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1/aLuable & ledcn tints

M ounting styles, originated  and created by 

“ G ross,’ id en tify  your work and em phasize your  

determ ination  to supply your patrons with the  

best that you can obtain for  them  . . . .  T hey are 

valuable credentials.

★

Send  to day  f o r  an i l lustrated circular  

describing them.

★

\\  inning designs for sehoolw ork are now ready. 

State size, type and price you use.

The

O ffice  a n d  F ac to ry  
1 5 0 1 -1 5 1 7  W i i t  
B an c ro ft S tre e t 

T o ledo , O h io

M an u fa c tu re rs  of 
"U N C O M M O N " 

P h o to g ra p h ic  
M o u n tin g s
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THAT’S one of the reasons 
why so many distinguished 

photographers prefer Agfa Su­
perpan Portrait Film.
It possesses the maximum speed 
which successful portrait work 
demands, together with a long 
scale of gradation, plentv of

“ pick-up,” and a sensitivity 
which minimizes over-correc­
tion of red. And although desig­
nated a “ portrait” film, Super­
pan has a wide range of suita­
bility to all types of subjects, 
indoors and ou t, wherever 
panchromatic film is called for.

M a d e  b y  A g f a  A n s c o  C o r p o r a t i o n  

in  B i n g h a m t o n ,  N .  Y .  B ra n c h e s  in 
B o s to n , N e w  Y o rk , C in c in n a ti ,  
C h ic a g o , K a n s a s  C ity ,L o s  A n g e le s , 
San F ra n c isc o . In  C a n a d a , A gfa 
A n sc o  L im ite d , T o r o n to ,  O n t.

S U P E R P A N  P O R T R A I T  F I L M
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“PAKO PRINTERS 
a r e  r e a l l y  P r o ­
fessional Pr inters  
in every w ay— ”
•  PAKO PROFESSIONAL DELUXE is
a fast and easy printer to use. Designed 
especially for the exacting artist who wish­
es to speed production yet maintain the 
highest quality standards. Has unobstruct­
ed working surface. Register guides exact­
ly register ground glass screen when laid 
on negative for chalking. Has twelve print­
ing lamps. Other important features are 
described in the prospectus.

PAKO PROFESSIONAL No. 2 has the
same efficient printing head, but dispenses 
with the storage space for masks and nega­
tives. Therefore, it requires less floor 
space. Has six printing lamps. This is a 
practical printer for commercial photo­
graphers. It does a splendid job and is 
priced attractively. The spot light for local 
printing can be supplied for use with this 
model, if desired. Write for information 
and prices.

A sk your d e a l­
e r  o r  w r ite  fo r 
o u r  d e sc rip tiv e  
c irc u la r  cover­
in g  o u r  com ­
p le te  line  o f 
lig h tin g  eq u ip ­
m e n t a n d  cam ­
e ra  s tan d s .

T H E  BEST

S P O T
IN TOW N

I*' o r  p ra c tic a b ili ty , 
b r il lia n c y , l ig h t in ­
te n s i ty  a n d  co n tro l, 
th is  S p o tlig h t # 1 7  
is  th e  la s t  w ord . 
F o r  i»er feet ion and  
f le x ib ility  . . . fo r 
b e t te r  p h o to g ra p h y  
. . . you w ill en jo y  
using: th is  co n v en i­
e n t u n it .  T a k es  500 
w a tt  bulb.

SUN RAY PHOTO Co., Inc.
138 C en tre  S t. —  N ew  Y ork

Catch
Children In 
Natural 
Poses

W ith  the 
W ollensak  
Y ita x — f3.8.

Every  m o th e r w ants a lifelike p o rtra it 
of h er child . W ith  a W 'ollensak V itax  
lens, speed f3.8. you can  catch  youngsters 
in cute, na tu ra l poses th a t are d ea r  to  a 
m o th e r’s h eart. For certa in  success in child 
p h o to g rap h y , use th is rem arkab le  lens.

W rite for a Free Trial.

Wollensak Optical Co.
968 H u d so n  A ve.

R ochester - - N ew  Y ork

PAKO CORPORATION
M IN N E S O T A

W O L L E N S A K
M IN N E A P O L IS
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MEDO WANTS YOUR BUSINESS!

M edo’s inviting: new  s to re -fro n t T he spacious g e n e ra l office!

T he w ell-stocked p ro fe ss io n a l d e p a rtm e n t

D evoted to  c ine  e n th u s ia s ts  and  photo  fin ish in g

O n e  of A m erica’s livest and  m ost com plete  stock houses 
S end  fo r o u r new est ca ta logue —  # 7 - 3 6

MEDO PHOTO SUPPLY CORP. 15 W est 47 th  S treet 
N ew  Y ork  City
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M a n i p u l a t i o n s  
C a n  B e  C o n t r o l l e d

when you use

H A M M E R  Super-Sensitive ORTHO
A thousand and one physical factors enter into the 
making of a photograph before the chemical processes 
of development ever start. That's why chance develop­
ment— dependent upon time and temperature alone— 
is not always completely satisfactory.
The orthochromalic properties of HAMMER S. S. Ortho 
permit inspection of the negative under safe-light dur­
ing the manipulations. With no sacrifice of quality in 
the pictures, this added advantage of inspection makes 
HAMMER S. S. Ortho the favorite with thousands of 
photographers.

The lltk Edition of 
H A M M E R ' S  L I T T L E  B O O K
D o  y o u  h a v e  y o u r  co p y  o f  th e  11 th  E d itio n  o f  H A M ­
M E R ’S L IT T L E  B O O K ? I t  c o n ta in s  d o zen s o f  fo rm u ­
la s  fo r  d e v e lo p m e n t a n d  m a n ip u la tio n , a ll o f  w h ich  w ill 
p ro b a b ly  p ro v e  u se fu l to  you .

Your Supply Dealer has H A M M E R  S. S. Ortho
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Let’s H  ave Your Opinion
•  As an aftermath of the convention there 
have been the usual number of newspaper 
stories alleging that photographers have won 
awards in the picture exhibit when that was 
not the case. To us this has always seemed 
like a peculiarly cheap form of “cheating” 
and more so because it is extremely difficult 
to pin down the responsibility. Everyone 
who deals with the average reporter knows 
how frequently facts are garbled no matter 
how carefully they are explained, and it is 
only too easy for an offender to place the 
blame on the reporter or the paper's re-write 
man. In at least two of the cases brought to 
our attention we believe that the photo­
graphers were honestly blameless, because 
the actual letters of notification were given 
to the reporters who then proceeded to draw 
the long bow in a mistaken desire to he of 
service and "put it on a hit thicker" for a 
good friend or a good advertiser.

But whether or not there is a justifiable 
excuse on the part of the photographer, the 
harm is done, ffe has received publicity to 
which he is not rightfully entitled and other 
Association members and non-members in 
his vicinity have been quite definitely injur­
ed. Obviously it is highly unethical for a

V o l. 58, N o. 1428

P ub lished  a t L orain , O h io , by C harles A bel 
In co rp o ra ted

E ditorial O ffices:
525 C ax ton  B ldg., C leveland, O h io . 

Subscrip tion  Rates:
U n ite d  S ta tes and  Possessions, #2 .5 0  a year; 
in C anada, #3 .0 0  a year; all o th e r  countries, 
# 3 .20  a year.

P ub lication  and  A dv iso ry  B oard  fo r T h e  A sso­
ciation:

Jam es M . C aufield, C has. A . B ow m an, Jr., A . 
R. B uehm an.

photographer to claim honors which he has 
not won. Obviously, also, the matter in the 
eyes of any big-city newspaper (and most 
small ones, too) is not sufficiently important 
to warrant a correction. Nor does it help 
lor the other photographers in the locality 
to rise in wrath and say that the offender 
should he summarily expelled from the Asso­
ciation or in other ways penalized. That 
serves in no way to undo the harm and be 
sides, as we pointed out before, responsi 
hility in this particular type of situation is 
almost impossible to fix. The newspaper and 
the photographer are both formally notified 
The newspaper invariably ignores the letter 
entirely, while the photographer writes an 
awfully nice letter to explain how it all hap 
pened and to say that he is sorry. Nine 
times out of ten it really was not his fault 
and he wouldn't have had it happen for the 
world.

However, this does occur every time an 
exhibit is held, and it becomes plain that dis­
ciplinary action of some kind should be tak­
en. The suggestion has been made that the 
responsibility for errors of this kind be plac­
ed solely on the shoulders of the members 
themselves, and that where such news stories 
appear, regardless of their being careless re­
porting or deliberate falsity, the offender be

O ctobe r 20, 1936

O fficers o f T h e  P h o to g ra p h e rs ’ A ssociation  of 
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The Cover Picture
•  It has been many months, too many in 
fact, since the work of a Canadian photo­
grapher appeared on our front cover, so we 
are doubly pleased to show on this issue the 
strong head of a man by one of Toronto’s 
best-loved photographers, John Kennedy. 
John believes in the rendition of character 
through honest, straightforward lighting, 
minus all the modern tricks and, having se­
cured what he wants in the negative, he 
finishes by producing prints of superb tech­
nical quality.

refused the privilege of exhibiting again at 
the convention for a period of from two to 
five years. Inasmuch as the Board already 
has in mind plans for future exhibits which 
will make awards of all kinds considerably 
more desirable, this penalty might turn out 
to be more salutary than at first appears 
Comments from our readers will be appre­
ciated.

Minnesota Convention V e r y  
Success ful
By D. Peterson

•  (.fur 1936 convention, which ended on 
September 24. was a success in every re­
spect. Altogether 237 were registered, of 
whom 116 were studio owners. The pro­
gram was well balanced and every number 
was well received. Program was carried out 
as scheduled. By slipping in our business 
meeting where a reception room talk was 
scheduled, between two gcxid numbers, we 
managed to have the largest attendance we 
have ever been able to get for a business ses­
sion.

The picture exhibit was larger and, I be­
lieve, better in quality than usual. Loving 
cups were awarded to the Garrett Studio, 
Minneapolis, for the best portrait exhibit: 
J H. Kammerdiener, Minneapolis, for the 
best commercial exhibit; Bue Studio, Lanes- 
boro, for the best pictorial exhibit. The 
Charles W . Howson Co., Minneapolis, re­
ceived a special cup for an exhibit of direct 
color photography. In the miniature class, 
the gold medal went to the Garrett Studio, 
silver medal to Mrs. Illstad of the Miller 
Studio, Minneapolis, and bronze medal to 
the Wright Studio. St. Paul. Several blue

ribbons were awarded to other exhibitors.
It was voted unanimously to hold the 

next convention in Duluth, this being a de­
parture from a rule of many years to hold 
all conventions in the Twin Cities, alternat­
ing between St. Paul and Minneapolis. The 
new officers are: Louis Dworshak, Duluth, 
president; O. E. Bergstrom, Moorhead, vice- 
president; E. V. Hockett, Albert Lea, re­
elected treasurer; C. H. Galbraith, Minne­
apolis, re-elected secretary. Past president 
Herman Larson, Minneapolis, automatically 
becomes a member of the board. District 
vice-presidents are: Harry Rickers, W orth­
ington; George Coan, St. Cloud; John John­
son, Detroit Lakes; M. O. Bue, Lanesboro.

1936 W ino na  Portrait Stu­
dents Express Their 
Appreciation

October 5, 1936
Photographers' Association of America 
>25 Caxton Bldg.
Cleveland, Ohio 
Gentlemen:

Permit me to be one of the many to con­
gratulate you upon the success of the Sum­
mer School of the P. A. of A., held at W in­
ona this summer. I had the very rare privi­
lege of attending both courses and I know 
from actual knowledge and contacts with 
my fellow students that the School was suc­
cessful in every detail.

Especially do I wish to praise the untiring 
work of Director Wm. Gerdes. I know that 
prior to the opening of the School, all eyes 
were focused on Mr. Gerdes as to his 
success at Winona his first year as Director, 
and when the final analysis was made the 
Trustees of Winona threw out their chests 
in self-acclaim for the perfect decision made 
when they selected William Gerdes as Di­
rector for the School. He was truly an ad­
mirable leader and an inspiration for each 
and every student to attain higher heights 
in photography.

In behalf of the Portrait Class of '36 I 
wish to thank the P. A. of A. for the splen­
did opportunity you accorded us in allow­
ing us to receive such a thorough education 
in the art of photography. There was not 
one student, out of the 82 attending the 
Portrait Course, that did not receive far
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A. H . ( " A l" )  Hicmcycr. President of Medo Photo Supply 
Corp., Hew  Tori; City.

more than he expected, and we realize that 
if similar courses were given elsewhere, the 
fees would he many times the reasonable fee 
asked at Winona.

We take off our hats to you for sponsor- 
ing such a worthy enterprise! Our one big 
hope is that you will continue the Summer 
School of the P. A. of A so as to give other 
photographers the same privilege that was 
accorded us.

If any member of the P. A. of A. is in 
any way dubious about the school being suc­
cessful in every detail, I sincerely hope you 
will have him write me or any other student 
who attended. I care not what previous ex­
perience they had had before registering at 
Winona, I am positive they will substantiate 
what I have just said.

To the Trustees: George W . Harris, 
George J. Kossuth, and Charles D. Kauf- 
mann, we especially wish to congratulate 
and thank them for their splendid work in 
behalf of the School. W e realize they were 
very busy but nevertheless they still stole 
time enough, of their own, to make personal 
visits to the School and all three gave us 
added information for which we are very 
grateful.

To the Faculty and Guest Instructors of 
the 1936 Courses, we wish to express our 
heartfelt thanks and appreciation for their 
untiring efforts in our behalf. They were 
very tolerant and also very thorough in their 
instructions to us, giving no thought as to 
the extra time and work necessary to in­
struct such a large group. For their unsel- 
fiish attitude in every respect we feel in­
debted.

Gentlemen: I personally feel that by spon­
soring such a worthy enterprise as the 
Winona School you are giving a contribu­
tion to photography that could not be ac­
complished in any other way.

If at any time I can be of service to the 
Association in sponsoring similar activities,
I will be only too glad to do so.

Very truly yours 
W . ' ‘Bennie Degn 
Pres. Portrait Class of ’36 
120 Main St.
Logan, Utah

" A l "  N  iemeyer Celebrates  
Two Anniversaries
•  It was fifteen years ago that A. H. Nie 
meyer, better known as "Al to his many 
friends, decided that twenty-five years of 
working for other people was long enough 
and that he ought to go into business for 
himself. It was high time, he thought, that 
he should begin to capitalize on the many 
friendships he had made while spending a 
quarter of a century with Scoville & Adams, 
later with the Anthony 6? Scoville Com­
pany, and finally the Defender Photo Sup­
ply Company. And so, in the fall of 1921, 
he started the Medo Photo Supply Corpora­
tion despite the fact that the times were none 
too good and his friends and competitors 
alike prophesied his downfall.

But Medo went over. Through consistent 
and conservative work the business prospered 
and grew annually in volume profitable 
volume. W ith B. L. Hoppin, present man­
ager of the firm, as his first errand-boy, Al 
kept things moving in a small eighteen-foot 
location in what was known as the Hooven 
Building, on West 46th Street near Sixth 
Avenue. Today, at the end of his fortieth 
year in the photo supply business, Al finds
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himself with floor and working space cov­
ering 12,000 square feet and Medo is located 
in the ever-growing section just around the 
corner from New York's famous Radio City, 
at 15 W. 47th Street just west of fifth Ave­
nue. The retail and professional depart­
ments alone, on the main floor of the store, 
occupy a space 56'xlOO'.

Today in his 57th year, A1 Niemeyer 
continues to plug along in the ways which 
he has found successful, but nowadays when 
payroll time comes around the ghost has to 
walk for a staff of forty instead of the lone 
errand-boy with whom he started. A1 neith­
er acts nor looks his 57 years and looks for­
ward to the time when even forty will not 
he enough to handle Medos constantly 
growing list of customers. No credit-grab­
ber, A1 cheerfully admits that much of the 
firm s advancement has been due to the work 
of men like Hoppin, his treasurer Irving W. 
Goodfield, and other members of his staff, 
for he boasts of his business family as be­

ing one of the happiest in the photographic 
trade.

Medo Photo Supply carry all popular 
lines of American-made materials, beginning 
with those of the Eastman Kodak Company, 
and also represent in this country the well- 
known British firms of Illingworth, Welling­
ton & Ward, Ross, Ltd., and J. ff. Dall- 
meyer, Ltd., these and others to come being 
the result of ALs frequent trips to Europe. 
He sees nothing at all wrong with the photo­
graphic industry and feels confident of the 
future growth of Medo because there is am­
ple business for all who are willing to go 
after it. "While ours may not be the largest 
photo supply house in the world,” he re­
marks, “we hope to attain that goal some 
day. And, incidentally, we have just re­
ceived in the mail Medo’s latest illustrated 
catalogue #7 - 36. A book of 128 pages, it 
is something every photographer should 
have on file. It will be sent you without 
charge on request.

Proceedings of the Chicago Convention
The 49th Annual Convention, Photographers’ Association o l Am erica, H o te l Stevens, 
Chicago, A ugust 25-28, 1936
(In pub lish ing this report it  should be noted that the O p e n in g  Session and Council Sessions, be ing 
prin ted p rin c ipa lly  for record, appear in small type . Reports o f lectures appear in our regular ty p e  for 
easier reading The O p e n in g  Session, C ouncil Sessions and Portrait Program are be ing published in 
T h e  P R O F E S S IO N A L P H O T O G R A P H E R ; the Commercial Program is be ing published in "T he  Commercial 
P hotographer."-----Ed.)

O pening Session (Continued)
A ugu s t 25 th , 1936

Excerpts from Home Portraiture Demonstration
By Lewis D. P h illips, Charlotte, N . C.
(Presented entirely without preparation, to  f i l l  an unexpected vacancy on the program)

•  Wo speak of home portraiture and we 
speak of portraiture in the home, and we 
also speak of going in the home and mak­
ing pictures look as if they were made in 
studios, and vice versa.

1 am going to use this white background, 
because we have the advantage of its being 
already set up. 1 illuminate the white ground 
to the extent of seeing that it is not over­
done, in accordance with the way you 
would balance any subject you have under 
your light.

I first illuminate my white ground and 
place my subject about three, four or five 
feet away from my background. My eyes 
should always tell me just exactly what 
strength, if any strength is being placed on

my background. You have to be careful 
in lighting so that your subjects are not 
muddy when your prints are made.

. . . Mr. Phillips posed a subject from 
the audience. . . .

The shoulder is likely to look too hard, 
and that is why I always use a screen. It 
makes no difference what kind of lights you 
have, as long as they have actinic power. 
The knowledge of light you should have is 
to know how to balance your light. You 
should show the flesh tone values. You can 
get any density that you want.

W e have other operators who work en­
tirely different, I know. The gentleman 
who is going to take the platform tomorrow, 
Mr. Gittings, will work in a different man-



ner. I am mentioning that because we have 
so many possibilities in photography that 
each man has a certain way of working. 
That is why the pictures in the exhibit are 
all different. Each person thinks his way 
is right.

You folks know that a back light is very 
beautiful, but I never misuse a back light on 
anything that is made with the white 
ground. I do with the gray, and that makes 
a lovely picture. But whether you make 
your picture with a white ground or a gray 
ground, always watch your subject.

I always try to show the long, thin line of 
a hand, no matter in what position it is. 
Never show the hands looking squatty. In 
the old days, you know, we used to put a 
rose in the hands. But we do not do that 
any more; it costs too much. (Laughter)

We photographers come to our national 
conventions from cities of \0 0 0  arid all dif­
ferent sizes. I will say until my dying day 
that the man who has ideas and wants to 
reach a certain goal has to select that goal 
and work for nothing but the first thing in 
business, and that is ethics. I never figure 
on the other fellow who is supposed to be 
my competitor. I never figure on another 
photographer beating me out when I make 
up my mind on my goal, and that is, to turn 
out the best portraits it is possible for me 
to make. That is why I come to conventions 
to get the ideas of the other men, to figure 
out how they do those things that I think 
are wonderful. John Jones wins the gold 
medal. Well, he would not have won the 
gold medal, take it from me, unless he did 
win it and his picture was worth it. It is 
a valuable thing for a man to- get a gold 
medal or a silver medal or a bronze medal 
or honorable mention.

I intend to make better pictures. That 
is why I say we should take photography 
more seriously. We should absolutely go 
into it as a study. I have said to myself 
many times that I want to make nothing 
but good pictures. I want to be a credit to 
my community. That is why I love to work 
with the men who are in this organization, 
from the top to the bottom. No matter how 
good you make your work, you can make it 
better. When an individual stops studying, 
he is finished. When you return home from 
the convention, do not have the idea that 
you are going to try something. Go back 
with the determination that you will try and

Portrait by David Fetzer. Leui> Studio. Toledo. Ohio

will accomplish some of the suggestions you 
have picked up here. Use the slogan of 
this beautiful city "I will.”(Applause)

You have to have your mind on your 
work. It is going to cost you money to open 
the door of your shop in the mornings. I 
have found that out. You have to make 
that money; one way above all others is to 
make better work than the fellow- down the 
street. Do not brag about it, but just go 
ahead and do it. Let the other fellow shift 
for himself in his line. When you call them 
competitors, they arc not competitors. I do 
not regard that as competition. We have 
people in our business who will stoop to 
absolutely nothing.

The first thing to do is to clean your own 
door-step, to clean your studio. You do not 
need elaborateness. If you are going to cater 
to the people of your city, no matter how 
small, and you want to be one of the lead­
ing lights, and photography is your profes­
sion, your first step should be cleanliness. 
Not only should your studio be kept clean, 
but also yourself. You cannot run a busi­
ness unless you are clean all around. Your 
mind has to be clean. If there is any liquid 
in the dark room, let it be something that 
you cannot drink, (Laughter) because you
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cannot develop films that way. You arc 
only fooling yourself when you develop 
your negatives in bad solutions. When you 
go in the first thing in the morning, you 
should open your windows and let God s 
fresh air come through your studio. It does 
not cost anything. Air your studio out: 
keep that smell of your acetic acid away 
from the people who come in, and the other 
odors from old developers.

You know the story about old hypo. It is 
cheaper than anything you can buy, and it 
is the quickest thing to get you in trouble if 
you do not watch out. There are some of 
the big boys around here who know all that, 
but I am for the little fellows. In my or­
ganisation in the state of North Carolina, 
if there is anyone in the state who wants 
to know anything that I know, I am glad 
to instruct him. It is a blessing to be able 
to help your fellow-men, and why should 
we not help each other in each profession? 
W e are not brought here to knife each 
other.

When you see a picture in another man's

window, you probably say to yourself, 
"Humph!" And that is as far as it has gone. 
But if you will only say to yourself, "That 
is a mighty nice picture." and when you see 
him, tell him that, it will not hurt you. Be 
honest. Be truthful. Let us shake hands 
with one another and be pleasant. Let us 
be friends forever. It is our profession and 
we love our work or you would not be in 
it. I like mine I will not say that it is a 
pastime, because I have to make my living 
that way, but it is a real pleasure neverthe 
less. Your work should not only be pleasant, 
it should be fascinating. You should do 
some experimenting.

First you should get good value and chem­
ical quality in your negatives. After you 
get that you know the printing medium 
that you are going to use. It does not make 
any difference what it is, you can tell; you 
can read that negative just the same as a 
doctor reads an X-ray and tell what the 
trouble is. Thank you. /'Applause )

. . . Portraits of children, made by Mr 
C K Constable, of Omaha. N eb r, were
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exhibited at this time by President Kossuth.
. . . The meeting adjourned at four-thirty 

o’clock. . . .
Wednesday A fte rnoon Portrait Program 
A u g u s t 26 , 1936

•  The meeting convened at one-thirty o’­
clock, Mr. George J. Kossuth, President of 
the Association, presiding.

President Kossuth: The meeting will now 
come to order.

Ladies and Gentlemen: There will be a
change in the program this afternoon. Mr. 
R. A. Buchoz, who was to open the meet­
ing, has a very bad cold, and he cannot talk. 
I am happy to announce that Mr. Constable 
is with us today and will take Mr. Buchoz’ 
place. (Applause)

Studio Portraiture in the Home
By Claude Kenneth Constable, O m aha, N ebr.

•  The first thing I am going to tell you is 
why I am here. I was talking to Mr. Alva 
Townsend, of Lincoln, Nebraska, and he 
asked me how 1 was getting my business, 
and I told him. I do not think he believed 
me. He offered me an opportunity to come 
to his studio for a week and show him how 
it was done. So I went to Lincoln, taking 
my camera and my outfit that I used at 
home, and he sent me to some of his cus­
tomers. I was there two weeks, and our 
total business was $504.00, I believe, which 
is not big business at all, but he sent his 
assistant operator with me to help me when 
I was making these sittings. When I left, 
this boy carried on. Two weeks after I left 
he did $800.00 worth of business that he 
could not trace to old customers. It was 
practically new business.

Question: How did you get that busi­
ness?

Mr. Constable: We used the telephone.
I went out and saw many of these 
people. I cannot tell you just what I said 
when I used the telephone because I do not 
know myself when a woman says, “Hello” 
what I am going to say. ( LaughterJ

Question: Do you make appointments to 
show samples?

Mr. Constable: No, I do not show sam­
ples at all. I keep away from showing 
samples. When I have my proofs, instead 
of passing out all the proofs, I pick what I 
think is the best proof in the lot, and I make 
a huge 16x20 print, put it in a frame, take 
it to the customer’s house and leave it with 
my proofs. I believe in creating a desire 
for something. When I do that, I pick 
something that I want them to buy rather 
than have them go through a bunch of sam­
ples and pick what they want to buy.

I have just returned from Denver, where 
I was doing the same thing. We had 159

sittings, of which we sold 133. There were 
twenty-six sittings not sold in that lot. Also 
we sold 77 of these large pictures.

Question: What did that business amount 
to?

Mr. Constable: It amounted to $3,047.00, 
but we have 19 sets of proofs we have not 
contacted as yet. That was an average of 
$23.05 per order, or $20.32 per sitting.

Question: Do you make your sittings
speculatively?

Mr. Constable: Absolutely. I would
rather have a speculative sitting than a bona 
fide sitting, because people do not know 
what they want when they are looking at 
your samples. I want them to buy what 
I want them to take.

Question: Do you solicit on the idea
of “no obligation to you?”

Mr. Constable: Positively.
Question: How many shots do you

make on the average speculative sitting?
Mr. Constable: That depends upon the 

home. I look around me and see what 
kind of furnishings they have. That is an 
advantage you do not have when they come 
into the studio.

Question: Mr. Constable, do you force 
your sales?

Mr. Constable: No, not at all. We
take an entirely different attitude. W e try 
to give people the thought that we do not 
care whether they buy or not, and carry 
that all the way through.

Question: What size films do you use?
Mr. Constable: I use size 5x7.  I de­

liver 5x7 proofs, but I take one of those 
proofs and make up the finished picture-— 
not a finished proof, but what I want them 
to buy. If they buy that particular thing, I 
leave it right there. I want to sell them 
something good and they want to buy some­
thing cheap. (Laughter and applauseJ
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Question: Do you carry through the
entire process yourself—soliciting, selling, 
the sitting, and so forth?

Mr. Constable: I did, but I was so
busy 1 had to get a solicitor. A young fel­
low came with me for a couple of weeks, 
and he has taken hold just fine. After I 
once get started, I get my leads from my 
satisfied customers. I ask them for names. 
They are willing to give them to you—I do 
not have any trouble that way at all, unless 
I fall down on the proofs. Then I do not 
mention it. ( Laughter)

Mr. Phillips: Tell the audience what you 
get for that picture. (Holding up a sample 
of Mr. Constable's wor\.)

Mr. Constable: I have a half-inch wood­
en moulding frame that I put on that 
picture, which costs me fifty-three cents 
complete. I insert it myself, and I am al­
ways careful to put a wire on the back of 
the frame for the reason that when I leave 
this picture I want to leave it and get right 
out. I want the lady of the house to look 
at the picture and hang it on the wall, and 
she will leave it there until I call for it.

Question: How long do you leave your 
proofs and your picture before you go back 
to sell?

Mr. Constable: Three or four days.
I want this picture to grow on them.

Question: How soon do you deliver your 
proofs after the sitting?

Mr. Constable: I have to hold them 
up for about three or four days because I 
have to have time to get this out.

Question: What is your excuse for mak­
ing the sitting?

Mr. Constable. I believe that all moth­
ers of children want to have those chil­
dren photographed, but you can call them 
until you are black in the face, and you 
cannot get them to come to your studio. So 
I try to make it easier for them by going 
into the home.

Question: You just want to show’ them
a selection of proofs, is that the idea?

Mr. Constable: Yes. I do not mention 
this picture at all w'hen I am talking to 
th em. I tell them I w-ill carry out the
regular good work of the studio at the reg­
ular prices, that there is no extra charge for 
coming to the home. I have better results 
after dinner in the homes than I do morn­
ings or afternoons.

Question: How' much do you get for

that picture?
Mr. Constable: That one costs $15.00 in 

the frame, or $12.50 with an order. You 
would be surprised how many women will 
try to save that $2.50.

Question: Do you specify any minimum 
order?

Mr. Constable: No, I do not. I do
not want anything to interfere with my get­
ting into the home. They can buy one 
5x7 print for three dollars, and that is the 
only way they can beat me on this $12.50 
price. They get the 5x7 for fifty cents, at 
that rate.

Question: Just what approach do you
use?

Mr. Constable: You can say a thousand 
different things. You can buy a new’ light 
and get the w'hole town interested because 
of that new light. You can buy it, but you 
do not have to use it. They would not know 
whether you did or not. They are interest­
ed in anything new'.

Question: Would it not be an ad­
vantage to show 8x10 proofs rather than 
5x7's?

Mr. Constable: No, I cannot see why 
that should be done. You are showing a 
large picture. By the w’ay, I do not show’ 
the proof of the large picture. I tear that 
up right away.

Question: W hat do you say when
they say that $15.00 is too much for that 
picture?

Mr. Constable: I try to sell a smaller
print.

Question: W hat do you get for smaller 
ones?

Mr. Constable: I charge $12.00 a dozen 
for 5x7’s and higher prices proportionately.

Question: How many proofs do you
show?

Mr. Constable: That depends a lot on 
the home. If it is a fine home, you can­
not show too many proofs. If you think 
the customer will only buy a $15.00 picture, 
you have to cut down on your proofs. You 
can tell whether people are spenders when 
you get in their home by just looking 
around.

Question. Do you think it is an in­
ducement to show eighteen proofs, over a 
dozen, or anywhere near that amount?

Mr. Constable: If I sell an extra proof,
it pays for eighteen films.

(Continued on page 252)
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The Idea Exchange
W e w ill p a y , on acceptance, $1 .00  for each item accepted for this D epartm ent. It m ay be a stunt, 
g a dge t, short-cut, form ula o r just some lit t le  hunch you m ay have w orked ou t for you r own use to  save 
tim e or m oney in you r studio. It m ay be long  or short, illustra ted  if  necessary. H o w  i t  is w ritten is 
un im portant as we w ill do any re -w riting required. It is the idea  we want. Items not accepted w ill be 
p rom p tly  returned. Send them to : The Professional P hotographer Idea Exchange, 525 C axton B ldg., 
C leve land, O h io .

Illum ination for the Retouching Desk 
By A lle n  C. D odg e , Stonehurst H ills , Pa. 
(Illustra tion)

•  For those photographers who use a re- 
touching desk of the R. O. C. type, improv­
ed illumination may be obtained and fully 
controlled by the attachment of an electric 
light bulb to the back of the stand. Using 
an ordinary porcelain base receptacle, screw 
this to the upper edge, in the center, just 
above the ground glass of the slanting part

Illustrating Mr.  Dodge's accompanying suggestion

of the desk. Then place a 40-watt frosted 
bulb in the receptacle. The reflecting mirror 
in the base of the desk is kept clear and the 
light reflects from the mirror to the re­
touching surface, thereby producing a soft 
light. By tipping the mirror at a suitable an­
gle, illumination is increased or reduced at 
will, according to the density of the negative 
being retouched.

Simple Trimming-Gauge for Prints
By J. R. M a c N e il, Phipps S tud io , Framingham, 
Mass.

•  For those studios which do very little 
photo finishing, except perhaps as an ac­
commodation to special customers, and 
which consequently do not have the usual 
masks or forms in stock, try making a pin­

hole through the celluloid mask about one- 
quarter inch from each corner. The pinhole 
will show as a black spot on the print which 
makes a fine trimming guide, eliminating the 
necessity for a gauge.

M oun ting  Photographs in H o t, Damp 
Climates
By K. F. Keith, St. Petersburg, Fla.

♦  Ffere is a stunt we use for mounting 
prints in the hot and humid South. We 
coat ordinary white shellac over the orea of 
the mounting which is to be covered with 
the print and allow the shellac to dry, which 
it does very quickly. We then proceed in 
the usual way with the mounting-press, or 
a hot hand iron, which is equally satisfac­
tory. Put on by this method the prints are 
there to stay, and will not creep or buckle 
in the damp air, or even when exposed to 
rain.

Uses for O ld  Films 
By Paul H a d le y , P iggo tt, A rk .

•  What to do with wasted films is some­
thing many photographers would like to 
know. Ffere are a couple of ways in which 
1 manage to utilize them. I find that prints 
in folders on my display shelves are apt to 
become dirty from handling, as well as from 
dust and other air impurities. Cleaning the 
emulsion from old films, I use the resulting 
clear celluloid sheets to cover the prints 
and any dirt can easily be wiped off without 
soiling the prints. Incidentally many of my 
customers like the appearance of the prints 
with the clear celluloid over them and when 
desired 1 sell prints in folders that way at a 
small extra charge. Good printing masks 
can also be made from old negatives by sim­
ply dyeing the emulsion to make it opaque. 
This can be done with regular dyes or with 
water colors. Red of course is the color to 
use and if it fails to “take heat the dye so 
it will penetrate the emulsion more readily. 
Such masks are very durable, and can be 
handled better than those made of paper, 
without wrinkling.



252 The Professional Photographer

(Continued from page 250)
Question: How many proofs does your

average customer order?
Mr. Constable: I would be safe in saying 

two.
Question: How do you meet the op­

position at the door at the time of entrance? 
W hat psychology do you use when the lady 
comes to the door to let you in?

Mr. Constable: When I go to the
d(x>r I have an appointment, which is usual­
ly made over the telephone. Once in a while 
1 call on a person without phoning when a 
former customer has given me the name. If 
some one has sent you there, it is very easy 
to get in.

Question: Once you get in, you are all
set?

Mr. Constable: Yes.
Question: Why do you not show sam­

ples? Would you not have a talking point if 
you did?

Mr. Constable: Yes, that would be a
good talking point. But if I show samples 
they will pick what they want and say, 
“How much is one?” It is hard to get 
around that. They really think they only 
want one picture, but they do not. They 
will buy more.

Question: Suppose they want the large
picture from another proof in preference to 
the one you have made up?

Mr. Constable: That would cost me
twenty-six cents to make the change, out­
side of labor and time. That twenty-six 
cents covers the paper, the mat and the 
materials.

Question: How do you price your pic­
tures other than 5x7’s; other than $12.00?

Mr. Constable: I have a plain 5x7.
The next size is 4J/2X6J/2 on 7x11 sheet 
print, which is $22.50. The 6x8's are $40.00. 
The 11x14 sheet prints are $60.00.

Question Do you not find that a greater 
number of your customers want one, two 
or three in preference to six or a dozen?

Mr. Constable: Yes, I believe I sell
more people three pictures than I sell six 
pictures.

Question: W hat sales talk do you use 
when the customer only wants three and 
you want him to buy more?

Mr. Constable: That is a tough ques­
tion. I do not believe in high pressure 
or over selling. I assume that the customers 
are intelligent and that they know what

they want. The thing I try to keep away 
from is to have them pick something I do 
not want them to have. That is the reason 
I show this big picture. I want them to take 
that picture, and after they take that one I 
do not care what they take.

Question: Do you not feel that it would 
be an advantage to show larger proofs all 
the way through instead of a 5x7 red proof?

Mr. Constable: No, I do not feel that it 
would. I never have, so I cannot answer that 
question.

Question: How many sittings can you
make in a day?

Mr. Constable: I make nine appoint­
ments every day. I never fail to make 
nine appointments, and then cancellations 
usually bring the average to six or seven a 
day.

Question: How do you divide your
half-dozen and three pictures into the dozen 
price? If your dozen price is $60.00, how 
much is one picture, or three, or six?

Mr. Constable: For three pictures, 1
charge half of the dozen price. At $60.00 
a dozen, three pictures are $30.00. One pic­
ture is $20.00.

Question: When you finish up a different 
proof, what do you charge extra?

Mr. Constable: I charge $1.50 for
the retouching, plus the regular price of the 
picture.

Question: When your salesman goes
into a home to sell the order, does he have 
any other samples with him?

Mr. Constable: When he makes the ap­
pointment for the sitting he has no samples 
with him, but when he brings the proofs for 
the customer to see he carries a full line of 
samples with him.

Question: Do you retouch any of the
proofs?

Mr. Constable: No, we do not do
any retouching at all except on the one that 
we make up. It makes the big one look bet­
ter, I believe, if you do not retouch your 
others.

Question: Is that true in the case of
the picture of an older person instead of a 
child?

Mr. Constable: I photograph very few 
grown-ups.

Question: Do you leave the proofs
and then go back to sell them later?

Mr. Constable: Yes, I leave the proofs 
and the large picture ready to be hung.
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FOURTEEN GRADES
T h e  quality, richness, and warmth of the print 
on Vitava Opal are further enhanced by the 
wide choice of surface textures and tints of 
paper stocks. There are fourteen grades of 
Vitava Opal to choose from — a variety suffi­
cient to please the most exacting. Eastman 
Kodak Company, Rochester, N. Y.

VITAVA OPAL PAPER
FOR ENLARGEMENTS OF CONTACT PRINT Q U A L IT Y
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Question. Do you make any re-sittings?
Mr. Constable: If the customer asks for

one, yes. I do not argue with her about that 
at all because I have found that it does not 
do me any good. ( Laughter)

They have something in their mind they 
do not like; maybe I cannot see what it is, 
but I would rather make a re-sitting than 
argue about it. Then it is a sure sale.

Question Do you make all of your pic­
tures on a light ground?

Mr. Constable: Yes, all of them.
(Convention Proceedings to be continued)

Tis H ere , M a y b e
•  Despite new laboratories and studios 
erected during the summer, the Department 
of Photographic Technology at the Rochest­
er Athenaeum 6? Mechanics Institute, Ro­
chester, N. Y., was compelled to turn away 
a score of applicants for admission. Thirty- 
two freshmen from all parts of the United 
States were accepted for the three-year 
course which includes in addition to photo­
graphy, photographic physics, photographic 
chemistry, studio management, salesmanship, 
free hand drawing, composition and design. 
The laboratory includes 25 individual dark 
rooms, each fully equipped with the latest 
photographic materials and equipment, and 
especially designed to permit the student to 
work in his individual dark room and yet 
facilitate constant supervision by the in­
structor in charge. The teaching force has 
been increased to 12 instructors.

Section Three, P. P. A. of Pa., held its 
last 1936 meeting at the Penn. State Studio, 
State College, on September 9. George Sim­
on, York, spoke m color photography; Hil­
lary G. Bailey of the Agfa Ansco Corpora­
tion, Binghamton, hj. T_ presented a general 
tall( on light and its effect on different 
photographic material, as well as the use of 
appropriate lenses; Leo Buckley, Bingham­
ton, Tff.. Y., spoke and demonstrated the use 
of drapes. "It was a very interesting meeting 
all the way through," writes secretary-treas­
urer A. A. Bosshart of York-

Roy Hirshburg, Richmond, Ind., asks 
that we warn readers against a traveling 
salesman using the name of Newman, about 
5' 9/ 2" tall, medium complexion and highly

nervous in manner. Very talkative, he 
shows a considerable collection of carved 
wood signs and, as evidence of his bona fides, 
an order pad showing the names of many 
photographic studios. He offers genuine 
hand-carved wooden signs of the studio 
trademark or the photographer's signature, at 
ridiculously low prices, running from $3.00 
or a bit less to $5.00, and claims to represent 
the Massy-Stark Co., 2325 S. Kinnickinnic 
Ave., Milwaukee, Wis. He collects in ad­
vance, using the reasonable argument that 
his firm has had so many C.O.D.'s refused 
in the past that they no longer accept any­
thing but cash orders, inasmuch as if a sign 
is not taken when sent, they are naturally 
stuck with it. According to Mr. Hirshburg, 
he decamps with the cash and that is the end 
of it. The Massy-Stark Co., a legitimate firm, 
are trying to locate Newman through the 
help of the police.

Agfa Portrait Enlarging paper, just an­
nounced, is a new and important addition to 
the varied line of photographic materials 
manufactured by Agfa Ansco Corporation, 
Binghamton, ]\[. T. This new paper, a mod­
erately fast projection material, has been 
specially designed for portraiture. Its emul­
sion, coated on extra heavy stock, gives 
pleasing, warm-black tones which, if desired, 
may be beautifully toned by the usual meth­
ods. Portrait Enlarging is available in three 
attractive surfaces on both white and ivory 
stock. Kashmir- -pebbled surface with slight 
luster; Matte — smooth surface without 
sheen; Fabric Rough- rough surface with­
out sheen. It is supplied in normal contrast 
which may be modified by manipulation in 
exposure and development. Available in all 
standard sizes at regular Indiatone double­
weight prices.

We are informed belatedly of the death 
of Joseph L. Cox, photographer in Indian­
apolis, Ind., since 1904, on May 21, after 
an illness of several months. Mrs. Cox is 
carrying on the business.

Many of our readers will undoubtedly be 
surprised to learn, as we admit we were our­
selves, that Helen Sheldon Gerdes, wife of 
Director William Gerdes of the Winona 
School and known to the students of that 
school mainly for her lectures on business 
administration aside from her general popu-
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Why GEN ERAL ELEC TR IC  uses
inside-frosted BULBS

fo r  P H O T O F L O O D  L A M P S
H ere 's  w hat happens w hen light 
strikes tw o differen t types o f glass.

W E could make the bulbs of G-E M azda 
P hotoflood lamps of any glass we desired. 
W e chose inside-frosted glass because it 
gives the photographer the most for his 
money.

Used in a reflector, these bulbs provide 
ample diffusion with minimum loss of 
light. Some diffusing media absorb 15% 
or more of the light, without producing 
any practical difference in light smooth­
ness. Inside-frosted glass transmits 98% 
of the light. This may mean the differ­
ence between a good picture and a 
poor one.

G-E M a z d a  Photoflood lamps offer you 
the best balance of photo-active light, con­
venience (light weight equipment and 
freedom from fuse trouble), size and low 
lamp renewal cost which we could reach 
. . . guided by close knowledge of your

needs and long experience in lamp making.
T hat is one of the reasons why it pays 

to look for the G-E monogram on the 
end of the Photoflood lamps you buy. 
Use them for better pictures. Your stock 
house can supply you. General Electric 
Company, Nela Park, Cleveland, Ohio.

GENERAL ®  ELECTRIC
M A Z D A  P H O T O  L A M P S
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Why Plug Along In The Same Old Rut?
when a practical way is open to larger sales and increased profit. W rite today 
for details of the new Lighting Course Increasing The Studio Profit.

B E A T T IE  —  1560 N . V IN E  S T .. H O L L Y W O O D . C A L IF .

lanty, is herself a portrait photographer of 
considerable note. Specializing in women, 
her portraits have been hung m past years 
at the London Salon, the Chicago W orlds 
Fair and the San Diego Exposition, while 
she had a complimentary display at this 
year's Chicago convention. W e noto learn 
that three out of five prints which she sub­
mitted to this year's London Salon were ac­
cepted for hanging, this being a decided dis­
tinction inasmuch as of 4,200 prints submit­
ted, only 390 were accepted in all.

John G. Marshall's comprehensive line of 
chemicals, oil colors, flash powders and flares 
is thoroughly described in a new catalogue 
entitled Photographic Products by Marshall 
which you can have for the asking. You 11 
find a lot of handy items included. Better 
write for a copy to John G. Marshall, Inc., 
1752 Atlantic Ave., Brooklyn, N. Y.

Miss Jo L. MacAvoy, of the MacAvoy 
Studio, Bucl^hannon, W . Va., passed away 
on August 2. Miss MacAvoy will be re­
membered as a constant convention attender 
in past years and also as one of the active 
members of the old Women s Auxiliary of 
the Photographers Association of America. 
And in many studios are still to be found 
the background carriers which she devised 
and placed on the market, but which she 
ceased to sell some years ago. Miss Mac-

GOERZ
D  A  G  O  R 

T h e  U niversa l Lens 
f/6.8-f /7.7

T he s ta n d a rd  by w hich  n v as t n u m b e r o f s a tis ­
fied lens u se rs  p re fe r  to  ju d g e  lens p e r fo rm ­
ance . th e  I>agor com bines in  o n e  lens—

1—  A P e r fe c t ly  C orrected  R ap id A n a a tig m a t.
2—  A w id e  A n g le  le n s  at sm a lle r  S to p s .
3 —  A lo n g  fo cu s  le n s  w h en  s in g le  e le m e n t  is  

u sed .
Catalog A -10 on request

C.P.GOERZ AMERICAN OPTICAL CO
317 C EAST 34 “ ST NEW YORK C IT/

Avoy tons one of the few women holding 
life memberships in the Association.

E. A. Koelle, for many years a resident of 
Comfort, Texas, where he opera tt H studio 
for 15 years until his health faned and he 
had to sell it two years ago, died at the Base 
Hospital, Fort Sam Houston, Texas, late in 
September. He had been a justice of the 
peace in Comfort for several terms.

Paul Ver\in, Sr., photographer in various 
Texas cities at different times, died in 
August 7 in Denison at the age of 84. One 
of his sons, Paul Vermin, Jr., has a studio in 
Galveston, Texas.

O. H. Boye, one-time famous photograph­
er of San Francisco, Calif., whose studio 
there was expanded into a chain by the late 
Joseph Opet under the name of Boye Stu­
dios, has re-entered business for himself at 
23 Grand Ave., San Francisco, after an ab 
sence from the profession of eight years. 
The San Francisco Boye Studio was recently 
taken over by Barboni Brothers, who already 
have a studio in Oakland, Calif., and the 
name will be changed to J Barboni Studio.

For Your Bookshelves
•  Travel Photography, by Karl A. Bade- 
ben, Jr.. F.R P.S., Dean of the Tfew Tor\ 
Institute of Photography. 5x7, 64 pages, 21 
illustrations. Paper, 50c postpaid. Order 
from Fomo Publishing Co., Canton, Ohio..

This little handbook is one of general ad­
vice and suggestion for the amateur who 
wants to get successful results with a hand

Your Dealer Stocks
PHOTO FINISH WORLD 

BLOTTING PAPER
C hem ica lly Pure ♦  C hem ica lly  Safe 

fo r  A L L  P h o to g r a p h ic  P u rp o se*

____________Order it BY NAME
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Here is Fashion in a New Inslip Easel

THE HYDE PARK
New Satinette sheen-finish stocks in black or neutral— 

both with silver stripes—effective colorings.

The exquisite design lends itself most artistically to 
this quality stock.

Made in sizes i  x 4 to 5 x 7.
Have your stockhouse salesman show you this style.

We will mail a sample of the 4 x 6  size for 10 cents.

T A P R E L L ,  L O O M I S  8c CO.
(E astm an  K odak  C o m p an y ) C hicago , Illinois
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Ask Us!
We are always ready—through the staff of contributing 

editors to our two magazines—to help photographers over 
their rough places. The men and women of national repu* 
tation named below will gladly answer your questions. There 
is no charge, but each inquiry must be accompanied by two 
3c stamps. Answers will be forwarded direct by mail as 
quickly as we can write the proper persons and get back 
a reply. Those of general interest will be published, initials 
only being used and even those omitted on request of the 
writer. Letters should be addressed to the proper editor in 
our care. In case you don 't know which editor to  address, 
or if your problem is not covered in this list, write the 
ASK  l /S f Department anyway and we will get the inform­
ation for you somewhere. We answer questions on literally 
hundreds of subjects in addition to those listed.

P ortra it P hotography:
CO M PO SITIO N  IN PORTRAITURE—NichoUi H ii. 
COST FIN D IN G — Loui. Dring.
HOM E PO RTRAITURE— Fred R. Bill.
RECEPTION ROOM  PROBLEMS—M r.. Helen Lew.. 

Fetxer.
W H ITE BACKGROUNDS— Fred R. Bill.

Comm ercial *  Industria l P hotography:
AERIAL—A rthur I*. Bancroft.
A R C H ITEC TU R A L— Harold H. Costain.
BA NQ U ETS -John  E. Ertler.
CIRKUT W O R K -Jo h n  E. Ertler.
COLORING GLOSSY PRIN TS— M . M. Hampton. 
CO M M ERCIA L PRICES— H. C. M cM ullan.
COST FINDING Louis Dring 
FURN ITU RE— " J im ”  Thompson.
GENERAL WORK— H C. McM ullan.
NEWS and PRESS WORK—John E. Ertler. 
PHO TO M ICRO G RA PH Y — Charles H. Shipman.

Photo Finishing:
LARGE PLA N TS— David S. M erriam

M iscellaneous:
A C C O U N TIN G  SYSTEMS—  Louis Dring.
AIRBRUSHES and AIRBRUSH EFFECTS—J. A. Paasche 
BROMOIL— Charles H. Shipman.
COLORING IN OILS— M rs Hugh Carver.
COLORING W ITH  W ATER COLORS—M . M . Hamp

ton.
DARK ROOM  DIFFICULTIES— Charles H. Shipman. 
DESENSITIZING—John G. M arshall.
FLASH POW DERS A N D  FLARES—John G. M arshall. 
GENERAL. TE C H N IC A L PROBLEMS— W. H. Leman 
LEGAL PROBLEMS—Leo. T . Parker. Attorney-at-Law. 
LENSES—Charles H. Shipman.
M O U N TIN G  and ADHESIVES— Nat Heiman.
STU DIO  DECO RATION  Fred R. Bill.
W INDOW  DISPLAYand D ECO RA TIO N — Don Wallace.

C H AR LES A B E L  IN C O R P O R A TE D
525 Caxton Building Cleveland, Ohio

camera away from home. It is in no sense a 
textbook, but more a running narrative of 
possibilities that may be encountered and 
how to handle them. Should be a good 
counter item for stock houses and photo­
graphers handling amateur supplies.

•  Correct Exposure with the Miniature
Camera, by William Alexander. 1x7, 96 
pages. 19 full page plates. Leatherette. 
$ 1.00 postpaid. Order from Fomo Publish­
ing Co., Canton, Ohio.

The photographer, be he professional or 
amateur, who looks for successful negatives 
with miniature cameras, will find it neces­

sary to pay more attention to exposure than 
in any of his past experience. Guesswork 
and the “rule of thumb” are out of the 
question because only negatives of the high­
est quality throughout will stand the tre­
mendous magnification commonly expected 
from miniature work. Mr. Alexander has 
gone into his subject exhaustively, discussing 
one after another the methods of insuring 
accurate exposure, the possible pitfalls and 
errors, ending with a detailed discussion of 
various types of subjects with correct expo­
sures for each. A number of important ex­
posure tables are included.

•  Photography and the Art of Seeing,
by Marcel 7s[atl{in. 8% xl l]/4, 12 pages, 29 
full page plates and various text illustrations. 
Cloth, $3 JO postpaid. Order from Camera 
Craft Publishing Co., 42$ Bush St., San 
Francisco, Calif.

Here is an interesting book and one which 
will appeal to every photographer who con­
siders his work as something more than 
merely a means of making a living. Printed 
in gravure throughout and with the editorial 
matter in an attractive, readable face, well 
spaced, it makes a handsome appearance. 
Mr. Natkiris point is that the artistic qua­
lity of a photograph is a function of the art 
of seeing and he hopes, through his discus­
sion and the excellently selected illustrations, 
to prove to photographers that they are con­
stantly missing, on all sides, opportunities 
for obtaining the unusual. No professional 
who will study this book and consider his 
own work in the light of Mr. Natkin’s sug­
gestions, can fail to be helped.

•  The Body Beautiful, Vol. II. compiled 
and edited by Hey worth Campbel l .  
8%xl lf/4, 94 pages, 88 full page plates. 
Boards leaver in full color!, spiral binding, 
$2.7$ postpaid. Order from Dodge Publish 
mg Co., 116 E. 16th St.. Ffew Tor\ City.

This is a second compilation of nude stu­
dies (all different from those in Volume I, 
of course) by leading illustrative and pic­
torial photographers of the country. It is 
printed in gravure and is a beautiful piece 
of work both typographically and as regards 
the reproductions. Those who specialise in 
work in the nude will want it for compari­
son, while artists, illustrators and others who 
are constantly on the watch for figure stu­
dies and poses will want to add the book
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A PHOTOGRAPHER
W rites O ur “ C O P Y ”

H a n s  J o r g e n s e n  o f  V ib o rg , S o u th  D a k o ta  w r ite s :

“ I f  / ii/ t*  at t h e  ( h i c a g n  C o n v e n t io n  l l o o k e d  at 
y o u r  l u m p s  in t h e  IS o rm a n -H  i l le ts  b o o t h .  I 
also  l o o k e d  at a ll  t h e  o t h e r  l a m p s  d i s p la y e d .  
F r o m  m y  e x a m i n a t i o n  a n d  p r e v io u s  s t u d y .  I 
h a v e  c o m e  to  t h e  c o n c l u s i o n  th a t  y o u r  M a x i ­
p a n  is e a s i ly  ! \ l !  \1  H E R  OISE w h e n  it a  tines to  
s e r v in g  th e  p u r p t t s e  / n r  w h ic h  s u c h  la m  /is are  
m a d e — to  m a k e  b e a u t i f u l  l i g h t in g s  p o ss ib le .  
T h e  l a m p  i t s e l f  is e a s i ly  t h e  b es t  l o o k i n g  o n e  
o f  t h e m  a l l ; an  i m p o r t a n t  c o n s id e r a t io n  in  a 
p o r t r a i t  s t u d i o

1} you have not  .seen this great Lite, write 
Jor illustrations, descriptions, terms . . . and  

details o f  our T e n  Day Trial Plan.

BEATTIE’S HOLLYWOOD HI-LITE CO.
Div. oj Otto K. Olescn Illuminating Co. Ltd.

H o llyw ood , C alifornia

to their collections.

•  The Year's Photography, 1936 - 37,
7J/4x9]/2, 128 pages, 68 full page plates. 
Paper, $1.25' postpaid. Order from The 
American Photographic Publishing Co., 428 
hfewbury St., Boston 17, Mass.

Here we have the annual number of the 
monthly issued by the Royal Photographic 
Society of Great Britain, given over as 
usual entirely to a selection of photographs 
from those exhibited in the 71st Annual Ex­
hibition (1936) of the Society, together 
with running criticisms of the prints in the 
various classifications. The field covered by 
the illustrations is so broad that there is little 
to help the worker in any one branch of 
photography.

A m e r i c a 's  L a r g e s t  S c h o o l  
o f  P H O T O G R A P H Y

w a n ts  to  send you its  new  c a ta ­
logue d esc r ib in g  cou rses  in Com ­
m e rc ia l. N ew s, P o r t r a i t ,  A d v e rtis ­
in g , an d  M otion P ic tu re  P h o to ­
g ra p h y . In d iv id u a l, p ra c tic a l in ­
s tru c tio n  by  noted  e x p e rts . P e r ­
sonal A tte n d an ce  an d  H om e S tudy 
t r a in in g .  26th y ea r. Send fo r your 
F R E E  Copy.

NEW YO R K  IN STITUTE of PH O T O G R A P H Y  
1 0 W .  33 S t . ,  Dept .  40 NEW YO R K  CITY

Statement
of the Ownership, Management, etc., of

T h e  P r o f e s s io n a l  P h o t o g r a p h e r

for October 1. 1916

Required by the Act of August 24, 1912
Published the 5th and 20th of Each Month 

at Lorain, Ohio

Editor
C h a r l e s  A b e l , A .R .P .S .

Publisher
C h a r l e s  A b e l  I n c o r p o r a t e d  

Owners
C h a r l e s  A b e l  I n c o r p o r a t e d  
C h a r l e s  A b e l , C l e v e l a n d , O h io  
F l o r e n c e  L l n t e  A b e l . C l e v e l a n d . O h io  
S .  A .  A u l t . L o r a i n . O h io  

,f. A .  D a n i e l s , L o r a i n . O h io  
G e o r o e  E. D i c k . Lo r a i n , O h i o  
C .  E.  D o a n e  L o r a i n , O h i o  
M i l d r e d  E. K a r l o v k c . C l e v e l a n d . O h io

Known bondholders. mortgagees and other security 
holders, holding 19c or more of bonds, mortgages or 
other securities: N o n e .

Signed
C h a r l e s  A b e l , E dito r

Sworn to and subscribed before me this 29th day of 
September. 1936.

H .  W .  S l a c k . }\otary Public. 
(Seal) (M y commission expires Jan. I, 1938)
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Classified Advertising
Cash must accompany order. Advertisements not accompan' 
ted hy remittance will be returned. No display permitted. 
First two words in capitals w ithout extra charge. If addi' 
tional words are to be set in capitals, the price is double 
the rates quoted below. Unless advertisements are typew rit' 
ten or printed plainly, we cannot be responsible tor in ­
accuracies.
Situation Wanted: 2c per word. No advertisement less than 
10c per insertion.
Help Wanted: 3c per word. No advertisement less than
$1.00 per insertion.
Retouching, Coloring. Studios For Rent. Studios Wanted.
Miscellaneous: 4c per word. No advertisement less than
$1.25 per insertion.
Studios For Sale: 6c per word. No advertisement less than 
$1.50 per insertion.
Answers in Our Care: When box numbers arc wanted, add 
five words to your total, and then an additional 2 5c for 
each insertion to  cover cost of clerical work and forward­
ing. Advertisements requesting or offering to send samples 
will not be given box numbers.
Confidential Service: There are times when a reader wishes 
to answer a box number but docs not wish to reveal his 
own identity without knowing that of the advertiser. In 
such cases, answer the box number as usual, and send with 
your reply a separate letter giving the names of any per­
sons to whom you would not wish to write. If the ad ­
vertiser happens to be one of those persons your letter will 
be destroyed and not forwarded. Naturally we cannot re­
turn the letter or we would be exposing the name of the 
advertiser.
When Printed: Advertisements received on or before the 
10th of the month are published in the issue of the 20th; 
from the 10th to the 26th, they are published the 5th of the 
following month.
Deposit System: When selling goods to. or purchasing from 
strangers, vou can avoid risk of loss by using our Deposit 
System. If using this system, the words “ Deposit System”  
must be included in your advertisement. The buyer writes 
the seller that he wishes the goods sent for examination and 
at the same time sends his check for the amount to us, 
made out to Charles Abel Incorporated, 525 Caxton Bldg., 
Cleveland, Ohio. When we receive the money we advise 
both parties, and the seller docs not send the goods until 
so advised by us. If the buyer is satisfied he writes to us 
within three days after receipt of the goods, whereupon we 
send the money, less a commission of 1%  (minimum 50c) 
to the seller. If the buyer does not approve the goods, his 
deposit is not returned until the seller advises that goods 
have been received in condition as sent. When so advised, 
we then return the deposit to the buyer less only the m ini­
mum commission of 50c. Transportation charges are paid 
by the buyer, but in event of no sale, and subject to there 
being no different agreement between the parties, each pays 
charges one way. Seller takes risk of loss or damage in 
transit. Any disputes must be settled between the parties 
concerned, in which case we hold the deposit pending settle­
ment and advice from both parties. Charles Abel Incor­
porated accepts no responsibility other than that of holding 
the deposit until each transaction is completed to the satis­
faction of both parties. GOODS M UST ALWAYS BE 
SHIPPED D IRECT TO  TH E BUYER A N D  N O T TO  US.

MISCELLANEOUS
W A N T E D  U S E D  5 x7 Speed G rap h ic  w ith o u t lens, or 
w ith  /.eisx T e ssa r. M ust be like new . C an  use cu t 
film  ho ld e rs  a lso . E . C. G rah am . 10321 L ake Ave.. 
C leveland . O hio. 10-20-lc
FO R S A L E  -Studio eq u ip m en t, f ir s t c lass  cond ition . 
In c lu d es  C en tu ry  C am era . Cooke lens F  .’>.6. Elwood 
E n la rg e r , etc . V ery  reaso n ab le  fo r quick  -ale . E. A 
M esenb rink . S hakopee . M inn. 10-2o-2c
F O R  S A L E  O ne 5x7 Si»eed G rap h ic  w ith  G rap h ic  
back an d  case, R ausch & Lom b T e ssa r  F I 5 5x8 lens.
$£0.00. O ne 5x7 H om e P o r t r a i t  ca m era  w ith  one  film  
an d  plat** holder $75.00. C um m ins S tud io . G reen b rie r 
H o te l. W h ite  S u lp h u r  S p rin g s , W . V a. 1 * > - J * * -1

W A N T E D  S T U D IO  ca m era  w ith  slid in g  g ro u n d  g la ss  
c a rr ia g e  fo r 8x10 and  5x7 film  ho lde rs, w ith  C en tu ry  
S em i-C en ten n ia l o r  A nsco s tan d . A lso F /4 .5  A n as tig - 
m a t lens from  16 to  19 inch  focus, in  good o rd er. 
G ra n t S tud io . K en ton . O hio. 10-20-1

W A N T E D  GOOD A IR B R U S H  a n d  co m p resso r. M ust 
be b a rg a in . W . E a r l  B u rn e ll, 225 S. P a lm  A ve., S a r a ­
so ta . F la . 10-20-1
W A N T E D —8x10 5x7 S tu d io  ca m era , s lid in g  b ac k ;
8x10 View ca m era , # 5  C en tu ry  S tud io  o u tf i t ;  5x7 
M u ltip ly in g  ca m era . M ust be in  f ir s t  c lass  cond ition , 
p riced  r ig h t . H . E. J o rd a n , U n a d illa , N . Y. 10-20-lc 
FO R  S A L E  R E A S O N A B L E — H ave rece n tly  ac qu ired  
a n  e x t r a  set o f eq u ip m en t fo r  stud io . W ill sell one 
reaso n ab le . In q u ire  o f H ea rn  S tud io , C elina, O hio.

10- 20-1

HELP W ANTED
T h e  in s e r t io n  o f an  a d v e rtis e m e n t u n d e r  “ H elp  
W a n te d "  c a r r ie s  w ith  it th e  o b lig a tio n  on  th e  p a r t  
o f  th e  em p lo y er to  a n s w e r ev e ry  response  to  h is  
a d v e rtis e m e n t, if  o n ly  w ith  a  p o s tca rd , an d  to 
r e tu rn  sam p le s  o f w o rk , e tc ., p ro m p tly . T h e  p ub ­
lish e rs  w ill a p p re c ia te  b e in g  advised  w hen  em ­
p loyers  fa il to  acco rd  th is  co u rtesy  to  em ployees.

G R O U P  P H O T O G R A P H E R  w a n te d . E x p e rien ce d  w ith  
8-20 P a n o ra m a  c a m e ra . M ust h ave  good c a r  fo r 
t r a v e lin g  pu rposes . S pecial fie ld  p roduces  ex cep tiona l 
e a rn in g s . R e fe ren ces  m u s t acco m p an y  ap p lic a tio n . 
U n ited  P h o to -N ew s S erv ice . 4323 L e av en w o rth . O m a­
ha . N eb r. 9-5-10c
O P E R A T O R  - A - l .  S teady  em p loym en t. P re fe ra b ly  one 
w ith  ow n c a r  an d  eq u ip m e n t. Send re fe re n ces , a lso  
s ta te  s a la ry  d esired . E lite  S tud io . Pueblo , Colo. 10-20-1 
TW O  M EN  w ith  ca rs , hom e p o r tra it  o u tf i ts ,  to  tra v e l. 
W e ste rn  s ta te s , open fie ld : good co n d itio n s . Send
p h o to g ra p h s  o f se lf, sam p les , re fe re n ces , com m ission  
desired , in f ir s t  le tte r . C orey S tud io . M alad , Idaho .

10- 20-1
O P E R A T O R  W IT H  c a r, ab le  to  tra v e l. M ust be A -l 
on ch ild ren  an d  a d u lts . P e rm a n e n t. S ta te  a g e  and 
.-oiling ex p e rien ce  in  f i r s t  rep ly . P r ic e  S tud io . S t. 
M arys, O hio. 10-20-lc
A S S IS T A N T  S O L IC IT O R  sa le s  m a n a g e r . E xclusive 
hom e p o r tra i tu re .  T w o  u n it s ;  p e rm a n e n t. S ta te  p re ­
v ious exi»erienee. S ou th  w in te rs . N o rth  su m m e rs . A lso 
firs t c lass  a r t i s t  o p e ra to r  position  oi>en. J .  A lfred  
M itchell S tud io s. B roadm oor H o te l, C olorado S p rin g s . 
Colo. lO-20-2c

SITUATION W ANTED
T he in se r tio n  o f  an  a d v e rt is e m e n t u n d e r  “ S itu a ­
tio n  W a n te d "  c a rr ie s  w ith  i t  th e  o b lig a tio n  on  th e  
p a r t  o f  th e  em ployee  to  a n sw e r every  le tte r  he 
rece ives in  response  to  h is  a d v e rtis e m e n t fo r  a 
p osition , if  on ly  w ith  a  p o s tca rd . T h e  p u b lish e rs  
w ill a p p re c ia te  be in g  advised  w hen  em ployees fail 
to  acco rd  th is  co u rtesy  to  em ployers.

W A N T E D  P O S IT IO N  as  g en e ra l a s s is ta n t ,  o p e ra to r  
o r  d a rk ro o m  w ork . T w en ty  y e a rs  ex p e rien ce . P o r­
t r a i t  and  com m erc ia l. N o s tead y  re to u ch in g . W . R. 
B ake r. 110 E. B lag ro v e  S t..  R ichw ood. O hio. 9-20-3 
P O S IT IO N  W A N T E D  by ca p ab le  lady p h o to g ra p h e r . 
Good rece p tio n is t , o p e ra to r , p r in te r ,  re to u ch e r , f in ish ­
er. e tc . M etro p o litan  a re a  p re fe rre d . M abel I. I’o tten - 
g e r, 40 H om er P lace . M etuchen . N. J .  10-5-2c
A L L  A R O U N D  w o rk m an  in  s tu d io . M iddle aged, 
se ttled , had  stud io  of ow n fo r y ea rs . E x c e llen t o p ­
e ra to r . re to u ch er, e tc . W ish  to  m ake ch a n g e  w here  
e f fo r t  is ap p re c ia te d . E. J .  S p ra u e r , 118 W . College 
S t.. L ou isv ille . Ky. 10-20-lc
P O S IT IO N  W A N T E D  By m an  o f expe rience . O p e ra t­
o r. both  stu d io  an d  com m erc ia l, re to u ch er, p r in te r ,  all 
a ro u n d  w o rk e r . C an ta k e  e n t ir e  c h a rg e  o f fin ish in g . 
O ver 35 y ea rs  ex p e rien ce . A ddress  0 -2  c a re  th is  jo u rn ­
al. 10-20-lc
Y O U N G  LADY d es ire s  s tu d io  p osition . Exi>erieneed 
rece p tio n is t: a lso  som e know ledge of g en e ra l pho to ­
g ra p h ic  d e ta ils . Good re fe re n ces . A ddress  E -l ca re  
th is  jo u rn a l. 10-20-1
Y O U N G  M AN R eliab le , n e a t, de s ire s  p osition  as  
a s s is ta n t  to  p h o to g ra p h e r . F o u r y e a rs  g en e ra l e x ­
perience . F ree  to  tra v e l. S a la ry  seco n d ary  to  fu tu re . 
W rite  S am uel T. T ise h le r. Box 398. E lm sfo rd . N . Y.

10-20-lc
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Reliable Commercial Photographers
W rite  to  These Studios W hen Y ou  W a n t W ork  D one in Their Loca lities

A L A SK A
J u n e a u — O rd w a y ’s P h o to  Shop. 

C A L IF O R N IA
Los A ngeles— M erim an  P h o to  A r t  Co., 

1411 S. M aple Ave.
C O N N E C T IC U T

N ew  H av en — T he C olem an  B ro th e rs  Co..
5 E lm  S t.

IL L IN O IS
C h ic a g o —K a u fm a n n  & F a b ry  Co.,

425 So. W abash  Ave.
C hicago— S ta d le r  P h o to g ra p h in g  Co.,

1322 S. W a b ash  A ve.
IN D IA N A

In d ia n a p o lis— W . H . B ass  P h o to  C om pany , 
308 S. N ew  J e rs e y  S t.

K E N T U C K Y
L ouisville— C aufie ld  & Shook, In c . 

B ern h e im  B ldg., 638-40 S. 4 th  S t. 
M A R Y L A N D

B altim o re—T h e  H u g h es  C om pany  ( J .  W. 
S co tt)  213 W . M on u m en t S t.

M A S S A C H U S E T T S
B oston— S haw  P h o to  S ervice,

138 S u m m e r S t.
M IC H IG A N

G rand  R apids— T he W e st-D em p ste r Co. 
209-19 F ro n t Ave., N . W.

N E W  YORK
N ew  Y ork C ity— A pedu S tud io , Inc .,

212 W . 48th S t.
O H IO

C in c in n a ti R om bach Si G rone, 812-814 W. 
W . 4th S t .

C leveland— E uclid  C om m ercial S tudio .
6810 Euclid  Ave.

P E N N S Y L V A N IA
P h ila d e lp h ia — B erry  & H om er, 604 A rch St. 

S O U T H  C A R O L IN A
C olum bia S a rg e a n t  P h o to  C o., 1528 M ain St. 

W IS C O N S IN
M ilw aukee— P o h lm a n  & R ognhn  Co..

1925 N . 3rd S t.

Professional Dealers W h o  W a n t Your Trade
A K R O N , O H IO — M etzger P h o to  S u p p ly  Co., 

1091 S ou th  M ain  S t . ;  39 E a s t  Mill St.
M IN N E A P O L IS , M IN N . — E a stm an  K odak 

S to res , In c ., 114 S ou th  5th S tree t.
A T L A N T A , G A .— E a stm a n  K odak S to res , Inc ., 

183 P e a c h tre e  S tree t.
N E W  O R L E A N S , LA . —  E a stm an  K odak 

S to re s , In c ., 213 B aro n n e  S tree t.
B A L T IM O R E , M D .— E a stm a n  K odak S to res , 

In c ., 309 N o rth  C h a rle s  S tree t.
B A L T IM O R E , M D .— M ary la n d  P h o to  S tock  

Co., 219 N o rth  L ib erty  S tree t.
B O ST O N , M A S S .— R alp h  H a r r is  & Co., 47 

B rom fie ld  S tree t.
B O ST O N , M A SS— E a stm a n  K odak S to res , 

In c ., 38 B rom fie ld  S tree t.
B U F F A L O , N . Y.— J .  F . A dam s. In c ., 459

W a sh in g to n  S tre e t.
C H IC A G O , 111.— B u rk e  & Ja m e s , 223-225

W est M adison S tree t.
C H IC A G O , 111.— E a stm a n  K odak S to res , 183 

N o rth  W ab ash  A venue.
C H IC A G O , IL L .— N o rm an  W ille ts  Co. 318 

W est W a sh in g to n  S tree t.
C IN C IN N A T I, O H IO — E a stm a n  K odak S to res , 

In c ., 27 W est F o u r th  S tree t.
C IN C IN N A T I, O H IO — T he H u b er A r t Co., 124 

W . 7 th  S tree t.
C L E V E L A N D , O H IO — The Dodd C om pany . 

1025 H u ro n  R oad.
C L E V E L A N D . O H IO — E a stm a n  K odak S to res . 

In c ., 806 H u ro n  Rond.
D A L L A S , T E X A S — K astm an  K odak S to res , 

In c ., 1504 Y o u n g  S tree t.
D E N V E R , C O L O .— E a stm a n  K odak S to res , 

In c ., 626 16th S t.

N EW  Y O RK  C IT Y — E a stm a n  K odak S to res. 
In c ., M adison A venue a t 45th S tre e t;  235 
W est 23rd S tre e t;  745 F if th  A venue.

N E W  Y ORK  C IT Y — Medo P h o to  S u pp ly  C or­
p o ra tio n , 15 W est 47th S tree t.

N E W  YORK  C IT Y — G eorge M urphy , In c ., 57 
E a s t 9 th  S tree t.

N E W  Y O R K  C ITY  New Y ork C am era  E x ­
ch a n g e , 109 F u lto n  S tree t.

N E W  YORK  C IT Y — W illoughby . In c ., 110 W. 
32nd S tree t.

P H IL A D E L P H IA , P A . —  E a stm an  K odak 
S to res , In c ., 1020 C h e s tn u t S tree t. 

P IT T S B U R G H , P A .— E a stm a n  K odak S to res. 
In c ., 606 W ood S tree t.

P O R T L A N D . O R E .— E a stm an  K odak S to res . 
In c .,  709 S ou th  W e st W a sh in g to n  S tree t.

S T . i . o t  i s .  M O. Eastman Kodak s to re* . 
In c ., 1009 O live S tree t.

S T . L O U IS , M O.— W . S ch ille r  & Co., In c ., 6
S ou th  B roadw ay .

S A N  A N T O N IO , T E X  A S— S ou thw est P h o to  
S u pp lie s. 120 B onham  S tree t.

S A N  F R A N C IS C O . C A L IF . E a s tm a n  K odak 
S to res , In c .,  216 P o s t S tree t.

SA N  F R A N C IS C O , C A L IF .— H irsch  & K aye,
239 G ra n t  A venue.

IN D IA N A P O L IS  IN D .— T he H . L ieb er Com ­
p an y , 24 W . W a sh in g to n  S tre e t.

S E A T T L E , W A S H .— E a stm a n  K odak S to res , 
In c ., 1415 F o u rth  A venue.

K A N S A S  C IT Y , M O .— E a stm a n  K odak S to res . 
In c ., 1010 W a ln u t S tre e t.

S Y R A C U S E . N . Y .— F ra n c is  H en d rick s  Co., 
In c ., 339 S ou th  W a rre n  S tree t.

LO S A N G E L E S , C A L IF . —  E a s tm a n  K odak 
S to res , In c ., 643 S ou th  H ill S tree t.

T O L E D O , O H IO —G eorge L . K ohne, 602 S um ­
m it S tree t.

M E M P H IS , T E N N .— The M em phis P h o to  S u p ­
ply Co., 6 N . M ain  S tree t.

W A S H IN G T O N , D. C .— E a stm a n  K odak S to res. 
In c ., 607 F o u rte e n th  S tre e t, N . W .

M IL W A U K E E , W IS .— E a stm a n  K odak S to res , 
In c ., 737 N o rth  M ilw aukee S tree t.

W IN N IP E G , M A N .—  E a s tm a n  K odak S to res, 
L td ., 287 P o r ta g e  A venue, a lso  C a lg a ry . A lta .
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I Buy Film and Glass
Highest Prices Paid. Write for prices 

and instructions before shipping.

P. H. KANTRO Industries
VALPARAISO, IND.

Foremost Designers
O F

Mountings, Folders & Easels
WALTER A. McCABE CO.

EAST H A D D A M ,  C O N N .

R E C E P T IO N IS T  W IT H  real >tale,s ab ility  w a n ts  | k»- 
sitio n  in h ig h  c lass  s tud io . H ave ex jie rien ce  and  q u a l i­
f ic a tio n s . M ay M ealey, R ockford . O hio. 10-20-lc
O P E R A T O R  O R  m a n a g e r  o f tw e n ty  y e a rs  e \ |> e rien ce  
in O m aha . K a n sa s  C ity , C h icago , d e s ire s  p osition  in 
e i th e r  p o r tr a i t  o r  com m ercia l s tu d io  in v ic in ity  o f 
C h icago . V ersed  In d ire c t co lor. W rite  C -I c a re  th is  
jo u rn a l. 10-20-2
P O S IT IO N  W A N T E D  in  stud io  by p h o to g ra p h e r  ex- 
perienced  in all b ran c h e s  o f p h o to g ra p h e r 's  w ork . A ge 
80: m a rr ie d ; 12 y e a rs  ex p e rien ce . (Jera ld  Sym es.
112^6 T w e lfth  S t., W a tk in s  (Jlen, N. Y. 10-20-2c

STUDIOS FOR SALE
FO R  S A L E  $1000 ta k e s  fu lly  eq u ipped  g ro u n d  floor 
s tud io , c e n tra lly  located  on B roadw ay , in  city  of 
40,000 p o p u la tio n . W ill a lso  sell b ric k  b u ild in g , if de­
sired . F . O. L in d q u is t. S u p e rio r , W is. 10-5-2c
FO R S A L E - lead in g  stu d io  in  m idd le w est college 
tow n  80,000; es ta b lish ed  q u a r te r  c e n tu ry ; b es t loca­
tio n . fu lly  equ ipped . $2,000 in  school c o n tra c ts  a lread y  
th is  season. P ro sp ec t o f a d d in g  th re e  tim es  th a t ,  and  
re g u la r  C h ris tm a s  b u s in ess  ju s t  ahead . M ust sell. 
L eav ing  pho to  business . O nly  cash  o f fe r s  considered . 
A ddress D-2 th is  jo u rn a l. 10-6-2c
FO R  S A L E  -C e n tra lly  located New O rle a n s  S tud io , 
fu lly  equ ipped , an d  w ith  liv in g  q u a r te r s . E x c e llen t 
p lace fo r m a rr ie d  couple. W rite  H-6 c a re  th is  jo u rn a l.

10-20-lc
F O R  S A L E  S tu d io  in  b u s in ess  fo r 15 y ea rs . L a rg e  
stock o f n eg a tiv es . la rg e  c lien te le  am o n g  schools. W ill 
be sold cheap  fo r  a ll o r  p a r t  ca sh , in c lu d in g  a  w ell 
estab lish ed  n am e , f ix tu re s , e tc . A lso th e  stu d io  occu­
pied by th is  business  10 y ea rs  an d  w ell located  in a 
d o w n to w n  b u ild in g  fo r  ren t a t a  b a rg a in . H . L. C al­
k in s , 205 H ubbell B ldg .. Des M oines, Iow a. 10-20-lc 
FO R  S A L E  o r  w ill lease fo r th e  w in te r , s tud io  in 
to w n  of 6,000. $300 dow n , o r  w ill ren t fo r  $35.00 a 
m o n th . H ack n ey  S tud io , H a s tin g s . M ich. 10-20-1
S T U D IO  F O R  sale . Old estab lish ed  business , college 
e n ro llm e n t 560; c ity  im pu ta tion  5,000, coun ty  20,000; 
on ly  one  o th e r  s tu d io  in coun ty . T h is  is  one  o f the  
best equipped s tud io s  in th e  s ta te . I f  in te re s te d , w rite  
E s ta te  o f Jo se p h in e  M acA voy. B u ch a n n o n . W . V a.

10-20-lc

RETOUCHING AND COLORING
R E T O U C H IN G  F O R  th e  M iddle W est. C onven ien tly  
located to  th e  c e n tra l  U n ited  S ta te s . Good w ork , 
p ro m p t serv ice, f a i r  p rices. W e can  be o f  serv ice  to 
you. L ew is S tud io . H illsboro . K ansas . 10-5-2
L E T  M E do yo u r oil co lo rin g , bo th  p o r tr a i t  an d  scen­
e ry . I a lso  do re to u ch in g . M ail o rd e rs  fillet! p ro m p t­
ly. S a tis fa c tio n  g u a ra n te e d . D aisy W ilcox, T e rril. 
Iow a. 10-20-lc
W A N T E D  R E T O U C H IN G  A N D  C O L O R IN G . A ny 
q u a n t i ty :  w ork  g u a ra n te e d  an d  p ro m p tly  re tu rn e d . 
D oris  T a y lo r . 431 C lifton  R d.. N. E .. A tla n ta , Ga.

10-20-lc

SMASHING REDUCTIONS
S E N D  F O R  B A R G A IN  L IS T

N EW  YO RK CA M ER A  EXCHANGE
109 F u lton  S tree t N ew  Y ork , N . Y.

B E A U T IF U L , P E R F E C T  re to u ch in g  g u a ra n te e d  o r  no 
pay . A lso f in e s t  in v isib le  s tip p le  m in ia tu re s . F ifte en  
y ea rs  expe rience . W ill re touch  one  n eg a tiv e  free  of 
ch a rg e . C. A. H eyser, 7921 P a rk  A ve.. E lk in s  P a rk . 
P a . 10-20-lc
E X P E R T  R E T O U C H E R S  o ffer you re liab le  serv ice  fo r 
yo u r re to u ch in g  w ith  co rre c tio n s  fu lly  g u a ra n te e d , a t 
rea so n ab le  p rices . 2447 C ass A ve., D e tro it, M ich., 
Room 4. c /o  K. A. P a tu rz o . 10-20-lc
E X P E R T  R E T O U C H IN G . P ro m p t an d  re liab le  serv ice 
a t reasonab le  p rice . C o rrec tio n s  a  spec ia lty . L ong  ex- 
j>erience. M rs. A. V alles. 703 W est 62nd S t., C hicago, 
III. 10-20-lc

Tis H ere , M a y b e
After 42 years in the photographic pro­

fession, L. C. Chamberlin, 7s[orthfield, 
Minn., has sold his studio there and retired. 
The name will be changed to the Lord Stu­
dio by his successor.

Our sincere sympathy to Thurston Hatch­
er, nationally known photographer of A t­
lanta, Ga., on the death of his mother, Mrs. 
Mattie Hatcher, who passed away on 
Sept. 16 in Macon, Ga., at the age of 76.

Herbert Shinn, for 40 years a photo 
grapher in Pittsfield, III., but retired for the 
past eight years and living in Bloomington, 
III., died at his home there on July 9, having 
suffered for some time from a heart ailment.

Members of the Southern Illinois Art 
League held their 41st semi-annual meeting 
at the Spieth Studio, Olney, on September 
28, the meeting being well attended. A. W. 
Moody, Defender Photo Supply Company, 
Rochester, N. Y., gave a two-hour demon­
stration of negative-making; Mrs. Edwin E. 
Hoffstetter, Kister Studio, St. Louis, Mo., 
presented a reception room talk and a print 
coloring demonstration; Charles Trefts, il­
lustrative photographer of St. Louis, spoke 
on the Chicago convention and then dis­
cussed his methods. The print criticism was 
handled by Philip DeWoskin, St. Louis. A 
big day was ended with a banquet in the 
evening. Officers of the League are Fred 
Spieth, Olney, president; L. F. Carna, St. 
Louis, vice-president; A. H. Strehler, Ed- 
wa rdsvil le, secretary - treasurer.
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See

/ \  GOOD print straightener should be standard 
equipment in every portrait or commercial studio 
doing a fair volume of business. The Eastman Print 
Straightener is the most simple, practical, and effb 
cient straightener on the market. It takes single or 
double weight prints up to 14 inches in width as 
fast as they can be fed to its belt, moistens them 
front and back with water vapor, and straightens 
them without cracking. The straightening rollers 
are adjustable— the fabric belt is 15 inches wide—  
machine and water heater are electrically operated. 
See this straightener at your dealer’s. Price, $150.

This Straightener

E A S T M A N  K O D A K  C O M P A N Y ,  Rochester, N. y.



Truthf Portraiture
IHOTOGRAPHY doesn’t lie when your negative is 
made on Eastman Super Sensitive or Portrait Panchro- 
matic Film. Facial blemishes are not exaggerated—the 
need tor retouching is minimized—color is truthfully 
rendered. The speed of these films also permits one to 
make the short exposure so essential to characteristic 
portraiture. Use these modern materials to stimulate 
your business. Eastman Kodak Company, Rochester, N. Y.

EASTMAN
SUPER SENSITIVE AND PO RTRAIT PANCHROMATIC FILM

...
...

..


