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Perhaps you have bought something 
real cheap, just because it seemed to be 
a bargain, and it turned out to be no 
good.

No matter how little it cost — you 
forgot the price you paid and were 
much dissatisfied.

On the other hand, if you paid just 
a little more for something which was 
really good, your customers were bet' 
ter pleased and you likewise forgot the 
price and became a booster for the con
cern who sold it to you.

Thousands of studio owners through
out the land declare that Gross Mounts 
are better, yet they really cost no more 
than the ordinary. Every Gross Mount 
is a bargain because it is good and is 
honestly priced.

MANUFACTURERS • TOLEDO 12. OHIO

I f  you are no t  on our calling list, uri te  
us for il lustrated descriptiy e.

Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, O h io , under the A ct of March 3, 1879- 
Office of publication: Lorain, Ohio.



You should see  the w a rm  o liv e-b lack  e n la rg e m e n t!

Y ou’re looking a t  a 120 line screen halftone 
reproduction of which our engraver is m ighty 
proud.

B u t no reproduction could possibly show the 
delicate gradation— the mellow olive-black 
tones of an enlargem ent m ade on Ansco India- 
tone paper.

Ind iatone has wide la titude  for perfect con
trol. I t  tones sm oothly, w ith b reath-tak ing  
richness. And it responds beautifully  to  oil 
coloring.

Like all p o rtra it photographers, your work is 
judged by  w hat your custom ers see in the 
finished enlargem ent. For th a t  reason, Indiatone 
is the perfect com plem ent to  the perfect 
negative.

You can prove this to  y o u r s e l f  when you 
p u t through your next order! O rder Ansco 
Ardol Developer, to o  laboratory-packaged for 
your protection. A n sco , Bingham ton, N ew  
York. A Division of General Aniline & Film  
C orporation. “F ro m  R esea rch  to  R e a l i ty ”!

ASK FOR A n s c o I N D I A T O N E  PAPER
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STAINLESS STEEL EQUIPMENT

S T A I N L E S S  STEEL  
B U C K E T S  —  A v a i la b le  in 
two sizes—3 %  or 4 gallon 
c a p a c ity .

A L L - P U R P O S E  
S I N K S
Constructed o f high polish 
s te e l — E a s y  to  c le a n  — 
Leakp roo f— 39 stock sizes.

D E V E L O P I N G  T R A Y S  
A N D  S I N K  P A N S
R ugged ly built of high polish 
stainless steel for life-tim e

P A C K  D E V E L O P IN G
H A N G I R S - N e w .  s p e 
c ia l construction, to hold 
thin base film securely dur
ing a ll  processes o f d e 
velop ing.

F IL M  D E V E L O P IN G  
T A N K  O U T F IT S —Develop-rinse-fi

D E E P  T A N K  
F I N I S H I N G  O U T F IT S
Com plete with two insert 
tanks for developing and
fix ing  — 3 '/ j ,  10. 15. 28 . 
48  gallon ca p a c ity .

A U T O M A T I C  
R O C K E R  W A S H E R
Stainless steel double section 
sink— Washes prints up to 
2 0 "  x  2 2 " . Large capacity .

-wash in one unit
Includes 3-com portm enf jacket and two insert tanks.

SOLE DISTRIBUTORS

CHICAGO CAMERA 
COMPANY

2326 S. Michigan Ave. * Chicago 16, Illinois

'B o r d e a u x
B E S T  BY T f S T  S I N C t  1 8 8 *

2 25c-40c-$1.00 C
3 P o stp a id  a n y w h e re s

T he O rig in a l N eg a tiv e  R e to u ch in g  “ Solution**
F o r 60 Y ea rs— “ K now n th e  W orld  O v e r.’* “ N o S ticky  
E dges R e m a in .”  " U n ifo rm  to  th e  L a s t D ro p .”  D iff ic u lt 
p laces  w 'hich nev e r seem  to  d is a p p e a r  w ill read ily  yield.

CHURCHILL LABORATORIES
203 So. B ran c h  P a rk w a y , S p rin g fie ld  8, M ass., U .S .A .

INVISIBLE SPOTTING
M atf Ba 'JUa rkJi*uU*uj *7cxuclt fax*

YOUR EXHIBIT PRINTS
B e c a u s e  W e b s t e r  P h o t o c o t o r s  a r e  s p e c i a l l y  
p rocessed  to  w ork  in  g e la tin , th e y  a c tu a lly  becom e 
part of the print . . . leave nothing on the sur- 
face. Thu* they are ideal for spotting. 6 colors i 
In 1 ox. dropper-stopper bottles, with direc- j 
tions. $ 2 8 3  p o s tp a id . Order from local i 
dealer or W a b a ta r  B ro th e rs  L ab o ra to ry , J  

W a at Ja ck so n  B ou tavard , D apL A -2 » T  
C h icag o  4 , Illinois. I

W E B S T E R  P H O T O C O L O R S

QUANTITY PRINTS
Y O U  C A N  B ILL  A T  A  P R O F IT !

D on’t tu r n  dow n q u a n t ity  p r in t  o rd e rs . L e t U S do them  
fo r you a t  a price  th a t  w ill show  a handsom e p ro fit . 
S erv ice  an d  q u a l ity  g u a ra n te e d . T y p ica l p r ic e s :

P o s t C ard s  5x7 8x10
1M $23.00 $45.00 $70.00
5M 21.00M  35.00M  65.00M

W rite  fo r sam p les  a n d  co m plete  p rice  l is t so y o u 're  ready  
to  qu o te  on th e  f i r s t  q u a n t ity  job  th a t  com es a lo n g .

KIER PHOTO SERVICE
I)ep t. P R .. 1265 W . 2nd S t . ,  C leveland  13, O hio
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The Sustaining Membership of 
The Photographers’ Association of America

The following firms are supporting the activities of your Association.
Adams Retouching Machine C o., 30 E. 11th A ve., Denver, Colo. 
A llen’s Photo Supply C o ., Box 231, Tampa 1, Fla.
Amberg File &  Index C o., Kankakee, 111.
American Cinefoto C orp ., 1560 Broadway, New York 19, N . Y. 
American Photocopy Equipment C o., 2849 N. Clark S t., Chicago 14, 111 
American Photo. Appliance C orp ., 106 Hope S t., Greenfield, Mass. 
American Ptg. Envelope C o ., 130 W . 17th S t., New York 11. N . Y. 
Ansco. 29 Charles S t., Binghamton, N . Y.
Atlantic Gelatin C o., Inc., Hill Street, W oburn, M ass.
Bardwcll fr’ M cA lister, Box 1310, Hollywood 28. Calif.
Bausch & Lomb Optical C o ., 635 St. Paul S t., Rochester 2, N . Y. 
Bell is5 Howell C o ., 7100 Mcv_»ormick R d., Chicago 45, III.
Blum's Photo A rts, Inc., 1021 N. Wells S t.. Chicago 10, 111.
Burgess Battery C o., Freeport, 111.
Burke &  James, Inc., 321 S. Wabash A ve., Chicago 4, 111.
Charles D. Burnes C o ., 251 Causeway S t., Boston 14, Mass.
Busch Precision Camera C orp ., 411 S. Sangamon S t., Chicago 7, 111. 
John Byrnes C o., 33 Lyman S t.. Springfield 3. Mass.
California Card M fg. C o., 500 Potrcro A ve.. San Francisco 10, Calif. 
Callen Photo M ount C orp ., 218 Ocean A ve., Jersey C ity, N . J. 
CaTumet M fg. C o., 2324 S. Michigan A ve., Chicago 16. 111.
Camera, The, Inc., 306 N . Charles S t., Baltimore 1, M d.
M . W. Carr C o ., West Somerville 44. Mass.
Cam s Chemical C o ., Inc., 1335 * 8th S t.. Box 364. La Salle, III. 
Certified Chemical C orp ., 556 Freeman Sr., Orange, N . J .
Chilcote Company. 2140 Superior A ve., Cleveland, Ohio 
Columbian Enameling 6  ̂ Stamping C o., 1536 Beech S t., Terre Haute, Ind 
Craftmount Company, Box 484, Holyoke, Mass.
Curry Brothers. 36 Alabama S t.. S .W ., A tlanta 3. Ga.
D .U .C . Laboratories, Inc., 9-11 W . Redwood S t., Baltimore 1, M d. 
L. F. Deardorff & Sons, Inc., 11 S. Dcs Plaines S t.. Chicago 6, 111. 
Defender Division. Photo Products D ept., E. I. du Pont de Nemours & 

C o ., Inc., 1450 Nemours Bldg., W ilmington 98, Del. 
D^ UNA ly8CO t 'o rp ’* N orthern Blvd. &  45th S t.. Long Island C ity 1.

Display Lighting, Inc., 417 E. 61st S t.. New York 21. N . Y.
Philip Drinkaus C o .. 1531 E. Canfield A ve., D etroit 7. M ich.
Geo. C. Dury C o., 420 Union S t., Nashville, Tenn.
Eastman Kodak Company. 343 State S t.. Rochester 4. N . Y.
Eastman Kodak C o.— Taprell Loomis D iv ., 1727 Indiana A ve., Chicago,

Eastman Kodak Stores C o ., 133 N. Wabash A ve., Chicago 2. 111.
Elgeet Optical C o ., Inc., 65 A tlantic A ve., Rochester 7, N . Y.
Eiwood Pattern Works, 125 N . East S t.. Indianapolis 4. Ind.
Jos. B. English C o .. 223 Nelson S t.. S. W .. A tlanta. Ga.
Ertler Photo Equipment, 113 St. C lair Ave , N .E .. Cleveland 14. Ohio 
Excel Frame Mfg. C o .. 910 W. Lake S t.. Chicago 7. 111.
Federal Mfg. Eng. C orp., 199 217 Steuben S t.. Brooklyn 5. N Y. 
Garden 6* W illiams. 3366 W . Pico Blvd.. Los Angeles 6. Calif. 
General Electric C o.. Ncla Park. Cleveland 12. Ohio 
General Products. 4234 N . Lincoln A ve., Chicago 18. 111.
Gevaert Company of America, Inc., Cole A ve., Williamstown. Mass. 
Globe Silver C o ., Inc., 204 Greene S t.. New York 12, N. Y.
^  N Gy e ri Amcrican Optical C o.. 317 E. 34th S t., New York 16.

GoldE M fg. C o.. 1214-22 W . Madison S t., Chicago 7, 111.
Golden -B' Mfg. C o.. Inc.. 11300 St. C lair A ve.. Cleveland 8. Ohio 
Joel J . G ottlieb, 79 Elmhurst S t., D etroit 3, M ich.
Graflex. Inc.. 154 Clarissa S t., Rochester 8. N . Y.
J. S. Graham C o ., Inc., 908 Ave. D, Rochester 5, N . Y 
Grant Photo Products, Inc., 18915 D etroit A ve., Lakewood 7, Ohio 
gross Photo Supply C o .. 397 Phillips A ve.. Toledo 12. Ohio 
Haloid Company, 6 Haloid S t., Rochester, N . Y.
Harrison &  H arrison, 6363 Santa Monica Blvd., Hollywood 38, Calif.

Heiland Research C orp ., 130 E. 5th A ve., Denver 9. Colo.
A rthur Hertzbcrg Craftsmen, Inc., 3325 Lincoln A ve., Chicago 10,

111.
Ernst Hertzberg Sons, 1751-57 Belmont A ve., Chicago 13. III. 
Hornstein Photo Sales, Inc., 320 W. Ohio S t., Chicago 10, 111.
Philip A . Hunt C o., 25 3 Russell S t., Brooklyn 22, N . Y.
Ilex Optical C o., 690 Portland A ve., Rochester, N. Y.
Ingraham Research D iv., Hcico, Inc., Stroudsburg. Pa.
Intercontinental Marketing C orp ., 25 1 • 4th A ve., New York 10. N . Y. 
Johnson Frame C o ., 1 323-3 3 Carroll A ve., Chicago, 111.
Johnson V entlite (x>., 4619 W . Harrison S t., Chicago 44, III.
Kalart Company, Inc., Plainvillc, Conn.
Keystone M anufacturing C o., 15 1 Hallet S t., Boston 24. Mass 
Kilborn Photo Paper C o.. 2911 - 1st A ve.. S. E. Cedar Rapids, Iowa 
George L. Kohne. Inc., 602 Summit S t.. Toledo 4, Ohio 
Emil Koudelka, Inc., 64-8 Wooster S t., New York 12, N . Y.
Krug Haloette C o.. 322 Alder A ve.. Sumner. Wash.
Larjachrome C o ., 303 W. 42nd S t., New York 18. N. Y.
Fred M . Lawrence (Jo.. 4 3 E. 10th S t., New York 3. N, Y. 
M allinckrodt Chemical Works, 2nd t i  M allinckrodt S ts., St. Louis 7, 

M o.
Philip M arcus C o.. 302 W . 13th S t., New York 14. N. Y.
Marks Fuller. Inc., 70 Scio S t., Rochester 4. N . Y.
John G. Marshall M fg. C o .. Inc., 167 N . 9th S t., Brooklyn 11. N. Y 
Walter A. M cCabe (Jo.. East Haddam, Conn.
Medick-Barrows (Jo.. 85 5 W . 5th A ve., (Jolumbus 8. Ohio 
Memphis Photo Supply C o .. 123-125 S. Court A ve., M emphis, Tenn. 
F. Michel Mtg. C o ., 4662*4 N Pu1a»ki R d ., Chicago 30. III. 
Michigan Photo Shutter (Jo.. 170 E. W ater S t.. Kalamazoo 2, M ich. 
Morse Instrument C o., 21 Clinton S t.. Hudson, Ohio 
George M urphy, Inc.. 57 E. 9th S t., New York 3. N . Y.
Fred Ncubauer, 79 Woodruff Ave.. Brooklyn 26. N . Y. 
Norman-W illets C o., 316 W . Washington S t., Chicago 6. III.
O tto  K. Olescn C o.. R. R. Beattie, 1 534 N . Cahuenga Blvd., H olly

wood 28, Calif.
S. E. Overton C o., South Haven. Mich.
Pako (Jorp., 1010 I.yndale A ve., N ., Minneapolis 11. Minn.
Paye y  Baker M fg. (Jo., Richards A ve., N orth Attleboro. Mass. 
Photogenic Machine C o ., 21 Olive S t.. Youngstown 1, Ohio 
Photomount C o.. 336 San Pedro S t.. Los Angeles 13. Calif.
Progressive School of Photog., 217 Park S t.. New Haven 11. Conn. 
Quick-Set. Inc.. 1322 Elston A ve., Chicago. III.
Radiant M anufacturing C orp .. 2627 W . Roosevelt R d .. Chicago 8. Ill 
Raygram Corporation. 145 P. 32nd S t.. New York 16. N . Y. 
Roehrig-Bielenberg C o.. 39 Henry S t.. Brooklyn, N . Y.
I. G. Saltzman. Inc., 480 Lexington A ve., New York 17. N . Y.
Scharling &  Company. 755 Summer A ve.. Newark 4, N . J.
Simmon Bros., Inc., 30-28 Starr A ve., Long Island C ity 1, N . Y. 
Simplex Specialty C o ., 116-118 W . 14th S t., New York 11. N. Y. 
Spraguc-Hathaway Studios. West Somerville 44. Mass.
Sterling-Howard C orp., 1900 M onterey A ve., New York 57. N Y 
Stouffer Graphic A rts Equip. C o .. 311 N . Niles A ve.. South Bend, Ind 
Strobo Research, 4351 N . 35th S t., Milwaukee 9. Wis.
Stylebuilt Frame C o ., Inc., 30 E. 21 st S t., New York 10, N . Y. 
Supreme Products C o., 733 W . Ohio S t., Chicago. III.
A. Sussman £r C o .. 237-57 Diamond S t.. Philadelphia 22, Pa 
Sylvania Electric Products Inc., 500 5th A ve.. New York 18. N . V 
Tampa Photo Supply C o.. 516 Tampa S t., Tampa 2 , Fla.
Tri-T ix, Inc., 3727 N . Palmer S t.. Milwaukee 12. Wis.
David W hite C o.. 315 W . Court S t., Milwaukee 12. Wis.
W . I. Willin ^  C o.. 102 S. Stoneman A ve., A lham bra, Calif. 
W inthrop-Atkins C o ., Inc.. 151 Peirce S t.. M iddleboro, Mass.
Wold A ir Brush M fg. C o., 2173 N . California Ave., Chicago 47, III 
Wollensak Optical C o., 850 Hudson A ve., Rochester 5, N . Y.

B LA C K  & G R EY  2 -in -l 
P o r ta b le  R o lle r  S creen

72"x9S " Screen i f  Stand $81 
For wall use, No-Stand $20 
8 '9 "x 8 4 "  Portable Plush $33 
Blk. or Grey. No-Stand $21 
Draw' drapes, all sizes and 
colors Estimate and samples.

C am den  A r te r a f t  Co. 
180 N . Wacker D r.. Chicago6

CARBERRY
RETOUCHING STUDIO

QUALITY of DISTINCTION
All types of negative corrections
S030 W. J u n e a u  Ave. ,  M ilw aukee  8, Wis.
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READ WHAT W E L L - K N O W N  
MASTER P HO T OG R AP HE R S  SAY:

” 1 wouldn't operate  a studio without 
o n e ."

Arthur P Summers, M Photographer 
Sp ring fie ld , Mo.

" I f  sure is a honey
Mel Thurm an, M Photographer 
A b ilen e , Teios

"W ith  it I con retouch, without it, I 
Cannot "

Sam  Fausett, M Photographer 
Conway, A rkansas

N E W  
S A V I N G S  

AT YOUR  
FINGERTIPS
S a v i n g s  — a n d  
g re a te r profits can  
be yours w ith the 
orig ina l Electronic 
R e t o u c h i n g  M a 
chine. The Adam s 
R e t o u c h i n g  M a 
chine is an en tire ly  
d ifferent precision  
instrum ent rep re
senting the only  
REAL advancem ent  
in retouching.

$245
FOB D enver

ONLY ADAMS GIVES YOU 
ALL THESE PLUS FEATURES:

►

►

►

►

Smooth horizontal oscillating ac
tion producing a feather-touch ef
fect similar to airbrush work— NO
STIPPLE.

NO VIBRATION felt in any part 
of the machine except the nega
tive carrier.

FASTEST, smoothest retouching— 
retains natural skin texture.
Etching easily done with smooth, 
precise strokes.

You p a y  for an A dam s R e
touching M ach ine in lost 
tim e e v e n  though  you  n e v e r  
ow n  one.

Turn  re to u ch in g  lo sses to p ro fits! In v e st ig a te  
th is p ro f ita b le  m ach in e  TO D A Y. W rite  fo r  our  
p a m p h le t  "H o w  to Retouch W ith  the  A d am s  
R etouch ing  M a ch in e ."

Adams Retouching Machine Co.
30 East 11th A ve. Denver 3, Colo.

Up-To-Date Professional Know-How

ON PORTRAITURE ON "STROBE"

S'>.7'5

I .ig h lin s
P osing
C orrective  P o rtra itu re  
R e touch ing  
G lam o u r 
M a k e-U p

W h a t It W ill D o  
W h a t It W ill N o t D o 
H ow  It W orks 
How T o  U se It 
M o n o ch ro m e o r C olor 
A ction! $4.00

a r c h e r  on  PORTRAIT! RE off< complete.
specific  •• 'fo rm atio n  on th e  best u p -to -da te  p rac tice  
in m odern  p o r tra itu re .
M r. A rch e r does not m erely  p rov ide a d ia g ra m  w hich  
• lirec ts  th a t  p a r t ic u la r  light*  be p laced  a t  a g iven  di>- 
t a n .e  am i d ire c tio n  fro m  th e  sub jec t Such d ire c tio n s  
a re  useless to r  they  can  p roduce a good lig h tin g  onlv 
u i t h  one Riven set o f  lig h ts  and  one  sub jec t 
I n s t r .d  M r. Ar.-h.-r supp lies ea sily  u nders tood
m e th o d s h> m ean s  „ l  w h ich  thy  p h o to icrapher can 
s r r  fa r  h im se lf , a  hen th e  liuh t he is uainn  a r e  cor- 

fo r h i '  su lijee t. and  th e  effec t he .ie sire- 
th e  book ro v ers  m uch m ore  th a n  liith tin tt. th e  section  

on  to r r e e t iv e  P o r tra i tu re ,  fo r ex a m p le  is w orth  th e  
p ric e  o f the  book by itse lf.

••STROBE*’ — T H E  L IV E L Y  LIG H T  p laces  co n tin u 
al em phasi.* on th e  p ra c tic a l u se fu ln ess  o f th is  am a z 
in g  new  light source and  th e  o p p o r tu n itie s  it o f fe rs  
fo r m a k in g  b e t te r  p h o to g ra p h s . I t is a  book o f w o rk 
ing  m ethods, not a  co u rse  in  e lec tro n ic  th eo ry .
All a p p lic a tio n s  to bo th  b lack  am i w h ite  and  color a re  
th o ro u g h ly  covered . T he best te ch n iq u es  fo r ex p o su re  
am i d eve lopm en t a re  g iv e n . F ilm  selection , sy n ch ro 
n iz a tio n . t r ig g e r in g  m e thods, m a in te n a n c e -a n d  n u m e r- 
ous o th e r  im j> ortant as|>ects a re  fu lly  tre a te d .
If  you a re  co n s id e rin g  th e  p u rch ase  o f " s tro b e "  equ ip 
m e n t th is  hook w ill g ive  all th e  in fo rm a tio n  you need 
to  decide fo r y o u rse lf  if  " S tro b e "  is w h a t you w an t. 
T e lls  w ha t " S tro b e ” w ill do and  w ill n o t d o ; how to  
select eq u ip m en t best su ited  to  your needs.

I C l l f l l  C l l l l O R D E R  D IR E C T  FRO M  I S (S H IP P E D  P O S T P A ID )

CHARLES ABEL INCORPORATED
519 C ax ton  Bldg.

I  t i n ' l l  C U M  

-  *

P lu s  Value
C leve land  15. O h io
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JOHN E. REED of HOLLYWOOD
Nationally-known photographer, says:

"THE PORTRONIC CAMERA IS COMPACT, FOOLPROOF, 
VERSATILE...A GREAT TIME, LABOR, AND MONEY SAVER."

Jo itF m icm m  ■ ■
AUTOMATIC PORTRAIT CAMERA

Truly the w orld’s finest automatic 
portrait camera. A press of the but
ton opens shutter, flashes electronic 
lights, prints name or file number 
on negative, closes shutter, and 
advances film. Portronic features 
magazine load—gives you 325 pic
tures 2 1i 2 x 3 v/8 on 100 foot roll of 
70mm unperforated film. Other 

features—parallax free focusing finder, automatic iden
tification of each negative, built-in synchronization, 
and remote control.

"The Beattie Portronic automatic 
portrait camera is a compact, 
foolproof, versatile piece of 
photographic equipment that I 
highly recommend for any vol
ume operation.This camera, with 
its 70m m  roll film, is a great time, 
labor, and money saver for any
one who wants to cut expenses 
to meet today’s demand for low
price pictures.

ronicDcukr

c°mpietc
i  of n e a r e s t

^ 76////; COMMANDER
ELECTRONI C FLASH UNIT
The new standard for studio light- I  
ing! The outstanding electronic I  
studio light, brilliantly engineered I  
and scientifically designed. . .pow- I  
er pack and light in one convenient I  
unit. Requires the use of only one 3  
cord, attached to 1 10V AT outlet. I  
May be fired as Slave-light by use n  
of photo-electric tube. The Com- I  

mander meets every challenge of studio lig h tin g ... fi 
and is widely acclaimed as the perfect companion for fl 
the Portronic.

ho Jograph!c  
f!r o du c / s In c

955 North Mansfield Avenue 
Hollywood 38 , California
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W U aA I/Un-O+Uf w ith ^ U li PoJibicut?
A. series of Critical Analyses, revised and adapted from actual examples selected from the hundreds 
which pass through the Criticism Service of The Photographers' Association of America. All por
traits appear with the express permission of the photographer and the subject or customer. Names 
and localities of all persons concerned are necessarily omitted.

o



Comment by the Photographer:
This  portrait  was made with a one tw e n ty ' f i f th  second exposure at F /S .6  on 
Triple S panchromatic f i lm. T w o  # 2  photofloods, in reflectors placed as in- 
dicated in the diagram, were used. T h e  halo effect around the head was ac' 
complished in the printing.

Analysis:

F IRST let us say that you have here a nice print, one of the best that has conic 
before this critic for attention. It has a good range of tones, even in the collar 
and cutfs which are by no means flat white although it is doubtful it the en- 

graver will be able to reproduce them satisfactorily. At that, however, they could 
have been burned in just a fraction more because the cuffs, particularly, draw at
tention from the face. Hold your hand over them and note the difference.
The composition could have been improved by cropping enough from the left side 
(three quarters of an inch on the original 8x10) to eliminate the sharp wrinkle in 
that sleeve and move the face a little more out of dead center. A bit could also have 
been cropped from the bottom to remove part of the too prominent table. The hard 
lines of this table might well have been softened by covering it with a cloth
Though the hand is well lit and full of detail its arrangement could be improved. 
Three of the fingers give the impression of being cut off. They should have been 
extended and the broad part of the hand turned down to reduce the effect of weight. 
It is always better to show the side or edge of the hand.
The halo effect around the head is fairly well done, but too sharp. There should be 
more gradation of tone from light to dark. There should also have been more print
ing-in of the left arm, which almost merges into the background and thus accentu
ates the sharp line of the skirt. There is no good reason for the light area in the 
background at the lower right and it tends to throw' the whole print out of balance.
The tie is quite disturbing. Has it become untied or should the dangling end have 
been tucked under the collar at the other side? It gives a mussy effect to what other
wise seems to be a clean, crisp costume. The general retouching is good although the 
highlights in the eyes might have been snapped up with a little lead and the line 
curving around the base of the right nostril, as well as the heavy shadow from the 
nose to the mouth, should have been softened.



Here’s
IMPROVE 
YOUR

Use a DeGroff Airway

Shutter Release!
J>ont I a- tied  to  y o u r ca m era . U se  a 
D .-Uroff A irw ay  S h u tte r  R elease w ith  
a n v  le n g th  o f ru b b e r  hose, an d  o p e ra te  
you r c a m era  from  a n y  position  and 
an y  location . N o m ore  ca m era  m ove
m en t. no m ore cab le  re leases . O p e ra te s  
w ith  slig h t bu lb  p re ssu re . Tw o sizes fo r 
ea sy  o r  s t if f  s h u tte rs  m odels to  f it 
m ost s h u tte rs  and  c a m eras .

R eg u la r S ize . L a rg e  S ize,
35.00 S8.50

U se a D eG ro ff
ENLARGING EASEL!

f a s te s t  o p e ra t in g , m ost a c c u ra te , m ost v e rsa tile  
easel ev e r bu ilt ! O n ly  easel m ade th a t  a c cu r
a te ly  positions  m a te r ia l a u to m a tic a lly  you
can  even re -in se rt m a te r ia l an d  re -ex p o se! H as  
in s ta n t  in te rc h a n g e  betw een  g la ss  fo r b o rd erless  
p r in ts , co lor w ork , e tc ., p lus a d ju s ta b le  m ask  
st rips.

11x11 easel
327.53

16x20 easel
372 .32

I ’SK A P A C K A R D

SHUTTER!
T he o r ig in a l re liab le  a i r  s h u tte r  
fo r  lenses in  b a r re l  m o u n tin g . 
F its  beh ind  the  len s  board  o r  in 
ca m era . A va ilab le  in  13 sizes 
from  I 1*.*" to  o p en in g , w ith  
o r  w ith o u t b u ilt- in  sy n ch ro n iz er. 
(A sk  yo u r d e a le r  o r  w rite  D ept. 
P R P l  fo r  d e ta ils .)

$ 1 2 .0 0  an d  u p  B u lb — 60c
T ub in g  per foo t, 10c 

\N hole.sale D is tr ib u tio n  By

8,7 B u r k e  *  J a m e s ,  l n c r °
PINE PH O TO G RAPH IC  EQ UIPM EN T f o r  o v e r  53 YEARS  
3 3 1  S W o b o s h  A v e ,  C h i c a g o  4, I I I .  U.S.A.

~R a y O-Flash  
DELUXE T*uZ‘
THE LIGHTWEIGHT CHAMPION 
WITH HEAVYWEIGHT POWER

Complete versatility. Use in studio, "on lo
cation" or for home photography. Flashgun 
available. Safe, dependable professional 
unit, unconditionally guaranteed.
I FLASH EVERY 7 SECONDS
Compare price and per
formance with any other 
light unit.
SAVE
BY ORDERING DIRECT 
W rite  to d a y  fo r

m ore in form ation

CO M PLETE W ITH  
1 L IG H T UN IT

$1 1 5 . 0 °
W /2  I t .  U n its: $150 
W / 3  Lt. U n its: $185 

Prices incl. ta x

AMERICAN CINEF0T0 C0RP.
1560 B WAY. N. Y. 19. N. Y. • D E P T .Q

p h o t o  m o u n t s
E A S E L S  A N D  BO OK  F O L D E R S  —

A N D  M E T A L  P H O T O  F R A M E S  
W rite  fo r c irc u la r .

NU-WAY COMPANY
Box 112 W . Toledo S ta . 1913 S v lv an ia  A ve. ( re a r )  

T O L E D O . O H IO  fc

•  DYACOL* RED. e n d  DYACOL BLACK . tw o re touch ing
d y es  >so com bined  in  a n  oil like, chem ica lly  b a la n c e d  b a se  
that they re lea se  their d y es  into the p h o to g rap h ic  im ag o  a t 
a  controlled ra te . S p la tte rs  a n d  Kim bles w ipe oH. E xtensive 
re touch ing  is d o n e  m  one tenth the u su a l tim e. No d ry in g  
tsm e—prin t a t  once. The d y e  c a n  b e  w ash ed  out read ily , il 
desired . D yacol Black, lor n eg a tiv e s  or p r in ts—d o e s  no t re 
m ove g loss. E ven  the b eg in n e r g e ts  resu lts  on  the Just try. 
NEW -  DYACOL SILVER ETTCH— a  su p e r p rop o rtio n a l re 
d u ce r *n the D yacol m ag ic  lo rm ula. R ed u ces those b u rn e d - 

)h ta—n o  w aiting  to w a sh  tf sp e e d  is im portant!

7 . V : .  DYACOL PRODUCTS LABORATORY
P O. Bex 192. S an  Francisco . Calil.
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ALFREDO VALENTE

Dean of Am erica's theatrical an d  ballet photographers, lead ing  
a rt collector, and  talented painter, Mr. Valente shows here his ability 
to capture the mood of the Theatre. His cam era depicts the somber, 
supernatural effect of the hit p lay "M edea" and  shows its star 
Judith Anderson in the title role. The m aster touch!

Mr. Valente recognizes the ad v an tag es of quality, speed an d  long 
life ob tainable with NH5 HYPO CONCENTRATE and  believes this 
new  liquid chemical to be the answ er to all darkroom  fixation woes. 
V/2 m inute fixing— 10 minutes w ash—now availab le  to everyone.

Thousands of other professional an d  commercial photographers are 
specifying the use of NH5 HYPO CONCENTRATE in their darkrooms. 
So why don't you purchase some NH5 and  find out for yourself

If y o u r  d e a le r  d o e s  n o t c a rry  NH5 
H y p o  C o n c e n tra te , w rite  u s  g iv 
in g  h is  n a m e . A sk a ls o  for y o u r 
co p y  of T he H EIC O  N ew s w h ich  
c o n ta ir  » m a n y  la rg e  size  s a lo n

re p ro d u c tio n s , m o re  d e ta i le d  in 
fo rm a tio n  o n  th is  n ew  c h e m ica l 
p r e p a ra t io n ,  a n d  a  list of p ric e s  
a n d  s ize s  in  w h ich  NH5 is a v a i l 
a b l e  to th e  p h o to g ra p h e r .

INGRAHAM*,RESEARCH DIVISION
H 1:1 C O, I N c.

Z c v U ity  STROUDSBURG, PENNA.
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1 - 2 - 3 - 4 - 5
GOOD REASONS

1—  For 35 y e a rs , Jo hnso n  V e n tlite  C o m 
p a n y  has p io n e e re d  in d e s ig n in g  fine  q u a l
ity  p h o to g ra p h ic  lig h t in g  e q u ip m e n t .
2— -O w n e rs  o f Jo h n so n  V e n tlite  S p e e d lite s  
a re  e n th u s ia s t ic ! T h ey  a p p re c ia te  the a d 
van ced  e n g in e e r in g  an d  good con struction  
that a re  an  in te g ra l p a rt o f a ll V e n tlite  
p rod ucts .
3 —  L O W  —  M ED IU M  —  H IG H "  in te n s ity  
se lec to r lets you m ake  p o rtra its  a t a n y  
lens stop  you w ish . C h a n g in g  from  a n y  in te n s ity  to 
the ne xt g iv e s  a fu ll lens stop  d iffe re n c e  in e x p o su re .

^ Te ll t a le "  in d ic a to rs  g iv e  p o s it iv e  a s su ra n c e  that e ach  d e s ire d  lig h t in g  un it has 
fla sh e d . Pow er un it is s a fe , ru g g e d , d e p e n d a b le .
5 Jo hnson  V e n tlite  S p e e d lite s  p ro v id e  p re c is io n  lig h t c o n tro l— th e y  m eet e ve ry  
lig h t in g  need  of to d ay 's  p ro g re ss iv e  p o rtra it  p h o to g ra p h e r.

Program  ch a irm an — w rite  to 
d ay  to reserve a  date for 
'•P R O F IT A B L E  PO R TRA ITS , 
an 860  f t .— 16m m . SO UN D  
Kodachrom e motion p ictu re .

JOHNSON VENTLITE COMPANY 4619 W. HARRISON ST. 
CHICAGO 44, ILLINOIS

Progressive photographers
keep pace with their 

profession . . .  that ’s why they turn to
Progressive!

. . . . fo r specialized tra in in g  in D irect 
Color Photography (10 w eeks) and 
the increasingly im portan t sk ills of 
Cam era M echanics & R epair (15 
w eek s) .
. . . . for advanced courses (5  weeks)  
in Portrait and Commercial Photog
raphy  . . . .  serious practical studio  
study under the personal direction of 
II illiam Ccrdes. famous photographer  
and educator, former president  oj the  
P  I o f  A.

■ . . for com petent, w ell-trained 
assistan ts w ho b rin g  to th e ir  jobs 
sound know ledge of m odern photo
graph ic m ethods and p rac tica l ideas 
lor profitable studio  operations. 
H undreds of our g raduates are  now- 
working in studios from  coast to 
roast. N ine out of ten of all our 
graduates are  earn ing  th e ir  living in 
photographic work. O ur placem ent 
bureau is alw ays ready fo r prom pt 
service.

Progressive School of Photography
2 1 7  P a r k  S tre e t .  New H a v e n  1 1 . C o n n .

C o-educational •  G. I. Approved •  D om itories for Men 
H ousing Service for W omen •  S e n d  for Free Catalog P
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^ U u A . 9 4 ,

AVE $11° NOW
you are a P. A. of A. 

^ ^ m e m b e r )  by ordering at once 
Charles A bel's new book 

W hat’s Wrong W ith  This Picture. 
It will be published in the spring by 
Greenberg of New York at $5.00, 
but will cost you only $3.50 if you 
order now. Handsomely cloth-bound, 
6x9, 192 pages, 90 large plates and 
nearly as many lighting diagrams. 
There is no surer way of improving 
the quality of your own photography 
than by studying detailed analyses of 
actual photographs. In this book are 
90 analyses, similar in style and treat
ment to the one appearing on an ear
lier page in this magazine. About 20 
are commercial, the balance portrait. 
This, believe us, is a genuine bargain.

Just mail your check for £3.50 and say: “Send me Charles Abel’s new 
book when it’s out this spring.” We’ll mail you a postcard acknowledg
ment for your records. You save £1.50—just that easy. Write to Charles 
Abel Incorporated, 519 Caxton Bldg., Cleveland 15, Ohio.
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M I D G - O ! The Sensational
New Print Dryer

D ISTRIB UTORS  
l*H()TO FILM INI). LTD. 

W in n ip eg , C an a d a  
LENCO PHOTO S A L E S  

D e tro it. M ich.
SERVICE PHOTO  
New Y ork. N. Y.

C A R D E N  \  W ILLIA M S  
Los Angeles  fi. Calif.

ROBERT BREYFOCLE GREEN & CO. 
Minneapolis. Minn.

D EALER  IN Q U IR IES  INVITED

O n ly  Six M o n th s  O ld  . . . A n d  A lread y

OUTSELLING ANY DRYER ON 
THE MARKET TODAY

HERE'S WHY
•  D ries  a full lo ad  of 

50 8x10  o r 400  3x5 
in o n e  h o u r, w ith no  
steady  a tte n d a n t n e 
cessary.

•  D ries  G lossy as well 
as M a tte  p rin ts  on 
fe rro ty p e  tins.

•  D ries  p rin ts  u p  to 
11x14 size.

•  S im ple  to  o p era te .
•  S am e d ry in g  tim e on 

d a m p  m uggy  days.
•  N o  fu rled  edges —  

N o  blisters.
•  T ak es on ly  14”x20 

of space.

— IN SHORT —
T h e  M idgo D ryer costing  less th an  o th e r  dryers, is 
the  m ost practical, and  by far superio r to  any dryer 
on  the  m arket today.

Ml DC-0 CO. 8863 A V I S ..................................................D ETR O IT 9, M ICH.

Tll0 Lloyd £ le jc i/u > *u c  ( le ia u & lte /i

•  LOWERS RETOUCHING COSTS
•  RAISES PRINT QUALITY
The p a tte rn  o f th is m ach ine  is a m icroscopically  fine do t 
fo rm atio n  w hich b lends p erfec tly  w ith n a tu ra l g ra in  o f  the  
negative. R e to u c h in g  norm ally  d o esn ’t show  in p o rtra it 
p rin ts . T h e re  a re  no  pencil lines on  re to u ch ed  negatives, 
an d  no  d iffusion  is req u ired  in p rin tin g .

GltecJz tlieAe fyecUusieA. outlie Lloyd
1. S ta n d a rd iz e s  d if fe re n t  o p e ra to rs  re to u ch in g — all w ork  

p r in ts  u n ifo rm ly .
2. Allow * use o f S m a lle r  S ize N eg a tiv e s  w ith  a S av in g  

o f F ilm  C osts.
3. S aves up to  50r r  of R etou ch in g  T im e.
4. D ual F lu o rescen t L ig h tin g  S ystem  saves eyes.
•>. Ideal fo r  Color S e p a ra t io n  N eg a tiv es .
6. C o m p a ra tiv e ly  Q u ie t in  o p e ra tio n .

10 Year Guarantee—  rhe Lloyd E lectron ic  R e
to u ch e r is built to  g ive long  and  satisfactory  service. T h e  
V ib ra to ry  U n it is U N C O N D IT IO N A L L Y  G U A R A N 
T E E D  for a period  o f ten  years.

L IS T  P R IC E  $ 1 5 0 . 0 0
1 looded  or O p en  M odels in 

I wo Sizes fo r A ll N egatives 
8 " x l0 "  an d  Sm aller

A lso special m ach ines bu ilt fo r
rOnim roll film. Used in the S a tio n ’s Leading Studios

Sold by lead ing  P h o to g ra p h ic  E qu ipm en t 
D ealers. F or fu r th e r  in fo rm a tio n , see your 
D ealer o r w rite  us today.

LLOYD PHOTO-ELECTRONICS CO.
503 * 2  A ustin  A venue •  W aco , T exas
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Bigger Profits
WITH

Better Display!

GAL A TI PH O T O  STU D IO
N ew b u rg h , N ew  Y ork

W e  arc very well pleased with the ease a n d  
h a re  already re c o m m e n d e d  it h igh ly  to two  
o ther  pho tographers ,  h i  the  past, we had a l
ways used wooden cases, hut  they  had  to he  
replaced about every two years.

Y o u r  case is the  smartest loo k in g  we have  
ever had .  a n d  we are sure it will g ive  us m any  
years o f  satisfactory service.

S igned:  F. Galati

GAYLE STU D IO , PH OTOG RAPH ERS
M a rio n , In d ian a

W e  are very well pleased with the  case a n d  
since we have no windows fo r  show  purpose,  
this is our  on ly  means o f  display.

W e  f i n d  the  case to be very well m ade  and  
don ' t  k n o w  ho w  we cou ld  have  go t ten  along  
without it.

Y o u rs  truly,
W . G. T  utterow

W h ile  you a re  in (he  d a rk ro o m , le t y o u r p o r 
tra its , d isp layed  in h an d so m e  life tim e cases, d e 
velop  m ore business fo r you .

N o te  th e  ap peal o f  these d isp lays an d  read  
th e  com m ents o f a few of th e  m any  p h o to g ra 
ph ers  all ov er th e  c o u n try  w ho have insta lled  
P oblocki strik in g , stu rdy , tam p er-p ro o f cases.

P oblock i 8C Sons 
2159  S. K inn ick inn ic  
M ilw aukee 7, W is.

Please send me lite ra tu re  on Poblocki di: 
p lay  cases. I am in terested  in

cases ......... .......... x ................... size.

L

N am e.....

A ddress 

C ity ......... S tate

A vailab le  in any  size fo r m o u n tin g  on walls 
o r posts o r  on easel fo r p o r ta b le  use, these cases 
are  m ad e  w ith o r w ithou t illu m in a tio n . 
C o n stru c ted  o f S tain less S teel o r E x
tru d e d  A lu m in u m , a lum ilited  in n a tu ra l, 
b ronze  o r  co lo red  fin ish . S end  coupon  
fo r lite ra tu re .



PH O T O

'Moo/vrs

•anDID ALBUrtW P D D / N G  A  l  B U M

PHOTOMOIJWTS and ALBUMS
jjtc m c y n  o u J a fa ru tin p fin e

T H E  J O H N  B Y R N E S  CO.
33  L Y M A N  S T .

SPRINGFIELD,  M A S S A C H U S E T T S
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Some Suggestions for Early 
Spring Selling
By Harold M iller

•  After the hustle and bustle of the Christ
mas season, business falls off and we are in
clined to think that nothing can be done about 
it. Of course, there is hardly any way that 
we can make early spring business live up 
to the high levels that we enjoy during the 
Christmas portrait season, but there are many 
things that we can do to help ourselves.

If we remember that our overhead keeps 
right on going, whether we sell anything or 
not, it seems advisable to assess our early 
spring selling efforts. We ought to examine 
the selling possibilities, and find natural por
trait subjects to place our selling emphasis on. 
Even if we have had a good Christmas season 
(and money in the bank) we should be alert 
to find some way of expressing a promotional 
effort to pay for overhead and to make a 
little money for ourselves.

Although early spring business will nat
urally be a little slower than the fall business, 
there are opportunities for a type of selling 
effort, a type of selling effort that cannot be 
accomplished at any other time of the year. 
For example, consider the occasion of Valen
tine’s Day. Surely there is hardly any other 
relatively minor occasion that lends itself so 
well to the purposes of us photographers. And 
it has the advantage of not being so overwork
ed as, say bridal portraits.

Valentine portraits arc an especially gtxid 
gift for young people to give each other. They 
are an intimate gift, a gift in excellent taste 
and altogether just the type of thing that lov
ers ought to purchase for each other. It is up 
to us, then, to see that they think of portraits 
for this occasion. You may be sure that gift 
shops, jewelry stores and many other retail 
stores are going to remind all Valentines that 
their wares are well adapted for Valentine's 
Day giving — so let's go after this business 
for our own studio. W ith most studio loca
tions it isn't even necessary to spend money on 
newspaper advertising, although it does of 
course help make more customers out of more
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potential buyers. Well, what arc the things 
that we can do to spur Valentine portraits?
Window and wallcase displays

Your displays have a great deal to do with 
the portrait sales that you will make. A good 
display will prompt people who are passing 
by your studio to come in on impulse. And 
with a red-hot subject like Valentine's Day 
portraits, this impulse frequently leads to 
sales. A moth-eaten, colorless display is prob
ably worse than no display at all though 
we haven’t seen any figures on the subject - - 
and such a window or wallcase will repel the 
very people that you want to get into the stu
dio.

So check up and see if you can't install an 
appealing display for Saint Valentine's Day. 
Start with assembling some of the materials 
you want to use in the studio window or 
outside case. Cloths or art papers for back
grounds can materially increase the display s 
attractiveness - the red color that is quite 
a natural selection for this occasion has ex-

19
T h .

P ro fe s s io n a l
P h o to g ra p h e r



The Cover Picture
•  The portrait "Belgian Girl" on our 
front cover was not only selected for 
publication and Loan Collection use at 
The P. A. of A. 1949 Picture Exhibit, 
but also won the maker the President's 
Plaque at the 1949 convention of the 
Kansas association. It is the work of A. 
D. ("Tony") Withers, M.Photog., of 
Topeka, Kans., who now has more than 
7s Merits to his credit. About the print 
he writes: "I saw this young lady in 
Kansas City and promptly invited her 
to pose for me. 1 made a number of 
negatives of her but this had the most 
appeal so 1 selected it for my exhibition 
print. The local newspaper also used it 
for a two-column cut and story which 
turned out to have been my biggest pub
licity item since I have been in business."

cellent pulling power. (The power of red is 
so gixid that some magazine editors insist that 
this color be present on every cover of every 
issue of their publication.) Then shop around 
the local department and variety stores for 
pri >ps.

Red hearts, gift boxes wrapped in colorful 
paper, boy-and-girl pictures and spring 
scenes in the form of a background panel — 
all make excellent window or wallcase props 
to attract Valentine portrait business. The 
samples that you show should probably accent 
youth although every one from six to 60 
has possibilities! Pick out the best portraits 
you have of the younger crowd, and show a 
variety of frames and print sizes. Many pho
tographers believe that it is a gixid idea to 
have about two portraits of girls to one por
trait of a young man, but this is a matter for 
individual decision. Since locket-type photo
graphs and miniatures are good sellers at this 
time of year, it is well to include these also 
in your display.

Authorities in retail-level selling agree that 
having a direct suggestion in the display helps 
it to sell more W ith this thought in mind, it

may be good practice to have a local artist or 
show card man design a suitable window card 
for you. If you have chosen the colors that 
you want to use in your display, it might be 
well to take samples of these colors with you, 
so that the card will harmonize as closely 
as possible with the rest of the display. Of 
course, the card should contrast enough so 
it has great visibility in the window or wall- 
case.

If you are puzzled as to just what message 
should appear on the window card, here are 
a few suggestions that may prove helpful 
when having one made:

FOR YOUR VALENTINE 
Your Portrait Is the Perfect Gift 

Mal{e your appointment now!

YOUR PORTRAIT
Is the Ideal Present for Tour Valentine 

A s\ for an appointment now!

Ask About Our 
"VALENTINE SPECIAL"

Give Your Photograph to Tour Valentine!

For some studios that are located where 
pedestrian traffic is light, and commuter traf
fic on buses, trolleys and in automobiles is 
relatively heavy, streamers are sometimes help
ful. While many photographers do not care 
for this type of material, others have found 
it of assistance. While it isn't the intent of 
this article to suggest that you should or 
should not utilize streamers, it is possible to 
shorten the above sample messages for stream
er use, should you care to do so.
Direct-Mail

If you can get up an active up-to-date list 
of prospective Valentine s Day customers, di
rect mail can help your sales in early spring. 
Those of us who do school work will no doubt 
find it relatively easy to produce a fairly ac-
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curate list of potential customers — at least 
customers who are at that Valentine age! The 
file of local newspapers at the public library 
will also be helpful in digging out names and 
addresses of persons who became engaged dur
ing the winter months. These people general
ly receive a lot of bids for business and pleas 
for patronage immediately after their an
nouncements have appeared in the press. 
Therefore, your suggestion that a portrait 
would be an excellent Valentine’s Day gift 
comes at a time when they are not likely to 
receive similar sales letters or mailing folders; 
it will be considerably after the first flurry of 
direct mail notices.

Regarding the direct-mail that you send, it 
is not necessary that you have a costly print
ing job done — as a matter of fact, it isn't 
necessary to have any printing done at all, 
unless you want to do it. Most studios 
wouldn’t be expected to expend money on mail 
pieces at this time of year the money would 
probably produce more in the way of sales 
if used during the wedding or Christmas sea
sons. However, direct-mail can be used with
out spending a lot of money.

For example, in spite of the cleverness of 
specially-printed mail folders we all have 
seen, an individually-typed letter has a great 
deal in its favor it costs less and the per
son who gets it in his or her mail box knows 
it was written especially to the person address
ed. It has a personal and individual touch that 
mass mailings can never have. Perhaps your 
receptionist can send out a few letters each 
day without disrupting her routine In this 
connection, such letters need not be typed; 
very often hand-written letters have proved 
very well received.
Following Through

While on the subject of what your recep
tionist might do to assist these early spring 
sales, here's a suggestion on following through 
your sales efforts. For every customer who 
places an order for a Valentine portrait or 
portraits, there is a potential customer who 
can be reminded of the many uses that fine 
portraits have. In each case, suggest to the 
customer that portraits make an excellent gift 
for intimates — for family members on their

birthdays, for anniversaries, for out of town 
brothers and sisters, children and parents. Then 
when next Christmas comes along these same 
customers can be approached again with the 
suggestion that extra prints can be ordered 
early for use as Christmas gifts.

Check over your spring sales efforts and 
see if you are getting all the business you can 
possibly get. Remember, too, that the Valen
tine business isn't the only pebble on the 
beach. There are new mothers who haven t 
wanted to take their small babies outdoors 
until the weather is warmer. At this time the 
weather is more clement and the child has 
approached the age where a photographic- 
record should be started. Early spring selling 
can help you with that old bugaboo. Over
head, give you extra sales possibilities now 
and in the future, the more effort you make, 
the sales you'll make and that goes the 
whole year around!

Within each of us is the possihil 
ity of creating a better photograph 
than we have ever made before and 
now is the time to start.

A few hours of careful work now 
will make you supremely proud when 
you see your print honored in the 
Merit competition at next summer’s 
convention.

M.Pliotog. 

PresjJcnf, P A  of A
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Is Your Portrait Volume Showing A n  Increase
By C. Thomas
(W ith  fiv« i(lustrations bv Frank Brooner, P .A .  of A . )

•  Corpus Christi, Texas, located on The Gulf 
of Mexico, isn’t a full-grown city. Too, being 
both a summer and winter resort, it has a big 
floating population.

In spite of this Frank Brooner's volume for 
the first six months of this year showed an 
increase of better n $2,000 over the same per
iod of the previous year.

Our volume has never done a right about 
face and marched off in the wrong direction.”

The Brooner Studio is known for "camera 
portraits. This is no misleading title. “And 
we didn't come by it easily,” Frank admits.

"Corpus Christi had one of the largest 
naval bases in the country during the war,” 
Frank explained. “The volume for photo
graphs was overwhelming. Some of the boys 
couldn't resist the temptation to make hay 
while the sun was shining. W e were tempted, 
too. But before we made a final decision, we

Frani; Brooner  P, A  of  A  . Corpus Christi , Texas,  
in terviewed by  M r. T hom as in the accom pan \ing  ar
ticle.

gave the problem some serious thought. As a 
result of careful consideration, we deemed it 
best to stick with our established policy.

“Today, we are reaping our reward.
During the war years when everyone was 

wanting portraits we did not get away from 
our 'sittings by appointment only’ policy. 
And we took no more than eight appoint
ments a day. As a consequence, we had to 
turn away a lot of ready money. W e were 
booked solid for three months ahead at all 
times, with a waiting list of from 100 to 200 
names.

During this time we were as busy as we 
wanted to be, and instead of having ambi
tions to get rich over night, we took advantage 
of the situation to build a reputation for our
selves.”

Mr. Brooner is fully aware that every por
trait that leaves his studio is an advertisement 
for his studio. It can either be a good adver
tisement, or the reverse. It has to be one of 
the two, for those who see the work are go
ing to form their opinion strictly on what 
they see.

Work that leaves a studio and does not 
bring in new faces,” says Frank, “should never 
be released. One piece of inferior work can 
tear down what a hundred good portraits 
have built up."

For this reason, Frank only takes sittings 
by appointment. He knows the tendency to 
hurry with the sitting already in the camera 
room, knowing another customer is waiting in 
the reception room for him.

" ‘Sittings by appointment’ is not tanta
mount to catering to the snob trade,” Frank 
went on. “It does not necessarily set one apart 
and aloof from those who take people in off 
the street and sit them before a camera.

“It shows consideration for the customer 
rather than for the photographer, I think. The 
average persons, we've found, do not enjoy 
cooling their heels in someone's reception room. 
Waiting puts them in a negative frame of 
mind and that attitude is bound to reflect in
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A  “ glamour”  portrait  by  
F r a n \  Brooner.

the photograph.
“People complain when they have to wait 

in a doctor's reception room. When people 
resent waiting for a doctor, they are not going 
to think too kindly toward a photographer 
who makes them wait, when it can be han
dled more conveniently."

Mr. Brooner likes to have a full hour to 
devote to each sitting. And he is a man who 
gets what he likes.

“Another reason for the appointment," says 
Frank, “it gives me a chance to get acquainted 
with the customers before they come in for 
their sitting. The second time you meet a 
person, you are not meeting a total stranger. 
A photographer cannot get full co-operation 
from a stranger; people just aren't made that

way. There has to be a thawing-out process 
before the customer will relax and look nat
ural. Calling in advance for an appointment 
breaks the ice and prepares both the photo
grapher and the customer to meet next time 
as acquaintances, if not friends.”

Mr. Brooner has flat sitting charges: $5.00 
and $7.50. The $7.50 sitting is for glamour 
shots. And to Frank a glamour shot can be 
anything from a full length wedding picture to 
a draped model. Shots that require more time 
and experience in lighting come under the 
heading of glamour shots as far as Frank is 
concerned.

The flat sitting charge gets away from a 
lot of explaining and confusion on the cus
tomer's part. Few customers can make sense
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A?i in trig u in g  baby pose 
by Mr.  Brooner.

nut ot why they can buy six finished prints 
tor $36.00, but have to pay $12.50 for just 
one. "The average customer likes to feel free 
to buy the quantity she wants without it be' 
ing made obvious that the photographer wants 
her to think in terms of half-dozens or dozens. 
People can see through artifice even when it 
is well clothed, you know."

Mr. Brooner has no set number of shots he 
will take at a sitting. “1 have a minimum," says 
Frank. 1 never take less than six tor the $5.00 
sittings and never less than eight for the S7.50 
ones. The number of poses 1 will take de
pends a lot upon the customer. When I get 
what 1 want, 1 stop And if the customer 
doesn t show signs of impatience, I keep on 
shooting until I get what I am after, an ex

pression that is individual and characteristic.”
On head shots, Mr. Brooner uses a full 5x7 

negative. On full length poses, he uses a full 
8x10. Often on draped glamour shots he will 
shoot the 8x10, using a longer lens in order 
to get farther from the subject. Mr. Brooner 
likes a big image, for his work is known for 
"highlights that glisten." Enlarging, he claims, 
smothers the highlights. And it is the high
lights that set off a portrait.

When the customers come back to see 
proofs, they invariably waver between three 
or tour. The others are set aside for the mo
ment. After deliberation, a customer will nar
row the selection down to two or three poses.

Now for the order.
It amounts to three of this, six of this one
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. . . and . . .  A t this point, Mr. Brooner of- 
fers a suggestion.

To the customer he says, “Which one of 
these poses do you personally like the best?” 
Sometimes it is difficult to get the customers 
to commit themselves. But usually they point 
to their favorite.

“W hy don't you just take this one pose?” 
Frank asks. “If you take some of each, you 
arc going to find that many of your friends 
will want one of each. Some are going to 
think that you gave a mutual friend the bet
ter pose, and they arc going to feel slighted.''

This may seem like reverse selling but the 
customers are going to find out that this is 
true without being told. Then they feel they 
have stepped into more than they originally

bargained for. As a consequence they will 
think a long while before they direct their 
feet to a photographer’s studio next time.

“By suggesting to customers that they con
fine themselves to just one pose, doesn’t mean 
they will heed the advice. They will do as 
they want to. But when they discover they 
were told the truth, they have respect for the 
photographer who was honest with them. 
The customers like to feel they themselves are 
more important than their money.

“The photographer isn't dealing with film, 
chemicals, lights and lenses exclusively; he is 
also dealing with live, human people. And the 
portrait photographer has little to do appealing 
to people’s intelligence; he deals almost ex
clusively with their emotions all the more

A n o th e r  Brooner “glam
our" sho t , show ing that 
glamour ef fects may be sat
isfactorily secured  w ithout 
vio len t  diagonal emphasis 
and harsh lightings.
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Portrait by Frank. Brooner .  
This, we ll wager, was a 
pose the subject and his 
family thoroughly appre
ciated.

difficult.
“There ts no 'logical' reason why a person 

doesn't like a certain pose; hut there is an 
'emotional’ reason. To try and convince a 
person with logic in this case can always re
sult in an argument.

“When a customer doesn't like a certain 
pose, though 1 personally think it is far su
perior to the one selected, I respect my cus
tomer's personal taste and forget my choice.’’

Though photographic supplies have in
creased the cost of living has hit a new high 
—there is no thought of increasing prices.

Mrs. Brooner, who is a partner with he: 
husband said, "After all photographs are not 
a necessity. People don't have to have them. 
W ith other prices sky-high, people have a lim

ited amount they feel they can spend for lux
ury items. Our raw materials have not ad
vanced to w'here we can not absorb the dif
ference. Our quality work has increased our 
volume to where it more than off sets that.” 

"Our interest is in producing quality work 
which will automatically increase our volume,” 
Frank cut in. “And we want volume for two 
reasons; 1) The more volume we have the 
less profit we have to have on each order. 
2) The more volume we have the more work 
we have out to advertise our studio.”

The studio w'as recently completely air-con
ditioned w-ith a 15-ton refrigeration system.

"In this semi-tropical climate,” says Frank, 
"only those who feel they just have to have 
a portrait made do so during the summer
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months. W c arc usually booked pretty solid 
for fall sittings. We installed air-conditioning 
to spread this work out and to be in a favor
able position to get extra business from those 
who vacation here during the summer months.

"I have proven to myself that the portrait 
photographer must rely on quality workman

/Spot// Radio Announcements
•  In order to allow for the exigencies of “mak
ing up" his magazine, an editor always has to 
keep a considerable supply of material on hand 
for future use. Naturally certain items, of 
more immediate importance, get the first call 
and consequently others are laid aside from 
month to month. We don't know if W ar
rington R. Tompkins, P. A. of A., of Ithaca, 
N. Y., is still using radio or not but the fol
lowing series of his spot announcements is as 
valuable today as when he sent it to us a con
siderable time ago and should prove helpful 
to others.

To quote from his letter: “For some time 
we have been using radio spot advertising five 
times a week, Monday through Friday. Al
though it may be advisable to change the text 
each time we have not had a copy writer and 
two pieces of copy each week have proven 
sufficient. One is used at 8:30 A. M. Mon
day, Wednesday and Friday and the other at 
1 :30 P, M. Tuesday and Thursday. We have 
found it a very effective way of advertising 
and believe others would find it equally so 
provided they can get good spots. One of ours 
follows the Kate Smith program and the other 
an equally good broadcast. Our contract calls 
for 156 announcements at a price of $4.00 
each. If I have any advice to offer it would 
be to limit oneself to emphasizing one idea 
in each announcement.”

If a portrait is not good, you have wasted 
your time and money . . . regardless of how 
little you paid for it. But if it shows your per
sonality as your dearest friends know it, then 
this portrait is a priceless treasure. By all 
means, call the Tompkin’s Studio for an ap-

ship plus friendly customer relations to be a 
success in this field.

“It is axiomatic that there are no short cuts 
in this field. The customer pays for the photo
grapher’s time and experience and, summed 
up, his work will reflect this, or the absence 
of it.”

as Used by a New York Studio
pointment. Remember, “Tompkin's” portraits 
are beautiful.

When a photographer says, “Now please 
hold still," your jaw begins to set To save 
your soul, you can’t look your best after that 
But those are words you do not hear at the 
Tompkin’s Studio You are caught when you 
least expect it . . . you don't even know when 
your picture is taken. Why not plan for a 
fine “Tompkin's” portrait this Easter? Make 
your appointment today . . .  it is none too 
soon.

A photographer who likes children, and who 
is liked by them in return, has won half the 
battle for a wonderful portrait of your child 
ren. The Tompkin’s Studio in Ithaca, has “a 
way with children" . . . and is well known 
for its exceptional child portraits. Let Tomp
kin's Studio take the Easter picture you have 
in mind. Call. Tompkin's Studio in Ithaca 
today for an appointment for your children

Chances are that you have photographic
ally neglected yourself. I'll wager that you 
haven't a single portrait of yourself that ex 
actly suits you. Try the "Tompkin’s” Studio, 
they’ll give you the kind of record of your • 
self you really want. Have one made for your 
dearest friend, and your family, too. Send 
“Tompkin’s” portraits for Valentines. Make 
your appointment now, remember. Tompkin's 
portraits make ideal gifts.

You are beautiful, young lady, and all that 
you need to prove it is a gorgeous Tompkin's
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Portrait. Have it made now for Valentine’s 
Day. No need to call for them until later but 
your Tompkin's Portrait should be made now. 
Call Tompkin’s Studios in Ithaca today and 
remember, Tompkin’s Portraits make ideal 
gifts.

It is an art to catch the freshness and vitality

Glamour Pays O ff for This C<
By Stanley N. D. Tess
(W ith  four illustration* by G arlan d  8 . Fletcher, P .A .  of A . )

® The complete Hollywood portrait studio 
far, far from Hollywood, that’s an apt descrip
tion of the Fletcher Studios of Urbana and 
Champaign, 111. These two communities are 
the location of the University of Illinois, with 
its more than 19,000 students. Since a large 
University attracts the most modern young 
people, it is only natural that Garland B. 
Fletcher should give to his portraits the Hol
ly wood touch and thus become the leading 
“glamour’’ photographer of the Illinois Uni
versity campus.

In the Illio Yearbooks many of the full page 
pictures of campus beauties, taken by Fletcher, 
have received top awards from such celebrated 
judges of female pulchritude as John Robert 
Powers, head of the noted model bureau in 
New York City, and Cecil B De Mille of 
motion picture fame.

In making these studies of beauty queens, 
Fletcher competes against portrait photogra
phers in New York, Chicago and perhaps 
even in Hollywood itself, since the co-eds are 
from many parts of the country and all have 
their favorite photographers. Incidentally, Mr. 
Fletcher observes that the largest cities have 
no corner on beauty, as many of the greatest 
beauties come from small towns.

Fletcher, now 43 years old, is doing busi
ness in his home town. His closest bovhood 
friend was Arthur G. Eldredge. Tr. Young 
Eldredge’s father had charge of the photo
graphic department at Illinois University 
Young Fletcher learned the fundamentals of 
photography by working Saturdays and dur
ing the summers at the University photo de
partment. helping to prepare documentary and 
publicity photos, and doing other photogra-

of a child in a photograph. Experience has 
made Tompkin’s Studio in Ithaca past masters 
in the art of taking children's photos. Solve 
part of that Christmas list with a dozen of a 
really fine “Tompkin’s Portrait.” Make your 
appointment today, phone Tompkin’s Studio, 
Ithaca 2169. Remember, Tompkin’s Portraits 
make ideal gifts.

liege Photographer

phic work in connection with the University. 
Arthur G. Eldredge, Sr., is now with the 
Keystone View Co., at Meadville, Pa.

Fletcher graduated from the College of 
Commerce at Urbana in February, 1930, hav 
ing continued his photographic work in the 
University photo department during his col
lege years. He was official photographer of 
the Illio for the seasons of ’27, ’28, '29 and ’30.

During the summer of 1931, Garland B. 
Fletcher made close-ups of flowers for the 
Horticultural Press of Chicago, a concern 
which prints catalogues and envelopes for seed 
companies. His beat consisted of private and 
public gardens and collections of botanical 
specimens found in the Chicago area.

From 1933 to 1937, Fletcher had his own 
portrait studio in Gibson City, 111., moving 
then back to his home town of Urbana, where 
he has his business headquarters for portrait 
work, retailing photographic supplies, and the 
furnishing of visual education equipment, 
about which latter more will be told later.

Garland B. Fletcher may be found at his 
Champaign studio, second floor of the Rialto 
Theater Building, during the afternoons. Here 
he has a reception and sales room with French 
gray-blue walls and pink ceiling, and a cam
era room 33'xl8' in size, having cream buff 
walls and a pink ceiling. A receptionist remains 
at this studio full-time, the only employee re
quired at this address.

The Champaign studio has one dressing 
room and a packaging room where prints are 
mounted and orders of finished work are 
wrapped and stored for the customers. A 
complete stock of photomailers is carried, be
ing good sellers to the sitters, especially those
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‘'G lam o u r” as exempli fied  
by G arlan d  B. Fletcher. 
P. A . of  A . ,  in his s tu 
dios a t Urbana and C h a m 
paign, III.

f

who are away from home. A special partition 
between the sales room and the camera room 
may be taken down when it is desired to get 
a longer camera working space for handling 
extra large groups.

A feature of the sales room is a shallow 
glass show case about 6' high, running 12' 
across one wall of the sales room, in which 
mounted portrait samples are displayed under 
appropriate lighting. For sidewalk level dis
play, Fletcher’s Champaign studio uses four 
11x14 prints mounted in separate display 
frames. At the time of our visit, the four

frames contained oil-tinted glamour photos of 
Illini campus beauties.

The work in Champaign is mostly sittings 
of adults. Baby photo appointments are han
dled in Urbana. Ninety percent of all sittings 
are by advance appointment. A sitter who ar
rives without an appointment is likely to find 
the shooting schedule so filled that an im
promptu sitting cannot be arranged.

All portrait negatives are made on split 
5x7 negatives, except full figure portraits and 
wedding groups, which are taken on full S x lO .

Lighting for all portraits is furnished by a

9
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combination of boom-lite spots. This yields a 
medium heavy negative with almost clear 
shadows, a type of negative almost identical 
to that produced in the portrait galleries at
tached to the Hollywood motion picture stu
dios.

Boom-lites permit controlling the apparent 
shapes of noses and other facial features so as 
to yield a flattering likeness with a minimum 
ot retouching, this tot) being a technique large
ly derived from motion picture practice, or the 
ultra-modern way ot lighting. The boom-lites 
at the Fletcher Studios all have barn-doors for 
cutting down light on a shoulder or other part 
ot the subject which requires subdued empha
sis.

For portraits of women, Fletcher keeps the

camera lens slightly higher than the eyes, with 
the lens trained at a downward angle. This 
enlarges the apparent size of the eyes and 
gives them a soulful expression. It also builds 
up the cranial development, thus compliment
ing the college-bred woman upon one of her 
most desirable assets, the possession of a good 
mind. This camera angle also foreshortens the 
chin, which together with the soulful expres
sion in the eyes gives a desirable magazine- 
cover effect.

Portraits in drapes and pin-up photos proved 
very successful with women customers during 
World W ar II. Right now, over half of 
Fletcher's portraits of women are made in 
drapes, conservatively posed. The modern 
young woman wants a portrait exactly like

G iven a suitable subject, a 
pose like this is almost a 
certain sale. B \  G arland  
B Fletcher.
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Garland Fletcher's worl{ is 
no t confined  to college 
■youngsters, ns this stra igh t 
portrait  of an  A ir  Force 
l ieutenant  dem onstrates.

what she sees in the popular magazines, says 
Fletcher. Every new style in glamour photo
graphy is duplicated as fast as it appears.

During the summer of 1946, Garland B. 
Fletcher spent 60 days in the Hollywood area 
studying portrait studio methods. At a school 
in Santa Monica he learned motion picture 
panchromatic make-up, as a member of a class 
of only three members, and also studied the 
motion picture type of lighting. Part of the 
summer of 1944 was spent in New York, 
studying with William Gerdes, M.Photog.

For portraits of men, Fletcher lowers the 
lens just slightly so that it is nearly on a level 
with the eyes, again accenting the personality 
rather than merely the facial structure. Un
like most photographers who shoot a lot of

glamour negatives of women, Fletcher is able 
to preserve masculine qualities in his men sit
ters and in fact does attract the strongly mas
culine sitter as a part of his custom.

The Urbana studio, where Fletcher spends 
his mornings, has two staff portrait photogra
phers, one of whom does nothing but shoot 
negatives. The other portrait man helps in 
the camera room part of the time, and also 
does the developing and printing.

Fletcher owns his own building in Urbana. 
On the ground floor, in a space approximately 
4 4 'x 7 7 ',  he has placed a camera room, recep
tion room, two dressing rooms, darkroom, 
printing room, print drying room, photostat 
room, office space and a photo supply retail 
room. The upper floor is rented to other ten-
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A n o th e r  F letcher portrait, 
again o f  the glamour  type.

tints.
The color scheme in the rooms open to the 

public is pink walls and blue ceilings. This 
pink -and-blue color combination has worked 
out fine for Fletcher. The photo supply de 
partment, is the sort which any practical ama
teur or commercial photographer tinds a joy 
to visit. And the reason is the quiet voiced 
and understanding man behind the counter. 
Garland IV Fletcher.

Fletcher's photostat business ran to large vol
ume during the war, due to copying certain 
service papers, wedding certificates and service

discharges. He still does much work photo
stating papers for the local lawyers. He also 
has a cinema film-lending library.

For his visual education business, Garland 
B. Fletcher has the Bell Cf Howell sales agency, 
covering high and grade schools in all counties 
in the northern two-thirds of the state of Illi
nois. outside of Cook county. He keeps two 
salesmen on the road constantly covering the 
school field. A total of 400 new sound pro
jectors sold by his men was delivered to schools 
in his territory in just one year.

Fletcher began selling projectors in Urbana
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NO W AVAI L ABL E . . . THE  NO.  1 CONTRAS T

l i i n l a l ;  1 * 1  a t  h u t  V t t p v r

First choice, for single prints or for long 
production runs, Kodak Platino Paper is 
now available in a wider range of con
trasts than ever before. Three favorite 
surfaces can now be obtained in \ o .  I 
contrast to match your more contrasty
negatives.

Kodak Platino offers you a warmth of

tone that helps to recreate the feeling of 
warm, vibrant life you have captured in 
your negative. It is a versatile paper 
midway in speed and warmth between 
Kodak Opal and Kodahromidc Papers.

Ask your Kodak dealer for Platino 
Paper in contrasts to match sour nega
tive needs.

' Stock T in t B r il l ia n c e T e x tu re S in g le
W eig h t

D o ub le
W eig h t

W h ite G lo ssy Sm ooth F * l ,  2 , 3
C re a m  W h ite Lustre Fine G ra in e d — G * l ,  2 , 3
C re a m  W h ite Lustre S ilk Y * t ,  2 , 3
O ld  Ivo ry Lustre Fine G ra in e d — P 2 , 3

EASTMAN KODAK COMPANY,
Rochester 4, N. Y.

* N e w

T R A D E - M A S K



P L A N N I N G
P A Y S

4  P A K O  W E T T IN G  
A G E N T  re d u c e s  
w a t e r  sp o tt in g ,  
s p e e d s  film  d ry 
ing 3 0  to 4 0 % .

TO IE ANNOUNCED

I  P A K O  S EN IO R  F IIM A C H IN E  auto m atica lly  ond  fully p ro cesse s up to 
3 6 0  rods o f uniform  high q u a lity  film p e r  hour.

Over thirty years experience in engineering and building j 
graphic processing equipment has resulted in a CJfttF 
LINE of PAKO Products. This full line of PAKO Prir 
Film Processing Equipment has the flexibility to meo; re 

ments of the smallest or the largest.
W ith PAKO Products your production lir

USE THE H AN DY C O U P O N  TO REC

YOUR PLAN FO
CUT PRODUCTION COSTS WITH PLAMT

P R O F I T S :
Let P A K O 'S  P la n n in g  S erv ice 
h e lp  you s tre a m lin e  yo u r p r o 
d u c t io n  to  a ssu re  a s m o o th , 
efficient flow  o f  w o rk  th ro u g h  
y o u r p lan t.

T h e  m o n e y  s a v in g  id e a s ,  
m e th o d s , s h o rtc u ts  an d  e x 
p e rie n c e s  o f  o th e rs  can  be in 
c o rp o ra te d  in to  yo u r p lan s  fo r 
a  new  p la n t o r  m o d e rn iz in g  
\o u r  p re sen t fac ilitie s .

P A K O  P la n n in g  S erv ice w ill 
p re p a re  a p la n t layou t cus- 
to m ed  to  fit y o u r n eed s  at no  
co s t to  you.

C h eck  th e  c o u p o n  fo r full in 
fo rm a tio n !

i P A K O IA R G E R — u n iversa l e n la r g 
ing  p rin te r , h a n d le s  s in g le  fram e  
35m m  thru 1 16  n e g a tiv e s  — 3 ’/ j "  
x 3 W *  thru 8 " x l l "  p a p e r  sizes.

8 J U M B O  P A K O D O P E R  —  a  c o m p le te  
print d eve lo p in g  unit. O n e  o p e ra to r  
d e v e lo p s  up >o 2 0 0 0  prints p e r  hour.

P A K O  R O IE X  —  
un iversa l en larg ing  
str ip -p a p e r  
p rin ter. Prints from  
n e g a tiv e  sizes  
35m m  thru 1 1 6 . 
p a p e r  w idth  up  to  
4 Vt — cuts 
(stra ig ht, d e ck le  o r  
hm ge) a n d  num
b ers e a c h  print. 
M axim um  print 
length 6 V * “ .
P A K O  R O IE X  
C O N V E R S IO N  
o d a p ts  P A K O -  
L A R G E R S  in use to 
R O IE X  o p era tio n .

9  P A K O  H Y D R O 
M IXER sa v e s time, 

sp a c e  a n d  la b o r  
in mixing an d  stor

ing solutions. P e r
m anent or p o rt

a b le  insta llatio n.

I f  > A K O
colly  h
DeratwMfl
pltes l
and he

to mstc

2  P A K O  FILM C U TTER  is a  com- 
p le teu n if  that a lso  sp e e d s  film 
han d lin g , jud g ing  an d  sorting.

3  P A K O  M O D E L  2 
D R Y -C A B  for sim 
p le r, fo ste r drying  
o f cut or ro ll film.

5 P A K O  3 0  S Y S T E M  
m a te s  m anual film p r o 
c e s s i n g  e a s i e r  a n d  
m o re  p ro f ita b le .



’ OR PROFITS IN 1950
LAMT TESTED, PROFIT PRODUCING PAKO EQUIPMENT

uilding photo- 
i CmjlPLEXE 
KO Print and 

nice; require-

iction line can

grow, as your business increases, from the simplest basic system 
to the latest high production equipment. PAKO Machines pro
vide labor saving tools which permit control for consistent top 
quality negatives and prints.

Plan NOW  to build for more profits in ’50 by adding PAKO 
Equipment needed to improve service and quality to customers. 14  P A K O  E C O N O M Y  " 4 8 "  D RYER with i t o n h u  

Superdrum  Past, econom ical g lo ssy  print d r y 
ing.

TO REQUEST FULL INFORMATION ON PAKO PRODUCTS

10 ? A K O T E M P  a u t o m a t i 
ca lly  ho lds d e sire d  tem 
p erature  of solutions a t  
plus or minus V t ° F .  S u p 
p lies both re frig era tio n  
and  heat . S e lf  co n ta ined  
— simple and  inexpen sive  
to install.

12 P A K O  PR IN T M A C H IN E  fix es. w a sh e s , prints in 
co m p lete ly  autom atic s e r ie s — elim inates m essy  
m an ual work.

11 P A K O  P R O S S E R — for autom atic, co n 
t in u o u s p rin t  p r o c e s s in g .  F e a t u r e s  
P A K O 'S  exc lusive  p erm an e n t le a d e r .  
C o m p act — e a s y  to insta ll. P ro ce sses 2 
rolls o f prints of one tim e. M axim um  
p a p e r  w idth  5  .

15 P A K O M A T T E  
D RYER for su 

p erio r m atte  
print d ry in g  in 

a  minimum of 
floor sp a ce .

13 P A K O IU X  PRINT
W A S H E R  —  trip le  action  

w ash es fa ste r, 
b etter, cuts costs
— sta in less steel
construction.

NAME
A D O R E 5 S

17 P A K O S O L -
g lo s s e s ,  f lo t t e n s  16  p A K O  E L E C T R O G L O S S  
prints ond  sp e e d s  D RYER  p ro d u ces fine g lossy
d ry in g . prints q uick ly , a t  low  cost.

PAKO CORPORATION
1 0 1 0  L y n d a le  A v e n u e  N o ., M in n e a p o lis  11. M in n eso ta

P lease  send us illustrated  lite ra tu re  with com plete
d eta ils  on the items w e hove m arked .
1 2 3 4 5 6 7 8 9 1 0 1 1  12 13 14 15 16 17

P lease  send us the P A K O  Plant Layout In
form ation Sheet.

PAKO CORPORATION
JM T T A IA IT ! A P O I .  T £  11. M I N N E S O T A



in 1938, and, in his own words, “just gradu
ally expanded." He has an Acme Visible Re
corder filing system in which is recorded 
every school and other organisation which is, 
or could be, a customer.

Details of his facilities in visual education 
include a projector and film rental service for 
schools, churches, homes, clubs and industry. 
In films he has sound, silent and slide films, 
for sale or rent, some furnished free. These 
include educational, training, informational, 
entertainment, and production-incentive films 
Also editing, splicing and film inspection ser
vice.

In projection service, he offers experienced 
operators, quality projectors, select films, 
screens, record players, and microphones for

a professional program. Seven brands of pro
jectors are available, with equipment to meet 
small informal or large educational or indus
trial needs.

In repair service, Fletcher has an author
ized Bell 6? Howell repair station with com
plete parts and a trained personnel qualified 
to repair all makes of sound equipment. Two 
sound engineers who work on the staff of the 
University of Illinois do the repair work even- 
mgs.

In regard to his work, Fletcher said, “Shoot
ing portraits is what I really like to do. That’s 
the part of my business which really appeals 
to my interest. But if I just wanted to make 
money, I would stick to the visual education 
service only."

Be Careful H ow You Advertise!
By Betty Lee Gough

•  From now on, you'd better be careful how 
you advertise. You’d better be careful to say 
exactly the truth; and not only that, be sure 
that no reader of your advertisements-—no 
matter how simple he may be can miscon
strue what you offer him.

Photographers from here on out will have 
to write ads that do not imply, even remote
ly, that the reader will receive anything they 
are not prepared to give him. There is an "or 
else at the end of this advice to watch your 
advertising. Uncle Sam won't like you it you 
don't follow the new rules.

In a recent case, the Supreme Court of the 
United States handed down a decision that 
will have far-reaching effects on the mass 
selling techniques used by all kinds of busi
nesses. In this case, seven of the nine Justices 
agreed that an advertisement is misleading if 
a simple, unsophisticated reader can get from 
it the wrong impression about what the ad
vertiser offers him. The justices further agreed 
that this holds true even if each separate sen
tence in the advertisement tells a completely 
true story by itself.

Their decision may well mean a lot to you. 
It may well revolutionize the methods of ad
vertising used by all kinds of businesses; man
ufacturers, contractors, wholesalers, and even

retailers, because many of the present phrases 
and standard ways of putting an offer might 
be ruled misleading under the new Supreme 
Court decision.

Before tackling its specific applications to 
the advertising done by photographers, let's 
review what happened in the important and 
perhaps historic case.

Facts Magazine is published by Read Maga
zine, Inc. Early in 1945, Facts Magazine an
nounced a contest that gave away a first prize 
of $10,000.00. The readers were asked to solve 
a series of simple puzzles, much like those used 
in contests of all kinds for a great number of 
years. There was an entrance price, but the 
reader who paid his money to enter the con
test received something for it whether he won 
or lost— a series of color prints.

In other words, this was pretty much of a 
standard contest offer. Its like has been used 
before by all kinds of businesses. What tripped 
up Facts Magazine was not the lottery laws 
which spill so many contest plans. It was plain 
misleading advertising.

In October of the same year, the Postmas
ter General issued a postal fraud order against 
the magazine, its publisher, and two of its 
executives. The reasons why the Post Office 
issued its fraud order were later summed up
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This picture tells you why Mallinckrodt 
SOFTONE is your ideal low-contrast prepared 

developer for "atmosphere” photographs.

Notice the remarkable shadow detail it 
captures . . .  how clean the print is despite its kitten 

soft delicacy. You'll find its subdued tone flattering 
to difficult portrait subjects, too.

SOFTONE comes ready-mixed for instant use . . .  
just dissolve in water. May we send you our handy 

Prepared Developer Guide with full details?

• Rather mix your own? The complete line of fine Mallinckrodt 
photo chemicals will always give you the ultimate in purity, 
uniformity, dependability. . .  for every darkroom process and effect.

MALLINCKRODT CHEMICAL WORKS
Mallinckrodt St.. St. Louis 7, Mo. •  72 Gold St.. New York 8. N Y

CHICAGO • CINCINNATI • CLEVELAND • LOS ANGELES • MONTREAL • PHILADELPHIA • SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals
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by Supreme Court Justice Hugo Black:
First, that prospective contestants were 

falsely led to believe that they might be eli
gible to win prises upon payment of $3.00 
as a maximum sum, when in reality the mini
mum payment was $9.00 and, as it later de
veloped, they were finally called on to pay as 
much as $42.00 to be eligible for increased 
prize offers.

“Second, that though the contest was em
phasized in advertisements as a 'puzzle con
test' it was not a puzzle contest; that respond
ents knew from experience that the puzzles 
were so easy that many people would solve 
all the 'puzzles' and that prizes would be 
awarded only as a result of a tie-breaking 
letter-essay contest; and that contestants were 
deliberately misled concerning all these facts 
by artfully composed advertisements."

As soon as the fraud order was issued. Facts 
Magazine immediately wxmt to court. The 
Federal District Court for the District of Col
umbia saw it the magazine's way. An injunc
tion was issued forbidding the Post Office De
partment to put out a fraud order. The Post
master General took the case to the District 
of Columbia's Court of Appeals, w'hich up
held the finding of the District Court and 
refused to dissolve the lower court’s injunc
tion.

The case then w»ent to the Supreme Court, 
which took the Postmaster General's view. 
The magazine had based its case upon the fact 
that each condition of the contest was enum
erated in the advertisements, including the fact 
that additional puzzles would have to be solved 
in the case of ties, and that further ties would 
be broken by the submission of an essay. The 
lower court and the court of appeal read the 
ads, listened to this argument, and agreed that 
the exact rules had indeed been told to the 
public.

But the Supreme Court looked at it differ 
ently. This view may well have a far-reaching 
effect upon the advertising of photographers, 
and upon all advertising.

In effect, the Supreme Court majority de
cided that the "tell all" clauses of the adver 
tisement were not enough. The overall effect 
of the ad as a whole was to mislead. There
fore, even though the exact truth was told

sentence by sentence, the advertisement end
ed to mislead readers because there was the 
distinct possibility that a misunderstanding 
could arise.

Here is what the majority opinion of the 
seven justices stated:

“There were sentences in the respondent's 
advertisement and communications which, 
standing alone, would have conveyed to a 
careful reader information as to the $9.00 
fees and the letter essay feature of the con
test. Had these sentences stood alone, doubt
less the fraud findings of the Postmaster Gen
eral would not have been justified. But they 
did not stand alone. They were small and in
conspicuous portions of lengthy descriptions 
used by the respondents to present their case 
to the public in their advertisements and let
ters. In reviewing fraud findings of the Post
master General, neither this court nor any 
other is authorized to pick out parts of the 
advertisements on which the respondents par
ticularly rely, decide that these excerpts would 
have supported different findings, and set 
aside his order for that reason. We consider 
all the contents of the advertisements and let
ters, and all of the evidence, not to resolve 
contradictory inferences, but only to deter
mine if there was evidence to support the 
Postmaster General's findings of the fraud."

An even sharper definition of misleading 
advertising was made farther on by Mr. Jus
tice Black:

"Advertisements as a whole may be com
pletely misleading although every sentence 
separately considered is literally true. This 
may be because things are omitted that should 
be said, or because advertisements are com
posed or purposefully printed in such a way 
as to mislead . . . That exceptionally acute 
and sophisticated readers might have been able 
by penetrating analysis to have deciphered the 
true nature of the contest's terms is not suf
ficient to bar findings of fraud by a fact
finding tribunal. Questions of fraud may be 
determined in the light of the effect adver
tisements would probably produce on ordi
nary minds . . People have a right to as
sume that fraudulent advertising traps will 
not be laid to ensnare them. Law-s are made
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W O L L E N S A K  
f/6 P O R T R A I T  V E R I T A R

Here's the Portrait Lens you asked for . . .  a lens to aid you in catching on film the 
complete pictorial beauty of each portrait. The f/6 Portrait Veritar will further the 
professional photographer's skill . . . help make more saleable portraits.

At the larger apertures the Portrait Veritar renders a delightful atmospheric 
quality of softness without destroying detail. It blends highlights, halftones, shadows. 
It suppresses unessential, wiry detail. These qualities also make the Portrait Veritar 
an excellent lens for copying old photographs.

The f/6 Portrait Veritar is offered in 10" and 14"

D O E S  Y O U R  
P O R T R A I T  L E N S  . . .
• deliver a quality of 

softness?
• blend highlights, half

tones, shadows?
• suppress unessential 

wiry detail?
• hold definition, yet 

pleasingly subdue it?
• give broad tonal range?
IF N O T ,  Y O U  NE E D  
A W o l l e n s a k  
P O R T R A I T  V E R I T A R

focal lengths mounted in a satin chrome finish barrel 
or shutter like other Wollensak mountings.
For complete particulars send for descriptive literature.

O P T IC A l  C O . ,  R O C H E S T E R  2 1 ,  N .Y .
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HI: UNIVERSAL Bookbindery of 
Sail Antonio, I exas, announces the merger 

with and the absorption of the well-known 

A R l  BIN D b R Y , INC. This recent merger now 

assures photographers of the finest special albums that 
are available —  made by the most skilled craftsmen in 
the field with the finest and most complete facilities.

Especially Designed Albums for Particular Photographers
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inserts, reversible inserts or dry mount pages.

Write Today for Universal’s Catalog of 
Exclusive Albums for Photographers
this brilliant new Universal Album line will be 
completely pictured and described in our new 
catalog which will soon be off the press. Write 
for your copy today or ask that our representative 
call with samples that show the glorious beauty 
and distinction of each album in their true colors 
— and their handsome workmanship.

Universal Albums are made to your exact speci
fications — in genuine leather or plastic coated 
cloths — and in a wide variety of colors. Best 
of all, Universal Albums are priced sensibly — 
so write today . . . direct to the plant or to our 
Eastern distributor.

A W ord  A bout Service
With the complete facilities of 
the largest and most complete 
bookbindery at your disposal, 
you can be assured of IMMEDI
ATE service. Shipments are made- 
direct from stock and special or
ders are currently being filled 
within two days. Our specialty is 
“Service As You Need It.”

UNIVERSAL BOOKBINDERY, INC.
8 0 0  B L O C K  A V E N U E  B S A N  A N T O N I O ,  T E X A S

Exclusive E astern  D is trib u to rs :

ART BINDERY PRODUCTS •  76B N. Park Avc. •  Bay Shore, L.I., N.Y.
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to protect the trusting as well as the suspi
cious.’ ”

The implications of this decision are tre
mendous. All advertising uses the mails ex
cept radio advertising; and even that is care
fully controlled by the Federal government 
through the Federal Communications Commis
sion. Newspapers reach their subscribers via 
the mails. So do magazines. Direct advertising 
would be impossible without the Post Office. 
Only signs and outdoor boards might seem 
to be exempt, and even these might possibly 
be reached through supervision by the Federal 
Trade Commission.

What can the average photographer do to 
make sure his personal advertising will not 
be labeled fraudulent or misleading by the 
authorities? The National Better Business 
Bureau, Inc., has gone into the probable ef
fects of this Supreme Court decision, and has 
recommended five rules for good conduct in 
mass selling. They are:

"Advertising as a whole must not create a 
misleading impression even though every 
statement, separately considered, is literally

truthful.”
(That advice to make sure the whole of an 

ad, as well as its parts, is not misleading, 
goes to the heart of the Supreme Court de
cision as made clear by Justice Hugo Black.)

“Advertising must be written for the prob
able effect it produces on ordinary and trust
ing minds, as well as for those intellectually 
capable of penetrating analysis."

(Keep it so simple that the prospects can't 
possibly misunderstand what you offer them.)

“Advertising must not obscure or conceal 
material facts."

(The Supreme Court has stated that what 
an advertisement does not say may be as per
tinent as what it does say—if an important 
“catch" is left untold.)

“Advertising must not be artfully contrived 
to distract and divert the readers' attention 
from the true nature of the terms and condi
tions of an offer.

“Advertising must be free of fraudulent 
traps and stratagems which induce action 
which would not result from a forthright dis
closure of the true nature of an offer.”

A re  You Taking Full Advantage of Easter as a Portrait 
Season?
By Eugene A . Conklin
•  Faster time can prove a happy time, indeed, 
for the portrait photographer. Here, in a well- 
rounded nut shell, are a number of merchan
dising promotions geared to the portrait pho
tographer’s needs.

First of all a portrait photographer in Ala
bama announces his “Easter Bunny Special" 
during February and March. All who make 
family appointments during those months have 
one 8x10 portrait made of each and every 
family member, be it child or adult. Special 
one-half, one or two hour session appointments 
are customary. Each member of the family al
so receives four ^x7 portraits to distribute to 
friends and relatives at Easter time. A special 
discount is offered on such combinations.

An advantage of this maneuver is that the 
photographer and the sitter, alike, avoid the 
Easter rush. This same portrait photographer

offers another Easter promotion the Moth- 
er-and-Daughter (or Father-and-Son) special, 
whereby parent and child, or children, are 
photographed at one and the same time and 
prints are delivered in time for Easter. The 
most oomph-containing photographs of parent 
and offspring are placed, by special arrange
ment, in a local Sunday paper. All Mothers 
and Fathers who, themselves, celebrate a 
birthday during a 10-day interval preceeding 
Easter, or whose offspring do, secure a special 
a % discount on all Easter portrait orders.

A portrait photographer in Indiana is es
pecially interested in members of the clergy 
at this Easter time. He offers all men of the 
cloth an opportunity to have a large photo
graph made, suitable for placement in the 
parsonage, and ^0 or ‘txJ prints.
These latter are personally distributed as Eas-
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ARE YOUR FILM HOLDERS WEARING OUT ?
Start replacing them with 

ALL-METAL ALKON holders
A L K O N ’S new features and rugged dura
bility will save you time and money over 
the years to come.

• Will outlast and out-perform old style 
wood holders

• 20% THINNER — yet in perfect focus

• Light weight — easy to handle
• No fabric hinge

GUARANTEE — Every Alkon Holdei is 
guaranteed to be light tight and in perfect 
focus.

Alkon Holders have no fabric hinge on the loading 
flap. All metal, there is no fabric to wear, tear or 
make flaps spring up during loading. On Alkons, 
permanent metal hinging assures long, trouble-free 
operation. Flaps stay down — out of finger’s way 
when loading or removing film.

ALKON PHOTO PRODUCTS, INC.
230 E. 124th St. New York 35, N. Y.

5x7  5 4 .8 0
4 x 5  ,54.40

List Price, including tax.

If your dealer docs not have Allton 
Holders in stock mail coupon below 
for 1 sample Alkon Holder sent
absolutely free -on a 2-wcck trial basis.

Test it —  Use it! Abuse it!

!-------------------------------------------- i
| Alkon Photo Products, Inc.,
1 230 E ast 124 th  S tree t,
1 N ew  Y o rk  35, N . Y .

Please send me, at your expense, ' 
one ALKO N Holder for a two I 

' weeks free trial 1 will return it I 
I within three weeks —  or. if I keep I
I it, you may bill me through my |
I dealer. |
I □  4x5 □  5x7

I Name I

I Street 

I City

| State ........................................................

Photo Dealer 

I Address
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ter presents to those members of the congre
gation whom the minister wishes to remem
ber.

At the same time this photographer pro
poses a photograph of the church which can 
be used on the Easter religious service pro
gram. He finds church pictures of special 
profit significance because members of the 
congregation often desire to purchase indivi
dually framed, colored prints.

A photographer in Oklahoma by arrange
ment with a local florist, will make a portrait 
of an adult or child holding a bouquet of 
flowers purchased from the florist. The por
trait and the floral bouquet are dispatched

together and make a truly unusual combination 
gift for the recipients — be they friends, rela
tions, or acquaintances.

One Idaho photographer is, at this Easter 
season, arranging to make special Easter por
traits of boys and girls in orphan homes. A 
5x7 color portrait is presented to each orphan 
and a black-and-white duplicate remains in 
the orphanage file to show prospective adopt
ees when they visit the institution. A special 
group rate is made to all orphanages, charity 
homes and old people's homes. Many inmates 
are glad to send portraits of themselves to 
loved ones far away.

Portrait Photograph Prices in St. Louis
•  It is of course illegal for any trade associa- why The P. A. of A. has had to refuse such 
tion to attempt anything which may smack assistance despite many requests. But what a 
of an attempt to control prices and that is national association cannot do may often be

P O R T R A I T  P R I C E  L I S T

C R O U P " A ”

O n e T h r e e Six T w e l v e A d d i t i o n a l G o l d T i n t O i l  C o lo r
P r i n t s T o n e

3x 5 $ $ 5.00 $ 8 .00 $ 1 4 .0 0 $1.00 $1 .5 0 $1.25 $3 .00
5x 7 4 .00 7 .00 11.50 20 .0 0 1.50 2 .00 1.50 3.00
8 x 1 0  6 .00 10.00 16.00 27 .5 0 2 .00 2 .50 1.75 3.50

11x14 8 .00 15.00

G R O U P  “B"
4 .00 3.50 2.50 5.50

3x 5 7 .00 10.00 20 .0 0 1.25 1.50 1.50 3.00
5x 7 5 .SO 9 .50 15.00 27 .5 0 2 .00 2 .00 2 .00 4 .00
8x 1 0  7 .50 12.50 20 .0 0 35 .0 0 2 .50 2 .50 2 .50 4 .50

11x14 12.00 20 .0 0

G R O U P  “C”

5.00 3.50 3.50 6 .50

3x 5 10.00 16.00 27 .5 0 2.00 1.50 1.50 3.50
5x 7 7 .00 12.00 19.50 30 .00 2.50 2 .00 2 .00 4 .00
8x1 0  10.00 16.00 25 .00 4 0 .0 0 3.00 3 .00 3.00 5 .00

11x14 16.00 25 .0 0 6 .00 3.50 4 .00 8 .00

Group "A" Prices based on four proofs (prints mounted in folders).
Group “B" Prices based on six proofs (prints mounted in folders).
Group "C ” Prices based on ten proofs (prints mounted in folders).

FO RM AL W E D D IN G  PO R T R A IT S

8x10 $45.00 per Dozen—$5.00 extra for each additional print. Based on twelve proofs
of four poses: Bride: Bride and Groom: Bridal Party and Bride and Bride’s Maids.
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Our List of Recommended Books
We seldom carry books in stock and advertise them mainly as a service to our readers, especially those in 
the smaller towns because those in large cities can see the books at their stock houses and get them more 
quickly than by ordering from us. For this reason we sell no books on open account or C.O.D., but only on 
a cash with order basis. We do not list books merely because they have attractive titles or we think they 
will sell but only if, in our considered opinion, they will be a valued addition to a studio's reference library.

PORTRAITURE
□  C H IL D  P H O T O G R A P H Y

B y  Josef Schn e id er  $4.95
□  F R E D  A R C H E R  O N  P O R T R A IT U R E

B y  Fred A rc h e r  5.75
□  P R O F E S S IO N A L  P O R T R A IT

L IG H T IN G S , B y Charles A b e l  7 .50
□  C H IL D R E N  B E F O R E  M Y  C A M E R A

B y A d o l f  M o ra th  5.00
□  P IC T O R IA L  L IG H T IN G

B y  W il l ia m  M ortensen  5.00
□  P H O T O G R A P H IN G  P E O P L E

B y H u g o  ra n  W a d e n o y e n  4.00
□  O U T D O O R  P O R T R A IT U R E

B y W i l l ia m  M o rten s en  3.50
□  T H E  M O D E L

B y  W il l ia m  M o rten s en  5.50
□  IM A G E  M A N A G E M E N T

B y  N icho las  H a z  3 .50
□  F A C E S  O F  D E S T IN Y

B y Y o u s u f  Karsh 5.00
□  F L A S H  IN  M O D E R N  P H O T O G R A P H Y *

B y  W i l l ia m  M orten sen  5.00
□  F U N D A M E N T A L S  O F  P O S IN G

B y S h e p a r d  &  M e y e r  2.00
□  C A N D ID  W E D D IN G  P H O T O G R A P H Y

B y H e n r y  L e fe b r r e  4.00

COMMERCIAL WORK
□  C O M M E R C IA L  P H O T O G R A P H IC

L IG H T IN G S , B y Charles A b e l  $7 .50
□  H O W  T O  T A K E  IN D U S T R IA L  

P H O T O G R A P H S
B y  Z ie l k e  &  Beezley 5 .00

□  L IG H T IN G  F O R  P H O T O G R A P H Y
B y  W a l te r  N u r n b e r g  4 .00

□  C O R R E C T IV E  P H O T O G R A P H Y
B y  Lewis L. Kellsey 5.00

□  T E C H N IQ U E  O F  T H E  P IC T U R E  
S T O R Y
B y  M ic h  &  E b erm a n  3.50

□  P H O T O G R A P H Y  IS  A  L A N G U A G E
B y J o h n  R .  W h i t i n g  6.00

□  G R A P H IC  G R A F L E X  
P H O T O G R A P H Y  (8 th  E d .)
B y  M o rg a n  &  Lester 4.50

SALES AND ADVERTISING
□  T E S T E D  S E N T E N C E S  T H A T  SELL

B y E lm er  W h e e le r  3.75

GENERAL
□  P H O T O -F L A S H  IN  P R A C T IC E

By G eoffrey Gilbert $3.50
□  P R IN C IP L E S  O F  S T E R E O S C O P Y

By H erbert C. M cKay 5.00
□  H O W  T O  P A I N T  W I T H  A IR

By Frank f .  Knaus 3.75
□  P IC T U R E  F R A M IN G

By Edward London 2.75
□  D E V E L O P IN G

By C. 1. Jacobson 3.50
□  E N L A R G IN G

By C. I. Jacobson 3.50
□  A R T  O F  R E T O U C H IN G  A N D  

IM P R O V IN G  N E G A T IV E S  
A N D  P R IN T S
By A rthur H am m ond 2.50

□  P R O F E S S IO N A L  P F IO T O G R A P H Y  
F O R  P R O F IT
By Charles A bel 5.00

□  S H O R T  C U T S  T O  P H O T O  
R E T O U C H IN G
By R aym ond W ardell 1.00

□  T H E O R Y  A N D  T E C H N IQ U E  O F
P O R T R A IT  N E G A T IV E  R E T O U C H IN G
By J. P. A nderson 1.50

□  P H O T O  O IL  C O L O R IN G
By Lucille Robertson Marshall 2.50

□  L O O T E N S  O N  P H O T O G R A P H IC
E N L A R G IN G  A N D  P R IN T  Q U A L IT Y
By J. Ghislain Lootens 3.95

□  P R IN T  F IN IS H IN G
By W illiam  M ortensen 3.50

□  U N IV E R S A L  P H O T O  A L M A N A C
A N D  M A R K E T  G U ID E  1.75

□  K O D A C H R O M E  A N D  E K T A C H R O M E  
F R O M  A L L  A N G L E S
By Fred B ond 7.50

□  T A B L E  T O P  P H O T O G R A P H Y
By Harkness &  Draper 2.95

□  C O L O R IN G  P H O T O G R A P H S
By A venir Le H eart 1.00

□  C O P Y IN G  T E C H N IQ U E
By Fraprie &  M orris 2.00

□  S P E E D L IG H T S
By A rthur Palme 2.50

□  C O M P O S IT IO N  A N D  P IC T U R E S
B y Eleanor Parke Custis 6.00

(In Ohio, add 3 %  for state sales tax.)
• When a book is marked with an asterisk it is temporarily out of print. Orders will be held and ship
ment made at the earliest possible moment.

CHARLES ABEL INCORPORATED
519 C A X T O N  B U IL D IN G  C L E V E L A N D  15, O H I O
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discreetly tried by local groups and surely 
anything which will tend to eliminate cut' 
throat prices is well worth while.

One organization which has traveled quite 
some distance in this direction is the Profes' 
sional Photographers’ Association of St. Louis 
(Mo.), Inc. Not only have they investigated 
the price situation very thoroughly but, after

a careful survey, they have even gone so far 
as to publish in their monthly bulletin a pro- 
posed minimum price list for portraits. Feeh 
ing sure this would be of interest and help to 
other local societies, not to mention many 
readers who may be wondering about their 
own price schedules, we have received their 
permission to publish it in full.

Seven W a y s  to Sell More Prints
By David Marlrstein
•  With competition tight, and the job of se
curing new customers a harder one than it 
was in the easy money postwar years, one 
sure way to keep the sides volume high — and 
even to increase it — can be found in what 
appliance merchants term "making every deal 
count." When they say that, they mean in
ducing the maximum amount of sales from 
each customer; getting the biggest possible or
der every time a purchase is made. Applying 
that effective sales rule to the merchandising 
of portraits, it means selling more extra prints 
with each order.

How can you “make every deal count" by 
increasing the number of print orders placed 
by individual customers? Out of the experi
ence of successful studios over the nation have 
come seven solid rules for selling more prints. 
The big profit-making seven are:

I . Find out why the customer is having his 
portrait made, as a preliminary step.

No person has a picture taken simply so he 
can pay some money into the coffers of the 
nearest portrait studio. There is always a rea
son. Always, he has specific use for the pic
ture.

It may be that he wishes to give the por
trait to wife, sweetheart, husband, mother, 
brother, sister or friend. Maybe he needs a 
picture in applying for a new job. Perhaps he 
wants his portrait to dress up his own room. 
There are almost as many reasons why people 
have their portraits made as there are portrait 
studio customers.

It’s not difficult to discover the customer’s 
reason for buying. Tactful questions and lead
ing suggestions will do the trick. You can even 
come right out and ask point-blank, and no

one will take offense — especially if you pre
face your question by the remark that know
ing why he wants the picture will aid you to 
help him choose the right sizes and numbers 
of prints he will need.

Once you know the reason, you have am
munition for blasting away at his sales resist
ance in order to sell additional prints. You 
can point out additional print needs which 
tie in with his original desire for a portrait. 
You can suggest entirely different uses to 
which he can put additional prints you wish 
to sell him.

Make these suggestions as specific as you 
can. Do not say that extra prints will make 
welcome gifts. Say that an extra print of the 
picture he is having made for his wife will 
be a welcome present for his mother as well 
as for his spouse. Tie the suggestions down 
to particular uses.

2. Second — sell a small size for mailing 
away.

The suggestion that Aunt Susie in Kokomo 
and Uncle Eddie down in New Orleans might 
enjoy seeing a picture of the customer will of
ten land extra print offers, provided you make 
three things right: the price, the size, and the 
service.

Small- size prints, maybe 4x5’s, maybe small
er ones, perhaps even 2j4x3j4’s, make excel
lent secondary sales opportunities. A small 
size is idea! for mailing away to relatives and 
friends who live out of town. Make the price 
right for an easy-to-mail small size, and many 
customers will order. They will order quickly 
if you add service to the combination, and 
offer to handle the mailings for them right 
from your studio.
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o r  p o r t r a i t u r e . . .

PANCHROMOSA A.H. Sheet Film 

SUPERCHROME A.H. Sheet Film 

CEVALUXE VELOURS

NOVABROM Enlarging Paper
(single and double weight)

ARTEX Projection Papers 

Projection Proof Paper 

P.O.P. Proof Paper

the  GEVAERT COMPANY of AMERICA, me
4 2 3  WEST 5 5 ™  STREET, NEW Y O R K  19, N. Y.

I N CA N A O A : G e v o e r t  ( C a n a d a )  L td .. To ro n to , O n t.
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3. Try to sell both tinted prints and blacl{- 
and-whites.

If he is ordering a colored portrait, suggest 
additional black-and-white prints. Or addi
tional tints for a primarily black-and-white 
order.

4. Suggest sepia, too.
By planting the idea of sepia toned prints, 

you sell an additional bargain. One set of 
black and whites, one identical set of sepia 
toned prints -— a double buy for him, a hand
some extra order for you to jingle around in 
your cash register.

5. Have several good “deal" offers.
Almost every studio which bears down hard

on merchandising has an “offer,” which is a 
single packaged price for several different 
prints. Usually, this offer presents the customer 
with an opportunity to buy several sizes for 
only a small sum over the original price of his 
portrait.

It's a good idea to have several of these 
“deal" offers. One may not be what the cus
tomer wants; it may be too many prints, it 
may be too few. But with several different 
“packaged" prices for bigger print orders, you 
have a better chance to find one which exact
ly hits his need. (And if you can't — why, 
then, work out a special deal for him.)

6. Play up occasions.
All through the year, there arc occasions for 

which your customers can advantageously 
give their portraits to loved ones and to 
friends. In addition to the big ones such as 
Christmas and Easter, there are Mother’s Day, 
Father's Day, Valentine's Day, Thanksgiving

a host of others. The trend in recent years 
has been to make many occasions gift-giving 
events rather than a mere few.

When the customer is ordering, think 
quickly to the occasion which is coming up 
next, and remind him that he can order prints 
now for giving away then. By placing his ex
tra order with the original, he can save money.

7. If he is a business mart, suggest business 
uses to which he can put extra prints of his 
portrait.

Executives are called upon constantly to 
furnish pictures to newspapers, business maga
zines, etc In addition they come across uses

almost every week for their own pictures. Re
minding your customer of these uses is a good 
way to land extra orders for 8x10 glossy 
prints. This is of course equally true in the 
case of career women and those who are of
ficers or especially active members of women's 
clubs and organizations.

New Flash Guide Numbers 
for Type A  Kodachrome
•  T h e  E astm an K odak C om pany  announce new 
flash exposure guide num bers for use w ith  K oda' 
chrom e film, T y p e  A , applicable to both  G 'E  and 
Sylvania lam ps and based on using the  lam ps in 
reflectors m ade by K odak. T h e re  may be slight v a r ' 
iations w hen lam ps are  used in o th e r  reflectors. 
T h is  will have to  be determ ined  by experim enta tion  
though there  is a fair p robability  th a t the  new’ num - 
bers w'lll apply  in such cases also.

G 'E  and  S ylvania lam ps w hich are sim ilar in size, 
shape and light o u tp u t are paired  in the  follow ing 
table. Except for SM  and SF lam ps w hich requ ire  
no filter, G-E lam ps are com puted  for the  new 
K odak light balancing  filter 8 lC  and  Sylvania for 
th e  81E.

W h e n  Used with R ecom m ended  Filters

S h u tte r 4"-5" Satin-Finish R eflector
T im e SM . SF # 5 ,  # 2 5
O p en 45 70
1 /5 0 45 60

1 /1 0 0 40 55
1 /2 0 0 35 40

S h u tte r 6"-7 Polished R eflector
T im e # 1 1 , # 4 0  # 2 ,  # 2 2
O pen 95 110
1 /5 0 80 95

1 /1 0 0 70 80
1 /2 0 0 55 60

S h u tte r 4"-5 Polished R eflecto r
T im e # 6 ,  # FP26
1 /1 0 0 45
1 /2 0 0 30
1 '400 'y ">

S h u tte r 6"-7 Polished R eflector
T im e #  2 A , # 3 1
1 /1 0 0 50
1 /2 0 0 35
1 /4 0 0 25

W ith SM  and  SF lamps, no filter is required . 
W ith  # 5 .  11, 22. 6. and  31 lam ps, use Kodak 

light balancing filter 8 lC .
W ith  # 2 5 .  40. 2. 26. and 2A lam ps, use Kodak 

light balancing filter S 1E .
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GOERZ AMERICAN
PRECISION PHOTO-LENSES
An American Product Since 1899

will give you a lifetime of 
profitable satisfaction

GOERZ DAGOR F6.8
The fa v o r ite  un iversa l a ll-purpose  lens, 
co lo r-co rre c te d , w ide-ang le , co n ve rtib le  —  
fo r in te rio rs , exte rio rs , co m m ercia l and 
am ateu r work, scen ic  v iew s, g roups, ban
quets, co lo r film , co p y in g , en la rg in g .

GOERZ SUPER DAGOR F8
The w ide-ang le  lens, g re a tly  extended  co ve r
ag e , co n ve rtib le .

GOERZ DOGMAR F4.5
The p e rfec t speed  lens, co lo r-co rrected , 
co n ve rtib le . For news, sports, p o rtra its , g en 
e ra l work, co lo r film .

GOERZ ARTAR F9 to F I6
The ap o ch ro m atic  p rocess lens, fo r co lor 
separa tio n  w ith p e rfec t reg iste r in the final 
p ro cess ; a lso  fo r b lack and w hite  co m m er
c ia l work.

GOERZ GOTAR F6.8, F8, FIO
The lens fo r b lack  and w h ite , process and 
co m m erc ia l work, co py ing  and e n la rg in g .

GOERZ REVERSING PRISMS
fo r  use w ith p rocess lenses to e lim inate  
strip p ing  the film .

GOERZ HYPAR F2.7, F3 

GOERZ APOGOR F2.3
The m ovie lenses w ith  m icro sco p ic d efin itio n .

Order through your dealer now 
for delivery as soon as possible

c - p- GOERZ AMERICAN
OPTICAL COMPANY

OFFICE AND FACTORY
3 1 7  E ast 34th  St., N e w  Y o rk  16, N. Y .

PP-1

N E W

Wide Range 60  to 135° F.
CAPACITY • 3 G a ls . Per Min.

THERMOSTATIC WATER MIXER

Gives Most
ACCURATE

and
DEPENDABLE

Control 
Obtainable

For ALL PhotographicRequirements
POWERS Mixers pay back their tost many times a
year.T hey ’re  a necessity  fo r ALL p h o to g ra p h ic  
d a r k  ro o m s .  D o u b ly  e s s e n t ia l  f o r  c o lo r  
sep a ra tio n  negatives. A m ust fo r c o lo r  film 
p ro ce ss in g . S top  lo s in g  tim e and  m oney w ith  
inaccura te  co n tro l. In s ta ll P O W E R S  T h e rm o 
sta tic  W ater M ixers. Y o u ’ll g e t b e tte r  quality  
n e g a tiv e s ...e l im in a te  costly  delays and  w aste  
o f m ateria ls.
Control within y/ i °—reported by many users. P re ssu re  
o r  tem p e ra tu re  ch an g es in w ate r supply  lines 
d o  no t affect th e  accuracy o f P O W E R S  m ixers. 
T hey  give perfec t c o n tro l from  60  to  135° F—the 
w ho le  ra n g e  o f  p h o to g ra p h ic  req u irem en ts . 
Backed by Over 58 Years of Experience in w a te r 
tem p e ra tu re  c o n tro l. O rd e r  a P O W E R S  T ype  
H V E 3 W id e  R an g e  M ixer th ru  your p h o to  
supply  firm o r  w rite  n ow  fo r C ircu la r PD358U. 
T H E  P O W E R S  R E G U L A T O R  C O ., 2703  
G reenv iew  Ave. C h icag o  14,111

THE POWERS REGULATOR CO.
2 7 0 3  G re e n v ie w  A v e . ,  C h ic a g o  1 4 , III 
P le a se  send  co p y  o f C ircu la r P D 3 5 8 B  an d  p rices on | 
TYP E  H V E3  W id e  R an g e  M ix e r .

Nome__

F irm ____

A d d re s s .

I
I

-  I
PD2 |
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The Idea Exchange
We pay, on acceptance, $1.00 for each item 
we can use (or this department. Stunts, gad
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department.

Spot Insurance for the Darkroom
By Kent Bellah, P .A . of A .,  Saint jo , Texas
•  One cause of otherwise unexplained spots on 
negatives and prints may he rusty nails in the dark' 
room. W e replaced every nail in our darkroom with 
a small brass hook and our trouble ceased. As every 
photographer knows, it is impossible to be too care' 
ful about absolute cleanliness.

A Simple Stunt for the Darkroom
By Miss Gladys Groff, Crooksville, Ohio
•  Near your contact printing workbench put a 
brass hook in the wall within easy reach. O n  this 
hang an empty printing paper envelope of a size 
a bit larger than the negatives with which you are 
working. As you finish printing each negative, slip 
it into this envelope. No danger then of picking 
up this negative and printing it again. Saves time in 
the darkroom and helps keep a sweet disposition. 
Try it. You'll see!

The
Photographers 
Association 
of America
Officers:
President: W illard C. Martin, M.Photog.,

Terre Haute, Ind.
Vice-President: Lawrence J. Inman, M.Photog., 

Long Beach, Calif.
Portrait Vice-President: Paul Linwood Gittings, 

M.Photog., Houston, Texas.
Commercial Vice-President: Kenneth M . Wright, 

M.Photog., St. Paul, Minn.
Secretary: Clifton L . Voss, M.Photog.,

Fargo, N. D.
Treasurer: John E. Platz, M.Photog., 

M ilwaukee, Wis.
Assistant Treasurer: James Pickands II, 

M.Photog., New Haven, Conn.
Director: Harold E. W altz, M.Photog.,

Toledo, Ohio.
Director: Laurence W . Blaker, M.Photog., 

Manhattan, Kans.
Immediate Past President: Walton Reeves, 

M.Photog., A tlanta, G a .
Executive Manager: A .  R. Buehman, 

M.Photog, 701 Caxton Bldg., Cleveland, O .
Assistant Executive Manager: David Richmond, 

Cleveland, Ohio.

Permanent Tags for Chemical Containers
By Troy L. Keithley, P .A . of A . ,  Dyer, Tenn.
•  It you have trouble, as I did, with paper tags 
and labels getting wet and coming off your chemi' 
cal containers, buy a pair of metal shears or snips 
and cut the printed labels right out of the cans. 
Punch a hole at one end of the resulting metal tag, 
lasten it to the jug or container with picture frame 
wire and that will be that.

The /7Free Photograph^ Battle
•  Here are more promises by store owners to dis- 
continue the use of “ free photographs” as bait to 
get the public into their establishments. The wise 
reader will clip and add these to the file of similar 
material he has been gathering toward the day when 
he himself has to combat a similar problem. W e have 
published many such items. Shown to a store owner 
who i- planning such a promotion, they can be a 
powerful deterrent.

Avoiding Embarrassments with Children
By Kent Bellah, P .A . of A .,  Saint Jo, Texas

•  Sometimes children brought to the studio are not 
properly house-broken." W e solved this problem to 
the satisfaction of our customers as well as ourselves. 
W e put a play pen in one corner of the reception 
room and filled it with toys. Now the children ac' 
tually want to get in the pen while mother confers 
with the receptionist. Not only does this save our 
time and furniture but we find that we sell more 
pictures if the mother is thus relieved of constant 
interruption

•  From James W. Clausen, owner of the Gamble
Store, Julesburg, Colo.: . . in the future I will
refrain from sponsoring such promotions that may 
directly or indirectly interfere with our fine local 
photographers . . .  I did not give it a thought that 
a little free photo would in any way harm or inter- 
tere with our local photographers’ business. I can 
see it now that way and believe me, I am sorry.”

•  From Thomas R. Eggleston of Eggleston’s, O x 
ford. Mich.: “ I am very sorry that your letter did 
not reach us sooner . . . W e had no idea that giv
ing away 5x7 photographs would harm the busi-
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Different — Attractive

1950 “MODERN DESIGNS”
SAVE 33%!

100%  M A R K U P  —  5 0 %  P R O M T  
T O  S T U D IO S  —  C A M E R A  S H O P S

•  S tock M aile r —  12 Sizes
•  C om m ercial M aile r
•  N ew s 8C S p o rt M a ile r
•  P ro o f E nvelopes
•  G um m ed  Labels —  S tickers
•  N eg a tiv e  P reservers

W R ITE FO R  N E W  PRICK LIST

J U S T  O F F  P R E S S  —  QUICK D E LIV ER IE S

I I T  T ?  | j  T ?  3705 N ico llet Aveni
X U M i n n e a p o l i s  9,  Mi n

Don’t Pass Up

the profit you can make so easily 
on miniatures, oil paintings, diffi
cult copies, sketches, restorations 
and the like.

These can easily pay your rent 
and probably most of your over
head as well.

All you need are a few samples 
— we do the work for you and 
you add your profit. What could 
be simpler?

Our illustrated price list will be
> 1 sent on request.

THE WALTER CAEHLER CO.
104 E. S ta te  S t. S yracuse 2, N . Y.

W H A T EVERY P H O TO G R A P H ER

HAS BEEN W AITIN G  FOR . . .

The  se n s a t i o n a l l y  d i f f e r e n t

M A CV A N  TWIN LENS

REFLEX

STUDIO

Price  $327.00  to $488.50  in c l. Fed 
Ta*.

CAM ERAS

t o  b r in g  p i c tu r e  
m a k in g  c o s t s  d o w n

M odel R70 —  M a q u n n t A tta ch , 
m eet, uses 100 feet 70mm t  K . J  
473 film  PX F X  or X X  e m u l
sions.

M a le s  600 neg atives V/j * 2 inch 
or 300 2 '/ j * 4 inch , each  au to 
m atica lly  num bered , read y  for 
c u tt in g . Positive  m etered  film  ad 
vance . q u id  change o f size 
M A C V A N  M odel R 70 M agazine 
$265.00 incl Fed , T a .

A N D
A  ru g g ed , p o rtab le  cam era  stand 
with h an d cran t hoist and tilt 360 
d eg ree  pan . F its any stud io  
cam e ra . C h o ic e  of 26 inch or 32 
inch c losed  heigh t. $ 165.30  incl 
Fed . Ta*.

M A C V A N  twin lens R E F L E X  
C A M E R A S  are p recision  e n g i
neered  for pe rfe c t design . A u to 
m atic  p a ra lla *  co rre c tio n , revo lv  
ing b a d .  contered  im ages. In 
stan tly  in te rch an g eab le  to R70 
M agazine or c u t f ilm  ho lde rs, 
stra ig h t ahead  or down view ing

Five  m odels eq u ip p ed  w ith  f4 5 
R ap ta r or Paragon coa ted  lenses 
and p e rfe c t ly  m atched  view ing  
lens fo r sp lit 4 * 5 .  fu ll 4 * 5 .  two 

5 * 7 ,  four on 5 * 7 .  and each  
ava ilab le  w ith R 70  ro ll film  m ega 

W e ig h t 12 to 19 lbs

MACVAN MANUFACTURING COMPANY
2095 M oore S tre e t S A N  D IE G O . C A L IF
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ness of the portrait photographers . . . W e apolo' 
gize to your organization and . . .  in the future we 
shall co-operate fully."

•  From Reuben Mervis of the Mervis Furniture 
Store, Kittanning, Pa.: "Please accept our apology 
for not answering your letter . . . W e will na tur
ally discontinue the practice of free photographs in 
our store."

•  From C. F. Brown, Brown's Furniture Co., Glen
dale, Ariz : " W e  arc sorry wc did not consider the 
effects of a promotion of this kind and we can 
assure you that wc will refrain from repeating a 
promotion of this kind in the future."

•  From C. O. Armstrong, Paul H. Rose Corp.,
Norfolk, Va.: The Paul H. Rose Corporation op
erates a series of 20 Cradle Shops located in the 
-tates of Virginia, North Carolina and South Caro
lina. \ \  e have, it is true, used a photographic ser
vice in our stores for the purpose of creating addi
tional traffic and so forth. Even prior to receipt 
of your letter it was the writer’s recommendation to 
the officers in our company that all photographic 
services or promotions be discontinued in all of our 
Cradle Shops. I am pleased to advise that this re
commendation was approved and . . . the PHR 
Cradle Shop s will not have any type of photogra
phic service or promotion in any store in the fu
ture."

•  From N. J. Vest, Mgr.. Ramsays, Pittsburg, 
Kails.: "In reply to your nice letter of the 22nd it 
did not occur to me that such a promotion as we 
had would, in any way, infringe on the members 
of the photographers' profession but since reading 
your letter I see your point of view . . .  so long 
as I am manager, it will never occur again."

It Happened to Me!
Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure “ g a ll"  of a customer. W e’ll pay 
$1.00 each for any we can use for this column.

•  Recently a lady visited the studio and held up a 
used photoflash lamp, asking: “ W as I supposed to 
use film when I used this?"

Somewhat bewildered. I explained to her that 
she most certainly should have, whereupon she ex
claimed. quite innocently: "Well,  I was wondering 
how one would ever get a picture out of this!” 

Miss Bertha  Williams. Petersburg, Va.

*Tis Here, Maybe!
The monthly news broadcast of Portrait 
Photography. Who’s who, what’s happened, 
where, when, why and how. W e’ll send a 
50c United States Defense Saving Stamp for 
every item we can u e in this column, under 
the following conditions:
1. Many news items are sent us simultane

ously by several people; the Stamp will 
be sent only for the first one to reach us.

2. Send us the facts— perhaps only a news
paper clipping— we’ll do the writing.

3. Items about yourself, associations, con
ventions or meetings of which you are 
an officer, are not eligible for Stamps. 
The publicity itself is enough in such 
cases.

4. We reserve the right to judge which items 
are of sufficient general interest to warrant 
publication.

•  W h en  we reported  the death  of G erald  E. P o tte r, 
Lam ar, Colo., in a recen t issue, w e erroneously  
sta ted  that his s tep -daugh ter and  son-in-law  w ould 
carry  on the studio. W e now  learn  th a t M rs. P o tte r  
will con tinue  the business w ith  her d au g h te r  and 
son-in-law , M r. and M rs. Shirl D . Coy, assisting.

•  T h e  m any  fr iends o f  Harry B. Wills .  H on .M . 
Photog.,  128 E lm w ood  A r e . ,  R ochester , N- Y., will 
be glad to learn that he is n o w  recovering from  
a serious attack of pneum onia  with a heart compli- 
cation which has kep t  h im on his back  in the hos
pital since A u g u s t  28. O nce  up and about he may  
be dif f icu lt  to recognize, having dropped from  220  
to 158 pounds.

•  T h a t was a nice item we published in the  N ovem 
ber issue about the fine new  stud io  o f Al. M athieu , 
P. A . of A ., except for the  fact th a t wc located it 
in A lbuquerque w hereas it is really a t 648 N . A la
meda Blvd.. Las C ruces, N ew  M ex.

•  Frank W o l le n s a k . brother o f  popular  A n d y  W ol- 
lensak. vice-president of W o l le n sa k  Optical  Co., 
Rochester.  Y.. died sudden ly  on J^overnber 19. 
Frank  had been with the com pany  fo r  37 years.

•  C harles K C ahill, g rad u a te  o f " D a d d y "  Lively's 
S ou thern  School o f P h o tog raphy  and ow ner o f the 
Cahill S tudio , R oanoke, V a .. for m any years until 
his health  failed in 1946.. died on N ovem ber 10, 
1949 at h is hom e in th a t city, aged 76.

•  Lisco Products Co. Glendale. Calif., m anufac - 
Hirers o f  cut film holders, have  announced the ap - 
po in tm en t  of Photolec. Ltd 787 H ornby  St., V an-
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What “The 
British Journal 
of Photography” 
says in its 
September 10th 
issue about 
this hook

Professional P o rtra it L ightings. B y  Charles Abel, A .R .P .S .,
H on. M. Photog. G reenberg. New Y ork. Sole B ritish
A gen ts: T he F oun ta in  Press L td .. London, W .C.2.
P rice 50s.
T his is no t a  book to  review , b u t em inently  one to  explain 

and  to  praise. C harles A bel’s nam e is well know n in this 
country  as th e  E xecutive M anager of T he P ho tographers' 
Association of Am erica, as th e  au th o r  of th a t  ou tstand ing  
book, “ Professional P ho tography  for P ro fit,"  and  as the 
E d ito r and  Publisher of “  The Professional P ho tog rapher"  
and  “  T he Com m ercial P h o to g rap h er."  In  this new book he 
has gathered  from one hund red  represen tative A m erican 
photographers, including several from C anada, a  collection of 
professional photographs: generally  one p o rtra it from  each 
w hich  has no t before been published, w ith a  lighting d iagram , 
technical d a ta  and  some general rem arks on posing and  studio 
m ethods. So th a t , ga thered  to ge ther betw een th e  covers of 
th is  book, one has ra th e r m ore than  100 p o rtra its , tak en  by  
men and  women representing noted m em bers of the profession, 
and  d raw n  from alm ost every S tate in the U nion, and  some 
from  C anada as well. E ach is accom panied by a  lighting 
d iagram  fully anno ta ted , and  there  is also the com m entary  and 
explanation  which has been edited  by Mr. Abel.

As Charles Abel says, th is book is no t a  collection of the 100 
best po rtra its  in the U nited  S ta tes and  C anada. It is the ligh t
ing procedure adopted  by 100 of th e  leading portraitists on the 
A m erican C ontinent. I t  is alm ost equ ivalen t to  a  personal 
visit to  th e  100 photographers, in the ir studios, and  is ac tua lly  
a  personal dem onstration of their m ethods. B u t unlike a  visit 
you  can go back again  and  again . Y our m em ory is not 
stra ined ; tu rn  a  few pages and  com parison a fte r com parison 
can be m ade. A selection can  be m ade, tried  out, discarded 
o r modified a t  will, b u t alw ays th e  basic d a ta  are  there  for 
fu rth er study or tria l. W ith  th is book-the operative w ord is 
“  s tu d y ."  I t  is a  priceless con tribu tion  to  professional p ho to 
g raphy , and  it is equally availab le  to  the am ateu r. Text, 
illustra tions, paper, covers, a re  all adequa te ; the book as a 
whole is unique.

7 9 8 " x 10?4"; 256  pages; 240  illu stra tions; 
tw o-color stam p ed  c lo th  b in d in g ; b eau tifu lly  
p rin te d . G reen b erg : P ub lish er.

$7.50 Postpaid
Is it w orth  71  £c  each  to  you to  lea rn  how  100 lead in g  p rofessional p o rtra itis ts  get the ir 
resu lts?  T h in k  how  m an y  co n v en tio n s you w ould h av e  to  a tten d  an d  w hat it w ould  cost, 
ju st to see these 100 p eop le  a t w ork. H e re  you have  it a ll— for p erm an en t study  an d  refe rence .

Order today—already in second printing.

CHARLES ABEL INCORPORATED
519 C A X T O N  B U IL D IN G  C L E V E L A N D  15, O H I O
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couver, B. C ., as their distributors for  W es te rn  C a n - 
ada. Prices there will have to be sl ightly higher due  
to the devaluation of the Canadian dollar.

•  A ugust H eincm ann , P. A . o f A ., a fter 56 years 
in the profession and nearly 50 as an A ssociation 
mem her, has sold his famed w edding stud io  in C h i' 
cago. 111., to C harles V . Rice, an o th e r  C hicago P. 
A. o f A . m em ber. A fte r spending  C hristm as holi
days w ith bis family in Chicago  and  in Shaker 
H eights, O hio , he and  M rs. H eincm ann  le tt for 
F lorida i<> stay un til A pril w hen they will sail for 
E urope. T hey  w on t re tu rn  un til O ctober b u t in the  
m eantim e, w rites M r. H eincm ann : “ I will look 
a round  for som ething to do as I teel too young  to 
be retired  afte r only  56 years in pho to g rap h y ."

•  T h e  studio o f  b ra n d s  Stit t . P. A . o f  A  Grand  
Rapids,  M inn ., was destroyed by fire on Fyoveni' 
ber 10. Toothing daunted, they are wasting  no time 
getting themselves re established.

•  If you noticed , as did we, the  d o u b le 'page  A llis ' 
C halm ers spread  on pages 100 and  101 of the 
D ecem ber 5 T im e  and  enjoyed the illustration  w hich 
occupied th e  grea ter p a rt of the space, y o u ’ll be 
interested in know ing th a t C arl W . Blakeslee, 
M.Photog., T am p a, Fla., m ade the  orig inal p h o to ' 
g raph, a duplicate  o f w hich  is now in one of T h e  
P. A. of A. T raveling  Loan C ollections. Congratu-* 
lations, C arl, and we hope you got a th u n d erin g  
good price for it!

•  T h e  Eastman KodaJ^ Stores. Inc Detroit. M ich., 
are now  located in a n ew  and larger store at  1055 
W ay n e  Street,  where they will have more conveyiieyit 
facilities and will be able to carry larger stoc \s .

•  M rs. B right M. M organ , P ittsburgh , Pa., a t one 
time associated w ith R. W . Johnston , P. A. of A  , 
of th a t city, bu t more recently  ow ner o f her ow n 
studio  in the  G rogan  Building, died on O cto b er 12.

•  T h e  Seco n d  International Photographic Fair and  
Exhibit ion will be held at the Leeds C ity  A r t  G ab  
lery from  March  16 to 30 an d  is expected to be one  
of the largest ever held in Eyiglayid. C losing date is 
February  9. For en try  form s write J. J. M ather. 
Y orkshire E vening News, 13-17. Trin itx  St.. Leeds. 
Yorkshire, England.

•  H arry  P. Fischer, once a p ho tog rapher in P e n n 
sylvania bu t for m any years located in M arietta . 
O hio , died recently  at his hom e there , aged 69. H e 
had retired  a year ago after 48 years beh ind  the 
cam era.

•  O n  December 12 Philip H. Rich and Coyyrad C. 
Voeglcr, doing  business as the Lavelle Studios.  
W ash ing ton  D. C. stipu lated  with the Federal 
T rade  Commission that they would discontinue  
certain unfair business practices. Especially interest

ing  was their promise to cease representiyrg that they  
operate the  “forem ost  faynily photographic s tud io” 
in the District  o f  Columbia.

•  T h e  career of B. C. G olling , M .P ho tog ., noted 
po rtra itis t o f St. Paul, M in n ., was featu red  in T h e  
Flub, w eekly pub lication  of th e  R otary  C lub of St. 
Paul, on D ecem ber 20. Ben is treasu rer of the  club 
and , incidentally , will be celebrating  his 50th an n i
versary in p h o tog raphy  this year.

•  Christmas wasn' t too good for  Harold  M . Field, 
photographer  in Hollywood, Calif.  T h e  jolly  325- 
p o und  individual he hired to act as Sayita Claus 
in his shop no t  only  tapped the cash register for  
$50 .00  but walked o f f  with  M r. Fie ld’s $135 .00  
fur ' tr im m ed costume.

•  W illiam  E. R andall, long-tim e p h o to g rap h er in 
N ew ton , P a ., died at his hom e on D ecem ber 18 a f 
ter a sh o rt illness, aged 69.

•  A bram  L. Rees, 80, more than 50 years a photo '  
grapher  in T ouyigstown, Ohio, and one o f  that c i ty ’s 
pioyieers in the profession, died in hospital there on 
December 21.

•  A recent ru ling  by the  N ew  Y ork S tate  Suprem e 
C o u rt will upset m ost o f the  old-tim e photograph ic  
license o rd inances in effect in th a t state. O n  D e
cem ber 15 an o rd in an ce  on  th e  books in C orn ing , 
N . Y.. since 1934, requ iring  itin e ra n ts  to  pay li
cense tees o f $5 .00  daily, was adjudged  unconsti
tu tional. It will be rem em bered th a t we have long 
w arned p ho tog raphers th a t all o rd inances w hich 
discrim inate w ith  respect to  paym ent o f fees betw een 
itineran ts and locally established studios arc u n co n 
stitu tional. W e  do have available, and will be glad 
to send on request, an o rd inance  w hich we believe 
can n o t be successfully attacked  b u t it m eans th a t 
established studios m ust pay identical fees th a t are 
charged itineran ts.

•  N a th an ie l Jofmson. who traveled the yniddle west 
selling ynoun.tings fo r  the Chilcote C ompany .  C lere- 
land. Ohio, fo r  m any  years and was bet ter  \ n o w n  
as “T^ate” to his host  o f  friends , died at his home  
in Fremoyit. Tyebr., on Septem ber  17.

•  T h e  end of th e  year saw a num ber o f Kodak 
staff changes. Paul A . Barbee becam e m anager of 
the industrial pho tograph ic  sales division, m oving 
up from  the  assistant m anagership . W illiam  L. Lake, 
head of the color p rin t service g roup  at K odak 
Park, is now  m anager o f the  repair departm ent. 
C. E verett M oses, recently  supervisor o f the  co r
respondence section o f  the sales service d epartm en t, 
was appo in ted  an  assistant su p e rin ten d en t a t the 
Park , in charge o f color p rin t and processing ser
vice W ylie  S. R obson, sales executive, has been 
transfe rred  to  the San Francisco, C alif., b ranch  to 
supervise sales activ ity  in th a t area. John M cM aster
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LISCO

Here's the reason w h y . . .
Only LISCO offers all these features:

•  DOUBLE LIGHT TRAP
•  MICROMETRIC ACCURACY
•  DIE CAST FILM GUIDE 

> 4 STANDARD SIZES
2%x 3'/4 31/4x 4V* 4x5  5x7

See your local dealer 
or write direct. Dept. L.S.

LISCO PRODUCTS CO. S
631 WEST ELK AVE • G L E N D A L E  4, CALIF.

Cut Film  H olders!
A  re c e n t s u rv e y  a m o n g  d e a le r s  s h o w s  
l i s c o  s a le s  i n c r e a s in g  b y  le a p s  a n d  
b o u n d s  s in ce  th e  in tro d u c t io n  o f  th e ir  
n e w  cu t film  h o ld e rs .

Number Negatives In Broad Daylight
The Stern Daylight Negative Numbering Ma* 
chine is proved in a thousand studios . . .  no 
more fumbling in the dark . . . works like magic!

N ow  A vailab le
3 U x  4 14 S ta n d a rd $  15.00
4 x 5 S ta n d a rd 15.00
5 x 7 S ta n d a rd 15.00
8  x lO S ta n d a rd 18.00
5 x 7 D u a l 18.00

P lu s  Fedeira l T ax
S O L D BY  B E T T E R P R O F E S S IO N A L

P H O T O  E Q U IP M E N T  D E A L E R S
C irc u la r  on re q u e s t from

S T E R N  8c C O M P A N Y
1118 G ran d  A ve. K an sas  C ity  6, Mo.

flPCC
5% "X  r - y ," $ 4.50
6V j " x  9 V i" 5.75"*io-y," 6.95
y " x  12 " 7.95

10 "x  13 " 9.25
n y « " x U % " 10.2512 " x l.■>!/." 11.45
14 " x 1 6 " 15.95
1". "x  18 " 17.75
17 "x20  V-j." 21.00

A bove P r ic e s  P e r  100

P
H

F R E E  C O U N T E R  D IS P L A Y  
A V A IL A B L E !

W rite  fo r  low er p ric es  on la rg e r  
q u a n titie s .

P r ic e  lis t av a ilab le  on com plete  
lint* of N eg a tiv e  P re s e rv e rs . K ra f t 
E nve lopes, C lassifies, C ellophane 
E nve lopes.

A M E R I C A N  k n \ 4 v l o p f . * o .

L
E
R
S

1 3 0  W IS T  1 7 'H  S T R U T  • N I W  YCIRK , N . Y.
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of the graphic arts sensitized goods sales division 
staff is now that division's assistant manager. An- 
nouncements were made late in December, to be 
effective with January 1, by Kodak's James E. Mc- 
Ghee, vice-president and general sales manager. 
Still another from the company tells us that M. 
W ren  Gable, since 1943 on general manager Ah 
bert K. Chapman's staff, was appointed assistant 
to Mr. Chapman.

•  Harry Pierce, owner of the Pierce Studio,  W in 
chester, Ind., died on October 24 after  an illness 
of  only  one day. Aged 61, he had succeeded his 
father, the late Chas. F., in their studio which had 
then  already passed the half-century m a r \ .

Latest Offerings of 
the Manufacturers 
and Dealers
Where addresses are not given, a postcard 
request will bring them to you promptly.
NOTE that these items are neither advertise
ments nor recommendations. They are pub
lished purely as news and all claims or state
ments are solely those of the manufacturers 
or distributors.

•  .*V. , Binghamton, \  1 . offers, in knotty pine. Plexiglass
covered, show compartment, most elaborate complete new out
fit. t. sting $3 50.00 including tax. Included arc Ansco A uto
matic Reflex with coated F /3 .5  taking and matched F /3 .2  view
ing lenses. automatic film transport, synchronised shutter of
wide range. direct and view finder:s; case; lens ac*ressory kit;
Men delsohn flash gun; Weston II meter; meter c.ase; gadget
bag. phot of laish lamps; batteries; film; etc.

• America*i Spcedlight C.orp. pr.*sents multiple application
speevflight fo r medical and teehn ical work -— Ascor Pan Tech,
powering gas filled, capacitor discharged tubes, flashing up to 
three lights at once, operating cither for high illumination 
single flash or repetitively in synchronism for cmephotomicro- 
graph y. Power supply is in movable console w ith all controls 
on panel, five-position switch governing operating conditions. 
Single flash at 350 and 1,000 watt-seconds. Repetitive opera
tion at 1-10, 10-24 or 2 4-64 flashes per second. (See illustra
tion)

T h e  cover of James H . S m i th  &  
Sons' latest booklet .

•  James H . Smith &  Sons C o rp ., G r if f ith , In d . will send on 
request their new booklet titled "M ake Better Indoor Pictures 
This Easy W ay ."  Twelve pages, 3*4x9, profusely illustrated, it 
includes in small space and condensed form much helpful infor
mation. (Sec illustration)

•  Eastman Kodak C o .. Rochester 4. X . V. will now convert 
pre-war Kodatron speed lamps to take new' FT-403 flash tube 
with separate modeling lamp, thus modernizing equipment for 
greater efficiency, more even illumination. Change is also ad 
visable as former FT-402 tube is no longer regularly listed by 
G-E. For change-over, remove socket housing and cord and 
send to Kodak's repair department. Cost of fitting new-type 
socket is $18.00. FT-403 tube costs $23.75, modeling lamp 
$3.62, making total expense S45.37.

•  Gevaert C o . o f A m erica . I n c . . 423 W . 55th S t., 7\ew  Yorl(
19, 7 . ,  announces new method for making monochrome
prints from color films. Transparency is projected on new 
Diaversa! paper in darkroom under ordinary safclight. First 
paper developer produces temporary negative image. In sec
ond solution negative image partially disintegrates while 
positive image transfers to second layer on paper base. Paper 
is then held under running xvatcr to wash away remainder of 
negative image, leaving faint positive. This, immersed briefly 
in conventional toner, produces rich brown print with all grad
ations of original color subject. Paper in all sizes, including 
rolls, and solutions in quarts and half-gallons, soon available 
through Gevaert dealers.

•  Superb Photo Accessories C o . have two new items. One is 
Tru-To-Lifc three-dimensional viewer for use with prepared 
slides of which a number arc already available. Each slide car
ries three complete stereo views, costs 75c. Viexvcr is two- 
colored pre-focused unit showing slides in true colors w ith stereo 
effect, price S I .00. O ther item is Spaco 35mm Vcrtangle bracket, 
costing S I .00, made of plated steel, for use with all 35mm 
cameras which have only one tripod socket and therefore cannot 
be vertically mounted. Bracket screws on tripod or tilt head 
and camera screws vertically into bracket.

•  Chicago Cam  i ' • 2326 S M ichigan A v e . ,  Chi
I ! ! . ,  announce a new stainless steel Temp-Tank (made by C al
umet) f<>r processing film or plates. Available for 8x10 or 
smaller 'hect film or plates, these feature light-tight covers 
which permit using light in the darkroom while processing. (See 
illustration)
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Photogenic Individual Speed Lites 
are entirely self contained

E ach  P h o to g en ic  In d iv id u a l Speed- 
lite  U n it  is p ro v id ed  w ith  a P ow er 
S u p p ly  U n it  o f 100-w att-seconds 
capac ity  m o u n ted  o n  th e  stan d  
base —  facilita tes ease o f h a n d lin g  
—  e lim in a tes  to p -heav iness —  n o  
heavy  cables on th e  floor.

T h e  tr ig g e rin g  system  is co m p le te 
ly e lec tron ic . Several un its  m ay  be 
flashed  sim u ltaneously  from  one 
source, by m eans o f P h o to tu b es. 
A ll U n its  use F T -403  G -E  Flash- 
tubes an d  60-w att T-6}& M o d e lin g  
Lam ps.
Licensed under Edarerton. Germeshausen 

& Grier patents.
For fu r th er  in fo rm ation  see leading  
photograph ic  suppliers or write to

THE PHOTOGENIC 
MACHINE COMPANY

Y O U N G S T O W N  1. O H I O

COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS

Developing, proofing, retouching, printing, enlarging, coloring, copies . . .  a complete 
finishing service at reasonable prices. Fine quality and fast dependable service.

W R IT E  F O R  O U R  P R IC E  L IS T  T O D A Y !

O S B O R N E  L A B O R A T O R I E S  “iS
F O R M E R L Y  O S B O R N E  & O’H A G A N  C IN C IN N A T I 2. O H IO

. . . don't wait for the S un!
SUN-PROOF CABINET takes a minimum space in 
darkroom; several cabinets can be combined for in
creased production. Makes beautifully graduated proofs 
on standard printing out paper in only 8 minutes. Four 
daylight fluorescent tubes included. A time saver in any 
studio. Send check, money order, or C. O. D.

IM M E D IA T E  D E L IV E R Y

G a r d e n  & W i l l i a m s
3 2 6 6  W E S T  P I C O  B O U L E V A R D  
L O S  A N G E L E S  6 ,  C A L I F O R N I A

$69.50
P L U S  $9.38 

E X C ISE  T A X
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A  n ew  flash e x te n - 
sion unit by Kalart.

•  Kalart C  mpany s latest is Kalitc light-weight flash exten
sion unit, costing $19.05. consisting of concentrating reflector 
'winging V6h°. spring clamp with head adjustable through 
l-SO0 , 20' wire ami plug-. Reflector has patented lamp ejector 
and built-in test lamp; dam p has rubber grippers. (See illus-

•  A . \  ; tnnounced low er p rice s on
• iita in  niotmn picture films. Anseo Color Daylight and Tung' 
'ten , Ifinim, has been i. duce.l to $9.18 plus tax in 100' rolls; 
Twin• * Hvpan and Triple S Pan are cut to $2.68 plus tax

Tu\> new  D eJur 'Am sco  movie cameras Embassy at 
left. Citation at right.

•  l )  ft** Awtuu CV»p ha\v several new products, i
Sinm motion picture camera features six speeds including full 
'low . I f ’ run on one winding, governor-emu rolled motor, maga-
xmc l.Uvling. ( ’nine' with either F7 1 .9 coalred lens in she•ice of
fixed foi r focusing ount. or F 2 5 c«>ated universal focus
Icn-. H and*. mu ]v fini >hcd in ri ch hr< >wii simulated U•ather.
weigllit i•nlv 4i» ounce Wide anglc and telephoto leti te9 as
acces#OHlL-S. 1'i ice $uo.5 including; tax. i S,:e dftuttution) Cita-
turn 4 num m p. camera loaded with hi.ic k-and-whitc or color
him in :tolls. film K in g JU't dropped in as there are no s

N, i m g.tti make9 !oading, *;K aning. easy. Lens is coated
F 2 iuv et sal focus. Fi nidi is :silver- brown; oth« r lens,es are
avail able at extra cost. P nee $69 .50 ii'winding tax. (S.c illtt.1-
tnuu >*l ) Vet sat lie Kih>Iit* enlargers ( in three models priced
from $U'9.MU to S I79 .< tax inchtided 1 arc• similar to st;
V i  rs .It ill hut haw  new h. ad with cold gric1 light offering many
•idv.iintag . - New K illre head tnai.• also Kr bought for use• with

lard W f -atiV mw 1,-K (See t i )

T h r e e  m o d e l s  o f  
n ew  V ersatile Koob  
ite enlarger.

•  Eastman Kodak C o . .  Rochester 4. , \ .  T. offers to those in 
terested, w ithout charge, a new 12-page booklet entitled S tor
age and Care uf Kodak Color Film s. The information contained 
is important to all workers in color and the booklet is punched 
to fit the Kodak, Xotebook . W rite their Sales Service Div.

•  Anseo, Binghamton, . \ .  T . w ill send on request new X -Ray
Technicians Handbook, 32 pages, 24 illustrations.
Contains information on handling unexposed film, processing, 
preparing chemicals, storing and filing, causes of unsatisfac
tory results, several ruled pages for recording radio techniques, 
etc. Very helpful.

ForYour Bookshelves
We will gladly order f o r  you and have sent dir
ect to you, postpaid, any photographic book. 
Send your check for the price quoted, made 
payable to Charles Abel Incorporated.

•  Baby and the Camera*
Ml panes. 20 large plates, numerous text illustrations. 

Cloth  S 2 .S 0 . postpaid. Am erican Agents: Transatlantic A rts .
First published in England in 1945. with a second edition 

in 1947. this book now appears for the first time over here. 
Though intended for the beginner in photography, the illustra
tions are far beyond the average am ateur's ability, as might be 
expected since the author is an instructor in photography. Too 
many Englishisms and references to British formulae and prod
ucts militate against the book's value o \e r here.

Reports of Recent 
Conventions and 
Meetings
Officers of state and amalgamated associations 
as well as local groups who wish their conven
tions and meetings reported in this column 
should send us complete information at the 
earliest date following the sessions. A  copy 
of the program, attendance figures and other 
items of interest and names and full addresses 
of newly-elected officers should be included.

•  A t the ir annual m eeting  on N ovem ber 10. held 
at the C hilds S tud io , the Greater  M ilw aukee Photog.  
Assn..  Inc., elected the follow ing new  officer* for 
1949-50: R obert L ingenfelder. pres.: Edw. C urry , 
vice-pres.: C harles J. Breakfield. treas.: P h ilip  A. 
T ro ian o . Jr., sec.: John D eusing. W illiam  Sasse and 
G ilbert E M ayer, d irectors. F ifty-fifty  betw een P. 
A. of A. members and non-m em ber' no t so good. 
O th e r  business o f the  m eeting was the  p lann ing  of 
the g roup * th ird  co-operative advertising  cam paign, 
to be carried  o u t in 1950.

__________ MISCELLANEOUS__________
F L E X K ’H R O M E  P R IN T S . T ry  new  color p rocess. Send 
us you r n eg a tiv e . W<* >end you p r in t  read y  to  be colored 
w ith  F lex ich ro m e dyes. W rite  fo r p rice  l is t .  Ix»rence 
S tud io . D ept. PP-IT'.'T C lin to n  S t..  B u ffa lo  6. N. Y. 1-3
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EORGET CAMERA MOTION!

get p e r f e c t  p ic t u r e s

WITH S t y v i c f r l O t t

T H E  F IN E S T  P O R T A B L E  L IG H T  A V A IL A B L E
W ith  Synctron 's m inim um  w eight, maximum 

lig h t, and 1/5000 o f a second flash you can
fo rg e t cam era  m ovem ent, sub ject m ovem ent, U sed  by  p r o f e s s io n a l s  th ro u g h o u t  the  w o r ld .
shutter speed , or sp ec ia l f i lm .. It's sa fe , sure, 
sw ift , and easie r to use under a ll pho to
g ra p h ic  co nd itions, indoors or out.

E L E C T R I C  & M A N U F A C T U R I N G  C O . ,  I N C .
8 9  B R IG H T O N  A V E . ,  B O S T O N  3 4 , M A S S .

S Y N C T R O N  S A V E S  Y O U  M O N E Y  T O O .
S e e  S y n c t r o n  a t  y o u r  d e a l e r ,  
or send fo r free  d esc rip tive  fo ld e r .

NOW . . . VIGNETTE PRINTS
On Your Enlarger This 
EASY W A Y . . .

The
MARVEL ENLARGING 

VIGNETTE HOLDER
For better and more uniform results
the M A R VEL enlarging Vignette
Holder does the job  . . . easier and
faster, too! You can make any num-
ber of uniform prints from
same negative once the V ig n e t te * ® ^ ^^
Holder is in position.
Use the Holder, too, for children's panels where 
a number of negatives are on one piece of paper, 
dodging, burning in an area, montage effect, etc. 
Finished in dark colors, will not pick up reflec' 
tions in dark room. Base in cast iron . . . will 
stay put!
Low P rice  # 1 0 .5 0  P lus #1 .75  T o ta l #12.25 

S O L D  B Y  B E T T E R  P R O F E S S IO N A L  
P H O T O  E Q U IP M E N T  D E A L E R S

C irc u la r  on req u es t from

STERN 8c COMPANY
1118 Grand Ave. Kansas City 6, Mo.

PRINT-IN 
BACKGROUNDS

FO R  E V E R Y  P H O T O G R A P H E R

I im e S av er - M oney  S aver - S im ple to use. 
W id e  selection of C reative  D esigns.

ASK FOR CATALOGUE

An Additional Service to the Trade

Hand Brushed OIL PORTRAITS On 
Sensitized Canvas from Photographs

COLORFUL PASTEL WORK  
On Rough Paper Photographs

E xcellen t W o rk  —  P rices R easonab le

S.  H A R R I S O N
167 P inew ood P lace T ean eck , N . J.

Telephone — Teaneck 7-6599K 
(Formerly — 1451 Broadway, N. Y. C.)
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When You Can’t Find It Elsewhere
Write to us.

O u r  M o tto  Is “ E v ery th in g  P h o to g ra p h ic ” 
an d  M eans W h a t I t Says .

And if you aren’t getting our monthly maga
zine SNAP-SHOTS, write us and we’ll send 
sample copy “ free.”

m M U R P H Y ™
57 E a st 9 th  S tre e t N ew  Y ork  3, N . Y.

SCHOOL PHOTOGRAPHERS!
Send fo r F ree  S am ple  o f O ur 

N E W  LOW  P R IC E D

SCHOOL FOLDER
JO S E P H  R O B IN

262 W est 22nd S t., New Y ork 11, N . Y.

C A N D ID  W E D D IN O  p ro m o tio n  book le ts , w ith  com plete  
p ic tu re  sto ry , now  read y  to  help  you boost sa le s. Y our 
c u s to m ers  w ill believe th e se  ad s  o r ig in a te d  in  yo u r s tu 
dio a s  y o u rs  is th e  on ly  n am e  on th e m . H ig h e s t ty p e  
p rin ted  mis a t  low est possib le  p ric e s . Im p re ss iv e ly  cap
tioned  in  color and  designed  to  b r in g  you a  v a s tly  in 
creased  volum e o f b u sin ess . R eady now  fo r  f i r s t  d is
tr ib u tio n  w ith  exc lu siv e  f ra n c h ise  to  one  p h o to g ra p h e r  
in  each  a re a . P ro te c tio n  on  firs t-co m e, f irs t-se rv e d  b a 
sis. W rite  im m ed ia te ly  fo r  sam p le  to g e th e r  w ith  d a ta  
sheet an d  lis t o f  h e lp fu l su g g es tio n s . T e la a k  S tud io . 
3090 M ain S t.. B u ffa lo . N . Y. 1-3

P H O T O G R A P H E R S  O P E R A T IN G  s tud io s  w ho  h av e  m iss
ed th e  boat th is  y e a r  due  to  d o w n w a rd  tre n d  o f  sales, 
d o n ’t  g ive up  th e  sh ip . W e h ave a  very  in te re s tin g  p lan  
to  keep you g o in g  s tro n g . W rite  K. W . L overidge . So. 
F itzhugh  S tre e t. R o ch este r. N ew  Y ork . 12-3c

T H E  A R T  O F  B K O M O IL P R IN T IN G  A N D  T R A N S F E R , 
by M. M cK inley. I have been  re liab ly  in fo rm ed  th a t  
th is  li ttle  26-page book le t, th o u g h  prin ter! in  1933, is one 
of th e  best an d  m ost p ra c tic a l w o rk s  on th is  su b jec t, and  
h ave  th e re fo re  ac qu ired  th e  e n t ir e  b a lan ce  o f  th e  ed itio n . 
I f  you w a n t a  copy, send m e 50c in  c u rre n c y , n o t s tam p s 
and  it  w ill be sen t p ro m p tly , p o s tp a id . C h a rle s  A bel, 520 
C ax ton  B ldg .. C leveland  15. O hio . 12-tl

FOR S A L E . P reco  la m in a tin g  p ress . B rand  new . cost 
$6 0 0 .no, w ill sell $2 7 o.oo. O th e r  item s. W . B, N ichols. 
S62 B ath  R oad. B ris to l. P a . 1-1

FOR FASTER, BETTER 
DRY MOUNTING

u s e  FOTOFLAT . . .

“ HOUSE OF CONVERTIBLE LENSES"
T U R N E R -R E IC H , G U N D L A C H , R A D A R
Leader* since 1884 in quality optics. You have three
excellent lenses for the price of one, giving three focal
lengths, three different images, three different film sixes.

Ask your dealer—he knows quality.

G IH V D L A C H  F a irp o r t ,  N e w  Y ork

F O R  S A L E , ten  inch  R ausch & Lom b T e ssa r  lens in 
b a r re l ,  new  co n d itio n , $100.00. D ejiosit sy stem . Zubrod 
S tud io . 42 So. M ain . Fond du L ac. W i . ]-l
F L E X IC H R O M E  C O L O R  p r in t s  fro m  yo u r re touched  neg 
a tiv es . Good p ro f it line. B ea u tifu l w o rk . S end $7.50. 
in s tru c tio n s  a n d  n e g a tiv e  fo r 11x14 p o r tra i t  sam p le . T he 
H erb e rt S tu d io . y I W est M arket S t. ,  W a b ash , I ml. l- l 
1x5 F IL M  H A N G E R S : w an te d  to  buy  good used  K ast
m an  K odak h a n g e rs , o r w ill e x c h an g e  5x7 h a n g e rs  fo r 
4x5. W rite  E d w ard  S ch ick . 291 Y arm o u th  Road, Roches-
te r, N . Y. _  _____1 -lc
S E L F -S H A R P E N IN G  e tc h in g  k n ife . $6.00. R e tu rn , re
fund . J .  G. P r a t t ,  1907 L u z e rn e  A ve., S ilve r S p rin g . Md.

l- l
P R O F E S S IO N A L  L E N S E S  b ea t o f fe r  ta k e s  th e se  excel
len t le n se s : Zeiss T e ssa r  12" F /4 .5  in  s h u tte r :  Zeiss T es
sa r  F /2 .7  6*/>": W ollensak  V erito  14 W  F /4 :  B ausch  & 
Lom b T e ssa r  8x10 F /4 .5 . M ake o f fe r  in d iv id u a lly  o r  e n 
ti r e  g ro u p . J a c k 'n  J i l l  S tud io . F o u r  C e n te r  S q u a re , E a s t
on . P a . 1-1
FLEXICHROME COLOR p r in t s  fro m  y o u r n eg a tiv e s .
R eady fo r co lo rin g  $5.00, co lo red  $10.00. L o ra in e  S tudio .

P a r k e r s b u r g  W .  V a .  1-1
FO R  L E A S E  a n d /o r  sa le  one o f th e  very  b e s t sm all tow n  
s tud io s  in  th e  C a ro lin a s . Ideal fo r m an  d o in g  good w ork  
d e s ir in g  so m e th in g  aw ay  from  th e  la rg e r  to w n  and  city  
eom j>etition. L e g itim a te  reaso n  fo r m a k in g  th is  o f fe r . 
W rite  a t  once to  R-56 c a re  th is  jo u rn a l . 1-lc
D E P A R T M E N T  S T O R E , 60 y e a rs ’ fin e  re p u ta tio n , to  
lease p h o to g ra p h ic  s tu d io  to  re liab le  o p e ra to r  w ith  p rom o
tio n a l ab ility  and  i*ersonality . A d v e rtis in g  p ro g ra m s  m ust 
re flec t d ig n ity  an d  c h a ra c te r  w e have  m a in ta in e d . S tud io  
ad v a n ta g e o u s ly  located  in t r a f f i c  lane . D e p a rtm e n ta l f ix 
tu re s  very  a d e q u a te , re q u ir in g  no in v e s tm e n t excep t 
eq u ip m en t. P r e s e n t o p e ra tio n  th re e  y ea rs  old do in g  only  
$15,000.00 a n n u a lly , has  g re a t p ossib ilitie s  fo r fu tu re  in 
creased  volum e. G en. M gr. E a s te rn  D ep a rtm en t S to re , 
W ash in g to n  a t T e n th . P o r tla n d . O regon . 1-lc
W A N T E D : one o r  m ore  5x7 F in la y  o r  s im ila r  p re ssu re  
ty p e  p la te  ho ld e rs  in  good cond itio n . J e f f e ry  W h ite . 243 
W est C ong ress , D e tro it 26, M ich. l- l
N E E D  T H E  fo llo w in g : D ag o r lenses, x x lo  w ide an g le  
le n se s; 4x5 a n d  5x7 e n la rg e r s :  Sx 10 h o riz o n ta l e n la rg e r s ;  
RB e n la rg in g  c a m e ra s ; 14" c o n d e n se rs : 11x14 and  12x2o 
film  h o ld e rs ; s.xlo M orse p r in te r s ;  an d  o th e r  good p ro fe s 
s ional eq u ip m en t. W e buy  an d  ex c h an g e . H ave la rg e  se
lection  o f good used an d  new  eq u ip m en t, reaso n ab le . 
M id-W est P ho to  S up p ly  Co., 30 E a st A dam s, C hicago.
III.   1-1
D IS T R IB U T O R -JO B B E R : L e ad in g  m a n u fa c tu re r  needs
la rg e , ra ted  co n cern  to  han d le  o u ts ta n d in g  line m eta l 
pho to  fram es. Ideal to  acco m p an y  p ra c tic a lly  a n y th in g  
a lre a d y  b e in g  sold p h o to g ra p h e rs . A dd itio n a l sales am i 
p ro f it w ith  li ttle  e x t r a  e f fo r t .  W rite  E-6 c a re  th is  jo u r 
n a l.  1-1
C L O S E -O U T S . M E T A L  f ra m e s , p h o to  m o u n ts , ease ls  
an d  books o f good q u a lity  a t  specia l p rices, d is c o n tin 
ued n u m b e rs . W rite  your req u ire m e n ts  a t once s ta t in g  
sizes w an te d . T h is  o f fe r  w ill not be rep ea ted . N u-W ay  
C om pany , Box 113. W . Toledo S ta .. 1913 S y lv an ia  Ave. 
i r e a r ) .  Toledo. O hio. 1-1

%  N ew , im p ro v ed  F o to fla t D ry  M o u n tin g  
T issue . W rite  fo r 8 x 1 0 ” sam ples w ithou t 
o b liga tion .

#  A u to m atic  F o to fla t presses in th ree  p o p 
u la r sizes —  Ju m b o , S ta n d a rd , Ju n io r .

SEAL. INCORPORATED
S helton  C onnecticu t

W e Buy W e Sell
U S E D , D IS C A R D E D  T R A N S P A R E N T
F IL M S  A C E T A T E  S H E E T S
all sizes clear and colored

Write For Quotations
PLASTOFILM, INC.

Wheaton, Illinois
Manufacturers of Reclaimed Acetate Sheets
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B R U N E A U . . .
the finest tripod buy

STURDY . . .  
tubular construction 
cross-braced to elim
inate vibration.
QUICK
ADJUSTMENT . . . 
from 24 to 54 inches, 
3 60° p a n n in g .  No

-  ^
cranking necessary.

n1/PNEUMATIC
CUSHION . . .
Lowers camera smooth- / >
ly, safely. i
LIGHT . . . 
weights less than 9 lbs. /  ‘
DURABLE . . . a
will last a life time. 1
A SK  Y O U R  D E A L E R  OK 
W R IT E  U S TO D A Y  FOR 
C O M P L E T E  IN F O R M A T IO N

FO X PRODUCTS C
4714  N . 18th  St. P h ilad e lp h ia

A shadow box type frame al It's best by Sc/UtU*f Silversmiths. 
HAND burnished oxidized silver or gold plate 

•  Fitted with our EXCLUSIVE -  PHOTO SEAL CATCH 
Catalog Upon Request

755 SUMMER AVENUE NEWARK 4, NEW JERSEY
Quality S  me*

Read this N. Y. I.

Success Story
R icardo  Marcclino. a f te r  g ra d u a tio n  from  N .Y .I. 
le tu rn e d  to M anila  to  o p e ra te  h is  ow n p o r tra it  atu- 
d io : in 1933. he rep re sen ted  th e  E a stm an  Kodak 
< o. in th e  P h ilip p in e  Is la n d s ; he is now  C hief Mo
tion  P ic tu re  ( a m e ra m a n  fo r  P rem ie re  P ro d u c tio n s, 
Iiic. an d  h as  m ade 3"» p o p u la r fe a tu re  le n g th  film s. 
M r. M arce lin o  p ro u d ly  says. "I a t t r ib u te  m y sue- 
<es» to  N .Y .I . T R A IN IN G ."

R ESID EN T T R A IN IN G — The N .Y .I . R esiden t School 
h as  11 s tu d io s  and  IS la b o ra to r ie s  o f fe r in g  th e  f in 
e s t p ro fess io n a l p h o to g ra p h ic  eq u ip m en t ava ilab le . 
* he N .Y .I. C olor D e p a rtm e n t te ach es  you how to 
m ake n a tu r a l  CO LO R  P R IN T 'S  not m ere ly  t r a n s 
paren c ies .

H O M E S T l  1)^ C O U R S E  A chieve p h o to g ra p h ic  
com p eten cy  by s tu d y in g  a t  hom e. N .Y .I. o f fe rs  the 
f in e s t hom e s tudy  cou rse  in  p h o to g ra p h y . E ach les
son is c le a r ly  p r in te d , b e a u tifu l ly  il lu s tra te d  an d  
su b s ta n tia lly  bound w r itte n  by recogn ized  a u th o r 
ities . Y ou’ll get IN D IV ID U A L IZ E D  h e lp fu l c r i t i 
cism .

V E T E R A N S ! R esiden t T ra in in g  
a v a ilab le  w ith  su b sisten ce  u n d e r 
th e  G. I. Bill (P u b lic  L aw  346 
an d  16). Send fo r  F R E E  b ig  
il lu s tra te d  book to  D ept. “ 36” .

REUI VORK mSTITUIE 
OF PNOIOGRflPHV

10 West 33 Street, lleui York I

Just Out —  New 1950

Amberg Catalog
L o w e r  P r ic e s  — L a r g e r  D is c o u n ts

MORE ATTRACTIVE ALBUMS

W rite  fo r  y o u r Copy today .

AMBERG FILE &
INDEX CO.

1633 D uane  B lv d ., K an k ak ee , III.
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X  FINE A N D  IN EX P EN S IV E

[Metal Photo-Frames
\  GUARANTEED 100%

T» PICTURE FRAM E M O U LD IN G S  
• P ICTU RES, FRAMES,-'.AND M IR R O R S

'U J'ute jfd* FREE (2eUa/ofd
\ MANUFACTURED »Y

GEORGIA A R T \  S U P P L Y .  C O M P A N Y ^
280 GARNETT ST., ATLANTA 3, GA. 1

TRANSPARENT
P H O T O  &. L O O S E  L E A F  S H E E T  

P R O T E C T O R S
P a ss  C ases, G ree tin g  C ard  C overs 

C ut to  size c lea r ce llu lose ac e ta te  sheets .
A C E T A T E  P R O D U C T S

5409 N. C am pbell Ave. C h icago , III.

FOR S A L K . - ..........  Mole Richardson spotlight on caster
base  an d  bu lb , $110.00; lOOOW Mole R ichardson  o n  S altz- 
m nn boom , $225.00; J o h n so n  S k y lite  V en tlite  w ith  stud io  
s ta n d . $49.50: $93.00 five 24" flu o re sc e n t lig h ts  on
heavy  stu d io  base, sam p le . $60.00; S ' D e a rd o rff  s ing le  
lK>st s tan d , sam p le . $69.50; 10' D e a rd o rff  s tu d io  s tan d , 
like new , $450.00: A nsco stud io  s ta n d . i*erfeet. $125.00: 
$152.00 A lphax  fo ld in g  m e ta l s tu d io  s ta n d . $sT .50: De- 
L uxe hom e p o r tra it  s ta n d , $22.50; ZZA C row n tr ip o d . 
$22.50; 4x5 K o ro n a  view  ca m era , new , $37.50; SxlO
A nsco U n iv e rsa l view c a m e ra . $85.00; SxlO C en tu ry  U n i
versa l view  c a m e ra , one o f th e  finest, com m ercia l c a m eras  
w ith  case. $150.00; $29.50 new  sadd le  le a th e r  cases, ta n . 
$19.50. M id-W est P h o to  Supp ly  C o.. 30 E ast A dam s. C hi
cago . III. 1-1

S P E C IA L  P O R T R A IT  lenses. Close o u ts  a t  rea lly  low 
p rices. 12" F  4.5 P o p u la r  p o r tr a i t  w ith  W a te rh o u se . 
$49.50; 12" F  t .5 Y 'o ig tlander w /w h .. $149.50: 12" F  t . ' '  
R em b ran d t lo r t r a i t .  $139.50; 14" F /3 .8  V o ig tlan d e r.
w /w h , $79.50; 16" F /3 .8  S erie s  III p o r t r a i t  w ith  d i f fu 
sion co n tro l. $87.50; 18" F /3 .8  W ollensak  V itax . $97.50; 
24" F /8  D allm ey o r p o r t r a i t  in  S tud io  s h u tte r . $129.50; 
39" F  S M a n h a tta n  rap id  re c t i l in e a r  w /w h . $149.50. 
W o rld 's  la rg e s t se lec tion  o f lenses. T hese  a re  on ly  sam 
ples. Send th is  ad  fo r co m p lete  len s  l is t an d  ca ta lo g . 
B u rk e  am i J a m e s . In c .. 321 S. W a b ash  A ve.. C hicago. 
III. A tt : M r. P . A. P o ts te r . l - l

OIL PAINTINGS 
ON CANVAS

P o rtra its  o f fine q u a lity , p a in ted  in D u tch  
oils w ith a free h a n d  tech n iq u e  on o u r g u a r 
an teed  sensitized  canvas.

Also brush work on your 
selected rough papers.

DOROTHY CARVER STAFFORD
P h o to g r a ph er s’ A rtist

40 C om m onw ealth  A ve. P i tts f ie ld . M ass.

EVENTUALLY — 
Why Not NOW?

S lick est T h in g  You E v e r  U sed
N IC H O L S  B A B Y  P O S E R

W rite  F o r F ree  C irc u la r  
o r  S end C heck $14.50 

325 M ill S t. B ris to l, P a .

S T U D IO  W A N T E D , C olorado, W a sh in g to n  o r  O regon . 
C ollege to w n  p re fe ra b ly  u n d e r 40,000. Don C a rlso n . J u l 
ie’s S tu d io , C o lum bia , M issouri. 1 -lc

P O R T R A IT S  IN  d ire c t co lo r w ill in c re a se  yo u r sa les. You 
can  begin  w ith  a  m in im u m  in v e stm e n t. W e o f fe r  com 
p le te  serv ice , te a c h in g , p ro cess in g , p r in t in g ,  sa le s  he lp s  
fo r  th e  p o r t r a i t  p ro fess io n . In q u ir ie s  in v ited . P re s to n  
S w eet, T en  W est W a rre n , D e tro it 1, M ich. 1-1

W O R L D ’S M A R K E T  fo r  lenses. C o n su lt th e  Old R e lia 
ble and  save  m oney . L ow est p rices . A ll goods s e n t on  
15 d ay  t r i a l .  J u s t  a  few  specia ls . 12" H e lia r  F /4 .5 , like 
new , $150.00; 17" T u rn e r-R e ic h  S erie s  I I I  a n a s t ig m a t
F 6.8. $150.00; 14" S c h n e id e r  X en a r  F /4 .5 , new , $180.00; 
12" S ch n e id e r X e n a r . f in e s t co n d itio n . $140.00; 19" 
G oerz A r ta r  F / l l ,  $200.00; 16*4" G oerz D ogm ar F /5 .5 , 
$200.00; 16*4" C oerz D ag o r F /7 .7  in  C om pound  s h u t
te r , $250.00; 16*4" V o ig tla n d e r  H e lia r  F /4 .5 , $180.00;
19" V o ig tla n d e r  H e lia r  F /4 .5  in  b a r re l ,  $250.00; 12" 
G oerz D ag o r F /6 .8  in  b a r re l ,  new , $225.00; 4 % "  G oerz 
S u p e r D ag o r w ide a n g le  F /8  in R a p a x  s h u tte r , $125.00; 
R ausch & Lom b P r o ta r  S erie s  V II A coa ted , co m b in a 
tio n s  12", 18" a n d  24", A cm e s h u tte r . $175.00: 14" H e lia r  
F /4 .5 , $175.00; 16*4" G oerz C elor F /5 .5 . $150.00; 12" 
B ausch  & I/>mb IC  T e ss a r  F /4 .5 , equa l to  new , $140.00; 
24" G oerz D ag o r F /7 .7  in b a r re l .  $300.00: 19" G oerz 
D ag o r in  b a r re l .  $275.00; 15*4" W o llen sak  V elo stig m at 
in S tu d io  s h u tte r . F /4 .5 , $175.00: 10^4" T u rn e r-R e ich . 
new . F /6 .8 . S erie s  I I . A cm e s h u tte r , co m b in a tio n s  10*4", 
i ' " .  2 4 " , $160.00; 12" T u rn e r-R e ic h  F  6 .8 , n ew , in 
A cm e s h u tte r , $190.00; 15" T u rn e r-R e ic h . new . F /7 .7 ,
in  B e tax  s h u tte r , $245.00; 12" B ausch & I» m b  IC  T es
sa r . in  B etax  s h u tte r . F /4 .5 . $150.00; 17" V o ig tlan d e r  
C o llin ea r, S erie s  I I .  F /6 .8 , $175.00. S ta te  req u ire m e n ts . 
F if ty  y e a rs  w ith o u t a  d isp leased  cu s to m er. Jo se p h  S m ith . 
735 F u lto n  S t.,  B rook lyn  17, N . Y. 1-1

FO R S A L E : E a s tm a n  V iew  ca m era . 5x7. 8x10 s lid ing  
backs. T rip o d , tw o  le a th e r  b ag s , velvet in te r io r . P a c k a rd  
s h u tte r . M ahogany , ch rom e tr im m in g s . P e rfe c t cond ition . 
$150.00. S to n e  S tu d io . N ew  H av en . C onn. 1-1

RETOUCHING AND COLORING
E X P E R IE N C E D  R E T O U C H IN G . 35c 5x7 s p lits . Schools 
priced  acco rd in g  to  a m o u n t o f  n eg a tiv e s . H. M. C u re t. 
294 F  S tre e t. N ew p o rt N ew s. V a. 1-1

A R T IS T  O F F E R S  b ru sh  o r  h an d  oil w ork  in  im p o rted  
oils. P r in t s  o r m in ia tu re s . P ro m p t serv ice . K a th ry n  M. 
H etzb-r. I12.'> M ario n , A p t. 8, D enver, Colo. 1-lc
E X P E R IE N C E D  R E T O U C H E R . C a re fu l and  p ro m p t a t 
te n tio n  to  m a il o rd e rs . J u l ia  R . L a n g s to n , 20 E . J a c k -
son B lvd.. C h icago  4, 111._______________________________ 1-lc
PROF E S S IO N A L  R E T O U C H IN G . P ro m p t serv ice . Q ual- 
ity  w ork . M rs. H a r r ie t  T im m e rs . 7 M cC ulloch A ve., R a-
v en a . N . Y. ______1-1
PRINTS D Y E  -ported  a n d  b e a u tifu l ly  oil co lo red : 11x14, 
$1 .50; 8x10, 5x7, 75c; 3x5, 50c. G race  B ric k m an , 208 
N o rth  H igh  S t..  A lb u q u erq u e , N ew  M exico. 1-lc

W E  B U Y OLD CLASS 
and FILM

Sizes 5x7 an d  8x10. ( S a fe ty  Base Film O n l y )
W rite  F o r  Q u o ta tio n s  

P a y m e n t O n R eceip t o f S h ip m e n t

VAN BUREN CLASS CO.
619 W . M ilw aukee A ve. C h icago  22, 111.

R e fe re n c e : C e n tra l N a tio n a l B an k , C hicago
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Schedule of Coming Conventions
(T h e  sooner your organization’s dates are established and  listed here, the better!)

Organization Dates City Headquarters
Hotel

For Information 
Write

Southeastern I*rof. 
Photog. Assn.

Feb. 24-26 Macon. Ga. Dempsey C. C. Harden. Conv. Chrm., 
564 Mulberry St.. Macon. Ga.

Photo?. Assn, 
of Michigan

Feb. 26-28 Lansing Olds Harvey G. Avery, Sec., 
123 E. Chicago Rd., Sturgis

Missouri Photog. 
Assn.

Mar. 12-14 St. Louis Statler Frank E. Gross, Sec., 216 W. 
Park Ave., Brookfield

Pacific Northwest 
(P. A. of Oregon)

Mar. 27-29 Portland, Ore.
•

Masonic
Temple

Henry Dwight Fehly, 
Chrm., 650 11th Ave., 

E ., Eugene, Ore.

Southwestern Prof. 
Photog. Assn.

Apr. 16-17 Mineral Wells, 
Texas

Baker Lee Webb. Sec., 
Houma. La.

Indiana Assn, 
of Photog.

Apr. 23-25 Indianapolis Lincoln Raymond Stuart, Sec., 
502 Central Ave., 

Connersville

North Carolina 
Photog. Assn.

Apr. 23-25 Winston-Salem Robert E. Lee Robert G. Hodgkin. Jr., Sec., 
224*4 Park Ave.. Wilmington

Prof. Photog. of Iowa May 7-9 Des Moines Savery R. K. Sunderbruch, Sec., 
831 W. 4th St.. Davenport

Illinois
Photog. Assn.

May 14-16 Peoria Perc Marquette Frank L. Rissi, Sec.. 115 W. 
Main St., Collinsville

Prof. Photog. Assn, 
of Pennsylvania

May 14-16 Greensburg Penn-Albcrt Victor A. Rehula. Jr.. Sec., 
Charleroi

North Dakota 
Photog. Assn.

May 22-24 Fargo Elks Club Orlando K. Scherling. Sec., 
113 Broadway, Fargo

Arkansas Prof. 
Photog. Assn.

June 18-19 Little Rock Marion Richard A. Smart. Conv. 
Mgr., 707 W. 7th St- 

Little Rock

Mississippi-Alabama 
Assoc. Photogs.

June 26-27 Birmingham Tutwiler Mrs. Harvey I). Sale. Sec.. 
2517 - Mth St.. 
Gulfport, Miss.

American Soc. 
of Photogs.

June 28-30 Denver Laurence W. Blaker. 
M.Photog., Sec— 

Manhattan, Kans.

Rocky Mountain 
Prof. Photog. Assn.

June 29-30 
July 1

Denver Shirley-
Savoy

Carry! White. Sec- 
Price, Utah

Wisconsin Prof. 
Photog. Assn.

July 16-19 Milwaukee Schroeder Marvin E. Helgesen. 
M.Photog., Conv. Chrm., 
203 E . Milwaukee St— 

Janesville

Prof. Photog. 
Assn, of Nebraska

Aug. 27-29 Omaha Paxton E. W. Arnold. Conv. Chrm., 
4532 S. 24th St- Omaha 7

Maritime Prof. 
Photog. Assn.

Sept. 4-5 Fredericton, N. B. Clinton Weizel, Sec.-Treas. 
St. John, N. B.

Minnesota Prof. 
Photog. Assn.

Sept. 25-27 Minneapolis Radisson Torg Knudsen. Sec- 
Montevideo
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Classified Advertising
Cash must accompany order. Advertisements not accompanied 
by remittance w ill be returned. First two words are set in 
capitals. No other display is permitted, no setting of addi
tional words in display type or capitals, no centering of 
lines. Unless advertisements are typewritten or printed plain
ly, we accept nc responsibility for errors. Full and complete 
compensation for any error shall consist of reprinting the 
corrected advertisement in a succeeding issue without charge. 
Address all correspondence to Charles Abel Incorporated, 
519 Canton Bldg., Cleveland 15, Ohio.
Situation Wanted and Help  W anted: Ten Cents (10c) per 
word; minimum charge $2.00.
A ll Other C lassifications: Twenty Cents (20c) per word;
minimum charge $3.00.
Answers in Our Care: When box numbers are wanted, add 
50c for each insertion to cover cost of clerical work and for
warding. Advertisements requesting or offering to send pho
tographs or samples w ill not be given box numbers.
How to Figure the Cost: Count each word or number in
cluding the address. Terms such as 5x7, 8x10. F /6 .3 . H V in . 
$10 00. etc . may be counted as one word. In figuring ad
dresses. tor example. 28 E. 125th S t., would be four words. 
Acknowledgments: We do not acknowledge classified adver
tisements.
When Printed: Advertisements received before the 5th of 
any month are published in the issue dated the 15th of that

month. Any advertisement received too late for the current 
issue is held over for the following issue.
Deposit System : You can avoid risk of loss when selling 
goods to, or purchasing from strangers by using our Deposit 
System. If you wish to do this you must include the words 
"D eposit System" in your advertisements. It works this way: 
the buyer writes the seller that he wishes the goods sent for 
examination and at the same time sends his check for the 
price, made payable to Charles A bel Incorporated, to our of
fice. We deposit the money in a trust account and at once 
write the seller to send the goods, mailing a carbon copy of 
our letter to the buyer. The seller does not send the goods 
until he hears from us. If the buyer is satisfied when the 
goods arrive, he writes to us w ithin three days, whereupon 
we send our check for the amount, less the Deposit System 
fee of \ %  (minimum $1.00) to the seller. If the buyer does 
not approve the goods his deposit is not repaid until the 
seller writes us that the goods have been returned in satis
factory condition. When so advised we send our check to the 
buyer for the amount of his deposit, charging no fee. T rans
portation charges are paid by the buyer, but in the event of 
no sale, and subject to there being no different agreement 
between the parties, each pays charges one way. Seller takes 
risk of loss or damage in transit. Any disputes must be 
settled between the parties, in which case we hold deposits 
pending settlement and advice from both parties. Charles 
Abel Incorporated accepts no responsibility other than that 
of holding the deposit until each transaction is completed. 
Goods must always be shipped direct to the buyer and not 
to us.

SA M BA R R ET O U C H  IN C  serv ice  w ishes to  th a n k  th e  
m an y  p ro fe ss io n a l p h o to g ra p h e rs  w ho responded  to  ou r 
ad in  th e  S ep te m b er issue o f th is  m a g az in e . B ecause of 
you r w o n d e rfu l response am i am o u n t o f  o rd e rs  received 
we a re  pleased to  an n o u n c e  th e  ch a n g e  o f  ad d re ss  to  b e t
te r  am i la rg e r  q u a r te r s  a t  5208a O lea th a . S t. L ou is 9, 
Mo. Y our continuer! p a tro n a g e  w ill be a p p re c ia te d . 1-lc

E X P E R IE N C E D  H O M E re to u ch er. C lean  w ork . N o o r 
d e rs  too  sm all o r  la rg e . W rite  to  G eorge C ozzens. 5911 
W eb ste r S t.. P h ila d e lp h ia . P a . o r  phone fir-2-5240. 1 -lc

R E T O U C H IN G . Q U A L IT Y  w o rk . Q uick serv ice, reaso n 
ab le  ra tes . Send sam p le  n eg a tiv e . (I. T h u rs to n . 228 D en
im- Komi. R ochester. N . Y. 1-lc

SITUATION WANTED
T he in se r tio n  of an  ad v e rtis e m e n t u n d e r  “ S itu a tio n  
W a n te d ”  c a r r ie s  w ith  i t  th e  o b lig a tio n  on th e  p a r t  of 
th e  em ployee to  answ -er ev e ry  le tte r  he rece ives in  re 
sponse  to  h is  ad v e rtis e m e n t fo r a  p osition , if  on ly  
w ith  a  p o s tca rd . T h e  p u b lish e rs  w ill a p p re c ia te  b e in g  
advised w hen  em ployees fa il to  accord  th is  cou rtesy  
to  em p loyers .

MAN W A N T S  position  in  p o r tr a it  o r  co m m ercia l s tu 
dio. by expe rien ced  p ro fe ss io n a l p h o to g ra p h e r , p r in t in g  
o r d a rk -ro o m . W rite  Box 927. A kron . O hio . 1 -lc

Service to the Profession
Ly ftk k V  < High grade enlargements for Portrait
r *  , and Commercial Stndios, any size and
V V  color. Difficult Copy and Restoration

X j L i  V work from any photograph with guar-
\ £ v  an teed delivery. Fine color work on

portraits, exquisite Miniatures. 
Attractive Pencil and Pastel Sketches from your neg
atives and photographs.
Oil Paintings on canvas painted Free Hand. Avail 
yourself of the services of a well established institu
tion with modern equipment and an expertly trained 
staff of artists.

Write for Price List.

BLUM’S PHOTO ARTS
1021 N. Wells St. Chicago 10. 111.

Y O U N G  A M B IT IO U S  i>oi*trait an il co m m erc ia l pho to 
g ra p h e r . 23 yearn  o ld. s in g le  w a n ts  job  w ith  a  re p u t
ab le  s tud io . E x p e rien ced . C an h an d le  an y  phase  o f  s tu 
d io  w ork . Im m ed ia te ly  av a ila b le . W rite  L-70 c a re  th«* 
jo u rn a l .    1 -lc

A M B IT IO U S  P H O T O G R A P H E R , m a rr ie d , a g e  31. ca m 
e ra  o p e ra to r , d a rk ro o m  and  color ex p e rien ce . E xce llen t 
re fe re n ces . D esires c h a n g e  to  e a s t  o f M ississipp i. Writ** 
C-12 c a re  th is  jo u rn a l. 1 -lc

C H A N G E  IN  P R E S E N T  position  desired . P h o to g ra p h ic  
p la n n e r  an d  c o -o rd in a to r fo r  y o u r p la n t w hose kn o w 
ledge an d  ex |> erience en a b le s  h im  to  te ach  a n y  b ra n c h  o f 
p o r tr a i t  w o rk . W rite  ( ’-11 c a re  This jo u rn a l . 1-lc

P E R S O N A B L E  Y O U N G  m a n  d es ire s  p e rm a n e n t position  
in es ta b lish ed  s tud io . A ge 24 y ea rs , s ing le , co n sc ien tio u s, 
an d  re liab le . R ecen t g ra d u a te  o f N a tio n a l School o f 
P h o to g ra p h y . S a la ry  not too im p o r ta n t . Ray J .  W a ad "“ *l. 
7710 B la ir  R d.. T ak o m a P a rk . Md. 1-lc
C O M M E R C IA L  P H O T O G R A P H E R  w ishes p o r t io n  w ith  
a  m idw est s tud io . Exj»erienced in com m ercia l an d  i>or- 
t r a i t  p h o to g ra p h y . W in o n a  A dvanced C om m ercia l C ourse.

1587 B eechw ood. S t. P a u l. M inn . 1 -lc

O P E R A T O R  a n d  R E T O U C H E R , all a ro u n d  m a n . K now  
p h o to g ra p h y  th o ro u g h ly , ex e cu tiv e  exj>erience. N ow  lo
ca ted  in  C a lifo rn ia . W ill co n sid e r an y  loca lity . N ot too 
young , ye t n o t too  old to  be a valued  em ployee. A chance  
to  ca sh  in  on  m y y e a rs  o f ex p e rien ce . W rite  S-19 ca re  
th is  jo u rn a l. 1-1
P H O T O G R A P H E R , baby  w o rk  on ly . 25 y ea rs  ex p e rien ce  
p h o to g ra p h in g  bab ies  in  O hio. W a n t to  s e tt le  in  A ri
zona . T e x as  o r  F lo tilla  (I c a n ’t ta k e  it h e re  m uch lo n g e r) . 
H ave good c a r  an d  e lec tro n ic  eq u ip m en t. C an a lso  p ass  
p roo fs . N o la b o ra to ry  w ork  w h a te v e r. I f  you w a n t a  
f i r s t  c lass  o i>erator co m m u n ic a te  w ith  M-10 c a re  th is  
jo u rn a l .__________________ __________________ :_____________I - Ic
A -l R E T O U C H E R  an d  rece p tio n is t , ex p e rien ced  in  photo  
f in ish in g  also . L. F ox . G en era l D elivery . O dessa . T exas .

1 -lc

YOUR C ITY  WATER IS FILTHY!
C AU SES P L E N T Y  D A R K R O O M  T R O U B L E  

Y ou d o n 't  th in k  so? W a n t P roo f?  W rite  us. 
JA YEM M  C O M P A N Y , Burlington. Kentucky,

manufacturers of the
Milburn W ater Filter O n ly  $5 .95  com plete.

tax exempt. Fully guaranteed. D istrib u to rs  w anted .
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Professional Dealers Who Want Your Trade
AKRON, OHIO—M etzger Photo Supply Co., 1091-3-5

South Main S tree t: 52 E ast Mill S treep___________
ATLANTA 3, GA.— Eastm an Kodak Stores, Inc ., 231

Peach tree  S treet, N orth East.______________________
AUSTIN 21, TEXAS—Capitol Photo Supplies, 2428 

Guadalupe Street.__________________________________
BALTIM ORE 24. M D .-G am erm an ’s, 3808 Eastern 

Avenue_____________________________________________
BALTIM ORE, MD.—M aryland Photo Stock Co., 219

N orth L iberty  Street.______________________________
BIRMINGHAM , ALA.—Johnson Photo Supply Co., 

Inc., 402 N orth 20th Street.

BOSTON 10, MASS.— Eastm an Kodak Stores, Inc.,
22 F rank lin  Street.

BROOKLYN. N. Y.—Joseph Sm ith, 735 Fulton Street.

BUFFALO 3, N. Y — J . F. Adams Co., 529 Main
Street.

CHICAGO 2, IL L .— E astm an Kodak Stores Co., 133
N orth W abash Avenue.

CHICAGO 3, IL L .—M id-W est Photo Supply Co., 30
East Adam s S tree t. __

CHICAGO 6, IL L —N orm an-W illets Co., 316 W est 
W ashington S treet._________________________________

C IN CIN N A TI. OHIO— Eastm an Kodak Stores, Inc.,
27 W est 4th Street.

C IN CIN N A TI, OHIO—The Huber A rt Co., 124 W est 
7th Street.

CLEVELAND 15, OHIO— E astm an Kodak Stores, Inc.,
806 H uron Road.

DALLAS 1, TEX A S—E astm an Kodak Stores, Inc.,
1504 Young Street._________________________________

D ENVER 2, COLO.— E astm an Kodak Stores, Inc.,
1635 C alifo rn ia  S treet._____________________________

DETROIT. MICH.— E astm an Kodak Stores, Inc ., 1055 
W ayne S treet.

IN D IA N A PO L IS, IN D .—The H. Lieber Company, 24
W est W ashington  Street.

KANSAS CITY, MO.— Eastm an Kodak Stores, Inc..
1010 W alnu t S tree t________________________________

LOS ANGELES, CA LIF.— E astm an  Kodak Stores,
Inc ., 643 South H ill S tret._________________________

M EM PHIS, TEN N .—The M emphis Photo Supply Co., 
123-125 South Court Avenue.

M EM PHIS 3, TE N N .—W est & W irth~Phot©  Supply
Co., 162 Madison Avenue._________________________

M ILW AUKEE. W IS .—E astm an Kodak Stores, Inc ., 
745 N orth Milwaukee Street.

M IN N EA PO LIS 2. M INN. Eastm an Kodak Stores,
Inc.. 114 South 6th S treet. ____________

N A SH V ILLE 3. T E N N .—Geo. C. Dury Company, 420 
Union S treet

NEW ORLEANS 9, LA.— Eastm an Kodak Stores,
Inc., 928 Canal S treet.________

NEW YORK CITY—Eastm an Kodak Stores, Inc ., One
W est 39th S treet (off F ifth  A venue): Madison Ave
nue and 45th S tree t: 745 F ifth  Avenue a t  57th
S treet. __________________________________________

NEW  YORK 19, N. Y. -Medo Photo Supply Corpora 
tion, 15 W est 47th S treet.

NEW YORK CITY—George M urphy, Inc ., 57 E ast
9 th  _Street._  ____

NEW  YORK CITY — W illoughby's Inc .. 110 W est
32nd Street.

PH IL A D E L PH IA  7, PA . — Eastm an Kodak Stores, 
Inc., 1020 C hestnut Street.

PITTSBURGH 22, PA .— Liberty Photo Supply, 436
Wood Street. __

ST. LOUIS 1. MO.—W . Schiller & Co., In c ., 1109
Locust S tr e e t ._____________________________________

SAN ANTONIO, TEXAS Southwest Photo Supplies, 
403 Avenue E. _

SAN FRANCISCO. C A L IF .—Eastm an Kodak Stores,
Inc ., 216 P ost S treet._____________________________

SEATTLE, W ASH.—E astm an  Kodak S tores, Inc ., 
1319 Fourth Avenue _ _ _ _ _ _ _ _

SYRACUSE 2, n 7~Y.—Francis  H endricks Co., Inc.,
339 South W arren  S tree t.______________________

TOLEDO. OHIO—George L. Kohne, Inc ., 602 Sum-
m lt Street._________________________________________

W ASHINGTON 1, D. C.—Fuller & d 'A lbert. Inc ., 815 
Tenth Street, N orth  West.

HELP WANTED
The insertion  of an advertisem ent under "H elp W an t
ed” carries w ith i t  the  obligation on the p a r t  of the 
employer to answ er every response to his advertise
m ent. if  only w ith a postcard, and to  re tu rn  samples 
of work, etc., prom ptly. The publishers will appreci
a te  being advised when em ployers fail to accord th is 
courtesy to  employees.

STUDIO M ANAGERS: m ust be able to operate and 
sell. Monroe Photo Lab., Inc ., 77 St. P au l St., Rochester 
4. N. Y. 8-6c

COMMERCIAL PHOTO G RA PH ER, w ant m an w ith all 
around experience, by progressive Ohio concern. W rite 
giv ing  full p articu lars  to L-71 care th is journal. 1-lc

SALESMF^N, p o rtra it photographers preferred , to dem on
s tra te  and sell Mat-van Twin Lens Reflex Studio Cam eras 
and o ther studio equipm ent. Macvan M anufacturing 
Company, 2095 Moore St.. San Diego 1, Calif. 12-tf 
SALESM EN W ANTED, to sell complete line photo 
m ounts, fram es, mouldings, reproductions, etc. W estern. 
South-W estern. M id-W estern, and E astern te rrito ries  
o|>en. Give complete inform ation firs t le tte r. Liberal com
missions. Sprague-H athaw ay. Inc.. West Somerville 
Mass.__________________________ ' - 1
DARKROOM man or woman, retouching preferred hut 
not essential. Good wages. Johnson Photo Company, A t
lantic. Iowa. 1-1
W A NTED : live wire capable man about th ir ty  to m an
age well equipped studio on j>ercentage in Mid-west city 
of 300,000. Must be able to ojierate. retouch and prin t 
quality  photographs. Give history of experience in first 
letter. W rite R-57 care th is journa l. 1-1

PHOTO POST CA R D S  
IN QUANTITY

MADE FROM YOUR NEGATIVES OR PR IN TS
Sell your products w ith genuine photographs, for 
publicity, advertising  o r any m ailing  cam paign. 

100—$ 5.00 1000— 121.00
500—$16.00 5000—$99.00

For la rge r q uan tity  — w rite  for prices.
Calev B rothers, 141 Fulton S t., New York 7, N. Y.

Exceptionally Fine________
HAND BRUSH OILS

O n sepia prints, paper “ L”
#4.00 per head, cash with order.

FLORENCE CARVER MANN
3 W arren  Ave. Troy, New York
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Photo Mounts Custom Made 

Picture Frames aii styles 

Portrait Reproductions
(catalog upon request)

SPRAGUE-HATHAWAY, Inc.
58 Day Street W est Somerville, Mass.

Established 1874

PHOTOS IN THOUSANDS
Q uality  Glossy Prints from your negative or orig
inal photo in ten different sizes.

Write for samples and quantity  rates.

The Grogan Photo Service, Inc.
1120 N. Bahls S treet, Danville, Illinois

PO RTRA IT PHOTOGRAPHER capable of handling  very 
high class home p o rtra itu re  on the road. M offett Studio. 
HO S. M ichigan Ave.. Chicago 3. 111. 1 - 1

STUDIOS FOR SALE
PO RTRA IT STUDIO business of long standing  doing be
tween $225,000.00 and $300,000.00 annually  in quality 
photographs. Owner re tir ing . W rite S-17 care th is  jou r
n a l___________________________  12-3
PORTRAIT-COM M ERCIAL studio in w estern m ountain 
com m unity of 10,000. Established 16 years. Excellent rep
utation  and good business. Choice location under fav
orable lease. No labor strikes in 30 years. Good public 
schools. Dry healthy clim ate with n a tu ra l recreation fa
cilities. Will bear investigation. P rice  $3,500.00. W rite 
G-79 care th is journal. 1-1

P A C K A R D  I D E A L  S H U T T E R S
Sold bv Jobbers and Dealers 

E V E R Y W H ER E
M anufactured only by

Michigan Photo Shutter Co.
170 East W ater St. - - - Kalamazoo 2, Mich.

Copy Miniatures
on Opal Porcelain or Ivora

are sure-fire profit makers. W onderful as 
gifts and remembrances, they insure the extra 
income per sitting which, with no extra over
head, is pure velvet. W rite  for our special 
folder today.

THE W ALTER CAEHLER CO.
104 S. S ta te  St. Syracuse 2, N . Y.

GROUND FLOOR studio and cam era shop. College town 
southern M ichigan. No coupons, well stocked, doing high 
grade p o rtra it, commercial, Kodak fin ish ing . This studio 
will bear closest inspection, don’t answ er unless in te r
ested. Requires some one who is tops in college and com
m ercial work. $12,000.00. Ill health reason for selling. 
If not sold a t once would consider w orking m anager. 
W rite  V-17 care th is  journal. 1-1
PORTRAIT. COMM ERCIAL, la test equipm ent. Gross 
$40,000.00 located in the heart of A laska. Exceptional 
m ilitary  business. Cash sale only. Selling because of 
health. W rite a ir-m ail. F isher’s Studio, Box 2036. F a ir
banks, Alaska. 1-2
> M \ I.I.. W ELL established C alifornia studio, 1949 gross 
$13,500.00. Low overhead. Moving out of state. Quick 
possession. Price  $4,000.00. W rite  T-34 care  th is  journa l.

1-1
EX< E l'T IO N A L  O PPO RTU N ITY  for top-flight photogra
pher to  own and oj>erate established high class ground 
floor studio in New’ England city. P o r tra itu re  and wed
dings, no coupons. Can be purchased a t  inventory, ap
proxim ately $12,500.00. Cash needed, $5,000.00, balance 
easy term s. Send sam ples and references to Box 17, 
Meriden. Conn. 1-lc
BALMY FLORIDA, photographer’s paradise. Sm all photo 
shop and commercial photography, best beach location, 
profitable year-round, o ther in te rests  force sacrifice. 
$4,000.00 to $6,500.00. W rite : J .  McUinty, B kr., 647 
C entral Avenue, St. P etersburg , F la. 1-lc
W ELL LOCATED, m odern a ttra c tiv e  studio w ith the 
finest of m odern equipm ent in St. Pe te rsbu rg . Florida. 
Will sell for $15,000.00 or will trad e  for an  established 
studio in Cleveland or northeastern  Ohio city. W ife’s 
health reason fo r selling. Address correspondence to 
Weslin Studio, 51 E rie  Street  N. in M assillon, Ohio 1-1 
PORTRAIT, COMM ERCIAL studio in Connecticut. Popu
lation 200,000. Excellent location in center of town. 
Reasonable ren t. Well equipped. Five rooms. Price 
$5,000.00. W rite C-10 care th is  journal. 1-1
GENERAL PU R PO SE  studio in eastern  Iowa Ix>ng es
tablished, low overhead. Priced righ t. W rite  F-41 care 
this journa l. 1-1
STUDIO. BARGAIN. Fully equipped fo r po rtra it, com
m ercial and photo fin ish ing . Established fifteen years, 
good lease, opposite Texas U niversity . M aking money, 
priced to sell a t inventory. W rite  Studio Ow ner, 2346 
Guadalupe. A ustin. Texas. 1-1
WELL ESTABLISHED p o rtra it  studio. Reasonable. Ex
cellent possibilities for expanding. Owner to  be m arried 
and wishes to sell. W rite  Velma B arr, 112% Arch Street. 
Frem ont, Ohio. 1-1
TWO-MAN STUDIO west of Colorado. Ideal m an-and- 
wife setup. Business average $13,500.00 past five years. 
L ittle  com petition. Real opportunity . W rite  F-42 care 
th is  jo u rn al. 1-1
PORTRAIT and COMMERCIAL studio located in  Ohio. 
Ground floor location, completely equipped. Gross busi
ness from $50,000.00 to $55,000.00 per year. W ill sell con
tro lling  in te rest o r ou trigh t. P resen t ow ner w ants  to  de
vote full tim e to  farm . W rite  W-80 care  th is  journal.

1-lc

• BRUCE W ELLER •

F I N E R E T O U C H I N G  A N D  E T C H I N G

Send Us a Trial Negative

1314 E. 141st St.
• East Cleveland 14, O hio •
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C<>̂ oz 'to* O/tde/i. . .
with the KODAK FLEXICHROME PROCESS

The Kodak Flcxichrome Process provides 
the  p h o to g ra p h e r  and the  colorist with 
a trnK flexible coloring process.

Because it is a dye-substitution process, 
any color can be changed as many times 
as necessary, mistakes can be easily cor
rected. Thus, with Flexichrome, changes in 
background colors or those of the costume 
or o th e r  de ta i ls  can be m ade  to  m eet a 
particular desire.

EASTMAN KODAK COMPANY
Rochester 4, N. Y.

Because it is a “ dyed-in-depth” process, 
colors are brilliant, lifelike, unveiled, giv
ing the  picture a sparkling realism and 
warmth.

Any good negative from which a full- 
scale print is obtainable can be used to 
make a Flexichrome pririt —  in vibrant, 
living color. 11 you do not alreadv have a 
copy of “ Something New in Color,”' ask



r

WITH KODAK FILMS IN BULK PACKAGES
l o u  can save ii |> to W ]  by buying Kodak Sheet Filins in bulk pack

ages. Vs an added service to professional photographers, all types of 
Kodak Sheet Films in I \  5 and 5 \  i sizes are now put up in 100-sheet 
packages—-8 \  10 in 50-sheet packages.

l-.cononiies that result from this move are passed on to vou, saving 
you 3 to 5( , on every film purchase!

Specify bulk packages the next time vou order Kodak Films — and


