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Vn un m ounted  print inevitably f in ds itself  
laid away without pedigree----the source forgot­
ten. I he great majority who can he sold por­
trait* tod a\ would rather have n oth ing  at all than 
to surrender to deliberate cheapness. Put your  
best e ffor ts  into your work, m ou nt it suitably and  
you will build a perm anent prestige and a m ore  
profitable business.
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VEL0© §B tA C K

From a photograph by 
B. M itzcir . A. R P.'S. 

Allentown, Pa.

London, Paris and 
Szeged (Hungary) Salons 

19*5

DEFENDER

V E L O U R
B L A C K
For

Prints

B y

Projection

w < o r  r HY of any task in Portrait or 
Commercial Studio, in Finishing 
Plant or in The Amateur’s Dark­
room, wherever prints by projec­
tion are made.
In paper stock there are nineteen 
surfaces in the Velour Black listing, 
seven of them in four grades of 
contrast. Then . . . the Defender 
Specials—ADLUX . . . IVOR A . . . 
VELOUR BLACK CANVAS . . . 
all distinguished by Velour Black’s 
Speed, Quality and Simplicity.

DEFENDER PHOTO SUPPLY COMPANY, INC. 
ROCHESTER. N. Y.

Negative:
Portrait

HC,S

Velour
lilack
Print



TODAY'S ARTISTRY DEMANDS DAYLIGHT QUALITY

J etter [ ight ^
M AKES PORTRAIT WORK 

MORE PROFITABLE

l’lie photography of children can he greatly cx- 
anded, and so can other portrait work prized 

pets, for example. In both fields the subject must 
be “caught” at the right moment and posing is 
difficult. The right kind of light adds greatly to the 
chances of success and to the quality of the portrait 
obtained.

National Photographic Carbons provide a very fast, well balanced light 
of daylight quality, perfectly adapted to portrait photography. That is 
the reason so many photographers are finding it profitable to use them.

N A T I O N A L  C A R B O N  C O M P A N Y ,  I N C .
C a r b o n  S a l e s  D i v i s i o n ,  C I  e v e  I a n d, O  h io
Unit of Union Carbide P f f l  and Carbon Corporation 
B ra n c h  S a le s O f f i c e s  N e w Y o rk  - P it t ib u r g h  - C h ic a g o  - S a n F r a n c is c o
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Reliable Commercial Photographers
W rite  to These Studios W hen  Y o u  W ont W o rk  D one in Their Lo ca lit ie s

A L A SK A M A S S A C H U S E T T S
J u n e a u — O rd w a y ’s P h o to  Shop. B o s to n —S h aw  P h o to  Service.

C A L IF O R N IA 138 S u m m e r S t.
Los A n g e le s— M erim an  P h o to  A r t Co., M IC H IG A N

1411 S. M aple A ve. G ran d  R apids— T h e W e st-D em p ste r Co.
C O N N E C T IC U T 209-19 F ro n t A ve.. N . W .

N ew  H av en — T he C olem an B ro th e rs  Co.. N E W  Y O RK
5 E lm  S t. N ew  Y ork C ity — A pedn S tu d io , In c .,

IL L IN O IS 212 W . 48th S t.
C h ic ag o — K a u fm a n n  &  F ab ry  Co.. O H IO
C hicago— S ta d le r  P h o to g ra p h in g  Co., C in c in n a t i R om bach  &  G rone, 812-814 VV.

C leveland— E uclid  C om m ercia l S tud io .
IN D IA N  A 6810 E uc lid  Ave.

In d ia n a p o lis— \V . II. B ass  P h o to  C om pany ,
308 S. N ew  Je rs e y  S t. P E N N S Y L V A N IA

K E N T U C K Y P h ila d e lp h ia — B erry  & H om er, 604 A rch  S t.
L ouisville— C anfie ld  &  Shook. Inc. S O U T H  C A R O L IN A

B ern h e im  B ldg., 638-40 S. 4 th  S t. C o lum bia  S a rg e a n t  P h o to  C o., 1528 M ain St.
M A R Y L A N D W IS C O N S IN

B a ltim o re— T he H ughes  C om pany  ( J .  W . M ilw aukee— P o h lm a n  &  R o g ah n  Co.,
S co tt)  313 W . M onum en t S t. 1925 N . 3rd S t.

Professional Dealers ^
A K R O N , O H IO — M etzg er P h o to  S upp ly  Co.,

1091 S ou th  M ain  S t . ;  39 E a s t  M ill St.

/ho Want Your Trade
M IN N E A P O L IS , M IN N . — E a s tm a n  K odak 

S to res . In c ., 114 S ou th  5 th  S tre e t.
A T L A N T A , G A .— E a stm a n  K odak S to res , Inc .,

183 P e a c h tre e  S tree t.
N E W  O R L E A N S , LA . —  E a s tm a n  K odak 

S to res , In c ., 213 B a ro n n e  S tre e t.
B A L T IM O R E . M D .— E a stm a n  K odak S to res , 

In c ., 309 N o rth  C h a rle s  S tree t.
B A L T IM O R E , M D.— M ary la n d  P h o to  S tock  

C o., 219 N o rth  L ib e r ty  S tree t.
B O ST O N , M A S S .— R alp h  H a r r is  & Co., 47 

B rom fie ld  S tre e t.
B O ST O N , M ASS— E a s tm a n  K odak S to res , 

In c ., 38 B rom fie ld  S tre e t.
B U F F A L O , N . Y.— J .  F. A dam s. In c ., 459

W a sh in g to n  S tre e t.
C H IC A G O , 111.— B u rk e  & Jam e s, 223-225

W est M adison S tre e t.
C H IC A G O , III.— E a stm a n  K odak S to res , 133

N o rth  W a b ash  A venue.
C H IC A G O , IL L .— N o rm a n  W ille ts  Co. 318

W est W a sh in g to n  S tree t.

N E W  Y O RK  C IT Y — E a stm a n  K odak S to res . 
In c ., M adison A venue at 45th  S tr e e t ;  235 
W est 23rd S tr e e t ;  745 F if th  A venue.

N E W  YORK  C IT Y — M edo P h o to  S u p p ly  C o r­
p o ra tio n , 15 W est 47th  S tre e t.

N E W  Y O R K  CITY'— G eorge M u rp h y , In c ., 57 
E a s t  9 th  S tree t.

N E W  Y'ORK CITY' N ew  Y’o rk  C a m e ra  E x ­
ch a n g e , 109 F u lto n  S tree t.

N E W  Y ORK  C IT Y — W illo u g h b y . In c ., 110 W .
32nd S tree t.

P H IL A D E L P H IA , P A . —  E a s tm a n  K odak 
S to res , In c .,  1020 C h e s tn u t S tre e t. 

P IT T S B U R G H , P A .— E a stm a n  K odak  S to res , 
In c ., 606 W ood S tre e t.

P O R T L A N D , O R E .— E a stm a n  K odak S to res , 
In c ., 709 S ou th  W e st W a sh in g to n  S tre e t.

C IN C IN N A T I, O H IO — E a stm a n  K odak S to res, 
In c ., 27 W e st F o u r th  S tre e t.

C IN C IN N A T I, O H IO — T he H u b er A r t Co., 124
W . 7 th  S tree t.

ST . L O U IS , M O. E a s tm a n  K odak S to res , 
In c ., 1009 O live S tree t.

ST . L O U IS , M O.— W . S ch ille r  & C o., In c . ,  6
S ou th  B roadw ay .

C L E V E L A N D , O H IO — T he D odd C om pany ,
1025 H u ro n  R oad.

C L E V E L A N D , O H IO — E a stm a n  K odak S to res . 
In c ., 806 H u ro n  R oad.

D A L L A S , T E X A S — E a stm a n  K odak S to res , 
In c ., 1504 Y oung  S tree t.

D E N V E R , C O L O .— E a stm a n  K odak S to res , 
In c ., 626 16th S t.

IN D IA N A P O L IS  IN D .— The H . L ieber Com ­
p an y , 24 W . W a sh in g to n  S tre e t.

SA N  A N T O N IO . T E X A S — South w est Photo  
S upp lies. 120 B onham  S tre e t.

S A N  F R A N C IS C O , C A L IF .— E a s tm a n  K odak 
S to res , In c ., 216 P o s t S tree t.

SA N  F R A N C IS C O , C A L IF .— H irsch  & K aye.
239 G ra n t A venue.

S E A T T L E . W A S H .— E a stm a n  K odak  S to res . 
In c ., 1415 F o u r th  A venue.

JA C K S O N V IL L E . F L A . — E a s tm a n  K odak 
S to re s , In c .,  129 W e st A d am s S tree t. 

K A N S A S  C IT Y , M O.— E a stm a n  K odak S to res .
In c ., 1010 W a ln u t S tree t.

LO S A N G E L E S . C A L IF . —  E a s tm a n  K odak 
S to res , In c ., 643 S ou th  H ill S tree t.

S Y R A C U S E . N . Y'.— F ra n c is  H e n d rick s  Co., 
In c ., 339 S ou th  W a rre n  S tree t.

T O L E D O , O H IO — G eorge L. K ohne, 602 S u m ­
m it S tre e t.

T R O Y , N . Y.— K n o w lso n 's , 350 B roadw ay .

M E M P H IS , T E N N .— T he M em phis P h o to  S u p ­
ply  Co., 6 N . M ain  S tree t.

W A S H IN G T O N , D. C .— E a stm a n  K odak  S to res . 
In c ., 607 F o u r te e n th  S tre e t, N . W .

M IL W A U K E E , WHS.— E a stm a n  K odak S to res, 
In c ., 737 N o rth  M ilw aukee S tree t.

W IN N IP E G , M A N .— E a stm a n  K odak S to res , 
L td ., 287 P o r ta g e  A venue, a lso  C a lg a ry , A lta .
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THERE'S MONEY

YOU
in here!

Iook through your negative files. There are  probably 
_J dozens of negatives from which Opals can be 

m ade—and sold profitably! The unusual richness of 
the Opal treatment attracts money-spending customers.

And for fine Opal results—use HAMMER Opal Plates. 
They are fine grained, with a  long tonal range that 
assures lovely reproductions.

bormulas for OPALS Are Included
in this 11th edition of HAMMER'S LITTLE BOOK.
Do you hav e  a  copy of the book yet? If not, simply 
write us a  note requ estin g  it. W e 'll b e  g la d  to 
se n d  it to p rofessional p h o to g rap h e rs  —  without 
ch arg e .

Your Supply Dealer has H A M M E R  
Film and Dry Elates.



IkPROFESSIONAL PHOTOGRAPHER
Formerly Abel's Photographic W e e k ly

Published the fifth and twentieth of each month
Official Journal The Photographers'Association of America

Charles Abel, A.R.P.S., Editor

Notice to Association 
Members
•  Many members of The Photographers’ 
Association of America have no doubt 
been wondering if they were really going 
to get tor their small dues of five dollars 
all the items that have been promised 
them for this year. To set all minds at 
rest, and to recapitulate just what the As­
sociation is doing for its members this 
year, let’s tabulate.

Subscription to Tut-: P r o f e s s i o n a l  
P h o t o g r a p h e r : Every member has been 
placed on the list as soon as his dues were 
paid, and will receive the magazine for the 
full twenty-four issues.

Subscription to The Commercial Photo­
grapher: Every member has been placed on 
the list as soon as his due were paid, and 
will receive that magazine for the full twelve 
issues.

Membership certificate: This has been 
sent to every member within two or three 
days after receipt of the dues.

Membership Card: This was sent to ev 
ery member, enclosed in the same enve­
lope with the certificate.

Book on Home Portraiture: These have 
been ordered, and all members will re­

ceive them about the end of July or first 
of August.

Window Transfer of Association Em­
blem: These have been ordered, and all 
members will receive them about the end 
of July or first of August.

Electrotype of Association Emblem: 
These have been ordered, and all members 
will receive them about the end of July 
or first of August. If combination cove 
lopes can he procured, the hook, transfer 
and electrotype will all go out iti one en 
velope.

Directory of Members: This will not be 
printed until after the convention, as, to 
be of real value, it should include as many 
names and addresses as possible, and 
should properly cover all sections of the 
country. It will include only members, of 
course. All members whose dues were 
paid early in the year received circulars 
requesting them to give us the necessary 
information for this directory. New mem­
bers have given the information on their 
application blanks.

Convention: That, as promised, will take 
place in Chicago and no further comment 
is necessary.

Thanks to our members for their pa­
tience and their realization of the fact that

Vol. 58, No. 1421
Published at Lorain, Ohio, by Charles Abel 

Incorporated
Editorial Offices:

525 Caxton Bldg., Cleveland, Ohio. 
Subscription Rates:

United States and Possessions, #2.50 a year; 
in Canada, #3.00 a year; ail other countries, 
#3.20 a year.

Publication and Advisory Board for The Asso­
ciation:

Janies M. Caufield, Chas. A. Bowman, Jr., A. 
R. Buehman.

July 5, 1936
Officers of The Photographers’ Association of 

America
President: George J. Kossuth, Wheeling, W. Va. 
Vice-President: James M. Caufield, Louisville, Ky. 
Portrait Vice-President:

L. Davis Phillips, Charlotte, N. C.
Commercial Vice-President:

George F. Grignon, Chicago, III.
Treasurer: Fred R. Bill, Cleveland, Ohio. 
Secretary: Charles H. Groene, Cincinnati, Ohio. 
Immediate Past-President:

J. W. Scott, Baltimore, Md.
Executive Mgr.: Charles Abel, Cleveland. Ohio.
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The Cover Picture
® J. Carroll Brown of Worcester, Mass., 
maker of the picture on our front cover, has 
spent 32 years in photography. Starting as 
an employee with various New York City 
studios, he then went with the Bachrach 
organisation and headed their finishing de­
partment for two years. Later he represent­
ed the G. Cramer Dry Plate Company, St. 
Louis, Mo.,in New England, finally going in­
to business for himself and having owned his 
own studio for the past 16 years. He is a 
past president of the New England Photo­
graphers’ Association, was three years presi­
dent of the Worcester County Photo­
graphers Association and for three years 
was a member of the Board of the Photo­
graphers’ Association of America.

not all of these things could be accom­
plished at once. We hope next year to 
be far more speedy in producing our 
promised services.

Famous Illustrator on Com­
mercial Program at National 
Convention
•  We are happy to announce that another 
feature on the program of the coming con­
vention of The Photographers’ Association 
of America at the Hotel Stevens, Chicago, 
111., August 24 to 28, inclusive, will be an 
illustrative demonstration by Arthur E. 
Pohiman of the Pohlman Studios, Milwau­
kee, Wis. Mr. Pohlman has been in the 
photographic business tor IS years, and dur­
ing the past few years has received consider-

Ar th w  t  Pohlman.MtluduifCC U'lA,. 
nationally Ijnou'n for 
his unusual illustra' 
t n c  effects, u-ho will RIVC a demonstration 
of his methods at 
the comma Chicago 
convention.

able national publicity for his dramatic 
photographic studies. Much of his work has 
been reprinted in trade publications, both in 
this country and in Canada, with favorable 
comment. He is considered an expert in 
lighting technique and has a keen sense of 
composition and arrangement. His methods 
are entirely different from those of Mr. 
Bailey, who has already been announced as 
on the program, and between these two dem­
onstrations the commercial division will find 
much to study and adapt for their own uses. 
And still five more features for the commer­
cial program remain to be announced!

There was an error in the list of addition­
al exhibitors published in our last issue, the 
H. Lieber Company being included by mis­
take. However, two additional exhibitors 
have since signed up: Build-a-Book Corpora­
tion, Chicago, who offer a very novel loose- 
leaf album, and Electromatic Manufacturing 
Co., Minneapolis, Minn., who will show a 
new type of one-shot direct color camera. 
Floor plans are in the hands of a number of 
other prospective exhibitors, and we expect 
to announce some more names in our next 
number.

Those photographers who expect to com­
pete in the big picture exhibit should be get­
ting their prints ready as the closing date of 
August 1 5 will be definitely final and pack- 
ages received after that date will be return­
ed unopened. Remember that medals, rib­
bons and seals will be awarded in 26 differ­
ent classifications and that this exhibit is 
open to every professional photographer, in 
this or any other country. If you have not 
received entry form, write today to the 
Executive Manager, P. A. of A., 501 Cax- 
ton Bldg., Cleveland, Ohio, and one will be 
sent at once. You cannot exhibit without it.

By all means make your reservation now 
at the Hotel Stevens or any other Chicago 
hotel you may prefer. Rates at the Stevens 
are $2.50 up single, and though it is the 
biggest hotel in the world, present indica­
tions are that rooms will be hard to .get by 
convention time. Watch for additional in­
formation. When writing the Stevens state 
that you will be attending the photograph­
ers convention.

Mark Your Calendar Now! National 
Convention, Chicago, III., Hotel Stev­
ens, August 24-28, inclusive
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To All Members 
The Photographers’ Association 

of America

INSTRUCTIONS FOR VOTING
On the other side of this page you will find two ballots, one to be 

used by members classified as Portrait, one to be used by members 
classified as “Commercial.” W ith these ballots you will elect the Dele- 
gates to the National Council Meeting, to be held during the National 
Convention at the Hotel Stevens, Chicago, 111., from August 24 to 28, 
inclusive, 1936.

These Delegates will meet in Chicago to decide the policies of The 
Association for the coming year; to elect two new members of the 
Association Board (one Portrait and one Commercial) to replace those 
whose terms expire; and will represent their respective States, Terri' 
tories or Possessions of the United States until the next annual Council 
Meeting.

Make your choice carefully and select as your candidate a person 
whom you can confidently feel will honestly and faithfully carry out 
your own wishes, and who will also work for the general good of The 
Association and the profession. The Council should be representative 
of the best in the profession.

NOTE CAREFULLY:
Only members of the Association whose dues are paid may vote. 

You may vote for any Association member, man or woman, in your 
classification, in the State, Territory or Possession in which your bush 
ness is located. It is imperative that you mail your ballot at once— 
today. Those who receive a majority vote will be declared elected. 
Where no majority vote is cast, election will be completed by a run-off 
ballot to be published in the July 20 P r o f e s s i o n a l  P h o t o g r a p h e r .

DO NOT DELAY.
Only by taking advantage of your right to vote can you be prop­

erly represented in the government and management of The Associa­
tion.
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Clip and Mail Your Ballot TODAY!
Mail To: The Photographers’ Association

of America
501 Caxton Bldg., Cleveland, Ohio

Use This Ballot If You Are Classified as “ Portrait”

I Vote for:

H Name

Street H< City and State o
to he Portrait Delegate to the 1936 Council Meeting of the Photog. Assn.
of America and to represent the State of i—lH

Your State ......................
DC from then until the next annual Council Meeting. <
O
cx

Your Name

S tu d io .............................

City and State

QQ

Use This Ballot If You Are Classified As “ Commercial”

<
>—i
u
DC
w

Sso
u

I Vote tor: 

Name

Street

City and State
to be Commercial Delegate to the 1936 Council Meeting of the Photog Assn, 
of America and to represent the State of

Y o u r  State
from then until the next annual Council Meeting.

Y o u r  N am e 

Studio

City and State

H
O

hJ

<
CQ

SEND ONLY ONE BALLOT OR YOUR VOTE W ILL  BE VOID
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Trade-M arks, Trade-Names and Copyrights
B y  Le o  T . Parker 
(C ontinued )

•  For instance, in commenting upon the 
methods of determining whether one mark 
infringes another, in McLean vs. Flaning, 
(96 U. S. 245) the United States Supreme 
Court said:

“Much must depend, in every case, upon 
the appearance and special characteristics of 
the entire mark, hut it is safe to declare as 
a general rule that exact similitude is not 
required to constitute an infringement or to 
entitle the complaining party to protection. 
If the forms, marks, contents, words, or the 
special arrangement of the same, or the gen- 
cral appearance of the alleged infringer's 
device, is such as would he likely to mislead 
one in the ordinary course of purchasing 
the genuine article, then the similitude is 
such as entitles the injured party to protec­
tion.”

It is interesting to observe that the higher 
Courts held the following names of well 
known articles infringed.

Trade-mar^ Held Infringed By
D B
New Process New Prospect
Queen Quality Queen
Beats-All Know-All
Excelsior Excellent
Stark Star
Economy Economic
Normal Normandy
Peaks Alps
55 35
In various other high Court cases it has 

been held that “W arranty” does not in­
fringe “Bond": “Tempest” does not infringe 
“Hurricane” ; and “New Era” does not in­
fringe “New Departure.”

In all of the controversies involving these 
marks the firms being sued defended the 
suits on the grounds that the original trade­
marks were common words, and not subject 
to protection under the trade-mark laws.

Almost all studio owmers who obtain reg­
istration of trade-marks employ the services 
of a competent patent lawyer located in the 
city or town in which the studio is situated. 
A conservative fee, including all expenses, 
is $50.00. However, by following the rules 
laid down by the United States Patent Of­

fice, a studio owner may himself register 
his trade-mark. Address, “The Commis­
sioner of Patents, Washington, D. C.” and 
request a booklet on how to register a trade­
mark. From this booklet may be copied the 
Petition-Statement, and the Oath, both of 
which the studio owner must sign, as di­
rected. Also, a drawing must be made by 
an experienced artist on “trade mark draw­
ing paper” obtainable at a stationery store. 
This drawing must be made in India ink 
and it must show the exact duplication of 
the adopted trade-mark. It must be signed 
by the studio owner, or his Patent Lawyer. 
The drawing, Petition-Statement, and the 
Oath, together with the required $15.00 
Government fee, must be mailed to “The 
Commissioner of Patents, Washington, D. 
C.”

The law of infringement of a trade-name, 
such as the name adopted for a studio, is 
practically the same as the previously ex­
plained law of trade-mark infringement. 
However, a trade-name cannot be registered 
in the United States Patent Office, although 
it may be registered in the office of the se­
cretary of a certain few states.

Unless a trade-name is registered under 
the law in the state in which the studio is 
situated a studio owner may without lia­
bility, under ordinary circumstances, use the 
same name in a different city or locality. 
The reason for this ruling is that a studio 
name recently adopted in one city, cannot 
be effective to deceive the citizens in anoth­
er city in which the same name may have 
previously been used.

Copyright is a different matter entirely. 
Here is the procedure. Write to the Reg­
ister of Copyrights, Washington, D. C., for 
copies of Form J-l, the special form for 
copyrighting photographs. These will be 
sent to you free. On receiving these, fill 
out one form for each photograph you wish 
to protect. Mail the completed form J-l 
to the Register Copyrights together with 
two prints of each photograph. These need 
not be mounted. The cost of copyrighting 
a photograph is $1.00, so you must send 
$1.00 with each form J-l. In a few days 
you will receive a card stating that your ap-
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plication has been received and filed, etc. 
This is all you need. If you want a Cer­
tificate for your records, this will cost an 
additional $1.00, making the total cost with 
Certificate $2.00 to be sent with the form 
J-1. As soon as you have mailed your pho­
tographs, mark all future copies of the pic­
ture with a circle, and in the circle the let- 
“C ”. Under the circle put your full name. 
This must appear prominently on the face 
of the print. Or you can stamp or emboss

on the face of the print “Copyright 1932 
by Soandso." On the back of each print, 
or on the back of the mount if mounted, 
you must print or write “Copyright 1932 
by Soandso.” Be careful to give out no 
copies of the picture without these state­
ments on front and back. The slightest de­
viation from the law may void your copy­
right, so to play safe, use the full informa­
tion: “Copyright, 1932, by Soandso Studio, 
Blankville, N. Y.”

Looking Forward in Portrait Lighting
Num ber Thirteen In a Series of A rt ic le s  by Paul L inw oo d  G ittings 
(W ith two illustrations by Mr. Gittings)

•  We have heard and read much about 
panchromatic make-up for panchromatic 
film, but few photographers have really tried 
to use it except for rare experimental shots, 
with models on whom they feel free to prac­
tice. When first we experimented with su­
persensitive film, we probably found the reds 
w'ere over-corrected, and that is where we 
began to feel the need for panchromatic 
make-up. 1 contend, and I base my conten­
tion on two years of actual practice, that 
panchromatic make-up will add dollars and 
cents to sales. It isn’t following the line of 
least resistance, because it takes some time 
and quite a little knowledge, but it’s worth 
it. For the past two years every woman 
photographed in our studios has been made 
up panchromatically. Our procedure en­
tailed the removing of all normal cosmetics 
with cold cream and a completely clean, but 
not a shiny, face. Then the photographer 
shows the subject how to apply a dark 
brown shade of panchromatic lip rouge, and 
the secret has been to get the upper lip a 
little darker than the lower, to lend defi­
nition. Next the upper eye lids are shaded 
with a lighter brown eye “liner," to elimin­
ate the bulgy effect that we usually see in 
photographs, and to bring the eyes into 
prominence. Then the eyebrows are straight­
ened with dark brown or black pencil, and 
usually lengthened a trifle. And, last, the 
surfaces of the subject's facial structure that 
most need high lights are slightly cold 
creamed with a shiny texture. This includes 
the cheekbones, chin, each side of the fore­
head (w-here it joins the temple) and a 
straight line down the nose. In consequence, 
panchromatic film makes a better compara­

tive rendition of colors, and gives sufficient 
brill iance to get a sparkling print.

More recently the writer has run across a 
still further advance in lighting technique, 
which while giving a more definite illusion 
of third dimension, also has the effect of be­
ing less flattering to the features. So in or­
der to off-set this unfavorable element, yet 
still retain the merits of depth, it was neces­
sary to experiment still further in panchro­
matic materials.

We are just entering a phase of our work 
in which we intend to make up every wo­
man in full panchromatic materials. It re­
quires roughly fifteen minutes work before 
the subject is ready for the camera, but this 
can easily be done by a personable young 
lady, in a freshly laundered smock, who can 
also spot our prints, or make our proofs, 
when sittings are not booked.

The procedure is roughly this, and at the 
risk of sponsoring a definite product, I think 
I should tell you that we are using Elizabeth 
Arden panchromatic make-up. The com­
plete outfit costs about $25.00.

First, all normal cosmetics are removed 
with a special make-up remover that leaves 
the skin clean and flat. Then a medium 
brown panchromatic base paint is applied 
with the finger tips, and massaged and 
smoothed over the surface of the face and 
neck. Next the upper eye-lid is toned down 
with dark brown liner; likewise, a broad 
nose can be narrowed or a receding chin 
strengthened with the same color liner. The 
next step is to apply a dark brown lipstick, 
and it should be evenly and smoothly ap­
plied with the lips open, so that it will ex­
tend clear inside. If the subject smiles, there



If you can't tell these two prints apart, other than that one is slightly darker than the other, tha t's all right An th er  
can we. Unless M r. Gittiugs is "running  a sandy" on us. one of these is a complete job of the finest possible retouch mg 
and the other is the result of a panchromatic mafc 'up before the sitting, with no retouching at all other than minor cor­
rections which would be made on any portrait and which of course are included also in the other It is a rather remark  
able demonstration, but we do lh\nl{ Mr.  Giffmgs might have let us m on the secret by marking one of the prints.
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will not he a line of demarcation. Then we 
take a can of brown panchromatic powder, 
and closing the eyes, dust it generously over 
the make-up paint. When the subject opens 
her eyes and sees the result she is apt not to 
be flattered, so it is a good practice to take a 
fine brush and dust and blend the powder 
before you let her see herself. One import­
ant factor is that the powder will keep the 
lipstick from being uneven, so be sure to 
dust it generously on the lips as well. After 
the powder is completely blended by brush 
ing, the subject has a smooth, velvety, tan 
skin, with no apparent high lights, yet no 
blemishes. She then mascaras her lashes, out­
lines her brows, and licks her lips to get rid 
of the powdered effect, and she is ready for 
your camera.

Now, the advantages are manifold. First, 
the woman is flattered by your knowledge of 
her business of make-up, and by the very de­
cided attention and interest you are show­
ing her. Just as a little girl is more "on her 
toes ’ when she dresses in her best party 
dress, so is woman more poised and viva­
cious when she feels she looks her [rest, and 
this full panchromatic make-up is apt to Ire 
the needed psychological touch. An added, 
and a very important factor, is from the re­
touching angle Rather than attach a light­
ing chart tor this illustration, which after 
all would be much in line with our previous 
lighting charts, we reproduce two prints 
front the same negative. One is retouched 
to the fullest possible extent, in a manner 
that we used to describe as “beautifully mo­
deled. The other has no retouching, other 
than corrections, by which I mean the en­

hancing of the chin-line, and a tiny bit of 
softening of certain neck muscles and lines 
that we always correct in any portrait we 
make, if we look for flattery. By compari­
son to an hour's work on the average finish­
ed retouched negative, we can compare this 
to three to five minutes of work. Not only 
is your best retoucher’s time worth much 
more per hour than the girl in the smock, 
who makes up the subject, but he can't pos­
sibly create the mood that means so much 
to the subject s alertness and expression 
when the portrait is made. But the girl in 
the smock can.

After you really get interested in pan­
chromatic make-up, you will find yourself 
trying odd combinations of white grease 
paint with blue lips, of deep brown with 
brilliant yellow high lights, nudes that cost 
about half a dollar for the entire make-up, 
and even children with the healthy look of 
sun tan. The possibilities are unlimited, and 
to go backward to the days of powder and 
rouge, or cold-creamed faces, would be as 
great a set-back as to lose the fast materials 
to which we have grown accustomed.

Winona School
® By the time this reaches our readers the 
Commercial Course at Winona will be well 
under way. We do not yet know the final 
registration figures, as usually there are sev­
eral last-minute arrivals, but the figure was 
just passing forty-five when this issue 
went to press. Considering the vicissitudes 
of the Commercial Course in the past, and

Forthcoming Salons and Exhibitions
The fact that a Salon or Exh ib ition  is included in this list im plies that we have received a sufficient quan­
tity of entry forms so that our readers may obtain them direct from this m agazine, thus avo id ing long 
d e lays, esp ecia lly  in the case of foreign exh ib its . W e  are glad to list Salons and Exh ib itions to which 
professional photographers are e lig ib le , but no listing w ill be published unless we receive at least 20 
entry forms and are advised what awards, if an y , are offered other than the honor of hanging.

TITLE C LO S IN G  D A TE SEC R ETA RY ’S ADDRESS A W A R D S

? li t  Annual R P S 
Exhibition

Ju ly  31.  1936 Sec., Royal Photog. Society. 3*1. Russell Honor of Hang* 
Sq.. London. W .C .- l , England. mg Only

! ' t h  In ternat ional  Focus Aug. 10. 1936
Fo to salon Amsterdam

Focus, Ltd., Fotosalon, Blocmendaai. Honor of Hang*
The Netherlands mg Only

P A. of A .. 1936 Aug. 15. 1956
Picture Exhibit

Charles Abel. Exec M gr., '' 1 Caxton Medals.
Bldg.. Cleveland. Ohio Ribbons. Seals

In te rnat iona l Exhibit ion Nov .  1. 1956
Lucknow. India

IV  K N M athur. H n. Sec . U  P. 
A .P .A . The University, Lucknow. India.

Mid.ll?
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the probable doubt of many, from past ex­
perience, that the Course would really be 
held, the Trustees consider the registration 
highly successful and a gtxxl omen for the 
future.

And now about the Portrait Course, for 
which, as we go to press, there are only 5 
vacancies. It seems evident that the limit of 
75 students will be reached and that a num­
ber will have to be turned away, a situation 
which we hope to cure in future years by 
remodeling the School building and making 
it possible to handle a larger number of class­
es without reducing the amount of individu­
al training.

Just as one more reminder, the Portrait 
Course is under the directorship of William 
Gerdes of New York City, with Charles Ay- 
lett, Toronto, Hillary G. Bailey, Indianapo­
lis, and W. O. Breckon, Pittsburgh, as ad­
ditional instructors. Mr. Gerdes will have 
the regular faculty with him to cover re­

touching, coloring and business subjects, 
while the darkroom and printing rooms will 
be in charge of the best demonstrators the 
Eastman Kodak Company can supply. Man 
facturers of lenses and lighting equipment 
have, as in the past, supplemented the regu­
lar equipment of the School so that it is 
thoroughly up to date. Through the cour­
tesy of the Eastman Kodak Company, who 
supply all necessary sensitized materials and 
chemicals, and the General Electric Com­
pany, who provide the lamps, the low 
tuition fee is possible, with no extra cost ex­
cept a nominal sum for coloring and re­
touching materials. The fee for the four 
week course is $75.00. Last-minute strag 
glers had better send their reservations at 
once, accompanied by down payment of 
$10.00, to the Executive Manager, P. A of 
A., 501 Caxton Bldg., Cleveland, Ohio 
Prospectus is available, but if you wait for 
it, you are likely to be out of luck.

The Idea Exchange
W e  w ill p a y , on acce p tan ce , S 1 .0 0  for each  item accep ted  for this Departm ent. It m ay be a stunt, 
g ad g et, short-cut, form ula or just some little hunch you m ay have worked out for yo u r own use to save 
time or m oney in your studio . It m ay be long or short, illustrated if necessary . H o w  it is written is 
unim portant as we w ill do a n y  re-writing required . It is the id ea  we w ant. Items not accep ted  w ill be 
prom ptly returned. Send them to : The Professional Photographer Idea E xch an g e , 525  C axto n  B ld g ., 
C le ve la n d , O h io .

Saving Space When Drying Films
By Paul B. Schroeder Crescent Studios,
C incinnati, O h io
(Illustration)

•  Alter noticing the suggestion in your 
April 5 "Idea Exchange" for saving space 
when hanging films up to dry, I want to 
send you my own method. It is simpler and

Jlib.ttTdtirig M r .  SchiocJci * 'uzgcsfion

five or six films can be hung in the same 
space which your illustration shows two 
would occupy. We use clothespins which 
come at 10c a dozen. We drill these with a 
16th-inch drill and string them on wire.
Keeping Prints Flat in the D isp lay Case
B y  G e o rg e  La n ice k , A g g ie la n d  S tud io , C o llege  
Station , Texas

•  In one of our display cases, we feature 
unmounted glossy prints. During the sum­
mer months we were troubled by these 
prints curling badly, due to a lack of mois­
ture in the air. This continued until we 
borrowed an idea from the cigar stores, of 
putting a soaking wet sponge in a jar of 
water and placing it in the display case. Of 
course the prints need to be straightened 
first, but thereafter this will keep them flat

M ake a Copy to Save Time in Dodging 
B y  W . J .  G o o d w in , Ithaca, N . Y .

•  There are times when one ha- a negative 
which must be dodged to produce a uniform 
print. A great time-saver in contact print 
ing when one has a large order for prints



Child Portrait by Mrs. Leila D McKee,  Pittsburgh. Pa.

from such a negative is first to produce the 
most uniform and best possible print that 
you can. Then copy this print and print 
from the resulting negative. The cost of the 
time and extra negative will be far less than 
the wasted time and material otherwise 
necessary.

Scared Stiff
By H illa ry  B a ile y , F. R . P . S.
•  Years ago some grand person started 
what he intended to be a swell alibi for 
those good photographers whose business 
seemed a bit below par by suggesting some­
thing like this:

“Well, after all, you know how it is. 
You can't be an artist and be a good busi­
ness man at the same time.”

W e thank the long since forgotten pier- 
son for “them kind words." His purpose 
was admirable even if he did not know his 
history of art and artists. Too bad, too, 
for it was such a good alibi.

Those who have been privileged to hear 
George Kossuth lecture on the ways and 
w’orks of the Old Masters would scarcely 
believe Leonardo da Vinci, Titian, Rubens 
or even the pale Raphael wrere poor busi­
ness men, for all of them became wealthy. 
Even the irritable Michael Angelo was

For Your Bookshelves
•  Monsters 8C Madonnas, by William 
Mortensen. 9Yixl2Y4, 58 pages, 10 text il­
lustrations, 20 full page plates. Paper, spir­
al bound, $4.00 postpaid. Order from Cam- 
era Craft Publishing Co., 425 Bush St., San 
Francisco, Calif.

Let not the small number of pages mis­
lead you. This is one of the most absorb­
ingly interesting works on photography, and 
at the same time one of the most instructive, 
that we have read in many a day. Mr. Mor- 
tensen calls it “A Book of Methods.” What 
he has done is to take twenty of his most 
striking photographs—portraits, nudes and 
genre—reproduce each by gravure with the 
utmost fidelity, and then explain in detail 
first what he started out to do and second 
just how he did it. Full data are given for 
each, and ten are accompanied by miniature 
reproductions from original negatives, the 
large illustrations being all made from the 
finished bromoils. It is not a book for the 
run-of-mine worker who is perfectly satis­
fied w'ith what he is producing, but to any 
photographer who wants to lift himself from 
mediocrity and to watch, on the printed 
page, an artist’s mind at work, we would 
consider it “required reading.” It is amply 
worth the price.

pretty well heeled financially. Rembrandt, 
of course, was luckless and died in poverty 
because he refused to advertise, although 
he never knew' the cause of his failure. His 
habits of scorning pretty women and wip­
ing his wet paint brushes on his pants be­
cause he was too slovenly to do otherwise 
were not business-getting activities.

As a rule good artists are good business 
men and command a high price for their 
product even if it be photography.

I think we need a new' alibi if we find a 
photographer w’ho might be said to be a 
poor business man. May I suggest one? I 
think he is scared stiff, and not without 
some good reason. He has all but lost his 
shirt already and is not comfortable lest it 
should go at any minute now and his pants 
should follow. The sensation is uncom­
fortable and not to be recommended for
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peace of mind. So he sits, trembles, and 
once in a while squeals about chiselers. Is 
that not a picture for you?

Invariably but without intent the photo­
grapher allows his competition to establish 
his own sales policy, such as it is. The ac­
tion may be done unconsciously and with­
out an understanding of values, but still 
competition directs through fear. If the 
man down the street specializes in baby 
pictures, it is calculated he does it because 
there is a lot of money in it; so this fellow 
is afraid not to specialize in baby pictures. 
If so and so starts to be an advertising 
photographer the same reasoning again 
prevails so that immediately he ballyhoos 
himself as a dramatic illustrator. He is 
much more concerned with what prices the 
other fellow is getting, whose pictures the 
other guy is making for the newspaper 
(free of charge) and what sort of ad-copy 
the competition is using, than he is about 
what the public thinks of himself. Not 
that he wants to be that way. He is scared 
and thinks he can’t help it.

If photographers as a profession would 
give more attention to the customer, what 
that wary chap wants if anything, and 
how to get it for him, and less to the so- 
called chiseling of their fellow craftsmen, 
everybody concerned would prosper, even 
the customer. If we could train our hands 
to get money out of the purses of the pub­
lic instead of trying to keep pennies out of 
the pockets of our competitors profession­
al photography would sure go to town.

I know a lot of these terrible chiselers as 
they are called. Out of that group only a 
few are guilty of any misdemeanor beyond 
being literally scared stiff of what they 
fear the other fellow will do. There are a 
few stinking exceptions, of course; but ab­
solutely nothing can be done about them. 
They have existed since time began. They 
know they are foul and love it.

Price cutting is always the result of fear. 
Most photographers know that any fool 
can cut prices. That it is the stupidest kind 
of retail operation; that it undermines busi­
ness, eliminates profits and teaches the cus­
tomer that the product has little value. 
But they are afraid; so they cut, and cut, 
and cut.

Photographers understand that advertis­
ing in the newspaper is good for business, 
but they know nothing about writing good

copy; so they are afraid to try. They trem­
ble at the prospect of no results. Further­
more, they can't make up their minds to 
change their style of lighting or to intro­
duce a new line of mounts for fear the cus­
tomer will not like the change; so they still 
exhibit the same old stuff and wonder why 
it won’t sell. Illustrations could continue 
indefinitely.

The point is: don't lie afraid of what the 
other fellow might do. He might never 
think of it until you make a suggestive 
move. Let’s take our eyes oft our competit­
ors and put them onto the customers. Are 
we afraid to value our own service?

No. A thousand times no! Come to 
think about it, who’s afraid?

Stereoscopic Effects from 
Ordinary Prints
B y  K . G . B ilb e , in "T h e  A m ateur Photographer 
and Cinem atographer"
(W ith one illustration by Mr. Bilbc

•  If you are anxious to produce some 
thing new in home portraits, try the fol­
lowing:

First, arrange the sitter in a room with 
sundry household items and articles of fur­
niture behind him. He might he listening 
to the radio or reaching out for a volume 
from the bookshelf. There arc dozens of 
positions and attitudes which would serve 
to supply the essential “atmosphere" re­
quired.

Secondly, focus as sharply as possible on 
the sitter, but avoid any risk of movement. 
If the eye reflections are taken as the 
points of maximum focus, there will be 
plenty of detail (in all normal cases) in the 
other facial features.

When the exposure has been made for 
the portrait request the sitter to move out 
of the picture, but be sure that nothing 
else is shifted. Then focus as sharply as 
possible on the background (you can now 
stop down as much as you like and give a 
longer exposure) and retake the picture 
without the sitter. You will then have 
made two negatives, from each of which 
an enlargement should be made, to exactly 
the same degree of magnification. Mount 
ing does the rest.

This is done by placing the background
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A simple and interesting method of 
obtaining stereoscopic or relief effects 
from ordinary photographs. Try this 
if you want to startle the natives 
with something different in your 
show window.

print at the hack of a thick piece of glass 
(or two thinner pieces) and by cutting out 
the figure and sticking this to the front of 
the glass in the position originally occupied 
by the sitter. The thickness of the glass 
between the two will produce a marked 
stereoscopic effect. The idea can be carried 
farther by arranging the subject in the first 
instance with a definite object such as a 
radio to make a middle plane. This is 
photographed in the same manner to make a 
third print, which can he sandwiched be 
tween the other two with another piece of 
glass to keep it separated from both the 
sitter and background.

There are one or two points, however, 
about which one has to be careful. In cut­
ting round the edge of the sitter, do it with 
a razor blade and take your time, holding 
it at such an angle that a slight bevelling 
of the paper is caused, on the hack, of the 
print. It is highly undesirable to have any 
white edges showing on the surface side of 
the cut-out print. Then, again, in pasting 
this to the upper side of the glass, it is es­
sential to retain the remainder of the pic­
ture, from which the sitter has been cut. 
This is used as a guide to the register so 
that its position is correct in relation to the 
background print.

To round oft the idea, place a sheet of 
thin glass over the front cut-out and some 
thin card (into which the brass hangers 
have been inserted) at the back of the 
assembly. If the whole thing is bound 
with passe-partout strip the suggestion of 
stereoscopic relief will be remarkable; but 
to secure the best results a front lighting is 
desirable, a strong side lighting tends to 
cast a slight shadow that may minimize the 
effect.

The Deficit Fund
9  Quite an encouraging pick-up in re­
ceipts for the Association's Deficit Fund 
since our last report. No need to repeat 
what it's all about, other than to remind 
you that we need $5,000 and are still a 
long way from the goal. How about send­
ing along your contribution and joining 
the comparative few who have so far sub­
scribed nearly 40% of the sum needed? 
Send your check to Chas. D. Kaufmann, 
Kaufmann cr Fabry Company, 425 S. W a­
bash Ave., Chicago, 111.
Previously reported, as of June 12: $1921.61 
Frank E. Dean, Grand Junction, Colo. 
Hawkins Studio, Moline, 111:
H. Licber Company, Indianapolis, Ind. 
Adam Pepiot, Lexington, Ky.
Henry C. Riester, Port Chester, N. Y. 
Shaw Photographic Service, Boston, Mass. 
Photogenic Machine Company, Youngs­

town, Ohio
Total receipts as of June 27: $1989.61

Tis Here, M aybe
® Officers of the Indiana Association of 
Photographers are proceeding rapidly with 
their complete organization of the state. At 
a series of meetings recently held, the follow­
ing district representatives were elected: 
South Bend District- Theo. J. Jena, South 
Bend: Fort Wayne District- H. Ross Mas- 
terson, Fort Wayne; Muncie District W. 
H, Littleton, Muncie; Crawfordsville Dis­
trict Morris W. Hirshburg, Crawfords- 
ville; Indianapolis District Joe E. Craven, 
Indianapolis; Greensburg District—J. W. 
Beck, Greensburg; Bloomington District—
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TO CATCH EXPRESSION
L iv e  expression to please the sitter—photo­
graphic quality to make his satisfaction last. These 
are the two essentials of fine portraiture made 
possible by the speed and quality of Eastman 
Super Sensitive and Portrait Panchromatic Film. 
Speed for short exposures that catch expression; 
correct color rendering and fine gradation for 
negatives of best printing quality. Eastman Kodak 
Company, Rochester, N. Y.

EASTMAN
SUPER SENSITIVE AND PORTRAIT PANCHROMATIC FILMS
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Charles Gilbert Shaw, Bloomington; Terre 
Haute District- A. J. Albert, Terre Haute; 
Evansville District J. Frank Cady, Boon- 
ville. Flans are now being prepared for a 
state meeting in the near future.

Officers and directors of the Illinois 
Photographers' Association met on April 19 
in Peoria, and decided to hold the second 
annual convention in Springfield in Octob­
er. The next meeting of the board will take 
place in Chicago, during the national con­
vention there. The Association is wording 
to have the sales tax removed from portrait 
photographs, as has already been accom­
plished for commercial work,. Present at the 
meeting were Rex W . Post, at whose stu­
dio the meeting was held; Ray Hart, Ster­
ling; J. E. Leitzell, Mattoon, Howard M. 
Webster, Chicago; J. S. Herzog, Rockford; 
O. H. Machiels, Benton; A. E. Maguire, Ur- 
bana; John Laveccha, Chicago; R. A. Good, 
Chicago; George W . Gngnon, Chicago, 
commercial vice president of the P. A. of A.

Members of Section Three, P. P. A. of 
Pa., held their second 1936 quarterly meet­
ing in the I. G. Wakefield Studio, Colum­
bia, on May 13, with an attendance of 75. 
Fred Vaughan of the Defender Photo Sup­
ply Company had charge of the program, 
which included R. K. Pcrrine of DuPont 
Film Manufacturing who talked on the 
manufacture of film; Charles Nelson of De 
fender, demonstrating lighting and posing 
and also speaking on the Dufaycolor pro­
cess; Howard Kirby of Defender demonstra­
ting Chromatone, and Earl Roper, Phila- 
dephia commercial photographer who talked 
on his methods in illustrative and commer­
cial work. Following the demonstrations 
there was a business meeting.

Harry Lyman, Oshkosh, Wiis., sends us 
the following appreciation of Jacob Ahl, 
photographer of his city who died on June 
II: " Jake' Aid was a firm advocate of fair 
methods, both to his customers and his bro­
ther photographers. He never resorted to 
schemes or trices to get customers and you 
could always depend on his word. He and 
the writer became friends through our Fox 
Rn !er Valley Club of photographers and we 
exchanged apparatus and materials frequent­
ly. He was always inclined to lean back­
wards in his effort to keep his profession on

a high moral plane, and I for one will miss 
him as a competitor and a good friend.”

Members of the Northwest Kansas Photo­
graphers’ Club met at the Ekey Studio, Hays, 
on June 3, 4 and 5 with some 26 members 
in attendance. The first afternoon was more 
of a get-acquainted and sight-seeing session. 

The following day was taken up with dem­
onstrations and talks by members of the or­
ganization, as well as representatives from 
the Eastman Kodak Company, Agfa Ansco 
Corporation, Defender Photo Supply Com­
pany and Gross Photo Supply Company. 
Sixty in all attended the banquet that night. 
Additional demonstrations and talks, as well 
as print criticism, followed by election of 
officers, took up the third day. Next year the 
meeting will be held early in June at Man­
kato. "Laddie Bosserman, Mankato, was 
elected president; Lester Jones, Washington, 
vice-president; Mrs. O. S. Gleason, Concor­
dia, secretary-treasurer.

In the Idea Exchange in our June 20 is­
sue the front view of Mr. Rex Post’s cur­
tain-holder was upside-down. Our fault, too! 
W hen making up and reading proof, we 
thought the strip which appears at the bot­
tom was floor carpet, but now we find it to 
be a ceiling pattern. Mr. Post, hastily writ­
ing to correct us, suggests that photograph­
ers look, at this while standing on their heads 
taking their morning daily dozen.

If the Idea Exchange is to continue, our 
readers will have to stir themselves. Our 
stock of ideas on hand for publication is ex­
tremely low. Look around your studio and 
see if you haven’t any clever stunts of your 
own which you could write up and send to 
us. One dollar each for all we accept, and 
immediate payment.

John H. Hartsock, veteran photographer 
of Marion, Ind., died at his home in that 
city, aged 89, on May 12. Born near Mari­
on, for more than SO years he was one of the 
city s leading photographers. He had retir­
ed some years ago.

Charles L. Hoag, for 30 years a photo­
grapher in Ottawa, 111., died on April 28 
after an illness of two weeks, at the age of
63.
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FROM T H F  T. F. HKAI.V C< >LI FCTION OF NKW YORK

THE
F I RST  # 

COMPLETE  
“ G A L L E R Y 55
M eade B ro thers’ D aguerreotype Gal­
lery, according to  a m agazine article  
published in 1853, was the  "first in 
th e  world built and ad ap ted  ex­
pressly for all branches of th is cur­
ious a r t .” In it were hundreds of 
pictures of famous places and per- 
sons. D aguerre’s po rtra it, taken  
from life in 1844, was d isp layed 
here—also those of Clay, W ebster, 
Jen n y  L ind, Prof. M orse, Louis 
K ossuth, K it C arson, and m any 
others. T he article  called a tten tio n  
to  the  part chem ical knowledge and 
research played in th e  developm ent 
of th is  new a rt. Only a few years 
later, M allinckrodt began the  m an­
ufacture  of photographic chem icals.

S a i n t  L o u i s

N e w  Y o r k

C h ic a g o

P h i l a d e l p h i a

T o r o n t o

M o n t r e a l

INTERIOR VIEW OF MEADE BROTHERS’ DAGUERREOTYPE GALLERY, BROADWAY, NEW YORK..
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A s k  Us!
We are always ready— through the staff of contributing 

editors to our two magazines—to help photographers over 
their rough places. The men and women of national repu­
tation named below will gladly answer your questions. There 
is no charge, but each inquiry must be accompanied by two 
3c stamps. Answers will be forwarded direct by mail as 
quickly as we can write the proper persons and get back 
a reply. Those of general interest will be published, initials 
only being used and even those omitted on request of the 
writer. Letters should be addressed to the proper editor in 
our care. In case you don 't know which editor to address, 
or if your problem is not covered in this list, write the 
AS K  US'  Department anyway and we will get the inform­
ation for you somewhere. We answer questions on literally 
hundreds of subjects in addition to those listed.

Portrait Photography:
CO M PO SITION  IN PO RTRAITURE— Nicholas Haz, 
COST FIN D IN G — Louis Dung.
HOM E PO RTRA ITU RE— Fred R. Bill.
RECEPTION  ROOM PROBLEMS— M rs. Helen Lewis

W H ITE BACKGROUNDS— Fred R. Bill.

Com m ercial & Industrial Photography:
AERIAL— A rthur P. Bancroft 
A RCH ITECTU RA L — Harold H . Cojtain. 
B A N Q U E T S -John  E. Ertler.
CIRK UT WORK — John E. Ertler.
COLORING GLOSSY PRINTS— M . M . Hampton. 
CO M M ERCIA L PRICES H. C. M cM ullan.
CO ST FIN D IN G  -H arvey  Sutcliffe.
FURNITURE— ' ' Tim'' Thom pson.
GENERAL WORK—H C. M cM ullan.
NEWS and PRESS WORK—John E. Ertler. 
PH O TO M ICROG RA PHY — Charlej H. Shipman.

Photo Fin ish ing:
LARGE PLANTS - David S. Merriam.

M isce llaneous:
A C C O U N TIN G  SYSTEMS— Loui. Dring.
AIRBRUSHES and AIRBRUSH EFFECTS—J. A. Paaache 
BROMOIL— Charles H . Shipman.
COLORING IN OILS— M rs. Hugh Carver.
COLORING W ITH W ATER COLORS—M . M . H am p­

ton.
DARK ROOM  DIFFICULTIES— Charlea H. Shipman. 
DESENSITIZING— John G. M arshall.
FLASH POW DERS A N D  FLARES— John G. Marshall. 
GENERAL TE C H N IC A L PROBLEMS— W . H. Leman. 
LEGAL PROBLEMS— Leo. T . Parker. Attorney-at-Law. 
LENSES—Charles H. Shipman.
M O U N TIN G  and ADHESIVES— Nat Heiman.
STU DIO  DECO RATION  -Fred R. Bill.
W IN D OW  DISPLAYand D ECO RA TIO N — Don Wallace.

C H A R LES  A B EL  IN CO RPO RA TED
52S Caxton Building Cleveland, Ohio

•  Actual Bas-Relief Prints. In mv effort 
to locate information concerning a method 
of producing actual bas-relief effects from 
finished photographic prints. I have been 
directed to your publication The method, 
as l recall seeing it described in a publica­
tion some years ago, involves the treating 
of prints with chemicals so as to cause the 
highlights to puff  tip and become promin­
ences in relief from the flat plane of the 
print surface. When dry, the prints achieve 
the effect of actual bas-relief as opposed to 
the simulated effects commonly seen in ro­
togravure sections and elsewhere.- G.H.H., 
Cedar Falls, Iowa.

r \ i  | \ /O L D  GLASS I
U U T * and F,lM|
HIGHEST CASH P R IC E S g

/IRT PUBLISHING CO. .
25oq w. CERM AK RD. CH ICAGO, I L L .

Answer by Mr. Shipman: Soak an ounce 
of fine gelatine in 3j/ i  oz. water. When 
when well soaked, heat on a water hath 
until all is dissolved; then stir in one drachm 
of good grade glycerine. Strain through 
fine muslin. Coat your paper while still 
warm, allowing one drachm for each three 
square inches. The paper must he on a 
flat, level surface such as a piece of plate- 
glass. Dry. For use, soak for 15 minutes 
in a 6% hath of ammonium bichromate and 
dry in the dark. Print under the negative 
until a well-detailed image in brown is seen, 
about as long as for a daylight proof paper. 
Soak in water and the relief will appear. 
Heat gently and the relief wall remain when 
dry. In the Photographic Journal for Nov­
ember 1910 will be found the method of 
Carlo Baese for making photographic sculp­
ture.

•  Home Portraiture Equipment. W hat is 
the latest equipment for home portraiture7 
I understand some people are using 4x5 
cameras. Is this done by the better class 
of photographers on indoor wor\ and if so 
what focal length of lens is used to best 
advantage7—M. S., Binghamton, Tf. T.

Ansuer by Mr Fred R. Bill: While it 
is true that some home portrait operators 
are using a 4x5 camera, I have been recom­
mending the use of the 5x7 for several reas­
ons. If you want to make small negatives, 
it is a simple thing to use the wooden divid­
er in the ground-glass carrier and make two 
exposures on each film. If occasion de­
mands- when you have a good-sized group 
or find that there is not room to get the 
figure on the half 5x7, you can use the full 
size of the negative to advantage. In pick­
ing out a lens I would get one that makes 
a good, sharp clear image and for a 5x7 
would use a lens of not less than 9" focus. 
This will give you very good drawing on 
a full 5x7 if you are making a figure pic­
ture, hut is rather short for good-sized 
heads if you are making bus pictures. It 
works fine on the half negative.
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T h e

Perkins Sunspot
A very convenient studio lighting 

accessory for directing light on the sub­
ject’s head, or, for sunlight effects, etc. 
Provided with features for directing the 
light in any desired angle. May be raised 
to a height of 9 feet on the stand to dir­
ect the light downward.

It is equipped with a highly polished 
reflector instead of a condensing lens. 
The light may be controlled in a gradu­
ated volume easily and quickly with the 
iris diaphram which may be adjusted to 
any size opening from 4J/2" to .

Uses either the No. 1 Photoflood or 
T-20 Mazda Lamps.

FOR SALE BY LEADING DEALERS
For further details write

The Photogenic Machine Co.
Youngstown, Ohio

Complete as illustrated 
( without bulb) $25.oo

2 509 W. CtRMAK O.D
C H I C A G O ,  I L L I N O I S W  R / T E

FOR CATALOG
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Classified Advertising
Cash must accompany order. Advertisements not accompan- 
\ed by remittance will be returned. No display permitted. 
First two words in capitals without extra charge. If addi- 
tional words arc to be set in capitals, the price is double 
the rates quoted below. Unless advertisements are typew rit' 
ten or printed plainly, we cannot be responsible tor in­
accuracies.

Situation Wanted: 2c per word. No advertisement less than 
50c per insertion.

Help Wanted: 3c per word. No advertisement less than 
$1.00 per insertion.
Retouching, Coloring. Studios For Rent. Studios Wanted. 
Miscellaneous: 4c per word. No advertisement less than 
$1 25 per insertion.

Studios For Sale: 6c per word. No advertisement less than 
$1.50 per insertion.

Answers in Our Care: When box numbers are wanted, add 
five words to your total, and then an additional 25c for 
each insertion to cover cost of clerical work and forward­
ing. Advertisements requesting or offering to send samples 
will not be given box numbers.

Confidential Service: There are times when a reader wishes 
to answer a box number but does not wish to reveal his 
own identity w ithout knowing that of the advertiser. In 
such cases, answer the box number as usual, and send with 
your reply a separare letter giving the names of any per­
sons to whom you would not wish to w rite. If the ad- 
vet riser happens to be one of those persons your letter will 
be destroyed and not forwarded. Naturally we cannot re­
turn the letter or we would be exposing the name of the 
advertiser.

When Printed: Advertisements received on or before the 
10th of the month are published in the issue of the 20th; 
from the 10th to the 26th, they are published the 5th of the 
following month.

Deposit System: When selling goods to. or purchasing from 
strangers, vou can avoid risk of loss by using our Deposit 
System. If using this system, the words “ Deposit System" 
must he included in your advertisement. The buyer writes 
the seller that he wishes the goods sent for examination and 
at the same time sends his check for the amount to us, 
made out to Charles Abel Incorporated. 525 Caxton Bldg., 
Cleveland, Ohio. When we receive the money we advise 
both parties, and the seller does not send the goods until 
so advised by us. If the buyer is satisfied he writes to us 
within three days after receipt of the goods, whereupon we 
send the money, less a commission of 1%  (minimum 50c) 
to the seller. If the buyer docs not approve the goods, his 
deposit is not returned until the seller advises that goods 
have been received in condition as sent. When so advised, 
we then return the deposit to the buyer less only the mini­
mum commission of 50c. Transportation charges are paid 
by the buyer, but in event of no sale, and subject to  there 
being no different agreement between the parties, each pays 
charges one way. Seller takes risk of loss or damage in 
transit. Any disputes must be settled between the parties 
concerned, m which case we hold the deposit pending settle­
ment and advice from both parties. Charles Abel Incor­
porated accepts no responsibility other than that of holding 
the deposit until ea:h transaction is completed to the satis­
faction of both parties. GOODS M U ST ALWAYS BE 
SHIPPED D IRECT T O  THE BUYER A N D  N O T T O  US.

MISCELLANEOUS
FO R  S A L E  C om plete  stu d io  o u tf i t ,  a lso  4x5 G ra f  lex 
(n e w i f itted  w ith  K odak A n a s tig m a t lens F /4 .5 . and  
L-4 Y erito  (new  tyi*el IS " on 9x9 fro n t board  w ith  
4 *-j" C onley S ilen t s h u tte r . I f  in te re s ted  w r ite  fo r 
com p lete  eq u ip m en t lis t. C h am b ers  S tud io , L a m ar, 
Colo. 6-20-2c
U S E  NO G AS. T h e  new  n o n -g as  fo rm in g  a lk a li fo r 
m odern  n eg a tiv e  p rocess ing . F o rm u la s  supp lied  w ith  
ev e ry  o rd e r. T w o |>ounds 5<»c: 25 ixm nds $5.n0; loo 
pound d ru m s . $17.50. A ll p rices  F .O .B . T ro y . O hio. 
D ealers w an te d . O hio C o n su m ers’ P ro d u c ts . P. O. 
Box 193. T ro y . O hio. 7-5-1 c
F O R  S A L E  C om plete stu d io  eq u ip m en t, in Rood con ­
d itio n . Invo ice  on request. G raves S tu d io . C had ron . 
N ebr. 7-5 -1c

F O R  S A L E  -Two v itr if ie d  s to n e w a re  ta n k s , p e rfec t 
con d itio n , 4.x ga llo n  ca p a c ity . 11 l/i x 2 0 ' i , 48:)4 deep . 
H ole at top  fo r overflow  an d  a t  bo ttom  fo r  d ra in .  
P r ic e  $25.00 each , on o u r  floor. C yp ress  ja c k e ts , need ­
in g  s lig h t re p a ir , inc luded  g ra t is .  In d ia n a p o lis  E n ­
g ra v in g  Co., In c ., 222 E a s t O hio S t., In d ia n a p o lis , 
In d . 7-5-1c

SITUATION W ANTED
The insertion  o f  an advertisem ent under "Situa­
tion  W anted” carries w ith it the ob ligation  on the  
part o f the em ployee to an sw er every letter he 
receives in response to h is  advertisem ent for a 
p osition , if  on ly  w ith a postcard. The publishers  
w ill appreciate being advised w hen em ployees fa il 
to  accord th is  courtesy to  em ployers.

R E L IA B L E  Y O U N G  w om an , w ho can  do pho to  co lo r­
ing  an d  re to u ch in g , d e s ire s  position  in s tud io , w ith  
ch a n ce  o f le a rn in g  m ore  ab o u t th e  b u sin ess . D aisy  
W ilcox. T e r  r ib  Iow a. 6-20-2c
LA D Y  D E S IR E S  p o sition . A -l o p e ra to r , co lo r a r t is t ,  
good in  sa les, a lso  c a llin g  on phone a t  odd tim es. 
H ave g iv en  up  re to u ch in g . S a la ry  $20.00. R efe rences . 
A ddress  M-2 c a re  th is  jo u rn a l. 7-5-1c
W A N T E D  BY LA D Y  P o sitio n  a s  re to u ch e r an d  g en ­
e ra l a s s is ta n t .  A d d ress  J -3  c a re  th is  jo u rn a l . 7-5-lc

HELP W ANTED
The insertion  of an advertisem ent under “ Help  
W anted” carries w ith it the ob ligation  on the part 
of the em ployer to answ er every response to his 
advertisem ent, i f  on ly  w ith  a postcard, and to 
return sam ples o f  w ork, etc ., prom ptly. The pub­
lishers w ill appreciate b eing advised w hen em ­
ployers fa il to  accord th is  courtesy to em ployees.

G R O U P  A N D  view  m en  w an te d . E x p e rien ce d  w ith  
>x2" P a n o ra m a  c a m eras . L ocal o r  tra v e ll in g . O ur 
sjiecial fie ld  p roduces  p le n tifu l p ro f its . U n ite d  P ho to - 
N ew s S erv ice, 4323 L e av en w o rth  S t., O m ah a , N eb r.

6-20-3C
T E L E P H O N E  S O L IC IT O R , m a le  o r  fem ale  fo r lead- 
in #  p o r tr a i t  stud io . W rite  com plete  q u a l if ic a tio n s  and 
h is to ry  in  f ir s t  le tte r . M ust be th o ro u g h ly  ex p e rie n c ­
ed. L a in son  S tud io . B row n  P a la c e  H o te l. D enver. 
Colo. 6-20-2
W A N T E D  E X P E R IE N C E D  K odak p r in te r s , deve lop­
e r s  an d  checkers. W rite  H . A. M osher. 900 V ine  S t.. 
L acro sse , W is., g iv in g  ag e , exj>erience a n d  s a la ry  ex ­
pected . 6-20-6c
O P E R A T O R S . R E C E P T IO N IS T S  an d  m a n a g e rs . Men 
an d  w om en w ho  can  q u a lify  a s  m a n a g e rs , P o sitio n s  
oi»en now . T hose com ing  to  C a lifo rn ia , ap p ly  a t  th e  
A u stin  S tud io s , 911 L o ew 's  S ta te  T h e a tre  B id#., Los 
A ngeles. C alif. 6-20-4c
N A T IO N A L  O R G A N IZ A T IO N  in te re s te d  in tw o  dem ­
o n s tr a to r  sa lesm en  se llin #  film  an d  p la te s  in  E a s te rn  
te r r i to ry . O ffse t e x p e rien ce  w ould be an  ad d itio n a l 
a d v a n ta g e . G ive com plete  q u a l if ic a tio n s  to  J -2  ca re  
th is  jo u rn a l. 6-20-2
W A N T E D  LADY o p e ra to r . M ust be A -l. P r e f e r  one 
th a t  re to u ch es : a lso  p r in te r  w ho re touches . Send
p h o to g ra p h , re fe re n ces , sam p les , s a la ry  exj>ected in 
f ir s t  le tte r  to  N an  W a llac e  S tud io , 402 W . B an c ro ft 
S t.. Toledo. O hio. 6-20-2

W A N T E D  A -l o j»erator fo r Ion# es tab lish ed  O hio 
stud io , do in #  la r# e  vo lum e o f q u a lity  w ork . Give 
fu ll in fo rm a tio n  co n c e rn in #  se lf in  y o u r  rep ly . A d­
d re ss  B-3 c a re  th is  jo u rn a l. 7-5-2
O P E R A T O R  M U ST be firs t c lass  an d  h ave  th o ro u g h  
know ledge o f stu d io  and  school w ork . M ust a lso  be 
good g ro u p  and  view m a n . S ta te  e x p e rien ce  and  sa l­
a ry  d es ire d , an d  send S M A L L  pho to  o f se lf in  f irs t 
le tte r , to  S-.S c a re  th is  jo u rn a l. 7-5-2

P H IL A D E L P H IA  S T U D IO  s o c ia l iz in g  in  school an d  
college p h o to g ra p h y  h a s  th e  fo llow ing  vac an c ie s  fo r 
A -l a p p l ic a n ts :-  O p e ra to r , re to u ch er, p r in te r  an d  re ­
ce p tio n is t. A lso oj>ening fo r to p -n o tch  sa le sm an  to  
co n tac t school an d  college a n n u a ls . A ddress M-7 ca re  
th is  jo u rn a l. 7-5-2c
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Never Before so Much 
Good Dryer for so 
Very Little Money!
•  The PAKO ELECTROGLOSS DRYER
is just what its name implies—an electric­
ally heated dryer for glossy prints.

•  Small enough to he easily portable and 
to take up a minimum of space, it makes 
an ideal unit in any professional work 
room and at the same time it has all the 
capacity demanded by ordinary volume. 
Will handle prints up to 12" wide.

•  ELECTROGLOSS uses less than 1000 
watts of current when all electric units are 
burning—less current than an ordinary 
electric iron.

ONLY $225
•  Think of it—a PAKO quality dryer of 
good capacity at so little money. No won­
der it has met such favor! Send for pro­
spectus giving all details.

PAKO CORPORATION
MINNEAPOLIS - MINNESOTA

ULTRA-

PAXCH RO
S T U D I O  F I L M
R Ii p I I p i * |»2tiM *liromali«* H im

having a high speed, combined wi t h  
correct color seiisivitv.

In P o r tr a itu r e  color s e n s i v i t y  
means the production of proper flesh 
tones wi thout  u n d e r e x p o s i n g  the  
shadows.

In C o m m e r c i a l  work it results in 
the reproduction of all colors in their 
proper relationship.

The photographer must know whether 
his material will render all h is t ones  
accurately. t ltra-Panchro gives him 
that assurance. Ask your dealer- and 
if he cannot supply you, write the 
company ami your order will receive 
prompt attention.

T he liev a e rl Co. of Inc.
(dept. P) I2 .‘l  \ \  . ." M il S i . .  \ .  V.
Los Angelen - Chicago - Bunion - Toronto - M ontreal
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W here To Find It
W hen your d ea le r can 't supp ly yo u —try these firms

AUTOMATIC SPEED PRINTERS
T h e  Ro-To Co.. P . O. Box 22. B ig  B ea r C ity , C alif. 

USED LENSES and EQUIPMENT 
M id-W est P h o to  S upp ly  Co.. 117 N . W a b ash  A ve., 

C h icago , III.

M K JU ST  F IR S T  o w n in g  fo r p o r tr a it  p h o to g ra p h e r, 
l>allas. A p p lican t can  d e te rm in e  from  c u r re n t a r t ic le s , 
th is  m a g az in e , o u r  ty p e  |> o rtra itu re . U n less  cap ab le  
ch a n g in g  ideas rad ica lly , a p p lica tio n  fu tile . Send sam ­
ples, recen t p o r tr a i t  of self and  fu ll re fe re n ces . P e r ­
m an en t position  if p e rso n a lity  and  ex p e rien ce  a c c e p t­
able. and  if you r am b itio n  is to  reach  th e  p h o to g ra p h ic  
top . P au l L inw ood S it t in g s ,  3911 M ain B oulevard . 
H ouston , T ex as . 7-5-1

R E C E P T IO N IS T  U N D E R W O O D  & U nderw ood. 
W a sh in g to n . 1). C. w ill h ave  oi>ening fo r f ir s t  c lass  
recep tio n ist in th e ir  s tud io s , age  25 - 35. A pp ly  by 
le tte r  on ly . (live  fu ll d e ta ils  o f ex p e rien ce , re fe re n ces , 
s iilary  ea rned - fo r la st th re e  y e a rs  -enclo se  recen t 
p h o to g ra p h  an d  s ta te  age . W e a r e  look ing  fo r  an  
expe rien ced , successfu l, a m b itio u s  person  w ho w ishes  
to  ad v a n ce . U nderw ood & U nderw ood . 1230 C onnec ti­
cut A venue. W a sh in g to n , I). C. 7-5-2
R E T O U C H E R S  U N D E R W O O D  & U nderw ood . W a sh ­
in g to n , D. ( ’. w ill h ave  o |>enings fo r severa l f ir s t  
c lass re to u ch e rs  w ho a r e  used to  w o rk in g  on  n eg a tiv e s  
o f h igh  qun lity . M ust be ex p e rt a t e tc h in g  a n d  m a k ­
in g  co rrec tio n s . P re fe r  those  w ho can  use a irb ru sh  
also. (Jive fu ll d e ta ils  o f  p as t w ork , re fe re n ces , am i 
s a la ry  now  being  ea rn e d . E nclose recen t p h o to g ra p h  
o f y o u rse lf w ith  ap p lic a tio n . U nderw ood  &  U n d e r­
wood, 1230 C onnec ticu t A venue. W a sh in g to n . D. C.

STUDIOS FOR SALE
O U T S T A N D IN G  O P P O R T U N IT Y . F in e  estab lish ed  
s tud io , best location . Iow a. (Jood business . T h ousand  
cash  w ill han d le . S ickness . A ddress H -6 c a re  th is  
jo u rn a l. 5-20-4c

R A R E  O P P O R T U N IT Y  T w o fin e ly  es ta b lish ed  s tu ­
dios in e a s t .  C an  b uy  s in g ly  o r  u n it . O ne cap ito l city . 
130.000; o th e r  co llege c ity . 15.000 p o p u la tio n . Best 
c lien te le ; f in e ly  fu rn is h e d ; choice lo c a tio n s: m ode rn  
eq u ip m en t. R e tir in g  because  o f i>oor h ea lth . A ddress
L-3 c a re  th is  jo u rn a l. 7-5-1
T O L E D O  O P P O R T U N IT Y . W ish in g  to  re tire , w ill sell 
o r  ren t m y s tud io . Located  35 y e a rs  in one  tw o  sto ry  
b rick , b ea u ty  p a r lo r  one side, s tu d io  on  o th e r, d o c to r’s 
o ffices  above. ( ! round  floor recep tion  an d  w ork  room s, 
a lso  b asem en t: 19x40 n o rth  ligh t c a m era  room  above. 
C ity  w ide re p u ta tio n . N ot ru n  dow n . J .  CJ. R eiser. 
2744 L a (J ra n g e  S t.. Toledo, O hio. 7-5-1

THE SPRINGFIELD SHEAR

F o r c u t t in g  M at 
B oard . Paj»er. P r in ts ,  

L e a th e r. C elluloid, Sheet 
R ubber. F ib re . P a c k in g , e tc.

Duplicating Gauge and Foot Clamp. Mounted 
on Cutting Board in two sizes. 28x40* and 
23x40*.
A superior Hand Shear for large and small 
work. Inform ation and prices on request.

THE SHAWVER CO.
520 P iq u a  P lace S p rin g fie ld . Ohio

I B u y  F ilm  a n d  G lass
Highest Prices Paid. Write for prices 

and instructions before shipping.
P. H. KANTRO Industries

VALPARAISO, IND.

F O R  S A L E  -M odern  equ ipped , w ell e s ta b lish ed  g round  
floo r stu d io  located  in fas t g ro w in g  co u n ty  sea t to w n , 
in h e a r t  o f tr i-c o u n ty  $25,000,000 g o v e rn m en t p ro je c t. 
O nly  stu d io  in  co u n ty . S p lend id  o p p o rtu n ity  fo r  th e  
p a r ty  w ho a c ts  qu ick . S m alley  S tud io . M inden , N eb r.

7 -5 -lc
C H E A T  O P P O R T U N IT Y  W ill sell s tu d io  fo r th e  p ro ­
d uction  o f e v e rla s tin g  p h o to g ra p h s  on ch in a  fo r  m em ­
o ria l and  m o n u m en ta l pu rposes. T h is  is a  la rg e  field. 
L a rg e  stock  o f po rce la in . M ate ria l an d  m a ch in ery  
u p to d a te . W ould teach  b u y e r te ch n iq u e  o f  m y easy  
p ro cess  w hich  would e n a b le  h im  to  com pete w ith  a n y ­
one in th e  m a rk e t a f te r  a few  days* in s tru c tio n . W ould 
a lso  te ach  p rocess  fo r m a k in g  p h o to g ra p h s  on  en am el, 
ivo ry , gold, s ilv e r, e tc . A ddress  S tud io , 1003 S ou th  
H alsted . C h icago , III. 7 -5 -lc
S P L E N D ID  O P P O R T U N IT Y  L e ad in g  stu d io  in  la rg ­
est c ity  in n o r th  c e n tra l  W a sh in g to n  20,000 popu la - 
tio n  to  d ra w  fro m . T h o ro u g h ly  equ ipped  fo r p o r tr a i­
tu re . com m ercia l an d  a m a te u r  f in ish in g . S u ita b le  
te rm s . R e tir in g . A ddress  S-6 c a re  th is  jo u rn a l. 7-5-2c 
F O R  S A L E  F u lly  equ ipped  g ro u n d  floo r s tud io , in 
one of th e  best c itie s  in th e  n o rth  c e n tra l  s ta te s ;  
M ain S tre e t lo c a tio n ; im pu ta tion  18,000 d ra w in g  te r ­
r ito ry  ab o u t 100,000 |>eople. S tu d io  equipi>ed to  do 
K odak f in ish in g , a ll b ra n c h e s  o f com m ercia l w o rk  a s  
w ell a s  u p to d a te  p o r tr a i t  stud io . E s ta b lish ed  six teen  
y ea rs , w ith  l>est o f a d v e rt is in g  an d  re p u ta tio n . F o r 
fu r th e r  in fo rm a tio n  w r ite  to  M-5 c a re  th is  jo u rn a l.

7 -5 -lc
IF  YOU a re  G erm an , and  sp eak  it , h e re 's  your 
c h a n c e !  R ichest G erm an  co m m u n ity  in  n o r th e a s te rn  
Iow a. E qu ipped  to  8x10. W ell e q u ip p e d ; good b u ild ­
ing . p riced  r ig h t . W r i te  to  H en ry  H elm s. M onticello . 
Iow a. 7 -5 -lc
F O R  S A L E  S tu d io  in  m a n u fa c tu r in g  to w n  o f  8.000. 
N'o com jie titio n . A b a rg a in  fo r  som e good pho to ­
g ra p h e r . A ddress  C o le 's  S tud io , S an d  S p rin g s , O kla.

7 -5 -lc
U N U S U A L  C H A N C E  $1900 ca sh  w ill buy  one  o f th e  
best equipi>ed ( lo ts  o f  sj*ecial eq u ip m en t) com m ercia l 
and  p o r tr a it  s tu d io s  in  U . S., n e a r  C h icago . E s ta b lish ­
ed 14 y ea rs . P a y  fo r itse lf  in 3 to  6 m o n th s . B eau­
tifu lly  fu rn ish ed . In v e n to ry  $4500. P h o to s  fu rn ish ed . 
A ddress " S tu d io '' c a re  F o rt D earb o rn  H otel. C hicago. 
HI. 7-5-1

Tis Here, Maybe
•  Friends of J. W. ("Jim") Scott, Balti­
more, Md., immediate past president of the 
P. A. of A., will he interested to hear that 
his daughter Mathilde Elliott was married 
to Robb Vernon Rice in Baltimore on June 
20. Our best wishes to the young couple.

The SECRET of
SELLING PHOTOS
TO  M AG A ZIN ES, newspaper?, trade journal*, advertisers. 

Learn how to take the kind of pictures wanted. Wc teach you at 
home, in spare time, to take photos that sell. Free Book “ How to 
Make Money with your Cam era.”  tells all about money-making 
opportunities in this fascinating field. Write NOW . U N IV ERS­
AL PHO TOGRAPHERS. Inc. Dept 367 10 W . ?3rd St. N Y C .
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PROTECT YOUR RESULTS

T HE chemicals you use are as important as the 
chemicals in the films and papers you are proc­
ess in g -o n e  involves the other. That is why 
Eastman Tested Chemicals are specified in 
Eastman formulas. They eliminate processing 
uncertainties — protect your results. Eastman 
Kodak Company, Rochester, N. Y.

Specify

EASTMAN T E S T E D  C H E M I C A L S



SURE SHOOTING
I^ J o T H IN G  so surely brings success to press photography 
as the \Vratten Hypersensitive Panchromatic Plate. A t night 
with synchronized Photoflash under the most difficult con' 
ditions of daylight there’s nothing faster. The present ex' 
treme speed of these plates will be a revelation to you.

Prove this claim to your own satisfaction. Try the W ratten 
Hypersensitive and feel the thrill of sure'shooting, sports 
photography. Eastman Kodak Company, Rochester, N. Y.

WRATTEN
H Y P E R S E N S I T I V E  P A N C H R O M A T I C  P L A T E S


