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Both Of These Portraits Were 
Done by The J.>ARRINGERS 

of Rocl�y Mount, North Carolina 
Dorothy Barringer 

... this one by Dorothy Barringer ... this one by Bugs Barringer 

and both were delivered in Gross Mounts 

If you are not on our 
calling list, write us for 
illustrated descriptive. 

"Ours is a general purpose studio catering 

to a discriminating  clientele  in  Eastern 

North Carolina. We started making por-

traits in 1942, and our list of satisfied 

clients grows each year. It was in 1947 

when Sandy Strickland first visited us that 

we had an opportunity to really consider 

the beauty and quality of Gross Mounts. 

Since then we have used them exclusively. 

"As a husband and wife team, we 'click' 

together. On some sittings when we are 

through  shooting,  even  we  cannot  tell 

which one actually made the exposure. 

But then, as long as we come up with a 

picture that satisfies us and the customer, 

who caresl 

"In addition to portraits, we do all types 

of commercial photography, plus news and 

publicity work for many clients. Gross 

Mounts are tops with us." 

(Signed) Dot and Bugs Barringer 

P.S. "Any changes you want to make in 

the letter about Gross Mounts (so long 

as they're nicel) will be fine with us." 

EDITOR: No changes. Couldn't be nicer 

just the way if is. 

THE GROSS PHOTO SUPPLY CO. 
M  A k1 I I C A r T I I D C 0 C  T A I Cn/Y  17  n NI/1 



C li a r al c t e 

ANSCO Indiatone is unique 
among the quality enlarging 
papers available for making 
fine portraits of distinctive 
character. 

Indiatone's improved emulsion 
is justly famous for its rich, 
long-scale gradation, and 
for its extreme exposure-de-
velopment latitude. For toning 
and developing manipulations 
—including easily used Ansco 
Liquid Flemish Toner—no 
paper can quite match the 
gratifying results you'll get 
with Indiatone. 

The next time you make a 
portrait of which you are 
especially proud, try a print. 
on Indiatone. You'll find that 
this superb paper lends an 
additional note of distinction 
to your work. ANSCO, Bing-
hamton, N. Y. A Division of 
General Aniline & Film 
Corporation. "From Research 
to Reality." 

CO MES THROUGH 

ON INDIA TO NE! 



HIGHLIGHTS AND SIDELIGHTS ON 

P//41T �BY 

SYLVANIA PHOTOLAMP ENGINEER 

Tungsten filaments finer than human hair 

are key to Superflash̀ dependability 

The heart of every flashbulb is a ' 
tiny tungsten filament only one-
sixth the diameter of a human hair. 
When your flashgun sends a charge 
of electricity through it, the fila-
ment heats and triggers the flash of 

Tungsten bars must be heated to 1800'F 
before they can be hammered into rods 
and drawn through dies. 

the bulb. The quality and size of 
the wire determine the amount of 
current needed for a quick flash. 

To insure the use of only highest 
quality wire of the correct sire in 
Superflash bulbs, Sylvania makes 
its own tungsten filaments. 

Every step, from processing the 
tungsten ore to drawing the wire 
to 0.0005" diameter through costly 
diamond dies, is carefully con-
trolled by highly skilled personnel. 

Sylvania's advanced techniques 
in metallurgy and 50 years' experi-
ence in lighting make Superflash 
the most dependable flashbulb 
money can buy. 

Precision grinding is required to make 
diamond dies used for hot drawing 
filament wires. 

Ultra-sensitive balances check filament 
samples to assure uniformity of Super-
flash bulbs. 

"Quick- Flash Filament Allows Bulb to Fire 

Even on Weak Batteries!" 
Don M. Paul 

Pacific Coast Sales Manager 
Sylvania Photolamp Division 

I know hundreds of photogra-
phers, and I know they all want 
flashbulbs that give plenty of 

o. �r..v 

light evenly distributed. But, 
first of all, they want flashbulbs 
they can be sure will flash. 
Sylvania's Quick-Flash tungsten 
filament, which fires even on 
weak batteries, gives them this 
flashbulb security. They know 

irSYI VANIc1 
Sylvania Electric Products Inc., 1740 Broadway/, New York 22, N. Y. 

PHOTOIAMPS; LIGHT BULBS; RADIO TUBES: TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC 
TEST EQUIPMENT; FLUORESCENT TUBES. FISTURES, SIGN 111OING. WIRING DEVICES; TELEVISION SETS 
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they won't miss shots or waste 
time. You'll recognize Superflash 
by the identifying Blue Dot on 
each bulb. 
From any angle, Superflash 

gets you the best results from 
your flashgun. 

"Blue Dots for Sure Shots!" 

Ah 

9 

1,11111111 
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Association Doings 
We are glad to publicize the activities of all 
professional associations and societies. Re-
ports of meetings and conventions should in. 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An-
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 

■ The Northern California Photog. Assn., which started 

with an initial group of 80 three years ago and now 

boasts a membership of more than 200, held its annual 

meeting in San Francisco on the evening of Jan. 24 

with the vice-president of the San Francisco Chamber 

of Commerce as guest speaker. The following were 

installed as officers for 1952: Clyde H Sunderland, 

Oakland, pres.; Robert Skelton, San Francisco, 1st vice-

pres.; Carl Harleen, Jr., San Francisco, 2nd vice-pres.; 

Clark Franklin, San Francisco, treas.; Miss Sue Jones, 

Oakland, sec. Also on the board are directors: Richard 

Edwards, Berkeley; Larry Kenney, San Francisco; Douglas 

Mack, San Francisco; Arthur Odell, Oakland; Louis 

Rickey, San Leandro. 

■ Houston was the city and Feb. 16-18 were the dates 
for this year's convention of the Texas Photog. Assn. 

New officers are: Billo Smith, San Antonio, pres.; 

George Gibbons Smith, Brownwood, vice-pres.; Vernon 

Booth, San Benito, sec.-tress. The program included: 
Gordon Conner, Cleveland, Ohio; Robert Easton, Musko-

gee, Okla.; W. D. Smith, Fort Worth; Arlin Haig, 

Dallas; Offie Lites, Pine Bluff, Ark.; Harry J. Womel-

dorf of Kodak; E. R. Farren, Houston, and Mr. Booth. 

The 1952 Oklahoma Photog. Assn. convention (in 

Oklahoma City Feb. 10-11) topped all in the organiza-

tion's history, drawing a total attendance of 246 of 

whom 98 were studio owners. On the program were: 

Walter J. Madson, Tulsa; Mr. and Mrs. Frederic de 

Vries, Slaton, Texas; Sydney Allen of Ansco; J. E. 

Hompson, Shreveport, La.; Houstin Payne, M.Photog., 

Shawnee; Harold Woolwine, M.Photog., of Du Pont; 

David Rivkin, Tulsa; James F. White, Seminole; Offie 

Lites, Pine Bluff, Ark.; Mrs. Ava Atkinson, Austin, Texas; 

Jack Emslie of Kodak; Donald Peterson, M.Photog., 

Parsons, Kans.; William Miller, Pittsburg, Kans. The 

new pres. is Henry J. Osborn, Stillwater; Mr. White 

is vice-pres.; Hal Owen, Yukon, treas.; Otis E. Black, 

Wewoka, sec. Other board members, elected for three-

year terms, are: William H. Krouse, Fairview; Robert 

Taylor, Cordell; Merle Caldwell, Pryor. 

"Largest convention ever held in Michigan" is the 

report that comes to us about the Feb. 24-26 meeting 

of the Photog. Assn. of Michigan, held in Saginaw. 

The program included Marvin A. Snow of Ansco; An-

thony Spina of the Detroit Free Press; Edgar L. Obma, 
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* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 

* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 

* COMMERCIAL ENVELOPES 

APEC is your most dependable source of 
quality photo envelope specialties. All sizes 
... any quantity ... speedy service .. . 
the best prices. Write for price list and 
samples TODAY. 

AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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Dodgeville,  Wis.;  Vincent  P. Thomas, M.Photog.,  of 

Kodak; L. Leonard  Hiti, Chisholm, Minn.; Al  Rippe, 

Watertown, Wis.; Lester H. Baker, M.Photog., Marinette, 

Wis.; Marvin E. Helgesen, M.Photog., Janesville, Wis. 

New officers  are:  Charles M.  Baldwin,  Flint,  pres.; 

Harvey G. Avery, Sturgis, vice-pres.;  Frank  LeClear, 

Lansing, sec.-treas. New board  members are  Robert 

Southgate, Ypsilanti and Mrs. Gertrude Arnold, M.Pho-

tog., Birmingham. Others whose terms carry over ore: 

Max Habrecht, M.Photog., Traverse City; Courneye Tour-

cotte, Muskegon; Del, Conkright, Mount Pleasant; Her-

man F. Barth, Ferndale; Frank C. Stobbart, Saginaw, 

retiring pres.  (See group on Page 22) 

III An active schedule for 1952 is already under way 
for members of the Chicago Assoc. Photogs. Lionel 

Heymann's  demonstration  was  a highlight  of  their 

February meeting and Stephen Deutch did the honors 

in March. In the accompanying picture appear their 

officers for the year — top row, left to right: Henry 

Paul, vice-pres.; R. A. Good, sec.; Stephen Lewellyn, 

treas.; seated: John Laveccha, Hon.M.Photog., retiring 

pres.; Harry Hoyt, pres. 

Photographers of Tucson, Ariz., recently formed the 

Tucson Prof. Phofog. Assn. with Benjamin Maxey as 

pres. Let's hope one of our several readers in that city 

will send the complete list of officers so our record 

may be complete. 

The Commercial & Press Photog. Assn. of Canada 

is showing steady growth, according to the frequent 

lists of new members appearing in its sprightly journal. 

Seventy attended the Feb. 4 meeting of its Toronto 

branch. 

0 At the annual business meeting of the Massachu-
setts Prof. Photog. Assn., held in March, the following 

officers were elected: Fred Hinds, Ipswich, pres.; Joseph 

J. Errico, Somerville, vice-pres.; Anton Hanonia, Newton, 

set.-treas. With these three on the exec. com. are the 

following past presidents: Eddie Byrd, Malden; Phillip 

McKeen,  Haverhill;  Augustus  Haffer,  Newton;  Ernest 

Bushmiller, Brookline. 
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Super-Concentrated P A K O S O L goes 8 to 16 times farther 
One gallon of Super-Concentrated PAKOSOL will do the same 
job, better, than can now be done with 8 to 16 gallons of other 
glossing preparations. Only two ounces of PAKOSOL added 
to one gallon of water makes a glossing solution which will 
last longer, treat more prints and deliver the finest quality 
results. Just one gallon of PAKOSOL will gloss 150,000 ama-
teur size prints. 
For flattening—one gallon of PAKOSOL will treat 50,000 
prints. Only eight ounces of Super-Concentrated PAKOSOL 
are required per gallon of water. 

U.S. USER Net Price 
Per quart  $2.10 
Per gallon  $$7.75 

SAVE $1.94 PER GALLON —BUY IT BY THE CASE 
Case of 4 gallons  $23.25 ($5.81 per gallon) 

Super-Concentrated PAKOWETT  goes 20 times farther 
One gallon of Super-Concentrated PAKO WETT will do the 
work of 20 gallons of other similar photographic products. 
Only one ounce of PAKO WETT added to 24 gallons of water 
makes an effective wetting bath for treating films before drying 
... speeds drying time 30 % to 40°Jo, reduces water spots and 
streaks, eliminates wiping and sponging operations. U.S. List 
Price ... $2.15 per quart ... $6.30 per gallon. 

COMMERCIAL AND INDUSTRIAL USERS! 
SAVE by buying in the following quantities: 

U.S. USER Net Price 
1 gallon  $4.73 
1 case (4 gallons) .... $15.12 ($3.78 per gallon) 
4 to 11 quarts  $1.61 per quart 
1 case (12 quarts)  $15.36 ($1.28 per quart) 

YOU GET MORE FOR YOUR MONEY WITH PAKOSOL AND PAKOWETT 
ORDER SOME TODAY FROM YOUR PAKO DISTRIBUTOR 

PAKO CORPORATION 



BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 

Photographers can now make two sales instead of one with 
America's most beautiful baby shoe bronzing . . . no  
Inventory to carry. 

Miniature bronzed baby shoe . . . gorgeously 
FREE  plated  by  the  original  BRON-SHOE Process. 

WRITE FOR YOURS AND FULL DETAILS TODAYI 

The BRON-SHOE Co. 267 E. Broad St. 
Columbus, Ohio 

ARISTO COLD GRIDLITE .. . 
THE LIGHT SOURCE OF 
PROFESSIONAL PHOTOGRAPHERS 

Afore Studios are Using Cold Gyidlite 

Because: 
They save money ... 

get more profit 

froin their photos. 

LESS SPOTTING 
SIMPLER OPERATION 
NO HEAT 
INSTANT STARTING 

MORE HEADROOM 
LONGER LIFE 
DIFFUSION FAULTS ARE E IMINATED 

GREATER PRINTING SPEED AND SHARPNESS 

Here  is  print  quality  with  details  in the 

shadows no other light source can produce. 
And  remember,  there's  an  ARISTO  COLD 

GRIDLITE for every size and make enlarger. 

W r i r e today for free booklet "The Story of 
Cold  Gridlite  Enlarging."  Ask  for  Booklet 

ARISTO GRID LAMP PRODUCTS INC. 

106-23 Metropolitan Ave.,Forest Hills,N.Y. 
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R The annual meeting of the Prof. Photog. Assn. of 
Greater Cincinnati, held on March 12, resulted in the 

election of the following officers: Charles Wald, pres.; 

Frank Lacher, vice-pres.; M. B. Warlord, areas.; Jack 

Buckley, sec.; Lewis J. O'Brien, corr. sec., plus, as 

directors, Lawrence P. Brand and Warren Oder. 

■ A new organization of advertising and commercial 

photographers — Affiliated Photog. Assn. — has been 

launched in Detroit, as on affiliate of the Graphic Arts 

Assn. of Michigan. Arthur A. Hansen, Schneider & 

Associates, is chrm.; Howard Waidley, Dickey & Wald-

ley, vice-chrm.; C. C. Means, mgr. and sec.-treas. On 
the exec. com, are H. M. Krause of Weber & Asso-

ciates, Norman York and Cle Clark. The program com. 

includes John Mason, John Hoppin of New Center 

Photo and James Ransier. Wynn Holman of Lens Art 

Photo,  Palmer Werner and  Hugh Stuart of Baune-

Stuart make up the membership committee. 

Book Reviews 
We will gladly order and have sent direct to 
you, postpaid, any photographic book.  Just 

send us your check, made payable to Charles 
Abel Incorporated. 

0 NATURAL-LIGHT PHOTOGRAPHY, by Ansel Adams. 6/.4114 
118 pages, 68 illustrations by Mr. Adams. Cloth, $3.00, post 
paid. Publisher: Morgan d Lester. 

The fourth book by Mr. Adams in what will be a total of six 
in what the publishers call their "Basic Photo Series." As 
the title implies it is a text on photography by daylight and 
almost entirely devoted to outdoor subjects except for a 
rather brief section on portraiture by daylight. The text is 
much greater than the somewhat small number of pages indi. 
cotes, due to the use of rather smaller type than one custom. 
arily finds in a book formal, plus small page margins. The 
combination does not make the book too easy to read; on 
the other hand standard book typography and layout would 
have required so many more pages that the price would easily 
have been $5.00. Publishers today are torn between their 
desire to bring book prices down to where readers can afford 
to buy, and their preference for volumes that are handsome 
to look at and a typographical credit to the house. Mr. Adams 
is an excellent teacher, makes himself thoroughly clear, and 
goes into painstaking detail to help the reader turn out good 
Pictures. A good book for the advanced worker. 

0 PHOTOGRAPHY: ITS MATERIALS AND PROCESSES, by C. 
B. Neblette, F.R.P.S. 7'14x9314, 500 pages, over 350 text illus. 
trations. Cloth, $10.00, postpaid. Publisher: Van Nostrand. 

Slightly altered in title, this is really a fifth edition of Photo. 
graphy: Principles and Practice which, since its first appearance 
in 1927, has become recognized as one of America's leading 
general reference works on photography. This, however, is no 
more reprinting from old plates with minor changes , but 
virtually a new book, completely rewritten and restyled, and 
set from new type. Aiding Mr. Neblette, who is counselor and 
administrative head of the Department of Photographic Tech-
nology at the nationally known Rochester Institute of Tech. 
nology, in his task of bringing the book thoroughly into line 
with modern equipment and materials, modern processes and 
modern techniques, have been 14 specialists, some from the 
Institute and others from Eastman Kodak, the Kodak Research 
laboratories,  Ilex Optical and Povelle Color.  Its authority 



AMAZING NEW DRY MOUNTING 
PERFORMANCE e j i 

New adjustable thermostat on famous F 0 T 0 F L A T 
presses solves ALL 

At last . , . the ideal dry mounting press! 

The new adjustable thermostat, combined 

with already famous FOTOFLAT auto-

matic features, completely licks all dry 

mounting problems. 

Now ... with the improved FOTOFLAT 

presses, you can mount all types of prints 

SEAL 

dry mounting needs 

(including color) with all types of tissues. 

And results will be perfect. 

The FOTOFLAT press with adjustable ther-

mostat is available in three popular 

models, Standard, Jumbo, and Commer-

cial. See your dealer today or write for 

free 10-day trial. Once you've tried it, 

you'll never let it out of sight. 

JF INCORPORATED 

S H E L T O N ,  C O N  N  E C T I C U T 
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RIGHT-from start to finish! 

Stainless Steel Trays 

Here's your top quality, Hi-Lustre 18-8 Stainless Steel 

Trays  for  efficient  darkroom  production.  A  complete 

size range for Developing, Hypo and  Fixing. Special 

sizes made to order. 

Engineered Design  Master Crafted 
Sturdy Construction  Easy To Handle 

Color Processing and Deep Roll Units also available. 

SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H749 

LEEDAL STAINLESS STEEL PRODUCTS, INC., 
2707 SOUTH WELLS STREET 0  CHICAGO 16, ILL. 

AT LAST!  il', 
... for a quicker, sharper retouch-

ing  point, than  you  can  get  by 

hand ... use the 

4dam4 
LEAD 

SHARPENER 
The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickly puts 
a sharper point on retouch-
ing leads than you can get 
by hand, and without the 
usual  mess  you  associate 
with a sanding board. All 
standard  lead  holders  fit 

the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 
sharp,  long-tapered  point.  Does  not 
break leads. 
Simple  to  operate;  no  complicated 

mechanism to get out of order. 

$12.50 postage  prepaid  if cash 
with  order.  Satisfaction 

guaranteed or your money back. Write 
for further particulars. 

Adams Retouching Machine Co. 
737 Lincoln Street, Denver 3, Colorado 

MAYFAIR STUDIO 
780 Madison Ave., New York 21, N.Y. 
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and accuracy, therefore, are beyond question. Serious workers 
will find it invaluable and its footnotes a mine of biblio. 
graphical references. 

E SHOULD I WET MY LIPS? by Frank Adams. 8x10'/, 128 
pages,  125 illustrations. Cloth, $2.50, postpaid.  Publisher: 
Vanguard. 

This, if we are not mistaken, is the first book of its kind 

in the photographic field. While we seldom publish cartoons, 
due to our limited space, nearly all other photographic jour. 
nals do, and this is particularly true of the large-circulation 
amateur magazines. One of the best cartoonists to aim his 
humorous barbs at the camera fiend is Mr. Adams and here, 
between two covers and on pages of ample size, ore 125 
of his drawings. When you get tired of methods, formulae 

and processes, composition, lighting and what-not, you can 
break the monotony with on occasional chuckle if you add 
this to your library. 

E HOW TO MAKE MONEY WITH YOUR CAMERA, by Harrison 
Forman. 53/.x8 114, 235 pages, 16 pages of plates. Cloth, $3.50, 
postpaid. Publisher: McGraw-Hill. 

Most amateurs, having reached that really enthusiastic stage 
of photography which seems to engender a necessity for 
purchasing more and more cameras and more and more gad-
gets, begin to think seriously of making their hobby at least 
partially self-supporting. Doing so means selling photographs 
and, because few desire to become practising commercial or 
portrait photographers, the question arises of who will buy 
pictures and if so, of what? That, plus about 30 pages devoted 
to a list of publishers and others who pay money for photo-
graphs, is Mr. Forman's subject and he does a good job with 
it. The book will also interest those professionals who, now 
and then, would like to shoot at what is usually thought of 
as the magazine and calendar field. 

LET'S TAKE KODACOLOR PICTURES. 51/x811," 32 pages, 
profusely illustrated in color. Paper, 35c postpaid. Publisher: 
Kodak. Order from your dealer. 

A simple, easily understood little booklet for the roll film 
camera user, with all points brought out in the text made 
amply  clear  by  diagrams,  sketches  or color  illustrations. 
Includes taking Kodacolor with synchronized flash, flood and 
daylight. Punched to fit the Kodak Notebook.'Should sell 
handily over the counter and keep Kodacolor film moving, too. 

Jis Here, Maybe! 

The "gossip column" of professional photog-
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pa Y 50c for each item we can use, unless 
it's publicity for yourself! 

James E. Mays, one of Virginia's best known pres 

photographers, has left the Norfolk Virginian-Pilot and 

is now associated with the audio-visual department of 

Colonial Williamsburg as photo-journalist. 

Many Indiana photographers will remember Frank 

H. Luwen, owner of the McDonald Studio in South 

Bend until he sold it in 1944 because of ill health. 

In recent years he had been operating a retouching 

service from his home. Mr. Luwen died on February 5 

from a coronary thrombosis, only a few hours after 

he was first stricken. He was 65. 



9pa44 i>y y New eala vs ... 

NAPLES EASEL 
Duo-Tone Forest Green Only 

CATALINA FOLDER 
Duo-Tone Forest Green or 

Riviera Nutone 

The heavyweight cover stock is our new Batique Lace pattern  . 
inserts are richly feather deckled. 

Your customers will instantly recognize the paramount quality of these 
styles. Feature them for all types of portraiture — the larger sizes for 
weddings. 

The Riviera Nutone CATALINA especially for toned prints — a 
profitable and easy way to increase your sales. 

Sizes range from 3x4 to 8x10 upright, 
and 7x5 and 10x8 horizontal. 

Both styles now available at your dealer. 

TAPRELL  LOOMIS  DIVISION 
EASTMAN KODAK COMPANY 

1727 INDIANA AVENUE  CHICAGO 16, ILLINOIS 

11 

Professional 

Photographer 
June-1952 



5�• GADGET BAGS 
New Ones • Samples 

Some Discontinued Models 

Some Slightly Used 

HOLDS 4 x 5 PRESS CAMERA 
Plus Accessories 

Soft Pigskin 
with Zipper and 
outside pocket 

Now $1750  
Reg. 29.50 

Soft Smooth Genuine 
Cowhide with Zipper 
and outside pocket 

Now $17sO 
Reg. 32.50 

Hard Case 
Polished Saddle Leather 

Now $3000  
Reg. 45.00 

Mail 

orders 

filled 

W ORLD'S LARGEST 
110 West 32nd Street • 

New York 1, N. Y. • 

Soft Tolex with Zipper 
and outside pocket 

Now $1250 
Reg. 17.20 

add 

postage 

CAMERA STORE 
1 13 West 31 st Street 
LOngacre 4-1600 

"SEND IT TO GAERER" 
is the profit-producing plan followed by 

so many smart studio owners. Keeping 

their own overhead at a minimum they 

offer their customers a wide variety of 

specialties from miniatures to oil paint-

ings. Their only investment is an individ-

ually prepared set of samples. Selling 

from these, they take the orders and we 

do the work on a normal 10-day sched-

ule —  faster in emergencies. You owe 

it to yourself — and your bank account 

— to investigate. 

—  Write today for our illustrated 

price list. 

THE WALTER GAEHLER CO. 
104 South State St.  Syracuse 2, N. Y. 
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The Cover Picture 
When Maurice Bauman, New York illustrative 

Photographer, was given the assignment to make 

this color shot by Douglas Boyd, art director 

of that city's Federal Advertising Agency, for 

their client Strom berg-Carlson of Rochester, he 

was asked to photograph their "Chinese Classic" 

television- radio-phonograph in a manner that 

would best portray their slogan "There is noth-

ing finer than a Strom berg-Carlson." With the 

assistance of  interior  designer  Stanley Mills 

Haggart, and with an exposure of over a 

minute on Ansco Color film, he achieved this 

stunning result, used as part of the current 

Strom berg-Carlson campaign appearing in many 

national magazines. 

■ Congratulations to Jack Klumpe, cameraman for the 

Cincinnati Post, who recently became a father for the 

second time when his wife presented him with a 

baby girl to join their three-year-old son. 

Alfred W. (Ted) Force, a former photographer on the 

Minneapolis Tribune but later, until he retired in 1946, 

on operator of movie theatres, died on March 20 at his 

home in Bloomington, Minn., at the age of 64. 

0 George Walter Sands, free lance photographer who 
was also engaged in certain Federal governmental 

photographic projects in Washington, was killed on 
the morning of March 22 when his car crashed into 

a guard rail. Police surmised that Sands, who was 25 

and made his home in Cheverly, Md., had fallen 

asleep at the wheel. 

Warren D. Starrett is new assistant manager for 

sales at the New York branch of the Eastman Kodak 

Company, according to a recent announcement by 

Kodak's  vice-president  and  general  sales  manager 

James E. McGhee. Starrett has been with the company 

since 1937 except for a four of duty in the Army during 

World War It. 

■ Robert J. Hice, 32, photographer for the central 
publicity  department  of  the  Westinghouse  Electric 

Corp., Pittsburgh, died in Wilmington, Del., on March 

18, as the result of touching a high voltage terminal 

atop an electric locomotive while making photographs 

in that city on March 5. He had been with Westing-

house since 1937. 

■ We were surprised to learn that Harold A. Dumont 

had resigned his position as assistant to the New 

York district manager of the Du Pont Photographic 

Products Dept., on May 1, to become president and 

general manager of the 34th Street Camera Exchange 

Menihan Stores, Inc.) at 150 E. 34th St., New York City. 



sell bank buildings 

with REALIST Slides? 

SAYS 
President 

Bank Building & Equipment Corporation 
of America, Saint Louis, Missouri 

slides — in full, natural color and true-
to-life three-dimensions — are being 

used to sell everything from small electronic com-
ponents to bank buildings. The Bank, Building and 
Equipment Corporation of America, for example, has 
developed effective REALIST sales kits of completed 
projects for all company executives and salesmen. 
They're in constant use and have been a tremendous 
sales aid, according to President J. B. Gander. 
Not only is the REALIST "the world's finest visual 

selling aid", it's also the ideal personal camera. If 
you haven't seen REALIST pictures, your camera deal-
er or commercial photographer will be glad to show 
you some. For catalog and information write DAVID 
WHITE Co., 375 W. Court St., Milwaukee 12, 
Wisconsin. 

cs� 
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ST63 
REALIST 
Handi-
Viawer 

Comers and Viewer 
$178.75 (tax Inc.) 

STE REOR a al i s t 
THE CA:LIEK.1 THAT SEES THE S.IdfE AS YOU 

Stereo-REALIST Cameral, Viewers, Projectors and Accesso-
ries are products of the David White Company, Milwaukee. 

only $950 

-.1111111p-

Introduction of the REALIST Handi-Viewer means that commercial users of 
stereo can now effect considerable savings. The Handi•Viewer has the same 
fine lens ...same brilliant illuminating system ...same picture size as the 
ST61 REALIST Viewer, Lights up with slight  finger pressure on the slide. 
Focussing knob is centrally located. Convenient, pocket size. Attractively styled 
and sturdily constructed of heavy-duty plastic. 
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New Ones • Samples 

Some Discontinued Models 

Some Slightly Used 

HOLDS 4 x 5 PRESS CAMERA 
Plus Accessories 

Soft Pigskin 
with Zipper and 
outside pocket 

Now $17-50 
Reg. 29.50 

Soft Smooth Genuine 
Cowhide with Zipper 

and outside pocket 

Now $1750  
Reg. 32.50 

Hard Case 
Polished Saddle Leather 

Now $3000  
Reg. 45.00 

Mail 

orders 

filled 

Soft Tolex with Zipper 
and outside pocket 

Now $12-50 
Reg. 17.20 

po ., c� rt,, 

W ORLD'S LARGEST CAMERA STORE 

110 West 32nd Street • 113 West 31st Street 
New York 1, N. Y. • LOngacre 4-1600 

S̀END 1T TO GAEHLER" 
is the profit-producing plan followed by 

so many smart studio owners. Keeping 

their own overhead at a minimum they 

offer their customers a wide variety of 

specialties from miniatures to oil paint-

ings. Their only investment is an individ-

ually prepared set of samples. Selling 

from these, they take the orders and we 

do the work on a normal 10-day sched-

ule —  faster in emergencies. You owe 

it to yourself — and your bank account 

— to investigate. 

—  Write today for our illustrated 

price list. 

THE W ALTER GAEHLER CO. 
104 South State St.  Syracuse 2, N. Y. 
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The Cover Picture 
When Maurice Bauman, New York illustrative 

photographer, was given the assignment to make 

this color shot by Douglas Boyd, art director 

of that city's Federal Advertising Agency, for 

their client Strom berg-Carlson of Rochester, he 

was asked to photograph their "Chinese Classic" 

television-radio-phonograph  in a manner that 

would best portray their slogan "There is noth-

ing finer than a Strom berg-Carlson." With the 

assistance  of  interior  designer  Stanley  Mills 

Hoggart,  and  with  an  exposure  of  over  a 

minute on Ansco Color film, he achieved this 

stunning result, used as part of the current 

Strom berg-Ca rlson campaign appearing in many 

national magazines. 

■ Congratulations to Jack Klumpe, cameraman for the 

Cincinnati Post, who recently became a father for the 

second time when his wife  presented  him  with a 

baby girl to join their three-year-old son. 

E Alfred W. (Ted) Force, a former photographer on the 

Minneapolis Tribune but later, until he retired in 1946, 

an operator of movie theatres, died on March 20 at his 

home in Bloomington, Minn., of the age of 64. 

0 George Walter Sands, free lance photographer who 

was also engaged in certain  Federal governmental 

photographic projects in Washington, was killed on 

the morning of March 22 when his car hashed into 

a guard rail. Police surmised that Sands, who was 25 

and  made  his home  in Cheverly, Md., had  fallen 

asleep at the wheel. 

0  Warren D. Starrett is new assistant manager for 

sales at the New York branch of the Eastman Kodak 

Company, according to a recent announcement  by 

Kodak's  vice-president  and  general  sales  manager 

James E. McGhee. Starrett has been with the company 

since 1937 except for a tour of duty in the Army during 

World War It. 

E  Robert J. Hite, 32, photographer for the central 

publicity  department  of  the  Westinghouse  Electric 

Corp., Pittsburgh, died in Wilmington, Del., on March 

18, as the result of touching a high voltage terminal 

atop an electric locomotive while making photographs 

in that city on March 5. He had been with Westing-

house since 1937. 

0 We were surprised to learn that Harold A. Dumont 

had resigned his position as assistant to the New 

York district manager of the Du Pont Photographic 

Products Dept., on May 1, to become president and 

general manager of the 34th Street Camera Exchange 

(Denihan Stores, Inc.) of 150 E. 34th St., New York City. 

Professional 

Photographer 

June - 1952 



sell bank buildings 

with REALIST Slides? 

SAYS 

�I���//u� 
a�da/Eu�y/frr� T�i�yCr� c��rC�as�nt 

President 
Bonk Building & Equipment Corporation 
of America, Saint Louis, Missouri 

slides — in full, natural color and true-
to-life three-dimensions — are being 

used to sell everything from small electronic com-
ponents to bank buildings. The Bank, Building and 
Equipment Corporation of America, for example, has 
developed effective REALIST sales kits of completed 
projects for all company executives and salesmen. 
They're in constant use and have been a tremendous 
sales aid, according to President J. B. Gander. 
Not only is the REALIST "the world's finest visual 

selling aid", it's also the ideal personal camera. If 
you haven't seen REALIST pictures, your camera deal-
er or commercial photographer will be glad to show 
you some. For catalog and information write DAVID 
W HITE CO., 375 W. Court St., Milwaukee 12, 
Wisconsin. 

ST63 
REALIST 
Handi• 
Viewer 

Camera and Viewer 
$178.75 (tax inc.) 

THE f.AJIf;Ha THAT SEES THE SAJIE AS YOU 

Stereo-REALIST Cameras Viewers, Projectors and Accesso-
ries are products of the David White Company, Milwaukee. 

only $950 

Introduction of the REALIST Handi-Viewer means that commercial users of 
stereo can now effect considerable savings. The Handi•Viewer has the same 
fine lens ...same brilliant illuminating syystem  .. same picture size as the 
STbt REALIST Viewer. Lights up with sli ,ht finger pressure on the slide. 
Focussing knob is centrally glocated. Convenient, pocket size. Attractively styled 
and sturdily constructed of heavy-duty plastic. 
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HERE'S 
HO W 

I TRO Wly 
HOLDERS 
HELP YOU ! 

1. Fast, smooth and easy to load 
2. Film seats itself in the dark 
3. Guaranteed 100 % light-tight 
4. Lightest in weight of any holder 
5. Film ties flat in focal plane 
6. Ruggedly built—beautiful finish 
7. and compare these prices! 

W HY PAY MORE? 
List: 5x7 $4.80, 40 $4.15 

At All Leading Dealers! Ask for Yours Today! 
Write Us for FREE Illustrated Booklet. 

IIRPE�Aflry �' 
MANUFACTURING COMPANY 
5147 W. Jefferson Blvd., Los Angeles 16 

GET ACQUAINTED... 

with ED WAL Liquid 

ORTHAZITE 
Sa mple Bottle Only 25c 
• To add 20 % to the life of your paper 
developer . . . ADD ORTHAZITE (1 oz. 
per gal. solution). 

• To get blue blacks on contact papers 

... ADD ORTHAZITE instead of bromide. 

• To salvage outdated paper . . . ADD 
ORTHAZITE (to prevent fog). 

• To get finer grain from any developer 

... ADD ORTHAZITE (3 to 6 cc per qt.). 

Treat  your developer  with  inexpensive, 
convenient  Edwal  Liquid  Orthazite. 

4-oz. bottle, 50c  Quart, $1.45 

Send 25c for trial bottle to: 

ED WAL SCIENTIFIC PRODUCTS 
CORPORATION 

Dept. P 4  •  Ringwood, Illinois 

14 

Professional 
Photographer 

June - 1952 

Formerly the New York district manager for the De-

fender Photo Products Co., Rochester, N. Y., before 

Defender was taken over by Du Pont some years ago, 

Mr. Dumont had spent 26 years in all with the two 

concerns. In Defender's New York office he succeeded 

one of the most popular manufacturer's representatives 

ever known in the professional photographic industry, 

the late Paul True and, until the organization finally 

ceased functioning, succeeded Paul also as chairman 

of  the  one-time  National  Photographic  Exhibitors' 
Convention Bureau. His many friends will join us in 

wishing Harold the best of good fortune in his new 

capacity. 

■ Established in Ashland, Ohio, for the better part of 

a half century, H. A. Mowrey of that city retired at 

the end of March. He had been a subscriber to THE 

PROFESSIONAL PHOTOGRAPHER and its predecessor 

Abel's Photographic Weekly. ever since the latter was 

founded more than 40 years ago. 

■ Edward K. Koprelian is new director of research and 
development for the Kolort Company, Inc., Plainville, 

Conn., makers of a wide line of synchronized flash 

equipment, range finders and other specialized acces-

sories. A noted photographic technician with wide and 
diversified experience,  he  has  been  chief of the 

Photographic Branch of the Signal Corps Engineering 

Laboratory at Fort Monmouth, N. J., since 1947. 

■ Moyer M. Morris, 37, owner of the Morris Studio 
(formerly the Lindsay Studio) in Lindsay, Okla., for 

the past six years, was killed instantly when his car 

overturned a few miles from his home on March 28. 

He had served six years in the Navy in Wgrld War 11 

with the rating of Chief Photographers Mate. 

■ Awarded the Degree of Honorary Master of Photo. 

graphy last year for his many notable achievements 

in the field of aerial photography was Colonel George 

W. Goddard, Chief of the Air Force Photographic 

Laboratory at Wright-Patterson Field in Dayton, Ohio. 

He's now Brigadier General Goddard, having received 
his well-earned promotion in March. 

■ "It has taken a lot of hard work for both myself 

and my wife," writes Harold R. Smith, Bradenton, Fla., 

telling about their steadily growing business which has 

finally necessitated a move from their original small 

office and studio to larger quarters at 316 - 12th 

Street, West. 

■ Zoltan Herczegh, 72, who had been employed by 
various studios of Greater Cleveland, where he had 

lived since 1904 and once had his own portrait studio, 

died at his Shaker Heights home on the night of 

March 22. 

■ Joseph B. Heppner, one-time photographer for the 
New York Journal but since 1927 with the Metropolitan 

Photo Service of New York (of which he became sole 

owner in 1949), died at his home in Scarsdale, N. Y., 



Keep the feel of action 
...with G-E PHOTOFLASH 

General Electric Photoflash gave the punch 

of light needed to catch and dramatize this 
drilling operation. No need to halt produc-
tion—just set up and shoot. And you can use 

G-E flash as creatively as studio lighting units. 
Try G-E Photoflash on your difficult jobs! 

Flasbed by D. R Zadel, Phoenix with two G-E No. S's 

Remember, there's a G-E lamp for every photographic purpose 

GENERAL LECTRIC rl 

FLASH 

i 

No II 
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The JOHNSON SPEED RETOUCHING 
and ETCHING MACHINE 

The only negative re. 
touching  in pre-
senting the operator with 
a choice of two retouch-
ing methods — vibration 
of the pencil or oscilla. 
tion  of  the  negative. 
Makes  retouching  and 
etching  fascinating  and 
Profitable; produces work 
equal  to  that  of  me. 
chines  selling for many 
times  its cost.  Produces 

smoother negatives.  Recommended by leading photographers, 
one of whom states: "The Johnson Electric Speed Retoucher 
paid for itself within the first week." 

Write 'or full particulars and our trial offer. 

63 E. MAIN E. L. JOHNSON PATCHOGUE,  N STREET. 
EY. 

CONTROL WITHIN 1/20 F. 
REPORTED BY USERS Get the most out of your 

negatives with the saf-
est water control made. 
Used in leading labs for 
B & W. Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
CO., 3403 OAKTON, 
SKOKIE, ILL.  (PD48) 

QUANTITY PHOTOS 
You get the money — we do the work. 

Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos,  negatives  or  art  work.  Glossy 

8x1O's as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 
P. O. BOX 1941  BRIDGEPORT, CONN. 

Miracle Solution for  difficult  retouching 

Process'.  pro 
m  The Dyaco 

regative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly, lie flat, release their dyes at a uniform rate. 
For information and prices write. 
Box 192. San Francisco, California. 
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on the morning of April 1, from a heart attack. Many 

of the screen, theatrical, civic and political personages 

who visited New York City sat before his camera, not 

to mention the officials of practically all leading motion 

picture studios, most of which firms were on his 

account list. Despite his 25 years in photography he 

was only 43 when death struck. 

E Kodak warns those who are planning travel in 
Europe this summer that due to European import 

restrictions there will be a shortage of Kodak color 

films abroad, especially Kodachrome 35mm and 828mm 

and Kodachrome movie film. They say no one should 

expect to procure Kodacolor roll film anywhere over-

seas.  , t✓,.r 

N Just recently we announced the death of James J. 

Johnson, founder of the Johnson Ventlite Co., Chicago, 

111., and now we learn of an additional blow which 

has fallen on his son (and successor as head of the 

firm) Lester, whose mother died on March 31. She 

had been bed-ridden for a long time, so seriously ill 

that she had not been told of the death of Mr. Johnson. 

E Mrs. Julie Boesch, chief photographer of the Newark 
(Ohio) Advocate (a unique position for a woman in 

the  newspaper field) on April 8 became the first 

woman foreman of a Licking County Grand Jury. 

0 Joseph W. Lyons, for more than 25 years chief 

photographer of the New York Sun, died at his home 

in Brooklyn on April 1 at the age of 56. When the 

Sun was sold to the World-Telegram in 1950, he joined 

the  photographic staff of the  New York  Journal-

American. 

■ H. E. Kinsman, who retired from active management 

of his studios in Williamsburg and Amherst, Mass., 

where he had been in business since 1896, and moved 

last May to Deland, Fla., discovered that even at the 

age of 87 leisure was too much for him. His friends 

will not be surprised to learn that he is now operating 

a home portrait studio at 734 W. University Ave., 

Deland. Edmund H. Bremer, home portraitist of Douglas, 

Mich., spent the winter profitably working for Mr. 

Kinsman and at the some time enjoying a vacation 

from the rigors of Michigan weather. He and Mrs. 

Bremer reopened their Douglas studio on April 20. 

0 After 46 years on the photographic staff of the 

Pittsburgh Sun-Telegraph Raymond L. Baird retired on 

March 15, but not before he had made a special trip 

to  Washington to add a photograph of Harry S. 

Truman to his collection of portraits of America's Pres-

idents. And Harry Truman, to turn the tables, borrowed 

a camera from one of the always present news photo-

graphers and himself shot a picture of Baird. 

Lt. Col. Kenneth Carson, Hon.M.Photog., recently one 

of Kodak's technical representatives and long (except 

for his World War II tour of duty as a photographic 
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Graflex prize-winning photo by Leon Craig Forgie. 

ti /' 

Gmflox pri:o-winning photo by James Edward,. 

ao()gtr 
year 

ulnas" # 
cain�"as 

... with GRAF L I T E F LASH ! 

... it fits almost every camera! 
Any time ... any place ... any weather ... Graflite helps you get prize-winning 
pictures! It's the famous interchangeable Graflex flash unit that fits almost every 
camera ... the one flash outfit with unlimited versatility to meet the most exact-
ing requirements. Single or multiple flash, with synchronized or solenoid oper-
ated shutters, whatever the need, Graflite is the answer! 

Only Graflite combines the multi-purpose circuit controller, "snap-on" vise• 
like grip, micro-type click action switch, multiple outlets with standard house-
hold connections, reversible heavy duty clamps ... all of which add to efficiency 
and convenience. Get the full Graflite story from your Graflex dealer today! 
Hell show you why it's the finest, most crrsatHe flash unit you can buy! 

GRAFLE X 

r  12 

Gr flex Inc., Dept.55 
Rochester 8, New York 

11 .� ., ,rd me details on GRAFLITE 
F 1. ASH. 
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PRINTIB 
BNVEbOPES 
6y 

A PRINTED Envelope 
is GOOD advertising. 

Your NA ME, A DDRESS & PHONE No. 

printed on 
1000 4%x 6 3/4 BRO WN KRAFT GUM FLAP $ 8.10 
1000 51/2x 71/2 BRO WN KRAFT GUM FLAP  9.40 
1000 81/2x10 1/2 BRO WN KRAFT GUM FLAP  15.95 

All Prices F.O.B. N.Y. 

Also available: 

NEG. PRESERVERS • GLASSINES • PHOTOMAILERS 

SEND YOUR ORDER IN TODAYI 

NORMAC PRINTING and ENVELOPE Corp. 

1 7 W EST  3 S  NE W  Y ORK  12, 

BANISH DARKROOM GREMLINS 
with the NEW, 

IMPROVED 

" k 

eleu�icnr 

UM and 
No 

t;I.̀ TF 

master 
• New ultra-modern, functional design 
• Polished stainless steel Polonium housing 
• Ebony enamel handle 
• Fits user's fingers—insures proper use 

Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static. 
master. Save that valuable time you 
formerly used for print spotting 
and opayuing for more profitable 
tasks in your studio or lab. Remem. 
ber, one brushing action with 
Staticmaster over the film or•sur. 

face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 

I 
l 

Buy Staticmaster at your local photographic dealer's 
or sent postpaid it cash with order. 

NUCLEAR PRODUCTS CO 
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2156 N —p - Blvd. 
• Conn M,,  Calilo.nia 

specialist  with  the  armed  forces)  a highlight  on 

convention platforms from coast to coast, is back in 

uniform  and  now on assignment to the  staff of 

General Eisenhower's N.A.T.O. staff in Europe. 

0 Congratulations to Paul Vathis, Associated Press 

photographer in Harrisburg, Pa., whose wife presented 

him with a son who, as he grows older and finds 
himself deprived of birthday presents for three-fourths 

of his life, will probably feel that his mother was 

most inconsiderate to let him arrive on February 29. 

■ We read that a self-service drug store opened a 

$400,000 place in Denver next door to a branch of the 

famed Walgreen Drug chain and started to cut prices 

on everything including photo-finishing, for which it 

had established its own spanking new $20,000 plant. 

We don't know what happened to other products and 

services but the two carried on a merry war with 

respect to finishing. Finally the new store got the 

price down to Ilc a roll, whereupon Walgreen's stopped 

accepting finishing, gave each customer 11c, and told 

him to go next door. Walgreen's are still in business; 

the competitor recently was forced into bankruptcy 
owing, among other items, $4,000 to the City of Den-

ver for back taxes. 

Ronald P. Smith, Cr.Photog., Amherst, N.S., is now 

doing business there under the name of the Smith 

Studio instead of the old established name of Pridham 

Studio. Having to move the studio anyway from its 

location of many years' standing due to a disastrous 

fire on December 30, he thought he might as well 

bring the name up to date at the some time. The 

fire practically cleaned him out, destroying the nega-

tive file, finishing rooms and most of his camera room 

equipment and was a bad loss due to insufficient 

insurance coverage. But he's back in business now 

though he writes that "it is devilish difficult to get 

delivery of lighting equipment." 

■ Earl Wilson, 58-year-old photographer of Moun t 

Sterling and Rushville, III., died of a heart attack on 

the afternoon of December 17, just as he was prepar-

ing to take photographs of a musical in the Rushville 

High School auditorium, for the school's yearbook. 

■ Mrs. Ella Oslund Ringius of Rutland, Vt., held an 
exhibit in that city in February and March, as a 

memorial to her late husband Carl Ringius, of more 
than 400 of his art works, collected from many sources. 

Mr. Ringius was one of the founders of the Connecticut 

Academy of Fine Arts. Many of our readers will still 

remember Mrs. Ringius best as Mrs. Ella Oslund, owner 

of Rutland's Oslund Studio. 

■ Rex Smith, owner of the Rex Studio, Waynesville, 
Mo., died on October 25. Although he had been ill 

for several months his death was unexpected as he 

had been in good health before his illness and was 

thought to be on the way to recovery. 



W ANT SOME FROSTING FOR YOUR CAKE? 

Plain cake is good — but a little dull without the 
flavor zip of frosting. A lot of photographers are 
satisfied with plain cake — even though the frosting 
is easy to come by. For instance, are you selling all 
your customers on cloth backing? Seems too bad to 
miss this EXTRA profit — the frosting for your cake 
— when it's there for the asking. 

You can make a profit selling Hollistonized 
prints. It's a "by-product" profit — a plus profit. 
Holliston Photo-Cloth is easy to apply — becomes a 
part of the print. Has no odor, will not curl, fray, or 
stick to plates. Comes in handy standard sheet sizes 
or economical rolls — adhesive one or both sides. 

THE HOLLISTON MILLS, INC."°M SS. 
NEW YORK • PHILADELPHIA • CHICAGO 

0 H 0 L L I S T 0 N 
PHOTO-CLOTH 

PAYS YOU 
« AN EXTRA 
PR OFIT 
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HAVE YOU A 

81 OF RIBBON 
PHOTOGRAPH? 
IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 

IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 

WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale. 

THESE SIMPLE RULES must be followed: 

1. Any reader of THE PROFESSIONAL PHOTO-
GRAPHER may compete. 

2. No one may submit more than three photo-
graphs. 

3. Entries must not have been publishhed or 
exhibited before. 

4. Entries  must  be  black-and-white,  8x10  or 
larger, unmounted and mailed flat. Please use 
photomailers. 

5. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

6. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

7. Address all entries to: Blue Ribbon Contest, 
THE  PROFESSIONAL  PHOTOGRAPHER,  519 
Caxton Bldg., Cleveland 15, Ohio. 

SIXTH CONTFST 

CLOSING DATE is June 15, 1952. 

FROM ENTRIES RECEIVED between March  16, 
1952, and June 15, 1952 the judges will select 
Blue Ribbon Photographs for August, September 
and October. 

ALL NON- WINNING entries will be returned as 
soon as contest has been judged; winning photo-
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging. 

LIFT'S HA VF YOUR ENTRY 
NOW! 
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■ Tiffen Manufacturing Corp., nationally known pro-

ducers of lens shades, color correction filters, adapter 

rings and similar accessories, have moved from Man-
hattan to 617-21 Sackett St., Brooklyn 17, N. Y. With 

additional space, increased facilities and new equip. 

ment they are now going into greater production 

necessitated by the growing demand for their products. 

N Chester Kreisworth, noted military and magazine 

photographer and, at the time of his death art 

director of The Scientific American, died on March 6 

at his home in Jackson Heights, N. Y., at the untimely 
age of 34. During World War II, as a first lieutenant, 

he  headed the photographic sections of SHAEF in 

London and Paris. Later, at Nuremberg, Germany, he 

was chief photographic officer of the International 

Military Tribunal  and  supervised  the  photographic 

coverage of the war crime trials. Back in civil life he 

had worked for Life and other periodicals. 

N Samuel Dorfman, for 15 years official photographer 
to the Sheriff's Department of Milwaukee, won fourth 

prize in a national contest for pictures of disasters, 

sponsored by U. S. Camera magazine in conjunction 

with the 7952 Red Cross fund raising drive. His subject 

was the Milwaukee Speedrail train crash of September 

2, 7950, which killed 10 persons. The 35 winning 
photographs were sent on tour of the country during 

the drive. 

■ Mrs. Laura B. Gates of Macomb, III., certainly the 

oldest actively practising professional woman photo-

grapher in the land and well up toward the top of 
either sex from the standpoint of years behind the 

camera (71 in her case), died on March 15 at her 
winter home in St. Petersburg, Fla. On her 90th birth-

day, last fall, she took a wedding anniversary photo-

graph of a Macomb couple whose original wedding 

pictures she had taken 63 years before) 

■ Another of our long-time readers — he has been 

with us since our first issue — was hospitalized from 

November I to the middle of March, during which time 
he underwent several major operations. We refer to 

H. Monroe Baker, associated for many years with the 

well known Proctor Studio of Huntington, W. Va. He 

suffered still more hard luck after his return to the 
studio, breaking his right arm in a fall but by April 

was more or less on the job though doing his retouch-
ing with his left hand. 

■ Photographers of the northwest will regret to learn 

of the death, on March 15, of Olaf N. Olsen of St. 

Paul, for 47 years engaged in the sale of photographic 

supplies and equipment and since 1932 owner of the 
O. N. Olsen Photo Supply Company of that city. His 

death was a shock because he was in apparent good 

health and had been calling on the trade only the 

day before. Mrs. Olsen was at her hair dresser's at 

the time getting ready for a dinner party they were 
planning to attend that evening. 



They're ready mixed. Just dissolve them in water and watch your 

pictures come out as beautifully as this. 

PICTON E®.g , the universal film and paper developer 

ULTRATONNE®.. , the fine grain film developer 

SOFTONE ®. , the soft contrast film developer 

rCONTRATONE'... the high contrast and process film 
developer 

JIFFIX ®. J. the acid-hardening quicker fixer 

May we send you detailed data sheets? 

When you'd rather mix your own ... the complete line of Mollinckradt fine 
photo chemicals is always available for every darkroom process and effect. 

MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Louis 7, Mo.  72 Gold St., New York 8, N. Y. 

CHICAGO • CINCINNATI • CLEVELAND • LOS ANGELES • MONTREAL • PHILADELPHIA-SAN FRANCISCO 

Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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Your Investment in 

?y�ean Rouscd Profits 

4 

F̀ _ 
B AE-AL -W i ME  

AUTOMATIC PORTRAIT CAMERA 

You'll like the Portronic's completely 
automatic operation, the ease and conven-
ience of taking 325 pictures — 21h"x3%8"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it's good business, all year 'round, 
to own a Portronic. 

I " for 
Schools 
Fast, easy, eco-
nomical to oper-
ate, the Portronic 
is a proven profit-
maker for regis-
tration pictures 
and year book sit-

tings. Inexperienced personnel can operate. 
Impossible to double expose. Each negative 
frame automatically identified. Any length 
of exposed film may be removed at any time. 

Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he'll be glad to arrange 
a demonstration at your convenience. 

cXo1oyr,TpA c 
oduciFs Inc. 
DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 

6916 Romaine Street  Hollywood 38, California 
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The Michigan Association's new board of directors — 
see page 6. Left to right, seated: Charles Baldwin, 
Gertrude  Arnold,  Harvey  G.  Avery,  Del  Conkright. 

Standing, left to right: Frank C. Stobbort, Courneye 

Tourcotte,  Robert  Southgate,  Frank  LeClear,  Herman 

F. Barth. 

lit Harold S. Piers, old-time  news photographer  for 
leading papers of Louisville up to 25 years ago when 

he moved to Miami to work for newspapers there until 

he retired, died on the night of March 21 at his home 

in Miami Beach, aged 82. 

The Marketplace 
Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise-
ments nor recommendations. They are pub-
lished purely as news and all claims or state-
ments are solely those of the manufacturers 
or distributors. 

. . . The Pierce Company, 3705 Nicollet Ave., Minneapolis 9 
are ready with a new 36-page Catalogue which is yours for 

the asking if you write them on your business stationery. First 

they have ever issued in book form, it lists their wide line 
of photo-mailers, proof envelopes, negative preservers, plastic 

aprons,  gummed  labels,  sales  promotion  ideas and  "gim-
micks,"  studio  toys and  hand  puppets.  Includes  numerous 

new items which our breezy friend Pierce, who has habit of 

digging out things photographers can't get elsewhere, describes 
as  "terrific."  With  it he  sends  orange  instruction  sheet 

explaining most economical methods of ordering and shipping, 
result of several months' headaches with new parcel post rates. 

. . . Eastman Kodak Co., Rochester 4, N. Y. offers New 

Service for Owners of Kodak Album Print Cutters, Model 10, 

converting  these electrically operated print cutters to com-
pletely automatic  electronically actuated  cutters  which  will 

slice up to 4,000 prints an hour from paper rolls exposed on 
Kodak Velox Rapid Printers Types 111, IV and IVA, equipped 

with  Kodak Roll Paper Heads and Kodak Electronic Marker, 

Model A. Converted cutters can be used, if desired, for pro-
ducing non-album prints, with straight or deckel edges, also 

to cut prints from rolls prior to processing or to cut, electric-

ally,  finished prints by hand should that be desirable. For 
conversion, see your Kodak representative. 

(Turn to Page 50) 

Professional 
Photographer 
June - 1952 



DEVOLITE -PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 

CONTACT  ENLARGING 

DEVODARK 

XMAS CARD STOCK 
DEVODARK 

POST CARDS Also 

125 West 45 
Street 

Available in all sizes, with or without deckle 
edge at attractive prices. 

available. Write us for free samples. 

Only Sold Direct to Studios 

DEVOLITE CORP. New York 
36 

Photogenic Individual Speed Lltes 
are entirely self contained 

Each Photogenic Individual Speed-
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 

The triggering system is complete-
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash-
tubes and 60-watt T-06 Modeling 
Lamps. 

Licensed under Edgerton. Germeshausen 
& Grier patents. 

For further information see leading 
photographic suppliers or write to 

THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTO WN 1, OHIO 
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Blue Ribbon Photograph 
By 

Jeanne Bull, Los Angeles, Calif. 



Honorable 

Mentions 

By 
Robert L. Perry, 
New London, 

Conn. 

By Jack Polikoff, Monterey, Calif. 



T he Editor's CommeHtary:  
For several years, a 

worsening trend on the 
stressing photography of 
The criticism does not a 
cover professional photog 
other specialized fields, 
most of them available on t 
lieving that the situation 
fore becoming a serious mena 
lution recently adopted by th 
tion of Photographic Manufact 
"WHEREAS publishers and edit 

usual moral and ethical respons 
cency and good taste in the selec 
ly because of the number of teen-
"WHEREAS there has been increasi 

mentators both within and without 
"WHEREAS such publications evide 

figure rather than in photography to 
of questionable taste are now buying 
"WHEREAS such a situation can do it 

zines, dealers and manufacturers; 
"NOW, THEREFORE be it 
"RESOLVED that publishers and edito s of photographic publications be 

urged to take immediate steps to prepar• and adopt standards of decency and 
good taste in the selection of pictorial illustrations, editorial and ad-
vertising, which are above question." 
My only quarrel with the above is that I •o not consider it strong enough; 

it should specifically include the objectionable display and classified ad-
vertising matter which today fills column a ter column of many photographic 
publications.  The resolution, as worded,  efers only to  illustrations 
whether in editorial or advertising matter.  While many illustrations are 
bad enough, being more naked than "nude," t e smaller display advertise-
ments and all of the classified are unillustr.:ted.  They do not need to be 
because the wording is amply suggestive. I ho•- the N.A.P.M.'s resolution 
gets results - it's high time! 

In January, 1948, the Federal Trade Commission explaining certain of its 
"cease and desist" orders, based its objection to  he use of the word "free" 
in advertising in these general te rm s: Nothing  ma be advertised as "free" 
when it is not in truth a gift or gratuity and is n t given without requir-
ing any action of assistance to the advertiser. Tha 'snot verbatim but it's 
close enough.  Anyway, the Supreme Court of the Uni ed States agrees with 
it, having on March 31 refus ed to rev iew  a New  York  ircuit Court decision 
upholding one of the F.T.C.Is orders. 

How many states, I wonder, still have state license a s in effect, whether 
l with or without state boards of exam iners ? I ask  because  I learned  the  other  

day, to my surprise, that there  is a law  in effect  in  Vir inia which, while 
no examination is required, covers not only studio owners ut such employees 
as cameramen, retouchers, agents and canvassers. 

with increasing disquiet, I have watched a steadily 
art of American photographic publications toward 
the nude both in editorial and advertising columns. 
ly to the "trade journals" (such as this) which 
aphy,  photo supplies, photo finishing and still 
but specifically to the amateur publications, 
e newsstands.  I now find I am not alone in be-
s going beyond the bounds of decency and there-
e to photography.  Witness the following Reso-
Board of Directors of the National Associa-
ers, Inc.: 
rs of photographic publications have an un-
bility to maintain proper standards of de-
ion of pictorial illustration, particular-
ge hobbyists and readers; and 
g criticism of present standards by com-
the photographic industry; and 
tly are attracting interest in the female 
the point where distributors of items 
dvertising space therein; and 
eparable harm to photographic maga-
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Mild action, relatively well balanced 
with at least one foot touching the 
floor, may usually be captured of 
one-fiftieth of a second. 

tip 

HARRIETT SHEPARD 

All phofogrophs ills 
froting this sixtee 
page article are I 
Miss  Harriett She 
and of Hialeah, Flc 
ido,  and  the  cop 
ments, which add 
much to their inte 
est, are her own. 

If your timing is extremely 
good you may be able to 
stop motion at less than a 
fiftieth  but remember you 
are not working with pro 
fessionof dancers and can-
not  expect  youngsters  to 
hold positions like any of 
these. 

DA-VCI��G 
DOLLARS 



This picture was made three years 
ago by a photographer — myself 
— who wasn't very smart. It is 
NOT the kind of picture the mod-
ern dancing school pupil really 
wants even though it was care-
fully planned and posed. It was 
taken with a very expensive cam-
era on forge film, was retouched, 
is in sharp focus and has caught 
pretty good expressions on almost 
all the faces. 

NNVU1f CHN UU lil  
PROFITS IN DANCING SCHOOLS 
By Harriett Shepard 

HAVE YOU been missing any money lately? 

No — I don't mean out of your cash register — I mean money that should be 
coming into your register in the form of easy dancing school dollars! 

Ruby (second from the right in the illustration above) has grown a /at in three years. Isn't it a shame I didn't shoot 
her by herself a long time ago? She was awfully cute in that costume, tool Oops — what happened to, her in the 
center shot? Well, you see  it's this way: when the photographer shoots a dancer BETWEEN peaks of action he can 

28  expect such gawky, awkward poses. Solution: just watch the rhythm of the dance and shoot in the spots where 
action is complete, and before the dancer starts into another pose. 



This series of 
pictures  (se-
quence from 
Jeff to right, 
top to bottom) 
of thirfeen-
year-old Di-
anne fat the 
right  of the 
illustration op-
posite)  who 
has NOW be 
come a per-
son because 
we have sin-
gled her out, 
were  taken 
recently with 
an old comero 
on a roll of 
film that cost 
thirty-seven 
cents  in the 
drugstore (three shots were discarded). Some, you'll notice, are blurred from action and some are not in sharp 
focus, BUT THEY ARE ALL PICTURES SHE REALLY WANTSI Do you think you could sell her mother a series of 
these for a scrap book; a larger one for the piano or a wall, possibly one toned and colored? Could you sell 
her dad a miniature for his office and a few wollet-size prints to show his friends what his daughter can do? 
How about prints for her brother; he hadn't noticed before what a glamour girl she is getting to be. The dancing 

teacher just loves the one at top and center and wouldn't it look nice on her studio wall? How about grandma, 

Aunt Ellen, and others? Simple little shots, taken while she was dancing — when her expressions faded I asked 
her to sing. Dianne and her family are PROUD of these photographs and you con be sure they will spend MONEY 

buying prints for a long time. 29 



Don't be afraid of simple poses which can be shot at one-
tenth, one-fifth or one-half second exposures, such as these. 
Some poses may even be caught with one- or two-second 
exposures. Every shot you take is not going to be a cover 
photograph — but then again, it won't HAVE to bet 

Did you ever look over the footlights of 

a children's dance recital, through the eyes 
and hearts of the costumed children and into 
the secret hopes of their parents? 

If you have, you have seen many hopes, 
wishful dreams,  sincere  beliefs,  unspoken 
wishes and longings in the hearts of the 
mothers and fathers of those children, all 

of which  escape  completely the  hurried 
glances of the many photographers who, on 

such occasions, indifferently pull their slides 
and hastily replace their flash bulbs. After 
all, they say to themselves, "it's only a dance 

Photographers who think of Harriett Shepard 
of Hialeah, Florida, solely as an exponent of 
the photography of high fashion because of 
her demonstrations at national and other con-
ventions, will be startled by this down-to-
earth, practical article. Dancing schools are 
everywhere, in big cities and small. They can 
mean more, if not entirely new, business for 

'O  you, as Miss Shepard explains. 

recital." 

Did you ever stop to think that in a 

few years each outgrown costume will be 
only a memory on a coathanger, while the 
picture you took will be the sole evidence 
the parents can show of the proud moment 
THEIR child tripped out on the stage? As 
they look at that picture their hearts will 
thump with pride — unless — some other 

child's hand just happened to be right in 
front of THEIR Susie's face, or Susie was 
caught "in an awkward moment," or Susie 
just didn't happen to be smiling when the 

picture was taken ("Susie always smiles, and 
I just can't understand how you could make 
her look like that!"), or Susie is so dwarfed 
in a large group that the parents have to 
point out THEIR darling as the "second from 
the left in the third row." 

Dancers are longing for priceless pic-
tures and their parents are begging for them 
in spite of popular belief among photo-
graphers to the contrary. 

Is it possible that a camera CAN register 



these children as their parents actually see 
them while the recital is going on? If this 
can be done, then the monetary cost of 
something so priceless will certainly no longer 
loom very largely in their minds. They won't 
just be paying for photographs of a dancing 

class; they'll be buying — if the pictures are 
the kind I am going to describe — irreplace-
able memories of the time when THEIR child 
was displaying her talents as the star of 
the show. 

Let's try to understand what makes the 
parent of a dancing school student a pos-

sible good customer. The formula isn't secret, 
and any photographer can use it who will 

When  your  subject 
leaves the floor that's 
the time for faster ex-
posures. These were tak-
en at one one-hundredth 
of a second and would 
delight the heart of any 
pupil or teacher, even 
though a photographer 
might lift his eyebrow. 

take a little time to mix it with his standard 
procedure, a little time to find out just what 
are the irresistible ingredients of a photo-
graph if it is to appeal equally to the child, 

her teacher and her folks. Basically it is 
nothing  more  than  making  each  child 
IMPORTANT in her own picture, and I am 
sure you will have no difficulty in under-
standing what I mean after reading this 
article and studying the illustrations. 

Next, and before I discuss in detail the 
matter of technique — and photographing 

dancing school pupils does involve a tech-
nique all its own if the results are to be 
genuinely profitable — a word or two about 

a r 
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the practical problems involved. What the 

children, the parents and the teacher really 
want are full-length photographs, and not 
static  poses  but  real  honest-to-goodness 
action shots. I know that no average studio 
can afford to stop all its activities, arrange for 
a full length set-up, shoot one or two little 
dancers, return to normal and make any 
money. Oh, of course it can be done, but 

the cost would make the price of the pictures 

convinced that it is the only practicable way 
of approaching a field which too many 
photographers have been completely missing 
—  you can center your attention, one by 

one, on your young subjects without other 
interruptions. I emphasize this because I really 
believe that the one GREATEST opportunity 

a photographer has to make a dancing pupil 
look important is to select only one "impor-

tant" person for each picture. You must focus 

The first picture in this series is a VERY BAD EXAMPLE of what to do with a 
"team" of dancers even though a photographer might select it as the best picture 
of the group. The second is much more salable because it is a picture of some-
one's "Margie." Her importance is not diluted by someone else's presence — 

no one will ever remark of the sec• 
and picture: "Who is the other girl 
— isn't she cute?" The third is 
still a better seller ... Why? Just 
look: Marjorie has now become the 
PRIMA DONNA of the ballet! 

prohibitive. 
BUT, have you ever thought of setting 

aside an entire day for such shooting, when 
your lights and studio can be arranged for 
this type of picture only? Children (or rather, 
their parents) who want the full length photo-
graphs which are so essential to dancers 
cannot get them in just any studio and that's 
why at the end of this article, I propose a 

complete plan of operation which I know, 
from my own experience, will assure a really 
worth-while return. 

By following that plan —  and I am 

all your thoughts and means of dramatiza-
tion on that one child and get the shot for 
which her parents have been hoping. 

Shoot each alone, by all means, and 

where two or more must be included in a 
particular dance number or sequence, feature 
one child in each grouping if you want to 

preserve her importance. So that may mean 
two or three separate shots of each such 
group or sequence, with some rearrangement 
in order that a different child may be 
featured in each picture! So what? So long 
as one child holds the stage in each photo-
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graph, it simply means that you are going 
to sell more prints. The point to remember 

in every case is: don't make the children 
share the limelight with others. Featuring 
each child as an individual is what builds 
the sales. 

And  now,  with  these  introductory 
remarks out of the way, let's tackle the job 

you for several technical reasons which are 
quickly apparent. While I wish, as a photo-
grapher, the lighting, composition, definition, 
etc., could have been better, I think they 
will rate a closer inspection when I tell you 
that they were a complete and astounding 
success as far as making money and pleasing 
the customers was concerned! You can do it 

These three pictures in this series feature the 'other girl;' bringing her into impor-
tance, and thus have still better sales appeal for two reasons. First of all they have 
all the good points of the third shot (opposite) plus the fact that they are ACTION 
shots. Secondly they are a series and will sell three prints every time the other sells 
one! How about the middle shot? The face doesn't even show! She wouldn't 
want one of those? Oh, yes, she 
would; the legs and body of a 
dancer are very important to her 
and such a picture is especially 
salable  in any series  where 
other shots show faces, 

of actually making photographs of dancing 
pupils in YOUR OWN studio and not in the 
studio of the dancing teacher, a practice 
hall or even during the recital itself. As you 
will see it is not nearly as difficult as you 
might think, even if yours is a small studio 
with a small camera room. 

I know that the pictures illustrating this 
article will not (at first glance) look "price-
less" to YOU, because no one of the girls 
pictured is YOUR daughter and furthermore 
you didn't practice for weeks to be able to 
do any one of the steps shown. In the second 
place they may not even look "good" to 

TOO! The formula isn't secret and can easily 
be mixed with your present procedure. 

When your camera recreates the prin-
cess that a parent saw in a recital, the cost 
of such a priceless possession is of minor 
importance. 

Don't have the equipment? YOU DON'T 
NEED MORE! 

Don't have enough space? YOU DON'T 
NEED MUCH! 

Don't know anything about dancing? 
YOU DON'T HAVE TO! 

Don't think there is enough profit in it? 
I dare you to try these ideas in your home 
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town and THEN tell me there's no profit in it! 

Your regular portrait studio equipment 
can be made to serve for shooting dancing 
school pictures if you will select positions that 

can be held and do not require great shutter 
speeds. 

Real action pictures that dancers are 

crazy about may be taken with very inex-
pensive equipment. For instance all of the 
Hawaiian shots were made at one-hundredth 

second with a second-hand Rolleicord that I 

picked up for less than fifty dollars. (Not a 

large investment even if you should have to 
make it, when you consider that your first 
dancing job will more than pay for it.) 

Any kind of lights can be used, Fluor-

escent, photoflood, speedlight, flash, spot, 
indirect, daylight, each having freedom and 
limitations with which you are already fam-
iliar. Of course, best results are obtained on 
full length figures by using your main source 
at least as far away from the subject as she 

is tall. Take into consideration the added 
height if dancer is on toes or arms extended 
above head if you want these extremities in 
the same key as the rest of the body. If 
your studio lights are not bright enough to 

shoot action at a twenty-fifth on fast film, then 
pose the subject as if in action and turn on an 
electric fan at close range. This will give 

movement to the costume and the position 
may be shot at a tenth-, a fifth-, or even a 
half-second exposure and still LOOK like 
action. None of the pictures for this article 
were taken faster than one one-hundredth 
second and most were taken much slower. 

Backgrounds should be simple. Never let 
the background become more important than 
your single subject, even if you have the 
time and props to permit it. You will find 

that a simple roll of seamless white paper 
(one hundred and eight inches wide) from 
ceiling to floor and forward to the base of 
the camera will be all the background you'll 

6d 

If, in trying different shooting angles, you should get too low and include the ceiling, as I have in the picture on the 
left, just get busy in your darkroom and dodge it ou► as shown in the print on the right from the some negative. Makes 



Here is another team. Their dance tells a story. Let your pictures also tell the story. The first one features the foolish, 
flaunting "fly" being "sweef-talked" by the "spider." The second shows the spider's "Ah-Ho!" as the fly becomes 
entangled in his web. The web — no, I didn't spend hours tying the string together; someone's mamma didl Many 
dances have very effective props that were used in the recital and if you'll just take the trouble to ask how any 
dance number was staged, you may be pleasantly surprised to find what wonderful picture props turn up. 

need for the majority of these pictures. If 
you do not have room for the seamless paper 
(as I did not for many of these shots, made 

in my new studio which is extremely small) 
you too may be surprised to find out how 
little space is required. 

When a studio is very small, the corner 
diagonally opposite the door can be plas-
tered or papered to a curve and the right 
angles formed by the floor and walls may 
be rounded in the same way to make an 

uninterrupted background area which will 
blend into a flat background with no give-
away as to the short distance involved when 
it is lighted. The diagonal of the room gives 
you more space to shoot in and if you still 

need more distance than the room will allow, 

you can back out of the door and shoot from 
there as is shown in the accompanying 

diagram. 

Posing dancers is no problem at all 
if you take advantage of the talent available 

to you. Ideas for dancing poses can come 
from three sources, listed below in the order 
of their effectiveness: 

1. Directly from the child's dance. 

2. From the teacher, suggested by her, 
improved by you and re-approved by her. 

3. From theatrical or dance magazines 
or clippings. The teacher will have some if 
you ask. Be sure to choose a pose which 
harmonizes with the child's costume if you 
use this method. 

Basically a dance is nothing but a 
series of positions or pictures put together 
rhythmically and set to music. All the photo-

The diagram on the opposite page shows how a room 
which is too small to permit the use of wide seamless 
paper as a background may still be arranged to allow 
plenty of space for shooting full length pictures which 
will still have more than a hundred and eight inches 
of background area. Its other advantages over a seam. 
less paper background are: less cost after it is once 
set up; less difficulty in eliminating background shad-
ows (if you want to); the flatter surface area which a 
wall always provides, because seamless paper tends to 
develop seams and waves. The shaded area indicates 
where lights may be placed to illuminate subject and 
background while remaining out of camera range. Note 
also the improved opportunity for lighting the back-
ground from both sides behind the subject as compared 
with a conventional set-up against a flat background. 
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grapher has to do is "spot" the best poses 

from the series of action. These dramatic 

positions  usually  fall  at  the  split-second 

pauses where the action changes direction or, 
in other words, where all action ceases for 

an instant. This incidentally, is another break 
for photographers, who soon learn to anti-

cipate these stops in action. 

Dance  routines  usually  do  one  step 

number five the soldier; in num-

ber six the man has become a law-

yer and pleads his case. As the 

heart beats on the man soars to 

fame as a judge —  number seven. 

In  number  eight  the  heart  has 

begun to beat less rapidly as the 

man approaches old age and he 
goes  through  various contractions 
that  were  very,  very difficult  to 

master (the first picture being a 

part  of  this  dying  contraction). 
Finally the  dance  ends in death 

with Barbara lying flat on the floor 

as the last heart beats become very feeble and finally end. Now look back 

at picture number one and see if it appears quite as ridiculous to you, 

once you know what Barbara knows. In pleasing dancers, don't be afraid 
to shoot something "different" from anything you have ever seen before. 

Shoot the dance their way. Who knows —  the next generation of dancers 
may all be copying Barbara or your own young subject! 

over and over for eight measures and then 

repeat the same movement on the opposite 
side. 

Ask each child to "do" her number 

when she steps in front of the camera. 
Chances are she won't have done more than 

a few steps before you can ask her to "hold 

it," or "repeat" and hold some part of the 

action. The nice part about selecting poses 

These pictures look a little c̀razy" to you, don't they? Especially the first, though 
it is one of the dancer's favorites among all those of her accompanying this 

article. Would this charming little high school girl, Barbara Fenelon, buy pictures 
like these? Read this and see what you think, and then when you look back at 
this first picture you will begin to see why she likes it. The moral of which is: 
Why should we, as photographers, try to impose our likes and dislikes on the 
dancers we shoot? It's their business, literally, and we should try to see each 
dance through their eyes and understanding. Here's the story. Barbara evolved the 
idea of a "Dance of the Bleeding Heart" and a friend designed her all-white-
costume with the large red heart and trickles of blood running down. In the 
dance, beautifully done in a very modern technique, Barbara worked out the 
"Seven Ages of Man," and I have photographed some of the stages to try and 

show you the sequence of the dance. In the second 

picture she depicts the baby; lying on the floor her 
legs begin to "beat" by moving only from the knees 
downward. Number three shows her in one of the 
stages of growing up. Number four is the scholar, 
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from the children's dances is that the pupils 
who are wearing Spanish costumes will auto-
matically know Spanish steps, girls in toe 
shoes will know toe steps, and so on, while 
the photographer needn't know any! 

If you see nothing interesting in a cer-
tain step, check if from another angle. It 
may be good after all. Instead of moving 
the camera, you'll find it easier to ask the 
child to do the step facing in a different 
direction. Simply point out where you want 
the audience to be or if the child is very 

small place a spare mother in the spot toward 
which you want the child to look. Often what 

appears to be an awkward thing from the 
front becomes a terrific picture possibility 
from the side or from a very high or very 
low angle. 

If you should get a child whose dance 
has no camera possibilities at all, then you 
can either "borrow" a pose from the 

teacher (ask her what she would suggest in 
keeping with the costume) or "swipe" a 

professional pose from some of your dance 
magazines or file of clippings. The child prob-
ably won't be able to hold the pose exactly 
like the picture, but go ahead and shoot her 
version if the teacher doesn't object technic-

ally. Simply say, "This looks better than the 
one we were trying to copy!" That remark 
sells prints before they are even developed! 

A difficult position almost correctly done, 

or a simple pose done perfectly will com-
mand a price in this field. 

Those photographers who have not 
found dancing school pictures profitable 
have usually shot dancing  "groups" at 

recitals or in practice halls. They have rea-
soned that, "Since those kids don't buy many 

prints ... ," by shooting a minimum of film 
and getting as many into the group as 
possible, they can make more profit. How 
wrong can they be?!! 

I'll admit that they do sell a print to 

each child who happens to look right, but 



Sometimes an elaborate costume almost makes a 
picture by itself. When you come across such oppor-
tunities, concentrate on the clothing and let the 
pose be simple. 

M a n y interest-
ing  "action" 
poses can  be 
taken  with  a 
very  slow ex-
posure (this was 
taken  at one-
tenth  second) 
using an elec-
tric fan or va-
cuum cleaner to 
give  the cos. 
tume a wind-
blown effect. 

Be careful to avoid distortion such as is 
illustrated in these two glaring examples. 
In the photograph at top Myrna should 
have been asked to repeat the leap and 
hold her right arm more toward the 
camera. In the one below, Dianne was 
caught with her foot too close to the 
camera. This shot would have been all 
right if taken from a high angle. 



While you are print-
ing dancing nega-
tives, keep your eyes 
open for shots that 
may be improved by 
cropping in a dif-
ferent way — these 
look like two quite 
different poses but 
are really the some 
shot. Leaps are es-
pecially  subject  to 
looking different if 
cropped of  varying 
angles. 

wouldn't they have sold additional prints if 
the child had looked better? And what about 
the others? They really wanted pictures too! 
Your chances of getting a good picture of 
any dancer becomes proportionately slimmer 

as more children are in the picture. When you 
want to preserve the priceless ingredient — 
importance — don't make a child share the 

limelight by making her share a film. 
Parents become good customers when 

you take a picture that dramatizes THEIR 
child and thus is proof to their friends that 
THEIR child: 

has personality, 
is good movie material, 
is cute, pretty or beautiful, 

For variety in your dancing pictures there are many, many things to try. While you are experimenting, try shooting 
from a high angle. These were taken from the top of a six foot stepladder. If you will look closely at the background 
you will be able to detect the very small size of the room in which they were taken, yet the appearance is thot of a 
large stage. Study the diagram on page 34 — these were taken with just such an arrangement. 
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is talented, 

uses wonderful dance technique, 
is graceful, 

compares favorably with other children 

whose pictures appear in current 
publications, 

is unusual, 

These two photo 
graphs illustrate a 
pose  which  was 
not too good from 
the front but which 
worked  out  very 
well from a side 
view. learn to see 
poses from the best 
angle  in  your 
mind's eye, even if 
the dancer doesn't 
happen to do them 
exactly that  way 
the first time. 

is imaginative, etc. 

Impossible? NO, not if you put yourself 

in the proper frame of mind. Really LIKE the 

child, try to see her through the eyes of her 
parents and then be the magician who cap-
tures a moment and holds it forever. Photo-

graphers are in a fortunate profession which 

Here is a some 
what different ex. 
omple of the same 
thing.  These  two 
show a pose which 
happens to make a 
very nice shot from 
either the side or 
the back. On the 
other hand this 
Pose, shot from the 
front, would be a 
complete  loss  as 
the right leg would 
be hidden. 



Lost but not least —  the dancing 
teacher herself. (Mrs. Arner teaches all 
the pupils whose photographs appear 
in this article with the exception of 
Miss fenelon.) If the teacher does a 
number in her review your chances of 
selling her pictures as one of your ten 
subjects are excellent. You will find her 
very easy to work with as her tech-
n[Aue is naturally more perfect and she 
will be willing and able to hold diffi-
cult poses indefinitely while you get 
everything arranged exactly as you 
want it, 

holds many keys with which to dramatize a 
dancing pupil and bolster the ego of the 
parents. 

One of these keys, of course, is the 
lighting. It is lighting that can make dancers 
look IMPORTANT by giving the impression 

that they are on a stage. Stage lighting 
implies a great deal: a beautiful child in the 
spotlight; without a doubt a youngster who is 
talented; evidently an audience is present 

though not shown in the picture. You can 
simulate a stage atmosphere on occasion 
by using your spotlights rather harshly, and 
do not be afraid to leave a LOT of your 
picture in shadow. 

Shadows, in dance photography, are 
important keys to dramatization of your 
subject. Shadows add mystery to your young 
star; they hide defects; they stir the imagina-
tion; they duplicate the feeling created on a 
stage of unlimited darkness surrounding the 
spotlighted area. 

When you succeed in making a child 

look IMPORTANT in a picture, it becomes 
important to the parents to have prints and 
reprints for relatives and friends . . . and 
your cash register will ring to the tune of 
dollars dancing YOUR way! 

COMING 
- IN EARL Y ISSUES.• 

Jules Alexander 

Arthur D'Arazien 

C. W. Dishinger, Jr. 

John Engstead 

R. I. Nesmith 

Hal Reiff 

Kourken Ruzgerian 

Mark Shaw 

H. A. von Behr 

— and many others 
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8F A MAN WITH A PLAN 
-SAYS HARRIfTT SHFPARD 

AND HERE 'IS THE PLAN 
and the conglomeration of problems concerning danc-
ing pupils, teachers, mothers, poses and financial details 
will fade into a rosy glow of pictures you'll enjoy 
shooting and collecting forl 
Get set for action by contacting each local dancing 
teacher separately and telling her that you have worked 
out a special schedule for her school in order to get 

the kind of dancing pictures she and her pupils dream 
of .. , individual shots .. . actual dancing poses . . . 
full length pictures. 

Then present the following two-point proposition for a 
special DANCER'S DAY (as soon after her review as 

possible): 

On such and such a day you will take pictures of her ten best pupils in 
each of their costumes, for a special specified rate for which each child 
will receive one print of herself. (All reprints, additional poses, enlarge-
ments to be available at your regular prices.) 

2. Invite the teacher to be present on the day of shooting to supervise the 
perfection of all poses. In return you will give her a choice of the picture 
she likes best, enlarged and colored for her studio. (This remains as a sales-

man for you all year and some of the other parents may pay for similar 
pictures of THEIR children for her reception room.) 

By setting aside just one day for each studio, your 
lights and equipment will be geared for production 
and thus minimize your costs. Make the special rate 
lot your first picture attractive but not too low because 
you will probably discover that there is no place in 
town where they could have such a picture taken even 
though they would pay many times the price you ask, 
especially if you can prepare to shoot action. You'll 
find that by making all the original pictures 11x14 in 

size, your subsequent orders will, in most cases, be 
enlargements to matchl Thus the few cents extra cost 
on the original prints more than pays for the trouble. 
Dancers love sets of pictures both for scrap books and 
for room display and decoration; a different costume or 
pose is just as desirable to them as the original was. 
To you, the photographer, the selection of ten pupils 
and no more is very important for the following reasons 

which I have tabulated: 
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(a) The best dancers usually will spend the most money, that is, they have been 
able to afford lessons longer. 

(b) The best dancers have the most costumes and will certainly want pictures 
of each. 

(c) The best dancers are easier and faster to work with. 

(d) Pictures of the best dancers will be more of a credit to you and the dancing 
teacher. 

(e) By choosing only ten this year,  you are creating a nice situation that 
demands pictures next year. Some of the other pupils are going to be 

working pretty hard to be in the chosen few! 

(f)  Ten pupils can be managed nicely in one day. 

(g) Ten pupils are enough to produce a tidy sum for the day's work if you 
concentrate on them alone. 

(h) Finally you'll find that you are dealing with a very select group of customers 
who will reward your efforts with orders. People who spend money on 
dancing lessons for their children will spend money on pictures of them! 

In getting the teacher to be there you have an invalu-
able assistant who will be only too happy to insure the 
success of the pictures. She knows all the names of 
pupils and mothers, can help keep the mothers busy 
with last minute pressing and fixing of costumes, put-
ting on make-up (no rouge) and giving you tips on 
the posing. Ask about half the group to come in the 
morning and the other half in the afternoon. Having 
a large group present works wonders on dancers, who 
love an audience and will make superhuman efforts 
to do things before a group that you could never hope 

to get them to do otherwise) 
Before shooting, set forth your studio rules for all to 
hear and understand. YOU alone are the director. 
Neither any mother nor the teacher should speak to a 
child in front of the camera while you are working. 
If something is wrong with a pose or costume, ask 
the teacher to tell you, and YOU make the correction 
if it is necessary. To minimize confusion, ask the 
teacher to put one of the mothers in charge of the 
children who are not being photographed at the 
moment, until you are ready to shoot them. 
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DATA: 
THIS NEGATIVE was given a one-second exposure at 

F/16 on Super Pan Press Type B film, developed for 

five minutes in DK-50. The reproduction is from a 

projection on Defender Warmtone, developed for two 

minutes in D-52, one-to-one. The main source light was 

a flood at the left of, and feathered away from, the 

subject. A diffused spot, to the right of the camera, 

was the fill-in or balance light. Another spot illuminated 

the background. 

CRITICISM: 
IN THIS DAY of feather, poodle, and wind-blown 

haircuts for women it is the average photographer's 

dream to have some subject with a long bob walk 

into the studio. While much can be done with a 

t 

P  0  1;s 

well-bobbed head of hair, the cameraman should be 

very careful as to its arrangement. long hair can be 

used to frame the face, to soften high cheeklines, to 

disguise square jaws and long necks, hide blemishes 

and the like. With all this the hair should retain a 

neat and orderly appearance; it should not look strag-

gly and uncombed as in this instance. 

We think the main light, while correctly placed, 

should have been turned a bit more toward the sub-

ject, thus giving more of a "kick" to the highlight 

side. The fill-in light was much too low and has flat-

tened out the whole portrait. When a fill-in light is 

placed too low, as in this case, it just lightens all 

the shadows instead of striking the planes of the face 

to create roundness. 

The position of the body was not well considered. 

It makes the subject look very heavy which we doubt 

to be the truth. Correct cropping could eliminate most 

of this. The camera was too high, showing too much 

of the top of the head and accentuating the untidi-

ness of the hair. The background light was too strong, 

making the background the first thing one notices on 

viewing the picture. This also could have been cor-

rected by burning it in evenly when printing. 

The negative appears to have been well exposed 

and developed —  note  the  fine  lighting  of  the 

blouse. The print, on the other hand, is under-developed 

and under-exposed. If the original print (63/4x8 3/4) had 

been cropped an inch from the top, three-quarters of 

an inch at the bottom, slightly more than that at the 

left, and another three-quarters at the right it would 

have been  vastly  improved.  Crop  this  reproduction 

proportionately with  strips of white  paper and  see 

the difference. 
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CRITICISM: 
"GLASS CAN BE BEAUTIFUL" is the title of an article by 

James Arthur Stewart, A.R.P.S., which appeared in the 
Winter 1951-52 issue of the Du Pont Photographic News. 

Mr. Stewart says, in part: "For some unknown reason, 

when the photography of glassware is mentioned, the 

average photographer shudders and asks to 'sit out 
this hand.' Yet glass can be beautiful and the photo-

graphy  of  glassware  can  prove  most  interesting." 

Farther along  he adds: "Glass, unlike most subjects 

brought into the  studio,  has two qualities that are 

unique —  transmission and reflection of light — as 
well as reflection and absorption." 

It is safe to  say that  most  photographers are 

rarely ever called upon to display their skill at photo-

graphing  glassware,  especially those  in the smaller 

cities. However, few subjects lend themselves to more 

interesting effects or afford the student of light more 

scope for his experimenting, than glass. And glass is 

something all of us have available  in many forms. 

While most commercial shots of this kind are confined 

to the glass manufacturing communities, yet there is 

a widespread interest in old or antique glassware and 

the photographer who can do a fair job of picturing 

such pieces for the collectors in his locality will find 

that he is making friends with a group who are gen-

1 ('RITICAL 
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erally influential and have money to spend, not only 

for photographs of glassware but foo other products 
of his studio. 

The maker of our present example does not fell 

us exactly what he had in mind so we must appraise 

it as it appeals to us. As a sales or catalogue photo-

graph it is, to be frank, not good. The all-important 

cutting and detail of the pieces is lacking, the shad-

ows are blocked up and, particularly with respect to 

the cup, instead of appearing to be transparent glass 

it seems to be filled to the brim with a milk-white 

solid. The pitcher looks coarse and muddy and the 

handle, no doubt actually transparent, looks more like 

white porcelain. The photograph would not "sell" these 

three pieces because it does not present them accurately 

or even adequately. 

If this is intended to be a "pattern" picture it 
still falls short. At the "horizon" line, where the shelf 

or table edge meets the light background, there are 

five almost equal spaces separating the pieces from 

each other and from the edges of the print. Not only 

are these the highest lights in the entire picture area 

but they contrast against the solid black base and 

shadow of the pitcher so that attention is concentrated 

along that line to the detriment of the pieces them-

selves. Thus the whole ensemble lacks cohesion or any 

sense of balance. The selection of the articles is 

unfortunate but probably could not be helped. But 

glass must be brilliant and sparkling, not muddy and 

— as here — almost solid black in places. It is evident 

that insufficient light was used from the front to bal-

ance the very strong light on the background. We sus-

pect, too, that the negative was under-exposed and 

very probably over-developed to compensate for it. 
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El'ERI'- DAY 
PHOTOGItill BY 

TRUE-TO-LIFE PHOTOGRAPHY 

SUCCESSFUL STEREO SPECIALISTS 
By Frederick Claude Kramer 
AS HAS BEEN emphasized in the many articles on 

stereo which have appeared in these pages, stereo 

photography has only recently achieved a recognized 

standing as an important factor in the professional 

field. This has been due to the design of suitable 

cameras together with the increasing perfection of 

color films and processes. Yet a number of profes. 

sionals who attempted to specialize in this field have 

failed completely. Their lack of success did not stem 

from incompetence in technical matters nor can poor 

salesmanship be blamed. One answer is that they simply 

did  not  possess that extra  ounce of promotional 

enthusiasm which is a prerequisite in selling any rela-

tively new service. The other is lack of perseverance: 

it is never easy to sell a brand-new idea and while 

an account once developed may easily mean thousands 

of dollars in new business annually, it may well take 

a year or more of persistent spade-work before on 

initial trial order can be secured. 

As might be expected the main difficulty in open-

ing up a new stereo account lies in the fact that even 

those manufacturers and other prospects who are fav-

orably inclined toward color slides, or even already 

using them as a sales tool, are loath to discard their 

present investment in 2x2 viewers or projectors in 

favor of stereo equipment. It is perhaps less difficult 

to convince the regular photographic customer, who 

has been accustomed to supplying his salesmen, dis-

tributors and others for years with prints, loose or in 

albums, but one still has to overcome the normal 

inertia of anyone confronted with a new idea. It is 

not our intention to "scare off" those photographers 

who are seriously thinking of entering the stereo field 

but we do feel they should know what they are tack-

ling and that stereo is a type of photography which, 

at present at least, has to be sold and sold hard. 

Merely letting prospects and present customers know 

that it is available is not enough. 

It is gratifying therefore to report on the very 

genuine success of the Tri-Vision Sales Company of 

Chicago, specialists in stereo now in their third year 

of existence. The two partners, L. D. Smith and C. 

Allen Morrow, are looking optimistically toward the 

future. Their initial efforts now bear constant fruit in 

the form of repeat orders and recommendations to 

new accounts by established customers. Having worked 

out small "package deals" including stereo slides and 

viewers of different types, they have started many a 

small account on the way to becoming a large stereo 

user. The customer, depending on the type of "pack-

age" preferred, may choose from non-illuminated or 

artificially lit viewers  at  prices  ranging  from  an 

inexpensive $1.95 all the way to the fine precision-

made Stereo Realist  viewer  at  $19.75.  While  the 

artificially lit viewers are more costly, Tri-Vision prefer 

to push these because they best emphasize the true 

color (all their slides are  made  on  color  film  of 

course) of the subject or merchandise. Concerns selling 

high-priced merchandise or items too heavy or bulky 

for salesmen to carry (which may be anything from 

machine tools or furniture to houses and other types 

of real estate) can be sold T.D.C. stereo projectors at 

$185.00 each — and more often than you might think. 

The  partners  have  thoroughly  analyzed  their 

potential market  which  can  be  broadly  stated  to 

include all manufacturers of products which are too 

heavy, fragile, bulky or precious to be carried by 

salesmen. To be specific with respect to only a few 

lines, there is no question as to the advantage of 

stereo in the sales-display of furniture, kitchen equip-

ment, home furnishings in general, siding and roofing 

material and other builders' supplies. Manufacturers of 

clothes have also  fallen  hard  for  stereo  shots  of 

suitably attired models, finding that these stimulate 

sales in both the wholesale and retail fields. Those 

real estate firms  which  specialize  in the  sale  of 
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higher-bracket  properties,  homes  and  estates  which 

usually must be offered to prospects in faraway cities 

and states, can quickly see the value of a set of 

three-dimensional stereo slides and a viewer. Yachts 

and other high-priced marine craft can also be far 

more easily sold to possible distant buyers. 

All of Tri-Vision's  standard  slides are  shot on 

35mm color film with a Stereo Realist camera equipped 

with F/3.5 coated Ilex Paragon onastigmats. The slides 

are  mounted  between  hand-cleaned,  polished  glass 

plates, this processing  being done by an affiliated 

organization  known as "The Morrows." An  original 
method of special masking eliminates unwanted areas 

if any of the four edges of the picture, especially such 

effects  as  halos  around  lighting  fixtures,  requires 

cropping. Great care is taken to secure a perfectly 

rounded, three-dimensional result on both images. An 

acetate-type base tape is used for binding in prefer-

ence  to  cellulose  material  because  of  its  greater 

resistance to heat. This permits the showing of slides 

in a projector for extended periods of time without 

damage to the binding material. A trick of theirs is 

that the tape is carried past the center of either long 

side and is then cut sharply on the diagonal. The 
reason for this is that many projectors are equipped 

with a clamp which tends to loosen the binding tape 

if the end-part is contacted repeatedly. A marker which 

can be recognized by touch is added to the finished 

slide, to indicate the top position before insertion 

into viewer or projectors. It should be mentioned that 

all of these slides are originals. They prefer not to 

use duplicates because of the slight impairment in 

color accuracy which is unavoidable in the making 
of color duplicates. 

Tri-Vision also offer a different service which com-

prises 16mm frames mounted on cardboard in a cir-

cular fashion, each such "reel" bearing seven pairs 

of stereo pictures. The production of these frames is 

much less expensive because they are duplications 

from  originals photographed on 6xl3cm  color cut 

film with a Voigtlander Stereo Reflectoscope fitted 

with F/3.5 Tessars. These "reels" are sold in quanti. 

ties of from 100 to 10,000 and have found ready takers 

among large manufacturers who in turn supply them 
to their retail dealers. With these, Sawyer View-

masters are sold, with the price coming down to 

$1.50 each in quantities of 100 and more. 

The constant use of direct-mail has been the chief 

means of building up the business of Tri-Vision Sales. 

Replies by mail, followed up by calls from qualified 

salesmen, usually close the deals.  Perseverance in 

keeping after every lead has been a chief feature in 

their success. 

YOUR FINANCIAL RECORDS 

WORKING TOOLS OF MANAGEMENT-PART > 
BY DON R. MINKLER, PUBLIC ACCOUNTANT, SEATTLE, WASH. 

WHAT DO YOUR financial records mean to you? Do 

you consider them (1) a guide to your future personal 

expenditures, (2) an interesting accumulation of figures 

prepared for the enlightenment of the internal revenue 

collector, or (3) a working tool of management which 

can point the way to better photographic profits? 

Your  Balance  Sheet  and  Operating  Statement 

should, of course, mean all three things and more 

besides. But their last-named function —  that of a 

working tool of management —  is that which is most 

commonly neglected by portrait and commercial photo-

graphers. If not entirely neglected, its possibilities are 
too seldom fully realized. 

As you need not be a draftsman to read a blue 
print, you do not need to be an accountant to read 

the message which your financial records hold for you, 

concerning the financial health of your business. That 

message may warn of possible "soft spots" such as 

too low a ratio of quick current assets to current liabil-

ities. Or, it may show that your working capital ratio 

is satisfactory but that your business is slipping deeper 

into debt. Figures alone, however, are cold and non-
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commital. It is in your interpretation of them that they 

assume the meanings and relationships which clearly 

point the way to improvement in your operation of 
your business. 

What should an adequate monthly financial record 

show? For illustration, I have prepared a Balance Sheet 

(See page 49) for a hypothetical studio grossing $5,000 

per month. Of what significance are these figures to 
our hypothetical photographer, and what indications 

do they give of the financial vigor of his business? 

The Balance Sheet is primarily a record of what 

he owns, what he owes, and the value of his invest-

ment in the business. What is owned is recorded under 

assets and what is owed is recorded under liabilities. 

However, a good deal more information than that may 
be drawn from this set of figures. 

Of particular immediate concern will be the re-

lationship of current assets to current liabilities. The 

excess of current assets over current liabilities is known 

as the working capital of the business. Our hypothet-

ical operator here has a working capital of $12,291.48 

minus $3,406.64, or $8,884.84. 



The amount of working capital is significant in 

indicating the promptness with which our photographer 

can pay his bills. It is also of primary importance in 

determining the amount of a bank loan for which he 

may wish to make application. From a bank loan 

standpoint, it makes little difference that business equip-

ment is owned free and clear, and has cost more than 

the loan requested. The main consideration is ability 

to repay. The amount of working capital (as opposed to 

capital fixed in the business) is one factor which a 

banker considers in determining ability to repay. 

Another factor of importance is the working capital 

ratio, which is the ratio of current assets to current 

liabilities. This ratio may determine whether our photo-

grapher will be eligible to receive any loon at all. 

As an example, two photographers may have the fol-

lowing current assets and current liabilities: 

Photographer A  Photographer B 

Total current assets ......... $2,000.00  $10,000.00 

Total current liabilities  1,000.00  9,000.00 

Working capital ._. .. 1,000.00  1,000.00 

Working capital ratio __ 2 to 1  1.11 to 1 

Though both have the some amount of working 

capital, the position of photographer A is more favor-

able than that of B, because he has $2.00 of current 

assets to every $1.00 of current liabilities, compared 

to only $1.11 for photographer B. A working capital 
ratio of at least two to one is considered necessary to 

show a satisfactory current position. 
Other factors, however, must be taken into con-

sideration in judging the relationship of current assets 

to current liabilities. A photographer might have the 

following current position: 

Cash ..... ,....... ............................... _. ... ...... ..._.....$ 500.00 

Inventory ........................ . _ ........... . ............... 500.00 

Accounts receivable ... ................ ... ......... ___. 7,000.00 

Total current assets ... ...... .......... ._.....$8,000.00 
Total current liabilities ......................$4,000.00 

While his working capital ratio is two to one, his 

current position is nevertheless precarious. He has only 

a small amount of cash to meet his $4,000.00 current 

liabilities. His inventory cannot be converted into cash, 

as can that of a dealer in photographic supplies, unless 

he wants to liquidate his business. The balance must 

therefore  come through  collection of his accounts 

receivable. It is highly improbable that he would be 

able to collect even half of the necessary amount from 

that source within 30 days. It can be further expected 

that 10% or even 15% of his receivables will be event-
ually written off the books. The working capital ratio 

must therefore be studied in the light of such consid-

erations. 

The fixed assets, less the fixed liabilities, represent 

the net value of the owner's investment in his operat-
ing business equipment. The depreciation reserve, which 

is deducted from the original value of fixtures and 

equipment, is necessary to show their approximate 

current value. There is no established desirable ratio 

between fixed assets  and  fixed  liabilities, as  this 

depends on many variable factors. 

The capital account reveals the net worth of the 

business. The significance of the amounts recorded here 

must be judged in the light of other elements in the 
Balance Sheet, and comparison with previous months 

or years of operation. Obviously, a decline in the 

net worth indicates operation at a loss or excessive 

withdrawals by the owner for personal expenditures. 

"Investment at beginning of year" shows the value of 

the original investment plus past invested profits (or 

minus losses). To this is added the profit for the cur-

rent year, less withdrawals by the owner. 

It may be desirable for comparative purposes, to 

show the ratio of net worth to total liabilities over a 

period of time. Assume a photographer who begins in 
1947 with an investment of $8,000.00, and total liabil-

ities of the same amount. His ratio of net worth to 

liabilities might increase as follows: 

1947  1948  1949 

Net worth  .____  $8,000.00  $10,000.00  $12,000.00 

Total liabilities _._ _._. 8,000.00  6,000.00  4,000.00 

Ratio ..... __.... ___. 1  1.66  3 

Again, assume  a photographer  whose  working 

capital ratio is precarious, and who must raise addi-

tional cash to meet his current liabilities. To do this, 

he increases his funded debt with a mortgage of 

$10,000.00 on his building. The relationship before 

and after funding, would be shown as follows: 

Before Funding  After Funding 

Total current assets  . $ 5,000.00  $15,000.00 

Total current liabilities   4,000.00  4,000.00 

Total fixed liabilities   2,000.00  12,000.00 

Capitol   10,000.00  10,000.00 

His working capital ratio has been brought back 

to a healthy operating level, but his ratio of net worth 

to total liabilities has suffered, the latter having in-
creased from $6,000.00 to $16,000.00. His liabilities 

exceed the net worth of the business by a considerable 

margin. He must be sure that the condition which re-

quired this additional debt does not recur, since a 

second funding program may not be possible. 

The Balance Sheet, again, may be used as a tool 

of management in determining whether or not to go 

through with a contemplated program of studio and 
equipment expansion. As a simplified example, a photo-

grapher begins with an investment of $10,000.00. He 

spends $5,000.00 for $10,000.00 worth of fixtures and 

equipment, leaving him  with  $5,000.00 for working 

capital and $5,000.00 of fixed liabilities. At the end 

of the first year, his net profit after personal with-

drawals, is $4,000.00. His abbreviated Balance Sheet 

would look like this: 

Current assets ........ .. ........   .......... ... .....,,.$ 9,000.00 

Fixed assets   10,000.00 
Total assets   $19,000.00 

Current liabilities   1,000.00 

Fixed liabilities   4,000.00 

Capital (including profit)   14,000.00 
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Total liabilities and capital  $19,000.00 

He has a very good working capital ratio, and the 

ratio of net worth to total liabilities is almost three to 

one. Encouraged by the succcess of his first year of 

operation, he makes plans for expansion, total cost of 

which will be $20,000.00. He plans to pay $6,500.00 in 

cash, financing the balance by mortgage and long term 
contracts. Before going through with his plans, however, 

he makes up a sample abbreviated Balance Sheet, to 

determine his financial position when the expansion is 

completed, as follows: 

Current assets  $ 2,500.00 

Fixed assets   30,000.00 

Total assets   $32,500.00 

Current  liabilities   1,000.00 

Fixed liabilities 1111.._,, .1..11...1......... 17,500.00 
Capital ...... ... ........... ..... _ ....................................... 14,000.00 

Total liabilities and capital 1111..  $32,500.00 

He sees that as a result of the expansion, his 

financial position will be rather precarious. His working 

capital will be reduced so that he will have to meet 

part of his current liabilities from collections from his 

receivables. His total liabilities will exceed the net 

worth of the business. 

He may, of course, decide to take the risk, assum-

ing that both sales and profits will double and that a 

year's operation will bring him to an even more favor-

able position. But whatever his decision, he will be 

using the Balance Sheet (see opposite page) as a 

working tool of management. 

TROUBLE SHOOTING 

CORRECTING COMMON PRINT DETECTS 
BY HAROLD MILLER 

IT SHOULD BE of interest to many photographers to 
review some of the more common causes of  print 

defects, particularly those that arise from processing 

and toning prints. Suggestions for logical tracing of 

these troubles to their source should likewise prove 

interesting. As most of us are aware, the difficulties 

which most frequently attend print making are fog 

and stains, and toning troubles —  spots and stains. 

Although it is often practically impossible casually to 

assign reasons for defects, if the problems are checked 

over in a systematic manner, utilizing simple darkroom 

tests and then checking the results, the sources of 

trouble can usually be determined. This is particularly 

desirable, for the prompt application of the necessary 

remedy means less paper waste. 

Much as many of us may hate to admit it, fog 

is frequently the result of improper storage and care-

less handling during processing. The first step to take 

in checking print defects is to develop a sheet of 

unexposed  paper  for  the  recommended  developing 

time. The appearance of this sheet which, by the way, 

should be the top one in the box used, influences 

the other testing procedure which follows. 

If this test sheet upon development appears to be 

fogged primarily at the edges it is often an indication 

of poor storage conditions — or what adds up to the 

same thing, over-aged paper. When this result is found 

upon the initial test the photographer of course will 

be wise to make an immediate critical examination of 

his paper storage conditions. While there is no remedy 
for a defect of this nature, future difficulties resulting 
from poor storage conditions can be avoided if pre-

ventive measures are taken. Assuming that the expir-

ation date stamped on the paper package does not 
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indicate that it is substantially over-aged, trouble may 

be avoided by storing paper in an area where normal 

ranges of temperature and relative humidity prevail. 

That is to say, temperatures in the neighborhood of 

65 ° to 70° F. and relative humidities in the neigh-
borhood of 35% to 40%. 

When unsafe safelights are the cause of fog, the 

defect often appears as a grey area with no sharp 

edges — unless, of course, only parts of the paper 
have been exposed to the faulty safelight. If the 

darkroom illumination seems to be the cause the fol-
lowing test may be used: Partially cover a sample 

sheet with a sheet of black interleaving paper (or 

some other flat opaque object) and allow part of the 

sheet to be exposed to the rays from the sofelight 
at the distance from the light that you normally handle 

the paper for at least the average time it is normally 

handled. Then, with all darkroom lights out, develop 
the paper and examine it under white light. 

If inspection of this sample sheet shows it to be 

perfectly white with no visible difference between the 

unexposed and exposed areas, the safelight in ques-

tion may be freed from blame. However, if a percept-

ible grayness is apparent over the exposed portion of 

the paper, that safelight is at least not safe for that 

particular paper. In this case, a lamp of lower watt-

age should be substituted for the one now in the 

safelight or a new and appropriate safelight filter 

should be installed. Some photographers prefer to move 
the safelight farther away from the work, rather than 

alter the lamp or filters. 

If dense black areas show up on paper it is a 

strong suggestion that white light is leaking into the 

darkroom. To check this source of trouble, your dark-



X Y Z STUDIO 

BALANCE SHEET 

October 31, 1951 

ASSETS 
Current Assets: 

Cash on hand and in Bank 

Accounts Receivable ...... ........ 

Less: Reserve for Bad Debts 

Inventory of Supplies .._.... 

Total Current Assets ...... 

Fixed Assets: 

Fixtures and Equipment ........... 

Less: Reserve for Depreciation 

Leasehold ..... ... ... ....... ........... ......... 

Total Fixed Assets ................. 

Total Assets 

Current Liabilities: 

Accounts Payable ...........  ...... 

Accrued Taxes Payable  

Customers' Deposits ................. 

Total Current Liabilities 

Fixed Liabilities: 

Contract Payable on Equipment .. ...... 

Total Liabilities ................. .......... ....... _.. 

Investment at beginning of year .._...__._.... 

Net Income, year to date ............  ................ 

Less Owner's Drawings .......... ___ .. ........ ..... 

Net Investment .................................................. 

Total Liabilities and Net Worth . 

$ 3,426.32 

$ 6,291.51 

629.15  5,662.36 

3,202.80 

$19,980.00 

3,996.00 

LIABILITIES 

NET WORTH 

$15,984.00 

1,134.24 

$ 1,612.60 

948.04 

846.00 

$15,054.98 

$ 8,204.20 

$6,000.00  2,204.20 

$12,291.48 

$17,118.24 

$29,409.72 

$ 3,406.64 

8,743.90 

$12,150.54 

$17,259.18 

$29,409.72 

room should be gone over carefully for light leaks, 

and your paper packages should be carefully checked 

to see that none ore damaged so that light may 

leak in. 

If fog appears as a uniform grey tone over the 

entire area of the paper, it may be either general 

safelight fog or chemical fog, (to be discussed later). 

To determine which defect is troubling you, trim a strip 

from a sheet of paper of the type in question and 

immerse it directly in the hypo. Then trim five more 

strips from the same sheet and mark the reverse 

sides A, B, C, etc. or one minute, two minutes, three 

minutes, etc. Place these in a developer at one-minute 

intervals so that the strip marked "A" or "5 minutes" 

receives five minutes' development, and so forth. When 

the last strip has been in the developer for one minute, 

all five strips should be removed and fixed. Comparing 

the developed strips with the one which was fixed but 

not developed will establish the time at which the fog 

or stain occurs in the developer. Be sure to make the 

comparison of these strips in white light. If the defect 

appears before the recommended developing time has 

elapsed, the difficulty is probably due to the general 

safelight illumination, the test for which was previ-

ously mentioned. 

Improperly compounded developer may also induce 

fog. An insufficient quantity of bromide may result in 
a developer which has a tendency to fog prints. An 

excessive amount of alkali (usually sodium carbonate) 

may be the source of difficulty. It is particularly wise 

to be accurate in mixing the developer, when develop-

ing times are long. In the preparation of all formulae 

it is best practice to follow the manufacturer's recom-

mendations, right down to the dilution of the stock 

solution. 

Stains often result from an exhausted developer, 

or developer which has been contaminated with fixer. 

If tests indicate that the developer is not responsible 

for the fog or stains, the fixing bath  may be to 

blame. At the same time, it is well to keep in mind 

that sometimes developers are mixed with too little 

sodium sulphite and that a lack of this preservative 

permits rapid discoloration of the reducing agents. 

When fog or stains become apparent while the 
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print is in the hypo, it may be that the latter has 

become contaminated by developer carried over into 

the fixing bath. Or, the fixing bath may be exhausted 

and, as a result, laden with  silver which  may be 

deposited  upon the print to produce yellow stains. 

In any event, should stains arise in the  hypo the 

bath should be discarded and a fresh solution mixed. 

In the course of producing toned  prints, some 

photographers  have  encountered  a  defect  called 

"measle spots." While measle spots can occur when 

untoned prints are produced, they are more often evi-

dent when toned prints are made. 

Over-all  yellow  stain  is another  defect  which 

may arise when print toning is undertaken. This often 

means that the print contains a relatively large quan-

tity of residual hypo as it goes into the toning bath. 

This hypo does not necessarily remain in the gelatin 

of the print emulsion. As a matter of fact, it is usually 

washed out of the print emulsion but is sometimes 

retained in the paper support. 

All this of course seems to indicate that insuffi-

cient washing is a cause of some trouble. As a matter 

of fact, washing  standards should  be  raised when 

toning is anticipated. The amount of time for washing 

which may give trouble-free untoned prints may have 

to be doubled when toned prints are involved. When 

the washing is incomplete residual  silver complexes 

may remain in the print, and with toning these are 

converted to darker silver compounds which appear as 

the troublesome spots. 

It is needless to say that fresh fixer should be 

used when toning prints. Usually the severity of over-

all yellow stain or spots is found to be in proportion 

to the silver content of the fixing bath. The more 

soluble silver salts there are in the hypo, the more 

pronounced the trouble is likely to be. As the silver 

content of the fixer increases, the washing time should 

likewise be increased for reasonable assurance that 

these defects will be avoided. 

Some photographers believe that using "two-tray" 

fixing will prevent these difficulties. Actually, this is 

not the case. If prints are first fixed (and they usually 

are) in an older, more silver-loaded hypo, then trans-

KEEPING SYNCHRONIZING CORDS 
IN ORDER 

BY KENT BFLLAH, SAINT J0, TEXAS 

The connecting cords from flash guns to shutters often 

wear to an extent where they no longer make tight 

connections. For internally synchronized shutters, put the 

tips in a small vise and tighten until they are slightly 

flattened. Do this very carefully because if they are 

only slightly out of round they will make good con-

tact. Tightening the cord connection with pliers will 

help if the connection is not too loose. If it is very 

bad,  have  a radio  repair  man  tin  the  tips  with 

electrical  solder.  Ordinary  acid-core  solder  is not 

suitable. 
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(erred to a fresh hypo bath, they are almost as likely 

to produce defects as they would be if the second 

tray of hypo were not used at all. Immersion in the 

second fixing  bath  offers  little advantage over an 

equal time in plain water, so far as avoiding this 

defect is concerned. 

Checking print defects can be a logical, system-

atical procedure which takes little time but produces 

real savings. While not every source of print trouble 

is listed, this resume of the more common ones should 

prove helpful in assisting photographers to save both 

time and money. 

The Marketplace 
(Continued from Page 22) 

. . . Camera Specialty Co. is now importing Edinex Midget 
Marvel 35mm camera from Germany.  Priced only $29.95, 
Edinex has F/4.5 coated lens in Prontor-S shutter with nine 
speeds from one to 1/300th second; built-in flash synch.; 
built-in self-timer with 12-second delay; direct optical view 
finder with field matching image on film. Finish is satin 
chrome and leather. (Illustrated) 

The  35mm  Edinex 
Midget Marvel. 

. . . Eastman Kodak Co., Rochester 4, N. V. will send on 
request new booklet entitled Kodak Color Materials for the 
Professional, which lists and explains everything they offer for 
direct color work, including separate schedule of list prices. 

You need this for reference if you are working in color or planning to. 

. . . TopeMork Company announces new smudge-proof, pressure 
sensitive labeling tape — called Mark-On Tape — which can 
be applied by pressure only to any clean and dry metal, 
plastic, glass, wood or paper surface; can be legibly written 
upon with any blunt-pointed object; is resistant to water, acid 
and oil spillage and can be washed — if carefully — without 
harming inscription or adhesive. Comes in '/x" width (with Y." 
wide writing surface) at $1.49 per roll; s/," width I%" wide 
writing surface) at $1.95 per roll. Roll carries 648" length 
of tape; plastic hand dispenser is incl uded with eac h order 
(Illustrated) 

Mark-On Tape, a simple 
way to label anything. 



New bar light — the  Rudolph Joseph, now 

Victor Floodmoster.  on faculty of Brooks 

Institute. 

. . . James H.  Smith 8 Sons Corp., Griffith,  Ind.,  have 
added to their long line of lighting equipment new Victor 
Flood-Master — three-light bar which permits positioning lights 
anywhere in semicircular arc above lens for natural shadow 
effects. For hand or tripod mounting, with exposure data on 
back. Ample illumination for color movies or stills. Bar is 
14'h"x2V2"x2V2", finished in glow-tone hommertone and with 
switch on back. Camera mount is slotted to provide for varied 
position of tripod socket on different cameras; folds against 
bar for storage.  Comes with carrying case with space for 
lamps and 15' cord; price $9.95 with case but without lamps. 
(Illustrated) 

E. L. Johnson, Patchogue Theatre Bldg., Patchogue, N. Y. 
offers two new improved models of Johnson Electric Speed 
Retoucher and Etcher. Model #1 includes vibrating and oscillat-
ing unit which produces oscillation of retouching pencil  by 
means of coil spring wire connecting pencil and unit. Price 
$35.00. Model  #2 includes #1  plus retouching desk with 
attachments  which  produce  oscillation  of  negative.  Price 
$49.50.  Both  create soft oscillation  of pencil  or  negative 
practically eliminating  hand stroke method.  Full  details on 

request. 

. . . Ansco, Binghamton, N. Y. are introducing Ansco 828 
Roll Film in Ansco Supreme (A.S.A, daylight 50, tungsten 32) 
and Ansco Color Daylight Type (A.S.A.10), each roll yielding 
eight 28mmx40mm pictures. Ansco Supreme is fast, versatile 
fine-grain panchromatic with wide latitude, smooth gradation. 
Ansco Color needs no description. Price: Color 98c, Supreme 
48c, both tax included. 

. . . Eastman Kodak Co., Rochester 4, N. Y. will please 
amateur movie makers with new Kodak Transparent 16mm Reel 
Can, made of long-wearing polystyrene plastic. Titles written 
or pasted on reel can be read and unfilled space on reel is 

visible without having to open can. Price 90c alone or $1.60 
with one 400' reel. 

. . . Protective Mounts, Inc. offer easy method for mounting 
photographs in albums, each print with its negative safely 
behind it. Each print is framed and covered with transparent 
plastic.  No additional adhesive required;  user lust removes 
peelable backing from PM Mount, matches mount over print 

and rubs both down on album page. In all popular sizes at 35c 
per packet. (Illustrated) 

. . . Brooks Institute of Photography has added to curriculum 

Course in 16mm Motion Picture Production,  both silent and 
sound, under direction of Rudolph Joseph, internationally known 
as on independent motion picture producer. Students at Brooks 
will study script writing and production  under Joseph and 
will actually participate,  together with faculty members,  in 
motion pictures he plans to produce in Santa Barbara, Calif. 

. . . Georgia Art Supply Co., 280 Garnett St., S.W., Atlanta 
3, Go. have their 1952 catalogue ready and will send it on 
request. Included are several new metal frames, among them 
#M-17 which comes complete with mat with five oval open-
ings. Frame, finished in 24-karat gold or pure silver plate, is 
11x14 over all and available in both vertical and horizontal 
designs. Their wood frames are also illustrated, as well as new 
special line of wall portrait frames in variety of mouldings 
and finishes, in sizes 1Ixl4, 14x17, 16x20 and 20x24. 

. . . Photronic, Inc. is new firm in speedlight field, making 
Medatron, specially devised for producing sharp color slides 
for medical, industrial and criminal detection purposes. Flash 
being  1/1,000th second of proper color temperature makes 
filters, meters, etc., unnecessary. Is about size of desk tele-
phone,  plugs  into any  II5-volt outlet or auxiliary  battery 
supply. Features automatic exposure calculator,  soft focusing 
light.  For use with 35mm reflex-type cameras, though Kine 
Exokto and Exo are recommended. Price about $295.00. 

. . . Eastman  Kodak Co.,  Rochester 4, N.  Y.  announces 
Ektachrome  roll  film  Type  B as  companion  to Ektachrome 
Daylight Type, which has been available for some years. New 
Type  B is color  balanced  for  use  with  clear  3,200 ° K. 
photofloods, and for use with clear photoflash lamps (except 
SF and SM lamps) with Wratten 81-C filter. Data sheets are 
packed with each roll. Ektachrome of course is not processed 
by Kodak  but if user does not prefer to process  himself, 
laboratories are available everywhere. Ektachrome roll film Type 
B rates ASA 10 for tungsten, ASA 6 if used outdoors with 

Wratten 85-B filter;  comes in 620 and  120 eight-exposure 
rolls; is priced $1.79 per roll, tax included. 

. . . Bright Star Battery Co. has, for those selling supplies, 
new Bright Star Dual Flashtester Service Station which,  in 
only seven inches counter space,  includes battery and bulb 
tester plus display cabinet for complete stock assorted batter-
ies, for only $3.75. (Illustrated) 

Putting  photographs 
in  albums  with  PM  Bright Star's new Dual Flash-

Mounts  is easy.  tester Service Station. 
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C'ENDED MY GLOSSY PRINT 
TROUBLES! with a - 

REXP IIDUBLE DUTY 

I'I11NT DRYER" 
.I FEATURES 
• For GLOSSY end MATT. PRINTS 
•GREAT FOR FINE DETAIL 
e THERMOSTATIC CONTROL 
e 750-214x3!i PRINTS Pcr Hr. 
• TAKES 2-18x24 IN. PLATES 
•THOUSANDS SATISFIEDUSERS 

$47.11  ,  e GUARANTEED PERFORMANCE 

Each •̀A,k /o, Catalog o/ Dryc,r and toborotery feoipm Mt 

F,ne Phorogroph,c fquipmrnt for o , 54 year, 

BURKE  &  JAMES, Inc. 
321 So. WABASH AVE.  CHICAGO 4, ILL., U. S. A. 

. . . Kirk Plastic Co. makes possible mounting four times as 
many prints per page in any photo album with new Kirk Photo 
Protectors. These are plastic pockets made of clear Kodapak, 
topped  with  gummed  strip  that  attaches  to  any part of 

album page in any position. No glue or paste needed, pro. 
tectors may be overlapped on page and two prints, back to 
back, slipped into each pocket (with negatives in between if 
desired in case of snapshots). In eight popular amateur sizes 

at 70c a dozen for larger and 50c a dozen for smaller sizes. 
Also available for 5x7 and 8x10 prints. (Illustrated) 

Kirk Photo Protectors 

quadruple album ca-

pacity. 

. . . Epco Products,  Inc. add new PD-400 Electronic Flosh 

to their speedlight line. Versatile, in models available to synch. 
with any camera or shutter, has cold light tube guaranteed 

to lost forever. Flash duration is 1/10,000th second, distributing 
120 watt-seconds (15 million peak lumens) brilliant, even light. 
Complete with power pack, one handle,  lamp, 7" aplanatic 

reflector, 20' cord, cowhide covered carrying case, $160.00. 

. . . Eastman Kodak Co., Rochester 4, N. Y. points out that 

two 35mm or 828 film rolls may be developed simultaneously 
in new Kodacraft Miniature Roll-Film Tank. Of daylight loading 
type, standard size, this comes supplied with two 35mm width 
aprons instead of regular apron accompanying Kodacraft roll. 
film tank, new aprons accommodating either 36 exposure, 20 
exposure or 828 film. Price $2.53; aprons available separately 
if desired at 55c each. 

A NE W POST CARD 
NON-CURLING —  FINE DETAIL 

GLOSS FINISH —  TYPE SET TITLES 
Your name imprinted on back of all cards. 

Priced to sell and make you a profit. 
Write for samples and prices. 

R. W. BOBERG 
528 COPELAND AVE.  LA CROSSE, WIS. 
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YORK PHOTO MOUNT FOLDERS 
ARE PREFERRED BY PROFESSIONALS! 
C00%ince yourself of the fine quality and Iow price 

of our boot: folders . 

Send $1.00 For Complete Sampler Kit Ppd. 
'rhis amount is credited to your account, if your 
future order amounts to 510.00 or more. 

Request FREE price list. 

YORK PHOTO MOUNT, INC., MANUFACTURERS 
140 W. 22nd St., N. Y. 11, N. Y., WAtkins 9-2815 

. . . Brumberger Sales Corp. announce new handy size single. 
tier all steel #1111 Stereo File, accommodating 50 metal or 
glass slide binders divided into five grou ps, or up  to 125 

cardboard mounts. Separate scratch-proof compartment holds 
viewer or affords extra storage space. In platinum gray finish 
with recessed handle and snap catches. Numbered strips and 
index card identify desired slides. 

. . . Ansco, Binghamton, N. Y. presents its famed paper 
Cykora, favorite of many professionals, in new glossy surface 

described as Cykora GL (glossy) OW. Of substantial double 
weight, may be dried either with "natural" semi-gloss finish 
lobtained by drying prints on blotters, cloth frames or matte 
type machines), or by ferrotyping for high gloss. Prints with 
natural semi-gloss finish (eliminating extra work of ferro-
typing) are entirely suitable for reproduction. Comes in con-
trasts 1, 2 and 3, in following standard packages: 5x7 — 25, 

100, 500; 8x10 — 25, 100, 250; 11x14 — 10, 50. Larger 
sizes on request; prices some as all other Cykora d.w. papers. 

. . . Eastman Kodak Co., Rochester 4, has designed for photo 
finishers whose 5x7 enlargement business justifies automatic 
printing equipment, Type IV-8 Kodak Velox Rapid Printer with 

Kodak Roll Paper Head, Model B, to turn out 5x7 or 5x5 
enlargements, on production basis, from amateur negatives. 
Easy-to-load negative carrier, convenient selector switch, roll-
paper printing, photo-electric exposure control unit and fast 
Printing speed make possible maximum number good prints 
with minimum effort. Two Kodak Enlarging Ektar lenses, 113mm 

and  100mm, are interchangeable to produce 5x5 or 5x7 
enlargements from 127, 620 or 120 size film},,, 

. . . American Products Co, have new portable Model 203 

Project-O-Stand, selling for $33.75. Finished in tan wrinkle 
enamel with handle and straps permanently attached; weighs 
only 12 pounds, is adjustable and collapsible. Top is high-test 
aluminum casting 12"09" with beaded edges and girder-type 
ribs below for strength. Height ranges from 24" to 44". Legs 
can be raised, lowered or arranged to straddle seats; have 
large solid steel tips which screw directly into top for rigid. 
ity; are of 1'A" diameter aluminum with rubber floor tips; 
are adjusted in seconds with easy-grip disc-type lock-knob. 
(Illustrated) 

Portable  Project 

O-Stand  makes 

projection easy 

anywhere. 



EVERY retoucher is 
an expert on the 

ADAMS retouching machine 
I 

Thousands of enthusiastic owners have turned retouching 

losses to profits — and so can you! Investigate the 

Adams Machine TODAY! Write for free folder. 

Adams Retouching machine Co. 

Treasured Above All! 

PHOTOGRAPH ALBUMS 

#606 Photoview Album 

Bevelled, padded binding of 
top  Brain  vealskin.  Wine, 
Green, Brown or Ivory, Tooled 
in 24 karat gold. 15 clear-
view acetate pocket leaves. 
Size 5"x 7" .....................E 5.50 

8"x10" ....._.._..._.._... 8.75 
11 "x14" .......... _.. __... 15.00 

Since 7868 

737 LINCOLN ST. 
DENVER, COLO. 

... you can increase the retouch- i 

ing capacity of your shop, do a 

better, smoother retouching job, 
and make more satisfied 'cus-

tomers with the Adams Retouch. 

ing Machine. 

Here ore some of the features that 

make the Adams Retouching Machineri 

a profit-moker everywhere it is used. 

• Fastest, smoothest retouching or 
etching, even for beginners 

• Oscillation confined to negative car-
rier only 

• No diffusion necessary on enlarge-
ments 

• Smooth, horizontal movement — no 

stipple 

Vilk 
AGAIN ... the famous Winona 
School of Retouching chooses the 
Adams for its 1951 classes in Kansas 

City! 

Order 2 oz. bottle of the new 
Adams  Retouching  Fluid  with 
dispenser top . . . 
$1.25 ppd., anywhere in U.S.A. 

MAYFAIR STUDIO 
780 MADISON AV. 
NEW YORK, N.Y. 

by ►'; onasterp NU 
"QUALITY" is the word for Monastery Hill 
ALBUMS. Yes, customers see instantly that no 
lovelier setting can be had for ever-cherished 
portraits, candid photos, bridal scenes, of 
simple snapshots. Luxuriously leather-bound 
in genuine Morocco or Vealskin . . . with 
graceful  gold-leaf tooling and  handsome 
moire silk lining Monastery Hill ALBUMS 
match the most discriminating standards for 
flawless BEAUTY and CRAFTSMANSHIP. Heavy 
mounting  stock  for  maximum  protection. 
Covers are washable and stain-proof. Priced 
right for easy sales = RICH PROFITSI Stock 

up TODAY! 

Write for Descriptive Literature 

ERNST HERTZBERG & SONS 
0onngterp 011 WinDerp 

1753 BELMONT AVENUE  CHICAGO 13, ILLINOIS 

#500 Photoview Album 

Stocked in sizes 8x10 only. 
Other sizes available on or-
der.  "ECONOMY  SPECIAL" 
Album, equipped as our de-
luxe bindings, with 15 ace-
tate leaves open on plastic 
ring, in genuine top grained 
leathers. Colors: Wine, Green, 
Brown  and  Ivory.  Minimum 
order 6. 

Priced at $5.00 each. 
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ESPECIALLY /nN_  EYES 

�c FB 
PORTRAIT AN D COM MERCIAL 
NEGATIVE  RET OUCHING 

BY A LEADING SPECIALIST 

21 EAST VAN BUREN ST., CHICAGO.ILL. 

MAKE A PAINLESS PROFIT ON 

QUANTITY PRINTS 
Don't turn down quantity print orders . Let US do them  
for you At a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 

Post Card  5x7  8x10 
IM  $24.00  $50.00  $75.00 
5M  22.10M  40.00M  71100 

Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 

SPECIAL DISCOUNT FOR PHOTOGRAPHERS 

KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 

EVERYTHING  PHOTOGRAPHIC 

New Extra Fine Grain Developer 
PROMICROL 

Container to make 20 oz.  $1.10 

Send for free specimen copy of our 

monthly  magazine 

SNAP SHOTS 

containing bargain lists. 

Mt1RP11Y 
57 East 9th Street New York 3, N. Y. 

Broken Film Holders Repaired 
Only factory approved materials used — holders 
only size up to 5x7, only $1.75; 8x10, $2.25; over 
8x10, $3.00. 

HERE'S WHAT YOU CAN BUY FOR ONLY 
• %lacquer  Holder 
• Replace with New Tape 
• Check and Repair Light Traps — 

Replace Broken Flaps 
• Check and Reglue All loose Joints 

ALL W ORK GUARANTEED 

NATIONAL FILM HOLDER CO., INC. 
2330 N. ST. MARY'S ST.  SAN ANTONIO, TEXAS 
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COPY RESTORATIONS 
Do you turn them down because "they are 
more trouble than they are worth" or because 

you are too busy with your regular work? If 
so, you not only turn away profits but are  
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, send it to us, 
add your profit, and collectl 

Write for illustrated price list. 

THE WALTER GAEHLER CO. 
104 South State St.  Syracuse 2, N. Y. 

. . . Labelon Tape Co., Inc. has entirely new Labelon Piasti 
Marking Tape,  pressure-sensitive , which may  be wr itten  on  

with pencil, stylus or dry ball point pen, resulting wr iting  no t 

being on surface but underneath outer plastic layer, so wr iting  

cannot be smudged, is soil-, oil- and waterproof and acid-
resistant. Will stick, and writing will remain legible, through 
temperature range from —40 0 to 160°  F. Tape does  not  

curl or discolor with age. Comes in 400" and 800" Industrial 
rolls in 'h"  %"  114 " 1", 1'h" and 2" widths, writing appear. 
ing in choice of black,  blue, red or green. Various types 

dispensers depending on roll widths. Has wide range photo. 
graphic uses. (Illustrated) 

Labelon plastic mark-
ing tape has many 
studio uses. 

. . . Country School of Photography, South Woodstock, Vt. 
A Summer of Accomplishment for You is title of latest circular, 
describing numerous unusual courses of importance to profes-
sionals in rare vacation surroundings. Sent on request. 

PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 

NU-WAY COMPANY  w«ul;rr 
Box 113 West Toledo Station 

1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 



CHAMPION 
NEGATIVE 
IDENTIFIER 

IS-

AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 
Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica-
tion. 

Unconditionally guaranteed; may be re-
turned for full refund if, after 10 days, you 
are not completely satisfied. 

$40 with 4-digit unit; $35 with 3-digit; 
Both plus Federal tax. 

Illustrated circular on request. 

CHAMPION MA  COMPANY NUFACTURING 

327 Main St.  Orange, N. J. 

Taken by von Schnorendorf with GOERZ DAGOR LENS 

GOERZ DAGOR 
PRECISION PHOTO LENSES 

Craftsmanship, Experience and Integrity are 
the Pillars on which the C. P. Goerz American 
Optical Company has built its unparalleled 
reputation  for  producing  the finest,  high-
quality, precision photo lenses. 

For over half a century, the experience and 
background of this Company has played a 

vital part in all branches of photographic 
activity. Our highly trained technicians con-
tinue to prove their ability and craftsmanship 
in this specialized field. 

Today, photographers all over the world rely 
on GOERZ Lenses for dependable performance 
and many enthusiastic users proclaim them to 
be the world's best. 

Remember ... your lens is the heart of your 
camera. Choose  it wisely and treasure it 
always. There is no substitute for quality! 
Whether your requirements are run-of-the-mill 
or something special, we will be happy to serve 
You. Write Dept. PP-3. 

C. P. GOERZ AMERICAN 
OPTICAL COMPANY 

LIM, 

t�7  Office and Factory 
l�b  317 EAST 34th STREET 

NE W YORK 16, N. Y. 
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FREE 
40 PAGE 
CATALOG 
Just Printed! 

PHOTO STUDIOS 
COMMERCIAL 
STUDIOS 

CAMERA SHOPS 

New Ideas —  Increase Sales — Pro/its 

Low Cost Sales Builders That Pay! 

Complete Line of 

PHOTO M AILERS —  ENVELOPES 
STUDIO TOYS — HAND PUPPETS 

SALES PRO MOTION IDEAS 

SA MPLE OFFERS — ORDER TODAY 

Monkey Puppet with 5 squeakers  $2.50 
 Dog Puppet with 5 H D squeakers  2.95 
 (Both for $5.00 —special price)   5.00 

Magician's Rabbit—"Looks alive"  4,95 
 Petunia (Black Skunk— terrific)   4.95 
 Baby Petunia (12 inches long)   2.95 
 Fur Dogs— Cats— Rabbits (dolls)   3.95 
 Dog  Puppet— Lambswool —washable 3.95 
 Canary Bird (and signs) whistles   1.00 
 Cocker Dog Animal— Lambswool   1.95 

Magician's Handkerchief   1.00 
..........15 BAGS of TOYS (Give-aways)   1.00 
 10 Key Chains in envelopes   1.00 
 8 Balls (Assortment— all styles)   1.50 
 Samples of 2 Blue Garters, etc   1.00 
 Samples 30 Toys for Give-aways   2.50 
 6 Different Noisemakers (Terrific)   1.00 
..........590J- 5 Different Animal Toys   2.95 
 3 Small Dogs —with squeakers   1.00 
 2 Noisy Rubber Toys- 1 Sparkler   1.00 
 Telephone that dials and rings   1.25 
..........3 Different Rubber Balls (31% inch) 1.00 
..........Giant Froggy— makes noises, etc.   1.95 
 Mr. Squaker (Duck —noisy)   1.95 

Bird sings in Cage with signs   2.95 
 10 Baby Rattles— Float Toys, etc.   1.00 

and Hundreds of Other Sales-Building Ideas. 

CASH WITH ORDER —  We pay the postage. 

Send for this 40 PAGE CATALOG TODAY — for 

NE W IDEAS —  NE W STUDIO TOYS and BEST PRICES 

on PHOTO MAILERS —  PROOF ENVELOPES, ETC. 

We Show at National and State Conventions 
Booth 27 — At Chicago 

PIERCE Company 3705 Nicollet Ave. 
Minneapolis, Minn. 
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It's false economy tousesome-thing  just 
as  good." 

There's no substitute for Probus, the or igina l photographic 
preservative paint. Forty-five years of satisfaction to pro fessional 
Photographers is your guarantee of dependability. Be safe, — 
get the one and only trouble repellent Probus. Safe for coating 
trays, tanks, sinks, darkroom shelves, table tops and floors. 

WOLFF & DOLAN  5550 CaliforniaFrncic str°°' 
San Francisco 21 

THAYER & CHA_N_DLER/.tdrdds/, 

I_. 

910 WEST VAN BUREN 610190.{, CNICA00 7, ILLINOIS 

. . . Eastman Kodak Co., Rochester 4, N. Y. presents Kodak 

Photo-Light Bar (price $8.75) for use with any movie or still 

camera having standard tripod socket. Takes either 375-watt 
medium-beam RF lamps or 500-watt RF or spot lamps. Two 

sloping uprights are riveted to main bar under spring pres-
sure; swivel outward to superimpose beams from both lamps 

on  subject or swing  inward  for  convenient storage.  Lamp 
sockets  are  inter-connecting,  each  has  pus h-throug h, on -off 
switch. Price includes 10' cord. 

. . Burke 8 James, Inc., 321 S. Wabash Ave., Chicago 
are producing new Professional 8x10 Contact Printer completely 

equipped with eight lamps at $99.50. Practically all metal; 
Precision engineered for hard daily armed forces usage. Has 

super-diffusion glass, even illumination, independent electrical 

switches;  is heavy-gauge steel spot-welded for strength and 
Perfect platen contact. 

. . , Eastman Kodak Co., Rochester 4, N. Y. has available 

for photo finishers using continuous paper processing equip. 

ment new Kodak Roll Paper Dryer, Model A, with 18" wide 

chrome plated drum capable drying three strands 3'/1" paper, 

or any similar combination of strands, at 5'1per minute, per-

mitting  possible  production  up  to 2,400  prints  per  hour. 

Drum  is uniformly  heated  by  large capacity  water  locket 
maintaining even temperature over entire surface. Electrically 
heated  assembly  is thermostatically  controlled  within  close 

limits. After drying, paper strips may be spooled or cut directly 

as desired. If to be spooled, they ore drawn onto wind-up 
spools from which flanges can be quickly slipped for removal 

of completed  roll.  Simple  friction drive  provides  constant, 

moderate tension. Despite great production capacity and ship-

ping weight of 1,600 pounds, unit requires only 2'6"x7' floor 
space. 

Wyman Gold Stamping Machine 
Gold stamp your portraits, albums, 

Photomounts, etc, 

Stamp in Gold, Silver, or Colors 

See your dealer, or write to 

WYMAN ENGRAVING COMPANY 
36 Washington St.  Boston, Mass. 

CIRKUT CAMERAS 
OFFICIALLY SERVICED 

Bought—Sold—Overhauled 
GABRIEL ALLEN — 15 EXCHANGE PLACE 

JERSEY CITY, N. 1. 



��DD 

PHOTOMOUNTS and ILBUMS 
Designed to Increase Sales by the 

JOHN BVBNES CO., Ioe. 
33 LYMAN ST., 

SPRINGFIELD, MASS. 

RIPS HYPO COMPUTRY, aVICKLY 
...SAVES TIME, 
WATER, MONEY! 
Up to 80% faster hypo elimination 

with BE No. 30. Through a completely new 

chemical approach, BE No. 30 now makes 

it possible for you to wash the fixer out of 

your films and prints completely—and in 

record time! Important economy-wise. Gal-

lon treats 5000 or more 8x10 prints. 

Insures against Hypo stain and dis-
coloration. Indispensable for permanent 

prints ... long awaited by police and indus-

trial photographers ... invaluable for wed-

ding pictures, etc. 

Order today! 

No. 30 
HYPO 

NEUTRALIZER 

QQ-r' w  S 2',a 
another "must":  bp  l F̀ 04 �� 

BFI No. 20  h ; - �  � o 
PRINT FLATTENING  
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fI 
WRITE FOR 
PRICE LIST 

UANTITY 
uality Prints 
example of our low  
es: 

0 Prints  IM $65.00 

500 $37.50 

100  $8.50 

Send for price list today. 

MAJOR PHOTO CO. 
1210 N. Clark St., Dept. P, Chicago 10, III. 

Lo w Priced School ✓E! Club Folders; 

PHOTO M OUNTS 
Saul $2.00 for Iarge variety sample 

assurtment folders and easels. 

ALBUMS Musical,  Non-Musical, 
Wedding, Baby, etc. 
Stereo 

JOSEPH R OBIN 
262 W. 22nd Street, New York 11, N. Y., W A. 9-5044 

TOO LATE TO CLASSIFY 

NOW —  AGAIN AVAILABLE —  Three focal lengths for your 
8x10 —  coated. The Cooke Convertible Series XV is really 
three lenses in one. The combinations of Combined Back and 
Front are vary simply and quickly made and have an equiva-
lent focus of 12'/2", 19" and 261/2" at full aperture of F/6.8, 
F/12.5 and F/16 respectively, covering an 8x10 at infinity. 
For copying at 10 ft. or closer, the combined cover 11x14 at 
F/16 and the others the some at F/32. The quality and per-
formance is so great that the world's foremost professionals 
have produced their best pictures with this unusual lens. We 
recommend this lens very highly. In barrel with iris, $325.00; 
in self-cocking Compax shutter '/l to 1/50 sec., T&B, $325.00. 
Burke & James, Inc., 323 S. Wabash Ave., Chicago, III.  6-1 

• TAMCO Silver Collectors constantly re-
move harmful silver from your fixing bath 
—  prolonging life of chemicals —  keeping 
standard hypo or "fast-fix" fresh and fast 
working 1/3 longerl 

WRITE 
TODAY 
FOR FULL 
DETAILS! 

TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 

Size "A" TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid. 
Replacement units furnished FREE of 
charge each time. 

1̀ 
SILVER COLLECTORS 
I'm1  EPW 

STATES SMELTING & REFINING CO. 
615 VICT ORY ST.  •  LI MA, OHI O 

S"taae io 44e p4q 
High grade enlargements for Portrait and Commercial Stu-
dios, any size and color. Difficult Copy and Restoration  
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your  nega tives  
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 

Write for Price List. 

BLUM'S PHOTO ARTS 
1021 N. Wells St.  Chicago 10, III. 

SPECIALTY — OIL COLORED miniatures. Exquisite brus h wor k. 
Paper, $2.00; porcelain, Nora, copies, $4.00. Helen K. Beyer, 
325 N. Neville St., Pittsburgh 13, Pa.  6-1c 

COMPLETE FAST finishing service for traveling photographers. 
Percentage basis. Hammonds, 303 N. Ash, Wichita 7, Kans. 

6-1 c 

HELP WANTED — QUALITY PORTRAIT cameraman and printer. 
Permanent. New England. Write J-14 care this journal.  6.1 

MISCELLANEOUS 

FOR SALE —  Kodak Master power printer (11 x14) sam ple, 
$975.00; Ansco studio stands, $85.00; Pako print flattener, 
$90.00; Eastman print straightener, $245.00; 750-watt Vori. 
Beam spotlight, $50.00; Photogenic modeling light, $50.00; 
Johnson 4-36" tube fluorescent light, $75.00; Johnson 2-36" 
tube fluorescent,  $40.00;  Johnson  5.24"  tube fluorescent, 
$50.00;  Beattie  500-watt  super  boom,  $89.50;  2000-watt 
Bardwell & McAlister spotlight, $120.00;  10"  Ilex Paragon 
F/4.5, L.N., $74.50; 4x5 Series D revolving back Graflex, 
71/2" F/4.5 Kodak anostigmat lens, $95.00; 28-gallon stain-
less steel developing outfit, $165.00; 48-gollon stainless steel 
tanks, $50.00; 12" Goerz Dogmar F/4.5, Compound, $69.50; 
81/." B&L Tessar F/4.5, Betax shutter, $74.50; 81/" Carl Zeiss 
Tessar F/4.5, $49.50; 14 1/4" B&L Tessar F/4.5, $97.50; Pako 
Model B printer, $69.50; 5x7 Elwood enlarger Studio Model, 
$29.75; 5x7 Elwood Studio Model late model gray, $75.00; 
8x10 Presto printer very sturdy, $29.50; 12' Century tripod, 
$59.75;  12x20  Banquet camera,  $39.50;  Century  multiple 
camera with complete set of kits, 71h" F/4.5, Packard shutter, 
$94.50; 8x10 B&1 Commercial view, L.N., 12" Goerz Dogmar 
F/4.5, Compound shutter, $165.00; 5x7 Press Groflex, 10" 
F/4.5  Ilex,  $97.50.  Crating  charge  on  larger  articles. 
America's largest stock of used professional equipment. Estab. 
lished over thirty years. Mid-West Photo Supply Co., 27 E. 
Adams, Chicago, Ill.  6.1 

We Pay HIGHEST PRICES 
FOR 

Used, Ilisearded Safely Fililis 
WRITE FOR QUOTATIONS 

PLASTOFILM, INC.  Wheaton, Illinois 

For Quick and Sure Color Service 
Custom 35mm Duplicating — Any Size Original 

35mm — 25c each  •  Stereo Realist — 50c each 

Discounts to Dealers and for Quantity Runs 

CLIED'S STUDIO 
8418 W. 3rd St.  Los Angeles 48, Calif. 
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TRACR — 

DRAW 
STUDIO 
DRAPES 

ALL-PURPOSE 
SINKS 
Constructed of high polish 
steel—Easy to clean — 
Leakproof-39 stock sixes. 

FILM 
PACK DEVELOPING 
HANGERS—New, spe-
ciol construction, to hold 
thin base film securely dur-
ing all processes of de-
veloping. 

Send for illustrated 
catalog shoving com 
\  plete line.  / 

-s 
21"1 PORTABLE 

ROLLER SCREEN 
AI" 

BLACK '� 4+n � 
� 1I  

w 4sTAINLESS STEEL EQUIPMENT 

41 

is 

�, 
Y 

DEEP TANK  " 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing—VA, 10, 15, 28, 
48 gallon ca pocity. 

STAINLESS STEEL 
BUCKETS —Avoiloble in 
two sizes-3s/4 or 4 gallon 
capacity. 

DEVELOPING TRAYS 
AND SINK PANS 
Ruggedly built of high polish 
stainless steel for life-time 
we or. 

AUTOMATIC 
ROCKER WASHER 
Stainless steel double section 
sink — Washes prints up to 

FILM DEVELOPING  20" x 22". Large capacity. 
TANK OUTFITS—Develop-rinse-fix-wash in one unit 
Includes 3-compooment jacket and two insert tanks. 

CALUMET MANUFACTURING 
COMPANY 

2326 S. Michigan Ave.  Chicago  16, Illinois 

2—BACKGROUNDS IN-1 
Black & Gray Roller Screens 
96"Lx6'W & wall brackets $19 
Screen & 2-portable stands $34 
(Roller screens to 150" cloth) 
Draw backgrounds on ceiling 
or wall tracks 6' easy to install. 
All colors, fabrics. Send size. 

CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr., Chicago 6 

SALON OIL PORTRAITS 
Portraits of distinctive quality;  life like color and texture — 
executed entirely in heavy brush work and giving a full oil 
appearance.  Most effective results on your OL, L or tapestry 
papers. 

DOROTHY CARVER STAFFORD 
Telephone Glens falls 2-7025 

41 W. Notre Dome St.  Glens Falls, N. Y. 

ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 

QUALITY WORK AT REASONABLE PRICES. 

COLORING 

DEVELOPING 

PRINTING 

RETOUCHING 

COPYING 

ENLARGEMENTS 

REPRODUCTIONS 

RESTORATIONS 

SPRAGUE-HATHAWAY, INC 
Established 1874 

e 

WRITE FOR QUOTATIONS. 

ALBUMS 

FRAMES 

M OULDINGS 

PHOTO M OUNTS 

58 Day Street 

West Somerville, Mass. 
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Doseber 
COUNTRY 

Sch00t 
..o of cct 

Pbot,Wraphy 

GREATER 
ACCOMPLISHMENT 

  for YOU 
A distinguished staff, plus famous 
guest instructors and a fascinating 
schedule  make  each  day a new 
adventure.  Sound,  logical, proven 
methods in all phases of black and 
white and color photography. Finest 
equipment,  beautiful  location, low 
tuition. 

SPECIAL  SHORT COURSES 
A Year Round School 

Write for Summer folder NOW. 

)5'11)1? CATS  SnUTtt W O01)',T  ('K, %'ERNIONT 

Bind Your Copies 
of THE  PROFESSIONAL  PHOTOGRAPHER each 

month. The magazine is much too valuable to 

discard and, in the course of a year, your 12 

issues will give you the equivalent —  in the 

finest  halftone  reproductions  that  money can 

buy —  of any photographic annual published. 

A complete index for the year is bound in the 

December issue. 

Handsome Binders 
covered  in  blue  simulated  leather  are  now 

available  for $3.75  postpaid.  Each  accommo-

dates  12 issues with room  for index at front 

or back  if you prefer to remove it from the 
December issue. Takes only a moment to slip 

in the latest issue; it may be as quickly re-

moved at any time. All issues open flat. 

Better send your check today. 

Charles Abel Incorporated 
519 Caxton  Bldg.  Cleveland  15, Ohio 

FILM HOLDERS REPAIRED 
WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY 
Our highly efficient production methods enables us 

to offer this service at relatively low cost. 

4 x 5 . ... $1.25  8x10 .. . $1.75 
5x7.  . . 1.50  11 x14 . . . 3.00 
ALSO OTHER SIZES-  REBUILDING EXTRA 

Repair and Rebuild studio equipment 

For Sale:  Holders - - - Bellows 
WRITE FOR PARTICULARS 

HOFF MAN 
PROFESSIONAL CAMERA REPAIR SERVICE 
534 BLISH WICK AVE., BROOKLYN 6, N. Y. 
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oCESSI. 
INTI 
ROCESSI 

Write for prices or send film: 
7273 Santa Monica Boulevard 

Dept. D, Hollywood 46, California 

EVENTUALLY — 
Why Not NOW? 

Slickest Thing You Ever Used 

NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 

325 Mill St.  Bristol, Pa. 

CANDID WEDDING enlargements. Let us do this wor k for 
you. Photo service to professionals. Ernest Spiegel, 70 Post 
St., Yonkers, N. Y.  6-Ic 

LOW COST photomounts 3x5: $3.00/100 in attractive wood 
grain,  gray cover; $3.80/100 for deckled,  maroon folder. 
5x7:  $4.80/100 for gray and $5.60/100 deckled  maroon. 
1,000 rates cheaper. White folders available at similar low 
prices. 20/. discount prepaid orders. F.O.B. here. Free samples. 
We also make 20, 3x4, 5x3, 7x5, 800, etc. Penn Photo-
mounts, 335 Woodland Ave., Glenolden, Pa.  4-3c 

BIG INVENTORY sale. Real bargains. All goods sent on 15 
day trial, money freely refunded if not satisfactory.  10'/2" 
Schneider Xenar F/4.5 in barrel, $90.00; 13" Cooke F/5.6, 
diffusion device, $70.00; 10" Bausch & Lomb IC Tessor F/4.5, 
new, in barrel, $135.00; 16" Goerz Berlin Hyper, like new, 
F/4.5, $225.00; 14" Goerz Celor F/5.5 in Universal shutter, 
$130.00;  14" Ektor F/6.3 in barrel, $160.00;  17" Voigt. 
lander  Collinear  F/6.3,  $150.00;  19"  Goerz  Celor  F/5, 
$140.00;  12"  Hugo  Meyer  Trioplon  F/4.5,  $75.00;  12" 
Kodak anostigmat F/4.5, like new, in barrel, $90.00; 12" 
Goerz Dagor F/6.8, new, in barrel, $200.00; 15" Carl Zeiss 
Unor F/5 in barrel,  $150.00;  12" Schneider Xenar F/4.5 
in barrel, $100.00; 12" Bausch & Lomb IC %ssar F/4,5 in 
Betax shutter, $150.00;  14" Goerz Dagor F/7.7 in barrel, 
$165.00; 16'h" Ross Xpres F/4.5 in barrel, like new, $200.00; 
8'/4 " Hugo Meyer F/4.5 in Compound shutter, $125.00; BY," 
Carl Zeiss Protar wide angle Ser. V F/18, $40.00; 8'/." Carl 
Zeiss Tessor F/4.5 in barrel, $75.00; 6" Carl Zeiss Tessor 
F/4.5 in barrel, $40.00;  14" Goerz Celor F/5 in barrel, 
$125.00; 02" Wollensak Velostigmat enlarging lens F/6.3, 
$35.00; 12" Bausch S Lomb Protar, combinations 19", 23", 
Betax  shutter,  $135.00;  12'/2" Voigtlander Collinear  F/6.8 
in barrel, Waterhouse stops, $30.00; 19" Helier F/4.5 in 
barrel, $175.00; 8'/," Steinheil Unifocol in barrel F/6, $40.00; 
19" Goerz Dagor F/7.7 in barrel, $275.00; 18" ra pid rec ti-
linear F/8, $30.00. Hundreds more. State requirements. Send 
for list of lenses. Fifty years without a displeased customer. 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y.  6-1 

EFFECTIVE NOVEMBER  1st,  1951 

Federal Excise Tax has been completely removed 
from our entire line of stainless steel products. 

Write today for our latest catalog #40 listing; 
many new additional items. 

GRAFIC STAINLESS STEEL PRODUCTS, INC. 

64 West Illinois Street, Chicago 10, III. 



Schedule of Coming Conventions 
(The sooner your organization's dates are established and listed here, the better!) 

Organizations Dates  City Headquarters 
Hotel 

For Information 
Write 

Mississippi-Alabama 
Assoc. Photogs. 

June 23-24  Mobile  Battle House  George Armbrester, Pres.. 
321 Troy St., Tupelo, Miss. 

Wisconsin Prof. 
Photog. Assn. 

July 6-9  Milwaukee  Federal Legion  Gilbert E. Mayer, M.Photog.. 
Club House  Conv. Chrm., 2665 N. 3rd 

St., Milwaukee 12 

Prof. Photog.  July 13-14 
of Tennessee 

Memphis Peabody  C. N. Orman, Sec. 
806 S. High St., Columbia 

Virginia Prof.  July 27-29 
Photog. Assn. 

Old Point  Chamberlin  Lewis E. Allen, Vice-Pres. 
Comfort  E. 3rd S1., Front Royal 

Prof. Photog. Assn.  Aug. 9-11 
of California 

San Francisco  Saint Francis  George H. Matchette, Sec.. 
124 E. Yosemite St.. Madera 

Rocky Mountain  Sept. 7-9  Denver 
Prof. Photog. Assn. 

Albany Ken. Ball, See., 
Casper, Wyo. 

Biological 
Photog. Assn. 

Sept. 10-12  New York City  New Yorker  Lloyd F. Varden, Nat. Sec.. 
533 W. 57th St., 
New York 19 

Photog.  Assn.  of 
New England 

Sept. 14-16  Boston Kenmore Anton Hanania, Sec.. 
26 Emerson St., 
Newton, Mass. 

Montana 
Photog. Assn. 

Sept. 19-20  Boulder Diamond S  Ralph R. Osborn, Sec., 
Ranchotel  Sidney 

Prof. Photog. Assn.  Jan. 18-19, 
of Louisiana  1953 

New Orleans  Monteleone  Calvin Blue, Sec., 1016 
Johnson  St.,  Lafayette 

Illinois  Mar. 8.10,  Peoria 
Photog. Assn.  1953 

G.  H.  Pilon,  Sec., 
208 N. Neil St., Champaign 

PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Motion Studio, P. O. 
Box 1941, Bridgeport, Conn.  2-tf 

THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc-
Kinley. I have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio.  12.0 

WANTED — GOOD portrait lens and shutter, 8" to 9". Dwight 
Barnes, Cokato, Minn.  6.1  

WANTED —  PHOTOGENIC home portrait speedlight outfit. 
Must be A-1 condition. Montgomery, 4309 Avondale, Dallas, 
Texas.  6.1 

"INDUCTU MATIC" 
The Modern Electric Retouching 

and Etching Machine 
Lowest price. Easier, better, faster 
retouching. Takes up to 8x10 nega-
tives with special adoption for re-
touching 70mm film in the 100' rolls. 
For mechanical etching use the "Micro-
shaver" tool furnished with each ma-
chine. Light and stroke intensity con-
trols. Write for further information. 

The H. K. WILLIAMS Co.  Moline, Illinois 

CAM-0 SCHOOL camera outfit,  complete with  lights,  lens. 
First $225.00 takes it. Gill's Studio, Coshocton, Ohio.  6.1  

CANDID WEDDING promotion  booklets  illustrated  with  20 
candid photos and imprinted with your name will boost your 
wedding business 200 %. These booklets are bringing results 
previously unheard of to photographers who  mail  them to 
prospective brides. Sold to one photographer in each area on 
a first-come, first-served basis. This is a business-getter you 
have been looking for. Write or wire for samples and fran. 
chise protection for your area. Telaak Studio, 3090 Main St., 
Buffalo, N. Y.  4-3 

EXTRA PROFIT " 
in addition to your regular portrait business 

Now YOU, the professional pngtographer, 
can take advantage of the undetgraduate 
and elementary school picture business in 
your area. The Cam-0 program is designed 
to supplement your income and provide 
you with a service that pays off with real 
profits. No extra help is necessary. 

Write!  Wire!  Phone! 

UNITED STATES CAM-0 CORP. 
18TH AND HOLMES STREET  KANSAS CITY, MISSOURI 

61 

Professional 

Photographer 
June - 11952 



MIDG-O! 
• It dries Glossy as well as 

Matte prints on ferrotype 

fins' without scorching. 

• Dries prints up to 11x14 

size and dries them flat. 

• Dries a full load of 50 

8x10 or 400 3x5 in one 

hour, with no steady at-

tendant necessary. 

The cabinet is made of 20 

gauge steel and painted a 

light brown  crackle  finish. 

• Simple to operate. 

MIDG-O CO. 

A DRYER WITH A DRYING PRINCIPLE LONG RECON-
IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 

8863 Avis  - 

PORTRAIT FINISHING 
DEVELOPING,  PROOFING,  RETOUCHING, 

PRINTING, ENLARGING, COLORING, COPIES 
a finishing service at reasona ble prices.  Fine quality 

and fast dependable service known the country over. 

"'ri f'r Price Lit  OSBORNE LABORATORIES s 
MIAMI BLDG.  505 ELM ST.  CINCINNATI, OHIO 

FOR  SALE —  Macvan  two-on-5x7  with  matched  5x8  F/4.5 
B&L Tessa, in X Synchro Alphax shutter, worth over $750.00, 
with  100' 70mm  roll magazine,  our price $500.00.  Spec ial 
Ve-J.. 

De 70mm  100'  Dolite  load,  matched  Paragon  7'/" 
F/4.5 ana stigma  in Acme X Synchro shutter, $200.00; worth 
$300.00. Barbeau Photo Supplies, 33 E. Bridge St., Oswego, 
N. Y.  6-2 

4x5 COMBAT Graphic, $115.00; Atria Ektar lens F/2.5, ba rrel, 
$75.00.  Will  trade.  Patrician  Studios,  13816  W.  Warren, 
Dearborn, Mich.  6-1c 

PACKARD IDEAL SHUTTERS 
Sold by Jobbers and Dealers 

E VER Y W HERE 
Manufactured only by 

Michigan Photo Shutter Co. 
170 East W ater St. - - - Kala mazoo 2, Mich. 

TACHROME FIL M PR OCESSINC,� 

ST A TI O N 

CLEVELAND C OL OR SERVICE 
3974 East 131st Street 

Dept. P.P.  Cleveland 5, Ohio 
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• Two dryers  in one — 

Inexpensive to operate. 

• No furled edges —  No 

blisters. 

• Same  drying  time  on 

damp muggy days. 

• Takes only  14"x24" of 

space. 

'Does not include tins. 

See Your Dealer or Write 

ONLY  $79.50̀ 

Detroit 9, Mich. 

FOR SALE — 5x7 Gundlach view, double ex tens ion , per fect , 
$35.00; 7" Goerz Dogor convertible, shutter, $100.00; 12" 
Turner Reich triple convertible in shutter , $125.00; all three  
for $245.00.  8x10 Seneca view,  case,  tripod,  needs new 
bellows, $20.00; a few new Lloyd's film (roll) numbering 
devices for the small  finisher,  close-outs at $20.00;  4x5 
Super D Graflex Ektar lens, Tele-Optor lens, film magazine, 
holders, like new for only $275.00. Sells new for $459.00, 
not  counting  holders or magazine.  Skinner's  Photo Shop, 
Lewistown, Mont.  6.1 

AN OPPORTUNITY of a lifetime is offered to a high grade 
operator and retoucher as a partner in one of the wealthiest 
colleges in the east. Guaranteed drawing over $10,000.00 per 
Year. Only top notch man will be considered. Write C-71 
care this journal.  6.1 

RETOUCHING AND COLORING 

EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, III.  4 H 

OIL COLORING — up to 11x14 — $1.00 plus postage, cash 
with order. Prompt service; satisfaction guaranteed. Discount 
on volume. (Former head of Color Department, N. Y. Institute 
of Photography) Shaw Color Studio,  220 West 42nd St., 
Room 917,  New  York. WI 7-9237._   6.1c 

EXPERIENCED RETOUCHER, etchings, corrections, oil tinting. 
Reliable. Ethel Bailey, Box 44, Ada, Okla.  6-Ic 

FINE RETOUCHING — Highest quality etching. Expert appli. 
cation of lead, New Coccine, dyes. Employed 5 years by 
Master Photographer in east. Work done personally; returned 
within one week. Paul Argenio, 408 Luzerǹ  Ave., West 
Pittston, Pa. 6.2 

See for yourself what a 

Terence it makes when 
portraits have the added 

appeal of Chi lcote prod 
The design and finish cap 
your customers' enthusias 
build bigger orders. Choose 
Chilcote and be sure. 

- 'MOUNNNG W fS " yo  r 
y r. W„re lo, .  py ruduy. 

I/ 

says: , 

duryour 
eye 
tuts. 
lure 
m... 

3 

?lie CHILCOTE COI. 
2140 SUPERIOR AVE., CLEVELAND 14, OHIO 

Send for full information and latest catalog 
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Professional Dealers Who Want Your Trade 

AKRON, OHIO—Metzger Photo Supply Co., 1091.3.5 South 
Main Street; 52 East Mill Street.   

ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 

AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 

BALTIMORE 1, MD.—Eostman Kodak Stores, Inc., 309 North 
Charles Street.   

BALTIMORE 24, MD.—Gamerman's, 3808 Eastern Avenue.   

BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 

BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. Y. 1. F. Adams Co., Inc., 529 Main Street. 

CHICAGO 2, Ill.—Eastman Kodak Stores Co., 133 North Wa-
bash Avenue. 

CHICAGO, ILL. —Mid•Wesf Photo Supply Co., 27 East Adams   Street.  PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. 

MILWAUKEE, WIS.—Eostman Kodak Stores, Inc., 745 North 
Milwaukee Street. 

MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 

NASHVILLE 3, TENN.—Goo. C. Dury Company, 420 Union 
Street. 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902-
910 Broadway.   

NEW YORK, N. Y.—Eastman Kodak Stores. Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y.   

NEW YORK CITY---George Murphy, Inc., 57 East 9th Street.   

NEW YORK CITY—Willoughby's Inc., 110 West 32nd Street.   
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest-
nut Street. 

CHICAGO 6, ILL.—Norman-Willsls Co., 316 West Washington 
Street. 

CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th 
Street. 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 

DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali. 
fornia Street. 

INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue.   

KANSAS CITY, MO. —Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.- The Memphis Photo Supply Co., 123.125 
South Court Avenue. 

PITTSBURGH 22, PA.—liberty Photo Supply, 436 Wood Street. 

ST. LOUIS 1, MO. —W. Schiller b Co., Inc., 1109 Locust Street. 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave-
nue E. 

SAN FRANCISCO, CALIF.—Eostmon Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eostman Kodak  Stores, Inc.,  1319 Fourth 
Avenue. 

SYRACUSE 2, N. Y.—Froncis Hendricks Co., Inc., 339 South 
Warren Street. 

TOLEDO, OHIO­George L. Kohn*, Inc., 602 Summit Street.  

WASHINGTON 1, D. C.—Fuller b d'Albert, Inc., 815 Tenth 
Street, North West. 

WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 
Douglas. 

WASHINGTON 4, D. C.—Br*nner Photo Co., 933 Pennsylvania 
Avenue, North West. 

RETOUCHING  FOR  the  trade.  Dependable,  quick  service. 
Mrs. Jos. Fischer, 2215 N. Delaware, Indianapolis, Ind.  6-1 

STUDIOS FOR SALE 

MUST SELL modern portrait studio, Virginia industrial city, 
158,263. Located near four military bases. Growing business. 
Write H-22 care this journal.  5.2 

FOR SALE—A to Harbor—beautiful home studio on main 
street at 124 W. Mitchell, Petoskey, Michigan. Population 
10,000 with several surrounding towns—suitable for year 
around business. Has been summer resort studio since 1942. 
Furnished and partially equipped in ideal location for ambi. 
tious photographer. Six bedrooms and large living quarters 
beautifully furnished. Modern and practically new. Furnishings 
and name optional. Eva Hunt, 61 W. Margaret, Detroit 3, 
Mich.  5.2 

PORTRAIT STUDIO for sale or lease. Profitable suburban busi-
ness combined with five large room modern home, on two 
lovely acres in western Washington, near large city. Fully 
equipped. Priced right for immediate action. This is quality. 
Write S-49 core this journal.  6.1  
PORTRAIT STUDIO in busy Los Angeles surburb. Long estab-
lished; ground floor; modern, well equipped. A going busi-
ness. $4,700.00. Write C-68 care this journal.  6.1c 

FOR SALE — Beautiful modern studio located heart of city 
65,000; enviable reputation. File 10,000 sittings. Long lease. 
$7,500.00; $4,000.00 handles.  Glenn  Lainson,  1071/2 Pikes 
Peak, Colorado Springs, Colo.  6-1  

DUE TO ILL HEALTH must sell at cost fine new studio on 
Highway 99, five miles from Tacoma. Good equipment, hand-
somely furnished reception room, low overhead, ample park-
ing space. $90.00 monthly  rent  includes  light,  heat and 
water. Krug Studio, Fife Square, Fife, Wash.  6-1  

PORTRAIT,  COMMERCIAL  and  photofinishing  studio.  Good 
business, well equipped, very reasonable. Clinton Studio, St. 
Johns, Mich.  6.1  

GROUND FLOOR studio, well equipped; good business. Sell 
below inventory. Cash. David Wilshire, Eng-and, Ark.  6.1 

HALLDORSON PRODUCTS 
AT YOUR DEALERS 

Studio Lamps, Proof  Printers,  Flexible  Neck 
Head Screens. Print Diaplayora, Uniform-Speed 
Shutter Attachments.  Write for Circulars to 

T. E. Halldorson & Co. Wilmette,  I, 

THROW AWAY YOUR FOCUSING CLOTH 
Use the Maevan Twin Lens Reflex Camera — that c( ntera that — 
Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a "MUST" for Children 
and School Work — Send for Descriptive Literature. 

MACVAN MANUFACTURING COMPANY 
2095 Moore St.  San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 
SITUATION WANTED and HELP WANTED : Ten cents (10c) per  
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS:  Twenty cents  (20c) per word ; 
Minimum charge $3.00. 

FOR ANS WERS IN OUR CARE: Add five words plus 50c addi. 
tional for box number and forwarding inqu iries . Reques ts for  
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HO W TO FIGURE THE COST:  First two words of each adver-
tisement are set in capitals; no other display being permitted. 

Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5112", $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS FAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bldg., Cleveland 15, 
Ohio, 

PORTRAIT,  COMMERCIAL  studio  and  camera  shop.  Trading 
area  of  18,000.  Established  over  30  years.  Priced  to  sell. 
$9,000.00  plus  merchandise  inventory  of  cost.  Short  drive 
from Son Francisco. Miles Studio, 623 San Benito St., Hollis-
ter, Calif  _  6-lc 

CAMERA SHOP —  Photo studio —  Really fine offering ; fast 
growing business; industrial Ohio city of 50,000; rent $140.00, 
lease;  camera shop,  office,  reception  room,  modern  finishing 
Plant;  also  4-room  furnished  apartment;  excellent  fixtures, 
equipment  and  stock.  Price  $13,500.00.  E,  M.  Koryto  Co., 
819 National City Bank Bldg.,  Cleveland, Ohio.  6-1c 

FOR SALE —  M. 1. Bucklin Studio, 559 Main St., Littl e Falls, 
N.  Y.  Established  1896.  Present  owner and  operator  wi shes 
to  retire.  Only portrait studio  in city  18,000 population  in 
business  center.  Rare  opportunity.  M.  J. Bucklin,  559  Main 
St.,  Little Falls, N. Y.  6-lc 

HELP WANTED 

The Insertion of an advertisement under  "Help Wanted" 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, If only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ-
ers foil to accord this courtesy to employees. 

REPRESENTATIVE —  SELL  8mm and  16mm  full  color movie 
film in your spare time. lifetime income with our continuous 
renewal plan. No investment required. McGregor Products Co., 
201 Grand Ave., Rochester, N. Y.  5-2c 

Y OU SHO ULD H AVE A 

RICHARD PRINT W ASHER 

Only $22.50 
(No  Excise  Tax) 
• White Vinyl On 
Spun Aluminum 

• Triple let Action 
Constant  Motion 

• Continuous Drain 
From  Bottom 

• 10-Day Money-
Back  Guarantee 

Washes 60 DW 8x10s thoroughly in 25 minutes. 
Also handles 11xl4s. Thousands in use everywhere. 

See Your Dealer or Write for Literature 

RICHARD MANUFACTURING CO. 
1502 E. Colorado  Dept. C 6  Glendale,  Calif. 

NAME OF LOCAL DEALER  

j I Send Free Literature [ ] Send  Washers $22.50 ea. 

Name.._ 

Address 

City... - -  _._..._  Zone  State 
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WANTED: IS there a young energetic man with at least five 
Years experience in all around photography who would like 
to work steady in a well established Ohio studio? Here is 
a wonderful opportunity for a bright, aggressive young man 
with a chance to advance. Write C-69 care this journal.  6.2 

SALESMEN  CALLING  on  photo  studios  wonted  for  steady. 
sailing line of nationally advertised photo trade specialties. 

Southwest and Ohio, Michigan,  Indiana,  Illinois, Minnesota, 
Wisconsin  territories open. Year round repeat business.  No 
cumbersome samples. Write A-17 care this journal.  6.1 

WANTED —  AN oil around photographer,  man or woman; 
a girl printer. Good salary, permanent position. Write March. 
ion  Photo Service, Fostoria, Ohio.  6.1 

HOME PORTRAIT operator for work on road in middle west. 
Equipment and car supplied. Must be experienced. Salary and 
commission. Single man preferred. Send picture and qualifi. 
cations. Moffett Studio, 30 S. Michigan Ave., Chicago 3, III. 

6.1 

SITUATION WANTED 

The insertion of an advertisement under "Situation Wanted" 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver_ 
tisement for a position, if only with a postcard. The pub 
fishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 

PHOTOGRAPHER, ALL AROUND man, experience portroit and 
commercial, seeks permanent position with good studio. Write 
K-64 care this journal.  6.2 

PORTRAIT  PHOTOGRAPHER,  dependable,  long  manogerial 
experience,  outstanding  background,  first class operator and 
supervisor A-Z, desires change. Write stating salary C-70 care 
this journal.  6.1 

PORTRAIT PHOTOGRAPHER, 12 years experience, single, aga 
36. Incandescent or strobe lighting. Expert finishing. Interested 
in studio or partnership. Can travel. Position must be sound. 
Write 8-38 care this journal.  6.1c 

,if  /  � �. d.4 � - t.Aj 

FINE-AND INEXPENSIVE 

:Metal-Photo-Frames- 
GUARANTEED 100"" 

• PICTURE FRAME MOULDINGS 
• PICTURES, FRAMES, AND MIRRORS 

FREE e 

IA ART SUPPLY, 

*44 
MANUFACTURED BY 

GEORG  COMPANY,, 
280 GARNETT ST., ATLANTA 3, GA. 



A Big Hit! A Real Value! 

ERTLERLITE TRIPLEX 
Hand REFLECTOR 

'I'WO-WAY 
USE 

1. With Batteries 
for Flash 

2. With 110 V. 
for Photoflood 

Compact, well insulated, 
weighs 3 lbs. slip sock-
ets, extension cord, with 
sat.off switch, hang-up 
bracket.  Standard out. 
let for extension flashes 
or synchronizers.  Now 
supplied with batteries. 

Price $27.50 

ERTLER PHOTO EQUIPMENT 
113 St. Clair Ave., N.E.  Cleveland 14, Ohio 

BUILT TO LAST-FOR 
YEARS AND YEARS 
The NEW Keith HEAVY. 
DUTY PRINTING FRAMES 

Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 800 ($6.95), 11x14 
($9.50), and 16x20 ($14.95). 

Distributed Exclusively By — 

GARDEN & WILLIAMS 
3266 W. PICO BLVD.  LOS ANGELES 6 

NEW BOOK! 
BY CHARLES ABEL 

Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why I don't publish a new one, while 
others who bought my more recent Profes-
sional Photography for Profit and, following 
its precepts, have established successful stu-
dios, keep asking for a new one on how 
to go after more business. 

So here's my newest book: 

Tested Money Making Ideas for 
Professional Photographers 
covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town  fashions, 
newspaper, direct-mail and radio advertis-
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 

ORDER 
NOW 
6x9 — 300 Pages 

Cloth-Bound 

$3.95 postpaid 
fin Ohio add llc for sales tax) 

Charles Abel Incorporated 
519 Caxton Building  Cleveland 15, Ohio 
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Are you "in the know" about 

For the WEDDING PHOTOGRAPHER —Stereo is the 
one sure way to increase your soles and your profits. 

Stereo costs you less. It eliminates time consuming dark-

room work. The luxurious Holson Stereo Wedding 

Album gives you the most attractive wedding package 
ever offered—a breathtaking album no bride can resist. 

HOLSON STEREO 
SLIDE BINDERS 

For EVERY PROFESSIONAL PHOTOGRAPHER—Stereo 

opens hundreds of new sales opportunities. Now you 

can actually mount a complete roll of Stereo film in 

less than ten minutes with the new unbreakable Holson 
Stereo Binders. You save time and money. You get 
the finest Stereo Binder made and, as an extra fea-

ture, you can have your name gold stamped on every 

slide. See it today. 

Holson 
Binders 

\-.# j-2 
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STEREO 

HOLSON 

STEREO 

WEDDING 

ALBUM 
Model 30-100 

This is the only album of its kind. It includes the 
exclusive Holson "wedding white" self illuminated 

Stereo viewer. The unique, cushioned slide compart-

ment permits you to vary the number of slides. Order 

the Holson Stereo Album, model 3D•100 from your 

dealer or stockhouse today. 

Here's how to "get in the know".. . 

Write for complete information about the correct way to sell Stereo for 
weddings, a FREE sample Holson slide, and the complete Holson cata-
logue of fine wedding and photographic albums. 

Holson Binders, Inc. 
762 Wythe Avenue, Brooklyn 11, N.Y. 



with Kodak Super Panchro-

Press Sheet Film, Type B 

Load your holders with Kodak Super Panchro-

Press Sheet Film, Type B, and you are ready 

for any subject under almost any lighting con-

dition. Its high speed and color sensitivity 

make it particularly suited to candid-type work 

and close-up photoflash pictures. It produces 

crisp, easy-printing negatives with all types of 

indoor and outdoor illumination including 

Kodatron and fluorescent. Whether you spe-

cialize in portrait or illustrative or candid pho-

tography, or in photomicrography, you can 

use Kodak Super Panchro-Press Sheet Film, 

Type B, to advantage. Order it from your 

Kodak dealer. 

EASTMAN KODAK COMPANY 

Rochester 4, N. Y. 

Other Kodak Sheet Films — 

Black-and-White and Color —Include: 

Tri-X Panchromatic 

Portrait Panchromatic 

Super-XX 

Super Ortho-Press 

ortho-X 

Panatomic-X 

Commercial 

Ektachrome 

Ektacolor 



ArSt L'�1C�ll'f'... FOR A SECOND CAMERA 

If you are not already the proud owner of 

one of these fine cameras, you will want 

one ... to carry with you on your outside 

jobs ... to use for specialized work ... 

to make quick record shots ... to complement 

the work you do with your studio camera. 

KODAK REFLEX II. 

First choice with those who need and 

want reflex camera "see-ability" 
while shooting. Matched Kodak An-
astar f/3.5 viewing and taking lenses 

insure sharp, clear pictures on the 
viewing glass and on the negative. 

An Ektalite field lens in the viewer 
gives maximum over-all brilliance 

for accurate focusing under all light 
conditions. Internally synchronized 
Flash Kodamatic Shutter with speeds 
up to 1/300. Price, with Field Case 

and neck strap, $ 161.00. 

See your Kodak dealer. 

Prices include Federal Tax and are 
subject to chaise without notice. 

EAST MAN KODAK CO MPANY, 

Rochester 4, N. Y. 

KODAK MEDALIST II. 

First choice for maximum versatility 
in a camera that can go anywhere. Its 

unexcelled Kodak Ektar f/3.5 Lens 
is set in a hand-lapped helical mount 

to give the utmost accuracy and 
smoothness in focusing. Nine-speed 
1/400 Kodak Flash Supermatic 
Shutter, coupled range finder. A wide 

range of accessories, including a 
ground-glass accessory back, adapts 
it to almost every type of photogra-
phy. Price, with Field Case and neck 

strap, $304.75. 

Kodak 
TRADEMARK 


