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Portrait of an artist 
This gentleman, the master engraver who 
makes dies for Gross photo Mounts, would 
chuckle if you called him an artist. Yet 
he and his fellow workers have brought 

craftsmanship to a point where the prod-
uct of their skill will enhance your most 
artistic productions ... as we think you'll 

agree when you see the new line of Gross 
Photographic Mountings. 

When the Gross salesman calls on you 

he'll show you samples of these mountings 
... the most attractive we have yet pro-
duced. Mountings that will grace your 
artistry, compliment the beauty of your 
prints, and help you command top prices 
for your work. 

So watch for the Gross salesman. He'll 
have a dynamic line of mounts that will 
mean more business and greater profits 
for you. 

* GROSSMOUNT is the name of our ultra-modern, new-type, 
easel-frame destined to revolutionize mounting practice. Be 
sure to examine this new Gross creation. 

THE�V/U "PHOTO SUPPLY COMPANY 
1501  WEST BANCR OFT STREET  e  e  e  TOLEDO, OHI O 

Canadian Agents: W. E. Booth Company, Ltd., Montreal and Toronto 
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One of the simplest ways to 
prevent headaches in photography 
is.to use enough light when you 
shoot the picture. And photo-
grapher after photographer has 
found that one of the easiest ways 
to get enough light is to use G-E 
M AZDA Photoflood lamps .. . 
and to keep some spares handy. 

Their brighter, whiter light teams 
with modern film to give you the 
quality you desire. And they give 
you the best balance of photo-
active light, lamp life and cost 
that sixty years of lamp-making can 

produce. To be sure of 
better pictures, be sure 

that the photo 
lamps you use 
are marked G-E. 
General Electric 
Co., N461a Park, 
Cleveland, Ohio. 

Have you seen the new G . E 
Photo Enlarger Bulbs? 

GENERAL (XD ELECTRIC 
M AZDA PHOTO LA MPS 
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Auioma 1*2111111l� 
YOU MAKE BETTER PROFITS! 

PAKO PRINTMACHINE 
Auto matically reduc e print handling costs 

as only mechanized equip ment can do for 

the modern shop. PAKO Print machine an-

t  tically and unattended does its work 

thoroughly and accurately, releasing your 

skilled helpers for more profitable tasks, 

with an auto matic increase in profits. 

PAKO Print machine carries prints through 

short stop, two fixing baths, two washes and 

a glazing solution at regular predetermined 

intervals, depositing the m on the drain rack 

ready for the dryer, producing uniform, 

high quality prints — correctly washed and 

properly fixed, without supervision. 

A letter to us will bring you other interest-

ing details of profit building PAKO equip-

ment. Low cost co mpetition and high taxes 

require close attention to production meth-

ods. PAKO equip ment is designed to meet 

I his situation for you — to delay needed im-

provements is expensive. 

Write today. 

PAKO CORPORATION • Minneapolis, Minn. 
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Several Thousand 

Copies of this Book 

Have been Sold 

LESS THAN 150 ARE LEFT. 
GET YOURS NO W! 

Hundreds of tested business - promotion 
plans; a complete assortment of form letters 
for every occasion. Those who have copies 
would not sell for any price. 

Only $4.00 Postpaid 

CHARLES ABEL INCORPORATED 
520 Caxton Bldg., Cleveland, Ohio 
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The Sustaining Membership of   
The Photographers' Association of America   
The following firms are supporting the activities of your Association.   

D. E. Abbott & Co., Huntington, W. Va. 
Agfa Ansco Corporation, Binghamton, N. Y. 
Albert Specialty Co., 231 S. Green St., Chicago, III. 
Alfa Machine Co., 1305 N. 4th St., Milwaukee, Wis. 
American Envelope Co., 3100 W. Grand Ave.. Chicago, III. 
Arabol Mfg. Co., 110 E. 42nd. St., New York City 
Atlantic Gelatin Co., Inc., Hill Street, Woburn. Mass. 
Aurora School of Photo-Engraving, Aurora, Mo. 
Bausch & Lomb Optical Co., Rochester, N. Y. 
Bell & Howell Co., 1801 Larchmont Ave., Chicago, Ill. 

Burleigh Brooks, Inc., 127 W. 42nd St., New York City 

Burke & James, Inc., 223 W. Madison St., Chicago, III. 
California  Card  Mfg.  Co.,  600  Potrero  Ave.,  San 

Francisco, Calif. 
Chess-United Company, 95 Madison Ave., New York City 

Chilcote Company, 2140 Superior Ave., Cleveland, Ohio 
Clyde Woodworking Co. 2700 So..Hamlin Ave., Chi-

cago, III. 
Columbus Photo Supply,  62 E. Gay St., Columbus, Ohio 
G. Cramer Dry Plate Co., 1821 Shenandoah Ave., St. 

Louis, Mo. 
Thomas S. Curtis Laboratories, 2063 E. Gage Ave., 

Huntington Park, Calif. 
Dearborn Glass Co., 2500 W. 21st St., Chicago, III. 
Decorative Background Co., 4814 W. 26th Place, Chicago-

Cicero, Ill. 
Defender Photo Supply Co., Inc., Rochester, N. Y. 

Dodd Company, 1025 Huron Road, Cleveland, Ohio 
Du Pont Film Mfg. Corp., Inc., 9 Rockefeller Plaza, New 

York City 
Eastman Kodak Company, Rochester, N. Y. 
Eastman Kodak Company—Taprell Loomis Division, 1727 

S. Indiana Ave., Chicago, Ill. 
Eastman  Kodak  Stores  Co..  183  N.  Wabash  Ave., 

Chicago, I11. 
Eastman Kodak Stores, Inc., 806 Huron Rd., Cleveland, 

Ohio 
Eastman Kodak Stores, Inc., 1425 Broadway, Detroit, 

Mich. 
Edwal Laboratories. Inc.. 732 Federal St., Chicago, Ill. 
Elwood Pattern Works, 125 N. East St., Indianapolis, Ind. 
Excel Frame Mfg. Co., 418 N. Homan Ave., Chicago. Ill. 
Fink-Roselieve Co.. Inc., 109 W. 64th St.. New York City 
Folmer-Graflex Corp., Rochester. N. Y. 
Garraway Comitany, 373 Carmita Ave.. Rutherford, N. J. 
W. D. Gatchel & Sons. 431 W. Walnut St., Louisville, Ky. 
General Electric Company, Nela Park, Cleveland, Ohio 
G. Gennert, Inc.. 1153 Wall St., Los Angeles. Calif. 
Gevaert Company of America, Inc., The, 423 W 56th St., 

New York City 
C. P. Goerz American Optical Co.. 817 E. 34th St.. New 

York City 
J. S. Graham Co., Inc., 908 Ave. D; Rochester, N. Y. 

Gross Photo Supply Co.. 1501 W. Bancroft St., Toledo, 
Ohio. 

Halldorson Company, 4500 Ravenswood Ave., Chicago, III. 
Haloid Company, Rochester, N. Y. 
Hammer Dry Plate Co., 8547 Ohio Ave.. St. Louis, Mo. 
Francis Hendricks Co., Inc., 339 S. Warren St., Syra-

cuse, N. Y. 
Hirsch & Kaye. 239 Grant Ave., San Francisco, Calif. 
Holliston Mills, Inc.. Norwood, Mass. 
Huber Art Company, 124 7th St., W., Cincinnati, Ohio 
Philip A. Hunt Co., 253 Russell St., Brooklyn, N. Y. 
International Industries, Inc., 4th & William Sts., Ann 

Arbor. Mich. 

Johnson Ventlite Co., 4619 W. Harrison St., Chicago, Ill. 
Kalart Company, Inc., 58 Warren St., New York City 
Kilborn Photo Paper Co., Cedar Rapids, Iowa 

Z. W. Koby Photo Supplies, 3240 Superior Ave., Cleve-
land, Ohio 

George L. Kohne, Inc., 602 Summit St.. Toledo, Ohio 

Krug Haloette Co., Mount Vernon. Wash. 

Fred M. Lawrence Co., 101 Wooster St., New York City 
E. Leitz, Inc., 730 - 5th Ave., New York City 

H. Lieber Company, 24 W. Washington St., Indian-
apolis, Ind. 

W. R. Loar & Son, 117 W. Main St., Grafton, W. Va. 
Mallinckrodt Chemical Works. St. Louis, Mo. 
E. P. & E. L. McCarthy, Box 127, Franklin, N. H. 

Medick-Barrows Co., 859 W. 5th Ave.. Columbus, Ohio 

Medo Photo Supply Corp., 15 W. 47th St., New York City 

Memphis Photo Supply Co., 6 N. Main St., Memphis, 
Tenn. 

Merck & Company, Rahway, N. J. 
Hugo Meyer & Co., Inc.. 39 W. 60th St., New York City 
George Murphy, Inc., 57 E. 9th St., New York City 

National Carbon Company, Inc., Cleveland, Ohio 
New York Institute of Photography, 10 W. 33rd St., 

New York City 
Norman-Willets Co.. 318 W. Washington St., Chicago, III. 

S. E. Overton Co., South Haven, Mich. 
Pako Corporation. 1006 Lyndale Ave., N., Minneapolis, 

Minn. 

Philadelphia Badge Co., 942 Market St.. Philadelphia, Pa. 
Photogenic Machine Co., 21 Olive _St., Youngstown, Ohio 
Photo Utilities, Inc., 10 W. 33rd St., New York City 
Positype Corporation of America, 244 - 6th Ave., New 

York City 
Reimers Photo Materials Co.,  1000 N. 3rd St., Mil-

waukee, Wis. 
Roanoke Photo Finishing Co., 2nd St., & Luck Ave., 

Roanoke, Va. 
Rochester Athenaeum & Mechanics Institute, Rochester. 

N. Y. 
W. Schiller & Co., 1109 Locust St., St. Louis, Mo. 
Simplex Specialty Co., 116-118 W. 14th St., New York City 
James H. Smith & Sons Corp., Lake & Colfax Sts.. 

Griffith. Ind. 
Sprague-Hathaway Studios, West Somerville, Mass. 

A. A. Stone Co., 1492 W. 117th St., Cleveland, Ohio 

Studio Veronica (F. J. H. Abendroth) 715 W. 104th 
Place, Chicago, III. 

Sun-Ray Photo Co., Inc.. 295-309 Lafayette St.. New 
York City 

A. Sussman & Co., 287-57 Diamond St., Philadelphia, Pa. 
Victor Animatograph Corp., Davenport, Iowa. 

Westcott, Slade & Balcom Co., 95 Empire St., Pro-
vidence, R. I. 

Weston Electrical Instrument Corporation, Newark, N. J. 
Whitehall Specialty Co., 1250 Fullerton Ave., Chicago, III. 
H. K. Williams Co.. Moline, II1. 
Willoughby Camera Stores, Inc., 110 W. 82nd St., Now 

York City 
Winthrop-Atkins Co., Inc., 151 Pierce St., Middleboro. 

Mass. 
Wollensak Optical Co., Rochester, N. Y. 
Carl Zeiss, Inc.. 486 6th Ave., New York City 
The F. Zimmerman Company, West 110th & Berea Road, 

Cleveland, Ohio 
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Pan or Ortko? 
I'2at [s tAe 5Ue.3 don. 

Either way you decide HA M MER is the 

answer. 

Make your negatives on HA M MER 

TRU-TONE PAN or HA M MER PORTRAIT 

O R T H O fil m  or dry plates to get that 

sparkle, brilliance and tonal gradation so 

essential in Pictures that Sell. 

" 

Ask your dealer for 

HAMMER FILM OR DRY PLATES. 

AM  B >RM �A9ATf & s. I�T �oW Is 
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• One might expect to meet a photographer 
of royalty in an ultra swank office protected 
by an entanglement of receptionists and secre-
taries and a barrage of: "Have you an appoint-
ment? Sorry, he's in conference." But not Peter 
Nyholm. No! 

Peter A. Nyholm 
By Herbert Thayer Bruce 
(With three illustrations by Mr. Nyholm) 

One opens the door and walks in. He walks 
into a short corridor on the walls of which a 
few enlargements hang, fetching pictures which 
for the moment prompt one to forget Mr. Ny-
holm. for the nonce and delight in his work. 
But one cannot for an assistant pops from 
around the corner with a fistful of prints and 
another peers around the doorway of the dark-
room, sleeves rolled up and apron covering his 
shirt front. We feel impelled to go on, to enter 
and see the man himself. So we do. 

Across the threshold of the studio proper 
a studio sans fixings, sans decorations, sans 

everything but the customary odds and ends of 
photographic paraphernalia (and ping pong 
tables) in the farther corner and a desk in the 
other ...across this threshold we see Mr. Ny, 

holm. He is in shirt-sleeves, standing over a 
ping-pong table, laboriously digging hits of 
plasterlene from a mold. He looks up and says: 
"Golly, I hope I haven't spoiled this." 
"A little late to worry about that," we say, 

staring at a hunk which once resembled a face. 
"Thought you were a photographic artist. Do 
you play a violin too?" 

"Tennis," he says, probing a crack in the 
mold with his finger. 
"So! Like your countryman the Swedish 

King!" 
Then he looks up. "I'm Danish," he says. 
So we forget the Swedish King and the 

plasterlene and the ping-pong tables and sit 
down at the desk and look at each other. And 
then we look at each other some more. Be-
cause there are waves of reticence passing be-
tween us which makes asking questions diffi-
cult ...difficult because we gain the impres-
sion that Mr. Nyholm does not want to answer 
them. He is that kind of a man. 

"No, I don't know what to tell you," he 
says, in answer to our unspoken question. "I 
don't know how to begin." 
Then he sort of chuckles, and that helps, so 

we say: 
"Just begin." 
So he does: 
It seems that the gentleman was horn in 

Copenhagen about, we would judge for we did 
not ask, 40 years ago. He was graduated from 
the Royal Academy of Copenhagen. In 1920, 
Queen Wilhelmina of The Netherlands sent 
him to the Dutch East Indies as an architect, 
which was his profession. He made his head-
quarters in Batavia.  And to us that fairly 
shouted romance and adventure. So we asked if 
his experiences were romantic and adventur-
ous. 
At first he hesitates, and then his cheeks sort 

of crinkle into a smile and he says, "Well, I 
suppose so. At first it was fascinating. The 
buildings, of tropical design of course, made it 
all seem very strange. And the work seemed 
different, too, 'though it wasn't, really. And 
the people were odd, and interesting. All na-
tionalities, you know. And natives too. But 
after a time it became quite commonplace. 
But," and again that twinkle lurked behind his 
seriousness which gave us the impression that 
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The Cover Picture 

• Miss Sonya Gaiter, secretary to Fernand de 
Gueldre of Chicago, Ill., does such a good job 
of telling us about him that we are quoting 
her letter almost in full. Mr. de Gueldre is the 
maker of the portrait on our front cover. Miss 
Gaiter writes: 

"Fernand de Gueldre had the ambition to 
devote his life to portrait painting, but it did 
not take him long to discover that he could 
develop his artistic inclinations more profitably 
through the use of the camera. It is often said 
that photography is not an art, and in itself 
possibly it is not, but it is a medium of expres-
sion which, in the hands of an artist, yields re-
sults just as satisfying and pleasing as many 
other forms of art produced with other media 
of expression. 
"Mr. de Gueldre was led to become a photo-

grapher because he had the need for photo-
graphs of some of his artist associates and was 
unable to find someone at hand who could put 
his ideas into these portraits. So he took it upon 
himself to do the work. His first studios were in 
Kansas City, Mo., and Tulsa, Okla. He then 
moved to Chicago and for 18 years has been lo-
cated on Michigan Boulevard. He is a bachelor 
and his hobbies are music and reading. 

"Mr. de Gueldre is a tenor and, while not 
making music a profession, he has been heard 
on the concert stage. His knowledge of music 
has resulted in his photographing many stars 
of the opera and the musical world. He insists 
that, above all else, his portraits must reveal the 
characteristic expressions of his sitters, natural-
ness and simplicity being the keynote." 

there was a great deal he could add if he but 
would, "but it was an awful lot of fun." 
So he came to America via China. 
We did not venture to ask how he liked 

New York after Batavia and Shanghai and 
Yokohama because we did not believe he would 
tell us. He was very matter-of-fact. He simply 
worked as a draftsman, for architects, and that 
was that ... but not all. Not by a great deal. 
It seems that he had made cameras as a boy. 

It seems that as a boy he had taken pictures 
with these cameras of the quaint beauty of his 

native Copenhagen and her people. It seems 
that taking pictures sort of got into his blood. 
And what with that lurking in the background 
and architecture rearing its head in the fore-
ground, he sort of got into commercial photo-
graphy through photographing buildings for 
architects. It was a pleasure, at first; then a 
hobby ... a paying sideline. But it soon be-
came a business: architects liked his pictures of 
their dreams come true. His knowledge of ar-
chitecture and an instinct for camera technique 
combined to bring out the subtle beauty of the 
most ordinary edifice. Architects ordered more 
pictures ... more and more. And here he is 
... a commercial photographer of no little re-
nown. 

Most of his magazine illustrative work was 
editorial. But fashions claimed him, too. And 
the general run of advertising illustration. Yet 
portraiture seemed to bite deeper into the flesh 
of concentrated effort and purpose. Magazines 
gave him portrait assignments in increasing 
numbers. And what assignments. But not only 
of people. Of buildings. Of remote as well as 
prominent city sites.  There was something 
about this tall, lean, blond, blue-eyed Dane 
which not only inspired editors to be confident 
in his promised results but which also gave 
them confidence in the fact that subjcts, 
whether living or still, would be faithfully re-
produced. Nor were they disappointed. 

Because it is good copy, we shall mention 
the Duke of Windsor. When he and his Duch-
ess were enjoying the pool and sun at Antibes, 
Mr. Nyholm was there with his Contax. We 
hope you saw the results in Vogue. And there 
were the Duke and Duchess of Kent, photo-
graphed at their country house. And the Duke 
of Marlborough at ancestral Blenheim, one of 
the largest homes in England, second only to 
Chatsworth House with 1700—seventeen hun-
dred!—baths, one for each guest room, owned 
by the Duke of Devonshire. Many other not-
ables fell prey to his camerartistry and left their 
physiognomic likenesses on his film. And others 
are to come ... Queen Wilhelmina, Goering, 
de Valera, the Swedish Royal Family ... for 
nearly as great a variety of periodicals, in color 
as well as black and white. 

"Next summer, very probably," says Mr. 
Nyholm, and we gather that he looks forward 
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With everything set to his 
satisfaction, Peter Nyholm 
mattes a shot. 

to it with no small amount of rather boyish en-
thusiasm. 
He adds that photographing notables is as 

trying as it is interesting. Sittings must be ar-
ranged weeks in advance. Equipment is set up 
and tested for lighting effects and exposure 
hours in advance. When the moment arrives, 
there is no time for fumbling with plates and 
shutters and fiddling with this and that. They 
enter, sit and exit. One feels that it must be a 
tense procedure. But one also gains the impres-
sion that for Mr. Nyholm it is a thoroughly 
pleasurable procedure. Yet with decided draw-
backs. Informal studies are generally more edi-
torially desirable than the formal. Editorial in-
formalities in the majority of instances will not 
coincide with the individual's notion of infor-
mality. There are many, many situations which 

are not permitted either to be photographed or 
printed if photographed. After a photographer 
has finished, if not before he commenced, he 
will be taken in hand by a secretary or an 
equerry and given a list of what cannot and 
what can be published. 
But it is not to be gathered that Mr. Ny-

holm has deserted commercial illustration for 
portraiture of the famous. Most decidedly he 
has not, and he is emphatic about it. Fashions 
and models posed in the contortionistic angles 
layout men conceive of and which somehow 
melt into a fetching ad and still subjects wheth-
er of silver or linen are still and will continue 
to be a most important part of his work. He 
goes about these jobs with a perhaps Danish 
characteristic of calmness. Possessing an ability 
to sketch, he draws his own layout to work 
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By Peter A. Nyholm, New York Guy. 

from when one has not been supplied. For still 
work in particular, clients will come to him for 
a photographic design knowing :hat his instinct 
for arrangement will produce a result of which 
the average business mind is incapable. Even in 
his outdoor shots there is something of an old 
world quality of calm and leisure which must 
spring from his youth in a land where life is 
unhurried, life to be enjoyed rather than en-
joyable. Thus photographic notables, whether 
North American or Continental, are rather 
excursions into a different and fascinating 
world ... a world of practical daydreams, such 
as you and I would like to have come true but 
which to him become very realistically true. 
We gain the impression when Mr. Nyholm 

warms up and lets loose his enthusiasms that 
dreams mean a great deal to him. We feel that 
he goes along in his practical workaday world 
with the doggedness of a man knowing that 
s<xmer or later, and most probably sooner, there 

will be a sudden shaft of light, an opportunity, 
piercing the commonplace which makes possible 
another jaunt into his world of factual fantasy. 
His favorite sport is that tensely physical one 
of tennis; his hobby is sculpturing. Again por-
traiture, but in clay. And that is important in 
endeavoring to analyze the man because sculp-
ture, of all the arts, best proves a man to be a 
practical visionary. They are delightful people, 
practical visionaries; but rare ... and most al-
ways producers of life's worthwhile things. Per-
haps it is the Danish of him. He says: 
"I still feel like a Dane for all the long time 

I've lived in Amerca and for all the traveling 
I've done. But don't misunderstand me. I don't 
believe I could live there again, for long. I feel 
called by the old-world atmosphere, by the 
quaint architecture and customs as compared 
with those of the new world. In America, in 
New York, there is the activity, the tension, 

(Continued on page 184) 
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• For the purpose of rendering quick and effi-
cient service, each section of Baltimore has 
been divided off into routes, and Gilt Edge 
Certified Photo Service there operates by code 
numbers. That is, each store has its own code 
number (say N-12) and envelopes are number-
ed consecutively for each. They pay no atten-
tion at all to the customer's name and address. 
Each film arrives in a numbered envelope. 

The seal is broken on the roll of film, it is re-
placed in the envelope, and then goes into the 
dark room. Here is a rack that will hold five 
rolls of film, placed in a receiving bracket. 

In the dark room are three green safe-lights 
which enable them to develop super-sensitive 
pan without difficulty. 
The racks as they come out of the dryer are 

brought to the inspection table where an op-
erator stands with a pair of scissors (it has been 
found much faster than machine cutting) and 
inspects every negative. To her right stands 
another operator who gathers up the film and 
places it in an envelope marked with quantity 
and price, according to respective sizes, vest 
pocket, small, 12n. large, or marks "no good," 
"dull," etc. 

Wholesale Photo Finishing as Systematized 6y Gilt Edge of 
Baltimore 
By Fred E. Kunkel 

The roll of film is removed from the en-
velope and placed in a monel metal weighted 
clip, starting from the right side of the rack, 
The end of the film paper is removed and the 
other end of the film hung directly under the 
envelopes. And from this point on the develop-
ing film starts. 

When the rack is completely filled with five 
rolls the operator places it on the receiving end 
of the film machine, where a set of arms pick 
up the rack and deposit it in the developing 
tank. 
By an eccentric arm movement the rack is 

slowly advanced to the other end of the de-
veloping tank where a second series of arms 
pick up the rack and deposit it in the hardener 
solution. Again it is advanced towards the far 
end of that tank, where a third set of arms 
carry the rack into a fixing solution. 
Each rack goes into two fixing baths. The 

same operation or arm movement picks up the 
rack and runs it into two separate running 
water baths. After reaching the last water, it 
is brought up under a light shelf and carried 
into a drying chamber. 
In the drying chamber the rack progresses 

a distance of 14 feet, while two 14' G-E burn-
ers light six electrical fans to agitate the heat 
and advance it to the far end where it is 
thoroughly dried. 
This is all automatic, and during this entire 

operation no human hand has touched the film. 

The work is then taken into the printing 
room. The printing machines are automatic and 
have special printing heads for the panel art 
prints. The operator selects the negative and 
paper, placing it on the printing head, and 
presses a little lever which automatically times 
the exposure. 
The head swings back, the paper drops out 

to a sliding belt and is carried on to a develop-
ing tray. The negative slides into its respective 
place. Each set of prints is given a specific 
number that also appears on the envelope for 
identification at the inspection table. 
When the exposed paper reaches the de-

veloping tray it is agitated by three moving 
vanes. At this tray the operator is seated, wear-
ing rubber gloves. When the print has reached 
the proper depth of visibility, it is passed on 
through the hardener to the stop bath, whence 
it is automatically carried into the fixing bath. 
This fixing bath is agitated and again auto-

matically the print is carried to the extreme far 
end, where it is carried out into two separate 
washing baths. 
There it is gathered up and placed on a heat-

ed dryer made of monel metal with chromium 
finish. The print revolves around the drum, 
reaching the far side, where it drops off in a 
curled condition. It is then run through a 
steam-heated straightener. At this point the 
panel art print goes to the embossing depart-
ment which gives it a framing effect. 
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By Peter A. Nyholm, Neu, York City. 

Prints are then assorted according to num-
bers and sizes and the inspector inspects them 
for perfection. If satisfied they are placed in 
their respective envelopes and carried to the 
billing department. Those showing any blemish-
es or defects are rejected and must be made 
over again. 
In the billing department orders are assorted 

as to respective routes and route numbers, bill-
ed, and then put in route bins, arranged in 
tiers, 45 boxes in all (Bulcot waste-basket 
fiber-box material), for delivery men to pick up 
and start back to the customers. 
There are 32 total operations in starting the 

film through the plant and the Baltimore 
market pays 15c each for developing. Ex-
posures are judged by photo-electric cell met-
ers, insuring perfect prints and no guess-work. 
All prints carry a certification mark and are 

enclosed in an envelope on which is printed a 
statement telling what certification means, and 
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the ten certified standards thereof. 
"With the system we use," explained Mack 

Medairy, manager, "it is practically impossible 
to lose an order. Each store is given a state-
ment daily for checking the work being deliv-
ered. On a Monday if the store sends in an en-
velope, that envelope has a number (which 
runs from 1 to 500), and is checked in with a 
red pencil; Tuesday in blue, and so on. 
"When the work is completed that check 

mark is crossed-off and checked with the date 
of delivery directly behind it. The invoice 
rendered daily to the store denotes the number 
of rolls, the number of prints or enlargements 
for each individual order. If a store calls up 
and and asks for Order No. 451, we can tell 
them the whole history of that order, what size 
prints, everything about it. White tickets are 
charge; blue sales tickets are C.O.D. 
"To assist our dealers in selling prints, we 

(Continued on page 184) 
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• There are profits to be made from photo-
graphy but it takes modern merchandising me-
thods to get them. Ethical photographers often 
shy away from the word "merchandising" be-
cause it brings up visions of high pressure, of-
ten unethical practices—the methods of their 
termite competitors. 
Proper merchandising is a beautiful thing. 

It embraces the recognizing or discovery of a 
need; the buying or producing of a product to 
fill that need; the informing of the public of 
the availability of such a product and finally 
getting the product into the hands of those who 

The Daguerre Centennial as a 
By Willard C. Martin 

need it to the satisfaction and profit of both the 
customer and the alert merchandiser who en-
gineered the transaction. 
Most modern merchandising is strictly ethic-

al and if the photographer of integrity is con-
vinced that there is a need for his goods he fails 
in his duty if he does not perform the other 
three steps of the merchandising formula for 
the benefit of the public and, incidentally him-
self. 
An alert merchandiser takes advantage of 

every proper occasion and hangs a merchandis-
ing effort upon it. 
This, the Daguerre Centennial year, offers a 

rare opportunity for merchandising tie-ups. At 
this writing there is little evidence that the pro-
fessional photographers are planning to make 
much of the Qaguerre Anniversary. 
The Daguerre Club of Indiana undertook to 

honor the memory of Daguerre and his accom-
plishments at its spring meeting in Indianapolis. 
The individual members advertised in newspa-
pers, inviting anyone who could, to lend Da-
guerreotypes, Ambrotypes, Mefainotypes, (tin-
types) and Cartes de Visite for the exhibit. 
There was such a response that it was necPc,tary 
to reject some of the pictures offered. We made 
it a point of courtesy, however, to accept at 
least one photograph from everyone who went 
to the trouble to bring them in. The .pictures 
were displayed in the windows of the H. Lieber 
Company, Indianapolis, where they attracted a 
crowd for most of the week. When they were 

returned to the photographers who had collect-
ed them we displayed ours in our show window 
for another week. 
The amount of copy business resulting di-

rectly was not great, that is, copies for the peo-
ple who submitted the pictures but the display 
stimulated an interest in old pictures which is 
still being felt in our copy department. 
Probably the biggest thing directly which we 

got out of it all was the publicity story which 
the newspaper gave our display in their Sunday 
edition and the subsequent increase which our 
copy department has enjoyed as the result of 

Merchandising Opportunity 

the stimulated interest in old pictures. We pre-
pared the newspaper story carefully hoping it 
would have enough human interest so that the 
paper would use at least a part of it but im-
agine our amazement and delight when they 
printed the entire story in the Sunday Edition. 
Here are a few suggestions on how you 

might use the Daguerre Centennial in your 
merchandising program. Others will occur to 
you and as you discover new and successful 
applications, why not report them to the PRo-
FESS[ONAL PHOTOGRAPHER for the benefit of 
your brother photographers? 
First familiarize yourself with the early his-

tory of your art and present a short and snap-
py resume (don't make it dry) to your church 
organizations, service clubs and parent-teacher 
groups, who are always looking for program 
material. The writer will present a Daguerre 
Program at his Kiwanis Club luncheon on 
August 10. This sort of thing brings you and 
your profession before your public in a very 
favorable light. Material for such talks can be 
found in Popular Photography, January, 1939, 
U. S. Camera Annual, 1937, U. S. Camera 
Magazine, March-April, 1939.  All of these 
articles are by Beaumont Newhall of the Mu-
seum of Modern Art, New York City who has 
also written Photography — A Short Critical 
History, which, if available, should supply you 
with ample material. The American Annual of 
Photography, 1937, carries an article on "Civil 

(Continued on page 183) 
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• No doubt because sittings of babies are the 
best revenue-producers for any photographer 
who can produce reasonably passable likenesses, 
when the average studio owner finds business 
slacking off he decides to run a baby contest or 
promotion of some kind. If he has done this 
before or knows of some friend in the business 
who has tried it, well and good; if not he usually 
writes to us for suggestions. As a result, al-
though most such promotions follow a basic-
ally similar plan, we describe them from time 
to time hoping our readers will file them away 
for reference. Quite a few inquiries having 

In running this contest Mr. Rehmeier used 
two newspaper advertisements, the first one 
two columns wide and 6%2" deep (the one 
headed "Baby Week") and the other during 
the week of the contest, this latter 2 columns 
by 4" deep. The newspaper co-operated most 
heartily as the clippings indicate: the one in 
the center of the illustration running just be-
fore the opening of the contest and giving de-
tails, that at the upper left telling how many 
babies were entered and giving a general story, 
and the one at the upper right listing the prize-
winners some days after the contest closed. Mr. 

Free Photographs Not Necessary For SuccessFul "'Ba6y Week"' 
By Charles Abel 

(With illustrations by courtesy of F. P. Rthmtler) 

come in lately, we delved into our file for this 
material sent us quite a time ago by F. P. Reh-
meier, Boonville, Mo. 

While almost any baby contest is a good 
speculation, too many photographers jump at 
the idea of a free offer, not realizing that the 
babies can be brought in just about as well with 
at least some cash revenue for each sitting. 
Cash, even in small amounts, is not to be turn-
ed down lightly, so why make your baby pro-
motion a free offer if you can avoid it? 

Rehmeier certainly got more than his money's 
worth from the paper as the three stories were 
excellent general publicity for his studio. 

His prizes, detailed in the larger advertise-
ment, were all photographs, these and the 
cost of the advertisements being the only 
out-of-pocket expense. An entrance fee of 50c 
was charged each child and while each en-
trant received one finished 5x7 picture mount-
ed in a 7x10 easel folder our readers will 
agreed that he at least covered his costs and 

1  127 h,::r� pi,ttoc: urrc titc resuit o1 the campaign explained in the accompanying article, and did 
they attract attention? 
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Advertisements and news stories used by Mr. Rehmeier in the baby week campaign described on these two 
pages. Enough of the advertising matter is shown so any photographer can readily duplicate the campaign. 
Bear in mind that "free" photographs were not involved. 

removed his promotion from the realm of 
pure speculation.  In his letter he stated 
that in the future he would charge an en-
trance fee of $1.00, being convinced that he 
would have had just as many sittings.  All 
prints were made on split 5xTs and projected. 
The finished prints in the window display, 
shown in the other illustration, were those 
eventually given to the parents, so he was not 
put to additional expense there. 

Altogether he photographed 127 babies dur-
ing the week, and took in enough orders for 
extra prints, frames and what-not to report 
this as a "very successful contest." At 50c a 
head the $63.50 he collected in entrance fees 
was pure velvet as most photographers offer to 
make the photographs free in such promotions, 
something we think entirely unnecessary and 
uncalled-for. Being a wise man, he selected out-
of-town people to act as judges, thereby elim-
inating much grumbling and ill-feeling. And 

during the time the display was in the window, 
the sidewalk was frequently blocked with peo-
ple waiting to see the photographs which again 
was excellent publicity for the studio. This 
brief description and the illustrations should 
make it easy for any reader to follow Mr. Reh-
meier's plan. 

Ask Us!   
Through our large staff of    
contributing editors among   
whom are, to name a few:   
Mr. and Mrs. William Gerdes,   
Harold H. Costain, John E    
Ertler, H. C. McMullan, Leo   
T. Parker, Charles H. Ship   
man, Mrs. Hugh Carver, Not.    
Heiman, Wray Meltmar, we are   
always ready to help photo-
graphers with their problems.   
For information on any   
photographic problem, write   
the Ask Us Department,    
enclosing two 3c stamps.   
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$45.00 FR $100.00  OFFICIAL ENTRY BLANK  N9 
(_ASH 

REX JACK-POT CONTEST No. l 

REX STUDIO, 329 S. Adams St. 
CAMERA SHOP, 403 Main St. 

5844 

In FIFTY WORDS or less Answer the Question — 

"What are the Advantages in Having Portraits Made at the REX STODIOY' 
ONE entry blank given with each 29e you spend at the Rex Suudio or The Rex Camera Shop 

belore December 15, 1934. Contest ends Christmas Day. Winner of contest - - it $10000 Cash. 
Deposit your answer at The Rex Studio or The Rex Camera Shop. Put the  umber of your entry 

blank on your answer but not your name or address. Keep the —try blank. The winner will not be 
known to the Rex Studio  to the Jud̀  s til the winning number is posted and that numbered 
sh ow windows.blank  is brought to The Rex Studio.  The w inners  name and addross will then be posted in 

Winner must claim the 9100.00  'thin ten days of posting of the winning  number.  It  of actclaimed, the number d the socond chW   
ce d the Judil m will be declared win ter aad  a posted. If not 

claimed within ten days, the third chdce of the Judges will be posted and ao on until the $100.00 fa 
claimed and paid.  Winner must bring the entry bank with the wimting number on it to receive 
the 9100.00. 

Decision of Judges to be final. Names of Judges will be posted. 
No one connected with  The Rex Studio or Rex Camara Shop, or  their families, will be permitted 

to enter this contest or to receive the 9100.00. Permission 

is given to The Rex Studio to use any entry in this con tes t, w ith or  w ithout  name  and  
photo of person entering contest, for news  per  or other advertsing. 

Anyone may enter as many answers as desired, but must hoid one ent ry blank for each entry. 

(Name) 

( Address) 
All entry blanks have the Union Label No. g of The Peoria Printing and Statioiery Company. 

Peoria, till. 

MISS HELEN MURPHY 

Wins $100.00 Cash Prize 
6fis. Helen Murphy. 909 First Stree  nnployed by the C. I. T. Corporation, 413 Com-
meremi Nxtlnnal Bank Building, was paid One Hundred crisp new One Dollar bills 
yesterday by the REX Studio. 339 S. Adnnrt St. on account of The Sedgewtck Advertiain;; 
Company, Peoria Life Building, having selected her entry No. $369, In the Rex Jacs-
Pot Contest No. 1, as the beat answer to tl�e Ouestlon "What are the advantages in 
having Portraits made at The Rex Studio?' 

Answer No. 6300 entered by Miss Murphy Is as follows: 

"Not only because of the practical advantages invni ,ed—economy, unexcelled .entice 
•nd efficient workma mlilp—but chiefly because REX LImbines with remarkable art-
istry and fine craftsmanship that priceless gift of true photographers, the rare ability 
to erys -I t forever the personality of that genuine  yr  whom your friends see, 
know and love." 

NOTIr;E:  Do not forget that  Rex  has two other contests that end on March 1st. 
One Is open to amateur photographer of any age—the other .s open to boys and 
girls under ."'teen years of age. No. 4 Contest is W Mart Immediately and includes 
the men and women of W ages. Investigate. REX CONTESTS ARE ON THE SQUARLe 

Business-Stimulators for Studio 
As Used by the Rex Studio and Camera Shop 
(With four iliustrationt by courtesy of B. W. Post) 

• kveral years ago up-and-coming B. W. 
("Rex") Post, who operates the Rex Studio 
and the Rex Camera Shop in Peoria, Ill., sent 
us the entry forms for what he called his "Jack-
Pot contests." As the forms were copyrighted, 
we made no use of them at the time, filing them 
instead. Now, with competition steadily on the 
increase and photographers more interested 
than ever before in any legitimate method of 
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CASH PRIZES 

REX JACK-POT 

REX STUDIO, 32S 
CAMERA SF 

Home-made Reflectors for Using 
1st Prize, $20.00 Cash.  2d Prize 

Contest Closes March 1st, 1935.  Entr 

NAME 

ADDRESS 

RULES OF' 
1—All entrants agree to allow The Rex Stu 

,n this Contest, for advertising or display purpoe 
Z—Entrant agrera to sea reflector entered 

oat, as stand below, to the Rex Studio if R 
construction of Reflector. 

3—Entrant end Parent  Guardian .tree t 
Reflectors for the sum d THREE HUN I 
so requested by The Rex Studio. 

tiNo limit to the number of entries by an . 
5—No boy or girl. ov  sixteen (16) yea rai 

this contest or  a prize  n r d th 

6—Entrant hereby states that the actual c 

Reflector is 9  The fair value s 

total cost of Reflector is 9 
?—Judges will consider low cost of Refle, 

Judges will be final. 
6—Contest closes March 1. I235.  Names of 

,n display window c4 Rea Camera Shop, e03 Me 
9—Parent or legal Guardian d entreat, m 
10-1 hereby agree to abide by the rules 

the entrant, above .rated will faithfully perform 

Name 

This contest as for the pur mae d further, 
the eg  d Sute m year  and to interest than an 
nd Photofle il lamp. for tak-  Cmmere SMpsl 

Free information and advertising fold.- , 
Rex Camera Shop  Contest is open to an y b 
January 1. Ins. 

Copyrighted By B 

AB entry blanks have the Union Label No. 
Peons, Illincia. 

a 

Above left, entry blank for Mr. 
advertisement announcing the winn 
second contest, and above right, e 
plained in the accompany, 
ing article. 

and Camera Store 

building business, we are resurrecting them, 
feeling sure that at this late date Mr. Post will 
have no objection to their use by others. 
The illustrations pretty well tell their own 

story. The small entry form was used for his 
first contest, in which customers were asked to 
submit SO word answers to the question "What 
are the advantages in having portraits made at 
the Rex Studio?" The prize for the best answer 
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ENTRY BLANK  No  132.E 
;TEST No. 2 
Adams St., Phone 4-4522 
', 403 Main St., Phone 5852 

!oflood and/or Photoflash Lamps 
00 Cash.  3d Prize, $10.00 Cash. 

Ik Must be Attached to Each Reflector. 

.... __.  Age   ... Ma. Jan. 1, 1935 

3 CONTEST 
use their nano and photo and r 171-tor entered 

this entry blank for three times the estimated 
udio so desires.  Entrant may secure help in 

11 .lecturing  d selling  ighb, an s 'lac 
ARS IS M.90). to The Rex Studio, it  d when. 

on January 1. 1935, will be permitted to enter 
tent. 
,tateriak paid for in the conatructi m of this 

r  used is $  . Estimated 

rid adaptability for use intended.  Decision of 

with the winning Reflect — will be ported 
set. 
,n this ent ry blank, i apace below. 

ingest, as printed above, and will see lhat 
ondition. d said rules. 

Parrot nr Guardean) 

r fnentive ability of the boys and girls under endx aria ,datives in the ..e d Photoflood 

ctures n the looms then. lamp, will loe given at Rex Studio 0 
girl not over  een ,;.t  (Ia) year d age on 

Post, 1939 

The Peoria Printing and Stationery Company, 

's first contest, and below it the 
Above center, entry blank for the 
blank for the third. All are ex-

$51111.11111111 IN Cash P i:" 

were * Frit" rand 
at $>t3.w 

REX 

FREE ENTRY BLA NK 

REX JACK-POT CONTEST No. 3 
STUDIO, 329 S. Adams St., Phone 4-4522 
CAMERA SHOP, 403 Main St., Phone 5852 

"Snap Shot Pictures" Made by Light from Photoflood and, or Photoflash Lamps 

Real Prizes: 1st $25.00 Cash 
1d  15.00 Cash 

3d  10.00 Cash 

Weekly Prizes 1st Oil Colored Enlargement in Frame 

2d  Oil Colored Enlargement 

3d  Enlargement 

CONTEST ENDS MARCH 1, 1935 

RULES OF THIS CONTEST 
i--One en " bleeds must be attached to each picture entered.  Entry blanks free. 
2—Finishing  stamp  of  The  Rex  Studio  ust  be  the  bale  d  each  pest.-  entered 

,n this contest.  An p,cturea moat heve been fin..hed by The Rex Studio. 
3—No o  An at The Rex Studio or Rex Gaine r Shop, or any member of their families, 

will be allowed is enter this contest or win any of the p 4-

- No one that does any photographic work for hire will be allowed to inter the contest at  

w  any of the prizes. m 9—Decision of Judges to be final. Judging to be done a "Appeal of the Picrurd' to the Judges. 

#--Ah pictures entemd m this contest are to bn left at The Rex Camere Shop or the Rex Studio. 
1--All pictures entered in this contest will be held for suety days at The Rex Studio. for 

return to entrants, if called for.  The Rex Studio will not be reaparuible for any pictures lost. 

8— Winning picturee, for each week will be posted in the display window of The Rex Camera 
Shop, 03 Main Srreet, with ran.  and addressee of we  — 

9—All pictur e entered m this cmt.cst must have been taken indoors or outdoor since January 
let, 1931 with light given by Photoflood and or Photofl.sh Lamps_ 

M-.-No limit to the number of entries by any on  p  No print, lir=e, than a x la 4echea, 
can be e  e ers on. ntered No framrd picture c n he mte,ed. 

Il—Permiui m i• hereby given The Rex Studio 1, e s e the wimting ;,,,t  e. or any picture 
ent  e ered  this  ingest with  .rithout photo, name and add""' d meant for ad —etsaiag or 
puhhshing in any new" " " or magazine. 

PICTURE ENTERED WITH THIS ENTRY BLANK WAS MADE BY THE 
LIGHT FURNISHED BY  PHOTOFLOOD LAMPS AND/OR 

._ PHOTOFLASH LAMPS  

I HEREBY AGREE. TO THE RULES OF THIS CONTEST AS STATED 
.ABOVE, AND WILL ABIDE. BY SAME 

(Name) 

( Add —) 

Copyrighted 1934 By R. W. Poet 
AU entry blank. la... the Union Label No. a d The Peery Printing and S wlone ry (]ompany, 

Pm.;.. Il lind..  s151111"9 

was $100.00 in cash. To avoid any question of 
favoritism, a local advertising agency did the 
judging. One entry form was given with each 
25c purchase at either the store or the studio, 
which made it easy for those really interested 
to submit as many answers as they wished. 
Below this entry form we reproduce a news-

paper advertisement run at the clpse of the con-
test, giving the name of the winner, announce-
ment of the payment of the award, and quot-
ing the winning answer. As Mr. Post said in 
his letter at the time: "The winning answer is 
so well written that it will make fine advertis-
ing copy for my ads, as will lots of the other 
answers to the question." At the bottom of the 
advertisement appears a reminder about two 
other contests which were running at the same 
time. 

The second of these was "Jack-Pot Contest 
No. 2," in which cash prizes totaling $45.00 
were awarded to youngsters under 16 entering 
the best home-made reflectors for photoflash or 
photo-flood lamps. This contest was intended 
to encourage inventive-minded youngsters and 
at the same time to interest them and their 
parents in making snapshots in the home. All 
this was calculated, of course, to increase the 
sale of bulbs and accessories at the Rex Camera 
Store, and to raise the volume of photo finish-
ing both at the store and the studio. 
Running at the same time and closing on the 

same day was the third contest, offering $50.00 
in cash prizes, in addition to weekly prizes of 
enlargements, for the best snapshot taken by 
photoflood or photoflash in the home, and 

(Continued on page 183) 

a 
181 

The 
Professional 

Photographer 



• A photographer placing an order for sup-
plies or equipment is apt to take for granted 
that he will get the items he has specified, par-
ticularly if he is buying from a house that has 
delivered satisfactorily before. Many times no 
particular inspection procedure is gone through 
when the goods are delivered. Some photo-
graphers feel that formal inspections of pur-
chased goods are a useless expense. If an item 
turns out to be defective, it is time enough 
then, they feel, to make a complaint to the 
seller. 
Yet, both for his own protection and as a 

lapse of a reasonable time." Whatever inspec-
tion the photographer makes of goods that he 
buys, should be thorough as well as prompt. He 
will not be permitted by law to inspect the 
goods and accept them and afterwards com-
plain of defects which should have been discov-
ered at the time of the inspection. 
"If the buyer has examined the goods," says 

the Uniform Sales Act, "there is no implied 
warranty as regards defects which such exam-
ination ought to have revealed." 
This clause of the Uniform Sales Act ex-

presses what is known as the legal doctrine of 

When the Photographer Inspects his Purchases 
By Charles R. Rosenberg, Jr. 

matter of fair play to the seller, a photograph-
er should have a careful inspection made of all 
purchased goods as soon as they are delivered. 
The law on the subject is very definite. 
First, the law provides that where goods 

which he has not previously examined are de-
livered to the photographer, he is not deemed 
to have accepted them until he has had a rea-
sonable opportunity to examine them for the 
purpose of ascertaining whether they conform 
to the specifications of the contract or order. 
The purpose of the law, of course, is to give 
the photographer a wide-open opportunity to 
protect himself before he accepts and pays for 
the goods. 
To give the seller equal protection the law 

further provides that if a photographer retains 
delivered goods for a "reasonable length of 
time" without indicating to the seller that he 
has rejected them, he is considered to have ac-
cepted them. 
Taken together, these provisions of law add 

up to an opportunity for the photographer to 
inspect the goods and a corresponding duty on 
his part to make the inspection within a reason-
able time. If there is anything wrong with the 
goods, the photographer should notify the sell-
er promptly—and that of course implies that 
he should make the inspection promptly.  It 
isn't fair to keep the seller on tenterhooks in-
definitely. That's why the law says the photo-
grapher shall be deemed to have accepted the 
goods if he keeps them without notifying the 
seller of any objections or defects "after the 
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"patent defects." Those are defects in the goods 
which, as the law points out, should have been 
discovered upon inspection. Where the charact-
er of the goods requires it, the buyer should also 
include in his inspection such ordinary and 
reasonable tests as are appropriate to discover 
such defects. 
Boiled down, these legal technicalities simply 

mean that if a photographer keeps the goods 
and fails to notify the seller of defects within 
a reasonable time, he'll be required to pay for 
them; and if, after he has accepted or even 
paid for the goods, certain defects or faults are 
discovered, he cannot seek redress from the sell-
er if the defects are such as could and should 
have been discovered by reasonable inspection 
at the time of delivery or promptly afterward. 
But what of defects or faults in the goods or 

equipment which cannot be discovered. by or-
dinary, reasonable inspection? Sometimes a lot 
of supplies or a piece of equipment will seem 
very satisfactory when delivered and inspected 
and will even hold up well under customary 
tests. Yet under conditions of actual use the 
merchandise or equipment, which seemed so 
satisfactory at first, will "fall down" and de-
velop defects and faults not previously suspect-
ed. 
Defects of that kind are what the law calls 

"latent defects." 
The seller of goods or equipment developing 

latent defects in actual use may be held liable 
for such defects, especially where the seller 
promised or otherwise warranted that his goods 
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would perform satisfactorily or where, by ex-
press agreement or implication, the goods were 
warranted to be fit and suitable for the use to 
which the photographer intended to put them. 
But here again, if the photographer is to ob-

tain redress from the seller for a latent defect, 
he must act promptly. He cannot allow the 
matter to drift indefinitely and after a long 
period expect the seller to make good. So far 
as a latent defect is concerned, the "reasonable 
time" begins to run, not when the goods are 
delivered or inspected but when the latent de-
fect becomes manifest and known to the photo-
grapher. Thus the photographer in order to 
hold the seller liable, must notify the seller 
promptly upon the discovery of the latent de-
fect. 

The Uniform Sales Act puts it this way: 
"If, after acceptance of the goods, the buyer 

fails to give notice to the seller of the breach 
of any promise or warranty within a reasonable 
time after the buyer knows, or ought to know 
of such breach, the seller shall not be liable 
thereafter." 
In ordinary language, that word "breach" 

simply means that the merchandise or equip-
ment falls down on the job which it was sold to 
perform and which the seller promised or war-
ranted, either expressly or by implication, that 
it would perform. 

Sometimes there is a controversy as to 
whether or not an item of merchandise or 
equipment is "warranted" to suit or fit a par-
ticular purpose of the buyer. Where a photo-
grapher buys cameras or other items of equip-
ment intended for certain specific purposes ac-
cording to the use and practice of the photo-
graphic profession, he is protected by the fol-
lowing clause of the Uniform Sales Act: 
"An implied warranty or condition as to the 

quality or fitness for a particular purpose may 
be annexed by the usage of trade." 

It would appear that any supply or equip-
ment house selling to photographers would be 
bound by the so-called "usages of trade" pre-
vailing in the photographic supply and equip-
ment business under the above paragraph of 
the Uniform Sales Act. 

Photographers buying supplies in bulk some-
times base their orders on a sample submitted 
by the seller. In sales by sample the law pro-

vides that the bulk when delivered shall cor-
respond with the sample in quality. The photo-
grapher buying by sample is also given by law 
a reasonable opportunity of comparing the bulk 
with the sample. 

One curious feature of the Uniform Sales 
Act is a provision that where an item is bought 
under its patent or trade name there is no im-
plied warranty as to its fitness for any par-
ticular purpose. Thus where a photographer 
orders items of merchandise or equipment by 
their trade names he is relying upon the quality 
and fitness implied by the trade name or trade 
mark. If he is unfamiliar with the actual goods 
thus ordered by trade name, he should request 
the seller to write into the contract of sale spe-
cific warranties that the goods will suit the 
photographer's purpose. 

Business Stimulators 
(Continued from page 181) 

finished at the Rex Studio or Rex Camera 
Shop. This also was to boost sales of lamps, 
supplies and photo finishing. Note that the 
entry forms for contests two and three are en-
tirely free, and consequently are headed "Free 
Entry Blank." Entry forms for the first contest 
were obtainable only with a 25c purchase, and 
therefore were headed "Official Entry Blank." 
In other words, Mr. Post exercised extreme 
care not to give his customers any wrong im-
pressions. Note also the use of the union label 
on all three of the forms. 

Daguerre Centennial 
(Continued from page 177) 

War Photographers" by Robert Taft which 
can be used to extend your talk if you need it. 
If you do good copying, the Centennial is 

your opportunity. Your salespeople can, by 
telephone, by house-to-house or merely in con-
tact with the customers who come to your stu-
dio for other things, ask each person if he has 
any Daguerreotypes. With discreet prompting 
the conversation can be led from that question 
direct to copy orders on old pictures of what-
ever kind. 
The Centennial can be the excuse for a Cen-
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tennial Special Offer of any kind you like. The 
sentimental value of "keepsake" pictures can be 
advertised as a reason for completing your fam-
ily photographic records. Some of the frame 
manufacturers make a modern Daguerreotype 
case which could be used for reproductions of 
the old pictures or for modern portraits in the 
Daguerre mood. 
Learn all you can about photography's he 

ginning, talk about it, live it, and you will de-
velop your own merchandising approach which 
will be in harmony with your own way of do-
ing things. 

Wholesale Photo Finishing 
(Continued from page 176) 

have built a display stand for dealers (to hang 
up or stand up in their store), consisting of a 
wooden frame, woven with cornbuff, 6' long 
and 2' high, showing three separate examples 
of photo finishing; the enlarging section; the 
panel art section, and our 35mm service. Pic-
tures and price marks enable sales clerks just to 
point to this display when questioned by the 
customer. 
"Another in blue, with orange trim, shows 

three enlargements, viz: 50, 6x8, 8x10; also 
seven different sizes of panel art prints and 
35mm and strip print; the camdex enlargement 
and the check book enlargemen,. For the pur-
pose of saving time a chart by the telephone 
gives all the routes alphabetically arranged, with 
names and telephone numbers, and code num-
ber of each store." 

Peter A. Nyholm 
(Continued from page 174) 

which keeps a man busy and always wanting to 
be busy. I could not and would not want to be 
without that. The old country, where I came 
from particularly, draws me when I'm tired, 
when I need a change, when I've lost perspect-
ive. And I come back eager to do more and 
better work! There! Does that say it?" 
We think so. And we hope we have given 

you the portrait. For he is delightful to know: 
Danish in stature and manner; cultured in 
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background; an artist with a draftsman's kit, 
clay and camera; no indifferent tennis player; 
married and comfortably homed in Westchest-
er; sincere and friendly ... this Peter A Ny-
holm. 

The   
Photographers' 
Association 
of America  
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President: George F. Grignon,   
Chicago, III.   
Vice-President: L. Davis   
Phillips, Charlotte, N. C.   
Commercial Vice-President:   
Chas. H. Groene, Cincinnati, Ohio   
Portrait Vice-President:   
A. R. Buehman, Tucson, Ariz.   
Treasurer: James M. Caufield,   
Louisville, Ky   
Secretary: William Gerdes   
New York City.   
Immediate Past President: Fred   
R. Bill, Cleveland Heights, Ohio   
Executive Manager: Charles   
Abel, Cleveland, Ohio   

President Grignon Enthused 
about Winona School 
• President George F. Grignon of The Association 
has been too busy most of this year to supply us 
with his accustomed every-issue message. However 
he spent a week-end at the Winona School recently, 
at the close of the 1939 Commercial Course, and 
sends us his reactions: 

"I want to tell photographers something about 
the Winona School. You old-timers who have not 
been there in the last several years would be sur-
prised to see the changes that have been made in 
that time. The whole interior of the building has 
been remodeled into perfectly equipped rooms, air-
conditioned and up-todate in every respect, and I 
was certainly agreeably surprised at the well turned-
out efficiency that was evident from every angle. 

"I had the pleasure of attending the banquet at 
the close of the Commercial Course and was im-
pressed with the enthusiasm displayed by the stu-
dents, definitely evidencing their feeling that they 
had obtained value received, and especially compli-
mentary to their instructors. I arrived at the con-
clusion that no one ever would go wrong in taking 
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For LARGER SALES 
of Bi g g er Priers 

RICHNESS and warmth of tone, and a fine scale of gra-
dation give the large print on Vitava Opal a quality that 

often surpasses that of the finest contact print. This explains 

the wide use of Opal, and the large sale of Opal enlarge-

ments by leading photographers. Eastman Kodak Company, 

Rochester, N. Y. 

V I TAVA OPAL PAPER 
FOR ENLARGEMENTS OF CONTACT PRINT QUALITY 
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into his employ anyone turned out by Winona 
School. The Commercial Course, by the way, went 
over the top in fine shape, it being necessary to ac-
cept several students over the limit of 60 originally 
set by the Trustees. I learned that registration for 
the Portrait Course would be in the neighborhood 
of 100." 

Latest O fferings 

of the M anufacturers 

and Dealers 
Where addresses are not   
given, a postcard request   
will bring them to you promptly 

• Eastman Kodak Company, Rochester, N. Y. New 
model Velox Rapid Printer offers photo-electric ex-
posure control and new glassless negative holders. 
Control automatically times print by closing shutter 
when exposure is sufficient; operator need only 
judge contrast of paper required. First of the glass-
less negative holders is the Bantam Automatic, 
which advances Bantam film strips proper amount 
for exact register each succeeding frame; adjusting 
screw permits variation; can also be used for 35mm 
negatives with mask included for the purpose. Open 
Frame Base Unit takes glassless holders in various 
sizes accommodated. This new printer, with 65mm 
F/3.5 and 56mm F/3.5 lenses, control, Bantam 
holder, open frame base unit, open frame holders 
for 1 3/16x1 9/16; 1%x2%, 1%x2%2, and #1 for 
24x36mm, sells at $375.00. Bantam holder separate-
ly, $32.50. Also 53mm F/3.5 lens at $25.00; paper 
reversing chute $5.00; extension legs for raising 
height of printer. 

• Agfa Ansco Corporation, Binghamton, N. Y. In-
troducing Agfalite: new, ingenious, portable sup. 
plementary lighting unit; versatile; unusually sim-
ple to handle.  Usual tripod stand supplanted by 
pantograph mechanism which is anchored to steel 
carrying case (into which it folds); pantograph 
(lazy-tongs) may be raised to 94" from floor or 
folded almost to floor level. No adjustments needed 
because of built-in counterpoise spring mechanism; 
just raise or lower as desired. Takes #2  floods and 
has adapters for #1 floods. Sockets are mounted in-
dependently on sliding bars at top of pantograph; 
can be spaced from 11" to 36" apart. Reflectors 
specially designed for even light distribution. Casters 
fit into base for easy moving; diffusion screen is in-
cluded; approved cord with separate plugs. Unit in 
brown crackle-finish with pantograph and caster 
frames in nickel. Price $25.00. Like no other light 
you ever saw. Also announcing Twin Eight Hypan 
Reversible film, specially designed for Double-8 
movie cameras; three times faster than Agfa single 

8mm film; combines very fine grain and brilliance 
with very high speed. Makes possible taking many 
subjects heretofore beyond range of 8mm cameras; 
has balanced panchromatic color sensitivity; wide 
latitude, brilliant gradation: halation protection; un-
usual resolving power. Comes in 25' spools (50' 
film) at $2.25, which includes processing at any au-
thorized Agfa laboratory. 

The Solar wall-type enlarger. 

• Burke & James, Inc. Adding two wall type en-
largers to their Solar line, in 4x5 and 5x7 sizes, 
both selling at $59.50 with bulb and wall mounting 
brackets, but without lens and baseboard. Good 
space-saver. Upright standard is same as on other 
models but fastens to wall at each end. (See illus-
tration) . 

• Photogenic Machine Co., Youngstown, Ohio. 
Announcing new Perkins Hi-Power Fluorescent 
Photographic Lites.  Hi-Power 7.30 takes seven 
36" 30-watt fluorescent Lumiline tubes, combined 
wattage being 210 or less than 7 amps.; operates 
on any 110-volt 60-cycle A.C. line. Reflector spe-
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"MALLINCKRODT CHEMICALS GIVE ME 

DECIDEDLY BETTER RESULTS." 
►AUL W. SCHANZ, FT. WAYNE, IND. 

Winning the 1938 Award of Merit at the Indiana State Photographers 
Convention, this portrait did credit to the Schanz Studio, Ft. Wayne, 
Ind. Subject daylighted with north skylights, regulated with curtains. 
Century Studio Camera, Gundlach Portrait Lens, F-5, s/z sec. Pyro 
film developer, PICTOL*-Hydroquinone for paper. Mr. Schanz says, 
"I have used Mallinckrodt Chemicals for years." 

*Trade Mark Reg. U.S. Pat. OH. 

2nd • MALLINCKRODT STS., ST. LOUIS, M O. 

70.74 GOLD ST., NEW YORK, N. Y. 

Chicago  Philadelphia  Toronto  Montreal 

CHEMICAL WORKS 
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cially treated to provide even, soft flood of light; 
tilts to any practical angle; raises to 9' and drops 
to 18" from floor; revolves on stand to any posi-
tion.  Coils, etc., built into metal box mounted 
on the caster base. Handsomely finished. Price 
with stand $210.00 without lamps; reflector only 
with yoke for overhead suspension, coils, etc., 
$145.00 without lamps.  The Hi-Power 5.30 uses 
five lamps same as above, 150 watts combined. On 
caster base stand tubes are operated vertically with 
coils, etc., in box on base.  Price $140.00 with 
stand or $115.00 without stand but with overhead 
yoke, etc., both prices without lamps. Hi-Power 
4.20 is much the same but takes four tubes using 
80 watts; studio stand raises lamp from three to 
10'; price $67.50 without lamps. 

0 Kalart Company.  Two new encircling brackets 
to protect Kalart Model F lens-coupled range-finder 
from hard knocks, with eye-tube extension which 
aids in focussing.  Designed for Speed Graphic 
cameras only, but cross slide on upper part fits 
slide on many other cameras while three round 
holes are provided for cameras requiring that type 
connection. Bracket for 3%4x4%4 and 4x5 is equip-
ped with threaded amber filter, while for the minia-
ture 2%4x3%4 a snap-on filter is furnished. 

*blunder Electrical Co. New Munder 20B Color, 
flash lamp produces light having all spectral char-
acteristics of bright sunlight. Because latitude most 
color materials is not sufficient to record true colors 
in shadows this lamp will be helpful on outdoor 
work; also designed for use indoors with any day-
light type film without filters. Exclusively a Mun-
der product and result year's research.  Time to 
peak of flash in milli-seconds-21; flash duration 
1/25th sec.; color value equivalent to 5500°  K; 
voltage required 1 %z to 125 A.C. or D.C. Safety-
coated. Lists at 30c. 

• Eastman Kodak Company, Rochester, N. Y. Four 
new Kodak Data Books, all 6x8%Z in size. Kodak 
Films, 56 pages, 15c. Film characteristics, sensito-
metric data, methods of determining film speeds and 
meter readings, full information on uses and process-
ing of each type. Kodachrome, Photography in Col-
or, 52 pages, 25c. Comprehensive discussion of 
Kodachrome film, exposure technique, work with 
movies and stills, complete specifications and data 
tables, many illustrations in color, diagrams and 
recommendations for color work at night. Wratten 
Filters, 40 pages, 15c. Practical and theoretical use 
of filters, specifications and data. Reference tables 
to aid selection appropriate filter for any problem. 
Diagrams and illustrations in black-and-white and 
color. Eastman Photographic Papers, 48 pages, 15c. 
Full information on the broad Eastman line, photo-
graphic and physical characteristics of each, specifi-
cations and data. Suggestions for best choice for 
certain purposes. A young library in handy form. 
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'Tis Here, May6e!   
News and Gossip about   
Portrait Photographers   

• The General Electric Vapor Lamp Go., Hoboken, 
N. J., was merged with the Incandescent Lamp De-
partment of General Electric Company, Cleveland, 
Ohio, on July 1, according to an announcement just 
received from Charles E. Wilson, executive vice-
president of General Electric. As this change brings 
together G-E's activities in incandescent and electric 
discharge lamps, the Incandescent Lamp Department 
will hereafter be known as the Lamp Department. 

Anton F. (better known as P̀ony) Baumann, 
known to minicam enthusiasts all over the country 
through his lectures on Leica photography and tech-
nique, is dead. He had completed a lecture and de-
monstration tour of southern states for E. Leitz, Inc., 
with which firm, recently in this country and original-
ly abroad, he had been connected since he was a young 
man.  On July 4 he was killed by a fall from a 
45' water tower in Lexington, Ky., where he was 
taking color pictures for Life magazine on special 
assignment. The fall was due to his invariable de-
sire to get "just a little different" angle.  He was 
a representative in this country of European Picture 
Service as color photographer, and only recently his 
now well-known book My Experiences With a Leica 
had been published. 

We were glad to see Allen Cole, well-known 
Cleveland, Ohio, photographer, up and around again 
the other day.  On June 17, while driving back 
with friends from an out-of-town trip Mr. and Mrs. 
Cole were involved in a serious automobile accident, 
as a result of which Mrs. Cole is still in bed and 
Mr. Cole, though up, Is still heavily bandaged. Go-
ing at 60 miles an hour, the driver fell asleep, the 
car went off the road and turned over three times. 

On Sunday, July 16, the Professional Photogra-
phers of Rochester, N. Y., held their second annual 
picnic at Webster Park on Lake Ontario, with about 
60 present.  Although this group, which includes 
the majority of Rochester professional photographers, 
is not yet two years old, it holds interesting dinner 
meetings monthly during the fall and winter, at 
which local problems are discussed and demonstra-
tions presented. Officers are: Fred Moser, president; 
Walter D. Towne, vice-president; Howard J. Rowe, 
secretary-treasurer. 

Members of the Northern Kansas Photographers' 
Club held their annual meeting in Manhattan early 
in June, with a registration of about 100, informa-
tion having only just reached us. The very successful 
program consisted entirely of Eastman Kodak Com-
pany representatives: Ralph Fallert, Merl Smith and 
Will G. Rogers. New officers elected were: presi-
dent, Wiltse Glick, Salina; vice-president, Fred Ma-
gerkurth, Salina; secretary-treasurer, Laurence W. 



DON'T 
GET IN A RUT! 

';ID EAD at least four of the latest 
books on photography each 

year—more if you have time and 
can afford them.  Good photo-
graphic books are a genuine and 
permanent investment. 

We will gladly order, and have 
shipped to you, postpaid, any book 
on photographic or allied topics 
which is in print. 

Send your order and check to: 

CHARLES ABEL Incorporated 
520 Caxton Bldg.  Cleveland, Ohio 

Blaker, Manhattan. Max Wolf, Manhattan, retiring 
president, was elected to the program committee. The 
1940 meeting will take place in Saline. 

J. Thomas McHaney, well-known photographer of 
Oklahoma City, Okla., for many years, died on July 
I I at the age of 66. 

Congratulations to Emme Gerhard, formerly of 
St. Louis, Mo., but more recently of Port Washing-
ton, N. Y., who has just been made a Fellow of the 
Royal Photographic Society of Great Britain, and 
thus joins the ranks of the comparatively few pro-

NE W YORK  PHOTOGR APHY 
INSTITUTE of 

Thorough, practical training in Commercial, News, 
Portrait. Advertising, Natural Color and Motion Pic-
ture Photography. Individual instruction by faculty 
4  famous experts. Personal Attendance and Home 
rtu,Iv rourses. 29th year. Write for Free Booklet. 
r0 W est 33  St.  (Dept. 40)  Now York City 

PACKARD IDEAL SHUTTERS 
Sold by Jobbers and Dealers 

EVERYWHERE 
Manufactured only by 

MICHIGAN PHOTO SHUTTER CO. 
170 East Water S'.  - - - Kalamazoo, Mich. 

y o u 

can attract 
new business 
and charge 
better prices 
by using 
Photographic 
Make-Up 

S1'UD1OS which are making-up their por-trait sitters find the extra attention 
pleases and flatters; makes for better like-
nesses because sitters feel in better humor; re-
duces retouching costs; makes it possible to 
charge higher prices which mean a profit 
over and above the small cost of the service. 

For only $3.50 you can buy Wray Melt-
mar's book Photographic Make-Up, which 
tells all about it. We will send it postpaid 
on receipt of your check. 

V 

CHARLES ABEL 
INCORPORATED 

520 Caxton Bldg.  Cleveland, Ohio 
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NOTICE For Your Bookshelves 
William Gcrdcs and 
Helen Sheldon Gerdes 

are no longer associated with the Pirie MacDon-
ald Studio. Their new address is 31-04 82nd Street, 

Jackson Heights, Long Island, N. Y. 

fessionals in this country who can write ' F.R.P.S." 
after their names. But at that, just one more to add 
to her already distinguished list of laurels! 

Northeastern Iowa Photogra-

phers Meet 
( With one illustration) 

• The Northeastern Iowa Photographers' Club, 
which meets three times a year, held its mid-year 
meeting on July 12 and 13 at Cedar Rapids, that 
being an open meeting with ladies and guests in-
vited. Around 70 were on hand. _Ira J. Hoffman, 
Eastman Kodak Co., Rochester, N. Y., gave a talk 
and demonstration on illustrative photography; Wil-
lard C. Martin, Terre Haute, Ind., spoke on how to 
merchandise photographs and also discussed the Da-
guerre Centennial and how to tie it in with studio 
promotion; D. Peterson, Princeton, Minn., spoke on 
making a small-town studio pay, and Vic Hackett, 
Albert Lea, Minn., president of the Minnesota photo 
graphers' Asociation, talked on his experience with 
fluorescent lights. 
Gay Lutz, Hampton, Iowa, won the Hajny Plaque 

Contest, the plaque being presented by V. J. Hajny, 
Decorative Background Co., Chicago-Cicero, III., in 
person. A banquet and dancing closed the first day's 
activities. At the business session the following day 
it was decided to repeat the plan of an open meet-
ing next summer. The next meeting thi!; year will be 
held at the Henning Studio, Decorah, Iowa, on 
October 12 and 13. We might add that this was a 
rather remarkable program for an organization 
representing only one section of a state and indi-
cate, the alivene— of this club. 

We will gladly order for   
you and have sent direct   
to you, postpaid, any book   
reviewed. Send your check for   
the price quoted, made   
payable to   

Charles Abel Incorporated   

• New Paths in Photography, by Andreas Feininger. 
10%4x11 %, 64 pages, 47 full page plates. Cloth, 
boxed, $2.75 postpaid. Publisher: American Photo-
graphic Publishing Co. 
Unfortunately we find ourselves unable to appre-

ciate many of these modernistic ideas, especially 
when they are applied to photography. No doubt we 
are behind the times. Mr. Feininger's book is an 
exposition, mainly by illustration, of what he terms 
"graphic improvement' of negatives, and he ex-
plains five methods of producing varying results from 
any negative. These, incidentally, may be used sep• 
arately or in combination, and include: direct pro-
jection, negative print, negative on diapositive, 
granulation and solarization. We can see no beauty 
in a nude, to cite one example, who looks as if she 
were suffering from a combination of smallpox and a 
severe dose of buckshot in the rear elevation, one 
of the results produced by granulation. However, Mr. 
Feininger is out to show his readers how they may 
obtain striking effects, and that his illustrations most 
certainly are. We fully expect to see this book re-
viewed at length and ecstatically in the pages of 
some publications. It is simply that opinions differ. 

• Fascinating Fakes in Photography, by Marcel Nat-
kin, D.Sc.. 7%4x11, 72 pages, 80 illustrations. Cloth, 
$2.00 postpaid. Publisher: Camera Craft Publishing 
Co. 
The day after relegating Mr. Feininger's book to 

limbo (see above) this one, on much the same topic, 
arrived on our desk. Mr. Natkin covers a lot more 
territory and does a better job. He discusses shadow, 
grams, smears, screens, bas-reliefs, photo-montages, 
distortions, solarization, shutter-tricks and infra-red 

Meeting of the Northeast-
ern Iowa Photographers' 
Chub, photographed by the 
M 0716CUr Studio. 
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For Accuracy, Durability, and 
Economy, Buy EdStkOTrl'M M e rs 

THESE trimmers are built to give you the longest possible 
satisfactory service for the money you pay for them. They 

have an iron supporting base, hardwood bed, and fine steel 

knife and cutting edge. The knife is held to the cutting edge 

with a spring, which also holds the blade in a lifted position. 

Prices are moderate: No. 3, io-inch, $6.5o; No. 4, r2-inch, 

$7•50; No. 5, z 5-inch, $8.5o. Transparent Trimming Gauges, 

i-inch, are 75 cents each. Wide Margin Gauges, 2 ! :;-inch, 

for Nos. 4 and 5 Trimmers, are $1.5o each. 

EASTMAN KODAK COMPA\Y, Rochester, N. Y. 
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Classified Advertising   
Cash must accompany o+der. Adve Msernents not accompanied by 
remittance will be returned.  No display permitted. First two 
words in capitals without extra charge.  If additional words are 
to be set in capitals, the price is double the rates quoted below. 
Unless advertisements are typewritten or printed plainly, we can-
not be responsible for inaccuracies.  Address all correspondence 
to: Charles Abel Incorporated,  520 Caxton Bldg., Cleveland, 
Ohio. 

Situation Wanted: 2e per word. No advertisement less than 50c 
per insertion. 

Help Wanted: 3c per word. No advertisement less than $1.00 
per insertion. 

Retouching, Coloring, Studios For Rent, Studios Wanted, Mis, 
cellancous: 4c per word. No advertisement less than $1.25 per 
insertion. 

Studios For Sale: 6c per word. No advertisement less than 
$1.50 per insertion. 

Answers in Our Care: When box numbers are wanted, add five 
words to your total, and then an additional 25c for each in. 
sertion to cover cost of clerical work and forwarding. Advertise, 
ments requesting or offering to send samples will not be given 
box numbers. 

Confidential Service: There are times whan a reader wishes to 
answer a box number but does not wish to reveal his own iden-
tity without knowing that of the advertiser. In such cases, an, 
ewer the box number as usual, and send with your reply a wp- 
&rate letter giving the names of any persons to whom you would 
not wish to write. If the advertiser happens to be one of those 
persons your letter will be destroyed and not forwarded.  Nat-
urally we cannot return the letter, or we would be exposing 
the name of the advertiser. 

When Printed: Advertisements received on or before the loth of 
the month are published in the issue of the 20th; from the 10th 
to the 26th, they are published the 5th of the following month. 
Deposit System: When wiling Q�ods to- usi or purchasing from 
strangers, you can avoid risk of Toes by  ng our Deposit Sys. 
tem. If wing this system, the words "Deposit System' must be 
included in your advertisement.  The buyer writes the seller 
that he wishes the goods sent for examination and at the same 
time sends his check for the amount to us, payable to Charles 
Abel Incorporated, 520 Caxton Bldg , Cleveland, Ohio.  When 
we receive the money we advise both parties, and the seller 
does not send the goods until so advised by us. If the buyer is 
satisfied he writes to us within three days after receipt of the 
goods, whereupon we send the money , less  a commission of 
10/a (minimum foe) to the seller.  If the buyer does no t ap -
prove the goods his deposit is not returned until the seller ad-
vista that goods have lien received in condition as sent. When 
w advised, we then return the depos it to  the buyer less only 
the minimum commission of 50c. Transportation charges are 
paid by the buyer, but in event of no safe, and subject to there 
being no different agreement between the parties, eac h pays  
charges one way. Seller takes risk of loss or damage in transit. 
Any dispute must be settled between the parties concerned, in 
which case we hold the deposit pending settlement and advice  
from both parties. Charles Abel Incorporated accepts no re, 
sponubilIty other than that of holding the depos it unt il eac h 
transaction is completed to the satisfac tion  of both partier. 
GOODS MUST ALWAYS BE SHIPPED DIRECT TO THE: 
BUYP.R AND NOT TO US. 

STUDIO FOR SALE 

COLORADO STUDIO for sale. Well equipped. good I, 
cation, established 20 years, county sent town five thous-
and. Must sell account of health. Snap if taken soon. 
Write H-1 care this journal.  8-20-1c 

MISCELLANEOUS 
LENS HEADQUARTERS. Send for bargain list of lenses. 
Hundreds to select from, great reductions. Everything 
sent on 10 days trial and satisfaction guaranteed. Great-
est values ever known. Exchanges made. Joseph Smith, 
735 Fulton St., Brooklyn, N. Y.  6-20-6 
A MILLION MINIATURE Rolls already processed in 
Champlin #15 developer. Uniformly dependable. Equally 
satisfactory for cut film. Gets the sparkling brilliance 
You see on the groundglass, and keeps it in big enlarge-
ments. Economical too. Send for professional prices. Stan-
ley Tess. Box 2931, Hollywood, Calif.  7-5-4 

WANTED TO BUY 35mm film school camera complete. 
and 314x4!4j Speed Graphic, less lens. Name lowest cash 
Price to Box 232, Valparaiso, Ind.  8-20-1 
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FOR SALE-8x10 Agfa Universal view, excellent, orig-
inal purchaser, Iris lens adapter, Packard shutter, four 
holders, 5x7 back with one holder, case—$70.00. Zeiss 
Maximar 9x12 cm., F/4.5 Tessar in delayed action Com-
pur, three holders, adapter, very good—$38.00. Deposit 
system. A. West, 314 E. Superior Ave., Cleveland, Ohio. 

8-20-1 
FOR SALE or exchange. Nearly new 7x17 view cam-
era and holders; practically new Northern twin arc flood 
light; Eastman horizontal enlarger; Eastman No. 1-A 
Speed Kodak, 'Zeiss F/4.5 lens and Focal Plane Shutter. 
Want late enlarger, washer, 5x7 lens or camera, air 
brush. Brown Studio, Frederic, Wis.  8-20-1c 
SLIGHTLY USED Pako Electrogloss dryer $175.00 with 
Robertshaw thermostat; 500 Kodak prints per hour. Buy-
er arrange own cartage. Nuechterlein Studio, Saint Jo-
seph, Mich.  8-20-1 

STUDIO WANTED 

STUDIO WANTED—Ground floor preferred. 
paying proposition and stand a few inquiries. 
care this journal. 

Must be 
Write N-4 

8-5-2 

HELP WANTED 
The Insertion of an advertisement under "Help Want-
ed" carries with it the obligation on the Dart of the 
employer to answer every response to his advertise-
ment, if only with a postcard, and to return samples 
of work, etc., promptly. The publishers will appreci-
ate being advised when employers fail to accord this 
courtesy to employees. 

PRINTER AND dark room man, relief operating. Must 
be capable and efficient printer and reliable worker, pre-
ferably married. Permanent position open September 15th. 
Also wish to contact piece retouchers in this vicinity. 
Write Boles-Dandurand, Tiffin, Ohio.  8-5-2 
SALESMAN WANTED for complete line of picture frame 
mouldings. Liberal commission. Paul Brown Co., Wil-
liamsport, Penna.  8-20-1c  
RETOUCHER-PRINTER, also receptionist-business man-
sger skilled in selling. State wages you are capable of 
earning. One of Colorado's leading studios. Write B-7 
care this journal.  8-20-1  
HELP WANTED—A-1 air brush man, take complete 
charge of copying department of large photographic estab-
lishment. Steady job and good salary to right man. Write 
Camera Art Company, 220 Cox Bldg., Rochester, N. Y. 

8-20-1c 
YOUNG PHOTOGRAPHER. with car, aggressive, good 
appearance, A-1 Speed Graphic operator, all-around finish-
er, as possible partner -to 32 year old woman. Studio 
established 4 years on State University Campus. Ability, 
character more important than capital. Write S-5 care 
this journal.  8-20-1c 

SITUATION WANTED 
The insertion of an advertisement under "Situation 
Wanted" carries with it the obligation on the part of 
the employee to answer every letter he receives in re-
sponse to his advertisement for a position, if only 
with a postcard. The publishers will appreciate being 
advised when employees fail to accord this courtesy 
to employers. 

QUALITY PHOTOGRAPHER with 14 years of commer-
cial and portrait experience, desires permanent position 
with chance for advancement. No chain studios. Married, 
references. Write C-1 care this journal.  8-5-2c 
POSITION WANTED by Photographer, dark room work, 
finishing, retouching and operating. or what have you. 
Will go anywhere. Holder of honors in photographic com-
petitions. State .salary in first letter to C-6 care thin 
journal.  8-20-2c 
A-1 RETOUCHER, etcher and color artist desires per. 
manent position with reliable studio. Write W-5 cars  
this journal.  8-20-1c  
POSITION DESIRED in commercial photography. (Ap-
prenticeship in natural color preferred.) Minimum sal-
ary $25.00 per week. University of Michigan graduate, 
took commercial course at Winona School of Photography; 
1% years experience; age 26. Bryan Allen, 1220 Cleve-
land Ave., Hobart. Indiana.  8-20-1c 
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Professional Dealers Who Want Your Trade   
AKRON, OHIO—Metzger Photo Supply Co., 1091 South 
Main Street; 39 East Mill Street.   

ATLANTA, GA. —Eastman Kodak Stores, Inc., 183 Peach-
tree Street. 

BALTIMORE, MD. —Eastman Kodak Stores, Inc., 809 
North Charles Street.   

BALTIMORE, MD. —Maryland Photo Stock Co., 219 North 
Liberty Street.   

BOSTON, MASS. —Eastman Kodak Stores, Inc., 38 Brom-
field Street.   

BOSTON, MASS.—Ralph Harris Co., 47 Bromfield Street. 
BUFFALO, N. Y. —J. F. Adams, Inc., 459 Washington 
Street. 

CHICAGO, ILL.—Burke & James, 223-225 West Madison 
Street. 

CHICAGO, ILL.—Eastman Kodak Stores Co., 133 North 
Wabash Avenue. 

CHICAGO, ILL.—Norman-Willets Co.. $18 West Wash-
ington Street.   

CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 
West 4th Street.   

CINCINNATI, OHIO—The Huber Art Co., 124 W. 7th 
Street. 

CLEVELAND, OHIO—The Dodd Company, 1025 Huron 
Road. 

CLEVELAND, OHIO—Eastman Kodak Stores, Inc., 806 
Huron Road. 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 1504 
Young Street. 

DENVER, COLO.—Eastman Kodak Stores, Inc., 626 16th 
Street. 

INDIANAPOLIS, IND. —The H. Lieber Company, 24 W. 
Washington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 
Walnut Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 
643 South Hill Street. 

MEMPHIS, TENN. —The Memphis Photo Supply Co., 6 
N. Main Street. 

MILWAUKEE, WIS. —Eastman Kodak Stores, Inc., 737 
North Milwaukee Street.   

MINNEAPOLIS, MINN.—Eastman Kodak Stores, Inc., 
114 South 5th Street.   

NEW ORLEANS, LA. —Eastman Kodak Stores, Inc., 213 
Baronne Street.   

NEW YORK CITY—Eastman Kodak Stores, Inc., Madi. 
son Avenue at 45th Street; 235 West 23rd Street; 745 
Fifth Avenue.   

NEW YORK CITY—Medo Photo Supply Corporation, 15 
West 47th Street.   

NEW YORK CITY—George Murphy, Inc., 57 East 9th 
Street.   

NEW YORK CITY —New York Camera Exchange, 109 
Fulton Street.   

NEW YORK CITY—Willoughby's, Inc., 110 W. 32nd 
Street.   

PHILADELPHIA, PA. —Eastman  Kodak Stores. Inc., 
1020 Chestnut Street. 

PITTSBURGH, PA. —Eastman Kodak Stores. Inc., 606 
Wood Street.   

PORTLAND, ORE. —Eastman Kodak Stores, Inc., 709 
South West Washington Street. 

ST. LOUIS. MO. —Eastman Kodak Stores, Inc.. 1009 
Olive Street. 

ST. LOUIS, MO. —W. Schiller & Co., Inc., 1109 Locust 
Street.   

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 120 
Bonham Street.   

SAN FRANCISCO, CALIF. —Eastman Kodak Stores. Inc., 
216 Post Street. 

SAN FRANCISCO, CALIF.—Hirsch & Kaye, 239 Grant 
Avenue. 

SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1819 
Fourth Avenue.   

SYRACUSE, N. Y. —Francis Hendricks Co., Inc.. 339 
South Warren Street. 

TOLEDO, OHIO—George L. Kohne, Inc.. 602 Summit 
Street. 

WINNIPEG,  MAN. —Eastman  Photographic  Materials. 
Ltd., 287 Portage Avenue, also Calgary. Alta. 

PORTRAIT AND commercial Printer. 10 years experience. 
Can retouch and operate. Prefer New England. Will start 
for $25.00. Charles Le8cault. 36 Howard St., Rockland, 
Mass.  8-20-2c 

FORMER ASSISTANT in large studio would like posi-
tion in a straight commercial and photo finishing plant. 
Expert on copy  and furniture. General experience in 
commercial work. Good printer and darkroom man. Ex-
cellent references—go anywhere. Write F-1 care this 
journal.  8-20-1c  

LADY, LONG experience. printing, finishing, coloring 
and  general  assistant.  Nora  Lyons,  Hotel  Sanford, 
Omaha, Nebr.  8-20-2c  

YOUNG MAN, 23, first class operator, also enlarging and 
finishing. Can sell amateur equipment. College man, A-1 
appearance. Gerry Wiesmann, 5303 Laconia Ave., Cin-
cinnati, Ohio.  8-20-1e 

RECEPTIONIST, AGGRESSIVE, attractive personality, 
many years experience managing large portrait studio; 
expert saleslady; executive ability, desires position in 
Florida, for season or all year round. Available for inter-
view in New York City during August and September. 
Best references. Write 1.-2 care this journal.  8-20-1c 

We Buy Old Paying Highest 
Prices Glass & Film 

Ask for prices 

H. L. Schwartz & Sons Mfg. Company 
BENTON HARBOR, MICH. 

DARKROOM MAN. 24, experienced Kodak finisher, por 
trait. commercial printing and enlarging. Free September 
first; go anywhere; moderate salary. Harold Davis. 504 
W. Premont, Marshalltown. Iowa.  8-20-1e 

YOUNG MAN 25 years, commercial Photographer and 
darkroom man. eight years experience, graduate trade 
school. Travel anywhere. References. Speaks French and 
German. Owns Wea. Sulamon. 720-W 181st St.. New 
York City.  8-20-1e 

HIGHEST CLASS receptionist. unusual sales ability. diir 
lomatic. good character and personality. Best references 
At present in central west. Qualify for the best. Single. 
Write C-4 care this journal.  8-20-le 

YOUNG LADY retoucher, colorist, some operating and 
all dark room work, with nine years experience. Desires 
steady position in a reliable studio. Write B-10 care this 
journal.  8-20-1c 

PHOTO OIL colorist, and retouching with some operating. 
Graduate of Winona Commercial School. Chicago or vi-
cinity preferable. Marshall Hsn—n, 427 Osk St.. Winnet-
ka, 111.  8=  1 ,. 

SMASHING REDUCTIONS 
SENT) FOR BARCAIN I.IS"T 

NEW YORK CAMERA EXCHANGE 
109 Fultr,n Strcct  Nv, Y,v{ . %  Y. 
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FLUORESCENT 
A MAIN SOURCE FLOODLIGHT 
OF AN ENTIRELY NEW SORT 

fast . , economical . , daylight quality 
Backed by twenty years of leadership 

in the development of photo lighting equipment. 
Write for Special Bulletin Today 

BEATTIE'S HOLLY WOOD HI-LITE COMPANY 
Div. Otto K. Olesrn Illuminating Co., Ltd 

HOLLYWOOD — CALIFORNIA 

and, praise be, omit- granulation. Possibly he feels 
that enough terrible things can be done to a nega-
tive without that, and so do we. Mr. Natkin clears 
the veil from many of the stunt photographs used in 
modern advertising, about the making of which 
newspaper reporters and others have woven some 
quite remarkable fantasies, and tells just how they 
are produced. His is a brass-tack book, explaining 
how and why and, to photographers who want to 
obtain unusual results, is well worth having. 

• The Photographic Buyers' Handbook, by A. R. 
Lambert and the Consumers Union. SY4x8%, 343 
pages, 13 pages of illustrations at back of book. 
Cloth, $2.7S postpaid. Publisher: Simon & Schuster. 
Our first objection to this book is its all-inclusive 

title, which is misleading. It is a book almost solely 
for the amateur and at that, considerably more than 
half of it is devoted to miniature cainer;i< and acces-

Your Dealer Stocks 

PHOTO FINISH WORLD 
BLOTTING PAPER 

Chemically Pure  ♦  Chemically Safe 
fnr AVA, P1 .atow-1,hir Pu,poees 

Ordcr it BY NAME 

CAMERA REPAIRING 
DISCOUNT TO DEALERS and PHOTOGRAPHERS 
Careful attention by competent workmen to 
all repair jobs. Leather bellows installed. 
shutters of all types repaired.  Send for 
free price list F. 

SMITHER'S CAMERA SHOP 
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105 East First 
Wichita, Ken. 

sories for miniature work and enlarging. Secondly, it 
does not begin to cover the field. While it includes a 
considerable number of foreign importations, it does 
no more justice to the many foreign makes now on 
the American market that it does to cameras, lenses, 
equipment and apparatus made in this country. It 
does cover enough of the field so that, considering 
the omissions, it succeeds in piling confusion upon 
confusion. •Finally, as is quite unavoidable with any 
book of this type, it is virtually out-of-date before it 
is on the counters. As more than one dealer has said 
to us, if a photographic dealer takes time out for a 
nap in the afternoon, he will find himself unable to 
answer questions intelligently in the evening because 
of the changes that will have taken place in the 
meantime. Amateur photography today is in a state 
of flux from which it will be a long time recovering. 
Our frank opinion is that the advice of a reliable 
dealer is worth more to any prospective purchaser of 
photographic equipment than this or any other book 
could possibly be. 

• Catalogue, 6th International Salon of Photo-
graphy, Centennial Exhibition, Pictorial Photograph-
ers of America. 6x9, 64 pages, profusely illustrated. 
Paper, 30c postpaid. Order from john R. Minor, 
+940 Carpenter Ave., Bronx, New York City. 

We believe this to be the first catalogue ever issu-
ed by a photographic salon to contain reproductions 
of all the prints hung. While the reproductions are 
not large, four to the page, nevertheless they are 
ood halftones and give an adequate presentation of 
the originals. A complete list of exhibitors is includ-
ed, as well as a brief history of photography. Here 
is a chance to study a lot of good photographs for 
almost nothing. 

FOR ALI, 1'110'1'OGRAI'HIC COLOR WORK 

WATER COLORS — WASH-OFF PROCESS DYES — OIL COLORS 
PEERLESS COLOR LABORATORIES,  DEPT. B,  ROCHESTER, N. Y. 
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PROTECTION PLUS 

TTE finest chemicals  Eastman Tested—plus accurate 
compounding, make Eastman Prepared Developer Pow-

ders the safest, most convenient, and most economical 

protection for processing of films, plates, and papers. 

Order these prepared developers—packed in tin, always 

fresh. Eastman Kodak Company, Rochester, N. Y. 

Spec ify 

EASTMA\ TESTED CHE MICALS 
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KODABROM 
FOR LARGE PRINTS OF EXTR A QU ALITY 

K ODABROb1'S rich black tones  are  spar klingly bril-
liant. Wide exposure latitude and speed of develop-

ment make Kodabrom easy to process. Seven attractive 
surfaces, each in four stable contrasts. Try it out. 

When you are at the New York World's Fair, 
be sure to visit the Kodak Building —"the 
greatest photographic show on earth" 

EASTMAN KODAK COMPANY, Rochester, N. Y. 
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