes . . . COST?
. . . included  w ith  your regular services on the 55c 
packages!

The roll of g lossies w ill cover any conceivab le need  
that your schools w ill have for g lossy  pictures . . . 
th a t’s w hat that group of school adm inistrators had to 
te ll us about it . . . and best of all, it ’s copyrighted  in 
itse lf and the m achines on w hich  it is printed are 
patented to ex ten d  this serv ice to your schools ex c lu ­
siv e ly  through YOU!

The technical aspects are not sim ple . . . th ey  can­
not all be told, but for those of you w ho are in terested , 
th is revolu tionary  5-on g lossy  roll know n as CAMO  
Q U IN TS is printed in one exposure from  a sin g le  
n egative  producing the five  im ages on sensitized  paper  
in the record tim e of 1/3 of a second!

D O N ’T M ISS SER V IN G  YOUR SCHOOLS THE  
REVO LUTIO NARY CAMO Q U IN T S . . .  A NAM E  
B R A N D , N A T IO N A L L Y  A D V ER TISED  A N D  O NLY  
A V A IL A B L E  TO YOUR SCHOOLS THROUGH YOU!

SELL THE COMPLETE SCHOOL 
MENU—INCLUDING YEARBOOKS

Bacon A N D  eggs A N D  coffee.
Senior portraits A N D  packaged p ictures A N D

yearbooks.
It’s just as easy to se ll all three as ju st one— in  

fact easier because they  are related.
P ity  the poor restauranteur w ho offers bacon alone  

on h is breakfast m enu. N o eggs. N o coffee.
Y et, m any a photographer is d epend ing on just 

one item — portraits of seniors in the studio— to sa tisfy  
the schools in his locality .

O ver three thousand, how ever, have found that 
it ’s just as easy— in fact, easier— to sell BOTH senior  
pictures in the studio A N D  undergraduate p ictures  
CAM OGRAPHED in the school.

Bacon A N D  eggs. No coffee.
N ow  — m ore and m ore C A M O G R A PH ER S are 

realizing that it takes very  little  ex tra  effort to se ll 
the com plete school m enu, in clu d in g  yearbooks.

T hey realize that the sam e principal or superin ­
tendent who places the contract for senior p ictures in  
the studio is the sam e m an w ho arranges for handling  
the package p ictures in the school and is the sam e m an  
w ho buys the yearbook. T hey find it ’s easy— in fact, 
easier—to sell all three w ith  one in terv iew .

Bacon A N D  eggs A N D  coffee.
The com plete m enu. M AXIM UM  PRO FITS! 

-------------o-------------

CUSTOMER RELATIONS 
AT YOUR SERVICE

M eeting literally  thousands of professional photog­
raphers all over the country becom es a very  in terest­
ing occupation to one w ho is fortunate to have a line  
of work that puts him in that position. CAMO rep­
resen tatives all over the country m eet a lot of fo lks

either in their business travels or at conventions, 
trade association m eetings, etc. N atu rally  th ey  do a 
lot of business w ith  a lot of these folks . . . and pri­
m arily  it ’s from these folks they hear a lot of th ings.

Yes, on m any occasions they  hear a com plaint 
. . .  a sm all one here and a real “b eef” there . . . not 
too surprising since w e ’re all dealing in a com m odity  
as personal as pictures. Then too, there are a great 
m any people w ho w ill vouch for the fact that w h en ­
ever they  have had a fair com plaint (and have let us 
know  about it) w e took m igh ty  good care to adjust 
that com plaint, sm all or large, and en tire ly  in keeping  
w ith  good business practice. As a m atter of fact, w e  
have m any folks w ith us today w ho w ill generously  
adm it that w hen they  filed  their original com plaint, 
th ey  felt aw ful right . . . on ly  to find out afterw ards  
that they m isunderstood and w ere en tire ly  w ron g .

Our point, how ever, is not to tell you about cus­
tom ers of ours w ho have been w rong . . . w e have been  
w rong ourselves m ore tim es than you can count . . 
Our interest is proving to you w hat R ELA TIO N SH IP  
m eans to both of us. . . W hen you have a com plaint, 
holler! . . .  if w e fee l you are doing som ething that w ill 
not g ive you w hat you need for your schools, then w e  
w ant to holler . . and w e don’t w ant you gettin g  sore!

W e’ll agree w ith  you that th is is probably a d iffer­
ent approach from any you have been exp erien cin g  
w ith  other suppliers . . . but it’s sincere . . . the fac ili­
ties are here for vour service . . .  so, just rem em ber  
that it takes BOTH YOU A N D  THOSE FACILITIES  
W ORKING TOGETHER TO M AKE IT A SUCCESS.



HOW TO COIN HALF DOLLARS—PLUS
E very CAM OGRAPHER has in his possession  a 

m oney m aking m achine. A ll he has to do is press a 
button and a genu ine fifty  cent p iece rolls right into  
his pocket.

C lick—fifty  cents! C lick— click— one dollar!
It has taken a lot of d evelop ing  to m ake the CAMO  

m achine w hat it is today— the greatest m oney pro­
ducer in the photographic industry.

Just fifteen  years ago, the school photographer  
w as satisfied  to average e ight cents on each package  
of pictures. P ackages then  w ere skim py and the  
quality  of school p ictures w as quite crude. A t 8c, the  
photographer had to book and shoot a lot of schools 
to m ake a liv in g  w age.

Then, about ten  years ago, CAMO offered the 
school photographer a greatly  im proved package— and 
the fortunate photographers offering it to schools sud­
den ly  found their average boosted to 18c. At the tim e, 
it proved a real bonanza. And that is w hen CAMO  
first cam e to be know n as the m iracle operation!

C onstant, steady, year after year im provem ents  
have been m ade ever since. The CAMO plant has 
added new  m iracle m achines that have m ade possible  
the com bining of Q UANTITY and QUALITY into a 
m iracle package that appeals to every  school from  
kindergarten  to senior high.

From  an 18c per shot average, the net profit per 
package for the CAM OGRAPHER has stead ily  clim bed. 
25c— then 35c— then 42c! Last year it reached the  
fifty  cent mark! And as a result, professional photog­
raphers added over $3,000,000 to their incom e by  
CAM O G RAPH ING  in the schools of Am erica!

Click— fifty  cents! C lick—click—one dollar!
In the past, every  tim e a new  feature has been  

added to the CAMO package, the average has jum ped.
T his season— 1953-54— TWO big features have been  

added— CAMO Q U IN TS and CAM O G RAPH  COM PO­
SITES. WOW! B ut that is not all! Q U A LITY  CON­
TROLS operated electron ica lly  have been fin a lly  per­
fected  to insure the production of the fin est unre­
touched photographs in the world.

C lick—fifty  cents PLUS! C lick—click—one dollar 
PL U S PLUS!!'

CAM O G RAPIIERS can con fid en tly  exp ect to m ake  
m ore net profit per shot during the com ing school 
season than ever before. A N D — w ith  the TWO big, 
new  features— CAMO Q U IN TS and CAM OGRAPH  
CO M PO SITES — th ey  can con fid en tlv  exp ect to 
CAM OGRAPH MORE ST U D E N T S than ever before. 
C lick—click!

TH IS IS A COM PLIM ENTARY COPY OF 
CAMO NEW S— W e hope you enjoy the contents. 
If you  have any interest in being  in the school 
picture business in your com m unity  or if you  
are doing any school business, let us help  you  
join  the “CAMO C A R A V A N ”— the only  com ­
p lete  school picture package program  designed  
ex c lu siv e ly  for the professional photographer— 
In A ddition  to Your O w n Portrait Business!

FOR FURTHER INFORM ATION
W RITE OR WIRE TODAY!

Don’t Forget the 
Special Senior Package

60 M ASTER M IN IA TU R ES  
PL U S CAMO Q U IN TS FOR  

YOUR SCHOOLS FOR ONLY

E E C  T O T A L  C O S T  
5> D V  T O  Y O U  . . .

This is to be used where you are shooting seniors 
in your studio . . . CAMOGRAPHING your under­
graduates . . . and where you do not want to put 
enlargements in the packages going to your seniors.

And remember, too, that this is the only way you 
can get CAMO QUINTS on your entire school . . . 
when you do order the regular $2.00 package for 
your undergraduates and this special for the 
seniors, MAKE TWO CONTRACTS AND TWO 
DIFFERENT JOB TICKETS—ONE FOR EACH— 
the undergrads and the seniors!

EVERYONE MEASURES BY 
HIS OWN STANDARDS

A m ong the m any th ings w e have heard pro and 
con about CAMO services, there are a lw ays in teresting  
sid eligh ts that show  that “hard w ork hours” are w orth  
all of it! . . .  T hese “hard w ork  hours” pay off in 
profits that the fe llo w s w ho CAM OGRAPH their  
schools m easure in m any d ifferen t w ays.

For instance, heard at one convention:
“W e use our CAMO m oney each year to buy our 

new  car. B efore, w e w aited  from  three to four years, 
but those schools w e CAM OGRAPH are there every  
year; and th ey  provide cash in fu ll for a new  car w ith ­
out extractin g  any m oney from  the profits of our reg­
ular studio operation ”

A nother CAM OGRAPHER w rites:
“CAMO profits from our e lem en tary  and junior  

high schools have provided our entire fam ily  vacation  
exp en ses each year since w e have CAM OGRAPHED  
our schools. There are four of us, H elen , m yself and 
the tw o k ids.”

T here are m any m ore letters and m any strange  
com m ents . . . som e of them  real “tear jerk ers” as to  
w hat CAMO profits have m eant to m any photograph­
ers and their fam ilies.

The latest (and it really  w asn ’t m eant as a joke) 
w as at a recent convention  w here a photographer’s 
w ife  said to a CAMO representative: “I saw  M arge’s
fur coat; she claim s she bought it out of profits from  
the CAMO program; if th a t’s the case, you can sign  
m e up, too!”

W e have our laughs . . . and our hard m om ents  
. . but w hen  a bunch of sw ell folks, ju st regular plain  
folks, com e up w ith  their sincere rem arks about a good  
th ings w hen  they  see it . . . it’s not a laugh ing  m atter, 
but a pretty w onderfu l fee lin g  to belong to the CAMO  
fam ily.

No m atter how  you “m easure” it, CAMO profits 
com e out by the standards of each person concerned  
. . . and they te ll us th at’s pretty  good!



T H E  N A T I O N A L  P H O T O G R A P H E R S ,  S E P T E M B E R ,  1 9 5 3

The article “Don’t Throw the R as­
cals Out” th a t appeared in the 
March, 1953. issue of your NATION­
AL PHOTOGRAPHER provoked a 
veritable storm of response from  
A m erica ’s p ro fe ss io n a l photogra­
phers. Because of the thought and 
consideration th a t went into so 
many of the letters th a t flooded 
in . . . and because we thought 
you’d find them as interesting and 
thought-provocative as we did . . . 
we reprin t parts of them  this month.

In substance, w hat the original 
article advocated was abandoning 
the age-old and traditional method 
of dealing with photographers a bit 
on the shady side of ethics: throw ­
ing them  out of organizations of 
photographers. W hat the author . . . 
a nationally known figure in profes­
sional photography . . . advocated, 
in fact, was keeping the rascals in, 
thus better to be able to convert, 
educate, and check them.

Here are  some of the answers, 
boiled down for your interest:

O.K. — “Don’t Throw the Ras­
cals Out” . . . BUT don’t let them 
influence the workings of asso­
ciations to the extent that they 
will have us all thinking in their 
terms of doing business.

As mentioned in the March ar­
ticle the “Rascals don’t need the 
association.” After all, the asso­
ciation is for the purpose of join­
ing the “little fellows” together to 
do collectively what they could not 
do individually by themselves, viz.,

to protect themselves from the 
“big fellows,” or rascals.

* * *
Is getting a Magazine once a 

month, having an association Direc­
tory, Convention Report, m ain tain­
ing a school a t which people may 
go and impi'ove their knowledge of 
their profession or business which­
ever the case may be, having a 
convention once a year a t which 
different talented people appear, 
having m ailing pieces a t your dis­
posal to help stim ulate business . . . 
is all this enough to m ake people 
belong? Are the advantages g reater 
than the disadvantages in not be­
longing?

I would say NO! The rascals are 
interested only in m aking money 
fast. NOT in improving their busi­
ness in tegrity  (or profession).

Now let’s look at it this way. 
Association members should wake 
up to the fact that their emblem 
can be publicized to the point where 
it would be well known to the pub­
lic so they would hesitate to go 
where this emblem was not dis­
played. However this can not be 
done for $25 per year per member. 
Photographers some day (I don’t 
know when or how long) will have 
to wake up to the fact th a t their 
association, to do w hat they want, 
will have to be more than a social 
club where “the elite meet to eat.”

When the emblem is publicized to 
the point where the public is con­
scious of the fact th a t it stands for 
good photography, in tegrity  and 
honest dealing, then and then alone,

will photographers seek the asso­
ciation and not the association seek 
the photographers for membership.

The writer of this article states 
that it would be better to keep 
the rascals in and try  to bring 
them around to our w ay of th in k­
ing. This I th ink is impossible, 
it has been tried for m any years. 
These rascals are the type of fe l­
lows that would seem ingly be re­
ceptive to your ideas, even pat 
you on the back and compliment 
you on your efforts, and give the 
impression of going along your 
way when all of the tim e they 
would be playing their tricks be­
hind your back.

However if the rascals are on 
the outside, the association could 
figh t their methods of doing busi­
ness openly instead of having to 
condone their practices. Here is 
where the association should start 
to EDUCATE THE PUBLIC . . . 
publicize the unfair m ethods used 
by the rascals . . .  W A R N  THE  
PUBLIC of these unethical types 
of promotions . . . Baby Plans . . . 
Bride of the M onth . . . Reduced 
specials . . . Price wars . . .  all 
of which are m ethods used to get 
the public into the studio and, then  
have their “fa st pitch ‘artists’ ” 
work on the customer in a private  
selling room, etc. I f  the public was 
acquainted w ith  these types of 
promotion BEFORE TH EY “GET 
HOOKED” instead of a fter it 
would go a long w ay to elim inate  
these rascals.

* * *
(S ee  n e x t pa ice, p lea .se)



The recent article is much like the story my dad 
related to me about the gentleman who was so com­
pletely sold on an organization advocating abstinence 
that he spent much of his own time and money foster­
ing meetings and get-togethers for those of his own 
belief. He would not be caught talking or associating 
with one who did not quite feel the way he did, but 
wouldn’t it have been better for him to “sell” (and 
that is the word) the others on his line of thinking by 
being considerate of them while he did try  to get them 
to see the light, which was his idea of a much better 
and happier life brought through abstinence. He cer­
tainly didn’t stand a chance of changing the other 
m an’s mind if he didn’t at least let him know his side 
of the story, righ t?

♦ ♦ ♦

“THROW THE RASCALS IN . . .  I say NO!”

INSTEAD LET US CONVERT THEM. A recent 
anonymous article which appeared in a current issue 
of The National Photographer advised that we enlist 
the membership of the so-called RASCAL, much against 
his will or sincerity, in the hopes that merely by rub­
bing elbows with us or by some magic abracadabra 
words, he would immediately change his chameleon 
skin and become an honest, hard working photographer.

Alas, would that it were so simple. Human nature 
being what it is, you know as well as I, that the 
rascal is interested ONLY in MAKING MONEY FAST. 
Any way he can. He is not interested in improving his 
business integrity, or the Standard of Photography. He 
is the Alcoholic of Photography . . .  a fast buck . . . 
a fast drink. We who are honest photographers of 
integrity look down upon him and curse the associa­
tion when they steal a sale from us. A sale tha t per­
haps could have been ours if we worked a little harder 
for it, or put forth  a little more co-operation towards 
our association so tha t it can protect us. W ith just 
a little more appreciation and co-operation with the 
National we could help them to help US in combatting 
unethical business methods and at the same time raise 
the Standard of Photography.

If we would all unite to sti'engthen the forces in 
our association to where it can be the Guiding Light 
to those of us who are fortunate enough to be of honest 
caliber and already belong to the association, and make 
it an incentive to these so-called rascals and the dis­
believers who for some inadequate reason or another 
do not have a membership in our organization now to 
WANT TO BELONG.

The desire m ust be IN THE PERSON to better 
himself. You can lead a horse to water, but you can’t 
make him drink. You can take in all the so-called ra s­
cals. but you can’t make honest men of business in­
tegrity of them. That is. you can’t UNTIL YOU SHOW 
THAT PERSON THE ADVANTAGES TO HIMSELF.

Already our association is doing a lot for $25 a year 
per each member. Now let’s look at it this way. If the 
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Better Business Bureaus 

Hail Racket Fight
Just after the 1953 Directory of Professional Photog­

raphy was released, your P. A. of A. headquarters felt 
that the directory should be brought to the attention 
of Better Business Bureaus across the country as a 
means of acquainting them more intim ately with the
P. A. of A., its program, its members, the high standards 
of ethics that it m aintains, and the fight the association 
is m aking on the “rascals.”

Accordingly, copies of the directory were mailed to 
Better Business Bureaus in many cities of the country. 
Since then, P. A. of A. headquarters has received many 
favorable comments concerning not only the directory, 
but also the fight the association is waging to clear the 
profession of racketeers. Herewith, The NATIONAL 
PHOTOGRAPHER reprin ts a few of the comments that 
have been received:

We believe your members and Bureau executives 
have m any interests in common. I f  they can effect 
closer liaisons at their local levels, they m ay be able 
to curb m any of the objectionable practices by the few  
who undermine public confidence in photographers 
generally.

— Association of Better Business Bureaus, Inc.,
N ew  York City

Thank you very much for your 1953 Directory. Just 
recently we published a little booklet “Photo Schemes” 
which is being distributed by our members and other 
Better Business Bureaus and in which I think you might 
be interested.

[A fter pointing out some of the schemes to be wary 
of — such as fake samples, coupon offers, contest, 
news services, sidewalk shooters, etc. — the booklet 
states th a t “the honest photographer m akes every ef­
fort to satisfy customers out of pride in his work as an 
artist and his reputation as a businessman. Possessing 
neither of these assets, the high pressure photographer, 
using tactics described in this leaflet, has little incentive 
to satisfy the custom er and, in his hands, the possibility 
of disappointment develops into practical certainty. 
Customers can avoid disappointm ent and dissatisfaction 
by dealing with photographers of known reliability. 
Ed. Note.]

— Boston Better Business Bureau, Inc.

We are glad to know that certain photographers 
are taking greater interest in the problems involved 
in maintaining high ethical standards. Unfortunate­
ly no local photographer is a member of this bu­
reau, despite the great amount of work we are con­
tinuously doing for their protection. The ethical 
ones should help to finance this program, the cost 
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T h e  1 9 5 3
H a rr is  A w a rd  W in n e r

Will Towles, one of the beloved 
figures in the profession of photog­
raphy, is the w inner of the 1953 
George H arris Award Medal. The 
award, given each year to a man 
who has made a particularly  out­
standing contribution to the profes­
sion of photography, was presented 
at the 1953 P. A. of A. national con­
vention in Chicago.

For Towles, the m eriting of the 
H arris Award caps a long and ex­
trem ely inspiring photographic ca­
reer. At one or another stage of 
his career he has been a successful 
studio operator, organizer and first 
director of the Winona School of 
Photography, president of the Pho­
tographers’ Association of America, 
w inner of the P. A. of A. Distin­
guished Service Award, recipient of 
both earned and H onorary M aster 
of Photography degrees, and the 
subject of a NATIONAL PHOTOG­
RAPHER Full Life in Photography- 
story.

In addition he is an invitational 
member of the ASP, an honorary 
life member of the Pennsylvania 
and Virginia sta te  photographic as­
sociations, and the holder of some 
69 trophies for prints exhibited in 
various parts of the world.

Now living quietly in Bethesda. 
M aryland, a suburb of our nation’s

capitol, Towles looks back on his 
photographic career with justifiable 
pride.

The Towles photographic career 
began in 1894 when he assumed the 
m anagem ent of a studio in Lona- 
coning, a small town of 2,000 s it­
uated in the mountains of W estern 
M aryland, afte r only eight m onths' 
experience as an apprentice with 
his brother, C. O. Towles. Two years 
later, in 1896, Towles and his broth­
er went into partnership, and the 
young Towles left to m anage a

The Harris Award Medal winner is 
chosen each year by a special com­
mittee appointed by the P. A. of A. 
Board of Directors. The medal itself 
is of heavy bronze, four and a half 
inches in diameter. It is one of a 
group of 20 such awards which Mr. 
George Harris, past president of the  
P. A. of A., has granted to the asso­
ciation. Harris, who has no part in 
the selection of the award winner, 
is an Honorary Master, was for  
many years an association director, 
past chairman of the Board of Wi­
nona Trustees, a past president of 
the W ashington, D. C., Rotarians, 
and was head of the W ashington, 
D. C„ Harris and Ewing Studio.

studio in Cumberland, Md., a big 
city, for those days, of 5,000 inhab­
itants.

Towles learned the photographic 
craft quickly. In 1898 he received 
his first Bronze medal from  the 
P. A. of A. and in 1900 he received 
the Gold Medal Grand P o rtra it 
aw ard from the Photographers’ As­
sociation of Pennsylvania.

In 1903, Towles took one of the 
steps that made him famous. It was 
then th a t the studio of M atthew 
Brady, famous Civil W ar photogra­
pher, was available. Towles bought 
it and began business in W ashing­
ton. D. C. In 1909, Towles made his 
first dem onstration appearance be­
fore a national convention audience, 
and in 1911 he was elected to the 
P. A. of A. Board of D irectors. And 
it was in 1920 th a t Towles became 
the first director of the Winona 
School of Photography, a position 
which he held until 1935 when he 
became a field representative for 
the H am m er Dry P late  company.

Since 1947, Towles has been in 
retirem ent a t his home in Bethesda. 
His in terest in photography and 
photographers, however, rem ains as 
steadfast as ever, and, as he says, 
“the welcome m at a t our home in 
W ashington is always out.”



“Some pictures are ‘just m ade’ w ithout any 
consciousness of purpose or intent, without any 

thought fu rther than that the worker has completed 
a task. Other pictures are inspired by a creative 

genius, w ith a love for the beautiful and the unique, 
w ith the inherent disposition to fuse into the 

work a subtle delicacy and refined sentim ent.”
These are the words of Will Towles, 1953 

Harris Award winner and one of the great men of 
photography. His analysis of the technique 

of portrait photography is based on the premise 
that a portrait can be a w ork of art, if the 

photographer will learn his craft and set him self 
to the task. Will Towles’ article is, 

we think, one of the most stim ulating ever 
presented by The N ATIO N AL PHOTOGRAPHER.

THE TOWLES TECHNIQUE
By Will Towles, M.Photog.

As Told to Elbridge C. Purdy, M.Photog.

All of m an’s achievements have 
been built upon a knowledge which 
has been an accumulation of the 
experiences of those who have pre­
ceded. Each generation seems to 
have contributed something to the 
general evolution of man. Certain 
elements of this knowledge are so 
im portant tha t any constructive ef­
fort attem pted afte r their first use 
cannot ignore this existence. They 
become stepping stones on the paths 
of progress. These things become 
fundamental to the field of endeavor 
to which they apply.

Early in my career in photograph­
ic portraiture. I became conscious 
that the camera and light-sensitive 
m aterials were only the tools I had 
selected to make portraits with, but 
that portraits had been made w ith 
other tools for many years. In fact, 
before man had developed a written

language, he used a very crude form 
of a rt known as heiroglyphics. Some 
of these were, in a way, portraits 
with distinguishing features em pha­
sized for identity. The a rts  of draw ­
ing, engraving, sculpture, etching, 
and painting should, therefore, be 
investigated to see if there w^ere 
any of these fundam ental principles 
which could be used in portraitu re 
by photography.

It is obvious tha t every attem pt 
of man to create a work of artistic 
m erit, has not been successful. Thus 
it is necessary to study, to improve 
one’s understanding and apprecia­
tion, so as to establish a basis for 
examination to select the factors 
expressing m an’s greatest achieve­
ments. particularly those which can 
be applied photographically.

Learn From the Arts
It soon becomes apparent that

each technique had its golden era 
of achievement. I soon discovered 
that to fit my idea of excellence and 
lasting quality, a worker had to 
possess refinem ent, simplicity and 
stability, and that I was drawn 
closer to those w orkers known as 
old m asters and to th a t type of art 
referred to as classic. These are the 
things which have withstood the 
w earing of time and are more ap ­
preciated today, because of the qual­
ities of true greatness they possess.

From the a rt of sculpture, one 
can learn much about grace, bal­
ance, form, and the ideals of dimen­
sional relations.

From the engravers and etchers, 
we obtain a monochomatic observa­
tion of form and distance in term s 
of light and dark areas and linear 
perspective.

Perhaps because of the profusion 
of their work and the greatness of 
their achievements together with the 
fact th a t they, too, were attem pting 
to portray a third dimension from 
a two dimensional surface, we find 
our most fertile field for observation 
is that of the great portrait painters. 
The early painters resorted entirely



to producing line and color details 
with no feeling of a third dimension. 
It was only when they began to 
use light and dark tones in the face, 
that they succeeded in producing the 
illusion of form. We notice that as 
they increased the intensities of the 
shadow areas, so did the feeling of 
depth increase. Thus such experi­
m ents with light and shade, as Rem­
brandt and Hals painted with real­
ism and virility, have been held in 
high esteem ever since their time.

The greatest projection of the face 
was always the highest and the 
greatest depth the darkest shadow. 
The greatest emphasis within the 
picture area of a portrait is the face, 
and, in m any cases, the most dom­
inant or interesting feature of that 
face. All great groups of people have 
an accented point of interest which 
may be a particular face or an ac­
tivity which takes place within the 
picture area. Great pictures are ac­
claimed because of the ease and 
simplicity with which these objec­
tives are accomplished.

It is upon the basis of such fun­
damental observation that we define 
our objectives in photographic por­
tra itu re  and we find that we are 
successful in proportion to our abil­
ity to produce by photography these 
things so common to the great paint­
ings.

Mastery of Technique Essential
A m astery of photographic tech­

niques is essential so that the pho­
tographer can work with a greater 
ease and assurance of his final re-

Towles made this portrait in 1922, 
by daylight. He used a small screen, 
a white reflector and a nineteen 
foot skylight.

suit. The experim ents must be com­
pleted before it will be possible to 
create a masterpiece.

Since our end result will be a 
print made upon a paper coated with 
a silver halide emulsion, and since 
there are many such papers m anu­
factured. all of which have individ­
ual characteristics, it becomes nec­
essary to study, to eliminate those 
obviously unsuited for portraiture, 
and to better understand those most 
desirable to the style and in terpre­
tation of the particular workman. 
These factors involve weight of pa­
per, color of paper, image color, su r­
face pattern  or texture, the amount 
of sheen or gloss, and the specific 
ability of the emulsion to produce

This Towles portrait was made dur­
ing a platform demonstration at an 
Iowa convention. An arc light was 
used for the main light, a mirror 
for the second light, and a white  
reflector to fill shadow.

tones from white to black, so that 
the visible patterns of light placed 
upon the face may be reproduced 
with fidelity.

Once we have selected our paper 
we have some guide as to the kind 
of negative we must make, for it 
m ust be acceptable to that paper. 
Remember, the negative is an in ter­
mediate step, the only value of 
which is to make prints.

Our next m aterial of importance 
is the film or plate upon which the 
negative must be made.

Tone Reproduction Important
Most im portant is the reproduc­

tion of tone values. Involved in this 
is not only the contrast of the film 
and its ability to separate tone

This Towles portrait was made in 
a demonstration before a class at 
Winona. Daylight was used for 
shadow and a spotlight back of the 
piano was used for highlight.

values particularly in the high light 
area but its sensitivity to color, par­
ticularly those contained in the face. 
Since the tone change is always very 
subtle, a higher sensitivity to these 
colors will fail to reproduce the deli­
cate shades so im portant to the reg­
istry of form.

Possibly least im portant in a qual­
ity sense is the speed of this m a­
terial. It, of course, must have 
sufficient sensitivity to permit a 
reasonable exposure in a completely 
controlled light condition.

The factors to be considered here 
are speed, color, sensitivity, contrast 
and, again, the ability to faithfully 
reproduce, in a m anner acceptable 
to the selected papers, the tone 
values reflected by the face.

The form ulae used in processing 
these m aterials can and m ust be 
adjusted to give the results desired.

The camera equipment used should 
be selected to give a negative of 
workable size and have adjustm ents 
necessary to easily connect height, 
focus, line, and optical distortion.

The selection of a suitable lens 
for portraitu re  by photography has 
puzzled many. There is a place for 
a sharp well defined image. There 
is also a place for the very soft dif­
fused image. They convey a different 
interpretation. The one character­
istic most neglected is the condition 
of the out-of-focus image. Those 
areas which are necessarily out of 
focus should still m aintain the feel-
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W hat A b o u t Partnerships?
By Harold J. Ashe

At one time or another probably 
every professional photographer has 
considered the idea of a p artner­
ship, if he has not actually entered 
into one. A good m any partnerships 
exist among photographers, and 
some partners unquestionably enjoy 
special advantages and higher in­
comes than they would as sole 
proprietors.

Nevertheless, a considerable num ­
ber of photographers have entered 
into partnerships only to experience 
serious financial reverses. Some 
never fully recover from  the dis­
astrous consequences of p artn er­
ships badly conceived and hastily 
entered into w ithout proper consid­
eration  of possible disadvantages.

A persuasive case can be made 
for partnerships. Usually they pro­
vide more capital, by pooled re ­
sources. than  any one photographer 
could put into a studio as a sole 
proprietor. In fact, the lure of ad­
ditional capital frequently over­

shadows good judgm ent. P a rtn e r­
s h ip s  a ls o  p ro v id e  a d d i t io n a l  
professional talent and m anage­
ment. This last may be a liability, 
in practice, instead of an asset.

E xternal evidence of successful 
partnerships should not be taken as 
an indication th a t success is auto­
m atically linked w ith their opera­
tions. Successful partnerships stand 
out. Not so easily observed are  the 
conditions surrounding partnerships 
th a t are quietly folding; rarely  are 
reasons for dissolution defined in 
professional circles. Usually, such 
failures are dismissed with the com­
ment, “partners can’t agree” . . . 
which is a m asterpiece of under­
statem ent.

Mutual Respect Essential
The pitfalls should be weighed 

carefully before partnership  form a­
tion, not put off until papers have 
been signed. While it is im portant 
th a t partnership agreem ents be

carefully draw n with expert legal 
aid, the most explicit agreem ents 
will not assure day-by-day amicable 
relationships.

Two photographers entering into 
a partnership should be tem pera­
m entally suited to each other. P er­
sonal friendship may prom pt a 
partnership; however, friendship is 
no guarantee the partnership  will 
last. Some friendships can’t stand 
the stra in  of close daily association 
in business. Some of the most suc­
cessful partnerships are  those of 
individuals who rarely  mingle so­
cially or meet outside business 
hours.

Mutual respect is a fundam ental 
requirement. This partnership  requi­
site is not likely to be found 
through the medium of an “asso­
ciate w anted” or “p artner w anted” 
ad in a newspaper. Too often such 
partners are sought only as a des­
perate last resort to acquire o ther­
wise unavailable capital.



Partners should respect each 
other not only as distinct person­
alities, but for their professional 
skills and business know-how. If a 
prospective p artner has reservations 
concerning his prospective p a rtn e r’s 
integrity, personal habits, photo­
graphic skill or good business sense, 
no partnership  should be formed. 
Such a business venture is almost 
inevitably headed for the rocks.

Authority Needs Limitations
The question of responsibility and 

authority of each partner needs de­
fining. Unless specifically stated to 
the contrary in the agreem ent, each 
partner has equal authority. P a r t­
ners are equal in m anagem ent even 
though they do not supply equal 
am ounts of capital.

Here again, tem peram ent as well 
as good sense is involved. In a large 
studio venture much of this question 
of authority  will be resolved by a 
division of duties, each p artner be­
ing sufficiently preoccupied with 
his own work load th a t he has no 
desire to impose his authority  in 
the realm  of another partner. This 
leaves only basic policy to be worked 
out by m utual agreem ent a fte r dis­
cussion.

W here officiousness, m istrust and 
plain meddling are injected into 
small, daily details only trouble can 
result. Constant questioning of every 
action of one p artner by another 
will bring constructive work to a 
stop. These squabbles over details 
probably contribute more to p a r t­
nership liquidations than any other 
single cause. This situation often oc­
curs in a partnership  which, by its 
size, provides too little need for dual 
m anagem ent.

Complementary Talents Ideal
Ideally, partnerships should con­

sist of individuals each of whom 
brings to the partnership  certain 
talents not duplicated by the other. 
That is, the combined professional 
and business skills of all partners 
should encompass more different 
kinds of ta len t than any one of the 
partners possesses.

Frequently com plem entary talents 
are found when one partn er has 
more than ordinary caution while 
the other is inclined to take chances. 
If each p artner acts as a check rein 
on the other, this can be a form id­
able combination. The cautious p a rt­
ner keeps the other p artner within 
sound business bounds. And, the 
cautious p artner is kept from out­
sm arting  himself by his conserva­
tism.

There are many variations of this 
type of partnership  team. One p a rt­

ner may be concerned with conserv­
ing assets, watching profits and 
shrewdly calculating the prospects 
for expansion. The other partner 
may thrive as a greeter, being a 
good mixer. The la tte r knows how 
to get business and keep customers 
happy but, equally im portant, the 
other p artner knows w hether the 
business obtained is profitable — 
and why. N either m aterially  dupli­
cates the efforts of the other, and 
neither envies the other his duties 
and talents.

It is presumed that both partners 
will be competent photographers. 
However, one may have vastly 
g rea ter skills than the other. Never­
theless, the la tte r may compensate 
for this if he has business know-how 
not duplicated by the former.

Business Ability Desirable
Unfortunately, too m any p a rtn e r­

ships hastily entered into are  top 
heavy with identical talents. Too 
often, two people go into p a rtn e r­
ship where neither has any natural 
talent for meeting people. Or, con­
versely. both may be excellent mix­
ers, but have no taste for m anage­
m e n t o r  i n t e r p r e t i n g  b u s in e s s  
records which, in such cases, are 
alm ost always woefully inadequate.

Such partnerships have only one 
distinguishing feature: they will go 
broke twice as fast as each of the 
partners would, were they each op­
erating as sole proprietors. Business 
inadequacy multiplied in a p a rtn e r­
ship divides business life!

In the case of partnerships in 
small studios, each partner may be 
all things to the venture. In fact, 
there may be so few employees 
tha t the usefulness of one of the 
partners to the studio may be only 
tha t of displacing an employee. 
Thus, one of the partners may have 
no more economic value, so fa r  as 
his personal services are concerned, 
than would an employee. Yet, nec­
essarily, his financial demands on 
the partnership  will be fa r g rea ter 
than tha t of the employee he dis­
places. As the limited net income 
from such a partnership is divided 
two ways, with neither partner get­
ting as much as he would were he 
the sole proprietor, each may come 
to  r e s e n t  th e  o th e r .  E v en  th e  
staunchest friendships can crack 
under such conditions.

M anagement m istakes have a way 
of being compounded in some part­
nerships. In a sole proprietorship, 
with no one to blame but himself, a 
photographer may correctly evalu­
ate his blunders, change his ways 
and go on to a successful operation.

Such a basic reform  is less likely 
in a partnersh ip  venture, for it is 
always easy to m ake the other p a r t­
ner the scapegoat w hether w a rran t­
ed or not. Blame-placing — the 
other p a rtn e r always being consid­
ered at fault — becomes an end in 
itself. This is not conducive to ob­
jective analysis.

Partners Must Contribute
Of course, there is always the 

possibility one p a rtn e r will deliber­
ately drag  his heels, secure in the 
knowledge the other p a rtn e r must 
carry  the drone. A partner, no less 
than an employee, can be non-pro­
ductive. Few partnersh ips can a f­
ford the luxury of a non-producing 
or only partia lly  producing partner. 
(Exception: a silent p a rtn e r whose 
l'eturn on his investm ent is adjusted 
to the fact he is not contributing 
personal services.)

Even more frequently lagging 
may be charged when not justified. 
Thus energies are  turned toward ac­
cusing each other, ra th e r  than  pull­
ing the partnersh ip  out of the slump. 
In this type of situation even the 
most routine chores become the sub­
ject of time-consuming partnersh ip  
discussion, if not argum entative de­
bate.

Avoid Family Agreements
Even blood ties should not blind 

photographers to the risks of p a rt­
nership. Some sound partnerships 
are composed of fa ther and son, or 
brothers. There are numerous fine 
husband-wife partnerships, even 
though not always formalized by 
partnership  agreem ents.

Nevertheless, relationship by blood 
or through marriage ties is no as­
surance a partnership will survive. 
Not infrequently a photographer 
has thrived for years as a sole 
proprietor only to fall into trouble 
because of an unwise partnership  
with an unappreciative and incom­
petent relative or in-law.

W here a studio has grown to sub­
stan tial proportions the owner may 
look for trustw orthy assistance with 
m anagem ent responsibility. W hat is 
more natural than to take in one 
or more relatives? Why not share 
the good fortune and, at the same 
time, lighten the founder’s work? 
Who can he tru st if not his own 
blood?

Frequently this kind of p a rtn e r­
ship does work, particularly  if the 
new partner has served an appren­
ticeship in the studio as an em­
ployee. On the other hand, if the 
partnership  is handed to a relative 
w ithout a testing period — and with
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This is the second part of a two-part 
article on George Kossuth and his Full L ife  

in Photography. Kossuth is shown here, 
photographed by his daughter Mary 

Kossuth Shum ate, enjoying the view of 
the Ohio river from  his garden w ith his wife.

The F U LL  L IF E  in PH O TO G RA PH !
°E very man's work, w hether  

it be literature or music or pic­
tures or architecture or any­
thing else, is always a portrait 
of him self; and the more he 
tries to conceal him self, the 
more clearly will his character 
appear in spite of him self . .

Samuel Butler
Surely no more fitting words 

could bo found for George Kossuth, 
the Wheeling, W. Va., photographer, 
whose interests and loves have in­
vaded each of these fields, and many 
more.

This portrait of Kossuth was taken 
by Frank Anderson, a graduate of 
the Winona School of Photography.

Many p e o p le  kno w  and lo v e  
George Kossuth in many different 
ways, and in many different worlds. 
He is known by some as a great 
p h o to g r a p h e r  to o th e r s ,  as a 
great music critic, a gardener, an 
animal lover, a magnificent officer 
and leader of men in numerous or­
ganizations, a delightful entertainer, 
lecturer, te a c h e r ,  w riter, painter, 
traveler; but most of all, he is 
known as a great person.

Photography Was Never Work
Again we call upon those who 

perhaps know and love him best as 
all of these, and as a father his 
children, to tell us more of George 
Kossuth, the man. His daughter Mary 
writes: ‘'Because he loves it so much, 
photography has never been work  
to our father. He has great fa ith  
in photography as an interesting, 
exciting and fascinating way of life. 
He loves it not only as a way of 
m aking a living or of paying the 
bills, but also as a way of keeping 
busy, for busyness to him means 
happiness. He loi'es it also as a con­
stant challenge to do a better job 
to keep abreast of the times, w ith  
the constantly changing and im- 
proving equipment available for  
work in this field.'’

Even now, M ary tells us, George 
Kossuth is doing his own retouching 
with the help of special glasses and 
a magnifying glass. Even though 
she too is a photographer who has 
received much recognition for her 
beautiful portraits of children, and 
received her degree as M aster 
of Photography this vear at the 
August P. A. of A. Convention she 
w rites: “The greatest compliment 
that I can receive from  Dad is to 
have him say that I have retouched

a negative to suit him. He can de­
velop negatives by inspection, read­
ing a negative as clearly as a black 
and white enlargement. Being a 
splendid painter, his sense of color 
is magnificent. He can tell if the 
developer needs more bromide or 
less hydroquinone, and he still cre­
ates new fram ing methods. For ex­
ample, he is now using homosite 
board, beveling the edge, gilding 
and mounting the fram e flush  to 
the wall.”

Has Two Talented Daughters
Her own entrance into the world 

of photography, other than living so 
close to the enthusiasm  which her 
father had always shown for his 
work, came about quite accidentally 
to M ary Kossuth Shumate. She 
w rites: “Until I ivas out of high 
school the studio was m ostly a place 
to go to pick up m y allowance 
every Saturday, until in a freak  
accident, I dislocated m y left arm  
bone. While this arm  was setting, 
I tried out the art of retouching 
with my right. That did it — I was 
sold! The next sum m er I w ent to 
the Winona School, and from  then 
on I was a gone gosling about pho­
tography. Much like Dad, though, 
/ had to be independent, and that 
fall I look a job in a studio in Maine. 
On the way up to Maine, I stopped 
o ff to see a great friend of Dad’s, 
Pirie MacDonald, in New York. It 
was a great thrill to m eet this 
fam ous photographer, but he ad­
monished me severely for trying to 
learn the profession from  anyone 
else than the great Master, George 
Kossuth.

“However, being away from  his 
studio, I learned to respect m y  
fa ther's talents even more than I



would have working by his side. 
Because he is so m agnificently g ift­
ed in all that he does, he expects 
others to do as well as he can — 
although no one ever does. He ex­
pects others to see as artistically  
as he can — although no one can . . . 
And no one, no one I have ever met, 
has the great energy that he has - 
or the terrific drive. He is a m ag­
nificent inspiration to me, and splen­
did critic, and I enjoy him as m y  
fa ther and love him all the more, 
because we have this beautiful re­
lationship.”

His youngest daughter, Jane Kos­
suth Smith, a talented w riter and 
adm inistrative personnel worker, a l­
so writes of the beautiful relation­
ship which his children share with 
their father. The oldest of his chil­
dren, Lt. Col. Louis C. Kossuth, is 
now stationed in Weisbaden, Ger­
many w ith the Air Force. W ith him 
are  his wife and four children, who 
all expect to re tu rn  to this country 
in February  of 1954. Needless to 
say, George Kossuth is anxiously 
aw aiting the time when he can 
em brace them all again. To the 
three: Louis, a doctor in public 
health work; Mary, another well- 
respected photographer and Jane, 
a successful w riter and career-work­
er Jane w rites: “He has been a 
wonderful fa ther, showing no favor­
itism. I t is an affectionate relation­
ship, w ith  an adult outlook. To this 
day, we enjoy our fa ther im m ense­
ly.”

These wonderful children and his 
beloved wife and help-mate, Leah, 
all rallied close to this splendid 
man at a time when he needed them 
m o s t. A lw a y s  h a v in g  b een  so 
healthy, robust and completely en­
thusiastic a man, his loved ones 
were shocked by the first serious 
illness of his life, in 1945.

This great figure of a man, who 
had always given off so much 
strength  to those around him, had 
driven himself too far. There fol­
lowed a period of building up 
enough strength  for the needed op­
eration and then many, m any more 
weeks of recuperation. Fervently 
George Kossuth and his family 
prayed for his restoration to health. 
The changing-point was reached on 
a well-remembered T h a n k s g iv in g  
Day dinner in the Kossuth home. 
Although he was still extrem ely 
weak, his progress for the better 
seemed to date from  that happy 
fam ily meal. For the first time, 
improvement, although slow, be­
came obvious, and the word went 
out to all who knew and loved him, 
that George Kossuth was on the

road to recovery. Soon he began to 
pick up the threads of the many 
and varied interests that have a l­
ways filled his days with so much 
happiness, and again, there soon 
was no stopping him.

Kossuth Conquers Illness
Today, he is back throwing his 

interest and vitality into many 
fields of endeavor, the newest 
the splendid ranch extension to his 
W heeling home. Having designed 
and planned this California redwood 
home, it has been a source of much 
delight to see its completion. One 
entire wall is constructed with 
french doors which open out onto 
a patio from which, according to 
Jane: “You feel that you can reach 
out and touch the Ohio River. Dad 
delights in watching the m any river 
boats pass up and down, particularly 
when an old-fashioned paddle-wheel 
churns up the river. He has made 
a point of finding out who the pilots 
of these colorful old boats are, and 
they often give him a friendly toot 
of their whistles in passing. One of 
the features of this patio is a music 
amplifier, so that he may sit. outside 
enjoying the music of his very ex­
tensive record collection.”

Mary also writes: “Even today, 
youth can’t possibly keep up with 
Dad, who accomplishes more in one 
day than m any of us do in a week. 
He thinks nothing of driving up the 
350 miles from  W heeling to A lex­
andria, doing several hours’ work 
at the Masonic Temple, where he 
is a 33rd Degree Mason and Past 
Potentate, Osiris Temple; then tak­
ing about ten minutes to freshen  
up, he goes on to a dinner party  
in W ashington until eleven or twelve 
at night. He’ll be up and on the 
road at seven the next m orning; 
and back at Wheeling, instead of 
resting, he’ll slip downstairs to de­
velop a tank of film , or make a 
few  fram es, or go up to Oglebay 
Park, a large, civic park of which 
he is a director, for a concert.

“Among the m any other of Dad’s 
accomplishments, fa r too m any to 
ever m ake an accurate list of, are: 
brick-laying, for he has built some 
beautifully artistic walls; plaster­
ing, for he has done some exquisite 
al fresco plaster work in his home 
and wood-paneling, for he has com­
pleted a pine hallway in his home 
which is like no other I have ever 
seen. This was done w ith knotty  
pine, but it is rich and warm and 
looks like much more than just 
boards and stain. There was so 
much love put into the work, and 
into the home where it was done, 
that it seems almost as though the

wood knew  w hat kind of man was 
fashioning it.”

First Glimpse Is Startling
Perhaps another picture of George 

Kossuth can be found in a story that 
the P. A. of A.’s Chuck Zahn tells 
of his first glimpse of the great 
Master. Being fairly new to the pro­
fession, Zahn met many of the 
leaders in photography for the first 
time, at the 1952 meeting of the 
Cam eracraftsm en, in G re e n v il le , 
S. C. He was most anxious to meet 
George Kossuth, who, he had a l­
ready realized, was much revered by 
his fellow Masters. Because he had 
heard tha t this great man was once 
quite ill, and because of the tre ­
mendous amount of respect that he 
instilled in others through the years, 
Zahn had formed a mental picture 
of the aging and venerable man as 
someone ra ther wrinkled and quite 
delicate.

Crossing a street in Greenville, 
Zahn and his companions were dis­
cussing George Kossuth, and not 
noticing the traffic on the quiet, 
southern road. Just then a bright, 
shiny convertible, with its top down, 
came roaring down the street at 
them. Behind the wheel, w ith his 
jet black hair flying in the breeze 
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In Hungary stands this monument 
to the forebears of George Kossuth. 
Kossuth is a direct descendant of 
Louis Kossuth, who was the George 
W ashington of Hungary. He a ttrib­
utes his artistic talents to his Mag­
yar origin.



a n o th e r  V O T E  
f o r

By Roland Jeanneret 
Kansas City, Missouri

Som eone once fa c e tio u s ly  r e ­
m arked that a prim e requisite of 
direct color po rtra itu re  is a mild 
case of insanity. There have been 
times, since em barking on the field 
of direct color, th a t I have consid­
ered that rem ark as hardly face­
tious. But those times were quite 
early  in my direct color experience 
and while, occasionally, I find my­
self wondering about the fu ture of 
direct color as it concerns me, my 
doubts have lessened considerably.

I sincerely believe in the future 
of direct color and I believe that

my experiences in the field may be 
of in terest to other photographers 
who have made the plunge, or to 
those who may be considering it.

F irst of all, I did not choose the 
field of direct color because I am 
a “hard-working genius” but ra th e r 
because I am a “bull-headed die­
hard ” who believes th a t becoming 
established as a direct color pho­
tographer is w orth w hatever price, 
in term s of tria l and error, success 
and failure, th a t it is necessary to 
pay.

My career in direct color began 
innocently enough. I was taking a 
combined course in commercial pho­
tography and direct color a t the 
New York Institu te  of Photography 
when my course was cut short by 
the d ra ft in 1941. But my last three 
years in the arm y were spent in a 
photo lab where I was able to set 
up my own equipment and work 
nights. My own private work table 
was built from  two privy doors 
stolen (innocently, of course) from  
the  L ink  T ra in e r  D e p a rtm e n t. 
S trangely enough, I could buy all 
the color m aterials I wanted from  
the PX and I spent my evenings 
filling the trash  cans w ith them.

The first two years a fte r  my dis­
charge in the fall of 1945 were 
spent in the basem ent darkroom  
built to allow continued experiment. 
Although I was “free lancing,” the 
prim ary objective was still color.

On January  1, 1948, I opened my 
studio on South Main S treet in Kan-

The Jeanneret reception room, stu ­
dio and offices are lined w ith th irty  
distinctive examples of the photog­
rapher’s work. Clientele is a good 
m ixture of bxisinessmen, sm all fry  
(under ten years), m atrons and 
young women.



Above: The transfer room 
and the center of the lab. 
Three dark rooms open o ff 
this room. There is also an 
additional 1,000 square feet 
of space, now used only for  
storage, for which exten­
sive expansion is already 
planned in every detail. 
Right: A fu ssy  craftsm an, 
Jeanneret expects to see 
three transfers before he 
gets one print that is in 
satisfactory color balance.

sas City, Mo. The geographic loca­
tion is excellent since I am in the 
heart of the better section of Kansas 
City. The problem of how to make 
money, however, proved alm ost as 
insurm ountable as the problem of 
m aking a direct color portrait. In 
the course of the ensuing five years 
I am sure I tried everything and 
I went broke twice. But, the studio 
is still here and I have yet to make 
a black and white picture.

I have been driven by w hat is to 
me at least, the inescapable fact 
that, as surely as the sun will rise 
in the east tomorrow, ALL pictures 
will someday be made in color. Over 
and above the fact th a t nothing is 
impossible, color pictures of fan tas­
tic beauty and accuracy are today 
a reality.

I do not wish to appear prophetic 
or arrogant, but I do feel th a t any­
one that has made as many mis­
takes as I have should be an au thor­
ity on som ething or other.

Until recently I used a 5 x 7 
N ational One-Shot cam era exclu­
sively, but in the last year I have 
made several sittings on Ekta- 
chrome. It has proven, to me at 
least, th a t a very special printing 
technique must be followed if the 
results with Ektachrom e are  to ap­
proach those obtained w ith the one- 
shot camera. I personally feel tha t

Ektacolor is the immediate ultim ate 
answer, but mechanical difficulties 
make it tem porarily impractical. We 
have had many prints from mono­
pack m aterials which, by them ­
selves, were very satisfactory but 
should never be delivered in a room 
whose walls are lined with prints 
made from one-shot negatives. The 
prim ary difference, of course, is in 
the separational roundness of the 
highlights, and the depth and body 
of the over-all print.

The serious operational handicap 
of the one-shot camera, however, 
makes this slight loss of quality the 
lesser of two evils in many cases. 
The one-shot, for instance, is about 
two stops slower than Ektachrom e; 
it takes a good five minutes of 
cam era m anipulation to change a 
pose in even the slightest degree; 
the negatives never register perfect­
ly; and there are other reasons too. 
A group of three people, where a 
reasonable depth of focus is neces­
sary for good composition, is a good 
example of this.

P o rtra its  are  always mounted and 
shown in fram es. If the customer 
is undecided about a fram e I usu­
ally suggest th a t the portra it be 
taken out in the fram e I select and 
allowed to hang in the home for 
a few days. This seems to work 
very well since I very rarely  lose

a fram e sale. I carry  a large stock 
of high quality wood fram es which 
range up to $60 for a 16 x 20. These 
fram es help to raise the average 
order per sitting  to about $130. The 
only difficulty with fram es is that 
I m ust carry  my own inventory if 
I w ant to sell the quality of fram e 
that I feel that I m ust have.

I have been forced to make many 
things do double duty. The cam era 
room and my office double as dis­
play rooms. I display only portraits 
on the wall with just three or four 
sm all prints on tables in the recep­
tion room. The furn iture doubles 
frequently as props. In the window 
there is always only one 16 x 20 
portrait on an easel w ith two other 
16 x 20’s on the wall visible from 
the street.

Generally speaking anyone is a l­
ways more interested in w hat HE 
has to say than he is in w hat any­
one else has to say. This is why I 
always try  to get my subject to talk 
to me. I try  to make my children 
feel like they are a part of the 
whole thing. I tell them w hat I am 
doing, show them the holders, how 
the shu tter works, where the red 
goes, etc. They don’t know w hat I 
am  talk ing about but they “th ink” 
they do. I m ight sta te  it simply by 
saying I try  to trea t them like little

(S ee  JE A N X E K K T  —  P a g e  39)



“Wood A b stm e t"
Robert S. Wycr, Delhi, N. Y.



Again, The N A T IO N A L  PH OTOG RAPH ER presen ts several 
of the prin ts selected for the P. A. of A. P erm anent Loan  

Collection a t th e  1952 national convention.



uRelaxation”
Zintsm aster, Minneapolis, Minn.

“I Didn’t Do It”
Gilbert Woodcock, Ironwood, Mich.
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A  T e le p h o n e  S u r v e y  P r o v e s

There Is Enough Business for Everyone

By Lawton E. Osborn, M. Photog.

A N orth Dakota photographer tells the results of 
a telephone survey made in his community. The survey  
asked just two questions: W hen did you last have your 
photograph taken in a studio? W hat year and what 
was the occasion? The results provide food for thought.

There is enough business for ev­
eryone.

Any photographer can get his just 
share and you can get your share 
too that is, if you are willing to 
look around and do a little some­
thing about getting people into your 
studio. To prove this point, I’m go­
ing to give you some figures on a 
recent telephone survey that we 
made in our town.

First we selected a young girl 
(a high school graduate) who had 
a pleasing voice and acceptable 
m anner. We asked her to pick out 
(and we steered her in no way) 100 
names from the telephone book — 
25% of them professional men (doc­
tors, lawyers, dentists, etc.), 25% 
business men or those who operated 
their own business establishm ents, 
25 '; who were salaried people such 
as office workers, clerks, teachers, 
etc., and 25% skilled and nonskilled 
workers.

Our survey asked the following 
questions:

\ \  hen did you last have your pho­
tograph taken in a studio?

What year and what was the oc­
casion?

In m aking each call the girl iden­
tified herself, declared th a t she was 
calling for Osborn’s Studio, and 
stated that she wanted inform ation 
for a photographic survey to be 
used as part of a convention pro­
gram . We found tha t in all cases, 
the people called were very happy 
to give information, and in not one 
instance did anyone refuse to an ­
swer the questions. All were very 
co-operative.

Kesults of Survey Startling
Results of the survey were s ta r t­

ling. Take the women for example. 
20% Imd never had a photograph 
taken; 10% had photographs taken 
in 1943; 10% in 1945; 6% in 1951; 
4% in 1940; and 4% in 1946. 1% had 
photos taken for years dating back 
as fa r  as 1913. Reasons for having 
pictures taken were as follows: 30%

for no special reason; 17*6% were 
wedding pictures; 6% were taken 
for a gift; 8% for Christm as; 4% 
for graduation; and 2% for F a th e r’s 
Day, Confirmation, etc.

Results for men or husbands were 
as follows: 22% had never had a 
picture taken; 12% had none taken 
since 1943; 8% had a picture taken 
in 1952; 6% in 1944; 4% in 1945. 
Dates covered in this part of the 
survey ranged from 1920 to 1953. 
R easons fo r  m en ’s p h o to g ra p h s  
were: 12% for the newspaper; 6% 
at the time of their wedding; 6% 
while they w ere in the service; 4% 
for a gift; 4% for C hristm as; 8% 
a t Graduation; 2% for M other’s 
Day; 2% for Confirm ation; and 2% 
as job application photographs.

Regarding children, the survey 
showed that 16% of the parents 
had pictures of their children taken 
in 1953; 20% in 1952; 17% in 1951; 
10.6% in 1950; 7% in 1949; 9% in 
1948; 2.6% in 1947; 2.6% in 1946; 
5.3% in 1945; 2.6%> in 1943; 2.6% 
in 1941. None had pictures taken 
during 1944 or 1942. Children from 
1 to 18 were included in the survey.

Reasons for children’s pictures 
were as follows: 32%-, no special 
reason; 16% for G raduation; 15% 
for C hristm as; 8%- for Confirm a­
tion; 7% as a baby picture; and less 
than 1% each for M other’s Day, 
for contests and as a picture for a 
fa th er in the service.

Ages I to 17 Neglected
Most of the photos taken of chil­

dren according to the survey were 
for children between the ages of 
one and four and between 17 and 
19, with the exception of those at 
Confirm ation time. Accordingly one 
can easily see that there is a large 
gap of years between the ages of 
four and 17. Maybe with a little 
promotion and a little effort on the 
part of photographers more parents 
could be induced to have their chil­
dren's pictures taken during these 
very changeable years in their lives.

Another side of the survey related 
to family photographs. The survey 
showed that only 26% had ever had 
family photographs taken. It goes 
w ithout saying, therefore, that this 
is another field w here photogra­
phers could do a little solid pro­
motion.

In our community we thought 
that we had done a pretty  good job 
in taking fam ily photographs, but 
according to the survey we are sure 
tha t there are a lot more families 
who, if properly approached, would 
have  fam ily  p h o to g ra p h s  tak en . 
When I say there is business enough 
for everyone I am sincere, fo r I 
feel th a t advertising and promotion, 
designed to increase fam ily photo­
graphs, would certainly get some 
results. If we only increased the 
percentage who haven’t had photo­
graphs taken by 10%, I am sure 
that we would all have enough busi­
ness to m ake our studio operations 
more profitable.

Forget Petty Jealousies
It was interesting to me to note 

tha t only % of 1% of children’s 
pictures were taken for contests. 
I believe th a t if we as photogra­
phers would forget our petty  jea l­
ousies about the fellow photogra­
pher in the same town or community 
getting work tha t we think we 
should have, and if we would go 
out and promote work that is righ t 
a t our front door (so to speak), we 
would all be much better off. It 
seems as though many times pho­
tographers are more interested in 
w hat the other photographer is do­
ing, ra th e r than w hat he himself 
m ight go out and do. And in many 
cases, for instance with school work, 
when a competing photographer 
gets a lot of school work we think 
th a t’s the thing to do. I would sug­
gest tha t if one photographer in 
your town has a corner on a certain 
type of business and is doing all 
right with it. why w aste your time



and effort trying to get business 
away from  him. Why not go out 
and develop and promote your own 
business connections.

From  this survey it would appear 
tha t it is not necessary and not 
advisable to go out and cut prices 
in order to get business. Results of 
a recent business survey, which we 
have correlated with ours, show 
that 68% of the customers tha t were 
lost to a business were lost because 
of indifference towards a customer, 
discourteous treatm ent or poor serv­
ice.

Reasons for Customer Loss
Research in the retail field has 

turned up some startling  facts and 
figures: Of each 100 customers, 15 
are lost in the 1st year, leaving 85; 
13 are  lost in the 2nd year, leaving 
72; 11 are lost in the 3rd year, leav­
ing 61; 9 are lost in the 4th year, 
leaving 52; 8 are lost in the 5th 
year, leaving 44; 7 are lost in the 
6th year, leaving 37; 6 are lost in 
the 7th year, leaving 31; 5 are lost 
in the 8th year, leaving 26; 4 are 
lost in the 9th year, leaving 22; 
3 are lost in the 10th year, leaving 
19; thus, in 10 years, 81 good cus­
tom ers are lost. W hy? 68# quit be­
cause of discourteous or indifferent 
treatm ent and /o r poor service. 14% 
quit because grievances were not 
adjusted. 9% were lured aw ay by 
lower prices. 5% were influenced by 
others to trade elsewhere. 3% moved 
away. 1% died.

Lost customers can be replaced 
with new customers — at a national 
average cost of $20 each. And a lot 
of them can be brought back — if 
you are willing to m ake the effort 
and know w hat to do.

Although the above figures come 
from retail experience, the same 
tru th  holds if you are a photogra­
pher, m anufacturer, service firm, 
bank or anything else. People prefer 
to buy where they feel their trade 
is welcomed and appreciated. HOW 
you sell is often more im portant to 
them than WHAT you sell.

It seems to me tha t if we would 
promote this business and take 
proper care of the business we do 
have, we wouldn’t have to w orry 
so much about customers.

Our survey has been very helpful 
to us. I'm sure that if you would 
conduct a survey in your town or 
community along the same line you 
would no doubt find very much the 
sam e percentages. There is a lot of 
business to be had, if we will just 
go out a fte r it. And we can go a fte r 
it in a legitim ate way, by crea t­
ing a demand for our photographs 
among our customers and the peo­
ple in our communities.

A SH E  —  C on tin u ed  from  p a n e  21
a minimum cash investment — he 
may neither appreciate his good 
fortune nor have any ambition to 
justify  his new responsibilities. He 
may consider partnersh ip  no less 
than a right, ra th er than a once-in- 
a-lifetime opportunity.

Capital Must Be Maintained
Another cause for partnership dis­

sension is constant personal w ith­
drawals from  the business. This 
may lead to liquidation at consid­
erable loss. It has led to bank­
ruptcy. One partner may wish to 
draw  out every dollar of profit as 
fast as it is earned and, perhaps, 
eat into capital. Another partner, 
having a long-range view, may want 
to plow back most of the earnings, 
m aking improvements, modernizing 
and expanding.

One partner may be entirely de­
pendent on the studio for his per­
sonal needs, while the other has 
outside income sources. A partner 
with a small fam ily may be intol­
eran t of demands on the business 
by another partner having a large 
family, or extraordinary  expenses, 
such as recurring  sickness.

M any a partnership has been 
wrecked by the machinations of si­
lent — even though not form ally  
recognized — partners. Two men 
may be able to hit it off amicably 
only with the blessings of their re­
spective wives. All it takes is one 
wife to needle her husband and agi­
ta te  him to put the most promising 
partnership  into receivership. Even 
though neither wife comes near the 
studio, either or both wives can stir 
up dissension, if they are so dis­
posed.

Thai “Unseen’' Partner
Not infrequently, one p a rtn e r’s 

wife will be socially ambitious be­
yond her husband’s means. Her 
personal needs, exercised through 
her husband, may make impossible 
demands on a new and struggling 
partnership. Before a partnership  
is consummated, prospective p a rt­
ners might give a little thought to 
the “silent” partners involved in 
the deal, and who may be more 
vocal than mute.

Many a photographer, failing to 
expand his business, is likely to 
draw  erroneous conclusions about 
the desirability of partnerships. He 
may take a partner for no better 
reason than to get additional capi­
tal. While welcoming the new capi­
tal, he may resent the partner. 
Such capital can be an insuperable 
burden on the business, unless the
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No. 20
I T S  L I E  F L A T ,  

v  f l a t , H A V E
r i N G  F L E X I B I L I T Y

t r y  BFi N°rin?' straight

U S E
lStUrCl oTrerV lasting^ bi,1‘i and papet . .ej  Prints 
ed and conti (rom
pliable, flexible. 'crazing ‘-Vl" A..i

Better try

B F I No. 30, too . . .

Quickly neutralizes hypo 
remaining in prints and 
negatives. Saves up to 
80% in time and water. 
Prevents discoloration and 
fading. Makes even, true- 
color toning easy.

V-'

B R 0 W N - F 0 R M A N *
I N D U S T R I E S

L O U I S V I L L E  1, K E N T U C K Y



C A M O ’ s
got the

A M M O !
• • • fo  h e lp  yo u  do a  

b a n g -u p  fob on 
y o u r school p ic tu re s

Clinch the school picture pack­
age program in your community.

Capture extra profits in addition 
to your regular portrait business.

HIRE’S HOW YOU PROFIT WITH CAMO!

| You can handle the school picture pack­
age business and sfill keep your regular 
portrait business.

2  1 out of every 5 in your community is in 
school between’ kindergarten and senior 
high school . . . a_ vast market for extra 
profits! —  available through the C A M O  
package program.

3  This school picture business is right in your 
own community . . . it's waiting for you! 
No  sales pressure needed!

41 C A M O 'S  program is the lowest cost . . . 
eliminates darkroom and detail. The only 
service designed exclusively for the Pro­
fessional Photographer.

5 When you join the C A M O  Caravan . . . 
you've begun the direct route to EXTRA 
P R O F IT S  — E X T R A  Q U I C K  — with N O  
extra work!

F O R  F U R T H E R  I N F O R M A T I O N

W R I T E  -  W I R E  -  P H O N E

the UNITED STATES CAMO CORPORATION
CAM O  Corner • 18th and Holmes 

Kansas City, Missouri

"Presently bringing the only COMPLETE 
elementary and junior high school pic­
ture package program to over 2500 
professional photographers from coast 
to coast."

RASCAL.S —  C o n tin u ed  from  p a g e  16
association members would wake up to the fact, that 
with ju st a little help from them, our emblem can be 
publicized to the point where it would be so well known 
to the public, that they would hesitate to go where 
this emblem was not displayed, w hat strength  this 
endorsement would give us as Professional Photogra­
phers. W hat g rea ter advantage could we have than  to 
educate the public and at the same time protect them, 
in m aking them conscious that our emblem stands for 
good photography, integrity and honest dealing.

When we do this, then we will have EVERY PHO­
TOGRAPHER seeking out the alliance of membership 
with our association, and yes, EVERY RASCAL, TOO, 
will clamor for the opportunity to lift himself, instead 
of the association seeking out lackadaisical photogra­
phers for membership.

* * *

Now let’s hit the nail right on the head. Spec­
ulation (call it w hat you w ill) is one of the big 
item s; it m ay be referred to as FREE, but all spec­
ulation isn’t free and again percentagewise a lot 
of “free” business isn’t speculation the way it’s 
operated. The very ones who holler the loudest 
probably know “free” or “speculative” methods 
won’t work, and here’s the rub . . . because they’ve 
tried it. Whoa, back up, they won’t actually admit 
their method was that dumb . . . they’ll give you 
all the angles they used to m ake it legit; cover up 
is w hat w e’d have to call it in this type of article. 
By their own admission they’ve com m itted the 
unpardonable sin okay, how m any can honestly 
say they never made a picture they didn’t expect 
to get paid for at the regular price for that picture. 
Now don’t try to find  excuses nor try to ju stify  it 
but take it fo r exactly what that sentence says and 
means, are YOU innocent?

ARE YOU LEG IT or IS IT  LEG AL m ight make  
a suitable title for the com m ents of the m any  
photogs who will definitely have ideas on this. 
A fter the big question, then comes the application 
(ethics); actually the law depends a lot on intent 
and m any design their activity so they are “w ith in” 
the border to say it kindly. They hire lawyers to 
figure it out or even wait ’til FTC issues orders 
before getting in line; others stay in their own back 
yards and don’t run afoul of law because no one 
takes them to task for it.

* * *

All of the schemes used by these rascals are based 
on the idea of getting the customer into the studio on 
a low price and then raising the order, squeezing that 
last nickel out of them. They do nothing in the way of 
CREATING A DESIRE TO BE PHOTOGRAPHED 
other than to prey on the gullibility of the public to 
obtain a bargain or something for nothing. These 
schemes or promotions, or whatever you choose to call

W A N T ED -Q U A L IT Y  TRANSPARENCIES
P h o to g ra p h e r s  m ake  $ 1 0 0  to  $ 4 0 0  p e r  p ic tu re  —  b y  sh o o t in g  ou r 

c a le n d a r  sub jec ts. W e  c a n n o t  fill the d e m a n d  fo r  c o lo r  p ictu re s. 

W r i t e  now  fo r  fu ll p a rt icu la rs .

American Calendar Agency
2 T O  W e s t  8 th  St. K a n s a s  C it y ,  M o .



them, benefit only the rascals and only leave a bad 
taste in the minds of the buying public. They do not 
raise the opinions of photography in the minds of the 
customer. They only tend to think that all photogra­
phers are of that class and are, therefore, reluctant to 
desire to be photographed in the future.

* * *
The old adage about “one rotten apple spoiling 

the rest of the barrel” holds good today. Separate 
the rotten apples (rascals) and EXPOSE THEM,  
and they will rot by themselves.

* * *
At a recent photographic meeting one of the guests 

very sincerely explained to another member just how 
foolish it was for him to even consider a speculative 
type of program  when he could personally show how 
these things didn’t pay off. To prove his point he 
gave the details of a show he staged at his studios. It 
seems he made sittings of 100 children not free nor 
on any low form of speculation, but just especially for 
the show without any obligation on part of the parents 
“selected.” He did present this show, m aking beautiful 
11 x 14s on 16x20 mounts and from anything I ’ve ever 
seen from this m an’s studios they’d be beautiful, too. 
They served tea and put on the “dog” properly . . . 
but the rub is he didn’t average over 25 or 35 bucks on 
print sales and while he did get some advertising . . . 
he knew it didn’t make him enough for all his efforts. 
WAIT A MINUTE! It isn’t a question of how much he 
made or lost, it isn’t even a question of how successful 
it was, for THE BIG POINT is that no m atter how 
glorified, HE WAS USING THE VERY METHOD 
UNDER A BIT D IFFERENT APPROACH that he 
was ridiculing not thinking for one m inute that 
many photographers would be happy to do just that 
if they hadn’t been told it is “tabu” by association 
standards.

B B B  —  C o n t in u e d  f r o m  p a g e  16

of which is now being defrayed by other types of 
legitimate business.
— Better Business Bureau of Oklahoma City, Inc.
It is refreshing to know that particular trade as­

sociations offer their co-operation in m atter of m utual 
interest.

Better Business Bureau of Rochester, Inc.
We appreciated very much receiving your direc­

tory and also your kind of fer relating to co-operat­
ing on any problems concerning photographers in 
this com m unity. We have had some problems occa­
sionally, m ainly having to do w ith the itinerant 
type of promotional enterprises.

— B etter  Business Bureau of Austin, Inc.
We feel sure that the local Better Business Bureaus 

throughout the country will be very glad to co-operate 
with local photographers in their community, helping 
them to m aintain high ethical standards.

On the national level, we will be glad to co-operate 
with the Photographers’ Association of America, par­
ticularly by way of implementing your program  at the 
national level.

— National Better Business Bureau, Inc.

One-Day Service . . .
. . . on  E K T A C H R O M E  sh ee t a n d  ro ll film  p ro c e ss in g .  Fre sh  so lu -  
t io n s, a u to m a t ic  con tro ls. A l l  o rd e rs  m a ile d  w ith in  2 4  h o u rs  —  
e xce p t w e e k e n d s  o f course . A lso ,  h ig h  fid e lity ,  i n d iv id u a l ly  c o r ­
rected  D Y E  TRANSFER  PR IN TS  from  a n y  s ize  t ra n sp a re n c y .

M E IS E L  P H O T O  & C O L O R  SE R V IC E ,  IN C .
2 4 0 9  N .  P e a rl P h o n e  PR osp e ct  0 9 6 0  D a l la s ,  T e x a s

Exclusive to the Professional Photographer

CAMO'l NEW  
COPY SERVICE
eliminates low-price, mail-order 

competition for YOUI

O M REPRODUCTIONS OF ANY 
U i OF YOUR OWN PRINTS!

O '"”
7 5

$TOTALCOST
25* for each addi­

tional dozen

M IN IM U M  O R D E R  75c 
A D D IT IO N A L  O R D E R S  
IN  D O Z E N  LO T S

Po r.NOW...
YOU CAN INVITE THIS BUSINESS 
INSTEAD OF TURNING IT AW AY!

f O  • •
. , exckonQ*

* £ * 3 *  * *

,u,de«M
* C° T pr:.»  « "  '°b

• 5 2

IT'S EASY TO ORDER!
•  N O  O R D E R  B L A N K S )

•  N O  F O R M S !

Just take  yo u r  prin t a n d  
put num ber of pictures 
desired, a n d  yo u r stud io  
ad d re ss  on  reverse  side. 

If you  d o  not have  a  

re g u la r  C A M O  c h a r g e ,  
p lea se  o rd e r with check 
in ad va n ce  o r f in ished  
w o rk  w ill be  sent C .O .D . \

CAMO WILL COPY ANY OF 
YOUR OWN PRINTS FROM 
3 x 4  t o  8 x 1 0 .

(Do not send negatives)

START ORDERING NOW! A • ftSERVICE AVAILABLE TO L A III UANY PROFESSIONAL PHOTOGRAPHER!

the UNITED STATES CAMO CORPORATION
CA M O  Comer • 18th and Holmes 

Kansas City, Missouri



Sh o w n  o b o ve  is the fam ous H e ila n d  Press 

M o d e l " S " ,  su rrou n d e d  by  photos furn ished  

th rou gh  the courtesy of som e of the m ajor 

U. S. new spapers.

An independent survey of all American 
newspapers in cities of 50,000 or more 
shows that 78V2% use Heiland Flash 
Equipment! This evidence of Heiland's de­
pendability is your assurance that any 
Heiland unit you choose — from the popu­
lar Press Model " S "  to the incomparable 
Strobonar V — is precision engineered to 
give-you better flash pictures, easier. See 
the complete Heiland line at your dealer's 
soon.

"l-f-elJL
THE FINEST N A M E  IN  FLASH FO R

130 E. Fifth Avenue, Denver, Co lo rado  FREE
New York, Chicago, Los Angeles, Kansas City, Atlanta BOOKLETS

Alaska, Canada, Hawaii, Mexico

STATE, REGIONAL AND 
CONVENTION NEWS
Again The NATIONAL PHOTOGRAPHER is happy 

to note ever-increasing activity and progress among 
local, sta te  and regional groups. Such activity is a happy 
sign, since strong groups of that type mean a stronger 
and more effective national organization.

The Professional Photographers’ Society of NEW 
YORK reports that 16 photographs by 12 photographers 
survived one of the most rigorous print-judgings in 
recent history and went on to win Court-of-Honor 
awards at the 1953 print competition in Elmira. Thirteen 
of the award-winning photographs were portraits; three 
were commercial.

The complete list of winning photographers is as 
follows:

Linn Duncan, Harold Flaherty, Howard Grassel (2), 
Eric Hugo (2), John Lindquist, John Millard, Louis 
Ouzer, Lewis Rodabaugh, Leonard Rosenberg (2), Wil­
liam Russ (2), Dorothy Swanson and Armen Telian.

Also, from  the New York group, comes word that 
the following men have been elected as officers of the 
Society for 1953-54:

H ow ard  J. H ow e, P resid en t  
Jo h n  A. M illard , 1st V ic e -P r e sid en t  
C h a r le s  I„. G eiger, 2nd V ic e -P r e s id en t  
J o h n  F. L in d q u is t, S e c re ta r y  
L ew is  F. R od ab au ffh , T rea su rer  

(S ee  N E W S —  p a g e  41)

U N B E A T A B L E !
a S T R O B O F l A S H  I I  

T H E  G R E A T E S T  

B A T T E R Y  P O R T A B L E

2 , 0 0 0  f l a s h e s  f o r  o n l y  $ 1 5 . 9 0

S u p e r p o w e r  b a t t e r y  f o r  r a p id  

f i r i n g

N e w  c o n v e n ie n t  K o i l e d  K o r d

N e w  h ig h  in t e n s i t y  r e f le c t o r

F e a t h e r e d  f o r  o f f  o r  o n  t h e  

c a m e r a  u s e

T r i g g e r  t u b e  t r i p p i n g  a t  n o  

e x t r a  c o s t

S l a v e  a c c e s s o r y  p l u g s  i n t o  

t r ip  s o c k e t

U s e s  o n e ,  t w o  o r  t h r e e  la m p s

S TROBO R E S E A R C H
M I L W A U K E E

O n l y  $ 9 9 . 5 0  p lu s  b a t t e r i e s



Y O U  C A N ’ T W A I T !
N o, y o u  c a n 't  w a it fo r  d is a b il i ty  to c a tc h  u p  w ith  y o u  b e fo re  y o u  p ro te c t 
y o u rse lf . Y o u  ju s t  c a n 't  e x p e c t to get d is a b il i ty  in s u ra n c e  a f te r  s ick n ess  
is b r e a th in g  d o w n  y o u r  n eck .

Y o u  h av e  to  k e e p  w ay a h e a d  o f  th e  p ack . Y o u  h a v e  to  h a v e  th e  fo re s ig h t 
a n d  good  ju d g m e n t to ge t d is a b il i ty  in s u ra n c e  B E F O R E  th a t  a c c id e n t 
o c c u rs  a n d  B E F O R E  o ld  s to m a c h  u lc e r , h e a r t  a tta c k , p n e u m o n ia , .c a n c e r ,  
d ia b e te s  o r  a n y  o n e  o f  a th o u s a n d  o th e r  a ilm e n ts  c a tch  u p  w ith  y o u .

T h e y  a re  su re  to c a tc h  u p  w ith  yo u  so m e  t im e .  I t m ay  be to m o rro w  a n d  
it  m ay  be  in  m a n y  m o n th s , b u t  y o u  c a n 't  w a it fo r  th a t  d ay  w ith o u t lo sing . 
I t  m ig h t he  th e  g re a te s t  f in a n c ia l loss y o u 'l l  e v e r  su s ta in .

Y O U  C A N 'T  A L W A Y S  W IN  —  B U T  Y O U  D O N 'T  N E E D  T O  L O S E !
A C T  N O W !

A p p ly  for Incom e  Protection through the

GROUP PLAN

THE PHOTOGRAPHERS ASSOCIATION OF AMERICA
Underwritten by Continental Casualty C o m p a n y  of C h ica go

IT PROVIDES THE BEST INCOM E PROTECTION YOU CAN  BUY

D O N ’T LET AN  UNEXPECTED DISABILITY CATCH YOU  

w i th o u t  su r p lu s  —  w ith o u t  in c o m e  —  w i th o u t  in s u r a n c e

$••  Dolailt of Covora go on tovono  Sido of thi t Pa go

PROTECT YOUR MOST VALUABLE ASSET —  YOUR EARNING POWER



THE PHOTOGRAPHERS ASSOCIATION OF AMERICA
PRESENTS

A GROUP PLAN OF DISABILITY INCOME INSURANCE

E x c lu s ive ly  f o r  M em b ers

HERE ARE THE BENEFITS ««"A
F O R  A C C I D E N T A L  I N J U R Y

(payA . . . . 

(pa ifA . . . . 

ftcu fA , . . .

A W eekly Indemnity for Total Disability beginning  
from the first day and payable up to five years.................

A W eekly Indemnity for Partial Disability beginning  
from the first day and payable up to six weeks.............

Actual Medical Expense up to the amount of One 
Week's Indemnity in case of non-disabling injuries.

FO R D I S A B I L I T Y  D U E  T O  I L L N E S S

( p a iy s . .  . 0 A W eekly Indemnity . . . whether confined to the 
house or not . . . beginning with the eighth day of 
disability or the first day of hospital confinement 
(whichever occurs first) and is payable up to 52 weeks.

FO R A C C I D E N T A L  D E A T H  a n d  D I S M E M B E R M E N T

$ 5 0 0 0  $ 2 5 0 0  

$25°° $1250 
$ 5 0 0 0  $ 2 5 0 0

$ 5 0 0 0  $ 2 5 0 0

Loss of L i f e .................................................
Loss of Both Hands or Both Feet.....................

Loss of the Entire Sight of Both Eyes...............

Loss of O ne Hand and One Foot...................

Loss of Speech and H earing..........................

Loss of One Hand or One Foot and One Eye. . 

Loss of One Hand or One Foot or One Eye. . . .
Loss of Speech or H earing............................

Loss of Thumb and Index Finger of Either Hand

$5,000 $5,000
5,000 5,000
5,000 5,000
5,000 5,000
5,000 5,000
5,000 5,000
2,500 2,500
2,500 2,500
1,250 1,250

( In addi t ion  to any  o the r  In d e m n i t y  p r o v i d e d  in the p o l i c y ) .

J h s L  Q o a L  L A , J jOW

Available to Members Under 60 Who Qualify..

Plan A
Annual $88.00
Semi-Annual $44.50

Females are limited to Plan R.

Plan B

$49.00
$25.00

U nderw ritten by CONTINENTAL CASUALTY COMPANY, CHICAGO, ILLINOIS



UUmANUINb AVVANIAbt* Ur l i l t  PLAN
H e r e ’s a  fu ll d e s c r ip t io n  o f  th e  a d v a n ta g e s  o f  th e  S p e c ia l G ro u p  P la n  o f  In c o m e  P ro te c t io n  s p o n ­
so re d  b y  Fhe P h o to g r a p h e r s  A s so c ia tio n  o f  A m e ric a  for y o u r  b e n e f it . I f  y o u  w ill r e a d  th is  c a r e fu l ly ,  
y o u 'l l  re a lly  le a rn  so m e  in te r e s t in g  th in g s  a b o u t  d is a b i l i ty  in s u ra n c e .

T he M a in  Id e a  is to  m a k e  it p o ss ib le  fo r  y o u  to  
get a w e e k ly  in c o m e  w h ile  y o u  a re  u n a b le  to 
w o rk  b e c a u se  o f  so m e  u n e x p e c te d  in ju r y  o r
s ick n ess .

T he R e a s o n  T his P la n  is S p o n s o re d  b y  T h e
P h o to g r a p h e r s  A s s o c ia tio n  o f  A m e ric a  is to  
e n a b le  y o u  to  g e t  b e t t e r  a n d  m o re  d e p e n d a b le  
p ro te c t io n  a t  a s u b s ta n t i a l  s a v in g  in  c o s t.

T he C o v e r a g e  is B e tte r  th a n  a n y  o th e r  p o licy  
yo u  can  b u y  as a n  in d iv id u a l  f o r  th e  fo llo w in g
re a so n s  . . .

C o n tin u o u s  P ro te c tio n . T h a t  m e a n s  y o u r  c o v e r ­
ag e  c a n n o t  b e  te r m in a te d  o r  r e s t r ic te d  b y  th e  
c o m p a n y  a s  lo n g  as th e  p la n  e x is ts —-u n til y o u  
r e t i r e  o r  r e a c h  a g e  70 , a n d  re m a in  a m e m b e r  
o f  th e  a s s o c ia t io n .

N o  H o u s e  C o n f in e m e n t.  T h a t  m e a n s  th a t  yo u  
c a n  c o lle c t f u l l  b e n e fits  e v e n  if  y o u r  s ick n ess  
p e rm its  y o u  to  be  u p  a n d  a ro u n d . M ost p o lic ie s  
p a y  n o th in g  o r  re d u c e  yo u  to  o n e -h a l f  b e n e fits  
o r  l im it  y o u  to  o n e  m o n th  u n le s s  y o u  a re  s t r ic t ly  
c o n fin e d  w ith in  y o u r  h o u se .

N o n  P ro -R a tin g . T h a t  m e a n s  th a t  b e n e fits  c a n ­
n o t be re d u c e d  b e c a u se  o f  p e r f o r m in g  d u tie s  
o f  a m o re  h a z a rd o u s  o c c u p a tio n .

N o n - A g g r e g a te .  T h a t  m e a n s  th a t  th e re  is n o  
l im it  to  th e  n u m b e r  o f  c la im s  y o u  m ay  h a v e  in  
an y  g iv en  p e r io d  —  o r  in  y o u r  l ife t im e .

2 4 -H o u r  A c c id e n t C o v e r a g e .  N o e x c lu s io n s  as 
to  o c c u p a tio n a l  a c c id e n ts . Y o u  a re  f u l ly  c o v ­
e re d  a t w o rk  —  a t h o m e  —  a t p la y .

Im m e d ia te  B en ifits . Y es, a f te r  th e  e f fe c tiv e  d a t e ,  
d is a b il i t ie s  a re  c o v e re d  re g a rd le s s  o f  d a t e  o f  
o r ig in  o f  th e  a i lm e n ts  c a u s in g  su c h  d is a b i l i t ie s .

Y ou C an  T ak e  It W ith Y ou . I f  y o u  m o v e  o u t  o f  
y o u r  h o m e  S ta te ,  y o u  c a n  k e e p  y o u r  p o lic y  in  
fo rce  as  lo n g  as y o u  a re  o th e rw is e  q u a l i f ie d .  I f  
y o u  t r a v e l  a b ro a d ,  y o u  a re  in s u re d  a n y w h e re  in  
th e  w o rld , in c lu d in g  C o m m e rc ia l  A ir T r a v e l .

Y ou S a v e  M o n e y  by e n ro l l in g  in  y o u r  A sso c ia ­

tio n  P la n  b e c a u se  o f  th e i r  w h o le sa le  p u rc h a s in g  
p o w e r a n d  b e c a u se  a ll th e  e c o n o m ie s  o f  m ass  

se ll in g  a n d  a d m in is t r a t io n  a re  p a sse d  on  to  y o u . 
W h y  p ay  m o re  fo r  c o v e rag e  n o t as g o o d ?

S E N D
N O  M O N E Y

E X C L U S I V E L Y  F O R  M E M B E R S

I want to enroll in the Special Plan of 
Accident and Sickness Insurance 

sponsored by the

T he P h o to g r a p h e r s  A s s o c ia tio n  o f A m e ric a

I want the Plan that will pay me S.....................  per week. Age
I am on full time active duty and in good health.

NAM E......................................................................................................................

ADDRESS.................................................. ............................................................

CITY AND
STATE................................................. ........................................................ -....... .



HERE’S WHAT H. R. SMITH, BRADEN­

TON, FLORIDA, HAS TO SAY ABOUT

B U S I N E S S  R E P L Y  C A R D
First Class Permit No. 8427, Sec. 34.9, P. L. & R., Milwaukee, Wisconsin

THE P H O T O G R A P H E R S ’ A S SO C IA T IO N  O F A M E R IC A

152 W est W isconsin  A venue

YOU’RE M ISSING  THE BOAT 

IF YOU D O N ’T ENROLL

TODAY!



A SH E  —  C o n tin u ed  fro m  p a g e  31
new p artner has som ething more 
to offer than money.

Analyze Additional Investment
Frequently, in the case of an es­

tablished studio, insufficient capital 
is less the cause of business stagna­
tion than a result. That is, lack of 
capital may simply mean the in­
ability or unwillingness of the own­
er to retain  part of the earnings in 
the business. If he won’t, even 
though able to, his fu ture prospects 
are not bright. If he can’t, because 
the studio earns too little, then 
there is som ething fundam entally 
wrong. Additional capital will not 
automatically m ake an unprofitable  
studio into a lucrative one, or trans­
form  a poor manager into a good 
one. It will only provide more capi­
tal to m ismanage. And, in addition, 
if secured through taking in a p a rt­
ner, such capital saddles the studio 
with an additional owner looking to 
an unprofitable business for a live­
lihood.

If a badly managed, under-capi­
talized or run-down studio can 
double its capital or its facilities 
only by doubling the num ber of 
owners, nothing has been added. 
Its position rem ains shaky or be­
comes worse. It should be rem em ­
bered tha t a large venture can fail 
as easily as a sm aller one and for 
the same reasons.

It is common knowledge each 
partner is liable for the entire p a r t­
nership’s obligations. Yet it is doubt­
ful if most partners give this fact 
the attention it deserves when con­
tem plating partnership. Some p a rt­
ners, about the time they affix sig­
natures to partnership papers, are 
as starry-eyed as two young lovers 
plighting their troth.

Realize Potential Pitfalls
Each partner is legally the agent 

of the other partner. In the conduct 
of business, the action of one is 
legally binding on the other.

While partners may limit between 
themselves the individual liability 
of each, this is not binding on those 
outside the partnership. In event of 
failure, the enforcing of collections 
by creditors of the partnership may 
fall more heavily on one p artner 
than another.

If one p artn er has assets outside 
the partnership  and the other does 
not, creditors may bear down on the 
p artner with outside assets if neces­
sary  to satisfy their claims. Or. one 
partner may conceal assets while 
the other p a rtn e r’s assets are ex­
posed to attachm ent.

In the event that one p artner goes 
into bankruptcy in another venture, 
such bankruptcy dissolves the p a rt­
nership. The trustee of the bank­
rupt partn er steps in and takes

charge of the bankrupt p a rtn e r’s 
interest. The partnersh ip  is liqui­
dated to m ake the bankrupt’s share 
available to satisfy claims standing 
against him.

A partnership  is dissolved by the 
death of a partner. The rem aining 
p artner or partners m ust pay the 
estate of the deceased p a rtn e r for 
the la tte r’s in terest in the business. 
Thus, death can put a stra in  on a 
partnership  business and even force 
its liquidation at a probable loss to 
the surviving partner.

Distribution of Profits
Even though a division of profits 

of a partnersh ip  is clearly defined 
in a partnership  agreem ent this 
may not prevent bitter dissension 
when profits are distributed. Usual­
ly, where p artners put up m atching 
capital and contribute full time, the 
division of profits is equal. The ex­
ception is where one p artn er is con­
ceded to bring more experience to 
the business. However, w here two 
or more partners devote full time 
to the partnership, but one con­
tributes more capital than the other, 
an equitable distribution is difficult 
to arrive at by any formula.

Thus, if one p artner contributes 
$3 000 and another $2,000, both con­
tributing full time with equal value 
for personal services, a 60-40 divi­
sion of profits would be unfair. 
Some other division would be less

P H O T O G E N I C

T h e  S P E E D  L I G H T  P r e f e r r e d

b y  m o s t  P r o f e s s i o n a l s

Appointm ents and new business are easier 
to get —  Only  two-minute set-up.

Am ple illumination for children, fam ily  
groups, club groups, anim als, events —  
and color, too.

#  COMPLETE LY P O R T A B L E  —
two self-contained Speed Light units, 100 watt-sec­

onds each. Trigger either one from camera, other 
fires through foto eye. Closes into attractive carry­
ing case weighing only eighteen pounds.

For n a m e  of  n e a re s t  D e a le r , write:

THE PHOTOGENIC MACHINE CO.
Y O U N G ST O W N  1, O H IO

A v a i l a b l e  a l s o  w i t h  2 0 0  w a t t - s e c o n d  un i t s .



likely to create friction. Thus, each 
might draw  equal “sa lary” from net 
earnings for personal services. The 
rem ainder would be distributed in 
proportion to capital contributed to 
the partnership.

Possible Tax Hardships
Salary, of course, should not be 

overstated lest disagreem ent occur 
in the other direction with too little 
return  left for the principal capital 
contributor on his investment. Sal­
ary, as here used, is not to be con­
fused with draw ing against final 
profit distribution, but should be a 
bona fide return  for services only. 
One successful partnersh ip  deter­
mines partners’ salaries by paying 
each the same amount as their high­
est paid employee.

W here a substantial p a rt of p a rt­
nership earnings are not distributed 
to the p artners this may cause an 
income tax hardship for one of 
them, and result in friction. Each 
partner, in filing his individual in­
come tax return, is responsible for 
and must compute his income tax 
on the share of the partnership  
earnings credited to him. This share 
is reported in the partnersh ip  in­
formation return, and must, in turn, 
be reflected in the p a rtn e r’s own 
individual return. For example, if

the net partnership  earnings are 
$15,000 and one p a rtn e r’s share is 
reported as $6,000, he may have dif­
ficulty paying the income tax on 
that amount if, say, $2,000 of his 
earnings are being retained in the 
partnership. That is, he must pay 
an income tax on $6,000 out of 
$4,000.

TO W LE —  C o n tin u ed  from  pan** 1!)
ing and sense of form. Many other­
wise good lenses fall short in this 
characteristic.

These are the mechanics of our 
art, the tools with which we work. 
They relate to our final result even 
as the pen relates to the book it has 
written. With them we record our 
impressions, reactions, responses, in­
terpretations, and understanding of 
the world in which we live, the 
people and things which are part 
of it, hoping always that our effort 
will cause some one else to share 
with us our greatest joys, most 
pleasant experiences and acquaint­
ances.
Portrait a Record of Personality
Since the picture presentation in 

portraitu re is a record of a person­
ality, the portrait photographer m ust 
develop a deep-seated liking for hu­

manity, and understanding of its 
basic purposes, reactions and reason­
ings, its inspirations and achieve­
ments. Remember you may only be 
privileged to associate with your 
subject for a few fleeting minutes, 
but within that short time you will 
be expected and should recognize 
and graphically record those intan­
gible factors which cause others to 
respect, admire, love and cherish 
that person. A portrait can only 
record these things within the scope 
of the knowledge and understanding 
of the workman responsible for its 
creation. During all of m an’s prog­
ress in civilization, he has been con 
tinually admonished to “Love his 
Neighbor as himself,” to develop 
“an understanding heart,” to be 
filled with “faith, hope and charity ,” 
to “help aid and assist” others. These 
and many other sim ilar instructions 
become the basis of our development 
of the tool of understanding which 
will help us to obtain and record 
the proper personality response or 
expression from our subject. This 
is the very heart of good portraiture, 
“that it refresh the memory of the 
survivors and stim ulate within them 
the greatest values possessed by that 
loved one they once knew and who 
will always live in their heart and
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“W e couldn’t get along w ithout our P A K O  D ryers”
. . says Miss Hope White, the third generation of Whites to operate the White

Studio, 26 West 58th Street, New York City.

A s k  y o u r  P A K O  D istribu to r fo r  d e ta ils  o r  w rite  d irect to:

PAKO CORPORATION

“ O ur PAKO Dryers have been one of the best invest­
ments we have made in mechanizingour print production. 
As official photographers for the U.S. Military Academy 
at W est Point we faced the problem of increasing our 
production and maintaining our high standard of quality, 
when the enrollment was increased from 1200 to 2400 
cadets. The installation of two PA KO M ATTE Dryers 
solved this problem for us. They more than doubled our 
matte print drying capacity, produced better quality 
prints and did it in less than lA  the space used before. 
Glossy prints for the year books and annuals of ou r  pri­
vate school customers are dried on our PA KO  Economy 
Dryer.

W e feel that this PA KO  equipment has been indispensable in help­
ing us to deliver the high quality prints our discriminating clientele 
demands and has proven to be a profitable investment for us.”
Y o u  too can  find  a n  a n sw e r  to y o u r  p h o to g ra p h ic  p ro c e s s in g  p ro b le m  w ith  
P A K O  Print d r y in g  equ ipm ent.



F l a s h e d  b y  R o b e r t  A .  Y a n i a k ,  M i l w a u k e e ,  W  i s c o n s i n

f o r  p e a k  e x p r e s s i o n . . .  p l u s  e v e r y  p r e c i o u s  d e t a i l !

Creative use of General Electric Photoflash can give you outstanding 
full-of-life studies, especially of children and pets.

For G-E Photoflash provides great punch of light to stop action right at 
the peak of expression, and to let you stop down for maximum detail.

Try it yourself and see! Next time your situation demands quick shooting 
and plenty of light, just set up and shoot with General Electric 
Photoflash!

Remember, there's a G-E lamp for every photographic purpose

G E N E R A L E L E C T R I C

You’ ll like G-E 
M idgets in  the
h a n d y  n ew  
12-H-4 p a ck  
a v a ila b le  soon



c o n s c i o u s n e s s . "  T h i s  i s  t h e  a c h i e v e ­

m e n t  o f  t h e  p o r t r a i t s  w h i c h  l i v e .

U n d e r s t a n d  L i g h t  P a t t e r n s

M u c h  o f  t h e  d i f f i c u l t y  e n c o u n t e r e d  

b y  o p e r a t i v e  p h o t o g r a p h e r s  c o m e s  

f r o m  t h e i r  i n a b i l i t y  t o  s e e  a n d  u n ­

d e r s t a n d  t h e  e f f e c t  o f  l i g h t  p a t t e r n s  

o n  t h e  h u m a n  f a c e  a n d  f i g u r e .  W e  

m u s t  a l w a y s  k e e p  in  m i n d  t h a t  t h e

C o m p l a i n t :

Gentlemen:
"The View Camera 

which / purchased tram you 
■in |970 is all m good shape 
except that the BELLOWS IS 
GIVING OUT. What shall I
do?" etc...........................

H.P.A. —  Alabama

. ‘.'bellows just received^ 
and ' Cam era  like New now/'

Customer

P R O F E SS IO N A L S  D EPEN D  O N  
. "P H O T O -T O O L S "

H e r e  a r e  o n l y  a  fe w  o f  

M a n y  " P H O T O - T O O L S "  
M o d e  a n d  G u a r a n t e e d  b y  
B U R K E  &  J A M E S ...............

•SO LAR ENLARGERS
World's Preference.- Spc- 
cial Condenser System ; 
"F inger-touch" F o c u sin g ;  
Dust-free Ncg. Carriers, 
etc., for Superb Perform­
ance. 35 mm to 5x7 in. 
S66.50 to $298.50.............

• B &  J SPEED PRESS
B ° n t  P f J i i i ' s n  C a m e r a  
Gadget Free —  Abuse Proof 
Revolving Bock, Dual Con­
trols; Drop Bed; etc. All 
Functional Features. 21-4 x 
3V4-4 x 5”-$ 6 9 .5 0 -S 8 4  50v

• 8 x 1 0  B & J  Com­
mercial View Camera
Professional's Choice for 
Sturdy Exacting Perform­
ance; Long, Durable Bel­
lows and Unlimited Ad­
justments. 4 x 5; 5 x 7 
from $74.50.......................

•  R E M B R A N D T  
PO RTR AIT CAM ERA
Unexcelled ! —  Quick Fo­
cusing, F ocusing  Lock, 
Hooded Focusing; Ground 
Glass, Hardwood Frame, etc. 
Quality in Details, 4 x 5; 
5 x 7; $69.50 to $99.50...

• R E X O - G L O S S Y  
D oub le-D uty DRYER
World's Standard ! Thermo- 
static Heat Control, 750 
—  x 3 ' i  prints per
hour. Double Electric Heat­
ing Elements $54 8 5 ..........

•CO M PLETE PROFESSIONAL EQUIP.
•  8 x 10 B & J Metal Pro-Contact Printer 

k,Individual Lamp Controls, etc., $99.50. 
Largest Stock of Lenses !

» Complete L a b o r a t o r y  Equipment !

W r i t e  f o r  C o m p l e t e  

7 2  p a g e  I l l u s t r a t e d  

PHO TO-TOOLS  
C A T A L O G U E  1 0 5 I H

B u r k e  ftJameSy Inc*
FINE PHOTOGRAPHIC tO U lPMENt SINCE H9F

321  S. W a b a sh  Ave., C h icago  4. III. U.S.A.

h u m a n  h e a d  h a s  n o  f l a t  s p o t s ,  t h a t  

i s ,  a r e a s  d e v o i d  o f  c o n t o u r  i n  a n y  

d i r e c t i o n ,  w h e n  w e  a t t e m p t  t o  p l a c e  

t h e  i m a g e  o f  a  t h r e e  d i m e n s i o n a l  

o b j e c t  o n t o  a  t w o  d i m e n s i o n a l  p l a n e .  

T h e  i l l u s i o n  o f  t h e  t h i r d  d i m e n s i o n  

c a n  o n l y  b e  m a d e  w i t h  l i n e s  a n d  

t o n e  m a s s e s  o f  v a r y i n g  i n t e n s i t i e s  

r a n g i n g  f r o m  w h i t e  t o  b l a c k .  A n y  

a r e a  o f  a n y  t o n e  w h i c h  d o e s  n o t  

c o n t a i n  s o m e  v a r i a t i o n  o f  t o n e  a p ­

p e a r s  a s  a  f l a t  p l a n e .  W h e n  w e  

r e p r o d u c e  a n  o b j e c t  w i t h  a s  m a n y  

s h a p e s  a n d  p r o j e c t i o n s  a s  t h e  h u m a n  

f a c e ,  w e  m u s t  b e  c a r e f u l  t o  r e c o r d  

a  p a t t e r n  o f  l i g h t  w h i c h  w i l l  g i v e  

u s  t h e  f e e l i n g  o f  a l l  o f  t h e s e  c o n ­

t o u r s .  W e  f i n d  t h a t  l i g h t  t o n e s  p r o ­

j e c t  a n d  d a r k  t o n e s  r e c e d e .

A  s i n g l e  s o u r c e  o f  l i g h t  f a l l i n g  

u p o n  t h e  o i l y  s u r f a c e  o f  t h e  s k i n  

w i l l  g i v e  o f f  a  s p e c u l a r  r e f l e c t i o n  

o f  t h a t  s o u r c e  o f  l i g h t  i n  k e e p i n g  

w i t h  t h e  l a w  o f  r e f l e c t i o n ,  w h i c h  i s  

t h a t  t h e  a n g l e  o f  i n c i d e n t  i s  e q u a l  

t o  t h e  a n g l e  o f  r e f l e c t i o n .  T h i s  s p e c ­

u l a r  r e f l e c t i o n  i s  w h a t  w e  c a l l  t h e  

h i g h  l i g h t ,  b e g i n n i n g  w i t h  t h e  t o n e s  

i m m e d i a t e l y  n e x t  t o  t h i s  h i g h  l i g h t  

a n d  g r a d u a l l y  g e t t i n g  d a r k e r  a s  t h e  

d i s t a n c e  i n c r e a s e s  c a u s e s  t h e  f e e l i n g  

o f  r o u n d n e s s  a n d  f o r m .

W h e n  v i e w i n g  t h e  f a c e  f r o m  s l i g h t ­

l y  t o  o n e  s i d e  o f  t h e  c e n t e r ,  i f  w e  

d i v i d e  t h e  f a c e  a t  t h e  l i n e  o f  t h e  

n o s e ,  w e  f i n d  t h a t  t h e  s i d e  n e a r e s t  

t o  u s  i s  m u c h  b r o a d e r  t h a n  t h e  

o t h e r  o r  s h o r t  s id e .  W h e n  t h e  d i r e c ­

t i o n  o f  t h e  l i g h t  i s  u p o n  t h e  b r o a d  

s i d e  w e  c a l l  t h a t  a  b r o a d  l i g h t i n g  

a n d  w h e n  t h e  d i r e c t i o n  o f  l i g h t  i s  

f r o m  t h e  s h o r t ,  w e  c a l l  t h a t  a  s h o r t  

l i g h t .

L i g h t  P r o f i l e  W i t h  C a r e

W h e n  t h e  s i d e  o f  t h e  f a c e  i s  a t  

r i g h t  a n g l e s  t o  t h e  p o i n t  o f  v i e w ,  

w e  s e e  t h e  p r o f i l e .  I n  o r d e r  t o  s h o w  

t h e  v a r i o u s  p l a n e s  o f  t h e  f a c e ,  a  

p r o f i l e  m u s t  b e  l i g h t e d  w i t h  c a r e .  

I f  t h e  l i g h t  i s  p l a c e d  t o w a r d  t h e  

f r o n t  o f  t h e  f a c e ,  t h e r e  a r e  n o  s h a d ­

o w  t o n e s  t o  s e p a r a t e  t h e  p l a n e s  o f  

t h e  f a c e .  H o w e v e r ,  i f  t h e  l i g h t  i s  

m o v e d  s l i g h t l y  t o w a r d  t h e  b a c k  o f  

t h e  h e a d  a  s h a d o w  i s  c r e a t e d  a l o n g  

s i d e  o f  t h e  c h e e k ,  b e t w e e n  i t  a n d  

t h e  n o s e ,  t h u s  d i f f e r e n t i a t i n g  b e ­

t w e e n  t h e s e  p l a n e s .  A n o t h e r  v e r y  

s a t i s f a c t o r y  w a y  t o  l i g h t  a  p r o f i l e  

i s  w i t h  a  l i n e  o f  l i g h t  o n  t h e  f r o n t  

e d g e  o f  t h e  f a c e .  C a r e  m u s t  b e  e x e r ­

c i s e d  i n  p l a c i n g  t h i s  l i g h t  s o  t h a t  

o n l y  a  s m a l l  t r i a n g l e  o f  l i g h t  i s  

v i s i b l e  o n  t h e  c h e e k  n e a r e s t  t o  t h e  

v i e w e r .

T h e s e  f o u r  p a t t e r n s  o f  l i g h t  a r e  

f u n d a m e n t a l .  T h e y  a r e  e a s y  t o  s e e  

a n d  e a s y  t o  u n d e r s t a n d  a n d  c a n  b e  

m a d e  v e r y  e a s i l y .  T h e y  p e r m i t  o f  

m a n y  v a r i a t i o n s  t o  s u i t  t h e  v a r i o u s  

f a c e s .

N o w  t h e s e  v a r i a t i o n s  m a y  b e  u s e d  

t o  c o r r e c t  t h e  l e s s  d e s i r a b l e  f e a t u r e s  

o f  t h e  f a c e .  R e m e m b e r  t h e  i n f l u e n c e  

o f  t h e  e d g e  c o n t o u r s  a n d  t h e  i m ­

p o r t a n c e  o f  p l a c i n g  t h e  c a m e r a  a t  

t h e  m o s t  p l e a s i n g  p o i n t  o f  v i e w .  

T h e  s i z e  o f  t h e  l i g h t  a r e a  o n  t h e  

s h a d o w  s i d e  w i l l  a f f e c t  t h e  a p p a r e n t  

s i z e  o f  t h a t  s i d e  i n  y o u r  f i n i s h e d  

p r i n t .  M a n y  o t h e r w i s e  g o o d  p h o t o g ­

r a p h e r s  h a v e  b e e n  r u i n e d  b e c a u s e  

o f  t h i s  s w e l l i n g  p h e n o m e n a  a n d  t h e  

d i s t o r t e d  a p p e a r a n c e  w h i c h  i t  g i v e s .

M a n y  o f  o u r  p h o t o g r a p h e r s  a r e  

s t i l l  w o r k i n g  w i t h  t h e  c a m e r a  a n g l e  

t o o  h i g h .  T h e  e f f e c t  o f  d i g n i t y  i s  

o b t a i n e d  w h e n  w e  l o o k  a t  a  p e r s o n  

f r o m  t h e  l e v e l  o f  t h e  e y e s  o r  s l i g h t l y  

b e l o w  t h a t  le v e l .  T h i s  i s  a  v a r i a b l e  

r u l e  d e p e n d i n g  u p o n  t h e  s h a p e  o f  

t h e  n o s e  a n d  t h e  v a r y i n g  d i m e n s i o n s  

o f  t h e  p r i n c i p a l  a r e a s  o f  t h e  f a c e .  

R e m e m b e r  t h e  m o s t  s u c c e s s f u l  p o r ­

t r a i t  w i l l  b e  t h e  b e s t  c o m p r o m i s e  

t h a t  c a n  b e  m a d e  o f  a l l  o f  t h e  v a r ­

i a b l e s  i n  t h a t  f a c e .

E f f e c t  o f  D i f f u s e d  L i g h t

T h e r e  i s  n o  p h o t o g r a p h i c  s p e e d  

i n  t h e  i n t e n s i t y  o f  l i g h t  a lo n e ,  f o r  

a s  t h e  l i g h t  o f  a  s i n g l e  s o u r c e  i n ­

c r e a s e s  i n  i n t e n s i t y  s o  d o  t h e  s h a d  

o w s  i n c r e a s e  a n d  w e  m u s t  a l w a y s  

e x p o s e  f o r  d e t a i l  i n  t h e s e  s h a d o w s .  

I t  i s  t r u e  t h a t  t h e r e  m u s t  b e  a  c o n ­

c e n t r a t i o n  o f  h i g h  l i g h t s  s u f f i c i e n t  

t o  g i v e  u s  b r i l l i a n c e  a n d  p r o j e c t i o n .  

I t  i s  a l s o  t r u e  t h a t  w e  m u s t  h a v e  

d e t a i l  a n d  t h e  f e e l i n g  o f  f l e s h  a n d  

f o r m  i n  o u r  s h a d o w s .  T h e s e  c o n d i ­

t i o n s  a r e  f o u n d  b e s t  a c c o m p l i s h e d  

i n  a  g r e a t  v o l u m e  o f  d i f f u s e d  l i g h t .  

N o w  t h e  e f f e c t  o f  d i f f u s e d  l i g h t  i s  

g r e a t l y  c o n f u s e d  i n  s o m e  c i r c l e s  

e v e n  a m o n g  p r o f e s s i o n a l  p h o t o g r a ­

p h e r s  o f  l o n g  s t a n d i n g .  T h e  d i s t a n c e  

o f  t h e  d i f f u s i n g  m a t e r i a l  f r o m  t h e  

l i g h t  i s  o f  g r e a t  i m p o r t a n c e  a n d  

i n f l u e n c e  o n  t h e  q u a l i t y  o f  t h e  l i g h t .  

T h i s  i s  b e s t  d e t e r m i n e d  b y  e x p e r i ­

m e n t  a n d  w i l l  d e p e n d  u p o n  t h e  k i n d  

o f  l i g h t  u s e d .  I t  i s  n e c e s s a r y  i n  

s u c c e s s f u l  p o r t r a i t u r e  t o  h a v e  c o m ­

p le t e  c o n t r o l  o f  a l l  o f  t h e  l i g h t  w h i c h  

f a l l s  u p o n  t h e  f a c e .  T o  h e l p  w i t h  

t h i s ,  w e  a l w a y s  u s e d  a  h e a d  s c r e e n .

T h e  s p e e d  i n  y o u r  l i g h t  i s  d e v e l ­

o p e d  b y  y o u r  a b i l i t y  t o  p r o p e r l y  

i l l u m i n a t e  t h e  s h a d o w  a r e a s .  W i t h  

a  p r o p e r  l i g h t  s o u r c e ,  a  w h i t e  r e ­

f l e c t o r  c a n  b e  u s e d  s a t i s f a c t o r i l y .  

T h i s  m u s t  b e  p l a c e d  s o  t h a t  t h e  

p r i n c i p a l  i n t e n s i t y  o f  t h e  r e f l e c t e d  

l i g h t  i s  i n  t h e  a r e a  i m m e d i a t e l y  n e x t  

t o  t h e  h i g h  l i g h t  a n d  t h e  s h a d o w -  

p e r m i t t e d  t o  r e c e d e  f r o m  t h a t  p o in t .  

T h i s  c a n  a l s o  b e  a c c o m p l i s h e d  w i t h  

a  s e c o n d  l i g h t  s o u r c e  c o m m o n l y  

c a l l e d  a  f i l l - i n  l i g h t .  W e  m u s t  r e ­

m e m b e r  t h a t  e v e r y  s o u r c e  o f  l i g h t  

f a l l i n g  u p o n  t h e  f a c e  c r e a t e s  i t s  o w n  

p a t t e r n  o f  h i g h  l i g h t s  a n d  s h a d o w s



a n d  u n l e s s  it  i s  v e r y  c l e v e r l y  h a n ­

d le d ,  w i t h  s k i l l  a n d  u n d e r s t a n d i n g ,  

t h i s  f u l l  l i g h t  c a n  d e s t r o y  t h e  p r o p e r  

e f f e c t  o f  f o r m  a n d  c r e a t e  m u c h  d i s ­

t o r t i o n  a n d  c o n f u s i o n .

L i g h t i n g  M u s t  N o t  D i s t o r t

T h e s e  e f f e c t s  m u s t  a l s o  b e  c o n s i d ­

e r e d  w h e n  u s i n g  s p o t  l i g h t s  o n  o t h e r  

c o n f i n e d  s o u r c e s  o f  i l l u m i n a t i o n .  A l l  

l i g h t s  u s e d  in  a  p o r t r a i t  s h o u l d  c o m ­

p l e m e n t  e a c h  o t h e r  a n d  e n h a n c e  t h e  

f i n i s h e d  p o r t r a i t .  T h e  i m p r o p e r  u s e  

o f  l i g h t s  c a u s e s  d i s t o r t i o n s  a n d  c o n ­

f l i c t .

R e m e m b e r  w e  a r e  o n l y  p h o t o ­

g r a p h i n g  t h e  r e f l e c t i o n s  o f  l i g h t  

f r o m  t h e  f a c e .

T h e  e y e  m u s t  b e  t r a i n e d  t o  s e e  

t h e s e  v a l u e s  u p o n  t h e  s u b j e c t  i n  

t e r m s  w h i c h  a r e  r e p r o d u c i b l e  u p o n  

p a p e r  b y  o u r  p h o t o g r a p h i c  p r o c e s s .  

T h e  p r o b l e m  o f  r e t o u c h i n g  n e g a t i v e s  

m a y  b e  s i m p l i f i e d  w h e n  w e  r e a s o n  

t h e  p u r p o s e  o f  r e t o u c h i n g .  I t  c a n  

b e  d e s c r i b e d  b e s t  a s  t h a t  w h i c h  r e ­

f i n e s  a n d  t h a t  w h i c h  c o n n e c t s .  L i g h t  

t r a v e l s  i n  a  s t r a i g h t  l i n e  a n d  a s  it  

p a s s e s  o v e r  a  c u r v e d  s u r f a c e  t h e  

s h a d o w  b e g i n s  a t  t h e  p o i n t  o n  t h a t  

c u r v e  w h e r e  t h e  s t r a i g h t  r a y  o f  l i g h t  

i s  n o  l o n g e r  i n t e r r u p t e d  b y  t h a t  

s u r f a c e .  T h e  s h a d o w  s i d e  m a y  c o n ­

t i n u e  t o  c u r v e  a s  m u c h  a s  t h e  s i d e  

i n  l i g h t  b u t  t h a t  f o r m  c a n  n o t  b e  

i n t e r p r e t e d  in  t h e  s a m e n e s s  o f  a  

d a r k  s h a d o w .

R e t o u c h i n g  w h i c h  c o n t i n u e s  t h e  

t r a n s i t i o n  o f  t o n e s  f r o m  t h i s  s h a d o w -  

e d g e  t o  t h e  d e e p  c r e a s e  c a n  b e  c l a s s i ­

f i e d  a s  r e f i n i n g ,  f o r  i t  c o r r e c t s  t h e  

d e f i c i e n c y  o f  l i g h t .  I n  t h i s  s a m e  

c a t e g o r y  w o u l d  b e  t h e  r e m o v a l  o f  

s k i n  b l e m i s h e s  w h i c h  m a y  b e  m o r e  

a p p a r e n t  t o  t h e  c a m e r a  t h a n  t o  t h e  

e y e .

C o r r e c t i v e  r e t o u c h i n g  m a y  b e  d e ­

s c r i b e d  a s  t h a t  w h i c h  c o r r e c t s  o r  

r e s h a p e s  f e a t u r e s ,  s u c h  a s  r e m o v a l  

o f  c h a r a c t e r  l i n e s ,  d o u b l e  c h i n s ,  m i s ­

p l a c e d  h a i r  a n d  s o  f o r t h .  P r o p e r  h a n ­

d l i n g  o f  l i g h t s  a n d  c a m e r a  w i l l  e l i m i ­

n a t e  m u c h  o f  t h i s  t y p e  o f  r e t o u c h i n g .

D e f i n e s  C o m p o s i t i o n

C o m p o s i t i o n  m a y  b e s t  b e  d e s c r i b e d  

a s  t h e  a r r a n g e m e n t  o f  l i n e s ,  m a s s e s ,  

t o n e s  a n d  f o r m s  w i t h i n  a n  a r e a .  

P o r t r a i t s  n e e d  n o t  b e  r e c t a n g l e s  o f  

f i x e d  p r o p o r t i o n s .  S i m p l i c i t y  a n d  s t a ­

b i l i t y  c a n  o n l y  b e  a c h i e v e d  b y  t h e  

e x e r c i s e  o f  t h e  u t m o s t  d i s c r e t i o n  a n d  

u n d e r s t a n d i n g ,  y e t  i t  i s  t h e  w o r k  

o f  g r e a t n e s s  in  a l l  a r t .  L o n g  f l o w i n g  

l i n e s  a d d  g r a c e .  A n g u l a r  l i n e s  m a k e  

f o r  m a s c u l i n i t y  a n d  s t r e n g t h .  L i g h t  

t o n e s  d o m i n a t i n g  o u r  p o r t r a i t  a d d  

d e l i c a c y ;  h e a v y ,  d a r k  m a s s e s  a d d  

w e i g h t .  I n  p o r t r a i t u r e  t h e  c e n t e r  o f  

a l l  c o m p o s i t i o n  i s  t h e  f a c e .  A l l  o t h e r

a r e a s  m u s t  b e  s o  a r r a n g e d  a s  t o  

s u p p o r t  a n d  c o m p l e m e n t  it .

W h e n  t h e  l i g h t  t o n e s  d o m i n a t e  o u r  

p i c t u r e  a r e a ,  w e  h a v e  w h a t  i s  k n o w n  

a s  a  h i g h  k e y  p o r t r a i t .  S o m e  w o r k ­

e r s  g o  t o  s u c h  a n  e x t r e m e  in  t h e n -  

e f f o r t s  t o  o b t a i n  h i g h  k e y  t h a t  t h e y  

s a c r i f i c e  f o r m .  T h i s ,  o f  c o u r s e ,  c a n  

b e  a c c o m p l i s h e d  b y  a  b e t t e r  u n d e r ­

s t a n d i n g  o f  t h e  p h o t o g r a p h i c  m e d ­

i u m .  W e  h a v e  s e e n  s o m e  f i n e  e x ­

a m p l e s  o f  h i g h  k e y  p o r t r a i t s  w h i c h  

c o n t a i n e d  a l l  o f  t h e  f a c t o r s  n e c e s ­

s a r y  in  g o o d  p o r t r a i t u r e .

T h e  o p p o s i t e ,  o r  l o w  k e y  p o r t r a i t ,  

h o l d s  t h e  d a n g e r  o f  f a c i a l  a r e a s  s o  

d a r k  t h a t  t h e  f e e l i n g  o f  f o r m  a n d  

f l e s h  i s  d e s t r o y e d .  T h i s  c a n  e v e n  

b e  c a u s e d  b y  p e r m i t t i n g  t h e  r e c e d ­

i n g  a r e a s  o f  t h e  f a c e  t o  m e r g e  i n t o  

t h e  b a c k g r o u n d  w h i c h  e l i m i n a t e s  

t h e  f e e l i n g  o f  a t m o s p h e r e  s o  n e c e s ­

s a r y  t o  g o o d  p o r t r a i t u r e .

H a r m o n y  o f  S u b j e c t ,  B a c k g r o u n d

C a r e  m u s t  b e  e x e r c i s e d  in  p l a c i n g  

o u r  s u b j e c t  in  a  p i c t u r e  c o n d i t i o n  

c o n c l u s i v e  t o  t h e  n a t u r e  a n d  c h a r a c ­

t e r  o f  t h e  p e r s o n .  T h i s  i s  i m p o r t a n t  

i n  e s t a b l i s h i n g  a n  o v e r  a l l  h a r m o n y  

w h i c h  i s  a  v e r y  i m p o r t a n t  p a r t  o f  

t h e  s i m p l i c i t y  w h i c h  w e  c o n s i d e r  

p a r a m o u n t .  I t  i s  h e r e  t h a t  w e  m u s t  

b e  c a r e f u l  i n  s e l e c t i n g  b a c k g r o u n d ,  

f u r n i t u r e  a n d  o t h e r  a c c e s s o r i e s ,  i n ­

c l u d i n g  c l o t h i n g .  S i n c e  e a c h  p e r s o n  

i s  d i f f e r e n t  f r o m  e a c h  o t h e r  p e r s o n ,  

a n d  w e  m u s t  a t t e m p t  t o  a n a l y z e  a n d  

c o n v e y  t h a t  d i f f e r e n c e ,  w e  s h o u l d  

c o n s t a n t l y  g u a r d  a g a i n s t  t o o  m u c h  

s i m i l a r i t y  a n d  t h e  r e p e t i t i o n  o f  t h e s e  

c o n d i t i o n s  i n  o u r  p o r t r a i t s .

T h e r e  a r e  m a n y  f a c t o r s  i n v o l v e d  

in  t h e  c r e a t i o n  o f  a  g o o d  p o r t r a i t  

o n e  w h i c h  p o s s e s s e s  r e f i n e m e n t ,  d i g ­

n i t y ,  s t r e n g t h ,  a n d  t h e  b e a u t y  o f  

c h a r a c t e r  w h i c h  a l l  p e r s o n s  p o s s e s s  

t o  a  g r e a t e r  o r  l e s s  d e g r e e .  R e m e m ­

b e r  t h a t  t h e  g r e a t e s t  a c h i e v e m e n t  

c o m e s  f r o m  t h e  m o s t  c o m p l e t e  e x ­

p r e s s i o n  o f  t h e  f i n e  s p i r i t u a l  q u a l ­

i t i e s  p o s s e s s e d  b y  y o u r  s u b j e c t .  

T h e s e  t h i n g s  a r e  t h e  t r u t h  o f  c h a r ­

a c t e r  w h i c h  r e m a i n s  u n c h a n g e d  

t h r o u g h  t im e .  N o  o n e  i s  p r o u d  o f  

t h e  b a s e r  s i d e  o f  h i s  n a t u r e .  I t  m u s t  

b e  s u b d u e d  w i t h  t im e .  I t  m u s t  g i v e  

w a y  t o  h i g h e r  i d e a l s .  T h e  p o r t r a i t  

p h o t o g r a p h e r ,  a b o v e  a l l  o t h e r s ,  h a s  a  

g r e a t e r  o p p o r t u n i t y ,  h e n c e  a  g r e a t e r  

r e s p o n s i b i l i t y ,  t o  p r e s e r v e  t h e  f i n e s t  

a n d  m o r e  l a s t i n g  n a t u r e  o f  e a c h  

s u b j e c t .  T h i s  t h e n  b e c o m e s  o u r  h i g h  

i d e a l .  T o  s u c c e e d  i s  t h e  w o r k  o f  

a  l i f e t i m e  e v e r  a l e r t  t o  e a c h  o p p o r ­

t u n i t y ,  p r o g r e s s i n g  a s  o u r  u n d e r ­

s t a n d i n g  p r o g r e s s e s ,  n e v e r  s a t i s f i e d ,  

a l w a y s  s e e k i n g  n e w  v e n t u r e s .  R e ­

m e m b e r ,  “ T h e  i m p o s s i b l e  l i e s  j u s t  

b e y o n d  t h e  l i m i t s  o f  o u r  o w n  u n ­

d e r s t a n d i n g . ”
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p e o p le  n o t  l i k e  a  s e p a r a t e  s p e c i e s  

t h a t  m u s t  b e  s p o k e n  t o  a n d  t r e a t e d  

d i f f e r e n t l y  t h a n  “ p e o p le . ” S o m e ,  I  

a d m i t ,  a r e  i m p o s s i b l e ;  b u t  a c t u a l l y  

t h e y  a r e  t h e  e x c e p t i o n .

A c t u a l l y  I  h a v e  m o r e  t r o u b l e  w i t h  

p e o p le  t r y i n g  t o  p u t  t o o  m u c h  c o l o r  

i n t o  a  p o r t r a i t  t h a n  I  d o  w i t h  n o t  

e n o u g h .  T h e  f l e s h  t o n e s ,  h a i r ,  a n d  

e y e s  a r c  a l l  t h a t  i s  r e a l l y  n e c e s s a r y .  

I  u s e  a  n e u t r a l  g r e y  o r  b r o w n  b a c k ­

g r o u n d  a l m o s t  e x c l u s i v e l y .  O c c a ­

s i o n a l l y  I  d o  u s e  b l u e  f o r  a  b a b y  o r
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g r e e n  f o r  r e d h e a d s  a n d  a l s o  a  w o o d  

p a n e l  f o r  m e n  a n d  s o m e  g r o u p s .

O n e  t h i n g  t h a t  h a s  b e e n  o f  i n t e r ­

e s t  a n d  c o n c e r n  t o  m e  i s  t h e  b a s i c  

a t t i t u d e  o f  t h e  g e n e r a l  p u b l i c  h e r e  

t o w a r d  p h o t o g r a p h s .  “ M y  d e c o r a t o r  

s a y s  i t  i s  e x t r e m e l y  b a d  t a s t e  t o  

h a n g  a  ‘p h o t o ’ in  t h e  l i v i n g  r o o m . ” 

D i r e c t - c o l o r  p o r t r a i t s ,  h o w e v e r ,  s e e m  

t o  h a v e  o v e r c o m e  t h i s  o b s t a c l e .  I  

b e l i e v e  t h e  p u b l i c  u n c o n s c i o u s l y  

l o o k s  u p o n  a  h a n d - c o l o r e d  B l a c k  

a n d  W h i t e  a s  a n  “ i m i t a t i o n ” ; w h i l e  

t h e y  s e e m  t o  a c c e p t  D i r e c t - c o l o r  a s  

a  m e d i u m  in  i t s e l f .  T h i s  i s  s t r i c t l y  

a  p e r s o n a l  o p i n i o n  t h a t  I  b e l i e v e  i s  

w o r t h  c o n s i d e r i n g ,  a n d  h a s  n o t h i n g  

w h a t s o e v e r  t o  d o  w i t h  h o w  “ g o o d ” 

a  p o r t r a i t  m a y  b e .

I n  a d d i t i o n  t o  C o l o r  P o r t r a i t u r e  

I  n o w  d o  c o l o r  p r o c e s s i n g  a n d  p r i n t ­

i n g  f o r  t h e  t r a d e .  A t  l e a s t  8 0 %  o f  

o u r  c u s t o m e r s  in  t h i s  f i e l d  a r e  p r o ­

f e s s i o n a l s .  I  m e n t i o n  t h i s  b e c a u s e  

it p o i n t s  u p  t h e  n e c e s s i t y  o f  h a v i n g  

s o m e  t h i n g  t h a t  w i l l  p a y  t h e  b a s i c  

o v e r h e a d  c o s t s  n e c e s s a r y  t o  m a k e  

o n e  d i r e c t - c o l o r  p o r t r a i t .  S i n c e  t h e  

e n t i r e  s t u d i o  a n d  l a b o r a t o r i e s  w e r e  

d e s i g n e d  s o l e l y  a n d  s p e c i f i c a l l y  f o r  

c o lo r ,  t h i s  w a s  a  v e r y  e a s y  f i e l d  t o  

e n t e r .  T h e  c o n s t a n t  r e s e a r c h  a n d  

i m p r o v e m e n t  d e m a n d e d  b y  e a c h  

f i e l d  is ,  in  t u r n ,  b o u n d  t o  r e f l e c t  

i t s e l f  in  i m p r o v e d  q u a l i t y  i n  t h e  

o t h e r .  T h e  n e t  r e s u l t  h a s  b e e n  t h e  

e v o l u t i o n  o f  s p e c i a l  t e c h n i q u e s  f o r  

h i g h  q u a l i t y  c o l o r  r e p r o d u c t i o n  o f  

w h i c h  w e  f e e l  w e  a r e  j u s t l y  p r o u d .  

I p e r s o n a l l y  b e l i e v e  t h e r e  a r e  s t i l l  

v e r y  f e w  c i t i e s  in  t h e  U n i t e d  S t a t e s  

t h a t  w i l l  s u p p o r t  a n  “ e x c l u s i v e ” 

C o l o r  P o r t r a i t  s t u d i o .  C o l o r  P o r t r a i ­

t u r e  c a n ,  h o w e v e r ,  b e  v e r y  p r o f i t ­

a b l e  i f  p r o p e r l y  h a n d l e d  a n d  i s  a

W e b  i t e r  

PH0T0C0L0RS
serve every  

coloring and 
retouching need

Processed to work in 
gelatin . . . leave noth­
ing on surface. Glossies 
can be glazed after co l­
oring. M a s t e r  S e t :  24
colors in I oz. dropper 
bottle s, with M an u a l,  
$17.70 postpaid. Order 
from  lo ca l d e a le r  or 
W ebster Brothers Lab­
oratory, Dept. N, 53 W. 
Jackson Bl., Chicago 4.

S en d  fo r  
fRBE Color Chart

M U S T  a s  f a r  a s  t h e  f u t u r e  i s  c o n ­

c e r n e d .

I  s t i l l  l o o k  f o r w a r d  t o  t h e  d a y  

w h e n  m o r e  a n d  m o r e  p h o t o g r a p h e r s  

w i l l  r e a l i z e  t h e  s u p r e m e  t h r i l l  o f  

d e l i v e r i n g  a  D i r e c t - c o l o r  P o r t r a i t  t o  

a  c u s t o m e r  w h o  i s  t r u l y  o v e r ­

w h e l m e d  b y  i t s  “ a l i v e ” b e a u t y .

PRESIDENT —  Continued from page 5

o f  A .  l i t e r a l l y  g e n i u s e s  a n d  o r g a n i ­

z a t i o n a l  g i a n t s ,  w e  w o u l d  s t i l l  d o  

n o t h i n g ,  a c c o m p l i s h  n o t h i n g  w i t h ­

o u t  t h o s e  o f  y o u  w o r k i n g  h a r d  a t  

p h o t o g r a p h y  d a y  a f t e r  d a y ,  y e a r  

a f t e r  y e a r .  W e  a r e  y o u r  e r r a n d - b o y s  

a n d  e m p l o y e e s :  t h e  A s s o c i a t i o n  i s  

Y O U ,  n o t  u s .

I  h o p e ,  in  a l l  s e r i o u s n e s s ,  t h a t  t h e  

n e x t  p r e s i d e n t  o f  t h e  P h o t o g r a ­

p h e r s ’ A s s o c i a t i o n  h a s ,  f r o m  e a c h  

o f  y o u ,  t h e  s a m e  s u p p o r t  a n d  k i n d ­

n e s s  y o u  s h o w e d  m e .

T h a n k  y o u !

F I  EI. L I F E  —  Continued from  page 23 

a n d  w e a r i n g  a  b r i g h t ,  c h e c k e r e d  

s p o r t  c o a t ,  s a t  a  g i a n t  o f  a  y o u n g  

m a n  h i s  o w n  s t r e n g t h  s e e m i n g  a s  

p o w e r f u l  a s  t h a t  o f  t h e  c a r  h e  w a s  

d r i v i n g .  S o m e o n e  s a i d ,  “ W h y ,  h e r e  

c o m e s  G e o r g e ,  n o w , ” a n d  Z a h n  d e ­

c i d e d  n e v e r  t o  f o r m  a n o t h e r  m e n t a l  

p i c t u r e  a g a i n  a s  l o n g  a s  h e  l i v e d .

N o  m a t t e r  w h a t  h e  h a s  e v e r  

t o u c h e d ,  t h e  v e n t u r e  h a s  p r o v e d  a  

s u c c e s s  f o r  t h i s  d y n a m i c  m a n .  H i s  

a m a t e u r  t h e a t r i c s  a s  a  m e m b e r  o f  

t h e  W h e e l i n g  L i t t l e  T h e a t r e  h a v e  

g a i n e d  h i m  g r e a t  r e c o g n i t i o n .  F r o m  

t h i s  o u t le t ,  h e  w e n t  o n  t o  t h e  f i e l d  

o f  r a d i o ,  a n d  a  s e r i e s  o f  e v e n t s  in  

w h i c h  h e  p a r t i c i p a t e d  le d  t o  t h e  

l a u n c h i n g  o f  a  C B S  o u t le t ,  r a d i o  

s t a t i o n  W W V A  i n  W h e e l i n g .  H e  i s  

a n  i n t e n s e  p h i l a t e l i s t ,  f i r s t  b r i n g i n g  

h o m e  a  m a g n i f i c e n t  c o l l e c t i o n  o f  

s t a m p s  f o r  h i s  s o n ,  L o u i s ,  w h i l e  h e  

t r a v e l e d  a b r o a d  in  1 9 2 5  a s  a  r e p r e ­

s e n t a t i v e  o f  I n t e r n a t i o n a l  R o t a r y ,  o f  

w h i c h  h e  i s  a  p a s t  p r e s i d e n t .  H e  

h o l d s  b o t h  t h e  e a r n e d  a n d  h o n o r a r y  

d e g r e e s  o f  M a s t e r  o f  P h o t o g r a p h y  

i n  t h e  P .  A .  o f  A . ,  i s  o n e  o f  i t s  p a s t  

p r e s i d e n t s ,  a n d  h a s  s e r v e d  a s  d i ­

r e c t o r  o f  t h e  W i n o n a  S c h o o l .  F o r  

m a n y  y e a r s ,  h e  h a s  b e e n  a s k e d  t o  b e ­

s t o w  t h e  C r a f t s m e n ’s  a n d  M a s t e r s ’ 

d e g r e e s  a t  t h e  P .  A .  o f  A .  A w a r d s  

B a n q u e t ,  a n d  h a s  t a k e n  a  s i n c e r e  

a n d  i n s p i r i n g  i n t e r e s t  i n  m a n y  o f  

t h e  i n d i v i d u a l  r e c ip i e n t s .  H e  i s  a  

m e m b e r  a n d  p a s t  o f f i c e r  o f  m a n y  

o t h e r  o r g a n i z a t i o n s ,  a l w a y s  d e v o t i n g  

h i s  c o m p l e t e  e n e r g y  t o  t h e i r  p r o j e c t s  

a n d  a c t i v i t i e s .

A c t i v i t y  R e s p o n s i b l e  f o r  S u c c e s s

A n d  m o s t  i m p o r t a n t  o f  a l l .  h e  h a s  

t a k e n  o n  a l l  o f  t h e s e  v a r i e d  i n t e r e s t s

t h r o u g h o u t  h i s  l i f e ,  s o  t h a t  h e  m i g h t  

b e c o m e  a  B E T T E R  P H O T O G R A ­

P H E R .  A s  h i s  d a u g h t e r  M a r y  p o i n t s  

o u t :  “ T h e s e  o u t s i d e  a c t i v i t i e s  h a v e  

g i v e n  h i m  a  c o m m o n  g r o u n d  w i t h  

a l l  h i s  s u b j e c t s  —  a n d  h e  c o n s i d e r s  

t h e m  v e r y  d e f i n i t e l y  r e s p o n s i b l e  f o r  

m u c h  o f  h i s  g r e a t  s u c c e s s .  H e  h a s  

l e a r n e d  m u c h  a b o u t  p e o p l e  t h r o u g h  

t h e m ,  t h u s  l e a r n i n g  h o w  b e t t e r  t o  

p o r t r a y  p e o p l e  i n  h i s  w o r k .  H e  i s  

a l w a y s  a d v i s i n g  y o u n g  p h o t o g r a ­

p h e r s  t o  l a u n c h  i n t o  v a r i o u s  h o b b i e s  

a s  a  m e a n s  o f  r e a c h i n g  p e o p l e  . . . 

A s  a n o t h e r  r e s u l t ,  t h e  K o s s u t h  S t u ­

d i o  h a s  p r o b a b l y  a d v e r t i s e d  l e s s  

t h a n  a n y  o t h e r  b u s i n e s s  i n  t h e  c o u n ­

t r y ,  b e c a u s e  i t s  o w n e r  i s  t h e  o n l y  

a d  i t  n e e d s . ”

T h e  K o s s u t h  s t u d i o  b u i l t  m u c h  o f  

i t s  b u s i n e s s  o n  h i g h  s c h o o l  w o r k ,  

a n d  G e o r g e  K o s s u t h  i s  n o w  p h o t o ­

g r a p h i n g  h i s  t h i r d  g e n e r a t i o n  o f  

g r a d u a t e s  i n  W h e e l i n g .  H e  b e l i e v e s  

i n  p l e a s i n g  t h e s e  y o u n g  p e o p le ,  a s  

a  m e a n s  o f  b u i l d i n g  p o t e n t i a l  c u s ­

t o m e r s  f o r  l i f e .  M o r e  o f  h i s  s p l e n d i d  

a d v i c e  f o r  y o u n g  p h o t o g r a p h e r s  c a n  

b e  f o u n d  in  h i s  o w n  w o r d s :

“ I  t r y  t o  p u t  i n t o  e v e r y  p o r t r a i t  

t h a t  I  m a k e ,  t h e  s a m e  q u a l i t y  a n d  

e f f o r t  t h a t  g o e s  i n t o  m y  e x h i b i t i o n  

p o r t r a i t s .  E v e r y o n e  l i k e s  t h e  b e s t ,  

a n d  I  t r y  t o  d o  m y  b e s t  f o r  e v e r y  

p e r s o i i  w h o  c o m e s  b e f o r e  m y  c a m ­

e r a .  I  h a v e  s a i d  m a n y  t i m e s  t h a t  

t h e  f i l m  t h a t  m a k e s  a  b a d  p i c t u r e ,  

w o u l d  m a k e  a  g o o d  o n e ,  i f  t h e  p h o ­

t o g r a p h e r  w o u l d  p u t  h i s  b e s t  i n t o  

i t s  m a k i n g .  L i k e w i s e ,  t h e  s a m e  p i e c e  

o f  p a p e r  t h a t  m a k e s  a  b a d  p r i n t ,  

w i l l  m a k e  a  g o o d  o n e  i f  p r o p e r l y  

p r o c e s s e d .

“ I  c a n n o t  s t r e s s  t o o  m u c h  t h e  i m ­

p o r t a n c e  o f  g i v i n g  y o u r  e n t i r e  e f ­

f o r t  t o  d o i n g  y o u r  b e s t  o n  e a c h  

s i t t i n g ,  o n  e a c h  p i c t u r e  t h a t  y o u  

m a k e .  L e a r n  t h e  t r a d e  i t s e l f ,  a s  w e l l  

a s  t h e  t r i c k s  o f  t h e  t r a d e . ”

P o s s i b l y ,  i t  m i g h t  b e  f i t t i n g  t o  a d d ,  

t h a t  t h e  v e r y  b e s t  p o s s i b l e  a d v i c e  

f o r  t h e  y o u n g  p h o t o g r a p h e r  m i g h t  

b e  t o  t r y  i n  s o m e  s m a l l  w a y  t o  b e  

l i k e  G e o r g e  K o s s u t h ,  w h o s e  m a g n i f i ­

c e n t l y  r i c h  a n d  f u l l  l i f e ,  c o n t i n u e s  t o  

b e  s u c h  a  s p l e n d i d  g u i d e  i n  o u r  p r o ­

f e s s i o n .

----- CAMERA BELLOWS-----
"Q ua lity  custom made bellows for professional 
and amateur cameras. Bellows supplied in Vinyl 
or Genuine Leather for modern, obsolete or dis­
continued cameras, domestic or foreign. Installa­
tion service. Satisfaction guaranteed. Price List 
on Request."

W . I. W IL L IN  & C O M P A N Y
5234 East Valley Blvd., Los Angeles 32, Ca lif. 

MANUFACTURERS OF FINE CAM ER A  BELLOW S



NEWS —  Continued from  iia c f  34
T h e  N e w  Y o r k  c o n v e n t i o n ,  w e  

h e a r  t e l l ,  w a s  a  b o o m i n g  s u c c e s s .  

O r c h i d s  f o r  t h e i r  p a r t  i n  m a k i n g  

t h e  m e e t i n g  a  s u c c e s s  g o  t o  G o r d o n

C .  B u z z e l l ,  f o r  s u p e r v i s i n g  t h e  j u d g ­

i n g  a n d  h a n g i n g  o f  t h e  p r i n t  e x h i b ­

i t ;  C h a r l e s  H .  T i p p l e ,  f o r  p r o v i d i n g  

e x c e l l e n t  p r o g r a m  t a l e n t ;  F r e d  H .  

C o m m a n d e r  f o r  d o i n g  t h e  s a m e  

w i t h  t h e  s e m i n a r s ;  W i l l i a m  P .  

L u e d e k e ,  t r a d e  s h o w  b o s s ;  F r e d a  

B l a i r ,  r e c e p t i o n  c h a i r m a n ;  J o h n  A .  

M i l l a r d ,  p u b l i c i t y  c h i e f ;  G u y  F .  

W e s t ,  s t a g e  m a n a g e m e n t  a n d  p r o p ­

e r t i e s ;  a n d  S a m  M .  C o r s o n ,  w h o s e  

p e r s o n a l  e n t h u s i a s m  r e a l l y  p u t  t h e  

s h o w  o n  t h e  r o a d .  C o n g r a t u l a t i o n s ,  

N e w  Y o r k .
*  *  *

T h e  C H I C A G O  P r o f e s s i o n a l  P h o ­

t o g r a p h e r s  h a v e  e l e c t e d  n e w  o f f i ­

c e r s .  T h e y  a r e :

H enry P aul, President 
John G ibbs, V ice-President 
Stephen I.ew ellyn , Treasurer  
R. A. Good, Secretary

In the  p icture, left to  rijrht. are: Gibbs, 
Paul and I.ew ellyn . S tand ing are R. A. 
Good and Fred Good.

B usy judging prints at the P. A. of 
Oregon convention  are (from  le f t ) , Harry 
Johnson, of E astm an  Kodak: Jam es Gat- 
tim er. of I>u Pont: and Robert H. B all, 
M. Photog., o f C orvallis, Ore.

N ew  o fficers o f the South D akota  PPA  
got togeth er for a prelim inary business  
session . The o fficers are: Airs. N ellie
Janousek . Y ankton, secretary-treasurer: 
Orrion Barger, C ham berlain, president; 
and O. W. G raverson, B eresford. vice- 
president.

P H O T O G R A P H Y  A N D  G O L F  
IN  W IN D Y  C IT Y

F r e d  G o o d ,  o f  t h e  C H I C A G O  P r o ­

f e s s i o n a l  P h o t o g r a p h e r s  r e p o r t s  

t h a t  a  r e c e n t  m e e t i n g  f e a t u r e d  a  

d e m o n s t r a t i o n  b y  L a u r e n c e  D u B o i s  

i n  h i s  n e w  s t u d i o  a t  t h e  C o n g r e s s  

H o t e l .  A n d ,  i n  a d d i t i o n ,  a l l  m e m b e r s  

r e p o r t  t h e y  h a d  o n e  d o o z e r  o f  a  t im e  

a t  t h e i r  a n n u a l  g o l f  o u t i n g  a t  N o r d i c  

H i l l s  G o l f  c l u b .
*  *  *

R i g h t  h e r e  i n  M i l w a u k e e ,  t h e  

W I S C O N S I N  P P A  h e l d  a  t r e m e n ­

d o u s l y  s u c c e s s f u l  c o n v e n t i o n  ( i t s  

5 7 t h  a n n u a l )  f r o m  J u l y  1 2  t o  15 . 

H e r e  a r e  s o m e  o f  t h e  h i g h l i g h t s :

T h e  c o l o r  c l i n i c s  f e a t u r e d  J e n e  

C a s p e r ,  M i l w a u k e e ;  M a r g e  S c h e i b e ,  

B u r l i n g t o n ;  a n d  A n n  B u r d i c ,  M a n i ­

t o w o c .  A l  R i p p e  h a n d l e d  t h e  r e t o u c h ­

i n g  c l i n i c s .  T h e  c a m e r a  c l i n i c s  w e r e  

a  g r e a t  s u c c e s s  f e a t u r i n g  M a r v  

H e l g e s e n ,  L e s  B a k e r ,  F r a n k  P e c h -  

m a n ,  W a l t e r  S h e f f e r ,  G i l  L a r s e n  

a n d  E d  O b m a .

T h e  c o n v e n t i o n  s t r e s s e d  t e c h n i c a l  

a f f a i r s  t o o .  C a r l  H e l l e r ,  M a n i t o w o c ,  

e x p l a i n e d  h o w  t o  a d a p t  a  s t u d i o  t o  

s t r o b e  a n d  m a z d a  o p e r a t i o n ;  M e r l e  

S c h e i b e ,  B u r l i n g t o n ,  g a v e  f u r t h e r  

i n s t r u c t i o n  o n  s t r o b e  e f f e c t s ;  W a l t e r  

S h e f f e r ,  M i l w a u k e e ,  d i s c u s s e d  t h e  

p r o b l e m s  o f  s o f t  f o c u s  l e n s ;  J o h n  

K e e l ,  M a r s h f i e l d ,  p r e s e n t e d  s u g g e s ­

t i o n s  o n  h o w  t o  m a k e  m o n e y  w i t h  

3 5  m m .  a n d  S t e r e o  c o lo r .  I n  a d d i ­

t io n ,  M a n f r e d  S u e l z e n ,  M i l w a u k e e ,  

r e v i e w e d  M e d i o b r o m .  f e r r i c y a n i d e  

a n d  h a n d  c o n t r o l  o f  p r i n t s ,  w h i l e  

C l a i r  W i l s o n ,  M i l w a u k e e ,  c o v e r e d

t h e  f i n e  p o i n t s  o f  c a n d i d  a n d  p u b ­

l i c i t y  p h o t o g r a p h y .
*  *  *

F a r t h e r  e a s t ,  t h e  C l e v e l a n d  S o c i ­

e t y  o f  P r o f e s s i o n a l  P h o t o g r a p h e r s  

r e c e n t l y  c o n c lu d e d  a  f o u r - p l y  p r o ­

g r a m  t h a t  h a d  r e a l  m e r i t .  F o u r  

C l e v e l a n d e r s ,  w o r k i n g  w i t h  l i v e  

m o d e l s ,  s u p p l i e d  t h e  e f f e c t s .  M a d i ­

s o n  G e d d e s  d e m o n s t r a t e d  t h e a t r i c a l  

p i c t u r e s ;  E u g e n e  D a v i s ,  J i m  V e n d i t t i  

a n d  J o h n  G i l m o r e  p r e s e n t e d  d e m o n ­

s t r a t i o n s  r e l a t i n g  t o  p o r t r a i t s  o f  

m e n ,  g i r l s  a n d  c h i l d r e n ,  r e s p e c t i v e l y .

F r o m  t h e  P r o f e s s i o n a l  P h o t o g r a ­

p h e r s  G u i l d  o f  H O U S T O N  c o m e s  

w o r d  t h a t  a  r e c e n t l y - h e l d  p r i c e  c l i n ­

i c  c a m e  u p  w i t h  s o m e  i n t e r e s t i n g  

c o n c l u s i o n s .  A  h y p o t h e t i c a l  c a s e  

s h o w e d  t h a t  t h e  a v e r a g e  p r i c e  f o r  

t w o  e x t e r i o r  c o m m e r c i a l  s h o t s ,  o n e  

a d d i t i o n a l  8 x 1 0  g l o s s y  p r i n t  o n  

e a c h ,  a t  a  n e a r b y  l o c a t i o n  w a s  

S 1 3 .5 0 .  F o r  f o u r  8 x 1 0  g l o s s y  p r i n t s  

o f  a  p o r t r a i t  o f  a  m a n ,  t h e  a v e r a g e  

p r i c e  w a s  $ 1 8 .3 6 . M r .  E n n i c  P .  P i t -  

c o c k ,  C . P . A . ,  p o i n t e d  o u t  t h e  i m p o r ­

t a n c e  o f  k e e p i n g  r e c o r d s ,  o f  k n o w ­

i n g  p r e c i s e l y  w h a t  c o s t s  a r e  b e f o r e  

a r r i v i n g  a t  a  p r i c e  a n d  i f  y o u  a r e  

a  s t u d i o  o w n e r ,  o f  f i g u r i n g  i n  y o u r  

o w n  s a l a r y  b e f o r e  c o n c l u d i n g  w h a t  

y o u r  p r o f i t  i s  o n  y o u r  o p e r a t i o n .

SO U T H W E S T  P R O M O T E S  
1954  C O N V E N T IO N

T h e  S o u t h w e s t e r n  P h o t o g r a p h e r s  

A s s o c i a t i o n  h a s  j u s t  s e n t  u s  a n  i n ­

t e r e s t i n g  l i t t l e  g i m m i c k  a n n o u n c i n g

P O R T R A IT  F I N I S H I N G
DEV ELO P ING , PRO O F IN G , RETO UCH ING  

PR IN T ING , EN LARG IN G, C O LO R IN G , 
CO PIES

. . .  a finishing service at reasonable  
prices. Fine quality and fast dependable  
service known the country over.

OSBORNE LABORATORIES
M IA M I BLDG. SOS ELM ST.

C IN C IN N A T I, O H IO

The Nicest Thing 
That Can Happen 

To A Cherished 
Photo Is to Frame 

It in an

PH O TO  F R A M E

C a ta lo g  a v a ila b le  from  Eastm an Kodak  

Stores an d  O ther Principa l Photo Su p p ly  

Distributors.

S. E. OVERTON CO., South Haven,



t h e i r  1954  c o n v e n t i o n .  Y e s ,  a n n o u n c ­

i n g  t h e i r  1 9 5 J t c o n v e n t i o n .  T h e  g i m ­

m i c k  i s  a  s m a l l  b lu e  l a p e l  c a r d  l i s t ­

i n g  t h e  d a t e s .  I n c i d e n t a l l y ,  t h e  d a t e s  

a r e  A p r i l  25, 2 6  a n d  27 , 1 9 5 4 , a t  t h e  

T e x a s  H o t e l  i n  F o r t  W o r t h .

*  *  *

A  n e w  m e e t i n g  p l a c e  h a s  b e e n  

a n n o u n c e d  b y  t h e  P r o f e s s i o n a l  P h o ­

t o g r a p h e r s  A s s o c i a t i o n  o f  G r e a t e r  

K A N S A S  C I T Y .  T h e  g r o u p  n o w  

m e e t s  in  t h e  W e s t  L o b b y  o f  t h e  

B e l l e r i v e  H o t e l .  A i r  c o n d i t i o n e d ,  t o o .  

*  *  *

F r o m  t h e  P P A  o f  B R I T I S H  C O ­

L U M B I A  c o m e s  a  r e p o r t  c o n c e r n i n g  

t h e  e l e c t i o n  o f  n e w  o f f i c e r s .  T h e y  

a r e :

Paul W. H. G. Johnson, President
Don W illiam s, V ice-P resident
Cordon Pinkerton, S ecretary
Norman Helm er, T reasurer

D i r e c t o r s  e l e c t e d  i n c l u d e :  H e r b  

A d d i n g t o n ,  D i c k  G a d e ,  S e l w y n  P u l -  

k m ,  W a r n e r  W i l l i a m s ,  B i l l  G r a n t ,  

F r e d  B u r l i n ,  W a l l y  W e s t ,  J a c k  

S t o c k s ,  I l e l m u t h  G o e r t z ,  J a c k  P r i c e ,  

D o n  C l o w e s ,  C e c i l  T h o m p s o n  a n d  

J a c k  C a s h .

N C P A  V O T E S  “Y E S ”
O N  A F F IL IA T IO N

F r o m  n o r t h e r n  C A L I F O R N I A  

c o m e s  w o r d  t h a t  n e w  P .  A .  o f  A . e r  

D i c k  M e r c e r  i s  s t r a i n i n g  v e s t  b u t ­

t o n s  t h e s e  d a y s .  S e e m s  F r a n  M e r c e r  

w a l k e d  a w a y  w i t h  t h e  f i r s t  a w a r d  

in  t h e  F a s h i o n  P h o t o g r a p h y  C l a s s  

o f  t h e  I n t e r n a t i o n a l  P r e s s  P h o t o g ­

r a p h e r s  E x h i b i t .  A n o t h e r  p i e c e  o f  

w e l c o m e  n e w s  w a s  t h a t  t h e  N C P A  

h a s  v o t e d  “ Y e s ” o n  a f f i l i a t i o n  w i t h  

t h e  P .  A .  o f  A .

♦  *  *

S t i l l  o u t  w e s t  a n d  t h e r e ’s  w o r d  

f r o m  E .  R .  G i l b e r t ,  c h a i r m a n  o f  t h e  

b o a r d ,  P A  o f  O R E G O N ,  o f  a  m e e t ­

i n g  t h a t  i n c l u d e d  t a l k s  b y  T e d  B r u n o  

a n d  E d r i s  M o r r i s o n  o n  s a l e s  t e c h ­

n i q u e s ;  J o e  B i s h o p  o n  b u s i n e s s  m a n ­

a g e m e n t ;  R o b e r t  B a l l  o n  P .  A .  o f  A .

a c t i v i t i e s ;  H e n r y  F e h l y  o n  p r i c i n g  

p h o t o g r a p h s ;  a n d  J a y n e s  L a t t i m e r ,  

o f  D u  P o n t ,  a n d  H a r r y  J o h n s o n ,  o f  

E a s t m a n  K o d a k ,  o n  p h o t o g r a p h i c  

t e c h n i q u e s .

♦  *  *

F r o m  d o w n  s o u t h  c o m e s  w o r d  t h a t  

t h e  K E N T U C K Y  P P A  c o n v e n t i o n  

w i l l  b e  h e l d  F e b r u a r y  2 8 - M a r c h  1, 

1 9 5 4 , a t  t h e  K e n t u c k y  H o t e l  i n  L o u ­

i s v i l l e .

N e w  o f f i c e r s  o f  t h e  g r o u p  a r e :

Jack  Colem an, P resident 
Jam es Curtis. 1st V ice-President 
Billy D avis, 2nd V ice-President 
Hal Cooner, Secretary  
Andy M oore, Treasurer

*  *  *

F L O R ID A  C O N V E N T IO N  
A P R IZ E  P A C K A G E

R e p o r t s  f r o m  F L O R I D A  l e a v e  n o  

d o u b t  t h a t  t h e  s t a t e  c o n v e n t i o n  w a s  

a  r e a l  s u c c e s s .  F o l l o w i n g  a r e  a  f e w  

p i c t u r e s  w h i c h  t h e  g r o u p  o f f e r s  a s  

p r o o f :

C. W. Dishinjrer, Jr. (r ig h t) , of Jack son ­
ville, p asses the Kravel to new president 
W illiam  W. Carnes of Tam pa at the  
Florida P hotographers’ A ssociation  con­
vention.

Carl B lak eslee, M. Photos;., Tam pa, is 
show n w ith  his com plim entary exh ib it 
of G aevelu xe prints w hich w ere show n  
at the Florida m eeting and a lso  at the  
1’. A. of A. national.

B. Artin H aig, a headliner at the F lorida  
m eeting, dem onstrates a point in com po­
sition  by holding a fram e. He is a ss isted  
by D avid A van t of T a lla h a ssee  ( le ft)  
and Halpli Bray, in background.

ST . L O U IS  P P A  
IN S T A L L S  N E W  O F F IC E R S

T h e  P P A  o f  G r e a t e r  S T .  L O U I S  

r e c e n t l y  i n s t a l l e d  n e w  o f f i c e r s  a t  

t h e  b e a u t i f u l  L e  C h a t e a u ,  a n d  a d ­

v i s e d  u s  o f  t h e  e v e n t  w i t h  a  v e r y  

w e l l  d o n e  p i c t u r e - t y p e  i n v i t a t i o n .  

N e w  o f f i c e r s  a r e :

W F  - - .........-  ........ ....— ^

T
y is an illusion that

C O L O R
. excites the imagi- 

/  nation. G ive  your 

Rjpr studio this exha stimulus

to increase sales. Our staff

is ready to furnish you with oils

- dyes —  pastels —  translites —  flexi-

chromes -— miniatures —  service to portrait

H IL L W E R T Z
1951 WEST LAW RENCE AVENUE

S T U D IO
C H IC A G O  40, ILLINO IS

W h y  d o n 't  Y O U  m ake  the profit on

Q U A N T I T Y  P R I N T S ?
Don't grumble about losing quantity print orders to copy houses. 
G o  out after them —  and we’ll make them for you at a price that 
will net you a handsome profit —  without effo-t. Service and quality 
guaranteed. Typical prices:

Post Cards 5 x 7 ea 8 x 10 ea
IM .......... $24.00 250 fc'/jc 9c
5M ..........  22.00M 500..... ....... 6c 8'/jc

1,000 ... - .... 5>/2c 7'/2c

Write today for samples and complete price list so you're ready 
to quote at the first opportunity. The quantity print business can 
be pure gravy —  get your share!

S p e c i a l  D i s c o u n t  t o  P h o t o g r a p h e r s

KIER PHOTO SERVICE
Dept. NP, 1265 West 2nd St., Cleveland 13, Ohio



Hose S. Von D ach, President 
Ted M arkham , 1st V ice-President 
B ill Linders, 2nd V ice-President 
Lou M illm an, Treasurer  
D ave N ulsen. Recording: Secretary  
A lice Freshm an, Corresponding  

Secretary
*  *  *

R e p o r t s  r e a c h i n g  u s  i n d i c a t e  t h a t  

t h e  M I N N E S O T A  P P A  c o n v e n t i o n  

w a s  a  r e a l  s u c c e s s .  C o n v e n t i o n  h i g h ­

l i g h t s  i n c l u d e d  p r o g r a m  a p p e a r ­

a n c e s  b y :  R a y m o n d  G .  T o u r n a g e a u ,  

o f  A n s c o ;  E d w a r d  J .  B e t l i n s k i ,  o f  

E a s t m a n  K o d a k ;  G u s t a v e  ( B u d d y )  

S h r a d e r  a n d  h i s  w i f e ,  D o l o r e s ,  L i t t l e  

R o c k ,  A r k . ;  H a r o l d  J o h n s o n ,  C l i n t o n ,  

I o w a ;  L e o n a r d  L u n d g r e n  a n d  J a c k  

S i m s ,  M i n n e a p o l i s ;  a n d  J o h n  S t e e l e  

a n d  h i s  w i f e .

*  *  *

N e w  o f f i c e r s  o f  t h e  K A N S A S  

P P A  a r e :

Ray K. Kennedy, President 
Leslie It. B roadstreet, V ice-President 
Robert W ickers, T reasurer  
G ladys Wren, Secretary

H a v e  s t i l l  a n o t h e r  n o t e  o n  t h e  

W I S C O N S I N  P P A  c o n v e n t i o n .  R o b ­

e r t  R e t z e r ,  M i l w a u k e e ,  w o n  t h e  t o p  

a w a r d  in  t h e  “ C o u r t  o f  H o n o r ” p a ­

r a d e .  O t h e r  t o p  a w a r d  w i n n e r s  w e r e  

A i d a  P r i c e ,  M i l w a u k e e ;  O .  H .  O t t o ,  

O s h k o s h ;  F r a n k  P e c h m a n ,  A p p l e -  

t o n ;  a n d  W a l t e r  S h e f f e r ,  M i l w a u k e e .

(I)hitu
E g o n  G r i m m ,  38 , v i c e - p r e s i d e n t  

a n d  s a l e s  m a n a g e r  o f  S t r o b o  R e ­

s e a r c h ,  M i l w a u k e e ,  W i s . ,  d i e d  o n  

J u l y  1 a t  h i s  h o m e  in  M i l w a u k e e  

a f t e r  a  m o n t h ’s  i l l n e s s .  G r i m m  

h e l p e d  f o u n d  S t r o b o  R e s e a r c h  in  

1 9 4 5 . T h e  f i r m  w a s  a  p i o n e e r  in  

t h e  d e s i g n  a n d  m a n u f a c t u r e  o f  

e l e c t r o n i c  f l a s h  c a m e r a  a n d  

e q u i p m e n t .

B e t w e e n  1 9 3 8  a n d  1 9 4 2 , M r .  

G r i m m  w a s  m a n a g e r  o f  A l a d d i n  

N e o n  S i g n s ,  In c . ,  w h i c h  b e c a m e  

S t r o b o  R e s e a r c h  i n  1 9 4 5 . I n  1 9 3 9  

h e  u s e d  h i s  k n o w l e d g e  o f  g l a s s  

b l o w i n g  t o  d e v e l o p  a  t u b e  f o r  t h e  

f i r s t  p r a c t i c a l  p o r t a b l e  s t r o b o ­

s c o p e  u n i t ,  w h i c h  r e p l a c e d  f l a s h  

b u l b s  i n  s o m e  t y p e s  o f  p h o t o g r a ­

p h y .

M r .  G r i m m  w a s  b o r n  in  B e r l i n ,  

G e r m a n y ,  a n d  c a m e  t o  M i l w a u ­

k e e  i n  1 9 3 0 . H e  s e r v e d  i n  a n  a r m y  

o r d n a n c e  i n s t r u m e n t  r e p a i r  s e c ­

t io n  b e t w e e n  1 9 4 3  a n d  1 9 4 5 . H e  

w a s  a  m e m b e r  o f  t h e  N a t i o n a l  

P h o t o g r a p h e r s ’ A s s o c i a t i o n ,  W i s ­

c o n s i n  P r e s s  P h o t o g r a p h e r s ’ A s ­

s o c i a t i o n ,  W i s c o n s i n  P r o f e s s i o n a l

a r ic s
P h o t o g r a p h e r s ’ A s s o c i a t i o n ,  P h o ­

t o g r a p h i c  S o c i e t y  o f  A m e r i c a ,  

a n d  A l o n z o  J . C u d w o r t h  P o s t  o f  

t h e  A m e r i c a n  L e g i o n .

S u r v i v i n g  a r e  h i s  w i f e ,  D o r o ­

t h y  a n d  t w o  d a u g h t e r s ,  C a t h e r i n e  

a n d  V i r g i n i a .

M r s .  A r c h i e  K e r r ,  36 , o p e r a t o r  

o f  t h e  K i d d i e s  B y  K e r r  s t u d i o  o f  

J o l i e t ,  111., d i e d  o n  M a y  1 9  i n  

J o l i e t ’s  S t .  J o s e p h ’s  H o s p i t a l  

a f t e r  a  b r i e f  i l l n e s s .

I n  t h e  l a s t  e i g h t  y e a r s  t h a t  s h e  

o p e r a t e d  h e r  o w n  s t u d i o ,  M r s .  

K e r r  s p e c i a l i z e d  i n  t h e  p o r t r a i t  

s t u d i e s  o f  y o u n g s t e r s .  S h e  w a s  

e d u c a t e d  a t  S t .  R a y m o n d ’ s  

S c h o o l ,  S t .  F r a n c i s  A c a d e m y  a n d  

J o l i e t  T o w n s h i p  H i g h  S c h o o l ,  

f r o m  w h i c h  s h e  w a s  g r a d u a t e d  in  

1 9 3 3 . A f t e r  s h e  c o m p l e t e d  h e r  

h i g h  s c h o o l  s t u d i e s ,  s h e  d i d  w o r k  

f o r  J o l i e t  S t u d i o s  u n t i l  s h e  s t a r t ­

e d  h e r  o w n  b u s i n e s s .

B e s i d e s  h e r  h u s b a n d ,  A r c h i e ,  a  

J o l i e t  p o l i c e m a n ,  s h e  i s  s u r v i v e d  

b y  h e r  d a u g h t e r ,  D o n n a  a n d  a  

s o n ,  R o b e r t .

W I N O N A  N E W S
F r o m  N e w  M e x i c o  c o m e s  w o r d  t h a t  t h e r e  a r e  n o w  

e i g h t  W i n o n a  g r a d u a t e s  i n  t h e  s t a t e .  O n e  i s  n o w  p r e s ­

i d e n t  o f  t h e  P h o t o g r a p h e r s ’ A s s o c i a t i o n  o f  N e w  M e x i c o ,  

a n o t h e r  i s  v i c e - p r e s i d e n t  o f  t h e  s a m e  a s s o c i a t i o n .  T w o  

g r a d u a t e s  a l s o  w o n  a w a r d s  a t  t h e  P . A . N . M .  c o n v e n ­

t i o n  t h i s  y e a r .  T h r e e  h a d  p r i n t s  h u n g  a t  t h e  s a m e  c o n ­

v e n t i o n .

*  *  *

F T o m  L o u i s e  W i t t e r s ,  o f  K n o x v i l l e ,  T e n n . ,  c o m e s  

w o r d  t h a t  W i n o n a  g r a d s  a r e  d o i n g  w e l l ,  w i t h  s e v e r a l  

o f  t h e m  w e l l  o n  t h e i r  w a y  t o  M a s t e r s  o f  P h o t o g r a p h y  

d e g r e e s .  W i n o n a  g r a d s  w h o  w o n  a w a r d s  a t  t h e  T e n ­

n e s s e e  P P A  c o n v e n t i o n  a r e :  F l e t c h e r  H a r v e y ,  J o h n  W .  

( S h e e t )  T a l l e n t ,  S t e v e  H o o d ,  C .  N .  ( B u s t e r )  O r m a n ,  

a n d  M i s s  W i l l e r s .

*  *  *

W i n o n a  a l u m n i  w e r e  m u c h  in  e v i d e n c e  a t  t h e  K a n s a s  

P r o f e s s i o n a l  P h o t o g r a p h e r s ’ c o n v e n t i o n .  S p e a k e r s  o n  

t h e  p r o g r a m  i n c l u d e d :  J i m  H a m p s o n ,  M . P h o t o g . ,  L e s  

B r o a d s t r e e t ,  R u d y  U n r u h ,  R a y  “ B u d ”  K e n n e d y ,  J e r r y  

R o g e r s ,  G l a d y s  W r e n ,  a n d  P h i l  F r e u n d .

*  *  *

N o w  t h a t  t h e  c o n v e n t i o n ’s  o v e r  t h e  n a t i o n a l ,  I  

m e a n ,  h o w  a b o u t  h e a r i n g  f r o m  a l l  y o u  W i n o n a  a l u m n i  

i n  t i m e  f o r  n e x t  m o n t h ’s  i s s u e .

V i r g i n i a  S t e r n

The Electronic Retoucher
LOWERS RETOUCHING COSTS— RAISES PRINT QUALITY

P e rp e n d ic u la r  v ib r a t in g  a c t io n  p ro ­
d uce s  m ic ro sco p ic  d o t  p a tte rn  that 
b le n d s  w ith  n o rm a l n e g a t iv e  g ra in  
to e l im in a te  u n s ig h t ly  line  s t ro k e s .  
N o  d if fu s io n  is re q u ire d  in p r in t in g . 
D ire c t io n  p en c il is m o v e d  n e v e r  a f ­
fects d o t  p a tte rn . N a t io n 's  le a d in g  
s tu d io s  u se  it fo r  b la c k  a n d  w h ite  o r  
co lo r. H o o d e d  o r  o p e n  m o d e ls  in tw o  
s i z e s  f o r  n e g a t i v e s  
8 x  10  a n d  sm a lle r .

L a b o ra to ry  te ste d  a n d  a p p ro v e d .  V ib r a t o r y  U n it 
U N C O N D IT IO N A L L Y  G U A R A N T E E D  fo r  ten  y e a rs .  U ST  PRICE  

See Y o u r  D e a l e r  o r  S e n d  TO DAY f o r  F r e e  F o l d e r

LLOYD PHOTO-ELECTRONICS CO.
5 0 3 '/j A u s t in  A v e n u e  . . . . .  W A C O ,  T E X A S

N U M B E R

N E G A T I V E S

IN BROAD 
DAYLIGHT
The Stern Daylight 
Negative Num ber­
ing Machine is 
proved in a thou­
sand studios . . . 
no more fumbling 
in the dark . . 
works like magic! 

Now  A vailab le

S O L D  B Y  B E T T E R  

P R O F E S S I O N A L  P H O T O  

E Q U I P M E N T  D E A L E R S

3 %  *  4 ’/, ST AN DARD  ...............$15.00
A x 5 ST AN DARD  ............... 15.00
5 x 7  STAN DARD  ..............  15.00
8 x 10 ST AN DARD  ..............  18.00
5 x 7  DUAL ......................  18.00

C i r c u l a r  o n  R e q u e s t  f r o m

Stern & Company Kansas City 6 , Mo.



classified ads <
HELP OR W O R K  W ANTED  

8c PER W O R D  
ALL OTHER 20c PER W O R D  

CASH IN  ADV AN CE

W A N T E D

Q U A L I T Y  S T U D I O ,  g r o u n d  f l o o r ,  

s e n d  f u l l  p a r t i c u l a r s  a n d  p h o t o  in  

f i r s t  le t t e r .  B o x  3 0 7 6 , N A T I O N A L  

P H O T O G R A P H E R .

E X P E R I E N C E D  p r i n t e r  a n d  c a m e r a ­

m a n  f o r  p o r t r a i t  s t u d i o  in  s t a t e  o f  

W a s h i n g t o n .  S t e a d y  p o s i t i o n ,  g o o d  

s a l a r y .  S t u d i o  h a s  m o d e r n  e q u i p ­

m e n t  a n d  g o o d  w o r k i n g  c o n d i t i o n s ,  

n o  c o u p o n s .  S e n d  p h o t o g r a p h  a n d  

e x p e r i e n c e  r e c o r d  in  f i r s t  le t t e r .  B o x  

3 0 7 7 , T H E  N A T I O N A L  P H O T O G ­

R A P H E R .

M A N  f o r  p o r t r a i t  a n d  g e n e r a l  p h o t o ­

g r a p h i c  w o r k ,  w i t h  a b i l i t y  t o  m a n ­

a g e  a  s t u d i o  w i t h i n  a  y e a r ’s  t im e .  

M u s t  h a v e  a t  l e a s t  t w o  y e a r ’s  s t u d i o  

e x p e r i e n c e  o r  g r a d u a t e  o f  g o o d  

s c h o o l .  W r i t e  f u l l  p a r t i c u l a r s  a n d  

i n c l u d e  u n r e t o u c h e d  p h o t o g r a p h .  

M c D o w e l l s  H o u s e  o f  P h o t o g r a p h y ,  

1 1 07  1 3 th  S t . .  B o u l d e r ,  C o l o .

W O R K  W A N T E D

E X P E R I E N C E D  p h o t o g r a p h e r ,  m u s t  

m o v e  t o  o r  n e a r  M i n n e a p o l i s  a n d  

S t .  P a u l ;  d e s i r e s  a n y  t y p e  o f  s t e a d y  

p h o t o g r a p h i c  e m p l o y m e n t .  W r i t e  

J a c k  M c G a f f i g a n ,  C a r l y l e ,  111.

S E R V I C E S

N E G A T I V E  R E T O U C H I N G .  O i l s  o n  

c a n v a s ;  c h i l d r e n ’s  p a s t e l s ,  m u r a l s .  

M a r g u e r i t e  S i l b u r n ,  B o x  3 1 5 2 , E a s t  

C o l f a x  S t a t i o n ,  D e n v e r ,  C o lo .

N E S S E L  — C H I C A G O  a r e a ’s  b e t t e r  

r e t o u c h e r .  T r y  m e  a n d  s e e .  P a u l  A .  

N e s s e l ,  1 0 3 3  E r i e  S t r e e t ,  O a k  P a r k ,  

111.

C O L O R I N G  —  P R I N T I N G  —  R E ­

T O U C H I N G .  Q u a l i t y  g u a r a n t e e d .  

W e  h a v e  s e r v e d  t h e  p r o f e s s i o n a l  

p h o t o g r a p h e r  s i n c e  1 8 7 4 . S p r a g u e -  

H a t h a w a y ,  In c . ,  W e s t  S o m e r v i l l e ,  

M a s s .

A  S P E C I A L I S T  i n  e v e r y  t y p e  o f  

n e g a t i v e  r e t o u c h i n g  s i n c e  1 9 3 9 .  

E v e r e t t  C a r b e r r y ,  3 0 3 0  W .  J u n e a u  

A v e . ,  M i l w a u k e e  8, W i s .

H E L P  W A N T E D

E X C E L L E N T  O P P O R T U N I T Y  f o r  

w e l l  e d u c a t e d ,  r e f i n e d  p o r t r a i t  p h o ­

t o g r a p h e r  o f  3 0  t o  40 , w h o  w i s h e s  

a s s o c i a t i o n  w i t h  w e l l  e s t a b l i s h e d

a n d  g r o w i n g  o r g a n i z a t i o n ;  t o  b e  a s ­

s i s t a n t  t o  p r e s e n t  w e l l  k n o w n  M a s t e r  

P h o t o g r a p h e r .  M u s t  b e  t r a i n e d  in  

b u s i n e s s ,  m o d e r n  e f f i c i e n t  o p e r a t i o n  

o f  c a m e r a  r o o m ,  r e t o u c h i n g  a n d  

d a r k r o o m  p r o d u c t i o n .  V e r y  m o d e r n ,  

i n d e p e n d e n t  s t u d i o  i n  c e n t r a l  G r e a t  

L a k e s  a r e a ,  w e l l  e q u i p p e d ,  a i r - c o n ­

d i t i o n e d  t h r o u g h o u t .  I n s u r a n c e ,  

h e a l t h  a n d  v a c a t i o n  b e n e f i t s .  P o s i ­

t i o n  n o w  o p e n ,  b u t  n o t  n e c e s s a r y  t o  

f i l l  u n t i l  F e b r u a r y ,  ’54 . W r i t e  B o x  

3 0 7 8 , N A T I O N A L  P H O T O G R A ­

P H E R .

D A R K R O O M  T E C H N I C I A N  —  P e r ­

m a n e n t  p o s i t i o n  f o r  e x p e r i e n c e d  

p h o t o g r a p h e r  w i t h  t h o r o u g h  e x p e r i ­

e n c e  in  a l l  p h a s e s  o f  d a r k r o o m  w o r k .  

S e n d  le t t e r  s t a t i n g  a g e ,  s a l a r y  e x ­

p e c t e d ,  r e f e r e n c e s ,  a n d  r e c e n t  p h o t o ­

g r a p h .  H o u s e  o f  P o r t r a i t s ,  1 2 5 2  E a s t  

M a r k e t  S t . ,  W a r r e n ,  O h io .

D A R K R O O M  T E C H N I C I A N  —  E x ­

p e r i e n c e d  i n  p o r t r a i t  p r i n t i n g  o f  

b e t t e r  t h a n  a v e r a g e  q u a l i t y .  C a m e r a  

o p e r a t i n g  e x p e r i e n c e  h e l p f u l  b u t  n o t  

n e c e s s a r y .  I f  m a r r i e d ,  w i f e  c a n  e a r n  

e x t r a  m o n e y  c o l o r i n g ,  r e t o u c h i n g ,  

e tc .  Y e a r  ’r o u n d  j o b  a t  t o p  w a g e s  in  

t h i s  a r e a .  P a i d  v a c a t i o n  a n d  C h r i s t ­

m a s  b o n u s .  W r i t e ,  g i v e  f u l l  i n f o r m a ­

t io n  a b o u t  y o u r s e l f  a n d  p l e a s e  s e n d  

r e c e n t  p h o t o g r a p h .  E .  A .  L e n -

the Lines with 
Ready Acceptance ...

(ty d e a te  M A S T E R  M O U N T IN G S
H A N N A  F O L D E R

O n e  o f  m a n y  d is t in c t iv e  

d e s ig n s  in  a w id e  ra n g e  
o f  a lb u m s ,  e a s e ls  a n d  
fo ld e rs  that are the  u lt i ­
m ate  in  a rtistry . 
Y e t C H I L C O T E  

p r o d u c t s  c o s t  / f f r n l  
n o  m o r e  t h a n  ^||_ J| 
o r d i n a r y  v i  

m o u n t s .  W h y  Jj 
n o t  use the best?

M o d e l  N o .  7 2 G

M e t a l a n d  w o o d  fram e s sty led  fo r  

in stan t  appea l. H i g h l y  sa le ab le . S u ­
p e r io r  c o n s tru c t io n  an d  in t r ig u in g  

f in ish e s m a k e  C R O W N  F R A M E S  
c u sto m e rs’ preference. C o m p e t it iv e ly  
p rice d , too.

Ask your Cbilcote represen- 
tdtive or write us directly i

T H E  C H I L C O T E  C O .
2 1 4 0  Sup erio r Ave. • C leve lan d  14, O h io
I S u b i i d i o r y  C o m p a n y )  THE CROWN FRAME CO. FE N N V IllE , M ICH.

BUDGET SELLING PLAN
C ontracts  —  L edger S h e e ts  —  Enclosures —  Signs  

$ 6 .9 5  C om ple te
W r it e  fo r  S a m p le s  a n d  fu ll in fo rm a t io n .

MAILERS - STUDIO TOYS - GIMMICKS
W r it e  fo r  1 9 5 3  3 2 - P a g e  C a ta lo g  . . . FREE!

_  DO
W alking Dog .......  $2.50

□  PETER RABBIT
Noisy —  rubber _______ 1.95

□  M O N K E Y  PUPPET
With 5 squeakers .......... 2.50

□  D O G  PUPPET
With 5 H D  squeakers.... 2.95

□  BOTH PUPPETS
Special price ..........   5.00

□  M A G IC IA N 'S  RABBIT
"Looks a live " ______   4.95

□  PETUNIA
(Black skunk— terrific )... 4.95

□  FUR D O G S
Cats-rabbits (dolls) ..... 3.95

□  D O G  PUPPET
Lambswool —  washable ... 3.95

□  C A N A R Y  BIRD
(and signs) whistles .....  1.00

□  C O C K E R  D O G
Animal-lambswool ....   1.95

□  M A G IC IA N 'S
H A N D K E R C H IE F  _____  1.00

□  IS BA G S O F  TOYS
(Give-aways) __    1.00

★  W RITE  TO DA Y  FOR B

□  8 BALLS
(Assortment —  all styles) $1.50

□  2 BLUE GARTERS
Samples, etc. ______ ___ 1.00

□  SAM PLES, 30 TOYS
For give-aways ............. 2.50

□  6 N O IS E M A K E R S
(Terrific) different ____  1.00

□  5 A N IM A L  TOYS
590J — different ________  2.95

□  3 SM A LL  D O G S
W ith squeakers ________  1.00

□  10 KEY C H A IN S
In envelopes __________  1.00

□  TELEPH O N E
Dials and rings _____   1.25

□  3 RUBBER BALLS
(3'/j inch) different ___  1.00

□  G IA N T  F R O G G Y
Makes noises, etc. ____  1.95

□  MR. SQ U A K ER
(Duck— noisy) .........  1.95

□  BIRD IN  C A G E
Sings— with signs ______  2.95

□  10 BABY RATTLES
Float toys, etc. ________  1.00

, N E W  1953 C A T A L O G  ★

P IE R C E  C O M P A N Y
C RED IT  TERMS to rated Studios F.O.B. 
postage when remittance is sent with order!

3701 Nicollet Avenue 
Minneapolis, Minn. 
Minneapolis. W e pay



s c h m i d t ,  T h e  C o u n t r y  S t u d i o ,  R .  3, 

B o x  2 3 8 , O c o n o m o w o c ,  W i s .

E X P E R I E N C E D  D A R K R O O M  m a n  

b y  l o n g  e s t a b l i s h e d  s t u d i o  i n  W a s h ­

i n g t o n  s t a t e .  N o  c o u p o n s  a n d  q u a l ­

i t y ,  n o t  q u a n t i t y ,  s t r e s s e d .  C i t y  o f

2 5 ,0 0 0 . B o x  3 0 7 4 , N A T I O N A L  P H O ­

T O G R A P H E R .

R E T O U C H E R ,  e x c e l l e n t  s a l a r y ,  p e r ­

m a n e n t  p o s i t i o n .  A d a m s  m a c h in e .  

H i s e  S t u d i o ,  C o r v a l l i s ,  O r e .

P O R T R A I T  P H O T O G R A P H E R  

F o r  t o p  p o s i t i o n  w i t h  o ld ,  w e l l  e s ­

t a b l i s h e d  h i g h e s t  q u a l i t y  s t u d i o .  

M u s t  b e  r e l i a b l e ,  e x p e r i e n c e d ,  a n d  

p e r m a n e n t .  T h e  v e r y  b e s t  in  w o r k ­

i n g  c o n d i t i o n s  i n  l o v e l y  T i d e w a t e r ,  

V a .  B o x  3 0 7 0 , N A T I O N A L  P H O ­

T O G R A P H E R .

D A R K R O O M  M A N  —  P r i n t i n g  a n d  

p r o c e s s i n g  f o r  o l d  w e l l  e s t a b l i s h e d  

q u a l i t y  s t u d i o .  M u s t  b e  r e l i a b l e ,  e x ­

p e r i e n c e d  a n d  p e r m a n e n t .  T h e  v e r y  

b e s t  i n  w o r k i n g  c o n d i t i o n s  i n  T i d e ­

w a t e r ,  V a .  B o x  3 0 7 1 , N A T I O N A L  

P H O T O G R A P H E R .

C O L O R I S T  —  C a p a b l e  o f  d o i n g  

h e a v y  o i l s  a n d  s c h o o l  w o r k  p r o d u c ­

t io n .  H i l l ’s  S t u d i o ,  2 1 4  N .  H i g h l a n d  

A v e . ,  P i t t s b u r g h  6, P a .

P O R T R A I T  P H O T O G R A P H E R  

M u s t  b e  t h o r o u g h l y  e x p e r i e n c e d .  

H i g h  s c h o o l  a n d  w e d d i n g  c o m p r i s e  

m o s t  o f  t h e  s e t t i n g s .  S t a t e  s a l a r y

d e s i r e d ,  e x p e r i e n c e  a n d  r e f e r e n c e s .  

H i l l ’s  S t u d i o ,  2 1 4  N .  H i g h l a n d  A v e . ,  

P i t t s b u r g h  6, P a .

E Q U I P M E N T  F O R  S A L E

K O D A K  P O R T R A I T  L E N S  —  16  

i n c h  f4 .5 . U s e d  s e v e r a l  m o n t h s .  $ 1 1 5 .  

L o m o n t  S t u d i o ,  6 0 2  E .  P o n t i a c ,  F o r t  

W a y n e  5, I n d .

P A K O  D R Y E R  —  E c o n o m y ,  4 8  n e w  

( d e m o n s t r a t o r ) ,  $ 4 7 5 ;  E l e c t r o g l o s s  

( d e m o n s t r a t o r  a t  c o n v e n t i o n ) ,  $ 2 7 5 ;  

M o d e l  B  P a k o  p r i n t e r  ( d e m o n s t r a ­

t o r ) ,  $ 1 1 0 ;  S e p t e m b e r  d e l i v e r y  o n  

P a k o m a t i c  p r i n t e r s  a n d  o t h e r  e q u i p ­

m e n t ;  a d v i s e  r e q u i r e m e n t s ;  t im e  

p a y m e n t s  a r r a n g e d .  M a x w e l l ’s ,  I n c .  

K e n o s h a ,  W i s .

L O W - C O S T  p h o t o m o u n t s  —  m a n u ­

f a c t u r e r  t o  y o u .  T y p i c a l  s a v i n g s :  

3  x  5 ’s ,  $ 3 . 0 0 / 1 0 0 ;  5  x  7 ’s ,  $ 4 . 8 0 / 1 0 0  

($ 5 .6 0  f e a t h e r - e d g e ) ; f .o .b .  h e r e .  F r e e  

s a m p l e s ,  p r i c e  l i s t .  C a s h  d i s c o u n t s  

2 %  t o  1 0 % .  P e n n  P h o t o m o u n t s ,  

O l e n o l d e n ,  P a .

S T U D I O S  F O R  S A L E

P O R T R A I T - C O M M E R C I A L  S t u d i o .  

P e r f e c t  f o r  c o u p le .  G o o d  t o w n  a n d  

t r a d e  a r e a .  R o s s  S t u d i o ,  P r a t t ,  K a s .

S T U D I O  i n  c e n t r a l  M i n n e s o t a  c o u n ­

t y  s e a t  t o w n .  N e a r e s t  c o m p e t i t o r  3 2  

m i l e s  a w a y .  G r o u n d  f l o o r  i n  b u s i ­

n e s s  d i s t r i c t .  G r o s s e d  o v e r  $ 1 5 ,0 0 0  

f o r  l a s t  f o u r  y e a r s .  S i x  h i g h  s c h o o l s ,  

s t u d i o  a n d  c a n d i d  w e d d i n g s  f o r  e n ­

t i r e  c o u n t y .  W h o l e s a l e  a n d  r e t a i l  

K o d a k  f i n i s h i n g  p l a n t  w i t h  r e t a i l  

c a m e r a  c o u n t e r ,  f r a m i n g .  O r d i n a n c e  

v s .  k i d n a p p i n g .  S a l e  p r i c e ,  $ 1 9 ,8 0 0 ,  

i n c l u d e s  b u i l d i n g ,  a p a r t m e n t  u p ­

s t a i r s ,  l a t e s t  i n  e q u i p m e n t ,  a l l  i n ­

v e n t o r y .  ( H a v e  a b o u t  $ 1 1 ,0 0 0  w o r t h  

i n  n e w  e q u i p m e n t  a l o n e . )  R e a s o n  

f o r  s e l l i n g -  j u s t  t i r e d  a n d  w a n t  a  

l o n g  v a c a t i o n .  W r i t e  B o x  3 0 7 2 , T H E  

N A T I O N A L  P H O T O G R A P H E R .

P O R T R A I T  A N D  C O M M E R C I A L  

S t u d i o ,  e x c e l l e n t  l o c a t i o n  in  P o r t ­

l a n d ,  O r e .  L o n g  e s t a b l i s h e d ,  c o m ­

p l e t e l y  e q u i p p e d .  B o x  3 0 7 3 , N A T I O N ­

A L  P H O T O G R A P H E R .

P O R T R A I T  S T U D I O  w e s t e r n  W a s h ­

i n g t o n  s t a t e ,  d o i n g  q u a l i t y  w o r k  a t  

g o o d  p r i c e s .  N e t t i n g  a p p r o x i m a t e l y  

$ 1 5 ,0 0 0  y e a r l y .  B o x  3 0 7 5 , T H E  N A ­

T I O N A L  P H O T O G R A P H E R .

P O R T R A I T ,  C O M M E R C I A L ,  o n l y  

s t u d i o  in  c i t y  7 ,0 0 0 , p l u s  f o u r  s u r ­

r o u n d i n g  c o m m u n i t i e s .  N e w l y  r e ­

d e c o r a t e d .  B u s i n e s s  i n c r e a s i n g .  P r i c e  

$ 3 ,0 0 0 . W r i t e  B o x  97, S o m e r s w o r t h ,  

N .  H .

P O R T R A I T  Q u a l i t y  S t u d i o  e s t a b ­

l i s h e d  o v e r  4 0  y e a r s  in  I l l i n o i s ,  v e r y  

p r o s p e r o u s  c o m m u n i t y .  P r i c e d  t o  

s e l l .  O w n e r  in  i l l  h e a l t h  a n d  h a s  

t o  r e t i r e .  D e t a i l s  o n  r e q u e s t .  W o n ­

d e r f u l  o p p o r t u n i t y  f o r  p r o g r e s s i v e  

p h o t o g r a p h e r .  B o x  3 0 7 9 , N A T I O N ­

A L  P H O T O G R A P H E R .

PHOTOMETER and DENSITOMETER

• Reads Hard to Guess Exposures on 
the Ground Glass of a Camera.

• Reads Projection Density on the 
Easel of an Enlarger.

No. 3 8 3 0 A --- DENSICHRON--- $ 2 2 5 .0 0

Write for Com plete  Literature

W. M. WELCH SCIENTIFIC COMPANY
Division of W . M. Welch Manufacturing Company  

-------- Established 1880 ----------

1 5 1 5  S e d g w ic k  St. Dept. N P -1  C h ic a g o  10, Il lin o is

Better Enlargements 
with the O M E G A  D-2
— a n d  it co sts no m ore!

O n l y  the  s c ie n t i f ic a l ly  d e ­
s i g n e d  O m e g a  D - 2  o f f e r s  
m a x im u m  size e n la r g e m e n t s  

w ith  a ll n e g a t iv e s ,  35  m m . to  
4 "  x  5 " ,  b y  th e  use o f  in te r ­
c h a n g e a b le  le n ses, 2"  to  6/ 2" ;  

a n d  u n su rp a s s e d  e v e n n e ss  o f  
i l lu m in a t io n ,  b y  m a t c h in g  o p ­
t ic a l ly  c o r re c t  a u x i l ia r y  c o n ­
d e n se rs  w ith  the  fo c a l le n g th  
o f  e a c h  e n la r g in g  le n s  e m ­
p lo y e d .

0MEGALITE
Replaces condenser 
lam phousing; re­
duces the need for 
spotting by sup­
pressing evidence  
of grain, scratches, 
dust, etc., from 
enlargements.

542.75*

Prices s l ig h t ly  
higher on West 
Coast. m  t

* .  •  * *

D ept. N P  9 5 3
S IM M O N  BROS., INC.
30-28 Starr Ave.,
Long Island City I, N. Y.
Please rush FREE copy of the new booklet “ The 
Three Basic Points of Print Q uality."

Address

_Zone___ State.
A picture is j u it  a  s n a p s h o t  . . . u n t i l  it 's  n n la r g n d  I



D o n ’ t C r y :  C o m p e t e

W o  s h o u l d n ’t s a y  t h i s  a b o u t  a n y  o n e  o f  o u r  a d ­

v e r t i s e r s  ( i t ’s  g o o d  b u s i n e s s  t o  t r e a t  t h e m  a l l  l i k e  t h e y  

w e r e  e x a c t l y  a l i k e )  b u t  w e  l i k e  a  s l o g a n  b e i n g  p u t  

f o r t h  t o  p h o t o g r a p h e r s  b y  t h e  U .  S .  C a m o  C o r p o r a t i o n  

w h i c h  r e a d s ,  s i m p l y :  “ D o n ’t  C r y :  C o m p e t e ! ”

I f  C a m o  h a d n ’t o r i g i n a t e d ,  p r o m o t e d ,  a n d  f o n d l e d  

t h a t  s l o g a n ,  w e ’d  a l m o s t  l i k e  t o  u s e  it a s  a  b a t t l e  c r y  

o u r s e l v e s .  W e ’r e  in  t h a t  c a t e g o r y  o f  p e o p le  w h o  t h i n k  

t h a t  t h e  b e s t  w a y  t o  b e a t  t h e  r a c k e t e e r ,  f l y - b y - n i g h t ,  

e t a l ,  i s  n o t  b y  F . T . C .  o r  l i c e n s i n g  l a w s  ( a l t h o u g h  t h e y  

D O  h e l p )  b u t  b y  g i v i n g  t h e  c u s t o m e r s  a n d  p o t e n t i a l  

c u s t o m e r s  b e t t e r  p h o t o g r a p h s ,  b e t t e r  m e r c h a n d i s i n g ,  

a n d  b e t t e r  a l l - ’r o u n d  s e r v i c e  t h a n  t h e  b l a c k  g u a r d s  d o .

S o m e t i m e s  it  s e e m s ,  t h o u g h ,  t h a t  t h o s e  o f  u s  w h o  

t h i n k  t h a t  w a y  a r e  n o t  in  t h e  m a j o r i t y .  T h e  “ c r y b a b i e s ” 

o f t e n  s e e m  t o  o u t n u m b e r  u s .  S o m e d a y s  . . . v e r y  o f t e n ,  

u n f o r t u n a t e l y ,  o n  M o n d a y s  . . . t h e  m a i l  a t  y o u r  a s s o ­

c i a t i o n  h e a d q u a r t e r s  g i v e s  u s  t h e  i m p r e s s i o n  t h a t  p r o ­

f e s s i o n a l  p h o t o g r a p h y  a s  w e  k n o w  it i s  j u s t  a b o u t  to  

s l i p  o f f  t h e  f a c e  o f  t h e  e a r t h .

A  r e c e n t  M o n d a y  w a s  f u l l  o f  c o m p l a i n t s  a b o u t  t h a t  

h o r r i b l e ,  t e r r i b le ,  m e n a c i n g  i t e m  c a l l e d  t h e  a m a t e u r  

p h o t o g r a p h e r .  W e  h e a r d ,  t i m e  a n d  a g a i n ,  t h a t  p r o f i t s  

w e r e  d i s a p p e a r i n g  a n d  i n c o m e  d r i b b l i n g  d o w n  t o  n o t h ­

i n g  b e c a u s e  y o u n g ,  a l e r t  w h i p p e r s n a p p e r s  a r m e d  w i t h  

s h a r p - l e n s e d  3 5  m m .  c a m e r a s  w e r e  s h o o t i n g  e v e r y o n e  

a n d  e v e r y t h i n g  in  s i g h t ,  u s u a l l y  f o r  t h e  p r i c e  o f  a  r o l l  

o f  f i l m  a n d  2 0  o r  3 6  p i e c e s  o f  p r i n t  p a p e r .

T h i s  i s n ' t  g o i n g  t o  h e l p  t o o  m u c h ,  w e  k n o w ,  b u t  

m a y b e  it  w i l l ,  s o ,  f o r  w h a t  i t ’s  w o r t h ,  t a k e  a  l o o k  a t  

t h e s e  f i g u r e s  w e  f o u n d  r e c e n t l y .

I n  19 42 , 9 0 ' ;  o f  a l l  h o u s e  p a i n t i n g  w a s  d o n e  b y  

p r o f e s s i o n a l  p a i n t e r s .  I n  1 9 5 3  “ a m a t e u r s ” d i d  6 7 C  o f  

t h a t  t y p e  o f  w o r k .

I n  1 9 4 8  a b o u t  7 2 C  o f  t h e  w a l l p a p e r  h a n g i n g  d o n e  

i n  A m e r i c a  w a s  d o n e  b y  p r o f e s s i o n a l s ,  b u t  b y  1 9 5 2  

t h a t  p e r c e n t a g e  h a d  d r o p p e d  t o  4 0 ' ; .

I n  1 9 4 7  a m a t e u r  h a n d i c r a f t e r s  b o u g h t  $ 6 ,0 0 0 ,0 0 0  

w o r t h  o f  h o m e  p o w e r  t o o l s  t o  d o  t h e  b u i l d i n g  a n d  

f u r n i t u r e  m a k i n g  u s u a l l y  d o n e  b y  p r o f e s s i o n a l s .  I n  

1 9 5 2  a m a t e u r s  p u r c h a s e d  $ 8 0 ,0 0 0 ,0 0 0  o f  t h e  s t u f f  t o  

c o m p e t e  w i t h  t h o s e  s a m e  p r o f e s s i o n a l s .

I n  1 9 3 9  a m a t e u r  b u i l d e r s  b o u g h t  a b o u t  $ 1 ,2 0 0 ,0 0 0  

w o r t h  o f  l u m b e r  f r o m  l u m b e r  y a r d s ,  p r e s u m a b l y  t o  

m a k e  w o o d e n  t h i n g s  o r d i n a r i l y  m a d e  b y  p r o f e s s i o n a l s .  

I n  1 9 5 2  t h e y  w e r e  b u y i n g  a b o u t  $ 7 ,0 0 0 ,0 0 0 ,0 0 0  w o r t h  

o f  t h a t  s a m e  k i n d  o f  l u m b e r  a  y e a r .

A p p a l l e d  s o m e w h a t  b y  t h o s e  f i g u r e s ,  w e  c h e c k e d  

i n t o  s t a t i s t i c s  a s  t o  w h e t h e r  b u i l d e r s ,  w a l l p a p e r  h a n g ­

e r s ,  a n d  p a i n t e r s  w e r e  e x i s t i n g  a t  a l l ,  o r  w h e t h e r  t h e y ’d  

a l l  g o n e  o n  t h e  p u b l i c  d o le .  W e  w e r e  a m a z e d  t o  f i n d  

t h a t  t h e  b u s i n e s s  s t a t i s t i c s  w e r e  e v e n  m o r e  s u r p r i s i n g  

t h a n  t h o s e  r e l a t i n g  t o  t h e  g r o w t h  o f  t h e  a m a t e u r  i n  

t h o s e  f i e l d s .  W e  f o u n d  t h a t  b u s i n e s s  i n  t h e  p r o f e s s i o n a l  

e n d  o f  t h e s e  l i n e s  w a s  n o t  o n l y  g o o d ,  i t  w a s  d o w n r i g h t  

p r o s p e r o u s .

A  c o u p l e  o f  d a y s  l a t e r  w e  h a d  o c c a s i o n  t o  t a l k  t o  

a n  o l d  t i m e  o p e r a t o r  in  t h e  b u i l d i n g  a n d  d e c o r a t i n g  

f ie ld ,  a n d  m e n t i o n e d  t h e  s u r p r i s i n g  s t a t i s t i c s  w e ’d  s e e n ,  

a n d  a s k e d  h im ,  f r a n k l y ,  h o w  h e  a c c o u n t e d  f o r  t h e  f a c t  

t h a t  w i t h  a m a t e u r s  p r e s s i n g  p r o f e s s i o n a l s  s o  t r e m e n ­

d o u s l y ,  t h e  “ p r o ’s ” w e r e  s t i l l  d o i n g  s o  v e r y ,  v e r y  w e l l .

H i s  a n s w e r ,  t h o u g h  n o t  q u o t e d  v e r b a t i m ,  w e n t  

s o m e t h i n g  l i k e  t h i s :

“ O h ,  p s h a w ,  t h e r e  a r e  s t i l l  s o  d a r n e d  m a n y  j o b s  

t h a t  o n l y  a  p r o f e s s i o n a l  c a n  d o !  P e o p l e  k n o w  t h a t .  

T h e y ’l l  d o  a  lo t ,  b u t  i f  t h e y  r e a l l y  w a n t  s o m e t h i n g  

s p e c i a l  . . . s o m e t h i n g  r e a l l y  g o o d ,  t h e y ’l l  c a l l  u s .  

A n d  i f  i t ’s  a n y  k i n d  o f  j o b  t h a t  n e e d s  s p e c i a l  e q u i p ­

m e n t  o r  s p e c i a l  e f f e c t s ,  t h e y  k n o w  t h e y  j u s t  a b o u t  

h a v e  t o  c a l l  a  p r o f e s s i o n a l .  W e  j u s t  d o  b e t t e r  w o r k  

t h a n  t h e y  d o  t h e m s e l v e s ,  t e l l  ’e m  s o  in  o u r  a d v e r ­

t i s i n g ,  a n d  i m p r e s s  'e m  w i t h  t h a t  f a c t  w h e n  w e  

a c t u a l l y  d o  t h e  j o b . ”

T h a t ’s  it .  W e  t o l d  y o u  i t  m i g h t  n o t  h e lp ,  b u t  

s o m e w h e r e  i n  t h e r e ,  w e  t h i n k  a  m o r a l  i s  k i n d  o f  c le a r .

C h u c k  Z a h n



F o r  p r i n t s  w i t h  m a x i m  u n i  w a r m t h , 

m a x i m u  m  i t  n  i f o r m i t y

K o d a k
L k t o n o l

D e v e lo p e r

C O M P A N Y ,  Rochester 4, N. Y.

E k t o n o l

D e v e l o p e r

which

c v io r *
'<>*«

GaUON of  STOCK SOlUf'®N

Whether you use Kodak Opal, Ektalure, Platino, or 
Athena Papers, you will like the new Kodak Ektonol 
Developer.

You’ll appreciate the speed-up in print production 
made possible by its uniform development rate. Devel­
opment time remains the same throughout its useful 
life.

You’ll be better satisfied with your prints because 
image color remains the same from print to print.

You’ll like Ektonol for its keeping qualities—even in 
an open tray—and its developing capacity. But most of 
all, you’ll like the way Ektonol-developed prints take 
sepia toning.

°° Ooi M ail P otla l ffrgv lo"0"

Ask your K od ak  dea ler for K od ak  Ektonol D e ­
veloper. Two sizes: to m ake 1 ga llon  of stock 
solution, 65 cents; to m ake 5 ga llons of stock 
solution, $2.36. Dilute 1:1 for use.

P r ic e s  a re  sub ject to change w ith ou t notice.

T I? A PE ■ M ARK



K o d a k  Super Panch ro-Press Film, Type B 

K o d a k  Su p e r-X X  Panchrom atic  Film  

K o d a k  Tri-X Panch rom atic  Film  

K o d a k  Portrait Panch rom atic  Film  

K o d a k  P an a to m ic -X  Film  

K o d a k  O rtho -X  Film  

K o d a k  Super-Speed Ortho Portrait Film  

K o d a k  Super O rtho-Press Film  

K o d ak  Com m ercia l Film  

K o d a k  Com m ercia l Matte Film

Correct rendering of flesh tones . . . high-speed pic­
tures with poor light . . . fine grain for maximum en­
largement . . . photoflash or electronic-flash pictures 
. . . color-separation w'ork . . . black-and-white con­
tinuous-tone or line copies . . . infrared pictures . . . 
there’s a Kodak Professional Film to fill your holders 
and meet your exact needs. Ask your Kodak dealer.

K o d a k  Com m ercia l Ortho Film  

K o d a k  Contrast Process Ortho Film  

K o d a k  Contrast P rocess Panch rom atic  Film  

K o d a k  Infrared Film

E A S T M A N  K O D A K  C O M P A N Y ,  Rochester 4, N. Y.


