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I t is in the underlying effect on future sales 

that today's deliveries are important.

Today's deliveries are the ground work for 
future business. If they please, today's customer 

will come back and an ever-widening circle of 
friends and relatives will gravitate to your studio 

—Elementary, it is true, but like all truths, worth 

repeating over and over again.

If you deliver your portraits attractively in 

the best of possible mountings today, more and 
better business tomorrow will naturally follow.

THE GRO SS PHOTO SUPPLY CO.
M A N U F A C T U R E R S  • T O L E D O ,  O H I O

C a n a d i a n  A g e n t s : W. E. B o o th  C o m p a n y , L im ite d , T o ro n to , an d  M o n tre a l
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Photographed with an Agfa Ansco Universal
View Camera, on Triple S Pan Film, devel-
oped in Agfa Ansco 47. The halftone was
made from a Cykora Glossy print.

TO translate an idea into a picture such as 

this required considerable ingenuity and 

skill on the part of the photographer. Im portant, 

too, was his choice of film and paper in order to 

properly render the idea as it was conceived.

N otice the lighting especially . . .  as well as the 

posing. See how they were handled to  create a 

third dimensional effect. However, no special 

equipment was necessary. The small set was very 

easy to build.
★  ★  ★

Agfa Ansco m aintains an information service. I f  

you have any photographic questions whatever, 

we shall be glad to give you every assistance we 

can. Address your letter to Agfa Ansco Inform a­

tion, Bingham ton, New Y ork.

A g f a  A n sco



W h  E T H E R  it ’s m ak in g  guns 

or making blue prints, developing 

airplanes or developing pictures, 

th e essen ce  o f  m o d ern  defense 

activities is speed. T h e  call is for 

machines and m ore machines.

In munition factories and train­

ing camps, testing grounds and mil­

itary schools, wherever American 

soldiers and sailors are stationed, 

there PA K O  machines are playing 

a part in speeding N ational Defense.

But we can’t give equally prompt 

service both to U ncle Sam and you. 

Civilian deliveries can be made only 

as materials and priorities permit. 

So, for the duration o f the em er­

g en cy , we beg  your in d u lg en ce. 

W e’ll do our best to serve everyone, 

but delays are inevitable. Today, we 

ap p recia te  your p atien ce  as s in ­

cerely as your patronage.

Twenty-four hours a day for Victory
The Bausch & Lomb Glass Plant is operating ev­
ery hour of the day, every day of the week, to 
keep pace with constantly expanding war demands.

B A U SCH  & LOMB
O P T I C A L  C O .  R O C H E S T E R ,  N.  Y.
Since 1878 . , . P h o tog rap h ic  L enses o f  
P r o v e d  D e s i g n  a n d  P e r f o r m a n c e

B E A U TIFU L GOLD PLA TED  
M ETA L FRA M ES

These lovely frames, an adornment to any portrait, arc 2 4 
karat gold plated; hand-crafted; highly polished, on an un­
breakable metal base.

3'/ix4*/i $1.00 each; 5x7 $2.00 each;  8x10 $2.50 each.

Even lower in quantities write and ask us about discounts.

PAKO C ORPORATION • Minneapolis, Minn.
C O N TIN EN TA L G A LLERIES

250 East 43rd Street New York City
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A volume of business
has been b u i l t  up by us on 

the sound basis of paying top 

prices fo r  used photographic 

f i lm .  Your used f i lm  should 

be turned in to  income!

For 20 Years W c Have 
Been Converters of Film.

• We Pay  
Shipping 
Costs!

Write for  details; state quantity and sizes.

GERING PRODUCTS, INC.
O ’CONNOR AVEN U E K EN ILW O RTH , N. J.

CHICAGO O F F IC E  20 JA C K S O N  B O U L E V A R D

Wanted: A Billion Dollars a Month!
America needs your  help in 
encouraging employees to 
set aside 1 0 % o f  your gross 
pay roll for W ar Bond pur­
chases. For details o f the 
Pay-Roll Savings Plan, ap­
proved by organized labor, 
w rite Treasury Department, 
Section U, 7 0 9  Tw elfth 
St. N W ., W ashington, D. C.

AR SAVINGS BONDS!
T h is  sp a ce  is a  con tribu tion  to A m er ic a ’s A ll-O ut  IV a r E ffort by

TH E PR O FESSIO N A L PH O TO G R A PH ER
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A Graflex craftsman begins inspection o f  a Speed  
Graphic which has been sent in for reSlEWal.

Conserve for V icto ry ....T ake  A d v a n ta g e  of 
the G ra f lex Customized  R E N E W A L  Plan

With the curtailment of new cameras,
A . it is essential to keep your present 

T  equipment in top-notch condition. In
the interests of patriotic conservation, 
as well as assurance of continued in­

come. it is wise now to preserve the dependable 
performance of your Graflex or Graphic Camera.

To keep your Graflex-made Camera operating 
and looking like new, at moderate cost, take ad­
vantage of the Graflex Customised reNEWal 
Plan.

I ts  simple and easy. Take your camera to 
your Graflex Dealer who will send it to us for 
inspection. Our recommendations, together with

a quotation for the reNEWal will then be for­
warded to the Dealer. When you approve, the 
work will be done promptly by skilled factory 
technicians and your camera will be returned 
bearing the Graflex Gold Seal of approval. For 
further information on the Graflex Customized 
reNEWal Plan sec your Dealer or write to The 
Folmer Graflex Corporation, Dept. PF1042, Ro­
chester, N. Y., U.S.A.

And to aid you in conserving time, materials 
and money in your photographic work, get 
Graphic Graflex Photography ($4) and Photo­
graphic Enlarging ($1 .91) at your camera or 
book store.

W ith Y ou r  Savings . . . Invest in A m er ica ,  Invest in Y ou r  Future
. . . BU Y  U. S. W A R  BON DS!

FO LM E R  G R A F L E X  C O R P O R A T IO N , R O C H ESTER , N .Y ., U .S .A .

GRAFLEX
AMERICAN-MAD!

rJam rt
1
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•  Sometimes two developers can be combined 
to produce a combined tone. A good red 
brown is had by using half brown tone de­
veloper and half clearing bath with the re- 
strainer reduced to a few drops.

The restrainer is very important in Kalli- 
type printing as it controls the contrast. A 
very hard negative needs little or none at all 
while a thin, weak one will give a print of 
good contrast by use of a larger amount of 
the restrainer, which may be up to 30 drops 
to the ounce. Too little will give the print a 
smudgy look while too much tends to extreme 
contrast. The addition of three or four ounces 
of phosphoric acid to the ounce of developer 
will make a much richer black but the devel­
oper soon spoils. After the prints are washed 
and before fixing they may be toned. A weak 
platinum bath will give blue blacks to the 
black prints and a gold toner will improve 
the brown ones. Prints that have been some­
what over-printed may be toned to advantage 
as the toning lightens them a little.

Prints that are too dark may well be toned 
green or blue or red which will make them
lighter.

Blue tones:
W ater 2 02.
Ammonium citrate of iro n ......... 5 grains
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that most of the chemicals of this process are 
very poisonous and rubber gloves should be 
worn or print tongs used.

The platinum toning mentioned above is 
done after the print is developed and has been 
washed for a minute or two.

Practica l Photographic Technique for the Professional
By Charles H . Shipman
(The Forty-Third in a Series of Articles)

Kallitype— Part Two

Potassium ferricyanide ............... 5 grains
Nitric acid .....................................10 drops
Prints tone rapidly and should be washed 

only till the whites arc clear.
Red tones:
W ater ..............................................  2 02.
Uranium nitrate ..........................  5 grains
Potassium ferricyanide ................ 5 grains
Glacial acetic acid .......................... 20 drops
This bath works rapidly also and prints 

should be transferred, as soon as toned, to a 
tray of water with a dram of acetic acid to the 
gallon. They should have three rinses in this 
acid rinse and then be dried. You will note

Platinum toner:
W ater 18 02.
Potassium chloroplatmitc ........... 8 grains
Sodium chloride ......................... 75 grains
Citric acid ....................................... 75 grains
Rock the tray until the platinum tone is 

had and then fix in the following after a 
good rinse: Water, 1 qt.; Ammonia U.S.P., 
3 drams. Then wash as usual. Over-exposed 
and bronzed prints can be saved in this way. 
Kallitype prints must not be mounted by heat 
as the heat harms the tone although it may 
be restored by dampening the print.

Here is a method in which the silver is
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The Cover Picture
•  One often hears a man described as 
having an “infectious smile.” If  that 
isn't what Ray W . Goodrich, Winston- 
Salem, N. C., has caught in this por­
trait, then we don’t know the meaning 
of the words. A picture like this is a 
real lift in these troubled times and we 
can imagine that everyone who knows 
Mr. Byerly (the subject) must have been 
delighted with it. As a characterization 
we consider it superb. As for Ray him­
self, six years secretary of the North 
Carolina State Board of Photographic 
Examiners and now its chairman, every 
photographer in that state knows him, 
while the hundreds who have met him 
at national conventions are glad to call 
him friend. Associate of the Royal Pho­
tographic Society, member of The Pho­
tographers’ Association of America, he 
belongs to many other organizations, 
photographic and otherwise and— with 
his many interests, manages to lead a 
busy life.

in the developer. This one gives a range of
brown tones.

Sensitizer:
Water, distilled ...........................  1 oz.
Citrate of iron and ammonia ....40 grains
Ferric oxalate .................................16 grains
Potassium oxalate ..........................18 grains
Oxalic acid 2 grains
Platinum solution ..........................10 drops
Potassium bichromate sol............  2 drops

The platinum solution is made thus:
Water, distilled ...........................  2 oz.
Potassium chloroplatinite ........... 14 grains
Phosphoric acid .............................. 2 drams

The potassium bichromate solution is two 
grains to the ounce of water. Keep the sen­
sitizing solution for at least 12 hours before 
use as it must ripen. Coat as previously in­
structed. A gelatin sized paper is best. On a 
starch size the tone of the print will be blue 
on a yellowish ground. As it is difficult to

judge correct printing test strips should be
made.

The developer:
W ater, distilled ...........................  1 oz.
Silver nitrate .................................50 grains
Citric acid .....................................20 grains
Oxalic acid ..................................... 6 grains
Dissolve in order given and filter through 

linen or decant the clear part. To develop for 
a normal tone add one dram of developer to 
seven of water. For lighter tones use more 
water. The greater the amount of oxalic acid 
in the developer the darker the tone and the 
greater the contrast. Development will be com­
plete in about 30 seconds. Wash for three 
minutes and fix in a very weak hypo solu­
tion, about 48 grains per quart of water. Fix 
for fi ve minutes but watch for any reducing 
action and if it appears use a weaker hypo. 
In case of over-exposure one can use a strong­
er hypo to secure reducing to a normal den­
sity. A  small amount of table salt added in 
this case will help although the reduction may 
take half an hour or more. Wash and dry as 
directed before.

A little trick in developing is to have two 
trays, one with developer with very little re­
strainer, the other with considerable restraincr. 
Put the print in the latter for three seconds 
and see if the shadow detail is coming up as 
it should and if so continue till developed. 
If the shadows do not show as they should 
transfer to the tray with little restrainer and 
develop until the shadows and halftones are 
correct, then go back to the other tray for five 
minutes to clear the whites.

Here is another method for securing differ­
ent tones direct. In this the sensitizing is done
in two stages.

Solution A :
W ater, distilled ...................... 1 oz.
Iron ammonium citrate,

green scales ................................ 35 grains
Ferric oxalate ................................  8 grains
Oxalic acid ..................................... 6 grains
Potassium oxalate ......................... 22 grains
Uranium nitrate ............................20 grains
Gum arabic ..................................... 10 grains
Bichromate solution, 10 grains per oz. 3 to 

6 drops. Let stand in the dark for 24 hours 
to ripen.
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Solution B:
W ater, distilled ...........................  1 oz.
Silver nitrate ................................ 50 grains
Citric acid, crystal .......................30 grains
Tartaric acid .................................10 grains
Dissolve in order given; decant clear por­

tion or filter.
First coat with Solution A  and let dry. 

Then coat with Solution B and dry. Print to 
a visible image, the halftones being slightly 
tinted. The rougher the paper the less the 
printing time. For sepia tones wash in plain 
water and fix in: W ater 6 oz.; Sodium chlor- 
ide 12 grains; Hypo 12 grains; for five min­
utes and wash for a half hour.

For green tones print on buff paper, rinse 
and develop in: W ater, distilled, 4 oz.; Potas­
sium ferricyanide 4 grains; Nitric acid 4 drops. 
Remove from the solution just before the

green tone is reached, dip in a weak hypo sol­
ution and wash for half an hour.

For blue tones coat on white paper, print, 
rinse and develop as above except continue the 
developing until the blue color is reached, 
dip in hypo and wash.

For black tones coat only with the A solu­
tion and print to a faint image and develop 
in a silver developer as follows:

W ater, distilled ...........................  1 oz.
Silver nitrate ................................ 40 grains
Citric acid, crystal ....................... 10 grains
Oxalic acid ..................................... 8 grains
Phosphate of soda ....................... \ /i  grains
Use one dram to seven of water. It may 

be used several times. Fix five minutes in hypo 
of 2 grains per ounce. If  the whites are dingy 
fixing is not complete. Watch as before for 
any reducing action.

M a kin g  the Portrait Studio P ay
Part O ne— Profits Depend upon Reception Room Methods
By Eva L . Briggs,"M .Photog.
( A  Series of Articles)]

Number Thirty-One— Let’s Use What We Learn
•  How much of what we know do we use? 
How many ideas presented in this magazine 
do we put into practice? W hat do we do with 
ideas gained at demonstrations? W hat becomes 
of the notes wc jot down at conventions?

The general plan seems to be to scribble 
down notes on the backs of envelopes, in mis­
cellaneous sized notebooks, on programs or 
most anything handy— and if nothing is avail­
able on which to write we just try to remem­
ber these valuable things in our heads.

Whether we write the ideas down or just 
try to remember them the result is a cross 
between the absent-minded professor and the 
man who couldn’t read his wife’s letter. Fi­
nally in desperation he took his spouse’s let­
ter to the druggist, who is supposed to be able 
to read anything after years of deciphering 
physicians’ prescriptions. “Ahem,” nodded the 
druggist and took the letter into the back 
room; in a few minutes he returned with a 
bottle and said, “Fifty cents, please.”

W hat good is an idea we learn at a con­
vention or a demonstration if we can’t remem­
ber it or read our notes? W hat good is an

idea in a magazine or a book put away on 
the shelf? W hat good is it until we use it?

Not much good. And why don’t we use it? 
Simply because the idea is not preserved in 
a convenient form  fo r  future use and refer­
ence.

Over 5,000 ideas repose in my files, which 
formerly consisted of the usual scrap-books, 
clippings, notebooks, magazines, underlined 
textbooks, indexed letter-sized files, notes scrib­
bled on any and all sizes of paper. O f course, 
I used them, for I am an enthusiastic col­
lector and trier-outer of new ideas. But I did 
not get the full benefit from these ideas be­
cause of the manner in which they were kept. 
All that was before August 2, 1942. On that 
date I finally appreciated and began using 
in earnest a method of keeping all important 
information that really is a “whiz.”

The system is the brain child of J. C. W el­
ler, who writes those helpful articles, “The 
Minicam in Commercial Photography" for this 
journal’s companion monthly: T he Com m er­
cial Photographer.

Mr. W eller had been trying to convert me
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Critical Analysis By W ill H . Towles, M .Photog. 32
One of ihese analyses will appear in every issue. Although those who want to file 
them— and all readers should— will have to clip two pages,- the criticism will always be 
on the page facing, thus making comparison of the illustration with the text more easy. 
No names are used Readers who wish to submit photographs for this department may 
submit them direct to us with the understanding that only those will be used which bring 
out points Mr. Towles considers of general interest.
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•  Upon the portrait photographer has 
been placed a great responsibility, one 
which cannot be brushed over lightly and 
taken in an every day attitude. No, Sir; 
we must be more serious and conscientious 
about each job, no matter how trivial it 
appears. The portraits we are making to­
day— now— may be the only impressions 
and likenesses the family shall have in a 
few years. W e should be on our toes to 
make each sitting come up to their expecta­
tions.

W e are constantly being shown portraits 
that are held in the highest esteem by the 
owner and some of them are lovely, they 
show good execution and care by the mak­
er. Others are carelessly made, indifferent­
ly executed, with no thought or knowledge 
of the basic principles. Yet, and this is the 
astonishing point I want to bring out— 
they are all shown with pride and treas­
ured equally. Truly the old saying, "W here 
ignorance is bliss, 'tis folly to be wise” 
seems to have been written with photo- * 
graphy in mind.

I was shown a portrait recently that was 
indeed lovely. The family and friends 
treasured it highly. When I looked at it, 
it made me want to weep: the fault in the 
portrait was so glaring. It was of a beau­
tiful subject posed by a window; the light 
(supposed to come from the window) was 
lovely and touched the profile in just the 
right spots. It fell down on the drapery in 
soft lights, a beautiful effect, but the win­
dow was blac\, dead black. Now was this 
carelessness, indifference or just plain

dumbness? How could a photographer light 
a subject so perfectly and yet overlook a 
point of this importance, I wonder? Some 
day some one is going to call attention to 
the neglect of the photographer. I am afraid 
it will destroy the value and the pleasure 
derived by the possession of the portrait, 
but it certainly will not do the photogra­
pher much good either.

The portrait we have before us today is 
another case where the photographer has 
failed to bring out the strength and force 
of character the subject evidently has. I 
think we are making our portraits of men 
too soft. It seems to be a common fault 
with the portraits of men being made to­
day. The light on the highlight side of the 
face is too strong, all the flesh tones and 
modeling have been burned out in the con­
trast. A  small screen should have been used 
along the highlight side of the head to 
tone down the strong light and give more 
depth and roundness. There is nice quality 
in the shadows, the placement of the head 
in the space is good, and interpretation of 
the expression is fine.

The effect of the tie going into the right 
lapel of the coat gives a crooked effect to 
both. There is apparently a great deal of 
retouching, more than should be necessary 
on a subject of this type. I have no way of 
knowing what type of lights were used as 
some photographers fail to enclose a dia­
gram, but it has the appearance of a single 
source light. The negative is evidently over­
developed: the highlights are so strong they 
arc opaque and void of tone value.

on his filing system by mail for a year but 1 
couldn't seem to comprehend all its possibili­
ties. So he decided as a last resort to “show 
me." He came to our studio, brought some of 
his files, his miniature camera, his slide pro­
jector, some slides, black-and-white and color, 
and continuous slide films, and put on a real 
show for me. It ’s the old story that seeing is 
believing and a practical demonstration puts 
the ideas across. Photographs plus verbal ex­
planations told the tale as words alone could 
not do. An orchid  to Jay W eller for a big

job well done.
So enthusiastic was I about the plan that 1 

spent two weeks of my precious vacation over­
hauling my files from their former state to 
his simple method.

The idea is this. You always carry a 3x5 
pad around with you and everything you 
wish to remember is written or typed on a 
3x5 paper- one idea to the sheet. Then it is 
filed under whatever heading you find most 
useful, and this heading is written on the up­
per left-hand corner of each 3x5 note. Mr.
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ONLY 23 DAYS UNTIL * 
CHRISTMAS! r

$
KiI

(THE SERVICE MAN'S CHRISTMAS)

Uncle Sam Says— Nov. 1st is the 
Deadline for Mailing the Xmas

PHOTOGRAPH 
OF YOURSELF!
To the Boys Serving Overseos!

PH O TO S R EA D Y TO  M A IL  BY  
T H IS  D A TE M U ST BE T A K E N  BY  

O C T. 11— NO LA T E R !

X

«

C all Your Favorite 
Photographer Today!

Make an appointment—so as not 
to disappoint your boy!

Fred B. Garrett, Green Fay, Wrs , sends us this group advertisement by the local photographers. The  neu\? 
paper co-operated with a brief editorial. The advertisement appeared once a week, for  three weeks, com­
mencing in mid-September It's too late now to use this argument, but not too late for you to be start­
ing your normal Christmas advertising.

W eller has a list of 40 Basic Titles which 
cover every part of human experience in life 
or business hut which are a bit confusing to 
the beginner so I started with simply filing 
my vast store of photographic notes under:

1. General Management- and later I sub­
divided this into Costs, Business Promotion 
and Advertising.

2. W indow  Displays— this could include 
samples to be used, samples used, signs, sea­
sonal displays.

?. Reception Room — these headings proved 
convenient for me here Incoming Phone 
Calls, Samples, Selling, Prices.

4. Dressing Room  including make-up.
v  Camera Room  which I broke down in­

ti' Psychology, Posing, Technical.
6. Retouching.

7. Developing.
8. Printing— contact, projection, special pro­

cesses.
9. Finishing -spotting, mounting.

10. Coloring.
11. Framing.
Then I have special sections for: Address­

es, Things to do, Telephone Soliciting, Photo- 
Finishing, Miniature Camera, Free bland Paint­
ing, Public Speaking, Humor, Poetry, Prose, 
Books, Magazines, Music, Interior Decoration, 
Hospitality, Foods, Interest, Aptitudes, Reli­
gion, Philosophy, Psychology (this is a big file, 
much subdivided), Education, History, W ar, 
Citizenship, Bills to pay, Bills paid. Biogra­
phies and many others. These titles will just 
give you a rough idea of the many uses you 
can find for this method of keeping all the
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best of what you read, see, and learn on these 
little 3x5 slips. You never lose the informa­
tion, it doesn't die because it is put away 
where you can’t get it when you want it, 
all the best of knowledge you wish to retain 
is alive, forever in front of you in this com­
pact little 3x5 file which takes up exceeding­
ly small space.

Magazine articles, and newspaper items are 
cut out and folded to go in the 3x5 file, titled 
and also filed under their proper headings. 
Haven’t we all thought many times, "Here is 
a fine article in this magazine, I must remem­
ber to save it.” Then the magazine gets put 
away, we forget it, the magazine is discarded 
and our precious article with it. This way, 
you cut the article out immediately, title and 
file it and the information is yours forever­
more, to use or refer to at any time.

It is truly amazing, the fund of invaluable 
information and ideas you can gather in a

remarkably short time. When you get a good 
idea for selling photographs, or you use a 
sentence in selling which works especially 
well, jot it down on a 3x5 pad—don’t let it 
slip away. When you find a particular pose 
sells or doesn’t sell, make a note of it, and 
file it under "Camera Room — Posing" If  you 
are not turning enough telephone inquiries 
into sales, make notes of the prospects’ ques­
tions and your answers and file under "R e­
ception Room — Incoming Phone Calls” for 
future work so that you can find the right 
answers to the customer inquiries that will 
land the sales.

Recently Mr. W eller and I have taken to 
using carbon paper when writing or typing 
on the 3x5 slips, keeping the original and 
mailing the carbon to each other. This way 
we both get much more valuable material— 
for no two people ever collect quite the same 
information. An isolated fact may seem in-

YOI R ERICNDS CAN lit JY 
ANY THING YOG CAN GIVE 
HU M EXC EPT

. . .  Your P h otoq rap li!

O rVS
a s

ABRAMS STUDIO HERZOG STUDIO 

BURCHETT STUDIO PEARSON STUDIO 

CARPENTER STUDIO ROS-MOR STUDIO 

DAHLSTROM STUDIO VAN DYKE STUDIO

D D

f hose Near and Dear lo You Will 
I reasure Such a Photograph . . .

G IVE IT  TO  T ill M FO R CHRISTMAS 

YOU  will eujov being photographed hv
any of the photographers listed helow. They spe 
cinlixe exclusively in photography and therefor 
can offer you portraits of superior quality and 
charm.

R EM  U M BER .. .
Only at I ltc.tr Stnilios ( tin Ynu ( )ltltiin , . . .

P R O O IS  T O  SI I 1 1 1  I ROM 
CHOICE Of ' I INISI I IS

VARIETY O E STY I I S
INDIVID! 'Al. I I I I C l S 

CONVENIENT U T ’OIN I MI NTS

Another group advertisement, this one by the eight studios o f  Rockford, III. It was run last year about 
this time and is a layout which could well be adapted by individual photographers or groups in other 
cities.
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significant when you first put it down, but 
after you get three or four similar or related 
facts then the total of them all together be­
comes priceless. Then again three or four re- 
lated facts, apparently of no great value in 
themselves, when put together may produce 
an entirely new idea for you, which will mean 
endless dollars in your cash register.

Now that conventions may be scarce for 
the duration the ideas you have picked up 
in the past or the helpful things you are learn­
ing note are doubly precious.

“I am firmly convinced that the small-town 
photographer who can sense the trend in these 
days of constant change, and think and act 
fast enough to take advantage of these changes 
has the opportunity of his life to build his 
business,” says Donley Lukens in “Problems of 
the Small Town Photographer” in the Aug­
ust, 1942 issue of T he Commercial Photogra­
pher. How better can the small-town photo­
grapher, and the big-city photographer as well, 
sense the change of the times than by keeping 
his information up to date and before him

always by the use of this 3x5 file?
It is September as I write this and my ap­

pointment book is already 70%  full to Nov­
ember 1. Looks like a bumper crop for photo­
graphy this Christmas. W hat follows in 1943 
is as uncertain as the prediction of the weather 
man who said that there could be any of 12 
varieties of snow— not counting “probably.”

But with the huge reserve store of infor­
mation I am building in my 3x5 file I have 
no fear. For when some method or material I 
am now using is taken away, I have other 
things in my 3x5 file which will help me im­
mediately.

Anyone interested in swapping information 
with me by use of 3x5 pads and carbons, just 
write me at 7447 Grand River Ave., Detroit, 
Mich.

Anyone wishing further information on the 
3x5 System of Filing, please write direct to 
J. C. W eller, 1084' W . River Rd., Elyria, 
Ohio.

Let's use what we learn!

Capturing Portrait Sitters through Effective w indow D isp lays
By Dr. Robert R. A u rn e r, Professor of Business A dm inistration, University of W isconsin, and President, 
Aurner & A sso c ia te s , Business Consultants, M adison, Wis.
( The Sixth in a Serins oi Nine Practical, Profil-Maieing Articies on What to Do with Your Windows)

Num ber S ix  Creating Effective W indow  Types

•  Through the combined courtesies of S. J. 
Liesman of the Badger Studio, Madison, W is.; 
Mrs. Tessie Dickeson, Corsicana, Texas; Paul 
Linwood Gittings, M.Photog, Houston and 
Dallas, Texas; Miss Van Hyning, Peck's Stu­
dio, Akron, Ohio, and a number of other 
leading photographers in the country, I have 
been privileged to examine a number of pho­
tographs of actual displays revealing widely 
differing techniques. In this article in our 
series I propose to examine several of these 
actual displays.

I. Historical. Not long ago the Badger Stu­
dio developed a display entitled “The Evolu­
tion of Photography,” illustrating the history 
of photography from the earliest painted pic­
ture to the present day print. The hundreds 
of people who paused to look into the window 
gave clear proof of the intellectual and emo­
tional pulling power of the display. Each pas­
serby was consciously impressed with the fact

that a photographer who used such care in 
the details of his display was likely to use 
similar care in the details of his professional 
studio work. Frames for the pictures were 
carefully selected originals from the periods 
the pictures represented. A soft color back­
ground lent atmosphere. The window attract­
ed the eye of a well-known Illinois photogra­
pher who, touring through Madison, made an 
unscheduled stop for further information. Uni­
versity students found the display “curious.” 
Older people revived pleasant memories as 
they studied the display. Interested young­
sters came in to ask the studio attendants ques­
tions.

II. Color. The use of color in studio win­
dows is on the rapid increase, and justly so. 
In color there is power and high attention 
value. Color may be used in the subject itself, 
in the frame, in the background of the win­
dow, or as a method of adding to the meaning
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A. T. Miles, Kirkland, Wash., has a fine show-window 12' long. Some years ago he used 8' o f  it for this 
display, filling the remaining space with a few portraits. The tree, o f  tinfoil, was purchased. The fire­
place is a carton covered with printed paper. Red pants and black boots hanging inside the fireplace sub­
stituted for  Santa Claus. The wicker chair is one used by Mr. Aides for children's portraits. The  doll, 
with real hair, was dressed in pajamas and the “camera" in the doll's lap is actually a pencil sharpener.

of the entire plan.
“W e do a lot of color," write Peck's Stu­

dio, “and sometimes our entire windows are 
in color. An all-child portrait window done 
in this manner attracts much attention. Our 
drapery materials are for the most part vel­
vet, black, red, or soft subdued tones that do 
not detract from the portraits themselves. The 
only other trim used, unless on special holi­
days or with seasonal suggestion, is composed 
of tw'o huge vases, harmonising in color with 
the drape, filled with large bouquets of real 
or artificial flowers. For our Mother’s Day 
display we used a huge portrait of Mother, 
with the balance of the window in black vel­
vet drapes, and black vases filled with yellow 
forsythia. This made an effective window.

“Some of our other attractive and effective 
displays have caused people actually to go out 
of their way to look. W e have two good-sized, 
well illuminated windows, and we try to dress 
them in uniform style. They are changed each 
week. This is unusual for a studio. Some pho­
tographers, indeed, have the same window dis­
play for months!

“W e have no special rules for dressing the 
w'indows. The main attraction, however, is 
one 11x14 or 16x20 portrait in each window, 
either plain or in color, mounted in a huge ar­
tistic display mount or mat, made by one of

the photographic mount manufacturers. Inas­
much as we do a large frame business, the 
balance of the portraits are framed in beau­
tiful frames (not mounts), and built around 
this center portrait."

Notice that with the emphasis on color, 
both in portraits and in frames, this studio 
follows rigorously the principles of unity and 
isolation by providing a main attraction in the 
form of a large portrait in each window 
mounted in a huge artistic display mount or 
mat. This principle, especially when drama­
tized in color, is a powerful stimulus to at­
tention, interest, desire, and action the psy­
chological sequence through which the window 
looker will travel in coming to a decision to 
sit for a portrait.

III. An “Etching Technique Display, Us­
ing the Principle o f  Isolation and Contrast. 
The Dickeson Studio has produced a power­
ful window display emphasizing a certain 
photographic technique. A large 16x20 mount 
is placed on a draped easel at a height just 
below eye level and tingled slightly to the 
line of traffic. Black sateen has been used 
for the background. Dark gold velvet has 
been draped over the easel in soft and crum­
pled folds, with natural draping lines to the 
floor. Flutes of white and a small decora­
tive spot of artificial foliage in white and
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gold comprise the rest of the trim. A  care­
fully lettered card measuring about 7 "  wide 
and 15" deep, in old English style, reads: 
“An Etching- This is a new development of 
the Dickeson Studio, a creation of photogra­
phic artistry." Further copy proceeds to em­
phasize that this is an etching effect photo­
graphically done; and carefully avoids mis­
representing in any way the actual character 
of the work. No attempt is made by this stu­
dio to call vignetted prints (around which 
have been used a generous supply of pencil 
lines in working up the background) by any 
such name as an etching with the idea of 
making it appear genuine. The copy is care­
ful to avoid any such serious error. The re­
sult is a striking contrast of white against 
dark background with a full visual concen­
tration directed to the etching technique pre­
sented in isolated force. This window demon­
strates well that selling appeal is visual and 
that the harder and more directly you hit 
the eye, the more quickly the pocket reacts.

IV . Christmas. Make a note of the follow­
ing reference and, when you have a moment 
or two, look it up. Check back to your copy 
of the P r o f e s s i o n a l  P h o t o g r a p h e r  for 
March 5, 1936, Volume 57, No. 1413, and 
look on page 129. There you will find repro­
duced a reasonably simple but striking Christ­
mas window done by the Stovall Studio, 
Dodge City, Kans. Note the use of a strictly 
limited number of portraits. Note also how 
simply the five panels of background material 
are arranged to give step-by-step ascending 
emphasis to the main panel material in the 
background. Note how, like the wings of a 
theatre, each ascending panel unmasks slight­
ly and creates powerful shadow effects. Final­
ly, note the use, at the extreme left and right, 
of the three-dimensional alphabet letters, which 
name the studio. In the center of the window 
in the same darkly outlined letters appears 
the expression Season’s Greetings. A small 
Christmas tree at the left, of a size just suf­
ficient to strike the keynote of the occasion, 
and an unobtrusive snow blanket across the 
bottom of the display, complete the total ef­
fect.

More elaborate in its concept, and beautiful 
in its execution and precision of detail, is a 
typical Dickeson Studio Christmas window

display. This three-part display, using two 
large side windows and a center panel, is an 
inviting example of one interpretation of the 
Christmas spirit in photography. The contin­
uous backgrounds of the tree windows are 
done in highest quality Dennison crepe. Sub­
stantially all Christmas decorative materials 
including toys, bells, tinsel, lights, holly paper, 
boxes, and the like, are saved and used year 
after year. Cotton for the snow blankets at 
the bases of the windows is purchased in large 
rolls. It is the ordinary cotton batting used 
in making quilt comforters, of good enough 
quality to assure a pure white. Relatively in­
expensive, it costs in normal times around 70c 
to 80c a roll of large quantity. As it mats 
down and gets old, it can be used for the 
foundations of bases over which a light fresh 
surface can easily be spread. Over this goes 
artificial snow. To save bulk in the display, 
simply spread white cheesecloth over the floor 
or boxes first and the cotton can then be put 
on in a very thin layer.

Christmas windows arc designed in Nov­
ember and put in the window about the first 
week in December. The studio uses the most 
recent photographs finished up to the time of 
building the display, yet care is taken to use 
no portraits that are to be given as gifts for 
the Christmas occasion. The windows are not 
changed until after New Year's Day, an ob­
vious advantage in eliminating window work 
during the busiest season of the year.

The Dickeson three-part display uses the 
theme of ascending climax in the portrait ar­
rangements of the side windows. The center 
panel presents a typical Christmas fireplace 
over the mantel of which, in a perfectly na­
tural manner, appear a limited number of 
framed portraits of children. The three-part 
overall effect, with the striking tube-candle 
decorative in the corners of the two large side 
windows, offers a satisfying unity. The im­
portant thing, of course, is that these windows 
actually sell Christmas portraits.

An important note, in the event that you 
experiment with crepe paper for seasonal ef­
fects, is this: atmospheric conditions tend to 
cause crepe paper to sag. Hence it is advis­
able to stretch it so that it is tight and to 
use many thumb tacks. Experience suggests 
that flatheaded tacks should be used, pushed
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in so that they arc close hut not tight in or­
der that they can be easily removed without 
tearing the paper. Especially when using crepe 
paper “pipes,” exercise special care to stretch 
these pipes as tightly as possible in order to 
prevent sagging in humid weather conditions. 
For general seasonal effect, white or silver 
crushed-paper backgrounds seem, according to 
the experience of a number of users, prefer­
able to dark color. In this material a dark col­
or tends to create a mirror effect and makes 
it difficult for the passerby to see the display 
easily from a distance.

V. T he General W indow . W ith a touch of 
color and a strictly limited number of por­
traits, a “general” window can be given dis­
tinction. Individual appeal should be given full 
consideration. I have seen studio photographic

window displays apparently developed with 
the idea of lasting several months and appeal­
ing to everyone, from the town's distinguished 
citizen down to the street corner urchin. As 
a matter of fact such displays scatter atten­
tion and appeal to no one. I was recently call­
ed to counsel with a photographer on a “gen­
eral" window that he was about to install. 
The result, after some analysis and planning, 
was a display of all-color work using a two- 
tone rose and gold material that blended with 
the portrait colors and the frames. Five large 
portraits were sold out o f this window. The 
sales result is the test that tells the tale.

V I. Easter. A generous use of shredded col­
ored Easter grass, a few nests with eggs, rab­
bits, chickens, and the like, combined with a 
display of photographs for children, spaced

O. M. Pruitt o f  the Pruitt 
Photo Service, Columbus, 
Miss., made this picture 
last \ear especially for his 
local newspaper, w h i c h  
gave it large space on the 
front page o f  its Christ' 
mas day issue. The paper 
—  and Mr. Pruitt —  re­
ceived tunny compliment­
ary telephone calls and 
the following day the pa­
per mentioned the photo­
graph specially in its edi­
torial column. As Mr. Pru­
itt got ample credit it was 
a fine bit o f  advertising 
for his studio.
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in ascending order on supports or easels high 
enough to reach eye-level tell their own story.

V II. V alentine’s Day. The theme here is 
the traditional heart and the lace paper with 
red trim as a colorful accent on a light back­
ground. This is the type of seasonal window 
that lends itself well to the use of crepe pa­
per and color. One experienced photographer 
makes use of Dennison’s Display o f  Ideas 
booklet when using crepe materials. The dif­
ficulty here is that suggestions are often too 
elaborate for the photographic window, where 
simplicity should always be given the prefer­
ence. Let it be remembered that both Mr. and 
Mrs. Passerby should see your photograph 
first and the general effect of your window 
second.

V III. T he Bride's "Window. The month of 
June supplies an almost embarrassing number

of timely and appropriate display themes. 
O f these the bride’s window lends itself to 
beautiful treatment. A window evolved by the 
Dickeson Studio uses silver crushed paper com­
bined with side paper pipes of delicate green. 
It was necessary to cut these pipes to narrow 
size and to fold them very tight in order to 
get the clean impression desired. A  bouquet 
of artificial flowers was arranged with the 
ribbon showers tied about a lily-of-the-valley 
spray. For a window of this type, portraits 
should be kept few in number and should be 
relatively large and impressive in size. Use of 
decoratives should be confined to just the de­
gree necessary to strike the festive keynote.

The next article in this series will dis­
cuss the subject, Aggressive Sales-Promotion 
through W indow  Ideas.

" D o  the Job  Just a Little  Bit Better^
By Truman M ills
(With three illustrations by William F. Betzler)

•  Our title is the fatherly advice of a “small' 
town photographer” to the individual who is 
starting on a professional career. The photo­
grapher speaking is William F. Betzler of 
Franklin, Ohio.

What difference does it make whether you 
are in a jerk-water village of 300 or in a big 
city of 300,000 people?” asked Mr. Betzler. 
“I have always believed that if you do good 
work, people will hear about you, whever you 
are located.”

And the truth of the matter is that this 
old principle works today just as it did in 
Babylonian times. People hunt up William F. 
Betzler, though he is located in the quiet little 
mill city of Franklin that lies dreaming along 
the Dixie highway between Dayton and Cin­
cinnati.

They seek him out because his work is first- 
class. His pictures have the finish and perfec­
tion that even the most unschooled person re­
cognizes is right and desirable. And they find 
he has the equipment to meet the requirements 
of every situation.

Betzler s Studios are located in a gray brick 
house, right along the main street of Franklin, 
that serves also as the family home. A few

steps through the gate of an old iron fence 
and the visitor enters the waiting room of 
Betzler’s. On the tables here and there are 
displayed numerous choice examples of Betz- 
ler's work. But a little investigation reveals 
that every picture is really a sample, for whe­
ther Betzler is doing a fine wedding group 
or a 50c driver's identification print, he puts 
his best into it.

"You don’t know where your picture is 
going to land, or who is going to see it,” 
commented the Franklin man. “You can’t af­
ford to do a sloppy or careless job. Your 
work is your best advertisement, and it will 
make you or break you, despite all your claims 
or protestations. If  it is your very best, it is 
going to bring other jobs for you in the fu­
ture.”

Betzler isn’t egotistical about his work. But 
you don’t have to talk to him long before 
you discover his great enthusiasm for it. And 
this deep interest is no doubt the driving pow­
er that has enabled him to go along for 35 
years constantly bettering his product, im­
proving his equipment, and perfecting details, 
even though the other fellows tell him he is 
from a hick town, and nothing is expected
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from such a place.
For 17 years he was located in Carrollton, 

Mo., and then he and his family moved to 
Franklin to look after the aged parents of 
Mrs. Betzler, a few years before their death. 
In the 18 years the Betzlers have been in 
Franklin they have launched their two boys 
on their careers, and have established them­
selves as part of the community, giving the 
people thereabouts a photographic studio turn­
ing out work as good as or better than that of 
big city operators.

Franklin has a modern high school, gradu­
ating around 60 students, and Betzler makes 
the pictures of the graduates. Not because 
he has a pull with the school board, or be­
cause he is a local man, but because the child­

ren and the parents like Betzler's work. And 
the Franklin man has enough confidence in 
his pictures that he doesn't hesitate to put 
his work up against outsiders and "toot his 
own horn" at the right time.

The neighborhood of Franklin, center of a 
rich agricultural and industrial section, with 
diversified farms and four or five big paper 
nulls, is a good one for a photographer. But 
the photographer has to be good, modern and 
well-equipped, if he is going to prevent the 
business from slipping away to the big cities.

“You have to have up-to-date equipment, ’ 
Betzler explained. "You have to keep abreast 
of the times. You have to improve your stu­
dios, get new cameras and lenses to meet all 
conditions, and you have to exercise care in
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all departments of your work.
“Many photographers think they can get 

hy with limited equipment and facilities, hasty 
and unstudied work. You can’t do it. I tried 
it. W e all try it, but sooner or later competi­
tion, the hard realities of life, and our own 
consciences reprove us and force us to do the 
job right.”

Adjoining the reception room in the Betz- 
lcr Studios is another large front room, which 
is furnished for the convenience and use of 
waiting clients. And what was formerly the 
dining room of the house is the camera room, 
with standard portrait equipment, outfitted 
with special shutters for work as fast as l/50th 
second for baby pictures. In a safe in the cor­
ner is a collection of special lenses Betzler has 
bought from time to time to meet different

situations. For commercial work he has an 
8x10 view camera and a smaller newspaper 
type of camera. Both have the best of lenses.

Adjoining the camera room is the work­
room, also well equipped for finishing of 
prints. Mr. and Mrs. Betzler do all their own 
tinting, and turn out capital work. To leng­
then their working hours at this task, Betzler 
recently installed a fluorescent tube lighting 
arrangement.

In making baby pictures, Betzler gets five 
or six poses, and, owing to the speed at which 
the shots are made, usually ends up with an 
equal number of good prints. In photograph­
ing weddings in the home or making other 
home portraits he takes complete equipment 
with him, and demands enough time to get 
conditions arranged for first-class views of

Portrait bx William F. 
Betzler, Franklin, Ohio.
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This is Mr. Betzler's in­
teresting residence studio, 
a gray brick. house on the 
main street o f  Franklin. 
W e envy him the beauti' 
fill ironwork.

the bride, the bride and groom, and the wed­
ding party. He also figures mileage to and 
from the job.

Such pictures are made up into a wedding 
book of three 8x10 prints mounted on 14x17 
cards. For these books he gets $9.00. This 
price is shaded if several books are ordered. 
Wedding jobs bring orders up to $50.00 or 
more, the average being $17.00 or $18.00.

Prices for baby pictures arc three 8x10 
prints for $5.50. Five to eight proofs arc 
shown. Extra prints are $1.75 each. Most or­
ders arc upped to $7.00, $8.00 and $12.00. 
Graduates are given a dozen 4x6 prints and a 
framed composite picture of the class, size 
8x10. Prices are $5.00 to $8.00 a dozen. Prices 
of $4.00, $5.00 and $6.00 arc charged for 
colored prints.

A  sign in the reception room reads: “N O ­
T IC E : W e require a deposit of at least half 
at the time the picture is made.”

Mr. Betzler gets quite a bit of commercial 
work around Franklin, and when such work 
is not coming in he uses his ingenuity and 
creativeness to develop it. He never makes a 
commercial shot for less than $5.00 when 
called into a factory, but he takes the time 
and trouble to sec that the picture is high- 
grade.

He co-operates with one of the local drug­

gists in making pictures of interesting com­
petition windows the druggist arranges from 
time to time. Betzler make a picture of the 
window for the druggist and the print is sub­
mitted in the competition. If any prize is won 
the druggist splits the money. These checks 
have amounted to as much as $100.00.

When some construction project is under 
way, the Franklin man goes out and makes 
some shots of it. As an illustration, a number 
of years ago some engineering work was be­
ing done in the river, necessitating the use 
of a coffer-dam and special pumping equip­
ment. Betzler donned old clothes and went 
down with his cameras, taking shots of spec­
tacular angles of the work. And he did the 
job so well he got sizeable orders from the 
engine and pump manufacturer and the con­
tractors and engineers.

On work of this kind, Betzler doesn't spare 
pains or negatives, Better spend a nickel if 
there's a chance of getting a print you can 
sell for $1.50, is his motto. And he is sure 
his prints will be gcxxl enough to warrant 
their use by the company for advertising or 
promotional work.

While he is out driving he often spots a 
new building, or an interesting view, and in­
variably stops for a picture. If it is a fine 
landscape, he may blow it up to 8x10 and
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color it, selling it mounted on a 16x20 mat 
for $5.00 as a decoration for a home. Or he 
may get a human interest shot that can he 
sold to a magazine for a cover, or to a house 
organ of some business concern.

Out driving recently he saw a new small­
town postoffice building that had just been 
completed. He went in asked for the post­
master and found that the position was held 
by a woman. So he asked her to pose in 
front of the building. After a little persuasion, 
she finally consented to putting on her best 
dress and coming out for the picture. As a 
result of this speculation shot, Betzler got or­
ders from her for 150 Christmas postcards of 
the best print at 10c apiece.

Many such opportunities in a commercial 
way lie right at hand for every photographer, 
if he will use his head a little, says Betzler, 
no matter in what town or locality the in­
dividual is located. People respond to nice 
work, and prefer it over a snapshot, if the 
photographer will take the trouble to make 
it a little better.

Betzler often takes a fine view of a building 
or landscape that has too much plain sky for 
a background, and introduces clouds from a 
stock of “cloud views", which he always has 
on hand, thus enhancing and dressing up 
what would otherwise be just an ordinary 
print.

As an associate member of the Daguerre 
Club of Indiana, Betzler is keenly interested 
in making "art" types of pictures, and will 
run excitedly down the block chasing some 
old fellow wearing a picturesque hat to en- 
veigle him into the studio for a “study". These 
prints are made up on tapestry paper, and 
are not retouched. Members of the Club be­
lieve the saying that “it you can't get it in the 
negative, you can't get it in the print.”

This F ranklin photographer enjoys nothing 
more than to sit in his studio or get together 
with club members and chew the fat over the 
photographic art. He has a weakness for old 
men's pictures, and bemoans the fact that his 
models often die after he has made only one 
shot of them, preventing him from continu­
ing his studies.

To the younger men in the profession Betz­
ler is free with his helpfulness. But the fellow

starting out, he says, needs to get the hard 
knocks, and will learn by experimentation and 
new endeavors that nothing can take the place 
of experience.

The Idea Exchange
W e pay, on accep tan ce, $1.00 for each item 
we can use for this department. Stunts, gad­
gets, form ulae, short-cuts, just so lo n g  as 
they are original with you. Lo n g or short, 
illustrated if necessary. The idea is the main 
thing - we’ll do any needed re-writing. Just 
address this department.

Dodging by Flash Exposure
By Don D. N ibb elink, Binghamton, N. Y.

• Dodging without the negative (i. e.. by remov­
ing the negative from the carrier and just flashing 
the hare light) is often an excellent method of ob­
scuring unwanted print details and for controlling 
the print contrast locally, since such a flash ex­
posure affects the highlights first. This may be used 
as a fast method of printing-in plain areas of dense 
negatives, for creating "misty" effects in landscapes 
or as a means of producing black vignetted prints.

Easily Made Advertising Material
By C. Cliff G rindle, Carbondale, III.
(With one illustration by Mr. Grindle)

• I assume every photographer receives Studio Light 
from the Eastman Kodak Company, and no doubt 
many of them write for the cuts the company fur- 
nishes and make use of the sample advertisements. 
I have found another way to use these. I cut out 
the page, paste in on each advertisement my name 
and address as they appear on my letterhead, and 
then make a copy negative. From this I run off 
prints on glossy paper and the separate advertise' 
ments are then cut apart. They make excellent en' 
velopc stuffers and package enclosures. Also by 
projecting them to larger sizes they make fine win' 
dow display cards.

Removing Emulsion from Negatives
By Don D. N ib b e lin k , Binghamton, N. Y .

• Ordinary household Chlorox is useful for clean- 
ing the emulsion completely off old negatives. There 
are many uses around the studio for clear sheets of 
film. Opaque or New Coccine may be applied to 
such a sheet, which is then printed in contact 
with the negative, if it is not desired to do work 
on the negative itself. Large sheets of clear film 
(8x10 or larger) arc helpful in three-color work
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Illustrating Mr. Grindle's 
Idea Exchange suggestion 
on the opposite page. IT 'S a thrill to the Service man when the 

mail brings photographs from home. Have 

a new portrait made today for your soldier, 
sailor, or airman.

C. C liff Grindle Studios
DIST INCT IVE  P H O T O G R A P H Y

N O R M A L  A T  M O N R O E  

C A R B O N D A L E ,  I L L I N O I S

Home on Furlough
HERE is the opportunity you must not miss.

Your soldier in uniform - the picture all of the 

family wants and should have. Bring him to our 

studio.

C. C liff Grindle Studios
D IS T IN C T IV E  P H O T O G R A P H Y

N O R M A L  A T  M O N R O E  

C A R B O N D A L E .  I L L .

by the imbibition process, for registering the ma' 
trices without causing unwanted or premature trans* 
fer of the dyes.

Getting the Proofs Back
By Ralph Crow ell, M illin o cke t, Maine

• We have had no trouble with customers trying to 
keep their proofs since we commenced placing across 
the lower left-hand corner of each proof the follow' 
ing: “Photo for our studio file— if not returned will 
be charged for.” This is easily done. The wording 
has been lettered in India ink on a small piece of 
Kodaloid which is affixed to the mask of the civ 
larging easel by adhesive tape and can be readily re' 
moved. When the exposure is made the warning be' 
comes a part of the photograph, so clearly visible in

You want his portrait —  he wants 

yours. Come in today for your sitting 

—  make an appointment for him when 

he’s home on leave.

C. C liff Grindle Studios
D IST IN C T IV E  P H O T O G R A P H Y

N O R M A L  A T  M O N R O E  

C A R B O N D A L E .  I L L .

white that no customer can claim not to have seen 
it. Our proofs arc on D.O.P., but this could also be 
done in printing frames with P O  P. if desired. As 
we do file all proofs with our negatives, the state' 
ment is actually true and if a customer raises the 
question it is a simple matter to prove it.

G ood Photographs A re  Not 
a Luxury
Roy Hirshburg H as A no th er Idea

• One of the cleverest advertisers and publicity 
men in the profession is Roy Hirshburg of Rich' 
mond, Ind., who never overlooks a bet. We always
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have some of his ideas in our file hut this one, 
received on a postcard September 11, is too timely 
to hold for later use. We'll quote:

“Following President Roosevelt's speech Monday 
night (Labor Day) in which he advised the nation 
to avoid spending for luxuries, I had this ad in 
the ‘City Briefs’ section of our local paper.

The Hirshburg Portrait is not a luxury; it 
is an essential to the highest kind of morale 
both at home and abroad. Time will prove that 
fact. The fine portraits by Hirshburg arc na- 
tural, life like and distinctive. Call 1830 for 
an appointment.
“ I think the slogan Good Photographs Are  ?Slot 

a Luxury would be a fine thing for the photo- 
graphers all over America to use. To it might be 
added, as I have it in the advertisement, ‘they 
are an essential to morale both at home and abroad.' 
Such a slogan would do much to keep us in good 
standing with the War effort, which we deserve."

W isconsin  Convention Breaks 
Records
By John E. P latz, M .Photog., Pres. P .P .A . of Wis.

• Reporting on the convention of the Professional 
Photographers' Association of Wisconsin, held Aug­
ust 19, 20, and 21 in Milwaukee, this was the most 
successful from the standpoint of attendance and fi­
nances that Wisconsin has had in years. W e regis­
tered 308 photographers, 58 of whom were from 
surrounding states.

Over 500 prints were displayed, the work of 
78 exhibitors. There were two sections, one for 
Wisconsin and one for out-of-state photographers. 
Wisconsin photographers received blue ribbons for 
prints rating 70%  or more in technique, composi­
tion, expression, etc. The out-of-state exhibitors re­
ceived gold, silver or bronze medals for first, second 
and third awards, respectively, in five classes.

The out-of-state awards: Portraits of Men 1: 
John A Erickson, Hon.M.Photog., Eric, Pa.: 2: 
Mrs Jeanne A. Lindquist, Decatur, 111.: 3: Max 
Green, Chicago, 111. Portraits of Women- 1: B. J. 
( “Bernie") Burns, M.Photog., Evanston, 111.; 2: 
E. V. Hockctt, Albert Lea, Minn.: 3: Dahlstrom 
Studio, Rockford, 111. Portraits ot Children- 1 : 
Mr. Burns; 2: Max Habrecht, M.Photog., Detroit, 
Mich.; 3: Mr. Green. Portraits of Brides— l :  J. 
B. Schricver, Scranton, Pa.: 2: Mr. Habrecht: 3: 
Mr. Green. Group Portraits- 1 : Edward Fox. Chi­
cago; 2. V . J. Valerio, Chicago; 3: Mr. Burns. Pic­
torial 1: Kenneth M. Wright, M.Photog., St. Paul, 
Minn.; 2: Rollin Pease, Decatur, 111.: 3: Mr.
Wright.

The newly elected officers arc: myself, presi­
dent: Gilbert Larsen, M.Photog., Fond du Lac, first 
vice-president: Ralph Kennedy, Stevens Point, sec­
ond vice-president; Marvin Helgesen. Janesville, sec­
retary and editor of the Wisconsin Photographer;

Arthur Pohlman, Milwaukee, immediate past presi­
dent; Robert Kohler, M.Photog., Milwaukee, Gus 
Malme, Racine and Fred G. Garrett, Green Bay, 
directors.

At the banquet, attended by 201 photographers, 
Mr. Kohler was presented with the annual W is­
consin Trophy for outstanding service to the pro­
fession. Lt. Col. Amory Miller, Fond du Lac, past 
president, was presented with an engraved silver 
vase for past outstanding services to the profession 
which were left unrecognized at the time. An ap­
propriately engraved silver vase was presented to 
Dorr Curtiss of Wauwatosa, Eastman Kodak demon­
strator who retired July 1 after 29 years of service 
in this territory.

A new feature of the convention was a luncheon 
meeting attended by 127 photographers who heard 
Dr. Robert Aurner talk on "Getting Portrait Sit­
tings through Window Display." This was very 
well accepted and the luncheon meeting idea will 
probably become a permanent feature of Wiscon­
sin conventions. No date or location was decided 
upon for the next convention due to the unsettled 
conditions.

(Editor's ?s[ote Just as a matter of interest we 
checked all the names mentioned in Mr. Platz's 
report and found almost a 100% record for The 
Photographers' Association of America. With one 
exception, everyone named belongs to The P. A. of 
A. The statement also holds good for last year's 
Wisconsin Board, the same man— and he is a good 
scout and a fine photographer, too— breaking the 
record in both cases. W e do not count Lt. Col. 
Miller, former member, who is not now active pro­
fessionally. Also we were pleased to note the re­
cognition given to Dr. Aurner, whose series of ar­
ticles on the same topic has been appearing in these 
pages for several months.)

Success Portrait Company
Cited by FTC
• When we received the following Cease and De­
sist Order —4522 from the Federal Trade Commis­
sion, inasmuch as the Success Portrait Company 
have advertised with us off and on over a period 
of years (their last advertisement being a full page 
in our September issue) we though it might be 
well to get their side of the story. They have writ­
ten us as follows:

"W e sell strictly wholesale— we make many kinds 
of portraits and sell them to anyone who has the 
money to buy. W e are not and have not been 
engaged in a retail business and have perhaps tried 
as hard, or harder, than you have for a number 
of years to aid in stopping the practices referred 
to. In order to stop some of our customers from 
practices in which they were engaged it was neces­
sary for the Federal Trade Commission to cite us 
with them, and we not only ‘took the rap' in order
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to stop such practices hut gave every possible as­
sistance to the Federal Trade Commission, although 
they did not accuse us directly of any of the things 
set forth in their order. The fact of the matter is 
there was none of the order for us to cease and 
desist from . . . For 32 years we have been a 
legitimate concern doing color work for the trade.”

Having thus given the Success Portrait Company 
an opportunity to state their side of the case we 
now, as is our usual practice, quote the order from 
the FTC in full:

“Success Portrait Co., trading as Chattanooga Art 
Medallion Co. and as Art Trade Studios, Chatta­
nooga, Tenn., its officials, and scores of agents 
and employees operating under various trade names, 
have been ordered by the Federal Trade Commis­
sion to cease and desist from misrepresentations in 
the sale of tinted or colored photographic enlarge­
ments and miniatures, and frames.

“James Morton McConnell, Ozro Absolem Bram- 
mer, George Nathan McConnell, and Jesse Roy 
Hodge are named as president, vice president, secre­
tary, and treasurer, respectively, of Success Portrait 
Co.

“Findings of the Commission are in part as fol­
lows :

“Success Portrait Co., located at 1301 McCallie 
Ave., Chattanooga, makes the enlargements and 
miniatures sold by its various ‘operators' and ‘sales 
agents,’ who in turn employ numerous persons as 
‘crew managers,’ ‘sales agents,’ ‘road managers,' 
‘field artists' and ‘delivery men' to contact the pur­
chasing public, such representatives being furnished 
with identification and credential certificates re­
commending them to the public and certifying to 
their honesty and dependability. Various trade 
names arc used by these agents, but none of them 
own, operate or control the photographic equipment 
and paraphernalia essential in producing enlarge­
ments or miniatures.

“In soliciting orders, the ‘sales agent' exhibits 
samples of work represented as typical of that done 
by the trade name company he happens to repre­
sent. These have been reproduced from carefully 
selected photographic subjects of photographic value, 
the colored enlargements or miniatures being skill­
fully done and many of them closely representing 
paintings done by hand. The company represented 
by the ‘sales agent,' the prospect is told, is prepared 
to duplicate such work. If a customer is interested, 
the agent selects a family photograph or snapshot 
pronounced suitable or satisfactory for reproduction 
purposes. The ‘sales agent’ represents that an artist 
will ‘paint' a portrait or make a ‘painting’ or ‘hand- 
painted' portrait of the photograph. The so-called 
‘paintings’ and ‘hand-painted' portraits and minia­
tures arc not paintings, but in fact arc colored pho­
tographs, miniatures or enlargements produced by 
making photographic negatives of photographs fur­
nished by customers which are then colored by use 
of pastel or crayon, water color or other powdered 
pigments sprayed upon the reproduction through

use of a mechanical air brush, a portion of the 
colors being supplied by hand through use of a 
camel hair brush.

Representations also arc made by the agents 
that drawing contests will be held in certain com­
munities for the purpose of deciding who should 
be one of a few ‘lucky persons' to have ‘paintings’ 
placed on exhibition in their homes in connection 
with a special advertising offer.' Scaled envelopes 
containing slips for drawings arc manipulated by 
the sales agent so that all acceptable prospective 
customers invariably draw a ‘lucky' coupon or cer­
tificate. The contest is a deceptive scheme conceived 
for the sole purpose of inducing prospective pur­
chasers to believe that il they draw ‘lucky’ num­
bers they can obtain pictures at prices greatly below 
the prices other customers must pay for them.

The agents also conceal the fact from customers 
that it will be necessary to later place the picture 
in a frame in order to ‘preserve it' and that the 
picture will be of unusual shape and design, making 
necessary the purchase of a similarly shaped frame 
which cannot be purchased from any other source 
than the company represented by the agent. In the 
event the customer refuses to buy the frame, the 
‘sales agents' in some instances refuse to deliver 
the completed picture, regardless of whether or not 
is has been paid for in full, and refuse to return 
the original photograph belonging to the customer 
until the frame is ordered.

“Alleged ‘subsidiary’ companies and agents named 
in the order are: W. S. Edwards and Ida L. W. 
Edwards, trading as Old Master Portrait Co. and 
formerly trading as Colonial Art Institute, Superior 
Art Studios, and Old English Art Co., Chattanooga; 
Jack E. Bramley, trading as Streamline Art Co., 
Miami, Fla.; N. W. Frazier, trading as Federal Art 
Co., Tarboro, N. C.; J. E. Woods, trading as Para­
mount Art Co., Shelby, N. ('.; J. P. Kennington, 
trading as Kennington Art Studio, Kershaw, S. C.: 
S. C. Porter, trading as Peerless Studio, Corpus 
Christi, Tex.: R. H. Page, trading as Page Art Co., 
Washington, N. C.: H. F. Wilson and Jack How­
ard, trading as Wilson Portrait Co. and Wilson 
Art Association, Grenada, Miss., and Fair Mount, 
Ga.: T. F. Keegan, trading as World Art Co., Vcro 
Beach, Fla.: R. L. Gaddis, trading as Artcraft Por­
trait Co., Bartow, Fla.; E. T . Greenwood, trading 
as Vogue Art Studio, Paces, Va.; Ted Bramley, 
trading as Rembrandt Portrait Co., Chattanooga; 
and S. P. Rogers, trading as Rogers Art Co., Kan­
napolis, N. C.

“The respondent sales agents and employees 
named in the order arc: Neal Allen, Lee Beaver, 
Tom Bell, H. P. Bingham, R. S. Bishop, James W. 
Boulware, Catherine Broward, N. B. Broward, Jo­
seph Durrance, Edith Edmondson, Jack Edwards, 
Willis G. Edwards, Juanita Holland, R. F. Jones, 
A. S. King, F. H. McGaughey, H D. McGaughey. 
Elizabeth Melvin, O. R. Melvin, Grayce Nix, Carl 
Newton, Lctha Revels Putney, Jack Ritchie, Mary 
Schutz, G. C. Sours, R. C. Speccc, Marshall Stead- 
ham, C. J. Wallcntclsz and O. A. Willocks.
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“The respondents are ordered to cease and de­
sist from representing that colored or tinted photo­
graphs, photographic enlargements or reductions 
are hand-painted or arc paintings; using the terms 
‘oil painting,’ ‘portrait painting,' and ‘hand-paint­
ing,’ or the word ‘painting,’ to describe colored or 
tinted pictures, photographs or other pictures pro­
duced from a photographic base or impression; re­
presenting that pictures being sold in the regular 
course of business at the usual and customary prices 
arc being or will be sold only to a limited number 
of customers, or at a ‘reduced price,’ or represent­
ing in any manner that a purchaser is receiving an 
advantage in price not ordinarily available; or re­
presenting that any specified sum in excess of the 
actual cost of production is merely the ‘cost of 
production.’

“The respondents are also ordered to cease re­
presenting that a picture to be made and delivered 
will be a reproduction of a sample displayed to 
the customer unless the picture delivered is of the 
same quality, design and workmanship as the sam­
ple; using the trade names ‘Art Studio,’ ‘Art Insti­
tute,' ‘Art Company' or other names of similar im­
port unless the respondents so using them actually 
own or operate an organization of the character in­
dicated and comprehended by the trade name used; 
falsely claiming to be a subsidiary or business af­
filiate of an operating, established house by decep­
tively using the business address of such established

house; using any device or plan so as to represent 
that a customer will obtain a financial advantage 
or be entitled to receive any picture free or at a 
substantial discount; concealing from or failing to 
disclose to customers at the time pictures are or­
dered that the finished pictures will be so shaped 
and designed that they can only be used, in a 
specially designed, odd-style frame which can be 
procured only from the respondents; failing or 
refusing when a picture has been paid for, to re­
turn to the customer the completed picture or snap­
shot previously loaned for use in producing the 
picture; and representing, as the customary or reg­
ular prices or values for frames, prices and values 
which are in excess of the prices at which such 
frames are customarily sold.

“The proceeding was closed without prejudice as 
to more than 20 agents because of inability of the 
Commission to effect service of complaint upon 
them.'’

A n o th er 7/Free Photograph77 
Promotion Stopped
• On September 16 the Headquarters Office of 
The P. A. of A. received word from a member 
in Buffalo, N. Y., that he had been approached 
by a representative of the nationally known food 
products house of Libby, McNeill 6? Libby with 
a proposition that he photograph babies free upon 
presentation by their parents of three labels from 
packages of Libby's Baby Food. It was the old 
story we have heard so many times: that the photo­
grapher would get valuable publicity from the re­
sulting newspaper advertising and would of course 
make a lot of money from selling extra photo­
graphs. The Libby representative stated that the 
plan had been tried by them in other cities and 
they were about to start it in Buffalo. Our Buffalo 
member— William A. Thomas of the Children’s 
Portrait Studio— explained why he could not enter 
into such a scheme and how damaging it would be 
to all other portrait photographers. Then he wrote 
us— the same day— even though the Libby repre­
sentative admitted that our side of the story had 
never been explained to him before and that he 
could see Mr. Thomas’ point.

On receipt of Mr. Thomas’ letter we at once 
wrote to D. E. Creedcn, president of Libby, Mc­
Neill & Libby, at Chicago, 111. We explained our 
objections to Iree photographs to the extent of 
some two pages and closed with the request: “and 
we hope to hear from you that you have decided to 
eliminate photographs in any form as premiums 
in future campaigns.’’ On September 22 we re­
ceived the following letter from Libby's vice-presi­
dent R. L. James. It speaks for itself and we are 
glad to extend the appreciation of the photographic 
profession to the House of Libby, also to add their 
name to the steadily growing list of big national
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Koddk Prepdred Developers
P a c k e d  in G la s s  to C o n se rv e  M e ta l 

R e a d y  P re p a re d  to C o n se rv e  T im e

J u s t  take a package of Kodak Prepared 

Developer from your shelf, add to water, stir, 

and you’re all set assured of the finest tested 

chemicals, perfectly balanced for best results.

E A S T M A N  K O D A K  C O M P A N Y /  Rochester, N. Y.
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corporations which now realize the harm which 
can he done by such promotions. Mr. James’ let' 
ter:

“Acknowledging your letter of the 18th ad' 
dressed to Mr. D. W. Crceden. We were approach' 
ed on this proposition by a Chicago photographer 
who induced us to make a local experiment which 
we did with the result that it was neither success' 
ful nor interesting to ourselves or the photographer. 
Mr. Caplc, our Buffalo representative, heard of this 
experiment and was quite enthusiastic and wanted 
to try it in Buffalo, which accounts for the ap' 
proach made to your member Mr. William A. 
Thomas. Permit us to say that we think Mr. Caple’s 
enthusiasm for the Chicago experiment was the 
reason for the approach, but we assure you that 
as a company we did not share his enthusiasm and 
we are glad that your member turned it down. Wc 
quite appreciate the good points you make regard' 
ing the reasons why such advertising should not 
be done and accept our assurance that it is not 
our intention to conduct any more such experi' 
ments, nor to offer photographs as advertising 
prizes. W e thank you for your interest in calling 
our attention to the matter and you may rest as' 
sured you will have no more cause to complain.”

*Tis Here, Maybe!
The monthly news broadcast of Portrait 
Photography. W h o ’s who, what’s happened, 
where, when, why and how. W e ’ll send a 
50c United States Defense Saving Stamp for 
every item we can use in this colum n/under 
the follow ing conditions:
1. M any news items are sent us simultane­

ously by several p eo ple; the Stamp will 
be sent only for the first one to reach us.

2. Send us the facts— perhaps only a news-

fjaper c lip p in g — we’ll do the writing, 
terns about yourself, associatio ns, co n ­

ventions or meetings of which you are 
an o fficer, are not e lig ib le  for Stamps. 
The publicity  itself is e n o u gh  in such  
cases.

4. This offer only applies to items co n cern ­
ing Portrait Photographers.

5. W e reserve the right to ju d g e  w h i c h  
items are of sufficient general interest to 
warrant publication.

• After 39 years in Coshocton, Ohio, A E. Riley, 
better known to his long list of friends as “Dell,” 
has closed his studio there. He is by no means 
out of business, however, as he will continue as 
a home portraitist from his residence, to which he 
has moved his equipment and negative files. Prom' 
inent citizen, he served seven years on the City 
Council, one term as president, and is a char' 
ter member and past president of Coshocton Ro- 
tary. For more than 2s* years he has belonged to

the Professional Photographers' Society of Ohio 
which, at its last meeting, made him an honorary 
life member. The profession cannot afford to lose 
men like Dell Riley and we arc glad .to know he 
is carrying on.

]acJ{ Clifford, photographer o f  Lakewood, Ohio, 
got his picture in the Cleveland newspapers on 
September 4 as the result o f  being the oldest Mar' 
ine attending the 19th annual convention o f  the 
Marine Corps League at Chicago, III. ?{ow 60, he 
eyilisted when he was only 1 5.

Carl W . Blakeslee, M.Photog., of the Blakcslec' 
Klintworth Studio, Tampa, Fla., (whose partner C. 
Verne Klintworth was created a Master of Photo' 
graphy last month) is now also a Fellow of the 
Royal Photographic Society, that honor having been 
bestowed upon him at the August meeting of the 
R.P.S. Council.

Which reminds us that there are now two studios 
in which both partners hold the coveted M.Photog. 
Degree, the other being that of Gerdes &  Gerdes, 
]ac\son Heights, L.I., ?s[.Y. Surely we don’t have 
to explain who Gerdes &  Gerdes are!

Congratulations to A. ( “Pat") Rogers. Browns­
ville, Texas, president of the Texas Professional 
Photographers' Association, who was married in 
Galveston, Texas, on July 18, with about 30 offi­
cers and members of the Texas and Southwestern 
Associations on hand to help with the rice and 
old shoes. And some of Walter Winchell's scallions 
to him for not writing us about it, so that we had 
to read the news in the Southwest Caller six weeks 
late!

Another leading American portrait photographer 
has been admitted to the Fellowship o f  the Royal 
Photographic Society— Yousuf Karsh, o f  Ottawa, 
Ont., Canada.

Belatedly we learn from O. T. Dunlap, Iuka, 
Miss., who purchased the Simmons Studio of that 
city last May, that the former owner, E. B. Sim' 
mons, died on March 23 as the result of a heart 
attack suffered while in his darkroom, where his 
body was found.

James H. Tackett, one-time photographer in Kan' 
sas City, Mo., who retired three years ago arid 
moved to Excelsior Springs, Mo., died there o f  a 
heart ailment on August 30, aged 74.

In our August issue, speaking of “Our Obliga' 
tion as Portrait Photographers,” which the Gross 
Photo Supply Company offer in two colors for 
framing for 10c in stamps, we erroneously men' 
tioned the size of the card as 11x24; actually it is 
16x20. We can’t imagine what made us write 
11x24. but we dood it. Sorry.
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OUT OF Y OURHOW TO GET MORE

G '£  P//OTOFIOOD/
...AND MAKE EVERY SHOT COUNT

Because it is becoming increasingly important to use photo­
graphic materials more carefully, General Electric offers 
these reminders, to help you make every shot count.

/ Standardize on your lighting. Arrange your lights in ways that past 
experience has shown you will produce good pictures every time.

2 Use efficient reflectors. You’ll get more light . . .  to help you use 
faster shutter speeds . . .  to cover wider areas . . .  or to stop down.

O  Keep bulbs and reflectors clean. Use a damp cloth to wipe 'em off; 
J  dust and dirt can steal more light than you think.

Measure the distance from lamps to subject if you’re in doubt on 
I  correct exposure. O r use a good exposure meter. I’hen you can 

concentrate on tak ing  the picture.

5 Turn off your G-E MAZDA Photoflood lamps when you’re not 
shooting. They’ll last longer.

G -E M a z d a  Photoflood lam ps g iv e  you the best balance of lam p life, 
picture-taking light, color temperature and low  cost for your needs.

GENERAL ELECTRIC
M A Z D A  P H O T O  L A M P S
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The many friends of Miss Margaret Joseph, sec' 
retary o f  the Huber Art Company, Cincinnati, Ohio 
will regret to hear of the death o f  her mother which 
occurred on August 27.

M. F. Danbar, 49-year-old owner of studios in 
Charlotte, Fayetteville and Raleigh, N. C., Colum- 
bia, S. C., and Augusta, Ga., died in Charlotte on 
September 2. His home was in Raleigh.

P. A. o f  A. member A. E. Pierson o f  Greenfield  
Ind., died recently while on vacation at Au Sable 
La\e, Mich.

Be on the watch for a man using the name 
Stephen O'Leary: brown hair with gray streaks
around the temples; dark grey-blue eyes; about 
5'9"; weighing about 180#'; round, tanned face of 
medium complexion; wearing beige cotton sports 
suit, trousers and shirt only; shoes of smooth brown 
leather with buckle at side. Claims to be World 
War I veteran, 47 years of age, excused from ser- 
vice due to loss of lung. Left with considerable 
equipment while being tried out as photographer by 
D. D. Spellman, 4838 Woodward Ave., Detroit, 
Mich., who will appreciate any information and of­
fers reward for return of following: 4x5 Anniver­
sary Speed Graphic #2563 38; 5J/2" F/4.5 Kodak 
Anastigmat in Compur shutter # L-3 1-1620; Kalart 
range finder: Heiland flash equipment with auxi­
liary extension cord and light; #3 Series II Vclo- 
stigmat I / 2 " F/4.5 #25 2873 in Betax shutter; all 
in black leather carrying case and small brown bag. 
Drives tan Ford coupe, ’3 5 or *36 model; 1942 li­
cense plates orange figures on black ground.

Les Oestreich, employee o f  the Smith Studio, De- 
fiance. Ohio, for  the past 14 years, has purchased 
the studio of Mi\e May. Heaver Dam, Wis., who 
had to give up his place because o f  ill health. The  
name has been changed to the Beaver Studio.

Lud Schalk and his wife, of the Schalk-Colegrove 
Bros. Studios, Buffalo, N. Y., are broken-hearted 
over the death on August 30 of their daughter 
Rosemarie, aged 23, ill for three and a half months 
of tubercular pneumonia. They had moved tem­
porarily to Perrysburg, N. Y., where she was in a 
sanatorium, in order to be near her, and Lud had 
been commuting 40 miles each way to Buffalo daily 
to carry on his business. Rosemarie had worked 
in the studio since she left high school, and had 
been taken in as a full partner when she became 
21. The many friends of the Schalks will join us 
in extending sincere sympathy, we know.

From J. R. Metcalf , Harrisburg, III., who sends 
his check to renew his P. A. o f  A. dues “Here 
is my check for the best cause I know of, and /rank­
ly I find a lot of uses for  the Do Re-Mi, but you 
workers do so darn much for so little I can't see 
how anyone would or could fail you.’’

And we can’t resist quoting this from P. A. of 
A. member Jeanne A. Lindquist, Decatur, 111.: “If 
I am not mistaken my dues to The Association are 
paid up until 1943. However at this. time I wish 
to pay dues for another two years and enclosed find 
my check for $15.00. Will you therefore credit 
me accordingly. During the trying times that may 
face our group in the future, I am well aware of 
the importance of having an association to keep us 
notified as to new developments. Doubtless there 
will be stringent legislation passed severely handi­
capping our profession, but I hope that by sticking 
together we shall not be extinguished.”

George S. Becker, for twenty years employed by 
John J. Schmidt, Cleveland, Ohio, photographer, 
and \nown to the whole Cleveland fraternity, died 
on September I I ,  aged 75.

And now Edgar E. Seavy of New Castle, one of 
Pennsylvania's best-known photographers and among 
the oldest members of The P. A. of A., is no 
longer with us. He and Mrs. Seavy had left on 
August 29 for a vacation at Conneaut Lake, Ohio, 
and were having an enjoyable time when on Sep­
tember 2 he was taken with a stroke. Rushed back 
to New Castle, he died in hospital there on Sep­
tember 7. Eighty-three, he had spent 63 years in 
the profession, starting in Sharon, Pa., and mov­
ing to New Castle in 1890. The news comes from 
his long-time associate, Glenn C. Carpenter, who 
has been with Mr. Seavy since 1930 and is owner 
of a half-interest in the studio since 1936. The 
studio will continue under the Seavy name.

"May I tal{e this opportunity,’’ writes Jack Gra- 
vina o f  the Warner Photo Studio, Lansing, Mich., 
when sending his renewal to The P. A. o f  A., 
"to thank you for the aid you have given thus far 
and which I \now you will continue to give the 
profession, both to members and non-members. I 
feel, certainly, that this $5.00 couldn’t go fo r  a 
better cause.”

Congratulations to Mr. and Mrs. J. Clarke W il­
liams, Hannibal, Mo., on the arrival of Vilki Garna 
Williams on July 15. The amusing announcement 
tells their friends that Vilki “Bellows” and they 
can't “Shutter.”

In this issue, in the report o f  the Wisconsin 
convention, Mr. Platz states that J. B. Schriever, 
Scranton, Pa., took. /,r5t prize in the Bride Por­
trait class. From an article about Jim in the Scran­
ton Tribune we learn that this is the 70th award 
he has received in his 5 5 years o f  photography.  
"In the past 25 years,” it goes on to say, "he has 
won a first prize in every contest in which he 
exhibited .” W e hope Jim \eeps it up until the total 
reaches 100.

W e don't hear much of the G. Cramer Dry 
Plate Company, St. Louis, Mo., these days because
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When "The Caissons Go Rolling Along" and the 
artillery moves into action, its guns clearing the way 

for the advance of the troops, photography goes into 
action, too. For when the history of the war is written, 
U. S. Signal Corps pictures will illustrate it.

Photography in wartime has two jobs to perform—

one at the front, and the other—vitally important—at 

home. Photographic processes— in photo-copying, 
blue printing, in metallographic and spectrographic 
work—help control and direct America's industrial 
might in the task it has assumed. Photography helps 
to unify the victory efforts of a united people.

F O R  T H E  B E S T  I N  E V E R Y  P I C T U R E  
V E L O U R  B L A C K

P H O T O  BY
U. S. ARM Y S IG N A L  C O R P S

D efend er V elour B lack possesses oil o f those qualities which, in an 

en la rg in g  p ap e r, will assist you in m oking p hotographs. Il is fast 

and sim ple to m anipulate. Its 2 7  su rfaces— eight o f them in four 

d eg re e s  o f contrast— a d a p t it to eve ry  type  o f work. Ask for it at 

your D efen d er d ea le rs ' In the blue and yellow  p a c k a g e .

D EFEN D ER P H O T O  SU P P LY  C O M P A N Y , IN C ., R O C H ESTER , N . Y.
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Thomas J. Hargrave, president o f  the Eastman Kodak Company, addresses the 20,000'plus throng o f  Ko' 
dak employees at the presentation o f  the A r my'Wavy Production Award— see the story below.

they arc devoting their energies almost entirely to 
the graphic arts field, hut many of our readers will 
remember Sam Bowring, who always shepherded 
their convention exhibits. Well, Sam is now a 
grandfather, a baby girl having been born to his 
daughter Betty on August 28, according to a 
most amusing notice we hereby acknowledge.

Fifty years ago Mr. and Mrs. John Anton of  
Girard. Mich., were married in the village o f  Cold' 
water, Mich., and while there had their wedding 
photograph made by Clarence Osborn, photographer 
o f  that city. Last month the Antons celebrated 
their 50th wedding anniversary, a feature o f  the 
event being another trip to Coldwater to be photo- 
graphed again bx Mr Osborn, who is still there 
and still active. The Antons still have the original 
photographs made 50 years ago.

Rochester, N. Y., will long remember August 17, 
the day when Kodak employees and their families 
to the extent of more than 20,000 took over the 
Red Wing Stadium there to see the presentation 
to the Eastman Kodak Company of the Army'Navy 
Production Award, which is given to those firms 
breaking records for high achievement in the pro'

duction of War equipment. From a special com' 
memorative program which all who attended re' 
ceived, we sec that the affair started at 7 :30  with 
a band concert and singing. At 8 :3 0  commenced 
the serious part of the evening, with President T. 
J. Hargrave of Kodak presiding. After his address, 
and one by the Mayor of Rochester, Brigadier Gen' 
eral Herman W. Schull presented the Award and 
Pennant, which William J. Lehle accepted for the 
company. Rear Admiral Clark H. Woodward pre' 
sented the Award Pins and Brigadier General Hat' 
old M. McClelland and Colonel George W . God' 
dard made concluding speeches. Nor was that all. 
For the balance of the evening the Program Com' 
mittcc. headed by W . B. Potter of the company, 
had provided a series of numbers, with Eddie Can' 
tor as Master of Ceremonies, including such head' 
liners as Olsen and Johnson, Vincent Lopez and his 
orchestra, Helen Hayes and others.

From H. L. Ellis. P. A. o f  A. member in Alva, 
OJ(Ia.. when renewing his meinbership “Keep up the 
good wor\ and if you— or rather T he  Association 
— need a few  dollars more before another year 
rolls around for  something vitally concerning us 
arid our businesses, you can count on me to help

More than 20.000 Koda^ employees jamming the Red  Wing Stadium in Rochester as high military and 
naval officers present the Eastman Kodak Company with the ArmyJ^avx Production Award. Other 
thousands of Kodak workers on the evening shift stayed bx their machines to ^eep production o f  war 
products moving.
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A dd a

■ 7/4to Your 
%etouching

wi th a w o n d e r  w a n d  
of Elect ronic  Gr a p h i t e
”VUTH ETHER held in the cedar shaft of a "Chcmi-Sealed”

TURQUOISE pencil, or the steel jaws of a TURQUOISE 
holder, this infinitely finer-textured lead will add new powers to 
your retouching skill. For these sound scientific reasons, it gives 
you faster deposition of graphite with more exactness of execu­
tion fur matchless finished prints:

ELE C TR O N IC  G R A P H IT E —Graphite selected for high opacity is reduced 
by our patented new method of attrition to particles so minute (down to less 
than 1 micron) that they anchor in pores of the negative too fine to admit a 
coarser medium. Thus opaque areas are quickly built up with lighter, defter strokes.

STR O N G E R , N O N -C R U M B LIN G  P O IN T S  — Ultra fine, perfectly dispersed 
graphite and clay is formed under 60 tons pressure into leads that are tempered at white 
heat. The ceramic structure is ideal for even distribution of graphite from long-wearing 
needle points that are surprisingly strong. Precision grading gives you exactly the tone 
you want from every inch of every lead, e v e r y  t i m e .

SA FER A N D  SM O O TH ER — You’ll never scratch an irreplaceable negative with a 
TURQUOISE lead. Exclusive Eagle processes go far beyond all ordinary methods of refining 
to remove every trace of flinty foreign matter. Then, for added smoothness, the leads arc 
impregnated with rare waxes until every particle glides on its own film of lubricant.

H ER E’S A PERFEC T 
C O M B I N A T I O N

TURQUOISE LEADS, of ihe same 
superb quality as in Eagle Turquoise 

Pencils, made in It) degrees, 2B 
to 6H, 5*/s" long. TURQUOISE 

LEAD HOLDER, a precision 
tool with new design chuck 

that holds the lead in a 
non-slipping, non-shear­

ing grip. Each holder 
takes all 10 degrees 

of Turquoise Leads. 
An adjustable indi­

cator shows the 
degree of lead 

contained.

YOU BE THE JUDGE

SEND FOR A FREE SAMPLE
to make your own tests. Write for a TURQUOISE pencil in any grade 
from 6B to 9H, or a lead in any degree from 211 to OH. Please mention 
this publication and the name o f your pencil dealer.

*13 IP  TURQUOISE
EAGLE PENCIL COMPANY • 703 EAST 13th STREET, NEW YORK

E A G L E  P E N C I L  C O M P A N Y  O F  C A N A D A ,  L T D . ,  T O R O N T O

PENCILS • LEADS 
LEAD HOLDERS
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out. Best wishes." Thanks, Mr. Ellis, but if our 
present members stic\ with us and enough o f them 
mal{e an attempt to get us more members we'll 
carry along in fine shape. Members, members and 
more members that is our constant cry.

On July 17 Mr. and Mrs. W . R. Van Voorhis, 
located in Rich Hill, Mo., celebrated their 50th an- 
nivcrsary in the photographic profession.

From L. F. Carna, St. Louis, Mo., about renew - 
irig his P. A. o f A. membership: “We are sending 
$10.00 this year instead o f the usual $5.00. This is 
due, however, not to an increase in business hut 
to show our appreciation in a very small way for  
the effort that was put against the Popular Photo­
graphy scheme. Thanks again.” Mr. Carna refers 
to the “Snapshots from Home League" which, by 
the way. was not mentioned at all in the last issue 
o f  Popular Photography.

The Mansfield Photo-Research Laboratories, Chi­
cago, 111., makers of Signal Short-Stop. Kwik-Wct, 
Hypo-Chck, FototintS, Micrograin-85 and the Mans­
field toners, has been purchased by the Edwal 
Laboratories. Inc., 732 Federal St., that city. Edwal, 
whose developers, fixers and other chemical products 
have acquired a wide reputation, will continue to 
manufacture and supply the Mansfield line.

From P. A. oj A. member Shuhert Sebree, Terre 
Haute, hid.: "I am enclosing $5.00 to renew our 
membership fo r  another year. W e believe this $9.00 
is the best possible investment as our membership 
has been of great benefit to us."

From William A. Thomas, Children's Portrait 
Studio, Buffalo, N. Y., P. A. of A member who 
sent us the information about the Libby, McNeill 

Libby free photograph campaign which we 
promptly stopped as explained elsewhere in this 
issue: “We feel that you have certainly earned 
your title of ‘able Abel' in putting a stop to the 
numerous free photograph offers which have been 
made from time to time, and of course also for 
your continual crusade for the benefit of the in­
dustry in general. Mrs. Thomas and myself cannot 
understand why all reputable photographers do not 
belong to The P. A. of A. What you have to offer 
not only benefits members, but also non-members. 
W e certainly will endeavor to bring in a new mem­
ber whenever we get the chance."

Our sincere apologies to Holliston Mills, Inc., 
N orwood. Mass., makers of the fam ed Holliston 
P hotoC loth , whose name was inadvertently omitted 
from the list o f advertisers on pages 378 and 379 
o f  our September issue The P. A. o f  A. Official 
Report Issue Li^e the other firms whose names ap­
peared on those pages. Holliston have been long and 
sincere supporters o f The P. A. o f  A and its wor\.

With the Colors!
In this department, as rapidly as the news 
reaches us, we shall publish the names of those 
members of the profession (or members of their 
families) who are now serving in the A rm y, 
N avy, Marines or Coast Guard. In that way 
the files of this journal will provide a permanent 
record for future years. How  complete a record 
it may be will depend on the co-operation of 
our readers.

• Sergeant L. A. Shugart, Jr., whose parents are 
well known photographers in southern territory do­
ing business as “The Shugarts,” is now stationed 
at Mission, Texas.

• George Mueller, partner in Southwest Photo 
Supplies, up-and-coming photographic stock house 
of San Antonio, Texas, has been commissioned a 
First Lieutenant in the Army Air Corps. He was 
also the head of George Mueller Motors, San An­
tonio automobile agency.

• Robert S. Smallwood, proprietor of the Photo­
craft Studio, Beattyville, Ky., and P. A. of A.
member, writes us that his place is closed for the 
duration as he has been in the Army Signal Corps 
since March. “Our family tradition has it," he 
writes, “that we have been in all our wars. I know 
one of my grandfathers was in the Mexican War, 
my father was in the Civil and the Spanish-Ameri- 
can Wars, and I was in World War I. So I couldn't 
very easily keep out of this one."

• On June 13 William S. Miller, owner of Mil­
ler's Studio, Pittsburg, Kans., became Private Miller 
in the Army Signal Corps. He is stationed at the
Army Photo Center, Long Island City, N. Y. He
was a member of The P. A. of A.

• Harold Staal, P. A. of A. member and owner 
of the Staal Studio, Zeeland, Mich., is now a Pri­
vate in the Army Air Force, at Anacostia Station, 
Washington, D. C.

• P. A. of A. member Gene L. Davis, formerly of 
Rochester, N. Y., is now a Private in the Head­
quarters Squadron of the 306th Service Group, serv­
ing as a darkroom technician.

• Robert McConnell, commercial photographer of 
Indianapolis, Ind., and member of The P. A. of 
A., writes: “In the Navy now! My country first—  
business last." He is a Yeoman Second Class in the 
Naval Reserve.

• Another P. A. of A. member who has been in 
the Naval Reserves for some time is Stanton H. 
Goddard of Wallingford, Conn. He is a Photogra­
pher Second Class, stationed in Rhode Island.
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FXB^ICTORY 

/ l7  B U Y
U N I T E D
S T A T E S

Banks, Institutions, plants ami offices of every kind are prospects for 

pfioto-murals of tire type illustrated. Here is one of many ways in which 

you can aid your country while maintaining a good volume of business.

From experience, practical photographers know Halobrome is the ideal 

projection paper for this type of work Successfully combining photo­

graphic excellence with processing economies, Halobromc’s rich beautifully- 

balanced emulsion captures minute detail with unusual brilliance and depth. 

A t the same time, exceptional exposure latitude and development toler­

ance allow excellent print control and eliminate profit reducing waste.

Reason enough why you will find it sound to investigate Halobrome 

and other fine Haloid photographic paper.

THE HALOID COMPANY • 661 HALOID ST. • ROCHESTER,  N. Y.

HALOID M A IN  O F F I C E S  A N D  P L A N T S  AT R O C H E S T E R ,  N.  Y.
Boston Office 141 Milk S t. New York Office 330 W est 42nd St.
Chicago Office 608 So. Dearborn St. Philadelphia Office 1015 Chestnut St.
Detroit Office. 144 Lafayette Blvd. Pittsburgh Office 207 Investment Bldg.
Los Angeles Office 1206 So. Maple Ave. San Francisco Office 450 Mission St.

Washington Office 15th and K Sts. N. W.
Y u m a iL L u iT Y iB tr iK .itA r.-  P ^ t i n r . n h  f n  n< P fln .H a  T.tH T n rn n tn



• Theron G. Melotte, P. A. of A. associate mem' 
her formerly of Fort Atkinson, Wis., enlisted in the 
Navy in May, according to word just received from 
his mother. He is now in the Naval Radio Train' 
ing School at Madison, Wis.

• Miss Marion Smith, secretary of James H. Smith 
V Sons Corp., Griffith, Ind., has been sworn into 
the Navy W A VES. She left the firm to enter 
training at Smith College, Northampton, Mass., 
about October 1. Many of our readers have met her 
in the Smith booth at national and other conveiv 
tions.

• Fred A. Benkc, Salem, 111., past president of the 
Illinois Photographers’ Association, is now a Pri' 
vate in the Army and when we last heard from 
him was expecting to leave for Camp Grant.

• Elroy Frederick Williams, proprietor of the Wib 
liams Photo Shop, Rochester, N. Y., entered the 
military service on May 26.

• Paul R. Lueders, former P. A. of A. member as- 
sociatcd with his father, H. L. Lueders, in their 
studio at Cape Girardeau, Mo., is now in the Army, 
with the 18th Photo Mapping Squadron at Cob 
orado Springs, Colo. Mr. Lueders, Sr., is of course 
carrying on the studio's membership.

• Wilmcr Littlejohn, former P. A. of A. member 
in Saginaw, Mich., has closed his studio there and 
is now in the Army at Fort Custer, Mich., his 
mother writes us.

• Lew Miller, Brooklyn, N. Y., is another former 
member of The P. A. of A. who has folded up 
his business for the duration. He is now in the 
Army.

• Morton D. May of the May Studio, St. Louis, 
Mo., former P. A. of A. member, is now in the 
Navy.

• Jack H Herring, son of J. H. Herring. Hannb 
bal, Mo., enlisted in the Navy in January, 1942. 
After the initial training period at the Great Lakes 
Naval Training Station, Chicago, 111., he was trained 
in aerial photography at North Island, Calif., and 
then sent to Pearl Harbor. At last reports he was 
on the aircraft carrier Saratoga.

• Anthony Corio, former P. A. of A. member in 
Worcester, Mass., is now Photographer First Class 
in the Naval Reserve, stationed at the Naval Air 
Station, Dutch Harbor, Alaska. He is looking for 
a banquet camera, incidentally.

• Claude C. Pitts, P. A. of A. member who is 
unquestionably most active in getting new members, 
is now PhoM2c instead of P2c. P2c was the Navy 
designation of a Photographer second class, while

the new one means Photographers Mate second 
class. This gives photographers warrant officer rank 
with the later possibility of advancing to commis' 
sioned status, which had been heretofore impossible. 
With the news he sent the membership of Fred P. 
Walden, PhoM3c, who is also with the Naval Air 
Station at Pearl Harbor.

• David C. Sexton, photographer with the Meyer' 
cord Company, Chicago, 111. (who make the decab 
comania window transfers of The Association cm' 
blem), is now in the Army. He was a P. A. of A. 
associate member.

• John H. Gould, P. A. of A. associate member 
formerly of Los Angeles, Calif., is now a Sergeant 
with the 1st Signal Photographic Laboratory Signal 
Corps, U. S. Army. When he wrote us, his group 
was leaving, destination unknown.

• L. W . Naegle, Campbell’s Studio, Bismarck, N. 
D., secretary'treasurcr of that state's Board of Pho' 
tographic Examiners since its formation and one of 
the state's live'wirc photographers, entered the Coast 
Guard as a photographer on September 18 and has 
been temporarily assigned to the staff of the Coast 
Guard's Chief Photographer at Washington, D. C. 
Mrs. Naegle will manage the studio in his ab' 
scence and will maintain the studio’s P. A. of A. 
membership.

• William A. Barnhill, commercial photographer 
of Cleveland, Ohio, is now property and supply 
clerk, Photographic Branch of the Air Service, at 
Wright Field, Dayton, Ohio. Photography, he 
writes, has become so important in air service work 
that it has been created a separate branch instead 
of, as heretofore, merely a section of the Supply 
Branch. The unit at Wright Field alone employs 16 
people in four departments: Ground Cameras and 
Laboratory Equipment, Aerial Cameras, Supplies 
(paper and film), and Motion Picture. Chemicals 
still come under the general chemical unit and are 
not handled by the Photographic Branch.

• Photographers who are wondering what may 
happen to them if they are drafted will be inter' 
csted in the experience of Willis A. McCaleb, 
whose induction into the Army from Cleveland, 
Ohio, was mentioned in our last issue. He left 
August 15 for Camp Perry, Ohio, one of the ”re' 
ception centers.” On September 28 his father called 
us to say that Willis was then with the 18th Signal 
Service Company, Photographic Section, at Fort 
Hayes, Columbus, Ohio. When the Army learned 
of his ability and experience he was held over five 
weeks at Camp Perry until a suitable place could 
be found for him.

• John F. Sloane, employed for 13 years at the 
Goergen Studio, McGregor, Iowa, is now in the 
Army as Technical Corporal, Company A, 98th 
Signal Battalion, Camp Crowder, Mo.
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J U S T  T H E  T H I N G  F O R  Y O U R  
M I L I T A R Y  A N D  B R I D A L  S I T T I N G S !

HAN DSOM E L EA T H ER E T T E  FOLDERS
Especially designed for today's portrait business, these 

tine leatherette folders are hand gold'toolcd. They come in 
black; also in Army khaki with the Army insignia. With 
single opening: 3 Vi x4J/t 55c each; 5x7 75c; 7x9 S I .15; 8x10 
$1.45. With double opening, 10c additional. Lower prices in 
quantities.

C O N T I N E N T A L  G A L L E R I E S
230 East 43rd Street New York City

Statement
o f  the Ownership, Management, etc., o f

T h e  P r o f e s s i o n a l  P h o t o g r a p h e r

for October 1, 1942

R e q u i r e d  b y  t h e  A c t  o f  August 24, 1 9 1 2  

P u b l i s h e d  M o n t h l y  a t  L o r a i n .  O h io  

E d i t o r

C h ar l e s  A b e l , A .R .P .S .; Hon.M.Photog. 

P u b l i s h e r

C h ar l e s  A b e l  I n c o r po ra te d  

O w n e r s

C h ar l e s  A b e l  I nc o r p o r a t e d  
F l o r i n c p . L. A b e l , C l e v e l a n d . O hio 

C h ar l e s  A b e l , C l e v e l a n d , O hio 
A .  E.  K r a n c , C l e v e l a n d . O hio

Knoum b o n d h o l d e r s ,  m o r t g a g e e s  a n d  o t h e r  s e c u r i t y  
h o l d e r s ,  h o l d i n g  1 %  or m o r e  o f  bonds, mortgages or 
o t h e r  s e c u r i t i e s :  N o n e .

S ig n e d

C h ar l e s  A b e l , E dito r

Sworn to and subscribed before me this 22nd day of 
September, 1942.

H. W. Slack, Notary P u b l i c .

(Seal) (My commission expires Dec. 19, 1943)

★  ★  ★  

★  ★  ★  

★  ★  ★

& jttessage for
the Photographer 
and the Retailer:

★
II

60ERZ
PHOTO-LENSES
arc an
A M E R I C A N  p r o d u c t  
since 1899
made by
AMERICAN LABOR

in an
AMERICAN- o w n e d
factory 

We have
NO CONNECTION
with any other firm

T O  TH E RETA ILER:
Because of their accuracy Goerz lenses 

are front line photo-optical equipment in 
many fields of activity of our Nation at 
War . . .

The utmost is being done to meet the 
demands of the Government for these 
photographic precision tools . . .

From time to time there may be avail­
able some of these fine anastigmats for 
civilian use and so we invite you to write 
us about your requirements . . .

T h er e  is a  Cioerz Lens 
fo r  every  p u rpose

To help you in the selection of the pro* 
per lens our long experience is at your 
service. For detailed information and pre­
vailing prices see your dealer or address

D E P T . PP-10

C.P.GOERZ AMERICAN OPTICAL CO.
O ffice and Factory

317 East 34th Street New York

1 . .
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Latest Offerings of 
the Manufacturers 
and Dealers
W here addresses are not given, a postcard  
request will bring them to you prom ptly.

• Merix Photo Co. New single-solution D T Dye 
Toners, for use with all papers, films, slides, pro­
duce rich tones, clear highlights. In three base col­
ors, red, blue, yellow, which combine to produce 
five colors, and ten shades. Priced $1.50 for 16-oz.; 
$2.70 for 32-oz.; $8.00 per gal. Less in larger quan­
tities. Can be used over and over diluted or un­
diluted. Also new are K Fine Grain Developer, G 
General Film and Paper Developer, RF Rapid Fixer, 
RD Rapid Developer and RA Aero X-Ray Devel­
oper, all priced at $1.65 for 32 oz.

• Universal Camera Corp. Anxious to close out 
stock and make room for increased war production 
$5.50 price for popular Uniflash camera is reduced 
to $3.98. This is simple pre-set camera for amateur 
use, taking inexpensive # 000 Univex film.

• Wabash Photolamp Corp., 335 Carroll St., 
Brooklyn, N. Y . Thirteen infra-red heat lamps 
make up complete new line offered by company’s 
Birdseye Division, There are six clear, three ruby, 
lour reflector types, all with M-type tungsten fila­
ment for uniform heat distribution; bases reinforced 
with asbestos-lined mechanical straps. Reflector types 
have built-in linings of pure silver. Average burn­
ing life of all 6,000 hours. While these have in­

numerable uses in War industries, they offer many 
advantages to photographers for quick, thorough 
drying of films and prints. Detailed information on 
request. ( See illustration)

• Eastman Kodak Stores, All Cities. Ask or write 
for the new circular Something 2\few— Something 
Different, describing and illustrating, with prices, 
the beautiful new line of Majestic wood frames. 
Walnut, oak and gumwood are used; styling is 
just as modern as their former handsome offerings 
in metal. Especially created to complement fine 
photographs.

For Your Bookshelves
W e will g lad ly  order for you andhave sent dir­
ect to you, postpaid , any photographic book. 
Send your check for the price quoted, made 
payable  to Charles A b e l Incorporated.

• Eastman Motion Picture Films for Professional 
Use. 6x9, 82 pages, profuse charts and graphs. 
Boards. $2 .0 0 . Publisher: Eastman Koda\ Co. Or- 
der from  any Eastman Koda\ Store.

Bound in still covers with a semi-concealed wire 
binding which leaves the book flat at any place 
when open; with a strip index; with covers lam­
inated with Kodapak for long wear, the binding 
and format of this book alone indicate the care 
and pain which have gone into its compilation. A 
tremendous amount of material has been compressed 
into a very small space. It presents the most ex­
haustive analysis of Eastman 35mm and 16mm, 
black-and-white and Kodachrome motion picture 
films ever compiled. A book no worker in motion 
pictures can afford to omit from his library.

The imposing line o f in frared  
heat lamps o ffered  bx the Birds- 
eye Division o f  W abash Photo' 
lamp Corp.
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It’s the Extra Dollar or Two per Sitting That Counts!
Your overhead is the same for every sitter. W hen you 
sell something extra to each sitter, that is pure velvet.
Nothing sells easier these days than Build-A-Book, the 
loose-leaf album which accommodates all sizes, even 
snapshots. Handsome enough for any living-room to 
the parents and sweethearts of all those in 
the armed forces.

Many styles and prices— see our circular at 
your stock house or write us fo r  one.

BUILD-A-BOOK CORPORATION
203 N. Wabash Avenue, Chicago, Illinois

D on’t take chances with your

L I G H T I N G  E Q U IP M E N T
No new lighting equipment is being manufactured— or will be for the duration. What you have 
is precious— in fact it is your bread-and-butter. If anything goes wrong, act at once. The follow­
ing leading and largest manufacturers of photographic lighting equipment can still supply parts, 
and are ready to make reliable repairs on their own makes. Communicate with them when you 
need service.

BEATTIE’S HOLLYW OOD HI-LITE CO., Hollywood, cm.

THE HALLDORSON CO., 4500 Ravenswood A v e .# Ch icago, I

JOHNSON VENTLITE CO., 4619 W. Harrison St. Chicago, III.

Keep them flying by buying U. S . Defense Bonds. Keep them lighted with rehabilitated \ entlites.

PHOTOGENIC MACHINE CO., Youngstown, O h io

W e’re working for Uncle Sam  now, but will try to help you anyhow.

PRINT-IN BACKGROUNDS
F o r  E v ery  P h o to g ra p h e r

Time Saver— Money Saver— Sim ple to use. Wide selection 
of Creative Designs. Also one-tone CAN VAS BA CK­
GROUN DS. Ask for F R E E  Catalogue. Specify negative

8i7" '  S. H A R R ISO N
1451 Broadway, New York City W isconsin 7-5539

(form erly 576 Lenox Rd., Brooklyn, N. Y .)______

Miniature Frames
SEN D  FO R  CATALOG 

E. H. RO BER TS P O R T R A IT  CO. 
KA N SA S C IT Y . M ISSO U R I

2,300 Satisfied  Pros 
Acclaim the 

A U K E R M A N
SIL V E R  SAVER

Write f o r  C o m p l e t e  D e t a i l s  

Prolongs hypo 30%  and
This one unit recovered 

SI 3.78 worth of silver
Reclaims 12c to 18c per gal. from film hypo.

A L S O

B U Y E R S  OF USED FILM
We always offer high prices, make immediate payment and 
pay the freight on shipments of 7 5 lbs. or more. Vf rite for 
instructions and current prices, stating quantity of each site 
you have. We wash your film in our own film washing plant.

ST A TES SA LV A G E CO M PA N Y, LIM A, OHIO
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Service to the Profession
High grade enlargements for Portrait 
and Commercial Studios, any size and 
color. Difficult Copy and Restoration 
work from any photograph with guar­
anteed delivery. Fine color work on 
portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your neg­
atives and photographs.
Oil Paintings over sensitized canvas or Free Hand. 
Avail yourself of the services of a well established 
institution with modern equipment and an expertly 
trained staff of artists.

Write for Price List.

B L U M ’S P H O T O  A R T S ,  In c .
1021 N. Wells St. Chicago, Illinois

• Photography, Its Principles and Practice, by C. B.
7<[eblette, F.R.P.S. 6 I/2x9}/2, 8 6 S pages, 394 text 
illustrations, charts and graphs. Cloth, $7.SO, post' 
paid. Publisher: D. Van T^ostrand Co.

This is the fourth edition and about the 11th 
printing of Mr. Ncblettc's elaborate and comprc- 
hensivc reference manual and general textbook on 
photography. Counselor and administrative head of 
the Department of Photography at the nationally 
known Rochester Athenaeum & Mechanics Institute 
that he is, few are better fitted to compile such a 
work and keep it in line with modern practice. Re- 
vised and largely re-written, it now includes chap­
ters by Ralph H. Braden, Howard C. Colton and 
Silas M. Thronson of the Institute and ]. W . Gil- 
Ion of the Eastman Kodak Company. It is a refer­
ence work for the serious student of photography, 
somewhat over the head o f  the average hit-or-miss 
worker.

• Sports Photography, by Lee W u lff. 6'/4x9,/4. 
IH4 pages, 109 illustrations. Cloth. $2 . SO postpaid. 
Publisher: A. S. Barnes &  Co.

Perhaps the most important thing to be learned 
from this book is what constitutes a good sports 
photograph. For the beginner it will be helpful but 
the professional, and especially the commercial, pho­
tographer will find little herein that he does not

CAMERA REPAIRING
No increase in shutter repair or bellows 
prices. Same high discount schedule to 
photographers. Write for free price list K.

Keller Camera Shop
216 East First Street Wichita. Kansas

W ar Photographers
ATTENTION!
You can double your sales to Enlisted Men with 
our Beautiful Colored VICTORY MOUNTINGS, 
ready for framing. 50c Sample Free. Enclose 6c 
to pay postage.

E D G A R  O R R  U  C O M P A N Y  
9 Pryor St., S.W ., Atlanta. Ga.

already know. Those of our readers— and we know 
there are many--who enjoy fishing will probably 
recognize Mr. W ulff as the author of numerous 
books on finny pursuits.

• Natural History with a Camera, by L. W . Brow' 
nell, Tgature Editor, American Photography. 6 / 2X 
9 J 4  292 pages, 113 illustrations. Cloth, $3.7S post' 
paid. Publisher: American Photographic Publishing
Co.

As his illustrations and the list on the book wrap­
per indicate, Mr. Brownell plays no favorites. From 
nests to fungi, bats to porcupines, all outdoors is 
grist when it comes to his mill. No textbook, this is 
more of a running account of his experiences in 
photographing practically everything animal or veg­
etable. At the same time he interjects a great store 
of practical advice and information which any out­
door camera enthusiast will appreciate. If you like 
the outdoors, you'll like this book.

M I S C E L L A N E O U S
FOR SA LE—three Marks & Fuller Modernistic Photo­
graphic Units with dark rooms, fluorescent lights, en­
largers and visualizers making 4-for-10c photos, also 
enlargements, identifications and passport photos. D.
Nathan. 1496 Glynn Court, Detroit, Mich.__________ 8-3c
WANTED—New or used Junior or Senior Filmachine. 
Kodak Automatic Printer, Eastman P rint Flattener and 
Pako Glossy Dryer. Wire collect what you have stating 
condition and price. Regina Photo Supply Limited, Re-
gina. Saskatchewan, Canada.__________________________9-2
WANTED 5x7 film holders and hangers. Wish to SELL 
Dunker outfit, two cameras, three steel tanks, printer, 
loader. 6 ,0 0 0 ' paper. 1.400' film—price §240.00. Hogue
Photos, 32o W. Capitol St.. Little Rock, Ark.________10-1
FOR SALE -Century 9A Studio camera complete, in 
perfect condition- §75.00. Also 11x14 Century View 
camera with four film holders and 16" Gundlach lens 

§100.00. Write L. C. Crutts, 214 E. State St., Ithaca.
N. Y,________________________________________________ 10-lc
FOR SALE 8 x 10  Deardorff camera, new with case and 
5x7 back $90.00; Carl Zeiss Dagor, New, F/6.8  30cm 
focus in Compound shutter with Hollywood lens hood— 
$150.00; Halldorson Home Portrait Twin Arc lamp, used, 
in ca s e - $ 3 5 .0 0 ; 1 2 " F/4.5 Kodak Anastigmat, nearly
new §125.00. Deposit System. Write M-4 care this jour­
nal.__________________________________________________ 1 0 -lc
FOR RENT Entire floor business block central location 
Ithaca, N. Y. Over 40 years a successful studio. Write 
L. C. Crutts, 214 E. State St., Ithaca. N. Y. 10-1

32 years’ experience training men and

I £ e a A i * U f  

1 PRO FESSIO N ALS  
] RECOMMEND

women for photographic SUCCESS. 
Commercial, Portrait, News, Indus­
trial. Motion Picture, Color Photo- 

1 graphy. Resident or home study train­
ing. Personal instruction. Outstanding l faculty includes William Gerdes. Start 

| any time. Write for free book.

N E W  Y O R K  I N S T I T U T E  of P H O T O G R A P H Y  1
O l d e s t ,  L o r g o s t ,  B e s t  E q u i p p e d  P h o t o  S c h o o l  ( F o u n d e d  19 1 0 )  1 
OEPT. 36 10 W EST 33rd ST ., NEW YORK |
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The Sustaining Membership of 
The Photographers’ Association of A m erica
The following firms are supporting the activities of your Association.

Johnson Ventlite Co., 1619 W. Harrison St., Chicago,D. E. Abbott Portrait & Frame Co., Huntington, W.
Va.

Agfa Ansco, Binghamton, N. Y.
Arabol Mfg. Co., 110 E. 42nd St., New York City
Atlantic Gelatin Co.. Inc.. Hill Street, Woburn, Mass.
Bausch & Lomb Optical Co.. Rochester, N. Y.
Blums Photo Arts, Inc., 1021 N. Wells St., Chicago, 

III.
Burleigh Brooks, Inc., 126 W. 42nd St., New York 

City
Burke & Jam es, Inc., 223 W. Madison St., Chicago,

111.
California Card Mfg. Co., 500 Potrero Ave., San 

Francisco, Calif.
Chess-United Company, 95 Madison Ave., New York 

City
Chilcote Company. 2140 Superior Ave.. Cleveland, Ohio
Clyde Woodworking Co., 2700 S. Hamlin Ave., Chi­

cago, 1 1 1 .
Columbus Photo Supply. 62 E. Gay St., Columbus, 

Ohio
Curtis Color Laboratories, 2719 Hyperion Ave., Los 

Angeles, Calif.
Decorative Background Co., 4814 W. 25th Place, Chi- 

cago-Cicero, 111.
Defender Photo Supply Co., Inc., Rochester, N. Y.
Dodd Company, 1025 Huron Road, Cleveland, Ohio
Eastman Kodak Company, Rochester, N. Y.
Eastman Kodak Company—Taprell Loomis Division, 

1727 Indiana Ave., Chicago, 111.
Eastman Kodak Stores Co., 133 N. W'abash Ave., 

Chicago, 111.
Edwal Laboratories, Inc., 732 Federal St., Chicago, 

III.
Excel Frame Mfg. Co., 910 W. Lake St., Chicago, 

III.
Fink-Roselieve Co., Inc., 109 W. 64th St., New York 

City
Folmer-Graflex Corp., Rochester, N. Y.
Garrawav Company. 373 Carmita Ave., Rutherford. 

N. J .
W. D. Gatchel & Sons, 131 W. Walnut St., Ixniis- 

ville, Ky.
General Electric Company, Nela Park, Cleveland, 

Ohio
The Gevaert Company of America. Inc., 423 W. 55th 

St., New York City
C. P. Goerz American Optical Co., 317 E. 34th St., 

New York City
J .  S. Graham Co., Inc., 908 Ave. D, Rochester, N. Y.
Gross Photo Supply Co., 1501 W. Bancroft St., To­

ledo, Ohio
Haloid Company, Rochester. N. Y.
Hammer Dry Plate Co., 3547 Ohio Ave., St. Louis, 

Mo.
Francis Hendricks Co., Inc., 339 S. Warren St., 

Syracuse, N. Y.
Hirsch & Kaye, 239 Grant Ave., San Francisco, Calif.
Holliston Mills, Inc., Norwood, Mass.
Huber Art Company, 124 7th St., W., Cincinnati, 

Ohio
Philip A. Hunt Co., 253 Russell St., Brooklyn, N. Y.

1 1 1 .
George L. Kohne, Inc., 602 Summit St.. Toledo, Ohio
Fred M. Lawrence Co., 43 E. 10th St., New York 

City
H. Lieber Company, 24 W. Washington St., Indian­

apolis, Ind.
W. R. Loar & Son. 117 W. Main St., Grafton, W. Va.
Mallinckrodt Chemical Works, St. Louis, Mo.
Medick-Barrows Co., 855 W. 5th Ave., Columbus, 

Ohio
Medo Photo Supply Corp., 15 W. 47th St., New York 

City
Merck & Company, Rahway, N. J .
Minox, Inc., 92 Liberty St., New York City
George Murphy, Inc., 57 E. 9th St., New York City
National Carbon Company. Inc., Cleveland, Ohio
National Photographic Dealers’ Association, 9 Rocke­

feller Plaza, New York City
Novelty Glass Works, 1410 S. Michigan St., South 

Bend, Ind.
S. E. Overton Co., South Haven, Mich.
Pako Corporation, 1006 Lyndale Ave., N., Minnea­

polis, Minn.
Philadelphia Badge Co., 942 Market St., Philadelphia, 

Pa.
Photogenic Machine Co., 21 Olive St., Youngstown, 

Ohio
Photo Utilities, Inc., 10 W. 33rd St., New York City
PosityiH? Corporation of America, 244 - 5th Ave., 

New York City
Reimers Photo Materials Co., 1000 N. 3rd St., Mil­

waukee, Win.
Roanoke Photo Finishing Co., 2nd St. & Luck Ave., 

Roanoke, Va.
Rochester Athenaeum & Mechanics Institute. Ro­

chester, N. Y.
W. Schiller & Co.. 1109 Ixicust St., St. Ixniis, Mo.
Simplex Specialty Co., 116-118 W. 14th St., New 

York City
Jam es II. Smith & Sons Corp., Lnke & Colfax Sts. 

Griffith. Ind.
Sprague-Hathaway Studios, West Somerville, Mass.
A. A. Stone Co., 1492 W. 117th St., Cleveland, Ohio
A. Sussman & Co., 237-57 Diamond St., Philadelphia. 

Pa.
Westcott, Slade & Baleom Co.. 95 Empire St.. Provi­

dence, R. I.
Weston Electrical Instrument Corporation, Newark, 

N. J .
Whitehall Specialty Co. 1735 Diversey Parkway. Chi­

cago, 1 1 1 .
Willoughby Camera Stores, Inc., 110 W. 32nd St., 

New York City.
Winthrop-Atkins Co., Inc., 151 Pierce St., Middleboro, 

Mass.
Wollensak Optical Co., Rochester, N. Y.
The F. Zimmerman Company, West 110th &  Berea 

Road, Cleveland, Ohio
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Since 1874

Photographers H ave Sold 
HATHAWAY PORTRAITS

It will increase your prestige and profit to 
add our services to your studio.

(C a ta lo g  U pon  R eq u est)

S p r a g u e -H a th a w a y  S tu d io s
West Somerville, Mass.

PACKARD IDEAL SHUTTERS
Sold by Jobberi and Dealer! 

E V E R Y W H E R E
Manufactured only by

M IC H IG A N  P H O T O  S H U T T E R  C O .
170 East Water St. Kalamazoo, Mich.

SPECIA L FOR THIRTY DAYS ONLY -5x7 Turner- 
Reich F/6 . 8  Convertible lens (7 Mj". 12" and 18" focus) 

$40.00; 4x5 Turner-Reich F/6 .H Koilos shutter—$40.00; 
6 " Goerz Dagor F/6.8  $35.00; 7" Goerz Dagor F/6 .8 ,
Goerz Sector shutter $4 5 .0 0 . Write for your copy of our 
latest Bargain List, just o ff the press. America’s Larg­
est Stock of Guaranteed Used Equipment. Mid-West 
Photo Supply Co., 117 N. Wabash Ave.. Chicago, III.
__________________________________________________________ 10-1
W ILL BUY 5x7 Auto-Focus enlarger with lens: 5x7
film holders; Johnson Ventlite for portrait work. Equip­
ment must be in excellent condition. Write Paramount
Studio. Sioux Falls, S. 1).____________________________ 10-1
W ILL PAY CASH for the following items, which must 
be in good condition: Pako Washers. Printers and Dry­
ers; Hxlo Studio and Multiple Cameras: Dry Mounting 
Presses; Eastman Professional Print Dryers and Print 
Straighteners; 5x7 Eastman Projection and Autofocus
Enlargers; Johnson Modeling Ventlites: Keg Sj>otlights: 
Ektar Lenses; Mclntire Printers. (Jive full particulars 
regarding age and condition. Mid-West Photo Supply
Co.. 117 N. Wabash Ave., Chicago, III. 10-1
WANTED TO BUY at once one Beattie or Perkins high- 
powered carbon portrait studio light. Must he in ex­
cellent condition; pay cash. Write Y -l care this journal.
___________________________________________________________ 10-1
WANTED a Pako print machine and a gloss dryer. 
Condition must be good. L. L. Cook Co., 1'26 N. Je f ­
ferson St., Milwaukee, Wis. 10-lc

PHOTOGRAPHIC CALENDARS
Sell your good commercial prints in calendars. Good 
profit. Write for samples and prices. Also j>ostcards 
and greetings in quantities.

N A TIO N A L V IE W  C O M PA N Y
Department P Winona, Minn.

P R O B U S
lends itself splendidly to the home 
production of wooden trays, sinks, 
and similar receptacles used in 

photographic workrooms. Applied to wood, fibre or 
similar comjHJsitions, tin or iron, it renders the ma­
terials resistant to the action of water, acid, alkali and 
rust. Used as a paint for shelves and floors, it means 
a clean, dry darkroom. Half pint trial tin 45 cents. 

At your dealer.
W OLFF & DOLAN, 239 Grant Ave., San Francisco

COMPUR and COMPOUND 
SHUTTER REPAIRS

By U. S . Authorized Representative. Defective parts re­
placed with factory originals. W e are equipped with all 
special factory  tools. Prom pt serv ice; fully guaranteed. 
Prices very reasonable.

HANS UNFRIED
71 Genesee S t, B u ffalo , N. Y .

WORLD’S MARKET FOR LEN SES—7" Goerz Dagor 
F/6.8—$65.00; 7" Goerz Dagor F/6 .8  Acme shutter— 
$80.00; 7" Carl Zeiss Tessar F/4.5—$60.00; 7" Carl Zeiss 
Tessar F/4.5 new—$65.00; 7" Schneider Xenar F/3.5
Sunk mount—$65.00; 7^6" Bausch & Lomb Ic Tessar 
F/4.5 Compound shutter $55.00; 8 *4" Goerz Dogmar
F/4.5—$80.00; 8V4" Schneider Xenar F/3.5 Sunk mount 

$00.00; 8 !/j" Bausch & Lomb Ic Tessar F/4.5—$50.00; 
8 T'j"  Goerz Dagor F/6 .8  Acme shutter- $100.00; 8 "
Voigtlander Collinear Series II F/5.6—$45.00; 9 % "
Bausch & Lomb Protar Series VII F/6.3 combinations 
1 6 '* "  each, Compound shutter—$135.00; 9 ,/a" Goerz Dog- 
mar F/4.5—$100.00; 9 ,/»" Hugo Meyer Plasmat Set F/4.5 
combinations 14" and 17"—$125.00; 1 0 " Schneider Xenar 
F/4.5 Focusing mount—$90.00; 10" Schneider Xenar
F/4.5—$100.00; 12" Goerz Dagor F/6.8—$140.00; 12"
Voigtlander Collinear Series III F/7.7—$80.00; 12" Voigt­
lander Heliar F/4.5— $110.00; 12" Bausch & Lomb Pro­
tar Series V ila F/7 combinations 19" and 23*4" Com­
pound shutter $175.00; 12" Turner-Reich Series II  F/6.8 
combinations 21" and 28" Betax shutter new—$135.00; 
12" Carl Zeiss Tessar F/4.5—$160.00; 12% " Cooke Por­
trait Anastigmat Series lib  F/4.5 diffusing- $150.00; 14" 
Busch Portrait Aplanat F/6—$40.00; 14" Goerz Double 
Anastigmat F/7.7 (Dagor)—$175.00; 14" Eastman Ektar 
F/6.3—$190.00; 15" Turner-Reich Series II F/7.5 com­
binations 24" and 36" Betax shutter—$150.00; 16V{>"
Goerz Double Anastigmat F/7.7 (Dagor)—$200.00: 19"
Goerz Dagor F/7.7—$275.00; 23*/»" Voigtlander Collin­
ear Series II F/6.3 $150.00; 25" Cooke Process Series
V F/8—$150.00; 36" Voigtlander Collinear # 1 0  Series 
X Process F/12.5—$250.00; Carl Zeiss Protar “C” Set 
with extra 14" combination, focal lengths from 5% " 
to 14", Barrel and latest Rim-set Compur shutter 
$200.00. These are just a few recent additions to my big 
list; kindly send for same. All goods sent on a ten day 
trial, satisfaction guaranteed. Joseph Smith. 735 Fulton 
St.. Brooklyn. N. Y,________________________________ 10-1
FOR SALE—-Agfa 5x7 Universal View camera with 4x5 
back, equipped with Goerz Dagor 8*4" lens in Compur 
shutter $165.00; 12 4x5 sheet film holders—$24.00;
Bardwell & McAlister Baby Keg-Lite with stand and 
three 500-watt lamps—$55.00: 3 150-watt Dinky Inkie 
sj>ots complete with stands, lamps, snoots, diffusers—- 
each $14.75; Corona cash register—$ 1 0 0 .0 0 . This equip­
ment is one year old: equal to new. Deposit System. 
Saxton. 2233 N. Lombard. Portland. Oregon. 10-lc
PRATT SELF-SHARPENING photo etching knives. Last 
life time and don’t scratch. Returned in two weeks 
money refunded. Price $6 .0 0 . J .  G. Pratt, 1907 Luzerne
Ave., Silver Spring. Md.______________________________ 8-3
WANTED—11x14 Electric Dry Mounting press; also 5x7 
Eastman Auto Focus projection printer. Wendell B.
Powell Studio. 3201 Grove Ave., Richmond. Va._____10-1
WANTED— LA TE MODEL 4x5 SPEED  GRAPHIC WITH 
COMPUR SHUTTER. WITH OR WITHOUT FLASH 
GUN AND RANGE FINDER. MOFFETT STUDIO. 30 
S. Michigan Ave., Chicago, III. 10-1

R ET O U C H IN G  AN D  C O LO RIN G
RETOUCHING AND COLORING done reasonably and 
promptly. Mail work or write for particulars to Gertha 
Jensen. Madelia. Minn. 10-lc

UNUSUAL SPECIALTIES
)5mm CAMERAS for IDENTIFICATION and SCHOOL pic- 
cures; 70mm and 3 5mm MAGAZINES to fit your cameras; 
FOUR-WAY BACKS for 4 negatives on 5x7; SLIDING BACKS 
for 2 negatives on 5x7; MULTIPLYING BACKS for 2-4-8 
negatives on 5x7. PRIN TERS. TRIPODS. RETOUCHING 
DESKS built to order. Write for C ir c u la r s

C. W. H O F F M A N , 311 W . 6th St. Newport, Ky.
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We Especially 
Recommend 
These Books
□  M ANUAL O F A IRBRU SH  TECH-

N IQ U E. By /. Carroll T obias  $3.00

□  T E ST E D  SEN TEN CES T H A T  SELL
By Elm er W heeler  3.75

□  PIC TU R ES W IT H  A PURPOSE,
By Charles K erlee  2.50 i

□  PH O TO G RA PH IC EM ULSION  
TECH N IQ U E. By T. T horne B aker  4.00

□  C H E M IST R Y  FOR PH O TO G RA ­
PH ERS. By Allen R. G reen leaf 2.00

□  M O RTEN SEN  ON T H E  N EG A TIVE
By W illiam M ortensen  4.00

□  T H E  S T O R Y  OF A FACE
By Hillary G. Bailey  2.50

□  TA BLE T O P  PH O TO G RA PH Y
By H arkness and Draper 2.95

□  PH O TO G RA PH IC MAKE-UP
By W ray M eltmar 3.50

□  P O R T R A IT  PH O TO G RA PH Y
AS A CAREER. By /. C. A bel 3.00

□  COLORING PH O TO G RA PH S
By Avenir Le H eart 1.00

□  O U T D O O R  P O R TR A ITU R E
By W illiam M ortensen  2.75

□  KODACHROM E AND HOW  TO
USE IT . By Ivan Dmitri 3.95

□  GRAPH IC GRA FLEX PH O TO G RA ­
PH Y . By M organ and Lester 4.00

□  MAKE Y O U R  PIC TU RES SIN G!
By Paul Louis H exter  3.00

□  CO PYIN G  TECH N IQ U E
By Fraprie and Morris 1.50

□  W H A T  Y O U  W A N T T O  KNOW
A BO U T D EVELO PERS. By Edmund
W . Lowe 2.50

All prices include postage

In Ohio Add 3%  Sales Tax.
Check the ones you want, write your name and 
address in the margin and mail with remittance to

C h a r le s  A b e l I n c o r p o r a te d
520 CA XTO N  BUILD IN G 

Cleveland Ohio

This Book Will Not 
Be Reprinted! 

Order It Today!

LESS THAN 60 ARE LEFT.
GET YOURS NOW!

Hundreds of tested business-promotion 
plans; a complete assortment of form let­
ters for every occasion. Those who have 
copies would not sell for any price.

Only $4.00 Postpaid
In Ohio add 12c for sales tax.

C H A RLES A BEL IN C O RPO RA TED
520 Caxton Bldg., Cleveland, Ohio

4 7 9

The
Professional

Photographer



Classified  A dvertising
Cash mu.it a c c o m p a n y  o r d e r .  A d v e r t i s e m e n t s  not a c c o m p a n i e d  
by remittance will b e  r e l u m e d .  No display permitted. First 
two words in capitals without extra charge. If additional 
words are to he set in capitals, the price is double the 
rates quoted below. Unless advertisements are typewritten or 
printed plainly, we can not be responsible for inaccuracies. 
Address all correspondence to: Charles Abel Incorporated. 
5 20 Caxton Bldg., Cleveland, Ohio.
Situation Wanted: 2c per word. No advertisement less than 
50c per insertion.
H e lp  W a n t e d :  i c  per word. No advertisement less than 
$1.00 per insertion.
R e t o u c h in g .  Coloring. S t u d io s  F o r  R e n t .  S t u d io s  W a n t e d .  
M i s c e l l a n e o u s :  4c per word. No advertisement less than 
$1.25 per insertion.
S t u d io s  F o r  S a l e :  6 c  per word. No advertisement less than 
$1.50 per insertion.
A n s w e r s  in  O u r  C a r e :  When box numbers are wanted, add 
five words to your total, and then an additional 25c for 
each insertion to cover cost of clerical work and forward­
ing. Advertisements requesting or offering to send samples 
will not be given box numbers.
When Printed: Advertisements received up to and including 
the 5th of the month appear in the issue published that 
month; those received too late for the current issue are auto­
matically held for the following issue.

D e p o s i t  S y s t e m .  When selling goods to, or purchasing from 
strangers, you can avoid risk of loss by using our Deposit 
System. If using this system, the words “ Deposit System'* 
must be included in your advertisement. The buyer writes 
the seller that he wishes the goods sent for examination and 
at the same time sends his check for the amount to us, 
payable to Charles Abel Incorporated, 520 Caxton Bldg., 
Cleveland, Ohio. When we receive the money we advise 
both parties, and the seller docs not send the goods until 
so advised by us. If the buyer is satisfied he writes to us 
within three days after receipt of the goods, whereupon wc 
send the money, less a commission of \ °/o (minimum 50c) 
to the seller. If the buyer does not approve the goods his 
deposit is not returned until the seller advises that goods 
have been received in condition as sent. When so advised, 
wc then return the deposit to the buyer less only the mini­
mum commission of 50c. Transportation charges arc paid by 
the buyer, but in event of no sale, and subject to there be­
ing no different agreement between the parties, each pays 
charges one way. Seller takes risk of oss or damage in tran­
sit. Any dispute must be settled between the parties con­
cerned. in which case we hold the deposit pending settlement 
3nd advice from both parties. Charles Abel Incorporated ac­
cepts no responsibility other than that of holding the deposit 
until each transaction is completed to the satisfaction of both 
parries. GOODS M UST ALWAYS BE SHIPPED DIRECT 
TO THE BUYER AND NOT TO US.

RETOUCHING AND ETCHING Many years experience 
with A-l studios. Prompt service. Rate 25c an inch. 
Mildred L. Akin. 332 Franklin Hlvd., Elgin, 111. H»-lc 
PHOTO-COLORING by mail—experienced colorist. High 
(Trade work and prompt service. Vivian Bennett, 333 
N. College St., Neosho, Mo. 10-lc
MRS. OTTO M. LADE Experienced retoucher. Special 
prices on school work. Mail your films or write for par­
ticulars. 3135 W. 11th St.. Cleveland. Ohio. 10-1
RETOUCHING AND COLORING Also oil painting .on 
difficult copies. Likeness guaranteed. Graduate artist. 
Ju lia  Mound. 17 N. Monroe St.. Tiffin. Ohio. 10-lc

S IT U A T IO N  W A N TED
The insertion of an advertisement under “Situation 
Wanted” carries with it the obligation on the part of 
the employee to answer every letter he receives in re- 
sjionse to his advertisement for a i>osition, if only 
with a postcard. The publishers will appreciate being 
advised when employees fail to accord this courtesy 
to employers.

SA LES RECEPTION IST in better class studio. Top sales 
ability: eight years experience in handling deluxe clien­
tele: capable of managing. State full particulars con­
cerning salary and jmsition in first letter. Financial
references required. Will go anywhere. Write A-2 care
this journal._________________________________________ lo-lc
COLOR ARTIST desires position in studio having ap­
preciation for the finer things in coloring. Accustomed
to doing exclusive work efficiently. Write L-2 care this
journal._______________________________________________9-2c
POSITION WANTED in darkroom only by man of 
Photographer, 514.S Indiana Ave.. S. W ., South Charles-
ton, W. Va._________________________________________ lo-lc
ALL AROUND man clever in every line, vignetting,
sketching and coloring. Max Leubner. 2006 W. Cermak 
Rd.. Chicago. I I I . _________________ 10-lc

CAPABLE PRIN TER, retoucher anil operator; five 
years experience. Age 25, married. Winona graduate 
1939 and 1940; passed Florida license examinations 
1940. Sacrificed own studio to become pilot in AAF but 
received disability discharge—and probable draft exemp­
tion recently. Available after November first—prefer
the South. Write R-l care this journal.______________10-lc
RECEPTIONIST with proven sales ability, experienced 
in exclusive j>ortrait selling, miniature and oil por- 
traits, desires j»osition only in high class studio in New 
York City. W rite G-7 care this journal. 10-lc

H ELP W A N TED
The insertion of an advertisement under "Help Want­
ed" carries with it the obligation on the part of the 
employer to answer every response to his advertise­
ment. if only with a postcard, and to return samples 
of work. etc., promptly. The publishers will appreci­
ate being advised when employers fail to accord this 
courtesy to employees.

WANTED -F irst class printer, projection and contact. 
Permanent position. The Gray Studio. Houston. Texas.

10-1
PORTRAIT PHOTOGRAPHER—EXPERIEN CED  ONLY. 
PERMANENT WORK. REGULAR HOURS. ONLY 
FIRST CLASS PHOTOGRAPHERS NEED A PPLY. NO 
DARK ROOM WORK. GOOD PAY TO START. 
CHANCE FOR ADVANCEMENT IN GROWING CON­
CERN. EMPLOYMENT IN EASTERN AND EAST 
CENTRAL STATES. W RITE FU L L PARTICULARS TO 
G-3 CARE TH IS JOURNAL. 7-4

LADY OR MAN ASSISTANT for all around studio 
work, steady work, good salary. Montrose Studio, 101 N. 
High St., Columbus, Ohio. 8-3
AIRBRUSH COLORIST. EXPERIEN CED  FINISHING 
photo enlargements. Steady. State experience. New Pro­
cess Studios. 49 E. 21st.. New York City. 8-2c

New D R I A IR  Powder d raw s m o istu re  fro m  a ir In  
d ark ro o m s. P ro te c ts photo eq uip m ent and su p ­
p lie s a ga inst dam pness. Se t c o n s is ts  of X complete 
m eta l u n it  and 10 lb s . ot powder. I f  dealer can't 
su p p ly  O rder d ire c t. SJ.70  p lu s  sh ip p in g  charge.

D E A L E R S  W R IT E  D IR E C T  

T A M M S  S I L I C A  C O M P A N Y  
2?S N . La  S a lle  S t .  Chicago. I I I .

PHOTOS IN THOUSANDS
Quality Glossy Prints from your negative or orig­
inal photo in ten different sizes.

W rite  fo r  sam ples an d  quantity rates.
T H E  G R O G A N  P H O T O  S E R V IC E ,  IN C .

1120 N. BahU Street, Danville, Illinois
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Professional Dealers W h o  W a n t Y o  ur Trade
AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5

South Main Street; 52 East Mill Street.___________
ATLANTA, GA.— Kastman Kodak Stores, Inc., 1S3

Peachtree Street._______
BALTIMORE, MD.— Kastman Kodak Stores, Inc., 309

North Charles Street.______________________________
BALTIMORE, MD.— Maryland Photo Stock Co., 219

North Liberty Street.______________________________
BOSTON, MASS.— Kastman Kodak Stores, Inc., 38 

Bromfield Street.
BOSTON, MASS.— Ralph Harris Co.. 17 Bromfield 

St reet.___________________
BROOKLYN, N. V.—Jo seph Smith. 735 Fulton Street.. 
BUFFALO, N. Y.—J .  F. Adams, Inc., 459 Washing-

ton Street._________________________________________
CHICAGO, IL L .—Burke & James, 223-225 West Madi-

son Street._________________________________________
CHICAGO, ILL .— Kastman Kodak Stores Co., 133

North Wabash Avenue.____________________________
CHICAGO, IL L .—Mid-West Photo Supply Co., 117

North Wabash Avenue.____________________________
CHICAGO, ILL .—Norman - Willets Co., 318 West

Washington Street._________________________________
CINCINNATI, OHIO— Kastman Kodak Stores. Inc., 

27 West 4th Street.
CINCINNATI, OHIO—The Huber Art Co., 124 West 

7th Street.
CLKVKLAND, OHIO—The Dodd Company, 1025 Hur­

on Road.
CLEVKLAND, OHIO— Kastman Kodak Stores, Inc.,

806 Huron Road.
DALLAS. TKXAS— Kastman Kodak Stores, Inc., 1504 

Young Street.
DKNVKR, COLO.— Kastman Kodak Stores, Inc., 626 

16th Street.
DKTROIT, MICH.— Kastman Kodak Stores, Inc., 1425 

Broadway.__________________
INDIANAPOLIS, INI).—The H. Lieber Company, 24

West Washington Street.

KANSAS CITY, MO.—Kastman Kodak Stores, Inc.,
1010 Walnut Street.

LOS ANGELES, CALIF.— Kastman Kodak Stores. 
Inc., 643 South Hill Street.

MEMPHIS, TKNN.—The Memphis Photo Supply
S3 Madison Avenue.

Co..

MILW AUKEE, W IS.—Eastman Kodak Stores,
745 North Milwaukee Street.

Inc.,

MINNEAPOLIS, MINN.— Kastman Kodak Stores, 
Inc.. 114 South 5th Street.

NEW ORLEANS, LA.— Kastman Kodak Stores,
928 Canal Street.

Inc.,

NEW YORK CITY— Eastman Kodak Stores,
Madison Avenue at 45th Street; 235 West 
Street: 745 Fifth Avenue.

Inc.,
23 rd

NEW YORK CITY— Medo Photo Supply Corporation.
15 West 47th Street.

NEW YORK CITY—George Murphy, Inc., 57
9th Street.

East

NEW YORK CITY—Willoughby’s Inc., 110
32nd Street.

West

PHILADELPHIA, I’ A.— Eastman Kodak Stores,
1020 Chestnut Street.

Inc.,

PORTLAND, ORE.— Eastman Kodak Stores, Inc.
South West Washington Street.

, 709

ST. LOUIS, M O .-W . Schiller & Co., Inc., 1109 Lo­
cust Street.

SAN ANTONIO, TEXA S—Southwest Photo Supplies,
120 Bonham Street.

SAN FRANCISCO, CALIF.— Eastman Kodak Stores, 
Inc., 216 Post Street.

SAN FRANCISCO. CALIF.— Hirsch & Kaye.
Grant Avenue.

239

SEA TTLE, WASH.— Eastman Kodak Stores,
1319 Fourth Avenue.

Inc.,

SYRACUSE, N. Y.—Francis Hendricks Co., Inc.
South Warren Street.

, 339

TOLEDO, OHIO—George L. Kohne, Inc., 602 Sum­
mit Street.

WANTED First-class portrait printer and dark room 
worker. Excellent salary with advancement to right man 
or woman. Studio leader in state for 50 years. Reply 
air mail. Include recent photo in letter. Cheyne’s Studio, 
106-108 K. Queen St., Hampton, Va. 9-3

WANTED —Operator and retoucher. Salary $40.00 per 
week to start. We also have an opening for a printer. 
Photo Crafters. 4 0 - 12th St.. Wheeling. W. Va. 9-2
WANTED—-One camera man to work on Army Post. 
Steady position. Write to Harry Dutehyshyn, Post Pho- 
tographer. Fort Monmouth. N. J .  9-2

PHOTOGRAPHER to take charge of finishing. Must 
he good retoucher, etcher and operator. Write W-5 care
this journal.___________________________________________ 8-4
WOMAN PHOTOGRAPHER Portrait, must be able to 
manage department store studio. Initiative and sales 
ability essential. State experience, age and salary. Write
W-6  care this journal._____  8-4
WANTED First-class retoucher for yea r-a round posi­
tion. Send sample of work, etc. Alexander’s Studio. 
Kirksville, Mo. 9-2

Free-Lance P h otograp h ers Guild
needs contacts with competent commercial photographers 
and studios who are available to execute occasional guar­
anteed assignments. Bona fide, scrupulous dealings, good 
rates, immediate payment. Drop us a card with your name 
and address, merely saying, “ I'M A VA ILA BLE." Thanks.

FREE-LANCE PH O TO G RA PH ERS G U ILD , Inc.
219 K. 44th Street New York, N. Y.

WANTED A-l man or woman photographer with all 
around studio experience, to assist in all phases of pho­
tography in a modern up-to-date portrait studio. No 
coupons, no Kodak finishing. State experience, salary
expected and draft status in first letter. Weslin Studio. 
106 Lincoln Way West. Massilon, Ohio. 9-2
1 HAVE a studio concession at Gamp Robinson and 
need retouchers. Hogue Photos. 320 W. Capitol St., Lit- 
tle Rock, Ark,_______________________________________ 10-1
EXPERIEN CED  AND draft exempt man for darkroom 
and general studio work. Position is permanent. Give 
references and salary expected in first letter. Cri|K» 
Studio. Streator, III. 10-1

GOOD PRIN TER who can assist in operating. Mostly 
soldier work. Excellent proposition to good man who is 
willing to work. Write B-5 care this journal. 10-1

LADY PRINTER and retoucher for all around work in 
established studio. Ideal working conditions. Reply giv­
ing age. experience and salary exacted  to start. The 
Simpson Studio. Main St., New Milford. Conn. 10-1

PHOTOGRAPHERS
Let us do your Copying and Finishing in Colors, 
Tint to Nature, Sepia or Black and White. Our 
Artists are at your service. Charges reasonable. Price 
list mailed on request.
D. E. A BB O T T  P O R T R A IT  & FRAM E CO.

P. O. B ox  9147 H U N T IN G T O N . W . VA.
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RESULTS
or Your Money Back

(let this b<K»k and USE it.
If it docs not pay for it- 
self in one year, in film 
saved alone or docs not oth­
erwise improve your results 
you may, if you wish, re­
turn the book and get your 
money back.

"The Portrait Chapter alone
is worth more than the price of the book"
writes one authority. To those photographers who have coiv 
sidcred launching into the new field of Portraiture in Color, 
this hook will serve as a sound basis for such efforts.
But this is only one phase of the hook, tor every problem tHe 
Kodachromc worker will encounter is explained in terms of the 
factors that apply exclusively to this Color medium.
This comprehensive book will save you many times its cost 
in film saved alone and hours of trial and error experimental 
tion.

18 CH A PTERS— 15 FULL COLOR ILLU STRA TIO N S
10 five-color diagrams illustrating fundamentals of color composition; 150 
black and white illustrations, every one demonstrating some problem of color. 
Chapters on Color Composition, Exposure Calculations, Correct Use of Meter, 
Sunlight Characteristics. Photoflood, Photoflash, Landscapes, Flowers, Movies, 
Portraits, Color Filters. Color Meters. Color Prints, and the new Kodacolor.

BY FRED BOND
one of the few photographers working exclusively in Kodachromc professionally 
— since the day the medium was introduced. This is an “ experience" book 
— years of experience gained through laborious and painstaking effort.

ORDER DIRECT FROM US (SHIPPED POSTPAID)

CHARLES ABEL INCORPORATED
520 Caxton Bldg. Cleveland, Ohio

UNEXPECTEDLY R EC L A SSIFIE D ! Have only two 
weeks extension. Need all-around man to manage and 
operate fu!ly-e«juip|»ed. established portrait studio with 
low overhead in industrial city, while I am in service. 
No investment required. Fifty-fifty basis. Rush com­
plete information in first letter with photo of self if 
possible. Kessar’s Studio. 629 Main St., Buffalo, N.Y.

____________10-lc
WANTED A - 1 printer and darkroom man. Permanent 
anil good salary. Write Harry Dutchyshyn. Post Photo­
grapher, Fort Monmouth. N. J ._____________________10-2
$3,500.00 TO $5,000.00 SALARY PER YEAR FOR 
POSITION WITH NATIONALLY KNOWN CONCERN 
WHOSE HEADQUARTERS ARE IN W ESTERN NEW 
YORK. MUST BE EXCEPTIONALLY GOOD POR­
TRAIT PHOTOO.RAPHER; EXPERIENCED IN D IVER­
SIFIED  TRADE AND POSSESS A BILITY TO IM­
PROVE THE QUALITY OF WORK OF OTHER PHO­
TOGRAPHERS. W RITE O-l CARE TH IS JOURNAL.

10-2

WANTED A-1 photographer with a car to make group 
pictures on Army Post. Must be good salesman, neat 
and dei>cndable. Wages $75.00 per week. Write Harry 
Dutchyshyn. Post Photographer. Fort Monmouth. N. J .

10-2

WANTED PORTRAIT PRIN TER and darkroom man: 
all around man preferred; Draft exempt: sober and re­
liable. Permanent position in leading studio doing good 
work. State exi>erience. age ami salary wanted. Guth 
Studio. Carlisle, Pa. Pl-2

DO IT NOW! W o  M » rv e  lli«* n a t i o n !

Write today for our catalogue prices on coloring and 
rebuilding in airbrush, torn and defaced photos. Genuine 
oils on Canvas, Miniatures, etc.

VICTOR PORTRAIT CO.
752 - 13th St. Oakland, Calif.

WANTED—Operator to manage a small portrait and 
photo finishing studio. Permanent position. Write Harry 
Dutchyshyn, Post Photographer, Fort Monmouth, N. J .___________ ______ 10-2
WANTED EXPERIEN CED  receptionist, also retoucher. 
Good salary and permanent position. State qualifica­
tions in first letter. Steimont's Studio, 220 Washington 
St.. Waukegan. 1 1 1 . _____________________________ 10-1
WANTED AT ONCE— Lady preferred- I am going into 
the Service in the near future and want an all around 
photographer to take over my studio for the duration. 
My wife will stay with you and can do retouching and 
coloring. If you cannot do first class portrait, commer­
cial and kodak finishing, do not apply. Best studio in 
southern Virginia with chance to buy if you desire. Give 
full information about yourself in first letter. Hermann s
Studio. Martinsville. Vn.______________________ ______ 10-2c
RETOUCHERS BY MOFFETT STUDIO. CHICAGO. 
IL L .. 30 S. Michigan Ave. Steady job on salary or 
n io ro  vvnrk.  Write US.

S T U D IO  FO R  SALE
FOR SALE— Long established, completely squipped stu­
dio in county seat town in Nebraska. Good photogra­
phic community. Would like to sell business, equipment 
and building, but would sell business and lease the build­
ing and equipment. Mrs. A. L. Proskovec, David City, 
Nebr. 10-lc

B efore and A fter Correction  
If it*s a difficult case of retouching 

send negative to
C. W .  A S C H B A C H E R , Correction Specialist

711 Stewart Bldg., Houston, Texas
(Formerly of Newark. N. J . )
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Here's New Business For You

Personalized 

Photographic Greeting

Cards

/VllLLIONS of greeting cards will be 
sold this year, and more of them than 
ever before will be personal photo- 
graphic cards. Eastman Greeting Card 
Production Outfits for 1942 offer a wide 
variety of designs and greeting styles. 
Order your outfits now.
Outfit No. 8 contains 12 negative masks, 6 
for horizontal and 6 for vertical negatives, and 
Kodak Embossing Guide. The 6 styles are 
illustrated. List price of No. 8 Outfit is $4.25.

Outfit No. 7 contains 2 cardboard masks and 
6 negative sentiments 
for the 3 styles of cards 
it produces. List price 
of the outfit is $2.15.

Both Outfits are for 
434 x 5b2'inch cards— 
negative masks have 
2 x 3-inch openings.
Samples of envelopes 
on request.

E A S T M A N  K O D A K  C O M P A N Y ,  R O C H E S T E R ,  N . Y .
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