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what Have You To Offer ? 
Women in their ceaseless quest for all which will make 

life more interesting and more happy want to know what 

you have to offer to them. You can present your product 

and tell the story of your service to best advantage through 

the medium of "Gross Mountings." Assuming that your 

craftsmanship is good, its display in Gross Mounts is 

concluding evidence that your studio is a superior one. 

THE � VXJV- PHOTO SUPPLY COMPANY 
1501  WEST BANCROFT STREET  • • • TOLEDO, OHIO 

Canadian Agentr: W. E. Booth Company, Ltd., Montreal and Toronto 
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PORTRAIT. .."AT WORK" 

with G-E Photoflash 
• G-E Photofloods are swell for out-of-
studio work ... brit just try G-E Pbotoflash! 
They give plenty of light with crisp, clear 
detail and produce a naturalness that sells. 
By using simultaneous flash from two or 
three of the new G-E MAZDA Photoflasb 

lamps, with or without synchronizer, it's 
easy to get the same artistic lighting you 

get in your studio. These G-E flash bulbs 
are brand new, in both "wire" or "foil" 
types. They're safer with the new G-E 
safety-jacket. They provide amazingly uni-
form timing and a peak for every picture 
need. And they carry the G-E mark of 
dependability. Here is a new opportunity 

to sell pictures. Try it. 

Try the New G-E Mighty Midget Photoflash (No.5) for Better Portraitst 

GENERAL ft ELECTRIC 
M AZDA PHOTO LA MPS 

FOR 
BETTER 
PICTURES 
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Pictures with a Purpose 
By Charles Kerlee 

jF YOU are interested in illustrative photography, we recom-
mend this as the most helpful book yet published on the subject. 
Mr. Kerlee has selected 24 fine illustrative shots all made on 
order for various national advertising accounts and the pub-
lishers have reproduced them beautifully in full bleed 
pages, each varnished to present the effect of a glossy 
print. A complete, detailed two to four page discussion 
accompanies each, explaining the problem presented 

and how it was handled; each discussion being headed by 
a perspective sketch showing placement of lights, props, cam-

era, subject, etc. 8%x10%, 80 pages, handsome plastic binding. 

$2.50 Postpaid 

CHARLES ABEL INCORPORATED 
520 CAXTON BUILDING  CLEVELAND, OHIO 

<,OF= RZ 
Lenses 

for BETTER pictures 
at  BETTER prices 
to  BETTER profits   

an &4merican P̀roduct 
for ov4-r 111 ve•sar-. 

Ni11i'(111 is1111 Y f31t1110111 for 
Quality :11141 1'��rfornuuu•e� 

To help you in the selection of the proper 
lens, our long experience is at your service. 

There is a GOERZ LENS for every purpose. 

See your dealer or, address DEPT. PP-2 

C.P. GOERZ AMERICAN OPTICAL COMPANY 
317 EAST 34 *: STREET:  NEW YORK CITY 

* American Lens Makers Since 1899 
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DON'T 
GET IN A RUT! 

IEAD at least four of the latest 
books on photography each 

year—more if you have time and 
can afford them.  Good photo-
graphic books are a genuine and 
permanent investment. 

We will gladly order, and have 
shipped to you, postpaid, any book 
on photographic or allied topics 
which is in print. 

Send your order and check to: 

CHARLES ABEL Incorporated 
520 Caxton Bldg.  Cleveland, Ohio 
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The Sustaining Membership of   
The Photographers' Association of America   
The following firms are supporting the activities of your Association 

D. E. Abbott Portrait & Frame Co., Huntington, W. Va. 
Agfa Ansco, Binghamton, N. Y. 

American Envelope Co., 3100 W. Grand Ave., Chicago, III. 

Arabol Mfg. Co., 110 E. 42nd St., New York City 
Atlantic Gelatin Co., Inc., Hill Street, Woburn, Mass. 

Aurora School of Photo-Engraving, Aurora, Mo. 
Bausch & Lomb Optical Co., Rochester, N. Y. 

Blum's Photo Arts, Inc., 1021 N. Wells St., Chicago, Ill. 
Burleigh Brooks, Inc., 127 W. 42nd St., New York City 
Burke & James, Inc., 223 W. Madison St., Chicago, I11. 

California Card Mfg. Co., 500 Potrero Ave., San Fran-
cisco, Calif. 

Chess-United Company, 95 Madison Ave., New York City 

Chilcote Company, 2140 Superior Ave., Cleveland, Ohio 
Clyde Woodworking Co., 2700 S. Hamlin Ave., Chicago, 

Ill. 

Columbus Photo Supply, 62 E. Gay St., Columbus, Ohio 
G. Cramer Dry Plate Co., Shenandoah & Lemp Aves., St. 

Louis, Mo. 
Thomas S. Curtis Laboratories, 2063 E. Gage Ave.. Hunt-

ington Park. Calif. 
Dearborn Glass Co., 2500 W. Hat St., Chicago, I11. 
Decorative Background Co., 4814 W. 25th Place, Chicago-

Cicero, III. 
Defender Photo Supply Co., Inc., Rochester, N. Y. 
Dodd Company, 1025 Huron Road, Cleveland, Ohio 
Du Pont Film Mfg. Corp., Inc., 9 Rockefeller Plaza, New 

York City 
Eastman Kodak Company, Rochester, N. Y. 
Eastman Kodak Company—Taprell Loomis Division, 1727 

S. Indiana Ave., Chicago, I11. 
Eastman Kodak Stores Co., 133 N. Wabash Ave., Chi-

cago, Ill. 
Eastman Kodak Stores, Inc., 806 Huron Rd., Cleveland, 

Ohio 
Edwal Laboratories, Inc., 732 Federal St., Chicago, Ill. 
Emby Photographic Supplies of California. Inc., 1041 S. 

Olive St., Los Angeles, Calif. 
Excel Frame Mfg. Co., 418 N. Homan Ave., Chicago, Ill. 
Fink-Roselieve Co., Inc., 109 W. 64th St., New York City 
Folmer-Graflex Corp., Rochester, N. Y. 
Garraway Company, 373 Carmita Ave., Rutherford, N. J. 
W. D. Gatchel & Sons, 431 W. Walnut St., Louisville, Ky. 
General Electric Company, Nela Park, Cleveland, Ohio 
G. Gennert, Inc., 1153 Wall St., Los Angeles, Calif. 
Gevaert Company of America, Inc., The, 423 W. 55th St., 

New York City 
C. P. Goerz American Optical Co., 317 E. 34th St., New 

York City 

J. S. Graham Co., Inc., 908 Ave. D, Rochester, N. Y. 
Gross Photo Supply Co., 1501 W. Bancroft St., Toledo, 

Ohio 
Halldorson Company, 4500 Ravenswood Ave.. Chicago, III. 
Haloid Company, Rochester, N. Y. 
Hammer Dry Plate Co., 3547 Ohio Ave., St. Louis, Mo. 
Francis Hendricks Co., Inc.. 339 S. Warren St., Syracuse, 

N. Y. 
Hirsch & Kaye, 239 Grant Ave., San Francisco, Calif. 
Holliston Mills, Inc., Norwood, Mass. 
Huber Art Company, 124 7th St., W., Cincinnati, Ohio 
Philip A. Hunt Co., 253 Russell St., Brooklyn, N. Y. 
International Industries, Inc., 4th & William Sts., Ann 

Arbor, Mich. 

Johnson Ventlite Co., 4619 W. Harrison St., Chicago, III. 
Kalart Company, Inc., 915 Broadway, New York City 

Kilborn Photo Paper Co., Cedar Rapids, Iowa 
Z. W. Koby Photo Supplies, 3240 Superior Ave., Cleve-

land, Ohio 

George L. Kohne, Inc., 602 Summit St., Toledo, Ohio 
Fred M. Lawrence Co., 101 Wooster St., New York City 

E. Leitz, Inc., 730-5th Ave., New York City 

H. Lieber Company, 24 W. Washington St., Indian-
apolis, Ind. 

W. R. Loar & Son. 117 W. Main St., Grafton, W. Va. 

Mallinckrodt Chemical Works, St. Louis, Mo. 

Medick-Barrows Co., 855 W. 5th Ave., Columbus, Ohio 

Medo Photo Supply Corp., 15 W. 47th St., New York City 

Memphis Photo Supply Co., 6 N. Main St., Memphis, 
Tenn. 

Merck & Company, Rahway, N. J. 

George Murphy, Inc., 57 E. 9th St., New York City 

National Carbon Company, Inc., Cleveland, Ohio 
Novelty Glass Works. 1410 S. Michigan St., South Bend, 

Ind. 

S. E. Overton Co., South Haven, Mich. 

Pako Corporation, 1006 Lyndale Ave., N., Minneapolis, 
Minn. 

Photogenic Machine Co., 21 Olive St., Youngstown, Ohio 
Photo Utilities, Inc., 10 W. 38rd St., New York City. 

Positype Corporation of America, 244 - 5th Ave., New 
York City 

Reimers Photo Materials Co., 1000 N. 3rd St., Mil-
waukee, Wis. 

Roanoke Photo Finishing Co., 2nd St., & Luck Ave., 
Roanoke, Va. 

Rochester Athenaeum & Mechanics Institute, Rochester, 
N. Y. 

W. Schiller & Co., 1109 Locust St., St. Louis, Mo. 

Simplex Specialty Co., 116-118 W. 14th St., New York City 

James H. Smith & Sons Corp., Lake & Colfax Sts., 
Griffith, Ind. 

Sprague-Hathaway Studios, West Somerville, Mass. 

A. A. Stone Co., 1492 W. 117th St., Cleveland, Ohio 

Studio Veronica (F. J. H. Abendroth) 715 W. 104th 
Place, Chicago, Ill. 

Sun-Ray Photo Co., Inc., 295-309 Lafayette St., New 
York City 

A. Sussman & Co., 237-57 Diamond St., Philadelphia, Pa. 
Victor Animatograph Corp., Davenport, Iowa. 

Westcott, Slade & Balcom Co., 95 Empire St., Provi-
dence, R. I. 

Weston Electrical Instrument Corporation, Newark, N. J. 

Whitehall Specialty Co., 1735 Diversey Parkway, Chicago, 
Ill. 

H. K. Williams Co., Moline, Ill. 

Willoughby Camera Stores, Inc., 110 W. 32nd St., New 
York City 

Winthrop-Atkins Co., Inc., 151 Pierce St., Middleboro, 
Mass. 

Wollensak Optical Co., Rochester, N. Y. 
Carl Zeiss, Inc., 485 5th Ave., New York City 

The F. Zimmerman Company, West 110th & Berea, Road, 
Cleveland, Ohio 
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U.K Y1f U j hUT1 UN OR CUNTACT 

-/Vl¢ta -Ote Vout  Saleal AT.Vau ! 

Wa1c id" j 

H A L 0 B R 0 M E 
TAKES GUESSWORK OUT OF ENLARGING 
Halobrome has every feature of the ideal enlarging paper. 

1. EXTRA RICH EMULSION ... for best possible reproduction. 
2. UNIFORM CONTRAST... dependably maintained from lot to lot. 
3. UNIFORM EXPOSURE SPEED... uniformly maintained from lot 
to lot. 

4. UNIFORM TONE VALUE... in various contrasts. 
S. WIDE RANGE OF CONTRAST ... 4 standard contrasts PLUS an 
extra softer contrast. 

6. EXCEPTIONAL EXPOSURE LATITUDE... acceptable prints even 
when 50'- over-exposed or under-exposed. 

7. EASY DEVELOPMENT. .. 45 seconds to 4 minutes in any stand-
ard metol-hydroquinone developer. 

8. STANDS FORCED DEVELOPMENT WITHOUT FOG, 
9. CONTACT QUALITY ... uncommon brilliancy and depth. 

A test in your own darkroom will prove that, for better enlargements, 
at less cost, it's hard to beat Halobrome's beautifully balanced emulsion. 

-//,x 1 0, i al'.3  H A L 0 
CU TS  CO NT AC T  PRI N TI NG  COSTS 

Halo has the qualities practical printers demand. Halo gives easier, 
faster manipulation; reduces waste and guesswork to a minimum: 

I. PROPERLY GRADUATED SPEED RELATIONSHIP .. . from grade 
to grade. 

2. BLUE BLACK TONE ... uniform from grade to grade. 

3. FREE DEVELOPMENT.  images build gradually. 

4. FLAT LYING STOCK ... easy to handle. 

5. FULL GRADATION SCALE ... clear highlights, luminous shadows. 

6. PURE WHITE STOCK ... specially made for sensitizing. 

7. MAINTAINS CONTRAST ... with variations of exposure. 

8. CONTRAST 0 TO 5 ... widest range of printable negatives. 

9.  M OST IMPORTANT THE IMAGE FIRST APPEARS IN DEVELOP-
MENT IN ABOUT THE SAME NUMBER OF SECONDS, REGARD-
LESS OF EXTREME OVER OR UNDER EXPOSURE. 

AIL  CO UPO N  TO D AY 
The Haloid Co., 362 Haloid St., Rochester, N. Y. 

Please send me complete information on Halobrome 
and Halo with prices and discounts. 

The HALOID COMPANY 
Successful Sensitizers For 34 Years 

O P P I c E S: 
Boston, 141 Milk St.; Chicago, 608 So. Dearborn St.; Detroit, 144 Lafayette Blvd.; 
Los Angeles, 714 So. Hill St.; New York, 330 West 42nd St.; Philadelphia, 1015 
Chestnut St.; San Francisco, 222 Kearny St.; Washington, 15th and K Sts., N. W. 
Texas and Oklahoma Distributor, ]no. J. Johnson, 1912 North St. Paul St., Dallas, Tex. 

Name   

Address   
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• "What sort of interviews have you here in 
St. Paul?" asked our host. 
"Photographers," we replied. 
"Oh, Golling?" he said. 
"Yes. Is he so good that you should think of 

the gamut of experience in the photographic 
business. He does not believe in art for art's 
sake; if art means better portraits, he instills 
into his work the art the subject requires. But 
above all, Mr. Golling is a business man. One 
must have been a business man to have weath-
ered the storms of the past four decades and 
still carry on today with flags flying which 
were never furled. Mr. Golling started, you 
see, in 1900. 
He followed in the footsteps of his brother, 

who was a wet plate photographer with a stu-
dio in Cleveland, Ohio.  When his brother 
moved to Chicago, Mr. Golling went with him 
as a partner. This was at the time of the photo, 
button  craze. Young dandies wore picture but-
tons of their flames and the flames wore picture 
buttons of their beaux, politicians passed out 
picture buttons of their nominees, and sports 
fans wore picture buttons of their favorite ath• 
lete. It was a grand and glorious business and 
the Gollings prospered. Then they took their 
photo-button machinery to Minneapolis and 
then, of course, the craze died. So the brothers 
Golling parted company and B. C. crossed the 
Mississippi to the neighboring city of St. Paul. 
In 1908 he opened studios in the Ryan Build-

I Call on Some Interesting Photographers 
By Herbert Thayer Bruce 
(A Series of Interviews) 

Photographer to $t. Paul 
(With four illustrations by B. C. Golling) 

him first?" 
"Well, he's photographed 'most everybody in 

town who's worth photographing and practic• 
ally everyone else besides. He took our wedding 
pictures. He has taken the kids' pictures from 
the cradle to knee-breeches. And that also goes 
for the neighbors and their kids." 
So we called on Mr. Golling. 
He is a middle-aged man who is still young. 

His is a portrait studio with an air of busy-ness. 
It is workshopish in its layout and one feels 
from the spirit it exudes that there, picture tak-
ing is a business. But that we do not mean that 
there is an air of quantity above quality or 
dollars and cents above ethics. We mean that 
Mr. Golling is of the old school; he has run 

u)g from whch he still operates. At that time 
there was no electric wiring in the building for 
lights. He had to draw wires from the base-
ment. He speaks of this episode with obvious 
distaste and adds that he knows all about the 
trials and tribulations of lighting and wiring 
and fuses up to the present use of the fluores-
cent lamp. 
For a short time, during those earlier years, 

he operated a branch studio with a partner, and 
with hired assistants, which was devoted to 
coupon business. This branch was subsequently 
given up when the legitimate coupon business 
fell into disrepute. Also, during those earlier 
years, he experimented with color photography, 
using the old Lumiere process. As many of us 



The Cover Picture 

0 Robert Mader, who provides us with our 
front cover for this issue, has been located in 
Logansport, Ind., for the past four years, doing 
portraiture and illustrative photography. He is 
a member of The Photographers' Association 
of America and also the Indiana Association of 
Photographers, and has had prints accepted for 
hanging by both. Annually he holds an exhibit 
or "one-man show" in Logansport which cre-
ates considerable comment and is excellent ad-
vertising. He is also staff correspondent photo-
grapher for the Crowell Publishing Company. 

know, these were long-exposure pictures on 
plates made by the Lumiere people of France 
which one processed oneself. Since the results 
were not sufficiently satisfactory, he gave up 
the color idea and has not since attempted col-
or portraiture. Nor will he attempt color por-
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traiture until the medium is considerably more 
simplified and costs brought down to within the 
average sitter's pocket-book. Yet he believes in 
direct color portraiture and that it is the next 
logical step in the portrait photography field. 
We cannot but think that many portrait 
photographers talk about the deplorable state 
of the business with their tongues in their 
cheeks. We refer, of course, to the better-estab-
lished, since without ques tion  the newcomer  in 
the business has and has always had, generally 
speaking, difficulty in making both ends meet. 
Yet it is true that the candid camera has killed 
the baby trade for many and that the dollar 
portraits featured by department stores have 
won the favor of those who want a cheap pic-
ture in lots of one and two and three copies. 
It is true too that society is broke by compari-
son with the picture buying habits of a decade 
past. But it is these conditions that have forced 
the portrait photographers to find means of bet-
tering their work to meet the competition of in-

B. C. Golling of St. Paul, Minn. 
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Portrait by B. C. Golling, St. Paul, 
Minn. Two more examples of Mr. 
Golling's work will be found on 
following pages. 

ferior work and to devise schemes for bringing 
in business whch formerly came of its own 
accord. And Mr. Golling carries on, which 
speaks for itself. 
He has won his share of blue ribbons and 

medals and in his anteroom hang portraits of 
archbishops, government officials and business 
men of national repute. Mr. Golling was vice-
president and treasurer of the Northwestern 
Professional Photographers' Association and 
later its president. This was the organization 
which later combined with the North Central 
and Iowa Associations. He now belongs to the 
Minnesota Association and The Photographers' 
Association of America. 
He is a personable man, Mr. Golling, who at 

first seems austere and then warm in his friend-
liness. Those one meets on entering the studio 
are business-like despite their courtesy and be-
fore meeting Mr. Golling one is inclined to 

wonder what manner of man he may be. But he 
greets us affably and then leads us through the 
posing room opening off the ante-room and 
through a narrow door and down a corridor 
into an office that is most un-photographer-
like. Behind the door is a small book-case that 
turns out to be a cocktail buffet from which 
our thirsts are quenched with liqueurs that 
savour of pre,prohibition. Along the farther 
side of the room are bookcases reaching from 
wall to wall and floor to ceiling filled with 
volumes of Dickens and philosophy and other 
reading matter one would expect to find in the 
den of a savant rather than in the office of a 
camera worker. 
Opposite the bookcase is a long couch on 

which we sit. Sitting there, Mr. Golling ex-
pands. He tells us, but far too modestly, of the 
incidents that have made up his four decades of 
picture taking. But, despite the frequent inter-
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ruption of telephone calls and questions from 
assistants, he seems anxious to get on. At first 
we thought he was anxious to get on to the 
close of our interview. But no! He wants to 
tell us about fishing. When he is not thinking 
about portraits to be taken, dark-room troubles, 
retouchers' problems, and how to get more busi-
ness and where more business is to come from, 
he is thinking about the walleyed pike he might 
be catching on Lake Winnibigashish in north, 

It Takes Courage 
By Lawton W. Luther 

• It takes courage to try new ideas, just as it 
cakes courage to try anything dangerous. Ideas 
are dangerous.  Very much so until proven 
sound and reliable. 
Yet the man who has the courage to face the 

danger in proving an idea sound is the one 
who so often forges ahead to the front. Why? 
Because he has the fortitude to attempt those 
ideas that sound good. Reason and logic seldom 
enter his thoughts. More often than not his in-
trepidity proves his undoing. Yet his daring 
will keep him in the fight, and as long as there 
is fight in him he is going to remain out front— 
a leader. 
It is with this thought in mind that the fol-

lowing ideas for photo finishers are presented. 
Many have been proven and found to be 
worthy. Possibly one of the better and least 
tested ideas of photo finishers is that of the old 
"film can deposit box"—the large contraption 
some finishers and studio owners formerly plac-
ed outside their store doors to catch customer 
film delivered after hours. 
The entire use of these deposit boxes was 

never fully realized. Seldom are they seen 
nowadays. Yet such boxes have a definite place 
in the photo finisher's business, and the man 
who is awake to their possibilities is going to 
find himself a step ahead of the man who hasn't 
the courage to give them a fair trial. 
It is suggested a new name be given the box-

es, as well as a new dress. A name such as 
"Sentinel Receiving Box" might fill the bill. 
However, that is a matter of choice. In revamp-
ing the make-up of the large clumsy affairs em-
ployed in the past it might be suggested that 
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ern Minnesota. The man's work has spoken for 
itself over the course of the years; his library 
in his office nook off by itself from the work, 
rooms of the studio and his hobby of fishing in 
the State of Ten Thousand Lakes speak of the 
man. 
Mr. Golling has done justice to his profes-

sion and his record is one to which the younger 
among us should look with respect. The pro, 
fession could use more men like him. 

the new type Sentinel boxes be made of wood, 
or preferably, metal, similar in design and con, 
struction to the mail boxes one sees on a corner. 
They may be of any size and shape, but should 
be presentable and pleasing to the eye. The box 
should have a door through which any size roll 
or film pack may be admitted and locked with-
in so that theft and pilfering would be impos, 
sible. The box should carry the finisher's name 
and whatever advertising he may wish thereon. 
Above all, it should state its purpose in life. 
Such boxes can be placed in large apartment 

buildings, high schools, colleges, dormitories, 
cafeterias, and any other conceivable and likely 
place, thereby increasing the photo finisher's 
territory; and from which locations the stand 
ready to do business for him at all houffof the 
day or night. 
These boxes can be placed in the above 

named places at the consent of the manage-
ment, or on a space rental basis. If a territory 
or location does not merit the placement of a 
box, it can be removed and placed elsewhere. 
Any idea that proves a moneymaker is 

bound to catch on rapidly and will be tried by 
many, other than the originator. The Sentinel 
boxes can be easily copied and, no doubt, once 
they prove to be money-makers, will be tried 
by many. However, one can safely meet compe-
tition in this respect by producing a superior 
quality of work. 
The Sentinel Receiving Boxes may not be 

found suitable to all apartment houses, but 
should prove practical in those buildings con, 
taining many children. The new type housing 
projects now rising in the larger cities of the 
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Portrait by B. C. Golling, St. Paul, 
Minn. It will be seen that Mr. Gol• 
ling sticks rather closely to accepted 
lightings and poses. 

country are the best bets for these boxes. 
Such projects are regular cities within cities. 

They are made up of groups of apartments ar-
ranged into blocks or units of buildings. Sen-
tinels could be placed in each group or unit 
and, as many projects are big enough to house 
more than 3,000 residents, this would mean a 
good-sized business for the average studio or 
finisher, providing he could get all the work. 
It is a known fact among finishers that peo-

ple like to take their films to the handiest place 
for processing. Many, of course, seek out the 
man with the lowest price; but far more seek 
the handiest place. 
In returning finished work to customers, the 

finisher could, in the apartment house projects, 
return it by messenger, who would collect on 
delivery. This messenger might also carry with 
him a supply of roll film, film packs, and so 
forth, and thereby pick up a few more sales. 
Or the finished work may be returned by mail. 
This, of course, would involve some means of 

collecting for the finished work, which might 
be done C.O.D. It might be possible to find 
some resident of the apartment project who 
would be willing, for a small commission, to 
handle all collections. 
The finisher would be wise to furnish a box 
made to his own specifications that will do for 
both incoming and outgoing film and prints. It 
is the author's belief that neatly printed and 
manufactured boxes will draw more trade than 
the soft canvas sacks and paper envelopes now 
being used by most dealers in handling mail-
order business. 
The Sentinel Receiving Boxes will prove a 

boon to finishers in the larger cities, and may 
be handled to great advantage by those living 
in smaller places. The boxes might even be em-
ployed out in the surrounding country if a 
dealer covers any distance at all on his regular 
pick-up routes. 
In summing up, it must be admitted the Sen-

tinel boxes do have untested possibilities. Let 
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the man courageous give them further test. 
Reverting now to time-worn and tested ideas, 

comes to mind a new thought to further the 
seasonal greeting card. 
During slack periods around the plant the 

finisher who is on his toes should take his 
camera and hustle out to make a few pictures 
himself, but, with a mind to commercializing. 
He should photograph the merchants' stores, 
their windows, and displays, and the merchants 
themselves. The best of these photographs might 
then be worked into Christmas cards and sold 
to the merchants. Most business men, no matter 
how frustrated and weary they may seem, do 
remember to send out greeting cards of some 
sort during the Yule period. Why shouldn't 
it be a card of your own make? 
To further this type of work the photograph-

er might install a small hand press and about 
three fonts of type with which to print greet-
ings on his Christmas cards rather than try to 
work out photographically something he has 
had to pay a printer to set up and print for 
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One of Mr. Golling's somewhat rare 
concessions to modern portraiture 
styles. 

him in the first place. Such a printing press will 
cost no more than the first good printing job 
for which the photographer will have to pay 
some printer, and will soon pay for itself in 
hand-bills, stuffers, letterheads, and the like, 
that the photographer finds himself in need of 
from time to time. These presses are simple to 
operate and can be found most useful. They are 
downright inexpensive. 

Photographic greeting cards of all points of 
interest within a territory, and for all occasions, 
can be made and should be kept on hand for 
sale over the counter for such occasions. 
Contests of all sorts should be tried and kept 

going. They are always good for ideas. It is sug-
gested that the photographer keep his customers 
informed by folder and stuffer of any and all 
current photographic contests, especially those 
of national repute. The national contests are 
keeping the snapshooters busy the year around. 
Customers, the finisher must remember, though 
they be but rank amateurs, are cashing in on 
their photographs today more than at any time 
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in the past. The photo finisher usually receives 
most of this work, gains prestige, and pleases 
the customer as well. 

Besides numerous ideas photo finishers try, 
buy, and sell, such as photographic stationery, 
postcards, fancy photo masks, enlargements, 
and coloring or color work, the photo finsher 
who is awake to the trend of the times will 
have noted the call for news photos. Why not 
establish along with your usual service to the 
customer a news service? 
Many pictures amateurs and photographers 

Another old-time Daguer-
reotype handbill, sent to 
us by the Worcester Blue 
& Photo Print Company, 
Worcester,  Mass.  Note 
that a perfect likeness is 
guaranteed and that in-
structions for suitable dress 
are included. 

I.Y. s_ 

t 

N 

4�nx 

i 

make are of interest to others than themselves in 
the home town. In establishing a news service, 
the finisher might offer the maker of an un-
usual and saleable print a small sum of money 
or a small royalty, then print up extra copies to 
sell over the counter. Parades, fires, meetings, 
prominent folk, college affairs, buildings, or any 
of the unusual happenings in the city are photos 
of the sort the buying public might be interest-
ed in. Such a service will not make the finisher 
rich, but does bring in extra nickels and gain 
for him a reputation. A corner spot in win-

P. SALEN'S 
oDA Mtn G3 UVV 

42N. WASHINGTON STREET, 
IWO BOSTON. 

Mr. S. rospectfully informs the citizens of 

Its will wake a short stay for the purpose oftaking 

C' 

that 

Single or in Groups, in the most improved style. 
Mr. Salon's Pictures are pronounced by American and European Art ists 

to be unnvalied for depth of tone and softness of light and shade, while they 
display all the artistic arrangement of the highest efforts of the painter. 

By the aid of new chemical aggruts, most splendid results are obtained; 
and multitudes are being delighted daily att}te astonishing perfection to which, 
in point of delineation, boldness,and unerring truthfulness,this art has attained. 

In an instant, as it were, upon the shining silver surface, is portrayed the 
laughing countenance of joyous youth with all its freshness. From the most 
aged to the veriest child, it is equally applicable as the unerring delineator 
of life. llitlay not, then, as opportunity shall present, to secure one, two, 
three or ìx, of these mementoes of life, which, under the trying circum-
stances of a final separation from friends, nn price can purchase. 

Citizens or Strangers visiting Air. Salen's Rooms, can have their Minia-
tures token in this unique style, and neatly se t in Gold Loc kets , Pins,  Rings,  
Bracelets, Cases, or Frames, in a few minutes. 
All Miniatures taken by Mr. S. will be finished iu the highest perfection of 

the art, and no person will be required to take Miniatures  w ithout  they are  
v perfectly satiafactory to themselves and friends. 

The }'ublic ore respectfull3Nrivited to visit his Rooms, 

t_ t ( 
.Prices from $1  40 tp $10, according to size, value of Lockets, lice. 

In eveffirAtance a perfect Likeness W arranted. 
N 

dti4-- RECOMMENDED, 
FOR LADIES—To drew in figured or dark material, avoiding White or light Blue. 

A Frarfm shawl adds to the beauty of the picture. 
FOR GENTLEMEN—A Blank er figureJ Vest also  u( or Cso. t, to that 

the baom be net too much eapose� 
FOR CHILDREN—Plaid, striped or figured Drna.e  wk M.gtsls add 
ch w the beauty of the ppicture. 
The best h,ur fitr ChilJrcn a from 1I A M. l0 2I'. )1.  l other from 9 A. M. to 
P M. 

Q 

101 

The 
Professional 
Photographer 



dow displays where in these timely photographs 
may be placed will tend to attract much trade. 
Along with this service the finisher might 

also make up photo-packets of points of interest 
in his city, similar to those he probably sells for 
some syndicate. He should have each photo-
graph copyrighted, and with his small hand 
press (mentioned before) add the necessary 
data to the prints, all of which can be placed in 
a neatly printed envelope and offered for sale 
over the counter. Many wide awake photo 
finishers are doing just this and receiving a 
good amount of trade. The packets can also be 
sold to drug stores, book stores, curio shops, 
and elsewhere. 

This Idea Clicks for More 
Sales 
By Fred E. Kunkel 

S A photographer who uses the local radio 
station for daily spot announcements to feature 
portrait photography and in general to boost 
his business, decided to test out the value of the 
radio medium by finding out how many people 
listened in to his broadcasts. 
So in his radio announcements he called out 

at each broadcast the names and addresses of 
six people who were invited to come in and 
get free tickets to the local moving picture 
theater, where he also advertised on the screen. 
These names were picked at random from his 

books, from a list of prospective customers, 
from names of others who had not been in for 
several years, from friends and patrons who 
suggested names and from the telephone di-
rectory. 

Those whose names are called out must 
visit the studio to get the tickets and thus this 
photographer has a chance to sell them. In 
this way he also renews many old contacts and 
sees many old familiar faces as well as new 
ones, frequently re-opening old accounts, and 
in general making many new friends and re-
newing old acquaintances in the course of a 
year. 
So successful has this plan been, in fact, that 

he has continued it for over a year now. He 
has had as high as 30 people a week come in 
for these theater tickets, or better than 609x' 
returns on the entire list, which indicates that 
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people do listen in. 

"These tickets cost us nothing," he explain-
ed, "since the theater gives them to us free for 
announcing the name of the show over the air. 
We take old paid-up accounts principally as 
our source of names, people who are not as 
active as we'd like to see them, or others we 
think are good prospects, such as newly-weds, 
parents whose names have been announced in 
the paper as having just had babies, people 
whose engagements are announced, and so on. 
"We don't take all the A's in one day or all 

the B's, but we rotate these names all around 
the alphabet so people won't know how we got 
them. And by mixing them up it does not 
sound as if we were taking them out of the city 
or telephone directory." 

The   
Photographers'   
Association 
of America   
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1940 Conventions and Trade 

Show Already Far Beyond 

All Past Records 
• The rush for exhibit space at the 1940 Combined 
Photographic Industry Conventions and Trade Show 
has been continuing at such a pace that it has been 
impossible to proceed with other details of the 53rd 
Convention of The Association. Our news this issue, ' 



Mrs. Eva L. Briggs, 
Hinkston Studios, 
Detroit, Mich., who 
will present a series 
of lectures on Sales 
Promotion at this 
year's Winona 
School. 

therefore, will consist only of an additional list of 
exhibitors which, like the one published two weeks 
ago, will unquestionably be out-of-date before the 
printer gets it in type. In that issue we listed 64 
exhibitors and, in that connection, we want to make 
one correction. Instead of the name Wilber Mercan-
tile Agency, New York City, the listing should have 
read: Co-operative Credit Bureau of the N. P. D. A. 
That being taken care of, here are the names of those 
who reserved space between January 21, date of the 
last list, and February 7: 
Adler-Jones Co., Chicago, Ill. 
American Bolex Co., Inc., New York City 
Arkay Laboratories, Inc., Milwaukee, Wis. 
Barnett Laboratories, Chicago, Ill. 
M. Black, Philadelphia, Pa. 
Braquette, Inc., New York City 
California Card Mfg. Co., San Francisco, Calif. 
Camera Craft Publishing Co., San Francisco, Calif. 
Candid Camera Corp. of America, Chicago, Ill. 
Chardelle, Inc., New York City 
Decorative Arts Guild Corp., Chicago, Ill. 
Decorative Background Co., Chicago-Cicero, Ill. 
De Vry Corporation, Chicago, Ill. 
Fotoshop, Inc., New York City 
Gevaert Co. of America, Inc., New York City 
Heiland Research Corp., Denver Colo. 
Philip A. Hunt Co., Brooklyn, N. Y. 
Medo Photo Supply Corp., New York City 

Hubert Ropp of the 
Chicago Art Insti-
stitute, Chicago, Ill., 
whose lectures on 
Art and Composi-
tion are part of the 
Commercial Course 
at the 1940 Winona 
School. 

Fred R. Bill, Cleve-
land Heights, Ohio, 
P. A. of A. Assist-
ant Treasurer and 
Past President, Mr. 
Bill will be one of 
the Portrait Course 
guest instructors at 
the Winona School 
this year, specializ-
ing in Home Por-
traiture of Children 
and White Back-
ground Work. 

4 

E. E. Miles Co., South Lancaster, Mass. 
Miles Kedex Co., Leominster, Mass. 
Mirotex Products Co., St. Louis, Mo. 
Mostow Company, Chicago, Ill. 
Movie Makers, New York City 
Photographic Dealer, Hollywood, Calif. 
Price Industries Corp., New York City 
Revere Camera Co., Chicago, III, 
J. G. Saltzman, Inc., New York City 
Skyview Camera Co., Cleveland, Ohio 
Erich Student, Cleveland, Ohio 
A. Sussman 6? Co., Philadelphia, Pa. 
Syracuse Optical Co., Syracuse, Ind. 
Twin Laboratories, Cleveland, Ohio 
Universal Camera Corp., New York City 
Vaporate Company, Inc., New York City 
Victor Animatograph Corp., Davenport, Iowa 
Westinghouse Lamp Div., New York City 
Weston Electrical Instrument Corp., Newark, N. J. 
Willoughby Camera Stores, Inc., New York City 
Wollensak Optical Co., Rochester, N. Y. 
Listed above are 39 exhibitors, bringing the total 

to 103 which is a most imposing figure for an af-
fair which will not take place for six months from 
the date of this issue. Only 39 booths are still avail-
able and with no trouble at all we can name more 
than that number of exhibitors whom we are cer• 
tain will want to show. We can only add that the 
program of The Association's Convention will be of 

Mrs. Chas. L. Pyke, 
Peoria, Ill., member 
of the permanent 
faculty of the Win-
ona School for many 
years; instructor in 
Retouching in the 
Portrait Course. 
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Membership Honor Roll 
Every member of The Photographers' Association of America is expected to sign up 

ONE NE W MEMBER 

The following members have 

LIST 

done 

Member 

R. Wyrlcy Birch, New Rochelle, N. Y. 
W. 11 cichsel Baxley, Stephenville, Texas 
Josef Klein, New York City 
'Joseph K. Gray, Detroit, Mich. 
H. C. McMullan, Cleveland, Ohio 
*Edwin A. Lininger, Greenville, Pa. 
J. Bryant Shoberg, Chicago, III. 
Houstin Payne, Shawnee, Okla. 

NUMBER EIGHTEEN 

their duty — when may we add YOUR NAME 
to this list? 

'indicates that member has signed 

New Member 
Richard A. Butler, New Rochelle, N. Y. 
Arnold Cohagen, Overton, Texas 
Harold Lang, Yonkers, N. Y. 
Klein Studio, Detroit, Mich. 
H. B. Heiser, Berea, Ohio 
Edwin E. Palm Studio, Titusville, Pa. 
Jules Christie, Chicago, III. 
J. M. Blackwell, Shawnee, Okla. 
up more than one new member. 

a size and scope that will warrant the support al-
ready given by the exhibitors and in closing we might 
remark that the rules for the picture exhibit appear 
on another page of this issue. Read them over and 
start laying your best negatives aside. And don't 
forget to mark your calendar so that you will be 
free of appointments from August 19 to 23, inclu-
sive, and can be in Chicago on those dates. Room 
reservations, incidentally, are already being made at 
the Stevens Hotel. 

Winona School Prospectus 

Ready Shortly 
• We are hopeful that within two weeks after the 
appearance of this issue it will be possible to mail 
the prospectus of the 1940 courses at the Winona 
School of Photography to the more than 100 who 
have already sent in requests. A few far-sighted 
students who already know all about the School 
have sent in applications on the form which appeared 
in the 1939 prospectus, being entirely willing to take 
a chance on any changes that may be made in the 
guest instructors for this year. We will be glad to 
accommodate others who want to get their reserva 
tions in now if they will ask for copies of the 1939 
prospectus. 
The permanent faculty of the School remains un-

altered. Director Gerdes, Mrs. Gerdes, Mrs. Pyke, 
Miss Pyke and Mr. Atkin will be on deck as usual 
for the Portrait Course, with Mrs. Briggs and Mr. 
Fred R. Bill repeating as guest instructors. Another 
guest instructor remains to be announced as well as 
three studio supervisors, added for the first time this 
year, and a lecturer on art and composition. Portrait 
Course dates are July 22 to August 16; 85 students 
will be accepted and the tuition fee is $75.00. 
Instructor-in-Chief Cook, Mr. Suter, Mr. Whalen, 

Mrs. Larsen and Mr. Ropp will repeat for the Com-
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mercial Course. Mr. Webster will again be one of 
the guest instructors while another remains to be an-
nounced as well as an instructor in photo-retouching. 
The dates of this course are June 24 to July 19; 60 
students will be accepted and the tuition fee is also 
$75.00. 

In both courses a reduction of $15.00 in the tui-
tion fee is made to P. A. of A. members who have 
been in good standing for a period of 36 consecu-
tive months prior to the opening of the School; this 
rate also applying to the wives or husbands, sons or 
daughters of members. The prospectus will be sent 
as soon as ready on request to the Executive Mana-
ger, P. A. of A., 520 Caxton Bldg., Cleveland, Ohio. 

Latest O fferings  - 

of the M anuFaeturers  

and Dealers 
Where addresses are not    
given, a postcard request   
will bring them to you promptly   

• Marks & Fuller, Inc. Announcing course in prac-
tical color printing under nationally famed color tech-
nician Werner Stegemeyer. Covers Wash-Off Relief, 
Carbro, Chromatone and Neotone. Maximum of 10 
days required.  Tuition including all materials, 
$100.00. In addition to four processes mentioned, 
thorough instruction in correct lighting for one-shot 
cameras and Kodachrome, including make-up and 
color harmony; also making and judging separation 
negatives, developing, masking, correction, etc. Thor-
oughly practical course which, from information we 
have, can be honestly recommended. Regret we can-
not go into greater detail. 
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C ol o r- C ol or- C ol or 

Kodak Transparent Oil Color Outfit 

Kodak Elsht-Tuba Oil Color Set 

Complete Set of Colors 

COLOR gives any portrait 
the touch of realism that cre-

ates additional sales  and 

profits. Hand coloring is the 

most simple application. 

You'll find Eastman Trans-

parent Oil Colors easy to 

apply, and, by dilution or 

simple mixing, every hue 

found in nature is easily pro-

duced. Order a set of these 

colors today. 

Kodak Transparent Oil 
Color Outfit including fif-
teen  colors, sizing  and 
cleaning fluid, transparent 
medium, cotton, skewers, 
color guide, and instruction 
book, in attractive wooden 
box   $3.75 

Kodak Eight-Tube Oil Color 
Set, including instruc-
tions   2.00 

Complete Set of Colors, fif-
teen No. 2 tubes   2.60 

Extra No. 2 tubes of color, 
1%" x 2"   .20 

Extra No. 4 tubes of color, 
3/ " x 4"   .60 

EASTMAN KODAK COMPANY, Rochester, N.Y. 
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The new Beattie Super Hi-Lite. 

• Beattie's Hollywood Hi-Lite Co., Hollywood, 
Calif. Announcing Beattie Super Hi-Lite with pro-
jector attachment, patterned along lines of modern 
motion picture equipment. Spot-flood; uses standard 
500•watt bulb; produces equivalent of 1S00 watts; 
new ventilation system virtually puts bulb "in the 
open," but without leakage of light. Projection at-
tachment slips on to produce sharp-edged circle with 
clear, even field, varying in diameter by rotating 
disc diaphragm. Optical system comprising four len-
ses assures maximum illumination. (See illustration) 
Also supplied on stand with boom attachment. Coun-
terbalanced boom extends 51/2' from center to stand; 
tilts through 160°; rotates through full circle; lamp-
head swivels to any desired position; workable from 
floor level to 12'. 

• Mid-West Photo Supply Co., 117 N. Wabash 
Ave., Chicago, I11. Have just issued their latest 
booklet of special values in new and used photo-
graphic equipment. Includes everything from lenses 
to airbrushes, perhaps just exactly what you need. 
Sent on request. 

• Photogenic Machine Co., Youngstown, Ohio. 
A new folder is ready which illustrates the complete 
line of Perkins "Hi-Power" fluorescent lighting 
equipment. Line includes floods in various sizes, 
from five to eight tubes; directional lights; home 
portraiture equipment; individual reflectors for gen-
eral illumination of studio or work-rooms, or for 
bolting together in banks; copy lights. Complete in-
formation on beautifully styled line to harmonize 
with most modern studios. Better write now as they 
can't make lights fast enough to keep up with or-
ders. 

• Burke & James, Inc., 223 W. Madison St., Chi-
cago, III. Para combination sunshade and filter set 
with complete instructions covering filter factors for 
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five filters in either day or artificial light and in-
formation on type film with which they are used; 
reduces light reflection to absolute minimum. Base 
arranged on revolving lens flange, slotted to permit 
immediate insertion or removal of filter; half-turn 
closes slot. Slips over lens; two types mounting avail, 
able, one with set,screw, other with six spring ten-
sion points to grip barrel. Complete with five color-
fused optically flat glass filters: light yellow, medium 
yellow, orange, green and red. Heavily constructed, 
chrome plated, attractively priced. Available in 37mm 
size, others to follow. 

• R. W. Cramer Co., Inc. Have issued new Bul-
letin D-S describing synchronous motor driven auto-
matic reset timers for projection enlargers, copying 
and blueprint machinery, X-ray equipment, etc. 
Copy on request. 

0 Intercontinental Marketing Corp. New "stay-on" 
darkroom apron of dark gray rubberized cloth; 
clamps around waist by built-in spring. Needs no 
tying, fits everybody. Only 95c. 

The Idea Exchange   
We pa  yy on acceptance,   
$1.00 Fo,r each item we can   
use for this department.    
Stunts, gadgets, formulae,   
short-cuts, just so long s    
they are original with you.   
Long or short, illustrated    
if necessary. The idea is   
the main thing - we'll do   
any needed re-writing.   
Just address this department.   

Safety Holder for Bottles 
By Irving Leipziger, Craine Studio, Flint, Mich. 

• I get sulphuric acid in 1•pound bottles. Such 
bottles are usually kept on shelves with other chemic-
als but I have seen them knocked off with serious 
results and sometimes bad burns for the darkroom 
worker. I got the idea of taking an empty tin can 
a little larger than the bottle and tacking it, through 
the bottom, to the shelf. I stand my acid bottle in-
side .the can and it cannot possibly be knocked off 
by accident. 

Make Any Print into a Postcard 
By W. D. Hubbard, Decatur, III. 
(Illustration) 

• Like most readers of this journal, I never make 
any postcard photographs unless there is no other 
way out of it as I prefer to sell higher priced pic-
tures. Consequently I do not carry a stock of sensi• 
tized postcards on hand. When the occasional cus-
tomer comes to whom I can sell nothing better, I 
use double•weight paper of any finish I desire, cut it 
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All Photographers Invited to Exhibit 
No Entry Fee or Deposit  No Entry For ms to Fill Out 

Just Follow These Simple Rules 

Picture Exhibit--- 53rd Annual Convention 
Chicago, Ill. 

The Photographers' Association of America 

August 19 to 23, inc., 1940 
1. Any professional photographer or studio em, 

ployee, whether or not a member of The Associa-
tion, is eligible to submit prints. 
2. All prints must be submitted in one of the 

two following classes: Portrait or Commercial. 
3. No entrant may submit less than three (3) or 

more than ten (10) prints in either class. 
4. Any entrant may submit prints in both class-

es, but the entry for each class must be sent in a 
separate package, addressed as explained below. 
5. Every print must be suitably titled, so it may 

be identified if a Certificate of Merit is awarded, 
such title to appear on the front of the mount, be-
low the print. 
6. Due to customs difficulties and expense, ex, 

hibits will not be accepted from any countries 
other than the United States and its possessions, 
and Canada. Later instructions will be issued for 
Canadian entrants. 
7. In the case of entries in the Commercial class 

and for the information and guidance of the Com-
mercial Jury, a typewritten explanation in not over 
fifty (50) words of the purpose of any photograph 
or specific difficulties involved in its making may 
be placed on the back of the mount. 
8. All prints must be mounted. No prints on 

mounts larger than 18x22 inches or smaller than 
11x14 inches will be considered, except photo, 
graphs of banquets or conventions, panoramas or 
aerial views. 
9. Any photographic process may be used ex, 

cept transparencies. Direct color prints or hand, 
colored prints will be considered provided the pro-
cess used is stated on the back of each mount. 
10. No prints will be considered which have pre, 

viously been exhibited in any competition, exhibi• 
tion or salon in the United States. 
11. No prints will be considered which are in 

frames or under glass, but Kodapak, Cellophane or 
similar coverings may be used over prints and 
mounts and should be used when print surfaces 
are perishable or easily damaged. 
12. Complete name and address of the individu-

al entrant, in addition to the studio name, must ap-
pear on the outside of each package, and also on 
the back of each mount. Without this, return of 
entries cannot be assured. 
13. The name of the entrant must appear on the 

face of the mount: the studio name may also ap-
pear if the entrant desires to include it. 
14. All entries will be returned by express col-

lect. Do not send return postage, either separately 
or in the package. 

15. The closing date is August 10, 1940, and 
no entries will be considered which arrive there-
after. 

16. Portrait entries should be addressed as fol• 
lows: 

Portrait Jury of Selection 
Photographers' Association Convention 
Stevens Hotel 
Chicago, Ill. 

17. Commercial entries should be addressed as 
follows: 

Commercial Jury of Selection 
Photographers' Association Convention 
Stevens Hotel 
Chicago, Ill. 

18. The Association reserves the privilege of se-
lecting prints from either class for its Traveling 
Loan Collections or for publication in its annual 
book of convention photographs, or both, in which 
case prints so selected will not be returned. The 
entry of prints in this picture exhibit shall be auto-
matically construed as consent by the entrant to 
their retention and use by The Association, at its 
option. 
19. Each entry, when returned, will be accom-

panied by a brief discussion of the entry as a whole 
and a detailed criticism of at least one print, such 
discussion and criticism being the concensus of 
0 on of the Jury of Selection for that class. 
20. Handsome Certificates of Merit will be 

awarded to all entrants who have one or more 
prints accepted for hanging in either class. These 
Certificates will bear the titles of the prints which 
were hung and will state the number of Merits 
awarded in accordance with The Association By, 
Laws, as follows: "1 Merit for each print accepted 
by the Jury of Selection and hung in the picture 
exhibit at any annual convention of The Associa-
tion, provided that no exhibitor shall receive more 
than 5 Merits in that same calendar year ..  . 1 
Merit for each print selected, with a limit of 2, 
for the Traveling Loan Collections of The Associa-
tion from the picture exhibit at the same annual 
convention ... in addition to (the above)." Such 
Merits will be recorded in The Association Office 
and will be credited toward the 25 necessary before 
application may be made for the Degree of Mas-
ter of Photography as explained in the By-Laws.* 

* For more detailed information about the Merit 
System and Degrees, write The Executive Manager, 
P. A. of A., 520 Caxton Bldg., Cleveland, Ohio. �r 
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The new Beattie Super Hi-Lite. 

• Beattie's Hollywood Hi-Lite Co., Hollywood, 
Calif. Announcing Beattie Super Hi-Lite with pro, 
jectur attachment, patterned along lines of modern 
motion picture equipment. Spot-flood; uses standard 
500-watt bulb; produces equivalent of 1500 watts; 
new ventilation system virtually puts bulb "in the 
open," but without leakage of light.  Projection at, 
tachment slips on to produce sharp edged circle with 
clear, even field, varying in diameter by rotating 
disc diaphragm. Optical system comprising four len, 
ses assures maximum illumination. (See illustration) 
Also supplied on stand with boom attachment. Coun• 
terbalanced boom extends 5!/2' from center to stand; 
tilts through 160 °; rotates through full circle; lamp 

A�  head swivels to any desired position; workable from 

floor level to 12'. 

• Mid- West Photo Supply Co., 117 N. Wabash 
Ave., Chicago, Ill.  Have just issued their latest 
booklet of special values in new and used photo-
graphic equipment. Includes everything from lenses 
to airbrushes, perhaps just exactly what you need. 
Sent on request. 

• Photogenic Machine Co., Youngstown, Ohio. 
A new folder is ready which illustrates the complete 
line of Perkins "Hi-Power"  fluorescent lighting 
equipment.  Line includes floods in various sizes, 
from five to eight tubes; directional lights; home 
portraiture equipment; individual reflectors for gen-
eral illumination of studio or workrooms, or for 
bolting together in banks; copy lights. Complete in-
formation on beautifully styled line to harmonize 
with most modern studios. Better write now as they 
can't make lights fast enough to keep up with or, 
ders. 

• Burke & James, Inc., 223 W. Madison St., Chi-
cago, I11. Para combination sunshade and filter set 
with complete instructions covering filter factors for 
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five filters in either day or artificial light and in-
formation on type film with which they are used; 
reduces light reflection to absolute minimum. Base 
arranged on revolving lens flange, slotted to permit 
immediate insertion or removal of filter; half-turn 
closes slot. Slips over lens; two types mounting avail-
able, one with set,screw, other with six spring ten-
sion points to grip barrel. Complete with five color, 
fused optically flat glass filters: light yellow, medium 
yellow, orange, green and red. Heavily constructed, 
chrome plated, attractively priced. Available in 37mm 
size, others to follow. 

• R. W. Cramer Co., Inc. Have issued new Bul-
letin D,5 describing synchronous motor driven auto-
matic reset timers for projection enlargers, copying 
and blueprint machinery, X-ray equipment, etc. 
Copy on request. 

• Intercontinental Marketing Corp. New "stay-on" 
darkroom apron of dark gray rubberized cloth; 
clamps around waist by built-in spring. Needs no 
tying, fits everybody. Only 95c. 

The Idea Exchange   
We pay, on acceptance,   
$1.00 for each item we can   
use for this department.    
Stunts, gadgets, formulae,   
short-cuts, just so long s    
they are original with you.   
Long or short, illustrated    
if necessary.  The idea is   
the main thing -we'll do   
any needed re-writing.   
Just address this department.   

Safety Holder for Bottles 
By Irving Leipziger, Craine Studio, Flint, Mich. 

• 1 get sulphuric acid in I-pound bottles. Such 
bottles are usually kept on shelves with other chemic-
als but I have seen them knocked off with serious 
results and sometimes bad burns for the darkroom 
worker. I got the idea of taking an empty tin can 
a little larger than the bottle and tacking it, through 
the bottom, to the shelf. I stand my acid bottle in, 
side.the can and it cannot possibly be knocked off 
by accident. 

Make Any Print into a Postcard 
By W. D. Hubbard, Decatur, III. 

(Illustration) 

• Like most readers of this journal, I never make 
any postcard photographs unless there is no other 
way out of it as I prefer to sell higher,priced pic• 
tunes. Consequently I do not carry a stock of sensi-
tized postcards on hand. When the occasional cus-
tomer comes to whom I can sell nothing better, I 
use double•weight paper of any finish I desire, cut it 
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All Photographers Invited to Exhibit 
No Entry Fee or Deposit  No Entry For ms to Fill Out 

Just Follow These Simple Rules 

Picture Exhibit --- 53rd Annual Convention 
Chicago, Ill. 

The Photographers' Association of America 

August 19 to 23, inc., 1940 , 
1. Any professional photographer or studio em-

ployee, whether or not a member of The Associa-
tion, is eligible to submit prints. 
2. All prints must be submitted in one of the 

two following classes: Portrait or Commercial. 
3. No entrant may submit less than three (3) or 

more than ten (10) prints in either class. 
4. Any entrant may submit prints in both class, 

es, but the entry for each class must be sent in a 
separate package, addressed as explained below. 
5. Every print must be suitably titled, so it may 

be identified if a Certificate of Merit is awarded, 
such title to appear on the front of the mount, be-
low the print. 
6. Due to customs difficulties and expense, ex, 

hibits will not be accepted from any countries 
other than the United States and its possessions, 
and Canada. Later instructions will be issued for 
Canadian entrants. 
7. In the case of entries in the Commercial class 

and for the information and guidance of the Com-
mercial Jury, a typewritten explanation in not over 
fifty (50) words of the purpose of any photograph 
or specific difficulties involved in its making may 
be placed on the back of the mount. 
8. All prints must be mounted. No prints on 

mounts larger than 18x22 inches or smaller than 
11x14 inches will be considered, except photo-
graphs of banquets or conventions, panoramas or 
aerial views. 
9. Any photographic process may be used ex-

cept transparencies. Direct color prints or hand-
colored prints will be considered provided the pro-
cess used is stated on the back of each mount. 
10. No prints will be considered which have pre, 

viously been exhibited in any competition, exhibi, 
tion or salon in the United States. 
11. No prints will be considered which are in 

frames or under glass, but Kodapak, Cellophane or 
similar coverings may be used over prints and 
mounts and should be used when print surfaces 
are perishable or easily damaged. 
12. Complete name and address of the individu-

al entrant, in addition to the studio name, must ap-
pear on the outside of each package, and also on 
the back of each mount. Without this, return of 
entries cannot be assured. 
13. The name of the entrant must appear on the 

face of the mount: the studio name may also ap-
pear if the entrant desires to include it. 
14. All entries will be returned by express col-

lect. Do not send return postage, either separately 
or in the package. 

15. The closing date is Augu,c 10, 1940, and 
no entries will be considered which arrive there-
after. 
16. Portrait entries should be addressed as fol-

lows: 
Portrait Jury of Selection 
Photographers' Association Convention 
Stevens Hotel 
Chicago, Ill. 
17. Commercial entries should be addressed as 

follows: 
Commercial Jury of Selection 
Photographers' Association Convention 
Stevens Hotel 
Chicago, Ill. 
18. The Association reserves the privilege of se-

lecting prints from either class for its Traveling 
Loan Collections or for publication in its annual 
book of convention photographs, or both, in which 
case prints so selected will not be returned. The 
entry of prints in this picture exhibit shall be auto-
matically construed as consent by the entrant to 
their retention and use by The Association, at its 
option. 
19. Each entry, when returned, will be accom-

panied by a brief discussion of the entry as a whole 
and a detailed criticism of at least one print, such 
discussion and criticism being the consensus of 
0  on of the Jury of Selection for that class. 
20. Handsome Certificates of Merit will be 

awarded to all entrants who have one or more 
prints accepted for hanging in either class. These 
Certificates will bear the titles of the prints which 
were hung and will state the number of Merits 
awarded in accordance with The Association By-
Laws, as follows: "1 Merit for each print accepted 
by the Jury of Selection and hung in the picture 
exhibit at any annual convention of The Associa-
tion, provided that no exhibitor shall receive more 
than 5 Merits in that same calendar year .... 1 
Merit for each print selected, with a limit of 2, 
for the Traveling Loan Collections of The Associa-
tion from the picture exhibit at the same annual 
convention ... in addition to (the above)." Such 
Merits will be recorded in The Association Office 
and will be credited toward the 25 necessary before 
application may be made for the Degree of Mas-
ter of Photography as explained in the By-Laws.* 

* For more detailed information about the Merit 
System and Degrees, write The Executive Manager, 
P. A. of A., 520 Caxton Bldg., Cleveland, Ohio. y 
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CORRESPONDENCE AOOtiESS 

PLACE 

S T A M P 

HERE 

to the proper size and, by stamping the back with a 
rubber stamp such as shown in the considerably re-
duced illustration, both the customer and I are all set. 

One for the Darkroom 
By Oliver Doggy, Middletown, Ohio 

• Here is a little suggestion which may help other 
users of panchromatic materials as much as it has 
me. Make a light-proof box about 6x6x14 inches 
with a small hole about the size of a lead-pencil 
in the center of one end and a clock at the other 
end. Put a small electric light bulb in one corner 
at the end where the hole is, with a button switch 
on the outside so the light can be turned on and 
off. The clock should be set in the other end so 
it can be wound from the outside of the box, of 
course. When you switch on the light you can look 
through the small hole and see the time without 
having to cover up your films and with no danger 
of fogging them. 

'Tis Here, Maybe!   
News and Gossip about 
Portrait Photographers   

0 Fire on January 20 caused a tota l loss  at the Doy le 
Studio, Kerrville, Texas, an entire block of build-
ings being destroyed before the fire was brought 

Ak  under control. 

A. R. Falk, well-known photographer of Chanute, 
Kans., was married to Miss Dorothy Igou, his re-
ceptionist, on January 11. The wedding took place 
in Hutchinson, Kans., former home of the bride, ac, 
cording to Fred P. Flake, Gross Photo Supply rep-
resentative, who sends us the news. 

The Detrola Corporation, Detroit, Mich., makers 
of miniature cameras, announce the appointment of 
W. J. Schubert as sales manager of their camera di-
vision. Mr. Schubert until recently was advertising 
manager for Carl zeiss, Inc., New York City. He is 
an ardent amateur photographer and member of se-
veral photographic societies. 

Edwin Hyatt, 68, widely known portrait photo-
grapher of Syracuse, N. Y., died in the General 
Hospital there on the morning of January 21, fol-
lowing an illness of several weeks. He had been in 
business in Syracuse for 21 years, prior to which he 
operated a studio in Cortland, N. Y. Rolla R. Dicks, 
P. A. of A. member in Syracuse, sends us the news. 
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The following, from Lewis E. Allen, Front Royal, 
Va., may help to convince some of the doubters 
that they are missing a lot by not joining The Photo-
graphers' Association of America. It is dated Janu-
ary 26, 1940: "Enclosed find check for 1940 dues, 
and please let me say now that I've never known of 
any trade or professional association that does as 
much for members, at such nominal dues, as does 
the P. A. of A. I am more than somewhat skeptical 
of professional organizations and such and a year 
ago when a good photographer friend (Mr. Jol-
liffe of Winchester, Va.) solicited my membership I 
handed it over to him to please him and with a 
grain of salt. I have been surprised and delighted 
ever since. The stenographic report of the Buffalo 
convention, alone, was worth the year's dues. There 
must have been many like me who wished mightily 
to go, but just couldn't get away that far or that 
long. To me that report came as a great and unex, 
pected pleasure and, believe me, it has been read 
fully." 

Members of the North•West Wisconsin Profes-
sional Photographers' Association met at the Clay-
ton Studio, Stevens Point, on January 24. President 
Otta A. Jakoubek, Phillips, discussed fluorescent 
lighting; P. G. Elster, secretary of the state associa-
tion, talked on the activities and year's program of 
that organization. A period was devoted to helpful 
gadgets, ideas contributed by all present, and another 
to selling and swapping photographic items. Of the 
21 present (a heavy snow-storm kept many away) 
C. E. Anderson, manager of the Minneapolis, Minn., 
Eastman Kodak Store, was the "long distance" visit-
or. All in all a highly satisfactory meeting, closing 
with a vote of thanks to Clayton Ostrowski, the host. 

Fred J. Church, Kodak demonstrator in Ohio ter-
ritory for some years, has been transferred to Phila-
delphia, Pa., which will be bad news tthis many 
friends in Ohio and members of the Professional 
Photographers' Society of Ohio in particular. 

At the annual meeting of the Associated Photo-
graphers of the Sacramento and San Joaquin Valleys, 
held at Sacramento, Calif., on January 13, the fol• 
lowing officers were elected; Burt Hodson, president, 
Sacramento; Clarence Burkett, treasurer, Sacramento; 
Mrs. R. H. Flood, Oakdale, secretary. No convention 
is planned for 1940 but the officers are already 
thinking about 1941. 

We know a first•class portrait man who is looking 
for a place. More than once his work has been con-
sidered of the highest rating at conventions. Through 
no fault of his own he had to give up his studio 
but he is definitely not happy in his present position. 
A portraitist of his ability is wasted where he is 
now. He is a first-class cameraman and all-around 
technician, accustomed to dealing with the highest 
type of people. He ought to be manager and cam-
eraman in a really good studio and undoubtedly 



Several Thousand 
Copies of this Book 
Have been Sold 

LESS THAN 150 ARE LEFT. 
GET YOURS NOW! 

Hundreds of tested business - promotion 
plans; a complete assortment of form letters 
for every occasion. Those who have copies 
would not sell for any price. 

Only $4.00 Postpaid 

CHARLES ABEL INCORPORATED 
520 Caxton Bldg., Cleveland, Ohio 

y o u 

can attract 
new business 
and charge 
better prices 
by using 
Photographic 
Make-Up 
STUDIOS which are making-up their por-
trait sitters find the extra attention 

pleases and flatters; makes for better like-
nesses because sitters feel in better humor; re-
duces retouching costs; makes it possible to 
charge higher prices which mean a profit 
over and above the small cost of the service. 

For only $3.50 you can buy Wray Melt-
mar's book Photographic Make-Up, which 
tells all about it. We will send it postpaid 
on receipt of your check. 

IV 

CHARLES ABEL 
INCORPORATED 

520 Caxton Bldg.  Cleveland, Ohio 
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somebody needs him badly. This is not an advertise-
ment but is written in the interests of a good friend 
of ours. We will not enter into correspondence re-
garding him, but letters addressed to XX care of 
Charles Abel will be forwarded. 

Jerome F. Heyn, 54, who with his brother Lester 
had conducted the Heyn Studio in Omaha, Nebr., for 
a number of years, died by his own hand on the 
morning of January 23. Other than grief over the 
death of his mother two years ago, no reason could 
be assigned for his action. Photographers of Omaha, 
among whom the Heyn brothers were greatly liked, 
were fearfully shocked, writes Ernest Bihler of that 
city. 

M. W. ("Baby") Wade, photographer of youngsters 
in Youngstown, Ohio, for the past 3S years, during 
which time he pictured more than 50,000 babies and 
made a national reputation as a specialist in that 
line, retired on January 24, soon after his 73rd 
birthday. Aside from his renown as a baby photo-
grapher, he was known in the profession for his size 
and weight which, at one time, exceeded 300 pounds 
and despite which he was an agile and graceful 
dancer. In recent years he had reduced his pound-
age considerably. 

Clarence T. Sterling, president of the Profession-
al Photographers' Society of New York, asks that we 
announce their 1940 convention, to be held at the 
De Witt Clinton Hotel, Albany, from April 21 to 
24, inclusive. Many big things are being planned, 
but the convention will be centered around the 50th 
anniversary in photography of Pirie MacDonald, 
New York City, who originally fathered the or-
ganization and who started in business in Albany 
50 years ago. Present officers are: Vincent Barker, 
first vice president, Rochester; Sherman E. Surdam, 
second vice-president, Scotia; Sanford E. Liddle, sec-
retary, Schenectady; A. W. Blair, treasurer, Newark, 
and Mr. Sterling. More details later. 

We are sorry to hear of the untimely death of 
Laurence V. Jolliffe, P. A. of A. member in Win-
chester, Va., who passed away on the morning of 
February 1 after a two-week siege of pneumonia. 
Only 39, he received his early training with Bach-
rach, Inc. For a number of years he operated a 
studio in Winchester, where he attained national 
reputation for his work in both black-and-white and 
color. 

Another death we have to announce is that of 
Hallis W. Clark, 72, photographer in Burlington, 
Vt., for the past 16 years, and before that asso-
ciated with studios in Cumberland, Md., and Rich-
mond, Va. He was a native of Warren, Pa. 

Founded in 1910, and today the largest exclusive 
school of photography in the country, the New York 
Institute of Photography, 10 W. 33rd St., New York 
City, is celebrating this year its 30th birthday. Prac-
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tically each year the studios are renovated, cameras 
are changed and new equipment is added; most re-
cent changes are a new and well-equipped, glass-
enclosed chrome steel chemical laboratory and the 
addition of another 5x7 one-shot direct color cam-
era for the Color Department. The courses include 
direct color, commercial work, news photography, 
portraiture and motion picture work. 

For y our Bookshelves 
We will gladly order for   
you and have sent direct   
to you, postpaid, any book   
reviewed.  Send your check for   
the price quoted, made   
payable to   

Charles Abel Incorporated   

• The Chemistry of Photography. 6%4x9, 109 
pages, 28 illustrations. Cloth boards over flat spiral 
binding, 50c postpaid.  Order from Mallinckrodt 
Chemical Works, St. Louis, Mo. 
Originally a handbook this work, now in its 6th 

edition, revised, has graduated into a handsomely 
bound and printed book which warrants a place in 
any photographic library. It is not a book of Mal-
linckrodt formulae, as the formulae recommended by 
the best known makers of sensitized formulae will be 
found under the proper chapter headings. It is a dis-
cussion of photographic chemistry under the various 
headings of development, both regular and fine-
grain, fixing, toning, reducing, intensifying, etc. A 
history of photographic chemistry comprises the first 
chapter and a number of valuable tables and sugges-
tions close the book. Chemical problems of different 
types and their cures are collated in special tables 
for easy reference. Its a lot of book fok 50c. 

• Photography and Platemaking for Photolitho-
graphy, by 1. H. Sayre. 6V4x9V4, 280 pages, 56 text 
illustrations. Cloth, $5.00 postpaid. Publisher: Lith-
ographic Textbook Publishing Co. 
Photolithography and the other offset processes 

are perhaps more nearly allied to photography as our 
readers understand it than any other branches of 
the graphic arts except photo-engraving. We re-
ceive many inquiries from readers who want to know 
more about photolithography and here is a book 
which explains the entire process, clearly and simply, 
as might be expected considering that Mr. Sayre is 
instructor in offset plate-making at the Chicago 
School of Printing and Lithography. Subjects cov, 
ered include: lithographic chemistry; zinc and alum-
inum plates; albumin plate-making; deep etched plate-
making; miscellaneous printing methods; relief plate, 
making; photographic chemistry; types of negatives; 
the darkroom; equipment; tables; halftones; illumin-
ation; layout and imposition for the press; stripping 
and a general discussion of color. A thorough-going 
manual. 
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They Prefer 0 SAL 
YOU can sell more large prints on Vitava Opal 
because they have the depth, brilliance, fine gra-
dation, and warmth of tone of the finest contact 
prints ... in fact, customers usually prefer Opal 
enlargements to contact prints. This accounts for 
the wide use of Vitava Opal by leading photog-
raphers. Eastman Kodak Company, Rochester, 
N. Y. 

TAVA O DAL DA DE R 
FOR ENLARGEMENTS OF CONTACT PRINT QUALITY 
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Classified Advertising   
Cash must accompany order. Advertisements not accompanied by 
remittance will be returned.  No display permitted.  First two 
words in capitals without extra charge. If additional words are 
to be set in capitals, the price is double the rates quoted below. 
Unless advertisements are typewritten or printed plainly, we can-
not be responsible for inaccuracies. Address all correspondence 
to: Charles Abel Incorporated,  520 Caxton Bldg., Cleveland, 
Ohio. 
Situation Wanted: 2c per word. No advertisement less than 50c 
per insertion. 
Help Wanted: 3c per word. No advertisement less than $1.00 
per insertion. 
Retouching. Coloring, Studios For Rent, Studios Wanted, Mis-
cellaneous: 4c per word. No advertisement less than $1.25 per 
insertion. 
Studios For Sale: 6c per word.  No advertisement less than 
$1.50 per insertion. 
Answers fn Our Care: When box numbers are wanted, add five 
words to your total, and then an additional 25c for each in-
sertion to cover cost of clerical work and forwarding. Advertise' 
ments requesting or offering to send samples will not be given 
box numbers. 
Confidential Service: There are times whan a reader wishes to 
answer a box number but does not wish to reveal his own iden• 
city without knowing that of the advertiser. In such cases, an, 
ewer the box number as usual, and send with your reply a sep• 
state letter giving the names of any persons to whom you would 
not wish to write. If the advertiser happens to be one of those 
persons your letter will be destroyed and not forwarded. Nab 
urally we cannot return the letter, or we would be exposing 
the name of the advertiser. 
When Printed: Advertisements received on or before the 10th of 
the month are published in the issue of the 20th; from the 10th 
to the 26th, they are published the 5th of the following month. 
Deposit System: When selling goods to, or purchasing from 
strangers, you can avoid risk of loss by using our Deposit Sys-
tem. If using this system, the words "Deposit System' must be 
included in your advertisement.  The buyer writes the seller 
that he wishes the goods sent for examination and at the same 
time sends his check for the amount to us, payable to Charles 
Abel Incorporated, 520 Caxton Bldg.. Cleveland, Ohio.  When 
we receive the money we advise both parties, and the seller 
does not send the goods until so advised by us. If the buyer is 
satisfied he writes to us within three days after receipt of the 
goods, whereupon we send the money, less a commission of 
1% (minimum 50c) to the seller. If the buyer does not ap• 
prove the goods his deposit is not returned until the seller ad-
vises that goods have been received in condition as sent. When 
w advised, we then return the deposit to the buyer less only 
the minimum commission of 50c.  Transportation charges are 
paid by the buyer, but in event of no sale, and subject to there 
being no different agreement between the parties, each pays 
charges one way. Seller takes risk of loss or damage in transit. 
Any dispute must be settled between the parties concerned, in 
which case we hold the deposit pending settlement and advice 
from both parties.  Charles Abel Incorporated accepts no re• 
aponsibility other than that of holding the deposit until each 
traneaction is completed to the satisfaction of both parties. 
GOODS MUST ALWAYS BE SHIPPED DIRECT TO THE 
BUYER AND NOT TO US. 

RETOUCHING AND COLORING 

RETOUCHING WANTED.  Expert retouching, etching 
and oil coloring. Also make and work up copies. Reason-
able prices. Fannie Trout, 923 Simpson Ave., Kewanee, 
Illinois. Phone 409-B.  2-20-le 

COLORING WANTED —We specialize in fine coloring; 
low prices; prompt service. Send for prices to Hausman's, 
Albert Lea, Minn.  2-20-1 

COLORING WANTED by graduate National Art School 
of Chicago. % cent per square inch, postpaid. Service as 
quickly as possible, consistent with good work. Amy Pyles, 
Box 54, Pence Springs, W. Va.  2-20-1c 

STUDIOS FOR SALE 

FOR SALE—Old established but newly equipped portrait 
studio with amateur finishing, located on Puget Sound. 
County seat town 4,000 population, 40,000 to draw from; 
doing fine business. Write direct to Fred Widmer, Mount 
Vernon, Washington, (State).  2-20-te 
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LONG ESTABLISHED commercial studio, midtown New 
York City, averaging $9,000 yearly. Could be doubled with 
Present facilities; low rent; priced reasonably for imme-
diate sale as I intend leaving city. Write A-2 care this 
journal.  2-20-1c 
SPLENDID OPPORTUNITY—portrait studio located in 
greater Cleveland, doing great deal school work, weddings 
and family portraitures—between $7,000.00 to $9,000.00 
annually; numerous live negatives. For immediate posses-
sion we'll consider $1900.00 cash payment. Reason—owner 
retiring. Hurry-hurry. Write M-1 care this journal. 2-20-1c 

HELP WANTED 
The insertion of an advertisement under "Help Want-
ed" carries with It the obligation on the part of the 
employer to answer every response to his advertise-
ment, If only with a postcard, and to return samples 
of work, etc., promptly. The publishers will appreci-
ate being advised when employers fail to accord this 
courtesy to employees. 

UNUSUAL BUSINESS opportunity for young man inter 
ested in portrait photography. Talent essential. Must be 
financially independent. Exclusive Chicago studio, twenty 
years on Michigan Avenue. Eventual partnership. Write 
D-1 care this journal.  2-20.1 

WANTED A good all around man to take charge of stu 
dio. Must be first class; state age, experience and refer 
ences. Address 1734 Belmonte Avenue, South Jackson 
ville, Fla.  2-20-I 

SITUATION WANTED 
The Insertion of an advertisement under "Situation 
Wanted" carries with it the obligation on the part of 
the employee to answer every letter he receives In re-
sponse to his advertisement for a position, if only 
with a postcard. The publishers will appreciate being 
advised when employees fail to accord this courtesy 
to employers. 

YOUNG MAN, experienced in all around dark room work 
wants job with studio. Industrious, reliable. Death of 
present employer necessitates change. Will go anywhere. 
Write Joseph Shimshock, 606 12th St., N. W., Roanoke, 
Va.  2-20-1c 

YOUNG LADY, experienced retoucher, colorist, operat-
ing, darkroom work, general assistant. Very dependable; 
wishes position in the west. Write B-5 care of this 
journal.  2-20-1  

EXPERIENCED PHOTOGRAPHER, 23, A,4 operator, 
darkroom man and salesman, desires position with com-
mercial studio or news agency. Own speed Graphic. Col-
lege education, also specialized training in photography. 
References. Write W-5 care this journal.  2-20-1c 

POSITION WANTED—Young man 22, actually employed 
in small studio; operate and print, some retouching; have 
own 5x7 equipment. Not fast, but can produce quality. 
Write F-2 care this journal.  2-20-1c 

LADY, EXPERIENCED all around assistant, or work in 
one department. Address 1-8 care this journal.  2-20-2c 

MISCELLANEOUS 

WANTED TO BUY—Quarter and half size Darlot or other 
make tin type lenses. How many have you, and in what 
condition? Send postal card for my offer. E. Huntzinger, 
Piqua, Ohio.  2-5-2c 

FOR SALE-50 Velostigmat F/4.5 in Betax $30.00; 6x7 
Wollensak F/7.5 in Gammax $10.00; 6x7 Wollensak F/9.5 
in Auto $20.00; 6x8 Graf F/4.5 in barrel $30.00; 6x8 Tes-
sar F/4.5 in barrel $35.00; 8x10 Velostigmat F/4.6 in 
Studio shutter $60.00; 8x10 Protar in barrel $20.00; 18.4 
inch Cooke F/5.6 in barrel $125.00. Jesse Rorabaugh, Bea-
trice, Nebr.  2-20-1c 

BARGAINS IN fine lenses and professional photographic 
equipment. New, reconditioned and used. Like new 16 
inch F/5.6 Spencer Portland in barrel $34.50; 19 inch F/4 
Wollensak Varium in Studio shutter $69.50; 16 inch F/4 
Bausch & Lomb Sigmar in Studio shutter $84.50; Hun-
dreds of others. Send for bargain bulletin. Burke & James 
Inc., 223 W. Madison Street, Chicago, III.  2-20.1 
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ProFessional Dealers Who Want Your Trade   
AKRON, OHIO—Metzger Photo Supply Co., 1091 South 
Main Street; 39 East Mill Street. 

ATLANTA, GA.—Eastman Kodak Stores, Inc., 183 Peach-
tree Street. 

BALTIMORE, MD.—Eastman Kodak Stores, Inc., 309 
North Charles Street.   

BALTIMORE, MD.—Maryland Photo Stock Co., 219 North 
Liberty Street. 

BOSTON, MASS.—Eastman Kodak Stores, Inc., 38 Brom-
field Street. 

BOSTON, MASS.—Ralph Harris Co., 47 Bromfield Street. 

BUFFALO, N. Y.—J. F. Adams, Inc., 459 Washington 
Sheet. 

CHICAGO, ILL.—Burke & James, 223-225 West Madison 
Street. 

CHICAGO, ILL.—Eastman Kodak Stores Co., 133 North 
Wabash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 117 North 
Wabash Ave. 

CHICAGO, ILL.—Norman-Willets Co., 318 West Wash. 
ington Street. 

CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 
West 4th Street. 

CINCINNATI, OHIO—The Huber Art Co., 124 West 7th 
Street. 

CLEVELAND, OHIO—The Dodd Company, 1025 Huron 
Road. 

CLEVELAND, OHIO—Eastman Kodak Stores, Inc., 806 
Huron Road. 

DALLAS, TEXAS, Eastman Kodak Stores, Inc., 1504 
Young Street. 

DENVER, COLO.—Eastman Kodak Stores, Inc., 626 16th 
Street. 

INDIANAPOLIS, IND.—The H. Lieber Company, 24 West 
Washington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 
Walnut Street. 

MEMPHIS, TENN. —The Memphis Photo Supply Co., 6 
North Main Street. 

MILWAUKEE, WIS. —Eastman Kodak Stores, Inc., 745 
North Milwaukee Street. 

MINNEAPOLIS, MINN. —Eastman Kodak Stores. Inc., 
114 South 6th Street.   

NEW ORLEANS, LA. —Eastman Kodak Stores. Inc., 213 
Baronne Street. 

NEW YORK CITY —Eastman Kodak Stores, Inc., Madi-
son Avenue at 45th Street; 235 West 23rd Street; 746 
Fifth Avenue. 

NEW YORK CITY —Mello Photo Supply Corporation, 15 
West 47th Street. 

NEW YORK CITY —George Murphy, Inc., 57 East 9th 
Street. 

NEW YORK CITY —New- York Camera Exchange, 109 
Fulton Street. 

NEW YORK CITY—Willoughby's Inc., 110 West 32nd 
Street. 

PHILADELPHIA,  PA. —Hastnan  Kodak  Stores,  Inc.. 
1020 Chestnut Street. 

PITTSBURGH, PA. —Eastman Kodak Stores, Inc.. 606 
Wood Sheet. 

PORTLAND, ORE. —Eastman Kodak Stores, Inc., 709 
South West Washington Street. 

ST. LOUIS, MO. —Eastman Kodak Stores, Inc.,  1009 
Olive Street. 

ST. LOUIS, MO. —W. Schiller & Co., Inc., I109 Locust 
Street. 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 120 
Bonham Street. 

SAN FRANCISCO, CALIF. —Eastman Kodak Stores. Inc.. 
216 Post Street. 

SAN FRANCISCO. CALIF. —Hirsch & Kaye, 239 Grant 
Avenue. 

SEATTLE, WASH. —Eastman Kodak Stores, Inc.. 1319 
Fourth Avenue. 

SYRACUSE, N. Y. —Francis Hendricks Co., Inc., 339 
South Warren Street. 

TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc.,  WINNIPEG,  MAN. —Eastman  Photographic  Materials, 
643 South Hill Street.  Ltd., 287 Portage Avenue, also Calgary, Alta. 

FOR SALE—Eastman electric dry mounting press (with-
out tacking iron) $42.50; 14%" Series II Voigtlander 
Collinear F/6.3—$100.00; $198.00 Goerz Hypergon, ex-
treme wide angle lens. 3" focus, 140 degree angle covers 
8x10 plate, perfect condition $94.50; $165.00 16" Bausch & 
Lomb Sigmar portrait lens F/4 in Studio shutter $62.50; 
$216.00-14%" Bausch & Lomb le Tessar F/4.5 in bar-
rel $135.00: $70.00-8x10 Korona commercial camera 
$39.75; 2t/.tx314 Miniature Speed Graphic with Carl Zeiss 
Tessar F/4.5 lens in Compur shutter, complete with Kalart 
synchronizer for the focal plane shutter $92.00; 12x20 
Pointer banquet camera, case and film holder, excellent 
condition $75.00; $62.00 Johnson modeling Ventlite on 
studio caster stand $30.00; $18.50 photo flood spot light 
with collapsible stand $13.50. Write for our latest special 
value booklet, listing hundreds of articles at attractive 
prices. We buy and exchange. Mid-West Photo Supply 
Co., 117 N. Wabash Ave., Chicago, III.  2-20-1 

FOR RENT—Available at Marshalltown, Iowa, long estab-
lished photograph studio. No equipment; modern living 
apartment in studio. F. L. Meeker, Marshalltown, Iowa 

2-20-1c 

FOR SALE-11x14 electric dry mounting press and tack-
ing iron in new condition $37.60; 8x10 Folmer & Schwing 
home portrait outfit, no lens $35.50: 14% B. & L. le 
Zeiss Tessar, excellent buy $78.50; 16" Dallmeyer F/4, 
Iris diaphragm E. N. $62.50. Write S-7 care this journal. 

2.20.1 

STUDIO WANTED—Answers to my recent ad erroneously 
returned by post office. Sorry. Have cash for good studio 
in town 15,000 or over. Must stand investigation. Tell all 
first letter. Morriss Thompson. 1016% Main St., Mt. Ver-
non, Ill.  2-20-1c 

Official Announcement of 
Southeastern Convention 
By President Chester R. Elliott 

• The "Friendly Convention," the 1940 meeting of 
the Southeastern Photographers' Association, will be 

held in Atlanta, Ga., on April 8, 9 and 10. The new 
Civic and Dinkler rooms of the Ansley Hotel have 
been secured and provide ample and ideal space for 

staging this grand event. 

The officers have about completed the general ar-

rangements, and together with the other board mem-

Combined Photographic Industry 
Conventions and Trade Show: 

Stevens Hotel, Chicago, III. 
August 19 to 23, inc., 1940 

« « Mark These Dates on Your Calendar 
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For every 
photographic purpose 

—commercial, portrait, en-
larging, photo engraving, offset or 

movies, in barrel or shutter mounts—in 
focal lengths from t/2 to 80 inches, new 
and used.  One of the most complete 
and varied stocks in the country. 

WRITE FOR CATALOG. 

BURKE & JAMES, Inc. 
217 W . M ADISON ST.  •  C HICAG O, ILLI NOIS 

bers, are arranging one of the finest platform pro-
grams ever presented at one of our conventions. 
Manufacturers' demonstrators, photographers of na-
tional recognition, and members of our own associa-
tion comprise the program talent. An innovation this 
year is the representation of each state in a part of 
the program. In this way each of our seven states 
sponsors a number on the program by one of its 
photographers. The vice-president of the respective 
state may take the active part himself, or else pro-
vides someone from his state. 

The night entertainment plans call for the usual 
"Atlanta Night" fun-frolic and dance, as well as the 
banquet on the following night with a dance after-
wards. Other novel entertainment is being arranged 
by the Atlanta photographers, in their capacity as 
hosts to the convention. The complimentary and 
competitive picture exhibits will occupy a separate 
room. Seals, certificates of merit and cups will be 
awarded, and any photographers wishing to submit 
prints should write at once to Walton Reeves, see, 
retary, Boulevard at North Ave., Atlanta, for the 
exhibit rules. You are cordially invited to attend, 
enjoy and profit by the "Friendly Convention" 

Pennsylvania Convention 

Plans Proceeding 

• The executive board of the Professional Photo-
graphers' Association of Pennsylvania is hard at 
work completing final arrangements to make the 6th 
annual convention of that organization a banner af-
fair. Some of the country's most prominent speak-
ers and demonstrators have already been engaged 
and every effort is being extended to make the 
three-day affair one that no photographer will want 
to miss. The Hotel Altamont, Hazleton, is head-
quarters, and the dates are May 5, 6 and 7. 
The usual registration fee of $3.00 for studio 

proprietors and managers who are P. P. A. of Pa. 
members will be maintained. For non-members the 
fee will he $4.00. Associate members, employees, 

We Buy Old Paying Highest 
Glass & Film  Prices 

Ask for prices 

H. L. Schwartz & Sons Mfg. Company 
BENTON HARBOR, MICH. 
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PACKARD IDEAL SHUTTERS 
Sold by Jobbers and Dealers 

EVERYWHERE 
Manufactured only by 

MICHIGAN PHOTO SHUTTER CO. 
170 East Water St.  - - - Kalamazoo, Mich. 

representatives of manufacturers and dealers, all pay 
$2.00, while ladies and guests who are not employees 
pay $1.00. A new feature this year will be drawings 
for cash prizes during the various sessions, only those 
actually present at each session being eligible. 

For additional information, rules for the picture 
exhibit, etc., write secretary Charles K. Arnold, 
Washington, Pa. 

Latest News on Southwestern 

and Texas Conventions 

• C. A. Taylor, Fort Worth, president of the Texas 
Professional Photographers' Association, writes us 
that at a meeting of officers of his organization and 
the Southwestern Professional Photographers' Asso-
ciation, held in Fort Worth on January 7, plans were 
made for a joint convention of the two bodies. April 
1 to 4, inclusive, are the dates; Fort Worth was 
selected and the Hotel Texas will be the headquar• 
ters. Attending the meeting were Houstin Payne, 
Shawnee, Okla., Southwestern president; Mr. Taylor; 
Mel. Thurman, Abilene, Texas, Southwestern vice-
president; W. D. Smith, Fort Worth, Texas Asso-
ciation vice-president; Melvin Howse, Commerce, 
Texas, Southwestern secretarytreasurer. 
At present the following speakers and demonstra• 

tors have been signed for the program: H".'B. Wills, 
Eastman Kodak Company, Rochester, N. Y.; Ken-
neth Carson, Defender Photo Supply Co., Roches-
ter, N. Y.; a representative from Agfa Ansco, Bing-
hamton, N. Y.; Guy N. Reid, Fort Worth, for a col-
oring demonstration; Walter Scott Shinn, New York 
City, whose subject will be "How to Control the 
Subject to Get a Good Expression;' Mr. Schultz, 
Houston, Texas; L. W. Naegle, Bismarck, N. D., 
who will speak on state license laws. Already these 
names promise a first-class convention, but Mr. Tay-
lor adds that the program is a long way from being 
complete. More news when we get it. In the mean-
time, Southwesterners, mark your calendars and re-
serve the dates! 

SMASHING REDUCTIONS 
SEND FOR BARGAIN LIST 

NEW YORK CAMERA EXCHANGE 
109 Fulton Strert  New York, N. Y. 
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//ale Sure of SdIety 
RISE darkroom lamps that you know are safe for the material 
you are using and you can be sure of fog-free negatives and 
prints. The lamps shown above, with Wratten Safelights, are 
the most efficient lamps you can buy. 
Top row from left, the Brownie at $1.75, with end and side 

Safelights, is convenient as a wall or hanging lamp. The Kodak 
at $4, with 5 x 7 Safelight and bracket for tilting, fits on wall, 
shelf, or table. The Eastman at $3, with 5 x 7 Safelight, is an ex-
cellent overhead lamp. Bottom row, the No. i Wratten at $io 
has both 8 x io Safelight and slide-covered opal glass for exam-
ining negatives by white light. The No. 2 Wratten at $8 does 
not have the opal glass or slide. Series 2 Safelights are supplied 
with these lamps unless otherwise specified. 

EASTMA\ < O D A < C O M PA \ Y, Rochester, N.Y. 
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Speed and Quality 
EASTMAN Ortho-X and Tri-X Panchromatic, the 
fastest of all Eastman Films in their respective classes, 
have the fine gradation essential for quality com-

mercial and illustrative photography. Where models 

are used, where depth of focus and short exposures 

are required, use these speed-quality combinations for 

better results. 

EASTMAN KODAK COMPANY/ Rochester, 
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