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Vircil R. Deane

and both were delivered

If you are not on our calling list,

write usjor information

in detail.

this one in

PHOTOMOUNT STORY OF THE MONTH

th of these
Done

1945

“As one who has been engaged in the photography
profession sin e 19AS, I've ! >ug been acquainted
with the quality of Gross Mounts. We've had our
own studio since 1945 inJacksonville Beach, one
of the fastest growing small cities in this wonderful
state of Florida (population 1940, 4.600 . . . 1950,
10.800). And we’re thankful to be able to say that
our business has kept pace with the growth of the
community. We do quite a variety of work
news, fashion, publicity, aerials, portraits and
commercials and have concluded that mounting
should not be limited to protraits only.

“Our motto has always been, ‘Regardless of the
assignment or the customer, we will deliver the
very best quality we know how' and, naturally,
our work is delivered in Gross Mounts. We have
learned that we can depend on Gross for con-

Portraits

by Virgil

Were

R. Deane

oj Jacksonville Beach, Florida

this one in 1953

in Gross Mounts

(Aren't these tw in dogs something!)

sistently delivering the best in design and good
taste and we like the friendly attitude and
courteous treatment extended to us by everyone
connected with the company.”

DEANE’S STUDIO
Josephine and Virgil R. Deane
Jacksonville Beach, Florida

P. S. Virgil believes in taking an active part in
community activities. He has been for five years
secretary of the Rotary Club, a member of the
Masonic Lodge, the Chamber of Commerce, Past-
President of the Junior Chamber of Commerce,
and now serving as a member of the City Planning
Board and a member of the City Recreation
Board. An active member of the Florida Photo-
grapher's Association and the Photographers
Association of America.

THE GROSS PHOTO SUPPLY CO.

MANUFACTURERS

TOLEDO 12, OHIO



Improve

T he modern, high-speed emulsion of

Superpun Press brings you the free-
dom of short exposures, plus the ability
to yield pleasing gradations with any
common light source sunlight, in-,
candescent, fluorescent, flashbulb or
“strobe™ units. Also, by simple varia-
tions in developing time, you have un-
usual control over the overall brilliance

your

portraits with

or softness of your Superpan Press
negatives.

If you’re looking for new ways to im-
prove your work, get acquainted with
modern Ansco Superpan Press Film.
AXSCO, Binghamton. X. A Divi-
sion of General Aniline & Film Corpo-
ration. “From Research to Reality.”

Superpan

Press

ASK FOR

FILM & PAPER



“WHY | LIKE THE PORTRAIT VERITAR ..

“l have discovered after many years of searching, that the Veritar
is the type of lens best fitted for my unusual portrait work. The Veritar
has wonderful depth, almost third dimensional, regardless of aperture. And its
most amazing characteristic is that from a most delicate, soft effect
to a middle sharp, it is very faithful with any kind of illumination.
Every great artist selects the finest instrument to do justice to his technique
and artistry. That is the reason 1endorse the Veritar. My profound respects
to Wollensak, who have given all photographers the opportunity
to do better work.”

WRITE for literature.

OPTICAL COMPANY. ROCHESTER 21. N Y
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June 19, 1953
Mr. Ernes/ Hertzberg
960 North Milwaukee Avenue
Chicago 22. Illinois

Dear Mr. Hertzberg:

For many years, we have used the Hertzberg
Albums for our wedding candids with great suc-
cess. Their line is cotnplete, the quality the finest,
and our hundreds of well satisfied customers are
tributes to their fine craftsmanship.

Very truly yours,

H. E ALDERMAN
Gene Garrett Studio

ids in these

and Qraftsren

Have you written for our latest catalog?

Arthur Mortzberg - Graftsmen

Room 1588 Merchandise Mart, Chicago

A
Message
From
The
President

By Ken Wright, M.Photog.

The things that a retiring officer
of a national trade group says upon
his being sent to pasture are almost
always the same, but that fact
doesn’t make it any easier to say
them. In reality, the fact that they
are always said seems to take some
of the sincerity away from them.

Do not mistake my recourse to
the usual message for lack of sin-
cerity! | am completely honest when
| say that serving as president of
the Photographers’” Association of
America through these last twelve
months has been both a fascinating
challenge and an honor | had never
hoped to attain in the profession
I love so much. To be able to serve
in the co-ordination and manage-
ment of an organization so tremen-
dously important to each of us in
photography has been a thrill each
month, week, day, and hour.

| want to thank so very many
people that it is foolish to attempt,
to list them -except by categories.
The Board of Directors of your
P. A. of A. . . . each member of
which gives untold hours of his time
and untold sums of his own money;
the Council; the many active com-
mittee chairmen; these are just the
beginning. The wonderfully active
state groups and their increasingly
P. A. of A.-eonscious officers are an-
other fine group that helped so
much. The hundreds of photogra-
phers who took the time to write
either me or our executive offices
with criticisms and suggestions (we
welcomed and still do welcome both
kind of letters) also should come
in for perhaps the sincerest and
most profuse of thanks. Each mem-
ber, in fact, who did anything at all
during the last year to help or
further the P. A. of A. has my grat-
itude.

Although being president of an
organization so active and impor-
tant is, indeed, an honor, it is only
a position, so to speak, and the real
strength and power of the P. A.
of A. is not in its president, its
officers, or in its governing body.
It is in you, the thousands of pho-
tographers for whom the Associa-
tion is working. Were the ten of us
who serve as the Board of the P. A.

(See PRESIDENT — page 40)



Why Professionals Prefer the

Super D graflex

the ... the only camera with the
in »,'e* fully Automatic Diaphragm!

can'er°s
(@)

GRAFLEX

You get full vision focusing.

Your subject is right side up on the ground
glass.

Picture can be composed on the ground glass,
while focusing.

Subject is shown full-size—just as it will appear
on the negative.

It’s the only camera with a fully Automatic
Diaphragm, which permits focusing with the
lens wide open—right up to the moment of
exposure.

Single lens focusing—the picture-taking lens is
also the viewing lens. No parallax correction-
the picture seen is the picture taken.
Changing lenses from “regular” to telephoto
or portrait is quick and easy.

Longer focal length lens means better perspec-
tive, larger image at same distances . espe-
cially important for portraits and scenics.

Generous bellows extension permits closest
working distance of 20 inches, with standard
lens.

Rugged Honduras Mahoganv-and-metal con-
struction.

Built-in flash synchronization.

Focal plane shutter with a top speed to
1/1000th. A real action stopper!
Interchangeability of film receptacles . . . lets
you use all types of black-and-white or color
film

Revolving back, for either vertical or horizon-
tal pictures, at the flick of a wrist—without
moving the camera.

Large negative size for easy processing

Graflex Inc., Dept. 95A
Rochester 8, New York

Please send me details on the Super D
G raflex

Name

5 treet

City

County or Zone Stale




PUBLISHED BY

In this issue

.we hear comments from
photographers, both yes and no,
on the question of whether the
rascals should be thrown out ...
. learn that Better Business
Bureaus all over the country are
praising the P. A. of A. fight
against photographic racketeers
. meet Will Towles, grand
old man of photography, 1953
winner of the Harris Award at
the national convention
. read an inspiring insight
into the profession of photogra-
phy and the mechanics as well
by visiting Will Towles and learn-
ing about the Towles Technique.
In addition, some of the pitfalls
of photographic partnerships are
pointed out
.we wind up the wonderful

Full Life in Photography story
with a salute to G. Kossuth
., learn the trials, tribula-

tions and satisfactions of a direct
color portraiture operation

. view some beautiful prints
from the P. A. of A. Permanent
Loan Collection in this month’s
Portfolio

.and find out that a tele-
phone survey can dig up some
mighty challenging facts about
the business of photography.

That’s enough talk. Let’s start

reading.

This month's cover

Of our cover, “Conversation
Piece,” the photographer, Eng-
land’s great Cecil Beaton, writes:
“Admittedly a tour de force
any photograph involving more
than one model becomes difficult;
here are six! In such a situa-
tion, one can only give loud, clear
directions, and insist upon com-
plete co-operation.”
third
Conde
lighted

These lovely ladies, our
color cover courtesy of
Nast Publications, were
by 1,500 watt spots on location,
with an exposure of L second at
f/16. Kodachrome Type B film

was used.

THE PHOTOGRAPHERS' ASSOCIATION OF AMERICA
SEPTEMBER, 1953 . VOL. 4, NO. 9
5 A Message From Your President
By Kenneth M. Wright

15 The Controversy Still Rages

16 Better Business Bureaus Hail Rackets
Fight

17 The 1953 Harris Award Winner: Will
Towles

18 The Towles Technique
By Wiill Towles, as told to Elbridge C.
Purdy

20 What About Partnerships?
By Harold J. Ashe

22 George Kossuth: The Full Life in
Photography

24 Another Vote for Direct Color
By Roland Jeanneret

26 Portfolio

30 There’s Enough Business for Everyone
By Lawton E. Osborn
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GRAPH-O-POSITIVE

For a long time, the n un« Organi-
zation lias been working to produce better and
simpler developers for industry. ¢ rapn-o-
Positive Universal Reproduction Developer
is a recent notable resint of this work, with
significant economic and quality advantages.

Okaph-O-Positive is important for com -
panies desiring to use the Same developer for
autopositive and other high contrast reproduc-
tion papers, films and tracing cloths as well as
photocopying.

Graph-O-Positive gives better black and
white prints on autopositive and other high

contrast reproduction papers, films, and trac-

ing cloths. It reduces the average fog level of
high contrast emulsions and develops repro-
duction intermediates with clearer back-
grounds and less mottling.

It offers exceptional working qualities for
making continuous tone contact prints and
photo murals; also for processing photo tem-
plates for the aircraft industry. Try this new,
all-purpose developer tune. Ask for afree trial
sample — standard 5-gal. size can,
Grapn-0-Positive Universal Developer.

Hunt

AVAILABLE in CARTONS of 24 x 1-gal. and

12 x 5-gal. size cans and 50-gal. size drums.

PHILIP A. HUNT COMPANY Manufacturing Chemists

PALISADES PARK, NEW JERSEY

Brooklyn, N. Y. e« Cambridge, Mass. * Chicago, 11l

* Cleveland, Ohio <« Dallas, Tex. ¢ Los Angeles, Calif.



You’ll get the best possible pictures
every time if you process with
Mallinckrodt chemicals.

... time-saving prepared specialties—

PICTONE®—the all-purpose print
developer that accurately renders every
tone from deep blacks to clear whites.

JIFFIX®—the lightning-fast liquid fixer
that fixes 1M to 2 times as much film
...3 to 4 times faster than ordinary hypo.

... basic chemicals for mixing your
own formulas—

ACID ACETIC — fixers

ALUM CHROME POTASSIUM —fixers
HYDROQUINONE —developers

nyporice (Sodium Thiosulfate) — fixers
POTASSIUM BROMIDE—developers

PICTOL® —developers

sodium carbonate—developers

and many others
More than three-quarters of a century’s

experience in producing fine photographic
chemicals tailored to your needs.

choose Mallinckrodt
use Mallinckrodt

MALLINCKRODT CHEMICAL WORKS
Mallinckrodt St.. St. Louis /. Mo. 2Gold St., New York 8 N. Y.

o (LB DOe LOAHES NN
Manufacturers of Medicinal, Photographic, Analytical
and Industrial Fine Chemicals



D. W. M. ROSS, sales manager. JOY Manufacturing Company, (Canada) Ltd., says:

“Amazingly realistic Stereo-Realist pictures
are invaluable for sales and training”

tereo-Realist pictures make it possible for the Joy
o Company, (Canada) Ltd., to show

S its massive mining and industrial ma-
ery with tigto-life realism. Branch offices and sales-
are equipped with Realist viewers and slides.
s thus are able to view distant equipment in
i in lifelike three-dimensions and full,

out learing their desks.

wide variety of businesses proclaim
he world’s finest visual sales aid.”
eigh only 40 ounces, yet do a far
an much heavier sales presentations.
nthusiastic about their convenience — and
about the interest and attention which REALIST pictures

command. What’s more, the Realist is the ideal per-
sonal camera.

Professional photographers have increased their profits
tremendously by adding stereo photography to their other
work. Lor free, informative folder on **Commercial Ap-
plications of Stereo-Ri ai.ist write David White Com-
pany. 373 W. Court St., Milwaukee 12, Wisconsin.

"m“ eRealist

7hr camera that "sees™ the same as you — in 3 dimensions

Cameras,Viewers. Protectors and Aciisories are products of the

- Dav’d Whitt Company. Milwaukee
«ai‘i i oo

Wisconsin—for years

manufacturers of precision instruments for engineers and surveyors.

COMPARE THE MANY Matched, coated 35mm f:3.5 lenses ...

OUTSTANDING FEATURES [ocked n place on SQ“d .Iens board ...
internal focusing with film plane . ..

OF THE Stereo-REALIST  shutters electronically tested for per-

fect speed ... split-image range find-
er... double exposure preventive...
depth of field and hyFer oca! scale ..,
exposure guide ... full year warranty.
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Look at your CAMO CALENDAR. It's September—the start of your four big money
months!

W hile ordinary photographers must wait two more months for their rush Christmas sea-
son, you, the CAMOGRAPHER, will begin coining big money right now.

Look again at your CAMO CALENDAR. Vacation time is over and you should be full of
vim and vigor, ready to make this your most profitable school picture season. Let's gol go!
go!



HORACE J CHASE, m. Photog.

Another thumb-nail biography of one of our CAMO family.— EDITOR.

Fishing in Indiana is pretty good. So is hunting—
if you know where to go. And Horace J. Chase or his
son. Charles, who is eleven years old, can show you
the right spots.

Fishing and hunting, however, is by no means Mr.
Chase’s chief occupation. He finds time to operate his
own studio in New Albany, Indiana; also to attend
meetings at the Masonic Temple regularly; also to be
active in the Independent Order of Odd Fellows; also
to belong to the New Albany Chamber of Commerce;
also to attend the Lions Club; also to support The In-
diana Association of Photographers, The Photographers
Assocation of America and to be a member of The
Daguerre Club of Indiana (by invitation).

But, it seems Mr. Chase has somehow found time
to squeeze in even rqgore activities.

In the past few years he has been called upon by
several state organizations to participate in their con-
vention programs to do demonstrations with speed
lights and child photography. He has appeared on
the platform in Kentucky, Indiana, Ohio, lowa and
Nebraska. He spent three years on the National Coun-
cil. He went through the offices of the Indiana Asso-
ciation from 1944 through 1949 and has assisted with
the work of the association ever since. In 1952 at the
National Convention, Mr. Chase received his Master
of Photography.

Back in the fall of 1933, intending to become a
school teacher, Horace Chase attended the Winona
State Teachers’ College in Minnesota. The following
summer, he worked with his brother, Irving, in a por-
trait studio in Huntingburg, Indiana. He continued
this pattern for two years, after which he decided
photography, not teaching, was meant to be his life’s
work. He continued with his brother in Huntingburg
until 1940. In July of that year, he and his wife,
Marjorie, a bride of one month, opened a studio in
New Albany, Indiana, where they have enjoyed the
building of a prosperous business in general photog-
raphv.

He has one regret.

“Unfortunately,” says Mr. Chase, “l waited until
1952 to join the Camo Caravan. | should have done so
sooner. It has proved to be the most lucrative branch
of my photography considering the time and labor in-
volved. | have been able to Camograph the Citv
Schools in New Albany under a single contract, ‘i
have done some schools outside of New Albany and
plan this year to reach out into the territory as con-
tacts can be signed.”

SPOT NEWS AND HOT TIPS FOR YOU - FROM YOU

. For goodness sake, whenever you are missing
one or two packages from a contract, please
don’t write in asking where they are. Half the
time the negative has been torn or abrazed go-
ing through several operations and the other
half are difficult problems to get back into pro-
duction when it really isn’t necessary ... PICK
UP THOSE ONES MISSING WHEN YOU
SHOOT YOUR RETAKES you have not
been charged for them if they have not been
shipped, so they cost you nothing extra. .. |If
there is any emergency involved with the child
not being available for a retake or some such
thing, of course, with proper identification
from you, we will gladly make up anything
you need.

. W henever schools ask for gummed back glossy
rolls, point out to them that they’re not only
messy but that they “draw up” on the yearbook
layout pages and ruin some perfectly good
yearbook layouts. Suggest they get glossies
without gum on the back and then use rubber
cement . . . even if you have to donate the
rubber cement. You’ll be doing your school a
real favor if you follow through on this one.

. Before you start shooting schools again, it’s
a good idea to review your MANUAL OF IN-
STRUCTIONS. That way you’ll be sure that
you’re following our recommendations and get-
ting the best possible negatives. Only if we
get top-quality negatives can we give you top
quality prints.

. If there’s any question in your mind about
your equipment, why not send in about a dozen
test shots? There’s no charge and it’s always
best to be sure.

. Congratulations to Joseph J. Errico who has
just been elected president of the Massachu-
setts Professional Photographers’ Association!
And we might add congratulations to that as-
sociation on their very excellent choice!

. On those shots you booked last spring, why
not check with the principals or superinten-
dents to reverify those dates? It’ll be a re-
minder to them, and also on some of those
shots that are booked for shooting pretty close
to Christmas, you may be able to sell them on
the idea of September or early October dates.

co*mime

It won’t be long now before we’ll be able
to give you an out-of-this-world plastic lam-
inating service for ... any pictures you make
in your studio . . . billfolds, copy work that
we do for you and anything else that you
may want to handle for your customers such
as |. D. Cards, letters, maps, etc. WRITE
NOW FOR PRICE LIST AND DISCOUNTS.



NOW IT CAN BE TOLD

Early this year something new in photography was
presented to a large gathering of school superinten-
dents and yearbook advisors who figuratively danced
with joy when they saw it ... CAMO QUINTS MADE
ITS DEBUT!

Up until then, one of the greatest headaches for
the school administrations was getting enough pictures
of the students to cover their needs for yearbooks,
record pictures and publicity photographs. Glossy rolls
were available in three different sizes from CAMO
and the senior pictures were duplicated in various
sized glossies by the tedious method of hand printing
by the professional photographer. . . Regardless, the
yearbook advisor still needed another print of Helen
Jones, a larger one of Johnny Smith, and what’s that?

. Kilroy won the spelling bee again and the local
newspaper wants his picture? . . . poor photographer
—poor school principal!

Glossy prints in various sizes cost money, time to
locate the negative, to print, to dry and finally to get
it back to the yearbook or newspaper. Something had
to be done and pretty quick, too, because otherwise a
lot of folks were due to leave for their local insane
asylums.

Well, it happened ... CAMO QUINTS was born
of a necessity, through experience in dealing with
schools and because of an engineering talent capable
of producing at the lowest costt. IMAGINE . . . one
large glossy roll of pictures containing 5 prints of each
student in the school ... in 3 different sizes ... COST?

. included with your regular services on the 55c
packages!

The roll of glossies will cover any conceivable need
that your schools will have for glossy pictures
that’s what that group of school administrators had to
tell us about it . .. and best of all, it’s copyrighted in
itself and the machines on which it is printed are
patented to extend this service to your schools exclu-
sively through YOU!

The technical aspects are not simple . .. they can-
not all be told, but for those of you who are interested,
this revolutionary 5-on glossy roll known as CAMO
QUINTS is printed in one exposure from a single
negative producing the five images on sensitized paper
in the record time of 1/3 of a second!

DON'T MISS SERVING YOUR SCHOOLS THE
REVOLUTIONARY CAMO QUINTS A NAME
BRAND, NATIONALLY ADVERTISED AND ONLY
AVAILABLE TO YOUR SCHOOLS THROUGH YOU!

SELL THE COMPLETE SCHOOL
MENU—INCLUDING YEARBOOKS

Bacon AND eggs AND coffee.

Senior portraits AND packaged pictures AND
yearbooks.

It’s just as easy to sell all three as just one—in
fact easier because they are related.

Pity the poor restauranteur who offers bacon alone
on his breakfast menu. No eggs. No coffee.

Yet, many a photographer is depending on just
one item—portraits of seniors in the studio—to satisfy
the schools in his locality.

Over three thousand, however, have found that
it’s just as easy—in fact, easier—to sell BOTH senior
pictures in the studio AND undergraduate pictures
CAMOGRAPHED in the school.

Bacon AND eggs. No coffee.

Now — more and more CAMOGRAPHERS are
realizing that it takes very little extra effort to sell
the complete school menu, including yearbooks.

They realize that the same principal or superin-
tendent who places the contract for senior pictures in
the studio is the same man who arranges for handling
the package pictures in the school and is the same man
who buys the yearbook. They find it’s easy—in fact,
easier—to sell all three with one interview.

Bacon AND eggs AND coffee.

The complete menu. MAXIMUM PROFITS!

0

CUSTOMER RELATIONS
AT YOUR SERVICE

Meeting literally thousands of professional photog-
raphers all over the country becomes a very interest-
ing occupation to one who is fortunate to have a line
of work that puts him in that position. CAMO rep-
resentatives all over the country meet a lot of folks

either in their business travels or at conventions,
trade association meetings, etc. Naturally they do a
lot of business with a lot of these folks . . . and pri-
marily it’s from these folks they hear a lot of things.

Yes, on many occasions they hear a complaint

a small one here and a real “beef” there . . . not
too surprising since we’re all dealing in a commodity
as personal as pictures. Then too, there are a great
many people who will vouch for the fact that when-
ever they have had a fair complaint (and have let us
know about it) we took mighty good care to adjust
that complaint, small or large, and entirely in keeping
with good business practice. As a matter of fact, we
have many folks with us today who will generously
admit that when they filed their original complaint,
they felt awful right . . . only to find out afterwards
that they misunderstood and were entirely wrong.

Our point, however, is not to tell you about cus-
tomers of ours who have been wrong ... we have been
wrong ourselves more times than you can count . .
Our interest is proving to you what RELATIONSHIP
means to both of us. .. When you have a complaint,
holler! ... if we feel you are doing something that will
not give you what you need for your schools, then we
want to holler .. and we don’t want you getting sore!

We’ll agree with you that this is probably a differ-
ent approach from any you have been experiencing
with other suppliers . .. but it’s sincere . .. the facili-
ties are here for vour service S0, just remember
that it takes BOTH YOU AND THOSE FACILITIES
WORKING TOGETHER TO MAKE IT A SUCCESS.




HOW TO COIN HALF DOLLARS—PLUS

Every CAMOGRAPHER has in his possession a
money making machine. AIll he has to do is press a
button and a genuine fifty cent piece rolls right into
his pocket.

Click—fifty cents! Click—click—one dollar!

It has taken a lot of developing to make the CAMO
machine what it is today—the greatest money pro-
ducer in the photographic industry.

Just fifteen years ago, the school photographer
was satisfied to average eight cents on each package
of pictures. Packages then were skimpy and the
quality of school pictures was quite crude. At 8c, the
photographer had to book and shoot a lot of schools
to make a living wage.

Then, about ten years ago, CAMO offered the
school photographer a greatly improved package—and
the fortunate photographers offering it to schools sud-
denly found their average boosted to 18c. At the time,
it proved a real bonanza. And that is when CAMO
first came to be known as the miracle operation!

Constant, steady, year after year improvements
have been made ever since. The CAMO plant has
added new miracle machines that have made possible
the combining of QUANTITY and QUALITY into a
miracle package that appeals to every school from
kindergarten to senior high.

From an 18c per shot average, the net profit per
package for the CAMOGRAPHER has steadily climbed.
25c—then 35c—then 42¢! Last year it reached the
fifty cent mark! And as a result, professional photog-
raphers added over $3,000,000 to their income by
CAMOGRAPHING in the schools of Americal

Click—fifty cents! Click—click—one dollar!

In the past, every time a new feature has been
added to the CAMO package, the average has jumped.

This season—1953-54— TWO big features have been
added—CAMO QUINTS and CAMOGRAPH COMPO-
SITES. WOW! But that is not alll QUALITY CON-
TROLS operated electronically have been finally per-
fected to insure the production of the finest unre-
touched photographs in the world.

Click—fifty cents PLUS! Click—click—one dollar
PLUS PLUS!H"

CAMOGRAPIIERS can confidently expect to make
more net profit per shot during the coming school
season than ever before. AND—with the TWO big,
new features—CAMO QUINTS and CAMOGRAPH
COMPOSITES — they can confidentlv expect to
CAMOGRAPH MORE STUDENTS than ever before.

Click—click!

THIS IS A COMPLIMENTARY COPY OF
CAMO NEWS—We hope you enjoy the contents.
If you have any interest in being in the school
picture business in your community or if you
are doing any school business, let us help you
join the “CAMO CARAVAN”—the only com-
plete school picture package program designed
exclusively for the professional photographer—
In Addition to Your Own Portrait Business!

FOR FURTHER INFORMATION
WRITE OR WIRE TODAY!

Dot Forget the
Joead Senor Padkeoe

PLUS CAMO QUINTS FOR
YOUR SCHOOLS FOR ONLY

E EC TOTAL COST
5 D V TO YOU

_ This is to be used Wheregou are shooting seniors
in your studio ... CAMOGRAPHING your under-
graduates . .. and where you do not want to put
enlargements in the packages going to your seniors.

And remember, too, that this is the only way you
can get CAMO %UINTS on your entire school . ..
when you do order the regular $2.00 package for
your undergraduates and this special for the
seniors, MAKE TWO CONTRACTS AND TWO
DIFFERENT JOB TICKETS—ONE FOR EACH—
the undergrads and the seniors!

EVERYONE MEASURES BY
HIS OWN STANDARDS

Among the many things we have heard pro and
con about CAMO services, there are always interesting
sidelights that show that “hard work hours” are worth
all of it! These “hard work hours” pay off in
profits that the fellows who CAMOGRAPH their
schools measure in many different ways.

For instance, heard at one convention:

“We use our CAMO money each year to buy our
new car. Before, we waited from three to four years,
but those schools we CAMOGRAPH are there every
year; and they provide cash in full for a new car with-
out extracting any money from the profits of our reg-
ular studio operation ”

Another CAMOGRAPHER writes:

“CAMO profits from our elementary and junior
high schools have provided our entire family vacation
expenses each year since we have CAMOGRAPHED
our schools. There are four of us, Helen, myself and
the two kids.”

There are many more letters and many strange
comments . . .some of them real “tear jerkers” as to
what CAMO profits have meant to many photograph-
ers and their families.

The latest (and it really wasn’t meant as a joke)
was at a recent convention where a photographer’s
wife said to a CAMO representative: “l saw Marge’s
fur coat; she claims she bought it out of profits from
the CAMO program; if that’s the case, you can sign
me up, too!”

We have our laughs . . . and our hard moments

but when a bunch of swell folks, just regular plain
folks, come up with their sincere remarks about a good
things when they see it . .. it’s not a laughing matter,
but a pretty wonderful feeling to belong to the CAMO
family.

No matter how you “measure” it, CAMO profits
come out by the standards of each person concerned

. and they tell us that’s pretty good!



THE NATIONAL

The article “Don’t Throw the Ras-
cals Out” that appeared in the
March, 1953. issue of your NATION-
AL PHOTOGRAPHER provoked a
veritable storm of response from
America’s professional photogra-
phers. Because of the thought and
consideration that went into so
many of the letters that flooded
in . . . and because we thought
youd find them as interesting and
thought-provocative as we did . . .
we reprint parts of them this month.

In substance, what the original
article advocated was abandoning
the age-old and traditional method
of dealing with photographers a bit
on the shady side of ethics: throw-
ing them out of organizations of
photographers. What the author . ..
a nationally known figure in profes-
sional photography . . . advocated,
in fact, was keeping the rascals in,
thus better to be able to convert,
educate, and check them.

Here are some of the answers,
boiled down for your interest:

O.K.—“Don’t Throw the Ras-
cals Out” . .. BUT don’t let them
influence the workings of asso-
ciations to the extent that they
will have us all thinking in their
terms of doing business.

As mentioned in the March ar-
ticle the “Rascals don’t need the
association.” After all, the asso-
ciation is for the purpose of join-
ing the “little fellows” together to
do collectively what they could not
do individually by themselves, viz.,

PHOTO GRAPHERS,

to protect themselves from the
“big fellows,” or rascals.

* * *

Is getting a Magazine once a
month, having an association Direc-
tory, Convention Report, maintain-
ing a school at which people may
go and impi'ove their knowledge of
their profession or business which-
ever the case may be, having a
convention once a year at which
different talented people appear,
having mailing pieces at your dis-
posal to help stimulate business . . .
is all this enough to make people
belong? Are the advantages greater
than the disadvantages in not be-
longing?

I would say NO! The rascals are
interested only in making money
fast. NOT in improving their busi-
ness integrity (or profession).

Now let’s look at it this way.
Association members should wake
up to the fact that their emblem
can be publicized to the point where
it would be well known to the pub-
lic so they would hesitate to go
where this emblem was not dis-
played. However this can not be
done for $25 per year per member.
Photographers some day (I don’t
know when or how long) will have
to wake up to the fact that their
association, to do what they want,
will have to be more than a social
club where “the elite meet to eat.”

When the emblem is publicized to
the point where the public is con-
scious of the fact that it stands for
good photography, integrity and
honest dealing, then and then alone,
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will photographers seek the asso-
ciation and not the association seek
the photographers for membership.

The writer of this article states
that it would be better to keep
the rascals in and try to bring
them around to our way of think-
ing. This | think is impossible,
it has been tried for many years.
These rascals are the type of fel-
lows that would seemingly be re-
ceptive to your ideas, even pat
you on the back and compliment
you on your efforts, and give the
impression of going along your
way when all of the time they
would be playing their tricks be-
hind your back.

However if the rascals are on
the outside, the association could
fight their methods of doing busi-
ness openly instead of having to
condone their practices. Here is
where the association should start
to EDUCATE THE PUBLIC . . .
publicize the unfair methods used
by the rascals ... WARN THE
PUBLIC of these unethical types
of promotions ... Baby Plans . ..
Bride of the Month . . . Reduced
specials . . . Price wars ... all
of which are methods used to get
the public into the studio and, then
have their “fast pitch ‘artists’”
work on the customer in a private
selling room, etc. If the public was
acquainted with these types of
promotion BEFORE THEY “GET
HOOKED” instead of after it
would go a long way to eliminate
these rascals,’.c .

(See next paice, plea.se)



The recent article is much like the story my dad
related to me about the gentleman who was so com-
pletely sold on an organization advocating abstinence
that he spent much of his own time and money foster-
ing meetings and get-togethers for those of his own
belief. He would not be caught talking or associating
with one who did not quite feel the way he did, but
wouldn’t it have been better for him to “sell” (and
that is the word) the others on his line of thinking by
being considerate of them while he did try to get them
to see the light, which was his idea of a much better
and happier life brought through abstinence. He cer-
tainly didn’t stand a chance of changing the other
man’ mind if he didn’t at least let him know his side
of the story, right?

¢+

“THROW THE RASCALS IN I say NO!”

INSTEAD LET US CONVERT THEM. A recent
anonymous article which appeared in a current issue
of The National Photographer advised that we enlist
the membership of the so-called RASCAL, much against
his will or sincerity, in the hopes that merely by rub-
bing elbows with us or by some magic abracadabra
words, he would immediately change his chameleon
skin and become an honest, hard working photographer.

Alas, would that it were so simple. Human nature
being what it is, you know as well as I, that the
rascal is interested ONLY in MAKING MONEY FAST.
Any way he can. He is not interested in improving his
business integrity, or the Standard of Photography. He
is the Alcoholic of Photography ... a fast buck . . .
a fast drink. We who are honest photographers of
integrity look down upon him and curse the associa-
tion when they steal a sale from us. A sale that per-
haps could have been ours if we worked a little harder
for it, or put forth a little more co-operation towards
our association so that it can protect us. With just
a little more appreciation and co-operation with the
National we could help them to help US in combatting
unethical business methods and at the same time raise
the Standard of Photography.

If we would all unite to sti'engthen the forces in
our association to where it can be the Guiding Light
to those of us who are fortunate enough to be of honest
caliber and already belong to the association, and make
it an incentive to these so-called rascals and the dis-
believers who for some inadequate reason or another
do not have a membership in our organization now to
WANT TO BELONG.

The desire must be IN THE PERSON to better
himself. You can lead a horse to water, but you can’t
make him drink. You can take in all the so-called ras-
cals. but you cant make honest men of business in-
tegrity of them. That is. you can’t UNTIL YOU SHOW
THAT PERSON THE ADVANTAGES TO HIMSELF.

Already our association is doing a lot for $25 a year

per each member. Now let’s look at it this way. If the
(See RASCALS — pagre 82)

Better Business Bureaus
Hail Racket Fight

Just after the 1953 Directory of Professional Photog-
raphy was released, your P. A. of A. headquarters felt
that the directory should be brought to the attention
of Better Business Bureaus across the country as a
means of acquainting them more intimately with the
P. A.of A, its program, its members, the high standards
of ethics that it maintains, and the fight the association
is making on the “rascals.”

Accordingly, copies of the directory were mailed to
Better Business Bureaus in many cities of the country.
Since then, P. A. of A. headquarters has received many
favorable comments concerning not only the directory,
but also the fight the association is waging to clear the
profession of racketeers. Herewith, The NATIONAL
PHOTOGRAPHER reprints a few of the comments that
have been received:

We believe your members and Bureau executives
have many interests in common. If they can effect
closer liaisons at their local levels, they may be able
to curb many of the objectionable practices by the few
who undermine public confidence in photographers
generally.

— Association of Better Business Bureaus, Inc.,
New York City

Thank you very much for your 1953 Directory. Just
recently we published a little booklet “Photo Schemes”
which is being distributed by our members and other
Better Business Bureaus and in which I think you might
be interested.

[After pointing out some of the schemes to be wary
of —such as fake samples, coupon offers, contest,
news services, sidewalk shooters, etc.—the booklet
states that “the honest photographer makes every ef-
fort to satisfy customers out of pride in his work as an
artist and his reputation as a businessman. Possessing
neither of these assets, the high pressure photographer,
using tactics described in this leaflet, has little incentive
to satisfy the customer and, in his hands, the possibility
of disappointment develops into practical certainty.
Customers can avoid disappointment and dissatisfaction
by dealing with photographers of known reliability.
Ed. Note.]

— Boston Better Business Bureau, Inc.

We are glad to know that certain photographers
are taking greater interest in the problems involved
in maintaining high ethical standards. Unfortunate-
ly no local photographer is a member of this bu-
reau, despite the great amount of work we are con-
tinuously doing for their protection. The ethical
ones should help to finance this program, the cost

(See BBB— pasre 33)



The 1953

Harris Award Winner

Will Towles, one of the beloved
figures in the profession of photog-
raphy, is the winner of the 1953
George Harris Award Medal. The
award, given each year to a man
who has made a particularly out-
standing contribution to the profes-
sion of photography, was presented
at the 1953 P. A. of A. national con-
vention in Chicago.

For Towles, the meriting of the
Harris Award caps a long and ex-
tremely inspiring photographic ca-
reer. At one or another stage of
his career he has been a successful
studio operator, organizer and first
director of the Winona School of
Photography, president of the Pho-
tographers’ Association of America,
winner of the P. A. of A. Distin-
guished Service Award, recipient of
both earned and Honorary Master
of Photography degrees, and the
subject of a NATIONAL PHOTOG-
RAPHER Full Life in Photography-
story.

In addition he is an invitational
member of the ASP, an honorary
life member of the Pennsylvania
and Virginia state photographic as-
sociations, and the holder of some
69 trophies for prints exhibited in
various parts of the world.

Now living quietly in Bethesda.
Maryland, a suburb of our nation’s

capitol, Towles looks back on his
photographic career with justifiable

pride.

The Towles photographic career
began in 1894 when he assumed the
management of a studio in Lona-
coning, a small town of 2,000 sit-
uated in the mountains of Western
Maryland, after only eight months'
experience as an apprentice with
his brother, C. O. Towles. Two years
later, in 1896, Towles and his broth-
er went into partnership, and the
young Towles left to manage a

The Harris Award Medal winner is
chosen each year by a special com-
mittee appointed by the P. A. of A.
Board of Directors. The medal itself
is of heavy bronze, four and a half
inches in diameter. It is one of a
group of 20 such awards which Mr.
George Harris, past president of the
P. A. of A., has granted to the asso-
ciation. Harris, who has no part in
the selection of the award winner,
is an Honorary Master, was for
many years an association director,
past chairman of the Board of Wi-
nona Trustees, a past president of
the Washington, D. C., Rotarians,
and was head of the Washington,
D. C,, Harris and Ewing Studio.

studio in Cumberland, Md., a big
city, for those days, of 5,000 inhab-
itants.

Towles learned the photographic
craft quickly. In 1898 he received
his first Bronze medal from the
P. A  of A and in 1900 he received
the Gold Medal Grand Portrait
award from the Photographers’ As-
sociation of Pennsylvania.

In 1903, Towles took one of the
steps that made him famous. It was
then that the studio of Matthew
Brady, famous Civil War photogra-
pher, was available. Towles bought
it and began business in Washing-
ton. D. C. In 1909, Towles made his
first demonstration appearance be-
fore a national convention audience,
and in 1911 he was elected to the
P. A of A. Board of Directors. And
it was in 1920 that Towles became
the first director of the Winona
School of Photography, a position
which he held until 1935 when he
became a field representative for
the Hammer Dry Plate company.

Since 1947, Towles has been in
retirement at his home in Bethesda.
His interest in photography and
photographers, however, remains as
steadfast as ever, and, as he says,
“the welcome mat at our home in
Washington is always out.”



“Some pictures are ‘just made’ without any
consciousness of purpose or intent, without any
thought further than that the worker has completed
a task. Other pictures are inspired by a creative
genius, with a love for the beautiful and the unique,
with the inherent disposition to fuse into the

work a subtle delicacy and refined sentiment.”

These are the words of Will Towles, 1953

Harris Award winner and one of the great men of
photography. His analysis of the technique

of portrait photography is based on the premise
that a portrait can be a work of art, if the
photographer will learn his craft and set himself
to the task. Will Towles’ article is,

we think, one of the most stimulating ever
presented by The NATIONAL PHOTOGRAPHER.

THE TOWLES TECHNIQUE

By Will Towles, M.Photog.

As Told to Elbridge C. Purdy, M.Photog.

All of man’s achievements have
been built upon a knowledge which
has been an accumulation of the
experiences of those who have pre-
ceded. Each generation seems to
have contributed something to the
general evolution of man. Certain
elements of this knowledge are so
important that any constructive ef-
fort attempted after their first use
cannot ignore this existence. They
become stepping stones on the paths
of progress. These things become
fundamental to the field of endeavor
to which they apply.

Early in my career in photograph-
ic portraiture. | became conscious
that the camera and light-sensitive
materials were only the tools | had
selected to make portraits with, but
that portraits had been made with
other tools for many years. In fact,
before man had developed a written

language, he used a very crude form
of art known as heiroglyphics. Some
of these were, in a way, portraits
with distinguishing features empha-
sized for identity. The arts of draw-
ing, engraving, sculpture, etching,
and painting should, therefore, be
investigated to see if there w'ere
any of these fundamental principles
which could be used in portraiture
by photography.

It is obvious that every attempt
of man to create a work of artistic
merit, has not been successful. Thus
it is necessary to study, to improve
one’s understanding and apprecia-
tion, so as to establish a basis for
examination to select the factors
expressing man’s greatest achieve-
ments. particularly those which can
be applied photographically.

Learn From the Arts
It soon becomes apparent that

each technique had its golden era
of achievement. | soon discovered
that to fit my idea of excellence and
lasting quality, a worker had to
possess refinement, simplicity and
stability, and that | was drawn
closer to those workers known as
old masters and to that type of art
referred to as classic. These are the
things which have withstood the
wearing of time and are more ap-
preciated today, because of the qual-
ities of true greatness they possess.

From the art of sculpture, one
can learn much about grace, bal-
ance, form, and the ideals of dimen-
sional relations.

From the engravers and etchers,
we obtain a monochomatic observa-
tion of form and distance in terms
of light and dark areas and linear
perspective.

Perhaps because of the profusion
of their work and the greatness of
their achievements together with the
fact that they, too, were attempting
to portray a third dimension from
a two dimensional surface, we find
our most fertile field for observation
is that of the great portrait painters.
The early painters resorted entirely



to producing line and color details
with no feeling of a third dimension.
It was only when they began to
use light and dark tones in the face,
that they succeeded in producing the
illusion of form. We notice that as
they increased the intensities of the
shadow areas, so did the feeling of
depth increase. Thus such experi-
ments with light and shade, as Rem-
brandt and Hals painted with real-
ism and virility, have been held in
high esteem ever since their time.

The greatest projection of the face
was always the highest and the
greatest depth the darkest shadow.
The greatest emphasis within the
picture area of a portrait is the face,
and, in many cases, the most dom-
inant or interesting feature of that
face. All great groups of people have
an accented point of interest which
may be a particular face or an ac-
tivity which takes place within the
picture area. Great pictures are ac-
claimed because of the ease and
simplicity with which these objec-
tives are accomplished.

It is upon the basis of such fun-
damental observation that we define
our objectives in photographic por-
traiture and we find that we are
successful in proportion to our abil-
ity to produce by photography these
things so common to the great paint-
ings.

Mastery of Technique Essential

A mastery of photographic tech-
niques is essential so that the pho-
tographer can work with a greater
ease and assurance of his final re-

Towles made this portrait in 1922,
by daylight. He used a small screen,
a white reflector and a nineteen
foot skylight.

suit. The experiments must be com-
pleted before it will be possible to
create a masterpiece.

Since our end result will be a
print made upon a paper coated with
a silver halide emulsion, and since
there are many such papers manu-
factured. all of which have individ-
ual characteristics, it becomes nec-
essary to study, to eliminate those
obviously unsuited for portraiture,
and to better understand those most
desirable to the style and interpre-
tation of the particular workman.
These factors involve weight of pa-
per, color of paper, image color, sur-
face pattern or texture, the amount
of sheen or gloss, and the specific
ability of the emulsion to produce

This Towles portrait was made dur-
ing a platform demonstration at an
lowa convention. An arc light was
used for the main light, a mirror
for the second light, and a white
reflector to fill shadow.

tones from white to black, so that
the visible patterns of light placed
upon the face may be reproduced
with fidelity.

Once we have selected our paper
we have some guide as to the kind
of negative we must make, for it
must be acceptable to that paper.
Remember, the negative is an inter-
mediate step, the only value of
which is to make prints.

Our next material of importance
is the film or plate upon which the
negative must be made.

Tone Reproduction Important

Most important is the reproduc-
tion of tone values. Involved in this
is not only the contrast of the film
and its ability to separate tone

This Towles portrait was made in
a demonstration before a class at
Winona. Daylight was wused for
shadow and a spotlight back of the
piano was used for highlight.

values particularly in the high light
area but its sensitivity to color, par-
ticularly those contained in the face.
Since the tone change is always very
subtle, a higher sensitivity to these
colors will fail to reproduce the deli-
cate shades so important to the reg-
istry of form.

Possibly least important in a qual-
ity sense is the speed of this ma-
terial. It, of course, must have
sufficient sensitivity to permit a
reasonable exposure in a completely
controlled light condition.

The factors to be considered here
are speed, color, sensitivity, contrast
and, again, the ability to faithfully
reproduce, in a manner acceptable
to the selected papers, the tone
values reflected by the face.

The formulae used in processing
these materials can and must be
adjusted to give the results desired.

The camera equipment used should
be selected to give a negative of
workable size and have adjustments
necessary to easily connect height,
focus, line, and optical distortion.

The selection of a suitable lens
for portraiture by photography has
puzzled many. There is a place for
a sharp well defined image. There
is also a place for the very soft dif-
fused image. They convey a different
interpretation. The one character-
istic most neglected is the condition
of the out-of-focus image. Those
areas which are necessarily out of
focus should still maintain the feel-

<see TOWI.K — pu»r<‘ 36)



What About Partnerships?

By Harold J. Ashe

At one time or another probably
every professional photographer has
considered the idea of a partner-
ship, if he has not actually entered
into one. A good many partnerships
exist among photographers, and
some partners unquestionably enjoy
special advantages and higher in-
comes than they would as sole
proprietors.

Nevertheless, a considerable num-
ber of photographers have entered
into partnerships only to experience

serious financial reverses. Some
never fully recover from the dis-
astrous consequences of partner-

ships badly conceived and hastily
entered into without proper consid-
eration of possible disadvantages.

A persuasive case can be made
for partnerships. Usually they pro-
vide more capital, by pooled re-
sources. than any one photographer
could put into a studio as a sole
proprietor. In fact, the lure of ad-
ditional capital frequently over-

shadows good judgment. Partner-
ships also provide additional
professional talent and manage-
ment. This last may be a liability,
in practice, instead of an asset.

External evidence of successful
partnerships should not be taken as
an indication that success is auto-
matically linked with their opera-
tions. Successful partnerships stand
out. Not so easily observed are the
conditions surrounding partnerships
that are quietly folding; rarely are
reasons for dissolution defined in
professional circles. Usually, such
failures are dismissed with the com-

ment, “partners can’t agree” . . .
which is a masterpiece of under-
statement.

Mutual Respect Essential
The pitfalls should be weighed
carefully before partnership forma-
tion, not put off until papers have
been signed. While it is important
that partnership agreements be

carefully drawn with expert legal
aid, the most explicit agreements
will not assure day-by-day amicable
relationships.

Two photographers entering into
a partnership should be tempera-
mentally suited to each other. Per-
sonal friendship may prompt a
partnership; however, friendship is
no guarantee the partnership will
last. Some friendships can’t stand
the strain of close daily association
in business. Some of the most suc-

cessful partnerships are those of
individuals who rarely mingle so-
cially or meet outside business
hours.

Mutual respect is a fundamental
requirement. This partnership requi-
site is not likely to be found
through the medium of an “asso-
ciate wanted” or “partner wanted”
ad in a newspaper. Too often such
partners are sought only as a des-
perate last resort to acquire other-
wise unavailable capital.



Partners should respect each
other not only as distinct person-
alities, but for their professional
skills and business know-how. If a
prospective partner has reservations
concerning his prospective partner’s
integrity, personal habits, photo-
graphic skill or good business sense,
no partnership should be formed.
Such a business venture is almost
inevitably headed for the rocks.

Authority Needs Limitations

The question of responsibility and
authority of each partner needs de-
fining. Unless specifically stated to
the contrary in the agreement, each
partner has equal authority. Part-
ners are equal in management even
though they do not supply equal
amounts of capital.

Here again, temperament as well
as good sense is involved. In a large
studio venture much of this question
of authority will be resolved by a
division of duties, each partner be-
ing sufficiently preoccupied with
his own work load that he has no
desire to impose his authority in
the realm of another partner. This
leaves only basic policy to be worked
out by mutual agreement after dis-
cussion.

W here officiousness, mistrust and
plain meddling are injected into
small, daily details only trouble can
result. Constant questioning of every
action of one partner by another
will bring constructive work to a
stop. These squabbles over details
probably contribute more to part-
nership liquidations than any other
single cause. This situation often oc-
curs in a partnership which, by its
size, provides too little need for dual
management.

Complementary Talents Ideal

Ideally, partnerships should con-
sist of individuals each of whom
brings to the partnership certain
talents not duplicated by the other.
That is, the combined professional
and business skills of all partners
should encompass more different
kinds of talent than any one of the
partners possesses.

Frequently complementary talents
are found when one partner has
more than ordinary caution while
the other is inclined to take chances.
If each partner acts as a check rein
on the other, this can be a formid-
able combination. The cautious part-
ner keeps the other partner within
sound business bounds. And, the
cautious partner is kept from out-
smarting himself by his conserva-
tism.

There are many variations of this
type of partnership team. One part-

ner may be concerned with conserv-
ing assets, watching profits and
shrewdly calculating the prospects
for expansion. The other partner
may thrive as a greeter, being a
good mixer. The latter knows how
to get business and keep customers
happy but, equally important, the
other partner knows whether the
business obtained is profitable —
and why. Neither materially dupli-
cates the efforts of the other, and
neither envies the other his duties
and talents.

It is presumed that both partners
will be competent photographers.
However, one may have vastly
greater skills than the other. Never-
theless, the latter may compensate
for this if he has business know-how
not duplicated by the former.

Business Ability Desirable

Unfortunately, too many partner-
ships hastily entered into are top
heavy with identical talents. Too
often, two people go into partner-
ship where neither has any natural
talent for meeting people. Or, con-
versely. both may be excellent mix-
ers, but have no taste for manage-
ment or interpreting business
records which, in such cases, are
almost always woefully inadequate.

Such partnerships have only one
distinguishing feature: they will go
broke twice as fast as each of the
partners would, were they each op-
erating as sole proprietors. Business
inadequacy multiplied in a partner-
ship divides business life!

In the case of partnerships in
small studios, each partner may be
all things to the venture. In fact,
there may be so few employees
that the usefulness of one of the
partners to the studio may be only
that of displacing an employee.
Thus, one of the partners may have
no more economic value, so far as
his personal services are concerned,
than would an employee. Yet, nec-
essarily, his financial demands on
the partnership will be far greater
than that of the employee he dis-
places. As the limited net income
from such a partnership is divided
two ways, with neither partner get-
ting as much as he would were he
the sole proprietor, each may come
to resent the other. Even the
staunchest friendships can crack
under such conditions.

Management mistakes have a way
of being compounded in some part-
nerships. In a sole proprietorship,
with no one to blame but himself, a
photographer may correctly evalu-
ate his blunders, change his ways
and go on to a successful operation.

Such a basic reform is less likely
in a partnership venture, for it is
always easy to make the other part-
ner the scapegoat whether warrant-
ed or not. Blame-placing — the
other partner always being consid-
ered at fault — becomes an end in
itself. This is not conducive to ob-
jective analysis.

Partners Must Contribute

Of course, there is always the
possibility one partner will deliber-
ately drag his heels, secure in the
knowledge the other partner must
carry the drone. A partner, no less
than an employee, can be non-pro-
ductive. Few partnerships can af-
ford the luxury of a non-producing
or only partially producing partner.
(Exception: a silent partner whose
I'eturn on his investment is adjusted
to the fact he is not contributing
personal services.)

Even more frequently lagging
may be charged when not justified.
Thus energies are turned toward ac-
cusing each other, rather than pull-
ing the partnership out of the slump.
In this type of situation even the
most routine chores become the sub-
ject of time-consuming partnership
discussion, if not argumentative de-
bate.

Avoid Family Agreements

Even blood ties should not blind
photographers to the risks of part-
nership. Some sound partnerships
are composed of father and son, or
brothers. There are numerous fine
husband-wife partnerships, even
though not always formalized by
partnership agreements.

Nevertheless, relationship by blood
or through marriage ties is no as-
surance a partnership will survive.
Not infrequently a photographer
has thrived for years as a sole
proprietor only to fall into trouble
because of an unwise partnership
with an unappreciative and incom-
petent relative or in-law.

Where a studio has grown to sub-
stantial proportions the owner may
look for trustworthy assistance with
management responsibility. What is
more natural than to take in one
or more relatives? Why not share
the good fortune and, at the same
time, lighten the founder’s work?
Who can he trust if not his own
blood?

Frequently this kind of partner-
ship does work, particularly if the
new partner has served an appren-
ticeship in the studio as an em-
ployee. On the other hand, if the
partnership is handed to a relative

without a testing period —and with
(See ASHK — page 31)



This is the second part of a two-part
article on George Kossuth and his Full Life
in Photography. Kossuth is shown here,
photographed by his daughter Mary
Kossuth Shumate, enjoying the view of

the Ohio river from his garden with his wife.

The FULL LIFE

°Every man's work, whether
it be literature or music or pic-
tures or architecture or any-
thing else, is always a portrait
of himself; and the more he
tries to conceal himself, the
more clearly will his character
appear in spite of himself . .

Samuel Butler

Surely no more fitting words
could bo found for George Kossuth,
the Wheeling, W. Va,, photographer,
whose interests and loves have in-
vaded each of these fields, and many
more.

This portrait of Kossuth was taken
by Frank Anderson, a graduate of
the Winona School of Photography.

Many people know and love
George Kossuth in many different
ways, and in many different worlds.
He is known by some as a great
photographer to others, as a
great music critic, a gardener, an
animal lover, a magnificent officer
and leader of men in numerous or-
ganizations, a delightful entertainer,
lecturer, teacher, writer, painter,
traveler; but most of all, he is
known as a great person.

Photography Was Never Work

Again we call upon those who
perhaps know and love him best as
all of these, and as a father his
children, to tell us more of George
Kossuth, the man. His daughter Mary
writes: “Because he loves it so much,
photography has never been work
to our father. He has great faith
in photography as an interesting,
exciting and fascinating way of life.
He loves it not only as a way of
making a living or of paying the
bills, but also as a way of keeping
busy, for busyness to him means
happiness. He loi'es it also as a con-
stant challenge to do a better job
to keep abreast of the times, with
the constantly changing and im-
proving equipment available for
work in this field."”

Even now, Mary tells us, George
Kossuth is doing his own retouching
with the help of special glasses and
a magnifying glass. Even though
she too is a photographer who has
received much recognition for her
beautiful portraits of children, and
received her degree as Master
of Photography this vear at the
August P. A. of A. Convention she
writes: “The greatest compliment
that | can receive from Dad is to
have him say that | have retouched

NPHOTOGRAPH!

a negative to suit him. He can de-
velop negatives by inspection, read-
ing a negative as clearly as a black
and white enlargement. Being a
splendid painter, his sense of color
is magnificent. He can tell if the
developer needs more bromide or
less hydroquinone, and he still cre-
ates new framing methods. For ex-
ample, he is now using homosite
board, beveling the edge, gilding
and mounting the frame flush to
the wall.”

Has Two Talented Daughters

Her own entrance into the world
of photography, other than living so
close to the enthusiasm which her
father had always shown for his
work, came about quite accidentally
to Mary Kossuth Shumate. She
writes: “Until | ivas out of high
school the studio was mostly a place
to go to pick up my allowance
every Saturday, until in a freak
accident, | dislocated my left arm
bone. While this arm was setting,
I tried out the art of retouching
with my right. That did it—1 was
sold! The next summer | went to
the Winona School, and from then
on | was a gone gosling about pho-
tography. Much like Dad, though,
/ had to be independent, and that
fall 1 look a job in a studio in Maine.
On the way up to Maine, | stopped
off to see a great friend of Dad’s,
Pirie MacDonald, in New York. It
was a great thrill to meet this
famous photographer, but he ad-
monished me severely for trying to
learn the profession from anyone
else than the great Master, George
Kossuth.

“However, being away from his
studio, | learned to respect my
father's talents even more than |



would have working by his side.
Because he is so magnificently gift-
ed in all that he does, he expects
others to do as well as he can—
although no one ever does. He ex-
pects others to see as artistically
as he can — although no one can . ..
And no one, no one | have ever met,
has the great energy that he has -

or the terrific drive. He is a mag-
nificent inspiration to me, and splen-
did critic, and | enjoy him as my
father and love him all the more,
because we have this beautiful re-
lationship.”

His youngest daughter, Jane Kos-
suth Smith, a talented writer and
administrative personnel worker, al-
so writes of the beautiful relation-
ship which his children share with
their father. The oldest of his chil-
dren, Lt. Col. Louis C. Kossuth, is
now stationed in Weisbaden, Ger-
many with the Air Force. With him
are his wife and four children, who
all expect to return to this country
in February of 1954. Needless to
say, George Kossuth is anxiously
awaiting the time when he can

embrace them all again. To the
three: Louis, a doctor in public
health work; Mary, another well-

respected photographer and Jane,
a successful writer and career-work-
er Jane writes: “He has been a
wonderful father, showing no favor-
itism. It is an affectionate relation-
ship, with an adult outlook. To this
day, we enjoy our father immense-
ly.”

These wonderful children and his
beloved wife and help-mate, Leah,
all rallied close to this splendid
man at a time when he needed them
most. Always having been so
healthy, robust and completely en-
thusiastic a man, his loved ones
were shocked by the first serious
illness of his life, in 1945.

This great figure of a man, who
had always given off so much
strength to those around him, had
driven himself too far. There fol-
lowed a period of building up
enough strength for the needed op-
eration and then many, many more
weeks of recuperation. Fervently
George Kossuth and his family
prayed for his restoration to health.
The changing-point was reached on
a well-remembered Thanksgiving
Day dinner in the Kossuth home.
Although he was still extremely
weak, his progress for the better

seemed to date from that happy
family meal. For the first time,
improvement, although slow, be-

came obvious, and the word went
out to all who knew and loved him,
that George Kossuth was on the

road to recovery. Soon he began to
pick up the threads of the many
and varied interests that have al-
ways filled his days with so much
happiness, and again, there soon
was no stopping him.

Kossuth Conquers Iliness

Today, he is back throwing his
interest and vitality into many
fields of endeavor, the newest
the splendid ranch extension to his
Wheeling home. Having designed
and planned this California redwood
home, it has been a source of much
delight to see its completion. One
entire wall is constructed with
french doors which open out onto
a patio from which, according to
Jane: “You feel that you can reach
out and touch the Ohio River. Dad
delights in watching the many river
boats pass up and down, particularly
when an old-fashioned paddle-wheel
churns up the river. He has made
a point of finding out who the pilots
of these colorful old boats are, and
they often give him a friendly toot
of their whistles in passing. One of
the features of this patio is a music
amplifier, so that he may sit. outside
enjoying the music of his very ex-
tensive record collection.”

Mary also writes: “Even today,
youth can’t possibly keep up with
Dad, who accomplishes more in one
day than many of us do in a week.
He thinks nothing of driving up the
350 miles from Wheeling to Alex-
andria, doing several hours’ work
at the Masonic Temple, where he
is a 33rd Degree Mason and Past
Potentate, Osiris Temple; then tak-
ing about ten minutes to freshen
up, he goes on to a dinner party
in Washington until eleven or twelve
at night. He’ll be up and on the
road at seven the next morning;
and back at Wheeling, instead of
resting, he’ll slip downstairs to de-
velop a tank of film, or make a
few frames, or go up to Oglebay
Park, a large, civic park of which
he is a director, for a concert.

“Among the many other of Dad’s
accomplishments, far too many to
ever make an accurate list of, are:
brick-laying, for he has built some
beautifully artistic walls; plaster-
ing, for he has done some exquisite
al fresco plaster work in his home
and wood-paneling, for he has com-
pleted a pine hallway in his home
which is like no other | have ever
seen. This was done with knotty
pine, but it is rich and warm and

looks like much more than just
boards and stain. There was so
much love put into the work, and

into the home where it was done,
that it seems almost as though the

wood knew what kind of man was
fashioning it.”

First Glimpse Is Startling

Perhaps another picture of George
Kossuth can be found in a story that
the P. A  of A Chuck Zahn tells
of his first glimpse of the great
Master. Being fairly new to the pro-
fession, Zahn met many of the
leaders in photography for the first
time, at the 1952 meeting of the
Cameracraftsmen, in Greenville,
S. C. He was most anxious to meet
George Kossuth, who, he had al-
ready realized, was much revered by
his fellow Masters. Because he had
heard that this great man was once
quite ill, and because of the tre-
mendous amount of respect that he
instilled in others through the years,
Zahn had formed a mental picture
of the aging and venerable man as
someone rather wrinkled and quite
delicate.

Crossing a street in Greenville,
Zahn and his companions were dis-
cussing George Kossuth, and not
noticing the traffic on the quiet,
southern road. Just then a bright,
shiny convertible, with its top down,
came roaring down the street at
them. Behind the wheel, with his
jet black hair flying in the breeze

<s<fe rru. 11K — 40)

In Hungary stands this monument
to the forebears of George Kossuth.
Kossuth is a direct descendant of
Louis Kossuth, who was the George
Washington of Hungary. He attrib-
utes his artistic talents to his Mag-
yar origin.



another VOTE

for

By Roland Jeanneret
Kansas City, Missouri

Someone once facetiously re-
marked that a prime requisite of
direct color portraiture is a mild
case of insanity. There have been
times, since embarking on the field
of direct color, that | have consid-
ered that remark as hardly face-
tious. But those times were quite
early in my direct color experience
and while, occasionally, I find my-
self wondering about the future of
direct color as it concerns me, my
doubts have lessened considerably.

I sincerely believe in the future
of direct color and | believe that

my experiences in the field may be
of interest to other photographers
who have made the plunge, or to
those who may be considering it.

First of all, I did not choose the
field of direct color because | am
a “hard-working genius” but rather
because | am a “bull-headed die-
hard” who believes that becoming
established as a direct color pho-
tographer is worth whatever price,
in terms of trial and error, success
and failure, that it is necessary to

pay.

My career in direct color began
innocently enough. | was taking a
combined course in commercial pho-
tography and direct color at the
New York Institute of Photography
when my course was cut short by
the draft in 1941. But my last three
years in the army were spent in a
photo lab where | was able to set
up my own equipment and work
nights. My own private work table
was built from two privy doors
stolen (innocently, of course) from
the Link Trainer Department.
Strangely enough, | could buy all
the color materials | wanted from
the PX and | spent my evenings
filling the trash cans with them.

The first two years after my dis-
charge in the fall of 1945 were
spent in the basement darkroom
built to allow continued experiment.
Although | was “free lancing,” the
primary objective was still color.

On January 1, 1948, | opened my
studio on South Main Street in Kan-

The Jeanneret reception room, stu-
dio and offices are lined with thirty
distinctive examples of the photog-
rapher’s work. Clientele is a good
mixture of bxisinessmen, small fry
(under ten years), matrons and
young women.



sas City, Mo. The geographic loca-
tion is excellent since | am in the
heart of the better section of Kansas
City. The problem of how to make
money, however, proved almost as
insurmountable as the problem of
making a direct color portrait. In
the course of the ensuing five years
I am sure | tried everything and
I went broke twice. But, the studio
is still here and | have yet to make
a black and white picture.

I have been driven by what is to
me at least, the inescapable fact
that, as surely as the sun will rise
in the east tomorrow, ALL pictures
will someday be made in color. Over
and above the fact that nothing is
impossible, color pictures of fantas-
tic beauty and accuracy are today
a reality.

I do not wish to appear prophetic
or arrogant, but | do feel that any-
one that has made as many mis-
takes as | have should be an author-
ity on something or other.

Until recently | used a 5 x 7
National One-Shot camera exclu-
sively, but in the last year | have
made several sittings on Ekta-
chrome. It has proven, to me at
least, that a very special printing
technique must be followed if the
results with Ektachrome are to ap-
proach those obtained with the one-
shot camera. | personally feel that

Above: The transfer room
and the center of the lab.
Three dark rooms open off
this room. There is also an
additional 1,000 square feet
of space, now used only for
storage, for which exten-
sive expansion is alread
planned in every detail.
Right: A fussy craftsman,
Jeanneret expects to see
three transfers before he
gets one print that is in
satisfactory color balance.

Ektacolor is the immediate ultimate
answer, but mechanical difficulties
make it temporarily impractical. We
have had many prints from mono-
pack materials which, by them-
selves, were very satisfactory but
should never be delivered in a room
whose walls are lined with prints
made from one-shot negatives. The
primary difference, of course, is in
the separational roundness of the
highlights, and the depth and body
of the over-all print.

The serious operational handicap
of the one-shot camera, however,
makes this slight loss of quality the
lesser of two evils in many cases.
The one-shot, for instance, is about
two stops slower than Ektachrome;
it takes a good five minutes of
camera manipulation to change a
pose in even the slightest degree;
the negatives never register perfect-
ly; and there are other reasons too.
A group of three people, where a
reasonable depth of focus is neces-
sary for good composition, is a good
example of this.

Portraits are always mounted and
shown in frames. If the customer
is undecided about a frame | usu-
ally suggest that the portrait be
taken out in the frame | select and
allowed to hang in the home for
a few days. This seems to work
very well since | very rarely lose

a frame sale. | carry a large stock
of high quality wood frames which
range up to $60 for a 16 x 20. These
frames help to raise the average
order per sitting to about $130. The
only difficulty with frames is that
I must carry my own inventory if
I want to sell the quality of frame
that | feel that | must have.

I have been forced to make many
things do double duty. The camera
room and my office double as dis-
play rooms. | display only portraits
on the wall with just three or four
small prints on tables in the recep-
tion room. The furniture doubles
frequently as props. In the window
there is always only one 16 x 20
portrait on an easel with two other
16 x 20’s on the wall visible from
the street.

Generally speaking anyone is al-
ways more interested in what HE
has to say than he is in what any-
one else has to say. This is why I
always try to get my subject to talk
to me. | try to make my children
feel like they are a part of the
whole thing. | tell them what | am
doing, show them the holders, how
the shutter works, where the red
goes, etc. They don’t know what |
am talking about but they “think”
they do. | might state it simply by

saying | try to treat them like little
(See JEANXEKKT — Page 39)



“Wood Abstmet"
Robert S. Wycr, Delhi, N. Y.



Again, The NATIONAL PHOTOGRAPHER presents several
of the prints selected for the P. A. of A. Permanent Loan
Collection at the 1952 national convention.



uRelaxation™
Zintsmaster, Minneapolis, Minn.
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“l Didn’t Do It”
Gilbert Woodcock, Ironwood, Mich.






A Telephone Survey Proves

There Is Enough Business for Everyone

By Lawton E Osborn, M. Photog.

There is enough business for ev-
eryone.

Any photographer can get his just
share and you can get your share
too that is, if you are willing to
look around and do a little some-
thing about getting people into your
studio. To prove this point, I'm go-
ing to give you some figures on a
recent telephone survey that we
made in our town.

First we selected a young girl
(a high school graduate) who had
a pleasing voice and acceptable
manner. We asked her to pick out
(and we steered her in no way) 100
names from the telephone book —
25% of them professional men (doc-
tors, lawyers, dentists, etc.), 25%
business men or those who operated
their own business establishments,
25'; who were salaried people such
as office workers, clerks, teachers,
etc., and 25% skilled and nonskilled
workers.

Our survey asked the following
questions:

\\ hen did you last have your pho-
tograph taken in a studio?

What year and what was the oc-
casion?

In making each call the girl iden-
tified herself, declared that she was
calling for Osborn’s Studio, and
stated that she wanted information
for a photographic survey to be
used as part of a convention pro-
gram. We found that in all cases,
the people called were very happy
to give information, and in not one
instance did anyone refuse to an-
swer the questions. All were very
co-operative.

Kesults of Survey Startling

Results of the survey were start-
ling. Take the women for example.
20% Imd never had a photograph
taken; 10% had photographs taken
in 1943; 10% in 1945; 6% in 1951;
4% in 1940; and 4% in 1946. 1% had
photos taken for years dating back
as far as 1913. Reasons for having
pictures taken were as follows: 30%

A North Dakota photographer tells the results of
a telephone survey made in his community. The survey

asked just two questions: When did you last have your
photograph taken in a studio? What year and what

was the occasion? The results provide food for thought.

for no special reason; 17*6% were
wedding pictures; 6% were taken
for a gift; 8% for Christmas; 4%
for graduation; and 2% for Father’s
Day, Confirmation, etc.

Results for men or hushands were
as follows: 22% had never had a
picture taken; 12% had none taken
since 1943; 8% had a picture taken
in 1952; 6% in 1944; 4% in 1945,
Dates covered in this part of the
survey ranged from 1920 to 1953.
Reasons for men’s photographs
were: 12% for the newspaper; 6%
at the time of their wedding; 6%
while they were in the service; 4%
for a gift; 4% for Christmas; 8%
at Graduation; 2% for Mother’s
Day; 2% for Confirmation; and 2%
as job application photographs.

Regarding children, the survey
showed that 16% of the parents
had pictures of their children taken
in 1953; 20% in 1952; 17% in 1951,
10.6% in 1950; 7% in 1949; 9% in
1948; 2.6% in 1947; 2.6% in 1946;
5.3% in 1945; 26%> in 1943; 2.6%
in 1941. None had pictures taken
during 1944 or 1942. Children from
1to 18 were included in the survey.

Reasons for children’s pictures
were as follows: 32%-, no special
reason; 16% for Graduation; 15%
for Christmas; 8% for Confirma-
tion; 7% as a baby picture; and less
than 1% each for Mother’s Day,
for contests and as a picture for a
father in the service.

Ages | to 17 Neglected

Most of the photos taken of chil-
dren according to the survey were
for children between the ages of
one and four and between 17 and
19, with the exception of those at
Confirmation time. Accordingly one
can easily see that there is a large
gap of years between the ages of
four and 17. Maybe with a little
promotion and a little effort on the
part of photographers more parents
could be induced to have their chil-
dren's pictures taken during these
very changeable years in their lives.

Another side of the survey related
to family photographs. The survey
showed that only 26% had ever had
family photographs taken. It goes
without saying, therefore, that this
is another field where photogra-
phers could do a little solid pro-
motion.

In our community we thought
that we had done a pretty good job
in taking family photographs, but
according to the survey we are sure
that there are a lot more families
who, if properly approached, would
have family photographs taken.
When | say there is business enough
for everyone | am sincere, for |
feel that advertising and promotion,
designed to increase family photo-
graphs, would certainly get some
results. If we only increased the
percentage who haven’t had photo-
graphs taken by 10%, | am sure
that we would all have enough busi-
ness to make our studio operations
more profitable.

Forget Petty Jealousies

It was interesting to me to note
that only % of 1% of children’s
pictures were taken for contests.
I believe that if we as photogra-
phers would forget our petty jeal-
ousies about the fellow photogra-
pher in the same town or community
getting work that we think we
should have, and if we would go
out and promote work that is right
at our front door (so to speak), we
would all be much better off. It
seems as though many times pho-
tographers are more interested in
what the other photographer is do-
ing, rather than what he himself
might go out and do. And in many
cases, for instance with school work,
when a competing photographer
gets a lot of school work we think
that’s the thing to do. | would sug-
gest that if one photographer in
your town has a corner on a certain
type of business and is doing all
right with it. why waste your time



and effort trying to get business
away from him. Why not go out
and develop and promote your own
business connections.

From this survey it would appear
that it is not necessary and not
advisable to go out and cut prices
in order to get business. Results of
a recent business survey, which we
have correlated with ours, show
that 68% of the customers that were
lost to a business were lost because
of indifference towards a customer,
discourteous treatment or poor serv-
ice.

Reasons for Customer Loss

Research in the retail field has
turned up some startling facts and
figures: Of each 100 customers, 15
are lost in the 1st year, leaving 85;
13 are lost in the 2nd year, leaving
72; 11 are lost in the 3rd year, leav-
ing 61; 9 are lost in the 4th year,
leaving 52; 8 are lost in the 5th
year, leaving 44; 7 are lost in the
6th year, leaving 37; 6 are lost in
the 7th year, leaving 31; 5 are lost
in the 8th year, leaving 26; 4 are
lost in the 9th vyear, leaving 22;
3 are lost in the 10th year, leaving
19; thus, in 10 years, 81 good cus-
tomers are lost. Why? 68# quit be-
cause of discourteous or indifferent
treatment and/or poor service. 14%
quit because grievances were not
adjusted. 9% were lured away by
lower prices. 5% were influenced by
others to trade elsewhere. 3% moved
away. 1% died.

Lost customers can be replaced
with new customers —at a national
average cost of $20 each. And a lot
of them can be brought back — if
you are willing to make the effort
and know what to do.

Although the above figures come
from retail experience, the same
truth holds if you are a photogra-
pher, manufacturer, service firm,
bank or anything else. People prefer
to buy where they feel their trade
is welcomed and appreciated. HOW
you sell is often more important to
them than WHAT you sell.

It seems to me that if we would
promote this business and take
proper care of the business we do
have, we wouldn’t have to worry
so much about customers.

Our survey has been very helpful
to us. I'm sure that if you would
conduct a survey in your town or
community along the same line you
would no doubt find very much the
same percentages. There is a lot of
business to be had, if we will just
go out after it. And we can go after
it in a legitimate way, by creat-
ing a demand for our photographs
among our customers and the peo-
ple in our communities.

ASHE — Continued from pane 21

a minimum cash investment —he
may neither appreciate his good
fortune nor have any ambition to
justify his new responsibilities. He
may consider partnership no less
than a right, rather than a once-in-
a-lifetime opportunity.

Capital Must Be Maintained

Another cause for partnership dis-
sension is constant personal with-
drawals from the business. This
may lead to liquidation at consid-
erable loss. It has led to bank-
ruptcy. One partner may wish to
draw out every dollar of profit as
fast as it is earned and, perhaps,
eat into capital. Another partner,
having a long-range view, may want
to plow back most of the earnings,
making improvements, modernizing
and expanding.

One partner may be entirely de-
pendent on the studio for his per-
sonal needs, while the other has
outside income sources. A partner
with a small family may be intol-
erant of demands on the business
by another partner having a large
family, or extraordinary expenses,
such as recurring sickness.

Many a partnership has been
wrecked by the machinations of si-
lent — even though not formally
recognized — partners. Two men
may be able to hit it off amicably
only with the blessings of their re-
spective wives. All it takes is one
wife to needle her husband and agi-
tate him to put the most promising
partnership into receivership. Even
though neither wife comes near the
studio, either or both wives can stir
up dissension, if they are so dis-
posed.

Thai “Unseen™ Partner

Not infrequently, one partner’s
wife will be socially ambitious be-
yond her husband’s means. Her
personal needs, exercised through
her husband, may make impossible
demands on a new and struggling
partnership. Before a partnership
is consummated, prospective part-
ners might give a little thought to
the “silent” partners involved in
the deal, and who may be more
vocal than mute.

Many a photographer, failing to
expand his business, is likely to
draw erroneous conclusions about
the desirability of partnerships. He
may take a partner for no better
reason than to get additional capi-
tal. While welcoming the new capi-
tal, he may resent the partner.
Such capital can be an insuperable
burden on the business, unless the
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CAMO'’s

got the

AMMO!/!

eeefo help you do a
bang-up fob on
your school pictures

Clinch the school picture pack-
age program in your community.

Capture extra profits in addition
to your regular portrait business.

HIRE’'S HOW YOU PROFIT WITH CAMO!
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You can handle the school picture pack-
age business and sfill keep your regular
portrait business.

1 out of every 5 in your community is in
school between’ kindergarten and senior
high school . . . a_vast market for extra
profits! — available through the CAMO
package program.

This school picture business is right in your
own community . . . its waiting for youl!
No sales pressure needed!

CAMO'S program is the lowest cost . . .

eliminates darkroom and detail. The only
service designed exclusively for the Pro-
fessional Photographer.

When you join the CAMO Caravan
you've begun the direct route to EXTRA
PROFITS — EXTRA QUICK — with NO
extra work!

FOR FURTHER INFORMATION

WRITE - WIRE - PHONE

the UNITED STATES CAVD CORPORATION
CAMO Corner e 18th and Holmes
Kansas City, Missouri

"Presently bringing the only COMPLETE
elementary and junior high school pic-
ture package program to over 2500
professional photographers from coast
to coast."

RASCAL.S — Continued from page 16

association members would wake up to the fact, that
with just a little help from them, our emblem can be
publicized to the point where it would be so well known
to the public, that they would hesitate to go where
this emblem was not displayed, what strength this
endorsement would give us as Professional Photogra-
phers. What greater advantage could we have than to
educate the public and at the same time protect them,
in making them conscious that our emblem stands for
good photography, integrity and honest dealing.

When we do this, then we will have EVERY PHO-
TOGRAPHER seeking out the alliance of membership
with our association, and yes, EVERY RASCAL, TOOQ,
will clamor for the opportunity to lift himself, instead
of the association seeking out lackadaisical photogra-
phers for membership.

*

Now let’s hit the nail right on the head. Spec-
ulation (call it what you will) is one of the big
items; it may be referred to as FREE, but all spec-
ulation isn’t free and again percentagewise a lot
of “free” business isn’t speculation the way it’s
operated. The very ones who holler the loudest
probably know “free” or *“speculative” methods
won’t work, and here’s the rub . . . because theyve
tried it. Whoa, back up, they won’t actually admit
their method was that dumb . . . they’ll give you
all the angles they used to make it legit; cover up
is what we’d have to call it in this type of article.
By their own admission they've committed the
unpardonable sin  okay, how many can honestly
say they never made a picture they didn’t expect
to get paid for at the regular price for that picture.
Now don’t try to find excuses nor try to justify it
but take it for exactly what that sentence says and
means, are YOU innocent?

ARE YOU LEGIT or IS IT LEGAL might make
a suitable title for the comments of the many
photogs who will definitely have ideas on this.
After the big question, then comes the application
(ethics); actually the law depends a lot on intent
and many design their activity so they are “within”
the border to say it kindly. They hire lawyers to
figure it out or even wait ’til FTC issues orders
before getting in line; others stay in their own back
yards and don’t run afoul of law because no one
takes them to task *for*it. .

All of the schemes used by these rascals are based
on the idea of getting the customer into the studio on
a low price and then raising the order, squeezing that
last nickel out of them. They do nothing in the way of
CREATING A DESIRE TO BE PHOTOGRAPHED
other than to prey on the gullibility of the public to
obtain a bargain or something for nothing. These
schemes or promotions, or whatever you choose to call

WANTED-QUALITY TRANSPARENCIES

Photographers make $100 to $400 per picture — by shooting our
calendar subjects. We cannot fill the demand for color pictures.

Write now for full particulars.

American Calendar Agency

2TO West 8th St. Kansas City, Mo.



them, benefit only the rascals and only leave a bad
taste in the minds of the buying public. They do not
raise the opinions of photography in the minds of the
customer. They only tend to think that all photogra-
phers are of that class and are, therefore, reluctant to
desire to be photographed jin the future.

The old adage about “one rotten apple spoiling
the rest of the barrel” holds good today. Separate
the rotten apples (rascals) and EXPOSE THEM,
and they will rot by _themse|ves.

At a recent photographic meeting one of the guests
very sincerely explained to another member just how
foolish it was for him to even consider a speculative
type of program when he could personally show how
these things didn't pay off. To prove his point he
gave the details of a show he staged at his studios. It
seems he made sittings of 100 children  not free nor
on any low form of speculation, but just especially for
the show without any obligation on part of the parents
“selected.” He did present this show, making beautiful
11 x 14s on 16x20 mounts and from anything |ve ever
seen from this man’s studios they’d be beautiful, too.
They served tea and put on the “dog” properly . . .
but the rub is he didn’t average over 25 or 35 bucks on
print sales and while he did get some advertising . . .
he knew it didn’t make him enough for all his efforts.
WAIT A MINUTE! It isn’t a question of how much he
made or lost, it isn’t even a question of how successful
it was, for THE BIG POINT is that no matter how
glorified, HE WAS USING THE VERY METHOD
UNDER A BIT DIFFERENT APPROACH that he
was ridiculing not thinking for one minute that
many photographers would be happy to do just that
if they hadn’t been told it is “tabu” by association
standards.

BBB — Continued from page 16
of which is now being defrayed by other types of
legitimate business.
— Better Business Bureau of Oklahoma City, Inc.

It is refreshing to know that particular trade as-
sociations offer their co-operation in matter of mutual
interest.

Better Business Bureau of Rochester, Inc.

We appreciated very much receiving your direc-
tory and also your kind offer relating to co-operat-
ing on any problems concerning photographers in
this community. We have had some problems occa-
sionally, mainly having to do with the itinerant
type of promotional enterprises.

— Better Business Bureau of Austin, Inc.

We feel sure that the local Better Business Bureaus
throughout the country will be very glad to co-operate
with local photographers in their community, helping
them to maintain high ethical standards.

On the national level, we will be glad to co-operate
with the Photographers’ Association of America, par-
ticularly by way of implementing your program at the
national level.

—National Better Business Bureau, Inc.

One-Day Service ...

..on EKTACHROME sheet and roll film processing. Fresh solu-
tions, automatic controls. All orders mailed within 24 hours —
except weekends of course. Also, high fidelity, individually cor-
rected DYE TRANSFER PRINTS from any size transparency.

MEISEL PHOTO & COLOR SERVICE, INC.
2409 N. Pearl Phone PRospect 0960 Dallas, Texas

Exclusive to the Professional Photographer

CAMO'l NEW
COPY SERVICE

eliminates low-price, mail-order
competition for YOUI

o™ 7 5

¥ for each addi-
) tional dozen
MINIMUM ORDER 75c

ADDITIONAL ORDERS
IN DOZEN LOTS

NOW... o
YOU CAN INVITE THIS BUSINESS
INSTEAD OF TURNING IT AWAY!

A TORR

fO oo « NO ORDER BLANKS)
., exckonQ@* -« NO FORMS!

*£*3* * *

Just take your print and

put number of pictures

,U,de«M desired, and your stu‘dio

*CQ T pr:.» «" ,Ob address on reverse side.

If you do not have a

regular CAMO charge,

please order with check

Py 5 2 in advance or finished
work will be sent C.0.D. \

CAMO WLL COPY ANY CF
YOUR OAN PRINTS FROM

3 x4 to 8x10.

(Do not send negatives)

the UNITED STATES CAMO CORPORATION
CAMO Comer = 18th and Holmes
Kansas City, Missouri



STATE, REGIONAL AND
CONVENTION NEWS

Again The NATIONAL PHOTOGRAPHER is happy
to note ever-increasing activity and progress among
local, state and regional groups. Such activity is a happy
sign, since strong groups of that type mean a stronger
and more effective national organization.

The Professional Photographers’ Society of NEW
YORK reports that 16 photographs by 12 photographers
survived one of the most rigorous print-judgings in
recent history and went on to win Court-of-Honor
awards at the 1953 print competition in Elmira. Thirteen
of the award-winning photographs were portraits; three
were commercial.

The complete list of winning photographers is as
follows:

Linn Duncan, Harold Flaherty, Howard Grassel (2),
Eric Hugo (2), John Lindquist, John Millard, Louis
Ouzer, Lewis Rodabaugh, Leonard Rosenberg (2), Wil-
liam Russ (2), Dorothy Swanson and Armen Telian.

Also, from the New York group, comes word that
the followmg men have been elected as officers of the
Society for 1953-54:

Howard J. Howe, President

John A. Millard, 1st Vice-President
Charles 1, Gelger 2nd Vice-President
John F. Lindquist, Secretary

Lewis F. Rodabauffh, Treasurer

(See NEWS — page 41)

UNBEATABLE!

Shown obove is the famous Heiland Press
Model "S", surrounded by photos furnished
through the courtesy of some of the major
U. S. newspapers.

An independent survey of all American
newspapers in cities of 50,000 or more
shows that 78V2% use Heiland Flash
Equipment! This evidence of Heiland's de-
pendability is your assurance that any
Heiland unit you choose — from the popu-
lar Press Model "S" to the incomparable
Strobonar V —is precision engineered to
give-you better flash pictures, easier. See
the complete Heiland line at your dealer's
soon.

"I-f-elJL

THE FINEST NAME IN FLASH FOR

130 E. Fifth Avenue, Denver, Colorado FREE

New York, Ch|cago Los Angeles Kansas City, Atlanta BOOKLETS
laska, Canada, Hawall, Mexico

STROBOFIASH [l

THE

GREATEST

BATTERY PORTABLE

2,000 flashes for only $15.90

Superpower battery for rapid
firing

New convenient Koiled Kord
New high intensity reflector

Feathered for off or on the

camera use

Trigger tube tripping at no

extra cost

Slave accessory plugs into

trip socket

Uses one, two or three lamps

STROBO RESEARCH

LWAUKEE

Only $99.50 plus batteries



YOU CAN'T WAIT!

No, you can't wait for disability to catch up with you before you protect
yourself. You just can't expect to get disability insurance after sickness
is breathing down your neck.

You have to keep way ahead of the pack. You have to have the foresight
and good judgment to get disability insurance BEFORE that accident
occurs and BEFORE old stomach ulcer, heart attack, pneumonia,.cancer,
diabetes or any one of a thousand other ailments catch up with you.

They are sure to catch up with you some time. It may be tomorrow and
it may be in many months, but you can't wait for that day without losing.
It might he the greatest financial loss you'll ever sustain.

YOU CAN'T ALWAYS WIN — BUT YOU DON'T NEED TO LOSE!
ACT NOW!

Apply for Income Protection through the
GROUP PLAN

THE PHOTOGRAPHERS ASSOCIATION OF AMERICA

Underwritten by Continental Casualty Company of Chicago

IT PROVIDES THE BEST INCOME PROTECTION YOU CAN BUY

DON’T LET AN UNEXPECTED DISABILITY CATCH YOU

without surplus — without income — without insurance

$-- Dolailt of Covorago on tovono Sido of thit Pago

PROTECT YOUR MOST VALUABLE ASSET — YOUR EARNING POWER



THE PHOTOGRAPHERS ASSOCIATION OF AMERICA

PRESENTS
A GROUP PLAN OF DISABILITY INCOME INSURANCE

Exclusively for Members

HERE ARE THE BENEFITS ««<"A

FOR ACCIDENTAL INJURY

(payA. . . - A Weekly Indemnity for Total Disability beginning
from the first day and payable up to five years................ $5000 $2500
(paifA. . . . A Weekly Indemnity for Partial Disability beginning Q 00 $12$
from the first day and payable up to six weeks.............
ftcufA, . . . Actual Medical Expense up to the amount of One

Week's Indemnity in case of non-disabling injuries. $5000 $2500

FOR DISABILITY DUE TO ILLNESS

(paiys. . . o A Weekly Indemnity . . . whether confined to the
house or not . . . beginning with the eighth day of
disability or the first day of hospital confinement

(whichever occurs first) and is payable up to 52 weeks. $5000 $2500

FOR ACCIDENTAL DEATH and DISMEMBERMENT

I A 1 $5,000 $5,000
Loss of Both Hands or Both Feet........ccoeevuennnn. 5,000 5,000
Loss of the Entire Sight of Both Eyes............... 5,000 5,000
Loss of One Hand and One FoOt................... 5,000 5,000
Loss of Speech and Hearing.......cccovevevnnnannn.. 5,000 5,000
Loss of One Hand or One Foot and One Eye. . 5,000 5,000
Loss of One Hand or One Foot or One Eye. ... 2,500 2,500
Loss of Speech or Hearing.........coceevenenennennn.. 2,500 2,500
Loss of Thumb and Index Finger of Either Hand 1,250 1,250

(In addition to any other Indemnity provided in the policy).

Plan A Plan B
JhsL Qoal LA, ] jOW Annual $88.00 $49.00
Semi-Annual $44.50 $25.00

Available to Members Under 60 Who Qualify.. Females are limited to Plan R.

Underwritten by CONTINENTAL CASUALTY COMPANY, CHICAGO, ILLINOIS



UUMANUIND AVVANIADT Ur It

PLAN

Here’s a full description of the advantages of the Special Group Plan of Income Protection spon-
sored by Fhe Photographers Association of America for your benefit. If you will read this carefully,
you'll really learn some interesting things about disability insurance.

The Main Idea is to make it possible for you to
get a weekly income while you are unable to
work because of some unexpected injury or
sickness.

The Reason This Plan is Sponsored by The
Photographers Association of America is to
enable you to get better and more dependable
protection at a substantial saving in cost.

The Coverage is Better than any other policy
you can buy as an individual for the following
reasons

Continuous Protection. That means your cover-
age cannot be terminated or restricted by the
company as long as the plan exists—-until you
retire or reach age 70, and remain a member
of the association.

No House Confinement. That means that you
can collect full benefits even if your sickness
permits you to be up and around. Most policies
pay nothing or reduce you to one-half benefits
or limit you to one month unless you are strictly
confined within your house.

EXCLUSIVELY FOR

SEND
NO MONEY

Non Pro-Rating. That means that benefits can-
not be reduced because of performing duties
of a more hazardous occupation.

Non-Aggregate. That means that there is no
limit to the number of claims you may have in
any given period — or in your lifetime.

24-Hour Accident Coverage. No exclusions as
to occupational accidents. You are fully cov-
ered at work — at home — at play.

Immediate Benifits. Yes, after the effective date,
disabilities are covered regardless of date of
origin of the ailments causing such disabilities.

You Can Take It With You. If you move out of
your home State, you can keep your policy in
force as long as you are otherwise qualified. If
you travel abroad, you are insured anywhere in
the world, including Commercial Air Travel.

You Save Money by enrolling in your Associa-
tion Plan because of their wholesale purchasing
power and because all the economies of mass
selling and administration are passed on to you.
Why pay more for coverage not as good?

MEMBERS

I want to enroll in the Special Plan of

Accident and Sickness Insurance
sponsored by the

The Photographers Association of America

I want the Plan that will pay me S.......cc.oco.e. per week. Age
I am on full time active duty and in good health.

CITY AND
ST AT E e s S .



HERE’S WHAT H. R. SMITH, BRADEN-
TON, FLORIDA, HAS TO SAY ABOUT

YOU’RE MISSING THE BOAT
IF YOU DON’T ENROLL

BUSINESS REPLY CARD
First Class Permit No. 8427, Sec. 349, P. L & R, Milwaukee, Wisconsin

THE PHOTOGRAPHERS’ ASSOCIATION OF AMERICA

152 West Wisconsin Avenue

TODAY!



ASHE — Continued from page 31
new partner has something more
to offer than money.

Analyze Additional Investment

Frequently, in the case of an es-
tablished studio, insufficient capital
is less the cause of business stagna-
tion than a result. That is, lack of
capital may simply mean the in-
ability or unwillingness of the own-
er to retain part of the earnings in
the business. If he wont, even
though able to, his future prospects
are not bright. If he can’t, because
the studio earns too little, then
there is something fundamentally
wrong. Additional capital will not
automatically make an unprofitable
studio into a lucrative one, or trans-
form a poor manager into a good
one. It will only provide more capi-
tal to mismanage. And, in addition,
if secured through taking in a part-
ner, such capital saddles the studio
with an additional owner looking to
an unprofitable business for a live-
lihood.

If a badly managed, under-capi-
talized or run-down studio can
double its capital or its facilities
only by doubling the number of
owners, nothing has been added.
Its position remains shaky or be-
comes worse. It should be remem-
bered that a large venture can fail
as easily as a smaller one and for
the same reasons.

PHOTOGENIC

It is common knowledge each
partner is liable for the entire part-
nership’s obligations. Yet it is doubt-
ful if most partners give this fact
the attention it deserves when con-
templating partnership. Some part-
ners, about the time they affix sig-
natures to partnership papers, are
as starry-eyed as two young lovers
plighting their troth.

Realize Potential Pitfalls
Each partner is legally the agent
of the other partner. In the conduct
of business, the action of one is

legally binding on the other.

While partners may limit between
themselves the individual liability
of each, this is not binding on those
outside the partnership. In event of
failure, the enforcing of collections
by creditors of the partnership may
fall more heavily on one partner
than another.

If one partner has assets outside
the partnership and the other does
not, creditors may bear down on the
partner with outside assets if neces-
sary to satisfy their claims. Or. one
partner may conceal assets while
the other partner’s assets are ex-
posed to attachment.

In the event that one partner goes
into bankruptcy in another venture,
such bankruptcy dissolves the part-
nership. The trustee of the bank-
rupt partner steps in and takes

The

SPEED LIGHT

charge of the bankrupt partner’s
interest. The partnership is liqui-
dated to make the bankrupt’s share
available to satisfy claims standing
against him.

A partnership is dissolved by the
death of a partner. The remaining
partner or partners must pay the
estate of the deceased partner for
the latter’s interest in the business.
Thus, death can put a strain on a
partnership business and even force
its liquidation at a probable loss to
the surviving partner.

Distribution of Profits

Even though a division of profits
of a partnership is clearly defined
in a partnership agreement this
may not prevent bitter dissension
when profits are distributed. Usual-
ly, where partners put up matching
capital and contribute full time, the
division of profits is equal. The ex-
ception is where one partner is con-
ceded to bring more experience to
the business. However, where two
or more partners devote full time
to the partnership, but one con-
tributes more capital than the other,
an equitable distribution is difficult
to arrive at by any formula.

Thus, if one partner contributes
$3000 and another $2,000, both con-
tributing full time with equal value
for personal services, a 60-40 divi-
sion of profits would be unfair.
Some other division would be less

Preferred

by most Professionals

Appointments and new business are easier

to get —

Only two-minute set-up.

Ample illumination for children, family
groups, club groups, animals, events —

and color, too.

# COMPLETELY PORTABLE —
two self-contained Speed Light units, 100 watt-sec-
onds each. Trigger either one from camera, other
fires through foto eye. Closes into attractive carry-
ing case weighing only eighteen pounds.

For name of nearest Dealer, write:

THE PHOTOGENIC MACHINE CO.

YOUNGSTOWN 1, OHIO

Available also with 200 watt-second units.



likely to create friction. Thus, each
might draw equal “salary” from net
earnings for personal services. The
remainder would be distributed in
proportion to capital contributed to
the partnership.

Possible Tax Hardships

Salary, of course, should not be
overstated lest disagreement occur
in the other direction with too little
return left for the principal capital
contributor on his investment. Sal-
ary, as here used, is not to be con-
fused with drawing against final
profit distribution, but should be a
bona fide return for services only.
One successful partnership deter-
mines partners’ salaries by paying
each the same amount as their high-
est paid employee.

Where a substantial part of part-
nership earnings are not distributed
to the partners this may cause an
income tax hardship for one of
them, and result in friction. Each
partner, in filing his individual in-
come tax return, is responsible for
and must compute his income tax
on the share of the partnership
earnings credited to him. This share
is reported in the partnership in-
formation return, and must, in turn,
be reflected in the partner’s own
individual return. For example, if

the net partnership earnings are
$15,000 and one partner’s share is
reported as $6,000, he may have dif-
ficulty paying the income tax on
that amount if, say, $2,000 of his
earnings are being retained in the
partnership. That is, he must pay
an income tax on $6,000 out of
$4,000.

TOWLE — Continued from pan** 1)

ing and sense of form. Many other-
wise good lenses fall short in this
characteristic.

These are the mechanics of our
art, the tools with which we work.
They relate to our final result even
as the pen relates to the book it has
written. With them we record our
impressions, reactions, responses, in-
terpretations, and understanding of
the world in which we live, the
people and things which are part
of it, hoping always that our effort
will cause some one else to share
with us our greatest joys, most
pleasant experiences and acquaint-
ances.

Portrait a Record of Personality

Since the picture presentation in
portraiture is a record of a person-
ality, the portrait photographer must
develop a deep-seated liking for hu-

manity, and understanding of its
basic purposes, reactions and reason-
ings, its inspirations and achieve-
ments. Remember you may only be
privileged to associate with your
subject for a few fleeting minutes,
but within that short time you will
be expected and should recognize
and graphically record those intan-
gible factors which cause others to
respect, admire, love and cherish
that person. A portrait can only
record these things within the scope
of the knowledge and understanding
of the workman responsible for its
creation. During all of man’ prog-
ress in civilization, he has been con
tinually admonished to “Love his
Neighbor as himself,” to develop
“an understanding heart,” to be
filled with “faith, hope and charity,”
to “help aid and assist” others. These
and many other similar instructions
become the basis of our development
of the tool of understanding which
will help us to obtain and record
the proper personality response or
expression from our subject. This
is the very heart of good portraiture,
“that it refresh the memory of the
survivors and stimulate within them
the greatest values possessed by that
loved one they once knew and who
will always live in their heart and

“We couldn’tgetalongwithout our PAKO Dryers”

. . says Miss Hope White, the third generation of Whites to operate the White

Studio, 26 West 58th Street, New York City.

“Our PAKO Dryers have been one of the best invest-
ments we have made in mechanizingour print production.
As official photographers for the U.S. Military Academy
at West Point we faced the problem of increasing our
production and maintaining our high standard of quality,
when the enrollment was increased from 1200 to 2400
cadets. The installation of two PAKOMATTE Dryers
solved this problem for us. They more than doubled our
matte print drying capacity, produced better quality
prints and did it in less than n the space used before.

Glossy prints for the year books and annuals of our pri-
vate school customers are dried on our PAKO Economy

Dryer.

We feel that this PAKO equipment has been indispensable in help-
ing us to deliver the high quality prints our discriminating clientele
demands and has proven to be a profitable investment for us.”

You too can find an answer to your photographic processing problem with

PAKO Print drying equipment.

Ask your PAKO Distributor for details or write direct to:

PAKO CORPORATION

1010 LYNDALE AVE. NO.

MINNEAPOLIS 11, MINNESOTA



for peak expression... plus every

Creative use of General Electric Photoflash can give you outstanding
full-of-life studies, especially of children and pets.

For G-E Photoflash provides great punch of light to stop action right at
the peak of expression, and to let you stop down for maximum detail.

Try ityourselfand see! Next time your situation demands quick shooting
and plenty of light, just set up and shoot with General Electric
Photoflash!

Remember, there's a G-E lamp for every photographic purpose

G ENTERAL ELECTRIC

Flashed by Robert A. Yaniak, Milwaukee, W isconsin

precious detail!

You'll like G-E
Midgets in the
handy new
12-H-4 pack
available soon



consciousness.”" This is the achieve-
ment of the portraits which live.

Understand Light Patterns

Much of the difficulty encountered

by operative photographers comes

from their inability to see and wun-
derstand the effect of light patterns
on the human face and figure. We
must always keep in mind that the

C o m p

Gentlemen:
"The view Camera

which 7 purchased tram you
in 970 is all m good shape
except that the BELLOWS IS
GIVING OUT. What shall |

do?" etC....covviviiiiiiiiieiiees

“'bellows just received™

and' Camera like New now/'
Customer

PROFESSIONALS DEPEND ON
"PHOTO-TOOLS"

Here are only a few of
Many "PHOTO-TOOLS"
Mode and Guaranteed by
BURKE & JAMES .cceviinnnnnnnn

*SOLAR ENLARGERS

World's  Preference.- Spc-
cial Condenser System;
"Finger-touch"” Focusing;
Dust-free Ncg. Carriers,
etc., for Superb Perform-
ance. 35 mm to 5x7 in.
$66.50 to $298.50.............

*B & J SPEED PRESS

B°nt Pfliii'sn Camera
Gadget Free Abuse Proof
Revolving Bock, Dual Con-
trols; Drop Bed; etc. All
Functional Features. 214 x
3V4-4 x 5-$69.50-584 50v

*8x10 B&J Com-
mercial View Camera
Professional's  Choice for
Sturdy Exacting Perform-
ance; Long, Durable Bel-
lows and Unlimited Ad-
justments. 4 x 5; 5 x 7
from $74.50......ccciiiiiininnn.

*REMBRANDT
PORTRAIT CAMERA
Unexcelled ! — Quick Fo-
cusing, Focusing Lock,
Hooded Focusing; Ground
Glass, Hardwood Frame, etc.
Quality in Details, 4 x 5;
5 x 7; $69.50 to $99.50...

*REXO-GLOSSY
Double-Duty DRYER
World's Standard ! Thermo-
static Heat Control, 750
— x 3'i prints per
hour. Double Electric Heat-
ing Elements $54 85..........

*COMPLETE PROFESSIONAL EQUIP.
- 8 x 10 B & J Metal Pro-Contact Printer
k,Individual Lamp Controls, etc., $99.50.
Largest Stock of Lenses !
» Complete Laboratory Equipment !

Write for Complete
page Illustrated

72
PHO TO-TOOLS

CATALOGUE 10S5IH

Burke ftJameSy Inc*

FINE PHOTOGRAPHIC tOUIPMENt SINCE H9F
321 S. Wabash Ave., Chicago 4. Ill. U.S.A.

human head has no flat spots, that
is, areas devoid of contour in any
direction, when we attempt to place
the image of a three dimensional
object onto a two dimensional plane.
The illusion of the third dimension
can only be made with |lines and
tone masses of varying intensities
ranging from white to black. Any
area of any tone which does not
contain some variation of tone ap-
pears as a flat plane. When we
reproduce an object with as many
shapes and projections as the human
face, we must be careful to record
a pattern of light which will give
us the feeling of all of these con-
tours. We find that light tones pro-

ject and dark tones recede.

A single source of light falling
upon the oily surface of the skin
will give off a specular reflection
of that source of light in keeping
with the law of reflection, which is
that the angle of incident is equal
to the angle of reflection. This spec-
ular reflection is what we call the
high light, beginning with the tones
immediately next to this high light
and gradually getting darker as the
distance increases causes the feeling
of roundness and form.

When viewing the face from slight-
ly to one side of the center, if we
divide the face at the line of the
nose, we find that the side nearest
to us is much broader than the
other or short side. When the direc-
tion of the light is upon the broad
side we call that a broad lighting
and when the direction of light is
from the short, we call that a short

light.

Light Profile With Care

When the side of the face is at
right angles to the point of view,
we see the profile. In order to show
the various planes of the face, a
profile must be Ilighted with care.
If the light is placed
front of the face, there are no shad-

toward the

ow tones to separate the planes of
the face. However, if the light s
moved slightly toward the back of
the head a shadow is created along
side of the cheek, between it and
the nose, thus
tween

differentiating be-

these planes. Another very
satisfactory way to light a profile
is with a line of light on the front
edge of the face. Care must be exer-
cised in placing this light so that
only a small
visible on the cheek nearest to the

viewer.

triangle of light s

These four patterns of light are
fundamental. They are easy to see
and easy to understand and can be
made very easily. They permit of
many variations to suit the various
faces.

Now these variations may be used
to correct the less desirable features
of the face. Remember the influence
of the edge contours and the im -
portance of placing the camera at

the most pleasing point of view.
The size of the Ilight area on the
shadow side will affect the apparent

size of that side in your finished
print. Many otherwise good photog-
raphers have been ruined because
of this swelling phenomena and the
distorted appearance which it gives.

Many of our photographers are
still working with the camera angle
too high. The effect of dignity is
obtained when we look at a person
from the level of the eyes or slightly
below that level. This is a variable
rule depending upon the shape of
the nose and the varying dimensions
of the principal areas of the face.
Remember the most successful por-
trait will be the best compromise
that can be made of all of the var-

iables in that face.

Effect of Diffused Light

There is no photographic speed
in the intensity of light alone, for
as the light of a single source in-
creases in intensity so do the shad
ows increase and we must always
expose for detail in these shadows.
It is true that there must be a con-
centration of high lights sufficient
to give us brilliance and projection.
It is also true that we must have
detail and the feeling of flesh and
form in our shadows. These condi-
tions are found best accomplished
in a great volume of diffused light.
Now the effect of diffused light is
greatly confused in some circles
even among professional photogra-
phers of long standing. The distance
of the diffusing material from the
light is of great

influence on the quality of the light.

importance and

This is best determined by experi-
ment and will depend upon the kind
of light
successful portraiture to have com -

used. It is necessary in
plete control of all of the light which
falls upon the face. To help with

this, we always used a head screen.

The speed in your light is devel-
oped by your ability to properly
illuminate the shadow areas. With
a proper light source, a white re-
flector can be wused satisfactorily.
This must be placed so that the
principal intensity of the reflected
light is in the area immediately next
to the high light and the shadow-
permitted to recede from that point.
This can also be accomplished with
a second light source commonly
light. We
member that every source of light

called a fill-in must re-

falling upon the face creates its own
pattern of high lights and shadows



and unless it is very cleverly han-
dled, with skill and understanding,
this full light can destroy the proper

effect of form and create much dis-

tortion and confusion.

Lighting Must Not Distort

These effects must also be consid-
ered when using spot lights on other
confined sources of illumination. All
lights used in a portrait should com -
plement each other and enhance the

finished portrait. The improper use

of lights causes distortions and con-
flict.

Remember we are only photo-
graphing the reflections of light
from the face.

The eye must be trained to see
these values wupon the subject in
terms which are reproducible upon
paper by our photographic process.
The problem of retouching negatives
may be simplified when we reason
the purpose of retouching. It can

be described best as that which re-
fines and that which connects. Light

travels in a straight line and as it

passes over a curved surface the
shadow begins at the point on that
curve where the straight ray of light
is no longer interrupted by that
surface. The shadow side may con-

tinue to
in light but

curve as much as the side
that
interpreted in the

dark

form can not be
sameness of a
shadow .

Retouching which <continues the

transition of tones from this shadow-
edge to the deep crease can be classi-
fied as refining, for it corrects the
light. In this

category would be the

deficiency of same
removal of
skin blemishes which may be more
apparent to the camera than to the

eye.

Corrective retouching
that

features,

may be de-

scribed as which corrects or

reshapes such as removal
of character lines, double chins, m is-
placed hair and so forth. Proper han-
dling of lights and camera will elimi-

nate much of this type of retouching.

Defines Composition

Composition may best be described
as the arrangement of lines, masses,
tones and within an

forms area.

Portraits need not be rectangles of
fixed proportions. Simplicity and sta-
bility can only be achieved by the
exercise of the utmost discretion and
understanding, yet it is the work
of greatness in all art. Long flowing
lines make
Light

portrait add

lines add grace. Angular
for masculinity and strength.
tones dominating our
delicacy; dark
portraiture

is the face. All other

heavy, masses add

weight. In the center of

all composition

areas must be so arranged as to

support and complement it.

W hen the light tones dominate our
picture area, we have what is known
as a high key portrait. Some work-
then-

key that they

ers go to such an extreme in
high
This,
be accomplished by a

efforts to obtain

sacrifice form. of course, can

better under-

standing of the photographic med-

ium. We have seen some fine ex-
amples of high key portraits which
contained all of the factors neces-
sary in good portraiture.

The opposite, or low key portrait,

holds the danger of facial areas so

dark that the feeling of form and
flesh is destroyed. This can even
be caused by permitting the reced-

ing areas of the face to merge into

the background w hich eliminates

the feeling of atmosphere so neces-

sary to good portraiture.

Harmony of Subject, Background

Care must be exercised in placing

our subject in a picture

conclusive to the nature and charac-

condition

ter of the person. This is important

in establishing an over all harmony

which is a very important part of

the simplicity which we consider

paramount. It is here that we must

be careful in selecting background,
furniture and other accessories, in-
cluding clothing. Since each person

is different from each other person,
and we must attempt to analyze and
that should

constantly much

convey difference, we

guard against too

similarity and the repetition of these

conditions in our portraits.

There are many factors involved

in the creation of a good portrait
one which possesses refinement, dig-
nity,

strength, and the beauty of

character which all persons possess

to a greater or less degree. Remem -
ber that the

greatest achievement

comes from the most complete ex-
pression of the fine spiritual qual-
ities possessed by your subject.
These things are the truth of char-
acter w hich remains unchanged
through time. No one is proud of
the baser side of his nature. It must
be subdued with time. It must give
way to higher ideals. The portrait

photographer, above all others, has a
greater opportunity, hence a greater
responsibility, to preserve the finest
and more lasting

nature of each

subject. This then becomes our high

ideal. To succeed is the work of
a lifetime ever alert to each oppor-
tunity, progressing as our under-

standing progresses, never satisfied,

always seeking new ventures. Re-
member, “The

beyond the

impossible lies
limits of our

just
own un -

derstanding.”

JEANNKKKT — Continued from inure 25
people not like a separate species
that must be spoken to and treated
differently than “people.” Some, |

admit, are impossible; but actually

they are the exception.

Actually | have more trouble with
people trying to put too much color
portrait than | do
flesh
eyes arc all that is really necessary.
back-

Occa-

into a with not

enough. The tones, hair, and

| use a neutral grey or brown

ground almost exclusively.

sionally | do use blue for a baby or

b SALON-QUALITY

for all Solars

Yes . . . you get SALON-
QUALITY Prints EVERY TIME
with the SOLAR system of
Controlled - Light Enlargers.
Fifty-three ycors of BURKE &
JAMES' engineering and
manufacturing skill is built
into everyone of the eleven
SOLAR models. — Priced as
low as $S66.50. See them at
your B. & J. dealer TODAY!

Precision Pre-tested
Condenser System

= Adjusts instantly to hor-
izontal or vertical posi-
tion. (Most Models.)

< Makes enlarging easy as
contact printing.

= Convertible to View and
Laboratory Camera.

- "Dustless" negative car-
riers.

= Lenses interchangeable.

Write for SOLAR story, plus
pages and pages of "PHOTO-

Cool TS_elf ¥Itntii»tlng * Precision machined
amphouse
TOOLS" fully-illustrated in the
Famous Professional Photog-

rapher's Guide 1051-H.

Burke * James, Inc.

tINI PHOTOGRAPHIC tOUIPMCNT SINCf IMP
.121 S.Woboth Avo., Chicago 4, lllinoit. U.$.A.



green for redheads and also a wood

panel for men and some groups.

One thing that has been of inter-
concern to me is the basic
public here

est and
attitude of the general
toward photographs. “My decorator
says it is taste to
hang a ‘photo’” in the living room.

extremely bad

Direct-color portraits, however, seem

to have overcome this obstacle. |
believe the public unconsciously
looks wupon a hand-colored Black
and White as an “imitation”; while

they seem to accept Direct-color as

a medium in itself. This is strictly
a personal opinion that | believe is
worth considering, and has nothing
whatsoever to do with how “good?”

a portrait may be.

In addition to Color Portraiture
| now do color processing and print-
ing for the trade. At least 80% of
our customers in this field are pro-
fessionals. | mention this because
it points up the necessity of having
some thing that will pay the basic
overhead make

costs necessary to

one direct-color portrait. Since the
entire studio and laboratories were
designed

color, this was a very easy field to

solely and specifically for

enter. The constant research and

demanded by each

bound to

improvement

field is, in turn, reflect

itself in improved quality in the

other. The net result has been the
evolution of special
high
which we feel we are justly proud.

techniques for

quality color reproduction of

| personally believe there are still

very few cities in the United States

that will support an “exclusive™

Color Portrait studio. Color Portrai-

ture can, however, be very profit-

able if properly handled and is a

W ebiter

PHOTOCOLORS

serve every
coloring and
retouching need

Processed to work in
gelatin leave noth-
ing on surface. Glossies
can be glazed after col-
oring. Master set: 24
colors in | oz. dropper
bottles, with Manual,
$17.70 postpaid. Order
from local dealer or
Webster Brothers Lab-
oratory, Dept. N, 53 W.
Jackson BIl., Chicago 4.

Send for
fRBE Color Chart

MUST as far as the future is con-
cerned.

I still look
when more and more photographers
thrill of
delivering a Direct-color Portrait to

forward to the day

will realize the supreme

a customer w ho is truly over-

whelmed by its “alive” beauty.

PRESIDENT — Continued from page 5

of A. literally geniuses and organi-
zational giants, we would still do
nothing, accomplish nothing with-
out those of you working hard at

photography day after day,
after year. We are your errand-boys

year
and employees: the Association is
YOU, not wus.

I hope, in all seriousness, that the

next president of the Photogra-

phers’” Association has, from each
of you, the same support and kind-

ness you showed me.

Thank you!

FI EI. LIFE — Continued from page 23

and wearing a bright, checkered

sport coat, sat a giant of a young
man his own strength seeming as
powerful as that of the car he was
said, “W hy,
now,” and Zahn de-

driving. Someone here
comes George,
cided never to form

picture again as long as he lived.

another mental

N o matter what he has

touched, the venture has

ever
proved a
success for this dynamic man. His
theatrics as a member of
Little Theatre

great recognition. From

amateur
the Wheeling have
gained him
this outlet, he went on to the field
of radio, and a series of events in
w hich he participated led to the
launching of a CBS
station W W VA in Wheeling. He is
an intense philatelist, first bringing

outlet, radio

home a magnificent collection of
stamps for his son, Louis, while he
traveled abroad in 1925 as a repre-
sentative of International Rotary, of
which he is a past president. He
holds both the earned and honorary
degrees of Master of Photography
in the P. A.
presidents, and has

rector of the

of A., is one of its past
served as di-
Winona School. For
many years, he has been asked to be-
stow the Craftsmen’s and Masters’
of A. Awards
sincere

degrees at the P. A.
Banquet, and has taken a

and inspiring interest in many of

the individual recipients. He is a

member and past officer of
other organizations, always devoting

his complete energy to their projects

many

and activities.

Activity Responsible for Success

And most important of all. he has
taken on all of these varied interests

throughout his life, so that he might
become a BETTER PHOTOGRA -
PHER. As his daughter Mary points

out: “These outside activities have
given him a common ground with
all his subjects — and he considers
them very definitely responsible for

much of his great success. He has

learned much about people through

them , thus learning how better to
portray people in his w ork. H e is
always advising young photogra -

phers to launch into various hobbies
as a means of reaching people
As another result, the Kossuth Stu-

dio has oprobably advertised less
than any other business in the coun -
try, because its owner is the only

ad it needs.”

The Kossuth studio built much of

its business on high school work,
and George Kossuth is now photo-
graphing his third generation of

graduates in Wheeling. He believes

in pleasing these young people, as

a means of building potential cus-

tomers for life. More of his splendid
advice for young photographers can

be found in his own words:

“1 try to put into every portrait

that | make, the same quality and

effort that goes into my exhibition

portraits. Everyone likes the best,
and | try to do my best for every
persoii who comes before my cam
era I have said many times that

the film that m akes a bad picture,

w ould m ake a good one, if the pho-
tographer would put his best into
its making. Likewise, the same piece

of paper that makes a bad print,

will make a good one if properly

processed.

“l cannot stress too much the im -

portance of giving your entire ef-
fort to doing your best on each
sitting, on each picture that you

make. Learn the trade itself, as well
as the tricks of the trade.”

Possibly, it might be fitting to add,
that the
for the

very best possible advice

young photographer might

be to try in some small way to be
like George Kossuth, whose magnifi-
cently rich and full life, continues to
be such a splendid guide in our pro-

fession.

----- CAMERA BELLOWS--——--

"Quality custom made bellows for professional
and amateur cameras. Bellows supplied in Vinyl
or Genuine Leather for modern, obsolete or dis-
continued cameras, domestic or foreign. Installa-
tion service. Satisfaction guaranteed. Price List
on Request."

W. I. WILLIN & COMPANY
5234 East Valley BIvd., Los Angeles 32, Calif.
MANUFACTURERS OF FINE CAMERA BELLOWS



NEWS — Continued from iiacf 34

The New York
hear tell, was a
Orchids for

convention, we
booming success.
their part in making
the meeting a success go to Gordon
c. Buzzell, for supervising the judg-
ing and hanging of the print exhib-
it; charles H. Tipple, for providing

excellent program talent; Fred H.

Commander for doing the same
w ith the seminars; W illiam P .
Luedeke, trade show boss; Freda

Blair, reception chairman; John A.

Millard, publicity chief; Guy F.
west, stage management and prop-
erties; and sam M.

corson, wWhose

personal enthusiasm really put the
show on the road. Congratulations,

New York.

The CHICAGO

tographers

Professional Pho-

have elected new offi-

cers. They are:

Henry Paul, President

John “Gibbs, Vice-President
Stephen l.ewellyn, Treasurer
R. A. Good, Secretary

In the picture, left to rijrht. are: Gibbs,
Paul and l.ewellyn. Standing are R. A.
Good and Fred Good.

Busy judging prints at the P. A. of
Oregon convention are (from left), Harry
Johnson, of Eastman Kodak: James Gat-
timer. of I>u Pont: and Robert H. Ball,
M. Photog., of Corvallis, Ore.

New officers of the South Dakota PPA
got together for a preliminary business
session. The officers are: Airs. Nellie
Janousek. Yankton, secretary-treasurer:
Orrion Barger, Chamberlain, president;
and O. W. Graverson, Beresford. vice-
president.

PHOTOGRAPHY AND GOLF
IN WINDY CITY

of the CHICAGO Pro-
Photographers

Fred Good,
fessional reports

that a recent meeting featured a

demonstration by Laurence DuBois
in his new studio at the Congress
Hotel. And, in addition, all members
report they had one doozer of a time
at their annual golf outing at Nordic

Hills Golf club.

* * *

Right here in Milwaukee, the
W ISCONSIN PPA held a
dously convention (its
57th annual) from July 12 to 15.
Here are some of the highlights:

tremen-

successful

The color clinics featured Jene

casper, Milwaukee; M arge scheibe,

Burlington; and Ann Burdic, Mani-
towoc. Al Rippe handled the retouch-

ing clinics. The camera clinics were

a great success featuring Marv
Helgesen, Les Baker, Frank Pech-
m an, W alter Sheffer, G il Larsen
and Ed Oobma.

The convention stressed technical
affairs too. carl Heller, Manitowoc,
explained how to adapt a studio to
strobe and mazda operation; Merle
further

instruction on strobe effects; w ailter

Scheibe, Burlington, gave

Sheffer, Milwaukee, discussed the

problems of soft focus lens; John
Keel, Marshfield, presented sugges-
tions on how to make money with
addi-

Milwaukee,

35 mm. and Stereo color. In

tion, M anfred Suelzen,
reviewed Mediobrom .

and hand

ferricyanide

control of prints, while

Clair W ilson, Milwaukee, covered

the fine points of candid and
licity photography.

* * *

pub -

Farther east, the Cleveland Soci-

ety of Professional Photographers
recently concluded a four-ply pro-
gram that had real merit. Four
Clevelanders, working with live

models, supplied the effects. ™M adi-
son Geddes demonstrated theatrical
pictures; Eugene Davis, Jim Venditti
and John Gilmore presented demon-
strations relating to portraits of

men, girls and children, respectively.

From the Professional Photogra-
Guild of HOUSTON
word that a recently-held price clin-
ic came up with

phers comes

some interesting
conclusions. A hypothetical case
showed that the average price for
two exterior commercial shots, one
8x10

nearby

additional glossy print on

each, at a location was
$13.50. For four 8x10 glossy prints
of a portrait of a man, the average
price was $18.36. Mr. Ennic P Pit-
cock, C.P.A., pointed out the impor-
tance of keeping records, of know-
ing precisely what costs are before
arriving at a price and if you are
a studio owner, of figuring in your
own salary before concluding what

your profit is on your operation.

SOUTHWEST PROMOTES
1954 CONVENTION

The Southwestern Photographers
Association has just sent us an in-

teresting little gimmick announcing

PORTRAIT FINISHING
DEVELOPING, PROOFING, RETOUCHING
PRINTING, ENLARGING, COLORING,
COPIES
... a finishing service at reasonable
prices. Fine quality and fast dependable

service known the country over.

OSBORNE LABORATORIES
MIAMI BLDG. SOS ELM ST.
CINCINNATI, OHIO

The Nicest Thing
That Can Happen
To A Cherished
Photo Is to Frame
It in an

PHOTO FRAME

Catalog available from Eastman Kodak
Stores and Other Principal Photo Supply

Distributors.

S. E. OVERTON CO., South Haven,



their 1954 convention. Yes, announc-
ing their 1953t convention. The gim -
mick is a small blue lapel card list-
ing the dates. Incidentally, the dates
are April 25, 26 and 27, 1954, at the
Texas Hotel in Fort Worth.

* * *

A new place has been

announced by the Professional Pho-

meeting
Association of Greater
KANSAS CITY. The group now
meets in the West Lobby of the
Bellerive Hotel. Air conditioned, too.

tographers

* * *

From the PPA of BRITISH CoO -
LUMBIA comes a report concerning

the election of new officers. They

are:

Paul W. H. G. Johnson, President
Don Williams, Vice-President
Cordon Pinkerton, Secretary
Norman Helmer, Treasurer

Directors elected include: Herb

Addington, Dick Gade, Selwyn Pul-

km , W arner W illiam s, Bill Grant,

Fred Burlin, W ally W est, Jack

Stocks, Ilelm uth Goertz, Jack Price,

Don Clowes, Cecil Thompson and

Jack Cash.

NCPA VOTES “YES”
ON AFFILIATION

CALIFORNIA
of A.er

From northern
comes word that new P. A.
Dick Mercer is straining vest but-
tons these days. Seems Fran Mercer
walked away with the first award
in the Fashion Class
of the International Press Photog-
Exhibit. Another

welcome news was that the NCPA

Photography
raphers piece of

has voted “Yes” on affiliation with

the P. A. of A.
' * *
Still out west and there’s word

from e. R. Gilbert, chairman of the
board, PA of OREGON, of a meet-
ing that included talks by Ted Bruno
and Edris Morrison on sales tech-
niques; Joe Bishop ON business man-

agement; Robert Ball on P. A. of A.

COLOR

to increase sales. Our staff

Post Cards
is ready to furnish you with oils IM ..$24.00
5M 22.00M

- dyes — pastels — translites — flexi-

chromes -— miniatures —

HILLWERTZ STUDIO
CHICAGO 40, ILLINOIS

1951 WEST LAWRENCE AVENUE

nation. Give your

Rjpr studio this exha stimulus

activities; Henry Fehly on pricing
photographs; and Jaynes Lattimer,
of Du Pont, and Harry Johnson, Of
Eastm an Kodak, on photographic
techniques.

4 * *

From down south comes word that
the KENTUCKY PPA
will be held February 28-March 1,
1954, at the Kentucky Hotel in Lou-

convention

isville .

New officers of the group are:

Jack Coleman, President
James_Curtis. 1st Vice-President
Billy Davis, 2nd Vice-President
Hal” Cooner, Secretary

Andy Moore, Treasurer

* * *

FLORIDA CONVENTION
A PRIZE PACKAGE

Reports from FLORIDA leave no
doubt that the state convention was
a real success. Following are a few
pictures which the group offers as

proof:

C. W. Dishinjrer, Jr. (right), of Jackson-
ville, passes” the Kravel to_new president
William W. Carnes of Tampa_ at the
Flm;l_da Photographers’ Association con-
vention.

Carl Blakeslee, M. Photos;., Tampa,_ is
shown with his complimentary exhibit
of Gaeveluxe prints which were shown
at the Florida meeting and also at the
I. A. of A. national.

B. Artin Haig, a headliner at the Florida
me_eting, demonstrates a point in compo-
sition by holding a frame. He is assisted
by David. Avant_ of Tallahassee (left)
and Halpli Bray, in background.

ST. LOUIS PPA
INSTALLS NEW OFFICERS

The PPA of Greater ST. LOUIS

recently installed new officers at

the beautiful Le Chateau, and ad-
vised us of the event with a very
invitation.

well done picture-type

New officers are:

T Whydon't YOU make the profit on

y is an illusion that

excites the imagi-

Don't grumble about

QUANTITY PRINTS?

losing quantity print orders to copy houses.

Go out after them — and we’ll make them for you at a price that

service to portrait

will net you a handsome profit — without effo-t. Service and quality
guaranteed. Typical prices:

5x7 ea 8x 10 ea
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500...c. ennee 6C 8'/jc
1,000 ...- ....5/2c 7/2c

Write today for samples and complete price list so you're ready
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be pure gravy — get your share!

Special Discount to Photographers

KIER PHOTO SERVICE
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Hose S. Von Dach, President

Ted Markham, 1st Vice-President
Bill Linders, 2nd Vice-President
Lou Millman, Treasurer

Dave Nulsen. Recording: Secretary
Alice Freshman, Corresponding

(Dhitu arics

Secretary
* * * Egon Grimm , 38, vice-president
. . . and sales manager of Strobo Re-
Reports reaching us indicate that . . .
search, Milwaukee, Wis., died on
the MINNESOTA PPA convention . . .
. . July 1 at his home in Milwaukee
was a real success. Convention high- . .
ligh luded after a month’s illness. Grimm
i ts include rogram a ear- .
9 b P 9 PP helped found Strobo Research in
ances : d . . . . .
y: Raymon ¢ Tournageau 1945. The firm was a pioneer in
of Ansco; Edward J. Betlinski, of .
the design and manufacture of
Eastman Kodak; Gustave (Buddy) .
electronic flash camera and
shrader and his wife, polores, Little .
equipment.
Rock, Ark.; Harold Johnson, Clinton,
lowa; Leonard Lundgren and Jack Between 1938 and 1942, Mr.
. . S Grimm was manager of Aladdin
sims, Minneapolis; and John sSteele
. . Neon Signs, Inc., which became
and his wife.
Strobo Research in 1945. In 1939
* * * he used his knowledge of glass
. blowing to develop a tube for the
New officers of the KANSAS first practical portable strobo-
PPA are: scope unit, which replaced flash
Ray K. Kennedy, President . bulbs in some types of photogra-
Leslie It. Broadstreet, Vice-President
Robert Wickers, Treasurer phy.
Gladys Wren, SecrEtary Mr. Grimm was born in Berlin,
Germany, and came to Milwau-

kee in 1930. He served in an army
Have still another note on the ordnance instrument repair sec-
W ISCONSIN PPA convention. Rob - tion between 1943 and 1945. He
ert Retzer, Milwaukee, won the top was a member of the National
award in the “Court of Honor” pa- Photographers’ Association, W is-
rade. Other top award winners were consin Press Photographers’ As-
Aida Price, Milwaukee; O. H. oOtto, sociation, Wisconsin Professional
Oshkosh; Frank pPechman, Apple-
ton; and w alter sheffer, Milwaukee.

W IN ONA

New Mexico

N EW S

that
state.

comes word there are now
eight Winona graduates in the

ident of the Photographers’ Association

From
One is now pres-

of New Mexico,

another is vice-president of the same association. Two
graduates also won awards at the P.A.N.M. conven-
tion this year. Three had prints hung at the same con-
vention.
* * *
FTom Louise w itters, of Knoxville, Tenn., comes
word that Winona grads are doing well, with several

of them well on their way to Masters of Photography

degrees. Winona grads who won awards at the Ten-

The Electronic Retoucher
LOWERS RETOUCHING COSTS— RAISES PRINT QUALITY

Perpendicular vibrating action pro-
duces microscopic dot pattern that
blends with normal negative grain
to eliminate unsightly line strokes.

No diffusion is required in printing.
Direction pencil is moved never af-
fects dot pattern. Nation's leading

studios use it for black and white or

color. Hooded or open models in two
sizes for negatives
8 x 10 and smaller.

Laboratory tested and approved. Vibratory Unit
UNCONDITIONALLY GUARANTEED for ten years. UST PRICE
See Your Dealer or send TODAY for Free Folder
LLOYD PHOTO-ELECTRONICS CO.

503'/j Austin Avenue . . . . WACO, TEXAS

Association, Pho-
America,
Post of

Photographers’
tographic Society of
Cudworth

Legion.

and Alonzo J.

the American
his
thy and two daughters,

Surviving are wife, Doro-

Catherine

and Virginia.

Mrs. Archie Kerr, 36, operator
of the Kiddies By Kerr studio of
Joliet, 111., died on May 19 in
Joliet’s St. Joseph’s Hospital
after a brief illness.

In the last eight years that she
operated her own studio, Mrs.
Kerr specialized in the portrait
studies of youngsters. She was

educated at St.
School, St.

Raymond’s
Francis Academy and

Joliet Township High School,
from which she was graduated in
1933. After she <completed her
high school studies, she did work
for Joliet Studios until she start-
ed her own business.

Besides her husband, Archie, a
Joliet policeman, she is survived
by her daughter, Donna and a
son, Robert.

nessee PPA convention are: Fletcher Harvey, John W.
(Sheet) Tallent, Steve Hood, C. N. (Buster) orman,
and M iss Willers.

* * *

Winona alumni were much

Professional

Photographers’

in evidence at the Kansas

convention. Speakers on

the program included: Jim Hampson, M.Photog., Les
Broadstreet, Rudy Unruh, Ray “Bud” Kennedy, Jerry
Rogers, Gladys Wren, and Phil Freund.

* * *

Now that the convention’s over the national, |
mean, how about hearing from all you Winona alumni
in time for next month’ issue.

Virginia Stern
NUMBER
NEGATIVES
The Stern Daylight
Negative Number-
ing Machine is
proved in a thou-
sand studios .
no more fumbling
in the dark .
works like magic!
Now Available
SOLD BY BETTER 3% * 47, STANDARD
PROFESSIONAL PHOTO A X 5 STANDARD
5 x 7 STANDARD
EQUIPMENT DEALERS 8 x 10 STANDARD
5 x 7 DUAL
Circular on Request from

Stern & Company

Kansas City 6, Mo.
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move to or near

W ANTED

CIaSSified ads < EXPERIENCED photographer, must

Minneapolis

and

St. Paul; desires any type of steady
HELP OR WORK WANTED photographic employment. Write
8c PER WORD Jack McGaffigan, Carlyle, 111.
ALL OTHER 20c PER WORD
CASH IN ADVANCE SERVICES
NEGATIVE RETOUCHING. Oils on
W ANTED canvas; children’s pastels, murals.
Marguerite Silburn, Box 3152, East
QUALITY STUDIO, ground floor, .
i . Colfax Station, Denver, Colo.
send full particulars and photo in
first letter. Box 3076, NATIONAL NESSEL — CHICAGO area’s better
PHOTOGRAPHER. retoucher. Try me and see. Paul A.
EXPERIENCED printer and camera- Nessel, 1033 Erie Street, Oak Park,
man for portrait studio in state of L.
W ashington. Steady position, good COLORING — PRINTING — RE-
salary. Studio has modern equip- TOUCHING. Quality guaranteed.
ment and good working conditions, W e have served professional
no coupons. Send photograph and photographer since 1874. Sprague-
experience record in first letter. Box Hathaway, Inc., Ssomerville,
3077, THE NATIONAL PHOTOG- Mass.
RAPHER.
A SPECIALIST every type of
M AN for portrait and general photo- negative retouching since 1939.
graphic work, with ability to man- Everett Carberry, 3030 W. Juneau
age a studio within a year’s time. Ave., Milwaukee 8, W is.
Must have at least two year’ studio
experience or graduate of good HELP WANTED
school. Write full particulars and EXCELLENT OPPORTUNITY for
include unretouched photograph. well educated, refined portrait pho-
McDowells House of Photography, tographer of 30 to who wishes

1107 13th St..

Boulder,

Colo. association with

the Lines with

Ready Acceptance ...

(tyd e a

té MASTER MOUNTINGS

HANNA FOLDER

One of many distinctive
designs in a wide range
of albums, easels and
folders that are the ulti-
mate in artistry.
YetCHILCOTE

products cost /ffrnl
no more than ~||_J]
ordinary Vo
mounts. Why Jj

not use the best?

Model No. 72G
Metal and wood frames styled for
instant appeal. Highly saleable. Su-
perior construction and intriguing
finishes make CROWN FRAMES
customers’ preference. Competitively
priced, too.

Ask your Chilcote represen-

tdtive or write us directly i

THE CHILCOTE CO.

2140 Superior

Ave. e Cleveland 14, Ohio

isubiidiory company) THE CROAMN FRAME GO FENNVIIIE, MICH.

established

and growing organization; to be as-
sistant to present well known Master
Must be

modern efficient operation

Photographer. trained in

business,

of camera room, retouching and

darkroom production. Very modern,

independent studio in central Great
Lakes area, well equipped, air-con-
ditioned throughout. Insurance,
health and vacation benefits. Posi-
tion now open, but not necessary to
fill until February, ’54. Write Box
3078, N ATIONAL PHOTOGRA-

PHER.

DARKROOM TECHNICIAN -—
manent

Per-
position for

with

experienced

photographer thorough experi-

ence in all phases of darkroom work.
Send letter stating age, salary ex-
pected, references, and recent photo-
graph. House of Portraits, 1252 East
Market St., Warren, Ohio.

DARKROOM TECHNICIAN — E x -

perienced in portrait printing of
better than average quality. Camera
operating experience helpful but not

necessary. If married, wife can earn

extra money coloring, retouching,
etc. Year ‘round job at top wages in
this area. Paid vacation and Christ-
mas bonus. Write, give full informa-
tion about yourself and please send
recent photograph. E. AL Len-

BUDGET SELLING PLAN

Contracts — Ledger Sheets — Enclosures — Signs
$6.95 Complete
Write for Samples and full information.

MAILERS - STUDIO TOYS - GIMMICKS

Write for 1953 32-Page Catalog FREE!
DO 8 BALLS

Walking Dog ...... $2.50 (Assortment — all styles) $1.50
O PETER RABBIT O 2 BLUE GARTERS

Noisy — rubber 1.95 Samples, etc. ___ 100
O MONKEY PUPPET 0O SAMPLES, 30 TOYS

With 5 squeakers . 250 For give-aways . 250
O DOG PUPPET 0 & NOISEMAKERS

With 5 HD squeakers.... 2.95 (Terrific) different 1.00
0O BOTH PUPPETS 0O 5 ANIMAL TOYS

Special price .......... 5.00 590J— different 2.95
0 MAGICIAN'S RABBIT O 3 SMALL DOGS

“"Looks alive" 4.95 With squeakers 1.00
0O PETUNIA O 10 KEY CHAINS

(Black skunk— terrific)... 4.95 In envelopes 1.00
O FUR DOGS O TELEPHONE

Cats-rabbits (dolls) ..... 3.95 Dials and rings 1.25
0O DOG PUPPET O 3 RUBBER BALLS

Lambswool — washable .. 3.95 (8'/j inch) different 1.00
0O CANARY BIRD O GIANT FROGGY

(and signs) whistles ..... 1.00 Makes noises, etc. 1.95
00 COCKER DOG 0 MR. SQUAKER

Animal-lambswool 1.95 (Duck— noisy) ......... 1.95
O MAGICIAN'S 0 BIRD IN CAGE

HANDKERCHIEF 1.00 Sings— with signs 2.95

O IS BAGS OF TOYS

(Give-aways)

WRITE TODAY FOR B

PIERCE COMPANY

CREDIT TERMS to
postage when

remittance

O 10 BABY RATTLES
1.00 Float toys, etc. 1.00

, NEW 1953 CATALOG

3701 Nicollet Avenue
Minneapolis, Minn.
Minneapolis. We pay

rated Studios F.O.B.

is sent with order!



schmidt, The Country Studio, R. 3, desired, experience and references.
Box 238, Oconomowoc, Wis. Hill’s Studio, 214 N. Highland Ave.,

Pittsburgh 6, Pa.
EXPERIENCED DARKROOM man

by long established studio in W ash- EQUIPMENT FOR SALE
ington state. No coupons and qual- KODAK PORTRAIT LENS 16
ity, not quantity, stressed. City of inch f4.5. Used several months. $115.
25,000. Box 3074, NATIONAL PHO- Lomont Studio, 602 E. Pontiac, Fort
TOGRAPHER. Wayne 5, Ind.

RETOUCHER, excellent salary, per- PAKO DRYER — Economy, 48 new
manent position. Adams machine. (demonstrator), $475; Electrogloss
Hise Studio, Corvallis, Ore. (demonstrator at convention), $275;
PORTRAIT PHOTOGRAPHER Model B Pako printer (demonstra-
For top position with old, well es- tor), $110; September delivery on

tablished highest quality studio. Pakomatic printers and other equip-

. . ment; Vi r iremen H im
Must be reliable, experienced, and ent; advise equirements; t €
permanent. The very best in work- payments arranged. Maxwell’, Inc.

ing conditions in lovely Tidewater, Kenosha, Wis.

Va. Box 3070, NATIONAL PHO - LOW-COST

photomounts — manu-

TOGRAPHER. facturer to you. Typical savings:
DARKROOM MAN — Printing and 3 x 5, $3.00/100; 5 x 7’s, $4.80/100
processing for old well established ($5.60 feather-edge); f.o.b. here. Free
quality studio. Must be reliable, ex- samples, price list. Cash discounts
2% to 10% . Penn Photomounts,

perienced and permanent. The very
best in working conditions in Tide- Olenolden, Pa.
water, Va. Box 3071, NATIONAL STUDIOS FOR SALE

PHOTOGRAPHER. PORTRAIT-COMMERCIAL Studio.

COLORIST — Capable of doing Perfect for couple. Good town and
heavy oils and school work produc- trade area. Ross Studio, Pratt, Kas.
tion. Hill’s Studio, 214 N. Highland
Ave., Pittsburgh 6, Pa.

STUDIO in central Minnesota coun-
ty seat town. Nearest competitor 32

PORTRAIT PHOTOGRAPHER miles away. Ground floor in busi-
Must be thoroughly experienced. ness district. Grossed over $15,000
High school and wedding comprise for last four years. Six high schools,
most of the settings. State salary studio and candid weddings for en-

PHOTOMETER and DENSITOMETER

e Reads Hard to Guess Exposures on
the Ground Glass of a Camera.

e Reads Projection Density on the
Easel of an Enlarger.

No. 3830A-—DENSICHRON—$225.00
Write for Complete Literature

W. M. WELCH SCIENTIFIC COMPANY

Division of W. M. Welch Manufacturing Company
Established 1880 -- -
1515 Sedgwick St. Dept. NP-1 Chicago 10, Illinois

tire county. Wholesale and retail
Kodak finishing plant with retail
camera counter, framing. Ordinance
vs. kidnapping. Sale price, $19,800,
includes building, apartment up-
stairs, latest in equipment, all in-
ventory. (Have about $11,000 worth
in new equipment alone.) Reason
for selling- just tired and want a
long vacation. Write Box 3072, THE
NATIONAL PHOTOGRAPHER.

PORTRAIT AND COMMERCIAL
Studio, excellent location in Port-
land, Ore. Long established, com -
pletely equipped. Box 3073, NATION -
AL PHOTOGRAPHER.

PORTRAIT STUDIO western W ash -
ington state, doing quality work at
good prices. Netting approximately
$15,000 yearly. Box 3075, THE NA -
TIONAL PHOTOGRAPHER.

PORTRAIT, COMMERCIAL, only
studio in city 7,000, plus four sur-
rounding communities. Newly re-
decorated. Business increasing. Price
$3,000. Write Box 97, Somersworth,
N. H.

PORTRAIT Quality Studio estab-

lished over 40 years in Illinois, very
prosperous community. Priced to
sell. Owner in ill health and has

to retire. Details on request. Won-
derful opportunity for progressive
photographer. Box 3079, NATION -
AL PHOTOGRAPHER.

Better Enlargements
with the OMEGA D-2

— and it costs no more!

Only the scientifically de-
signed Omega D-2 offers
maximum size enlargements
with all negatives, 35 mm. to
4" Xx 5", by the use of inter-
changeable lenses, 2 to 6/2
and wunsurpassed evenness of
illumination, by matching op-
tically correct auxiliary con-
densers with the focal length
of each enlarging lens em-
ployed.

OMEGALITE

Replaces condenser
lamphousing; re-
duces the need for
spotting by sup- . .
pﬁessinggevi{:{enc’; Prices slightly
of grain, scratches, higher on West
dust, etc., from Coast. mt
enlargements.

542.75*

s e * K

SIMMON BROS., INC.
30-28 Starr Ave., Dept. NP 953
Long Island City I, N. Y.

Please rush FREE copy of the new booklet “The
Three Basic Points of Print Quality."

Address

_Zone, State.
A picture is juit a snapshot . . . until it's nnlargnd |



Don’t Cry: Compete

Wo shouldn’t say this about any one of our ad-
vertisers (it’s good business to treat them all like they
were exactly alike) but we Ilike a slogan being put
forth to photographers by the U. S. Camo Corporation

w hich reads, simply: “Don’t Cry: Compete!”

If Camo hadn’t originated, promoted, and fondled
that slogan, we’d almost like to use it as a battle cry
ourselves. W e’'re in that category of people who think
that the best way to beat the racketeer, fly-by-night,
et al, is not by F.T.C. or licensing laws (although they
DO help) but by giving the customers and potential
customers better photographs, better merchandising,

and better all-'round service than the black guards do.

Sometimes it seems, though, that those of us who
think that way are not in the majority. The “crybabies”
often seem to outnumber us. Somedays .very often,
unfortunately, on Mondays the mail at your asso-
ciation headquarters gives us the impression that pro-
fessional photography as we know it is just about to

slip off the face of the earth.

A recent Monday was full of complaints about that
horrible, terrible, menacing item called the amateur
photographer. We heard, time and again, that profits
were disappearing and income dribbling down to noth-
ing because young, alert whippersnappers armed with
sharp-lensed 35 mm. cameras were shooting everyone
and everything in sight, usually for the price of a roll

of film and 20 or 36 pieces of print paper.

This isn't going to help too much, we know, but
maybe it will, so, for what it’s worth, take a look at

these figures we found recently.

In 1942, 90'; of all house painting was done by
professional painters. In 1953 “amateurs” did 67C of

that type of work.

In 1948 about 72C of the wallpaper hanging done
in America was done by professionals, but by 1952

that percentage had dropped to 40';.

In 1947 amateur handicrafters bought $6,000,000
worth of home power tools to do the building and
furniture making usually done by professionals. In
1952 amateurs purchased $80,000,000 of the stuff to

compete with those same professionals.

In 1939 amateur builders bought about $1,200,000
worth of lumber from lumber yards, presumably to
make wooden things ordinarily made by professionals.
In 1952 they were buying about $7,000,000,000 worth

of that same kind of lumber a year.

Appalled somewhat by those figures, we checked
into statistics as to whether builders, wallpaper hang-
ers, and painters were existing at all, or whether they’d
all gone on the public dole. We were amazed to find
that the business statistics were even more surprising
than those relating to the growth of the amateur in
those fields. We found that business in the professional
end of these lines was not only good, it was downright

prosperous.

A couple of days later we had occasion to talk to
an old time operator in the building and decorating
field, and mentioned the surprising statistics we’d seen,
and asked him, frankly, how he accounted for the fact
that with amateurs pressing professionals so tremen-

dously, the “pro’s” were still doing so very, very well.

His answer, though not quoted verbatim, went

something like this:

“Oh, pshaw, there are still so darned many jobs
that only a professional can do! People know that.
They’ll do a lot, but if they really want something
special something really good, they’ll call us.
And if it’s any kind of job that needs special equip-
ment or special effects, they know they just about
have to call a professional. We just do better work
than they do themselves, tell ’'em so in our adver-

tising, and impress ‘em with that fact when we

actually do the job.”

That’s it. We told you it might not help, but

somewhere in there, we think a moral is kind of clear.

Chuck Zahn



For prints with m axim uni warm th,

m oaxim um itniform ity

Kodak

L ktonol

Developer

Whether you use Kodak Opal, Ektalure, Platino, or
Athena Papers, you will like the new Kodak Ektonol
Developer.

You'll appreciate the speed-up in print production
made possible by its uniform development rate. Devel-
opment time remains the same throughout its useful
life.

You'll be better satisfied with your prints because
image color remains the same from print to print.

You'll like Ektonol for its keeping qualities—even in
an open tray—and its developing capacity. But most of
all, you'll like the way Ektonol-developed prints take
sepia toning.

°° 0oi Mail Potlal ffrgvio"0"

Ektonol
Developer

cvior*
R

viah

GaUON of STOCK SOIUf'®N

Ask your Kodak dealer for Kodak Ektonol De-
veloper. Two sizes: to make 1 gallon of stock
solution, 65 cents; to make 5 gallons of stock
solution, $2.36. Dilute 11 for use.

Prices are subject to change without notice.

COMPANY, Rochester 4, N.Y.

TRAPE sMARK



Correct rendering of flesh tones . .. high-speed pic-
tures with poor light ... fine grain for maximum en-
largement . . . photoflash or electronic-flash pictures
... color-separation work . . . black-and-white con-
tinuous-tone or line copies ... infrared pictures ...
there’s a Kodak Professional Film to fill your holders
and meet your exact needs. Ask your Kodak dealer.

Kodak Super Panchro-Press Film, Type B
Kodak Super-XX Panchromatic Film
Kodak Tri-X Panchromatic Film

Kodak Portrait Panchromatic Film

Kodak Panatomic-X Film

Kodak Ortho-X Film

Kodak Super-Speed Ortho Portrait Film
Kodak Super Ortho-Press Film

Kodak Commercial Film

Kodak Commercial Matte Film

Kodak Commercial Ortho Film

Kodak Contrast Process Ortho Film
Kodak Contrast Process Panchromatic Film
Kodak Infrared Film

EASTMAN KODAK COMPANY, Rochester 4, N.Y.



