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V cd u n teA  afj Pn-eA tic^e  . . .

A  G O O D  photo mount can speak  volum es of 

prestige at a single glance. What does yours say?

Have you ever realized that the mount in 

which you deliver your portrait is you? The 

mount is not just a convenient m eans of deliver­

ing photographs — it is far more than that—it is 

truly YOU in the m inds of your custom ers and 

prospects. It can speak  volum es at a single 

glance. You are to a greater extent than perhaps 

you think, appraised  by the mount in which you 

deliver your pictures . .  . not only at the time of 

delivery — but for years and years to come.

THE GROSS PHOTO SUPPLY CO.
M A N U F A C T U R E R S  • T O L E D O ,  O H I O

C a n a d i a n  A g e n t s :  W. E.  B o o t h  C o m p a n y ,  L i m i t e d ,  T o r o n t o ,  a n d  M o n t r e a l



P ho to g ra p h ers  look for this uniform —
N 1FO R M  Q U A L IT Y ! The profes­
sional photographers’ first demand 

of the film they use is dependability, uni­
formity of results.

A gfa Ansco, B ingham ton, N ew  Y o rk .
Branches in Boston, New York, Cincin­
nati, Chicago, Jacksonville, D allas, Los 
Angeles, San Francisco, and Toronto.

Such a film is Agfa Supersensitive Plena- 
chrome, extremely popular for portrait 
work as well as for the widest range of in­
door and outdoor subjects. Supersensitive 
Plenachrome is a high-speed film with a 
beautifully balanced emulsion and wide 
latitude. Its  high orthochromatic quality 
minimizes retouching. B u t above all, these 
qualities never vary— they are completely 
predictable and reliable!

Agfa Supersensitive Plenachrome is avail­
able in all standard sizes. Order it today.

Agfa
S U P E R S E N S I T I V E  

P L E N A C H R O M E  F I L M
M A D E  I N  U.  S.  A .

*



The Photographers’ Association of America .........■■-■■■■§
The following firms are supporting the activities of your Association. ,-■■■■ ■ =

D. E . A bbott P o rtrn it & F ram e  C o., H un tin gton , W. V a. 

A g fa  A nsco, B in gh am ton , N . Y .

A rabol M fg. Co., 110 E . 42nd S t .,  New  Y ork  City 

A tlan tic  G elatin  C o., In c ., H ill S tree t , W oburn, M ass. 

B ausch  & Lom b O ptical Co., R ochester, N . Y.

B lu m s P hoto  A rts, In c ., 1021 N . W ells S t .,  C h icago, 111. 

B u rle igh  Brooks, In c ., 126 W. 42nd S t ., N ew  Y ork  City 

Burke & Ja m e s . In c ., 223 W. M adison S t., C h icago, 111.

C a lifo rn ia  C ard  M fg . C o., 500 P o trero  A ve., S an  F ra n ­
cisco, C a lif.

C hess-U nited C om pany, 95 M adison A ve., New Y ork  City 

Chilcote C om pany, 2140 Su perior A ve., C leveland , Ohio

Clyde W oodw orking C o., 2700 S . H am lin  A ve.. Chicago. 
III.

C olum bus Photo Su pp ly . 62 E. Gay S t., Colum bus. Ohio

C u rtis  Color L ab o rato rie s . 2063 E . G age  A ve., H unting- 
ton P ark . C a lif.

D ecorative B ackgrou n d C o., 4814 W. 25th P lace . Chicago- 
C lcero, 111.

D efender Photo Su pp ly  C o., In c., R ochester, N . Y.

Dodd C om pany, 1025 H uron R oad . C leveland . Ohio

Du P on t Film  M fg. C orp ., In c ., 9 R ockefeller P laz a , New 
Y ork  City

K astm an  Kodnk C om pany, Rochester. N . Y.

E astm an  Kodnk C om pany —T aprelI Loom is D ivision . 1727 
In d ian a  A ve., C h icago , III.

E astm an  K odak S to re s  Co.. 133 N . W abash A ve., Chi­
cago . III.

E dw al la b o ra to r ie s , In c .. 732 Fed eral S t ..  C hicago. 111. 

Excel F ram e M fg. C o.. 910 W . L ak e  S t .. C h icago, III. 

F ink-R osolieve C o.. In c., 109 W. 64th S t .,  New Y ork  City 

Fo lm er-G raflex  C orp ., R ochester, N . Y.

G arraw ay  C om pany, 373 C arm ita  A ve., R utherford . N . J .  

W. D. G atchel & Son s. 431 W . W alnut S t .,  L ou isv ille . Ky. 

G eneral E lectric  C om pany. N ela P a rk , C leveland. Ohio

The G evaert C om pany o f A m erica . Inc, 423 W. 55th S t., 
New York City

C. P . Goerx A m erican  O ptical C o.. 317 E . 34th S t ., New 
Y ork  City

J .  S . G rah am  Co.. In c., 90S Ave. D. R ochester. N . Y.

G ross P hoto  Su pp ly  Co.. 1501 W. B an cro ft S t .. Toledo. 
Ohio

H aloid Com pany. R ochester. N . Y.

H am m er Dry P late  C o., 3547 Ohio A ve.. S t. I/Ouis, Mo.

F ran c is  H endricks C o.. In c .. 339 S. W arren  S t ., S v racu se . 
N . Y.

H irsch & K aye. 239 G ran t A ve., San  F ran c isco , C a lif. 

H olliston M ills. In c .. N orw ood. M ass.

H uber A rt C om pany. 124 7th S t .,  W ., C in cin n ati. Ohio 

P h ilip  A. H unt Co.. 253 R u ssell S t .,  B rooklyn . N . Y. 

Joh n so n  V entlite  Co.. 4669 W. H arrison  S t.. C h icago. 111.

George L . Kohne, In c ., 602 Su m m it S t .,  Toledo, Ohio

Fred M. L aw ren ce Co., 101 W ooster S t ., New  Y ork  City

H. L ieber Com pany, 24 W. W ashington  S t .,  In d ian ­
ap o lis, Ind.

W. R. L o a r  & Son, 117 W. M ain S t .,  G rafto n , W. V a. 

M allinckrodt Chem ical W orks, S t. L ou is, Mo. 

M edick-Barrow s Co., 855 W. 5th A ve., C olum bus, Ohio 

Medo Photo Su pp ly  C orp., 15 W. 47th S t ., New  Y ork  City 

Merck & C om pany, R ah w ay, N . J .

M inox. In c .. 92 L iberty  S t .. N ew  Y ork  City 

G eorge M urphy, In c ., 57 E . 9th S t . ,  New  Y ork  City 

N ation al C arbon C om pany. In c ., C leveland . Ohio

Novelty G lass W orks, 1410 S . M ich igan S t .,  South  Bend, 
Ind.

S. E . O verton C o.. South H aven , Mich.

P ako C orporation , 1006 L yn d ale  A ve.. N .. M inneapolis. 
M inn.

P hiladelph ia B ad ge  Co., 942 M arket S t .,  P h iladelph ia , P a . 

Photogenic M achine C o., 21 O live S t .,  Y oun gstow n , Ohio 

Photo U tilitie s, In c ., 10 W. 33rd S t ., N ew  Y ork  C ity.
P ositype C orporation  o f A m erica , 244 - 5th A ve., New 

York City

R eim ers P hoto  M ateria ls  C o., 1000 N . 3rd S t . ,  Mil­
w aukee, W is.

Roanoke P hoto  F in ish in g  C o.. 2nd S t .. & Luck  A ve.. 
Roanoke, V a.

Rochester A thenaeum  & M echanics In stitu te , Rochester. 
N . Y.

W. Sch iller & C o., 1109 Locu st S t .,  S t .  Ix)uis, Mo. 

S im plex  Spec ia lty  C o.. 116-118 W . 14th S t ..  N ew  Y ork  City

Ja m e s  H. Sm ith  & S on s C orp ., L ak e  & C o lfax  S ts .,  
G riffith , Ind.

Society  fo r  V isu al E du cation , In c ., 100 E a s t  O hio B ld g ., 
C h icago, 111.

Sprag u e-H ath aw ay  Stu d ios, W est Som erv ille . M ass.

A. A . Ston e Co., 1492 W. 117th S t .,  C leveland , Ohio

Stud io  V eronica (F . J .  H. A ben droth) 715 W. 104th 
P lace . C hicago. 111.

A. S u ssm an  & Co., 237-57 D iam ond S t .,  P h iladelph ia , P a .

V ictor A n im atograph  C orp .. D aven port, Iow a.

W estcott, S lad e  & B alcom  C o., 95 E m pire  S t .,  P rov i­
dence, R . I.

W eston E lectrica l In stru m en t C orporation , N ew ark , N . J .

W hitehall Spec ia lty  Co., 1735 D iversey P ark w ay , C hicago,
111.

W illoughby C am era S to res. In c ., 110 W . 32nd S t .,  New 
Y ork  City

W inth rop-A tk ins C o., In c .. 151 P ierce  S t., M iddleboro. 
M ass.

W ollensak O ptical Co., R ochester, N . Y .
C arl Z eiss. In c ., 485 5th A ve.. N ew  Y ork  City
The F . Z im m erm an Com pany, W est 110th & B erea . Road. 

C leveland. Ohio
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H A L O B R O M E P R O J E C T I O N  P A P E R
Favorite of photofinishers and practical photog­

raphers . . .  Halobrome's beautifully balanced extra 
rich emulsion wins enthusiastic praise for its cham­
pionship performance.

Outstanding photographic excellence, excep­
tional exposure latitude, easily controlled devel­
opment and many added exclusive features of 
Halobrome deliver fine prints faster at low cost 
with minimum waste.

Actual production tests convincingly prove 
Halobrome ideal for profitable print production.

THE H A L O I D  C O M P A N Y
Boston ...............................................................  ..................... 141 Milk St.
Chicago 608  So. Dearborn St.
Detroit 144 La faye tte  Blvd.
Los Angeles _________ _________ 714 So. Hill St.

But... don’t take our word for it. A  practical test 
of Halobrome under your regular production con­
ditions may help you cut costs . . .  boost profits. 
Write today for facts on testing, prices and dis­
counts.

H A L O  C O N T A C T  P A P E R
First cho ice  of leading photographers for 

speedier, more profitable production of fine blue 
black prints.

4 3 7  H A L O I D  S T . ,  R O C H E S T E R ,  N .  Y.
New York 3 3 0  W . 42nd S i.
Philadelphia 1015 Chestnut St.
San Francisco 4 5 0  Mission St.
W ashington 15th & K Sts., N. W .



The Capitol A Graflex Picture hy Allen Braunstein

/)*n&ucG*t-M adte GamesiaA. jjOSi A m esuca!
Cameras serving our armed forces must make 
all kinds of pictures under all kinds of con­
ditions. They must stand up under severe ser­
vice ashore, afloat and aloft. They must he 
carefully and honestly built a synonym for 
dependability.

With over half a century of fine camera­
making behind us, we are today turning our

facilities, our talents and our resources more 
and more toward the supplying of depend­
able, rugged and versatile cameras to those 
engaged in our defense.

We are proud that Graflex and Speed 
Graphic American-Made, Prize-Winning Cam­
eras are meeting America's requirements are 
doing their part.

F O L M E R  G R A F L E X  CORPORA T I O N,  R O C H E S T E R ,  NEW YORK,
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EDITOR: C H A R L E S  A B E L  = =
A .  R . P . S ., H on . M . Photog. -

Official Journal:

Association of Am erica.
Published the 5th and 20th ~ " :

C H A CR LES ^ A B eI T nIC O R P O R A T E D  - — -

Editorial and Business O ffices: =  1 1 M~ ~^=
520 Caxton Build ing, C leve land , O h io . 1
SU BSC R IPT IO N  R A T E S : United S = =
States and possessions $2 .50  a year,- ;  =
A l l  other countries $3 .20  a year. = ..........— _________ j
Single copy p rice: 2 0  cents. = =

•  Boh Kohler is another who should he 
awarded merits for commercial accomplish­
ment when the powers that be get around to 
recognizing that business accomplishment is as 
praiseworthy as excellence in camera art, be­
cause Kohler’s studio in Milwaukee’s Fine Arts

most. Female assistants greet the incomers and 
guide them into an order, Mr. Kohler hover­
ing in the background ready to give the added 
psychological push when an assistant gives the 
signal that the potential customer has weak­
ened, but not enough. Mr. Kohler is of the 
Eb. Harwood stamp. He gives one a feeling 
of assurance, which most certainly is a busi­
ness asset. One feels his presence in the studio 
and undoubtedly his confidence-giving person­
ality does much to bring business to his es­
tablishment.

Bob Kohler is tall, slim, rugged in build and 
business-like yet professional in manner. Per­
haps it is the tortoise-shell glasses which add 
the professional touch, and the thick though 
well trimmed head of hair.

W e were greeted as one who had called 
with business to transact rather than as a 
writer, about to ask a flock of too personal 
and irrelevant questions, who should be humor­
ed. He took us to a small plain office around 
some corners and in the rear of the establish­
ment. Then the facts came straight from the 
shoulder with a friendly but makc-out-of-it- 
what-you-can attitude. We were not surprised 
that he served an apprenticeship at 16 years 
of age. He’s the type of man who would; he

I Call on Some Interesting Photographers
By Herbert Thayer Bruce 
( A  Series of Interviews)

"Bob” Kohler
(With five illustrations by Robert Kohler)

Building is a business establishment run on 
businesslike principles.

W e had the misfortune to visit him during 
the lunch period for neighboring commercial 
establishments, for the Kohler Studios are just 
around the corner from Milwaukee’s heart of 
things. Perhaps it was not unfortunate at that; 
we had time to absorb what was going on. 
Many photographers might envy the steady 
stream of customers coming and going, and 
the many others who examined sample prints 
to decide which might best suit their interpre­
tation of their particular type of beauty or 
personality. But the space was ample for the 
throng as the reception room is far larger than

goes “whole hog” or not at all. His first job 
in the photography business was with Henry 
Klein, a promininent Milwaukee camera man. 
He spent six years with Klein and then heeded 
the call of California. He stayed in San Fran­
cisco until 1906 when his Market Street studio 
was burned out in the fire which followed 
the earthquake. He then returned to Mil­
waukee, “ collarless.”  Two years with Ben Gut- 
tenstein in Milwaukee sufficed to get him back 
on his feet enough to heed California’s second 
call. 1908 found him again in San Francisco, 
still a “ town of spooks” . So he trekked south 
to Los Angeles and opened a studio on Main 
Street. Despite his persistency in seeking a

223
The

Professional
Photographer



The Cover Picture =
•  I began my photographic career about 32 
years ago in the studio of Mrs. Helen Bertel- 
son of Milwaukee, W is,," writes F. H. Com­
mander of Buffalo, N. Y., who provides our 
cover picture this issue. “ Later I joined the staff 
of Simon L. Stein of that city and made home 
portraits in Chicago and Milwaukee with his 
son, the late Julian Stein. We used only day­
light, since artificial light had yet to be de­
veloped. I did not realize at that time what a 
colorful character Simon Stein was, nor what 
a privilege I enjoyed in being one of his staff. 
From there I went to Rochester, N. Y . and, 
after a short period of employment in a local 
studio, applied tor and received an appoint­
ment as an Eastman film demonstrator. Dur­
ing this period I was recalled from the road to 
serve as an instructor in aerial photography in 
the U. S. Army School at Kodak Park. After 
the conclusion of World W ar I, I went back 
on the road. While making my calls at the 
Hartford, Conn., studio of Louis Fabian Bach- 
raeh I met the girl who became my wife. For 
18 years she has been and she still is my 
right hand in Buffalo’s Commander Studios.”

California career, the “golden" State did not 
measure up to the opportunities she advertised. 
He sold his Los Angeles studio to Dana B. 
Chase and returned the second and last time 
to his native Milwaukee. This time he opened 
studios for the express purpose of getting vol­
ume. The idea succeeded "tremendously". But 
volume had its headaches; he discarded the 
quantity turnover principle 12 years ago and 
has since concentrated on more exclusive work. 
This, he believes, was a logical course of action 
Cheap price photography cannot compete with 
cheap price photography; the profit margin 
doesn’t exist in the first place. And prices 
now are too cheap. But even with the dis­
carding of volume turnover and the number 
in help required to handle quantity produc­
tion, he still employs an average of seven to 
eight people throughout the year.

His equipment is standard studio equip­
ment; he doesn't use candid cameras.

He lectures to amateur groups because he 
believes it a good advertising medium. He can

trace specific orders from specific lectures. 
And he is a man whose personality, bearing 
and appearance make possible the imparting 
of experience-proven facts about a particular 
avocation without tainting his presence or his 
words with an ulterior motive. Contrary to 
the opinions of many of his brother crafts­
men, he does not believe that the amateurs 
are stealing the show from the professionals 
through the fad for candid shots and home pic­
ture equipment. The public still appreciate 
good photography by an acknowledged master; 
the more so, in fact, because of the general 
inadequacy of their own efforts. Conventions 
and lectures, he believes, are a practical help 
to all photographers, professional or amateur. 
He goes to conventions expectant, and leaves 
them inspired.

Advertising problems are different, in his 
estimation, for every photographer. Each city 
responds to its own psychological appeal, 
which is quite natural since the majority of 
cities throughout the many distinct sections of

Mayor Carl Zeidler of Milwaukee, Wis., photo­
graphed by Robert Kohler.
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John Tyrrell, famed hand­
writing expert of Milwau­
kee. W in’ , photographed 
by Robert Kohler. Three 
more portraits by Mr. 
Kohler will be found on 
following pages.

the country arc populated with men and wo­
men of purely sectional racial and social char­
acteristics. What would bring business in Bos­
ton would never bring business in Cheyenne, 
and what would appeal to the Milwaukee 
trade would never scratch the hide of natives 
of Dallas. Telephone soliciting is taboo in the 
Kohler studio, and newspaper copy is largely 
a waste of money. It is direct mail advertising 
which he finds does the trick. His share of 
Milwaukee's wedding business runs to from 
200 to 300 sittings a year- and a fair share 
that is. This volume he attributes to direct mail 
appeal, plus a good measure of repute.

Like many others, Bob Kohler likes to take 
a busman’s holiday. Landscapes are his hobby. 
He is fortunate in being a Wisconsinian. The 
lake regions of his state are as abundant with

landscape studies as they are in fish. It was 
our good fortune to cross Wisconsin from 
Minnesota after the turn of winter; that is, 
after the autumn harvest season when colors 
arc vivid. The red-brown of the oaks in their 
late fall foliage, interspersed with deep-toned 
evergreens, seen across a straw colored field, 
with the horizon-rambling hill-land, is a sight 
for a color photographer. There’s a color-photo 
magazine cover in “ them thar Wisconsin hills 
and lakes," Bob. Go get 'em! That is, if you can 
leave the fish long enough. Why is it photo­
graphers are fishermen? But the fish will wait: 
there aren't enough photographers in Wiscon­
sin to clean out a lake. And your fraternal 
work can wait. As also your Masonic activi­
ties. For it is these which are Bob Kohler's 
hobbies.

225
The

Professional
Photographer



Critical Analysis
By W ill H . Towles, H on . M .Photog .
O ne of these analyses will appear in every issue. Although those who want to file 
them— and all readers should— will have to clip two pages,- the criticism will always be 
on the page facing, thus making comparison of the illustration with the text more easy. 
No names are used. Readers who wish to submit photographs for this department may 
submit them direct to us with the understanding that only those will be used which bring 
out points Mr. Towles considers of general interest.
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Depend upon Reception Room Methods
Mak ing the Portrait Studio Pay
Part O n e  —  Profits
By Eva L . Briggs, M .Photog.
( A  Series of Article*)

Number Fourteen Surveying the Market
•  How would you like to double your present 
business in just four years?

Most of us plan as a natural course of events 
for our business to increase from year to year.
But how many of us plan on a definite increase 
for each year -then go after that increase sys­
tematically? Even with the changing conditions 
we face today scientific planning of business 
promotion can be done. It will show results.

Just supposing we do want to double our 
present business in the next four years. This 
means that each year we must show approxi­
mately 20%  increase over the previous year's 
receipts. In other words for the next four years 
for every $1,000.00 of volume of one year the

next year must show an approximate increase 
of $200.00.

This is fixing definitely in our minds the goal 
which we wish to reach.

In selecting our potential market for this 
20%  increase each year there are a number of 
questions we should ask ourselves.

Is the community in which we are located a 
small town with only a limited number of 
people? Is it a medium sized city with many 
prospects not yet covered? Or is it a very large 
city with a huge number of prospective cus­
tomers?

If our community is small, we must look to 
the trading area surrounding it. How many

•  In picture-making, it is the artist who 
scores every time—age or youth makes little 
difference. It he is sensitive to beauty he 
finds it everywhere and if he is skillful he 
puts it in his pictures. He lies in wait for 
suitable models, spends good dollars on 
draperies and accessories, is lavish with 
time and patience and when he can produce 
a picture such as we see on the opposite 
page, is justified in being proud of his ac­
complishment. The management of light 
and shade as related to a whole, ought al­
ways to be present in the worker's mind; 
through lack of attention to this a portrait 
is often destroyed in the making.

One experiences a sense of delight when 
viewing a portrait of this type. There are 
such beautiful soft tones all through it—no 
heavy shadows. The subject is well spaced. 
The dark line on the left is nicely placed 
and gives balance to the whole composition. 
There are only two minor changes I might 
suggest: one is that raising the right knee 
would give more depth to the figure be­
tween the waist and the knees; the other is 
that if the left arm had been turned to 
show the narrow part of the wrist, it would

have given tatter form and been more 
graceful. The attention of the subject has 
been arrested while she was arranging the 
flowers, the body has motion and the expres­
sion is easy and spontaneous.

When making this portrait the photogra­
pher did not depend upon dodging in his 
printing to give him the effect he wanted; he 
knew how to make a balanced negative in 
the camera room. This is so much better 
than to have to resort to dodging on each 
print made. All prints can be alike and in 
case of duplicate orders we are assured of 
the same general effect, if the negative has 
been made right. The first prints can be 
matched without difficulty.

This picture was made with three sources 
of light. The main illumination was from 
an arc lamp. Two spotlights were used but 
the three lights were co-ordinated so that 
each one did its own individual job without 
interfering with the others. The reproduc­
tion has lost some of the soft, delicate val­
ues of the original, unfortunately. It was 
made from a gold-tone print which en­
hanced the values of the well-balanced and 
delicate effect presented in this portrait.
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Portrait by Robert Kohler

miles can we draw from? What other cities are 
likely to draw from the same radius? Is the 
population scattered or is the country thickly 
populated?

What are the industries near us? Do they 
provide a fairly steady income the year around 
or is their work seasonal? Are there many new 
industries and are these new industries of a 
permanent or temporary nature?

What is the average income of the people 
in our drawing territory? Do we have largely a 
medium class to deal with or do we have quite 
a rich group coupled with an extremely poor 
class?

What kind ot people are our potential cus­
tomers'? Are they well-educated? Are they 
people of discriminating taste? What special 
peculiarities do they have? Are they divided 
into certain nationality groups’  What religious 
and fraternal organizations are most promin­
ent'’ Are they interested in community affairs 
or are they inclined to "let George do it’ ”

To study our potential customers who are 
going to make up that extra 20r 'f each year 
is good scientific sales psychology. To know the

vulnerable spots in the human armor is to pos­
sess the greatest single qualification for success­
ful advertising and salesmanship. Let us find 
out what the instinctive interests of these peo­
ple are- then we have the most certain grounds 
for appeal.

What are the past buying habits of our po­
tential customers? Do they believe in patroniz­
ing home town enterprises or do they trade 
out of town and, if so, why. Have they bought 
easel mounts for years and years? Are they in­
clined to buy all small pictures? Are they “ dol­
lar” picture minded? Or are they quality buy­
ers? Are they in a buying rut or do they ac­
cept changes readily?

If we let things just slide along and follow the 
path of least resistance, the first thing we know 
some alert young fellow with the courage to 
use new ideas will come along and take our 
business right out from under our feet. Let’s 
be on our toes—and what s more make our 
customers conscious of the fact that we are 
keeping abreast of the times.

It is surprising sometimes what simple things 
will catch the public eye. Several years ago a 
photographer starting up in a city of nearly 
.>00,000 came to me for advice. We studied 
the situation and found that all the other stu­
dios there were using large folders with very 
wide margins. I advised him to startle the buy­
ing public and use just the opposite—corner 
pocket mounts. He did and I am firmly con­
vinced that it was a responsible factor in en­
abling him, in just a few years, to be the proud 
possessor of one of the finest and best located 
studios in that city. And one of the most 
profitable, too.

The trend of the times is another important 
factor. We live in the swiftest moving age 
man has ever known. In the past months we 
have been offered numerous new film emul­
sions. We hardly have a chance to install the 
latest light reflectors when new bulbs are on 
the market requiring no reflectors. W e nicely 
become accustomed to synchronized lights 
when fluorescent light makes us want to 
change. Then along comes Kodatron light and 
we feel behind the times with our present 
equipment. This is a far cry from the traveling 
dark room and wet plates of the Civil W ar 
period. Even the 10c stores have picture de­
partments. The candid camera craze has boom-
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This lovely high-key study 
will serve to show the ver­
satility of Robert Kohler 
of Milwaukee when com­
pared with his other four 
portraits in this issue, all 
of them low-key portraits 
of men.

ed the amateur field. What advertisement to­
day is complete without a photograph? The 
photographers have taken over much of the 
illustrative and commercial art fields. The trend 
is to specialization in every field.

We little realize today just how far this mat­
ter of specialization has gone. A  physician 
friend of mine came to a full realization of it, 
when, after being a general physician in a small 
town for many years, he wanted to move to the 
big city. He went to a large office building for 
doctors, to see about renting an office. The 
manager said, "W e take only specialists here,

this is a very exclusive building. What kind of 
a specialist are you?" My friend thought for 
a minute and replied with a twinkle in his 
eye, "Well, I'm a general specialist.”  The man 
answered, "That must be a new kind of spe­
cialist, we never had one of them, but I guess 
it's all right."

Let us bring our methods of merchandising 
photographs up to the level to which our 
photographic tools have advanced- then, and 
only then—shall we be in keeping with the 
march of time.

When planning our sales promotion cam-
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Portrait by Robert Kohler.

paign we must consider our competition. Just 
what are we competing with? We are not in 
reality competing so much with fellow photo­
graphers as we are competing with all other 
lines of business for our share of the custom­
er's dollar. Do we compete as actively and in 
as modern a manner for the public’s money as 
the druggist, the jeweler, the clothier, the flor­
ist or the real estate man?

Do we expect our customers to be satisfied 
with methods which we ourselves would not 
tolerate in another line of business?

After we have compared our profession with 
other lines of business let us honestly evaluate 
our services and work and those of other 
photographers who come in our trading area. 
Do we offer a better service? Is our studio as 
attractive? Are our price ranges about even? 
Do we cater to the same class of people? Are 
we less popular in the community and less ac­
tive in local affairs than our competitors? Is 
the quality of our photographs not quite up to 
the standard of some of the other studios?

The Idea Exchange
W e p a y , on acceptance,
$1 .00  for^each item we can =

short-cuts, just so long as =
they are original with y o u. =

if necessary. The idea is - -
the main thing - we’ll do -

Just address this department. ................

Direct-Mail Campaign to Soldiers Home on 
Leave
By Norman L . M e ir, M anhattan Studios, L a  Crosse, 
W is.
(Ill Miration)
•  I mail a postcard like the one shown to each 
serviceman who comes home on furlough, getting 
my information about the arrivals from the news­
papers. I printed these on postcard paper from a 
copy negative of a portrait I made of Sgt. F. M. 
Murphy of this city, now stationed at Fort Sam 
Ffouston, Texas. The lettering was done on the 
print before copying. On the back of the card I 
write the following: “ Now that you are at home on 
furlough, have you thought of having a really fine 
portrait made of yourself in uniform? We feature 
a special for service men that is finished up in the 
snappiest folder you ever saw . . . designed just for 
the Army. It will be a pleasure to show you our 
Army Special any time at your convenience. Very 
truly yours, Manhattan Studios." For this special I 
use the new patriotic mounts now being offered by

W hat fields are over-worked? Are we all 
going after the school business and paying lit­
tle attention to commercial work? Is the town 
over-run with itinerants because we are too 
narrow to co-operate with our fellow photo­
graphers? Have we played follow-the-leader in 
making speculative sittings to the point where 
little business can be had on any other basis?

What fields are not fully developed? Are 
home portrait sittings side-stepped because it's 
too much trouble and we haven't convenient 
equipment handy? Does anyone actually go 
alter men's portraits? Could more business be 
had if we made a special effort to attract wed­
dings? Do the drug stores get all the photo 
finishing and sell all the cameras? Does anyone 
push framing during house cleaning season?

Customer inquiries often give us leads to 
fields we might develop to increase our profit 
and provide that extra 20% increase every
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The postcard Mr. Meir mails to homecoming sob 
diers, as explained on the opposite page.

several makers. I have a similar card for Navy men, 
the photograph being, of course, one of a sailor.

year. If we very often have to say, “ No, I'm 
sorry we don't do that kind of work,” or "No, 
we don't carry that in stock”—there is some­
thing wrong somewhere.

These are just a few of the questions to ask 
ourselves in considering our business promotion 
with which we hope to double our business in 
four years. But let's not just consider these 
questions. Let’s take a piece of paper—put 
“good’ on one side and “bacT on the other— 
then put our honest answers down in black 
and white. Immediately we have a birdseye 
view of the favorable and unfavorable aspects 
we must face. Then let’s add up our score and 
do something about it now so that when the 
cash register rings up the last glad sale on 
Christmas Eve we will have made considerable 
headway towards our goal — to double our 
volume in the next four years.

The
Photographers 
Association 
of America
Off icers:
President: W illiam  Gerdes, M .Photog ., i 
Jackson Heights, L . I . , N . Y . ;
V ice-President: James E. Thompson,
Knoxville , Tenn.
Portrait V ice-President: ;
J. Anthony B ill, C leveland , O h io .
Commercial V ice-President: __
Edward T. Hedrich , Chicago,
Secretary: J . Carroll Brown, ;
Worcester, Mass.
Treasurer: W alton Reeves,
A tlan ta , G a . _________ ____________
Assistant Treasurer: W illa rd  C.
M artin , M .Photog ., Terre H aute , Ind.
Immediate Past President: Charles H . _______
G roene, Hon. M . Photog,, C incinnati, O h io . 
Executive M anager: ■■■ ■ ■ 1 ■■
Charles A b e l, H on . M . Photog., C leveland , O h io .

Who Has a Satisfactory 
Answer to Th is Problem?
•  The following letter from ;i wclbknown photogrii' 
pher in an Ohio city poses a problem which is by 
no means unusual. A member of The P. A. of A., 
he nevertheless recognizes that this is one of many 
similar cases wherein The Association has no legal 
or other recourse to which it can resort, but he is 
asking for advice. Finding ourselves at a loss we are 
publishing his letter, names deleted, in the hope that 
perhaps other readers have found a solution. At any 
rate, a general discussion might prove helpful and 
we shall be glad to publish any letters regarding it, 
except that there will be no point merely to repeat 
similar instances in other cities.
Dear Mr. Abel:

“ For the past two years photographers in this 
town have been facing a problem that affects them 
in two ways— publicity, since they lose their news' 
paper credit lines, and a general loss in business.

“ We have two large department stores here, in 
both of which are located chain studios operating on 
a 20% basis. Both, incidentally arc chain studios 
with home offices in this state.

“These two stores sell a great many bridal gowns. 
Immediately after a sale the bride is taken into the 
studio and photographed, a free print being fur 
nished to the local newspaper. All you see in our 
local paper is the credit lines of these two studios.

“My particular complaint is the loss of the credit 
line. These two studios get 98% of the credits and
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Six shots of the interesting residence studio of Arthur Johnson. Springfield, Mass. In order, across, from 
tipper left to lower right Exterior—camera rooms, reception and finishing rooms on first floor, darkrooms 
in basement, living quarters on second: Part of reception room opening into main studio—dressing room 
behind drape. Reception room from studio entrance— tea wagon used to serve refreshments for moryiing 
bridal parties -divan and coffee table for showing samples, etc Another view of reception room—cuS' 
tom-made displax cabinet for print samples; Main camera room from children s camera room— gold velvet 
backgrounds with black velvet behind and green shade covering whole wall behind both; Children s studio 
with two walls draped in blue silk fluorescent overhead light

all the other studios- of which there are a number- 
have to be satisfied with the remaining 2c/r . The two 
stores have virtual control of the bridal business. 
There are six other stores in town selling bridal

gowns, but because of this tie-up those stores are 
unable to build any volume of sales.

“ As Executive Manager of The Association you 
have done some wonderful work and I am hoping
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Qudlit Y  THAT SPARKLES

W t h  the right choice of material Eastman's 
fast Ortho-X, Tri-X Panchromatic, or Kodatron 
Panchromatic Films you can put sparkling quah 
ity into any subject, from a stunning piece oi glass 
to a smart fashion illustration. For an ortho re' 
suit, use Ortho'X. For long scale and high speed, 
there’s nothing to heat Tri'X Panchromatic. For 
contrast and sparkling brilliance with fine quah 
ity, use Kodatron Panchromatic. All have high 
speed all have the quality that distinguishes fine 
photography.

EASTM AN  KODAK C O M PA N Y , Rochester, N. Y.
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you may be able to advise us how to go about this 
and lick it. I have noted in T he Professional 
some of the problems you have had from other lo­
calities and I will certainly appreciate any help you 
can give us."

Masters of Photography 
— Correction
•  In our last issue we published what we rather 
pointedly emphasized as being the "official" list of 
those members of the industry who are now so for­
tunate as to possess either the Degree of Master of 
Photography, that of Honorary Master of Photogra­
phy, or both. To our great chagrin we find that 
despite our having taken considerable pains to have 
that list complete and accurate so it might be used 
as a reference source for the entire coming year, one 
name was omitted. What makes the slight worse, 
even though it was entirely unintentional, is that 
the name omitted is that of one of the first five 
photographers to have been awarded the Earned 
Degree.

Our sincere apologies, therefore, to Edward J. 
Cook, M Photog., of the Kaufmann & Fabry Com­
pany, 4 25 S. Wabash Ave., Chicago, 111., whose 
name was the one left out. May we suggest that 
readers who may have occasion to refer to the 
complete list insert his name in its proper place in 
the list as published in our October 5 issue. Unfor­
tunately space will not permit reprinting the list in 
its entirety.

*Tis Here, Maybe!
News and Gossip about ------  . 1 =

•  The Wisconsin Association is now charging an­
nual dues which, in the minimum bracket, are high­
er than those of The P. A. of A. For example: 
$6.00 per year tor a gross business up to $5,000.00 
a year: $12.00 from $5,000.00 to $15,000.00: $20.00 
above $15,000.00. We will grant there are certain 
services a state association can perform which the 
National cannot. At the same time when one con­
siders what the National offers for a scale of dues 
ranging from $5.00 for $5,000.00 to $30.00 for 
$100,000.00 and up, it is a little difficult to see how 
any state organization can justify dues quite so high 
as those mentioned.

Thomas B. Clar\, who started in the photographic 
business m Indiana, Pa., in 1878. retiring in 1928 
after 50 years as a photographer, died on October 3 
in hospital there after a lengthy illness. Eighty'three 
years old. he was one of the founders of the Penn' 
sylvania Photographers' Association, forerunner of 
the present state orgayxization. and its president in 
1904. He was a promiiient citizen and civic leader 
in hxdiatia for over 60 years.

Ten months ahead of schedule Frank W. Lovejoy, 
chairman of the board, and Thomas J. Hargrave, 
president, with other officials of the Eastman Ko­
dak Company, Rochester, N. Y., on September 24 
presented to Brigadier General Walter P. Boat­
wright, commanding Frankfort Arsenal, Philadel­
phia, Pa., the first military height-finder from the 
production line at Kodak's Hawkeye Works. These 
huge instruments, costing $20,000.00 apiece and 
among the most complicated of all optical instru­
ments, are the "eyes" of the anti-aircraft guns and, 
thanks to Kodak, from now on they will be pro­
duced as fast as, if not more rapidly than, the guns 
themselves. Kodak is also making telescopic gun- 
sights and before long will be in production on me­
chanical fuses for shells.

The 1941 annual convention of the Oklahoma 
Professional Photographers' Association will ta\e 
place at the Biltmore Hotel. Oklahoma City, on 
October 19— one day only. Mrs. Houstin Payne. 
Shawnee, is secretary.

There were 77 present at the annual meeting of 
the Michigan Photographers’ Society, held at the 
Ball Studio, Plymouth, on September 28 and 29. A 
new feature was the method of handling the print 
criticism; this was conducted in the style of a radio 
quiz with three judges seated at the table quizzing 
each other about the prints. "It turned out to be one 
of the highlights of the meeting," writes George W. 
Tamlyn of Fenton, re-elected secretary and treasur­
er for the umpteenth time— "as usual," as he puts 
it. Other officers are Frank Chenicek, Big Rapids, 
president, and Jess L. Johnson, Cadillac, vice-presi­
dent.

Radiant Lamp Corp., 7^ewar\, N- /•. makers of 
spotlights, floodlights, motion picture projection and 
other concentrated filament lamps, have opened a 
new office and warehouse at 1558 N- Vine St.. Los 
Angeles, Calif., in charge of Walter C. Feistel, form' 
erly of their Detroit branch.

The fall meeting of the Professional Photogra­
phers' Society of Ohio was held at the Hotel Alms 
and the beautiful residence studio of J. Anthony Bill 
in Cincinnati on October 5, 6, and 7. Attendance 
was almost 100% (the usual normal for the Ohio 
Society) and all agreed that J. Anthony (Portrait 
Vice-President of The P. A. of A.) had provided a 
first-class program. It included Howard Kirby and 
Jack Wamsley of the Eastman Kodak Company, Ro­
chester. N. Y.: Hillary G. Bailey, Hon.M.Photog., 
Agfa Ansco. Binghamton, N. Y.: Harry Kirby, De­
fender Photo Supply Co., Rochester; H. K. Shigeta, 
Chicago. 111.: Charles H. Partington, Cincinnati and 
Fred R. Rill, M.Photog., Cleveland Heights. Speak­
er at the banquet was Milton Bacon of radio sta­
tion WCKY. Elected to membership were Louis 
Neunhofer and William Leonard Petty, both of Co­
lumbus and U. S. G. Salyers of Lancaster. The invi­
tation of the Cleveland group to meet with them in 
the spring on April 19, 20 and 21 was accepted.
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HUfrtt .......

Leading photographers find the Wollensak Series II /4.5 Velostigmat 
one of the most versatile lenses. W ith this all-round high speed anastig- 
mat your one camera virtually becomes five separate instruments. Com­
pactness and true perspective for home portraiture. Flat field for 
group photos. Speed for action shots. And so fine optically that 
it is regularly used for copying and enlarging.

WOLLENSAK SERIES II The Series II /4.5 is a modern lens designed to advance your 
f4.5 VELOSTIGMAT artistry, help you pet business.

W O LLEN S A K  OPTICAL C O . ,  6 1 4  HUDSON AVEN UE, ROCHESTER, N. Y.

ALL W ITH T H IS  /
S ’ *

# # # #

*  *

Two deaths in September were those of Charles 
Hopp, Detroit, Mich., and George Wolf. Lancaster. 
Pa. Mr. Wolf had been a member of The P. A. of 
A. for many years, almost his entire time in the 
profession, while Mr. Hopp was a life member, still 
interested in photography and often attoidnig the 
arinual conventions, although he had retired from 
business quite a number of years ago.

The semi-annual meeting of the Southern Illinois 
Art League took place at Edwardsvillc on September 
29 with approximately 100 photographers in attend­
ance, of whom 83 were present at the banquet. A. 
H. Streblcr, host to the gathering, was elected presi­

dent. Frank A. Foil, Pana, is the new vice-president 
and Justin B. Leonard, Chester, was re-elected sec­
retary. Among others on the program were Ken­
neth Carson, Defender Photo Supply Co., Rochester, 
N. Y., and Lester Kubiac, Photogenic Machine Co., 
Youngstown, Ohio. The next meeting will be at 
Pana in March.

R. Stanley Tam, head of the States Salvage Com- 
pany, Lima. Ohio, manufacturers of the Aul{erman 
Silver Salvage unit— the unit which electrolytically 
saves the silver and at the same tone doubles the life 
of the hypo bath— purchased the 7̂ . B. Au\ermdn 
Company of Cleveland, Ohio, on September 17. A/-

Modern Design—Dress Up Your Photographs

BUILD-A BOOK CORPORATION
203 N. Wabash Avenue, Chicago, Illinois

in handsome Build-A-Book Albums and watch them build 
repeat business for you. Holiday customers are seeking 
gift ideas; sell Build-A-Book and both giver and recipient 
will be coming back for more. The loose-leaf inserts take 
both studio size and amateur prints.

Write for our circular or ask your stock house.
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ready servicing more than 2.300 studios, they have 
now added all the former Aul^erman accounts.

Alva Leroy Eckcrman, who retired six months ago 
after operating a studio in Davenport, Iowa, for 27 
years, died at his home in Durant, Iowa, on Sept' 
ember 30, following a lengthy illness. He was a 
charter member of the Southeastern Iowa Photogra- 
pliers' Club (which later became the Cameracrafts- 
men of America), the Iowa Photographers' Associa- 
tion, and was at one time a member of The P. A. 
of A.

Clifton L. Voss, Fargo, N- D., has just moved in' 
to a new studio at 3/3 Broadway, that city. The op' 
ening, which attracted more than 1.100 people on 
the second day after which they lost tracl{ of the 
total was a tremendous success, largely due to radio 
publicity. If you want to l(now what Mr. Voss 
things of radio as an advertising medium, read his 
article which will appear in the 1941 P. A. of A. 
Convention Report Later on we hope to find space 
for a set of pictures he sent us of the new establish- 
>nent.

For Your Bookshelves
to you , postpaid, any book ---  --------
reviewed. Send your check for — j

Charles Abel Incorporated ..... - ----

•  Michael & Anne in the Yosemitc Valley, by-
Virginia and An.scd Adams. W ^xS, 64 pages, 60 
large plates. Cloth, $1.50 postpaid. Publisher The 
Studio Publications, Inc.

A book for youngsters, with a minimum of good, 
large type and a maximum of illustrations, and 
mainly of interest to us because the illustrations are 
all from photographs by internationally famed Ansel 
Adams, whose wife furnishes the text. An excellent 
gift item to keep in mind for Christmas, which is 
now just around the corner.

•  Outdoors with the Camera, by Paul Grabbe and 
Joseph E. Sherman 7,/2 x S?4. 104 pages, profusely 
illustrated. Cloth, $2.50 postpaid. Publisher Harper
6V Bros.

Mr. Grabbe treats common photographic problems 
with an originality which is refreshing. A minimum 
of text and a maximum of illustration appears to 
be his motto - and what more appropriate method 
of giving photographic instruction? With all this, 
each point that is knotty or perhaps confusing to 
the beginner is illustrated with diagrams and vis- 
ual aids of his own devising which clarify photo- 
graphic terminology and technique in a manner 
not only new but genuinely interesting and thor- 
oughly practical Any beginner, with the help of 
this book. will make exceptionally rapid progress.

Latest Offeri 
of the Manu 
and Dealers
Where addresses are not ■

ings
facti

—

irers 1

given, a  posreara request -  
w ill bring them to you promptly ==

•  Agfa Ansco, Binghamton, N. Y. Photo finishers 
and portrait studios alike will be interested in new 
Greeting Card Outfit 2F. Four basic designs are 
used for 12 entirely new film masks, each design 
duplicated for horizontal or vertical negatives. Four 
have 21/*x3 openings; eight have 2x3 openings; 
all have space for name negative where signature is 
to be included: all are numbered to make ordering 
easy. Price $3.00. Three additional masks, at 65c 
each, are offered separately in special designs with 
special openings for negatives of several different 
sizes. Also announced is Greeting Card Special, new 
surface specially for this purpose as name implies, 
with high-sheen emulsion on fine-grain stock. Size 
41/4x5j/£, deckclcd, in four contrast grades, 1, 2. 3. 
and 4, at regular Convira d.w. prices. To match 
this stock heavy white vellum envelopes are avail­
able. either unlined (25 for 20c, 100 for 75c. 500 
for $2.65), or lined (25 for 30c, 100 for $1.15. 
500 for $4.15). Attractive counter display and 
envelope inserts are offered finishers—prices on re­
quest.

•  Laukhuff Mfg. Co. Added to their standard line 
cutters, trimmers, trimming gauges, etc., are new 
Off-Set Cutters, to permit cutting sheets any length, 
any width. Double-hinge, spring-controlled knife- 
levers. best quality blades, high-grade workmanship, 
two-tone finish, all-metal construction. Three mo­
dels: F floor-type on cabinet-type frame with drop 
extension table. 24x24— $64: 30x30— $80: T — stan­
dard type from 16x16 at $28.00 to 30x30 at 
$60.00; E—extended table model with guide run­
ning full extension length. 24x50—$54; 30x63— 
$66.00. Offset feature involves having knife-lever 
support set off to one side: straight edges assured 
by guide behind support bracket in line with knife.

•  Motion Picture Screen 3C Accessories Co. New
Defense Model screen uses minimum metal parts 
yet is steady, strong, durable. Full automatic, sup­
ported by single back arm. Has crystal beaded 
screen surface: black masking border: solid wood, 
leatherette covered box: nickel trimmings; leather 
handle. Pulls up for projection: opens with simple 
flip of lever at top.

•  Weimet Company. Gemlite Slide-Thru Koda- 
chrome Viewer has batteries, bulb, lift diffusing 
system, yet slip* into vest pocket. Lights up with 
slight pressure on side of case: slide is merely slip-
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i ; i u  —  g r e a t e r
There's a finer 
Th ;n the print

tones* thirYeen at R o c h e ste r , N . ’ •

Eastman Kodak
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pcd on. From four to six slides may be carried in 
lower portion. Price $1.50. Gem Mirolitc Pocket 
Viewer and Framing Device frames Kodachromes 
semi permanently, lights them up when desired. 
Mirror finish in blue or glass. Fine pocket item 
for men in service. Price $1.50.

•  Seal, Inc. Pressmount is new dry mounting tis- 
sue for professional use with dry mounting press. 
Will not stick together in package: docs not de- 
terioratc with age; requires just two seconds time 
in press. In gross lot packages, all standard sizes.

•  Folmer-Graflex Corp., Rochester, N. Y. New
Super D Graflex features rc-styled controls with 
chromium and black finish; also built-in open-flash 
synchronization. With Graflex Flashing Unit and 
SM lamps child portraits and action pictures arc 
possible at 1/200th second. Lamp will not flash 
until release lever is deliberately pressed down. 
Price, with F 4.5 Kodak Anastigmat, $141.00.

A  Problem in School 
Photography
•  The following letter from one of our readers on 
the West Coast—a P A of A. member, incidentally 
— speaks for itself We doubt if there is any ade­
quate answer to a situation of this kind but per­
haps passing this correspondence on may help to 
stiffen the backbone of some other photographer 
who is wondering how to act when school authorities 
become completely unreasonable. To retain the sense 
of the correspondence we have inserted names, which 
are fictitious throughout.

“ Herewith copy of letter being mailed to the fac­
ulty advisor on the local high school annual pub­
lication.

The situation here has gone from bad to worse, 
until last year they insisted on lining up five pupils 
at a time, outdoors, and taking them on a 5x7— 
then using them individually with no retouching for 
the individual portraits in the publication. There are 
two studios here, but the work always goes to a 
starving messcr working in a drug store basement 
with poor equipment, poorer workmanship, and no 
integrity.

“They had gone from 50c to 25c and the pictures 
were in keeping. Last year I offered to make them 
at no chaige to the pupils or the school, stating 
that I would take my chance on coming out be­
cause I knew from the way the public felt about the 
work of the last few years that they would appre­
ciate something better and would buy enough to let 
me out. As it has been I have made more on the 
tew I made each for those who wanted something 
better than the school got and would pay me my 
regular price with no free enlargements, than the 
chap who did all the hard work and had nothing 
to show for it Because I made it clear that the work

was to be done at my studio instead of a corner in 
the high school basement they did not even con­
sider my bid. My studio is diagonally across the 
street from the high school. We are at one corner 
of the block and they are across the street at the 
other end in the same block— not so far away as to 
mess up their schedules in sending pupils for their 
pictures.

“ The policies of the Board in passing the school 
business around among themselves need not be com­
mented upon. Just thought you might be interested 
in seeing the tack I took on this situation. If not, 
and your waste paper basket is full, feed this to the 
carrier pigeons."

In the past JO years photographers have described 
to us all varieties of school contract difficulties, but 
this one is unique. Never before have we heard of a 
school demanding that five students be photograph­
ed on one negative, the resulting print to be cut up 
for the individual halftones. We arc wondering 
what the engraver who handles this job thinks 
about it. Now follows our reader's letter to the 
faculty advisor:

“ Dear Mr. Jones:
“ Yours of even date is at hand, for which we 

thank you, re bids for the photographic work for 
the 1942 Standard.

“ From past experience we feel that it is useless to 
bid on the work in question. Quality seems not to 
have been given the slightest consideration in buy­
ing the photographic work for the Standard. In past 
years it seems to have descended rapidly. Last year, 
in considering the former year’s work many people 
expressed the opinion that it could not possibly be­
come any worse. They were mistaken. It got a lot 
worse. We should be most happy to compliment the 
school on its annual, but with due regard to fact 
one can only say that it was a pity.

“ During the year we have had opportunity to 
review many school annuals. In some we have noted 
photographs of members of the P. H. S. faculty, 
during former school and college days. They were 
excellent photographs. Those putting them out might 
well be proud of them. Seriously, I wish that a 
group of you faculty members would resurrect some 
of your old editions and compare them with the last 
few yearly editions of the Standard. You will be, as 
I have been, ashamed that such a libel must be per­
petrated on unsuspecting youngsters. Then to consid­
er that—if the Standard serves the purpose for which 
it is published—they will have to look at such photo­
graphs for years to come! Better give free aspirin 
with the edition.

“ Please accept my best wishes for a good Stand- 
ard this coming year. I hope that something may 
happen to cause those responsible to take necessary 
steps to improve the photographic work. It would be 
better to publish no annual than to continue such 
numbers as have appeared during the last few years. 
Those passing through your halls would at least 
learn to weigh quality even if they do not purchase 
it Last year we felt that we went the limit to help 
along this line We got not even the courtesy of a
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60ERZ American-
Made
Since
1899 ◄

COERZ DACOR 
DOUBLE ANASTIGMAT F6.8

The stan d ard  by which a  v ast  n um ber o f  sa tisfie d  
len s u se rs  p re fe r  to ju d g e  len s p erfo rm an ce, the 
D A G O R com bines in one len s —

1. A perfectly  corrected R ap id  A n astigm at.
2. A w ide-angle lens a t  sm alle r  stops.
3. A lon g-focus len s w hen sin gle  elem ent is  used. 

It tru th fu lly  records p ic tu res w ith fa sc in a t in g  ac­
cu racy  and b rillian ce , in clear and u n distorted  de­
ta il to the very corn ers o f the film .

10 F O C A L  L E N G T H S  TO  C H O O SE  FROM

COERZ DOGMAR F4.5
T H E  ID E A L  H IG H -S P E E D  L E N S  fo r  new s and 
sp ort p ictu res, p o rtra its  an d  gen eral photograph y 
under ad verse  light cond itions —
T H IS  L E N S  O F F E R S  T H E  A D D IT IO N A L  A D ­
V A N T A G E  o f be in g  con vertib le  — the fron t and 
rear  com ponents are  av a ilab le  fo r  m edium  and long 
d istan ce  p ictu res a t  the sm alle r  stop —
T H E  F A V O R IT E  o f u se r s  o f m odern one-exposure 
3-color ca m era s  — produces im ages o f sp a rk lin g  
b rillian ce  —

10 F O C A L  L E N G T H S  TO C H O O SE  FR O M

See your dea ler or add ress D E P T . PP-10

C.P.GOER7 AMERICAN OPTICAL CO.
317 E A S T  34th S T R E E T  N EW  Y O R K  C ITY

American Lens Makers Since 1899

reply to our hid.
‘Blankvillc deserves as good an annual as any 

school, anywhere. They certainly have had the poor­
est to he found, anywhere. The School Board owes 
a responsibility to the community in this regard. We 
realize the necessity for economy hut would re­
spectfully suggest that it might he divided somewhat 
in its application. A good picture held high esteem 
with the ancient Orientals. A poor picture is worse 
than a blank page. We hope that it may he possible 
to maintain quantity and bring up quality in your 
publication, but if quantity must be cut to do so we 
hope that a quality in photography may be used 
which will reflect favorably on the school, faculty,

PACKARD IDEAL SHUTTERS
Sold by Jobbers and Dealers 

E V E R Y W H E R E
Manufactured only by

M I C H I G A N  P H O T O  S H U T T E R  C O .
170 East Water St. Kalamazoo, M ich .

Constant Buyers Used Film
We a lw ays o ffe r  h ighest p rices, m ake im m e­
d iate  paym ent and fu rn ish  sh ipp in g  con tain ers. 
W rite fo r  curren t p rices, s ta tin g  q u an tity  each 
size you have.

Gering Products, Inc., Nkenilworthr°N.A" '

W e  Esp ecia lly  
Recom m end
These  Books
□  M ORTENSEN ON TH E N EGATIVE 

B y  W illiam  M o rte n se n #4.00

□  TH E STO R Y  OF A FACE 
B y  H il la ry G. B aile y 2.50

□  PICTURES W ITH A PURPOSE 
B y C h a r le s  K e rle e 2.50

□  TABLE TO P PHOTOGRAPHY 
B y  H a rk tte ss  a n d  D ra p e r 2.95

□  PHOTOGRAPHIC MAKE-UP
B y W ray  M e ltm a r 3.50

□  M O N STERS AND M ADONNAS
B y W illiam  M o rte n sen 4.00

□  PO RTRAIT PHOTOGRAPHY 
AS A CAREER. B y /. C. A b el 3.00

□  COLORING PHOTOGRAPHS 
B y  A v e n ir  L e  H e a r t 1.00

□  O UTDOOR PO RTRAITU RE 
B y W illiam  M o rte n sen 2.75

□  KODACHROM E AND HOW TO  
USE IT. B y  Iv an  D m itr i 3.95

□  GRAPHIC GRAFLEX PHOTOGRA­
PHY. B y  M o rg a n  a n d  L e ste r 4.00

□  MAKE YOUR PICTURES SIN G! 
B y  P a u l L o u is  H e x te r 3.00

□  COPYING TECH N IQ U E
B y  F r a p r ie  a n d  M o rr is 1.50

□  TH E MODEL
B y  W illiam  M o rte n sen 3.00 '

□  W H AT YOU W ANT TO  KNOW 
ABO U T DEVELOPERS. B y  E d m u n d  
M . L o w e 2.50

□  PHOTOGRAPHIC FACTS AND 
FORMULAS, B y W all a n d  Jo r d a n 3.00

□  PHOTOGRAPHIC AM U SEM ENTS 
B y  F r a p r ie  a n d  O 'C o n n o r 3.50

A ll p rice s in c lu d e  p o sta g e

In Ohio add 3%  for S a le s  T ax .

Check the ones you w an t, w rite your nam e and 
add ress in the m arg in  and m ail with rem ittan ce  to

C h arle s A b el In co rp o rated
520 CA XTO N  BUILDING 

Cleveland Ohio J
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Classified Advertising ..
Cash must accompany order. Advertisements not accompanied by 
remittance will be returned. No display permitted. £irst two 
words in capitals without extra charge. If additional words are 
to be set in capitals, the price is double the rates quoted below. 
Unless advertisements are typewritten or printed plainly, we can- 
not be responsible for inaccuracies. Address all correspondence 
to: Charles Abel Incorporated, 520 Caxton Bldg., Cleveland, 
Ohio.
Situation Wanted: 2c per word. No advertisement less than 50c 
per insertion.
Help Wanted: 3c per word. No advertisement less than S I .00 
per insertion.
Retouching, Coloring. Studios For Rent, Studios Wanted. Mis* 
cellaneous: 4c per word. No advertisement less than $1.25 per 
insertion.
Studios For Sale: 6c per word. No advertisement less than 
S I .50 per insertion.
Answers in Our Care: When box numbers are wanted, add five 
words to your total, and then an additional 25c for each in­
sertion to cover cost of clerical work and forwarding. Advertise­
ments requesting or offering to send samples will not be given 
box numbers.
Confidential Service: There are times when a reader wishes to 
answer a box number but does not wish to reveal his own iden­
tity without knowing that of the advertiser. In such cases, an­
swer the box number as usual, and send with your reply a sep­
arate letter giving the names of any persons to whom you would 
not wish to write. If the advertiser happens to be one of those 
persons your letter will be destroyed and not forwarded. N at­
urally we cannot return the letter, or we would be exposing 
the name of the advertiser.
When Printed: Advertisements received on or before the 10th of 
the month are published in the issue of the 20th; from the 10th 
to the 26th, they are published the 5th of the following month. 
Deposit System: When selling goods to, or purchasing from 
strangers, you can avoid risk of loss by using our Deposit Sys­
tem. If using this system, the words *T)eposit System’ must be 
included in your advertisement. The buyer writes the seller 
that he wishes the goods sent for examination and at the same 
time sends his check for the amount to us. payable to Charles 
Abel Incorporated. 520 Caxton Bldg., Cleveland, Ohio. When 
we receive the money we advise both parties, and the seller 
does not send the goods until so advised by us. If the buyer is 
satisfied he writes to us within three days after receipt of the 
goods, whereupon we send the money, less a commission of 
1 c/c (minimum 50c) to the seller. If the buyer does not ap­
prove the goods his deposit is not returned until the seller ad­
vises that goods have been received in condition as sent. When 
so advised, we then return the deposit to the buyer less only 
the minimum commission of 50c. Transportation charges are 
paid by the buyer, but in event of no sale, and subject to there 
being no different agreement between the parties, each pays 
charges one way. Seller takes risk of loss or damage in transit. 
Any dispute must lx- settled between the parties concerned, in 
which case we hold the deposit pending settlement and advice 
from both parties. Charles Abel Incorporated accepts no re­
sponsibility other than that of holding the deposit until each 
transaction is completed to the satisfaction of both parties. 
GOODS M U ST ALW AYS BE SHIPPED D IR ECT TO  THE 
BUYER A N D  N O T TO  US.

S T U D I O S  F O R  S A L E

W E L L  E Q U IP P E D  p o rtra it  an d  com m ercial studio  w ith 
livin g q u arte rs . In bu sin ess d istr ic t o f county seat, 
northern P en n sy lvan ia . P resen t o p erato r w illin g  to a ss is t  
during: C h ristm as season . Sell a t  sac r ific e . O w ner Re-
serve O fficer. W rite G-6 care  th is jo u rn a l._______ 10-20-20
FO R  S A L E  Photo studio  com pletely  equipped , in sam e 
location for 50 years. Doing: nice b u sin e ss; ow ner re­
t ir in g . W rite A -l care  th is jou rn al.________________ 10-20-1
A T T R A C T IV E . W E L L  equipped p ortra it an d  am ateu r 
K odak  fin ish in g  studio  at edge o f  la rg e  arm y  can ton ­
m ent. and in con jun ction , the m an agersh ip  o f leased stu ­
dio dep artm en t o f  a  leading: dep artm en t store  located in 
a  nearby city , to qualified  and resjKm sible person . Both 
en terp rise s thoroughly  estab lished  and n ettin g  su b stan ­
tia l incom e. P resen t ow ner d esire s to sell in order to 
p u rsu e  i>ersonal am bition s in s|>ecialized com m ercial
photography. W rite M-6 care th is jou rn al.________li>-2n-lc
P O R T R A IT  S T U D IO , estab lished  eleven y ears in M an s­
field . Ohio. Your chance to buy in for the fa ll busin ess 
a t  a  sac r ific e  price on account o f illn ess. W rite C-5 
ca re  th is  jo u rn a l. 10-20-2e

S IX  ROOM house on m ain  stree t. Photo g a llery  fo r  14 
y ears  occupied by ow ner. A ge com pels me to sell. You 
can buy house or house and g a lle ry  togeth er. A ddress 
Fred C. Sch w arz, 1117 E . W ash in gton  A ve., P hoen ix ,
A riz. _____________________________________________ 10-20-le
LO N G  E S T A B L IS H E D , continuously  p ro fitab le  studio 
an d  cam era  shop. M odern bu ild in g, equ ipm en t and liv­
in g  q u arte rs . M idw est town 10,000. W ill sac r ific e  for 
cash . W rite H-12 care  th is  jo u rn a l. 10-20-1

H E L P  W A N T E D
The in sertion  o f an  advertisem en t under "H e lp  W an t­
ed”  ca rr ie s  w ith it  the ob ligation  on the p a r t  o f  the 
em ployer to an sw er every respon se  to h is ad v ertise­
m ent, if only w ith a  postcard , and to return  sam ples 
of w ork, e tc ., prom ptly . The p u b lish ers w ill ap p rec i­
a te  bein g advised w hen em ployers fa i l  to accord th is 
courtesy  to em ployees.

W A N T E D — A L L  A R O U N D  m an. M ust be good retoucher, 
p rin ter , o r  lady th at can  retouch and p rin t. Give p a r­
ticu la rs  and photo o f  se lf . H a rt  Studio , A m es, Iow a.
_______________________________________________________ 10-5-2c
W A N T E D  P R E S E N T A B L E  young m an, G entile, p rin ter 
and all around helj>er. Will teach you home and studio 
o p era tin g . P erm an en t position. A im e D upont. 604 F ifth
A venue, New York C ity._____________________  10-5-3c
W O M AN W A N T E D , good p rin ter and darkroom  w orker 
fo r  steady  p osition . P re fe r  one who can retouch. Sm all 
sa la ry  to s ta r t . S ta te  experience  and sa la ry  expected, also  
send referen ces and photograph in first  letter. N an  W all- 
ace S tud io . 402 W est B an cro ft  S t .,  Toledo. Ohio. 10-5-2 
C O L O R  A R T IS T — E X P E R IE N C E D , ch iefly  in o ils  for 
high q u ality  w ork. N egative  retouching helpful but not 
n ecessary . M ust live in C hicago a re a . A pply  to  A-2 care
th is jo u rn a l. ________________________________________10-20-1
P H O T O G R A P H E R — P O R T R A IT  and com m ercial to m an ­
a g e  departm en t store  studio. M ust have sa le s ab ility  and 
in itiative . S ta te  ag e . experience  and sa la ry  expected to
S-4 care th is jou rn al.________________________________10-20-4
H E L P  W A N T E D — Man or lady, perm anent position for 
good retoucher and a s s is ta n t  op erator. P o rtra it  studio, 
no com m ercial or Kodak w ork . Give all d e ta ils  in fir st  
letter in cludin g sa la ry  w anted to J - l  care  th is  jo u rn a l.

10- 20-1

S I T U A T I O N  W A N T E D
The in sertion  o f an  advertisem en t under "S itu a t io n  
W an ted”  ca rr ie s  with it the o b ligation  on the p a r t  of 
the em ployee to an sw er every letter he receives in re­
sponse to his advertisem en t fo r  a  p osition , if  only 
w ith a  p o stcard . The p u b lish ers w ill ap p rec ia te  being 
advised w hen em ployees fa il to  accord th is  courtesy 
to  em ployers.

O P E R A T O R -M A N A G E R  d esire s connection with busy o r­
gan iza tio n . H andle volum e studio or home p o rtra its , su p ­
erv ise  fin ish in g  p lan t. E igh teen  y ears i»ortrait experience. 
High referen ces. H ave held presen t position m an y years. 
S a la ry  $60.00 per w eek. W rite H-4 care  th is  jo u rn a l.
_________________________________________ 10-20-lc
W OM AN O P E R A T O R . 20 y ears  in the b u sin e ss ; 40 
y ears o f ag e . Can take  fu ll ch arge . P re fe r  b u sin ess run 
on h ighest type sc a le  e lite  clientele. A lso have a  g rea t  
deal o f experience m akin g  hom e p o rtra its . Can g ive best, 
o f referen ces a s  to in tegrity  and ab ility . W’ ill go  an y ­
w here: but prefer the w est. A vailab le  im m ediately . A d­
d re ss  P erm elia  O. C oates, 49 W est 9th A ve., Colum bus,
Ohio.__________________________________________________10-20-lc
A S S IS T A N T  A L L  aroun d m an , d ra f t  d e ferred , g rad u a te  
photographic school in New  Y ork. One y ear  ex perien ce ; 
know ledge o f retouching, $16.00. W rite S-7 care  th is 
jo u rn a l. 10-20-2c
P H O T O G R A P H E R , E X P E R IE N C E D  all around m an. 
op eratin g , p rin tin g  and retouching. In d u strio u s and re­
liable. W an ts steady  w ork a t  m oderate sa la ry . H . S . 
O lson, T ip ton , Iow a. 10-20-lc

M IS C E L L A N E O U S

S A V E  Y O U R  silver from  your ac tive  hypo. U se im ­
proved A u k erm an  E lectroly tic U n its , odorless, clean , easy . 
P ro lo n gs hypo 30% . Free  fo ld er. D on’t w rite  u n less u sin g  
50 g a llo n s yearly . S ta te s  S a lv a g e  C o., L im a , Ohio. 8-20-5c
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Professional Dealers Who Want Your Trade
A K R O N  O H IO — M etzger Photo Su p p ly  C o., 1091-3-5 

South M ain S tre e t ; 52 E a st  Mill S tree t.

A T L A N T A , G A .— E astm an  K odak S to res, In c ., 1S3 P each ­
tree S tree t.

B A L T IM O R E , M D .— E astm a n  K odak S to re s , In c ., 309 
N orth  C h arles S tree t.

B A L T IM O R E , M D .— M ary lan d Photo Stock  Co., 219 N orth 
L iberty  S treet.

B O ST O N , M A S S .— E astm a n  K odak  S to re s , In c., 38 Brom - 
field S treet.

B O ST O N , M A S S .— R alph  H a rris  C o., 47 B rom field  S treet.

B U F F A L O , N . Y .— J .  F . A d am s, In c ., 459 W ashington  
S tree t.

C H IC A G O , I L L .— B u rke &  Ja m e s , 223-225 W est M adison 
S tree t.

C H IC A G O . I L L .— E astm an  K odak S to res C o., 133 North 
W abash Avenue.

C H IC A G O , I L L .— M id-W est Photo Su pp ly  Co., 117 North 
W abash Avenue.

C H IC A G O , I L L .— N orm an -W illets C o., 318 W est W ash­
in gton  S treet.

C IN C IN N A T I, O H IO — E astm a n  K odak  S to re s , In c., 27 
W est 4th S treet.

C IN C IN N A T I, O H IO — The H uber A rt C o., 124 W est 7th
Stree t.______________________________________________________

C L E V E L A N D , O H IO —The Dodd C om pany, 1025 Huron
Road._______________________________________________________

C L E V E L A N D , O H IO — E astm a n  K odak S to re s , In c., 806 
H uron Rond.

D A L L A S , T E X A S — E astm an  Kodak S to res, In c ., 1504
Y ou n g  S tree t. ______

D E N V E R , C O L O .— E astm a n  K odak  S to re s , In c ., 626 16th 
S tree t.

IN D IA N A P O L IS , IN D .— The H. L ieber C om pan y, 24 W est 
W ash in gton  S tree t.

K A N S A S  C IT Y , M O.— E astm a n  K odak S to res, In c ., 1010
W aln u t S tree t. _________________________________________

L O S A N G E L E S , C A L IF .— E astm a n  K odak  S to re s , In c ., 
643 South H ill S tree t.

M E M P H IS , T E N N .— The M em phis Photo Su pp ly  Co,
83 M adison Ave.

6

M IL W A U K E E , W IS .— E astm a n  K odak  S to res, In c .,
N orth M ilw aukee Street.

745

M IN N E A P O L IS , M IN N .— E astm a n  K odak S to res, In c.,
114 South 5th Street.

N EW  O R L E A N S , L A — E astm a n  K odak  S to res, Inc.,
B aron n e Street.

213

N EW  Y O R K  C IT Y — E astm a n  K odak S to re s . In c., M adi­
son A venue a t  45th S tre e t : 235 W est 23rd S tre e t ; 745 
F if th  Avenue.

NEW  Y O R K  C IT Y — Medo Photo Su pp ly  C orporation ,
W est 47th S tree t.

, 15

N E W  Y O R K  C IT Y — G eorge M urphy, In c ., 57 E a st
Street.

9th

N EW  Y O R K  C IT Y — New  York C am era  E xch an ge,
Fulton  Street.

118

N EW  Y O R K  C IT Y — W illoughby’ s In c ., 110 W est 32nd 
S tree t.

P H IL A D E L P H IA , P A .— E astm an  Kodak S to res. In c.,
1020 Chestnut Street* __________

P O R T L A N D , O R E .— E astm an  Kodak
South W est W ash in gton  S tree t.

S to re s , In c ., 709

S T . L O U IS , M O .— E astm a n  Kodak
O live Street.

S to res, In c ., 1009

S T . L O U IS , MO.— W. Sch iller & Co..
S treet.

, In c ., 1109 Ix>cust

SA N  A N T O N IO . T E X A S — South w est !
Bonham  Stree t.

Photo S u pp lie s, 120

SA N  F R A N C IS C O , C A L IF .— E astm an
216 P ost S tree t.

Kodak S to res. Inc.,

S A N  F R A N C IS C O . C A L IF .— H irsch & K aye, 239 G rant 
Avenue.

S E A T T L E , W A SH .— E astm an  Kodak
Fou rth  Avenue.

S to re ,. In c .. 1319

S Y R A C U S E , N . Y .— F ran c is  H endricks. C o.. In c ., 339
South W arren  Street.

T O L E D O , O HIO — G eorge L . Kohne,
S tree t.

Inc., 602 Sum m it

W O R L D ’S  M A R K E T  for le n se s : 7 "  C arl Z eiss T e s sa r  F /4 .5  
in Sunk Mount $50.00 ; s > , "  C arl Z eiss T e s sa r  F /4 .5  
$60.00; 8>4" C arl Z eiss T e s sa r  F /3 .5  $90.00 ; 10" Carl 
Z eiss T e s sa r  F /4 .5  $100.00; 12" C arl Z eiss T e s sa r  F /4 .5  
$175.00 ; 10" Bau  sc h & Loml> ll-l> T e s sa r  F /6 .3  in
Com pound sh utter new $100.00; 12" B au sch  & Lom b 11-b 
T e ssa r  F /6 .3  in Acme sh utter $125.00; Id " B ausch  & 
Lom b Ic T e s sa r  F /4 .5  $70.00; 12" B au sch  & Ix/mb 11-b 
T e ssa r  F /6 .3  $85.00 ; 14" B au sch  & Ix>mb Il-b  T e s sa r  
F /6 .3  $100.00; 19" Bausch & Lom b 11-b T e s sa r  F /6 .3  
$100.00; 14" H eliar F /4 .5  $120.00; 12" H e liar  F /3 .5  new 
$175.00 ; 161/6" H e liar  F /4 .5  $125.00; 24 " H e liar  F /4 .5  
$250.00; 1 0 "  H u go  Meyer E u ry p lan  D ouble A n astigm at. 
F /6 .3 . com bin ation s 16*/*" and 18V>"  Com pound sh utter, 
new $150.00; 9 • / ."  H ugo M eyer D ouble P la sm a t  F /4 .5  
$75.00 ; 7 "  Goerz D agor $60.00 : 7 "  Goerz D ago r in Acm e 
sh utter $75.00 ; s > | "  Goerz D agor Double -A n astigm at 
F /6 .S  $65.00 ; 9 V>"  Goerz D agor in Acm e sh utter $ lo 0 .0 0 ; 
12" Goerz Double A n astig m at D agor F /6  8. e<iual new 
$125.00; 12" Goerz D agor new  $150.00 ; 14" Goerz D a­
go r F /7 .7  new $200.00; 14" Goerz D agor F /7 .7  in new 
A cm e sh utter $225.00; 16V6" Goerz D agor F /7 .7  $200.00; 
19" Goerz D ouble A n astigm at D agor F /7 .7  $225.00; 2 4 "  
R oss Goerz Double A n astigm at F /7 .7  $175.00; 18" Cooke 
P ro ce ss S e r ie s  V  F /8  $125.00 ; 18 " R oss P rocess F /1 0  
$ 100 ,0 0 ; 18" R o ss H om ocentric F /8  $90.00 ; 17G ." V oigt- 
lan d er C ollin ear F /6 .3  $125.00; 23 ,/>" V oig tlan d er Col- 
lin ear F /6 .3  $120.00; 12" Turn er-R eich  S e rie s  II F /6 .8, 
com binations 2 1 " and 28 " Betax  sh utter new $ 110 .0 0 ; 
15" Turn er-R eich  Serie s II F /7 .5 , com bin ation s 24 " and 
3 6 "  B etax  sh utter new $135.00; 12" B ausch  & Ix>mb
P ro ta r  S e rie s  V II F /7 .  com bin ation s 1 9 " and 23,4 " ,  
Com pound sh utter $150.00. Most o f above len ses are  new 
or equal to n ew : ten day  t r ia l  allow ed. H undreds m ore : 
sta te  requirem ents. Jo se p h  Sm ith . 735 Fulton  S t ..  B rook­
lyn. N . Y . 10-20-1

E X P E R T  P H O TO  C O P Y IN G  A N D  A IR B R U S H  W O RK. 
Reproduction in colors or b lack  and w hite. Send for price 
list  and free d isp lay  sam ple. N orthw est S tu d ios, In c., 
6034 P a la tin e . S eattle . W ash.__________ ____________ 9-20-4c

C O M P O S IT E  L A Y O U T  and L E T T E R IN G , and COM ­
M E R C IA L  A R T  for P H O T O G R A P H E R S . F o r p a rticu la rs  
w rite  A rtc ra ft , 104 W. Wood S t ..  Y oun gstow n , Ohio.

9-20-3

F O R  S A L E  One new N ation al D ay ligh t One
Shot C olor C am era, com plete with ran ge  fin der, electric 
fla sh  fin ger. Hollywood lens shade w ith filte r  and hold­
e r ;  eighteen registered  p late  holders. P rice  $525.00 cash . 
F ir s t  check g e ts  cam era , gu aran teed  in perfect new con­
dition . A lso one used K-10 E astm an  5x7 A erial cam era 
$225.00. F ran k  T u rgeon . J r . .  1528 Connecticut Ave.. 
W ash in gton . D. C,____________________________________10-20-1

F O R  S A L E  8x 10 Anthony C om pact cam era , all a d ju s t ­
m ents. tr ip le  exten sion , no len s: 6 double film  holders, 
good w orkable condition $25.00. A. P . D avis, C ypress S t.. 
B in gh am ton . N . Y.____________________ ____________ 10-20-lc
W A N T E D  12" C arl Z eiss T e s sa r . 5x7 E n la rg e r . 5x7 Film  
H older. D ejxjsit system . P riv ate  p arty . H. N ien h aus. 
Hotel S h eraton . New Y ork, N. Y._________________10-20-lc

F O R  S A L E  8x10 B ausch  & Ixim b T e ssa r  Ic F /4 .5 . 
e igh ty  d o llars. Dej>osit system . W. H . Lem an . N orw ich. 
New  Y ork._______________________________________  *̂>-20-1
F O R  S A L E  A p ac P ro jection  P rin te r  fo r  oversize p rin ts. 
O rig in ally  $190.00, used one season . A -l condition $100.00: 
M aje stic  Sp in n er D ryer $35.00; B ru n n er f i lm  (u t te r  
$5 .00 ; R ise P r in t  S tra ig h ten er  $5.00. Want, to  buy P ak o  
Rocker. D ojjer and Veiox Rapid P r in te r. Dej>osit system . 
The F ilm  Shop. Box 644, L in co ln , N eb rask a . 10-20-lc
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R E T O U C H IN G  A N D  C O L O R IN G

R E T O U C H IN G  E T C H IN G , dependable service fo r  the 
hitfh c la s s  studio. Y our com m ercial and p o rtra it  film s 
retouched by an  ex p ert. W rite im m ediately  to Jo h n  T h ir, 
504 E a s t  W eidm an S tree t, Leban on , P en n a. 9-20-4c 
R E S P O N S I B L E  E X P E R IE N C E D  retouchers w ill retouch 
your n egativ es fo r  the price you can  afford to pay . The 
best o f w ork, 24 to 48 hour service. Law ren ce Retouch­
in g Serv ice, 2636 N . A lab am a S t ..  In d ian ap o lis , Ind .
_________________________________________________________9-20-4
R E T O U C H IN G  S M A L L  or la rg e  negatives. C o lorin g any 
su rface , any m edium . P rom pt serv ice : reason able p rices. 
S a tisfie d  cu stom ers coast to coast. Sam p le  invited. C. A. 
B o lger, 233 C edar R d., R iver E d g e  M anor. N , J .  10-20-3c 
E X P E R T  R E T O U C H IN G  an d etch in g. All sizes o f n ega­
tives. P rice s reason able. 18 y ears  experience N . Y. City 
and Hollyw ood. S am p le s  retouched on request. G race
T u rn er. Box 118, Fayettev ille . A rk an sas._________ 10-20-le
R E T O U C H IN G -E T C H IN G , a lte ra tio n s a  sp ecia lty . O nly 
skilled a r t is t s  with y ears o f experience work on your 
n egatives. F lat ra te s on school w ork. Phone Avon 4127 
R ay ’s Retouch ing Serv ice, 68 Erk en brech er A ve.. C in­
cin n ati. Ohio. 10-20-lc

Board and community.
“To us it seems utterly silly to require that indi- 

vidual photographs he made under necessarily im- 
provised lighting conditions and with inadequate 
equipment at the school. We maintain portable 
equipment of both speed lighting and fluorescent 
types as well as the antiquated flood and flash sys- 
terns, for use in remote schools and non-elcctrificd 
areas. For activity shots we have the latest in a 
high-speed press camera. With studios as close to the 
school as the two Blank.ville establishments are, it 
seems following a had and unnecessary example to 
require a photographer to so handicap himself on the 
individual photographs. I can cite instances of many 
schools which send their pupils 80 or even 1 10 miles 
to a studio for their annual pictures and pay a price 
in excess of our regular price for corresponding 
styles and finish. There are very few schools where 
the price howl is raised that is sounded here.

“ Our Board of Education members, I am con­
fident, are good enough business men to know that 
it is poor economy to insist on a price below that 
for which a competent photographer can produce 
good work. In their own businesses and professions 
they keep up-to-date, nor do they buy on price 
alone. I feel that, posibly due to occupation with 
other seemingly more important matters, they have 
not been aware of the situation as practised here. 
After all, the student, his family and friends, will 
judge and remember the school, the community and 
the business establishments— by the annual. Buying 
habits and standards of acceptance will be largely 
formed during the school days May the Standard 
in future be worthy of all it represents!"

Vermont Association Holds 
Annual Convention
By M ack M . Derick
•  Robert Owen of Northheld was chosen new presi­
dent of the Lens & Light Club of Vermont at the 
close of their annual meeting in Orleans at the 
Derick Studio on October 4. Other officers arc: 
Mrs. Zen as Jenks. St Johnsbury, vice-president, and

M. L. Joslin, Proctor, secretary-treasurer. Twelve 
years ago a group of Vermont photographers met in 
Orleans to form an organization which would be of 
help in their work. The chose the name “ Lens & 
Light Club" and so have since been known.

The 40 in attendance at the convention heard an 
address- -largely upon the importance of belonging 
to The Photographers' Association of America— 
from Leonard Simpson, New Milford, Conn., presi­
dent of the Photographers' Association of New Eng­
land, and an explanation of the new Vermont State 
License Law by H. Raymond Paige of Burlington. Mr. 
Owen conducted an open forum, representatives of 
the manufacturers being called on for replies where 
members themselves could not supply the answers. 
Others who addressed the meeting were Morgan 
Williams, Medick-Barrows Co., Columbus, Ohio: A. 
C. Shelton and W. J. Martin, Agfa Ansco, Bing­
hamton, N. Y., and George E. Leslie, Sprague- 
Hathaway Studios, West Somerville, Mass.

A banquet was served in the Municipal Dining 
Room by ladies of the Congregational Church. 
Group singing was led by H. E. Converse, popular 
song leader of Orleans. Other music was provided 
during the banquet by Miss Gretta Rowe, Mrs. Al­
bert Lavoie, Misses Dorothy and Ilene Derick and 
Carl Swanson. At the conclusion of the banquet 
flowers were presented to Mrs. Ella Oslund of Rut­
land, retiring president of the organization. Cups 
were presented to Mr. Paige and Mr. Joslin in ap­
preciation of the work and help which they have 
given the club.

An evening program was furnished by A. C. 
Shelton. Boston, Mass., consisting of a series of color 
plates called “ Historical New England," the pictures 
showing many of our early buildings, monuments, 
memorials and early methods of transportation. Mr. 
Derick showed a reel of 16mm Kodachrome movies 
to illustrate the type of movies professional photo­
graphers can make for their customers.

State Organization 
Co mpleted in Connecticut
•  Gordon Bell, South Norwalk, was elected presi­
dent of the newly organized Professional Photogra­
pher's Association of Connecticut at a meeting in 
the Treskunoff Studio, Ansonia, on the evening of 
September 6. Other officers are: Lew Gerry, Wil- 
limantic, vice-president: Henry Shaw, Meriden,
treasurer: Donley Lukens, Guilford, secretary. In ad­
dition, the following will act as directors: Abraham 
Treskunoff: Frank Shaw, Hartford: Leonard Simp­
son (president of the New England Association), 
New Milford. Program feature of the meeting was 
a demonstration of make-up and lighting for Koda- 
chrome by E. Malcolm Bancker of the Eastman Ko­
dak Co.. Rochester, N. Y. The next meeting of the 
association will take place in the Shaw Studio, 'b^Vl 
Colony St., Meriden. We are glad to see that Con­
necticut is now- organized, this being the culmination 
of a series of meetings held over the past several 
months.
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K O D A T R O N  SPEEDLAMP
PoAbuiituSie

v
I nodatron Speedlamp advantages are not confined to fast-moving objects. In ordinary 
or group portraiture it stops all motion, but its flash so fast that it is scarcely percep­
tible docsn t startle the subject. And it is so intense that it gives full exposure on 
Kodatron Panchromatic Film with small lens apertures. This insures great depth with 
all-over image sharpness—eliminates the need for fixed posing assures good negatives 
with every exposure.

C O N V E N IE N C E  A N D  E C O N O M Y  O F  O P E R A T IO N

The Kodatron Speedlamp flash tube has a life of over 5,000 flashes; no special wiring 
is required. A  50-watt lamp within the flash tube gives a preview of the light balance 
on the subject.

Booklet of complete information on request.

EASTM AN  KODAK C O M PA N Y , Rochester, N. Y.
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Use Tested Chemica
M a n u f a c t u r e d  under laboratory com

trol, the dependably uniform quality of Eastman 

Tested Chemicals is your assurance of good re' 

suits. Use Tested Chemicals and most of your 

processing troubles will be avoided. Eastman 

Kodak Company, Rochester, N. Y.

S p e c i f y

EASTMAN T E S T E D  C H E M I C A L S
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